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“It Just OccurredTo Me
that if I got a picture from you that was off color and did not register
at the box office I would raise the devil. We have played eight or
ten MetrO'GoIdwyn pictures so far and I want you to know that
every one of them has shown a nice profit and we have been com-
plirnented so many times from our patrons on these pictures that
1 think it is only fair that you should know about it.

We opened yesterday with THE GREAT DIVIDE, breaking
all house records and it rained from 1.00 P.M. until 9 P.M. Had a
line standing all afternoon and evening and the patrons coming
out had a lot of kind things to say about the picture. So far your
product has shaped up 100% and is without a doubt one of the
leaders in the field.

With best wishes for your continued success, 1 am”

(Signed) BILLY CONNORS
Marion Theatre Co.

Marion, Ind.

Mctl 0"Goldwi|n The Talk cf The Industry
Member Motion Picture Producers and Distributors of America, Inc.—Will H. Hays, President
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Lon Chaneu
Mary Pliilbin

Norman Kerry

Gibson Gowlond
Qrthur

Idmund Careive

“THIS CAN’T MISS. FOLLOWING LON
Chaney’s success in ‘The Hunchback,’ this should

surely register as one of the biggest money win-

ners of the year. One, smashing, big, spectacular,

production that has good suspense and enough
sure-fire melodrama to make it corking entertain-

ment. Plenty to make customers talk and that

means a happy cash register in the ticket window.

A great commercial film that has artistic dignity.”
Wid's

WATCH FOR THE
BIG ANNOUNCEMENT SOON

Frotrrthe internationally famous story by Gaston LER6ux«OiteciBcl by RUPERrJULIANi
To bep/iesew/ec/ by CARL LAEMMLE

No picture ever

received an introduction

like this

!

“MARVELOUS! A PICTURE THAT WILL
build and build and keep the quarters and the

dimes dropping in the little old cash box for a

long time. A real money-getter, one of which the

industry will be proud. Should prove a tremen-

dous box-office asset for any type of house. I have

seen many pictures while here, but nothing so far

shown touches in any degree whatsoever this

magnificent, marvelous, money-maker.”
Danny in the Film Daily

A UNIVERSAL PRODUCTION
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YOUR PROFIT
|j¥ ENTERTAIN FOLKS AND
^ THEY COME BACK TO

THE THEATRE WITH THEIR

HALF DOLLARS AND DIMES

AND YOUR PROFIT GROWS

^ KINOGRAMS ALWAYS
^ ENTERTAINS. THAT IS THE

REASON IT SHOWED AN
INCREASE OF 27 PER CENT

INTERESTING

PICTURES

SCREEN

ENTERTAINMENT

LAST YEAR

in'
THAT INCREASE HELPED
BUILD YOUR PROFITS AS
WELL AS OURS

BIGGER

PROFITS

^OOK

KINOGRAMS
The Greatest

N E W S R EEL
a t i 0 n a

"THE SPICE OF THE PROGRAM"

distributors
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ONE OF THE BEST KNOWN
STARS in two-reel comedies

today. His pictures, produced like

features, are packed with action
from start to finish. Book these

current releases, and insure your
patrons twenty minutes of real

enjoyment and LAUGHS; Bright
Lights, High Gear, French Pastry,

Great Guns, Don’t Pinch.

“BRIGHT LIGHTS”"A knockout picture; almost fell

out of their seats. John W^. Hawkins, Capitol Theatre,
New Bedford, Mass.

“HIGH GEAR” » Very good Vernon comedy. Many
good laughs throughout. Also played “French Pastry.”

Both very good. Tone okay. Good audience appeal.

H. W^arren Rible, Mayfield Theatre, Mayfield, Cal.

“BRIGHT LIGHTS”— This surely is alaugh-producer.

That is what we want. It’s one of the best. L. H.
Baker, Star, Montevideo, Minn.

“BRIGHT LIGHTS”-'Our patrons like BobbyVernon
in all

,
his comedies. This one is very good. H. H.

Burford, Rivoli, La Crosse, W^is. .

Book through

EDUCATIONAL FILM EXCHANGES, Inc.

c^tticrruti (/^LotuA^^

THE SPICE OF THE PROGRAM
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is the most talked of, the

most sensational production of

the year. It has been univer^

sally praised and where it has been

exploited it has broken no end of boX'

office records; in one case, records that

have been standing seven years. *^For

entertainment value, sincere human
interest and for actualities,” the reviewer

of the N. Y. Morning Telegraph says,

”1 have yet to see a greater production.

It is the finest thing I have seen in

pictures.”
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Here is a production that is a sure fire box-office

attraction from every angle you look at it. It is filled

with humor and surprises and first rate drama. It

is conceded to be the best picture Jack Pickford has

made. Supported by the charmingly clever Norma
Shearer and an all star cast this picture will be a

tremendous drawing card in every type of theatre.

Now Booking
UNITED ARTISTS CORPORATION
‘Mary Pickford Charles Chaplin

Douglas Fairbanks D.W>Qriffifh
Hiram Qbramj-, President. Joseph M.Jchenck, Chairman, Board of Direcforj-.

Jack Pickford

Waking Up the Town
By James Cruze and Jrank Condon

peaturin^

NORMA SHEARER
and aru QLL STAR COST including

dice B. 'Jrances - Herbert Pryor - Claire Me Dowell ~ Qnn M(^
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:^BIl4^STR^Et
of FILMDOM

^RKOCKIZEt^ Authority

Vol. XXXI No. 46 Wednesday, February 25, 1925 Price 5 Cents

METRO
I

By DANNY
|

Hollywood
j

Sure moving along. That!

Metro-Goldwyn-Mayer group.!

Have you noticed how they are|

hitting? How they have been?;

Right along. This season?
;

The chief topic of Hollywood
j

Where they watch picture making.
Like nowhere else. And where they

|

know. \yhat’s happening at the little
|

old box-office. Despite that they

pussyfoot about the Writers Club.

And other places. And discuss Art:

With a large and emphatic A.

Within a year, Metro has
pushed way ahead. Until it

occupies a tremendously force-

ful position. In the business.

Due to what? Pictures. Noth-
ing but. And being offered to

exhibitors at attractive prices.

Some keenly posted sales folk. Say
Metro has been “giving away” pic-

tures. Perhaps. That’s a new phase
of things. In the picture business.

Never heard of anyone giving any-
thing away. In this business before.!

(Still, we’re young and are learning;

something daily.)
,

However, be that as it may. (We’re!
not interested in sales figures.) This
is sure; they have been turning out a

lot of mighty good box-office bets.

And it’s the why .and how of this.

Which interests us a lot.

Back of the scenery you learn a

lot About this. You find Louis B.

Mayer watching production. As a

business man. Not interested in art

pictures. Only interested in what the

box-office wants. And doesn’t hesi-

tate to 6ay so. He has box office

record charts. Before him all the

time. And keeps them there. The
artistic scenarios and doodabs. He
leaves to his aides. Gives Harry Rapf
and Irving Thalberg full swing. The
latter says: “Sometimes I think L. B
is working for me; not me for him.”

Nothing describes the state of affairs

better. And these production chiefs

work day and night. Never quit. Stu-

dio all day. Preview at night. Some-
thing like 17 directors to provide ma-
terial with. Considering they have
Neilan and von Stroheim to handle.

Count these as a few more. They
need lots of attention.

But they are turning out mighty
attractive pictures. And the result

has inspired the entire organization.

Even the big chiefs. Back in New
York. Even Marcus Loew. So much
so. That they are preparing for the

(Continued on Page 2)

First of Chain?
Grauman and Schenck to Build in

Oakland, Cal.—Recalls Talk
of First-Run Protection

(Special fa TU-E FILM DAILY)

San 1' rancisco-—Sid Grauman has

cninplcTcd negotiations, for a $2,000,-

000 theater building in, Oakland. As-

sociated with him will be Joseph M.

Schenck.

Several yeans ago when the. “pro-

tective” alliance of important Coast

stars v.'.'is formetl nt California, there

was consideralrle discussion 'that part

of whatever protection program might

be develoited would hinge around

thi’atcrs. d he stars involved and

most of them arc now associated with

LTnitcd Artists—-felt that it would be
(Cortfinued on Page 2)

“Charley’s Aunt’’ Going
Box-office reports to

cate that “Charley's Annt’’ is^

to lieavv hHiiuiess at its initi

runs. .4l the Cg^ony, Ji|f^^h0~tirst

week's .gross second

wec^^|M,4^.8-r^uli^v. Feb. 22,

$4.9<lMfln0\»n"iy, the 2.3rd

880 .
At i 1 1 ion t^l ar ,

' #1) s

.Angjcf fifft wreck's

656,(n, second weck'^^i^l, 1.36,86

Stinday of .-the third

At the Or|^eu|n.- ChicagoBfi^^rWok’s
gross waJPf«.303: sec»id wcek'.s

S3.odf»0o For New H
(Sp^l to THE FILM DA

Detroit
—“The

vj( w” declares it

rii'k and ArcF.-la.)y about

33.000.000 thi-^war’»t(r new theater.s

and that their Michigan call

for a new lunrs^^^^riirec Rivers, one

in T-udington. and a new house to re-

place the IMaltz in Alpena, which
burned recently.

News to Minneapolis
(Special io THE FILM DAILY)

Minneapolis — Investigation

here fails to reveal that an ex-

hibitor booking combine is

either under way or planned.

There may be developments at

the convention next month, but

well-informed indiv^iduals be-

lieve talk is all thaTcan be ex-

pected.

Set Plans Soon^
R. A. Rowland Back %^.Week
When Line-Up For C^A^ny’s
Own Units Will Je Planned

Richard returns from
middle of next week,

it is understood

hs fQjBil®S-1926 will be

Asitlc from the,

National vjfc seen™ and

Co 5istance#*ilrnadj|e, Richard Barth-

Ihness, G##ith, Frank Lloyd, M. C.
^tinned on Pape 2)

Swa^^«»ains; Stock in Flurry

calwK from Paris yesterday

stated Gloria Swanson's coiidition.

while still critical, had improved.

There was a report in circulation yes-

teidav that ,
she had died. It w.a,s

thJi,ght,jfci^had some effect on the

in.s. The cornmcin closed

points under the prev-

Tom Mix Sails April 8
(Special io THE FILM DAILY)

T.os -Angeles—Tom Mix intends

sailing from New York on .April 8

fc;r a tour of Ifurope. He may visit

the Orient liefore returning.

Mo. Censor Bill Up
Backed By Lord’s Day Alliance

There—Measure to Restrict Sale

of Standing Room
(Special to THE FILM. DAILY)

Jeffer.son Citv
.
AIo.—State ccn.sor-

ship is provided for in a bill now be-

fore the legi.slafure. Another meas-
ure would prohibit the sale of stand-

ing room in theaters. The Lord’s

Day Alliance and similar organiza-
( Continued on Page 6)

Vehicles Bought
to THE FILM DAILY)

I.os .Angeles—Upon his arriv.a!

from New Amrk, Cecil B. Dc Aldle

declared:
“While in New A'ork 1 purchased

four p)1ays and ci.cht novels, and w'ill

announce their titles and the pro-

duction program in detail m al>out

two weeks.’’

Says Negri’s Signed
Famous Claims Four-Picture Con

tract With Option—Ben Blumen-
thal Promises a “Surprise”

Walter Wangcr, general manage
of the production department o
Famous declared yesterday' that Pol;

Negri had signed a new contract witl

that or.ganization in October, to he
come effective in April when her pres
ent agreement runs out. The new ar

ran.genient .calls for four picture.s witi

an -option for four more and mean;
that Ne.gri will remain with Famou-
for two years, provided the option i;

exi.rcised.

Ben Bhimenthal, who has been
mentioiicd in connectio'n with Miss
Negri’s future bti.siness relations and
who held meetings with her on a num

{Cdnii'ented on Page 2)

82.500,000 Theater for Pittsburgh
Pittsburgh—Before leaving for Calf-

fornia, James B. Clark, president of

the Rowland and Clark Theaters, an-

nounced a $2,500,000 theater and office

buildin.g. will be erected in East Lib
erty where the conipany has acquired
a site on Penn Avenue between Eu-
clid and Beatty'. The theater will

combine Egyptian and modern
architecture and will scat between
3.500 and 4.000.

Weeks Watching Milwaukee
Chicago—George AA'ceks. Alid-AA’^est

sales manager for Famous is here.Tt
ri understood he i.s lookiu.g into the

Wisconsin sitnatioii where abottt 50

exhibitors have formed the Badgers

Theater Co., a booking combine.

Pomona Reooens March 1

Pomona, Cal.— Sunday shows will

be resumed here March' 1. In ten

( ity precincts, tire, vfite for open Bun-

days was 2.991 and against, 2.538.

Doris Kenyon Doing Well
Doris Kenyon was reported pno-

grcssin,g satisfactorily' yesterday', fo!-

lowiipg" her operation fo- appendicitis.

Space at Hollywood Studios
The P. D. C. confirmed reports

from the. Coast y'cstcrday that Fran-
ces Marion- w'Oti Id make tw'O picture.s

for fall release. They' w-ill be known
as' Franees Afarion 'Pictures and will

be proditecd at Hollywood studios.

Miss Marion will write the stories and
supervise production.

Jannings Won’t Come Here
(Special to THC FILM DAILY)

Berlin—In an interview', in “The
Film R,cpbrt,” limil • Jannings ' de-

clares he -.will not go to America as

long as he can secure work in Ger-
man sttidios.

Ginsberg Forms Company
The Henry Ginsberg Dist. Corp.

has been fonned. in .Albany',

Warners Plan 30
Expect to Spend $7,000,000 on 1925-

’-26 Production—Admit Deal Is

on With Barrymore
(Special to THE FILM DAILY)

Los Angeles—The AVarner sched-

ule for 1925-1926 calls for 30 pictures,

rather than 26 as first outlined. This

will involve an outlay of about .$7,-

000,000, according to Harr.v M, War-
ner who is hcrcjrom New York.

(Continued on Pape 6) •

Member Motion Picture Producers and Distributors of America, Inc.—Will H. Hays, President
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One of
the Second
Famous 40
Hits !

A BUCHOWETZKI production
with

Adolphe Menjou, Ricardo
Cortez and Frances Howard

Adapted from Ferenc Molnar’s smash-
ing stage comedy success, which ran
over a year at the Cort Theatre, New
York. Screen play by Dimitri Bucho-
wetzki.
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“A First Division Picture!”
—NEW YORK WORLD

The director of “The Humming Bird” and of

“Little Old New York” has delivered another

big winner in “Salome of the Tenements.”

Flashy, colorful, dynamically human!—audi-

ences and critics everywhere are acclaiming this

drama of the slum girl who became a million-

aire’s bride.

[Q>aramount]

picture

From the sensational novel by Anzia

Yezierska. Screen play by Sonya Levien.

NOTE: You can get mats of this ad for

25 cents at all Paramount exchanges.

OF
THEALOME

TENEMENTS
PRESENTED BY ADOLPH ZUKOR AND JESSE L. LASKY

qAj
SECOND
FAMOUS Qommount picture

Member Motion Picture Producers and Distributors of America, Inc.—Will H. Hays, President
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Get this!

Written by Willard C. Howe, my good friend, and the

wise editor of the Exhibitors Trade Review, under the

title

Is Exhibitors Good Will Worth Anything?

“Tzvo hniidred and fifty exhibitors arc important to me.

I don’t care anything about the rest. This industry is not con-

trolled or even influenced to any extent by the exhibitors. 7 here-

fore, I don’t care ivhat the rank and file of the exhibitors think
Q

or say. I don’t address my advertising to them. They don’t

count for anything.” This in brief is the substance of recent re-

marks by a prominent executive iii the distributing branch of the

business. He amplified his statement to a considerable extent,

stressing his opinion of the loiv order of business intelligence

found in the theatre field, thus explaining why his entire adver-

tising effort is addressed to a very small group composing the

leaders in the various departments of the business. The author

of these statements is not given to brash remarks. He sees the

situation from every angle.

Yet it seems to me his theory is zvrong.

VITAGRAPH KNOWS HE’S WRONG!
After you have thought this one over read this advice by that stout

defender of the exhibitors, P. S. Harrison in Harrison’s Reports:

^^Stop buying pictures from your competitors

and your competitors wilt stop buying old

theatres or building new ones. ”

‘^It^s the truth, Mr. Howe!’’

^‘Positively, Mr. Harrison!”

JOHN B. ROCK
General Manager



FOREIGN DISTRIBUTOR
VOGEL DISTRIBUTING OORR

Mfmber Motion Picture Producers and Distributors of America, Inc.—Will H. Hays, President



Story by

Cleveland Moffet and

Alice Chapin
pi
4?^

Adapted for the screen by

'. /^jjEve Unsell and Kate Corbaley
V'rji

A Regal Production

Directed by John Ince

A Shower of Gold

for Exhibitors

who book this premiere attraction. Here is a

richly mounted production with Miss Vidor in

her most fascinating role as the daughter of a

modern King Midas who had so much money
she was miserable. The theme is powerful and
gripping with a background of gorgeous
gowns and lavish settings. A box-office cast

includes Malcolm MacGregor, Claire DuBrey,
Alan Roscoe, Bessie Eyton and Charles

French.

Released by

F.C.MUNROE Pre$i<Jem RAYMOND PAWLEY 1“ Vice Pres. oTreas PAUL C. MOONEY Vice Pres JOHN C.FLINN vice Pro
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ACCLAIMED THE BEST
monlih inNewHbrkl

AS NO MAN
Mw playing an indefinite

CENTRAL THEATRE
^Jiare praise

“There isn’t a doubt in my mind that this picture
will pile up box office receipts throughout the
country.”

(Evening World)

For this picture is as inspiring as any ever pro-
duced and is as sure-fire as a production as it has
been as a classic of American literature.”

(Variety)

“William Fox has given us another ‘Over the

Hill’.” (Daily Mirror)

“It is an achievement of which the Fox Studios
may well be proud, and a notable contribution to
motion picture history.” (New York Commercial)

“Has an appeal that should make it not only an
artistic success, but also a remunerative one. It is

so well done that people in the audience cry audibly
without thought of embarrassment for the emotions
that cannot be checked.” (New York Graphic)

“There is plenty of action. There is a splendid
fight at sea. The episode showing the liberation of
the slaves from the hold of the ship is memorable.”

(Telegraph)

BASED ON
EDWARD EVERETT HALE’S STORY:

One of the paintings used for lobby and lithos— THE MAN WITHOUT A COUNTRY”
real exploitation material is available for

this big picture.

FOX FILM CORPORATION
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HCTURE OF 1915!
AnotberNewlox Special

HAS LOVED
engagement at the

NEW YORK CITY
ft ^idture

“The new Fox production is a sincere, poignant
picturization of Hale’s work. (Evening Sun)

“A fine cast has been assembled for this picture.”

(Bulletin)

“Can be classed among the better and finer things
in motion pictures.” (American)

“A picturization of Edward Everett Hale’s classic

. . . thoroughly devoted to the heart and to the

pulse.” (Telegram & Mail)

“It is without a doubt the most touching of films

having to do with Our Country’s history.”

(Daily News)

“Mr. Lee deserves credit not only for the sincerity
of this production, but for its shrewdness as well.”

(Herald Tribune)

“A worthy film which will interest those who have
read the unforgettable story.” (New York Times)

“If half of the motion pictures were as true and
consistently entertaining, I would be a happier
critic.” (The World)

A NATION’S LOVE STORY
A ROWLAND V. LEE PRODUCTION The work of the best artists has been embodied

in the beautiful paper and lobby photos

for this magnificent production.

FOX FILM CORPORATION
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Laughing

Lightning!

Everybody Says It’s a

Comedy Wow!
“It is the perfect comedy. Don’t

miss it.’’

Harriette Underhill

N. Y. Herald-Tribune

“
‘Introduce Me’ is a surefire hit,

in which Douglas MacLean out-

shines all his previous efforts.’’

Regina Cannon
N. Y. Eve. Graphic

“You will howl at ‘Introduce

Me.’
”

Rose Pelswick
N. Ih Eve. Journal

“The situations evoked hilarious

laughter.”

Mordaunt Hall

N. Y. Times

“A snappy comedy that effer-

vesces and bubbles merrily to a

thrilly climax.”

X

“I haven’t liked this young man
as much in any picture as I do
in ‘Introduce Me.’

”

Louella Parsons
N. Y. American

“Douglas MacLean is cutting up
high jinks in ‘Introduce Me.’

”

N. Y. Eve. Post.

“A series of screamingly funny

adventures.”

Ah Y. Eve. Bidletin

Dorothy Herzog
N. Y. Daily Mirren

“Douglas MacLean in one of those

swift rolling films like ‘The Hot-
tentot.’

”

Mildred Spain
N. Y. News

“
‘Introduce Me’ attains high peaks

of merriment.”
Frank Vreeland

N. Y. Eve. Telegram

“Hair-raising

lying comedy.

thrills with under-

George Gerhard
N. Y. Eve. World

“Douglas MacLean’s appearance
on the screen is a cue for real

fun.”

Peter Milne
N. Y. Telegraph

You’ll roar and roll out of your seats at

Douglas MacLean
"IntroduceMe"

Physical Distributor

Pathe Exchange, Inc.

Released by

Associated Exhibitors
Arthur S. Kane • President

Foreign Representative

Sidney Garrett
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Few stones transferred from fiction to tlie screen afford the oppor-

tunities for colorful atmospheric presentation that are present in

facts about-

RECOMPENSE."

There are hits on the shell-torn battlehelds of France, there are

incidents in the internationally celebrated Limehouse District of Lon-

don, and the bulk of the action is laid in one of the most interesting

localities on the face of the Earth—bleak, rugged South Africa with

its towering bergs and expansive veldts.

The settings in “RECOMPENSE" are true in every detail. Hun-
dreds of players were used in remarkable character impersonations

to build the production to the un-

usual importance it has achieved.

The action is vivid because it rings

with precision and sincerity.

Warner Bros, have given this

perfect story perfect production

without stint of time, thought or

money.

Arrange Your Bookings NOW !

MBNERBROS
^ Classics of the Screen^

ijl Stupmdous
. Warner Cast of JOOO

f Headed bynMKiSi
ud MONTE BLUE

John RocheAVntCDavidson
,

^ Directed, - '

HARRY BEAUMONT
> .

' Sc&nCLri0 By ,

Bproth^ Farn4tn
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The Arabian Nights Super Special

I 1
*

;-T'-

j ^ 1 j
i 'AT ^ •

'' X 1

"'"f A fl 1

^ 1l

If 4

rSiwii!

PRODUCTION HIGHLIGHTS. The magnificant settings

which create an authentic atmosphere. The pantomime of the

players—all being fine types. The adventure and romance.

The escapes of the Prince. The groupings.

DIRECTION. Certainly tells the story so that it grips the

imagination. Technique on a par with best American directors

in that he knows values of groupings and where to point the

emphasis. Stages it in sumptuous manner.

EXPLOITATION ANGLES. Put on colorful prologue in

keeping with story and character. Use musical themes from

Orient. Dress ushers in Oriental costumes. Exploit heavily

and enlist patronage of best people of community.

What Laurence Reid says

about it

AN ARTISTIC PICTURE

’

I
'HE Oriental fantasy, “The Tales of a Thousand and

^ One Nights," which comes from France and which
marks the initial release of the Davis Distributing

Division, Inc., certainly establishes these distributors

as an organization determined to promote the art of

th e screen.

In giving us this fanciful picture of an Arabian
Nights’ tale they have enabled us to become acquainted
with the French producers. Time was when France
led the world in film production. But this nation has

retreated into the background only to emerge of late

with spectacular productions.

The Davis release is sheer romance and adventure.

It was made before “The Thief of Bagdad, ” and it is

said that Fairbanks caught much of the inspiration of

his picture from it. And through six reels at the

premiere showing in New York’s Town Hall, Monday
evening, the audience sat enraptured under the spell

of its dashing romance with the accompanying notes

of adventure, pathos, humor and suspense.

The audience was appreciative of the gorgeous set-

tings which radiated a genuine atmosphere. The
interiors, depicting a decorative scheme truly repre-

sentative of the Orient, created a most suggestive back-

ground for the story. There were numerous “Ahs
”

and “Ohs ” when some particularly adventurous epi-

sode was revealed or when some dazzling shot was
exposed. The 1,500 spectators saw a picture which
is truly on a par with our best artistic creations.

They saw a picture admirably directed one treated

with fine imagination and in the spirit of the fantasy.

They saw a group of very able pantomimists who
seemed the perfect representatives of what they pre-

tended to be. The cast mostly from Russia stepped

into their characters and stayed there. So real did

they become that we were transported never think-

ing the idea “Oh, well, this is acting.”

Girl ushers, gaily attired in the costumes of the

Orient, did their bit towards creating the proper at

mosphere to enjoy the picture. And once it un-

folded the illusion was continued through the musical

arrangement compiled from themes and harmonies of

Rimsky - Korsakoff’s “Scheherazade, ” Goldmark’s
“Queen of Sheba,” “Less Than the Dust,” and other

melodies suggestive of the East.

The film carries exploitation possibilities in its

music, in its costuming, in its settings and in the

prologue, which any one of its interior settings sug-

gest. It should appeal to the imagination everywhere.

SOME TERRITORY STILL OPEN

DAVIS DISTRIBUTING DIVISION, Inc.
J. CHARLES DAVIS, 11, Pres.

723 SEVENTH AVE. NEW YORK CITY
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HOLLYWOOD.—As these lines

are being written I am concluding a

several weeks’ close-up observation of

production—people, plants and pic-

tures.

In this sketch of the situation 1

think it important that it be set down
conspicuously that there is every

sound and defensible reason for the

belief that there are no grounds
whatsoever for any apprehension
that material improvement in the
quality of California-made motion
pictures may not be confidently ex-

pected.

The fact is that in all of the lead-

ing studios there is being made a

tremendous and painstaking effort to

produce better and still better mo-
tion pictures. This effort is being
manifested in a spirit of greater earn-
estness on the part of all concerned,
from director and star down to the
humblest person engaged in the mak-
ing of the picture. There are less

fictitious values being set on the
worth of production people. Pro-
duction executives the equipped with
better information on the worth of
these people and are being guided
by the facts and the record and are
less influenced by glib conversation.

* * *

It is noteworthy that there are no
super-specials in the work at this
time. This has not been the case at

this season of the year for many
years and a partial explanation of it.

at least, may be found in the appre-
hension that is felt regarding what
the booking situation is going to be
in the coming season. We have ex-
cluded “Ben Hur” in this considera-
tion because while it will be ready
for next season, the plans for its

making may be calendered as belong-
ing to a season ago.
In the coming season exhibitors

will he compelled to look for their

Some General
Observations on
Coast Situation

product to fewer sources than at any
time for many years. Conditions in

the industry seem to have resulted in

the pronounced discouragement of

the smaller producer engaged in the
making of medium-priced negatives.

There is very little activity in this

class of production. The vast bulk of

the product now in the making are

either first class productions or else

they come under the heading of very
cheaply, hurriedly made films of the
sensational type.

There have been no technical de-

velopments of consequence. The
practice of “shooting through glass”

and the use of perspective minia-
tures, which came into general use a

little more than two years ago, have
been refined and developed but there
has been no radical departure from
the original principles as first used.

Exhibitors doubtlessly have noted
from their own observation of pic-

tures that there has been a regular
and constant improvement in light-

ing to a point where dramatic light-

ing and not mere illumination of a

scene is to be expected in even the
ordinary picture. In this case also

there has been no radical departure
either in the method or in the equip-
ment and the better results that are
being obtained are to be attributed
to a more expert use of the identical

facilities that have been available for
several years.

In what might be termed the work
of management of production, there
has been much progress and improve-
ment made; so much, in fact, that
we believe that an efficiency expert

coming into any one of the leading

studios without previous knowledge
of the conditions would have to ex-

press amazement over just how effi-

ciently the intricate and perplexing
business of producing motion pic-

tures is being conducted. In the
office of one of the leading producers,

from whose studio came many suc-

cessful pictures last season, I exam-
ined a statement showing the budget
provided for each of several produc-
tions together with the actual cost as

accounted after the completion of

the picture. The actual cost of each
of sixteen pictures exceeded the sum
provided in the budget by consider-

ably less than 10 per cent. When the
multitude of unforseen delays and
disappointments that inevitably

occur in the making of a motion pic-

ture are considered, and it is remem-
bered that each of these mean ex-

pense, it seems to me that the records
referred to demonstrate very plainly
that production management now
comes under the head of very good
business management.

* * *

Even superficially the studios pre-

sent a more business-like and a more
serious aspect. With the lessening in

the volume of production jobs of all

descriptions are more scarce and
there is keener competition to get

them and to keep them. Almost with-
out exception, an artist—no matter
how big in reputation he or she may
be—who delays production finds that
it is very costly to his or her earning
capacity.

It may also be noted that there is

a very serious and sober realization
abroad in Hollywood among the art-

ists with respect to the inevitable re-

sults of sensational publicity. While
this may not create a colony of Puri-
tans it, very obviously, has promoted
the practice of caution.
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Canada
I have received a great help

from the comments of “What
the Picture Did for Me.” A
great aid in selecting from the

different exchanges.

A. M. King,

King’s Theatre,

Annapolis Royal, N. S.

Japan

Being a subscriber of your

magazine for past one year, 1

received valuable materials

from you for which I wish to

thank you.

Indeed, I consider the maga-

zine to be one of the best trade

publications in the field, and it

is with great pleasure that I an-

ticipate the arrival of Exhibi-

tors Her.\ld each week for it

contains information and ma-

terials which are extremely

helpful to me.

Kenjiro Idzuta,

Osaka, Japan.

Re-Takes

C
ecil B. DeMILLE, when he took
possession of the old Thomas H.
Ince studios was welcomed by 5,000

friends, 4,000 of whom insisted on shaking
hands. Now he knows how the President
feels the day after Inauguration.

^ ^ ^

About the biggest news of the industry,

however, is whether Ronald Colman should
or should not wear a moustache. ' The
country-wide poll thus far indicates the

“ayes” have it, although lots of the girls

voted no.

* « ^

This is the weather when the fellow who
pursues salvelinus fontinalis gets a honing
to “go fishin’

!”

* * *

Fox Will Know
The question is will “As No Man Has

Loved” ring as true as “The Man Without
a Country” when the final check-up comes.

* *

/ever Hear One?
Some theatres have installed sound proof

rooms where soft hearted women can go
and cry without disturbing the rest of the

audience, but so far none has built a sim-

ilar room where disappointed critics can
assemble and voice their opinions.

^ ^

“S-Death!”

Looks as though we were going to have
a run of the familiar moustached villain

of years ago. F. B. O. is going to make
Laura Jean Libby’s stories into pictures.

The first is “When His Love Grew Chilly,”

or something like that.

+ * *

Likely

Its a good thing the others don’t follow
the lead of “Ye Tea Shoppe” and “Ye Okie
Booke Shoppe,” else we’d have “Ye Gov-
ernmente Minte,” “Ye Heralde Editorialle

Roome.”
* * *

Now We Know
But speaking of that word Shoppe, we

know a fellow who claims to have discov-

ered the meaning of the last two letters.

He says they stand for “pay extra.”

^ 4^

Wrong Question

The reformers are offering a prize in

Oak Park, 111., to the kid who writes the

best essay on why the town should not have
movies on Sundays. So far the kids
haven’t responded.

* * *

Just the Same

I see the Warner Brothers opened their

new radio studio with a lot of fire works.
That musta been what we heard last

Wednesday night, but we thought it was
static.

* * *

It’s Awful Here

Somebody must have tipped the Swedes
off, they’re not coming over here to study

our dry law. They’re wise if they’ve got

good stuff at home.
—R. M.
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Balaban& Katz and A. H. Blank
Merge 1OO Houses in Midwest

A1 Steffes Is Sponsor
of Northwest Combine

Silliman and Grauman Expand Circuit in Wisconsin
with Acquisition of Four Theatres

B. & K.-Blank Coalition Is Announced

A theatre deal of national importance is dis-

closed this week in an official statement issued by
Samuel Katz, president of Balaban & Katz Mid-

west Theatres and secretary of Balaban & Katz
Corporation. His statement says:

'^‘Announcement is made this week of an

affiliation formed in Chicago between Balaban
& Katz and the A. H. Blank Circuit. This

coalition unites upward of 100 theatres in the

Middle West.

“An entire floor ivas leased in the Butler

building, 162 North State street, Chicago, 111.,

ivhere the affiliated interests of these two or-

ganizations will have their headquarters. They
tvill take possession May 1.”

This alliance marks Mr. Blank’s entry into the Chicago
territory, and it represents another step in the compre-
hensive theatre program undertaken some months ago
by the Balaban & Katz interests.

Previous to this deal Mr. Blank confined his theatre

operations almost wholly to Iowa and Nebraska, al-

though recently he over-lapped into Illinois through his

acquisition of the Hopp interests in Rock Island. In

addition to his theatre holdings, he is a member of the

executive committee of hirst National and an original

franchise holder.

Just what, if any, bearing this new merger will have
upon Balaban & Katz Midwest Theatres is not clear. Questioned on this point,

officials of Balaban & Katz stated that details had not been completed. The
Midwest organization has just moved from its small quarters on the twelfth
floor of the Butler building to the eleventh where it occupies nearly an entire
floor.

Samuel Katz, like Mr. Blank, is a member of the executive committee of
First National and a franchise holder of the company.

Northwest League Plans Combine

A. H. Blank

Mr. Valentino
Better Behave
Mr. Valentino had better be-

have now.

In his new association with
United Artists he will have as his

superior officer Mr. Joseph M.
Schenck.

And in the personality of Mr.
Schenck he will find a force that

he will have to reckon with.

Under Mr. Schenck’s direction

Mr. Valentino will have a great
opportunity for progress and
profit—provided that he keeps all

his temperament on the set and
out of the office. Otherwise, Mr.
Valentino may expect the worst.

Many persons have expressed
surprise that Famous Players per-

mitted Valentino to get away. But
the facts seem to be that Famous
Players were quite content to

have him conduct negotiations
elsewhere for the good and simple
reason that they had become quite

“fed up” with Valentino’s way of

doing business.

It is understood that the imme-
diate cause of the split with Fa-
mous Players came over the fact

that the him company withheld
approval of a director that Valen-
tino had decided to use for his

next picture. Famous Players re-

fused to approve the director and
permitted Valentino to seek other
arrangements for hnancial ad-
vances and distribution.

Valentino Signs

With Schenck; to

Make 3 This Year
(Special to Exhibitors Herald)

HOLLYWOOD, March 17.—Rudolph
Valentino has signed with LTited Artists.

He expects to begin at once to make “The
Hooded Falcon,” a drama of Fourteenth
century Spain. Joseph M. Schenck, chair-

man of the board of directors of LTnited

Artists, said that all the Valentino pictures

will be made in Los Angeles, and that Ben-
jamin Glazer will supervise productions.
There will be three Valentino productions

made this year, it was announced.
Adhering to the original purpose of con-

centrating upon the superlative type of mo-
tion pictures produced by its members a

definite volume of material will lie con-
tinued, and it will be held within certain
limits. Policies and plans have been dis-

cussed generally during conferences this

week.

Plans Exchange Building
(Special to Exhibitors Herald)

ALBANY, N. Y., March 17.—A build-

ing to be used entirely by film exchanges
is to be erected here at once on property
located in Broadway and just purchased.

A fireproof building costing $250,000 will

be built. Ten film exchanges in Albany
have signified their intention of taking
space in the. new building.

(Special to Exhibitors Herald)

MINNEAPOLIS, MINN., March 17.—

A

booking combination of 200 Northwest
exhibitors will be formed during the

theatre owners’ convention in Minneapolis

on March 24 and 25 and will begin func-

tioning immediatefi' following the conven-
tion, Mb A. Steffes, president of the North-
west exhibitors’ unit, announced this week.

The combine will serve theatre owners
of Minnesota, North and South Dakota
and will be launched by exhibitors for “self

protection,” Mr. Steffes said. He added

that the organization work has been under

way for several weeks and that the annual

convention is being called 60 days in ad-

vance of the usual time so that the ex-

hibitors as a unit may give endorsement
to the proposal.

“It is being done as a matter of self-

protection,” Mr. Steffes said. “The activi-

ties of Finkels-tein & Rubin and other large

theatre firms has forced us into it.” r

Studied Wisconsin Plan

Mr. Steffes made the announcement of

the booking combination plans as a sequel

to his recent visit to Milwaukee. While
in the Wisconsin city he made a study of

the booking plan in effect there.

Another important matter which will

come before the convention is the free

show evil. Mr. Steffes said it is impera-

tive that the convention works out some
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Marguerite de la motte is saifi

to thrill her spectators in “Daughters

Who Pay,’’ in scenes where conflicts appear

between anarchists and government au-

thorities. She is taken for a spy and ar-

well defined plan to combat this “rapidly

growing evil.”

“Six hundred theatres in the three North-

west states will close up unless something

is done and done quickly,” he said. “I

predict that unless

something is done
the problem will

become of national

scope within the

next 12 months.”
Mr. Steffes pro-

poses as one meth-
od of coping with
the situation a plan

which would place

the exhibitors in

direct competition
with the free

shows. In other
words, he believes

that the exhibitors
should present free

shows during the

summer months as competition to the other
organization which has many communities
lined up.

Fight for Existence, He Says

“Maybe if the small town exhibitors take
such radical steps the merchants will be-

come instilled with a little community pride
and will divorce themselves from this free

show evil,” Mr. Steffes continued. “I know
of scores of small town exhibitors who are
fighting for their very existence because
their communities fail to recognize them as

a civic asset.”

Returning to the subject of a booking

(Special to Exhibitors Herald)

MILWAUKEE, WIS., March 17.—
Launching an extensive expansion program
of the Silliman circuit, J. H. Silliman and

Jack G r a u m a n

h a V e announced
the outright pur-

chase of four out-

skirt Milwaukee
theatres and plans
for the building of

another to add to

their chain which
already boasts five

show houses. A
total of $650,000 is

involved in the

deals.

The houses
taken over are the

State, Riviera,
Kosciousko, and
Fern, all of which
belonged to the

Rice and Cohen
interests. The new
theatre will be a

structure costing

$150,000 at Teu-
tonia avenue and
Twentieth street.

Its seating capa-

city will be 1,200.

Through the

new deals the Silli-

man circuit will

control approxi-
mately 13,000 seats

and with its ten

houses will boast

two more theatres in Milwaukee than the

Saxe chain which heretofore has controlled

the greatest number of houses in the city.

However, the Saxe chain is still the largest

and most powerful in the state, the Silli-

man circuit being limited to Milwaukee and
minus a place which can compare with

Saxe’s $2,000,000 Wisconsin.

combine, Mr. Steffes said he has always
been an advocate of “centralized distribu-

tion,” of pictures. He points to the over-

head of operating so many exchanges and
how the exhibitors in the last analysis has
been forced to pay for it.

“We checked up one town recently,” he
said. “A small town exhibitor had eight

film salesmen call on him. Each film sales-

man had an approximate expense of $15.

The most the exhibitor could pay was $10
a day and then he only could buy 52 pic-

tures for the year. That is just one exam-
ple of the expense the producers and dis-

tributors go to.”

Will Discuss Radio

Mr. Steffes at present is devoting his

entire time to convention problems. He
has been relieved of the suspense of pend-
ing legislation detrimental to the theatre

owners and forecasts the defeat of bills

pending before the Minnesota legislature.

“The Sunday closing bill will never go
through,” he commented. “We have made
a careful study and feel sure that the meas-
ure will not get anywhere in the House.”

Radio is going to come in for some
discussion during the convention. Steffes

does not believe it is wise for the exhibitor

to offer his entertainment free to the radio

fans . He believes, however, that radio may
be used for educational talks about the

theatre and the motion picture industry and
is arranging for the broadcast of the con-
vention talks by WCCO, Twin City station.

The coming exhibitors’ convention will

be held at the new Nicollet hotel.

Still further expansion is promised by
Silliman and although he refuses to make
known what theatres the further deals will

involve, it is understood that negotiations
are being carried on for a first run down-
town house, three outskirt houses belong-
ing to Charles Wasicheck and for the

building of one more new structure. Thus
far the Silliman circuit has no downtown
representation.

Announcement of the deals spells the

swan song for the Rice and Cohen inter-

ests in Milwaukee where they were
pioneers in the business. Mendel Rice, one
of the owners, has been in Los Angeles
for some time where he is engaged in the

real estate business. Earl and Alexander
Rice, his sons, who have had the active

management of the chain, expect to join

him on the Coast and possibly enter the

theatre field there. Nathan Cohen, the

other partner, will retire from the busi-

ness.

There are still several details to clean

up in connection with the deal and in the

meantime the Rices will remain at their

posts and, if necessary, will delay their de-

parture for several months until Silliman
and Grauman can select someone to man-
age the places.

The deal is hailed by many as an open
admission that Grauman, who also is at

the head of Celebrated Players Exchange,
is really the power behind the recently or-

ganized Wisconsin buying combine known
as the Badger Theatres Corporation. Silli-

man is president of that organization and
although heretofore the Juneau has been
the only house which he and Grauman have
held jointly, reports have had it that they
were closely associated and that the latter

was behind the Badger in order to give his

exchange a stronger foothold in the state.

However, those close to the buying com-
bine stdl deny that Grauman is in any
way connected with it.

As it stands, the old Silliman chain con-
sisted of four East side houses and one

1 CMCU, dl IJiiVJUgii oiiv, ij. V. i.

skillfully working for the Secret Service.

It is the seventh feature to be made by

Banner Productions. It was completed re-

cently at the Whitman Bennett Studios for

independent distribution. John Bowers

plays opposite Miss la Motte. Russian at-

mosphere is brought back to the screen

after its absence for an extended period.

south side theatre. These were the Downer,

Murray, Jackson, Astor and Juneau, the

latter being the South Side bouse.

This arrangement already gave Silliman

virtual control over the entire East Side,

there being only two other showhouses

in that section. Through the Rice and

Cohen chain and the one new house al-

ready announced, the circuit will gain two

theatres on the South Side, one on the

West Side and two on the North Side.

Wage Law May Affect

All Under $25 a Day
(Special to Exhibitors Herald)

ALBANY, N. Y., March 17.—Persons
employed in the production of motion
pictures and who do not receive more
than $25 a day or $100 a week, may be
included in the provisions of the New
York state compensation law, if a bill in-

troduced the past week by Assemblymani
Alterman is passed.

Cooper Sponsors Move
for Film Board, Trade

(Special to Exhibitors Herald)

TORONTO, ONT., March 17.—

A

Film Board of Trade has been proposed
here for the purpose of looking after

arbitration cases among exchanges and
exhibitors. The project is sponsored by
Col. John A. Cooper, Canadian secre-

tarial manager of the Motion Picture
Producers and Distributors Association
of New York.

A1 Steffes

Silliman-Grauman Increase Holdings

Jack Grauman

J. H. Silliman
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J. R. Murray Will

Represent Herald
at Coast Studios

Ray Murray

J. R. Murray, a member of the home
office editorial staff of Exhibitors Herald
for the past eight years, leaves Chicago
this week to be-

come West Coast
representative of

the Herald. Upon
his arrival in Los
Angeles he will

take charge of the

new offices of the

Herald located in

the Marion Build-

ing at 5617 Holly-

wood boulevard.

Ray Murray suc-

ceeds Harry Ham-
mond Beall who
has resigned after

live years service

in the Herald or-

ganization. Mr. Beall is one of the best

known and best informed newspapermen
on the West Coast and throughout his as-

sociation with the

Herald he was re-

garded as one of

the most valuable

members of the

staff. Mr. Beall

intends devoting
his entire time to

publicity and ex-

ploitation work
with offices at 5528
Santa Monica
boulevard.

Ray Murray as

author of the “J.

R. M.” column in

the Herald is well-

known throughout
out the industry.

Harry Hammond Beall

He has a wide ac-

quaintanceship among exhibitors and
among production and distribution execu-

tives. Before joining the Herald he was
on the editorial staff of The Billboard.

Previously he edited a reviewing service

and also was editor of a motion picture

fan publication.

‘‘Sackcloth and Scarlet**

Given Permit; Lasky
Files Writ on Mayor

McVicker’s theatre, Chicago, announced
last week that a permit had been obtained
for the showing of “Sackcloth and Scarlet,”

and the picture would go on this week. It

was scheduled for the program two weeks
ago but the claims of censors that it was
“immoral” resulted in its non-appearance.
The permit was issued because the story

contains a sufficient moral to justify the

exhibition.

A writ of mandamus was filed against

Mayor William Dever last week seeking
permission to show “The Thundering
Herd,” another Paramount picture which
the censors saw fit to demerit. The writ
states that Chief of Police Collins has re-

fused to issue a permit, at the instigation

of the censors, for the exhibition.

Hays and Gov. Smith Speak
ALBANX, N. Y.—Will Hays, head of the Mo-

tion Picture Producers and Distributors of

America, was a speaker at the annual dinner of

the Albany Legislative Correspondents’ Associa-

tion, at the Hotel Ten Eyck, of this city. Mr.
Hays shared the honors of the occasion with Gov.
Alfred E. Smith.

Exchange Service Good and
Bad, State Theatre Owners

Failure to Supply Sufficient and Proper Accessories Is Principal

Complaint Registered by Exhibitors in Survey
Conducted by the “Herald”

Exchange service in supplying film and accessories is not terrible, nor
has it reached the high plane of 100 per cent efficient, according to exhib-
itors who discussed this subject in a survey just concluded by the Herald.
A complaint which is rather general among the theatre men is what they

term the carelessness on the part of exchange employes in filling orders
and shipping paper and accessories. This in particuuar is a sore spot with
the showmen.

Charges That Exhibitor Negligence Is Responsible
Some of the theatre owners go so far as to contend that much of the

trouble “may be traced to the negligence of the exhibitors,” thus exonerat-
ing the exchange employes of the charge of carelessness. In conducting this

survey, the Herald urged exhibitors to discuss these two phases : No. 1. Are
you satisfied with the service rendered by exchanges? and No. 2. What are
your suggestions for improvement?
The exhibitor comment on No. 1, fol-

lows :

Sam Carlton, Strand theatre, Frankfort, Ind.

:

No.
W. O. Doyle, Capitol theatre, Huntsville, Mo.:

Yes, certainly
L. H. Boyd, Rex theatre, Fernandina, Fla.:

No.
Majestic theatre, Easthampton, Mass. : Fifty-

fifty.

L. Borg, Varsity theatre, Berkeley, Cal.; Yes.
H. R. Cromwell, Richelieu theatre, Bedford, Pa.

:

Sometimes.
H. E. Gilman, Club theatre. Weed, Cal.: Yes.
F. A. Ferguson, Royal theatre, Fairmount, Ind.:

No.
Noble theatre, Marshfield, Ore.: The only

thing an exchange can do is to send what they
are supplied.

J. P. Johnson, S. of N. hall and theatre, Am-
brose, N. D. : Partially.

Leslie J. Trevor, Opera House, Aledo, III.

:

No.
Marshall-Malaise Lumber Company, Princess

theatre, Beulah, N. D. : Yes.
William L. Crouse, Ideal theatre. Bloomer,

Wis. : Yes.
G. H. Adams, Capitol theatre. Prince George,

B. C. : Not always.
M. W. Mattecheck, Liberty theatre, Kennewick,

Wash.: Yes.
Sufus Olson, New Pastime theatre, Delavan,

Wis. : Yes.
Roy W. Adams, Pastime theatre. Mason and

Williamstown, Mich.: No.
M. A. Choynski, Newberry theatre, Chicago,

III. : No.
G. F. Post, Post-Cammack theatre. Spring

Green, Wis. : No.
Tom Young, Francis and Vandette theatres,

Dyersburg, Tenn. : Yes.
H. A. Giles, Royal theatre, Garrett, Ind.: Yes.
G. S. Kenny, Community House, Greenwood,

Ind.: Can’t complain. Poor film once in a
while.
New Mazda theatre, L’Anse, Mich.: No.
F. L. Dunphy, Angus theatre, Wetaskiwin,

Leduc, Lacombe, Innisfail, Alberta, Canada: No.
K. H. Gaston, Electric theatre, Centralia, Kan.:

No.
Clark & Edwards Palace theatre, Ashland, O.

:

No.
R. G. Leuzinger, Carthage theatre, Carthage,

S. D. : Yes, with a very few exceptions.
W. C. Jones, Palace theatre, Tuckerton, N. J.

:

Yes.
Joseph Dondis, Strand theatre, Rockland, Me.:

No.
H. J. Ludeke, Ludeke theatre, St. Peter, Minn.:

Yes.
L. R. Moore, Roma theatre, Columbus Grove,

O. : No.
E. O. Weinberg, Rialto theatre, Lockport,

N. Y. : No.
F. Schlotterbeck, Elph theatre, Altamont, III.

:

Part of them.
P. E. Estee, S. T. theatre, Parker, S. D. Fair-

ly well only.

H. A. Brumund, Lyceum and Princess theatres.
Thief River Falls, Minn.: No.
M. J. Babin, Fairyland theatre. White Castle,

La. : Yes.

Julius M. Schmidt, Grand theatre, Breese, 111.:

Yes.

Neill Brooks, Gem theatre. Calico Rock, Ark.:
No.
Harry McClure, Strand theatre, Emporia, Kan.:

Yes.
Edwin Lake, Lake theatre. Baker, Mont.: No.
E. N. Oxton, Star theatre, BracLtville, Tex.:

Yes.

A. Bendslev, Community Playhouse, Wellesley
Hills, Mass.: No.

N. M. Emmons, Eagle theatre. Eagle River,
Wis. : No.
Sam Carlton, Strand theatre, Frankfort, Ind,:

I should suggest that a certain exchange in In-
dianapolis have a real office force that will Iook
after the exhibitor’s interest. Instead they have
a man at one of the exchanges who assumes the
authority of branch manager when he is not.
When he writes he says “We,” and without con-
sulting the real branch manager. It is impossible
to have your account correct with this exchange.
There seems to be something wrong with the
bookkeeping department. I am now gathering
evidence to present to the district manager, who
no doubt will have an investigation made. An-
other bad fault is excessive prices that you are
compelled to pay. It is easy enough for a bunch
of men to sit in New York and say that in
Frankfort, a town of 12,000, they should pay so
much money without inquiring about conditions.
We have four theatres. One runs at 10 cents.
Muncie, a town of 40,000, has nine theatres. In
proportion we have 60 per cent more than Mun-
cie. Still the producer has the nerve to charge
outrageous prices when it is impossible to get by.
What is your idea for a remedy ? But only from
the independent.

Majestic theatre, Easthampton, Mass.: Too
much protection asked by the cities, leaving us
small towns to suffer. First runs should lose pro-
tection if the dates are changed by them, so that
the small town could depend on the dates booked
originally.
Winton W. Lowery, Strand theatre, Atmore,

Ala. : Paramount service is about the only ex-
change service that I’m satisfied with.

L. Borg, Varsity theatre, Berkeley, Cal.: To
give us a trailer with every special picture.
H. R. Cromwell, Richelieu theatre, Bedford, Pa.

:

That the invoice include the exact amount of post-
age so that the exhibitor is not C. O. D.’d for
the postage, as is now done in many exchanges.
Let invoice for film rental Include this, as is done
by First National and Universal. Exhibitors
should demand that there should be included in
the contract a clause that if a contract is taken
from an exhibitor, it is void if the salesman goes
to another exhibitor, a competitor, and takes
another contract on the same productions. This
clause is not now a part of the contract, but Is

called “instructions to salesmen.” Let us de-
mand that this be part of the contract. It is use-
less for me to point out the damage done by
method indicated above, and it is done all over
the country. When an exhibitor signs an appli-
cation, he is liable, but exchange is not. Then
salesman goes to a competitor with same contract
and takes his application also. What is the
answer High rentals.
W. O. Doyle, Capitol theatre, Huntsville, Mo.:

I use First National, Metro-Goldwyn, Pathe, F.
B. O., out of Kansas City and St. Louis, and have
received prompt and courteous treatment from all.

Much of the trouble of the exhibitors with their
service may be traced to the negligence of the
exhibitors in not looking after their bookings and
giving the exchange proper directions. It is to the
interest of the exchange to give good service and 1
have found the exchange managers with whom I
have had dealings to be mighty fine men. My
motto is, “Buy the right service, pay for it

promptly. Report any grievance promptly.” I
kick sometime upon the prices I have to pay, but
the service is generally satisfactory.

L. H. Boyd, Rex theatre, Fernandina, Fla.

:

Being a small exhibitor am compelled to exhibit
many times with lack of full order of paper.
Leaving regular boards empty is a pKJor adver-
tisement, appearing that I have no faith in pic-
tures and do not wish to spend to advertise. I

{Continued on page 42)
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N ew YORK:

—

Harz'cy Day says out

in the classic precincts of New Ro-
chelle, where he lives, hootleggers are called

shoe salesmen. ...£>. A. Rolfe, former
director and producer, is playing first cor-

net in Vincent Lopez’ Pennsylvania orches-

tra, . . . Harry Rcichenbach says he is

not and will not handle the affairs of the

industry’s best young contract jumper.

. . . Abe Carlos and M. H. Hoffman, just

hack from Europe, say the ocean was very

full of water all the way across. . . . Bill

Atkinson and Ben Goets had a heated
luncheon argument on the merits of Certi-

fied Prints, l.)oth arguing on the same side.

. , . Lou Jacobson is suffering with a had
cold and will cough on request. . . . Gene
Roth came on from the coast in connection
with the Trenton, N. J. fight film trials.

. . . Henry Ginsberg, visiting a studio, was
mistaken for an actor hy a casting direc-

tor, w'ho wanted him to play a young and
handsome lover in a dramatic picture.

. . . President A. M. Botsford (lid not

in\ ite the trade paper editors to last Thurs-
day’s A. M. P. A. session, as he had to

gi\e them two invitations the same day a

couple of weeks ago—one to come and the

other to go. . , . Eugene Pierce, now of

Dallas, Tex., is in New York after having-

sold all his New Orleans theatres. . . .

Nathan Hirsch, fat, happy and tanned, was
so affected by two sunshiny da\s last week
that he quit talking pictures long enough
to talk a few rounds of golf, . . . h'an
Abramson likes his “Lying Wives’’ so well

that he is going to make six more right

away—pictures, not “L\ing Wives.’’ . . .

Niles Welch says he may work in one of

them and again he may not, until certain

matters are arbitrated. . . . Milton Sills

says he is unable as yet to discover any
change in the personal feelings since being
elevated to stardom by First National.

. . . Earl Hudson says if any one doubts
that he works he refers him to the photo-
graphs in last week’s Exhibitors Her.vld,

in which he appeared personally. . . .

Edmund Grainger, before entering a

church, alw'ays reads wdiatever si.gns may
appear on the front of the edifice. . . .

Max Marcin, at a thousand bucks per
week, has gone to the coast to supervise
scenarios for Joe Schenck; and who
wouldn’t? . . . E. Floyd Sheldon has signed
up for another year w’ith Paramount as
supervising editor of productions. . . .

Horace T. Clarke, Far Eastern representa-
tive of First National, left last week for

Japan. . . . John Henry Taylor, Arrow's
representative in England, sailed last w'eek
for London, after a long visit wdth Dr.
Shallenberger and to the coast. . . . Claud
Saunders saj's he will not give away lawn
mowers to exploit “Grass’’ when Para-
mount places the big Persian picture in

general distribution. ..../. Robert Rubin
and Al Altman have returned from the
coast where they conferred with Louis L.

Mayer on new pictures and new picture
plans. . . . Arthur Loeze, foreign manager
of Metro, says New York looks pretty
good to a New Yorker after a long Euro-
pean sojourn, and this in spite of Vol-
stead and other pleasure wrecking crews.
. . . Blythe Sherzoood told the Woman’s
Press Club that there is masculine and
feminine publicity, and which is which and
why and where and how ! . . . Joe Seider,
M. P. T. O. N. J. president, likes work so
well that he has cancelled a long planned
Florida trip. . . . IVilliam Broadhead,
prominent British exhibitor, i? in New
York. 5P'ARG0.

Picture
Action, as these scenes will show, is

an outstanding feature of the Asso-

ciated Exhibitors attraction, “The
Adventurous Sex.”

This current production has in its

prominent cast Clara Bow, Earle

WAlliams, Herbert Rawlinson and
Hurry T. Morey.

A New
Encore
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Again, That Radio Question!
Problem Is Now World Wide

Balaban & Katz, Chicago, Organize Department—Theatres in

Spain and in Western Part of United States Open
War on Broadcasting—What to Do?

Excluding the combing of theati-es there is nothing that lias caused
quite so much talk in the industry as radio. Nor is this talk confined

within the boundaries of the Lfirited States. In Spain, for instance, the

exhibitors have become apprehensive of the spread of the radio craze.

A significant development in the situation, and one contrasting the Spanish
attitude, is the inauguration by Balaban & Katz, Chicago, of a radio depart-

ment and the subsequent expansion of its radio activities.

Balaban & Katz is one of the outstanding theatre organizations of the coun-
try with six large houses now under its control in Chicago and two others
now under construction. For the past year the company has been experiment-
ing with radio, and the inauguration of a special department is the outgrowth
of the success of that experiment.

O’Toole Tells Effects

Upon State Bodies

NEW YORK, March 17.—Mak-
ing membership direct in the

M.P.T.O. of America and its ef-

fects on state bodies was the sub-

ject of a conference last week at

the national headquarters. A meet-

ing of President M. J. O’Toole,
Sydney Cohen, chairman of the

administrative committee and Jo-

seph M. Seider, New Jersey offi-

cial, resulted in the following

open letter to Mr. Seider:

**Dear Joe:
**Permit me tp say that M .P .T.O. of Setc

Jersey is an official unit of the national

orf^anization and that this relationship is

not in any way disturbed by the direct

membership payment plan of our national

organization. . . . This plan was adopted

at the Boston convention to provide direct

affiliation as well as adcuuate revenue for

the national body. It has brought to our
ranks a large number of theatre owners in

many states where definite unit afffiliation

did not exist and has immeasurably advan-
taged our national body and the exhibitor

cause generally. . . . The .M.P.T.O. of New
Jersey will have twelve I’ofes, the number
equal to the congressional representation
from your state. . . . Sincerely yours^
M. J. 0*Toole^ President

Paramount Will

Handle MacLean
Feature Comedies

(Special to Exhibitors Herald)

NEW YORK, March 17.—Douglas Mac-
Lean will appear over a number of years
in a series of feature comedies to he re-

leased by Famous Players-Lasky, it was
announced yesterday. The actor will spend
a few days in the city where “Introduce
Me” is now showing and then return to the

Coast to prepare for his first picture under
the new contract.

“One of the big helps that I expect,” he

said, “is the story material that Paramount
will supply. With Paramount’s big pro-

ducing organization helping me I am cer-

tain to experience little troulile in the fu-

ture in obtaining the kind of stories suit-

able for feature comedies.”

MacLean was with Paramount prior to

his connection with the releasing organiza-

tion of Associated Exhibitors.

Solon Doubts Right of
Province in Ticket Tax

(Special to Exhibitors Herald)

OTTAWA, 9NT., March 17.—The
subject of Provincial Amusement Taxes
was brought up in the House of Com-
mons at Ottawa by T. L. Church, con-
servative member for North Toronto.
Mr. Church asked the Federal govern-
ment to look into the validity of the
Amusement Ticket Tax act in all prov-
inces. He claimed that the amusement
tax was illegal, no provincial government
having the right to impose it.

Church was told by Hon. Ernest La-
pointe, minister of justice in the Cana-
dian cabinet, that the matter would be
considered by the government.

Dorris Becomes F. B. O. Editor
NEW YORK.—B. P. Fineman, general man-

ager of the F. B. O. Studios, has engaged Albert
Dorris, formerly motion picture editor of Holly-
wood News, for production editor of four units.
Dorris will work in conjunction with Edward
Montagne.

Charley Raymond, well known publicist

and showman, is director of the depart-

ment under the supervision of Will Hol-
lander, director of advertising and pub-
licity. Four stations are used by the

B. & K. houses in broadcasting its pro-

grams.
Other developments in the radio situa-

tion follow;

Claim Attendance
Drop of 20 Per Cent

{Washington Bureau of Exhibitors Herald)

WASHINGTON, D. C., March 17.—
Radio and censorship are causing consider-
able anxiety among exhibitors in Spain, ac-

cording to reports to the Department of
Commerce, the former being credited with
having caused a reduction of 20 per cent
in motion picture attendance in January.
Sales of radio apparatus are nozv very high,

and the motion picture industry is consid-
ering means for restricting broadcasting
stations, by means of taxes and otherzvise,

so as to lessen the damage zvhich is being
done to the theatres.

Censorship also is nozv a live subject,

although not new in Spain. At the present
time, however, natural censorship is in ef-
fect, and the industry is complaining be-
cause films are not passed upon until after
they are bought or rented so that a money
loss is entailed in the condemnation of a
picture. Representations are to be made
to the government to bring about a change
hi methods whereby pictures can be passed
upon before purchase or lease.

Bern Survey
Reveals Antagonism

{Special to Exhibitors Herald)

LOS ANGELES, March 17.—Radio is

menacing the motion picture theatre.
This is the contention of 75 per cent of
the exhibitors who participated in a sur-
vey conducted by Paul Bern, director.
Many of the theatre owners, in their

replies, offered comparative attendance
figures to prove their contention. A
Rhode Island showman stated that he
figured his losses, due to the radio, at
from $1,500 to $2,000 a week.
Among the larger interests which

have refused thus far to cooperate with
any broadcasting station, according ,to
Bern, are Jensen & Von Herberg, with
theatres in the Northwest, and John H.
Kunsky Enterprises of Detroit.

Warners Open
Broadcast Station

(Special to Exhibitors Herald)

LOS ANGELES, March 17.—Warner
Brothers have placed in operation what
is said to be the first broadcasting sta-

tion to be owned by a producing and

distributing company. The station,
KFWB, is located at the Warner plant
in Hollywood. It is a 500 watt station
operating on a 252 wave length. Rela-
tive to the operation of the station,
Warners have issued this statement:

“It had been previously announced
that the new Warner Brothers station
was not to be used for commercial pur-
poses, but that the plan was to procure
the finest talent obtainable purely for
entertainment. The opening program
gave every indication that there is to
be very little ‘plugging’ of the Warner
Brothers business. While Monte Blue,
Marie Prevost, Irene Rich, Willard
Louis, Louise Fazenda, and all the other
players publicly identified as Warner
stars were introduced to the radio audi-
ence, many other motion picture celebri-
ties not connected with the Warner com-
pany were given the same opportunity.
Mayor Cryer, of Los Angeles, made the
short address which officially opened the
station. The musical program was pro-
vided by some of the best known orches-
tras in Los Angeles, including the
Brownie, the Sammy Damon, and the
Kiefer organizations. Miss Lee Kent
and Barney Weber were the soloists.

Symphony Orchestra

Is Complaining
(Special to Exhibitors Herald)

ST. LOUIS, MO., March 17.— Radio
broadcasting and the orchestras of the large

motion picture houses of St. Louis menace
the future of the St. Louis Symphony Or-

chestra, Rudolph Ganz, conductor of the

orchestra, declared at a meeting held on
behalf of the organization.

Saturday night formerly was a big finan-

cial winner for the orchestra, but now the

audience stays home and listens to the

music via the radio, or at a motion picture
house hearing good music by the orchestra

there.

“Our orchestra started to broadcast for
publicity’s sake,” he explained, “and con-
tinued to do so when paid for it. But the
audience at our hall on those evenings were
small, and as a result the symphony as well
as other musical interests will suffer until

they and the radio interests can reach a

more practical understanding.”

Showmen*s Parent Dies
(Special to Exhibitors Herald)

MONTREAL, QUE., March 17.—The
exhibitors here mourned the death of
Mrs. A. K. Sperdakos, Montreal, a few
days ago. She was the mother of two
progressive theatre proprietors. Atha-
nas Sperdakos is manager of the Fairy-
land theatre, while William Sperdakos is

manager of the Mount Royal theatre.
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Personally, I am of a religious turn of mind.
^ with my wife

I attend church regularly

fe and I absolutely believe in the Bible and in everything that

is good. But I have come to the turn in the road and now realize full well

the church is one thing, the theatre another.—John Hamrick.

Uplift

Pictures
By John Hamrick

W HEN I was a boy I owned a little cur dog, as most boys generally
do, and I will always remember one trait this dog of mine possessed.
When we were together, which was most of the time, he would see

another dog down the street and away he would go for a fight. The louder
I would yell for him to come back the faster he went the other way, and he
never came back until he had licked or got licked. Mostly he got licked.

Y OU know, we are all pretty much like

that dog of mine—the only thing, some-
times I feel maybe he knew a little more
about human nature than a lot of us do.

How many times we have to be licked, try-

ing the same thing over and over, when a

little careful reflection would save us a lot

of grief. When our better judgment yells

for us to come back—why do we go faster

the other way?
You and I are in the amusement busi-

ness. We have taken upon our shoulders

the responsibility of entertaining the

world’s seekers of amusement. ’Tis true

we get paid for it and make our living this

way. All the more reason why we should

be on our toes every minute to dish out

that something the public wants. When
the public yells at us to stop, turn ’round
and come back, believe me that is just what
we should do, and they should only have to

yell once. However, we compel them to

yell many times before we pay attention to

them.
^ ^

My particular thought is about what I

term “uplift pictures.” I mean pictures

with religious angles, and pictures that are

just clean little moral stories with no big

punch, nothing to draw ’em in—the kind
of pictures that appeal only to church peo-
ple and the very few of them who stray

into your theatre accidentally, praise you
and tell you what a wonderful fellow you
are to show that kind of picture. They
say, “I must be sure to see that Willie and
Jane come down here to see this lovely

picture.”

Personally, I am of a religious turn of

mind. I attend church regularly with my
wife and I absolutely believe in the Bible

and in everything that is good. But I have
come to the turn in the road and now
realize full well the church is one thing, the

theatre another. I have had so many ex-
periences trying to introduce to my audi-
ences these so-called uplift pictures with
the ever same disastrous results that I can
speak intelligently on the subject.

My biggest experience from a financial

loss point of view, and in fact the one
where the yell was loud enough to com-
pletely turn me ’round, happened about two
years ago. One of our biggest and oldest
film companies had made a picture a long
time ago, entitled, “The Life of Christ.” It

was hand-colored and at the time of its

first release the industry was very, very
young and the public accepted anything
that was beautiful to the eye. This picture

was doctored up a bit and, with a few-

modern episodes, made into “Behold the

Man.”
I looked at it and my better business

judgment told me the photoplay patron of
today would not accept it. However, the

influence of the uplift women’s clubs and
other good friends who don’t understand
urged me to book it. I did, and I got out
1,000 engraved invitations to preachers,
priests, heads of all the uplift societies and
everyone I thought the picture would
appeal to. I arranged with my orchestra
for the very finest presentation music. I

engaged half a dozen wonderful singers

and decorated the theatre up with Easter
lilies and other flowers. My plan was to

have the invitational affair performance at

10 a. m., opening day Saturday and the

performance lasting two hours. I figured

that by opening my box office at 11, my
usual time, I would have a big line waiting
to get in a little before 12, when the invi-

tation crowd dispersed.

The opening was the day before Easter.

A small fortune I had spent in advance
advertising, heralding this wonder picture.

I made every appeal I knew how to make.
I took some of my very good friends into

counsel for good advice on how to put over
a good picture to good people, and my ad-

vance preparations were elaborate.

My opening morning came, and with it

the invitational crowd flocked in. They
filled every seat, every nook and every
corner. My, what a show I put on ! Even
at that hour I gave them my singers, my
orchestra, my organ and all I had. It was
a wonderful performance, and I stood

around receiving congratulations and I was
some wonderful man. It was really grand
to have people tell you so many nice things

and this is the show they would patronize

after this, and all the remarks that go
with this sort of a deal.

My box office had been open one hour
for the paid admissions, but every second
of my time had been taken up with seeing

that my show was properly presented. The
show went over perfectly. It was now over,

and after my round of applause I stepped

out in front of the theatre to see my wait-

ing line. Ady mind was full of all the en-

thusiasm those invited guests of mine had
poured into me, and when I awoke to go
out and see my patrons wUo had left their

money at the box office

—

Well, I had expected to see a line a block

long. What I saw is a memory that will

live forever. The line was about twenty
feet long and not persons abreast. They
stood single file and quite a way apart at

that, just as if they w'ere afraid of one
another.

We let in these ten or twelve paid ad-

missions and were now on our way to re-

trieve our fortune spent in advertising, in

telling the world about this picture playing

at my Blue Adouse theatre on this date, etc.

.Us the day spent itself and nightfall came

and finished spending itself, all I could see
was one thing, and that was the public who
generally attended picture theatres for
amusement were passing me up and spend-
ing their money at the other show houses.
I had gathered practically all who wanted
to see my entertainment with my invita-

tions. The day’s receipts were pitiful.

Sunday, Easter Sunday, came, and my
every employe will vouch for it that it was
the longest day of their lives. You know
when there is no business around a theatre,

and all the music is sacred, and the smell
of those Easter lilies—I had Easter lilies all

over the place—well, it just makes you feel

like a funeral, and funerals were all we
could talk about. We talked in whispers,
too; that was another part of our troubles.
I made a rule that while this picture was
on quiet must prevail. Quiet did prevail,

at the box office, in the theatre, and, it

seemed, for blocks around.

* * ^

Sunday night, the end of the second day,-

I compromised with my singers, paid them
off, woke up every film exchange manager
at his home, trying to find another picture
to put on Monday morning, found one,
put it on—a lovely little comedy-drama full

of real, clean, wholesome entertainment

—

and Alonday morning I stood in front of
my theatre to personally check just how
many sacred patrons were going to be dis-

appointed at not seeing the picture that had
been advertised.

After we had been open about two hours
a lady with a little boy came along and
asked for the other picture. I told her my
story, about my own personal feelings, how

Qmuch I thought of the other picture, how I

had advertised it and the response. I said,

“Lady, we have on in its place an excep-
tionally clean picture, one full of good com-
edy, a clean moral.” I used all my selling

points. But she whirled ’round and said,

“I wouldn’t think of taking Willie in a
picture show,” and off she went down the
street.

I had my lesson. No matter what else, I

am a showman (supposed to be anyway).
I make my living in this business and I am
here to entertain a photoplay loving public.

I try to do it in the most honorable way
possible and give the best in me trying to

outdo the other fellow. But the church is

one thing, the theatre another. The world
would be lost without churches and church
people. The world may not be lost but it

would be in a pretty bad way without pic-

ture-play theatres.

My thought is this: You do the best you
can to fill your mission, amuse the public.

Let the church people fill their mission, sav-
ing souls.

I thank you. Sincerely, John Hamrick.

Jack and Estelle Will
Co-Star in A. E. Film
(_Special to Exhibitors Herald)

NEW YORK, March 17.—Jack Demp-
sey, heavyweight champion, and Estelle

Taylor, his wife, will be co-starred in the

forthcoming production, “Manhattan Mad-
ness,” it was announced last week by J. S.

Woody, general manager of Associated
Exhibitors. The story served as a vehicle

for Douglas Fairbanks early in his career;

and is based primarily on athletic prow-
ess.

L & T Rent Whole Floor
Lubliner & Trinz, Chicago amusement

company, has leased an entire floor in the

new Bell building on Michigan avenue, ac-

cording to William O. Trainer, renting

manager. He explained that with this lease

and another to the Saline County Coal
company the building was 64 per cent

rented.
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Sering D, Wilson

to Open Own Key
City Exchanges

to Exhibitors Herald)

NEW YORK, March 17.—Increased de-

mand has influenced Sering D. Wilson &
Company to open their own exchanges in

key cities, it was anonunced this week.
The company is now releasing 104 subjects

a year.

“We have opened a New York office,

and Harry Danto, for twelve years with
Famous Players, will handle the office at

729 Seventh avenue,” commented Mr. Wil-
son. “With our line-up of product and
suitable means of distribution we hope to

reach every exhibitor in the country. We
have a full line of accessories never be-

fore available for short subjects, an ex-

tensive sales campaign and quality of pro-
duction that will put these short subjects

over. The public has long been demanding
something new, something that is a feature

in short subjects and we believe we can
give it to them and make our product the

talk of the short reel market.”
“Kid Noah,” a series of color cartoons

depicting the antics of the son of old man
Noah of Ark fame, is one of the new
releases. There will be 26 of these car-

toons available for the year.

Myer Lesser Joins in

Warner Campaign to

Exploit New Product
(Special to Exhibitors Herald)

NEW YORK, March 17.—Myer Lesser,

president of the Blaine-Tompson advertis-

ing agency, has arrived to open a special

advertising campaign for the new program
of Warner Brothers. This announcement
of the campaign follows closely upon the

statement that an increase of business is

making it necessary for the company to

find larger quarters immediately.
Lesser is the man who was responsible

for the campaign two years ago when War-
ner copy “broke” in a spectacular way in

a thousand leading papers and periodicals.

The company will make approximately
twenty-six pictures for 1925-26. One of

the most popular of the stories chosen to

be made into films is “Bobbed Hair,” now
running serially in Collier’s Weekly.

Distributor Renames
J. J. Fleming Picture
(Special to Exhibitors Herald)

NEW YORK, March 17.—Upon its ar-

rival at the offices of Davis Distributing

Division the J. J. Fleming production, “A
Fighting Chance” was changed to “A
Fighting Romeo.” It was believed that

the name selected would better suit the

story. The picture featured A1 Ferguson
supported by Elaine Hammerstein.

Hirsh Says Aywon Will
Handle Kit Carsons
(Special to Exhibitors Herald)

NEW YORK, March 17.—Nathan Hirsh,
president of the Aywon Eilm Corporation,
announced last week that his company will

handle a series of six Kit Carson pictures
in addition to the series of six Western
features and the Bear productions already
scheduled.

Arrow Puts Loeb in Foreign Field
NEW YORK.—Dr. Shallenberger announces

the appointment of Louis Loeb to the foregin de-
partment of Arrow Pictures.

11,197 Cases Disposed of in

Year by Arbitration Boards
Hays Organization Is Gratified Over Results—Disputes Whieh

Were Handled by Exhibitor-Exchange Bodies Involved

$2,119,622.56—Pettijohn Issues Report

(Special to Exhibitors Herald)

NEW YORK, March 17.—Charles C. Pettijohn, general counsel of the

Film Boards of Trade, last week issued the annual report of the work
accomplished by the boards during 1924. The report, which is gratifying

to the Hays organization as well as to the others interested, shows that

arbitration is effective through the boards in 32 key centers. A summary
of the work of the boards during the year shows the following:

Eleven thousand one hundred and ninety-seven disputes between distributors and exhibitors, involv-

ing $2,119,622.56 were disposed of during the year 1924.

Fifteen of these disputes required a seventh arbitrator.

One dispute was litigated before arbitration.

Four disputes were litigated after arbitration.

F'ive thousand six hundred and ninety-seven disputes, involving $871,035.74 were settled and dis-

posed of without submission to Boards of Arbitration.

Four thousand eight hundred and seventy-five disputes, involving $1,077,968.99, were awards by
Boards of Arbitration.

Three hundred and thirty-two disputes, involving $132,115.48 were withdrawn by complainants.
Two hundred and ninety-three disputes, involving $38,502.35, were dismissed by Boards of Arbi-

tration.

Five hundred and twenty disputes, involving $140,234.04, now pending.

The detailed report given out by Mr. Pettijohn follows:

Total Disputes Complaints Dis- Awards by
Disnosed of missed by Board Complaints Board of
During 1924 of Arbitration Withdrawn Arbitration

City No. Total Amt. No. T otal Amt. No. Total Amt. No. Total Amt.
Albany . 238 19,000.00 188 15,000.00
Atlanta . .. . . 107 22,379.94 37 11,138.00
Boston . 348 157,000.00 90 62,700.00
Buffalo . 201 44,536.72 15 1,996.94 104 17,736.59
Butte 35 14,000.00 10 3,000.00 5 3,000.00
Charlotte 80 8,000.00 4 400.00 52 5,200.00
Chicago . 633 129,837.70 633 127,837.70
Cincinnati - 333 215,001.44 13 1,642.00 38 24,008.07 234 178,519.47
Cleveland . 256 64,588.00 52 14,902.00
Dallas . 1,227 43,146.52 23 2,724.93 2 220.00 124 7,861.59
Denver - 228 13,938,30 9 520.00 18 3,783.80 30 1,110.50
Des Moines 65 17,300.88 0 0 3 215.00 59 16,870.88
Detroit 136 43,677.46 11 3,501.98 17 7,433.88 47 21,673.67
Indianapolis 87 46,854.73 2 285.00 25 20,112.00 21 14,219.94
Kansas City 183 46,873.84 3 450.00 3 720.00 130 30,000.00
Los Angeles 49 60,000.00 11 30,000.00
Milwaukee . 261 65,820.95 84 103 37,986.15
Memphis . 20 5,707.40 0 0 2 134.50 16 5,438.40
Minneapolis 124 33,621.04 22 3,093.75 16 4,090.37 56 15,583.82
New Haven 128 27,612.43 78 19,947.86
New Orleans ... 83 24,470.91 6 1,740.00 14 3,794.86 48 12,251.37
New York . 4,692 670,445.43 62 9,200.00 80 12,000.00 1,709 238,295.43
Oklahoma City . 213 21,459.97 9 2,470.75 157 14,003.50
Omaha . 150 5,000.00 150 5,000.00
Philadelphia . 339 66,000.00 3 1,000.00 1 28,000.00 193 21,000.00
Pittsburgh . 160 49,588.41 5 4,435.00 83 21,637.23
Portland, Ore. .. 27 10,905.00 5 2,340.00 6 1,727.00 6 2,532.00
St. Louis — . 294 72,210.49 9 947.00 12 1,076.00 214 60,477.89
JSalt Lake City 23 7,500.00 17 6,000.00
San Francisco . 81 10,125.00 61 7,625.00
Seattle 50 32,250.00 3 750.00 5 5,000.00 36 25,000.00
Washington, D. C 346 72,570.00 5 1,050.00 80 16,800.00 131 27,420.00

Total .11,197 2,119,622.56 293 38,502.35 332 132,115.48 4,875 1,077,968.99
Disputes Disputes LITIGATED

Disposed of Arbitrated Before After
Without Submis- Requiring Arbi* Arbi*

Sion to Board Seventh tra- tra-
of Arbitration Pending Arbitrator tion tion

City No. Total Amt. No. Total Amt. No. No. No.
Albany SO 4,000.00 0 0 0
Atlanta 70 11.241.94 29 6,099.27 0 0 0
Boston 258 94,300.00 0 0 0
Buffalo 82 24,803.19 1

1

1,341.00 3 0 1
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Chase Charges Smith
Appointee Is a **Wet**

i^Special to Exhibitors Herald)

ALBANY, N. Y., March 17.—Canon
William Sheafe Chase, a well known re-

former in New York state, injected him-
self during the past week in the legisla-

tive fight over the appointment of Mrs.
Elizabeth V. Colbert, Democratic leader
of Albany, to a place on the New York
state Motion Picture commission paying
$7,500 a year. Chase declared that Mrs.
Colbert had appeared at a hearing on
motion picture, censorship back in 1921
and furthermore was an avowed “wet.”
Canon Chase asked the State Senate not
to confirm Gov. Smith’s appointment of
Mrs. Colbert.

“It is very evident,” he said, “that if

Mrs. Colbert is confirmed by the Senate
she will interpret the motion picture law
from her so-called liberal ‘wet’ point of

view.”

Censor Bill Unchanged
as S. R. O. Measure Fails

{Special to Exhibitors Herald)

KANSAS CITY, MO., March 17.—
Missouri e.xhibitors are relieved of at

least one of their legislative worries, the

standing room bill having been killed

in committee in the house. The measure,
which effected all motion picture thea-

tres, as well as legitimate houses, would
have .been a death blow to the large first

run houses, such as the Newman in Kan-
sas City, in the opinion of exhibitors.

The status of the censorship bill, which
is in the committee on criminal juris-

prudence, still is unchanged.

Smoke from Fire Next
Door Routs Patrons

{Special to Exhibitors Herald)

ST. LOlHS, Mo., March 17.—Fire of

undetermined origin which gutted the

seven-story brick building owned and occu-

pied by the Frank Lind Cash Grocery com-
pany, Seventh street and Lucas avenue,
forced patrons of Loew's State theatre,

Eighth and Washington avenue, to leave.

Smoke rolled into the theatre auditorium,
which adjoined the grocery building to the

west. The patrons left orderly. A stout

fire wall protected the building from the

flames.

Bill to Supply Matrons
Goes to Lower House
{Special to Exhibitors Herald)

ALBANY, N. Y., March 17.—The
Frieberg measure which would allow
motion picture theatres to admit unac-
companied children on Saturday after-

noons and holidays, except Sundays, un-
der prescribed conditions, will go to the
lower house of the legislature this week.
It provides that matrons may be fur-

nished by the e.xhibitor for the care of
children.

Broadhead Agent Here
Confers With Shauer
(Special to Exhibitors Herald)

NEV\’ YORK, March 17. — William
Broadhead, Jr., of the Broadhead & Sons
Circuit, which has headquarters in Man-
chester, England, arrived here last week to

confer with E, E. Shauer, of the Para-
mount foreign department, concerning next
season’s product.

The Broadhead circuit operates in seven
large cities in England. Their representa-
tive will survey film conditions here.

Yes sir! Here’s the answer to our cross
word puzzle of last week. Easy,
wasn’t it? If any exhibitor has a
suggestion for another cross word
puzzle send it in.

Price Says Tact
Needed to Collect

Irking Ticket Tax
(Special to Exhibitors Herald)

OTTAW-\, ONT., March 17. — The
revenue derived from the Amusement
Ticket tax was greatly increased last

year over 1923, according to a speech
made by Col. W. H. Price, K.C., Toron-
to, before the Ontario legislature March
6. Last year patrons and exhibitors
contributed $1,686,514.66, an increase of
$269,574.74 over the preceding year.
“Probably there is no tax,” he con-

tended, “that is so irksome in a small
way to the average citizen as the Amuse-
ment tax. It must l)e collected with a
great deal of tact.”

A further $430,000 could have been
collected. Col. Price added, if it had not
been for the exemptions to church, pa-
triotic and charity organizations as pro-
vided under the act. He intimated the
belief that the revenue would drop con-
siderably during 1925.

F. B. O. Opens 2 Offices
{Special to Exhibitors Herald)

NEW YORK, March 17.—As a result

of unusual progress. Film Booking Offi-

ces of America, Inc., has opened two
exchanges, one in Boston and another
in New Haven. This brings the number
of exchanges in the LTnited States, in-

cluding the Toronto branch, to thirty-

four. Sales ^Manager Harry M. Berman
officially opened the new exchanges
March 8. I. L. Wallenstein has been
placed in charge of the Boston branch,
and Harold Eskin has been assigned to
the New Haven Branch as manager.

Semon with **Oz** in N. Y.
{Special to Exhibitors Herald)

NEW' YORK, March 17.—Larrv Semon
arrived here yesterday to attend the open-
ing of “The Wfizard of Oz” at the B. S.

Moss’ new Colony theatre where the first

Eastern showing is being held. Semon
who is with his bride, Dorothy Dwan, will

leave next week for the Coast to begin a

new feature length comedy for Chadwick
Pictures Corporation.

Mrs. Adams to Represent Pro-Dis-Co.
NEW YORK.—Mrs. E. K. Adams of the De

Mille orpranization, returned this week to Los
Angeles where she will be located as the West
Coast representative of the Producers Distributing
Corporation story department.

Jenkins Deal Puts Films
of Rayart in 15 States

(Special to Exhibitors Herald)

NEW YORK, March 17.—After a week
of negotiations W. K. Jenkins, president
of the Enterprise Distributing Company,
bought distribution rights of several Ray-
art pictures. The deal made by W. Ray
Johnston gives to the Enterprise company
the following

:

For North and South Carolina, Georgia, Flor-
ida, Tennessee, and Alabama, six Reed Howes re-
leases, six Billy Sulivans, and six Jack Perrins.
For Texas, Oklahoma and Arkansas, six George
Larkins, and six Jack Perrins. On Western
Missouri and Kansas, six George Larkins, and six
Billy Sullivans. For Eastern Missouri and
Southern Illinois, six George Larkins, six Jack
Perrins, six Reed Howes and six Billy Sullivans.
For Iowa and Nebraska, six Reed Howes, six
Billy Sullivans, six Jack Perrins and six George
Larkin releases.

Johnston Calls Rayart
to Plan Fall Program
{Special to Exhibitors Herald)

NEW YORK, March 17.—Wally Jack-
son, Eastern representative, and Tom Cur-
ran, Midwestern representative of the
Rayart Pictures Corporation, have arrived
to take part in the laying out of the fall

program. The call for sales executives
was announced last week by W. Ray John-
ston.

Already it has been agreed that Harry J.
Brown will make a series of eight Reed
Howes specials released every six weeks;
and eight five-reel comedy dramas, featur-
ing Billy Sullivan. Harry Webb will pro-
duce a second series of eight Whirlwind
Westerns, starring Jack Perrin.

5 Firms Capitalize for

$305,000 in Gotham
{Special to Exhibitors Herald)

ALBANY, N. Y., March 17.—Seven
companies incorporated in the motion
picture business in New York state last

week, five of the number being located
in the metropolis. These companies show
substantial amounts of capitalization,
and include the following:

Buss Nickle Pictures, of Medina, N. Y., capi-
talized at $100,000; Lew-Charles Incorporated, of
Hoosick Falls, N. Y., $30,000; Rolou Land Com-
pany, Inc., $500; MacGregor-Kilbourne Corpora-
tion, $25,000; Triad Amusement Company, Inc.,
$150,000; Wildun Producing Company, Inc., and
Bijou Films, Inc., not stating the amount of capi-
talization.

Lubin Tells of Ads for
**Heart of Temptress*^

{Special to Exhibitors Herald)

NEW YORK, March 17.—Herbert
Lubin, secretary of the Associated Pic-
tures Corporation, stated yesterday that
the company will supply unusual pub-
licity for Barbara La Marr in “The
Heart of a Temptress.”

“Full page advertisements in trade
papers, one sheet boards bearing a per-
sonal letter from Miss La Marr, and an
attractive booklet stressing the box office

appeal, are among the methods we are
using,” he said.

Wells Will Allow Fox
to Film **Marriages**
{Special to Exhibitors Herald)

NEW YORK, Alarch 17.—Fox Film
Corporation announced last week that
H. G. Wells, author, had agreed to per-
mit the screening of “Marriages” which
was published in 1912. Wells has long
withheld his permission to film any of
his novels.



March 28, 1925 EXHIBITORS HERALD 31

QHteia
.0 G.

I
F you’re not on the fly these days you’re

missing half of the fun of being in the

motion picture business. Every minute of

the day that boy Oscar Ruinore is at your
heels. His slogan is, “Pst ! Did you know
that so-and-so is going to do this, and
mark; my word whoozit has something up
his sleeve if you can only get him to talk.”

.\nd so it goes day in and day out.

^ *

Last week Oscar talked nothing but the-

atres. Apparently that’s an interesting

topic right now. S’funny, too, every time

Oscar whispered in my ear it was about

some big deal pending at the Balaian &
Katz, or Balaban Katz Midivest Theatres,

headquarters. And the old boy wasn’t so

far wrong on his tip on the B. & K.-A. H.
Blank merger. (We refer you to page 23.)

* *

Oscar said that while he was snooping
around the other day he learned that

Arthur L. Mayer, who represented the

Loew interests in the Ascher circuit until

the recent deal which gave the Chicago
boys complete control of the theatres, had
office space at the headquarters of Balaban
Katz Midwest. Arthur departed for the

Coast for a three weeks’ vacation before

we had an opportunity to learn the sig-

nificance of this.
* * *

Mentioned quite frequently by Oscar is

Fischer’s Paramount Theatres, which oper-

ates houses in Wisconsin and Illinois.

Oscar insists some kind of a deal is pend-
ing at the company'’s Chicago offices. Time
will tell.

^ ^

Everybody knows that our good friend,

Ralph Thomas Kettering, doubles in lirass

and whether it is writing advertisements

for the Jones, Linick & Schafer theatres in

Chicago, or knocking out plays, Ralph does

it with an expert hand. Which leads us

to Ralph’s latest play, “Sin and Sables.”

This opus is being given a tryout this week
at the Calumet theatre in South Chicago.

We know you will hear more of this play

for we predict its success.

* *

Frank de Lorenzo, our pal from Milwau-
kee, and Max Stahl, manager for Educa-
tional in the Wisconsin city, paid us a visit

last week. Max was here to talk things

over with Dave Chatkin, Educational sales

chief. Frank was along to say “howdedo.”
—SHRECK.

Elimination of Music Tax Is

Demanded by lo’wa Conclave
N. C. Rice Is Elected President of Exhibitor League— Will

Seek Legislation Which Would Penalize Disgruntled

Employes for Picketing Playhouses

(Special to Exhibitors Herald)

DES MOINES, lA., March 16.—Complete elimination from the motion
picture industry of the “music tax” was demanded by the Iowa Theatre
Owners Association at its annual convention here today. The fight against

the tax was led by N. C. Rice of Algona, who was honored before the close

of the convention by being elected president for the ensuing term.

A resolution calling upon the entire industry to affiliate with the non-asso-

ciated music publishers and the elimination of all copyright taxes was unani-

mously adopted.

Resolutions were adopted by the convention seeking state legislation which
would place a heavy penalty on those

which would make illegal the picketing

others.

Abe Smead of Council Bluffs fostered

both resolutions which were adopted with-

out discussion. Newly elected officers are:

President, N. C. Rice, Algona.

Secretary, Harry Hiersterner, Des
Moines.

Treasurer, H. C. Smith of Sharitan.

The attendance was much lighter than
hoped for owing to severe storms, but the

visiting theatre men made up in enthusi-

asm what they lacked in numerical
strength. A banquet and entertainment at

Hotel Savery tonight brought convention
to a close.

Arrangements Made
for Western Penn Meet

{Special from H. IF. G.)

PITTSBURGH, PA., March 17.—One
hundred exhibitors : attended the meeting
and luncheon at the William Penn hotel

last week at which time arrangements were
made for the fifth annual convention to be
held at the George "Washington hotel,

'V\Hshington, Pa., on April 21 to 23.

At last week’s meeting many interesting

problems were discussed, including block
booking, the independent picture situation,

circuit booking, C. O. D., film shipments
and other matters of importance. Many
West Virginia theatre men have signified

throwing stink bombs in theatres, and
of theatres by disgruntled employes or

their intention of taking part in the coming
convention.

Priscilla Dean and her mother were
guests at last week’s luncheon. They were
escorted by Manager Ainsworth of a local

exchange.

1st Joint State Meet
Set for May 4 and 5
{Special to Exhibitors Herald)

KANSAS CITY, MO., March 17.—At a

meeting of the board of directors of the

M. P. T. O. Kansas-Missouri at the asso-

ciation’s headquarters Wednesday, the date

of the semi-annual convention, which will

be the first meeting of the inter-state body
as a unit, was set for May 4 and 5 at

Excelsior Springs, Mo., a suburb of Kan-
sas City.

Dubinsky Named Head
{Special to Exhibitors Herald)

ST. JOSEPH, MO., March 17.—Bar-
ney Dubinsky, manager of the Tootle
theatre, has been elected president of the
newly organized AI. P. T. O., St. Joseph,
which is a chapter of the M. P. T. O.,
Kansas-Missouri. Other officers elected
were: Jack Moore, Olive theatre, first

vice-president; Edward Peskay, secretary,

and John Egli, treasurer.

A. S. Kane Resigns Associated Exhibitors
'

Presidency to Join Universal Pictures

Walter Camp Rites

Marked with Simplicity
{Special to Exhibitors Herald)

NEW HAVEN, CONN., March 17.—
The funeral services of Walter Camp, Yale
football mentor, and father of "Walter

Camp, Jr., were marked with simplicity

here yesterday. The younger Camp heads
the Richard Barthelmess producing com-
pany. Death came to deceased in New
York March 14.

Film Man Succumbs
{Special to Exhibitors Herald)

NEW ORLEANS, . LA., March 17.—H.
J. Herrman, well-known film man here,

died here last week following an attack

of Bright’s disease. His death is mourned
bv countless friends. Surviving are his

widow and son.

(Special to Exhibitors Herald)

NEW YORK, March 17.—One of the most interesting happenings of the
year in the trade is the re-alignment which has brought Arthur S. Kane, one
of the oldest and best known figures in the motion picture business, into the
Universal fold. Until the announcement of his acquisition by Universal,
the trade was ignorant of the fact that Mr. Kane had resigned as president
of Associated Exhibitors. However, Mr. Kane himself held back the an-
nouncement of his resignation in deference to Elmer Pearson and the friendly
feeling on both sides with which he is leaving the company which he has
guided for the last three years.

Mr. Kane entered upon his duties at Universal on Monday morning. His
coming fills a long-felt want and one in which his exceptional abilities both
as a producer and as a distributor will find ample scope. Mr. Kane will act
as a liaison official between the sales force, with headquarters at 730 Fifth
avenue, and the production forces at Universal City. He will be styled the
contact executive.
In a business in which the production and sales are so closely allied in

aim, yet separated by 3,000 miles, a certain amount of lost motion, friction
and working at cross purposes is bound to crop up. This one factor costs
the industry more than any one expense or loss. It is Carl Laemmle’s idea
to eliminate as much of this loss and friction as possible by designating a
point of contact through which each will work in harmony with the other.
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^TT fF e have note, in effect, followed a photoplay through course from inception to its final issuance from the
^ studio. Arid if what I have said may bring light to even a fetv exhibitors who lacked this information, or cause
other exhibitors to folloiv more closely the details of film production, my purpose may be considered well served .

—

Richard A. Rowland.

Concluding the Series—

What an Exhibitor Should
Know About Production

By Richard A. Rowland

I
K the three preceding articles of this

series I have stressed the importance of
a knowledge of film production by the

exhibitor as an adjunct of box office suc-

cess. I have pointed out wa^’s whereby
such a knowledge, applied to the pictures
he books, can be put to exploitation uses.

In this, the concluding number of the

series, I will endeavor to carrj’ still further
the thought of production knowledge as

part of an exhibitor’s business knowledge.
After all the technical processes I have

previously mentioned have been applied to

a production there remains one thing
without which the most painstakingly
planned film play is lifeless. I refer to

“atmosphere.”
Atmosphere to a photopla}- is what the

entry of a beautiful woman is to drawing
room where conversation is threatening to

lapse into boredom. The eye is immediately
pleased and communicates its pleasure to

the rest of the being.

So with the photoplay. The eye is

pleased, and the source of this pleasure is

the setting in which the photoplay is

dressed. It is a thing apart from the drama
of the story, apart from the direction and
apart from the acting.

Atmosphere in the film play is created by
the photography and, before that, by the
charm of the sets and the costumes, the
furnishings, and the lighting effects that

enter into the composition of the scenes.

The public likes to he dazzled. It likes

things that glitter, but it demands the glit-

ter of the genuine jewel and not the tawdry
flash of tinsel.

The public rebels at cheap imitation in

anything on the screen. Producers have
been more than lavish in pleasing the pub-
lic with beautiful and artistic atmospheric
effects. In so doing they have catered pur-
posely to the box office. They know that
audiences w'ill pay their money more
readily for a picture that is brilliant and
lavishly dressed. It is for the same reason
that they visit art galleries and fashion
shows.

^ 'di

The man mainly reponsible for the at-

mosphere of the film play is the art diree-
tor. He is more than an artist—he is also
a psychologist. He knows the public’s
craving for novel and pleasing effeets. So
he strives for these effeets, always seeking
something new' and striking in designing
his sets.

One of the first copies of the finished film

continuity goes immediately to the hands
of the art director. He studies out
minutely the action, visualizing the archi-

tectural setting in which the story belongs.

Always he muST: suit his imagination to the

lone of the story.

The art director, after absorbing the de-
tail of the drama and deciding upon the

General Manager of First iSational

Colleen Moore is again the center of
the story in the him version of a
Broadway success, "Sally,” which will
be released through First National.

architectural style, sketches his sets, and
passes them on to the production super-
visor.

There are many things to be determined
before the design of a set gets its final

approval. Not only must they fit the tone
of the story, but they must make provision
for entranees and exits for every angle
suggested in the seript. To appreciate the
eo.mplications involved one must remember
that the sets do not have all four sides or
eeilings and that every movement of the
eamera or change of action constitutes a
separate scene.

Another detail that the eye of the layman
would never detect is the necessity of the
costumes worn by the players harmonizing
with the sets. This is a matter which must
be calculated before the picture is started.

Colors of costumes must contrast but not

clash with the colors of the sets or they
would not stand out.

Colors do not show' on the screen to the

ordinary eye, but the trained studio artist

can sit in a projection room and call off

the natural eolors almost without mistake.

Many a costly set and the effect of many a

gorgeous gown has been w'asted because

the value of solors has not been given due
attention.

^

A production organization of any re-

spectable size usually has a wardrobe ex-
pert who supervises and advises the players

in selecting their costumes. The expert ad-
vises not only from a critical knowledge
of what becomes the player, but also from
the viewpoint of harmonizing with the set-

tings and of photographic values.

Choosing of a star’s gowns stirs up al-

most as much bother as a schoolgirl’s

graduation dress. There are just as many
parents, cousins and aunts whose pref-
erences must be consulted.

Sometimes the studio costume designer
or the star suggests an original creation

they have in mind. Sometimes they tour

the shops inspecting finery. Sometimes a

famous couturier is commissioned to de-
sign gowns from a description of the

story.

But once a selection of gowns is made,
the “relatives” must be called in for their

comment. The production supervisor,

sometimes the art director and even the

cameraman, give the critical scrutiny to the

star as she decks herself out in the sar-

torial finery.

Is it any wonder that film stars have won
the title of the best dressed women in the

w'orld?

Another detail in the dressing of a pic-

ture are the properties or furnishings.

“Props” are as carefully cast in the modern
picture as the players themselves. They
play their part in the creation of atmos-
phere by investing the set with tone or dig-

nity. To an extent the actors are influ-

enced in their characterizations by the

properties with which they are surrounded.
The film fans sit like judges at an in-

quisition on the properties used in the pic-

tures they watch. Film producers do not

dare to allow their sets to be dressed and
furnished without proper attention to the

detail of period and tone. The public is

too quick to recognize errors, and its wis-

dom is in a large meause due to the educa-
tional efforts of the screen experts.

* * *

Some studios carry large stocks of their

own properties, a feature involving the out-

lay of several hundred thousand dollars.

This cost is charged off in the form of

rentals from picture to picture, the reduc-
tion in rental which means a saving in the

cost of production. This saving does not
ahvays work out, however, because props
cannot be duplicated in too many succes-

sive pictures, and other expensive furnish-

ings must be rented.

Imagine, now, everything in place—the

sets “dressed,” the actors rehearsed and
ready to enact their parts before the cam-
era—what then? The lighting, of course!

(Continued on page 74)



March 28, 1925 EXHIBITORS HERALD 33

Theatre Situation Will Right
Self, Says Joseph Schnitzer

Executive of Film Booking Offices Does Not Believe That Hays

Should Be Expected to Take Corrective Steps^

—

Sees Economy as Aim of Producers

By JOHN S. SPARGO
NEW YORK, March 17—Joseph Schnitzer, of F. B. O., is a rara avis

among film executives. He makes business appointments as early as 9:15 a. m.

More than that, he keeps the engagements and expects the other fellow to do

the same. And another unique thing about Mr. Schnitzer is that he seldom

talks for publication, but when he does he has something to say.

After five months on the Coast, lining up production matters for next season

for his company, the F. B. O. chief returned to New York last week. In

addition to this he spent a lot of time during the five months studying the

trend of production generally, and talks interestingly of his observations.

Says Changes in Production Are to Advantage of All

“The making of pictures has undergone a decided change within the past

year,” he said, “and for the betterment of everyone concerned. Producers

have begun to realize that the public which supports the industry wants enter-

tainment, and in order to give them this it is not necessary to make pictures

filled with big sets and big spectacles.

Pathe Will Distribute
Three New Series of

Hal Roach Comedies
(^Special to Exhibitors Herald)

LOS ANGELES, March 17.—At a

conference held last week at the Hal
Roach studios plans were adopted which
will increase the studio’s output dis-

tributed by Pathe during the coming
year. Three new series of two reel com-
edies will be produced by Hal Roach.
Clyde Cook, screen comedian, has en-
tered an agreement with Roach to head
one of the units; Charley Chase, and
Glenn Tryon will head the remaining
two units.

Richard Currier was appointed to take

direct charge of the cutting of the Roach
comedies and features.

Attending the conference from the
East were W. B. Frank, vice-president
and Eastern representative, and F.

Richard Jones, vice-president and di-

rector general. Warren Doane, general
manager, and H. M. Walker, editor, were
there from the local office.

Christie Will Operate
Three Studios Under

Expansion Program
(^Special to Exhibitors Herald)

HOLLYWOOD, March 17.—Three stu-

dios will be used in Los Angeles in the
making of pictures under the new program
outlined last week by C. H. Christie, gen-
eral manager of the Christie Film Cor-
poration. A1 Christie features will con-
tinue to be produced at the original studio
here. From six to eight producing units
will be making features at the Christie-

Hollywood studios on Santa Monica boule-
vard and the extensive program from Cecil

B. DeMille will take up the entire produc-
ing facilities at the Culver City studios

formerly operated by the late Mr. Ince.

This arrangement follows the decision to

go into the field of the longer comedies
such as “Charley’s Aunt.”

Four Pictures of A. E.
Shown in First Run
Houses on Broadway
{Special to Exhibitors Herald)

NEW YORK, March 17.—Four produc-
tions made by Associated Exhibitors will

play in first-run Broadway theatres within
the space of two weeks.

“Introduce Me,” starring Douglas Mac-
Lean, is at the Mark Strand; “Barriers
Burned Away” is at the B. S. Moss Cameo
theatre

;
“Bad Company,” starring Conway

Tearle, opened March 15 at the Piccadilly
theatre, and “Percy,” starring Charles
Ray, will open March 22 at the B. S. Moss
Colony theatre.

Coolidge May Hear Plea
of Chaplin for Mother

{Special to Exhibitors Herald)

HOLLYWOOD, March 17.—^Sidney
Chaplin is preparing today to visit Wash-
ington, D. C., to petition President Cool-
idge, for aid in the matter of the deporta-
tion of Mrs. Hannah Chaplin, mother of
the two actors. Unless influence from the
capital is. exerted the decision of the im-
migration authorities will compel Mrs.
Chaplin to leave the country March 26. He
expects to show the president that his
mother’s mental condition ’is much im-
proved due to her stay in this country
under the care of her sons.

“For the past few years many of the

companies have run riot in the matter of

spending money in picture making, each

one trying to out-

do the other with
huge sets and cost

generally.

“On the Coast

now there is no-

ticable a radical

departure and pic-

ture making is

rapidly getting

down to a safe

and sane basis,

with the most
sought for feat-

ures good stories

and the telling of

them in pictures

in an interesting

dramatic way. Except in rare cases the

big spectacle picture is out as the producers

know now that that is not what is wanted.

With the exception of ‘Ben Hur’ and ‘The

Phantom of the Opera’ I can recall nothing

in the way of the so-called ‘big’ picture

now in the making. A year or two ago

there were a dozen. These two are really

great pictures and will undoubtedly meet

with the success they deserve, but my belief

is that there will be still fewer of these as

time goes on.

“We gave all this a lot of consideration

in lining up our product for next season,

and as the result we have 64 pictures, all

good salable merchandise, produced at an

economical cost. They all have good en-

tertainment and story value and that is

what the exhibitor knows his public wants

and that is what we know he wants.”

Condition Will Right Self

Mr. Schnitzer’s company operates in the

independent market and on some of the

subjects which are supposed to be worrying
the companies which do not operate or

control theatres, he has decided views and
these are not tinged with any shade of

gloom. Said he

:

“The distributing conTpany with no the-

atres under its control is finding it hatd
to get first runs, but this condition will

right itself without it being necessary to

resort to some of the radical things which
have been suggested. The building of new
theatres is not the solution. This would
in many instances only aggravate things as

the building of many and costly theatres

would only bring about a condition of
over seating which would not be any bet-

terment. Just what the solution of this

problem is I am not prepared to say, but
I have noticed that in any big business con-
ditions adjust themselves, and there will be
no exception in this case.

Not Hays’ Mission, He Says

“There has been much talk of the first

run theatres being tied up by three big

companies, thus shutting out the independ-
ent distributing companies’ product.' It is

all wrong to expect Will H. Hays to rec-

tify this as a lot of people think he can
and should. The purpose of the Motion
Picture Producers & Distribuors Associa-
tion and Mr. Hays is along other lines, and
he has done much to place the industry on
the high plane it deserves and get for it

the respect that its size and earnest effort

should carry with it.

“F. B. O. is not a member of the Hays
organization, and I suppose I should not

say anything about this, but I can’t help

but feel that it is all wrong to expect Mr.
Hays to cure all the ills of the industry
whether they come within the scope of his

jurisdiction or not.”

$2 a Share Declared by
Paramount; Net Profit

for 1924, $5,422,34929
{Special to Exhibitors Herald)

NEW YORK, March 17.—At a meeting
held last week the board of directors of
Famous Players-Lasky Corporation de-
clared the regular quarterly dividend of

$2.00 per share on the preferred stock,

payable May 1st, 1925, to stockholders of
record at the close of business on April
I5th, 1925. The books will not close.

Net profits of $2;500,507.16 for the three
months and $5,422,349.29 for the twelve
months ending Dec. 27, 1924. is reported
in the consolidated statement (including
the earnings of subsidiary companies).
Taxes were deducted from the gross in-

come.

After allowing for the payment of divi-

dends on the preferred stock the earnings
above amount to $9.89 per share for the
three months and $20.08 for the twelve
months on the common stock outstanding.
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Johnson ResignsForumTheatre
Post as General Manager

Goring Succeeds Him as Changes in Oivnership Are Reported—
Douglas MacLean to Become a Paramount Star

By HARRY HAMMOND BEALL

L
OS ANGELES, March 17.—The resignation of Julius K. Johnson,
.who has been general manager of the Forum theatre ever since its

opening last May, was the big news event in picture circles here
this week. Johnson, who is also one of America’s leading organists, is

credited with being a big league showman. He came here from Minne-
apolis to open the Forum. John P. Goring, a former Paramount ex-

ploitation man, replaces him. It is understood the Producers Distribu-

ting Coporation has taken over the house.

^LAIRE WINDSOR has been chosen by
'— Reginald Barker for the feminine lead

in “The White Desert,” the Courteney
Ryley Cooper story he is making on the

continental divide. * * * George O’Brien
has been chosen to play the male lead in

“The Seventh Heaven,” which Emmett
Flynn will make for Fox. * * * Nicholas
Schenk is on his way East after his first

visit to the coast. Buster Keaton is his

chaperon.
* * *

MacLean With Paramount
Douglas MacLean has signed with Para-

mount, it is stated here. Sennett is to star

Harry Langdon in five reelers to take
Lloyd’s place on the Pathe program.

^ ^ ^

C. H. Christie, general manager of the
Christie Film Corporation, who has just

returned from New York, states that his

company will expand their two-reel pro-
duction program during the year in that

six to eight producing units will make fea-

tures at the Christie-Hollywood studios on
Santa Monica boulevard in addition to the
regular A1 Christie program in the original

Hollywood studio.
*

Warners Buy Theatres

Warner Brothers will enter the exhibi-
tion field, an arrangement having been
made by which Harry and Sam Warner
will assume charge of first-run theatres in

key cities, while Jack Warner and Benny
Ziedman will take care of production, it is

announced.
* *

The Pantages theatre in Portland already
is obtained and negotiations are pending
for houses in San Francisco, Oakland and
Seattle. Harry Warner is on the way East
to complete negotiations in Minneapolis,
Chicago and other large cities, it is stated.

* * *

Independent motion picture companies in
the future will find it easier to obtain
money, as bankers have come to take a
more favorable view of the films as an
investment field, according to Frank R.
Wilson, president of the Motion Picture
Capital Corporation, here for a series of
conferences with Cecil B. DeMille and other
independent producers.

* * *

Gloria Swanson, otherwise the Marquise
de la Falaise, who is recovering from an
operation in a villa near Paris, will return
to Hollywood within- a month to regain
her health, according to a cablegram re-
ceived by Milton M. Cohen, her attorney
in Los Angeles.

* * *

PoLA Negri left Hollywood last Wednes-
day for New York to sail March 21 on
the Leviathan for a six-weeks’ European
tour.

* * *

Chadwick Pictures Corporation announces
the appointment of William L. Sherrill, for-

mer president of the Frohman Amusement
Corporation, to be vice-president and gen-
eral manager in charge of the West Coast
producing program of the organization.

Dimitri Buchowetzki is engaged to direct
one of the 1925-26 productions for L’niver-
sal Pictures Corporation, according to an
announcement by Carl Laemmle, president.

* ^

Gayne Whitman, for the past four
years leading man at the Morosco theater
in Los Angeles, has signed with Warner
Broithers.

4? ^ *

Lawson Harris Productions have leased
the old Louis B. Mayer studio for filming
a series of five James Oliver Curwood
stories.

* *

John Barrymore is signed to make a
series of pictures for Warner Brothers be-
tween theatrical -engagements, playing tw^o

or three pictures a year. He will begin on
a story of the magnitude of “Beau Brum-
mel” on May 15.

* * *

The Playhouse and Erlanger’s Mason
theatre in Los Angeles have declared war
on ticket scalpers by announcing that seats
wall be sold only from the box offices.

^ ^

Cecil B. DeAIille has started w'ork on a
solid row- of new concrete buildings to

replace frame construction at the Ince stu-
dios he recenth' took over in Culver City.

* * *

Herman Raym.\ker is signed to a long
term contract by Warner Brothers to con-
tinue picture direction of Rin Tin Tin,
dog star.

^ ^ ^

Lois Weber, head of the scenario depart-
ment of Universal Pictures Corporation,
in the future will have complete control of
adaptations and continuities for “U” pic-
tures, announces President Carl Laemmle.

* * *

Dorothy Cumming, Australian actress,
has been signed to play in Bebe Daniels’
next Paramount picture, “The Manicure
Girl.”

* * *

Harry O. Hoyt, who has been associated
with First National pictures for the past
two years, has been appointed director of
production for Belasco Productions, A. H.
Sebastian, general manager, announces.

* * *

Mabel Coleman and Sally Rand are the
newest addition to the Cecil B. DeMille
stock company.

Ouimet Incorporates at $50,000
OTTAWA, ONT.—Notice of incorporation of

a company under the laws of Canada by L.
Ernest Ouimet of Montreal was given by the
government in the official Canada Gazette. The
new company is an incorporation of Mr. Ouimet
himself under the title of L. F. Ouimet, Limited,
and he has capitalized himself at $50,000.

Death Calls

The entire motion picture industry is

saddened over the death of Lucille

Ricksen, 1924 Wampas Baby Star, who
died last Friday after a protracted ill-

ness. The player’s death followed that

of her mother’s by three weeks.

Miss Ricksen, a Chicago girl, received

her early screen training at Essanay,

where she played juvenile parts. Born
on August 22, 1909, she was a leading

woman at 12.

The top picture of Miss Ricksen was
taken at the time she played in the Tark-

ington stories produced by Goldwyn.
Below is a scene from Metro-Goldwyn’s
“The Denial,” one of the player’s latest

pictures.
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Film News PICTORIAL SECTION Stories Told

in

Pictures
of Exhibitors Herald by

the Camera
Issue of March 28

When a ship goes on a reef the whole town turns out to watch In Sunny Miami, Florida—Watterson R. Rothacker,
the process of getting it off. This is an International News reel president Rothacker Co., John McCormack, tenor. Miss
distributed by Universal, taken at Beach Falls, Me. Rothacker, Thomas Meighan and Mrs. Rothacker.

RIGHT A new and interest-

ing picture of Zazu Pitts, star

Principal Picture’s feature,

“The Re-creation of Brian
Kent.”

LEFT Reginald Barker, Met-
ro-Goldwyn director, and Har-
old Horne, managing director.

Criterion theatre, Hollywood,
discuss plans for prologue to

“The Great Divide.”

BELOW Howard Dietz

(right of key), director of ad-
vertising, Metro-Goldwyn Dis-

tributing Corp., was presented
with the key to the city when
he visited the Metro studios.

Fritz Tidden, Harry Brand,
Jack McBride, Charles Con-
don, Eddie Eckles and Bill

Counselman are the others.

BELOW— (right) Sally Long,
Paramount player.
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Two First National

represe n t a t i v e s

LEFT Clarence

Hake. assistant to

Horace Clark, Orien-

tal representative of

First National Pic-

tures, and RIGHT
Horace T. Clarke,

Oriental representa-

tive, who recently at-

tended conventions in

America.

Anita Stewart in the cos-

tume of Nepeese, the beau-
tiful French Canadian in

Vitagraph’s feature,
“Baree, Son of Kazan,” a
James Oliver Curwood
story. David Smith direct-

ed and produced it.

Eldna Marian, star of Century
Comedies and her little under-
study Cuddles Shirley, work-
ing in “My Baby Doll.”— (H. E. N. Photo)

Lloyd Hamilton, the Educational comedian,
in blackface make-up with Dorothy Seastrom
(left) his leading lady, and Estelle Bradley.

Lige Conley’s leading lady.

An interesting shot from the Uni-
versal-International News reel show-
ing President Coolidge and Paavo
Nurmi, the fleet footed Finn who has
been breaking world’s records.

John Golden, the producer,
meets Charles Chaplin, star

of “The Gold Rush,” United
Artists production.

Lew Cody pays the Fox West Coast studios a visit and
indulges in a bottle of pop with R. William Neill, direc-

tor, Carole Lombard, feminine lead, and Edmund
Lowe, Fox star, making “Marriage in Transit.”

Jackie Coogan, the Metro-
Goldwyn star of “The Rag
Man,” and his dog Sport, a
constant companion.
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Jacqueline Logan, the former “Fol-

lies” star, star of “The White Mice,”

a Wilson-Wetherald Production.

A late pose of Wanda Hawley,
appearing in the all-star cast of

A1 Christie’s “Stop Flirting,” a

Producers Dist. Corp. feature.

Pauline Starke, as Ann Bissell, in the Fox pro-

duction, “The Man Without a Country,” in

which she plays three distinct roles.

Will Continue to Write Continuities Hope Coring and Louis
Lighten, whose contract was recently renewed by Warner
Brothers and they will remain with the scenario staff for another
year, it is announced.

Snapped in Arizonia by “H. E. N.”, The “Herald’s” offi-

cial photographer. The Rabogli'atti brothers, Alfred and
Domenich, owners of the Globe theatre, at Globe, Arizona.

Frank G. Alderete, preri-

dent of the National
Theatres Co. of El Paso,
Texas.

Cecil B. DeMille with F. C. Munroe, president Producers Distrib-

uting Corp., Leatrice Joy and Vera Reynolds in the center of the
demonstration of welcome tendered them by officials of Culver
City upon Mr. DeMille’s return to the Coast.

S. A. Hubbard, owner
of the Majestic theatre
at Sabinal, Texas, and a

“Herald” booster.
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RIGHT — Sidney
Paxton, known as

the Thedore Rob-
erts of England,
who has been en-

gaged by Famous
Players-Lasky to

play the judge in

“O Id Home
Wee k”, Thomas
Meighan’s forth-

coming Para-
mount picture.
Mr. Paxton is now
on location in Flo-

rida with Mr.
Meighan.

Harry Langclon does odd

jobs while employed

with a circus in his new-

est Sennett comedy “Re-

member When,” one of

which is manicuring the

elephant. The Pathe

company releases these

comedies.

LEFT Another old-

timer Ed. C. Mosley,

owner of the Mojave

theatre, Alpine, Texas.

Allene Ray and Walter Miller are featured in the Pathe-
serial, “Sunken Silver,” and this is one of the hydroplanes
used by Director George B. Seitz at Miami, Fla., in making
the thriller. They are watching the flight of another plane
performing stunts.

It took a special train of twelve cars to haul the parts for

the immense Wurlitzer organ to be used at the Roosevelt

Memorial, Los Angeles. The train left Tonawanda, N. Y.

BELOW “Ha, Ha.” sez Bert Roache, comedian in “The
Denial,” a Metro-Goldwyn production, when Director Hobart
Henley gets a ticket for speeding in his 1898 gas buggy.



March 28, 1923 EXHIBITORS HERALD 39

George Hackathorne, who gives

one of the outstanding perform-

ances of the year in B. P. Schul-

berg’s production, “Capital Pun-

ishment,’’ now enjoying exten-

sive runs in various theatres

throughout the country.

Henriplte Dallet, of Paris, France,

who has been engaged by Cecil

Sam Warner, Bennie Ziedman and Jack L.

Warner in a happy mood on the Warner Bros,

lot after viewing their latest production, “Rec-
ompense,” which is a sequel to the book and
play, “Simon Called Peter.”

Gloria Gould Bishop, youngest daughter of the
late George J. Gould, with her German police

dog, “Lightnin’,” (jurchased by Jesse J. Gold-
burg, president of Independent Pictures Corp.
The dog was trained by Miss Gould to do many
stunts. He is a half-brother of Strongheart.

B. DeMille to lend her dressmak-
ing skill to his Producers Distrib-

uting Corp. productions. She
will be at the Culver City studios.

The Last Shot The Sawyer-Lubin company fin-

ishes “Heart of a Temptress.” (Left to right)
Phil Rosen, director; Arnold Daly, Barbara
LaMarr, Clifton Webb, Arthur H. Sawyer and
A1 Hall.

Renee Adoree, Metro-Goldwyn-

Mayer featured actress, who has

an important role in “Man and

Maid,” written by Elinor Glyn.

She also appeared in “Excuse
Me” and “The Bandolero,” both

Metro pictures.

The latest thing in cross-word

hosiery, worn by Estelle Bradley,

leading lady with Lige Conley in

Educational - Mermaid comedies.

•A dictionary goes with every pair.
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First National Winners: District and branch managers who carried away honors in the Eschmann Month Sales Drive, con-
ducted last October, were, left to right: R. S. Wehrle, Pittsburgh, second prize winner among the branch managers

;

Thomas B. Spry, Boston, who tied with Robert Smeltzer of Washington for third place; Joseph Skirboll, Western dis-

trict manager, winner of first district prize; H. A. Bandy, Central district manager and winner of second place; Mr.
Smeltzer ; R. C. Seery, Midwest district manager and winner of third place, and Charles Muehlman of San Francisco,
winner of the first branch prize.

Rowland Returning East Says
Screen Needs New Faces

General Manager of First National Says Stars Cannot Be Forced on
Public

—
‘^Ten Commandments” W'onder Record

By JOHN S. SPARGO

New YORK, March 17.—Richard A. Rowland, general manager of
First National, is back from his quarterly visit to the coast with
some decided opinions on the ever-present question of stars and

their development on the screen. That the screen needs new faces and
that the pictures need a lot of new stars, both men and women, is one of
Mr. Rowland’s standing beliefs, but he is strong in his opinion that the
making of stars cannot be forced.

|\/T R. ROWLAND, in commenting on
the policy which, incidentally, is

one that has been followed by First Na-
tional, said:

“Good pictures develop stars. This is a busi-
ness of personalities. There is no getting away
from it. The task of the producer is to select

players with personalities that appeal to the pub-
lic and then to supply them with stories that
reveal these personalities to the fullest degree.
The result will be automatic if the players and
the stories are right. Certainly it has been
proven frequently enough that stars cannot be
manufactured when the public is not ready to

accept them; also that actors of real ability have
been submerged by the wrong sort of story
material.
“There has been no variation in First Na-

tional’s policy in this respect. Colleen Moore
became a star only after a long period of prep-
aration during which she proved her fitness be-
yond a doubt. Reports from exhibitors in all

parts of the country gave full assurance of Miss
Moore’s standing with the picture-going public,

achieved not through any excessive boosting/
but rather by reason of an unusual personality
and outstanding ability as shown in pictures of

popular appeal.
“The same is true of Corinne Griffith, who

gradually developed to the maturity of her pow-
ers and has found full recognition in a place
among the best liked actresses of the day.

“Since ‘The Sea Hawk’ there has been no
question about Milton Sills being one of the
surest box office assets on the screen, and nam-
ing him as a First National star is merely a

reasonable recognition of this fact.

“To talk about a star system is beside the

point. It is not a matter of system, but of com-
mon sense. The public selected the favorite

plaj^ers even in the early days of single reel pic-

tures when some of the more conservative pro-

ducers tried to ignore personalities by refusing

to disclose the names of the actors. Certain
players stood out and in effect became stars,

despite efforts to maintain a standardized product
in which the actors were on an impersonal level.^

* *

Paramount’s Road Shows

After analyzing the work of the ten

road companies which have been touring

the United States and Canada with “The
Ten Commandments,” Paramount offi-

cials express the opinion that the way
has been paved for a most brilliant

career for the production when it is

placed in circulation in the regular pic-

ture houses of the country.

A check-up of the money that has

been spent in newspaper advertising
alone by the ten touring companies, the
last of which returned last week, shows
that approximately $500,000 has been ex-
pended for this purpose. The amount of

paper posted is estimated to be over a

million sheets.

A survey of the newspaper and fan
magazine publicity shows that it ex-

ceeded, not only in bulk but in editorial

comment, the amount of space given by
the publications to “The Covered
Wagon” after a thirty week period on
the road.

In many of the key cities the DeMille
epic crashed all records for runs of legi-

timate attractions. Few of the key cities

are good for more than a one or two
weeks’ stand for even the most popular
of the so-called “legitimate” attractions.

In New York “The Ten Command-
ments” played 62 weeks on Broadway.
Other runs of the picture are:
Los Angeles - 31 week.s

Chicago — - - 20
Philadelphia - 20

Boston - - 14

Cleveland 8
Detroit 5

Washington - 5

Cincinnati i - 5

Kansas City 5

St. Louis - - 4

Pittsburg - 3

* * *

Contrary to reports—and a number of

us fell for them—Harry Schwalbe is not

to become associated with Educational,

and Educational is not planning to in-

vade the field of feature length pictures.

The persistency of these rumors has
caused E. W. Hammons, president of

Educational, to issue the following state-

ment, which came from him on the coast

by wire:
“Ordinarily I do not take time to deny rumors,

but the rumor that Harry Schwalbe is to become
associated with Educational and also that Edu-
cational is going to handle feature length pic-

tures has been so persistent that I now wish to

deny it emphatically.
“I have never even talked to Mr. Schwalbe

nor has Mr. Schwalbe ever talked to me about
joining Educational.

“Educational has been built up to a success-

ful national organization upon the foundation of

.specializing in short length subjects, and I have
never even considered releasing the long lengtJi

pictures through Educational.
“I trust this denial is sufficiently emphatic to

stop the above rumors.”
it * * ,

XN’hitman Bennett, director, and lead-

ing members of the company filming

“Children of the Whirlwind” from the

Leroy Scott best seller, went to Sing
Sing a few days ago for some interesting

prison “shots.” Location was established

in the great enclosed yard of the famous
institution at Ossinning, and the neces-

sary scenes taken before an interested

audience in which were Warden Lawes,
Principal Keeper Mclnerney and a group
of “trustees.”
Arrangements for the taking of the

scenes inside the prison had been care-

fully made in advance, and extraordinary

precautions were taken. This was neces-

sitated by the fact that the two male
leads—Lionel Barrymore and Johnnie
Walker—in addition to a group of ex-

tras, were dressed in the gray convict

uniform. When the filming was done
for the day, all the principal officials

were present at the check-up of those

passing out through the barred gates, so

that the remotest chance of an escape

would be removed.
*

After all is said, there doesn’t seem
to be so much difference between Broad-

way, New York, and Main Street, Gopher
Prairie. The same curiosity that causes

“Bill” Jones to loiter about the scene

of the city bill-poster covering the

boards at Bailey’s cross-roads, also ar-

rests the hurry and rush of Father

Knickerbocker through the crowded
thoroughfares of Longacre Square. As
witness a scene at the corner of Broad-

way and Forty-fourth Street, where the

sidewalk is blocked day and night by the

curious, all fighting to get a glimpse of

a miniature motion picture operating in

a niche in the front wall of the Criterion

theatre. The small movie is carefully

carried out in detail, and while occupy-

ing a space no larger than three feet

square, gives the spectator the impres-

sion of seeing a regular photoplay in a

full-sized theatre.

The sponsors of this latest advertising

scheme evidently work on the theory

that you can’t always take the man in

the street to a theatre, but you can take

a theatre to the man in the street.
* * *

Carroll S. Trowbridge, general repre-

sentative for the Christie Brothers, left

last week on a trip in the interest of

“Charley’s Aunt.” He will visit Chicago
and the key cities of the Middle West
accompanied by District Manager Cecil

Maberry of Producers Distributing Cor-

poration, who is handling the distribu-

tion of the Christie special in that terri-

tory.
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Theatre Man’s Ire Aroused
by Operation of Film Board

Many Suggestions Offered by Exhibitors in Answering the Ques-

tion: “What Would You Do If You Were a

Producer and a Distributor?”

Film boards, title writers, salesmen, rentals and block booking are some of
the subjects criticized this week by exhibitors in replying to the query:

“What would you do if you were a producer and a distributor?"
These brief interviews with theatre owners are being published weeldy in

the Herald.

Women Threaten

Boycott in Issue

of Siinday Shows
At a meeting intended by Evanston

women to initiate a boycott on merchants

favoring Sunday motion picture shows Mrs.

C. H. Betts, president of the Women’s
Club, propounded Sunday golf, baseball,

football and other amusements requiring

admission charge but attacked Sunday
shows. Representatives of fourteen clubs

applauded her jabs at the motion picture

shows.
Will Hays was the butt of sarcasm.

The referendum which was discussed em-

bodies two parts : One asks the voters to

approve or disapprove of Sunday motion

picture shows; the second asks them to ap-

prove or disapprove of Sunday sports. No
action was taken on either part, but Mrs.

Betts encouraged her listeners to “pass the

word along.” “If * * * others advocate

Sunday movies,” she declared, “it must be

because they are at their wits’ ends in keep-

ing their children home from cabarets and

3 a. m. hours.”

Merchants now are anxiously watching

their sales.

Riesenfeld Sees Coming
of Individual Newsreel

{Special to Exhibitors Herald)

NEW YORK, March 17.
—“The morn-

ing newsreel to accompany our grape-

fruit!” Dr. Hugo Riesenfeld, managing
director of the Vivoli, Rialto and Cri-

terion theatres, here, foretold the coming
of the “day of the Newsreel” in a speech

before the regular fortnightly meeting
of the Fox News Cameramen’s College

last week. “The newsreel will replace

the morning paper,” he said. “Each
home will have its personal projector to

review the happenings of the preceding

day.”

$4,208 Tax Levy on
Missing Metro Stock

{Washington Bureau, of Exhibitors Herald)

WASHINGTON, D. C. March 17.—An
assessment of $4,208.50 has been declared

against the Metro Pictures Film Exchange
of Pennsylvania. The assessment grows
out of the failure of Metro Pictures Cor-

poration to show clearly what disposition

was made of certain portions of stock in

1919. Then it was that Metro Pictures

sought to sever connection with the Metro
Exchange. One of the stockholders of the

Metro Exchange successfully averted the

severance and in return was given the por-

tion of stock in question. The federal

board of tax appeals has upheld the com-
missioner of internal revenue in refusing

to allow a deduction in the sum of $15,-

119.73 in the taxpayer’s tax return.

$250,000 a Film Is Bid
for Swansongs Service

(Special to Exhibitors Herald)

PARIS, March 17.—A new offer has
been made to Gloria Swanson which would
pay her $250,000 for each picture with a

maximum of six films and a minimum of
four yearly. The contract would extend
over two years. Louis Verande, who made
the offer, refused to divulge the name of

the American company for which he acts.

No reply will be made by the actress until

she returns to America which is expected
to be in two weeks.

Exhibitor suggestions for improvement
in the producing and distributing branches
of the business follow

:

Don’t Be a Copy Cat,

Exhibitor Admonishes
A. H. RECORDS

,
Majestic theatre,

Hebron, Neb., says:

If I was a producer I would eliminate

the pictures where the men hold long and
drawn-out kisses. It has hurt the picture

business more than anything else. It don’t

appeal even to the flappers. Those scenes

are generally a fade out and you can see

the crowds are restless and they don’t

stop at what they last look at. Also the

paper ads! If they only knew how tired

the people were of seeing women and men
holding each other and kissing. If I was
a producer I wouldn’t copy cat every other

big picture. I would try and be original,

as the public is overfed on the same line

of picture. When one producer makes a

big picture and it hits the bull’s eye, an-
other producer tries the same thing.

Would Quit the

Film Board
FRED HINDS, Cresco theatre, Cres-

co, la., says;
I would resign from the film board of

trade (it is only a combination in re-

straint of trade, anyway) ; I would ship
all film and advertising open account to
exhibitors whom long experience had
taught me were entirely reliable and
ship C. O. D. to the others I would
never take the print of the biggest pic-

ture of the year to a little adjoining
town the first day after a larger town
had finished using it, after the latter had
billed the little town heavily. If I had
sold a picture for twice its real value,
expecting it to be a big one, and if it

was actually rotten after release, would
make a prompt adjustment. I would
sell every exhibitor just what he wanted
of my product without making him take

a great many pictures he does not want.
In short, I would treat him just as any
jobber treats a retailer—and as they do
in any legitimate business except the
film business. Then I would see to it

I distributed my share of good pictures
and there would be no doubt in my mind
that I would get more than my share
of the business.

Rather Rough on
Subtitle Writers

J. E. RIDGEWAY, Lyric theatre, Coon
Rapids, la., says

:

If I was a producer I would try to make
good, clean pictures, pictures that are worth
while, and I would sure fire the subtitle
man that wrote it with damn or any other
cuss word. How many times I have been
humiliated by having cuss words or other
rough talk come on the screen, especially
when the minister or other church people
were in my theatre.

If I was a distributor, I would use the
golden rule with all exhibitors and not have
him think all distributing exchanges were
a den of thieves. Also I would send press
sheets for every picture that left my ex-
change and I would treat the exhibitor as
if he was a partner in my business.

Chile May Get Censors
(Washington Bureau of Exhibitors Herald)

WASHINGTON, D. C, March 17.—
A censorship law is under consideration
in Chile, according to reports to the de-
partment of commerce, with every pros-
pect of its early enactment. The cry for
control of films was raised by a number
of women’s organizations, which pro-
tested against films recently exhibited in

Santiago.
Motion picture men in Chile, the re-

port states, are not greatly concerned
over the new regulations and do not look
for them to effect the industry much,
other than to increase the cost of films
slightly.

Bill to End Newsreel Censorship Made
A Law; Efforts of Biechele Rewarded

(Special to Exhibitors Herald)

TOPEKA, KAN., March 17.—To Kansas exhibitors goes the honor of
having successfully sponsored the Erst “anti-censorship” bill of its kind in
the country—an amendment to the state censorship law providing for the
prohibition of the censoring of news reels. The bill, any publicity on which
has been withheld by exhibitors for fear of arousing unjust opposition, was
signed Wednesday by Governor Ben S. Paulen and today is a law.

Individual credit for the successful passage of the measure belongs to
R. R. Biechele, president of the M. P. T. O. Kansas-Missouri, who worked
night and day and made several trips to the state capital, Topeka, in behalf
of the bill. The measure, which was House Bill No. 411, was introduced
by Representative Endress.

The law now permits the board to disapprove of scenes that are immoral
or indecent: “PROVIDED, HOWEVER, That the provisions of this act
shall not be construed to apply to any reel or Elm which is strictly pictoral
news of the day and commonly called ‘news reel,’ and no such examination
or approval shall be required by said board to the release or circulation of
any such ‘news reel.’

”
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SHORT SHIPMENT
We list below accessories short on your order which w'e are

shipping today.

We are making special effort to procure them and will, if

successful, see that they reach you before playdate.

TITLE ACCESSORIES SHORT

CKRISTIIIE 1 2 col ad mat (St. Louis)

FIRST NATIONAL PICTURES, Inc.

Sample of card used by First National to notify exhibitors if exchange can not
supply accessory requested. Henry McClure, Emporia, Kan., expresses a wish
in the “Herald” survey that other exchanges would adopt this plan.

(Continued from fage 25)

think if paper order is short, film should be held

and other product sent, with advance advice.

Have trouble as to slides. Cai’elessness in select-

ing of slides. Large proportion of slides do not

match the feature exhibited, or paper sent, owing
to lack of care by shipper or wrapper. The
selection of the feature that may be used to ad-

vertise a play in posters the artist seemingly is

allowed to select, and if there is a fight or a

killing in the play, this is made the only point

shown. It is many times misleading as the epi-

sode may, and generally is. very minor. It

gives the opposers of picture shows a leeway
to condemn and denounce picture shows. Let
there be such shown only in extreme Wild West
pictures, to be shown in sections where such
would attract and fit. To post such paper is

ruinous to places where patronage is drawn froin

the better class of people.

F. A. Ferguson. Royal theatre, Fairmount, Ind.

:

Some of the distributors could stand a good in-

spection department, while others are slack on
their booking confirmation. They O. K. a pic-

ture to you and about two days before showing,
substitute something you don’t know anything
about. There are many improvements necessary,

but if they would improve on some of the minor
points, it would be a great help to the exhibitor,

Don Wilcox, Colome theatre, Colome, S. D.

:

Better inspection by some of the film exchanges
would help a lot. You can’t sell merchandise to

the public that is defective and expect them to

like it.

Noble theatre, Marshfield, Ore.: Good com-
mon sense should be their judgment. Most ot

the companies hire million dollar stars and big
directors and hire a 10-cent man to make their

posters and photographs. God only knows we
pay enough for posters and photographs and
should be assisted more than we have been by
the producer in the past. By advocating an im-
provement in this department of the picture busi-

ness, you are doing something that is going to

help the exhibitor a great deal, more, in fact,

than you think.

J. P. Johnson, S. of N. hall and theatre, Am-
brose, N. D. : Some of them better come down
some on prices charged for their pictures, espe-

cially as regards the small town exhibitor.

Leslie J. Trev'or, Opera House. Aledo, III.:

Either more employes or more efficient employes ;

paper should be shipped same day order is re-

ceived ; letters should be answered on day of

receipt ; at least an acknowledgment by the ex-

change of the receipt of order or letter, if it is

impossible to fill order or answer letter in full.

Extension of credit to exhibitors who have proven
themselves to be reputable and entitled to short
term credit would save thousands of dollars each
year now wasted in C. O. D. return charges.

Marshall-Malaise Lumber Company, Princess
theatre. Beulah. N. D. ; Our only complaint is

on their bookkeeping. We mail check upon re-

ceipt of invoice and still about 20 per cent oi

our shows come C. O. D.

G. H. Adams, Capitol theatre. Prince George,
B. C.. Canada: Mainly better work by the re-

visors. Not keeping film in service when in poor
condition. Salesmen for exchanges to be compe-
tent to examine an exhibitor’s machines, and if

they are not in first class condition, by an agree-

ment that would be lived up to. refuse to supply
pictures unless they keep machines up.

I have been in the business as an exhibitor for

18 years. I always have been my own chief op-

erator, most of the time having an assistant, ano
there has at no time been a machine in my oper-

ating booth in poor condition. I mentioned the
examining of machines to a salesman about a
week ago and he said that the majority of exhib-
itors would tell a salesman to go to if

he made such a suggestion. I do not think any
exhibitor who amounted to anything would resent
it. If sprockets are not undercut and tension
shoes are kept at the right tension, film would
last much longer. If pictures were of a rea-
sonable length, 6,000 or 7.000 feet, operators would
not have to run the show at an excessive speed.
In the running of 13 reels in 2 hours and 15 min-
utes, no wonder film is in poor shape.

M. W. Mattecheck, Liberty theatre, Kennewick,
Wash.: Entirely too much bull is in the press
sheets. About 85 per cent of it is pure bunk and
means nothing to the exhibitor. It is evidently
gotten up by some office boy who never had any
real experience in his life.

Roy W. Adams, Pastime theatre. Mason and
Williamstown, Mich.: More careful inspection of

prints ; withdrawal of damaged prints from serv-

ice.

M. A, Choynski, Newberry theatre, Chicago,
III.: Have a central distributing station of aii

companies.

G, F. Post, Post-Cammack theatre. Spring
Green, Wis. : Have themi stand by the promises
of their salesmen and keep books so they can
know w’hat they are doing and cut out this C. O.
D. business after pictures have been paid, and
when they have made a price on a picture not
to charge double when you use it, and for them
to let the exhibitor know what he can use ana
what he cannot use. They should either allow the
exhibitor to run his own business or buy the thea-
tres, then they would soon know that all pic-

tures were not good for some towns. One may
go over big in one town and in the next town
so bad that they cannot sell it on its merits.
They should burn it up. In that way they woula
be money ahead and so would the exhibitors and
the business would improve instead of going back.

G. S. Kenny, Community House, Greenwood,
Ind. Exchanges should see that only films

w'hich are in workable condition are shipped. The
exhibitor has paid the price, or shipment would
not be made, so he has the right to have a film

in good condition, and oh ! that wanting to get

out of sight feelin’ after four or five jobs of stop
and mend. I want to thank the Exhibitor’s Her-
ald for this opportunity of expressing my views
on advertising for shows. I am being more and
more impressed with the necessity for clean
sheets. The moving picture industry is one of

the greatest educators ever given to man, so

let’s have it a character builder, not a menace.

New Mazda theatre, L’Anse, Mich.: Why
should we be forced to use posters 90 per cent
of which fail to draw or attract (just merely
posing or kissing scenes) ? Many of the most
interesting scenes never shown on photos or post-

ers. Many complaints from patrons of kissing

scenes too long drawn out.

F. L. Dunphy, Angus theatre, Wetaskin, Leduc,
Lacombe, Innisfail, Alberta, Canada: My big
kick on this question is so many separate express
shinment.s. It would seem they have a man de-

tailed to study out how to make as many ship-

ments to every exhibitor as possible. I always
get from 10 to 20 of these extra every month.
I figure it costs me on an average of $10 per
month for these extra shipments, which is ai»

absolute waste, and I can call their attention to

it,* holler my head off or do what I like, and it

makes no difference, the poor shipper, of course,

gets the blame. I wonder why the shipper is not

instructed re this matter? I have tried to get

away from it by showing them what it is like to

pay out so much on account of their careless-

ness, or lack of interest in their bread and but-

ter customers, by refusing some of these fool

shipments. Then, sooner or later, I would get

films from the said film exchange and they would

have the charges (also return express charges)

C. O. D.’d on films, so .what is a fellow going
to do? It’s H , but I can’t seem to get away
from it. I wish somebody would tip me off how
to stop this continual waste. If all exhibitors get
it the same way, this waste must run up into
the thousands every year, and I for one could
use it right at home. I wish to thank the Herald
for going into this matter. It’s a long needed
question to take up, and with the Herald’s “never
say die” spirit. I know we will get results. Again
thanks.

K. H. Gaston, Electric theatre, Centralia, Kan,:
They don’t tell enough of the story and what
character of pictures in their advertising. I

watch your Exhibitors’ Herald for all the new
shows, but they don’t tell enough about the pic-

ture.

Clark & Edwards, Palace theatre, Ashland, O.

:

Put on postage stamps for actual weight instead
of average of from 5 to 20 cents.

R. G. Leuzinger, Car hage theatre. Carthage,
S. D. : The only point I would bring up in this

regard is that at times a print is sent out C.

O. D. after it has been paid for, showing very
lax methods in the office. I am very glad to see

the discussion come up on the paper question at

this time and I hope that Exhibitors’ Herald will

do all in its power to bring this matter to the

attention of the producers in such a way that Pt

will bring action on their part.

F. E. Moore, Liberty theatre, Lakeview, Mich.

:

A closer inspection of films and no more block
booking. Have a price on pictures and sell at

that price, and this would save time for botn
salesman and exhibitor. Just because an ex-

hibitor advertises and pushes a picture, and gets

the crowds, is no fair reason that he should pay
more for it than the fellow who sticks up a one-

sheet and plays to an empty house.

W. C. Jones, Palace theatre, Tuckerton, N. J.

:

Improve lists of pictures for exhibitors, leaving

out the bull and condensed to show play, stars,

number of reels, class of play, author, director,

date released and producer to be suitable for

pocket use and quick reference. A picture should

not be sold until made and ready to be released.

E. O. Weinberg, Rialto theatre, Lockport,

N. Y. ; Advertising accessories are never in stock

as shown in press book. Exchange cut stock

on same to avoid loss and when a certain piece

of advertising matter is wanted, answer is, “Sor-

ry. we’re all out.’’ Can give instances with big

companies on this. Film is not allowed proper

time between different shipping points. Stills

are cheaply made, exploitation novelties lacking,

window cards are crowded with reading mat-
ter. “Bozo presents,” etc., etc., as if anybody
cared about who presents. Give them the picture,

that’s the answer. Overhead wasted in exchanges.

Joseph Dondis, Strand theatre, Rockland, Me.:
Better prints. F. B. O.. United Artists, Ameri-
can Feature, Franklin Films, Fox Film will not

sell me any pictures. The reason, I understand,
is that the opposition, Gray circuit, buys them
with the understanding that they shouldn’t sell

to me. A good many of their pictures are not

shown in this town, but they won’t sell them
to me, because the opposition uses them in other

towns. First National approached me to sell me
pictures and accepted my application for twenty-
four pictures with a deposit of $500 and used me
as a club to make the Gray circuit use their

pictures. My application never went to New
York at all.

H, J. Lutlcke, Ludcke theatre, St. Peter, Minn.:
None (our least trouble). Too many of the plays

to look too much alike and too sexy for any
drawing power. This class of pictures or post-

ers are all right for a few but not for the ma-
jority of patrons in the smaller towns. Have
watched this closely and have the comments to

justify my above opinion. In closing will say

more care should be used to cover story without

the smushey kissing posters. I like it in its

place but not to draw patrons.

L. R. Moore, Roma theatre, Columbus Grove,

O. : The exchanges charge too much for their

advertising service. I have been forced to rent

my service in order to cut down the cost. Rentea

posters are mounted and in a small town they

are more easily handled than the exchange serv-

ice. The bigger the flash in front of a small

town theatre, the bigger the crowd entering. I

have been selling my own tickets for some time

in order to get a closeup of the reaction of paper

on patrons, and I find the paper that has the

most color and shows the best action happening

in the picture acts more as a magnet than the

names of certain of our best known stars, espe-

cially so if the paper shows too much society

stuff and love making.

F. Schlotterbeck, Elph theatre, Altamont, III.:

As a rule better prints for the small towns.

Some exchanges always have good prints. The

worst offenders in my opinion are some of the

(Continued on page 74)



Graniland ^ice*4 Sporilighi^
One "Reel, E-Very Other WeeK.

The lure, the thrill, the beauty and the delights of out-

door sports presented in a new way, and edited by the

best-known sporting editor in the country.

Everyone is charmed with them.

Why shouldn’t they be? See “Neptune’s Nieces,” a

current release. You’ll find it extraordinarily beautiful

and interesting.

*Pr&duced by J. L. HakMfKJn^en

Pafhepicture
TRADE MARK.



MacK. Senneii
presents

'Ben Turpin Comedies:
Tbpo 'Reeh

The most famous eyes in the world,

—

More celebrated than those of the most famous

beauty,

—

Turpin’s eyes, converted into dollars anywhere at

any theatre.

Turpin may be cock-eyed but the exhibitor who
books the Turpin comedies isn’t.

He has good eyes, for he can see profits.

Pafh^comedy
TQAM MARK



Hat 'Koach Comedies:
One 'Reel

“Worth their tueight in gold”

There are lots of times when your show shapes up so that you haven’t

got the room for more than one reel in comedy. You’ve got to have

something sparkling and bright, but you’ve got to have it short.

Hal Roach One-Reel Comedies have the quality of the best two-reelers.

No product anywhere has shown a more consistent improvement

during the past twelve months.

They are made for and shown by the exhibitor who is only satisfied

with the best.

Pafh^comedy
trade MARK



^^acK. S^ennett Comedies
Ttejo ^eel^

Girls—so pretty you wonder where he gets them.

Gags—so sparkling you marvel at the cleverness of those

who thought of them.

Comedians—so clever there isn’t a dull moment while

they are on the screen.

No wonder Sennett Two-Reel Comedies give a sparkle

and dash to your program that make them a tonic and a

necessity.

Coming, **Super Ltxziej*

Pafh^comech^
TRADE MARK
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fTHE THEATRE!
.
^Q.Aj)tpartment ofPractical Showmanship Ji

SHOWMANSHIP LESSON No. 2
!

Copy Service
For Exhibitor
House Organs

(louse organ or newspaper
puh>lication rights to this copy
is granted exhibitors by the
“Herald” herewith.

THE MOP IS OUT

T he mop is out again. The self-ac-

claimed pure are doing things to the
stage plays on Broadway. Some day
these people may explain how it is that
they can emerge still pure from the thea-
tres they charge with defiling the multi-
tude, but as yet they are busy only with

the murky sponge of reform.
Only the stage plays are being mo-

lested to date, but this will pall and
they’ll turn to pictures. They always do.

Usually, indeed, they attack pictures
first, perhaps because celluloid can’t talk

back.
Anyway, the mop is out. The man-

agement of this theatre, guided by its

patrons, attends to its own cleaning. No
professional mop slingers need apply.

FOR THE CHILDREN

T HEY’RE saying, down East, that the
Broadway stage plays are indecent

and need pruning. That’s wrong. Prun-
ing isn’t the answer. A play is, funda-
mentally, a literary composition. It’s bad
or good and it remains that way. It

should be seen or it should not. It can’t

be repaired.
They tried pruning pictures long ago

and it didn’t work. Pictures are good or
bad. Good theatres exhibit the good ones
and discard the bad ones. Good theatres

live by the support of the family and
they maintain a clean picture schedule
for the big and little children who com-
pose it. Entertainment bent, everyone’s
a child. We run our theatre for these
children.

CRITICS MUST LIVE

C ritics must live. They are human.
They eat, sleep and have all the

other expensive habits. Readers should
not feel too harshly toward them when
their criticisms are all wrong. Most of

them think they are right.

The proper way to read a review of a
motion picture is to assume that you
have asked the critic, as a mortal, how he
liked the jiicture in question. His review
of it is his answer, nothing more, and the
reader should remember that the critic

is not likely to be mistaken any more
often than other individuals.

{Turn to page 45 )

Balaban and
Katz Policy

Stands Test
The class in showmanship will recall

that Lesson No. 1 had to do with the

radical changes Balaban and Katz did

not make in the McVickers theatre

routine when that playhouse, its chief

competition in the downtown Chicago
district, was taken over. It was pointed

out that public reaction to continuation

of established procedure was perhaps

more satisfactory than it might have

been if the theatre were ripped apart

and put together again in the traditional

manner. ’

Lesson No. 2 has to do with the fur-

ther execution of that policy.

Before McVickers became a Balaban

and Katz house, it staged its periodical

syncopation show a week or two weeks

after the Chicago's bill. The synco-

pated bills drew capacity business at

both places.

Three weeks ago the Chicago staged

another of its syncopated shows and

last week McVickers had “Follies

Week,” exactly the same, save for the

name, as in the old days.

Nor was the McVickers bill played

down. In fact it was a better jazz bill

than any that had gone before and you

could locate individuals who would

argue it better than the Chicago s.

That’s the way Balaban and Katz are

running McVickers. They’ve taken

nothing away from it. In some depart-

ments they’ve strengthened it. It has

not been made a typical Balaban and

Katz show. It’s still distinctive.

That’s about all of Lesson No. 2. It’s

a lesson important to anyone who looks

forward to buying out his opposition,

and that’s about everyone.

Lesson No. 3 will follow in due

course.

Class dismissed.

Glaser Joins

Exchange
Application for membership in the

House Organ Exchange has been made
by Will J. Glaser, Grand theatre, Fair-

bault, Minn. Entry will be made next
week and reproduction of his publica-

tion will follow in an early issue.

What Showmen
Are Doing to

Get Business

A phototype survey of current
exhibitor business effort, with
pictures upon the accompany-
ing pages.

Frudenfeld, Hooton,
Bat a Million

N. N. FRUDENFELD, Sun, Moon ,

and Muse theatres, Omaha, writes: :

The attached special edition tells the
story of a recent campaign that we put •

on here for “So This Is Marriage.” This
was put on by Buddy Hooton, exploiter ;

of Metro Goldwyn, and myself. *

We believe it to be the biggest stunt
that was ever put on in this town and
that it will run a close second to any-
thing ever attempted in the country.
Besides this special edition weeks in

advance we had front page stories about
our desire to secure the eouple, after se-

curing them, etc.

The front page of the special edition is

reproduced, but it doesn’t tell the story
completely. A couple was married in a
plane over the city, the newspapers and
everybody else getting in on the event by
one reason and another. Columns upon
columns of space were devoted to the
event, theatre and picture being men-
tioned here, there and everywhere. It i

was a landslide.

How *‘The~Thier
Took Atlanta i

PERRY SPENCER, Howard theatre,
'

Atlanta, writes;
Here is the campaign on “The Thief of

Bagdad.” It was the first run in the city

at popular prices, the picture having been
here as a roadshow at $1.50 top.

We secured several big window dis-

plays, as well as large cutouts on differ-

ent buildings around town. A special

float was sent out on the street for four
days prior to the opening. Special door
knob hangers were used, over 10,000

special heralds, and special tie-ups with
the street car company and the insurance
companies in town.
The theatre was heralded by special

cutouts and the marquee carried special

displays On the front of the house
were two large pots with incense in them
which burned all day, giving forth that

mystic odor that caused much comment.
The prologue depicted a scene from

the picture, a man with a beautiful bass
voice and dressed as Fairbanks being the
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Lobby of Palace theatre, Hamilton. O., during Fifth Anniversary Week,
showing cake presented by theatre staff to Fred S. Meyer and his associates.
(See letter.)

Float used by Howard Kingsmore and Perry Spencer to exploit "The
Thief of Bagdad,” United Artists, for the Howard theatre, Atlanta. (See
letter.)

central picture. Other numerous stunts

were pulled and in spite of strong local

shows and opposition the Howard went
far over expected receipts.

A float figuring in the Howard cam-
paign is shown in illustration.

Priddy Forgives and
Sticks With Us

H. P. PRIDDY, Grand Theatre Co.,

Inc., Electra, Texas, writes:

Enclosed you will find a check for re-

newal of subscription to your magazine.
Also a photograph on “The Sea Hawk.”
We are a little late with this one, but

here it is.

I hereby forgive you for not labelling

my lobby on “Sundown.”
Thanks, Mr. Priddy, for the forgive-

ness, and the check. Hope you saw the

paragraph in the next issue retrieving

our oversight. Glad you’ll be with us for

another spell. Got your name and every-

thing under the “Sea Hawk” picture.

Meyer Sends Photos
Of Anniversary
FRED S. MEYER, Palace theatre,

Hamilton, O., writes:

Under separate cover we are forward-

Front page of special news-
edition paper exploiting Metro
Goldwyn s "So This Is Marriage”
in Omaha, Neb. Read N. N. Fru-
denfeld’s letter.

ing you photographs of our Fifth Anni-
versary Birthday Cake, stage and lobby.

With the exception of the cake, none of

the photos do justice to the beautiful

stage and lobby decorations.

Although somewhat belated, we trust

that you will be able to use some of these

photos to advantage.

Stage and lobby photographs are re-

produced in illustration, but we pasted

the cake photo in our scrapbook.

Lewis Continues
Surprise Ads
CLIFF LEWIS, Strand theatre, Syra-

cuse, N. Y., writes:

Am enclosing some proofs of news-
paper ads used the past two weeks. One
of them is, as you will note, very small,

nothing but type, but still it is very read-

able.

(We did not get our copy of the March
7th edition. Will you forward me a copy
of this date please.)

Cliff Lewis, expert in endowing exploi-

tation with the surprise element, never
surprised us more than when he sent

those first snappy ads. Didn’t know he
could do it and still don’t know why he
kept them so dark so long. (Will look

into the March 7th issue matter and see

what can be done about it.)

Van Noy*s Style

Show a Winner
HARRY VAN NOY, Riviera theatre,

Anderson, Ind., writes:

We have just staged our Sixth Annual
Style Show. This is our second year

with a platform built from the stage to

about fifty feet out in the middle of the

house, whereby the models can walk out

into the audience and everyone can have
a good view. The platform is about two
feet above the tops of the seats.

The shoe merchants and clothing mer-

chants sure like the way we present their

models. Our business was big Thursday
and Friday nights. Turned them away.

We will duplicate this stunt for another

clothing merchant April 1st and 2nd.

Exhibitors can get two real good pic-

tures this season for this kind of a stunt,

“The Dressmaker From Paris” and
"Fifth Avenue Models.” It sure helps

business and is something different.

THE OMAHA SUNDAY NEWS
- IT

~ ,>.1. '
—

®*WlftKrrla«K

y:
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H. P. Priddy’s lobby display for "The Sea Hawk,” First National, at the
Grand theatre, Electra, Texas. Read Mr. Priddy’s letter in this issue for
details.

Interior of Palace theatre, Hamilton, O., as decorated for Fifth Anni-
versary Week, when “Broken Laws,” F. B. O., was the featured attraction.

(See letter.)

House Organ
Exchange

BAIRy E. E.» Falls theatre, Cuyahoga Falls, O.
BENDER, A. R., Olympia theatre, Cleveland,

Okla.
BENTLEY, FLOYD E., Kelso Amusement Co.,^

Kelso, Wash.
BROWNING, HARRY, Olympia theatre. New *

Haven, Conn.
BURNS, FRANK H., Orlando Enterprises,

Orlando, Fla.

CRAIG, M. T., Majestic theatre, Dresden,
Ont., Can.

DALEY, THOMAS S., Schine Amusement Co.,

Gloversville, N. Y.
EVELAND, EARLE, Twin City Opera Rouse,

MeConnelsville, O.
FAWKS, E. L., Photo Phone theatre, Gra-

£ord, Te^c.

HAMBURGER, F. M., Circle theatre, Port-
land, Ore.

KOBLEN, M., Scout theatre, Oakdale, La.
LITTLE, T. L., Majestic theatre, Camden,

S. C.
MaoLEOD, M., Wolverine theatre, Saginaw,

Mich.
MASSEY, EARL D., Texas theatre, Killeen,

Tex.
MEREDITH, E. E., Virginia theatre. Box

1190, Fairmont, W. Va.
MOCK, CARL F., S6th Street theatre, Phila-

delphia, Pa.
MOSS, EDGAR A., Marion Theatre News,

Glass Block, Marlon, Ind.
OSTENBERG, J. H., Orpheum theatre, Scotta-

hluir. Neb.
PAYNE, EARLE HALL, Kentucky theatre,

Lexington, Ky.
POPE, CLEM, T & D theatre, Oakland, Cal.

RANDALL, E. H., Liberty theatre. Condon,
Or«.

SCHWIE, F. F., Duluth theatre. Duluth,
Minn.

SNYDER, E. A., Rialto-Virginia theatres.

Champaign, 111.

STIEFEL, S., Roxboro theatre, Philadelphia,
Pa.

STILES, J. H., The Dalles Amusement Co.,
Tlie Dalles, Ore.

WESKIL, F. C., Rose theatre, Colfas, Wash.
WHITBECK, FRANK, West Coast Theatres,

ine., 134 Leavenworth St., San Francisco,
Cal.

WILSON, T. S., Seelye theatre, Abilene, Kan.
WINTERS, EDWIN B., Heilig theatre, Se-

attle, Wash.
WOODWARD, KENNETH V.. Penn-Slate

Amusement Co., Uniontown, Pa.

Entry of name in above list signihes
willingness to exchange theatre publications
with other theatre publishers.

(Name)

(Theatre)

(City) -

(State)

Manning Makes Own
Cross Word Puzzles
M. A. MANNING, Opera House,

Baldwin, Wis., writes:
Am enclosing a'' crossword puzzle and

Limping Limrick with the program on it

that has tended to help business here. I

got the idea from the exhibitor at Proc-
tor, Minn., for which I wish to thank
him.
Had a cut made and use the same cut

for all my puzzles, having them made up
here and using some local names in the
puzzle.
Mr. Manning’s enclosure is reproduced

on another page. (Harold Olson is the
exhibitor at Proctor, Minn., and Mr.
Manning’s thanks is forwarded herewith,
with ours added.)

Copy Service
For Exhibitors

{Concluded from page 43)

The notion that a critic cannot be mis-
taken is poppycock. Just take their re-
views as that many more opinions and
remember that they must live.

SPRING^llERE
SPRING’S here. Let’s get outdoors

into the mud. Let’s see what shape

the links are in, inspect the fishing

tackle, take the winter top off the Ford
and get out in the open.
Then, when we come in tired and

hungry, we’ll wash up, eat a good meal
and go to a good motion picture.

There’s a day for you!

(The folloiving editorial is from "The
Movie Fan,” published by Kenneth V.

Woodward for the Penn-State Amusement
Co., Uniontown, Pa.)

CROSS WORD PUZZLES
'^HE possibilities of the screen are un-

limited! This much-repeated fact is

again brought out with the screening of the

first of the series of Cross-Word Puzzles
at the State last Wednesday and Thursday.

Taking one of the most pronounced hob-
bies of the season, the screen has demon-
strated that it can present cross-word puz-
zles in a manner even more interesting

than the newspapers. By novel means, the

diagram appears on the screen with a

pointer then indicating the spaces to be
filled. A short period of time then elapses
and the words for the spaces appear. This
gives the audience ample time to figure

out the words and at the same time gives
the answer almost immediately. This saves
anxious waiting until the next day to see

the solution as is the case with puzzles ap-

pearing in the papers. The first of the

series, screened as an added attraction last

Wednesday and Thursday was an instant

success.
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WHAT SHOWMEN ARE DOING TO GET BUSINESS: Upper left—Ad contributed by C. J. Alden, Mar-

tin theatre, Globe, Ariz. Upper right—Ad by Annabell Ward, Strand theatre, Lexington, Ky., for “Forty

Winks.” (Other Strand ads on page are identified by theatre signature cut.) Center background—Combi-

nation crossword puzzle and limerick herald used by M. A. Manning, Opera House, Baldwin, Wis., and dis-

cussed in his letter. Lower right and left—Ads contributed by Cliff Lewis, Strand theatre, Syracuse, N. Y.,

whose letter b printed in thb issue.
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SHORT SUBJECTS

Window display advertising Educational short subjects, obtained by H. G.
Dressendorfer, manager of Educational at Indianapolis. The window was in

Kokomo and tied up with the Victory theatre there.

Window Exploits

Short Subjects
That valuable exploitation can be

arranged on short subjects was
again successfully demonstrated by
H. C. Dressendorfer, manager of the
Indianapolis exchange Educational,
when he obtained the pictured dis-

play in the windows of Max Gross
Clothing Store, at Kokomo, Indiana,

and also in the windows of the Gates
Clothing Company.

The display consisted of enlarged
and framed photographs of the com-
edy stars appearing in Educational
short subjects and reading matter
tieing up the display with the Vic-
tory theatre, Kokomo. The display

was arranged through the courtesy
of Jack Illiff, of the Max Gross
Clothing Stores, of Kokomo.

Mr. Dressendorfer recently put
over another short subject exploita-

tion stunt when he secured the win-
dows of the Bell Telephone Com-
pany and the Merchants Heat and
Light Company, at Indianapolis, for

a similar display. These proved so

successful that the displays in Ko-
komo followed, and other similar

displays in other key cities in the

Indianapolis territory.

Newspictares

Inviolate
The part of the law in Kansas

which has permitted censors to

“clip out” scenes from the newsreel
has been eliminated properly. The
claim has been made that censors
have been swayed by the prejudice
of political affiliation.

Censors, the argument states, are

often the puppets of political aspir-

ants and often delete portions
showing the smiles of opponents of

the favored administration.

But the newsreels, like the news-
papers, know their duty is to supply
unbiased news. They have been
hampered in this service by the folly

of provincial “Judies.” At last ex-

hibitors have obtained representa-

tion in Kansas which attempts to

play fairly in the interest of the pub-

lic. Governor Ben S. Paulen is in

no little way responsible for the

passage of the amendment which re-

stores the constitutional right of

the newsreels and promises again
the freedom of the press. That’s the

stuff.

Roach to Star

Clyde Cook
Pathe declares that the demand

for short subjects, namely, two reel

comedies, is growing. With its dec-

laration comes the announcement
that Hal Roach will add three new
series of two reel comedies to the

Pathe list for distribution.

More than ordinary interest is

stimulated in film circles upon the

announcement that one of the series

will be headed by Clyde Cook. Mr.
Cook is the product of the English
stage. He has had experience in

short subjects with Fox, Educa-
tional and Pathe. For some time he
has been regarded as a “comer.”
Looks like he was about due to

arrive.

“Kids Is

Kids”
Every time we go to a theatre

where an “Our Gang” comedy is

shown we go home and let the dog
sleep on the kitchen rug. We cheer-

fully greet people on the street we
have never seen before. It was our
peculiar fortune to view the same
subject four times last summer
when we visited different theatres,

but still we felt happier each time
after we had seen it.

Many exhibitors are headlining

“Our Gang.” Hal Roach usually

supplies a plot, a barn, and a goat,

and the “gang” does the rest. Not
much of a plot is required. Scenes
taken from the maneuvers of this

group of redblooded children infal-

libly provide interest.

Censors Get Big Scope
(Special to Exhibitors Herald)

GUTHRIE, OKLA., March 17.—A city

censorship has been established here to pass
on motion pictures, plays and all public

performances. Mrs. Mary Choate, Mrs. N.
M. Carter, Mrs. A. P. Kidwell, J. N.
Craven and C. F. Rush comprise the board
which acts under supervision of the city

council.
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"SALLY" SEEMS TO
HAVE EVERYTHINGw „HO’D have thought they could make

such a whale of a picture out of “Sally,”

the musical comedy? Alusical comedies are

pretty light stuff, and this one was no ex-

ception, yet June Mathis took it apart and,

by touching it up a bit, adding a scene or

two and forgetting some of the low-grade

humor, made a real picture out of it, in-

valuably aided by the one and only Colleen

Moore. Lloyd Hughes and Leon Errol, the

latter from the stage cast, also garner hon-

ors, and Director A1 Green didn’t miss a

point or let the story lag once in the nine

fast reels.

The story holds you, and Miss Moore’s

success would be assured if she’d never

flashed an eye for the camera before. Her
dancing is marvelous, Errol’s comedy is de-

licious, and good color work gives class to

the Follies scenes.

I can’t conceive of anyone not liking it.

"THE DENIAL" HAS
POWERFUL LESSON

I loBART HENLEY has made a hrst-

rate five-reeler out of a story called “The
Square Peg.” You don’t see many five-

reelers nowadays, but this one tells its story

simply and well, then stops, as it should.

It’s a tale of Spanish-American war
days, of a severe mother and her influence

upon her daughter’s life. It is told in

dream sequence and is splendidly acted In-

Claire Windsor, Emily Fitzroy, Edward
Connelly and the late Lucille Ricksen.

STAGE PLAY MAKES
BETTER PHOTOPLAY

OT many months ago I had the

pleasure of seeing “Cheaper to Marry” in

stage-play form at a Chicago theatre, so I

was doubly anxious to see what sort of pic-

ture Metro Goldwyn had made of it. The
news is that the picture people have given

it better production, with a better cast, than

the stage folk.

It’s a story of two young men, business

partners, with different views on marriage,

one marrying in the approved manner while

the other merely establishes a flat. When
the difficulties come the wife sticks to her

husband, while the scarlet one doesn’t. In

the picture one partner kills himself, which

seems to me not quite so satisfactory as

the stage-play ending.

Lewis Stone, Conrad Nagle and Paulette

Duval have the dramatic roles. Louise

Fazenda and Claude Gillingwater supply

the comedy touches and, as usual. Miss Fa-

zenda just about runs away with the pic-

ture.

JUST A PICTURE
WITHOUT APPEAL

1 HE MAN WITHOUT A CON-
SCIENCE,” with Willard Louis, Irene

Rich and others, is a picture without ap-

peal, chiefly because the main character is

such a colorless, uninteresting fellow. Such
sympathy as there is falls upon Miss Rich

as the neglected, abused wife who, instead

of crowning her domineering husband with

a rolling pin, let’s him walk all over her.

You know the kind
;
and you know this

plot.

There’s the show-off husband, living in a

fine home and building cheap houses in the

lowlands for gullible tenants. He lives be-

yond his means, the crash comes, and he

goes whimpering to prison. The one new
angle is that prison makes a man of him.

Paul “Aesop” Terry
Blankets Chicago

Mr. Paul "Aesop” Terry did the
impossible again last week. Persons
going, as dyed-in-the-wool theatre-
goers go weekly, to the Chicago and
McVickers found a Fable constitut-
ing the comic element of each pro-
gram. I, who saw both bills in one
evening, found the second Fable just
as good as the first and I believe
others did.

MYTHICAL KINGDOM
STORY REGISTERS

Lewis stone is the kipg in “The
Confessions of a Queen,” a Victor Sea-

trom production originally called “Kings in

Exile,” and he’s my idea of a real king—

a

good mixer, a gentleman always, and a bit

weary of wearing his crown. Alice Terry

is opposite him as the queen and she’s very

queenly always.

Then there is Paulette Duval, as a plot-

ting vampire on whose leg the king brands

his coat-of-arms and who, after marriage,

he finds difficulty in dropping. John Bow-
ers, a captain of the guards and in love

with the queen, is forever hovering about

but is faithful to his country and sticks

when the king, queen and their son depart.

The story has the ring and zest of a

“Graustark” tale, with modern trimmings.

It’s a good yarn, well directed and very

well acted.

"PERCY" RECALLS
EARLY RAY FILMS

Jn “Percy” Charles Ray again portrays

the timid youth of some of his early suc-

cesses. It’s got plenty of action in it and
that most necessary quality in a comedy-
drama, humor. The story was originally

called “The Desert Fiddler” and, because

of the unique performance of Charles Mur-
ray, it still should be called that. Murray
almost runs away with the picture. The
“strip poker” game is a classic and his

make-up is perfect.

Ray portrays a “mother’s boy” who is

weaned away from the parlor, becomes his

father’s campaign manager, and in fight

with rowdies is thrown into a box car and
kicked out in the middle of a desert. Here
he meets Murray and they pal around to-

gether, finally meeting The Girl and getting

to the happy ending.

TOM MIX IN COSTUME
IS STILL TOM MIX

^

JL ^HEY dressed Tom Mix up in frills

and flowing robes in “Dick Turpin,” but he

rides, fights and makes love just as of old.

If you are afraid Tom can’t act when
dolled up in fancy trappings, you’re mis-

taken. A few lace cuffs and a beplumed
hat don’t interfere with his nor Tony’s

locomotion. It is one of the most elab-

orate things he has ever done and as a

romantic drama of early England hits the

mark.

The prize fight between Dick Turpin,

masquerading as “Bully Boy,” the champion
heavyweight of England, and another pug,

is a rousing affair. Tony comes in for

his share of credit and, as the highway-
man’s close companion, ever ready to gal-

lop away with his master, is on the job

every minute. It is undoubtedly Mix’s

most picturesque production, although the

idea, that of a bandit who robs the rich

and gives to the poor, is, of course, as

old as the character.

SHEARER SPLENDID
IN DUAL ROLE

a
X HE Lady of the Night” doesn’t

mean much as a title, but what’s a few
titles among friends? You have to have

a title when you make a picture, so let’s

forget this one.

It concerns a poor girl, a “poor woiking

goil,” in love with a fine young man who
has invented a device to open steel safes.

She also has another suitor, a tough East

Side youth, jealous of the f.y.m. Then the

inventor meets a society girl and falls in

love with her. Her father buys his inven-

tion, and he proposes, but she learns of

the poor girl and says "No.” However,
the poor girl steps aside, tells him she’s go-

ing to marry the tough boy and there’s a

happy ending.
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Sally
Distributor: First National

Pictures, Inc.

Producer: First National

Productions, Inc.

Length: 7,636 feet

DIRECTOR ALFRED E. GREEN
Author Guy Bolton
Adaptor June Mathis
Cameraman T. D. McCord

PLAYERS
Sally Colleen Moore
Duke of Checkergovinia Leon Errol
Blair Farquhar Lloyd Hughes
Pops Shendorf Dan Mason
Otis Hooper John T. Murray
Rosie Lefferty Eva Novak
Mrs. Ten Brock Myrtle Stedman
Jimmy Spelvin Ray Hallor
Sascha Commuski Carlo Schipa
Richard Farquhar Capt. T. H. Calvert

TYPE : Comedy drama of a young
girl from a foundling asylum, a

kitchen drudge, who scores a big suc-

cess as a danseuse in a Parisian cafe

and lands a contract with Ziegfeld to

appear on Broadway.

HIGHLIGHTS: SaUy’s rescue by
Blair Farquhar in alley fight. . . . Her
impersonation of notorious Russian
danseuse. . . . Her unmasking and
humiliation. . . .Her triumph on
Broadway.

Story: Sally, from a foundling asy-
lum, is a dishwasher in a cafe resort in

Paris where a refugee, the Duke of
Checkergovinia, is also employed in like

humble capacity, unknown to his fellow
workers. Sally again meets Blair Far-
quhar, who had rescued her in an alley
fight and who has had an affair with the
Russian danseuse, Noskerova, as had the
Duke. Sally has a chance to dance at a
cafe and scores a big success. Hooper,
an American theatrical agent, sees her
dance and suggests that Sally pose as a
Russian dancer at a fete. She consents
and makes a big hit. The proprietor of
the inn where she works, follows and un-
masks her and she is greatly humiliated.
Ziegfeld had been present, however, and
offers her a contract on Broadway. A re-
conciliation follows between Sally and
Blair.

New Lives for Old
Distributor: Paramount

Producer: Famous Players-Lasky

Length: 5,700 feet

DIRECTOR CLARENCE BADGER
Adaptor Adelaide Heilbron
Cameraman Guy Wilky

PLAYERS
Olympe Betty Compson
Hugh Warren Wallace MacDonald
DeMontrichard Theodore Koslofif
Pugin Sheldon Lewis
Jean Bertaut Jack Joyce

Two interesting incites into the clever
plot of “On Thin Ice" in which ap-
pear Tom Moore, Edith Roberts and
William Russell. The picture will be
released by Warner Brothers.

Widow Turrence Margaret Seddon
Senator Warren Joseph Dowling
Mrs. Warren Helen Dunbar
Berthe Gale Henry

TYPE; Romance of an actress who
sacrifices her reputation for her coun-

try in the World War.

HIGHLIGHTS: Miss Compson’

s

work as Olympe the dancer. . . . Pleas-

ing performance of Wallace MacDon-
ald as the war hero and Jack Joyce

as the crippled war veteran. . . . Inci-

dent between Olympe and DeMon-
trichard.

Story: Olympe, famous dancer, throws
herself into the service of France, when
the country calls. She saves an Amer-
ican battalion from destruction when
their plans are disclosed to German
spies. She is wrongly judged for her
work and disgraced in the eyes of her
audience. She marries an American army
officer and they sail to America.

On the Threshold
Distributor : Producers Dist. Corp.

Producer: Renaud Hoffman
Lengths: 5,997 feet

DIRECTOR RENAUD HOFFMAN
Author Wilbur Hall
Adaptor Alfred A. Cohen
Cameraman Jack Mackenzie
Subtitles Neil McGuire

PLAYERS
Rosemary Masters Gladys Hulette
Andrew Masters Henry B. Walthall
Rod Yates Robert Gordon
Bible Bo Willis Marks
Daniel Masters Sam De Grasse
“Judge” Stivers Charles Sellon
Martha McKay Margaret Seddon

TYPE; Drama of the West.

HIGHLIGHTS: Anger of Rose-
mary’s father. . . . The paralytic

stroke. . . . The wrangle over the will.

. . . Masters forgiveness.

Story: Andrew Masters determined to
save his daughter Rosemary from her
mother’s fate, when she died at birth of
Rosemary, refuses to allow her to have
company. She falls in love with Rod
Yates, however, and this makes the
father angry. In a fit of temper he falls

victim to paralysis. Judge Stivers draws
up his will in the Judge’s favor, but he
does not sign it. Masters finally has his
eyes open to the true facts, and unites
the two lovers.

The Saddle Hawk
Distributor

:

Universal

Producer: Universal Pictures

Length: 4419 feet

DIRECTOR EDWARD SEDGWICK
Authors..Raymond Schrock and Edward

Sedgwick
Cameraman Virgil Miller

PLAYERS
Ben Johnson Hoot Gibson
Rena Newhall Marian Nixon
Zach Marlin G. Raymond Nye
Mercedes Josie Sedgwick
Jim Newhall Charles K. French
Vasquez Tote Ducrow
Draw Collins Fred Humes
Steve Kem William Steele
Buck Brent Frank Campeau

TYPE : Melodrama of the West.

HIGHLIGHTS: Hoot Gibson’s rid-

ing. .. . Identification of hero by vil-

lain. . . . Rescue of the girl. . . . Gun
fight.

Story: Ben becomes disgusted with
life when herding sheep. He grasps the
opportunity when his employer gives
him the job of escorting a wealthy
rancher’s daughter home. The villain en-
ters and kidnaps the girl. Ben wins the

confidence of the villain, saves the girl

and captures the villain after a severe

fight.
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Salome of the Tenements
Distributor: Paramount

Producer: Famous Players-Lasky

Length: 7 reels

DIRECTOR SIDNEY OLCOTT
Author Anxia Yezierska
Adaptor Sonya Levien
Cameramen... .A1 Liguori, D. W. Gobbert

PLAYERS
Sonya Mendel Jetta Goudal
John Manning Godfrey Tearle
Jakey Solomon Jose Ruben
Jacob Lipkin Lazar Freed
Gittel Stein Irma Lema
TYPE: Tale of the Ghetto and of

the rise of a young girl against great

odds.

HIGHLIGHTS: East side life in

New York. . . . Sonya’s meeting with

Manning. . . . Humorous incidents of

borrotving clothes from Jakey.

Story: Sonya works on a Jewish news-
paper. She interviews John Planning on

the erection of a new settlement. He in-

vites her to dinner and she borrows
clothes from Jakey to look presentable.

She also borrows money from Ben and in

return she gives a note promising to re-

pay $150 when she marries Manning. She
is married and Ben threatens to show
Manning the note unless she “calls him
off” from prosecuting Ben. Manning for-

gives his wife when he learns of the note.

The Courageous Fool
Distributor

:

Rayart Pictures

Producer: Harry J. Brown Produc-

tions

Length: 5,050 feet

DIRECTOR ALBERT ROGELL
Author Adele Buffington
Adaptor Adele Buffington
Cameraman Ross Fisher

PLAYERS
Bill Conrad Reed Howes
Jane Smith Carmelita Geraghty
Larry Conrad Cuyler Supples
Jimmie Lee Ned Sparks
Deerborn Thomas G. Lingham
Morgan Walter Featherstone

TYPE : Modern mystery story, laid

in “haunted” house.

HIGHLIGHTS: Work of Reed
Howes and Carmelita Geraghty. . . .

Sensational chase of star after villuin

and heroine.

Story: Bill Conrad, Lucas Conrad,
Jane Smith, heirs to a fortune, are com-
pelled to spend seven days after the
reading of the first part of the will in

house where Lucas Conrad has met his
death under strange circumstances. The
real purpose underlying Lucas Conrad’s
will has been to test the courage of Bill

and Larry, Bill proves a very fool for
courage and he decides to marry Jane
before the week is up, to prove that he
loves her for herself. Larry wants both
the estate and the girl. So he causes Bill

to believe that he—Larry—and Jane are
already secretly married. Heartbroken,
Bill prepares to return to the city. LTn-

able to understand this sudden turn of

events and piqued by his change of heart,

Jane tells Larry, although she does not

love him, she will marry him the follow-

ing day at dawn. Jane leaves to be mar-
ried in the adjoining town. And there
Bill finds them, after a wild ride. He
administers to Larry the trouncing he so

richly deserves and marries Jane.

Two scenes from “The Galloping Dude,”
made by Independent Pictures Corp.,
to be released through the State
Rights market.

On Thin Ice
Distributor

:

Warner Bros.

Producer: Warner Bros.

Length: 5,675 feet

DIRECTOR... MAL ST. CLAIR
Author '. Darryl Francis Zanuck
Adaptor Darryl Francis Zanuck

PLAYERS
Charles Chuck White Tom Moore
Rose Lore Edith Roberts
Dapper Crawford William Russell
Dr. Paul Jackson Theodore Von Eltz
Harrison Breen Wilfred North
Texas Kid Wm. Norris

TYPE : Crook melodrama.

HIGHLIGHTS: The theft of the

$200,000 ivorth of bank bonds. . . .

Rose buries the satchel. . . . She
makes friends xvith Crawford and
Dapper. . . . Her disillusionment.

. . .Her name cleared.

Story: Rose, desperately in need of
money, finds a bag of money thrown
over a fence by crooks. She rushes home
with it only to find her poor father dead.
She attempts to return the satchel but it

is filled with paper and worthless metal.
The crooks become friendly with her,

and althougif harassed by the police,

finally wins over one of the crooks to

going “straight.”

Cheaper to Marry
Distributor: Metro-Goldwyn

Producer: Metro-Goldwyn

Length: 7 reels

DIRECTOR ROBERT Z. LEONARD
Author Samuel Shipman
Adaptors Frederick & Fanny Hatton
Cameraman Andre Barletie

PLAYERS
Charley Conrad Nagel
Beulah Marguerite da La Motte
James Knight Lewis S. Stone
Evelyn Paulette Duval

Riddle Claude Gillingwater
Florence Louise Fazenda
Masters Richard Wayne
TYPE: Modern American comedy-

drama.

HIGHLIGHTS: Jim’s alliance with
Evelyn. . . . Comedy sequences with
Louise Fazenda and Gillingwater. . . .

The death of Jim Knight.

Story: Jim Knight and Charley are
partners. Through Jim’s extravagance
buying jewels and maintaining a flat for
Evelyn the firm becomes involved in
financial difficulties. Evelyn refuses to
give up $50,000 she has in the bank to
save Jim. Charley’s wife goes to the
banker and offers everything she has.
Jim commits suicide. The bank helps out
Charley.

[newspictu^
PATHE NEWS No. 22: Los Angeles, JackDempsey prepares to defend his title.—Carthage,

Afnca, Relics disclose Carthaginian civilization.’
Coolidge pays tribute to German president —New York, Gag rule against Count Michael

Xarolyi causes controversy.—Cape Henry, Va.,
One person perishes as vessel runs aground. ^

Hamburg, Germany, Cadets get sea legs on land
ship. Tarpon, Fla., Boat parade picturesque
night carnival.—Fortress Monroe, Va., Mitchell
removed as Assistant Chief of Air Service.

PATHE NEWS No. 23: Washington, D. C.,New envoys take posts at capital.—New York
City, Painting flagpole 10 stories above busy
street.—Nantes, France, Protest against govern-
ment’s educational policy.—Cannes, France, Firpo
stages boxing match aboard ship.—Singapore,
Malays, Scores drown as floods sweep city.
Providence, R. I., Eats 80 hot dogs at one sit-
ting.—Los Angeles, Girl diver shows perfect
form.

INTERNATIONAL NEWS No. 22: Nice,
France, Wild surf battering sea wall of Carnival
City.—Culver City, Cal., Back yard virtuosos get
chance at art.—Culver City, Llncle Sam tries out
first tailless airplane.—Washington, D. C., Views
of inauguration of President Coolidge.

INTERNATIONAL NEWS No. 23: Novaja
Semla, Arctic, Norwegians brave death invading
bird armies.^—Havana, Cuba, Gen. John J. Per-
shing arrives in Cuba.—Washington, D. C., Wm.
J. Jardins takes oath as youngest cabinet officer.—Cape Henry, Va., Crew escapes in life boat as
heavy surf sweeps shore.—Bridgeport, Conn., Cir-
cus giants get ready for spring trek.—Fortress
Monroe, Va., Anti-aircraft gun proves worthless.

INTERNATIONAL NEWS No. 24: Chester
Le Street, Eng., Whole town battles in football
free for all.—Swampscott, Mass., Summer home
of President Coolidge.—Washington, D. C, Here
is Japan’s new ambassador to U. S.—Berlin, Ger-
many, All Germany mourns President Ebert.

—

Paris, France, Swift runners in cross country
classic.—Franz Josef’s Land, Arctic expedition
hunts polar bears.

KINOGRAMS No. 5063: St. Petersburg, Fla.,
“Babe” starts stirring up the diamond dust.

—

Altear, Eng., Long dogs battle for supremacy.—Oslo. Norwegians hold big snow sport carni-
val.—Washington, The vice president starts some-
thing.—San Francisco, Cal., Jennie and her pals
drink rye.—Cottenham, Eng., Cambridge univer-
sity graduates take perilous jumps.—Washington,
D. C., Thousands gather at national capital for
inauguration.

KINOGRAMS No. 5064: Langley Field, Va.,
Flying general sees guns attack planes.—Bridge-
port, Conn., Folks in big ten prepare for the
road.—Washington, President attends memorial
to President Ebert.—New York, Germany's envoy
arrives.—Barrow, Eng., New ocean greyhoynd
goes down ways.—Boston, Youngsters learning
ancient handicrafts.—Washington, William Jar-
dine takes office as Secretary of Agriculture.

—

Washington, New Italian envoy calls on presi-
dent.—Tarpon Springs, Fla., Water pageant on
Spring Bayou.—Chicago, Opens an open air gvm
on 24 story roof.—Catalina, Cal., Chicago Na-
tionals prepare for pennant race.

KINOGRAMS No. 5066: Santa Rosa, Luther
Burbank plants tree at 76.-—Lima, Peru, Beauty
reigns in Peruvian carnival.—St. Moritz, Switzer-
land. Curling is favorite sport.—New York, Mov-
ing time for diplomats.—Henley, Eng., Oxford and
Cambridge crews on Thames.—Washington,
President has a chance to talk Sioux.—Nice,
France, Season at famous winter resort reaches
climax.—Mackmen hard at it at Fort Myers, Fla.
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TOM
D etroit, MICH.—Following its policy

of seeking to eliminate frauds in con-

nection with motion pictures, ihe hilm

Board of Trade, under the direction of its

secretary, David Palfreyman, has tracked

down an operator’s school, in which the

institution guaranteed through newspaper
advertisements projector operation jobs for

all who passed their course. Inasmuch as

Detroit is one of the strongest union gities

in the country in respect to motion picture

operators, this was a flagrant attempt to

capitalize on the ignorance of those who
sought a berth in this end of the business.

The Film Board of Trade recently put the

quietus on a “motion picture ball” which
advertised the appearance of a score of

motion picture stars, none of whom had
been engaged to appear. . . . The Am-
sterdam, latest in the string of theatres

operated by the Woodward theatre com-
pany, under the management of Fred Kop-
pin, opened Thursday night with “The City

That Never Sleeps” as the first attraction.

The Quo Vadis theatre on East

Canfield and the Sheridan theatre on Ker-
cheval avenue have Both passed to new
owners but the policy of each will remain
the same. . . . Claude E. Cady, Lansing
theatre owner and former president of the

Motion Picture Theatre Owners of Mich-
igan, was married to Ann McGuire of

Lansing last week. The ceremony was fol-

lowed by a wedding luncheon staged at the

Wolverine Hotel by H. M. Richey, man-
ager of the exhibitor association. . .

Records for a number of first runs in De-
troit were broken this week, with the ap-
pearance of 10 new pictures in the various
houses, some of which depend almost alto-

gether on second runs for their supply. An
over-supply of pictures and the necessity
of the exchange in getting quick play dates
resulted in the stampede. The New De-
troit, a dramatic house, entered the running
by devoting the week to “The Passion
Play.” . . . The New Tivoli theatre.

Woodward avenue, near Church street, was
opened on Saturday of this week. The
Tivoli seats more than 1,000 and its policy
will be pictures, with vaudeville added on
two nights during the week. Bert Deiner,
former manager of the Gratiot theatre, will

be in charge. . . . Mr. and Mrs. W. S.

Butterfield who are in Europe will arrive
back in New York May 3 and will leave
immediately for Detroit. The Butterfields
have extended their stay several weeks
longer than originally planned.
Spring weather has brought the golf bug
to the su.rface in this vicinity and already
one may see plenty of clubs and para-
phernalia standing about the corners of
exchanges and theatres. H. M. Richly,
Fred Nugent, Maurice Caplan and William
Hurlbut are among those whose cases have
been diagnosed as “serious.” . . . After

San Francisco

First Runs
( U eek beginning' Mftrvh ft)

LOEWS WARFIELD: “Cheaper lo Marry,”
Metro-Goldu'yn.

CALIFORNIA: "Contraband.” Paramount.
CRANADA : "Charley's Aunt." Producer'i

iJist. Corp. STRAND: "The Mirage,”
Producers Distributing Corp.

CAMEO: "White Man," ill Star.

BEATTY'S CASINO: "Yankee Speed,"
Cooperatii^e.

PANTAGES : "Dixie Handicap." Metro-
Oolduyn.

IMPERIAL: "Thun<loring Herd," Para-
mount., 2d \^eek.

an extended stay in Florida, .John H.
Kunsky, head of the Kunsky Theatrical

Enterprises, has returned to the city and
business. While in the South Mr. Kunsky
entered his fast motor lioat in the races.

* ing of pictures for school children will

be given in the future by the Indiana In-

dorsers of Photoplays at the St. Clair thea-
tre instead of the Public Library. The
children gather in the morning of each
Saturda}'. . . . The fire ordinance prevents
the showing at the Library. . . . Headed
by an escort of motorcycle police, F. O.

Bebcr, Scout executive of Indianapolis,
with a Boy Scout drum corps, led 1,000

newsboys to the Circle theatre recently for

a private party. The boys were invited by
the Circle management to see a special

showing of Marion Davies in “Janice
Meredith,” because of the historical charac-
ters in the play, Artlmr A. Schmidt, house
manager said. . . . Condemnation of the

present method of moving picture censor-
ship and a plea for Federal supervision of
movies was voiced here recently by John
Rohhins, attorney, defending three young
men in Criminal court charged with
larceny. He blamed the movies for the

present crime wave. All were found guilty

and sentenced by the court. . . . Billy Con-
ners, well known motion picture operator
in Marion, Ind., continues making improve-
ments in the New Lyric theatre there. He
has converted the place into one of com-
fort and artistic attraction, but he was not

satisfied. The announcement now is made
that the new upholstered seats, done in

Spanish leather, are on the way. They are

finished in pearl gray. . . . Efforts are be-

ing made by the Indiana Indorsers of

Photoplays to have Milton Sills, motion
picture actor, attend the annual convention
of the organization to be held in Indian-

apolis April 14 and IS. The convention
will mark the eleventh year of the club

and a birthday luncheon will be given the

first day.

O TTAWA, ONT.

—

Viola Dana is spend-
ing some time in the Dominion for

the purpose of making a feature at Banff,

Alta., where she is taking advantage of the

mountain scenery. While in Montreal she

was the guest of George Rotsky, manager
of the Palace theatre, one of the leading

houses of Famous Players Canadian Cor-
])oration. . . . Extremely at the other side

of Canada was Frank Lloyd, director and
producer, visiting in Vancouver, B. C.,

where he lived ten years ago. He was the

guest of A. S. Coghlan, manager of the

local branch of Associated First National.

Incidentally Lloyd w'as on his way to Banff
to take snow scenes of “The Winds of

Chance.” With him was Mason N. Litson,

manager, /. L. Johnston, personal repre-

sentative, Victor McLaglen, English actor,

Norbert F. Brodin and Dewey Wrighley
Charles E. Cline, Daniel Muiholland, and
Frank IVortham, members of the technical

staff. . . . Pete Egan, manager of the

Strand theatre, Calgary, Alta., executed the

celebration of the tenth anniversary week
lieginning March 2. The house is operated
by Famous Players Canadian Corporation,
Toronto. . . . The Rialto Theatre Block
has been sold to the National Home Fur-
nishers, Ltd., by the Canada Assurance
company for $60,000. The Rialto theatre

will continue with the regular perfor-

mances. . . . Ernie Moule, manager of the

Temple theatre, Brantford, Ont., has
changed the policy of the theatre with the

announcement that the admission price has
been advanced five cents, the bill will be

changed twice weekly instead of three

times, and three acts of vaudeville have
been added to the regular motion picture

program.

Milwaukee, WIS.

—

George Pender-
gast, publicity expert for the Saxe

chain, has turned producer on the side.

He has a jazz orchestra of nine pieces

touring all the Saxe houses under his

direction and intends to book his musicians
on an outside circuit shortly. . . . Walter
Schoen, who recently retired as manager
of the Liberty, is mourning the death of

a sister. . . . Saxe’s Princess, Third street

house, is being remodeled. New seats are

being installed and a canopy is being added.

. . . Tom Saxe is graudally replacing

Charlie Brewster, his electrical wizard, as

bowling king on the Wisconsin theatre

alleys.
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A
S EATTLE, WASH.—/imwiV Beale, short

subject salesman for Pathe Exchange
out of the Seattle office, is at present work-
ing the Camas Prairie territory and is re-

porting good business. In fact improved
weather is making itself felt by stimulating

business throughout the Pacific Northwest,
according to local exchange managers. . . .

Promotional work by Pathe ambassadors
has created a strong demand for the origi-

nal type of Charles Ray picture, says L. A.

Samuelson, and the next Ray picture soon

to be released will be “Percy,” a typical

early type Charles Ray film. . . . H. M.
Warner, president of Warner Bros. Motion
Picture Corporation, was a recent Seattle

visitor. Mr. Warner came to look over

several locations his company has under
consideration for the building of a palatial

playhouse. . . . Seattle DX radio fans

were treated to an excellent program
March 4 broadcasted by Warner stars

from the new Hollywood studio of the

firm. For the benefit of owners of smaller

receiving sets, KGO, General Electric Com-
pany, Oakland, re-broadcasted the studio

affair. . . . Seth Perkins, manager of

Metro-Goldw^yn, has just returned from a

business trip to Spokane. Conditions in

the Inland Empire are improving rapidly,

he states. . . . Agricultural prices are high,

farmers are able to finance their spring

work, there is little unemployment, and the

economic position of the district as a whole
is better than for several years. . . . J. G.

Beckman, formerly road salesman for Pro-
ducers Distributing, working out of the

Seattle office, has been promoted to an
office position. . . . Al Raleigh, film pub-

licity man, formerly with Producers’ Dis-

tributing, has taken charge of the American
theatre, Spokane. . . . The Capitol theatre,

operated by John Dam, changed its policy,

last week, of not retaining a picture more
than one week. The exception was made
for “Greed,” the Metro-Goldwyn release,

because of the insistent demand of

film patrons. . . . The theatre’s uniform
price of 25 cents was also increased for

this picture, with excellent results. . . .

Fred G. Sliter, manager of First National,

spent last week in Spokane with very
pleasing results, contracting there for the

first run of Norma Talmadge’s “Lad3d’ and
all franchise pictures. He is preparing to

make a tour of key centers with the pro-

ductions “Quo Vadis” and “The Lost
World.” . . . Harold Boehme, formerly
Eastern Washington sales representative

for First National, is now booking and
office manager at the Seattle branch, hav-
ing succeeded H-arry Harden, who resigned
recently. . . . Business is picking up, say
Seattle exchange men, and they point to

the number of new theatre building pro-
jects in this city and vicinity. The latest

to be announced is a $40,000 show house
to be built by H. W. Bruen at 7610 Wood-
land Park avenue.

A LBANY, N. Y.—Frank S. Hopkins,
local manager for the Producers’ Dis-

tributing Corporation, and one busy man
these days putting over “Charley’s Aunt,”
was in New York last week, talking busi-

ness with the Peerless Booking agency

Salt Lake City

First Runs
(Week beginning March 1)

AMERICAN: Deadwood Coach," Fox;
"Newspaper Fun," F. B. O.

KINEMA: “Smouldering Fires," Universal;

"A Knockout for Cupid," Universal.

PANTAGES: “Janice Meredith,'* Metro-

Goldwyn.

PARAMOUNT EMPRESS : “The Swan."
Paramount; ^'Pigskin," Educational.

VICTORY : “The Great Divide," .Mefro-

Goldxcyn

;

“Aesop's Fables," Pathe.

which has a number of houses in this part

of the state. . . . Ed Lewin, former sales-

man of the First National here, has gone
with the local F. B. O. office in the same
capacity, while Nat Marcus is now dispos-

ing of film for the Producers’ Distributing

Corporation. . . . E. M. Holden, of Gil-

bertsville, notified local exchanges last

week that he had decided to close and
cancel bookings. ... A woman, Mrs. Rob-
ert Fonda, does the buying for the Star in

Schenectady, and the Grand, in Scotia, and
is along Film Row about once a week. . .

Attorney Thomas Shean, of the Rialto in

Massena, was in town during the week.
. . . There was a royal welcome on Film
Row last week for "Pop” Filkins, who
hasn’t been around these diggin’s in many
a day. He is now working for the Gilmore
company, in and out of Syracuse. . . . H.
E. Jordan is the new manager of the the-

atre in Unadilla, which has just reopened.
. . . John Wright is the new manager of

the Strand theatre in Harrisville. . . .

John Rubens, organist at the Albany the-

atre, in Schenectady, is sick in bed. . . .

John Garry, former manager of the Clinton
Square, is now looking after things at the

Empire in Glens Falls. . . . Betty Feuer,
who runs the Crescent in Schenectady, has
returned from a short vacation that took
her to Utica and Herkimer. ... If you
want to know anything about bowling, con-
sult either of two exhibitors in this section,

C. V. Fish, of the American in Schenec-
tady, or Walter Roberts, of the Troy the-

atre. They are topnotchers. . . . Lew
Fisher took over the New theatre in Hoos-
ick Falls last week, which gives him houses
in that village as well as Ticonderoga, Port
Henry, Fort Edward and Chatham. . . .

Judge Charles McCarthy, who has been
running the house, will continue as man-
ager. . . . Carolyn Goodman, secretary of

the Albany Zone Committee, is in Utica
this week, meeting exhibitors and telling

them just what the organization desires to

accomplish towards smoothing out their

troubles. . . . Uly S. Hill, of the Mark
Strand and Troy theatres, is making big

plans for April 2, 3 and 4, when Thornton
W. Burgess will make a personal^ appear-
ance at the two houses. . . . Charlie Stom-
baugh, who manages the Pathe exchange
in Albany, was in New York last week and
on his return remarked that in some re-

spects it was a better city than Albany. . . .

Charles Sesonske, of the Grand in Johns-
town, will have a hard time from now on
in telling exchange managers that he is not
making any money. The reason lies in a

new Cadillac, which Mr. Sesonske pur-
chased last week. . . . William Smalley
and Meyer Schine were on the Arbitration
Board last week and are said to have
rivaled judges on the Supreme Court
bench with their judicial air. . . . C. H.
Buckley, of Albany, who has just taken
over the Empire in Glens Falls, has re-

duced admission prices, installed a new
organ and is going after business in much
the same manner as he does in Albany.
. . . John F. Cooney, of the Union Square
theatre in Pittsfield, Mass., will add 400
more seats to his house this spring.

TYENVER, COLO.—We have been fa-

vored with a visit from our old friend,

Charles Klein, who operates a circuit of
theatres in the Black Hills of South Da-
kota. Charlie used to be an exchange man
years ago, having been manager for Metro
for a number of years in Denver and the

boys are always glad to see him when he
is in town. . . . L. Marcus, district

manager of Famous Players-Lasky, arrived

in the city a few days ago for an extended
visit and inspection of the local Paramount
Exchange as well as all of the theatres now
controlled by Paramount in Denver, Colo-
rado Springs, Pueblo and Greeley, Colo.

Mr. Marcus arrived in Denver from Salt

Lake City, leaving immediately for Pueblo
and Colorado Springs in behalf of the

Paramount interests there. . . . Messrs.
Kohn and Fairchild have added another
theatre to their circuit. They have just

taken over the Rourke theatre at Lajunta,
Colo. This is the largest theatre in the

Arkansas Valley. It has been operated for

several years by C. W. Wonderly, who is

going to continue to operate the Wonderly
theatre in that town. . . . Another the

atre change of ownership and management
is reported from McCook, Neb. Jack Til-

ler, who has until recently operated the

Temple theatre of McCook, has sold out
his entire interests to O. Fred Glass, who
has for some time past been operating the

Star theatre, McCook, Neb. . . . A. S.

Rose, Elks theatre. Rapid City, S. D., has
been spending several days in the city

looking after his bookings. Mr. Rose is

enroute to Los Angeles on a business trip.

. . . Sid Weisbaum, local branch man-
ager of Film Booking Offices of America,
is making the New Mexico territory lining

up the exhibitors with his product for the

coming year. When last heard of Sid was
in Albuquerque. . . . Charles R. GiT
mour of Vitagraph and his star salesman,

“Tillie” Withers, have made a flying trip

to Ft. Collins and vicinity. We presume
they are after contracts for pictures, but

we also fully expect them to return with
their pockets full of oil stock since the

new well has come in. . . . Dave Chat-
kin, general sales manager for the Educa-
tional Film Exchanges, Inc., has left Den-
ver to continue his inspection of the Edu-
cational Exchanges throughout the country.

Leaving Denver Mr. Chatkin went direct

to Kansas City. . . . The stars which
are to be used in the making of the Metro-
Goldwyn production, “The White Desert,”

are expected to arrive in Denver very short-

ly. This picture is being filmed on the

Moffat Road, 10.000 ft. above sea level,

under the direction of Reginald Barker,

and considerable progress has already been
made. More than 10,000 feet have been
taken for the scenic exterior part of the

picture. The exhibitors of this territory

are watching the making of this picture

with interest not only for the reason that

it is being filmed here but because the story

was written by Courtney Riley Cooper, a

life-time resident of Colorado.
George Wygant, formerly the booker of
Metro-Goldwyn Exchange of Denver, has

been promoted to assistant manager of the

exchange, succeeding R. J. Garland, who
has recently become manager. The Gar-
land-W\'gant combination should make in-

teresting competition for the other ex-

changes of Denver. . . . P. H. Hoppen,
new manager of Rialto theatre, Loveland,
Colo., and Millard Peterson of the Princess
theatre, Flagler, Colo., have iust visited all

occupants of the Film Building, leaving a

little business behind them when they re-

turned.
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Kansas city, mo.—

T

he first few
weeks of the arrangement between the

M. P. T. O. Missoui-Kansas and Newell

& Wallace, representatives of the Amer-
ican Society of Composers, Authors and
Publishers, indicates that the plan will be

successful, according to C. E. Cook, busi-

ness manager of the exhibitors’ body. Ex-
hibitors are obtaining their licenses to play

taxable music and members of the M. P.

T. O. K.-M. are receiving their 20 per cent

rebate, as agreed. . . . Samuel Carver,

formerly of Bridgeport, Conn., who suc-

ceeded Jack Stebbins as manager of the

Liberty theatre, first run house, has at least

made an auspicious start. Each week the

attendance has grown larger. And there

hasn’t been much exploitation, either. Just
good pictures. The Liberty is a Universal
leased house. . . . Children of all na-
tionalities and creeds lined the sidewalks
for more than a block in front of Frank
L. Newman’s theatre, last Saturday to at-

tend the children’s special free matinee.

And Mr. Newman received valuable pub-
licity, also making a news reel of the event
himself, which was shown in his theatre.

. . . Ministers are at least seeing plenty

of burlesque shows these days. Dr. I. M.
Hargett, pastor of the Grand Avenue Meth-
odist-Episcopal church, after witnessing
the Gayety, made a violent protest of the

performance to the Council of Churches.
Similar complaints were made of the Em-
press theatre, burlesque, but when repre-

sentatives of the county prosecutor’s office

viewed the show they say “nothing offen-

sive.” Daily newspapers laughed.
The Liberty theatre of Sedalia, Mo., has
been purchased by William H. Mueller
from Thomas H. Johnson. The house re-

cently was completed at a cost of $165,000,
Jack Truitt having formerly operated the

theatre under a lease. . . . The fol-

lowing changes in the personnel of Kansas
City exchanges have been announced: Earl
Cunningham, former newspaper man of
Camden, N. J., has joined the Paramount
branch as publicity man, while Jack Flynn,
Metro-Goldwyn representative from the

West Coast, will succeed George A. Hickey,
district manager, who is to be assigned to

the home office, it is said. Mrs. H. But-
ler, Pathe inspector, resigned to accept a
position in a new state right exchange in

Omaha, to be opened by Bernard C. Cook
of Kansas City. . . . Among out-of-
town exhibitors in the market last week
were : Mr. and Mrs. C. E. Christian, Bey-
ers theatre. Excelsior Springs, Mo.

; C.

Wilson, Liberty theatre. Liberty, Mo. ; W.
G. Weary, Farris theatre, Richmond, Mo.;
Lawrence Brenninger, Orpheum, Topeka,
Kas.

: W. C. Bearse, Peoples’, Blue Mound,
Kas.

; Charles Sears, Sears Missouri Cir-
cuit, Nevada, Mo. Charles Knickerbocker,
P. D. C. branch manager and E. C.

Rhoden, manager of Alidwest Film Distrib-

utors, Inc., were busy in the territory last

week. C. E. Maberry, district manager
for P. D. C., visited Kansas City, and went
away well satisfied with what he had seen,

while the same can be said of H. J. Chap-
man, short product manager for Universal,
who visited his branch. C. E. Gregory,
Metro-Goldwyn branch manager, hurried
back into the territory after more business,

while Frank Harris, home office feature

representative for Pathe, spent a few busy
days along movie row. Lloyd Lewis, dis-

trict manager for Associated Exhibitors,
is “sitting in” at the desk of D. L. Martin,
who is away on a month’s leave of absence.

Chicago
First Runs

(Week beginning starch 15)
CHICAGO: “If I Marry Again,“ First

.National.
McVICKERS: “Sackcloth and Scarlet,” Para-

mount.
ROOSEVELT: “Quo Vadis,” (4th week)

First National.
MONROE: “Dick Turpin,” (2nd week)

Fox.
RANDOLPH: “The Monster,” (2nd week)

Metro-Goldwyn.
STATE-LAKE: “The Air Mail,” Paramount.
ORPHEUM: “Charley’s Aunt,” (6th week)

Producers Dist. Corp.

EXQW/Ct
PLACE
CALT LAKE CITY, UTAH.—Allen

Burke, of the Drucker Independent
Exchange interests in Denver, is here

selecting a site for an exchange. . . .

Ed. C. Mix, manager of the Kinema thea-

ter, is having the house renovated and
newly decorated. He claims that the dec-

orations will place the house in a class by
itself. . . . The sales contest which should
have closed the last day of February for

Metro-Goldwyn has been prolonged one
more week. . . . George L. Cloward, man-
ager of the local exchange, returned from
the key centers of Idaho, and is highly

elated over the sales that have been piled

up for the drive. . . . S. N. Finestein is

burning ’em up in the Montana section for

Metro-Goldwyn. . . . Carston Dahnken,
general manager of the California com-
pany which owns the American theatre, will

return in a week to take up the program of
outlining policies for the house, where he
broke off several weeks ago to go to the

coast for his health. . . . Glen H. Allen,

formerly booker for Hodkinson, has re-

turned from San Francisco, and has the

same job for P. D. C. . . . H. Bradley
Fish, division manager for Vitagraph, ar-

rived in this city last week for a month’s
visit. He proudly exhibits a watch pre-

sented to him by the branch managers of
his territory. . . . R. S. Stackhouse, Vita-
graph local manager, will hit the trail for

several weeks during Fish’s stay here. They
closed with the Kinema theatre for the en-
tire block of Pete Morrison westerns. . . .

Ned Marin, director of sales for the West
for Universal, passed through this week
en route to New York from the coast.

. . . Joe Krenitz has been transferred
from the Cleveland branch to this city and
will sell Universal product under Samuel
Henley. . . . Myrtle Brock is here from
the Universal Denver office taking charge
of sales control for the local office. . . .

Albert Hammel has been assigned to the

Utah and Nevada territories for Universal.
. . . Fred Gage, division manager for
Universal, arrived in this city this week
from San Francisco. . . .G.K. Kramer,
traveling auditor, will spend a couple of

weeks at the local Associated First Na-
tional exchange. . . . E. A. Eschmann,
general manager for A. F. N., went
through Sunday on his way to the coast

to look after production. . . . George
Mayne, Preferred and Independent ex-
change owner, left today for the Boise
section of Idaho. Before he left he an-
nounced that he had signed with the

Kinema for all of the Ken Maynard West-
erns and the General King stories, products
controlled by Elfelt. He also added that

he had signed for the block of Jans pro-
ductions. The first will arrive about the

first of April.

ST. LOUTS, MO .—Tom McKean, the
popular manager of the local F. B. O.

office, has joined the ranks of the Bene-
dicts, claiming the hand of Georgia Bre-
haut of Hannibal, Mo., for his bride. She
is a Boston girl and a very charming
bride. ... A complete radio apparatus
with which the program of the Grand Cen-
tral theatre, was broadcast by radio station,

WCK, was stolen last week. It was val-

ued at $400. . . . Steve Chulick has dis-

posed of the Lowell theatre on North
Broadway to I. Stivak who in turn has
sold his Chouteau theatre, Jefferson and
Chouteau avenues to P. Kichoff. . . . J. P.
Murphy has sold the Idle Hour theatre.
East St. Louis, to J. G. Thomas. . . .

Charley Werner, Metro-Goldwyn manager,
who is at a local hospital, is progressing
very nicely. None but members of his im-
mediate family are permitted to see him.
... C. E. Penrod, district manager for
F. B. O., while here the past week was
called to Indianapolis by the illness of his
son. . . . James M. Drake, manager of
the Gem theatre, is a candidate for the
Republican nomination for alderman of the
Twenty-third ward. He operates the White
Way airdome in Maplewood, Mo., and has
plans for a new airdome to be erected on
Southwest avenue in Italian Heights. . . .

Lew Bent has taken over all of Eastern
Missouri for F. B. O., while N. Goldbaum
is looking after Southern Illinois. . . . Al
Marks, general manager for William Gold-
man’s theatres, has joined the Papa Club.
A pretty blue eyed Sally just pounds.
. . Laemmle Jubilee Month is going over
big in this territory although it is some-
what early. The dates are April 12 to
May 9. The exhibitors are paying compli-
ments to Carl Laemmle with play dates.
The best way to reach a distributor’s heart.
. . . Paul Yaivitz, a St. Louis boy, has
been chosen to direct publicity for “William
Tell,” the great Swiss production. Until
recently he had charge of the foreign pub-
licity department of Fox Films. He once
worked for St. Louis newspapers and con-
tributed to magazines and trade publica-
tions. . . . Charles Kraus, booker for
Vitagraph, was host to thirty of his friends
at a birthday party at Cafferatta’s on Sat-
urday evening, March 7. Congratulations,
Charley boy. . . . George A. Hickey, dis-

trict manager for Metro-Goldwyn, with
headquarters at Kansas City, Mo., has
swapped jobs with J. E. Flynn, district

manager for the Pacific Coast. The change
will become effective this week. . . . The
local Metro Goldvyyn office, despite the
severe handicap caused by the illness of
Charley Werner, manager, and of other
important cogs in the local machine, are
very hopeful of winning some of the big
prize money in the Six Weeks Sales Drive
which closed March 7. ... P. Y. Henry,
district manager for United Artists, was in

St. Louis March 9. . . . Harry Cinnamon
and associates have taken over the Ma-
jestic theatre. Bowling Green, Mo. He
formerly was with the Stanley Circuit in

Philadelphia. . . . Sol (^Battling) Rose,
former demon contract chaser of the Port-
land, Ore., and Los Angeles exchanges for

Universal, has joined the local staff. He
will do his go-getting in Southern Illinois.

. . . Eddie Alperson, formerly manager
of the St. Louis office for Universal, has
taken over the Omaha exchange of Associ-

ated Exhibitors. He is very much at home
in Omaha. At one time he managed that

city’s First National branch.
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THE FILMMART
Rayart

Rayart Signs New Star

Billy Sullivan, prominent as a lightweight

boxer, has been signed for a series of pic-

tures for Rayart release. He was featured

in the fourth series of “Leather Pushers.”

Principal Pictures

W right Story Praised

“Brian Kent” came in for much praise

recently by newspapers in metropolitan

centers. The Harold Bell Wright story

was eulogized by papers in Los Angeles,
Des Moines, Milwaukee, Boston, Kansas
City, and San Francisco.

Jans
Sells Out All Six

In a report to his home office Herman
Jans said that with one or two exceptions
all territory has been closed on all six pro-

ductions and that “Playthings of Desire”
with Estelle Taylor, Mahlon Hamilton and
a distinguished cast, and the “Mad Dancer”
with Ann Pennington and Johnnie Walker
are already playing throughout the country.

First National
Goldwyn Chooses King

Henry King has been signed for the

direction of “Stella Dallas,” production for

which has been held up because of the dif-

ficulty Samuel Goldwyn experienced in

finding a suitable director.

“Sally” Song Prepared

“Sally Is in the Movies Xow” is the

name of a song prepared by First National
for the exploitation of the picture, “Sally.”

Doris Kenyon Cast tvith Anna Q. Nilsson

Doris Kenyon has been selected for a

role in "The Viennese Medley,” in which
Anna Q. Nilsson has already received a

starring part.

To Film “Snake Bite”

Edwin Carewe’s next production will be
“Snake Bite,” popular novel written by
Robert Hichens. The photoplay will be
renamed.

“The Lady” at the Box Office

Apparently well founded reports indicate

that “The Lady” is bringing more money
in the box office than “Secrets,” Norma
Talmadge’s success a few months back.

“The Lost W orld” in 6th W eek

“The Lost World” has entered its sixth

week at the Astor theatre. New York, at

the legitimate scale of prices. Its takings
for the fourth week exceeded those for
the first week.

F. B. O.
Completes Three Specials

“Druscilla with a Mdlion,” “Parisian
Nights,” and “If Marriage Fails,” have
been completed by F. B. O. at the Holly-
wood plant. The last named was formerly
called “Mock Marriages.”

Announce Next Brent Subject

“Alias Nora Flynn” will be Evelyn
Brent’s next vehicle for F. B. O. It is a
crook melodrama by Fred Kenneth Myton.

The radio play has been put aside for a

while.

Another “Pacemaker” Done
“The Great Decide,” fourth of the series

of “Pacemakers,” starring Vaughn &
O’Hara, has been completed and is in the
cutting room.

Novelty Is Ready

“People You Know” is the title of the

novelty just completed which shows Anna
May Wong, Douglas Fairbanks, Creighton
Hale, Helen Holmes, Bryant Washburn,
Cullen Landis, Monte Blue, and a host of
other stars.

Lefty Flynn Plays Copper

Lefty Flynn has been assigned in “Speed
Wild” as a motorcycle cop. He has just

completed a series of four Westerns. 'I'he

new series will he developed along the
“Wallie Reid” lines.

Fox
Gregory Story First for Mix
“The Everlasting Whisper,” adapted

from Jackson Gregory’s novel, will be the
first starring vehicle for Tom Mix for the
1925-26 season.

Nowadays

Screen Features

represent an endless chain of
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Negative Positive Pancliromatio

Schertzinger to Direct

Victor L. Schertzinger will direct a
number of productions released during the
coming season.

Jay Hunt in Lead in “Lightnin”’

William Fox and John Golden have
chosen Jay Hunt to play the role of “Bill

Jones” in “Lightnin’”. The role is looked
upon among actors as a rich plum.

Fox Seeks a “Different” Vamp
A new type of vampire is sought by the

Fox Film Corporation according to a late

announcement. A role is empty in “1925
Vampire.” J. Gordon Edwards, Theda
Bara director, is making daily tests to find

the modern girl for the part.

Educational
St. John in “Red Pepper”

“Red Pepper” will be the first Educa-
tional-Mermaid Comedy in which Al. St.

John, formerly with Tuxedo Comedies, will

appear. He will be supported by Judy
King and Babe London.

Chadwick
“Some Pumpkins” Started

Charles Ray began work this week on
“Some Pumpkins,” the first of a series of

four specials to be made for Chadwick.
Duane Thompson will be his leading
woman. Mary Carr likewise appears.

Elaine Hammerstein Heads Cast

Elaine Hammerstein has been named in

the title role of “The Romance of An
Actress.”

Newspaper Artist Chosen

Howard Simon, staff artist of the New
York Tribune, has been chosen by Chad-
wick to head the art department.

Christie

Three Two-Reelers in Making

The Christie studios are working on a
series of two reel comedies for April re-

lease. They are a Bobby Vernon, a Walter
Hiers, and a Jimmie Adams.

Associated Exhibitors

MacLean Is Owner^s Guest

While “Introduce Me” was in its first

week at the Strand theatre. New York,
Douglas MacLean, star, was the guest ol

Joseph Plunkett, managing director of the

theatre.

“Bad Company” Began March 14

The St. Regis Pictures announce that

the first run of “Bad Company” will begin

March 14 at the Piccadilly theatre.

B. P. Schulberg
Gets Valuable Publicity

Samuel Grant, press agent for the Amer-
ican Feature Film company, which holds

the Schulberg franchise in New England,

has instigated the running of editorials

concerning capital punishment in the

Worcester Post, the Hartford Courant and
the Providence News, as advance publicity

for “Capital Punishment.”
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‘Kiss Me Again” Completed

Clara Bow and Bert Lytell have just

completed work in “Kiss Me Again.”

‘The Boomerang” Appears in Fiction

A fiction version of “The Boomerang”
has been written by David Gray and has
been published by A. L. Burt.

Warner Brothers
“On Thin Ice” at Piccadilly

“On Thin Ice” opened at the Piccadilly

theatre, New York, March 7 for a week’s
engagement. Mildred Spain’s comments
were enthusiastic in the Daily News.

Two Releases for March

“Recompense” and “My Wife and I”

are scheduled for release this month.
Warner Brothers state they are two of

the best made by them.

Big Sets Ordered for “Golden Cocoon”

In the next picture to be made by
Warner Brothers, “The Golden Cocoon,”
featuring Huntley Gordon and Helene
Chadwick, there will be many large sets

used which have been ordered built on
the Lasky Ranch.

To Launch Ad Campaign

Following the announcement that they
seek larger quarters for expansion War-
ners state that a national advertising
campaign will be launched for their

1025-26 product.

Vitagraph
“School for Wives” Opens at Rialto

The world premiere of “School for
Wives,” produced by Victor Hugo Hal-
perin, is being held at the Rialto theatre.
New York, this week.

National Committee Endorses Two
“The Redeeming Sin” and “Fear

Bound” were endorsed by the National
Committee for Better Films in the Feb-
ruary issue of Film Progress.

To Film Hutchinson Novel
“The Happy Warrior,” a novel written

by A. S. M. Hutchinson, writer of “The
Clean Heart,” will be the basis for a
forthcoming Vitagraph production, it

was announced last week.

Anita Stewart on Location

Anita Stewart has gone on location
with “Baree, Son of Kazan,” in which
she stars. The celebrated war dog, Wolf,
appears in the picture.

David Smith to Start “Steele”

“Steele, of the Royal Mounted” will
be the next production to be put on the
screen by David Smith. It was written
by James Oliver Curwood.

Universal
“U” Signs Foreign Director

Carl Laemmle last week signed a con-
tract with Dimitri Buchowetski, the Eu-
ropean director, to make “Napoleon the
Great,” a promised spectacular film.

Gibson Begins Schrock Story

“The Daughter of the Don’s” a story
written by Raymond L. Schrock, new
Universal head, will be the next picture
in which Hoot Gibson will appear. Vir-
ginia Faire is the leading woman.

Vain Goes to Mother's Bedside

Virginia Valli halted work on “Pea-
cock Feathers” to go to the bedside of
her mother in Chicago last week.

"A:

Denny’s Illness Delays Film

The illness of Reginald Denny con-
tinued this week to delay the filming of
“I’ll show You the Town.”

Four Centuries Out This Month
Four comedies starring Wanda Wiley,

Rfews from the picture of modern life,

“Cheap Kisses,” in which is starred
Vera Reynolds and Sydney De Grey.
It is a C. Gardner Sullivan produc-
tion for F. B. O. release.

in “Don’t Worry,” Edna Marian in

“Powdered Chickens,” Beth Darlington
and the Century Follies Girls in “Raisin’
Cain,” and Buddy Messinger in “Clear
the Way,” will be released this month.

Century Stars to Tour Exchanges

Wandy Wiley, A1 Alt, Edna Marion
and Eddie Gordon will begin a tour of
exchanges soon to make talks at sales
meetings with tlie purpose of “selling
the stars to the salesmen.”

Parzmtiount

“The Manicure Girl” Cast Complete

With the signing of Hale Hamilton
for one of the principal parts, “The
Manicure Girl” cast has been completed.
Bebe Daniels appears in the leading role.

First Higgins Subject Begun
“In the. Name of Love,” the first pro-

duction to be made by Howard Higgins
for Paramount, has been begun with
Ricardo Cortez in the leading role.

Buys “Moon of Israel”

Paramount has bought “Moon of
Israel,” a Sascha production, made from
Rider Haggard’s story. It will be dis-
tributed in the LTnited States and Can-
ada.

Baxter in “JVelcome Home”
Warner Baxter has been signed for

the cast of “Welcome Home,” the next
James Cruze production. Baxter has just
finished an important role in “The Air
Mail.”

McConville Will Supervise Comedies
Bernard McConville, gag man and

scenario writer, will supervise the film-
ing of Raymond Griffith’s forthcoming
Paramount comedies, it was announced
this week.

Senator Liked “Thundering Herd”
When Senator Hiram Johnson viewed

“The Thundering Herd” he considered
it “a picture of which you may well be
proud,” according to a letter received
from him by H. H. Hunter, manager at
Washington, D. C.

Pathe
Roach Enlarges Program

For the coming year Hal Roach will

add three new series of two-reel come-
dies to the Pathe list for distribution.

They will be headed by Clyde Cook,
Charley Chase and Glenn Tryon.

Next Week Brings Variety

Together with the “Sportlight,” the
Pathe Review No. 12 and the fourth
chapter of “Idaho” comes next week a
“Spats” comedy, “Excuse My Glove,”
and a Mack Sennett Star comedy, “Gid-
dap.”

“Steresoskopiks” Given Recognition

“We had the pleasure of showing No.
1 and No. 2 and hung up a new house
record.” So read one of the typical let-

ters from a manager who had used
“Stereoskopics,” the new series of short
subjects using the third dimension prin-

ciple.

Lloyd Nears End with College Film

Harold Lloyd will soon put the last

touches to his comedy based upon antics

of college students. In the staged foot-

ball game he has the assistance of Andy
Smith and Gus Henderson, football men-
tors.

Metro-Goldwyn-Mayer
Stallings Writes Script for Metro

Laurence Stallings, author of novels

and plays, and literary editor for the

New York World, is writing an original

screen story for Metro-Goldwyn-Mayer.

To Make Elaborate Production

“The Mysterious Island,” written by
Jules Verne, will be produced on an
elaborate scale. Much of the photog-
raphy is to be made undersea.

Von Stroheim Finishes “Merry Widow”

The last scenes were shot last week
for “The Merry Widow,” in which Mae
Murray and John Gilbert have feature

roles.

Keaton s Feature Has Premiere

“Seven Chances,” Buster Keaton’s
long awaited feature comedy had its pre-

miere af the Capitol theatre. New York,
the week beginning March 15.

“Ben Hur” Nears Completion

Mitchell Lewis, Evelyn Pierce and
Leo White were last minute additions to

the cast of “Ben Flur” as it neared com-
pletion with scenes shot on the Coast
last week,

Starke Is No. 38

Pauline Starke became the 38th mem-
ber to sign on the dotted line with the

agreement that she come into the stock

company.

Associated Pictures

Saiiryer & Lubin Start “W hite Monkey”

Arthur Sawyer has left for Atlantic City

where he will begin the treatment and con-

tinuity of “The White Monkey,” the Gals-

worthy story acquired by Sawyer-Lubin.

Actor Returns to Dancing

Clifton Webb, appearing in “The Heart
of a Temptress,” has left motion picture

work to do a dancing act at a New York
after-theatre club, with Mary Hay (wife
of Dick Barthlemess)

,
as his partner.

Lee Bradford
Five Sold to Carolinas

A deal has been made whereby the

B. & W. Booking, Offices, of Sfiejby, N. C.,

is to handle in the Carolinas “Passion’s

Pathway,” “The Pearl of Love,” “For
Woman’s Favor,” “The Lights of London,”
and “Lightning Comedies.”
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Producers Distributing Corp.
“Pere Goriot” First Marian Subject

Under the title, “Ten to Midnight,” the

Balzac novel, “Pere Goriot,” will be pro-

duced as the first under the supervision of
Frances Marion.

Dean Arrives in Gotham

Priscilla Dean arrived in New York
Sunday with her company of players to

appear in person with “A Cafe in Cairo,”

at B. S. Moss’ new Colony theatre.

Hold W eber-Fields Preview

Weber and Fields returned to Los An-
geles this week to witness a special show-
ing of themselves in “Friendly Enemies.”
It is the first opportunity they have had to

see the results of their work.

Changes Name of Picture

The Renaud Hoffman production adapt-
ed from a Saturday Evening Post story
and made under the title, “Crossed Words,”
has been changed for the release title of
“Private Affairs.”

Flinn Arrives from New York

John C. Flinn, vice-president of Pro-
ducers, has arrived from New York to
confer with Cecil B. De Mille at the West
Coast studios regarding the contributions
that will be presented by Frances Marion,
Hunt Stropiberg. Hoffman, A1 Christie,
A. H. Sebastian and De Mille.

Sunset
Completes All-Star Special

Anthony J. Xydias, president of the Sun-
set Productions, has announced the com-
pletion of the first of the series of six all

star special productions, under the working
title, “With Kit Carson Over the Great
Divide.”

Arrow
“The Lost ChordT’ Sold to Britain

J. H. Taylor of Screen-Art, Ltd., Lon-
don, has bought “The Lost Chord” for
distribution. Sam Grand has bought for
New England “Lena Rivers,” six Western
Dick Hattons, twelve Arrow Great West-
erns, four Pinto Petes.

“The Clean Heart” Endorsed

Mayor Rybolt, various city officials, the
board of education, ministers and civic
workers joined in their endorsement of
“The Clean Heart,” at Akron, 0., recently
following a special matinee.

S. R. O. Sign for King Story

W'hen “Let Not Alan Put Asunder” was
run at Amsterdam, N. Y., last week the
manager had to get out the old S. R. O.
sign.

Newsreel Treats Air Query

International News No. 17, released by
Universal exchanges, carries treatment of
the Airship question arising over state-

ments made by Gen. Alitchell. Army planes
are shown in target practice.

“U” Jewels Play Day and Date

Three Universal Jewel productions
played day and date in San Francisco
houses last week. “The Rose of Paris,”

“The Family Secret,” and “Fifth Avenue
Models” were on programs of Market
street houses.

Davis
Sells Fleming Product

The three series of J. J. Fleming produc-
tions made at the Fleming studios, Beaver-
ton, Ore., were sold by Davis to William K.
Jenkins for distribution in southern states

through the Enterprise Distributing com-
pany.

Wilson-Wetherald
Tries Exploitation on New Angle

Clayton B. Davis, production manager.

went to Havana, organized a club known
as “The White Mice,” of prominent Cuban
business men, with the result that new in-

terest is given to the production of that

name by newspapers and periodicals.

QAN FRANCISCO, CAL.—L. IF. IVeir,

division manager for Producers’ Dis-

tributing Corporation, left the local office

recently for Los Angeles, Dallas, Tex., and
other Southwest cities. . . . S. C. IVil-

liams, of the Producers’ Distributing Cor-

poration, recently made his periodical trip

to the local offices of P. D. C. . . . G.

Allen, formerly cashier at the local Pro-

ducers’ Distributing Corporation’s offices,

has been made assistant manager of the

Corporation’s Salt Lake City offices. R. B.

Binns has taken Allen’s place. . . . The
Pacific States Theatres, Inc., has just

closed contracts for the building of a

house at Alaywood, that will seat 1,400.

Another theatre will soon be built by this

concern at Fruitvale and their 2,600 seat

house, being constructed at Fresno, will

soon be completed. . . . Ground was
broken, Alarch 6, for a theatre and office

building to be erected here. The theatre,

which will seat 2,400 will be taken over

by Alexander Pantages, who arranged a 50

year lease at a total rental of between
$5,000,000 and $6,000,000. . . . Saturday,

Alarch 7, the Daily Bulletin invited all the

boys and girls to attend the New Mission
and New Fillmore theatres where the Uni-
versal film, “The Great Circus Alystery,”

was shown. Even the dolls couldn’t keep
the girls away, nor could baseball games
keep away the boys. . . . “Zowie,” the

first release by Pathe of the Third Dimen-
sion pictures, has been sold to the man-
agers of the Granada theatre and although
this is a weekly changed house, arrange-

ments were made to keep it for two weeks
and 200,000 red and blue glasses were
given to patrons by the Rothchild interests.

. . Special entertainments in conjunc-

tion with their regular Pathe News broad-
casts are now being made on the radio

over KFRC every Wednesday and Eri-

day evening by the local branch of Pathe
and hundreds of applause cards have been
received by the office from radio fans all

over California and as far East as Poca-
tello, Ida. . . The Board of Super-
visors has refused to pass a regulation

allowing class “A” theatres to permit their

patrons to stand in aisles flanked by only
one row of seats. . . . The Rothchild
interests have erected an electric sign on
the front of the Imperial theatre, 100 feet

long, having the multiple flashers and con-
tains three rows of interchangeable letters

60 inches high and has a capacity of 20,000
lamps, necessitating an independent electric

line. . . . Ray Paige, conductor of the

Imperial theatre orchestra, is forming 30
bands which will be trained under his

direction and booked by leading Eastern
circuits. . . Eugene Perry, manager
of the new Union Square theatre, and who
has hired more than 1,000 young women
as ushers for 81 theatres, claims to be the

champion usherette connoisseur in the

world. He says a boy with a pretty face

has an excellent chance to get a job as an
usherette, if he wears the right clothes.

. . . Fire in the projection room of the

Acme theatre recently caused a few hun-
dred spectators to run into the streets.

The damage was but $75. . . . Maj.
Andrew Rowan, retired, recently in the

city, has been employed to be technical

director of the “Message to Garcia,” in

which he is impersonated. Max

Dolin, popular conductor of the California
orchestra, recently gave an elaborate after

theatre party to a number of newspaper
men and immediate friends. The affair

was a token of appreciation to those who
spurred him on in his good work, which
started just a year ago. . . . When Max
Dolin celebrated his year at the California
theatre, he not only gave special music,
but singers and musicians who came to the

theatre to visit him, took a hand in the

performance and offered their talent to-

gether with his. . . . Another good
move was recently made by Walter G.

Preddy, theatre supply magnate, when he
promoted Robert Bemis to be his manager.
. . . The New Piedmont theatre, Oak-
land, has been purchased from C. C. Grif-

fin by the Golden State Theatre and Realty
Company. . . . Gino Severi, who has
been conducting the orchestra at Loew’s
Warfield, has been transferred to the com-
pany’s Sacramento house. Lipschultz, who
formerly played here, will return. . . .

Mr. and Mrs. Gene Emmick are on a trip

to the East and will be gone about one
month. . . . Bert Hall of the Hall Film
Exchange has left for Seattle where he
will open an exchange. . . . K. M.
Purse is the new salesman employed by
the Hall Film Exchange He formerly was
with Fox at Pittsburgh. . . . Rocco
Cofone, for the past ten years poster and
shipping clerk for Metro, has been ad-
vanced to assistant booker. Rocco de-
serves this promotion. . Another
world’s addition. Charles Owen, poster-
man for Aletro-Goldwyn, is the father of

a baby.

LETTERS
From Readers

A forum at which the exhibitor
is invited to express his opinion
on matters of current interest.

Brevity adds forcefulness to any
statement. Unsigned letters will

not be printed.

Buy What You Want

'WAVERLY, KAN.—To the Editor: If

every exhibitor would run his own theatre

instead of letting some film exchange run
it by selling him thirty-five lemons in order
to get five good ones that are really suit-

able to his house, then properly advertise

them, there would be less kick. I buy only
what I want and let them keep the rest.

Have operated successfully for twelve
years. Always have a good show, two
days on every picture.

I keep everything clean, always an at-

tractive lobby, use 2-1 sheets, 1-3 set

11x14, and an attractive banner, neatly

gotten up, 3x12 feet, on each subject, also

coming slides, used well in advance. This
with pictures only suitable to my house al-

ways brings good business. Stay on the

job. This is a business in itself. Don’t
make it a side line, that won’t do.—J. M.
Bailey, Bailey theatre, Waverly, Kan.

Fire Proves Costly

STEPHENS, ARK.—To the Editor: I

have had the misfortune to lose all the

Heralds, which I had carefully saved for

the last three years, also box office reports,

in a fire this week when my home burned,

and wonder if you have any old copies of

the Box Office Record, which I have found

almost indispensable in buying pictures and
running a show.—F. A. Collier, Majestic

theatre, Stephens, Ark.
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Two words that mean quality—

“EASTMAN”
and

“KODAK”

When you see this identification in the

print margin you know at once that the pho-

tographic quality is the hest possible.

Eastman Positive Film is unrivaled for

faithful reproduction of the negative.

EASTMAN KODAK COMPANY
ROCHESTER, N. Y.
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Whirlwind Westerns
Starting off with “SCAR HANAN”

Directed by Ben Wilson

A Ben Wilson Production

—pronounced by Exhibitors who have pre-viewed it, to be
one of the most sensational pictures of its kind ever produced.

You’ve never seen such wild riding, such amazing action, such

speed nor such drama.

Watch for the other three. They will be world beaters.

Don’t let your competitor beat you to this series, one of the

biggest box office series ever filmed. This new CANUTT
series distributed exclusively by

—

FILM BOOKING OFFICES
723 Seventh Ave., New York City, New York

nq
another ^
wcmderiid, new
WESTERN SERIES
from F.B.O.

^^^^Qoooooooooooooooo®®®

Americans

Champion Cowboy in

Sales Office: United Kingdom 26-27 D’Arblay St., Wardour St.,

London, W. I. England

Thematic music cue sheets available on all our features
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“What the Picture Did For Me”
VERDICTS ON FILMS IN LANGUAGE OF EXHIBITOR

Copyright, 1924

This is the original exhibitors’ reports department, established October 14, 1916.

Beware of cheap, misleading imitations.

^‘W'hat the Picture Did for Me” is the one genuine source of exhibitor-ivritten box office

information.

Address: “What the Picture Did for Me,” EXHIBITORS HERALD, 407 South Dearborn
Street, Chicago, III.

Associated Exhibitors
BARRIERS BURNED AWAY: Special cast A

good picture that drew exceptional business. Had
many compliments on the production. Pictures

made from old books like this one and “St. Elmo"
bring out a patronage that rarely ever visits a

picture theatre. This is worthy of a place on

your program. Seven reels.—W. J. Powell, Lonet

theatre, Wellington, O.—Small town patronage.

NEVER SAY DIE: Douglas MacLean-^Perhaps
we expected too much. There is a lot of good
comedy, but it’s too slow on the whole. “Going
Up’’ was better. Seven reels.—C. M. Staples,

Y. M. C. A. theatre, Morenci, Ariz.—General

patronage.

THE MIRACLE MAKERS: Leah Bail'd—An
extra good program picture that pleased a fairly

good audience.’ This is not the class of picture

that draws in my community. They want ac-

tion stuff and Westerns so I guess I will have

to feed them up on same. Six reels.—Chas. E.

Lawrence, Star theatre, Tuckerman, Ark.—Gen-
eral patronage.

GOING UP: Douglas MacLean—As good an
aeroplane story as “Racing Luck” was an auto-

mobile story. If your patrons like action comedies,

book “Going Up.” MacLean draws very well

for me, but not like he ought considering the

quality of entertainment. Seven reels—J. J.

Thoma, Postville, theatre, Postville, Iowa—Gen-
eral patronage.

TOILERS OF THE SEA: Special cast—Good
outdoor picture. Ran one reel Aesop Fable.

Pleased patx’ons. Five reels.—C. A. Riggs, Gem
theatre. Hartford. Kan.—Small town patronage.

CAUSE FOR DIVORCE: Special cast—A real

good picture with a “stay away” title. Seven
reels.—Crosby Bros., Lily theatre, Buffalo. N. Y.

—

General patronage.

THE CHECHACOOS: Special cast—One of the
most beautiful Northern pictures ever filmed. Book
it, and boost it. Eight reels.—J, M. Thoma,
Postville theatre, Postville, Iowa.—General Pat-
ronage,

THE MAN BETWEEN: Edna Murphy—Fine.
Fine, Fine. This is the best one I have gotten
from these people and I want to say this is the
class of picture that ought to please any au-
dience. Ffne setting and the story is great.
Six reels.—Chas. E. Lawrence, Star theatre,
Tuckerman, Ark.—General patronage.

DAVID COPPERFIELD : Special cast.—Here
is one that was a flop so far as the box office

was concerned. It was a mystery the whole way
through to those who never read the book. Might
do for an educational but not for entertainment.
Six reels.—O. R. Oates, Bridge theatre, Peters-
burg, W. Va.—Small town patronage.

THREE MILES GUT : Madge Kennedy—

A

mighty fine picture that pleased all of a mighty
poor audience. According to this class of picture,
I should have gotten a packed house at advanced
admissions. If your town likes this class of pic-

ture play it by all means and raise ^your ad-
mission prices. As good as many of the specials
I have had and much better than some. Six reels.

—Chas.
^
E. Lawrence, Star theatre, Tuckerman,

Ark.—General patronage.

RACING LUCK: Monty Banks—Pretty good
but could bave been better if they had better
direction and, of course, left a whole lot of
that foreign stuff out of the first two spools.
Can’t see where they put this in a class with
Lloyd pictures. Print from Washington good for

a change. Six reels.—O. R. Oates, Bridge the-

atre, Petersburg, W. Va.—Small town patronage.

RACING LUCK; Monty Banks—Here’s a knock-
out. Just as good as ^ny Lloyd ixicture. Can be

bought right. It will make you money and send
them away smiling. Six reels.—J. M. Thoma,
Postville theatre, Postville, Iowa.—General patron-

age.

Chadwick
THE FIRE PATROL: Madge Bellamy—Has a

really big cast and is a really good picture, plenty

of action and thrills. Our patrons liked this one
fine. Helen Jerome Eddy does some great acting
which is different from her past. —E. S. Holland.
Grand theatre, Lincoln, 111.—General patronage.

THE FIRE PATROL: Madge Bellamy—Just
fair for holiday, Lincoln’s Birthday. Title and
posters very misleading. Fair picture but sad.

—

George J. Ritter, Regent theatre, Bogota, N. J. —

-

General patronage.

F. B. 0.
PHANTOM JUSTICE: Estelle Taylor—Excel-

lent film. A truly great picture and one that

can easily be played as a special according to

our estimation. LaRocque and Estelle are sure

great and the story carries a great lesson to

all and especially lawyers. The dream end-

ing is sure a relief to all and it does not hurt

the picture. Why don’t they make more worMi-
while pictures like this ? Seven reels.—W. T.

Davis & Son, Rialto theatre, Sharon, Wis.—Gen-
eral patronage.

PHANTOM JUSTICE: Estelle Taylor—Due to

bucking a basketball game, didn’t take in enough
to pay parcel post charges. However, it is a

dandy little mystery story picture, and the wisest

of them will not guess what it’s about until the

final flicker. Rod LaRoque and Estelle, as well

as the balance of the cast, do good acting. If

you can get ’em in it will please them. Seven
reels.—Wm. E. Tragsdorf, Trags theatre, Neills-

ville, Wis.—Small town patronage.

MIDNIGHT MOLLY: Evelyn Brent—A fine

picture but not as good as “Silk Stocking Sal”.

Believe me, Evelyn is in a class by herself when
it comes to playing crook roles. She has become
a very good drawing card here and I am going
to play all of her pictures as long as I can buy

them right. Six reels.—Chas. E. Lawrence, Star

theatre, Tuckerman, Ark.—General patronage.

MIDNIGHT MOLLY; Evelyn Brent Fine pic-

ture. Best one of the series. Another good
crook story or mystery play. Good picture. Boys,

grab this one. Print new. Six reels.—H. D. Mc-
Cresney, Princess theatre, Crandon, Wis.—Small
town patronage.

YOUTH AND ADVENTURE: Richard Tal-

madge—Very good picture. Did some extra busi-

ness on this one. All of these Talmadge subjects

have been very good. Full of good comedy and
action. Many like them better than Westerns.
—H. D. McChesney, Princess theatre, Crandon.
Wis.—Small town patronage.

TRIGGER FINGERS : Bob Custer—Just an
ordinary Western with a new star who will never

approach Thomson’s immense popularity.—Fraqk
Atkins, Jr., Lyric theatre, Marysville, Cal.—Gen-
eral patronage.

THUNDERING HOOFS: Fred Thomson—Fine
Western. Lots of action in this. Five reels.

—

J. W. Andresen, Rialto theatre, Cozad, Neb.—Gen-
eral patronage.

LAUGHING AT DANGER; Richard Talmadge
—Talmadge always O. K. Nothing unusual in this

picture. Plenty of action, though, and pleased

most of audience. Five reels.—Rex P. Barrett,

Cozy theatre, Columbia, Mo.—Small town patron-

age.

THE FIGHTING SAP: Fred Thomson—Good
entertainment, sort of Tom Mix style of picture.

Comedy and thrills.—J. Winninger, Davidson the-

atre, Waupun, Wis.—General patronage.

THE FIGHTING SAP: Fred Thomson—If I had
to sit through one of these pictures more than
once, I’d want pay for it. However, the Satur-

day night crowd eats them up. If your patrons
want action, book all the Thomson’s, as they

will make you money. Five reels.—J. M. Thoma,
Postville theatre, Postville, la.—General patron-

age.

THE FIGHTING SAP: Fred Thomson—Fred is

good. This one is not as good as most of his pic-

tures, yet better than average Western at that.

Pleased well at box office as well as with audience.

Five reels.—Rex P. Barrett, Cozy theatre, Colum-
bia, Mo.—Small town patronage.

JUDGMENT OF THE STORM: Special cast—
Rather late in showing this here but it’s too good

NOW BOOKING

STOP
an

AL CHRISTIE feature

Directedby Scott Sidney

d/strjbuting ' connonAnoN
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“Herald Only” Club
“Because the ‘Herald’ was the pioneer in this field, and because

we will have a better journal to which to turn for guidance if we
solidly constribute to the same one, just as long as the ‘Herald’
keeps up its high standard of service 1 shall write solely for this
magazine.’’—Philip Rand, Rex theatre, Salmon, Idaho.

ABBOTT, G. S 222
ACCOLA, E. C 184
ADAMS, R. W 19
ALLEN, C 8
ALGUIRE, Mrs. C. C 54
ANDERSON, C. V 116
ANDERSON, J. A 143
ANDERSON, R. L 85
ANDRESEN, J. W 104
ANGELL, H. _...130

ARMENTROUT R 72
ARMISTEAD, E. A 66
ASHWORTH & BARTELS 180
BABIN, M. J 7
BAILEY, J 159
BAKER, C. C 195
BARBER, C. E 87
BARTLETT & SON, C. W 103
BAYS, E. C 170
BELL, Mrs. L 22
BERGER, S. A 37
BICKEL, J. C 108
BIGGS, W. T 207
BIERWIRTH, H. C 62
BILLS, C. H 88
BINIONS, H. H 133
BIFARELLO, P 215
BODWELL, M. F 141
BOLLMAN, V. G 9

BOTSFORD BROS 235
BREITRICK, D. M 193
BRENNER, W. H 10

BROADUS, J. N 177
BROWN, C. L 42
BROWNE, F. L 39
BURSON, L. A _ .158
BYERLY, C. M 43
BYERLY, S. L 30
BYRNE, E. E 147
CAIRNS, J 23
CARTER, Mrs. L. M 55
CAUSEY, H 70
CHAPMAN & EVANS 210
CLARK, W. M 105
COLLINS, E. H 101
CRAIG, M. T 186
CRAIG, W. E 152
CREAL, W. H 4
CRONKHITE, C. C...._ 89
CROSBY & SCHWIERSKE 44
DASPIT, H. 31
DeBAGGIO, H 40
DeMORDANT, P 76
DEYO, L 174
DINSMORE & SON 90
DOLLIVER, M 224
DOWLING, R. L 41
DURBIN, P. J _...127

EAGAN, H. J II2
ELLIOTT, E. H 63
ENLOE, J. J 134
ESTEE, P. G 24
EULER, J. R 26
EVELAND, E 233
FARNSWORTH, R 110
FARRAR, S 206

FAWKS, E. L 219
FAY, L. M 202
FAYTLE, M. F 163
FOSTER, M. P 73
FOX, Mr. and Mrs. E 64
FREEMAN, F. L...._ 81
FRY, S. G 231
GAILEY, E. E 94
GARDNER. B. B 214
GARDNER, J. M 213
GAULDING, H. W 45
GEETING, R. C 201
GIACOMA BROS 199
GRAY, R. 0 135
GREEN, S 168
GUERIN, W. R 82
HARRIMAN, J. L 225
HARRIS, F. N 77
HARRISON, M 169
HARTMAN, C. M 154
HAWKINS, J. W....„ 200
HELD, P. G 32
HESS, L. S 95
HICKMAN, R. W....... 83
HILLYER, M 137
HILTON, O. A. B 28
HINDS, F. C - 11
HINDS, W 173
HOADLEY, E. C 197
HOFFMAN, P. B 114
HOPKINSON, JR., F. S 131
HORN & MORGAN 58
HORNUNG, A 56
HOUSEY, J. A 198
HUESTIS. B. F 106
HUMPHREY, W. H 212
HUTCHISON, R. 0 194
IHDE, S. G 46
JENKINS, J. C 3
JENSEN BROS Ill
JESSEE, Mr. and Mrs. T. R 47
JOHNSON, F. L. 205
JOHNSON, O. W 78
JUDGE, C 164
KATZENBACH, E. L 218
KENNEASTER, J. S 172
KHATTAR, G 51
KIMBRO, Mrs. W. M 211
KING. L. G 209
KINGERY, R. H 123
KIRKMAN, W. G 190
KOBORG, C. W 188
KOCH, G. H 165

KOOKER, D. A 52
KOOPMAN, J 132
KOTTAS, E. V 150
KRAUTH, P 149
KUDLACEK, J. J 67
LAMBERT, O. W 148
LANGACHER, C. W 59
LEEK. L. N 196
LOWELL, B. S 86
LUNA, E. D 96
LYMAN, C. H 128
LYNCH. C. H 71
MacPHERSON, O. E 117
MALPHURS, C 178
MARTIN. H. G 48
McCORMICK, B. P 49
McCOY, H. C 192
McCUAN, L. W 228
MEECE & HALE 121
MENDENHALL, C. A 12
MEYER, F. S - 2
MILES, A. N 13
MILLER. C. E 166
MILLER, C. R...._ 14
MILER, L. A - 145
MILLWARD, V 102
MITCHELL, R. E 221
MOORE, L. R 74
MOORE, Mrs. J. W 25
MOORE, P 124
MORGAN, A. M 136
MORRIS, P. E 126
MOULTON, C. H 68
MUNSON, C 122
MUSSON, W. H 50
NEIS, A. R 125
NICKELL, C. W 216
NORTON, B 182
O'HARA, F. J 80
OLLER, L 139
O’NEIL, E. J 109
O’TOOLE, A. B 176
OTTEN, N. J 197
PARKS, O. E 60
PATRICK, H. E 204
PATRICK, W. D 97
PEITZ, P. B 115
PERRY, F 156
PERRY, W. 0 232
PERUNKO, L. J 227
PFEIFFER, R II3
PFLUGER, H. H 171

PHILLIPS, D. H 107
PILLIOD, L. A 33
PORTELL, J. G 69
POWERS, C. H 20
PRICE, A. J 208
RADTKE, T. W .220
RAND, P 5
REA, G. A 1

REDISKE, G. F 34
REEVE, H 203
RESTIVO, J 167
REYNOLDS, E. J 91
REYNOLDS, J. M 179
RICE, R. B 191
RILEY, R. R 38
RITTER, G. J 75
RIVA, Mrs. C. A 15
RODGERS, F. C 144
ROSSER, R. P „...161

ROLSTER, M. 175
RYAN, C. H 57
SABIN, F. E 16
SAMPLE, F. R. 61
SAUNDERS, E 129
SCHAFER, C. W. 230
SCHMIDT, J. W 92
SCHLOTTERBECK, F 234
SELK, H. G -.138
SHOUP, W. J 189
SHOYER, Dr. M 183
SILVER & SON, W. H 120
SIMPSON, C. H 157
SITTON & SON, A. P 151
SMITH, Mrs. R. B 142
SMITH, R. W 217
SPAINHOUR, C. A 100
STANTON, M 27
STARKEY, G. C 17
STEEL, A 98
STETTMUND, H. G 6
STEVENSON, G 160
SUSZYCKI, A. A 99
SWARTOUT, E. W 36
TALBERT, J. H 162
THOMPSON, H. P 21
TILLER, J 29
TOPE, G. W _.119

VAN ALSTYNE, L. A 187
VAN NOY, H 36
VAN STRAAT, W. J 118
VAUGHAN, G 53
VEATCH, A. L 65
VETTER, E. H 153
WALDEN, K. H 229
WEAKLEY, C. D 226
WENGER, R. S 181
WERNER, A. C 146
WETZ, J, H 140
WHARTON, E. L 79
WILCOX, L. M 185
WHITE, D. A 84
WILLIAMS, E. J 146
WILLIAMS, J. M 93
WILLIAMSON. A. E 155
WILLIS, W 233
WINTERBOTTOM, W 18

to pass up. If you haven't used it set it in—it’s

worthwhile. Seven reels.—Guy S. Abbott. Ham-
line theatre, Estelline, S. U.—General patronage.

JUDGMENT OF THE STORM: Special cast—
This is an extra fine picture. If you have been
running Paramount’s Famous 40 for a steady diet,

be sure and run this in order to take the bad
taste out of their mouths. The snow storm scenes

in this make it an extra good one to run any hot
night next summer. Seven reels.—Wm. E. Trags-
dorf, Trags theatre, Neillsville, Wis.—Small town
patronage.

STEPPING LIVELY: Richard Talmadge—If it

had been a straight stunt picture, it might have
passed, but some one or two actors try to do
comedy and it’s painful. Subtitles are also crude.

—J. Winninger, Davidson theatre, Waupun Wis.

—

General patronage.

FOOLS IN THE DARK: Special cast—M.at
Moore and Patsy Ruth Miller do some fine work
in this one. Tom Wilson furnishes the comedy.

This is a good picture but you don’t know it until

about the third reel. It starts off very slow

;

in fact, I was somewhat disappointed, but when
the action does start it keeps coming throughout

the balance of the seven reels.—E. S. Holland,

Grand theatre, Lincoln, 111.—General patronage.

FOOLS IN THE DARK: Special cast—Rather
surprised at this. All reports have been good,

but it did not seem to please our audience. Per-

sonally I liked it.—J. Winninger. Davidson the-

atre, Waupun, Wis.—Generald patronage.

FOOLS IN THE DARK: Special cast—An ex-

ceptionally good mystery picture. Enough comedy
and action to please everyone and very clever

acting by the entire cast. Don’t pass this up.

Seven reels.—J. M. Thoma, Postville theatre,

Postville, Iowa.—General patronage.

THE SPIRIT OF THE U. S. A.: Johnnie
Walker—An exceptionally good picture for a

small town, with good drawing power. Pleased
them all. Eight reels.—J. M. Thoma, Postville

theatre, Postvile, Iowa.—General patronage.

THE SPEED KING: Richard Talmadg^Will
average up to the rest of Dick’s which I have
shown. Five reels.—Wm. E. Tragsdorf, Trags
theatre. Neillsville. Wis.—Small town patronage.

THE MASK OF LOPEZ: Fred Thomson—

A

good Western. Silver King good. First one I

have played. If the rest are as good will have
no kicks to make. Film in fair shape, out of

Kansas City. Five reels.—Ray McGuire, Pury
theatre. Darlington, Mo.—Small town patronage.

MICKEY : Mabel Normand—A very nice little

comedy, even though it is old. Seven reels.—W.
A. Doerschlag, Strand theatre. Ransom, Kan.

—

Small town patronage.

AFTER THE BALL: Gaston Glass—This I

consider a very good production. It carries a

punch that takes well with any audience. Fine
for Sunday. Book this. Boys, you can buy it

right. Advertise it big and make some money.
Seven reels.—C. F. Knoll, Star theatre, Alexan-

dria, S. D.—General patronage.

THE SILENT STRANGER: Fred Thomson-
Like the other Thomsons, all good We.sterns, and
don’t forget the horse. Silver King, the real star.

Five reels.—U. F. Loibl, Chimes theatre. Cedar-

burg, Wis.—General patronage.

THE SILENT STRANGER: Fred Thomson-
One of Fred’s best action Westerns. Starts out

on the jump and gains speed every foot. Sure

to plea.se any audience, as it is clean and snappy.

—Guy S. Abbott. Hamline theatre. Estelline, S. D.

—General patronage.

A GIRL OF THE LIMBERLOST: Gloria Grey
—Fine picture and is sure to please. Sure bet

for the small town. Everybody has read the
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book and wants to see the picture. Can also be

bought right. Will stand extra pushing and
should make you some money. Six reels.—H. D.

McChesney, Princess theatre, Crandon, Wis.^

—

Small town patronage.

A GIRL OF THE LIMBERLOST: Gloria Grey
—From a box office standpoint an absolute knock-

out. I could not see anything great to the

picture. However, folks have headed me off to

praise it. This is evidently a very popular
novel. F. B. O. out of Dallas will treat you
right, especially if you play most of their prod-

ucts, as I am doing. Six reels.—S. G. Fry, Palace
theatre, Omaha, Tex.—Small town patronage.

IN FAST COMPANY: Richard Talmadge—This
would have been a good program if it hadn’t

been for the fifth reel. It was a short one and
our only regret is that it wasn’t shorter. It was
in such bad shape that it was almost impossible

to run it. Six reels.—Paul B. Hoffman, Legion
theatre, Holyrood, Kan.—Small town patronage.

LET’S GO : Richard Talmadge—Usual Tal-

madge with probably not so much stunt stuff as

the others. Talmadge well liked here. Still, this

time, business light.—George J. Ritter, Regent
theatre, Bogota, N. J.—General patronage.

THE LULLABY : Special cast—A good picture

for the women, but when they are so busy play-

ing cards what are you going to do ? My pat-

ronage is made up of men, mostly. I wonder if

other exhibitors have card clubs to buck. Seven
reels.—J. M. Thoma, Postville theatre, Postville.

Iowa.—General patronage.

THELMA: Jane Novak—This is bunk. Too
much of picture gone. Stars played their part.

Story rotten. Lost money. Film in good condi-

tion. Six reels.—E. Crawford, “Y” theatre. Ft.

Leavenworth, Kan.—Small town patronage.

MY DAD: Johnnie Walker—This was just a
fair Northern type picture. Never went over ex-

tra well. I believe business will improve with
good weather. Six reels.—L. R. Ledou, Larabee
Hall theatre, Isabel, Kan.—General patronage.

THE WHITE SIN: Madge Bellamy~It will

please them.—J. S. Walker, Alamo theatre. Moody,
Tex.—Small town patronage.

DIVORCE: Special cast—Business is .so con-
sistently poor that it’s hard to judge a picture
without prejudice. This is a nice program pic-

ture.—U. F. Loibl, Chimes theatre. Cedarburg,
Wis.—General patronage.

First National
A THIEF IN PARADISE: Special cast—

A

very good picture. I think this pleased all I got
in, which was not so many, as Lent is making it

hard to get a big crowd.—L. M. Jones, Arcadia
theatre, Vandergrift, Pa.—General patronage.

HUSBANDS AND LOVERS: Special cast—A-1
picture, something of a little class comedy, well
acted by Lewis Stone, Lew Cody and Florence
Vidor.—J. Winninger, Davidson theatre, Waupun,
Wis.—General patronage.

CLASSMATES : Richard Barthelmess—"Class-
mates” went over with a bang. Kept up all

week. It was about time Dick was placed in a
modern vehicle, as he was about through with our
patronage in costume plays. This picture is 100
per cent. Seven reels.—Silverman Bros., Strand
theatre, Altoona, Pa.—General patronage.

CLASSMATES: Richard Barthelmess—This pic-

ture is good and had many favorable comments.
The jump from jungles back to West Point was
too great. Should have had something in be-
tween. Don’t be afraid to boost this one. It

will make you money. Easy to send in good re-

ports when business is good, isn’t it? Seven reels.

—R. L. Nowell, Idlehour theatre, Monroe, Ga.

—

General patronage.

SO BIG: Colleen Moore—Opened up real big,
but fiivvered out towards the end. The flapper
crowd knocked it, claiming Colleen was not cast
right. Nine reels.—Silverman Bros., Strand the-
atre, Altoona, Pa.—General patronage.

THE GIRL IN THE LIMOUSINE: Larry Se-
mon—One of the best comedies we ever had and
should be classed as a special. Much better class
than many of the so-called ones.—Edwards &
Case, Opera House, Paw Paw, 111.—General pat-
ronage.

CHRISTINE OF THE HUNGRY HEART: Flor-
ence Vidor—This picture seemed to please most
all who. saw it. Personally I didn’t think much
of it, but have no kick. Advertise and it will go
over. Eight reels.—R. L. Nowell, Idlehour the-
atre, Monroe, Ga.—General patronage.

TARNISH: May McAvoy—Pleased the woman
patrons exceptionally well and the men did not
complain. Drew better than I expected. First
National in this territory is giving the exhibitor

splendid service. Excellent prints, live and let

live prices, prompt shipments and all the ex-

ploitation aid desired.—W. J. Powell, Lonet the-

atre, Wellington, O.—^Small town patronage,

ABRAHAM LINCOLN : George Billings—Best
I have ever shown. Showed to packed house
each evening. Many came the second time to see

it. I have the hardest people in the world to

please and this picture actually did the trick.

Print in excellent condition. Ten reels.—E. Craw-
ford, “Y” theatre. Ft. Leavenworth. Kan.—Small
town patronage.

ABRAHAM LINCOLN: George Billings—One
of the most pleasing pictures we have played

in a long time. Gets people who very seldom
come to the theatre.—J. Winninger, Davidson the-

atre, Waupun, Wis.—General patronage.

ABRAHAM LINCOLN: George Billings—

A

picture every .'^.merican should see. Received
more compliments than on any picture shown in

a year’s time. Drew exceptionally well at the

box office. Every exhibitor should show this pro-

duction. It adds prestige to the picture theatre.

Ten reels.—W. J. Powell, Lonet. Lonet theatre,

Wellington. O.—Small town patronage.

ABRAHAM LINCOLN: George Billings—The
best picture I ever saw. Satisfied all. If ever a
perfect picture, this is it.—Bert Silver, Silver

Family theatre, Greenville, Mich.—General pat-

ronage.

A SON OF THE SAHARA: Bert Lytell—Drew
well and pleased. Only objection was that it is

too long. Eight reels.—S. G. Ihde, Photoplay the-

atre. Ashland, Kan.—Small town patronage.

SUNDOWN : Special cast—Lots of cattle and
that’s all. No gun fighting, no hard riding, no
Indians, just cattle. It’s a Western that has no
punch. Will please the men ; women will not
come to see it. I lost heavy on this one and I

sure spent real dough trying to put it over.

First day business good, second day very poor and
third day nothing. Buy this very cheap, boys.

It’s not there. Nine reels.—Steve Farrar, Or-
pheum theatre, Harrisburg, 111.—General patron-
age.

THE LOVE MASTER: Strongheart—Another
wonderful entertainer. The dog acting could be
no better, and nothing but favorable comments
as they passed out. The only criticism I have to

make, the dog race too much of the same thing.

That part dragged too long. Six reels.—M. J.

Babin. Fairyland theatre. White Castle, La.—Gen-
eral patronage.

THE LOVE MASTER: Strongheart—A splen-

did program picture.—Bert Silver, Silver Family
the.atre, Greenville, Mich.—General patronage.

THE LOVE MASTER: Strongheart—Drew ex-

ceptionally well on my weak nights and pleased
far better than “The Call of the Wild.” Seven
reels.—S. G. Ihde. Photoplay theatre, Ashland,
Kan.—Small town patronage.

WHEN A MAN’S A MAN : John Bowers—Very
fine picture but failed to do business for me.
But it is good clean entertainment. Sold at about
four times what it is worth to you. Exchange
got all the money. Just for that I am letting

them sell their pictures somewhere else (no com-
bine owns me.) Seven reels.—J. E. Bailey, Bailey
theatre, Waverly, Kan.—General patronage.

PAINTED PEOPLE: Colleen Moore—Colleen
Moore is good in this one, but she doesn’t draw
any money for me. Didn’t make a cent on this.

—

J. Winninger. Davidson theatre, Waupun, Wis.

—

General patronage.

THE SUNSHINE TRAIL: Douglas MacLean—
Pleased most of those who came to see it. Had a

band concert for competition one night, so lost

money on it. Five reels.—S. G. Ihde, Photoplay
theatre, Ashland. Kans.—Small town patronage.

THE MARRIAGE CHEAT: Special cast—

A

good picture for all classes. Will stand boosting.

—L. M. Jones, Arcadia theatre, Vandergrift. Pa.
—General patronage.

FLAMING YOU’TH: Colleen Moore—A very
good picture for its kind, but not worth the

rental I paid. Gross only twice as much as film

rental. Made only a small profit. Picture could

be shortened one or two reels. Too long. Nine
reels.—R. Pfeiffer, Princess theatre, Chilton, Wis.
—Small town patronage.

THE ROSARY : Special cast—A good old story

well acted.—Bert Silver, Silver Family theatre,

Greenville, Mich.—General patronage.

LILIES OF THE FIELD: Corinne Griffith—
Boys, this is some picture. Paid a good figure,

considering the age of it. but business was very
good, and the compliments on the picture made
a fellow feel good. Nothing out of the way. or
rather it’s handled so cleverly that no one could
say anything against it. despite a delicate subject.

—George J. Ritter, Regent theatre, Bogota, N. J.

—General patronage.

BRAWN OF THE NORTH: Strongheart—Ran
this two nights to only fair attendance, due to

weather and local conditions. Not as good as

some of the later dog pictures, but will draw
and get by.—Guy S. Abbott, Hamline theatre,

Estelline, S. D.—General patronage.

THE HOTTENTOT: Douglas MacLean—This
is rather old but it did not fail to please. This
picture I believe is better than "Going Up” and
there was an uproar of laughter from start to

finish. If you have not played this, do so by all

means, as it will please 100 per cent. It is with-
out a doubt one of the best comedy dramas ever
released. Seven reels.—Chas. E. Lawrence, Star
theatre. Tuckerman, Ark.—General patronage.

CHILDREN OF THE DUST: Bert Woodruff—
They don’t make ’em any better. Seven reels.

—

Crosby Bi-os., Lily theatre, Buffalo, N. Y.—Gen-
eral patronage.

THUNDERGATE: Owen Moore—Took a big

fiop at the box office. As it is a Chinese story,

it will please only a certain class of people.

Story itself is fairly good and cast of characters
is excellent. Seven reels.—R. Pfeiffer, Princess

theatre, Chilton, Wis.—Small town patronage.

TORMENT : Special cast—A good crook pic-

ture and the minature work of the earthquake
was almost perfect. Thought that part was won-
derful. In fact, it pleased my patrons. First

National has given 100 per cent service on good
features so far. Seven reels.—M. J. Babin. Fairy-

land theatre. White Castle, La.—General patron-

age.

HER REPUTATION: May McAvoy-A very
good picture but failed at the box office. Fair
business first night : very poor second night. An
interesting story dealing with sensationalism in

the newspaper game. Newspapers nearly ruin

an innocent girl’s reputation. Great flood scenes,

car wreck and fire. Six reels.—R. Pfeiffer, Prin-

cess theatre, Chilton, Wis.—Small town patronage.

THE LONELY ROAD: Katherine MacDonald—
Best picture ever turned out with this star. Too
bad this star did not get as good a story in some
of her previous pictures. Poor story material will

kill the best of them. All comments favorable.

Six reels.-—Crosby Bros., Lily theatre. Buffalo,

N. Y.—General patronage.

THE LONELY ROAD: Katherine MacDonald

—

This will average about as good as the rest of
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hers, which is not saying very much. The only

thing wrong with Kate’s pictures is that she can’t

act. Six reels.—Wm. E. Tragsdorf, Trags the-

atre, Neillsville, Wis.—Small town patronage.

THE WANTERS: Marie Prevost—A modern
society story with a good cast that will entertain

your audience, especially the women. Business

poor. Seven reels.—R. Pfeiffei', Princess theatre.

Chilton, Wis.—Small town patronage.

CIRCUS DAYS: Jackie Coogan—This is a

light comedy that certainly brings laughs out of

the children between the ages of 5 and 90. It

went over good here. Clean and wholesome, but

light comedy is right. Seven reels.—Giacoma
Bros., Crystal theatre. Tombstone, Ariz.—General

patronage.

DADDY' : Jackie Coogan—Very good picture

but too much sob stuff. Not what fans like.

Film good. Seven reels.—W. A. Doerschlag,

Strand theatre. Ransom. Kan.—Small town pat-

ronage.

CHASTITY' : Katherine MacDonald—My last

MacDonald picture and glad of it. Her last

group of pictures were the poorest I had under
contract. "Chastity” only fair picture and no
box office value whatever. Six reels.—R. Pfeiffer,

Princess theatre, Chilton, Wis.—Small town pat-

ronage.

Fox
DICK TURPIN: Tom Mix—Here is the best

picture Tom ever acted in, but who in wants
to see Tom Mix act? I did just $26.40 less on
this than on "Last of the Duanes.” My people

want to see Tom in Westerns and the more im-

probable stunts he pulls the better they like him.
"Dick Turpin” is a real picture, one you can
show to your high brows and they’ll rave over,

but the Mix admirers will sure give it the razz.

Seven reels.—Steve Farrar, Orpheum theatre,

Harrisburg, III.—General patronage.

TEETH : Tom Mix—The best Tom Mix to date.

Will please everyone eveiTwhere. The dog and
horse are eQual to human beings acting. Six
reels.~W. E. Elkin, Temple theatre, Aberdeen,
Miss.—Neighborhood patronage,

THE MAN WHO WON: Dustin Farnum—
Dusty kills them all. What better do you want
Saturday?—Bert Silver, Silver Family theatre,

Greenville. Mich.—General patronage.

DARWIN WAS RIGHT: Special cast—This will

not please the critical thinkers. Rather light

comedy. I used it on Saturday and it pleased the
farm trade and the kids. Better put a good
short subject with it. Five reels.^—J. E. Bailey,
Bailey theatre, Waverly, Kan.—General patronage.

FLAMES OF DESIRE: Wyndham Standing

—

Ran this one Sunday night to fair business. I

would call it a super-program picture. Better
than many of the so-called specials. The name
special tacked on to a picture nowadays is only
a joke. It makes the average exhibitor fearful
of one more job being put over on him. This is

a good picture, however. Six reels.—P. W. Quin-
lin. Ideal theatre. Chateaugay. N. Y.—Small town
patronage.

HEARTS OF OAK: Hobart Bosworth—A fine

picture, good acting and a vei'y pleasing story. I

find Fox new specials to be very good and up to
this time haven’t had the "strong arm” tactics
applied that are used by some exchanges. Seven
reels.—J. E. Bailey, Bailey theatre, Waverly.
Kan.—General patronage.

THE MAN WHO PLAYED SQUARE: Buck
Jones—A good action picture, with enough com-
edy to keep them laughing part of the time.
Some hard fist fights, one that was impossible.

Print in good shape, as all Fox prints are out

of K. C. that I have gotten. Seven reels.—Ray
McGuire, Pury theatre, Darlington, Mo.—Small
town patronage.

THE LAST MAN ON EARTH: Special cast—
Light comedy drama. Better use it on Saturday,
it won’t please the critical class. Don't raise your
price because you haven’t got very much. Seven
reels.—J. E. Bailey, Bailey theatre, Waverly,
Kan.—General patronage.

THE CIRCUS COWBOY: Buck Jones—Good
program picture, but not the kind my patrons
like to see Buck in. Keep him in Westerns. Five
reels.—J. W. Andresen, Rialto theatre, Cozad,
Neb.—General patronage.

SHADOWS OF THE EAST: special cast~A
glorious flop. Good picture to look at but ccfVzld

not get the public interested enough to come and
try it. Some more extra money for a special ( ?)

gone wrong. Wish I had spent the extra money
for 20 years’ subscription to the ‘‘Herald,” I’d

have been sure of a good investment. Nine reels.

F. A. Ferguson, Royal theatre, Fairmount, Ind.

—

Small town patronage.

THE SCUTTLERS: William Farnum—Did not
take very well here ; not as good as the one I

ran before it. Film very dark. Could not get a
plain picture. Five reels.—Ray McGuire, Pury
theatre, Darlington, Mo.—Small town patronage.

LOVE LETTERS: Shirley Mason—A very good
little progi’am picture. Not as good as "South
Sea Love,” however. Had vei’y poor crowd on
this one. as it is so cold and disagreeable. Five
reels.—Chas, E. Lawrence, Star theatre, Tucker-
man, Ark.—General patronage.

THE LONE CHANCE: John Gilbert—A fair
picture but no action for a Saturday. Very good
mystery story and has a little different angle to
story than the regular murder and evidence line.
Five reels.—F. A. Ferguson, Royal theatre. Fair-
mount, Ind.—Small town patronage.

A MILE-A-MINUTE ROMEO: Tom Mix—The
best one I have ever seen Mix in. So say my
patrons. All I know is that he drew above the
average audience, as he always does. This one
is full of action from start to finish and is the
type of picture Mix should always play in. Give
him the Westerns is what I suggest. Six reels.

—

Chas. E. Lawrence. Star theatre, Tuckerman,
Ark.—General patronage.

Metro Goldwyn
THE RAG MAN: Jackie Coogan—Similar to

“My Boy” and seemed to please as well. Drew
well. Good enough for any house. Admission 10-

25 cents. Six reels.—Harry I. Montgomery, Rex
theatre, Montezuma, Ind.—Small town patronage.

EXCUSE ME: Special cast—A splendid comedy
that has at its climax a very thrilling train

wreck. Six reels.—W. E. Elkin, Temple theatre,

Aberdeen, Miss.—Neighborhood patronage.

JANICE MEREDITH: Marion Davies—Splendid
picture but not up to expectations and heavy
advertising failed to bring them in at increased

admission. Washington crossing the Delaware is

the most impressive part.—C. M. Staples, Y. M.
C. A. theatre, Morenci, Ariz.—General patronage.

REVELATION : Viola Dana—One of the best

pictures I have had the pleasure of running for

a long time, and had 100 per cent praise from
my patrons. A blizzard hit on show night, so

didn’t break any records. A real cast of stars

and all do fine work, especially Monte Blue.—F.

A. Ferguson, Royal theatre, Fairmount, Ind.

—

Small town patronage.

CHEAPER TO MARRY: Lewis Stone—Very
good picture. Had many good comments on this.

Admission 10-20 cents. Seven reels.—Harry I.

Montgomery, Rex theatre, Montezuma, Ind.

—

Small town patronage.

HIS HOUR: John Gilbert—A most delightful

comedy drama and the two. Aileen Pringle and
John Gilbert, certainly do their stuff in a most
extraordinary manner. This sort of entertain-

ment appeals more to a class patronage and does

not suit the so-called rough working man. The
first night of showing our attendance was nearly

all women. Seven reels.—W. H. Brenner, Cozy
theatre, Winchester, Ind.—General patronage.

SINNERS IN SILK: special cast—A splendid

picture that drew mostly women and pleased 100

per cent. Acting of Adolph Menjou perfect. Six
reels.—W. E. Elkin. Temple theatre, Aberdeen,
Miss.—Neighborhood patronage.

HE WHO GETS SLAPPED: Lon Chaney—

A

picture that will please those who like a change
and enjoy good acting, but will not please the

average fan. Had walkouts on this one. Ad-
mission 10-25 cents. Eight reels.—Harry I.

Montgomery. Rex theatre, Montezuma, Ind.—
Small town patronage.

THE NAVIGATOR: Buster Keaton—A mighty
well done feature comedy, and there are spots

that really get funny. However, it has no draw-
ing power. Sold to me 50 per cent high. The
whole trouble is even Buster Keaton cannot get a

comedy feature of this length over, and I have

had the same experience with all feature length

comedies from Keaton. Unsatisfactory entertain-

ment. Six reels.—W. H. Brenner, Cozy theatre.

Winchester, Ind.—General patronage.

TESS OF THE D’URBERVILLES : Blanche
Sweet—Both of the stars do some real work in

this picture. Not very good for small towns.

Eight reels.—Carpenter & Kuehnle. Crystal the-

atre, Earlville, Iowa.—General patronage.

THE DIXIE HANDICAP: Special cast—You
can’t find them better than this one. Filled our

house and doubled our usual receipts for second

night. You needn’t worry if you have this one
coming. Admission 10-25 cents. Eight reels.—

Harry I. Montgomery, Rex theatre, Montezuma,
Ind.—Small town patronage.

DESIRE: Special cast—Ordinary picture to poor
business. 6% reels.—Crosby Bros., Lily theatre,

Buffalo, N. Y,—General patronage,

LITTLE ROBINSON CRUSOE: Jackie Coogan
—This production sure pulled them in for me. and
it more than pleased. The shipwreck scene is

one of the best I have ever witnessed. It makes
them grip the seats. Fine for Sunday. If you
have never played this one, get it. Six reels.—-C.

F. Knoll, Star theatre, Alexandria, S. D.—-Gen-

eral patronage.

LITTLE ROBINSON CRUSOE: Jackie Coogan
—Coogan. Keaton and Dana are the only three
drawing cards for my theatre that Metro makes.
Coogan is always good. Makes a little money
here but I pay too much for him. Seven reels.—
J. M. Thoma, Postville theatre. Postville, la.

—

General patronage.

LITTLE ROBINSON CRUSOE: Jackie Coogan
—This is great stuff for the kids. Had pretty
fair crowd in the face of a blizzard. Mostly kids.

However, some of the tight sisters who never come
to see anything else brought their little Oswalds
and Bedelias to see this, which helped to pay
rental. Six leels.—Wm. E. Tragsdorf, Trags
theatre, Neillsville, Wis.—Small town patronage.

THE ARAB: Ramon Navarro—Looks good to
buy and advertise, but no story. Some pretty
desert scenery but that alone doesn’t get by. The
public sure sifts out the good ones. Extra adver-
tising. good looking heralds, and paper, but no
ci'owds. Seven reels.—F. A. Ferguson. Royal the-

atre, Fairmount, Ind.—Small town patronage.

THE ARAB: Ramon Navarro—This picture is

difficult to report on. The few that saw it were
divided in their opinions. The photography was
beautiful but it takes more than that to make a
picture. Comedy scenes very ordinary. Seven
reels.—J. M. Thoma, Postville theatre. Postville.

la.—General patronage.

SHERLOCK, JR.: Buster Keaton—A fine clean
comedy, audience well pleased. Buster sure is

okay. Five reels.—C. A. Riggs, Gem theatre.
Hartford, Kan.—Small town patronage.

THE RED LILY : Ramon Navarro—A good
heavy drama with lots of good acting, but my
patrons do not care for this underworld stuff.

However, this does not take the entertaining fea-
ture away from the picture. Just don’t care for
rough stuff. Seven reels.—M. J. Babin, Fairyland
theatre. White Castle. La.—General patronage.

THE RED LILY : Ramon Navarro—Same type

as “The Humming Bird” and just as good at box
office. Stars do excellent work, with Niblo’s deft

touches placing the production at the very top.

—

Crosby Bros., Lily theatre. Buffalo, N. Y.—Gen-
eral patronage.
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THY NAME IS WOMAN: Barbara LaMarr—
Niblo certainly gave the eternal triangle a new
twist. They liked it very much. Eight reels.

—

Crosby Bros., Lily theatre, Buffalo, N. Y.—Gen-

eral patronage.

THY NAME IS WOMAN: Barbara LaMarr—

A

very good production. Acting wonderful. How-
ever, I will admit I could not put it over, as busi-

ness was way off. Not the fault of the picture,

which should draw the better class of patronage.

As I stated in another report, the women are

playing cards every night and this one won’t
draw the men. Eight reels.—J. M. Thoma, Post-

ville theatre, Postville, la.—General patronage.

LITTLE OLD NEW YORK: Marion Davies-
Lined up with Junior Class of High School, who
helped put this over two nights to good houses,

and picture proved very satisfactory. Eleven
reels.—Guy S. Abbott, Hamline theatre, Estelline,

S. D.—General patronage.

LITTLE OLD NEW YORK: Marion Davies-
Good picture. I had one of the best crowds since

last Fall. PTlm in good condition. Eleven reels.

—Andrew Rapp, Theatorium theatre, Emlenton,
Pa.—General patronage.

LITTLE OLD NEW YORK: Marion Davies-
Good picture and pleased. Film old, with nu-
merous bad patches and several misframes, but
the star and story pleased. Price right for length
of picture. Eleven reels.—William Winterbottom,
Electric theatre, Brady, Neb.—Small town pat-
ronage.

MLLE. MIDNIGHT: Mae Murray—A dandy
picture suited for Saturday. Lots of action and
Mae can act. Wish she would make another like

“Peacock Alley.” Seven reels.—J. M. Thoma,
Postville theatre, Postville, la.—General patron-
age.

NAME THE MAN : Special cast—Picture good
but failed at box office. Eight reels.—Rex P.
Barrett, Cozy theatre, Columbia, Mo.—Small town
patronage.

THE GREEN GODDESS: George Arliss—Read
lots of boosts for this but we have never yet
found Arliss in a picture that drew at the box
office. This one did not get film rent.—Ben L.
Morris. Temple theatre, Bellaire, Ohio.—^General
patronage.

RENDEZVOUS: Special cast—Picture excellent
but poor box office results. Pleased those who
tried it. Seven reels.—Rex P. Barrett, Cozy the-
atre, Columbia, Mo.—Small town patronage.

WOMEN WHO GIVE: Special cast—A great
sea picture. I have never seen a better one and,
while business was off, I certainly cannot blame
the picture. A better title would have brought
them in, I believe. Wish there were more pic-
tures like this one. Eight reels.—J. M. Thoma.
Postville theatre, Postville, la.—General patron-
age.

UNDER THE RED ROBE: Special cast—Pic-
ture not so bad but my audience just naturally
will not take costume. We enjoyed ( ?) unusually
poor business during 3 day run. Eight reels.

—

Rex P. Barrett, Cozy theatre, Columbia, Mo.

—

Small town patronage.

THE SHOOTING OF DAN McGREW: Barbara
LaMarr—Very good picture for the small towns.
Good story, plenty of action and thrills. Good
cast, well directed. Seven reels.—C. M. Staples,
Y. M. C. A. theatre, Morenci, Ariz.—General pat-
ronage.

THE SHOOTING OF DAN McGREW: Barbara
LaMarr—A very good attraction for the small
town theatre. Drew good business two nights
and pleased almost everyone. Seven reels.—R.
Pfeiffer, Princess theatre, Chilton, Wis.—Small
town patronage.

DON’T DOUBT YOUR HUSBAND: Viola Dana
•—A good program picture, which will please aver-
age audience. Six reels.—R. Pfeiffer, Princess
theatre, Chilton, Wis.—Small town patronage.

THE SPOILERS: Milton Sills—A very good
picture and I also had a pretty good crowd for
this one in spite of having run the old one before.
Plight reels.—Andrew Rapp, Theatorium theatre,
Emlenton, Pa.—General patronage.

THE FACE IN THE FOG: Special cast—Well,
here is an old one, but it pleased a good Sunday
bouse.— J. Winninger, Davidson theatre, Waupun,
Wis..—General patronage.

A FOOL’S AWAKENING: Enid Bennett—Very
light offering. A Harry Langdon comedy saved
this one. Patrons walked out on it. Six reels.

—

J. M. Thoma, Postville theatre, Postville, la.

—

•General patronage.

Paramount
TOO MANY KISSES: Richard Dix—Dix is

more than a star now, he's a B. O. attraction.

“Too Many Kisses” has a little bit of everythin}?

that goes to make a 100 per cent knockout. Won-

derful entertainment.—Geo. Rea, Colonial theatre,

Washington C. H., Ohio.—General patronage.

THE SWAN: Special cast—A great audience

picture spoiled, I would say, because a director did

not know how to handle his two leading char-

acters. Frances Howard walks through the pic-

ture like a dead woman. Ricardo Cortez, whom
we know has all the life and sparkle of a great

star, is made to act like a dude. They drag
through hundreds of feet of film just looking

sick. Whosoever was responsible should be fined

for inflicting such stuff on actors like these. Helen
Lee Worthington carries off the honors, with Men-
jou, who is great at the start and finishes silly.

If that is a foreign director’s idea of acting, let

us have the American kind. The court scenes

and characters may have been correct but they

do not help the picture. It is a shame to ruin a
.story and characters with the possibilities of this

bunch with such direction.—Ben L. Morris,

Temple theatre, Bellaire, Ohio.—General patron-
age.

COMING THROUGH: Thomas Meighan—Not
the best Tom ever did but not the worst. The

word cheap stands out all over it. Lacks class

and finish that you expect with a great star.

The coal mine scenes could have been done lots

better on the lot than down in Alabama and they

are sure not much to look at.—Ben. L. Morris,

Temple theatre, Bellaire, Ohio.—General patron-
age.

OPEN ALL NIGHT: Viola Dana—Well, Boys,

here is where we agree with all reports. This

picture should be ditched. It’s a crime to show
Viola Dana in this one. Our people called the

one night mis-spent. Six reels.—Giacoma Bros.,

Crystal theatre, Tombstone, Ariz.—General pat-

ronage.

HER LOVE STORY: Gloria Swanson- Due to

the front page publicity we have been getting for

the past week or so, I thought they would tear

the doors down to see this. Would have done
as much on a program. A dull, dreai*y. drab tale

of one of those mythical Balkan kingdoms where-
in the lovely ( ?) princess is sacrificed to a de-

generate kink. The old bunk. No Paris clothes,

no comedy relief, no nothing. When they plank
down their hard cash to see this dame, they
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expect to see her in Paris gowns. If she has

any “dizzy” ideas anybody comes to see her

“act” she is out of luck. Seven reels.—Wm. E.

Tragsdorf, Trags theatre, Neillsville, Wis.—Small
town patronage.

NORTH OF 36°: Jack Holt—This is all that

is claimed for it, still I think it is not the kind

that appeals to the great majority of patrons.

Business fair,—George J, Ritter, Regent theatre,

Bogota, N. J.—General patronage.

NORTH OF 36°; Jack Holt—Put this over fair-

ly well. Did not draw as much as I expected.

Some expressed themselves as liking it better than

“The Covered Wagon.” Personally I can’t see

it. Does not contain the comedy elements that the

other picture does, nor the heart interest. In fact,

it just isn’t as good in any way.—A. N. Miles.

Emience theatre. Eminence. Ky.—General patron-

age.

THE HUMMING BIRD: Gloria Swanson—We
are late, very late, in playing this picture. If we
had knowTi how good it was we wouldn’t have put

it off so long. Gloria’s acting is wonderful and
the war scenes got over fine. One man took me
off in the coi'ner and whispered “Miles, you had
one h of a fine picture tonight.” That
seemed to be everyone’s opinion. Drew better

than Swanson u.sually does. Eight reels.—A. N.
Miles, Eminence theatre. Eminence, Ky.—General

patronage.

THE WANDERER OF THE WASTELAND:
Jack Holt—We went after this on the novelty

of its being in colors, as we have never had a

colored picture before. Drew better than usual

business. People seemed pleased. No one com-
plained of its hurting their eyes. Seven reels.—A.

N. Miles, Eminence theatre. Eminence, Ky.—Gen-
eral patronage.

WAGES OF VIRTUE: Gloria Swanson—Real
good business first day. but not on second. Could

not explain it altogether, except all trains were
late and it was foggy.—George J. Ritter, Regent
theatre, Bogota, N. J.—General patronage.

^BODY’S MONEY: Jack Holt—Drew far

less than average Friday and Saturday business.

Did not please. Six reels.—S. G. Ihde, Photo-

play theatre, Ashland, Kan.—Small town patron-

age.

THE GUILTY ONE: Agnes Ayres—Can’t give

this one much. Had to use comedy to get it by.

I have never seen an Ayres picture yet that had
any action or pep to it. Six reels.—J. M. Thoma,
Postville theatre. Postville, la.—General patron-

age.

THE GUILTY' ONE: Agnes Ayres—Satisfac-

tory program if admission is small.—Bert Silver,

Silver Family theatre, Greenville, Mich.—General

patronage.

THE ENEMY SEX: Betty Compson—Did not

draw hardly any business although I consider this

Betty’s best picture to date. First week of Lent
probably accounts for poor business. Not a Sun-

day picture. Eight reels.—R. Pfeiffer, Princess

theatre, Chilton, Wis.—Small town patronage.

LILY OP THE DUST: Pola Negri—Overheard
one lady say to another as they left the theatre,

“I feel as though somebody had thrown a pail

of garbage over me and I was still dripping.”

This picture is a breeder of dirty, salacious

thoughts and is not worthy of a place on the

screen of any self-respecting exhibitor.—W. J.

Powell, Lonet theatre, Wellington, O.—Small town
patronage.

THE STRANGER: special cast—Did not please.

Well done but not a small town picture.—Clifford

L. Niles, Grand theatre. Anamosa, Iowa.—General
patronage.

EMPTY HANDS: Jack Holt—This was cut

from the same pattern as “Sinners in Heaven.”
Some of my church people walked out on it.

Contains beautiful scenery, but why waste per-

fectly good scenery on such a mess of a story ?

Norma, the beautiful, goes fishing in a bathing
suit, goes trout fishing in a canoe. Canoe caught
in rapids and tips over. During her struggles

she encounters a snag. Fade-out shows entire

bathing suit caught on snag. Fade-in shows that

Jack caught up with her and furnished her his

mackinaw for covering. Mackinaws never were
made to conceal anything. If your people liked

“Sinners in Heaven” they will, no doubt, like

this. Seven reels.—Wm. S. Tragsdorf, Trags
theatre. Neillsville, Wis.—Small town patronage.

THE CALL OF THE CANYON: Richard Dix—
On account of bank being closed in each of my
towns I was about ready to quit, except on a
Saturday, when Paramount very kindly spotted
me this. I stepped on it and surprised the town
by getting two fairly good houses in one town
and one in the other. Zane Grey sure gets them
here. Lois Wilson is great in the last act. Good
clean picture and no one killed. Eight reels.

—

Fred L. Berry. Buffalo theatre, Buffalo. Okla.

—

Small town patronage.

THE CALL OF THE CANYON: Richard Dix—
This picture holds my house record, excepting
“The Wagon.” It certainly draws them from
everywhere and Grey’s name helps, as his books
are widely read. Acting very good. Seven reels.

—J. M. Thoma, Postville theatre. Postville, la.

—

General patronage.

THE CHEAT: Pola Negri—A splendid program
picture.—Bert Silver. Silver Family theatre,

Greenville. Mich.—General patronage.

WILD BILL HICKOK: William S. Harf>—Not
much of a picture. Bill needs to see some of

Franklyn Farnum’s Westerns before he makes one.

Seven reels.—Andrew Rapp. Theatorium theatre,

Emlenton, Pa.—General patronage.

WILD BILL HICKOK: William S. Hart-
After reading several reports on this one I ex-

pected a sure lemon, but I was pleasantly sur-

prised. I would class it as a fairly good small
town picture. I told my best patron and critic

that I was a little afraid of this one on account
of the reports. As he passed out he told me that
I had lied to him. So there you are. You can’t
please everybody. Seven reels.—N. E. Frank,
Regent theatre, Wayland, Mich.—Small town pat-
ronage.

THE IMPOSSIBLE MRS. BELLEW: "Gloria
Swanson—A fine picture. Some good comments
on this. Seven reels.—J. W. Andresen. Rialto
theatre, Cozad, Neb.—General patronage.

THE IMPOSSIBLE MRS. BELLEW: Gloria
Swanson—Good society drama. Pleased 85 per
cent. Good acting, lovely scenery. Will stand
boosting. Seven reels.—C. A. Riggs, Gem the-

atre, Hartford. Kan.—Small town patronage.

RUGGLES OF RED GAP: Ernest Torrence—
Nothing extra. Torrence is out of place. 'Think

he belongs in outdoor pictures. Did not expect
much from this one so was not disappointed.

Would have liked it better if it hadn't been so

long. Eight reels.—H. D. McChesney, Princess
theatre. Crandon, Wis.—Small town paronage.

THE CONFIDENCE MAN: Thomas Meighan
—Ran it Saturday night to good business. It

seemed to satisfy our people. I consider it the

poorest Meighan picture I ever ran, but if it

gets the change why should I worry ? It’s a

good buy for small towns where Meighan is a
favorite. Seven reels.—P. W. Quinlin, Ideal the-

atre, Chateaugay, N. Y.—Small town patronage.

THE CONFIDENCE MAN: Thomas Meighan
—Had awfully cold weather both nights I showed

this. I enjoyed the favorable comments of my
patrons, as most of them were more than well

pleased and made no bones of saying so. Meighan
liked here. Eight reels.—J. M. Thoma, Postville

theatre. Postville. la.—General patronage.

THE SPANISH DANCER: Pola Negri—Here
is a real special that pleased all who saw it and
they told me so. I agreed with them, as it’s as

good as some of the big supers and was sold

right. A well made picture, as most Paramounts
are. Rich settings. Beautiful. Nine reels.

—

Fred Berry, Gem theatre, Laverne, Okla.—Small
town patronage.

TO THE LAST MAN: Richard Dix—This fol-

lowed “Robin Hood” and to my disgust many
told me it was a much better picture. It got
extra business, as it was a Zane Grey story, and
it sure pleased, so why should I worry if they
were all killed but the cameraman ? For the
Western fans it will more than please. Business
was great in both my towns until a bank closed

in each. Now very poor. Seven reels.—Fred
Berry, Buffalo theatre, Buffalo, Okla.—Small town
patronage.

PETER THE GREAT : Special cast—Did not
please very many, from the reports received.

Was out of town so can’t say much for myself.
Would rate it as just an ordinary picture.—Paul
B. Hoffman, Legion theatre, Holyrood, Kan.

—

Small town patronage.

HOLLYWOOD: Special cast—Here is a good
propaganda picture for those movie-mad “flap-

pers.” As usual. Paramount got the money.
Picture and print good, although six spasms
would have been plenty to tell the story. About
nine reels—should have been six.—O. R. Oates.
Bridge theatre, Petersburg. W. Va.—Small town
patronage.

SALOMY JANE: Special cast—A good Western
story filled with good Bret Harte atmosphere
that would have been good if the story had been
boiled down to five spools. Acting good, scenery
beautiful and direction average. Print from
Washington, fair. Seven reels.—O. R. Oates,
Bridge theatre, Petersburg, W. Va.—Small town
patronage.

TO HAVE AND TO HOLD: Special cast—
Because of author’s relationship, and home being
in this locality, we tied up and packed them in.

If Paramount would have more like this one, the
exhibitor’s worries would be over. As usual.
Paramount got the money for this one. Seven
or eight reels.—O. R. Oates, Bridge theatre, Pe-
tersburg, W. Va.—Small town patronage.

GRUMPY : Theodore Roberts—Business below
the average, but no fault of the picture. Those
who saw it were well pleased. Title has no draw-
ing power. Seven reels.—C. A. Jordan, Opera
Hou.se theatre, Cogswell, N. D.—Small town pat-
ronage.

THE HERITAGE OF THE DESERT: Bebe
Daniels—Advertise this as a Zane Grey story and
it will get you better than an average business.
The picture is much better than the general run
of Westerns. Six reels.—C. A. Jordan, Opera
House, Cogswell, N. D.—Small town patronage.

SINGER JIM McKEE; William S. Hart—A lit-

tle too tame for this star. Just about got by.
Seven reels.—-Crosby Bros., Lily theatre, Buffalo.
N. Y.—General patronage.

ONLY 38: Lois Wilson—I didn’t take in even
.$38.00 on this. Nice for a good sleep, although
stars did well. Title no drawing power.—U. F.
Loibl, Chimes theatre, Cedarburg, Wis.—General
patronage.

MANHATTAN : Richard Dix—Ran this for a
benefit and seemed to satisfy and please all.

—

George J. Ritter. Regent theatre, Bogota, N. J.

—General patronage.

CHANGING HUSBANDS: Beatrice Joy—Fine
picture that should please any audience. Cheap-
est of Famous Forty and best so far. Ran two
days to good crowds. Book it if you can. but
wouldn’t advise buying whole 40 to get it.—Seven
reels.—R. L. Nowell. Ihlehour theatre, Monroe,
Ga.—General patronage.

THE STORY WITHOUT A NAME: Special

cast—Nothing the matter with this. Ought to be
satisfactory for any theatre except the most fas-

tidious.—George J. Ritter, Regent theatre, Bogota,
N. J.—General patronage.

SINGED WINGS: Bebe Daniels—Played this

with a special vaudeville act. Good production,
but did not please.—J. Winninger, Davidson the-

atre, Waupun, Wis.—General patronage.

WORLDLY GOODS: Agnes Ayres—Very light

story, but not bad. except that I think end is not
in keeping with point that the story ought to

bring out. Business like the story, for reasons
unknown.—George J. Ritter, Regent theatre, Bo-
gota, N. J.—General patronage.

NOW BOOKING
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NOTICE OF SALE

UNITED STATES DIS-

TRICT COURT, Southern Dis-

trict, New York.—HAROLD C.

CORNELIUS, Plaintiff, against

C. C. PICTURES, INC., De-

fendant.—Pursuant to a decree

duly made and entered in the

above-entitled action on March

10th, 1925, the undersigned Spe-

cial Masters named in said de-

cree will sell at public auction at

the office of Nathaniel S. Cor-

win and Harold Harper, ancil-

lary receivers of C. C. Pictures,

Inc., No. 1600 Broadway, Bor-

ough of Manhattan, New York

City, N. Y., on March 25th,

1925, at 12 o’clock noon on that

day, the following described

property: Twelve motion pic-

ture negatives in which Charles

Chaplin is the star, entitled

“Easy Street,” “The Cure,”

“The Vagabond,” “The Rink,”

“The Floor walke r,” “The

Count,” “Behind the Screen,”

“The Immigrant,” “The Pawn-

shop,” “The Adventurer,” “The

Fireman,” and “One A. M.,”

and all the copyrights, continu-

ity, newspaper and story rights

appertaining thereto, and all

right, title and interest of the

defendant C. C. Pictures, Inc.,

in and to any and all prints of

said negatives. This property

will be sold to the highest bid-

der. The purchaser must take

the same subject to certain out-

standing contracts for the distri-

bution of prints of said nega-

tives, set forth in said decree.

Deposit of 10% of bid re-

quired. Sale subject to confirm-

ation by court.

Further information in refer-

ence to this
.

sale may be ob-

tained at the office of the ancil-

lary receivers of C. C. Pictures,

Inc., No. 1600 Broadway, New
York City.

Nathaniel S. Corwin,

Harold Harper,

Special Masters.

THE FIGHTING COWARD: Cullen Landis—
The type that appeals to small towns especially.

Enough humor to please all ages.—Edwards &
Case, Opera House, Paw Paw 111.—General pat-

ronage.

THE BORDER LEGION: Antonio Moreno

—

Business fair. Picture above average and name
of author of book helps.—George J. Ritter, Re-
gent theatre, Bogota, N. J.—General patronage.

THE OLD HOMESTEAD: Special cast—A good
all through home life show. Pleased audience.

Good. Fine storm scene. Boost. Eight reels.

—

C. A. Riggs, Gem theatre, Hartford, Kan.—Small
town patronage.

MY AMERICAN WIFE: Gloria Swanson—
Have played many better Swansons. Gloria does

not draw any more. Am glad I have only two
more under contract.—J. Winninger, Davidson
theatre, Waupun, Wis.—General patronage.

ON THE HIGH SEAS: Special cast—A-1 out-

door sea story, beautiful scenery, good, clean, and
will please patrons. Six reels.—C. A. Riggs,
Gem theatre, Hartford, Kan.—Small town patron-

age.

EBB TIDE : Special cast—Seven reels of almost
nothing. Here is a very ordinary program pic-

ture that spoiled a perfectly good Robert Louis
Stevenson story. Don’t let them load you up on
this one unless they give it to you. Seven reels.

—O. R. Oates, Bridge theatre, Petersburg, W. Va.
—Small town patronage.

BLUEBEARD’S EIGHTH WIFE: Gloria Swan-
son—A very good comedy drama. Swanson’s act-

ing wonderful. It is strange that in my town
I cannot put her over. Somehow they will not
come in to see a society picture, no matter how
good. Six reels.—J. M. Thoma, Postville theatre,

Postville, Iowa.—General patronage.

THE LAW OF THE LAWLESS: Gloria Swan-
son—A good society melodrama. Gloria Swan-
son is okay. Picture pleased patrons. Lovely
outdoor scenery. Don’t be afraid to step on this

one. Eight reels.—C. A. Riggs, Gem theatre,

Hartford, Kan.—Small town aptronage.

Pathe
DYNAMITE SMITH: Charles Ray—A typical

Ray picture and a good one. Title has drawing
power, which means a lot in a small town. I

can play the best picture in the world with a
poor title and lose money. On the other hand,
the poor picture with a good title makes money.
Why, Oh why? Seven reels.—J. M. Thoma,
Postville theatre, Postville, la.—General patron-

age.

THE CALL OF THE WILD: Buck—Follows
the book very close. My patrons remarked par-
ticularly about this. The dog was good ; but

not quite fast enough. However, this might
not be noticed. Seven reels.—W. E. Elkin,

Temple theatre, Aberdeen, Miss.—Neighborhood
patronage,

THE KING OF WILD HORSES: Rex—A real

picture with plenty of action. Good for any
town. Five reels.—Carpenter & Kuehnle, Crystal

theatre, Earlville, Iowa.—General patronage.

THE KING OF WILD HORSES: Rex—This is

a darn good picture, fellows. Get behind it and
boost it. We didn’t do much business, but it was
no fault of the picture. Five reels.—W. R. Bren-
nan, Fairyland theatre, Herculaneum, Mo.—
General patronage.

THE WAY OF A MAN: Aliene Ray—A good
picture for those who like Shoot-’eni-up-Westerns.
Print in good shape and drew fairly well first

night, not so goo<l second night. However, I

made a little, very little, on it. Eight reels.

—

J. M. Thoma, Postville theatre, Postville, Iowa.
,—General patronage.

GIRL SHY : Harold Lloyd—Due to rain and
icy walks, did only fair business two nights, and
did not make much money on account of high
film rental. Very good comedy but not as good
as “Safety Last,’’ nor has it got the pulling power
of “Safety Last.” Eight reels.—R. Pfeiffer, Prin-

cess theatre, Chilton, Wis.—Small town patron-
age.

Preferred
THE VIRGINIAN; Kenneth Harlan—A very

good program picture.—Giacoma Bros., Crystal

theatre, Tombstone, Ariz.—General patronage.

THE VIRGINIAN: Kenneth Harlan. -Tied up
with schools, Wister’s novel being required work.
Story good, photography good, direction superb,

acting fine. In fact, good all around. Should
make money in small towns. Eight reels.—O. R.
Oates, Bridge theatre, Petersburg, W. Va.— Small
town patronage,

RICH MEN’S WIVES: Claire Windsor—Fairly
good society drama that will please majority of

patrons. No special by any means. Seven reels.

—S. G. Fry, Palace theatre, Omaha, Tex.—Small
town patronage.

MAYTIME: Special cast—Real good picture

that pleased but did not draw. Seven reels.

—

Crosby Bros., Lily theatre, Buffalo. N. Y.—Gen-
eral patronage.

Principal
HELEN’S BABIES: Special cast—This is a

very fine picture with plenty of comedy. All

the cast is good. It can be boosted for young
and old, and will make good all you say.—L. M.
Jones, Arcadia theatre, Vandergrift, Pa.—General
patronage.

CAPTAIN JANUARY: Special cast—One of
the cleanest and most enjoyable pictures we have
played. Fine little story, well staged. Good
cast. Naturally did not please the Western and
melodrama fans. Six reels.—C, M. Staples, Y.

M. C. A. theatre, Morenci, Ariz.—General pat-

ronage.

DAUGHTERS OF PLEASURE: Special cast—
Good picture.—L. M. Jones, Arcadia theatre,

Vandergrift, Pa.—General patronage.

Prod. Dist. Corp.
CHARLEY’S AUNT: Sydney Chaplin—I have

seen comedies and comedies, but have never be-

fore sat through a picture like this one. The
first two reels are slow and I began to wish 1

had my money back but from third reel on there

is no let up of fun. ’Tis positively the funniest

picture I ever ran. Some of our foremost come-
dians could learn some tricks from this one. As
to box office value, your first day will be the

smallest. I’d gamble on it. Does it please? Yes,

and then some. They rocked in seats, slapped

their knees, held their sides, kicked the floor and
tears streamed down their cheeks and, though
their sides ached, they couldn’t stop laughing.

I was threatened with damage suits on account
of injured sides. Get this one. Bill it and sit

back. It’ll take a wheelbarrow to get the receipts

to the bank. Eight reels.—Rex P. Barrett, Cozy
theatre, Columbia, Mo.—'Small town patronage.

SOFT SHOES: Harry Carey—Patrons seemed
to like it, but I thought it was not up to Carey’s

standard. Business fell off badly on second night’s
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run. Five reels.—C. F. Knoll. Star theatre, Alex-

andria, S. D.—General patronage.

SOFT SHOES: Harry Carey—A good comedy
Western. Pleased well. Business fair in spite of

heavy opposition. Five reels.—Rex P. Barrett,

Cozy theatre, Columbia. Mo.—Small town patron-

age.

ROARING R.AILS: Harry Carey—Very good

picture and best Carey picture to date. We should

see more pictures with this kid and the new vil-

lain. Hagety. Six reels.—Crosby Bros.. Lily the-

atre, Buffalo. N. Y. —General patronage.

CHALK MARKS: Special cast—Good but not

the special they would have you believe it is.

Nothing more than a program picture. Seven

reels.—W. -A. Doerschlag, Strand theatre, Ranson.

Kan.—Small town patronage.

THE FLAMING FORTIES: Harry Carey .Y

good little picture. Carey draws pretty well here.

Pleased 75 per cent.—Zak & Makousky, Opera

House. Clarkson. Neb.—Neighborhood patronage.

TRY AND GET IT: Special east—Can’t give

this very much. Not a had picture, still it has

no title to draw them and no real star.—J. Win-

ninger, Davidson theatre, Waupun, Wis.—General

patronage.

LOVE’S WHIRLPOOL: James Kirkwood—Real

good in e^’ery respect. Six reels.—Crosby Bros.,

Lily theatre, Buffalo. N. Y,—General patronage.

Selznick
PAGAN PASSIONS: Special cast—A fair pro-

gram picture with good atmosphere. Several .gaps

in the story—should go for one day as a ’’filler.”

Six reels.—O. R. Oates, Bridge theatre, Peters-

burg. W. Va.—Small town patronage.

PAGAN PASSIONS: Special cast—Morbid and

uninteresting. Poor cast.—C. M. Staples, Y. M.

C. A. theatre, Morenci, Ariz.—General patronage.

MISSING DAUGHTERS: Special cast—Fair
program picture which gets into action toward

the end. On the whole, not enough to it, nor

enough action for ’’thriller night.” Seven reels.

—C. M. Staples. Y. M. C. A. theatre, Morenci,

.Yriz.—General patronage.

RUPERT OF HENTZAU: Special cast—This
may have been a pretty fair business getter for

the lar.ger cities—beautiful sets, thoughtful and

good direction, as well as perfect acting—but

flopped at the box office in spite of exploitation.

Costume pictures do not do much for small towns.

If big costume pictures do much in your town
this one ought to go over. Nine reels.—O. R.

Oates. Bridge theatre, Petersburg. W. Va.—Small

town patronage.

ROULETTE: Special east—The one that ac-

cepted this story for the screen got what he de-

served. Another hai'd working cast with nothin.g

to work on. Five reels.—Crosby Bros., Lily the-

atre. Buffalo, N. Y.—General patronage.

THE SPITFIRE: Betty Blythe—A very fair

little program picture. Will get by nicely for you
on a regular program. Seven reels.—Steve Farrar,

Orpheum theatre, Harrisburg, III.—General pat-

ronage.

United Artists
AMERICA: D. W. Griffith

—“America" has all

that “The Birth of a Nation” has, all “Scara-
mouche” has with "Beaucaire” thrown in, and
then in addition to that has an appeal to the sel-

dom g:oing and never ffoing: public which the

others all lack. And when you get them there

it you have provided suitable music and haven’t

charged over a dollar toi) they will go out 99

In “My Wife and I” appears Irene Rich
enacting a purely matrimonial drama
with a different plot. It will be re-

leased by Warner Brothers.

per cent pleased. And in addition to all this you
will be allowed to keep a reasonabe profit for

your time, trouble and investment. United Artists

have always treated me right, but I have no
kick on any of them now for I think most of

the exchanges are trying their best to help us

stay in business. Buy, book and advertise “Amer-
ica” and both yourself and audience will be

pleased. Eleven reels.—W. W. White, Jefferson

theatre, Jefferson City, Tenn.—General patronage.

LITTLE LORD FAUNTLEROY: Mary Pick-

ford—Business great on Friday night. Our Mary
is like wine, she improves with age. It would

be a reflection oh the intelligence of the picture

going public to say that this picture was anything

short of wonderful. Ten reels.--P. W. Quinlin,

Ideal theatre, Chateaugay. N. Y.—Small town
patronage.

LITTLE LORD FAUNTLEROY: Mary Pick-

ford—A good picture. Fine from start to finish.

Good acting, print good for any day in week.

Will stand stepping on hard. Ten reels.—C. A.

Riggs, Gem theatre, Hartford, Kan.—Small town
patronage.

THE MARK OF ZORRO: Douglas Fairbanks
—Ran it Thursday night to a large and apprecia-
tive audience. In my opinion this is Fairbanks*
greatest picture. The exhibitors should commend
United Artists on the excellence of their service.

Their pictures, at any age, are new. This one
can be bought right, it can be advertised big,

will stand a raise in admission and will get you
the cash. Eight reels.—P. W. Quinlin, Ideal the-

atre, Chateaugay, N. Y.—Small town patronage.

ORPHANS OF THE STORM: D. W. Griffith—
The best drawing card I’ve had in a month, and
at advanced admission. Very good. Lavishly
produced picture that drew. Many good com-
ments. Twelve reels.—U. F. Loibl, Chimes the-

atre. Cedarburg, Wis.—General patronage.

ORPHANS OF THE STORM: D. W. Griffith

—Picture good but too long. This picture did

not draw at all. Twelve reels.—W. R. Brennan,
Fairyland theatre, Herculaneum, Mo.—General
patronage.

THE HILL BILLY: Jack Pickford—-Old story,

done over any number of times. Only difference
is Jack is the young hero of this backwoods
Southern community.—George J. Ritter, Regent
theatre, Bogota, N. J.—General patronage.

POLLYANNA: Mary Pickford—This is a re-

peat booking on this picture for us and we used
it on our Family Night, when we admit the whole
family for 35 cents. Drew well. Six reels.—A.
N. Miles, Eminetice theatre. Eminence, Ky.

—

General patronage.

THE WHITE ROSE: Mae Marsh—An excellent

picture which drew good business on Sunday and
Monday. Pleased most of the patrons, especially

the women. Just a love story of a boy and a

girl, but Griffith sure makes a real picture out
of it. Very sad, with touches of comedy. Nine
reels.—R. Pfeiffer, Princess theatre, Chilton, Wis.
—Small town patronage.

Universal
THE DANGEROUS BLONDE: Laura LaPlante
-Well, Laura, my dear, everybody in Eminence,

old and young, married and unmarried, has fallen
in love with you. I really am tired with answer-
ing the question “When are you going to have
Laura LaPlante again?** We have used all your
star pictures, “Young Ideas,’* “Excitement,** and
this one. They are all good, breezy comedies and
I hope Mr, Laemmle will have you make more.
Six reels.—A. N. Miles, Eminence theatre. Emi-
nence, Ky.—General patronage.

THE SUNSET TRAIL: William Desmond—
Desmond doesn’t attract here. This one not so
good, anyhow. Six reels.—Rex P. Barrett, Cozy
theatre, Columbia, Mo.—Small town patronage.

DARING CHANCES: Jack Hoxie—Always good
Western stuff with dash and finish that please.

—

Ben L. Morris, Olympic theatre, Bellaire, Ohio.
—General patronage.

FLYING HOOFS: Jack Hoxie—About fifty or
one hundred feet of first reel gone, and this is

just another Hoxie. All seem to run about the
same. Fairly good Western picture. Five reels.
— *S. G. Fry, Palace theatre, Omaha, Tex.—Small
town patronage.

THE FIGHTING FURY: Jack Hoxie—A reg-

ular knock ’em down and drag ’em out type.
Lots of gun play. If your crowd likes this kind
of stuff it’s all right. The kids hollered their

heads off. No business at all, and what beats me
is the reason w’hy ? Five reels.—G. F. Rediske,
Star theatx’e, Ryegate. Mont.—Small town patron-
age.

HIT AND RUN: Hoot Gibson—Weather rxiined

our business. Hoot good in this one. Pleased
well. Six reels.—Rex P. Barrett, Cozy theatre,

Columbia. Mo.—Small town patronage.

THE FAST WORKER: Reginald Denny—This
is good but not as good for us as “Reckless Age,’*

and not in the same class as “Sporting Youth.”
Seven reels.—J. S. Walker, Alamo theatre. Moody,
Tex.—Small town patronage.

BEHIND THE CURTAIN: Special cast—Just
a fair program picture which got by at the box
office. Five reels.—Rex P. Barrett, Cozy theatre,

Columbia, Mo.—Small town patronage.

THE SIGNAL TOWER: Virginia Valli—If
you could get pictures like this your troubles
would be over. Pleases all classes. Seven reels.
—^J. S. Walker, Alamo theatre. Moody, Tex.

—

Small town patronage.

THE RIDING KID FROM POWDER RIVER:
Hoot Gibson—Hoot always brings them in. Pic-

ture is a typical Western and if you play them
would advise you to get this one. Six reels.

—

R. L. Nowell, Idlehour theatre, Monroe, Ga.

—

General patronage.

THE FIGHTING AMERICAN: Pat O’Malley
—Title drew an unsual Saturday business. Ex-
pected something very melodramatic but proved to
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be very light. Poorest Jewel in the group. O’Mal-

ley cast wrong. Six reels.—O. R. Oates, Bridge

theatre, Petersburg, W. Va.—Small town patron-

age.

THE FIGHTING AMERICAN: Pat O’Malley

This is a great picture, lots of action. It is a

sure winner.—C. F. Knoll, Star theatre, Alexan-

dria, S. D.—General patronage.

BROADWAY OR BUST: Hoot Gibson—This
drew more than any Gibson ever played here.

We like these comedies just as well if not better

than his straight Westerns. Five reels.—A. N.

Miles, Eminence theatre. Eminence, Ky.—General

patronage.

BROADWAY OR BUST: Hoot Gibson—This
is the kind of a picture that will please anywhere,
any time. My patrons stopped at the door and
told me how they liked it. Universal sure treats

you right and gives the stuff. If you want to

tickle your patrons’ funny spot, get this. Five

reels.—C. F. Knoll, Star theatre, Alexandria, S. D.

—General patronage.

THE RECKLESS AGE: Reginald Denny—

A

good picture full of light comedy and lots of

good action. Not big but good. Should please

anywhere. Reginald Denny is always good. Seven
reels.—P. S. Stallings, Majestic theatre, Bowie,
Tex.—Small town patronage.

THE LAW FORBIDS: Baby Peggy—Baby
Peggy is liked here better than Coogan. Made
more money for us than any Coogan. Picture
well acted and pleased 95 per cent. Will play
successfully in almost any locality and should
bring out even the “fur coats.” Print from
Washington good, although lots of splices and
short “caps.” Six reels.—O. R. Oates, Bridge the-

atre, Petersburg, W. Va.—Small town patronage.

THE LAW FORBIDS: Baby Peggy—Picture is

pretty good but did not draw. Baby Peggy keeps
’em out here. Seven reels.—Rex P. Barrett, Cozy
theatre, Columbia, Mo.—Small town patronage.

THE LAW FORBIDS: Baby Peggy—Only fair,

to my estimation. Not as good as “Darling of
New York.” Didn’t di-aw, only half as many
people as the later picture. Lost money on this

one. Advertised it heavy but they wouldn't come,
that’s all. Six reels.—G. F. Rediske, Star theatre,
Ryegate, Mont.—Small town patronage.

YOUNG IDEAS: Laura LaPlante—A good pio-
gram picture. Plenty of comedy. Pleased well.

Five reels.—Rex P. Barrett, Cozy theatre, Colum-
bia, Mo.—Small town patronage.

THE SAWDUST TRAIL: Hoot Gibson—Played
this picture to a full house and everyone liked
it. Our “hard-boiled” projectionist says this is

Hoot’s best for quite a while. Generally liked.

Six reels.—O. R. Oates, Bridge theatre, Peters-
burg, W. Va.—Small town patronage.

THE SAWDUST TRAIL: Hoot Gibson—Fine,
plenty of action and good clean comedy. Not a
straight shoot-’em-up Western but a bang-up week
end show. Give us more like this one.—H. D.
McChesney, Princess theatre, Crandon, Wis.

—

Small town patronage.

THE GALLOPING ACE: Jack Hoxie—Good
action Western with quite a range of stoi’y and
some good riding by Hoxie. Drags some in places.
—Guy S. Abbott, Hamline theatre, E.stelline, S. D.—General patronage.

THE HUNCHBACK OF NOTRE DAME: Lon
Chaney—Wonderful acting by Chaney. Great pic-
ture. I was disappointed in the crowd. Didn’t
get half what I expected. Some who had seen it

were boosting for it and came again, while
others knocked it. Pleased about 50-50. One is

taking a big chance on it at the price in a town
of 500. Twelve reels.—Fred Berry, Gem theatre,
Laverne, Okla.—Small town* patronage.

EXCITEMENT: Laura LaPlante—If you are
looking for good comedy drama that don’t cost
all you are likely to take in at the box office, use
the three Laura LaPlante pictures, “Young
Ideas.” "Dangerous Blonde,” and this one. They
are all above average in entertainment. Six
reels.—A. N. Miles, Eminence theatre. Eminence.
Ky.—General patronage.

Vitagraph
THE CLEAN HEART: Percy Marmont—The

title won’t draw and we didn’t dare advertise too
heavy, knowing the majority do not care for seri-
ous, slow stories of this kind. Result, poorest
house in months. The picture is a splendid one
from standpoint of staging, direction and cast,
and the story is a strong one. Photography is

excellent and there are some thrilling scenes, as
well as good comedy, but the latter is lacking in
the last reels. With plenty of good music the
picture will grip the majority, but without it only
a few will enjoy it. Eight reels.—C. M. Staples,
Y. M. C. A. theatre, Morenci, Ariz.—General pat-
ronage.

THE BELOVED BRUTE: William Russell—

Two stills from “The Little French
Girl’’ now being produced at the
Paramount Long Island studios for
Paramount release.

Entirely too rough. Not good entertainment for

the best thinking people. Whiskered men and
dance halls most prominent features. Very un-

usual for Vitagraph. Who wants to witness one
brutal, bloody fight right after the other? Is that

entertainment? Eight reels.—J. E. Bailey, Bailey

theatre, Waverly, Kan.—General patronage.

THE BELOWED BRUTE: William Russell—
A dandy Western action story that will go over

where they like red-blooded drama, and that is

most any modern American theatre. Characters
are all good and look the part and the picture

pleases.—Ben L. Morris, Temple theatre, Bellaire,

Ohio.—General patronage.

THE CODE OF THE WILDERNESS: John
Bowers—Very, very good. Sold worth the money.
Great advertising possibilities. Hope Vitagraph
can run their own business without the Will Hays
bunch telling them what to do. Too bad for the

poor exhibitors that are crying now who bought
Paramount’s famous 85 in order to get one “The
Covered Wagon.” I didn’t run “The Wagon” and
I haven’t the famous 85 either. Twelve years in

one place and going good.—J. E. Bailey, Bailey

theatre, Waverly, Kan.—General patronage.

THE CODE OF THE WILDERNESS: John
Bowers—I ran this one on my weak nights, Mon-
day and Tuesday, and lost money. Paid too much
for it to run on Saturday, so I am blaming my-
self for my loss. Good picture’ in every respect
and if played on Saturday at the right price, will

make you money. Seven reels.—-J. M. Thoma,
Postville theatre, Postville, la.—General patron-
age.

BORROWED HUSBANDS: Special cast—Vita-
graph has made some good pictures, but this is

not one of them, at least, it is not a small town
picture. Did not go good here. Six reels.—C.
N. Bartow, Opera House. Medora, III.—Small town
patronage.

BETWEEN FRIENDS : Lou Tellegen—Fair
story, good cast, direction and staging good, but
not extraordinary. Just a good program picture.
Seven reels.—C. M. Staples, Y. M. C. A. theatre,
Morenci, Ariz.—General patronage

BETWEEN FRIENDS: Lou Tellegen —^This pic-

ture is no good for small town. Cannot give this

picture much. In my opinion, it had better never
been made. Seven reels.—C. N. Bartow, Opera
House, Medora. 111.—'Small town patronage.

MY MAN; Special cast—Good picture. Vita*
graph has some good ones. “Pioneer Trails,”

“Code of the Wilderness,” “Banks of Wabash,”
“Man From Brodney’s,” “Midnight Alarm,” “One
Law for the Woman,” are all good and can be
bought right. Small town exhibitors, don’t be
afraid of any of these, as they will go over for

you. At least, they please here. Many favorable
comments on this lot.—C. N. Bartow, Opera
House, Medora, 111.—Small town patronage.

LET NOT MAN PUT ASUNDER: Special cast
—A splendid, strong drama, slow as a funeral,

but splendidly staged and acted. Too serious for
the majority. Seven reels.—C. M. Staples, Y. M.
C. A. theatre, Morenci, Ariz.—General patronage.

THE MAN NEXT DOOR: Alice Calhoun—
Emerson Hough’s name bi'ought in a few extra
and most everyone went away pleased Not a
big special but a dandy picture from every angle.

Seven reels.—J. M. Thoma. Postville theatre,

Postville, la.—General patronage.

PIONEER TRAILS: Cullen Landis—This is an
extra good Western and should give the best of

satisfaction. Has drawing power above the aver-

age. Good Western. Seven reels.—L. R. Ledou,
Larabee’s Hall theatre, Isabel, Kan.—General pat-

ronage.

A WOMAN’S SACRIFICE: Corinne Griffith-
Northern story. Very good snow scenes. An old

picture but sure was a dandy. Pleased 100 per
cent and, after all, that is the test. Fine for

the small town. Six reels.—H. D. McChesney,
Princess theatre. Crandon, Wis.—Small town pat-

ronage.

MASTERS OF MEN; Cullen Landis—This pic-

ture was sold to me as a special. I can’t see it

that way. In fact, I have had program pictures

I thought better. Pleased a few but it lacks

finish and detail. Seven reels.—J. M. Thoma,
Postville theatre, Postville, la.—General patronage.

FLOWER OF THE NORTH; Pauline Starke—
A very good picture, well acted, and fine story.

Everyone liked it. A picture of this kind takes

well here. It is believed that this picture would
show two nights and have a good attendance.

Print in fine shape except ofr one missframe in

fourth reel. Seven reels.—E. Crawford. “Y” the-

atre. Ft. Leavenworth, Kan.—Small town patron-

afe.

THE NINETY AND NINE: Colleen Moore—
A corking good regular program picture which
had a few slips in it, but as a whole it was
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good melodrama. Seven reels.—Giacoma Bros.,

Crystal theatre, Tombstone, Ariz.—General pat-
ronage.

Warner Brothers
THE LIGHTHOUSE BY THE SEA: Rin-Tm-

Tin—Words cannot express my appreciation of
this picture. It is wonderful, wonderful. The
finest picture of this sort that I have ever seen.
Story superb, directing great, and acting wonder-
ful. This dog is without a question a four-iegged
human. His acting all the way through this

picture is enough to hold any audience spell-bound,
not considering the acting of the human stars.

The scenes are beautiful and the setting is fine.

This picture is far better than “Find Your Man,”
and the cast is much better. Play this picture by
all means and boost it big, because it will stand
any amount of praise you may give it, Here’s
hoping the next one is as good. Seven reels.

—

Chas. E. Lawrence. Star theatre. Tuckerman, Ark.
—General patronage.

THE LIGHTHOUSE BY THE SEA: Rin-Tin-
Tin—The best dog picture for the audiences I

ever saw. I think as good as “Where the North
Begins” or better. I think Rin-Tin-Tin lots bet-

ter than Strongheart, or he gets lots better direct-

ing.—P. S. Stallings. Majestic theatre, Bowie,
Texas.—Small town patronage.

BEING RESPECTABLE: Marie Prevost—
Pleasing little picture, but about as light as they
(W. B.) ever made. Business okay.—George J.

Ritter, Regent theatre. Bogota, N. J.—General
patronage.

A LOST LADY : Irene Rich—No good for a
small town. However, some of them liked it.

Probably will please about fifty per cent. The
ending is too abrupt for most people. Irene Rich
good. If you like her, you will like it.—P. S.

Stallings, Majestic theatre, Bowie. Tex.—Small
town patronage.

WESTBOUND: Special cast—Our first Warner
but if they are all as good it’ll be some time ere

we run our last. Action and comedy take well

here. Five reels.—Rex P. Barrett, Cozy theatre.

Columbia. Mo.—Small town patronage.

MAIN STREET: Florence Vidor—Very much
disappointed in this one, as it failed to draw even
my average crowd, although I put on a big ad-
vertising campaign. Did not please. Is about
four reels too long. Nine reels.—S. G. Ihde,

Photoplay theatre, Ashland, Kan.—Small town
patronage.

BABBITT: Willard Louis—A very good pic-

ture, one that they all liked, but you simply can’t

get them to come in and see this. I worked
hard and did the poorest business I have had
this year. This is not a small town title. Bet-

ter go easy on the price you pay for this one.

Seven reels.—Steve Farrar, Orpheum theatre, Har-
risburg, 111.—General patronage.

THE TIE THAT BINDS: Special cast—Failed
to draw but pleased most of those who came out
to see it. Some said it was too long. Seven
reels.—S. G. Ihde, Photoplay theatre. Ashland,
Kan.—Small town patronage.

LITTLE JOHNNIE JONES: Johnnie Hines—
Warner Bros, has some fine pictures and this is

one of them. Pleased 100 per cent. Seven reels.

—C. N. Bartow, Opera House, Medora, 111.—Small
town patronage.

WHERE THE NORTH BEGINS: Rin-Tin-Tin
—This is one of the best dog pictures I ever
ran. This dog is almost human in his acting.

Pleased 100 per cent. Seven reels.—C. N. Bartow.
Opera House, Medora, 111.—Small town patronage.

GEORGE WASHINGTON. JR.: Wesley Barry
—Well received here. Lots of comedy. A good

small town picture. Six reels.—C. N. Bartow,
Opera House. Medora, 111.—Small town patronage.

CONDUCTOR 1492: Johnnie Hines—This is

dandy comedy. More favorable reports on this
than any picture in a long time. Don’t pass it

up. Seven reels.—C. N. Bartow, Opera House.
Medora, 111.—Small town patronage.

State Rights
BLACK LIGHTNING: Special cast—A picture

which will please 100 per cent. Bought right
and a money maker. Thunder sure is a marvel-
ous dog.—R. E, Mitchell, Plainview theatre. Plain-
view, Tex.—General patronage.

FIGHTING THROUGH: Bill Patton—This is

one of the fastest Westerns I have ever shown
and this Bill Patton is a great star who will
shine if he continues to get the stories. Had
poor business on this one, though, as the train
carried it through and I was knocked out of a
matinee and this hurt the night business. Give
us more of this kind. Five reels.—Chas. E. Law-
rence, Star theatre, Tuckerman, Ark.—General
patronage.

THE LAST HOUR; Special cast—Ran this
picture on a Saturday. Drew fair business and
pleased. Very clever crook picture. Six reels.

—R. Pfeiffer, Princess theatre, Chilton, Wis.

—

Small town patronage.

MYSTERIOUS GOODS: George Larkin—Film
fair. This, from Mid-West of Milwaukee, was
fair entertainment. Lots of action, but a trifle

overdone in parts. Fair program picture. Five
reels.—W. T. Davis & Son. Rialto theatre, Sharon,
Wis.—General patronage.

OUT OF THE DUST : Special cast—A sure
good Western of early days. Different from the
usual Westerns. Action and interest good. Out-
door picture, full of thrills and action. Pleased
audience. Seven reels.—C. A. Riggs, Gem theatre,
Hartford, Kan.—Small town patronage.

PAYABLE ON DEMAND: Leo Maloney—
Nothing to brag about, although I had a bad
night on account of the weather. It will get by
if you do not run Mix, Jones or Thomson. Lots
of dark spots in film. Could not get a very plain
picture. Five reels.—Ray McGuire, Pury theatre,
Darlington, Mo.—Small town patronage.

THE RANGE TERROR: Bob Custer—This is

better than his two previous efforts. Why in the
name of the Big Eyed Wampas don’t they have
some paper that shows some of the best stuff
in the pictures ? Most of the paper indicates
it is an inside barroom story, which is far
from the truth. Bob rides the wheel horse of a
four-horse runaway stage coach, which is a beaner.
It drags a little in spots, or else I would give it

a 100 per cent. Bob is a good looking cuss, but
why have him lick 7 or 8 roughnecks every time
he gets in a jam ? That is the old Buck Jones
bunk. Five reels.—Wm. E. Tragsdorf, Trags
theatre, Neillsville, Wis.—Small town patronage.

ROUGH RIDING: Buddy Roosevelt—Good pic-

ture, good photography and a good print from
Specialty at Dallas. It sent them out satisfied.

What more can you want when they are sold at

fair prices ? Five reels.—J. S. Walker. Alamo
theatre. Moody, Tex.—Small town patronage.

TREASURE CANYON: Special cast—-Picture
usual Western type. Business about average.
Five reels.—Rex P. Barrett. Cozy theatre. Colum-
bia, Mo.—Small town patronage.

THE UNKNOWN PURPLE: Special cast—
Very good picture. Drew well and seemed to

please all. Zak & Makousky, Opera House, Clark-
son, Neb.—Neighborhood patronage.

YOU ARE GUILTY: Special cast—A good pic-

ture but failed to draw regular Saturday busi-

ness. Very poor photos and on sheets they are
no business getters. Six reels.—R. Pfeiffer, Prin-
cess theatre, Chilton, Wis.—Small town patronage.

Serials
THE FAST EXPRESS: (Universal) William

Duncan—We consider this the best serial played
in our house since these stars were with the
Vitagraph company. Serial is going over good.
However, mostly children patrons. Adults do
not seem to care for serials and do not follow
them up. If the kid patronage falls off, we lose
on this.—A. H. Thost, Gem theatre, Farmington,
Mo.—Mixed patronage.

INTO THE NET: (Pathe) special cast—On
the third one and it’s going good. Better than
any serial I have used so far. Two reels.—M. J.
Babin. Fairyland theatre. White Castle, La.—Gen-
eral patronage.

LEATHERSTOCKING: (Pathe) Edna Murphy—Boys, we can’t guess ’em. I claim this is not
in the same class as “Into the Net,” but it is

drawing twice as many people. Just finished
chapter 8 and seems to be pleasing 100 per cent.
The ending on No. 8 is a beaner which will draw
them all back next week and then some. Two reels.

—Wm. E. Tragsdorf, Trags theatre, Neillsville,

Wis.—Small town patronage.

LEATHERSTOCKING: (Pathe) Edna Murphy
—Nothing much to it. Not in a class with “The
Way of a Man.” Did business on that serial and
flopped with this one. Will be more careful with
serials in future. Might pass for those whose
grey matter is scarce. Prints good—a sign that
not many are using them—we must be caught
with a white elephant. Two reels.—O. R. Oates,
Bridge theatre, Petersburg, W. Va.—Small town
patronage.

THE RIDDLE RIDER; (Universal) special

cast—Holding up well in business and entertain-
ment value on eighth Saturday. Use it for the
children at matinee shows only. It appeals to the
children. It is worth your inspection.—Chas. H.
Ryan. Milford theatre, Chicago. 111.—General pat-
ronage.

THE RIDDLE RIDER: (Universal) special cast

—A very good Western serial. Ran three episodes
and every one okay. Very slight drop in business

on each eposide possibly due to the feature at-

traction. Two reels.—R. Pfeiffer, Princess the-

atre, Chilton, Wis.—Small town patronage.

Short Subjects
EDUCATIONAL

BE YOURSELF: Christie—Used this with
“Sunshine Trail,” which made a very good pro-
gram. Two reels.—S. G. Ihde, Photoplay theatre,

Ashland, Kans.—Small town patronage.

A CHASED BRIDE: Vera Stedman—A pretty

good comedy. I ran this with “Wild Bill Hickok.”
Two reels.—Andrew Rapp, Theatorium theatre,

Emlenton, Pa.—General patronage.

EMPTY HEADS: Used this with “Main
Street” and patrons liked the comedy pretty well.

Some said they’d rather pay 25c to see it than
half that to see “Main Street.” One reel.—S. G.

Ihde, Photoplay theatre, Ashland. Kans.—Small
town patronage.

A FAT CHANCE: Walter Hiers—This is an-

other Educational comedy that will please. All

Educationals we have played excepting one or two
have been very good. We advise any exhibitor

to book them. Two reels.—S. G. Fry, Palace the-

atre, Omaha, Tex.—Small town patronage.

HAVE MERCY : Cameo—Fair. One reel.

—

S. G. Ihde, Photoplay theatre. Ashland, Kan.

—

Small town patronage.

HER BOY FRIEND: Larry Semon—Some com-
edy. Audience sure went wild, especially the
kids. This is the first Semon with Educational
and hope the balance are as good. ’Two reels.

—J. W. Andresen, Rialto theatre, Cozad, Neb.

—

General patronage.

JONAH JONES: Lloyd Hamilton—Good. Had
several new gags.—Silverman Bros., Strand the-

atre, Altoona, Pa.—General patronage.

LYMAN HOWE’S HODGE PODGE: We find

these one reel novelties very satisfying when
our feature is too long to run a two reel com-
edy. They have cartoons that are very clever
and scenes that are beautiful. One reel.—A. N.
Miles, Eminence theatre. Eminence, Ky.—Gen-
eral patronage.

THE MISFIT: Clyde Cook—-An extremely
good comedy that kept the audience laughing all

the way. Two reels.—W. E. Elkin, Temple the-

atre, Aberdeen, Miss.—Neighborhood patronage.

THE STEEPLECHASER: Mermaid—A mighty
good two reel comedy. The best we’ve had from
Educational for some time. Two reels.—S. G.
Ihde. Photoplay theatre, Ashland, Kans.—Small
town patronage.

NOW BOOKING

Beyond the
Border"
Directed bL/ Scott Dunlap

di MUNT STROMBERG
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WATCH YOUR PEP: Cameo—Didn’t see this

one myself but my operator and ticket seller said

it was good. One reel.—-S. G. Ihde, Photoplay

theatre, Ashland, Kan.—Small town patronage.

FILM BOOKING OFFICES
FIGHTING BLOOD: George O’Hara—First

series. ’These are fine entertainment and each one
a little gem. Round eight of first series comes
up to the usual high standard of all of these

subjects. Book them. Two reels.—W. T. Davis

& Son, Rialto theatre, Sharon, Wis.—General pat-

ronage,

FIGHTING BLOOD: George O’Hara—Second
series, round 1. Was really disappointed on this.

Hope they improve. This may have been a con-
tinuation of first series.—L. R. Ledou, Larabee’s
Hall theatre, Isabel, Kan.—General patronage.

THE GO-GETTERS: Alberta Vaughn—No. 4.

If they keep improving, do not know how am
going to report ’em. George returns to ring in

No. 4, which makes ’em much better. Someone
hurry a report in on “The Pace Makers.’’ Let’s

see if we want them. We expect to play them
if F. B. O. don’t want to advance price account
our liking for “The Go-Getters.’’ If so, we quit.

Two reels.—S. G. Fry. Palace theatre. Omaha.
Tex.—Small town patronage.

THE GO-GETTERS: Alberta Vaugnn—Ran
the second one and it has about as good a thrill,

when the side of a mountain crashes down on an
excursion train, as we have seen in some time.

—E. S. Holland. Grand theatre. Lincoln, 111.

—

General patronage.

THE LYING TAMER: Col. Heeza Liar—These
cartoons are clever, but do not take as well as
the Fables for some unknown reason. One reel.

—Wm. E. Tragsdorf, Trags theatre. Neillsville,

Wis—Small town patronage.

USSIAN RUMOR: Dan Mason—Fair, but
not as good as the average. Will just pass. Our
audience didn’t seem to like it, somehow or other.

Two reels.—George Khattar, Khattar’s theatre,

Sydney, N. S.. Canada.—Neighborhood patronage.

THE TELEPHONE GIRL: "King Leary’’—
This chapter did not get the crowds the other
four did, but pleased all who saw it. Two reels.

—S. G. Ihde, Photoplay theatre, Ashland. Kans.
—Small town patronage.

THE TELEPHONE GIRL: Alberta Vaughn
—No. 3—Not so good as the second one. but fair.

Two reels.—W. A. Doerschlag, Strand theati-e.

Ransom, Kan.—Small town patronage.

FOX
ETIQUETTE: Sunshine—Just a fair comedy.

Two reels.—J. W. Andresen, Rialto theatre, Cozad,
Neb.—General patronage.

FOX IMPERIAL COMEDIES: We have run
several of these and found them quite good.
“Why Pay Rent,” “Rain Storm.” and “Up in the
Air.” Two reels.—C. M. Staples, Y. M. C. A.
theatre, Morenci, Ariz.—General patronage.

STOLEN SWEETIES: Our patrons like the
monkey comedies very much and I don’t think
anyone can make a mistake in booking this group.
These monkeys are really good and do some won-
derful work.—E. S. Holland, Grand theatre, Lin-
coln, 111.—General patronage.

UP IN THE AIR: A scream. More laughs
than “Safety Last.” Two reels.—C. M. Staples,
Y. M. C. A. theatre, Morenci, Ariz.—-General pat-
ronage.

METRO-GOLDWYN
SNOWED UNDER: Bull Montana—Nothing to

it. Did not please. Too many good comedies to
fool with Bull Montana.—Clifford N. Niles, Grand
theatre, Anamosa, Iowa.—General patronage.

PATHE
COMMENCEMENT DAY: Our Gang—We

must hand it to the “Gang” as a clever bunch,
also the director for carrying out details. The
comments on Joe and Mickey all around big.

We feature “Gang” week as our patrons are as-
sured of great laughs and clean comedy. Two
reels.—Silverman Bros., Strand theatre, Altoona,
Pa.—General patronage.

FAST COMPANY : Our Gang—The second of
the new series and, if possible, better than those
that have gone before. Ran this with Swanson
in “Her Love Story” and the only good comments
I heard were on “Fast Company.” People will
come to see these Our Gangs even if the feature
is a flat tire. All the original gang is back in
this one, and they are all good. Two reels.

—

Wm. E. Txagsdorf, Trags theatre, Neillsville, Wis.
—Small town patronage.

HARRY LANGDON COMEDIES: Hate to pour
cold water on Pathe’s efforts to make a Lloyd
out of Langdon, but honestly, we can’t see v/here
Langdon sets the world afire in the comedy line.

The "Gang” series do twice the comedy business.
’Two reels.—O. R. Oates, Bridge theatre, Peters-
burg, W. Va.—Small town patronage.

IT’S A BEAR: Our Gang—Another good Gang

comedy. Jimmie, the fat boy, cops the honors in

this comedy. Two reels.—R. Pfeiffer, Princess
theatre, Chilton, Wis.—Small town patronage.

ONCE OVER: Paul Parrott—A dandy slap-

stick which kept them laughing most of the time.

One reel—-Wm. E. Tragsdorf, Trags theatre,

Neillsville, Wis.—Small town patronage.

ON THE ICE: This is a cracker jack. One
reel.—Wm. E. Tragsdorf, Trags theatre. Neills-

ville, Wis.—Small town patronage.

OUR GANG COMEDIES: We have yet to get
one of the “Gang” comedies to be bad. They
are consistently good and we always use them to
support a weak program. Can do business bet-

ter with these comedies when we can’t with any
other. Two reels.—O. R. Oates, Bridge theatre,

Petersburg, W. Va.—Small town patronage.

PATHE COMEDIES: Pathe have a fair line-

up of comedies. They are consistently better
than any we have ever used, including several
short subject and Western houses’ products. If

you buy all the short subject product from Pathe,
they usually give you a better break than you
could get if you would hunt the world over.
Two reels.—O. R. Oates, Bridge theatre, Peters-
bur, W. Va.—Small town patronage.

THE PITFALLS OF A BIG CITY: Ben Tur-
pin—Ben is getting stale with my folks. They
don’t care much for Ben any more, therefore, I

will have to can his stuff if it don’t get any
better. If Ben would try and get into an ugly
man contest, I am sure he would get the mutton.
Two reels.—M. J. Babin, Fairyland theatre. White
Castle, La.—General patronage.

ROUGHING IT: Spat Family—Just fair.

These Spat comedies don’t mean much to us.

Two reels.—W. E. Elkin, Temple theatre, Aber-
deen, Miss.—Neighborhood patronage.

SHORT KILTS: Mack Sennett—A fair comedy
showing the romance and troubles between two
Scotch families. A few new stunts. Two reels.

—R. Pfeiffer, Princess theatre, Chilton, Wis.

—

Small town patronage.

SMILE, PLEASE: Harry Langdon—This is an
extra good one. A little risque in spots but he
keeps ’em laughing so much that they kinda over-
look it. Two reels.—Wm. E. Tragsdorf, Trags
theatre, Neillsville, Wis.—Small town patronage.

TIRE TROUBLE: Our Gang—A real comedy
which will strengthen any program. Our Gang
comedies always dependable. Two reels.—R.
Pfeiffer, Princess theatre, Chilton. Wis.—Small
town patronage.

WHY HUSBANDS GO MAD: Charles Chase
—A thin one. One reel.—Wm. E. Tragdorf,
Trags theatre, Neillsville, Wis.—Small town pat-
ronage.

UNIVERSAL
ANDY’S TEMPTATION: My first Gump and

think they will go over all right. The small
crowd that turned out to see this seemed to like

it. Two reels.—G. F. Rediske, Star theatre. Rye-
gate, Mont.—Small town patronage.

OUR PET : Baby Peggy—One of Peggy’s
best. Two reels.—A. N. Miles. Eminence theatre.

Eminence, Ky.—General patronage.

MISCELLANEOUS
BILLY’S WEEK END: Billy Franey—A pretty

good comedy that will get by for you. Some
pretty bathing beauties that will probably catch
the eye of some of your patrons. Two reels.

—

W. T. Davis & Son, Rialto theatre, Sharon, Wis.
—General patronage.

CROSS WORD PUZZLE REEL: We played
the fourth one first, which was a dandy. The
next one was number two, which was not near
so good. We have hopes of their getting better.

Believe if they get better, or hold the pace set

by the fourth one, that they will please real well.

—E. S. Holland. Grand theatre, Lincoln, 111.

—

General patronage.

FLYING FISTS: Bennie Leonard—Real peppy
and entertaining comedy drama. The ring scenes

are always well done and have a kick in them.
Plenty of action and a good cast. We consider

it far better than “Fighting Blood” and is un-
doubtedly building business. ’Two reels.—C. M.
Staples. Y. M. C. A. theatre, Morenci, Ariz.

—

General patronage.

WEST IS EAST: A pretty good two reel

comedy of the slapstick kind Two reels.—G. F.

Rediske, Star theatre. Ryegate, Mont.—Small town
patronage.

CLASSIFIED
ADVERTISING

Five Cents per Word Payable

in Advance. Minimum Charge,

$ 1 .00 .

EQUIPMENT WANTED
WANTED ; Second hand step printer. State

make, condition and price. Advise at once. P. O.
Box 3208 Crosstown, Memphis, Tenn., O. M.
Goodman.

WANTED; 300 to 350 second hand opera
chairs in good shape. Price must be right. Write
H. B. Plamilton, Tuscola, Texas.

EQUIPMENT FOR SALE
FOR SALE: Elegant lot of upholstered opera

chairs, all guaranteed fine condition. Also 279
new veneer chairs half regular price. Bargain on
attraction sign ticket booth, generator, scenery,
music stands, etc. Write us your needs. Atlas
Moving Picture Co., 534 South Dearborn St.,

Chicago.

FOR SALE: Electric fans A. C. $12.00, one
big exhaust fan $25.00 cost new $30.00 and
$65.00. BARGAINS. Must go. Address, Lyric,
Madrid, la.

FOR SALE: All the equipment of a 200 seat

storeroom show, consisting of 200 seats, 2 Sim-
plex machines, electric piano, screen, etc. All

will be sold immediately as we are giving up
lease. Write or wire, W. H. Brenner, Cozy
theatre, Winchester, Ind.

OPERATOR WANTED
WANTED : Operator small Illinois town. No

matinee. Powers equipment. Other theatre
work. Chance for advancement. Address,
Ore. c/o Exhibitors Herald.

THEATRES FOR SALE
FOR SALE; Theatre in mill city. Popula-

tion 42,000. Seats 265. Doing good business.

Priced reasonable. Address 'Temple Theatre,
Lorain, Ohio.

FOR SALE ; Two theatres in a town of

about 7,000 rapidly becoming a popular resort

with a large drawing from surrounding terri-

tory. Practically no competition. These theatres

are very popular, have made the owners wealthy
in a short time and they now wish to retire.

Will not sell separately. Will take about $75,000
to handle including real estate and splendid

equipment. Address, Harry R. Hardie, Box 348,

Anderson, Indiana,

NOW BOOKING
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INDEX TO THE PRODUCT
ANNO UNCEMENTS

The tabulated matter below presents a directory to producers’ announcements about pictures which
enables exhibitors to check back and obtain for their information in booking the facts disclosed in product
announcements in the Herald.

Title of picture is followed by date of issue and numbers of pages bearing announcements.
“Ins.” is abbreviation for “Insert.”

A three-month period including last week’s issue is covered.

Associated Exhibitors

Adventuroas Sex, The :Feb. 14-Ins.
Back to LifeiFeb. 14-Ins.,Mar.l4-Ins.,76
Bad Company :Feb.l4-In3.
Barriers Burned Away :Dec.27-Ins.Jan.lO-Ins.Feb.

14-Ins.Mar.21-53, 64,72.
Battling Bunyan :Dec.27-16,Jan. 10-Ins.Feb.l4-Ins.

Mar.7-78.
East of Broadway :Nov.29-Ins.Jan.24-60, 61, 64.Feb.

1 i-Ins.Mar.7-82.
Going Up :Dec.l3-22.Dec.27-22.
Greatest Love of All, Thc:Jan.lO-Ins.Feb.l4-Ins.
Introduce Me:Mar.21-4.
Is Love Everything :Dec.6-Ins.Dec.20-69,71,73.Dec.

27, 169,161,163,Jan.l0-Ins.Jan.31-43,45.Feb.l4-Ins.
Love of Women :Mar.l4-Ins.
Never Say Die:Nov.29-9.Dec.l3-22.Dec.27-27.Feb.l4-

Ins.
Now or Never :Feb. 14-Ins.Mar. 21-60. 68.76.
Price of a Party, The:Nov.l-InB.Nov.29-Ins.Dec.

13-95.97,99.103,107.Dec.27-Ins.Jan.81-Ins.Feb.l4-
Ins.Mar.7-74.

Racing Luck;Jan. 31-Ins.
Sky Raider, The :Feb. 14-Ins.
Yankee Consul. The :Dec.l3-22.Dec.27-27.

Banner
Daughters Who Pay :Feb.28-14.,Mar. 14-73.

Man Without a Heart. The :Mar. 14-73.

Those Who Judge :Mar. 14-73.
Three Keys :Dec.27-23.
Truth About Women, The :Mar. 14-73.

Chadwick
Midnigrht Girl, The :Feb.7-10. Feb.28-55.
Tomboy, The:Dec.27-21.

Colonial
Forbidden Souls :Feb.28-60.

Columbia
After Business Hours :Feb.28-63.
Fighting the Flames :Feb.28-62.
Fool and His Money, A:Feb.28-63.
Foolish Virgin, A:Feb.28-63.
Midnight Express, The :Nov.l5-12.Nov.22-54.Dec.

20-63.

One Glorious Night :Feb.28-63.
Price She Paid, The:Feb.28-63.
Who Cares :Feb.28-63.

Cranfield & Clarke
Strangling Threads :Dec.27-164.

Davis
Tales of a Thousand and One Nights, The:Feb.

28-61. Mar,7-25.

East Coast
Early Bird, The:Feb.7-18.

F. B. 0.
Air Hawk, The :Nov.29-83.Dec.27-166,167.
Breed of the Border :Feb.7-65.Feb.28-86.
Broken Laws :Nov. 1-80. 81.Dec.6-71.Dec.27-176,177,

179.Jan.31-67.
Cheap Kisses :Dec.27-169.
Cloud Rider, The:Feb.21-62.
Flashing Spurs :Dec.20-66.
Forbidden Cargo :Feb.28-95.
Jimmie’s Millions :Feb.28-99.Mar.21-77.
Midnight Molly :Jan.l0-50.Jan. 24-68,69.
Millionaire Cowboy, The :Feb.28-86.
No-Gun Man, The :Nov.8-89.Nov.22-72.Feb.28-86.
O. U. West:Feb.28-86.
Parisian Nights :Jan. 17-40.
Scar Hanan :Mar.7-79.
SUk Stocking Sal :Nov.29-81.Dec.27-172,17S.
That Devil Quemado :Mar.21-69.
Youth and Advcnture:Jan.S-76.Jan. 17-42.

First National
Age of Innocence, The:Dec.27-18.
As Man Desires :Feb.7-22-Feb.l4-26.Mar.7-27,28.
Mar. 14-15.

Born Rich :Dec. 20-20.
Classmates :Dec.6-24.Feb.28-25.
Enticement : Dec. 13-Ins.Feb.28-26, 27, 28.
Frivolous Sal :Feb.28-25.
Heart of a Temptress, The;Mar.7-26.
Her Husband’s Secret :Mar.7-30,Mar. 14-14.Mar.

21-17.

Her Night of Romance:Dec.27-34.Jan.31-14.Feb.
28-24.

Husbands and Lovers : Jan.3-17.Feb.28-25.
Idle Tongues:Jan. 10-15.Feb.28-25.
If I Marry Again :Feb.21-20.
Inez from Hollywood : Jan.3-18.Feb.28-25.
Lady,The:Dec.l3-Ins.Feb.l4-24.26.
Learning to Love ;Dec.l3-In9.Feb.21-18, 19.
Love’s Wilderness : Jan.l7-12.Feb.28-24.
New Toys:Dec.l3-Ins.Mar.l4-15.
Only Woman, The:Dec.6-22,23.Jan.l7-ll.Feb.21-16,

17.

Playing With Souls :Mar. 14-15, 16.Mar. 21-18.

Sandra :Nov.22-Ins.Dec.20-19.Jan.24-14.

So Big :Nov.29-Ins.Jan. 10-16.Jan.24-12.18.Feb.7-24.
Feb.28-24.

Thief in Paradise, A:Dec.l3-In8.Jan.81-13.Feb.7-28.
Fcb.28-25.

Fleming
Fighting Chance, A:Jan.l7-6.Feb.l4-20,21.
Fighting Parson, The:Feb.l4-20,21.
Scarlet and Gold :Dec.l3-12.Dec,20-18.Dec.27-25.Jan.

17-6.Feb.l4-20,21.
Shackles of Fear:Nov.22-57.Dec.l8-12.Dec.20-18.

Dec.27-25.Jan.l7-6.Feb.l4-20,21.
Trails of Vengeance, The:Nov.22-67.D€e.l8-12.Dec.

20-18.Dec.27-25.Jan.l7-4.Feb.l4-20,21.

Fox

Arizona Romeo, The:Jan.3-In8.
Curlytop : Jan.3-Ins.
Dancers, The:Jan.l7-In8.

Dick Turpin:Feb.21-4,5.Mar.7-16,17.
Folly of Vanity, The :Feb.21-Ins.
Gold Heels :Dec. 27-Ins.
In Love with Love:Jan.3-In8.
Iron Horse, The:Dec.l3-20,21.Jan.l0-6,7.Feb.7-16,17.

Mar.7-14,15.
Man Without a Country, The :Mar.l4-13.
Ports of Call :Jan.3-Ins.

Gerson
Ten Days:Feb.7-20.
Too Much Youth :Feb.28-65.

Gotham
Silent Pal. The :Mar.21-10.

Hercules

Battling Mason :Feb.l4-10.
Fighting Heart, A:Feb.l4-10.
Reckless Speed :Feb.l4-10.
Savages of the Sea :Feb.l4-10.

Independent

Dangerous Pleasure :Dec.20-70.

Jans
Ermine and Rhinestones :Dec.27-22.Feb.28-63.
Mad Dancer, The :Dec.27-22.Feb.28-5S.
Married :Feb.28-53.
Playthings of Desire :Feb.28-53.

Lee-Bradford
Lights of London, The;Jan.l7-9.

Lowell
Floodgates : Nov.29-10.Dec.6-18.Dec.l3-16.Dec.27-28,

29.

Metro Goldwyn
Cheaper to Marry ;Dec.27-9.Jan.l0-l.Feb.7-12,13.

Feb.28-7.
Confessions of a Queen :Feb.7-12,13.Feb. 14,1,6.Feb.

28-7.

Chu Chin Chow :Dec.20-l,Dec.27-8.Jan. 10-1.Jan. 17-
Ins.Feb.7-12.13.Feb.28-7.

Denial, The :Feb.7-12,13.Feb.28-7.
Dixie Handicap, The:Dec.27-8.9.Jan.3-l.Jan.lO-l.

Feb.7-12,13.Feb.28-7.
Excuse Me:Dec.27-9.Jan.l0-l.Jan.24-9.Feb.7-12,13.

Dec.27-l,Jan.31-l.Feb.7-1.12.13.Feb.l4-6.Feb.28-7.
Great Divide, The:Nov.8-l.Nov.l6-In8.Dec.6-l.In8.

Dec.27-l.Jan.31-l.Feb.7-l,12,13.Feb.l4-l,6.Feb.21-
Ins.Feb.28-l,7.Mar.7-l.

Greed : Nov.8-l.Nov.15-Ina.Dec.6-l.Dec.18-l.Dec.27-
1,9.Jan. 17-1.Jan.24-l.Feb.7-In8.Feb.14-l.Feb.21-l.
Feb.28-7.

He Who Gets Slapped:Nov.8-l.Nov.l6-l,Nov.l6-
Ina.Nov.22-l.Nov.29-l.Dec.6-l,Ins.Dec.27-l,8.Jan.

3-14,15.Jan. 10-1. Mar.21-14,15.
Janice Meredith :Nov.8-Ins.I)ec.27-6,7.
Lady of the Night :Feb.7-12. 13.Feb.28-7.Mar.21-1.
Man and Maid :Feb.7-12, 13.Feb.28-7.
Merry Widow, The:Nov.8-l.Nov.l6-Ins.Dec.6-l.Dec.

27-1.

Navigator, The :Nov.l-l.Dec.27-1,9.
Never the Twain Shall Mbet:Jan.81-10.Feh.l4-l,6,7.
Prairie Wife, The:Feb.7-12,13.Feb.28-7.
Proud Flesh :Feb.7-12,13.
Rag Man, The:Feb.7-12,13.Feb.l4-l.Feb.28-7.
Romola:Dec.l8-l.Dec.27-l,8.
Seven Chances :Feb.7-12,13.Feb.l4-l,6.Feb.28-7.
Sporting Venus, The:Feb.7-12,18.Feb.l4-l.Feb.28-7.
So This Is Marriage :Nov.22-8.9.Jan.24-8.
Way of a Girl, The:Feb.7-12,18.Feb.28-7.
Wife of the Centaur :Jan.10-4,6.

Metropolitan

PeU Street Mystery, The:Feb.7-81.

Paramount

Air Mail. The:Nov.l5-In8.NoT.29-18.JaB.Sl-12.Fob.
21-12.Mar.14-6.

NOW BOOKING
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Argentine Love:Dec.20-9.Jan.3-12.
Border Legion, The :Mar.l4-4.
Charmer, The :Mar.l4-5.
Code of the West, The:Nov.l5-Ins.Nov.29-13.Fcb.

14-11.Mar.7-5.
Coming Through :Dec.20-9.Feb.7-7.
Contraband : Nov.15-In3.Nov.29-12.Jan.17-8.Jan.31-

12.Feb.21-12.
Covered Wagon, The :Mar. 14-4.

Crowded Hour, The:Nov.l6-Ins.Nov.29-12.Mar.7-5.
Devil’s Cargo, The:Nov.l5-Ins.Nov.29-13.Jan.3-13.

Jan.31-12.Feb.7-8.Feb.21-12.
Dressmaker from Paris, The:Nov.l5-Ins.Nov.20-13.

Jan.31-12.Feb.21-12.
Early Bird, The :Nov. 15-Ins.Nov.29-12.Jan.24-66.
East of Snez:Dec.20-8.Feb.7-8.
Flaming Wrath :Dec.20-10.
Forbidden Paradise :Dec. 20-8.Mar. 14-4.

Forty Winks :Dec.20-10.Jan.3-13.Jan.31-12.Feb.21-12
Mar. 14-4.Mar. 21-5.

Garden of Weeds, The :Dec.20-9.
Golden Bed, ThetNov.22-15.Dec.20-9.Jan.3-11.Feb.

7-8.Feb.21-ll.
Goose Hangs High, TheiNov. 15-Ins.Nov.29-13.Jan.
31-12.Feb.14-ll.Feb.21-12.Mar.14-4.

Kiss in the Dark, A:Nov.l5-Ins.Nov.29-13.Feb.7-8.
Mar.14-5.

Little French Girl, That :Nov.l5-Ins.Nov.29-12.Dec.

13-

6.Feb.7-8.
Locked Doors :Dee.20-8.Jan.31-11.
Madame Sans GenetNov. 15-Ins.Nov.29-12.Feb.7-8.
Mar.14-5.

Manhattan :Dee. 20-9.Mar. 14-4.

Man Must Live :Dec. 20-8.
Men and Women :Nov. 15-Ins.Nov.29-13.Jan.31-12.
Feb.21-12.Mar. 7-4.Mar. 14-4.

Miss Bluebeard :Dec.20-9.Mar.l4-4.
New Lives for Old iNov.l 5-Ins.Nov.29-12.Jan. 24-4.
Jan.31-12.Feb.21-12.Mar.14-4.

Night Club, The :Mar. 14-5.Mar. 21-5.

North of 36:Nov.22-15.Dec.20-9.Dec.27-12.Feb.7-8.
Mar.14-4.

Old Home Week:Mar.l4-5.
Peter Pan :Nov. 15-Ins.Nov.22-14.Nov.29-13.Dec. 13-

5. Dec.20-8. Dec.27-11. Jan.17-7. Jan.24-3. Feb.7-8.
Mar. 14-4.

Sackcloth and Scarlet:Nov. 15-Ins.Nov.29-12.Feb.21-
12.Mar.l4-5.

Sainted Devii, A :Nov. 8-9.Dec.20-8.
Salome of the Tenements :Nov. 15-Ins.Nov. 29-12.

Jan.l7-8.Jan.31-12.Feb.21-12.
Spaniard, The :Nov.l5-Ins.Nov.29-12.Feb.7-8.Mar.l4-

5.

Swan, The ;Nov.l5-Ins.Nov.29-13.Jan. 10-9.Jan.31-
12.Feb.7-8.Feb.21-12.

Thundering Herd, The:Nov.l5-Ins.Nov,29-13.J»«.
24-4. Jan.31-12. Feb..7-8. Feb.21-12.Feb.28-15.Mar.

14-

4.

Tomorrow’s Love :Dec.20-8.
Tongnes of Flame :Nov.22-14.Dec.20-8.Dec.27-13.

Feb.7-8.
Too Many Kisses :Dec.20-10.Jan.31-12.Feb.21-12.
Mar.7-4.Mar. 14-4.

Top of the World. TheiNov. 15-Ins.Nov.29-12.Jan.
10-9 :Jan.31-12.Feb.21-12.Mar.21-6.

Wages of Virtue:Mar.l4-4.
Wanderer of the Wasteland, A:Mar.l4-4.
Welcome Home :Mar. 14-5.

Parthenon
Dollar Down :Mar. 21-16.
One Woman’s Way :Mar.21-16.

Pathe

Battling Orioles, The:Nov.l5-57,59,61.Nov.22-79,81,
83,Nov.29-76.Dec,13-Ins.Feb. 14-Ins.

Dynamite Smith :Nov.l5-Ins.Nov.29-8.Dec.27-10.Feb.
14-Ins.

White Sheep, The :Jan.3-124.Jan.31-62,64,66.Mar.
21-59,65,73.

Preferred

Are You a Failure:Mar.7-9.
Aristocrat, The :Mar.7-8.
Boomerang, The :Feb.28-16.Mar.7-9.Mar. 14-10.
Breath of Scandal, The:Mar.7-9.
Broken Wing, The:Mar.7-9.
Capital Punishment :Dec.20-16.Jan. 10-12, 13.Feb.

7-ll,Peb.l4-23.Feb.28-18.Mar,7-9,
Dancing Days :Mar.7-8.
Daughters of the Rich: Mar.7-9.
Eden’s Fruit :Mar,7-8.
Exclusive Rights :Mar. 7-8,
Extravagant Youth :Mar.7-8.
Faint Perfume :Mar.7-8.
Girl Who Came Back, The:Mar,7-9.
Girl Who Wouldn’t Work, The:Mar.7-8.
Hero, The:Mar.7-9,
Horses and Women : Mar.7-8.
Lew Tyler’s Wives :Mar.7-8.
Mansion of Aching Hearts, The :Feb.28-17.Mar.7-9.
Mar.14-10.

Maytime :Mar.7-9.
Mothers-In-Law :Mar.7-9.
My Lady’s Lips:Mar.7-9.
Open That, Door:Mar.7-8.
Other Woman’s Story, The:Mar.7-8.
Parasite, Thc:Mar.7-8,10.
Parisian Love :Mar. 7-8.
Poisoned Paradise :Mar. 7-9.
Poor Men’s Wives :Mar.7-9.
Rich Men’s Wives :Mar.7-9.
Romance of a Million Dollars, The:Mar.7-8.
Ruthless Women :Mar.7-8.
Shadows :Mar.7-9.

Shenandoah :Mar.7-8.
Shopworn : Mar. 7-8.
Studies In Wives :Mar. 7-8.
Thorns and Orange Blossoms :Mar.7-9.
Triflers, The:Dec.20-16.Dec.27-20.Jan.Sl-8.Feb.21-10

Feb.28-17. Mar.7-9.
Virginia, The:Mar.7-9.
When a Woman Reaches Forty :Mar.7-8.
White Man :Nov.8-24.Nov. 29-11.Dec. 13-18.Feb.28-17.

Mar.7-9.
With This Ring :Mar. 7-8.
Worst Woman, The:Mar.7-8.

Principal

Mine with the Iron Door, The;Dec,6-14,15.Dec.

13-

1 13.Jan.3-89.Jan,24-80.Jan.31-81.Feb.7-81.Feb.

14-

81.Feb.21-76.Mar.7-88.
Re-Creation of Brian Kent, The:Feb.28-8,9.104.

Mar.7-88.Mar.21-78.

Producers Dist. Corp.

Another Man’s Wife :Nov. 1-7, 66.Nov.8-ll,76.Nov.
15-60.Nov.22-84.Nov,29-68.Dec.6-64.Dec.l3-92.Dec.

20-

76.Dec.27-158.Jan,3-68,
Awful Truth, The:Jan.24-75.Jan.31-62.Feb.7-79.Feb.

1 4-7 5.Feb. 21-7 1.Feb. 28-92. Mar.7-76.Mar. 14-67.Mar.

21-

74.
Bad Lands, The :Feb.l4-80.Feb.21-76.Feb.28-101.
Mar.7-85.Mar.l4-71.Mar.21-78.

Barbara Frietchie :Nov.l-7,61.Nov,8-ll,77.Nov.l6-
61.Nov.22-85.Nov.29-69.Dec.6-65.Dec. 13-93.Dec.20-
71.Dec.27-159.Jan.3-68.

Beauty and the Bad Man :Jan. 24-74.Jan. 31-61. Feb.
7-78. Feb.14-74. Feb.21-70.Feb.2S-89.Mar.7-73.Mar.

14-

6,7,64,73.Mar.21-63.
Beyond the Border:Jan.24-78.Jan.31-63.Feb.7-82.

Feb.l4-78.Feb.21-74.Feb.28-97.Mar.7-81.Mar.l4-70.
Mar.21-70.

Cafe in Cairo, A :l-7,71.Nov.8-ll,72.Nov,16-50,Nov.
22-80.Nov.29-64.Dec.6-60.Dec.l3-88.Dec,20-72.Dec.
27-154.Jan.3-64.Jan. 10-64.Jan. 17-56.

Chalk Marks ;Nov.l-7,64.Nov. 8-1 1.74.Nov.l6-58.Nov.
22-82.Nov.29-66.Dec.6-62.Dec.13-90.Dec.20-74.Dec.
27-156.Jan.3-66.

Charley’s Aunt: Jan. 10-51, 52.Jan. 17-43.44.Jan.24-51,
54. 55.Jan.31-52.55. 59.64.Feb.7-67.68.69.70. 71.72.
Feb.l4-67.73.79.Feb.21-8,9,63,69,75.Feb.28-22,23.
76.88,100. Mar.7-60, 84.

Chorus Lady, The:Nov.l-7.70.Nov.8-11.69.Nov.l5-

53.

Nov.22-77.Nov.2ri-61.Dec.6-.57.Dec.13-85.Dec.20-
69.Dec.27-151.Jan. 3-61.Jan.l0-62..Tan. 17-54.

Crimson Runner, The:Jan.24-70.Jan. 31-56.Feb.7-76.
Feb.l4-71.Feb.21-67.Feb.28-84.Mar.7-69.Mar.l4-61.
Mar. 21-59. 75.

Flaming Forties, The:Nov.8-67.Nov.l5-51.Nov.22-
75.Nov.29-59.Dec.6-55.Dee.13-83.Dec.20-67.Dec.27-
149.Jan.3-59.

Friendlv Ecnemies :Jan.l0-53..54,5.5..56,.57.58.Jan.l7-

45.46.47, 48.49, .50.Jan. 24-58. 59.62.63.Jan. 31-.54.57.60.

Feb.7-75.Feb.l4-70.Feb.21-66.77.Feb.28-81,104.Mar.
7-65,88.Mar.l4-62,65.69.74.Mar.21-62.

Girl of Gold, The:Jan.lO-.59..Tan. 17-51 .Jan.24-66.

Jan.31-51.Feb.7-73.Feb.l4-69.Feb.21-65.Feb.28-80.
Mar.7-7,68.72.Mar.l4-60,63.Mar.21-58,66.

Girl on the Stairs, The :Nov,l-7.69.Nov.8-ll,71.
Nov.16-55.Nov.22-79.Nov.29-63.Dec.6-59.Dec. 13-87.
Dec.20-71.Dee.27-153.Jan.3-63.

Her Market Value:Jan.24-67.Feb.7-74.Feb. 14-16, 17,
68,Feb.21-64.Feb.28-77.Mar.7-61.Mar.l4-59.Mar.21.
54.

House of Youth, Thc:Nov.l-7,65.Nov.8-11.82.Nov.

15-

66.Nov.22-90.Nov.29-74.Dec.6-70.Dec.13-98.Dec.
20-82.Dec.27-164.Jan.3-74.Janl0-61.Jan. 10-53.

Legend of Hollywood, The:Nov. 1-7,59.Nov.8-11,80.
Nov.l5-64.Nov.22-88.Nov.29-72.Dec.6-68.Dec.l3-96.
Dec.20-80.Dec.27-162.Jan.3-72.

Let Women Alone :Dec. 13-84.Dec.20-68.Dec.27-150.
Jan.3-60.Jan. 10-60.Jan. 17-53.

Mirage. The :Nov.l -7,73.Nov.8-1 1.70.Nov. 15-54.Nov.
22-70.Nov.29-62.Dec.6-58,Dec. 13-86.Dec.20-70.Dec.
27-152.Jan.3-62.Jan.lO-65.Jan. 17-57.

On the Threshold: Jan. 24-71.Jan. 31-58.Feb.7-77.Peb.
14-72.Feb.21-68.Feb.28-85.Mar.7-6,69.Mar.l4-66.
Mar.21-8,9,67.

Phantom Shadows :Nov.22-67.Dec.l3-12.Dec.20-18.
Dec.21-25.Jan. 17-6.

Private AIIairs:Jan.24-79.Jan.31-65.Feb.7-80.Feb.l4»
76.

Feb.21-72.Feb.28-93.Mar.7-77.Mar.21-55.
Ramshackle House:Nov.l-7,63.Nov.8-ll,78.Nov.l6-
62.Nov.22-86.Nov.29-70.Dec.6-66.Dec.13-94.Dec.
20-78.Dec.27-161.Jan.l-70.

Reckless Romance:Nov.l-7.68.Nov.8-ll,73.Nov.l6-
67.Nov.22-81.Nov.29-65.Dec.6-61.Dec.20-73.Dec.
27-165.Jan.3-65.

Silent Sanderson :Mar. 21-71.
Soft Shoes :Dec.6-67.Dec.l3-95.Dec.20-79.Dec.27-161.

Jan. 3-71.JanlO-66.Jan. 17-68.

Stop Flirting :Jan.24-82.Jan.31-66.Feb.7-81.Feb.14-

77.

Feb.21-73,Feb.28-96.Mar.7-80.Mar.l4-68.Mar.21-
51,82.

Texas Trail, The:Feb.l4-82.Feb.21-78.Feb.28-105.
Mar.7-89.Mar. 14-72.Mar.21-79.

Trouping with Ellen :Nov. 1-7,67.Nov.8-ll,76.Nov.
15-69.Nov.22-83.Nov.29-67.Dec.6-63.Dec.l3-91.
Dec.20-76.Dec.27-167.Jan.3-67.Jan.10-63.Jan.17-
66.

Wise Virgin, The:Nov.l-7,60.Nov.8-ll,81.Nov.l6-66.
Nov.22-89.Nov.29-73.Dec.6-69.Dec.13-89.Dec.lS-
97.Dec.20-81.Dec.27-163.Jan.3-73.

Russell

Courageous Coward, The :Dec.27-17.
His Own Law :Deo. 27-17.
Night Letter, The:Dec.27-16.
Passing Wolf MacLean, The :Dec.27-17.
Rattler, The:Dec.27-17.
Robes of Sin, ’rhe:Dec.27-17.
Valley of Hate, The:Dec.27-17.

Sunset
Are Women to Blame :Jan. 3-6.

United Artists
Birth of a Nation, The:Dec.20-ll.Dec.27-19.Jan.3-

10 .

Isn’t Life Wonderful :Dec.27-ll,Jan.24-10.Jan.31-6.
Feb.7-14.Feb.14-8.Feb.21-14.Feb.28-4.Mar.7-20.

Salvation Hunters: Feb.28-5.Mar.7-21.Mar.l4-12.
Mar.21-12.

Thief of Bagdad, The:Jan.24-ll.Jan.31-7.Feb.7-16.
Feb.14-9.Feb.21-15.Feb.28-3.Mar.7-19.

Waking Up the Town :Mar. 21-13.

Universal

Dangerous Innocence :Mar.21-3.
Fifth Avenue Models :Mar. 14-2.Mar. 21-3.

Great Circus Mystery, The:Mar.7-3.Mar.21-2.

Head Winds :Mar.21-3.
Hunchback of Notre Dame, The:Nov.l-5. Nov.29-3.
Dec.l3-4.Dec.27-5.Jan.31-4.5.Feb.l4-3.

Hurricane Kid, The :Nov. 8-6.Nov. 22-2.Dec.6-2.Dec.
27-2.

Last Laugh, The :Feb.7,4,5.Feb.l4-4,5.Feb,21-2.
Mar.7-2.Mar.14-2.

Let *Er Buck :Nov. 8-7.Nov. 22-4.Dec.6-3.Feb. 7-6.
Oh Doctor :Nov. 8-6.Nov.22-2.Dec. 6-2.Jan. 3-2.Jan.

17-3.Jan.31-3.Mar.14-2.
Phanton of the Opera, The :Dec.27-3.Jan.lO-3.Jan.

24-2.Feb.7-2,3.Feb.28-2.
Price of Pleasure, The :Mar. 14-2.

Smoldering Fires :Nov. 8-6.Nov. 22-2.Dec. 1-2.Jan. 3-3.
Jan. 17-2.Jan. 31-2.Mar. 14-2.

Tornado, TheiNov. 1-2,3.Nov.29-2, 4, 5. Dec. 13-2, 3.Jan.
3-4,5.

Vitagraph
Beloved Brute, The:Nov,l-23.Nov.8-19,Nov.l6-ll.
Nov.29-6.Dec. 13-14.Dec.20-15.Mar. 14-11.

Captain Blood :Nov.l-21.Nov.8-16, 17.Nov.16-8.Nov.
22-12.Nov.27-6.7.Dec.6-16.Dec.l3-14,16.Dec.20-14,
15.Mar.l4-ll.

Clean Heart, The:Nov.l-20.Nov.8-17.Nov.l6-8.Nov.
22-16.Nov.29-6.Dec.6-16.Dec.13-14.Dec.20-14.Mar.
14-ll.Mai-.21-ll.

Fear-Bound :Mar.7-23.Mar. 14-11.

{Continued on page 73)
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Moving Picture World
March 14 Issue

**The Re-Creation of
Brian Kent*^

Principal Offers Another Harold Bell

Wright Novel That Should Please
Majority of Patrons

Reviewed by C. S. Sewell

The enormous sale of Harold Bell

Wright's novels is indisputable proof of

their widespread popularity, and as “The
Re-Creation of Brian Kent,” produced and
distributed by Principal Pictures Corpora-
tion, is an unusually faithful adaptation of

the author’s story of the same title, it

should provide pleasing entertainment for

the majority.

Mr. Wright's stories are not written for

the blase and sophisticated, but for the
masses; they deal for the most part with
familiar characters and situations and
extol the homely virtues. In this instance
the story is built around the beautiful and
uplifting influence of an elderly spinster
school teacher whose kindness brings
about the regeneration the re-creation
of a fellow who has yielded to temptation
and stolen money from the bank in which
he was employed.

This picture has the advantage of an
unusually capable cast, with Kenneth Har-
lan in the title role, Helene Chadwick
playing opposite, Mary Carr as the school
teacher, an intensely sympathetic and
appealing role of the kind Mrs. Carr can
handle so well, and ZaSu Pitts as a crip-
pled little slavey. They handle the ma-
jority of the action, with such well known
players as Rosemary Theby, T. Roy Barnes,
R2dph Lewis and Russell Simpson in sub-
ordinate roles. Every one of the players
is capably cast and give thoroughly satis-

factory performances.
This story belongs to the type where

everything moves along smoothly in well-
ordered fashion, working out just as the
majority would wish it, and even if there
is little suspense, it is pleasant, refreshing
and absolutely clean entertainment. There
is a charming romance, with pathos, and
effective comedy in the unrequited love
of the little slavey, an element of drama in
the sudden reappearance of the hero’s
wife and a good melodramatic climax
where Kent unsuccessfully tries to save
her and both are swept over a high falls

and he battles with the rapids below. But
above all and permeating the whole story
is the beautiful mother-like love and in-

fluence of the elderly schoolmarm.
We believe that the average audience

will find this picture pleasing and satisfy-
ing.

GREIVER
PRODUCTIONS

831 So. Wabash Ave,

CHICAGO, ILL.

CHICAGO PERSONALITIES
I
*- By J.

The Paramount exchange has been
newly decorated and the offices of the
district manager and manager moved

from the southwest corner of the building
to the northeast, giving Manager Agnew a
quieter corner. The salesmen have indi-
vidual quarters and the whole presents a
cheerful business-like appearance.

* *

Al Bachman, assistant to J. L. Mc-
Curdy, manager of the Randolph, is wear-
ing a nice Ingersol watch these days, thugs
having relieved him of his shiney gold one
recently while leaving his apartment.

* * *

Eddie Silverman, manager of Film Clas-
sics, says Warner Bros, will have one of the
strongest line-ups of stars of any film com-
pany in the field this year. He has word
Sid Chaplin, John Barrymore, Lowell
Sherman, Patsy Ruth Miller, Kenneth
Harlan, Clive Brook, Huntley Gordon,
John Harron and Matt Moore have been
added to Warner’s fine list of stars.

* * *

Ned Rafalski, manager of the Rogers
theatre, 2516 Fullerton ave., through a
tie-up with the Northwest Ledger, is

stimulating interest in cross-word puzzles
by working with the merchants who are
offering merchandise certificates.

* * *

A. B. McCullen and L. Orr, of Danville,
Ilk, have enlarged their theatre holdings
by taking over the John R. Thompson
house, the Loraine, at Hoopstown. This is

a 750-seat theatre, modern in every' par-
ticular.

R. M.
—

'll

Jack and Ben Cooney having success-
fully launched the Capitol theatre at 79th
and Halsted streets, are now planning on
another unique theatre at 79th and Stoney
Island ave. Architect John Eberson, who
built the Capitol will be the architect, and
like the Halsted street house, it will be a
distinct departure in theatre building, the
Cooney brothers state.

* * *

The town of Oregon, a summer colony
on Rock River and the home of former
governor Frank O. Lowden, voted against
Sunday motion pictures and all forms of
amusement at the recent election.

* * *

Residents of the Diversey parkway dis-

trict are looking forward with keen de-
light to the opening of the new Jones, Lin-
ick & Schaefer theatre at Clark and Diver-
sey, since the announcement that a com-
bination vaudeville and picture policy is to

be inaugurated. The Western Vaudeville
circuit will book the acts, while Balaban
& Katz will present the pictures.

* * *

E. A. SiPE, manager of Reelcraft ex-
change, Indianapolis, is slowly recovering
from a three weeks’ illness.

* * *

The Temple theatre, McCook, Neb.,
formerly owned by Jack Tiller, has been
sold to O. Fred Glass.

* * *

Jack Sampson, F. B. O. manager, has
booked the fifth series of short subjects,

“The Pacemakers,’’ over the entire L. & T.

circuit.

(Paul?JbfuL
“Ask Morris Heilman to screen that feature

‘Midnight Secrets’ for you and if you don't

say it has about everything in it from the

standpoint of a good audience picture, ITl

buy the cigars. As I said before, don’t pass

this one up.’’

For Northern Illinois and the Whole State of Indiana.

Released by

nEELCnnFT FILM B1LCHJ\NGES
CHICAGO - 810 S.WA&ASH 109 W. MARYLAND

,
INDIANAPOLIS J

NOW BOOKING
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PoLA Negri, the Paramount star, all

wrapped in furs, came to town from
Hollywood on Friday the 13th and, after

a few hours in our blustering city, went
on to New York. She sails for Poland
next week.

* * *

Those cute kiddies of several years, but

now quite grown up, Jane and Katherine
Lee, were on the bill at the Palace theatre

last week in a sketch called “At the

Studio.” The former Fox baby stars were
well received.

* * *

Thieves Caught

While two yeggs were attempting to

break into the safe of the Howard theatre,

at 1621 Howard ave., early on Thursday
morning, they were caught by Patrolmen
Moore and Ford of the Rogers Park sta-

tion. The men were booked as Irving
Schlig and Frank Burke. Schlig has been
arrested before, it is said, as a robber
suspect.

t- *

Orchestra Attracts

Jacques Beaucaire’s orchestra at the new
Jeffrey theatre on the South Side, is at-

tracting unusual attention. He has inaugu-
rated a number of special features and
many folks are finding the musical pro-
gram of sufficient interest to bring them
to the theatre aside from the pictures.

Vernon Seaver, Jr., is managing the Jeff-

rey, following in the footsteps of his

father, who owned the old Theatorium,
said to be the first house devoted solely

to pictures in Chicago.
* *

Stars Dance with Fans
Chicago fans who get a thrill out of

dancing or watching film stars dance,
flocked to Paddy Harmon’s Arcadia and
Dreamland dance halls last Sunday, Mon-
day and Tuesday, where Bryant Wash-
burn, Ruth Stonehouse, Cullen Landis,
Anna May Wong, Katherine McGuire,
Carl Miller, Jack Daughert}', Harry Tighe
and Maude George posed for scenes for a
picture called “The Ballroom Girl.” The
dancers were asked to take part in the
ballroom scenes.

Million Dollar Hammond
House Goes to Karzas

{Special to Exhibitors Herald)

A theatre to cost in the neighborhood
of $1,650,000 in Hammond, Ind., and to
be erected by the Merchants’ Improve-
ment Association, has been leased to
Andrew Karzas, Chicago theatre and
dance hall operator. The house will
seat 3,165.

The front of the building will have
shops on the ground floor and a dance
hall above.

Heart to Heart Talks

:

We’ve got a “Wow” of a series of
six pictures with REED HOWES,
the new screen star. Don’t take
our word for it; read the Trade

! Reviews on the first of this series ‘‘SUPER
SPEED,” co-starring Mildred Harris, and
if that doesn’t convince you we will be de-

' lighted to screen it for you and you will
be 100% sold. That’s what we think of
this picture.

Pic-

tures

808 South Wabash Avenue
CHICAGO, ILL.

Index to Film
Announcements

{Concluded from page 71)

Somewhere In Wrong :Feb.l4-66.
Stan Lanrel Comedies :Dec.27-lTl.
Twins :Feb.l4-66.
West of Hot Dog; Feb. 14-66.

Fox Film Corp.

Fox Educationals :Dec.27-Ins.
Fox News :Dec.27-Ins.7-18.Feb.28-10.

Greater Than Marriage :Nov.l-25.Nov.8-17.Nov.I5-
8.Nov.22-13.Nov.29-6.Dec.6-17. Dec.13-17. Mar.l4-
ll.Mar.21-11.

Magnificent Ambersons, The :Dec.20-15.
Pampered Youth :Feb.28-13.Mar. 14-11
Redeeming Sin, The :Nov.22-12.Dec.6-17.Dec.l3-16.

Dec.20-14.Mar.7-27.Mar.l4-ll.
School For Wives :Feb.28-12.
Two Shall Be Born:Nov.22-13.Dec.6-17.19.Dec.l8-

19.Dec.20-17.Mar.l4-ll.

Warner Brothers
Age of Innocence, The;Feb.l4-18.
Broadway Butterfly :Feb. 14-19.
Dark Swan, The :Dec.6-20,21.Dec.21-18.Feb.14-19.
Eleventh Virgin, The:Feb.l4-19.
Eve’s Lover :Feb. 14-19.
Find Your Man :Feb.l4-18.
How Baxter Butted In :Feb. 14-19.
Lost Lady, A:Feb.l4-19.
Lighthouse by the Sea, The:Jan.lO-8.Feb.l4-19.
Lover of Camille, The:Nov.22-Ins.Bec.27-18.Feb.

14-18.
Man Without a Conscience :Feb.l4-19.
My Wife and I:Feb.l4-19.
Narrow Street, The:Nov.l5-6,7.Nov.29-13.Feb.l4-18.
On Thin Ice:Feb.l4-19.
Recompense: Feb. 14-19.Mar.7-22.
Tracked in the Snow:Feb.l4-19.
Why Girls Go Back Home:Jan.24-5.

Wilson-Wetherald
White Mice :Jan.24-62.Jan.31-60.Feb.7-68.Mar.7-18.

Short Subjects

Educational

Bright Lights :Jan. 17-4.
Cameo Comedies :Feb.7-9.
Educational Pictures :Nov.8-20.Dec.27-15.Mar. 21-7.

French Pastry :Jan. 17-4.

Her Boy Friend :Feb.21-67.
High Gear :Jan. 17-4.

Hooked :Feb.21-13.
Judge’s Crossword Puzzles :Feb.l4-15.
Kid Speed :Nov.8-21.Dec.20-12.Feb.21-67.
Kinograms :Dec. 6-7.Dec.20-13.Jan. 3-9.Jan. 17-5.Jan.

31-9.Feb.l4-13.Feb.28-19.Mar.7-12,13.
Lovemania :Jan . 3-8.

Low Tide :Feb. 14-14.
Mermaid Comedies :Mar.7-ll.
Motor Mad :Dec.27-14.

Sea Legs: Mar.14-3.
Stnpid but Brave:Jan. 3-8.

Tuxedo Comedies :Jan.3-8.
What a Night :Dec.27-14.

Film Booking OflSces

Bray Cartoons :Dec.27-165.Jan.24-65.Mar.7-83.
Heebie Jeebies :Feb.28-91.

Helping Hand, A:Feb.28-91.
He Who Gets Crowned :Feb.28-91.

Hypnotized :Feb. 28-91.

Jimmy Aubrey Comedies :Jan.3-79

Monsieur Don’t Care:Feb. 14-66.
Oh What a Flirt :Feb.28-91.
Pace Makers, The:Mar.7-75.Mar.l4-58.
Pie-Eyed :Feb.l4-66.
Screen Almanac, The :Dec.27-165.Jan.24-66.Mar,7-

83.

Pathe

Are Blond Men Bashful :Dec.27-Ins.
Beloved Bozo, The :Mar.7-92.
Big Town, The:Feb.l4-84.
Chronicles of America, The:Jan.3-Ins.
Circus Fever :Feb.l4-84.
Excuse My Glove :Feb.21-80.
Feet of Mod:Dec.27-Ins.
Galloping Hoofs :Dec.l3-In3.Dec.27-198.Janl0-44,4.'>.

Jan.17-In8.Jan.31-84.Fcb.7-84.
Honeymoon Hardships :Feb.28-108.
Idaho: Feb.l4-70,71,72.73.74,75.Feb.28-82.83.Mar.21-

84.
Laugh That Off :Feb.21-80.
Mack Sennett Comedies :Nov.l5-Ina.Jan.24-84.
Off His Trolley ;Dec.27-Ins.
Pathe News :Dec.20-84Jan.24-77.Jan.81-77.Feb.7-66.

Feb.l4-80.Feb.21-71.Mar.21-57.
Plumber, The:Mar.7-92,
Ten Scars Make a Man:Nov.l5-In3.Dec.l3-Ins.Jan.

10-68.
Royal Razz, The:Dec.27-In3.
Sea Squawk, The:Dec.27-Ina.
Sportlights :Janl7-60,

Rayart
Battling Brewster :Feb.28-59.

Universal

Fighting Ranger, The:Jan.lO-2.Jan.24-6,7.
Hello Kid:Feb.21-3.
International News:Dec.27-4.
Itching for Revenge :Feb.21-3.
Puzzled by Cross Words :Feb.21-3.
Riddle Rider, The:Nov.8-2,3.Nov.22-6,7.Dec.6-4,6.
Taxi War :Feb.21-3.

Wilson & Co., Inc.

Ebenezer Ebony :Feb.28-52.
Karlo Kolor Komics ;Jan.24-64. Feb.28-52.
Redhead Comedies :Feb.28-52.
Wonder Book, The :Feb. 28-52.

Mayor and Pastor Try
to Grab Gratis Job

SEATTLE, WASH., March 17,—Rev.
W. Ashe-Everest will attempt to explain to

the public safety committee at its coming
meeting why he should be appointed to

visit theatres reporting regularly to the
mayor, Edwin J. Brown, when there is

already a censorship committee for the
purpose. There would be no compensa-
tion.

Much interest centers in his tentative

explanation. He has served the mayor be-
fore in similar capacities. Once the mayor
appointed him special policeman, but the

council refused to sanction the appoint-
ment. There was a stir.

NOW BOOKING
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Concluding: Rowland*

s

Series on Exhibitors
and Film Production

{Continued from page 32)

Lighting of a set is the consummation of
all the preparation put into the making of
a picture. It is the crowning touch to the
artistic quality of the production, for im-
proper lighting nullifies everything that
has gone before it.

Beautiful photography is inseparable
from good lighting. To think of one inde-
pendently of the other is an error of ig-

norance of photographic technique. For the
art—the secret—of the camera craft is the
distribution of light.

It is the emphasis by rightly placed lights

which bring out the beauty of artistic effect

on the screen. If the director wants a
dramatic effect in the relation of players
brought out, or if his desire is to draw at-

tention to a certain decorative effect in the
setting, it is to the cameraman he turns.
The cunning distribution of light brings
about these effects.

Any novice, after scant experience
around a camera, can turn the crank on a
picture. This is merely a mechanical de-
tail, as is the focusing. But years of con-
stant study are required to master the
wizardry of set lighting. And with all the
study and experience the subject has re-

ceived, the camera art is developing and
altering from day to day. In fact, there is

hardly a phase of picture production so
variable and depending so much upon in-

dividuality of style.

* *

Some cameramen achieve their effects by
bold, heavy concentration of light in cer-
tain parts of a set, for a light and shadow
effect. Some work with a solid distribution
of light throughout the whole area on
which the camera is focused. Some play
most with overhead light, some with side
light and some favor back lighting. The
scope for variation is almost infinite. Some
cameramen use enough power on a set to
illuminate a moderate sized town, others
scarcely enough to make the players stand
out from the background. It is a fascinat-
ing science.

Cameramen are very jealous of the
mysteries of their art. Theirs is a hard-
won knowledge. In singling out novitiates
to pass along the secrets they have arrested,
therefore, they are cautious to select only
those they know from observation are
capable of maintaining the high degree of
proficiency to which the pioneers have
brought the camera art.

Another phase of picture production
which seldom gets mention in this much-
talked-of industry of ours is the construc-
tion work. Almost everything used in the
building of a set is fashioned in the studio.
For this purpose each studio maintains a

mill room. Here the sets designed by the
art director are built practically in their

entirety, metal work as well as carpentry.
In one of the studios where First National
pictures are made the mill occupies an en-
tire building and employs as high as 300
men. In this everything is made from raw
materials with the exception of door knobs.

There is an astonishing efficiency in the
studio mill, for time here is everything.
Failure to have a set up to the minute of
schedule can cause a delay which loses the
company several thousand dollars. And
no company could weather many such ex-
pensive delays.

^ ^ ^

Sets go up on the stage or studio lot and
disappear over night. The artisan crew is

seldom allowed more than two weeks with
which to erect even the most pretentious
set. Efficiency here has been carried to such
a point that the builders carry on their
work right within arms’ reach of a director
and his company at work, regulating their

noisy activities by the director’s whistle for
silence when he is ready to shoot a scene.
One of the most impressive scenes for the
visitor to a studio is the sight of the car-
penters and masonry workers swarming
around a set, close enough to a company of
actors to hear every spoken line and watch
every move, and yet builders and actors
being entirely oblivious of each other’s
presence.

The concluding step in the making of a
film drama will serve to bring my series to

a close. That last step is the cutting, titling

and editing—the final polishing of the
filmed play.

The cutting has for its purpose the elim-
ination of all action that can be stripped
without destroying the coherence of plot
development. In some cases, however,
some sequences are lengthened and certain
others shortened for the purposes of con-
trast and tempo.

Cutting is very complicated in technique
and requires years of training. It requires
mathematical precision, plus an instinct and
trained feeling for drama.

We have now in effect followed a photo-
play through its course, from inception to

its final issuance from the studio. Most
of the things I have recounted are well
known by the majority of exhibitors. They
are, however, things well worth reiterating.

And if what I have said may bring light to
even a few exhibitors who lacked this in-

formation, or cause other exhibitors to fol-

low more closely the details of film produc-
tion, my purpose may be considered well
served.

Youngdeer Manages New Company
PAWHQSKA, OKLA.—James C. Youngdeer

has been named general maanger of the Arrow-
head Motion Picture Company, being formed here
with a capital stock of $50,000 for producing pic-
tures. ‘‘The Unknown Man” will be the first

film made.

Theatre Men Split in

Appraising Service of
Distributor Exchanges

{Continued from page 42)

leading exchanges. Also a sufficient supply of
advertising. They often are short of paper. The
practice of continually raising or attempting to
raise the price of leading stars should be stopped.
It eventually kills the star, because most small
towns are paying all the traffic will bear ana
their admission prices are too high as it is. I

know a few leaders that mean nothing now
because of this high price and the fact that they
are too old when they are within the reach oi
the small town.

P. G. Estee, S. T, theatre, Parker, S. D.: That
some sort of a credit rating for exhibitors be
established, so that we are not treated like a
bunch of alley rats who are daily expected to
start for Canada or the South Seas, where there’s
no extradition, and, therefore, we are not trusted
with 79 cents’ worth of paper.

H. A. Brumund, Lyceum and Princess theatres,
Thief River Falls, Minn. : A movement should
be started to have exchanges reinstate trailer
service on all their special features. A good
trailer is the greatest help that the small town
exhibitor can get and should be furnished by the
exchange at a small i*ental. The rental as charged
by the First National Screen Service, from $5
to $15, is prohibitive for us small fellows. 1

used their monthly trailer service but canceled
it. I found that by using trailers on all our
pictures, including program pictures, they lost

their value. At the present time the First Na-
tional exchange is the only exchange in Minne-
apolis territory which is furnishing trailers and
are a great help.

Julius M. Schmidt, Grand theatre, Breese, 111.;

None whatever. I am getting a No. 1 service
out of St. Louis for First National, St. Louis
Film Exchange, Educational, Pathe and Univer-
sal. I don’t see why more exhibitors don’t re-
port on “What the Picture Did for Me.” Don’t
they read, or have you only a circulation of 300.
In reporting they don’t have to let the exchange
know what stars pack their house, or do they
think every fellow for himself?

J. Bart Laughlin, Bart’s Mecca theatre. Mid-
land, Mich. : Posters and photos as a general
rule are O. K., but would suggest that exchanges
omit accessories from press books that they are
unable to supply. Many a campaign of mine has
been ruined by disappointment in this way, after
much thought and time in planning it. Why
advertise oil paintings and novelties when they
can’t furnish them once in a hundred times? It

is also very rare that I receive the same cuts
or mats that I order. Why is it?

Henry McClure, Strand theatre, Emporia, Kan.

:

All exchanges should do as the Kansas City First
National does—send a post card advising you
what is short and what they have done regard-
ing it. Many exchanges leave you in the dark
as to whether or not your shortage has been
back ordered or was an oversight on their part.
Attached is card used by First National notifying
exhibitor of shortage.

Edwin Lake, Lake theatre, Baker, Mont. : Rate
theatre and managers and cut out the C. O. D.
business and work more harmonious with exhibi-
tors. Put good, reliable men on the road, ones
that will conscientiously tell the truth and dis-

continue the bull and help the exhibitor to ar-
range his progi’am so that he will have a variety.

Have his booking sheet with him, so that New
York and exchanges will not destroy his work.
Could not run a theatre without your paper.

A. Bendslev, Community Playhouse, Wellesley^
Hills, Mass. : More courtesy and consideration in
most departments, but particularly in shipping
rooms. Advance trailers are of great value, but
the smaller houses, such as mine, cannot pay the
exorbitant price demanded by National Screen
Service. I have repeatedly discussed this phase
with F. P. L., branch manager, but so far noth-
ing has come of it.

N. M. Emmons, Eagle theatre. Eagle River,.

Wis. ; Exchanges should be more careful in ex-
amining films, as we receive many in rotten
condition.

Neill Brooks, Gem theatre, Calico Rock, Ark. t

We have experienced some dissatisfaction with
some exchanges, while service from others is all

right. Substituting pictures is one objection to
us small fry, and in my particular case, I can-
not get cuts on pictures bought. They promise
you the world, press sheets, etc., but few press
sheets do I ever get and it’s next to impossible
to get cuts. The larger theatres can get them,
but suppose so few of smaller exhibitors call

for them. The biggest step of improvement I

might suggest would be for a great majority of
exchanges to get down to business with real serv-
ice and quit trying to palm off the very worst
service they can, just so long as exhibitors will
stand for it. A man doesn’t feel much like co-op-
erating with an exchange after he has been
handed a few uncalled for curves. We can’t see
why that after long and amicable relations, ex-
changes won't give exhibitors a rating that would
prevent C. O. D.'s in cases of late arrival of
check, but he can’t do it.

NOW BOOKING
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Hal 'Koach Star
Comedies

T^o ^eel^

Glenn Tryon\utilh

Suppose you^d just.

Got married and. Your heart was filled

with love and jubilification. And
you’d started off with your lovely.

Little bride and it started to pour and

your car was an open faced thing. And
you got all soaked and there was no

house near but one. Supposed to be

haunted. And therefore empty. And

you and the bride entered and hoped to

get dry. And warm. And before you
could get under the blankets. All

Hades seemed to break loose. And
you had to run round in your shirt tail

hitting. At things and getting hit.

What would you do?

See “The Haunted Honeymoon.” And
laugh. And learn.

MARK
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UNDREDS of Testimonial Letters,

such as the one. reproduced here'^dth,

are conclusive evidence of Wurlitzer

supremacy in the art of organ

building. The Wurlitzer Unit Organ, fea-

turing the exclusive Hope-Jones Patents,

is the ultimate choice of the world’s great-

est exhibitors of high class motion

pictures. The purchase of a Wurlitz-

er Unit Organ for your theatre is not

an expenditure—it is an investment

that pays for itself in a short time

in increased box office receipts.

Better Theatres in Chicago
in which Wurlitzer unit Organs have been

installed include the new

CAPITOL THEATRE
also Chicago, Tivoli, McVickers, Riviera

There is a type of W urlitzer

IMusic for all sizes of Theatres,

large or small. Prices and

terms are within the reach ot

all.

Nezv SELLING PLAN
Learn about this neio selling plan today-

The sooner you do, the sooner will yon be

reaping the rich rezeards of better music.

The RUDOLPH WURLITZER Co.
CHICAGO CmCINNATI

.t2!) So. Wabash Ave. 121 E. I'oui-tli St.

AEIV YORK I.OS ANCiEGES SAX FRAXCISC)©
120 IV. 42ii(l St. 814 S. Rroadway 250 Stocktiin

DENVER, COI.O.
2100 Hroadway

mertea's
Finest
Qheatres

$4,000,000
Chicago Theatre

Chicago

Rialto Theatre .
NewYork

PI
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yoo Watt

Edison Mazda

Motion Picture

Lamp.

Better Projection
at Lower Cost

I
NCANDESCENT lamp projection with Edison Mazda
Motion Picture Lamps lowers the cost of projection from

25 to 65%.

This feature along with an evenly and well-lighted screen,

a flickerless light source and an improved quality of illumina-

tion has made this mode of projection the modern standard.

The Eldison Mazda Motion Picture Lamp works equally well

on alternating and direct current. On an alternating current

supply of 110 volts the lamp and control apparatus draws
approximately only 9 amperes of current. The lamp is easy to

operate and once adjusted requires little or no further attention.

Unless you have an unusually large theatre, you can install

incandescent lamp projection and reap all the benefits of perfect

picture presentation at a material saving in the cost of operation.

There’s a right

Edison Mazda Lamp
for Every Fixture

attractiveness of any

theatre is dependent to a

great extent on the proper use

of light.

In the interest of better

theatre lighting the engineers

of the Edison Lamp Works

have made a special study of

the lighting problems con-

fronting exhibitors. As a re-

sult several types of lamps

have been designed to meet

the special requirements of

the various departments of

the theatre ; marque and sign

;

lobby and auditorium, stage,

etc.

Our engineers will gladly

furnish specific recommenda-

tions on the proper selection

of Edison Mazda Lamps to se-

cure the most effective and

economical lighting of your

theatre. This expert advice is

available without charge.

Supplementary to this ad-

visory service we have pre-

pared a set of five books on

theatre lighting and projec-

tion. Fill in and mail the

attached coupon and a set will

be sent to you free of charge.

Do it now.

There is a supply dealer in your district carrying

Edison Mazda Lamps. He will gladly advise

you whether or not this better method of projec-

tion is adaptable to your theatre. Or write Edison
Lamp Works of General Ellectric Company,
Harrison, N. J.

Publicity Dept.,

Edison Lamp Works of General Electric
Company,

Harrison, New Jersey.

Please send us your free set of books on
theatre lighting and projection.

Name.

EDISON MAZDA LAMPS
A GENERAL ELECTRIC PRODUCT

Address..
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ROCKBESTOS
-the asbestos covered wire

Kliegl uses Rockbestos
Rockbestos—the asbestos covered wire, has

been adopted as standard for Kliegl Lights.

In keeping with their policy to maintain a

high standard for their products, Rockbestos

cable met in every particular the tests re-

quired, and Kliegl lights are equipped with

Rockbestos—the everlasting wire.

Motion Picture Cable ^ ^
Spot Light Cable equipped with

Fixture Wire Rockbestos Cable

ROCKBESTOS PRODUCTSCORPORAT I ON
NEW HAVEN. CONN.

1

B942 Grand Central Term. Bldg., New York 7 1 1 First National Bank Bldg., Chicago
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Sk A Nationwide Theatre Seating Service
aiiSF

Era„.y"fe
, a

A Cinderella Theatre, Detroit, Mich.

C3hnW^
na

FI

HEYWOOD-WAKEFIELD
WAREHOUSES

Baltimore* Md. 113 W. Conway St..

Boston 45, Mass. Winter Hill

Disl>Iay Floor, 174 Portland St.

Buffalo, N.Y. Wells and Carroll Sts.

Chicago, 111. 2653 Arthington St.

Display Floor, Amer. Furniture Mart
Kansas City, Mo. 13 10 W. Eighth St.

Los Angeles, Calif. 215 East 6th St.

New York, N.Y. 516 W. 34th St.

Philadelphia, Pa. 244 South 5th St.

Portland, Ore. 148 No. Tenth St.

San Francisco, Calif. 737 Howard St.

St. Louis, Mo. Sixth & O’Fallon Sts.

3

3

a

3

3

MANY of the nation’s greatest amusement en-

terprises—Theatres, Auditoriums, Ball Parks,

Race Tracks, etc.— have been seated by Heywood-

Wakefield. There are a number of reasons for this.

Heywood-Wakefield seat-building experience dates

back 99 years. There is a wide variety of seats,

standards and backs. Heywood-Wakefield seating

experts help to plan each installation. The Hey-

wood'Wakefield factories and warehouses are con-

veniently situated to give efficient service from coast

to coast. These items of service insure the practical,

economical, prompt and satisfactory seating of

your theatre. After all, the profit and popularity of

your house depends upon the comfort of your

patrons.

May we send a theatre-seating expert? There is

no charge for this valuable service.

IlllW 5

^llllF
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a
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c
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guidance of exhibitors in matters of theatre construction, operation and equip-

ment and to promote the ideal of greater and finer theatres.
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Summer Preparations

Theatre attendance this sum-
ner will witness a slump less

marked than any preceding

summer. This statement can safely be

made on the basis that each preceding

year has seen patronage in motion

picture houses on the increase. The
impression that a picture theatre is a

place to swelter in hot weather has

changed, by use of modern equipment

and careful education of the public,

to the thought that it is a haven of

relief under uncomfortable conditions

of the elements. The much talked of

summer slump is now openly branded

as a bugaboo by those exhibitors who
believe in and have put in force the

idea of better and more comfortable

theatres as a counter attraction to

natural forces which have a tendency

to “cut in” on theatre receipts.

Nevertheless, the rather time-hon-

ored appeal to make early and ade-

quate preparations for continued sum-
mer attendance is Jiot without just

foundation. Success during the warm
months cannot be expected unless ex-

tra effort and careful thought along

correct lines is given the subject. The
condition of the theatre as a building

is obviously first in line for analysis.

Proper procedure in preparation

for hot weather will be readily appar-

ent to any exhibitor who will study

his auditorium with a view to im-

proving its comfort facilities. Of the

many things which can be done to

make it more cheerful—to give it a

new and inviting appearance, the most
important factors will be coolness and
cleanliness. A comfortable atmos-

pheric condition combined with the

element of cleanliness are the two
outstanding weapons for summer pat-

ronage appeal.

Fellows That

Co-operate
The fellows behind the machines in

picture booths throughout the coun-
try are a real group of cooperators.

This isn’t news exactly, but we can’t

resist giving credit where it is due
and we believe bales of credit are due
to motion picture projectionists for
the interest they show in a plan aimed
to put a better picture on the screen.

Operators have responded with en-
thusiasm to the “Better Theatres”
Stop Chart plan. They gave it the
critical “once over,” decided it was
worth trying and became boosters for

In This Issue
Summer Preparations, by Harry

E. Holquist.

A Survey: “What Modern Fea-
tures Will Your New Theatre
Have?”

Country’s Most Novel Theatre—
The New Capitol, Chicago.

Film Mutilation and How to Pre-
vent It. Prepared by the East-
man Kodak Company.

Stop Chart Isolates Causes of
Projection Interruption.

Clell Jay Offers a Suggestion.

Device Shows Reel Being Run to
Patrons Outside Theatre.

Projection Record System Used
by Anniston Enterprises.

“Better Theatres” Pictorial Page.

Children s Play Room Feature of
Wisconsin Theatre.

Presentations by John Wenger at

New York Playhouses.

Explains Proper Pitch for Audi-
torium Floor.

Comfort for Your Patrons— A
Laundered Atmosphere, by
Horace L. Smith, Jr.

Balloons a Popular Means of The-
atre Exploitation.

Money Making Ideas.

Doubling the Seating Capacity and
Reviving an Old Theatre, by
Elmer F. Behrns.

The Exhibitors Information and
Catalog Bureau.

the purpose of the chart—that of

eliminating projection interruption.

They are going to make the campaign
mean something. There is no letup

in their interest. Charts are in use

and much valuable information is be-

ing corralled for the good of all, sim-

ply through the fact that the projec-

tionist is a cooperator. He is inter-

ested in his w'ork—interested in mak-
ing every effort that spells for im-

provement. He is aggressive and
progressive where anything that

makes for better projection is con-

cerned.

Exploiting

Equipment
Showmen generally are ciuick to

proclaim in liberal terms of newspa-
per space and in other ways the book-

ing of an outstanding attraction. Yet
the booking, or rather acquisition, of

an equally important and interesting

“feature” in the form of some new
item of equipment, is allowed to pass

unheralded. Justification of this pro-

cedure seems to fail of explanation.

Obviously it represents lost opportu-

nities for building up much valuable

institutional good will. Aside from
its program the theatre’s main assets

are embodied in equipment and serv-

ice. It is reasonable to assume that

if the public is interested in efforts

made to provide it with the highest

class of entertainment it is also vitally

concerned with news of modern
equipment installations which assure

the correct presentation of this enter-

tainment. New projectors, seats,

cooling equipment, a new stage set-

ting, improved lighting systems and
other appurtenances are but some of

the many things which theatres install

from time to time. Better entertain-

ment, more comfort and greater serv-

ice js the natural reason for their in-

stallation. It is good business to

bring these facts to the attention of
your patrons.
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What Modern Features Will

Your New Theatre Have?
What is the trend in theatre building? ,

What new features are theatre owners planning for the comfort and convenience of the public?

Interesting answers to these questions and equally interesting glimpses into the exhihitorial mind as

it contemplates the type and facilities of the new and ideal theatre which is the goal of every showman,
are contained in the answers to a survey conducted by “Better Theatres” and published herewith.

The question on which opinion was sought was: ‘7/ you were building a new theatre what features

would you incorporate ivhich your present house does not have? Read the comments on ivhat these the-

atre owners regard as the last word in the requirements of a modern theatre.

VERNON LOCEY, Temple theatre,

Howell, Alich. : First, a cry room. Sec-

ond, concrete organ chambers, electrically

heated, dust and vermin proof. Third,

automatic lighting controlled from organ
console. Fourth, automatic perfumer con-

trolled from organ console.

E. D. KEILMANN, Topeka, Kam.: A
glassed in and well ventilated smoking com-
partment equipped with loud speaking de-

vices so the music could be enjoyed with

the picture by the smokers. Similar accom-
modations for women with crying children

would be included. Would make the bal-

cony into loges so that the upper portion

of the house would be the\ most luxurious

and most expensive, therefore more attrac-

tive for reservation for parties. Instead of

parting curtains there would be sliding doors

before the screen which would vignet in or

out as the case might require during pro-

logue work so the prologue could be made
to blend into the picture or vice versa. For
short flights of steps there would be ramps
and for long flights there would be esca-

lators.

A. D. BRAWNER, Jewel theatre, Hook-
er, Okla.: A little corner enclosed with a

railing with a few comfortable rocking

chairs 'where the mothers could enjoy a

picture and hold baby at the same time.

If the pictures get much longer unll have to

have place to get a sand'wich and a cup of
coffee, for some of the boys cannot hold
out on peanuts on the long twelve reelers.

MILTON OVERMAN, Fort Armstrong
theatre. Rock Island, 111. : If I were to

build a theatre I would first attempt to for-

get modern theatre architecture as exem-
plified in some of our great motion picture

palaces. I would try to keep constantly be-

fore me the thought that the theatre is

primarily a place of comfort and recrea-

tion. A place for relaxation and mental
inspiration. And with that thought in mind
I would strive to make the lobby a place

of inspiring beauty. The foyer would be

deep and wide, soft carpeted and inviting.

Warm colored, subdued illumination would
be used to bring about the mental peace
and calm required for the proper enjoy-
ment of the program.

The auditorium would be like no audi-

torium in existence. It would have no
beautifully panellel walls, no ornate decora-
tions, no sharp angles, no gorgeous electric

fixtures. It would be a huge oval shaped
place faintly illuminated by colored shad-
ows ceaselessly playing over the plastered

walls and ceiling—although “ceiling” would
be hardly the word, for one would not be

able to tell where the walls left off and
ceiling began. The proscenium arch would
not be an arch of architectural beauty. It

would be an arch of color between the con-
fines of which blackness gradually gave
way to the motion picture or stage pro-
gram.

Music would radiate from organ cham-
bers concealed in the ceiling and side walls.

But one would be unable to tell the exact
spot from which the melody came forth.

Orchestral music would also be used, but
the musicians would not be in sight unless
for the overture or some special selection.

The stage would have the size essential
for the staging of the largest productions
and the equipment to handle even the most
unusual of requirements for the stage is

coming into its own once more not as the
old 10c, 20c, 30c melodrama, but as the en-
chanted land of make believe, where elec-

trical and mechanical effects combine to

produce almost unbelievable beautiful re-

sults to supplement and strengthen the
spoken and acted play or opera. That is

the type of theatre I would build had I

the opportunity.

C. R. McHENRY, Rosewin theatre, Dal-
las, Tex.: I would have larger and better
rest room for ladies, smoking room for
men or a part of the house left so that they
could see the picture and still enjoy the

smokes. I would have an entirely separate
part of the house known as the cry room
where mothers with small children could

The

NEW
The type of theatre

which is replacing the

old playhouse is well

exemplified in these

two comparative views

of the Grand theatre,

Keokuk, la. Here is

the new Grand, erect-

ed at a cost of $150,-

000, including all

features of modern

theatres.
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READERS GIVE VIEWS
IN SURVEY ON QUESTION—

You Were Building a New Theatre What Features Would
You Incorporate Which Your Present House Does Not Have?’’

take the little ones and not annoy any othdfs

excepting mothers who have a sympathy for

each other and more tolerance for chil-

dren than those who do not have children.

I would have much wider aisles than I

have at present and would have better light-

ing while the show is in progress and would
have aisle lights at intervals along the

aisles. Some of these features are already
in my house, which was remodeled last

year and an extension put on it. It is much
nicer to find all these things out before the

house is built and they cost less if they are
all planned in advance. Were I doing any
more building I should go to all the houses
I could within a radius of several hundred
miles of me and note them for all detail,

for in nearly every one of them you can find
some one thing that you will like better than
the way you have yours. There is no such
thing as being satisfied but you can come
nearer being pleased if you go out and study
these things and read about them in the
“Better Theatres.”

HARDIN ENTERTAINMENT CO.,
Odeon theatre, Hardin, Mo.: Men and
women’s wash room. Rest room where pa-
trons could wait for the next performance,
as many do not like to go in after the
picture has started but prefer to wait until
the next show. Either they go out and re-
turn or zvait in the lobby zvith no place to

rest comfortably. Children’s play room if
in a larger town, but the towns under a
thousand population cannot afford this de-
partment. Closer attention to a success-
ful ventilating system which at this time
seemingly costs too much money.

F. N. HARRIS, Amuse theatre, Hart,
Mich.: Most small town theatres are a
store building remodeled that I have seen
in Michigan, but I aim to build or remodel
a double store in a few years more if

Thanks
Advisory Staff

Editor, “Better Theatres”
EXHIBITORS HERALD,
Chicago.
Dear Sir:

A short time ago I appealed
to the “Better Theatres” Ad-
visory Staff with the proposi-

tion of building a theatre. It

gives me great pleasure to

acknowledge the help and as-

sistance that this staff hais given
me under your supervision.

I wish to thank you for this

accommodation.

O. H. STRINE,
Nevada, la.

everything keeps up to the way it is going
now. I, myself, am running one of the

freak theatres.

I have confectionery and ice cream and
fruit in season and we claim to be in the

best fruit section in the U. S. A. We have
the finest cherries, peaches, plums, pears,

apples, as well as all kinds of berries. Now,
to get to my theatre you must go through
the store part, so we get them coming and
going. We run the best pictures and lat-

est. Pay as high as $100 to as low as $15,

but all late. We have run all Harold
Lloyd’s made—also all of Douglas Fair-

banks’ and Mary Pickford’s.

I would have good ventilation, smoking
room and toilets with lavatory for men
and rest room for women with all con-
veniences. I could think of a maid, uphol-
stered seats on main floor, a forty or fifty

piece orchestra, but I do run the orchestra
now in a 250 seat house and it pulls. I-

get 25c to 50c adults and no kick. All
say that music is worth one-half of price.

Nice clean walls, not too much fuss, but
up-to-date and sanitary and clean in every
way.

G. M. YEATON, loka theatres, Exeter, N.
H.: I would build a theatre and seat it as

follows: An aisle every four seats and
plenty of leg room between rows. The great
fault of theatres today is crowding the peo-
ple too much. Give them plenty of room
for comfort and put not more than four
seats in a row to avoid rising when they go
in and out and you will more than make
up in business what you lose in room.

J. S. LATIMER, Merit theatre, Hart-
ford, Ark.: We have owned and operated
four shows in three small towns in the past
ten years. Our house, "The Merit,” here
at Hartford is nearer our ideal than any
of the others, seating as it does, 450 on
one floor with standing room back of colo-
nade for 50. Of course, zve are speaking
of small town theatres. If we were build-
ing a new theatre about the only change
we would make would be an addition five
feet in width. Our present house is 2S
feet and our throw, 110 feet, but a 75/75’
double arc transverter gives us first class
projection. With 30 feet width we think
a better seating arrangement can be had
placing the seats in groups of four with
aisles next to the walls and two inside
aisles. My observation is that most of the
smaller tozvn show houses have their out-
side fronts sadly neglected. This, of course,

{Continued on page 38 )

The

OLD
Here is the old Grand

theatre at Keokuk
which the modern

structure on the oppo-

site page has replaced.

These two photos
clearly bespeak the-

atre construction prog-

ress. Baker - Dodge
Theatres, Inc., oper-

ates the new Grand,

which has a seating

capacity' of 1,040.
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The Capitol
An atmospheric playhouse representing an Italian

garden under Mediterranean sky, featuring a moon-

light night.

Left: Stage setting and ornamental fountain. Below:

Marble colonnade, wrought iron lanterns, and stone

flower boxes are shown. Bottom: View of upper

lounge showing novel decorations and sky back-

ground.
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{Photo by Winslow, Chicago')

A view of the interior of the Capitol theatre. The left side of the auditorium represents an Italian villa. On the opposite
side is a reproduction of an Italian garden and temple. The ceiling is a deep blue sky with twinkling stars and drifting

clouds. The Capitol was designed by John Eberson, Chicago. National Theatres Corp. are the owners.

Country’s Most Novel Theatre

The New Capitol, Chieago
'T' HE magic of the Mediterranean sky

—

the peaceful exhilaration of an Italian

garden under soft moonlight glow. Stars

that twinkle and fade behind fleecy, lan-

guish clouds. In brief, a garden setting

in Italy in its most poignant beauty.

That, in atmosphere and execution is the

interior of Chicago’s newest picture palace,

the Capitol theatre at 79th and Halsted

streets.

In conception and plan the Capitol rep-

resents a new thought in theatre building.

It is what its designer, John Eberson,
refers to as an “atmospheric” theatre. In

the Capitol he places the audience in a

magic Italian garden setting. To appre-
ciate the beauty and significance of the

scene one must sit under the arched-heaven
sky of the Capitol’s blue ceiling. To study
and analyze the details of this huge garden
is to marvel at the daring and ingenuity
of its conception.

Cold facts seem crude things with which
to deal in conveying an impression and a
mental picture of the Capitol, yet it is only
through logical study of these that one can
follow the thought of the builder in pro-
viding such an innovational home for the

motion picture. Here are some figures and
facts in the brief

:

^ ^

The Capitol theatre is located at 79th and
South Halsted streets, on a lot approx-
imately 183 by 260 feet. It is owned by
National Theatres Corporation.
The theatre proper is 144 feet wide and

183 feet deep. The store and office portion

of this building faces Halsted street and
is 116 feet deep.
The theatre has a seating capacity of

approximately 3,000 seats, all located on
the main floor and the ahphitheatre.

The stage of the Capitol theatre is 97

feet wide and measures 30 feet from cur-

tain line to back wall.

The proscenium opening is 62 feet wide
and 31 feet high. 'The rigging left is 67

feet above stage floor level.

The entire structure is strictly fireproof,

being executed in concrete and steel with

The Capitol
John Eberson, Architect

National Theatres Corp., Owners

brick masonry walls and terra cotta facade.

The style of architecture is the Italian

Renaissance and the size and character of
arrangement and equipment make this mod-
ern auditorium suitable for all known kinds
of theatrical entertainment.

The conception and plan of the architec-

tural treatment of the Capitol are as fol-

lows :

* * *

A strictly Italian Renaissance exterior

executed in glazed pulsichrome terra cotta

for main body and rich polychrome glass

in ornamental and enrichments, strictly

representative of modern revival and re-

birth of antique and classic Roman Archi-
tecture.

Lobbies and foyers are executed with
modified replicas of ornament and shape,
typical of the work introduced by S. Min-
iato and Nicollo Pisano.

The auditorium proper represents the
architect’s conception of an Italian Garden
under Mediterranean sky, featuring a

moonlight night.

Italian Renaissance, or as the Italian calls

it, “Rinascita,” is a distinct development in

human culture, especially in the building
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Projection room o/ the Capitol theatre, located in the middle of the auditorium.
In the foreground are ornamental flowers and a fish pond.

art, and it is the Italian artist and architect

who first established the rejuvenation of
antique art and Roman architecture. The
remains of Old Rome, such as the Coli-

seum, the Pantheon and the Colonades,
form the quarry from which much of the

material for the Renaissance buildings

were extracted.

During the fifteenth century the popes
were temporal princes and great patrons
of art and learning, and splendid new
palaces and churches were erected, and the

decoration of old ones was carried on by
famed and eminent painters, such as Per-
ruzi, Raphael and Michael Angelo. A
school was created for artists and work-
men who afterwards spread abroad the

style of Renaissance in other parts of Italy

and beyond.
* *

True to this style and school of archi-

tecture, and studying the many splendid
examples of this art, the Capitol theatre
was designed with a facade using largely
the classic orders in an attempt to conform
to the correctness and ideas of Roman
Architecture.

The classic character of the front eleva-

tion of the Capitol theatre is softened by
an adoption of the more modern Italian

treatment now found so common in Flor-

ence.

Decorations, such as carving and sculp-

ture in collected masses, were executed in

color reflecting the custom of artists dur-
ing the Renaissance period and reviving
Fresco paintings and the application of

color on the outside of buildings.

Let us follow the architect throughout
the building, as he studied and adapted for

the various portions of the building and
its interiors, prominent and artistic devel-
opment of the three art and building cen-
ters of the Renaissance period in Italy,

such as Florence, Rome and Venice. All

three schools of Renaissance art used
sculptured ornament in friezes.

* *

The entrance lobby has a faience tile

floor, imported marble wainscoting and a

richly ornamented ceiling with motifs taken
from the Villa Cambiasco, and doorheads
from one of the big galleries of St. Peter’s

Cathedral in Rome.
The main lounge and grand staircase hall

is four stories high, representing an
Italian patio with clear sky overhead and

rich palatial garden walls enhanced with
carved niches and statuary. The prome-
nade back of the amphitehatre is a replica
of a stuccoed cloister arcade, embellished
with wrought iron gates, lanterns and dis-
tance mirrors.

The unique feature of the auditorium
treatment is the treament of the proscenium
arch. The proscenium arch proper was
conceived as a triumphal arch supported
on columns and roofed with a Roman tile

roof and stone balustrade. The arch is

shaped by the use of spandrels and the
soffit of the heavy tile roof is richly orna-
mented with polychrome carvings.

The two sides of the proscenium arch
are not treated symmetrically, which is a
very unusual feature, the accoustic proper-
ties of the auditorium and the necessary
symmetry having been taken care of by the
sweep of the main ceiling and the back-
ground of the proscenium arch and the
building treatment given same.

You will find on the left side of the
auditorium an Italian palace facade with a
grilled roofed shelter on top. On the
right hand side you will find a terraced
roof garden with a small temple building.

The flat pitch tile roof of the palace on
the left is typical of the Renaissance in

Florence. The balustrade effects on the

terrace garden and the roof over the tri-

umphal arc were borrowed from samples
of palatial architecture in Venice.

*

The cupola of the temple and its treat-

ment were modeled after the many ex-
amples of architecture found in Milan,
Pavia and Certosa. The openings to the
boxes representing entrances through the
palace garden walls, are Ponzello arches,

and the doorheads of the stone gateways
through the garden walls which form the

side of the auditorium, both in the balcony
and on the lower floor, have cornice and
pilaster treatment similar to those found
in the palace of Gambaro at Genoa.

The inside of the soffits, and all of the

little temples and garden houses, are ex-
ecuted in richly carved stucco highly col-

ored.

The little temple on the sunken garden
was suggested by the holy vault of the

Cathedral in Lucca.

The grilles at the windows of the palace

on the left again show Spanish Moorish
influences.

Consoles and brackets where prominent-
ly and correctly used as supports for vari-
ous doorheads and arches, show details
which are exact replicas of stucco and
carved stone brackets found in Florence
in the palace of Gondi.

The pilaster ornament of the great col-
umns, and pilasters supporting the trium-
phal arch, are exact reproductions of carv-
ings of a collection of reproduced pilasters
of the Academy of Fine Arts in Verona.

The door friezes of main auditorium
doors were copied from the friezes of the
doors of the palatial palace at Urbino.

The side walls of the auditorium repre-
sent a double gallery and promenade, sep-
arated from the auditorium by rich arch-
ways carried on marble columns; thus ex-
treme depth and distance is added to the
huge interior, and in doing so every aisle

and seating requirement ordained by the
law has not only been followed but the
spaces usually allotted for aisled and cross
aisles have almost been doubled in size, in

order to serve the best comfort of the
public and the best purpose of the safety
laws.

Beyond the study of examples or archi-
tectural art mentioned in the above, the
architect did not deviate or wander, and
to one who is inclined to study detail, it

will be interested to find the co-relation
of detail as adapted to the exterior and
interior of this building, which detail was
carried down to the treatment of Faience
floor design, hardware and painted orna-
ment.

All of the theatre interiors were decor-
ated in rich polychrome. Unusual art effects

and classic reproductions throughout the
house were designed and produced by the
Bodine-Spanjer company, Chicago, nation-
ally known theatre decorators.

* * *

The installation of a very elaborate and
special lighting system has made it pos-
sible to add to this illusion and deep blue
sky ; the glowing firebrands and urns rest-

ing on doorheads; wall copings; balus-

trades
; the slow moving clouds

;
the stere-

opticon effect moon rise ; the twinkling
stars ; the sunset effect up over terrace

garden
; the warm glow coming from the

interior of garden houses, palace interiors

and the temple, and a perfect system of

lighting stairs and aisle floors for the use
of special floor lights without disturbing
the general lighting effects.

The small temple in the terrace garden
has a ceiling treatment which is a miniature
reproduction of the ceiling of the Pantheon
in Rome.

Modified caryatides, sculptured human
female figures are used as column supports
for the pergola which houses the two main
ramps leading from the art gallery to the

balcony. Caryatides are traditional, and are
taken to represent the women of Carfa who
stood with the Persians against the Greeks
and were made slaves.

The peristyle which is a range of col-

umns surrounding the small temple and
supporting its roof, contains the chimes
belonging to the organ equipment, and also

has provided a singer’s platform.

The rustications of the stonework or the

palace and garden walls, are formed with
recess joints, all as found in Renaissance
buildings in Florence.

The rich red background of the spandrel,

which is the triangular space between the

curve of the triumphal arch and its square

enclosure, is a King color of the stone

decorations of all of the exterior build-

ings.

The entire decorative scheme of the ex-

terior ornaments on buildings, is attempted

in Fresco style, a term applied originally

to painting on a wall while the plaster is

still wet.
{Continued on page 14 )
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A typical balcony exit in the Capitol The Italian fountain in the Capitol

The highly artistic foyer of the Capitol with tile floor and polychrome effect ceiling
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One of the many beauty spots of THE CAPITOL. Decorations by the Bodine-Spanjer Company, Chicago.

Bodine-Spanjer DeLuxe Decorations
Feature Chicago’s Newest Theatre
The unusual and striking beauty of THE CAPITOL, Chicago’s most recently completed

theatre, is attributed in great degree to the unique and exquisite decorations designed and
produced by the BODINE-SPANJER COMPANY, the world's leading specialists in theatre and •

store decoration.

ASo*' The Bodine-Spanj’er Co. " Sclgr

Country’s Most Novel
Theatre—^The Capitol

(Continued from page 12 )

The spectacular stage setting carries the

architectural vision from the auditorium
onto the stage without any visible line of

demarcation. The entire stage is dressed
as an Italian Formal Garden with towering
formal hedges, practical sparkling and
spraying fountains and houses the produc-
tion stage which has a false proscenium
resembling a classic temple.

The illusion created by the open air

treatment of the auditorium and the in-

tricate scenic and lighting effects of stage

setting are perfect. An interesting detail

of decoration is the rough cast plaster

which in contrast to previous effects of this

art are not smooth but antique, with a sand
texture of unique effect.

The Capitol theatre has a reinforced
concrete foundation, steel skeleton frame
and reinforced concrete amphitheatre.
The commercial portion of this structure is

reinforced concrete. A very interesting

feature of this structure is reinforced con-

crete proscenium girder spanning 65 feet,

being four feet thick and 12 feet high. The
entire theatre span of 144 feet is trussed

with lattice truss which supports pre-cast

cement tile roof. All stairs are reinforced

concrete, covered with marble.

A complete, scientifically controlled, heat-

ing and ventilating plant is installed, con-

taining a refrigerating feature, whereby
fresh, tempered and treated air is delivered

to all portions of the building; warm,
washed air in Winter time and cooled

washed air in Summer time. The distribu-

tion of this air is accomplished both by
side wall and floor openings, and an auto-

matic controlled system will assure patrons

(Continued on page 22 )

MODERN

PROJECTION EQUIPMENT
in the

NEW CAPITOL
79th and Halsted Streets, Chicago

National Theatres Corp. Owners—John Eberson, Architect

•v'l®
^

L '^Ae

And Many
Other Items

of

Up-to-Date

Equipment

Ca/

Installed by

CAPITAL MERCHANDISE CO.
538 So. Dearborn St. Chicago, 111.

We supply the Orpheum Circuit and other leading theatres.

Consult us on your requirements. Correspondence invited.
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A Delightful Children’s Playroom

A glimpse into the children’s playroom at Saxe’s New Wisconsin theatre, Mil-
waukee, Wis.

ALL the conveniences offered patrons
at Saxe’s Wisconsin and Uihlein’s

Alhambra theatres in Milwaukee, probably
none is more popular than the children’s
playrooms.
Both downtown houses boast playrooms

that are the last word in keeping young-
sters amused and under proper care while
mothers are enjoying the program. At
both theatres the playrooms have had the
effect of stimulating matinee business.

* * *

The playroom in the new $2,000,000 Wis-
consin is situated off the balcony prom-
enade and adjoins one of the ladies’ rooms.
It is done in a soft ivory with a panel de-
picting children at play adorning the walls.

A figured carpet of red, harmonizing with
that throughout the rest of the house, cov-
ers the floor.

Toys of every description are provided.
There are blocks, balls, rocking horses,
dolls, go-carts and jumping jacks. In one
corner is a sand pile with the necessary

shovels and pails. Along another wall is

the juvenile “rest” furniture, consisting of
a miniature chair and settee, done in hand-
some wicker, with a juvenile bridge lamp
to match beside the chair.

A competent nurse is in constant at-
tendance, administering to the needs of
the youngsters in her care. When the
children become tired of playing with the
toys at their disposal she reads to them
from fairy books.

* * +

At the Alhambra, the playroom has long
been an institution, it being one of the
first theatres in the country to set aside a
place for the kiddies.

The Alhambra playroom is off the main
downstairs corridor and, like the Wiscon-
sin, is equipped with every form of toy
imaginable and with adequate sand boxes.
In addition there are little beds where the
youngsters may take a nap while their
mothers are in the theatre.

Cooling the Space
Between the Roof
and the Ceiling

C. M. Hartman, owner and man-
ager of the Liberty theatre, Carnegie,

Oklahoma, submits an interesting

problem which he explains in the

following letter

:

“In a building there is always a

dead air space between the ceiling

and roof. This air in the summer
time becomes very hot from the sun
shining on the roof and this heats

the ceiling, which in turn, of course,

makes the building warmer. Noiv, I

was wondering if you could give me
an idea or rather what you thought

of putting ventilators in this space,

say, two openings in the front wall

so as to enter this space and an open-

ing or two at the other end of the

building through the roof. Do you
think this would help very much in

keeping a building cooler? These
openings to be closed in winter time.”

Answer: “Better Theatres,” in re-

fering this inquiry to Samuel R.

Lewis, Consulting Engineer, 910 S.

Michigan Ave., Chicago, and a mem-
ber of its advisory staff, is given

the following opinion, which has been
forwarded to Mr. Hartman:
“The four openings suggested

would be an improvement. In addi-

tion to these, if Mr. Hartman would
install a circular ventilator or cupola

at the highest point in the roof, he

would secure a movement of air

through the attic in hot weather re-

gardless of whether or not the zvind

might he hloxving into one of the in-

lets. Provision should be made for
closing all of these openings during
the heating season.”

Engineers Set Dates

for Spring Meet
Announcement is made by J. C. Kroesen,

chairman of the publicity committee, that

the Spring meeting of the Society of Mo-
tion Picture Engineers will be held May
18 to 21 inclusive at the Hotel Schenectady,
Schenectady, N. Y.
A big representation is expected and

many interesting papers and new develop-
ments are scheduled for discussion.

Proper Pitch of Theatre Floor
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Diagram showing proper pitch of auditorium floor prepared by .irchitect E. F, Behrns,

100 Per Cent

Service

"J want to congratulate you
upon the new separate section of
‘Better Theatres’ and am sure that
no trade paper has ever demon-
strated one hundred per cent serv-
ice as you have. I have always
admired the way EXHIBITORS
HERALD has helped the picture
business and the real honest-to-
goodness helps that appear at all

times. 'Better Theatre^ section
just simply has everything out-
classed that I have ever seen and
I am going to keep my 'Better
Theatres’ sections handy at all
times. JERRY L. DRAKE,

Warrensburg, Mo.

^ M. HARTMAN, Liberty theatre, Car-
negie, Oklahoma, also seeks sugges-

tions regarding the slope of the floor of
the new theatre he is building, in response
to which the above diagram has been pre-
pared for “Better Theatres” through the
courtesy of Elmer F. Behrns, theatre
architect of Chicago. Mr. Hartman pre-
sents his problem as follows

:

“Would you plea.ze advise me at once if

a one-inch to the foot is too much slope

for a floor. Auditorium part is 24 feet wide
by ga feet long to front of stage. Stage to

be six feet above floor. This house to he
a picture house?”

It will be noted from the drawing pre-
pared by Mr. Behrns that the slope which
Mr. Hartman had in mind is too great.
Mr. Behrns’ sketch shows the correct pitch
for the floor of this auditorium.
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FILM MUTILATION
and

How to Prevent It

^The following interesting and constructive

discourse on the proper handling of prints

has been prepared by the Eastman Kodak
Company of Rochester, N. Y.

E V^ERY year the loss through needless

film mutilation runs into staggering
sums and, of course, someone has to

pay the bill. There are several contributing

causes to this waste, as will be pointed out
in the pages that follow, and it is with the

frank purpose of giving exchange man-
agers, exhibitors and projectionists helpful

tacts with which they may not be familiar

that this book is published.

Needless film mutilation may be caused
by defective manufacture, faulty laboratory
methods, poor inspection in the exchanges,
careless handling in the projection room or

imperfectly adjusted projection machines,
and, while it is difficult in many cases to

fix the exact responsibility, each possible

source of damage will be fully discussed.

The Film

The film can be blamed only when the

manufacture is defective. The base or sup-

port of motion picture film, which is of

standardized thickness, is made from cotton
and with reasonable care will fulfill the

requirements of commercial use but due
to the nature of its origin consideration
should always be given to the fact that ft

has physical limitations. The Eastman
Kodak Company with its years of experi-
ence in the manufacture of motion picture

film (it was Eastman film that first made
motion pictures possible) quite naturally
observes every possible precaution to assure
itself that the quality of its product is kept
uniform. Samples from all coatings are

thoroughly tested for their photographic
and physical properties and must pass care-

ful scrutiny of inspectors whose sole duty
is to find flaws or imperfections.

The matter of accurate perforating is of
the utmost importance and is only accom-
plished by constant vigilance on the part of
experts to keep the machines at the highest
degree of precision.

Recent changes in the perforation dimen-
sion of Eastman positive film was adopted
only after exhaustive practical tests had
proved its greater endurance and wearing
properties.

As a final check against photographic
quality and physical characteristics, test

lengths are run through regular commercial
projectors, under exactly the same condi-
tions as would be encountered in the
theatres.

The Laboratory

Improvements in equipment and methods
of manipulation in all the important labora-
tories have reduced the possibility of affect-

ing the physical properties of the film dur-
ing the printing, developing and finishing

operations to an extent as to be almost
negligible.

The Exchange

Investigation of the general procedure in

the inspection and repair of prints indicates

that a considerable pro-
portion of the burden of

print mutilation begins
in the film exchanges.
It is not so much that

the exchange starts the

"

damage as that it fails to

stop it. Inspections are
invariably too rapid to

be thorough. Splicing is

carelessly done with the

result that the films are
frequently sent to the

theatres in such poor
condition as to be unable
to withstand ordinary
projection, to say noth-
ing of the super require-

ments, particularly with

respect to high speed of

projection and rapid re-

winding, which are all

too frequently the case.

In rewinding, care should

be taken to see that the

“rewind” is properly
lined up so that the film

will feed from the one
reel to the other without
striking the edges of the

reels. The use of defec-

tive reels causes untold

damage in the rewind-
ing operation. Cinching
occurs when the person
rewinding attempts to tighten the roll. This
causes scratches on both sides of the film.

Cupping the film to detect damaged
edges, perforations, or loose splices is very
apt to crack or split the film, more especially

on subjects which have had repeated pro-
jection or projectors using high amperage.
Careful inspection and repairs in the ex-
changes will result in better service to the

exhibitor, eliminate breaks which are the

frequent cause of film damage, reduce the

amount of replacements due to breakdown,
and make the subjects available for con-
stant service. Longer commercial life

means increased earning capacity.

The Exhibitor

Good projection adds patronage and in-

creased revenue to the theatre.

Good projection is entirely dependent on
the skill of the projectionist and the con-

dition of the film and the projection ma-
chine. Through constant use projection

machine parts become worn and out of

adjustment. Projectors should never be

permitted to get in this condition. Replace-

ment parts are readily available and for

the most part inexpensive, and any expen-

diture in this connection will improve pro-

jection and materially help in the reduction

of unnecessary film loss.

T
Fig. 2A. A spring
balance graduat-
ed in ounces is

convenient for
tension tests.

Fig. 1. The full bole
splice generally recom-
mended.

Fig. 2B. Tension tests are
made on each side. 1 is the
61m, 2 the pressure plate and
3 is the spring balance at 8
ounces.

Fig. 3. A tension test is

then made on both sides. 1

is the £Im, 2 the pressure
plate and 3 the balance at

16 ounces.

Careful study of the following pages will

be helpful to all concerned with motion

picture film.

Splices

Splicing, whether done in the film labora-

tories, film exchanges or projection rooms,

has such direct bearing on the welfare of

the film as to call for special and constant

attention.

Much film is ruined by poor splicing.

Splices that are wide, stiff, buckled and

out of line cause the film to jump the

sprockets resulting in torn perforations or

breaks. Perforations in the vicinity of a

splice of this kind will always be found to

be strained or broken out. Stiff and buckled

splices are caused by excessive scraping

of the film, or a too liberal application of

cement or both. The use of a poor quality

cement results in splices pulling apart espe-

cially in the film gate or trap. This con-

stitutes a hazard
;

therefore, all weak or

otherwise bad splices should be remade be-

fore projection. Figure 1 shows the well

known full-hole splice which is the most

widely used and if properly made gives the

best all-around results.

Pamphlets on splicing instructions may
be had without charge on application to the
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Fig. 4. Sprockets
taken from projectors
actually in daily use.

Sprocket A is a new
sprocket.

Fig. 11. Here the film
gnide is upside down
allowing the film to
strike the sharp end
of the guide. Stiff

splices won*t last un-
der these conditions.

Fig. 5. This guide roller is

not adjustable. Spring 2 is

supposed to hold it snugly
against the washer 1. If it

is not properly aligned, re-

turn the head to the manu-
facturer.

Fig. 8. The teeth of this

sprocket have been un-
dercut because the takeup
was too tight.

Fig. 12. Shows 1 the feed
sprocket and the small roller 2.

alteration necessary. The larger idler
makes the film last longer.

Fig. 6. This guide roller may
be adjusted by loosening the
set screw in collar 2 and
then after centering tighten-
ing the screw. Great care
should be taken not to
“spring'* the shaft.

Fig. 9. The arrow shows
where the teeth have been
grooved to a knife-like sharp-
ness by coming in contact
with the wall of the film
guide. This will ruin the film.

Fig. 14. Suddenly
jerking the framing
lever on this machine
puts a kink in the

film shown by the
arrow. Frame care-

fully and slowly.

Fig, 7. The arrow
shows where the
film edge has been
chewed away by
bent reels or im-
perfect alignment
of the upper
magazine.

Fig. 10. This is the cor-
rect position for the film

guide. Arrow 1 shows
the guide holder and 2 is

the film guide.

Fig. 15. On this type of pro-
jector, also in common use,

buckling of the film will occur
if framing is done too rapidly.

Eastman Kodak Company, Rochester, N. Y.
Whenever film is damaged on a pro-

jector, it is generally customary to lay the
cause of the trouble to one or more of
three different things; namely, sprockets,
idlers, and tension exerted on the film by
the springs in the gate or film trap.

While it is true that in most cases the
trouble can be traced to one or more of
these points, it must be admitted that the
direct cause of a great amount of film

damage is never definitely settled between
the film exchanges and the projectionists,
especially when the projectors in question
have been gone over quite carefully and
everything has been found to be in appar-
ently good condition.

In cases of this kind, it is only natural
to assume that the film stock is at fault.
There are, however, various projector parts,
generally considered more or less unimpor-
tant which, as a rule receive little or no
attention on the part of the projectionist.
The result is that film trouble is apt to
start at any one of them.
The following resume covers the more

important points which must be given care-

ful attention by the projectionists, if the

maximum wearing qualities are to be ob-
tained from the film.

Tension on Springs in Gate or Trap

One of the principal sources of trouble

is the use of excessive tension exerted on
the film by the springs in the gate or trap.

A great variation will be found in tension
on various projection machines being used
in the trade. Moreover, there are some
projectionists who are not familiar with
the amount of tension which should be
used, and as far as we know, there is no
set standard which is generally accepted as

being correct.

It is common practice to set the springs
just tight enough to hold the film stationary
at the speed which is used in a given
theatre. For proper screen reproduction
the speed of a projector should be deter-

mined by the action of the picture. This
is very seldom done, the average program
being run at one set speed regardless of the

action. This cannot be considered the fault

of the projectionist as he is under a certain

time limit to project a given number of

reels.

Excessive tension as high as 34 ounces
has been found to exist on certain pro-
jection machines and causes badly nicked
and pulled out perforations. Heavy tension

on one side can be caused by a poorly
adjusted, weak or broken spring and results

in an uneven pull-down strain on the film.

On projectors using the gate a stop or
catch is provided which holds the gate in

the same position each time it is closed.

Projectors using a trap door or pressure
plate are not provided with a stop of any
kind, thereby allowing varying amounts of
tension to be applied to the film. The trap

door or plate should never be let back
against the film with great force as this

results in exceptionally heavy tension, which
must be withstood by the film until the

door or plate has worked back to its proper
position. The proper tension exerted by
the springs should be 8 ounces for each
spring or 16 ounces combined tension.

{Continued on page 34)
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Stop Charts Isolate Causes of

Projection Interruption

Enthusiastic response and
heatry co-operation fi'om exhib-

itors and projectionists, who have put

into effect in their daily operation the

“Better Theatres’’ Stop Chart will en-

able this department to present in an
early issue an analysis of far-reaching

importance defining causes of white

screen periods. Duplicate records

reaching us from Stop Chart users

show that the stop chart plan is ful-

filling its mission of isolating and fo-

cusing attention on the daily causes

of projection interruptions. Better

projection, an obvious and logical re-

sult, is being experienced.

SK *

Robert N el s o n, projectionist.

Badger theatre, Stoughton, Wis.,

tvrites: “I believe that in the short

time I have been using them, the

charts have already helped me to see

some of my faults, and some of the

faults of my equipment.”

=K * *

HORACE TRUITT, Strand thea-

tre, Washington, Ga., writes : “Re-
ceived my supply of Stop Chart
blanks and am very much pleased

with them and so is the manager.
Every projectionist should have a

supply of them as they are the very
things to keep an exhibitor posted on
the way the pictures are being pro-

jected in his theatre. They will also

stop breaks caused by carelessness

because no operator wants to put on
his blank that he was careless. I truly

believe that much good will be de-

rived from your better projection

campaign.

“I appreciate the blanks very much
and hope you the best of success in

your campaign.”

E. Earl Rolison, Empire theatre,

Ottumwa, la., comments as follows

:

“Recehred the supply of ‘Better The-

Clell Jay Offers

a Suggestion
Clell Jay, ivhose protege, Necker

Filmscratcher, has roused the risibil-

ities of many of his felloiv projection-

ists, offers a suggestion to the effect

that operators throughout the coun-

try should have a corner of their own
in “Better Theatres” in which to ex-

change constructive and progressive

ideas. It is the belief of Mr. Jay
that an exchange of ideas and prob-

lems would be decidedly helpful all

around. He says further that every
projection booth has its own peculiar-

ities and that the men behind the

machines are always working out new
ideas and method for increased ef-

ficiency which could be explained to

others to mutual advantage.
^ ^ ^

This department will be glad to

accord space to such a department or
corner for the exchange of projec-
tionists’ vietvs. Projectionists zvho
have worthy ideas zvhich they would
like to pass along, or problems on
zvhich they would like to hear from
other projectionists may start right

in sending them along.

Constructiz.’e help at all times must
be the ideal of the department. It

will not be a place to sharpen an
axe. The good that zvill result to all

will depend on the sincerity and the

genuine effort put forth to prove
helpfzd to one another.

The authority of the department
zvill be vested in its readers. It zvill

be entirely an exchange place for
zvorthy ideas and helpful suggestions,
conducted by and for readers for
their mutzial profit.

^ Jk 5k

Expressions from projectionists,

with possibly a suggestion for a name
for this corner will indicate your in-

terest in Mr. Jay’s proposal.

atrcs Stop Charts’ and want to thank
yon for same. Also wish to say that

they are without doubt the best step

taken in the betterment of projection,

with the proper co-operation on the

part of e.vchanges this movement can-
not fail. I find that most stops are
caused from prints sent out without
being properly inspected.

“I am enclosing my first report.

IVoidd thank you to send me a good
supply of Stop Charts, as I expect to

use them regularly. Yours for ‘Bet-

ter Theatres.’
”

* * *

Many other interesting comments
relative to actual causes of stops ac-

company records received. These,
however, must be considered in con-
nection with the analysis of stop

charts and such comments will be
dealt with in detail in a future issue.

In analyzing and presenting results

and causes as revealed by the Stop
Chart “Better Theatres” will have the

co-operation of Clell Jay, co-originator

of the stop chart plan. Publication

of these results, however, will not

mark a lull in the campaign. Con-
tinued submission of duplicate rec-

ords as at present is urged in order

that progress may be duly checked
and improvements along various di-

rections compiled. Eurther charts are

available for present users upon re-

quest. A coupon is provided for this

purpose which may be used in secur-

ing additional charts or a first supply

by those who may not yet have started

using the charts.

. ^ ^ ^

As pointed out when the Stop Chart

plan was first launched the success of

the venture and the general good pos-

sible of accomplishment through its

operation necessarily depends on co-

operation from chart users in the

fomi of providing duplicates records

for analyses in the national campaign.

All stop chart users are therefore

urged to send in their records for

examination as part of the survey.

Editor, “Better Theatres”

EXHIBITORS HERALD
407 S. Dearborn street,

Chicago, Illinois

Sir: Send me (free) a supply of your ‘‘Better Theatres Stop
Charts” to be used for the purpose of improving motion picture

projection.

Name -

Theatre -

City

State -
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The AmeackmPr^ctionist

^/>y jPyy

C /he motion picture projector
/ is no longer a mere mechanical contriv-

/ ance, cranked by hand, or made to

/ operate by the simple closing of a switch.

^ The Projectionist cf Today must have an

excellent knowledge of mechanics, electricity

and optics and is in charge of a delicate and
complicated mechanism made with scien-

tific accuracy to handle a fragile and in-

flammable material.

(y^HE PROJECTIONIST has a great respon-

/ sibility-—for a failure to measure up to the

/ right standards means that all the producer,

/ director, actor and cinematographer have

A striven for loses much of its artistic and

commercial value, — the pleasure of the

audience is lessened,—the exhibitor is sub-

ject to constant and unnecessary expense,

—and lives and property are endangered.

Ninety Cold St. New York. N.Y. 11
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Co-rn eciY spec i.<al Fea-ti-c re

1 2 1 2 1 Z 5 4 5 6 7 S 9 10

Indicator frame shou'ing progress of picture in device described by J. B. Wallis, Tail lamp auto lamps

are used behind the numbers.

Device Shows Reel Being Run to

Patrons Outside Theatre

C''OMING into the theatre in the middle

^ of a feature is an annoyance foreign

to patrons of the Main street theatre, Rus-

sell, Kansas. For J. B. Wallis has adopted

a policy and a device which shows plainly

to those waiting just what reel of the fea-

ture or comedy is showing at all times. He
describes the device for accomplishing this,

as well as his motives in the following let-

ter to “Better Theatres”

:

“Wish to describe a little device which

has been quite a source of satisfaction and

help to me.
^ ^

“In the smaller towns where we do not

run a picture longer than two days and

where not so much attention is paid to

schedule we run up against the following.

We have a picture of from six to ten reels

in length and after the show starts almost

everyone who comes to the ticket window
wishes to know how much of the picture

has been run and how much more to run,

also people who are waiting for someone
inside will ask how long before the show
is out. Then on big nights and a crowd
is waiting for a second show the writer

has been embarrassed many times by saying

“Just a few minutes now’ or about the last

reel, when in fact there would be two or

three more reels.

“The writer therefore, made and installed

this little device which at all times gives

the place in the picture. There may be

such equipment on the market but we have

never seen anything of the kind or notice

such device advertised.

“Just over the ticket office window or

behind on the wall the indicator is mounted
so the ticket seller can glance at it easily.

In the projection booth is the switch. The
indicator was made of tin and is 4x6x30
inches, divided by tin partitions into 14

little compartments. In each compartment
is mounted a single contact auto lamp
socket, mounted by soldering a l4-inch piece

of tin to the socket and a i/l-inch turn

at the bottom soldered to the floor of the

box. The switch was made by using a

radio panel 6x10 inches, on whieh is mount-
ed switch points and stops.

“We went further by putting two lights

in each compartment from number five to

number ten. On the switchboard is an ad-

ditional switch which controls these lights.

They are used to show the number of reels

in the picture. For instance, if it a seven

reel feature, by using this small switch

and setting the point on No. 7, we can tell

in the ticket office that the picture has

seven reels and then as the reels are run

the operator moves from one to seven,

there being two lights burning at all times.
* * *

“The metal for the indicator cost 25

•cents and the front glass which a painter

blacked out so that only the numbers show
cost 50 cents.

“Annunciator wire runs from the booth

to the indicator and the current supply is

taken from the lighting service with a bell

ringing transformer. This gives about 8

volts and we use 12-volt tail lamp auto

lamps. They last for years.”

‘‘Stickers” Publicize

Equipment Show
“Don’t fail to exhibit at the Milwaukee

Convention, May 12th to 17th,” is the mes-

sage being broadcast in the form of stick-

ers on thousands of letters passing back
and forth between equipment dealers,

manufacturers and exhibitors.

The exhibit of motion picture equipment,

which, it is claimed, will be the largest dis-

play of its kind in the history of the mo-
tion pieture business, will be a feature at-

traction for theatre owners attending the

annual convention of the Motion Picture

Theatre Owners of America during that

week. Elaborate plans have been made by
equipment manufacturers and dealers to

put on a de luxe show of modern theatre

devices and it is believed that the equipment
demonstrations will attract exhibitors from
all over the country to the Cream City.

PRO.JECTION RECORD

Theatre Week Endiiis^.

Sl'B.JECTS RO’-.

MONDAY..
&

TUESDAY

.

WEDNESDAY
&

THURSDAY ..

FRIDAY
&

S.‘>iTUr.DAY.

Art reel for week No. On .

.

Contained ads for following:

Off.

Adv. slides.

(Specify days run if for less than a week)

T1!.\II.I!RS

Date Title

On.

-On.

-On.

Date Title

..On

On

On . . . .

Rei>airs to Hctiiipiiieiif:

New parts. installed

Repairs done (date) (By)

Nature of trouble ... —

Carbons on band Monday.

Comments;

(Signed)

Chief Operator.

Interest in the "Better Theatres" Stop Chart plan prompted Roy Smart, manager
of theatres for Anniston Enterprises, Inc., Anniston, Ala., to send the samples of

the projection record reproduced above, which is being at Anniston theatres.

Exhibitors using charts of a similar nature are invited to send them to this

department for publication.
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3^300 seat theatre for Lubliner Ji- Trinz work on which is

untier way at Belmont and Lincoln avenues^ Chicago.

Italian renaissance ticket booth of Belgian black marble at
B. S. Moss new Colony theatre^ New York,

BETTER THEATRES

Pictorial

A typictil theatre sivitchboard for control lighting used to produce
the beautiful lighting effects for which motion picture houses are
famous.

An oil burner installation in a motion picture theatre showing
burners shooting strong flames.
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Country’s Most Novel
Theatre—The Capitol

{Continued from page 14)

at all times of proper atmospheric condi-
tions in this auditorium.

* * *

The sub-stage floor of the Capitol con-
tains a very large rehearsal room, a screen-
ing room, a musical director’s library,

help’s toilet rooms and all mechanical
equipment such as hydraulic curtain ma-
chine, vacuum cleaners, remote control
board, organ blowers, ozone machines,
electro air scenting machines and tanks,

fire pumps, oil burning heating apparatus,
transformer vault, refrigerating machine,
motor generator, etc.

A 50 ft. vestibule, 20 ft. deep, houses a
magnificent marble and cast bronze box
office, permitting easy access to the main
entrance and accommodating pleasure
seekers at two box office windows. This
vestibule and the 100 ft. canopy protecting
same is elegantly illuminated with thou-
sands of incandescent lamps, giving the

brilliancy of perfect daylight.

The side walls of this outer vestibule
are treated with standard size display
frames with special illumination. The ceil-

ing is a copy of an ornamental metallic
palatial ceiling of classic design.
Six sets of standard theatre exit doors

lead from this vestibule into the outer
lobby, a room 50 ft. x 60 ft., having a
magnificent Italian Faience tile floor, red
damask silk walls, and a very interesting
imitation carved wood ceiling laid out in

direct light. The garden walls are artis-

tically pierced and treated with niches and
statuary and illuminated marble urns are
glowing on the cresting of the garden gate
decorations.

A landing in the upper lounge of the
capitol theatre.

Festive torches cast interesting shadows
loggia, which forms the portal to the cir-

cular foyer which is 36 ft. wide and 115 ft.

long. The loggia contains a set of grand
stairways executed in marble with hand
wrought railings, leading up to the plateau,
surrounded by garden walls and surround-
ed by domed sky ceiling illuminated by in-

polychrome effect with Italian lantern ceil-

ing fixtures.
^ 4:

Another set of exit doors separates this

outer lobby from the grand staircase or
on the imitation Italian limestone walls.

creating an unusual feeling of distance and
grandeur. The circular foyer leads direct-

ly to another set of exit doors leading on
to Normal avenue, and represents an
arcade with rough plastered walls, faience

tile floor and all over pattern arched ceil-

ing, all decorated in the richest polychrome
and lighted with special candelabras and
side wall brackets. Interesting niches join
this foyer and are handsomely furnished
with antique furniture, carved wooden
chairs, marble benches, wrought iron mir-
rors and consoles.

Adjoining the foyer and separated by
open hand wrought iron gate, is a large
smoking room and men’s retiring room,
with vaulted rough plaster ceiling and
black and yellow quarry tile wainscot. This
smoking room is furnished in mannish
style and contains several interesting an-
tique pieces of furniture.

The ladies’ parlor and retiring room,
connecting with this foyer on the East end,

is done in Empire style, old rose, gold and
black, with very interesting black and gold
carpet.

4: % ^

In one of the interesting corners of the

foyer one will observe a gateway, leading
out into what seems to be an open garden,
a bit of interesting illusion created by the
painters and property makers art; through
a semi-open half gate you perceive an
Italian Rose Garden, adding depth and pre-

paring the guests for the surprise which
they are to receive when entering the main
auditorium.

The main auditorium is an amphithe-
atre seating 3,000 people and represents an
Italian Garden. The main auditorium floor

is double bowled and special attention is

called to the scientific layout of this floor,

offering exceptionally good sight lines and
having seating so arranged that chair rows
are built up in staggered fashion.

Announcement
to A, C. Carbon Users

Phelco Special White Flame A.C. Carbons are

now available in 54 in. and 54 in. combinations

for immediate shipment.

These carbons will be found to be of the same
high quality as Phelco D.C. Carbons.

If your distributor cannot

supply you, write to us

CHARLES W. PHELLIS & GO., INC.
130 West 42nd St. New York

For Canada: Keystone Trading Co-, Ltd.

10 Ste. Sophie Lane, Montreal
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On the main floor of the stage there are

located the office and room for stage man-
ager, studio of the musical director, elec-

trician’s office, property man’s quarters and
spacious accommodations for stage hands.
Adjoining main stage structure one will

find a tier of dressing rooms furnished and
equipped with the luxury and comfort of

the best hotels and made easily accessible

to and from stage by series of easy and
wide stairways.

Connected with the plateau of the loggia,

we have the upper foyer, representing an
Italian cloister walk, carpeted with a carpet
of high quality and of special design, spe-

cially woven to match the typical motif
used for all ornamental iron grille gates

and lighting fixtures.
)|C * *

The projection booth, at variance with
custom, is located in the middle of audi-
torium. It is large and spacious and pro-
vided with complete ventilating system,
constantly changing the air in this room
and fulfilling in all respects the require-
ments of all national and local ordinances
of Fire Bureau. The location of this

booth will permit a straight throw, a clear

and flickerless picture, will avoid a key-
stone, and will for reason of its proximity
to the projection screen capitalize all the
power and efficiency of the high grade pro-
jection apparatus installed therein. This
projection booth has a cork tile floor and
is equipped with three projection machines,
two spot lights and special lighting lamp.
Up under this booth there is a sub-base-

ment housing the motor generator set

which is placed on independent block of
cement, detached from the main structure
of this building and its floors, so as to

avoid transmission of noise and vibration.
The projection room installation in the
Capitol was performed by B. Pearlman,
head of the Capital Merchandise Company,
Chicago.
The amphitheatre portion of the audi-

torium slopes gracefully from the center
cross aisle towards the rear of the audi-
torium, and one will notice that the steep-
ings in all aisles are of uniform width and
height.

The rigging loft of the Capitol theatre is

fully equipped with a counterweight system
of latest design and contains the most com-
plete and modern apparatus for shifting
and lifting scenic equipment.

New $200,000 Theatre
For Milwaukee

Still another theatre being planned for
Milwaukee.
The latest project announced is a $200,000

structure on a site at Thirty-seventh and
Center streets, on the northwest side of
the city.

According to the plans drawn for the
March Realty Co., which is financing the
building, the structure will occupy a lot

99 bj' 120 feet and in addition to a theatre
with a seating capacity of 1,500 will house
offices and five stores.

The house will be operated by the newly
formed Central Realty Co., it has been
announced.
With the announcement of the latest

venture, exhibitors in Milwaukee are won-
dering where the building boom will end.
The wise heads among them continue to

' nod knowingly and characterize many of
the buildings as mere air castles which will
fall to pieces when an attempt is made
to raise the necessary finances.
Thus far in the last three months ap-

proximately a dozen new theatres have
been announced, representing a total in-
vestment of $2,900,000 and 18,500 in addi-
tional seats. It stands to reason, the wise
ones say, that Milwaukee can’t support that
many.

FRESH-CLEAN-COOL-AIR—
IN YOUR THEATRE

T\ ID you ever think of the great

drawing power that could be

made possible at your box office

during the summer months if you

installed

THE WEBSTER AIR WASHER

f
I
^HE air in your theatre is not

only washed and cleansed hut

cooled so that your patrons may sit

in comfort and enjoy your

presentation.
'

Let us help you increase your box office returns

MQjSTnHERieJ2.Q/5ipiI10/JljiNe^^

CHESTNUT STREET AT FIFTH PHILADELPHIA

SERVICE SERVICE SERVICE
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RED DEVIL LAMP COLORING
A wealth of lovely coloring from which to
choose, that turn the glaring electric bulb to

beauty and charm
Opaciue or Transparent Colors

•Pint cans $2.00
Quart cans 4.00
Gallon cans 16.00

ISALES CO.
Carl H. Fulton

President
Ralph H. Fulton
Gen’l Managrer

24-28 E. 8th St., Chicago, 111.

Branches: Indianapolis, Ind., and St. Louis, Mo.

G.
E.

A.
C.
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C.
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* PERFECT PROJECTION PAYS

WE MANUFACTURE
AND INSTALL
STAGE RIGGING

COMPLETE
From

STAGE SCREWS TO STEEL
CURTAINS, HAND AND
ELECTRIC DRAWN CUR-

TAIN EQUIPMENT

JAMES H. CHANNON
MFC. CO.

223 W. Erie St. Chicago

PYREX
CONDENSERS

are

Guaranteed Against Breakage

41/2 -in. diameter

6J/2-in., yi/^-in., 8J/2"iu. focal

lengths

$6.00 Each

THE LUXALBA COMPANY
L. W. Atwater, Sole Agent

111 West 42nd Street, New York
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DEPENDABLE

MOTSCO
RELIABLE

Demand
Motsco

Motsco
Motsco Adapter for
Simplex. Powers and
Motlograph Lamp
Houses. Replaces
your arc lamp, easy
to Install. Insures
perfect projection.
Price, complete with
Reflector and two
quick change sock-
ets, less lamp $30.
Extra Reflector $4.

Post Prepaid

Motsco Kegrulator

Reduces 110 and 220
volt A.C. to 30 volts.

Reduces electric bill

to one-fourth. Can-
not overcharge, will

not blow globes. It

never fails. Price
No. 1, 110 A.C., 60
cycle to 30. $37.50.

No. 2, 220 A.C., 60
cycle to 30, $42.50.

No. 3, 110 A.C.. 26
cycle to 30 V., $42.50.

Demand Motsco.
Accept no substitute

Monarch

Monarch fits in any
lower carbon jaw
or standard post.
For semi-portable
machines Monarch,
Edison, Royal,
Powers 5, etc. Also
spot lights. Price
complete with re-
flector (less lamp),
$10.00, Extra reflec-
tor $3.00,

Post Prepaid

HERE IT IS! JUST OUT!

“MOTSCO” SILVER SCREEN
COATING

A guaranteed resilvering for all makes
of high grade gold and silver fibre

screens.

MAKE THAT OLD SCREEN NEW
You can make a silver screen of highest
quality by applying Motsco Silver Screen
Coating to any canvas screen or wall. One
can enough for ordinary size screen.

322 Per Can Prepaid

llEBUILT MACHINES
GCARANTEED THE MOTSCO WAY

will serve as £rood as new.

Powers 6B. motor drive, complete with lenses, stereo,

choice of arc lamp or Mazda attachment „...$350.00

Powers GA. complete as above.. 250.00
Simplex, complete as above •..._ 350.00
Motiograph, complete as above 225.00

Portable Suitcase Machines, any make, motor
drive — - 100.00

Used chairs, compensarcs, generators—everything for

the movies.

Write for out new bulletin. Put your name
on our mailing list.

MONARCH THEATRE SUPPLY CO.
Oept. ME

Wabath Av*. Chlottfo. IH.

WE HAVE NO BRANCH OFFICES

Prom any point In the booth, operator
can make a smooth, lightning change-
over from one machine or stereopticon
to any other, simply by pressing a but-
ton. Automatic action, absolutely sure.
Will not wear out, gives years of service.

The STRONG

Change-Over
ELECTRIC AUTOMATIC

lias been adopted by leading representa-
tive theatres: McVickers, Balaban A
Katz. Orpheum Circuit, and others. As-
sures a perfectly cued program. In-
creases operator’s efficiency.

Set for 2 Machines, $25.00

Money-back Guarantee

ESSANNAY ELECTRIC MFG. CO.
1012 10th Ave. Maywood, 111.

Just Push a Button

Make Smooth
Change-Overs Easily!

The SUPREME Heater
Patented

Supreme Heating
for your theatre assures quick, uni-

form heating at a real saving

No danger of freeze-up.

No floor or aisle space occu-
pied.

Excellent Ventilation.

Noiselessj Dustless^ Economical
operation.

Write us Today,

SUPREME HEATER &
VENTILATING CORP.
1522 Olive St., St. Louis, Mo.

Balloons a Popular
Means of Theatre

Exploitation

I
N the records of successful theatre ex-
ploitation campaigns the ordinary little

rubber balloon has figured conspicuously as
an advertising “go-getter.” It is still highly
popular and theatres are finding new ways
to use it to advantage every day.
One of the best-known ways in which

theatres use balloons for boosting patron-

CARNIVAL OF FUN

ESTK

r
JOHNSOM

ANB AU
. cortCPY SAW o

Theatre advertising imprinted on rubber
balloon.

age is the stunt of releasing, say a thousand
balloons, carrying free tickets for a certain

performance. This usually creates consid-
erable excitement and is generally good for

a newspaper story.

Frequently arrangements can be made
with a local newspaper to release the bal-

loons and the paper gives the tickets to

those who bring back certain of the bal-

loons. Much publicity usually attends such
an affair.

In the launching of a new serial the bal-

loon has been used many times to excellent

advantage. It has a ready-made appeal for
the children and with the name of the
serial imprinted on the inflated balloon a

large attendance for the start of the

chapter-play is usually the result. Often,
too, balloons are used as special induce-
ments at children’s matinees and as they
invariably are carried into the homes they
prove fine advertising for the house.

Real advertising copy may be imprinted
on balloons, as the cut above illustrates.

Thus it is possible to exploit not only spe-
cial events but individual pictures and
stars. In the latter plan the balloon has
additional value as a souvenir.

Evenheeter Moves to

Milwaukee, Wis.
Offices and manufacturing plant of Even-

heeter Manufacturers have moved from
Beloit, Wis., to new and larger headquar-
ters in Milwaukee. The new address of
the company is 179 Fourth street.

The company makes heaters for pipe
organ expression chambers.

Stop Chart users are urged to

send in duplicate records of
their charts for purpose of aid-

ing in national survey for better

projection 2is revealed through
use of charts.
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Presentation oj a selection from **Faust** at the Rivoli theatre^ New York^stay:ed hy John Wenger^ art director.

A Christmas presentation produced by ff'enger at the Rivoli

Presentations
as produced by John Wenger, art director of the Rivoli

and Rialto theatres. New York City, are shown on this

page. Mr. Wenger is a pioneer prologue artist, a master
colorist and creator of pictorial

symphonies. Influenced by the

best Russian traditions he has
brought the native love of color
and fluid motion into the lives of
the American people through the
theatre. Without the use of actors
Mr. Wenger has visualized,

through the play of light and
color, some of the richest music
compositions without intruding
the pictorial upon the musical, but
employing it as a parallel of har-
mony and melody. The great joy
of Wenger’s work, in fact the
phase which makes it a dominant
force in the world of art today, is

its inspirational power. Like great
music, great drama and literature it leaves its stimulating
impress.

**The Garden Scene** from **Faust** as presented at the Rivoli theatre A symphonic setting for **Tannhauser** at the New York Capitol
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MONEY
MAKING
IDEAS

Business Building Suggestions Which Have Been Used

Successfully by Exhibitors to Increase Operating

Efficiency and in Stimulating Greater Patronage.
*'•

'V

Good Projection

Puts Film Across

By C. A. ANGLEMIRE,
(y theatre, Nazareth, Pa.)

Study your patrons to find out their

likes and dislikes as regards different

type of stories. You should soon be

able to tell what types don’t register

STYLE
Where the

Audience
Sees It

!

These gold glazed, ma.gnificently
carved Orchestra Music Stands give
an elegance to the front of your
auditorium that far more than re-
pays their cost. The whole audience
sees them!

Box-llke construction and hooded
lamps remove reflection of music
sheets from screen and audience.
Three signal lights on each stand.

Add these improvements to your
presentation.

The New Capitol Theatre Uses

Gallagher
Orchestra Music Stands

Gallagher Orchestra Equipment Co.

3235 Southport Ave., Chicago, 111.

JHEATKICAl^

(5>A\PLETt

J.R.Clancvi NC. ;

X

Send FOR M Catalogue

SYUACUSEN-Y.

with your patronage. The proper

type pictures for your resent patrons

should enable you to hold their at-

tendance and help build up bigger

attendance. Don’t forget that it takes

good projection to put your pictures

across properly.

Get Mayor to Issue

Proclamation
By H. E. SCHLICHTER,
(Liggett theatre, Maditon, Kan.)

Had an old teakettle matinee on

“Hot Water” that got me a Tot of

mouth to mouth advertising and
copied an Omaha theatre’s idea on
“Welcome Stranger” by , having the

mayor issue a proclamation for a

“Welcome Stranger” week resulting

in good attendance at the showing.

Placarded the town and used wind-
shield stickers on same and received

front page newspaper writeup for my
efforts.

Suggests Use of

Home Talent
By P. K. GARDNER,

{Opera House, Wyoming, /cu'a)

Check your films with the National

Parent Teacher list and when run-

ning and advertise it so and run in

a school special from some grade
room or high school orchestra play^-

let, folk dances, glee clubs, orchestras,

or try a girl or boy scout demonstra-
tion or one from a girl’s home
economics club. Plans like this given

me my biggest business aside from
special shows.

Runs Star Films

In Series
By J. F. LAWRENCE,

(Princess theatre, Humholt, Tenn.)

I have tried this stunt for my Satur-

day program and find it one of the

best ideas. I bought “Fast Express”
for a serial and bought Jack Hoxie
and Hoot Gibson to run with it. Hoot
one Saturday and Jack the next and
you bet I sure did build up my Satur-

day night. Then I bought “Riddle
Rider” and Hoxie and Gibson and am
running them same way. I find this

is the only way to run a star is to run

them in a series. They have twice as

much drawing power as to run them

single. Try this. Universal will sell

you them right and I must say they
have some fine stuff. You can make
a lot more on the last series than
your first.

Boiler Brothers
Architects

114 W. Tenth St. 531 Douglas Bldg.
Kansas City, Mo. Los Angeles, ^alif.

Geo. E. Eichenlaub
Theatre Specialist

Design—Finance—Construcrion

Commerce Bldg. Erie, Pa.

Henry L. Newhouse
Architect

4623 Drexel Blvd. Chicago, lU.

R. L. SIMMONS
Architect

Elkhart Indiana

E. P. RUPERT L. L. HARRIS SAMUEL KLEIN
Architect Superintendent Guns. Engineer

R. LEVINE & COMPANY, Inc.

WENTWORTH 0322
822 W. 70th St. Chicago, Illinois
Theatres DeslBnecl, Built, Equipped and Financed
Largest Financier and Builder in tlie U. S. A

Louis L.Wetmore
ARCHITECT

Theatre Specialist

^TuUding Glens Falls, N. Y.
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EXAMPLES OF SOUTHERN THEATRE ARCHITECTURE. On the left is shown the new Liberty theatre at Eunice,
La., owned by J. C. Keller, which has a seating capacity of 1,000 and was erected at a cost of $110,000. On the right is Dai-
gles’ Auditorium which was opened February 10 at Plaquemine, La., as a first class theatre and airdome. It is owned by
G. A. Daigle and seats 1,000.

Answers Survey With
Description of New
Freeport House

Thomas j. WATSON, Supbera the-

atre, Freeport, 111., answers the survey

of this department on features he would
incorporate in a new theatre that the

present house does not have by giving us

a description of the new theatre which he

will build in Freeport in association with

Miller & Spencer of Evanston, 111. Here
are some outstanding features of the new
playhouse.

The plan for the Superba’s successor,

drawn by Law Bros, of Madison, Wis., pro-

vides for the use of Mr. Watson’s pres-

ent theatre at 27 West Stephenson street,

and in addition the second and third floors

of the Freeport Trust & Savings bank
building, corner of Van Buren avenue and
West Main street, directly south of the

Superba, the two buildings to be connected
by a bridge across the alley.

The theatre proper, which will have a

30-foot ceiling, will be 40 by 120 feet in

dimensions, and will have a seating capac-

ity of 1,200, all seats on one floor. The
stage contemplated will be sufficiently large

to take care of the general run of road
shows, in addition to giving accommoda-
tions for the theatre’s own vaudeville and
playbills, which are to be a regular feature.

The fly gallery and other equipment will

be such as are used in the best theatres

of the day.

Supplementing the orchestra will be a

large pipe organ, to be built by one of the

best known companies in the United States.

The entrance, on West Stephenson street,

is to be made very attractive, with a hand-
some canopy over the sidewalk and the

name of the theatre on a mammoth sign
above it, illuminated at night so that it

can be seen for many blocks in either

direction.

The first twenty feet of the lobby will

be utilized for box office purposes. Back
of that will be, on one side six advertising
display cases for the use of merchants, and
on the other attractively-arranged posters
announcing coming play bills. Back of this

again will be a lounge, for the use of pa-
trons, with luxurious chairs and settees,

a piano, tables with reading matter and
the like.

In_ the lounge the management plans to

furnish entertainment for patrons who may
be waiting to enter the theatre proper.
This entertainment will consist of varied
programs, with vaudeville stunts and
sketches, instrumental and vocal music in-

cluded. This will be a pleasing innovation

for theatre patrons in Freeport, assuring
them they will have no tiresome waits
should they arrive say ten or fifteen min-
utes before the start of the regular per-
formance.
The last section of the lobby, connect-

ing with the bridge, will be divided into a

rest room for women and a smoking room
for men.

Just across the bridge, in the theatre
proper, will be a nursery, for the comfort
and convenience of mothers who, unless
they were able to leave their little ones
with friends, might often be denied the
privilege of attending the theatre. This
nursery will be separated from the theatre
by a double wall of glass. This will

permit those in the nursery to watch the
picture, while the double glass wall will

prevent any noise in the nursery being
heard in the auditorium.

Albert Bernard Coppock

‘^Herald” Contributor

Joins B. & K.
Albert Bernard Coppock, producer of

Coppock Presentations, has affiliated with
the production department of Balaban V
Katz; closing his studio to devote all of
his time to that concern.
Mr. Coppock recently concluded the first

series of ready-to-stage presentations ever
offered readers of a trade paper, published
exclusively in the Herald.

Records Condition of

Print on Postcard
An interesting system of keeping both

theatre and exchange informed on the

condition of prints has been evolved by

J. T. Grotenhuis, Cottage theatre. Orange
City, la., in the form of a post card repro-
duced below and reprinted from “Letters
From Readers’’ department of the Herald
of March 14.

Explaining his idea Mr. Grotenhuis
writes

:

“For the small town exhibitor the ques-
tion of prints is quite a problem. We are

Oron^r City. lowj. 192

W<- have rreri>ej y<nir j)riul oil

uiid find cooditioD of film as foliowo;

O- [1}""^

Otli. r miiafk.;
. ..

No rluims for ilamape ronsidfred unlena abovr rc^'ort abowa ezcelleat

or fair

Yoiira very truly.

COTTAGK THEATHK.

at the mercy of the distributor more or
less. When we receive a print we can do
one of two things, show it as it is or
have a dark house. The distributor does
not seem to be ignorant on this question
it seems, and we are therefore continually
gettings prints that may go through our
machines all right but quite often do not.

This occurs so often that the most of us,

I take it for granted, do not raise a howl
about this as often as we should.

“I do not mean that the distributor is

to blame for the bad prints in that they
bring about this condition. We all know
that they do not use them. However, they
send them to us so often in this condition
that we do not wire or write them every
time we get a bad print. This would re-

quire an extra stenographer, and here is

where we are lame. About once a year we
get a statement for some print that was
shipped in perfect condition which was re-

turned by us, ruined beyond recognition.
Then what are we to do? Since we did
not report this print when we received
it and tried to get by with it like we did
the rest, we are to blame. Of course, yours
truly has to cough up.

To prevent this I have had postal cards
printed, one of which I am enclosing, which
the operator fills out before showing and
puts in the mail. One card is filled out on
each print. This not only protects us with
the exchange but it gives the exchange a
chance to check up on the prints that come
back. It gives the exchange manager a
chance to check up on his help, it helps
the exhibitor to get better prints in the

future and seems to help everyone.’’
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Good reproduction is an asset;

IT ATTRACTS AND INSTILLS A

LOVE FOR PICTURES.

THE SCREEN IS A POWERFUL FORCE,

AND ONE OF THE GREATEST CONTRIB-

UTING FACTORS TO GOOD PROJEC-

TION.

Write for samples and descriptive literature.

No obligatioyi involved.

MINUSA CINE SCREEN CO.

MORGAN AT BOMONT
SAINT LOUIS

I

Every Theatre Owner
Should Have This FREE Book

It will add to your gross re-

ceipts if you will send for this

book, study it and install

Major Floodlights to

Floodlight the Front

of Your Theatre

You will find it is the great-

est attraction you can buy and

for the small cost involved you

ought not to do without it.

Send now for this

beautiful book in colors
that shows how and
gives the details of this

new Major Floodlight. Major Eauipment Co. inc
360 No. Michigan Ave.~ Chicago 111.

^uipment Company
360 N. Michigan Ave., CHICAGO Telephone Central 0702
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Wenger Presentations |

Interpret Music in

Light and Color
(Stills of Wenger presentations at Broadway

j

ho«ises are shown on pag:e 25.)
'

HEREVER the best of prologues and ,

’ ’ presentations are produced, and the I

achievements of the leaders studied, the
'

name of John Wenger is well known. For
it is interesting to note that while it was
in the motion picture theatre that he first

set about in the creation of artistic designs

to form a background for the new ideas,
j

known as presentations, it was here that he
first struck his vital notes which have re-

sounded down through the present-day
world of art, and marked him as one of

j

the greatest of American artists. J

John Wenger is a master colorist, a cre-

ator of pictorial symphonies. Influenced
|j

by the best Russian traditions, he has
;

brought the native love of color and fluid j.'

motion into the lives of the American peo-
j

pie through the theatre and their homes.
j

Born in Elizabethgrad, Russia, in 1887,

he later in his youth became a student at

the Imperial Art School of Odessa. After
coming to America he continued his

studies at the National Academy of Design.
He has exhibited at the National Academy,
Pennsylvania Academy, Architectural
League, and in various museums and art

galleries throughout the country. His
largest audiences, however, grew out of his

activity in designing stage settings.

In the association with Samuel Rothafel
and Hugo Riesenfeld he began to reveal
the marvels of his brush at the Rivoli and
Rialto theatres and later at the Capitol
theatre, in New York city. Here, with the
modicum of color, he created some of the
greatest work the modern theatre has seen,

carrying the spectator through the realms
of elusive imagination to the strains of
symphonic orchestras. Without the use of
actors, he visualized through the play of
light and color some of the richest music
compositions without intruding the pictorial

upon the musical, but employing it as a
parallel of harmony and melody.

So unique was his place in the theatre
world, so sound his technique and interpre-
tive spirit, that he was called upon by thea-
tres in all parts of the country to create
settings. The Metropolitan Opera House,
the Boston Opera Company, and leading
theatres in cities of the United States and
Canada have specimens of his work, a not-
able gathering which extends from the gi-

gantic creations for the Metropolitan to the
gem-like stage setting of the Rivoli and
Rialto, New York city.

* *

Wenger has always loved his art and,
almost from his first work, has tried to

bring others into the imaginative and fan-

tastic sphere in which his work has had its

inception. Landscapes such as exist no-

where on this earth are born in his mind
and vividly projected upon canvas in liv-

ing colors. Romances of purest poetry are

perpetuated by him in stage settings or

paintings, and symphonies of the masters

are visualized in limpid, flowing beauty.

The great joy of Wenger’s work, in fact

the phase which makes it such a dominant
force in the world of art today, is its in-

spirational power. Like great music, great

drama and great literature, it leaves its

stimulating impress. It is not in imitation

of Nature, but capturing the spirit of Na
ture at its most glorious moments, its fleet

ing, singing glory. And in this full rich •

ness it is among America’s greatest work.



March 28, 1925 EXHIBITORS HERALD 29

Equipment manufacturers and members of the Exhibitors’ Supply company organization seated around the banquet table which
marked the conclusion of the educational convention held by the distributing firm in Chicago last month. Around the
table, beginning at the left, are:

E. A. Taylor, Victor Maylom, Oscar Holmes, J. E. McAuley, Fred Ramenstein, Harry Johns, A. A. Meyer, Mr. Arenberg, Les Phillips, M. Mulroy, T.
Anglen, Ray Colvin, Wm. Granville, A. T. Crawmer, G. A. Lincoln, H. R. Dutton, George De Kruif, W. L. Shoening, W. T. Jame, D. Geddis, Wm.
Moss, Wm. Taylor, M. Morrison, S. Kinkead, Mr. Clapp, L. Walters, Geo. Kelly and H. R. Vogel. In the inner circle are Ed Wolk, Mr. Leonard, L. M.
Fulton, Jos^h Duffy, Frank Masek, John Schuyler, Mr. Billings, E. R. Gieb, Phillip Triem, Jack Stallings, E. Kasdorf, Fred Doherty, Mr. Kindelmann,
Joe Hornstein, Walter Green, C. C. Dash, Irving Samuels, Charles Ryder, Robert Gumm, O. H. Dutton and Sam Lears.

Comfort for Your Patrons—

A

Laundered Atmosphere

\17HAT is the ultimate object of bring-
* » ing together valuable real estate, ex-
pensive and elaborately furnished and dec-
orated buildings, trained personnel, oper-
ating capital, and management for the

conduct of the theatre business? The
answer is simple. Profit!

It is expected by the people that make
this large outlay of money and energy
that by so doing, they can earn a good
percentage on the capital invested. In
order to earn a profit they must sell to

their patrons something that gives the
patron satisfaction, enjoyment and comfort
that is equal to or more than equal to the
price charged at his valuation—and the
price charged must be more than the cost
of the service rendered. The profit is the
difference between the selling price and the
cost price.

^ ^

In the theatre business the commodity
offered for sale is an intangible thing. It

is offered for sale in the face of strong
cornpetition. In order to overcome com-
petition it is necessary to offer more value
to your patrons than your competitor.
Right here is a point that requires careful
thought, fo.r it must be borne in mind that
when

^

you offer more value, your costs
will increase, and the profit decrease
thereby.

To get a better idea of the commodity
offered for sale, it is well to divide it into
its component parts, and we find that they
are three of the five human senses—see-
ing, hearing and feeling. The remaining

By HORACE L. SMITH, Jr.

Theatre Architect, Richmond, Va.

Patron comfort, a thing of para-
mount importance the year around,
assumes definite aspects in the
form of proper theatre atmosphere
with the approach of warm
weather. The timely article here-
with, therefore, is reprinted by
request, from “Better Theatres”
for March 1, 1924. Mr. Smith
gives many salient facts for the
exhibitor who would have a cool,

clean and comfortable theatre,

during the summer and other
seasons.

two, taste and smell, are not factors that

enter into the subject, unless the sense of

smelling be considered in a negative form
only, in that it is highly desirable to elim-

inate all odors. This will be considered
later.

Seeing. The sense of sight of course
receives the largest consideration. If it is

a moving picture theatre, the picture, of

course, is the principal feature. This must
be of the finest quality and there is but
little chance for a saving on the cost of pic-

tures over your competitor, value consid-
ered, as they are practically purchased on
the open market, and the price is controlled
by the producer and not the exhibitor.
The decorations within and without the

theatre are to appease the sense of sight

only. They must be pleasing to look upon,
and to be this, demands quite an outlay of
money.

Hearing. The next sense to be consid-

ered is that of hearing. The many-piece
orchestra and fine cathedral organ are for

the purpose of giving the sense of hearing

a maximum of comfort and enjoyment, io
supplement this, it is necessary to have cor-

rect acoustical conditions.

The above two senses have received so

much thought, time, and money that there

is little left to improve.

Feeling. The third human sense that we
have to consider is that of feeling. The
average theatre owner thinks that when he
has provided fairly comfortable seats and
a reasonable amount of heat that he has
discharged his obligation in full to the

appeasement of the sense of feeling. Little

does he realize how much he has left un-
done and what a valuable asset he pos-

sesses if he only knew how to capitalize

it fully.

The success of a theatre is largely de-
pendent on the good will of an easily in-

fluenced and quickly prejudiced public.

The physical comfort or discomfort of a
theatre will quickly build up a valuable
good will or will as quickly neutralize
large sums of money spent along other
lines to attract the theatre patron. In order
to fully grasp the significance of this point,

we will have to understand some funda-
mental principles of physics as related to

atmospheric comfort of the human body.

To begin with, the human body is a gen-
erator of heat. Part of the food con-

sumed is converted into body heat that
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If You Show Pictures

You Need the

The standard genera-
tor for motion picture

projection

Tran^SrteR
TRAOe MAKK

The Hertner Electric Co.
1900 West 114th St., Cleveland, O.

In Canada: Perkins Electric, Ltd.

CURTAIN CONTROLS ANO TRACKS

'/mu/g

(Patented)

AUTOMATIC CURTAIN

MACHINES and TRACKS
are not an extravagance or luxury

—but a necessity in a modem

theatre of today.

E. J. VALLEN ELECTRICAL CO.

Akron, Ohio
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curtain controls and tracks ®

SUPER-LITE SCREENS
A Few Prominent Users

The Stanley Co. of America Chain of Theatres

M. E. Comerford Chain of Theatres, Coal Regions of Pennsylvania and New York
Rowland & Clark Chain of Theatres, Western Pennsylvania

Walter Read Chain of Theatres, New York and New Jersey

Jensen & Von Herberg Chain of Theatres, Seattle, Wash., and Northwest

U. S. Government Motion Picture Service

C. S. WERTSNER & SON
MANUFACTURERS

211-221 N. 13th Street Philadelphia, Pa.

Comfort for Patrons

Through Laundered
Air in Theatres

{Continued from page 29)

maintains a nearly constant temperature of

98 degrees Fahrenheit. It is both desir-

able and necessary to give off a part of

this heat. The normal amount of heat

given off by an adult at rest is 440 B.t.u.

per hour. Too great a dissipation of body
beat produces a sensation of cold. Too
small a rate of heat dissipation produces
the sensation of being too warm. Both
conditions produce discomfort. The tem-
perature and humidity of the surrounding
air should properly regulate the rate at

which the body heat is given off.

* * *

Body heat is given off by direct radia-

tion, the same as a hot water or steam
radiator gives off heat in a room, and also

by evaporation of moisture on the sur-

face of the skin, which is in the form of

perspiration. When moisture is evaporated
it requires heat, so the required heat is

obtained from the body, thereby absorbing

a part of the body heat. A moving cur-

rent of air does not lozver the temperature

of the air, but it does cause a more rapid

rate of evaporation on the surface of the

skin, thereby absorbing heat from the body
at a higher rate and producing the sensa-

tion of cooling. We have every day ex-
amples of this in the form of the office

desk fan. It is at once apparent that air

containing a small percentage of moisture
will evaporate, and thereby cool faster than
air that is nearly saturated with moisture.
Clothing protects the skin from moving
currents of air, thereby reducing the rate

of evaporation, and also acting as an in-

sulator, preventing the heat of the body
from being radiated—thus clothing keeps
us warm. Clothing does not supply
warmth, but simply acts as a retainer of
the heat generated by the body, retarding
its dissipation.

Air contains varying amounts of mois-
ture, and for any temperature (dry bulb),
there is a maximum amount of moisture
that the air will absorb and hold, this is

called the saturation point. When the
amount of moisture contained is less than
the saturation point for any temperature,
it is denoted as a percentage of the total

amount possible for the air to hold at this

temperature. An example will make this

better understood. A cubic foot of air at

40 degrees Fahrenheit may contains 1.7

grains of moisture, whereas the maximum
amount that air at 40 degrees Fahrenheit
will hold is 2.9 grains, therefore we speak
of the air having a relative humidity of 60
per cent (approximately). If the temper-
ature of this cubic foot of air is now
raised to 70 degrees Fahrenheit, the amount
of moisture contained will be the same, i.e.,

1.7 grains, but the relative humidity is

now only 21 per cent, for at 70 degrees
Fahrenheit air will hold 8 grains of mois-
ture.

* *

The ideal conditions for maximum com-
fort is a temperature of from 67 degrees
to 70 degrees Fahrenheit (dry bulb) and
50 per cent relative humidity. We now
see that air at 70 degrees Fahrenheit and
50 per cent relative humidity contains 4
grams of moisture per cubic foot—so it

is necessary to add 2.3 grains to the 1.7

grains originally contained, in order to
make the air ideal for comfort. An in-
crease of the moisture content of 7.5 per
cent.

The usual type of heating plant only
increases the temperature without adding
moisture to the air, therefore it decreases
the relative humidity as the temperature
is raised. This very dry air is very harm-
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ful, as it dries up the skin, causes rapid

evaporation of the skin moisture, thereby

requiring a much higher temperature for

comfort, and it is very enervating.

Parched, prickly skin, and diseases caused

by irritation of the mucus membrane in

the throat and lungs, from lack of humid-
ity, are directly traceable to the heating

plant. In fact, there is no way of telling

how serious may be the effects of this

extreme dryness upon the human system.

Nature demands a more even balance
between the moisture in the body and
that of the surrounding air, for the reason
that the dry heated air, if not fed with
moisture from other sources, will draw
moisture from the human body faster than
it can be supplied by the body through
the skin and mucus membrance. Aside
from this, the excessive evaporation of
moisture from the body has a decided cool-

ing effect upon the skin, so that it is neces-
sary to maintain a higher temperature to

offset this effect.

In order to again emphasize the extreme
dryness of the air in a heated building, a
second numerical example will be given

:

Starting with zero temperature outdoors,
we find that saturated air (containing the

maximum possible amount of moisture)
contains only one-half of a grain of mois-
ture per cubic foot. If the air is now
heated to 70 degrees Fahrenheit the

weight of moisture in the air remains the
same, but the capacity of the air to absorb
moisture at 70 degrees Fahrenheit, is 8
grains per cubic foot, and the relative hu-
midity is now only 6 per cent. The im-
portance of this is apparent when it is

realized that the relative humidity of the
arid desert air is from twelve to twenty-
five per cent—from twice to four times
as much as the air in the building just

considered.
* * =1:

It is hoped that conclusive evidence has
been presented to bear out the statement
that it is very essential to introduce mois-
ture into air that is used in heating build-
ings. The next and opposite phase to be
considered is the treatment of air under
summer conditions.

When moisture is evaporated, it requires
heat, and this heat is absorbed from the
surrounding matter. The camper and
soldier (especially those that served in

warm climates) are familiar with the ex-
pedient of wetting the outside covering of
canteens and then hanging them in the
wind. The moving current of air caused
the evaporation of the moisture on the
outside, and in evaporating, heat is ab-
sorbed from the contents of the canteen,
thus cooling the water. The cooling effect
of evaporating moisture is sometimes very
useful. If we pass a current of air
through a fine mist or spray of water,
part of the water is evaporated and ab-
sorbed by the air and the temperature of
the remaining water is materially lowered.
If the remaining water is now used again
as a spray its temperature is lowered even
more, until it reaches a point known as
the wet bulb temperature. If we now add
a constant supply of water equal to the
amount evaporated, we will have a con-
stant spray of water that is much cooler
than the incoming water, and that reduces
the temperature of the air passing through
the spray.

In this arrangement we have what is

known as an air washer. It lowers the
temperature of the air passing through it,

and at the same time removes all suspend-
ed dust, bacteria, gasses, acid fumes, etc.
It also dissipates electrostatic charges, so
as to reduce nervous irritation, and facil-
fiates

^

the_ precipitation of indoor dust.
Bear in mind that the average city air con-
tains from 100,000 to 1,500,000 dust par-
ticles per cubic foot, and as high as 100
counts of bacteria. A well designed air

What is a **good show**?
TJ^HEN the theatre patron speaks of a “good show”
"’'he has in mind the feature picture, of course, but
his judgment is greatly influenced by the conduct of the
performance.

A “good show” easily becomes a “poor show” through
inability of the theatre manager to keep in touch at all

times with all parts of his house. You absolutely con-
trol your performance with the COUCH SYSTEM of

INTERCOMMUNICATING TELEPHONES.
Let us tell you how you can improve
your show with the Couch System

S. H. COUCH COMPANY, INC.
Established 1804

Telephone Manufacturers
Office and Factory, Norfolk Downs, Mass.

Branch Offices; Boston, 170 Purchase St.: Chicago, 337 W. Madison St.

Sales Representatives

San Frondsoo
515 Market St.

SIERRA ELECTRIC CO.,
INC.

Loa Angeles
301 Roberts Bldg.,

SIERRA ELECTRIC CO.,
INC.

Seattle. Wash..
222 Hinckley Bldg..

SIERRA BR.ECTRIC CO.,
INC.

New York. N. T..

76 Varlck St
S. H. COUCH CO.. INC.

Philadelphia. Pa.

,

1723 Sansom St..

JOHN R. HOLLINGS-
WORTH

Pittsburgh. Pa..
305 Seventh Ave..

J. A. JACQUES
Montreal. P. Q., Canada.

3 St. Nicholas St,
G. L. MAC GILLTVRAT

CO.. LTD.

|

SOLE LEATHER FLOOR MATS

Rolls up like a rug.

“Mar-Not” Sole Leather Mats are built of
the best grade sole leather. The leather
links are strung on solid steel bars (not
common round wire)—easy to clean—either
side can be used. They have a mesh for
the dirt and slush to drop thru. It is im-
possible to bend these mats—always lay
flat.

Keep your lobby clean and at the same
time prevent slipping and tripping.
GUARANTEED to give at least ten years
of satisfactory wear regardless of the
amount of traffic.

Write for samples and prices.

Getman Leather Products Co.
t09 Pearl Street Oshkosh. Wla.

HELIOS
REFLECTOR UMP
“Best By Test”

Approved by

Underwriters Laboratories

25% Better Screen
Illumination 50-75%

Current Saving

WARREN PRODUCTS CO.
265 Canal St. New Yoric
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MR. JOSEPH PLUNKETT

of the

STRAND THEATRE
New York City

Comfort for Patrons
Through Laundered

Air in Theatres
(Continued from page 31)

washer will remove from 90 to 98 per
cent of all dust, bacteria, and other im-
purities contained in the air. In Public
School No. 6, Brooklyn, N. Y., five buckets
of mud, soot, and other disease breeding
filth were removed from the air washer
within one week.
There is also, of course, the ulterior

saving resulting from washed air, in the
less cleaning required, less depreciation of
decorations, draperies, etc.

* * *

We now realize that the problem of
proper air conditioning is very important.
The requirements of proper ventilation
are

:

1. Correct amount of air, properly
distributed. In theatres this should be at
least 1,000 cubic feet per person per
hour.

2. The temperature must be main-
tained within close limits and be subject
to proper regulation and control.

3. The humidity should be properly
regulated by means of a properly de-
signed and installed air washer. It
should be controlled by a HUMIDO-
STAT (a device for automatically reg-
ulating the humidity of the surrounding
air by controlling the air washer).

4. The velocity of the air must not
be too great, as drafts are very disagree-
able. By proper design of ducts, grilles,

etc., the velocity can be kept within the
permissible limits, 2 feet per second is

the maximum.
5. There should be no offensive odors

introduced with the air. An air washer
will eliminate all odors.

6. The dust suspended in the incom-
ing air must be removed as far as pos-
sible. A well designed air washer will
remove from 95 to 98 per cent of all

suspended dust.
7. The bacteria count must be kept

to the absolute minimum.
The well designed heating and ventilat-

ing plant of a theatre works as follows

:

The air is drawn in from the outside
and then passed over a few heating coils

to raise its temperature so that it will not
cause freezing of the spray water in the
air washer. These coils are called tem-
pering coils. The air then passes through
a mist of water caused by a number ol
spray nozzles that create a very dense fog.
It is here that the dust, odors, gasses,
bacteria, etc., are removed, and the humid-
ity increased. The air absorbs moisture
from the spray water and is cooled there-
by. It then passes through a series of
sheet iron baffles that remove all suspend-
ed and entrained moisture. The air next
passed through the bank of heating coils

that raise its temperature to the required
degree. From here it is distributed
through a proper system of ducts so that

every part of the house receives the same
proportion of new air. The old air is

exhausted by fans, and is either discharged
out doors, or in cold weather, part of it

is recirculated, being mixed with the new
air entering the air washer, in order to

save fuel.

Please read carefully the following
statement. It deserves the earnest con-
sideration of every theatre owner and man-
ager. It is possible with a well designed
ventilating system equipped with a
properly designed air washer to maintain
a temperature at least 10 degrees Fcih-
renheit lower throughout the summer
months than the outside dry bulb tern-

(Continued on page 37)

Selected

For the Premier Presentation of

THE LOST WORLD
at the

ASTOR THEATRE

QUO VADIS

and at the

APOLLO THEATRE

There Is Significance In This

RAVEN SCREEN CORPORATION
345 West 39th Street New York City, N. Y.

=EVENHEETERS=n
Banish Cold
Weather Troubles!

Your organ can have the same
beauty of tone and volume in the

coldest weather because the

EVENHEETER maintains an

even temperature in the expres-

sion chambers, the vital point of

your instrument.

EVENHEETERS are

entirely Electric and

Automatic

9 Big Reasons Why
You Should Install an

EVENHEETER
1. No relays or complicated wiring.
2. Absolutely noiseless.
3. Complete installation in organ chamber.
4. Reasonably priced.
5. Simple in construction.
6. Require no maintenance.
7. Approved by Fire Underwriters.
8. Recommended by leading organ makers.
9. Can be easily installed by your

electrician.

Write us at once stating voltage, kind of
current, size of chambers, and if any

exposed walls.

EVENHEETER MFRS.
179 Fourth St. Milwaukee, Wis.

SIGNS
and Showcards

A great deal better than you thought
was best

HAND PAINTED PAPER

BANNERS 50c EACH
(Size 32 in. x 10 ft.) I*ainted on Heavy

Poster Paper

Other Prices as Follows

Paper Banners (32 In. or 36 In. wide)
any length over 10 ft., per running
foot - 10c

Muslin (or cloth) (36 in. wide) any
length, per running foot 26c

Wo make a Specialty of

Pictorial or Illustrated Muslin Signs

for big Attractions In very flashy colors
at 35c per running foot

(These prices do not Include postage)

All Banners Painted in Oil—Strictly

Water-Proof

PLAIN AND ILLUSTRATED SHOW
CARDS

Years of experience your guarantee for
expert workmanship

24 Hour Service on all Mall Orders

Mall all Correspondence direct to

H. DRYFHOUT
742-744 So. Wabash Ave.,

Chicago, 111.
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These two views of the Park theatre, Evanston, III., give an idea of the remodeling accomplished and show how the
seating capacity was practically doubled. The part shown where the £rst walls end, in the view to the left represents
additional seating capacity. The second picture is a view in the opposite direction of the auditorium.

Doubling the Seating Capacity

and Reviving an Old Theatre

jy ISCARDING the old for the
new is not always good econ-

omy—especially when it comes to

motion picture theatres.

Too few theatre owners realize

the magic changes that can be
wrought in an old playhouse when
modern methods are applied to its

remodeling. While it is not our aim
to imply that we advocate a national
program of remodeling old picture
houses instead of building new ones,
it must be recognized that under
certain conditions and circum-
stances it is good business to re-

model an old theatre instead of

building a new one.

^ *

The old and established theatre
has many inherent advantages as a
general thing. It usually has, by
virtue of priority, a highly desirable
location. It has an estaMished cli-

entele and enjoys the good will and
patronage of the community. These
are features of indisputable value
and it is only when the theatre be-
gins to assume an appearance of
shabbiness and begins to “run
down” as it were that the owner is

faced with a problem of keeping his

patronage. Whether he should
build a new theatre or whether his

present structure can be rejuvenated
is then the question of the moment.
An interesting problem of theatre

remodeling involving the doubling
of the seating capacity of the house
is the case of the Park theatre at

By ELMER F. BEHRNS
Theatre Architect, Chicago, 111.

Evanston, Illinois, which we have
been asked to describe.

A general description of the prop-
erty of the old Park theatre at

Evanston, 111. The lot is 53 feet

wide and 180 feet deep. The old

building consisted of two stores 16
by 45 feet on either side of the en-

trance lobby. The old auditorium
was 27 by 73 feet with a seating
capacity of 300.

The problem in increasing the
seating capacity was to overcome a

long, narrow tunnel-like interior.

The old brick exterior was removed
and a new terra cotta front erected
in Spanish architecture.

The old lobby had a high barrel

vaulted ceiling with 4 inch beams
and white marble wainscot 7 feet

high. The old beams were studded
with electric lights 8 inches on
center.

These light outlets on the beams
were removed, as was the marble
wainscot. The old wood wainscot
cap was redesigned to act as a light

trough, this gave us indirect light-

ing of the vaulted ceiling. We ap-
plied a two color terrazzo floor over
old cement floor.

In the foyer were erected plaster

beams without any moulds and dec-
orated to represent wood beams.
An attractive fireplace with an elec-

tric log was placed between two
arched openings leading into the au-
ditorium.

The stage and 15 feet of the old

auditorium were removed. The new
section was widened 7 feet on each
side and extended 63 feet from the

old auditorium, giving a seating ca-

pacity of 620. The new section has
a large dome with 3 color indirect

lighting, also a proscenium arch
cove with similar lighting.

The stage is equipped with foot-

light trough and has two dressing
rooms adjacent.

The orchestra pit is 8 by 20 feet,

in which an organ console and a

six piece orchestra is amply taken

care of.

On each side of the oroscenium
are the organ chambers.

The side walls of both the new
and old sections have an ornamental
plaster shield and wood paneling.

The dome was laid up with alu-

minum leaf. The ceiling was deco-

rated in a light buff color and the

ornamental plaster cove and moulds
picked out harmoniously in reds,

blues and greens. The paneling on
side walls were carried out in a

green and tan silk tapestry.

+ *

The ventilating system will de-

liver 20 cubic feet of air per minute
to each person.

The construction was brick and
tile walls, steel trusses and wood
roof joist. The exit doors and oper-
ating booth are fireproof.

The entire cost of alterations and
additions, not including the seats,

organ drapes, was $35,000.
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EDWARDS SHEET METAL
MARQUEES or CANOPIES

For use over entrances to theatres, hotels, cafes, store buildings, etc. A work of art
and they have the massive and ornamental appearance of cast iron, at but a fraction of
the cost. Furnished complete, easy to erect—Made of galvanized iron or copper in any
style or size desired. Shipped in largest convenient sections, with glass packed sep-
arately. Our large catalog showing complete line Marquises or Canopies, Balconies,
Cornices, Theatre Fronts, Signs, Skylights, Metal Roofing, Metal Ceilings and Walls,
etc., sent free on request.

The Edwards Manufacturing Co.
409-459 East Fifth St. Cincinnati, Ohio

The World’s Largest Manufacturers of Metal Roofing, Metal Shingles,
Metal Spanish Tile, Metal Ceilings, Metal Garages, Portable

Buildings, Rolling Steel Doors, Partitions, etc.

Installations of A. D. C. AUTOMATIC CURTAIN
CONTROL

Are Limited Only by Our Ability to

Supply the Demand.

Proving That

THE SUCCESSFUL EXHIBITOR
Quickly Recognizes

THE BEST EQUIPMENT

AUTOMATIC DEVICES CO.
1 7 N. 7th St. Allentown, Pa.

Installed Wherever Theatres Are Built

ARCUS TICKET
SERVICE

Is Equal to ALL Demands
A S one of the largest theatre ticket houses in the world, we are serving

several thousands theatres—among them the very largest—in a way
that has won their business friendship and steady patronage.

EVERY KIND OF TICKET
To Meet Every Need

\
Includli^ Folded, Roll

\ and Strip Tickets, Cou-

[
pon Books, etc.

We are known in the trade as “pinch hitters” and have won hosts of friends by “doing
the impossible,” after other firms fell down.

Send samples of tickets you are using
and ask for quotations. Then give us a

chance to show how we “make good.”

ARCUS TICKET COMPANY
346 No. Ashland Ave., Chicago

Film Mutilation and
How to Prevent It

Told by Eastman
iContinued from page 17)

Below figure 2 is given the proper method
of making a tension test.

Referring to illustration B, first the ten-

sion on one side and then on the other is

taken by using one-half of a strip of film

about 8 in. long. This strip is prepared by
slitting a piece of film down through the

center. Care should be taken to observe
that the perforations on this strip of film

are free of the teeth on the intermittent

sprocket and are held properly in place by
tire tension shoe before proceeding further.

•A^fter fastening the end of the strip of film

to the balance a straight even upward pull

is made until the 8-ounce mark is reached.
.At this point the film will start to pull from
the gate if the spring is set properly.

The combined tension of both sides is

then checked as shown in Fig. 3, using a

full-width piece of film placed in the gate
so that both sides of the shoe hold it firmly

against the aperture plate. After making
sure that the perforations on this strip of
film are not engaged by the sprocket teeth

proceed as before with a straight upward
pull until the 16-ounce mark is reached. At
this point if both springs are adjusted cor-
rectly the film can be pulled from the gate.

To make this test correctly the projector
should be cold, using film of the average
thickness.

The tension springs on some projectors
can be regulated by means of small set

screws while on others no adjusting device
has been provided and springs must be bent
by hand, but in doing this great care must
be taken to get the proper adjustment.

Sprockets
Tliroufjh carelessness and neglect sprockets are

frequently left on projectors until the teeth de-
velop bad hooks and knife-like edges. Film dam-
age caused by under-cut teeth is unmistakable in
appearance and in many cases film is practically
ruined after one or two showings if run on a pro-
jector equipped with such sprockets. (Fig. 4.)

The changing of an intermittent sprocket must
be done with great care as the shaft can be bent
very easily. Equipped with the proper tools any
competent projectionist can make the change but
in many cases it may be advisable to have the
work done at the factory to insure the best
results.

Before placing new sprockets on the projection
machines a careful examination should be made of
the teeth to be sure that none of them have been
damaged by coming in contact with one another or
some other hard surface. If a sprocket is acci-

dentally dropped on the floor the teeth are likely

to be burred or bent and if used on a projection
machine will cause untold damage to film. This
will be true even if only one tooth has been dam-
aged.

Adhesion of Emulsion to

Shoe or Film Tracks

All new film should be waxed to insure against
adhesion or sticking in the gate or trap of the pro-
jector. When unwaxed film is run it is necessary
to clean the shoes frequently, otherwise the accu-
mulation of hardened emulsion on the shoes acts
as a hold-back, causing a greatly increased pull-

down strain which always results in mutilated per-
forations. Needless to say, a new print can be
completely ruined in this manner at one showing.

In removing the hardened emulsion deposits
from the film tracks and tension shoes use no
steel or iron implement such as a screw driver,
safety razor blade or file. Instead use a dampened
cloth and if necessa^ a coin, as this will not
scratch the highly polished surface.

Guide Rollers

The guide rollers located above the gate or film

trap are there for the purpose of properly guiding
the film down past the aperture to the intermittent
sprocket. If these rollers are out of line with the
sprocket the teeth will naturally strike the film

perforations off-center.

On some projectors these rollers are adjustable
by means of a collar and set-screw, while on
others there is no regulating device. Certain
manufacturers using the latter type rely on the
proper centering to be made at the factory, never-
theless there are times when an adjustment is

Lund to be necessary and it is very important that
great care should be used in lining up the guide
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rollers with the intermittent sprocket, otherwise

damaged perforations will result. (See Fig. 5 and

Kig- 6.)

If these rollers bind, the face of the rollers will

develop ridges which will roughen the edge of the

film, as shown in Fig. 7. It is also well to exam-
ine new rollers closely as in some cases they are

received from the factory in a semi-finished condi-

tion, and have rough faces against which the edge

of the film comes in contact.

Friction Take- II

p

The take-up adjustment should be checked up
closely from time to time. An excessive pull can

always be detected by the film making a “singing”

sound at the take-up sprocket. The sprocket, of

course, acts as a hold-back or brake and puts a

strain on the film, when starting on a small

hubbed reel. This is sometimes enough to cause
very severe damage to the upper side of the per-

foration. Fig. 8 shows the sprocket damage re-

sulting from a tight take-up.
Proper setting of the spring is a simple matter

and care should always be taken to keep the fric-

tion disc, whether leather, cork or fiber, absolutely

free from oil. Contrary to some opinions oil will,

not cause smoother operations in a case of this

kind, but will really create a certain amount of

suction which in turn results in an uneven, e.x-

cessive pull.

Tension on Upper Magazine
Shaft or Spindle

Some widely used makes of projectors have an
adjustable spring tension on the upper magazine
shaft or spindle. Proper adjustment of this spring
is important. If set too loosely the film will come
from the feed roll with a jerky motion. This is

especially noticeable if used with a bent reel,

which is bad for any film, particularly film which
is in a dried-out condition or badly worn.

If the tension is too tight the effect would not
be noticeable on a full reel of film, but the tension
on the last SO or 75 feet would be sufficient to

cause serious perforation damage when a small
hubbed reel is used. It is not uncommon for the
film to break under this strain.

Sprocket Idlers
All Sprocket idlers must be properly adjusted.

If set too far from the sprockets the film is liable

to jump out of place and ride over the teeth
whereas if they are set too close they will ride the
film, causing creasing, especially on the lower
sprocket, which acts as a brake on the friction
take-up.
The small lock nuts on all idler adjusting

screws should always be kept tight. Failure to
observe this rule will allow the idlers to drop, not
only causing creasing but otherwise weakening and
permanently marking the film.

It has been found that the safest distance to set
an idler from a sprocket is the thickness of two
pieces of film. Some manufacturers recommend
the thickness of one piece of film but this is in-

sufficient as the distance between the sprocket and
idler is too small to allow the average splice free
passage.
When the idlers are properly adjusted it should

be possible to move any idler from side to side
without danger of touching the sprocket teeth.
Badly worn idlers mark the film and should be
replaced immediately.

Intermittent Film Guide
The intermittent film guide is for the purpose

of holding the film snugly against the intermittent
sprocket but otherwise has nothing to do with the
steadiness of the picture. Filing the openings in
the film guide holders is sometimes necessary to
insure the proper amount of side clearance for
the sprocket teeth. Moving the film guide from
side to side while the projector is running will
determine whether or not the teeth have sufficient
clearance. Fig. 9 shows the results of the wearing
of the teeth against the wall of the guide, thereby
developing sharp edges which cut into the film.

There is a right and a wrong way to install this
film guide in the holder. Fig. 10 shows proper
installation—pointed end down. If in the reverse
position as in Fig. 11 the pointed end will present
a shoulder to the film against which all splices
must strike.

_

This strain is so great as to cause
torn perforations or even a break in the film espe-
cially if the splices are stiff, thick or buckled.
Many projectionists have found it advisable to

substitute a slightly lighter film guide holder
spring for the stiff one now furnished by the
manufacturers. By this small change less strain
is put on the film at this point, with absolutely no
change in screen results, wide and stiff splices,
especially, going through with greatly decreased
resistance thereby lessening the chance of film
breakage due to the yielding of the film guide.
One of the main reasons for picture unsteadiness

is an excessive amount of play between the moving
parts of the intermittent movement, due to wear.
Readjustment is made by means of an eccentric
bearing but care must be taken to see that it is

not set too tightly, otherwise the parts will bind.
Projector models using an eccentric bearing at

each end of_ the intermittent shaft should be
checked carefully after an adjustment has been
made, to see that both bearings are lined up cor-
rectly, otherwise the intermittent sprocket will run
out of true, resulting in the breaking out of the
perforation on one side of the film.
Some projectors provide for a side adjustment

of the intermittent shaft by means of a collar and
set screw. Proper alignment is necessary to in-
sure against the intermittent sprocket striking the
film perforations off-center.

{Continued on page 36)

We Invite Comparison Before You Buy

Your Records Are
Being Watched

USE A

MOONEY THEATRE
RECORD BOOK

Tahe a Chance

Courtesy of Leslie s
Sample Pages Will Be Mailed on Request

Copyrighted

Finch& McCullouch AURORA, ILLINOIS

MODEL C
(PATENTS APPIABD FOK)

Try One in Your Own Theatre
Upon the request of any responsible exhibitor in the United States

we will arrange to have our equipment installed in his

theatre on trial for thirty days free of charge.

Stereopticon with Automatic Slide Changer

is the Last Word in Projection Equipment

American Reflecting Arc Corporation

BOSTON
24 MILK STREET
Made in 17. S. A. MASSACHUSETTS

HILLGREEN,
LANE & CO.

ORGANS
will be found in theatres, churches,

residences and concert halls through'

out the United States and Canada.

Correspondence Solicited

Factories: Alliance, Ohio
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Check Up!

How many tick-

ets have you in

stock?

Do you have to count

rolls or figure it out?

you need INVENTORY NUM-
BERED TICKETS that will tell you at a

glance exactly how many you have.

We will gladly send you samples and more
information about them.

Qlobe ‘Tckel Companij
Specialists in Tickets and Checks Since 1873

122N. 12lh St. Philadelphia, Pa.

Contrast!
That’s what good projection means sharp, clear, contrast between

light and dark. But contrast depends on the lens.

Eliminate muddy, cloudy effects from your pictures by using Snap-
lite Lenses. They will inject more snap into even the poorest print,

and give better ones the clear definition and strong black and white
that audiences demand.

See your Dealer or Write direct to

KOLLMORGEN OPTICAL CORPORATION
35 Steuben St. Brooklyn, N. Y.

Makers of

SNAPLITE LENSES
ALSO SNAPLITE JR. LENSES FOR PORTABLE UACHINES

Eilm Mutilation and
How to Prevent It

Told by Eastman
(Continued from page 35)

Excessive wear of the pin-cross type of intermit-
tent movements results in flat sides on the pins,
thereby causing a slightly quickened pull-down
which gives an added strain on the film perfora-
tions. On newer models these pins are equipped
with rollers insuring smoother operation.

Proper Alignment of
Upper Magazine

One widely used projection machine has an
adjustment on the top magazine which allows for
its proper alignment. Unless great care is taken
to see that the magazine is in line, the film coming
from the valve rollers will not feed squarely under
the idle roller. This generally causes fractured
film to crack from the perforations to the edge of
the film.

This improper alignment also causes film breaks
resulting from film with nicked edges and from
loose splices coming in direct contact with the
side of the valve.

Size of Idler Rollers
The idler roller on the same machine mentioned

above is yi in. diameter and causes the film to
make a sharp turn on itself. On a roller of this
size film which has been dried out and thus has
become brittle may break, especially if there is an
improper amount of tension on the feed roll.

If trouble of this nature is encountered the sub-
stitution of a larger roller, preferably the diameter
of a sprocket, namely 15/16 in., is a practical
remedy. This means but a small amount of work,
as only a simple extension is necessary to allow
the proper amount of clearance and it will be
found to be well worth while. Fig. 12 and Fig. 13
illustrate the '/i-in. roller and how the large idler
roller can be installed in its place.

Reels
Bent reels and reels with loose and sharp-edged

flanges should be discarded immediately. Fig. 7,

on page 10, plainly shows what happens to the film
when such reels are used.

Framing
In framing a picture it is common practice to

move the framing lever very quickly. Fig. 14 shows
what happens to the film when the framing lever
is given a sharp, downward blow on a projector
where the complete intermittent carriage moves as
one unit. Fig. 15 shows the same damaging result
on a model on which the intermittent sprocket
only moves in synchronism with the framing lever.

Film Loops
Excessively large upper or lower loops either

cause a rattle in the film guard above or allow the

film to drag in any oil which may be present be-

low. The film also has a tendency to jump the

sprockets, which can take place if the idlers are set

too far from the sprockets.
The practice of resetting loops while the pro-

jector is running should be discouraged as in

many eases the sprocket teeth strike outside of

the perforations, or otherwise damage the film.

Film Track or Trap Shoes
Many scratches are caused by worn film tracks,

or trap-shoes as they are known on one of the

projectors, allowing the face of the film to scrape
against the recessed aperture plate.

Such tracks or trap-shoes, together with all ten-

sion shoes or door pads that show a “wavy” or

badly worn-down surface, should be replaced by
new ones.

Fire or Valve Rollers

The valve rollers of both magazines should al-

ways he kept clean. Care should be taken to see

that they revolve freely as a sticking roller can
cause bad emulsion scratches, especially if it is

worn, thereby allowing the center of the roller to

come in direct contact with the face of the film.

This is especially true of the upper magazine
rollers, around which dirt and small pieces of film

very often accumulate.

Adjustment of Film Trap Door
On one make of projection machine the film

trap door is designed so that it can be easily re-

moved by merely lifting it from its holder. In
replacing this film trap door care should be taken

to see that it is seated properly, as unless this is

done one is liable to ruin the intermittent sprocket,

bend the shaft as well as ruin the film which hap-

pens to be running through the projector at the

time.

Strippers on Upper and
Lower Sprockets

On some projectors so-called strippers or strip-

ping plates are provided to prevent, by any chance,

the film from winding around or “following” the

sprockets as well as to remove any accumulation
of dirt that may tend to form at either side of the

sprocket teeth. In resetting these strippers after

the replacement of sprockets, extreme care must
be taken to see that they do not come in contact

{Continued on page 37)
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2651 W. Congress Street Chicago

Success

Suggestion
Put a real electric sign over your

theatre, using Motion and Color,

and live up to the impression it

creates.

A theatre is known by the sign

it keeps. If you’d have people

know you are running a really

high grade show, tell them so by

a really high grade sign.

COLOR AND MOTION

are best accomplished by

Flashers
Make possible
almost any
kind of ac-

tion in an
electric sign.

Used on 8b%
of the flash-

ing signs.

Color Hoods
snap over lamps of any
size and produce bril-

liant color. Six rich, fadeless colors, In-
cluding our new canary yellow.

Write for circular of sign
ideas and information.

Film Mutilation and
How to Prevent It

Told by Eastman
{Concluded from page 36)

with the teeth as this will cause the teeth to wear
to a sharp edge which will damage any film coming
in contact with it.

Unnecessary Oiling
Flooding the mechanism with oil is unnecessary

and causes oil to get on the film. Dust then ad-

heres to the film, making good clear projection
impossible. This practice also is a fire hazard as

oily film will catch fire a great deal easier than
that which is clean. Aside from the intermittent
case, one drop of good oil in each oil hole will he
sufficient for the average day’s run.

One Method of Tracing
Film Damage

Film damage can sometimes be more easily

traced if it will be remembered that certain pro-

jectors run the film emulsion or dull side against

all three sprockets, while on others the support or
shiny side, only touches the sprockets. For exam-
ple; if film is received showing tooth marks on the

emulsion side, it is fairly simple to determine on
what make or makes of projectors this film has
been run, especially if the investigator has fa-

miliarized himself with the different types of
sprocket teeth.

Why Film Should Be Waxed
In conclusion, special attention is drawn to the

desirability of waxing new prints along the per-

forations to prevent unsteadiness add premature
breakdown.

In making the light sensitive emulsion of motion
picture film one of the chief ingredients is gelatin
—a substance whch readily absorbs and gives off

moisture. In freshly developed film the gelatin
contains a considerably higher percentage of mois-
ture than is found in seasoned film, and when in

this condition it is easily affected by heat, tending
to make it soft and tacky particularly in a moist
atmosphere. The first point at which new film

comes in contact with unusual temperature is at

the aperture plate of the projector where the light

is concentrated, producing heat to a degree which
softens the gelatin and causes it to collect on the
tension springs or shoes where it rapidly dries and
forms a flint-like deposit. As the new film is pro-
jected, the hardened deposit of gelatin continues to

accumulate and offers further resistance, causing
scratches along the perforations. As the resistance
increases there is the added danger of the teeth of
the intermittent sprocket tearing and damaging
the perforations, sometimes to an extent where
injury to the print is irreparable.

Careful waxing produces, under the action of
heat, a smooth and polished surface on the gelatin
along the perforations: provides against undue
straining during the first projection of new prints:
materially benefits successive runs, and greatly
prolongs the commercial life of the prints.

Cold wax should never be used as it is impossi-
ble to apply it evenly. There is also the danger
with the cold method of over waxing, with the
result that, in contact with the heated pressure
springs, the wax melts and spreads over the pic-

ture. A very slight application is all that is neces-
sary and is best accomplished by a waxing ma-
chine which deposits a thin layer of hot wax
along the perforations. New prints treated in this
manner require no further waxing.

Comfort for Patrons
Through Laundered

Air in Theatres
{Concluded from page 32)

perature in practically every part of this
country. Is there a theatre in the coun-
try that would not be packed throughout
the hot summer days and nights if it was
ten degrees cooler than the outside? This,
regardless of the quality of the show, too.

It may be well to state here that a differ-

ence in temperature between inside and
outside of more than ten degrees becomes
uncomfortable and is not desired.

The public has demanded better, finer,

and more costly theatres, they have de-
manded better shows—and their demands
have had to be met. The public is now
becoming educated as to what constitutes
health and comfort in theatre air con-
ditioning, and they will make their wants
known in no uncertain terms.

The

SUPERIOR
Projector

Type “M”

Showing adaptation of G. E.

Mazda.

Equipment regularly furnished

with Type “M” SUPERIOR
PROJECTOR is as follows:

110 or 220 Volt A. C. or D. C.

Motor
100 Amp.-250 Volt Knife

Switch
110 or 220 Volt Toggle Switch

for Motor
Light Shade
900 Watt Lamp Housing with

Prismatic Condenser, includ-

ing Stereo Attachment
Base Bracket and Special Car-

riage for Mounting
A. C. Regulator, 20/30 Lamp
Amp., 100-25 Volts or

D. C. Regulating Rheostat and
Mounting, 30 Lamp Amp.,
100-25 Volts

Lamp Setter

Price $620.00
Exclusive of provisional packing charge

F. O. B. Coxsackie, N. Y.

“T/iere Is Satisfaction in

^Superior Projection^

Manufactured by

COXSACKIE HOLDING
CORPORATION

COXSACKIE, N. Y.

U. S. A.
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Exhibitors Describe

Features Desired

in New Theatre
{Continued from page 9)

is a matter of taste and is easily overdone
in tawdry effects, but full length mirrors in

doors and pleasing colors of paint adds
wonderfully to any show house.

CLEM POPE, T. & D. theatre, Oakland,
Cal. : One thing I’d like in a new house
would be a stage switchboard that could
be controlled not from the wings, but from
the orchestra pit or somewhere in front of

the house so that the electrician could see

exactly what the prologue or the act looked
like. The present day system of arriving

at stage effects takes too much time. What
with trying this effect and that and running
back and forth from the board to try these

lights with that combination is the bunk.
A board in the front of the house could
control everything to much better advan-
tage and I know of no union rule that

would prevent the electrician from working
in the pit. Naturally he would be out of
sight of the audience.
Some day somebody is going to put the

board where it belongs and start some-
thing, and I’m not an electrician, either.

I’d have everything double controlled so

that in case of a strike the operator in the

booth, in case one could be obtained, could
handle the stage. Automatic curtain con-
trols would make this possible. I’d have
every light in the house and I mean
EVERY one controlled by a dimmer.

I’d have honest-to-God quarters with
showers, and all the fixings for all em-
ployes. Some houses have them, but the

majority don’t. Factories have decent quar-
ters for their employes, but many theatres

are erected with the idea that any cubby
hole is good enough for an actor or a the-

atre employee. I could go on like Mr.
Tennyson’s book, but it would require too
much space. Much of what I have writ-
ten has probably been done, but somehow,
though it sounds well, much of what has
been done has been skimped. A boosting
employee is worth a durned sight more
than newspaper advertising or billboards.

C. L. SMELTZER, New Daly theatre, San
Francisco, Cal.: First, I would have a spa-

cious lobby with automatic projectors dis-

playing important scenes of current releases.

Three box office ivindows, three entrance^
or door men with exits on each side and
separate from lobby. I would have a large.

comfortable foyer with 300 to 500 easy chairs

for people to wait in comfort with enough
courteous attendants to take care of the
public properly. I would have besides my
main auditorium when I gave th& classy
shows at high prices, an opposite or second
auditorium under the same roof and di-

rectly connected through the two projection
rooms for holding over a picture as long
as would ivarrant at one-half or less former
price and I would eliminate a lot of hangers-
on drawing salary for nothing and pay the
difference to my projectionists.

L. H. COX, Pythian theatre, Mar-
shall, III., writes, I would have an
attractive retiring room for ladies

that would be kept open all day for
the convenience of country people

and out of town patrons. This fea-
ture, I believe, would be a sure

enough good will builder and make
the theatre a community asset as

there are very few places in a small

town that have rest rooms for out of
town people.

I would also have some sort of a

canopy at the side under which motor-
ists could drive and alight without
having to run from the curb to the

marquise in the rain. This would do
away with people having to walk a

half or whole block in the weather
after parking their car after all the

parking space near the theatre is taken
and people have to go quite a distance

to park.

A canopy with a side entrance to

the lobby kept clear at all times would
be a help I am sure.

Other features would depend on lo-

cation, cost and room available, but I

zvould try to use the two above.

ANNOUNCEMENT

Cinephor Projection Lenses
Series II

can now be supplied in

Three New Focal Lengths
5 in., in., 5^ in.

These short focus lenses will fill a

distinct need for use with Mazda and
reflecting arc units in the smaller

theatres.

Bausch & Lomb Optical Co.
652 St. Paul St.

Rochester, N. Y.

BLIZZARD Cooling System
DAYS

TRIAL

Try the Blizzard Cooling System in your theatre
30 days FREE. We mean exactly that. If you
are not completely satisfied after 30 days actual
use it will not cost you one cent. The Blizzard
costs 1/3 less to buy and 1/3 less to operate.
Mail the coupon at once for particulars.

Blizzard Fan Sales Company
1514 Davenport St., Omaha, Nebr.

Brancli Office: 2009^^ Jackson St., Dallas, Tex.

MAIL THIS COUPON
Bliz2ard Fan Sales Co., I&I4 Davenport, St.. Omaha, Nebr.
Send me full particulars of your Free 30-Day Trial offer

on the Blizzard Cooling System.

Name -

Theatre

Town State
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Better Theatres

Advisory Staff
In order to render its readers

assistance on various problems

of equipment and construction

that arise from time to time,

Better Theatres has obtained

the co-operation of the individ-

uals and associations listed fol-

lowing in this work.

Through the co-operation of

this advisory staff this depart-

ment feels that it has allied itself

with sources of expert knowl-

edge on virtually every phase of

theatre building and furnishing

and is able to offer theatre own-
ers a valuable service in provid-

ing information and answers on

a wide range of subjects of a

general nature.

ELMER F. BEHRNS, Theatre

Architect.

ROBERT O. ROLLER, Boiler

Brothers, Architects.

A. B. COPPOCK, Presentation

Producer.

E. B. CRESAP, Secretary, Na-
tional Association of Fan Manu-
facturers.

JOHN EBERSON, Architect.

G. E. EICHENLAUB, Architect.

W. S. HAYS, Secretary, National
Slate Association and The Na-
tional Federation, Construction
Industries.

F. J. HUSE, Chief Engineer, Hol-
low Building Tile Association.

CLELL JAY, Projectionist, New
Theatre, Little Rork, Ark.

SAMUEL R. LEWIS, Member,
American Society of Heating
and Ventilating Engineers.

A. C. LISKA, Remodeling.

E. M. LURIE, Assistant to Com-
missioner, Associated Metal Lath
Manufacturers.

VIRGIL C. MARANI, M. Am.
Soc. C. E., Chief Engineer, The
Gypsum Industries.

HENRY L. NEWHOUSE, Archi-
tect.

J, F. O’MALLEY, Architect.

GEORGE L. RAPP, Architect.

GEORGE W. REPP, Service Divi-
sion, American Face Brick Asso-
ciation.

R. L. SIMMONS, Architect.

HENRY J. SMITH, President,
Motion Picture Equipment Deal-
ers of America.

HORACE L. SMITH, JR., Thea-
tre Engineer.

NORMAN M. STINEMAN, As-
soc. Mem. American Society of
Civil Engineers, Portland Ce-
ment Association.

MAX Y. SEATON, Technical
Director, National Kellastone
Company.

J. L. STAIR, Chief Engineer,
Curtis Lighting, Inc.

Do You Want the

LATEST IDEAS
For Your New Theatre

UNITED STUDIOS, INC.
I.. P. LAKSEN, Manaering: Art Director

30 West Lake Street Chicago, 111.

Local and lon{*-distance telephone DEAKBOKN 1776

New LaGrangre Theatre at Lauraiiffe, Illinois.

Let UG completely design, build and equip your new theatre, or if you have your own
builder, we will furnish blueprints for all your requirements.

We are the only complete equippers in this country, who will entirely build and com-
pletely equip your house.

We furnish bonds, guaranteeing completion on the opening date. This service costs you
nothing extra and saves you all the worry. Why not give us a trial on your next house?
We also furnish either separate or all together, ornamental plaster work, interior
decoration, draperies, carpets, furniture, theatrical scenery, drapes, rigging and lighting
effects.

Programs

Dodgers

Heralds

We are the largest, ex-

clusive Theatre Printers in

the country Our Prices

will prove that to you.

We ship your programs

in 8 working hours after

we receive your play-dates.

You don’t have to bother

with cuts or copy, we do

all that work for you.

Send for Samples and Prices

THE NATIONAL
Poster and Printing Co.

506 S. Wabash Avenue

Chicago

PROBERT
MARQUISE

Boost Attend^ulce
Your theater equipped with a
ProBert Marquise will be much
more attractive to the show-
shopper. The advertising value
of a ProBert Marquise will help
Vou get an extra share of these
admissions.

you should have onr
fully illustrated cat-
alog. Send for it

toda,y

ProBert
SHEET METAL CO.

COVINGTON, KY.
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Exhibitors Information and
Catalog Bureau

Many of the products listed below are advertised by reliable companies in this issue of “Better Theatres." See
“Advertisers Index" before filling in coupon for information.

Free Service to Readers
of “Better Theatres”

In the last issue “Better Theatres” increased the

^ scope of its individu2j service to readers throui^
its Exhibitors Information and Catalog Bureau. De-
tailed information and catalogs concerning any prod-
uct listed on these pages will be sent to any theatre

owner, msuiager, architect or projectionist.

^Fill in the coupon on the next page 2uid mail it to

^ the “Better Theatres” division, Exhibitors Herald,

407 S. Dearborn street, Chicago.

^Many of the products listed by this Bureau are
J advertised in this issue of “Better Theatres.” See

Advertisers' Index.

^We are glad to serve you. Do not hesitate to ask
^ us for any information on equipment or problems
pertaining to the efficient operation of your theatre.

A
1 Accounting systems.

2 Accoustical installations.

3 Adapters, carbon.

4 Adding, calculating ma-
chines.

5 Admission signs.

6 Addressing machines.

7 Advertising novelties,
materials.

8 Advertising projectors.

9 Air conditioning equip-
ment

10 Air dome tents.

11 Aisle lights.

12 Aisle rope.

13 Alarm signals.

14 Arc lamps, reflecting.

15 Architectural service.

16 Arc regulators.

17 Artiflcial plants, flowers.

18 Art titles.

19 Automatic curtain con-
trol.

20 Automatic projection cut-

outs.

21 Automatic sprinklers.

B

22 Balloons, advertising.

23 Banners.

24 Baskets, decorative.

25 Bell-buzzer signal sys-
tems.

26 Blocks, pulleys, stage-
rigging.

27 Blowers, hand.

28 Booking agencies for mu-
sicians.

29 Booking agencies (state

kind).

30 Boilers.

31 Bolts, panic.

32 Booths, projection.

33 Booths, ticket.

34 Box, loge chairs.

35 Brass grills.

36 Brass rails.

37 Brokers-Theatre promo-
tion.

38 Bulletin boards, change-
able.

c
39 Cable.

40 Cabinets.

41 Calcium lights.

42 Cameras.
43 Canopies for fronts.
44 Carbons.
45 Carbon sharpeners.
46 Carbon wrenches.
47 Carpets.
48 Carpet cushion.

49 Carpet cleaning com
pound.

50 Carpet covering.
51 Cases, film shipping.
52 Cement, film.

53 Chair covers.
54 Chairs, wicker.
55 Chairs, theatre.

56 Change makers.
57 Changer overs.

58 Color hoods.
59 Coloring, lamp.
60 Color wheels.

D
61 Date strips.

62 Decorations (state kind).

63 Decorators, theatre.

64 Dimmers.
65 Disinfectants—perfumed.
66 Doors, fireproof.

67 Draperies.
68 Drinking fountains.

69 Duplicating machines.

E

70 Electric circuit testing
instruments.

71 Electric fans.

72 Electrical flowers.

73 Electric power generat-
ing plants.

74 Electric signs.

75 Electric signal and con-
trol systems.

76 Emergency lighting
plants.

77 Exit light signs.

F

78 Film cleaners.
79 Film splicing machine.
80 Film tools (state kind).
81 Film waxing machine.

82 Fire alarms.
83 Fire escapes.
84 Fire extinguishers.
85 Fire hose.
86 Fire hose reels, carts.

87 Fire proof curtains.
88 Fire proof doors.
89 Fire proofing materials.
90 Fixtures, lighting.

91 FlashUghts.
92 Flashers, Electric sign.

93 Flood lighting.

94 Floorlights.
95 Floor covering.
96 Floor runners.
97 Flowers,/artlficial.

98 Footlights.
99 Fountains, decorative.

100 Fountains, drinking.
101 Frames-poster, lobby dis-

play.

102 Fronts, metal theatre.

103 Furnaces, coal burning.
104 Furnaces, oil burning.
105 Furniture, theatre.

106 F^ses.

G
107 Generators.
108 Grilles, brass.
109 Gummed labels.

110 Gypsum products.

H
111 Hardware, stage.

112 Heating system, coai.

113 Heating system, oil.

I

114 Ink, pencils for slides.

115 Insurance, Fire.
116 Insurance, Rain.
117 Interior decorating serv-

ice.

118 Interior illuminated
signs.

J

119 Janitors’ supplies.

L

120 Labels, film caution.

121 Lamps, decorative.

122 Lamp dip coloring.

123 Lamps, general lighting.

124 Lamps, incandescent pro-
jection.

125 Lamps, reflecting arc.

126 Lamp shades.

127 Lavatory equipment, fur-
nishings.

128 Lavatory fixtures.

129 Ledgers, theatre.

130 Lenses.

131 Lights, exit.

132 Lights, spot.

133 Lighting fixtures.

134 Lighting installations.

135 Lighting systems, com-
plete.

136 Linoleum.

137 Liquid soap.

138 Liquid soap containers.
139 Lithographers.
140 Lobby display frames.
141 Lobby gazing balls.

142 Lobby furniture.
143 Lobby decorations.
144 Lubricants (state kind).

145 Luminous numbers.
146 Luminous signs, interior,

exterior.

M
147 Machines, ticket.

148 Machines, pop corn.

149 Machines, sanitary vend-
ing.

150 Make up, boxes, theatri-

cal.

151 Marble.
152 Marquise.
153 Mats, leather
154 Mats and runners.
155 Mazda projection adapt-

ers.

156 Metal lath.

157 Metal numbers, letters.

158 Metal poUsh.
159 Mirror, shades.
160 Motor generators.
161 Motion picture cable.

162 Musical Instruments
(state kind).

163 Music publishers.
164 Music stands.

N
165 Napkins.
166 Novelties, advertising.
167 Nursery furnishings and

equipment.
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o
168 Oil burners.

169 Orchestral pieces.

170 Orchestra pit fittings,

furnishings.

171 Organs.

172 Organ novelty slides.

173 Organ lifts.

174 Organ lights.

175 Ornamental fountains.

176 Ornamental metal work.

177 Ornamental metal thea-
tre fronts.

P

178 Paint, screen.

179 Paper drinking cups.

180 Paper towels.

181 Perfumers.

182 Photo frames.

183 Pianos.

184 Picture sets.

185 Player pianos.

186 Plastic fixtures and dec-
orations.

187 Plumbing fixtures.

188 Positive film.

189 Posters.

190 Poster frames.

191 Poster lights.

192 Poster paste.

193 Portable projectors.
194 Pottery, decorative.
195 Power generating plants.
196 Printing, theatre.
197 Programs.
198 Program covers.
199 Program signs, illu-

minated.
200 Projection lamps.

201 Projection machines.

202 Projection machine parts.

203 Projection room equip-
ment.

R
204 Radiators.

205 Radiator covers.

206 Rails, brass.

207 Rails, rope.

208 Rain insurance.

209 Rectifiers.

210 Reconstruction service.

211 Redecorating service.

212 Refiectors (state kind).

213 Refurnishing service.

214 Regulators, Mazda.

215 Reels.

216 Reel end signals.

217 Reel packing, carrying
cases.

218 Resonant orchestra plat-

form.

219 Reseating service.

220 Rewinding film.

221 Rest-room, equipment
and furnishings.

222 Rigging, stage.

223 Roofing materials.

s

224 Safes, film.

225 Scenery, stage.
226 Scenic artists’ service.

227 Screens.
228 Screen paint.

229 Seat covers.
230 Seat indicators, vacant.
231 Seats, theatres.

232

Signs (state kind).

233 Signs, parking.

234 Signals, reel end.

235 Sign flashers.

236 Sign-cloth.

237 Sign lettering service.

238 Side walk machines, corn
poppers.

239 Slides.

240 Slide ink, pencils.

241 Slide lanterns.

242 Slide making outfits.

243 Slide mats.

244 Shutters, metal fire.

245 Soap containers, liquid.

246 Speed indicators.

247 Spotlights.

248 Stage doors-valances, etc.

249 Stage lighting equipment.
250 Stage lighting systems.
251 Stage rigging-blocks,

pulleys.
252 Stage scenery.
253 Stair treads.
254 Statuary.
255 Steel lockers.
256 Stereopticons.
257 Sweeping compounds.
258 Switchboards.
259 Switches, automatic.

T
260 Tally counters.
261 Tapestries.
262 Tax free music.
263 Telephones, inter-com-

municating.
264 Temperature regulation

system.
265 Terra Cotta.
266 Terminals.
267 Theatre accounting sys-

tems.
268 Theatre dimmers.

269 Theatre seats.

270 Tickets.

271 Ticket booths.

272 Ticket choppers.

273 Ticket holders.

274 Ticket racks.

275 Ticket selling machines.

276 Tile.

277 Tile stands.

278 Tool cases, operator’s.

279 Towels, paper.

280 Towels, cloth.

281 Trailers.

282 Transformers.

283 Tripods.
284 Turnstiles, registering.
285 Typewriters.

u
286 Uniforms.

V
287 Valances, for boxes.
288 Vases, stone.
289 Vacuum cleaners.
290 Ventilating fans.

291 Ventilating, cooling sys-
tem.

292 Ventilating systems,
complete.

293 Vending machines, soap,
towels, napkins, etc.

294 Vitrolite

w
295 Wall burlap
296 Wall leather.

297 Watchman’s Clocks.
298 Water coolers.

299 Wheels, color

USE THIS COUPON

“BETTER THEATRES” DIVISION
Elxhibitors Herald
407 South Dearborn St., Chicagro.

Gentlemen: I should like to receive reliable information on the items listed following:

(Refer to Items by Number)

Remarks :,

Name Theatre City,

State. Seating Capacity
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Joliet, 111., Theatre
Building to Cost

$2,500,000
/\ NNOUNCEMENT that financing of the
^ Rialto square theatre and office building
has been completed has been made by Louis
M. and Maurice M. Rubens, treasurer and
secretary of the Royal Theatre Company,
Joliet, 111.

The project will be financed by a bond
issue of $1,200,000 underwritten by S. W.
Straus & Company, investment bankers of
Chicago.
The Straus company will underwrite a

6 per cent bond issue secured by the land
held partly in fee and partly under lease-

hold, the new building and the completed
Princess theater building.

Maurice Rubens said that the new pro-
ject must be completed and ready for occu-
pancy March 1, 1926. He said that the five-

story Rialto square theatre and commer-
cial building will represent an investment
of $2,500,000.

* * *

The Rialton square theatre building will

be an L shaped structure, fronting 131 feet

on Chicago street and 284 feet on Van
Buren street. It will be a large five story

structure with exterior of attractive orna-
mental terra cotta, with granite base. It

will contain a theatre of 3,100 seats, eight

retail stores, fronting on Van Buren street.

and a large department store with entrance
on Chicago street. In addition, a large
portion of the basement space will be de-
voted to a modern recreation parlor which
will include bowling alleys, poolroom, bar-
ber shop, baths, cigar stand, and cafeteria.

The entrance to the theatre will be
through a beautifully appointed lobby
fronting on Chicago street. The portion
of the building to the north of this en-
trance may be occupied by the Joliet Dry
Goods store, which now occupies the cor-
ner of Van Buren street and Chicago
street, where the new building is to be
erected. The area represents approximate-
ly 5,300 square feet on each floor, the store
having a frontage of 51 feet on Chicago
street and a depth to the alley of 112 feet.

Two private elevators will serve the de-
partment store.

* IK *

That portion of the building fronting on
Van Buren street will be occupied by a
number of shops on the ground and mez-
zanine floor, while the three upper stories

will be laid out in office space. The esti-

mated rentable area for offices amounts to

19,122 square feet of space. The entrance
to the office building section will be on
Van Buren street and two passenger ele-

vators will serve the office portion of the

building. There will be a broad stairway
leading to the recreation parlor in the

basement.
Inside the entrance to the theatre portion

of the building there will be another lobbyl

30 feet in width and beautifully decorated
in keeping with the architectural features
of the theatre. There will be a marble
base and columns with large paneled mir-
rors between each column. Opening from
this lobby there will be an inner lobby
90x70 feet of unusual and artistic construc-
tion. The lobby will be in the form of an
eclipse with a large fountain in the center
and with marble columns along its circum-
ference. Broad stairways with handsome
ornamental iron railings will lead to the
balcony of the theatre. Lavish decora-
tions in ornamental plaster will be used
throughout.

The theatre will contain 2,284 seats on
the orchestra floor and 800 seats in the
balcony. All of the latest conveniences will
be installed, including an automatic cooling
system and ventilating system. The aisles
will be wide and the chairs so arranged that
there will be ample space between them.
The entire orchestra pit can be raised or
lowered, so that the orchestra will remain
out of sight during the showing of pictures
but can be raised for the presentation of
special numbers.

* * *

The building was designed by C. W.
and George L. Rapp, Chicago architects,

who are generally recognized as theatrical
construction experts. The buildings
planned by them in Chicago include the

Tivoli, the Chicago, and the new Balaban
& Katz “Uptown Theatre.”

Advertised in The
BETTER THEATRES SECTION

(If you desire something not listed here, Exhibitors Information and Catalog

Bureau on the preceding page will get it for you.)

AIR CONDITIONING EQUIP.
Atmospheric Conditioning Corp.,
Lafayette Bldg., Philadelphia.

AUTOMATIC CURTAIN
CONTROL

E. J. Vallen Electrical Co.,
Akron, Ohio.
Automatic Devices Co.,
17 N. 7th St., Allentown, Pa.

BOOTH INSTALLATIONS
Capital Merchandise Co.,
538 S. Dearborn St., Chicago

CARBONS
Charles W. Phellis & Co.,

130 W. 42nd St., N. Y. C.

CHANGE-OVERS
Essannay Elec. Mnfg. Co.,
1012 10th Ave., Maywood, III.

CONDENSORS
Luxalba Company,
111 W. 42nd St.. N. Y. C.

COOLING SYSTEMS
Blizzard Fan Company,
1514 Davenport St., Omaha

DECORATIONS, THEATRE
Bodine-Spanjer Co.,
316 S. Wabash Ave., Chicago

ELECTRIC FLASHERS,
COLOR HOODS

Reynolds EUectric Co.,
2651 W. Congress St., Chicago

EQUIPMENT SUPPLIES
Fulco Sales Co.,
24 E. 8th St., Chicago.

HEATING & VENTILATING
Supreme Heater & Ventilating
Co., 1552 Olive St., St. Louis, Mo.

LENSES
Kollmorgen Optical Corp.,
35 Steuben St., Brooklyn, N. Y.
Bausch & Lomb,
Rochester, N. Y.

LEATHER MATS
Getman Leather Products,
Oshkosh, Wis.

MARQUEES CANOPIES
Eldwards Mfg. Co.
Cincinnati, O.
ProBert Sheet Metal Co.,
19 W. 8th St., Covington, Ky.

MAZDA LAMPS
Edison Lamp Works,
Harrison, N. J.

MAZDA LAMPS & EQUIPMENT
Monarch Theatre Supply,
724 S. Wabash Ave., Chicago.

MOTION PICTURE CABLE
Rockbestos Products Corp.,
New Haven, Conn.

MUSIC STANDS
Gallagher Orchestra Equip Co.,

3235 Southport Ave., Chicago.

ORGANS
Marr and Colton,
Warsaw, N. Y.
Hillgreen, Lane & Co.
Alliance, O.
Robert Morton Organ Co.
148-150 W. 46th St.

New York City
Rudolph Wurlitzer Co.,

Cincinnati, O.

ORGAN CHAMBER HEATERS
Evenheeter Mnfrs.
630 Bluff St., Beloit. Wis.

PROJECTORS
Enterprise Optical Mfg. Co.,

564 W. Randolph St., Chicago.
Nicholas Power Co.,

90 Gold St., New York City.

Superior Projector, Inc.,

Coxsackie, N. Y.

REFLECTING ARC LAMPS
American Reflecting Arc Corp..

24 Milk St., Boston, Mass.

Warren Products Co.,

265 Canal St., NeW York City.

SCREENS
C. S. Wertsner & Son,
211 N. 13th St., Philadelphia.

Raven Screen Corp.,
345 W. 39th St., New York.
Minusa Cline Screen Co.,

Bomont at Morgan, St. Louis.

SEATS
American Seating Co.,

14 E. Jackson, Chicago
Heywood-Wakefield
209 Washington St., Boston.

SIGN LETTERING SERVICE
H. Dryfhout,
744 S. Wabash, Chicago.

STAGE LIGHTING EQUIPMENT
Major Equipment Co.,

360 N. Michigan, Chicago.

STAGE RIGGING, HARDWARE
James H. Channon Co.
223 W. Erie Ct., Chicago.
J. R. Clancy,
Syracuse, N. Y.

TICKETS
Globe Ticket Co.,
122 N. 12th St., Philadelphia.

Arcus Ticket Co.,
348 N. Ashland, Chicago.

THEATRE BUILDING SERVICE
United Studios, Inc.

28 W. Lake St., Chicago.

THEATRE PRINTING
National Poster & Printing Co.,

506 S. Wabash, Chicago.

THEATRE TELEPHONE SYSTEMS
S. H. Couch Co.,
Norfolk Downs, Mass.

TRANSVERTERS
Hertner Electric Co.,
Cleveland, O.
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X Structural ylAchie'Qem.eTit
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/Does Not ReQ,uire
/^ HighPriced Organist
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Send me 'without
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^BOOTH SERVICE^* is what every Deluxe

Theatre requires today

Your theatre is marked by the projection it gives!

THE MOTIOGRAPH DELUXE
will give you the exacting picture projection you

require

—

IT IS A QUALITY PROJECTOR
THROUGH AND THROUGH!
Ask the m2in who uses one!
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THE ENTERPRISE OPTICAL MFC. CO., 564 W. Randolph St., Chicago, 111.
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10 FACTS
"I

In the Season 1924-1925 Metro-Goldwyn with its

-*-• olfering of fihy pictures established a record for

L'onsistenc money-making at the box-office that has never

before been equalled by any company at any time.

'y Backing up trie verdict of the box-office is the

report of the N.itiona! Committee for Better Films

which in its nationwide survey of motion pictures has

listed Metro G ildwyn first with ten out of forty films

selected as the best of the Year.

3
Three world’s records were established by “FIE

WHO GETS SLAPPED’’ at the Capitol Theatre

in its two week run. First: it broke the house record

for any one day with a business of $15,040 on November

9, 1924. Second: it brought in $71,500 during its first

week, thereby establishing the world’s record for one

week. Third: it made a new world’s record for a two

week run by a business of $121,574-

4
“HE WHO GETS SLAPPED” broke records in

* many theatres scattered over the country. It was

acknovtlledged as one of the very biggest money-makers

of the year. At the Aldine Theatre, Pittsburgh, receipts

were the largest ever taken in by this house. In Provi-

denccj at the Victory Theatre, the box-office was com-

pelled to stop selling tickets night after night during run.

5
Second only tq “HE WHO GETSSLAPPED” was

the historic engagement of BUSTER KEATON in

“THE NAVIGATOR” at the Capitol Theatre, which

brought in $113,454 during its two week run, starting

October 18th.

6
Repeating its success of the East, “THE NAVI-
GATOR” equalled or broke records in the West.

At the Warfield in San Francisco, At the State in Los

Angeles.

7
At the Stanley Theatre, in Phil.adt 'phia, business

* done on “THE NAVIGATOR” was so phenom-

enal that the picture was held for an extended tun. Re-

ports from every section of the country confirmee! the

tremendous box-office results obtained on this product ion.

Q “HIS HOUR” broke the house record of the

Tower Theatre, St. Paul, and was held over. The
triumph of Elinor Glyn’s production was nationwide,

establishing new attendance records, playing to tremen-

dous business. In Los Angeles at the State and Rialto

Theatres. In St. Louis at the State. In Detroit at the

Capitol. In Chicago at McVicker’s.

9
Following' closely in point of aeliuNimcnt were

“EXCUSE ME!” “THE RED LILY,” “SINNERS
IN SILK,” “CHEAPER TO MARRY,” “WINE OF
YOUTH,” “THE SNOB,” “LADY OF THE NIGHT,”
“SOTHIS IS MARS'lAGE!” each of them :in ouutai du g

money-maker, whose performances at the h-ox effice ate

acknowleelged tacts in the industry. “THE GREAT
DIVIDE” in its early runs is proving to be one ol the

big money-makers of 1925. At the Capitol Theatre it oid

stiinding-room business. At Balaban iSe Katz’ Chicago

Theatre the lines were four abreast at the box-office.

•| ^ These arc Lnisiness facts or 1924-1925. No list cf

Metro-Goldwyn-Mayer’s achievements would be

complete without mentioning the rise to prominence anil

stardom of Norma Shearer and John Gilbert.

^OL. XXI, No. 2
Entered as Second-class matter August 20, 1917, at the Post office at Chicago, III., under the act of March 3, 1879.

Published weekly at 407 South Dearborn St., Chicago. Subscription $3.00 a year. APRIL 4, 1925



“a great audience picture. Larg-

est Saturday business since last

October. Most pleasing.”

Forum Theatre, Los Angeles, Cal.

“JJAVE not played a picture this

season which pleased my peo-

ple as well. Has great audience ap-

peal.”

Nelson Theatre, Pascagoula, Miss.

CARL LAEMMI
(>i'crcntr

Hheir
greatest sin
was that
theif loved
too much

st-a I'm

and

with
^

IDUifE FAZENDA - T. ROY
BARNEf-CEORGE FAWCETT
KATE LEflERfi.WARDCRANE ?

TVoi'if bt^ Marion Orth and ^

Elizabeth Holdmq
Directed bu ED.rLOMAN 1

UNIVERSAL-JEWEL

AM
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Danny Says in Film Daily - - -

‘"Von can do some figuring. You can

build your program right. And give it all

the consideration—and spend all you can.

To make folks believe you are trying to

give them a good shoiv. You owe that to

them. And you owe it to yourself.”

**AND HERE IS WHERE THE
LITTLE SHORT SUBJECT
COMES IN, HERE IS WHERE
YOU EITHER WORK RIGHT
OR wrong:*

MR. EXHIBITOR, You Work Right When You Book

SHORT SUBJECTS in COLOR
1. NEW REDHEAD SATIRES

“Napoleon Not So Great”
“Columbus Discovers a New Whirl”
“Nero’s Jazz Band”
“Why Sitting Bull Stood Up”
“Balboa Discovers Hollywood”

3. KARLO KOLOR KOMICS
“Honeymoon Heaven**
“A Ripe Melodrama”
“Love’s Tragedy”

5. MUSICAL MELODIES
Popular songs presented in a new way—and in

color. Of real interest to all music lovers.

8. KID NOAH
Monthly Special

12 Color Cartoons

2. WONDER BOOK
In Twelve Monthly Volumes

4. COLOR SHOTS
“The Cottage Garden”
“The World in Color”
“Thundering Waters”
“A Floral Feast”
“Divertissement”

EBENEZER EBONY COMEDIES
“The Flying Elephant”
“An Ice Boy”
“Expensive Ebony”

SPECIALS
We will release 6 Special Short Subjects in

Color. They will be novelties that are different.

Paste This Ad in Your Hat—Mr. Elxhibitor and

Youll Have the Right Booking Dope

For Immediate Bookings Communicate With

SERING D. WILSON and COMPANY, Inc.

25 West 43rd Street New York City



Hie Strongest Box-Office
WILLIAM FOX Resents

JomlfU^m
withTON'YI thc’ zvotider horse, 6>^

MABEL BALLIN '-=^MAR.IAN NIXON
BEATRICE BURNHAM-^WILFRED LUCAS
WARNER- OLAND^HARPLD GOODWIN

FOX FILM CORPORATION



Combiiiation in Pictures

RnXRSofthe
PURPLE SAGE
»»»ZANE GREYS greater novel

Jo bt followed
soon by its sequel

2ANE GREV^’S
THE

RAINBOW TRAIL
TVit/tj

FOX FILM CORPORATION



Comedy/

ji Renaudj
\

pictu
Hoffman
ization

WHAT A CAST

GLADYS HULETTE
ROBERT AGNEW
MILDRED HARRIS
DAVID BUTLER
ARTHUR HOYT
BETTY FRANCISCO
WILLIS MARKS
CHARLES SELLON
HARDEE KIRKLAND
J. FRANK GLENDON
FRANK COFFYN
CHARLES W. MACK

FOREIGN DISTRIBUTOR VOGEL DISTBIBUTINC CORK



Renaud Hoffman has taken George Patullo’s clever Saturday Eve-
ning Post story and with his subtle directorial touch has trans-

formed it into one of the most delightful comedy dramas ever given
to the screen.

The story involves a batch of mail which has lain in the local post
office undelivered for ten years. Suddenly the postmaster dies, and
his successor finding the mail delivers it in the usual way without
warning or explanations. The chaotic results and the complications
which ensue make a story of more than ordinary appeal. The entire

production is replete with laugh provoking situations and a fine

human interest story leading to a surprising and unusual climax.

Adaptation by Alfred A. Cohn. Produced by Renaud Hoffman.
Presented by Gilbert Heyfron.

Released by

Qhoducers ^istributinq^
XlAyrcurmtimrL ^X^orfxomtiorL

F.C.MUNROE PrcsicJem RAYMOND PAWLEY i« VlcePre4.&Trea5. PAUL C. MOONEY Vice Pres JOHN C.FLINN vicePrev

lC novelty
sensation

^

ofthe year
T

Member Motion Picture Producers and EHstributors of America, Inc.—‘Will H. Hays, President
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COMEDIES
Presents

LLOTP
HAMILTON
AWhole Hero at The box-office

in

Halfa
'Written and Directed by

FRED HIBBARD
This comedian is well known and
deservedly popular with the fans*

EXH.TRADE REVIEW
For foreign rights addressL-^

FAR EAST FILM CORPOl^TJON
729 Seventh Avenue:

ST'

New York City

"THE SPICE OFTHE PROGRAM'

Member, Motion Picture Producer,® and
Distributors'of America^Incj^^

Will H. Hays.J^esident

' EDUCATIONAL
FILM EXCHANGES, Inc.
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M^HMAIV COMemES
JACK WHITE PRODUCTIONS

Presents

“HELLO HOLLYWOOD”
With LIGE CONLEY

Directed by NORMAN TAUROQ

THE PROGRAM-

Every picture

a riot of laughs

Wild Game
Rough and Ready
Fast and Furious

Poor Butterfly

What a Night

An uproarious comedy of studio life, introducing Lloyd
Hamilton, Lee Moran and a number of other popular
comedy stars. Enough talent for six pictures in this one
—and a roaring laugh in every new scene.

Every picture

clearly wholesome
entertainment

Motor Mad
Low Tide

Step Lightly

His High Horse

Member,
Motion PictureProducers and
Distributors of America, Inc.

VPill H. Hays, President

For foreign rights address:

FAR EAST FILM CORPORATION
729 Seventh Avenue
New York City
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The newest Sawyer-Lubiii pro-

duction will bask in the sun of ex-

hibitor and public popularity

under the title “THE HEART OF
A SIREN."

This picture, directed by Phil

Rosen and presenting Barbara La

Marr, Conway Tearle, Harry

Morey, Clifton Webb, Ben Finney,

Arnold Daly, William Riccardi,

Florence Auer, Ida Darling, Flor-

ence Billings and Tammany Young,

has been extensively advertised

under the title “HEART OF A
TEMPTRESS.”

Unforeseen circumstances have

necessitated a change to “THE
HEART OF A SIREN”

The N. Y. Telegraph says: “Here

is a money maker.’

We told you so.

••McCafac was standing about
lift/ fe«t from the north end
of the pLrtform wncn I savv

him. Thci* 1 64W him' jump' to
the tracks. -The body was
dragged twenty feet before the
Jrdtn siopocd.'’

.’it-U'-ariM. the matorntHh.
‘tl fh - ;)r.ik-'a :uz kV 'be

nev jwiiU Uiat 'he did not In^lleve
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‘Beautiful Norma Shearer Star
the ^%ady of the Night'’ for

Metro - Goldwyn



Hail Norma Shearer
the Sensation of the Year

OLOWLY but surely during the past year Norma
^ Shearer has strengthened her hold on the vast

public of motion picture goers, and to-day she ranks

as one of the screen’s truly great stars. Her most re-

cent portrayal in “Lady of the Night” has now brought

both critics and theatre-goers to a conclusive realiza-

tion of her artistry and beauty, and we quote the

comments of New York’s reviewers which are a dup-

licate of what is being said in every city of the land.

“Along toward the end of 1925

if anyone should ask me—and

some one is sure to do it—what

I consider to be one of the

finest screen performances of

the year, I am going to have an

answer ready on a moment’s

notice. It will be: Norma
Shearer in ‘Lady of the

Night.’”

—Quinn Martin, N. Y. World

“Frankly I would rather look at

Norma Shearer than any other

actress on the screen.”

—Mildred Spain, N. Y. Daily News

“What a fine actress Norma
Shearer is.”

—Louella O. Parsons, N. Y. American

“Norma Shearer rises to the al-

luring dignity of star in ‘Lady

of the Night’ at the Capitol this

week.”

—

Dorothy Herzog, Mirror

Metro-Goldwijn
r/ie Talkcf The Industiu
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The Sensation of the Hour!
“THE THUNDERING HERD” is doing “Covered Wagon” business all over the country! In

many places it’s eclipsing the records set by “The Covered Wagon.” Paramount Has done the trick

again! A great production plus the pulling power of Zane Grey’s name is bringing them in in

swarms. And read these reviews

:

“There can be no contradiction. ‘The Thundering

Herd’ is the perfect picture of its kind. It soars to

heights even greater than ‘The Covered Wagon.’ It

throbs with reality, with romance, with sweeping action

and breathless adventures. The magnificent stampede

of hundreds of charging, frenzied buffalo over the ice-

covered prairie is one of the most awe-inspiring sights

we have ever seen.”

—Nezv York Mirror

“A stirring picture which in many ways has as much

to recommend it as ‘The Covered Wagon.’
”

—New York American

“
‘The Thundering Herd’ is ‘The Covered Wagon’s’

brother. It is much more interesting than ‘The Covered

Wagon’ from the standpoint of human drama.”

—N. Y. Evening Post

“The most beautiful photoplay I ever saw. In some

respects it can hold its own with ‘The Covered Wagon.’

The buffalo stampede and the fight with the Indians are

among the most thrilling things the movies have shown

us in many a day. They don’t make westerns any better

than ‘The Thundering Herd’.” — N. Y. News

“The 100% perfect picture. It ought to be billed as

‘the picture with a thousand thrills’. There isn’t a dull

moment in it, and that is some achievement when you stop

to consider the tremendous scope of the picture. It goes

several steps beyond ‘The Covered Wagon’ in point of

action. It is the last word in realism. No picture of its

type could be better than ‘The Thundering Herd.’ We
predict for it an extended engagement. You will be

cheating yourself if you miss it.” —N. Y. Graphic

“
‘The Thundering Herd’ is epochal. Scenes of sur-

passing beauty provoked outbursts of applause at the

Rivoli. The director, William Howard, now takes his

place in the very foreground.” —N. Y. Telegraph

“It is a work of art. It will make the blood of every

American boy tingle, and men with young hearts will be

carried back to the accounts of the daring deeds of the

’70’s. Horses and riders dash into the tops of covered

wagons, Indians ride at a terrific pace and clash with

white men. Some of the scenes are reminiscent of

Remington paintings.” —N. Y. Times

“The best picture Broadway has seen for a long time.

Magnificently done. An unusually fine cast.”

—N. Y. Bulletin.

Zane Grey’s

“THE THUNDERING HERD”
With Jack Holt, Lois Wilson, Noah Beery and Raymond Hatton

Screen Play by Lucien Hubbard. Directed by William Howard

A-

Member Motion Picture Producers and Distributors of America, Inc.—Will H. Hays, President
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“BettyCompson in Best Role
Since ‘The Miracle Man’”.

—NEW YORK MIRROR

review continues: “Betty is a lovely eyeful to the tired business

man and woman in ‘New Lives for Old.’ She is enticing.” The New
York Tribune says: “The most interesting picture Betty Compson has ap-

peared in for a long time.” The Times calls it “good entertainment,

beautifully staged and well photographed.”

“New Lives for Old” is a March Second Famous Forty release. The

March list of hits also includes Richard Dix in “Two Many Kisses,”

Henry King’s “Sackcloth and Scarlet,” Irvin Willat’s “The Air Mad,”

William de MiUe’s ‘‘Men and Women,” the fashion-show special, “Dress-

maker from Paris,” and James Cruze’s “The Goose Hangs High.” In one

month! PARAMOUNT DELIVERS THE BIG MONEY AT YOUR
BOX OFFICE!

WITH

WALLACE M^^DONALD
THEODORE KOSLOFF
SHELDON LEWIS

Adaptation by Adelaide Heilbron.

Directed by Clarence Badger. Above

is the 4-column newspaper advertise-

ment from the press sheet on this

production. Mats for 25 cents each

at your exchange. A sample from the

complete line of de luxe advertising

aids Paramount offers at cost on this

production. Ask your exchange ad

sales manager.

Member Motion Picture Producers and Distributors of America, Inc.—Will H. Hays, President
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Wonderful! Wonderful! Wonderful!

A GREAT START
FOR A GREATER FINISH!

When it came out of the studio, ^‘Isn’t Life

Wonderful” went right to work for the Exhibitors.

It was something new back of the box-office, but

it had the power!

Remember these records:

Rivoli (N. Y.) $26,000.00

Rialto (N.Y.) $21,000.00

MeVickers (Chicago) $27,000.00

And the reason more than 200,000 people went to three

theatres is, as the magazine ‘‘Judge” says: “Mr. Griffith

has made the best picture I have ever seen.”

DWCRIFFITH
Prej-enfs

^isn't life
WONDERFUL''
0 Simple Romance of Jjoue and Pofafoes

Now Booking
UNITED ARTISTS CORPORATION
yiarij Pickford Charlej- Chaplin

Douglaj' Fairbanks D.W Qtiffifh

Tliram Qbramj, President Joseph M.Jchenck, Chairman, Board of DireciorKf
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Wonderful! Wonderful!

April 4, 1925

Wonderful!

aughter! Love! Suspense!

These are the BIG THREE in the hearts of your audiences.

These are the BIG THREE in the heart of “Isn’t Life Wonderful.”

Laughter— “You will find as great comedy in ‘Isn’t Life Wonderful’

as ever was shown on the screen,” says the conservative N. Y. Post.

Love— Why, it is all love! It starts with love.—grows with love—ends

with love.

Suspense— “More suspense than a hundred so called big scenes,” says

the N. Y. News—“Here is a great picture,” says Dudley Burrows in

S. F. Call Post, “and humanity owes a big debt to D. W. Griffith, a debt

not to be paid in pounds, shillings and pence, but which CAN be paid in

recognition and appreciation of his art.”

THAT’S A PICTURE!

DWCRIFFITH
Presents

'isn't life
WONPERFUL'"
O Simple Romance of Jjoue and fiofatoes

Now Booking
UNITED ARTISTS CORPORATION
lAary Pickford Charles Chaplin

Douglas Fairbanks D.W.Qriffifh
^Jliram Qbramj, Preridenf Joseph M.Jchenck, Chairman

,
Board of Directors
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Wonderful! Wonderful! Wonderful!

Haven’t Your People Been

Crying for “Something New?”
You hear your people asking all the time for “something different,”

“new faces,” and “a change from the ordinary.”

There never was a picture made that is more out of the ordinary, and the

usual, and the commonplace, than Mr. Griffith’s latest film.

“
Griffith again reveals his wizardy . . incredible magic,” says the N. Y.

Telegram.

“
Innovation tramps the screen in this picture,” says the N. Y. World.

“An entirely new treatment of screen drama,” says the N. Y. News.

NEW FACES: “Carol Dempster swayed me for two hours as no

other actress has ever swayed me before,”—N* Y* Eve* World*

Neil Hamilton, over and over again, is ranked with the greatest.

Lupino Lane enters a new face with unanimous honors for his comedy.

The Great German Players, from the famous Deutcher Theater,

Berlin, never before seen on the American screen.

DWCRIFFITH
J

Pt'ej’enfx

^isn't life
WONPERFUL"''
Q Jimple Romance of £pue and fiofatoes

Now Booking
UNITED ARTISTS CORPORATION
“Mary Pickford Charles Chaplin

Douglas Fairbanks D. W. Qriffifh

'Jiircm Qbramj, President Joseph M Jchenck, Chairman, Board of Direcforw
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A Waking Up Punch
In Every Big Scene

Thrills that actually thrill,

comedy that brings a lot of

laughs and action fast enough
to wake up any audience
abound in this Jack Pickford

feature. Better than his best

this star is sure to draw and
is cleverly supported by
charming Norma Shearer
whose audience appeal gets

stronger every day.
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Cohen’s Right
SIT TIGHT!

—Don’t be stampeded

!

—Don’t tie up your play dates

!

—Keep them for Universal and
other independent producers

—Play dates are your only am-
munition. Use them where
they’ll do the most good

HOLD OPEN DATES—DON*T MISS A SmCLE
PICTURE ON CARL LAEMMLE*S

WHITE LIST
SMOULDERING FIRES with

Pauline Frederick and Laura La Plante

HOOT GIBSON in

THE HURRICANE KID
REGINALD DENNY in OH, DOCTOR!
SECRETS OF THE NIGHT wHh

James Kirkwood and Madge Bellamy

THE MAD WHIRL
with May McAvoy and Jack Mulhall

RIDIN’ THUNDER, starring Jack Hoxie

THE PRICE OF PLEASURE, starring
VIRGINIA VALLI&NORMAN KERRY

HOOT GIBSON in

THE SADDLE HAWK
HOUSE PETERS in

RAFFLES, The Amateur Cracksman

A WOMAN’S FAITH with
Alma Rubens, Percy Marmont

REGINALD DENNY in

I’LL SHOW YOU THE TOWN

Leading Exhibitors
Acclaim the
White List

‘‘Universal pictures the best for the inde*

pendent exhibitor. The independent need
have no fear of circuit competition with
you delivering the goods!"

—MacDonatd Theatre, Richmond, Cal.

“I’m booking Universal White List solid.

I know they'll help me put over this

Fourth Street Theatre, Moberly,Mo.

“I have yet to find a better program at

fairer prices that Universal’s.
*’

—New Mills Theatre, Tama, la,

“Have yet to find one adverse criticism
on any of the Universal Jewels!”

—Ascher’s Merril Theatre, Milwaukee, Wis.

“Jewel after Jewel comes along—we have
been accorded the treatment promised us,

you have kept faith—and our relations
have been happy.'’
— Bingham and Cohen, Colonial Theatre,

Indianapolis, Ind.

“Am much enthused over Uaiversal
Jewels. Want to get them as fast as pos*
8ibleI’'~/,f^*ofi Theatre, Derby, la.

'aoooooocxwoooooogooooo<»oooaoo<B’
FIFTH AVENUE MODELS, starring

MARY PHILBIN & NORMAN KERRY
THE MpDLER

starring William Desmond

THE MAN IN BLUE, with
Herbert Rawlinson amd Madge Bellamy’

HOOT GIBSON in

TAMING THE WEST
HOUSE PETERS in HEAD WINDS

DON DARE DEVIL, starring Jack Hoxi^

HOOT GIBSON in LET ’ER BUCK'

DANGEROUS INNOCENCE s

with LAURA LA Pi„ANTE and
EUGENE O’BRIEN

RED-CLAY
starring WILLIAM DESMOND

UP THE LADDER
starring VIRGINIA VALLI

UNIVERSAL has the PICTURES
Motion Picture Producers S.Dlstribut0f5

ofAmerica- Inc hfuOfHmpra.
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^^^XVhal should
a^rl do who has

PRESENTED BY<;

M.C. LEVEE

Jileen Pringle,

Motan DordntiMadmll
and an atl-slar cast

Directed by IRVING CUMMINGS
Story hy John Hunter Adaptedby J. G.Hawk
Assistant Director Gias.Woolstenliuline

ArtDirector }iw\01^y-Cameramn AidiutL.Todd

Ofcourse it's a
Rational Picture

Members gT Motion Picture Producers and Distributors of America Inc."-Will Hays PnsuUnt
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No Defense Needed

For Arbitration

Recently Mr. Arthur Brisbane
wrote as follows in his column in the

Hearst newspapers:

“If an American citizen, without
any pull, had a very just claim for

$10,000 against a big corporation,

that citizen with the just claim
would be a fool to take his claim
into court. It would cost him more
than $10,000 to fight it out. And,
besides spending more than his claim
was worth, he would go through
heart-breaking delays.”

In this statement Mr. Brisbane
puts the case in favor of the arbitra-

tion of commercial claims very
plainly and very pointedly.

If he were to expand the statement
he doubtlessly would refer to the
loss the claimant suffers through the
enforced neglect of his business while
following the tedious trail that leads

through the courts. He might also

point out that the fate the claimant
suffers in contending against the
small corporation and against the
individual citizen is almost equally
as dismal.

The escape from expensive and
heart-breaking court procedure is, of

course, arbitration and, very fortu-

nately, the motion picture industry
has a workable and working system
of arbitration. We have heard no
one contend that this system is per-
fect and we would not listen if such
a contention were put forth; but it

is vastly better than no system of ar-

bitration at all and its imperfections
are susceptible to correction in direct
ratio to the sincerity and good faith
of the parties concerned.

An annual report on operations of

the arbitration system of the Film
Boards of Trade was made public
last week by Charles C. Pettijohn.
The scope of the operations is re-

vealed in the huge total of 11,197
cases disposed of, involving a total

sum of $2,119,622.56.

To set up any kind of a system of

arbitration is a difficult thing; to ac-

complish a perfect system of arbitra-

tion in such a complex trade as the
motion picture industry is impossi-
ble. But, granting such imperfec-
tions as may exist, the lesson of the
case cited by Mr. Brisbane cannot be
ignored with any judgment or reason.

The business man, and in particular

the small business man, must keep
out of court. The whole system of

court procedure is a destructive thing
economically and where trade dis-

putes may be settled by conference
and discussion, any other course is

folly.

The principle of arbitration needs
no defense. The practice of it in the
motion picture industry does not and
cannot satisfy all but its record of

genuine and substantial accomplish-
ment commands for it the respect

and support of every person who
seeks to maintain a constructive atti-

tude toward trade matters.

We do not mean to suggest that

the system as now in effect should be
held free of all proper criticism; it

is a human and fallible institution

and it is, therefore, subject to im-

provement and development.

But we do maintain that the bene-
fits are so sulistantial and so mani-
fold for the business generally, and
particularly for the small business

man, that it? existence should be

safeguarded by giving to it the

wholehearted support and goodwill
of every constructive person in the
industry.

» * *

Pictures Not Art

But Entertainment

Many of the ills of the industry

may be attributed to the fact that

persons in the production end of the
business are inclined to regard them-
selves as creators of art. They look
upon artistic endeavors in the fields

of pure art—-literature, painting,

sculpture, music and the others—and
then pity themselves that they can-

not indulge themselves in the free-

dom, unrestraint and license that
they feel is the privilege of the other
artists.

In this consideration they are lead-

ing themselves far astray.

They are not producing art; they
are producing motion pictures and
motion pictures is a form of popular
entertainment and under the loosest

possible definition a form of popular
entertainment cannot be character-
ized as a pure art.

Aside from legalized censorship
and aside from the censorship of

bigots, partisans and zealots, the
making of motion pictures will al-

ways be circumscribed and limited
as to what may or may not be done
and the fact that something may be
described as “art” will never give
the producers of pictures the liberty

to depict things that may be good
art but bad popular entertainment.

We are making popular entertain-

ment—not art.

Let that thought get over and stay
over in pioduction circles.
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Our Many

Thanks,

Jack

Exhibitors Herald,

407 South Dearborn Street,

Chicago, III.

Gentlemen:

Am celebrating St. Patrick''

s

Day by renewing my subscrip-

tion to the Herald for two

years. I couldn’t say more and

be sober, could I? Yours,

Jack O’brien,

Sleepy Eye, Minn.

Re-Takes

I
SEE the Stern boys are going to spend
a lot of money—$500,000—for material

for Century Comedies. My, what a lot of

“Pat and Mike” gags that would buy.
* * *

Green as Spring

If you sent your girl a little novelty for
Xmas maybe its just as well if you don’t
call around any more. The novelty might
have worn off.

* « *

He Got Plenty

The film business is one business where
you can’t have a nice, quiet little fight and
get away with it without all the papers
printing every round.

* *

I don’t think the discovery of the new
sweetening that is 500 times sweeter than
honey is half as wonderful as the name
they’ve given the stuff—Zenzoylsulphon-
icimid. It’ll never be popular with the kids.

They can say “pass the sugar” much easier.
* * *

No Parking

Secretary Hoover says “The automobile
is here to stay,” but he hadn’t better let

it stay longer than 30 minutes on a busy
street or he’ll get a ticket.

* *

Well, That’s Settled

Here’s cheering news. Statisticians say
there is enough coal to last 7,000 years.

After that we should worry.
* * *

Cinch!
Dawes is going to “understudy” Coolidge

according to Washington papers. That’s
my idea of an easy job—the lines won’t be
hard to learn.

* Hi ^

Necessary
A bank cashier nowadays ought to be

able to count money and use two guni at

the same time.
« « *

To Run All Day
Speaking of double bills (which we

weren’t) how about hitchin’ The Iron
Horse to the Covered Wagon. There'#
a fine day’s entertainment.

* * *

Uncommon, Us Calls It

Paramount’s annual report shows an
earning of $20.08 per share of common
stock for the twelve months just past.

Whadda yuh mean, common?
* * *

You Vote On It

One of our quill pen editors wants to

know if Colleen Moore’s recent plaster of

Paris kimono could be characterized as an
all-star cast.

* * *

Yuh Gotta Hand It to ’Em
The company making “The Manicure

Girl,” has in a manner of speaking, pro-

duction right at its finger tips.
* * *

We Think So, Too
The perspiring reporter in the Chicago

Tribune learns that Gloria’s marriage into

royalty may or may not increase her pop-
ularity with the fans.

* *

A Chautauqua Salute
William Jennings Bryan, the “great com-

moner,” has entered the millionaire class

through lecturing on the desirability of

Florida real estate. Or as our own Sam
Insull so ably puts it, “You can do it bet-

ter with gas.”
* * *

Charles B. Warren probably got more
publicity by being turned down by the Sen-
ate than he would have if accepted.

—R. M.
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Exhibitor Killed, Another Injured
and Five Theatres Razed in Storm
Which Took Toll of Over 800 Lives

One theatre man and his wife were killed, another exhibitor was seriously injured and five

theatres were demolished in the tornado which last week swept through parts of Illinois, Indi-
ana, Kentucky, Tennessee and Missouri, leaving in its wake a casualty list of 3,750.

THE DEAD
C. L. HICKS, former owner of the Isis theatre, Marion, 111., and Mrs. Hicks.

THE INJURED
C. BOULTON of Boulton & Wallace, owners of the Little Egypt theatre at Gorham, 111.

So far as can be ascertained all others associated with the motion picture business in the devastated territory,

where property damage mounts into millions of dollars, escaped serious injury.

Exchanges Cancel
All Shipments to

Devastated Areas
{Special to Exhibitors Herald)

ST. LOUIS, MO., March 24.—When
news of the extent of the tornado reached

St. Louis the local exchanges immediately
cancelled all film shipments scheduled for

the devastated regions.

It was announced also that the bookings
and accounts of the exhibitors in the storm
area would be suspended pending a return

to normal conditions.

Houses Dark Many Months
Some of the towns were completely

wiped out, while Murphysboro, III, had
about two-thirds of its homes destroyed.

It will be many months it is feared, before

the motion picture theatres can operate in

the stricken territory. It is possible that a

few of the towns will never be rebuilt.

C. D. Hill, manager of the local exchange
of Producers Distributing Corporation and
president of the Film Board of Trade, has

been in the storm sector checking up on
theatre losses at the request of the Hays
organization. It is said that every effort

will be made by the M. P. P. D. A. to

assist the exhibitors who were victims of

the storm.

Laemmle Wires Contribution

Carl Laemmle, head of Universal Pic-

tures, was one of the first to respond to

the appeal for help. When he heard of

the disaster that had visited Southern Illi-

nois and vicinity he immediately wired
$100 to St. Louis as his contribution to the

relief fund being raised here. Employes
of the local Universal office added $35 as

their bit.

Stole Safe and Tickets
Maybe They*re Fans
(Special to Exhibitors Herald)

ST. LOUIS, MO., March 24.—Bur-
glars who broke into the Roosevelt the-

atre, 810 North Leffingwell avenue, this

city, carried away the safe, obtaining
$207 in cash and some tickets to the

show. The safe was found in St. Louis
county several hours later.

Stork Visits Niblo*s
(Special to Exhibitors Herald)

HOLLYWOOD, March 24.—Enid Ben-
nett, actress, and Fred Niblo, her husband,
director of the picture “Ben Hur,” were
the parents Friday of an eight pound boy.

Mr. Hicks, who recently sold the Isis,

and Mrs. Hicks were killed when the storm
destroyed their home at West Frankfort,
111., where they had moved following the

disposal of their theatre.

According to the latest checkup the fol-

lowing theatres were destroyed

:

LITTLE EGYPT, Gorham, III., Boulton
& Wallace, owners.

DUNN, Annapolis, Mo., W. H. Dunn,
owner.

LIBERTY, Murphysboro, III., John
Marlowe, owner.

BUSH, Bush, III.

GEM, De Soto, III., A. Friedline, owner.

The Hippodrome, Murphysboro, owned
by Marlowe of Herrin, 111., was unroofed
and otherwise damaged.

Other Theatres Escape
The Rex, West Frankfort, owned by the

Reed, Yemm & Hayes Circuit, and the
Majestic, West Frankfort, operated by Wil-
liam Muhlenbach, escaped with minor dam-
age. The Home, a neighborhood house in

West Frankfort, E. H. Nooner, owner, and
the two small houses in Frankfort Heights
also escaped, being outside the, path of the

storm.
The Strand, at Orient, 111. ,was dam-

aged, but the extent has not been ascer-

tained.

The Hurst, Hurst, 111., owned by W. R.

Clarke, is reported to have been destroyed
while the Star in that city, operated by
E. Reason, was badly damaged.
The other houses reported to have been

damaged by the storm were the Royal at

Royalton, III, operated by Robert Brandon,
and one of the houses operated by Reed,
Yemm & Hayes in Benton, 111.

Because of inadequate communication
with the stricken district the checkup thus
far is superficial. It is felt, however, that

other theatres in the affected cities escaped
appreciable damage.

Several of the film salesmen operating
out of St. Louis through the storm section

had narrow escapes from death.

Danke in Stricken District

Albert Danke, manager of the St. Louis
Vitagraph office, and James Hill, Southern
Illinois salesman for that exchange, were
traveling from Carbondale, 111., to De Soto,

111., in Hill’s car, planning to call upon the

proprietor of the Gem theatre when they

saw the tornado sweeping through.
Danke said that the sight at first was

fascinating, the large green and yellow
clouds swirling around through the heavens
while the tail of the funnel dipped into the

earth from place to place. Then they heard
a terrible roar. Terrified they stopped their

car about 1,000 feet from the storm. In a

few seconds they observed the first house
torn from its foundation and smashed to

pieces. Then the air was filled with the
(Concluded on page 36.)

Theatres to Give

Thousands to Aid
Victims of Storm

The exhibitors of the country have
mobilized to render aid to those injured
and made homeless in Illinois, Indiana,

Kentucky, Tennessee and Missouri by the

worst tornado which the United States has
experienced in half a century.

No sooner had news of the disaster

reached Chicago than the Chicago Exhi-
bitors’ Association announced that its mem-
bers would contribute $10,000 to the relief

fund which the radio stations and the

newspapers were raising.

Name Body to Collect Fund
A committee of twelve, comprised of

Robert Gumbiner, Arbold Schaack, Harry
Burnhill, A. Saperstein, J. Goodman, Nor-
man Field, Jack Miller, Nathen Joseph,

Jimmy Plodna, Ludwig Siegel, James
Costen and Sam Abrahams, was appointed

to collect this money.
From St. Louis comes word that the

Motion Picture Theatre Owners of Eastern
Missouri and Southern Illinois stands ready
to furnish every assistance to brother ex-
hibitors hit by the storm. The organiza-
tion, 1. W. Rogers of Cairo, 111., president,

will cooperate with other agencies in relief

work.
Individuals Are Contributing

Individual theatre owners throughout the

country have wired the American Red
Cross that their checks for the relief fund
are in the mail.

The theatre, as in all times of emergency,
is proving to be a valuable and willing

welfare agency.

Showmen Cancel Ads;
Editor Makes Attack
(Special to Exhibitors Herald)

OMAHA, NEB., March 24.—When the

Princess theatre, owned by Goldberg
Brothers suffered an insignificant fire re-

cently, one of the Omaha daily papers put
the owners on the pan and stated in an
e.xtensive article that the company had not
taken precautions against fire.

It developed that Goldberg Brothers had
a short time before this cancelled their

advertising with this particular daily.

Mooney Boosts Two Salesmen
NEW YORK.—Paul C. Mooney has appointed

Louis Reichert branch manager at Kansas City
and Robert Mochrie as branch manager at Al-
bany, N. Y., for Producers Distributing Corpor-
ation.



22 EXHIBITORS HERALD April 4, 1925

Program Pictures Are
Abandoned byWm. Fox

Important Policy Change Is Announced by Big Producing Com-

pany—Only Specials Will Come From Studios—Shirley

Mason and Edmund Lowe to Be Leading Players

(Special to Exhibitors Herald)

NEW YORK, March 24.—William Fox today announced that

the Fox Film Corporation heis discontinued the making of program

pictures and will produce only big specials for the 1925-26 season.

Shirley Meison and E^mimd Lowe, who eure under contract, will

be used as leading players in specials. In his statement, Mr. Fox

pointed out that the announcement is a logical development in their

production plans. For several years. Fox has steadily increased the

number of specials produced.

(Right) Sally Mand, another
new member of the DeMille
stock company.

Two of

DeMUle’s

New
Stock

Players

(In circle) Mabel Coleman,
who will appear in Producers
Distributing Corporation pic-

tures under the direction of
Cecil B. DeMille.

YORK.

—

Howard Dietz and Eddie
Bonus, peeved because the St. Pat-

rick’s Day parade was postponed, refused
to march on Saturday. . . . Vivian
Moses is a regular attendant at the A. M.
P. A. Thursdays this past few weeks. . . .

Sam Sax, now quite a commuter, has gone
to the Coast again. . . . Al Grey sailed

for England last week to let the Britishers
see that there are other things in “Isn’t

Life Wonderful’’ besides potatoes. . . .

Arthur Kane, being a regular film man, ap-
pears to fit w'ell behind a Universal desk,

as witness the photograph elsewhere in this

issue. . . . Dr. Daniel Carson Goodman,
having finished his Hearst contract and
other things, will take a vacation in Europe.

. Charlie O’Reilly was billed to tell

the A. M. P. A. all about the Hays organ-
ization and what it does and does not do,

but was kept away by a session of the ar-

bitration board. ... E. IV. Wingart,
good publicity man at Paramount studio,

has been promoted to assistant to Prodtic-
tion Manager Edward King. . . . George
H. Davis, president of Banner Productions,
left last week for the West Coast. . . .

Harold Rodner, after being laid up with a
fractured ankle, is back on the job again.

. . . Dave Bader is practicing up on the

Demosthenes stuff in preparation of chal-

lenging Walter Eherhardt to a debate at

the A. M. P. A. . . . Major Tom
Geraghty has returned from Florida after

watching the filming of exteriors for

Meighan’s next. . . . George Archain-
band, one of the most retiring of good
picture directors, was given a personally
conducted tour of the Exhibitors Herald
office last week by Hal and a good time
W'as had by all. . . . Paul Swinhart
figures Pola Negri a popular fellow be-

cause she didn’t use a “Madame” prefix

when registering at the Biltmore, but why?
. . . Harvey Day went to the Criterion
Sunday night to see “Grass” and was dis-

appointed because it didn’t have as many
cows as “Sundown” or as many buffaloes

as “The Thundering Herd.” . . . Dave
Mountan, head of Richmont Pictures, left

Saturday for an extended European tour.

. . . Jack Woody says he knows Jack
Dempsey is a good actor because he
watched him troup with Georges Carpen-
tier. Bill Brennan, Louis Firpo, all thes-

pians of note foe Dannenberg told

the AMPAS that Hollywood is waiting to

query Miss Sw^anson’s new husband with
“What Price Gloria?” . . . Ned Marin,
looking more than ever like a matinee idol,

is back at Universal home office after a

long Western trip. . . . Hal Howe says
it is untrue that Rod LaRoeque brought
back 23 trunks of clothes made by the
tailor to the Prince of Wales, that the

correct number is only 21. . . . Eddie
McNamee, handling Peggy Joyce publicity,

is having a tough time fending off hordes
of editors who want pictures of P. A.
Pozvers’ new star. . . . Marc Lachman,
Cheese Clubber who likes to be his own
boss, has resigned from Metro and will

free lance. . . E. B. Hatrick, after

having helped settle Marion Davies’ future
picture career, has returned from the Coast.

Sam Rothafel is writing a series

of radio articles and Joe Plunkett is wait-
ing to read them. . . . W. J. Hutchin-
son, Fox Australian manager, has sailed

for London en route home. . . . J. Gor-
don Edwards didn’t know there were so

many vamps in the world until he com-
menced making film tests to find one for

Fox.—SPARGO.
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Speaking of Hollywood
A Little Journey via Printers'

Ink to the Home of Pictures
and Picture People,

By M. J. Q.

P
erhaps our readers would
like to join us in a printer’s ink

tour of the West Coast studio-

land.

Such a by-proxy tour may be
somewhat lacking in graphicness
but it will have its compensations in

that the tourist will not have to

commit himself on the subject of

California’s weather and there will

be no real estate agents to dodge.

At any rate, the tour has been de-

cided upon and the freedom of the
press will see it safely on its way.

“On the right” is the United
Studios where Mike Levee, the
genial proprietor, makes the opinion
unanimous in declaring that it is a

terrible place to make pictures. But
he somewhat confuses the question
by adding that anywhere that pic-

tures would be made would be ter-

rible. Levee, who once supplied
reading matter to the capitalists of

La Salle street, Chicago, at a penny
a copy, in front of the Rookery
building, is now supplying $100,000
sets to leading producers with the

same smiling countenance—and he
does not have to shout for orders.

The United Studios is a great and
efficient picture-making plant. It is

the place of preference with many of

the leading directors and artists.

Joseph M. Schenck is an owner and,

doubtlessly, has had a hand in the
very great improvement and devel-

opment that has taken place there in

the past two years.

Will H. Hays is in town and there

is an air of expectancy about. He
addresses the directors’ association

and then shows the megaphone men
several reels of censor board cut-

outs. The directors publicly agree
with his contentions and then pri-

vately wonder “how it can be done”
and still give the public what it

wants. Hays proposes a set of

“Standards of Avoidance” which, if

kept in mind, should go a long way
toward enabling a director to know
what not to do.

H: * =1:

The Christie studio at Sunset and
Gower streets has a new and re-

freshed look about it. Here the
Christie brothers—A1 and Charlie

—

have blossomed into prominence and

affluence and those who know them
best feel that they have solidly

earned every bit of success that has
come their way. The Christie broth-

ers are two far-visioned Angelenos
who long- since realized what was
going to happen to Hollywood in a

real estate way. They do not say,

“We could have bought that corner”
for so much; but instead, “We
bought that corner” for this sum or

that. And while they have not al-

lowed rising real estate values to

escape their notice, their major at-

tention has been devoted to making
comedies that come very near fixing

the standard. Pat Dowling, their

publicity man and general what-not,
is now off to Europe on a holiday.

* * H:

It being lunch time the production
capital now moves to the Mont-
martre Cafe, which is a typical

Broadway restaurant set down in

Hollywood boulevard. Here a great

galaxy of studio persons and per-

sonalities assemble at noontime. On
a fair day the four walls of this place

probably encompass a greater num-
ber of names that are famous with
the general public than might be
found anywhere else. It is an excel-

lent business man’s lunch place,

with no distractions from the sober
thoughts of finance and commerce
but—the jazziest kind of an orches-
tra, a dance floor and what the

studios afford in the way of femi-

nine allure.

Out Santa Monica boulevard is

the Hollywood Studios where Har-
old Lloyd, the eminent handball
player, occasionally knocks off be-

tween games to make a few scenes
for a picture which he thinks he will

not call, “Rah, Rah, Rah.” Harold
remarks that it being a college story
some subtle genius of his institution

had to go and evolve this unusual
title.

At the same lot Hunt Stromberg,
who does everything to pictures ex-

cept acting, is directing an opus. He
is a very hard working young man
and we are going to hear a lot from
him and about him.

On an adjoining stage Renaud
Hoffman, an up and coming inde-

pendent producer-director, is put-

ting in a few final strokes on a piece

concocted for the screen by A1 Cohn.
The same A1 Cohn is a former news-
paper man who has been immersed
in Hollywood for a number of years
and during his confinement there

has developed into one of the very
best informed men on every phase
of production.

* * *

Out in Culver City the Metro-
Goldwyn-Mayer studio is booming
along at express train speed. Many
things have happened there since

Louis B. Mayer, arm in arm with
Irving Thalberg and Harry Rapf,

walked in about a year ago. And
many of the things that have hap-
pened have made history in this

business. The renewed and re-

builded studio is in itself a tremen-
dously impressive institution. And
the mainspring of this great picture-

making plant is composed of the tri-

umvirate above mentioned. As one
man put it, “Marcus Loew is now
making pictures with money—and
intelligence” and the directing intel-

ligence referred to are these three

men. Louis Mayer has about him
today the confident reserve of a man
who knows he is on the right track

and knows he is going to reach the

goal he has set out for. Great good
fortune has been his in selecting

such assistants as Irving Thalberg,
who typified the youth, resourceful-

ness and brilliancy of the motion
picture industry itself, and that tried

and proven veteran—Harry Rapf.

Back on a far stage on this lot you
can see evidences of the effort that

is being made on “Ben Hur.” Just

ready for the camera now is a minia-

ture set representing a whole city

that is a marvel of ingenuity and
science. A revelation this is, of the

time, expense and intelligence that

is being invested to make “Ben
Hur” a picture for the next genera-

tion as well as this. And no fa-

cetiousness is meant in this because,

while in speaking about “Ben Hur”
it has been said for sometime that it

will be ready by Christmas—with-

out specifying which Christmas is

meant—yet while much time has
been spent on the production the
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wonder still is that so much could
be done in so little time.

The keynote of the Mayer method
is supervision. Many heads—and
not merely heads but brains also

—

work together on every feature of a

production and on every step in its

execution. And as for the results

that are being gotten—look at the

pictures

!

* * *

Universal City stands alone in

solitary grandeur, out over Cahu-
enga Pass and quite a distance away
from any other studio.

Since its establishment by Carl

Laemmle, Universal City has had
nothing in the way of a studio even
approach it in picturesqueness. It

occupies a huge tract of valley and
foothill land, dotted throughout with
a multitude of buildings of various
descriptions. A section of it, known
as “The Back Ranch,” affords space
for the largest existing collection of

semi-permanent sets which are from
time to time rearranged for use by
Universal and by practically all of

the other representative producing
companies. Here may be found ready
for the camera after a few hours’

work, “Western streets,” “New
England streets” and a variety of

other exteriors. The Casino at Monte
Carlo and the Notre Dame of Paris

may be recognized as milestones

marking ambitious production ef-

forts of the past. Since the estab-

lishment of a rental department sev-

eral years ago Universal has taken
in more than $1,500,000 for the use
of stages and settings by outside

companies.

Carl Laemmle reigns supreme
over this domain. It was his idea in

the first place and his ideas largely

have kept it running. And what a

job it is to run Universal City! It

is a vast place with upward of six

hundred people employed.

Out at a westerly end of the

studio acreage they have built a

lake. Right now the lake is dry be-

cause they are erecting in a central

position a set which consists of a

section of an ocean liner. It is one
of the greatest pieces of stagecraft

yet undertaken in the motion picture

industry—and that means ever un-
dertaken. This liner is a huge me-
chanical apparatus which will rock
with a boatlike motion. It is to be
used first in “Lorraine of the Lions.”

A ship will sink in a storm at sea.

The effect will be accomplished by
letting the waters of the lake flood

by in position and mount up over
the set that now stands there. It

should be a thriller; at any rate, a

big and intelligent effort is being
made.

Carl Laemmle is going to spend a

lot more time at the studio; in fact,

he is now seeking a site for a ranch

Credit to Minister

for Blue Law’s Defeat
{Special to Exhibitors Herald)

INDIANAPOLIS, IND., March
24.—Thanks to Representative
Willis E. Gill, a minister, who led
the attack against it, the Kissinger
“Blue Sunday” bill was defeated
last week in the house of repre-
sentatives. In a wave of oratory
Rev. Gill swept aside argument
based on scripture, proving to his
opponents that nowhere in the
New Testament was there a single
word which compels a person to
observe any day. He said men
should be persuaded, not com-
pelled, to observe Sunday.

home near Los Angeles where he in-

tends to spend the greater part of

the year. This will mean much to

Universal production because
Laemmle knows what should be
done and he knows how to get it

done.
* * *

Over toward Glendale Mack Sen-
nett, that veteran manufacturer of

comedies, holds forth in surround-
ings that come about as near being
historic as any the industry can
boast of. Here in this quaint old

place, which has the mustiness of

antiques about it, is to be found the

first “dark” stage ever constructed
for the making of pictures. A “dark”
stage is a covered building in which
artificial lighting is used exclusively.

High aloft in this stage there still

hang banks of incandescent bulbs
which were the first studio lights.

Practically all of the stages are now
dark stages with no provisions left

for using natural lighting.

* * *

Out beyond the Hollywood Stu-

dios on Santa Monica boulevard
Mary Pickford and Douglas Fair-

banks maintain jointly an extensive

studio plant. From the entrance ap-

proach may be seen towering sets

used in “The Thief of Bagdad” and
“Dorothy Vernon” which identify

the premises. The dynamic Doug,
is out on a stretch of sward armed
with a whip and lash with which he
is performing like a veteran of the

circus ring. You will see this whip
and lash perform extraordinary feats

in “Don Q.” Between maneuvers
with his weapon Fairbanks dis-

cusses questions of the moment and
as he talks his audience cannot help

but be impressed with the fine intel-

ligence at his command. Mary, his

wife, ablest counseller and great

professional rival, enters the discus-

sion and confirms again what every-

one should know by this time;

namely, that Mary Pickford pos-

sesses one of the keenest minds now
centered on motion pictures. If she

ever steps away from in front of the

camera-—and being only 32 that
should be a long, long time off—she
would make as great a success as a
producer as she has as a star.

*

Back in Culver City it is a gala
day. The officials of the town are
out to welcome Cecil B. DeMille,
who takes over the former Thomas
H. Ince studios. The celebration
takes place on the lawn in front of

the administration building, which
is patterned after a Southern man-
sion. F. C. Munroe, president of

Producers Distributing Corporation,
speaks and the audience realizes

that a new force is abroad in the in-

dustry. Joseph M. Schenck offers a

few words and makes an excellent

impression.

Great plans are under way for

renovating and enlarging the studio ;

new stages, new buildings for me-
chanical departments and other im-
provements. Fred Kley, for many
years in charge of the Lasky studio,

is directing the program of expan-
sion.

What takes place in this plant in

the year to come is likely to have
much influence on the future course

of the industry.

(To be concluded next week)

Reported Deal for Two
Newman Theatres by

Paramount Is Denied
{Special to Exhibitors Herald')

KANSAS CITY, MO., March 24.—
The report that the Famous Players-

Lasky Film Corporation will take over

the Newman and Royal theatres was
denied in a telegram last week from
Frank L. Newman, owner of the thea-

tres. Newman, it was rumored, was to

receive an important position with the

management of the company’s Los
Angeles theatres.

It was further reported that Newman
would take Leo Forbstein, director of

the Newman orchestra, and Milton Field,

managing director of the two theatres,

to the coast with him.

Frisco Schools Adopt
Films in Classwork

{Special to Exhibitors Herald)

SAN FRANCISCO, CAL., March 24.—
The motion picture has entered the San
Francisco schools as a method of teach-

ing American history. The principal of

one of the public evening schools will show
the pupils motion pictures. Extracts are

taken from pictures while the principal

tells of the event.

May Open Florida Plant
Watterson R. Rothacker returned to Chi-

cago last week from Florida, where he

studied the conditions favorable to the es-

tablishment of a small negative developing

and first print laboratory. During his^stay

at Palm Beach a three day showing of “The

Lost World” was held at the Beaux Art

theatre.
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“U” Buys 38 Schine Theatres;
Paramount Expands in Canada

Million and a Half Deal
Is Announced in Texas

Rumor in Circulation That Distributor for Warners
Is Interested in Southern Circuit

Famous Players, Universal and Warner Brothers are the outstanding

names in the theatre situation this week, and the deals which bring these

three companies into the limelight are far-reaching in their importance.

Universal which only recently purchased seventeen houses in Florida

has now acquired the Schine Brothers circuit of thirty-eight theatres in

Upper New York state.

The Paramount Canadian organization which has been gradually ex-

panding its theatre activities has just taken over Trans-Canada Theatres,
Ltd. This acquisition gives Paramount ninety houses in the Dominion.

Resigns

The Warner deal is only hearsay.
Through negotiations just concluded Robb
& Rowley of Dallas, Tex., with their asso-
ciates will control more than $1,500,000
worth of theatre property. It is rumored
that W. G. Underwood of Specialty Film
Company, distributor of the Warner prod-
uct, is interested in the deal. This he
denies.

Complete details of the latest in the

theatre situation follow:

London, Ont., where he concluded the pur-
chase of the Grand theatre in that city,

paying off a mortgage on the London house
of $40,000. Another who acted for Famous
Players in drawing up the papers, it is

stated, was Alfred Maguire, former mayor
of Toronto.
According to official announcement, J. R.

Minhinnick, manager of the Grand at Lon-
don, Ont., has been retained under a new
contract as manager of the house.

John W. (Bill) Hawkins

Allen Withdraws From
Alien-Charette Company
and Receives $500,000

(^special to Exhibitors Herald)

NEW BEDFORD, MASS., March 24.—
George W. Allen, Jr., for 14 years engaged
in motion pictures here has disposed of

his interest in the Allen-Charette Corpora-
tion to Thomas J. Charette, Simon
Beserosky, and Zoel Roy, all of this city.

The Allen-Charette company was a closed

corporation and Allen held practically all

the common stock. About $500,000 was in-

volved in the transaction.

Under the terms of the sale, Allen can-
not again engage in the theatrical business
in New Bedford for five years. John W.
Hawkins who has been associated with the

company for nine years, and who has been
general manager of the circuit for two
years retired from the company with Allen.

The Allen-Charette company operates
seven motion picture houses in New Bed-
ford and Fairhaven, the largest being the

Capitol theatre with a seating capacity of

about 1,500.

Hays Group Admits
Associated Pictures

{Special to Exhibitors Herald)

NEW YORK, March 24.—A member-
ship in the West Coast division of Motion
Picture Producers was issued last week to

the Associated Pictures Corporation, of
which Herbert Lubin and Arthur Sawyer
are executives.

Texan Repairs House
{Special from H. E. N.)

AMARILLO, TEX., March 24.—The
work of remodeling and repairing the
Deandi theatre here has begun with the
contracts for alteration and lumber in

the hands of Glen Kendrick. The theatre
will be opened by Ross D. Rogers May 4.

Universal Outbids
Famous Players

{Special to Exhibitors Herald)

NEW YORK, March 24.—In the bidding
for the Schine Brothers circuit of theatres,

numbering thirty-eight in nineteen towns
in upper New York, Universal has been
successful over Paramount, according to
an announcement issued Friday from the
office of R. H. Cochrane, of Universal. For
some time past it has been rumored that
both companies were after the houses and
it was even rumored that an offer made
by Famous would be accepted.

In describing the deal Mr. Cochrane re-

ferred to it as a “partnership arrangement”
and that Universal had secured an “in-

terest” in the circuit.

Schine Brothers owned outright twenty
of the thirty-eight theatres and controlled
the other eighteen either through leases or
by a booking arrangement. The houses and
their locations are:
Auburn—New Grand and Universal; Bath

—

Babcock; Canandaigua—Playhouse and Liberty;
Carthage—Opera House, Strand and Hippodrome;
Corning—Princess, Regent and State; Cobleskill—Park; Dolgeville—Strand; East Rochester

—

Rialto; Fairport—Rivoli; Geneva—Smith O. H.,
Temple and Regent; Gloversville—Glove, Hip-
podrome and Family; Lockport—Temple, Au-
ditorium (renamed Rialto); Medina—Park; Nor-
wich—Colonial and Strand; Oswego—Richardson,
onta. Palace and Strand; Oswego—Richardson,
Orpheum, Capitol and Strand; Penn Yan—Elm-
wood and Sampson; Rochester—Grand; Salamanca—Andrews and Strand.

Robson Closes Deal
in Canada for F. P.-L.

{Special to Exhibitors Herald)

TORONTO, ONT., March 24.—Famous
players Canadian Corporation, Ltd., has
done some more broadening out. This
time, it is stated, the corporation has ac-

quired the chain of theatres organized some
five years ago by Trans-Canada Theatres,

Ltd., in Ontario, but which have been
operated, in some instances, under a trustee.

This circuit brings the list of Famous Play-

ers houses up to the ninety mark.
Clarence Robson, supervisor of theatres

for Famous Players at Toronto, went to

R. & R. Announce
Texas Chain Deal

(Special to Exhibitors Herald)

DALLAS, TEX., March 24.—Robb &
Rowley, operators of the well known
R. & S. Theatre Circuit, with headquarters
in Dallas, announce the closing of a deal
whereby they and their associates will con-
trol over a million and a half dollars worth
of theatre property. They will now control
thirty-seven theatres in Texas and Okla-
homa, making this one of the largest inde-
pendent theatre combines in the Southwest.
The new circuit is made up of the fol-

lowing closed towns : Durant, Okla.

;

McKinney, Tex.
;
Big Springs Tex.

;
Sweet-

water, San Angelo, Bonham, Laredo, Hills-

boro, Ennis, Palestine, all in Texas.
In addition this corporation, which is

now known as the R. & S. Development
Company, has just closed a contract for a

$175,000 theatre building in Abilene, Tex.,
the equipment to cost an additional $50,000.

They have in course of construction, a

$75,000 theatre in Tyler, Tex., and a $50,-

000 house in Terrell, Tex. Through their

various affiliations, they have eight other
towns in Oklahoma under consideration.

While this big theatre merger is being
operated by Robb & Rowley, it is rumored
that W. G. Underwood, the owner of Spe-
cialty Film Company, Dallas, is heavily in-

terested, but Mr. Underwood emphatically
denies this. Specialty releases the entire

output of Warner Brothers, Oassics for

Texas, Oklahoma, and Arkansas.

Plan Denver Theatre
{Special to Exhibitors Herald)

DENVER, COLO., March 24.—“Dick”
Dickenson and “Rick” Ricketson of the
Western Enterprises, Inc., announce plans
for a magnificent suburban house in Den-
ver. The theatre is being built on South
Gaylor street by the owner of the prop-
erty. Western Enterprises have obtained a

10 year lease. Rick Ricketson, officer of
the company, is manager of the Paramount
Theatres of Denver.
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Arthur S. Kane, New Contact Executive for Universal.

Diplomacy and Personality

Win Kane Unique Job
By John S. Spargo

launching Constance Talmadge as a big
star; his efficient conduct of the Realart
Company; and, finally, his administration
of Associated Exhibitors, are well known
to everyone in the business. Every posi-

tion he has held has increased his business
stature, broadened his outlook, humanized
his viewpoint and added scores of new
friends to those who already regard Arthur
S. Kane not only as a clever business man
but a valuable personal friend.

Outside of business Mr. Kane’s princi-

pal relaxation is golf. Being a member of
the Westchester Biltmore Country Club
and the Rancho Club, which is in Cali-

fornia, he is able to accomplish this relaxa-
tion whether he is in California or New
York. His interest in athletics is inborn.

In Topeka high school, where he received

his preparatory education, he organized a

football team, the first Topeka high school

ever had, and for two years was its cap-

tain and quarterback.

Later in Baker University at Baldwin,
Kans., and Washburn College at Topeka,
he played not only football but baseball,

hockey and every other sport which was on
the college athletic curriculum. Later he
acted as student coach of football for

Washburn College.
* =!

N ew YORK, March 24.—Many men
hold important positions in the mo-
tion picture business because they

are great salesmen
;

others because they
are exceptional executives

;
some because

they have imaginative ability of a high
order. But there are a few who combine
all of these qualities with a tremendous
amount of personality and diplomacy, who
are always in high demand. Diplomacy is

one of the outstanding requirements of the

motion picture business, involving as it

does art as well as business.

One of these men is Arthur S. Kane, who
has just joined Universal Pictures Cor-
poration, in a special capacity, at the ear-
nest solicitation of Carl Laemmle, its presi-

dent.

Mr. Kane has an unique job, although
the necessity for it is quite apparent in

every motion picture company. He will

act as an official point of contact and
arbiter between the sales force in New
York City and the production force at

Universal City.

No single circumstance of the motion
picture business costs it so much as the

3,000 miles which separate the producing
centers from the distributing centers.

These 3,000 miles spell all kinds of misun-
derstanding, politics, ambition and just

plain ordinary waste. This is true of every
company operating in California and New
York.

It is to bridge these 3,000 miles and to

bring necessary and profitable harmony of

purpose between the earnest and self-cen-

tered groups of men working in these two
cities, to bring their work into the utmost
conformity and unity, that Mr. Kane will

devote his diplomatic and administrative

efforts.
* * *

Mr. Laemmle could have picked out no
man better qualified for such a mission
than Mr. Kane. His experience has em-
braced every angle of the motion picture

business. He has been a producer, a sales

director, a general manager, the president

of a big company. And with it all, he is

one of the most genial and easy-tempered
individuals in the world. He has a repu-

tation of securing results with the least

amount of friction, argument and hard
feeling. Furthermore, he has been through
the motion picture mill from its earliest

beginnings.

Starting as a motion picture exhibitor

with a fair background of the theatre busi-

ness in Topeka, Kans., he came up with

the business through the old General Film
Company, with all of the knowledge and
experience which that organization gave
to him, as well as to scores of other men
who are now prominent personalities of

the business. His efficient handling of Se-

lect Pictures when that organization was
at a point where it required not only nerve
but clever finesse to keep it from going
on the rocks ; his expert arrangements for

It is only natural that with his interest

in athletics, Mr. Kane should go into the

sporting end of the newspaper game. For
(Continued on page 30)
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Harry Warner Quits Studio;

Will Fight “Theatre Trust”
First Move Will Be Opening of Headquarters in Chicago from

Where Company’s Exhibition Activities Will Be
Directed—^Will Not Compete, He Says

(Special to Exhibitors Herald)

NEW YORK, March 24.—Harry M. Warner, president of Warner
Brothers, on his return from the Coast, announced that, together with his

brother, Sam Warner, he had severed all connection with the producing
and distributing work of his company, and that the two would devote all

their time to acquiring and handling theatres throughout the country.
The producing and distributing end will be in the hands of Abe and

Jack Warner, with the former stationed in New York and the latter on
the Coast.

Will Not Acquire Houses to Hurt Anyone, He Says

“It is our intention to own and control a large number of theatres,”

said Harry Warner, “but I want this point made clear: We are not going
into the theatre business to hurt anyone. We will not acquire or build

a good show town and someone else

Meador Resigns

From Metro to

Produce Films
(^Special to Exhibitors Herald)

NEW YORK, March 24.—J. E. D.

(Jack) Meador, director of publicity of

Metro-Goldwyn, has resigned to enter pro-

duction. Howard
Dietz, who, since

the consolidation

of Metro and
Goldwyn, has
been head of the

advertising de-
partment, takes
over the added
duties of the pub-
licity department.
Eddie Bonns re-

mains in charge
of exploitation.

Mr. Meador
joined Metro pic-

j. E. D. Meador tures scven years
ago and until the

coalition of Metro and Goldwyn, was in
charge of advertising, publicity and exploit-
ation. \Vith the consolidation this was
split up into three separate departments,
with Dietz, Meador and Bonns, respective-
ly, each supreme in his own department.
For some time Mr. Meador has been

rnaking plans to get into production on
his own. He has already formed a com-
pany which will soon begin the making
of pictures in the East. The personnel
of the company and the releasing arrange-
ments will be announced shortly.
The first picture the company will make

will be “Queen Calafia,” by Blasco Ibanez.
The second planned is “The Fifth Horse-
Man,” by Ibanez. It is a sequel to “The
Four Horsemen.”

Pro~Dis~Co Gets

Salt Lake House
{Special to Exhibitors Herald)

SALT LAKE CITY, UTAH, March 24.

—A deal was entered by Producers Dis-
tributing Corporation whereby it is be-
lieved the first run difficulties here will
be overcome for the future. The new
Orpheum theatre will open with a con-
tract to show the A1 Christie feature,
“Charley’s Aunt,” to be followed by 27
other first run pictures released by the
same company during the 27 consecutive
weeks.
The opening of the Orpheum breaks the

deadlock that has existed for the indepen-
dent producers. The house will be a com-
bination show of vaudeville and features
for one week stands.

Moves to Fair Grounds
to Keep Patronage

{Special to Exhibitors Herald)

AVOCA, IOWA, March 24.—In the
spirit of competition, J. H. Ebersole, owner
of the Majestic theatre here has leased the
amphitheatre at the Fair Grounds, where
he will operate during the summer months.

“Last year the Fair board built one of
the largest swimming pools in the state,”

he writes, “and the competition was so
strong that I just closed up my theatre
part of the time and went swimming with
the bunch. The pool is located on the
Fair Grounds near the amphitheatre. If

we don’t do any business we’ll at least be
near the swimming hole.”

a theatre in a city just because it is

is doing a good business there.

“What we are after and what we are
going to do is to have theatres where they
are needed and the places where we figure

they are most
needed is where
conditions are so
monopolistic that

the business is

liound to gravitate

to but a few of
the companies.
“We will fight

this monopoly
stuff wherever we
find it and w e

have the pictures

and the money to

do it with. Our
first move will be
to open an office

in Chicago and
operate from there in the building and ac-
quiring of theatres where they are needed.
1 don’t mean open an exchange, but a per-
manent office to look after our theatre
business.

“We will have a first run theatre in Chi-
cago, and don’t let anyone tell you that we
won’t. If anyone doubts this I would like

to make a bet with him up to $100,000

—

and we will and soon.
“We are going into the theatre business

and we are going into it in a big way.

We have all the money we can use and
for years we have been building to get
into the situation we are now in. We have
a plant big enough to make as much prod-
uct as any company in the business. We
are making as good pictures as anyone,
and we have—and, this is a very important
part in the picture business—we have plenty
of money to make more and better.

“This plant and the distributing organ-
ization we now have is the foundation upon
which we are going to build a big busi-

ness based on fair dealing and with a
proper regard for other people who are
now in the theatre business.”

Saxe Chain Buys House
from Ascher Brothers

{Special to Exhibitors Herald)

MILWAUKEE, WIS., March 24.—The
Saxe circuit of theatres has just taken over
the Merrill, a 1,500-seat downtown house,
from Ascher Brothers. Saxe now owns
nine houses in this city and twenty-four in

the state. The management has been
offered to A. J. Meininger, Ascher man-
ager, but it has not been accepted by him.
No statement has been made concerning

the price paid by Saxe for the theatre.

Rumor J. R, Grainger Has Joined Fox;

Metro Officials Ruffled, Say Reports
(Special to Exhibitors Herald)

NEW YORK, March 24.—James R. Grainger, according to reports emant-
ing from sources considered authentic, has just signed a three year contract
with Fox Film Corporation as general sales manager, effective next Monday.

Grainger’s resignation from Metro-Goldwyn is under-
stood to have thrown the offices of the latter com-
pany into an uproar. Winfield R. Sheehan, general
manager of Fox, was approached immediately by
Marcus Loew, Nicholas Schenck and Edward Bowes
in an effort to have Sheehan abrogate the contract.
Pressure is also being brought to bear upon William
Fox, it is said.

During the course of the negotiations between the
Metro-Goldwyn and the Fox officials it is said that
there was a heated argument over the telephone
between Schenck and Sheehan.

It is understood that Grainger’s salary with Fox
would be $1,000 a week. Metro, it is said, will
meet this figure and will increase Grainger’s authority
if he will stay. While nothing official has been given
out it is believed that Grainger will remain with
Metro-Goldwyn providing the Fox deal can be abro-

gated on a satisfactory basis.



28 EXHIBITORS HERALD April 4, 1925

^“Skinnin’ ’em Good” concludes the initial series of business articles by
^.John Hamrick, prominent independent exhibitor of the Pacific North-
west. In each of his delineations, Mr. Hamrick has presented a phase of
theatre operation in a constructive and understanding manner. If you have
missed this series dig through your files for back issues of the Herald.

Skinnin’ ’em

Good
By John Hamrick

Desire, constant desire for the better things in life, for social posi-
tion, for financial gain, and all of that, is wonderful; for we never
get anywhere any time without wanting, and the next step is to go

out and get it.

But when we have to murder or steal or put someone else out of business
and ruin them financially just to get the chance to make a living—well, I’m
thinking that’s bad business.

A^HAT a wonderful life this would be
* if the fellow who toiled night and day
to dish out equity to his fellow men were
assured equity in return by his fellow men
as a reward for giving equity.

I sometimes feel that criminals are born
overnight because equity failed to come
their way. This brain of ours works havoc
when it gets to working on the old injus-
tice thing. Wars, revolutions from one end
of the world to the other come for no
other reason than because someone failed

to keep faith. I could reach up into the
air and grab enough denunciative expres-
sions to fill a book on unfair, unscrupulous
dealings by some film exchanges. It isn’t

whether they meant to murder; the fact

of the matter is they did commit murder
regardless of their intentions.

This evening as I write I turn the pages
back almost two years and I find written
indelibly on my mind a real murder com-
mitted cold-bloodedly and without cause or
provocation. The victim was myself, and
the murderer’s name I will withhold from
this story and simply refer to a very up-
in-the-world film company by, say, the
name of “Must Get Theirs.” And the pic-

ture we’ll call “Skinnin’ ’em Good.”
+ *

Now, I was using all the product of this

Must Get Theirs film company, and the
general manager as well as the local branch
manager caused me to feel that I had the

absolute, positive first chance at this big

“Skinnin’ ’em Good” picture. I had the
first chance to get it, and the only assur-
ance I had which led me to believe I would
get it was words so put together in sen-
tences that a child could understand. The
only thing-—they didn’t go before a notary-

public or use the Bible to rest one of their

hands on while the other went up in the
air. Now, that’s that. Quite understand-
able.

As time went on and this Big One was
ready for the dear public I kept the wires
busy between here and the New York office

so no one could say I was asleep on the
job. I received wires back like this: “We
will wire you next Tuesday our best prop-
osition your three towns on ‘Skinnin’ ’em
Good.’

”

Tuesday came and no wire, so I wired
• again. My answer came and it was: “Our
general manager now in Los Angeles will

go direct to Seattle to quote you in per-
son our best proposition. Regards.” The
general manager came—landed here on
Tuesday; so about noon or a little after

he called me on the phone and Little Willie
hot-footed it fast over to see him.

“Hello. John.” he said. “I came all the

JOHN HAMRICK, prominent indepen-
dent exhibitor of the Pacihc North-
west who has written especially for
the “Herald,” a series of business
articles, of which this is the last.
The Blue Mouse theatres in Seattle,
Tacoma and Portland, are the proper-
ties of Mr. Hamrick.

way from Los Angeles to keep my word
with you and give you first chance on
‘Skinnin’ ’em Good.’ But, John, the price
may scare you.”
Now, for the benefit of my readers, it

will be well to tell you I had been losing
so consistently on this Must Get Theirs
product that I was in a rather bad financial
position and really needed a real live one
to replenish funds at the bank so I could
continue to keep open, so I could continue
to be a competitor so this Must Get Theirs
film company could continue to get theirs.

For it takes competition to make film prices
soar to the sky. What I needed right now
was for Mr. General Manager to say,

“John, you haven’t done so well on these
lemons, and here is one you can break
even on. It is a sure-fire winner. We will

play it on a percentage basis and we will

get ours that way and you will gets yours
because the public sure falls for ‘Skinnin’

'em Good.’
”

But. it was like the little boy who ran

into the house and said, “Mamma, I put’
near got a piece of cake. I was next door
and Mrs. Smith had a great big cake on
the table alongside a loaf of bread. But
she cut bread.”
Mr. General Manager cut bread, for he

said, “John, the price for your three Blue
Mouse theatres is $28,500. It will have
to be cash at signing of contract, and it is

now 2 p. m. I have to leave town tomor-
row afternoon, so you see, John, all you
have to do to get the picture is raise $28,-
500 by tomorrow. So get busy.”

I got busy. I went outside the building
for air. I staggered round like in a daze.
1 thought war. I thought revolution. I

thought I needed this picture more than
anything else on earth. I could see myself
going broke without it—and how could I

ever pay such a price? Where would the
money come from? I went down to talk
to my banker.
By the way, I only banked with this

banker. I didn’t borrow. At this particu-
lar time I didn’t feel I had a right to ask
any help from anyone. But I talked to
him, anyhow. He said, “My God, John,
don’t you know there are mighty few rich
men who can raise that much money in

twenty-four hours.” I said, “Yes, I realize
all of that, but you see, I had my ulti-

matum from the powers that be.” I went
home that night with one determination

—

I must sleep on this and start out bright
and early the next morning.
The morning of the day of execution I

arose early, as I believe all men do on exe-
cution day. A bright idea came. There
was one man in town, quite wealthy, who
had always taken a great interest in me
and had led me to believe he thought I

was sincere and absolutely okay. He had
watched me overcome what seemed un-
surmountable obstacles and I suppose had
taken this interest in me because I did
have barrels of nerve, enthusiasm and
plenty of fight. I really was holding this

man in abeyance for something big. I

wanted to wait until there could be no
doubt in my mind that I had an honorable
right to ask the kind of favor where he
would profit equally with me. But this

“Skinnin’ ’em Good” thing was on my
mind, and I went straight to him with it

early in the morning.

I laid the whole thing before him in

such a way that he at least understood
what it was all about. Without any undue
excitement or brass bands he quietly said,

“Yes, John, I will gladly do this for you.”
So we hurriedly got this $28,500 together.

A certified check for Mr. General Manager,
and I was so elated at my success that I

believe it to be my happiest moment.
It’s now noon, and I rush up to the

Must Get Theirs office and find both branch
and General Managers waiting for me. I

said, “Boys, sing for joy. I accomplished
an absolute, positive impossibility. I did
the thing that seemed could not be done.
Make up your contracts; I have the $28,-

500. I will go across the street and get a
sandwich while you are making up the con-
tracts and be back in ten minutes.’

I went across the street. I got my sand-
wich. I came back and things looked like

a funeral. The general manager said to

the branch manager, “You tell him.” The
branch manager said to the general man-
ager, “No; you tell him.” They kept this

up for a while and I could see my work
had all been in vain. They showed me a
telegram from New York. It said: “Stop
your negotiations with Hamrick. We have
sold ‘Skinnin’ ’em Good’ to his competitor
and have his certified check.”

Me and my certified check. There we
stood embarrassed together. On time.

Our very soul had been crushed. We were
doublecrossed, cheated—murdered. The
check and John went back to the man who
had confidence in us but we failed to de-

(Concluded on page SS)
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$100,000,000 to Be Spent on Coast;

East Speculates on Universal Move
Western Plants

Are Now Making
54 Productions

Metro-Goldwyn-Mayer and “U”
Head List With Nine Pic-

tures Each
By HARRY HAMMOND BEALL
HOLLYWOOD, March 24—Motion pic-

ture production in the film capital and its

environs is less active at the moment than

it has been for several months, but plans

are under way which will more than make
up for present dullness when they begin to

materialize within the next two or three

weeks. This is rather between seasons.

Most of the film producers close their

seasons in February; that is, they outline

production schedules that take them up to

that time and then get new schedules un-

der way in March or April for the next

season.

Productions to Cost Millions

Most of the big producers have ambi-
tious production plans for the early spring

and summer. Paramount, Universal, Metro-
Goldwyn-Mayer, Fox and units at F. B. O.

and United Studios having announced
within the last few weeks schedules for

the year which will involve between
$^,000,000 and $100,000,000 to go into

cinema entertainments.
Right at present there are actually in the

making in Hollywood, Universal City and
Culver City seventy-three films—fifty-four

of which are features and nineteen falling

in the category of mirth provokers. Usually
the total productions under way here in the

last six months have run well over eighty

at all times.

Fox at Lowest Tide

Metro-Goldwyn and Universal head the

list with companies actually working, hav-
ing nine each

;
Fox, which frequently

headed the list in studio surveys of the

last few months, is at its lowest tide, only
five companies working. United Studios,
Paramount, F. B. O., California Studios
and Hollywood Studios each come to bat
with four active production units.

After quite a period in which there was
little if any activity on the Vitagraph lot,

two companies are functioning. Commo-
dore J. Stuart Blackton is making “The
Garden of Charity,” with Mae Marsh
heading an all star cast, and David Smith
has Anita Stewart heading an all star cast

making “Baree Son of Kazan.”
Warner Brothers are planning a big

program to begin shortly, but at present
there are only three companies working

—

Millard Webb directing an all star cast

headed by Huntly Gordon and Helene
Chadwick in “The Golden Cocoon,” Harry
Beaumont piloting an all star cast headed
by Patsy Ruth Miller, just signed bv
Warners for a long term contract, in “Rose
of the World,” and Ernst Lubitsch putting
fte finishing touches on* “Kiss Me Again,”
in which Monte Blue, Marie Prevost and
John Roche are featured.

First National Cashier Writes Song
SAN FRANCISCO, CAL. — Gilbert Moyle,

cashier of First National’s branch office, is at-
taining musical honors. In collaboration with
Charles Wakefield Cadman, he has written the
music for an operatic cantata, “The Sunset Trail,”
a scene from which was sung at the Capitol the-
atre, New York.

W. E. Shallenberger (left) and Whit-
man Ben'nett, who will make a series
of pictures for Arrow.

East Coast

BIOGRAPH STUDIO, 807 East 175th street.
FIRST NATIONAL: Lambert Hillyer direct-
ing Milton Sills and Dorothy Mackaill in “The
Making of O’Malley.”
George Archainbaud completing “The Neces-
sary Evil” with Ben Lyon and Viola Dana.
John Francis Dillon completing “Chickie” with
Dorothy Mackaill and all start cast.

POX STUDIO, 55th street and Tenth avenue.
UNIVERSAL: Will Nigh directing Glenn
Hunter and Edna Murphy in “The Little
Giant.”

LONG ISLAND STUDIO, Astoria, L. I.

CHADWICK: Wilfred Noy has completed
“The Midnight Girl” starring Lila Lee.

PARAMOUNT STUDIO, Astoria, L. I.

FAMOUS PLAYERS-LASKY: Herbert
Brenon cutting and titling “The Little French
Girl.”

Allen Dwan completing “Night Life of New
York” with Rod La Rocque and Dorothy Girk
and Ernest Torrence in featured roles.

Frank Tuttle completing “The Manicure Girl”
with Bebe Daniels.
Leonce Perrett cutting and’ titling “Madame
Sans Gene” with Gloria Swanson.
Paul Sloane directing Richard Dix and France.s
Howard in “The Shock Punch.”
Edward Sutherland will direct Bebe Daniels in

“The Wild, Wild Girl.”
Herbert Brenon will direct Mary Brian in “The
Street of Forgotten Men.”
Frank Tuttle will direct Richard Dix in “Cal-
ifornia or Bust.”

TEC-ART STUDIO, 344 fUest 44th street.

ST. REGIS: T. Carlysle Atkins will start

work on “Headlines” for Associated Exhibitors.

UNIVERSAL STUDIO, Fort Lee, N. J.

ASSOCIATED PICTURES: Phil Rosen di-

recting Barbara La Marr and a large cast in

“The White Monkey.”
VITAGRAPH STUDIO, Brooklyn, N. Y.
DISTINCTIVE: T. Hayes Hunter has com-
pleted work on “Wildfire” for Vitagraph.
Aileen Pringle and Holmes Herbert head the

VI’TAGRAPH: Victor Hugo HaJperin direct-

ing Elsie Ferguson in “The Unknown Lover.”

W HITMAN BENNETT STUDIO, Yonkers,

N. Y.
WHITMAN BENNETT: Whitman Bennett
directing Lionel Barrymore, Johnny Walker
and Marguerite de la Motte in “The Children
of the Whirlwind” for Associated Exhibitors.

West Coast

BERWILLA STUDIO. 5821 Santa Monica
. boulevard.
Ben Wilson directing Yakima Canutt in “The
White Baqueio.”

BUD BASKEY PRODUCTIONS, 1442

Beachwood drive.
Bud Barskey directing Kenneth MacDonald in

“Makers of Men.”
{Concluded on page 53.)

Nigh Hits Record
in Production of
Universal Picture

But 4 Weeks Spent in Filming
Feature—F. P.-L. Plans

Neie Attractions

BY JOHN S. SPARGO
XEVV YORK, March 24.—The question

that is agitating Eastern production circles

now is whether or not the experiment
being made by Universal will result in

the establishment by that company of regu-
lar Eastern units. It is admitted by Uni-
versal officials that “The Little Giant,” be-
ing directed by Will Nigh at the Fox
studios, is an experiment. This is the first

picture made by Universal in the East in

seven years.

With the exception of a few days’ work
on exteriors the shooting is completed with
built four weeks’ time being devoted to
this work. It is expected that the editing

and titling will take two weeks more. In
turning out the production in this period
Director Nigh comes near establishing a
record for a picture of such proportions.

F. P.-L. Plans Three More
With two pictures finished and in the

cutting rooms and three more scheduled
to finish the actual filming this week, the

officials of Paramount’s Eastern studios will

turn their attention to three new produc-
tions to be started within a few days. The
new ones are “The Wild, Wild Girl,” with
Bebe Daniels, based on a story now ap-
pearing in Liberty, Edward Sutherland
directing; “The Streets of Forgotten Men,”
a George Kibbe Turner story, which will

be directed by Herbert Brenon
; and “Cali-

fornia or Bust,” starring Richard Dix and
directed by Frank Tuttle.
The pictures now being cut and titled

are “The Little French Girl” and “Madame
Sans Gene.” Herbert Brenon is editing the

former, and Leonce Perret, who directed

“Madame Sans Gene” is supervising the

cutting and titling of his product.

Work to Start in Summer
At First National’s Biograph studios Earl

Hudson has definitely decided that work
will be started early in the summer on
his dramatization of the steel industry,

“United States Flavor,” and “Atlantis,” a
sequel to “The Lost World.’
Included in the First National Eastern

schedule are vehicles for Milton Sills, Doris
Kenyon and Ben Lyon. On completion of

“The Making of O’Malley,” in which Sills

and Dorothy Mackaill are now working
under the direction of Lambert Hillyer,

Sills will begin work on “The Come Back.”
Doris Kenyon is expected to begin work

on “The Half Way Girl” within the next
few weeks. No director has yet been as-

signed to this. Ben Lyon will be given
an automobile racing story for his next.

It will be called “The Pace That Thrills.”

Studio Working Full Blast

Vitagraph’s studios in Brooklyn are work-
ing at full blast on productions for the
company’s current schedule. Distinctive
Pictures has just finished “Wildfire,” the

picturization of the thrilling race track
melodrama which was a big stage hit some
fifteen years ago. Aileen Pringle is starred.

Elsie Ferguson is the star of “The Un-
(Concludcd on page 53.)



30 EXHIBITORS HERALD April 4, 1925

“A. E.” Product Represents
Two Million Investment

Ten Special Pictures Are Either Completed or in Work, Announce-
ment from General Manager Woody States

(Special to Exhibitors Herald)

New YORK, March 24.—An investment of more than $2,000,000 is

represented by the first group of specials announced by Associated
Exhibitors for 1925-26, according to an announcement just made by

John S. Woody, general manager and secretary of the company.

I
HE first of three groups will consist

of twelve special productions, of

which ten are already completed or in

production. Two more units, for which
stories, directors and cast have been se-

lected, will go into production before April.

In the case of each of the three groups
to be reelased during 1925-26, announce-
ment of complete details on each produc-
tion will be made six months prior to the

period of release. In connection with the

first group, to be released beginning Sep-
tember 1, 1925, the prints of all produc-
tions included in it, together with complete
advertising material and accessories, will

be available three months prior to release.
* * *

The pictures already completed and in

work for the first group are

:

“MANH.\TTAX MADNESS,” which will be
used as a starring vehicle for Jack Dempsey,
world’s heayweight champion, and Estelle Taylor,
tt will be produced by Oscar Price and written
by Charles T. and Frank Dazey. This was origi-

nally made by the Triangle Company with Douglas
Fairbanks.

“KEEP SMILING” will be the first of a series

of Monty Banks comedies. It will be a worthy
successor to “Racing Luck.” Supporting the star
are Anne Cornwall, who played the lead with
Douglas MacLean in “Introduce Me,” Robert
Edeson, Stanhope Wheatcroft and David Torrence.
It will be directed by Albert Austin and Gilbert
W. Pratt.

“FIFTY-FIFTY,” produced and directed by
Henri Diamont Bergere, is an Allan Dwan story,
written directly for the screen. It will star Hope
Hampton with Lionel Barrymore, Louise Glaum
and Arthur Donaldson in the supporting cast.

“SHIP OF SOULS” is an Emerson Hough
story. Lillian Rich and Bert Lytell are starred,
with Tom Santchi, Bessie Eyton, Earl Metcalfe,
Russell Simpson and Lillian Leighton in support.
It was made under the direction of Charles
Miller.

“CHILDREN OF THE WHIRLWIND” from
the famous novel by LeRoy Scott, will be directed
by Whitman Bennett, will star Lionel Barrymore,
with Margaret de la Motte and Johnnie Walker in
support.

“THE GREATEST THING IN LIFE” was
written and directed by Lewis Moomaw, author
and director of “Chechahos.” In the cast are
Tom Moore, Eileen Percy, Chester Conklin, Mary
Alden, James Mason and Zazu Pitts.

“MY BUDDIE’S WIFE,” a Tom Terriss pro-
duction, was adapted from the story by T. Howard
Kelly. In the leading role will be Glenn Hunter.

“HEADLINES” is an original story by Dorian
Neve and will be the second of the series of
St. Regis pictures. It has been adapted to the
screen by Arthur Hoerl and will be directed by
E. H. Griffith. Negotiations are now under way
with Anita Stewart to play the leading role in

this metropolitan newspaper story. It is also
planned to have Virginia Lee Corbin and John
Bartels in the cast.

tion of Lloyd Ingraham. It was adapted from
the American Magazine serial.

In a statement made by Mr. Woody, in

connection with the announcement of the

coming season’s policy, he said;
* ^ *

“Associated Exhiibtors,, in its effort to

serve and cooperate with the theatre own-
ers, has demonstrated its sincerity of pur-
pose in investing the huge amount of money
necessary to furnish them with informa-
tion regarding the production which they
can be assured will be delivered to them
as scheduled. The policy which we have
inaugurated will enable the exhibitor to

see for himself, three months prior to re-

lease date, every Associated Exhiibtors
production.

“Because of the time this allows in the
preparation for release, a definite and con-
centrated advertising and publicity cam-
paign, national in scope, is being inaugu-
rated, the effects of which will be of value
to every first run theatre which plays this

product, for behind that run will already
have been put six months of concentrated
effort, made possible only by the fact that

we shall always know definitely that far

in advance, every detail in connection with
each Associated Exhibitors picture.

“The fact that we are prepared to show
our product to every exhibitor three months
in advance of the date we are asking him
to play the picture should demonstrate con-
clusively the fact that we are willing to

stand on the merit of the picture alone.’’

Colorado Asks Change
in Uniform Contract
(Special to Exhibitors Herald)

DENVER, COLO., March 24.—A joint

meeting of representatives from the M. P.

T. O. of Colorado and the film exchanges
of Denver was held last Wednesday for

the sole purpose of discussing the provi-

sions of the New Uniform contract. All

members of the Board of Arbitration were
present. Both organizations offered sug-

gestions for changes in the contract. After
the meeting H. E. Huffman, president of

the M. P. T. O. of Colorado, stated he
believed very constructive suggestions were
made and that all would be sent to the

Ha3's office for consideration.

Evelyn Brent Cut Artery
NEW YORK.—Evelyn Brent, F. B. O.’s

beautiful brunette star, severed an artery in her
wrist last week when a faucet in her shower-
bath broke.

Diplomacy, Personality
Win Kane Unique Job

at Universal Pictures
(Continued from page 26)

several years he was sporting editor of the
Kansas City Times before it came under
the control of the Star, after which he
went on the staff of the Star. He also

worked for the Post-Dispatch for a time.
His newspaper career was terminated by the
death of his father, who conducted a drug
store in Topeka. It was while he was
proprietor of this drug store that the first

opportunity to go into the theatrical busi-

ness came to him.
A fellow worker on the Star had a

theatrical connection in Kansas City, and
had booked the United States Marine Band,
one of the big touring band organizations
of that day. He wrote to Kane at Topeka
and asked him if he couldn’t secure a
booking for him in that city. The civic

auditorium, a big structure, was available

and Kane secured a date there for the

band, the first theatrical engagement ever
to play the auditorium. Mr. Kane, who
is blessed with a remarkable memory, re-

calls every feature of the engagement. The
band, after an exploitation campaign of
which he was perfectly capable through his

newspaper experience, played to capacity.

“In fact,’’ said Mr. Kane, “to 3,555 admis-
sions, which as a matter of fact was just

a few more than the theatre would nor-
mally hold. He later played Nordica,
Sousa, and a number of other touring at-

tractions all very successfully.

It was from this theatrical experience
that he entered the motion picture business

through the old Orlin Crawford exchange
system in St. Louis. This was in 1907.

But all through his business life he has
retained his intense interest for all kinds
of athletic games and contests. It is the

principal relaxation of a very busy and
successful career.

Coogan Manager Silent

on New Contract for

Distribution of Films
Plans are under way for the production

of Jackie’s next picture. With regard to

the distribution arrangement under the new
contract nothing could be learned from
Larry Weingarten, exploitation representa-

tive, who was in Chicago or Arthur Bern-
stein, the Coogan manager, although it is

known that arrangements have been con-

cluded. Whether the young star will re-

turn to the Metro fold is problematical.

It is the belief of exchangemen that a

contract has been signed.

Jackie Coogan is back in the ragged char-

acter that first won him fame, and his new-
est Metro picture, “The Rag Man,’’

_

is

keeping first run box offices busy. Wein-
garten declares that house records in Day-
ton, Columbus and St. Paul were shattered

with the picture.

In Boston, Cincinnati and Indianapolis

the public put their stamp of approval on
Jackie’s return to “rags” by filling the the-

atres. The Coogan fans do not want
Jackie in costume, or in pictures where
the drama outweighs the comedy, exhib-

itors say. Jackie, according to Jack Coo-
gan, senior, will remain in tbe urchin roles.

Leyser Joins Christie
HOLLYWOOD, March 24.—Billy Ley-

ser, who resigned as director of pubicity at

Universal City last week, has affiliated

himself with Charles and A1 Christie and
is now ensconced at the Hollywood studios.

Tom Moore Divorced from Renee
LOS ANGELES.—A divorce was granted to

Renee Adoree, actress, from Tom Moore in the
Superior court on the grounds of desertion.

“HEARTS AND FISTS,” by Clarence Bud-
ington Kelland, is being made under the direc-

Rickard, Quimby and Others Convicted
in Fight Film Case; Sentence Deferred

' (Special to Exhibitors Herald)

TRENTON . N. /., March 24.—Tex Rickard, promoter of the Dempsey-
Carpentier fight; Fred Quimby, producer of the pictures of the fight; Frank L.

Flournoy, matchmaker ; “Teddy” Hayes, secretary to Jack Kearns, and Jasper
Muma were found guilty of conspiracy and illegal transportation of fight films

by a jury in federal court here last Thursday.
Sentence was to have been imposed yesterday by Federal Judge Bodine,

but at the request of the defense counsel this was deferred for one week.
On the conspiracy charge the penalty which may be imposed is a fine of

$10,000 or imprisonment for two years or both. A fine of $1,000 is the

penalty for inter-state transportation of fight films.
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Harry Crandall Goes on Air;

Radio Has Rowland Approval
First National Olficial Says That Cooperation Between the

Broadcasting Stations and the Theatres Will Be
Beneficial to All—Much to Gain, He Says

Harry M. Crandall, owner of fifteen theatres in Washington, h). C., and
vicinity, is the second of the big circuit owners to go on the air within the

last few days.

The Herald announced recently that Balaban & Katz, the big Chicago
organization, had inaugurated a special radio department following several

months’ experiment which apparently proved to the satisfaction of the com-
pany that cooperation with the radio was an asset to them.

The Crandall artists v\jill go on the air every Saturday night from WRC.
Latest developments in the radio situa-

tion follow

:

W E might as well get the theatre stuff

off our chest right at the start.

B. & K. of course has its Midwest hold-

ings. Al Steffes is putting pep into the

situation by forming Allied Theatres in the

Northwest with, so he claims, 200 theatres.

And now comes the report that Lee Ochs,

whom you all know, is going to have the

biggest combine in the country. At least

Oscar Runiore tells us so. Oscar’s been

hitting the nail on the head recently.

* * *

Just had a message from Ray Murray

of the Herald staff who is now manager

of our Coast office. Ray mailed the letter

somewhere in Kansas where the wind

blows. We know you will enjoy what he

says
: t • • i

“Two thirds of the firm of Jones, Linick

& Schafer are on this train with me en

route to L. A.

—

Aaron Jones and Adolph

Linick with their wives. Peter J. Schaefer

is still in Europe. Due back in May, they

say. Myrtle Stedman and her pal-son,

Lincoln Stedman, are also fellow passen-

gers. And Alice Joyce. All going to work
on the Coast. Talk about wind ! All day

long we’ve been traveling the state of

sas with a 70 mile gale blowing outside.”

All right, Ray, we hope you and Myrtle

and Lincoln and Alice and Aaron and

Adolph enjoyed every minute of the long

grind.
^ ^

Larry Weingarten (no, Larry has no

stock in this column) came to town again

last week to boast about Jackie Coogan’s

new picture and to take Eddie Clifford and

ourself out to lunch. (Notice to Artie

Bernstein: Did you get that, Artie?)

Larry says the new picture is knocking ’em

cold. Also in the luncheon party was our

good friend, Ralph Kettering.
Hi

Lou Kramer, a member of the firm of

Craner & Kramer, publicists, has sent out

a pledge to all newspapers. Lou (and we
know his word is as good as gold) is tell-

ing the world that Craner & Kramer will

send out nothing for publication but “truth-

ful, dependable knowledge and informa-

don.” We’re going to frame that pledge,

Lou, so beware of what you send through.

—SHRECK.

Two More Hostettler

Houses Sold in Iowa
(Special to Exhibitors Herald)

OMAHA, NEB., March 24.—The Hos-
tettler Amusement Company, the Omaha
corporation owning a large string of thea-

tres in the middle west, which recently sold

all its Lincoln, Neb., houses, has just sold

the Strand and the Atlantic theatres at

Atlantic, la., to Swan and Pierce of Knox-
\dlle, la.

The sale of these two houses of the

Hostettler people has created renewed in-

terest in what the sale of a number of

their houses really means. A rumor that

they were planning to sell most of their

remaining houses to one big producer was
denied. '

Paramount’s G. M. Back from Tour
NEW YORK.—Charles Eyton, general mana-

ager of the Paramount Hollywood studio, accom-
panied by Kathlyn Williams, his wife, has re-

turned from a tour of the world with many
interesting impressions of the motion picture in-

dustry in Europe and the Orient. •

Crandall Broadcasts
From Washington

(Special to Exhibitors Herald)

WASHINGTON, D. C, March 24.—
Harry M. Crandall, owner of fifteen the-
atres in Washington, D. C., and vicinity,

has taken the air

!

Crandall’s Saturday nighters will take
the air every Saturday night from 10:30 to

midnight through WRC. The programs
will be given by members of the musical
organization supplying melody to the vari-

ous Crandall houses, augmented by such
specially engaged vocalists, instrumentalists,
speakers or comedians as the occasion may
warrant.
Famous film stars also will speak from

the Radio Corporation’s WJZ station in

New York through WRC in Washington.
The first star to join the Crandall Satur-
day Nighters will be Milton Sills.

The programs are under the direction
of Joseph P. Morgan, general manager of
Crandall Theatres, Mr. Breeskin and Nel-
son B. Bell, in charge of the Crandall
publicity department.
Mr. Crandall is highly elated over the

success of the first informal gambol of
his Saturday Nighters and foresees na-
tional popularity for them.

Rowland Urges
Theatre Cooperation

(Special to Exhibitors Herald)

NEW YORK, March 24.—When film

and stage producers exhaust their maledic-
tions against radio and begin calmly to

ponder the matter, they will find that prop-
erly devised cooperation will result in a
mutual benefit for all.

That opinion is expressed by Richard A.
Rowland, general manager of First Na-
tional.

“The theatre industry,” he says, “includ-
ing screen and stage, has more to gain by
supporting radio broadcasting, along lines

that do not infringe on its own interests,

than by antagonizing it.

“Radio is now an integral part of mod-
ern civilization. By acting in concert, stage

and screen producers can at the same time

aid its development and turn it to their

own advantage.
“One way that suggests itself is to give

radio programs all the big stars they want,
but restrict their renditions to hours that

do not conflict with theatre hours. The
public wants good entertainment. Let the

stage and screen combine to furnish this

to fans during the hours preceding theatre

time. They will be less inclined to stay

home in the hours that follow to listen to

amateur talent. The contrast will react

to the benefit of the theatre.”

U. A. Salesman Is

Jailed in Canada
on Theft Charge

George A. Margetts, formerly sales

manager of the United Artists Corporation
branch office at Calgary, Alberta, Canada,
has been sentenced to six months impris-
onment on charges of theft and statuatory
forgery in misappropriating funds of the
United Artists in connection with sales of
that corporation’s pictures.

Auditors are said to have placed the
shortage at $1,900. At the trial, it devel-

oped that Margetts made many sales he did

not report to the hom.e office and forged
the corporation’s indorsements to checks
from exhibitors in payment for film rentals.

Musician Held on
Fraud Charge
Howard M. Williams is under arrest at

Vancouver, B. C., charged with obtaining
money under false pretenses. It is alleged

that he represented himself as being com-
missioned by the United Artists Corpora-
tion to organize an orchestra to tour with
“Isn’t Life Wonderful.”
United Artists assisted Vancouver au-

thorities in causing his arrest. Williams is

said to have confessed to the police.

Steffes Says Minnesota, Michigan and
Wisconsin Theatres Will Be in Combine
MINNEAPOLIS, MINN., March 23.—On the eve of the convention of

Motion Picture Theatre Owners of the Northwest, Al Steffes, president,
announces the formation of Allied Theatres, Inc., a combine which, he says,

will include 200 theatres in Minnesota, the Dakotas, Michigan and Wiscon-
sin. Steffes has been named president of the combine with Tom Burke, well
known exchange man, as assistant to the president.

This is a sequel to the booking combine announcement made several
days ago. Steffes intimates that the plan will be carried to other states.

Of importance in this connection is the meeting of the Allied States Or-
ganization which is scheduled to follow the Northwest convention which
opens tomorrow.
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Wilkes Interests Will Erect
New Los Angeles House

Asher Forms Faultless Pictures with Initial Investment of $2 ,000,000
in Studio and Equipment—Sixty Club Formed

By HARRY HAMMOND BEALL

H ollywood, March 24 .—

a

new film corporation with an initial

investment of $2,000,000 in studios and equipment, to be known as
Faultless Pictures, Inc., has been organized by E. M. Asher of

Corinne Griffith productions. The studios will be located in Hollywood
and Mr. Asher and New York business men said to be backing the new
enterprise, are seeking a suitable site. The new company will produce four
feature pictures during the coming season and work will start immediately
when the studios are completed, according to the announcement.

/COMBINATION of all the Wilkes
theatre interests in a million dollar

production company is announced by A. G.
and Thomas Wilkes, and erection of
a new playhouse at Seventh and Figueroa
streets in Los Angeles will be the first

achievement of the new organization,
^ ^

Organization of the new Hollywood
Sixty Club, patterned after the New York
organization, is well under way following
an initial party in the Biltmore hotel. A
clubhouse has been designed and construc-
tion will begin within a short time in

Hollywood.
* Hi *

W. G. Crothers, formerly casting direc-

tor for Metro, will choose players of the

Cecil B. DeMille studios under the super-
vision of L. M. Goodstadt.

j}:

Marcus Heiman of Chicago, president
of the Orpheum Circuit, last week broke
ground at Ninth and Broadway for Los
Angeles’ new Orpheum theatre.

^ jjc

The Screen Arts Club, an organization
that includes all branches of the industry,

has voted to build a $600,000 clubhouse in

Hollywood.
* Jk *

Carl Laemmle, president of Universal
Pictures Corporation, was tendered a sur-

prise party last week in celebration of the

tenth anniversary of the founding of Uni-
versal City.

« sk *

Mabel Normand is considering a return
to the screen through a contract offered by
Tiffany-Truart pictures under the manage-
ment of Phil Goldstone, according to

reports.
* *

Clara Horton, after a two year absence
from the screen, has returned to play oppo-
site Walter Hiers in the Christie studios.

* * *

Helen Ferguson signed a long term con-
tract with Pathe last week and is on the

way to Oklahoma for her first picture with
Jack Mulhall.

^ ^

The Majestic theatre building in Los An-
geles has been leased to Harry P. Caul-
field for five years beginning next month
by M. H. Price, the owner.

5}: *

JOBYNA Ra.lston, leading woman for
Harold Lloyd, suffered shock and bruises
when she was thrown from a horse on the
Griffith Park bridle path last week.

ijf 5}C 5|<

The West Coast-Langley interests have
broken ground for an 1,800 seat theatre in

Huntington Park, a suburb of Los Angeles.

Biechele Asks Change
(Special to Exhibitors Herald)

KANSAS CITY, MO., March 24.—
Excelsior Springs, Mo., after all may
not be host to the first convention of the

merged bodies of the M. P .T. O.,Kansas
and Missouri. R. R. Biechele, president,
has written a letter to members of the
board of directors which explains his
desire for a reconsideration, stating that
this city will be more convenient.

Rothacker Tells Screen
Ad Men of Value of

Vigilance Committee
(Special to Exhibitors Herald)

CLEVELAND, OHIO, March 24.—The
Screen Advertisers’ Association, meeting
here in convention, was addressed last

week by Douglas D. Rothacker, president,
who discussed the vigilance of a commit-
tee mantained to aid those contemplating
the use of industrial or advertising pictures.

The committee will give advice on produc-
tion and an analysis of potential avenues
of circulation.

To spread reliable information regard-
ing practical pictures the association will

send a program upon request of industrial
and advertising pictures with a speaker to

any advertising club in the country.
Mr. Rothacker was re-elected president.

The other officers elected were : Vice-
president, Elmer Kuhn, Atlas Educational
Film Company of Chicago ; vice-president,

Maurice Caplan, Metropolitan Motion Pic-
ture Company of Detroit

; and secretary-
treasurer, George Zherung of the Y, M.
C. A. motion picture department.

January Export Film
from U. S. Is $768,809

(Washington Bureau of Exhibitors Herald)

WASHINGTON, D. C., March 24.—The
Department of Commerce has just made
public export totals for the month of
January, which show shipments of motion
picture film as follows: Raw stock: 1,754,-

355 feet, value $53,471 ;
negatives, 913,827

feet, value $126,021
;

positives, 18,864,624
feet, value $589,317.
Record exports were made to England,

these figures show, that country importing
642,942 feet of raw stock, valued at $23,-

824 ; 404,358 feet of negatives, valued at

$82,341, and 3,378,959 feet of positives,

valued at $86,029. More than 2,000,000
feet of negatives were exported to Canada,
while Argentina, Brazil, Japan and Austra-
lia each took over 1,000,000 feet.

Site Sought by Warner
for 4,000 Seat House
(Special to Exhibitors Herald)

SAN FRANCISCO, CAL., March 24.—
A motion picture theatre, capable of seat-

ing 4,000 persons, will soon be erected in

San Francisco by Warner Brothers. S. L.
Warner, a recent San Francisco visitor,

made that announcement.

Smiling Hilliard

Back at Ince Door
(Special to Exhibitors Herald)

CULVER CITY, CAL., March
24.— “Mawnin’ Miss Joy! I’se
back again.” The door to the
Cecil B. DeMille studio swung
back for the actress to enter when
she was greeted by the broad
smile of the black doorman, Hil-
liard Conwell, who has been re-
stored to the position he occupied
during the time that Thomas H.
Ince was located in the studio.
None of the film luminaries who

were supervised by Mr. Ince were
strangers to this affable personal-
ity.

Cosmo Hamilton Will
Prepare Script for
Peggy Hopkins Joyce

(Special to Exhibitors Herald)
NEW YORK, March 24.—The choice of

Cosmo Hamilton and Anthony Paul Kelley
has been made for the manuscripts used in

the making of the picture to star Peggy
Hopkins Joyce (Countess Morner). The
announcement was made at the P. A.
Powers offices with the purpose of setting

at rest rumors which were in part poorly
founded.
The choice of a director has narrowed

down to three names, one of which will be
announced within a few days.
Hamilton said the new assignment pleases

him very much for the fact that most of
his stories pivot upon characters not unlike
the character for whom he will now plot

his narratives. “Peggy Hopkins Joyce more
closely typifies the traditional Hamilton girl

than any other actress in America and I

regard her as the greatest possible expo-
nent of my leading fictional characters,’’ the

author continued.

Predict Box Office Gain
for Schulberg Picture

Albert Dezel has returned to Chicago to

take charge of the publicity and advertising
on “Capital Punishment,’’ B. P. Schulberg
production which opened March 22 at the

Castle theatre.

Jerry Abrams of the Renown Pictures,

who has the distribution rights in Illinois,

and Clarence Beck, owner of the Castle,

predict this picture will be a money maker.
The Chicago Daily News volunteered their

newsboys band for the opening night.

Arbitrations Settles

$18,500 Contract Issue
(Special to Exhibitors Herald)

DENVER, COLO., March 24.—Arbitra-
tion resulted in the settlement of a claim
filed with the Board of /arbitration against
the Mountain States Theatres Corporation.
Contracts which -were disputed by the two
companies covered the Rialto and Victory,

here, the Rialto, Colorado Springs, and
the Rialto, Pueblo. The Mountain States

company contended that contracts were
made with certain representations of the

producing company which were later not

recognized. The board decided that all the

contracts were valid and should be hon-
ored as written. The issue involved a sum
of $18,500.

Saenger to Open House
(^Special to Exhibitors Herald)

NEW YORK, March 24.—The Saenger
Amusement Company, Inc., has

_

an-

nounced the Gala opening of “Florida’s

Greatest Show Place’’ at Pensacola,
Thursday, April 2.
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Film Neim PICTORIAL SECTION Stories Told

in

Pictures
of Exhibitors Herald

Issue of April 4

by

the Camera

ABOVE Meeting place of M. P. T. O. convention, Municipal Auditorium.

Municipal Auditorium
]M 1 1w Stuk e e .W i s

.

What to Expect in Milwaukee—
^

Here are a few things offered members of the M. P. T. O. A. who attend the national

convention in Milwaukee on May 12 to 14:
i

The convention will be held in the municipal auditorium which covers an entire city

block. National headquarters will be at the Wisconsin hotel. Annual banquet, will be
held at Gimbel Brothers on May 13. State officials will attend. Dancing will follow
the dinner. On the night of May 14 a monster ball will be held at the Wisconsin. Auto-
mobiles have been arranged for the women folks. For the golf bugs there are courses
at Lake, Lincoln and Grant parks.

BELOW Interior view of Plankington Hall, Milwaukee auditorium, where convention
will be held.

M. J. O’TOOLE, national
i

president, M. P. T. O. of

America.

FRED SEEGERT, presi-

dent, M. P. T. O. of

Wisconsin and convention
official.

E. W. VAN NORMAN,
chairman entertainment
committee, M. P. T. O.
national convention.

GEORGE FISCHER, Mil-

waukee theatre manager
active in convention
plans.
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Ruby Blaine is the charming actress

seen in the cast of the picture, “The
Midnight Girl,” produced by Chad-
wick Pictures Corporation.

Lowell Sherman, who has com-
pleted a successful run in New
York and Chicago in a Willard
Mack play, prepares to join War-
ner Brothers.

Rupert Julian, left, director of the Univer-
sal picture, “The Phantom of the Opera,”
and Joe Friedman, manager of the
Lyceum theatre, Minneapolis, when the
latter visited the lot.

Arthur Sawyer, supervising director of

Sawyer Lubin Productions, and Barney
Lubin (right), in charge of production
for the Associated Pictures, making series

of La Marr pictures for First National.

Marion Haslup was persuaded to

leave the legitimate stage to ap-
pear in the St. Regis-Associated
Exhibitors production, “Head-
lines.”

Wolf, war dog, which won the

Croix de Guerre, appears in

“Baree, Son of Kazan,” the Vita-

graph release which features

Anita Stewart.
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A surprise party for the chief

!

Carl Laemmle, president of

Universal, was the guest of a

score of old-time Universal

directors and players at Uni-

versal City as a part of the

tenth anniversary of the big

plant. The luncheon brought

together many favorites of

former years.

Clyde Cook, newly ap-

pointed head of a unit

which will make Roach
comedies for Pathe re-

lease.

Patsy Ruth Miller, who has just

signed a long-term contract to

star in pictures made by War-
ner Brothers.

Blanche Sweet appears here, as in “Sporting Venus,”
in a lovely creation composed of silver cloth fitted

snugly to her figure. It is a Metro-Goldwyn picture

which was recently directed by Marshall Neilan.

Charlotte Merriam, who
is appearing personally
in Southern cities with
“Pampered Youth,” a
Vitagraph picture.
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Pola Forgets She’s Countess
at Brilliant Event

New York Daily Directs Jibe at Pete Smith—Hope Hampton Wins

Annual Popularity Contest Conducted by Wehner
By JOHN S. SPARGO

New YORK, March 24.—Countess Domsaka Pola Negri, known
through the medium of the last two installments of her name to a

few millions of motion picture fans, is on the Leviathan as the big

ship plows her way through the raging—or non-raging—briny en route to

Europe. When she sailed on Saturday the popular picture star was a

countess, comporting herself with all the dignity generally supposed to go

with a title.

T)UT the night before it was all different.

The countess wasn’t a countess at all.

Or if she was no one appeared to know it.

She wasn’t even a picture star or a celeb-

rity of any kind judging from the way she

impressed her personality on many promi-
nent New Yorkers—prominent in society

and filmdom—who had their first oppor-
tunity to meet and greet her. To these

she was just Pola Negri, a happy, pleased
girl who chatted, laughed and danced with
all the enthusiasm of a debutante at her
coming out party.

All of this is but preliminary to the

statement that a party was given in Miss
Negri’s honor the night before she sailed,

which will go down in the annals of film-

dom as the most brilliant of all brilliant

social events. Famous Players-Lasky Cor-
poration was the host and the list of guests
was drawn from the blue books of society,

of the picture industry, and of the stage.

The party was in the form of a dinner
dance and was held at the Ritz-Carlton.
Among the picture celebrities present were

:

Adolph Zukor, Michael Arlen, Sir William
Wiseman, Rod La Rocque, Richard Dix, Esther
Ralston, Mary Brian, Mr. and Mrs. Herbert
Brenon, Allan Dwan, Helen Lee Worthing, Bebe
Daniels, Forest Halsey, Frances Howard, Lloyd
Sheldon, Mr. and Mrs. Julian Johnson, Frank
Tuttle, Mr. and Mrs. Paul Sloane, Mr. and Mrs.
Neil Hamilton, Mr. and Mrs. Hale Hamilton,
Townsend Martin, Mr. and Mrs. Walter Long,
James Kirkwood, Lila Lee, Mr. and Mrs. Byron
Morgan, Mr. and Mrs. lluther Reed, Mr. and
Mrs. Eugene Zukor, Walter Wanger, Mr. and
Mrs. E. J. Ludvigh, and Dr. and Mrs. Hugo
Reisenfeld.

Those who came in for dancing after dinner
included: Holbrook Blinn, Judith Anderson, Mr.
and Mrs. Mortimer Schiff, Tade Styka, A1 John-
son, Will Rogers, EIsfe Janis and her mother,
Ina Claire, Maey Ellis, Mr. and Mrs. John Em-
erson, John Farrar, Avery Hopwood, S. Jay
Kaufman, George Jean Nathan, Mr. and Mrs.
Alfred Hunt (Lynn Fontaine), Mr. and Mrs.
John Wanamaker, Jr., Conde Nast, Frank Crown-
inshield, Mrs- Julia Hoyt, Doris Keane, J. Hart-
ley Manners, Laurette Taylor, Grace Moore, Mr.
and Mrs. Guy Bolton, Charles Hanson Towne,
Lenore Ulrich, Richard Rowland, Irving Berlin,
Grace George, Blanche Bates, Pedro de Cordoba,
Katherine Cornell, Leon Errol, Ernest Truex,
Robert Milton, Henry Hull, Genevieve Tobin,
Richard Bennett, Pauline Lord, Edna Hibbard,
Joseph Schilkraut, Oscar Shaw. Fannie Brice,

Mr. and Mrs. H. B. Warner, Gene Buck, Vivi-

enne Segal, Martha Lorver, Dorothy Knapp, Louis
Wolheim, George Arliss, Bruce McRae, Neysa
McMein and Samuel Goldwyn.

*

Isn’t it a shame what some of these birds

on the dailies do to some of our most
cherished traditions? Pete Smith, as

_

is

known to all and sundry in the fillum in-

dustry, is one of the very best young joke-

smiths, and as such is one of our tradi-

tions. Yet get this from the New York
Evening World and then weep. And we
won’t ask you what you are weeping about

:

A Hollywood person, signing himself Pete
Smith, hopefully contributes a sheaf of press
agent wit regarding the personalities of the cam-
era colony. “Can you use a weekly

_

exclusive
service such as the following?” he queries. “Such
as the following” includes such as the following:
“Creighton Hale has a new radio invention. He
puts his head out of the window to get Chili

(chilly).” The bracket is the author’s.

“To change the temperature, the hot question
seems to be, ‘What did Paul Bern?’ ” (Mr. Bern
is a motion picture director.) The bracket is

ours.
And then what does Mr. Smith do, without

mentioning a name or giving any publicity to
anyone, but this:

First Comedian: What hangs from the ceiling
and whistles?

Second Comedian: I give up.
First: A custard pie.

Second: Naw, a custard pie don’t whistle.
First: All right, then it doesn’t.

* * *

Abe Carlos, head of Carlos Productions,
who recently returned from Europe, left

last week for the Coast to confer with his

chief star, Richard Talmadge, on the pro-

duction program for next year. Mr. Carlos

is so pleased with the box office value of

his athletic start that he is said to be plan-

ning a more elaborate series of pictures

than heretofore.
* * *

George Wehner, who owned a string of

thirteen theatres until he built himself the

Fourteenth on Fourteenth Street, has been
running a popularity contest for “the

sweetest girl on the screen.” This is an
annual fixture with Wehner who has his

patrons vote for their favorite stars. Dur-
ing the past year Hope Hampton made a

number of personal appearances on these

theatres in conjunction with the showing
of her picture, “The Price of a Party.”

The result of the contest, announced last

week, showed that the laurel wreath goes

on the titian tresses of Miss Hampton.
* * *

In preparation for his picture, “Shore
Leave,” Dick Barthelmess will be the

guest of the United States navy on board
the battleship New York on its trip from
Guantanamo, Cuba, to Norfolk, Va., be-

tween March 29 and April 5.

* * *

Karl Kitchen has discovered that there

are some things that even a “movie mag-
nate” (whatever that is) will balk at, as

witness this which he discovered in his

rambles along Broadway

:

“A movie magnate, who saw the tryouts of a

new vaudeville sketch in which the heroine stabs

the villain with a knife, was asked how he liked

it.
“ ‘The heroine should use a gun—not a knife,’

he said.

“Pressed for an explanation, he added:
“ ‘Well, if she uses a gun the noise will wake

up the audience and let them know it is time
to go home.’ ”

One Killed and Three
Injured in Tornado
(^Concluded from page 21.)

flying timbers, trees and every other con-

ceivable object. In a very few minutes the

Storm cloud had passed and was followed
by a heavy rain and hail.

Realizing that a catastrophe had occurred
Hill and Danke drove forward and joined

the small army of rescuers available. The
school house was one of the first places

visited. It had been completely demolished
and many children buried in the ruins. Four
times Hill drove his car to Carbondale with
injured persons. He and Danke worked
all night and until 10 a. m. the next day
assisting in the rescue work.

It is probable that had Danke and Hill

been five minutes earlier they would have
been killed as their machine would have

been directly in the path of the storm.
Tom Tobin and Jimmy Shea, salesmen

for Universal, were in Murphysboro when
that town was hit by the storm. They also

worked through the night helping to rescue
injured persons from the wrecked buildings
and to drag bodies from the ruins. Both
said that no one could realize the terrible

havoc that had been wrought without being
on hand to actually view the scenes.

Gene Goldsmith, salesman for United
Artists, was driving along the road between
Owensville and Poseyville, Ind., and saw
the storm sweep the countryside near
Owensville.
“There was a dark cone like cloud, twist-

ing and swirling through the air, then a
shrill whistle followed by a roar, a mass
of mud and debris and then a strange
silence,” he said. “My car was almost over-
turned but managed to hold the road. Then
followed a heavy hail storm. Houses were
laid open as if cut by a huge knife.”

Goldsmith was one of the first to reach
Princeton, Ind., after that town had been
hit.

Hunch Saves Rosenthal

Barney Rosenthal of Columbia Pictures
Corporation, St. Louis, probably escaped
being a victim of the storm by playing a
hunch. Barney was on a sales trip of
Southern Illinois key cities and had planned
to call on the exhibitors at West Frankfort
the afternoon of the storm.
He was in Duquoin, 111., where he con-

ferred with Tom Reed of the Reed, Yemm
& Hayes circuit that controls a number of
houses in that section of Illinois.

Leaving Reed, Barney went to the rail-

road depot. On the way he debated with
himself whether to make West Frankfort
or Centralia his next call. He had about
decided to make it West Frankfort. At
that time the storm was gathering. The at-

mosphere was very dull and the sky over-
cast with green and yellow clouds. The
storm was approaching from the Southwest
but considerable distance off.

As luck would have it, the train for
Centralia was due in two minutes. That
decided Barney. It was the opposite direc-

tion to the way the storm was traveling.

Hays Launches **Open
Door’* Department for

All the Film Critics
{Special to Exhibitors Herald')

NEW YORK, March 24.—Will Hays
outlined the “open door” policy Saturdays
he wishes to establish in the motion pic-

ture industry for the two-fold benefit of
the public and the pictures. He wishes
the public to enter heartily in suggesting
critical suggestions, he said. He will en-
courage the producers to use the sugges-
tions which are worthy.
An “open door” department will be cre-

ated in the Motion Picture Producers’ and
Distributors’ Association under the direc-

tion of Jason B. Joy, with headquarters
here. The producers’ and distributors’ or-

ganization wants the public “to tell us,”

he said, “why we are not—if we are not—

•

measuring up to our job of making the

motion picture industry the force it should
be in promoting the best American ideals.

We invite suggestions, helpful criticism and
every sort of viewpoint that will aid us in

bringing the motion picture up to be the

outstanding public influence that every one
wants it to be.”

Davies Release in May
(^special to Exhibitors Herald)

NEW YORK, March 24.—“Zander the
Great,” the play produced by Cosmopoli-
tan starring Marion Davies, is to be re-

leased early in May, it was announced
yesterday. It will be released by Metro-
Goldwyn.
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Cohen Nails Report He Will
Be Next Exhibitor President

Emphatic in Statement to “Herald” That He Will Not Permit
His Name to Be Used as Candidate—Both Woodhull

and O’Toole Mentioned for Post
(Pictures in “Pictorial Section”)

NEW YORK, March 24.—Each year as the time for the National con-
vention of the M. P. T. O. A. appears in the offing, all of the self-selected

wise birds of the industry dope it out for themselves and tell others that
Sydney Cohen will again be a candidate for the presidency. Four out of
five times these birds have had the straight dope, the first fall-down being
on the Boston meeting of last year, when they were left at the post. Mike
O’Toole, with Sydney up, won in a walk after Cohen had scratched himself
from the entries.

Point to Love Feast as Significant Move
This year these same wise birds claim feed-box information that

Sydney Cohen will again be in the running. The recent get-together of
the warring New York exhibitor organization leaders is pointed out as
significant of what will happen in the Milwaukee race. With Cohen.
O’Reilly, Berman, Brandt and the New York bunch reunited it is pointed
out that Cohen could again head the M. P. T. O. A. with no opposition.
All of which is probably true.

New Yorkers Kill

Bill for Closing of

SundayAmusement
{Special to Exhibitors Herald)

ALBANY, N. Y., March 24.—In its final

throes the New York state legislature this

week eliminated one motion picture bill and
took up consideration of others. The first

was the so-called “blue Sunday” bill which
was sticken out in committee. Another,
the censorship repeal bill, will not pass.

The bill, up to the present time, has
not been reported out of committee and
judging from the present outlook when
Friday arrives, the bill will be in much
the same situation. Legislators declared
during the past week that if those mainly
benefited by the bill were not enough in-

terested to get behind the measure and de-
mand a hearing, that they were not in-

terested to the extent of wrangling over
it on legislative floors.

The chances are about even that the

Freiberg bill will pass. This bill was
originally introduced, it provided that un-
accompanied children could be admitted to

motion picture houses between two and
six o’clock on Saturday afternoons and
holidays, except Sundays. Under the

amendments now made, all children must
be out of the theatre at six o’clock, film

shown must be selected by the New York
State Motion Picture Commission, and the

matron who is to be in charge of the

children, must be licensed and passed upon
by city authorities and not by the owner
of the theatre.

The other two bills, one relating to in-

cluding persons employed in motion pic-

ture studios as coming under the provisions
of the compensation law in New York
state, and the other pertaining entirely to

the manufacture, sale and use of film of

a certain base, are receiving little or no
attention this week and may squeeze
through at the last hour. Thus far the
Republican Senate has stubbornly refused
to give its o. k. to Gov. Smith’s appoint-
ment of Mrs. Elizabeth V. Colbert, to the

New York State Picture commission. It is

expected, however, that this approval will

be forthcoming before the legislature con-
cludes. If not. Gov. Smith will no doubt
name some person to the commission as a

recess appointment.

Asher and Easterners
Plan Film Enterprise
{Special to Exhibitors Herald)

LOS ANGELES,
_

March 24.—E. M.
Asher, of Corinne Griffith Productions, an-
nounced last week that Eastern business
men have become interested in a venture
with him to form a new film company
known as the Faultless Pictures, Inc.

About $1,000,000 will be spent on produc-
tions the first season

;
and a similar amount

will be spent on property and studio sets.

A selection of a site is being made, follow-
ing which will come immediate steps

toward production.

Rathner Heads Astor
(Special to Exhibitors Herald)

NEW YORK, March 24.—A new com-
pany headed by Harry Rathner has been
formed under the name of the Astor Dis-
tributing Corporation. President Rathner
was formerly special representative for
Jackie Coogan, Baby Peg^ and other stars.

The first Astor production is completed,
“The Lover’s Oath.” Ramon Novarro ap-
pears in the cast.

Only it won’t happen and the rail birds
will not even see the name of their
choice in the entries. In a statement
issued to Exhibitors Herald last Satur-
day Mr. Cohen makes this clear and
positive. Under no circumstances will

lie permit his name to be used as a candi-
date.

Among the only other names men-
tioned so far here in the east for the
honor at Milwaukee are those of R. E.
(Pete) Woodhull, of Dover, New Jersey,
and Mike O’Toole, the incumbent. Mr.
Woodhull has an enviable record as an
exhibitor leader, having built up the
strong New Jersey organization as its

president for several years. In addition
to this he has always been a strong
factor in national affairs and enjoys the
confidence and esteem of exhibitors all

over the country.

Cohen Issues Statement
Mr. O’Toole has not yet announced

himself as a candidate for another term
but there is considerable talk that an
effort will be made to put him over on
his public service record. It is expected
that other candidates—from the Middle
West and the West—will loom into
prominence before the convention meets.

Mr. Cohen’s statement follows:
“Convention time always brings with it a lot of

rumors about who will be President or who won’t
be, and the Milwaukee Convention of the Motion
Picture Theatre Owners of America this year
seems to be no exception.

“I thoroughly enjoyed the four years I was
president of the Motion Picture Owners of Amer-
ica because of the opportunity it afforded me to
render service to the theatre owners in particular
and the industry in general. I feel I have con-
tributed sufSciently along these lines to be per-
mitted to devote my time and attention to the
furtherance of my own business interests. I took
my duties as president very seriously and con-
scientiously. It meant a lot of hard work and
other things, but the many, fine real friendships
and acquaintances I have made all over this eoun-
try, Canada and abroad, among theatre owners
and others, are more than sufficient compensation
for all of this. I have had more than my share
of honors in national, state and local exhibitor
organizations, and I feel that at this time I should
be permitted to ‘rest on my laurels.’ I believe
I can be of better service to the industry along
other lines.

“The only elections by the delegates to a na-
tional convention are the members of the board
of directors, who in turn choose the president,
and all other officers. There are a great many
wonderful fellows, fine, loyal organization men
and leaders among the present officers of the
organization and in our ranks throughout the
land, who have devoted their time, effort and per-
sonal service to the cause of the theatre owner,
who are worthy in every way of being president
of our Motion Picture Theatre Owners of Amer-
ica, and who can fittingly carry on.

Frank R. Wilson Says Film Loans Are
Easy to Obtain; to Confer With De Mille

(Special to Exhibitors Herald)

LOS ANGELES, March 24.—Frank R. Wilson, president of the Motion
Picture Capital Corporation, has arrived here for a conference with Cecil
B. DeMille, F. C. Monroe, president of Producers Distributing Corporation,
Hunt Stromberg and other independent producers. He expressed the belief
that money for picture making has never been cheaper or easier to secure
than now. “No less than fifteen of New York’s largest banks,” he said, “are
discounting motion picture loans through our organization alone which one
year ago consistently refused motion picture credit.”

“The public has gained confidence in pictures as an investment.
"Banks have welcomed a plan of organization which lumps a great many

film loans in a single corporation run by former bankers who devote their
entire time to specific study of film financial problems. This brings confi-

dence and a lower rate of interest.”
Wilson will take part in the launching of Cecil B. DeMille as an inde-

pendent producer for it is the Wall Street group he represents who are back-
ing the former Paramount leader in his present fight for an “open field” in
picture competition.

The common stock of Motion Picture Capital Corporation was admitted
to the New York Curb last week and its offering of 40,000 shares immedi-
ately oversubscribed.
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Unusual Activity Develops in

Independent Field
P^ew Dhtributing Company Is Formed—Chadivick Announces Seven-

teen Pictures for 1925-26—Bennett With Arrow
(Special to Exhibitors Herald")

New YORK, March 24.—The independent field at this writing is

decidedly bullish. The unusual activity of the last few days has re-
sulted in the formation of a new distributing company and the

announcement of imposing schedules of product.

I
N a summary of developments in this

field, the names standing out most promi-
nently are I. E. Chadwick, W. E. Shallen-
berger. Whitman Bennett and Henry Gins-
berg.

Chadwick Promises
Seventeen Pictures
With the signing of Charles Ray for

four productions, I. E. Chadwick, president
of Chadwick Pictures Corporation, com-
pleted arrangements for 1925-26 program,
which provides for a 100 per cent increase
over last season’s product. The tentative
plans for the new season provide for seven-
teen productions and it is expected that

additional specials will be added to this list.

The first production of the new series,

“The Wizard of Oz,” which recently broke
records at its world premiere at the Forum
theatre in Los Angeles, is the most pre-
tentious picture that this independent or-

ganization has offered. It is expected that

this fantastic spectacle will be among the

big productions of the year. Larry Semon
is featured in a cast which includes Bryant
Washburn, Dorothy Dwan, Charles Mur-
ray, Joseph Swickard, Virginia Pearson,
Mary Carr and Oliver Hardy. Another
Semon special comedy, tentatively entitled

“The Perfect Clown,” will be inciuded in

the latter part of the season’s program.
Lionel Barrymore will continue with

Chadwick Pictures Corporation for another
year making two special dramatic produc-
tions. The first will be “The Bells.” This
picture and the second, typical of other
Barrymore productions for Chadwick, will

be lavish in production.
The Chadwick 1925-26 program marks

the return of George Walsh to the type of
thrilling action stories that first won him
recognition on the screen. The first of the
six Walsh pictures, “American Pluck,” is

an indication of the type of stories that

will follow. Richard Stanton is directing
this, and the cast includes Wanda Hawley,
Dan Mason, Frank Leigh and Wilfred
North.
What is expected to be one of the most

sensational pictures on the new Chadwick
schedule is “The Unchastened Woman,” a

film version of Louis K. Anspacher’s Amer-
ican drama, which will mark the return to

the screen of Theda Bara. Preparations
are now under way for this picture.

The success of “The Fire Patrol,” a Hunt
Stromburg production, has been so marked
that two new Stromberg specials are in-

cluded in the 1925-26 program. Both are
based on well known plays. The first,

“Winning the Futurity,” is, as its name
implies, a race track story. Another stage
melodrama that Stromberg will produce for
Chadwick is a railroad story, “The Trans-
continental Limited.”

Charles Ray will make his bow under
the Chadwick banner in “Some Pumpkins.”
It is the intention of Chadwick to have
these Ray pictures follow closely the trend
of the rural comedies in which Ray attained
his greatest success.

Tells Objects of

New Corporation
Following the recent announcement of

the incorporation of Henry Ginsberg Dis-
tributing Corporation, there has been much

speculative comment as to the objects of
the newly formed company.
As the name implies, Henry Ginsberg

Distributing Corporation will function
purely as a sales and distribution medium
backing up its product with a progressive
campaign of publicity and exploitation.
Twelve productions will constitute the

program for the first year, six of which
will be furnished by a producing unit whose
product last season was notable in the
independent market and whose pictures for
1925-26 promise to surpass the previous
efforts. The other six productions will be
offered by a new unit, under a trade name
whieh is to be decided upon shortly and will

be a guaranteed product that will compare
favorably with any in the field.

Henry Ginsberg heads the new company.

Ginsberg to Represent
Baby Peggy Unit

Negotiations which have been pending
for some time were brought to a successful
conclusion last week whereby Henry Gins-
berg becomes business manager and repre-
sentative for all interests for Baby I’eggy.
It is said that an insistent demand on the
part of prominent national distributors and
exhibitors calling for a new series of two
reelers have been received by Jack Mont-
gomery, father of Baby Peggy, who here-
tofore has looked after his talented daugh-
ter’s interests. Owing to the personal ap-
pearance of Baby Peggy in the principal
vaudeville theatres and leading picture
theatres of the country, the father has been
unable to devote his time to other than
her theatre appearances. With the new
contract all correspondence and business
matters have been turned over to Mr.
Ginsberg.

LMder the theatre arrangement four
weeks of vaudeville in and around New
York remain to be played after which work
will be started immediately on the new
two reelers which w'ill be a feature of
the 1925-26 market.

Arrow to Distribute
Twenty Specials

Arrow Pictures Corporation announces
an affiliation w'ith Whitman Bennett, under
the terms of which, during the coming
year. Arrow will release to the independent
market ten Whitman Bennett productions.

In speaking of the contract, W. E. Shal-
lenberger. Arrow president, said

:

“His production plans for the coming
year are pretentious in the extreme. He
will not content himself with the making
of just ‘pictures’—so many feet of sprocket-
holed celluloid. Instead, each production
which comes from his studios, will be an
achievement. He is engaged now in the
selecting of his stories, production execu-
tives and players. Covering these three
groups with a blanket classification, I may
say briefly that each will be the best. For
w'hile Mr. Bennett has done big things in

the past, he is still more ambitious for the
future and expects to make his supreme
effort in the months that lie immediately
ahead.
“The ten Whitman Bennett productions

represent just half of the pictures which
we will release during the coming year
Present plans call for a schedule of twency

pictures all told. And you may believe
when I say that the additional ten will

stand on an equal footing with Mr. Ben-
nett’s ten productions, if it is humanly pos-
sible to make them do so.”

Hamrick Tells of Bad
Methods in Showmanship

(Concluded from page 28.)

liver. This man who had confidence in

me said, “John, if this is the film business,
none of it for me. I am used to dealing
with men who keep their word, men who
keep faith.” He was right—but that’s that.

I can further add, this deal was so raw it

destroyed absolutely all possible chance of
this man ever investing a nickel in the
theatre business.

* *

A little later I needed his help very, very
badly to save men from disaster, but his

faith had been destroyed and I had used
up all that was coming to me from that
source. Think of it—used every drop of
financial good I could ever get from one
who had plenty of life’s golden treasures,
and I only had his help for a brief moment
and gave it back untouched. But his faith

in this business had been murdered in that

brief moment.
You see, my competitor had the picture

all the time. But Must Get Theirs felt

they just had to give poor old John what
he thought was first chance, and they would
put the price so high, with terms cash with
order, that not even a rich man could raise

the money, so all he will do is spend his

time wishing, and when tomorrow’s banks
close, simply tell him, “Well, John we kept
our word. We gave you first chance.

Sorry, Old Man. Gee ! but we did want
you to have this one. If we had our way
you’d sure get it, we’ll tell the world. We
sure hate to give it to those
competitors of yours—etc., etc.”

Now, as all stories must end sometime,
1 will add—I did not blame my competi-
tors for following up the deal to the very
bitter end and finally getting it. I blamed
the real murderers, the Must Get Theirs.

The picture played and undoubtedly made
a lot of money. I needed the money; it

made it worse than I ever can tell here

in cold print and I believe I was entitled

to the picture from every angle anyone
can find a basis to figure on, but I didn’t

get it. I am still in business, but it is no
fault of Must Get Theirs.

For God’s sake, film companies, please

wake up to one clear, well defined thing.

Equity must prevail sometime, or you will

be guilty of killing the “gCKDse that lays

the golden eggs.” I hope there will be no
“Skinnin’ ’em Good” raw deals coming to

anyone of you who reads this article.

I thank you.—Sincerely, John Hamrick.

Film Has Two Titles
(Special to Exhibitors Herald)

HOLLYWOOD, March 24.—E. M.
Asher, of Corinne Griffith Productions, has
given the last Griffith picture two titles.

It was believed “The National Anthem”
would be taken for a patriotic number, so

it was deemed necessary to select another
name. But policy prevents changing a

name so it was deemed necessary to keep
the first and add one. The new name used

is “Modern Madness.”

Name Collier **ProdigaV*
(Special to Exhibitors Herald)

NEW YORK, March 24.—William Col-

lier, Jr., has been cast for the role of the

prodigal son in “The Wanderer.” The three

months’ quest for the ideal character was
ended last week with the announcement of

Jesse L. Lasky, first vice president of Fa-
mous Players-Lasky, who will produce the

picture.
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THE THEATRE
Q.yiJ)epartment ofPractical Shoumanship

PUBLICATION IDEA SPREADS
Copy Service
For Exhibitor
House Organs

House organ or newspaper
publication rights to this copy
is granted exhibitors by the
"Herald** berewitb.

FRIEND IN NEED

Friends in need are friends indeed,
and among these the motion picture

theatre is prominent. When things go
wrong, when there’s nothing to do, when
human companionship palls and conver-
sation seems a chore, the impersonally
intimate cheer of the theatre offers

refuge.
Within the theatre you are in good

company. All about you are good peo-
ple sharing your good time without
bothering you. On the screen is por-
trayed for you the literary output of the
finest minds. Music of the kind you
like, whatever kind that may be, is exe-
cuted by artists.

The theatre is a friend in need; a
friend indeed.

CELLULOID
'^HAT great drama which thrilled you

came to this theatre on a strip of cel-

luloid one inch wide, all coiled in a neat
can which you could carry under your
arm without great discomfort. From
here it went to another theatre to thrill

other people. It will go to another and
still others, carrying those great
thoughts throughout the world.
Only a strip of celluloid, yet into its

making went the efforts of many great
thinkers, actors, workers. Into it also
went the sunshine, the storm, the whole
of Mother Nature’s greatest story of all.

Exposed to fire, all those would be
consumed in the space of a few minutes.
Isn’t that like Life?

CLEAN PICTURES

N ice people tell you they want clean
pictures. That may be their way of

convincing you that they’re nice people,
and of course they couldn’t say they
didn’t want them, but the subject con-
tinues to be discussed. It seems a pop-
ular topic, despite the fact that it insults
the picture industry. No one seems to
think of that.

Passing the insult, there is utterly no
ground for concern as to the cleanliness
of pictures while attendance at theatres
continues to be permitted only after pay-
ment of a fee. The fee itself is insur-
ance against offense. Because of the
fee, there is money in the making of

(Turn to page 42)

Balaban and
Katz Publish

House Organ
Balaban & Katz last week joined the

growing ranks of exhibitors who pub-
lish theatre magazines, distributing the
first issue of “Balaban & Katz Maga-
zine.”

The initial issue of the paper runs 16
pages and cover on heavy coated stock
and contains, displayed mainly on text
pages, advertisements representing 26
accounts. The cover is in color.

Lloyd Lewis, of the Balaban and Katz
advertising department headed by W. K.
Hollander, is editor of the magazine. It

is made up, in style and contents, some-
what after the fashion of the “fan” pub-
lications and the following excerpts
from the introductory editorial sum up
its policy:

“In adding the Balaban & Katz maga-
zine to the service of this theatre we
are moved by an earnest desire to form
‘a closer intimacy with our patrons so
that we may discuss matters of mutual
interest. ... If our magazine isn’t

an addition to the Balaban & Katz idea

of service it isn’t worth giving to you—
and we want to know it from you, for

everything we are today is the result of
your recognition of our attempts to

serve you.”

The paper is distributed at various
theatres of the concern,, but in program
listing and in ad representation the
Tivoli, the big South Side house, pre-

dominates. Residents in the neighbor-
hood of each theatre feel that the paper
is published especially for them by that
individual playhouse. They like it and
talk about it.

In recent months the theatre publica-
tion idea has spread rapidly. Many new
papers have been started as a direct re-

sult of this department’s interest in the
subject, several of them in close co-
operation with this department and its

contributors. A. R. Bender, whose first

issue is the subject of his letter in this

issue and whose paper is partially re-

produced, is one of those who were
guided mainly by these pages in the un-
dertaking.

The first issue of “Balaban & Katz
Magazine” is very well assembled, the
illustrations are well done and numer-
ous, the subject matter is promising. No
doubt it is a forerunner of issues which
will make the publication a pleasantly
anticipated weekly throughout the scope
of its distribution.

What Showmen
Are Doing to

Get Business

A phototype survey of current
exhibitor business effort, with
pictures upon the accompany^
ing pages.

Bender Sends
First Issue
A. R. BENDER, Olympic theatre,

Cleveland, Okla., writes:
I am enclosing a copy of my anni-

versary program as promised. This is

my initial trial at editing a house organ
and I am going to ask that you judge
not harshly.
You will note that it is mostly a clip

and paste proposition and I want to

thank the contributors to “The Theatre’’
department for the material which I

have used from that department.
The composition is not exactly as I

wanted but my local editor and myself
have learned many things from this first

attempt by which we expect to profit in

the future.

I also want to take this opportunity
to thank the Herald for the “Better
Theatres” supplement. It is certainly
an aid to the small town theatre. I

might add that the small town needs all

the aid obtainable.
Sincere best wishes for the future.

Mr. Bender’s initial issue is partially

reproduced on another page, four of the
eight pages being shown. The cover is

in color and could not be reproduced, but
other House Organ Exchange members
undoubtedly have received copies by
now.
Glad you find the “Herald” and “Bet-

ter Theatres” valuable.

Creamer Tells
Color Scheme
JOHN W. CREAMER, Strand-Empire

theatres, Chillicothe, Mo., writes:
Herewith are two photos, one each of

“Secrets” and “A Sainted Devil.”
The one of “Secrets” is very poor, as

the frame was black, and black just will

not photograph. This was an easel
frame four by three and one-half feet.

Around the edge was a yellow stripe

which was covered with varnish and
then sprinkled with cuttings from
Christmas tinsel cord. The large photo
of Norma was from a one-sheet and was
mounted on red rosin paper and sup-
ported, in the back, to the main frame.

(Turn to page 42)
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WHAT SHOWMEN ARE DOING TO GET BUSINESS: Upper left, teaser series on “The Rag Man,” sub-

mitted by Charles Glickauf, Metro-Goldwyn exploiteer. Lower left, cross-word puzzle used by H. Browning,

Olympia, New Haven, Conn., to exploit “New Toys.” Upper right, two open letter ads used by Steve Far-

rzur, Orpheum theatre, Harrisburg, 111., to exploit “The Thief of Bzigdad.” Lower right, telegram signed “Jack

Holt” used as ad for “The Thundering Herd,’” by Harry Van Noy, Riviera theatre, Anderson, Ind. Center,

Fred S. Meyer’s teaser series for “Cheap Kisses,” culminating in its run at the Palace theatre, Hamilton, O.

Letters begin on p^lge 39, continuing on page 42.
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WHAT SHOWMEN ARE DOING TO GET BUSINESS: Upper*center, postcard used by L. H. Cox, Pyth-

ian th^tre, Marshall, 111., for “Miss Bluebeard,” Paramount. (See letter.) Around postcard, ads submit-

ted by J. Fred Lovett, Royal theatre. Providence, R. I., and mentioned in his letter. Below, four pages from
first issue of A. R. Bender’s house org^n for the Ol3nmpic theatre, Cleveland, Okla., subject of his letter in this

issue. Mr. Bender joined the House Organ Elxchemge as a preliminary step toward publication of his paper.

Four copy service units provided by this department were used in the initial issue. The front pzige is in color.

It runs eght pages. ( Reproductons one-third original size.
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JOHN W. CREAMER’S display for "A Sainted Devil,” Paramount, de-
scribed in his letter in this issue.

(Concluded from first page)

For “A Sainted Devil” I made a back
of beaver board painted black and var-
nished. On this was strung out Christ-
mas tinsel cord. The cutout was placed
six inches in front, with lights between
it and the background. The small bo.xes

House Organ
Exchange

BAlRf E. E.» Fallt theatre* Cuyahoga Falls* O.
BENDER* A. R.* Olympia theatre* Cleveland*

Okla.
BENTLEY* FLOYD E.* Kelso Amusement Co.*

Kelso* Wash.
BROWNING* HARRY, Olympia theatre, New

Haven* Conn.
BURNS* FRANK H.* Orlando Enterprises*

Orlando* Fla.
CRAIG* M. T.* Majestic theatre* Dresden*

Ont.* Can.
DALEY* THOMAS S.* Schine Amusement Co.*

Gloversville* N. Y.
EVELAND* EARLE* Twin City Opera House*

McConnelsville* O.
FAWKS* E. L.* Photo Phone theatre* Gra*

ford* Tex.
HAMBURGER* F. M.* Circle theatre, Port-

land* Ore.
KOBLEN* M., Scout theatre* Oakdale* La.
LITTLE, T. L.* Majestic theatre* Camden*

S. C.
MaeLEOD* M.* Wolverine theatre* Saginaw*

Mich.
MASSEY* EARL D.* Texas theatre* Killeen*

Tex.
MEREDITH* E. E.* Virginia theatre* Box

1190, Fairmont, W. Va.
MOCK* CARL F.* 56th Street theatre* Phila-

delphia* Pa.
MOSS, EDGAR A.* Marion Theatre News,

Glass Block* Marion, Ind.
OSTENBERG* J. H., Orpheum theatre, Scolts-

bluff* Neb.
PAYNE, EARLE HALL* Kentucky theatre*

Lexington, Ky.
POPE, CLEM* T & D theatre, Oakland, Cal.
RANDALL* E. H., Liberty theatre* Condon,

Ore.
SCHWIE* F. F.* Duluth theatre, Duluth,

Minn.
SNYDER, E. A.* Rialto-Virginia theatres*

Champaign* 111.

STIEFEL* S., Roxboro theatre* Philadelphia,
Pa.

STILES* J. H.* The Dalles Amusement Co.,
The Dalles* Ore.

WESKIL* F. C., Rose theatre* Colfax, Wash.
WHITBECK, FRANK, West Coast Theatres,

Ine.* 134 Leavenworth St.* San Francisco,
Cal.

WILSON* T. S.* Seelye theatre, Abilene, Kan.
WINTERS* EDWIN B.. Heilig theatre* Se-

attle* Wash.
WOODWARD. KENNETH V., Penn-State

Amusement Co., Uniontown, Pa.

Entry of name in above list signihes
willingness to exchange theatre publications
with other theatre publishers.

(Name)

(Theatre)

(City)

(State) -

at each side were painted blue, with
green foliage, and carried the title and
the star. At night this frame showed up
wonderful, on account of the tinsel cord
on the black background.
Mr. Creamer’s photographs, which are

always better than he says they are, ap-
pear on this page.
(By all means send that other material

mentioned in the postscript.)

Crosswords Obtain
Browning Publicity
H. BROWNING, New Haven Olym-

pia Co., New Haven, Conn., writes:
I am sending you a few newspaper

clippings relative to a cross-word puzzle
contest that I ran in two local papers in

conjunction with the presentation here
of “New Toys.” Cross-word puzzles
have created quite a furore throughout
the country and they are therefore an
ideal means of exploitation.
This contest caused wide-spread inter-

est here and hundreds of answers were
sent in and, judging by the number of
answers received and the amount of free

publicity we got, the contest was a
great success.
Hoping you find interest in looking

through these clippings.
Mr. Browning’s crossword puzzle is

reproduced on another page.

Lovett’s Ads
Well Varied

J. FRED LOVETT, Royal theatre.
Providence, R. I., writes:

Enclosed find a few of my recent ad
proofs of some of my late programs.
What is your opinion of same?
Our unimportant opinion of the ads is

excellent. As displayed on another page,
they constitute a lesson in variety of
composition without variance of size.

They’re great.

“Miss Bluebeard”
Writes to Them

L. H,. COX, Pythian theatre, Marshall.
111., writes:

I am enclosing a post card we used
when running “Miss Bluebeard,” These
were mailed to men only, two days be-
fore the show, and for the cost and time
of same it caused more talk and a
larger percentage of returns than any-
thing we have used for some time.

The stunt may not be new but it sure
will create a lot of interest and arouse

JOHN W. CREAMER’S display for
"Secrets,” First National. (See let-

ter.)

the curiosity of everyone that gets a
card.

Mr. Cox’s card is reproduced on
another page. The returns add to the
important evidence always indicating
that direct simplicity is the thing.

Exploiteer Sends
“Rag Man” Ads
CHARLES GLICKAUF, Metro-Gold-

wyn Pictures, writes:

Enclosed please find copies of adver-
tisements used on Jackie Coogan in
“The Rag Man.” They are just a little

different from the ordinary run and
trust you can use them.

Mr. Glickauf's neat series is repro-
duced on another page. (We can use
more like that.)

Meyer Ads Tell
More Than Letter
FRED S. MEYER, Palace theatre,

Hamilton, O., writes:

Enclosed you will find copies of the
teaser campaign and opening ad used on
“Cheap Kisses.”
Do with it as you see fit.

Mr. Meyer’s unique campaign is re-

produced on another page. (That’s what
we see fit to do with it; but why not
write more, as you used to?)

Holt Telegram
Helps Van Noy
HARRY VAN NOY, Riviera theatre,

Anderson, Ind., writes:

Enclosed find telegram used in the
local papers, which helped to get them
talking on “The Thundering Herd.”
Biggest Sunday business in months.

A street car with two twenty-four
sheets and a contest did the work.

Copy Service
for Showmen

{Concluded from first page)

motion pictures, and nobody endangers
their source of income by impropriety..
It simply isn’t done, and perhaps that’s

the best of all safeguards against im-
proper entertainment in motion pictures.



Hal ^oach
presents

Chartey Chaise Comedies
Tttfo "Reet^t

L-a-a-a-d-e-e-s a-n-d g-e-n-t-l-e-m-8-n

!

Meet Mr. Charley Chase, the new two-

reel comedy star.

Mit him, people, mit him. You’re

going to know him a whole lot better.

He’s been in the one-reel, Hal Roach

Comedies, and has done so well that

you folks have wanted him in longer

laughter getters.

So here he is, handsome, well dressed,

funny.

“Hard Boiled’’ is the first. See it and
you’ll know why one-reelers are too

short for him.

Ladies and gents—Mr. Charley Chase.

trade MARK



*1500.oo in
On the scintillatino

with Mahlon Hamilton anc

CL typical American family
Ux)e in your to^n?

Pathe offers $500.00 first prize;

250.00 second prize;

100.00 third prize;

50.00 fourth prize;

25.00 each to the five next best;

15.00 each to the ten next best;

10.00 each to the twenty next best;

5.00

each to the twenty-five next best;

for a photo and a letter!

These prizes are to be awarded ( 1 ) for the best photos

of typical American families; (2) for letters contain-

ing not more than 100 words on “Why we like Pathe-

serials.”

Each family must contain at least a father, mother

and two children. No age limit, no number limit

other than this. Snapshots will do but they must bs

clear. All phptos to be property of Pathe and not

to be returned. Literary merit will not count in the

letters. Clearness of thought will.



Cash Prizes
serial sensation

^^ivian Rich

Thi^ content /V designedfor
the general public

and to build up interest in ^^daboT’

Exhibitors who take advantage of the opportunity and tie up to it in

their advertising, using the slogan “Get Your Ideas From Idaho!’
”

will hnd it extraordinarily profitable, especially as “Idaho!” is a serial

in a thousand. The contest and the serial are being advertised
^

in

newspapers and magazines with paid circulations of approximately

Elc'Oen million five hundred thousand persons

Every territory, every city, every town is affected by this advertising!

Ask the Pathe salesman for full particulars.

’Produced by C. W. Palton

Pafheserial
Scenario by

Frank Leon Smith
From ihu nox>€l by

Theodore Burrell



A baseball pitcher winds up, then

hurls right at you from the screen

.

you duck. Who can help it?

A girl swims toward you. She

seems to leave the screen and come

right out over the heads of the

audience into your very eyes.

A swordsman lunges at you. It

seems as though nothing could pre>

vent your being wounded.

Are you surprised that audiences

at New York’s Rialto screamed and

laughed and applauded?

A Series of Four Short Reels, the

Moft/Kovel of the Novel.
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SHORT SUBJECTS
"Idaho” Dominates
Amusement Section

Reproduction is made this week
of the Kansas City Star motion pic-

ture ad section for a certain issue.

The ad for the Newman theatre run
of “Idaho,” the Pathe serial, dom-
inates the section.

Some time ago we reproduced a

similar ad from a St. Louis news-
paper, warning you to take a good
iook at it because it might be a

long time before you’d see another
such. It is a pleasant duty to wreck
that prophecy.
How are you advertising your

serials

In Which Custard

Pies Are Ordered
A reader of The Chicago Tribune

declared in a letter to that paper
that “the picture people seem to

have lost sight of the fact that we
go to the theatre to be amused and
to laugh, not to see so much
sorrow.”

He added, “I would like to see

the return of the old comedies
when men were comedians and pies

were custard. The days of comedies
of out where the West begins—and
the yeast ended—in the custard
pies.

“They say the pie throwing is

old and slapstick stuff, but it

brings the loudest laugh and that’s

what we want.”
I talked with an usher the other

day who said the same thing dif-

ferently. He looks at each picture

his employer books seven days. He
says he doesn’t mind it when the

picture’s a comedy, even if it isn’t

a very good one, but it’s pretty
tough when the picture’s a drab
drama. He mentioned “Greed.”
There is no question about the

demand for comedy, nor about the

superiority of the slapstick school.

The question is about the supply.

Comedy is hard to get. Drama,
comparatively, is easy. And for

some funny reason the market
price for comedies isn’t what it

should be. Perhaps something
could be done about the supply if

the reward were what it should be.

KAWBAS Cnr'POST. FRlDAT, MAHCH 0. :

THE

BELOVED
BRUTE

LOTTIE
MAYER

Idahof
Prnthe'* new •erial Photoplay SenaatioD^a thrilling

epoch of the gold ruth daya in TEIN ENTHRALLING
CHAPTERS.

FREE! Preview Performance /or Boys and

Girls, 1 2 years and under at 8:30 a. m.tomorrow

will put them in the lights.

With the venture proved a going
success, Mr. Stern is willing to

spend more money to make his

comedies better. More money will

go into good stories, good settings,

and care in production .

To Jump or

Not to Jump
Watch Dorothy Seastrom. Our

guess is she’ll be leaving the short
subjects soon. She was given a role

in “The Dressmaker from Paris”
and now they know she can act as

well in feature pictures as in com-
edies. That leaves her facing the

problem all good short subject

players face sooner or later, to

jump or not to jump.
When an actress has learned her

alphabet in the comics she gets the

eye of the feature producers. No
great effort is made to keep her in

the minor lengths. Drama offers

more money. They go.

The odd thing is that short sub-

ject producers seem content to run

their branch of the business as a

training school for the greater dis-

tances. Their explanation is that

they can’t compete in salaries with

feature makers, yet it is plain that

they can’t get the intake necessary

to such competition if they don’t

build up names.

Portion of “Kansas City Star”
page showing Newman theatre ad
for “Idaho,” Pathe. (See story.)

Century Launches
Comedy Progr2im
Century Comedies announces for

early Fall a comedy production
program involving expenditure of

half-a-million dollars. This money
will be used exclusively for the

production of two-reel comics.

Julius Stern is optimistic about
short subjects. He has tried many
kinds of production. He instituted

a new method of producing short

subject comedies and it succeeded.
He believes that the comedy part

of the program belongs in the

lights. (It does.) If his four unit

plan meets with the success it

promises many more exhibitors

How Not to Run
Short Subjects
A Chicago exhibitor last week

gave an excellent example of what
not to do in the cause of good
showmanship. He advertised ex-

travagantly that he would observe

a “comedy week.” It was well

enough as an idea, but in putting it

into practice he overdid himself by
running seven short subjects in a

row. Many of them were Mack
Sennett comedies. Most of them
were old.

Comedies are not made to be ex-

hibited in such a manner. An audi-

ence does not care for excess. In-

toxicated with an overabundance of

this type of subjects, they will soon

feel an antipathy for pictures in

general.
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BAD NEWS FOR
REVIEWERS

Ji^^EVIEWERS will be displeased to

learn that the Spring edition of The Box
Office Record shortly will go to the trade.

The Box Office Record is bad medicine to

reviewers. It embarrasses them so.

I have just glanced over some proofs of

the Spring edition and again am impressed

with the futility of reviewing. I have read,

for instance, a great many reports on “The
Spirit of the U. S. A.,” which make the

reviewers, who expertly camouflaged their

forecasts that it would die standing up,

look ridiculous. It didn’t die, but it did

stand up. It must be terrible to be a re-

viewer in a case like that.

Nothing printed is so valuable to picture

people as the Record. There are too many
reasons for recitation but that one that im-

presses me most is the fact that, by refer-

ring to the Record, a Herald writer was
able to tell Herald readers months before

it happened that Mr. Zukor’s committee

would award his $10,000 picture-story prize

to Rafael Sabatini for “Scaramouche.”

Digest that.

“SEVEN CHANCES’’
BUSTER’S BEST

HEN you play Buster Keaton’s

“Seven Chances’’ you’d better protect your-
self against damage suits by taking out

hysteria insurance on the persons of your
patrons. Buster produced this picture to

make the world laugh and that portion of

the world which saw it when I did laughed
itself sick.

Trick photography, color and the star’s

own flair for comedy make this one of the

best comedies the screen has had. And
the inimitable T. Roy Barnes is in it for

good measure.

It’s a tornado.

“SACKCLOTH AND
SCARLET’’ ROT

I DIDN’T expect to see any more pic-

tures like “Sackcloth and Scarlet.’’ I ques-

tioned my eyes when they conveyed it to

me last week at McVickers. But Mrs. Ser-

vice writes from Los Angeles to confirm

their report, singling it out for special men-
tion in a general comment on pictures seen

as “the worst picture I ever saw.’’ Her
phrase is not much too strong.

Here in Chicago the censors, or the film

people in fear of them, have -inserted a

subtitle wedding which deceives no one and
only makes a bad mess worse. If the events

pictured occurred in life they would make
a dirty front-page story. It wouldn’t be an

entertaining story save in the sense that the

current British proceedings are entertain-

ing, which is not the right or commercially

profitable sense. As fiction events, they

constitute a merely worthless narrative.

Alice Terry is in the picture and it’s well

made. That’s all the good news about it.

If you like that kind of a picture, that’s

the kind of a picture it is.

Give Radio Credit

For This Help
For years the problem of making

pictures at once suitable for big
cities and little towns has gone un-
solved. People may not have been
different, but different material was
wanted in photoplays. It was hard,
sometimes impossible, to please both
audiences with the same picture.

Thanks to radio, this problem is

solving itself. People in the little

towns listen to the orchestras in the
metropolitan cabarets, getting the
metropolitan slant from things they
hear. They hear the big men of the
day addressing big gatherings on big
topics in big places. Residents of
city and town are getting to a com-
mon footing, a common understand-
ing and a common store of memories.
They are less different than they
were. They will go on toward uni-
formity. Eventually a picture good
in the city will be good in the town,
and vice versa. Give radio credit for
this help.

THE MORAL DOESN’T
BURDEN THIS ONE

It takes courage to make an issue like the

abolition of capital punishment the point of

a photoplay. In most cases, these things

eclipse the picture. Not so in “Capital Pun-
ishment.’’ It’s a picture first.

The story is well constructed and situa-

tions are expertly handled. Two sequences

rank with the most gripping I have seen in

all these years. You expect a lot from the

cast, too, when you note the names of

Mary Carr, George Hackathorne and Clara

Bow and you get it.

Let Me Sell Your
Theatre for You

Coupla weeks ago I reproduced on
this page the ad used by John W.
Hawkins, Capitol theatre, New Bed-
ford, Mass., quoting my praise of
“Smouldering Fires’’ to sell it to his
public. In a caption under the re-

production I freely predicted that
great success would crown his well
conceived effort, but how great not
even I knew. News of the week is

that the Capitol itself has been sold.
My office hours are 2 to 4 Tues-

days and Fridays. Rates on applica-
tion.

T. O. SERVICE

LET’S HAVE SOME
WAR PICTURES

I^yET’S have some good war pictures.

Let’s test out this theory that the public

will not come to see them. Isn’t that about

worn out?

It’s seven years since the war ended and
that’s quite a while. The people who saw
the worst of it are far enough away from

it now to remember the best first. There
is considerable reason to believe that a

good war picture, advertised and presented

as such, would clean up.

Back in “What the Picture Did for Me”
exhibitors are complaining that the paper

and photos for such pictures as “The Hum-
ming Bird” do not let it be known that

there are war sequences in them. Some-
times not even the exhibitor knows they are

there until he sees them. He maintains

that he could have got more people into the

theatre had the war stuff been advertised.

The public satisfaction given by “The Hum-
ming Bird” and others in kind supports his

point.

It was definitely established some years

ago that war pictures didn’t attract big

attendance. Everybody advanced his own
theory as to why, one theory being as good

as another. But before the last war people

went to Civil War pictures readily

enough. Isn’t it probable that they’d go

to a good World War picture now?
War is drama. War is romance. War

is hell, of course, also, but that’s an old

story. And there is always a touch of hell

in good drama or romance. You can pack

more emotion into a war picture than any

other kind.

Picture makers experiment on almost

anything. I think somebody well can afford

to experiment just now with a war picture.

I make no charge for this tip-off.

ALLAN HALE TRIES
DIRECTION SKILLWHY this picture is called “The Scar-

let Honeymoon” I’ve been unable to fig-

ure out. There’s a honeymoon in it, near

the final footage, but it seems like a very

pleasant one and certainly not scarlet.

Maybe that was regarded as a business

drawing title. The story won’t be awarded

any medals for cleverness, anyway, so

what’s the difference?

It concerns a girl who meets a youth

from the Argentine country in an automat.

Shirley Mason is the bride. Typical New
York atmosphere. Middle class family

types furnish the most interesting angle.

Nothing to get excited about, and certainly

not a great director’s picture.
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NEW PICTURES
That Devil Quemado

Distributor: F. B. O.

Producer: F. B. 0.

Length: 5 reels

DIRECTOE DEL ANDREWS
Author Marvin Wilhite
Adaptor Marvin Wilhite
CameramaTi, Ross Fisher

PLAYERS
Quemado Fred Thomson
.lose Rameriz Albert Priscoe
Conchita Rameriz
John Thatcher

Nola Luxford
Bryan Douglas

Ned Thatcher
Joanna Thatcher
Grederix

Joseph Bell
Gloria Hope
Alan Roscoe

Juan Gonzales Robert Cantiero

Type: Western adventure.

HIGHLIGHTS: Fred Thomson’s
daring courage. . . . Fistic fights . . .

Silver King’s unusual stunts.

Story: Quemado is a daring, mysteri-
ous character who kidnaps any woman
he wants, in the little border town of
Sonora. He meets Joanna Thatcher,
daughter of a wealthy Easterner, and
kidnaps her, too. She falls madly in love
with him, and after Quemado cleverly

saves one of his henchmen from death,
discovers that he is a former classmate
of her brothers.

The Heart of a Siren
Distributor: First National Pictures,

Inc.

Producer: Sawyer-Lubin-Associated
Pictures

Length: 6,700 feet

DIRECTOR PHIL ROSEN
Author William Hurlburt
Adaptors Frederic and Fanny Hatton
Cameraman Rudolph Bergquist

PLAYERS
Isabella Echevaria Barbara LaMarr
Gerald Rexford Conway Tearle
John Strong Harry Morey
Mario Paul Doucet
George Drew Ben Finney
Lisette Florence Auer
Duchess of Chatham Ida Darling
Maxim Clifton Webb
Emilio William Ricciardi
Lady Calvert Florence Billings
Pierre Mike Rayle

TYPE : Drama of European siren

who falls in love with an Englishman
who has scorned her. In bringing
him to her feet she falls in love with
him.

HIGHLIGHTS: The suicide of
Mario.

, . . The beautiful settings

and gorgeous costumes. . . . Isabel-

la’s winning of Gerald and losing her
heart to him.

Story: Isabella is a siren who plays
with men for her amusement. She is
scorned by Gerald Rexford, an English-
man. In revenge, she brings him to her

Interesting “shots” revealing a tiny

portion of “Wildfire” which is soon
to be on the market as a Vitagraph
release.

feet, but loses her heart to him. They
live together until his mother persuades
her that she is ruining Gerald’s life. She
makes him believe that she has given
herself to a former admirer and he leaves

her. He learns of her sacrifice and re-

turns to her just after she has supposed-
ly drunk poison. Her watchful attend-
ant, however, had emptied the bottle of

poison and poured in a harmless liquid.

The picture ends on her promise to

marry Gerald.

One Way Street
Distributor: First National Pictures,

Inc.

Producer: First National Produc-

tions, Inc.

Length: 5,600 feet

DIRECTOR..JOHN FRANCIS DILLON
Author Beale Davis
Adaptors
Arthur Statter and Mary Alice Scully

Cameraman Arthur Edeson

PLAYERS
Bobby Austin Ben Lyon
Lady Sylvia Hutton Anna Q. Nilsson
Kathleen Lawrence Mona Kingsley
Sir Edward Hutton Lumsden Hare
Elizabeth Stuart Marjorie Daw
Lady Prances Dorothy Gumming
John Stuart Thomas Holding
Fat Man Jed Prouty
Don Jose M. Gonzales

TYPE : Society drama.
HIGHLIGHTS: London and Ma-

drid scenes showing Lady Sylvia Hut-
ton’s infatuation for Bobby. . . .

Yacht scenes. . . . Bobby’s being

branded a card cheat. . . . The love

scenes with Elizabeth. . . . The un-
masking of Lady Sylvia’s treachery.

Story: Bobby Austin is sent to Madrid
on a diplomatic mission. He is followed
by Lady Sylvia Hutton, a society adven-
turess who is infatuated with him. She
takes him on a yachting trip to Monte
Carlo where he meets Kathleen Lawrence,
a notorious “kept” woman, who tries to
save him from the ruin that Lady Sylyia
bears iu her wake. Sylvia takes up with
another man and Bobby turns to Kath-
leen. He loses his post, returns to Lon-
don and makes his living by his card
winnings. Refusing to return to Lady
Sylvia when she wants him back, she is

revenged by slipping an ace into his
hands. He is branded a cheat. In the
meantime, Kathleen meets Elizabeth
Stuart, a sweet young girl whom she
knows is a good match and believes will

save Bobby from the fate that threatens
him. Lady Sylvia’s treachery is exposed
and Bobby resumes his rightful place in

society and wins Elizabeth’s love.

Lying Wives
Distributor: State rights

Producer: Ivan Abramson
Length: 6,000 feet

DIRECTOR IVAN ABRAMSON
Author Ivan Abramson
Adaptor Max Abramson
Cameraman Frank Zuckor
Subtitles Max Abramson

PLAYERS
Patricia Chase Clara K. Young
Margery Burkley Madge Kennedy
Wallace Graham .....Niles Welch
Theodore Stanhope Richard Bennett
Alvine Chase J. Barney Sherry
Elsie Chase Edna Murphy
Wallace Graham, Jr Buddy Harris

TYPE : Story of intrigue in a home
of love, and a loveless home.

HIGHLIGHTS: A father is wrong-

ly accused of a great wrong. He
amasses a fortune. Later he finds his

daughter. . . . She does not know it

until her husband tries suicide. . . .

Fight in which Patricia Chase acci-

dentally kills Elsie Chase.

Story: Theodore Stanhope runs away
from a city where he is accused of a
murder he never committed. Years later

he finds his daughter is married to Wal-
lace Graham. Graham suspects Stanhope
as “another man” and accuses his wife

of false relations with him. Meanwhile
Graham is loved by Patricia Chase who
is married to Alvina Chase, many years
her senior and father of Elsie. In an
argument over Wallace Patricia throws
Elsie down a flight of stairs and Elsie

dies. In the end Wallace learns Stan-

hope is his wife’s father.
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Confessions of a Queen
Distributor: Metro-Goldwyn
Producer: Louis B. Mayer

Length: 5,900 feet

DIRECTOR VICTOR SEASTROM
Author Alphonse Daudet
Adaptor Agnes Christine Johnston
Cameraman Percy Hilbum
Film Editor Hugh Wynn

PLAYERS
The Queen Alice Terry
The King Lewis Stone
Prince Alexei John Bowers
Eleanora Eugenie Besserer
Sephora Helena D’Algy
Prince Zara Frankie Darro
Duke of Rosen Joseph Dowling
Lewin Andre de Beranger
Revolutionary Leader Bert Sprotte
Revolutionary Officer Wilbur Higbie
King’s Valet Otto Hoffman
Queen’s Maid Frances Hatton
King’s Parisian Valet James McElhom
TYPE : A royal romance . ...

Dissolute ruler of a small and decad-

ent empire is made to see the error

of his ways through the love of his

wife.

HIGHLIGHTS: The king’s recep-

tion of his bride-to-be. . . . Mar-
riage ceremony. . . . The revolu-

tion. . . . The abdication. . . .

The king gives himself up into the

hands of the conspirators.

The rescue.

Story: Only the presence of an infant
prince checks the people of a small king-
dom from breaking out in revolt. The
king’s dissolute conduct precipitates a
crisis and he is forced to flee with his
family. Believing his wife in love with
his cousin, Alexei, the king relinquishes
his claims on the throne to Alexei and
knowingly allows himself to fall into the
hands of conspirators. But his wife
learning of his peril rescues him and
they live in Paris in happy exile as Alexei
ascends to the throne.

Lovers Bargain
Distributor: F. B. 0.

Producer: Archibald Nettleford
Length: 7 reels

DIRECTOR BURTON GEORGE
Cameraman Bert Cann

PLAYERS
Pierre Brandon Warwick Ward
Henri Renault Jean de Limur
Andree De Vigne Juliette Compton
Joan Thayer Marjorie Daw
George Gathier Clive Brook
Paul Perot Russell Thorndike

TYPE : Society drama.
HIGHLIGHTS: Acting of Clive

Brook and Marjorie Daw. . . . Gor-
geous sets showing an entire musical
comedy. Huge typewriter on the

stage manipidated by pretty girls. . . .

Gowns worn.
Story: Joan Thayer, ambitious for a

stage career, becomes a wife in name
only to George Gauthier, a wealthy and
influential banker. She loves Henri Re-
nault, a young poet, but he fears to ask
her to marry him because of his poverty.
She cannot learn to care for her husband,
and a former mistress of George’s fur-
ther complicates matters. When George
realizes that Joan does not care for him,
he secures a divorce, Joan gives up her
stage ambitions, and marries her young
poet, while her husband is left with
his memories.

Douglas MacLean faces the “mike” with
Joseph Plunkett, managing director

of the Mark Strand theatre, Phila-

delphia, where “Introduce Me,” is the
feature photoplay. The Associated
Exhibitors picture features MacLean.

Tales of a Thousand and
One Nights

Distributor: Davis Distributing Di-

vision, Inc.

Producer: Societe des Films Albatros

Length: 6,800 feet.

DIRECTOR MONS. TOURJANSKY
PLAYERS

Shahriar Mons. Ivanoff

Scheherazade Mons. Boldireff

Caliph Abdelcadus Mons. Maillard
Princess Gul-Y-Hanur Mile. Kovanko
Sultan Mahmoud Mons. Maltzeff

Prince Soleiman, his son....Mons. Rimsky
Ibrahim, Vizier Mons. Olivier

Sultan Salamandra Mons. Bartkevitch
Hassan Mons. Janeau

TYPE: Oriental fantasy of the

Arabian Nights—romance and adven-

ture.

HIGHLIGHTS: Magnificent set-

tings. . . . Splendid direction. . . .

Escape of the Prince. . . . The pan-

tomime of the players.

Story: “Gul-Y-Hanur,” the first of the
thousand and one stories told by Sche-
herazade, concerns itself with this beau-
tiful Princess, who through a series of

mishaps, finds herself at the mercy of a

heathen Sultan. The Sultan’s son, who
had been converted to the God Allah,

falls in love with the Princess—and for

this both are ordered to be executed
when a miracle happens that saves them
both from death. The lovers are sepa-
rated, and only after many weird and
exciting incidents are they reunited to

live their lives in peace and happiness.

Seven Chances
Distributor: Metro-Goldwyn
Producer: Louis B. Mayer

Length: 5,113 feet

DIRECTOR BUSTER KEATON
Author Roi Cooper Megrue
Adaptors....Jean Havez, Clyde Bruckman

and Joseph Mitchell

Cameraman..Elgin Lessley, Byron Houck
PLAYERS

Buster Keaton

Ruth Dwyer
T. Roy Barnes
Snitz Edwards

Frankie Raymond
Erwin Connelly

Jules Cowles

TYPE: Comedy of a young man
who has but a few hours to get mar-
ried in order to inherit seven million

dollars.

HIGHLIGHTS: The lawyer’s at-

tempt to reach Buster. . . . Natu-
ral color sequence. . . . BustePs
proposals and rejections. . . . The
response to the ad for a bride. . . .

The chase with the thousands of
brides-to-be.

Story: With but two hours or so to
get married in order to fulfill the require-
ments of a will which will leave him
seven million dollars. Buster’s girl and
all his lady friends turn down his pro-
posals. In answer to an ad for a bride
for an heir to millions, Buster is be-
sieged with prospective brides. Learn-
ing that his sweetheart has reconsidered
her proposal, Buster leads the brides-to-
be on a merry chase and marries the girl
of his dreams in the nick of time.

KINOGRAMS No. 5066: Havana, Cuba, Men
who died on “Maine” are honored at unveiling
ceremony.—Palm Beach, Fla., Giants and Sena-
tors begin feud where they left off last fall.

—

Hull, Kngland, Dogs become “police” to prevent
theft.—Swampscott, Mass., Summer “White
House” chosen for president if he takes a vaca-
tion.—Chicago, 111., Artist etching new portrait
of the president.—New York, Here is GIN with
a kick,—and its mother.—Berlin, Germans grieve
loss of Ebert.—Augusta, Ga., Ty Cobb and his
mates prepare for coming fight.

KINOGRAMS No. 5067: Brooklyn, N. Y.,
Warship groomed to take middies on student
cruise..—Washington, D. C., Davis cup awarded
to tennis champ by Vice President Dawes.—On
the Atlantic, Passengers of Leviathan use decks
of ship as playground.—Boston, Mass., Aged
mothers keep fit with clubs and wands instead
of brooms.-—Illinois Woods, Sap is running.

—

Washington, D. C., New Attorney General takes
oath and goes to work.—Southern Illinois, Wreck
brought by storms and tornado.

PATHE NEWS No. 24: Saint Cloud, France,
Sturdy maidens race for cross country honors.

—

New York, Pershing back from Peru.—Berlin,
Genmany pays tribute to Ebert.—Ixelles,
Belgium, 18 couples celebrate golden anniver-
saries.—San Diego, Cal., 114 giant airships reach
goal.

INTERNATIONAL NEWS No. 25: In the
North Atlantic, Dynamite rids ships lanes of
first Spring icebergs.—Berlin, Imperial honors for
Germany’s first president.—West Baden, Indiana,
Polar bears are trained for wrestling champion-
ship.—Santa Rose, Cal., Luther Burbank, plant
wizard, dedicates park to heroes on 76th birth-
day.—Hollywood, Cal., Jack Dempsey proves
obedient bridegroom.—Off San Diego, Cal., Great-
est War Fleet of U. S. ends war game. 100
ships steam into harbor.

FOX NEWS No. 49: In the Atlantic, Gen.
Pershing leads his team to victory in quoits in

Army-Navy game.—Ploquiam, Wash., Marriage
performed on a log in logging camp.—Rio De
Janiero, 300 workmen killed in dynamite explo-
sion.—Paris, 200 sturdy girls compete in cross
country race.—With the Rum Runners of the
West Indies, Vast supplies of liquor “asked”
for shipment to U. S.—West Baden, Ind., Circus
breaks winter camp for Spring training.—Santa
Rosa, Cal., Luther Burbank celebrates 76th birth-

day.—Boston, Mass., Pelicans arrive at zoo in

time for dinner.—Clearwater, Fla., Brooklyn
Dodgers bask in Southern sun.—Shreveport, La.,

Judge Landis watches on at White Sox training
camp.—Lakeland, Fla., Tris Speaker and
“Indians” in bunting practice.—Tarpon Springs,
Fla., George Sisler and “Browns” train for

penant race.—Society Sportswomen in Polo
Tourney, N. Y. Social leaders defeat Southern
quartet.

FOX NEWS No. 48: First ship flying flag of

Zion puts to sea.—Manitoba, Canada, Winter’s
catch of fur comes into Hudson Bay.—Lima,
Peru, South America’s fairest of the fair go on
parade.—Providence, R. I., Nick Tartaglione
claims title as champion eater.—New York,
Co-eds of Columbia U. take all male parts in

play themselves.
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THE FILMMART
Fox

New Edition of Hale Story Out

A special edition of Edward Everett
Hale’s story, “The Man Without a Coun-
try,’’ illustrated with pictures from the

Fox photoplay, “As No Man Has Loved,’’

has been published by Grossett & Dunlap.

Educator Praises Film

Dr. Ernest L. Crandall, director of lec-

tures and visual instruction of the board
of education. New York, wrote the pro-

ducers of “As No Man Has Loved,’’ that

it was “a great picture and one which
every young person in the land should see.’’

Bellamy to Play in “Lightnin*”

Madge Bellamy has been selected to

portray the role of “Millie’’ in “Lightnin’.’’

Work Begun on “HavotT

With five big productions already com-
pleted for general release work has been
started on “Havoc.” George O’Brien has
been cast in the lead. Rowland V. Lee
will direct the picture.

Ford Completes Two
“Kings of the Turf,” racing picture, and

“Once to Every Man,” has been completed
by John Ford. Attention is now turned

on “Seventh Heaven,” “The First Year,”

and other Golden plays.

Educational

Mermaid Players Broadcast

Jack White’s Mermaid Comedy com-
panies last week figured in a radio tie up
when they broadcast several numbers over
the station operated by Warner Brothers

at the same time two Mermaid comedies
were being shown in Los Angeles theatres

receiving the program with loud speaking

sets.

Several Units Working

Lloyd Hamilton is now working on the

last scenes of “Waiting”
;
Lige Conley has

finished “Night Hawks” ;
Larry Semon is

half through with a nameless picture; and
A1 St. John is finishing “Rapid Transit.”

Broadtvay Continues Educational

For the sixth successive week the Edu-
cational program is represented in one of

the Times Square Broadway houses.

C. C. Burr
Hines on Appearance Tour

Johnny Hines, whose recent successes are

“The Speed Spook,” “The Early Bird” and
“The Crackerjack,” left last week on a

tour to meet exhibitors and exchangemen
which will continue over a five weeks’
period.

Astor

Prepares 2nd of Series

Harry Rathner, president of the new
Astor company, will soon announce the

time of the commencement of the second
of the series of twelve pictures to be made.
“The Lover’s Oath” has been completed.

The next picture will be “The Shining
Adventure.”

Davis Dbt. Corp.

Davis Announces Expansion

J. Charles Davis H has announced nego-
tiations for a big serial production starring
two well known players whose names are
withheld by him. A further addition to the

Davis program is plans for a series of
six Athletic American Society Girl dramas
starring a well known actress.

Fleming
Makes 18 More Specials

J. J. Fleming is making eighteen more
outdoor productions for Davis Distributing
Division following “A Fighting Romeo,”
and “The Fighting Parson.”

Wilson-Wetherald

“White Mice” Finished

Production has been finished on “The
White Mice” and Edward H. Griffith is

expected back in New York with the cast

early this week.

Wilson & Company
Big Circuits Book “Shorts”

Balaban & Katz, Finkelstein & Rubin,
Stanley Company, Gordon of Boston,
Kunsky of Detroit, Asher Brothers, Chi-
cago, and Lubliner & Trinz have booked
many of the short subjects prepared re-

cently by Wilson and company.

Independent

Deal With Classplay Pictures

Jesse J. Goldburg, president of Inde-
pendent Pictures Corporation, announces
that contracts have been signed with the
Classplay Pictures Corporation, which has
acquired the entire foreign rights of 27
Independent releases.

Simset

Engages Reputed Players

In “Kit Carson Across the Great Divide”
appear the names of Hanry Walthal, Roy
Stewart, Sheldon Lewis, Jack Mower,
Marguerite Snow, and Charlotte Stevens.
The picture has been completed.

Rayart

Henderson Directs New One
Dell Henderson last week started on

“Quick Change,” a Short Stories magazine
novel. George Larkin is to be featured.

Van Pelt Productions

Rice to Star in Series

Frank Rice, comedian, will be featured

in a series of twelve comedies, the first of

which will begin immediately. The series

will be known as “The Flying Goof” series.

Associated Exhibitors

Anne Cornwall Selected for Lead

The leading woman in “Water Shy,” to

be produced soon by Associated Exhibitors,

will be Anne Cornwall, it has been an-
nounced. Robert Edeson and Stanhope
Wheatcroft will also be in the cast.

To Film Emerson Hough Story

The first of two productions to be re-
leased by Associated Exhibitors will be
“Ship of Souls,” written by Emerson
Hough. Another to go into production
soon is “Lovers’ Island.”

Close $50,000 Booking
The amount of the contract for the

showing of “Introduce Me” at the Cali-
fornia theatre, Los Angeles, is said to ap-
proximate $50,000.

Columbia Pictures Corp.
Last of Series Shipped

“After Business Hours,” the last of the
series for 1924-25 has been completed and
is on its way East. It features Elaine
Hammerstein and Lou Tellegen and John
Patrick.

Buys Alaskan Picture

With plans to begin the distribution of
pictures made by other companies through
the State Right market Columbia has
bought “Justice of the Far North,” an
Alaskan story.

Cbadwick
Lesser Books “Oz” Film

Sol Lesser has arranged for the showing
of “The Wizard of Oz” in the 75 first

run theatres of West Coast Theatres, Inc.,

at the conclusion of the pre-release run
at the Forum theatre in Los Angeles.

Stromberg Begins McCormack Play

Hunt Stromberg last week began the pro-
duction of “The Romance of an Actress,”
in which appears Elaine Hammerstein,
Stuart Holmes, and Charles Murray.

Fawcett Signs for Ray Picture

George Fawcett has been signed for work
in the cast of “Some Pumpkins,” the
Charles Ray production for Chadwick.

First National
Asher Buys One for Corinne

E. M. Asher, of Corinne Griffith Produc-
tions, has purchased “Forever After” which
will be produced immediately after “The
National Anthem” is finished. Both are
First National releases.

Colleen to Return Soon
Colleen Moore expects to be able to re-

turn to work on “The Desert Flower” next
week. Photography on the picture has been
delayed while she nursed an injury re-
ceived on location.

Fitzmaurice Meets Goldwyn
George Fitzmaurice who has just com-

pleted “His. Supreme Moments” arrived in

New York last week to confer with Samuel
Goldwyn on production plans.

“Sea Hawk” Has Big Stanley Run
“The Sea Hawk” is being shown in

eleven theatres owned by the Stanley Com-
pany this week simultaneously in Phila-
delphia.
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“Snake Bite” Renamed

“The Snake-Bite,” Robert Hichens novel,

will be released under the name “The Lady
Who Lied.” Work on the picture began

last week. Venice is represented in the

play by a replica of the canals and curious

architecture.

F. B. O.

Ann May Weds Film Author

Just as recognition began coming for her

work in “O. U. West,” Ann May skipped

away from Hollywood to marry C. Gard-

ner Sullivan, F. B. O. author-producer.

Talmadge Begins “Tearing Through”

"Tearing Through” is the title selected

for the play which Richard Talmadge has

begun work on. It was formerly called

“Yellow Faces.”

Expects to Make Porter Films

A deal to obtain rights to various Gene
Stratton Porter stories is in the making-

following the signing of Leo Meehan to

direct “Her Father’s Daughter.” The pic-

ture is from a story w^ritten by the au-

thoress who w-as the mother-in-law of

Meehan.

Numerous F. B. O. Figures at Ball

F. B. O. was represented at the New
York Newspaper Women’s Ball March 6

by Maj. H. C. S. Thompson, Mr. and Mrs.

Nat Rothstein, Mr. and Mrs. Harry Ber-

man, Mr. and Mrs. Harry Osborne, Lee
Marcus and Paula Gould.

Picture Pleases Police Woman
Mary E. Hamilton, police woman w'ho

sponsored the production, “Lilies of the

Streets,” was elated with the rushes of the

picture when it was edited and cut last

week.

Parzunount

Geraghty Begins Daniels Script

Tom Geraghty has returned to the Para-

mount Long Island studio from Florida

to begin the scenario for the story “Wild,

Wild Girl,” which wall be Bebe Daniels’

next after completing “The iManicure Girl.”

“The fFanderer” to Feature Torrence

Having completed work in “Night Life

of New York” Ernest Torrence left for

Hollywood last week to take up a featured

role in “The Wanderer.”

Meighan Aids Charity Drive

Repeating a trick he used a short time

ago when he raised $10,000 in a Community
Chest Drive, Thomas Meighan who is at

work in Oscala, Fla., on “Old Home
Week,” raised $.'100 there for the erection

of a hospital.

Style Expert to Study Paris Modes

How'ard Greer, style expert at the Lasky
lot, will sail soon for a long stay in Paris

to study the trend of fashions for the bene-
fit of players wishing the latest modes.

Jolson Aid Signed

Maude Turner Gordan, character actress

who supports A1 Jolson on Broadw'ay, has
been signed for a role in the Cast of “The
Little French Girl,” being directed by Her-
bert Brennon.

U. S. Approves “Air Mail”

Screened before Col. Paul Henderson,
2nd Asst. Postmaster-General, “The Air
Mail” received a stamp of approval as

being a film portraying the actual service

of the post office between New York and
the Coast.

Pathe

“Percy” Opens at Colony

“Percy,” taken from “The Desert Fid-
dler,” opened yesterday at the B. S. Moss’
Colony theatre. New York. It stars

Charles Ray.

Farina’s Sister Joins “Gang”

Jenny is a new addition to “Our Gang.”
She is a sister of Farina and is but one
year old.

Langdon and Tryon Head Program

Harry Landon in “Plain Clothes” and
Glenn Tryon in “A Sailor Papa” head the

list of Pathe releases for the week of

March 29. A one reel Charley Chase
comedy called “Is Marriage the Bunk?” is

also offered.

Chief Arrives to Plan Roach Subjects

W. B. Frank, vice-president of Hal
Roach Productions, arrived in Los Angeles
last week to attend to detail plans for the

new schedule of Roach comedies.

Titles for “Rex” Feature Completed

The Hal Roach feature starring “Rex,”

King of Wild Horses, has been completely

titled. The picture was made in thirteen

weeks on Nevada plains. It is a story of

the rivalry of two wild horses for leader-

ship of the herd.

Metro-Goldwyn

Keaton Attends Premiere

When “Seven Chances,” Buster Keaton’s
latest feature comedy arrived at the Capitol

theatre in New York for its world pre-

miere, the star was on hand to make a

personal appearance.

Novarro to Star in Super Specials

Ramon Novarro who has just completed
work in “Ben Hur” will soon be featured
in a series of super specials for Metro-
Gokhvyn, it has been announced.

Ziegfeld W ill Aid Bell

Monta Bell will have the help of Florenz
Ziegfeld, connoisseur of beauty, when the

director begins the selection of twenty of
Hollywood’s most beautiful girls for

“Pretty Ladies.”

624 Paintings at Erte Exhibit

The three day exhibit conducted by Erte,
designer from Paris, drew thousands of
art patrons when 624 of his paintings were
exhibited at Hotel Madison. The artist

has left for the Metro studios

Shearer Selected by Rapf

Harry Rapf has selected Norma Shearer
for the leading feminine role in “Nothing
to Wear.” Lew Cody will be the hero.

Vitagraph

Elsie Ferguson to Star

Elsie Ferguson is to star in “The Un-
known Lover,” now being produced by
Victor Hugo Halperin for release on the
current schedule. A role has also been
assigned to Count Gosta Morner, husband
of Peggy Hopkins Joyce.

Blonds See Picture Free

Blonds were admitted free to see “Two
Shall Be Born” in token of the fact that

Jane Novak and Sigrid Hohnquist appeared
in the picture. The picture was shown at

Port Angeles, Wash.

Press Praises “Beloved Brute”

The Albany News commented upon “The
Beloved Brute” following the showing in

Albany, N. Y., that “the wrestling match
staged by William Russel and Victor
McLaglen is a corker. . . . better than the

professional fight pictures.”

“Captain Blood” Song Appears

A special song for baritones is scoring

a success following its appearance in the

British Isles, It is “Captain Blood.” The
song is being sung at showings of the

picture of that name.

Warner Brothers

H. M. Warner on Mid-West Errand

Abel C. Thomas met H. M. Warner last

week at Kansas City and accompanied him
to Minneapolis and Milwaukee, it is be-

lieved, to negotiate for theatres in the three
cities.

Seek “Love Toy” Author

A search is being made for the author of

“The Love Toy” a story that has been
selected for production. The publishers
would not divulge the name of the author.

Producers Pleased With Screening

The screening of “My Wife and I” in

New York last week in the executives’

offices brought forth the comment from
Sam Warner that it is a “big time picture.”

It will be released within a short time.

Universal

Girls Make 1925 Debut

The Century Follies girls make their

1925 debut this week with the release of

“Raisin’ Cain,” a two reel comedy featur-

ing Beth Darlington. It is not a bathing
beauty picture.

New Subject Bought for Denny
Universal has decided to make five

Reginald Denny pictures for the next sea-

son’s schedule instead of three as planned.
With the purchase of “The Whole Town’s
Talking” this week four have been decided
upon.

“Last Laugh” to Play at $1.50 Top
“The Last Laugh” has been booked by

George Eastman at Kilbourn Hall, Roches-
ter, N. Y., to play at $1.50 top.

United Artists

McNamara Is Pickford Gag Man
Tom McNamara who has been selected

to write the “Gags” and create situations

for “Little Annie Rooney” is the author
of “Us Boys” the comic strip of the news-
papers. Similar situations develop in the
Pickford play to those of “Us Boys.”

“Gold Rush” Ready in May
Definite announcement has been made

that Charles Chaplin will not change the

name of “The Gold Rush.” He will com-
plete the picture in May.

Principal Pictures

Sells Foreign Rights of Two
“The Mine With the Iron Door” and

“The Re-Creation of Brian Kent” have
been sold on the Australian market, it has
been announced by Irving Lesser, vice-

president of Principal Pictures.

Producers Dist. Corp.

Sloan Signs With De Mille

Paul Sloan has been signed by the Cecil

B. De Mille organization to direct the next
Rod La Rocque picture to be released

through Producers Distributing Corpora-
tion. It will be put in production in May.

“Charley’s Aunt” Makes Good Run
“Charley’s Aunt” is in its seventh week

in the Orpheum theatre, Chicago. It has

moved in New York from the Colony to

the Cameo theatre.

“Friendly Enemies” Pleases Flinn

John C. Flinn, vice-president of Pro-

Dis-Co., after seeing “Friendly Enemies,”
telegraphed Paul C. Mooney, “Don’t worry
about this one

;
it’s great.”

“Awful Truth” Contains Classic Ballet

Ballet dancers from the Denishawn
school were engaged for the classic dance

of the nymphs in “The Awful Truth,” in

which Agnes Ayres is starred. The dance

symbolizes Spring.
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PUREUFEBSOm

Albany, N. Y.—Mrs. B. M. Taylor, of

the Richmond theatre in North Adams,
Mass., is due to return home the fore part

of April, after a tour of the Orient. . . .

That veteran exhibitor, “Fop” Linton, of

Utica, planned to open his new house on
March 23. It occupies a commanding loca-

tion in the center of the city. . . . The
Albany Zone Committee, of which Meyer
Schine, is president, is planning a campaign
against daylight saving in Central New
York. . . . Walter Suckno, who runs
the Albany and Regent theatres, in the

Capital City, is setting a hot pace for other

exhibitors these days when it comes to

exploitation. . . . Mike Kallet, of the

Madison theatre in Oneida, and his brother,

Joe, who runs a house in Rome, were in

Syracuse last week, spending the day with
their mother. . . . Jimmy Rose, who
started with the Bijou in Troy, and who
now owns four houses, is not afraid of
using newspaper space and is attracting

much patronage to his houses in the Collar
City. . . . There is a new theatre sched-
uled for Schenectady, Proctor interests com-
ing out with an announcement last week
that they would build a new house on land
already purchased in the main street. . . .

Tony Veiller, of the Lincoln in Troy, is a

busy individual these days, preparing copy
for the booklet which will be issued at

intervals, telling the people of coming at-

tractions at the Lincoln in Troy.
Jake Rosenthal, of the Rose, in Troy, is

a little less worried as his daughter, Celia,

who was recently operated upon for ap-

pendicitis, is now up and around but will

probably not resume her duties as cashier

for some time. . . . William Benton, of

Saratoga Springs, with houses there as well
as in Plattsburg, suffered one of the tor-

ments of Job last week and declared that

he was unable to sign film contracts. . . .

Julius Byck, exhibitor in Tannersville, was
along Film Row during the week. Despite
the disability of ear and voice, by using pad
and pencil, he negotiated contracts with
several exchanges. . . . Joe Braff has
taken over the Hudson in Watervliet, for-

merly run by Morte Weiss. . . . Charles
Sesonske, of the Grand, in Johnstown, cer-

tainly travels in style. When he hit Film
Row last week in his new Cadillac limou-
sine, he had his chauffeur and looked like

a_ rnillion dollars. ... Of all the ex-
hibitors in Central New York, there is one
in Great Barrington, who carries off the
honors not only with his own name but
also the name of his theatre. He is Earl
Raifstanger, and his theatre is the “Mahai-
we.” Try to heat it if you can. . . . Jake
Golden, of Harmanus-Bleecker Hall in

Albany, and W. W. Farley, head of Farash
theatres, literally laughed their heads off
one night last week at the stunts given at

the Legislative Correspondents’ dinner.

Salt Lake City

First Runs
(Weak beginning March 7)

AMERICAN. “Inez from Hollywood,"
First National

;

“Short Change," Educa-
tional; International New's, F. B. O.

KINEMA: “The Mad Whirl," Universal;
“Fight & Win," Universal, International
New'S.

PANTAGES : “The Snob," Metro-Goldwyn.
PARAMOUNT EMPRESS: “The Thief of

Bagdad," United Artists; Pathe News.
VICTORY; “New Lives for Old," Para-

mount; “The Sunday Calm," Pathe, Pathe
News.

Denver, col.

—

Courtland Smith, sec-

retary to Will H. Hays, spent Wednes-
day in Denver, on business. Mr. Smith
conferred with Supt. Newlan of the Denver
board of education in connection with the

educational program of the Hays office.

Genial Arthur Schmidt, with his

smile, arrived in Denver for a visit to the

local branch of the Film Booking Offices

of America. Mr. Schmidt is division man-
ager of the Film Booking Offices. He came
from Salt Lake City and will leave shortly

on his return to Los Angeles going via

Butte, Portland and Seattle. Mr. Schmidt
will make close inspection of the Butte
territory as his company expects to estab-

lish a distributing office there. . . . George
Hayes, former manager of the Associated
Exhibitors and United Artists of Salt Lake
City, has been retained by the local ex-

change of the Fox Film Corporation as

salesman for the Western and Southern
division of this territory. . . Harry
Cassidy, manager of Fox, returned from
Cheyenne, Wyo., where he conferred with

Earl Nye, manager of the Carl Ray Amuse-
ment Company theatres of Cheyenne. . . .

J. H. Ashby, manager of Associated First

National Pictures, has left for an extended
trip to the extreme Southern part of this

territory. He will include El Paso and
Roswell on his trip. . . . Willis Kent,

of Film Booking Offices of Denver, has
resigned to accept employment with the

Balaban & Katz circuit in Chicago. . . .

The Strand theatre has changed its policy

to bi-weekly programs. It|^ill put on two
first run programs each week. This the-

atre has been recently taken over by /. B.

Melton who has for many years operated

the Colonial theatre, one of the landmarks
of Curtis street. . . . Tom Kirby is in

town. Tom has just taken over the Gem
theatre in Sheridan, Wyo., from the Black
Hills Amusement company. He reports a

very successful opening last Sunday. . . .

Mrs. Frank Kelly, of Salida, Col., is in the

city visiting all exchanges to obtain service

for the coming summer months.
J. H. Krum, manager of United Artists,

and A. P. Archer, manager of Educational ,

Film exchanges, have left for a trip to

Wyoming. . . . Fred P. Brown, former
manager of Metro, has formed a partner-
ship with /. B. Micheletti, a local exhibitor.

They are building a theatre in South Den-
ver. . . . Eugene Gerbase, local Uni-
versal manager, has left for a few days in

Colorado Springs and Pueblo. . . . Art
Bailey, former manager of Pathe in Den-
\ er, has accepted a position as theatre man-
ager for the West Coast Theatres of Los
Angeles. . . . Flarry Levy, Metro Gold-
wyn salesman with a mouthful of new
teeth, has packed his portfolio and left for
his Southern territory. . . . C. Penalton
has taken over the ownership and manage-
ment of the America theatre, Longmont,
Col. . . . R. C. Geeting, the Lyric the-

atre, Chapell, Neb., has been a visitor to

exchanges the past week. . . . J. E.
"Tommy” Tompkins of the America the-

atre, Colorado Springs, is here buying serv-
ice. Tommy expects a great summer for
his statistics show more tourists headed for
the Pikes Peak region than ever before.
. . . Lou Marcus, division district man-
ager for Paramount, has returned to Salt

Lake City. . . . Allen Burke has left for
Salt Lake City, Utah, in behalf of the
Deluxe Feature Film Exchange of Denver
for the purpose of arranging for a new
Deluxe exchange. . . Evelyn Valentine,

the motion picture correspondent who
writes under the name of Betty Craig for

The Denver Post, is preparing for an oper-
ation.

OTTAWA, ONT.—The Manitoba Mov-
ing Picture Exhibitors’ Association

with headquarters in Winnipeg, has an-
nounced that its annual motion picture ball

will be held in the Winnipeg auditorium
April 16. The Capitol theatre, managed by
H. M. Thomas, will supply an orchestra of

25 pieces, directed by Earle C. Hill. . . .

Supplies, from perfumes to electrical para-
phernalia, were exhibited in the third An-
nual Winter Fair of London, Ont., held in

the lobby of the Capitol theatre, there,

which is managed by T. W. Logan, last

week. . . . Without notice J. M. Frank-
lin, manager of the B. F. Keith’s theatre,

here, was called upon last week to broad-
cast a short talk while visiting a local sta-

tion, CHXC, operated by J. R. Booth, Jr.

He made good use of the opportunity. . . .

William Melody, manager of the St. John,
N. B., branch of Associated First National,
and his staff, have moved into the premises
formerly occupied exclusively by Canadian
Educational. Melody is to supervise Asso-
ciated First National, Educational and
F. B. O. offices, it is announced. . . . The
Canadian Independent Films, Ltd., with
offices at Toronto, Ont., has announced the

release of the Betty Balfour features.
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British products. The company has opened
its offices in the Hermant building. . . .

I'V. J. Stewart, manager of the Tivoli the-

atre, took the first release. . . . It is an-
nounced that the president of Preferred
Pictures, just organized as a limited inde-

pendent exchange, is Aid. W. A. Smnrner-
ville, of the Prince of Wales theatre, To-
ronto; the vice-president is Tom Maguire,
brother of ex-Mayor Maguire of Toronto;
and the secretary-treasurer is Sam Stern-
berg. The managing director is George
Jeffrey, formerly special representative for

Universal. . . . Clarence Robson, man-
ager of the Hippodrome, and N. K. Miller,

manager of the Pantages,
,
have adopted

a policy of any seats for 25 cents.

M ilwaukee, WIS.—Milwaukee’s film

guests during the last few days in-

cluded Max Ascher and Louis Newhafer,
of Chicago, and Al Steffes, from Minne-
apolis. . . . Ascher and Newhafer, his gen-

eral manager, were here to talk things

over with A. J. (Happy) Meininger and
to clean up the final details in the deal

whereby Tom Saxe acquired the Merrill

w'hich Meininger has been managing for

Ascher. . . . Steffes’ mission is a mystery,

although it is reported he came to get a

line on the Badger Theatres Corporation.

. . . Word received here is that ground is

about to be broken for Fischer’s new Fond
du Lac house. . . . Harry Davey, in charge

of the front of Saxe’s $2,000,000 Wisconsin,

is dividing his time between the theatre and
the hospital. His wife is recovering from
an operation. . . . “Going bigger than ever”

is the word from Stan Brown since he

landed Paramount for Saxe’s Strand and
boosted the admission price to 50 cents.

. . . Ernie Langemack, of the Colonial

;

George Fischer, of the Milwaukee ;
and

E. W. Van Norman, of the Parkway, are

developing an ear for music. It’s up to

them to select the orchestras for the blow-
outs for the national convention and they’re

listening to a lot of them under consider-

ation. . . . Sid Lawrence is boosting busi-

ness at Saxe’s Modjeska by presenting a

novelty in the form of “Nationality Night”
each Monday. . . . Edwin S. Bettelheim,

New York, was here for a few days ar-

ranging for George Behan’s appearance.

. . . Art Roberts, F. B. O., is preparing to

say, “I do,” shortly. . . . His bride is from
Minneapolis, Roberts’ home.

Kansas city, mo.—R. R. Biechele

left Saturday for New York to attend

the meeting of the Hays organization’s

committee, discussing proposed revisions in

the present uniform contract. The uniform
contract was one of the principal subjects

of discussion at an executive meeting of

the M. P. T. O., Kansas-Missouri, directors

last week. . . . Ethel Barrymore left

Friday for her home at Mamaroneck, N. Y.

. . . Frank L. Newman, Jr., has accepted

a position as publicity manager of the

Newman & Royal theatres, having resigned

from the Paramount sales force. . . .

Since the Consolidated Amusement Corn-

pany has installed Simplex projectors in

San Francisco

First Runs
(Week beginning March 15)

CALIFORNIA; “The Swan,” Puramount»
LOEW’S WARFIELD: “The Lady,” First

National.
GRANADA: “Sackcloth and Scarlet,” Para-

mount.
IMPERIAL: **Thundering Herd,” Para-

mount. Third Week,
CAMEO: “K The Lfnknown,” Universal.
STRAND: “Gold Heels,” Fox.
BEATTY'S CASINO : “What A Night,”

F. B. O.
PANTAGES t ^'Painted Lady,” Fox.
UNION SQUARE: “Age of Innocence,”

ff'arner Brothers.

both the Miller and Palace theatres,

Wichita, Kan., the entire circuit is now
supplied with them. . . . The Credit
Clearing House is being organized as a
subsidiary committee of the Kansas City

Film Board of Trade to pass upon the

credit of all new exhibitors, and the legit-

imacy of all contracts. . . . Members
of the Kansas City Metro-Goldwyn branch
attended a farewell dinner at the Hotel
Muehlbach Tuesday for G. A. Hickey,
former district manager, who lefj: the fol-

lowing day for the Coast. . . . Mrs.
Nell Brinkley is preparing for a spring

style show with the promised cooperation

of merchants. She operates the Mainstreet
theatre, Lexington, Mo. . . Torn 0.

Byerle is receiving entries for the inter-

exchange and exhibitors Spring golf tour-

nament to be held April 7. . . . Louis
Reichert, formerly with Selznick on the

West Coast, has succeeded Charles Knick-
erbacker as branch manager of the Pro-
Dis-Co office here. . . . Clyde Black,

from the West Coast, has been added to

the sales staff of Associated Exhibitors.

A new 300-seat theatre has been

opened at Carl Junction, Mo., by E. O. Wil-
liams. . . . The Opera House, Mound
City, Kan, has been purchased by W. D.
Bearce, manager of the People’s theatre,

from T. H. Lauck. . . . W. Lee Vaughn,
owner of the Art theatre, here, has pur-

chased the New Centre theatre. Fifteenth

street and Troost avenue, from M. B.

Shankman and Julius Blender. . . . An-
other good week among Kansas City ex-

changes was reported last week. The Mid-
west Film Distributors, Inc., is elated that

its entire first run output has been closed

100 per cent in all theatres of St. Joseph,
Mo. . . . C. F. Senning, Educational
branch manager, was out in the territory

again, while C. T. Lunch, Omaha Metro-
Goldwyn branch manager, was a guest at

the farewell dinner given G. A. Hickey,
former district manager, who was trans-

ferred to the West Coast. . . . L. B.

Metzger, Universal branch manager, is tell-

ing everyone he meets that there already
are 100 pledges for Laemmle Jubilee Week.

C. A. Schultz, Vitagraph branch
manager, is well satisfied with the number
of contracts being turned in by his force,

while Lee Balsly, manager of Western Pic-

tures Company, and C. W. Allen, assistant

Vitagraph branch manager, were out in

the territory plugging away, as was "Bob”
Withers of the Enterprise office.

Floyd Lewis, district manager of Asso-
ciated Exhibitors, was forced to drop all

work and return to the East to the bedside
of his mother, who is ill.

OAN FRANCISCO, CAL.—Two newO theatres, the Egyptian and the Aztec,

both located near each other and both
owned by the Max Graf interests were
opened to crowded audiences, March 14.

Though the seating capacity in each is

small, the houses have been elaborately
finished and fitted with novelty, the key-
note of the decorative schemes, and com-
fort, the principal aim of the furnishings.
Both houses will always play the same
pictures and be of first run. 'They opened
with “The Last Man On Earth”. . ..

M. Gore of the West Coast Theatres Com-
pany’s Los Angeles office was a recent
visitor at the San Francisco offices of the
company. . . . George Lipschultz has been
brought back to Loew’s Warfield theatre

where he will lead the orchestra and play

special numbers. . . . Elmer Harris, pro-
ducer and Paul Powell, director, of “The
Awful Truth,” made at the Pensinula
Studios, have been resting for the past

week in this city. . . . During Max Dolin’s

Sunday Concert at the California theatre,

Antonio Ruiz, bass-baritone and native of
Spain was among the entertainers. . . .

M. E. Sebastain, for the past three years
assistant manager and treasurer of the

Golden Gate theatre, resigned from his

position to join the technical staff of
Belasco Productions, Inc., at Hollywood
and entertained some of his friends before
leaving the city. . . . Leo J. LaBlanc, man-
ager of the Denver Orpheum theatre and
Marvel A. Dobbs, a San Francisco motion
picture actress, were married near San
Francisco recently. Love will bring them
together. . . . Frank Lloyd, his general
manager. Mason N. Litson ; Victor Mc-
J^agen, Viola Dana and ten members of

the technical staff were recently welcomed
on Film Row en route to Banff, Canada,
where snow scenes are to be made for

on Film Row en route to Banff, Canada,
. . . C. H. Muehlman, local manager of the

First National Pictures, is recuperating
from his recent illness, and has visited the

office many times recenth'. ... E. A. Esch-
mann, general district manager for First

National, has been in San Francisco with
J. Skirboll, district manager for the West-
ern division of First National. . . . The
San Francisco office of First National has
won the Eschman drive and none of the

salesmen, or others, are sorry for it. . . .

Max Dolin, famous musician at the Cali-

fornia theatre, gave a special concert, to-

gether with his orchestra, during the

luncheon hour at the Commercial Club.

March 17 a return engagement was played
at the Transportation Club. They know
what’s good.

INDIANAPOLIS, William C.

^ Beckett, of Connersville, is the new
owner of the Princess theatre, Thorntown,
Ind., following a deal with Owen Kester.

The Beckett enterprise is of interest chiefly

in view of the announcement that the house,

located in a town of a few hundred, will

be run on a six day basis instead of twice

a week as formerly. . . Tivoli has been
chosen as the name of the new North
Main Street theatre in South Bend, Ind.

The theatre will open April 1. A Marr
Cohen organ has been shipped for use

costing $22,500. Oscar Lamblotte, who
superintended construction, will be the

manager. . . . Fred Mason, has returned

to Columbus, O., from Peru, Ind., after an

attempt to open a successful business in the

Victoria theatre. Since Dale Loomis left

the theatre several months ago three good
showmen including Mason, have tried to
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make the house succeed. All have given

it up. Mrs. Catherine Stevens, owner of

the building, is now in the courts with a

bill to get possession from Lincoln H.
Scott, lessee. . . . The Howard Motion Pic-

ture theatre, 1603 Howard street, has been
sold by J. F. McCoy to the G. & M Amuse-
ment company to be managed by E. E.

Richie of Chicago. . . . Mary Helen Mc-
Cabe, organist, and Katherine Kinslager
Bassett, pianist, of Shelbyville, and Mrs.
Frank Jewell, piano and organ, offered spe-

cial programs on the newly installed organ
of the Grace theatre, Martinsville, Ind.,

last week. Large crowds attended both
afternoon and evening programs eager to

hear the recitals (and incidentally to see

the picture Mgr. F. J. Rembush offered.)

S
EATTLE, WASH.—H. A. Black, man-
ager of the local Vitagraph offices, is

elated over the showing of the Northwest
exchanges during Vitagraph anniversary
week. Seattle did not take first honors in

the nation-wide contest, as many of the
exhibitors in this district expected, but the
local office did capture third place. It is

significant of the popularity of Vitagraph
features in the Northwest that the North-
west exchanges made such a good showing.
. . . Hardly had the results of the anni-
versary month contest become known than
Mr. Black called in his salesmen for a con-
ference and buckled down for the summer
drive. . . Guy Maxey, Washington sales-
man, and Dave Farquhar, Oregon sales-
men, are determined to make every month
an “anniversary” month for results. . . .

R. C. Barthel, of the Theatre ILquipment
Company, severely wrenched his back re-

cently while assisting in installing the equip-
ment in the new Cheerio theatre, opened by
L. R. Stradley on Queen Anne Hill. He
was helping to install a large generator
and slipped while holding a heavy weight.
He has been able to attend to business, but
has been careful not to aggravate the in-
jury. . . . Word has been received that
Ray Grumbachler, Northwestern film man
and proprietor of the Liberty theatre,
Spokane, has extended his activities to in-

clude the management of the Casino and
Class A theatres, also of Spokane. . . .

Among recent Seattle visitors was A. A.
Schmidt, western division manager of the
Film Booking Offices of America, who is

making a tour of the western offices. While
here he held a conference with Manager
A. H. Huot of the Seattle branch. . . .

L. V. Lamb, salesman for F. B. O., is in
the Spokane territory and is lining up a
very satisfactory volume of business, ac-
cording to Mr. Huot. . . . Greater Fea-
tures’ local offices now have a house organ,
vyhich was brought out by their new pub-
licity man, Harry Dunning, formerly pub-
licity director for the Seattle Pantages
theatre.^ The organ, the first of which ap-
peared in March, will be out every month.
. . . “Butch" Wingham, the first film sales-
man to invade Alaska, according to Seth
Perkins, manager of Metro-Goldwyn, and
“Butch’s” boss, has placed a large block of
Metro-Goldwyn releases in Ketchikan and
Juneau and expects to return this month.
. . Max Newman, a familiar figure on
Third Avenue for many years, has taken
over the direction of the Grand theatre,
Bellingharn, he informs his friends here,
and that is a certain indication the show
house will be a success, they declare. . . .

According to L. A. Samuelson, manager
of the local Pathe offices, interest through-
out the West is keen in the new Pathe

Philadelphia

First Runs
(f^'eek bef’inning March 22.)

STANLEY : “Sackcloth and Scarlet," Para~
mount,

STANTON: “Thief of Bagdad," Vnitad
Artists.

KARLTON : “Chu Chin Chow," Metro*
Goldwyn,

ARCADIA: “The Redeeming Sin," Vita*
graph.

VICTORIA: “The Sea Hawk," First Na-
tional.

PALACE: “So Big," First National.
CAPITOL: “Love's Wilderness," First Na*

I
tional.

j
FOX: “New Lives for Old," Paramount.

super-serial, “Idaho,” featuring Mahlon
Hamilton and Vivian Rich, in connection
with which a $1,500 contest is given pub-
licity. . . . John Hamrich, owner and man-
ager of the Blue Mouse theatres of Seattle,

Tacoma and Portland, has gone to' Cali-

fornia for a few weeks’ vacation, accom-
panied by Mrs. Hamrick. In Los Angeles
he will view a number of forthcoming
productions. . . . Capt. A. E. Lathrop, of
Anchorage, Alaskan producer and exhi-
bitor, passed through the other day after a

visit to New York and Los Angeles, where
he utilized the opportunity to boost Alaska
as a setting for picturesque production. . . .

Conrad Holmes, general representative of
the Western Vaudeville Managers’ Asso-
ciation, organized recently, is in Seattle

looking over the field. It is proposed to

include the Pacific Northwest in the asso-

ciations’ chain.

fiXCfVWGE
PLACE
SALT LAKE CITY. AH.—Kenneth

Hodkinson, Western division manager for
United Artists, left last week for his head-
quarters on the cost after a two weeks
visit here with Carl Stern, local manager.
. . . Art Schayer is doing the central Utah
territory this week for U. A. . . . George
Hays who joined the sales force of United
Artists two weeks ago after resigning from
the managerial duties of Associated Exhi-
bitors, was making his first trip into the

Montana section when he was .seized sud-
denly with an attack of grippe which neces-
sitated his return to this city. . . . W. G.
Brown, general passenger agent for the
B. & O. railroad, and party reviewed four
reels of railroad improvement film at the

Newshouse Hotel Monday. Projection
equipment was rustled by Greater Features
exchange. . . . James R. Kelts, Greater
Features manager, is spludging himself
along the road to Boise, Idaho, in his new
Nash car. . . . Joe Solomon is turning in

some good contracts from Wyoming for

Greater Features. . . . Orem Woody, spe-
cial representative for Associated Exhi-
bitors will arrive here this week from New
York to assist David T. McElhinney, local

manager, exploiting Douglas MacLean’s
latest “Introduce Me.” McElhinney left

for Idaho this week on this feature. . . .

R. G. Bonimer recently added to the local

Pathe selling force, is in Idaho closing
some dandy contracts for the Patheserial,
“Idaho”. . . . The local Vitagraph office

has tied up with the Salt Lake Telegram
for the serial running of the story, “Baree,
Son of Kazan,” being made into a picture.

. . . H. Bradley Fish, Western division

manager for Vitagraph, is doing the honors
at the local office while R. S. Stackhouse,
manager, is hitting the trail into southern
Utah. . . . Charlotte Merriam, Vitagraph
star, is expected to arrive in this city today

enroute to the coast from New York City.

. . . George Mayne, Preferred and Inde-
pendent exchange manager, left today for
Idaho. ... L. A. Davis, F. B. O. resi-

dent manager is in Idaho this week going
over that section of the country with E. M.
Gibson, Idaho salesman. . . . The Twenty-
First Anniversary Drive is on at the Fox
exchange, and the entire force is digging
in, with a determination to walk away with
some of the prize money. C. E. “Doc"
Holah, branch manager, will cover the
entire territory in the support of this con-
test which closes in eight weeks. . . .

C. L. Walker, Fox man in Idaho, and
Leonard Tidwell in southern Utah, are
both contributing with large contracts.

. . . Doc celebrated last week by putting
into the American theatre the first Tom
Mix production that has ever shown there.

Did a fine business. Fact that most of the
scenes were shot in southern Utah scenic
fairyland, Zions and Bryces canyons, drew
a lot of patrons. . . . Tom Berta, Rialto
theatre of Rock Springs, Wyo., was here
this week looking over productions. He
owns the Grand and Rex theatres in that
city also. ... Art Schmidt, Colonial, Idaho
Falls, Ida., and J. B. Ashton, Provo, Utah,
were here.

|~VES MOINES, lA.

—

Manager Stolte, of
A. H. Blank’s Capitol theatre, pulled

off a “Take-A-Chance” week the past
seven days, by with-holding publicity on
off a “Take-A-Chance” week the past seven
days, by with-holding publicity on feature
picture, comedy or presentation. The public
responded, largely through curiosity, and
because of customary high grade shows at

the Capitol. . . . Mannie Gottlieb, for the
past year a Universal salesman out of the
Kansas City office, has just been appointed
Universal branch manager at Des Moines,
succeeding I. Van Ronkel who was sta-

tioned here temporarily. . . . One of the
interesting sidelights of the Iowa Theatre
Men’s Association convention here was
the wholesale closing of contracts for
“Charley’s Aunt.” It is reliably reported
that 75 per cent of the out-of-town exhi-
bitors signed for the picture during their

stay here. . . . Harry Hiersteiner, who has
been an exhibitor in Des Moines since the

earliest days of the industry, and who has
just been elected secretary of the Iowa
Theatre Men’s Association, played “The
Hunchback of Notre Dame” seventh run
at his cozy Family theatre and “cleaned
up” with the Universal super-special. . . .

Downtown theatres are vieing with each
other for “attractive fronts” and ever since

Harry Mitchnick of the Rialto started the

fad for illuminated attraction boards ever\’

house in the so-called “Loop” has followed
suit. . . .Mary Goodrich, the charming little

cashier at the Rialto theatre, was stricken

with bronchial pneumonia a week ago and
for a time her condition was serious. . . .

Jack Edzmrds, Universal exploiteer, is

gradually recovering from a severe attack

of laryngitis which confined him to his bed,

under the care of Dr. Blum, the better part

of last week. . . . Cecil Mayberry, Central
division manager for the Producers Dis-
tributing company, was one of the busy
out-of-town film men at the recent state

convention. Ralph Simmons was also in

the delegation.

DeMille Leaves tor Coast
NEW YORK.—William De Mille, having: com-

pleted his production, “Men and Women", for
Paramount, left for Hollywood accompanied by
his scenarist, Clara Beranger.
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S T LOUIS, MO.

—

James M. Drake, bet-

ter known as Jam, lost his race when
he ran on the Republican ticket for alder-

man despite the fact that Film Row was
well plastered with one sheets and twenty-
four sheets. . . Other topics came to

headquarters thus ; Gem theatre, Blythes-
ville. Ark., burned. The Dreamland thea-
tre, Roodhouse, 111., was purchased by
Clarence Denny. 0. H. Hall again bought
the Majestic, Bowling Green, Mo. The
Little Egypt theatre changed its name to

the Gorham when it was bought by Boulton
& Wallace at Gorham, 111. The New
Masonic theatre, Lebanon Junction, Ky.,
will be closed until Easter. The Star thea-
tre, Marked Tree, Ark., burned. . . .

Nicholas Doxas, manager of the Pageant
theatre, which is owned by the St. Louis
Amusement company, was robbed of $75,
as he was closing the theatre one night
last week. . . . Burglars obtained $207
and tickets to the show when they broke
into the Roosevelt theatre and carried

away the theatre safe last week. . . . The
Musicians Mutual Benefit Association has
notified the Municipal Opera Association
that the orchestra at the Forest Park Open
Air theatre must contain at least SO
musicians. . . . William H. Barnhart
has taken back the Globe theatre, Atwood,
111., which has been managed by Ferris
Brothers and Arthur, of Lovington, 111.,

. . . Gerald Akers, formerly division

manager for Universal in this territory, is

advancing for Eugenie Dennis, the Kansas
“wonder girl” who does a psychic act.

. . . W. A. Donaldson, formerly a show-
man at Harmony, Ind., was along Picture
Row this week. He is seeking a location

for a house. . . . Ruby S’Renco, of
the Universal Screening company, won his

second service stripe as a member of the

“Poppah” club. He now holds three
queens, including the sparring partner.

. . . Frank Galvin, formerly publicity

director for William Goldman string of
theatres, and Agnes Pape, revue dancer,
were married last week at Clayton, Mo.
. . . R. C. Williams, West Salem, Mo.,
has taken over the Puritan theatre at St.

Francisville, Mo. . . Greoge Gam-
brill, exploitation man for Paramount, went
over to Kansas City to give a new brother
exploiteer some fine points on the publicity

game. And George knows. . . . Har-
old B. Dygert, former Coast production
man and exhibitor in Pittsburgh, Pa., has
succeeded Ora Parks as publicity director

for Loew’s State theatre, here. Parks has
an offer to advance for Miller Brothers
101 Ranch Wild West Show.

PHILADELPHIA, PA.—Final arrange-
ments have been completed for the open-
ing of the Stanley Company’s New Colney
theatre on Saturday, April 11. The theatre,

which will have a seating capacity of
3,000, will be the largest one-floor theatre
in the United States. It was originally

promoted by Felt Brothers, former owners
of the Aldine and the Ambassador, but
was turned over to the Stanley Company
for financing and operation. ... A
lease of 20 years duration has just been

Chicago
First Runs

( Week beginning March 22.)

CHICAGO: ‘ Frivolous Sal," First National.
STATE LAKE ; ‘Code of the West," Para-

mount.
RANDOLPH

:

“5th Avenue Models,” Vni-
versal.

ROOSEVELT: “The Thundering Herd.”
Paramount.

MONROE: “The Dancers,” Fox.
ORPHEUM

:

“Charley's Aunt” (7th week).
Producers Dist. Corp.

McVICKER’S

:

“The Goose Hangs High,”
Paramount.

CASTLE : “Capital Punishment,'* Schulberif.

signed by the Stanley Company of America
for the operation of a theatre to be built

in a sixteen-story office building at the

northwest corner of Broad and Locust
streets. The yearly rental of the theatre
will be $100,000. It is promoted by Louis
H. Cahan & Son, Inc., and is financed by
Albert Greenfield. Stanley Company offi-

cails have decided that the theatre will be
operated as a legitimate house and will

probably take the place of the old Forrest
theatre. . . . Rudolph Stern, one of the
prominent motion picture salesmen in

Philadelphia and for many years connected
with Royal Pictures, Inc., died in the

Hahnemann hospital a few hours after he
had been stricken with apoplexy on Vine
Street. Mr. Stern came to Philadelphia
about twelve years ago from New York,
where he had been associated with vari-

ous companies as motion picture salesman.
He was with the old Mutual Company here
and for a time was associated with Joe
Singer, present owner of the B. & B.

Exchange. . . . Eli Resnick, who has
operated the Grant theatre, 44th and Girard
Avenue, for several years, has given the

Denbow Amusement company a long-term
lease with an option to buy. The house
will continue to operate under the same
policy. . . . Hosvard Datch, who has
been connected with the booking depart-
ment of the Pathe office for some time,

left recently for Los Angeles, Cal., where
he will make his home.

LETTERS
From Readers

A forum at which the exhibitor
is invited to express his opinion
on matters of current interest.

Brevity adds forcefulness to any
statement. Unsigned letters will

not be printed.

Agrees With Editorial

GREENVILLE, MICH. — To the
Editor : The following editorial from the
Grand Rapids Press of March 16 tells the
entire story as I see it:

Mr. Will Hays, part of whose task is

to hang a halo on the movies, says the

Motion Picture Producers and Distributors

of America a year ago adopted, and have
successfully and gladly lived up to, the

following pledge

:

“To prevent the prevalent type of book
and play from becoming the prevalent type
of picture; to exercise ever possible care
that only books or plays which are of the
right type are used for screen presenta-
tion

; to avoid picturization of books or
plays which can be produced only after
such changes as to leave the producer sub-
ject to a charge of deception; to avoid
using titles which could not be produced,
or by their suggestiveness seek to obtain
attendance by deception, a thing equally
reprehensible

; and to prevent misleading,
salacious or dishonest advertising.”

Well, Mr. Hays, there was a man who
wanted to take his wife and three young-
sters down to a good, clean, lively movie
last week. He went to two large down-
town theatres and was confronted with the
titles : “Cheap Kisses” and “Wages of
Virtue.” He kept on driving and made the
rounds of neighborhood theatres. The
first he passed was showing “The Age of
Desire;” the second, “Salome;” and the
third, “Sinners in Heaven.” We don’t be-
lieve some of these pictures would have
hurt the children

;
quite possibly none of

them. But supposing they don’t. Suppose
they are perfectly innocuous. Don’t the
titles “by their suggestiveness seek to ob-
tain attendance by deception?” Aren’t they
a form of “dishonest advertising?”
We’re glad to hear of the new pledge,

Mr. Hays. But when does it go on?

—

Bert Silver, Family theatre, Greenville,
Mich.

Nothing Would Surprise Him
SPRINGFIELD, MINN. — To the

Editor : As I was reading last week’s
Herald, I ran upon one certain article that
appealed to me to be one of great impor-
tance. It was an article stating what Dr.
Hugo Riesenfeld says about the morning
News Reel with the people’s breakfast.

I personally think that if such a thing
occurs that it will be the ruination of all

the theatre owners in the world. For if a
family has its personal projector they cer-
tainly will get pictures from some company
to show in their homes to entertain par-
ties and friends and if such a thing occurs
the people will quit going to shows. So,
if the people quit, the theatres will be
ruined and we had just as well close up and
let the people that can afford it have their
private shows and invite their friends in.

There are thousands of people through-
out the world that will go to their neigh-
bors and see a show even if it isn’t a good
picture just because they are too stingy to
pay out a few cents to go to a theatre.
Now, many of you exhibitors may think

that the people won’t get a hold of any
pictures, but there are many companies
throughout the world that will make up
cheap pictures just to sell or distribute
among the people for a small rental just
as they are now doing by going from one
town to another and tying the merchants
up on a contract and running free shows
in the towns and running the exhibitors
out of business during the summer months.
Now, you exhibitors don’t want to think

that these News Reels will get into the
homes for at least a couple of years. At
least, that is the way I look into it.

But why let them get started? Why not
get together and stop it before they start?

—Grand Theatre, Springfield, Minn.

It’s Apparently Unanimous
FAIRMONT, NEBR.—To the Editor:

In regard to road shows I would like to

say that I find Mr. Anderson’s statement of
Oakdale, Nebr., the plain truth and nothing
but the truth. I have been in the picture
game 9 years and during all these 9 years
I have found that every time an exhibitor
books a road show, he gets stung.

As a rule they have a bunch of junk;
they want the biggest share of the receipts;

they always want the exhibitor to raise

the admission price, and when it comes to

playing their pictures, it hardly ever is as

good as our regular program pictures. The

'

most of these guys think we exhibitors are

easy and I guess we are.

I have made it a strict rule not to book
any of these guys’ pictures unless they are

willing to play their picture at regular

admission prices and split 50-50. Even at

that we would be better off not playing

their product. I find the same thing ap-

plies to the traveling vaudeville acts on the

road.—P. G. Held, Sterling theatre, Fair-

mont, Nebr.
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Hits Nigh Record in

Universal Productions
{Concluded from page 29.)

known Lover,” which Victor Hugo Hal-
perin is now making at Vitagraph’s Brook-
lyn studio. Frank Mayo and Mildred
Harris also will be seen in prominent
characterizations, and Count Morner, the

husband of Peggy Hopkins Joyce, will have
an interesting role.

Complete Fort Story

Chadwick Pictures Corporation has com-
pleted “The Midnight Girl,” an original

story by Garrett Ford, starring Lila Lee.

The story was written especially for the

star. The cast includes Gareth Hughes,
Bela Lugosi, Charlotte Walker, Dolores
Cassinelli, John D. Walsh, William Harvey,
N. Salerno, and Flora Finch. The picture

was directed by Wilfred Noy, and photo-

graphed by G. W. Bitzer and Frank
Zukor. Preparations are being made for

the early production of the third Barry-
more which is the last picture of this dis-

tinguished star on the current Chadwick
program.

Associated Exhibitor’s Eastern produc-
tion activities are on the hum with two
pictures starting and one just completed.
The production completed is “The Children
of the Whirlwind,” a Whitman Bennett at-

traction. Mr. Bennett has been at work on
this picture for the past three months.
The picture carries a well known screen
cast headed by Lionel Barrymore, Margaret
DeLamotte and Johnnie Walker. St. Regis
Pictures Corporation starts work this week
on its second picture for Associated. The
title of the new production is “Headlines”
and is a screen adaption made by Arthur
Hoerl. Members of the cast include John
Bartels, the star of the legitimate Broad-
way success, “The Show Off,” Anita
Stewart, Marion Haslup, recruited from
the Broadway hit “Silence” and Virginia
Lee Corbin. This pictui^e will be made
at the Tec-art studios. Tom Terris starts

this week for Associated. The production
of “My Buddy’s Wife,” a T. Arthur Kelley
story. Principal members of the cast

selected so far are Glenn Hunter and
Edna Murphy.

Exhibitors Made in Cuba
“The White Mice,” a Wilson-Wetherald

Production, starring Jacqueline Logan and
William Powell, has been completed. All
the exteriors were filmed in Cuba. Edward
H. Griffith, directed the production. William
Powell is playing his first leading role in

this picture and he is one of the few
actors on the screen who has been able
to jump from the heavy role into that of
a leading man. Reginald Sheffield, the
screen’s newest juvenile lead, to be remem-
bered for his fine work in “Classmates,”
plays a prominent part in “The White
Mice.”

Monthly Guide for

East Coast Studios
{Concluded from page 29.)

BUSTER KEATON STUDIOS, 1025 Lillian
Way.
Grover Jones directing A1 St. John in Tuxedo
comedies.

CALIFORNIA STUDIOS, 1416 North Gower
street.

H. J. BROWN PRODUCTIONS: A1 Rogell
directing Reed Howes in “Crack o’ Dawn.’’
HERCULES PRODUCTIONS: Bruce Mit-
chell directing Frank Merrill in “Shackled
Lightning.’’

JACKSON PRODUCTIONS: Billy Joy di-
recting Leo White in an untitled production.OLYMPIC PRODUCTIONS : Clifford
Wheeler directing an all-star cast in “Enemies
of Youth.’’

CENTURY COMEDIES, 6100 Sunset boule-
vard.

Charles Lamont directing Wanda Wiley in

“Home Coming.”
Noel Smith directing Eddie Gordon in “Sight
Seeing.”
Archie Mayo directing Walter Hiers in “Sweet
Cookie.”
Harold Beaudine directing Bobby Vernon in

an untitled comedy.

CHARLES CHAPLIN STUDIO, 1416 La
Brea avenue.
Charles Chaplin directing himself in his United
Artists’ comedy, “The Gold Rush.”

F. B. O. STUDIOS, 780 N. Gmver street.

EVELYN BRENT PRODUCTIONS: Ralph
Ince directing Evelyn Brent and Malcolm Mc-
Gregor in “Alias Mary Flynn.”
LARRY SEMON PRODUCTIONS: Larry
Semon directing himself in a two-reel comedy.
F. B. O. PRODUCTIONS: Wesley Ruggles
directing Alberta Vaughn and George O’Hara
in “The Pace Makers.”
Harry Garson directing Lefty Flynn in “Speed
Wild.”

FINE ARTS STUDIO, 4^00 Sunset boule-

vard.
Jules White directing Mickey Bennet in

comedy.
Steve Roberts directing Nelson and Bradley in

comedy.
Norman Taurog directing Lige Conley in Mer-
maid comedy.

FOX STUDIOS, Western and Sunset boule-
g

vard.
Jack Ford directing an all-star cast in “Light-
nin’.”
W. S. Van Dyke directing Buck Jones in “The
Outlaw.”
Bob Kerr directing Lee Moran in “The Honey-
moon Express.”
Maurice Elvey directing an all-star cast headed
by Alma Rubens in “She Wolves.’’
Jack Blystone directing Tom Mix in “The
Everlasting Whisper.”

HOLLYWOOD STUDIOS. 6242 Santa

Monica boulevard.
Hunt Stromberg directing an all-star cast in

“Romance of an Actress.”
Scott Dunlap directing Harry Carey in “Texas
Tramp.”
Harry McCarty directing an all-star cast in

“The Outsider.”
Taylor and Newmeyer directing Harold Lloyd
in a comedy of campus life.

CECIL B. DE MILLE STUDIOS, Culver

City.
MONTY BANKS PRODUCTIONS: Austin
and Pratt directing Monty banks, Anne Corn-
wall and Robert Edeson in “Keep Smiling.”
ROBERT KANE PRODUCTIONS: Henry
King directing Alice Terry and an all-star caA
in “Any Woman.”

METRO - GOLDWYN - MAYER STUDIOS,
Culver City.
Robert Z. Leonard directing an all-star cast in

“Time, the Comedian.”
Hobart Henley directing an all-star cast with
Lew Cody in “Nothing to Wear.”
Josef Von Sternberg directing an all-star cast

in “The Exquisite Sinner.”
Alf Goulding directing an all-star cast in “The
Girl’s Rebellion.”
Frank Borzage directing Creighton Hale and
Belle Bennett in “The Circle.”
Edmund Goulding directing an all-star cast in

“Sun Up.”
Marshall Neilan directing an all-star cast in

“Mike.”
Fred Niblo directing an all-star cast in “Ben
Hur.”
Rex Ingram directing an all-star cast headed
by Antonio Moreno in “Mare Nostrum,” being
filmed abroad.

PARAMOUNT STUDIOS, 1520 North Vine
street.
Paul Bern directing an all-star cast headed by
Leatrice Joy in “Grounds for Divorce.”
Paul Iribe and Frank Urson co-directing Ray-
mond Griffith and Vera Reynolds in “The
Night Club.”
Mai St. Clair directing Adolphe Menjou, Flor-
ence Vidor and Betty Bronson in “Are Par-
ents People?”
Howard Higgin directing an all-star cast in

“In the Name of Love.”

PICKFORD FAIRBANKS STUDIO, 7100

Santa Monica boulevard.
William Beaudine directing Mary Pickford in

“Little Annie Rooney.”
Donald Crisp directing Douglas Fairbanks and
Mary Astor in “Don Q.”

HOACH, HAL E., STUDIOS, Culver City.
Leo McCarey directing Charlie Chase in

comedy.
J. A. Howe directing “Spat Family*' comedies.
Jimmy Horne directing Glenn Tryon in comedy.
Robert McGowan directing “Our Gang**
comedy.

SENNETT STUDIOS, 1712 Glendale boule-

vard.
Del Lord directing Billy Bevan in comedy.
Lloyd Bacon directing Ralph Graves in com-
edy.

Eddie Cline directing Alice Day in comedy.
Harry Edward's directing Harry Langdon in
comedy.

UNITED STUDIOS, 5341 Melrose avenue.
M. C. LEVEE PRODUCTIONS: Irving Cum-
mings directing Conway Tearle, Claire Wind-
sor and Percy Marmont in “Just a Woman.”
FRANK LLOYD PRODUCTIONS: Frank
Lloyd directing an all-star cast in “Winds of
Chance.”
CORINNE GRIFFITH PRODUCTIONS: A1
Santell directing Corinne Griffith and an all-star
cast in “The National Anthem.”
RITZ-CARLTON PRODUCTIONS: Allan
Flale directing Rudolph Valentino in “The
Hooded Falcon.”

UNIVERSAL STUDIOS, Universal City.
Clifford Smith directing Jack Hoxie in “The
White Outlaw.”
King Baggot directing Virginia Valli in “Pea-
cock Feathers.”
Herbert Blache directing Hoot Gibson in
“Daughter of the Dawn.”
Harry Pollard directing Reginald Denny and
Gertrude Astor in “I’ll Show You the 'Town.”
Clarence Brown directing Louise Dresser and
Jack Pickford in “The Goose Woman.”
Harry McRae directing William Desmond in
“Ace of Spades.”
Edward Sedgwick directing Norman Kelly in
“Lorraine of the Lions.”
Harry Sweet directing Jimmy Aubrey in com-
edy.
William Seiter directing Laura La Plante and
Pat O’Malley in “The Teaser.”

VITAGRAPH STUDIOS, 1709 Talmadge.
J. Stuart Blackton directing an all-star cast
headed by Mae Marsh in “The Garden of
Charity.”
Dave Smith directing an all-star cast headed
by Anita Stewart in “Barre, Son of Kazan.”

WARNER BROTHERS STUDIO, 5842 Sun-
set boulevard.

Millard Webb directing Huntley Gordon and
Helene Chadwick in “The Golden Cocoon.”
Flarry Beaumont directing an all-star cast
headed by Patsy Ruth Miller in “Rose of the
World.”
Ernst Lubitsch directing an all-star cast with
Monte Blue, Marie Prevost and John Roche in
“Kiss Me Again.”

Exhibitors Lose Profit
When Censors Neglect

Duty of Inspection
.{Special to Exhibitors Herald)

MONTREAL, QUE., March 24.—No
less than 43 features lay in the vaults of
the_ Censor bureau here waiting to be ex-
amined it was declared last week. It is said
that the censors are taking their time about
passing upon films with the result that
exchanges and exhibitors are losing money
by prolonged delay.

In recent weeks there has been much
complaint based upon alleged unfair de-
cisions; but the new turn to the censors
work has given cause for added consterna-
tion. Booking schedules are held up and
dates have been rearranged to suit the
convenience of the censors.

The situation is worse here than in larger
cities because the exhibitors are accustomed
to change the bills three times a week in

many of the houses, increasing the demand
for a variety of films.

Lumas Moves to 1650
{Special to Exhibitors Herald)

NEW YORK, 'March 24.—Following
the announcement that the company will
double its output for the coming season
comes the word that the Lumas Film
Corporation has moved from the Mecca
building at 1600 Broadway to 1650
Broadway.

Chain Owner Sells One
{Special to Exhibitors Herald)

SAN JOSE, CAL., March 24.—George
S. Jones, who for many years operated the

Lyric theatre here, sold it last week to P.
Kyprios of Santa Clara through the offices

of J. R. Saul. Jones owns four other
theatres.
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ANOTHER WILD ACTION PICTURE TO DELIGHT
THE MOST RABID RED BLOODED FANS

T ALMADGE comes thru again with another high

speed action picture faster than any he has yet

turned out. . . It just races from one wild action

scene to another without a let up. Fans by the mil-

lion watch for Talmadge pictures because they love

action and Talmadge gives it to them in car loads.

T hat’S your cue to book the new series of Tal- I

madge pictures just announced. A whirlwind
j

series of 5 Talmadge pictures now being sold

throughout the country by F. B. O. salesmen now :

covering the field. Try and see “TEARING i

THROUGH” . . . and you’ll get an idea of the

kind of whirlwind action pictures you’ll get in these

big 5. Book ’em now.
i

FILM BOOKING OFFICES
723 Seventh Ave., New York, Exchanges Everywhere

Thematic music cue sheets available on all our features
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“What the Picture Did For Me”
VERDICTS ON FILMS IN LANGUAGE OF EXHIBITOR

Copyright, 1924

This is the original exhibitors^ reports department, established October 14, 1916.

Beware of cheap, misleading imitations.

“What the Picture Did for Me” is the one genuine source of exhibitor-written box office

information.

Address: “What the Picture Did for Me,” EXHIBITORS HERALD, 407 South Dearborn
Street, Chicago, III.

Associated Exhibitors
NEVER SAY DIE : Douglas MacLean—A good

comedy. Will please all. Seven reels.—B. C.

Brown, Temple theatre, Viroqua, Wis.—General
patronage.

THE LONE WOLF: Dorothy Dalton—Was pro-
nounced a good picture and undoubtedly pleased
the majority. Six reels.—Al. C. Werner, Royal
theatre, Reading, Pa.—General patronage.

THE YANKEE CONSUL: Douglas MaeLean

—

A very good picture. Pathe treated me right on
several pictures which I bought from them and
all of them have been good. Had a raissout on
this the first day, so I don’t really know what
it would do. Seven reels.—J. M. Thoma, Post-
ville theatre, Postville, Iowa.—General patronage.

THE YANKEE CONSUL: Douglas MacLean—
People here liked this very much and, while it

didn’t pull as well as it should, it satisfied those
who saw it. Six reels.—Al. C. Werner, Royal
theatre, Reading, Pa.—General patronage.

RACING LUCK: Monty Banks—Here is one
that will tickle the whole crowd. If they won’t
laugh, there isn’t any laugh in them. The race
is fine. It’s a roar from start to finish. Film in

good condition out of St. Louis. Run it, some
comedy. Six reels.—Hagedorn Bros., Dewdrop
theatre, Rineland, Mo.—Small town patronage.

RACING LUCK: Monty Bank—This went over
with a bang. People thought it good hokum and
roared ’till the house shook. Six reels.—Al. C.

Werner, Royal theatre, Reading, Pa.—General
patronage.

GOING UP: Douglas MaeLean—-Very good
comedy. Just as good an aeroplane comedy as

"Racing Luck” is an automobile comedy. Book
by all means. More favorable comments on this

one than any of the Lloyds. Seven reels.—

•

J. M. Thoma, Postville theatre, Postville, Iowa.—
General patronage.

THE COURTSHIP OF MILES STANDISH:
Charles Ray—Ray has the idea of how to put
over dry literature yet cling to the tale and be a
life saver for the box office. This one drew like

a bella-donna plaster and all were pleased except
men. I was tickled. Can be bought right for

small towns. Nine reels.—O. R. Oates, Bridge
theatre, Petersburg, W. Va.—Small town patron-
age.

THREE MILES OUT: Madge Kennedy—

A

good program picture, we call it. No kicks on
it at all. Six reels.—Hagedorn Bros., Dewdrop
theatre, Rhineland, Mo.—Small town patronage.

UNSEEN HANDS: Wallace Beery—After you
say that Beery holds up his end of the bucket,
you have said everything. Why didn’t they give
him a little support and a story? Lay off unless

you use it for one night only. Five reels.—O. R.
Oates, Bridge theatre, Petersburg, W. Va.—Small
town patronage.

THE SPITFIRE : Pauline Garon—Betty Blythe
is supposed to star in this, but cute little Pauline
was the whole show. As a musical comedy girl

Betty is not there. This picture drew extra busi-

ness first night. Second night was weak. A
good many thought Betty Blythe miscast for the
type of picture. But " Queen of Sheba” roles

don’t come along every day and girls must live.

Seven reels.—A. D. Brawner, Jewel theatre.

Hooker, Okla.—Small town patronage.

TIPPED OFF: Special cast—Be tipped: lay off

of this one. The title sounds like it would pull

and does for one night. Picture shows very poor
direction, action slow and lots of padding. If

all the incidents could be put together, it would

make a fair two reeler. Five reels.—O. R. Oates,
Bridge theatre, Petersburg, W. Va.—Small town
patronage.

THE TENTS OF ALLAH: Special cast—Fair
picture that pleased very well.—A. C. Werner
Royal theatre, Reading, Pa.—General patronage.

NOW OR NEVER: Harold Lloyd—This is a
reissue of a 1921 Lloyd picture, with the 1921

date left on. Price, however, is very much 1925.

Next to “Why Worry,” would class this as

Lloyd’s poorest picture. It is hard to exploit and
work in a three reeler as the feature on the pro-

gram. They came to see Lloyd, but there wasn’t

enough Lloyd to make a show, so we added

“Maud Muller.” two reels, which is a slow draggy
affair with not much sense to it. I think we
did wrong in playing “Now or Never,” as we had

to advance prices and you can imagine how they

feel about paying an advance on a 3 reeler.

“Hot Water” in 5 reels. “Now or Never” in 3.

Presume the next one will be a single reeler or a

slide. Three reels.—Louis A. Van Alstyne,.

Quality theatre, Cullom, 111.—General patronage.

THE SIXTH COMMMANDMENT: William

Faversham—Very good picture was verdict of

majority. Six reels.—A. C. Werner, Royal thea-

tre, Reading, Pa.—General patronage.

WHEN A GIRL LOVES: Special cast—Was
accepted here as a good picture and fair enter-

tainment and did nicely. Seven reels.—A. C.

Werner, Royal theatre. Reading, Pa.—General

patronage.

F. B. 0.
JIMMIE’S MILLIONS: Richard Talmadge—

My first Richard Talmadge picture in the beauti-

ful, big Riviera. All of Richard Talmadge’s were

being shown in the small 10 and 15c houses. Just

to try him out and see how my patrons would

like this new star, made up a double feature bill

and he went over like a house on fire. They

want more of this kind, several told us. They

like him in the jump stunts better than Doug,

Fairbanks. Give us more of this type. For thrill

pictures, you get him and your patrons will

thank you as they leave the theatre.—Harry Van
Noy, Riviera theatre, Anderson, Ind.—General

patronage.

JIMMY’S MILLIONS: Richard Talmadge—An-
other one of the real action pictures that this

star puts out. Showed to a small house, but the

revivalists have full sway. Six reels.—C. V.

Anderson, Oak theatre, Oakdale, Neb.—General

patronage.

THE AIR HAWK: A! Wilson—Pretty good

picture for Saturday. No special, good photog-

raphy, good stunts. Six reels.—John M. Williams,

Park theatre, Glen Rose, Tex.—Small town pat-

ronage.

THE AIR HAWK: Al Wilson—A dandy pic-

ture. Pleased all that saw it. Good print. Five

reels.—L. Deyo, Miers theatre, Schoharie, N. Y.

—

General patronage.

BREED OF THE BORDER: Lefty Flynn—
This is better than his two previous starts of

this series. Would rate it as a good Western.
Five reels.—Wm. E. Tragsdorf, Trags theatre,

Neillsville, Wis.—Small town patronage.

SILK STOCKING SAL: Evelyn Brent—A good
picture and worth showing. It is different in

mnay ways. Five reels.—C. V. Anderson, Oak
theatre, Oakdale, Neb.—General patronage.

THE RANGE TERROR: Bob Custer—A dandy
Western picture that pleased 100 per cent. Print
in good condition. Five reels.—L. Deyo, Miers
theatre, Schoharie, N. Y.—General patronage.

THUNDERING HOOFS: Fred Thomson—Pretty
good. My Saturday night crowd seemed to like

it. The horse attracts the kiddies.—W. L. Doug-
las, Strand theatre, Newman Grove, Neb.—Small

town patronage.

FLASHING SPURS: Bob Custer—Had many
favorable reports on this Western. It’s different

and pleasing. F. B. O. is another independent
that will serve you right and they have the life

savers in Fred, Richard, Bob, and Lefty may im-

prove. Five reels.—S. G. Fry, Palace theatre,

Omaha, Tex.—Small town patronage.

FLASHING SPURS: Bob Custer—-First of the
Bob Custer series and I sure wish it was the

last. Don’t know where they got the idea that

Bob could act. Nothing in the picture that would
refer to the title. If you run this one be sure

to have something good to hold up the picture or

it will flop.—H. D. McChesney, Princess theatre,

Crandon, Wis.—General patronage.

LIFE’S GREATEST GAME: Johnnie Walker—
Here is one that will flop in any town on the

second night. You may be able to get them in

the first night but after they see this mess of

sob suff you’ll show to empty seats. A very
ordinary program picture. Does not begin to

compare with others made by this director. Buy
it cheap, for it’s a cheap picture for cheap trade

only. Women will walk out on it. Seven reels.

—

Steve Ferrar, Orpheum theatre, Harrisburg, HI.

—

General patronage.

TRIGGER FINGERS: Bob Custer—A good
Western with plenty of action. He whips seven

or eight at a time single handed, so he must be

good. Five reels.—J. H. Ebersole, Majestic the-

atre, Avoca, la.—Small town patronage.

THE MILLIONAIRE COWBOY: Lefty Flynn
—Pretty good Western, although the cowboys
were conspicuous by their absence. Five reels.

—

John M. Williams, Park theatre, Glen Rose, Tex.
Small town patronage.

ON THE STROKE OF THREE: Special cast—
This was substituted for “The Girl of the Limber-
lost.” We didn’t like that, but the crowd thought
it one of the best pictures shown here. Many
natural comedy situations. Photography excellent.

New film. 100 per cent picture. Seven reels.—
P. K. Gardner, Opera House, Wyoming, la.

—

Small town patronage.

BROKEN LAWS: Mrs. Wallace Reid—Here is

a real picture. It has about everything in it from
jazz to pathos. It preaches a powerful lesson

without seeming too “preachy.” This is a pic-

ture that will cause the best people of your
town to come around and say words of praise.

Paid a high price for this but got it new. Get
the herald on this. Seven reels.—John M. Wil-

liams, Park theatre, Glen Rose, Tex.—Small town
pati’onage.

THE SPIRIT OF THE U. S. A.: Johnnie
Walker—While this picture pulled them in, it

didn’t please them all as well as could be de-

sired. Just obvious sob sister stuff. Eight reels.

—Al. C. Werner, Royal theatre, Reading, Pa.—
General patronage.

IN FAST COMPANY: Richard Talmadge—
Action fans liked it. Six reels.—J. S. Walker,
Alamo theatre, Moody, Tex.—Small town patron-

age.

IN FAST COMPANY: Richard Talmadge—
This one pleased the kiddies and young people to

perfection. Went over nicely.—Al. C. Werner,
Royal theatre, Reading, Pa.—General patronage.

THE LULLABY: Special cast—There may have
been a few who did not like it but the greater
part thought it was wonderful. Had many say
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The Contributor’s Column

We Missed You;
Welcome Back

Gunther & Metzger, Syracuse,
Neb., write:
We ought to be ashamed of our-

selves and frankly we admit that we
are. We’ve been reading the Herald
from cover to cover every week, but
have failed to send any reports since
last spring. Slip these reports into

“What the Picture Did for Me,’’ but
don’t spring it on them too suddenly.
If you’ll forgive us this time we’ll prom-
ise it will never, never happen again.

Welcome back; you’ve been missed.
And the same to the rest of you
whose return this week brought
about this increase in the number of
reports. And welcome back, also,

you who have not yet returned.
You’re all forgiven, if you send
plenty of reports with your promises.

Gunther & Metzger’s reports are
in this issue.

This Is Too
Good to Keep

Colleen Moore, otherwise “Sally,”
who runs pictures at her Hollywood
home, wires:
Want to Sound a Warning to My
Brother Exhibitors of the Herald
Only Club Stop Last Night I

Played Forbidden Paradise Which Is

One of the Shameless Forty Stop A
Brother Exhibitor Told Me That Ali
Baba Was the Head of This Com-
pany But I Never Thought They
Would Stoop to Steal a Spool of Film
From a Cripple Stop Paradise Must
Have Been in Spool Seven Because
That Was the Spool They Held Out
ON Me and Believe Me the Night
Was Hades for Me and Not Paradise
AS I Was Ashamed to Meet My Pa-
trons at the Door When They Went
Out Stop Only Good Feature Was
That We H.ad Severe Storm and
Only Few People Came Out Stop

Stick to First National Brother Fx-
hibitors Because Fven if Their Fil-

LUMS Are Dirty and Their Fxhibi-
TioN Values High and Their Stars
Cripples They at Least Give You All
the Spools Bad as They Are.
But it can’t be true, that part about

the storm keeping them away, for
Jack Cairns of Detroit and R. L.
Nowell of Monroe, Ga., say in their

reports on “Flirting With Love,” this

issue, “Colleen always brings the
crowds and sends them home satis-

fied” and “Colleen brings them in.”

What’s a storm, or a spool or two, to

an exhibitor like that?

In About
Ten Days

Charles Lee Hyde, Grand Theatre,
Pierre, S. D., writes:

I have lost my September, 1924, “Box
Office Record’’ and would like to have
same replaced.

When will the March issue come out?
If we live through the last hercu-

lean efforts involved in getting it to
press, the Spring Number of the
“Box Office Record” will be out in

about ten days. If not—but we will.

Is Everybody
Satisfied?
Nobody having notified us to the

contrary, we assume that the audit-
ing of the “Herald Only” Club roster
was a complete success and every-
body’s now coupled up with their
right number and all set. If nothing
happens we’re going to print the ros-
ter in the “Box Office Record.”

Business Is

76.8% Good
Business is 76.8% good, according

to exhibitors’ reports received this

week. Lent is mentioned here and
there as an unfavorable box office

infiuence. Otherwise all seems well.

it was one of the best pictures we have ever

shown. Used this on a Saturday instead of rough
and tumble stuff and when some of that crowd
doesn’t walk out on a picture of this type you
can mark it down as extra good. Seven reels.

—

Russell Armentrout, K. P. Theatre. Pittsfield, 111.

—General patronage.

YANKEE MADNESS: Billie Dove—This is a

pretty fair program picture. Has to do with a

Yankee dropping down and cleaning up a South
American revolution. There is a dance in this,

apparently a Tango, which is a wooplah ; in fact,

almost too much so. Most of the action of the

picture is so fast that you would think you were
looking at a serial. Rough enough for Saturday
night. Five reels.—Wm. E. Tragsdorf, Trags the-

atre, Neillsville, Wis.—Small town patronage.

YOUTH AND ADVENTURE: Richard Tal-

madge—Just a little too much society stuff in this

one. He pulls some good stunts and picture has

a good story. Did not do as well with this one
as with the px’evious ones. Six reels.—A1 Powell.

Highland theatre, Guthrie, Okla.—General patron-

age.

THE SILENT STRANGER: Fred Thomson-
Played this with Round 8 of the second series of

“Fighting Blood” and this to full house. It was a

dandy program that went over big and pleased

all of those who came out. Thom.son and Silver

King are building a big following here. Five

reels.—Paul B. Hoffman, Legion theatre. Holyrood,

Kans.—Small town pationage.

THE DANGEROUS COWARD: Fred Thomson

—This is an excellent action picture. We have
found all of Thomson’s pictures good. Lots of

action in this one. A rodeo and a prize fight in

it make it good. Five reels.—W. J. Shoup. De-
Luxe theatre, Spearville, Kan.—Small town pat-

ronage.
THE DANGEROUS COWARD: Fred Thom-

son—This is our first Fred Thomson feature. Our
patrons fell for Fred and the kids went crazy
over Silver King. People are asking for more
pictures like this and we are going to give them
what they want. Keep it up, Fred. Five reels.

—Gunther & Metzger, Palace theatre, Syracuse,

Neb.—Small town patronage.

THE DANGEROUS COWARD: Fred Thomson
—This is the first of Fred Thomson’s we have
run. I consider this better than the Tom Mix
pictures. More attention has been paid to the

characters, but instead of crowding it in 5 reels,

there should have been six. Five reels.—Schagh-
tiooke Amusement Ass’n., Town Hall theatre.

Schaghticoke, N. Y.—General patronage.

THE FIGHTING SAP: Fred Thomson—

A

greatly over advertised and over sold picture. The
salesman spi’eads it thick about Silver King, but

he only proved to be a fairly good horse instead

of a world beater. Buy it right and advertise it

as an action picture above the average and it

will get by. When salesmen learn to tell the

truth about their pictures the business will be

better.—W. H. Humphrey, Community theatre.

Mound Valley, Kan.—Small town patronage.

STEPPING LIVELY: Richard Talmadge.—

A

good fast feature with plenty of comedy and
thrills. Our folks all like Richard. Six reels.

—

Dinsmore & Son, Majestic theatre. Weiner, Ark.

—

General patronage.

HOLDANE OF THE SECRET SERVICE:
Houdini—Very good, although not as good as

their press sheet would lead one to believe. Noth-
ing extra. Seven reels.—W. A. Doerschlag, Strand
theatre. Ransom, Kan.—Small town patronage.

HUMAN WRECKAGE: Mrs. Wallace Reid—
Here is a picture that every exhibitor should run.

He owes it to himself and patrons to show it.

Any person is better off for having seen it. We
lined up with the Sorosis Club and they put it

over big. The best part of. it was that it suited

all classes. Brothers, keep a moral atmosphere
in your show house. It will win out in the long
run. Let us give them pictures that, even if

they do not elevate, do not at least, degrade. Seven
reels.—H. M. Face Sons, Elmac theatre. Maple
Rapids, Mich.—Small town patronage.

GALLOPING GALLAGHER: Fred Thomson—
Don’t believe it was as well liked as some of his

previous pictures. Picture good and entertaining.

Believe Silver King has a good bit to do with
business done on these. It seems that when in-

quiry is made in regards to these is always “When
will the white horse be here again ?” Five reels.

—

L. R. Ledou, Larabee Opera House, Isabel, Kan.

—

General patronage.

THE WHITE SIN: Madge Bellamy—A fairly

good picture. Acting overdrawn and very weak
in spots. Bowers with what little part he had
was good. Supporting cast not so good. Suitable

for small towns. Six reels.—J. M. Thoma, Post-
ville theatre, Postville, Iowa.—General patronage.

NORTH OF NEVADA: Fred Thomson—A good
picture, a new print, and in excellent shape. These
Western stories are all right, but when you see

one you have seen them all. However, my people
like them and as long as they call for old West-
ern pictures, I intend to show them. Five reels.

—

E. Crawford, Y theatre. Ft. Leavenworth, Kan.—
Small town patronage.

MY DAD: Johnny Walker—Used it on “Dad’s
Night,” letting in fathers who accompanied 2

members of family. Also Dad with biggest family.
No press sheet or heralds. Rin-Tin-Tin but not
much of him. Northwest Police for two seconds
but no uniform. Photography gloomy. Lots of
action. About 80 per cent rating. N. W. picture.

Snow scenes fair. Seven reels.—P. K. Gardner,
Opera House, Wyoming, la.—Small town patron-
age.

THE MAIL MAN : Ralph Lewis—Lots of ac-
tion in this one. An extra good small town
picture. F. B. O’s paper on most pictures are a
joy to the small town exhibitor. Its pulls ’em in.

Seven reels.—John M. Williams, Park theatre,
Glen Rose, Tex.—Small town patronage.

THE MAIL MAN: Ralph Lewis—Paid nearly
double what this was worth, so didn’t make a
dime, but it’s a great picture for almost any audi-
ence. Buy it right and you’ll make some money.
Eight reels.—J. M. Thoma, Postville, Iowa.—Gen-
eral patronage.

First National
A THIEF IN PARADISE: Special cast—One

of the best pictures we have had the pleasure
of showing in the past 6 weeks. The audience
applauded on the finish at all shows. It has story
value that holds their interest. Eight reels.—Chas.
H. Ryan, Milford theatre, Chicago, 111.—Neigh-
borhood patronage.

FRIVOLOUS SAL: Special cast—Here’s a
good one and will suit your Saturday crowds
fine. Wonderful scenery and plenty of action.
—A Mitchell, Dixie theatre, Russellville, Ky.

—

Small town patronage.

MADONNA OF THE STREETS: Nazimova—
Pleased the majority. Sills does good work and
support good. Nazimova may come back if given
good plays. On the whole a better than average
program picture. Eight reels.—B. C. Brown,
Temple theatre, Viroqua, Wis.—General patronage.

NEW TOYS: Richard Barthelmess—A big dis-

appointment. Lost out. By no means the type

of picture for Barthelmess. He is too good an
actor to waste his time on such a class of pic-

ture. This will rate 75 per cent lower than his

previous picture, “Classmates,” and should be
sold for 75 per cent less. Eight reels.—Russell

Armentrout, K. P. theatre, Pittsfield, 111.—Gen-
eral patronage.

HUSBANDS AND LOVERS: Lewis Ston^
An extra good comedy drama of married life.

Should please all. Lewis Stone was a scream
when he played the drunk. Photography good.

Print good, served by Indianapolis exchange.

Eight reels.—Oscar Hansen, Jefferson theatre,

Goshen. Ind.—General patronage.



EXHIBITORS HERALD 57

lEBA’s In^new surprise

'TOofSt^RS //

GEORGE O'HARA STANLEY TAYLORKIT GUARDALBERTA VAUGHN
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Stories by America’s greatest humorist—H. C. WITWER
The Very Zenith of

Speed—Romance—Adventure
Thrills and Young Love

BOY—WHAT A SERIES

!

Look at the extraordinary titles on the left—New—Different—packed
with pep—a riot of glorious frolic and whirlwind fun—H. C. Witwer’s
best stories to date—12 crackerjack two reelers without competition any-
where—Hilarious College life—the razz of the campus—the thrill of
sports—the lure of young love—Boy this is A series you’ll be proud to
show—house packers every one of the 12—Book ’em now.

FILM BOOKING OFFICES
723 Seventh Ave., New York. Exchanges Everywhere.

Look at these

Wonderful Titles

“Welcome Granger”

“He Who Gets Rapped”

“Merton of the Goofies”

“The Great Decide”

“The Fast Male”

“The Covered Flagon”

“Barbara Snitches”

Watch for the Other

Thematic music cue sheets available on all our features
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HUSBANDS AND LOVERS: Lewis Stone—

A road show following I think was the reason
the business was bad. The picture is one of
First National’s best ones, and all those that saw
it said the same. Seven reels,—Bill Heinecke,
Judith theatre, Lewistown, Mont.—Mixed patron-
age.

HUSBANDS AND LOVERS: Lewis Stone-
Good clean pictui’e that should please any fan.
I play Paramount, Fox, Universal and First Na-
tional and hardly ever show a bad picture. Nine
reels.—M. K. Harris, Libez'ty theatre, Franklin,
Ky.—General patronage.

ILDE TONGUES: Percy Marmont—A pretty
good picture, a little overdrawn in places, but
contains a good deal of comedy relief and will
go over nicely. Percy Marmont's acting good.
Six reels.—A. D. Brawner, Jewel theatre. Hooker,
Okla.—Small town patronage.

IDLE TONGUES: Percy Marmont—Good pic-
ture of its kind, but slander stories don’t go
here. We didn’t do film rental. Six reels.

—

A. G. Witwer, Grand theatre, Rainier, Ore.-
Small town patronage.

THE SILENT WATCHER: Glenn Hunter—

A

very good picture that went very well. Pleased
those who saw it. Some roast Glenn Hunter in
reports, but I think he is just fine for the simp
parts, as he played in this. Print good, served
by Indianapolis exchange. Eight reels.—Oscar
Hansen, Jefferson theatre, Goshen, Ind.—General
patronage.

THE SILENT WATCHER: Glenn Hunter—Con-
sider this a good picture, although business was
bad. Too much other competition. Don’t think
it has pulling power, however, to warrant price
they asked for it.—R. L. Nowell, Idlehour theatre,
Monroe, Ga.—General class patronage,

FLIRTING WITH LOVE: Colleen Moor^
Very good. Wished I had booked it two days
instead of one. Colleen alw'ays brings the crowds
and sends ’em home satisfied. Seven reels.

—

Jack Cairns. Brooklyn theatre, Detroit, Mich.

—

General patronage.

FLIRTING WITH LOVE: Colleen Moor^
Very good. Colleen brings them in. She is one
of the best actresses on the screen, so my patrons
think. Nothing but good comments on this one.
—R. L. Nowell, Idlehour theatre, Monroe, Ga.

—

General class patronage.

LOVES WILDERNESS: Corinne Griffith—Not
up to Corinne’s standard. Just a program pic-
ture. Photography bad in the storm scenes.
Business only fair. Print good served by Indi-
anapolis exchange. Seven reels.—Oscar Hansen,
Jefferson theatre, Goshen, Idn.—General patron-
age.

CLASSMATES: Richard Barthelmess—A fine

one and everyone should see it. It will be all

you say for it. Wish we had more like it.

—

C. C. Sterrett, Palace theatre, Kinsley, Kan.

—

General patronage.

IN EVERY WOMAN'S LIFE: Special cast

—

Poor business. Picture just fine. Picture will

not draw.—Harry Van Noy, Riviera theatre,
Anderson, Ind.—General patronage.

IN EVERY WOMAN'S LIFE: Special cast

—

Run it Friday and Saturday. Good program pic-

ture. Six reels.—Kreighbaum Bros., Char-Bell
theatre, Rochester, Ind.—General patronage.

SECRETS: Norma Talmadge—Just another
flop at the box office, and it looks like she is

losing her drawing power at the box office.—
Roy Fuhrer, Temple theatre. Yates Center, Kan.
—General patronage.

SECRETS: Norma Talmadge—A very good
picture. I think all who saw it were pleased,
but we are in Lent here now and nothing draws
very good.—L. M. Jones, Arcadia theatre, Vander-
grift, Pa.—General patronage.

SANDRA: Barbara LaMarr—We ran this pic-
ture only one day, account of a road show the
next, but it was a shame. There is a picture that
should be run at least three : in fact, every
LaMarr. Maybe others don’t think so. I think
Miss LaMarr is a knockout. Wish she was with
Paramount. Eight reels.—Bill Heinecke, Judith
theatre. Lewistown, Mont.—Mixed patronage.

SANDRA: Barbara LaMarr—Fair story, hurt
by excess footage. Could have been done in seven
reels. Business just fair. Eight reels.—E. E.
Gailey, Crystal theatre, Wayne, Neb.—General
patronage.

HER NIGHT OF ROMANCE: Constance Tal-
madge—We played this picture on Christmas to

good business. One of Connie’s best.—C. C.

Sterrett, Palace theatre, Kinsley, Kan.—General
patronage.

SUNDOWN : Hobart Bosworth—^A dandy story

of the pioneer days in the West. Run it and
boost it and you can meet them coming out.

It made me some money. Nine reels.—Jack

Edmund Lowe appears in "Champion of
Lost Causes,” which will be released
by Fox.

Cairns, Brooklyn theatre, Detroit, Michigan.—

•

General patronage.

ABRAHAM LINCOLN: George Billings—Grab
this and go the limit. It is the best educational
ever produced, and entertaining too. Received
many compliments from our patrons and brought
many new faces in. Ten reels,—A. G. Witwer,
Grand theatre. Rainier, Ore.—Small town patron-
age.

THE SONG OF LOVE: Norma Talmadge—
Fell down badly. My patrons are tired of this

kind of a picture. Norma spends too much time
posing.—C. S, Watson, Electric theatre, Cald-
well, Kans.—Community patronage.

THE SONG OF LOVE: Norma Talmadge—
Those who came to see it were very well pleased
with it, but not enough of them came to make it

satisfactory at the box office. Seven reels.—Al.

C. Werner. Royal theatre, Reading, Pa.—General
patronage.

PAINTED PEOPLE: Colleen Moore.—The best

little picture that I have run for many a day.
Full of comedy situations and clean as a “hound’s
tooth.’’ Business good and everybody happy.
Colleen at her best and the type of picture we
small town fellows like. Seven reels.—A. D.
Brawner, Jewel theatre, Hooker, Okla.—General
patronage.

PAINTED PEOPLE : Colleen Moore—Very
pleasing program picture that did fairly well.

Seven reels.—A. C. Werner, Royal theatre, Read-
ing, Pa.—General patronage.

TWENTY-ONE: Richard Barthelmess—This is

an extra good picture and bought at a price we
could pay and make something on. First National

is giving the little fellow a chance to live by
selling good pictures at a reasonable price.

Seven reels.—W. J. Shoup, De Luxe theatre,

Spearville, Kan.—Small town patronage.

TWENTY-ONE: Richard Barthelmess—Was
liked by all who saw it. A very pleasing picture.

—A. C. Werner, Royal theatre, Reading, Pa.

—

General patronage.

THE GOLDFISH: Constance Talmadge—We
have to report this picture as not satisfying our

patrons. We used to consider Connie as a good
drawing star but, after making “Dulcy,” and
now this thing comes along, she certainly will

be null from now on. Seven reels.—W. J. Shoup,

De Luxe theatre, Spearville, Kan.—Small patron-

age.
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THE GOLDFISH: Constance Talmadge—A very
poor picture, so the people who paid their money
to see it said. Anyway, business very poor.

—

Roy Fuhrer, Temple theatre, Yates Center, Kan.—General patronage.

THE GOLDFISH: Constance Talmadge—-Good
comedy program, but the poorest I ever played
Miss Talmadge in.—Bert Silver, Silver Family
theatre, Greenville, Mich.—General patronage.

THE GOLDFISH: Constance Talmadge—

I

heard a lot of bad reiwrts on this one, but can
say it pleased my crowd and got many laughs.
I was surprised and pleased. It made me some
money. I asked quite a few how they liked it

and they all seemed pleased. Six reels.—Jack
Cairns, Brooklyn theatre, Detroit, Mich.—General
patronage.

THE GOLDFISH: Constance Talmadge—Used
this on a Sunday and reports came to me next
morning. It pleased. I being out of my town on
the day we used this one, I personally did not
get to see it.—M. J. Babin, Fairyland theatre.

White Castle, La.—General patronage.

GALLOPING FISH: Special cast—This is one
that is one. It may be a little old. but here is a
tip : like good liquor, a little age don’t hurt it.

Just the right kind of stuff to hold any kind of

an audience, and prints from First National are

always fair. Six reels.—O. E. Oates. Brigde thea-

tre, Petersburg, W. Va.—Small town patronage.

GALLOPING FISH: Special cast—A joke, so

bad ’twas good.—Bert Silver, Silver Family thea-

tre. Greenville, Mich.—General patronage.

GALLOPING FISH: Special cast.—Has more
laughs per foot than 90 per cent of the highly
advertised short comedies. Business poor account
‘‘big lodge doin’s” each night. Six reels.—S. G.

Ihde, Photoplay theatre, Ashland. Kan.—Small
town patronage.

GALLOPING FISH: Special cast.—As good

as “The Hottentot’’ and, say, that is a mouthful.

I wouldn’t like to live in a community that

couldn’t enjoy this picture. Six reels.—Lester

N. Leek, Club House theatre, Jackson, Wyo.

—

General patronage.

GALLOPING FISH: Special cast—A little

silly for an intelligent audience. No favorable

comments on this one. Personally, I thought it

foolish. Six reels.—M. J. Babin. Fairlyland thea-

tre. White Castle, La.—General patronage.

THE WHITE MOTH: Barbara LaMarr—One of

the few that has really made us a few dollars.

Was well liked and had some pulling power at

the box office. Play it and boost it.—S. A.
Davidson, Princess theatre, Neodesha, Kans.

—

Small town patronage.

THE WHITE MOTH: Barbara LaMarr—

A

very good picture that does not end right to

suit the majority. Film good. Seven reels.

—

Lester N. Leek, Club House theatre, Jackson,
Wyo.—General patronage.

THOSE WHO DANCE: Blanche Sweet—This
picture sent them out talking. Very poor busi-

ness first night, but word of mouth advertising

resulted in satisfactory second night. Unusual
suspense. Good lesson. Eight reels.—W. J.

Powell. Lonet theatre, Wellington, O.—Small
town patronage.

THOSE WHO DANCE: Blanche SweeG-A
picture that will please most any audience. A
good moral to the story. A picture all these so-

called prohibitionists should see. Just what pro-

hibition has caused ; lots of hypocrites. Eight

reels.—M. J. Babin, Fairyland theatre. White
Castle, La.—General patronage.

IN HOLLYWOOD WITH POTASH AND
PERLMUTTER: Special cast—As usual, this

class of high grade comedy pleases. This went
over nearly as well as “Potash and Perlmutter.”

—B. C. Brown, Temple theatre, Viroqua, Wis.

—

General patronage.

IN HOLLYWOOD WITH POTASH AND
PERLMUTTER: Special cast—Absolutely noth-

ing to it. If you have to play it,, don’t put much
force behind it, as it will not stand up. They
panned this one good.—A Mitchell. Dixie theatre,

Russellville, Ky.—Small town patronage.

DULCY : Constance Talmadge—Made a good

picture for our Family Night. Connie does very

well at our program price for a picture, but we
can’t pay fancy prices for her. Seven reels.

—

A. N. Miles. Eminence theatre. Eminence. Ky.

—

General patronage.

DULCY : Constance Talmadge—The weakest

and silliest thing Connie appeared in. Too silly

from an entertainment standpoint. Consider this

one of First National’s weakest on present con-

tract. Seven reels.—M. J. Babin, Fairyland thea-

tre. White Castle. La.—General patronage.

MIGHTY LAK’ A ROSE: Dorothy Mackaill—

A sure fire winner. It has something that gets

them all. A picture you can play again. Eight
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reels.—Wayne Willis, Hollywood theatre, Stan-

ford, Mont.—General patronage.

MIGHTY LAK’ A ROSE; Dorothy Mackaill—
Very good. Everyone liked it. Some wept and
thought it perfectly wonderful. Had a very good
print. Eight reels.—W. L. Douglas, Strand thea-

tre, Newman Grove, Neb.—Small town patron-

age.

EAST IS WEST : Constance Talmadge—High
class picture in every respect, besides being im-
mensely interesting. Eight reels.—John M.
Williams, Park theatre, Glen Rose, Tex.—Small
town patronage.

EAST IS WEST: Constance Talmadge—Very
good, but not a special. Makes very good pro-

gram picture. Acting good. Eight reels.

—

W. A. Doerschlag, Strand theatre. Ransom, Kan.
—Small town patronage.

THE GIRL IN THE LIMOUSINE: Larry
Semon—I have seen adverse reports on this

comedy feature, but my patrons liked it and told

me so. It is of the slapstick variety throughout,
but is good for almost continuous laughs. Will
go much better to full houses than light ones.

Played it with Charles Chaplin in “The Pilgrim”
and it got twice the laughs of the Chaplin film.

Six reels.—W. J. Powell, Lonet theatre, Welling-
ton, O.—Small town patronage.

JEALOUS HUSBANDS: Special cast—This is

a very fine picture. It is a little sad, but splendid
acting, and especially the acting of the two little

boys. Seven reels.—W. J. Shoup, DeLuxe theatre.

Spearville, Kan.—Small town patronage.

THE LOVE MASTER: Strongheart—^This is an
excellent production and has wonderful drawing
power. It will bring in and please most every
class of people. Had many favorable compli-
ments. Seven reels.—B. R. Parsons, Grand thea-
tre, Springfield, Minn.—General patronage.

THE LOVE MASTER: Strongheart—The best
picture made with this dog so far. Has plenty
of comedy, thrills and drama. The dog race is

extra good. Hurrah for Strongheart, Lady Julie,

and an their families, present and future. Bad
weather hurt attendance. Six reels.—A. N. Miles,
Eminence theatre, Eminence, Ky.—General pat-
ronage.

WITHIN THE LAW : Norma Talmadge—

A

pleasing crook drama. Although it is a little old.

Norma will bring in people here that don’t come
very often otherwise. Eight reels.—B. R. Par-
sons, Grand theatre, Springfield, Minn.—General
patronage.

WANDERING DAUGHTERS: Marguerite De
La Motte—Went over very well. Greater per cent
liked it. A few kicks but mostly praise.—W. L.

Douglas, Strand theatre, Newman Grove, Neb.

—

Small town patronage.

ANNA CHRISTIE : Blanche Sweet—An awful
jolt. Why was a picture like this ever produced?
Less excuse for this picture than any two ever
played.—C. S. Watson, Electric theatre, Caldwell,
Kans.—Community patronage.

A SELF MADE FAILURE: Lloyd Hamilton

—

A good comedy. Many good comments. Business
faif-—Harry Van Noy, Riviera theatre, Anderson,
Ind.—General patronage.

FLAMING YOUTH: Colleen Moore—Drew bet-
ter than I thought it would. Pleased the ma-
jority that like this kind of entertainment. It
isn’t as risque as many expect it to be. Nine
reels.—H. J. Eagan, American theatre, Wautoma,
Wis.—Small town patronage.

FLAMING YOUTH: Colleen Moore—Good pic-
ture. The people liked it and they told me so.

Nine reels.—M. K. Harris. Liberty theatre, Frank-
lin, Ky.—General patronage.

THE HUNTRESS: Colleen Moore—We always
have good crowds when Colleen is on. Lots ot
comments of this.—M. K. Harris, Liberty theatre,
Franklin, Ky.—General patronage.

THE HUNTRESS: Colleen Moore—This is a
dandy little picture. Nice scenery, good acting,
good comedy relief and in fact everything to make
a good show. It is not big, but much better than
I expected. Six reels.—H. J. Eagan. American
theatre, Wautoma, Wis.—Small town patronage.

WHEN A MAN'S A MAN : John Bowers

—

This is the kind to write home about. Due to the
great number of readers of Harold Bell Wright's
works, your audience, at least on this one, is

already made for you. Had the biggest second
night’s business since the “Wagon” last fall. The
true test of a picture’s drawing power is in the
second night. Seven reels. —Wm. E. Tragsdorf,
Trags theatre, Neillsville, Wis.—Small town pat-
ronage.

THE PERFECT FLAPPER: Colleen Moore—
Big money getter and certainly draws the sheiks
and flappers. You can always bank on Miss
Moore doing her stuff. She works naturally and

pleases young and old. Six reels.—Jack Cairns,

Brooklyn theatre. Detroit, Mich.—General patron-

age.

SCARS OF JEALOUSY: Special cast—The
title almost killed this picture. It is a very fine

drama with plenty of action. Heard several say

they came not expecting a thing judging by the

title, but were agr-eeably surprised. Seven reels.

—

John M. Williams, Park theatre, Glen Rose. Tex.

—Small town patronage.

HAIL THE WOMAN: Special cast—All these

suirer-pure minded persons who are so easily

shocked ought to be forced to see this picture.

Especially those who live on the roof tops with

their feet off the ground and look down on
everybody else. “Hail the Woman,” for one

thing, is a strong indictment against the in-

justice of the double standard. It hits some of

the “brethern” pretty hard. The picture is ab-

sorbing from beginning to end and will not offend

anyone. First National has got the stuff all

right, but we small towns have to wait until it

gets pretty old before we can buy them. Eight

reels.—John M. Williams, Park theatre, Glen

Rose, Tex.—Small town patronage.

BRAWN OF THE NORTH: Strongheart—
Mighty good snow picture. Everybody seemed
to like it. Eight reels.—John M. Williams. Park
theatre, Glen Rose, Tex.—Small town patronage.

KINDRED OF THE DUST: Miriam Cooper-
Great picture. Pleased everybody. Good drama
and good action. Miriam Cooper exceedingly

beautiful. Picture old. but worth running.

Seven reels.—John M. Williams, Park theatre,

Glen Rose, Tex.—^Small town patronage.

FURY : Richard Barthelmess—This one was
old, but is a drawing card for the following of

Barthelmess or action lovers. It pleased all the

action lovers and tickles to death all the followers

of drama. If exploited heavy, can be put over

like a circus and everyone will be pleased. Only

one thing, watch the rentals. First National

wants big money for Barthelmess. Nine reels.

—

O. R. Oates, Bridge theatre, Petersburg, W. Va.

—

Small town patronage.

CYTHEREA: Special cast—Good picture with

no box office value for us. Sold too high. Could

not get them in to see it. Title drives them to

your competitor.—S. A. Davidson, Princess thea-

tre, Neodesha, Kans.—Small town patronage.

A SON OF THE SARAHA: Bert Lytell—

A

good entertainer, but a little too draggy. Could

have cut about two reels and made it worth the

while. My observation is that there are too many
long fetched out pictures : that lots of film could

be saved, time too. Eight reels.—M. J. Babin,

Fairyland theatre. White Castle, La.—General

patronage.

BORN RICH: Bert Lytell—Fair program pic-

ture. Eight reels.—Kreighbaum Bros., Char-Bell

theatre, Rochester, Ind.—General patronage.

THE SEA HAWK; Milton Sills—Cold weather.

No business. Picture great. Get it and boost it.

Eleven reels.—Jack Cairns, Brooklyn theatre, De-

troit, Mich.—General patronage.

HER TEMPORARY HUSBAND: Special cast

—While some stayed away because of the name,
those who came thought it equal, if not superior,

to the Lloyds. Any exhibitor who passes up this

farce comedy has something wrong with his head.

The name won’t pull them in, but holler real

loud and play it two nights at least and you

won’t be sorry. Seven reels. M. A. Manning.
Opera House, Baldwin, Wis.—Small town patron-

age.

THE MASQUERADER: Guy Bates Post—

A

good program picture. Clean and entertaining.

—Bert Silver. Silver Family theatre, Greenville,

Mich.—General patronage.

PONJOLA: Anna Q. Nilsson—Had the red ink

bottle ready, thinking the name would keep them
away, but sure was surprised at the crowd, who
were nearly all pleased, and I put away the old

bottle without pulling the cork. A good one to

play. Seven reels.—M. A. Manning, Opera House,

Baldwin. Wis.—Small town patronage.

Fox
THE DEADWOOD COACH: Tom Mix—All you

boys who have been crying for Mix in a regular

he-man Western story, just look this one over.

Strictly a shoot ’em-up action Western. Wonder-
ful scenery, mighty fine story, Tom at his best,

Tony working hard, keen leading lady, not a dull

moment, that’s “The Deadwood Coach.” Busi-

ness fine. Seven reels.—A1 Powell, Highland the-

atre, Guthrie. Okla.—General patronage.

THE DEADWOOD COACH: Tom Mix—

A

knockout of a picture. Satisfied the best crowd
we have had for six months. Buy and boost it

strong if your people like action and lots of it.

Scenery good. New Print.—Conway & Hammer,
Auditorium theatre. Colfax, Wis.—General pat-

ronage.

PORTS OF CALL: Edmund Lowe—A very well

presented picture of more than ordinary interest.

Makes a very good regular program picture. Seven

reels.—Giacoma Bros., Crystal theatre, Tombstone.

Ariz.—General patronage.

TEETH : Tom Mix—It’s a knockout. Tom.
Tony, the horse, and Duke, the dog. all action and
good. Seven reels.—Bill Heinecke, Judith theatre,

Lewistown, Mont.—Mixed patronage.

TEETH : Tom Mix—This one paid my rent

and pleased the crowd. I had my car wrecked yes-

terday. so I’ll have to book another Mix. Seven
reels—Jack Cairns, Brooklyn theatre. Detroit,

Mich.—General patronage.

FLAMES OF DESIRE: Special cast—Just an
ordinary love story that failed to attract any
patronage mid-week. Good photos but cannot un-

derstand why they put out such weird one-sheets

on some of the subjects. Seven reels.—E. W.
McClelland, Rex theatre. Gilman City, Mo.—Small

town patronage.

THE DANCERS: Madge Bellamy—Exceedingly

good picture with a very interesting story. Act-

ing well done and cast fit in fine. Business very

poor, because it is not the class of picture that

I want. I have a Western house and pictures of

this nature are for the bigger houses where they

cater to the sex pictures. Seven reels.—A1 Powell.

Highland theatre, Guthrie, Okla.—General patron-

age.

THE PAINTED LADY: Special cast—We did

a splendid business with this one, but a sad

disappointment to those who saw it. Absolutely

nothing to it and the underworld scenes are

enough to scare the audience into leaving. Six

reels.—W. E. Elkin, Temple theatre. Aberdeen,

Miss.—Neighborhood patronage.

THE PAINTED LADY : Special cast—Good
picture. Ran this with the Passiac, N. J. Basket-

ball team and had good business.—Harry Van
Hoy, Riviera theatre, Anderson, Ind.—General

patronage.

THE MAN WHO PLAYED SQUARE: Buck
Jones—Best Jones picture to date ; as good as

anything Mix ever made. Fox should give us

more like this, for they haven’t anything else

worth running. Seven reels.—Oscar Hansen, Jef-

ferson theatre, Goshen. Ind.—General patronage.

THE MAN WHO PLAYED SQUARE: Buck
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Jones—If your audience enjoys Westerns this will

please 100 per cent. Buck Jones has lots of

admirers here. Six reels.—W. E. Elkin, Temple
theatre, Aberdeen, Miss.—Neighborhood patron-
age.

THE MAN WHO PLAYED SQUARE; Buck
Jones—It’s an A-1 picture for Saturdays. A fine

little Western and will please all, old and young.
Six reels.—Bill Heinecke, Judith theatre. Lewis-
town, Mont.—Mixed patronage.

IT IS THE LAW : Special cast—Played this

on a Saturday, the one day in the week it should
not have played. Was misled on it. Not much
of a picture and am sure our friend Bill Fox
will agree with us. Six reels.—Bill Heinecke,
Judith theatre, Lewistown, Mont.—Mixed patron-

age.

THE MAN WHO CAME BACK: George O’Brien
—Here is a dandy picture. You can’t go wrong
on this one. This is the kind of a picture you
can face your audience going out. Although
this one didn’t do anything at the box office,

it was no fault of the picture. Very good act-

ing. Stars well liked here. Audience appeal

100 per cent. Tone okay, mixed class. Nine
reels.—Julius Freedman, Family theatre. Forest

City, Pa.—Small town patronage.

THE CYCLONE RIDER: Special cast—A good
picture. Pleased 100 per cent. Good print.—L.

Deyo, Miers theatre, Schoharie, N. Y.—General

patronage.

THE CYCLONE RIDER: Special cast—One of

the best. Just as good as Lloyd’s “Safety Last”
for thrills and comedy and the story is good.

Drew good business and pleased. Buy it and
advertise it. It will please anywhere. Seven
reels.—J. E. Bailey, Bailey theatre, Waverly, Kan.
—General patronage.

THE CYCLONE RIDER: Special cast—The
wilde.st picture ever made. No story. No direct-

ing. No sets. No nothing. Just stunts, thrills

and more stunts. You can't show this kind of

stuff to people who come to be entertained, but

those who like Westerns will eat it up. Judge for

yourself. It flopped big here, half those in walked
out on it. Seven reels.—Steve Farrar, Orpheum
theatre, Harrisburg, 111.—General patronage.

IN LOVE WITH LOVE: Special cast—A rather

frothy comedy drama which pleased the younger
patrons and mildly amused the elders. Six reels.

—

P. G. Estee. S. T. theatre, Parker, S. D.—Small
town patronage.

AN ARIZONA ROMEO; Buck Jones—It’s an
A-1 picture for Saturdays. A fine little Western
and will please all, old and young. Six reels.

—

Bill Heinecke, Judith theatre, Lewistown, Mont.

—

Mixed patronage.

AN ARIZONA ROMEO: Buck Jones—A West-
ern good for Saturday night. Five reels.—Geo.

Rauenhorst, Crystal theatre, Fulda, Minn.—Small

town patronage.

DANTE’S INFERNO: Special cast—This is

woi*se than awful. They stopped us on the street

to tell us how rotten it was. Nothing but people

walking around in a circle, supposed to be in

Hell, and Ralph Lewis overacts as usual in the

modern story. Print bad, served by Chicago ex-

change. Six I’eels.—Oscar Hansen, Jefferson the-

atre, Goshen, Ind.—General patronage.

DANTE’S INFERNO: Special cast—Played this

at advanced prices and pleased. That is, when
you asked them how they liked it, they could not

answer at once as the picture took them off their

feet and got them thinking. Run it ; it’s all there.

Nine reels.—Bill Heinecke, Judith theatre, Lewis-
town, Mont.—Mixed patronage.

GOLD HEELS: Special cast—Ran this picture
on Friday and Saturday. Bad weather. Punk
roads. Did a nice little business on it and pat-
rons well pleased. Lots of comedy. A good story
and a whirlwind horse race. Get behind, you’ll
like it. Seven reels.—Gunther & Metzger theatre,
Syracuse, Neb.—Small town patronage.

THAT FRENCH LADY: Shirley Mason—This
picture is a miserable thing, an abomination to
any community. Free love, filth and sex stuff.

Shirley used to make clean stories. She is a fool

to sell herself to the Fox outfit for productions
of this type. The flimsy attempt at moralizing
in the last reel has no effect in view of what has
gone before. It disgusted our people and I don’t
know when I will be able to get anyone in the
house to see a Shirley Mason picture again. Wm.
Fox and Wm. Hays should both be put in the
stocks. Protestant minister and church people
are ridiculed. The producer has got to get away
from this. Six reels.—L, D. Charles, Grand the-

atre, Chetek, Wis.—Small town patronage.

THE ROUGHNECK: George O’Brien—Vei'y,

very good. Has everything in it that will appeal
to the class of people who attend shows in rural

communities. Fox seems to have the pictures
this time and is selling them. Worth the price.

They are new and the advertising on them is

good. Eight reels.—J. E. Bailey, Bailey theatre,

Waverly, Kan.—General patronage.

THE LAST MAN ON EARTH: Earle Fox—

A

novelty picture that drew a good business one
night. We see nothing in this ptciure that would
be called offensive. Opinion divided as to its enter-

tainment value, but it will drew. A surfeit of
shapely legs, but they were well behaved. We
call it a pretty good show. Six reels.—E. W.
McClelland, Rex theatre, Gilman City, Mo.—Small
town patronage.

HEARTS OF OAK: Hobart Bosworth—Here is

a dandy story spoiled by the modern ending,
however, it went over big and made me money.
Many good comments. Catchy pai>€r. Five reels.

—Jack Cairns, Brooklyn theatre, Detroit, Mich.

—

General patronage.

HONOR AMONG MEN: Edmund Lowe—Not
as good as “The Brass Bowl.” Had several leave

before show was over. Did not think much of it

myself. Not the kind of a picture that will

lake in a mining town. Five reels.—Chas. E.

Barber, Electric theatre, Tilden, 111.—Small town
patronage.

THE WARRENS OF VIRGINIA: Special cast—
A pretty good sort of a picture that the younger
generation don’t care for. It drew the older ones,

but the younger ones stayed away. We didn’t do
much more than film rental both nights. Seven
reels.—W. E. Elkin, Temple theatre, Aberdeen,
Miss.—Neigborhood patronage.

THE CIRCUS COWBOY: Buck Jones—Good
lively picture. Good circus scenery and comedy
relief. Would call it a very good snappy program.
Five reels.—B. C. Brown, Temple theatre, Viroqua,
Wis.—General patronage.

EYES OF THE FOREST: Tom Mix—A little

better than some of the Mixes. Conditions of film

about like most of Fox out of Chicago office. Five
reels.—C. B. Burkhardt, Pastime theatre. Homel-
and Sidney, 111.—Small town patronage.

HELL’S HOLE: Buck Jones—Was not liked

here. People said it wasn’t up to Buck’s usual

standard. Was disappointing at the box office.

—

Al. C. Werner, Royal theatre, Reading, Pa.

—

General patronage.

THE LAST OF THE DUANES: Tom Mix-
Opposition had Lloyd and at that we held our

owm. The story goes you cannot buck Lloyd and
get away with it. Well, we did. Held our own
and then some. Seven reels.—Bill Heinecke,
Judith theatre, LewLstown, Mont.—Mixed patron-
age.

HOODMAN BLIND, DARWIN WAS RIGHT:
Special cast—Good program picture, but don’t
promise them too much. Six reels.—Bill Heinecke,
Judith theatre, Lewistown, Mont.—Mixed patron-
age.

LADIES TO BOARD: Tom Mix—This one
good and gave satisfaction, although not up to

the old Mix standard. Six reels.—W. E. Patter-
son, Princess theatre, Hettick, 111.—Rural patron-
age.

THE HEART BUSTER: Tom Mix—Another
Mix that went over with a bang. Several of
my patrons told me it was the best Mix had made
for some time. Everybody pleased who came to

see it. This should draw your Mix fans. In
advertising tell them it is something different.

—

Chas. E. Barber, Electric theatre, Tilden, III.

THE LONE STAR RANGER; Tom Mix—If

all of the film had been there, I suppose it would
have been a good picture, but it was about half

gone, 6 reels and about 500 feet on each gone.

The film was terribly rainy and the sub-titles

were so short that you couldn’t begin to read

them, and it was patched upon a patch. Why do
exchanges send out such prints Wired in for a

better print for the second night but all the satis-

faction I got was that they were sorry. Six reels.

—W. L. Douglas, Strand theatre, Newman Grove,

Neb.—Small town patronage.

THE TROUBLE SHOOTER: Tom Mix—This
is a fair picture but Mix ought to be able to

make a lot better pictures than this one. Six

reels.—B. R. Parsons, Grand theatre, Springfield,

Minn.—General patronage.

THE PLUNDERER: Frank Mayo—And this

is called a special. Not even an average program
picture.—W. L. Douglas, Strand theatre, Newman
Grove, Neb.—Small town patronage.

TIMES HAVE CHANGED: William Russell—
No good. Six reels.—Wayne Willis, Hollywood
theatre, Stanford, Mont.—General patronage.

TIMES HAVE CHANGED: William Russell-
Fair program picture that pleased the majority.

—

Al. C. Warner, Royal theatre, Reading, Pa.—Gen-
eral patronage.

THE ELEVENTH HOUR: Special cast—Too
many thrills. Got everybody’s nerves on edge.

Seven reels.—Dinsmore & Son, Majestic theatre,

Weiner, Ark.—General patronage.

CAMEO KIRBY : John Gilbert—This picture

pleased all who saw it. Gilbert is coming to the

front. Six reels.—M. K. Harris, Liberty theatre,

Franklin, Ky.—General patronage.

CAMEO KIRBY: John Gilbert—General opin-

ion was that this was an outstanding production

and deserved much better patronage.—Al, C.

Werner, Royal theatre, Reading, Pa.—General

patronage.

NORTH OF HUDSON BAY: Tom Mix—Fair,
not up to Mix standard. Five reels.—W. E. Pat-

terson, Princess theatre, Hettick, 111.—Rural pat-

ronage.

NORTH OF HUDSON BAY: Tom Mix—A very

fair picture that did fairly well.—Al. C. Werner,

Royal theatre. Reading, Pa.—General patronage.

WOLVES OF THE NIGHT: William Farnum
—A real good picture. Good print. Six reels.

—

L. Deyo, Miers theatre, Schoharie, N. Y.—General

patronage.

KENTUCKY DAYS: Dustin Farnum—This pic-

ture, while rather an old one, seemed to please

most all of them. Print in good condition. Six

reels.—C. B. Burkhardt, Pastime theatre, Homer
and Sidney, 111.—Small town patronage.

ROMANCE RANCH : John Gilbert—Just a pic-

ture, nothing to rave about. Five reels.—W. E.

Patterson, Princess theatre, Hettick, 111.—Rural

patronage.

IF WINTER COMES: Percy Marmon^-The
best picture I have ever played in my theatre, but

what a picture it would have been if it could

have been made in eight or nine reels. A great

Sunday night picture. Marmont is great. Twelve
reels.—J. M. Thoma, Postville theatre, Postville,

Iowa.—General patronage.

ROMANCE RANCH: John Gilbert’s best to

date. This fellow is growing in popularity with

leaps and bounds, and is especially strong with

the ladies. A good show. I’ll say. Six reels.

—

W. W. White, Jefferson theatre, Jefferson City,

Tenn.—General patronage.

Metro-Goldwyn
THE DIXIE HANDICAP: Frank Keenan—Here

is the picture that will entertain any and all
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kinde creeds, races and community. Full of pep,

come fy and a good stoi-y all the way through.

Seven reels.—M. J. Babin, Fairyland theatre.

White Castle, La.—General patronage.

SO THIS IS MARRIAGE: Eleanor Boardman

We didn’t do much with this one. but no fault

of the picture or title. This is one of the best

features Metro-Goldwyn has released to date and

will please anywhere if you will only advertise it.

The colored photography and scenes are beautiful.

Seven reels.—W. E. Elkin, Temple theatre, Aber-

deen, Miss.—Neighborhood patronage.

SO THIS IS MARRIAGE: Eleanor Boardman
—I would put this in the class of good pictures.

Modern domestic society drama. Good title and
worthy of more than one day showing. Has some

colored Biblical scenes that are beautiful. Seven

reels.—Chas. H. Ryan, Milford theatre, Chicago,

111.—Neighborhood patronage.

SO THIS IS MARRIAGE: Eleanor Boardman
—Splendid. As near 100 per cent as they make
’em. Pleased the majority of our patrons. Seven
reels.—A. G. Witwer, Grand theatre, Rainer, Ore.

—Small town patronage.

CIRCE, THE ENCHANTRESS: Mae Murray-
Some liked it, others didn’t hesitate to tell me
they didn’t. Miss Murray has played out com-
pletely with our patrons. When we tell them
she is on they absolutely refuse to come. Seven

reels.—W. E. Elkin, Temple theatre, Aberdeen,

Miss.—Neighborhood patronage.

CIRCE, THE ENCHANTRESS: Mae Murray-
Considered by some as a bit fast and jazzy but

pleased my audiences for two nights. Was one
of the first of the new Metro-Goldwyns we have
played and was well pleased with the results.

—

S. A. Davidson. Princess theatre, Neodesha, Kans.

—Small town patronage.

JANICE MEREDITH: Marion Davies—Very
good. Too much like "America” but cannot be

ranked with it. It is history, so can be hooked
up with schools. Perfect print served by Chicago
exchange. Twelve reels.—Oscar Hansen. Jeffer-

son theatre, Goshen, Ind.—General patronage.

THE NAVIGATOR: Buster Keaton—Buster’s

best comedy feature. Many new and original fea-

tures of laugh producing comedy. Six reels.

—

Kreighbaum Bros.. Char-Bell theatre, Rochester,

Ind.—General patronage.

THE NAVIGATOR: Buster Keaton—A cracker-

jack comedy but the patrons oi my house do not

come for feature comedies. Therefore I lost on
this bird. Seven reels.—Jack Cairns. Brooklyn
theatre, Detroit, Mich.—General patronage.

A BOY OF FLANDERS: Jackie Coogan—Did
a good business on this one, but many disap-

pointed. Had a print with too much cut out. and
had many kicks about picture being cut up. These
cut prints don’t pay. It has ruined Jackie as a
drawing card for me. Seven reels.—E. Crawford,
Y theatre. Ft. Leavenworth, Kan.—Small town
patronage.

A BOY OF FLANDERS: Jackie Coogan—
Jackie brings in the kiddies and the young people

in droves, whereas the old people do not respond
as well. However, this went over satisfactorily.

—

Al. C. Werner, Royal theatre, Reading, Pa.

—

General patronage.

HIS HOUR: John Gilbert—This is a good pro-

duction. Seemed to please most all who came.
Business below average. Seven reels.—A. G.

Witwer, Grand theatre. Rainier, Ore.—Small town
patronage.

ALONG CAME RUTH: Viola Dana.—Dandy
little light comedy. All Dana pictures seem to

please. Six reels.—Wm. Winterbottom, Electric

theatre, Brady, Neb.—Small town patronage.

LITTLE ROBINSON CRUSOE: Jackie Coogan
—Thumbs up. Good picture. Pleased them all

after drawing a good crowd. Six reels.—Jos. W.
Springer, Strand theatre, Elizabethtown, Ind.

—

General patronage.

THREE AGES: Buster Keaton—Of all the
pieces of cheese made during the last few years,

this one takes the cake. Had more knocks on
this picture than I have had on one in a year.

Too much chopped up, kept everyone guessing to

keep up with what was going on. Five reels.

—

S. G. Ihde, Photoplay theatre, Ashland, Kan.

—

Small town patronage.

WILD ORANGES: Frank Mayo—People here
thought it an exceptionally fine picture and were
highly pleased.—Al. C. Werner, Royaal theatre,

Reading, Pa.—General patronage.

LITTLE OLD NEW YORK: Marion Davies-
Good story and well handled, but too many reels

for us. Six to eight reels plenty. Eleven reels.

—

W. E. Patterson, Princess theatre, Hettick, 111.—

•

Rural patronage.

LITTLE OLD NEW YORK: Marion Davies—
A good picture. I played it a little old, but

it gave satisfaction.—Bert Silver, Silver Family
theatre, Greenville. Mich.—General patronage.

THE SHOOTING OF DAN McGREW: Barbara
La Marr—Plea.sed a good sized audience. Prices

right and should make any exhibitor a little

money. We bought all of Metro’s product right

with the exception of "Scaramouche” and “The
White Sister.” Seven reels.—Gunther & Metzger.
Palace theatre, Syracuse, Neb.—Small town pat-

ronage.

THE BANDOLERO: Rene Adoree—Tragic story

laid in Spain. Scenery very beautiful and good
bull fight. Poor business two days. Seven reels.

—A. G. Witwer, Grand theatre. Rainier, Ore.

—

Small town patronage.

ROUGHED LIPS: Viola Dana—Seemed below
Viola’s usual standing and didn’t do as well as
expected. —Al. C. Werner, Royal theatre, Read-
ing, Pa.—General patronage.

NAME THE MAN : Special cast—I consider

this only a good program picture. Nothing special

about it. Print good. Eight reels.—P. G. Held,
Sterling theatre, Fairmont, Neb.—General pat-
ronage.

HALF-A-DOLLAR BILL: Anna Q. Nilsson—

-

People here liked this very much and it went
over nicely.—Al. C. Werner, Royal theatre, Read-
ing, Pa.—General patronage.

LOOK YOUR BEST: Special cast—This is an
old one, but gave good satisfaction. Six reels.

—

W. E. Patterson, Princess theatre, Hettick, 111.

—

Rural patronage.

THROUGH THE DARK: Special cast—Very
good picture and pleasing entertainment was the

verdict on this one.—Al. C. Werner Royal thea-

tre. Reading, Pa.—General patronage.

HELD TO ANSWER: House Peters—Not so

good. Everybody left the theatre wondering what
it was all about.—J. H. Ebersole, Majestic thea-

tre, Avoca, la.—Small town patronage.

UNDER THE RED ROBE: Special casl^Told
the teachers how good it was and they in turn

passed the word along and I had very good com-
ments on it from those who could appreciate a

historical production.—Al. C. Werner, Royal thea-

tre. Reading, Pa.—General patronage.

THREE WISE FOOLS: Special cast—Highly
praised by patrons. Clean comedy, good story.

Ran this on Sunday to good business. Seven

reels.—Geo. Rauenhorst, Crystal theatre. Fulda,

Minn.—Small town patronage.

MAD LOVE: Pola Negri—This is an old one,

but gave good satisfaction. Six reels.—W. E.

Patterson. Princess theatre, Hettick. 111.—Rural
patronage.

SCARAMOUCHE: Rex Ingram—A masterpiece,

of course. It didn’t please everyone, but I think

the majority were carried away with it. Didn’t

draw nearly so well as it could have, but at that

I’m satisfied. Ten reels.—S. G. Ihde, Photoplay

theatre, Ashland, Kan.—Small town patronage.

UNSEEING EYES: Special cast—A very good
picture, my people classed it, and it seemingly

pleased them all.—Al. C. Werner, Royal theatre,

Reading, Pa.—General patronage.

TRAILING AFRICAN WILD ANIMALS: Mr.

and Mrs. Johnson—A good educational picture.

Run it and tie up with the schools. Seven reels.

—Geo. Rauenhorst, Crystal theatre, Fulda, Minn.
—Small town patronage.

THE UNINVITED GUEST: Special cast—
Pleasing program picture. Gave this as a benefit

for the Camp Fire Girls and they did pretty well

with it. From the good reports on this I had

been led to believe there would be more under-

water shots in natural colors. Seven reels.—Wm.
E. Tragsdorf, Trags theatre, Neillsville, Wis.

—

Small town patronage.

RENDEZVOUS: Special cast—The title was
had here and the show little better. Result—loss.

—Al. C. Werner, Royal theatre, Reading, Pa.

—

General patronage.

THE SOCIAL CODE: Viola Dana—A good
picture. Star liked here. Five reels.—Geo. Rauen-
horst, Crystal theatre, Fulda, Minn.—Small town
patronage.

ENEMIES OF WOMEN: Lionel Barrymore—
No objection to picture or cast, but too many
reels for rural district. Six reels and a comedy
seems to about fill the bill at this place. Ten
reels.—W. E. Patterson, Princess theatre, Hettick,

III.—Rural patronage.

Paramount
THE THUNDERING HERD: Jack Holt—Did

they like the picture ? Oh Boy ! They are still

talking. More action than “North of 36” and,
“The Covered Wagon” combined. I advertised
this on a street car, then took the 24 sheets off

the car, and set them in front of the theatre.
Pleased 100 per cent.—Harry Van Noy, Riviera
theatre, Anderson, Ind.—General patronage.

THE SWAN: Special cast—A beautiful picture,

but highbrow and the comedy side of it went over
the heads of most of my crowd. As an actress,

Frances Howard will do for Red Cross Seal
stamps and stills and that’s about her speed,

judging from this picture. Bebe Daniels would
have made this a real picture.—Charles Lee Hyde,
Grand theatre, Pierre, S. D.—General patronage.

COMING THROUGH: Thomas Meighan—Bad
weather was the cause. The picture is very good,
and you can step on it, although for some reason
a number of my patrons did not care for it.

I asked them why and they could not answer.
1 think it’s good. Seven reels.—Bill Heinecke,
Judith theatre, Lewistown, Mont.—Mixed patron-
age.

MISS BLUEBEARD: Bebe Daniels—Here is

the best picture in the whole first forty of Para-
mount. Get you a bunch of the circus style

heralds, from the Exhibitors Printing Service, at

845 S. Wabash Ave., Chicago, III., and raise your
prices and go after this one. It will stand up and
please everybody that will come. It’s a knockout
and Miss Daniels will sure come to the fi’ont if

they will put her in some more of this type.

—

A Mitchell. Dixie theatre, Russellville, Ky.—Small
town patronage.

MISS BLUEBEARD: Bebe Daniels—Boost this

one and get them in. The picture will do the

rest. We need more pictures of this type. Will

please any audience. Seven reels.—Wm. Obrecht.

Scenic theatre, Rolfe, la.—General patronage.

THE TOP OF THE WORLD: Special cast—
This is one of the new Paramounts that is better

than most pictures. It has a good plot, though
an old one, and is directed in a clever way so

the interest is sustained and the flood scene is one
of the best done scenes I have ever seen.

—Charles Lee Hyde, Grand theatre, Pierre, S. D.

—General patronage.

THE WANDERER OF THE WASTELAND:
Jack Holt—A wonderful picture that got more
comments than any shown in past few months.

Good crowd on account of color, and many said

that they would not have missed seeing this one

but would not care for another, as it seemed

to hurt their eyes. Every exhibitor should show
this one.—W. H. Humphrey. Community theatre.

Mound Valley, Kan.—Small town patronage.
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THE WANDERER OF THE WASTELAND:
Jack Holt.—Contrary to other exhibitors’ reports

on this picture, we found it a dandy. Good
drawing. We advertised the Technicolor and
metioned that it was a Zane Grey story and it

drew like a i>orous plaster,—C. C. Sterrett, Palace
theatre, Kinsley, Kan.—General patronage.

DANGEROUS MONEY : Bebe Daniels—Bebe
Daniels in one of her good comedies. People like

this a lot. Light but entertaining.—Charles Lee
Hyde, Grand theatre, Pierre, S. D.—General pat-

ronage.

PETER PAN: Betty Bronson—Not so good for

our town. It is too much above their heads. We
were promised special exploitation on this show
but it never materialized. Consider the buying
of this show, you small town e.xhibitors. Watch
out for this one. Ten reels.—C. A. Anglemire,
“Y" theatre. Nazareth, Pa.—Better class patron-

age.

THE GARDEN OF WEEDS: Special cast—

A

fair picture but one that did not draw at the box
office at all.—Charles Lee Hyde, Grand theatre,

Pierre, S. D.—Genei’al patronage.

MANHATTAN : Richard Dix—Good Saturday
picture for small town. Plenty of thrills. Will

go over good.—Wm. Obrecht, Scenic theati*e, Rolfe,

la.—General patronage.

MANHATTAN: Richard Dix.—A dandy pic-

ture with plenty of action and comedy. Star well

liked here. Business good. Seven reels.—Geo. J.

Kosatka, Grove theatre. Fox River Grove, 111.

—

Small town patronage.

NORTH OF 36: Jack Holt—Very fine outdoor
picture but can you imagine the “ad sales de-

signer” who picks out a scene with Beery wres-
ling with Lois Wilson to advertise this picture and
draw people into your theatre ? With the out-

door beauty that they have in this picture, they
think they must pick out a smutty scene which
actually is not in the picture at all, and that is

what you must put on your front door to draw
people in. I rolled up this one sheet and was
going to send it to Zukor but chucked it in the

waste basket for fear I would get caught sending
such stuff through the mails.—Charles Lee Hyde,
Grand theatre, Pierre, S. D.—General patronage.

PETER PAN: Betty Bronson—This is a beau-
tiful thing. No theatre can afford to turn it

down. My sister and my hard boiled father-in-

law said this was the prettiest picture they had
ever seen and my little nephew came to see it

twice, so it pleases all ages. People will stay

because it is a fairy story but no one that comes
to see it will go out and knock it. Personally

I think it handles the mother love theme better

than “The Old Nest” or “Over the Hill' and my
only regret is that I was not able to give a free

show to every kid in town.—^Charles Lee Hyde,
Grand theatre, Pierre, S. D.—General patronage.

FORBIDDEN PARADISE: Pola Negri—This
star is losing out and all on account of these

foreign stories and costume plays, poor endings.

This one ends poor and does not please only a

small percent. Picture is not bad for its kind.

Seven reels.—T. J. Kempkes, Majestic theatre,

Fairbui*y, Neb.—General pationage.

THE GOLDEN BED: Cecil B. De Mille—A box
office picture worthy of recommendation. Lavish

settings, good cast and perfect direction. Pleased

the majority of my audience. Nine reels.—Chas.

H. Ryan, Milford theatre, Chicago, III.—Neighbor-

hood patronage.

THE GOLDEN BED: Cecil B. De Mille—It’s a

Cecil B. De Mille picture and who ever heard of

him making anything but a good picture? They

all liked this one, as well as “Feet of Clay” and
the rest of his pictui’es. Eight reels.—Kreighbaum
Bros., Char-Bell theatie, Rochester, Ind.—General
patronage,

WAGES OF VIRTUE: Gloria Swanson-—^Run it

Sunday and Monday. Vei-y good pi'Ogram pic-

ture. Ben Lyon gave Swanson fine support.

Seven reels.—Kreighbaum Bros., Char-Bell the-

atre, Rochester, Ind.—General patronage.

THE CITY THAT NEVER SLEEPS: Special

cast—Here is a picture that is only fair and has
lots of room for impiovement. All the director’s

fault. I think some of us old time exhibitors

could direct a better picture than many so-called

directors. Seven reels.—Bill Heinecke, Judith the-

atre, Lewistown, Mont.—Mixed patronage.

THE CITY THAT NEVER SLEEPS: Special

cast—Picture will please if you can get them in.

No di*awing power to title.—Wm. Obrecht, Scenic

theatre, Rolfe, la.—General patronage.

THE CITY THAT NEVER SLEEPS: Special

cast—Very good picture of its kind and will please

the average audience. Eight reels.—T. J. Kemkes,
Majestic theatre, Fairbury, Neb.—General patron-

age.

THE ALASKAN: Thomas Meighan—A dandy
box office attraction but not as intei-esting a pic-

ture as Thomas Meighan usually has and believe

that this should have been a Holt picture.—Charles

Lee Hyde. Grand theatre, Pierre, S. D.—General
patronage.

THE ALASKAN: Thomas Meighan—Rather
below Meighan’s standard and didn’t draw as

well as previous Meighan productions.—A. C.

Warner, Royal theatre, Reading, Pa.—General
patronage.

HER LOVE STORY: Gloria Swanson—The
poorest picture we have ever had from this star.

Lots of kicks.—J. H. Ebersole, Majestic theatre,

Avoca, la.—Small town patronage.

HER LOVE STORY : Gloria Swanson—Another
photoplay my patrons just won’t stand for. Played

it at a loss. Small town communities know what
they want. Hence the flop.—C. S. Watson, Elec-

tric theatre, Caldwell, Kans.—Community patron-

age.

HER LOVE STORY : Gloria Swanson—People

told me that this was the poorest Swanson picture

I had ever shown, and I have shown them all,

and it didn’t go over well at all. These Balkan
Kingdom stories, and since “The Prisoner of

Zenda” we have them by the gross, have disgust-

ed the public and they simply stay away from
them. When, Oh when will the producers stop

making these stories ? Seven reels.—Al C. Wer-
ner, Royal theatie, Reading, Pa.—General pat-

ronage.

THE CALL OF THE CANYON: Richard Dix
—Good Western but mighty poor poster and pho-

tos. One reel comedy and news reel. Six reels.

—C. B. Burkhardt, Pastime theatre, Homer and
Sidney. III.—Small town patronage.

THE CALL OF THE CANYON: Richard Dix
—Real good, this one. Pleased them all and I

sure had a bunch of them. Seven reels.—M. K.

Harris, Liberty theatre, Franklin, Ky.—General

patronage.

THE CALL OF THE CANYON: Richard Dix

VeiT good picture. Western scenes, exceptionally

good, together with a mixture of jazz. Considered

it better than “Heritage of Desert.” Attendance

very good. Seven reels.—Schaghticoke Amuse-
ment Assn., Town Hall theatre, Schaghticoke, N.

Y.—General patronage.

A SAINTED DEVIL: Rudolph Valentino—

Wherever there are Valentino fans this picture
should go over good. The first picture where the
old bird had to work and that’s just what he
has to keep up. This posing stuff don’t go.
Nine reels.—Bill Heinecke, Judith theatre. Lewis-
town, Mont.—Mixed patronage.

FEET OF CLAY: Cecil B. De Mille—One of
the very best of Paramount pictures. Step on
it hard. The picture will stand it. Ten reels.

—

C. S. Watson, Electric theatre, Caldwell, Kans.
—Community patronage.

FEET OF CLAY: Cecil B. De Mille—Set ’em
talking here alright. Was liked by the majority
and went over satisfactorily.—Al. C. Werner,
Royal theatre, Reading, Pa.—General patronage.

FEET OF CLAY: Cecil B. De Mille—Our Sat-
urday night picture to a nice business. The di-

rector of this picture must be complimented for
his grand imagination. In passing judgment on
it, I would have to render a verdict of one of

the best. In fact I have yet to see a poor pic-

ture directed by De Mille. Good picture, good
buy, good entertainment. Ten reels.—P. W. Quin-
lin. Ideal theatre, Chateaugay, N. Y.—Small town
patronage.

TIGER LOVE: Antonio Moreno—Poor picture
of Spanish type. My patrons do not like this

type of story. I would say that it is just a pic-

ture, nothing more. No more Spanish stories

for us. Seven reels.-—H. D. McChesney, Princess
theatre, Crandon, Wis.—General patronage.

THE DAWN OF TOMORROW: Jacqueline Lo-
gan—Had the poorest crowd on this of any pic-

ture I ever played. Why, I don’t know. It was
a splendid picture with a mighty fine lesson.

Should go better in bigger theatres. Seven reels.

—J. M. Thoma, Postville theatre, Postville, Iowa.
—General patronage.

THE DAWN OF TOMORROW: Special cast

—An average program picture that pleased an
average weekday crowd. A crook story that car-

ries quite a bit of action and some comedy. Seven
reels.—Paul B. Hoffman, Legion theatre. Holy-
rood. Kans.—Small town patronage.

THE DAWN OF TOMORROW: Special cast

—Fair picture and pleasing entertainment but
rather below the average at the box office.—Al.

C. Werner, Royal theatre, Reading, Pa.—Gen-
eral patronage.

THE DAWN OF TOMORROW: Special cast

—Just a fair picture. Will just get by and
that is all. Need good comedy to hold it up.

Crook story. Seven reels.—H. D. McChesney,
Princess theatre, Crandon, Wis.—General patron-

age.

MEN : Pola Negri—Those who came to see it

said it was a fine picture, but those that stayed

away (and they were the majority) must have
thought differently. Have consistently lost money
on Pola Negri’s pictures.—Al. C. Werner, Royal

theatre, Reading, Pa.—General patronage.

TOMORROW’S LOVE: Special cast—Pay for

this one just as little as you can and strengthen

with, say, a Mix or Lloyd. Alone she will die.

Six reels.—Bill Heinecke, Judith theatre. Lewis-
town, Mont.—Mixed patronage.

TOMORROW’S LOVE: Special cast—One of

the pictures that we classify as a good program
picture.—Charles Lee Hyde, Grand theatre, Pierre,

S. D.—General patronage.

A MAN MUST LIVE: Richard Dix~A good

picture that everyone liked. Star draws well here.

Seven leels.—Geo. J. Kosatka, Grove theatre, Fox
River Grove, 111.—Small town patronage.

OPEN ALL NIGHT: Viola Dana—If you are

a good father you will keep your children away ;

a good friend, you will keep your neighbor’s

children away ; a good exhibitor, you will tell

your patrons to stay away. Just have your oper-

ator run it over for yourself and then resolve to

lay off of the “filthy 10” of future “Famous
Forties.”—W. J. Powell, Lonet theatre, Welling-

ton, O.—Small town patronage.

THE HUMMING BIRD: Gloria Swanson—

I

found this one to be just as good or better than

reported by other exhibitors and it has had some
wonderful recommends. Did not raise price, but

wished I had because it sure would stand it. Also

pulled some extra business by giving away some
Humming Bird hose furnished by local dealer.

This makes a wonderful advertisement for the

hose and is a good drawing card for the theatre.

Eight reels.—N. E. Frank, Regent theatre. Way-
land, Mich.—Small town patronage.

EMPTY HANDS: Jack Holt—A good picture

that should go over in anybody’s town.—Roy
Fuhrer, Temple theatre, Yates Center, Kan.

—

General patronage.

EMPTY HANDS: Jack Holt—Very good pic-

ture. Not a very good drawing title. Seven reels.
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—Geo. Rauenhorst, Crystal theatre, Fulda, Minn.

—Small town patronage.

THE BORDER LEGION: Antonio Moreno

—

A show that did fairly good at the box office.

There’s plenty of shooting in this show and it

might not be just the thing for young children.

It was fairly pleasing to the older folks. We had

a good print on this show. Seven reels.—C. A.

Anglemire, “Y” theatre, Nazareth, Pa.—Better

class patronage.

A SOCIETY SCANDAL: Gloria Swanson—

A

very ordinary picture with no box office appeal.

Lost money on it. Not suitable for small towns.

The story isn’t very good. Give us more of

“The Humming Bird.” Seven reels.—J. M.
Thoma, Postville theatre, Postville, Iowa.—General

patronage.

A SOCIETY SCANDAL: Gloria Swanson—
Gloria’s best. Give us more like this. Film con-

dition good. Good for Sunday showing. Seven
reels.—Geo. Rauenhorst, Crystal theatre, Fulda,

Minn.—Small town patronage.

NORTH OF 36: Jack Holt—A great picture. I

think better than “The Covered Wagon.” You
cannot advertise too much. The kind of picture

most people like. Seven reels.—Geo. Rauenhorst,
Crystal theatre. Fulda, Minn.—General patronage.

NORTH OF 36: Jack Holt—Get behind this

hard and it will make you some money.—C. S.

Watson, Electric theatre, Caldwell, Kans.—Com-
munity patronage.

NORTH OF 36: Jack Holt—Pleased well at

25e and 60c. Took as well as “Covered Wagon.”
Made more money on a straight buy. Supplement
not so good. Lots of action and a good story.

Eight reels.—P. K. Gardner, Opera House, Wy-
oming, la.—Small town patronage.

FIGHTING COWARD: Cullen Landis—A splen-

did program picture.—Bert Silver, Silver Family
theatre, Greenville, Mich.—General patronage.

THE ALASKAN : Thomas Meighan—Made a

little money. My patrons were disappointed.

Meighan just couldn’t put the kick into it. Miss
out on this play.—C. S. Watson, Electric theatre,

Caldwell, Kans,—Community patronage.

TONGUES OF FLAME: Thomas Meighan—

A

good Meighan picture that pleased 90 per cent of

the people. Fair drawing card. Seven reels.

—

T. J. Kempkes, Majestic theatre, Fairbuly, Neb.
—General patronage.

THE FEMALE: Betty Compson—A good pic-

ture and very interesting. Betty is not very good
but the rest of the cast is good and the picture
takes to almost any audience. Seven reels.—T. J.

Kempkes, Majestic theatre, Fairbury, Neb.—Gen-
eral patronage.

THE BREAKING POINT: Nita Naldi—Would
rate this as a mighty good program picture. We
know that it pleased all those who saw it. Prints
in fine shape, as have been all of the prints fur-
nished us by Paramount for the past year. Seven
reels.—Paul B. Hoffman, Legion theatre. Holy-
rood, Kan.—Small town patronage.

ARGENTINE LOVE : Antonio Moreno—A good
entertaining picture by the director of “Robirij
Hood” and the story by the author of “The Four
Horsemen,” which makes it draw at the box office,

—Charles Lee Hyde, Grand theatre, Pierre, S. D,
—General patronage.

BACK HOME AND BROKE: Thomas Meighan
—Played this second run and it is worth using
again. Everyone likes it. I think it’s Meighan’s
best.—Charles Lee Hyde, Grand theatre, Pierre,
S. D.—General patronage.

THE PRIDE OF PALOMAR: Special cast—
Good picture. Will please most any audience.
Peter B. Kyne story and very popular. Ought
to do good anywhere. Ofie of the pictures we
had to buy to get “The Covered Wagon.” Seven
reels.—Gunther & Metzger, Palace theatre, Syra-
cuse, Neb.—Small town patronage.

PRODIGAL DAUGHTERS: Gloria Swanson

—

Only a medium good program picture. Some of
the subtitles were cut so short that it was im-
possible to read them. Six reels.—P. G. Held,
Sterling theatre, Fairmont, Neb.—General pat-
ronage.

FOOLS PARADISE: Special—I dug this out
of the past and am very satisfied with the results.
It is a real picture and if you advertise it as a
second run you will have 100 per cent satisfied
customers.—Charles Lee Hyde, Grand theatre,
Pierre, S^ D.—General patronage.

WILD BILL HICKOK: William S. Hart—By
far the best picture Bill Hart ever worked in.
Many good comments. Seven reels.—Lester N.
Leek, Club House theatre, Jackson, Wyo.—Gen-
eral patronage,

Triumph : Cecll B. De Mllle—Paid too much
for this one to make much but am satisfied, as
it was a mighty fine show. Really better than

I had looked for, as DeMille puts in too much
of the magnificent stuff. Plenty of good comedy
and no dull moments in it at all. Eight reels.

—

Paul B. Hoffman, Legion theatre, Holyrood, Kan.
—Small town patronage.

TO HAVE AND TO HOLD: Special cast—The
older people thought this good. The young fans
thought otherwise.—M. W. A. theatre. Soldier,

Kan.—Small town patronage.

PIED PIPER MALONE: Thomas Meighan—
Seemed to please the majority. The picture
seemed a little long but I did a good business

and it takes a good picture to bring them out
here. Eight reels.—A. D. Brawner, Jewel theatre.

Hooker, Okla.—General patronage.

THE STORY WITHOUT A NAME: Agnes
Ayres—One of the most entertaining pictures I

have ever played. A good clean story with
plenty of action. Everybody pleased. Six i-eels.

—J. H. Ebersole, Majestic theatre, Avoca, la.

—

Small town patronage.

RUGGLES OF RED GAP: Lois Wilson—We
did not especially enjoy this release. Eight reels.

—M. W. A. theatre. Soldier, Kan.—Small town
patronage.

TO THE LAST MAN: Richard Dix—One of

Paramount’s money makers. Sure drew a good
house for us. Seven reels.—M. W. A. theatre.

Soldier, Kan.—Small town patronage.

TIGER’S CLAW: Jack Holt—Didn’t draw, and
I think it did not please more than half of those

that did see it. Six reels.—S. G. Ihde, Photo-
play theatre, Ashland, Kan.—Small town pat-

ronage.

THE HERITAGE OF THE DESERT: Bebe
Daniels—Played two days to poor business. ’This

might have been a good show if we could have
received a good print. The last thirty (30) feet

of the last reel was in terrible shape. It could

not be run through the projector. Six reels.

—

C. A. Anglemire, “Y” theatre, Nazareth, Pa.

—

Better class patronage.

THE HERITAGE OF THE DESERT: Bebe
Daniels—A Zane Grey that pleased. The office

sent this picture instead of “To The Last Man”
and we had some explaining to do when the show
was over. Six reels.—Gunther & Metzger, Palace
theatre, Syracuse, Neb.—Small town patronage.

THE BEDROOM WINDOW: .May McAvoy—
Good little picture. Nothing big, but interesting.

My patrons like mystery pictures, so most always
do good business on them. Seven reels.—J. M.
Thoma. Postville theatre. Postville. Iowa.—Gen-
eral patronage.

WOMAN PROOF: Thomas Meighan—This pic-

ture was very good. Had several comments.
Eight reels.—M. K. Harris, Liberty theatre,

Franklin. Ky.—General patronage.

THE EXCITERS: Special cast—Consider this

an extra good picture for this locality. Pleased

everybody. Six reels.—W. E. Patterson, Princess

theatre, Hettick, 111.—Rural patronage.

PIED PIPER MALONE: Thomas Meighan—

•

Little old but clean as a hound’s tooth, and how
the better class did enjoy it. Eight reels.—M. K.

Harris, Liberty theatre, Franklin, Ky.—General

patronage.

FAIR WEEK: Walter Hiers—Ran this with a
comedy, directly after showing “The Covered Wa-
gon.” Contrary to reports I think it a good

little program picture, and running it with a

comedy made a good show. Five reels.—J. M.
Thoma, Postville theatre, Postville, Iowa.—Gen-

eral patronage.

THE PRIDE OF PALOMAR: Special cast—

A

very good story, turned out to be a very good

picture. Drew on account of its title. Was sub-
stituted in place of “The Cheat,” a Negri picture.

Made a little money on it and pleased most every-
body that saw it. Eight reels.—J. M. Thoma,
Postville theatre, Postville, Iowa.—General pat-
ronage.

TRIUMPH: Cecil B. De Mille—Personally I

am glad that DeMille is through with Paramount
now. He’s a great director, no doubt, but his stuff

is nix in a small town and I believe we pay for

his name instead of his pictures. Couldn’t say
much for or against this. Some liked it and
some didn’t. Eight reels.—J. M. Thoma, Post-

ville theatre, Postville, Iowa.—General patronage.

THE NEXT CORNER: Conway Tearle^This
is about the poorest picture I ever saw at any
theatre anywhere and any time. Lay off it and
don’t play it under any circumstances. Seven
reels.—J. M. ’Thomas, Postville theatre, Postville,

Iowa.—General patronage.

THE NEXT CORNER: Onway Tearle—A very
good picture of its kind, but why the kind ? My
faithful few do not approve of the kind and
freely told me about it. Certainly Paramount has
a following that appreciates a different kind than
this. The world is bad enough without exploiting

it.—W. H. Humphrey. Community theatre. Mound
Valley, Kan.—Small town patronage.

DON’T CALL IT LOVE: Nita Naldi—Not a
bad picture at all, but the title kills it completely.

Can’t put society drama over here. Everybody
wants action, thrills and comedy all in one pic-

ture. Seven reels.—J. M. Thoma, Postville the-

atre, Postville, Iowa.—General patronage.

BLUEBEARD’S EIGHTH WIFE: Gloria Swan-
son—Interesting and snappy society drama, but
not the kind for universal appeal in small towns.
Personally thought it fine but overheard several

patrons say they wish they hadn’t come. Seven
reels.—John M. Williams, Park theatre, Glen Rose,

Tex.—Small town patronage.

ICEBOUND: Richard Dix—Here is a good,

clean, wholesome picture that tells a story of a

part of the country that is sure icebound, all

right, in more ways than one. This picture was
well acted, print in good shape, and as a regular

program picture pleased 90 per cent of our
patrons. Six reels.—Giacoma Bros., Grystal the-

atre, Tombstone, Ariz.—General patronage.

THE FEMALE : Betty Compson—A little long,

a little bit suggestive in a couple of spots, but

well played, good print, and could be termed
fairly good. Regular program picture. Seven
reels.—Giacoma Bros., Grystal theatre. Tombstone,
Ariz.—General patronage.

LILY OF THE DUST: Pola Negri—Up to

Pola’s standard. Not quite as good as “Shadows
of Paris,” but a good show and all who like her

will like this. Ending a little morbid but it gets

by in good shape. Seven reels.—M. W. White.
Jefferson theatre, Jefferson City, Tenn.—General
patronage.

THE MAN WHO FIGHTS ALONE: William
Farnum—This is the first time in our ten years

of business that we have felt it absolutely neces-

sary to “pull” a picture. The posters and title

belie the picture. They give an impression it is a

story of physical conflict, whereas it is really one

of mental conflict instead. The star spends four

of the seven reels in a wheel chair, and the con-

finement scenes in the third reel are anything

but entertaining. Seven reels.—A. N. Miles, Emi-
nence theatre. Eminence, Ky.—General patronage.

THE CHEAT : Pola Negri—This is some better

than “Bella Donna.” Only had a small crowd
but it seemed to please. Eight reels.—A. N.
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Miles, Eminence theatre, Eminence, Ky.—General
patronage.

LAWFUL LARCENY : Hope Hampton—Good
society crook picture with good cast. Seven reels.

—Wayne Willis, Hollywood theatre, Stanford,
Mont.—General patronage.

LAWFUL LARCENY ; Hope Hampton—

A

young man, while his wife is away, visits a social

club and loses all of his money. Upon her return
she learns the truth and sets out to help him.
The Brother Exhibitors that panned the dance in

this are probably still driving a 1909 Ford. This
picture was splendidly dii'ected, capably acted and
with an atmosphere that showed the master hand.
It held interest unusually well. Six reels.—J. S.

Anderson, Palace theatre. Willow City, N. U.

—

General patronage.

THE TRAIL OF THE LONESOME PINE:
Mary Miles Minter—This is not as good as the
book, as they put nothing but the fighting in it.

The title will pull them in. Six reels.—Wayne
Willis, Hollywood theatre, Stanford, Mont.—Gen-
eral patronage.

THE TRAIL OF THE LONESOME PINE:
Mary Miles Minter—A popular story well done
Torrence is the greatest of them all in the right
kind of stuff. Print badly worn and cut. which
hurt its entertainment value. Six reels.—E. W.
McClelland, Rex theatre. Gilman City. Mo.—Small
town patronage.

BACK HOME AND BROKE: Thomas Meighan
—You couldn’t ask for anything better than this
for entertainment. Not any fights or action,
much, but interesting to everybody. This and
“Bachelor Daddy” are Meighan’s two best ones

—

bar none. Eight reels.—John M. Williams, Park
theatre, Glen Rose, Tex.—Small town patronage.

THE FIGHTING COWARD: Cullen Landis-
Enjoyed very much by my audience. Many favor-
able comments. Torrence fine in this, as usual.
Will get by anywhere in spite of costume. Ran
Sunday night.—Roanoke Opera Company, Pala-
cette theatre. Roanoke, III.—Small town pat-
ronage.

THE PURPLE HIGHWAY: Madge Kennedy—
Too long altogether. Would have made a fair five
reel feature. Another of Adolph’s lemons. Seven
spasms.—O. R. Oates, Bridge theatre, Petersburg,
W. Va.—Small town patronage.

THE COVERED WAGON: James Cruze—Peo-
ple here didn’t differ from people elsewhere. They
thought this picture great and said so with em-
phasis. Hadn’t it been for very stormy weather
in five days out of ten it would likely have
broken records. Ten reels.—AI. C. Werner, Royal
theatre, Reading, Pa.—General patronage.

THE COVERED WAGON: James Cruze—This
is the greatest drawing card ever made, but pic-
ture was not up to expectations of some. Para-
mount got most of the money and I got the
pleasure of being in a crowd for two nights.
Ten reels.—John M. Williams, Park theatre. Glen
Rose, Tex.—Small town patronage.

THE COVERED WAGON: James Cruze—This
picture had been shown on all sides of me and
at that it broke the house records for the past
two years, and the best part is it sent them
home satisfied. More pictures of this kind and
fewer of the suggestive kind and we would all

be prouder of our business. Buy it. boost it. and
it makes your claims good. Ten reels.—W. H.
Humphrey. Community theatre. Mound Valley.
Kan.—Small town patronage.

THE COVERED WAGON: James Cruze—
Played this picture in November, before the bad
weather .set in. to 654 adults and 168 kids at

25 and 50c. Had to split with Paramount. Pic-
ture drew good as it had been nationally adver-
tised and the audience were only waiting for it

to appear. Ten reels.—Gunther & Metzger, Palace
theatre, Syracuse, Neb.—Small town patronage.

THE MAN WHO FIGHTS ALONE: William
Farnum—Overdone and didn’t hit the mark.
While Farnum brought them in. the picture didn’t

please. Seven reels.—Al. C. Werner, Royal the-

atre. Reading, Pa.—General patronage.

THE FAST SET : Betty Compson—Played this

on Sunday and was a little afraid of it on ac-

count of the title. But it is a good, clean story

well handled.—J. H. Ebersole. Majestic theatre.

Avoca, la.—Small town patronage.

THE FAST SET : Betty Compson—A very good
picture with an excellent supporting cast. Busi-
ness good. Eight reels.—Geo. J. Kosatka. Grove
theatre. Fox River Grove. 111.—Small town pat-

ronage.

THE FAST SET: Betty Compson—Was classed

here as a very good picture and was especially

enjoyed by the discriminating patrons.—Al. C.

Werner, Royal theatre, Reading, Pa.—General
natronage.

MANHANDLED: Gloria Swanson—Very good
picture. Liked by all who saw it. Eight reels.

—

M. K. Harris, Liberty theatre. Franklin, Ky.

—

General patronage.

MANHANDLED: Gloria Swanson—A very good
Swanson picture, might say her best one. that
pleased our patrons very much. Gloria is no
baby doll beauty but she surely can act.—Louis
A. Van Alstyne, Quality theatre, Cullom, 111.

—

General patronage.

MANHANDLED: Gloria Swanson—A Swanson
that is different. A good pleasing picture that
was well produced, acted and photographed and
as Gloria is a favorite here it pleased the few
who came to see it. Small but enthusiastic crowd
and many favorable comments. Seven reels.

—

W. H. Humphrey. Community theatre. Mound
Valley. Kan.—Small town patronage.

MANHANDLED : Gloria Swanson—The ma-
jority insisted that this was a great picture and
business was O. K. Seven reels.—Al. C. Werner,
Royal theatre, Reading. Pa.—General patronage.

THE ENEMY SEX: Betty Compson—Another
good picture of its kind but the kind it would
be just as well not to make. Betty is a favorite

with my folks in a crook part but is not in this

kind. If the one’s of the forty that I have shown
is a sample, someone needs to tell Paramount
something.—W. H. Humphrey. Community the-

atre, Mound Valley. Kan.—Small town patronage.

THE ENEMY SEX : Betty Compson—Good pic-

ture for city. The star fine but too many sug-

gestive scenes and too much rough stuff. This
will kill bu-siness in country.—Bert Silver, Silver

Family theatre. Greenville, Mich.—General pat-

••onage.

CHANGING HUSBANDS: Beatrice Joy—TTiose
who could get through the snow thought it a

great picture and were pleased, but unfortunately

few could brave the storm. Seven reels.—A. C.

Werner, Royal theatre. Reading, Pa.—General

patronage.

SINNERS IN HEAVEN: Richard Di.x^ust
some more junk. Dix was very good but he didn’t

have anybody to work with him.—Roy Fuhrer,

Temple theatre. Yates Center, Kan.—General pat-

ronage.

SINNERS IN HEAVEN: Bebe Daniels—Title
will draw. Good program picture for small town.

—Wm. Obrecht, Scenic theatre. Rolfe, la.—Gen-

eral patronage.

SINNERS IN HEAVEN: Richard Dix—People
here seemed to like it greatly, but it didn’t do
nearly as well as it should.—Al. C. Werner, Royal
theatre, Reading, Pa.—General patronage.

THE SPANISH DANCER: Pola Negri—A very
good picture. Pleased nearly all who saw it.

Nine reels.—M. K. Harris, Liberty theatre,
Franklin, Ky.—General patronage.

THE SPANISH DANCER: Pola Negri-
Showed this to four people. Weather was bad
and title, star and paper failed to draw. I call

it a good picture with one objectionable scene,

and it is a shame to spoil a good one by intro-

ducing the suggestive stuff into it.—W. H. Hum-
phrey. Community theatre. Mound Valley, Kan.

—

Small town patronage.

MERTON OF THE MOVIES: Glenn Hunter—
The majority called it good anu other fair. Just
fair at the box office.—Al. C. Werner, Royal the-
atre, Reading, Pa.—General patronage.

MONSIEUR BEAUCAIRE: Rudolph Valentino
—If they like the high class pictures you can’t
go wrong on this one. Worst blizzard this winter
killed our business. Ten reels.—M. K. Harris,
Liberty theatre, Franklin. Ky.—General patron-
age.

MONSIEUR BEAUCAIRE: Rudolph Valentino
—A wonderful picture from all angles, but a flop

for a small town. Valentino used to be a bet,

but his notoriety of late has made him unpopular,
even though we strutted his stuff in great shape.
This picture might be a whang in a city but do
not recommend it for small towns. More walked
out on this than on any picture in the past eight
years.—W. H. Humphrey, Community theatre.

Mound Valley, Kan.—Small town patronage.

MONSIEUR BEAUCAIRE: Rudolph Valentino
—Unquestionably a wonderful production and was
highly praised by those who could appreciate it.

Nine reels.—A. C. Werner, Royal theatre, Read-
ing, Pa.—General patronage.

MONSIEUR BEAUCAIRE: Rudolph Valentino
—For one day this did a good business but thanks
to the exhibitors and the “Exhibitors Herald”
I knew before I used it that one day was plenty
and booked it accordingly. But the knocks I did
hear. Oh, Boy ! It would have made Valentino
wish he was selling bananas. Ten reels.—Russell

Armentrout, K. P. theatre, Pittsfield, 111.—-Gen-
eral patronage.

THE FEMALE: Betty Compson—Very good
picture. Story taken from the book, “Della, the
Lion’s Cub.” Considered by our patrons as Betty’s

best. She is the cute little trick, anyway, so say
all our male patrons. Six reels.—Kreighbaum
Bros., Char-Bell theatre. Rochester, Ind.—General
patronage.

THE FEMALE: Betty Compson—Fair business
two days and seemed to please. To one accus-
tomed to viewing pictures, the story is rather
weak, especially the lion scenes. Hokum. We
had no kicks, so we are satisfied if they are.

However, it contained one or two scenes that
I would claim objectionable. May I ask, does
anyone know, why Paramount insists on putting
these scenes in pictures Heretofore, we could

always bank on a Paramount picture as to its

purity, but lately we are scared of everyone. Bill

Hays ought to get his other eye fixed up, as he
is surely only using one eye on some of the

pictures. Wait till he meets the Keeper of the

Big Book, with exhibitors for a jury. Seven reels.

—E. E. Galley, Crystal theatre, Wayne, Neb.

—

General patronage.

THE MAN WHO SAW TOMORROW: Thomas
Meighan—A good program picture. No business

first night on account of the worst blizzard of

the year. Second night poor on account of bad
roads. I am trying to get a return booking on
same on account of bad weather. Seven reels.

—

P. G. Held, Sterling theatre. Fairmont. Neb.

—

General patronage.

PIED PIPER MALONE : Thomas Meighan

—

Fair picture, nothing to rave over. Thomas
Meighan, that’s all. Seven reels.—Schaghticoke
Amusement Ass’n., Town Hall theatre, Schaghti-

coke, N. Y.—General patronage.

THE SILENT PARTNER: Special cast—In-
teresting picture with good suspense at end.

Stock market theme with sudden drop, money
gone, and wife’s forethought in saving for the

crash. Hard to get ’em in.—Frank Sabin. Ma-
jestic theatre. Eureka. Mont.—Small town pat-

ronage.

THE CODE OF THE SEA: Rod. La Rocque—
Was distinctly above the ordinary in production

and punch. Went over nicely. Six reels.—Al. C.

Werner, Royal theatre, Reading, Pa.—General

patronage.

THE ENEMY SEX: Betty Compson—A very

nice picture in the estimation of the majority.
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but didn’t do so well at the box office.—A. C.

Werner. Royal theatre, Reading, Pa.—General

patronage.

Pathe
THE KING OF WILD HORSES: Rex~Some

wonderful horse acting, but a lot oi it is fake

to our notion, especially when he jumps in the

river. We advertised it big and every one liked

it fine. We made money on it.—Hagedorn Bros.,

Dewdrop theatre, Rhineland, Mo.—Small town
patronage.

THE KING OF WILD HORSES: Rex—A very

good drawing card for small towns. Action,

suspense 'n everything. Photography where sub-

stitutions were made could be a lot better. Ought
to make money anywhere. Ran a comedy with it

and customers pronounced it great. Five reels.

—J. M. Thoma, Postville theatre, Postville, Iowa.

—General patronage.

THE KING OF WILD HORSES: Rex—A good
picture. The horse was wonderful. Business

fairly good and this picture seemed to please.

Five reels.—W. L. Douglas, Strand theatre, New-
man Grove, Neb.—Small town patronage.

THE KING OF WILD HORSES: Rex—The
horse is great. Gets the money. Don't be too

critical when you view it.—Frank Sabin, Majestic

theatre. Eureka, Mont.—Small town patronage.

DYNAMITE SMITH : Charles Ray—Charles
Ray has lost out and those who failed to see

“Dynamite Smith” lost nothing. A poor enter-

tainment. Seven reels.—B. C. Brown, Temple
theatre, Viroqua, Wis,—General patronage.

WHY WORRY?: Harold Lloyd—I am through
with Lloyd pictures. Pathe or Lloyd himself asks

too much for them. I have made more money
with Keaton than with Lloyd. Lloyd asks three

times the rental Keaton gets. If other exhibitors

would take that stand we could buy his pictures

at fair prices. Six reels.—J. M. Thoma, Postville

theatre, Postville, Iowa.—General patronage.

THE BATTLING ORIOLES: Special cast—

A

poor drawing card. Just an ordinary program
picture. Five and one-half reels.—B. C. Brown,
Temple theatre, Viroqua, Wis.—General patron-

age.

Preferred
THE BROKEN WING: Special cast—Had a

number of very complimentary comments on this

picture. It surely pleased the majority and it

went over nicely.—Al. C. Werner, Royal theatre,

Reading, Pa.—General patronage,

SHADOWS: Lon Chaney—We had good com-
ments on this picture, though late in playing.
It’s okay for a program. Six reels.—S. G. Fry.
Palace theatre, Omaha, Tex.—Small town patron-
age.

Prod. Dist. Corp.
RECKLESS ROMANCE: Special cast—This

was a clever comedy and I think was entirely

satisfactory to our Saturday night crowd. I en-
joyed this kind of comedy very much myself.
It was pretty clever comedy. If you have it

coming do not be afraid to step on it.—L. M.
Jones, Arcadia theatre, Vandergrift, Pa.—General
patronage.

NOT ONE TO SPARE : Special cast—A very
nice program picture. It has an appeal to home
lovers and a pathos that will touch most fans’
hearts. Five reels.—Kreighbaum Bros., Char-Bell
theatre, Rochester, Ind.—General patronage.

HER OWN FREE WILL: Helene Chadwick-
Fair program picture that pleased the majority.
—Al C. Werner, Royal theatre, Reading, Pa.

—

General patronage.

WELCOME STRANGER : Special cast—Very
good comedy drama, well liked here. Ought to

please most any audience Business fair. Tone
okay. Seven reels.—Julius Freedman, Family the-
atre, Forest City, Pa.—Small town patronage.

THE FLAMING FORTIES: Harry Carey—One
of Carey’s best. Liked by all who saw it. Print
fair. Served by Chicago exchange. Six reels.

—

Oscar Hansen, Jefferson theatre, Goshen, Ind.

—

General patronage.

THE FLAMING FORTIES: Harry Carey—Star
well liked here. Business good. Six reels.

—

Geo. J. Kosatka, Grove theatre. Fox River Grove,
111.—Small, town patronage,

SOFT SHOES: Harry Carey—Starts off with
wild and wooly hell-bent-for-election stuff and gets
’em off their seats, and then they put him into
some of that old ruination comedy stuff which has
put the best of the Western stars out of business.
Better take a tip. Brother Stromberg, and put
Carey back into the real honest-to-Pat “Roaring
Rails” or “Lightnin’ Rider” roles. Five reels.

—

O. R. Oates, Bridge theatre, Petersburg, W. Va.

—

Small town patronage.

SOFT SHOES: Harry Carey—A very good
Western. Good for Saturday night. Box office

value fair. Not a big picture, just a program.
But they ask more than program prices for it.

—

S. A. Davidson, Princess theatre, Neodesha, Kans.
—Small town patronage.

HOLD YOUR BREATH: Dorothy Devore

—

Laughs and thrills—what more do you want?
People here were all highly pleased.—Al. C.

Werner, Royal theatre, Reading, Pa.—General
patronage.

HOLD YOUR BREATH: Dorothy Devore—
A dandy comedy with lots of thrills. Dorothy pulled
off a few Lloyd stunts and some remarked it was
as good as “Safety Last.” Six reels.—Gunther
& Metzger, Palace theatre, Syracuse, Neb.—Small
town patronage.

HOLD YOUR BREATH: Dorothy Devore

—

A jolly comedy with both story and action in

plenty. Drew and pleased week-end business. Six
reels.—P. G. Estee, S. T. theatre, Parker, S. D.

—

Small town patronage.

ROARING RAILS: Harry Carey—I believe

this is the be.st Carey picture I ever had the pleas-

ure of running. It has a train wreck which
seems real, and a good one at that. A forest

fire that also is an honest-to-goodness fire. In
fact, it is a fine picture. Seven reels.—W. J.

Shoup, DeLuxe theatre. Spearville, Kan.—Small
town patronage.

ROARING RAILS: Harry Carey—The best of
the new Careys. Audience praised it to the skies.

Go the limit on it. Six reels.—Al Powell, High-
land theatre, Guthrie, Okla.—General patronage.

ROARING RAILS: Harry Carey—Positively
the first Harry Carey ever shown in our theatre.

Some companies would boost this as a big special

and believe me it has a real story, a forest fire,

and a good reproduction of Chateau Thierry in

the intrduction. Carey’s new pictures are 100 per
cent entertainment. Six reels.—Gunther & Metz-
ger, Palace theatre, Syracuse, Neb.—Small town
patronage.

THE HOOSIER SCHOOLMASTER : Special
cast—Drew good business. Everyone seemed satis-

fied. Good comments on it.—C. C. Sterrett, Palace
theatre, Kinsley, Kan.—General patronage.

THE HOOSIER SCHOOLMASTER: Special
cast-—Had very pleasing comments and apparently
everybody was pleased.—Al C. Werner, Royal the-

atre, Reading, Pa.—General patronage.

THE SIREN OF SEVILLE: Priscilla Dean—
This is a splendid picture and a big one. Cast
good. Star always good—Bert Silver, Silver

Family theatre, Greenville, Mich.—General patron-
age.

WANDERING HUSBANDS: James Kirkwood
—Pleased the majority and went over fairly well.

Six reels.—Al C. Werner, Royal theatre, Reading,
Pa.—General patronage.

RADIO MANIA : Special cast—The worst I

have ever seen. Pass this one up by all means.
Six reels.—Bill Heinecke, Judith theatre. Lewis-
town, Mont.—Mixed patronage.

HIS DARKER SELF: Lloyd Hamilton—Run
this one through just once and pulled it off. Boys
it’s terrible. I think there is one white person in

the cast and that’s Hamilton dressed up in black
face. Several dirty smutty stunts help to put
the muzzle on this one. No stoi'y and no dx*awing
power. I think it is a shame to even release this

kind of stuff. Five reels.—Al Powell, Highland
theatre, Guthrie, Okla.—General patronage.

Selznick
DEFYING DESTINY : Special cast—Was con-

sidered a fair picture and did pretty well. Seven
reels.—Al C. Werner, Royal theatre, Reading, Pa,
—General patronage.

QUICKSANDS: Richard Dix—-Here’s a picture
the kids and Saturday nighters ate up and it is

suitable for the best class of patronage in any
theatre. Print wasn’t very good, but it will make
money in any place where Westerns are liked.

Seven reels.—J. M. Thoma, Postville theatre, Post-
ville, Iowa.—General patronage.

DAUGHTERS OF TODAY: Patsy Ruth Miller

—A picture that is right up to the minute in

name. Everyone liked it. Never had a kick. Fine
picture to run in a high school town. Film in

good condition out of S. Louis office. Seven reels.

—Hagedorn Bros., Dewdrop theatie, Rhineland,
Mo.—Small town patronage.

United Artists
AMERICA: D. W. Griffith—Played three days

to good business at increased admissions. The
children went wild over this show. It also pleased
the older folks. It is a real special and no mis-
take for the small towns. Eleven reels.—C. A.
Anglemire, “Y” theatre, Nazareth, Pa.—Better
class patronage.

AMERICA: D. W. Griffith—A wonderful his-

torical production but don't pay too much for it.

Twelve reels.—M. K. Harris, Liberty theatre,

Franklin, Ky.—General patronage.

AMERICA : D. W. Griffith—This is a master-
piece. Every 100 per cent American should see

this picture. If you haven’t played this picture,

get busy and do so. United Artists will sell it

right to you. Print good. Eleven reels.—P. G.
Held, Sterling theatre, Fairmont, Neb.—General
patronage.

THE HILL BILLY: Jack Pickford—A nice

picture where they like this outdoor stuff. Some
action and pleased all. Six reels.—Bill Heinecke,
Judith theatre, Lewistown, Mont.—Mixed patron-

age.

THE MAN WHO PLAYED GOD: George Ar-
liss—Good picture for the intelligent class of

people. Rather odd story, but wonderful acting.

Seven reels.—John M. Williams, Park theatre,

Glen Rose, Tex.—Small town patronage.

DOROTHY VERNON OF HADDON HALL:
Mary Pickford—Did fair on this, but it’s too long,

and too much costume. Why can’t our little Mary
make some more like “Daddy Long Legs,” “Heart
of the Hills.” “The Hoodlum,” etc. Mary does

not have a wrinkle in her face yet, and that

is more than you can say about some of the

later stars. We used to knock ’em dead with the

old timers, Mary, but these (over here, over
there) pictures cut our crowds down over half. As
a result we are only paying half as much for

these costume pictures. Ten reels.—E. E. Gailey,

Crystal theatre, Wayne, Neb.—General patronage.

A WOMAN’S WOMAN: Special cast—Not so

good. Seven reels.— Bill Heinecke, Judith theatre,

Lewistown, Mont.—Mixed patronage.

TESS OF THE STORM COUNTRY: Mary
Pickford—One of best pictures made. Interest-

ing throughout. Somebody reported a week or

two ago that someone in their audience were
shocked at some of the picture. Anybody who
would get shocked at this picture ought not be

allowed in a theatre. Why not censor the people

who go to shows instead of the pictures, so much
anyhow? It’s a wonder .some of them didn’t kick
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at "Pollyanna” for being too shocking. Ten
reels.—John M. Williams. Park theatre, Glen Rose.

Tex.—Small town patronage.

Universal
RIDING PRETTY: William Desmond--This is

a good picture and will please most of the people.

Just enough comedy drama in it to make it good.

Five reels.—B. R. parsons, Grand theati’e, Spring-

field, Minn.—General patronage.

FLYING HOOFS: Jack Hoxie—Did not see

this one, but went over very well and had good

box office value. Just a program Western bought
at program prices.—S. A. Davidson, Princess the-

atre, Neodesha, Kans.—Small town patronage.

THE PHANTOM HORSEMAN: Jack Hoxie—
Good Western. Business fair. Five reels.—Geo.

J. Kosatka, Grove theatre, Fox River Grove, 111.

—

Small town patronage.

SMOULDERING FIRES: Laura LaPlante—
A very good one and a good deal different from
the ordinary. This pleased all who saw it. Five

reels.— C. V. Anderson. Oak theatre, Oakdale, Neb.
—General patronage.

THE SIGN OF THE CACTUS: Jack Hoxie—
Consider this a very poor picture for Hoxie. Most
of his pictures are jammed with pep but this one

just drags along and Hoxie acts like he had been

eating green apples. Let Hoxie put on his cow-

boy outfit and get on that big white horse and
I can do good with his pictures. Better get busy,

Jack, for some of these other boys are sure step-

ping out. Five reels.—A1 Powell, Highland the-

atre. Guthrie, Okla.—General patronage.

THE SIGN OF THE CACTUS: Jack Hoxie—
Another smashing good one. This is a fine picture

all the way through. Could not get the crowd,

however, as the revival mania has struck us,

and they are being pulled to purify the town.

The picture is all one wants in a Western. Six

reels.—C. V. Anderson, Oak theatre, Oakdale, Neb.

—General patronage.

THE SUNSET TRAIL: William Desmond-
Lost on this one. No good as Western, as there

isn’t any action. One fellow told me I should be

put in jail for running such stuff. Agree with

him.—R. L. Nowell, Idlehour theatre, Monroe, Ga.

—General class patronage.

DARING CHANCES: Jack Hoxie—A fairly

good program picture. It speeds up at the end
but starts rather slowly. Good photography. Five

reels.—B. C. Brown, Temple theatre. Viroqua,

Wis.—General patronage.

DARING CHANCES: Jack Hoxie—Another of

Hoxie’s good out-of-door pictures. Pleased. Five

reels.—P. G. Estee, S. T. theatre, Parker, S. D.

—

Small town patronage.

THE GALLOPING ACE: Jack Hoxie—Last
two reels pretty good. Five reels.—M. W. A. the-

atre, Soldier, Kan.—Small town patronage.

BROADWAY OR BUST: Hoot Gibson—Fair
business. No fault of the picture. Best that he
has made for some time. Six reels.—M. K. Har-
ris, Liberty theatre, Franklin, Ky.—General pat-

ronage.

LET ’ER BUCK: Hoot Gibson—One of the

best Westerns I ever played. Pleased all from
eight to eighty. Rodeo scenes especially good. In

fact, whole picture is 100 per cent audience pic-

ture. Will please even where Westerns are not

especially popular. Great title and great paper.

Just get them in and picture will do the rest. Our
patrons went out of their way to tell us how
much they enjoyed it. Sure is a welcome change
and as clean as a hound’s teeth. Step on it

strong, will stand lots of boosting. Six reels.

—

L. H. Cox, Pythian theatre, Marshall, III.—Gen-
eral patronage.

RIDE FOR YOUR LIFE: Hoot Gibson—Not
as good in drawing power as the last two Gib-
sons we have had. “Broadway or Bust” and
“Sawdust Trail.” Makes a very good Saturday
night picture, however. Six reels.—A. N. Miles,

Eminence theatre. Eminence. Ky.—General patron-
age.

RIDE FOR YOUR LIFE: Hoot Gibson—Pretty
good Western, but nothing extra for Hoot. Six
reels.—John M. Williams, Park theatre, Glen
Rose, Tex.—Small town patronage.

K THE UNKNOWN: Special cast—Here is a
good all around production. Cast, story and
photography fine. Our patrons well pleased and
business better than usual. Eight reels.—A. G.

Witwei*, Grand theatre. Rainier, Ore.—Small town
patronage.

YOUNG IDEAS: Laura LaPlant^Film good.
Film on this was good, as on all of Universals.
The print, however, was quite dark, and especial-

ly in the titles. The picture is one that we can-
not say much for. It is certainly a disappoint-
ment after seeing this star’s “Excitement.” Not
much story and Miss LaPlante is not cast so as
to show her at the best advantage. Watch out
for this one. Five reels.—W. T. Davis & Son,

Rialto theatre, Sharon. Wis.—Small town patron-
age.

THE SAWDUST TRAIL: Hoot Gibson—Very
good. Hoot gets better all the time. Everybody
pleased. Even our critics were satisfied, and that

is saying lots. Six reels.—W. L. Douglas, Strand
theatre, Newman Grove. Neb.—Small town patron-
age.

THE RECKLESS AGE: Reginald Denny—

A

good action picture, but did not please as well as

his “Sporting Youth.” Cost me too much to leave

any profit. The good times that the banks and
newspapers talk about have not hit the small

town exhibitor in this country yet.—S. A. David-
son, Princess theatre, Neodesha, Kans.—Small
town patronage.

THE RECKLESS AGE: Reginald Denny—An
excellent program show that pleased Saturday
night crowd. Some good comedy injected in this

show. Denny will be popular if he is nursed
along properly with good stories. They like him
fairly well here. Seven reels.—C. A. Aglemire,

“Y” theatre, Nazareth. Pa.—Better class patron-

age.

THE WESTERN WALLOP: Jack Hoxie—Ran
on Saturday to nice crowd. Picture nothing ex-

tra, not enough action. Why doesn’t Universal

put more pep in their Westerns ? Entirely too

tame.—R. L. Nowell, Idlehour theatre, Monroe,

Ga.—General class patronage.

THE ACQUITTAL: Special cast—A very good
picture without a doubt but one that should be

seen from the start in order to avoid confusion.

—

Al C. Werner, Royal theatre. Reading, Pa.—Gen-
eral patronage.

LOVE AND GLORY: Special cast—Here’s one
that not many saw, but it pleased a high per-

centage. Seven reels.—J. S. Walker, Alamo the-

atre. Moody, Tex.—Small town patronage.

THE DANGEROUS BLONDE: Laura LePIante
—Another one of those pictures that make you
proud that you are in the show business. Laura
made everybody leave with a smile of satisfaction.

Five reels.—G. M. Castle, Gatliff theati’e, Gatliff,

Ky.—General patronage.

THE BACKTRAIL: Jack Hoxie—This one
went over nicely and everybody was pleased.

—

A. C. Werner, Royal theatre, Reading, Pa.—Gen-
eral patronage.

THE TURMOIL: Special cast—Good story and
splendid cast. Average business. Eight reels.

—

A. G. Witwer, Grand theatre. Rainier, Ore.—Small
town patronage.

SECRETS OF THE NIGHT: James Kirkwood
—Business was good with this picture. Our audi-

ence enjoyed it and it gets many laughs. It is

a mystery story that provides a good 75 minutes
entertainment. Seven reels.—Chas. H. Ryan, Mil-

ford theatre, Chicago, 111.—Neighborhood patron-
age.

THE RAMBLIN’ KID: Hoot Gibson—Good,

—

Dinsmore & Son, Majestic theatre, Weiner. Ark.

—

General patronage.

SPORTING YOUTH: Reginald Denny—This
one went over with a bang. Everybody, old and
young, were delighted with it.—Al C. Werner,
Royal theatre, Reading, Pa.—General patronage.

THE HUNCHBACK OF NOTRE DAME: Lon
Chaney—We advertised it big and run it three

nights. Had good crowds. It’s a wonderful pic-

ture and they all liked it. It’s a bit gruesome
in spots. We charged 25-50c admission. We
were lucky getting a good print. Twelve reels.

—

Hagedorn Bros., Dewdrop theatre, Rhineland, Mo.
—Small town patronage.

THE HUNCHBACK OF NOTRE DAME: Lon
Chaney—One of the most wonderful pictures I

have ever shown but for all of that it did not
draw. Twelve reels.—Lester N. Leek, Club House
theatre, Jackson, Wyo.—General patronage.

THE HUNCHBACK OF NOTRE DAME: Lon
Chaney—My patrons thought it was possibly the

greatest picture they had ever seen. They were
all eager to tell me how pleased they were. It

certainly deserves all the praise we can give it.

—

Al C. Werner, Royal theatre, Reading, Pa.— Gen-
eral patronage.

THE HUNCHBACK OF NOTRE DAME: Lon
Chaney—A wonderful production. Good stuff.

Did not do very much on account of Lent.
Twelve reels.—M. J. Babin, Fairyland theatre.

White Castle. La.—General patronage.

THE DARLING OF NEW YORK: Baby Peggy
—Sunday night to a good crowd that enjoyed it

very much. It is a darling little picture. I would
call it a Jewel, where a lot of Uncle Carl’s spe-

cials would be classed as brass rings. It is a
picture I would call splendid entertainment. Good
buy for you little exhibitors. Get it and run a two
leeler with it and you have a show fit for the
gods. Five reels.—P. W. Quinlin, Ideal theatre,

Chateaugay, N. Y.—Small town patronage.

DARK STAIRWAYS: Herbert Rawlinson—
Not one of Rawlinson’s best by far. There seems
to be something too stiff and mechanical in this

one, as though he is not at home at all. Director

could have put more punch in it and the ordinary
person could not detect where the climax should
have occurzed. Will do for a one night show.
Print in poor condition. Titles cut out. Five
reels.—O. R. Oates, Bridge theatre, Petersburg,

W. Va.—Small town patronage.

DARK STAIRWAYS : Herbert Rawlinson—
Pleased them here very much. Six reels.—Al C.

Werner, Royal theatre, Reading, Pa.—General
l>atronage.

DARK STAIRWAYS : Herbert Rawlinson—

A

good program picture. It is a little old but well

worth the price paid for it. Prints in fine condi-

tion. Five reels.—G. M. Castle, Gatliff theatre,

Gatliff, Ky.—Geneial patronage.

MERRY-GO-ROUND : Mary Philbin—A real

picture that pleased them all.—A. C. Werner,
Royal theatre, Reading, Pa.—General patronage.

RIDERS UP: Special cast—A fair program
picture, which didn’t draw enough to pay the

bill. Hard to say how it went over with so few
in the house. Business certainly has gone to the

dogs. If it gets any worse, will be forced to close

up. Five reels.—G. F. Rediske, Star theatre. Rye-
gate, Mont.—Small town patronage.

HOOK AND LADDER: Hoot Gibson—Went
over fairly well.—A. C. Werner, Royal theatre,

Reading, Pa.—General patronage.

THE THRILL CHASER: Hoot Gibson—Very
good, but not a Western. Business fair. Six

reels.—Geo. J. Kosatka, Grove theatre. Fox River
Grove, 111.—Small town patronage.

BLINKY : Hoot Gibson—If they want to kill

him off just keep on putting him into this kind

of pictures. Give him the Western brand and
he’s there. Just a fair crowd came to see this.

Six reels.—G. F. Rediske, Star theatre, Ryegate,

Mont.—Small town patronage.

PURE GRIT: Roy Stewart—This made a very

entertaining picture for our Family Night. The
small boy and dog were exceptionally good. How-
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ever, there was not much thrill to the rescue of

the girl when the horse ran away. Very good

business, as the posters are very good. Five

reels.—A. N. Miles, Eminence theatre, Eminence,

Ky.—General patronage.

FIGHTING FURY: Jack Hoxi^Good Western.

Seems to please Saturday crowd. Use Westerns
for change. Two reel comedy and news reel.

Five reels.—C. B. Burkhardt, Pastime theatre,

Homer and Sidney, 111.—Small town patronage.

THUNDERING DAWN: J. Warren Kerrigan

—Another Universal Jewel lemon. The press book

says “It’s not often you get a picture like this.”

True enough ; otherwise we would feel like quit-

ting right away. With a different cast and dif-

ferent handling the show might have turned out

fairly well, but as it is it’s a lot of baloney.

Seven reels.—Louis A. Van Alstyne, Quality the-

atre, Cullom, 111.—General patronage.

THUNDERING DAWN: J. Warren Kerrigan

—Went over nicely here and pleased everybody.

—

A1 C. Werner, Royal theatre, Reading, Pa.—Gen-
eral patronage.

THUNDERING DAWN : J. Warren Kerrigan
—Had a fair crowd on this one. In the category

of Jewels, this would be classed as a piece of cut

glass. Several reels.—P. W. Quinlin, Ideal the-

atre, Chateaugay, N. Y.—Small town patronage.

Vitagraph
PAMPERED YOUTH: Cullen Landis—Ran it

Sunday night. Business fair. Pictux'e fair. Pat-

rons fairly satisfied. Seven reels.—P. W. Quinlin,

Ideal theatre, Chateaugay, N. Y.—Small town pat-

ronage.

THE BELOVED BRUTE: William Russell—
Wow. How this bird can fight. If I could only
fight like this chap I could get my films for noth-
ing. It made me money and pleased them all.

Stuart Holmes got the worst of it. Serves him
right, the home wrecker. Seven reels.—Jack
Cairns, Brooklyn theatre, Detroit, Mich.—General
patronage.

THE CLEAN HEART : Percy Marmont—Bad
weather kept them away on this one, but was
not the picture’s fault. Different from the aver-
age. Photography very good. Print good, served
by Chicago exchange. Eight reels.—Oscar Han-
sen, Jefferson theatre, Goshen, Ind.—General Pat-
ronage.

VIRTUOUS LIARS: Edith Allen—This proved
to be a pretty good picture. Well mounted and
photography and action is good. Not only that
but it has the charming Edith Allen in it. Where
has this young lady been hiding herself all this

time? She’s the modern Venus de Milo if there
is one. Moreover, if Miss Alien ever sends me
one of her photos it will be framed and promptly
hung in the lobby of the Park theatre, Glen Rose,
Texas. Six reels.—John M. Williams, Park the-

atre, Glen Rose, Tex.—Small town patronage.

VIRTUOUS LIARS: Edith Allen—Just another
program picture, the same as we have had many
times before.—S. A. Davidson, Princess theatre,
Neodesha, Kans.—Small town patronage.

THE CODE OF THE WILDERNESS: Special
cast—Very good Western. Drew a lot of extra
business and pleased generally. Seven reels.—A.
G. Witwer, Grand theatre. Rainier. Ore.—Small
town patronage.

THE CODE OF THE WILDERNESS: Special
cast—My patrons told me that this was one of

the best outdoor pictures they had ever seen.
Went over nicely here.—A1 C. Werner, Royal the-
atre, Reading, Pa.—General

.
patronage.

BETWEEN FRIENDS: Special cast—Had very
fine comments on this picture and it no doubt de-
served it. It went over nicely.—A1 C. Werner,
Royal theatre, Reading, Pa.—General patronage.

BORROWED HUSBANDS: Special cast—Fairly
good picture but not enough action for my people.
Seven reels.—W. E. Patterson, Princess theatre,
Hettick, 111.—Rural patronage.

BORROWED HUSBANDS: Special cast—Nice
little comedy drama which failed to register at
the box office. Poorest Sunday we ever had and
weather conditions ideal. Seven reels.—A. G.
Witwer, Grand theatre, Rainier, Ore.—Small town
patronage.

CAPTAIN BLOOD: J. Warren Kerrigan—One
of the really big pictures of the year. Photog-
raphy and detail great. Full of action and a
good story all through. Twelve reels.—Jack
Cairns, Brooklyn theatre, Detroit. Mich.—General
patronage.

CAPTAIN BLOOD: J. Wari-en Kerrigan—Lost
lots of good cold cash on this picture. Didn’t
take in film rental. The picture is good but not
to compare to "The Sea Hawk.” This picture
simply did not have a box office appeal. Nine

reels.—Kreighbaum Bros., Char-Bell theatre,

Rochester, Ind.—General patronage.

LET NOT MAN PUT ASUNDER: Special cast

—Good picture but no drawing power for us.

Not enough suspense to suit my patrons. Nine
reels—W. L. Patterson, Princess theatre, Hettick,
111.—Rural patronage.

ON THE BANKS OF THE WABASH: Mary
Carr—Extra good flood picture. Good melodrama,
and the very kind for small towns. Seven reels.

—

John M. Williams, Park theatre, Glen Rose, Tex.
—Small town patronage.

ON THE BANKS OF THE WABASH: Mary
Carr—^A good picture. Wonderful scenery and
pleased our patrons. We had bad weather for

this one, but didn’t lose any money.—Hagedorn
Bros., Dewdrop theatre. Rhineland, Mo.—Small
town patronage.

THE MIDNIGHT ALARM: Special cast—

A

fair melodrama that will please about seventy-five

per cent. Seven reels.—^Wyne Willis, Hollywood
theatre, Stanford, Mont.—General patronage.

THE NINETY AND NINE: Colleen Moore—
A wonderful forest fire picture, and enough action

to make them like it. Bought it reasonable and
Vitagraph treats you right,-*-Hagedorn Bros.,

Dewdrop theatre, Rhineland, Mo.—Small town
patronage.

PIONEER TRAILS: Special cast—This has
played all around my town. However, that did

not keep it from drawing. Anyone who has not
played this should do so, and you can depend on
Vitagraph treating you right. They are the fair-

est company I have had tranasetions with. Al-

ways glad to help you out and they will not per-

mit you to take a loss on one of their products.

Seven reels.—S. G. Fry, Palace theatre, Omaha,
Tex.—Small town patronage.

PIONEER TRAILS: Special cast—We claim
it’s as good as “The Covered Wagon” and some
claim it better. Here’s one they won’t get up
and walk out on. A real typical Western. Bought
it right and made money.—Hagedorn Bros., Dew-
drop theatre. Rhineland, Mo.—Small town patron-

age.

TOO MUCH BUSINESS: Special cast—Drew
a fair crowd on this one. A good picture and
good story with plenty of comedy, but print

was not what it should be. Entirely too much
gone, and they don’t forget to tel! you about it.

Why can’t our pictures be up to standard? Seven
reels.—E. Crawford, Y theatre, Ft. Leavenworth,
Kan.—Small town patronage.

THE LOVE BANDIT: Doris Kenyon—A semi-

outdoor picture that will get by if they don’t ex-

pect too much. Six reels.—John M. Williams,

Park theatre, Glen Rose, Tex.—Small town pat-

ronage.

THE MAN NEXT DOOR: Alice Calhoun—
Rather slow in action. No special. Seven reels.

—L. R. Ledou, Larrabee Opera House, Isabel,

Kan.—General patronage.

PIONEER TRAILS: Cullen Landis—Boys, you
are passing up a real Western special if you
fail to play this. Swift movement, good acting,

and not too long, coupled with perfect photog-
raphy, make this a picture that is entertaining

from first to last. Seven reels.—John M. Wil-
liams, Park theatre, Glen Rose, Tex.—Small town
patronage.

THE MAN FROM BRODNEY’S: J. Warren
Kerrigan—Extra good picture. No one should

pass this one by. Has everything a special should
have to please everybody, action, fights, beautiful

women and scenery. Holds interest throughout.
Vitagraph deserves credit for this. Eight reels.

—

John M. Williams, Park theatre, Glen Rose, Tex.

—

Small town patronage.

Warner Brothers
THE LIGHTHOUSE BY THE SEA: Rin-Tin-Tin
—Good picture, although not up to the standard
set by “Find Your Man.” Nevertheless will please
your patrons.-—Russell Armentrout, K. P. theatre,

Pittsfiefd, III.—General patronage.

THIS WOMAN: Irene Rich—Another good
society drama without any box office value. The
few that we were able to get in liked it. An-
other case of too much rental.—S. A. Davidson,
Princess theatre, Neodesha, Kans.—Small town
patronage.

THE LOVER OF CAMILLE: Monte Blue—
My patrons did not like this one. I believe the
worst picture I ever got from F. and R. Six
reels.—Geo. Rauenhorst, Crystal theatre, Fulda,

Minn.—General patronage.

LOVERS* LANE: Special cast—^I notice that

some of the boys say that all of the Warner pic-

tui’es make money. Wish I could get one or two
of that kind. Here is another picture that was
a complete flop for me. Can’t even remember
what it was all about. So it must be pretty

poor.^— S. A. Davidson, Princess theatre, Neodesha,
Kans.—Small town patronage.

FIND YOUR MAN : Rin-Tin-Tin—Business
just fair. Picture a good one.—Harry Van Noy,
Riviera theatre, Anderson, Ind.—General patron-

age.

FIND YOUR MAN: Rin-Tin-Tin—A fair pic-

ture. Gave satisfaction to my patrons.—Bert Sil-

ver, Silver Family theatre, Greenville, Mich.—Gen-
eral patronage.

FIND YOUR MAN: Rin-Tin-Tin—One of the

best pictures of the kind we ever played. Will
please any audience.—Bert Silver, Silver Family
theatre, Greenville, Mich,—General patronage.

LUCRETIA LOMBARD : Irene Rich—Com-
ments were very favorable and the majority was
highly pleased. A real good pictui'e. Eight reels.

—

AI C. Werner. Royal theatre, Reading, Pa.—Gen-
eral pati'onage.

THE GOLD DIGGERS: Special cast—No need

of the swearing in the titles of this picture. D
was no picture for a small town, where the

families come out to see your show. Lay off

of it, little towns. Eight reels,—O. Troyer, Lyric

theatre, Rugby, N. D.—Small town patronage.

LITTLE JOHNNY JONES: Johnny Hines—

A

humdinger of a race horse picture. It went acropq

great for us on a Saturday night. The kids sure

liked it. It has plenty of good snappy comedy
in it that brought lots of laughs from our audi-

ences. The print on this show was in fine shape
also. Seven reels.—C. A. Anglemire, “Y” the-

atre, Nazareth, Pa.—Better class patronage.

THE PRINTER'S DEVIL : Wesley Barry—One
of the best of this stars’ productions. Drew very
well and seemed to please. Six reels.—S. G.

Ihde, Photoplay theatre, Ashland, Kan.—Small
town pati'onage.

TIGER ROSE: Lenore Ulric—People here said

it was a wonderful production and one of the
best outdoor pictures they had ever seen. Seven
reels.—A. C. Werner, Royal theatre, Reading, Pa.
—General patronage.

MAIN STREET: Florence Vidor—Not as good
for our town. Those that read the, book did not
like it and those that came were fairly well
pleased with it. You know we have a Main
Street in our town too. Seven reels.—C. A.

NOW BOOKING

Charles R. Rogers presents

c4 RENAUD HOFFMAN PIcturizatiorv#

ON the
threshold

With

Gladys Hulette, Henry D. Walthall. Sam OeOra£s«
RobA Cordon. Charles Sellow. M - - -

ant Willis Marb;
Mmgaret Seddon

S^Uased bt^r

' /^/? 0DycEnT-nTrs~mfWuT/NG ~(ro~nimnATroN~~



68 EXHIBITORS HERALD April 4, 1925

1

Anglemire. “Y** theatre. Nazareth, Pa.—Better

class patronage,

THE MARRIAGE CIRCLE: Special cast—
Comments like “simply wonderful” “an exception-

al picture,” etc., I heard all over. This production

surely pleased. Nine reels.—-AI C. Werner, Royal

theatre, Reading, Pa.—General patronage.

BROADWAY AFTER DARK: Special cast—
Too spicy for the good of our patrons. This

followed “The Gold Diggers” and I have lost a

lot of business by using them at all in this town.

Maybe fine for the big boys, but the weeds for

me. Seven reels.—O. Troyer, Lyric theatre, Rug-
by, N. D.—Small town patronage.

THE BEAUTIFUL AND DAMNED: Special

cast—-Pleased the majority here and went over

fairly well.—Al C. Werner, Royal theatre, Read-
ing, Pa.—General patronage.

DADDIES: Special cast—Had good comments
on this production but was away oversold and
lost money.—Al C. Werner, Royal theatx*e, Read-
ing, Pa.—General pationage.

HER ACCIDENTAL HUSBAND: Special cast

—Pleased the majority. Seven reels.—Al C,

Werner, Royal theatre, Reading, Pa.—General

patronage.

State Rights
THE AVERAGE WOMAN: Special cast—Very

nice program picture that seemed to please every-

body.—Al C. Werner, Royal theatre, Reading, Pa.
•—General, patronage.

BLACK LIGHTNING: Thunder—This was a
good picture with a good cast in addition to the

dog. I had a dog parade and jazzed up the busi-

ness so that I drew better than the average crowd
during Lent. The second night held up to the

first.—L. M. Jones, Arcadia theatre, Vandergrift,
Pa.—General patronage.

THE BROKEN SILENCE: Special cast—Give
us more like this. A nice program picture that

was well met by our patrons. Whole lots better

than some of the so-called super-specials.—G. M.
Castle. Gatliff theatre, Gatliff, Ky.—General pat-

ronage.

FAST AND FEARLESS: Buffalo Bill, Jr.-
If I had made it myself, it would not have suited

us any better. And Specialty let me keep the big-

gest part of the receipts. Five reels.—J. S.

Walker, Alamo theatre. Moody, Tex.—Small town
patronage.

FLOODGATES: John Powell—Went over very
well and seemingly pleased them all. Eight reels.

—Al C. Werner, Royal theatre, Reading, Pa.

—

General patronage.

THE GHOST CITY: Helen Holmes—A real

lemon. It was good—yes—good for nothing. They
walked out on me, as they did on the other of

these productions I played, so am paying for the

rest booked and am way ahead by leaving them
at the exchange and saving the express on them.

—

Roanoke Opera Company, Palacette theatre,

Roanoke, 111.—Small town patronage.

GIRLS MEN FORGET: Special cast—Nice
little program. Good little story of the modern
girl : true to life. Pleased most of the patrons.

Seven reels.—H. D. McChesney, Princess theatre,

Crandon. Wis.—General patronage.

THE HARBOR PATROL: AI Ferguson—Ad-
vertising matter on this one is very punk. Why
don't the independent boys get good advertising

matter like the big companies ? The picture is a

very good one and seemed to please. Business

off. Six reels.—Al Powell, Highland theatre,

Guthrie, Okla.—General patronage.

THE MASKED DANCER: Helene Chadwick—
A very ordinary program show with no story

value to speak of. The best thing I can say

for this show is the fact that we had a good
print. Five reels.—C. A. Anglemire, “Y” theatre,

Nazareth, Pa.—Better Class patronage.

LET’S GO: Richard Talmadge—Not as good
as “American Manners,” or as much action, but

a good program picture for those that like action.

Six reels.—W. J. Shoup, DeLuxe theatre, Spear-

ville, Kan.—Small town patronage.

RIDIN' MAD; Yakima Canutt—This is an
extra good Western with the world’s champion
cowboy as the star. Lots of hard riding at a rodeo

is shown in this, which sure pleased the Western
fans. Progress Pictures at Dallas are good to

deal with. Five reels.—John M. Williams, Park
theatre, Glen Rose, Tex.—Small town patronage.

THE SPEED SPOOK: Johnny Hines—Adver-
tised this to the limit and did a very good busi-

ness with it. Pleased almost 100 per cent. It is

a good picture with plenty of comedy situations.

Believe it will go over anywhere. Six reels.—AI

Powell, Highland theatre, Guthrie, Okla.—General
patronage.

THE SPEED SPOOK: Johnny Hines—Did not
please our patrons as well as “Luck” and “Sure
Fire Flint” with the same star. Just a program
picture in our judgment. Seven reels.—Dinsmore
& Son, Majestic theatre, Weiner, Ark.—General
patronage.

TEXAS: Franklyn Farnum—Pretty good West-
ern feature. Star is well liked here. Five reels.

—

John M. Williams, Park theatre, Glen Rose, Te.x.

—Small town patronage.

THAT WILD WEST: Special cast—Just an-
other 5 reel Western with Wm. Fairbanks. Can’t
give it much. Played it Saturday night. Just
got by with it. Star unknown in my house may
be the reason.—S. A. Davidson, Princess theatre,

Neodesha, Kans.—Small town patronage.

THE VOW OF VENGEANCE: Jack Livingston
—Film good. This picture was of the action type
and dealt with Canadian Northwest Mounted Po-
lice and Arizona. Jack Livingston is not our idea

of a good hero but would be better in supporting
cast. We bought this from Mid-West Dist. Co.,

of Milwaukee. Five reels.—W. T. Davis & Son.

Rialto theatre, Sharon, Wis.—Small town patron-

age.

Serials
GALLOPING HOOFS: (Pathe) Johnnie Walker

—This is one of the best serials on the market.
Now on the seventh chapter and going strong. I

haven’t run a serial in six years but picked this

one and was not disappointed. Two reels.—Jack
Cairns, Brooklyn theatre, Detroit, Mich.

LEATHER STOCKING: (Pathe) Special cast—
Just finished Chapter 9 and it is holding up fine.

In fact, is building up. They must think more
of it than I do or they wouldn’t come to see it.

Two reels.—Wm. E. Tragsdorf, Trags theatre,

Neillsville, Wis.—Small town patronage.

Short Subjects
EDUCATIONAL

THE ADVISER: Lloyd Hamilton—Personally
I can’t stand to look at this bird Hamilton, but
this comedy got more than the average laughs.
Two reels.—S. G. Ihde, Photoplay theatre, Ash-
land, Kan.—Small town patronage.

CAVE INN:—Thumbs down. Worst comedy
I’ve seen in a long time. Educational usually

gives me pretty good stuff but they failed in

this one. One reel.—Jos. W. Springer, Strand
theatre. Elizabethtown, Ind.—General patronage.

DANGER: Lige Conley—A dandy good com-
edy with plenty of action. Pleased a Saturday
crowd. It is the fact that the meat and chicken
thieves have cut our Saturday business to twenty
per cent.—E. W. McClelland, Rex theatre, Gilman
City, Mo.—Small town patronage.

DRENCHED: Not much to this comedy. Got
some good 1 reelers from Educational at first, bad
now. One reel.—S. G. Fry, Palace theatre,

Omaha, Tex.—Small town patronage.

THE DUDE: -Another good one reeler. It is

not full of laughs, but is very good. One reel.

—

W. J. Shoup, DeLuxe theatre, Spearville, Kan.

—

Small town patronage.

FAMILY LIFE:' For laughs this comedy is a

twin six. They were still laughing after we had
run a reel or two of the feature and had to have
the ushers quiet some of the country boys. They
almost had hysterics. Two reels.—A. D. Brawner,
Jewel theatre. Hooker, Okla.—General patronage.

GOOD MORNING : Lloyd Hamilton—Proved
fairly good as a laugh maker. Hamilton must be

running out of ideas. The last two comedies had
some kind of a social function, either a dinner
or a charity bazaar. He should dope out some
new kind of continuity. Two reels.—C. A. Angle-
mire, “Y” theatre, Nazareth, Pa.—Better class

patronage.

HAVE A HEART: Cliff Bowes—Another Cameo
that brought home the bacon for us. It has some
excellent laugh makers in it. One reel.—C. A.
Anglemire, “Y” theatre. Nazareth, Pa,—Better

class patronage.

HIS FIRST CAR: Al St. John—Another com-
edy that pleased everybody in our audience. They
sure laughed at the poor old flivver in this comedy.
Two reels.—C. A. Anglemire, “Y” theatre, Naza-
reth, Pa.—Better class patronage.

KIDDING KATIE: Dorothy Devore—Just a
fair comedy. Some smiles. No laughs. Two
reels—A. G. Witwer, Grand theatre. Rainier,

Ore.—Small town patronage.

KILLING TIME: Lloyd Hamilton—About as

good as the average run of Hamilton Comedies.
It was full of old tricks that he has pulled before.

Two reels.—C. A. Anglemire, “Y” theatre, Naza-
reth. Pa.—Better class patronage.

THE MAD RUSH:—Another good Cameo Com-
edy. The film was in perfect shape and I was
glad of it, as the feature with this comedy was
awful to behold. One reel.—C. A. Anglemire,
“Y” theatre, Nazareth, Pa.—Better class patron-
age.

MERMAID COMEDIES:—Oh Boy! Any time
you want to hear plenty of laughs in your the-

atre, book one of these. Two reels.—Geo. J.

Kosatka, Grove theatre. Fox River Grove, 111.

—

Small town patronage.

RAINDROPS: Jimmie Adams—A very good
one reel comedy. One reel.—W. J. Shoup, De-
Luxe theatre. Spearville, Kan.—Small town pat-
ronage.

RUNNING WILD; Mermaid Comedy—Full of

laughs. One of Mermaid’s very best. Put it on
a night when you know you’re going to have a
crowd (if you know when that is), so they can
all enjoy it. Two reels.—A. N. Miles, Eminence
theatre, Eminence, Ky.—General patronage.

TAKE A CHANCE: Walter Hiers—Went across

fairly well here. Hiers may prove good in time.

They certainly were not very much enthused over

this first comedy here. Two reels.—C. A. Angle-
mire, “Y” theatre, Nazareth, Pa.—Better class

patronage.

'TIS THE BULL: Bobby Vernon—Cannot give

this one much. Consider it as only a fair comedy.
Two reels.—W. J. Shoup, DeLuxe theatre, Spear-

ville, Kan.—Small town patronage.

TRAFFIC:—A very good one reel comedy. Has
some laughs in it.—W. J. Shoup, DeLuxe theatre,

Spearville, Kan.—Small town patronage.

TREASURE BOUND:—Another good comedy
with some new gags. Two reels.—W. J. Shoup,

DeLuxe theatre, Spearville, Kan.—Small town
patronage.

UNCLE SAM:—These Mermaid comedies are

hard to beat. This one exceptionally good. Two
reels.—A. G. Witwer, Grand theatre. Rainier, Ore.

—Small town patronage.

WEDDING SHOWERS: Lige Conley—This is

a fine 2 reel comedy. Educational have a good

variety of 2 reelers and seem to please majority.

Two reels.—S. G. Fry, Palace theatre, Omaha,
Tex.—Small town patronage.

WELCOME DANGER: Cameo Comedy—Very
good. One reel.—S. G. Ihde, Photoplay theatre,

Ashland, Kan.—Small town patronage.

NOW BOOKING

Beyond the
Border"
Directed bif Scott Dunlap

<J HUNT STROMBERG
personally fiipervited production

~ PR ODUCERS - DISTRIBUTING - CORPORA T/ON -



EXHIBITORS HERALD 69April 4, 1925

WILD GAME: Lige Conley—About up to the

average set for the Mermaid Comedies. Some
good gags in this one. Two reels.—C. A. Angle-

mire, “Y'* theatre, Nazareth. Pa.—Better class

patronage.

YANKEE SPIRIT: Ben Alexander—Good Ju-

venile comedy. Two reels.—A. G. Witwer, Grand
theatre. Rainier, Ore.—Small town patronage.

FILM BOOKING OFFICES

FIGHTING BLOOD: George O'Hara—Round
Two. Last week not favorable, but this was bet-

ter and if they continue to improve they will

be satisfactory. Two reels.—L. R. Ledou, Larabea
Opera House, Isabel, Kan.—General patronage.

FIGHTING BLOOD: George O’Hara—Film fair.

Round Nine of first series about as good as the

rest. They are all knockouts and you won’t be

sorry you booked them. The film on this was
in just fair condition, as many of the sprocket

holes had been cut out. Two reels.—W. T. Davis

& Son, Rialto theatre, Sharon, Wis.—Small town
patronage.

FIGHTING BLOOD: George O’Hara—Round
7. Consistently good and pleased my people. Film
good. Two reels.—W. A. Doerschlag, Strand the-

atre, Ransom, Kan.—Small town patronage.

FIGHTING BLOOD: George O’Hara—These
series are great and are a drawing card for me.
I believe this series would fatten many box office

receipts. It is doing it for me and I know it will

do it for others. Boys, grab it. Two reels.—E.

Crawford, “Y” theatre, Ft. Leavenworth, Kan.

—

Small town patronage.

THE GIANT KILLER: Bray Cartoon—Al-
though these cartoons are clever, they are not

in the same class with Aesop’s Fables, due, per-

haps to bum, fuzzy photography. One reel.—Wm,
E. Tragsdorf, Trags theatre, Neillsville, Wis.

—

Small town patronage.

THE GO-GETTERS : Alberta Vaughn—Very
good stories and are worth more at the box office

than the average run of comedies. Two reels.

—

J. H. Ebersole, Majestic theatre, Avoca. la.—Small
town patronage.

THE GO-GETTERS: George O’Hara—No. 5.

This is our final report on the “Go-Getters” until

they are all used. They are super-fine and you
can buy them right from F. B. O., so whatinell

are you waiting on ? It's what your patrons will

like. Two reels.—S. G. Fry. Palace theatre,

Omaha, Tex.—Small town patronage.

HOT DOG:—They are still talking about this

one. Absolutely the cutest comedy released to

date. It is superb. Book it by all means, and
give your patrons a treat. Two reels.—W. E.

Elkin, Temple theatre, Aberdeen, Miss.—Neigh-
borhood patronage.

A MISS IN THE DARK: Alberta Vaughn-
Sixth chapter of “Go-Getters.” An uncalled for
nasty episode with A1 Cook and a female in the
first reel and the near naked dance of Alberta
Vaughn's in the second reel made this chapter of

the “Go-Getters” a disgrace to the series. George
O'Hara is the idol of the kids and everybody
admires him for his clean, upright character act-

ing, and to shove this suggestive stuff in and ruin
the series is horrible. We had a house full of

kids, but if they are allowed to come next time
we miss our guess. Even the operator groaned,
and not a patron gave us a comment on it ex-
cept to shake their heads, while all the previous
chapters and all the “Fighting Bloods” brought
compliments every time. The titles on this one
made matters still worse. Two reels.—Dinsmore
& Son, Majestic theatre, Weiner, Ark.—General
patronage.

MONSIEUR DON'T CARE: Stan Laurel—

A

very good comedy. Many good comments on this

one. 'Two reels.—J. H. Ebersole. Majestic theatre,
Avoca, la.—Small town patronage.

THE TELEPHONE GIRL: Alberta Vaughn—
We used the entire series in our house at Barry
and thought they were so good that we bought
them for our house here. You will make no mis-
take in adding this series to your regular pro-
gram. It will mean more business if you will
kick your comedy off the program and put these
on its place.—Russell Armentrout, K. P. the-
atre, Pittsfield, 111.—General patronage.

THE TELEPHONE GIRL: Alberta Vaughn

—

Good, as usual, and pleased our audience. Film
good. Two reels.—W. A. Doerschlag, Strand the-
atre, Ransom, Kan.—Small town patronage.

FOX
ON THE JOB:—Here is one of the cleverest

monkey comedies I ever saw. It kept the house
in roars all through. As a rule I dislike those
comedies but this one is the exception. Two
reels.—Jack Cairns, Brooklyn theatre, Detroit,
Mich.—General patronage.

PAUL JONES, JR.: Van Bibber—These Van

Bibber comedies are consistently good ; are clean

fun and please old and young. Two reels.—P. G.

Estee, S. T. theatre, Parker, S. D.—Small town
patronage.

UP IN THE AIR: Imperial—It has the right

title. It is one of those thrilling comedies like

Lloyd's “Safety Last” and is likely to give a

person heart failure. Several ladies told me they

had to shut their eyes to keep from fainting.

However, the men and the small boys enjoyed it

immensely. Two reels.—A. N. Miles, Eminence
theatre, Eminence, Ky.—General patronage.

METRO GOLDWYN
WHEN KNIGHTS WERE COLD: Stan Laurel

—Run this with Buster Keaton in “Three Ages”
and must say that it saved the day for me. Best
thing in a two reel comedy that I have ever

used. Everyone liked it so far as I could find out.

Two reels.—S. G. Ihde, Photoplay theatre, Ash-
land, Kan.—Small town patronage.

PATHE
AESOP'S FABLES:—The best single reel comic

subject we have run across, combining action and
humor. Our patrons do not tire of them. We
alternate them with straight comedy.—Louis A.

Van Alstyne, Quality theatre, Cullom, 111.—Gen-
eral patronage.

ARE BLOND MEN BASHFUL: Arthur Stone
—A new star with us and a welcome one, if all

his comedies are as good as this one. Very good.
Two reels.—J. H. Ebersole, Majestic theatre,

Avoca, la.—Small town patronage.

BLACK OXFORDS: Mack Sennett—Judging
by laughs, this is a dandy. Two fellows escaping
from the sheriff dodge into a farmer’s barn, cover
themselves with a cow skin. About that time the

farmer comes in to do the milking. This is where
the laughs start, and they keep getting louder as

the “cow” comes out of the barn where she is

pursued by a playful bull who chases her up hill

and down dale, over fences, etc. Two reels.—Wm.
E, Tragsdorf, Trags theatre, Neillsville, Wis.

—

Small town patronage.

BUNGALOO BOOBS: Charles Chase—Quite a
few laughs in this. One reel.—Wm. E. Tragsdorf,
Trags theatre, Neillsville, Wis.—Small town pat-

ronage.

THE CAKE EATER: Will Roger.s—This is the

best comedy we have ever had with Rogers. Here-
tofore they have been silly, but that is not the

case with this one. This one is extremely good.
Two reels.—W. E. Elkin, Temple theatre, Aber-
deen, Miss.—Neighborhood patronage.

CHARLEY CHASE COMEDIES: Good one reel

subjects, showing more originality than one
would expect in a one reel subject, and the best

I have seen in this class. One reel.—Louis A.
Van Alstyne, Quality theatre, Cullom, 111.—Gen-
eral patronage.

THE HANSOM CABMAN; Harry Langdon—
Good. Two Reels.—Dinsmore & Son, Majestic the-

atre, Weiner, Ark.—General patronage.

HOUSE CLEANING: Aesop’s Fable—These
subjects get the laughs and make excellent fillers

for long features. Two-thirds reel.—A. G. Wit-
wer, Grand theatre. Rainier, Ore.—Small town
patronage.

PATHE NEWS:—Would not do without it on
the program. The little fellow needs it as much
as the big fellow.—Louis A. Van Alstyne, Quality
theatre, Cullom, 111.—General patronage.

REEL VIRGINIA: Ben Turpin—I can’t say
anything good about this one. It's a pill for
me and my patrons to sit through a two reel

comedy that Ben Turpin puts out. I am near the

end of his contract and never again. Two reels.

—

M. J. Babin, Fairyland theatre. White Castle, La.
—General patronage.

SITTIN' PRETTY: Charles Chase—Fair com-
edy. One reel.—A. G. Witwer, Grand theatre.

Rainier, Ore.—Small town patronage.

SUNDOWN LIMITED : Our Gang—Another
bell I’inger for the Gang. We find almost all of

these are good. They please the old and the
young. Two reels.—W. J. Shoup, DeLuxe theatre,

Spearville, Kan.—Small town patronage.

PRODUCERS DISTRIBUTING CORP.
THE BEGGAR MAID:—Goodness gracious!

Reel One was “Beggar Maid.” Reel Two was
"Bashful Suitor.” Try and laugh that off. Two
reels.—Frank Sabin, Majestic theatx*e. Eureka.
Mont.—Small town patronage.

FOUR SEASONS:—Had to show this on ac-

count of old contract. Only suitable for school

use. They won’t pay to be educated. Four reels.

—Frank Sabin, Majestic theatre. Eureka, Mont.

—

Small town patronage.

UNIVERSAL
ANDY AND TEMPTATION :—First Andy Gump

comedy I used. Purchased only a few for a

try out. If the rest are as good as the first one,

I want them all. It brought out the laughs and
was entertaining. Will have more to say on the

next few I use. Two reels.—M. J. Babin, Fairy-

land theatre. White Castle, La.—General patron-

age.

HYSTERICAL HISTORY COMEDIES :—People
like them here, as they are something different.

Plenty of laughs in them. One reel.—Geo. J.

Kosatka, Grove theatre. Fox River Grove, III.

—

Small town patronage.

CLASSIFIED
ADVERTISING

Five Cents per Word Payable

in Advance. Minimum Charge,

$ 1 .00 .

EQUIPMENT FOR SALE
FOR SALE: Elegant lot of upholstered opera

chairs, all guaranteed fine condition. Also 279
new veneer chairs half regpjlar price. Bargain on
attraction sign ticket booth, generator, scenery,
music stands, etc. Write us your needs. Atlas
Moving Picture Co., 534 South Dearborn St.,

Chicago.

FOR SALE: New Motiograph DeLuxe Pro-
jector complete in A-1 condition. Used only
eighteen nights. Motor for 110 V. A. C. line,

extras, reels, rewinder, etc. Make offer. All
letters and inquiries answered. Sidney E. Cleve-
land, The Radio Shop, Goldfield, Iowa.

OPERATOR WANTS POSITION
WANTED: Permanent position as motion pic-

ture operator by reliable married man. No bad
habits. Ten years’ experience. Expert on all

makes of machines. Non-union but willing to
join. Locate anywhere. Wire or write best
salary. Bert Mullis, 502 Stevens St., Paris, III.

NOW BOOKING

HARRYCAREY
//
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Silent Sanderson
Directedb^ Scott R-'Dunlap^

^ Hunt Stromber^
personally supervisedproduction
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INDEX TO THE PRODUCT
ANNO UNCEMENTS

The tabulated matter below presents a directory to producers’ announcements about pictures which
enables exhibitors to check back and obtain for their information in booking the facts disclosed in product
announcements in the Herald.

Title of picture is followed by date of issue and numbers of pages bearing announcements.
“Ins.” is abbreviation for “Insert.”

A three-month period including last week’s issue is covered.

Associated Exhibitors

Adventurons Sex, The :Feb.l4-In3.
Back to Life :Feb. 14-Ins.,Mar. 14-Ins.,76
Bad Company :Feb.l4-Ins.
Barriers Bnmed Away :Dec.27-In3.Jan. lO-Ins.Feb.

14-Ins.Mar. 21-53. 64. 72.
Battling Banyan :Dec.27-16,Jan. 10-Ina.Feb.l4-In8.

Mar.7-78.
East of Broadway :Nov. 29-Ins.Jan.24-60,61,64.Feb.

14-In3.Mar.7-82.
Going Up:Dec.l3-22.Dec.27-22.
Greatest Love of All, The:Jan.lO-Ins.Feb.l4-In3.
Introduce Me:Mar.21-4.Mar.28-16.
Is Love Everything:Dec.6-In8.Dec.20-69,71,73.Dec.

27,159,161,163,Jan.l0-Ins.Jan.31-43,45.Feb.l4-Ins.
Love of Women :Mar. 14-Ins.
Never Say Die:Nov.29-9.Dec.l3-22.Dec.27-27.Feb.l4-

Ins.
Now or Never :Feb. 14-Ins.Mar.21-60. 68,76.
Price of a Party, The:Nov.l-InB.Nov.29-Ins.Dec.

13-95.97,99.103,107.Dec.27-Ins.Jan.81-InB.Feb.l4-
Ins.Mar.7-74.

Racing Luck :Jan.31-Ins.
Sky Raider, The :Feb.l4-In3.
Yankee Consul, The :Dec. 13-22.Dec.27-27.

Banner
Daughters Who Pay :Feb.28-14.,Mar.l4-73.
Man Without a Heart, The :Mar. 14-73.
Those Who JudgeiMar. 14-73.
Three Keys :Dec.27-23.
Truth About Women, The :Mar. 14-73.

Chadwick
Midnight Girl, The :Feb.7-10.Feb.28-55.
Tomboy, The :Dec.27-21.

Colonial
Forbidden Souls :Feb.28-60.

Columbia
After Business Hours :Feb. 28-63.
Fighting the Flames :Feb.28-62.
Fool and His Money, A:Feb.28-63.
Foolish Virgin, A:Feb.28-63.
Midnight Express, The:Nov. 15-12.Nov.22-54, Dec.

20-63.

One Glorious Night :Feb.28-63.
Price She Paid, The :Feb.28-63.
Who Cares :Feb.28-63.

Cranfield & Clarke
Strangling Threads :Dec.27-164.

Davis
Tales of a Thousand and One Nights, The:Feb.

28-61.Mar.7-25.Mar.28-18.

East Coast
Early Bird, The:Feb.7-18.

F. B. 0.
Air Hawk, The :Nov.29-83.Dec.27-166.167.
Breed of the Border :Feb.7-65.Feb,28-86.
Broken Laws :Nov.l-80,81.Dec.6-71.Dec.27-176,177,

179,Jan.31-67,
Cheap Kisses :Dec.27-169.
Cloud Rider. The:Feb.21-62.
Flashing Spurs :Dec.20-66.
Forbidden Cargo :Feb.28-95.
Jimmie’s Millions :Feb.28-99.Mar.21-77.
Midnight Molly :Jan.l0-50.Jan.24-68,69.
Millionaire Cowboy, The:Feb.28-86.
No-Gun Man, The :Nov.8-89.Nov.22-72.Feb.28-86.
0. U. West:Feb.28-86.
Parisian Nights : Jan. 17-40.
Scar Hanan :Mar.7-79.Mar. 28-58.
Silk Stocking Sal :Nov.29-81. Dec.27-172.173.
That Devil QuemadoiMar.21-69.
Youth and Adventure:Jan.3-75.Jan. 17-42.

First National
Age of Innocence, The :Dec.27-18.
As Man Desires :Feb.7-22-Feb.l4-26.Mar.7-27. 28.

Mar.14-15.
Bom Rich :Dec.20-20.
Classmates :Dec.6-24.Feb.28-25.
Enticement :Dec.13-Ins.Feb.28-26,27, 28.
Frivolous Sal :Feb.28-25.
Heart of a Temptress, The:Mar.7-26.
Her Husband’s Secret :Mar.7-30,Mar. 14-14.Mar.

21-17.

Her Night of Romance :Dec.27-34.Jan.31-14.Feb.
28-24.

Husbands and Lovers :Jan. 3-17.Feb.28-25.
Idle Tongues :Jan. 10-15.Feb.28-25.
If I Marry Again ;Feb.21-20.Mar.28-20.
Inez from Hollywood :Jan.3-18.Feb.28-25.
Lady,The :Dec. 13-Ins.Feb. 14-24. 25.
Learning to LoveiDec. 13-Ins.Feb. 21-18, 19.
Love’s Wilderness : Jan. 17-12.Feb.28-24.
One Year to Live :Mar. 28-19.
New Toys :Dec. 13-Ins.Mar. 14-15.

Only Woman, The:Dec.6-22.23.Jan.l7-ll.Feb.21-16,
17.

Playing With Souls :Mar. 14-15.16.Mar.21-18.
Sandra :Nov.22-Ins.Dec.20-19.Jan.24-14.
So Big :Nov.29-Ins.Jan. 10-16.Jan.24-12, 13.Feb.7-24.

Feb.28-24.
Thief in Paradise, A :Dec. 13-Ins.Jan.31-13.Feb.7-2S,
Feb.28-25.

Fleming
Fighting Chance, A :Jan.l7-6.Feb.l4-20,21.
Fighting Parson, The:Feb.l4-20,21.
Scarlet and Gold :Dec. 13-12.Dec.20-18.Dec.27-25.Jan.

17-6.Feb.l4-20,21.
Shackles of Fear :Nov.22-57.Dec.l3-12.Dec.20-18.

Dec.27-25.Jan.l7-6.Feb.l4-20,21.
Trails of Vengeance, The :Nov.22-57.Dec. 13-12.Dec.

20-18.Dec.27-25.Jan.l7-4.Feb.l4-20,21.

Fox
Arizona Romeo, The:Jan.3-In8.
As No Man Has Loved :Mar. 28-14. 15.

Curlytop :Jan.3-Ins.
Dancers, The:Jan.l7-Ins.
Dick Turpin :Feb. 21-4,5. Mar.7-16, 17.
Folly of Vanity, The :Feb.21-lns.
Gold Heels :Dec.27-Ins.
In Love with Love:Jan.S-Ins.
Iron Horse, The:Dec.l3-20,21.Jan.l0-6,7.Feb.7-16,17.

Mar.7-14,15.
Man Without a Country, The :Mar.l4-13.
Ports of Call :Jan.3-Ins.

Gerson
Ten Days:Feb.7-20.
Too Much Youth :Feb.28-65.

Gotham
Silent Pal, The :Mar. 21-10.

Hercules

Battling Mason :Feb.l4-10.
Fighting Heart, A:Feb.l4-10.
Reckless Speed :Feb.l4-10.
Savages of the Sea:Feb.l4-10.

Independent

Dangerous Pleasure :Dec.20-70.

Jans
Ermine and Rhinestones :Dec. 27-22.Feb.28-53.
Mad Dancer, The :Dec. 27-22.Feb.28-53.
Married :Feb.28-53.
Playthings of Desire :Feb.28-53.

Lee-Bradford
Lights of London, The:Jan.l7-9.

Lowell
Floodgates : Nov.29-10.Dec.6-18.Dec.l3-16.Dec.27-28,

29.

Metro Goldwyn
Cheaper to Marry :Dec.27-9.Jan. 10-1.Feb.7-12, 13.

Feb. 28-7.
Confessions of a Queen :Feb.7-12,13.Feb.l4,l,6.Feb.

28-7
Chu Chin Chow :Dec.20-l.Dec.27-8.Jan. 10-l.Jan. 17-

Ins. Feb.7-12. 13.Feb. 28-7.
Denial, The :Feb.7-12,13.Feb.28-7.
Dixie Handicap, The:Dec.27-8.9.Jan.3-l.Jan.l0-l.

Feb.7-12,13.Feb.28-7.
Excuse Me :Dec.27-9,Jan. 10-1.Jan. 24-9.Feb.7-12, 13.

Dec.27-l.Jan.31-l.Feb.7-l,12,13.Feb.l4-6.Feb.28-7.
Great Divide, The:Nov.8-l.Nov.l5-Ins.Dec.6-l.In8.

Dec.27-l.Jan.31-l.Feb.7-1.12,13.Feb.l4-1.6.Feb.21-
Ins.Feb.28-l,7.Mar.28-l.

Greed : Nov.8-l.Nov.15-Ins.Dec.6-l.Dec.lS-l.Dec.27-
l,9.Jan.l7-l.Jan.24-l.Feb.7-Ins.Feb.l4-l.Feb.21-l.

Feb.28-7.
He Who Gets Slapped :Nov. 8-1,Nov.15-1.Nov. 15-

Ins.Nov.22-1.Nov. 29-1.Dec. 6-1,Ins.Dec.27-1. 8.Jan.
3-14.15.Jan.l0-l.Mar.21-14,15.

Janice Meredith :Nov.8-Ins. Dec. 27-6.7.
Lady of the Night :Feb.7-12, 13.Feb.28-7.Mar. 21-1.

Man and Maid :Feb.7-12,13. Feb.28-7.
Merry Widow, The :Nov.8-l.Nov.l5-In3.Dec.6-l.Dec.

27-1.

Navigator, The :Nov.l-l.Dec.27-l,9.
Never the Twain Shall Mfect:Jan.31-10.Feb.l4-l,6,7.
Prairie Wife, The :Feb.7-12,13.Feb.28-7.
Proud Flesh :Feb.7-12, 13.
Rag Man, The :Feb.7-12,13.Feb.l4-l.Feb.28-7.
Romola :Dec. 13-1.Dec.27-1, 8.
Seven Chances : Feb.7-12, 13. Feb. 1 4-1, 6. Feb. 28-7.
Sporting Venus, The :Feb.7-12, 13. Feb. 14-1.Feb.28-7.
So This Is Marriage:Nov.22-8.9.Jan.24-8.
Way of a Girl, The:Feb.7-12,13.Feb.28-7.
Wife of the Centaur :Jan. 10-4, 5.

Metropolitan
Pell Street Mystery, The:Feb.7-81.

Paramount
Air Mail, The:Nov.l5-Ins.Nov.29-13.Jan.31-12.Fek.

21-12.Mar.14-6.
Argentine Love :Dec.20-9.Jan.3-12.
Border Legion, The :Mar. 14-4.
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Charmer, The:Mar.l4-5.
Code of the West, The:Nov.l5-Ins.Nov.29-13.Feb.

14-11.Mar.7-0.
Coming Through :Dec.20-9.Feb.7-7.

Contraband : Nov. 1 5-Ins.Nov.29-12.Jan. 17-8.Jan.Sl-
12.Feb.21-12.

Covered Wagon, The :Mar. 14-4.

Crowded Hour, The:Nov.l5-Ins.Nov.29-12.Mar.7-6.
Devil’s Cargo, The :Nov.l5-Ins.Nov.29-13.Jan.3-13.

Jan.31-12.Feb.7-8.Feb.21-12.
Dressmaker from Paris, The :Nov. 15-Ins.Nov.20-13.

Jan.31-12.Feb.21-12.
Early Bird, The :Nov.l5-Ins.Nov.29-12.Jan.24-66.

East of Suez:Dec.20-8.Feb.7-8.
Flaming Wrath :Dec.20-10.

Forbidden Paradise :Dec.20-8.Mar.l4-4.
Forty Winks :Dec.20- 10.Jan.3-13.Jan.3 1-1 2.Feb.21-12

Mar. 14-4.Mar.21-5.
Garden of Weeds, The :Dec.20-9.

Golden Bed, The :Nov.22-15.Dec.20-9.Jan.3-ll.Feb.
7-8.Feb.21-ll.

Goose Hangs High, The:Nov.l5-In3.Nov.29-lS.Jan.
31-12.Feb.14-ll.Feb.21-12.Mar.14-4.

Kiss in the Dark, A:Nov.l5-Ins.Nov.29-13.Feb.7-8.
Mar.14-5.

Little French Girl, That :Nov.l5-Ins.Nov.29-12.Dec.
18-6.Feb.7-8.

Locked Doors :Dec.20-8.Jan.31-11.
Madame Sans Gene :Nov. 15-Ins.Nov.29-12.Feb.7-8.
Mar.14-5.

Manhattan :Dec.20-9.Mar.l4-4.
Man Must Live:Dec.20-8.
Men and Women :Nov.l5-Ins.Nov.29-13.Jan.31-12.
Feb.21-12.Mar.7-4.Mar.14-4.

Miss Bluebeard :Dec.20-9.Mar.l4-4.
New Lives for Old;Nov.l5-In3.Nov.29-12.Jan.24-4.
Jan.31-12.Feb.21-12.Mar.14-4.

Night Club, The:Mar.l4-5.Mar.21-5.
North of 36:Nov.22-15.Dec.20-9.Dec.27-12.Feb.7-8.
Mar.14-4.

Old Home Wcek:Mar.l4-5.
Peter Pan :Nov.15-Ins.Nov.22-14.Nov.29-13.Dec.18-

5. Dec.20-8. Dec.27-11. Jan.17-7. Jan.24-3. Feb.7-8.
Mar.14-4.

Sackcloth and ScarIet:Nov.l5-Ins.Nov.29-12.Feb.21-
12.Mar.l4-5.

Sainted Devil, A :Nov.8-9.Dec.20-8.
Salome of the Tenements :Nov.l.')-ln3.Nov.29-12.

Jan.l7-8.Jan.31-12Feb.21-12.Mar.28-in.
Spaniard, The:Nov.l5-Ins.Nov.29-12.Feb.7-8.Mar.l4-

5.

Swan, The :Nov.l5-Ins.Nov.29-13.Jan.l0-9.Jan.31-
12.Feb.7-8.Feb.21-12.Mar.28-9.

Thundering Herd. The;Nov.l5-Ins.Nov.29-13.Jan.
24-4. Jan.31-12. Feb..7-8. Feb.21-12.Feb.28-15.Mar.
14-4.

Tomorrow’s Love :Dec.20-8.
Tongues of Flame :Nov.22-14.Dec.20-8.Dee.27-13.

Feb.7-8.
Too Many Kisses :Dec.20-10.Jan.31-12.Feb.21-12.
Mar.7-4.Mar. 14-4.

Top of the World. The:Nov.l.5-Tns.Nov.29-12.Jan.
10-9 :Jan.31-12.Feb.21-12.Mar.21-6.

Wages of Virtue :Mar.l4-4.
Wanderer of the Wasteland, A:Mar.l4-4.
Welcome Home:Mar.l4-5.

Parthenon
Dollar Down :Mar.21-16.
One Woman’s Way ;Mar. 21-16.

Pathe

Battling Orioles, The :Nov.l5-57,59,61.Nov.22-79.81,
83,Nov.29-75.Dec. 13-In3.Feb. 14-Ins.

Dynamite Smith :Nov.l5-Ins.Nov.29-8.Dec.27-10.Feb.
14-Ina.

White Sheep, The :Jan.3-124.Jan.31-62,64.66.Mar.
21-59,65,73.

Preferred

Are You a Failure :Mar.7-9.
Aristocrat, The:Mar.7-8.
Boomerang, The :Feb.28-16.Mar.7-9.Mar. 14-10.
Breath of Scandal, The:Mar.7-9.
Broken Wing, The:Mar.7-9.
Capital Punishment :Dec.20-16.Jan.l0-12,13.Feb.

7.11,Feb.l4-23.Feb.28-18.Mar.7-9.
Dancing Days:Mar.7-8.
Daughters of the Rich: Mar.7-9.
Eden’s Fruit :Mar.7-8.
Exclusive Rights :Mar.7-8.
Extravagant Youth :Mar.7-8.
Faint Perfume :Mar.7-8.
Girl Who Came Back, The:Mar.7-9.
Girl Who Wouldn’t Work, The:Mar.7-8.
Hero, The:Mar.7-9.
Horses and Women :Mar.7-8.
Lew Tyler’s Wives :Mar.7-8.
Mansion of Aching Hearts, The :Feb. 28-17. Mar.7-9.
Mar.14-10.

Maytime : Mar.7-9

.

Mothers-In-Law :Mar.7-9.
My Lady’s Lips;Mar.7-9.
Open That Door:Mar.7-8.
Other Woman’s Story, The:Mar.7-8.
Parasite, The:Mar.7-8,10.
Parisian Love:Mar.7-8.
Poisoned Paradise :Mar.7-9.
Poor Men’s Wives :Mar.7-9.
Rich Men’s Wives :Mar.7-9.
Romance of a Million Dollars, The:Mar.7-8.
Ruthless Women :Mar.7-8.
Shadows :Mar.7-9.
Shenandoah :Mar.T-8.
Shopworn :Mar.7-8.

Studies In Wives :Mar.7-8.
Thorns and Orange Blossoms :Mar. 7-9.
Triflers, The :Dec.20-16.Dec.27-20.Jan.31-8.Feb.21-10

Feb.28-17.Mar.7-9.
Virginia, The:Mar.7-9.
When a Woman Reaches Forty : Mar.7-8.
White Man :Nov.8-24.Nov.29-11.Dec. 13-18.Feb.28-17.

Mar.7-9.
With This Ring :Mar. 7-8.
Worst Woman, The:Mar.7-8.

Principal

Mine with the Iron Door, The:Dec.6-14.15.Dec.

13-

113.Jan.8-89.Jan.24-80.Jan.31-81.Feb.7-81.Feb.

14-

81.Feb.21-76.Mar.7-88.
Re-Creation of Brian Kent, The:Feb.28-8.9.104.

Mar.7-88.Mar.21-78.Mar.28-72.

Producers Dist. Corp.

Another Man’s Wife:Nov.l-7,66.Nov.8-11.76.Nov.
16-60.Nov.22-84.Nov.29-68.Dec.6-64.Dec.13-92.Dec.

20-

76.Dec.27-158.Jan.3-68.
Awful Truth, Thc:Jan.24-75.Jan.31-62.Feb.7-79.Feb.
14-75.Feb.21-71.Feb.28-92.Mar.7-76.Mar.14-67.Mar.

21-

74.Mar.28-70.
Bad Lands, The:Feb.l4-80.Feb.21-76.Feb.28-101.

Mar.7-85.Mar.l4-71.Mar.21-78.Mar.28-72.
Barbara Frietchie:Nov.l-7,61.Nov.8-11.77.Nov.l6-

61.Nov.22-85.Nov.29-69.Dec.6-66.Dec.13-93.Dec.20-
71.Dec.27-159.Jan.3-68.

Beauty and the Bad Man :Jan.24-74.Jan.31-61.Feb.
7-78. Feb.14-74. Feb.21-70.Feb.28-89.Mar.7-73.Mar.
14-6,7,64,73.Mar.21-63.Mar.28-65.

Beyond the Border :Jan.24-78.Jan.31-63.Feb.7-82.
Feb.l4-78.Feb.21-74.Feb.28-97.Mar.7-81.Mar.l4-70.
Mar,21-70.Mar.28-68,

Cafe in Cairo, A:l-7,71.Nov.8-ll,72,Nov.l6-60,Nov.
22-80.Nov.29-64.Dec.6-60.Dec.13-88.Dec.20-72.Dec.
27-164.Jan.3-64.Jan. 10-64.Jan. 17-66.

Chalk Marks :Nov.1-7,64.Nov.8-11.74.Nov.16-58.Nov.
22-82.Nov.29-66.Dec.6-62.Dec.13-90.Dec.20-74.Dec.
27-166.Jan.3-66.

Charley’s Aunt:Jan. 10-51, 52.Jan. 17-43,44.Jan.24-51,
64.65.Jan.31-62.65.69,64.Feb.7-67.68,69,70,71,72.
Feb.l4-67.73.79.Feb.21-8.9,63,69.75.Feb.28-22,23,
76,88,100.Mar.7-60.84.

Chorus Lady, The:Nov.l-7.70.Nov.8-11.69.Nov.l5-

53.

Nov.22-77.Nov.29-61.Dec.6-57.Dec.13-85.Dec.20-
69.Dec.27-151.Jan.3-61.Jan. 10-62.Jan.17-54.

Crimson Runner, The:Jan.24-70.Jan.31-56.Feb.7-76.
Feb.l4-71.Feb.21-67.Feb.28-84.Mar.7-69.Mar.l4-61.
Mar.21-59,75.Mar.28-63.Mar.28-71.

Flaming Forties, The:Nov.8-67.Nov.l6-51.Nov.22-
75.Nov.29-59.Dec.6-55.Dec.13-83.Dec.20-67.Dec.27-
149.Jan.3-59.

Friendly Eenemies :Jan.l0-53,54.55,56.57.58.Jan.l7-
45.46,47.48,49,50.Jan.24-58,59,62.63.Jan. 31-54.57.60.
Feb.7-75.Feb.l4-70.Feb.21-66,77.Feb.28-81.104.Mar.
7-65.88.Mar.l4-62, 65,69,74. Mar.21-62.Mar.28-64.

Girl of Gold. The:Jan.l0-.59.Jan.l7-51.Jan.24-66.
Jan.31-51.Feb.7-73.Feb.l4-69.Feb.21-65.Feb.28-80.
Mar.7-7.68,72.Mar.l4-60,63.Mar.21-58.66.Mar.28-12,
13,62,66.

Girl on the Stairs, The:Nov.l-7,69.Nov.8-ll,71.
Nov.l5-65.Nov.22-79.Nov.29-63.Dec.6-59.Dec.l3-87.
Dec.20-71.Dec.27-153.Jan.3-63.

Her Market Value :Jan.24-67.Feb.7-74.Feb.l4-16.17,
68.Feb.21-64.Feb.28-77.Mar.7-61.Mar.14-59.Mar.21.

54.

Mar.28-60.
House of Youth, The:Nov.l-7,65.Nov.8-ll,82.Nov.

16-66,Nov,22-90.Nov.29-74.Dec.6-70.Dec.l3-98.Dec.
20-82.Dec.27-164.Jan.3-74.Janl0-61.Jan.l0-53.

Legend of Hollywood, The:Nov.l-7,59.Nov.8-ll,80.
Nov.l5-64.Nov.22-88.Nov.29-72.Dec.6-68.Dec.l3-96.
Dec.20-80.Dec.27-162.Jan.3-72.

Let Women Alone :Dec.l3-84.Dec.20-68.Dec.27-150.
Jan.3-60.Jan. 10-60.Jan. 17-53.

Mirage, The :Nov. 1-7,73.Nov.8-1 1,70.Nov. 15-64.Nov.
22-70.Nov.29-62.Dec.6-58.Dec.13-86.Dec.20-70.Dec.
27-162.Jan.3-62.Jan.l0-65.Jan.l7-57.

On the Threshold:Jan.24-71.Jan.Sl-58.Feb.7-77.Feb.
14-72.Feb.21-68.Feb.28-85.Mar.7-6,69.Mar.l4-66.
Mar.21-8.9,67.Mar.‘28-67.

Phantom Shadows :Nov.22-57.Dec.l3-12.Dec.20-18.
Dec.21-25.Jan.17-6.

Private Affairs :Jan.24-79.Jan.31-65.Feb.7-80.Feb. 14-

76.

Feb.21-72.Feb.28-93.Mar.7-77.Mar.21-55.Mar.
28-61.

Ramshackle House ;Nov. 1-7,63.Nov.8-11.78.Nov.16-
62.Nov.22-86.Nov.29-70.Dec.6-66.Dec.13-94.Dec.
20-78.Dec.27-161.Jan.l-70.

Reckless Romance :Nov.l-7.68.Nov.8-11.73.Nov.l5-
67.Nov.22-81.Nov.29-65.Dec.6-61.Dec.20-73.Dec.
27-155.Jan.3-65.

Silent Sanderson :Mar.21-71Mar.28-69.
Soft Shoes :Dec.6-67.Dec.l3-95.Dec.20-79.Dec.27-16l.

Jan.3-71.JanlO-66.Jan. 17-68.
Stop Flirting:Jan.24-82.Jan.31-66.Feb.7-81.Feb.14-

77.

Feb.21-73,Feb.28-96.Mar.7-80.Mar.l4-68.Mar.21-
51,82.Mar.28-59,74.

Texas Trail, The:Feb.l4-82.Feb.21-78.Feb.28-105.
Mar.7-89.Mar.l4-72.Mar.21-79.Mar.28-73.

Trooping with Ellen :Nov.l-7.67.Nov.8-ll,75.Nov.
16-59.Nov.22-83.Nov.29-67.Dec.6-63.Dec.l3-91.
Dec.20-76.Dec.27-167.Jan.3-67.Jan.10-63.Jan.17-
66.

Wise Virgin, The:Nov.l-7,60.Nov.8-11.81.Nov.l6-6S.
Nov.22-89.Nov.29-73.Dec.6-69.Dec.13-89.Dec.lS-
97.Dec.20-81.Dec.27-163.Jan.8-78.

Russell

Courageous Coward, The:Dec.27-17.
His Own Law :Dec. 27-17.
Night Letter, The:Dec.27-16.
Passing Wolf MacLean, The :Dec.27-17.
Rattler, The:Dec.27-17.
Robes of Sin, 'rhe:Dec.27-17.
Valley of Hate, The:Dec.27-17.

Sunset
Are Women to Blame :Jan. 3-6.

United Artists
Birth of a Nation, The:Dec.20-ll.Dec.27-19.Jan.8-

10 .

Isn’t Life Wonderful :Dec.27-ll,Jan.24-10.Jan.31-6.
Feb.7-14.Feb.14-8.Feb.21-14.Feb.28-4.Mar.7-20.

Salvation Hunters: Feb.28-5.Mar.7-21.Mar.l4-12.
Mar.21-12.Mar.28-6.

Thief of Bagdad, The:Jan.24-ll.Jan.31-7.Feb.7-16.
Feb.14-9.Feb.21-16.Feb.28-3.Mar.7-19.

Waking Up the Town :Mar. 21-13.Mar.28-7.

Universal

Dangerous Innocence :Mar.21-3.
Fifth Avenue Models :Mar. 14-2.Mar.21-3.
Great Circus Mystery, The:Mar.7-3.Mar.21-2.
Head Winds :Mar.21-3.
Hunchback of Notre Dame, The:Nov.l-5. Nov.29-8.
Dec.13-4.Dec.27-5.Jan.31-4,6.Feb.l4-3.

Hurricane Kid, The:Nov.8-6.Nov.22-2.Dec.6-2.Dec.
27-2.

Last Laugh, The:Feb.7.4,6.Feb.l4-4,5.Feb.21-2.
Mar.7-2.Mar.14-2.

Let ’Er Buck:Nov.8-7.Nov.22-4.Dec.6-3.Feb.7-6.
Oh Doctor :Nov.8-6.Nov.22-2.Dec.6-2.Jan.3-2.Jan.

17-3.Jan.31-3.Mar.14-2.
Phanton of the Opera, The:Dec.27-3.Jan.lO-3.Jan.

24-2.Feb.7-2,3.Feb.28-2.Mar.28-2.
Price of Pleasure, The :Mar. 14-2.

Smoldering Fires :Nov.8-6.Nov.22-2.Dec.l-2.Jan.3-8.
Jan.17-2.Jan.31-2.Mar.14-2.

Tornado, The :Nov.l-2,3,Nov.29-2,4, 6.Dec. 13-2,3.Jan
3-4,5.

Vitagraph
Beloved Brute, Thc:Nov.l-23.Nov.8-19.Nov.lB-ll.
Nov.29-6.Dec.l3-14.Dec.20-16.Mar.l4-ll.

Captain Blood :Nov.l-21.Nov.8-16,17.Nov.l6-8.Nov.
22-12.Nov.27-6,7.Dec.6-16.Dec.l3-14,16.Dec.20-14,
16.Mar.l4-ll.

Clean Heart, The:Nov.l-20.Nov.8-17.Nov.l6-8.Nov.
22-16.Nov.29-6.Dec.6-16.Dec.13-14.Dec.20-14.Mar.
14-ll.Mar.21-ll.

Fear-Bound :Mar.7-23.Mar.14-l 1.

Greater Than Marriage :Nov.l-25.Nov.8-17.Nov.lS-
8.Nov.22-13.Nov.29-6.Dec.6-17. Dec.13-17. Mar.l4-
ll.Mar.21-11.

(Continued on page 73)

NOW BOOKING
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HUNT STROMBEKC Harvey Cates

personally supervised Ward Crane, Alan“Hale, Mitchell LwisPRODUCTION /
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Motion Picture News
March 14 Issue

**The Re-Creation of

Brian Kent**
(Principal—G878 Feet)

(KeviewtHl by I^iureiice Keid)

Harold bell WRIGHT, the author who
has probably done more to exploit senti-
ment and virtue in his novels than any other

writer, should feel highly elated over the film

version of his “The Re-Creation of Brian Kent.“
It should provoke him to say

—“It is as I wrote
it.” All the elements which go into the compo-
sition of his stories—such as heart interest,
rugged virtue, homely humor—and pathos—are in

their places—and as they shape up, balanced as
they are, one against the other,—the picture
really becomes plausible. The director has struck
off such a neat tempo—and has done hi« job so
well, that the plot is freed from any saccharine
sentiment.
The author presents two central figures—one a

young chap who has become steeped in crime and
considers himself of no account, the other, a

middle-aged schoolmarm, whom he glorifies as
carrying on much of the work of the world
through moulding character at very small pay.
He knows how to build interest in his figures.

And the moment that the youth is resolved to
commit suicide, one knows from the preceding
foreword that it will be the school teacher who
will regenerate him.
As you know the story has a theme of re-

demption—a theme which always tugs at the
emotions if it is treated with its elements keyed
in the proper mood. The boy is rescued from a

watery grave and guided by simple humanities
to gain confidence in himself. When one of the
schoolmarm’s former pupils becomes a vacation
guest the romance finds expression. And this

element is finely balanced. The action develops
quite a bit of suspense in the suggestion that the

law may descend upon the hero and wreck his

newfound happiness. There is also some comedy
relief and pathos exploited through the figure of

the little slavey.
The settings are appropriate and afford a ro-

mantic glow. The acting is excellent with Mary
Carr, Kenneth Harlan, ZaSu Pitts and Helene
Chadwick fitting perfectly in the author’s mood.
The film should go big with followers of Wright.
THEME. Human interest drama of regenera-

tion of youth who is guided along the “straight
and narrow” by a spinster school-teacher. Makes
good, falls in love and conquers himself.

PRODUCTION HIGHLIGHTS. The first rate

settings. The atmosphere. Scene when youth is

rescued from boat. The heart appeal. The ro-

mantic interludes. The progressive action. The
acting.
DIRECTION. Given a good adaptation the

director has balanced his scenes to point all of

the author’s heart interest and romance. Builds
interesting action and a fair amount of suspense.
Projects some thrills. Directed in the correct key.

EXPLOITATION ANGLES. Play up author
and tell that this is very fine adaptation of one
of Wright’s best sellers. Play up its points of

appeal. Use stills of settings and players. Play
up its theme and interest patronage of school
teachers and scholars.
DRAWING POWER. Sure-fire with Wright’s

readers—and these are legion. Title, cast and
heart appeal will put it over. For all types of

houses.
SUMMARY : A fine job has been done by this

adaptation of one of Wright’s best sellers. Neatly
dovetailed scenes build action which is always
progressive. The situations are made convincing
even when they appear convenient. Excellent di-

rection brings forth the human interest. Well
acted—and adequately staged.

GREIVER
PRODUCTIONS

831 So. Wabash Ave.

CHICAGO, ILL.

CHICAGO PERSONALITIES
- By J. M. S.

~

7ELL, men, J. Ray Murray has made
* * his last personal appearance along the

Avenue for some months to come and
we’re going to miss him, aren’t we? . . .

As we made our w^ay along the Avenue
the day after Ray’s departure, everybody
greeted us with, “Well, did Ray get off to

the Coast last night? Great fellow, Ray.
Nobody along the Avenue better liked than
Ray. That lucky boy.’’ Et Cetera. . . .

This last week saw another battle royal

among the news reel companies, each vieing

with the other to be first on the screens
in the Chicago theatres. There was no
blood shed. It was just a battle in which

Heart to Heart Talks:
We screened our first REED

HOWE.S picture “Super Speed’’ last

week and those of you who weren t

there ask those who were, about it!

We reiterate it is a “Wow” of a
picture.

SECURITY

PICTURES

808 So. Wabash Avenue, Chicago

keen competition held sway. We saw both
the International and the Kinogram reels

and credit is due to the cameraman for
each company. . . . Here’s a conun-
drum: Who is "the original Bill?’’ Think
that over awhile. . . . Johnny Medni-
kow has been batting for Leroy Alexander
for the last few days. Alex journeyed to

New York for a conference on new prod-
uct with Universal’s home office executives.
. . . They’re back! Jack Miller, Verne
Langdon and Vincent Lynch, who have
been vacationing under the Florida sun,

are back at exhibitor headquarters. Just
for spite we’re glad that it got cold im-
mediately they landed in town.
Bill Bromberg, back from the country dis-

tricts, has been busier than the inmates
of a beehive. Bill takes to the road empty-
handed and returns with a trunk full of
contracts. That may be a little exagger-
ated, but you know what we mean. . . .

Now to get back to our conundrum; Who
is “the original Bill?” Why, Bill Sweeney,
of course. Joe Brandt of Columbia Pic-
tures, while passing through Chicago, called

exhibitor headquarters. “Who’s talking?”
he asked. “Sweeney,” was the reply. “The
original Bill?” asked Joe. So Joe hustled
post haste to exhibitor headquarters, where
he and Bill joshed about old times. You
know Bill and Joe have both been in the

business for a couple of years or so. . . .

It’s been so long since we made the rounds
down the Avenue that we hardly had time
this last week to renew old acquaintances.
We wanted to have a long talk with Joe
Lyon, but in our rush from office to office

with Ray while he said goodby we only

(PcuaJ?

“BIG BOY WILLIAMS has always gone
over BIG in my house. If I could get pic-

tures every day like

RIDERS OF THE SANDSTORM
Well—I wouldn’t have much of anything to

worry about.’’

For Northern Illinois and the Whole State of Indiana.

Released by

REELCr\nFT FILM ElLCH7\NOES
CHICAGO - aio 5 .WABASH |

6'9 W. MAR^nLANP
,
iNDlANAPOLIS J

NOW BOOKING
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Thousand of l^eal Indians

A H</nt Stromberg personally supervised production
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Perfect Alibi
rpnOUSANDS of visitors from

far and near have visited the

Capitol Theatre, Chicago’s newest
and £nest motion picture theatre,

at 79th and H a I s t e d streets,

opened three weeks ago by the

Cooney Brothers, and the owners
have received hundreds of letters

congratulating them upon the

beauty of the place. One recently

received was from a prominent
Chicago attorney whose only criti-

cism was that the stars twinkling

in the ceiling were not in their

proper places for the month of

January. John Eberson, the archi-

tect, explained this to the lawyer
thus: You see we expected to

open the theatre in December and
the constellation of stars was ar-

ranged for that month. The open-
ing was delayed a month, hence
the difference in their arrange-

ment.

had an opportunity to shake Joe’s paw.

But there’s another week coming. . . .

And Oscar Florine! And Frank Ishniael!

and a host of others. . . . Johnny
Mednikow is among those who will be

present at the Milwaukee fights this week.

Johnny probably will have plenty of com-
pany for Harry Hollander, Henri Ellman
and a few others may get the itch the last

minute. . . . Emil Stern, general man-
ager of the L. & T. circuit, has been in

New York and although we haven’t been

informed we will take it upon ourself to

deny that his mission to the metropolis

was for the purpose of buying Broadway
theatres. ... Si Greiver continues to

carry an air of prosperity. And why
shouldn’t he? You can’t handle such pic-

tures as “The Re-Creation of Brian Kent”
and not keep the coffers pretty well filled.

Personal for Irving Mandel and
Morris Heilman: Ray regretted that he

did not get to see the two of you before

he left. But he wishes you both a lot

of luck and thanks for past favors. . . .

We’ll see you all later.—SHRECK.

Building Begins on New
Exchange Housing for

Lasky, Fox and Pathe
{Special to Exhibitors Herald)

ATLANTA, GA., March 24.—A motion
picture theatre and three new film ex-

change buildings will be opened here soon

it has been revealed. And rumors con-
cerning other similar plans bring real estate

and building activity in theatrical circles

here to a new high level.

The new theatre will be in the heart of

the business district, under the management
of R. C. Wilby, of Birmingham, it is

stated.

One of the new film exchange buildings

will be occupied by the Famous Players-

Lasky Corporation, which leased the struc-

ture early in the year. Another will be

taken by the Fox Film Corporation and
the third by the Pathe Exchange. Con-
struction work on the first of the three

was begun recently. Ground-breaking for

the remaining two will begin immediately.
It is expected that they will be ready for

occupancy in April. The Lasky organiza-
tion will probably take over its new quar-
ters about the same time. All are being
erected by the Massell Realty company at

an aggregate cost of approximately $60,000,
it is said. The various distributing com-
panies are now located within a radius of
three blocks.

Index to Film

Announcements
{Concluded from page 71)

Magnificent Ambersons, The :Dec.20-15.

Pampered Youth;Feb.28-13.Mar.l4-ll
Redeeming Sin, The :Nov.22-12.Dec.6-17.Dee. 13-16.

Dec. 20-14.Mar.7-27.Mar. 14-11.

School For Wives :Feb.28-12.
Two Shall Be Born:Nov.22-13.Dec.6-17,19.Dec.l3>

19.Dec.20-17.Mar.l4-ll.

Warner Brothers

Age of Innocence, The:Feb.l4-18.
Broadway Butterfly :Feb.l4-19.
Dark Swan, The :Dec.6-20, 21.Dec.21-18.Feb. 14-19.
Eleventh Virgin, The :Feb.l4-19.
Eve’s Lover :Feb. 14-19.
Find Your Man :Feb. 14-18.
How Baxter Butted In:Feb.l4-19.
Lost Lady, A:Feb.l4-19.
Lighthouse by the Sea, The:Jan.lO-8.Feb.l4-19.
Lover of Camille, The:Nov.22-Ins.Dec.27-18.Feb.

14-18.

Man Without a Conscience :Feb.l4-19.

My Wife and I:Feb.l4-19.
Narrow Street, The:Nov.l5-6,7.Nov.29-13.Feb.l4-18.
On Thin Ice:Feb.l4-19.
Recompense : Feb. 14-19.Mar.7-22.Mar. 28-17.

Tracked in the Snow :Feb.l4-19.

Why Girls Go Back Home:Jan.24-5.

Wilson-Wetherald
White Mice:Jan. 24-62.Jan.31-60.Feb.7-68.Mar.7-18.

Short Subjects

Educational

Bright Lights :Jan. 17-4.Mar.28-5.
Cameo Comedies :Feb.7-9.

Educational Pictures :Nov.8-20.Dec. 27-15. Mar.21-7.

French Pastry :Jan. 17-4.

Her Boy Friend :Feb.21-67.

High Gear :Jan. 17-4.Mai'.28-5.

Hooked :Feb.21-13.

Judge’s Crossword Puzzles :Feb.l4-15.

Kid Speed :Nov.8-21.Dec.20-12.Feb.21-67.

Kinograms :Dec. 6-7.Dec.20-1 3.Jan. 3-9.Jan. 17-5.Jan.

31-9.Feb.l4-13.Feb.28-19.Mar.7-12.13.Mar.28-3.

Lovemania :Jan.3-S.

Low Tide:Feb.l4-14.
Mermaid Comedies :Mar.7-ll.

Motor Mad :Dec.27-14.

Sea Legs: Mar.14-3.
Stupid but Brave:Jan. 3-8.
Tuxedo Comedies :Jan.3-8.

What a Night :Dec.27-14.

Film Booking OflSces

Bray Cartoons :Dec.27-165.Jan.24-65. Mar.7-83.
Heebie Jeebies:Feb.28-91.

Helping Hand, A:Feb.28-91.
He Who Gets Crowned :Feb.28-91.

Hypnotized :Feb. 28-91.

Jimmy Aubrey Comedies :Jan.3-79

Monsieur Don’t Care:Feb.l4-66.
Oh What a Flirt :Feb.28-91.
Pace Makers, The:Mar.7-75.Mar.l4-68.
Pie-Eyed :Feb.l4-66.
Screen Almanac, The :Dec.27-166.Jan.24-65.Mar.7-

83.

Old Hoosier

House Wrecked
{Special to Exhibitors Herald)

WINCHESTER, IND., March
24.—An old theatre is going out
of business. The inside of the

Arcade theatre, one of the oldest

houses in Indiana, is being
wrecked. Will H. Brenner, man-
ager and member of the M.P.T.O.
of Indiana, has owned the house
for the past five years. He stated

that he has not completed plans

yet but expects soon to announce
a new site on which he will oper-

ate a modern theatre.

Somewhere In Wrong :Feb,14-66,
Stan Laurel Comedies iDec.27-171.
Twins :Feb.l4-66.
West of Hot Dog: Feb. 14-66.

Fox Film Corp.

Fox Educationals:Dec.27-Ins.
Fox News:Dec.27-Ins.7-18.Feb.28-10.

Pathe

Are Blond Men Bashful :Dec.27-Ins.
Beloved Bozo, The:Mar.7-92.
Big Town, Tlie:Feb.l4-84.
Chronicles of America, The:Jan.3-Ins.
Circus Fever :Feb.l4-84.
Excuse My Glove:Feb. 2 1-80.

Feet of Mnd:Dec.27-Ins.
Galloping Hoofs :Dec.l3-Ins.Dec.27-198.Janl0-44,4S,
Jan. 17-Ins.Jan.31-84.Feb.7-84.

Hal Roach Comedies :Mar.28-Ins.
Honeymoon Hardships :Feb.28-108.
Idaho: Feb.l4-70,71,72.73,74,75.Feb.28-82,83.Mar.21-

84.
Laugh That Off:Feb.21-80.
Mack Sennett Comedies :Nov. 15-Ins.Jan.24-84.Mar.

28-Ins.

Off His Trolley :Dec.27-Ins.

Pathe News:Dec.20-84.Jan.24-77.Jan.31-77.Feb.7-66.
Feb.l4-80.Feb.21-71.Mar.21-57.

Plumber, The:Mar.7-92.
Ten Scars Make a Man:Nov.l5-Ins.Dec.l3-InB.Jan.

10-68.

Royal Razz, The :Dec.27-Ins.

Sea Squawk, The:Dec.27-Ins.
Sportlights : Jan. 17-60.Mar.28-Ins.

Rayart
Battling Brewster :Feb.28-59.

Universal

Fighting Ranger, The:Jan.lO-2.Jan.24-6,7.
Hello Kid:Feb.21-3.
International News :Dee.27-4-
Itching for Revenge :Feb.21-3.
Puzzled by Cross Words:Feb.21-3.
Riddle Rider, The:Nov.8-2,3.No'V,22-6,T.Dee.(--C(>
Taxi War:Feb.21-3.

Wilson & Co., Inc.

Ebenezer Ebony :Feb.28-52.
Karlo Kolor Komics :Jan.24-64.Feb.28-62.
Redhead Comedies :Feb.28-52.
Wonder Book, The:Feb.28-62.

NOW BOOKING

HARRY
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THEATRE CONSTRUCTION
AND EQUIPMENT

Priscilla Dean, screen star, in a make believe performance on the console of the

great Roosevelt Memorial Park organ. This organ, said to be the largest ever
built, was transported from the Wurlitzer factories at North Tonawanda, N. Y.

February 19 in a solid train load shipment to its destination, Los Angeles.

Business Takes Spurt
After Theatre Is

Remodeled
The Bennett theatre at Auburn, Neb., has

taken on new airs and a general renovated
and improved appearance since Ole Bennett
has been operating it. They said the house
would never pay, and two or three others
have made a failure here. Bennett, how-
ever, went at it just as though he did not
know the sad history of the house,—just

as if he expected nothing but success, and
success is coming in the form of steadily

increasing patronage. Bennett went at it

with paint brush, carpenter, artist, and
decorator. He made the place shine with

a brilliance hitherto unknown.

He installed a new brilliant lighting sys-

tem outside. He stopped the old piano and
drum and hired a fine orchestra. He re-

modeled the outside and put the box office

and surroundings under roof in such a way
as to accommodate all those who stand

and wait their turn to buy tickets, thus

protecting them all from the weather. Then
on top of everything else he t>ought the

best first releases and the result is that

his house is the talk of the town and the

seats are more and more crowded every
night.

Builds Modern House
for Town of 900

Inhabitants
A theatre which will seat almost half

the population of the town ! That is what
Seneca, Mo., now boasts of. With a firm

belief that his town of less than 900 per-

sons would support a modern theatre, C. L.

Higginbotham has given to his community
one of the best motion picture houses for

a town of its size in the state.

The theatre is so constructed that it

would be justice to a town of five or six

times the size of Seneca. The seating

capacity, which includes a balcony, is 400.

The building is 30x100 feet. The front of

the structure is divided into three equal
parts, there being store rooms of 10x20
feet dimensions on either side of a 10-foot

lobby. The projection room is equipped
with two Simplex power-drive machines.

All woodwork, both interior and in the

lobby, is of Walnut, the walls being
plastered and the ceiling of metal. The
theatre recently opened and thus far has
done a good business, the policy being one
show each night.

“Spending $10,000 on a theatre in a town

of 900 people looked like foolish venture
to many of my friends,” Mr. Higginbotham
said, “but in my opinion it is the showman
who knows his community who succeeds.

People in this community want entertain-

ment, and always have wanted it, so I am
showing the best possible pictures at 25
cents and I am convinced that my invest-

ment will prove a good one.”

The building proper is constructed of

tile and lockbond, the sides being tile and
the front lockbond.

Building Activities

In the South
G. A. Daigle opened the Daigle audi-

torium seating 1,000 at Plaquemine, La.,

last month. He will show pictures seven
days a week with dancing Sunday night

after 8 o’clock.
^ ^

H. G. Faraldo owner of the Apollo thea-

tre at Colfax, La., has installed a new set

of scenery and enlarged the stage.
* * *

T. Barre has taken over with his partner

T. W. Teansonne the Palace theatre at

Marksviile, La. The theatre will be re-

painted, machines overhauled. Will show
three night and two matinees a week.

* * *

B. F. Minshaw, owner of the Movie thea-

tre at Vivian, La., will remodel his Liberty

theatre at Atlanta, Texas.

NOW BOOKING



As Good As

In describing Eastman Positive

Film you never have to say/‘It’s as

good as such and such film.”

Therejust isn’t any question about

the outstanding superior photo-

graphic quality of Eastman Film.

And you know when the print is

on the genuine — the identi-

fication “Eastman” “Kodak” in

black letters in the margin tells you.

EASTMAN KODAK COMPANY
ROCHESTER, N. Y.



ThomcLS H. Ince Corporation
presents

‘^TETiCy^’
by H. Hamby

Starring

CHA'RLES 'RA^
Supported by'

Charlie Murray and Retty Rlythe

"Direcled by
R, William Neill

MARI^

Under the Severest Test Possible, Pro'Oen

to be a Big Picture

When “Percy” was finally finished the officials of the Thos. Ince Corp’n believed

they had a BIG picture. There was only one question. Would the public

receive it as it deserved?

So “Percy” was put on “cold” at two houses,—one in Los Angeles, and one
in New York. There was no public announcement. In each case the adver-

tised feature was shelved without warning to make room for “Percy.”

Both audiences were taken by storm. They laughed, thrilled, applauded. Few
pictures have ever received the signs of audience approval that “Percy” did.

“Percy” is presented for your ap-

proval on its merits as a real BIG
picture. Its extraordinary merit

DEMANDS your serious considera-

tion!
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The Greatest Serial Film Shown on Earth

Circus MYSTERY
HUMAN

AN ADVENTURE PICTURE Directed by JAYMARCHANT

The greatest film show on
earth—plus everything you

need to put it over. Banners, eut-

outs, posters, novelties; never be-

fore such a colorful, powerful
array of box-office aids! Go after

this one and bill it like a circus

—

a great three-ring show for your
theatre. Appealing to young and
old—open your doors to ten big

weeks of bigger profits.

Read about the $5,000

free cash prize offer in

the Universal Weekly.

CIRCUS
MySTERY

SHEET
vCutOtrr

THE WOHLU’S
STRONGEST HUMAN

Directed hij A

Jay /Aarchant
the biggest
serial bets

ever offered!”
says O. L. MEISTER
Whitehouse Theatre,

Milwaukee, Wis.

and he continues: “Opened up today to great-

est Sunday matinee in many months. An un-

usual adventure story replete with supreme

thrills. That’s the kind that brings 'em in. We
want more like it.”

Produced by UNIVERSAL

'Xviih

onomOn



10 FACTS
*1 In the Season 1924-1925 Metro-Goldwyn with its offering

of fifty pictures established a record for consistent money-
making at the box-office that has never before been equalled by

any company at any time.

^ Backing up the verdict of the box-office is the report of

the National Committee for Better Films which in its

nationwide survey of motion pictures has listed Metro-Goldwyn
first with ten out of forty films selected as the best of the Year.

3
Three world’s records were established by ‘‘HE WHO

^ GETS SLAPPED” at the Capitol Theatre in its two week
run. First: it broke the house record for any one day with a

business of $15,040 on November 9, 1924- Second: it brought

in $71,500 during its first week, thereby establishing the world’s

record for one week. Third: it made a new world’s record for

a two week run by a business of $121,574*

A "HE WHO GETS SLAPPED” broke records in many
• ^ theatres scattered over the country. It was acknowledged

as one of the very biggest money-makers of the year. At the

Aldine Theatre, Pittsburgh, receipts were the largest ever taken

in by this house. In Providence, at the Victory Theatre, the

box-office was compelled to stop selling tickets night after night

during the run.

r Second only to ‘‘HE WHO GETS SLAPPED” was the

historic engagement of BUSTER KEATON in ‘‘THE

NAVIGATOR” at the Capitol Theatre, which brought in

$113,454 during its two week run, starting October 18th.



^ Repeating its success of the East, ‘THE NAVIGATOR”
equalled or broke records in the West. At the Warfield

in San Francisco. At the State in Los Angeles.

7
At the Stanley Theatre, in Philadelphia, business done

on “THE NAVIGATOR” was so phenomenal that the

picture was held for an extended run. Reports from every

section of the country confirmed the tremendous box-office

results obtained on this production.

O “HIS HOUR” broke the house record of the Tower
Theatre, St. Paul, and was held over. The triumph of

Elinor Glyn’s production was nationwide, establishing new
attendance records, playing to tremendous business. In Los

Angeles at the State and Rialto Theatres. In St. Louis at the

State. In Detroit at the Capitol. In Chicago at McVicker’s.

9
Following closely in point ofachievement were“EXCUSE
ME!” “THE RED LILY,” “SINNERS IN SILK,”

“CHEAPER TO MARRY,” “WINE OF YOUTH,” “THE
SNOB,” “LADY OF THE NIGHT,” “SO THIS IS MAR-
RIAGE,” each of them an outstanding money-maker, whose
performances at the box-office are acknowledged facts in the

industry. “THE GREAT DIVIDE” in its early runs is proving

to be one of the big money-makers of 1925. At the Capitol

Theatre it did standing-room business. At Balaban Katz’

Chicago Theatre the lines were four abreast at the box-office.

These are business facts for 1924^25. No list of Metro-
^ Goldwyn-Mayer’s achievements would be complete with-

out mentioning the rise to prominence and stardom of Norma
Shearer and John Gilbert.

Metro-Go]dwi|n
TheTalkcf The
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KINOGRAMS
^uilt Like a lS[ewspaper

brings T^he ^^dio Fans

Into Your oAudience

Adopting another newspaper idea, KINOGRAMS

recognizes the vast popular enthusiasm for the newest

scientific wonder. In KINOGRAMS 5069 appear

exclusive pictures, the first ever made, of the making

of the binocular coil and straight line frequency

condenser, the latest improvements in radio reception.

101,000 radio fans will receive mail announcements

of this KINOGRAMS subject. Through the air,

for two weeks, millions more will be

advised to look for it. Be ready for them.

EDUCATIONAL
FILM EXCHANGES, Inc.

TUB SPICE OF THE PROCBAM'

Member, Motion Picture Producers and Distributors

of America, Inc. Will H. Hays, President
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XlcnrporcxJiia^
F.C.MUNROE Pm»<" RAYMOND PAWLEY PAUL C.MOONEY JOHN C.FLINNvwPk.

Member oj Motion Picture Producers Distributors of America Inc -Will Hays PmidtrA

John T.

Murray



Hal
Cooley

comeov sensation

Ethel

Shann

Here is a whirlwind of
mirth that played two
years continuously on
the stag-e. As a picture,
endowed with the master
touch of Al Christie,
producer, and Scott Sid-
ney, director, it repre-
sents a box-office knock-
out. The story is a rol-

licking, mile - a - minute
gloom-chaser that be-
gins with a chuckle and
ends with a roar. You
can mark this one down
as a box-office riot that
will pile up the dollars.

' VOGEL distributing CORR



*4 Piefurv that
There isn't a doubt this picture will pile up
box office receipts throughout the <^QU>ttrv 'l

‘ROMANCE

FOX FILM CORPORATION



*?\a)VENTURE

HUMOTi

PATRIOTISM

MONTH
CENTRAL
THEATRE
}iEw roRJC

^o5ed orL^

Cdword Everett Hale's Stoi;y

TheMon Without oCountrjf

Rowland V.Lee production

TATHOS

FOX FILM CORPORATION
1



EARLE FOXE,/^
/ AmN BIBBEIt COMEDY

GOLDEN RULES

Remember a detective is known by the

feet that he wears; buy DIFFERENT
shoes.

2 .

Doubt all you see

and hear; mystery is

the mask of deceit.

Success rests on secrecy. Conceal your

identity; don’t let the suspect know

that a detector is detecting.

If a slinky stranger takes a wallet from

a man’s pocket it’s fair to assume that

he’s dishonest. Shadow him to his den.

Don’t stick badge on vest ;
pin to palm

of left hand, as all good CINEMA
SLEUTHS DO.

FOX FILM CORPORATION



y&AMATEURDETECTIVE
BY RICHARD HARDING D4VIS

FOR SLEUTHS

Beware of men with gloves
;

safe

burglars always sandpaper their fin-

ger tips.

Soft boiled egg on coat lapel is signifi-

cant of shaking hand, indicative of

nervous fear. Shadow man so marked
until purity of purpose outweighs

seeming social sin.

Don’t leap to conclusions; a safety

razor in Milady’s boudoir isn’t evi-

dence of guilt
; flappers use ’em now.

When detecting in fashionable hotels

disguise either as bell boy or highboy.

A seemingly blank piece of paper may
bear the secret in invisible ink. Have
the acid bottle always at hand.

tsurt
contractfor

VAN BIBBER
COMEDIES

_
next season.

FOX FILM CORPORATION
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FOX NEWS
SCORES

TWICE IN THE SAME WEEK

!

ThePalmBeach Fire The Mid- West Tornado

P’OX NEWS achieved one

of the most notable scoops

in newsreel history with its ex-

clusive presentation of the

$7,000,000 conflagration that

swept two of the big hotels and

threatened to destroy society’s

famous playground on the coast

of Florida.

pox NEWS rendered an-

other notable service to all

its exhibitors and the public with

its complete pictorial account of

the nation’s worst storm disaster,

employing the air-mail and fast

trains to rush these graphic pic-

tures to the screens of America.

This Is The Service That Makes

Fox News Best

FOX FILM CORPORATION



Howard Estabrook

presents

The A.d*Oeniurou>s Sex
befith

Clara Bow, Earle Williams, Herbert Rawlinson,

Harry Morey and Flora Finch

Vo the **dont*s** oj^parents maKe
the modern girt tefant to **do**?

The fathers and mothers of the twenty year old girls of

today just can’t understand them.

Their daring shocks them. Their habits frighten them.

Their friends terrify them. Their late hours sadden them.

What they do makes the parents wonder if they are really

their own flesh and blood.

What’s the answer? See this story of the flighty little

flappers of today.

Vtrecied by Charles Giblyn

ASSOCIATED EATHIDITO'RS
A.rt/>ur S. Kant. Tftjidtnt

Foreign "Reprejenlaii-Ve

Sidney Garrett

"Phyjica! Dijtributor
“Pathe Ejechange. Inc.

Encore

From the Jtcry by
Hftmtiton Mannon

Continuity by

Carl Stearns Clancy



ArtKur Beck
I

presents

Barriers Bu
THE CHICAGO DAILY TRIBUNE

fvlOMOAV, FEBRUARV 9, 1925.

All Chicago

Will Enjoy

ThisPicture

CLOSELPS

'Barriers Burned Away”'

Pretty Goad Shotc. \

barriers burned
AWAY

Proijur^ by .Arthur F Beck.
Direvtcd by W. s Van Dyke.
Presented at ihe Rand fi'h Theater.

THE CAST
Chrislino R.mdolbb . Miibel Bail.n
Mark Rinclolph

. . Eric ' ..yiie

Wayne Moreau .Fr.ink M a,vo

Molly Wmihrop . .Wanda Haw-ley
Gale Wintbrop

, . . ^

.

WV.iiy ’"an
Mildred M<<Cormick
Eir) of Tan»nt?y

. Lawson Butt
Hop Bill Cronk
Howard Mellon

• Harry T >bin.-'y

Slim ' EdM'ards '

.. James Ma.'On
Palru k U La ary , ... . J P Lo. kney

O Leary Mrs Charle-5 G Cr.iitr

Sullivan '. WiUiam V Monir
Haleied Strrel Terror '. Pat U-rmon

KiUy Frankie Mann

Lon' Ch in.-v has just sicned n con-'
tritci w iph Mdr vUni.iwvn-.Mater under,
which he l.s to be li-.uured in at leas;!
fuur produPtiuns thi.s next vc.ti-.

Martha Madii' ori. the ' halhing girl '

i

•f the N »w Yu rk siage.i will bo Seen]
with Nazi mo*. 1 in -My Son.”

Ah— ne V.S I.f Madge Kennedy! She.
and Crirrw ay fi. arle -ire coming ouV'ia;
a picture
called ' JJ

for

id Co
Associated Producer.'i t

nipany.” .

’

1

is such a ucevi- «rul villain lhat you're'
inordinalc !y pie when he burns op.
Mr. M.'i>o jvi-h .'ip'. overacts now and 1

then—hui it's only now ,\nd then
|

Thom.i.' Snnl.'Clii .i:

gre.H The directit

n poliiical bo.'ss Is*

is intelllgcni.
|
repri

k'l’tt.

U.

j

of ihc

1 urday

j

By >Ja^ Tinc«.

i
Good Mornirg!

I

' BfiFfiers Burned Away '
Is from

i (he old slory by E P. Roe. "With ils

I

vivid presentation of the Chicago 0re.
Ils introiiuctio'n of people who.se names
are familiar to all of us. its quaint
land authentic costurntrig and hair-

j

dress, the film ia an unusual aud inter
estlng one
The plot ha.s to do with the theft of

a faiyious pajatiTrg from the mother of
the young man who Is the hero. In

his qursi of It he obtains^a positfon in

the old R-indclph Art store. u'h<»ie he
' meets adventure and romance. The
great fire burns away aJl barriers be-

I

twfeexi the youth and his true love, the
I spoiled daughter of the owner, and

j

furnishes one of the most thrilling of

I

film climaxes.

'Chola
IS cenaj
nf char,

forces
worklnj

? in the
j

ut dnv-
I

I

Mrs. O'Learv and her cow a
picture Mr. Mar.ihall Field,

, Ing behind hi.-- spnnrfdng pair, pauses
I to pow wow with Mr. Pinkerton, who
' was he.id' of ‘he go^-emment detective

,

service under Lincoln during the civil

• w.ar. C'ld fashioned horse cars loaf

! dow n Slate street. The film has an
' atmosphere a. I right! All Chicagoans
' will enjoy u’.

, For Mabel Ballin. a-s the heroine. I

' didn't particuLarly care, but I loved

\\'anda Hawley as her wistful best

friend. Poerr little Molly Wlnthrop and

I

her losing fight with love and life Is

.an appealing and pathetic^—and pretty
— figure.

proctor
lablushe-

ties do
" I be

honor s

der whi«

be perse

day are
power.”

-- The men in their funny clothes and
' sideburns and side whiskers and things

rill filny their parts well* Harry Morey

Gordo
economi
• What
rncy.

.St udents
other
thing

A story of thi

boith

A big city, Chicago, disappearing iil

a tornado of flame.

The prisons emptied to save the lives

of the prisoners, and the scum and the

sweepings of humanity running wild

with no law to stop them, with beauty

unprotected before them and with

loot and rum galore

!

That’s not a dream.

And it’s the keynote

spectacular picture.

It happened!

of this big,

From the famous novel by E. P. Roe.

Directed by W. S. Van Dyke.

^^ssociated Ejehihiiors
Arthur S. Kane, President

Physical Distributors

Pathe Exchange, Inc.

Foreign Representative

Sidney Garrett



FranK. Mayo
Mabel 'Balltn

Wanda Hatsfley

and a bi^ all

<siar ca-st

'f

Great Chicago Fire

Encore



//V

Greatest

^^dapled_frofn **Hi^ Stoueethearf

**Mjr mama ts good! An if

the tifhole dam* te^orld .fay
she is had^ then they are
dam* liars!**

When Beban, the greatest portrayer of

Italian characters, says that, just keep your

ears open for the cheers.

This is a story of love of a son for his

mother; of a mother for her son; and the

love of the son for a girl. It is sure-fire

stuff, for it brings both tears and laughter.

A^sodated E^xhihiior^s

i

»

u

Arthur S. Kane, President

Physical Distributor Foreign Representative
Pathe Exchange, Inc. EllCO*^ Sidney Garrett

Petur^
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G Great Gudience Qicture

with a Gold Jiine of
Exploitation behind It

THE EPIC
of the

SKIE

SECOND
FAMOUS
40

paramount Q^idurt

Member Motion Picture Producers and Distributors of America, Inc.—Will H. Hays, President
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THE WOMEN WILL LOVE IT!

WITH

'-ICE

terry

(iA>

G et the women and you’ll

get ’em all, say the wise
showmen. And what a picture

“Sackcloth and Scarlet” is for

the women! A great box-office

drama of the woman who takes
and the woman who gives.

Superbly directed by the man
who made “The White Sister”

and “Tol’able David.” From
the Red Book serial and best-

selling novel by George Gibbs.
A marvelous cast headed by
Alice Terry, Dorothy Sebastian
and Orville Caldwell.

Everything here, boys, to make
money with!

SECOND
FAMOUS
40

Qaramoimt Qidwt
Member Motion Picture Producers and Distributors of America, Inc.—Will H. Hays, President
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Your Best Contract

I believe that exhibitors want the news.

I believe that in this swift-moving industry, where events

and institutions change so rapidly—and where so many of the

changes carry with them vital consequences—that the exhibitor

must have the news.

Because of this the. editorial policy of the HERALD has

been so directed and so carried out that all of the vital news of

the industry is placed weekly before the exhibitor.

And every item of news is presented in a plain, matter-of-

fact way, without bias or prejudice, so that the reader may in-

form himself of what is taking place in his business and then

draw his own conclusions.

The HERALD is a newspaper as well as a magazine.

And the news that is printed is presented in a thoroughly

readable and attractive typographical style that has set a new

and higher standard of reader interest.

When you subscribe for the HERALD you are the bene-

ficiary under an implied contract with the publisher which guar-

antees to you a news and information service which is an indis-

pensable asset to your business.

Martin J. Quigley.
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Big in Promise-
(FM TALKING O

No. 429—Straight from the Shoulder Talk by Ca l

WHEN UNIVERSAL LAUNCHED THE WHITE LIST, I

issued a statement declaring its meaning and making certain promises.
Let me refresh your memories with a few quotations from it:

—The BIGGEST and BEST group of twenty^one pictures

ever produced by any company at any time

—

—WHITE treatment from one year’s end to another

—WHITE salesmanship—not penny-catching schemes or plans

—WHITE contracts—not tricky ones

—

—WHITE all through—not a black spot on the list!

^

IT SEEMED LIKE EXTRAVAGANT PROMISES TO SOME.
Now that you are playing and have played these White List pictures,

you realize that I was far too conservative in my claims. It’s another
sign of our white relationship that you are the first to let me know
this. Here are a few quotations picked at random from your letters:

show every one ofyour pictures that I possibly can and have nothing

but praise for them. I always feel confident of a good, high class picture

when using your product. I am a Universal booster through and through

and shall always be glad to show Universal Pictures.

ESKIMO'S DIXIE THEATRE, MADISONVILLE, KY.

**As an exhibitor I want to thank you for the money-making pictures youve
produced for us. calvin theatre, hashimgtom. mo.

**Pve been strong for the kind of product Universal makes. That’s why Vm
booking Universal solid, from the White List through to the Century

comedies. I know they’ll help me put over this house.”

FOURTH STREET THEATRE, MOBERLY, MO.

**After trying the product of practically all the distributors, I can honestly

recommend Universal Pictures as the best bet on the market for the inde-

pendent exhibitor. With Universal continuing to deliver the goods as you
are this season, the independent need have no fear of circuit or any other

competition. More power to you and the Universal gang!”
MACDONALD THEATRE, RICHMOND. CAL.
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(jREAT in Performance
I THE WHITE LIST)
Laemmlef President of the Universal Pictures Corp,

**Pleased patrons make a happy manager or exhibitor, and that is exactly

the effect produced by Universal productions. The prices on these fea-

tures are within the reach of the exhibitor whether from a large town or

a small one. The courtesy and co-operation of our local exchange has been

sincerely appreciated by me. bonite theatre, copperhill, tenn.

** There has never been a timefrom the signing of a contract with your office

to its final fulfillment that full satisfaction and an adequate financial re-

turn on the investment has not been forthcoming.
”

NEW MILLS THEATRE, TAMA, IOWA

Additional evidence of exhibitor approval will be mailed to any exhibitor on request.

OH, DOCTOR STARRING THE NATIONAL FAVORITE,
Reginald Denny, proved a sensation at Lee Ochs’ Broadway picture

palace. The Piccadilly* Critics raved over it* Crowds packed the house
for two weeks* Now he has booked ^‘Smouldering Fires,” “The Mad
Whirl,” “The Price of Pleasure,” “Fifth Avenue Models,” and “Up
the Ladder*” B* S* Moss has just booked “The Man in Blue” and
“Secrets of the Night” for his BroadwayTheatre,

—

all on theWhite LisU

THE BIGGEST AND BEST THEATRES EVERYWHERE ARE
playing the White List* We are in no combines* We have no secret

understandings* The pictures are being played because they are de-

livering* The White List may have looked big in promise—but it is

proving itself great in performance. And right where it counts most

—

at the box office.

AND PM PROUD OF IT* I CAN LOOK EVERY MAN-
jack-of-you in the face and repeat what I said months ago:

THE WHITE LIST IS A GOD-SEND TO EXHIBITORS! LOOK
elsewhere for a black list or a blue list or a yellow list, but if you want
a white list, come to Universal*

IF YOU HAVE THE DATES, WE HAVE THE GOODS.
And remember it’s a pretty poor business man who lets anybody
in this day and age stampede him out of his biggest asset

—

play dates.

They are the keys to your treasure-chest—and the White List is the
golden treasure itself!



16 EXHIBITORS HERALD April 11, 1925

Hiram Abrams, President of the United
Artists Corporation, announces that

BEGINNING IMMEDIATELY, the forth
coming Charlie Chaplin Comedy will be

sold in all territories.

This is undoubtedly the greatest
Charlie Chaplin Comedy ever produced,

Charlie

Chaplin
//

Gold Rusli

UNITED ARTISTS CORPORATION
IMary Pickford Cbarlej- Chaplin

Do uglaj- ^airbonkj' D. W. Qriffifh
Oiiram Qbrams, Prexidenf. Joseph M.JchencK, Chairman

,
Board of Direcforj'.

NOW BOOKING
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I

Jack Pickford

Waking Up the Town
By James Craze and Jrank Condon

Jea faring

NORMA SHEARER
and an^ QLL STAR COST including

Qlec B. 'Jrances - Herbert Pryor ~ Claire Me Dowell - Qnn

Now Booking
UNITED ARTISTS CORPORATION
JAarij Pickford Charlej- Chaplin

Douglaj Hh'bankj' D. W. Qriffifh
Tiiram Obramj, Prej-idenf. Joseph J4 Jchenck, Chairman, Board of Directors

Youth ' Vigor - Elasticity.

Here is a film pulsing with youth

and vivacious spirit. The star—
young, lithe and dynamic. The
leading woman—young, heautU

k ful, vital. An ideal team in

M ideal story of youthful

optimism and pep com
trasted with old age
and despair.

Qive your audience

YOUTH!

HE prime appeal of the

screen today is youth.
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di heauiiful production
Corinne more beautiful
ever — flew Vork S*osi

and
than

NEW YORK AMERICAN
Corinne Griffith need fear no com-
parison with the acting of Ethel
Barrymore in the stage version.

NEW YORK TRIBUNE
Corinne Griffith radiant—and per-

formance creditable.

^rtsents

^
^ r" 1“^

Zoe

niwe 5vooV^.

uoyd ^\e^Uem7

£)irtcte<t by
• Antoi^^o

J\

3ir»t natto"®'

Picture

NEW YORK TELEGRAPH
Attracted large crowds to the

Mark Strand.

EVENING BULLETIN
It should be a success.

DAILY MIRROR
Corinne Griffith dazzles as the ex-

quisite heroine of “Declasse.”

DAILY NEWS
Corinne is lovelier than ever.

Members tf Motion Picture Producers

and. Distributors of America Inc."-Will Hays President

-
.

<
Foreign Rights Controlled by

First National tSetures Inc.

Madison Avenue. New York>
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Here is the kind of

drama that the fans

love, enacted with

two of the greatest

drawing cards of the

screen.

You know you can’t

go wrong with such

a story and such a

cast!

t

MAN

Ji

~i\rAi national Picture
Members gT Motion Picture Producers and

Distributors of America Inc.~-Wlll Hays JfktaUtnt

<
Por^^n Ri^LS Controlled by

First KatSruJ Pictures Inc J
383 Madison Avenue, New Ifork f
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The order changes. At one time
producers covered any efforts toward
the acquisition of theatres that they
might have been making with a mask
of secrecy. At times, only under
pressure did they admit interest in

or ownership of playhouses. In fact,

we have known instances in which
producers have made denials of

ownership which had to he revised

in the light of the subsequent dis-

closure of the facts.

But now many producer-distrib-

utors without theatres only care to

admit this fact in case of necessity.

And in these cases the admission
usually is accompanied with an an-
nouncement of future plans for the
acquisition of theatres.

Also, we have current instances of
producers giving deliberate pub-
licity to plans for entering the ex-

hibition field.

All of this represents a most inter-

esting and a very vital trend in the
movement of the industry. We do
not hail it as an advancement or a
development of progress because
there is no proof to this end. We do
not read disaster in the movement,
because, again, there is as yet no
proof of that. The movement repre-
sents a condition that was inevitably
destined to eome about because of
the nature of the business and be-
cause of the attitude of the exhibitor.

» * *

The movement, as it is now tend-
ing, means the eventual elimination
of the exhibitor insofar as independ-
ent ownership is considered in about
six thousand of the leading theatres
of the country. The eight thousand
remaining theatres, consisting of vil-

lage and rural houses, are likely to
be left with present owners.

What Will the

Harvest Be?

When we speak of the elimination

of the exhibitor we mean his elimina-

tion as an independent factor, own-
ing and running his theatre. We do
not suggest that the effect of this

movement upon him would be cer-

tain ruination; on the contrary, he
may be able to sell out at a profit or
remain on a partnership arrange-

ment which might also be profitable

and in many cases doubtlessly would
be agreeable and satisfactory. But
he would be done for as far as being
in business on his own account and
single-handedly directing the course
of his enterprise.

The nature of the business has
occasioned this movement because
produeers found, under the condi-

tions of the past few years, that it

was folly to undertake the produc-
tion of costly pictures with no as-

suranee of an outlet. Producers
found that theatre owners in strong
strategic first-run situations were not
easy to deal with; frequently, if the
pictures were booked at all, the
revenue allowed to the producer was
not commensurate with the patron-
age which the picture brought to the
theatre. This situation led to the
acquisition of first-run theatres by
producers.

Control of the first-run, theatres is

leading to control of the subsequent
run houses. Progress in this connec-
tion has been rendered easier than
might have been expected because
the latter houses are naturally sub-

ject to the influence of the interests

which control the first-run pictures.

Aiding in this development is the

fact of the existence of booking com-
binations which make the work of

the first-run interests much easier

than it would be under a condition
where they would have to deal with
many individual exhibitors.

* * *

A producer’s ownership of thea-

tres naturally links him with certain

other producers. No single producer
can make all of the product neces-

sary for a theatre, which means that

producers eontrolling theatres are in

the market for product. And it is

good business that these should be
inclined to buy from such other pro-

ducers who are also in the market
for product for theatres. Hence, the

field narrows down and the prospect

constantly becomes more bleak for

the so-called independent producer
who has only product and no playing

time to offer.

The individual exhibitor is mak-
ing this condition possible; in fact,

he is encouraging it. Without his ap-

proval and sanction neither this nor
any other condition of its kind could

exist. The money spent for rentals

is the force that controls this busi-

ness. And this force right now is

being used for the elimination of the

majority of the producers now in

business. With these gone the ex-

hibitor will be glad to accept almost

any kind of a deal offered to him be-

cause, without pictures, his theatre is

a liability.

This, briefly, is the situation which
the industry now faces:

What will the harvest be?
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The

Box Office

Record

The Herald this week presents

the spring number of the

Box Office Record in a more

amplified form. Published as

Section 2 of the Herald, the

Box Office Record presents

to exhibitors a greater quan-

tity of reports on releases of

the last six months.

This change in the style of pub-

lication is the Herald’s re-

sponse to the many requests

from theatre owners.

Re-Takes

Y\ / RITING Re-takes in California gives
* * one quite a thrill. It’s quite different

than dashing ’em off in the Windy City,

sometimes known as Chicago. Here one
is disturbed by the chirping of crickets out-

side one’s hotel window, on the Main drag
—Hollywood Boulevard—while a week ago
we shoveled snow away from the garage
door to get our high-priced fliv out of its

blankets.
4 * *

We're having a little of that “unusual”
weather the Los Angeles Chamber of Com-
merce whispers about. In fact it’s so un-
usual we got soaking wet getting down to

work this a. m. But people here think
its great and stand in the market places

and in the middle of the streets with arms
outstretched, shouting, “Gee isn’t this a

fine shower.” Back in Chi. we’d call it a

downpour.
* * H<

From our room in the Christie hotel we
can look down on Grauman’s Egyptian the-

atre roof, where a lone black Sheik parades
back and forth with a heavy musket, and
the spotlight playing on him. So far no
one has tried to steal the Fox locomotive
in the open air lobby and he hasn’t had
to use the gun once.

* * *

On the Desert Limited

I don’t mind buying my May magazines
in March but I draw the line at those

Santa Fe newsies who try to sell me Chi-
cago Sunday papers on Friday, two days
in advance.

* 5k

Up-to-date

One of the Los Angeles papers is print-

ing a series of articles on “How to Play
Baseball.” I thought they’d want to know
about our national game eventually, and
I’m glad to see a newspaper so enterpris-

ing.
* *

Folks We Like to Meet

Myrtle Stedman and her fine big boy,

Lincoln. Miss Stedman has just finished

her role in “Chickie” in the East, and re-

turned to Hollywood to work for two
years in First National productions.

* *

Roscoe’s Cuke

Fatty Arbuckle wants to know how to

preserve a wedding cake for two weeks.

The one he bought for use last week when
he expected to marry Doris Deane, is the

one he’s worrying about.
* * *

“Got Chunge for a Cent?”

The postoffice department can think up
the funniest things. Now they’re printing

half-cent stamps because the postman re-

ceived a raise in pay.

* * *

No Benefit

Will Rogers owns some land in the vicin-

ity of the site of a branch of the University

of California, Hollywood, which jumped
away up in value last week. Bill Hart
congratulated him but Rogers came back

with this : “College near my land won’t do

me any good. Lived near Columbia uni-

versity two years and didn’t learn a thing,

in fact think it was a detriment.”

Mr. Grauman is a great showman though.

He has a lot of wild looking Indians on

a vacant lot across the street, to scare the

folks into the theatre.

R. M.
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Solution for Free Show Problem Is

Offered by Exhibitors in 2 States
To Eliminate Admission Fee

in Northwest Fight on Evil
Kansas Governor s Signature Sounds Death Knell of Non-

theatrical Competition, According to Theatre Men
Exhibitors in two territories this week offer what they consider at least a

partial solution of the free show and non-theatrical problem.

KANSAS—Governor signs hill which establishes strict provisions for the exhibition

of motion pictures.

MINNESOTA—Exhibitors of the Northwest adopt plan whereby they will offer

free programs this summer in competition to the free shows conducted by communi-
ties.

Only an experiment can prove whether or not either of these methods is

logical, or whether either will prove successful. Both, however, are an indi-

cation of the exhibitor’s determination to cope with this problem in some way.

Zone Puts Off Daylight
Saving War Till 1926

{Special to Exhibitors Herald)

ALBANY, N. Y., March 31.—The exhi-

bitors in the Albany Zone will make no

attempt this spring to combat the day-

light saving ordinance, although admitting

that it has hurt the business more than any

one single thing. The matter came up for

discussion at a meeting of exhibitors in

Albany last week and it was decided to do
nothing this year but to lay early plans

for a campaign that will be waged start-

ing in January. This campaign will seek

a modification to the end that instead of

the daylight saving running three months
it will run two months. All three Zone
committees will join making it a statewide

issue.

15 Outlying Houses to

Combine Against Chains
{Special to Exhibitors Herald)

ST. LOUIS, MO., March 31.—Fifteen
of the leading neighborhood theatres here

are negotiating with a view of forming
a booking arrangement to combat the ex-

isting theatre chains, such as the St. Louis
Amusement Company. The houses they

have agreed to go into the new combina-
tion include some of the leading houses

in North and South St. Louis and a few
in the West End and Central sections of

the city. The ownership of the houses will

not be affected, the agreement merely cov-

ering the renting of pictures. Many other

houses may come into the compact.

M. P. T, O. Directors and
Officers Meet April 7

{Special to Exhibitors Herald)

NEW YORK, March 31.—A meeting of

the National officers and the board of

directors of the Motion Picture Theatre
Owners of America has been called for

11 a. m. Tuesday April 7 at the national

headquarters, it was announced yesterday.

The meeting is for the purpose of dis-

cussing the final convention arrangements
and program.

Bill Passed to Stop
Minors from Operating

{Special to Exhibitors Herald)

SAN FRANCISCO, CAL., March 31.—
The bill presented to the legislature two
weeks ago by Assemblyman Browne was
passed; which will prohibit anyone under
21 years of age to operate a motor driven
projection machine.

To Convene April 5-7
{Special to Exhibitors Herald)

LITTLE ROCK, ARK., March 31.—The
Arkansas Motion Picture Theatre Owners
are scheduled to hold their convention at

Little Rock April 5 and 7. Several St.

Louis exchange managers will attend that

gathering.'

Pathe to Film Ancient Carthage
NEW YORK.—An expedition of archaeologists

has set sail from here for the North Coast of
Africa to excavate ancient Carthage buried be-
neath the earth. They were accompanied by
Pathe cameramen.

The Minnesota action was taken at the
annual meeting of the Motion Picture
Theatre Owners of the Northwest, a

complete report of which follows;

Limit Arbitration

Under Uniform Pact
{Special to Exhibitor.^ Herald)

MINNEAPOLIS, MINN., March 31.—
Fighting the free show evil by a project to

put on their own free programs and throw-
ing the issue of the uniform contract
squarely before the entire motion picture

industry, members of the Motion Picture
Theatre Owners of the Northwest wound
up their most important and largest con-
vention last week by re-electing W. A.
Steffes president.

With nearly 200 members attending, the
two day session was held at the Nicollet

hotel. High lights were :

Adoption of a resolution that any bona fide

exhibitor in this territory may obtain film for

his use for free shows provided he receives
the sanction of the committee of the M. P.
T. O. of the N. W. and that the application
after approval be placed before the commit-
tee of the Minneapolis Film Board of Trade.

Decision that the exhibitor members of the
board of urbitration be instructed to act only
on matters under the uniform contract as
adopted by the Hays organization and cam-
mittee of exhibitors in the summer of 1923,
and that copies of the resolution be sent to

the Film Board of Trade.
Condemnation of the practice of certain

producers and distributors of withholding
their better pictures from general distribution

on a rental basis to the exhibitor and com-
pelling the exhibitor to play such pictures

upon a percentage basis and at prices dis-

proportionate to the exhibition value.

A vote that producers be requested to con-

fine all features to five reels if possible and
in no case permit them to exceed seven, thus
regaining much of the patronage which has
been weaned away through the monotony of
viewing extra reels.

Theo. L. Hayes was re-elected vice presi-

dent
;
A. A. Kaplan, secretary, and H. M.

Dryer, treasurer.

The following also were elected

:

Friedman on Board

Board of directors—Joseph Friedman,
Otto N. Raths, W. L. Nicholas, Harvey
Buchanan, R. V. Baasen, H. J. Ludeke, L.

G. Roesner, H. P. Greene, H. B. French,

L. R. Stacy, H. A. Brummond, E. G.

Anderson, Ray McMinn, H. B. Smoots,
John Filler and G. W. Ryan.

Executive committee—-E. F. Schoenig, W.
J. Glaser, J. J. Casselman, William Camer-
on, L. Rubenstein, George Miner, Ed Buck-
ley, M. J. Lakie, Crockett Brown, Joe Mait-
land, Oscar Troyer, A. J. Kavanagh, Jay
A. Dundas, Claude Hanson, H. J. Peterson
and Joe Lebendorf.

Six hundred to 1,000 theatres have been
signed up for free shows this year and this

means 25,000 in the United States next
year. Mr. Steffes warned, when the debate
started early in the convention after adop-
tion of a resolution that the Allied States
Organization be asked to join the M. P. T.
O. of the N. W. in the fight.

Free shows “bring in a lot of people but
they don’t come back when you start charg-
ing again,” R. G. Risch of Appleton, Minn.,
said.

The only solution is to stop the film at

its source, declared Joe Nelson of Milbank,
Minn., who told how the city council ran
free shows in the auditorium of his town.
“There are lots of tiny towns around us,” he
said. “We’re pulling their people and I

don’t blame them if they get free shows,
but I don’t want to run them. I would
feel the effect in the next couple days. If
I lose $100 I pay; if the city loses $100 on
them I pay anyway, in taxes.”

Legislation Suggested

Proposing safety legislation to eliminate
the evil, Joseph Friedman of St. Paul
warned that “if a machine should start a
fire at a street show there would be a stam-
pede with terrible results.”

“The free picture is the most difficult

problem that ever has come up before this

section,” said Mr. Hayes, general manager
of F. & R. “Used film can be obtained in

New York but there is also a lot of new
film obtainable. You men and women can
do a great deal to combat it by community
activity. Help elect the right men to the
councils; belong to the commercial clubs
and be active in them.”

When the members of the Film Board
of Trade were called in to explain their

policy at Mr. Steffes’ request, Ralph Bran-
ton, chairman of the board’s free show
committee, stated the board was 100 per
cent against the evil. “Any nontheatrical
showing comes within the province of this

committee. The committee takes care of
charity institution cases and each case must
be considered on its merits.”

“There is an ironclad rule with the

board,” Mr. Steffes said. “It may be neces-
sary that everyone put on a free show.”

If members of the exhibitors’ organiza-
tion would take up the question with the
councils of their cities and work for higher
standards in their own theatres the men-
ace would die a natural death, Cora W.
Thompson of Dodge Center, advised.
“North Dakota is ideal for the free show

people. South Dakota is not so good, but
Minnesota is ideal,” Ben Friedman of Min-

{Continued on page 36)



24 EXHIBITORS HERALD April 11, 1925

%

New YORK .—Nick Scheiick and IP’in-

nie Sheehan plan to use asbestos wires

when they resume conversation over the

telephone. . . . Jimmy Grainger does noj

use a cushion on his revolving sales man-
ager’s chair and the chair very little. . . .

Sidney Kent is figured as Grainger’s only

rival as a traveler over the territory. . . .

Charlie Seaman lost his voice selling the

Chaplin pictures to Export & Import and
now talks with a pencil and a pad of paper.

. . . Major Bowes had his picture taken

in his bright new shiny uniform. . . .

Julius Bernheirn, of the Coast and other

points West, sails this week for a Euro-
pean trip. . . . Dallas Fitzgerald, who has

i>een in New York for the past three weeks,
goes back to the Coast this week and is

glad. . . . Guy Wonders, here from Balti-

more, denies that he gets his booking dope
from any company’s house organ. . . .

J-Jarry Warner says he will make book up
to regular money with anyone who thinks

Warner Brothers will go broke buying the-

atres. . . . Jack Woody wears the same
size hat he did before becoming president

of Associated Exhibitors. . . Jack Mea-
dor, now a producer, will make “The Fifth

Horseman’’ and Bull Montana will not be

the equestrian. . . . Elmer Pearson, all

handsomed up with California golf tan, is

back in New York after a long stay on the

Coast. . . . Dr. Shallenberger says he
likes to sell Westerns but enough is plenty.

. . . Arthur James’ new weekly publica-

tion is to be called “Motion Pictures To-
day,’’ and D. W. Griffith made a picture

called “Isn’t Life Wonderful.” . . . Rod
LaRocque gave the inhabitants of the

Algonquin a sartorial treat by appearing
there for luncheon all dolled up in raiment
made by the tailor to the Prince of Wales.
. . . Harry Reichenbach is writing a book
and Wells Hawks will read it in self de-

fence. . . . George Fitzmaurice sailed last

week for Europe and may bring back a

pretty actress ala Sam Goldwyn. . . .

Barney Lubin has again joined Arthur H.
Sawyer, says Fi7w Daily, and he has also

joined Bert Lubin, Sawyer & Lubin and
Associated Pictures. . . . Al Kauftncn,
Paramount’s Los Angeles theatres manag-
ing director, is in New York on a visit to

the home offices and other places. . . .

Lou Jacobson has dug out the trusty golf

clubs and is trying to get his score down
to a hundred for the first nine. . . .

Henry Ginsberg has a new sweetheart and
her name is Baby Peggy. . . . Sidney
Olcott arrived from the Coast and is a
regular at the Lambs’ Club while looking
over the big town to see if it has changed
much. . . . R. F. Colling, Evening Post
film critic, has joined Paramount’s pub-
licity staff. . . . Robert Edgar Long says
now that “Romola” has closed its run, he
attends the Gish-Duell trial for entertain-
ment. . . . Hawley Turner, late with Jay
Dee Williams, has become sales promotion
manager for Universal. . . . J. Gordon
Edwards is still on a still hunt for the
best vamp that is not yet in pictures. . . .

Edgar Lends is making inquiries as to

whether bootlegging is a speculative busi-
ness, but it doesn’t mean anything. . . .

Paul Mooney says Cecil deMille has had
so much money forced on him that he had
to become a bank president. . . . Chester
Beecroft, now a Connecticut gentleman
farmer, dropped into the Hunting Room
for lunch one day last week to look over
the talent.—SPARGO.

Tornado Disaster Which Wrecked
Five Playhouses

Scene from the devastated region in Southern Illinois where the worst tor-
nado in half a century struck, killing more than 800 persons. Five theatres
were demolished in the storm. One exhibitor was injured and early reports
stated that another was killed, but this has not been verified.

Glenn Hunter will star in Asso-
ciated Exhibitors series. The first

offering will be “My Buddy’s
Wife.”

Elsie Ferguson, popular screen and
stage star, will be featured in

Vitagraph’s “The Unknown
Lover.”

Harry O. Hoyt will direct and
supervise all Belasco productions
for Producers Distributing Cor-
poration.

F. W. Mumau, German director,

has been signed by Fox. His lat-

est work to reach this country is

“The Last Laugh.”
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Speaking of Hollywood
A Little Journey via Printers’

Ink to the Home of Pictures

and Picture People.

By M. J. Q.

(
“CONTINUING our printers’ ink

tour of the West Coast studio-

land, we arrive back at the

United lot as Richard A. Rowland,
general manager of First National,

and John E. McCormick, who repre-

sents First National’s interests in Los
Angeles, go into what might be ex-

pected to be a solemn conference on

production affairs.

But it is not a solemn conference

at all. Rowland has^ no use for solem-

nity and formality. He cuts directly

and unceremoniously into the heart of

things—sharply and intelligently.

While others are struggling with the

hokum and pretense of surface mat-

ters, Rowland is knee-deep in essen-

tials. He is a keen analyst; not with

charts and forms and weighty phrases

that too often more cloud the issue

than clear it, but rather with an in-

cisive appreciation of men and affairs

that leads him quickly to knowing
what is what—and why.

Rowland is very frank in his treat-

ment of production personalities. His
frankness encourages real talent and
quickly takes the gloss off of the

counterfeit. He has made a shining

record in production management and
those who know him best are inclined

to say, “You ain’t seen nothing yet.”

John McCormick is a star in his own
right besides being the husband of

Colleen Moore. For more than five

years he has been associated with
First National interests on the West
Coast and, constantly facing difficult

problems, has established for himself

an enviable reputation for dependa-
bility and sound judgment.

* *

A great deal of picture history is

being made right along on this United
lot. Sam Rork, that veteran showman
who begins where many of the tyros

leave off, makes his pictures here.

Abraham Lehr, long the generalissimo

of the former Goldwyn studio, is in

charge of Samuel Goldwyn’s screen
operas. Here the Ritz pictures are

produced
; also Eph Asher’s Corinne

Griffith productions. From time to

time many other production personali-

ties use the United lot as their artis-

tic fort. And all the while Mike
Levee laughs off complaints of pro-
ducers, telling the complainants to

go find a better studio and he will

join them and make his pictures in

the better place.
sj: 5^ *

Right in the heart of Sunset boule-

vard the imposing edifice that is the

Warner Brothers studio greets the

world. And now it is not only greet-

ing optically the world that passes by
but it is reaching out to greet the

radio world with a broadcasting sta-

tion recently installed.

The studio of the brothers Warner
is best of the most commodious and
best appointed. West or East. It is

the newest large studio. Much experi-

ence and many improvements have
gone into its making. Here Jack
Warner and Bennie Zeidman are the

grand overseers of production. Sam
Warner also has been spending much
time at the studio. Abe Warner
seems to prefer the Atlantic seaboard
but Harry Warner is a frequent trans-

continental tourist.

“We can make pictures as good and
as great as anyone,” said Harry War-
ner, “and we have proven that. We
are now about to prove that we can
both acquire and operate successful-
ly theatres—and that’s the next step

in our program.” Whereupon Harry
left Los Angeles and proceeded into
the Northwest where he and his asso-

ciates pushed forward negotiations to

take over an important string of play-

houses.

A particularly impressive feature of
the Warner studio is the laboratory
which is most excellently designed
and arranged and has about it the ear-

marks of highest efficiency.

^ ^

The historic Fox studios occup}^

two spacious corners of Sunset boule-
vard and Western avenue. Right now
William Fox is present in person and
has stepped directly and forcefully

into production matters. There should
be no one in the industry who does not
know and realize just what this inev-

itably will mean to Fox pictures in the

season to come. William Fox is an
executive of many parts and perform-
ances in the motion picture industry.

Whether it be a producing role, a sell-

ing role or a matter of general ex-

ecutive direction Fox is perfectly at

home.

The serious business of making
comedies holds the boards at the Cen-
tury studio at Sunset and Gower
streets. This is the domain of the

Stern brothers who for many years

have been turning out reels of laughs

for distribution by Universal. One of

its claims for historic interest it that

it is the locale of one of Hollywood’s
oldest and best stories in which Abe
Stern is alleged to have indignantly

declared, in answer to jibes about his

pictures, that, “Century comedies are

not to be laughed at.” Here Wanda
Wiley is making her steady climb to

fame.
* * *

One might pass the Lasky studio on
Vine street—the place where they

make the pictures called Paramount

—

many times without discovering its

identity. No placard or nameplate
greets the visitor. The exterior is far

from inviting or imposing. Apparent-
ly, the Lasky forces have been much
too busy on the inside making good
pictures to worry about what the out-

side of the studio looks like. Anyhow,
the studio exteriors do not get on the

screen.

Inside the gates, however, is to be

found a producing plant of great re-

sources and efficiency. What a great

part this lot has played in the artistic

advancement of motion pictures f

This studio, and the personnel con-

nected with it, could make any nation

a contender in the world’s picture

market. Victor Clark, keenly alert

and wise in the ways of management,
is in charge of operations.

Here you may find a system of

planning and arranging for the pro-

duction of pictures that is a marvel of

adroitness and resourcefulness. Many
people might enter the Lasky studio'

with the idea that production and pro-

ducing methods are wasteful
;
but, if

they had the intelligence to compre-
hend what goes on behind these mod-
est wooden walls, they would leave

with a decidedly changed notion.

^ ^

The studio of the Film Booking
Offices of America is typically Cali-

forniaesque in appearance. It is a

well-arranged and commodious plant
(Continued on page 30 )
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Hammons Now PlansTwenty
Theatres for Short Subjects

Educational President to Launch Theatre Enterprise Long
Discussed—^Warners Announce Affiliation With 75

Playhouses in “Monopoly Centers”
(Special to Exhibitors Herald)

NEW YORK, March .M.^For years they have talked of short subject

theatres. It appears now, however, that the short subject theatre is to be

realized, for E. W. Hammons, president of Educational, has definite plans for

the erection or acquisition of twenty houses to be devoted to the “vaudeville

of screen entertainment.”

No plan of operation has been made public, nor has Mr. Hammons given

any indication of those who might be interested with him in this big project.

Believe Theatre Necessary for Proper Exhibition

It has been known for some time that Mr. Hammons has nurtured the idea

of the short subject theatre. He has felt that such a theatre was necessary
in order that the shorter reel features might be given proper presentation. It

will probably be some months before the plan is put into operation.

As further evidence of the expansive
theatre program of Warner P)rothers is

the announcement of H. M. Warner
who, with S a m
Warner, will di-

rect this phase of
the company’s
activities, that
the organization
is now associated
with “about 75

houses” in “terri-

t o r y controlled
by monopolies.”
W h il e M r.

Warner has defi-

nitely announced
his plans for the
erection of a

house in Chica- w. tlammons
go’s loop, he has
not made known the exact location of it.

Versatile Showmzui
Turns Flop Into Knockout

(Special to Exhibitors Herald)

SEDALIA, MO., March 31.—
The strangest "picture” was pre-

sented by H. A. Jones, manager of

the Sedalia theatre, last Saturday
night. At the conclusion of the

matinee performance the last reel

of the feature picture burned. It

was Saturday afternoon. Sedalia

is about 150 miles from Kansas
City and no automobile could
travel fast enough to obtain film

for the night performance.
Mr. Jones is far from an ordinary show-

man. Nothing of the destruction of the

last reel was mentioned. Soon the house
was packed. For five reels the feature pic-

ture unwound, the interest of the large

audience gaining momentum with each reel.

Suddenly the screen flickered and the house
lights were turned on. Upon the stage

stepped Mr. Jones, smiling broadly, difficult

though it was.
“Ladies and gentlemen,” Mr. Jones be-

gan, “this afternoon we were victims of

misfortune when the last reel of the pic-

ture, which you have seen, became torn.

(Mr. Jones was careful not to excite the

audience by saying the film had burned).
I know you are interested in the climax of

the picture and anxious to know how it

ends. Therefore, if you'll be good sports-

men, I am going to see that your curiosity

is well satisfied.”

Mr. Jones then signaled to the orchestra

to resume with the music which accompa-
nied the last reel. Mr. Jones, who is a

good speaker, in dramatic style recited the

happenings of the last reel in their order,

putting equally as much sentiment and
human interest into it as the reel could
have done. When he had finished the audi-
ence roared its approval and Mr. Jones was
a hero. He had transferred a “flop” into

a “knockout.”

Information has drifted into New York,
however, that a deal may be closed there
shortly that will give the company prop-
erty in State street at Quincy. In the
Cliicago deal, the Warners are associ-
ated with Lubliner & Trinz, a company
wliich in the last few months has made
rapid e.xpansion.

H. M. Warner is returning to Chicago
within a few days and it is expected that

an important announcement will then be
forthcoming.

Saenger Rents Crescent
as Initiation of Plans
{Special to Exhibitors Herald)

NEW ORLEANS, LA., March 31.—

A

$300,000 lease recorded definitely Saenger
Amusement Company’s plans for New
Orleans. The sub-lease is with Klaw and
Erlanger and gives Saenger’s possession of

the Crescent theatre. The contract starts

with the opening of the new Loew theatre,

now under construction, at the rate of

$20,000 per year. The acquiring of the

Crescent theatre does not change Saenger’s
plans to erect a theatre at Canal and Ram-
part, which it is predicted will be the

largest theatre in the South, with a seating

capacity of 4,000, actual construction on
which will begin before the expiration of

this year.

Draws Ire by Rejection
of Woman of Paris**

{Special to Exhibitors Herald)

NEW YORK, March 31.—Word has
reached here that a great deal of dissen-
tion is arising in London as a result of

the action of the Chief Constable of

Coventry in rejecting “A Woman of

Paris,” despite the British Board of

Censors’ approval of the film.

Since the picture was originally re-

leased in London it has been shown at

more than 600 picture theatres without
an objection. The requests that have
been made to the Watch Committee
which acted with the Chief Constable
have been met in silence. The London
City Council heard an appeal from the

decision to reject the film but affirmed

the former decision.

Lesser Adds to Program
{Special to Exhibitors Herald)

GREAT NECK, L. L, March 31.—Irving

Lesser has added vaudeville to his present

program of presenting Broadway photo-

plays at his newly acquired Great Neck
playhouse.

Paramount Buys House
With Local Syndicate

{Special to Exhibitors Herald)

TORONTO, ONT., March 31.—Famous
Players Canadian Corporation, Ltd., To-
ronto, has bought the Grand theatre, King-
ston, Ont., it was anounced March 26, ne-
gotiations having been conducted by B.
Cunningham. The control of the theatre
has been secured from the liquidator of
the Trans-Canada Theatres, Ltd., and the
transaction follows closely upon the acqui-
sition of the Grand theatre at London,
Ont., from the same defunct Organization.

In connection with the obtaining of the

control of the Kingston Grand, there is an
interesting phase in that a syndicate of
some 20 Kingston men is interested in the

purchase of the theatre to operate it under
the auspices of the Famous Players Cor-
poration, it is said. C. A. Maguire, former
mayor of the City of Toronto, acted as

personal representative of the Famous
Players Canadian Corporation to close the

deal with the Kingston syndicate.

Taylor Joins Warners
After Resigning F. N,

{Special to Exhibitors Herald)

NEW YORK, March 31.—Matt A.
Taylor has resigned from the advertising

department of First National Pictures, Inc.,

to become associated with Warner Broth-

ers where he will assist Wat Parker in

handling Warner advertising.

Taylor has been with First National
for the past two years and has produced
First National’s advertising in the Satur-
day Evening Post and other national media
as well as working on trade advertising.

Previous to joining First National Taylor
was associated with Film Booking Offices.

He is one of the best known of the younger
advertising and publicity men in motion
picture circles, having entered the industry

six years ago.

Auger Gives Tarbell
and Clatworthy Posts

{Special to Exhibitors Herald)

NEW YORK, March 31.—When Edward
Auger, assistant general manager of Vita-
graph, returned from a trip into Canada
last week he found prosperity so evident

that he ordered two additional sub-sales

offices. One will be at Des Moines under
E. F. Tarbell branch manager at Omaha,
and the other will be at Calgary, .'Mb.,

under A. S. Clatworthy.

New York Premiere of
**The Fool** to Be Easter

(Special to Exhibitors Herald)

NEW YORK, March 31.—Memorable
in the annals of motion pictures will be
Easter Sunday, 1925, the date selected by
Fox to present the screen version of

Channing Pollock’s reverential play,

“The Fool.” This picture, a Harry Mil-
larde production, will be given its world
premiere at the Central theatre on that

date.

DeMille Is Bank Head
(Special to Exhibitors Herald)

LOS ANGELES, March 31.—Cecil B.

HeMille became president of the Culver
City .bank last week. The bank has been
bought by the Ameri Commercial Corpora-
tion Holding Company for the Bank of

America and the Commercial National

Bank of Los Angeles in which DeMille is

heavily interested and in which he now
holds the position of vice president.

t
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FELIX FEIST who has been appointed
general sales manager of Metro-Gold-
wyn.

Drama to Be Produced
Entirely in Australia

(Washington Bureau of Exhibitors Herald)

WASHINGTON, D. C., March 31.—

A

new wholly Australian motion picture is to

be filmed in Melbourne, Victoria, and Tas-
mania by an Australian organization, the
Louise Lovely Picture Productions, Ltd.,

Trade Commissioner E. G. Babbitt reported
to the Department of Commerce from
Melbourne. The film, which will be com-
pleted in three months, is a drama,
“Jewelled Nights,” by Miss Peterson, a
Tasmanian authoress.

Another Australian company. Pyramid
Picture Pty., Ltd., is now producing in

Melbourne a screen version of “The
Mystery of a Hansom Cab.”

Lytell Begins Picture
for Stereoscopic Firm
(Special to Exhibitors Herald)

HOLLYWOOD, March 31.—Bert Lytell
has started work in the featured role of
“The Ship of Souls,” which is being made
by the Stereoscopic Film company for re-

lease through Associated Exhibitors. Lytell
is particularly interested in the stereoscopic
work regarding it a far step in production
advancement.

Grainger Joins Fox; Woody
Heads A. E.; Feist Assigned

Howard Dietz Now in Charge of Metro-Goldwyn Advertising

and Publicity—Lachmann Leaves Loew—“Herald”

Scoops Trade on New Fox Sales Manager

(Special to Exhibitors Herald)

NEW YORK, March 31.—Changes in the executive personnels of three of

the large companies were the important developments in production and dis-

tribution last week. Announcements of these changes caused no end of gossip

along Broadway for they were almost wholly unlocked for.

Grainger Now Sales Manager

for Fox Film Corporation

As printed exclusively in last week’s issue of the “Herald,” James R. Grainger
has resigned from Metro-Goldwyn to accept the position of general sales manager
of Fox Film Corporation. The change was made effective last Saturday and Mon-
day morning Mr. Grainger assumed his new duties at the Fox general offices at

55th street and Tenth avenue. As a farewell to Mr. Grainger a luncheon was given
in his honor Saturday by the officials of Metro-Goldwyn. This was attended by
Nicholas Sghenck, Major Edward Bowes, Arthur Loew, Felix Feist, Charles
Schiller, Pat Garyn, W. F. Rodgers, Sam Eckman, Eddie Saunders and Howard
Dietz. The severing his present connections will in no way affect Mr. Grainger’s
associations with William Randolph Hearst, with whom he has been associated for
six years.

Feist Becomes General Sales

Head for Metro Organization

Nicholas M. Schenck announces the appointment of Felix Feist as general sales

manager of the Metro-Goldwyn Distributing Corporation. E. M. Saunders, who has been
joint sales manager with J. R. Grainger, who has this week resigned, will continue in his

present capacity, with Mr. Feist now in complete charge of the Metro-Goldwyn sales

force. Mr. Feist is one of the most prominent executives in the sales branch of the
motion picture industry, with a long experience that especially adapts him to the difficult

post as head of this department of Metro-Goldwyn. Mr. Feist also handles Inspiration

Pictures which include the productions of Lillian Gish and Dorothy Gish, and Richard
Barthelmess.

Jack Woody Succeeds Kane as

Head of Associated Exhibitors

J. S. Woody has been elected president of Associated Exhibitors, succeeding
Arthur S. Kane, who recently became affiliated with Universal. The election was
held Wednesday at a meeting of stockholders in the company’s general offices. 35
West 45th street. New York. Jay A. Gove, sales manager, succeeded Mr. Woody
as secretary of the company. Walter N. Seligsberg was re-elected assistant secre-
tary and C. Bardet was re-elected assistant treasurer. The office of treasurer,
vacated by the resignation of Roy Crawford, whose stock Mr. Woody has pur-
chased, was not hlled. The new administration, according to an authorized state-
ment, proposes several radical changes in policy, these having to do with produc-
tion and distribution. The method, heretofore followed, of working on a picture-
to-picture basis, both with respect to the acquisition and releasing of product, is

to give way to the broader plan of handling productions in units of eight.

Uses Stereoscop** Lens
{Special to Exhibitors Herald)

SAN FRANCISCO, CAL., March 31.—
In keeping with its policy of presenting
motion pictures in the best possible form
the Imperial theatre announces the installa-
tion of Parabolic Reflectors, which cost

$10,000, and which are the first of their
kind to be installed in any Pacific Coast
theatre. In connection with this there is a
stereoscopic lens that the Imperial has not
patented to date.

Reel Has Rubber Hub
{Special to Exhibitors Herald)

DALLAS, TEX., March 31.—A new
film reel has made its appearance on the
Dallas market. It has a rubber hub and
sprocket teeth which effectively does away
witi the obsolete plant method and it is

believed will preserve the film more effec-
tively than the older type.

Dietz Takes Over Publicity

in Addition to Ad Duties

Howard Dietz, who since the merger of Metro and Goldwyn, has been advertising
manager of the combined companies, now assumes the position of director of publicity and
advertising. The publicity duties supervised by J. E. D. Meador, until his resignation
last week, will be taken over by Mr. Dietz following a complete reorganization of the two
departments effected and made official by Major Edward Bowes, vice-president of Metro-
Goldwyn Distributing Corporation. "In the appointment of Mr. Dietz to handle our
promotion activities,” said Major Bowes, "I believe we have selected one of the most
competent men in the business of handling public relations. Mr. Dietz has a background
of achievement in the industry second to none of his craft. He has done much to develop
the intelligent progress of motion picture publicity and in the field of advertising he has
set a style which has been most effective in selling his company’s product to the public.”

Lachmann Leaves Metro to

Open Own Publicity Bureau
Marc Lachmann, well known publicity and exploitation man in both the theatrical and

motion picture fields, has resigned from Aletro-Goldwyn to open his own publicity bureau.
Prior to his association with Metro-Goldwyn, Lachmann was with Universal handling
the London engagement of “The Hunchback of Notre Dame.” His first work for Metro-
Goldwyn was the New York campaign of “Thy Name Is Woman.”
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Colvin Brown, One of Industry's Best

Known Executives, Joins Film Booking
(Special to Exhibitors Herald)

NEW YORK, March 31.—Official announcement was made from the office

of Film Booking Offices today that Colvin Brown, for the past several years
with Thomas H. Ince Productions, would join the F. B. O. organization about
April 1 in an executive capacity. While no official title has been announced
for him it is known he will be a member of the executive committee and is

expected to relieve Major Thompson and Joseph Schnitzer of some of the
duties they are now handling. Mr. Brown is one of the best known and most
popular of the younger executives of the picture industry and as vice presi-

dent and general manager of the Ince organization he made for himself an
enviable name in production and distribution circles.

“Grass,” Persian Film, Given
Premiere by Paramount

Picture Is Said to Be Distinct Departure from Usual Attraction in

That It Merely Records Events

By JOHN S. SPARGO

N ew YORK, March 31.
—

“Grass,” the Persian epic brou^t to this

country by Paramount, was given its premiere at the Criterion
theatre last night where it opened for a limited engagement. This

picture, which not infrequently has been called “The Covered Wagon” of
Persia, is a distinct departure from the usual film production.

FT is simply a recording of events with-
out a scene being staged, or a line writ-

ten, yet recorded in such a manner as
to make an unusually thrilling entertain-
ment feature.

“Grass” shows the migration of a tribe

of Orientals numbering more than 50,000

human beings, accompanied by half a mil-
lion animals, in search of the grass that

is necessary to their continued existence.

The picture is so startling in its reality

that Robert Imbrie, the American counsel
who was killed at Teheran, signed a state-

ment which was authenticated by Emir
Jang, chief of the tribe, and which letter

appears at the conclusion of the picture.

Imbrie was killed by Persian fanatics one
week after the letter was signed. Mrs.
Imbrie, his widow, was a guest of the
Famous Players-Lasky Corporation at the
premiere.

Among the prominent persons at the

opening were Gloria Swanson, Thomas
Meighan, Bebe Daniels, Richard Dix, Neil
Hamilton, Dorothy Gish, D. W. Griffith,

Lady Curzon (wife of the former Viceroy
of India), Sir Charles Higham, Governor
Ritchie of Maryland, Governor Silzer of
New Jersey, Van Lear Black of Baltimore,
Gilbert Miller, Jesse L. Lasky, Adolph
Zukor, Marcus Loew, Mrs. William Ran-
dolph Hearst, William K. Vanderbilt, Elsie

De Wolf, Elizabeth Marbury, Mr. and Mrs.
John W. Rumsey, Everett Jacobs, Diana
Kane, Jules Glaenzer, Kendall Lee, Frank
V. Storrs, Allan Dwan, Julius Johnson,

Ray Long, George W. Putnam (publisher
of the book, “Grass”), Elek John Ludwig,
Irvin S. Cobb, John N. Wheeler, Hugo
Riesenfeld, Will H. Hays.

Pass Bill to Restrict

Use of Cellulose Film;
Censor Repeal Fails
{Special to Exhibitors Herald^

ALBANY, N. Y., March 31.—The bill

regulating the manufacture, sale and use
of film of a nitrocellulose or similar base
and removing certain restrictions on the
manufacture, sale and use of film of an
acetate of cellulose or similar base,

passed both houses of the state legisla-

ture. It is now awaiting the governor’s
signature or veto.
The bill calling for the repeal of cen-

sorship in the Empire State could not
get out of committee in either house,
while the Freiberg bill pertaining to ad-
mission of unaccompanied children, also
failed. The bill placing employees of
motion picture studios under the com-
pensation laws of the state passed the
Assembly but died in the senate.
There was one good piece of legisla-

tion on the part of the assemblymen;
the killing in committee of the “blue
Sunday” bill, which would have pro-
hibited all Sunday motion picture shows
in New York state as well as many other
forms of amusement and entertainment.

April 11, 1925

Orders Original

Titles to Appear
on Re-issue Ads

(Washington Bureau, Exhibitors Herald)

WASHINGTON, D. C, March 31.—Ac-
cording to an order issued by the Federal
Trade Commission, all advertising mate-
rial in connection with re-issued motion
pictures bearing a title other than that

originally used must clearly indicate the

former title under which the picture had
been exhibited.

In its investigation the commission found
that the respondents sent to various dis-

tributors an old film which had been ex-
hibited under the name of “D’Artagnan.”
In distributing this reissued film the re-

spondents furnished other pictures in which
Douglas Fairbanks was featured, and his

name was then displayed prominently in

connection with the old “D’Artagnan”
film, which the respondents had retitled

“The Three Musketeers.”
Various other advertising methods were

used by respondents for the purpose of
creating in the minds of the public a wrong
impression.

It is ordered that M. Brown, doing business as
Capital Film Exchange; William Alexander, Her-
man Rifkin and Film Distributors League, Inc.,

their agents, servants and employes, cease and
desist from directly or indirectly advertising, sell-

ing or leasing any reissued motion picture photo-
play under a title other than that under which
such photoplay was originally issued and ex-
hibited unless the former title of such photoplay
and the fact that it therefore had been exhibited
under such former title be clearly stated and set

forth, both in the photoplay itself and in any and
all advertising matter.

Proceedings against Eastern Film Company,
Favorite Players Film Corporation, Lande Film
Distributing Corporation (of Ohio), Lande Film
Distributing (Corporation (of Delaware), Supreme
Photo Play Corporation, Favorite Film Company,
Friedman Film Corporation, Alexander Film Cor-
poration, Supreme Film Company, Quality Film
Corporation, Leo G. Garner, doing business under
the trade name and style Reliance Film Ex-
change, and Maurice Fleckles were dismissed.

Quimhy, Rickard, Fined
$7,000 for Fight Films

(Special to Exhibitors Herald)

NEWARK, N. J., March 31.—Tex
Rickard, fight promoter, Fred Quimby,
and Jasper C. Muma were fined $7,000

yesterday by Federal Judge Bodine on a

charge of conspiracy to violate the law re-

garding the illegal transportation of fight

films.

Teddy Hayes and Frank B. Flournoy
were fined $1,000 each.

Saengers Add to Chain
(Special to Exhibitors Herald)

DALLAS, TEX., March 31.—It is ru-

mored that Saenger Amusement Enter-
prises, New Orleans, has leased the
Queen and Old Mill theatres, Dallas.
Saengers have also bought in with Clem-
mons Brothers at Beaumont, Tex. Dallas
is the only town not in competition with
Southern Enterprises.

Change Date of Meet
(Special to Exhibitors Herald)

KANSAS CITY, MO., March 31.—
Word has just been received that the
date of the joint convention of the Mis-
souri and Kansas units of the M. P. T. O.
has been changed to April 27-28.

Pioneer Showman Dead
(Special to Exhibitors Herald)

DALLAS, TEX., March 31.—Ferdinand
Jenson, first owner of a motion picture

theatre in Arkansas, died at his home here

last week. He was buried in Grove Hill

cemetery.

Movement on Foot to Make Percentage

Booking the Rule—Not the Exception
Rumors are current, and there seems to be every reason to believe their

authenticity, that the producing and distributing companies have launched a

movement to make percentage booking the rule instead of the exception.
Percentage booking has many supporters, both among the distributors and

among the exhibitors, and it is believed that the steps which have been
taken only recently are the result of the persistent advocacy of these persons.

It may be also that launching of the movement was advanced owing to

the continued spread of booking combines. In fact, this has been hinted in
several reports.
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Roach Signed by Pathe
to Make 124 a Year;
$15,000,000 Involved

{Special to Exhibitors Herald)

NEW YORK, March 31.—A contract

has been signed by Hal Roach and

Pathe covering production and distribu-

tion over a period of two years. It in-

volves $15,000,000 with provisions for a

minimum of 96 and a maximum of 104

two reel comedies. It is estimated that

the cost of production will reach

$9,600,000.

There will be five series of two reel

subjects. They are the Charley Chase

series, the Glenn Tryon series, Clyde

Cook series, “Our Gang” and the Hal
Roach Star series. The latter will sim-

ply feature various members of the Hal
Roach stock company.

In addition Roach must also make 26

single reel comedies and about two or

three feature length productions a year.

Elmer. Pearson, vice-president and gen-

eral manager of the Pathe Exchange,

Inc., who has been on the Coast some
time, represented Pathe in the negotia-

tions.

**Largest Ad Campaign**
Begun by Paramount

(^Special to Exhibitors Herald)

NEW YORK, March 31.—^Paramount

has supplemented its national advertising-

program, by the addition of 24 farm
papers with a combined weekly circulation

of 5,250,456, bringing the total weekly cir-

culation of Paramount advertising to ap-

proximately 60,000,000 people in America.

The Hanff-Metzger national advertising

agency which handles the Paramount ac-

count under the supervision of A. M.
Botsford, Paramount advertising manager,

is responsible for the statement that this

is the largest national advertising campaign
ever launched in this industry, and that it

ranks high in scope with all national ad-

vertising now being conducted in the

United States.

Restrains Operators
From Picketing House

^
{Special to Exhibitors Herald)

HOBOKEN, N. J., Alarch 31.—Due to

the confession of William A. Morris, until

recently Palace theatre motion picture

operator, that his affidavit was untrue a

court ruling was handed down which will

restrain picketing and sign carrying within

two blocks of the Palace theatre. The
court action arose when the theatre own-
ers asked to restrain the operators union
from picketing the Palace theatre in a

labor quarrel. Morris filed an affidavit

saying he, a non-union man, had been
beaten by union pickets for working for

Frank Worth, theatre proprietor. The
truth of this part of the confession Morris
later denied.

Fox Busy With Golden
Plays under New Plans

(Special to Exhibitors Herald)

NEW YORK, March 31.—William Fox
is now in Hollywood personally superin-
tending production at his West Coast Stu-
dios. Some of the pictures which will be
presented to exhibitors under the new policy
of 1925-6 will be “Lightnin’,” “Seventh
Heaven,” “The Frst Year,” and others of
the John Golden Unit. All will be spe-
cials

; no program pictures. “Havoc,” heads
another list, followed by “Marriage,” by
H. G. Wells, and “Lazybones.”

New Vitagraph Executives

RIGHT TO LEFT: John B. Rock, vice president and treasurer; J. Stuart Blackton, vice president;

A. I. Siegel, secretary, and A. Victor Smith, assistant secretary and assistant treasurer.

Smith, Rock, Blackton Again
Direct Vitagraph’s Destinies

President Assures Theatre Owners That There Will Be Sufficient

Number of Independent Pictures for Coming Year

—

• Praises Cohen Admonition to Exhibitors

By JOHN S. SPARGO
NEW YORK, March 31.—They are rejoicing around \'itagraph headquar-

ters over in Brooklyn for, as the executives themselves put it, “Vitagraph is

on its own again and the family name of Smith, Rock and Blackton is again

restored to complete direction of the destinies” of the company.
This statement was made following the election of officers for 1925-26. The

directors elected for Vitagraph Company of America and Vitagraph, Inc., are

;

Albert E. Smith, chairman, John B. Rock, J. Stuart Blackton, A. Victor Smith
and A. I. Siegel.

Election Follows Payment of Last Bank Indebtedness

The new executives of Vitagraph Company of America are : Albert E.

Smith, president; John B. Rock, vice-president and treasurer; J. Stuart Black-

ton, vice-president; A. I. Siegel, secretary, and A. Victor Smith, assistant sec-

retary and assistant treasurer. The officers of Vitagraph, Inc., are: Albert E.

Smith, president; John B. Rock, vice-president and treasurer; A. I. Siegel,

secretary, and A. Victor Smith, assistant secretary and assistant treasurer.

them to “mobilize their play dates.” Mr.
Smith said:

Sees Sufficient Product

“From my observation of production
activities by independents on the West
Coast and from what Mr. John B. Rock,
our general manager, has told me of the

situation in the East, exhibitors can depend
on it that there will be plenty of independ-
ent pictures for the coming season. There
is no reason why the independent who
properly mobilizes his play dates cannot be
assured of excellent box office productions

for his theatre. There is no need of the

exhibitor clutching wildly at the program
pictures offered by the producer-distributor-

iheatre-owning comliines to keep his

theatre open. There will be independent
pictures of magnitude and of exploitation

values which never before have been of-

fered for bookings.
“Vitagraph will contribute from its own

producing units twenty productions, each

by a well known author, from books and
plays which already have won an audience
throughout the country. Vitagraph will

also distribute ten productions by inde-

pendents whose pictures rate up to the

same standard as those of Vitagraph’s own
units.

“For Vitagraph itself, I can only say

that I am gratified beyond measure, that

at a recent election of stockholders a new
directorate was elected and new officers

selected for both Vitagraph Company of

(Continued on pai/e 36 )

The election of a new directorate and
executive heads follows the payment of the

last bank indebtedness incurred by this old

company. More
than six weeks
ago, just before
President Smith
went West to lay
the final produc-
tion plans for the
1925 - 1926 sched-
ule, he announced
the payment of

$1,000,000 of seri-

al notes under a

debenture affect-

ed in 1916. These
cancelled bonds
were burned at

Aiber. E. Smith the Vitagraph
President StudlOS at a lunch-

eon attended by
the members of the Vitagraph family.

I went over to see Mr. Smith last week,
following his return from the West Coast,

to get him to tell me something about his

plans for Vitagraph under the new order

of things. He told me that Vitagraph for

the new year would produce twenty pic-

tures and would release ten other produc-

tions, all of the caliber of those which
marked the 1924-1925 season which Mr.
Smith named as the biggest in the history

of Vitagraph.

He warmly endorsed the recent admon-
ishment of Sydney S. Cohen to the ex-

hibitors of the country when he called on
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Schenck Contract With Rudy
Limits Wife’s Power

Laemmle Seeks First-Run House on Coast—State to Investigate Labor
Conditions at Studios—Hays to Act as Mediator

By RAY MURRAY

Hollywood, March si.—Valentino’s troubles are settled. Once
more harmony reigns between Joseph M. Schenck and Rudy over
his United Artists contract under the terms of which Mrs. Valentino

loses much of her power of supervision of the pictures in which he is to
appear. “The Hooded Falcon,’’ which was selected for the star by J. D.
Williams, has been abandoned. Also Allan Hale, who was to have directed,
and the cast have been notified that their service will not be required.
Wiseacres are of the opinion that Valentino’s new alignment with Schenck
and United Artists is the best thing that could have happened.

\X7ILL HAYS will he called upon to act
• * as screendom’s Solomon in deciding
whether Universal or Lasky has the right

to use the story, “The Pony Express.” “We
announced it two years ago in Exhibitors
Heraid," said Harry Zehner, secretary to

Carl Laemmle. Jesse Lasky wanted James
Cruze to make it to duplicate “The Covered
Wagon.”

* *

Carl Laemmle entertained 5,000 sailors

at Universal City Sunday. It is rumored
Laemmle is seeking a large theatre for first

runs here.
* *

Miller’s and Talley’s, both 900-seat
houses, will close in April.

*

Probe Studio Labor Conditions

Labor conditions among the screen
extras, especially the young women without
relatives or home ties, are to be investi-

gated by the California labor commission,
according to Commissioner W. C. Mathew-
son. It is estimated there are more than
46,000 extras now in Hollywood, flitting

from one studio to another trying to gain
a foothold in pictures. The impending
probe will investigate the employment of
these girls, the rate of pay, conditions of
employment and the observation of the

state labor laws.

* * *

Scott Sidney, director of “Charlie’s
Aunt,” and Frank R. Conklin, head of
the scenario department of Christie studios,

left for Boston last week, where they will

witness a showing of “Kid Boots,” the

Ziegfeld musical comedy success now run-
ning at the Colonial. Conklin will occupy
his time while dying across the country
writing ihe continuity for “Seven Days,”
the Mary Roberts Rinehart story which
Christies will do upon his return.

Speaking of Hollywood By M. J. Q.
{Continued on page 25)

and the scene right now of consider-

able activity. An extensive F. B. O.
production program is in the work
and in addition several outside compa-
nies are utilizing the facilities of the

studio. Joseph I. Schnitzer has just

completed a several months’ visit,

bringing into intimate touch with pro-

duction operations a wealth of sale in-

formation accumulated in a long dis-

tribution experience in the Eastern
marts. The resident chief is B. P.

Fineman, a young man of promise.

Fineman happened to represent F. B.

O. at a recent meeting in Los Angeles
of the producers’ association, presided

over by Will H. Hays. He stated the

claims and the protests of the smaller

producing company in a very able

manner and acquitted himself with

much credit.

An interesting personality of the

F. B. O. lot is Fred Thomson who has
been rising to fame in meteoric leaps.

Thomson is a former clergyman
;
also

a celebrated athlete. He is the hus-

band of Frances Marion, one of the

foremost script writers. Thomson has
brought a fine intelligence and a tre-

mendous enthusiasm to his work. He
is in on everything concerning his pic-

tures from start to finish. If vou

watch him making a scene you will see

he does not simply stand by awaiting

his turn before the camera; instead he
is all over the place, suggesting, as-

sisting and otherwise helping in the

job of making a better picture.

* * *

The old Vitagraph studio continues
to hold its place in the production
world—and its position in the West
Coast scene. For some time now
Albert E. Smith, president of the or-

ganization, has made his headquarters
at the studio, giving production mat-
ters his closest attention.

Mr. Smith is not disinclined to enter

a fight, especially for a good cause.

Right now he is viewing as a possible

arena of action the question whether
there is to be a successful survival of

production, independent of theatre

ownership or affiliation. His experi-

ence dates back to the earliest begin-

nings of the industry and no accurate

history of motion pictures can ever

be written without conspicuous men-
tion of his many valuable contribu-

tions toward their advancement. Al-

bert Smith’s presence will be felt in

the stirring days that are ahead in the

picture business.

Principal Pictures Corp. is packing up
its things at its present location, 7250 Santa
Monica boulevard, and moving to the

United Studios. The Principal studio has
been sold by Sol Lesser to Educational for

$250,000 and the latter company will spend
another $100,000 in improvements.

* * *

Joseph Schenck has signed Clarence
Brown, the director, to do a series of four
pictures for United Artists. Two of the
pictures will star Norma Talmadge, while
the other two will be specials. It is reported
Brown is to receive $100,000 for the four
productions.

+ * *

William Fraser, general manager of
Harold Lloyd Corporation, accompanied by
Elmer Pearson, vice president and general
manager of Pathe, left last week for New
York, where Fraser will discuss distribu-

tion plans with Famous Players-Lasky.
Lloyd has just finished “Rah! Rah! Rah!”
for Pathe. Mr. Pearson has been on the

Coast for several months.

^ ^

Tom Mix and his horse, Tony, made
personal appearances at the Pantages
theatre, m connection with the showing of
“The Deadwood Coach,” last Wednesday
night. Tony did a few of his favorite
stunts and Tom had quite a monologue.
The Fox star leaves for Europe early in

April.
^

The employes of the Famous Players-
Lasky studio, headed by William K.
Howard, the director, are raising a purse
for the victims of the tornado district south
of Chicago.

*

Louis O. Macloon, lessee with Edward D.
Smith, of the Mason and Playhouse
theatres, is making a business trip to New
York.

* *

Aileen Pringle, Metro-Goldwyn fea-

tured player, has returned to Hollywood
from a four months’ trip to the East. Miss
Pringle made two trips to Cuba to make
scenes for “Wildfire,” a Vitagraph pro-

duction, and “A Kiss in the Dark,” a Para-
mount picture. Other arrivals from the
East last week were John Bowers and
Marguerite de La Motte, who have been
working in New York. The latter an-
nounced their engagement upon arrival in

Los Angeles.
* * *

Cecil B. DeMille will officially start

work at the former Thomas H. Ince studios

April 13, but the sound of saw and hammer
and the smell of paint is everywhere in

evidence. A new two story concrete ward-
robe building is under construction and Mr.
DeMille will have a new private office and
work room. Manager Fred Kley will have
everything ready for the first Beatrice Joy-
Producers Distributing Corporation picture

well before April 13.

It *

Howard Hawks, scenario editor, pro-
duction manager and independent producer,
has been engaged by Metro-Goldwyn-
Mayer as an executive in the scenario de-

partment.
*

John Wynn has been appointed business

manager of Elinor Glyn, Ltd., to look after

the authoress’ interests. Mr. Wynn is an
Englishman and has been connected with
the film business in London. He left Los
•Angeles on Thursday for New York, where
he will attend the opening of Mrs. Glyn’s
Metro-Goldwyn picture “Man and Maid,”
at the Capitol. He will be registered at

the Biltmore hotel.
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Film Netvs PICTORIAL SECTION Stories Told

in

Pictures
of Exhibitors Herald

Issue of A pril J

I

by

the Camera
|

William Fox, head of one of the biggest and oldest concerns in the motion
picture industry, last week announced the discontinuance of all program pic-

tures. The company hereafter will go in for big specials it was said. The
move was generally regarded as characteristic of the initiative of this experi-
enced photoplay producer. (Photo copyright, Underwood & Underwood.)

Capt. Nungesser is the French ace
in the thrilling air drama, “The
Sky Raider,’’ released by Associ-
ated Exhibitors, who brought down
80 planes in the war.

J. S. Woody has this week become
president of Associated Ebchibitors.

He bas been acting as general man-
ager of the company and his pro-
motion is well earned.

Cosmo Hamilton, author, has been sel-

ected to prepare the play for Peggy Joyce
Hopkins (Countess Momer), it has been
announced by the P. A. Powers Offices
for whom she is engaged to star in a big
production.
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John T. Murray, who
will appear in “Stop
Flirting,” to be released
by Producers Distribut-

ing Corporation.

Jack Duffy, who has just

signed a contract to play
in “Stop Flirting,” for
Producers Distributing
Corporation.

Jimmie Adams, one of A1
Christie’s comedians in

“Stop Flirting,” the com-
ing Producers Distributing
Corporation’s feature.

Hallam Cooley has
signed with A1 Christie

to appear in the Pro-
ducers Distributing pic-

ture, “Stop Flirting.”

It was a gala day in Culver City, when Cecil B. DeMille
officially took over mammoth Ince plant. Among those who
addressed crowd of 2,000 persons gathered for event was
F. C. Munroe, president of Producers’ Distributing Corpora-
tion, which will distribute DeMille pictures.

Mayor of Culver City presented to Mr. DeMille on that

occasion the key to the city. In picture, left to right, are:

Louis B. Mayer, Metro-Goldwyn; Joseph M. Schenck,
United Artists; Mr. DeMille, Mr. Munroe and the Mayor.
This was the high spot of the day.

Tony Moreno and Bob, his stepson,

who writes daily to Tony, who is

appearing in Rex Ingram’s “Mare
Nostrum,” for Metro-Goldwyn in

France.

F. M. Finklestein of the Finklestein &
Rubin circuit posed for the camera
with Jiggs the monkey at his home,

the Universal City zoo.

George O’Brien, star in Fox’s “The
Iron Horse,” and Madge Bellamy
doing a step from Continental

Waltz which they conceived. It’s

a rage in Hollywood.
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John Golden (left) and John Ford plan to

produce “Lightnin’ ” as a Fox film under the
direction of Ford. The play was formerly
staged in Broadway and Chicago theatres.

Albert E. Smith (right), president of Vitagraph, and David Smith, pro-

ducer of “Baree, Son of Kazan,” came across the spot where the first

gold claim was staked in ’49. In the metal can is a record of the original

filing. The claim is marked by the cobblestone column.

Virginia Lee Corbin, who arrived in Holly-

wood this week to fill a new role for Film
Booking Offices, appears so in the new police

picture, “Lilies of the Streets.”

Clive Brook, English
actor, has signed a
contract to appear
in Warner Brothers
pictures.

Anita Stewart appears in one of the featured

roles of “The Boomerang,” the B. P. Schul-

berg picture for which A. L. Burt Publishers

have published a special photoplay edition

written by David Gray.

Beauty begins at the ankles where this cast is concerned. They are the

beauties appearing in “Chickie,” which John Francis Dillon directed for

First National. Being measured for their roles are Betty Williams, Gladys
Erskine, Thelma Percy, Mae Atwood, Winifred Hunter, Ethelyn Williamson.

Amelia Bachman, 16, and Robert Brady, 13,

wrote essays inspired by “The Man With-
out a Country,” for which Fox Films re-

warded them with a trip to the inaugura-
tion at Washington, D. C.
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GLORIA SWANSON is given royal welcome on her return to America and the
Paramount Long Island studio. Left to right: Jesse L. Lasky, the star’s hus-
band, the Marquis de la Falais de la Coudray, Miss Swanson and Adolph
Zukor.

We Will Call Her Gloria and
Forget She’s a Marquise

Paramount Star W elcomed Home by Studio Staff—Over-Legislation

Is Hurting Business, Advertisers Are Told

By JOHN S. SPARGO

New YORK, March 31.—This is getting to be a regular society col-

umn. Last week Pola Negri and her get-away party was the piece

de resistance. 'Phis week we’ll tell about the coming-in party of the

Marquise de la Falaise de la Coudray (whatever all that means).

'X' HE Marquise, accompanied by the Mar-
-* quis de la, etc., etc., arrived Tuesday
from France on the S. S. Paris. Either
while passing the Statue of Liberty or on
setting foot on American soil (the records

are vague on this) the marquise became
again her own self—our own Gloria Swan-
son. Now it may be held by many that

Swanson is not as euphonious a cogno-
men as Marquise de la, etc., etc., but we
will pass it out to all and sundry that it

will pan out bigger at the box office. And
so from now on Gloria will be Gloria and
the Marquise stuff is out.

Gloria’s real coming-in party was held

Thursday at the Paramount studios at

Long Island City, and according to the

veracious publicity person assigned by
Charlie McCarthy to let a waiting world
know all about Gloria, a “crowd of 5,000

persons welcomed her back.” This is a

pretty big crowd, but wffiy should anyone-

quibble over a cipher more or less, .-^nd

the veracious P. A. continued

:

“So overcome was Miss Swanson that she stood
on the running board of her car and wept for
several minutes, while the crowd, including all of
the Paramount stars and directors in the East,
cheered and called for a speech. Gloria was un-
able to talk, but later, inside the studio, from
the porch of her bungalow dressing room, she
made a brief address to the studio staff in which
she told them how happy she was to be back
among her friends and fellow-workers.”

* * +

Walter Hiers says someone is doing him
wrong. And now he wants it straightened
up in the minds of e.xhibitors, and in this

straightening he’s even willing to admit that

he once worked in some pictures that were
“terrible.” Get the rest of it from his let-

ter :

“My main idea in writing you this letter is to

ask you if you will print a denial or do some-
thing about an article which I’ve read in several
of the trade papers.
“Those comedies were made about ten years

ago by a firm in Sunapee, N. H., Billy B. Van’s
home. He was to be starred and I was just a

punk small part player. You notice they say
that they were made a year and a half ago

—

Gosh! It’s been, as I said above, at least ten

years ago. Of course, they’re terrible. I don’t
really think they were ever made to release.

A man named Bob Russell sponsored the com-
pany and we went up there for four months.

“Perhaps it all doesn’t mean anything, but

I hate to have my name mixed up in such a

misrepresentation.”
* a:

The economic life of the country— busi-

ness—is being hurt by over legislation, the

members of the Associated Motion Picture

.Advertisers were told at their Thursday
luncheon at the Cafe Boulevard by Merle
Thorpe, editor of The Nation’s Business.

Mr. Thorpe advocated the establishment

of a “Repeal a Law a Day Club.” It should

have no dues, no officers, no meetings, but

exert the pressure of public opinion upon
our law-makers.
He outlined to his hearers a typical day’s

program in the life of our nation’s general

manager—the President—and his fellow of-

ficers. Ninety per cent of present day
legislation and of the present day business

which faces the President and his cabinet,

he said, is of an extremely complicated

economic nature as against 10 per cent poli-

tical. In the earlier stages of our history.

these percentages were practically reversed.

The cause of much bad and stupid legis-

lation he found due in part to our national

attitude of letting George do it by passing

a new law, and partly to the fact that the

men who are elected to congress are not

supermen, but average .American men who
have not studied and do not comprehend
the astounding inter-relations, complications
and complexities of the economic issues in-

volved.
^ ^ ^

The question of a director for the Peggy
Hopkins Joyce productions which are to

be produced by P. A. Powers seems to be

about settled in favor of M.\rsh,\ll Nei-

LAN.
* * *

Ralph Spence’s many New York friends

are interested in news which comes from
Los Angeles that he has been engaged by

Harold Lloyd to write the titles for the

forthcoming Lloyd-Pathe pictures, the

names of which have not as yet been an-

nounced. Spence recently completed a

seven-year contract with Fox, during which
time he won general applause for his titles

for “A Connecticut Yankee,” and many of

the Fox pictures starring Tom Mix.

Spence also found time to write the book
for the Ziegfeld Follies’ edition of 1922,

which won the distinction of achieving a

full year’s run on Broadway without

change.
si; ^ *

E. A. Eschman is expected back at First

National’s home office this week after his

trip to the West Coast. He stopped in

Chicago a day en route West. He spent

some time in Hollywood looking at new
pictures now in work there, and consulting

about future product. He then visited the

San Francisco, Portland and Seattle

branches, returning via Denver, New Or-
leans, Des Moines and Minneapolis.

* * *

Nat Levine, an officer of the Chester-

field Motion Pictures Corporation, has

made arrangements to locate in Los An-
geles and has found it necessary to resign

from active duties with Chesterfield. Jos-

eph Klein has purchased Levine’s interests

* * *

R.\v L. Hall has joined the staff of Fox
Film Corporation as production manager of

Fox Varieties.
* * *

Paul Schoeield, scenarist, has been

signed for one year by Jesse L. Lasky,

first vice president of Famous Players-

Lasky Corporation to prepare scripts for

Paramount pictures.

$1,000,000 Studio to

Be Built on Alpine Site
(^Special to Exhibitors Herald)

ZURICH, SWITZERLAND, March 31.

—This city will be the site of a $1,000,000

motion picture studio where only Ameri-
can actors, cameramen and technicians will

lie employed in the filming of productions,

according to plans now in the hands of

Emil Harder, the .American director, who
recently returned from the Alpine country

where he directed a screen version of

Schiller’s “William Tell.” The favorable

conditions in Switzerland in respect to

light and inexpensive production inspired

the idea for the new project which will be

under w'ay by summer. Mr. Harder has

already announced his intention of return-

ing to the tiny republic for the filming of

his next picture, “The Danger Sign,” by
Hoey Lawlor, early in April following the

opening of “William Tell’ at the Cameo
Theatre.

Bradford Braley Appointed Organist

NEW BEDFORD, MASS.—Bradford Braley.

assistant organist of the Empire theatre, has been
appointed organist in the State theatre, his city,

succeeding Ruth E. Wiltrout who resigned.
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No Scarcity of Product for

1925, Cohen Survey Reveals
Nothing to Fear, Declares Exhibitor Leader After Analysis of

Questionnaires Returned by Producers and Distributors

—Compiles Report
(Special to Exhibitors Herald)

NEW YORK, March 31.—Sydney S. Cohen says he is preparing to dis-

abuse the minds of exhibitors throughout the country of the bugbear of a

scarcity of product. As chairman of the administrative committee of the

Motion Picture Theatre Owners of America, he has been making an investi-

gation of conditions.

As a result of this investigation—part of which was done through the

medium of a questionnaire sent to every producer and distributor in the busi-

ness— Mr. Cohen has reached the conclusion that there will be more pictures

and more good pictures obtainable next season than ever before.

Says Scarcity Report Is Prompted by Monopolistic Interests

“Judging from the replies I have already received and am receiving ever\

day from producers and distributors to whom I sent the letter asking a de-

tailed account of their product, there is nothing to fear in regard to a scar-

city of pictures. This scarcity of product thing is a bugaboo that has been
talked of and written about and advertised by certain monopolistic interests

to such an extent that a great many exhibitors have been scared into sign-

ing contracts that they would never have considered had the facts been
])laced before them.

B efore we launch into the business of

the week we want to correct what
seems to be a bit of mistaken identity.

The impression has spread that my friend,

Oscar Rumore, is none other than Oscar
Doob. Not so. Oscar Doob is also our

friend but he is not our “90 per cent bunk’’

friend who masquerades under the label

of Oscar Rumore.
* *

Just to pro\e that is true. Oscar Ruinorc
was about in film circles this week with the

wild tale that Metro-Goldioyn, First Na-
tional and Paramount are considering the

plausibility of operating under one root

in Chicago. A sort of an operating m.erger

as it were. And the report, according to

Oscar (Rumore, not Doob), isn’t arousing
any great surprise. In fact, about the only

comment you hear is, “Not at all improb-
able,” “Wouldn’t surprise me if they did,’’

“They might as well,” and so on,

* * *

E. W. Hammon’s announcement that

Educational will operate twenty short sub-

ject theatres in key cities has the tongues
wagging in local film circles. Just who is

behind this theatre project? The report

persists, and Oscar Rumore gives credence
to it, that Harry Schimlbe, like Little Jack
Horner, has a finger in the pie. And every-

body is wondering what Sam Katz thinks

of the proposition. B. & K. now have
three downtown houses and will shortly

have four. They need product of the short

variety. The question is will they play
second run (which is almost absurd), or

will they play day and date, or what? You
answer that to your own satisfaction.

*

Jack White of comedy fame spent a

few hours in Chicago last week with
7. Maynard Schxvartz and Dave Dubin.
Jack was en route to New York and
thence across the pond. Jack was all

“hyped” up with the idea that he might
return with a European comedy find.

* * *

This has been independence week in Chi-
cago. Both Joe Brandt and Bill Steiner
dropped off for conferences and the like.

And Joe didn’t leave empty handed, for
a new state right exchange is being
formed to handle the Columbia product,

* * *

Elmer Pearson, chief of Bathe’s comedy
forces, was in and out last Friday. Going
back home from the studios. Elmer is

naturally an enthusiastic person, but just

mention Harry Langdon to him. That
brings a broad grin to the surface. And
we don’t blame Elmer one bit for Harry’s
a great bet.

* * *

On to Milwaukee, Mav 12 to 14. And
that’s that—SHRECK.

Hopkins* Daughter Dies
{Special to Exhibitors Herald)

COTTER, ARK., March 31.-—Mrs. Fay
Hopkins-.Jackson, wife of Kent Jackson
and daughter of Mr. and Mrs. C. E. Hop-
kins, owner of the Hopkins theatre here,
died Saturday, March 14, with a complica-
tion of diseases. Countless friends express
their sorrow for the bereaved. The girl

was for a great length of time a helper of
her father in the theatre.

“I will soon have my report compiled
and the result will convince everyone that

there is nothing to fear. There will not
only be more pictures, but they will be bet-

ter. And this report will not be in the

form of an opinion but will consist of plain

facts, supported by conclusive evidence.”
Following is a copy of the letter sent

out by Mr. Cohen in seeking the data for

his report

:

Seeks Authentic Information.
For the purpose of officially and authentically

advising members of our organization with regard
to the quality, number and general character of
feature motion pictures to be released in Amer-
ica during the coming theatrical season, begin-
ning September, 1925, we respectfully request
your answer to the questions enumerated herein;

1—

How many feature motion picture produc-
tions of more than 5,000 feet in length will your
company release during the coming season ?

2

—

How many feature pictures will you release
that you might classify (A), <B)?

(A) Of course referring to the type of pic-

ture worthy of a full week’s run in cities or
zones where such is the policy; or for the long-
est possible run given a picture in the larger
neighborhood theatres or first class houses in
smaller cities and towns.

(B) To refer to all other features worthy of
a split-week run in houses dedicated to that pol-
icy, or to the three- four- or five-day run which
the first class houses in smaller cities and towns
and the large neighborhood houses give to fea-
tures which merit such showings.

3

—

How many feature pictures, usually de-
scribed as program pictures, will you release?
These, of course, are pictures worthy of a two-
day play, to be played either singly or as a dou-
ble feature, according to the policy of the thea-
tte—or to be played singly in the smaller, daily
change houses.

Urges Immediate Answer
VVe request, if possible, that you furnish us

Preacher Strives

to Entertain
(Special to Exhibitors Herald)

CENTERVILLE, IND., JMarch
31.—Dr. William L. Stidger of
Detroit, Michigan, rated in a cur-
rent periodical as one of the
twenty-five' most inSuential
preachers in the United States,
has challenged any theatre in the
country to put on a more inter-

esting program than his church
does. He addressed ministers and
laity of the Richmond district of
the Northern Indiana conference
of the Methodist church here.

these “program” pictures be in no wise confused
with the Class A and B pictures referred to in

the previous paragraph, and we urge the utmost
frankness on your part in giving us the informa-
tion we ask.
We request, if possible, that you furnish us

with your answer not later than April 10, 1925.
Any additional information that will enlighten

exhibitors in formulating booking plans for the
coming season, we will be pleased to have for
transmission to our members.

**Fight Big Interests
by Use of Independent
Films,** Warns Davis 1

1

(Special to Exhibitors Herald)

NEW YORK, March M.—J. Charles
Davis II returns from a cross country trip

enthusiastic regarding the market for In-
dependent market. He declares that exhi-
bitors have begun to realize that they are
in a perilous position.

“There is no reason why the live ex-
hibitor cannot get all the attractions he
needs in the State Rights market,” said
Mr. Davis. “For my organization, the
Davis Distributing Division, Inc., I have
lined up a program for 1925-6 that will

give any exchange a spendid variety of
attractions for every type of house. The
exhibitor must give the independent pro-
ductions every possible booking in order
to counteract the growing menace of the
big interests who are seeking to dominate
the entire industry.”
Among the attractions mentioned were

22 J. I. Fleming productions, 30 Clifford
-S. Elfelt productions, 8 Peggy O’Day
“Secret Service” productions, an outstand-
ing Ben Wilson Mystery serial, “The
Power God,” and the Arabian Nights
super-special, “Tales of a Thousand and
One Nights.”

Texas Showman Dies
(Special to Exhibitors Herald)

CLEBURNE. TEX., March 31.—Fred
Chavey, former manager of the Palace
theatre, Cleburne, Tex., succumbed to an
operation for appendicitis. Mr. Clevey’s
death is regretted by all among the trade

who knew him. He has managed theatres

in this territory for more than nine years
and leaves an enviable reputation as a
square shooter. He is survived by a widow
and two children. The body was shipped
to Greeneville, Tex, for burial.
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Plan Elimination of
Admission Price in

Fight on Free Show
{Continued from page 23)

neapolis stated. Nearby farming territory
is the best field for them, he explained
when Crockett Brown of Nashwauk, Minn.,
asked why the movement had such a strong
hold on Southern Minnesota.

In the case of a Sanborn, Alinn., ex-
hibitor, who in fighting free show^s had been
forced to mortgage his machines, a commit-
tee to consider relief decided to postpone
action indefinitely.

Attack Film Board

Opening the fight for observance of the
uniform contract, Joseph Friedman, himself
a member of the board of arbitration, at-

tacked the tactics of the film exchange
members in a night meeting which the con-
vening exhibitors attended on invitation.

Mr. Kaplan, Minneapolis, another ex-
hibitor member, said that “we all thought
w'e had a uniform contract; otherwise we
wouldn’t have formed a board.’’ Mr. Dry-
er, the third of the exhibitors’ half of the

board, declared he “couldn’t see how we
can continue to act when we find we
haven’t a uniform contract.’’

Mr. Kavanagh, declaring he spoke as a

“sufferer at the hands of the board,’’ said

he hadn’t thought “the exchanges would be
allowed to ring in trick clauses.’’

To Ben Friedman’s motion that the mat-
ter of the uniform contract be placed in

the hands of a joint committee of the board
of directors of the Northwest exhibitors

and the arbitration board, Mr. Kaplan pro-

tested that such action would only delay
settlement.

To prevent friction on film contracts with
the distributors the convention adopted a

resolution requesting each member to con-
tract only for such pictures as he is rea-

sonably sure of using within a short time,

to familiarize himself with all conditions of
every contract before he executes it and to

refrain from setting out or disarranging
bookings or unduly deferring play dates.

Every member should show one or more
short subjects in a program for diversified

entertainment, the exhibitors voted. They
also decided to request the producing and
distributing companies to continue to use
the utmost care in selection of stories.

Hamm Agrees to Pay
Debate on dues terminated when the con-

vention voted they be fixed at one-half of
the former excise seat tax and Theodore
Hamm of St. Paul, controlling the F. & R.

interests, agree to pay whatever dues the

organization decided upon, reserving the

right to withdraw if the parting of the

ways ever came, according to the report

of a convention committee which conferred
with him. The adopted resolution read
that in any case where a chain of theatres

was operated the tax should be levied for

the full amount upon each. Of 409 mem-
bers of the ‘theatre owners’ organization in

the last year 403 paid dues, Mr. Steffes an-

nounced.

Organization of a new booking agency,
the Allied Theatres, Inc., with a circuit of
200 theatres in Minnesota, Wisconsin,
Michigan and North and South Dakota and
himself as president, was announced by Mr.
Steffes, who proposed that the exhibitors’

convention nominate another for their

president. Mr. Steffes was unanimously
elected, however.

Harris B. Wolfberg of West Virginia,

formerly of this territory, addressed the

exhibitors on conditions in the South.

Members who served on committees were
as follows;

Resolution, Nicholas, Johnson, Thorpe and Roes-
ner; nominations, Hitchcock, Nicholas, Raths,
Kavanagh and Smoots; rules, Stacy, Baasen,
Nicholas, Schnee and Lyons audit, Kavanagh,

Ludeke, Brummond and Joslyn; free shows,
Tliornburn, Elders, Wingreene, Schoenig, Leber-
dorff and Rubenstein. H. B. Smoots was chair-
man on grievances and H. B. Johnson was
sergeant-at-arms.
Members who registered at the convention in-

cluded R. G. Risch, Appleton, Minn. Chas. E. Ly-
ons, Aitkin; John Biller, Valley City, N. D. ; Har-
vey G. Thorpe, Crosby and Ironton, Minn.; Geo.
J. Ehlers, Worthington; W. L. Nicholas, Fair-
mont; H. J. Ludeke, St. Peter; Geo. W. Johnson,
Red Wing; E. S. Noreen, Hutchinson; H. A.
Klug, Zumbrota; B. Benfell, Morris; H. Betten-
dorf, Foley; L. L. Basrom, Tyler; H. B. John-
son, Rush City; J. O. Cullman, Ada; Anton Gilles,
Wahpeton, N. D.; R. Baasen, Minot, N. D.; James
Leslie, Clark, S. D.; Fred Dykman, Springfield,
S. D. ; Mat Kohler, Buffalo, Minn.; Carl Sath,
Annandale; J. J. Casselman, Tracy; Fannie L.
Peterson, Excelsior; H. B. Smoots, Little Falls;
E. F. Schoenig, Rochester and VVinona; C. F.
Schnee, Litchfield; Fred E. Joslyn, Mantorville,
W'is. ; A. J. Kavanagh, Grand Forks, N. D.; S. G.
Lebedorff, Minneapolis; R. H. Lehman, Belview;
M. E. Brinkman, Bemidji; H. A. Baccord, Thief
River Falls; L. G. Roesner, Winona; C. N. Bon-
tevu, Howard, S. D. ; L. R. Stacy, Mobridge, S.
D.; Joe Schrieber, Breckenridge; H. C. Buchanan,
Superior, Wis. ; H. H. Kaplan, Minneapolis; G. E.
Wingreene, Bismarck, N. D.; C. E. McCarthy,
Fargo, N. D.; N. O. Thornburn, Marshall, Minn.;
H. E. Hoffman, St. Paul; H. N. Turner, Pine
City; P Fagerstrom, North Branch; L. Ruben-
stein, Minneapolis; Otto N. Raths, South St. Paul;
H. H. Kopald, Minneapolis; L. H. Bakre, Monte-
video; Ben Friedman, Minneapolis; W. A. Camer-
on, St. Paul; Roy McMinn, Superior, Wis.; D. F.
Eselin, Minneapolis; Harry Dryer, Minneapolis;
J. Friedman, St. Paul; M. Tawdor, Minneapolis;
N. Fisher, Minneapolis; S. J. Blackmore, Duluth;
L. A. Mackman, Duluth; J. F. Roloff, Welcome;
L. G. Darling, Kenmare, N. D.; R. A. Palmer,
Sleepy Eye; Fred Lang, Minneapolis; Chas. Marks
St. Paul; E. S. Terry, Minneapolis; W. A. Roth-
berg, Minneapolis; Cora W. Thompson, Dodge
Center; C. N. Carver, Lamberton; M. J. Hiess,
Bird Island; A. B. Miller, Maple Lake; I. Hanson,
Minneapolis; Crockett Brown, Nashwauk; J. A.
Snyder, Willison, N. D.; Otto Parlitz, Glencoe,
L. R. Campson, Chatfield; D. J. M. Donald, East
Grand Forks, Minn.

Bill Enacted and
Signed in Kansas

{Special to Exhibitors Herald)

TOPEKA, KAN., ^larch 31.—As a

crowning issue to one of the most benefi-

cial sessions of the Kansas legislature to

Kansas exhibitors. Governor Ben S. Paulen
last week, with the closing of the legisla-

ture, signed House Bill No. 306, which
sounded the death knell to non-theatrical
competition.
The law, which establishes strict provi-

sions for the exhibition of motion picture
films, prohibits make-shift exhibitions, such
as are staged by schools and other non-
theatrical enterprises, in that the expense
of meeting the requirements of the law
make it impractical for anything other than
a theatre to exhibit pictures. The bill reads

;

“Be it enacted by the legislature of the state of
Kansas—

-

“Section 1—No person, firm, association or cor-
poration within the limits of this state shall pro-
ject or permit the projection of motion picture
film or permit nitro cellulose or similarly hazardous
base or any other film not satisfactorily marked
‘safety film,’ in other than a projection machine
of a type conforming to regulations adopted by
the state fire marshal and enclosed in a booth
huilt and equipped according to regulations
adopted by the state fire marshal.

“Section 2—-The state fire marshal shall issue
a license to any person, firm, association or cor-
poration duly qualified under the administrative
rules and regulations provided for in Section 7 of
this act to manufacture, to acquire by purchase,
leate or otherwise, to have, to hold, to use or to
sen or otherwise dispose of motion picture film
made of nitro-cellulose or similarly hazardous
base or any other film not satisfactorily marked
‘safety film,’ or scrap from such film. All such
licenses shall expire on December 31 of the
year in which issued.

“Section 3—No person, firm, association or cor-
poration shall, within the limits of this state,
manufacture, acquire by purchase, lease or other-
wise have, hold, use, sell or otherwise dispose of
any motion picture film made of nitro cellulose or
similarly hazardous base or any other film not
satisfactorily marked ‘safety film,’ or scrap from
such film, without having obtained a license there
for in accordance with Section 2 of this act,

which license is in full force and effect at the time
of acquiring or disposing of such film.

“Section 4—Any person, firm, association or
corporation manufacturing, acquiring by purchase,
lease, or otherwise, or having or holding, within
the limits of this state any motion picture film

made of nitrocellulose or similarly hazardous
base, or any other film not satisfactorily marked
‘safety film,’ or scrap from such film, or who shall

or otherwise dispose of such film or scrap within
the limits of this state shall keep a record of every
such transaction, such record to include the name
and place of business of such person, film, associa-

tion or corporation disposing of such film or scrap,
the amount thereof and the name and address of
the person, film, association or corporation to
whom such disposition is made. This record shall
be open for inspection by the state fire marshal
or his duly authorized agent.

“Section 5—No person, firm, association or cor-
poration shall, within the limits of this state sell
or otherwise dispose of, or offer to sell or other-
wise dispose of, any motion picture film made of
nitro cellulose or similarly hazardous base, or any
other film not satisfactorily marked ‘safety film,’
to any person, firm, association or corporation
within the limits of this state not having the
license provided for in this act.

“Section 6—Any and all provisions of law re-
tricting the purchase, lease, use, sale or similar
disposition of motion picture film of an acetate of
cellulose of similarly non-hazardous base are here-
by repealed.

“Section 7—It shall be the duty of the state fire
marshall to enforce the provisions of this act. "The
state fire marshal is hereby authorized to promul-
gate administrative rules and regulations, not in-
consistent with law nor the spirit of this act for
the proper enforcement of the provisions of this
act.

“Section 8—Any persons or person violating
this act, or any provision thereof, shall be guilty
of a misdemeanor, and shall be punished by a fine
of not less than one hundred dollars or more than
five hundred dollars or by imprisonment in jail
not exceeding six months, or by both such fine
and imprisonment, and also shall be subject to
revocation of the license issued in accordance with
the provisions of this act. Such license shall not
be re-issued within twelve months of the date of
revocation.

“Section 9—This act shall take effect and be in
force from and after its publication in the official

state paper.

Smith, Rock, Blackton
Again Direct Destinies
of Vitagraph Company

{Continued from page 29)

America and Vitagraph Inc., which restores
the company once more to its own. Within
the year that Mr. Rock and A. Victor
Smith have been at the head of our sales
organization, we have made tremendous
advances and have gained marvelous
progress. This has been due, I think, to
the selection of stories for our pictures.

We have hewed straight to the line in our
policy of producing clean and wholesome
pictures with plenty of action and the proof
of the pudding is in the eating of it.

Rentals Are on Increase

“Our rentals have increased in number
on every production that we have released
on our 1924-1925 schedule and the bookings
already in on ‘Tides of Passion’ and
‘Baree, Son of Kazan,’ prove that fine

stories by well known authors have met
with the approval of exhibitor and public
alike. The former is by Basil King and
the latter by James Oliver Curwood.
“The success of our production as box

office attractions in no little measure has
been due to the admirable direction by David
Smith and J. Stuart Blackton.”
Speaking of the M. P. T. O. A. conven-

tion to be held in Milwaukee May 12, 13

and 14, Mr. Smith said

;

“I can only repeat what I have been
urging on the exhibitors for many years,

that if they would protect themselves
against unfair theatre competition, they
must make themselves truly independent
and support the independent producer who
is not a competitor and who owns no
theatres. If the independent exhibitor sup-
ports the independent producer, the latter

can give him pictures at live-and-let-live

prices and the dollars exhibitors spend in

rentals will not be used to build theatres
opposite him. I sincerely hope that this

convention will bring together the great
body of exhibitors throughout the country
and that they will take such steps as will

protect not only themselves but the entire

industry against injustice and unethical
business methods.”

Two-Reel Film Company Formed
SAN FRANCISCO.—A new producing com-

pany to be known as the DeCamp Productions,
to make two-reel comedies in San Francisco nas
been formed. Joe DeCamp, heading the com-
pany, worked with the Christie and Hal Roach
comedies in Hollywood.
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THE THEATRE
Q^AjDepartment of Practical Showmanship

SHIMON SIGNED AS HUMORIST
Copy Service
For Exhibitor
House Organs

House organ or newspaper
publication rights to this copy
is granted exhibitors by the
"Herald” herewith.

ANOTHER DAY
'^HERE is always another day. For
-* most of us it is much like this one.

We will do practically the same things
in about the same way and for the same
reasons. If we get to thinking about it

we will worry and wonder why.
Another day in the theatre is differ-

ent. Another drama, another comedy,
another world. History may repeat, but
the theatre does not.

Add this to other reasons why people
like to go to theatres—or own them.

CLIMATE
TWTUCH is heard of this or that cli-

mate. Almost everybody has heard
about California’s, and now Florida is

getting itself talked about as a nice
place to live. There is a good deal of
bunk about both of these and other
places, but it really doesn’t matter.

Some of these days people are going
to stop wbrrying about climate. In the
theatre, for instance, you don’t know
whether it is December or May, Florida
or Oregon, California or Maine. The
closed automobile is another barrier
against the elements. There will be
others and one day communities will be
judged, as they should be judged, by the
people in them rather than by" the aver-
age annual rainfall.

Climate really doesn’t make much dif-

ference to people, and it makes none
whatever to motion pictures. You can
see the best, wherever you live, in the
good theatres.

(The following copy recently ivas used
by Louis C. Shimon for the Milwaukee
theatre, Milwaukee, as told in his letter

this week.)

“MOTHER SAYS ”

“lYTOTHER says she likes the Mil-
waukee theatre best.” Many chil-

dren take great pride in announcing this
important news item to the community
at large, because they too have decided
that Milwaukee Theatre Entertainment
is their favorite. (All the funnies they
want—and many other features besides—truly a great big show). Can you

{Concluded on page 39)

You ought to see my girl friend—she’s so fat that she can’t get in

a telephone booth,—now you know
when a .latly can’t get in a tele-

phone booth there ain’t no use
talking.

Newspaper’s
Columnist to

Supply Copy
LOUIS C. SHIMON, Milwaukee the-

atre, Milwaukee, Wis., hereby is

signed as staff humorist to provide
house organ copy of humorous nature
for the use of
exhibitor pub-
lishers. His let-

ter, which got
him into all this

trouble is printed
in the column to

the right of these
words. T his is

the first notifica-

tion of appoint-
ment that he has
received.

Several weeks
ago the gentle-
man at the adja-
cent desk, who Louis C. Shimon

writes the copy
presented each week on this page for
exhibitor use, admitted be couldn’t
write a joke if his life depended upon
it. Jokes are good and more or less

necessary house organ material. Conse-
quently, a request for such copy was
printed. Mr. Shimon’s letter refers to

that request.

That a dyed-in-the-wool newspaper
columnist would be found in the circle

of contributors is more than was ex-

pected, yet the “Laugh a Little’ head-
ing reproduced above is direct repro-

duction from a page of “The Milwau-
kee Tribune.’’ Under this heading, Mr.
Shimon will supply humorous copy

{Continued on page 41)

What Showmen
Are Doing to

Get Business

A phototype survey of current
exhibitor business effort, with
pictures upon the accompany-
ing pages.

Shimon Appointed
Theatre Humorist
LOUIS C. SHIMON, Milwaukee the-

atre, Milwaukee, writes:
Some time ago I noted a request in

the Herald for humorous contributions.
As I have had some experience in grind-
ing out a weekly humor column for a
local sheet, 7 he Milwaukee Tribune, I

am enclosing herewith one of the first
local lafis to appear, also a write-up,
which is applesauce. Should the com-
edy merit space in your wonderful maga-
zaine, give it as little as possible. Let
me hear from you if you desire more,
and^ if it is worth while bothering about.
That we have a well trained usher

crew at the Milwaukee is an established
fact. They are all clean cut boys, liv-

ing at home, and it is only natural that
I take a personal interest in their affairs.

The copy, “I’m a Milwaukee Theatre
Usher,” was written for them and placed
in their room. It has been proven to
me in more ways than one that it is

worth the effort.

We have created a wonderful interest
in the Milwaukee Theatre Chats, a series
that I have recently written and intro-
duced. Chat No. 1 is herewith enclosed.
The poster is 28x40 and is displayed for
three weeks. I am featuring our new
telephone number and a story tie-up
with the Wisconsin Telephone Company
is assured.
This time we also have some poster

photos liy Shirbourn C. Youngbeck; the
Milwaukee Theatre Art Department is

again doing its stuff.

The copy department is also active.

It supplied the front page program
copy. (Hark ye, here’s a photo of my-
self.)

Mr. Shimon refers in his opening para-
graph to a request printed some time
ago for humorous material which the-
atre publishers might use. In accord-
ance with his request, as little as pos-
sible of the submitted humor is repro-
duced, but the heading which the news-
paper uses is reproduced also and Mr.
Shimon is delegated to provide addi-
tional paragraphs regularly for display
under the same.
Mr. Shimon may or may not relish

this assignment, but assignment it is
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WHAT SHOWMEN ARE DOING TO GET BUSINESS: Following the white line of contact, beginning

upper left—Three ads by Cliff Lewis, Strand theatre, Sjnracuse, N. Y.; five ads by Harry F. Storin, Leroy

theatre, Pawtucket, R. I. ; two ads by Fred S. Meyer, PzJace theatre, Hamilton, O., one of which the engraver

bungled in reproduction; a display by Leo G. Gamer, Columbia theatre, Bristol, Tenn., and a postcard pro-

gr2un distributed by Vemon Locey, Temple theatre, Howell, Mich. Letters pertaining to these exhibits are

published this week, begfinning on the first page of *‘The Theatre.” Reproductions are one third original size.

Other illustrations are given on other pages.
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nevertheless, to stand until such time as

the appointee may relinquish the post or

another contributor shall wrest the laur-

els from him.

The cut is reproduced herewith, as are

the poster photos, and various units of

Shimon copy are printed this week.

Garner Ad Steals

Fashion Interest
LEO G. GARNER, Columbia theatre,

Bristol, Tenn., writes:
Enclosed is an ad which we ran in

the sixteen-page Fashion Supplement of

our local paper in a Sunday issue. We
had top space, back paee location.

The entire supplement contained news
items of fashion and also ads from the

local merchants. Each ad was set in

individually and ours received much fa-

vorable comment from our patrons.

The ad, which is reproduced on an-

other page, explains the comment from
patrons. It’s a gem.

Storin’s French Poster
Reaches French Public
HARRY F. STORIN, Leroy theatre,

Pawtucket, R. I., writes:

I am enclosing a one-sheet used to

reach French people during our run of

“Love and Glory,” Universal. It was
quite effective.

You will also note enclosed many ads

used in “The Thief of Bagdad” campaign.

Mr. Storin’s French poster is repro-

duced, as well as several of his excellent

ads on “The Thief.” Don’t miss any
of them.

Lewis Sends More
Snappy Spaces
CLIFF LEWIS, Strand theatre, Syra-

cuse, N. Y., writes:

Am enclosing proofs of more news-
paper ads. What say ye, thou good
and faithful scribe, regarding the anni-

versary week cut?

After that little “send off” you gave
me last week about the “surprise ads,”

I decided I’d better get busy and live

up to the name. Therefore, in a few
days I’ll send you along a letter con-
taining a very new and novel tie-up with
a newspaper. At least, as far as I can
remember, it is new. Anyway, I didn’t

read about it any place, so I’ll call it

original. Maybe it won’t be a surprise

to you, but I’ll take my chances.

Thy “good and faithful scribe” says
the anniversary cut is a whiz and eagerly
awaits the newspaper tie-up, defying you
to surprise him.

Our Own Harry
Drops a Line
Our own none-other-such Harry E.

Nichols, rambling road representative of
this incomparable sheet, writes:
Here is something new in lobby dis-

plays, taken from the monthly card idea.

It is used by W. D. Martin, Brownie the-
atre, Arcadia, La.
Photo No. 1 shows the left hand side

of the lobby, billed in a six-sheet frame,
red letters on white with pale blue nu-
merals. Photo No. 2 shows right hand
side.

This stunt pulled capacity business.
The photos, made by none other than

H, E. N. with his trusty snap box, are
reproduced. Another, showing the lobby
at large, didn’t come through in pre-
sentable shape, but these give the idea.
(Thanks, Harry.)

Reduced reproduction of red
and white poster in French used
by H. E. Storin to advertise “Love
and Glory” Universal.

House Organ
Exchange

BAlRy E. E., Falls theatre, Cuyahoga Falls, O.
BENDER, A. R., Olympia theatre, Cleveland,

Okla.
BENTLEY, FLOYD E., Kelso Amusement Co.,

Kelso, Wash.
BROWNING, HARRY, Olympia theatre. New

Haven, Conn.
BURNS, FRANK H., Orlando Enterprises,

Orlando, Fla.

CRAIG, M. T., Majestic theatre, Dresden,
Ont., Can.

DALEY, THOMAS S., Schine Amusement Co.,
Gloversville, N. Y.

EVELAND, EARLE, Twin City Opera House,
McConnelsville, O.

FAWKS, E. L., Photo Phone theatre, Gra-
ford, Tex.

GLASER, WILL J., Grand theatre, Fairbault,
Minn.

HAMBURGER, F. M., Circle theatre, Port-
land, Ore.

HARLEY, ALONZA, Valentine theatre. De-
fiance, O.

KOBLEN, M., Scout theatre, Oakdale, La.
LITTLE, T. L., Majestic theatre, Camden,

S. C.
MacLEOD, M., Wolverine theatre, Saginaw,

Mich.
MASSEY, EARL D., Texas theatre, Killeen,

Tex.
MEREDITH, E. E., Virginia theatre. Box

1190, Fairmont, W, Va.
MOCK, CARL F., 56th Street theatre, Phila-

delphia, Pa.
MOSS, EDGAR A., Marlon Theatre News,

Glass Block, Marion, Ind.
OSTENBERG, J. H., Orpheum theatre, Scotts-

bluff. Neb.
PAYNE, EARLE HALL, Kentucky theatre,

Lexington, Ky.
POPE, CLEM, T & D theatre, Oakland, Cal.
RANDALL, E. H., Liberty theatre, Condon,

Ore.
RIVERS, EDWIN B., Hellig theatre, Seattle,

Wash.
SCHWIE, F. F., Duluth theatre, Duluth,

Minn.
SNYDER, E. A., Rialto-Virginia theatres.

Champaign, 111.

STIfiFEL, S., Roxboro theatre, Philadelphia,
Pa.

STILES, J. H., The Dalles Amusement Co.,
The Dalles, Ore.

WESKIL, F. C., Rose theatre, Colfax, Wash.
WHITBECK, FRANK, West Coast Theatres,

Inc., 134 Leavenworth St., San Francisco,
Cal.

WILSON, T. S., Seelye theatre, Abilene, Kan.
WOODWARD, KENNETH V., Penn-State

Amusement Co., Uniontown, Pa.

Entry of name in above list signifies
willingness to exchange theatre publications
with other theatre publishers.

(Name)

(Theatre) -

(Cltj)

(State)

(Continued from page 37, column 1 )

justly blame the. children for wanting
to tell everyone they know.
And Mother and Dad will gladly tell

you why they go to the Milwaukee The-
atre regularly-—why it is now “standard
practice” to greet their many friends at

the Milwaukee twice or three times a
week.

There’s a reason for this popularity,
for this entertainment has become the
“standard of comparison”—it spells
“Programs of Excellence and (jood
Taste.”

That’s because Mother and Dad and
the children know “If it’s at the Mil-
waukee it’s the best show in town.”

USE THE TELEPHONE

I
T takes but a moment to call Concord
1290. Just call any time at all. There’s

always someone at the theatre who will

gladly give you the desired information.
Thousands of movie fans who select

their entertainment with the finest possible

care use the telephone to inquire about the

feature attraction at the Milwaukee, or in

many instances the entire program. It

helps them decide on a pleasant evening’s
entertainment.

Why hesitate? You will enjoy telephon-
ing the Milwaukee equally as much as you
will enjoy the program.
Number, please?

CHILDREN PREFER IT

Y'' HILDREN prefer the Milwaukee.
How they enjoy our comedies and

novelties. And there’s always a host of

these on every program.
Can you blame the kiddies for prefer-

ring the Milwaukee because of its sheer

goodness? All their favorite cartoons and
comedies are shown here.

Parents select the Milwaukee theatre be-

cause they realize it offers the best enter-

tainment that can b.e found.

I’M AN USHER

I
’M a Milwaukee Theatre usher. My
job’s one of being willing and pleasant

and honestly interested in doing things

the way my superior wants them done.

I’ll forever remember that the Milwau-
kee Theatre patron is always right—and
will treat him as a guest deserves.

{The following is from "The Movie
Fan," published by Kenneth V. Woodimrd
for the Penn-State Amusement Co., Union-

town, Pa.)

THE MAN BEHIND
A S you sit and watch the screenings of

the different issues of first-run Pathe
News at the State do you ever stop to con-

sider the amount of work involved in mak-
ing this greatest of all news-reels ready

for the screen. Fourteen hundred camera-
men must be kept posted of events that

are scheduled, many of them must be con-

stantly ready to make quick “jumps” to

different parts of the world. Twice a week
all the film the cameramen send into the

New York offices must be examined and
the best selected. Then it must be edited,

titled, developed, printed and shipped to

different big theatres all over the country.

Its editor, Emanuel Cohen, must visit dif-

ferent officials in various countries of the

world so that Pathe News film will go
forward with all possible speed. In glanc-

ing over a trade journal this week we
notice that he is at present in Mexico ! For
ten years Mr. Cohen has been editor of
Pathe News and during this time has given
the world some of the greatest scoops ever
known in the history of motion pictures.

He is still a young man and probably has
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Poster by Shirbourn C. Yoimg-
beck, Milwaukee theatre, Milwau-
kee, mentioned in Louis C. Shi-
mon’s letter.

many years ahead of him as the editor of

Pathe News.

FOR POSTERITY
'^HE other day, for the first time in the

history of the world, motion pictures re-

corded a total eclipse of the sun. The
State and many other first-run theatres

throughout the country* screened the pic-

tures the cameramen obtained within a

very short period of time after the eclipse

had occurred. This was made possible

through the cooperation of Pathe News
and the numerous scientists of the country
who conducted observations during the
precious hours the sight was taking place.

For weeks Pathe had several cameramen
stationed at each of the points from which
experiments were to be carried on and
these men worked hand in hand with the
scientists. The views they secured were
rushed to the Pathe laboratories and then
to the screens of the country. As the
State is a first-run theatre, views of the
eclipse were on the screen early Monday
evening. The scenes were complete in

every detail and showed the progress of
the eclipse from the time the moon com-
menced to appear.

Independents Ahead of
U, S. in Many Foreign

Cities, Says Hoffman
(Special to Exhibitors Herald)

NEW YORK, March 31.—The Indepen-
dent market is stronger abroad than in the

P^nited States in many film centers. Such
was the comment of M. H. Hoffman, vice-

president and general manager of Tiffany
productions, who arrived here on the Aqui-
tania last week from a six weeks trip in

Europe.
A great evil that he remarked upon in

Europe is the custom of negotiating en-
tirely with agents

;
the principals to a big

deal seldom meet. “But you will find the

film buyers ready and eager to handle good
pictures and furthermore they are not
afraid to pay for them.”
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beck, Milwaukee theatre, Milwau-
kee, mentioned in Louis C. Shi-
mon’s letter.

Poster by Shirbourn C. Young-
beck, Milwaukee theatre, Milwau-
kee, mentioned in Louis C. Shi-
mon’s letter.

Attaches Significance
to Independents* Move

(Special to Exhibitors Herald)

NEW YORK, March 31.—W. E. Shal-
lenberger, president of Arrow Pictures
Corporation, attached a grave significance

to the withdrawal of several independents
from the Atlanta Film Board of Trade two
weeks ago. “If Mr. Bromberg and his

fellow secessionists are supported as I have
every reason to believe they will be by the

South's untrammeled exhibitor body I see

ahead nothing but a brilliant future un-
menaced by bickering or oppression,” he
said. “Congratulations to Arthur Brom-
berg !”

Century Plans $500,000
for Two Reel Comedies

(Special to Exhibitors Herald)

NEW YORK, March 31.—Julius Stern,
president of the Century Comedy Company,
has decreed a $500,000 item in the budget
of next year for the development of short

comedies. Most of it will be spent on two
reelers.

He declared he was encouraged to sei

aside such a large sum by the success the
new four unit policy has met. Each unit

is headed by a star who is headlined. Bet-
ter stories, better settings and more care
in production will be provided, he added.

Pass Bill to Bar Minor
Projector Operators
(Special to Exhibitors Herald)

SAN FRANCISCO, CAL., March 31.—
The bill prohibiting employment of any
person under the age of 21 years to

operate a motor driven picture machine in

a California theatre or amusement house
was passed in the California Assembly with
a vote of 48 to 32, although it was defeated
the first time. It is claimed this will pro-

tect the theatre going public from fires.
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SHORT SUBJECTS
A Good Resolution for

Everybody to Read
Resolution No. 7, “Diversified Programs,” adopted by the Motion

Picture Theatre Owners of the Northwest at the convention held in

Minneapolis last week, follows:

WHEREAS, The Popularity oi motion pictures was created in the

days when pictures consisted of one and two-reel subjects, and the exhibi-

tor had the opportunity of building from these subjects a program of such
diversity that it contained a wide appeal, and

WHEREAS, Many patrons of the theatre today consider short reel

subjects an absolute essential of an evening’s entertainment, and

WHEREAS, Too many exhibitors fail to appreciate the importance
to them and to their brother exhibitor of providing the public with the
kind of entertainment demanded, and

WHEREAS, There is now available in this territory the most meri-
torious and diversified list of short subjects known to the history of the
industry.

NOW, THEREFORE, BE IT RESOLVED, The M. P. T. O. of the
Northwest, in convention assembled, that every member of this associa-
tion be urged to carefully select and show as a part of his program when-
ever possible, one or more of the splendid short subjects which are at his
disposal, thereby enhancing the entertainment value of his program and
bringing credit to his theatre and the exhibitor body as a whole.

The text of the resolution leaves little to be said. It may be added,
however, that the “most meritorious and diversified list of short subjects
known to the history of the industry” is available not only in the desig-
nated territory but in every territory. This condition exists. To take
advantage of it not only is good judgment but is also the surest way of
perpetuating it.

Remember the

Little Ones
One of the great cries of censor-

ship boards grows out of the accusa-
tion that “too many pictures are not
fit for children to see.” Censors con-
tinually appear to keep in mind the
child who will see the picture and
receive unhealthful ideas. Short
subjects have an opportunity to

remedy the situation.

If it be true (as it is not), that
children are susceptible to alleged
film evil, why not provide special
programs for the youngsters? They
deserve more attention from pro-
ducers and exhibitors. Whether the
films are an influence on the chil-

dren, it is easily evident that chil-

dren are a great influence on films.

Children coax for the price of admis-
sion when their favorite star is ad-

vertised. Children drew the atten-

tion of New York lawmakers twio

weeks ago when one bill was pre-

sented calling for chaperones for

children. So children are a great
factor (and grow greater) in show-
manship.

If a new comedy star pleases the

children of an audience the star be-
comes a success. If he fails to please
them it is not long before he returns
from whence he came.
There are companies which are

seeking to supply the subjects chil-

dren like. Comedies are not their

only aim. An Educational subject
which vdll be released in April is

built upon the theme of the spider
and the fly. It is regarded a health-
ful kind of theme. The principal

characters will be a spider and a fly

with a modem version of the old
fable. Pathe Review No. 14 relies

upon a child’s interest in deep sea
creatures with its hero and heroine
a crab and its mate.

A careful selection of such sub-
jects may be made for one program
each week for a special children’s

show. Parents will be cognizant of
the effort to provide their children
with a program that the gloomiest
censor could not touch.

A Vacancy in

Women^s Roles
H. M. Herbel, who is head of the

sales force for the Century Com-
pany, has forwarded a letter which
he received from Charles L. Geiss

concerning Wanda Wiley. The let-

ter contains the declaration, “If they

get any better, I shall have to play

them as feature pictures.” Mr. Geiss

is the manager of the Olympic
theatre, Monessen, Pa.

The Wanda Wiley comedy,
“Lookin’ Down,” is a sharp illustra-

tion of the truth of that statement.

In it she has put aside a stilted air

that envelops many young players

and has enveloped her at times. As
she becomes less self conscious of

the camera and the kleigs she will

continue to develop as a laugh pro-

voker.

There is a place vacant for a

comedienne ; the feminine stars who
reach the top in short subjects gen-

erally are rustled into a star’s dress-

ing room for feature producers. We
need a good comedienne. Miss Wiley
promises to fill that need within a

short time. If fortune provides a

good director and better stories than

“Looking Down,” it will be but a

short time before she will be widely

in demand. Then Mr. Geiss will ad-

vertise her in the feature place on
his program.

Newspaper*s Columnist
May Supply Our Copy

(Continued from page 37)

regularly for readers of this depart-

ment (if he accepts the appointment).

Mr. Shimon has been a consistent

contributor of poster and other copy,

much of which has been widely used by
other showmen following republication

in these pages. Some of his recently

used material is printed this week and
reproduction is made of three posters

bearing his copy.

(PERSONAL TO L. C. S.—If these

terms are acceptable, press deadline

for this department is 11 a. m. Satur-

days. You may fire when you are ready.

—W. R. W.)
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o n Picture
"GOOSE HANGS HIGH" IS
PICTURE WORTH WHILE

In “The Goose Hangs High” Paramount
hits the target which Rupert Hughes missed

two years ago in “Remembrance.” It is a

remarkable photoplay. Myrtle Steadman

and an exceptionally well chosen cast have

a lot to do with it, but it is the story

and its careful development which make it

stand out.

Seen at McVickers, it registered just

about 100 per cent, missing a perfect score

only because someone thought it funny or

clever to have a dear old lady grotesquely

quoted as an authority on how to drink gin.

This intrusion is not humor—it is inexcus-

able lack of judgment and it doesn’t look

like James Cruze.

The only other chance the picture had of

doing a flop was in the young folks’ dinner

dance, which might have been carried into

the hackneyed orgy state but wasn’t. Who-
ever prevented that has my thanks and re-

spect.

HEY. LISTEN FELLOWS.
GLADYS WALTON'S BACK

AXXLL you boys who lamented the film

leavetaking of Gladys Walton will be glad

to hear that she’s back again. Yep, she’s

in “The Sky Raider,” she and Jacqueline

Logan supporting Captain Nungesser, the

French ace who has the stellar role and

whose plane ability is featured and made
the subject of the title.

They made this picture a lot better one

than they made of Georges Carpentier’s.

Only thing wrong with this is length, and

maybe something can be done about that.

Anyway, practically all the pictures are too

long these days, so it’s hardly fair to chalk

that up as a mark against this one in par-

ticular.

It’s good to see Gladys again.

RAY MURRAY LIKED
"PRIVATE AFFAIRS"

I^AY MURRAY, formerly of these

diggin’s, writes from distant and well

known Hollywood

:

“I saw Renaud Hoffman’s latest feature

for Producers Distributing Corporation, an

adapted Satevepost story called ‘The

Ledger of Life,’ on the occasion of its pre-

view at the Carlton theatre here. In picture

form it’s called ‘Private Affairs’ and it’s a

smart little picture.

“Quite a few of those who participated in

the making of it were present to watch the

reaction of a regular audience and ‘Ren’

and his press agent must have been pleased,

for the picture went over with a bang.

“It’s a simple little story about a batch

of letters lost in a country post office and

delivered six years later, causing divers

troubles, complications and such.”

Ray’s going to drop a line about each pic-

ture he sees out there and I’ll drop it to you

in turn.

“A Good Picture

But Too Long”
You can turn hack to “What the Pic-

ture Did For Me” any week and find a
variant of "A good picture, but too
long” in almost every column. You
will not read that comment in reports on
“The Goose Hangs High.” It is a good
picture, one of the best I ever saw. and
one of the best reasons why it is lies in

the fact that it is only six reels long.

Exhibitors have told again and again
their reasons for wanting features in

five or six reels, preferrably five. Nobody
argues against these reasons, but pro-
ducers continue to dish out long pictures.

If the exhibitors’ reasons are not im-
portant to those who determine picture
lengths, the reason that is “The Goose
Hangs High” may be.

“The Goose Hangs High" is the first

picture I’ve seen in months which has
compression. You feel, when you leave
it, that to cut an inch of it would be
murder. The incidents are packed be-
tween beginning and end more tightly

than the conventional sardines in a tin.

You extract from the picture a refresh-
ment that you do not get from others.

This compression thing is for picture

makers to look into. It’s worth more
than big sets and great names. It’s just

about the most valuable thing that a

picture can possess, and it isn’t found in

long ones.—T. O. SERVICE.

"DRESSMAKER’S" DIRECTOR
MISSES SOME CHANCESwHILE it didn’t take me quite to the

scenes of battle, “The Dressmaker from
Paris” did much to recall war images that I

like to fondle occasionally. Paris in hectic

1918 is well portrayed.

Leatrice Joy bewildered me with her ar-

tistry as a student Parisian designer for

two reels, but when she became “the dress-

maker from Paris” the director must have

whispered that she must Come Down to

Earth and Be a Languid Fop. From there

on she fails to Ring the Bell.

The reel of mannikins in their lavish

stuff shows you what clothes can do for a

woman, but it isn’t the feature of the

picture.

The story’s about a dressmaker whose
character is questioned and the director

leaves you wondering whether she is a good

girl facing nasty charges or really is im-

plicated in something murky. He slips

again in depicting Main street. Clarion, 111.,

but it’s too much to expect that anybody’ll

ever get it right again since Sinclair Lewis

sold the world his idea of it.

It is NOT a picture for women only.

“I WANT MY MAN’’
POST WAR TALE

OR many of the unpleasant things

I’ve said about Doris Kenyon’s acting I

hope to atone by declaring her work in “I

Want My Man” as good as I’ve seen in

many weary weeks. She’s great in this.

Which correction I wish to further support

with the declaration of Mrs. Service, upon

seeing her in yet another picture, that the

same is true of her in that case.

Milton Sills, who has never been anything

but good, and May Allison, who looks bet-

ter than ever before to my notion, are with

Miss Kenyon in this picture and the three

make you overlook occasional stretching of

logic in the story. It is a post war tale and

admirably done.

LAURA LaPLANTE IN
ANOTHER GOOD ONE

I^ AURA LAPLANTE, whom the ex-

hibitors have been praising with increasing

warmth back in “What the Picture Did For

Me,” has another good picture in “Danger-

ous Innocence.” Eugene O’Brien also is

in it.

It’s a good little story about a girl too

carefully sheltered, delivering on that point

a neat little lesson without seeming to do

so. Most of the action occurs on a boat

bound from London to Bombay, and this

account could not be complete without men-

tion of Jean Hearsholt’s superb villainy.

CHICAGO CENSORS
DOING NEW ACT

C^HICAGO’S censors are doing a new
act, much funnier than their usual routine.

They’re cutting out the shooting. That’s a

laugh. As if shooting were a novelty these

days.

These people used to specialize on danc-

ing. It was a careful waltzer who got by.

Any picture with a two-step in it was a

hopeless loss. And if they came down to

date, zip went the works.

Now they’re letting the dancers get by in

pretty good shape, but if anyone pulls a

gun they cut his head off. True, it’s

in the newspapers, and once in a while you

see it on the public highway, but not in the

pictures.

Wattalottabunk.



No picture can be great unless it has a great

theme.

This has

!

A subject and a time that is absolutely new to

pictures, showing HOW THE LAW CAME
TO THE OLD WEST!

Grabs the attention at the very start; filled

with surprises, thrills and sensational action;

show them the first—they’ll see the rest

!

Scenario by

Frank Leon Smith

Produced by

C. W. Patton

Pafti^serial

From the no-Vel by Theodore "Burrelt

Who Were ihe \/igilcifxte^7
See IhU E,pic of Thrittj and learn

A Superb "Drama of the Gold TKu^h
Dayj in the We^st

btfith

Mahlon HcLtnilton
and

\/t^ian ^ich

Piospect Press, Inc., New York
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The Sky Raider
Distnhutor: Associated Exhibitors

Producer: Gilbert E. Gable
Length: 6,726 feet

DIRECTOR T. HAYES HUNTER
Author Jack Lait

PLAYERS
Nungesser Capt. Charles Nungesser
Lucille Willard Jacqueline Logan
Marie Gladys Walton
Paul Walter Miller
Gregg Vanesse Lawford Davidson
Senator Willard Theodore Babcock
Mrs. Willard Ida Darling
Prison Commandant Wilton Lackaye
Forot Edouard Durand
TYPE : Romantic melodrama.

HIGHLIGHTS: Dehut in motion
pictures of the world war ace, Nun-
gesser; interesting bits of aviator’s

life during war; air stunts.

STORY: On a battlefield in France.
After a battle in which Nungesser’s plane
fails him the machine is found to be
clogged with a part of the insignia of an
American uniform. The insignia belonged
with a suit of Nungesser’s friend. The
boy is sentenced to twenty years in

prison. Six years later the French acCj
in love with the American’s sister, effects

a release, and is surprised when the youth
accuses Nungesser of framing him to get
him in prison. The unjust accusation sets
them upon the trail of the real guilty
one. This one is Vanesse, who is now plan-
ning the first Air Mail robbery. There
is a fight in midair. The American is

vindicated.

Breed of the Border
Distributor

:

Film Booking Offices

Producer: Film Booking Offices

Length: 4,930 feet

DIRECTOR HARRY GARSON
Author William Hoffman

PLAYERS
Circus Lacey Lefty Flynn
Ethel Slocum Dorothy Dwan
Ma Malone Louise Carver
Dad Slocum Milton Ross
Sheriff Wells Frank Hagney
Deputy Sheriff Leverie Fred Burns
Red Lucas Joe Bennett
Bandit Pablo Bill Donovan
TYPE : Western melodrama of love

and adventure.

HIGHLIGHTS: Gunfighting. . . .

Terrorizing of community. . . . Fliv-

ver race to rescue man menaced by
mob. . . . Star's manipulation of
firearms.

Story: Circus Lacey arrives in border
town following mine robbery, finding
father of Ethel Slocum under suspicion.
He protects Slocum from the sheriff and
later routs a bully who menaces Ethel.
Later he locates the stronghold of the
bandits, headed by Red Lucas, captures
the leader.

It seems no effort lor Jimmie Adams to
be funny judging from the stills of
“Love Goofy,” a picture just com-
pleted for Educational release.

The Denial
Distributor: Metro-Goldwyn
Producer: Louis B. Mayer

Length: 4,791 feet

DIRECTOR HOBART HENLEY
Author Lewis Beach
Adaptor Agnes Christine Johnston
Cameraman Benjamin F. Reynolds
Film Editor Frank Davis

PLAYERS
Mildred Claire Windsor
Arthur Bert Roach
Lyman William Haines
Dorothy Lucille Ricksen

Billie Robert Agnew
Rena Emily Fitzroy
Effie Vivia Ogden
James Huckins Edward Connelly
Eugene ...William Eugene
Rosie Estelle Clark

TYPE : A World War romance con-

trasted with a Spanish War romance.

HIGHLIGHTS: The pre-Spanish

war scenes. . . . The blighting of

Mildred’s romance. . . . Her
brother’s trouble. . . . Her father’s

theft in attempt to hide boy’s mistake.

His apprehension.

Mildred's marriage to the man she

does not love.

Story: A mother tries to direct her
daughter’s affections as she sees fit.

When her daughter rebels, she realizes

how such domination spoiled her life and
allows her daughter to marry the man of
her choice.

Lady of the Night
Distributor

:

Metro-Goldwyn
Producer: Louis B. Mayer

Length: 5,419 feet

DIRECTOR MONTA BELL
Author Adela Rogers St. Johns
Adaptor Alice D. G. Miller

Cameraman Andre Barletier

Subtitles Ralph Dawson
PLAYERS

Molly Norma Shearer
Florence Norma Shearer
David Malcolm McGregor
Oscar George K. Arthur
Judge Banning Fred Esmelton
Miss Carr Dale Fuller

Chris Lew Harvey
Gertie Betty Morrissey
Florence’s Friend Gwen Lee
The Sharper Aryel Houwink

TYPE : A story contrasting the

life of the underworld with that of

society.

HIGHLIGHTS: The deportation of

Molly’s father. . . . The character-

NOW BOOKING
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ization of Molly as poi'traijed by
Norma Shearer. . . . Underworld
dance hall. . . . Oscar ols portrayed

by George K. Arthur.

Story: A girl of the slums and a so-

ciety belle both fell in love with the same
man. The society belle, believing that
her less fortunate rival has a greater
claim on him than she has, tearfully but
bravely wants to step aside, but the other
girl refuses. Convinced that the man
can be happy with no one but the society
belle, professes her love to her rival and
gives up the man for one of her own
class

Dangerous Innocence
Distributor: Universal
Producer: Universal

Length: 6,759 feet

DIRECTOR WILLIAM SEITER
Author Pamela Wynne
Adaptor Lewis Milestone

PLAYERS
Ann Church Laura La Pine
Anthony Seymour Eugene O’Brien
James Gilchrist Jean Hersholt
Capt. Rome Alfred Allen
Stewardess Milla Davenport
Muriel Church Hedda Hopper
John Church William Humphrey
Aunt Martha Mattox

TYPE ; Light romantic melodrama.

HIGHLIGHTS: Fire. . . . Good
acting of players. . . . Thrashing of
Gilchrist.

Story: Ann Church falls in love with
Major Anthony .Seymour on the vessel
while sailing from Liverpool to Bombay.
The major, unknown to the nineteen-
year-old girl, was once in love with her
mother. Advances made by another,
James Gilchrist, are repelled by her. At
a ball in Bombay Gilchrist tells the girl

of the affair with her mother. Seymour
follows Gilchrist to his apartment and
gives him a sound thrashing. Ann pre-
pares to sail for England when Seymour
appears. The story Gilchrist had told
was full of lies. A reconciliation.

Scar Hanan
Distributor

:

F. B. O.

Producer: F. B. 0.

Length: 4,684 feet

DIRECTOR BEN WILSON
Authors....Yakima Canutt, Geo. W. Pyper
Scenarist George W. Pyper

PLAA’ERS
“Scar” Hanan Yakima Canutt
Marion Fleming Dorothy Woods
Julia Creighton Helen Bruneau
Dr. Fleming Palmer Morrison

Shorty Richard Hatton
Hutchins George Lassey
Carstowe Frank Baker
Foreman of Jury Francis Ford

TYPE : Romantic western melo-

drama.

HIGHLIGHTS: Yakima Canutt's

acting and riding. . . . Conflict be-

tween the heroine and an adventuress.

Story: “Scar” Hanan determines to

find the murderer of his father; gets a

job on the ranch of Hutchins who frames
him as a rustler. He escapes with his

pal. Shorty, and starts for South Amer-
ica. In Los Angeles he saves the heroine
from a runaway. In telling her father
of the event it develops that the father is

the former partner of his father. An
operation is performed by the new friend,

who is a doctor, and the “scar” is re-

moved from his face. He takes an as-

sumed name and returns to the ranch to

discover that Julia has a forged deed to

the mine. “Scar” is recognized. An at-

tempt is made to get him. Julia breaks
down with the confession that Hutchins
is the murderer of his father. Marion
declares her love for “Scar.”

The Dressmaker From
Paris

Distributor: Paramount
Producer: Paramount
Length: 7,080 feet

DIRECTOR PAUL BERN
Authors Adelaide Heilbron

Howard Hawks
PLAYERS

Fifi Leatrice Joy
Angus McGregor Ernest Torrence
Billy Brent Allan Forrest
Joan McGregor Mildred Harris
Allan Stone Larry Gray
Mayor Charles Crockett
Mayor’s Daughter Rosemary Cooper
Jim “Spec” O’Donnell

TYPE: Romance of young midi-

nette of Paris who meets American
soldier and falls in love. She comes
to America as a fashion exhibitor.

The romance is renewed.

HIGHLIGHTS: The fashion show.
. . . The street parade and ivelcome of
the mannikins.

Story: Young American soldier billeted

in Paris meets student of fashion design-
ing. She falls in love with him. Back
in America she is brought to the small
town in which he manages a department
store for the purpose of displaying re-

cent fashions. Her mannikins accompany
her. She surprises him and the romance
is renewed.

INTERNATIONAL NEWS No. 27: Faral-
lone Island, Pacific Ocean, Air patrol inspects-
ocean stronghold for war data. Spectacular flight

shows “ideal American Gibraltar.”—New York
City, Interesting personalities in spotlight. Back
to work again.—New York, Mrs. John Barrymore
comes home after her husband’s triumph on Lon-
don stage.—Fischer Island, N. Y., Liquor cargo
seized. Coast guardsmen take whisky worth a

small fortune.—Havana, Cuba, President Zayas
leads remarkable parade of 20,000 Cubans.—Bag-
dad, Mesopotamia, Rush season begins for the
jug makers of Arabia as thirsty season ap-
proaches.—Finse, Norway, Rotary plow plows
through covered road down the mountain of

snow.

FOX NEWS No. 51: Murphysboro, 111., Re-
lief workers begin task of giving supplies to 10,-

000 homeless. Murphysboro was hardest hit with
$17,000,000 property loss, 200 dead and 500 hurt.

—In the Pacific, Modern Noah’s Ark with its

cargo of queer pets is the U. S. S. Wyoming.-—
New York, Cardinal Mundelein returns from pil-

grimage to Rome for Holy Year devotions.-^
Philadelphia, Making locomotives at Baldwin
plant.—Waiuku, N. Z., Ruling sport here is wood
chopping.-—New York, Sons of Erin honor St.

Patrick in parade.—Paris, France, Emile LeClerc
is pride of the boulevards.—Ft. Meyers, Fla.,

Philadelphia “Athletics” indulge in a game of

pushball.—Augusta, Ga., Detroit Tigers undergo
rigid training in preparation for coming pennant
race.—Winter Park, Fla., Atlantic “Crackers”
managed by Bert Neihoff in training.—Palm
Beach, Breakers and Palm Beach hotel damaged
$7,000,000 by flames.—Los Angeles, Sailors try

their hand at auto racing.

PATHE NEWS No. 26: Delhi, India, British

troops rally in display of military strength.—New
York, Gov. A1 Smith has real Irish smile for St.

Patrick’s Day parade.—Cheyenne, Wyo., Test

Teapot Dome oil lease in legal battle.—Palm
Beach, Famous hotels razed by $5,000,000 fire.

—

Gizeh, Egypt, Discover tomb believed to be 5,000

years old.—New York, Destroyers converted into

rum chasers.—Pisa, Italy, Is leaning tower of

Pisa beginning to topple? Commission reports no
danger.—Walsall, England, Matching legs with

wheels when runners compete with cyclists.—In

the Wake of the Tornado.

KINOGRAMS No. 5068: Stockton, Cal., De
Palmo is victor in 20 lap classic.^—Jamaica, N. Y.,

Earl Sande takes his first ride since accident that

almost cost him his life.—Boston, Mass., Sub-
marine that went around Cape Cod is now in

dry dock.—Chicago, Mrs. Mabel Reinecke is

President’s appointee as Collector of Internal

Revenue.—First baseball game of the season.

—

London, England rocks with crisis in football.—

Boston, We play soccer in America, too.—Evans-
ton, 111., Vice President Dawes returns home to

plan speech making campaign.—New York. Car-

dinal Mundelein returns from Rome from Holy
Year pilgrimage.—New York.

FOX NEWS No. 52: Hartford, Conn., Mod-
ern Jesse James goes on trial for life as super
bandit of the age.—In the Pacific, U. S. envoy
rushes on warship to scene of San Bias Isles

revolt against Panama.—Palmette, Fla., Many
miles from home Buffalo “Bisons” are in train-

ing for coming pennant race.—Jamaica, L. I.,

Earle Sande, world’s premiere jockey, returns to

saddle after severe injury received in race.—For
Devotees of Ancient Art, Dancing has reached its

height on the stage today.—Syracuse, N. Y., Pets,

Pete and RePeat, follow Farmer Webb about the

town.—New York.

KINOGRAMS No. 5069: Philadelphia, (except
San Francisco) Famous Charter of Liberties
granted William Penn is given to state.—Rock-
ville, Md., Setter and pointer pups born Decem-
ber 31 given first tryout in bird chase.—New
York, Boy Scouts solve housing problems for

bird guests of the Bronx.—Radio becomes fourth

largest industry in U. S.—St. Louis, Wheat for

80,000,000 loaves off for Turkey.—New York,
Marquise de la Falaise de Coudray arrives from
Paris.—Los Angeles, Boarders at Alligator Farm
get first meal since last Autumn.—Putney, Eng-
land, Big race favorites hold final workout.

INTERNATIONAL NEWS No. 28: Yoko-
horaa, Japan, Vast army of voters fight Votes for

Women.—Spring is here ! Camera proves it.

—

Cambridge, Mass., New game helps develop foot-

ball players.—Hollywood, Cal., Cameo, canine film

star, celebrates 5th birthday.—New York, Meet
Miss and Mr. Swanson, in other words Gloria and
husband.—Troutdale, Ore., Greatest smelt run in

years makes fisherman out of everybody.

PATHE NEWS No. 27 : Boston, Boston wiped
out—in smoke.—New York, Stage children pre-

pare to entertain President.—Hendon, England,
Take a week-end trip in your aerial run-about.

—

Shanghai, China, Deport Chinese soldiers held

since Civil War.—New York, Zoo trainers make
special tests to animals’ powers to recognize

fakes. To Puma a lion is a lion.—Hartford,

Conn., Gerald Chapman is tried for murder. Mil-

lion dollar mail robber and national criminal goes

on trial.—Long Beach, Cal., “Air-Devils” defy

death.—Missouri, City', Mo.

NOW BOOKING
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INDEX TO THE PRODUCT
ANNO UNCEMENTS

The tabulated matter below presents a directory to producers’ announcements about pictures which
enables exhibitors to check back and obtain for their information in booking the facts disclosed in product
announcements in the Herald.

Title of picture is followed by date of issue and numbers of pages bearing announcements.
“Ins.” is abbreviation for “Insert.”

A three-month period including last week’s issue is covered.

Associated Exhibitors
Adventnrons Sex, The:Feb.l4-In8.
Back to Life:Feb.l4-Ins.,Mar.l4-Ins.,76
Bad Company :Feb.l4-Ins.
Barriers Burned Away :Dee.27-Ins.Jan.lO-Ins.Feb.

14-Ins.Mar.21-53,64,72.
Battling Banyan :Dec.27-16,Jan.lO-In3.Feb.l4-Ins.
Mar.7-78.

East of Broadway :Nov.29-Ins.Jan.24-60,61,64.Feb.
14-Ins.Mar.7-82.

Greatest Love of All, The:Jan.lO-Ins.Feb.l4-Ins.
Introduce Me:Mar.21-4.Mar.28-16.
Is Love Everything :Dec.6-Ina.Dec.20-69.71,73.Dec.
27,169,161,163,Jan.l0-Ins.Jan.31-43,4S.Feb.l4-Ina.

Love of Women :Mar. 14-Ins.
Never Say Die:Nov.29-9.Dec.l3-22.Dec.27-27.Feb.l4-

Ins.
Now or Never :Feb.l4-Ins.Mar.21-60.68, 76.
Price of a Party, The!Nov.l-In8.Nov.29-Ins.Dec.

13-96,97,99,103,107.Dec.27-Ins.Jan.81-In8.Feb.14-
Ins.Mar.7-74.

Racing Lack:Jan.31-Ins.
Sky ]^ider, The:Feb.l4-Ins.

Banner
Daughters Who Pay :Feb.28-14..Mar.l4-73.

Man Without a Heart, The:Mar.i4-73.
Those Who Judge :Mar.l4-73.
Truth About Women, The:Mar.l4-73.

Chadwick
Midnight Girl, The:Feb.7-10.Feb.28-56.

Colonial
Forbidden Souls :Feb.28-60.

Columbia
After Business Hours :Feb.28-63.
Fighting the Flames :Feb.28-62.
Fool and His Money, A:Feb.28-63.
Foolish Virgin, A:Feb.28-63.
Midnight Express, The:Nov.l6-12.Nov.22-54.Dec.

20-63.

One Glorious Night :Feb.28-63.
Price She Paid, The:Feb.28-63.
Who Cares ;Feb.28-63.

Davis
Tales of a Thousand and One Nights* ThetFeb.
28-61.Mar.7-25.Mar.28-18.

East Coast
Early Bird, The:Feb.7-18.

F. B. 0.
Breed of the Border :Feb.7-65.Feb.28-86.
Broken Laws :Nov.l-80.81.Dec.6-71.Dec.27-l76. 177,

179.Jan.31-67.
Cloud Rider, ’nie:Feb.21-62.
Forbidden Cargo :Feb.28-95.
Jimmie’s Millions :Feb.28-99.Mar.21-77.
Midnight Molly ;Jan.l0-60.Jan.24-68,69.
Millionaire Cowboy, The;Feb.28-86.
No-Gun Man, The:Nov.8-89.Nov.22-72.Feb.28-86.
O. U. West:Feb.28-86.
Parisian Nights:Jan. 17-40.
Scar Hanan ;Mar.7-79.Mar.28-58.
Tearing Through :Apr.4-54.
That Devil Quemado:Mar.21-69.
Youth and Adventure:Jan.3-75.Jan. 17-42.

First National
As Man Desires :Feb.7-22-Feb.l4-26.Mar.7-27,28.
Mar.14-16.

Classmates ;Dec.6-24.Feb.28-25.
Enticement :Dec.l3-Ins.Feb.28-26, 27,28 .

Frivolous Sal :Feb.28-25
Heart of a Siren, The :Mar.7-26.Apr.4-10.
Her Husband’s Secret :Mar.7-30.Mar.l4-14.Mar.

21-17.
Her Night pf Romance :Dec.27-34.Jan.31-14.Feb.

28-24.

Husbands and Lovers :Jan.3-17.Feb.28-25.
Idle Tongues :Jan.lO-15.Feb.2R-25.
If I Marry Again :Feb.21-20.Mar.28-20.
Inez from Hollywood :Jan.3-18.Feb.28-25.
Lady,The:Dec.l8-Ins.Feb.l4-24.25.
Learning to Love:Dec.l3-Ina.Feb.21-18.19.
Love’s Wilderness :Jan. 17-12.Feb.28-24.
Pew Toys:Dec.l3-In3.Mar.l4-15.

One Year to Live:Mar.28-19. Apr. 4-18.

*)iily Woman, The:Dec.6-22.23.Jan.l7-ll.Feb.21-16,
17.

Playing With Souls :Mar.l4-15,16.Mar.21-18.
Sandra :Nov.22-Ins.Dec.20-19.Jan.24-14.
So Big:Nov.29-In8.Jan.l0-16.Jan.24-12.18.Feb.7-24.

Feb.28-24.
Thief in Paradise, A:Dec.l3-Ins.Jan.81-13.Feb.7-2S.
Feb.28-25.

Fleming
Fighting Chance, A;Jan.l7-6.Feb.l4-20,21.
Fighting Parson, The:Feb.l4-20,21.
Scarlet and Gold :Dec.l3-12.Dec.20-18.Dec.27-25.Jan.

17-6.Feb.l4-20.21.
Shackles of Fear:Nov.22-57.Dec.l3-12.Dec.20-18.

Dec.27-25.Jan.17-6.Feb.14-20.21.
Trails of Vengeance, The:Nov.22-57.Dec.l8-12.Dec.

20-18.Dec.27-25.Jan.l7-4.Feb.l4-20.21.

Fox
Arizona Romeo, The:Jan.3-InR.
As No Man Has LovediMar.28-14, 13.
Dancers, The:Jan. 17-Ins.
Dick Turpin:Feb.21-4.5.Mar.7-16.17.
Folly of Vanity, The;Feb.21-Ins.
Iron Horse, The:Dec.l3-20.21.Jan.l0-6.7.Feb.7-16,17.

Mar.7-14.15.
Man Without a Country, The:Mar.l4-13.
Riders of the Purple Sage :Apr.4-4.5,

Gerson
Ten Days:Feb.7-2n.
Too Much Youth :Feb.28-65.

Gotham
Silent Pal, The :Mar.21-10.

Hercules

Battling Mason :Feb.l4-I0.
Fighting Heart, A:Feb.l4-10.
Reckless Speed :Feb.l4-10.
Savages of the Sea:Feb.l4-10.

Jans
Ermine and Rhinestones :Dec.27-22.Feb. 28-53.
Mad Dancer, The :Dec.27-22.Feb.28-53.
Married :Feb.28-53.
Playthings of Desire :Feb.28-53.

Lee-Bradford
Lights of London, The:Jan. 17-9.

Metro Goldwyn
Cheaper to Marry :Dec.27-9.Jan. 10-1. Feb.7-12. 13.

Feb.28-7.
Confessions of a Queen :Feb.7-12. 13. Feb. 14. 1.6.Feb

28-7.

Chu Chin Chow:Dec.20-l,Dec.27-8.Jan.l0-l.Jan.l7-
Ins.Feb.7-12.13.Feb.28-7.

Denial, The :Feb.7-12,13.Feb.28-7.
Dixie Handicap, The:Dec.27-8.9.Jan.3-l.Jan.lO-l.

Feb.7-12.13.Feb.28-7.
Excuse Me:Dec.27-9,Jan.l0-l.Jan.24-9.Feb.7-12,13.

Dec.27-l,Jan.31-l.Feb.7-l,12.13.Feb.l4-6.Feb.28-7.
Great Divide, The:Nov.8-1.Nov. 15-Ins.Dec.6-1.Ins.

Dec.27-l.Jan.31-l.Feb.7-l,12,13.Feb.l4-l,6.Feb.21-
Ins.Feb.28-1.7.Mar.28-l.

Greed : Nov.8-l.Nov.15-Ins.Dec.6-l.Dec.18-l.Dec.27-
1.9.Jan. 17-1.Jan.24-l.Feb.7-Ins.Feb.14-l.Feb.21-l.
Feb.28-7.

He Who Gets SIapped:Nov.8-l,Nov.l5-l,Nov.l6-
Ins.Nov.22-1.Nov.29-1.Dec.6-1.In3.Dec.27-l.8.Jan.

3-14,15.Jan.l0-l.Mar.21-14,15.
Lady of the Night :Feb.7-12,13.Feb.28-7.Mar.21-l.
Apr. 4.Ins.

Man and Maid:Feb.7-12.13.Feb.28-7.
Never the Twain Shall Mbet:Jan.31-10.Feb.l4-1.6,7.
Prairie Wife, The:Feb.7-12.13.Feb.28-7.
Proud Flesh :Feb.7-12,13.
Rag Man, The:Feb.7-12,13.Feb.l4-l.Feb.28-7.
Seven Chances :Feb.7-12. 13. Feb.14-1, 6.Feb.28-7.
Sporting Venus, The :Feb.7-12,13.Feb.l4-l.Feb.28-7.
So This Is Marriage:Nov.22-8.9.Jan.24-8.
Way of a Girl, The:Feb.7-12,13.Feb.28-7.
Wife of the Centaur:Jan.lO-4,5.

Metropolitan
Pell Street Mystery, The:Feb.7-81.

Paramount
Air Mail. The:Nov.l6-Ins.Nov.29-13.Jan.31-l2.Feb.

21-12.Mar.14-6.
Border Legion. The:Mar.l4-4.
Charmer, The :Mar. 14-5.

Code of the West, The:Nov.l5-In3.Nov.29-13.Feb.
14-11. Mar.7-5.

Coming Through :Dec.20-9.Feb.7-7.
Contraband: Nov.15-Ins.Nov.29-12.Jan.17-8.Jan.81-

12.Feb.21-12.
Covered Wagon, The:Mar.l4-4.
Crowded Hour, The:Nov.l6-Ins.Nov.29-12.Mar.7-6.
Devil’s Cargo, The :Nov.l5-Ins.Nov.29-13.Jan.3-13.

Jan.31-12.Feb.7-8.Feb.21-12.
Dressmaker from Paris, The:Nov.l5-Ins.Nov.20-13.

Jan.31-12.Feb.21-12.
Early Bird, The:Nov.l.5-Ins.Nov.29-12.Jan.24-66.
East of Suez:Dec.20-8.Feb.7-8.
Forbidden Paradise :Dec.20-8.Mar.14-4.
Forty Winks :Dec.20-10.Jan.3-13.Jan.31-12.Feb.21-12
Mar. 14-4.Mar.21-5.

Golden Bed, The:Nov.22-15.Dec.20-9.Jan.3-11.Feb.
7-8.Feb.21-ll.

Goose Hangs High. The:Nov.l5-Ins.Nov.29-13.Jan
31-12.Feb.14-ll.Feb.21-12.Mar.14-4.

Kiss in the Dark, A:Nov.l6-Ins.Nov.29-13.Feb.7-8.
Mar.14-5.

Little French Girl, That:Nov.l5-Ins.Nov.29-12 Dec.
13-6.Feb.7-8.

Locked Doors:Dec.20-8.Jan.31-11.
Madame Sans Gene:Nov.l5-In3.Nov.29-12.Feb.7-8.
Mar.14-5.

Manhattan ;Dec.20-9.Mar. 14-4.

Men and Women:Nov.l6-Ins.Nov.29-13.Jan.31-12-
Feb.21-12.Mar.7-4.Mar. 14-4
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Miss Bluebeard :Dec.20-9.Mar.l4-4.
New Lives for Old:Nov.l5-In8.Nov.29-12.Jan.24-4.

Jan.31-12.Feb.21-12.Mar.14-4.Apr.4-12.
Night Club, The :Mar. 14-6.Mar.21-5.
North of 36:Nov.22-15.Dec.20-9.Dec.27-12.Feb.7-8.

Mar.14-4.
Old Home Week:Mar.l4-5.
Peter Pan :Nov.l5-Ins.Nov.22-14.Nov.29-13.Dec.l8-

5. Dec.20-8. Dec.27-11. Jan.17-7. Jan.24-3. Feb.7-8.
Mar.14-4.

Sackcloth and Scarlet :Nov.l5-Ins.Nov.29-12.Feb.21-
12.Mar.l4-5.

Salome of the Tenements :Nov.l5-Ins.Nov.29-12.
Jan.l7-8.Jan.31-12Feb.21-12.Mar.28-10.

Spaniard, The :Nov.l6-In8.Nov.29-12.Feb.7-8.Mar.l4-
5.

Swan, The :Nov.l5-Ins.Nov.29-13,Jan.l0-9.Jan.31-
12.Feb.7-8.Feb.21-12.Mar.28-9.

Thundering Herd, The:Nov.l5-Ins.Nov.29-13.Jan.
24-4. Jan.31-12. Feb..7-8. Feb.21-12.Feb.28-15.Mar.
14-4.Apr.4-ll.

Tongues of Flame :Nov.22-14.Dec.20-8.Dec.27-13.
Feb.7-8.

Too Many Kisses :Dec.20-10.Jan.31-12.Feb.21-12.
Mar.7-4.Mar. 14-4.

Top of the World. The:Nov. 1.5-Ins.Nov. 29-12.Jan.
10-9 :Jan.31-12.Feb.21-12.Mar.21.6.

Wages of Virtue :Mar.l4-4.
Wanderer of the Wasteland, A:Mar.l4-4.
Welcome Home:Mar.l4-6.

Parthenon

Dollar Down ;Mar.21-16.
One Woman's Way :Mar.21-16.

Pathe

Battling Orioles, The :Nov.l6-67,59,61.Nov.22-79,81,
83,Nov.29-76.Dec.l3-In3.Feb. 14-Ins.

Dynamite Smith :Nov.l5-Ins.Nov.29-8.Dec.27-10.Feb.
14-Ins.

Percy :Apr.4-76.
White Sheep, The :Jan.3-124.Jan.31-62.64.66.Mar.

21-59,65.73.

Preferred

Are You a Failure :Mar.7-9.
Aristocrat, The:Mar.7-8.
Boomerang, The :Feb.28-16.Mar.7-9.Mar.l4-10.
Breath of Scandal, The:Mar.7-9.
Broken Wing, The:Mar.7-9.
Capital Punishment :Dec.20-16.Jan. 10-12,13.Feb.

7-ll,Feb.l4-23.Feb.28-18.Mar.7-9.
Dancing Days:Mar.7-8.
Daughters of the Rich: Mar.7-9.
Eden’s Fruit :Mar.7-8.
Exclusive Rights : Mar. 7-8.

Extravagant Youth :Mar.7-8.
Faint Perfume:Mar.7-8.
Girl Who Came Back, The:Mar.7-9.
Girl Who Wouldn’t Work, The:Mar.7-8.
Hero, The: Mar.7-9.
Horses and Women :Mar.7-8.
Lew Tyler’s Wives :Mar.7-8.
Mansion of Aching Hearts, The :Feb. 28-17. Mar.7-9.
Mar.14-10.

Maytime: Mar.7-9.
Mothers-ln-Law :Mar.7-9.
My Lady’s Lips :Mar.7-9.
Open That Door :Mar. 7-8.
Other Woman’s Story, The:Mar.7-8.
Parasite, The:Mar.7-8,10.
Parisian Love:Mar.7-8.
Poisoned Paradise :Mar.7-9.
Poor Men’s Wives :Mar.7-9.
Rich Men’s Wives :Mar. 7-9.
Romance of a Million Dollars, Thc:Mar.7-8.
Ruthless Women :Mar. 7-8.

Shadows :Mar. 7-9.

Shenandoah :Mar. 7-8.
Sbonworn :Mar.7-8.
Studies In Wives :Mar. 7-8.

Thorns and Orange Blossoms :Mar.7-9.
Triflers. The :Dee.20-16.Dec.27-20.Jan.31-8.Feb.21-10

Feb.28-17. Mar.7-9.

Virginia, The:Mar.7-9.
When a Woman Reaches Forty :Mar.7-8.
White Man:Nov.8-24.Nov.29-ll.Dec.l3-18.Feb.28-17.

Mar.7-9.
With This Ring:Mar.7-8.
Worst Woman, The:Mar.7-8.

Principal
Mine with the Iron Door, Thc:Dec.6-14,16.Dec.

13-

113.Jan.3-89.Jan.24-80.Jan.31-81.Feb.7-81.Feb.

14-

81.Feb.21-76.Mar.7-88.
Re-Creation of Brian Kent, The:Feb.28-8,9,lC4,

Mar.7-88.Mar.21-78.Mar.28-72.Apr.4-72.

Producers Dist. Corp.
Awful Truth, The:Jan.24-75.Jan.31-62.Feb.7-79.Fcb.
14-75.Feb.21-71.Feb.28-92.Mar.7-76.Mar.14-67.Mar.
21-74. Mar.28-70.Apr.4-70.

Bad Lands. The:Feb.l4-80.Feb.21-76.Feb.28-101.
Mar.7-85.Mar. 14-71. Mar.21-78.Mar.28-72.Apr.4-72.

Beauty and the Bad Man :Jan.24-74.Jan.31-61.Feb.
7-78. Feb.14-74. Feb.21-70.Feb.28-89.Mar.7-73.Mar.

14-

6,7,64.73.Mar.21-63.Mar.28-65.Apr.4-65.
Beyond the Border :Jan.24-78.Jan.31-63.Feb.7-82.

Feb.l4-78.Feb.21-74.Feb.28-97.Mar.7-81.Mar.l4-70.
Mar.21-70.Mar.28-68.Apr.4-68.

Cafe in Cairo, A:l-7,71.Nov.8-ll,72.Nov.l5-60.Nov.
22-80.Nov.29-64.Dec.6-60.Dec.13-88.Dec.20-72.Dec.

27-

154.Jan.3-64.Jan.l0-64.Jan.l7-66.
Charley’s Aunt:Jan. 10-5 1,52.Jan. 17-43.44.Jan.24-51,

64.65.Jan.31-52,65.69.64.Feb.7-67,68.69.70.71,72.
Feb.l4-67.73.79.Feb.21-8.9,63,69,75.Feb.28-22.23,
76,88,100.Mar.7-60,84.

Chorus Lady, The:Nov.l-7,70.Nov.8-ll,69.Nov,15-

53.

Nov.22-77.Nov.29-61.Dec.6-67.Dec.13-85.Dec.20-
69.Dec.27-151.Jan.3-61.Jan.l0-62.Jan.l7-54.

Crimson Runner, The:Jan.24-70.Jan.31-56.Feb.7-76.
Feb.l4-71.Feb.21-67.Feb.28-84.Mar.7-69.Mar.l4-61.
Mar.21-59.75. Mar.28-63.Mar.28-71.Apr. 4-63,71.

Friendly Eenemies :Jan.l0-53,54.55,66,57,68.Jan.l7-
46.46.47,48.49,50.Jan.24-58, 59,62,63.Jan.31-54,57.60.
Feb.7-75.Feb.l4-70.Feb.21-66.77.Feb.28-81.104.Mar.
7-65,88.Mar.l4-62,65,69,74.Mar.21-62.Mar.28-64.
Apr. 4-64.

Girl of Gold. The:Jan.l0-59.Jan.l7-61.Jan.24-66.
Jan.31-51.Feb.7-73.Feb.l4-69.Feb.21-65.Feb.28-80.
Mar.7-7.68.72.Mar.l4-60.63.Mar.21-58,66.Mar.28-12.
13.62,66.Apr.4-62,66.

Her Market Value:Jan.24-67.Feb.7-74.Feb.l4-16,17,
68,Feb.21-64.Feb.28-77.Mar.7-61.Mar.l4-59.Mar.21.

54.

Mar.28-60.Apr. 4-60.

House of Youth, The :Nov. 1-7.65.Nov .8-1 1,82.Nov.

15-

66.Nov.22-90.Nov.29-74.Dec.6-70.Dec.13-98.Dec.
20-82.Dec.27-164.Jan.3-74.Janl0-61.Jan.l0-53.

Let Women Alone :Dec.l3-84.Dec.20-68.Dec.27-150.
Jan.3-60.Jan. 10-60.Jan. 17-53.

Mirage, The :Nov. 1-7,73.Nov.8-1 1,70.Nov. 15-54.Nov.
22-70.Nov.29-62.Dec.6-58.Dec.13-86.Dec.20-70.Dec.
27-152.Jan.3-62.Jan.l0-65.Jan.l7-57.

On the Threshold :Jan.24-71.Jan.31-68.Feb.7-77.Feb.

14-

72.Feb.21-68.Feb.28-85.Mar.7-6.69.Mar.l4-66.
Mar.21-8,9,67.Mar.28-67.Apr.4-67.

Phantom Shadows :Nov.22-57.Dec. 13-12.Dec.20-18.
Dec.21-25.Jan.17-6.

Private AITairs:Jan.24-79.Jan.31-65.Feb.7-80.Feb.l4-

76.

Feb.21-72.Feb.28-93.Mar.7-77.Mar.21-55.Mar.

28-

61.Apr.4-6.7.61.

Silent Sanderson :Mar.21-71.Mar.28-69.Apr.4-69.
Soft Shoes :Dec.6-67.Dec.l3-95.Dec.20-79.Dec.27-161.

Jan.3-71.Jan 10-66.Jan. 17-68.

Stop Flirting:Jan.24-82.Jan.31-66.Feb.7-81.Feb.14-

77.

Feb.21-73,Feb.28-96.Mar.7-80.Mar.l4-68.Mar.21-
5182.Mar.28-58,74.Apr.4-59.74.

Texas Trail. The :Feb.l4-82.Feb.21-78.Feb.28-105.
Mar.7-89.Mar.14-72.Mar.21-79.Mar.28-73.Apr.4-73.

Trouping with Ellen :Nov.l-7.67.Nov.8-ll,76.Nov.

15-

59.Nov.22-83.Nov.29-67.Dec.6-63.Dec.l3-91.
Dec.20-76.Dec.27-157.Jan.3-67.Jan.10-63.Jan.17-
66 .

United Artists

Isn’t Life Wonderful :Dec.27-11.Jan.24-10.Jan.31-6.
Feb.7-14.Feb.14-8.Feb.21-14.Feb.28-4.Mar.7-20.Apr.
4-13,14,15.

Salvation Hunters: Feb.28-5.Mar.7-21.Mar.14-12.
Mar.21-12.Mar.28-6.
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Thief of Bagdad, The:Jan.24-ll.Jan.81-7.Feb.7-16.
Feb.14-9.Feb.21-16.Feb.28-3.Mar.7-19.

Waking Up the Town :Mar. 21-13.Mar.28-7.Apr.
4-16.

Universal

Dangerous Innocence :Mar.21-3.
Fifth Avenue Models :Mar. 14-2.Mar.21-3.
Great Circus Mystery, The:Mar.7-3.Mar.21-2.
Head Winds :Mar.21-3.
Hunchback of Notre Dame, The:Nov.l-6. Nov.29-8.

Dec.l3-4.Dec.27-5.Jan.31-4,6.Feb.l4-8.
Hurricane Kid, The:Nov.8-6.Nov.22-2.Dec.6-2.Dee.

27-2.
Last Laugh, The:Feb.7,4,5.Feb.l4-4,6.Feb.21-2.
Mar.7-2.Mar.14-2.

Let ’Er Buck:Nov.8-7.Nov.22-4.Dec.6-8.Feb.7-6.
Oh Doctor :Nov.8-6.Nov.22-2.Dec.6-2.Jan.3-2.Jan.

17-3.Jan.31-3.Mar.14-2.
Phanton of the Opera, The:Dec.27-3.Jan.l0-3.Jan.

24-2.Feb.7-2,3.Feb.28-2.Mar.28-2.
Price of Pleasure, The:Mar. 14-2.Apr. 4-2.

Smoldering Fires :Nov.8-6.Nov.22-2.Dec.l-2.Jan.3-8 .

Jan. 17-2.Jan.31-2.Mar. 14-2.

Vitagraph
Beloved Brute, The:Nov.l-23.Nov.8-19.Nov.l6-ll.
Nov.29-6.Dec.l3-14.Dec.20-15.Mar.l4-ll.

Captain Blood :Nov. 1-21.Nov.8-16, 17.Nov.16-8.Nov.
22-12.Nov.27-6,7.Dec.6-16.Dec.l8-14,16.Dec.20-14,
15.Mar.l4-ll.

Clean Heart, The:Nov.l-20.Nov.8-17.Nov.16-8.Nov.
22-16.Nov.29-6.Dec.6-16.Dec.13-14.Dec.20-14.Mar.
14-11. Mar.21-11.

Fear-Bound :Mar.7-23.Mar.l4-ll.
Greater Than Marriage :Nov. 1-25.Nov.8-17.Nov.16-

8.Nov.22-13.Nov.29-6.Dec.6-17. Dec. 13-17. Mar.l4-
11. Mar.21-11.

Pampered Youth :Feb.28-13.Mar. 14-11
Redeeming Sin, The:Nov.22-12.Dec.6-17.Dec.l3-15.

Dec.20-14.Mar.7-27.Mar.14-11.
School For Wives :Feb.28-12.

Two Shall Be Born:Nov.22-13.Dec.6-17,19.Dec.l8-
19.Dec.20-17.Mar.l4-ll.

Warner Brothers

Age of Innocence, The:Feb.l4-18.
Broadway Butterfly :Feb.l4-19.
Dark Swan, The:Dec.6-20,21.Dec.21-18.Feb.l4-19.
Eleventh Virgin, The :Feb.l4-19.
Eve’s Lover:Feb.l4-19.
Find Your Man :Feb. 14-18.
How Baxter Butted In:Feb.l4-19.
Lost Lady, A:Feb.l4-19.
Lighthouse by the Sea, The:Jan.l0-8.Feb.l4-19.
Lover of Camille, The:Nov.22-Ins.Dec.27-18.Feb.

14-18.

Man Without a Conscience :Feb.l4-19.

My Wife and I:Feb.l4-19. *

Narrow Street, The :Nov. 15-6,7.Nov.29-13.Feb. 14-18.

On Thin Ice :Feb. 14-19.

Recompense :Feb.l4-19.Mar.7-22.Mar.28-17.
Tracked in the Snow :Feb. 14-19.

Why Girls Go Back Home :Jan.24-5.

Wilson-Wetherald
White Micc:Jan.24-62.Jan.31-60.Feb.7-68.Mar.7-18.

Short Subjects
Educational

Bright Lights :Jan. 17-4.Mar.28-5.
Cameo Comedies :Feb.7-9.

Educational Pictures :Nov.8-20. Dec. 27-15.Mar. 21-7.

French Pastry :Jan. 17-4.

Half a Hero:Apr.4-8.
Hello Hollywood :Apr.4-9.
Her Boy Friend :Feb.21-67.

High Gear :Jan. 17-4.Mar.28-5.
Hooked :Feb.21-13.

Judge’s Crossword Puzzles :Feb.l4-13.
Kid Speed :Nov.8-21.Dec. 20-12.Feb.21-67.
Kinograms:Dec.6-7.Dec.20-13.Jan.3-9.J an. 17-5.Jan.

31-9.Feb.l4-13.Feb.28-19.Mar.7-12,13.Mar.28-3.
Lovemania:Jan 3-&.

Low Tide :Feb. 14-14.

Mermaid Comedies :Mar.7-11.

Sea Legs: Mar.14-3.
Stupid but Brave:Jan.3-8.

Tuxedo Comedies:Jan. 3-8.

Film Booking Offices

Bray Cartoons :Dec.27-166.Jan.24-65.Mar.7-83.
Heebie Jeebies :Feb.28-91.
Helping Hand, A:Feb.28-91.
He Who Gets Crowned :Feb.28-91.
Hypnotized :Feb.28-91.
Monsieur Don’t Care :Feb. 14-66.
Oh What a Flirt :Feb.28-91.
Pace Makers, The :Mar.7-75.Mar. 14-58.Apr. 4-57.

Pie-Eyed :Feb.l4-66.

Screen Almanac, The :Dec.27-165.Jan. 24-65.Mar.7-
83.

Somewhere In Wrong :Feb.l4.66.

Twins :Feb. 14-66.

West of Hot Dog:Feb.l4-66.

(Concluded on page 49.)
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THE FILMMART
Educational

League Recommends Series

The National Motion Picture League
listed the first release of Educational’s new
series of Fables in Color, “The Voice of

the Nightingale,” in the weekly bulletin

as proper for adults and young people.

Hiers Plays Cowboy
Walter Hiers’ latest funny film is “Ten-

der Feet,” having to do with bandits, cow-
boys and rough riding.

Signs Mickey Bennett

A contract to star in Educational Come-
dies has been signed by Mickey Bennett.

The eight-year-old boy has the name of

being the “healthiest child in pictures.”

Nelson to Star in “Going Great”

“Going Great” will be the first picture

to be made by Eddie Nelson, who has been
engaged to star in Mermaid comedies.

Columbia
“After Business Hours” Arrives

Columbia Pictures announce that the

master print of “After Business Hours”
has arrived, which is the eighth and last

of the season’s product. It features Lou
Tellegen and John Patrick.

Fire Officials Aid Exploitation

The California Fire Department viewed
the release, “Fighting the Flames,” and
stated the scenes were accurately portrayed.

Officials of the department made public

acknowledgment of their indorsement of

the picture.

Chadwick
Joan Meredith to Star

1. E. Chadwick has announced the sign-

ing of a long term contract with Joan
Meredith, who, it is expected, will soon
be cast to play the leading feminine roles

opposite Charles Ray. She has appeared
recently in De Milk’s “Triumph,” and
“Wine of Youth.”

Colony Bills Three Chadwick Stars

Following “The Romance of an Ac-
tress,” featuring Elaine Hammerstein, at

the Colony theatre, New York, Chadwick
will be represented there by Charles Ray
in “Some Pumpkins,” then by Larry Se-
mon in “The Wizard of Oz.”

Engages Wanda Hawley for Role

Wanda Hawley has been engaged by
Chadwick Pictures for the leading role

in “American Pluck,” the first of a series

of pictures which George Walsh will make
for the company this year.

First National
Mackaill to Return to Barthelmess

Dorothy Mackaill will fill the role oppo-
site Richard Barthelmess in “Shore Leave”
when she completes work in “Chickie,” for

First National. She formerly appeared
with him in major roles.

Kenyon Role to May Allison

The role Doris Kenyon was to have
played in “The Vienese Medley” has been
assigned to May Allison. Work will begin

in April as will work on the next Corinne
Griffith production, “Forever After.”-

Novel Changed to Suit Film

The name of the novel by May Edgin-
ton, “World Without End,” has been
changed by the author to “His Supreme
Moment,” as a result of Samuel Goldwyn’s
renaming the film story he bought. She
believes the film title the better.

Foreign Beauty Opposite Colman

Vilma Banky, the foreign beauty brought
here by Samuel Goldwyn, has been selected

to play opposite Ronald Colman in “His
Supreme Moment.”

“Lost W'orld” Running Well

“The Lost World” is predicted for long
runs in key cities where it is bringing
receipts similar in size to “The Sea Hawk,”
it is said.

Levee Contracts “Tech” Staff

A technical staff of experts to aid him
in picture making has been placed under
contract by M. C. Levee, producing “Just
a Woman.”

Fox
Foxe Impersonates a Vampire

A female impersonation was necessary in

the role Earle Foxe played in the adven-
tures of Van Bibber, the Richard Harding
Davis character. He hesitated before do-
ing the “Julian Eltinge.”

Four Fords in “Once to Every Man”
Four members of the Ford family fig-

ure in “Once to Every Man.” John directs,

brother Edward assists; Francis, another
brother, plays a character role, and Phil,

the youngest of all, plays a juvenile role.

MacDonald Again in Irish Role

J. Farrell MacDonald again plays the

role of an Irishman in “King of the Turf”
as he did in “The Iron Horse.”

“Lightnin’ ” Begun by Ford

Actual production of “Lightnin’ ” has be-

gun under the direction of John Ford, who
last week completed the selection of the

cast.

Judy King, Vaudevillian, Signed

Judy King, known for her work on the

vaudeville stage, has been signed on a long
term contract with Fox as a result of her
work in “She Wolves.”

F. B. O.
Cast Chosen for Next Brent

B. P. Fineman has announced the cast

for the next Evelyn Brent crook melo-
drama, “Alias Nora Flynn,” to be distrib-

uted and produced by Film Booking offi-

ces. Besides the star it includes Malcolm
M’Gregor, William V. Mong, Gladden
James, Lou Payne, Wilson Benge and John
Gough.

Talnuidge Begins “American Eagle”

Richard Talmadge, under a new contract

with F. B. O., has begun work on “The
American Eagle,” a stunt melodrama of

the type in which he excels.

Thomson Completes Picture

Fred Thomson last week completed
“That Devil Quemando,” which is carded
for an early release. The picture has to

do with the adventures of Southern Cali-

fornia in the days of the early settler.

Independent Picture Begun

Shooting on “The Texas Bearcat,” the

fifth Independent Picture Corporation pro-

duction for F. B. O. release began this

week. Sally Rand is prominent among the

cast.

Pathe
Pathe Has Big Week on Broadway

Last week found Pathe well distributed

on Broadway. An “Our Gang” comedy,
“Dog Days,” played the Colony theatre

with “Percy” ;
another, “The Love Bug,”

played the Piccadilly, and an Aesop’s Fa-
ble, “The Housing Shortage,” was at the

Rialto.

Serial Completed in Florida

The Pathe serial, “Sunken Silver,” for-

merly “Black Caesar’s Clan,” was finished

last week in Florida. The ten chapter play

was done with Allene Ray and Walter
Miller in two months.

First of Roach Series Produced

“Thundering Landlords,” the first of the

new Hal Roach series of two-reelers, has

NOW BOOKING
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been produced with Charley Chase star-

ring.

Graves Film Out April 5

Ralph Graves stars in “Breaking the Ice,”

a picture to be released April 5. It plots

alxtut a young college athlete spending the

summer on an ice wagon.

Crabs Star in Review

.Sea crabs star in aqua marine in the

Pathe Review No. 14, “Secret of Nature.”

Metro-Goldwyn-Mayer
Mae Murray Sails to Europe

Mae Murray sailed from New York
Wednesday after completing “The Merry
Widow,” under the direction of Erich von
Stroheim. She plans an e.xtended vacation

in Europe.

Niblo Seeks Fashion of Ancient W it

Fred Niblo, director of “Ben Hur,” has

gone into the lore of ancient Rome to

find what kind of humor was popular with

the historic peoples. It is Niblo’s effort

to intersperse the fictional sequence with

light moments.

To Make “Time, The Comedian’

Robert Z. Leonard's next production will

be “Time, the Comedian.”

Camera Work Complete “Exquisite Sinner”

Josef von Sternberg has completed cam-
era work on his initial Metro-Goldwyn-
Mayer production, “The Exquisite Sin-

ner.” It was adapted from “Escape.” Con-
rad Nagel and Renee Adoree head the cast.

Neilan Selects Unknown for Role

Marshall Neilan has chosen Sally O’Neil

for the title role in “Patsy.” The story

was intended for Mary Pickford when it

was written.

Producers Dist. Corp.
“Stop Flirting” Out Last Week
The latest A1 Christie feature length

comedy, “Stop Flirting,” was released by
the Producers company last week. John
T. Murray and Wanda Hawley head the

cast.

Priscilla Dean Pleases IS. Y.

Six of the leading New York dailies ap-

proved extremely in editorial comment the

appearance of Priscilla Dean in person and
in the picture, “A Cafe in Cairo.”

Edits “Private Affairs”

Renaud Hoffman’s second release on the

current program, “Private Affairs,” was
completed last week and is being edited for

release April 20.

Millhauser Becomes Production “Ed”

Bertram Millhauser, scenarist with Beu-
lah Marie Dix on “Feet of Clay,” has been
elevated to the position of production edi-

tor for Cecil B. De Alille.

Stills from “Friendly Enemies,” in

which appear Weber and Fields with
an all star cast. It will be released
in the fall by Producers Distributing
Corporation.

Paramount
J'idor in “Grounds for Divorce”

Florence \'idor will follow “Are Par-
ents People?” with “Grounds for Divorce.”
Paul Bern, who made “The Dressmaker
From Paris,” will begin production this

week.

Lois W ilson Chosen for “W elcome Home”
Lois Wilson has been chosen to play

the leading feminine role in “WYlcome
Home,” while Luke Cosgrave has been
chosen to play opposite her. Production
has begun.

Historic W estern Begun

“The Light of the Western Stars,” an
historic play founded upon the drama of

the United States at the time of the ]\Iexi-

can trouble in 1846, was begun this week.

Popular W riter Signed

Michael Arlen, author of the sensational

“The Green Hat,” has been signed to write

stories for Pola Negri, it was announced
upon the departure of the actress for

Europe.

Noah Beery Engaged for Another Year

Paramount has arranged lu' contract to

have Noah Beery in its service for another
year. Beery’s contract expired this month
but Mr. Lasky was given the option of
renewal.

Universal
Hoot Gibson on Location

Hoot Gibson and his company, filming
“The Daughter of the Dons,” have left for
King City, Cal., where many of the scenes
will be made.

Continental Comedian Signed

Carl Laemmle has signed a five-year con-
tract with Charles H. Puffy, the European
stage and screen comedian. He weighs 295
pounds.

Directors Aid Injured

Tenny ^^’right, assistant director in the
production, “Loraine of the Lions,” star-
ring Norman Kerry, is suffering from a
broken ankle. It was reported the vic-
tim of the injury was Kerry.

“The Teaser” Ready for Last Touch

“The Teaser,” in which Laura La Plante
and Pat O’Malley are co-starred, has been
filmed and is undergoing final touches.

Seeks Location for Peters’ Film

Edward Sloman has left the “U” studios
for the Puget Sound district to investigate
territory touted by the Seattle Chamber
of Commerce for film work. He is seek-
ing a place to make House Peters’ play,
“The Titans.”

Warner Brothers
Pauline Garon Begins Big One

Pauline Garon, back from Europe, has
begun work on “Rose of the World” at
the W’arner Brothers studio, with Harry
Beaumont directing.

Gotham
Camera Work Completed

Camera work has been completed on
“The Little Girl in a Big City” which is

the first Gotham production this season for
Lumas release.

Sax Buys Two for Gotham Release

Sam Sax has bought the rights to “The
Forest of Destiny,” a magazine story, and
“Hearts and Spangles,” which will be re-

leased through Gotham.

Gerson
Tivo Holts Completed

B. Berger, general manager for Gerson
Pictures, has left Los Angeles for New
York with prints of “Going the Limit,” and
“The Canvas Kisser,” third and fourth pic-

tures of the series of Richard Holt pro-
ductions.

Berger Plans Big Campaign

B. Berger has announced his plans to

franchise the entire Gerson product for the
1925-26 season throughout the country. He
will undertake a tour encompassing the
country in a short time.

Vitagraph
Nazimova Film Held Over

“The Redeeming Sin,” starring Nazi-
mova, was enthusiastically requested to be
held over for the second week, when it

filled houses in the Arcadia theatre, Phil-

adelphia.

“Tides of Passion” Completed

Officials of the Vitagraph company will

view “Tides of Passion” this week, follow-
ing its completion by J. Stuart Blackton
a few days ago. Mae Marsh is starred.

Smith Supervises “Happy Warrior”

Before leaving Hollywood for New York
Albert E. Smith supervised the details of

NOW BOOKING
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F. B. O.’s Underworld Drama
Scheduled for May Release

Special, Sponsored by New York’s First Policewoman, Produced

at Whitman Bennett Plant in East—Virginia Lee

Corbin and Walker Are Co-starred

(Special to Exhibitors Herald)

NEW YORK, March 31.—Film Booking Offices announces that its big

underworld drama, “Lilies of the Streets,” which was sponsored by Mary E.

Hamilton, New York’s first policewoman, is nearing completion at the Whit-
man Bennett studio in Yonkers and will be ready for release on May 3.

John Brownell, scenario editor, will have the print cut and titled this week
so that it may be screened for F. B. O. officials.

Policewoman and Assistant Appear in Cast of Picture

Virginia Lee Corbin and Johnnie W'alker are co-starred, with Mary E.
Hamilton, the policewoman, Elizabeth J. Monroe, her assistant, Wheeler
Oakman, Peggy Kelly and Irma Harrison prominent in support. The story

comes from the pen of Elizabeth J. Monroe, with the continuity by Harrv
Chandlee. Joseph Levering directed, and Harry Weil acted as production
manager.

production plans for “The Happy War-
rior,” to be made by Director Blackton.

Authors Interviewed for Productions

A score of first rate authors were inter-

viewed by President Smith in Los Ange-
les last week with view of obtaining rights

to novels for the coming season’s produc-
tions.

Principal Pictures

To Film ffSight Story at United Lot

“The Winning of Barbara Worth” will

be filmed by Principal Pictures at the

United Studios as a result of the sale of

the property formerly occupied to the Edu-
cational Film Company.

Associated Exhibitors

Flapper Story Out Last Week
“The Adventurous Sex,” a story based

on the doings of a flapper, was released by
Associated Exhibitors last week. It was
made at the Tec-Art studios, and features

Clara Bow and Earle Williams.

Cast Completed for Crook Story

The completed cast for “Children of the

Whirlwind,” includes Lionel Barrymore,
Marguerite de La Motte, Johnnie Walker
and Marie Haynes. It is being filmed at

the V’hitman Bennett studios.

Independent
Series of Four Finished

Jesse J. Goldburg, president of Inde-
pendent, announces the completion of four
of the Bob Custer series of which the

working title is “Galloping Vengeance.”

Index to Film

Announcements
{Concluded from page 46)

Fox Film Corp.

Fox News:Dec.27-Ins.7-18.Feb.28-10.

Palhe
Beloved Bozo, The:Mar.7-92.
Big Town, The :Feb. 14-84.
Chronicles of America, The :Jan.3-Ins.
Circus Fever :Feb. 14-84.
Excuse My Glove:Feb.21-80.

Galloping Hoofs :Dec.l3-Ins.Dec. 27- 198.Jan. 10-44, 4.5,

Jan.l7-Ins.Jan,81-84.Feb.7-84.
Hal Roach Comedies :Mar.28-Ins.Apr.4-Ins.
Honeymoon Hardships :Feb. 28-108.

Idaho: Feb. 14-70.71.72,73.74,75.Feb.28-82.83.Mai-.21-
84.Apr.4-Ina.

Laugh That Otf:Feb.21-80.
Mack Sennett Comedies :Nov. 15-Ins.Jan.24-84.Mar.

28-Ins.

Pathe News :Dee.20-84.Jan.24-77.Jan.31-77.Feb. 7-66.
Feb.l4-80.Feb.21-71.Mar.21-57.

Plumber, The:Mar.7-92.
Stereoscopies :Apr.4-Ins.

Ten Scars Make a Man :Nov. 15-Ins.Dec. 13-In6.Jan.
10-68 .

Sportlights :Jan. 17-60.Mar.28-Inc

“Lilies of the Street” is one of fourteen
pictures on the May release chart. Eight of
these are features, among them two spe-

cials
;
and the re-

maining six short

subjects.

The schedule is

headed by “Alias
Mary Flynn,” a
crook melodrama
by Frederick Ken-
nedy Myton, star-

ring Evelyn Brent.

Ralph Ince direc-

ted. May 3 is the

date. “Lilies of the

Streets” will also

be released on this

date.

“Speed Wild,”
the first of the new

series starring Maurice B. (Lefty) Flynn,
will be shown on May 10. It is a comedy
drama concerning the ad\'entures of a
motorcycle cop with a romantic turn of
mind. H. H. Van Loan wrote the story
and Harry Garson directed.

New Thomson on May 17

“The Bandit’s Baby,” is the third of the

new series which Fred Thomson is making.
This is an original yarn by Leete Renick
Brown. James P. Hogan directed. “The
Bandit’s Baby” is scheduled for May 17.

“Sporting Grit” is the title of the third Richard
Talmadge production, which the stunt star is pro-
ducing under his own banner. It has an unusual
number of death-defying stunts. Arthur Rosson
directed. It will be shown on May 24.

May 24 will also see the release of "White
Thunder” Yakima Canutt’s third Western melo-
drama for F. B. O. under the supervision of Ben

Wilson. “White Thunder” gives the famous horse-
man plenty of opportunity to put forth his riding
and roping skill. It was directed by Ben Wilson.

“Wliite Fang,” starring the wonder dog. Strong-
heart, is listed as an F. B. O. special, and is also
scheduled for May 24. “White Fang” is based
on the celebrated novel by Jack London, and was
produced by Laurence Trimble and Jane Murrin.
May 31 will see the release of “The Texas Bear-

cat,” the fifth Texas Ranger production which In-
dependent Pictures Corporation is making for
F. B. O., starring Bob Custer. The story was
written by F. J. Rhetore, with the direction by
Reeves (Breezy) Eason.

Six Shorts for Release
Inciuded in the six short subject releases sched-

uled for May distribution are:
“The Covered Flagon,” No, 6 of “The Pace-

makers,” co-starring Alberta Vaughn and George
O’Hara, based on the stories of H. C. Witwer.
Wesley Ruggles is directing. It will be released
on May 10.

Screen Almanac No. 11, as yet untitled, will
also be shown on May 10. This is one reel
novelty made by Standard Cinema Corporation. It

was edited by E. V. Durling.
“Meet the Ambassador,” eighth comedy which

Jimmy Aubrey is making for Standard Cinema
Corporation, will be released on May 17.

“Barbara Snitches,” No. 7 of “The Pace-
makers,” co-starring Alberta Vaughn and George
O’Hara, will be distributed on May 24.
Dinky Doodle No. 9, as yet untitled, will also

be shown on May 24. This is a one reel novelty
cartoon directed by Walter Lanz.
The ninth comedy which Stan Laurel is making

for Standard Cinema Corporation, as yet untitled,
is scheduled for May 31 release.

Jans Closes Deal with Ludwig
NEW YORK.—Herman F. Jans wired his New

York office last week that he has closed a con-
tract with the Ludwig Film Exchange of Mil-
waukee, Wis. The Ludwig exchange acquires
the territorial rights to six of Jans’ pictures.

Bader Named Cinema Agent
NEW YORK.—David Bader, head of “Ideas,

Incorporated.” has been appointed American rep-
resentative for the Cinema, an English trade
paper.

NOW BOOKING
Rayarl

Battline Brewster :Feb.28-59.

Sering D. Wilson & Co., Inc.

Color Shots :Apr.4-3.
Ebemezer Ebony Comedies :Feb.28-62.Apr. 4-3.

Karlo Kolor Komics :Jan.24-64.Feb. 28-52.Apr. 4-3.

Kid Noah:Apr.4-3.
Musical Melodies :Apr.4-3.
Redhead Comedies :Feb.28-62.Apr.4-3.
Wonder Book, The:Feb.28-52.Apr.4-3.

Universal

Fighting Ranger, The;Jan.lO-2.Jan.24-6,7.
Hello Kid:Feb.21-3.
Itching for Revenge :Feb.21-3.
Puzzled by Cross Words :Feb.21-3.
Taxi War:Feb.21-3.

lA FRANK WOODS
SPECIAL PILOOUCTION

-EAUTYa“dlhe

Bad man
Sy PETER B. KYNE

Directed, by
iVlLLIAM WORTHINGTON

TlfUased by.
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amazing tour, sensational endorsements
came from Europe. Five cablegrams passed
under the ocean and five answers came
whizzing back. ‘One of the greatest At-
lantic crossings planned since Columbus
made the first one,’ cables a friend. ‘Mix
will create a veritable sensation. Europe
is frantic to see him. Shall start things
which will please and surprise you. We
shall have a British National Tom Mix.’

* Hs *

“And there will be, as well, a French
National Tom Mix week and a German
National Tom Mix week. High officials

in those countries started enthusiastic co-
operation with friends of the intrepid star
and the farseeing producer as soon as the
plan was mentioned.

“Mix and his entourage will reach New
York in time to meet many distinguished
men at a great bon voyage banquet at the
Hotel Astor on the evening of April 6.

Prominent exhibitors, famous newspaper-
men, lawyers, judges, financiers and high
federal, state and city officials will be
present. Two days later Tom and Tony,
acrompanied by Mrs. Mix, baby Thomasina
Alix, Mrs. Mix’ mother, Mrs. Ford. Pat
Christian, Joe Lee, publicist, and Camera-
man Albert Brick, will board the Aquita-
nia on which luxurious quarters have been
engaged. Tony will be located a few decks
below his master but he will be esquired
by a special groom and will live in a state
of regal equine splendor.

“London will be the scene of the first

appearance. Tom will ride the proud and
graceful Tony through the age-old streets
leading from the Savoy hotel to the House
of Parliament, where a reception will be
tendered and then traverse other thorough-
fares through which iron armored knights
rode their heavy chargers a hundred years
before Columbus came to provide living
accommodations for 110,000,000 contented
Americans.”

Fi\e busy days will be spent in London.
On April 19 the party will arrive at Paris.

In addition to London, the Mix party
will visit Paris, Brussels, Amsterdam, Ber-
lin, and many other European metro-
politan centers.

Banner to Make 12 This
Year; Will Distribute
Through Ginsberg Firm

(^special to Exhibitors H'erald)

NEW YORK, March 31.—The Banner
Productions, Inc., has announced that its

product will be distributed by a separate
company and that its product will be in-

creased from seven subjects this season
to twelve. Henry Ginsberg’s Distributing
Corporation will handle the distribution of
the product.

“Competition and specialization in the
Independent field,” declared Samuel J.

Briskin, “have become so intense that the
producer who honestly intends to give his

best to his productions cannot afford to

have his attention diverted by the worries
incident to distribution.” George H. Davis,
president of the company, is on the Coast
conferring with directors, stars and offi-

cials concerning the added list of activities

undertaken by the company.

Growth Makes Warners
Seek Larger Quarters

NEW YORK, March 31.—Officers of
Warner Brothers seek larger quarters for
their offices here as a result, it is believed,

of the success the company has had in in-

creasing production. It is announced that

the space in the Mecca building has been
outgrown.

One of the gripping scenes in the F. B. O. release, “Lilies of the Streets’
police story suggested by one of New York City’s Police officers.

the

Mix Unofficial Ambassador of

Goodwill, Says Fox
Star and Tony Will Make a 30,000 Mile W hirl Around the Globe—

‘‘Tom Mi.v W^eeks” Are Planned Abroad
(Special to Exhibitors Herald)

New YORK, March 31.—Tom Mix and his wonder horse, Tony, are

going abroad. This is not an ordinary trip, say officials of Fox Film
Corporation. Instead, they say, the star while in Europe will be

America’s ambassador of goodwill.

T his 30,000 mile Old World pilgrimage
by the intrepid Fox star will be a

strenuous tour rather than a restful vaca-
tion. In this connection the Fox company
says

;

“There will be but little rest for Tom
as his mission is to carry the spirit of our
own wild Western reaches to the people of
the countries that were venerable before
the foot of a white man ever pressed our
soil. He goes in response to a demand that

has grown so strong it could no longer be
resisted. He has practically been com-
manded to show himself to the millions of
men and women of England, Germany,
France. Spain, Portugal, Belgium and Italy

who have seen him and Tony in their

daring feats on the motion picture screen,

insist that they be privileged to see them
in the flesh.

* *

“The tour is to be made in response

to scores of thousands of letters and un-
counted columns of newspaper requests-

For months these letters (written in every
language that can be put on paper), have
poured into the Mix home in California

and into the offices of Fox Film Corpora-
tion in floods. They made it plain that

a plainsman from the Western part of the

Lffiited States is the most interesting and
romantic character the people of the Old
World can vision and that Mix leads all

Western men in the strength of personal
appeal.

“Mi.x realizes that the world has drafted
him for a purpose. He is to make friends

—not for Mix; not for William Fox, but
for the American people. He is to repre-

sent the United States, not as an official

but as type of the popular American of

that virile daring type that all admire.
“Following fast upon the decision of Mr.

Fox to draft Tom Mix and Tony for this

NOW BOOKING
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PDREIY PERSONAL

D etroit, MICH.—

a

Spring resume of

building activities in Detroit theatrical

circles reveals that more enterprises are

being planned for this year than ever be-

fore in the Motor City’s history. Many
new theatres are being planned, many more
are under way and some are now nearing
completion. The aggregate cost of the

building program is estimated at $7,000,000.

Reports from stage cities and towns indi-

cate that Michigan generally is in for a

theatre building boom this Spring. . . .

Fred Nugent, former manager of Metro
and until a few days ago a salesman for

Universal, has resigned and announces he

will open a specialty sandwich shop in the

downtown section of the city. . . Fred
North and his First National staff are en-

joying the fruits of prize winners in the

recent Eschman Month contest. North’s

staff copped second place and the bonus
checks are just arriving. . . . Labor trouble

was blamed by the police for the dynamite
explosion which wrecked the front of the

White Star theatre on Joseph Campau ave-

nue a few nights back. Windows in nearby
stores and homes were shattered and the

total damage to the theatre is estimated at

more than $3,000. Several threats have
been received by M. A. Slepski, owner of

the theatre. Police say the wreckage indi-

cated that a heavy charge of dynamite had
been placed in the ticket office. . . . After
spending considerable money in redecorat-

ing, Arthur Robinson, reopened his Med-
bury theatre last week and now may boast

of one of the smartest little neighborhood
theatres in the city. Robinson also has
supervision of the Odeon and Mt. Elliott

theatres. . . . Sam Caplan of the Metro-
politan Motion Picture Company, has re-

turned from a month’s vacation in Georgia,
most of his time being spent practicing with
the Detroit Tygers. Maurice Caplan left

for the South on Sam’s return and will re-

main with the team until it journeys North.
. . . Reports that the new State theatre be-

ing erected by the Kunsky interests would
delay its opening until the Spring of 1926
have been denied, the Kunsky officials de-

claring that work will speed through the

summer in time to have the opening in

October of this year.

r

\ TLANTA, GA.—Passage of a censorship
bill, calling for the inspection, prior to

exhibition, of all films designed for show-
ing in Georgia, will probably be called for

by Rep. J. 0. Wood, of Atlanta, when the

San Francisco
FIRST RUNS

(Week beginning .March 22)
CALIFORNIA : “Charlie’s Aunt,” Christie.

i Re-run.)
LOEWS WARFIELD: “The Re-Creation of

Brian Kent,” Principal Pictures.
CAMEO: “Let 'Er Buck,” Universal.
STRAND: “A Fool and His Money,” Sc/s-

nick.
CRANADA : “The Goose Hangs High.”

Paramount.
UNION SQUARE: “School for Wives,”

Uitagraph.
EGYPTIAN AND AZTEC: “The Last Man

on Earth.” Fox.
BEATTY’S CASINO: “Cloud Rider.” (F.

H. O.).

legislature meets next summer, according
to a recent announcement. Mr. Wood, who
is said to be a recognized representative of
the Ku Klux Klan, will propose to tax each
producer a certain sum for every reel in-

spected, it is said. . . . Charlotte Merriam,
motion picture actress, who has been visit-

ing her father Col. H. C. Merrinian,
U. S. A., here, left last week for Los An-
geles. She will stop for visits to friends in

Louisville and Kansas City. ... A site for
a new theatre in Lakeland, Fla., has been
purchased by the E. J. Sparks Enterprises.

The house will be used for vaudeville and
road shows. . . . Considerable interest at-

taches to exploitation by Manager Murray,
of the Rialto, of the film at the Rialto this

week. The picture, “The Air Mail,” was
called to the attention of Atlantans by
promiscuous sheets dropped from airplanes

last week. . . . Gilda Gray and her six

dancers packed the Howard last week
where they appeared as a special prologue
attraction. Miss Gray’s acts was received
well and set a new standard for special fea-

tures at motion picture houses. . . . Anni-
versary week is being celebrated now at the

Metropolitan theatre where Enrico Leide,
director of the orchestra, is being honored
with a series of unusual offerings featuring
various musical and dancing stars. The at-

tractions are changed each day. Mr. Leide
became director just one year ago. . . .

Among recent visitors to Atlanta were
Miles O. Gibson, short subject salesmanager
for Pathe with headquarters in New York,

now on a southern tour; N. V. Darley,
manager of the Rivoli theatre, Tampa, Fla.,

and D. A. Stewart, of Fort Myers, Fla. . . .

Oscar Oldknow, president of the Southern
States Film company, is now in New York
on business. . . . New Orleans this week is

seeing a good deal of Charles E. Kessnich,
live district manager for Metro-Goldwyn,
who will remain in the New Orleans terri-

tory for about ten days. . . . Arthur Brom-
berg, president of Progress Pictures, Inc.,

has been congratulated for withdrawing his

organization from the Atlanta Film Board
of Trade.

ALBANY, N. Y.—Oscar Pen-in, of the

Leland and Clinton Square theatres in

Albany, scored a hit with the Irish resi-

dents of the city last week when his organ-
ist used entirely Irish music with all the

short subjects on the screen. . . . M. E.
Silberstein, of Catskill, running the Com-
munity theatre there, was along Film Row
during the week, and as a result the resi-

dents of Rip Van Winkle’s town will soon
see “Charley’s Aunt.” . . . Al Bothner, who
is handling Smalley’s house in Mohawk, is

obliged to reach farther and farther for

talent used on amateur nights at this and
other Smalley houses. . . . Harry Heilman,
of the Royal here, denies that there is any-
thing to the report that he is going to

Europe this summer, but admits that with
his wife he may spend some little time in

Sharon Springs. . . . Talk about your nobby
exhibitors, there was no one along Film
Row last week that had anything on Joe
Braff, owner of the Lyric here and the

Hudson in Watervliet. New steel colored

fedora and all the fixin’s. . . . Claude Fred-
erick, of the Capitol in Pittsfield, Mass.,

journeyed over during the week and laid

down his check for the second Paramount
Forty. . . . L. J. Shearer, with houses in
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Cohoes, Mechanicville and Hudson Falls, is

still in Aliami, Fla., and a photograph ap-

pearing in one of the Albany papers during
the week showed him standing beside a
huge fish. . . . Since taking over the Empire
in Glens Falls, Oscar Perrin and C. H.
Buckley, of Albany, may be found in that

city each Sunday. Just at present a new
organ is being installed. ... A whole lot of
exhibitors in Albany are rubbing their eyes
these days and watching IValter Suckno
put over excellent exploitation at the Al-
liany theatre. The young man took over
the theatre on his father’s death and is

making a whale of a success. . . . J. L.
Frisbee, of Meredith, was along the Row
during the week, with wide open purse. . . .

Herman Steam, manager for F. B. O., here,

denied the report that the exchange would
close the fore part of April. . . . Mabel
Miles, an inspector in the Fniversal ex-
change in Albany, dropped her diamond
ring in the washbowl and a plumber was
necessary before the sparkler could be re-

covered. . . . Chris Marx, owner of the

Rialto and Highland theatres in Utica, is

planning to go to Europe this summer. . . .

A. J. Sordino, part owner of the Crescent
and Temple theatres in Syracuse, and
IJ’. D. Marks, of Old Forge, have pur-
chased the Thomson theatre and will re-

name it The Strand upon opening. . . .

.Someone must have said that Charles
Stombaugh, manager for Pathe in Albany,
also looked honest, for he has been elected

as treasurer of the Albany Film Board of
Trade, succeeding Frank S. Hopkins. . . .

George Dioore, of Schenectady, and Charles
Sesonske, of Johnstown, were up before the

Arbitration Board last week. . . . Jake
Golden, of Harmanus Bleecker Hall in Al-
bany, is staging a Fashion Show this week.
. . . Robert Mochrie, of Cleveland, new
manager for Producers’ Distributing Cor-
poration, landed a couple of contracts the
first day he went out to size up the terri-

torJ^ . . . Alec Herman, manager for First

N^ational here, was in New York during the

week.

l\/r ILWAUKEE, WIS .—Harry Warner
last week gave Milwaukee the once

over for the first time in his life. He
stopped over to confer for a few hours
with E. G. Tunstall, of Warner Brothers,

before continuing his journey to New York
from the Coast. ... A. J. (Happy) Mein-
inger has decided not to remain as man-
ager of the Merrill which last week passed
from the hands of Ascher Brothers to Saxe
control. Just what he will do he has not
yet decided. ... A special meeting of

AI. P. T. O. members has been called for

this week to decide on a new site for head-
cpiarters. It is believed that rooms will be
acquired in the Wisconsin theatre building.

. . . .Steve Bauer, president of the Milwau-
kee branch of the M. P. T. O., has left

town to take part in the national bowling
tournament. . . . Charles Koehler, veteran
booker at the Paramount office, has left to

take a similar post with Progress.

OAN FRANCISCO, CAL. — DeCamp
Productions has been newly formed to

make two-reel comedies here, production
to begin April 5. Joe De Camp who heads
the company worked with the Christie and
Hal Roach comedies in Hollywood for-

merly. Robert L. Fields of this city is the
director. . . . The Imperial theatre an-
nounces the installation of Parabolic Re-
ilectors, which cost $10,000 and which are
the first of the kind to be installed in any
Pacific Coast theatre. In connection with
this the Imperial management has a devise,

not patented to date, which makes the pic-

tures “stand out’’ from the screen. . . .

Several days were spent in San Francisco
recently by Mr. and Mrs. H. F. Hancock,
on a hurried tour to the Coast. The Han-
cock Insurance Company of New York
makes a specialty of investigating theatres.

. . . J. C. Cohen, president of the Hawaiian
Amusement Company, which has just been
formed by an agreement between the New
Princess theatre and the Consolidated
Amusement Company of Honolulu has
established offices in the Louis R. Green-
field Theatre’s suite at 109 Golden Gate
Ave. . . . Paul Sprague of Quincy, was a

recent San Francisco visitor. . . . Gerald
Hardy, formerly with [Metro, is now on the

road for the Hall Film Exchange. . . .

Meyer Chen has been appointed manager
for the Alerced theatre for the T. & D., Jr.,

Circuit. . . . Charles Westcott of Fortune is

planning a 500 seat house. . . . Assemblyman
Browne’s bill prohibiting employment of

any one under 21 years of age to operate a

motor driven picture machine in this state

was passed. . . . When the Aztec and
Egyptian theatres were opened in this city

recently, Maryon Aye happened to be in

town and was called upon to dedicate them.

She played in “The Last Man On Earth,”

with which the Twin theatres opened their

houses. . . . B. F. Shearer, prominent dec-

orator and supply man of Seattle, was a

recently visitor in this city. ... A luncheon
was tendered /. E. Flynn, district manager
of Metro-Goldwyn, on the eve of his de-

parture for the A'liddle West where he is to

assume the same post in that territory. A
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wrist watch was given him. . . . Paul Koh-
ner, personal representative for Carl Laem-
mle, preceeded Laemmle here from New
York, and with Universal’s president,
praised R. R. Boomer for the manner in

which he conducts the Cameo theatre. . . .

M. E. Sebastian for the past three years
assistant manager and treasurer of the
Golden Gate theatre, resigned from his

position to join the technical staff of Belas-
co at Hollywood. . . . The local Vitagraph
office, under the direction of W. C. Wheel-
er, won \'itagraph’s national prize of $750
which was distributed between him and his

employees. All are hustlers in that office.

. . . J . J. Patridge, popular salesmanager for
the local office of Paramount, has returned
from a tour in the San Joaquin Valley,

with some of his men. . . . Stanley &
Mann, owners of the Crockett theatre at

Crockett, have offered a reward for the

man who threw a lighted kerosene cloth in

their theatre one night, causing damage of
about $350.

ANSAS CITY, MO.—J. B. Tackett, ex-

hibitor of Coffeyville, Kan., who out-

smarted reformers by building his New
Tackett theatre just across the state line

and evading the Kansas Sunday closing law
which is in force in Coffeyville, has an-
nounced the opening of his theatre as April

4. . . . Announcement of additional expan-
sion on the part of Glenn Dickinson, owner
chain of theatres in Kansas, is expected
soon, Mr. Dickinson having purchased an
option on a down town site in Coffeyville,

Kan., last week, 100x440 feet, the price

stipulated in the option being $100,000. . .

Each week a large square blackboard bul-

letin in the headquarters of the AI. P. T. O.,

Kansas-AIissouri, contains different “ser-

mons” by “Doc” Cook, business manager of

the organization. This week it reads,

“Some fellers don’t need organization until

they get in a ‘jam.’ Don’t wait for the

‘jam’.” . . . Kansas City exchanges spent

another active week last week. Lee Balsley,

manager of Western Pictures Company,
took to the road again, while -the Vitagraph
branch force showered C. A. Schultz,

branch manager, with flowers Saturday, the

occasion being Air. Schultz’s birthday. . . .

J. A. Epperson, Pathe branch manager, is

chuckling over the record made by his

sales force in the last two weeks, as is

L. B. Metzger, Universal branch manager.

. . . Samuel Carver, manager of the Liberty

theatre, Kansas City, spent a busy day at

home last Sunday, following the insertion

of a want ad in the newspapers for a “lost

lady,” prior to the showing of “The Lost

Lady,” at the Liberty. Air. Carver inserted

his residence telephone number in the ad-

vertisem.ent. . . . Manny Gottlieb, former
L’niversal city salesman at Kansas City, has

been transferred to Des Aloines by his com-
pany as branch manager. He will be suc-

ceeded in Kansas City by H. J. Chapman,
short subject manager. . . . “Peck” Baker,

the ever-active manager of the Electric

theatre, Kansas City, Kan., is busy com-
pleting arrangements for a style show at

his theatre next week. . . . W. P. Cuff of

the Strand theatre, Chillicothe, Mo., not

able to obtain a tie-up with local bakeries in

a “pulling” contest in conjunction with the

showing of “Bread,” came to Kansas City

and arranged a tie-up with the Smith

Bakery company, then proceeded to do

some advertising and the stunt went over.

. . . The Cozy, City and Columbia theatres

of Junction City, Kan., have been purchased

by Glenn W. Dickinson, who operates the
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Bowersock and V'arsity theatres, Lawrence,
Kan., from M. B. Shanberg of the Midland
Circuit of Theatres. . . . The Vine Street

theatre, Kansas City, was purchased by

George Bellini from D. Costa, while the

Zim and Grand theatres, Winfield, Kan.,

operated by Barbour and Campbell, have
been taken over by O. K. Mason of the

Miller interests; the Phototorium theatre

has been purchased by IV. D. Fite from the

Meyn estate
;

the Gladstone theatre, a

suburban house, was sold to Capitol Enter-
prises by H. Aid.

Denver, col.

—

Fred Gage, district

manager of the Universal Film Ex-
changes, Inc., has arrived for a visit with
the local exchange. . . . Claire Windsor, Pat
O’Malley, and Billy Eugene have arrived.
These Metro-Goldwyn stars are to take
leading parts in the filming of “The White
Desert,” the entire production of which is

being made a few miles above Carona, Col.,

“the top of the world.” . . . Jimmy Gilmour
has accepted a position as salesman with
the local branch of the Film Booking
Offices of America. He will be assigned
to the New Mexico territory as well as the
Western Slope territory of Colorado.
Jimmy has been away two years. He is a
brother of Charles R. Gilmour, local man-
ager of Vitagraph. . . .IV. T. "Tilly” With-
ers announces that he is now connected
with Producers Distributing Corporation
as a salesman. He, for the past few
months, has been associated with Vita-
graph. . . . Chas. R. Gilmour, local Vita-
graph manager, has left for a three weeks’
trip into the New Mexico territory. . . .

Earl Nye, manager of the Carl Ray Amuse-
ment Enterprise theatres of Cheyenne,
Wyo., is a visitor in the city. . . . C. W.
Hine of the Princess theatre, Ault, Col.,

was a visitor. Air. Hine substituted for
Air. Eppler on the Board of Arbitration at

its last meeting. . . . Jnn Lynch, popular
exhibitor from Laramie, Wyo., appeared at

the Film building today, reporting business
good at both his theatres, the Empress and
the America. . . . Messrs. Kohn and Fair-
child have added another theatre to their

already wide chain of amusement houses.
P. H. Happen of the Lyric theatre. Ft. Col-
lins, Col., reports that he has disposed of

his interests in the Lyric theatre to the

K. & F. Amusement company. . . . J . H.
Ashby, manager of Associated First Na-
tional exchange of Denver, has just re-

turned from a trip into the extreme south-
ern part of New Alexico. . . . L. T. Fidler,

of Warner Brothers, reports that his com-
pany has definitely decided to open up an
exchange in Salt Lake City.

Drucker, owner of Deluxe Feature Film
Exchange of Denver, reports that he has
made all arrangements to open another
branch in Salt Lake City.

IIMi—— —
T~AALL.AS, Tex.—So many rumors are

afloat along film row regarding amal-
gamations and chain combinations that the
local film market is considerably upset as
each day brings rumors of new consoli-

dations. Robb and Rowley, chain of thea-
tres, announced the acquisition of the three

Chicago
First Runs

(Week beginning March 29.)

CHICAGO: “New Toys." First .National.

McVlCKER'S : “A Kiss in the Dark." Para-
mount.

CASTLE: **CapitaI Punishment/* B. P.
Schulberg (2nd Week),

MONROE : “The Trail Rider,*' Fox.
ROOSEVELT : “The Thundering Herd." Par-

amount (2nd Week).
ORPHEUM: “The Rag Man,” Metro-Gold-

tcyn,

RANDOLPH : “Head Winds.** Universal.
STATE LAKE: “Waking Lip the Town,**

United Artists,

theatres at San Angelo, Tex., which gi\es
them absolute control of the town. Their
chain of theatres now consists of the ten
following towns ; San Angelo, El Paso,
Big Springs, Sweetwater, McKinney, Bon-
ham, Fort Worth, Laredo, Ennis and Du-
rant, Okla. Other deals are pending. . . .

A new film reel has made its appearance on
the Dallas market. It has a rubber hub
and sprocket teeth which effectively does
away with the obsolete plant method and
it is believed will preserve the film more
effectively than the older type. . . . R. C.

Mcllheren, manager of the Lffiiversal ex-
change, is making a special personal contact
trip through the Southeast territory, ex-
plaining to the trade why they can’t get
“The Last Laugh” at the same time. . . .

J. F. Shawhean and H. Allis have opened
the Capitol theatre, Quinlan, Tex., which
has a capacity of 250 seats. They have re-

cently signed for one hundred per cent
Universal service. . . . Creole Enterprises,
Inc., release “The Breath of Scandal,”
played to exceedingly good business dur-
ing the Cattlemens’ convention at San An-
tonio, Tex. . . . "Uncle Joe” Luckett is

clearing the deck for action while await-
ing Chaplin’s next picture, “The Gold
Rush.” . . . L. B. Brauer, Llniversal sales-

man, has been transferred to the Hous-
ton office. He believes in “leaving ’em
with a smile” and consequently his depar-
ture from the Eastern territory is regret-

ted by his many friends. ... 7'. E. Laird,

formerly booker of the local First Na-
tional office, has been confined to bed due
to a nervous breakdown. Theodore Routt
is filling the vacancy created. . . . Ernest
Leeves, district manager. Creole Enter-
prises, Inc., has just completed a trip

through the Southwest. He states that

he finds the territory in very good condi-
tion as evidenced by the volume of busi-

ness received. The long drouth, however,
is beginning to have its effect on the trade.

A rain which visited Corpus Christi and
vicinity recently was estimated at a value
of $1,000,000. . . . Universal announced an
addition to their sales staff of H. L. Gross,
J. H. Lutzer and G. M. Blackburn. These
men bring with them a good record of

consistent sales and fair dealings and were
cordially welcomed to Universal.

\

S T. LOLTS, AIo.

—

Tom McKean, man-
ager of the local F. B. O. office, is in

the Eastern and Northern section of the
state this week working out F. B. O. prob-
lems with exhibitors. We shouldn’t doubt
that AIcKean is getting “keen” on those
contracts. . . . Loew’s State theatre will

perk up the box office receipts next month,
we bet, when Johnny Hines gets to town.
Hines will make a personal appearance
with his latest, “Speed Spook.” Barney
Rosenthal, of Columbia Pictures Corpora-
tion, wanted it kept quiet but we’re going
to tell—that he has booked all three of the

Hines features, handled by his exchange,
solid in the key cities of the territory. . . .

We guess that everybody knows that Will
De Fresno is spending three weeks visiting

here. Will is a Paramount manager from
Louisville, down in the state noted for fast

bosses, pretty women, and corn liq—well,

pretty women and blue grass. . . . Clarence
Denny (apparently no kin of Reginald) has
taken over the Dreamland theatre. Rood-
house, 111. . . . Two of our brother exhibi-

tors have been visited by fire; owners of
the Star, Alarked Tree, Ark.; and owners
of the Gem theatre, Blytheville, Ark. . . .

About the time of the tornado Arthur Levy
left to cover Northern Illinois. Well,
its safer up there—most of the time. . . .

We shall expect favors of Easter Lilies if

we attend the opening of the New Masonic
theatre, Lebanon Junction, Ky., Easter
week. The management has said they
would like to offer the personal appearance
at the opening performance of a Hollywood
star. (Now there’s a funny crack in that

same place.—Star? Easter? East? Oh,
well.) . . . J. A. Langhran has sold his in-

terest in the Lannae theatre, Worden, 111.,

to Rudolph Scheller. . . . The Strand
Amusement company, of which Leo Keiler
is the dominant figure, has taken over the

Orpheum and Grand theatres in Fulton,
Ky., The Orpheum formerly was owned by
W. L. Chisholm and the Grand by George
Snoxo. . . . The Wilson theatre, Wilson,
Ark., will hold its grand opening early in

April. . . . Albert Dankc, manager of the

St. Louis Vitagraph office, reports an al-

most universal interest in “Baree, Son of

Kazan” throughout the St. Louis trade ter-

ritory. Alany of the leading papers in this

section are running this story which was
written by James Oliver Curwood and fea-

turing Wolf, the War Dog, in serial form.

Included in these papers are: The Nevus
Democrat, Belleville, 111.

;
Daily Breeze,

Taylorville, 111.; Daily Reptiblican, Poplar
Bluff, AIo.

;
Daily ATtt'.f, Robinson, 111.

NOW BOOKING
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% %
OEATTLE, WASH.

—

S. M. Warner, of
Warner Brothers, is a visitor in this

city completing plans for the opening of a
palatial downtown theatre. A second proj-
ect is under way in the Elniversity district.

A rumor in connection with the new down-
town theatre has it that the new house will

contain a greater seating capacity than any
of Seattle’s present theatres. Mr. Warner
accompanied L. K. Brin from Portland
upon the return of the latter from a visit to

Rose City. . . . Paul Aust, manager of the

local Associated Exhibitors’’ offices, an-
nounces that when the recently completed
production, “The Sky Raider,” is released,

the premiere of the great picture will prob-
ably have a companion attraction in Captain
Nungcsser, famous French ace, who w'ill

appear in person at the theatres featuring
the picture. . . . Guy Maxey, covering South-
w'est Washington, and Dave Farquhar, Ore-
gon salesman for Vitagraph, are finding

general economic conditions improving in

the Pacific Northwest, and as a result are

signing up some very good business, ac-

cording to H. A. Black, manager of the

local offices. . . . Film Row has had some
prominent visitors from the North in the

last few days. They are Capt. A. E. Lath-
rop of Cordova, and W. D. Gross of Ketch-
ikan, Alaska. Captain Lathrop is an ex-
hibitor and has been a producer of Alaskan
pictures, it is stated. Both men expect busi-

ness to be good in Alaska this spring and
summer, and are going to take back some
of the best pictures obtainable. /. G. Beck-
man, formerly salesman with Producers
Distributing, has taken over the manage-
ment of the Casino theatre, Spokane. For
the purpose of interesting the larger picture

producers of California in the possibilities

of the Puget Sound district as a back-
ground for plays, the Seattle Chamber of
Commerce has made a survey of desirable

locations near this city and pertinent prob-
lems and submitted it with extensive sets

of photographs to IS leading California
companies. . . . The new H. C. Weaver
Production, Inc., studio, Tacoma, makes
available one of the largest stages and
laboratories in the West for use of visiting

companies. . . . A. A. Brtice, who resigned
recently as assistant to Mgr. A. H. Huot of
the Seattle Film Booking Offices, is cover-

ing east of the mountain territory for

First National. . . . Harry Lustig has been
made district manager of the whole west
for Metro-Goldwyn, and /. E. Flynn, for-

merly Northwest manager, now directs the

mid-west section with offices at Kansas
City. . . . R. C. Hill, Kwality Pictures sales-

man, is using a cane following an injury
recently to his foot which incapacitated
him for a few days, but expects soon to

discard the staff. . . . Harry Landstrom is

now selling for De Luxe features. He for-
merly covered the Inland Empire for the

Fox Seattle exchange. . . . Northwest-Inter-
mountain Film Mirror is the name chosen
for the new house organ issued by Greater
Features. . . . “Sheff” Sheffield is very
proud of the new publication being put out
by Lannon & Sheffield, manager of Greater
Features.

O TTAWA, ONT. — Daylight Saving
comes into effect here May 2 and will

extend through until September 26 accord-

ing to a decision of the Ottawa City Coun-
cil last week. Leonard Bishop, a local ex-

hibitor, has suggested that theatres con-

tinue to operate under the Eastern Stand-
ard time. He will give the plan a real trial

at the Regent theatre. Instead of closing

at 10:30 by the City Time it will be 11 :30

or 10:30 Eastern Standard time. . . .

Joseph Franklin, manager of B. F. Keith’s

theatre, here, is a proud father now that

his 12-year-old daughter, Lillian, proved
herself a prodigy by playing first violin in

the annual local concert of the Ottawa
Symphony Orchestra last week. . . .

When Harry Dahn returned to the man-
agement of the Capitol theatre, Montreal,

the first thing that he did was to revert

to the plan of opening new shows on Sun-
days instead of Saturdays. . . . Aid. W.
A. Sunimerinlle, Toronto, proprietor of the

Prince of Wales theatre, conducted a spe-

cial screening of the feature “Capital Pun-
ishment,” in the Pompeiian Room of the

King Edward Hotel, Toronto, March 25.

The guests included Mayor Foster, Magi.<:-

trate Jones, and civic and court officials.

. . . Jack MacKay of MacKay Brothers,

Hamilton, Ont., has announced that his

firm is building an attractive suburban
motion picture theatre at a cost of $45,000.

It will be ready in June. . . Mrs.
Arthur Adams, a member of the board of
censors for New Brunswick, well liked by
exhibitors and exchangemen, has resigned
from the board and moved to California.

. . . R. J. Farhe. has remodelled a large

corner building at Truro. N, S.. into a

neighborhood theatre with 600 seat ca-

pacity. . J.ezins Werner, formerly
with Fox Films and the Canadian Educa-
tional at St. John, N. B., has become man-
ager of the house. . . . Rudolph. Harry
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and John Besler have concluded a deal
for the Princess theatre, at Yorkton,
Sask., from Harry Bronfman, paying
$30,000. . . . Kathleen Sinclair, organist
at the Lyceum theatre, Winnipeg, Man.,
has returned to the Lyceum after a three
months’ visit in California, where she
studied theatre organ playing. . . . Wil-
liam Melody, manager of Associated First
National branch at St. John, N. B., was a
popular number at the annual banquet of
the Holy Name Society at Halifax, N. S.,

when he sang a solo. There must be
something in a name. . . . Mgr. Pete
Egan, of the Strand, Calgary, Alta., has
instituted a regular weekly feature at the
theatre in the form of a “Pay Day Night,”
for which he distributes pay envelopes
among the patrons of the theatre. Each
envelope contains an amount of money
from one cent up to $2.50. . . . The Cen-
tral Board of the Roman Catholic School
Commission at Montreal, Que., rejected a
proposal for the use of motion pictures
for educational purposes in the separate
schools of the city at a meeting of the
board last week. . . . Famous Players
Canadian, Ltd,, has completed a deal for
the purchase of the Grand theatre at King-
ston, Ont.

LETTERS
From Readers

A forum at which the exhibitor
is invited to express his opinion
on matters of current interest.

Brevity adds forcefulness to any
statement. Unsigned letters will

not be printed.

It Happens Time and Again
LA PORTE, IND.—To the Editor: On

January 3, 1925, Mr. William Henry, a
good looking chap, well dressed, dark
hair, clean cut features, about 35 to 40
years of age presented himself to Mr. J.

Goldberg, manager of the La Porte the-
atre, La Porte, Indiana. He stated that
he represented The Monarch Releasing
Company of Osage, Iowa. His proposi-
tion was that he had a series of “Buy in

La Porte” films which he would sell to
the merchants providing the theatre
would run the films. It was a film idea
that sounded good.

His appearance was very favorable,
and he had a large stack of letters of
recommendation, and all he wanted was
a letter of introduction stating that we
would run the film for advertisers. The
film was to start February 7. At the
time we did not know that he expected
to collect a deposit from each merchant
he sold. He called on F. W. Way, an
auto dealer, and sold him the service
collecting a deposit of $25. We do not
know whether he sold anyone else or
not, but we have never received any
film, and letters addressed to the Mon-
arch Releasing Company, Osage, Iowa,
are returned unclaimed; and as near as

we can learn there never was such a
company in that town.

Mr. William Henrv cannot be located
and is not known there. We have never
heard from him, the advertiser has never
heard from him, and the $25 is gone with
Mr. Henry. I suppose Mr. Henry is

working the same gag on other exhibit-

ors and it may be a warning in your
columns will save them some annoyance
and money. If any of them can inform
us of the whereabouts of Mr. Henry,
we’ll try to put a stop to his misrepre-
sentations.—IsADORE E. Levie, La Porte
Theatre Co., La Porte, Ind.
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“What the Picture Did For Me
’

VERDICTS ON FILMS IN LANGUAGE OF EXHIBITOR
Copyright, 1925

Associated Exhibitors
BATTLINiG BUNYAN: Wesley Barry—This is

one of the best Barry pictures. Lots of comedy,
fights, kid romance and pathos. Five reels.—L.

Salzberg, Electric theatre. Independence, Mo.

—

General patronage.

RACING LUCK: Monty Banks—A swift mov-
ing automobile comedy that drew mighty well and
pleased our audience. YouTl never go wrong on
this one. Seven reels.—C. E. Johnson, Paramount
theatre. Gibbon, Neb.—Small town patronage.

EAST OF BROADWAY : Special cast—An
extra good picture that pleased a fairly good
audience. Six reels.—L. Salzberg, Electric thea-
tre, Independence, Mo.—General patronage.

NEVER SAY DIE: Douglas MacLean—A very
good picture, which was well handled, but con-
siderably overdrawn. Of course, it was intended
to be to some extent well received. Six reels.

—

K. H. Sink, Grand theatre, Union City, Ind.

—

Better class patronage,

DUSK TO DAWN: Florence Vidor—This pic-

ture is the bunk. All there is to it is five reels

of film, no action and not much of a plot. I

would advise anyone that has this picture coming
to pay for it and let the exchange keep it. This
is the first time since I have been in business
that they walked out on me. Five reels.—B. R.
Parsons, Grand theatre, Springfield, Minn.—Gen-
eral patronage.

THE SPITFIRE: Special cast—As a drawing
power it is a “spitfire.” It is one of the poor
ones. Six reels.—L. Salzberg, Electric theatre.

Independence, Mo.—General patronage.

STORMY SEAS: Special cast—This is a good
picture and, I believe, the best I have had from
Pathe, although that is not saying much. Five
reels.—B. R. Parsons, Grand theatre, Springfield,

Minn.—General patronage.

GOING UP: Douglas MacLean—A poor print,

as usual, a lot of it gone and the rest full of

misframes and bum splices. Too bad. This must
have been a good picture once.—Roy W. Adams,
Pastime theatre, Mason, Mich.—General patron-
age.

GOING UP: Douglas MacLean—I booked this

from Heralp reports and it is no doubt very
good, but the print we received caused it to flop

here. Seven reels.—American Legion theatre,

Broadlands, 111.—Small town patronage.

F. B. 0.
BREED OP THE BORDER: Lefty Flynn—This

is the third Flynn we have shown and also the
best one. It is a Western from beginning to end,
with some action ail the way through. Five
reels.—W. J. Shoup, DeLuxe theatre, Spearville,
Kan.—Small town patronage.

THE CLOUD RIDER: A1 Wilson—A stunt pic-

ture with only one out of the ordinary stunt and
it’s a sketchy, poorly put together story at that.
They do take pains to have the girl, Virginia Lee
Corbin, take a couple of baths at unusual hours,
on a lonely beach at a late hour and alone, and
then again in the woods next day when they are
lost and without food, she takes another dip.

Interesting views, but why? Five reels.—P. G.
Estee, S. T. theatre, Parker, S. D.—Small town
patronage.

SILK STOCKING SAL: Evelyn Brent—The
best print so far and is a fine crook story, dealing
with the underworld and should please most any
audience, as it has the story and punch. Six
reels.—W. A. Clark, Jr., Castle theatre, Havana,
III.—General patronage.

THE FOLLY OF VANITY: Betty Blythe—

A

good little picture that will please 90 per cent.

Betty, in all of her loveliness, cannot help but
please her admirers. Jack Mulhall is there with
the goods and knows how to put it over. Better

on second night. Seven reels.—Roy E. Mitchell,

Plainview theatre, Plainview, Tex.—General pat-

ronage.

BROKEN LAWS: Mrs. Wallace Reid—An ex-

ceptionally good picture and a fine lesson for

some mothers on how to raise children. Pleased
well. Seven reels.—R. V. Fletcher, Lyric theatre.

Hartington, Neb.—General patronage.

BROKEN LAWS: Mrs. Wallace Reid—Say,
Boy, it is the very best lesson on the screen to-

day.—C. E. McClain, Liberty theatre, Tryon,
Okla.—General patronage.

THE DANGEROUS FLIRT: Evelyn Brent—
This drew well and comments ranged from
“poor” to “the best you ever had.” Evelyn looks

much better on the posters than she does on the
screen. Six reels.—J. S. Walker, Alamo theatre.

Moody, Tex.—Small town patronage.

TRIGGER FINGERS: Bob Custer—A story of

the Texas Rangers and a fair one at that, and
Custer sure can whip six or seven he men, and
I believe if they would turn him loose he might
whip a hundred. Can’t see why they let the hero
spank so many fellows. Five reels.—W. A.
Clark, Jr., Castle theatre. Havana, III.—General
patronage.

KANKEE MADNESS: George Larkin—Played
this with “Fighting Blood” and it made a pro-
gram that is hard to beat. Satisfied our usual
Saturday night crowd.—Paul B. Hoffman, Legion
theatre. Holyrood, Kan.—Small town patronage.

THE SPIRIT OF THE U. S. A.: Johnnie
Walker—Thumbs up. This was a good picture

and I played it to the largest house I have ever
had, due to the fact that it was given as an
American Legion Benefit. There are not many
war scenes in the picture but it has the atmos-
phere that the title conveys and pleased 100 per
cent. Eight reels.—Jos. W. Springer. Strand
theatre, Elizabethtown, Ind.—Small town patron-
age.

FOOLS IN THE DARK: Special cast—Some
comedy.—C. E. McClain, Liberty theatre, Tryon,
Okla.—General patronage.

YOUTH AND ADVENTURE: Richard Tal-

madge—A picture without much plot but has a

good deal of comedy and action, which my patrons
like. It seemed to please here. Six reels.—W.
J. Shoup, DeLuxe theatre, Spearville, Kan.—Small
town patronage.

THUNDERING HOOFS: Fred Thomson—Good
Western picture. When you see Thomson and his

horse, in one picture, you see all of them. Six

reels.—R. V. Fletcher, Lyric theatre, Hartington,
Neb.—General patronage.

THE FIGHTING SAP: Fred Thomson—Another
good Thomson with Silver King doing his part.

Six reels.—W. T. Biggs. Unique theatre, Anita,
la.—General patronage.

THE FIGHTING SAP: Fred Thomson—Fair
business fir.st night, fell short second night on
account of free program at school. Lots of

action. Fred is good. Silver King is good. Story
good, but poor direction. Five reels.—E. E.

Gailey, Cry.stal theatre, Wayne, Neb.—General
patronage.

THE DANGEROUS COWARD: Fred Thomson
—My first Fred Thomson and it’s good. He and
Silver King are as good as Mix and Tony any
day. If your people like Westerns, don’t be
afraid of this one. Ran Round 1 of “Fighting
Blood” with this. A good combination. Five
reels.—R. L. Nowell. Idlehour theatre, Monroe,
Ga.—Small town patronage.

THE DANGEROUS COWARD: Fred Thomson
—What a horse, what a horse ! And he has the
right master. We need this horse in the Texas
legislature. Five reels.—J. S. Walker, Alamo
theatre. Moody, Tex.—Small town patronage.

THE DANGEROUS COWARD: Fred Thomson
—Played this to best mid-week night we ever
had. Fred and Silver King please the fans. Some
hokum and parts overplayed. Five reels.—H. B.

Wilcox, Unique theatre, Bricelyn, Minn.—General
patronage.

THE SILENT STRANGER: Fred Thomson-
Like all Thomsons, this pulls and pleases. Have
used a few others of his, but wow ! This was the
best so far. Good Saturday night program. An
F. B. O. comedy and this makes a good program.
—Peter Bifarella. Family theatre, Attica, N. Y.

—

Geneial patronage.

THE SILENT STRANGER: Fred Thomson—
Fred plays a deaf and dumb part and acts as a
Federal officer. Good show and satisfying.—H.
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“Herald Only“ Club
"Because the 'Herald' was the pioneer in this field, and because

we will have a better journal to which to turn for guidance if we
solidly constribute to the same one, just as long as the ‘Herald’
keeps up its high standard of service I shall write solely for this
magasine.’’—Fhilip Rand, Rex theatre, Salmon, Idaho.

ABBOTT. G. S 222
ACCOLA, E. C 184
ADAMS, R. W 19
ALLEN, C 8
ALGUIRE, Mrs. C. C 54
ANDERSON. C. V 116
ANDERSON, J. A 143
ANDERSON, R. L. 85
ANDRESEN. J. W _...104

ANGELL, H. H 130
ARMENTROUT R 72
ARMISTEAD, E. A 66
ASHWORTH & BARTELS 180
BABIN, M. J 7

BAILEY, J 159
BAKER, C. 195
BARBER, C. E 87
BARTLETT & SON, C. W 103
BAYS, E. C 170
BELL, Mrs. L 22
BERGER, S. A 37
BICKEL, J. C 108
BIGGS, W. T 207
BIERWIRTH, H. C 62
BILLS, C. H 88
BINIONS, H. H...._ 133
BIFARELLO, P 215
BODWELL. M. F 141
BOLLMAN, V. G 9

BOTSFORD BROS 235
BREITRICK, D. M 193
BRENNER, W. H 10
BROADUS, J. N 177
BROWN. C. L 42
BROWNE, F. L 39
BURSON, L. A...._ 158
BYERLY, C. M 43
BYERLY, S. L. - 30
BYRNE, E. E 147
CAIRNS, J 23
CARTER. Mrs. L. M 55
CAUSEY. H 70
CHAPMAN & EVANS 210
CLARK, W. M 105
COLLINS, E. H 101
CRAIG, M. T 186
CRAIG. W. E 152
CREAL. W. H 4
CRONKHITE, C. C 89
CROSBY & SCHWIERSKE 44
DASPIT. H 31
DeBAGGIO, H 40
DeMORDANT, P 76
DEYO, L. 174
DINSMORE & SON 90
DOLLIVER, M. 224
DOWLING, R. L..._ 41
DURBIN. P. J 127
EAGAN. H. J 112
ELLIOTT, E. H 63
ENLOE, J. J._ 134
ESTEE, P. G. 24
EULER. J. R. 26
EVELAND, E 233
FARNSWORTH, R 110
FARRAR, S. 206

FAWKS, E. L. 219
FAY, L. M 202
FAYTLE, M. F 163
FOSTER, M. P 73
FOX, Mr. and Mrs. E 64
FREEMAN, F. L...._ 81
FRY, S. G 231
GAILEY, E. E 94
GARDNER. B. B 214
GARDNER. J. M 213
GAULDING, H. W 45
GEETING, R. C 201
GIACOMA BROS 199
GRAY, R. 0 135
GREEN, S 168
GUERIN. W. R 82
HARRIMAN, J. L 225
HARRIS, F. N 77
HARRISON, M 169
HARTMAN, C. M 154
HAWKINS. J. W 200
HELD, P. G 32
HESS, L. S...._ 95
HICKMAN, R. W 83
HILLYER, M 137
HILTON, O. A. B 28
HINDS, F. C 11
HINDS, W 173
HOADLEY, E. C 197
HOFFMAN, P. B 114
HOPKINSON, JR., F. S 131
HORN & MORGAN 58
HORNUNG, A. 56
HOUSEY, J. A 198
HUESTIS, B. P 106
HUMPHREY, W. H 212
HUTCHISON, R. 0 194
IHDE. S. G 46
JENKINS, J. C. 3
JENSEN BROS ill
JESSEE, Mr. and Mrs. T. R 47
JOHNSON, P. L. _.......205

JOHNSON, O. W 78
JUDGE, C 164
KATZENBACH, E. L 218
KENNEASTER, J. S 172
KHATTAR, G. 51
KIMBRO, Mrs. W. M 211
KING, L. G 209
KINGERY, R. H 123
KIRKMAN, W. G 190
KOBORG, C. W 188
KOCH, G. H 165

KOOKER, D. A 52
KOOPMAN, J 132
KOTTAS, E. V ”

;i50
KRAUTH, P 149
KUDLACEK, J. J 67
LAMBERT, O. W 148
LANGACHER, C. W 59
LEEK. L. N
LOWELL, B. S 86
LUNA, E. D 96
LYMAN, C. H 128
LYNCH, C. H 71
MacPHERSON, O. E...„ 117
MALPHURS, C 178
MARTIN, H. G "

48
McCORMICK, B. P 49
McCOY, H. C 192
McCUAN, L. W 228
MEECE & HALE 121
MENDENHALL. C. A 12
MEYER, F. S 2
MILES. A. N 13
MILLER, C. E 166
MILLER, C. R. 14
MILER, L. A 145
MILLWARD, V 102
MITCHELL. R. E 221
MOORE. L. R 74
MOORE, Mrs. J. W 25
MOORE, P 124
MORGAN, A. M 136
MORRIS, P. E 126
MOULTON, C. H 68
MUNSON, C 122
MUSSON, W. H 50
NEIS, A. R 125
NICKELL, C. W 216
NORTON, B 182
O’HARA, F. J 80
OLLER, L. 139
O’NEIL, E. J 109
O’TOOLE. A. B 176
OTTEN, H. J 197

PARKS, O. E 60
PATRICK, H. E 204
PATRICK. W. D 97
PEITZ, P. B 115
PERRY, F. 156
PERRY. W. 0 232
PERUNKO, L. J 227
PFEIFFER, R 113
PFLUGER, H. H 171

PHILUPS, D. H 107
PILLIOD, L. A 33
PORTELL, J. G 69
POWERS, C. H 20
PRICE, A. J 208
RADTKE, T. W 220
RAND, P 5
REA, G. A 1

REDISKE, G. F 34
REEVE, H 203
RESTIVO, J 167
REYNOLDS. E. J 91
REYNOLDS, J. M 179
RICE, R. B 191
RILEY, R. R 38
RITTER. G. J 75
RIVA, Mrs. C. A 15
RODGERS, F. C 144
ROSSER, R. P 161
ROLSTER, M „...175

RYAN, C. H 57
SABIN, F. E 16
SAMPLE, F. R 61
SAUNDERS, E 129
SCHAFER, C. W 230
SCHMIDT, J. W 92
SCHLOTTERBECK, F 234
SELK, H. G 138
SHOUP, W. J 189
SHOYER, Dr. M 183
SILVER & SON. W. H 120
SIMPSON, C. H 157
SITTON & SON, A. P 151
SMITH, Mrs. R. B 142
SMITH, R. W 217
SPAINHOUR, C. A 100
STANTON, M 27
STARKEY, G. C 17
STEEL, A 98
STETTMUND, H. G 6
STEVENSON, G 160
SUSZYCKI, A. A 99
SWARTOUT, E. W. 35
TALBERT. J. H 162
THOMPSON, H. P 21
TILLER, J 29
TOPE. G. W 119
VAN ALSTYNE, L. A. 187
VAN NOY, H 36
VAN STRAAT, W. J. 118
VAUGHAN, G 53
VEATCH, A. L 65
VETTER. E. H 153
WALDEN, K. H 229
WEAKLEY. C. D 226
WENGER, R. S 181
WERNER. A. C 146
WETZ, J, H 140
WHARTON, E. L. 79
WILCOX, L. M 185
WHITE, D. A 84
WILLIAMS, E. J 146
WILLIAMS, J. M 93
WILLIAMSON, A. E 155
WILLIS. W 233
WINTERBOTTOM. W 18

B. Wilcox, Unique theatre. Bricelyn. Minn.—Gen-
eral patronaKe.

NORTH OF NEVADA: Fred Thomson—This is

one of the best Westerns I have ever seen and I

don’t believe there was a single gun fired. Five

reels.—American Legion theatre, Broadlands, HI.

—Small town patronage.

NORTH OF NEVADA: Fred Thomson—Fred
Thomson and Silver King do put up a good show.
Five reels.—Geo. Conover, Marva theatre, Marva.
III.—General patronage.

THE MASK OF LOPEZ: Fred Thompson—This
was shown with Buster Keaton in “Frozen
North.” made a fine program with plenty of

action. Five reels.—Geo. Conover. Marva theatre.

Marva. 111.—General patronage.

THE BISHOP OF THE OZARKS: Special cast

—A good picture, yet it lacks the punch that

pleases, also the drawing power. Film i>oor. Six

reels.—W. A. Doerschlag, Strand theatre. Ran-
som, Kan.—Small town patronage.

JUDGMENT OF THE STORM: Special cast—

A

good picture. Six reels.—H. B. Wilcox. Unique
theatre, Bricelyn, Minn.—General patronage.

JUDGMENT OF THE STORM: Special cast—
A splendid production containing entertainment
for old and young. Greatest snow storm ever

shown here. Seven reels.—Geo. Conover, Marva
theatre. Marva. 111.—General patronage.

THE HOUND OF THE BASKERVILLES

:

Special cast—A good all around picture. I didn’t

have enough push behind it to put it over. Sorry

I didn’t. Print good. Five reels.—E. Crawford.

“Y” theatre. Ft. Leavenworth. Kan.—General

patronage.

First National
IF I MARRY AGAIN; Doris Kenyon—One of

the best pictures I have seen in a long time,
Doris is a ffreat actress. Never was popular here
until this picture. Had full house two nights.

Pleased 100 per cent. More good comments from
men than from women. My! How I like to run
a picture like this and have everybody satisfied.

Eight reels.—R. L. Nowell, Idlehour theatre. Mon-
roe, Ga.—General patronage.

INEZ FROM HOLLYWOOD: Anna Q. Nilsson
—A dandy picture with a catchy title that drew
them from miles around and pleased them too.

Miss Nilsson does some good work as the screen’s

greatest vamp. Nothing in the picture to offend

and I would consider it excellent entertainment.
Seven reels.—A. D. Brawner, Jewel theatre.

Hooker, Okla.—Small town patronage.

SO BIG: Colleen Moore—Here is a real picture

that pleased nearly all, and one of the kind that

helps keep our theatres open. It’s clean, good
for Sunday, and contains some of the best char-

acter work Miss Moore ever did. It’s life, it's

human, it has a moral, it’s very entertaining,

with just enough comedy relief. Business fair,

as we had to buck Nell Brown’s home talent.

Eight reels.—E. E. Galley, Crystal theatre, Wayne,
Neb.—General patronage.

THE SILENT WATCHER; Glenn Hunter—
From start to finish this is an audience picture

and should please any class of patronage. If it

has box office value I did not discover it by
results. Bessie Love and Glenn Hunter do fine

and Hobart Bosworth gets over by his usual fine

work.—W. H. Brenner, Cozy theatre, Winchester.

Ind.—General patronage.

NEW TOYS: Richard Barthelmess—Way below

par. Mary Hay will never make a leading woman
for her husband. Lots of kicks on her. Eight

reels.—W. H, Mart, Strand theatre, Grinnell, la.

—College patronage.

IDLE TONGUES: Doris Kenyon—Picture bet-

ter than the reports indicate. Wasn’t expecting

JVOH^ BOOKING

HanyC^rey

Bad
A Spper Thriller with

Thousands of I{_eal Indians

A Hunt Stiomber^ personally supervised production
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Alberta Vaughn and George O’Hara
appear in collegiate roles in “The
Peacemakers,” the football pictures
which are being released through
F. B. O.

much and was surprised that so many liked it.

Very good, should please majority. Six reels.

—

R. L. Nowell, Idlehour theatre, Monroe, Ga.

—

Small town patronage.

SUNDOWN : Special cast—Had read several

poor reports on “Sundown” from others and was
expecting a flop. However, I turned them away
the first night, on account of standing room all

sold, and had a comfortably filled house for the

second night at 15 and 35 cents. The picture

has considerable comedy through it and the por-

trayal of Theodore Roosevelt was exceedingly

good. Many said they liked it better than “The
Wagon.” Personally, any picture that fills my
house on Monday night has my respect. Nine
reels.—A. D. Brawner, Jewel theati’e. Hooker,
Okla.—Small town patronage.

SUNDOWN : Special cast—A great big picture.

Will please an audience that likes big out of

doors scenery and cattle, etc. Seven reels.—Bert
Silver, Silver Family theatre, Greenville, Mich.

—

General patronage.

FOR SALE: Claire Windsor—Extra good enter-

tainer that would please most any kind of audi-

ence. A true to life story. Picture well titled.

Seven reels.—M. J. Babin, Fairyland theatre.

White Castle, La.—General patronage.

THE ONLY WOMAN: Norma Talmadge—Very
good picture but will not stand a raise in ad-
mission, as they cannot see where it should cost

more than any other feature. Norma is good in

this. Price too high to make money. Nine reels.

—T. J. Kempkes, Majestic theatre, Fairbury, Neb.
—General patronage.

LEARNING TO LOVE : Constance Talmadge—
A well done comedy. One that will please all

classes if you can get ’em in. We failed to get

even average business after large advertising
campaign. Constance Talmadge is not a box
office attraction and has slipped out of the pic-

tures. Seven reels.—W. H. Brenner, Cozy thea-
tre. Winchester, Ind.—General patronage.

THE ENCHANTED COTTAGE: Richard Bar-
thelmess—Patrons divided on this one. Did not
get many favorable comments on it. Personally
I thought it one of Barthelmess’ worst. This was
not very much of an entertainer to the general
class. Seven reels.—M. J. Babin, Fairyland the-
atre, White Castle, La.—General patronage.

LOVE'S WILDERNESS: Corinne Griffith—Not
much to this one, not one-half as good as “Lilies
of the Field.” They will have to give Corinne
better stories than this. I had a nice business
built up on her, but this one gave her a black
eye. She is certainly good to look at and if they
will give her the right kind of stories, she will

give some of the older stars a run for their
money at the box office. Eight I'eels.—Henry Im-

ming. Star theatre, Newton, III.—Mixed patron-
age.

HUSBANDS AND LOVERS: Florence Vidor—
This is fine. Miss Vidor is splendid. All char-
acters good and directing superb. You will make
no mistake in playing this picture.—F. W.
Swarthout. Palace theatre, Aurora, Ind.—General
patronage.

THE GIRL IN THE LIMOUSINE: Larry
Semon—This is just a fair program picture. Can-
not be compared with the Buster Keaton features.

—Geo. C. Starkey, Opera House, Montour Falls,

N. Y.—General patronage.

BORN RICH: Bert Lytell—Nothing extra and
only pleased the highbrows. Will get by as a
regular program picture and that is all. Eight
reels.—T. J. Kempkes, Majestic theatre, Fairbury,
Neb.—General patronage.

THE WOMAN ON THE JURY: Sylvia Bream-
er—This picture pleased me and the medium
house that saw’ it. It seemed to have about all

that a good picture should have, including the
right kind of humor.—L. M. Jones, Arcadia the-
atre, Vandergrift. Pa.—General patronage.

TARNISH: May McAvoy—A little too spicy
for family patronage and children. Such titles

as “There’s two ways for a girl to get a fur
coat, and one of them is to buy it,” leave too
much for the imagination of the young folks. A
very good picture but not for the small towns.
Seven reels.—A. D. Brawner, Jewel theatre.
Hooker, Okla.—Small tow’n patronage.

PAINTED PEOPLE: Colleen Moore—Well. Col-
leen, you are in the limelight now as far as my
town is concerned. Wish you could have heard
the comments from my patrons on this one.
You've got my bunch going but don't let them
talk you into playing any more “So Big" roles.

Stick to the “Painted People" and “Perfect Flap-
per" type and you are sure to displace Viola Dana
with the “Herald Only” Club. NOTE: This is a
personal letter to Miss Moore in answer to one
recently received from her. Seven reels.—M. A.
Manning, Opera House, Baldwin, Wis.—Small
town patronage.

PAINTED PEOPLE: Colleen Moore—100 per
cent. Film condition good. This is a pleasing
comedy drama. Will go over in any town. Good
for Sunday. Seven reels.—B. R. Parsons, Grand
theatre, Springfield, Minn.—General patronage.

GALLOPING FISH: Syd Chaplin—This starts

off rather slow but after a time gets under mo-
tion and the last two reels are great. Seven
reels.—George. C. Starkey, Opera House, Mon-
tour Falls, N. Y.—General patronage.

GALLOPING FISH; Syd Chaplin—Old but the
kind that are a scream in the small town. Lost
money on this one, but should have played it

two nights. Would have been a cleanup the
second night, and that’s that! You never know.
—Henry Imming, Star theatre, Newton, 111.

—

Mixed patronage.

FLOWING GOLD: Milton Sills—Good picture.

Very poor crowd the first night, more than
double the second, which let me break about
even. No fault of the picture. Should have been
a clean up. Think the main fault lies in play-

ing this too late. I find that my patrons are
pretty well posted when I show’ old or new fea-

tures and do not hesitate to tell me so. Seven
reels.—Henry Imming, Star theatre, Newton, 111.

—Mixed patronage.

TWENTY-ONE: Richard Barthelmess—Very
good picture, but business rotten. But no fault

of the picture. Seven reels.—H. C. Henry, Val-
entine theatre, Defiance. Ohio.—General patron-
age.

Interesting scenes from “Off His
Trolley," a two-reel Mack Sennett
comedy, starring Ralph Graves, dis-

tributed by Pathe.

TORMENT: Owen Moore—An extra good en-
tertainment.—Bert Silver, Silver Family theatre,

Greenville, Mich.—-General patronage.

THE MEANEST MAN IN THE WORLD: Bert
Lytell—Very ordinary picture and the title, if it

works as it did in my towm, will get you noth-
ing.—George C. Starkey, Opera House, Montour
Falls, N. Y.—General patronage.

A DANGEROUS MAID: Constance Talmadge—
This picture is a very good one of its kind. It is

a picture of the 17th century in England. My
patrons do not care for this kind of picture, and
I am sorry to say that they do not care much
for Constance since we showed “Dulcy” and
“Gold Fish.” However, this picture is much
better than either of them. Eight reels.—W. J.

Shoup, DeLuxe theatre, Spearville, Kan.—Small
town patronage.

MY BOY: Jackie Coogan—Personally I liked it

fine. Much better than “Peck’s Bad Boy” and
it seemed to go well w’ith the crowd that came
to see it. Only fair crowd. Six reels.—G. F.

Rediske, Star theatre, Ryegate, Mont.—Small
town patronage.

THE MARRIAGE CHEAT: Leatrice Joy—We
must report this as an extra good feature. Some
exhibitors have knocked this picture but w’e must
say it pleased our patrons and that is what we
w’ant. It has fine direction and photography and
a good story with only one kiss. Seven reels.

—

W. J. Shoup, DeLuxe theatre, Spearville, Kan.

—

Small tow’n patronage.

GOLD FISH: Constance Talmadge—Drop the

first four letters from the title of the picture and
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I think we have it about right. Star cast, but
everything wasted on a lot of nonsense. The
kind of a picture that kills business. Keep away
from it. No favorable comments on this one.

Seven reels.- -Edgar Delahunty, Family theatre.

Forest City. Pa.—Mixed class patronage.

A SON OF THE SAHARA: Bert Lytell—Very
ordinary picture.—Geo. C. Starkey, Opera House,
Montour Falls, N. Y.—General patronage.

THE SEA HAWK: Milton Sills—It’s money for

the box office. Second showing in this city. I

believe I could put it over again. My tip to

those who have not shown it is to grab it now.
It’s money. Excellent print. Twelve reels.—E,

Crawford, “Y” theatre. Ft. Leavenworth, Kan.

—

General patronage.

THUNDERGATE : Owen Moore—Pleased better

than reports led us to look for. I call it pretty

good. Seven reels.—J. S. Walker, Alamo thea-

tre, Moody, Tex.—Small town patronage.

THE AGE OF DESIRE: Special cast—Just a

fair program picture and need a good filler to

put it over. Six reels.—W. T. Biggs, Unique
theatre, Anita, la.—General patronage,

DULCY: Constance Talmadge—Rather silly but
is full of laughs. Pleased some and others other-

wise.—Geo. C. Starkey, Opera House, Montour
Falls, N. Y.—General patronage.

THE BRIGHT SHAWL: Richard Barthelmess—
Not much to rave about so far as this is con-

cerned. Pleased about 50 per cent. Eight reels.

—M. A. Manning. Opera House, Baldwin, Wis.

—

Small town patronage.

WHEN A MAN’S A MAN: John Bowers—This
is a splendid picture. Follows the book. Will

draw good business, as a large majority of your
patrons have read the book.—Geo. C. Starkey,

Opera House, Montour Falls, N. Y.—General pat-

ronage.

Fox
THE DEADWOOD COACH: Tom Mix—The

best Tom Mix to date. Will please everyone. It

is a real Western. Seven reels.—L. Salzberg,

Electric theatre. Independence, Mo.—General pat-

ronage.

THE MAN WHO PLAYED SQUARE: Buck
Jones—Extra big Western. I would class it

among best. Attendance fair, on account of

storm. Would have had a full house on a good
night. Buck draws them in. Give us more of

Hank Mann. Plenty of comedy and thrills. Seven
reels.—R. L. Nowell. Idlehour theatre, Monroe,
Ga.—General patronage.

THE DESERT OUTLAW: Buck Jones—The
usual “punk” Western. Suits those “as likes

’em.” Seven reels.—Giacoma Bros., Crystal the-

atre. Tombstone, Ariz.—General patronage.

THE CYCLONE RIDER: Special cast—A very
good melodrama, full of good comedy, action and
thrills. Seven reels.^—L. Salzberg, Electric the-

atre. Independence, Mo.—General patronage.

THE CIRCUS COWBOY: Buck Jones—Pretty
fair Jones picture ; some good stunts in it.—Roy
W. Adams. Pastime theatre. Mason, Mich.—Gen-
eral patronage.

DAUGHTERS OF THE NIGHT: Special cast—
This is a good picture that will please.—Geo. C.

Starkey, Opera House, Montour Falls, N. Y.

—

General patronage.

THE LAST OF THE DUANES: Tom Mix—
Highbrow’S, lowbrows or no brows at all, they all

turn out to see Tom Mix in a Zane Grey story

and this is just what they eat up. Action every
minute.-—Roy W. Adams, Pastime theatre. Mason,
Mich.—General patronage.

Stills showing Charles Chaplin in pa-
thetic as well as humorous situations
in “Gold Rush,” with his new leading
woman. It will be released through
United Artists.

THE LAST OF THE DUANES: Tom Mix—
Good out-doors Western picture. Six reels.—R.
V. Fletcher, Lyric theatre, Hartington, Neb.

—

General patronage.

IT IS THE LAW: Special cast—Good average
program mystery picture. Six reels.—R. V.
Fletcher, Lyric theatre, Hartington, Neb.—Gen-
eral patronage.

THE WARRENS OF VIRGINIA: Special cast

—Just fair.—Roy W. Adams. Pastime theatre,

Mason, Mich.—General patronage.

THE WARRENS OF VIRGINIA: Special cast
-—Good Civil War picture. Seven reels.—R. V.
Fletcher, Lyric theatre, Hartington, Neb.—Gen-
eral patronage.

THE LAST MAN ON EARTH: Special cast—
All decent theatres lay off this one, unless you
show it to adults only, or better yet, to men
only. Won't do for a mixed audience. Seven

reels.—Conway and Hammer, Auditorium thea-
tre, Colfax, Wis.—Small town patronage.

THE TROUBLES OF A BRIDE: Special cast—
A lemon for us, of the yellowest variety. Not
bad morally. It’s not lucid enough for that. Looks
as if a bunch got together, made a few scenes
for a serial, and then went away and the inmates
of some school for the feeble-minded got hold of
the film and patched it together, after which
someone stuck in titles at random and the sales
department labeled it special, put a line on the
posters they thought sure fire. “At what age
should a girl mari*y ?” and sent it out to us poor
devils who have our name on the dotted line

and can’t afford to set out as many as we would
like to on this year’s Fox line-up. There’s very
little about a bride and nothing in the slightest

explaining the catch-line. Mamie comes in from
nowhere and goes there. An engine with steam
up shows on the main line over which a runaway
train has just passed. Immediately the hero
knows how to handle it. No one else about. No
continuity or intelligent or intelligible action.

Five reels.—P. G. Estee, S. T. theatre, Parker,
S. D.—Small town patronage.

CUPID’S FIREMAN: Buck Jones—A very poor
Jones picture; business to correspond.—Roy W.
Adams, Pastime theatre. Mason, Mich.—General
patronage.

THE ELEVENTH HOUR: Buck Jones—Impos-
sible melodrama that mainly appealed to the chil-

dren and the very young. Was rated as a pass-

able program picture and business was below
the normal. Six reels.—Al C, Werner, Royal
theatre, Reading, Pa,—General patronage.

THE ELEVENTH HOUR: Buck Jones—A real

melodrama that pleased. Action and then some
more. Great picture for a 10 and 20 cent house.

—Clifford L. Niles, Grand theatre, Anamosa,
Iowa.—General patronage.

WESTERN LUCK: Buck Jones—A good West-
ern picture. Saven reels.—Bert Silver, Silver

Family theatre, Greenville, Mich.—General pat-

ronage.

SIX CYLINDER LOVE: Ernest Truex—While I

had several kicks on this picture, the majority
considered it a passable program picture. Still

business was below the average. Six reels.—Al

”C. Werner, Royal theatre, Reading, Pa.—General
patronage.

THE TROUBLE SHOOTER: Tom Mix—Busi-

ness good. Good program picture that should

please the Mix followers. Fine scenes, good act-

ing, good photography. Tone okay—Special, no.

Pleased our audience. Six reels.—Edgar Dela-

hunty, Family theatre. Forest City, Pa.—Mixed
class patronage.

THE LONE CHANCE: John Gilbert—A very

good and pleasing little program picture. Con-

sider Gilbert a fine actor and, if put in the right

kind of productions, he should please most any
audience. Story good. Tone okay ; Special, No.

Many favorable comments. Five reels.—^Edgar

Delahunty, Family theatre, Forest City, Pa.

—

Mixed class patronage.

Metro-Goldwyn
THE DIXIE HANDICAP: special cast—A won-

derful audience picture. Do not believe I ever

saw a better pleased house. Action, love, every-

thing: and above all clean.—Clifford L. Niles,

Grand theatre, Anamosa, Iowa.—General patron-

age.

THE SNOB: John Gilbert—Fine picture that

pleased all.—Bert Silver, Silver Family theatre,

Greenville, Mich.—General patronage.

THE SILENT ACCUSER: Peter the Great—

A

picture with a good theme and well acted. The
dog. Peter the Gi-eat, did the best acting of any

dog I have ever seen on the screen, although he

may not be quite as pretty as some of his com-

petitors. Six reels.—K. H. Sink, Grand theatre.

Union City. Ind.— Better class patronage.

THE PRAIRIE WIFE: Herbert Rawlinson—
Just a picture, nothing to it. Not enough action

to make a Western. Seven reels.—W. H. Mart.

Strand theatre, Grinnell, la.—College patronage.

ALONG CAME RUTH: Viola Dana—This is

about the most satisfactory five reel picture we
have had the pleasure to run in a long time. It

will please any audience, young or old. Five

reels.—W. A. Clark, Jr., Castle theatre. Havana,
III.—General patronage.

THE BEAUTY PRIZE: Viola Dana—Very good

comedy drama that was pleasing to all. Dana
liked here. Six reels.—M. J. Babin, Fairyland

theatre. White Castle. La.—General patronage.

WIFE OF THE CENTAUR: John Gilbert—

A

finished picture, not for the Western crowds.

Flappers like it.—W. H. Mart, Strand theatre,

Grinnell, la.—College patronage.

HE WHO GETS SLAPPED: Lon Chaney—

A

NOW BOOKING



EXHIBITORS HERALD 59April 11, 1925

notable production, one that gets under your skin

and holds throughout. Besides being fine enter-

tainment, it is a study of life itself and credit

should be given here for one of the better pic-

tures this year. Business very satisfactory.

Seven reels.—W. H. Brenner, Cozy theatre, Win-
chester, Ind.—General patronage.

THE GREAT DIVIDE : Alice Terry—Missed

being a big one. Just above the average West-

ern. The story is too old.—W. H. Mart. Strand

theatre, Grinnell, la.—College patronage.

THE NAVIGATOR: Buster Keaton—One of the

best comedies I have seen for a long time. Seven

reels.—R. V. Fletcher, Lyric theatre, Hartington,

Neb.—General patronage.

EXCUSE ME: Special cast—A wow. 100 per

cent entertainment. Out of 20 pictures this year,

Metro-Goldwyn has batted 90 per cent. Seven

reels.—W. H. Mart. Strand theatre, Grinnell, la.

—College patronage.

HAPPINESS: Lauretta Taylor—Had more peo-

ple tell me this was a sorry picture than any
picture I have ever run. Six reels.—K. H. Oliver,

Gayety theatre, Amory, Miss.—General patronage.

HAPPINESS: Laurette Taylor—Dandy little

picture with no drawing power. Had to run it

on Saturday to keep from going behind on it.

Pleased a few, but how the Saturday nighters

complained. Eight reels.—J. M. Thoma, Post-

ville theatre, Postville, la.—General patronage.

DESIRE : Special cast—Can’t give this one
much, at least it didn’t register at the box office.

It isn’t very good, and won’t go over anywhere
very strongly. Seven reels.—J. M. Thoma, Post-

ville theatre, Postville, Iowa.—General patronage.

A BOY OF FLANDERS: Jackie Coogan—

A

very entertaining clean family picture. People
were well pleased. Holds interest throughout and
is one you can remember with pleasure. Seven
reels.'—-L. P. Charles, Grand theatre, Chetek, Wis.

—Small town patronage.

ROUGED LIPS: Viola Dana—Dana always
draws fairly well for me. This one is her best

effort to date. I book her in as many pictures as

I can get, run a two reel Pathe comedy with her,

and please most everyone. Five reels.—J. M.
Thoma, Postville theatre, Postville, la.—General

patronage.

CIRCE THE ENCHANTRESS: Mae Murray-
Punk entertainment—what you expect from her.

If she doesn’t spoil "The Merry Widow” I miss

my guess. Seven reels.—W. H. Mart, Strand
theatre, Grinnell, la.—College patronage.

THE FRENCH DOLL: Mae Murray—A while

ago Mae Murray was a good bet, but today she

seems to be slipping. People thought this only

a fair program picture and business was below

the average. Eight reels.—A1 C. Werner, Royal
theatre, Reading, Pa.—General patronage.

RED LIGHTS: Marie Prevost—An extra good
program picture of the mystery type. Enough
action in this for a serial. Seven reels.

—

Wm. E.

Tragsdorf, Trags theatre, Neillsville, Wis.—Small

town patronage.

PLEASURE MAD: Special cast—A wonderful
picture from every angle. Good story, good plot,

good directing. It is a society picture, which
means nothing at my box office, but I can say

that in towns where society pictures go over it

will do big business. Seven reels.—J. M. Thoma.
Postville theatre. Postville, la.—General patron-

age.

NAME THE MAN : Conrad Nagle—-A very in-

tensely interesting drama for grown-up folks. A
little draggy in second and third reels, then
takes on intensity. Eight reels.—-Giacoma Bros.,

Crystal theatre. Tombstone, Ariz.—General pat-

ronage.

THE GREEN GODDESS: George Arliss—Ran
this on Saturday to a full house. It is quite long
but interesting throughout. Ten reels.—Andrew
Rapp, Theatorium theatre, Emlenton, Pa.—Gen-
eral patronage.

THE SPOILERS: Milton Sills—A regular he
feature.'—Bill Leonard. Mystic theatre. Cedar
Vale, Kan.—General patronage.

THE SPOILERS: Milton Sills—This picture is

good for small towns. Has a fight which is very

realistic. Eight reels.—H. R. Ragan, Star the-

atre, Villa Grove, 111.—Small town patronage.

NELLIE THE BEAUTIFUL CLOAK MODEL:
Special cast—^Very good. Pleased. Nine reels.

—

Giacoma Bros., Crystal theatre. Tombstone, Ariz.

—General patronage.

THE UNINVITED GUEST: Special cast—

A

very good picture. Very interesting and very
beautiful. I had a very good crowd and they
all enjoyed this immensely. Give us more like

this one. Seven reels.—J. M. Thoma, Postville

theatre, Postville, la.—General patronage.

RENO: Helene Chadwick—This one is a peach.

I have never run a Metro-Goldwyn that lost me
money yet. They are 100 per cent good.—Bill

Leonard, Mystic theatre. Cedar Vale, Kan.—Gen-
eral patronage.

RENO: Helene Chadwick—Drew well and
pleased the majority, but a few objected to one
flash that might perhaps be considered a little

risque. Film in good shape.—I. R. Gavin, Ham-
mond theatre, Hammond, Wis.—Small town pat-

ronage.

THE REJECTED WOMAN: Special cast—Fair.

Eight reels.—K. H. Oliver, Gayety theatre,

Amory, Miss.—General patronage.

THE WHITE SISTER: Lillian Gish—This is a
fine picture for a Catholic community. Ran it 3

days to good business. Eleven reels.—R. V.

Samuel Johnson said:

**Knowledge is knowing a

thing or knowing where to

find itr
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Fletcher, Lyric theatre, Hartington, Neb.—Gen-
eral patronage.

REVELATION : Viola Dana—You can always
depend on Viola to please them. This picture has
a very good cast. Eight reels.—K. H. Oliver,

Gayety theatre, Amory, Miss.—'General patronage.

REVELATION : Viola Dana—Terrible. We cut
the sixth reel completely out. No one missed it

;

that’s how bad the story is dragged out. Nine
reels.

—

iW. H. Mart, Strand theatre, Grinnell, la.

—College patronage.

THREE AGES: Buster Keaton—Not so good. I

rather enjoyed this but my patrons didn’t and.
consequently it did very poorly at the box office.

Lay off this one. Six reels.—J. M. Thoma. Post-
ville theatre, Postville, la.—General patronage.

LONG LIVE THE KING: Jackie Coogan—The
poorest Coogan picture ever produced, was the
unanimous verdict here. Jackie was never strong
with the adults, but this time he failed to pull in

the children also. The result was a loss. Nine
reels.—A1 C. Werner, Royal theatre, Reading,
Pa.—General patronage.

THE MAN LIFE PASSED BY: Percy Marmont
—Not so good, not so bad. Not enough action
for the action lovers and not big enough dra^
matically to pull them in. Seven reels.—J. M.
Thoma, Postville theatre, Postville. la.—General
patronage.

OUR HOSPITALITY: Buster Keaton—My peo-
ple enjoyed this as well as any Lloyd I’ve ever
had, and they are still talking about it. The
name of the picture and the paper on it have
no drawing power whatever, but if you can get

them in it ought to please them unless they’re

blind.—Roy W. Adams, Pastime theatre. Mason,
Mich.—General patronage.

OUR HOSPITALITY: Buster Keaton—A good
comedy if bought right. We could not get them
in on it, but pleased the few that came. Seven
reels.—Conway and Hammer, Auditorium theatre.

Colfax, Wis.—Small town patronage.

DON’T DOUBT YOUR HUSBAND: Viola Dana
—Good, had them laughing all the way through.

Six reels.—K. H. Oliver, Gayety theatre. Amory,
Miss.—General patronage.

Paramount
THE GOOSE HANGS HIGH: James Cruze—

A

very fine clean little picture that leaves a good

taste in your mouth and will satisfy any audi-

ence.—Clifford L. Niles, Grand theatre, Ana-
mosa, la.—General patronage.

THE THUNDERING HERD: Jack Holt—About
the best thing in this class of story ever at-

tempted. It is rough in spots, at times stark

brutal, but it sure has a punch at the end. Jack
Holt is very good, Lois Wilson excellent. Noah
Beery in big part. The rush of the wagon train

to the relief of the settlers from the Indians is

undoubtedly the most spectacular thing that has
ever been handled. Someone certainly knew
camera values when they got the shots on this

and the buffalo stampede. Capacity business for

the run.—Ben L. Morris. Temple theatre, Bel-

laire, O.—General patronage.

THE SWAN : Special cast—If we would have
been the sucker that Paramount would have us

to be at the time we contracted, we sure would
have taken a lickin’ on this. The acting is good,

but plot, story and entertainment value are not

there.—K. H. Sink, Grand theatre. Union City,

Ind.—Better class patronage.

SACKCLOTH AND SCARLET: Alice Teriy -

Paramount promised us Conway Tearle in this

and then gave a couple of wooden men that no
one ever heard of. Alice Terry is wonderful and
holds up the story. Dorothy Sebastian great in

a hard part. A story the women liked very

much, but we had many complaints about the

"old men” lovers used in the story. When you
try to make a woman’s story you have to have
men who will be acceptable to them, and none
of the men in this were.—Ben L. Morris, Temple
theatre, Bellaire, O.—General patronage.

COMING THROUGH: Thomas Meighan—Fair-
{Continued on page 62)
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ly good picture but lacks action and the story

doesn’t mean very much. Fair drawing card.—

-

T. J. Kempkes, Majestic theatre. Fairbury, Neb.

—

General patronage.

FORBIDDEN PARADISE: Pola Negri—I guess
it is about time that Pola is going back to Po-
land to remarry her first love. She sure is no
drawing card in this section. The nature of the

story is poor. Another one of those foreign
plots. Give us American themes. Seven reels.—
K. H. Sink. Grand theatre. Union City, Ind.—
Better class patronage.

WAGES OF VIRTUE: Gloria Swanson—Poor
is too good a word for this. Some of my people
walked out. Gloria is a drawing card here, but

not with this picture. A fair plot.—Peter Bi-

farella. Family theatre, Attica, N. Y.—General
patronage.

THE WANDERER OF THE WASTELAND:
Special cast—This is a fair picture, nothing extra.

My patrons do not seem to care for the color.

Did not draw very well.—H. A. Davitts, Dixie

theatre. Winona. Miss.—General patronage.

LILY OF THE DUST: Pola Negri—Nothing to

it. Had several patrons tell me it was rotten.

Pola doesn't go here at all. It’s too bad you are

forced to play such pictures. Wouldn’t recom-
mend this one to anybody. Business fair first

day, dropped to zero second. Six reels.—R. L.

Nowell, Idlehour theatre, Monroe, Ga.—Small
town patronage.

A SOCIETY SCANDAL: Gloria Swanson—This
one is very good and pleased my Sunday patron-

age. Seven reels.—W. T. Biggs, Unique theatre.

Anita. la.—General patronage.

PETER PAN : Betty Bronson—It was bitter

cold and the radio must have been good, as no
one came to see this one. Very good picture. The
few that saw it raved about it. Some stayed

for the second show to see it over.—Peter Bifar-

ella. Family theatre, Attica, N. Y.—General pat-

ronage.

PETER PAN : Betty Bronson—This is a real

picture, out of the ordinary line, and will bring

the children and many who are not regular goers,

but is not exactly what the small town picture

fan wants. It’s too long, but it’s worth while

to play it for a change. The star. Betty Bron-

son, is a great little actress and we expect that

she will be heard from in the future. Ten reels.

—C. E. Johnson, Paramount theatre. Gibbon. Neb.

—Small town patronage.

HER LOVE STORY : Gloria Swanson—Have
had better pictures of Gloria, also worse. I would
call this an average Swanson picture. Business

good first night, nothing second night. Partly

due to all churches having church services on
Friday nig'nt. Seven reels.—Henry Imming. Star

theatre, Newton, 111.—Mixed patronage.

CHANGING HUSBANDS: Leatrice Joy—

A

knockout comedy that pleased 100 per cent. I

think the advertising department of Paramount
must be asleep. One-sheets and photos don’t tell

anything about the pictures. No action, no com-
edy. Scenes just plain junk paper. Good print.

Seven reels.—C. E. Terry, Capitol theatre. Oak
Grove. Mo.—General patronage.

CHANGING HUSBANDS: Leatrice Joy—Very
clever. Heavy rain kept the people home. A
splendid comedy drama. Miss Joy took her two
parts dandy.—Peter Bifarella, Family theatre.

Attica, N. Y.—General patronage.

CHANGING HUSBANDS: Leatrice Joy—

I

want to say everything good for this fine comedy
drama. It is just about 100 per cent entertain-

ment. Just a little spicy in a few places but

nothing anyone can take offense at. You will not

go wrong on this one, as it pleased the masses
and that is what counts at the box office in the

town of our size (2,000). Business double the

second night. Seven reels.—Henry Imming. Star

theatre. Newton. 111.—Mixed patronage.

CHANGING HUSBANDS: Leatrice Joy—Here
is a wow of a picture for almost any audience.

Full of comical situations that are bound to

please. Played with Our Gang in “Tire Trouble”
and all were more than pleased. Seven reels.

—

E. E. Gailey, Crystal theatre, Wayne. Neb.

—

General patronage.

OPEN ALL NIGHT: Viola Dana—"If it’s a

Paramount it’s the best show in town.” Oh,
Boy ! How they missed it on this one. and to

give pretty Viola Dana such rot to work on. I

cannot really tell you how bad this is. Five

reels of nothing, doubly, less than nothing. Pay
for it but don’t play it. It was the night of

the terrible cyclone that I showed this and con-

sequently had a $7.10 house. Just $7.10 more
than I was entitled to. The few patrons that

had nerve enough to come out, as it was pour-

ing down rain, just gave me a pitying smile and
went home and I suppose tried to forget about

it. Five reels.—Henry Imming, Star theatre,

Newton. 111.—Mixed patronage.

TIGER LOVE: Special cast—Another good pic-

ture but the title kept them away. A different

title and I would have packed them in. as those

who saw it enjoyed it immensely. Even though
“True Story Magazine” is a big seller, people

don’t want to see that on the screen, at lea.st

mine don’t. Six reels.—J. M. Thoma, Postville

theatre, Postville, la.—General patronage.

MANHATTAN : Richard Dix—Good picture for

any kind of people. You can’t go wrong on one

like this. Dix is going to be at tbe top of the

list before long. Very popular here. Why can’t

all pictures be this good? Boost it. Seven reels.

—R. L. Nowell, Idlehour theatre, Monroe. Ga.

—

Small town patronage.

MANHATTAN : Richard Dix—Very good pic-

ture and pleased everyone. Good comedy stuff

and story to go with it. Eight reels.—T. J.

Kempkes, Majestic theatre, Fairbury, Neb.—Gen-

eral patronage.

FEET OF CLAY: Cecil Be DeMille—This is

an extra good picture. Will go big anywhere.

Vera Reynolds does some fine acting in this one.

—H. A. Davitts, Dixie theatre, Winona, Miss.

—

General patronage.

MEN : Pola Negri—A rotten picture and a star

that never was. See she has gone to Europe.

Hope she never gets back. Seven reels.—^W. H.

Mart, Strand theatre, Grinnell, la.—College pat-

ronage.

A SAINTED DEVIL: Rudolph Valentino—Here
opinions were very much divided, classing it from

excellent to poor. However, the majority, I be-

lieve, would call it fair to good. But what has

become of Valentino’s following? The attend-

ance was poor throughout and the picture proved

a bad loser for me. Nine reels.—A1 C. Werner,

Royal theatre, Reading, Pa.—General patronage.

THE CALL OF THE CANYON: Richard Dix—
Zane Grey’s .stories always draw well, and this

was no exception. It is good, but we consider

it the poorest work of that popular author. It’s

about half and half Western and city stuff.

People liked it but we have played more satis-

factory Western features. Seven reels.—C. E.

Johnson, Paramount theatre. Gibbon. Neb.—Small

town patronage.

THE LIGHT THAT FAILED: Percy Marmont
—Marmont and Logan do wonderful work in this

one. I pleased only a fair crowd but I want to

say that it’s a great little picture. Run it on

Sunday and it will do the business for you.

Seven reels.—J. M. Thoma, Postville theatre,

Postville, la.—General patronage.

THE GUILTY ONE: Agnes Ayres—This is not

exactly a bad picture, yet I would class it as

one of the weak sisters. Six reels.—N. E. Frank,

Regent theatre, Wayland, Mich.—Small town pat-

ronage.

THE FIGHTING COWARD: Cullen Landis—

A

corking fine story. Picture cast and all pleased

100 per cent. Not a kick. Seven reels.—Gia-

coma Bros., Crystal theatre. Tombstone, Ariz.—
General patronage.

LAWFUL LARCENY: Hope Hampton—Rather
improbable but good ending and will satisfy any
ordinary audience, we believe. Six reels.—H. B.

Wilcox, Unique theatre. Bricelyn, Minn.—General

patronage.

THE HERITAGE OF THE DESERT: Bebe
Daniels—A very high class Western, beautiful

scenery, very good acting and the name of Zane
Grey helped at the box office. Would recommend
to all small towns. Six reels.—R. G. Leuzinger,

Carthage theatre, Carthage. S. D.—Small town
patronage.

PIED PIPER MALONE: Thomas Meighan—
Another near 100 per cent picture by this good

star. He is one of our best bets and this hits

the bull’s eye. Seven reels.—H. B. Wilcox,

Unique theatre. Bricklyn, Minn.—General patron-

age.

STEPHEN STEPS OUT: Douglas Fairbanks,

Jr.—The sorriest I ever ran. Six reels of noth-

ing. Features like this will surely kill your busi-

ness. Six reels.—Bill Leonard. Mystic theatre.

Cedar Vale. Kan.—General patronage.

SINGER JIM McKEE: William S. Hart—Seven
reels of punishment for the operator. The rest of

us went to sleep. Bill Hart in a “Mother Hub-
bard.” Ye gods! How do they get that way?
Seven reels.—A. D. Brawner, Jewel theatre.

Hooker, Okla.—Small town patronage.

TO THE LADIES: Theodore Roberts—A fair

picture. However, it will pass. Had a very poor

crowd. Six reels.—Andrew Rapp, Theatorium

theatre, Emlenton, Pa.—General patronage.

SALOMY JANE: Jacqueline Logan—Hot
weather ruined business for this one. I played

it in July. Not a very good picture but the

title did the business in bringing a fair crowd
in spite of the sizzling heat. Had a few com-
plaints but not many. Seven reels.—J. M.
Thoma, Postville theatre, Postville, la.—General
patronage.

MANHANDLED: Gloria Swanson—Would rec-

ommend this one as just an ordinary program
picture, although Gloria acted her part. Don’t
see why they put her in a picture like this. A
very weak story and the word "action” was for-

gotten in this picture. Subway scene very good,

but when we advertise this star our audience
expects to see something worth while. No favor-

able comments on this one. Seven reels.—Edgar
Delahunty, Family theatre. Forest City, Pa.

—

Mixed class patronage.

MANHANDLED : Gloria Swanson—Everybody
liked this good picture of Gloria’s, even the
Western fans. Buy it and boost it. Seven reels.

—American Legion theatre, Broadlands, 111.

—

Small town patronage.

DANGEROUS MONEY: Bebe Daniels—This is

above the program type. Nothing wonderful but
will please. Would advise playing it.—Geo. C.

Starkey, Oopera House, Montour Falls, N. Y.

—

General patronage.

RUGGLES OF RED GAP: Ernest Torrence-
Good comedy-drama and pleased my Saturday
night crowd. Six reels.—R. V. Fletcher, Lyric
theatre, Hartington, Neb.—General patronage.

THE FEMALE: Betty Compson—An extra
good program picture which seemed to please the
majority. Seven reels.—Wm. E. Tragsdorf,
Trags theatre, Neillsville, Wis.—Small town pat-
ronage.

SINGER JIM McKEE: William S. Hart—

A

very poor crowd saw this one and I am glad of

it. How could any company or star make such
a terrible piece of cheese? Don’t play it under
any circumstances. Seven reels.—J. M. Thoma,
Postville theatre, Postville, la.—General patron-
age.

FAIR WEEK: Walter Hiers—This is a good
little program picture that will please.—Geo. C.

Starkey. Opera House, Montour Falls, N. Y.

—

General patronage.

THE BREAKING POINT: Nita Naldi—Good
program picture.—Geo. C. Starkey, Opera House,
Montour Falls, N. Y.—General patronage.

FAIR WEEK : Walter Hiers—Personally we
were a little disappointed with this, but many of

our patrons thought it good and no one kicked,

so why worry? Don’t consider Hiers much of a
drawing card, however. Five reels.—C. E. John-
son, Paramount theatre. Gibbon, Neb.—Small
town patronage.

DAWN OF A TOMMORROW: Jacqueline
Logan—Very good program picture. Bert Silver,

Silver Family theatre, Greenville, Mich.—General
patronage.

HIS CHILDREN’S CHILDREN: Bebe Daniels
—Tied up with the Legion or I would have lost

money and lots of it. My patrons didn’t like it

and told me so. Eight reels.—J. M. Thoma,
Postville theatre, Postville. la.—General patron-
age.

THE SIDE SHOW OF LIFE: Ernest Tor-
rence—Nothing to brag about. Did fairly well.

Eight reels.—J. G. Varnell, Princess theatre. Pied-

mont, Ala.—Small town patronage.

BLUFF: Agnes Ayres—A good program pic-

ture that pleased the best week-day turnout in

months. Reels in good condition.—Paul B. Hoff-

man, Legion theatre, Holyrood, Kan.—Small

town patronage.

BLUFF: Agnes Ayres—Fair show and will

please the ladies, but not so good for the men.
Six reels.—W. T. Biggs. Unique theatre, Anita,

la.—General patronage.

ZAZA: Gloria Swanson—Maybe this is a good
picture, but I can’t see it that way. The pro-

ducers are making too many foreign pictures.

My people are interested in their own country
and like pictures made from stories of red-

blooded Americans. N. G. at box office. Seven
reels.—J. M. Thoma. Postville theatre, Postville,

la.-—General patronage.

Pathe
KING OF WILD HORSES: Rex—"The great-

est animal picture ever made,” was the way we
billed this one and, believe me. it got them
in. It will make money for any theatre, any
place. Book it and boost it to the limit. Five

reels.—J. M. Thoma, Postville theatre, Postville,

la.—General patronage.

BATTLING ORIOLES; Glenn Tryon—Gee, they

are laughing yet.—C. E. McClain, Liberty theatre,

Tryon. Okla.—General patronage.

WHY WORRY? Harold Lloyd—As I stated in

(Continued on page 68)
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(^Continued from page 62)

another report, I am through with the Lloyds.

I did better business on a Thomson than on
this. Pathe wants too much money, about twice

the amount of other good pictures. If Lloyd

was worth the money, all right, but in my town
he isn’t. Six reels.—J. M. Thoma. Postville the-

atre, Postville, la.—General patronage.

Prod. Dist. Corp.
THE GIRL ON THE STAIRS: Patsy Ruth

Miller—Good program picture that seemed to hold

them every minute.—Roy W. Adams, Pastime the-

atre, Mason, Mich.—General patronage.

LET WOMEN ALONE: Wanda Hawley—
Thoroughly enjoyable comedy drama made from
“Saturday Evening Post” story "On the Shelf.”

Clean fun and lots of it. Six reels.—P. G. Estee,

S. T. theatre, Parker, S. D.—Small town patron-

age.

RECKLESS ROMANCE: Special cast—Farce
comedy with plenty of laughs. Theme is a bit

daring, but it’s well handled.—Roy W. Adams.
Pastime theatre. Mason. Mich.—General patron-

age.

SOFT SHOES: Harry Carey—This is a real

good comedy drama. Starts out in the West and
drifts to the city underworld ; is very interest-

ing and has comedy and action. Five reels.—W.
J. Shoup, DeLuxe theatre. Spearville, Kan.—Small

town patronage.

SOFT SHOES: Harry Carey—This picture

seemed to please all, the new angle and twist

was wound into this picture in entirely satis-

factory manner. It’s a good semi-western comedy
drama. Five reels.—W. D. Patrick, Strand the-

atre, Florala, Ala.—General patronage.

THE CHORUS LADY : Margaret Livingston

—

A fire, a horse race, lots of jazz, a big dramatic
climax, and all well handled, what more do you
want? Margaret Livingston is right there with
the looks and acting.—Roy W. Adams, Pastime
theatre. Mason, Mich.—General patronage.

WELCOME STRANGER: Special cast—Taken
from the stage play and, some of our audience
said, just as good. As a whole, a very interest-

ing picture and drew good. Seven reels.—W. A.
Clark, Jr., Castle theatre, Havana, 111.—General
patronage.

BARBARA FRIETCHIE: Florence Vidor-
Good picture of its kind. Better than “Warrens
of Virginia.” which we had the week before.

—

Roy W. Adams, Pastime theatre. Mason, Mich.

—

General patronage.

ANOTHER MAN’S WIFE: Lila Lee—Far bet-

ter than the title would imply. Paid too much,
however, and made very little money. Six
reels.—W. A. Doerschlag, Strand theatre, Ran-
some, Kan.—Small town patronage.

THE LEGEND OF HOLLYWOOD: Percy Mar-
mont—Slow story ; great acting by Marmont.

—

Roy W. Adams, Pastime theatre. Mason, Mich.

—

General patronage.

THE LIGHTNING RIDER: Harry Carey—

A

good picture. Drags a little in spots, due to them
dragging it into six reels instead of making it

in five reels. Something on the order of Doug’s
“Mark of Zorro.” Print hung together, but
dark and greasy out of Minneapolis. Six reels.

—

Wm. E. Tragsdorf, Trags theatre, Neillsville,

Wis.—Small town patronage.

THE LIGHTNING RIDER: Harry Carey—
Can’t complain on this one, but it did not draw.
Good picture, nevertheless lost money, as I have
on nearly all Producers’ stuff. Film good. Six
reels.—W. A. Doerschlag, Strand theatre, Ran-
Bome, Kan.—Small town patronage.

THE SIREN OF SEVILLE: Priscilla Dean—
A suggestive scene that would have saved me sev-

eral patrons and their children, if I had known
it was there. Look for it, reel five. If you want
to show it, okay, if not, trim the scene out.

—

Dr. F. M. Childs, Cozy theatre, Villisca, la.—
General patronage.

MIAMI: Betty Compson—Betty sure likes to

play the jazz stuff. There’s some pretty rare

scenes, but they seem to eat it up. They like

’em snappy here, anyway. A good picture with
a fine story. Will please, too. Seven reels.

—

W. A. Clark, Jr.. Castle theatre, Havana, III.

—

General patronage.

ROARING RAILS: Harry Carey—You can de-

pend on this picture to please any audience. Six

reels.—K. H. Oliver, Gayety theatre, Amory,
Miss.—General patronage.

HOLD YOUR BREATH: Dorothy Devore—

A

comedy thriller and mighty good.—Roy W. Adams,
Pastime theatre. Mason, Mich.—General patronage.

United Artists
AMERICA: D. W. Griffith—This had my peo-

ple going every minute. Should be good for a tie-

up with the schools.—Roy W. Adams, Pastime

theatre. Mason, Mich..—General patronage.

WAY DOWN EAST: D. W. Griffith—Old but

will get a good crowd in any small town. Pic-

ture, as everyone knows, is good. Film not in

very good condition. Eleven reels.—Conway and
Hammer, Auditorium theatre. Colfax, Wis.—Small

town patronage.

THE THREE MUSKETEERS: Douglas Fair-

banks—A brand new print and a reasonable price

on this splendid picture, but Lent and bad roads

put me on the wrong side of the ledger with it.

—Roy W. Adams, Pastime theatre. Mason, Mich.

—General patronage.

I ACCUSE: Special cast—No good.—L. M.
Jones. Arcadia theatre, Vandergrift, Pa.—General

patronage.

THE MARK OF ZORRO: Douglas Fair-

banks—Good picture with plenty of action.—Geo.

Conover, Marva theatre, Marva, 111.—General

patronage.

BIRTH OF A NATION: D. W. Griffith—This

was a great picture in its day, but it looks pretty

old-fashioned now. Just barely paid out on it.

—

Roy W. Adams, Pastime theatre. Mason, Mich.

—

General patronage.

Universal
RIDIN’ PRETTY : William Desmond—A fair

Western picture. Desmond seems to be getting

somewhat better. Drew fair. Five reels.—W. A.

Clark, Jr,, Castle theatre, Havana, 111.—General

patronage.

OH DOCTOR: Reginald Denny—Here is one

that is self-advertised. When they go out after

seeing this picture they will tell their neighbors.

Played it with vaudeville and knocked them

stiff. Seven reels.—H. C. Henry. Valentine the-

atre. Defiance, O.—General patronage.

OH DOCTOR: Reginald Denny—A mighty fine

comedy. In fact one of the best ever. Far bet-

ter than many productions labeled “Extra Spe-

cial.” Seven reels.—L. Salzberg, Electric theatre.

Independence, Mo.—General patronage.

THE HURRICANE KID: Hoot Gibson—

A bit of sympathy goes out to Brian in

spots of “Brian Kent,” but exaltation

soon follows in this Wright story.

Distributed by Principal Pictures.

Good. Plenty of action and the race was thrill-

ing. Six reels.—M. J. Babin, Fairyland theatre.

White Castle, La.—General patronage.

THE TORNADO: House Peters—’This is an
extra good picture. Universal is there with the

sensational thrills and this one is full of them.
Seven reels.—K. H. Oliver, Gayety theatre, Amory,
Miss.—General patronage.

THE TORNADO: House Peters—A very good
picture. You won’t go wrong on this one. Play
up The Tornado. Seven reels.—L. Salzberg, Elec-

tric theatre. Independence, Mo.—General patron-
age.

DARING CHANCES: Jack Hoxie—Another
good one and, in fact. Jack is always a good bet.

Pleased all who saw it.—J. G. Varnell, Princell

theatre. Piedmont, Ala.—Small town patronage.

THE GAIETY GIRL; Mary Philbin—A picture

that pleased. If there isn’t any hell, then where
has business gone? Eight reels.—J. S. Walker.
Alamo theatre. Moody, Tex.—Small town patron-

age.

THE RIDIN’ KID FROM POWDER RIVER:
Hoot Gibson—Good film. Just an ordinary picture

of the Western type. No action until fourth
reel and then not much. Hoot is a lemon in our
minds and Universal will have you believe this

is greater than it really is. Does not follow the

book much, as a number of parts were supplied

in place of the happenings as related in the novel.

However, a number of our patrons liked this. Six

reels.—W. T. Davis & Son, Rialto theatre, Sharon,
Wis.—General patronage.

THE MAN FROM WYOMING: Jack Hoxie—
Tied up with athletic club and pleased. Nice
business with this one. Five reels.—W. D. Pat-

rick, Strand theatre, Florala, Ala.—General pat-

ronage.

BIG TIMBER: William Desmond—A good ac-

tion picture.—Roy W. Adams, Pastime theatre,

Mason, Mich.—General patronage.

THE HUNCHBACK OF NOTRE DAME: Lon
Chaney—A wonderful picture but will not go in

a small town. Price too high and picture too

long for a small town. Twelve reels.—G. M.
Castle, Gatliff theatre, Gatliff, Ky.—General pat-

ronage.

THE SAWDUST TRAIL: Hoot Gibson—Pine,
plenty of action and good comedy. Fine from
start to finish. Six reels.—G. M. Castle, Gatliff

theatre, Gatliff, Ky.—General patronage.

THE STORM DAUGHTER: Priscilla Dean—
A fair picture. Tom Santschi has the real lead-

ing role.—Roy W. Adams, Pastime theatre. Mason,
Mich.—General patronage.

THE STORM DAUGHTER: Priscilla Dean—
It is one of the worst pictures ever ran in my
house. Bad shape. Could hardly run it. Nothing
to it.—J. G. Varnell, Princell theatre. Piedmont,

Ala.—Small town patronage.

LOVE AND GLORY: Special cast—The exhib-

itor that plays this picture will certainly have

very little love left for Carl Laemmle. Seven reels.

—L. Salzberg. Electric theatre. Independence, Mo.

—General patronage.

THE TURMOIL: Special cast.—A fine drama-
tization of Tarkington’s story. Drew fairly well

and seemed to please everyone.—Roy W. Adams,
Pastime theatre. Mason, Mich.—General patronage.

THE TURMOIL: Special cast—A Booth Tar-

kington story, and a dandy picture. Eight reels.

—L. Salzberg, Electric theatre. Independence, Mo.

—General patronage.

SECRETS OF THE NIGHT: Special cast—

A

clever mystery drama that will please and enter-

tain any patronge. Seven reels.—L. Salzberg,

Electric theatre. Independence, Mo.—General pat-

ronage.

THUNDERING DAWN: J. Warren Kerrigan—
Because of so many adverse reports, we were

afraid to advertise this. It drew well and pleased

highly. Six reels.—J. S. Walker, Alamo theatre.

Moody, Tex.—Small town patronage.

THE DARLING OF NEW YORK; Baby Peggy
—Not a big picture but it pulled them in and

people were bubbling over with praise for it.

Seven reels.—A1 C. Werner, Royal theatre, Read-

ing, Pa.—General patronage.

BAVU : Wallace Beery—This was not only a

lemon with me, but a rotten lemon. The film was

in such rotten condition we could not keep it on

the screen. Six reels.—W. D. Patrick. Strand

theatre, Florala, Ala.—General patronage.

Vitagraph
PAMPERED YOUTH: Cullen Landis—Good

entertainment for anyone, whether they want to

think or thrill.—Roy W. Adams, Pastime theatre.

Mason. Mich.—General patronage.

CAPTAIN BLOOD: J. Warren Kerrigan—This
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one made a bigger hit than “The Sea Hawk.”
Everybody says so. Played it just two days after

"The Sea Hawk” and put it over 100 per cent.

Print excellent. Ten reels.—E. Crawford, “Y”
theatre. Ft. Leavenworth, Kans.—General pat-

ronage.

BORROWED HUSBANDS; Special cast—Not

much to this one. Seven long reels with nothing

in them.—H. A. Davitts, Dixie theatre, Winona,

Miss.—General patronage.

THE BELOVED BRUTE: William Russell

—

A very good picture for towns like this. Pleased

all who saw it. Eight reels.—H. R. Ragan, Star

theatre. Villa Grove, III.—Small town patronage.

RECEIVED PAYMENT: Corinne Griffith.

—

Pleased our audience. A nice clean little picture.

Five reels.—H. B. Wilcox, Unique theatre, Brice-

lyn, Minn.—^General patronage.

THE CODE OF THE WILDERNESS: John
Bowers—This is one of the best Western we have

had in a long time. Drew fairly well and pleased

all who came out.—H. A. Davitts, Dixie theatre,

Winona, Miss.—General patronage.

THE CODE OF THE WILDERNESS: John
Bowers—This was a very satisfactory feature.

Much better than the average. It draws well

and will make the small town exhibitor money.

Seven reels.—C. E. Johnson, Paramount theatre.

Gibbon, Neb.—Small town patronage.

BETWEEN FRIENDS: Special cast—Not a

special by any means, but a high class feature

and will get by. Paid too much, for only a

program offering. Eight reels.—W. A. Clark, Jr.,

Castle theatre, Havana, III.—General patronage.

THE SON OF WALLINGFORD: Special cast—
This one is a good one, yet had a bum print and
lost. Get a good print and this makes a fine

program. Eight reels.—E. Crawford, “Y” the-

atre, Ft. Leavenworth, Kans.—General patronage.

Warner Brothers
THE LOVER OF CAMILLE: Special cast—

A good picture and will go over in most towns,

although pictures like this do not get very high

praise from small towns. I think these kinds of

pictures are made for large cities and one thing

that hurts this picture is the kissing scenes.

There are absolutely too many and the sooner

this is done away with the better the small towns

will be off, as we can draw better crowds on

pictures that don’t have such a love affair in,

though the stars took their parts most wonder-

ful. Seven reels.—B. R. Parsons, Grand theatre,

Springfield, Minn,—General patronage.

BEING RESPECTABLE: Special cast—Just
a plain flop for small towns. Large theatres with

their musical effects can put over pictures like

this, but why do they recommend them for small

towns? I can’t please over about 25 per cent

with pictures like this. Fair print. Six reels.—

•

C. E. Terry, Capital theatre. Grain Valley, Mo.

—General patronage.

THE NARROW STREET: Special cast—This is

a picture every exhibitor should show. The best

comedy drama in years. Pleased 100 per cent.

Show business poor in this town account adjacent

to good vaudeville town. Seven reels.—H. R.

Ragan, Star theatre. Villa Grove, 111.—Small town
patronage.

WHERE THE NORTH BEGINS: Rin-Tin-Tin.

—Satisfied. Best Saturday night we’ve had for

a year. This with “The Go-Getters” No. 12 made
us a dandy attraction. 95 per cent. Six reels.

—

H. B. Wilcox, Unique theatre, Bricelyn, Minn.

—

General patronage.

LOVERS LANE: Robert Ellis—Business way
off, mostly due to track meet. This is one of

those clean, wholesome small town pictures that

you would like for all the parsons and reformers
to see. Just a program value. Six reels.—J. S.

Walker, Alamo theatre. Moody, Tex.—Small town
patronage.

THE AGE OF INNOCENCE: Special cast—
If you have this booked, cancel and pay. No
story, no nothing, just an affair that disgusted
the few that came out. Pulled it off after first

night showing. Rot, muck, this stuff is sure
putting pictures to censorship and killing the little

exhibitors’ chance for a living.—Dr. F. M. Childs,
Cozy theatre, Villisca, Iowa.—General patronage.

BABBITT: Willard Louis—A splendid program
picture.—Bert Silver, Silver Family theatre,

Greenville, Mich.—General patronage.

THE MARRIAGE CIRCLE; Special cast—This
was a very good picture which pleased the better

class, but nine reels is entirely too long for my
house. Nine reels.

—

W. D. Patrick, Strand the-

atre, Florala, Ala.—General patronage.

WHERE THE NORTH BEGINS: Rin-Tin-Tin
—A good picture. Should bring them in if ad-
vertised. Six reels.—H. R. Ragan, Star theatre.

Villa Grove, HI.—Small town patronage.

THE LITTLE CHURCH AROUND THE COR-
NER: Special cast—Very ordinary.—Geo. C. Star-

key, Opera House, Montour Falls, N. Y.—General
patronage.

State Rights
BIFF BANG BUDDY: Buddy Roosevelt—Fair

program that pleased the majority. Five reels.

—A1 C. Werner, Royal theatre, Reading, Pa.

—

General patronage.

BORDER JUSTICE; Bill Cody—A good little

Western program with Cody doing' his stuff.

Five reels.—W. A. Clark, Jr., Castle theatre,

Havana, 111.—General patronage.

BRANDED A THIEF: Yakima Canutt—A fine

Western with plenty of fighting and wonderful
riding by this superb horseman. Believe he’s

a comer. Five reels.—W. A. Clark, Jr., Castle
theatre, Havana, III.—General patronage.

THE COWBOY PRINCE: Pinto Pete—If you
want something really poor, and feel like

expectant feet where

the dude and cowboy

meet”

That*s where Vll he in

my second series of

dashing Westerns

Ready for Release

August, 1925

1925-26 State Right Release

Independent Pictures

Corporation

Jesse J. Goldburg, President

1540 Broadway,

New York City

pulling your hair, try one of Pinto’s—he’s sure
fire. Another thing, you had better get friendly
with the basement, for fellows, Pinto will send
you there double quick. Five reels.—W. A. Clark,
Jr., Castle theatre, Havana, 111.—General patron-
age.

EMPTY HEARTS: John Bowers—A fair pro-
gram picture. Not a special by any means. Six
reels.—L. Salzberg, Electric theatre. Independence,
Mo.—General patronage.

FIGHTING THROUGH: Bill Patton—I’ll say he
fit a noble fight. Good Western. Five reels.

—

J. S. Walker, Alamo theatre. Moody, Tex.—Small
town patronage.

THE FLASH: George Larkin—Fair program
picture that went over passably.—AI C. Werner,
Royal theatre, Reading, Pa.—General patronage.

THE PASSING OF WOLF McLEAN: Special
cast—Drew good and pleased the majority, but
couldn’t see much to this, as a Western. These
Westerns are very short and when you are look-
ing for something to happen, it just doesn’t.

Fine title. Five reels.—W. A. Clark. Jr., Castle
theatre, Havana, III.—General patronage.

PERILS OF PARIS: Pearl White—She wasn’t
in half as much danger as I was at end of this

show. Six reels.—J. S. Walker, Alamo theatre.

Moody, Tex.—Small town patronage.

RACING FOR LIFE: Special cast—Was rated
here a fairly good picture and pleased everybody.
Business was also satisfactory. Six reels.—Al G.

Werner, Royal theatre, Reading, Pa.—^General

patronage.

RAINBOW RANGERS: Pete Morrison—

A

dandy Western picture, with plenty of action and
comedy. The negro is especially good. Pete is

well liked here. Five reels.—W. A. Clark, Jr.,

Castle theatre, Havana. 111.—General patronage.

THREE DAYS TO LIVE: Ora Carew—Serial
stuff, that’s about all. Still it did a nice business

and people went away satisfied. Five reels.—AI
C. Werner, Royal theatre, Reading, Pa.—Gen-
eral patronage.

THE WILD CAT : Robert Gordon—Good film.

This was from Midwest Distributing Co. of Mil-

waukee, and it is a fair outdoor picture. Al-

though the star is not well known here, it went
over fairly good. It was a trifie chopped off in

parts and the meaning not made entirely clear.

Just a fair program picture. Five reels.—W. T.

Davis & Son, Rialto theatre, Sharon, Wis.—Gen-
eral patronage.

Serials
THE FAST EXPRESS: (Universal) William

Desmond—First episode starts off with a bang
and the next two are just as good. It seems

to be pulling them.—Roy W. Adams. Pastime
theatre. Mason, Mich.—General patronage.

GALLOPING HOOFS: (Pathe) Allene Ray-
Just started this and it looks as though it were
going to be all right. Two reels.—Wm. E. Trags-

dorf, Trags theatre. Neillsville, Wis.—Small town
patronage.

LEATHERSTOCKING: (Pathe) special cast—
Just finished this. This held up good. It would
have tickled the hearts of our British friends if

they could have heard the applause when the

“hated Red Coats” arrived on the scene to save

Leatherstocking in the last chapter. Sounded to

me as though the Revolutionary War was now
over. Two reels.—Wra. E. Tragsdorf, Trags the-

atre, Neillsville. Wis.—Small town patronage.

THE RIDDLE RIDER: (Universal) William

Desmond—Chapter 7 and still going strong. It is

without a doubt the best serial I have ever run.

Keep the good work going on.—J. G. Varnell,

Princess theatre. Piedmont, Ala.—Small town pat-

ronage.

TEN SCARS MAKE A MAN: (Pathe) Allene

Ray—Getting better all of the time. On the sev-

enth chapter. Pathe will hold you up on it if

you don’t watch. Two reels.—W. D. Patrick,

Strand theatre, Florala. Ala.—General patronage.

Short Subjects
EDUCATIONAL

BARGAIN DAY : Cameo—Thumbs up. A good

comedy with plenty of laughs. One reel.—Jos.

W. Springer, Strand theatre, Elizabethtown, Ind.

—Small town patronage.

M. P. T. O. A.
On to Milwaukee

It Is Independents’ Day
May 12th) 13th and 14th

' 'HFBTF.SMITH PtFSIBF'-



70 EXHIBITORS HERALD April 11, 1925

EACH PICTURE
IS SOMEONE’S
NEXT BOOKING
You fellows who read these

reports and gain a lot of good
information from them and never
send in any yourself, do you
think you are doing right by your
brother exhibitors?

There are times when a report
on a picture will save another
exhibitor a lot of grief, and other
times will make him more money.
All you have to do is to give your
honest opinion on every picture
that you run. Surely that isn’t too
much work for any one.

Boys, let’s get together and be
100 per cent in writing up every
picture that we run.— ALEX
STEEL, Princess-Strand theatres,

Farmington, 111.

—Reprinted from the HERALD
dated March 15, 1924.

Title

Star

Producer

Report

Exhibitor

Theatre

Clientele .

City

State

GOING EAST: Lloyd Hamilton—Trials and
tribulations of a country boy’s first night in a
sleeping car. Very good comedy. Two reels.

—

A. D. Brawner, Jewel theatre, Hooker, Ala.—Small
town patronage.

A GOOD SCOUT: Jimmie Adam.s—Another
good comedy from Educational. Two reels.—W.
J. Shoup. DeLuxe theatre, Spearville, Kans.

—

Small town patronage.

A GOOD SCOUT : A good comedy which got
a number of laughs from young and old. Two
reels.—Andrew Rapp, Theatorium theatre, Em-
lenton. Pa.—General patronage.

HOT AIR: Lee Moran—Ran it with “Singer
Jim” and I believe it saved me from physical
violence at the hands of some of ray Western fans.
Two reels.—A. D. Brawner, Jewel theatre. Hooker,
Okla.—Small town patronage.

HURRY UP: Jimmie Adams—Just a fair one
reel comedy and will get by if your patrons are
not too particular. One reel.—W. J. Shoup, De
Luxe theatre, Spearville, Kans.—Small town pat-
ronage.

ONCE OVER: Jimmie Adams—Just a fair one
reel comedy.—W. J. Shoup, DeLuxe theatre,
Speaiwille, Kans.—Small town patronage.

ROLLING STONES: Lloyd Hamilton—A very
good two reel comedy. We have found all of
Hamilton’s comedies good. Two reels.—W. J.
Shoup. DeLuxe theatre, Spearville, Kans.—Small
town patronage.

FILM BOOKING OFFICES
FIGHTING BLOOD: George O’Hara—I find

this very good for a change but expect to change
to different comedy for a while. Two reels.

—

W. A. Doerschlag, Strang theatre. Ransom, Kan.—Small town patronage.

FIGHTING BLOOD: George O’Hara—'The film
was good on this subject, out of Milwaukee Ex-
change. This, Round 10, was good, although not
as good as some of this series. You will not
make a mistake by booking “Fighting Blood.”
Two reels.—W. T. Davis & Son, Rialto theatre,
Sharon, Wis.—General patronage.

THE GO-GETTERS: Alberta Vaughn—Run-
ning them with a serial and while the serial
(“Ten Scars Make a Man”) is good and seems to
please. “The Go-Getters” is doing most of the
drawing. Two reels.—W. D. Patrick, Strand the-
atre, Florala, Ala.—General patronage.

THE GO-GETTERS: Alberta Vaughn—Some
comedy. Be sure and play. This can he bought
at the right price.—C. E. McClain, Liberty the-
atre. Tryon, Okla.—General patronage.

THE TELEPHONE GIRL: Alberta Vaughn—
No. 7 good, one of the best chapters I have run.
People seem to like them. Two reels.—W. A.
Doerschlag. Strand theatre. Ransom. Kan.—Small
town patronage.

FIRST NATIONAL
CALL A COP: A pretty good two reel com-

edy with lots of chasing and meeting on the cor-
ners. Gets quite a few laffs. Two reels.—G. F.
Rediske, Star theatre, Ryegate, Mont.—Small town
patronage.

FOX
THE HUNT: Don’t be afraid of this one.

Kept the house in a roar from start to finish.

One of the best we have ever had from Fox.

—

H. A. Davitts, Dixie theatre, Winona, Miss.—
General patronage.

VAN BIBBER COMEDIES: Earle Foxe—Some
of the best 2 reel comedies made, “The Hunt”
and “The Fight” being two laugh producers.
Free from vulgarity and entertaining. Two reels.

—P. G. Estee, S. T. theatre, Parker, S. D.—Small
town patronage.

PATHE
AFRICAN HUNTERS: Aesop Fable—An extra

good Fable. One reel.—Wm. E. Tragsdorf, Trags
theatre, Neillsville, Wis.—Small town patronage.

DOG DAYS: Our Gang—Always good and en-
tertaining. Two reels.—M. J. Babin, Fairyland
theatre. White Castle, La.—General patronage.

JUST PASSIN’ THROUGH: Will Rogers-
One of Will’s best comedies. He was born to

dress like a tramp. Two reels.—H. B. Wilcox,
Unique theatre, Bricelyn, Minn.—General patron-
age.

THE LOOSE TIGHTWAD: Paul Parrott-
Pretty good one reeler.—Wm. E. Tragsdorf, Trags
theatre, Neillsville, Wis.—Small town patronage.

OUR GANG COMEDIES: Our Gang Comedies
are the cleanest and best comedies produced. Two
reels.—L. Salzberg, Electric theatre. Independence,
Mo.—General patronage.

PATHE NEWS No. 2: Some extra good views
of the inaugural and Borglund’s wrecked models
for the Stone Mountain Memorial. One reel.

—

Wm. E. Tragsdorf, Trags theatre, Neillsville, Wis.
—Small town patronage.

UNIVERSAL
OUR PET : Baby Peggy—Extra good. Pleased

all. Two reels.—W. D. Patrick, Strand theatre,

Florala, Ala,—General patronage.

THE POOR KID: Baby Peggy—Very good,

but not many laughs in it. Two reels.—W. D.
Patrick, Strand theatre, Florala, Ala.—General
patronage.

THE WIDOWER’S MITE: Reginald Denny—

I

am a little late in playing these “Leather Pushers”
series. This one was very good. Two reels.

—

Andrew Rapp, 'Theatorium theatre, Emlenton, Pa.

—General patronage.

Motion Picture Theatre

Building For Sale
The Si^a Theatre building in Dayton,
Ohio, will be offered for sale at the door
of the Court House in said city on Satur-
day, April 18, 1925, at 10 o’clock A. M.
Improvements consist of a two-story brick
building 53x120 feet, erected 2 years ago,
containing a 500 seat moving picture
theatre and two store rooms on the first

floor; three offices and a four-room
modern apartment on the second floor.

Said property has been appraised at

$40,000.00 and cannot sell for less than
two-thirds of the appraisement.

Electric organ and other chattel equip-
ment will be offered for sale at the same
time.

Morris P. Cromer,
Special Master Commissioner,

42 S. LUDLOW ST., DAYTON. OHIO.

FOR LEASE
A MODERN

FILM EXCHANGE BUILDING
5th and Pike Streets, Cincinnati, O.

Up to date building with all the latest

improvements, steam heated, electric

lighted, five (S) approved underwriters film

vaults, projection room, lavatory, rest

room, adv. sales room, inspection room,
and filing room, with all modern auto-

matic fire sprinkler devices. Excellently

lighted and good ventilation. Fronts on
two streets, centrally located within five

minutes walk of the city, lot being 40x106
two stories at a reasonable rent under
lease. Building just completed, finished

with vitrified brick, cut stone, modern
trimmings. Apply 830 Wade street, Cin-

cinnati, Ohio. Telephone West 417.

CLASSIFIED
ADVERTISING

Five Cents per Word Payable

in Advance. Minimum Charge,

$ 1 .00 .

EQUIPMENT FOR SALE
FOR SALE: Elegant lot of upholstered opera

chairs, all guaranteed fine condition. Also 279
new veneer chairs half regular price. Bargain on
attraction sign ticket booth, generator, scenery,

music stands, etc. Write us your needs. Atlas
Moving Picture Co., 534 South Dearborn St.,

Chicago.

FOR SALE : Elegant equipment of oil de-

scription. Write us your needs. Immediate ship-

ments of used chairs at all times. Hoke Theatre
Supply Company, 845 S. State St., Chicago, 111.

EQUIPMENT WANTED
WANTED : Two large electric exhaust fans

100 volt and 60 cycle alternating current. Must
be in good operating condition. Princess Theatre,
Beulah, N. Dak.
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iveBmok and

NbiiorieDaw
aie co-starredin

bij/ time drama of
love behindthe scenes

A brilliant story with two of the biggest present day box office stars

Directed by BURTON GEORGE
Photographed by BERT CANN

by arrangement with

ARCHIBALD NETTLEFORD

RELEASED APRIL 15

Distributed by

FILM BOOKING OFFICES
723 Seventh Avenue, New York

Exchanges Everywhere
Thematic Music Cue Sheets Available on All Our Features
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CHICAGO PERSONALITIES
By J. M. S.. - -

THE FILM DAILY
March 8 Issue

*^The Re-Creation of

Brian KenC*

Prod. Sol. Lesser—Dist. Principal

Pictures

As a Whole . . . SPLENDIDLY
MADE PICTURE WITH GOOD
CAST AND INTERESTING STORY
THAT CARRIES QUITE A DOM-
INATING HEART INTEREST.

Cast . . . Kenneth Harlan has a bet-
ter acting role here than he’s had in

quite some time and handles it nicely.

Mary Carr, the eternal mother who
brings about hero’s regeneration, gives
her usual fine performance. ZaSu Pitts

contributes another of her typical por-
trayals very satisfactorily. Helene
Chadwick is the understanding heroine
and Rosemary Theby the cause of

hero’s downfall. Others T. Roy
Barnes, Ralph Lewis, Russell Simpson.

Type of Story . . . Drama; from
Harold Bell Wright’s novel of the
same name. Wright’s novel makes a
thoroughly interesting film and
through Sam Wood’s efforts comes
through as a satisfying entertainment.
Director Wood has started the story
off by gathering in all the interest and
focusing it upon hero Kenneth Harlan,
to every appearance down and out,

and this much you are told—there’s a

woman in the case. Without disclos-

ing any more of the plot the develop-
ment proceeds with hero’s regenera-
tion brought about through the devo-
tion and kindness of a maiden school

teacher whose mother instinct, how-
ever, is the salvation of more than
hero. Aunty Sue proceeds to reclaim

Hugh even to protecting him from the

authorities, who are searching for him.

Later, Judy, a deformed girl, be-

friended by Sue, gives away Brian’s

identity in a fit of jealousy because
i Brian is falling in love with Betty Joe,

a city girl who is visiting Sue. Aunty
Sue prevents Brian’s arrest and his

worthless wife, the real cause of his

downfall, is drowned, thereby clearing

the way for the regenerated Brian and
Betty Joe, and it’s all due to Aunty
Sue, who is rewarded in her own way.

Box Office Angle ... A good audi-

ence picture that will likely satisfy

the average picture crowd thoroughly
well.

GREIVER
PRODUCTIONS

831 So. Wabash Ave.

CHICAGO, ILL.

S PRING fever, that’s it! It had every-

body pinned down along the Avenue
last week. And with the first touch of

spring came that seasonal disease, golfitis

or gotfinsky. Yes, sir, Elmer Pearson, hur-

rying back East from the studios, spent

the few moments he had in Chicago at

the local Pathe office spinning golf yarns

with the boys. . . . There ought to be a

few applicants for the “hole-in-one” club

this year. And who can tell. . . Len
Ulhrich, the fat boy over at Pathe, tells

us that his co-workers will spring a few
surprises on some of the so-called golf

experts this year. The whole aggregation

is turning out this Friday for its first 18

hole rehearsal. . . . We’re a little afraid,

however, that in making his statement Len
didn’t take into consideration Tommy
Greenwood and some of the other boys

who are supreme with the mashie. . . .

R. C. Seery already has an edge on some
of the boys for he is now down in Tampa,
Fla., swingin’ the clubs. And R. C. is one

of our champeens. . . . We knew there

was a whale of a story breaking down the

Avenue when we saw Harry Phillips dodg-

ing reporters. Now the secret’s out. Harry
has joined Exhibitors Supply Company
and will cover Illinois and Indiana. . . .

And while at Exhibitors Supply offices we
were glad to welcome George De Kruif

back to his desk. George has been absent

on a two weeks’ mission. . . . We can

offer you no news from Educational.

Someday we’re going to sleep in I. May-
nard Schwartz’s office so that we can nab

him for some notes before he, Dave Dubin,

sales manager, and the balance of the staff

leave on their daily tour of hitting the

pavement and breaking more sales records.

. . . And now we wonder what kind of

tonic Joe Lyon of Fox is taking? If Joe

isn’t careful he will be in Ben Berve’s

class—somewhere around 300 pounds. Joe

needs a little strenuous golf this year to

get back that sylph-like form of his. . . .

Morris Heilman, president of Reelcraft,

hopped the Century Sunday for New York.

We have a sneaking idea that something

is going to break, but Morris is a pretty

good poker player and convinced us smil-

ingly that the purpose of his trip was to

see a couple of shows. . . . And what’s

this we hear about Wilbur Robinson, As-

sociated Exhibitors salesman? A little

birdie tells us that he’s doing a little book-

ing on the side. Neither Wilbur nor Anna
May Wong has confirmed this. . . . Re-

member, boys, Jimmy Harris isn’t supposed

to know anything about this so don’t let

any of us squeal. . . . There’s a reason

why Jack Howland is scratching his head
and studying more closely than ever pros-
pective buyers. Jack’s added a Pekinese
to his household and he can’t let the poor
little thing starve. Therefore, more con-
tracts. Help, help, you exhibitors. . . .

In Bill Brumberg, country sales chief for
First National, the Avenue has a versatile

young man. You old timers probably re-

member Bill’s smiling face and avoirdupois
in some of the early pictures which Wallie
Reid directed. Bill also pulled a Sid Grau-
man down South and cleaned up. But, as

Gradwell Sears says, “What the good Lord
giveth He taketh away.” . . . There’s a
very persistent rumor down the Line that

Clayton Bond, First National manager, is

acquiring a new Buick. We’re inclined to

believe that the Buick people have First

National subsidized for there are four of

’em in the office now. . . . The news-
papers failed to make note of it but from
all appearances the tornado played havoc
with the executive offices of Balaban &
Katz. After scrutinizing the ruins we man-
aged to find Bill Hollander and his right,

left, upper and lower bowers ensconsed
in plaster and other materials that go to

make up walls, ceilings, etc. But the tor-

nado was not responsible. The offices are

being revamped to properly handle the

company’s expansion program. And while
at the B. & K. office we learned that Bennie
Serkowich had been careless and picked up
a few grippe germs. ... It must be that

Bennie hasn’t been using the gym up at

the Claridge as frequently as he should.

. . . Poor Charlie Raymond (remember,
we’re still at the B. & K. offices) was in

the “dumps.” That’s what the first days
of spring will do every time. Qiarlie was
trying to keep his mind on his radio pro-

grams and all he could think of was “fore.”

. . . On the other hand there was Oscar
Doob who was tickling the keys of his

L. C. Smith so rapidly that we became
groggy. But spring was telling on Oscar
for he had to ask us if you could spell

prologue without the “ue.” Come on over
Oscar, we’ve got a new Webster in our
office. . . . Things are getting rather
monotonous for A I Bachman at the Ran-
dolph theatre. A1 hasn’t had any argu-
ments with a bandit for at least ten days.

Can’t we arrange a little holdup one of
these nights and let J. L. McCurdy in on
the fun? ... If you see Joe Campbell
or A. H. McLaughlin coming your way
with determination in their eyes just re-

member that they have capital punishment
in view. But don’t let that frighten you
for it’s “Capital Punishment,” the picture.

The picture which Jerry Abrams is distrib-

uting in this territory is being held over
for a second week at the Castle. . . .

Some sage, we have forgotten just which
one, wrote on the value of advertising.

Now we’re not a sage, or anything like

that, but ! We want to say something
about Irving Mandel, the chief at Security
Pictures, 808 South Wabash, and distribu-

tor of the Reed Howes pictures. Well, Irv,

is a firm believer in promotion—promotion
that is 100 per cent. All right boys, ad-

jacent to this you will find an interesting

announcement concerning Irv’s activities.

Now go to it ! . . . Morris (speaking of

Morris Heilman, head of Reelcraft), we
regret that last week we were at error in

announcing your product. No, Morris
handles, on the Big Boy Williams series

only Northern Illinois, not Indiana and
Northern Illinois. Please don’t forget this

correction. . . . And speaking of Si

!

(.Continued on page 74)
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As Good As

In describing Eastman Positive

Film you never have to say, ‘‘It’s as

good as such and such film.”

Therejust isn’t any question about

the outstanding superior photo-

graphic quality of Eastman Film.

And you know when the print is

on the genuine — the identi-

fication “Eastman” “Kodak” in

black letters in the margin tells you.

EASTMAN KODAK COMPANY
ROCHESTER, N. Y.
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THEATRE CONSTRUCTIW
AND EQUIPMENT

Butterfield to Build
$400,000 House in

f Battle Creek
A new theatre for Battle Creek, Mich-

igan, to cost between $300,000 and $400,-
000, and to be the most modern, one of
the finest equipped and one of the
largest in Michigan, is to be built at
once by Col. W. S. Butterfield, it has
been announced by E. C. Beatty, general
manager of the Butterfield circuit of the-
atres, with headquarters at Detroit.
The theatre is to be located just west

of the Post Tavern on West Main street,

comprising a 95 foot frontage and on a
site that extends back of Jackson street.

It was said that H. A. Rowles, treas-
urer of the Butterfield circuit, would
come to Battle Creek Saturday and no-
tify tenants, all of whom hold 30 day
leases, that their lease would expire on
May 1.

* * *

Colonel Butterfield is now in Europe.
Before he sailed, he gave o. k. to plans
drawn by John Eberson of Chicago,
architect and -builder, and all contracts,
including local sub-contracts, will be ar-

ranged for before his return, awaiting
only his signature to begin actual build-
ing operations.

The theatre, it is announced, will be a
monument to Colonel Butterfield, who
started in the theatrical business in Bat-
tle Creek 18 years ago in a small way
and has branched out so rapidly that he
now has 20 theatres in Michigan, not
including the new Battle Creek project.

Plans call for a seating capacity of

950 persons on the first floor and 450 in

the balcony. Under present specifica-

tions it will be a two story structure,
although the builder, upon his return,
may decide to make the front part three
or four stories in height, upper stories

to be used for office purposes.

The structure is to be of brick, with
ornamental brick front with a canopy.
The stage is to be built big enough to
accommodate large road shows. It in-

cludes an electrical system and counter-
weights for drop curtains.

* * *

The electric light system in the house
will be entirely different from any in

Battle Creek and representative of the
rapid strides made in theatre lighting in

recent years.

The plans also call for the latest in

cooling and heating systems, which is

now used in practically all Chicago the-
atres and in the Capitol theatre in De-
troit. Air is washed through a fountain
spray and then passes through steam
pipes and is forced into the theatre from
many places, such as under seats. In
warmer seasons air is forced in the same
manner but the coils will refrigerate the
air as it passes through. This system
will require $25,000 to install, it is esti-

mated.
An organ manual, according to the

plans, will be set upon a hydraulic lift

and the organ, when it is desired, will be

automatically raised to the level of the
stage.

The plans call for beautifully appoint-
ed rest rooms for both men and women.

* *

Decision to build comes after several
months of study and of plan drawing.
The theatre will be as fine in construc-
tion and appearance as the Strand in

Lansing, the best of the Butterfield
houses and one of the finest in Michigan,
although it will not be quite as large.
It will, however, embrace a number of
theatre features not found in any Mich-
igan house due to the fact that there has
been much progress made in theatre
construction and lighting within the last

few years.
Construction, it was explained by Mr.

Beatty, will start immediately upon the
return of Colonel Butterfield so that the
new theatre will be ready for opening by
September 15 or October 1 at the latest.

Colonel Butterfield now owns or con-
trols under lease the following theatres:
Regent and Capitol, Kalamazoo; Regent
in Jackson; Majestic and Arcade in Ann
Arhor; Family and Bijou in Ionia;
Strand and Colonial Lansing; Palace, Re-
gent and Garden in Flint; Jeffers Strand,
Majestic and Auditorium, in Saginaw;
Majestic, Desmond and Family, in Port
Huron; Orpheum, in Bay City, and Bi-

jou Arcade in Battle Creek.

Chicago

Personalities
{Continued from page 72)

Si Greiver, you know! Si has the “Re-
creation of Brian Kent,” the Principal pic-

ture, which is going into the Randolph the-

atre on April 26. . . . Harry Hollander
has resigned from the local “U” office. On
last Saturday he departed for New York,
so we may expect an important announce-
ment shortly. . . . Henri Ellman also has
left LeRoy Alexander’s staff. Henri, we
understand, is launching a state right ex-
change and will handle Joe Brandt’s Co-
lumbia pictures. . . . The Row is pro-
ducing any number of checker sharks. Be-
tween pictures up in Hank Igel’s projection
emporium, the boys display their skill. . . .

Here’s something to make everyone but
the fortunate ones weep. Aaron Jones, be-

fore his departure to the Coast called in

his executives, Norman Field, Ralph Ket-
tering, Jack Burch, George Moore and
William Rosenblum, and handed out the

good word that they would be given a
month’s vacation this year—and with pay.

And now every mail brings literature from
London, Paree, Rome and other corners of
the globe. . . . William J. Mueller of the
Lynch circuit, writes Charlie Ryan from
Yokohoma that he has become quite a
sailor. Mueller is on the second month
of a seven months’ cruise around the world
on the S. S. California. His next stop will

be Pekin. August will find he and his

family back in Chicago. . . . Lynch The-
atres, Inc., with headquarters in the Stand-

ard Oil building, enjoyed a visit from Anna
May Wong last week. And of all the
primping when they learned that the little

star was coming. . . . Bill Brumberg
proved himself an adept news hound this
last week. For instance, McCollum & Orr,
operators of the Blackstone at Dwight,
have taken over the Lorraine at Hoopes-
ton. Exhibitor Carpenter has acquired the
Community at Albany from Mrs. H. L.
Snyder. Leonard Rarer, of Dixon, was
in booking. Bill Stevens, Apollo, Prince-
ton, W. Weber Dreamland, Galina, and
N. Frye, Home, Danville, were others that
Bill didn’t overlook. . . . His many
friends along the Row regretted to learn

of the serious illness of E. A. Sipe, Reel-
craft manager in Indianapolis, who has
just undergone an operation at the Meth-
odist hospital in the Indiana capital. . . .

We had just walked into Si Greiver’s office

when in limped William Weinshenker. Bill,

in stepping from the curb down in the
Loop had wrenched his ankle and it was
only with the assistance of passersby that

he was able to regain his feet. You must
be careful. Bill, some Volstedian may mis-
construe your actions. . . . Neil Duffy,
Elite, Appleton, Wis., and well known
along the Line, has returned from Holly-
wood much improved. Thanks, Joe. . . .

You know those boys over at Pathe can
just about boast of a record. It’s been
four years since we made the Row yet

when we walk into Pathe we see the same
faces. Chick Keppler, Oscar Florine and
Ray Nolan. And they all look prosperous.

. . . Our story of last week about Jimmy
Grainger created no end of comment, es-

pecially at the Metro and Fox offices. We
found Frank Ishmael, Ed Brichetto and
George Dembow absorbed in the yarn. And
will you three please note the story we
carry this week. . . . We know that busi-

ness at the local Pro-Dis-Co office is good.
We’ve done a “tramp, tramp, the boys are
marching” past Harry Larch’s office for

the past two weeks now and on every oc-

casion he’s closing contracts, so what
chance has a poor penny-a-liner. . . .

Dave Dubin has his chest out. Just closed

100 per cent with the Fitzpatrick & Mc-
Elroy houses in Michigan. Ata boy. . . .

Jack Howland tells us that the Illinois at

Macomb is now playing Orpheum, Jr., and
pictures on a combination bill. . . . Eddie
Silverman is wearing a smile these days
that can’t be erased. And why shouldn’t
he? Warners are to have a downtown the-

atre and that’ll give Eddie some break.

. . . Mike Siegel and ourself are going
to take on a few of you in about a month
for the handball championship. We’re
having our first tryout this week at the
Claridge. Challenges will be accepted
shortly. . . . The Tiffin and Crystal the-

atres are playing Bryant Washburn’s
Hollywood troupers, so Charlie Ryan tells

us. That ought to mean a few nickels in

the coffers. . . . We notice one encourag-
ing thing down the Avenue and that’s a

lack of gloom. That “smile that won’t
come off” was particularly noticeable at

Vitagraph, where /. A. Steinson and G. W.
Taif headquarter, and at F. B. O., Jack
Sampson’s office de Luxe—SHRECK.
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STE'REOSCOTlKS\
presented by

I*i)es - Le*Oenthal

They Jump Out At You
From the Screen

At New York^s Rialto audiences have been swept with

waves of laughter as they watched the super-novel Stereo-

scopiks on the screen.

Short in length, long in interest, big in audience values.

You never saw anything like them for rousing your

audience.

A Series of Four.

Now booking.

Fkfh^Dicture
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10 FACTS
1 In the Season 1924-1925 Metro-Goldwyn with its

• offering of fifty pictures established a record for
consistent money-making at the box-office that has never
before been equalled by any company at any time.

/_ Backing up the verdict of the box-office is the
* report of the National Committee for Better Films

which in its nationwide survey of motion pictures has
listed Metro-Goldwyn first with ten out of forty films
selected as the best of the Year.

i Th ree world’s records were established by “HE
* WHO GETS SLAPPED’’ at the Capitol Theatre

in its two week run. First: it broke the house record
for any one day with a business of $15,040 on November
9, 1924. Second: it brought in $71,500 during its first

week, thereby establishing the world’s record for one
week. Third: it made a new world’s record for a two
week run by a business of $r21,574.

“HE WHO GETS SLAPPED” broke records in
many theatres scattered over the country. It was

acknowledged as one of the very biggest money-makers
of the year. At the Aldine Theatre, Pittsburgh, receipts
\vere the largest ever taken in by this house. In Provi-
dence, at the Victory Theatre, the box-office was com-
pelled to stop selling tickets night after night during the
run.

C Second only to “HE WHO GETS SLAPPED ’ was
• the historic engagement of BUSTER KEATON in

THE NAVIGATOR” at the Capitol Theatre, which
brought in $113,454 during its two week run, starting
October 18th.

6 Repeating its success of the East, “THE NAVI-
GATOR” equalled or broke records in the West.

At the Warfield in San Francisco. At the Stare in Los
Angeles.

7
At the Stanley Theatre, in Philadelphia, business

done on “THE NAVIGATOR” was so phenom-
enal that the picture was held for an extended run. Re-

ports from every section of the country confirmed the
tremendous box-office results obtained on-t his prod net ion.

8 “HIS HOUR” broke the house record of the

Tower Theatre, Sr. Paul, and was held over. The
triumph of Elinor Glyn’s production was nationwide,
establishing new attendance records, playing to tremen-
dous business. In Los Angeles at the State and Rialto

Theatres. In St. Louis at the State. In Detroit at th^
Capitol. In Chicago at McVicker’s.

9 Follovt'ing closely in point of achievement were
* “EXCUSE ME!” “THE RED LILY,” “SINNERS

IN SILK,” “CHEAPER TO MARRY,” “WINE OF
YOUTH,” “THE SNOB,” “LADY OF THE NIGHT,”
“SO THIS IS M.ARRIAGE,” each of them an outstanding
money maker, whose performances at the box-office are

acknowledged facts in the industry. “THE GREAT
DIVIDE” in its early runs is proving to be one of the
big money-makers of 1925. At the Capitol Theatre it did
standing-room business. At Balaban &. Katz’ Chicago
Theatre the lines were four abreast at the box-office.

These are business facts for 1924- 1925. No list of

Metro-Goldwyn-Mayer’s achievements would be
complete without mentioning the rise to prominence and
stardom of Norma Shearer and John Gilbert.

MetioGolclwi|n r/ie Talkcf The Industru,
ATerrihf^r Motion Pirtiir<» ProHnrprq anrl Di^trifintorQ of ArruanVa Tnr \Vill T-f. FTavs. President ^Member Motion Picture Produeers and Distributors of America, Inc.—Will H. Hays, President
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ROCKBESTOS
-the asbestos cohered wire

Is used in the Capitol

Theatre, New York—made
famous by “Roxy and his

Gang.”

“Roxy and
his Gang.”

The projectors used in this theatre

are all equipped with Rockbestos

Motion Picture Cable—the life-line

of the projector.

This cable is largely responsible for the smooth,
continuous operation of the projector. The
better theatres are using Rockbestos as part of

their equipment.

Projection room of
Capitol Theatre,

showing Rockbestos

Motion Picture
Cable on Projectors.

Send for samples of M. P. cable and arc
spotlight or fixture wire.

Interior of Capitol Theatre, the most widely

known Motion Picture Theatre in the world.

ROCKBESTOS PRODUCTSCORPORAT I ON
5942 Grand Central Term. Bldg., New York NEW HAVEN, CONN. 71 1 First National Bank Bldg., Chicago



THE BOX OFFICE
KNOWS-

That when you selectFIRST NATIONAL
PICTURES from the Box Office Record

you are picking the best the industry offers.

PERFORMANCE
Shows that FIRST NATIONAL PIC-

TURES give you the opportunity to con-

sistently write your returns in black be-

cause they are built to bring exhibitors

consistent profits.

EXPERIENCE
Proves that the best paying proposition an

exhibitor can make is to establish FIRST

NATIONAL PICTURES as the backbone

service of his theatre.



A picture that was never halted

in its spectacular money mak-

ing career* A surefire big one

for any theatre in the land*

EUGENE O’BRIEN

And a cast of exceptional talent support Miss Talmadge.

By Rudolph Bessier and May Edington.

Presented by Joseph M. Schenck.

DIRECTED BY FRANK BORZAGE
A FIRST NATIONAL ATTRACTION



The SENSATIONAL MONEY
MAKER of RECENT YEARS

FRANK LLOYD
Productions, Inc., presents the picturization of the

greatest romantic drama of Rafael Sabatini, the modern
Dumas.

^SEAHAWK
MILTON SILLS



HAM

Heralded everywhere as

the greatest picture of

its kind ever produced*

A picture that should be

shown in every theatre

in the country* i\

A

P. i \

Its beauty will

captivate you

—

Its realism will

startle you!

_ v-^>sssA M
A .national ^Picture

I



The New Gigantic

20,000
in the

Cast

\

(

/

,The sensational hit of

1925.
"'y

'

One of the biggest pro^

ductions ever seen on

the screen*

A sure fire clean up for

large or small exhib-

jh itors*

,
RRST

NATIONAL^
.PKTURESj

with

Emil Jannings

The new gigantic production from the novel by
Henryk Sienkiewicz and produced in Rome on
the exact historical spots by Unione Cinemato-
grafica Italiana. Presented by First National
Pictures, Inc.

national IHctuxe



THE PICTURE THAT IS SETTING THE
COUNTRY AEIRE—THE MOST SENSA-
TIONAL MONEY MAKER OE ALL TIME

First National

Sir Arthur Conan

Doyle’s Stupendous Story

By Arrangement with Watterson R. Rothacker

A JirAt national OHcture



NORMA AT HER BEST and that

A '3t£6t National Pictme

TheLady will live when most films are forgotten !



GREATEST in

PERFORMANCE

FIRST NATIONAL PICTURES always

stand at the head of the list of the industry’s

best money makers because that’swhat they

are built to do.

And the ingredients that are welded

together for perfect picture-making are

nothing more or less than—the best stories

—the best stars—the best directors.

FIRST NATIONAL
always leads—because of the actual

PERFORMANCE of its PRODUCT.
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Evmous PlayerS'LaskyCore
ADOLPH ZUKOR PRESIDENT

NEW YORK CITY
J

T^OR fifteen years, the biggest exhibitor suc-

cesses in America have been founded upon

Paramount Pictures.

The reasons for these successes are

:

(1) The showmanlike manner in which the pictures

have been presented;

(2) The polish and high entertainment value of Para-
mount Pictures that make them the cream of the

amusement world;

(3) The eight years of national advertising that have
educated the public to patronize the theatres show-
ing Paramount.

Today Paramount is delivering the finest product in its his-

tory. With such outstanding productions as “THE THUN-
DERING HERD,” “MADAME SANS GENE,” “THE
DRESSMAKER FROM PARIS,” and “THE AIR MAIL”
coming week after week. Paramount’s leadership is established
more firmly than ever.

You deserve the best. If you are playing Paramount, you’re
getting it!
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Foreword

Further strengtliening the position of THE BOX OFFICE REC-

ORD as an institution of genuine service, the Spring Number is

herewith presented in a new and larger form.

The new form was adopted in conformity with requests of ex-

hibitors for a larger book, containing a greater quantity of box office

information and all of it displayed in a manner that makes it more easily

readable and more convenient for ready reference.

THE BOX OFFICE RECORD continues as an unique and un-

paralleled service : It is the one certain and infallible source of box

office information to which the exhibitor may turn for hooking guidance.

It is the record of the court of last resort on pictures, players, stories

and directors, and as such every well-informed person in the industry

must he familiar with its contents.

For the exhibitor it performs an invaluable service. It is an essen-

tial equipment for every showman, regardless of the size or character

of his theatre. It places before the reader the actual results of the-

atre tests, thereby revealing, in the only possible way, the truth about

the entertainment value of pictures.

The staff of EXHIBITORS HERALD and THE BOX OFFICE
RECORD desires to acknowledge gratefully the loyal cooperation of

the hundreds of exhibitor-contributors whose unselfish efforts, and in-

terest in the common good of the industry, make this service possible.

MARTIN J. QUIGLEY, Publisher
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An authoritative compilation of exhibitors’ reports from Exhibitors Herald’s department, ’"What the

Picture Did for Me,” published semuannually.

EDITED BY WILLIAM R. IVLAVER
Published by the Exhibitors Herald Co.; Martin J. Quigley, Editor, and Publisher; Edwin S. Clifford, Managing Editor; George Clifford,

Business Manager.

ABRAHAM LINCOLN, FN, George Billings,

10.—I believe one of the greatest and finest pic-

tures I have ever had the pleasure of running in

my 12 years of experience. If you can buy it

right get it. You can’t say enough for it. (Sce-

nic, Hastings, Minn.) A wonderful story and a
good east which pleased all that came out, but
as a box office card it was the deuce of spades.

(Temple, Yates Center, Kan.) A real picture, a
great picture, but only drew the thinking class

;

and that leaves out a good many. But we had fair

houses, and it is a pleasure to show a picture

like this. 100 per cent of all who saw it com-
mented favorably. I think it is a better and more
popular picture than “America” or “Barbara
Frietchie,” and they are both fine. I have shown
them both. The main point in these great edu-

cational pictures is not to pay too much. (Ar-
cadia, Vandergrift, Pa.) Excellent attraction.

Very good story. Every exhibitor should run
this. Advanced prices. (Peoples, Crosby, Minn.)
"Best picture ever made,” is comment of Our
patrons. It is better than any special ever run
except “Covered Wagon,” which beat it from a

box office attraction only. This pleased young
and old alike 100 per cent. (Char-Bell, Roches-
ter, Ind.) Wonderful as a production, art, edu-

cational, entertainment, and it pleased all who
saw it. If it takes two years to distribute to

every theatre in the U. S., First National should

see that it is shown in every theatre, no mat-
ter how small. Schools gladly endeavor to help

get attendance. If Abe Lincoln was ever re-

enacted, it is in the person of Geo. A. Billings,

who is a finished artist. He keeps away from
anything sensational, which the old soldiers, who
knew, stated was a characteristic feature of

Lincoln, in any action in the picture. It should

be advertised thoroughly, and the first patrons
who see it will spread the word for later runs.

(Howard, Alexandria, Minn.) Get this picture at

any price. Hook up with your schools for mati-
nee and boost. If you don’t make a cent you
can figure the standing of your house has been
raised 100 per cent in the eyes of your patrons.

Invite the preachers and school teachers for the

first showing. Ten reels. (Lyric, Hartington,
Neb.) An A-1 picture from any angle you want
to look at it. I had more good comments than
any other picture I have run in over three years.

Don’t be afraid to boost it. Is sure to please

99-9/10. (Strand, Warren, Minn.) An excep-
tional production of its kind. ’This is the best

“educational” I’ve ever seen, but they want to

be entertained, not educated. I claim this pic-

ture is entertaining as well as educational, but
they wouldn’t come. (Cresco, Cresco, la.) Here
is a picture I I played this picture on Tuesday,
Wednesday and ’Thursday to capacity business

at straight fifty cents admission against keen
comi>etition in a new and better house than my
own, competitor showing five acts of vaudeville,

plus a good picture at fifty cents admission. I

consider “Abraham Lincoln” in a class with
“The Four Horsemen,” which is sufficient guar-
antee of any picture, and superior to any other
of the big pictures of recent years. My busi-

ness on “Abraham Lincoln” was even greater
than that of “The Sea Hawk.” You have every-
thing to work with in “Abraham Lincoln” and
I am going to bring the picture back for a re-

turn engagement, which I only do on excep-
tional productions. I would advise any exhibi-
tor to play “Abraham Lincoln,” as it will not
only get you money, but is a credit to any house.
(Liberty, Klamath Falls,, Ore.) Here is one of
the outstanding pictures of all time. One that
takes its place immediately with the few photo-
plays that will remain forever as gems of the
cinema art. While it’s a film interpretation of
a historical biography, pure and simple, its sub-
ject is such that it will appeal to all who see it.

Abbreviations

Abbreviations used in this issue,

together with Home Office ad-
dresses of him companies desig-
nated. are as follows:

AE—Associated Exhibitors, 35 West 45th
St,. New York.

C—Chadwick Pictures Corp., 729 Seventh
Ave., New York.

E—Educational Film Exchanges, 370 Sev-
enth Ave., New York.

FP—Famous Players - Lasky, 485 Fifth

Ave., New York.

FBO—Film Booking Offices, 723 Seventh
Ave., New York.

FN—First National Pictures, 383 Madison
Ave., New York.

F—Fox Film Corp., West 55th St., New
York.

MG—Metro-Goldwyn Pictures, 1540 Broad-
way, New York.

P—Pathe Exchanges, Inc., 35 West 45th

St., New York.

PF—B. P. Schulberg Corp., 1650 Broad-
way, New York.

PL—Principal Pictures, 1540 Broadway,
New York.

PDC—Producers Distributing Corp., 469

Fifth Ave., New York.

UA—United Artists. 729 Seventh Ave.,

New York.

U—Universal Pictures, 1600 Broadway,
New York.

V Vitagraph, 1400 Locust Blvd., Brook-

lyn, N. Y.

W—Warner Brothers, 1600 Broadway.
York.

State Right distributors desig-

nated by name.

Numerals indicate length of pic-

ture in reels.

particularly to all Americans, and its treatment
has brought out enough of the elements of the
drama to make it interesting from start to fin-

ish. From his boyhood, through young man-
hood, through his love affairs, his political life,

the Civil War days, the achievements of Abra-
ham Lincoln, are shown. George A. Billings,

who portrays the leading role of Lincoln is the

best impersonator of the great Emancipator that

has ever been seen on the screen or stage. “Abra-
ham Lincoln” will please any audience, any
time, anywhere. (Lyric, Greenville, 111.) This
is one of the greatest productions of all times.

It will rank among the best. All good theatres

must show it. Public greatly pleased with it.

(Palace, Aurora, Ind.) This is a picture every-

body should see. Of course, the guys that are
yelling their heads off for better pictures and
censorship, as usual, won’t see it. They yell for

good and better pictures and pray they won’t get

better, for then they would have nothing to do.

I received more favorable comments on this than
any picture I ever played. They even stop and
grasp your hand and pat you on the back. Some
feeling. If you never had the experience, show
this. I ran “The Birth of a Nation” last week,
and it needs no comments. Lots of people told

me that the old “Birth of a Nation” will have
to take second place with “Abraham Lincoln,”

and I agree. Can’t explain just how real it

is. Snow and zero weather cut attendance. (Vic-

tory, Union City, Ind.) A truly wonderful pro-

duction. Bad weather ruined us. Tie up with
schools and you can get over big. (Wallins,

Wallins Creek, Ky.) Boys, here is a picture

that will surprise you. For drawing power it

is next to “’The Covered Wagon,” and it will

please as well. Step on it, boys, it’s there. (Ma-
jestic. Mauston, Wis.) Truly good picture, but

will not draw like you think. Don’t pay too

much. If you have lots of college students and
schools to draw from, you will do well. If not,

watch your step. Ten reels. (Family, Pk-iend,

Neb.) In my opinion, it is the greatest picture

of the year. People who never came to my house

before who never saw any kind of a picture.

Everyone was loud in their praise and many
wrote letters praising the picture, the star and
the producers. The full campaign I put over

is complete in the book I am sending you. Did
a big week’s business. (Liberty, Long Beach.

Cal.) Good picture which pleased and which
every exhibitor ought to run. Pleased better

than “Secrets” or “The Sea Hawk.” (Badger,

Reedsburg, Wis.) ’The best picture I ever saw.

Had lots of compliments from patrons. I would
not have bought this picture but saw it at Se-

dalia. Mo., and immediately bought it. Nar-
row minded Southerners may think they would
not like it, but I had a Colonel of the Confed-

erate Army in my audience and he said it was
a wonderful picture, the best he had ever seen.

It is my opinion this picture should be run in

every house in the country. I tied up with the

schools. It was announced from the pulpits of

two churches, announced in meetings of all other

organizations. I did the biggest business on this,

excepting the “Covered Wagon.” (Lyric, Harri-

son, Ark.) We are sorry that we did not ad-

vance prices on this one. Only fur coat trade

came to see this fine special and they are the

ones that can pay. My advice is to boost you
prices, aS the picture is there. We did a fai

business, but lost money. Paid too much for

it. (Majestic, Easthampton, Mass.) Of all the

pictures that have to do with the building of

this nation, this epic is steps ahead of them
all. The narrative of Lincoln’s life is told in

a manner that gets right under your skin, and
it made 'em come out to the show just like

there isn’t any hard times. (Cozy, Winchester,

Ind.) This picture drew, and how they shouted
when the men of the North came from the cit-

ies of the North, the farms of New England and
the prairies of the West answering the call of

Father Lincoln. There was not a dry eye when it

was over. The strongest picture of the Civil

War ever made. Greater than “The Birth of

a Nation” by far. Everyone should show this.

(Community Centre, Southbury, Conn.) A pic-

ture that everyone should see. It didn’t draw
here. Print good. (Empress, Grundy Center,

la.) 'This is the greatest picture of the season,

according to box office reports. Use a little ex-

tra effort and tie up with the schools. The kids

will eat up : so will Ma and Pa. (Southern.

Akron, O.) A wonderful picture. More favor-

able comment than any picture we ever run.

Did not make but very little on account of zero

weather and high film rental. We would class

this as one of the very best and should be pre-

sented in every town. Two days 15 and 35. (Rex.
Gilman City, Mo.) The very best production
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of its kind ever produced. I call it entertain-
ing as well as educational. Everyone praises it

after seeing it. It will be hard to get them in,

as they seem to think that it will be dry. Tie
up with the schools and go after it strong, and
good music, of course, puts it over so much bet-

ter. Every theatre, especially in the small towns,
should show this production. (American, Wau-
toma, Wis.) One of the greatest pictures I have
ever seen. Did not, however, register at the

box office as well as I thought it would. The
picture is truly wonderful and pleased 100 per
cent. Think it is one picture that should be
played everywhere. Ten reels. (Pythian, Mar-
shall, 111.) Boys, a wonderful picture but not a

money maker. The price I paid for this pic-

ture I could have bought the film and all. It

is certainly a crime, boys, the way the producers
are selling the pictures these days. They want
all you make and more too. They don’t even
allow you five dollars a day, as much as a laborer

is getting. Since "The Covered Wagon” every

producer that has got a fairly good picture not

only wants a big rental, but a split over the

amount when allowing you about five dollars a

day. Brother Exhibitor, watch out. I lost money
on this one. (Star, Dunsville, N. Y.) One of

the best pictures of the year, without fail. Opened
up slow and gathered in force during run. Pleased

nearly all. Book it. (Crystal, Wayne, Neb.)

.VGAINST ALL ODDS, F, Buck Jones, 5.—An
all Western melodrama with Buck Jones in a

characteristic role. It is too bad they don’t pro-

vide Jones with stronger and more original stor-

ies. This one drew fair business for three days.

Weather was intensely hot. (Capitol. New Bed-
ford. Mass.) A good Western story that pleased.

(Cozy, Fayette, Iowa.) Just pleased fair. Cer-

tainly nothing to rave over. (Star, Clinton, Ont.,

Canada.) Kids ate this one up. Plenty of ac-

tion. Grown people liked this also. Ran with

Fox News. (Elite, Golconda, 111.) This is not

by any means the best Jones that we have run.

but probably got by with it on Saturday night

crowd. One patron said, "Too much smoke to

suit me.” Not much of a story. Dark photog-
r,iphy. (Strand, Newman Grove. Neb.) First

class Jones picture, but the ending wasn’t so

good. (Maxine, Crosswell, Mich.) A real good
Western feature. It drew and pleased a good
crowd. Print in fine condition. Fox has done
a good thing by putting Jones in real Westerns
and advertising him as Buck. (Miers, Schoharie,

N. Y.) Good Western. If your patrons like

Jones, this one will please. (Rialto, Cozad, Neb.)
Fine picture with wonderful drawing power. Just
the kind for Buck. (Princess, Obion. Tenn.)
Another Jones picture that pleased all who came
out to see it. Weather conditions were bad, as

it was very cold, but this did not stop Buck’s
admirers from coming out. None of his fans
were disappointed in this one. (Electric. Tilden,

III.) Good Buck Jones Western. His horse. Sil-

ver, does stunts. Give him some more work. Buck.
You know these horses are quite popular these

days. (Elph, Altamont. III.) Good Western type
show and pleased my audience. (Unique, Anita,
la.) A good picture. (Capitol, Delphos, O.)

AIR HAWK, THE, FBO, Al WUson, Virginia
Brown Faire, 5.—Aeroplane stunt pisture. Full

of thrills. The fight in mid-air is sure a thriller.

Good little picture. (Princess, Crandon, Wis.)
If you are looking for thrills, this has a plenty.

A good program picture for the Brush Hog town.
("Brush Hog” means in the stix, or the small
town like mine.) (Gem, Batesville, Ark.) A
picture with plenty of thrills that pleased our
regular Saturday audience. (Grand, Princeton,
Mo.) Would consider this above the average pro-
gram picture, due to thrills. Story not so much.
Film new. from Sioux Falls. (Empress. Beres-
ford, S. D.) Pretty good picture for Saturday.
No special, good photography, good stunts. (Park.
Glen Rose, Tex.) A dandy picture. Pleased all

that saw it. Good print. (Miers. Schoharie.
N. Y.)

ALASKAN. THE, FP, Thomas Meighan, Estelle

Taylor, Frank Campeau, Anna May Wong, 7.

—

The Alaskan,” Paramount. Thomas Meighan and
James Oliver Curwood, are four names that spell

"dollars” at the box office. One of the greatest

combinations we have had. An action picture
amid the most beautiful mountain scenery. It

is a little too rough for the followers of ’Thomas
Meighan and would have suited Tom Mix better.

Meighan’s friends did not take to the Indians
and that eye-gouging fight. It broke our at-

tendance record at an advanced price. (Temple.
Bellaire, Ohio.) Fine picture and we did a fine

business. ’The reviews panned it in spots. They
don’t make good pictures unless they make bad.

On outdoor pictures. Paramount starts where the

others leave off. Scenically it has never been
surpassed. Bought right? Certainly. (Palace.

Ashland, Ohio.) Ran this one Saturday to the

best house of the winter. Our patrons were
pleased with it. Scenery was beautiful. Not
much pep and not the sort of picture to star

Meighan in. He deserves better material than
that. It is a good buy, however. It will please

your people, though the very close admirers of

Tommie will be disappointed. (Ideal, Chateau-
gay, N. Y.) Picture not a special and the box
office showed it. Paid more for the film than
I took in. Ran at regular prices and second

night business one-quarter of first. (Lane, Cle-

Elum, Wash.) While this is hardly a Meighan
type of role, Tom carried it off in an entirely

satisfactory manner. The Curwood-Meighan
name combination drew well, of course. Would
say this is under the average Meighan and not

up to standard, though it should draw a good

opening. Holding up on a run is another thing.

The beauty of the scenery is very striking. (Cres-

co. Cresco, la.) About the poorest thing that

Meighan has ever done. Business very good, but

people disappointed. (Liberty, Kalispell, Mont.)

It’s a big picture. We did good business for two
nights but pretty poor the third. (Regent, St.

Marys, O.) Consider this a very fine picture.

Star well liked here and drew above the average

week-end patronage. Pleased fully 100 per cent.

No kicks, but many favorable comments. Much
beautiful scenery. Story a little slow in starting

but works up to a fine climax. It is one of

Meighan’s best. (Rialto. Middletown, Ind.) “The
Alaskan” is not as bad a picture as I was led

to believe. In fact, it is a very fine Northern
picture and one that should go over anywhere
if bought right. (Scenic. Hastings, Minn.) An-
other picture not up to our expectations. Story

rather weak. Showed a good business, however.

(Main Street. Russell, Kan. ) Contrary to reports,

this is good. Thomas could not be better. It

drew well and was well liked by all. Some folks

say that Thomas was not the right man for that

picture. I differ with them, as he is O. K.. but

I think that if he had a different leading lady

the cast would be much improved. Estelle Tay-
lor is the one that is miscast. Not that she

isn’t good, but she doesn’t belong there. Story

did not follow the book close enough to suit

some. But, Boys, don’t be afraid of it. as you
will be more than satisfied with the results. (New
Geneseo, Geneseo, 111.) Meighan goes over fine

in this. (Crystal, Tombstone, Ariz.) As a sce-

nic, plus. Not just exactly the type of picture

for Meighan, however, or so we are told. (As for

that matter. I notice that the critics are at the

same story about “Tongues of Flame.” Poor Tom,
just what type of picture should he play in, any-

way?) Anyhow, we liked this a lot better than

any of his more recent pictures. Used it as a

New Year’s attraction and had good business on

the holiday, but practically none the day fol-

lowing. (Grand, Eldora, la.) A fine production.

Tom in a he-man part. (Recreation, Hardburly,

Ky.) Though this picture has been panned quite

considerably by other exhibitors, I have to report

that it pleased a large Thomas Meighan audi-

ence in my house. (Rosewin, Dallas, Tex.) Good
program picture. Not a special, although about

same as a special. Did not make any money on

it. Paid too much for it. (De Luxe. Si)earville.

Kan.) Good. Meighan always good. Clean and
good entertainment for everyone. (Crystal, Fhilda,

Minn.) Broke house record. Played on Thanks-
giving Day. Everyone went out pleased. Meighan
does some real work in this one. (Granada.
Portland. Ore.) Very good entertaining picture.

My patrons told me so. Seven reels. (Majestic,

Mauston, Wis.) A good big picture. Popular
star miscast. (Silver Family, Greeneville, Mich.)

Went over fairly good. Not to be compared with
past hits like “Back Home and Broke.” (Apollo.

Princeton, 111.) ’This disappointed most every-

one that came to see it. Did not please the

Meighan fans nor the people who had read the

book. (Reel Joy, King City. Cal.) Weak story.

Great scenic. Would class it as a good Western
with Thomas Meighan—don’t forget—as the star.

(Regent, Bogota. N. J.) A very good picture but

think Tommy has made better ones. Scenery
wonderful. Cannot understand why I did such

a light business, as I used 24-sheets and every-

thing. People seemed to like it very well, but

said that it was over rated. They might have

gotten this idea from the way I boosted it. (Re-

gent, Marianna, Ark.) This is a fine picture. It

is not as good as some of Meighan’s. but is

much better than the general average and it has

good box office drawing power. It is a nice com-
promise between a Western and a Thomas Mei-

ghan comedy drama and I believe pleased most

of both classes of movie fans. (Grand, Pierre,

S. D.) Just finished this picture and will say

that it is good. But some way it is a little

slow in its action, seems to drag, but at that the

scenery is so beautiful that you will not get any
kicks. We did a very satisfactory business for

two days, raining hard on the second. (Strand,

Dunsmuir, Cal.) Fine picture from all angles.
Meighan at his very best, and pleased them all.

(Liggett, Madison, Kans.) Can’t explain why the
public will rave over a picture like this. A ten
year old kid could have written the story, acted
and directed it, but it gets the money. Meighan
is meant for better things than “The Alaskan.”
(Quality, Cullom, 111.) I have almost despaired
of making Tommy Meighan a headliner in Cleve-
land. This story was very trite, although Cur-
wood has turned out some winners in the past.
Estelle Taylor impressed people about like a block
of ice. Where is the fire and snap she had while
with Mr. Fox? Meighan is expressionless, and
his standing as an actor is surprising, as I see
it. About all you can say is that the scenery
was great. It was. (Regent. Cleveland, Miss.)
While this picture may not please those “big”
exhibitors who want only society and sex stuff,

matrimonial mixups and that kind of trash, yet
this production should please in the vast major-
ity of houses where people are normal and have
no morbid cravings for spicy pictures. It is a
regular he-man tale of the vast unclosed spaces,
where men have not yet become cake-eaters and
lounge lizards. The story is one by J. O. Cur-
wood, and you know his writings generally make
good pictures. This one is no exception. It is

needless to say. this production drew well and our
deposit choked the bank. (Suburban, Omaha,
Neb.) A good picture that did not draw as it

should have. No fault of the picture. Some
beautiful shots. Print good. (Empress, Grundy
Center. la.) Very good. Everybody likes ’Thomas
Meighan here. (Grove. Fox River Grove. 111.)

ALONG CAME RUTH. MG. Viola Dana, Walter
Hiers, Tally Marshall, Raymond McKee, Gale
Henry, 5.—Excellent comedy-drama. Nothing to
tax one’s mentality, yet a type of picture that
every audience demands and relishes. (Strand,
Irvine, Ky.) Good comedy-drama. Drew fair

business and pleased. (Grand, Rainier, Ore.)
A good picture that can be bought right. Oh,
why can’t the producers give us more of these
kind of pictures? That is what the industry needs.

More short, snappy pictures and less of these
long ones. (Grand. Okolona, Miss.) Very clever

picture that pleased the majority of our patrons.
If we could show more of this star’s pictures

our box office receipts would show up better.

(Grand. Princeton. Mo.) Dandy little light com-
edy. All Dana pictures seem to please. (Elec-

tric, Brady. Neb.)

AMERICA, UA, D. W. Griffith. 11.—Put a sec-

ond mortgage on the house and pawned my wife’s

rings, thereby raising enough to play this mas-
terpiece. I visited twenty-eight ’town and coun-
try schools, handing out heralds and cards that
would admit any school pupil regardless of age
for 25 cents (my regular adult admission being
50 cents) and in addition had all the first, sec-

ond and third grade children of Baldwin School
sing “America” and pledge their allegiance to

the flag on the first night. Then on the sec-

ond night, I had a contest between two country
schools. They selected fifteen children from each
school and sang “America,” the audience voting
on which school did the best singing. All this

got the parents and friends of the children in-

terested. which resulted in a good crowd the
first two nights and the word of mouth adver-
tising did the business for the last night. Hired
a good orchestra for all three nights, and although
under a mighty big expense, I cleared enough to

get my wife’s rings back. My advice to all exhibi-

tors is : Play this wonderful picture, which will

bring back the memories of your studies in school

and impress on the minds of everyone who sees

it. the value of liberty and at what great cost

this liberty was gotten. I think this is the “great
American picture.” for it has universal appeal and
should be seen by all true Americans. The fine

acting of Lionel Barrymore as Captain Walter
Butler is one of the outstanding features, and
the battle scenes will bring down the bouse or

your patrons are not Americans at heart. Play
“America” by all means and step on the gas
hard. (Opera House. Baldwin, Wis.) ’The pic-

ture came up to all expectations, pleased all who
saw it. Was compelled by the distributor to

charge 50 cents admission, which cut down the

attendance. I believe I could have almost dou-

bled attendance had I been allowed to show it

at 35 cents, which is what I usually charge for

specials. (Gem, Princess, Oconto. Wis.) Played

this picture for three days, and while I failed

to break any house records, it must be classed

as a wonderful production. It ranks along with

the very best that Griffith has given us. For
what it is intended (a Revolutionary War pic-

ture) it’s as near perfect as could possibly have

been made. I can recommend it to any exhibi-

tor who is looking for a big high class produc-

tion and one that will please all your patrons.

(Lyric, Greenville, III.) An excellent picture
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that shoud be played by every exhibitor, although

it does not have an extra heavy box office draft.

Business was very good. Go after this picture

hard, as it will do you worlds of good to run
it in your community. (Robinhood, Grand Ha-
ven, Mich.) Here is one of the greatest pic-

tures ever put on by any producer. People talked

about it for weeks after we had run it. Busi-

ness very ordinary, but liked by all that saw
it. If this picture had the publicity that other
big ones had, it would be a world beater. (New
Geneseo, Geneseo, 111.) Splendid, but not worth
what it cost. I mean we did not make any
money, but gave entire satisfaction, and is as

good as any picture ever made. Just didn’t

ring. (Majestic, Belleville, Kan.) A good pic-

ture of its kind. Did not do what we expected
on this one. Too long! (Crystal, Wayne, Neb.)
A wonderful picture and will give satisfaction any-
where in the United States. United Artists gave us
a square deal both in permitting us to book it

at our date and, while we paid a good price for

it, they didn’t tie up our year’s profits by forc-

ing us to buy a whole block of pictures we didn’t

care to have. This picture will draw people into

your theatre who have never been there before and
their criticism will be that it is a 100 per cent
picture historically. (Grand. Alvin, Texas.)
Great, wonderful picture. Failed to draw the
crowds. Only the men like this kind of picture.

High rental on this picture. May go big in the
larger cities, but in cities of thirty thousand I

have my doubts. It takes Brother Griffith to

produce big pictures. In my own mind, he is

the greatest producer in the business. Will lose

money on this picture. (Riviera. Anderson, Ind.)
Eleven reels. Boys, while they are all boosting
their big specials, "America” has got ’em all

knocked in the creek, a one hundred percenter
if there ever was one. D. W. spent real money
on this one. United Artists want money for it,

and it’s worth it. Tied with schools. Had rec-
ord matinee. Broke house record three days.
Pleased everyone. Newspaper display posters and
window cards. If stepped on, will make money
for the small town as well as the cities. Run
it; it’s a boost for your house. (Simons, Las
Animas, Colo.) A wonderful picture, but they
charge too much for it. Should be bought to run
at a top of 40 to 50c, with orchestra. (Arca-
dia, Vandegrift, Pa.) Have just finished a four
days’ run and I want to tell all exhibitors that
it is the biggest and best picture of the day.
I have never seen any picture that would in any
way come up to it. Book it and get your schools
interested in it. It is a picture for every Ameri-
can to see. They all go away boosting it. You
can’t go wrong in booking this picture. (Elite,

lola, Kan.) In a class with "Birth of a Na-
tion.” It took well here and did only a fair
business. Did not make money on it. Play
it in with school and everything else. But
the picture is very good. (Mermac, West Bend,
Wis.) Well made historical picture, but does
not compare with “Birth of a Nation” in any
way. Battle scenes not so good. Music infe-
rior to "Nation” music (the latter was beau-
tiful.) I might add that the picture lacks dimin-
utive punches which were in evidence in the
"Nation.” Very little comedy relief. In the
"Nation” picture we had small punches all

through, such as where the guard sighs at the
Gish girl as she enters the hospital, and many
other such things that help a picture get over.
It is a good picture and I’m not trying to pan
it, but it’s not an average picture, for it lacks
details thrown in to hold the patron’s interest.
(Apollo, Princeton, 111.) Beg permission to again
criticize this picture. In my first criticism I

was comparing it to "Birth of a Nation” and
I see that it is not fair to do so in this instance
any more than to set that picture (Nation) as a
model to compare others by. “America” went
over fine and I turned in to the United Artists
something like $178.00 as their share over the
split. If I have done the company any injus-
tice by my former criticism I am very sorry.
(Apollo, Princeton, 111.) A real special in every
sense of the word. United Artists gave me a
chance. Did not have to sell my chairs to play
this and sure pleased my patrons by charging
regular admission. If Harold Lloyd thinks he
is worth $100 in my theatre, I should have paid
$500 for "America,” (New McKee, Pitstburgh,
Pa.) Playing return date. This is the only
picture that ever played lola for six days. Good
business. You can’t go wrong on this one. (Elite,

lola, Kan.) Boy, here is a small town picture.
Buy it and boost it. Just as good as “The
Covered Wagon,” but it will not draw so well.

(Strand, Tecumseh, Neb.) A big historical pic-
ture and went over big with us. A good picture
for any house to show. Eleven reels. (Badger
Opera House, Merrill, Wis.) The greatest pic-
ture yet. The birth of America. No true pa-
triot should miss it. A love story with histor-
ical background. Good business in tie-up with

schools. ' (Char Bell, Rochester, Ind.) This pic-

ture is one of the finest educational pictures that

I ever had in my house and as such took one of

the finest flops of any picture that I ever had
in my house. I gave this picture more exploi-

tation, such as window cards, circus heralds, and
had it recommended by the principals and the

teachers in the local schools and surrounding
villages and country schools ; more newspaper
advertising than I gave “The Covered Wagon,”
which was run a few weeks previous ; and paid
a higher rental and did about one-third the
gross business that I did with "The Covered
Wagon.” The comments on the picture by those
who came to see it averaged up to the following
remark: “It’s a fine picture, but I did not care

so much for it.” It’s a patriotic picture, but
it is without an equal that I know of, and United
Artists capitalize your patriotism in the way they
charge you for this picture. I did more business
with this picture than with regular pictures,

but the rental was so very high that I did not
make expenses. (Chimes, Cedarburg, Wis.) ’This

is a fine picture. An ideal tie up with the Daugh-
ters of the American Revolution or any other
patriotic society. It is too long to be run like

the ordinary program but good enough to be
handled as a one-show-a-night proposition. Will
build up good for any house and is a great
lesson in patriotism. (Grand, Pierre, S. D.)

A great historical drama. Doesn’t register at

the box office as well as it should, but never-
theless it should be played by every exhibitor.

(Temple, Viroqua, Wis.) The biggest bet before
the public today. Bought it right and made
some money. Be sure and have music to fit

the picture. I cheerfully recommend this to any
theatre. Play it. (Edwards. Reedsport, Ore.)

A mighty screen epic of that period during the
early part of the laying of the strong founda-
tion which are today the underlying principles

upon which our country is founded. It has appeal
to all classes and will be enjoyed by everyone.
I am not so sure, but this is as wonderful a
picture as "The Birth of a Nation.” D. W.
Griffith put this over, owing to local conditions
that are very bad. (Cozy, Winchester, Ind.)

A wonderful historical production which every
theatre should play. Not the drawing card of

"The Covered Wagon.” Had to push it hard,
and even with a local organization behind it, we
made only a small profit. (Princess, Chilton,

Wis.) Good picture to tie up with schools and
Legion. Gave them percentage on tickets. Out-
side of the box office, 75 per cent of the school

children came, bringing the parents along. (Lane.
Cle Elum, Wash.) Here is a fine picture. Get
in with the schools and after that just keep
banking the dough. It will get it. Pleased 100

per cent with all. (Judith. Lewiston, Mont.)
Can’t uplift or educate the average movie fan.

The showing of this picture drove away most of

our regular fans and drew in a number of non-
picture goers, who were greatly enthused with
picture. (Strand, Pittsfield. Mass.) A great
picture. Worked surrounding towns sixty miles
square, as I am first to run “America” in this

part of the state. Used 12 24-sheets, 497 1-

sheets, 16 sets 11x14%, 8,000 heralds, tied up
with American Legion. Had school turn out
for special matinee, charged 50. 75c and $1.00,

and will say I never worked so hard with a pic-

ture in my life. I felt it well spent. Every
man, woman and child should see "America.”
It’s great. I feel I can run it back second run
and make real money. “Covered Wagon” not
in "America” class. I find United Artists fair

and square and right on their prices, and have
received A-1 prints. All exhibitors should hook
"America.” You owe it to jrour people. (Cozy.
Hollis, Okla.) A good picture, but it failed to

draw. Historical background wonderful. Print
fair. (Empress, Grundy Center, la.) A won-
derful high class picture, thrilling and interest-

ing from start to finish. Struck some terrible

weather, everything a glare of ice, and could
not make expenses plus rental as everything was
against me. Hope I can get a return date on
this, as my patrons could not get out. Had
several say this was better than “Birth of a
Nation” and others who liked “Birth of a Na-
tion” better, but either way it is one fine pic-

ture. The weather man sure has it in for me
this December. (Powers. Red Creek, N. Y.)
Played this the early part of November, right

after Lima, but results were very disappointing.

Lost some real money on it, as I was oversold.

Although a wonderful picture, it did not seem to

please the majority. (Capitol, Delphos, O.) A
100 per cent picture. Every theatre should play
it, and every American should see it. (Silver

Family, Greenville, Mich.) Good picture except
too many sub-titles and short scenes. A bad
ice and sleet storm the second day knocked busi-

ness into a cocked hat, although the exchange
gave me another day yet to run. (Regent,
Bogota. N. J.) A very good picture of its kind.

but it flopped here. The public doesn’t want
to see educational, historical or costume pictures.
If you want to starve to death, play this one.
I lost heavy on this one. (Royal, Gallon, O.)
Good picture but did not draw for us. Spent
extra money to advertise it and thought that
title and Griffith would pull them in, but some
how did not do anything on it. (Crystal, Lig-
onier, Ind.) Another good Griffith picture. Will
go big anywhere. (Dixie, Winona, Miss.) Great-
est thing ever shown in this town. 100 per cent
American picture. (Royal, Macomb. III.) ’The
picture is good, but as we paid more money for
this one than we did for a whole month’s pic-
tures, we had to lose. We advertised this big-
ger than any picture we ever played, but got
only regular attendance. (City, Dixonville, Pa.)

AMERICAN MANNERS, FBO, Richard Tal-
madge, 6.—A very good picture, packed full of
action and comedy. This is the kind that will
please any audience. The kids yell and the old
people laugh. Contains as much fun and action
as a good comedy. Of course, Richard puts it

on a little too thick, licking a whole crew with
but one black eye. Brother Sylvest has nothing
on him. (Princess. Crandon, Wis.) ’This is full
of pep and a very good picture. Did not regis-
ter as good at the box office, but was due to
stormy weather. (Oak, Oakdale, Neb.) 'This
one is really good (of that kind) and very funny
with plenty of action. (Regent, Bogata, N. J.)
Slapstick comedy and plenty of action. Star
is there with the stunts. Pleased and pulled
good business for three days. (Capitol, New Bed-
ford, Mass.) Crammed with laughs and action.
It is a fine feature. If you want action pic-
tures you cannot beat this one. (Highland,
Guthrie, Okla.) Oh. boy, this one has action
and thrills aplenty. Good program at a good
price. (Cozy, Wagoner, Okla.) If you have
played Talmadge you know what he means at
the box office. This picture should please all of
your patrons. Love, comedy and plenty of action.
Pleased all 100 per cent. Pictures more like this
should be made. (Dreamland, Fullerton. La.)
We ran this picture on Tuesday night and had
more favorable comments on it than any we
have run for a long time. Especially were the
ladies pleased with Dick and wish to know if
he is mai-ried. (Boynton. Boynton, Okla.) This
star is some athlete and he sure has a full eve-
ning in this, as he floors about 75 men during
the melee. Why not give him some sensible ma-
terial? (Hamline, Estelline, S. D.) ’This is a
real comedy, and full of pep, lots of stunts and
pleased everyone. We need more of these kind
for our sick box office. Talmadge is a sure comer
and when we have him again, all the kids wilt
be back and most of the old ones. (Palace.
Worthington. Ind.) If you want a fast action
picture this is it, although it is very much over-
drawn. You can see the men in the big fight
waiting for Richard to knock them down. Rich-
ard whacks a dozen men single handed. TTiere
is no doubt that he is a wonderful athlete and
does some mighty fine stunts and if they would
keep out the unreasonable stuff in his pictures
they would he better. (De Luxe, Spearville, Kan.)
Dick is a favorite here and keeps our audience
in good humor ; sends them out smiling. Every-
one enjoys his fine appearance and his antics
keep them hanging on the edge of their seats.
Nice, clean entertainment. (Elite, Humboldt,
Kan.) This was one on trial. We decided against
using any more. Plenty of action and stunts
and plenty of thrills, but they didn’t seem to
like it. (Grand, Eldora, la.) A good picture.
Dick sure shows what he is made of. He pulled
some great stunts in this picture. ’This star is

well liked here. Drew good business. (Rex,
Albion, Neb.) This is action from the first reel
to the last. Dick is getting better all the time.
Not much story but it seemed to please. (Com-
munity, Elgin, Neb.) This is a real good pro-
gram picture and pleased here. (Pastime. Gran-
ville, N. Y.) Fair stunt picture. Little too much
knockdown stuff in the last two reels. Other-
wise good comedy drama acts mixed with stunts.
(S. T.. Parker. S. D.)

ANOTHER SCANDAL, PDC, Lois WUson, 7.—
Business good. Bad weather. Pleased those who
came. (Halfway, Halfway, Mich.) This is not
the kind for my town. They might get by with
this kind in the big towns, but the small towns
better lay off. Too many suggestive scenes.

(Strand, Florala, Ala.) A very good picture.

Suitable for any audience. Beautiful gowns,
beautiful women, and a clever plot. (Brooklyn.

Detroit, Mich.) The fans seemed satisfied. No
great enthusiasm and no kicks. It did not draw
as well as some others I have had from Pro-
ducers Distributing Corp. (Arcadia, Vander-
grift. Pa.) ’This is a pretty spicy show. (Pearl.

Hymera, Ind.) This was real good. Drew a

fine house and pleased. (Electric, Chillicothe,
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Mo.) New film ; good condition. A great moral
lesson is taught in this picture. It is well directed

and well acted. Good print. (Strand. Samson,
Ala.) Small towns be careful. More talk about

this picture than any I have had. One of the

city officials said the next day that if he had been

at the show he would have stopped it. It will

certainly draw them in the second day if you
can get by with it. Personally I enjoyed it and
so did most of my patrons. (Grand, Okolona,

Miss.) A fast society drama that deals with the

modern "Sheba” of today. Flappers liked this,

and of course they brought their "fellers,” too.

and we did good business. A dandy program
offering. (Castle, Havana, 111.)

ARGENTINE LOVE, FP, Bebe Daniels, Ricardo

Cortez, James Rennie, 6.—Good picture. Com-
ments from patrons are all good. Good title.

(Riviera. Starland, Anderson, Ind.) No kicks

on this and many good comments. Bebe is becom-

ing an attraction. Cortez made a hit with the

flappers and they are calling for more. (Strand,

Granbury, Tex.) About the best picture we have

had Bebe Daniels in for a long time. Good prints.

Failed to draw on account of snow storm. (Cozy,

Wagoner, Okla.) Good average program picture.

(Palace, McGehee, Ark.) The business was very

poor, but not fault of the picture, as it is extra

good. That is making it mild—bad weather. Those

that did see it were more than pleased. (Judith.

Lewistown, Mont.) Played this Christmas night

to good business, but it did not please, and the

second night was an awful flop. Bebe is popular

and tries hard to please, but somehow the stor-

ies given her do not do her justice. (Strand.

Robinson, 111.) Good. A delightful love romance
with the master hand of the author, Ibanez, all

through. Suitable for all classes. (Bijou, New
Haven, Conn.) A good entertaining picture by

the director of "Robin Hood” and tbe story by
the author of "The Four Horsemen.” which makes
it draw at the box office. (Grand. Pierre, S. D.)

BABBIT, W., Willard Louis, Mary Alden, Car-

mel Myers, 8.—Opinions divided on this one.

Many liked it and many did not. Did not please

over 50 per cent. Not up to Warner Bros, stand-

ard. Worth about half what I paid for it.

(American. Wautoma. Wis.) Personally thought

this was the most indifferent play I’ve seen, and
from lack of comments imagine audience thought

the same. Poor business. (Majestic, The Dalles,

Ore.) Very good production and pleased the ma-
jority. Warner Brothers usually deliver the goods

when it comes to real specials. (Liggett, Madison,

Kan.) A good picture. Companion picture to

"Main Street.” by the same author. An old man
trying to be young again but finally settling down
with his good little wife. Good attendance.

(Char Bell, Rochester, Ind). Fair program, but

I paid as much for this as most exchanges will

ask for specials. Warner Bros, must have known
that I was born in Illinois and looked on me as

another sucker. (Court, Auburn, Ind.) Personally

we would not rate this very highly, but it seemed
to please our people, so what difference does it

make if it did not suit us? (Crystal, Flandreau.
So. Dak.) A dandy picture. (Riviera, Anderson.
Ind.) A picture without much story. Pleased
about 50-50. (Strand, Dothan, Ala.) Plot was
disappointing. We began to feel let down after

the second reel—that is, the show is not as good
as the first two reels lead one to expect. But for

acting, stage settings, etc., it is just about per-
fect. Would rate it as a 75 per cent picture.

(Hopkins’, Cotter, Ark.) The bunk. Lay off.

(K. P., Pittsfield. 111.) An extra good picture,

well liked by all who saw it, which were few.
Unless you have a clientele who read books you
will have the same experience as I had. Lost
good money. Personally I think Warner Bros, are
putting out the best productions of any producer,
yet they lack the one thing needed, drawing power
in a community of laborers. (Grand, Camas,
Wash.) Most exhibitor reports were none too

encouraging on this picture. Nevertheless, I

bought it and was delightfully surprised. Plenty
of good comedy and Louis was fine in his role.

(Marvel, Carlinville, 111.) Consider this a real

good picture—true to life. Probably only too true
in a good many cases. Thoroughly enjoyable.
(Regent, Bogata, N. J.)

B
BANDOLERO, The, MG, Pedro de Cordoba,

Rene Adoree, 8.—A story which is based on re-
venge and will not do for shoot-’em-up, but. Oh.
Boy, if you get stung like I did on rental, you
will lose plenty of money, as this thing will not
get by. Lay off of it if you have not bought it.

To date Metro-Goldwyn productions are running
way behind. The pictures so far do not have any
drawing power. (.Cozy, Winchester, Ind.) All

strangers but one in the cast. Too deep for some

of my crowd. Splendid acting, good story, all

pleased. (Community, David City, Neb.) A fair-

ly good picture that proved very disappointing at

the box office. (Liberty, Kalispell, Mont.) Makes
a fair Saturday picture but the title is a detri-

ment. The picture is nothing to rave about.

(Olympic, Cleveland, Okla.) Tragic story laid in

Spain. Scenery very beautiful and good bull

fight. Poor business two days. (Grand, Rainier,

Ore.)

BARBARA FRIETCHIE, PDC, Florence Vidor,

Edmund Lowe, 8.—Excellent—in a class with

'America” and “Birth of a Nation.” It’s a classic

—book it. (Regent, Bangor, Mich.) If sold and
advertised as a nice story of the South in war
time it is O. K. As a special and with the title

played up, it is a lemon. Whittier’s poem would
not recognize itself, and the folks who came
drawn by title were disappointed. Others stayed

away because of title and period of story as shown
by said title. (S. T., Parker, S. D. ) A splendid

picture, one that should have packed them in, but

the result was very disappointing from a box of-

fice standpoint. Personally, I believe these pic-

tures are a wonderful thing for the prestige of

our business, and there should be a law com-
pelling people to see them, but I am afraid that

such things will never happen in this jazz crazed

age. (Liberty, Long Beach, Calif.) A mighty
fine production, but failed to draw. Hardly made
expenses. Advertised it, but it seems these fail

to take here. Got a brand new film, one that

had never been run, and it sure was a pleasure to

run the picture. (Strand, Ransom, Kan.) Sev-

eral favorable comments, and in some ways a

good special. However, it was plainly evident

that the long drawn-out loving and kissing sqenes-

did not meet with the approval of the better

class patrons and were a sort of joke to the

rougher class. It certainly must have been a

wonderful romance. Director had probably gone
to lunch. Seven short reels, and about six if

you use the scissors, and I don’t think any clean

minded jury would convict an exhibitor for doing

so in instances of this sort. (Bishop. Bishop.

Calif.) A special. Good story. Good cast.

Though we are pretty well fed up on war pic-

tures, this gave general satisfaction. (Silver

Family, Greenville, Mich.) A great holiday pic-

ture. (Crescent, Newark, N. Y.) The best Civil

War picture out. Grab it. (Princess. Elwood,
Ind.) A good Civil War picture and one that

pleased all that saw it. Tied up with the school

and got a good crowd of kids, but paid too much
for the picture and went in the hole. (Casino,

Antwerp, N. Y.) A mighty fine picture. One
that will please practically all your patrons. I

couldn’t get them in on it, so lost money, as I

paid too much. Advertised it well, but still didn’t

come. (Rialto, Cozad, Neb.) I lined up with the

Legion Post, played them 30-70 per cent and did

a fine business on a stormy night. A fine picture

and Florence Vidor and Edmund Lowe are good
stars. Both go fine here. Print in No. 1 condi-

tion. Don’t be afraid of this. Boys, as she’s a

cracker. Producers Distributing Corporation

doesn’t want the whole bank roll for their produc-

tions, so I believe in telling the rest of the boys

about it so they can get a chance. (Sutherland.

Newport and Basset, Neb.) A very good picture.

Run it three days to a fair house. Drew the

better class of people and pleased them all. Did
not make much money but am pleased anyway.
(Arcadia, Vandergrift, Pa.)

BATTLING ORIOLES, THE, P. Glenn Tryon,
Blanche Mehaffey, 7.—Here is a feature length

comedy that is a knockout and built along differ-

ent lines than most comedies of its length. This

subject got as many laughs for me as “Girl Shy.”

(Liggett, Madison. Kan.) A dandy comedy drama
well worth running. You can buy it right and
is the kind of a picture that should be well re-

ceived most anywhere. Brand new print. (Royal,

Spirit Lake, la.) Pleased an average Saturday
night crowd immensely. Particularly amusing
during the last two reels. Gags in earlier part of

picture don’t all bring laughs, but it builds satis-

factorily to the end. Rather difficult to exploit.

(Lonet, Wellington, Ohio.) Too much rough
house stuff. Free-for-all fight so overdone it

became monotonous. Pleased the kids, but that’s

about all. (Lincoln, Pittsburgh, Pa.) A program
picture and not worth any more than your pro-

gram price. Two nights to small business. The
star unknown here and no drawing power. As
a fast moving comedy, it just is not there, so

watch your step and don’t pay too much. (Jewel,

Hocker, Okla.) A real comedy feature. If your
patrons like a good laugh in six reels, get this.

This got as many laughs here as Lloyd does in

his feature length comedies. (Rialto, Cozad, Neb.)

Plenty of roughhouse stuff. The star is unknown
here and no dra'wing power. (Electric, Inde-

pendence, Mo.) Oh Boy. Give us more like this

one. The best comedy I have ever seen. Lost
money on it on account of weather conditions, but
I am going to bring it back and I believe I

will mop up next time. The few who saw it are
still talking about it and I think half of the
ones who saw it the first time said they were
coming back to see it again the next time. (Grand,
Okolona, Miss.) Buy this and give your crowd
a treat. They will tell you how well they like

it. There is plenty of action. Plenty of whiskers,
but the old boys get busy before the end. Go to

it; it’s good. (Community, Elgin, Neb.) It’s

alright. Not in a class with the Lloyds, yet.

perhaps, but then it is not necessary to sell the
old homestead to buy it either, and it packs a
lot of good laughs for the whole family. (Grand.
Eldora, la.) Just about fair. Business not much.
May appeal to the men. Ladies will not be with
you on this picture. (Starland, Anderson, Ind.)

I’ve seen better pictures than this, but I can’t

remember seeing worse. Oh, what a lemon ! Ter-
rible! (Majestic, Eureka, Mont.)

BEHOLD THIS WOMAN, V, Irene Rich, 7.—
This is what one of my best patrons called a
real picture. Story good. (New Star, Westmin-
ster, Md.) A good title and a good picture. It’s

sure to please. While it’s not a big picture, it

will get the mon, and that means something. Book
it. You can’t go wrong. First class print. Vita-
graph have some real features now. (Maxine,
Mich.) Nothing to rave about. Would class it

as only fair. Excellent print from St. Louis.

(K. P., Pittsfield, 111.) Watch your step on this

one. The story is pretty thin, and there’s one
very risky scene where a vamp in an attempt to

get the hero in wrong, gets him to come to her
home and stay all night and then tries to get

into his room. The salesman who recommended
and sold this to me as good Sunday entertain-

ment had a funny taste. (Pastime, Mason,
Mich.) A very, very good picture and human-
ly made. I noticed no errors. Photography great.

Watch Marguerite de La Motte. She is sure
coming to the front. Hope Paramount doesn’t

grab her for they would raise the price. (Legion,
Marshalltown, la.) Ran it Saturday night to

very good business and a very nice picture I

would say. The title hurt it, but it is like all

Vitagraph’s pictures. A good clean picture that

everyone can look at and enjoy. It is sold right,

the film in faultless condition, and it is a pic-

ture that you can run and make a little money
on, and that’s what you want. (Ideal, Chateau-
gay, N. Y.) Some liked it: some didn’t. Suit

yourself. Marguerite de La Motte does her part
very well. (Colome, Colome, S. D. ) This is

our first Vitagraph picture for a long time that

nobody walked out on. However, heard no com-
ments either way on it. Vitagraph started to

make some good pictures about a year ago and
sold them right. Whoever buys their stories now
must have his mind on the sewer most of the
time. (Royal, Ainsworth, Neb.)

BEING RESPECTABLE, W. Monte Blue, Marie
PrcTOst, 6,—This is a good picture and will please

all but the roughnecks. Acting of Marie Prevost
and Irene Rich very good. Monte fell off some
in this, at least that was the opinion of some
of the fans. (Strand. Granbury, Tex.) A pic-

ture nicely done, but lacks drawing power for

small towns like this. (Grand. Camas. Wash.)
As usual, another good one from Warner Bros.

We have never failed to please the majority with
either of these star’s pictures. (Grand, Prince-

ton. Mo.) A nice picture with wonderful photo-
graphy and good acting. Will please the so-called

better class. (Electric. Chillicothe, Mo.) A good
picture. An old love bobs up and disturbs a mar-
ried man’s happiness. Good attendance. (Char-
Bell, Rochester. Ind.) Just a program picture.

(Silver Family, Greenville, Mich.) A good show
and film in fine condition, but they didn’t come to

see it and nobody commented on it. (Hopkins,
Cotter, Ark.) Picture good. Photography good.

Nothing new in the way of a plot, but it is good
entertainment. (Y. M. C. A., Hamburg, Ark.)

BELOVED BRUTE, THE, V, William Russell,

Marguerite de La Motte, 7.—Starts off with
plenty of action and holds the audience to the

finish. Did not do so much business on this, but

no fault of the picture. (American Legion.

Neigh, Neb.) A good Saturday night bill, with

a big fight and wrestling match. (Pastime, Ma-
son, Mich.) One of the best outdoor stories we
have played. Went after it strong and was well

rewarded with a smashing three days’ business.

(Strand, Pittsfield, Mass.) This picture took the

town like a storm. Boys, here’s an honest-to-good-

ness picture that will absolutely please anyone.
Everybody talked about it and some came as

high as three times to see it again. Victor Mc-
Laglen is a comer and if starred would be a big
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drawing card. The direction is nigh perfect. Ab-

solutely the best picture of its kind we ever run.

Vitagraph has the pictures. Big public appeal.

(Castle, Havana, 111.) A fair Western and that’s

all. (Liggett, Madison, Kan.) A good picture

hut it will not please the better class. It’s too

rough. Too many whiskers. It pleased the farm-

er boys. Personally I didn’t like it. (Maxine.

Croswell, Mich.) A real action picture. Little

different. Was surprised to hear so many women
like this picture. Got a lot of good comments.

(Orpheura, Ada, Minn.) This one has some real

fights in it, and can be classed as a special. It

is a high class outdoor picture and carries appeal

for both sexes and all classes of patrons com-

mented very favorably on it, and also on the

work of Victor McLaglen. You are safe in ad-

vancing your admission in this one. (Star, Price,

Utah.) A good picture if you want fighting.

Victor McLaglen fine. Also good work by Mar-
guerite de La Motte. Vitagraph will sell you
this right and you can go the limit with it.

(Dixie, Winona, Miss.) This idea of unknown
stars is not a good one. This picture failed to

draw. And yet those who saw it on the two days

we played it liked it immensely. Many ladies

have requested that we bring the picture back.

The English wonder in this picture is the “un-

known,” inasmuch as his name is not given.

(Metropolitan, Morgantown, W. Va.) Pleased

some and displeased others. I call it a 50 per cent

picture. Good wrestling bout in it. (Liberty,

Condon, Ore.) Entirely too rough. Not good
entertainment for the best thinking people.

Whiskered man and dance halls most prominent
features. Very unusual for Vitagraph. Who
wants to witness one brutal, bloody fight right

after the other? Is that entertainment? (Bailey,

Waverly, Kan.) A dandy Western action story

that will go over where they like red-blooded

drama, and that is most any modern American
theatre. Characters are all good and look the

part and the picture pleases. (Temple, Bellaire,

Ohio.) Wow. How this bird can fight. If I

could only fight like this chap I could get my
films for nothing. It made me money and pleased

them all. Stuart Holmes got the worst of it.

Serves him right, the home wrecker. (Brooklyn,

Detroit, Mich.)

BIG TIMBER, U, William Desmond, Betty
Francisco, 5.—Just a fair program picture. Our
business off about fifteen to twenty per cent on
this run. (Cozy, Columbia, Mo.) Good North-
western timber country picture with good scenery.

It pleased. (Grand, Eldora, la.) Well, this one
was not up to standard, although there was some
good strong stuff in it. Very poorly directed.

Everyone thought that some amateur was doing
the directin.g. Very punk work. Better change
directors if they want him to pull like Gibson or

Hoxie. (Amuse. Hart, Mich.) A nice little pro-

gram picture. Good scenes of log jams and for-

est fires. Drew good. Well liked. Fist fight

almost e(!uals fight in “The Spoilers.” (Rex.

Albion, Neb.) A good picture of the big timber
country where it takes a “he man” to pull the

stunts. (Castle, Havana, 111.) This feature ap-

peared to get over all right, especially with the

younger element. Contains some good timber-

land shots, fights, forest fires, etc. (Lincoln,

Pittsburgh, Pa.) A very good northern picture

and has the pep. Desmond always draws well

at the box office and I would advise you to

“tie” to his pictures. Had a good house first

night and better the next. The forest fire scene

is good and the explosions thrill the audience.

Have shown a lot of Desmond pictures and they
always please. Film good, from Omaha. (Oak,
Oakdale, Neb.) We have played this star in

four pictures. He is good, but fails to gS~ us

any money. (Ark, Logansport, Ind.) A good
program picture. (Pastime, Granville, N. Y.)
Good out-door drama with a good fight and other
features to make good program picture. (Cozy,

Wagoner, Okla.)

BORDER LEGION, THE, FP, Antonio Moreno,
Helene Chadwick, Rockliffe Fellowes, Gibson Gow-
land, Charles, Ogle, 7.—Good picture. Good Satur-
day program. Plenty of excitement, tense mo-
ments, plenty of action. Follows Grey’s story
in good shape. (Char-Bell, Rochester, Ind.) A
good bet where the Greys are popular. Did a
good business for us. (Main Street, Russell,
Kan.) Patrons praised this picture and the
fact that it’s a Zane Grey story brought us good
business. (Palace, Malta, Mont.) Here is a
real honeSt-to-goodness picture. We find that
Zane Grey’s pictures are all pretty fair box office

attractions. Very consistent. (Liberty, Kalispell,
Mont.) A Zane Grey story of the primitive West,
when some men were brutes. Had great draw-
ing power for us, which ought to satisfy, and
it did. (Suburban, Omaha, Neb.) Very good.
Beautiful scenery, good story, good acting.

Pleased everyone. (Crystal, Ligonier, Ind.) This

picture is “it.” We had good crowds because

the people wanted to see what Bill could do. The
director, Wm. K. Howard, is a home boy. Didn’t

have a complaint registered and everyone praised

the picture. This may possibly be due to the

fact that Bill was well known here. Personally,

I think the picture a great success and should

make money everywhere. (Regent, St. Marys,

O.) What I reported on Paramount’s outdoor

pictures sometime ago is still good. On Western
pictures. Paramount starts when the other fellows

leave off. This picture boosts itself. (Palace,

Ashland, O.) Picture that gave satisfaction and
that is enough. Also got them in. (Majestic,

Mauston, Wis.) Zane Grey wrote it. Good crowds,

good story, good acting, good direction, good pic-

ture. (Cresco, Cresco, la.) Well done. Zane
Grey story of the shoot ’em up variety. Should
please Saturday night crowd. (Palace, McGhee,
Ark.) The best Zane Grey yet. Wonderful
scenery and a world of action. My patrons liked

it and didn’t hesitate to say so. Pleased every-

body and drew exceptionally well in cold weather.

(Pythian. Marshall, 111.) Very good picture if

your fans like shoot-’em-up Westerns. Fine
photography and scenery. (Cozy, Wagoner, Okla.)

Like all Zane Grey’s, it is a knockout. Rock-
liffe Fellowes in the bandit chief role is a villain

as only Zane can make them. Scenery beautiful.

Thrills plenty. A Western action melo. Big
biz at 10 and 30 cents. (Colonial, Washington
C. H., Ohio.)

BORN RICH, FN, Bert Lytell, Claire Windsor,
7 .—

A

modern story done up fine. The cast enters
into this v/ith a spirit that puts it over. It will

make good entertainment for most everyone, and
is very apt to please. It is vei’y lavishly made,
with no expense spared to the making of this

one. tCozy, Winchester, Ind.) Society drama,
well acted and mounted. Pleased 60-50. We got

rained out on this, so don’t know its drawing
power, but do not think it a small town card.

Print new. (Grand, Ranier, Ore.) Just a pic-

ture with us. These people do not mean any-
thing to us in this type of story. (Grand, Eldora,

la.) Not so good. (Judith, Lewistown, Mont.)
Fair program picture. (Char-Bell, Rochester,

Ind.)

BOY OF FLANDERS, A, MG, Jackie Coogan,
7.—Consider this a very good picture. Rather
sad but all of Jackie’s pictures are inclined that

way. (Opera House, Montour Falls, N. Y.)
A good program picture. Vei’y nice scenes. Story
rather weak. Coogan is a very good actor.

(Badger Opera House, Merrill, Wis.) Thursday
and Friday. October 30 and 31, very poor. Friday
and Saturday, November 7 and 8 at another house.

Very good. Can only make money with Coogan
on Friday and Saturday. (Franklin, Philadelphia,

Pa.) A very good picture and Jackie does clever

work in this. Patrons, judging by comments, all

seemed to be pleased. (Pastime, Granville, N. Y.)
A good picture that played to poor business be-

cause I tried to run it as a special on Wednes-
day and Thursday when the house is usually dark.
(Pastime, Mason. Mich.) A mighty fine picture

from the standpoint of fine picture making, but
poor for adult persons as entertainment. Jackie
draws the kids in at half price, but where are
the kid’s parents? (Cozy, Winchester, Ind.)

Very good, got me money. Took good here,

pleased everybody. Coogan very good player.

(Royal, George, la.) A satisfactory production.
I personally did not like it as well as Circus
Days, but it drew just as well. The Metro Jackie
Coogans are the first I have been able to buy at
a price which allowed me to make a small profit.

Admission 15c and 30c. (Gem and Princess,
Oconto, Wis.) A very good picture which drew
well and pleased. (Rosewin, Dallas, Tex.) Act-
ing, staging and direction are excellent, and while
pathos predominates, it is a very fine production.
Will please all except those who demand comedy
and action. Those who appreciate artistic drama
will agree that it is “an outstanding picture.”
(Y. M. C. A., Morenci, Ariz.) A fine picture.

Star all in a class by himself. (Silver Family,
Greenville, Mich.) Fine picture. Pleased every-
body. One of Jackie’s best. Film in poor physi-
cal condition. We are not getting the prints
from Des Moines Metro office we did from Omaha.
(Grand, Anamosa, la.) A simple tale well told,

and it pleased the people, but had no drawing
power for the adults. (Majestic, Dalles, Ore.)
Star hardly suitable for this type of picture. Print
poor, out of Omaha. (Empress, Beresford, S. D.)
One of the finest shows we have ever had. Ought
to be played by every town that plays high class

attractions. ( M. W. A., Soldier, Kan.) A pleas-

ing picture, although not the type for Coogan.
The kids all came. (Rex, Wahoo, Neb.) This
one is good and well done. All liked this one
and we were well satisfied. Everyone pleased.

Also played “If I Were King.” (Amuse, Hart,

Mich.) A heavy part for so young an actor,

but it drew them in and satisfied them and that’s

ali we want. Drawing power 95 per cent.

(Alhambra, Garrison, N. D.) Have had Jackie
in' lots better pictures, but seemed to satisfy very
well. Good program picture. Not a special.

(Cozy, Wagoner, Okla.) Both of his pictures,

“Boy of Flanders” and “Long Live the King,”
have been losses for me, as the public want to
see him in the pictures that made him famous,
real boy stuff. (Town Hall, Westboro, Mass.)
Personally didn’t like this as well as his others,

but the children liked it. He didn’t draw as good
for us as he should, just fair, but everyone en-
joys the pictures that come. This one drew
better than “Long Live the King.” Anyway.
Jackie is wonderful and those that don’t come
miss a treat. (Square Town, Brooklyn, Mich.)
A fine little picture, Jackie. Give us some more
like it. Business picked up 60 per cent with
this one. Everyone well pleased. (Grand, Cres-
ton, B, C.) Drew a record bunch of children
for us. Enjoyed by both young and old, the
best of comments. New print. (Cozy, Fayette,
la.) I consider this a very good picture and
Jackie does good work in it. My patrons were
pleased. (Pastime, Granville, N. Y.) Picture
fine and suited to the star. Drew better than
average and pleased. Lois, Toppenish, Wash.)
A dandy good picture. They all like this kind.
(Townsend, Pulaski, la.) Good picture, but
Coogan does not draw the adults. He only draws
the children. (Royal, Gallon, O.) Very good
in every respect. It drew and pleased more peo-
ple than anything we have used in months. (Lily,

Buffalo, N. Y.)

BRASS BOWL, THE, F, Edmund Lowe, 6.—
Boys, watch this fellow. I had basketball, dance,
two big church revivals, no business, but the
few that did come were highly pleased and did
not hesitate to tell me, so am bringing picture
back for another night. You can step on this
one. (Star, Newton, 111.) The only mistake we
made was that we failed to play it as a special
production. Unusually good show to splendid
business in bad weather. (Majestic, Belleville,

Kan.) This is a picture that will keep your
audience awake. (Auditorium, Hamilton, Mo.)
Lowe did good work in this. (Princess, Obion,
Tenn.) A good crook and mystery drama. Well
acted. Lowe doubles in this one and does fine
work. Received a new print. Must say that
we have yet to receive a poor print from Fox.
(Royal, Saxon, Wis.) A well made picture from
a good book and well acted by Lowe and Claire
Adams. (S. T., Parker, S. D.) Good detective
story. Well portrayed by a capable cast. (Strand,
Irvine, Ky.)

BREAD, MG, Mae Busch, 7.—A very well done
offering. The cast does most excellent work.
Story sustains interest and is different from the
usual pictures coming along now. Business a
little better than any picture shown for past
fe’w weeks excepting the so called specials. (Cozy,
Winchester, Ind.) Exploited heavy and giv-
ing every lady a loaf of bread failed to put
this over. Poorest business in several months,
and a good picture, too. We find that most of
Metro-Goldwyn pictures are good pictures with
no box office value. Have lost money with nearly
all of them. (Liberty, Kalispell, Mont.) An in-

teresting domestic drama with a lot of very
natural touches. But there is no pull to the title.

Played Sunday only to business below Sunday
a.verage. (Capitol, New Bedford, Mass.) Nifty
little domestic drama with all the characters
suited to their parts. Average attendance. (Ma-
jestic, Dalles. Ore.) Extra good picture. Pleased
100 per cent. Miss Busch and Pat O’Malley do
excellent w’ork. Entire cast is good. This picture
should please all classes. (Rex, Albion,Neb. ) A
mighty fine picture that took well with our audi-
ence. (Grand, Princeton, Mo.)

BROKEN LAWS, FBO, Mrs. Wallace Reid,
Percy Marmont, Ramsey Wallace, Jackie Saun-
ders, Arthur Rankin, 7.—Exhibitors all over the
land will feel grateful to Mrs. Reid for giving
them a production like this to show their patrons.
It holds interest from beginning to the final fade-

out. Step on the gas when you show this and
make a special appeal to the married people, es-

pecially those that have children. Outside of
“Lincoln,” had more favorable comments on this

than any feature shown in months. (American.
Wautoma, Wis.) “Broken Laws” makes good
entertainment, along with a wonderful sermon
that does not seem to detract from Ihe picture.

Mrs. Reid does her part very nicely and comments
all good. Good business in face of home talent

show. (Majestic, Belleville, Kan.) Very good
picture. Everyone liked this one and for the cold

weather business held up good. (Electric, Inde-
pendence, Mo.) A very well done society drama
aimed as a lesson for mothers who “kill their
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boys with kindness/^ For some reason this did

not draw, although everybody connected with

the house pronounced it a good attraction. Busi-

ness bad three days. (Capitol, New Bedford,

Mass.) Selected to commemorate our Fifth Anni-

versary. "Broken Laws” was e.Kploited in every

conceivable manner. All efforts and expense were

were more than justified as "Broken Laws” broke

not only the one day record (this despite an

extremely bad day Sunday) but also hung up a

new gross on a 4-day run. Admission, 25c

matinee ; 40c night. Everybody still talking about

this wonderful attraction. You’ll have to step on

gas, if you want to put this over right, but if

you let "Broken Laws” get away from you, you’re

hopeless. We paid about twice as much for

it as we might have gotten it for a little later

;

that’s how bad we wanted it for our Anniversary.

This is my first report in a good many months,

submitted in the interests of Fellow Exhibitors,

with the urgent suggestion that they grab

“Broken Laws.” (Palace. Hamilton, O.) A
splendid picture. Had many good comments on

it. All those that saw it liked it. It is a pic-

ture that we really sec in everyday life and

read about those very happenings if we do not

see them. It is worth playing in any house.

(Rialto, Terril, la.) An excellent picture and

one that will please nearly all audiences. It will

also add prestige to your theatre, as it is among
the better productions. Film poor. (Strand,

Ransom. Kan.) Great picture. Drew fine, but

not as good as “Human Wreckage.” Don’t mean
picture isn’t as good as “Human Wreckage.” It’s

better. Wish everyone could see it. (Amus U.,

Frederick, Okla.) It more than lives up to its

exploitation. It will win favor with all classes.

Rightfully belongs in the class of super produc-

tions. Cast is flawless : likewise production. The

clergy of all denominations will be strong for it.

(Bijou. New Haven, Conn.)

c
CAPTAIN BLOOD, V, J. Warren Kerrigan,

Jean Paige, James Morrison, Charlotte Merriam,
9.—Here’s a production. Pleased everyone. Is

in a class by itself. Vitagraph can be proua

that they can step out and sell “Captain Blood."

Buy it and boost it. It’s worthy of all you can

say of it. Vitagraph have a real bunch of pic-

tures for 1925. (Maxine, Croswell, Mich.) Played

two days to increased admission and had fair

business. It pleased fairly well but did not draw
very good. It is a good costume production, in

my estimation. There are some thrills in this

and the acting of Kerrigan was good. We played

this show in the midst of the holiday season and

should have had more attendance. (“Y.” Naz-

areth, Pa.) A very fine picture, but it isn’t the

kind they like in the small towms. It’s a big

town picture. (Electric, Chillicothe, Mo.) This

is one fine big picture that took a fine big flop.

It’s a great story, well produced, and if they had

given Alice Calhoun the lead they would have

had a perfect cast. Three in a row, ‘"The Hunch-
back.” “Little Old New York.” and now “Captain

Blood,” have failed to register at the Box office

this winter, while Hoot Gibson on Family Night

will pay out and leave me a nickel or two to

jingle. Maybe I’ll learn something after a while.

I never have yet. (Pastime, Mason, Mich.) First

night, sixteen below zero, packed them in. You
can bill this as a real special. Our patrons com-

plimented us on this picture. Prices 10 and 35c.

(Lyric, Waterloo, Ind.) ’This is indeed a wonder-

ful picture, a great story and some wonderful

acting. Just a little draggy in a few places, but

it will hold your interest all the way through.

If it could have been condensed about one reel

it would be a knockout. The trouble with it is

it is too high class for a great many. (Palace.

Worthington. Ind.) Most excellent. Well enacted.

Well directed. Drew well. Pleased well. You
can say a lot about this and not go wrong. Boost.

(Rosewin, Dallas. Tex.) We attribute a great

deal of the success with this photoplay to the fact

that we worked out special light effects and em-
ployed our music to advantage. At any event,

our people thought the picture much better than

“The Sea Hawk.” We played to $2,600 on three

days which meant 8,000 people at 25-50 cent

prices. We advanced prices for the engagement.

(Metropolitan. Morgantown, W. Va.) No good

for small town. Never made rental. (Liberty,

Erick, Okla.) A mighty good picture. Pleased

all. (Dixie. Winona, Miss.) Good picture but

failed to draw for me Friday or Saturday. Satur-

day not as good as Friday on it. Lost money.
(Liberty, Condon, Ore.) Not as good a drawing
card as I expected Friday and Saturday after

Xmas. Real good picture, but somehow it didn’t

register with me as a drama. (Regent, Bogota.

N. J.) Out of fairness to Vitagraph. will say

that this is the biggest picture they have ever

had. Kerrigan’s portrayal is perfect, but some-

where the picture fails to be the “big” picture

that I had expected. With four times the usual

amount of advertising, and conditions extremely
favorable, did not have as large a Saturday crown
as usual and the second night was the poorest

Monday in months. Had several walkouts each

night, people complaining that the picture was
too long. Played at 15 cents and 30 cents, but if

you are playing specials from other companies
would advise against raising admission. (Opera
House, Aledo, 111.) Vitagraph sure stepped out

and made a real special that should appeal to

any audience. The sea fight between the French

ships and Blood’s is the greatest ever filmed and
you know it takes Director Smith to put over

something like “Captain Blood.” (Castle. Havana,

111.) A corking good picture. Really believe it

gave 99 per cent satisfaction. (Crystal, Tomb-
stone, Ariz.) Good costume picture. Good story

and well constructed. (Royal, Macomb, 111.) Ker-
rigan was here in person at one of our downtown
theatres the day before we ran this and it helped

us some. It is a good picture, but we did much
better on “The Sea Hawk.” (Southern, Akron,
O.) Excellent picture, but must be livened up by

colors of your own, gelatine red. (Metropolitan,

Moragntown, W. V.) Picture is good and busi-

ness was better. Went over bigger than “The
Sea Hawk.” (Regent. Albany, N. Y.) A great

audience picture but title apparently sounding

too rough for Sabatini fans who would have ap-

preciated the picture. Did not do the business

that picture merited. (Strand. Pittsfield, Mass.)

This was a dandy. Pleased 100 per cent. All

liked Kerrigan’s work all the way through. Th^e

fighting was great, in fact. Get it : you will like

it better than “The Sea Hawk.” Vitagraph has
always used me fine. If others would get out
from under the Will Hays combination they would
be better off. Do not miss it and push it.

(Amuse, Hart, Mich.) A good picture of its

kind but will not appeal to the general class.

Very poor Saturday picture. (Majestic, Fairbury,

Neb.) Good picture, if you can get costume stuff

over. (Royal, Cherryvale, Kan.) This was our
Christmas night picture. A good picture of its

kind. (Russell, Brunswick, Mo.) Exhibitors,

grab this production. I have never viewed a
more wonderful masterpiece. This will go down
in history as one of the greatest pictures made.
There is not a dull moment in the ten reels,

and, although we did not benefit financially from
the run, we did our house a credit. Book it.

(Palace, Omaha, Tex.) Believe me, here is one
picture that starts off with a bang, climax after

climax, never sags for one moment. J. Warren
Kerrigan never will equal again the position he
has reached by his wonderful acting. He is so

wholesome, so natural, you live right with his

thoughts. James Morrison is sure great, Jeaii

Paige as Arrabella is sweet enough to kiss. Boy.

the whole cast fit their parts to a “T.” A pic-

ture that any exhibitor in any town can pack
them in. Photography great, direction nigh per-

fect. A picture with no mush, but still not one
bit gruesome. Clean as a hound’s tooth. Book
it, fellows, and tell the world about it. Some pic-

ture. (Legion, Marshalltown, la.) Although I

consider this one of the best pictures on the

market today, from the entertainment standpoint,

it has poor box office value. Spent more money
advertising this picture than I did on “Ck)vered

Wagon.” and did not realize any results from
it whatever. The picture just simply will not

pull them in. It will satisfy those that come but

it has no drawing power. Kerrigan plays a won-
derful part. Film in fair condition. ' (Para-

mount. Wyoming. HI.)

CAPTAIN JANUARY, PL, Baby Peggy, 6 A
very good picture. No big story, but one with
good comedy. Plenty of heart appeal. Good
photography, good cast, beautiful scenery. Many
favorable comments, and you won’t be afraid to

meet your patrons. Any exhibitor should be
proud to show this picture. One that any mother
can send her children to see and be glad she

sent them. (Opera House, Dodge Center, Minn.)
Drew fairly good for us on a Saturday night.

It will please the kids. We paid more than we
should have for this show, as it did not draw
as good as it would warrant by the price we paid.

(“Y”, Nazareth, Pa.) Another good one that

pleased, but failed to draw. (Liggett, Madison,

Kan.) This picture should please any audience.

The baby is wonderful and Hobart Bosworth’s

performance is perfect. The story is so interest-

ing that it kept 200 kids absolutely quiet as soon

as they got the drift of it, and that is saying

a lot. Used it for Christmas and gave the kids

free matinee. (Majestic. Las Vegas. Nev.) Did
not draw, and. while an excellent story with

other stars of merit, the baby’s name is featured

and leads one to believe it a picture for the kids.

The public is fed up on “kid” pictures. (Olympic,

Bellaire, O.) We used the kid angle in the ex-
ploitation and had more kids out than in some
time. This is a good picture with drama, and
humor well balanced. Pleased everyone present.
(Grand. Eldora, la.) Good picture. It had folks
laughing one minute and crying the next. (Gat-
liff, Gatliff, Ky.) A right good picture, but failed

at box office. Pleased those who saw it. People
just looked at photos and walked away. (Victory,

Union City, Ind.) A fine picture with heart ap-
peal. Pleased 100 per cent. (Arcadia, Vander-
grift. Pa.)

CHALK MARKS, PDC, Marguerite Snow, Ram-
say Wallace, 7.—Here is one of the very best pro-
gram pictures released by anybody in many years.
Get this and step on it. Too bad we can’t get
people into theatres to see pictures of this caliber.

No drawing power. (Liberty. Kalispell, Mont.)
This picture received more comemnt than any
we have played in quite a while. Personally I

did not see it. but when patrons stop you on the
street and comment on a picture, it must have
quite some merits. (Casino, Antwerp, N. Y.

)

No drawing power. Picture fair. (Crescent,

Newark. N. Y.) A dandy picture, a real story

with appeal for all classes and good acting. I

lost money, but it was no fault of the picture.

A real bad night. (Arcadia, Vandergrift, Pa.)
Good but not the special they would have you
believe it is. Nothing more than a program pic-

ture. (Strand, Ranson, Kan.)

CHECHAHCOS, THE, William Dills, Eva Gor-
don, 6.—Here is a picture that (if it is, as they
say, acted by persons not movie stars) sure shows
up that bunch of ladies that strut across the
silver screen half dressed and think they can act.

“Chechacoes” is the biggest thing in a Northern
yet produced and it sure shows up some of the

other big Northerns. It will please and be the

talk of the town. Show it.. Give the man that

breaks away to new fields all the encouragement
you can. It is what we need to satisfy the
public. Rate it 95 per cent. (Legion, Marshall-

town. la.) Better watch out, you Hollywood and
New York producers of epochal dramas. This is

a scenic masterpiece : a melodramatic thriller

—

capably enacted by a capable cast, dealing with
the Yukon Gold Rush—the opening of Alaska—

•

and was screened on actual location. It can be
bought right and my advice is, play it and make
a real noise. (Grand. Eldora. la.) Patrons en-

joyed this picture. Drew well two nights. Be-
lieve it would have held up one more showing.

(Grand, Camas, Wash.) One of the most beauti-

ful Northern pictures ever filmed. Book it, and
boost it. (Postville, Postville, la.)

CHRISTINE OF THE HUNGRY HEART, FN,
Florence Vidor, 8.—Moderately interesting. The
little girl is good. Just a program business was
realized. Seven reels. (Grand. Eldora, la.) Ad-
verse reports on this production made me afraid
of it, but found that many of our patrons had
read the story and were well pleased. Drew
better than average business against stiff com-
petition. (Grand, Rainier, Ore.) Don’t book this

for a run, as I did, and then feel sorry for your-
self on account of not having anything available

to book in and set this terrible entertainment out.

I had to see it through for three days and it is

the poorest entertainment for any class of patron-
age of the picture theatres. To be sure, there are

attractive folks in the cast, but they can’t change
this thing. Eight reels. (Cozy, Winchester,
Ind.) Another picture that people look at photos,

shake their heads and go away. The few that

came pronounced it good. A fine picture if you
can get them in but Oh ! those photos. Films

good. Business punk 4 days. (Victory, Union
City, Ind.) First National better take this and
bury it. Exhibitors would be better off. Such a

picture is enough to disgust anyone. (Marvel,

Carlinville, 111.) One of the poorest box office at-

tractions I have shown in a year. Simply could

not get) them in. Good picture of its kind, but

we have too many of this triangle kind. My
people want a change. (Majestic, Mauston,

Wis.)

CIRCE THE ENCHANTRESS, MG, Mac Mur-
ray, James Kirkwood, 8.—Did not please. Con-

sider this just a fair picture. (Rex, Wahoo,
Neb.) Disgusting, as the others of this star.

Business very poor. She will have to do some-

thing different or get off the screen. (Globe,

Globe, Ariz.) Fair Murray vehicle. Did not do

any extra business, although it was heavily adver-

tised. Think title killed it. (Grand, Rainier,

Ore.) Picture pleased some, while others said

it was rotten. Looks like Mae Murray is going

back. She does not please or draw as well as

she used to. (Regent. Albany, N. Y.) Some liked

it, others didn’t hesitate to tell me they didn’t.
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Miss Murray has played out completely with our

patrons. When we tell them she is on they ab-

solutely refuse to come. (Temple, Aberdeen,

Miss.) Considered by some as a bit fast and

jazzy but pleased my audiences for two nights.

Was one of the first of the new Metro-Goldwyns

we have played and was well pleased with the

results. (Princess, Ncodesha, Kans.)

CIRCUS COWBOY, A, F, Buck Jones, Marion

Nixon, 6.—Good, peppy program. Story some-

what of a novelty. Have you ever noticed the

stories of nearly all Fox program pictures are

good? That’s because most of them are written

directly for the screen. (Cresco, Cresco, la.)

Good Western comedy. Circus scenes pleased

kids. Buck sure can hold his own. Dainty Little

Miss Nixon sure filled her part to perfection.

(Elite, Golconda, 111.) Very good, comedy West-

ern. Brought about 66 per cent of a normal Fri-

day. (Rosewin, Dallas, Tex.) A dandy program

picture that pleased all. Jones a good drawing

card here and it brought out his followers. Ad-

vertising on this is good, so get out and go

after it. (Khattar’s, Sydney, N. S., Canada.)

This one pleased my patrons better than “Not a

Drum Was Heard.” It took with the kids on

account of being a circus picture. No knocks on

this one. (Electric, Tilden, 111.) A good clean

program picture. Will please 90 per cent. Miss

Nixon popular here. Buck does some good work

in this one. They are working Buck back to

Westerns and stunts. That’s his line. (Gem,

Dumas, Ark.) Better than the other Jones pic-

tures we have recently played. A story more

suited for Jones. The acting of Marion Nixon

is good, and she is very popular with our crowd.

This is a good program picture that should please

any audience. (Gem, Dumas, Ark.) Real good

program picture. Pleased very well. Nothing

to Fred Thomson. Fox is too high on his stuff

for my place. (Lyric, Humboldt, Tex.) A fine

program picture. (Silver Family, Greenville,

Mich.) A real good program picture that will

please almost anyone. (Lyric, Easley, S. C.)

CITY THAT NEVER SLEEPS, THE, FP,

Marie Dresser, Ricardo Cortez, Kathlyn Williams,

Virginia Lee Corbin, 6.—A good picture, but not

big. Business poor. (Suburban, Omaha, Neb.)

This is above the average comedy drama. Name
is all right, but I still think they show a lack

of judgment when they change the name of a

good story to put it into a picture, though per-

haps not in this case, as they do not cling to

the story as closely as many pictures. (Grand,

Pierre, S. D.) A good story, well produced. Liked

by those who came but did not draw. (Idyl

Hour, Alberta, Can.) Good picture that did very

good business. Got a great deal of favorable

comment on this one. (Strand, Pittsfield, Mass.)

Picture vei'y good but did not do the business

expected. Good window tie-ups on this one, so

use them. (Regent, Albany, N. Y.) This is a

real picture, though somewhat misnamed. Week
before Xmas. Business poor. (Regent, Bogata,

N. J.) This is a fair one that played to a

fair business. (Regent, St, Marys, O.) A good

picture of mother love. Contains a couple ot

spicy scenes. Print new. (Empress, Grundy

Center, la.) Here is a picture that is only fair

and has lots of room for improvement. All the

director’s fault. I think some of us old time

exhibitors could direct a better picture than many
so-called directors. (Judith, Lewistown, Mont.)

Picture will please if you can get them in. No
drawing power to title. (Scenic, Rolfe, la.)

Very good picture of its kind and will please the

average audience, (Majestic, Fairbury, Neb.)

CLASSMATES, FN, Richard Barthelmess,

Madge Evans, 7.—This is an excellent picture and

the most pleasing picture of its kind that I have

ever seen. I put it on with the school. Also had

an orchestra. Everybody was well pleased and

we filled the house the first night, but not so well

the second. Only kicks I had were that they

didn’t show when they brought Burt Stanford

back from the jungles. (Grand, Springfield,

Minn.) A good small town picture. Pleased them
all. You can buy it right. (Royal, Palestine,

111.) 'This picture was a good drawing card

for us. It was shown in the city some time ago,

but they came to see it again. Have about 3,500

soldiers and officers to draw from. Went over

big. Film in A-1 condition. (Y. M. C. A., Ft.

Leavenworth, Kan.) Paid expenses, no more.

Good picture, but won’t please. Too abrupt end-
ing. Should’ have cut part of jungle scene and
added more of West Point, and shown return of

hero and villain. Direction, acting, photography,
good. (Char-Bell, Rochester, Ind.) Very, very
good. Picture pleased everybody. I think it’s a
knockout for the box office. Don’t pass this

up. (Regent, Albany, N. Y.) A very good pic-

ture. West Point scenes make a big hit and

the discriminating people wanted to see it and
liked Richard Barthelmess. (Arcadia, Vander-
grift. Pa.) Here is a good, clean show for the

whole family. Everyone well pleased who saw it.

(Strand, Milford, la.) A very well done picture.

There is no question as to the fine work done
by Barthelmess, as he does better than anything
in the last two years. The West Point maneu-
vers are something worth while and the work
of Madge Evans is commendable. Story sus-

tains interest. Business during run of three days
was good first day, poor second and very bad
third. (Cozy, Winchester, Ind.) Very good.

West Point scenes were both pretty and inter-

esting, but Dick’s leading lady is not half way
good to look at. Note the walk. Dick was never
given good support. First Dorothy Mackaill and
now Miss Evans. Don’t know which is the worst.

Hope his wife will be better. (Marvel. Carlin-

ville. 111.) Here is a picture that will pull a few
extra quarters. Lots of comments. Acting good,

photography and scenery good. Had some com-
plaints on the leading woman. I think he could

have found a leading lady more suitable, but I

note his wife is going to play opposite him in his

next picture, that might account why he selected

such a—a— . I guess I better stop here. Better

than average business 4 days. Films good. (Vic-

tory, Union City, Ind.) A splendid picture and
attraction. The only fault one might find is that
the finish comes too sudden, with several things
left to the imagination. Dick has a dandy role.

A week’s enjoyment to very good business. Lige
Conley in “Midnight Blues” on same bill. A
great comedy. (Liberty, Long Beach. Cal.) Here
is Richard Barthelmess at his best. Just as good
as "Toi’able David” and “Sonny.” Why don’t
they let him have a better looking girl? Very
exciting. West Point shown. Jungle episodes are
interesting. Fine love story. (Community Cen-
ter, Southbury, Conn.) A real good picture and
has fine drawing power. Did a nice business
Christmas. (Riviera, Anderson, Ind.) This pho-
toplay gave excellent satisfaction in every respect.
(Virginia. Fairmont, W. Va.) A real picture, best
this star has made since “Tol’able David.” Should
please any audience. (Lincoln, Pittsburgh, Pa.)
One of the best pictures released this season. Get
behind it and tell ’em you have something extra
good. (K. P., Pittsfield. 111.)

CLEAN HEART, THE, V, Percy Marmont,
Otis Harlan, Marguerite de La Motte, 8.—A pic-
ture that will not please the picture going pub-
lic, although the critics praised it. It will not
please. This slow moving heavy dramatic stuff

don’t go. The poorest Vitagraph has made by
far. Drew good business on account of heavy
advertising. Lots of kicks. (Castle, Havana,
111.) An ideal picture for a Sunday showing.
Not a picture for our house. Good only for the
high brows. Would have starved on any other
day. (Majestic, Easthampton, Mass.) This pic-
ture did not come up to what all the reviews said
about it. Eight long reels. Had it not been for
a jazz band that we had on the same night we
would have lost money with it. (Dixie, Winona,
Miss.) Not so good. Very poor picture. Eight
long reels with nothing in them. (Royal,
Macomb, 111.) When every reviewer says it’s

an artistic triumph ; Pete Harrison says its

masterful
; Someone else 90 per cent ; “The

Billboard” that Vitagraph has the pictures
—look out I That means it is not a pic-
ture that appeals to the movie crowd. The
few lovers of artistic acting, good story, well
directed sequences, enjoyed “The Clean Heart.”
The big end of the regular movie crowd came
out and told you in plain words, “It’s rotten.”
Look out for the “nice” pictures—they do not
get business or please the crowd. (Temple,
Bellaire, Ohio.) I do not like to send in this

report, as I have always been successful with
Vitagraph pictures, but this one is no picture
for a small town like I am in. The only com-
ments we had were bad. No one liked it. (Grand,
Camas, Wash.) Wonderful production. Believe
it better than “If Winter Comes.” Business
good. If sob pictures draw, be sure to play
this. (New McKee. Pittsburgh, Pa.) Showed this
Xmas. It pleased about 50 per cent. Not as
good as I though it would be, but a very good
picture. (Cozy, Wagoner, Okla.) A nice pic-

ture if you like ’em that way. Somewhat on
the order of “If Winter Comes.” Not quite so
dreary. (Pastime. Mason, Mich.) Percy Marmont
is a real actor, but personally I wasn’t crazy
over this story. A few said they liked it but
others couldn’t get the drift at all. (Maxine,
Croswell, Mich.) The title won’t draw and we
didn’t dare advertise too heavy, knowing the
majority do not care for serious, slow stories

of this kind. Result, poorest house in months.
The picture is a splendid one from standpoint of

staging, direction and cast, and the story is a
strong one. Photography is excellent and there
are some thrilling scenes, as well as good comedy.

but the latter is lacking in the last reels. With
plenty of good music the picture will grip the
majority, but without it only a few will enjoy
it. (Y. M. C. A., Morenci, Ariz.) Bad weather
kept them away on this one, but was not the
pictures fault. Different from the average.
Photography very good. Print good, served by
Chicago exchange. (Jefferson, Goshen, Ind.)

CODE OF THE WILDERNESS, THE, V, John
Bowers, Alice Calhoun, Alan Hale, Charlotte

Merriam, Otis Harlan, 7.—Here is one picture

away above the average, and Miss Calhoun is

wonderful in this and, as Daddy Jenkins said,

she is not hard to look at. This picture drew
like a porous plaster. (Community, Elgin. Neb.)
A dandy. One of the best action pictures of

the year, and will please all classes. I’m sorry

that I didn’t do more advertising. Step on it,

boost all you can to get them in, and the pic-

ture will do the rest. (Opera House, Soldier Sum-
mit, Utah.) One of the best Westerns I have
seen for a long time and was pleasantly sur-

prised at the amount of business done at the

box office. We received a great many compli-

ments from our patrons on this production. If

you want a I’eally high-class picture of this type,

you know where to get it. (Suburban, Omaha,
Neb.) A very good picture with good direction

and splendid acting. Alan Hale as the villain

helps it draw. (Empress, Hereford, S. D.) This
is a pretty good Western story. (Southern, Akron,
O.) This was the best picture of the kind we
have ever run. The print was in very bad condi-

tion. We lost money on this one as the weather
was bad. (Lyric, Prairie Grove, Ark.) Good
picture. Good cast and good acting, well

directed. A Western picture. (Lyric, Hartington,
Neb.) Vitagraph is not paying me to do this,

and may ask me more for next pictures I try

to buy, but here is a knockout, better enter-

tainment than “The Covered Wagon,” and Vita-

graph has mercy on the small town exhibitor.

They certainly will treat you right. Get this.

Go the limit. It is one-hundred per cent. (Pal-

ace. Omaha, Tex.) Fair program Western, al-

though not exciting enough for this type of pic-

ture. Pleased about fifty per cent to fair business.

Excellent print. (Columbian, Seattle, Wash.)
Very good, clean thrilling Western picture. The
best Western program we have ever run. Has
an extra good cast, and is a real peppy, outdoor
story. Pleased 100 per cent. (Victory, Salina.

Utah.) Here is a dandy Western. One that will

please all Western fans. Drew good for Friday
and Saturday. (Oozy, Wagoner, Okla.) Can al-

ways get a good house on a Western and this

was peppy and pleased. Vitagraph is certainly

a first-class exchange. Good service and no
holdups on the film rental. (Vogue. Vernal, Utah.)
A real picture. As near 100 per cent entertain-

ment as can be expected. Enough action, com-
edy and pathos. Print new. (Empress. Grundy
Center. la.) Sorry, but can’t rate this very high.

(Majestic, Eureka, Mont.) Here’s a picture that

is built for the audience. Pleased well here andl

business good. A comedy strain that kept the-

house in good humor all the time. As good a;

Western as I have seen for some time. My
audience felt the same way and many of themi
said so. If you need Western pictures, don’t
overlook this one. (Cozy, Columbia, Mo.) Un-
doubtedly one of the best action and outdoor
pictures ever made. I did not do a big business
on this, but could have had I done the proper
amount of advertising, but didn’t know the pic-

ture was as big as it it. John Bowers won and
held the love of the whole audience throughout
the picture. You can’t go too far on boosting
this one, and you can rest assured that it wilt

please. (Jefferson, Jefferson City, Tenn.) An ex-

ceptionally good Western that drew fine business
and pleased practically everyone. Trailer is extra
good on this. It’s a pleasure to show and report
pictures of this calibre. (Odeon, Chandler, Okla.)
A fine cast in a good Western. Pretty rough for

Sunday. Old Otis Harlan is the life of the
party, but they’re all good. (Pastime, Mason,
Mich.) This is the best Western we have ever
run. Drew well and pleased 100 per cent. Vita-
graph has the specials. Book it and boost it.

(Lyric, Prairie Grove, Ark.) Our audience is in

one of the most exclusive country club districts

of Los Angeles, and usually a Western doesn’t
draw very well. However, Miss Calhoun’s popu-
larity in this section evidently increased the box
office receipts, and we are thankful. Speaking of

Miss Calhoun, it is our opinion Vitagraph should
use this popular star in pictures other than West-
erns, for her work in all pictures we have shown
leads us to believe she is an actress of exceptional
ability and drawing power. (Larchmont, Los
Angeles, Cal.) John Bowers is great, but direc-

tion is poor : so is the continuity. Otis Harlan
great. Why does a director cause a man to be
dumped into a river and then emerge on the
bank and talk with perfectly dry clothes on ?
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No excuse for such errors. They will like it, so

buy it. (Legion, Marshalltown, la.) A good
Western picture that pleased the majority. Sev-

eral came back the second night. (Doric, Erie,

Kans.) This is a nice little Western picture which
drew much better than I anticipated. The com-
edy supplied by Otis Harlan helps to put it

over. If there is anything against it, it is the

fact that it is in seven reels. Five would have
been sufficient. (Trags, Neillsville, Wis.) Picture

pleased and drew better than an average Satur-

day business. Very satisfactory. (Rosewin, Dal-

las, Tex.) Still they come. This for me was 100

per cent. Saturday show. (New Star, Westmin-
ster, Md.) Very good Western with an excellent

cast and good story, but just a little too long.

(Y. M. C. A., Morenci, Ariz.) Good outdoor pic-

ture. Plenty of action. Will please any place

where they want this type of picture. A small

town theatre can’t afford to pass this one up.

(Maxine, Croswell, Mich.) Talk about funny
things. Today (2-18-25), the Brooklyn office of

Vitagraph wrote me saying I missed a good bet

by not playing this one, and we played it 1-25-25,

so you see how close they keep posted. Some
joke on Brooklyn office. This picture was a good
one and suited all. Was full of snap and ginger.

A dandy Western. Get it and push it. Will

make good. I say all Vitagraphs are good. I

say three cheers for the stand on the Will Hays
trust combine. (Amuse, Hart, Mich.) A rather

good Western picture. Bowers and Miss Calhoun
deliver the goods in the usual approved fashion.

They liked it here. (Grand, Eldora, la.) Ran this

one to fair business. I would call it a very good
Western. It can be bought right and will please

all admirers of Western stuff. If your people like

Westerns, buy. (Ideal, Chateaugway, N. Y.) This

picture pleased as near 100 per cent as anything
I have ever used. Ran it two nights and had to

use S. R. O. both nights. I can heartily recom-

mend this one to all exhibitors. Yes, I made
money. (Grand. Camas, Wash.) Very good pic-

ture. (Regent, Bogota, N. J.)

CORNERED, W, Marie Prevost, RockliSe Fel-

lowes, Raymond Hatton, John Roche, Vera Lewis,

7.—This and "The Marriage Circle” are both fine.

Monte Blue, Irene Rich. Marie Prevost and
Creighton Hale are great favorites here and our

people are looking forward to “Being Respectable”

and others in which they appear. (Elite, Hum-
boldt, Kan.) Our patrons liked this very much.
(Electric, Independence, Mo.) Another good War-
ner Bros, picture that did not do much business.

Picture is fine and pleased all who saw it. Dual

role of Prevost exceptionally good. We give War-
ner’s same exploitation as anyone else, but they

don’t get in the money. Not fault of pictures, as

the average is good. (Royal, Cherryvale, Kan.)

Here is one of those pictures that keeps you in-

terested from the start to the very last foot of

film. It’s a good picture and pleased those who
saw it. Didn’t seem to draw so good, though.

Didn’t get average business. (Electric, C'.iillicothe,

Mo.) A high class attraction in every respect.

We did not get the folks out to see it, but it is

a fine picture. (Hopkins, Cotter, Ark.) A real

good picture with Marie Prevost in a dual role.

Crooks, detective, and Marie Prevost. Good at-

tendance. (Char-Bell, Rochester, Ind.) One of

the best crook stories I ever played. Star and
cast fine. (Silver Family. Greenville, Mich.) This

is a great crook story, but not worth the price. No
drawing power at all. (Mid-way, Hill City, Kan.)

Pleased them 100 per cent. They all go after

Warner Bros, and they please them all. I will

say again, Warner Bros, will make you money
if you advertise what you’ve got. (Cozy, Hollis,

Okla.) A dandy little society crook story that

pleased all who came out. Miss Prevost has lots

of admirers here. (Temple, Aberdeen, Miss.)

Did a little better on this than any other Warner
Bros, picture except "Find Your Man.” The pic-

ture is O. K. and ought to draw better than it

did here. (Grand, Camas, Wash.) A very good
crook picture that will hold the interest. (K. P.,

Pittsfield. 111.) Weather ruined the chances of

a good picture. Right up at the top of the War-
ner products. Compliments from most all of the

few that came out. (Strand. Granbury, Tex.)

CURLEYTOP, F, Shirley Mason, 6,—One of the

poorest pictures in five years. Poor photography.
Cheap settings. More kicks on this one than on
any I’ve ever played. Shirley was a favorite

here, but this picture sure put her back. Re-
minds one of pictures made ten years ago. (Or-
pheum, Ada, Minn.) Shirley is almost a dead is-

sue for me. It’s a shame they don’t give her
better stories. Bill should have kept her in

comedy dramas. I would call this one poor. (Star,

Newton, 111.) Very, very poor. Absolutely no
good. (Gem, Higbee, Mo.) One of those impos-
sibe stories. Shirley Mason is at her best in

light comedy dramas. (Electric, Independence,
Mo.) Business off. But it’s a good thing. Pic-

ture first picture on the new contract and if it’s

a fair sample of the new contract, have pity on
us. (Lyceum. Spring City, Utah.) A very nice
little picture that pleased the majority. Shirley
is well liked here. (New Geneseo, Geneseo, 111.)

CYCLONE RIDER, THE, F, Evelyn Brent,
Reed Howes, 7.—Here is one of the best melo-
dramas of the year, being interspersed with
thrills and comedy. Story and acting are good.
It also drew well for us. Wm. Fox has lot of

good pictures this year. ’The prices are also
reasonable. (Suburban, Omaha, Neb.) Tuesday
night to poor business. Weather very cold. This
is some picture, full of action and pep. There is

no better entertainment for the youth of your
town than this one. It is not a special, but a
mighty good program. Grab it. you little chaps.
Ran it on Thursday to small crowd. That’s all

we get this Winter. ’The picture is well named.
It’s a cyclone of a picture. Can’t beat it for
stunts and thrills. It is on the Fox list of spe-
cials and could lay more claim to special than
many others on the list. (Ideal, Chateaugay,
N. Y.) A fair Western that got plenty of busi-

ness on Saturday night. Plenty of action. Nice
scenery. (Broadway, Mt. Pleasant, Mich.) A real

thriller. A big splendid picture for my Saturday.
Pleased all. (New Star, Westminster, Md.) A
Fox special that pleased. Has action, romance,
and the comedy relief exceptionally good. (S. T.,

Parker, S. D.) A mighty good picture for en-
tertainment purposes. Presents one of the best
dirt track auto races every shown in a picture.

Some tremendous thrills, fighting like mad on a
steel framework of skyscraper, and the two col-

ored comedians put their comedy across in fine

style. (Arcade, Winchester, Ind.) Played this

a return date and did very well considering local

conditions. A whale of a picture, thrills, action,
everything which goes to make big entertain-
ment. Book it and boost it. You can’t go wrong.
The first picture we have redated. (Elite, Hum-
boldt, Kan.) Good action picture. Will please
those that like lots of thrills and hokum. (Liberty,

Kalispell, Mont.) Boys, here is one of the best
this year. A lot of my fans said the best they
had seen for years, and its got everything you
want and then some. The paper is great on this,

six and three-sheets both. It’s got some of these
super-specials backed off the map and can be
bought I'ight. (Halfway. Halfway, Mich.) This
is Lincoln J. Carter's high speed melodrama and
I’m telling you that it’s plumb mellow. Has more
action than a fifteen chapter serial and as many
laughs as the average five reel comedy. The
"lemon extract” boys up in the balcony will eat
it up and come back the second night for more.
We did about double the business the second
night over the first. (Lyric, Greenville, 111.) A
knockout. The best comedy drama of the sea-

son. Fighting on high buildings ; a forty-mile
wild ride from a garage to a race track, and the
auto race itself is enough to make any person
shout. Play it by all means. (Royal, Saxon, Wis.)
It seems Fox has made good his promise. He
sure is giving some real pictures this year at the
right price. This will please the whole d— fam-
ily. (New Star, Westminster, Md.) Here is a
real knock-’em-cold melodrama. It has all the
action one could possibly get into a picture and
still have a plot. My patrons praised it very
highly and it drew extra business. (Highland,
Guthrie, Okla.) This is a pip. If your patrons
like action and thrills, it’s full of it and then
some. Extra good Saturday feature. (Judith,

Lewiston, Mont.) Wonderful. Looks like Fox
is trying to help us small town exhibitors on this

year’s productions. (Liberty, Erick. Okla.) For
small town boys, give this to your Saturday
crowd and they will tell you how good it is.

(Palace, McGehee, Ark.) Film in good shape.
Fair story, full of action and high-light thrills.

(Crystal, Tombstone, Ariz.) A wild, wild melo-
drama with whirlwind action, thrills and a lot

of farce comedy. Pleased and drew good busi-

ness for three days. This picture is in the
same class with “The Arizona Express” and “The
Eleventh Hour.” (Capitol, New Bedford, Mass.)

CYTHEREA, FN. Alma Rubens, Lewis Stone,

Irene Rich, 8.—Did not care much for picture

myself. Audience seemed pleased. Acting and
cast good. Attendance fair. (Char-Bell, Roches-
ter, Ind.) Lost money. It’s a rotten box office

picture. You will make more money if you do
not run this picture. (Riviera, Anderson, Ind.)

Personally, I thought this was good, but no one
else liked it at all, so you see what good it did

me. Irene Rich as the mother, Lewis Stone as

the husband, Alma Rubens as Cytherea. Beauti-

ful scenes. Do not raise admission. (Majestic,

Perry, 111.) Fair. Story a little to risque for us

but acting is wonderful. Be your own judge.

Seven reels. (Monroe, Monroe, Wis.) Very poor

small town attraction. (Robinhood, Grand Haven,
Mich.) A very well produced picture that pleased

the middle-aged patrons, while the younger ones
did not seem to like it as well. (Lyric, Chapi)ell,
Neb.) Poor, very poor. (Badger, Reedsburg,
Wis). Very poor. Title no drawing power.
Story overdone. Patrons have been fed too much
of this type of picture. Picture well directed, but
failed to register here. (Temple. Viroqua, Wis.)
Pretty weak offering which drew a blank at the
box office. (Grand, Eldora, la.) Very good society
drama. Pleased a few who came. Title seems
to be poor. (Grand, Rainier, Ore.) Very good
picture and did good business. Raised the ante
5c and it worked without a kick from anyone.
Used the trailer to good results. (New Geneseo,
Geneseo. 111.) This one surprised all who saw it,

even surprised me, as I looked up the cheapest
and worst titled picture I had on First National’s
contract to put on with a vaudeville and lo and
behold, it was one of the very best of the week’s
run. (Fairyland, ’White Castle, La.) A wonder-
ful production. The cast is perfect. Direction
and photography well done. The colored scenes
are beautiful. In all. it is an artistic triumph.
(Regent, St. Mary’s O.)

D
DANGEROUS MONEY, FP, Bebe Daniels, Tom

Moore, 7.—A good program picture. Rod La
Rocque good in support. Bebe Daniels well liked

here. (Broadway, Mt. Pleasant, Mich.) Went
over big with me on a week night. Many favor-
able comments. (Regent. Bogota. N. J.) A very
good little picture, nothing big but pleasing, and
Miss Daniels is very good. Quite a few favor-
able comments and no kicks. (Pythian. Marshall,
111.) Bebe’s first starring picture and are sorry
to say we can’t give it much. The last reel saves
it. (Empress, Beresford, S. D.) A fair pro-
gram picture. (Silver Family, Greenville, Mich.)
Bebe Daniels is great in this picture and she
looked more beautiful than any picture she has
appeared in. Everyone seemed to like it. You
can always bank on Paramount pictures. (Royal,
Gallon, O.) A trifle above a program picture.

(Palace. Ashland, O.) A fine production that
will certainly please all who see it. A delight-

ful little comedy drama with just the right amount
of punch and thrills. Tom Moore and Daniels
make a very good team. (Liggett, Madison, Kas.)
A good program and that is all. Miss Daniels and
Tom Moore are good. Print new. (Empress,
Grundy Center. la.) Good picture. Paramount
has some good stories. (Crystal, Fulda, Minn.)
A fair picture taken from “Clark’s Field” story

of “dangerous money.” Fair attendance. (Char-
Bell, Rochester, Ind.) This picture is without a
doubt the best that we have ever seen this star

do. This picture actually proves that Bebe Dan-
iels is really a star. Was very much surprised,

and you can be sure that this picture can stand
a raise in admission. Pleased one hundred per
cent and had many favorable comments. Films in

A-1 condition. Patronage poor, but no fault of

the picture. (Paramount, Wyoming, 111.)

DANTE’S INFERNO, F, Ralph Lewis, Gloria
Grey, G.—Played this two days. First night
packed house. Second night less. Bought this

picture right and made a little money. The pic-

ture is good. Don’t be afraid of it. Everybody
pleased that I spoke to. (Halfway, Halfway,
Mich.) Was fairly well received. Revivals af-

fected business. Above the heads of the aver-

age audience, but received many favorable com-
ments even at that. (Elite, Humboldt, Kan.)
With heavy exploitation this will do a good busi-

ness, but one of those pictures that will draw
them but fails to please. However, it is a
good picture to play. A good story of the lower
regions with nothing suggestive about it. Your
minister will thank you for playing it. (Liberty,

Kalispell, Mont.) Got big opening first day due
to vigorous advance campaign. Second and third

day was off. In fact, third day was practically

a private showing for house staff. A freak pic-

ture that may hit, and then again may not. No
entertainment value to picture. (Strand. Pitts-

field, Mass.) The Hades scenes are drawn out

too long—in fact, that’s all we can criticize on
it, as aside from that it’s a remarkable pic-

ture. with a sound story. Excellent attraction,

and satisfactory business. (Majestic, Belleville,

Kan.) Nothing to it. Would make a fair three-

reeler. Print in fair condition. (Miers, Schoharie,

N. Y.) A truly wonderful picture that will draw
the crowds and please. Some of our patrons

told us that it did more good than a six months’

sermon. The exhibitor that fails to run it is

making the mistake of his life. (Ehnac, Maple
Rapids, Mich.) A wonderful spectacle interwoven

with a modern melodrama. Comments were varied

among our patrons. Press reviews very favor-

able. Business big opening day but fell off other

three days of run. (Capitol, New Bedford, Mass.)

Drew below average business. Played to extra
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number of children. Ladies walked out and com-
plained too vivid. Well staged scenes but scenes

below too monotonous. (New McKee, Pittsburgh,

Pa.)

DARINiG CHANCES, U, Jack Hoxie, 5.—Good
Western subject. Dandy horse race. Should go
over where Hoxie is liked. Drew average busi-

ness on Sunday here and seemed to please gen-
erally. (Grand, Rainier, Ore.) This is another
one of those that draw at the box office and
makes good with your audiences after you get

them in. This star has got to be about as good
with us as Hoot Gibson, and if they keep him
in Westerns, I am of the opinion that he will

outdraw “Hoot.” If they put “Hoot” in simp
parts much longer . This is good and full of

action, and that is what pleases my audience.
(Oak, Oakd.ile, Neb.) Another splendid Western
that made our box office smile. The little girl

in this one is adorable. Good story, action and
plenty of interest. Fine business to a pleased
crowd. (Elite. Humboldt. Kan.) Western. Below
Hoxie’s standard. Seemed to have been made in

a hurry. (Peoples, Crosby, Minn.) Good West-
ern. Pleased the Saturday crowd. (Grand, El-
dora, la.) Good. Here is a dandy Western that
will please your Hoxie fans. Went over fine

here. The race in this this will raise them out
of their seats. Pleased all. (Dreamland, Fkil-

lerton. La.) A pretty actionful Western with
plenty of first class hard riding. Seemed to please
the audience. (Lincoln. Pittsburgh, Pa.) Very
simple story, full of slap-stick hokum, but just
the kind our audience can digest. We broke rec-

ords with this for the last 6 months. (Queen,
Ft. Stockton, Tex.) Ran this on a Saturday night
and it gave satisfaction. I consider it a fair pro-
gram picture. (Pastime, Granville, N. Y.) Good
Saturday picture. Lots of action. Pleased all.

(Cozy, Wagoner, Okla.) Not much of a story.
Universal doesn’t give Hoxie a chance to step
right out and become a top-notcher. Business
poor on this one. (Highland, Guthrie, Okla.)

DAUGHTERS OF PLEASURE, PL, Marie Pre-
vost, 6.—Pair one day picture. (Regent, Bogota,
N. J.) Picture in first class condition. A good
clean moral picture that I had no kick coming on.
(Strand, Samson, Ala.) A program show that
pleased fairly well. It is good stuff for the flapper
bunch. It did enough business to pay the ex-
penses but that does not make any money. The
print was in excellent shape. (“Y,” Nazareth,
Pa.) Good picture. Not much business. Picture
not to blame. (Regent, St. Mary’s, O.) Good
picture. (Arcadia, Vandergrift, Pa.)

DAUGHTERS OF THE NIGHT, F, Orville Cald-
well, Alyce Mills, 7.—William Fox has “cold-
decked” again with this special. This is the
sixth one of his new ones that I have shown,
and only one (“It Is the Law”) comes anyways
near being a special. This one is absolutely the
limit. All star cast of foreigners. No story,
no nothing. Supposed to be a telephone story.
Don’t ask any telephone employes to come see
it. They will be ashamed of it. By all means,
don’t attempt to show it but one night. Better
still, don’t buy it. (Lyric, Greenville, 111.) For
an action melodrama this is very good. Fox is

making a mistake in not putting known stars
in his stories. Business not good on this account.
Advertising matter not of a nature to cause pa-
trons to want to see the picture. (Highland.
Guthrie, Okla.) A good program picture. (Crys-
tal, Tombstone, Ariz.) Good picture. Good print.
Five reels. (Miers, Schoharie, N. Y.) Pretty
good picture, although stars being comparatively
unknown was against it. Pleased holiday crowd.
(S. T., Parker, S. D.) Very ordinary. Cast un-
known, and is, therefore, without drawing power.
(Empress, Beresford, S. D.)

DEADWOOp COACH, THE, F, Tom Mix, Doris
May, 7.—Ran it on ’Thursday to a very good busi-
ness. Pictures of this sort are life savers for
us little fellows. At this time of the year, when
business is all shot to H—I, it’s some relief, after
running at a loss all week, to get a picture that
will pull you out of the hole. Buy it. and it

will make money for you. (Ideal, Chateaugay,
N. Y.) A wow! Folks that didn’t care for West-
erns liked it, and it sure drew them. This is
our first Mix and, if the rest are as good, we
will be very thankful. (New Geneseo, Geneseo,
111.) Tom’s latest and greatest of them all. Should
please anywhere. Very good photography with
some great shots of South Dakota’s bad lands.
Doris May in support. (Empress, Beresford, S.
D.) All you boys who have been crying for
Mix in a regular he-man Western story, just look
this one over. Strictly a shoot ’em-up action
Western. Wonderful scenery, mighty fine story.
Tom at his best. Tony working hard, keen lead-
ing lady, not a dull moment, that’s “The Dead-
wood Coach.” Business fine. (Highland, Guth-
rie, Okla.) A knockout of a picture. Satisfied

the best crowd we have had for six months.
Buy and boost it strong if your people like

action and lots of it. Scenery good. New print.

(Auditorium, Colfax, Wis.

)

DESERT OUTLAW, THE, F, Buck Jones, 6.—
Atta boy. Buck ! A few more like this one and
the boys will all start to talk about you again.
Stick to Westerns: that’s what they want. (Star,
Newton, 111.) Pleased the Jones fans. As good
as all the rest of the Jones’. (Starland, Ander-
son, Ind.) A very poor Jones. First four reels

mean nothing. Would have made a good two-
reeler. (Strand, Pittsfield, Mass.) Fair Western
drama, but nothing to rave over. Average busi-
ness for three days. (Capitol, New Bedford,
Mass.) This is Buck’s best picture. Pleased 100
per cent. Action from start to finish. (Lyric,
Tekamah, Neb.) Just a fair Western story. Fox
not giving their stars the stuff. Anyway, that’s
how it strikes us. (S. T., Parker, S. D.) Good
picture. Jones a good drawing card for us.

(Princess, Obion, Tenn.) Good Saturday picture.
The kind that Jones shines in. Give us more
of these. (Crystal, Ligonier, Ind.) A good West-
ern which pleased. The jump into the river on
horseback was very neatly done. (Royal, Saxon,
Wis.) Another good Fox picture which we are
pleased to recommend to towns where nice, clean
Western entertainment is enjoyed. Shows up well
at box office. Print A-1. Book it by all means.
(Elite, Humboldt, Kan.) A dandy Western pic-

ture. Print in good condition. (Miers, Scho-
harie, N. Y.)

DESERT SHEIK, THE, FBO, Wanda Hawley, 6.

—Here is a new one that will please even those
who do not care for “sheik” pictures. It was
sent us as a substitute for another subject we
had bought and the name would have kept us
from buying it. But the picture is good, it drew
well and it suited most of them. Beautiful pho-
tography and plenty of action. It’s clean and
has a good tone. Better than ‘"The Sheik,” which
cost us several times as much when it was not
as new as this one. Exhibitors will make no
mistake in booking this. (Paramount, Gibbon,
Neb.) A picture of Egypt with beautiful scenes
of the sand country with camels and the Ara-
bian people. It made a very good entertainment,
but needs an extra good comedy to put it over,

as it is without a touch of comedy. (De Luxe,
Spearville, Kan.) This pleased better than I an-
ticipated. Good program picture. Pleasing scenes
of pyramids and the Nile country ; also fighters

of the desert on camels. Hawley as good look-

ing as in the old Realart days ; balance of the
cast pretty good. (Trags, Neillsville, Wis.) ’This

is better than the average sheik picture. At least

is better than Rudie’s desert pictures, and will

please most everyone. (Palace, Omaha, Neb.) I

screened this for myself and hated for show time
to come, but I had lots of favorable comments on
it, so there you are. It is sold reasonably and
pleased about 65 per cent. Print good. (Alamo.
Moody, Tex.) Some more perfectly good film

stock wasted. Let's forget this sheik stuff. Being
baldheaded myself, they couldn’t hurt me, but if

you fellows want to save your hair, don’t run
this one. (Grand, Camas, Wash.)

DOROTHY VERNON OF HADDON HALL. UA,
Mary Pickford, Anders Randolf, Marc McDermott,
Allan Forrest, Wilfred Lucas, Claire Eames, Es-
telle Taylor, Lottie Pickford Forrest, 10.—Mary
says good bye to the common people every time
she appears in these highbrow costume stories.

She is fine in this .and the production is fine,

but the box office starves to death. Why, oh
why, don’t the powers that be get hep to them-
selves and put stars in pictures that will appeal
to the masses. In most small towns there is a
dividing line in which the way people prefer to

sit at shows, at least I have found this so in

several towns, and on both nights of this show-
ing, the West side of our house (right side) where
the highbrows sit. was pretty well filled, but the
East side, where the laboring and common classes

sit, it looked like a cyclone had hit that section

of the house. What more proof do you want, that
you can’t cater to the classes? (Strand, Rob-
inson. 111.) Here is one of the best costume pic-

tures ever made. Mary’s best to date for me.
Fine acting, good scenery, lots of action and com-
edy. If you can’t put this across, run Hoxie and
Richard Talmadge. Average business 5 days 2

days to run yet. Film good. (Victory, Union
City, Ind.) Oh, boy, get it—get back of it. Raise
the price, and everybody will be satisfied. (New
Star, Westminster. Md.) Mary has almost
equalled Doug in “Robinhood” in this beautiful
production. It is a perfect picture. As enter-
tainment, it may not be so good as other pic-

tures of a different type, but for this type of

picture it can hardly be equalled. I tried to put
this over big, but failed. Why? I cannot say.
(Cozy, Winchester, Ind.) Good in every way.

but costume pictures are not pulling the crowds
for us. (Badger Opera House, Merrill, Wis.) You
can’t go too strong on this picture. Get an extra
nickel or dime on it and still send them out talk-
ing. I didn’t raise but patrons asked me why
I didn’t. (Granada, Portland. Ore.) Here is a
wonderfully interesting light drama. Mary at her
best. Went 90 per cent with the patrons. (Tem-
ple, Viroqua, Wis.) One of the best pictures we
have shown in a long time. Mary’s work fine.

(Dixie, Winona. Miss.) Imagine Mary Pickford
a comedy actress in a costume play ! Not so good.
(Royal, Macomb, 111.) Mary Pickford is fine.

But it’s a costume picture and failed to draw.
Everybody that saw it raved over it, but very
few saw it. Had advertised well. (New Geneseo,
Geneseo, 111.) A fine production spoiled. A
large crowd disappointed and the exhibitor angry
because the last scene was missing. Something
unusual for U. A. (Maple Leaf, Mount Dennis.
Ont., Canada.) Paid a big price and did exactly
normal business in good weather and with heavy
advertising. There’s just one answer ; it’s cos-
tume stuff. Film fine. (Hammond, Hammond,
Wis.) Beautiful picture and pleased everyone.
More action than most of her productions.
(Grand, Pierre, S. D.) If you can get them in

to see a costume picture this one will please them.
It’s perhaps Mary’s best. All the high brows
turned out to see it. but as usual there wasn’t
enough of them to justify the high rental asked
for it. About all I had left out of the two days’
engagement was enough to buy a couple of sink-
ers and a cup of coffee after the show. The
minute I put out a poster of some fellow in a
three-cornered hat and a sword the jig is up.
(Lyric, Greenville, 111.)

DYNAMITE SMITH, P, Charles Ray, Bessie
Love, Wallace Beery, Jacqueline Logan, 6.—This
one did not take well, as the Pathe Exchange
shifted pictures on us and we had “Battling Ori-

oles” booked and advertised in newspapers and
had all advertising for same, then they shifted

and did not give us even one sheet on “Dynamite
Smith,” so we lost money on the show. Detroit

wanted it and we got stung good and plenty.

(Amuse, Hart, Mich.) Did not draw and it did

not please. (Electric, Independence, Mo.) The
most disappointing picture that I have played for

many days. Some of the critics called it Charles
Ray’s come back. I booked it for two days,

stepped on it. and pulled after the first day. Both
the kiddies and grownups left in disgust. Charles
Ray is done with me for all time to come. (Ly-

ceum, Thief River Falls, Minn.) My patrons were
disappointed with Ray in this one. Guess it was
my fault, as I advertised it as Charlie in his old-

time form of Triangle days. No wonder they
panned me. for it falls about 60 per cent short.

At that it is fair entertainment. Will go all

right if you don’t promise too much. (Grand,
Camas, Wash.) Rotten. Had my patrons get

up and leave on it. Did not take in enough on
second night to pay the operator. (Grand. Oko-
lona. Miss.) If they expect Charles to come back
they will have to give him better pictures than
this. Just seven reels of misery. I bought it

for a special and it is not an ordinary program.
Mighty poor picture. Stay away from it if you
can. (Cozy, Wagoner, Okla.) Gardner Sullivan

should know that we want stories like “Scrap
Iron.” and “Greased Lightnin’ ” instead of such
things as this, of which we have not heard one
single good comment. Business poor. (Majestic.

Dallas, Ore.) Wonderful acting by Ray and
Beery and excellent scenery, partly offset the

bleak, dreary, gruesomeness of the story, but I

do not believe that this will enhance the box
office value of Ray at my theatre. (Grand, El-

dora, la.) Expected a good business with this

one and was very badly disappointed. It did

not draw. Patrons did not like it. Personally

thought it a very good picture, but it sure fell

flat. It broke my house record for poor busi-

ness. (Highland. Guthrie, Okla.) Did not see

this one. but from reports since showing it, it

must have been awful. The only favorable com-
ment I heard was that it had some pretty scen-

ery. (Quality, Cullom, 111.) This picture drew
well, but failed to give satisfaction. Women
complained that it was too brutal. (Lonet, Well-
ington, Ohio.) Flopped. One of the biggest dis-

appointments I’ve had since I’ve been in the

business. Ray out of place in this. (Majestic.

Mauston, Wis.) Good acting, but did not please

our crowd. Seven reels. (Russell, Brunswick,
Mo.) Good picture with lots of good scenery.

Good acting, by a good cast. Did very well dur-
ing some bad weather. (Amus U, Frederick,

Okla.)

E
EMPTY HANDS. FP, Jack Holt, Norma

Shearer, 7.—This is the best we have ever seen
this star do. Had many favorable comments on
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this picture. Even though this star is not popular
in this community, everyone liked this particular

picture. Safe in saying that it pleased one hun-
dred per cent. (Paramount, Wyoming, 111.) Good
picture. (Palace, McGhee, Ark.) Seven reels of

Jack Holt and Norma Shearer out in the great

open spaces scantily clad. Beautiful scenery and
a number of suggestive scenes. Would not rec-

ommend it for family audience. (Strand, Pitts-

field, Mass.) Here is one that is hard to report

on. Some say wonderful, some say terrible. One
woman grabbed up two daughters about twelve
and fourteen years of age. and says, “If that is

the kind of pictures you are going to show, my
daughters will stay home.” She objected to

women smoking cigarettes in the picture, together
with the scene where Norma Shearer lost her
bathing suit. Uncle Will Hays must be too busy
to look at them these days, and I think someone
ought to jar the National Board of Review up a
notch or two. (Crystal, Wayne, Neb.) A dandy
picture from every angle. New picture, new
print, and fair business. You can boost this pic-

ture to your patrons. (Dreamland, Fullerton,

La,) A good program picture. Holt good and
so is Miss Shearer. Some good exterior scenes.

Print new. (Empress. Grundy Center, Iowa.)

A splendid production. A real picture that did

a flop. Why, I don’t know. I feel like every-

body who failed to see this cheated themselves,

and not me, by not bringing their money to the

box office. Jack Holt never did better work and
Norma Shearer was sure good to look at. I con-

sider this as good a picture as I have run in

many a day. and it pleased generally. Of course,

a few chronics said it was awful, but I do not

remember anybody walking out before it was over.

Set this one in on the recommendation of a film

salesman and the booker and can say that this

was one time I did not get a bum steer from an
exchange. When you play it, get behind it and
give ’em a treat. Is, 3s, photo slide, imprint
cards, lobby cards and 24 sheet, (Regent, Marian-
na, Ark.) Arthur Stringer’s story has been
greatly enhanced in value by its arrival on the

screen. Fine story of the Canadian wilderness.

A slip up or two in direction but the story

should have a very general appeal. Away above
usual program. (Cresco, Cresco, la.) Here is

a very good program picture, good cast, excellent

story, beautiful scenery, and the only fault we
find is that if Claire had bobbed hair in the first

reel and bobbed hair in the last reel, why in

Heck did she have long hair in the water scene

which followed the first scenes? Huh! (Crystal,

Tombstone, Ariz.) Played this on Saturday to a
very well pleased audience, and box office results

were satisfactory. (Rosewin, Dallas, Tex.) Went
over big. Jack a favorite here. Comments favor-

able. (Regent, Bogota, N. J.) A fair program
picture that pleased the few who saw it. (Lyric,

Chappell, Neb.) A picture that drew very well

for us. Played it two nights to a full house each

night. Was well liked. (Regent. St. Marys.
Ohio.) A splendid picture. Good story, good
cast. (Silver Family. Greenville, Mich.) Played
on Saturday night. Did fine business. Will hold

up two nights anywhere. Good picture for any
house or town. Book^it. (Granada, Portland,

Ore.) Very good picture. First appearance here
of Norma Shearer. Opinions differ greatly as

regards her ability. However, we did a fair busi-

ness and the picture was bought right. (Palace,

Ashland. O.) Would call this a good picture.

Portrays the life of a girl and man in the woods
making their living empty handed. They are

supposed to be in a country where they cannot
get out without the aid of an aeroplane. Beau-
tiful scenery and excellent acting by Norma
Shearer. It’s good. (Strand, Dunsmuir, Cal.)

F
FAST SET, THE, FP, Betty Gompson, Adolphe

Menjou, Elliott Dexter, ZaSu Pitts, 8.—Very en-

tertaining picture and pleased the majority. Work
of the cast very good, but nothing to get excited

about. (Liggett. Madison, Kans.) Too fast alto-

gether, “Spring Cleaning” may have been a
success on Broadway, but I will bet the last few
cents I have left that this will never pay its way
in the small towns. It is clever, all right, but
too racy to get across here. (Grand, Eldora, la.)

A splendid program picture. (Silver Family,

Greenville. Mich.) Good, but the changing of

the name from “Spring Cleaning” to “The Fast

Set” is no improvement. Absolutely misleading.

Really a family story and not a “fast set” story.

(Regent, Bogota, N. J.) Domestic drama with
usual sex appeal. Title means nothing. (Palace,

McGhee, Ark.) Very good. (Palace. Ashland.

O.) Just a fair progrem picture that pleased

fairly well. Several walked out before it was
over, but this happens so much that we do not

think anything about it any more. Several oi

my patrons saw this picture in Chicago and they
told me that it was wonderful. Although it was
a good picture, I cannot say that it is above the
average program. Business very poor. Film in
good condition. (Paramount, Wyoming. 111.) A
good program picture. I believe that the title

could be improved for the small towns. (Em-
press, Grundy Center. Iowa.) Played this on
Sunday and was a little afraid of it on account
of the title. But it is a good, clean story well

handled. (Majestic, Avoca, la.) A very good
picture with an excellent supporting cast. Busi-
ness good. (Grove, Fox River Grove. 111.) Was

^classed here as a very good picture and was espe-
cially enjoyed by the discriminating patrons.
(Royal, Reading, Pa.)

FAST WORKER, THE, U. Reginald Denny,
Laura LaPlantc, 7.—Another of the type that
every audience enjoys. Denny scheduled to take
the place of the well liked Wally Reid. Excellent
comedy drama. (Strand, Irvine, Ky.) A very
satisfactory offering, not as good as “Sporting
Youth,” but will please most any audience. (Gem,
Batesville, Ark.) This is a good picture. Don’t
be afraid to step on it, for you can please any
audience you get. We are well pleased with
Universal. (Gayety, Amory, Miss.) A very
pleasing picture but failed to draw for me. The
picture is a very good comedy drama and will

surely please all who see it. (Olympic, Cleveland,

Okla.) Universal is making a mistake in putting
Denny in these frothy pictures. This one a good
farce comedy but is not the kind of stuff our
people want to see Denny in. These days, busi-

ness no better than average. (Capitol. New Bed-
ford. Mass.) This is good but not as good for

us as “Reckless Age.” and not in the same class

as “Sporting Youth.” (Alamo, Moody. Tex.)

FEET OF CLAY, FP, Vera Reynolds, Rod
LaRoeque, Julia Faye, Ricardo Cortez, Robert
Edeson, Theodore Kosloff, Theodore Roberts, 10.

—DeMille has scored another big box office

winner. The people come to see this in droves
and all go out pleased. Only ran it two days
when it should have been run four. Everything
about it has audience appeal and the regulars eat

it up. Story in ten reels, but at no time does
it get tiresome as there is a very wide variety of

settings, ranging from a California seaside resort
to tenement homes and a "poor working girl.”

Cast is very good, particularly Rod La Roeque.
Julia Faye good, but thought two or three others
would have been better suited to the part than
Vera Reynolds. Step on it and your crowd will

be pleased. (Temple. Bellaire, O.) Consider this

a great picture, but advertising on it altogether
misleading. Leads them to think it’s something
jazzy, which it' is, but only as an introduction.

Business decidedly off. probably due to numerous
oppositions and approaching Christmas. (Regent,
Bogota, N. .1.) This Cecil B. DeMille production
is fully up to this great director’s standard ana
is the equal of “Manslaughter.” There is a
terrific wallop in the latter portion of the picture

and is so unusual that it is bound to be talked

about. It pleased our people immensely and drew
tremendously at the box office. (Suburban,
Omaha, Neb.) Wonderful picture and a splendid

business. Everybody delighted, so were we, with
the receipts. (Noble. Marshfield, Ore.' Went
over very big. Liked it immensely. (Franklin,

Philadelphia. Pa.) A splendid picture for a
city audience, but in this town satisfied about
50 per cent. No fault of picture. (Silver Family,

Greenville, Mich.) Best picture I have shown
yet of the Famous Forty. Pleased 95 per cent.

Had some kicks but it was because the picture

went over their heads. Advertise it and it will

get the money. (Liberty, Condon. Ore.) A most
wonderful picture. Drew and pleased much better

than I expected. You need not be afraid to

recommend this to your audience as one of the
best you have ever booked. (Rosewin, Dallas.

Tex.) This just missed being a great picture.

Paramount stars Mr. La Roeque in this picture.

This is an injustice to the balance of the cast.

They are all stars in this picture. This would
not suit a “shoot-’em-up” audience, but it grips

and holds the average audience. We ran this

picture Thursday, Friday and Saturday and at

10:15 Saturday night the people woke up to the
fact that we had something. We have put our-

selves on the “sucker list” because we could have
raised the price on this picture and they would
have raved over it. Spendid entertainment.
(Palace, Ashland, O.) Great. The cast is well

selected. For Miss Reynolds I see infinite heights

of stardom. The picture teaches a great lesson.

Business fair. (Regent, St. Marys, O.) A great

one that has broken a lot of records in our terri-

tory. The only fault is Paramount gets all the

money. (Ruble, Logan, Ohio.) Here is one of

Cecil B. De Mille’s good ones. He rarely ever
makes a bum one, but this is done up in splendor
and you can easily see where money is spent to

make it. Lavish settings. Has a Biblical part
that sure fits it right. Pleased two days good
business. Suitable for Sunday anywhere. Cast
does excellent work. (Strand, Dunsmuir, Cal.)
This has all the earmarks of a special. De Mille

;

lots of footage ; stiff price ; big crowd ; satisfied

practically 100 per cent. All Film Hounds should
be compelled to see this so they will know what
to expect when they confront the Keeper of

the Big Book. It’s a 10 to 1 shot that the old
boy will point ’em to the Left for a trip over
the Styx instead of to the Right into the Bound-
less Realm of a Golden Eternity. (Trags, Neills-
ville, Wis.) One of the finest pictures this year.

Cecil B. De Mille knows how to make them.
Wonderful stage settings, gorgeous gowns, a big
masterpiece. Will please the masses. Let us have
more like this one. It’s a big super special.

(Royal. Gallon, O.) Here is a real special that
will pack them in and will please one hundred
per cent. Had more comments on this picture
than any picture we have run for some time.
Had fair crowd the second night. Advertise this

one and you will get results. (Paramount, Wy-
oming, 111.) Only fair. This production did not
draw at the box office. The subject treated was
not convincing. One patron commenting on the
production declared that it was unhealthy from a
moral viewpoint. (Chimes, Oakland, Cal.) When
the best pictures of the year are figured up this

will rank high in the bunch. The story is lou

per cent entertainment. The after death scenes

are truly wonderful and will get under the hide

of everyone from the lowly roughneck to the

swell society dame. If you have preachers fight-

ing you, arrange to show them this the week
before your play date. Suggest they take their

Sunday sermon from the picture. (Odeon, Chan-
dler, Okla.) Good picture, something different.

Many wonderful comments on this picture. Ten
reels. (Riviera, Anderson, Ind.) A wonderful
picture. Something different. (Crescent, New-
ark, N. Y.) A very wonderful production that

did not register at the box office. This picture

belongs to a class that does not pay only the

producer. (Broadway, Mt. Pleasant, Mich.)

Splendidly produced production which would have
been better if shortened. The vision scenes are

prolonged until they produce an anti-climax. How-
ever, as a whole, the production pleased our

patrons. (Lincoln, Pittsburgh, Pa,) I believe

this is the biggest De Mille ever made. It has

everything and the public craves that sort of a
picture. The after death scenes are wonderful

and hit the spot. You can advertise it as the

biggest thing you ever had and I don’t believe it

will miss it far. Personally, it carried me away,
and I think I know pictures. (Liberty, Sayre,

Okla.) Very good picture from every angle.

(Char-Bell, Rochester, Ind.) Up to the De Mille

standard. However, there are so many specials

now-a-days that a real outstanding one is hard

to find. This one did a good business and pleased.

(Main Street, Russell, Kans.) I thought it was
a wonderful picture and my patrons praised it,

but business has been very poor on all of I’ara-

mount’s pictures. (Temple, Yates Center, Kans.)

Here’s a corking good picture, well played, but is

practically spoiled by the long drawn out death

dream part. (Crystal, Tombstone, Ariz.) Here

is a real picture, one you can boost to the limit.

Cecil B. De Mille sure made a master picture of

this. Will please about all. Did not have the

attendance it should. No fault of picture. (Cozy,

Wagoner, Okla.) When the Western fans will

tell you that a picture of this type is a good one,

you may take it for granted that it is out of the

ordinary. This is. The typical De Mille luxury

stuff is there : is even better than usual. The

cast is A-1 and do their parts like they knew
what it was all about. Those last two reels are

loaded—loaded with some truly magnificent scenes

that will produce large quantities of talk, which

won’t hurt the box office any, either. I used

some local talent in a hcmie made presentation

ivhich mas a bet, too. When you play this, stress

the unusual ending and don’t be afraid of making

a noise about it. (Grand, Eldora, la.) A splen-

did picture. Best De Mille released to use since

“Manslaughter,” and equally as good. De Mille

has the happy faculty of combining an intensely

interesting story with lavish settings. Most ot

the others who attempt it quit with the settings.

As an exhibitor before me said. "It has every-

thing,” and it surely has. Business not so good

on it here, but that’s their fault, as it deserves

a whale of a crowd. Came back stronger the

second day, and you know what that means. After

all this, will you allow me just one little kick,

Mr. De Mille? All right, thank you. We aU

believe here that the allegorical sequence is much
too long. Several people walked out on it both
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nights. It’s a splendid idea and a great aid to

theme. Cut down a reel or so, “Feet of Clay”
would be my ideal. (Cresco, Cresco, la.)

FEMALE, THE FP, Betty Compson, 7.—Pic-

ture good and above the average for story and
entertainment. (Regent, Bogota, N. J.) A photo-
play carrying great interest for movie fans and
all seeking entertainment. Title appeared to at-

tract, the star has a certain drawing power here,

and those who saw the show spoke well of it.

(Virginia, Fairmont, W. Va.) This is a better

picture than the name would imply. The man
who names pictures knows more about it than I

do, but he made a mistake in this one. A well-

read story with a good name, and he changes it

to something that may mean anything or nothing,

and, as many of them fear it means too much
or too little. Pa or Ma takes the family on
down to the other house. (Grand, Pierre, S. D.)

Not as good as most Compson’s, but will please
the majority. (Liggett, Madison, Kans.) A very
good picture, about as good as the average Comp-
son picture. Pleased about fifty fifty. (Dream-
land, Fullerton, La.) A good picture. Para-
mount pictures seem to satisfy more than any
other brand. This year’s product is much better

than last year. (Royal, Gallon, O.) Not a knock-
out, but above the average program picture.

Beautifully photographed and mounted. (Palace,

Ashland, Ohio.) A very good picture that seemed
to please everyone. Betty Compson and Noah
Beery do good acting. Film in very good con-
dition. Business good. (Grove, Fox River Grove,

111,) A picture that seemed to please all. Busi-
ness fair. (Regent, St. Marys, O.) Just a pic-

ture. That’s all. (Rex, Wahoo, Neb.) A pro-

gram picture, slightly above the usual non. (Em-
press, Beresford, S. D.)

FIGHTING FURY, U, Jack Hoxic, 5.—A fairly
good Western story that is rather short. It’s O.
K. for Saturday. (Palace, Omaha, Tex.) Plenty
of action and the kind of Western our people
like. This will go big in certain houses. Paper
is of drawing power. (Queen, Ft. Stockton, Tex.)
This is a good Western picture full of pep and
action that will please Western fans. Hoxie sure
drew them out on this one. (Castle, Havana, 111.)

This is dandy Western and should please your
Western fans. This picture has the ranch riders.

Pleased all. (Dreamland, Fullerton, La.) “Fight-
ing Fury” is a humdinger. We are thinking
seriously of bringing action against Hoxie for
the price of 50 perfectly good opera chairs which
were occupied by 50 young fans, and we also
notice that many seats occupied by adults were
badly wrenched as a result of the enthusiastic re-
ception of this very good picture. (Liberty,
Lakeview, Mich.) Fine for our Saturday night
and Western followers. Beautiful scenery and
good story. Action and interest throughout. Many
compliments on our

. program. Added attraction
“Telephone Girl,” No. 5, which is also very fine.

(Elite, Humboldt, Kans.) A real good Western
melodrama that brought extra business and
pleased all. It has heart interest and action and
is well done. (Olympic, Bellaire, Ohio.) An
old time Western that should be taken off the
market. There are more people killed in this
than in the world war. Blood and thunder all

the way through. I like plenty of action, but
leave out killing. Did not please. (Rex, Albion,
Neb.) “A rip snorter,” boys : you can’t go wrong
on this one, as we had a big house the first night
and doubled on the second. Go to it and bill it

like a circus, and you will pack your little house.
It will stand up. Film in fine shape from Omaha
exchange. A hot night the second night, but
this did not keep them away. Also a dance to
buck. “It’s there and over.” One of the best
Westerns we have had in a long time. (Oak,
Oakdale, Neb.) This one is a dandy. Just chuca
full of fun. Lot of good stuff and will please
80 per cent and that is all anyone can do. If

you can suit 80 per cent of your patrons, that I

think is good. We try to get what the patrons
want regardless of what exchanges put out.
(Amuse, Hart, Mich.) It is a typical Western and
better than average. We were glad to see our
friend Helen Holmes once again. (S. T., Parker,
S. D.) Film condition good. With a good
amount of action, this was as good as the average
Hoxie picture. He isn’t as good as Mix, Gibson
or Thomson, but will get by. Helen Holmes in
support is good. (Rialto, Sharon, Wis.) A good
Western picture. Will please your patrons. (Ark,
Logansport, Ind.)

FIGHTING SAP, THE, FBO, Fred Thomson,
5.—^Here is another good one. Our second this
star and sure full of action and thrills. Silver
King a wonderful horse. (Powers, Red Creek,
N. Y.) This is a go-getter and proved it at box
office. This star has sure won my audience with

his horse. Silver King. They should be tried

anywhere where you have been running too much
society stuff, and you will see the difference. Am
sure glad that I took them on, and you don i

have to buy forty of them either. This idea that

you cannot buy one or two or more pictures
without buying forty, is over with me. (Oak,
Oakdale, Neb.) A good fast action picture that
pleased. All Thomson pictures have been good.

(Royal. Frankfort, Kans.) Not as good as some
of his others. But at that lots better than the
average run of Westerns. (Temple, Aberdeen,
Miss.) Come on exhibitors. Book this star’s

pictures. He’s as good as Mix any day. “Silver

King’s” wonderful. Please them, you bet he will.

(Paramount, Elizabeth. La.) Excellent. Star

good but not well known. (Savoy, Louisville,

Ky.) The kind of production that is liked by
the male patrons on a Saturday night. While
the pictures in which Fred Thomson appears are

not extraordinary as far as stories and directors

are concerned, they have action and a fine horse,

which is what is wanted by the country trade

that comes to town on a Saturday night. (Oconto,

Wis.) Another good one with Thomson and
Silver King. You can’t go wrong by booking
these. None better for the price. (Lyric, Easley,

S. C.) A knockout. Pleased 100 per cent. We
have bought his next eight pictures. Rental very
reasonable. (Ark, Logansport, Ind.) I don’t

think that the Thomson pictures are so wonderful
by themselves, but that horse. Silver King, is a
dandy and the crowd goes wild over him. An
exhibitor is missing a chance to make money if

he doesn’t buy these pictures. I suppose my old

partner, Dickerson, of the Motion Picture News,
will call me a “plain fool” for stating this, but
after playing the first six of this star’s pictures

F. B. O. came along and sold me the next eight

at the same pricq I am paying for all my pic-

tures on the average. So I think they are due a
little word of praise. (Opera House, Montour
Falls, N. Y. ) A picture full of action anu
pleased a Saturday night audience 100 per cent.

(Lyric. Chappell, Neb.) Good as usual. (Ma-
jestic. Weiner, Ark.) Just a fair Western pro-

gram picture. Print in fairly good condition.

(Miers, Schoharie, N. Y.) Another dandy. You
can’t go wrong on the Thomsons. (Rialto, Cozad,

Neb.) Thomson’s best to date, and one that

pleased all who came, and more came than usuai,

as is the case always when Thomson is on the

boards. This boy has Mix, Jones and Gibson
run off the lot since they forgot how to make
Westerns, and if their memory or that of then
producers does not return it will be all Thomson
in the Western. (Gay, Jefferson, Newport,
Jefferson City, Tenn.) Dandy Western. As
usual, the distributors let you make a star for

them and then they rob you on bis pictures. See
what you pay for the next Thomson’s. I bought
’em, I know. (Photoplay, Ashland, Kans.) My
first picture with this star. Went over good.
Good clean picture with plenty of action. The
horse. Silver King, is wonderful. My people are

asking about the next one. (Rex, Albion, Neb.)

This is the last one of his first series, and we
have booked the next. Got them at an advance
in price, and will say that they are the best we
have in Westerns. Fred started out in this one
dressed in regular store clothes, but it did not

take him long to get in his cowboy outfit, then

things began to happen fast and furious. Be-

sides being a remarkable stunt man, Fred can

act, and he has a horse that cannot be equalled.

(Wigwam, Oberlin, Kari.) The horse “Silver

King,” draws more people here than Thomson.
( CoIom^Colome, S. D.) Fred is there and over.

It will not be long until his name in front ot

your theatre will mean something. (Community,
Elgin, Neb.) This is the second of the series.

Didn’t like it near as well as “The Silent

Stranger,” and didn’t draw any extra business.

The Westerners will probably like it. Plenty of

fights and shooting. (Star, Ryegate, Mont.)
Another Thomson with Silver King. You all

know what that means. (Maple Leaf, Mount
Dennis, Ont.) A dandy Western. Played it on
a Sunday to good business. Pleased the kids
immensely. (Lincoln, Rochester, N. Y.) Had
this one on Friday and Saturday. The rain
knocked us out on Friday, but Saturday did ca-
pacity business. Plenty of action and comedy,
action especially in last two reels. Silver good.
He is very clever. Not as good as some of his

others, but will please 100 per cent. (Castle,

Havana, 111.) The only poor one in the first

series. I have played them all. At that it drew
a good house and pleased as well as any average
Western, but it really is the poorest of the six.

Always play up Silver King, as I know it is the
horse here that draws. (American, Wautoma,
Wis.) Not the best we’ve run of this star, but
it was good and pleased. "Fighting Blood” helps
to get them in on this night. (Lyric, Ashland,

Ky.) This is a good average Fred Thomson and
Silver King picture. (Trags, Neillsville, Wis.)
Good Western and seems to please, as do prac-
tically all Thomsons. (Legion. Herman, Neb.)
Thomson special, with Silver King, the leading
star. This is a Western that all lovers of West>
erns will enjoy. We regret very much to learn

that Fred had an accident in which he sustained
a broken leg. (Strand, Samson, Ala.) Our
patrons seemed to like Thomson in “Mask of
Lopez” and “Galloping Gallagher” also. (Mid-
Way, Hill City, Kans.) This is another good
Thomson picture with action and plenty of it.

The horse is also good in this one. No business
on account of extreme cold and lots of snow.
(De Luxe, Spearville, Kans.) A mining story
containing several good stunts by Fred. Silver

King also did some mighty clever stunts. Con-
sider it a good out-doors picture, but not quite
as good as his previous pictures. (Highland,
Guthrie, Okla.)

FIND YOUR MAN. W, Rin-Tin-Tin, June
Marlowe, Eric St. Clair, Charles Mailes, 7.—
Audiences in our town eat up dog stars and this

one proved no exception. (Strand. Pittsfield,

Mass.) This picture pleased. Very good business
two days. This dog is extra good drawing card
for me. The acting of the dog in this one is

wonderful. (Strand, Dothan, Ala.) While this

is a very good picture and drew a little above
the average business, it is not up to “The Silent

Call” or some of the other dog pictures. Seven
reels. (Ci-ystal, Flandreau, S. D.) This picture

will go over anvwhere. Buv it and run it. This
picture is a top notcher. (Elite, lola, Kans.)
A fine story and splendid acting by the dog.

Attracted a splendid business for three nights.

(Noble, Marshfield, Ore.) Here is a dog picture

that ranks with the best made. You may get

behind this one and push it hard and feel . that

your patrons will be perfectly satisfied. (Odeon,
Chandler, Okla.) This is simply a knockout.

Ran it for three days and it stood the test with-

out a murmur. Get it and run, it will pay you.

(Elite, lola, Kan.) An extra good picture. We
ran “Brawn of the North” and “The Love
Master” and I consider this almost twice as good
as either of them. Have not run “Where the

North Begins” but intend to soon. Reports show
it to be better than this. If it is. it sure is a

wonder. June Marlowe is extra good in this. So
is the leading man, but I forget his name. (Ma-
jestic, Bowie. Tex.) Business good. While we
didn’t see much story to this one, it pleased

about 100 per cent. The dog was wonderful. We
always can look for good business when we show
a Rin-Tin-Tin picture and The Southern States

Film Co.. Atlanta, Ga.. certainly gives us fair

treatment. Cannot say this of any other ex-

change handling independent pictures. (Strand.

Florala, Ala.) Good dog story. Will please every

animal lover. (Char-Bell, Rochester, Ind.) A
very good picture and good drawing card. (Ma-
jestic, Fairbury, Neb.) Very, very good. These
dog stories go over good with us and this one

went over extremely well. This dog is marvel-

ous. (Temple, Aberdeen, Miss.) Boys, Rin-Tin-

Tin makes me money in a snow storm. He is a
knockout and a sure box office. Buy him and
you will see for yourself. (Cozy. Hollis. Okla.)

The best dog picture on the market or that has
ever been made. Perfect print. (K. P., Pitts-

field, 111.) Believe me, here is a dandy picture

that has the drawing power and will please all

classes. Some of my patrons said it is the best

picture they have ever seen, while others said

that it was not quite as good as “Where the

North Begins.” Anyhow it drew well and pleased

100 per cent so I am satisfied. I am hoping that

“The Lighthouse by the Sea” is as good. (Star,

Tuckerman, Ark.) Just the kind of picture

that will bring out all the people in any town
that ever go to the movies. Your highbrows will

leave their starch at home and fight for seats

like any regular fan. This is the first Warner
Bros, picture I ever made any money on. (Grand,

Camas. Wash.) Very good, but not as good as

“Where the North Begins.” (State, Two Harbors,
Minn.) A very fine picture that went over good
in spite of the extremely cold weather and
Harly Sadler tent show as competition. Adver-
tise it good and you will not be disappointed.

Neither will your patrons. (Palace, Abilene,

Tex.) Wonderful dog, wonderful business, poor
direction. Rotten story for the dog. However,
it got the dough, so we can’t kick after all. (Ma-
jestic, Belleville, Kans.)

FIRE PATROL, THE, C, Anna Q. Nilsson,
William Jeffries, Madge Bellamy, Helen Jerome
Elddy, Gale Henry, 7.—Business very good. Would
call this one the best independent production we
have ever run. Well directed, finely acted and
good production. Story similar to Paramount’s
old “Behind the Door” with Hobart Bosworth.
(Strand, Pittsfield, Mass.) A fair melodrama.
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but did not draw, consequently made no money.
A picture is only as grood as it does at the box
office. (Maple Leaf, Mount Dennis, Ont.) Played
this in very cold weather, but did a fine business.

A good old melodrama that should please in any
small town where they do not demand too much
jazz. Plenty of action, story not so strong.

(Liberty, St. Louis, Mich.) Good picture with
plenty of action, and parts well played. Well
liked. Plenty of favorable comments. (Arcadia,
Vandergrift, Pa.) Played this at a bad time,

previous to holidays, and considering it drew
very well and seemed to satisfy okay. Our St.

Louis exchange (Columbia) gave us some fine

advertising aids that were not promised and the
price was right. (Strand, Robinson. 111.) Typical
old time melodrama with a very impossible stoiy.

Consider this a very poor picture for Stromberg
to direct. Business was very light, even after a
heavy advertising campaign. (Highland, Guthrie,

Okla.) Here is a real melodrama. Well directed,

good photography, and acting especially good by
the star. A picture that will compare with any
of the trust’s. When a State Righter company
makes a good picture give them support. Brothers.
(Legion, Marshalltown, la.)

FLAMING FORTIES, THE, PDC, Harry Carey,
6.—Oh, Boy! This is a real picture for those
who like outdoor Western pictures. It is of the
days of '49 in the West. If you are looking for

good Westerns, don’t pass this up. (De Luxe,
Spearville, Kan.) Just a fair Western picture. Will
please, however. Carey well liked here, so the
picture does not have to be so much to please
them. (Temple. Aberdeen, Miss.) Harry Carey
is a good puller, you can bet, for when I run
two a week they sure must be winners. (See
report on "Tiger Thompson.’’) Yes, I will say
there is good money in them. He does not put
up a grandstand play, but gives us good clean
amusement for our money. Played December 20.

(Amuse. Hart, Mich.) One of the best of Harry
Carey’s. Patrons were well pleased with it. (Lib-

erty. Tobias. Neb.) Above the average program
entertainment and not quite so interesting as
"Roaring Rails,” due no doubt to same being a
period picture to a certain extent. Excellent
direction by Tom Forman, who, by the way. should
be directing Fred Tomson and Silver King. Print
new. from Omaha, after a dark house one night.
(Empress. Beresford, S. D.) Very good story,

but it is the same as the rest. This has just been
released. Would advise buying this as a program
picture. Very good print. (Dreamland. Fenn-
ville, Mich.) From one of Bret Harte’s stories

of early California days, and is very well done.
Lots of action and a part that suits Carey par-
ticularly well. Carey will grow in popularity
with a few more good stories like this, as he is

one of the few Western stars that takes his
work seriously and does not depend on laughs
and stunts to put his stuff over. (Temple. Bel-
laire, Ohio.) Here’s a real good picture. Carey
soon will make Tom Mix look sick. (Riviera,
Anderson, Ind.) Very good. Everyone liked this

one. Possibly not as good as his last one, but
a dandy picture. Book it. Good film. Good
treatment. (Princess, Elwood, Ind.) One of the
best of this group and, although we had a poor
night, those who came were more than satisfied.

TTiis group of six pictures has made money for
us. (Legion, Holyrood, Kan.) Here is a pic-

ture that is made for your Western fans, and
one of the best action and outdoor pictures of

the first series made for Producers Distributing
Corp. I am pleased to say that I have had
more comments on these pictures than any I

have used for some time. I was informed by
some of my best patrons that "Roaring Rails”
and "Soft Shoes” were the two best of the six.

as they considered good for children to see. All
right, Mr. Stromberg. this is the kind of pic-

tures we like to show. (Electric, Tilden, 111.) An-
other good Carey. Business not so good ; much
opposition. (Davison, Waupun, Wis.) Another
good Carey picture. Played this on a Tuesday
and business was average, but the fans liked the
picture real well. A lot of comedy in this,

too. (Halfway. Halfway, Mich.) Harry has made
a ringer again. Our bunch says this is the best

he has done yet. Should they be mistaken, it

still remains that here is a picture that every-
body that sees it will be pleased and you can
count on everybody trying to get in to see it.

My house seats but 300, so I have to run most
pictures two nights and then could not get
them all in. You fellows that report the ex-
change gets all the money, and you the experi-
ence, just book this one and insure yourselves
a good meal ticket. Producers Distributing Cor-
poration will treat you right. (Grand, Camas,
Wash.) About all one can say about this pic-

ture is, just a common program picture, good
acting, but poor story ; pleased because Carey is

a favorite here. (Star. Alexandria, S. D.) Un-
doubtedly Carey’s best effort and in addition to

being that is one of the best Westerns produced in

a long time. One of the few Westerns I have
shown in my twelve years’ experience which
they all pronounced "good.” (Jefferson, Jefferson
City, Tenn.) A good picture. Forest fire in this

picture one of the biggest ever filmed. Good
drawing card. Ran on Monday with our serial.

(Elite, Golconda, 111.)

FLASHING SPURS, FBO, Bob Custer, 5.—
This is very good and this star is getting by
for some reason or other. Personally I do not
see any action to his work, but we are not the
ones to be pleased. If he pleases audiences,

then I am satisfied. (Oak, Oakdale, Neb.) I

can’t give this one much. Bob is all right, but
the stories they put him in are the bunk. The
ending to this is enough to give a rough Satur-
day night crowd the pip. The title, also, has
nothing to do with the picture. There are no
more flashing spurs in this than there were
horses in Hoot’s "Forty Horse Hawkins.” In
other words, it is simply getting money from
your patrons under false pretenses when you
advertise spurs or horses and only show them
bull! (Trags, Neillsville, Wis.) Just fair. This
man Custer lacks a whole lot of being a big
drawing card. In the last reel had a fair fight,

but they all licked him before that. Have to

blame that on the director, as he took several

good beatings in the forepart. Must have got
away from the director in the last. (Community.
Elgin. Neb.) The first Bob Custer that I have
played. Would call it hardly fair in the way
of entertainment. Very poor story and not much
to it. (Rialto. Terril, la.) A real good Western
feature. Print good. (Miers, Schoharie, N. Y.)
Pleased a Saturday night audience as good as

any of them. (Electric. Chillicothe, Mo.) An
extra good Western. Went good with my Sat-

urday night audience and drew extra good. (Elec-

tric. Chillicothe, Mo.)

FLIRTING WITH LOVE, FN, Colleen Moore,
Conway Tearle, 7.—Good. The kind that makes
you feel good to show, and see them come out
smiling and hear them repeating, "Fine. Why
don’t you have more like this? When will you
have Colleen again ?” and then to think what
Motion Picture World said in their criticism.

They knocked it the worst of any criticism I

ever read. Another proof that one man criticism

is the bunk. Maybe First National did not hand
the critics a tip and still some continue to knock
Mae Tinee. Her’s are not more than others.

Films good. Better than average business, four
days. (Victory, Union City, Ind.) This picture
is hardly so good as some of her others, but
even at that it was well liked. Conway Tearle
adds strength to its drawing power. Colleen has
them educated up to the flapper type of pictures

and some of them were a bit disappointed when
they discerned she was a little more serious in

this one. However, it will please the majority.
(Lyric, Greenville, 111.) Just fair. Coolleen Moore
would be a winner at the box office if she had
the stories, but this kind would soon kill this star.

(Starland, Anderson, Ind.) Another one like this

and (Jolleen will be ruined. When a star is good
in comedy and flapper roles, why put her in

dramatic? (Marvel, Carlinville, 111.) A produc-
tion that is well made and should be something
worth while, but it seems to be one of those
kind of photoplays that you find your patrons
shifting from one side to the other in their seats

and many leaving the theatre. Colleen Moore
does most excellent work. Also Conway Tearle
plays up to the part in fine style. Business un-
satisfactory during run. (Cozy, Winchester, Ind.)

Business below average. Cannot understand why.
Weather favorable and this star drew big in her
two former successes. Picture pleased. Good
support. (New McKee, Pittsburgh. Pa.) Just
fair. Colleen not at her best in this type, so

my patrons told me. (Grand. Eldora, la.) Very
good. (State. Two Harboi-s, Minn.) A real good
show. Had many tell me that it was good.

Colleen Moore and Conway Tearle both good
drawing cards. (Dixie, Russellville, Ky.) This
does not compare with Miss Moore’s previous
successes and did not do near as well at the box
office. Seven reels. (Grand, Rainier, Ore.) Pic-

ture seemed to please and drew better than av-

erage, but not so good as "Flaming Youth.”
(Olympic, Cleveland, Okla.)

FLYING HOOFS, U, Jack Hoxie, 5.—A very
good one and played to good house first night
and better the next. Weather conditions and
bad roads against us yet here. Film good. (Oak,
Oakdale, Neb.) Very good Western subject that

did fair return against dog and pony show.
(Grand, Rainier, Ore.) Not the best Hoxie, but
went over the Saturday crowd and pleased most
of them. Print excellent. Paper fine. (Opera
House, Lenora, Kan.) About fifty or one hun-
dred feet of first reel gone, and this is just

another Hoxie. All seem to run about the same.

Fairly good Western picture. (Palace, Omaha,
Tex.) Did not see this one, but went over very
well and had good box office value. Just a pro-
gram Western bought at program prices. (Prin-
cess, Neodesha, Kans.)

FORBIDDEN PARADISE, FP, Pola Negri., Rod
LaRoeque, Adolphe Menjou, Pauline Starke, 8.

—

The story of this exhibited Paradise alright, but
it didn’t seem to be Forbidden. It’s not half
as bad as it sounds, although hardly suitable for

a church show. Best Negri to date—but that’s
not saying much, as the others were rotten.

(Cresco, Cresco, la.) No worse than most of hers.

I don’t like her and I don’t know a single per-
son who does. An artist, perhaps, but why
make a real American audience watch her when
they would greatly prefer seeing some human
being of their own nationality play heroine? If

Paramount could trade her for Gladys Walton
or some other retired actress, and then keep her
there, it would strengthen their line-up, in my
estimation. (Grand, Pierre, S. Dak.) Lost money
on this, although consider it a good picture. Star
does not draw here any more. (Royal, Cherry-
vale, Kans.) A lot of good talent gone to

waste in this thing, and Pola as ugly as home-
made sin. My people thought more of “Lily of

the Dust” than they did this. (Strand, Gran-
bury, Tex.) In our opinion, the best picture in

which Negri has appeared. Famous has given it

a sumptuous production, but it is the perfect
direction that makes it outstanding. It is even
better than Chaplin’s “Woman of Paris.” Men-
jou’s work is superb and Rod LaRoeque and
Pauline Starke are almost perfect in their parts.

(Majestic, Las Vegas, Nev.) In my opinion a

good picture, except that the director mixed up the
middle ages and the present day too much. If

it’s historical, then there is no place for an auto

in the picture. If it’s of the present day there

are a lot of things that do not jibe either. Adolphe
Menjou does wonderful work in this. (Regent,
Bogota, N. J.) An extra good picture. A bit

spicy but well handled. Drew better than Pola
usually does. Splendid direction. (Rosewin, Dal-

las, Tex.) Our business was pretty poor on this

one, but was not the fault of the picture. We
had to fight cold weather. I consider the picture

as Miss Negri’s best. (Regent, St. Mary’s, O.)

Good picture and pleased, but patrons were dis-

appointed in it, as they did not see what they

expected. Went away thinking it had been badly

cut. Ran Monday and Tuesday and again lost

money on a Paramount. (Liberty, Condon, Ore.)

A very good picture. Pola was never better

and Menjou is a delight. Rod LaRoeque never

had a part that suited him so well. While a

costume period story, it is modernized in every

respect, costumes, automobiles and electric lights.

Drew good in most unfavorable weather. (Tem-
ple, Bellaire, O.) O. K. Pola’s best so far. (Lig-

gett, Madison, Kan.) This cne did not please

at all. This star does not get the money for

us and she sure is a poor drawing card. An-
other one like this one and she will be a dead
issue here. (Paramount, Wyoming, 111.)

FOR SALE, FN, Claire Windsor, Adolphe Men-
jou, 8.—Picture was good. The patrons seemed
well satisfied, but business was fair. (Regent

St. Mary’s, O.) This was a better program pic-

ture than I thought it was, and I guess better

than my patrons thought it was, for they did

not come out. (Rosewin, Dallas, Tex.*) Just an
average picture that cost a “special” price. Set-

tings are lavish. The hero of the story is a

weakling and awakens no sympathy. Menjou is

fine. (Capitol, Delphos, O.) Almost a perfect

production, one that should go over good with any
average motion picture audience. It was not

hard for me to tell by looking my patrons over

during the screening to note that they were well

pleased, and I am free to confess that the pic-

ture gave me fine entertainment. The work of

Adolphe Menjou deserves more than special men-
tion, and rest of cast very satisfactory. (Cozy,

Winchester, Ind.) Just fair. The story has been

worked too many times before. (Marvel, Carlin-

ville, 111.) This will please most any audience,

(Capitol, Huntsville, Mo.) This picture may go

in some localities, but this kind do not register

here. However, it is a very fine society picture

with beautiful gowns and settings. Also some
fine acting and direction. (De Luxe, Spearville,

Kan.) Shopworn theme. Hardly a winner, by

any stretch of the most active imagination.

(Grand, Eldora, la.) If I remember correctly,

I have heard of this plot before. Just fancy the

producer capable of believing that any one these

days wants to see the beautiful young daughter

sold to the highest bidder in order that Pa and

Ma may still live in luxury. Have you heard of

this story before? Why do they make ’em? (New
Empress, Nottingham, England.) Very fine so-

ciety drama, which pleased good Sunday and

Monday audience. Critics have been rather ad-
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verse, but title pulls them in and picture pleased

my fans. (Robinhood, Grand Haven, Mich.) Ex-

cellent work by the principals. A satisfactory

offering. (Lincoln, Pittsburgh, Pa.)

FRIVOLOUS SAL, FN, Mae Busch, 8.—Because

this picture failed at the box office here doesn’t

mean it is rotten, because I’ve lost on some ex-

cellent pictures before. For the small town I

believe this is the greatest Saturday picture that

has ever been produced. It has the story and

action that will please. Believe the title killed

the picture for me. Of all the silly titles. First

National can certainly think of ’em. For exam-

ple, look at the new title of “The Interpreter’s

House.” (K. P., Pittsfield, 111.) An exceptionally

fine picture, equal to “The Spoilers.” Wish First

National had more like it. Will pack any house.

Directing, photography wonderful. Give us more
J. K. McDonald productions. (Antlers, Roseburg,

Ore.) This kind of a picture will do business

any place. Cast good. Don’t overlook this one,

it’s a credit for any house. (Starland, Ander-
son, Ind.) Picture good. Thrills, with lots of

action. (Royal, Cherryvale, Kans.) Terrible for

a special. All the old stock situations used in

Westerns for the past five years is in this one.

I understand that First National sold this rea-

sonably for awhile, then some office boy saw it

and they hipped the exhibition value up three or

four times. Don’t let them hook you. You get all

of this in any good Western that you can buy
for program price any day in the week. Your
patrons will never miss this one if you leave

it alone. (Strand, Grinnell, la.) Here’s a good
one and will suit your Saturday crowds fine.

Wonderful scenery and plenty of action. (Dixie,

Russellville, Ky.)

G
GARDEN OF WEEDS, THE, FP. Betty Comp-

son, Rockliffe Fellowes, Warner Baxter, 6.—Only
did fair business, but gave the best satisfaction

of any picture that Betty Compson has appeared
in. (Virginia, Fairmont, W. Va.) Several
walked out on this and I don’t blame them. Page
Will Hays to take a squint at this. Jimmy
Cruze is losing out, after all his good work, by
directing such trash as this. (Strand, Robinson,
111.) This kind of dirt may be suitable for city

trade, but for a theatre such as mine, with a
family trade, and scarcely a night that we do
not number one or more of the clergy among
our patrons, it is most harmful to business and
self-respect. And yet Paramount insists' that in

order to get the decent pictures for our patrons,
we must buy the vile as well. Ye Gods and
little fishes ! If we small town exhibitors had
but one whit the spirit of our forefathers we
would touch a match to our theatres before we
would make of them a training school for
prostitutes and street-walkers. (Lonet, Welling-
ton, Ohio.) This, like all other Compson pic-
tures, was good. (Regent, St. Marys, O.) A
fair picture but one that did not draw at the box
office at all. (Grand, Pierre, S. D.

)

GERALD CRANSTON’S LADY, F, James
Kirkwood, Alma Rubens, 7.—Good. Not a small
town picture. It’s a society picture which should
please in the larger theatres. The views of the
English Channel and the one from above the
Eiffel tower in Paris were very good. These
were taken from the air. The picture was very
.well reproduced. Received a new print. (Royal,
Saxon, Wis.) Was afraid of title so used same
as second feature on double bill. Well acted and
directed and deserves a better fate than it will
receive at box office of average. Personally
would call it good entertainment for better
classes. Bill Fox had better stick to “Cyclone
Riders’* and pictures of its type for class of
houses using his features. (Strand, Pittsfield,
Mass.) A good picture with very little action.
A^d by a very good cast. An English story
without drawing power, but the story will please,
at that. Excellent photography. Film new.
(Empress, Beresford, S. D.) Mildly entertain-
ing society drama but it had too little action
for our people. Business only fight for four
days. Our experience has been that pictures with
the word “lady” in their titles don’t draw any-
way. (Capitol, New Bedford, Mass.) Society
drama well done, but means nothing at box office.

(Palace, McGhee, Ark.) A good society drama.
Alma was lovely in this one. (S. T., Parker.
S. D.)

GIRL IN THE LIMOUSINE. THE, FN, Larry
Semon, 6.—Page Harold Lloyd. Here is a pic-
ture that drew more people into my house in
one night than "Grandma’s Boy,” “Dr. Jack” and
“Why Worry” did in two, and judging from the
way they enjoyed it, would consider this the bet-

ter picture. It was just one continual uproar
from start to finish. If your patrons like Semon.
buy this one. (Lyric, Greenville. 111.) Some
report this not much, but we can’t kick. Heard
no remarks not in our favor and had extra busi-

ness. Played this on Saturday. Pleased about

80 per cent. (Halfway, Halfway. Mich). First

National are not proud of this one, for which I

give them credit. Ran it with a Universal West-
ern, “Phantom Horseman,” and got by nicely.

(Maple Leaf, Mount Dennis, Ont., Can.) A very

sad attempt to make a big time comedy. Semon
has not the personality, the appearance or the

style to win sympathy. The story was a big

slapstick that could have been done in two. The
chase at the end was like a thousand others you
have seen. The situations were forced and the

acting at times crude. Charles Murray doing
perhaps the only real work. Has no particular

drawing power and did not please the few who
just happened to come out. The kind of a pic-

ture any high class theatre is better off without.

Just pay for it and pass it along. (Temple,
Bellaire, Ohio.) If your folks like to laugh,

show them this. A very good comedy that went
over good here. (Marvel, Carlinville. 111.)

Larry’s first feature length comedy, and a good
one, too. If laughs and roars count anything,

this one will please. Went over O. K. here. No
knocks. (Dreamland, Fullerton, la.) Goofl

comedy. Not a dull moment in it. Played Sun-
day to average business. (Grand, Rainier, Ore.)

Semon had better stick to his two reel comedies

and let well enough alone. While we> came out

alright, as we bought the picture right and ran
it on a Saturday and Sunday, it does not please

and our patrons couldn’t see the laughs. (Star.

LaGrande. Ore.) A lot of the reports would in-

dicate that this one is the bunk. Ran all Larry’s

Vitagraph two-reelers. so my people know him
pretty well, and was not afraid he would not
draw or please. Ran this New Year’s Eve to

more than twice as many people as "Rupert of

Hentzau,” which I showed New Year’s night.

Of course, there is not as much riproaring slap-

stick during the entire six reels as there is in

his two-reelers, but there are plenty of laughs
at that. Be sure and get the trailer on this, for

it is a beaner. (Trags, Neillsville, Wis.) This
has been knocked a lot, but as a slapstick comedy
can’t be beat. They laughed as hard as they
did at any Harold Lloyd, and some said they
liked it better. (Square Town, Brooklyn, Mich.)
Pretty good comedy, but disgusted some. Too
much slapstick. Will go over to a full house if

you can get a few to laugh at it. Ends with
good action and Larry’s old two-reel stunts.

(Cozy. Williamsburg, Kans.) It has not been my
nature to resort to the worst that I might say
regarding a picture, but here goes: This one is

lousey ! It is absolutely impossible. Don’t show
it. If you have already bought it, shelve it for

Goodness sake. Don’t show it. (Cozy. Win-
chester, Ind.) This is the best comedy Larry
ever made. You would not think he could hold
up for six reels, but there is one thing happen-
ing after another. Film’s good. Average busi-

ness three days with carnival to buck. (Victory.

Union City, Ind.) A very good comedy that got
good business. I consider it better than “Hot
Water.” (Regent. St. Marys, O.) Went over
good. Pleased about 90 per cent. (Electric.

Morning Sun, la.) Got a fair crowd and had
very few kicks. Personally considered it no
better than the two-reelers put out by Vitagraph.
(Majestic, Oran, Mo.) Slapstick comedy that
seemed to please, as it got many laughs. (Lincoln,

Pittsburgh, Pa.) A dandy comedy drama. Kept
patrons in a happy mood. Said great. (Crystal,

Pattonsburg. Mo.

)

GIRLS MEN FORGET, PL, Patsy Ruth Miller,
6.—This is a dandy program picture that pleased
them all. The name doesn’t do it justice, but I

suppose they do run out of names. Pleased one
hundred per cent. (Community, David City, Neb.)
A good title and a mighty good pictuie. Business
extra good. (Electric, Chillicothe, Mo.) Good
picture. Is entertaining. Draws a pretty good
house. (Regent, St. Marys, O.)

GOLDEN BED, THE, FP, Lillian Rich, Rod
LaRoeque, Vera Reynolds, Theodore Kosloff, 9.

—

Very good entertainment that the majority will

enjoy to the utmost. Cecil B. De Mille starts in

where other directors quit. Here’s love and suc-

cess to him in his new company. (Odeon, Chan-
dler, Okla.) A great elaborated spectacular ro-

mance, typical of the producer, that has about
everything that goes for box office success. It

looks like someone has tried to eliminate Vera
Reynolds, the heroine, who has all your sympathy,
and has let Lillian Rich hog the story. Latter

has an unsympathetic part. Looks like Vera’s
part might have been cut out after the picture

was finished. She does wonderful with the little

bit left her. Shows the hero coming back to

her, without anything to lead up to it and no
love scenes, nor does he realize all she has done
for him. Someone missed a knockout on the
finish of this, but it does not hurt the story and
it pleases and draws big. (Temple, Bellaire, O.)
A good picture at regular prices, but not worth
a raise, as they won’t stand for it on this one.

(Majestic, Fairbury, Neb.) A great show. Step
on this one. You cannot go too strong. She is

all there and then some. (Judith. Lewistown.
Mont.) A box office picture worthy of recom-
mendation. Lavish settings, good cast and per-
fect direction. Pleased the majority of my audi-
ence. (Milford, Chicago, III.) It’s a Cecil B.
De Mille picture and who ever heard of him mak-
ing anything but a good picture? They all liked
this one, as well as “Feet of Clay" and the rest

of his pictures. (Char-Bell, Rochester. Ind.)

GOLDFISH, THE, FN, Constance Talmadge,
7.—A dandy good comedy drama. Many favorable
comments. Drew a fair crowd and as it was
rated right I received a little for my work on
this one. (Arcadia, Vandergrift, Pa.) A good
comedy which pleased and drew very well.

Connie is not the drawing card that she
used to be. (Olympic, Cleveland, Okla.)
This one gets the brown derby. I see now
where they get the title. A guy is a fish for
buying it. I will say that First National has.

sure been giving me some good productions, but
they sure handed me a lemon in this. But Con-
stance and Norma both do not get anywhere for
me. I think this picture pleased about 1 per
cent and that guy was asleep. Of course, you
bought it along with the rest, so just pay for it

and let it stay where it is. Just one more like

this and “Conny” can get her a job as an extra
and start all over again. I had about half as
many at the finish of the picture as I did at
the start. I stood out in the front and faced
them as they went out. but I would have felt

better if I could have sneaked up in the operat-
ing room. But 1 haven’t did that yet. (Regent,
Marianna, Ark.) First half went over nicely,

but latter part appeared to fall with the pro-
verbial dull thud. (Lincoln, Pittsburgh, Pa.)
Personally, I thought this was pretty good, but
by snooping around I found I was in the minor-
ity. A big bunch of Hoot-Jones fans walked out
on it. A number of pretty closeups of Connie.
Thought it would please the women folks, but
for some reason they didn’t think well of it. One
thing I will say in favor of it anyway, and that
is. it is better than “Dulcy,” which, perhaps,
isn’t much of a boost, but helps some. The cast

is good, and I still can’t figure out why they did
not like it. (Trags, Neillsville, Wis.) A picture
that pleased about 50-60. Played Sunday and
Monday nights to just fair bu.siness. (Lyric.

Chappell, Neb.) Something that should never
be released. (Photoplay, New York, N. Y.)
I consider this one of the silliest things it has
been my misfortune to show. “Photoplay” last

summer listed it as one of the six best pictures
of that particular month. What must the poor-
est one have been 1 Again a case of the pro-
fessional reviewer. P. S.—Patrons of the same
opinion as myself. (Regent. Bogota, N. J.) A
very foolish affair. After the first two reels it

is mere repetition of what happened before. Had
a few good comments but also quite a number
of walkouts. (Capitol. Delphos, O.) It is a
refreshing comedy well done, nothing vulgar in

it, and was well liked. Did not see Connie
smoking a cigarette, which is a feature that
could just as well be eliminated in most pictures
showing the life of actresses. (New Geneseo,
Geneseo. III.) Sunday to average business.
Pleased 50-50. Talmadge sisters do not register

like they used to. (Grand. Rainier. Ore.) A
good comedy. Pleasing possibly 80 per cent.
Business was not so good. (Regent. St. Marys,
O.)

GOLD HEELS, F. Robert Agnew, Peggy
Shaw, Lucien Littlefield, Norton Bailey, Cart
Stockdale, 6.—This is a very good horse racing
picture. Action is good and quite a little comedy.
Patrons remarked very favorably on this one.

Racing scene is put over in good shape, but the
picture in general is not as big a picture as

“Checkers” was. (Star, Price, Utah.) Here is

a picture that has everything it takes to make a
picture. Lots of comedy. (Auditorium, Hamil-
ton. Mo.) This is a good offering if bought
right. A story of the blue grass country. Will
please, but don’t pay special price for it. (Lib-

erty, Kalispell, Mont.) Story done many times
before. This one is poorly directed. It has fine

race in the last reel. (Crystal, Ligonier, Ind.) A
fair program picture. Not a special by any
means. A remake of “Checkers.” but not in its

class. Business just fair on this one. (Strand.

Pittsfield. Mass.) A first class picture in every
respect that drew well and pleased them all.

(Gem. Higbee. Mo.) Ran this picture on Friday
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“What the Picture Did for Me”

CAPTAIN BLOOD: J. Warren Kerrigan—Picture
is good and business was better. Went over bigger
than “The Sea Hawk.” Walter Suckno, Regent
Theatre, Albany, New York.—General patronage.

TWO SHALL BE BORN; Jane Novak—A good
picture. Not a flaw in direction nor acting, and was
glad I used it.—H. J. Longaker, Howard Theatre,
Alexandria, Minn.—General patronage.

THE BELOVED
BRUTE: William Rus-
sell—One of the best
outdoor stories we have
played. Went after it

strong and was well re-

warded with a smashing
three days business.

—

George A. Markell,
Strand Theatre, Pitts-

field, Mass. — General
patronage.

GREATER THAN
MARRIAGE: Lou Tel-
legen—A real title that
will pull and after you
get them in will also
please. Fine cast. Good
story. It broke our
house record for one
day, Sunday.—W. A.
Clark, Jr,, Castle Thea-
tre, Havana, III.—Gen-
eral patronage.

THE CLEAN HEART;
Percy Marmont— Won-
derful production. Be-
lieve it better than “If
Winter Comes.” Busi-
ness good. Be sure to
play this.—A. Finenian,
New McKee Theatre,
Pittsburgh, Pa.—Neigh-
borhood patronage.

PAMPERED YOUTH

:

Special cast—A good pic-

ture liked by everyone
here. Bought right from
Vitagraph. — H. A.
Davitts, Dixie Theatre,
Winona, Miss.—General
patronage.

Reviewers’ Comments on Others Released Too Recently for Exhibitors’ Reports

FEARBOUND : Marjorie
Daw and Niles Welch

—

Fearbound is spliced with
action from the first

foot to the last and de-
velops a rough and tum-
ble fight between two
huskies that will long be
remembered. Fearbound
has a nice love story

—

and there are comedy
touches of a unique
character. The cast is

excellent.—The Detroit
Times, Detroit, Mich.

THE REDEEMING
SIN: Nazimova — The
Redeeming Sin is, with-
out doubt, not only the

best picture that has
ever been released
through Vitagraph, not
only the best picture
that Mr. Blackton has
ever produced, but also

the best one ever re-

leased with Nazimova in

the leading role.—P. S.

Harrison in Harrison’s
Reports.

ALBERT E. SMITH president R«(. US. PtLorr.
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Every one a winner

—

J. STUART BLAGKTON PRODUCTION

ANITA STEWART
in “Baree, Son of Kazan”

James Oliver Curwood’s epic of the

Canadian wilderness . . .with Wolf,

who wears the Croix de Guerre.

DAVID SMITH PRODUCTION

MAE MARSH
in Tides of Passion^’

Adapted from Basil King’s best seller

“In the Garden of Charity”

^^School for Wives^’

with Conway Tearle, Sigrid

Holmquist, Peggy Kelly...

from Leonard Merrick’s
“The House of Lynch”

VICTOR HUGO HALPERIN
PRODUCTION

“Pampered Youth”
with Cullen Landis, Alice
Calhoun, Allan Forrest . .

.

from Booth Tarkington’s
prize winner, “The Mag-

nificent Ambersons”
DAVID SMITH PRODUCTION

in “The Redeeming Sin”

with Lou Tellegen... adapted from L. V.
Jefferson’s “The Pearls of the Madonna”
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and Saturday. Bad weather. Punk roads. Did
a nice little business on it and patrons well

pleased. Lots of comedy. A good story and a

whirlwind horse race. Get behind, you'll like it.

(Palace, Syracuse, Neb.)

GREAT DIAMOND MYSTERY, THE, F, Shir-

ley Mason, Jackie Saunders, Harry von Meter, 5.

—This is the kind of program pictures we like

to use. As good as many specials. Had the usual

fine print from Fox. (Royal, Saxon. Wis.) Our
patrons liked this and told us so. Shirley Mason
popular in this town, so we do good business on
her pictures. (Princess. Obion, Tenn.) A plot

I have shown hundreds of times. I wonder why
Fox doesn’t give Shirley Mason better vehicles.

This star has a fair following but her recent pic-

tures, “nuf sed.” (New McKee, Pittsburgh, Pa.)

Star ehai-ming as usual, but not much of a stoi'y-

Would class as weak program. (S. T., Parker.

S. D. ) Good program offering and not padded.

(Apollo,, Princeton, III.)

GREATER THAN MARRIAGE, V, Marjorie
Daw, Lou Tellegen, 7.—A real title that will pull

and after you get them in will also please. Fine

cast. Good story. Acting above par. Many dif-

ferent ways to exploit this one. It broke our

house record for one day, Sunday. (Castle,

Havana, 111.) A very catchy title and a splendid

picture. Seemed to draw more than usual Satur-

day crowd. (Temple, Aberdeen, Miss.) One
of the best pictures we have shown in a long

time. Don’t be afraid to book this one. 'Vita-

graph will treat you right. (Dixie, Winona,
Miss.) Only good program picture. Drew only

ordinary business. Good photography. (Cozy,

Wagoner, Okla.)

GUILTY ONE, THE, FP, Agnes Ayres, Ed-
ward Bums, 6.—A fair picture, but it didn’t

draw. (Texas, Austin, Tex.) Oh! Agnes! You
sure slipped us a lemon here. Poorest Ayres pic-

ture I ever played. Business was worse than

rotten, with a wonderful big flop on the second

day. So it was the end of a nightmare for

me. (Regent, Marianna, Ark.) Good picture.

Good deal on style of “Bedroom Window” but not

(juite so clever and enjoyable. (Regent, Bogota,

N. J.) Good program picture that did a satis-

factory business. (Lily. Buffalo, N. Y.) Excep-
tionally good. Used this one on a Sunday, and,

while business was not good, no fault of picture.

(Fairyland, White Castle, La.) Fair program
picture that ought to please the general run of

movie fans. (Char-Bell, Rochester, Ind.) Many
pictures like this one will put a dent in the

Paramount trade mark. (Essaness, Rushville,

Neb.) Can’t give this one much. Had to use

comedy to get it by. I have never seen an
Ayres picture yet that had any action or pep to

it. (Postville, Postville, la.) Satisfactory pro-

gram if admission is small. (Silver Family.

Greenville, Mich.)

H
HEARTS OF OAK, F, Hobart Bosworth,

Pauline Stark, 7.—Follow this after “The Last
Man on Earth.” We think it gave universal sat-

isfaction and provided the best entertainment of

the season. Bought right. Made a pile of money
on it Christmas night and again Bill Fox got

cheated, but I remember when he cheated me, so

we’re all even. Thanks, Mr. Fox, for this and
“The Last Man on Earth.” If anyone doesn’t

like them it’s because they did not get Out and
get the do, rae, me. (Majestic, Belleville, Kans.

)

Can’t see how anyone can pan, this excellent pro-

duction. Weather conditions were unfavorable

but those who saw it were loud in their praises.

Fox specials have been good so far, but owing
to cold and sleet, attendance not what they de-

serve. (Elite, Humboldt, Kan.) Expected more.
Not nearly as good as stage play. Pleased the

majority. (Antlers, Roseburg, Ore.) Bad weath-
er and a small crowd, but a real special. Fox
has fooled us a great many times, but this time
he fooled himself and made a picture worthy of

the name. The print in good condition, the price

right and the picture splendid. I would advise

all my little exhibitor friends to grab it. (Ideal.

Chateaugay, N. Y.) A good program picture.

Sold at special prices. Fox is fooling us again.

Business the poorest in years. (Crystal, Ligonier,

Ind.) Old melodramatic success well done. Gets
over and seems to please. Draws the people who
remember the old time shows, but not the women
or young people. (Temple, Bellaire, O. ) A
slow, drawn-out, weepy story. Too sordid and
not enough action. Well directed. Far from
a special : just a fair program. Can’t under-
stand the good reports given this picture by a
number of the exhibitors. Title means nothing
at the box office. Neither do the stars. (Strand,
Pittsfield, Mass.) Just fair. Ending too sad.

(Crystal. Flandreau, S. D.) Very weepy melo-
drama with a heart wallop at the finish that
brings out the handkerchiefs. Story of two men
in love with same girl. Older man sacrifices him-
self to bring happiness to younger man and the
girl. Business good for three days. (Capitol,

New Bedford, Mass.) A well acted drama of the
New England sea folks, with the climax in the
frozen North. The radio has an important part
in the ending. Received a very good print on
this, and it seemed to do well here. (Royal, Sax-
on, Wis.) When you play this so-called special,

better take a night off and go see your wife’s

folks. If you make a mistake by showing it

two nights, better close up the second for you
won’t have any one to see it. Without excep-
tion, it’s the weakest picture that I have ever
tried to put over two days. It takes gall and
lots of it to release a picture like this one as a
special. No stoi'y. no acting, no stars, noth-
ing. (Lyric, Greenville, 111.)

HER LOVE STORY, FP, Gloria Swanson, Ian
Keith, George Fawcett, 7.—A good picture, but
not as good as her former pictures. Does not
appeal to all classes. (Majestic, Fairbui’y, Neb.)

This production should be put in the program or
“average picture” class and sold as such, but
try and buy it that way and see how far you
get. A few more like this and “A Society Scan-
dal” and Glorious Gloria will have lost her draw-
ing power. Are there no more stories available

as good as “The Humming Bird?” If not, I may
have to write one myself. The people found out

in some way about this weak one and failed to

show up at “The Suburban.” (Suburban, Omaha,
Neb.) Terrible business on this one. Gloria

is dead in this town. Evei'ybody forgets to come
when she is advertised. (Noble, Marshfield, Ore.)

I lost 50 bucks on this bird. Gloria is a dead
one with us. I am glad she married that French-
man, I hope that she will stay over there. (Ly-
ceum, Thief River Falls, Minn.) Now this is

a h— 1 of a thing to put Gloria in after “The
Humming Bird” and "Manhandled.” Wonder if

the office boy picks her stories. I thrust this

down their throats Thanksgiving. Knew it would
take a Holiday to get them in on this. It’s hope-
less. Bye-bye, Gloria, I spent three years build-

ing you up—but no “Madam Sans Gene” for me.
(Cresco, Cresco, la.) While this got across, it

did not please as well as some of this star’s

previous offerings. (Lincoln, Pittsburgh, Pa.)

Poorest Swanson we ever ran. Story is not her
kind and my people were disappointed. Think
she is losing out, as her pictures do not draw
for us any more. (Crystal, Ligonier, Ind.) I

consider it as slightly below the average Swan-
son picture. However we had fairly good busi-

ness. (Regent, St. Marys, O.) Another Famous
Forty that missed fire. Not a Swanson story

and the turn out was mighty slim. (Arcade,
La Grande, Ore.) Very good picture with good
drawing power. (New Geneseo, Geneseo, 111.)

A very good picture and story for regular pro-

gram. (Ci-ystal, Tombstone, Ariz.) Personally
don’t think much of it. Think star miscast,

should have been Lois Wilson, but the ladies and
flappers liked it, so there you are. Fair business

first day, flopped the second, and Saturday off

$60.00. Finely mounted. (Palace, Ashland, O.

)

“Her Love Story” is a very good Swanson. Every-
body satisfied. Swanson does great acting and
is a great star, 'fhe directin.g was good. Photog-
raphy extra good. Evei'y exhibitor should play
this one. (Royal. Galion, O.) Not fhe kind of

a picture that you expect to see Gloria Swanson
in. Patrons are found to be somewhat disap-
pointed. Although it is a good picture it will not
satisfy the Swanson fans. Attendance very good.

Gloria draws the women patronage. Films in

good condition, as are all prints out of the Para-
mount exchange at Peoria. (Paramount, Wyom-
ing, 111.) Much too sad. Think women enjoyed
it, but the title does not attract men, nor does
the picture please them. Gloria is entitled to bet-

ter stuff than this. (Strand, Alma. Mich.) An-
other picture like this one from this star and
it will be goodbye Gloria here. She plays a
wonderful part in this picture, but she is entirely

out of her class. It will not please 50 per cent,

and your patrons will not hesitate to tell you
about it. A good many left before the show was
over. Film in good condition. (Paramount,
Wyoming, 111.) Good enough picture, but far

from big. Gloria miscast in this in my opinion.

The crowd doesn’t expect a picture of this kind
with her as the star. Business a little below
par. (Regent. Bogota, N. J.) Poor is too good
a word to describe this. (Crescent, Newark, N.
J.)

HER MARRIAGE VOW, W, Monte Blue,
Beverly Bayne, 8.

—
'While a good picture, this

must evidently have been changed in the final

cutting, as the plates and other advertising did

not correspond with the picture. They were ex-
actly the opposite. There are many others, es-

pecially Paramount, in which scenes on the
photos must have been cut out in the final cut-

ting. The trouble is that people think that when
we small fellows get the pictures there’s a lot

left out. (Regent, Bogota, N. J.) This is a
good picture, suitable for high class houses. I

find all Warner Bros, pictures very good. If

you can buy them right, buy them. I paid too
much. (Palace, Abilene, Tex.) Our patrons
liked this very much. The entire cast was good.
(Marvel, Carlinville, 111.) A fairly good picture
which will please 85 per cent of the audience.
(Majestic, Fairbury, Neb.) I was afraid of this

as a special, so played it as a program picture.

It was better than I expected. Might have gotten
by as a special. Certainly better than a program
picture. It is a real good story, well acted. (Ma-
jestic, Bowie, Tex.) Picture nicely done and well

liked by the few that came. (Grand, Camas,
Wash.) A nice little program picture. (Lig-
gett, Madison, Kan.) This is good entertain-
ment but lacks pep. I find most of Warner’s are
good, but not enough action. (Apollo, Princeton,
111.) Another good one. Seens as though that
is about all Warner Bros, have, good ones. I

have played a good many of them and every one
so far has been good. (Doric, Erie, Kans.)

HER NIGHT OF ROMANCE, FN, Constance
Talmadge, Ronald Colman, 8 Splendid. It is

a pleasure to report on a picture of this calibre.

Constance Talmadge does her stuff great. After
making a number of slumps, here she goes over
big in one of the best comedies of the year, with-
out a doubt. This will make a chronic grouch
laugh heartily. (Community Centre, Southbury,
Conn.) Dandy little show. Sure pleased, every
one talked about this show. (Riviera, Anderson,
Ind.) To me this is mighty fine entertainment.
Constance Talmadge never was such a delight to

the eye as in this performance and Ronald Col-

man he does the thing just right. Rest of cast

perfect and picture is perfectly made, but O’ boy
the box office story—the poorest drawing card
this year and that is the truth b’ gosh. (Cozy,
Winchester, Ind.) A splendid comedy drama that

everyone seemed to enjoy. A picture that you
will be glad to say you have played. (Lyric,

Chappell, Neb.) This went over good and seemed
to please them, as I had several good compli-
ments on this one, but I would rate it as a very
fair program offering. (Dixie, Russellville, Ky.)
Thi* is the best picture we have ever run with
Constance in. Our patrons did not hesitate to

say they would come every night if they could

see a picture like that. Connie almost lost her

pull here, but she sure made a good come back
on this one. This is not silly, and not too heavy
to please anyone. (Orpheum, Glasgow, Mont.)
Here’s a picture that just couldn’t be any better.

Lots of comedy and funny situations. By far

the best picture Connie ever was in. Ran it

Thanksgiving to a more than pleased audience.

(Marvel, Carlinville, 111.) Eight reels of good
clean entertainment with Constance at her best.

Direction flawless. Leading man does his stuff^

very well. Print new out of Minneapolis. (Em-
press, Beresford, S. D.) Good picture for the
better class. Did not draw big, but did not lose

anything, as it was rated right. (Arcadia, 'Van-

dergrift. Pa.

)

HER OWN FREE WILL, PDC, Helene Chad-
wick, Holmes Herbert, Allan Simpson, 6.—A fair

program picture, in which the leading man mar-
ries a girl that doesn’t love him but in the

end turns he-man and my how she falls for him.
(Castle, Havana, Rl. ) A fine society drama.
Helene Chadwick shines and the whole cast is

great. Story good. (Arcadia, 'Vandergrift. Pa.)

Some said too silly, some said fair. I myself
didn’t think much of iL (Halfway, Halfway,
Mich.) Just a program picture. Good entertain-

ment. That’s all. (Silver Family, Greenville,

Mich.) We sold our house to the “Rebecca Lodge"
and did well. We do that by all Lodges and
Churches, American Legion. Also, picture took
good. All well pleased. Was a good one. Don’t
be afraid to buy. (Amuse, Hart, Mich.) Fair
program picture that pleased the majority.

(Royal, Reading, Pa.)

HE WHO GETS SLAPPED, MG, Lon Chaney,
Marc McDermott, Norma Shearer, John Gilbert,

Tully Marshall, 7.—This is a master production

and a great credit to Seastrom. Chaney is just

wonderful and Gilbert and Norma Shearer are

great, too. Entertainment value is 100 per cent.

The only objection, too many of our patrons

stayed to see it over again. Has good drawing
power. (Star, Price, Utah.) Good drawing
power. (Chimes, Cedarburg, Wis.) Not a pic-

ture for a small town. Chaney’s acting very
good. Peculiar subject. (Peoples, Crosby, Minn.)
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A tragedy, well produced and well acted, though

it will not appeal to the masses. (Marvel. Carlin-

ville. III.)

HIS FORGOTTEN WIFE, FBO, Madge Bel-

lamy, 6.—^This is a rather good program picture

which seemed to please real well. Business was
a little off, but I do not think that it was any
fault of the picture as everybody seemed to en-

joy it. I ran it with Our Gang in “Seein’

Things” and had a real good program. (Regent,

Marianna, Ark.) We played this one on a Satur-

day night and pleased everybody. It is an ex-

cellent show. To me it is much better than “The
White Sin.” It should please young and old.

(“Y”, Nazareth, Pa.) All comment was good.

Nothing big, but above the average program pic-

ture. Stood up well for two nights. (Grand,

Camas, Wash.) "Fine!” "One of the best in a

long time.” What more could an exhibitor

want to hear ? Pleasing picture from every
standpoint. (Court, Huntingdon, Tenn.) Good
picture, good looking stars, good direction, good
everything. It is an A-1 production that got

nothing but praise. Both these stars are popu-
lar here. (Majestic, Weiner, Ark.) This pic-

ture went good for two days. Nice acting and
a good clean story. (Columbia, Athens, O.) The
picture is all right. Pleased. Not a “sex” pic-

ture. (Alamo, Moody, Tex.) A very appealing
picture, as well as a good story, which should
please any audience. Madge Bellamy and Warner
Baxter do some mighty fine acting in this pic-

ture. (Castle, Havana, 111.)

HIS HOUR, MG, John Gilbert, Aileen Pringle,
7.—An excellent picture that pleased the women
100 per cent and also the majority of the men.
The entire cast does fine work. You can put
your steam behind this one. (Odeon, Chandler.
Okla.) More hot stuff, but they like it. Our
friend John Gilbert is sure full of pep in this.

(Marvel, Carlinville, III.) Divided comments on
this subject, although beautiful to look at. Rental
is too high on the Glyn stories. (Peoples, Crosby,
Minn.) Wonderful acting, photography and di-

rection. Male lead, John Gilbert, a big improve-
ment over “Three Weeks.” He should always
play opposite Miss Pringle. They are a hand-
some pair. Didn’t have a very big crowd, but no
fault of the picture. Good comments. (Commun-
ity, David City, Neb.) An exceptional picture
of its kind. Handsome hero and beautiful hero-
ine. Beautiful gowns and wonderful settings.
All in all. Miss Glyn should be congratulated in
handling the story as well as she did. (Brook-
lyn, Detroit, Mich.) Good picture, good acting,
in a fair story. Business light ; not a box office

picture. Paid too much for it. (Globe, Globe,
Ariz.) A most delightful comedy drama and the
two, Aileen Pringle and John Gilbert, certainly
do their stuff in a most extraordinary manner.
This sort of entertainment appeals more to a
class patronage and does not suit the so-called
rough working man. The first night of showing
our attendance was nearly all women. (Cozy,
Winchester, Ind.) This is a good production.
Seemed to please most all who came. Business
below average. Seven reels. (Grand, Rainier,
Ore.)

HIT AND RUN, U, Hoot Gibson, 5.—This is

another one that is different. It went like wild
fire here, as Gibson is a sure bet here. Every
one satisfied and told me so. Do not need a
comedy when you show this as it is all comedy
anyway. Played to good house first night and
doubled the next, so I am sure the picture
pleased all who saw it, and those who stayed at
home missed somethin"-. I would like to find an-
other star that would draw them like Hoot.
(Oak, Oakdale, Neb.) A baseball yarn with a
likeable hero. Some acMon and a lot of good
comedy. Business fair for three days. (Capitol,
New Bedford, Mass.) A baseball story with a
punch and a laugh. Got over nicely and pleased
all. (Elk Grand, Bellaire, O. ) This one is a
dandy and will get the money any old place
where there are baseball sports, as they will
see the good points in it and have a good time
as did the crowd in the ball park, and as my
crowd in my theatre. The swat hits got them
all. We have some of the old time ball players
in this town. (Amuse, Hart, Mich.) This is
our first picture of Hoot’s new ones and it’s a
crackerjack of a baseball story and pleased all
who saw it, but weather was awful bad, which
kept them ^way. But they had better keep Hoot
in Westerns and make him cut out the “silly
stuff.” He needs a new director also—someone
like Clifford Smith. (Castle, Havana, 111.) A
wonderfully good picture in which baseball and
Western stuff was well mixed and it brought
down the house. Hoot as a “hitsman” was bet-
ter than the marine in “Out of Luck,” which
lingers in the memory as a good one. (S. T..

Parker, S. D.) An entirely new role for Hoot,

but he gets by with it in fine shape. Plenty of

comedy, but is in no sense a Western. Paper is

much overdrawn, as it gives too much of the

scene where the girl is rescued from the runaway
team and this is a mere incident in the picture.

Very good. My people liked it and I was not

afraid to stand at the door and look them in the

eye when they came out. (Liberty, Lakeview,
Mich.) If your patrons like baseball. Western,

society or what, book this picture and tell them
everything. It’s Okay and will please 95 per

cent. Although we paid too much, that’s no
fault of picture. Book it and boost. (Palace,

Omaha, Tex.) Interesting story, plenty of ac-

tion, and if your people like baseball stuff with

comedy situations, this will go over nicely.

Pleased our crowd but made no money on it,

due to cold weather, we suppose. (Queen, Ft.

Stockton, Tex.) Never heard them yell like they

did on this picture. It’s a scream from the be-

ginning to the very end. That’s not press talk,

but sure enough facts. Strictly a baseball story,

and it’s a pippin. It pleased the regular Hoot
fans and all the others, too. (Highland, Guthrie,

Okla.) Snappy action picture. Pleased majority.

(Majestic, Eureka, Mont.) A very good picture

that pleased my Saturday night patrons. (Past-

time, Granville, N. Y.) Good program picture.

Drew very nice business for Saturday. Lots of

comedy in it. (Cozy, Wagoner, Okla.)

HOLD YOUR BREATH, PDC, Dorothy Devore,
Walter Hiers, Tully Marshall, Jimmie Adams, 6.

—Many patrons claimed this to be equal to Har-
old Lloyd’s “Safety Last” which I think correct,

but it will not draw like the Lloyd picture.

(Royal, Spirit, Lake, la.) I hand it to this one.

It drew them and made them hold their breath.

A 100 per cent comedy. (Arcadia, Vandergrift,
Pa.) Made them laugh, but people are tiring

of trick stuff. They get so much of it in comedies.
(Davison. Waupun, Wis.) Starts in where Har-
old Lloyd leaves .off. If Lloyd made this picture

we would have to give our house to run it.

(Brooklyn, Detroit, Mich.) A very good comedy.
Should please everyone. (Essaness, Rushville,

Neb.) Oh, boy I What a comedy I Better than
“Safety Last.” Every person who saw this

comedy told me so. Devore and Hiers a real

team. Why not more comedies like this? Nice
business. (Starland. Anderson, Ind.) It’s as the
title indicates—brimful of stunts and comedy that
will make you hold to your seat one moment and
crack your sides open the next. If you’re look-

ing for excitement, here it is. Didn’t draw as
well as we thought it would. (Castle, Havana,
111.) This is a steal on “Safety Last,” and it’s

just about as good. Extra business election night
with this. (Pastime, Mason, Mich.) Good busi-

ness. Good picture. Seems to please all. (Strand,
Samson, Ala.) There are two things that I

have always maintained that the average woman
can’t do properly, one being to drive an auto-
mobile and the other to play comedy leads in pic-
tures. Still there are many expert lady drivers.

When it comes to playing a comedy lead my
skypiece is off to Dorothy Devore. She is just
dandy in this picture—her part being acting out
fine without overacting it. In fact that whole
picture is six spools of entertainment and, by
the way Mr. Editor, I claim that this picture will

please the “average movie fan,” will go over in
the “average theatre” and is an “average (about
99 per cent) picture.” After the picture has
been reviewed by say twenty-five or more ex-
hibitors, let’s see if I am right or wrong. The
picture, of course, is a thriller, but I am not re-
ferring to that alone. The continuity is so per-
fect and so many pleasant punches are injected
to keep up the interest. If Producers keep this
pace up they should worry about getting runs for
their stuff. I might add that I reeontracted for
this picture at a fifty per cent increase after I

reviewed it. (Apollo, Princeton, 111.) Every-
body said better than “Safety Last,” and I was
inclined to agree with them. House in a con-
tinual uproar all the time. Will please all classes.

(Pythian, Marshall, 111.) This is a dandy picture
and one which will please them all. Plenty of
action and comedy. Dorothy is easy to look at
and fast on her feet. Although the action is

not quite as tense as the last reel of “Safety
Last,” it is, however, well sustained, and should
please anywhere. (Trags, Neillsville, Wis.)
Here’s one that will please and then some. I
liked it better than "Safety Last,” which is a
similar picture. Business good and audience en-
thusiastic. Picture a little slow at first, but
Oh I boys, when the action on the building starts
it is action I Kept the house in an uproar. A
series of outbursts of laughter punctuated by
gasps at the thrills. (Cozy, Columbia, Mo.) A good
comedy. Reminds one of Lloyd in “Safety Last.”
An hour’s entertainment. Some of my older pat-
rons did not care much for it. Don’t promise too

much in boosting it. With a more popular star

it would have the drawing power it now lacks to

make it a big picture. (Milford, Chicago, 111.)

A dandy comedy, as good as a Lloyd. Humor
thrills, everything necessary. (Maple Leaf.

Mount Dennis, Ont., Can.) One of the best

action pictures we ever ran. Good business. (Ly-
ric, Creighton, Neb.) Best picture of this kind
I ever saw. Should say 100 per cent. (Temple,
Blissfield, Mich.) This picture is a ringer from
start to finish. It kept the house in an uproar
during the whole run. Dorothy is well liked here
and this is the best thing she has ever done in

the way of comedy. Buy it and give your people
a real treat. (Community, Elgin, Neb.) Very
good. Pleased small business two days. Print
better than usual, from New Orleans. (Strand.
Florala, Ala.) A refreshing, clean, fast moving
comedy. Family entertaining type. Better than
the Lloyds and can be bought right. Grand.
Chetek, Wis.) Our audience 'aughed more at
the two reel comedy we ran than at this fea-
ture. Poor attendance. (Majestic, The Dalles.

Ore.) Some picture, full of comedy thrills with
the girl pulling the stunts. Ran this in August,
but they have boosted the price since then out of
sight. (Monroe, Monroe, Wis.) Gave this to the
Legion for a benefit for Armistice Day and they
did well and were tickled pink with the attrac-
tion. It’s another “Safety Last” in everything
but the price. Dorothy Devore, pulling same
stunts as Lloyd, makes a hit. Fine tie-up for a
benefit for any Legion Post. (Strand, Robinson,
ni.) Lean hard on this one. It’s a pip, especial-
ly for Saturday. Lots of laughs and lots of
thrills. Good combination with “The Chase”
(Edueational) , which is the most delightful novel-
ty short subject we have had in many moons.
(Strand, Alma, Mich.) A very good comedy
drama. Rather slow at the start. Last two reels
quite exciting. (Star, Gibsonburg, O.) A good
novelty program. (Silver Family, Greenville,
Mich.)

HONOR AMONG MEN, F, Edmund Lowe, 6.—
Lowe’s first picture in his series for Fox. It did
not please here, as costume pictures have hard
going here. May go over better in larger the-
atres. (Royal, Saxon, Wis.) Had this picture
booked for two days and pulled it off the first
day. It might be a fair picture but it is a rotten
one for houses using Western and action pictures,
as most all houses are that use Fox pictures.
Poor business. Paper punk. (Highland, Guthrie,
Okla.) Taken from “The King’s Jackal,” by
Richard Harding Davis. Poor story for the
screen. More time and money wasted. Pleased
very few. (Maxine, Croswell, Mich.) Possibly
all right for some localities but no attraction for
our town. Did not make film rental. Anything
bordering on costume or foreign no good for our
clientele. This is a foreign story. Elite, Hum-
boldt, Kan.) Was not liked; too much foreign
.stuff. (New Geneseo, Geneseo, III.) This guy
Lowe might be a good actor, but if he is a box
office magnet, then I am a millionaire. Had
a Bargain Night at half price on this one and
people got stung. (Liberty, Kalispell, Mont.)

HOT WATER, P, Harold Lloyd, Jobyna Ral-
ston, 5.—Very good and while it doesn’t begin to
have the thrills of some of his earlier features,
it will go over on account of Lloyd. Paid a big
price for a town of less than 500, but was the
first in this territory and drew ’em for miles
around. (Palace, North Rose, N. Y.) This is
one of Lloyd’s best pictures, but after paying
the price they ask, with advertising and house
expense, I did not make a dime. Be sure that
your contract has been approved before you start
advertising this one or you may be sorry. This
is just a tip. I know from experience. No more
Lloyd’s for me at the present exhibition value
Lloyd has on his stuff. Print new, weather good.
Played on Sunday, Monday, Tuesday. (Royal,
Spirit Lake, la.) A good five reel comedy which
I paid a big price for. In a small town of 4,000
the price was so high that I had to advance the
admission price to 25c and 50c in order to get
by with it, and that is all I did—get by. Half
of the town are sore at me for advancing the
admission price on Lloyd, as they think that
with 50c they ought to see a masterpiece and
not a five reel comedy. A good comedy ; run
it if you can buy it right, but don’t charge them
60c, whatever you do. Fair attendance. (Star.
Dunsville, N. Y. ) A good five reel comedy, but
with roads almost impassable, and at the price
we paid, we didn’t make anything. (Russell,
Brunswick, Mo.) Was afraid of “Hot Water”
after the luke-warm praise given it by Chicago
papers, but folks, it is there I It is his funniest
comedy since “Grandma’s Boy,” and the best
story he has had for a long time. Man, that
last reel is worth all we paid for the show.
Lloyd brings out the lame, the halt and the blind.
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and they come from all points of the compass.

Lloyd makes everybody happy, including the box

oflBce. (Quality. Cullom, 111.) My opinion of

this one is that it is a good comedy feature, but

patrons seeemd to be divided. Some said better

than “Girl Shy” and some said not as good. It

will get business, though, under fair conditions.

I lost money on it on account of snow storms,

extremely cold weather and bad roads. (Rialto,

Cozad, Neb.) A money maker. Played to good

business for three days. (Regent, St. Marys, O.)

This feature does not have the heart-reaching

qualities of his former pictures and, having

dropped his former co-stars, loses much compared
with “Dr. Jack” and "Grandma's Boy.” Do not

pay more for this picture than you paid for

“Grandma’s Boy” if you want to make money.
(Lyric. Butler. Pa.) Plenty of business, if we
could keep a few of the shekels ourselves. Pathe

got it. "Hot Water” is a great picture, but not

up to the Lloyd standard. (Amuse-U, Frederick,

Okla.) Fine picture but not his best. His name
biggest drawing card, not the picture. (Metro-

politan. Morgantown, W. Va.) Harold Lloyd will

pack them in when nothing else will. Not as

good as some of his others, but still ahead of

other comedies. I would have broken all house

records on this one if my competitor had not

been so dirty as to advertise this picture for

the day after I closed my run on it. He did

not have it but ran an old comedy, “Hot Water.”

Buy this one and boost it big. It will satisfy

100 per cent. (Missouri, Mountain Grove. Mo.)

Lloyd’s comedies are all good, but some are better

than others. This happens to be one of his poor

ones. (Ligget, Madison, Kan.) Doing the big-

gest business that has ever been done at this the-

atre. S. R. O. out every performance. In my
estimation not so good as “Girl Shy.” but Lloyd

gets them in at any price. (Electric, Chillicothe.

Mo.) Some slapstick and will draw and please

those who are easily tickled. I guess Lloyd is too

busy signing new contracts and has no time to

make good comedies. (Electric, Independence,

Mo.) Not the best Lloyd by any means, but a

good picture. Lost money on account of coldest

weather for seven years. Will get the money if

given a chance. (Cozy, Wagoner, Okla.)

HUMMING BIRD, THE, FP, Gloria Swanson.
8.—The best Swanson we have shown. Some of

our lady patrons did not like her in this, but

it was the kind of a story that gave her a
chance to do some real acting, and she made
good. Personally, we like Gloria, but she doesn’t

get us any extra dollars. However, we are giv-

ing her pictures a few more chances. (Ham-
mond, Hammond. Wis.) This is a very fine

production. The war scenes are great and are

not too long, but just right, to put it over good.

Ought to please almost any audience. Had many
favorable comments. (American, Wautoma, Wis.)

This pleased the best of any Swanson picture we
have used. Gloria does some good acting in this,

instead of strutting around in front of the camera
as is the case in most of her productions. The
weather favored us and we pleased a good attend-

ance. (Scenic. Tyler, Minn.) I read in “Ex-
hibitors Herald” where this picture had some
very realistic war scenes and advertised it accord-

ingly to my patrons. The -esult. I nearly doubled
my business over previous Swanson pictures. The
paper and photos, like the usual lun of Para-
mount paper, does not give any information of

these scenes being in the picture. (Jewel.

Hooker, Okla.) Excellent subject and Gloria’s

best. A story of Apache life during the world
war. Good picture for July 4th. War scenes

not overdone. (Peoples, Crosby, Minn.) This
is a real picture. Drew good three nights. (Star,

Clinton, Ont.. Can.) Not as good as I thought
it would be. Wouldn’t call it a special, but it’s

a good entertainer. Business fair. (Blue Mouse,
Davenport, Wash.) What I consider one of her
best productions, which drew very little at the
box office. (Rosewin, Dallas, Tex.) The best

Swanson we ever showed. Everyone well pleased.

(Badger Opera House, Merrill, Wis.) A truly

magnificent production with a real story. The
acting of Swanson, who I cordially dislike, by the
way, is really great. I put On an advertising
campaign worthy of the picture, too. but out-
side attractions proved too much and we enjoyed
just the usual program business. (Grand, Eldora,
la.) Very fine. Will please, even if price is

advanced. It is a real special. Drew well.

(Grand, New Hamburg, Ont., Can.) Very good.
Everyone here seemed to like it. (Princess,
Mapleton, la.) Here is a real picture that is a
special. Did not do a big business, as star is

absolutely new here, but it gave 100 per cent
satisfaction. A Parisian crook story taken in

Paris. Contains some good Signal Corps photos
of the World War. Print good. (Strand. La-
mont, la.) I think this one of the best Gloria

ever made, but a lot of the women did not see

it that way. as Gloria does not wear anything
but rags in this one. But, Oh, Boy, how she

acts. Boost it big when you play it. (Orpheum,
Harrisburg. 111.) As so many other exhibitors

have reported, it is a wonderful picture. If

a person thinks that Gloria cannot act, they

should see this one. Should say that it is a 100

per cent picture. (Elmac, Maple Rapids, Mich.)

Would rather have a picture like this than half

a dozen costume pictures like “Monsieur Beau-

caire.” We made a mistake in not giving it

the publicity a picture of this kind deserves.

(Crystal, Flandreau, S. D.) My second Swan-
son and I guess my last. They simply will not

come to see her. Not that this is not a good pic-

ture : it is simply great and the war scenes are

wonderful. Also Gloria’s acting. Both this and
“The Impossible Mrs. Bellew” were very good,

but I only had 39 to see the latter and 46 the

former. So what’s the use? An exhibitor can-

not run a star’s picture when he loses money
on them, no matter how good they are. T’would

simply be suicide. So here is where I ring off

on Gloria. (Powers, Red Creek, N. Y.) A
mighty fine picture which is above most of the

productions with female stars. Run to fair busi-

ness in bad weather so could not tell what it

would have done if it had a chance. Print fair.

Advertising rotten. The paper tells very little

of what the picture really is. (Opera House,
Lenora, Kan.) Used this one Wednesday to very

good business and very well satisfied patrons. The
comments on it were splendid. I would call it

one hundred per cent. The film in A-I condi-

tion, price reasonable and a money maker for

all my little brother exhibitors. It is the best

Swanson I ever ran, and that is a lot in its

praise. (Ideal, Chateaugay, N, Y.) Great pic-

ture. Did an excellent business following “The
(Covered Wagon.” It is a worth while show.
(Royal, Frankfort, Kans. ) The Swanson in this

picture is the greatest Swanson you’ve ever seen.

Bill it big. It’s great. (Pergola, Allentown, Pa.)

I was disappointed in the crowd for this one. but
it pleased everyone who saw it. I believe it

pleased the largest per cent of spectators of any
picture I have shown recently. Book it and boost

it. Good print from Memphis. (Strand, Mc-
Kenzie, Tenn.) One of the best pictures I ever
played. Star great. She isn’t a comer. She
is here. Satisfied 100 per cent. (Silver Family,
Greenville, Mich.) Gloria continues to grow bet-

ter and better, picture by picture, and this was
no exception to the rule. (Crystal, Tombstone,
Ariz. ) The only picture that has made me any
money for six weeks. Gloria steps out in this

one and shows real ability. The war scenes go
over fine. Picture is exceptionally well directed.

(Blende. Benton, Wis.) A real picture, but it

did not draw. Print good. (Strand. Conrad, la.)

Played two days to just enough business to pay
expenses. We paid too much for this show, as she
does not draw well enough. It is the best show
Swanson has ever made. She really acted in

this one. (Y., Nazareth, Pa.) Was a very good
picture and will make a good .subject to run on
Armistice Day, as the war scenes are very good
and show the great rejoicing when Armistice
was signed. Hope this will be of some benefit

to other exhibitors. (Pastime, Jefferson, O.) One
of the best pictures we’ve ever shown, so people
tell us. (Lily. Buffalo, N. Y.) This is un-
doubtedly the very best Swanson has ever ap-
peared in. Many, while they did not fancy her.

thought her exceptionally good in this one. How-
ever, I must not forget to say I lost money on
it. (Fairyland, White Castle. La.) Did a fine

business, but Gloria always gets the crowd for
me. (Liberty, Marlette, Mich.) This is some-
thing like it. Perhaps the best Swanson I have
had. Swanson, of late, a total loss for me, but
the natives must have heard about this one, for
in the face of a most beautiful blizzard, before
and at show time, I had half a house. Think
this one pleased them all. She actually does
some acting in this one. If Gloria has faded out
with your people, try this one on them. Some
of the war scenes are real stuff and good.
(Trags, Neillsville, Wis.) A good story with
Gloria overdoing her part a good deal, but never-
theless worth showing. Pleased all who saw it.

(Eagle Hall, Carlin, Nev.) Pleased a good Sun-
day crowd. This picture slightly different than
her previous ones but will please her followers.
Contains several hundred feet of the World War
which several people don’t care about seeing.
(Princess, Chilton. Wis.) Fine picture if your
fans like Swanson pictures, mine don’t. (Half-
way, Halfway, Mich.) Fine, pleased 100 per cent.
(Arcadia, Cobb, Wis.) I can only repeat what
everyone has said about this picture. It is ex-
cellent, fine piece of work by the star and well
done throughout, full of action. Had we known
of the wonderful war scenes we would have done

better, for many would have come to see these
alone. All who came enjoyed it 100 per cent.
(Princess, Crandon, Wis.) This is one special that
is a special. Many said it was the best picture
that we have ever shown. It is a picture that
will hold the audience from the first reel to the
last. Bill it big and promise them the best show
in town and you will not go wrong. (Legion,
Holyrood, Kan.) Excellent. Played it Armistice
Day and pleased immensely. Why don’t Para-
mount give us a better line of photos? To look
at these on “The Humming Bird” you wouldn’t
know there was a war scene in it. Eight reels.

(Majestic, Dresden, Ont., Can.)

HUSBANDS AND LOVERS, FN, Lewis Stone,
Florence Vidor, 8.—Real 100 per cent entertain-
ment. Good all the way. Small, but perfect cast.
In my opinion, better than “Why Men Leave
Home and as good as “The Dangerous Age.”
Played a week to fair business, due to its being
tbe week before Christmas. (Liberty, Long
Beach, Cal.) Of all the domestic comedy dramas
released, this is, without a doubt, the very best.
The huamn touches are superb. Let’s have more
like it. (Capitol, Delphos,, O.) One of the finest
pictures I have shown for a long time. It’s good
because John M. Stahl always makes them good.
He never fails. Florence Vidor’s acting is ab-
solutely perfect. From some cause the title don’t
seem to appeal to them and you may have some
trouble in getting them in, but you are perfectly
safe in promising them one of the best pictures
of the season. The similarity to all previous
Stehl productions is the only fault you can find
with this one. but they will overlook that fact
after the picture starts. (Lyric, Greenville, 111.)
Mark up another good one for John Stahl. This
fellow certainly understands what he is doing.
See that Mae Tinee of "The Chicago Tribune”
says this picture is old stuff. Either Mae Tinee
has never been married or she sees her husband
only at the Ontra at Wilson Ave. and Sheridan
Road. (K. P., Pittsfield, Rl.) This picture will
please the ladies immensely. They will praise
it to the sky. The roughnecks will not like it.

It is a high class picture with beautiful settings
and gowns and preparations for a gorgeous wed-
ding. (DeLuxe, Spearville, Kan.) The best
domestic drama we have shown. Finely staged
and superbly acted. Business poor but no fault
of picture. (Grand. Rainier, Ore.) An interest-
ing. well-acted play. Pleased our patrons. (Lin-
coln, Pittsburg, Pa.) Good comedy drama but
poor title. Indicates too much mush, which many
of my patrons do not care for. It will please
if you can get them in. but the title leads them
to believe it is another love affair and they stay
away. (Majestic. Mauston, Wis.) Good acting,
good story, good photography, good scenery.
What I would term as a better than average pic-
ture. (Note I am using the word average.)
Films good. Better than average business 4 days.
(Victory, Union City, Ind.) VeiTr good. Pleased
all who saw it. (State. Two Harbors, Minn.)

I

IN EVERY WOMAN’S LIFE, FN. Virginia Valli.
Lloyd Hughes, Stuart Holmes, Marc McDermott',
George Fawcett, 7.—A good picture with a story
that is different, with a star that is coming
along nicely. Marc McDermott puts over some
real acting in this one. No draft to it at the
B. O. (Strand, Grinnell, la.) The first two
reels of this picture were a little “juicy.” After
which it dropped into a very interesting picture,
and, from what I could learn, was well liked
by the small crowd who paid to see it. Radios,
basketball, revivals, dances, etc., have just about
paralyzed the show business in this town. (Lyric,
Greenville, 111.) Fair picture. Paid too much
money for it. Melodrama which will please if
you can get them in. We couldn’t: they wouldn’t
take our word for it. evidently, and, therefore,
thought this was “just another of them society
drammers,” (Grand, Eldora, la.) Fair picture.
Paid too much money for it. (State. Two Har-
bors, Minn.) Here is the highest type of pres-
ent day picture making and is real entertain-
ment from beginning to end. The players, Vir-
ginia Valli, Marc McDermott, Lloyd Hughes, Geo.
Fawcett and Stuart Holmes, all do most excellent
work and deserve special mention. It is a pic-
ture any exhibitor will be glad to have on his
list as coming attractions. Business for three
days very unsatisfactory. (Cozy, Winchester, Ind.)
Another one of those suggestive pictures that hurt
business. Would have been good and pleased all

who saw it if they had left out the filthy scenes
and the two rotten (excuse the term) titles. A few
more like this one and we will not only need
censorship in the state, but we will surely get
it. (Crystal. Wayne, Neb.) A good picture but
no big drawing power. Appealed to the ladies-
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(Majestic, Fairbury, Neb.) Fair picture except

the last reel, which Is simply rotten. If you run

this show cut off about 100 feet of the last reel.

How this baby got by the censorship is more than

I can tell. A few more like this and think

Iowa will need some censorship. If the produc-

ers think we want suggestive scenes and rotten

subtitles, they are badly mistaken, in this town,

at least. (Strand, Milford, la.) Very satisfac-

tory offering if you can get them in. Did not

draw for us. (Grand, Ranier, Ore.)

IN FAST CX)MPANY, FBO, Richard Talmadge,

5.—The name suits the picture and the picture

suited most of our audience and that suited us.

Richard is such a clean cut, handsome young
chap that it is a pleasure to watch him—and

if you don’t watch him you are sure to miss

something, for in most of his pictures the stunts

follow each other so fast that they "lap” over.”

(Majestic, Weiner, Ark.) A dandy action pic-

ture that pleased our patrons. (Royal, Ains-

worth, Neb.) Richard Talmadge is very good and
will make a great star some day. (Strand, Gran-

bury, Tex.) Another good one from Dick Tal-

madge. All of his pictures have been good. They
are stunt pictures with very weak stories, but

for action they are hard to beat. This one unusu-

ally fast. Pleased well here to good crowd. (Cozy,

Columbia, Mo.) This is a picture no exhibitor

should fail to run. This is my first Talmadge,
and if all of them are as good as this one I

shall be more than satisfied. Heard lots of good
comments on this boy’s acting and I believe he
will draw me extra patronage before long. Will

please all class.es._ (Star, Tuckerman, Ark.) If

your patrons like fast action pictures this should

please them as it is action from start to finish.

Also has more story to it than some of his. This

one pleased our patrons. We showed round 10

of “Fighting Blood” with it and certainly had
an action program. (De Luxe, Spearville, Kan.)
In its class it’s pretty good. There is plenty of

action and it is entertaining. (Regent, St. Marys,
Ohio.) Excellent for Saturday night crowd. Just

what they like. Action with light story. (Lyric,

Harrison, Ark.) A good picture for Saturday
night. I find that the Talmadge pictures do not
draw as good as the Thomsons. Print good.

(Sterling, Fairmont, Neb.) A fine little picture.

A little better story than usual for a Talmadge
stunt picture. (Maple Leaf, Mont Dennis, Ont.,

Canada.) Here is one fast one and he has fast

company. Also he beats up a whole house full

of toughs and gets away with it. Some acro-

bat. but they like him. Enough ’sed. (Commu-
nity, 'Elgin, Neb.) Well liked star made business

good. But stories are not what they might be.

(Regent, Bogota, N. J.) The Talmadge pictures

may be good for some places, but my patrons do
not care for them. The men will like the prize

fight in this one. (Strand, Newman Grove, Neb.)
This is a dandy picture with thrills and pep, and
will please 100 per cent of any small town.
(Photo Phone, Graford, Tex.) Dick draws well

here. This picture pleased, but it is not as good
as some he has made, nor yet is it the worst.

Just an average action picture that will get by
without arousing the animosity of the audience.

(Cozy, Columbia, Mo.)

IN HOLLYWOOD WITH POTASH AND
PERLMUTTER, FN, George Sidney, Alexander
Carr, 8.—Dandy good drama and enjoyed by those
who came, but weather was bad and business

light. (Iris, Wheatland, Wyo.) One of the most
satisfying pictures we have had in a long time.

Fair crowd ; everyone pleased. When we show
First National pictures we feel that we have
something worth while, and a show that was rea-

sonable in price. First National pictures are first

class in action, direction, photography and all

other desirable qualities. (Castleman, Water-
proof, La.) Pulls better and considered better
than first “Potash and Perlmutter.” Acting and
photography good. Comedy and action aplenty.

Would call this better than average, to better
than average business, four days. Film good.
(Victory, Union City, Ind.) Not as good as first

“Potash and Perlmutter,” although I did very
good business. (Majestic, Mauston, Wis.) A
comedy scream. One continuous laugh. Excep-
tionally good casting. Business poor. (New Mc-
Kee, Pittsburgh, Pa.) One of the funniest com-
edies I have ever had the pleasure of looking
at. My patrons screamed at it and many came
back to see it twice. Business fairly good. Would
have done better, but conditions were not of the
best during "the week I played. (Liberty, Long
Beach, Cal.) It is there and over. Much better
than the other P. & P. picture, and I realize that
that statement covers a lot of ground. It is good
all the way through and the last scene is really
a scream, so that, if I were advising, I would
say. let the feature finish the program for you,
because it will send them out chuckling and then

maybe they’ll come back again some time. Not
so? By ail means, buy, boost and play this one.

(Grand, Eldora, la.) Falls considerably below

the standard of the first “Potash and Perlmutter”

picture, due to the fact that the story is lack-

ing. But you can still count it as an excellent

box office attraction and will please the bulk

of the people. Good print from St. Louis. (K. P..

Pittsfield, 111.) A splendid comedy-drama that

drew well in adverse weather conditions. Pleased

100 per cent. (Lyric, Chappell, Neb.) Not quite

as big a laugh as the first one, but very, very

good. Business was not as good as the old one,

either, but business is worse in general now
than when we showed the first “Potash.” (Strand,

Robinson, 111.) This production is there. Pleased

our people. (Lincoln, Pittsburgh, Pa.)

IT IS THE LAW, Arthur Hohl, Mimi Palmeri,

8.—A heavy, unrelieved drama with marvelously

good acting by Arthur Hohl and Mimi Palmeri,

but a story based on a murder which is blamed

upon the hero, who later kills villain in cold

blood and demands acquittal on the ground that

he has once been tried and convicted for the

killing of the same man, said villain having

made up a man to look like himself and then

killed him just as hero arrives. (S. T., Parker,

S. D.) On account of unknown cast, the pic-

ture seems without drawing power. The acting

is good but it is at least a rqel too long. There-

fore, can rate it only as an ordinary program.

(Empress, Beresford, S. D.) Here is one of

Fox’s new 24-25 specials that is entirely differ-

ent from anything I have ever seen or shown.

It is a fairly good and interesting picture, only

it is heavy drama and no touch of comedy what-

ever to offset the long length. I don’t see why
the producers still insist on making them long

when every issue of the HERALD discloses that

us exhibitors want them shorter. Fox rates

these specials in classes AA—A—B—C. This

one is about rated in Class B. so judge your-

self accordingly. Print new first run. (Strand,

Lamont, Ga.) This is the first of the new Fox
specials and proved to be a pretty good picture.

It didn’t seem to have a great amount of draw-

ing power, but it seemed to give satisfaction.

Judging from the looks of all the actors. Fox
must have imported them all from Europe. There

wasn’t a familiar face in the whole cast, but

even at that, they were all good. (Lyric, Green-

ville, 111.) A melodrama of the 10-20-30 type.

Not bad entertainment but actors are unknown
and drawing power of picture is nil. Picture

seemed to please those who saw it, but business

was only light for three days. (Capitol, New
Bedford, Mass.) If you want a mystery drama
that is different, get this one. It sure kept

them on the edge of their seats and they all

praised it as they went out. Good for any house.

(Star, Price, Utah.) A very good regular pro-

gram picture. (Crystal, Tombstone, Ariz.) An
out of the ordinary mystery drama that pleased

all who saw it. Fine print. Business is way
off. Picture entitled to better business. (Rex,

Gilman City, Mo.)

J
JANICE MEREDITH, MG, Marion Davies, Har-

rison Ford, Maclyn Arbuckle, Joseph Kilgour,

George Nash, Tyrone Power, 12.—Here’s a dandy.

I liked it better than Griffith’s “America.” which
is of similar theme. Pleased well. More good
comments than I have had for some time. Weather
too unfavorable for good business and, there-

fore, business wasn’t up to what it should have
been. This picture is costume but it also has
everything else needed to make a good picture,

comedy, action and thrills are plentiful. They
have a selling line: “It will make you prouder
than ever to be an American.” Believe me that

line tells the truth. Get this one, ad^rtise it.

It will stand advanced admission. (Cozy, Colum-
bia, Mo.) I count this even more wonderful than
“Little Old New York.” I think it is better and
bigger than “America.” Marion Davies was never

so beautiful and never before acted so convinc-

ingly. She improves with every picture. Here
we have Paul Revere’s Ride, the crossing of the
Delaware, Valley Forge, the Fall of Trenton, the
arrival of Gen. Washington just in time to save
the life of Janice’s lover. Oh, boy I What a

picture ! It should be shown in every city in

the U. S. and it will make everybody proud
of America. (Community, Southbury, Conn.) A
good special. Has got good story, settings, action

and pleased 100 per cent. Worked it with all

schools and had good support from them. A
picture you are safe in advancing prices on.

(Star, Price, U.) A 100 per cent picture. Great
story. Star splendid (cast good). Pleased them
all. (Silver Family, Greenville, Mich.) Very
good. Too much like ‘‘America,’’ but cannot be

ranked with it. It is history, so can be hooked
up with schools. Perfect print served by Chi-
cago exchange. (Jefferson, Goshen, Ind.) Splen-
did picture, but not up to expectations and heavy
advertising failed to bring them in at increased
admission. Washington crossing the Delaware is

the most impressive part. (Y. M. C. A., Mor-
enei, Ariz.)

K
K—THE UNKNOWN, U, Virginia Valli, Percy

Marmont, 7.—Here is a real picture and an A-I
box office magnet. Get this one’ and don’t be
afraid of it. (Liberty, Kalispell, Mont.) A sin-

cerely done and very meritorious attraction. Com-
ments all favorable. Played this the four days
preceding Thanksgiving to fair business and heavy
exploitation. (Capitol, New Bedford, Mass.) Ex-
tra good business two days. Here is a picture
that is right up to date in every respect. Well
directed, beautifully mounted, good acting, with
comedy and action and will please anywhere.
Title not so good. (Electric, Chillicothe, Mo.)
A real picture, the best U, has made. It has
everything that it takes to make a picture. Just
an honest to goodness entertainment. I want to
emphasize the fact again, it is Universal’s best
picture and as good as the best. (Gem, Bates-
ville. Ark.) Drew and pleased. (Alamo, Moody,
Tex.) Just an average picture. Not worth pay-
ing extra money for. Universal has made bet-

ter pictures and sold them for a great deal less.

Very poor business. (Noble, Marshfield, Ore.)
A real good picture. (Riviera, Anderson, Ind.)

L
LAST MAN ON EARTH, THE, F, Earle Fox, 7.

-—^This picture has a catchy title which may arouse
some curiosity, but that is all. If your patrons
like a bunch of naked girls with pretty legs,

etc., you may be able to get them in. The photos
will keep the ones who don’t care for that sort
of stuff away. They say this picture is a fan-
tasy. pure and simple. It may be simple, but
not very pure. It looks like they have about
run out of stuff when they resort to this type
of entertainment, and it’s sold as a “special.”
(Lyric, Greenville, 111.) This is the first we had
of Fox 1924-25 list. We got them to be a lit-

tle more reasonable as to price this year, and
this, with the novelty of the title, helped us
make a profit. This is certainly something dif-

ferent and will please the majority, though we
do think full advantage was taken of the pos-
sibilities of the subject. We often find it diffi-

cult to know how to make up our program when
running a Fox feature, for we never know the
correct length of them. This subject is listed

as 6,600 feet, so we just booked in a two-reel
comedy and the nine reels went through in less

than an hour and a half on one machine running
at 85. We often find that Fox puts 6,000 feet
on 7 reels. (Idyl Hour, Edson, Alberta, Can-
ada.) No picture for a small town. I was out
of town but my wife said it was the kind she
wished she had been the janitor and could have
been busy with the furnace as the people came
out. (S. T,, Parker, S. D.) This is the greatest
novelty picture in our years in business and gave
99 per cent satisfaction. (One person kicked, said
he was too much past the Mason and Dixon line

to appreciate it. He admitted he was old.) This
is the first picture they ever cheered. Five below
zero, deep snow, and sixty dollars worth of busi-
ness when we thought $5 would be big. It’s got
oodles of comedy, beautiful women, a novel theme.
It’s clean, gotta catchy title, pulled ’em in below
zero. Use your own judgment. We got it cheap
and feel that Bill Fox got cheated. (Majestic,
Belleville, Kan.) Seven reels of foolishness and
a fine picture for the censors to work on. Would
advise, either screening before the show or pick-
ing out a good place to hide before the final

fadeout. (Triangle. Howard Lake, Minn.) Some
said fine, others rotten. A really “divided opin-
ion” audience saw this one. (Crystal. Tomb-
stone, Ariz.) If you want a novelty picture,

get this one, as it is certainly there on this point,

but if your patrons are the least bit touchy about
pictures on the “risque” order, you had better
look out. Several of our male friends told us
after seeing the picture that we should have ad-

vertised it for “men only” and we could pack
our theatre. Even at that, our Monday night
attendance (opened on Sunday) was the largest

we have had for months, which goes to show they

like pictures on this order, but we do not believe

it would be advisable for any exhibitor to show
many of this kind. (Crystal, Flandreau, S. D.)

I have been in business seven years and do not

in that time recall a novelty picture that gets

over as well as this does. It is highly pleasing
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and did right up to expectations. It is a dis-

tinctive novelty and makes fine entertainment.

Business good in face of stiff competition. (Cozy,

Winchester, Ind.) One of the greatest little fea-

tures I ever played. Has thrills as well as com-
edy. I hope Fox lets the good work go on.

(Liberty. Erick, Okla.)

LAST OF THE DUANES, THE, F. Tom Mix, 7.

—An interesting story. Pretty good direction

and the sure popularity of the star, put this

one over. Exceptional business for three days.

(Capitol, New Bedford. Mass.) Here is another
Tom Mix. Zane, Grey knockout. Talk about busi-

ness. Oh Boy ! Just stacked them in. Just

hope Fox gives Tom another bunch of these Zane
Grey stories. I don’t care how many times they

have been made before. This picture and “The
Lone Star Ranger” hold my top receipts. (High-
land. Guthrie, Okla.) Zane Grey. Tox Mix, two
good reasons for good business. Ran Fox Im-
perial Comedy "Sweet Papa” and had a pleasing

show. Everyone remarked about how good the

show was. (New Star. Westminister, Md.) Set

of photos and one sheet. That’s all that is neces-

sary. Had medicine show all this week. Tom
brought me just $25.75 more on Saturday night

than I did in the otlier five days. I always try

and get him around the last of the month, so I

can pay a few of my past due bills when all else

fails. Tom will bring them in and Dad McKean
in St. Louis does not hold you up for him either.

He always tries to fix it some way that you can
live. (Star, Newton, 111.) Ran Friday and Sat-

urday. Rained out first night. Pretty good house
Saturday night. Went over big considering every-

thing. Fox has some good ones this year and
will treat the boys right on their pictures. We
hope Mix does not join the ranks of Lloyd, Pick-

ford, Doug and Charley. We find we cannot
run their stuff without loss. (Rex, Gilman City.

Mo.) Well, it is Mix, and like all the rest, good,

and the author makes it good. Another one
of Fox’s good ones. I can always make money
on Fox pictures. (Liberty, Erick, Okla.) Tom
Mix and Zane Grey is the best combination for

small town exhibitors in pictures. The kids from
6 to 80 ate this up. (Palace, McGhee, Ark.)
Positively the best bet of the year at the box
office. Any Zane Grey stoiTf is usually good,

but with Tom Mix doing his stunts it is great.

Got capacity business at increased admissions.
Story pleases all classes. (Temple, Bellaire, O.)

A good Western. Pleased all who saw it. The
kind that makes money for the small town. (Perry,

Darlington, Mo.) A dandy Mix picture with ac-

tion for his followers. A Zane Grey story that

will draw them in where Westerns are liked.

Business good one day showing. (Rex. Caddo,
Tex.) Tom Mix has made a better picture than
“The Lone Star Ranger” in this one, and it did

a splendid business. (Majestic, Belleville, Kan.)
Oh, boy ! What a picture ! The best Tom has
made. Will pack them in. Had ten inches of

snow and house full. Play this one and see them
come. (Lyric, Tekamah, Neb.) Here is the
kind my fans want. Tom Mix and a Zane Grey
story, and we pack ’em in. Business good. Half-
way, Halfway, Mich.) This picture pleased all.

Keep Mix in this kind of pictures and he will be
worth the money they ask for him. People want
clean action pictures. (Crystal, Ligonier, Ind.)

LAUGHING AT DANGER, FBO, Richard Tal-
madge, 5.—A regular go-getter and. best of all,

it will please. Had to hang out the S. R. O.
sign. Played it the night following “Babbitt,”
and sure, the high brows that are always cry-

ing for better pictures were here. They passed
"Babbitt” up for this one. It’s a funny world.
If you can get it, don’t hesitate. (Grand, Camas.
Wash.) Good. ’This picture has a very good
story. In fact the best story of any that we
have shown of his. It has plenty of action. If

you are looking for action, this will do. (De
Luxe, Spearville, Kan.) The story is so impos-
sible that patrons gave us the razz, but at that
seemed to enjoy the stunts. He saves the United
States fleet from destruction in this one by tak-
ing a shot at the death ray machine. (Empress,
Beresford, S. D.) Would call it almost punk.
Too much impossible stuff in this one. Story
vei-y poor; nothing to it. (Rialto, Terril, la.)

These always get me business, regardless of
weather. He is a star that will get there.. (Oak,
Oakdale, Neb.) Best of the Talmadges to date.

While the story is somewhat impossible, the ac-
tion is predominating, with plenty of comedy.
Small town picture. (Strand. Irvine, Ky.)

LEGEND OF HOLLYWOOD, THE, PDC, Percy
Marmont, ZaSu Pitts, 6.—Not liked by our audi-

ence. Picture too sad and dramatic. People
want live pictures these days. (Princess, Elwood,
Ind.) Very few liked it. Said it was too slow.

{Holland, Holland, Mich.) The Pathe slow mo-

tion pictures have nothing on this. It is the
slowest dragged out picture we have ever run.
Poor business. (Crescent, Newark, N. Y.) Some
good things about it, but not one of the kind
we want. Slow and draggy. (Arcadia, Vander-
grift. Pa.) Rotten, in fact so rotten that we
have had to dodge some of our patrons for the
past two weeks. One patron asked for money
back—another said he’d have gone mad if it

would have lasted 15 minutes longer. Marmont’s
acting was the only good part about the picture.

It’s action moved slower than a funeral. (Char-
Bell, Rochester, Ind.)

LIFE’S GREATEST GAME, FBO, Johnnie
Walker, Tom Santschi, 7.—This is as good as the
average Johnson production. Three sheets are
good but one sheets are extra poor, at least

what I got was. They only sent me one style.

I put this on with a “Dempsey” for Thanks-
giving at a raised admission and pleased those
who came. Not so many came. (Electric, Chilli-

cothe. Mo.) A baseball story that was pretty
good but somehow did not draw and left the
audience cold. Their circus heralds played up
the fact that actual scenes of Giants and Yanks
weze used and I think it was a mistake to use
the heralds. Fans don’t care for past series and
perhaps had an idea that there was no story.

(S. T., Parker, S. D.) A good melodrama woven
around big league baseball. Not up to stan-
dard because of Emoi'y Johnson’s previous pro-
ductions. because its appeal is limited to those
who take some interest in baseball. Business
good, but not as good as we expected. (Capitol,

New Bedford, Mass.) The day that I played this

I had a Western. I want to say right here that
this is one of the best pictures for entertain-

ment that I have ever seen. The story is good
and deals with the outs and ins of professional
baseball life. Fine. (Star, Tuckerman, Ark.)
While this will not prove to be a world beater,

yet it is one of those productions which will give
general satisfaction. Did not draw as well as

a Western on Friday and Saturday. (Crystal,

Flandreau, S. D.) Very ordinary. (Marvel,
Carlinville, 111.) Fifty-fifty. (Alamo, Moody,
Tex.)

LIGHTHOUSE BY THE SEA, THE, W, Rin-
Tin-Tin, Louise Fazenda, William Collier, Jr., 7.

—Gave excellent satisfaction. Along different lines

and got splendid business and the dog is sure
there. (Majestic, Belleville, Kan.) Truly a good
picture. Comments good and business fair. (Ri-

viera, Anderson. Ind.) Very good picture and
should please 100 per cent. At least that is how
it was received here. These police dog pictures

seem to outdraw the average picture. (New,
Faulkton, S. D.) A very good melodrama and
should please 100 per cent. (Electric, Indepen-
dence. Mo.) Words cannot express my appre-
ciation of this picture. It is wonderful, wonder-
ful. The finest picture of this sort that I have
ever seen. Story superb, directing great, and
acting wonderful. This dog is without a ques-

tion a four-legged human. His acting all the

way through this picture is enough to hold any
audience spell-bound, not considering the acting
of the human stars. The scenes are beautiful

and the setting is fine. This picture is far bet-

ter than “Find Your Man,” and the cast is

much better. Play this picture by all means
and boost it big, because it will stand any
amount of praise you may give it. Here’s hop-
ing the next one is as good. (Star, Tuckerman,
Ark.) The best dog picture for the audiences
I ever saw. I think as good as “Where the
North Begins.” or better. I think Rin-Tin-Tin
lots better than Strongheart, or he gets lots bet-

ter directing. (Majestic, Bowie, Texas.) Good
picture, although not up to the standard set by
“Find Your Man.” Nevertheless will please your
patrons. (K. P., Pittsfield, 111.)

LILY OF THE DUST, FP, Pola Negri, Ben
Lyon, Noah Beery, Raymond, Griffith, 7.—If they
like Pola, they will like her in this. As we have
mentioned before on her pictures, to our mind,
she emotes and muggs too much. Don’t believe

they can ever put her across in a big way.
Paramount is surely giving her a chance. (Pal-

ace. Ashland, O.) This picture was not as good
as Miss Negri’s other ones. Business poor. (Re-
gent, St. Malays, O.) Here is absolutely the best

picture of Negri’s career, one that will appeal
to the Negri followers. (Ruble, Logan, O.) Pola’s

acting and direction good. But the story—sweet
cats—turribul. Got a fine razzing on this one.

Only have “East of Suez” left to play, and
then I am off this dame for life. They better

send those foreign directors back to where they
came from, as their perverted ideas of entertain-

ment do not jibe with those of right living, de-

cent thinking people of this man’s United States.

Didja ever see any picture turned out by any

of the foreign directors which wasn’t filled with
smut and suggestiveness? ’This sort of stuff is

probably duck soup in the cities, but is the bunk
out in the sticks. (Trags, Neillsville, Wis.) Lay
off this one. It didn’t please anyone. Pola had
better improve or she is done. Print fair. (Em-
press, Grundy Center, la.) Very good. Film in

excellent condition. Business good. (Grove, Fox
River Grove, 111.) Oh! What did I ever do
to deserve this ? This is the poorest imitation
of a picture that has been on my screen for

months, and how they “razzed” me for it. Has
an unhappy ending—in fact, it’s unhappy from
start to finish. Didn’t take in overhead, and
it cost as much as a Meighan picture. Pay for

it and give three cheers. It’s rotten. (Cresco,

Cresco, la.) Holds my house record for poor
business. The second night I actually starved
to death. Don’t buy this one, if you do, get
out of town for a week, if you don’t want to

hear remarks from patrons that will make you
shudder. (Granada. Portland, Ore.) This failed

to make a favorable impression in the box
office. (Crystal, Tombstone, Ariz.) Very good.
I think it is one of her best to date. (Mermac,
West Bend. Wis.) Many walkouts and poorer
drawing card than ever. Hereafter, it’s one
day with Pola Negri with me, or I’m off Para-
mount for life. She simply cannot be made to

draw. Rather the reverse. She keeps ’em away.
(Strand. Robinson, 111.) Not so good. The for-

eign director of this story got a little too much
of the Continental idea of morality to suit the
average American audience. The character por-

trayed by the star was too changeable to win
much sympathy and many of the -situations were
most improbable. Particularly the offer of mar-
riage by a high German officer to a poor shop
girl. It isn’t done, even over there, and in

this case was probably to satisfy the censors.

Ben Lyon did a very nice bit, as did Raymond
Griffith. (Temple, Bellaire, Ohio.) A real direc-

tor, a great star, and a cast absolutely perfect.

An absence of sub-titles gives you a picture which
from an artistic standpoint cannot be excelled.

Although it may not register at the box office,

it is strictly a high class production. (Crescent,

Newark, N. Y.) Miss Negri’s best. A pretty

girl is wanted by everyone. Good attendance.

(Char-Bell, Rochester, Ind.) Never again for

us. We positively refuse to buy this star again.
Business always far below the average when
we play Pola Negri. (Noble, Marshfield, Ore.)

Typical Pola Negri, of course, and good of that
kind. If your patrons like it, it’s okay. (Re-
gent, Bogota, N. J.) A wonderful picture. (Cres-

cent, Newark, N. Y.) Not much of a picture.

Will please a few. (Majestic, Fairbury, Neb.)
While this picture was well made and the star

did good work, it did not draw the regular
Saturday night crowd. Pleased about 75 per
cent. If it had been an American story it

would have pleased much better and drew bet-

ter. (Rialto, Middletown, Ind.) Just a fair

picture. Pola will be a has-been if she stays

with her German director. (Riviera, Anderson,
Ind.) Pola not a good bet here. This is a
good picture. Attendance fair only. (Main
Street, Russell, Kan.) Terrible. A few more
like this and good night for Pola for this place.

Better screen this before running. (Strand, Mil-

ford, la.) My patrons did not care for this and
sure told me they did not. But Pola Negri has
never been a go here. On this one I lack $4.10

of doing film rent in two days. I guess she is

too high class for my town. (Regent, Marianna,
Ark.)

LISTEN LESTER, PL, Harry Myers, Louise
Fazenda, Alec B. Francis, Eva Novak, George
O’Hara, Lee Moran, 6.—A good comedy type show
that drew enough business to pay for the film,

but not enough to pay the operating expenses
also. We used red ink on this one. (“Y,” Naz-
areth, Pa.) Did not please patrons. Said they

paid to see something besides a package of let-

ters chased through 6 reels of film. (Royal,

Cherryvale, Kan.) A good little comedy. Pa-
trons well pleased. (Regent, St. Marys, O.) Very
good and lots of laughs. Gave as good satisfac-

tion as any comedy. (Idylhour, Greeley, Neb.)

Pleased the crowd very much and did good
for me. (Regent, Bogota, N. J.) Very fine pic-

ture and one that pleased our patrons. Six

reels. (Noble. Marshfield, Ore.) Very good.

Pleased 100 per cent. (Arcadia, Vandergrift, Pa.)

LITTLE ROBINSON CRUSOE, MG, Jackie

Coogan, 5.—This was made to order for the kids,

they eat it up, and how they piled in to see

Jackie. Showed to more kids than adults first

night. The picture is extra good and pleases

both young and old alike. Drew good business

for two days against a tent show. (Orpheum,

Harrisburg, 111.) Real good and seemed to please
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90 per cent. Children go wild over it. (Mermac,
West Bend, Wis.) A fairly good picture, but
nothing to rave about, a Metro is not giving
Jackie the material to work with that First

National did. (Capitol, Delphis, Ohio.) Fine,

and then some. Without a doubt the best thing
this little star has done yet. Played to extra
large business two days. Praised by everybody.
Story excellent and Jackie sure puts it over.

(Rex, Albion, Neb.) Great. Just the type for

the small town. Pleased 100 per cent. More
power to Willard Mack. (Robinhood, Grand Ha-
ven, Mich.) This is not the best picture Jackie
has ever made, nor is it the worst. I would
class it fifty-fifty. Some liked it, others didn’t.

People don’t seem to turn out to see Jackie
like they used to. Possibly they haven’t for-

gotten “Long Live the King.” Print excellent.

(Temple, Aberdeen, Miss.) Perhaps this is a
good picture, but cannibal island stuff is all

wet here. It struck me that the story was too
ponderous and heavy for young Coogan. Busi-
ness poor for four days. (Capitol, New Bedford,
Mass.) This picture did not please the chil-

dren. From the picture standpoint it is very
good. (Olympic, Calmar, Iowa.) ’This picture
pleased the youngsters 100 per cent, but the
adults were not so enthusiastic. Not Jackie’s
best picture by a wide margin. (Cozy, Cam-
bridge, Minn.) A clever kid picture, but that
is all. He draws with the kids but it takes
too many of them at ten cents a shot to swell
the receipts. After showing one more of his
pictures, think that will be all for this star.
(Grand, Princeton, Mo.) A fine entertainment.
One that carries you right straight through.
Jackie does his stuff right up to the expecta-
tions of Jackie fans and I believe I enjoyed
it as much as any of them, but it did not do
any more than a picture costing one-half the
rental would do, as we only had average busi-
ness. (Cozy, Winchester, Ind.) Different so will
please. (Opera House, Montour Falls. N. Y.)
Consider this as good as any Coogan has made,
but was the poorest box office return of any I

have played of his. Patrons liked it very much.
The ending is unusually good, and everybody
walked out with a smile. (Regent, Marianna,
Ark.) Not Jackie’s best, but good, oh so good,
and how the kids and mothers came to see
Jackie’s latest. And in the face of one of those
boresome things known as a home talent play
at the high school. Tell them Jackie’s here—

•

that s all that s necessary. (Cozy & Jefferson,
Newport and Jefferson City, Tenn.) Jackie draws
the kids, but not the grownups. This is a good
picture. But we made the mistake of playing
it before the nearest large city, and so no one
knew what it was. (Square Town, Brooklyn,
Mich.) We believe this picture better than any
he has made since "The Kid.” Our patrons
liked this one. Prices 10 and 25 cents. (Lyric,
Waterloo, Ind.) Played this one the first of the
year and would be well pleased if the year would
hold up like it. Had quite a few fine com-
ments from my patrons on this one. (Grand.
Okolona, Miss.) As good as any of his others.
Drew and pleased the kids. Adults didn’t rave
over it. Print fair. (Empress, Grundy Center,
Iowa.)

LONE WOLF, THE, AE, Dorothy Dalton.—
For this kind of a show, it was good, but we
like a little comedy in them, or a lot of pep.
(Am” ,e. Hart, Mich.) A program show that
did well for us on a Saturday night. Holt and
Dalton are good drawing cards in our house,
and as they were together it made them bet-
ter. It should please the action lovers. (Y, Naz-
areth, Pa.) A good thriller from the Louis Jo-
seph Vance story. Dalton does better work than
usual. It was a drawing card one day. (Grand,
Eldora, la.) Just an ordinary picture. Didn’t
register at the box office at all. (Lincoln, Roches-
ter, N. Y.) Above the average for real enter-
tainment. I think any small town exhibitor can
make money on it. (Grand, Camas, Wash.)
No good. Poorest picture in a long time—my
patrons said it. Many walkouts. (Queen. Asper-
mont, Tex.)

LOVE AND GLORY, U, Charles De Roche,
Madge Bellamy, 8.—Used this one as the Armis-
tice Da^ attraction but still didn’t hit. There
seems to be something lacking in the Universal
Jewels that causes them to miss fire. (Arcade,
LaGrande, Ore.) This is a real good picture, one
that is a credit to any house. Pleased 100 per
cent. You can play this one and satisfy your
patrons and yourself at the box office. (Queen.
Taylor, Tex.) Why in the world do producers
insist upon a top rental for such trash ? A ter-
rible picture. Worse than the old-time dollar
a reel stuff. (Noble, Marshfield, Ore.) Carl
missed on this one. Patrons, with exception of
a few men, did not care for it. Direction and

makeup of some of the actors looked amateur-
ish. (Strand. Grinnell, la.) Just fair. Will
please about 2 per cent. (State, Two Harbors,

Minn.) Rupert Julian, who directed this pic-

ture. did not have as good material to work with
as he had in “Merry Go Round.” However,
he turned out an entertaining picture that is

decidedly different from the general run. Busi-

ness fair for three days. (Capitol, New Bedford,

Mass.) After it is over you will wonder what
it is all about. Nothing to it. (Auditorium,
Hamilton, Mo.) Don’t see why so many exhibi-

tors knock this. A fine picture, splendidly acted

and competently produced. Work of Bellamy,
De Roche and McDonald was excellent. Light at-

tendance, due to unfavorable weather conditions.

No fault of the picture. (Lincoln, Pittsburgh.

Pa.) Wins the booby prize for the year’s worst.

(Majestic, Easthampton, Mass.) Lay off this one.

Absolutely terrible from audience and box office

standpoint. Pleased about 10 per cent. (Liberty,

Kalispell, Mont.)

LOVER OF CAMILLE, THE, W, Marie Pre-
vost, Monte Blue, Willard Louis, 7.—If you like

posing and a little acting and no entertainment
whatever, book this. People walked out. About
three said they liked it, so I guess it pleased 3

per cent. A wonderful flop for a small town.
(Community. David City. Neb.) Some said fine,

others said rotten. My personal opinion is that
small town shows can get along just as well or

a little better without this kind of picture. ( Roy-
al. Hamilton. Tex.) Worst I ever had from
Warner. Well enough produced, but people don’t

like that style of stories for their entertain-

ment. (Liberty. Condon, Ore.) If you are run-
ning a high class house, by all means run this

picture as it is wonderful. The wops and rough
necks may not care for it. but the better class

of people will say it is wonderful. (K. P., Pitts-

field, 111.) Here’s my first knock for a War-
ner Bros, production, but this one should be
classed with the cheese variety. Absolutely no
good for small town. Might be O. K. for the
elite of New York. (Electric. Chillicothe. Mo.)
I hate to make an adverse report on a Warner
picture, but, boys, she didn’t get over here, and
I don’t believe it will in one small town out of

a dozen. Some large towns will like it. but not
all of them, is my guess. Too dramatic, no com-
edy relief, story rather weak for small towns,

and stars miscast. “Camille” by Alexander Du-
mas, was an awful good story and I looked for a

good picture, but it has been changed too much.
More like the stage play. I guess. (Majestic,

Bowie, Tex.)

LOVERS’ LANE, W, Robert Ellis, Gertrude
Olmstead, 6.—A mighty fine little program pic-

ture that sure hit the right spot. There is some
fine emotional acting, a thrill, and not a little

comedy in this, and it will appeal to all classes.

(Liggett, Madison, Kan.) Not much. At least

that is the way it took here. Guess my people

are not educated to classics. (Grand, Camas,
Wash.) Just a good little program picture,

which, with a news reel and a two-reel educa-

tional comedy, pleased about 75 per cent of an
undersized audience. Far from being as good as

the other Warner Classics we have played. Story

appealed to women more than men. (Amuse-U,
Melville, La.) Can’t give this a thing. It falls

flat. I have fallen so flat with Warner Bros,

that I passed them up this year. (New Star.

Westminster, Md.) Good picture that was well

liked by patrons. Average business. (Odeon,

Chandler, Okla.) A splendid picture that sat-

isfied all. (Silver Family, Greenville, Mich.) A
fair program picture and will please fairly well.

You can hand it to Warner Bros. They have

the pictures and you can buy them right. (Au-

ditorium. Hamilton, Mo.)

LOVE’S WILDERNESS, FN, Corinne Griffith,

7.—A wonderful picture in which Miss Griffith

is at her best. Business not so good on account

of American Legion home talent play. The ones

that saw it praised it. (Regent, St. Marys, O.)

Wish they had more of Corinne’s pictures. My
patrons like anything she plays in and, of course,

had lot of good comments. She does some fine

acting. Tone okey. Film rental high for us

little fellows. Admission 15 and 25. (Idle Hour,

Monroe, Ga.) Not an unusual picture from stand-

point of production or acting. However, story

is sustaining and if properly presented I am
sure this feature will be well received. We did

not do what should be done with this class of

picture. In spite of extra exploitation, owing
to locai conditions, we failed to make money.
(Cozy, Winchester, Ind.) Since “Lilies of the
Field,” of precious memory, Corinne has not been
doing so well. This is only fair, at best. Cost
me quite a little money to run this one. (Grand,
Eldora, la.) The business was rotten. They

must have known what the picture was. (Judith,
Lewistown, Mont.) Very good picture. Every-
one liked this one and, for the cold weather,
business held up to average. (Caldwell, St. Joe.

Mich.) Not up to Miss Griffith’s standard. Fair
picture. (Riviera, Anderson, Ind.)

M
MADONNA OF THE STREETS, A, FN. Nazim-

ova, Milton Sills, 8.—Here’s a picture, boys, that

has not got the write-up that it deserves. I

concede this one of the finest dramas I have
ever had the pleasure of running. The little

bad that is in it is so overshadowed by the
real good stuff that they will never think of it.

(Scenic, Hastings, Minn.) This is a good pic-

ture. Everyone liked it. Business fair. (Riviera,

and Starland, Anderson, Ind.) A very good pic-

ture which seemed to please. Business fell off on
second day. (Olympic, Cleveland Okla.) The
two comedy characters helped to put this across.

A laugh, judiciously placed, often saves the
show. A flash or two of comedy in some of
the heavy or dreary stretches is a positive relief

to most theatregoers, and is appreciated accord-
ingly. (Lincoln, Pittsburgh, Pa.) You have
heard lots of raving from producers about a

wonderful picture of theirs but listen to this,

Buddy. According to my patrons, this is one
of the greatest pictures that has ever been pro-
duced. Had First National realized what they
had they would have made a super out of it.

Hot diggity dog! Get behind it. Boost your
price and give it the devil. The picture will

back you up. Here is the only picture that can
be compared with “The Miracle Man” and you
can tell ’em it is just as good and many or
most people will enjoy it better. Nazimova is

going to make Gloria Swanson and Mae Murray
look like two bits. (K. P., Pittsfield, III.) I

consider this one of the best pictures made.
It has an appeal for each type in your audience.
Action, romance, direction, sensual appeal and re-

ligious appeal is all there. Will leave a good
taste in anyone’s mouth. (Char-Bell, Rochester,
Ind.) A very good drama, and Nazimova does
some rare acting. Run it same week Milwaukee
did, but it didn’t draw as I think it should have.
(Majestic, Mauston, Wis.) Gave fine satisfaction.

Everyone delighted. Milton Sills does splendid
work in this picture. It is doubtful if anyone
else could play the role without making it

ridiculous. (Virginia, Fairmont, W. Va.) A very
improbable story. Our patrons didn’t care for it.

Exhibition value too high. (Marvel, Carlinville,

111.) This picture drew fair business in spite

of bad weather and pleased the majority. Sills

well liked by our patrons. (Grand Rainier, Ore.)
Another winner for First National. Both stars

are superb and the surrounding cast is splendid.

A picture that should go over anywhere. Did
very well for a full week. (Liberty, Long Beach,
Calif.) One of these good productions that failed

to bring in any box office returns. A splendid

picture. (Regent, Marianna, Ark.)

MANHANDLED, Gloria Swanson, Tom Moore,
Ian Keith, 8.—Gloria at her best in this picture.

Many favorable comments. Business poor on ac-

count of heavy snow, cold weather, bad roads.

(Lyric, Chappell, Neb.) The first reel or two of
this comedy, which puts the audience in a re-

ceptive mood for the balance of the picture.

Although “The Humming Bird’’ was good, this

pleased a bigger majority of my patrons, judg-
ing by comments. Wish all her stuff was as good
as this. (Trags, Leillsville, Wis.) Our “Glorious
Gloria” again appears in a real show. This is

very good. (Not that I am so in love with
some of the racy scenes, however.) The subway
incident is the best that I have seen since I

was jostled by that selfsame mad rush in actual

life myself. It is a scream. This should make
real money if handled right and you have any
Swanson fans in your town. (Grand, Eldora, la.)

Played to a full house. Everyone likes Miss
Swanson. The weather was terrible. Snow about
ten inches and cold as heck. I had patrons come
five miles in the snow—that’s co-operation I I

give the people the best pictures for a small

town and I get good results from them. (New,
Berryville, Va. ) Ordinary picture sold at a good
price. Not the type of picture the patrons like

to see Gloria in. A disappointment to Swanson
fans and a “so—.so” picture to the remainder.
We ran this in very cold weather, so did not
disgust very many people. (Odeon, Chandler,
Okla.) A good picture, but failed to get the
business somehow, but no fault of the picture.

(Cozy, Wagoner, Okla.) Poor box office attrac-

tion. Paid too much. Swanson not liked here.

Picture good. Personally liked picture, but box
office receipts showed I paid three times what
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picture was worth to me. Our local exchange

has been ordinarily fair in adjustments until

Famous 40 came out. (Lane, Cle Elum, Wash.)
We and our patrons consider “Manhandled" bet-

ter than “The Humming Bird” and it did more
business at the box office. I am a firm sup-

porter of good titles and consider this one a

dandy, although I have seen some criticism from
brother exhibitors. No doubt I will get into hot

water for saying this, but we are in the business

for money and the picture that gets the money,

and its title is what we want. If the public

wants that kind of a picture, .so do we. (Strand,

Dunsmuir. Cal.) Drew only fair. About the

best to date of the Swanson’s, outside of “The
Humming Bird.” (Strand, Robinson, 111.) A
very good picture, according to the box office.

The title has a great box office value. (Regent, St.

Marys, Ohio.) Personally think it her best. She
certainly shows her versatility in this picture.

Splendidly cast and acted. This is the third

of Paramount’s Fall product that we have run.

Don’t let anyone tell you they haven’t anything.

They really have. (Palace, Ashland, Ohio.) Pic-

ture did not seem to be up to Gloria’s regular

standard. However, it pleased well and drew
some good business. Some very good comedy.
(Lyric, Sheldon, la.) A good modern society

drama with lots of pep. Gloria at her best in

this one. Good attendance. (Char-Bell, Rochester,

Ind.) A splendid picture. The star great. Story

fair. Pleased them all. (Silver Family, Green-
ville, Mich.) A very pleasing picture that peo-

ple wanted to see and enjoyed after they came.
More of a comedy than anything Gloria has done
of recent years, and she took very well in the

lighter vein. (Grand Pierre, S. Dak.) Best Swan-
son picture out since “The Humming Bird.”

Everyone liked this picture. Did not have any
complaints from anyone. After your patrons see

a picture like this one they do not hesitate in

telling you how well they enjoyed it when they
pass out. This picture will make you money.
Advertise it big and you will get results. (Para-
mount, Wyoming, III.) Drew good house for

Monday and Tuesday and pleased the most of

them. Film fine. (Reel Joy, King City, Cal.)

This is a good picture. The comedy part is

very well done by Gloria and the picture en-

tertains more universally than most of her pic-

tures. (Grand, Pierre, S. Dak.) Honest to Gosh,
I believe “The Humming Bird” has sold Gloria in

my town. I never made a dime on any of her
pictures up to that time, though I did all for

them that I do for any. That one made plenty.

While “Manhandled” is not, in my opinion, as

good as “The Humming Bird,” it is head and
shoulders above her former vehicles and next best

to the “Bird,” and that’s saying considerable.

Now that the powers that be are giving her
a chance to do something besides wear clothes,

she’s showing her stuff. I’m not going to set in

any future Swansons with a groan, as I used
to. ’That’s a Heck of a title, but by explain-
ing in all ads that it wasn’t as bad as it sounds,
they come. Did you slip up on this one in

the clean-up, Mr. Hays? “Manhandled” is

there. It will do business for you. (Cresco,
Cresco, la.) My first picture of this star and,
while I thought it to be a good picture, my
patrons did not seem to like it. I would rate

this as a good picture in places where star

is popular. (English, English. Ind.) Gloria’s

best so far. Ran two days and had nice crowds.
Subway scene good. Book if she is popular with
your patrons. Admission 15 and 25. (Idlehour.

Monroe. Ga. ) If not bought too high, will make
you money and will add prestige to your house.
(Star, Newton. 111.) A splendid special picture.

Star great and cast good. (Silver Family. Green-
ville, Mich.) Gloria was there with bells on in

this picture and star and play scored 100 per
cent. (Crystal, Tombstone, Ariz.) Very good.

Owing to the second day being Hallowe’en, with
every organization in town holding a dance and
one family out of every ten at a party, it flopped

that day. When things are against you, you can-
not get ’em. (Regent. Bogota. N. J.) Our
first Swanson for about a year and she satis-

fied. Tom Moore does good work. Print good.

(Empress, Grundy Center, Ind.) An average
Swanson which we ran during the holiday sea-

son to a very poor business. Pleased, however.
(Main Street. Russell, Kan.) We class this as

one of Gloria’s best pictures and, strange to

say, though she ordinarily does not get me any
profit. I made some money on it. (Rosewin, Dal-
las, Tex.) This is one of the best pictures we
have run in many months. It is as near 100 per

cent picture for my house as I have ever run. It

is surely the best Gloria has ever done. Plenty

of comedy and a fine story. Had more favorable

comments at box office than on any other pic-

ture we have run in the past year. (Wetz
Rialto, Middletown, Ind.) One of the best pic-

tures we have ever had the pleasure of playing.

(Crescent, Newark, N. Y.)

MANHATTAN, FP, Richard Dix, Jacqueline

Logan, George Seigmann, 7.—This is a good
program picture sold on a program price and
satisfied a fair crowd. The star is not yet made
at the box office but is coming and the crowd
is satisfied with this picture. (Grand, Pierre, S.

Dak.) If Dick keeps up this standard he should

worry about a new starring contract—nix

(Rhymes with Dix. Think I’ll apply for that

poet’s job Bill Weaver wants filled.) Did not
see this one (Too many salesmen—I’d sooner

talk to them than view picture, anyway), but

comments gave it a very good s'end-off, and
business was good. “Manhattan” is good for

any house that uses action pictures. Keep it up.

Dick—and Burnside, too—he did a fine directing

job—from flashes I saw. (Cresco. Cresco. la.)

Would call this an ordinary little program pic-

ture. Seemed to please but did not offer very

much in the way of variety. Perhaps Dix will

go over, but he hasn’t shown an3rthing startling

at the box office as yet. (Pythian. Marshall,

111.) Well produced and characters capably

portrayed. (Lincoln. Pittsburgh, Pa.) This pic-

ture will give the star a great boost on his way
to popularity. It has lots of action and comedy,
but the title did not catch the public and it only
drew a fair crowd for us. (Suburban, Omaha.
Neb.) Good obvious melodrama. Well acted and
elegantly mounted. Has an appeal for the crowd
and goes over better than lots of the more pre-

tentious ones. (Temple. Bellaire, Ohio.) Good
picture and pleased close to 100 per cent. They
may put Dix over, but he has not shown us

any drawing power as yet. Still, he always seems
to please. (Strand, Robinson, 111.) Extra good.

Give Dix more stories on this order and he will

be the most popular man on the screen. (Crystal,

Ligonier, Ind.) A very good program picture.

Pleased all that saw it. Ran it Friday and
Saturday, but lost money on it. (Liberty, Con-
don, Ore.) Good picture and pleased all who
saw it. Richard Dix is a good drawing card
for me. (Cozy, Wagoner, Okla.) Richard Dix’s

first starring picture and a dandy. Full of ac-

tion and thrills. I believe this star will make
good on his own. (Liggett, Madison, Kan.)
Splendid picture. (Palace, Ashland. O.) Good.
I think Richard Dix will be popular in my
community. (Strand, Milford, la.) The picture

is pretty good and we did a fair business with it.

(Regent. St. Marys. O.) Very good. Dix is a
comer. (Palace. McPhee, Ark.)

MAN WHO CAME BACK, THE. F, George
O’Brien, 7.—When William Fox calls this one a
special he makes no mistake, for it is a won-
derful picture. Every young man and girl should
see it. It contains a lesson that should impress
itself on the mind of everybody who has the

good fortune of seeing it. While the price is a
little high, it is worth it. Buy it and promise
them something e.xtra. (Ideal, Chateaugay, N.
Y.) A real good melodrama. The kind of a
picture your audience tells you “has something
to it.” Story covers a wide range of territory.

Offers opportunity for musical features with or-

chestra or organ, carries the sympathy and has
lots of comedy. O'Brien is a problem as a star,

as he has little peculiarities that will be hard
to overcome. (Temple, Bellaire, O.) A very good
picture and I believe if George O’Brien gets the

right support he will make good. (Marvel, Car-
linville. III.) Business good. Picture very well

liked. (Strand. Pittsfield. Mass.) Don’t pass this

one up. Did better on this than on “Scara-
mouche” and didn’t have to pawn my coat to

get it. either. You can buy this right. Print
good. Paper good. Our critics all praised this

picture. (Halfway, Halfway. Mich.) A real good
melodrama but did not draw. Star unknown.
(Electric, Independence, Mo.) This is a wonder-
ful picture. Will please all classes of theatre-

goers. Have picture set in for a return date.

(Ark, Logansport, Ind.) A very good offering

if bought right and exploited, but why does

Fox call it a super? (Liberty, Kalispell, Mont.)
A knockout. The first of the 1925 specials from
Fox for us. Hope the rest keep up with this

one. Good, clean with plenty of action. You
can’t go wrong on it. (Princess, Obion, Tenn.)
Very good picture. Should have done better.

Fox has good pictures this year for neighbor-

hood houses. (Franklin, Philadelphia. Pa.)

MAN WHO FIGHTS ALONE, THE, FP, Wil-

liam Famum, Lois Wilson, Edward Horton, 7.

—

A fine story. Star splendid (he never made a
poor one). This picture will check up with some
of the so-called specials. (Silver Family, Green-
ville, Mich.) This picture shows Farnum at his

best, supported by a good ca.st. Good attend-

ance. (Char-Bell, Rochester, Ind.) This picture

drew me a good crowd and everyone was pleased.

I made a i>oint of asking several people and all

praised it. I saw it myself and consider it a darn
good picture. I have seen several reviews panning
it. I don’t see why. (Grand, Dunnville, Ont.)

I knew this to be a weak sister from reports.

Used it Saturday before Christmas for that rea-

son. Not much to it. Farnum miscast. While
thing was not like the crowd of today looks for.

(Regent. Bogota, N. J.) Title rather mislead-

ing. My patrons were expecting a Western.

Run this before you play it and you can help

it greatly by cutting out about 300 feet. Pleased

fairly well. (Lyric, Chappell. Neb.) ’There is

nothing wrong with this picture, but heavy rains

kept the people away. (Regent, St. Marys, O.)

Flopped. Did twice as much the next day with a

Buck Jones. (Franklin, Philadelphia, Pa.) Noth-
ing to it. Drags and is tiresome. Should be

given a decent burial. (Apollo, Princeton, 111.)

If you have this picture bought. I’ll tell you what
to do. Take the third reel and cut out about

500 feet of the scene where the mother is hav-

ing the baby. There is about 600 feet of this

and 500 of it is padding and very poor stuff

to put in a picture. Leaving the 500 feet in

you have a rotten picture. Taking it out, as I

did, the picture is fairly good entertainment.

(Scenic, Hastings. Minn.) A very good picture

with a good cast. Farnum at his best and
one that is bound to please for three days and
make money. Town of 18,000. Admission 10c

and 35c. (Grand. Elyria, O.) This is perhaps

as choice a piece of tripe as was ever pushed

over on a gullible and unsuspecting public. Does
anyone know why Paramount resurrected this

bird after Fox laid him away on the shelf ?

If I remember correctly, this is one of the

Famous Forty. One redeeming feature about this

picture is that Lois Wilson is in it. (Trags,

Neillsville, Wis.) Our people seemed to like this.

And. while I do not fancy Farnum in this sort

of role—crippled—I may say that this was a

box office bet, one day. (Grand, Eldora, la.) This

is way above the average he made for Fox. Para-

mount generally does make them that way. My
summary of this is that it is very much bet-

ter than average program. (Cresco, Cresco. la.)

Title should be changed to read “The Man and
Exhibitor Fight Alone.” Guess the balance.

(Palace, McGehee, Ark.) Lay off of this one.

Absolutely no good. Title suggests an action

picture, but I did not see any action. Print

good. (Empress. Grundy Center. Iowa.) Poor

old William is sure a dead one with me. How-
ever, he has made worse pictures than this.

Paramount sure did their part. Gave him good

support and spent some good money in trying to

put him over. Just another case of him be-

ing out of his sphere. (Regent. Marianna, Ark.)

Did not figure much on this, so was not disap-

pointed. Farnum was not bad with material

given him, but he has lost his drawing power

with me. (Strand, Robinson. 111.) A pretty good

picture. Not as fast and furious as the Farnums
of old, but it was well acted and pleased. (Temple,

Bellaire, Ohio.) Very misleading title. Not a

Saturday night picture for small towns. No
action. (Crescent. Newark, N. Y.) Splendid pic-

ture. Was curious to know what he would do

under the Paramount banner. An entirely dif-

ferent picture from what you would naturally

expect from Bill. Age has mellowed him and

he still does splendid work. Paramount will give

him his big chance. (Palace, Ashland, Ohio.)

William Farnum has lost none of his old time

tricks in putting over his stuff. We expected

him to fight a little, at least, and that is the

only disappointing feature about this picture. When
we see Bill we expect some action. (New
Geneseo, Geneseo, 111.)

MAN WHO PLAYED SQUARE, THE, F, Buck
Jones, 7.—Good Jones picture, good comedy relief

pretty shots. Business good with this one. We
hit about once in every five with Fox. (Strand.

Pittsfield, Mass.) Here is another 100 per center.

Well pleased with it : so were the customers. New
Geneseo, Geneseo, 111.) Here’s a real special fea-

ture. It’s the best Fox feature that I have ever

had. It’s full of life and action. Pleased 100

per cent. Print in good condition. (Miers.

Schoharie. N. Y.) Good Western, if you care

for this kind. (Crystal, Tombstone, Ariz.) If

your patrons like action, they will eat this one

up. It’s the best thing Jones has done in a long

time. Red hot melodrama, with lots of action

and thrills. Played three days preceding Christ-

mas to better than average business. (Capitol.

New Bedford, Mass.) Buck never appeared in a

better picture. If they keep on giving him such

good material to work on he will beat Mix at

the box office. (Majestic, Easthampton, Mass.)
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MEASURE OF A MAN, THE, U, William
Desmond, Marin Sais, 5.—About on a par with

previous Desmond offerings. Ck)ntains some nice

timber country shots. (Lincoln, Pittsburgh, Pa.)

Revolving around the adventures of a "sky-pilot”

in "Swamps End.” Not good stuff. I hope they

will keep these otherwise good Western stars out

of trash. (Grand, Eldora, la.) Neither good nor

bad. Just a picture, that’s all. Desmond never

did go over here for some reason or other.

Print excellent. Paper fair. (Opera House,
Lenora, Kan.) This is a mighty real picture

of the big timbered country and has a moral les-

son. It will please your patrons. Has several

good scraps, one which extends into water. Book
it. (Palace, Omaha, Tex.) A cracking good one,

but they are going to kill Desmond the same as

they did Bill Hart by making a preacher out

of him. Desmond has always been a good bet

for me and now they stuck him in as a preacher
and the kids all made funny remarks about it.

But the picture is good, and a good moral les-

son. (Oak, Oakdale, Neb.) Good Western sub-

ject. Business off, due to bad weather. (Grand,
Rainier, Ore.)

MERTON OF THE MOVIES, FP, Glenn Hun-
ter, Viola Dana, Charles Ogle, Gale Henry, 8.

—

Saw the play in New York and liked it hugely,

but the picture doesn’t get over like the play.

Guess it’s Hunter’s spoken lines. However, had no
kicks—and some praise, and did fairly well on
it. (Strand, Robinson, III.) Splendid in every
way. The audience roared at this, and when a
"Holy City” audience roars, it means something.
They were delighted and went out laughing. Not
alone did Glenn do good work, but Miss Dana
and the entire company shared honors with the
star. Casting director deserves honorable men-
tion. A mighty satisfactory week’s program.
Nicely balanced. (Palace, Ashland, Ohio.) Ex-
cellent entertainment. If there is anything the
public likes to do better than anything else, it’s

laugh, and this will make them do it. Cast ideal.

Story very interesting and funny. (Cresco,
Cresco, la.) Got rained out on this and cannot
speak as to its drawing power. It pleased nearly
all and, contrary to reports. I say Glenn Hunter
exactly suits the part. Follows the book closely.

Boost it. (Rosewin, Dallas, Tex.) This was not
the knockout that I expected, although it is good
and seemed to please. It drew only fairly well.

(Suburban, Omaha, Neb.) A comedy that can’t
be beat for laughs. The forepart is too long
and draggy, but the last three or four reels are
rib busters. (Regent, St. Marys, O.) Fair. Not
quite what it is cracked up to be, and somehow
Glenn Hunter doesn’t please or draw. I think
this boy has had his day. (Liggett, Madison,
Kans.) Here’s a picture that drew the "once-in-a-
whiles,” together with the regulars. Extra good
business and extra compliments on the show.
Consider it as good as the play. (Colonial,
Washington, O.) Here is one that pleased prac-
tically everyone. However, that is not saying
anything, the cold weather kept people home.
Anyway, I mean the few who came were pleased
with it. (Odeon, Chandler, Okla.) I ran twelve
of the forty so far. Made money on three pic-
tures. Paramount cleaned up on the other nine.
More power to them. They are getting smarter,
we are getting dumber. (Franklin, Philadelphia.
Pa.) Glenn Hunter in this picture does fine
work. Everyone seems to like it. Personally I

did not care so much for it. It surprised me
in going over. (Royal, Gallon, O.) A splendid
picture. Entertaining story and a good cast.

(Silver Family. Greenville, Mich.) A knockout
for me. Everybody pleased and thought Viola
Dana exceptionally good. Will go well where
comedy dramas are liked. (Pythian, Marshall,
III.) If your crowd is up to this kind it will
please them. Business fair. (Regent, Bogota,
N. J.)

MESSALINA, FBO, Rina de Liguoro, Giovanna
Terribili, 8.—A massive foreign made spectacle in
eight reels. Well acted and containing the biggest
and best handled mob scenes I have ever seen
in pictures. Like most all foreign made historical
features, there are scenes in this one which might
be considered suggestive by certain members of
any American audience, yet there are no really
bad situations in the entire production. I would
advise my brother exhibitors to buy this at a
reasonable price and date it for a short run.
I advanced prices, as is my custom with all
really big pictures, because I am of the opinion
that people appreciate them the more for having
to pay more for them. No one raved over this
picture, neither did anyone complain or walk
out as is usually the custom on this type of
screen entertainment. It seemed to get over in
pretty good shape with all classes. The chariot
race one-sheets are exceptionally flashy and with

a little extra noise will surely pull in a crowd.
The chariot race in the film is good and there

are also some other thrills that will help to

entertain the regulars. I bought it at a fair

price, did some extra advertising, used the big
beautiful lobby paintings, pulled them in and
made considerably more than average profits.

(Bishop, Bishop, Cal.) This is a picture made
on a mammoth, gorgeous and spectacular scale,

without too many reels. It’s a wonderful pro-

duction, historical costume type, but very inter-

esting. ’The chariot races very realistic, and the

scene where those fine horses, previously treach-
erously drugged, fall in a heap dead, and the

driver beneath, surely makes you hold your
breath. Very interesting from start to finish.

Used first "Fighting Blood” comedy. "So This
Is Hollywood,” second series. Made a splendid

program, 50 and 25 cents admission. The price

got us again. It can’t be done in this man’s
town. (Star, Alexandria, S. D.) A picture the
average will not enjoy or appreciate. Cast
capable, settings elaborate and story interesting,

but somewhat gruesome. Photography poor. Drew
some extra business, but many regular patrons
stayed away. Paid a big price for it. and lost

money. Will go across good where patrons like

foreign picture of ancient times, but it won’t
make many of the small town exhibitors happily
rich. Film condition good. (Opera House. Volin.

S. D.) Very good, and the box office said so.

Draws Italian people best, but pleases all. (Ar-
cadia, Vandergrift, Pa.)

MIAMI, PDC, Betty Compson, Lawford David-
son, Heidda Hopper, 6.—Another of those “Flam-
ing Youth” things. Fair biz on a bad night and
seemed to please. (Pastime, Mason, Mich.) This
picture takes fine in the South, near where it

was made, and should go over big in the North.
Will give our Northern friends an idea of
the South and Betty Compson. our favorite star.

(Strand, Samson, Ala.) Betty Compson helped to

get them in on this one, but I am afi-aid “Miami”
won’t help Betty Compson’s next picture. Just a
program picture. (Royal, Reading, Pa.) Betty
is good in this one, and pleased well. This is

a typical "jazz age” picture and. like all of

them, has the one big objection to such pictures.

Why don’t the producers develop brains enough
to give us thrills and entertainment without the
suggestive scenes ? A certain element in the

audience like this, but the great majority prefer

a strictly clean picture. This one is not nearly
as bad as a great many on the market, at that.

(Cozy. Columbia, Mo.) Sure full of pep. Showed
earmarks of censor’s scissors and it helped the
picture, for there was pep enough to satisfy.

(Monroe. Monroe, Wis.) This picture is full of

action. Opens with a motor boat race and
Betty doing the Hula in a bathing suit. It’s

good. Be sure and play it. (Temple. Blissfield.

Mich.) A good big picture. Star fair, but too

many suggestive scenes. Cannot make them like

this kind of picture in small towns. The older

people walk out on them. Clean stories and clean

pictures are all that keep the small town show
open. (Silver Family, Greenville, Mich.) A bit

spicy but full of the hokum they like in our
small town. Betty certainly showed lack of Para-
mount direction. (Robinhood, Grand Haven,
Mich.) This picture seemed to arouse some in-

terest and drew quite well, but consider it a bit

too spicy for small town patronage. Showed evi-

dence in two places of having been cut by
censors and undoubtedly should have been, but
why make them like that in the first place ?

Exhibitors do not want salacious scenes, nor does
the public. Entertainment value about average.

(Strand, Alma. Mich.) This is a very good pic-

ture, but do not class it as a special, although
I bought it as a special. (Doric, Erie. Kan.)
Nothing to rave about. Slight story. Good shots

of Miami, Fla. (Davison, Waupun, Wis.) Real
good in every respect. (Lily, Buffalo, N. Y.) A
good picture of its kind but smaller towns cannot
play pictures where they have scenes of a woman
undressing nearly to the skin. Great stuff for

the reformers to talk about. (Orpheum, Ada,
Mich.) Just a good program picture. No boosts,

no knocks, regular prices, regular patrons. (Jef-

ferson, Jefferson City. Tenn.) Here was a very
good one. Some very good work, in fact. So
good you book it and you will say O. K. Price

is right. (Amuse, Hart, Mich.)

MILLIONAIRE COWBOY. THE, FBO, Lefty
Flynn, Gloria Grey, 5.—This is a vei-y slow pic-

ture until the fourth reel ; then it picks up a
little which saves it for a Western, but why
on earth did they name it "The Millionaire Cow-
boy” 7 Flynn didn’t pose as a cowboy ever in

the picture, nor was there a cowboy in the whole
show. Flynn as a sheriff, his dad as a railroad
president, and a gang of crooks, but never a

cowboy. It is simply receiving money under false

pretenses to give the picture a name like this

and sell it to us poor exhibitors. (DeLuxe, Spear-
ville, Kan.) The story is weak, the direction is

weaker and the supporting cast is terrible. I
hope that they get some real stories for Flynn.
He’s a likeable sort of cuss and wouldn’t be any
trouble establishing. I’d say, lay off this one.
(Grand, Eldora, la.) A very mild Western. No
action, no pep, no nothing, except Lefty standing
in front of the camera most of time showing
his gold teeth, or whatever it was he was grin-

ning about. If the next three are no better than
this one. I will be thankful that they didn’t hook
me with eight instead of only four. I find that
the F. B. O. press books are the finest line of
undiluted bushwah I ever saw in my life. (Trags.
Neillsville, Wis.) Good. F. B. O. is taking on
several new stars and if they all hold up like

the first it will be fine. (Liberty, Erick, Oka.)
A passable Western. Business average. Good
advertising accessories. (New McKee, Pittsburgh.
Pa.) Just fair. Lefty needs more experience
to make him good. (Grand, Camas, Wash.)
This is the first one of this star’s pictures 1

have used. It is not unusually good, but has
action and the audience seemed pleased with
Lefty. Business slightly off on account of sleet

and snow. (Cozy. Columbia, Mo.) This picture
seemed to please everyone. Star new here but
had very good business. As a program picture

it is all right. (Dreamland, Fullerton, La.) Noth-
ing to this one. The first of this star’s and
I am afraid it will be hard to get them in to
see another one. (Orpheum, Ada, Minn.) This
is a fair story and all that, but I cannot see

where Lefty can act a little bit. All he does
that I saw was to pose in knee pants. Some
parts are good, but cannot say much for this star.

(Oak, Oakdale, Neb.) Nothing to it. I see
where I’m badly stung on this series. Three more
of them to play and the first one killed the
series. (Photoplay, Ashland, Kan.) Nothing to

this one. Had Flynn a couple years back in

railroad pictures. Liked him much better in

those. A poor story in the first place. (Strand,
Newman Grove, Neb.) This is indeed a good
program picture. Used it on Saturday night to
a fair business. Will be satisfied if other three
are as good as this. (Regent, Marianna, Ark.)
Too much shoot-’em-up. They kill them by scores.

Flynn is not as good in this as in some of
the Fox pictures in which he played. But where
they like rough stuff, it ought to go. (Com-
munity, Elgin, Neb.) Another rotten one with
a poor story. Just 6,000 feet of film wasted.
Flynn’s a fine posef, if you like posing. (Castle.

H|ivana. 111.) My projectionist advised me in-

stead of buying another like this to get a two
reel Western and save money. He was right.

(Maple Leaf, Mount Dennis, Ont., Canada.) Not
much of a story, not much of a star, and slug-
gish direction. Title and advertising good. ’The

six sheet attracts attention. After seeing Flynn
in "The Universal Guest.” which was good, we
probably expected too much. (Empress, Beresford,
S. D.)

MINE WITH THE IRON DOOR, THE, PL,
Pat O’Malley, Dorothy Mackaill, Robert W. Fra-
zer, Charles Murray, 6.—Here is a real Arizona
picture that all managers can boost and know
it is free of the usual Western bunk. No matter
how you like the story, you can say this much.
It is a really correct story of Arizona life,

neither "over nor under done.” The scenes are
true Arizona scenes. The characters are per-

fectly sustained—the old prospectors, one sheriff,

and the lone Indian role, played by Robert Fra-
zier. We especially ask the managers to observe
this boy as he mounts a cow i>ony and especially

when he gets up from the sand wash in his

fight with the "greaser.” If you want a good
clean picture from Arizona, the wonderful, then
“The Mine With the Iron Door” is it. (Crystal,

Tombstone, Ariz.) Here is a wonderful produc-
tion. A picture that follows the novel closer

than anything I have ever seen. The cast is al-

most perfect. It will certainly please the most
fastidious. Book it. Boost it. You can’t go
too strong on this. (Liggett, Madison, Kan.)
A wonderful box office attraction. It was liked

by about 99 per cent of my patrons. (Liberty,

Long Beach, Cal.) Just a good Western picture

with beautiful scenery and average cast. Robert
Frazer as the Indian easy takes the honors. The
cost of the picture and the cast does not justify

the price they extracted from me on the plea
that it was a big special. But I don’t do it again.
(Arcadia. Vandergrift, Pa.) A very good pic-

ture which the public liked. What we need is

more good pictures like this one. (Royal, Ma-
comb, 111.) Drew, but nothing to write home
about. If I could get one of that kind now-
adays, I would sure think the world was coming
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to an end. It’s a good, interesting show and

pleased. (Liberty, Pasco, Wash.) This picture

proved a disappointment, both in merit and in

drawing power. It looks like a picture that

might have been made eight years ago. The

scenery is its only strong point, unless the fact

that it does follow the book is in its favor.

(Virginia, Fairmont, W. Va.) Did not do as

good as other Wright pictures, but it’s good.

Frazer as the Indian steals the picture. Every-

one wanted to know who he was. Beautiful

scenery for a background. Well worth running.

(Royal, Cherryvale, Kan.) More comments on

this than them all. A number of people told

me they liked it better than “The Covered

Wagon.” If you have a big house, buy this.

Filled my house with kids. They stayed for

two shows. Turned big people away. Could not

get them in. Better than average business three

days. Films good. (Victory, Union City, Ind.)

Excellent picture. Based on story by Harold Bell

Wright. Drew well and pleased generally at in-

creased prices. (Y. M. C. A., Morenci, Ariz.)

MISS BLUEBEARD, FP, Bebe Daniels, Robert

Frazer, Raymond Griffith, 7.—Boys, I made a

huge mistake when I put this picture on. I

ran it as a program picture and it’s the best

comedy since “The Hottentot.” I’m shooting this

report to you right away so you’ll run it as a

special and make some money on it. It was

bought at our minimum Paramount rental, so, of

course, we put it in on program dates, but it’s

the best comedy we’ve seen in months. We used

it before any reports were available anywhere.

But here’s one that tells the world it's the best

comedy of the season and your chance to clean

up, because you’ve probably got it bought cheap.

Step on it hard for the opening—after that it

will pack your house. (Cresco, Cresco, la.) An
excellent comedy-drama that rung the bell. Sure

sounded good to hear hearty laughter occasion-

ally. (Odeon, Chandler, Okla.) Fine picture that

brought out a nice crowd. Fine comedy and peo-

ple praised it. (Regent. St. Marys, O.) One

of the best comedies ever presented here. Patrons

are still talking about it. Play and boost it.

(Rex, Wahoo, Neb.) A fine comedy drama.

Raymond Griffith stole the picture from Daniels.

(Judith, Lewiston, Mont.) Here is the best pic-

ture in the whole first forty of Paramount. Get

you a bunch of the circus style heralds, from

the Exhibitors Printing Service, at 845 S. Wa-
bash Ave., Chicago, 111., and raise your prices

and go after this one. It will stand up and

please everybody that will come. It’s a knockout

and Miss Daniels will sure come to the front if

they will put her in some more of this type.

(Dixie, Russellville, Ky.) Boost this one and

get them in. The picture will do the rest. We
need more pictures of this type. Will please

any audience. (Scenic, Rolfe, la.)

N
NAPOLEON AND JOSEPHINE, FBO, Gydym

Evans, Mary Dibley, 7.—Will not draw anybody.

Don’t show it unless you tie up with the school

and have them sell tickets in advance. Ran two

days to fair business. (Alhambra, Garrison,

N, D.) This picture is a real good picture for

those who have studied history and know how to

follow it, but as an educational picture it is

not explanatory enough. I must report that this

did not draw as I expected it would. It needs

a good comedy to put it over. (De Luxe, Spear-

ville, Kans.) Lay off of these foreign pictures,

as they sure are the bunk. F. B. O. should cut

out this stuff, as they sure hurt the business.

We are through with foreign made subjects.

( Castle, Havana, 111.

)

NARROW STREET, THE, W, Dorothy Devore,

Matt Moore, David Butler, 7.—Clever comedy
drama that pleased all who came. Warner Bros,

have a consistent line of pictures, but we have

not been able to get business with them. No
fault of pictures, though. (Royal, Cherryvale,

Kan.) This is an excellent comedy drama pro-

duction. If anyone can play a better role as a

comedian than Matt Moore and Dorothy Devore,

they will have to show them to me. This show
will keep the people in an uproar throughout
the whole picture. By all means buy this and
advertise it big as a comedy drama and you
won’t go wrong on it. But don’t over charge.

(Grand, Springfield, Minn.) We used this pic-

ture Dec. 31, at our house in Barry, 111., and
judging from the reports I hear from patrons
there, it is one of the best comedy dramas of
the year. You will make no mistake in using this

picture. (K. P., Pittsfield, 111.) This could not
be called a big pictui;e, yet I believe it will please
almost everyone. I would not be surprised to
see many exhibs report it as a knockout, but

would call it very good and above the average

picture. It has a good story. The acting is good,

especially Matt Moore’s. It has lots of comedy

and kept our audience laughing about half the

time. (Majestic, Bowie, Tex.)

NAVIGATOR, THE, MG, Buster Keaton, Kath-

erine McGuire, 6.—Here is one good one and the

best of Buster’s to date. Many new gags and

sure kept the crowd in good humor. Drew well

considering the lamentable times here. (Grand,

Rainier, Ore.) I couldn’t see it. Some parts

are very funny, but as a whole very silly. It

might take well in some places, but it didn’t go

over here. If you have it bought, play it one

night only. (Temple, Aberdeen, Miss.) We got

all hopped up about this after reading some of

the reviews, but we didn’t see anything in the

picture to go into convulsions over. Played it

Sunday only with vaudeville. No kicks, but

nobody asked us to buy more like it. (Capitol.

New Bedford, Mass.) Believe this should go

good any place, as there are many new gags and

the people sure worked their lungs when he

tangled himself up with a young cannon. Busi-

ness average. (Majestic, Dalles, Ore.) A good

clean comedy with lots of laughs. Your patrons

will all leave smiling. (Auditorium, Hamilton.

Mo.) Clever picture and acting but failed to

draw. (Regent, Albany, N. Y.) A good comedy
with plenty of new stuff. It pleased and drew
very well. (Olympic, Cleveland, Okla.)

NEVER SAY DIE, AE, Douglas MacLean, Lil-

lian Rich, Helen Ferguson, 6.—I consider this

one better than Lloyd’s new one, “Hot Water,”

but as far as business, it flopped for me. Why.
I do not know, for everyone gave it a good
hand and it sure was entitled to it. I believe it

will be a good box office attraction, for it will

sure please all who see it. (Regent. Mari-

ana, Ark.) Dandy picture but somehow it

flopped with me. Maybe because I played "Girl

Shy” a few days befoi-e. Can’t figure why
it did not draw, for Doug has been doing

fairly well in his newer pictures for me.

Many said they liked it better than “Girl

Shy,” but the B. O. said nix. (Strand, Robinson,

111.) Good comedy drama and got quite a num-
ber of laughs, but story rather weak. (Cozy,

Wagoner, Okla.) Somewhat of a disappoint-

ment, as the advance ballyhoo and criticisms led

us to expect something far above the average.

Business below normal, both nights, which no
doubt prevented the production from register-

ing better. Weather bad. (Lincoln. Pittsburg,

Pa.) So far every one of the MacLean pictures

put out by Associated Exhibitors has been a

money maker for us. They get the crowds, please

them unusually well after you get them in, and
the price is right. Here’s hoping that MacLean
continues to make this type of picture. (Strand.

North Loup, Neb.) Nothing to rave about and
seems to have very poor drawing power. Did not

show to as many people as I did on “Going Up,”
or “Yankee Consul.” Very much disappointed.

(Majestic, Mauston, Wis.) Another MacLean
picture that is a cracker-jack of a comedy. If

your patrons don’t get a kick out of this one,

nothing can be done for them. Price right, print

new and a good business is sure to cheer one
up. Try it. I can recommend this for a Sunday
run where you must use care in the selection of

your Sunday programs. (Royal, Spirit Lake, la.)

Expected something good, but was sadly dissap-

pointed. Nothing to it. (Marvel, Carlinville,

111.) Just what the people want. Good clean

comedy. Business splendid for three nights. A
business getter if properly advertised. (Noble.

Marshfield, Ore.)

NO GUN MAN, THE, FBO, Lefty Flynn.
Gloria Grey, 5.—Flynn and Gloria Grey both

good in this. Too much of the impossible but
our audience seemed to like it that way. Print
good and clear and good scenery. Only fault,

too much fist fighting in the face of gnns. (Elite,

Humboldt, Kan.) This one made a hit with our
patrons. Pronounced by all as the best Flynn pic-

ture to date. If Flynn will keep to this kind
of picture and leave society and dress suits alone,

he will be a good drawing card for us small town-
ers. (Grand. Camas, Wash.) Just a picture.

(Empress, Beresford, S. D.) This is the second
Flynn picture we have shown and it pleased
my patrons very well. It has lots of action, some
good comedy situation by a Negro, has good West-
ern atmosphere. Better than his first one we
used, which was “The Millionaire Cowboy.” (De-
Luxe, Spearville. Kan.) An extra good Western
picture. Pleased all that saw it. Good print.

(Miers, Schoharie, N. Y. ) Personally would
rate this only as a fair Western, but had lots of

good comments on it. Most of the cannonading
was done at night and when the Merry Ruffians
shot off their 44’s it looked as though they were

using roman candles. The comedy supplied by

the “Shine” kept them laughing most of the time.

(Trags. Neillsville, Wis.) Nothing to it. Very
poor story. Lacks action. Not up to the usual

Western standard. (Princess, Crandon, Wis.)

A very good one. As this star was new to me,

he did not draw vei^ good, but at that he is okay.

(Oak, Oakdale, Neb.) This is a better picture

than “The Millionaire Cowboy,” and Flynn looks

a great deal better in this. Crowd was well satis-

fied. Pleased the majority. Did not care for it

myself. (Community, Elgin, Neb.) I consider

this one better than "Millionaire Cowboy.” Pleased

all. There is enough comedy in this to put it

over. (Dreamland, Fullerton, La.) A cheap

story. Pleased fairly well. Some good shots of

Western scenery. (Davison. Waupun, Wis.)

Good in every way and pleased. Want to say

that there is pep in these and if Western stuff

pleases your audience, try them out. (Oak, Oak-
dale, Neb.) This is a fine comedy and has some
action. The Negro puts the picture over with

his funny acts. And all around we say this is a

good program. (Palace, Omaha, Tex.)

NO MORE WOMEN, UA, Owen Moore. 7.—
This will get over nicely in ;he average theatre

(editor please note I use the word average.) It

will also please the “average” audience (please

note I again use the word average.) So I would
call it an average picture. While it is not a
super, or suitable for strictly high-brow audi-

ences, it is the kind that will please the “aver-

age” movie fan. That's all this time about your
pet peeve “average.” Mr. Editor. Please pub-
lish some adverse criticisms from exhibitors on
this picture, also on “Hill Billy,” “Hold Your
Breath,” etc., and convince me that pictures like

these will not get over in the “average theatre.”

(Apollo, Princeton, HI.) A very good little

comedy drama. It was very much enjoyed by
everyone, even the kids liked it. Story not new,
but well done. Locations are very beautiful. (Or-

pheum, Harrisburg, III.) Excellent comedy
romance, well put together and highly entertain-

ing. Hard to beat for a good programmer.
(Queen, Ft. Stockton, Texas.) A light comedy
drama. Played it Sunday only, with two acts

of vaudeville. Capacity business. (Capitol, New
Bedford, Mass.) A dandy good little comedy
drama. Nothing big, but good entertainment for

anyone. They sold it to us at a fair price but

the weather caused us to lose on it. (Majestic,

Bowie, Tex.) A fair audience well pleased.

(Cupid. Miles, Tex.) Real good program picture

with good outdoor shots. (Regent, Bogota, N. J.)

NORTH OF 36, FP, Jack Holt, Ernest Torrence,

Lois Wilson, Noah Beery, 8.—A real big Western
that for entertainment beats “The Covered Wag-
on.” Business better than average, but not in class

with “Wagon” business. (Strand, Pittsfield.

Mass.) A fine picture and liked better than such

a picture, but at that we couldn’t kick. (New
Geneseo, Geneseo, III.) “Better than ‘The Cov-

ered Wagon’ ” is no pipe dream. That’s what
they all said—so did the box office. Showed this

to more people than any mid-Winter picture this

year. Had "Sundown” on just a week before

and was afraid it would hurt, but we used “Her-
ald” reports to sell “North of 36” and they sure

sold it. More story to it than “The Wagon” and
just as big. Book it and wait with pleasant an-

ticipation. (Cresco, Cresco, la.) Extra big. Just

tell them the circus has come to town. Pleased

100 per cent. Liked it better than “The Wagon.”
So did I. (Judith, Lewistown, Mont.) Played

it three days to splendid business. Ninety per

cent of our customers said it was better than
"The Covered Wagon.” Has not had the pub-
licity of “The Wagon,” but is “snappier” and
at times it sparkles. Comedy is keener and more
evenly distributed than in “The Wagon.” Word
of mouth advertising will do more for you than
newspaper advertising. Paramount is still lead-

ing the followers on Western pictures. Can be
bought right. (Palace. Ashland. O.) A big

Western that did capacity business and seemed
to more than please all who saw it. It has
everything that appeals to the movie crowd and
gave as much satisfaction as the other Emerson
Hough picture. It is a picture you can show
in any theatre and be proud of it. (Temple,
Bellaire, O.) We got an early showing of this

photoplay, before the advertising matter was
ready. Played it Thursday. Friday and Saturday
of week it was shown for world’s premiere at

McVickers, Chicago, E.xcellent picture. Lots of
our patrons liked it better than “The Covered
Wagon.” (Virginia, Fairmont, W. Va.) Better

story than “The Covered Wagon.” It is the best

bet played at this theatre in some time. A good
bet for Sunday or any other day. (Bijou, New
Haven, Conn.) I personally believe it to be the

best Western type picture ever produced, and my
patrons could not wait until the end of the
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MORE THAN

9200 THEATOES
now playing F. B. O. pictures

Why this tremendous growth? Because F. B. O. is delivering the pictures

that are making money for exhibitors, and at rentals that every Exhibitor can
afford.

F. B. O. owns no houses, is not going to buy any nor build any. F. B. O.
does not and will never compete with its exhibitors. F. B. O. never did and
never will try to force big blocks of pictures on Exhibitors with big 'specials as

a club.

F. B. O. has no tricks up its sleeve. It does business on the live and let live

policy. If it’s box office pictures and square treatment you want, do business

tvith F. B. O.

a(\ PRODUCTIONS COMING
9 During 1925 and 1926 From F. B. O.^ Watch for Them

Sixty features coming from F. B. 0. for 1925 and
1926, with many big specials already completed with
prints in the Exchanges for Exhibitors screening.

“DRUSCILLA WITH A MILLION” starring Mary
Carr. We promise you a genuine sensation and box
office mop up with this one.

“LILIES OF THE STREETS,” with Johnnie
Walker, Virginia Lee Corbin, Wheeler Oakman and
big cast. Mary E. Hamilton’s great Policewoman's
drama, the first of its kind—Sensational exploitation

like that done on “In The Name Of The Law.” You
know what that means.

“PARISIAN NIGHTS,” starring Elaine Hammer-
stein, Lou Tellegen and Renee Adoree. Flaming
Paris by night. A great picture.

“IF MARRIAGE FAILS”—C. Gardner Sullivan’s

big society drama starring Jacqueline Logan, Clive
Brook and Jean Hersholt.

“LOVE’S BARGAIN” with Marjorie Daw and
Clive Brook. A big time drama of love behind the
footlights.

“HER FATHER’S DAUGHTER”—Gene Stratton
Porter’s widely read book will prove another sensa-
tion for the coming season. (Other Gene Stratton
Porter stories coming.)

LAURA JEAN LIBBY stories in big time specials.

First four include—“WHEN HIS LOVE GREW
COLD”—“IN A MOMENT OF TEMPTATION”—
“THE ABANDONED BRIDE”—and ‘TOLA’S SIN.”
More coming.

EMORY JOHNSON’S Big Time specials. Titles

later.

“WHITE FANG”—with the wonderful dog Strong-
heart.

FRED THOMSON Westerns done in a manner that
will triple the prestige of this greatest of all western
Box Office Stars.

BOB CUSTER Westerns produced by Jesse J.

Goldburg. Already one of the best drawing stars in

pictures.

YAKIMA CANUTT, world’s Champion Cowboy in

a special series of wild action westerns.

“LEFTY” FLYNN, Yale’s popular former football

star in a series of tense big time dramas.

STAN LAUREL comedies—2 reels—Going over
big everywhere.

JIMMY AUBREY Comedies—2 reels—building
business for thousands of houses.

“THE SCREEN ALMANAC,” showing big movie
stars on and off the screen—a real novelty that pulls

as big as the best features.

“BRAY CARTOONS,” with the famous character
Dinky Doodle, produced by Joe Rock, released
through Standard Cinema Corporation.

Watch the Trade Papers for other big announce-
ments from F. B. O. on big productions coming.
THIS IS AN F. B. 0. YEAR.

FILM BOOKING OFFICES
723 SEVENTH AVE., NEW YORK

Exchanges Everywhere

Thematic music cue sheets available on all our features
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performance to tell me how good it was. It is

touched now and then with the technicolor

process. As compared to "The Covered Wagon."

I would say it will hold your interest more and

is full of action, comedy and, well, everything.

Ernest Torrence, my favorite star, does not do

his stuff as well as he should. Nevertheless, we

will overlook this. Drawing power good first

night. Second and third nights to come. Suitable

for Sunday. Whatever you do, advertise it. (City

Opera House, Uhrichsville, O.) A good picture.

Pleased better than “The Covered Wagon.” Tor-

rence wonderful. Holt and Wilson good. Beery

good as the villain. Some wonderful scenes of

thousands of cattle. Print new. (Empress.

Grundy Center, la.) The only thing we have

against this great production is Jimmie (Iruze

did not direct it to bring out the comedy situa-

tions to the fullest possibilities: otherwise it was

faultlessly done. Wonderful business for three

nights, considering bad weather. (Majestic,

Belleville, Kan.) A great picture, pronounced

by our patrons as good as "Covered Wagon.”

(Silver Family, Greenville, Mich.) A very good

picture and should please all classes. Does not

quite come up to "The Covered Wagon,” but is

very well done. (Majestic, Fairbury, Neb.) This

is a dandy picture. Pleased my patrons better

than “The Covered Wagon." I played this in

zero weather and did not make any money, but

no fault of the picture. If you have not booked

this, don’t fail to do so, as the picture is A No.

1. (Stei-ling, Fairmont. Neb.) A substantial

production that gave satisfaction. A relief after

the constant flow of jazz stuff. (Lincoln, Pitts-

burg, Pa.) I want to add a few words of good

cheer to the fellow who has this picture bought,

also helps Paramount sell this picture to others

who have not bought. My banker said his wife

came home from the first show on the last night

and tried to get him out of bed to see the last

show. An old maid came out of seclusion that

I had forgotten lived in the town. 100 per cent

good. It will be a long time before another

picture can be got that will please three good

houses on a three night run in our town. "North

of 36” was pronounced by 90 per cent of my
people far better than "The Covered Wagon.”
(Cozy, Fayette, la.) A picture we classed as

excellent. Wonderful exploitation possibilities.

Boost it and it will bring them in. (Main Street,

Russell, Kan.) A great picture that pleased al-

most 100 per cent. Most all of my patrons liked

it better than "The Covered Wagon.” All the

cast were fine, with Ernest Torrence the best of

all. He is great. Go the limit in advertising.

Play it two or three nights and you can’t lose

on it. for the people who see it the first night

will become advertising agents for the next two.

(English, English, Ind.) What a picture! I

think this picture ranks along with "The Cov-

ered Wagon.” If you have this picture bought,

advertise it as you would “The Covered Wagon.”
It will back up anything you say about it. I run

this two days during our coldest weather with

30 below. Did not do any business, but not the

fault of the picture by any means. Paramount,
however, was kind enough to give me a return

date. (Strand, Milford, la.) Wonderful picture.

On a par with "The Covered Wagon,” but not

the business getter. (Crescent, Newark, N. J.)

Better than "The Covered Wagon” is all you
hear as the patrons leave the theatre. Better plot

and scenery. (Starland, Anderson, Ind.) This
is a picture you can bank on. It is as good
as "The Covered Wagon” and will get the

crowds. (Regent, St. Marys, O.) Pleased every-

one that saw it. Many said they liked it better

than “The' Covered Wagon.” (Liberty, (kjndon.

Ore.) The best Paramount I have ever played.

Wonderful scenery and photography and as near
perfect as a picture could be. Will stand all the

boosting you can give it. Pleased 100 per cent.

Drew very well in zero weather. One of the
really great pictures of the year. (Pythian. Mar-
shall, 111.) Great picture. Pleased everybody.
Many liked it better than “The Covered Wagon.”
Every exhibitor should play this one. (Royal,

Gallon, O.)

NOT ONE TO SPAKE, PDC, Willis Marks.
Ethel Wales, 5.—Used this picture for a chil-

dren’s free Christmas matinee and it pleased them
well. It has a good moral for children, but it’s

not a drawing card for the adults. It is ideal

for the purpose we used it, as it is very clean

and the story easy to follow, though sad. Use
a good two reel comedy with it. (Scenic, Tyler,

Minn.) As good as “The Old Nest,” though not
as big, and away short in drawing power, but
a good, clean lovable picture and one which builds

business. A poor business on it, but due, no
doubt, to no star in it. (Jefferson, Jefferson
City, Tenn.) A picture that did not register at

the box office. Had some say they did not like

it at all, but had a good comedy on the program

and got by. (Strand, Dothan, Ala.) A picture

that should be shown in every theatre in the

U. S. A. It is different from the usual love

story pictures. (Strand, Samson, Ala.) They

say this is the surprise picture of the year.

All the young ladies, I mean the old women, were

much in love with the leading man. It sure was
a surprise. A very poor picture, lay off. (Castle,

Havana, 111.) A complete flop. Sob stuff of the

slowest variety. Lay off unless your audience

just want to come in to take a nap. (Orpheum.
Converse, Ind.) This was a good one, in fact true

to nature. Anyone could not help but shed tears.

It suited all. (Amuse, Hart. Mich.) Good pic-

ture that misses at the box office. (Lily, Buffalo,

N. Y.) A good program picture. (Silver Family,

Greenville, Mich.

o
ONE NIGHT IN ROME. MG, Laurette Taylor,

Tom Moore, 5.—A very good picture, although it

was different from the usual Laiu’ette Taylor pic-

tures. Makes a very good Saturday show. (’The-

atorium, Emlenton, Pa.) Very good picture, but no
box office value whatever. She has never gotten

me a penny. I haven’t any more to run, so I am
satisfied. Will let somebody else try and put

her over. I can’t. (Regent, Marianna, Ark.)

Very good, indeed. We received lots of nice

compliments, but what good are these when the

picture failed to draw ? Business has fallen ter-

ribly since first of October. (Temple, Aberdeen,

Miss.) Good picture but no business. Metro
pictures do not draw for me. I am not buy-

ing them any more. (Royal, Gallon, O.) Not
a bad picture, but star’s appearances on screens

have been so infrequent that she is not known.
Business very bad for four days. (Capitol, New
Bedford, Mass.) A good evening’s entertainment.

Mystery story. Print good. (Cozy, Fayette, la.)

ON TIME, FBO, Richard Talmadge, 5.—This

is the poorest Talmadge to date, but at that it

is a fairly good picture that pleased well. The
story is punk, but the action and comedy made
up for that. If this star were given better stor-

ies he would surely be a big bet. He is the

best stunt star I have ever seen on the screen.

Business fine. (Star, Tuckerman, Ark.) These
Talmadges please for me. This is the best yet.

wish to say. The exhibitor who is not using

these is making a serious mistake. They will

please all classes. In this one. Tom Wilson
as the blackface carries the blue ribbon. Story

light. (Palace, Omaha, Tex.) Poorest Talmadge
picture I have ever shown. Absolutely no sense

to it from a story or directing standpoint. As
a rule Dick is good, but he slipped badly in this

one. (Lyric, Greenville, 111.) It never appealed

to me as anything extra, but it did seem to go
over in good shape. (Larabee Opera House,
Isabel, Kan.) A good action picture that pleased

the majority. (Doric, Erie. Kan.) Fair program
picture. Some said good, others said bum. Noth-
ing very startling about it. (Palace, Worthing-
ton, Ind.) Lots of action in this, but rather over-

drawn story and not entirely pleasing in places.

Work of Talmadge very good and also the acting

of Tom Wilson as the coon. Used Chapter One
of “Telephone Girl” series, which I consider

about the best two-reel entertainment available

for small towns. (Hamline, Estelline, S. D.) All

Talmadges please for me. This is the best yet.

Plenty of comedy and a surprise ending. (Dixie.

Bay Minnette, Ala.) This picture is great and
full of thrills of the kind that please an audience.

I cannot account for the fact that it did not get

me the usual crowd, but it fell a little short.

However, the picture is good and deserves a
crowd. The title is not of the kind that draws
and seems to me it is poorly named. (Oak,

Oakdale, Neb.) Faiif stunt picture. Will just

get by on a Saturday night. It needs a good
short subject for a crutch. (Legion, Irene. S. D.)

Good action picture. Had a lot of good com-
ments on it. (Majestic. Weiner, Ark.) If you
want lots of action and stunts, with light story,

get this one. Okay for a change and my pa-

trons all liked this one. Had best Wednesday
night crowd ever. Film good, and small towns
can sure buy this one right. F. B. O. seems

to appreciate the small town difficulties. (Selk,

Scotia, Neb.) Lots of action, but, as one of my
men remarked, “about as much story and plot

as a football game.” Will please, however, be-

cause Dick is there when it comes to action and
thrilling stunts. (Cozy, Columbia. Mo.) Good
Saturday night program picture with lots of ac-

tion. (Opera House, Spalding, Neb.) This is

only a fair program picture. (Sterling, Fair-

mont, Neb.)

OPEN ALL NIGHT, FP. Viola Dana, Adolphe
Menjou, Maurice Flynn, Jetta Gondal, 6.—Ahl
Now that sounds wicked, doesn’t it But the

title is all that is naughty. The place that was

"open all night” is only a bicycle race track.

It’s a fair program. (Cresco, Cresco, la.) 15-

10 cents admission and did not give satisfaction.

I say a good cast. No story. Stars worked
hard to make it worth while, but couldn’t be

done. I never played Dana in a poor picture

before. (Silver Family. Greenville, Mich.) The
two stars in this picture closely contest first

honors. I award it to both of them, because

the picture not only pleased the audience, but

it also drew above 9C per cent of the Saturday
business. (Rosewin, Dallas, Tex.) The poorest

picture we have run this season. Nothing to it

and people walked out on it. Why do they force

you to play them? (Crystal. Ligonier, Ind.)

Poorest thing that ever graced my screen. Poor
title—poor story. Not fit to be run by decent

people. (Liberty, Condon, Ore.) One thing is

sure, you will not have to stay "Open all night”
to take care of the crowds who wish to see this

one. It’s too spicy, too racy for the small towns.

The preachers sort of looked me over the fol-

lowing day, having heard about it, I guess. It’s

a new idea in entertainment, being built around
a Paris six day bicycle race, and Jetta Goudal
does fine work in her part. Only two points

in its favor here. It is only six reels and (I

say this with certain mental reservations, not
being in this business for my health altogether)

not many people saw it. (Grand, Eldora, la.)

Absolutely rotten. Not one good foot in the

whole feature. Pay them for it and keep it on
the shelf ; it will be the best thing that you
can do for your patrons. I think that it’s the

worst that I ever sat through. (Dixie. Russell-

ville, Ky.) Nice program picture. Different plot

that pleased mildly. Good for one-night run.

(Howard, Alexandria, Minn.) A fair program
picture. Raymond Griffith nearly steals the lead

from Miss Dana, who is good. Print good. (Em-
press, Grundy Center, la.) No so much, although

did a fine business on it. Too far fetched and
improbable. Photography and direction fine.

(Centennial, Warsaw, Ind.) A mighty fine pic-

ture. and one that should please the majority.

The work of Jetta Goudal, a newcomer to the

screen, is wonderful and we predict a future

in the movies for this delightful little actress.

(Liggett, Madison, Kan.) Poorest of the Fa-

mous Forty to date. Had more mean kicks such

as “rotten,” etc., than on any picture in months.

Was just thinking Paramount was making a

good average when this nothingness comes along.

Play it some dark and stormy night when you
"know” business is going to be bad. (Strand.

Robinson, 111.) Rather an unusual picture. It

pictures a spade as a spade. The "Holy, Holy”
people held their noses, which naturally brought

that class of people in to see it. They liked it

because it was racy. Don’t run it on a Sunday.
(Palace, Ashland, Ohio.) Did very good busi-

ness with this picture, but would only class it as

a fair program picture. (Grand, Dunnville, Ont.,

Canada.) Our patrons did not think much of

this—neither did we. (Lincoln, Pittsburgh. Pa.)

A bad piece of cheese. If you have it bought,

put it on a stormy night. Another evil of buy-

ing 100 per cent. (Odeon, Chandler, Okla.) This

picture did not go over very good. Too much
bicycle riding and not much of anything else.

Very monotonous and my patrons did not hesi-

tate in telling me so. Would class this as about

the poorest on the new Forty. Don’t promise
them too much, and get a good comedy to go
with it and you will come out all right, but

don’t raise the admission. Film in good condi-

tion. Paramount exchange at Peoria never ships

any poor prints. (Paramount, Wyoming. 111.)

Dana doesn’t belong in this sort of stuff and
her stock fell several points in the estimation of

the Merry Villagers. Not a picture for a Preach-
ers’ Convention or an Old Maid’s Quilting Bee.

(Trags, Neillsville, Wis.) A picture that has

some of the finest and most subtle acting we
have had. The story, however, docs not get over

to the American movie audience. To the aver-

age woman, a refined wife offering herself to

a brute athlete would be impossible. The work
of Menjou and Raymond Griffith in this is a

joy to behold. (Temple, Bellaire, O.) Not so

much. Great acting of Menjou wasted on a next

to nothing story. Serial on Monday pulls me
through on anything Mondays. (Regent, Bogota,

N. J.) This did not please my regular patrons,

and Viola is well liked here. Drew fair crowd.

(Reel Joy, King City, Cal.) A production that

one would gain more by not playing. The few
who saw it wondered what it was all about.

One that helps to kill the business. (Lyric,

Chappell, Neb.)

P
PAINTED LADY, THE, F, Dorothy Mackaill.

George O’Brien, 7 .—Very good South Sea Island

story. Dorothy Mackaill good and we are glad

to see the screen has a new man in George
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O’Brien, and we wish him success. The old-

timers who used to be the men on the screen

have all been dressed up in society dramas,

and we hope O’Brien won’t have such hard luck

but that they will use him in this type of pic-

ture. We believe this feature contains as good

a fight as was in “The Spoilers.” Fox seems

to have melodramas this year and they are what

the people seem to want in smaller places. Print

good, from Minneapolis. (Empress, Beresford,

S. D.) The poorest Saturday night crowd since

I am in business. The title and advertising

kept them away. It might draw under this title

in larger towns and cities, but the smaller towns

are surely out of luck. I really think that the

title should have been different. I am sure that

those who have already seen the picture will ad-

mit that the picture is ten times better than

the title. (Wapato, Wapato, Wash.) A rather

morbid and very well done dramatic tale of re-

venge and regeneration. No kicks from patrons,

but snow storm hurt business. Picture would

probably have drawn well if weather had been

favorable. (Capitol, New Bedford, Mass.) This

one will not break any records for you. Starts

out well, but gets pretty rough before it is fin-

ished. Men and boys will like it. but your lady

patrons will not care for it. Acting is good

but title will keep them away. (Lyric. Green-

ville. 111.) A Fox special that is not a special.

Absolutely nothing to it. Not even a good pro-

gram picture. Didn’t take in enough to pay film

rental. (Liberty, Kalispell, Mont.) We did a

splendid business with this one, but a sad dis-

appointment to those who saw it. Absolutely

nothing to it and the underworld scenes are

enough to scare the audience into leaving. (Tem-

ple, Aberdeen, Miss.) Good picture. Ran this

with the Passaic, N. J., basketball team and

had good business. (Riviera, Anderson, Ind.)

PETER PAN, FP, Betty Bronson, Ernest Tor-

rence, Virginia Brown Faire, Anna May Wong,
Cyril Chadwick, 10.—Picture is just wonderful

for its type, but it goes to show that the peo-

ple, especially in small towns, do not want this

kind of picture. As an illustration, I played

to twice as many admissions one week before

when I had “The Virginian” and had many more
comments as to how good the picture was, and

“The Virginian” is only rated as a program.

Many of my patrons walked out on “Peter Pan”
and the second night hardly paid to operate. I

consider “Peter Pan” a great production and

think the company and exhibitor that puts this

on for the people is certainly entitled to liberal

patronage. However, this is the way of the

movies. (Idyl Hour, Greeley, Neb.) We didn’t

think they could do it, but Famous and Herbert

Brenon have made the screen version of “Peter

Pan” better than the stage play. It is won-
derful the way the children respond to it, and

the grown ups are the biggest children of all.

This is not a “Monsieur Beaucaire” flop, but

an honest-to-goodness knockout. The first two
day picture which had built up on second day

for us in a long time. Every patron who saw
it was enthusiastic and many told us that it was
the best picture they had ever seen. Betty

Bronson really is “Peter Pan” and makes you
very glad they didn’t cast some one of the known
stars in this part. That would have been a

calamity. Exhibitor’s fault if he doesn’t draw
the maximum crowd on this one. (Majestic.

Las Vegas, Nev.) Kids eat this up. Adults
not for this kind. (Starland, Anderson, Ind.)

Played this picture three days to good business.

Great picture for children. It will please the

better class. (Royal, Gallon, O.) Wonderful
picture and will satisfy every person who sees

it. (Riviera, Anderson, Ind.) I certainly was
afraid they were going to reverse this title and
pan Peter before I played it. Having remem-
bered “The Bluebird” of years ago I had my
fingers crossed. Glad to state that they neither

panned it, nor did it Bluebird our box office.

Outside of the jazz hounds (boys only) they
praised it to the skies, and women were wild

over it. The weather was very bad, streets icy,

etc., but it turned out the next best drawing
card to “The Wagon” of the new Forty. Betty
Bronson is a comer, especially in this type of

role. Everyone from Zukor, Lasky, Brenon to

the dog deserve great praise in giving us this

beautiful picture; 9,300 feet. (Strand, Robin-
son, 111.) It is delightful, a credit to motion
picture art. a real New Year’s treat. Biggest
business in eight months, and swamped with
compliments. Miss Bronson is 100 per cent per-
fect. She lives the part. The pirates are headed
by Ernest Torrence. It’s chock full of whole-
some comedy. Should pack ’em anywhere. (Co-
lonial, Washington, C. H., O.) Good for kids,

but not much for grownups. I had more walk-
outs on this picture than any picture I have
used in a long time. My advice to exhibitors
who have this picture bought is to get the adults

in on the first night. (Royal, Quitman. Miss.)

A splendid picture of the kind. Cast was fine.

People liked it and told me so. (Silver Family,

Greenville, Mich.) Children will like it and some
women, but on the average only about 50 per

cent of your patrons will get value received.

Be careful of price. You can’t pay much for

it and not lose money. Beautifully acted, di-

rected and produced, but fairy stories pass with
adolescence. (Char-Bell, Rochester, Ind.) This
production seems to please old and young alike

and has great drawing power. It has a quite

interesting story and is excellently directed. The
work of Betty Bronson is wonderful. (Suburban,
Omaha, Neb.) This is a beautiful thing. No
theatre can afford to turn it down. My sister

and my hard-boiled father-in-law said this was
the prettiest picture they had ever seen and
my littie nephew came to see it twice, so it

pleases all ages. People will stay because it

is a fairy story but no one that comes to see

it will go out and knock it. Personally I think
it handles the mother love theme better than
“The Old Nest” or “Over the Hill” and my
only regret is that I was not able to give a
free show to every kid in town. (Grand, Pierre,

S. D.) Not so good for our town. It is too

much above their heads. We were promised
special exploitation on this show but it never
materiaiized. Consider the buying of this show,
you small town exhibitors. Watch out for this

one. (“Y,” Nazareth, Pa.)

R
RECKLESS AGE, THE, U, Reginald Denny, 7.

—Light comedy and a perfect role for Denny.
Fair biz and pleased everybody. (Pastime, Wil-
liamston, Mich.) Comedy drama that offers good
entertainment, although it is not so good as

“Sporting Youth.” Business fair for three days,

but it fell below expectations. (Capitol, New
Bedford, Mass.) A very good type of picture.

Reginald Denny is a coming star good for any
day. Film condition very good. Weather con-
ditions were against us at the box office. (State,

Devils Lake, N. D.) Good old Reginald Denny
is always good for a full house here. They
have not done justice by him in this picture,

however. It seems to me that due to the di-

rection, a great picture is turned into merely
a good picture. We played it up big on account
of the popularity of “Sporting Youth,” which
was the most popular picture ever shown here,

and it went over very well with our audience.
It is a better story than “Sporting Youth,”
but do not think it can compare as a picture.

(Quality, Cullom, III.) An attraction that will

please. Cleverly acted and nicely staged. (Lin-
coln, Pittsburgh, Pa.) An extra good picture
from every angle. Pleased 100 per cent. Did
extra good business against “The Covered Wag-
on.” Good enough for any house. (Queen. Tay-
lor. Tex.) This young man is coming to the
front rapidly and is going to be a competitor
of Harold Lloyd shortly. Those of you who
have seen “Oh Doctor,” one of Carl White’s
list, will agree with me, I am sure. This pic-

ture drew fairly well and pleased all. (Suburban,
Omaha. Neb.) A fast moving comedy drama
with a smashing all around punching match.
Subject good. Enough for any audience. (Chimes.
Oakland. Cal.) Not so good as “Sporting Youth.”
but good entertainment. Denny does not seem
to register for us. They seem to think of fight

stuff and are apaprently tired of it. (Grand.
Rainier, Ore.) A picture that pleases prac-
tically everyone, old or young, high brow or
rough neck. (Alamo, Moody. Tex.)

RED LILY, THE, MG, Ramon Novarro, Enid
Bennett, 8.—There is not much to be proud of
in this one. A very poorly arranged affair.

Story can’t be followed by even the most in-

telligent patrons. Poor entertainment and Fred
Niblo will have to get up and roll his sleeves
and put over another like “Strangers of the
Night” and sell it to the exhibitors at a low
rental to make up for this terrible picture.

(Cozy, Winchester, Ind.) An excellent picture.

Should find favor with any audience. (Strand,
Irvine, Ky.) Absolutely nothing to it. If you
have bought, don’t make the mistake I did and
play it two nights. You might get by one night,

but not two. Splendid cast, but no story. (Tem-
ple, Aberdeen, Miss.) Failed to draw or please.

(Grand, Ranier, Ore.) See this before you buy
it. (Robinhood, Grand Haven, Mich.) A good
heavy drama with lots of good acting, but my
patrons do not care for this underworld stuff.

However, this does not take the entertaining
feature away from the picture. Just don’t care

for rough stuff. (Fairyland. White Castle, La.)

Same type as “The Humming Bird” and just as

good at box office. Stars do excellent work.

with Niblo’s deft touches placing the produc-
tion at the very top. (Lily, Buffalo, N. Y.)

REVELATION, MG, Viola Dana, Monte Blue,
8.—Best picture this year from Metro-Goldwyn.
Played to standing room only. (Mermac, West
Bend, Wis.) A very fine production on which
we received many good comments. The best thing
we have had Viola Dana in. Marvel, Carlinville,

111.) Viola Dana had in this done the biggest

part she ever put across and I, along with old

man Jenkins, am mighty glad. You know that
they said she could not do it, but she did, and
does in this picture. The characterization done
here by Dana, while different than Nazimova, is

just as convincing. Business, while not so big,

was satisfactory. (Cozy, Winchester. Ind.) One
of the best pictures I have had the pleasure of

running for a long time, and had 100 per cent
praise from my patrons. A blizzard hit on show
night, so didn’t break any records. A real cast

of stars and all do fine work, especially Monte
Blue. (Royal, Fairmount, Ind.)

RIDIN’ KID FROM POWDER RIVER, THE, U,
Hoot Gibson, Gladys Hulette, Gertrude Astor, Tully
Marshall, B.—Here is a real Western of the type
that Gibson used to make, and want to say that
it is one of his best. This is the kind that will

fill your house and send them away satisfied.

Am glad to see Hoot in the kind that he belongs
in. Would advise all you boys to get this one.
Film in fine shape and photography of best.

(Oak, Oakdale, Neb.) A very fair Western
drama with Gibson in a characteristic role. This
star draws when they give him the stuff to
work with. “Ridin’ Kid” gave satisfaction and
drew satisfactory business for four days. (Capi-
tol, New Bedford, Mass.) One of the best West-
erns ever put on any screen and undoubtedly
Hoot’s best effort. While Hoot does splendid
work in this, it would nevertheless be a good
picture with any star. This is the kind they
want Hoot in and I vote for keeping him there.

(Jefferson. Jefferson City, Tenn.) Well, here he
is, boys, back in a real Western. But I can’t
say that I myself like him any better, as I sure
enjoy a little comedy along with mine. But
this picture has none. Nevertheless, the draw-
ing power was as good as usual. (Suburban,
Omaha. Neb.) Hoot gets them in and then gives

them what they want. He is one of our best

bets. (Gayety, Amory, Miss.) Hoot’s back where
all the boys want to see him and if he keeps
it up will have his old prestige back soOn. A
good Western picture, but does not run true to

story form. He should try a new director for
a change. “Hoot” can do anything any other
cowboy can if they give him the stuff. Now
stick. Old Man. (Castle, Havana. 111.) Western
subject that drew well and pleased the fans.

(Grand, Rainier. Ore.) A very good Western and
pleased Western fans immensely. (Electric. In-

dependence, Mo.) As usual. Hoot is good, but not
quite as fine as “The Sawdust Trail.” A pic-

ture which should go over big anywhere and
give a fair profit. We are glad to play this

kind. (Elite, Humboldt, Kan.) Atta boy. Hoot!
Now stay in there and you will gain your ad-

mirers. You’d have crabbed the deal with all

of us with your high brow stuff. This is a good
Western. (Palace, Omaha, Tex.) Another Gib-
son and a good one that pleased those who saw
it. Run in zero weather with under average
attendance. Pleased all who saw it. Print fine.

Paper good. (Opera House, Lenora, Kan.) Up
to the Gibson mark. This star’s pictures have
been dependable as a rule. (Lincoln, Pitts-

burgh, Pa.)

ROARING RAILS, PDC, Harry Carey, Edith
Roberts, Frankie Darro, Wallace McDonald, 6.

—

In our estimation, the best picture Harry Carey
ever made, and it’s different. Harry as a rail-

road engineer, instead of astride a horse, a fine

forest fire, through which he takes his train.

Little Frankie Darro is a wonder, as good in

this as Coogan. Used Charles Murray comedy.
“The Four Orphans.” and had a splendid pro-
gram to a good attendance. (Star, Alexan-
dria, S. D.) Just the right kind of a production
that suits all ages and gender. Ran this two
nights. Drew good houses. Women were as
lavish with their praise as the m’n. Pronounced
by all as the best Carey picture ever shown.
Grab it. Brothers, you will please your patrons.

(Grand, Camas, Wash.) Every one of these late

Careys have been real good program pictures.

I have run four out of the first six and have
found each one a very fine entertainment. (Sce-

nic, Hastings, Minn.) Corking good picture.

Pleased both young and old. Used toy train

in lobby and windows, and certainly helped.

Use it. It’s good. (Regent, Albany, N. Y.)
This in my estimation was better than the “Cov-
ered Wagon,” and had many people tell me
that they thought so. It is by far the best
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picture Carey ever made. The kid, Frankie

Darro, can’t be beat. (Community, Elgin, Neb.)

The best Carey in the series. Kept the audi-

ence’s attention throughout. More like this and
Carey will win our heart. (Temple, Aberdeen,

Miss.) This is a good railroad melodrama which

went over in nice shape. I think it is the best

one from Producers Distributing Company to

date. (Royal, Spirit Lake, la.) Played this to

a full house and they ate it up. Plenty of ac-

tion, but nothing offensive to those who do not

like Westerns. You can’t go wrong on this last

series of Careys, as they are the stuff and pay
good dividends. (Legion, Holyrood, Kan.) A real

picture. It has nearly everything. Buy it and
it will please. They will tell you it’s a good

one. (Royal, Palestine, 11.) Well, Brother Carey

is" getting better all the time. He sure will

be one of the biggest box values of the West-
ern type if he stays with Hunt Stromberg. Carey
will make 'Tom Mix step fast soon. “Roaring
Rails” a good picture. (Riviera, Anderson, Ind.)

Best Carey to date. Kid in pictures (we forgot

his name) does some great work. (Davison. Wau-
pun, Wis.) Talk about a real picture 1 This is

one. Boys, if you want to fill the “red ink

bottle,” book this one and bill it big as a cir-

cus. Well made and wonderfully directed.

(Bridge, Petersburg, W. Va.) Consider this the

best Harry Carey I ever had. Business fair on
account of bad weather. (Grove, Fox River Grove,

111.) Carey has been making some good West-
erns for P. D. C., and this semi-Western is an-

other feather in his cap. The picture is good,

plenty of action. Pleased well here to better

than average business. (Cozy. Columbia, Mo.)
Very good little picture. Best Carey we have
played yet. Carey liked here pretty well. (Opera
House. Clarkson, Neb.) Good attendance. Pleased

everyone. We show Carey pictures often and
find them pleasing. (Strand, Dothan, Ala.) An-
other score for Harry. Full of pep and action.

One we all like. (Strand. Samson, Ala.) Best
Harry Carey we ever had. Plenty of action.

Get it. (Colonial, Paul, Idaho.) The best Carey
have ever seen. It’s different from other rail-

road stories. Audience well pleased. Business

good. (Highland, Audubon, N. J.) One of the

best railroad Western dramas ever shown in my
house. The little French orphan boy was great.

The picture pleased young and old. (Strand,

Florala, Ala.) Very good. You can always
depend upon a Harry Carey picture here. Played
with Gang comedy. Drew comments galore. (Or-
pheum. Converse, Ind.) This is a new one for

Harry Carey, which is about the best he has
ever made. (City Opera House, Frederick, Md.)
Good action picture. One of the best Carey’s I

have had the pleasure of showing. (Gem, Wichita
Falls, Tex.) If you like action, book this one.
Harry Carey does some real nice work. (Half-

way, Halfway, Mich.) I am like my patrons,
we think this is the best Harry has made. It

was well liked by everybody. Different from his

other pictures. Moral tone was O. K. I am
satisfied. This one can be used on a Sunday.
Don’t be afraid to boost this one. (Electric,

Tilden, HI.) Well, all Careys get us good fair

houses, but this one didn’t. The reason was
that we had just had a picture of a like kind,

but a lot said it was better. It was a good
one, full of snap and good work. Do not miss
it. (Amuse, Hart, Mich.)

ROUGHNECK, THE, George O’Brien, Billie

Dove, 8.—Ran this one on Thursday to good busi-

ness. It is as rough as the name implies. It is a
hard task for a good star to carry a bunch of has-
beens. I would call O’Brien and Billy Dove very
good in this one. and the picture is all okay
as a program. When you say that, you give it

a full measure of praise. (Ideal, Chateaugay,
N. Y.) Take a tip. Don’t draw this for Sun-
day if you are in a town where they want whole-
some pictures. The roughnecks will like it, but
the better class don’t want this kind. It’s one
of those South of Suva things with a number
of suggestive scenes wihch are all too plain.

Might be all right for beachcombers, but peo-
ple in an agricultural country will not stand
for these and be your friends. (Empress, Beres-
ford, S. D.) Too much hula dancing. One very
suggestive scene should have been cut out. The
sooner they stop making these kind of pictures
the better it will be for the small town. It

hurts business every time. When, Oh when,
will they stop it? (Star, Newton, HI.) This
picture may not please the religious bunch, as
there is plenty of nakedness in it. However,
it is there and will satisfy 90 per cent. It is

life as it is. Nothing suggestive in it. Clean
and lots of action. (New Geneseo, Geneseo. III.)

Very, very good. Has everything in it

that will appeal to the class of people who at-
tend shows in rural communities. Fox seems
to have the pictures this time and is selling
them. Worth the price. They are new and the

advertising on them is good. (Bailey, Waverly,
Kan.)

s
SAINTED DEVIL, A, FP, Rudolph Valentino,

Nita Naldi, Helen D’Algy, Dagmar Godowsky, 9.

—Valentino dead here. Poorest photography of
any Paramount run in this theatre. Slow and
draggy. No box office value, consequently lost

plenty of money. (Char-Bell, Rochester, Ind.).

Picture fair. Knowing that picture flopped all

over (from reports) I advertised more than
usual and picture went over. It would have died

the death of a dog if I hadn’t. Advertised this

picture featuring Valentino’s name very big.

Audience disappointed in picture. Said it was
only fair. I agree with them. (Regent, Albany.
N. Y.). I think this was a very poor picture.

My people did not like it and they told their

friends, so on the second night, nobody there.

(Temple, Yates Center, Kan.), Our patrons do
not care for this type of picture. Business fair.

Valentino is an excellent ad for “Staycomb” and
the live wire exhibitor can get a window tie-up

from the barber supply houses. (Odeon, Chan-
dler. Okla. ). “A Sainted Devil” should be called

“A Tame Wop.” Even his most ardent admirers
left in disgust ; many walked out before the end.

I put it on with a special dance prologue, which
helped the program, but could not save the picture.

(Lyceum. Thief River Falls, Minn.). “How the

mighty have fallen.” Goodbye, Rudolph. (Rex,

Wahoo, Neb.). Excellent picture. Good drawing
card. Photography, however, not so good. Moral
tone good. Sunday, yes. (Grand, Newcomers-
town, Ohio). Splendid picture. Interesting from
start to finish. Many said Rudy’s finest picture.

Packed my house for three days. (Colonial, Wash-
ington C. H., O.). Good story, good acting, but
public want more modern stories. Lost money on
this, due to bad weather. Also think Valentino
does not draw as he once did. (Crystal, Ligonier,

Ind.) Much better than “Monsieur Beaucaire.”
Has more story and action. Receipts disappoint-

ing. Valentino has lost out. Doesn’t draw any-
thing like former pictures, but “A Sainted Devil”

drew a little more than the average special at

that. Star does too much posing and too little

acting. Did you notice how he looked when he
got mad? Very serious, according to the plot,

but the audience laughed right in his face. (Cres-

co, Cresco, Iowa.) When I played “Beaucaire”
and flopped, I blamed it on the type of picture,

costume, etc., but after playing this one, which is

Rudy’s style, I am convinced that my patrons are

off him. I really think that Valentino’s estimated
popularity, over-advertising, etc., has prejudiced
the masses against him, at least so in smaller

cities. Drew very poorly for me and did not
please but very few ; 8,600 feet. (Strand, Robin-
son, III.) One of the biggest flops I ever had. I

must admit that personally I thought this the best
thing Valentino has yet done, but my patrons’
unanimous opinion was that it is just a lot of
posing. (Liggett, Madison, Kan.) A fine picture
with many points of appeal. Better than “Mon-
sieur Beaucaire” as a drawing card. For some
reason, Valention does not do record breaking
business here, though all the women seem to like

him. (Virginia, Fairmont. W. Va.) Too much
Valentino. (Crescent, Newark, N. J.) Drew well

on two bad days. Not as good as “Monsieur Beau-
caire,” but he does some wonderful acting. Made
a small profit on Sunday and Monday. (Rosewin,
Dallas, Tex.) Liked this much better than “Mon-
sieur Beaucaire.” I think the sheik is losing his

hold. Business fair. (Regent, Bogata, N. J.)

SANDRA, FN, Barbara LaMarr, 8.—A picture

that is enhanced by splendid presentation of the
star, and I believe that this production has placed
Barbara LaMarr firmly in the front ranks of
stardom, and, if placed in a story that will lend
itself as better film material than does “Sandra.”
I believe she will be a knockout. We did won-
derful holiday business three days with “Monsieur
Beaucaire” as opposition. (Cozy, Winchester.
Ind.) Barbara does too much posing and mouth
puckering. The director undoubtedly let her run
loose in this. You won’t get many compliments
on “Sandra.” (Marvel, Carlinville, 111.) Showed
this picture just before holidays. Seems like they
didn’t want any show. Can’t class it with “The
White Moth.” (Grand, Shawneetown, HI.) Flopped
on this one. hut not fault of picture. Personally

thought it good. Had favorable comments. Didn’t
raise price : perhaps that was reason. Barbara
popular here, too. Just one of those things you
can’t explain. Admission 10 and 20. (Idle Hour,
Monroe, Ga.) Well produced but unconvincing
drajna. Miss LaMarr’s habit of continually purs-
ing her lips doesn’t improve the picture. (Lin-
coln, Pittsburgh. Pa.) If you don’t run for the
cellar when this is over it’s because you have more
nerve than I had. (K. P., Pittsfield. III.) Very

beautiful and gorgeous, but did not please my
patrons. Not as good as “The White Moth.”
(Majestic. Mauston, Wis.) About the worst pic-
ture from every standpoint we have shown for
months. They walked out on this one in droves,
(Majestic. Las Vegas, Nev.) We ran this picture
only one day. account of a road show the next,
but it was a shame. There is a picture that
should be run at least three ; in fact, every La-
Marr. Maybe others don’t think so. I think Miss
LaMarr is a knockout. Wish she was with Para-
mount. (Judith, Lewistown. Mont.) Fair story,

hurt by excess footage. Could have been done in

seven reels. Business just fair. (Crystal. Wayne,
Neb.)

SAWDUST TRAIL, THE, U, Hoot Gibson.
Josie Sedgwick, David Torrence, Charles French,
6.—This gave satisfaction. Has some good com-
edy touches. (Lincoln. Pittsburgh. Pa.) Oh,
Boy ! What a picture. Comedy, lots of good clean
action. I think this is by far the best Gibson
has done yet. Played Friday and Saturday to

good business. The women liked it ; also the men.
Pleased all classes. (Rex. Albion, Neb.) A very
good picture but they want Hoot in Westerns or

not at all. Some told me. “A good show.” Some
said, “Not worth a darn.” (Jefferson, Jefferson
City. Tenn.) This is the first Gibson picture we
ever played and pleased our patrons. (Ark, Lo-
gansport, Ind.) Taken from “Overland Red” in

“Saturday Evening Post.” Rather tame in action
and plot. If they like Desmond it will get by.

Prints from Universal on their new stuff are in

fine shape. (Queen. Ft. Stockton, Tex.) Did not
think this is the kind of picture my patrons want
Hoot in. The box office shows that it isn’t. How-
ever, this is a mighty good picture with lots of

laughs and thrills. (Highland. Guthrie, Okla.)
Very good. Plenty of action. Will please 100 per
cent. (State, Two Harbors, Mich.) Hoot did

fine. He could not have done better. More bad
weather, but still holding on. Good warm thea-
tre, a good picture and a smile will catch them.
(New, Berryville, V.) Here is absolutely the best
picture Hoot has made so far. That statement
goes for myself and my patrons. Hoot had the
house in an uproar from start to finish with his

funny antics and droll comedy. My business away
above the average in spite of inclement weather
conditions. Those who saw the picture the first

day became first class walking advertisements for
the second day. Let’s have more like this one.

It may not be strictly Western, but it was cer-

tainly a box office treat. (Columbia, Mo.) This
is about the best that Hoot has done to date. Has
comedy, thrills, and plenty of action and went
over with the audience 100 per cent. Josie Sedg-
wick deserves a lot of credit too. (Opera House,
Lenore, Kan.) This is the best picture we have
ever played “Hoot” in. It pleased practically 100
per cent. (Capitol, Delphos, O.) Hoot sure does
his stuff in this picture. Drew good against a
circus, on Saturday. Boost it to the limit. (Cozy,
Wagoner, Okla.) While not strictly a Western,
this one contains enough Western stuff to satisfy

and has quite a few laughs besides. Pleased all

who saw it, but played it on Saturday after play-

ing one on New Year’s Day, and the people are
too conservative here to spend more than 25
cents a week for anything besides groceries, so

lost money. They sure do hug the quarters in

this burg. No exhibitor will go wrong on playing
this one. (Opera House, Baldwin, Wis.) An en-
joyable comedy drama with Hoot as the sissy col-

lege boy who joins the wild west show. Was
made from Pelley’s “Saturday Evening Post”
story. “Courtin’ Calamity.” (S. T.. Parker. S. D.

)

This was a dandy. Pull of ginger. In fact, so

good you want to be sure and get it. Can’t go
wrong. (Amuse. Hart, Mich.) Best Gibson in a
long time. Pleased them all. (Royal, Cherryvale,

Kan.) This is a very good program picture and
proved to be a good Saturday night feature.

(Pastime. Granville, N. Y.) Fits him like a
glove. Circus, society. Western. Good story well

done. For an entertainer you won’t get much
better. As a week-end program it can’t he heat.

Drew excellent house and pleased everybody. Best

we have seen from Universal in a long time.

(Queen. Ft. Stockton, Tex.) Our fans just ate

this one up. We think that it and “Out of Luck”
the best Gibsons that we have played. Book it.

(Elmac, Maple Rapids. Mich.) Society comedy
Western. Drew good business against stiff com-
petition and pleased 100 per cent. (Grand. Rain-
ier. Ore.) The best of his “booh” pictures. As
good or better than “Out of Luck.” (Alamo.
Moody, Tex.) Very fine picture and pleased all.

In my estimation Hoot’s popularity is due to his

versatility and am glad that Universal does not

make rubber stamp westerns with him. (Robin-

hood. Grand Haven. Mich.) Fair. Gibson, if

placed in proper stories, will he a winner where
people like outdoor stuff filled with wholesome
comedy action, and who doesn’t like to laugh ?
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< Monroe, Monroe, Wis.) If you want a star that
will entertain your patronage and please them 99

• times out of 100, get Hoot. This one was a
very fine comedy drama. Weil liked. (Scenic,
Hastings, Minn.) Who says Gibson has lost his

-drawing power Not in this, judging from our
Saturday crowd. Everybody went home happy,
praising our program. Josie Sedgwick also does
good work in this picture. “Telephone Girl"

-added. (Elite, Humboldt, Kan.) Not strictly a
Western, some society, lots of comedy and a very
good show. But the boys in the gallery came

• expecting to see Hoot do some hard riding and
were a little disappointed. However it will please

85 per cent and that is going some nowadays.
(American, Wautoma, Wis.) A splendid enter-

Tlainment. Gave good satisfaction. (Silver Fam-
.ily, Greenville, Mich.)

SEA HAWK, THE, FN, Milton Sills, Enid
. Bennett, Wallace Beery, 12.—Well, here is one
that went over big. Some of the boys say that
that it is not a small town picture, but it sure

- did please my patrons. Had more comments on
• this than any other picture I have ever run.
''Good picture; good print (Pastime, Lumberton,
-N. C.) An exceptional photoplay. Wallace
Beery is the comic relief and outshines the others
when on set. Sills* gives all that can be desired

-as “Sakr-EI-Bahr." Hope Sabtini writes more
-stories like this. Business nothing to rave about.
(Majestic, The Dalles, Ore.) I advertised this as
the finest romantic drama ever produced and I’m
still saying it. To lovers of Sabatini’s masterpiece,
the director has breathed into it the breath of
life and it has become a living thing. It is with

• out a flaw. Characterizations are very finely

•drawn. Beery almost steals the honors, injecting
enough comedy to relieve the dramatic tension.
A wonderful picture and will please any audience
that really likes good pictures. (Iris, Wheatland,
Wyo.) Boys, another good picture with a poor
box office magnate. I paid a big price for this

one, thinking of breaking all house records. In-
stead it broke all records on my pocketbook, ow-
ing to the fact that the producer forced me to
charge the admission prices of 25 and 50 cents.

Small town people can’t stand that sort of ad-
mission price and they all failed to come. Al-
though it is not as big as they claim this to be,

my people liked “Scaramouche” much better, for*
which I paid one-third of the price paid for “The
Sea Hawk,” and showed “Scaramouche” at 16
and 30 cents and made some money. I think we
ought to give Metro credit, for they use all ex-
hibitors on the square. I think that if some com-
panies had “The White Sister” or “Scara-
mouche, not only would they ask a fortune for it,

but they would force you to buy a lot of other
pictures and split besides. Brother Exhibitors,
don’t let them put one over on you. Run this

picture if you can buy right and buy at a flat

rental. It is about time for all of us exhibitors
to wake up to the fact that every time certain
companies have got a fairly good picture they
want all you make for rental. I hope this will

be my lesson and that I’ll never again pay the
price I paid. Lost money. (Star, Dunsville, N.
Y. ) Grab this—it will go over if you advertise
it and let them know you have it. You will have
to pay for it, but it will pull them in. It broke
all records for me—opposition, “The Covered
Wagon.” What couldn’t get in first night went
to see “Covered Wagon.” From reports I see on
*‘The Covered Wagon,” I was scared when I

found my opposition had set it same day and
•date. I was advertising “Sea Hawk,” but it

proved no handicap to “The Sea Hawk,” as it

gave people a chance for comparison, and almost
everybody says for a big picture there is no com-
parison. If put to a vote in Union City, the
*‘Sea Hawk” would carry, 5 to 1, so if you are
looking for something big, grab this. Film is

good condition. Biggest business ever, showing
it seven days. (Victory, Union City, Ind.) A
wonderful production. More adaptable to larger

-cities. Well liked by those who saw it, but did

not appeal as we thought it should. However,
am glad to have shown it, as it is an outstanding
picture. While we did not get the business we
expected, made a fair profit. (Lyric, Chappell,

Neb.) This is a big production but, like “Amer-
ica,” there is too much tragedy to provide good
entertainment. It gets on your nerves to see

naked men whipped by the hour. It does not en-

tirely satisfy. (Palace. Aurora. Ind.) This is

the one picture that I got a real stinging on.

Lost real money on it. Another one of those good
pictures that I couldn’t put over. Watch your
step on this. Brother. Don’t pay top for it. Don’t
let them kid you. (Majestic, Mauston, Wis.)
A record breaker for our theater and pleased
one hundred per cent. It is a pleasure to stand
by the door as the people are passing out and
hear them rave about the picture. (Noble, Marsh-
field, Ore.) A tremendously big picture, one that
Bhould excite wonder and amazement in the very

hardest of hard-boiled fans. I am mighty sure
this picture can be mdUe a success anywhere as
far as quality of entertainment goes, as it is in

the front rank with the best pictures that have
ever been made for the screen. In it Frank
Lloyd has fox-ged into a class with D. W. Grif-
fith. Milton Sills has given a performance hei'e

that to my mind will go down as the best in

1924. Enid Bennett in this, as all other appear-
ances of this star, is great. Balance of cast 100
per cent good. Business unsatisfactory owing to

local conditions, the I’aised admission keeping
them away. Posted 8-24 sheet postei’s with 4

sheet daters and large newspaper appropriation,
3 day run. (Cozy, Winchester, Ind.) ^ Here it is,

fellows, a 100 per cent picture if there ever was
one. “The Sea Hawk” was a crackerjack of a
stoiy, and the film does it complete justice. Di-
rection that is faultless—the story runs along
without a single false note ; a cast that could not
be improved upon ; a stoi*y that has evei'ything,

love interest, action, thrills, so absorbing that the
twelve reels seem no more than four or five.

Money and lots of it has been spent on this pic-

ture and it is one picture where they got their

money’s worth. I would class it as one of the
two best pictures now on the market—the other
being “The Ten Commandments.” Milton Sills

has done, without doubt, the best work of his

career, while Wallace Beery as the old sea cap-
tain captures the audience from the start. I

saw this picture clear through twice, and can
recommend it to anybody, anywhere, anytime.
Rental is high on it yea, and we lost money,
but man alive, what a picture. It is one of the
unexplainable mysteries that such a picture as
this should not have causd us to hang out the
S. R. O. sign. (Quality. Cullom, 111.) My per-

sonal opinion of this picture is that it’s the best
and biggest entertainment we’ve had in a long
while. Business was disappointing but it’s off

on everything this winter. (Nope—radio has
nothing to do with it- -no corn crop and that
means a lot in Iowa). It will di’aw a lot more
than the avei*age special but it doesn’t seem to

be drawing what it deseiwes anywhere. Came out
on it O. K. Made a little pi’ofit (very little).

As we used to say of the war, “I’m glad I ran it

but I wouldn’t want to do it again.” “The Sea
Hawk” will stand a fair raise in your avei’age
rental for specials, but I said fair. (Cresco,
Cresco, la.) If the exhibitor does his share this

picture will make good in any community with
patrons of average intelligence. Milton Sills and
Enid Bennett shared honors with our patrons for
wonderful acting, particularly the wide range
shown by Sills. Wallace Beery came in for prom-
inent mention. (Arcadia, Vandergrift, Pa.) The
poorest entertaining picture for our patrons that
we ever showed. The only big thing about it

we could see was the rental and the big non-box
office attraction. Many a good program Western
will get you more money and please your patrons
better. Be sure you see it before you buy it.

It’s not half as big as you think it is. Take it

fi'om me, boys, you will be sorry if you buy it

without seeing it. Be sure and read what the
“What the Picture Did For Me” department says
of this picture and see what the little fellows say
about it. (Lyric, Rugby, N. D. ) My former re-

port on “The Sea Hawk,” I had one day to run
—had shown 6—and Saturday was next to larg-

est business ever done in my house in over 5

years. I will say “The Sea Hawk” is the big-

gest business getter ever released. (Victory, Un-
ion City, Ind.) A truly great picture, one that
will act two ways—fatten the box office as well

as make friends for your house. Everybody went
wild over it. It costs a lot of money to get, but
once in a while it doesn’t do an exhibitor harm
to put in an expensive one. Played two weeks
and held up very well. (Liberty, Long Beach.
Calif.) Unquestionably a magnificent produc-
tion, but not especially pleasing to women, and
did not draw near what I expected. Price en-

tirely too high. Follows the book more closely

than any picture I have ever seen, but not the
most popular type for small town. (Strand.

Alma, Mich.) Pleased 100 per cent with my
patrons and self. (Judith, Lewistown, Mont.)
One of the real big good ones, which registered

well at the box office, but not so big as it has
in many places. I never could get costume and
pirate plays over. However. I must admit this

is not to be classed with costume plays. (Liber-

ty, Pasco, Wash.) A wonderful production that

everybody should see. But don’t let First Na-
tional kid you into believing it will do landslide

business. Business proved very disappointing
here on “The Sea Hawk.” (Capitol, Delphos, O.)

A rather strong sea story well staged, costumed
and acted, but it is four reels too long. (Crys-
tal. Tombstone, Ariz.) Ran this New Years to

a small crowd, A real picture that should draw
better than it did. Sills good. Print fair. (Em-
press, Gi’undy Center, la.) This is a great pic-

ture of its kind and Oh Boy. Milton Sills sure

does show what he can do if given a chance,
(Southern, Akron, O.) One of the best bucca-
neer period pictures ever shown here, but after
the first matinee only one-half houses were in ev-
idence. They want Westerns, not ancient his-

tory, and said so. it is ailistic in evei-y detail,

but my pati’ons don’t care for dramatic master-
pieces evidently. (Howard, Alexandria, Minn.)
Good. Eveiy repoi't from the patrons was good.
(Rivieia, Anderson, Ind.) Excellent picture.

Should please your patrons and add prestige to

your house. (Char-Bell, Rochester, Ind.) A
great big splendid pictui’e. Stoi*y fine. Cast
great. Satisfied them all and they told me so

when they went out. (Silver Family, Gi’eenville,

Mich.) A wonderful picture taken from facts.

Had only one complaint, but many favorable
comments. Sills sure does some real acting in

this one. Show it, but don’t put up any guar-
antee if you play percentage. (Strand, Wari'en,
Minn.) Great picture but not near the drawing
card for me that “The Covered Wagon” was.
About two-thirds the number of admissions at

considerably smaller price. Still I made a little.

To do it justice, must say that this pictui*e ran
five days in the next town a mile away at popu-
lar prices, whereas the “Wagon” ran three as

a roadshow at 50 cents lowest, which kept lots

of them for me. As a human story give me
“The Wagon” by far. (Regent. Bogota, N. J.)

Boys, here’s a real show. One that will please

95 per cent. It’s big and real entertainment, but
they made me charge 50 cents admission. That’s

too much in a small town. Played it at 50 cents

and had to give them $100 guaiantee. Had a lot

of praise on it and that’s all I got. They got

the money. I did the work. Don’t pay all you
will take in on it. (Scenic. Hastings, Minn.)
Not the picture we thought it would be. It also

took a good flop for us and I think any small

town theater will lose money with it the same as

we did. I would say, lay off. small town boys.

(Lyric, Rugby, N. D. ) Fine picture, but a

darned costume pictui’e. and our patrons simply
will not take to them. Ran it three nights. Wish
we had only run it one. We could have put

them all in one show, and our house only seats

360. No drawing power. Advertised big, but to

no avail. (New Geneseo, Geneseo, 111.) A spec-

tacular costume picture. Not the big special, the

money getter of First National leads you to be-

lieve. It’s worth one quarter of what they ask

you. (Bagden, Reedsburg, Wis.)

SECOND YOUTH, MG, Alfred Lunt, Mimi
Palmeri, 7.—Only a silly comedy-drama. Drew
very poor business. Not worth buying. (Prin-

cess, Chilton, Wis.) Oh Boy! What a picture!

Simply a “knockout” to any exhibitor, I took

the count of nine on first round and still dont*

know what it’s all about. Besides, I lost my
youth and dough, too. Pleased 0 per cent. (Cas-

tle, Havana, III.) Mediocre picture. As one of

patrons remarked. “It don’t mean anything.”

Just a useless picture, no moral lesson, no edu-

cation, no thrills, no good comedy, simply a batch

of film. (Cozy, Columbia, Mo.) Good comedy
drama which seemed to please the majority. Busi-

ness poor due to usunuslly cold weather. (Grand,

Ranier, Ore.) Some liked it; some did not.

(Fairyland. White Castle, La.) Played this one

day only. Terrible picture. Business off fifty

per cent. (Capitol. New Bedford, -Mass.)

SECRETS, FN, Norma Talmadge, Eugene
O’Brien, 8.—Splendid. Here is a screen master-
piece. A fine portrayal of the true sweetheart,
true wife and mother. There is tender pathos
and there is also action and there is comedy. The
faithfulness of the wife who sticks to her man
when he has played false, the way she sticks to

him through it all and keeps the home together
and where she watches over her husband in old

age is wonderful. Norma Talmadge is one of

the real artists of the screen. I would rather
hear her say, “1 have always loved you,” than
to see all the camels in the world in one film.

(Community Centre, Southbury, Conn.) I my-
self think Norma great, but somehow our pat-
rons think different. She does not draw for us.

(Southern. Akron, O.) So far as Norma is con-
cerned. “Secrets” is a wonderful picture. She
is a thing of beauty and a joy forever, and she
never did any better acting in her life. As to

the picture, I would class it as only ordinary.
Played it on Christmas night and failed to do
our regular business. Patrons did not seem to

care for the story. (Lyric, Greenville, HI.) This
was sold to me as a big special, or in other words,
we played it 50-50, admission 35 and 10 cents.

Here are the results: It did not please my pat-

rons. Not one said it was a good picture. Sev-
eral walked out. Others, said, “such a picture.”

Anyway, it won’t go over in a Western town.
I would class this picture only as a program pic-

ture. (Wapato, Wapato, Wash.) Good. Nor-
ma’s best picture. First National did something
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consider the International News
the very last word in news weeklies!^’

Writes The Bijou Theatrical Enterprise Co., Detroit, Mich.

International News
scored a beat by many
hours on the Coolidge
Inauguration. Its scoop
was the result of a rec-

ord breaking run on a
special train from Wash-
ington to New York with
full laboratory equip-
ment for developing and
printing the films en-
route.

The momentous flight of

the ZR-3 (now the Los
Angeles) from Germany
to America wtis another
great International
scoop. This film includ-
ed pictures of all parts
of the flight across the
sea. No other news reel

had authentic pictures of
the flight made on board
the giant Zeppelin.

The record of International is full of sensational scoops. It showed the

Olympic Games at Paris four full days ahead of all competition, and was
the sole news reel to show the impressive tribute to the dead Communist leader,

Lenin, at Moscow, Russia. It is such great achievements as these that have
made International News a vibrant box office power. They are indicative of the

spirit of this great news reel which has made possible such exhibitor service.

It is particularly noteworthy that such great features are included in the regular

service of International News subscribers—at no extra cost!
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in this one. Norma will touch all parts of your

audience. Be sure to play it. (Granada, Port-

land, Ore.) Good picture but she isn’t the won-
derful box office attraction, she thinks she is.

Goodbye, Norma. Last one I'll ever play of yours.

(Badger, Eeedsburg. Wis.) This is right in the

same class with “Smilin’ Through” and to me is

the finest picture that has been presented this

year by anyone. It is one of those perfectly

made offerings which does not present a flaw

from beginning to end. Now the other side of

the story. I was compelled by the distributor.

First National, to double my admission price,

which proved to be a very poor policy, and was
very decidedly disappointed in the business done.

Conditions here do not justify raised admission

prices and it is disastrous. (Coi^r, Winchester,

Ind.) Although a very fine picture. Norma has

lost all drawing power. I lost money on this one

and I sure did work hard to put it over. All I

can say is that I paid twice too much. (Scenic,

Hastings, Minn.) First National should show
this at an Old Woman’s Benefit. It flopped and
flopped bad. Norma will have to do better than
this or the exhibitors wili get wise to her and
stop paying heavy dough. I stopped. (Regent,

Albany, N. Y.) Went over fairly well consider-

ing bad weather. Much better than “Song of

Love,” but Norma don’t seem to get in the right

vehicle. Picture not as good or rather do not

take as good, as those she made a few years ago.

She would be a warm favorite if in the right

kind of stories. (Apollo, Princeton, IH.) Very
good picture, but it didn’t draw the business it

should. I barely came out even on it. Costume
stuff don’t do in small towns. At lease, not here.

(Majestic, Mauston, Wis.) Excellent picture, but

not as good as “Smilin’ Through.” (Davison,

Waupun, Wis.) Dandy picture, perfectly acted,

and cannot understand why it did not do bet-

ter here. Norma is certainly an artist. (Qual-

ity, Cullom, 111.) One of the best made by this

star. Good entertainment and wonderful acting

by star. (Antlers, Roseburg, Ore.) Picture

seemed all right but we did very little business

with it. (Regent, St. Marys, O.) A very poor
picture. I think all who saw it were pleased,

but we are in Lent here now and nothing draws
very good. (Arcadia, Vandergrift, Pa.)

SELF MADE FAILURE, A, FN, Lloyd Hamil-
ton, Ben Alexander, 6.—Boys 1 Is your business

slipping? If so buy this picture and try it out
on your patrons. If it don’t recuperate your
summer losses and put you back in business noth-
ing else in the world will. As a matter of fact.

First National pictures are all good. You can
count their poor ones on two fingers and that’s

a pretty good record. First National doesn’t owe
me anything—neither do I owe them (I couldn’t

if I wanted to) , but I believe in giving them
credit for good pictures and square dealing, which
is considerably more than you can say about some
of the other companies. (Lyric, Greenville, 111.)

This burg is getting too good for me. There’s

a movement on foot to prohibit automobiles pass-

ing through the town with the picture of the

bathing girl in red tights pasted across the wind
shield. Oh Boy 1 Hain’t we getting nice in

Greenville? Last week I hung out a one sheet

on “A Self Made Failure,” with Patsy Ruth Mil-

ler in a red bathing suit and two old sanctified

sisters - almost had a fit about it. Glad they
didn’t drop in to see the picture for it was chuck
full of pep and bathing girls. The picture is

good and drew fairly well. (Lyric, Greenville,

111.) A few like this and Ben and Lloyd wili be
in the Charles Ray class ! Hasbeens. Too long,

slow and faded. A few laughs might have been
all right for five reels, but eight—never ! Pho-
tography the best. Films good. Average busi-

ness three days. (Victory, Union City. Ind.)

A big surprise to my patrons. Lloyd Hamilton
played as he never did before from two-reel com-
edy to an eight-reel feature. Well pleased. (Pho-
to]»lay. New York, N. Y.) This is a comedy that

they all liked. Would class it as one of the best

you can buy. Step on it. Knockout. (Grand,
Shawneetown, 111.) Personally, think this a good
comedy. Not a big special, but worth what they
pay to see it. One of our regular patrons said it

was the poorest picture we ever played, and a
lady said it was one of the best pictures she had
ever seen. She said: ‘T eal! that good entertain-

ment, good and clean, and lots of laughs.” So
there you are! (Square Town, Brooklyn, Mich.)
A far-fetched story ; lots of hokum comedy by
Lloyd Hamilton. Did not please. {Davison,

Waupun, Wis.) Pleased 50-50, just gets by and
that’s all. (Badger, Eeedsburg, Wis.) This is

essentially a man’s picture. They all seemed to

have a fine time during the showing. The women
pronounced it silly. Figure it out. (Capitol,

Delphos, O.) Called for many laughs here, al-

though some jokes very ancient. Box office draft

not heavy but good. Would say that it pleased

my town. (Robinhood, Grand Haven. Mich.)

SIDE SHOW OF LIFE, THE. FP. Ernest Tor-

rence, Anna Q. Nilsson, Louise LaGranges, 8.

—

A little long but a good picture and satisfactory

otherwise. (Crystal, Tombstone, Ari^.) Caused
no excitement. Just ran it and glad to get a new
show. Lost two good days. (Franklin, Phila-

delphia, Pa.) A good program picture that will

please the majority. Torrence is fine in support-

ing east, but do not like him as a lead. (Odeon,

Chandler, Okla.) A real, honest-to-goodness spe-

cial, Torrence equaling his work in “The covereu
Wagon.” The picture is full of heart interest

and there is just enough war stuff to give it

action. (Ho Ho. Cumberland, B. C., Canada.)
Very finely directed picture. Action also was
100 per cent. But story for Torrence was the

bunk. This might go over well in some commun-
ities ; here it did not please. (Scenic, Hastings,
Minn.) Nothing extra. Didn’t do much with it.

(Regent, St. Marys, O.) This has some very
good war stuff in it and Torrence is fine in the

part. Rather too long and draggy, however, as

a whole. (Grand, Eldora, la.) Played this on
Christmas Day to a very well pleased audience.

Don’t think it has much drawing power, but if

you can get them in it will be satisfactory.

(Rosewin, Dallas, Tex.) Star badly miscast, and
picture means nothing at the box office. Same
may be said of "Open All Night.” Lo.st good
money and had kicks on both of these. (New
Wewoka, Wewoka, Okla.) Played this on a Sat-
urday night and my patrons did not like it at

all. Not the type of a picture for a Saturday.
The picture is too long and no action except
in World War scenes. Too much war stuff.

People don’t want to see it. Patronage fair.

(Paramount, Wyoming, 111.) Fine picture, well
liked. Torrence well liked here, but not as a
hero type. As a clown, he was fine, but when it

came to doing the straight part he was out of
his jurisdiction, or something like that. (New
Geneseo, Geneseo, 111.) Here is a real good pic-

ture. Held my patrons’ interest throughout the
whole picture. Torrence good in this. Picture a
little too long. Good print. Good photography.
(Dreamland, Fullerton, La.) Just a fair program
picture. Could be made shorter and more pep
put into it. Business not so good. (Club, Weed,
Cal.) Real good picture. Did fair for a holi-

day on it. (Regent, Bogota, N. J.) Good.
Business fair. (Grove, Fox River Grove, III.)

A real feature. Should go good anywhere. 7,-

611 feet. (Mermac, West Bend, Wis.) A good
program picture. Torrence not so good in lead,

better as support. Print fair. (Empress, Grun-
dy Center. la.) A fair program picture for
which they nicked me special price. They don’t
care for Torrence in this sort of stuff. When
I advertise Torrence, they expect to see him as he
was in "The Wagon,” and as he will be in

"North of 36.” Why don’t these actors stay in

one roie? We all know Chaplin is a good actor,

hut up to the present he hasn’t got so foolish as
to appear in "Hamlet.” (Trags, Neilsville, Wis.)
Not so good, and won’t please only about half.

However, it will get by as program stuff. (Lig-

gett, Madison, Kans.) Not the biggest picture
ever put over the screen, but without a doubt one
of the most satisfying productions we have ever
played. The comments from many of the ladies

as they went in were that they did not like

Torrence, bat if Paramount is shrewd enough to

work him in more roles like "Patou” in "The Side

Show” he will rank with Roberts in audience ap-
peal. Here’s to you, Ernest, in a tender bit of

work you have the ability to carry your audience

with you, and both you and Louise LaGrange
made friends with all who saw your work. "The
Side Show of Life” is a good picture and spe-

cial mention in the advertising of this show
should dwell upon the versatility, dignity and
charm of his role. Another thing about the show,

there is no villain. (Columbia, Columbia City.

Ind.) Very splendid picture. Paramount must
certainly have a wonderful casting director, or

Mr. E. Torrence is surely a glutton for work.

In fact, an all-star cast and a picture that will

suit all classes. From every angle it is the ““little

waist’s panties.” (Palace, Ashland, Ohio.) Nice

picture. Made especially good for me as I fol-

lowed it one -week after "The Covered Wagon”
and they ail remembered Torrence. A picture

that is not rated so high on Paramount’s quota,

hut better than most of the higher priced ones.

(Strand, Robinson, 111.) Not so good as the usual

from this company. Ernest Torrence’s part does

not seem to fit him. There never has been a

story of the clown or harlequin type that got

over, yet the producers all have to do one occa-

sionally. (Elk Grand, Bellaire, Ohio.) Ran this

Saturday night to very light business. Weather
conditions terrible. The few who braved the

storm, were glad they came. It is an extra good

picture. Torrence is wonderful. Miss Nilsson is

also good, in fact the entire cast. This picture

contains a good moral lesson, it is good enter-

tainment. and any house can be glad they ran it,

and can look their patrons in the face and say.

"I gave you your money’s worth.” (Ideal, Cha-

teaugay, N. Y.) This one is only fair. Story i.s

dry and photography poor, being something un-

usual for this company. The star is not fitted

physically for a hero role, which is not his fault

but his misfortune. However, it was a bad error

in judgment on the part of the producer. Draw-
ing power was almost none. (Suburban, Omaha,
Neb.) Exceptionally good entertainment. Run
on release date as a program picture. If you

happen to be short of specials any time you can

put this in without losing any friends. Ernest

Torrence is the biggest character “find” since

Theodore Roberts. He just seems to fit in any-

where. (Cresco, Cresco. la.)

SIGNAL TOWER, THE, U, Virginia Valli,

Rockliffe FcIIowes, 7.—Picture well liked but busi-

ness only fair. If you can get them in picture

will do the rest. (Robinhood, Grand Haven,

Mich.) Very satisfactory. Good story, good star,

excellent support, in fact everything that makes

a picture. Don’t be afraid of this one, and step

on it. Good payer. (Columbian, Seattle, Wash.)

We were so impressed with this picture that we
booked it for a week. We stick to it that the

picture is wonderful, but business was about

fifty per cent of what we expected. Comments
were divided. Some patrons couldn’t praise the

attraction enough. Others were just as emphatic

the other way. (Capitol, New Bedford, Mass.)

Here is one fine picture. Scenery is very beau-

tiful and acting by the whole cast is sure con-

vincing. The wrecks are sure big punches and

sure look like the real thing. Also ran Dempsey
in "So This Is Paris,” which was extra good.

With a news reel, I had a real show. (Electric,

Chillicothe, Mo.) Splendid picture, only crowds

were not better was on account of the weather.

Everyone liked it. (Star, Milford, Mich.) Here

is a real picture. Has lots of thrills. Pleased

100 per cent. Some beautiful scenery. (Cozy,

Wagoner, Okla.) Here is a darned good picture.

No unnecessary frills. A little better Sunday
biz than usual, and it held the audience every

minute. Some big thrills in it, and just as the

“Herald” said, they are a legitimate and reason-

able part of the story and not dragged in by the

neck to make up footage and show up on the

posters. By the way. it may be treason to say

so, but I wish the "Herald” were running those

reviews now. Many's the time in the dear dead

past when I couldn’t get a press book on a

picture that I have turned to the "Herald” re-

view and doped out a pretty fair reader for my
paper here. (Pastime, Mason, Mich.) A Univer-

sal knock-out. All railroad men should see it.

Good business. (Regent, St. Marys. O.) Here

is a very good picture. Has lots of thrills, only

the crowds stayed away on account of bad

weather. (Electric, Independence, Mo.) Won-
derful railroad drama, chock full of thrills, and

plenty of action. Pleased everyone. Not a dull

moment in the whole story and well acted. Pho-

tography good. This picture should get money
for all exhibitors. Paper extra good. (Dream.

Indianapolis, Ind.) Fine picture. Had a num-
ber of good comments on this. Get this and
advertise it, for it will please. (Rialto, Cozad.

Neb.) Here is a real good production from every

angle. Drew fair crowds in spite of bad weather.

(Grand, Rainier, Ore.)

SILENT ACCUSER, THE, MG, Peter the

Great, 6.—Broke the house record on three day

run last half of Anniversary Week. They’re still

talking about Peter, the Wonder Dog, and the

picture pleased everybody, which is next to im-

possible these days. Looks as though they’re

tired of turnips and cabbages and all other kinds

of love stories, and you had better put this one

on your menu if you want to grab some real

money and please young and old, rich and poor,

high brow and masses. (Palace, Hamilton, O.)

The best dog picture to date. Wonderful acting

by Peter the Great. (Strand, Irvine, Ky.) A
first rate action story and an almost human dog

put this over in fine style. Pleased 100 per

cent and drew a big crowd. (Majestic, Las
Vegas, Nev.) Get this and boost it. Undoubted-
ly the best dog picture made to date. (Grand.

Rainier, Ore.) According to the reports from
our patrons, this is the best dog picture ever in

this theatre. Several told me that while this

dog is not as beautiful as Strongheart or Rin-

Tin-Tin, he is a much better performer. (Grand.
Princeton, Mo.) Here is a wonderful action pic-

ture with a well trained dog. Pleased 100 per
cent. Buy it. (Lyric, Hartington, Neb.) A
wonderful dog in a fair picture. (Rex, Wahoo,
Neb.) Used it for Saturday. Could have used

it two days. Wish we had. (Royal, Cherry-

vale, Kans.) Not much of a story, but you for-

get about that when you see the marvelous act-
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EVERY ONE A WINNER
“10” For 1924'1925

“THE BREATH OF SCANDAL”
By Edwin Balmer

‘^HE TRIFLERS»»
By Frederick Orin Bartlett

"THE PARASITE”
By Helen R. Martin

“THE MANSION OF ACHING
HEARTS”

By Harry Von Tilzer and Arthur J. Lamb

"FAINT PERFUME”
By Zona Gale

"WHITE MAN”
By George Agnew Chamberlain

“CAPITAL PUNISHMENT”
A B. P. Schulberg Special

"THE BOOMERANG”
The Great Belasco Play

"WHEN A WOMAN REACHES
FORTY”
By Royal A. Baker

"MY LADY’S LIPS”
By John Goodrich

-COMINQ-
“18” For 1925-1926

"Shenandoah’’

"Horses and Women”

"Exclusive Rights”

"The Aristocrat”

'The Romance of a Million Dollars’

"Shopworn”

"The Other Woman’s Story”

"With This Ring”

"Ruthless Women”

"Lew Tyler’s Wives”

"Parisian Love”

"Dancing Days”

"The Worst Woman”

The Girl Who Wouldn’t Work

"Eden’s Fruit”

"Open That Door”

"Studies in Wives”

"Extravagant Youth”

J.G.Bachmann.VlC€Pres.
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ing by this dog wonder. (Marvel, Carlinville,

Hi.)

SILENT WATCHER, THE, FN, Glenn Hunter,

Bessie Love, 8.—Here is a fine picture. Some
color dance scenes in this that make Mae Murray

look like a rag doll in comparison. Films,

scenei’y, story 100 per cent. Must be adver-

tised to get them in. Business less than average

4 days. (Victory, Union City, Ind.) A wonder-

ful story of fidelity and love with Glenn Hunter

and Bessie Love in the finest roles of their career.

A really 100 per cent picture but could not get

them in, evidently on account of the title. (Lib-

erty, Long Beach, Calif.) Seems to be a good

picture. Good story and acting seemed clever,

but it flopped hard. Even though he does clever

acting, I cannot admire Glenn Hunter, and I

do not think he ever will he a drawing card. I

hope I never have him in another picture. (Ar-

cadia, Vandergrift, Pa.) First half of this pic-

ture is good, balance not so much, as the story

becomes somewhat maudlin. Would have been

much better in six reels, and dragging in the

unknown soldier is mighty far fetched and rather

poor taste. (Lincoln, Pittsbugh, Pa.) The big-

gest flop in the history of the house, and that

is covering some pretty bad ones. Very slow and

draggy. Glenn Hunter will never make a movie

star for a small town. His acting is wonderful,

hut he will never take. For this house, Mr.

Lloyd made a fizzle. (K. P., Pittsfield. 111.)

Another First National triumph. It’s a very good

picture but the business was terrible. (Regent,

St. Marys, O.) Mr. John McCormack of New
York bought himself a new radio and on New
Year’s night he decided to try out his voice on

it. For ten years. New Year’s night has always

been one of the best nights of the whole year

with me. Always counted on capacity business,

and, with no local opposition to speak of, I

expected to do the same this year. Here is

where John got in his dirty work. Actual count:

I had thirty-two adults, two kids and one dog
to see the above picture. When a guy in New
York can get eight million people to squat around

a radio to hear him sing, I’m saying it’s pretty

stiff competition. This bird isn’t satisfied to get

all the way from six to fifteen dollars per ticket

to hear him on the stage, but he wants to spoil

the best holiday of the year for every small town
picture show. And the end is not yet. I am
told that it’s only a question of a short while

when the farmer can go out and sit down on his

wood-pile and watch a perfectly good picture be-

ing projected on the side of his barn. I quit

when it reaches that stage. ‘‘The Silent Watch-
er” is a fine picture and will please any kind
of audience. Acting of Glenn Hunter and Bessie

Love is unusually good. (Lyric, Greenville, 111.)

SILK STOCKING SAL, FBO, Evelyn Brent,
Robert Ellis, 6.—This is the second one of Evelyn
Brent and it is better than ‘‘The Dangerous
Flirt.” A picture everyone enjoyed and it teaches

a good lesson. The title sounded suggestive, but
there is not a suggestive scene in it. A picture

for both old and young. Business was fairly good
for this season of the year. (Star, Tuckerman,
Ark.) A very good program picture with Miss
Brent doing some clever work. A crook picture
which is very clean and suitable for Sunday.
Print new, from Sioux Falls. (Empress, Beres-
ford, S. D. ) We can class this as only a fair

picture. It is a crook picture where an innocent
man is about to be electrocuted but a blown fuse
saves him in time to get a confession from the
real murderer. (De Luxe, Spearville, Kan.) Much
better than “The Dangerous Flirt.” In fact,

would say that this one is a splendid little pic-

ture. Crook mystery story of the underworld,
good plot, and had many favorable comments. In
fact, some came back to see it a second time.

(Princess, Crandon, Wis.)

SINGLE WIVES, FN, Corinne Griffith, Milton
Sills, 7.—This picture will not create any sensa-

tion, as there is nothing in it that has not al-

ready been done in the movies. However, you
can say this about it, the production is carefully

made with no expense spared to make it look

like something big, but appearances do not make
a picture altogether and I would say this picture
will measure up as a box office picture in any-
body’s theatre. It lost money for me. (Cozy,

Winchester, Ind.) Here is a picture with seven
or eight high-class actors, some of them rated as
the best in, the business. Beautiful sets, elegant
clothes, but a weak story. Corinne Griffith easily

carries off the honors ; the rest of them had very
little to do. If this picture had been cut from
eight to six reels, it might go over, but it’s en-
tirely too long. I managed to go through with
it without losing any of them, but most of them
looked like they were worn out after it was fin-

ished. (Lyric, Greenville, 111.) Good support-

ing cast, which includes Milton Sills, Lou Tellegen,

Kathlyn Williams, Henry Walthall and Phyllis

Haver. A neglected wife story. Not as good as

“Lilies of the Field.” Star, as usual, wears some
smart clothes. Herbert Brenon’s direction O. K.

Average business. (Milford, Chicago, 111.) If you

like Corinne Griffith you will like this. She sure

shines. Some of the best acting. Films good.

Average business four days with carnival in town.

(Victory, Union City.) People did not care for

the trashy theme of the story. It has been done

a million times before. The thinking class re-

sented the theme. The moral was lacking. The
younger element raved about Corinne and Milton.

A beautiful production that looms up big, but

why waste two stars like these on such a slig'ht

and uninteresting story ? Business way off. Con-
ditions here very lamentable. Business fully 30

per cent under same period last year, due to short

crops and low prices. (Regent, Cleveland, Miss.)

I believe this is the five hundredth picture with

exactly this same plot. The busy man who mar-
ries the girl who wants romance then neglects

her while he is making money and wifie plays

around with another man. Same situations and
same finish. Sills is good and Griffith good to

look at. Settings elaborate, but the story punk.
(Temple, Bellaire, O.) A drama of modern
matrimonial difficulties well produced. Brought
out good audience in spite of bad weather. (Ly-

ric, Chappell, Neb.) Good cast, hut why do they

keep on doing it over and over? Not a small

town picture. Sure flopped here. (Grand, Rain-
ier, Ore.) Only a fair picture and only drew
fair. Drew fair first . nigt, but fell badly second
night, which shows they must be good or they’ll

stay away. (Strand, Robinson, III.) A disap-

pointment, one expects more from these stars.

Sills does a soh-act in the closing scenes which
may be a triumph of its kind hut proved only

disgusting here. (Grand, Eldora, la.) Nothing
to rave over. Thought William S. Hart was the

king bee screen weeper, but Milton Sills runs
him ragged in the closing scenes of this film.

Why, Oh why. Oh why ? Anyhow, the kids got

a big laugh out of it. (Lincoln. Pittsburg, Pa.)

Business was nothing extra. The picture was
good but not as good as “Lilies of the Field.”

(Regent. St. Marys, O.) A fair picture of so-

ciety. Story of a neglected wife. Fair at-

tendance. (Char-Bell, Rochester, Ind.)

SINNERS IN HEAVEN, FP, Richard Dix,

Bebe Daniels, 7.—The biggest surprise package
of the year. Outdrew “Feet of Clay,” “Alaskan”
and “Her Love Story” under about same condi-

tions. Believe the name is the big magnate in

getting the crowd interested, and after they are

in the picture takes care of itself. It is the best

thing to date these stars have done. Runs a little

along the melodramatic, and though the formula
may have been used before, it does not detract

from the story. Got advanced price for it and
as it was sold reasonable it proved a most satis-

factory booking. (Temple, Bellaire, O.) Dix
and Daniels a very happy combination of stars

and I hope Paramount will continue to co-star

them. Story a bit spicy, but patrons enjoyed
picture as a change from regular routine. Busi-

ness good. (Rohinhood, Grand Haven, Mich.)

Very good. Not a special, by any means, but a
high grade program picture that pleased.

(Palace, Ashland, O.) Good. A real good picture

and one that my patrons liked very much. A pie.

ture that will stand big advertising and then give

satisfaction. (English, English, Ind.) This may
go over with the younger .generation, but the

old heads didn’t think much of it. They are

airplane-wrecked in the the second reel, and do
a Robinson Crusoe for the balance of the act.

They marry themselves with a key ring in the

light of a waning moon and with nobody for a
witness hut the All Seeing Eye. Such stuff hap-
pens only in Hollywood and the movies. (Trags,

Neillsville, Wis.) Capably produced South Sea
Island story—cannibals, idols and everything.

Should please most audiences. (Lincoln, Pitts-

burg, Pa.) Very good. Pleased everyone. Para-
mount has some poor pictures, but this is one of

the good ones. Boost it. (Crystal, Ligonier,

Ind.) A fine South Sea picture with a fine cast.

This picture drew exceptionally well for me, due
to the fact that our local newspaper had just

finished the story in serial form in their paper.

I was surprised to see how many had read the

story, for they sure flocked in, even though the

weather was cold. Try this with your local

paper, as the story will sure get them. (Rialto,

Cozad, Neb.) Welcome stranger. A breezy

(quite breezy) story of the South Sea Isles that’s

been done at least once before—hut the dear

old public lakes this stuff and so do I. Grandma
may think it naughty—^but she’s at home these

winter nights. Heard several sighs when Bebe

and Dick clinched. Yes, it’s spicy—but a darn

good program. Lots of compliments on it.

(Cresco, Cresco, la.) We agree with the other
fellows who have already reported this one. It

is good and worth running. Some of the women
dreamed of the girl’s dream scene after, and
the men eating in the restaurants discussed the
bathing scene and voted the whole picture good.
(Idylhour, Edson, Alberta, Can.) Very good and
seems to draw. Unusual title undoubtedly makes
patrons bite. (Empress, Beresford, S. D. ) This
made a good Saturday night program. Very good
picture. (Southern, Akron. O.) Excellent in
every way. Extremely so to male patrons.
Photography and direction accurately timed. Star’s
work A-1. Island bathing pool very much like

“The Garden of Eden” swimming pool. (Howard,
Alexandria, Minn.) This one did a fine business
for me. It’s a good evening’s entertainment.
Acting, photography and directing first class.

Dix and Daniels both good drawing cards for
me. (Centennial, Warsaw, Ind.) This is what
I call a very fine picture. Has plenty of action,
suspense and fine scenery. Title somewhat mis-
leading. Drew extra business and my patrons
were not slow to tell me how well they liked it.

A few said they liked it better than “The Cov-
ered Wagon.” This is a good bet for most any
theatre. (Rialto, Middletown, Ind.) Here is a
picture that is probably better than the whole
bunch of “Gold Bond Supers,” and sold as a
program picture. Put this on your best day and
put some steam behind it and you will do good
business and please practically everyone. (Odeon,
Chandler, Okla. ) Good picture—lots of good
comments on same. I paid too much, as usual
with Paramount. (Cozy, Wagoner, Okla.) Drew
well on Xmas eve and also Xmas night. Most of
the young people came to see it twice. Was well-
liked by everybody. (New Geneseo, Geneseo, III.)

Good entertainment, a little far-fetched. Business
off week before Christmas. (Regent, Bogota, N.
J.) A good picture, although title and photos are
poor for small town. Print good. (Empress,
Grundy Center, la.) A very good picture that
pleased everyone. Jungle scenes very good. Busi-
ness good. (Grove, Fox River, 111.) Good pic-
ture, well liked. Poor business, account of pat-
rons sore at Paramount. Goes over their heads.
I can figure on a box offic slump when I have
to put out Paramount billing. (Lane. Cle Elum,
Wash.) This is not as good as ‘'Empty Hands,”
but it is good, at that. Had some kicks, as it

is rather risque, but I got by with it. Some of
my patrons raved over it, while some looked like
they were afraid to express themselves. Due to
very cold weather, business was light. (Regent,
Marianna, Ark.) A very fine picture. Seemed to
please everyone. Don’t be afraid to boost it, as it

will go over in any house. (Royal, Gallon, O.)
Very good picture and better than some specials.
Pleased one hundred per cent and some of my
patrons came back the second night to see it

again. Title seemed to be a very good drawing
card and had very good attendance both eve-
nings, although business has dropped off consid-
able during the past few weeks. Advertise this
one big and you can’t go wrong. (Paramount,
Wyoming, 111.) You can bank on this one, it’s

one of the best. We sure packed them in. Title
has great drawing power and, above all. Miss
Daniels and Mr. Dix are well suited to roles.

(Reg'ent, St. Marys, O.) This story may he a
little risque in certain spots, so watch out. We
don’t need this kind of pictures. (Monroe. Mon-
roe, Ga.) Title seemed to draw them in and many
pleasing comments. Bad roads and bad weather
cutting business greatly. (Lyric, Chappell, Neb.)
A good regular program picture. (Crystal, Tomb-
stone, Ariz.) Good picture and moral tone all

right. (Grand, Pierre. S. Dak.) A good audi-
ence picture. Plenty of action and a few snappy
scenes that are well handled. Business good.
(Strand, Pittsfield, Mass.) A very poor program
offering. Don’t advertise it too big and have
them expecting too much. It’s not there. (Dixie,

Russellville, Ky.

)

SINNERS IN SILK, MG, Adolphe Menjou,
Eleanor Boardman, Conrad Nagel, John Patrick.
6.—Is a very good flapper picture. Good act-

ing and good direction. Will do well where
they are not too particular, but not here. (Globe,

Globe, Ariz.) Very fine production from every
angle. Poor business first night. Fair second.

Comments favorable. (Grand, Rainier, Ore.) A
well produced society drama dealing with an
old man who undergoes a regenerative opera-

tion and becomes rival of his own son for

the hand of a young girl. Played Sunday only

with two acts of vaudeville, to S. R. O. (Cap-

itol, New Bedford, Mass.) This was very good

so the few who came said. Sure flopped at

Box office. (Community, David City, Neb.)

A splendid picture that drew mostly women and
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pleased 100 per cent. Acting of Adolphe Men-
jou perfect. (Temple, Aberdeen, Miss.)

SIREN OF SEVILLE, THE, PDC, Priscilla

Dean, 6.—A good action picture, plenty of pep,

and does not drag for a minute. In fact, it’s the

best thing Dean has done in a long time. Per-

sonally I like her work any way, hut she is not

a favorite with all, but this one made her strong

with our crowd, (Casino, Antwerp, N. Y.) A
pretty fair Dean picture, albeit a trifle sophisti-

cated for some of the simple villagers. (Pastime,

Williamstown, Mich.) An A-1 up-to-the-minute

picture. Did good business and pleased 100 per

cent. (Arcadia, Vandergrift, Pa.) The best pic-

ture Miss Dean has made in recent seasons. Lots

of action, including fist fight between two women,
mad ride behind team of horses and bull fight.

Played one day only to good business. (Capitol,

New Bedford, Mass.) This is a very entertain-

ing picture. A good story with plenty of action

and one of the best bull fights I have ever seen

on the screen. Will please any audience 95 per

cent. (Palace. Abilene, Tex.)

SNOB, THE, MG, John Gilbert, Norma Shearer,

Comad Nagel, Phyllis Haver, Hedda Hopper, 7.

—Thanks to Monta Bell for this 'fine picture.

The cast is fine, with Gilbert taking the honors.

Pleased 100 per cent at advanced admission. Al-

ready, with two or three pictures to his credit.

Monta Bell stands second only to Lubitsch. We
are beginning to think that stars are made, but

that directors must be born to it. There are

so few real ones. (Majestic, Las Vegas, Nev.)

A darn good picture. If you can’t please them
with this there’s no use to try any longer. Nor-

ma Shearer is indeed beautiful. (Marvel, Carlin-

ville. 111.) A good society drama that pleased.

Acting and directing was fine and a good cast.

(Lyric, Hartington, Neb.) What we call an av-

erage picture. It has some excellent acting, and

Norma Shearer possesses everything but the repu-

tation that better known actresses enjoy. Do not

believe the title has any pull. (Majestic, The Dal-

les, Ore,) A first class picture. This director,

Monta Bell, knows pictures and knows how to

make them, (Strand, Grinnell, la.)

SO BIG, FN, Colleen Moore, John Bowers, Ben

Lyon, Wallace Beery, 9.—Big in every way. The
kind of a picture my patrons like. In spite of

cold weather, did capacity business 2 nights. Why
can’t we have more pictures like this? Good,

clean wholesome entertainment. Fine for Sunday

as well as any other day. (Strand, Milford, la.)

Here is where Colleen Moore does her stuff. She

shows ’em she can do more than flapper stuff

and do it well. In “So Big” she tackles a big,

difficult role—but gets over in fine shape. Title

from well known novel. Drew well and pleased

close to 100 per cent. Any time this little star

fails to draw with me it’s because there’s some-

thing against us in the way of opposition.

(Strand, Robinson, 111.) The advance press agent

who said that Colleen Moore would do the best

acting of her career in this picture told the

truth for once. Her acting in this has never

been surpassed by any other actor or actress. As
a box office attraction this cannot be beat. In

spite of a heavy snowstorm this picture did won-
der business. Had many people say that this

was one of the best, if not the best, they had
ever seen. Please remember it will not please

the gallery crowd but will appeal to the people

who read and know a wonderful picture when
they see it, (K, P., Pittsfield, 111.) “So Big” is

just about as big as they make ’em. Big in

story, big in acting, big in entertainment. Some
may prefer Colleen in her “flapper” types, but

no one will deny the fact that her acting in “So
Big” has seldom if ever been equalled. The
picture failed to draw the business that I e,x-

pected. but it pleased them all. (Lyric, Green-
ville, III.) Wonderful acting by Colleen, but not

appreciated as much as her flapper stuff.

(Palace, Malta, Mont.) Absolutely, one that will

not please them at all. Had large crowd, due to

her other releases, which were good, and we
thought that this would be her best one, but it’s

not. Good acting by all players, but one that

they will walk out on. (Dixie, Russellville, Ky.)
A picture that follows the book perfectly, and
the best acting ever done by our wonderful little

star, Colleen. I still must admit I like her best
in comedy roles. (Marvel, Carlinville, 111.) Went
over 100 per cent. Pleased everyone. An excel-
lent picture. I have found that First National
has the pictures. (Pana, Pana.Ill.) Very good
picture I think it was appreciated by all people
of average intelligence, but the trouble is that
it did not draw the others. I do not think the
settings, etc., were so expensive as to call for
such a big exhibition value. Possibly it will be
revised downward. It will have to be to give me

anything at all for my work. (Arcadia, Vander-
grift, Pa.)

SOFT SHOES, PDC, Harry Carey, 5.—I am
pleased to report this one pleased all who came
out to see it. Something a little different from
his other pictures. A crook story which held

interest all the way through the picture. Carey
is holding his own with any Western I am book-

ing. (Electric, Tilden, 111.) Carey drifts from
the Western type in this crook picture. Gave
good satisfaction. (Peoples, Crosby, Minn.) An-
other good Carey. All Carey’s we have run have
made us money. Run with our serial. (Elite,

Golconda, 111.) A comedy-drama which should

satisfy a large per cent. (Empress, Beresford.

S. D.) Here’s a good picture. Be sure and play

it. Let’s have Carey make eight a year instead

of four. If it’s a Harry Carey, it is good.

(Riviera. Anderson, Ind. ) Starts off with wild

and woolly hell-bent-for-election stuff and get ’em
off their seats, and then they put him into some
of that old ruination comedy stuff which has put
the best of the Western stars out of business.

Better take a tip Brother Stromberg, and put
Carey back into the real honest-to-Pat “Roaring
Rails” or “Lightnin’ Rider” roles. (Bridge,

Petersburg, W. Va.) A very good Western. Good
for Saturday night. Box office value fair. Not a

big picture, just a program. But they ask more
than program prices for it. (Princess, Neodesha,
Kans.) Patrons seemed to like it, but I thought
it was not up to Carey’s standard. Business fell

off badly on second night’s run. (Star, Alex-

andria, S. D.) A good comedy Western. Pleased
well. Business fair in spite of heavy opposition.

(Cozy, Columbia, Mo.)

SO THIS IS MARRIAGE, MG, Lew Cody,

Eleanor Boardman, Conrad Nagel, 7.—This is a

topnotcher. Don’t be afraid to book. It is a 100

per cent picture. Eleanor Boardman is sure some
star. Cody is hard to beat. He is an actor.

(Elite, lola, Kan.) Two reels in natural color,

which is very beautiful, and the whole picture

is a top notcher, (Grand, Princeton, Mo.) We
didn’t do much with this one, but no fault of the

picture or title. This is one of the best features

Metro-Goldwyn has released to date and will

please anywhere if you will only advertise it.

The colored photography and scenes are beautiful.

(Temple, Aberdeen, Miss.) I would put this in

the class of good pictures. Modern domestic so-

ciety drama. Good title and worthy of more than
one day showing. Has some colored Biblical

scenes that are beautiful. (Milford, Chicago, 111.)

Splendid. As near 100 per cent as they make ’em.

Pleased the majority of our patrons. (Grand,

Rainier, Ore.)

SPIRIT OF THE U. S. A., THE, FBO, John-
nie Walker, Mary Carr, Carl Stockdale, Gloria

Grey, 8.—Emory Johnson’s pictures go good here,

and this one pleased welt as his former produc-

tions and held up well for two days, (Lincoln,

Rochester, N. Y.) I don’t mind telling you, and

the small portion remaining of the W’orld, that

this production made us a lot of money. While

it is no knockout, in my estimation, it had tre-

mendous drawing power and seemed to please

the mases. The villains were much too mean and
heartless to be true to life. We ran this picture

on National Defense Day and the night previous,

which perhaps accounts in part for its draft at

the box office. That is one good thing the stir-

ring up of the people’s war spirit did. But we
are opposed to it nevertheless. I would much
prefer a National Peace Day. You will no doubt
guess from these remarks that I am a Democrat.
If so, you will guess right. (Suburban, Omaha.
Neb.) A very good picture, but not a special.

F. B. O. wants too much money for this one.

However, I played this with the American Le-

gion. The boys boosted this strong and that’s

what saved our neck. (Speedway, Springfield, S.

D.) Good picture but title not so good. If you
get them in you will please them. (Granada,
Portland, Ore.) We opened our theatre with
this. Will say as usual it’s an F. B. O. and that

means .good, also money at the box office. (Ar-
cadia, Cobb. Wis.) The best picture I ever ran.

Book it. It will please your patrons. The story

and play wonderful. (Victory, Rossiter, Pa.)
Boys, we ran this picture op Thanksgiving Day
and if we had seen it before showing would
have advertised on a larger scale. It can be
classed as a special and will stand a slight raise

in admission. Will please 90 per cent. Is a
little sad, but such actors as Johnnie Walker,
Mary Carr, and cast will build up your business.

F. B. O. prices are right. (Powers, Red Creek,
N. Y.) Played two days to good business. The
kids cheered at the flag stuff. This show is full

of hokum and won’t appeal to the highbrows.
We ran this with the Boy Scouts and made out

on the right side of the book. (“Y,” Nazareth.

Pa.) Excellent. Pleased large business on Satur-

day night. It has plenty of comedy and thrills.

Played on per cent with American Legion. Made
myself and also Legion a little dough. Wasn’t
afraid to stand and watch the audience, as they

were all pleased. Don’t be afraid to boost this.

I also played 2 reels of “Go Getters,” chapter
nine, “Go Getters” are the newest and best

that have ever hit my houses for comedy. (Suth-

erland. Newport, Neb.) Tied up with the Fort-

nightly Club, who sold tickets, so made a little

on this good picture. (Orpheum, Ada, Minn.)
Emory Johnson’s mighty motion picture. Ab-
solutely moral and up to date. Compliments ga-

lore. Average business. (Strand, Samson, Ala.)

It entertained the kids, the grownups thought
they were back to the old 10-20-30 cent melo-
drama days, and the way the stars and stripes

are displayed is a knockout. Folks thought it

was the Fourth of July. The flag was used to

draw a hand and the kids applauded all right,

but the older ones just looked at each other and
smiled. Two days fair business. Just about
paid for the picture. (New Geneseo, Geneseo.

111.) Oh, Boy ! You can book this one and play
it up well and meet them on the outside and they
will tell you it is of the best they have seen

in a long time. I had some to come back the

second night and pay to see it again. All we
want is more like it. (Strand, Dotham, Ala.)

Good. Pleased, nice business for two days. It

has comedy and thrills and is very true to life.

The small towns can appreciate this. (Strand,

Florala, Ala.) Pulled good business and gave
complete satisfaction. Lots of hokum, but they

eat it up. Can’t go wrong on this. (Happy
Hour, Ewen, Mich.) Used on Armistice Day in

connection with American Legion and got the

business. Liked by all. (Lyric. Chappell, Neb.)
Used this one on Saturday. Business extra and
gave general satisfaction. This is a very good
offering. Cast good. Price right and film in

best condition, and will make some real money
for all you boys in the small towns. Buy it, ad-

vertise it good, it will stand a little raise and
you will have no kicks on it. (Ideal, Chateaugay,
N. Y.) Showed this picture to a crowded house
on a Saturday under unfavorable weather condi-

tions. Pleased 100 per cent. Exhibitors, by all

means, get this one. It is a winner. It is through
the information gathered from this paper's pages
that we are able to select, as we have so far,

so many good pictures for our movies. (S. of

N., Ambrose, N. D. ) This is a good program
picture sold at special prices. The picture did

not draw for me. so many of my patrons thought

it was a war picture. The usual poor business.

Print good. (Sterling, Fairmont, Neb.) A
hokum melodrama like Johnson’s previous pro-

ductions. It is only crude in spots, but it got

the business and sent ’em home satisfied. Three
day engagement. (Capitol, New Bedford, Mass.)

Didn’t draw very well. Paid too much for this.

It’s very good, and a number told us that it

was good. An interesting story. Was surprised

at its not drawing, though weather is bad, and,

of course, that kept a good many away. But
one man said he was tired of war pictures.

(Square Town, Brooklyn, Mich.) This, to my
notion, is not as good as “We,stbound Limited”
and “The Third Alann,” but the people rather

enjoyed it. It did not have as much action as

the foi-mer two. It will, however, go over where
Johnnie Walker is liked. (Rialto, Terril, la.)

A dandy patriotic picture. Pleased all who saw
it, but failed to draw. Run this one on a national

holiday and it will please. (Cozy, Wagoner,
Okla.) You will say “hokum” of course, but

they certainly like it and will tell you so. More
power to Johnson. Business not big but satis-

factory. (Robinhood, Grand Haven, Mich.) Good
old hokum stoi'y that the fans should have “eaten

up,” but they didn’t, for some reason. Has a

good cast. Be careful about advertising as a

war picture because it isn’t one. but is a rural

story. (Quality, Cullom, III.) Pretty good. Regu-
lar Walker and Carr type of picture. Better not

bet too high on F. B. O.’s press sheet. ( Almo,
Moody, Tex.) A real program. Sure pleased

them. All walked out satisfied. (Opera House,
Clarkson, Neb.) They will all like this because
the flag waves in every scene. Mighty good small

town picture especially. (Opera House, Mon-
tour Falls, N. Y. ) The producers are to be con-
gratulated on this very good offering. We class

it an A-1 picture and are glad to recommend it.

One of the really good ones. Bought right.

(Elite, Humboldt, Kan.) Good picture with some
life story and patriotic episodes and scenes. Used
with W. R. C. benefit. (S. T., Parker, S. D.)

Good in every way. Good print. (Miers,

Schoharie, N. Y.

STEPPING LIVELY, FBO, Richard Talmadge,
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a box-office bet

for every exhibitor

who played these - - -

Short Subjects in Color
**They*re Different!**

“KIDJ^O^”
The son of the Ark King comes to life—lion

taming—elephant stunting-—tieing up the miss-

ing links—these are some of his Animalic en-

deavors and he puts ’em over in color cartoons

that will make your sides split and you will send
out the dove with the olive branch—to find land

—you’ll have plenty of tears.

**KARLO KOLOR KOMICS”

It is not the sign you hang out because KKK
could mean what the bed-sheet babies call them-
selves— here it means Kinks of laughter

—

Komical situations—and a yellow Kur that will

make you laugh—then cry and then laugh and
cry at the same time because he is really funny
—and he does his stuff in color cartoons.

*THE WONDER BOOK”
If you have never WONDERED before you’ll

wonder now—your patrons will wonder why
they haven’t seen these before—you’ll wonder
why you haven’t booked ’em before—A Wonder
Book of homes— gardens — flowers— scenic

beauty^—all in colors and presented to you in

volumes that spell money.

**SPEC1ALS”

We will make six of these specials for the 1925

season—each a novelty and a real box-office bet

for any man’s program

!

We Release 2 Subjects Weekly

Communicate With

SERING D. WILSON and COMPANY, Inc.
25 West 43rd Street New York City

^^EBENEZER EBONY”

Single reel cartoons in color, featuring a Colored

Comedy Kid. This senes depicts the everyday

adventures of a real pickaninny, the kind Mark
Twain knew and characterized so well—we have

brought him to the screen with all his comical

antics and boyish pranks. These side-splitters

are for release during 1925.

**NEW REDHEAD SATIRES’^

Let OLD MAN PUBLIC cry out for something

new—here it is ! Not only something new but

a great big laugh for every patron—something

that will send them away—satisfied. What can

beat a live, redheaded American Kid harking

back to ancient history and giving his interpreta-

tion of history’s famous old babies doing their

stuff?—Nothing can beat him!

“COLOR_SHOTS;’

Eloral beauty—People in the public eye—Travel
•— Scientific subjects — Ultra entertainment

values in color that will amaze you.

^^MUSICAL MELODIES”

A series of Novelties in Color and song with

wonderful tie-up—the like of which has never

before been presented in this manner on the

screen. It’s a thrill to hear “Marching Through
Georgia”—but oh boy—when you see it in color

on the screen—well—it’s a WOW

!
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Mildred Harris, 5.—Detective story which pleased

the men and boys especially. The women and
girls admire Dick and his antics so much that

the story is forgotten. Genera! satisfaction and
they are asking for more like it. (Elite, Hum-
bolL Kan.) Fair. Not nearly as good as

“American Manners,” as the story was draggy in

the first four reels and the cyclone was saved

for the last two. Much of the Talmadge patron-

age is made up of illiterates who depend on the

action and not the story for their interest. Hope
Dick does better in the next one. (Amuse-U, Mel-

ville, La.) Received this as a substitute on
“Thundering Hoofs” on October 27 and would
give it a minus rating because everyone was dis-

appointed in not seeing Fred Thomson. This is

the second Fred Thomson in two months I’ve

missed shipment on. How in the Dickens can
I build up his following if I cannot get his pic-

tures? (K. P., Pittsfield, 111.) He sure was
stepping some. This is good. It is along the

line of all of Talmadge’s stuff. Not much story,

but it seemed to please and that is what we want.
(Community, Elgin, Neb.) Lots of action and
not much story, but they liked it anyway. (Royal,

Spirit Lake, la.) Very good, full of action. A
classy little picture that will please everyone.

(Princess, Crandon, Wis. ) Business good. Pic-

ture a cross between a slapstick comedy and a
melodrama. Good photography. I would like to

see Talmadge cast in some stories similar to

“Mark of Zorro” and other Fairbank’s successes.

I believe he has large possibilities. (New York,
Pittsburgh, Pa.) A characteristic Talmadge pic-

ture. Plenty of action, seasoned with comedy,
good entertainment. Business fair for three days.

(Capitol, New Bedford, Mass.) This is a pic-

ture that starts out rather slow, but, after a
while, it gets moving right along, only some of

the stunts in it seem to be almost impossible. In
fact, heard many of the folks say that there was
too much impossible stuff in it. (Rialto, Terril,

la.) A cracking good one and pleased. Too
cold for any attendance to speak of. The picture,

however, is excellent. Oak, Oakdale, Neb.) Don’t
seem like this star draws like he should. Picture
only fair. (Grand, Shawneetown, 111.)

STORY WITHOUT A NAME, THE, FP, Agnes
Ayres, Antonio Moreno, Tyrone Power, Louis

Wolheim, Dagmar Godowsky, Maurice Costello, 6.

.—Picture pleased everyone. Consider it above

thet average program picture. (Dreamland. Ful-

lerton, La.) Splendid picture. Good business for

two days. (Noble, Marshfield, Ore.) Very good
Saturday night picture that will satisfy them all.

Lots of action and good scenery. (Paramount,
Wyoming, 111.) A very good melodrama and one
that is up to the minute with radio, airplanes

and the death ray. Work of the cast up to

standard. (Liggett, Madison, Kan.) Good ac-

tion drama that pleases on account of the many
new stunts in it connected with the radio idea.

Lots of action and is classed with the thrillers.

(Temple, Bellaire, O.) A good Saturday picture.

Contains enough action for half a dozen serials.

Pleased those that saw it. Print new. (Em-
press, Grundy Center, la.) A thriller on radio,

well liked by nervous ladies. Ran it three days.

One day long enough. Not a rotten picture, but
Tom Mix, Buck Jones and Hoot Gibson weren’t
in it. They were playing at the opposition house.
(Palace, Ashland, O.) A good picture with good
business. (Regent, St. Marys, O.) Score an-
other bull’s-eye for Paramount. I agree with
them that when they don’t have a suitable name
for a picture it is better not to name it. This
is a good picture with good box office value.

(Rosewin, Dallas, Tex.) Fair program picture
with super special price attached. (Palace, Mc-
Ghee, Ark.) Paramount had better not trouble

themselves about a title for this one, but put it

on the shelf and forget. (Arcade, LaGrande,
Ore.) Very good. Lots of action. Run it Satur-
day to fair business, but those who saw it liked
it. (Crystal, Ligonier, Ind.) Very good melo-
drama. Tied up with local radio dealer and had
nice attendance. (Strand, Granbury, Tex.) A
good melodrama revolving around the death ray
and the radio. Plenty of action and thrills. My
bunch liked it, one day. (Grand, Eldora, la.)

SUNDOWN, FN, Bessie Love, Hobart Bos-
worth, Roy Stewart, Charles Murray, 9.—Here Is

a meritorious Western. The theme is based up-
on a fact—not a bit of fiction. It is the story
of the passing of the big cattle ranches. A fact
that is slowly but surely being realized. This
picture was for the most part made in this coun-
try and along the Mexican border. Brother man-
agers can go the limit. It is a real picture, de-
void of “hokum” or “buncombe.” We had many
patrons say, “Well this is far superior to ‘The
Covered Wagon.’ ” However, it is another story
and managers can play it for ail they are worth
because it will make good for them. (Crystal,

Tombstone, Ariz.) Every time some producer

gets an original idea and puts over a big clean

up, several others are bound to imitate. Most of

them come close—but this is the poorest imita-

tion of “The Covered Wagon’” I’ve ever seen of

any big picture. It’s cows instead of wagons
in this—but they tried to steal all the other

“thunder” of the “Wagon”—but how they’ve

failed. This is not up to the average program
Western. Nothing—positively nothing to it but

a million cows. Very weak story and poor cast

and we have plenty of our own cows in Iowa.

Bought it before release—then found out through
this department that it was punk. Advertised it

as “First National’s answer to Paramount’s ‘Cov-

ered Wagon,’ ” in a desparate effort to recover my
investment, and what they think of First National
now ! Opened big—awful flop .after first night.

(Cresco, Cresco, la.) A big Western picture that

should have been cut down to about six reels.

Not much plot, but plenty cattle. Raised my
price and shouldn’t have done it. Pleased about

half my patrons. (Lyric, Hartington, Neb.) De-

spite unusual efforts to produce a good picture,

this one is a failure. Great cattle scenes but
no story. (Strand, Irvine, Ky.) A mighty epoch
of the great cattle country, and makes fine enter-

tainment. The picture, from standpoint of produc-

tion, is good and details are carried out in the

finest sort of way. Whether or not this picture

will do business will depend largely on local con-

ditions and the public desire for this class of

offering. However, if you are successful in sell-

ing this to them they will like it. Satisfactory

business. Three days. (Cozy, Winchester, Ind.)

Had a very wide variation of comments on this.

Some said better than “The Covered Wagon”
and others didn’t care so much for it. It is dif-

ferent and sure has a lot of cattle in it. Drew
fair business ; dropped off second day. (Majestic,

Mauston, Wis.) Good picture but not worth any-
where near the money asked for it. Has no box
office value but otherwise about as good as “Cov-
ered Wagon.” But not as good as some other
Western eiric pictures. (Char-Bell, Rochester,

Ind.) Just a long Western. No thrill, no noth-
ing, but cows. (Kozy, Granite, Okla. ) Some-
thing wrong here. Comparing it with “North of
36” it lacks everything that “North of 36” has
got. It takes something more than a bunch of

white faced cattle to make a super-special. Stam-
pede a big joke and “prairie fire” is worse. Just
an ordinary Western drawn out in 10 reels.

(Strand, Milford, la.) A dandy story of the
pioneer days in the West. Run it and boost it

and you can meet them coming out. It made me
some money. (Brooklyn, Detroit, Mich.) Lots
of cattle and that’s all. No gun fighting, no
hard riding, no Indians, just cattle. It’s a West-
ern that has no punch. Will please the men

;

women will not come to see it. I lost heavy
on this one and I sure spent real dough trying

to put it over. First day business good, second
day very poor and third day nothing. Buy this

very cheap, boys. It’s not there. (Orpheum,
Harrisburg, 111.)

SUNSET TRAIL, THE, U, William Desmond,
5 .—A good out-of-door picture which we used to

good business New Year’s Day. (S. T., Parker,

S. D. ) Harry Carey made this one for Universal
under the title of “Overland Red” a few years

ago, which was much better than this one I

see no reason for remaking a picture unless it

can be improved upon, unless it is merely to save
the cost of a story, which does no good at the
box office. (Suburban, Omaha, Neb.) Some-
thing decidedly different that will please Western
fans in particular, but if you can get others in,

they will enjoy it too. (Star, Portland, Ore.)

A very fair program picture. Seemed to please
satisfactory. (Highland, Guthrie, Okla.) A fine

picture that went satisfactorily, and the story is

good for entertainment, but not so heavy. This
star is popular here. (Oak. Oakdale, Neb.)
Good Western desert mining story. Comments
favorable. Failed to draw usual Sunday crowd.
(Grand, Rainier, Ore.) Nothing to rave about,
just a fair Westeim. Rather short, and will

please about 60 or 70 per cent. (Palace, Omaha,
Tex.) A picture that there was nothing much
to. Does not hold interest, something lacking.

(Castle, Havana, HI.) Desmond doesn’t attract

here. This one not so good, anyhow. (Cozy,

Columbia, Mo.) Lost on this one. No good as

Western, as there isn’t any action. One fellow

told me I should be put in jail for running such
stuff. Agree with him. (Idlehour, Monroe, Ga.)

T
TARNISH, FN, May McAvoy, Marie Prevost,

Ronald Colman, 7.—This is a very excellent

modern story well done, the cast is one of the
best. Every person making the best of their

part. Ronald Colman who is a new First Na-

tional star, is very satisfactory as the lead and,

say. boy, Marie Prevost knocked ’em cold in

doing her stuff, and May McAvoy does the best

thing in this one that she has ever done. Show-
ing this at same time of showing in Chicago,

at the Chicago theatre. I had a right to believe

I would have satisfactory business, but the re-

verse. Business poor after big exploitation.

(Cozy, Winchester, Ind.) A good picture comedy
and all girls should have their sweethearts and
husbands to see it. Marie Prevost and May
McAvoy both do the best of any I have seen.

Balance of cast good. Will please your better

class trade. Films good. Average business. Four
days. (Victory, Union City, Ind.) Didn’t do
much on this one, although everyone who saw
it was pleased. Think they should give May
better stuff. (Idle Hour, Monroe, Ga.) Good
cast and will please any audience. Film in A-1
condition. (State, Two Harbors, Minn.) A
mighty fine picture. The title doesn’t mean any-
thing, but your patrons will like it if you can
get them in. (Marvel, Carlinville, III.) Good
production, which plea.sed the majority. (Grand,
Rainier, Ore.) Pleased the women patrons ex-

ceptionally well and the men did not complain.

Drew better than I expected. First National in

this territory is giving the exhibitor splendid serv-

ive. Excellent prints, live and let live prices,

prompt shipments and all the exploitation aid

desired. (Lonet, Wellington, O.)

TEETH, F, Tom Mix, Tony, Duke, 7.—A won-
derful Western drama and Tom Mix at his best.

(Electric, Independence, Mo.) Just the same old

story. Tom’s always good, but when you have
Tom, Tony and Duke you’ve got a knockout.
Would class this extra good and so did the

patrons. Drew capacity business when such

things are almost memories of bygone days.

Tony and Duke do some very effective acting that

pleased the fans. (Elph, Altamont, III.) Good as

usual. Mix appears to be the only box office tonic

for small town exhibitors. (Palace, McGehee,
Ark.) Lots of action, but the poorest Mix to date.

Heroine changes clothes about three times dur-

ing one episode, when she is in the burning
woods, with no chance to get different clothes.

Why don’t directors watch this? Very poorly

directed. Tom Mix is getting to be too much of

a “dude.” The drawing power of his pictures is

falling off with every picture. (Liberty, Kal-

ispell, Mont.) Here is Tom Mix again, plus

Tony, the horse, and Duke, a canine actor who
will make Rin-Tin-Tin and Peter the Great look

to their laurels. Picture is not the best Mix
has ever made, but it pleased and drew good
business for three days. (Capitol, New Bedford,

Mass.) Ran this one on Wednesday to wonder-
ful business, and let me say it is some picture.

Mix is a star, Tony is a star, and the dog is a
super-star. It is a great bet, so grab it. It will

make you more money than any big special you
can buy, and you can buy it at a fair price,

and it will make you some nice change. (Ideal,

Chateaugay, N. Y.) A good Western with Tom
and Toney supported by a very good acting Great

Dane dog. Tom Mix has taken an awful flop for

us this year ; gets about half the money at the

box office he got last year. Wonder if those

bum pictures he made last year have anything

to do with it? (Orpheum, Harrisburg, 111.) Tom,
with the able help of Tony and Duke, his dog,

put this over very good. It is a Western and
not one of Tom’s funny ones. One of the 1924-

1925 Fox specials. Film new. (Empress, Beres-

ford, S. D.) A real good picture. Good print.

(Miers, Schoharia, N. Y.)

TENTH WOMAN, THE, W, Beverly Bayne,
John Roche, June Marlowe, Raymond McKee,
Charles Post, Alec Francis, 6.—Very good pic-

ture that pleased a nice crowd. (Strand, Gran-
bury, Tex.) The majority liked it, although it

was sent as a substitute for another picture. A
sort of semi-Western. (Majestic, Weiner, Ark.)

Will please them. A wonderful love drama with
the kissing left out. Please give us more like

this. Pleased them all 100 per cent. (Cozy,

Hollis, Okla.) A very good picture, as most all

Warner Bros. Classics are. A semi-Western fea-

ture that pleased the majority. (Liggett, Madison.
Kan.) Rotten. No one liked this. Several peo-

ple walked out. (New Star, Westminster, Md.)
I guess all the show goers here were in sympathy
with the other ones, for they sure did pass up
this tenth one. Played it on Sunday to the

smallest crowd of Sunday patrons this year. Did
not satisfy. (Grand, Coma, Wash.) A fair pro-

gram picture. Not a special in any way. Night
was bad and there were not half enough out to

pay the film rental. Had no comments from the
few who were there. It seems weak in some
way that I couldn’t explain. (Majestic, Bowie,
Tex.) Can’t give this picture much. Would rate

it as fair or worse. (K. P., Pittsfield, 111.) A
picture that had no drawing power whatever
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MARTIN QUIGLEY SAYS:
Wliat the future course of this industry is to be rests with the inde-

pendent exhibitor and with no one else. It is for him to say whether
this concentration of booking power in the hands of a comparatively
few companies shall continue and develop.

It is up to him to determine whether he shall make or break the in-

dependent distributors who are keeping out of the theatre field.

GUARANTEED
BOX-OFHCE

HITS
FOR 19251926

WALDORF
PMORUCTIONS

The Penalty of Jazz

Sealed Lips

An Enemy of Men

The Price of Success

The Fate of a Flirt

The Thrill Hunter

COLUMBIA
PRODUCTIONS

Ladies of Leisure

The Danger Signal

The Lure of Broadway

S. 0. S. Perils of the Sea

Midnight Flames

The Unwritten Law PKFECHON
FRODUCTK

Fighting Youth

The Handsome Brute

The New Champion

The Speed Demon

The Great Sensation

A Fight to the Finish

COLUMBIA PICTURES CORPORATION
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but pleased the few that came. (Grand, Prince-

ton, Mo.) A good human interest story, sure to

please. Well directed, good lighting, a wonder-

ful love drama, with the kissing left out. Will

please in any house to any kind of patrons. Please

give us a lot more like this. (Strand, Dothan,

Ala.)

TESS OF THE D’URBERVILLES, MG, Blanche

Sweet, Conrad Nagel, Stuart Holmes, George Faw-
cett, 8.—Blanche Sweet in this rises to the very

heights of stardom. She does the finest perform-

ance that she has ever done. The love and dra-

matic scenes between her and Conrad Nagel

stand alone as the outstanding success in this

line that has been done. Study it when viewing

it and you will say they worked hard to put it

over and they did. Conrad Nagel is very, very

good. Stuart Holmes does usual fine performance.

(Cozy. Winchester, Ind.) Fine production. Nicely

staged and superbly acted. Blanche Sweet never

was better. Not a small town picture, however.

At least did not do film rental here. (Grand,

Rainier, Ore.) Rather gloomy drama of English

life. Well produced and well acted. Gave fair

satisfaction Sunday only. Severe wind and rain

storm hurt business. Believe it would have drawn
well. (Capitol, New Bedford, Mass.) Both of the

stars do some real work in this picture. Not very

good for small towns. ( Crystal, Earlville, Iowa.)

THEBE’S MILLIONS IN IT, FBO, Clive Brook,

Daisy Campbell, 6.—Cannot give this one much,
but it got by as a fair program picture, but

something was lacking and I cannot say what.

I used it for a filler and it did only fair with a

two-reel comedy. (Regent, Marianna, Ark.) This

is a foreign picture of London and, while there

is some action to it, somehow these pictures of

England never go over with our people. (DeLuxe,
Spearville, Kan.) Would rate this as very ordin-

ary. Nothing to set the world on fire or send

them out talking about it. Played with the sec-

ond series of "Fighting Blood” and it got by.

(Legion, Holyrood, Kan.) A good story with lots

of action, but did not make much of a hit with

my patrons, as the acting was mediocre. With a

good American cast, it would have been a knock-

out. Film good. (Opera House, Volin, S. D.)

A pretty good story made into a rather slow but

fairly entertaining picture. (S. T.. Parker, S. D.)

Another foreign picture but has fair audience

appeal. (Castle, Havana, 111.) Cast unknown.
English made. I believe. Stay away from it.

Nothing to it at all. (Grand, Eldora, la.)

THIEF IN PARADISE, A, FN, Ronald Colman,
Aileen Pringle, Doris Kenyon, 8.—One of the

very best. First National has a winner here.

Both magnificent and entertaining. (Marvel, Car-

linvllle. 111.) This is a knockout, it has every-

thing in it to make real entertainment—direction,

settings, cast and story are all exceptionally good.

Used jazz orchestra and dance prologue and went
over in good shape. Suitable for the best the-

atres in the country. (Star, Price, U.) One of

the best pictures we have had the pleasure of

showing in the past 5 weeks. The audience ap-

plauded on the finish at all shows. It has story

value that holds their interest. (Milford, Chi-

cago, 111.) A very good picture. I think this

pleased all I got in. which was not so many, as

Lent is making it hard to get a big crowd. (Ar-
cadia, Vandergrift, Pa.)

THIS WOMAN, W, Irene Rich, Ricardo Cor-
tez, Louise Fazenda, Frank Elliott, Creighton
Hale, 7.—A picture that I imagine would rate 75
to 80 per cent. I would say that it is a real

good picture, but not a special, except in towns
where Miss Rich is well-liked. Some like her here
and some do not. Marc McDermott is extra good
in this. (Majestic, Bowie, Tex.) You need not be
afraid of this picture in any way, shape or form.
(K. P., Pittsfield. 111.) Very good. Fine east,

will please the better class. (Ligionier, Ind.)

Slush! Mush! and “The End.” They walked out
on this one. (Majestic, Easthampton, Mass.)
This picture bored you to death getting started.

Lacked a director or a scenarist who knows how
to speed things up. Seemed to please the ladies.

Did not draw from all classes and therefore
flopped so far as profits were concerned. (Majes-
tic, Belleville, Kan.) Good picture but not much
for business. (Noble, Marshfield, Ore.) One of
Warner Bros.’ new ones and it is a knockout.
More power to Warner Bros. They get better
all the time. (Cozy, Hollis, Okla.) Another good
society drama without any box office value. The
few that we were able to get in liked it. An-
other case of too much rental. (Princess, Neo-
desha, Kan.)

THREE MILES OUT, AE, Madge Kennedy, 6.—A somewhat obvious melodramatic tale. (Lin-
coln, Pittsburgh, Pa.) A good program picture.
Some good comedy, some clever fantastic stuff

and a few thrills. A good cast in support. We
pleased a full house with this one on Saturday

night. (Gem. Dumas, Ark.) A good picture and

you do not have to buy a block of pictures to get

it. Famous twenties, thirties, forties, fifties, etc.,

sure hurt exhibitors. (Archer, Archer City,

Tex.) Nothing extra. Regarded as a big picture

by Pathe and we paid a big price but it failed

to make film expenses. Would regard it as only

a fair program picture. Madge Kennedy s stunts

are far from phenomenal as advertised. (Prin-

cess, Parkersburg, la.) Real good action picture,

but the hot weather too much opposition. (Lily,

Buffalo. N. Y.) In spite of the good reports in

the "Herald” on this picture. I am obliged to

report that it only drew 70 per cent of the noxj

mal Friday night in my house. Personally, did

not think much of it. (Rosewin. Dallas, Tex.)

Very good action picture to poor business. (Lily,

Buffalo, N. Y.) No comments. Did not draw and

never made expenses. (Majestic, Weiner, Ark.)

Good. (Regent. Bogota. N. J.) A good program

picture we call it. No kicks on it at all. 0>ew-

drop. Rhineland, Mo.) A mighty fine picture

that pleased all of a mighty poor audience. Ac-

cording to this class of picture. I should have

gotten a packed house at advanced admissions.

If your town likes this class of picture play it

by all means and raise your admission prices.

As good as many of the specials I have had and

much better than some. (Star, Tuckerman, A .)

THREE WEEKS. MG, Aileen Pringle, Conrad

Nagel. 9.—Wonderful photography, good acting,

but too suggestive. Some liked it ; soine ^idn .

(Community. David City, Neb.) A
is good entertainment for certain classe We

getting too much “sex” stuff. Wonderful acting

by Pringle and Nagel mingled with wonderful

setting A picture that has a great drawing

Tower (Castle. Havana. 111.) This

draw them in on account of the P°P"
^

novel and please the majority. I did not have

a complaint against the picture, but a 2°°^ ™any

Hayed at home. However, if it can be bought

right it will get the money, as a small town w

not have enough stay-homers to hurt. (TchuK

Tchula. Miss.) I can’t account for this pictuie

not drawing, unless it was due to a revival go-

ing on. We absolutely did nothing in two nights,

Tut not due to the picture, as it

and the acting was perfect. Possibly they

thought it a bad story and stayed away. (Tem

nle Aberdeen, Miss.) Paid a big price and oust

b Oke even o^ a three-day run. Lots of money

wasted on this picture. Will please only a very

Tman per cent and is not worth while running

(Princess. Chilton. Wis.) A good

naid too much for same. This was„ in fact, a

beautiful production, but judging from the crowds

it is doubtful whether our patrons care much for

such a picture. More pictures hke this m pnce

and from point of attendance, we 11 go broke

good and proper. (Castleman. Waterproof. La )

Business unusually good.

this type of picture. Many of my patrons said

the sanfe thing, but I noticed they were among the

fi7st ones to get their tickets. Picture in itself

is Lt so immoral, but the suggestion is plain

and one needn’t be a prude to see how this type

of picture may damage the M. P. business more

than it will help by the increased receipts. The

peLliar psychology of the thing is that we aU

Lmn this kind of picture publicly ^^d the

hurry to the first one which comes to town. (Cozy,

Crfumbia. Mo.) One of the biggest

had. Too well done for those who like it ravv--

too raw for those who like it well done. Pnnt

good. Personally, we liked it very much, but not

what it cost us to see it. (Rex. Gilman City. Mo.)

Good pictuie that pleased but did not draw. (Lily,

Buffalo. N. Y.) No doubt about drawing ability

of this.’ Despite continued rain we made expenses

—almost. This picture is disappointing, in as-

much as those who came to see it expected o

see something very raw. As a matter of fact,

there is nothing in same that should offend. (Pal-

lace. Omaha. Tex.) Here is a dandy Can t

boost it too high. Will get the money. This pic-

w Tols.. Iv3.n»)

THREE WOMEN, W, May McAvoy, Marie Pre-

vost, Pauline Frederick, Lew Cody, Willard Louis,

Mary Carr, 8.—This was a good picture. Good

photography, acting and everything, but flopped.

Weather not very good. (Community, David City,

Nebr.) I did not see this picture personally, but

heard that it was a high class production. Busi-

ness was way off due to first snow and cold

snap of the season. (Royal, Spirit Lake, la.)

Nothing to rave about, so don’t go out on the

street, pulling your hair, foaming at the mouth,

and telling the people you have a great big

picture. If you do. you’re wrong. In rating this

on the scale of poor, fair and good and big, you

can rate it halfway between fair and good. (K.

P., Pittsfield. 111.) Great production and great

cast. Gave the poorest satisfaction of any special
I have played for a year. First night patrons
made a business of knocking it, and second night
very small. I call it a splendid picture for a big
city, the bigger the better. Suggestive scenes
kill it for towns of this size. (Silver Family,
Greenville, Mich.) Boys, you’ve got to hand it to

Warner Bros. You can’t beat them. Stood them
up with “Three Women” and they went out talk-

ing about it. (Cozy Hollis, Okla.) This pic-

ture went over big there. The title and cast sure
have the power to register at the box office and
seemed to please one hundred per cent. (Electric.

Chillicothe, Mo.) This certainly is one swell

picture from every angle. I had lots of compli-
ments on it and pulled a good house second
night. It sure satisfied. (Bijou, Beach, N. D.)

An extra good picture. Lubitsch’s directing good.

Picture is probably as good as “The Marriage
Circle” but the directing misses many of the fine

touches of “The Marriage Circle.” It should go
good anywhere. All the actors do extra good
work and the story is a very interesting one.

(Majestic, Bowie, Tex.) A wonderful picture,

although not a small town attraction. (Rex,

Wahoo, Neb). Fine. Good story and acting per-

fect. We would have done business on this one,

but due to opposition both night, we found our-

selves wanting. (Temple, Aberdeen, Miss.) Book
it, you will please them. It will pay you to buy
Warner’s 1924-1925 pictures. (Royal, Palestine,

111.) One of Warner’s new twenty and a real

one. Don’t fail to get this one. It pleased them
all. (Cozy. Hollis, Okla.) An unusually fine pic-

ture to encouraging business. (Majestic, Belle-

ville. Kan.)

THUNDERING HOOFS, FBO, Fred Thomson,
Ann May, 5.—First of the new product and I

guess that we rate as a first run on this one. The
film was new ; never ran before. All that I can

say is that “Silver King” gets better in each

picture. His acting in this one is wonderful and
Thomson was up to his usual standard. Many
favorable comments. Pleased 100 per cent. (Prin-

cess, Crandon, Wis.) This first one of the new
series is as good as the best of the last lot. In

other words, it’s a beaner. When Fred rushes in

and saves Silver King from the wild bull, he

brings down the house. Of course, it is filled

with alleged hokum and bunk, the same as all

Westerns, but it is just what the people want,

and just what I am going to give them. When-
ever I get foolish enough in the head to give

my people “facts,” I set in one of those twelve

reel poppycock costume pictures and starve to

death. Keep it up. Fred. (Trags’, Neillsville,

Wis.) Advertise the best Western you’ve ever

had, and the most realistic bull fight ever filmed,

and they’ll come. Many errors in direction and

cutting, but still a 100 per cent outdoor picture.

(New Wewoka, Wewoka, Okla.) This is sure a

dandy picture. Lots of action, and they all came
out smiling, telling you that they enjoyed it.

(Rialto, Terril, la.) Here is a real honest-to-

goodness Thomson. Action and plenty of it. also

a good bull fight. Pleased 100 per cent. Print

perfect. (Dreamland, Fullerton, La.) One of

Fred's best and wish he would hurry up and

get in shape to make some more like it. Pleased

100 per cent. (Castle, Havana, 111.) Fred and

Silver King are very good in this one. One of

my patrons said they would walk five miles to

see Silver King. Fred may not be a star but we
cannot kick, as he is better than a lot of stars.

The bull fight in this just about had the kids

standing on their heads. (Gray, Spangler, Pa.)

A very good Western. Thomson is creating a fol-

lowing and his horse is exceptionally fine. (Olym-

pic. Cleveland, Okla.) A splendid action picture

that delighted a very good Saturday night crowd

regardless of very bad roads. (Lyric. Chappell,

Neb.) A real picture : all of the Thomsons are

good. Buy them all and clean up. (Auditorium,

Hamilton, Mo.) Nice little Western that pleased

the majority. Business good considering very

bad weather. (Majestic, Belleville, Kan.) Fred,

we sure will miss you until you get out of the

hospital and get to turning out those hair raisers

of yours. This one is a pippin, but that bull

fight was most too real. I am an old timer,

but it very near took my breath away. Please

don’t do that no more. (Community, Elgin, Neb.)

Believe me. old Fred and Silver King sure do

their stuff in this one. I came very near break-

ing my records on this one, although I don t

think this one is a bit better than “The Silent

Stranger” and “North of Nevada.” Silver King

is better in this one. however, than he has been

in the past. Pleased 100 per cent. (Star, Tuck-

erman. Ark.) Ran this Monday, December 8th.

to the best Monday night business in the history

of this house. This is the first of the new Thom-
sons and the best he ever made. In my opinion

the best ever produced by anyone. I have run

most all Western pictures since the days of

Bronco Billy, and I never saw a crowd show
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so much enthusiastic excitement, by both young
and old, as was shown here on Monday night.

On their way out, dozens stopped and asked me
when I would have the next Thomson picture. I

would advise all my exhibitor friends in small

towns to buy this picture and advertise it to the

sky. It will stand it, and you will get results

that will please you. (Ideal, Chateaugay, N. Y.)

I have read many reports from exhibitors on
Thomson pictures and thought they were wild.

This is my first Thomson and am ready to join

all others in saying Thomson has them all beat

for drawing power. Stay with this kind, Fred.

(Grand, Camas, Wash.) This is the first of the

new series of eight of his pictures. They draw
great and please everyone. Why ? On account
of Silver King. Take him out of the pictures

and there is nothing to them. Thomson is a

splendid athlete, in fact one of the best I ever

saw, but there is no plot to the pictures in which
he plays. Watch one of his pictures carefully

and see if I am not right. For all I say, how-
ever, buy them, as they will draw and please on
account of that grand horse. Silver King. (Opera
House, Montour Falls. N. Y.) We can only add
to the many good reports on this picture. Very
fine for young and old. Good business. Bought
right, gives us a chance to rattle some coin.

Everyone here is strong for Fred Thomson and
Silver King. (Elite, Humboldt, Kan.) Thomson
good drawing card here. Did a good business,

20 per cent more than regular Saturday nights.

Picture has good action and Thomson and Silver

King fine. Step on this one. (Liberty, St. Louis,

Mich.) Personally I don’t care for pictures of

this type, but it seems that the majority want
them once in a while. This picture followed “The
Covered Wagon” and I had several tell me they
liked it better than Paramount’s big so-called

"mortgage lifter.” (Photoplay, Ashland, Kan.)
A knockout. Story good. Made more money on
this one in one day, than I did on “The Covered
Wagon” in four days. Boys, if you want West>
ern stuff, book this one. You cannot fail on it.

(Empress, Bancroft, Neb.) When the operator
gets so interested in the picture that he forgets

to thread up the next machine the picture must
be good. Five reels. (K. P., Pittsfield, 111.) As
good a Western picture as anyone could wish for.

Pleased everybody in the theatre. Has good
story, plenty of thrills and a wonderful piece of

horse flesh in Silver King. Start your Fred Thom-
son’s with this picture or “North of Nevada” and
they should be easy to put over. (Scenic, Tyler,

Minn.) A real Western that will please all West-
ern fans. Not the “shoot ’em up” kind. Star
is a winner. (Cozy, Wagoner, Okla.) 'This is

a very fair Western. It imposes no strain on the
imagination, but the star is clean-cut and full

of pep and his horse is worth watching anyway.
Business above average and picture doesn’t cost

a million dollars. (Capitol, New Bedford, Mass.)
This is one of the best of this star that we have
shown so far. They sure are full of pep. (Oak,
Oakdale, Neb.) A real good Western feature.

Good print. (Miers, Schoharie, N. Y.) For ac-
tion this cannot be beat. Will please those liking

action and it also pleased several who did not
care for this type of show but told me that they
really enjoyed it. (Dixie, Russellville, Ky.) Just
like the first series, this is very good. If they
will keep him as straight Western and don’t
try to make a comedian of him or start feeding
him “Hank the Eighth” or “Louie the Fourteenth”
stories, he will be able to keep his following.
Film new. (Empress. Beresford, S. D.)

TOMORROW’S LOVE, FP, Agnes Ayres, 6.—
Best Ayres program since she became a star.

Comedy drama, principally comedy. Just one of
those pleasing little pictures that keeps your
audience chuckling. New coloring novelty is in-

troduced. Light story but excellent direction keeps
it out of commonplace. (Cresco, Cresco, la.)

Picture good but I put on an Amateur’s Night
and that brought them in. Did better than “The
Covered Wagon” business, and that was a clean-
up. Couldn’t get in the place. The S. R. O.
sign wasn’t necessary, as the people couldn’t get
near the lobby to see it. Not too many honors
for the picture. (Regent, Albany, N. Y.) First
Ayres starring picture worth putting on the
screen, but this is extra good. Many favorable
comments and good business. Exceedingly well
directed. ’Nother of these one-man reviewers
gone wrong,—^the one who panned it. Wish all

program pictures were as good. It’s a comedy.
(Cresco, Cresco, la.) Pay for this one just as
little as you can and strengthen with, say, a
Mix or Lloyd. Alone she will die. (Judith, Lewis-
town, Mont.) One of the pictures that we classify

as a good program picture. (Grand. Pierre, S. D.)

TONGUES OF FLAME, FP, Thomas Meighan,
Bessie Love, Eileen Percy, 7.—The best thing
Meighan has done for some time. (Liggett, Madi-
son, Kan.) Very poor for Meighan. He should

have better stories. In this, he had no chance.

He is a favorite with all classes, but Paramount
is killing him with poor stories. (Crystal. Ligo-

nier, Ind.) A good Meighan picture. We did

good business two days but flopped on the third.

(Regent, St. Marys, O.) Very ordinary pro-

gram picture. This popular star in danger of

losing out if he continues in such stories. (Pal-

ace, McGehee, Ark.) Meighan is a strong favor-

ite here and this picture went over very well to

mostly a satisfied audience. It is the story of

the Indian getting cheated out of his rights and
Meighan as the friend of the Indians is convinc-

ing and capably acted. Will satisfy where
Meighan is liked. (Strand. Dunsmiur, Cal.)

Good? Of course it’s good. Will please your
patrons and your box office. Our Christmas at-

traction, December 25, 26, 27, and did big busi-

ness at 10 and 30 cents. Bessie Love is one
sweet Indian maid in this. (Colonial, Washing-
ton C. H., O.) Our more observing critics say
that Thomas Meighan is better than any picture

he has been in in some time, and while this was
liked better than “The Alaskan.” it was felt

to still lack in being the vehicle that Meighan
deserves. But it did a nice business and the
general run of patrons was satisfied. (Virginia,

Fairmont, W. Va.) Tom is slipping here. Last
two pictures drew considerably less money than
any in years. Thought this a good picture, but
not up to former standard. Just got by on it

and Meighan’s profit used to be as steady as

the Rock of Gibraltar. (Cresco, Cresco, Iowa.)
Maybe the people expect too much from Meighan.
At any rate, they did not care for this one.

Just a fair program picture, suitable for one
day in small town. They will have to give
Tommy better stories or he is a dead gosling,

for he’s pretty sick now when it comes to the
box office. (Strand, Robinson, 111.) Not up to

Tom’s standard. Awful slow and draggy. The
director must have felt tough, for it has no pep
at all. Pleased a very few. (Cozy, Wagoner,
Okla.) Here is another good Meighan picture.

Run this on Sunday. Pleased 100 per cent.

(SUand, Milford, la.)

TORMENT, FN, Owen Moore, 6.—Very good
picture, but the title killed it. Some of these

titles they have nowadays almost drive the ex-

hibitors nutty. This picture is deserving of a
better name than this. (Crystal, Wayne, Neb.)
For a sermon it’s a good picture, but for an
evening’s entertainment at the picture show, it’s

a good sermon. The preacher’s wife said it was
a fine picture, but she didn’t send many back
the second night. (Jewel, Hooker, Okla.) This
was a poor one for First National. The acting
and directing were good, but the story lacked
something. (Regent, St. Marys. O.) A picture

which drew well and pleased better than I

thought it would. (Rosewin, Dallas, Tex.) A
very good picture of the Russian revolution with
a very good earthquake. Will please the higher
class of people. Pleased here about fifty-fifty.

Photography excellent. (Dreamland, Fullerton,
La.) Not a bad picture at all. Earthquake
scene is good, although it is evident it has been
faked. The part showing the characters en-
tombed under bank is entirely too long. (Capi-
tol, Delphos, O.) Unusually good program. Very
interesting story and the earthquake scene is

novel and big. Plenty of action and suspense.
Very suitable for Saturday. (Cresco, Cresco, la )

A good program picture with no drawing power.
Print good. (Sterling, Fairmont, Neb.) Failed
to draw enough to pay film rental. Picture a
good one and carries a wonderful moral. (Photo-
play, Ashland. Kan.)

TORNADO, THE, U, House Peters, Ruth Clif-

ford, Richard Tucker, 7.—Here is one that brings
home the bacon. They will congratulate you for

giving them a treat. It’s a dandy. (Majestic,

Easthampton, Mass.) Boys, here is one you do
not want to pass up, especially you fellows in

the small towns like myself. A picture with
action and one of the best flood scenes I ever
saw in a picture. Buy it and advertise it, for

it will please. You won’t need to mortgage your
theatre to buy it. either. (Rialto, Cozad, Neb.)
Here is a good one. The kind they talk about.

Pleased a mixed audience. (Liberty, Kalispell,

Mont.) Extra good. Book it. You won’t go
wrong on this one. (Edwards, Reedsport, Ore.)

An excellent picture of the melodrama type.

Wonderful logging and flood scenes. Good pho-

tography and will please any audience where
melodramas are demanded. (Strand, Irvine. Ky.)

TRIGGER FINGERS, Bob Custer, Margaret
Landis, 5.—The slide and paper and press sheet

on this call it “Trigger Fingers.” The title on
the picture calls it “Trigger Finger.” The lat-

ter seems to have more sense to it and is prob-

ably correct. The story is a meller of the South-

west and has to do with rangers, greasers and

such like. Bob is a likely looking cuss, but

would suggest that in his future releases there

be not quite so much killing, strangling and
biting in the clinches. This one is good and
rough and ought to go over with your blood-

thirsty Saturday crowd. (Trags, Neillsville.

Wis.) Bob is a new star, but he does some good

work. He did not have a very good story in

this, but the action put it over. (Community,
Elgin, Neb.) For places where they like action,

this will please (they do not here). Pictures

like these allow me to carry the keys for more
than being janitor. (Grand, Camas, Wash.) A
new star for me but went over and pleased a

large crowd. Am trying some more of this star.

If they are all as good as this, I’m satisfied.

(Oak, Oakdale. Neb.) To your patrons that like

action in fist-fulls, be sure and use this. If

this don’t please, nothing under the sun will.

This old boy is going to come to the front just

like Fred Thomson did. Good print, from St.

Louis. (K. P., Pittsfield. 111.) Good if they like

’em wild and woolly. Lots of good action and
Bob Custer a comer. This series promises to be

a good box office attraction for our town. (Elite,

Humboldt. Kan.) Our first Custer. Rainy
weather prevents fair report from patrons. Per-

sonally we class this little better than the average
Western ; then we don’t say much. (Palace.

Omaha, Tex.) Not as good as the Thomsons,
but chock full of action, which the Western fans

want. It is new, and I was unable to get any
paper at all for this one, so this hurt the busi-

ness. Mexican story and I never saw anyone
that liked them. Why don’t they make pictures

that will hit us in the right spot? (Princess.

Crandon, Wis.) A fair Western with lots of

action. Bob Custer seems like a comer. How-
ever. this is first we have had of him. (Lyric.

Chappell, Neb.) A dandy picture. Good print.

(Miers. Schoharie, N. Y.) Very good and will

please those who like Westerns. Plenty of ac-

tion. Film new. (Empress, Beresford, S. D.)

This was our Monday night offering. Ran a

News with it. A fair Western for those who like

them rough. It is one of the kind where the

hero cleans up a housefull and rescues the girl,

and they live happy for ever after. If you like

that kind, buy it. (Ideal. Chateaugay, N. Y.)

Good. Story good. If all the rest are like this,

they sure will win. Stay in them. Bob. (Liberty,

Eric, Okla.)

TRUE AS STEEL, MG, Aileen Pringle, 6.—
While this production is not well directed, we
think it is a real good story and seemed to

please our patrons generally. (Grand, Ranier,

Ore.) A sexy society drama that failed to draw
any business, although a fair picture of its kind.

No good for a town like ours that requires West-
ern and comedy. Print good. Some walked out

on it. (Gilman City, Mo.) Steel doesn't break,

but will bend, and Pringle is exactly the type for

such a picture. A real vampire, but not the

Theda Bara type. Quite different and much bet-

ter. An average picture with an average audi-

ence appeal. (Castle, Havana, 111.) Used this

on a Sunday and it will please almost any kind

of audience. Bought at a price that was reason-

able. Print in first class condition, but the

weather was the worst. Poor attendance. (Fairy-

land, White Castle, la.) This may be a good

picture for a city, but for a small town it is

not there. My patrons did not like it. Seven
reels. Print in No. 1 shape. (Sterling, Fair-

mont, Neb.) Another Goldwyn lemon. Will not

even please 50 per cent of your audience. Many
complaints. Business poor, especially second

night. Too sexy for small towns. (Princess,

Chilton, Wis.) A very sexy drama that misses

fire. Rupert Hughes had better start to writing

stories and let someone else direct them. This

one. like his others, is too obvious and artificial.

Business average for four days. (Capitol, New
Bedford, Mass.) Good program picture but not

a special. Pleased fairly well. (Majestic, Big-

gar, Sask., Canada.) A good picture—not a

special. Aileen Pringle very good. (Victor, Min-
oequa, Wis.)

TURMOIL, THE, U, George Hackathorne,
Eileen Percy, 7.—Seemed to go over all right

with those who saw it, but failed to create a
turmoil at the box office. It’s a good picture at

that. (Royal, Spirit Lake, la.) Pleased. (Ala-

mo, Moody, Tex.) Very good. Will please any
audience. Good moral. (Club House, Jackson,

Wyo.) A very good one. The dam scene and
flood are wonderful. Bad weather kept our at-

tendance down. Film in fine condition and story

okay. (Oak, Oakdale, Neb.) A fine production

of Booth Tarkington’s novel. Well acted, well

produced and full of human interest. Nothing
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but praise for this picture, but it did not register

at the box office. Four days' run. (Capitol.

New Bedford, Mass.) Good story and splendid

cast. Average business. (Grand, Rainier, Ore.)

u
UNGUARDED WOMEN, FP, Bebe Daniels,

Richard Dix, 7.—Very good picture, but not ex-

ceptional. Dix is quite well liked, particularly

by the women. (Strand, Alma, Mich.) Tip top

entertainment well produced. A twelve-reel

artistic super-special may win laurels galore,

but noc; be entertaining. Give us more of the

entertaining kind. (Howard, Alexandria, Minn.)

Good cast, good acting, but slow and draggy in

spots. Did not please. (Palace, McGehee, Ark.)

A very poor attempt at entertainment. It’s a

shame ro waste Dix, to say nothing of the bal-

ance of a pretty good cast, on anything like this.

Bebe Daniels is again cast in a sour role. She

struts tnrough this as though they have fed her

a flock oi green persimmons. Maybe there is

something in her contract which prohibits her

from smding or showing a little of the old time

pep OI the Realart days. (Trags, Neillsville,

Wis.) Above the average program picture and

drew better than the average program picture.

(Rosewin, Dallas, Tex.) Good program picture.

Poor title for this one. (Mermac, West Bend,

Wis.) Not so good. People are tired of this

type of story and this one has too much dead

footage. Did not please. Drew fair first night,

but flopped second night. (Strand, Robinson,

111.) The picture was fine. Nothing wrong
with it, but our business was fair. The weather
was a little unsettled. (Regent. St. Marys, O.)

Nothing to rave over. Probably “to rave at” is

best way to express it. (Crystal, Tombstone.
Ariz.) Fine picture. Had lots of good com-
ments on it. Drew well. (New Geneseo, Geneseo,

111) Fair Daniels picture. From the story,

"Face.” Of course that title wasn’t sexy enough
so they fixed it up. Absolutely nothing in the

picture that even a prude would object to. Went
over quite well. Daniels popular here. (Cresco,

Cresco, la.) Fair to good picture. Bebe did not
look natural and Dix was too fat, was one com-
plaint I had. (Princess, Mapleton, la.) Very
good little show. Quite a bit above the regular
program picture. Very good story. (Lyric.

Sheldon, la.) This is indeed a real good picture

and certainly pleased my patrons. A few said

they were not strong for Bebe being so serious,

but gave her full credit for the way she per-
formed, and at that she showed them she still

had a little jazz left in her soul. I think this

will please any type of audience and it is not
too long, either. Business was not what it should
have been, but very few are doing their quota
these days for me. Tried to forget the box
office and give an opinion on the picture solely.

(Regent, Marianna, Ark.) A fair program pic-
ture, but our people do not care for this type
of a show. Acting of Dix good. Print good.
(Empress, Grundy Center, loka.) Good, but not
a money maker for me. (Regent, Bogota, N. J.)

40 per cent better than a program picture. They
all work here. (Palace, Ashland, O.) Holy
smoke ! What rotten business. Paramount did
good on this. I lost money. (Franklin, Phila-
delphia, Pa.)

UNSEEN HANDS, AE, Wallace Beery, (>.—
Well I’ll be frank and say this is really the
poorest excuse of a picture that I ever have
seen. Many of my patrons told me so, too. It’s

horrid, gruesome and spooky all the way through.
(Rialto, Terril, la.) A very poor picture, which
I am very glad to report only a few people saw.
(Rosewin, Dallas, Tex.) A somewhat uncon-
vincing and improbable story. Not up to the
standard of plays in which Beery usually ap-
pears. However, it seemed to please the majority
of patrons. (Lincoln, Pittsburgh, Pa.) Not so
good. Beery, as usual, gives a good performance.
The story is a little far-fetched and imposed too
much strain upon the imagination. (Grand, El-
dora. la.) After you say that Beery holds up his
end of the bucket, you have said everything. Why
didn’t they give him a little support and a story ?

Lay off unless you use it for one night only.
(Bridge, Petersburg, W. Va.)

V
VANITY'S PRICE, FBO, Anna Q. Nilsson,

Stnart Holmos, Wyndham, Standing, 6.—This is

a production with a similar theme as “Black
Oxen." It is a better picture than “Black Oxen."
Society drama with lavish settings and seemed
to please the women, but most of the men stuck
up their nose at it. It ought to go over where
they like this sort of story—rejuvenation stuff.

(American, Wautoma, Wis.) A well produced.

v/ell acted society drama with gland grafting and

its results as the theme. Had no kicks, but

wasn’t up to scratch. (Capitol, New Bedford,

Mass.) Satisfied small crowd. (Alamo, Moody,
Tex.) A good picture that was enjoyed by the

majority. (Chandler, Okla.) Very good in spite

of bad v/eather. Very entertaining picture.

Pleased well. (Regent, Albany, N. Y.)

W
WAGES OF VIRTUE, FP, Gloria Swanson,

Ben Lyon, 7.—Considerably better than “Her
Love Story," which did all the harm that “The
Humming Bird” and “Manhandled" did good, but

it’s not really up to the standard of those two.

Fair plot and good action to this. Average
Swanson—old average. (Cresco, Cresco, la.)

Gloria is slipping for us. The reason being that

she is not getting the proper material. I jud,ge

that this was an attempt to make another “Hum-
ming Bird," but it missed by many miles. The
picture is too rough and has no appeal. (Sub-

urban, Omaha, Neb.) Good picture with no
business on account of the weather. (Regent, St.

Marys, O.) The popularity of Gloria has been

on the increase here until she ranks third among
women stars for drawing power. This picture

has no definite moral, but there is nothing in it

which can give offense. This picture got better

business than “Manhandled." (Virginia, Fair-

mont, W. Va.) Good picture, but failed to draw
for our Christmas program. (Riviera, Ander-
son, Ind.) Have had way better Swansons. Will

get by where star is liked. Don’t care for her

here. Don’t know why. (Judith, Lewistown,
Mont.) The worst Swanson to date, in my
opinion. (Liggett, Madison, Kan.) People are

tired of seeing Gloria in this kind of picture. She
was out of place in this one. Story only fair.

Pleased about 50 per cent. (Majestic, Fairbury,

Neb.) Booked two days. Pulled off second.

Guess the rest. If “Her Love Story" is worse.

Heaven help us. (Palace, McGhee, Ark.) Run
it Sunday and Monday. Very good program pic-

ture. Ben Lyons gave Swanson fine support.

(Char-Bell, Rochester, Ind.) Real good business

first day, but not on second. Could not explain

it altogether, except all trains were late and it

w’as foggy. (Regent, Bogota, N. J.)

WANDERER OF THE WASTELAND, THE,
FP, Jack Holt, Kathlyn Williams, George Irving,

Billie Dove, 7.—A great picture. Good story.

Typical Zane Grey. Good acting ; pleased 100

per cent. The coloring is out of sight. One of

the prettiest things I have ever seen. Will bear

boosting to the sky. (Sheldon, la.) A fine

novelty picture. Good story, well acted. Gave
satisfaction. (Silver Family, Greenville, Mich.)

A typical Zane Grey story, beautifully colored.

Will give satisfaction. (Russell, Brunswick, Mo.)
Give me the other kind, as yet. Business good
and they find it something different. (Regent,

Bogota, N. J.) Being a Zane Grey story helped

this one to register at the box office, but don’t

believe the fact that it was colored helped much.
Several of our patrons said they thought the

coloring detracted from the story. The print we
received was in terrible condition, which didn’t

help matters any. (Arcade, LaGrande, Ore.)

This is a very good Zane Grey picture, at least

it drew extra well. Was unable to judge whether
its drawing power was due to Zane Grey or the

Technicolor. (Trags, Neillsville, Wis.) Ran this

on Armistice Day to good business. Everyone
thought the natural coloring wonderful and it

certainly is very beautiful. Photography is 100

per cent improvement over “Tool of the Sea."
You will make no mistake by running this one.

(Odeon, Chandler, Okla.) To my surprise this

was one of the best box office pictures played in

my house last year. Get your audience seated as

close to the front as possible and they will enjoy
this picture and tell you so. (Rosewin, Dallas,

Tex.) My fans were almost unanimous in say-

ing that the colored film detracted from the story.

Paid a good price for this for New Year’s and
was sorry to disappoint my crowd. Seems as

thi'ough the coloring was overdone. (Palace,

North Rose, N. Y.) A Zane Grey picture in

natural colors and a beautiful picture to behold.

Played a run of three days. I consider this pic-

ture, “Covered Wagon," “Hunchback of Notre
Dame." and “Pioneer Trails," as four of our
biggest pictures we ran this fall. (Princess,

Parkersburg, la.) Very fine picture and a draw-
ing card on account of Zane Grey’s name and
the colored photography. Business fine, but many
thought picture a bit giniesome. (Robinhood.
Grand Haven, Mich.) The color helps, if you
sell them the idea. I sold that, instead of the
story, which isn’t the best Zane Grey story. I

would say it was a bet if pushed properly. We
used it as our Christmas attraction and it did a
fair holiday business. (Grand, Elodra, la.)

Story pleased. Coloring wonderful, but my clients

stated one colored picture is enough for a year.

Business good. (Antlers, Roseburg, Ore.) Raised

my admission ten cents and will say I wish I

hadn’t. A few years back you could sell them
color, but you can’t do it now. I consider it the

poorest Zane Grey that I have run and I have

run them all except the last ones. And to think

I paid four times more for this than any of the

other Zane Greys. Oh, it’s a great game. Live

and learn. I, personally, believe that small towns
of 500 population or less have no business running
Paramount pictures at all. There are too many
other good pictures on the market that you can
buy without taking a lot of poor stuff and which
will draw you more patronage. (Strand, Lament,
la.) This was a beautiful picture. The color

was something new, but Jack was at home in

Virginia. He played his part well. Hope to meet
him in person some day soon. This picture sure

draws the crowd. It pleased a full house. Any
exhibitor can book it and make money. (New,
Berryville, Va.) A good picture that pleased.

Ran four days to fair business. Coloring good.

Print good. (Empress, Grundy Center, la.) By
showing this on our best night in the year
(Thanksgiving), we managed to come out a

little to the good. Several of our patrons ob-

jected to the coloring, telling us they preferred

black and white. Although this picture cost us

four times as much as we are paying for the

latest Tom Mix productions, give us Mix at the

same price. (Crystal, Flandrau, So. Dak.) A
regular patron who is a critic told me, “I be-

lieve this is the best picture that had been made
of the West.” Without the coloring it would be
great and that adds a hundred per cent to it.

Business justified his statement. Three days
steady business at increased prices. Paramount
gave us something in this that offsets several

weak sisters. It is a combination of Zane Grey,

Technicolor and the popular Jack Holt, and a
story that appeals to the movie crowd. (Temple,
Bellaire, O.) Did a nice business with this, but
heard many local critics give it the razz. (Dav-
ison, Waupon, Wis.) Some thought this a good
picture, while others didn’t like the colored

photography, excepting the scenic parts. They
claimed that the color made the actors’ faces look

too much like boiled lobsters. But then you can’t

please everybody. (Royal, Reading, Pa.) A won-
derful production, which drew a good business

for us in spite of being rained on the second

night of a three-day showing. The picture, as

you remember, is in Technicolor and some of

the scenes very much resemble old paintings.

This feature also has the advantage of a good
story. Billie Dove and Noah Beery were of great

assistance in putting the picture over. (Suburban,
Omaha, Neb.) Something must be lacking. We
had quite a few the first night but fell down
terribly the last two. (Regent, St. Marys, O.)

Went over good, but many don’t like pictures in

natural colors. (Apollo, Princeton, 111.) This
is a very good picture. The colors are beautiful

and a novelty to those that have never seen pic-

tures in colors. Book this and boost it and it

will make money for you. I played this against

a local school entertainment that was one of the

main reasons I did not make the money on it

that I should. Print in No. 1 shape. (Sterling,

Fairmont, Neb.) Color photography makes this

a beautiful Western play and it will appeal to a

wider clientele than a regular Western. Person-
ally thought it as good a Western as I have
ever seen. (Quality, Cullom, 111.) Did not please

near as good as I thought it would. Some kicked

about the color on their eyes. Others that it did

not follow the story clear enough. I thought it

a very good feature myself. Film good. (Reel

Joy, King City, Cal.) A hard picture to write

about. A series of beautiful paintings worth
looking at and an artistic triumph for the color

photographers, but all this means nothing to the

folks “out yonder." We did about one-half of

what this picture deserved. Old Dr. Munyon
laised his finger to Heaven and said, “There is

hope." (Palace, Ashland. O.) A very good pic-

ture. Pleased everyone, Film in good shape.

(Crystal, Tombstone, Ariz.) I cei’tainly cannot
understand the kicks on this. Admit the story

is way below Zane Grey’s average, but we sold

them the color and how they did come! Biggest
business since “The Covered Wagon." Business

nothing like that, of course, but good enough to

be second best of the season, and with the ex-

ception noted it didn’t have even a close con-
tender. Advertised within a radius of 25* miles.

Weather perfect and the roads were jammed.
The public seems to think well of it, as our
second night was about as big as our first. To
us this meant one of the biggest novelties in

years, and that’s what the box office said, too.

The coloring is a positive revelation. Don’t let

“Wanderer of the Wasteland" get away from
you. (Cresco, Cresco, la.) “Wanderer of the
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‘‘Play This By All Means”
|

THE SPEED SPOOK, with Johnny Hines.— i

One of the best action pictures Pve ever seen.
I

A picture that will piease ali classes. Had fine

business on this one, as I do on ail of Hines'.
Outside of Harold Lloyd, I think Hines is the
best drawing card I have. Piay this by all

means and boost it to the skies as it will stand
it. Seven reels.—Chas. E. Lawrence, Star Thea-
tre, Tuckerman, Ark.—General patronage. Ex-
hibitors Herald, Dec. 13, 1924.

“Went Over Big”

THE SPEED SPOOK, with Johnny Hines.

—

This one went over big. Great picture. Buy it

and you will please them all. They all went out
asking when I would have another Johnny
Hines. Six reels.—G. A. Peterson, Cozy thea-
tre, Hollis, Okla.—General patronage,—Exhibi-
tors Herald, Jan. 10, 1925.

“Hired an Extra Man”
EARLY BIRD. (C. C. Burr). (7,000 feet),

Star, Johnny Hines. Did a good business on
all Johnnie’s pictures, but on this one we
turned them away. Had to hang out the S.

R. O. sign after thirty minutes’ selling and
hired an extra man. Hines almost reaches
Lloyd. Good, clean comedy drama with good
tone and appeal. R. A. Preuss, Arvada The-
atre, Aia^ada, Colorado.—M. P. World, March
10, 1925.

“Johnny’s Best”

EARLY BIRD (P & R.) starring Johnny
Hines (seven reels).—In our opinion, this ex-

cellent comedy is Johnny’s best which is say-
ing a great deal. If we could get a few more
like this I’d cancel my Lizzie order for a Lin-
coln. Film conditon good.—E. Behrndt, Cozy,
Cambridge, Minn, (Pop. 1,080).—Greater
Amusements, March 7. 1925.

C. C. BURR presents

JOHNNY HINES"

theCR-ACKtRJACK*
Produced and Distributed by

EAST COAST FILMSINCORPORATED
C. C. Burr, Managing Director
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Wasteland” is a new idea of screen entertainment.

The natural color effects make it a beautiful pic-

ture. Don’t consider it the best of the Zane

Grey stories. However, it should register well

as a drawing card and those that see it will not

be disappointed. (Strand, Mt. Vernon, la.) Not
as good as we were expecting. Our people did

not like the colored feature. Brought us a good

business, however. (Main Street, Russell, Kan.)

A unique creation in Technicolor which all the-

atregoers are entitled to see. Splendid direction

and acting, but story not so much. Would call

this a screen novelty and it should be advertised

as such. (Empress, Beresford, S. D.) This pro-

duction drew a fair size audience on account of

being a Zane Grey story. Did not have many
comments. Roads in very bad condition, so poor

business. (Lyric, Chappell, Neb.) Drew ex-

cellent business, but picture is not as good as

some of the other Zane Grey stories. Techni-

color helps to put picture over. Weak story.

(Princess, Chilton, Wis.) All color. Fair story.

Bad print. Sunday, no. Too high price. Two
days. First day fair business ; second day very

poor. 10-26 cents. (Royal, Garrett, Ind)

WANDERING HUSBANDS, PDC, James Kirk-

wood, Lila Lee, 6.—One of the very best pictures,

from an entertainment standpoint, I have run in

months. The audience was unanimous in its

praise. (.Jefferson, Jefferson City, Tenn.) This

is an extra good society drama. Nothing big.

but will please the majority. Shows the trials

and tribulations of a bozo who is married and
then gets into the hands of a gold digger. Will

please the ladies extra well, as anything they do

like is to see a picture where we half-wits of the

male persuasion get the worst of it. When they

get the old meal ticket home after the show they’ll

say, “Wasn’t that just like a man to do anything
like that ?” The cast and photography are good.

Enough comedy to relieve the pathos. Consider-

able action in the last reel. Just the right length.

In fact, a dandy program picture. (Trags, Neills-

ville, Wis.) A nice program picture which
seemed to please everyone. Both Kirkwood and
Lee were very good in this. (Trags, Neillsville,

Wis.) Well, here was one that did not draw,

but the picture was good. Kirkwood was fine.

Lila Lee very good in her part. Miss Livingston

in her part was extra fine, in fact, a show that

had too much truth in it. Run it and you will

please 80 per cent of your good people in any
part of the country. My people were suited.

(Amuse, Hart, Mich.) A nice little picture.

Everyone like it. Be sure and play this one.

(Riviera. Anderson, Ind.) Producers are step-

ping out pretty lively now and are making some
fine pictures and the above is one of them.
Pleased 100 per cent, and they are hard to please

here. (Castle, Havana, 111.) Pleasing picture,

and these two stars draw a better crowd than we
had expected. Patrons were very much satisfied.

(Robinhood, Grand Haven, Mich.) I was cer-

tainly surprise in this picture. Its entertain-

ment value is 100 per cent. Honestly, I wasn’t
expecting much for this, and I want to say
that it is one of the best pictures I have had in

a long time. Kirkwood and Lee are sure cast

just right and do wonderful work. Get them in

and this one will do the rest for you. ( Electric,

Chillicothe, Mo.) A good program picture.

Bought as a special for two days. Played it one.
Not a special, just a program picture. That’s
all. (Silver Family, Greenville, Mich.) Not one
complaint on this picture, but a whole lot of

praise. Interesting from start to finish. Six
reels. (Grand, Princeton, Mo.) A very good
picture. Pleased our patrons. Did nice business.
Book it : make no mistake. You can buy it right.

In good condition. (Elco, Charleston, S. C.) A
dandy picture and one that will please all.

(Mystic, Cedarvale, Kan.)

WARRENS OF VIRGINIA, THE, F, George
Backus, Martha Mansfield, Wilfred Lytell, 6.

—

A very good picture. Pleased most of them and
drew fair house. Better than usual. (Gem,
Higbee, Mo.) Ran this Christmas and made no
report until now, but after running “The Birth
of a Nation,” I can fully appreciate this picture.
To my way of thinking and the reports of patrons,
this picture handles another phase of the Civil
War in just as good a manner as “The Birth
of a Nation.” But it was unknown here and
I had seen scarcely any reports in the “Exhibitors
Herald,” so I did not know how to push it and
made no money. Of course, cold weather helped
ruin business. I believe William is going to have
some good pictures this year. Anyway, it’s like
had tires, they all have off years and this isn’t
going to be Bill’s. It seems to me some exhibitors
are chronic knockers of Bill. I don’t me^iT” to
say Fox has not had some bum pictures, but
in recent years I have run but one I would call
rotten. If exhibitors will use their own judgment

as to what is a special and pay accordingly, re-

gardless of whether it is Fox or somebody else,

they wont kick so much. The word “Special” is

very much abused by all companies. I believe

Wm. Fox will give exhibitors a square deal

if they deserve it, and so will some of the others.

It’s high pressure salesmen who cause most ex-

hibitors’ troubles. (Elph, Altamont, 111.) A good

picture to book. Excellent title and first rate

entertainment. Good and clean and the kind you
will like to take your mother to see. The screen

needs more of this kind. (Empress, Beresford, S.

D.) It was just as good as I expected from this

kind of a story. A Civil War story. It has

plenty of action and a good brisk love romance
all the way through. Business was only fair.

Picture did not have any drawing power. (High-

land, Guthrie, Okla.) Civil War stuff. Slow ac-

tion, pretty well done, but the cruel war is

over. Business bad for these days. (Capitol,

New Bedford, Mass.) A very good war picture

which seemed to please. Had good comments on

this one. (Lyric, Tekamah, Neb.) If a lot of

exhibitors knew what Fox was putting out this

season they would not think of being buncoed

by Paramount’s “Wagon.” Here’s a real spe-

cial. (Majestic, Belleville, Kans.) Liked well

enough, but no enthusiasm. Don’t seem to want
patriotic stuff. (Star, Milford, Mich.)

WELCOME STRANGER, PDC, Dore Davidson,

Florence Vidor, Noah Beery, Lloyd Hughes, Robert

Edeson, 6.—A very fine picture, and will certainly

please small town patrons This is my guess

at least, as I have not run the picture as yet.

IRobinhood, Grand Haven, Mich.) Very well

thought of. Did good business and picture is

clear and new. I was very well pleased. (Morse,

Hastings, Pa.) From the standpoint of the picture.

Just fair. From the standpoint of the box office,

a flop. (Crescent, Newark, N. J.) A fine enter-

tainment. Great story. Splendid cast. (Silver

Family, Greenville, Mich.) Comedy drama, quite

humorous, with good acting and good story. (Ar-

cadia, Vandergrift, Pa.) One of the best comedy
dramas of the year. A world of real fun en-

gendered by clever acting and sub-titles. Not a

slapstick. (S. T., Parker, S. D.) A good pic-

ture. Has comedy, action and good love scenes.

Well directed. (Char-Bell. Rochester, Ind.)

Pleased 90 per cent of a good biz. Lined up
with the basketball team on 70-30 per cent.

Teams boosted pictures and sold tickets. Gave
’em 30 per cent, which certainly helped me to

get the fans out and also helped the athletic

clubs. Lots of comedy and " some sobs. Don’t

be afraid of this, as it’s good. Print in No. 1

condition, as this company’s films have been for

me. (Sutherland, Newport and Bassett, Neb.)

Had no idea there were so many Jewish people

in this vicinity until this picture came, but it

drew others as well. Big business for two days.

Everybody liked it. (Metropolitan, Morgantown,
W. Va.) Very good comedy drama, well liked

here. Ought to please most any audience. Busi-

ness fair. Tone okay. (Family, Forest City, Pa.)

WESTERN WALLOP, THE, U, Jack Hoxie, 5.

•—This is a real live Western and is sure there.

There are thrills galore in this and I advise

you to get it. (Oak, Oakdale, Neb.) Not as good
as “Fighting Fury,” but is an average Hoxie
program that will suit his followers. (Castle,

Havana. 111.) Title is very misleading, as there

isn’t a wallop in the whole picture. A Western
with beautiful backgrounds and no pep. (Capitol,

Delphos, O.) A good Western type of picture

with plenty of action. Not the best Hoxie, how-
ever, but will please the Western fans. Print
excellent. Paper good. (Opera House, Lenora,
Kan.) Hoxie pleased my fans. This is a story

of an escaped convict who refuses to abuse his

parole, until the girl he loves is in danger. This
should prove pleasing to the average patron.

(Palace, Omaha, Tex.) Good picture. Well liked

by Saturday crowd. Fairly well priced and so am
satisfied. (Palace, Malta, Mont.) Measures up
to the general run of Westerns. (Lincoln, Pitts-

burgh Pa.)

WHAT SHALL I DO, PDC, Dorothy Mackaill,

John Harron, Louise Dresser, 6.—Very clever pic-

ture that failed to draw for me. My patrons
don’t seem to fall for this losing and regaining
the mind stuff. (Strand, Florala, Ala.) It’s a
good moral picture. Book it and boost it. We
all like Dorothy. (Strand, Samson, Ala.) A fine

picture. Pleased them all. (Arcadia, Vander-
grift, Pa.) Picture good, pleased about 80 per
cent. (Halfway, Halfway, Mich.) This is an
extra good picture. Will please all, old and
young. Has a good lesson for the younger class

of people. Ran on Sunday and Monday to small

houses. (Auditorium, Hamilton, Mo.) A good
program picture. (Silver Family, Greenville,

Mich.) A nice picture to run after using all the

modern society and flapper pictures. (Essaness,
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Rushville, Neb.) A dandy picture that should
pleases any audience. Play it. (Castle, Havana,
111.) This is a fair picture, but not the kind
for Saturday night. Can’t say much for it.

(Amuse, Hart, Mich.)

WINE, U, Clara Bow, Forrest Stanley, Hunt-
ly Gordon, Myrtle Steadman, Robert Agnew,
Walter Long, 6.—For adult patronage. Not much
body to the story. Pictures wild youth in this

age of jazz. Not one of the ten best pictures
of the year. Star not well known enough to

feature in this picture. As a box office attraction

it is only fair. (Milford. Chicago, 111.) Wild
flappers, jazz hounds and gentlemen bootleggers
are the moving factors in this hectic drama.
Audience liked it and it drew good business for

three days. (Capitol, New Bedford, Mass.) Very
good picture, but fell flat at box office. Did
not make expenses on same. (Cozy, Wagoner,
Okla.) This gave us the biggest business this

fall and it pleased nearly 100 per cent. (Ho Ho,
Cumberland, B. C.. Canada.) Average business

on this Universal Jewel. Well acted and directed

picture and will go over if exploited. (Liberty.

Kalispell, Mont.) Another of those jazz-booze-

cigaret offerings. If your people like this sort

o’ stuff, here it is. Personally I think this line

o’ dope has been worked to a frazzle. (Lincoln,

Pittsburgh, Pa.) Universal is giving us some
good stuff, if they have gone high on them.
“Wine” is a real special having a poor star, but
it will stand all the boosting you can give it.

Play it and boost it. (Gayety, Amory, Miss.) Did
not draw for me as I thought it would and
pleased only fairly well. (Alamo, Moody, Tex.)

WINE OF YOUTH, MG, Eleanor Boardman,
Ben Lyon, Pauline Garon, Robert Agnew, 7.

—

One of the best dangerous age pictures shown
in past two years. So fast and furious you get

one slap right after another. One of the jazziest

ones yet, and makes fine entertainment. Gets
over in the best style. The best bunch of the
younger type of screen stars gotten together in

quite some time. Business very unsatisfactory,

owing to unsettled local conditions. (Cozy, Win-
chester, Ind.) The cutest, jazziest, wickedest pic-

ture we have shown. It takes more than this

to shock them these days. Everyone liked it

—

especially the flappers, the cake eaters and even
the manager. (Marvel, Carlinville, 111.) Here is

a picture that is worth running. Pleases the
older class as well as the young. (Auditorium,
Hamilton, Mo.) The peppiest, jazziest film out
yet. Still it has a good moral. Pleased 50-50 of

our crowd, but did not draw normal Sunday
business. (Grand, Rainier, Ore.)

WINNER TAKE ALL, F, Buck Jones, Peggy
Shaw, 6.—Another good Jones action production
which went over good here. Will take well in

places where action is desired. Splendid print.

(Royal, Saxon, Wis.) Would consider this an
average feature. There is a good prize fight in it.

(Empress, Beresford, S. D.) Another Jones that

pleased all who came out to see it. A little dif-

ferent from some of his other pictures. Buck
in the role of a pugilist went over with a bang.
The kids went wild. Don’t be afraid of this one.

(Electric, Tilden, HI.) Best Western we have had
in a long time. Drew good business on Saturday
and satisfied the fans. (Strand, Davis. Okla.)

Good picture; good print. (Miers, Schoharie,

N. Y.)

WORLDLY GOODS, FP, Agnes Ayres, 6.—

I

saw a couple of places in “What the Picture Did
For Me” where some of the boys kinda panned
this one, but I’ll say that I have shown many as

two days that was not as good as this, and so

have you, and probably will again before the wolf
gets me. I consider it a clever little comedy,
nothing big but the bull, but they all seemed to

enjoy it. Business was light, but they all are light

box office drags for me. It did better than “Lily
of the Dust” and cost just about half as much. I

wonder when Paramount is going to wake up to

how weak a sister Pola is and hand her the gate.

I hope soon. (Regent, Marianna, Ark.) A good
comedy drama, but Agnes doesn’t mean anything
to my box office, and it is hard to get in a good
crowd to just see a picture. They seem to wish
to have some personal contact, such as a favorite

star, to bring them out. I think the radio is

awfully strong competition in this town. (Grand,
Pierre, S. D.) Very good program picture that

pleased majority of our patrons. Not a special,

but a good picture at that. Attendance fair and
print in good condition. (Paramount, Wyoming,
HI.) A very pleasing picture. (Regent, St.

Marys, O.) Just fair. (Palace. Ashland, O.)

Just a fair progi'am picture. Not much to it.

(Liggett, Madison, Kan.) Very light story, but
not bad, except that I think end is not in keep-

ing with point that the story ought to bring
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out. Business like the story, for reasons unknown.
(Regent, Bogota, N. J.)

Y
YANKEE MADNESS, FBO, George Larkin.

Billie Dove, 5.—This would have been okay had

it not been for the rotten film that we got. You
could not get any light through it, and it seemed
smoky. Otherwise the picture is okay. The title

is good, although it does not fit the picture very

well. If these films were cleaned once in a while,

it would be better. Would advise to play it, if

you can get a film you can get light through.

(Oak, Oakdale, Neb.) Not so good, to my idea,

but passed. (Dreamland, Fennville, Mich.) If

your crowd likes rough and tumble stuff, feed

them this. Played it on Family Night and it

pleased. Good business but no fault of the pic-

ture. The price got them, which was 25 cents for

man and his lady. (Strand, Granbury, Tex.)

This picture surprised me as well as my audience

as it did not look good. It was a real 100 per

cent program picture with plenty of pep. thrills

and romance. Larkin was well supported by

Billie Dove and a good cast. (Elite. Golconda,

111.) They admire Billie here and so do I but give

her something better to work on. (Grand, Shaw-
neetown. 111.) If your patrons like action pictures

this should suit very well as there are several

good lively fights in it, and a revolution in the

last reel that will make your patrons take notice.

Our patrons like this kind. It is of South Amer-
ica. (De Luxe. Spearville, Kan.) Fair progi'am pic-

ture. (Ci'ystal, Tombstone, Ariz.) This one failed to

please for me. (Unique, Anita, la.) I have seen

lots madder. Pleased pretty well. You can use

it in place of a Western if necessary. (Alamo.

Moody, Tex.) Fairly good action pictui-e that will

please average patrons. (Palace, Omaha, Tex.)

Just a fair picture. (Lyric, Easley, S. C.) Plenty

of action, but that is about all we can say for it.

(Strand. North Loup, Nebr.) This is a pretty

fair program picture. Has to do with a Yankee
dropping down and cleaning up a South American
revolution. There is a dance in this, apparently

a Tango, which is a wooplah ; in fact, almost too

much so. Most of the action of the picture is so

fast that you would think you were looking at a

serial. Rough enough for Saturday night. (Trags,

Neillsville, Wis.)

YOUNG IDEAS, U, Laura LaPIante, T. Toy
Barnes, Lucille Ricksen, Buddy Messinger, 5.

—

As good a comedy drama as they can make and

the best star on the screen, Laura LaPIante. She

is a good one and Buddy Messinger, who plays

with her, is right there, too. Played it on Satur-

day and didn’t draw as well as a Western. (Lyric.

Easley, S. C.) Very nice little picture. Am sorry

there are no more, but Carl is now putting her

in Jewels, and at Jewel prices I see where I

will not show any more of her. (Bijou, Beach,

N. D.) A splendid entertainment. Stoi-y good,

cast good, star fair. Satisfied our audience.

(Silver Family. Greenville, Mich.) This is the

first of this star’s work shown here and it pleased

me, although the dog just about steals the honors

in this one. Film good. (Club House, Jackson,

Wyo.) My opinion on this is it’s poor as a pro-

gram picture. The looks from our audience also

told us it was rotten. No fights, no action.

(Khattar’s, Sydney, N. S., Canada.) Fine pic-

ture. A real feature comedy. Will please if you

can get them in. (Princess, Obion, Tenn.) About

as clever and entertaining a pictui'e as you’d find

in a month of blue moons. Story of a girl whose

family sponge on her. and Lydia Yeamans Titus

as the aunt who is “not long for this world’’ is

a scream. Buddy Messenger and Brownie, the

dog, help keep the fun going. If you want a

good show, get this. Even our leading minister

told me how good it is. (Eminence, Eminence.
Ky.) Slapstick comedy that pleased a small crowd
cn serial night. (Pastime, Mason, Mich.) Poor.

(Victor, Minocqua, Wis.) Fair, but not nearly

as good as “E-xcitement.” Lost money. (Dixie,

Bay Minette, Ala,) This is a good comedy drama.
Will please the majority of the people. Film
good. Copyright 1924. (Grand, Springfield, Minn.)
Fair program picture. Not as good as “Excite-

ment.” (Lyric, Ashland. Ky.) The young folks

fell for this one and, judging by the noise, they
all seemed to enjoy it. (Majestic, Weiner, Ark.)
Good entertainment. (Bijou. Conway, N. H.)

BAFFLED, Independent, Franklyn Farnum, 5.

—A fair Western picture with some punch and
action, but not much story. (Castle, Havana, 111.)

A good Western picture. Franklin Farnum seems
to be well liked here. Had a fair crowd. Ran
this on Tuesday night. (Theatorium, Emlenton,
Pa.) Not up to his standard but will get by as
an average Westerner. Pleased everyone. (Dream-
land, Fullerton, La.)

BATTLING FOOL, THE, Goldstone, William
Fairbanks, Eva Novak, 5.—Good. Went over fine

cn Saturday night. A good prize fight picture
which pleased about 80 per cent of our patrons.
(Liberty, St. Louis, Mich.) This is not bad.
Couldn’t see where the name “Fool” came in.

but prize fight scenes please the younger element
and pull. (Regent, Bogota, N. J.) Here’s one
that has very little story but has ACTION spelled
with capital letters. Starts off with a snap and
ends with a bang! Pleased Western and action
picture lovers. (Cozy, Columbia, Mo.) Fairbanks
a real good star ; very good story. Film in fine

shape from Dallas. Pleased 75 per cent on Sat-
urday. (Photo Phone, Graford, Tex.) A good
thriller. Drew a good crowd and pleased them.
Bix office very well pleased. (Arcadia, Vander-
grift, Pa.) Very good for its kind. Lots of pep.
and action. Real fight. Ringside seats. You can
advertise on this one. (Mermac, West Bend,
Wis.) A good ring story that will please the
action lovers. Went over fine for me. (Dream-
land. Fullerton, La.)

BLACK GOLD, Steiner, Pete Morrison, 5.—

A

very good picture. Not much of the Western
though. The background for this picture is the
Texas oil fields. The comedy in this was all that
put it over. Picture pleased. (Dreamland, Ful-
lerton, La.) Good story of the Texas oil fields,

in which the swindler is caught and of course
the hero wins the girl. The Negro is good also.

(Castle, Havana, III.) A picture based on the oil

fields that pictured them very nicely. Pete Mor-
rison is a good drawing card for me. This pleased
and drew well on my weakest days. (Tivoli, Knox-
ville, 111.) Good Western picture. Something dif-

ferent. Fair business. Has a good story to it.

(Royal, Macomb, 111.)

DARING LOVE, Truart, Elaine Hammerstein,
6.—This is a good progi-am picture, in fact a vei-y

good picture for the price we paid for it. It is

a 1924 production. With a Billy West comedy,
“The Sap,” we had very good entertainment.
(Star. Alexandria, S. Dak.) Not as good as ex-

pected. Star not very well known. Did not draw
very good. (Orpheum, McHenry, N. D.) No com-
ments. Draw your own diagram. (Alamo,
Moody, Tex.) A pretty good program picture.

Appealed to lady patrons. (Pastime, Granville.

N. Y.)

INNOCENCE, C. B. C., Anna Q. Nilsson, 6.—
Those who like fast life and jazz will like this

picture. Will please the majority nevertheless.

(Castle, Havana, 111.) Picture good enough but
no results at the B. O. We have played six from
Blank and have not averaged our film rental.

Will be glad when our contract expires. Paid
too much for nothing. Take warning and profit

by our sad experience. Don’t pay too much.
(Elite, Humboldt, Kan.) Very good picture that

pleased a nice crowd on Family Night. I find that

a Family Night in a small town brings out the .

stay-at-homes and does not hurt your business

on other nights. (Strand, Granbury, Tex.) Ex-
cellent. Used second run and pleased. A good
picture. (Savoy, Louisville, Ky.) Good. Our
audience seemed very quiet, which is evidence

that the story was enjoyed. (Hudson, Rochester,

N. Y.) A good program picture. (Pastime,

Granville, N. Y.) Another substitute from A. H.
Blank. That is a habit with them, it seems.

(Mid-Way, Hill City, Kan.)

LEAVE IT TO GERRY, Grand-Asher, Billie

Rhodes, 6.—A mighty poor comedy drama. Noth-
ing to this one. Did not please here. (Lyric,

Easley, S. C.) A dandy little program picture

that held interest all the way. Not much of a

title but get them in and it will plea.se. Print

good. (Temple, Aberdeen, Miss.) Not much en-
tertainment. (Wallins, Wallins Creek, Ky.)

LEFT HAND BRAND, THE, Steiner, Neal Hart,
5.—Good Western. Plenty of action. Pretty
scenes, good acting. Neal Hart fairly popular.
(Highland, Guthrie, Okla.) A western featuring
Neal Hart which is not up to his standard. He’s
too slow in this one. (Castle. Havana, 111.)

Thank the Loi-d there were only 5 reels. Pho-
tography vei-y poor. Print from Specialty at Dal-
las good. (Alamo, Moody, Tex.)

LUCK, Burr, Johnny Hines, G.—Although a

little old, the film in good condition and drew
a good crowd. Lots of pep and action and I

guess that’s what the audiences are looking for

nowadays. (Town Hall, Schaghticoke, N. Y.)

A nice little surprise package that drew pretty
well and pleased immensely, and print from En-
terprise (St. Louis) in good shape and rental
reasonable. Old but good and you won’t have
to hide out after the show. (Strand, Robinson,

111.) Clever comedy drama that pleased 100 per

cent. Full of fun and laughs. Give us more
like this one. Glad we ran this pictui-e. (Princess.

Crandon, Wis.)

LURE OF THE YUKON, THE, Lec-Bradford,

Eva Novak, 6.—Right good picture of the Klon-

dike with considerable action. Picture taken in

Alaska and has plenty of snow, sled dogs and

some good fights. The fight at the end in the

log drift is good and different from anything I’ve

seen. (Elph, Altamont, 111.) A very poor North-
ern picture. It is without a story—no punch.
The only thing good about it is the scenery. (Ar-

tesia, N. Mex.) This is a splendid Northern pic-

ture, and pleased everyone. It is a profound mys-
tery to me what some exhibitors can mean by pay-

ing fancy prices for “The Chechachos” or “The
Alaskan” when they can buy this picture at the

price it can be bought. (Palace, Lawrenceville,

111.) Recommended by salesman very highly. Also

by a brother exhibitor. Was away when shown,
but people in attendance put it down as “all

right” without waxing enthusiastic about it. (Re-

gent, Bogota, N. J.) Excellent picture. Ran this

on Christmas and it made a wonderful show.
Pleased all. Many favorable comments, and, after

all, that is the test. Beautiful scenery of Alaska,

dogs, reindeer. Plenty of action—good stoi'y and
all that goes to make a real picture. Book it

and push as hard as you like. (Princess, Crandon.
Wis.) Nothing to this one. Veiy poorly pro-

duced. Bad photography. Lots of reindeer in

this, but the actors gave them poor support. Bet-

ter slip it in on a bad night. (Orpheum, Harris-

burg. 111.) Pretty fair Northwestern picture.

Would rate it about 70 per cent. (Hopkins’

Cotter, Ark.) Northern picture that did very

good business for me, and they liked it. (Majestic.

Mauston, Wis.)

OTHER MEN’S DAUGHTERS, Grand Asher,

Bryant Washburn, Mabel Forest, 5.—A very good

little program picture and seemed to please those

who came. (Temple, Aberdeen, Miss.) Just

another program picture. Not much to this.

(Lyric, Easley. S. C.) This is a very good pro-

gram picture and satisfied all. (Badger Opera
House, Merrill, Wis.) Say, boys, get this. The
title is good, and the picture holds the end up.

(New Star, Westminster, Md.

)

PAL O’ MINE, C. B. C., Irene Rich, 6.—

A

program picture that pleased most everybody in

our audience. Irene Rich is starting to cause some
of the fans to come regularly to see her. The
print we had on this one was very dark and
with the poor current we get on a Saturday night,

the show was rather dark on the screen. (Y,

Nazareth, Pa.) A dandy picture which will

please the majority and is a very interesting

little picture. (Castle, Havana, 111.) A very

pleasing picture. Drew good and seemed to please.

(Grand, Camas. Wash.)
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PAYABLE ON DEMAND. Steiner, Leo Maloney,

5.—Here is a good clean comedy Western. Not

much fighting, but plenty of action to keep them

interested. Only six characters in the story,

which is out of the ordinary. This one will please

your Western patrons. Business was good in

spite of a free street show as opposition. (Star,

Tuckerman, Ark.) Leo and Bullett caused a

riot. Listen, Texas exhibitors. Specialty Film

Co., Dallas, will sell you their Fred Thomsons at

a price you can afford. I priced F. B. O.’s Fred

Thomsons and I guess they thought I wanted the

prints as souvenirs. (Alamo, Moody, Tex.) This

is an excellent Western picture, which has nearly
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enough fine comedy in it to be classed as a

comedy drama. For light entertainment on Sat-

urday night it will please your crowd. (Cozy.

Hazen, Ark.) A dandy Western feature. Pleased

100 per cent. Print in fine condition. (Miers.

Schoharie, N. Y.) This was rated as a fair

Western and did fairly well. Royal, Reading, Pa.)

PERFECT ALIBI, THE, Steiner, Leo Maloney,

5.—They registered again, did Leo and Builet. If

any of you Texas boys have not tried Specialty

Film Co., Dallas, then you are losing. Up to

date they have given me good service, good con-

ditioned prints and fair prices. (Alamo, Moody,

Texas.) A dandy Western feature. Print in

good condition. (Miers, Schoharie, N. Y.) A
good Western that pleased average Saturday busi-

ness. (Odeon, Chandler, Okla.)

RARIN’ TO GO, Artclass, Buffalo Bill, Jr., 5.

—Here’s another comer, if they give him the

story. He has the looks and can ride and act

as well. (Castle, Havana, 111.) O. K. (Crescent.

Newark, N. Y.) A real good Western feature

with a new star that is a comer. If. you haven t

booked this new series of pictures, from Progress

of Chicago, now is the time to do so. Business

good on this feature. (Tivoli, Knoxville, HI.)

Good Western picture. Will satisfy your Western

fans. First picture we have played of this star

and while it is unsually hard for me to put over

a new star on the first pictur’e, this nearly broke

our Saturday record. Buffalo Bill’s name must

still be an asset at the box office. (Orpheum,

Weleetka, Okla.) This young man seemed to

please all right. (Alamo, Moody, Tex.)

RECKLESS BIDIN’, Sanford, Bill Mix, 5—The

picture Itself is pretty good for a Western, but

the advertising is a deliberate fraud on your

patrons. ’fhe name “Bill Mix Production” is

played up to the exclusion of everything else, trad-

ing on the Mix name and leading patrons to think

Mix is in the picture, whereas there is nothing

but his name on the paper outside. A “Bill Jones

Production” would mean just as much if it was

not that they wanted to fool the public into be-

lieving Mix was in it. (Olympic. Bellaire, Ohio.)

This is our first one of this star—that is, if you

call him a "star.” Very little punch in this one.

A couple of good fights. Hope his next pictures

are better. (Castle, Havana, 111.) A good West-

ern for the money and made good with the crowd

and the box office. (Arcadia, Vandergrift, Pa.)

RIDIN’ FOOL, THE, Steiner, Leo Maloney, 5.

—Here’s a Western comedy knockout. Had them

laughing the whole show. Pleased everyone.

(Paramount, Elizabeth, La.) The Western fans

were pleased with this one and it went over

nicely. (Royal, Reading, Pa.) We bought this

Western for our wild west fans and they were
satisfied. Film in good condition. (M. W. A..

Soldier, Kan.)

SPEED SPOOK, THE, East Coast, Johnny
Hines, 6.—Film condition good. Rating excellent.

This is an excellent picture and will please most
any crowd. We had an orchestra Sunday night
and packed the house. Advertise it well, but don’t
overcharge. (Grand, Springfield. Minn.) One of
the best action pictures I’ve ever seen. A picture
that will please all classes. Had fine business
on this one, as I do on all of Hines’. Outside of
Harold Lloyd, I think Hines is the best drawing
card I have. Play this by all means and boost
it to the skies, as it will stand it. (Star. Tucker-
man, Ark.) This picture did a good business
here. It is very good. (Regent. St. Marys, O,)
They will not rave over this, although there were
no kicks. A few good comments. Not a special,
as the salesmen seem to think. (Strand, Gran-
bury, Tex.) A good picture, full of comedy and
action. Good subtitles. This picture should go
over anywhere. I don’t want you to think it is

poor at all. but it is not quite as good as at
least two or three of his other pictures. Many
of our patron.s told me this and I agree with
them. (Majestic, Bowie, Texas.) This is not
Hines’ best, although it is good, and we find that
people like to laugh and this type of picture al-

ways brings them out. (Crystal, Ligonier, Ind.)
This one went over big. Great picture. Buy it

and you will please them all. They all went out
asking when I would have another Johnny Hines.
(Cozy, Hollis, Okla.)

WHIRLWIND RANGER, THE, Arrow, Dick
Hatton, 5.—A fair program picture. (Lyric, Eas-
ley, S. C.) This is better than the average high-
priced features you may buy from those hold-up
film pirates. Got the business and rental price
at a live and let live figure. (Fairyland, White
Castle, La.) Neither we nor our patrons could
•see the “whirlwind” stuff this title suggests. Ab-
solutely no good. Will not please the gallery

crowd, even. (Strand, Dunsmuir, Cal.)

WOMEN FIRST, C. B. C., Eva Novak, William
Fairbanks, 5.—This was a dandy thriller melo-
drama with enough comedy to add to popularity.

Did not draw a big crowd. But am just starting

these Novak. Fairbanks pictures and feel sure

they will be winners after our crowd gets to

know what is coming. (Arcadia, Vandergrift,

Pa.) Extra good. Suitable for any crowd. Liked

better than any of Paramount’s program pictures

that I paid twice the amount for. (Queen, Asper-

mont, Tex.) For our audience, this was a knock-

out on Saturday. Has action, thrills, fine acting,

plenty of comedy. Brand new print from Dallas.

Pleased 99 per cent. Price right. (Photo-Phone,

Graford, Tex.)

NATHAN HIRSH
PRESIDENT

AYWON FILM CORP.
729 7th Ave., New York, N. Y,

ANNOUNCEMENT

FOR THE COMING SEASON
The Marlborough Production

THE LAW and THE LADY
with

LEN LEO—ALICE LAKE—MARY THURMAN
MAITRICE COSTELLO—TYRONE POWER

6 BEAR PRODUCTIONS—6 KIl’ CARSON FEATURES
New Style Western Thrillers—Roeky Mountain Knockouts

with

GORDON CLIFFORD

CHARLOTTE PIERCE

DICK CARTER

with

KIT CARSON
PAULINE CURLEY

JACK RICHARDSON
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WOLVES OF THE NORTH. U. William
Duncan. 10 ep., 2.—I have run serials from
most every producer in the past eight years.

I know a box-office production and I frankly

and fearlessly state that Universal has the

best gxoup of serials and western on the mar-
ket. Any small town exhibitor can make
money with them if he’s a showman. “Ghost
City.” “Steel Trail,” “Fast Express” are great
winners and “Wolves of the North” will sur-

pass these. It’s a real pleasure to show this

class of service. (Queen, Tyler, Texas.) To
my sorrow I am running the final episode

next Saturday night. Well, believe me,
brother, every Saturday the old boys hitch

the old gray mare to the buckboard and in

they come to see (to my estimation) one of

the best serials ever made—“Wolves of the

North.” It has everything that goes to make
a real serial—namely, scenery, comedy, acting,

and real stars Duncan & Johnson. (New Liv-

ermore, Livermore, Cal.) The best serial we
have ever run. The kids are very enthusiastic

about it. (Visalia, Visalia, Cal.) I find this

serial O. K. and it pleases my patrons greatly.

(Dreamland, New Orleans, La.) The serial,

“Wolves of the North” made on a very inter-

esting and novel story, presents some beauti-

ful scenic effects and an action increasing

from chapter to chapter. As usual the public

is always enthusiastic at the performance of

the stars acting in it. (Gaiety, New Orleans,

La.) We are now on the fourth chapter and
wish to say this is by far 100 per cent bet-

ter than any serial we have ever ran since

“The Days of Buffalo Bill.” (Gorton, Soda
Springs, Idaho.) Finished serial. Exceptional
good snow scenes. Serial above the average.

(McKee, Pittsburgh, Pa.) We have had suc-

cess in running “Wolves of the North” at our
Saturday and Sunday matinee performances.
The greatest item in favor of the above named
chapter play is the fact that we have followed

it up immediately with “The Riddle Rider.”
For some time past we have concentrated our
efforts to promote on Saturday and Sunday
matinees a piogram of specific benefit to chil-

dren. We have found that booking “Wolves
of the North” attracted a great deal of atten-

tion at the beginning which was sustained

through the entire ten weeks. Therefore a

great deal of the success which we have had
with the children matinees can be attributed

to that chapter play. “The Riddle Rider” is

repeating the success of “Wolves of the
North.” (New Mission and New Fillmore, San
Francisco. Cal.) Tremendous opening. I be-

lieve it is going to be the biggest serial that
has ever been run in this theatre. I had
many patrons of my theatre compliment me
very highly for running such an interesting

story of the unknown north. No exhibitor
should be afraid of this because it is a money-
making proposition from start to finish. (Tiv-

oli, Los Angeles, Cal.) It is going over very
well with me in both houses and is generally
liked by my patrons. It is a great serial and
Duncan is doing wonderful work in both it

and the box-office. It is quite a relief from
the typical western and mystery serials. (Jef-
ferson and Gay, Newport, Tenn.) “Wolves of
the North” has been a very good drawing card
for us. We play the serial every Saturday
with a western feature and comedy, and since
the beginning of this serial we have not had
a bad Saturday. The action is fine and I can-
didly think William Duncan the greatest serial

star on the screen today and one of the great-
est ever. The serial will get money for any
exhibitor who will let the people know what
he has to offer, and the best part of it is that
it will hold them after they see the first chap-
ter. (Majestic and Edisonia, Johnson City,

Tenn.) I consider it far above the average
serial. It is going over in my theatre in a
big way. I have used five episodes and my
patrons are following it as they never followed
a serial before. Nothing too good can be said

about this serial:—it has a world of action,

beautiful settings, and wonderful photography.
It will certainly bring them out on a day that
is dull and it will live up to all the praise

you can give it. (Wonderland, Seguin, Tex.)
This serial has exceeded our expectations rel-

ative to its drawing power. It has created

considerable interest in our neighborhood the-

atres, more so in fact than any serial we have
recently shown. This type of serial cannot
help but interest the exhibitors and it is our
belief that the results will convince the pro-

ducer that more serials of this type will in-

UNIVERSAL
crease theatre receipts. (Ascher Bros., Chi-
cago, III.) It is going over the biggest of any
serial ever played in this town. It is a won-
derful picture and the scenery is great. We
are well pleased with it and advise all theatres
that run serials to give it a trial, for as an
out-of-doors picture it cannot be beat. (Cozy,
Osage City, Kans.) William Duncan is one
of the best drawing cards that ever played
in a Universal Serial. We have played three
episodes of this serial and each week we have
played to capacity audiences. William Duncan
and Edith Johnson make this serial a sure
bet. (Star, La Fayette, Ind.) “Wolves of the
North” starring William Duncan is bringing
us splendid business and is pleasing all. The
action is good and the scenery beautiful (Blake
Amusement, Louisville, Ky.)

THE RIDDLE RIDER, U, William Desmond
and Eileoit Sedgwick, 15 ep., 2.—The honesty
and fairness of your statements to me regard-
ing the serial have been fully proven by the
unusual drawing power of this serial. Packs
a wallop in every episode. There are no
"weak ones.” Its appeal is not limited to

children alone. It has increased our adult
attendance at each succeeding episode. It

builds up through a good logically developed
story with a generous amount of comedy
woven into the action. To those who have
played serials with child appeal only. I might
point out that at 10 and 25 cents it takes 2%
child admissions to equal one adult. This
serial carrying an adult appeal is worth cor-

respondingly more to the Box Office. I can
not help but feel that your "Fair and Square”
attitude is going to go over big. (Mission,
Seattle, Wash.) Perhaps you would be inter-

ested to know that it is going over for us
A-1, just want to say that we have never had
a serial to go over like this one. From a box-
office standpoint to our patrons the patronage
which we have had demonstrates that it is

excellent. Our attendance has increased with
each episode and this I attribute to the great-
ness of the picture for it is simply crammed
full of action with thrills galore—and this

you know is what the public wants. It is

without a doubt the best we ever had, and I

only hope that the Universal will put out
some more just as good. (Ottoway, Charlotte,
N. C.) I am playing chapter 7 of "Riddle
Rider” and cannot help but write a few lines

and express my opinion about the drawing
power of this serial. It has been great and the
action is fast and what my patrons want. I

hope that the next two serials have the same
drawing power, for, if they do. Universal will

stand in a field by themselves when it comes
to making serials. Tell any of the boys for
me that they cannot go wrong on this one.
(Melvin, Toledo, Ohio.) One of the best
serials we ever played from every standpoint.
A very good Box Office attraction and Des-
mond’s popularity is sure to increase with the
showing of "The Riddle Rider.” Too much
cannot be said in praise of it. (Gem, Little

Rock. Ark.) Boys, here is one of Desmond’s
best serials. On the third episode and the
people have gone wild over it. I run it Mon-
day and Tuesday and believe it the best busi-

ness getter. If you want a serial, book "The
Riddle Rider.” (Cozy, Hollis, Okla.) A
knockout. Best William Desmond serial ever
made. All exhibitors should buy this one.
(Empress. Hollis. Okla.) We are nearing the
finish as we have only three more episodes to

go. This serial has been full of punch and
judging from the box-office reports in both
our Lyric and Laurel theatres, we must have
broken up many a radio party. Any exhibitor
who is skeptical and thinks serials a dead
proposition will make no mistake in booking
this one. (Lyric, Binghamton, N. Y.) It is

the best serial I have ever put on my screen
and I have been putting them there for eight
years. My house won’t hold my crowd on
fair nights, and on bad nights it’s full. If

there is some poor exhibitor way out in the
jungles who has blowed up and is downcast,
let him play this and he will break out in a
new place. (Empress, Rockwall, Tex.) I am
bound to say it is beyond a doubt one of the
best drawing chapter plays I have ever run.
(Princess, Humboldt, Tenn.) We are excep-
tionally well pleased with this serial. (Tri-

State Amusement Co.. Joplin, Mo.)

THE FAST EXPRESS, U, William Duncan.
15 ep.. 2.—Wish to say that “Fast Express”
is beyond a doubt the best serial I ever ran.
I made up a program for Saturday. "Fast

Express.” Jack Hoxie and Hoot Gibson. Al-

ternated them and am bound to say my busi-

ness has built up wonderfully. Would advise
any small town to try this kind of program.
Run it regularly and notice your patrons.
I find this is the best way to play a star.

Continue them as long as you can ; they draw
better. Hoxie and Gibson are sure bets for
me, and Universal will treat you right. (Prin-
cess, Humbolt, Tenn.) Old Bill Duncan sure
has the art in serial making. I am now on
the 12th episode and it is still going big. My
crowds .get bigger all the time. All of you
fellows who like serials, couldn’t go wrong in

getting this one. Universal will not hold you
up for it either. (Star. Tuckerman, Ark.)
The first episode opens this serial with a bang.
It gives you patrons right at the start. This
will go over big. (Garden. Renville. Minn.)
Best I ever run. Holding crowds and getting
better every episode. Am on the 10th now.
(Cozy. Hollis, Okla.) Above the average.
Crowds hold up to good business. (Queen.
Tyler, Tex.)

THE EAGLE’S TALONS. U. Fred Thom-
son, Ann Little, A1 Wilson. 15 ep., 2.—Since
I am always ready to “kick” when I get

something that does not go good, I feel that
I should tell when something goes unex-
pectedly well. I refer to “The Eagle’s
Talons.” I was a bit skeptical about this

serial, especially as some competing sales-

man took occasion to “pan” it. but I want
to say that it has turned out to be one of

the best serials I ever played. It has pleased

90 per cent of serial fans, and many have
told me they wished I would run moi’e just like

it. With Fred Thomson’s popularity, it looks

to me as though you have mighty good
chance to “clean up” with “The Eagle’s
Talons,” for it not only presents Thomson
in a splendid role, but it has the double
added advantage of popular Ann Little and
the newest stunt star, A1 Wilson. Taken
from a box-office angle, I consider “The
Eagle’s Talons” one of the best buys I ever
made, and am writing this letter with the

idea of acquainting other exhibitors with the

business wisdom of playing this serial. “The
Eagle’s Talons” is strictly an action serial

;

there is something at the end of every chapter
to “bring ’em back” for the next episode

—

a feature so often lacking in otherwise good
chapter plays. (Liberty. Darlington, S. C.)

IN THE DAYS OF BUFFALO BILL. U.
Art Accord. 15 ep., 2.—Every one is talking

about it ; schools have helped me to put this

over, and we expect to make more money
on this one than anything that has ever

been shown in What Cheer. This picture has

the endorsement of everyone in town and they

are all boosting it to the sky. (Masonic.
What Cheer, la.) Our business increased

practically one hundred per cent on the open-
ing chapter. Best serial I have ever seen,

both from entertainment and box-office angles.

Exhibitors- throughout the country should run
“Buffalo Bill” if they are in the business for

the money. (Temple and Rialto. San Ber-

nardino, Cal.) I did a remarkable business

and what is more I pleased my patrons.

(Magic. New Orleans, La.) When I booked
this I knew I had a good box-office bet. Here
is what happened : When I reached my the-

atre, I found a crowd of people, who filled

the lobby and overflowed into the street, so

that the cars could not pass. The house

was filled completely and soon I had to take

the S. R. O. sign down and refuse to sell

any more tickets. It was the biggest audience

I ever had. Such is the magic of the name,
Buffalo Bill, plus the best chapter-play in the

market. (Ivy. New Orleans, La.)

THE IRON MAN. U. Albertini. 15 ep.,

2.—Starts off with a bang. Thrills a plenty.

Cast is exceptionally good. Interesting the

adults as well as the children. On the third

episode and this is as good as the first or

second. (Eclair. Cleveland. Ohio.) I have

recently made a report to the Exhibitors Her-

ald at the request of some of my friends,

and I believe it is a very good serial. (Fed-

eral. Denver, Colo.)

GREAT CIRCUS MYSTERY. U. Joe

Bonomo. 15 ep., 2.—One of "the biggest serial

bets ever offered. Opened to greatest Sunday
matinee in many months. An unusual ad-

venture story replete with supreme thrills.

That’s the kind that bring ’em in. (White-

house, Milwaukee, Wis.)

(Advertisement)



April 11, 1925 EXHIBITORS HERALD 59

Educational
EDUCATIONAL COMEDIES, 1 and 2.—I find

that the new Educational comedies average mighty
high in entertainment value. Much better than
their last year’s product. (Strand, Granbury,
Tex.) The most of these are real good, and
can be bought right. (Lyric, Easley, S. C.) Just
started on these and they are good so far. Hope
all are as good as what I have run. Good prints.

(Dixie, Bay Minette, Ala.) We can always de-
pend on Educational comedies. Once in a while
a weak one, but they please our patrons about
90 per cent. (Lyric, Waterloo, Ind.) About
the best single reel comedies you can buy, and
they sell them right. (Cozy, Wagoner, Okla.)

air pockets, Lige Conley, 2.—A fast funny
comedy that kept the house in an uproar. Well
pleased. (Bijou, Beach, N. Dak.) A dandy
Mermaid comedy. The tricks pulled in this one
drew plenty of good laughs from our audience.
(“Y”, Nazareth, Pa.) Good comedy. (Rialto,
Cozad, Neb.)

BABIES WELCOME, Christie, 2.—Can’t see
why they call this a comedy. Not even a smile
in it. (Liggett, Madison, Kan.) Dorothy De-
vore played an important role in “Babies Wel-
come.’’ If you are looking for comedy, well,

that’s it. and it’s good. (Strand, Samson, Ala.)
Fair. (Grand, Breese, 111.)

i

BACKFIRE, Lige Conley, 2.—A real comedy,
although it is an old one. Print good. (Em-
press, Grundy Center, Iowa.) Just a fair com-
edy with a road race as the feature. (Liggett,
Madison, Kan.) A dandy one reeler. (Photo,
Graford, Tex.)

BLAZES, Mermaid, 2.—I almost wonder why
they call this a comedy. If you want your audi-
ence to laugh, don’t get this. (Strand, Ransom,
Kans.) A good comedy. Has a number of
good laughs. (Rialto, Cozad, Neb.) Good as
they make them. (Lyric, Easley, S. C.)

BONEHEAD, THE, Cliff Bowes, 1.—This sure
is a wet comedy. They must have used a lot of
water, because it is raining all through the reel.

It is a fair Cameo one-reeler. (“Y”, Nazareth.
Pa.) Punk. (Photoplay, Ashland, Kans.)

BONEHEADS, Poodles Hanneford, 2.—A fairly
good comedy that brought some real laughs from
our crowd at times. Hanneford is great at pull-
ing funny falls and tumbles. His work made
the comedy a success. (“Y”, Nazareth, Pa.)
Fair comedy with some good laughs. (Grand.
Rainier, Ore.) A fine comedy. One that brings
plenty of laughs. (Rialto. Cozad, Nebr. ) Fair
comedy. Not as good as the other Tuxedo come-
dies. (Bijou, Beach, N. Dak.)

BRIGHT UGHTS, Bobby Vernon, 2.—A Chris-
tie comedy with Bobby Vernon. This is the
first I’ve seen of the new Bobby Vernon come-
dies and if the rest are half as good. I shall

be satisfied. This one is beautifully put on and
is a scream. Many told me, “It was the best
comedy I have seen for some time.” Packs a lot

of laughs and has plenty of speed. (Bijou, Beach,
N. D.) A knockout picture: almost fell out
of their seats. (Capitol. New Bedford, Mass.)

BROKE, Cameo, 1.—We class this comedy as
fair. (De Luxe, Spearville, Kan.) A real good
one reel comedy. (Armtsrong’s, Vanceboro, Me.)

BRONCHO EXPRESS, THE, Clyde Cook, 2

Pleased 100 per cent. A real gem and you have
the advantage as it has been made in a Western
town. More like it won’t hurt the business any.
(Khattar’s, Sydney, N. S., Canada.) This our
first two reel comedy from Educational since
priced so we could afford them. This is a good
slap stick comedy, and we only hope others to fol-

low will be as good. (Palace, Omaha, Tex.)

THE CHASE, scenic, 2.—We used this novelty
film in November, but we still hear comments,
which is unusual in this town. Some said it

was worth 50 cents, but I wouldn’t advise that.

It is a skiing picture taken in the Alps. (Cozy,

Cambridge, Minn. ) A mighty fine short subject
crammed with thrills and beautiful scenery. Play
it and boost it. (Highland, Guthrie, Okla.)

CHEER UP, Cliff Bowes, 1.—-Average one reeler.

(Photoplay, Ashland, Kans.) Another average
Cameo one reel comedy. It had a few laughs

stuck in it. (“Y,” Nazareth, Pa.)

CORNFED, Bobby Vernon, 2.—Better than the
average Christie comedy. Bobby Vernon’s stunts

reaped many good laughs in our audience. He
is getting better and I look forward to some
excellent comedies from him in the future. Two
reels. (“Y”, Nazareth, Pa.) Vernon is one of

the very best of screen comedians and his come-
dies are always clean and full or originality, con-

sequently his productions are rib tickling to all

classes. Nothing offensive to the most particular

in Bobby’s efforts and his name in the lobby will

do a great deal towards building up the B. O.
(Amuse-U, Melville, La.)

DANDY LIONS, Neal Burns, 2.—Good comedy,
as most all Educational comedies are. (Lyric,

Prairie Grove, Ark. ) There is a number of

laughs and while this comedy is not exceptional,

it will get by. (Ilo Ho, Cumberland, B. C., Can-
ada.) Just a fair comedy but seems to satisfy

the kids. (Grand, Rainier, Ore.) A fair com-
edy. Better than some of the Christies. (Rialto,

Cozad, Neb.) Say, boys, watch out for this one.

It is a beautiful lemon. It did not bring one
honest-to-goodness laugh during the entire two
reels. (“Y”, Nazareth, Pa.)

DESERT BLUES, Cliff Bowes, 1.—This comedy
had some laughs in it. It is one of the new
ones and if the rest are like it, let ’em come.

(“Y”, Nazareth, Pa.) Poor. These Cameo come-
dies are not up to the standard they used to be.

(Photoplay theatre, Ashland, Kan.)

DOG SENSE, Cameo, 1.—^This is a fine one-

reeler, if you can get a good print on it, which
we didn’t do. Two very intelligent dogs in this

that do some good stunts. (DeLuxe, Spearville.

Kan.) A dandy comedy, one of the best I have
had from Educational. Film good. (Strand,

Ransom, Kan.)

DONE IN OIL, Christie, 2.—This is below the

Christie standard. Does not contain a really good
laugh. (Eminence, Eminence, Ky.) A good com-
edy, but it could be better. Print fair. (Em-
press, Grundy Center, Iowa.)

EDUCATOR, THE, Lloyd Hamilton, 2.—Good.

Hamilton better than usual. Print perfect. (Tem-
ple, Aberdeen, Miss.) Fair. (Grand, Breese. 111.)

EXIT CAESAR, Mermaid, 2.—The best Mermaid
we have had in a long time. Print good. (Em-
press, Grundy Center, Iowa.) A very good com-
edy that got some laughs, but not up to the

Mermaid standard. (Rialto, Middletown, Ind.) A
good comedy that got quite a few laughs. (Rialto,

Cozad, Neb.)

EXIT QUIETLY, Christie, 2.—A real laugh
maker. All action. Like most of “Spice of Life.”

Absolutely clean. Patrons say “worth price of

admission.” Price right. All Educationals in

good condition. (Opera House. Wyoming. Iowa.)
Would consider this just fair. Film good. (Strand.

Ransom, Kan.) A real good comedy that got

quite a good many laughs. (DeLuxe, Spearville,

Kan.) A good comedy. Our first Christie. Print
fair. (Strand, Conrad, la.)

FAMILY LIFE, Lige Conley, 2.—An honest-to-

gosh comedy. You can be assured of a good

comedy under the Mermaid brand name. They
always have some new slapstick gags in them
that will bring laughs from your audience. (“Y”,
Nazareth, Pa.) A dandy comedy. This one sure
got the laughs. (Rialto, Cozad, Neb.)

FAMILY TROUBLES, Cameo, 1.—An amusing
single reeler of a bunch of kids and a Ford. (Idyl

Hour, Edson, Alberta, Canada.) A splendid one-
reel picture and got a number of laughs. (De
Luxe, Spearville, Kan.

)

FOR LAND’S SAKE, Mermaid, 2.—Would have
been a fair comedy if the print had been in con-
dition to run, as it was, it failed to get over.

(Photoplay, Ashland, Kan.) A very good slap-

stick comedy. (Strand. Ransom, Kan.)

FLYING FINANCE, Neely Edwards, 2 This is

made good by an exceptionally well done cyclone,

but one almost needs to see it a second time to

catch everything. (Idyl Hour, Edson, Alberta,

Canada.) The cyclone in Kansas will knock ’em
cold. Plenty of thrills ’n everything in this one.

(Palace, Omaha, Tex.) Good comedy. Plenty of

laughs. These Mermaid comedies are okay. (Rial-

to, Cozad, Neb.) This comedy is extra good.

I find all of the Educational comedies are good.

(Silver Family. Greenville, Mich.) A very good
comedy that pleased. (Grand, Anamosa, la.)

GETTING GERTIE’S GOAT, Christie, 2—Here
is a real comedy. Pleased all. Something differ-

ent in fun-making. (Photo-Phone, Graford, Tex.)

A humdinger of a Christie comedy. It brought
plenty of laughs from young and old. (“Y”,
Nazareth, Pa.)

GO EASY, Cameo, 1.—Fair for a single reeler.

(Photoplay, Ashland, Kan.) A poor Cameo com-
edy, full of old moth-eaten gags that everybody

has seen already. (“Y,” Nazareth. Pa.)

GOING EAST, Lloyd Hamilton, 2.—A good
comedy, in fact, all of his are. Print fair. (Em-
press, Grundy Center, la.) Best Hamilton com-
edy for some time. Got lots of laughs. (Rialto,

Cozad, Neb.) This is no burlesque on the word
“comedy.” because it is an excellent laugh pro-

ducer. It is great. I don’t believe Hamilton
has ever made a better comedy. Business is very

poor here at present. (“Y”, Nazareth, Pa.) It

was good. I believe it pleased my folks better

than any Hamilton comedy to date. (Royal,

Frankfort, Kans.) A very good comedy that is

considerably helped by the dog and the ugly bird

with the big mouth. Who is this fellow? (Idyl

Hour, Edson. Alberta, Canada.) Ham comedies

always please our trade and this one is no excep-

tion to the rule. (Grand, Anamosa, Iowa.)

GOOD MORNING, Lloyd Hamilton, 2.—Fair
comedy. Hamilton comedies are not as good as

they used to be. (Rialto, Cozad. Neb.) Not as

good as some of Ham’s, but got by nicely. (Grand,

Anamosa, la.

)

GOOD NEWS, Cameo, 1.—An excellent Cameo
comedy. It had some good laugh makers in it.

(“Y”, Nazareth. Pa.) Mighty good for a one
reeler. (Photoplay, Ashland, Kans.)

GREEN AS GRASS, Christie, 2.—Another good
comedy from Educational. Good for the farmers
for Saturday night, as it’s rube stuff. (Jewel,
Hooker, Okla.) A dandy. Pleased 100 per cent.

If you haven’t played it. do so. it’s a corker.

Full of laughs. More like it won’t hurt us any.
(Khattar’s, Sydney, N. S., Canada.) Good. lK)t3

of fun in this one. Print perfect. (Temple,
Aberdeen, Miss.) Good. (Grand. Breese, 111.)

HIS FIRST CAR, A1 St. John, 2.—Above aver-

age comedy. Some slap-stick, and will draw a
few haw-haws from those easily tickled. Guess
they have quit making comedies that make you
burst your vest. (Palace, Omaha, Tex.) A dandy
comedy, good action, good scenery and plenty of

laughs. (Royal. Frankfort, Kans.) A good com-
{Continued on page 62)
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From The Saturday Evening Post
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"THE SPICE OFTHE PROGRAM"

The outstand-
ing quality of

Educational
Pictures has rais-

ed the standard of

comedies and of all

the shorter motion
pictures. Their great
influence has lifted

the level of quality
throughout the
Whole Varied Pro-
gram at YOUR fa-

vorite theatre:

Educational has
made motion pic-
tures better enter-
tainment for you by
encouraging the very
highest standard of

quality in every unit
in the show.

Today these pictures are
the accepted leaders in

the Short Subjects held.

LARRY SEMON
SPECIAL COMEDIES

HAMILTON COMEDIES

BOBBY VERNON COMEDIES

WALTER HIERS COMEDIES

MERMAID COMEDIES

CHRISTIE COMEDIES

JUVENILE COMEDIES

TUXEDO COMEDIES

CAMEO COMEDIES

LYMAN H. HOWE’S
HODGE-PODGE

EARL HURD
CARTOON COMEDIES

KINOGRAMS
The NEV^S REEL

Built Like a Newspaper

Educational Film Exchanges
JNCORPUBATED
Executive Offices

370 SEVENTH AVENUE
NEW YORK

Nine Years Ago:—
A PREDICTION

Today:

—

AN ACCEPTED FACT
Nine years ago we saw that the Short Subject was sure

to play a part of ever-increasing importance in the picture

industry. We predicted then that the ideal motion picture

program would prove to be the diversified program.

Today it is an accepted fact that Good Showmanship calls

forjust as careful attention to the Short Subjects as is given

to the feature—an accepted fact that you cannot please

your patrons without Varied Entertainment.

During this time the influence of Educational Pictures has

been so great that today the picture-goer knows that wher-

ever he sees the Educational Pictures trade-mark, he can

count on Quality Entertainment through the Whole
Program.

EARL HURD LYMAN H. HOWE’S PARIS CREATIONS
CARTOON COMEDIES HODGE-PODGE IN COLORS
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From The Saturday Evening Post

EDUCATING
2,500,000 Families

as to what constitutes

the best picture programs

Two and a half million families! Over twelve million

individuals! A cross-section of the American public

reaching from the biggest city to the cross-roads hamlet.

This is the audience that we have been reaching for al-

most four years with our consistent national advertising

in The Saturday Evening Post. We have been telling

this great audience about Quality Short Subjects, Diver-

sified Programs, Better Entertainment—providing a

tremendous advertising backing for the greatest program
of High Quality Short Subjects ever offered to exhibitors.

The alert Showman cannot fail

to see the box-office advantage

in booking Educational Pictures and in backing

them up with local advertising. Do not sacri-

fice this great added box-office appeal by adver-

tising only part of your show.

*9c»66^ewiOTLCmuiclUld WALTER HIERS COMEDIES

'fexedo Comedieg ifevenile C^®0
FABLES IN COLOR JUDGE’S CROSSWORD PUZZLE MOTION PICTURES

KINOGRAMS— the News-Reel Built Like a Newspaper

99

a new comedy star-

ring Lloyd Hamil-
ton, and “Step Fast”,

a Christie Comedy,
are two fine exam-
plesofthe sort ofShort
Subject that lifts the
level of quality of the
Whole Program at
your favorite theatre.

Don’t fail to see these
splendid comedies,
or to watch for the
Educational
Pictures trade-
mark whenever you
are planning a trip

to the movies.

President

Educational Pictures
make every program a

better program

LARRY SEMON
SPECIAL COMEDIES

HAMILTON COMEDIES

BOBBY VERNON COMEDIES

WALTER HIERS COMEDIES

MERMAID COMEDIES

CHRISTIE COMEDIES

JUVENILE COMEDIES

TUXEDO COMEDIES

CAMEO COMEDIES

JUDGE’S
CROSSWORD PUZZLES

PARIS CREATIONS
IN COLORS

DISPLAYED BY HOPE HAMPTON

LYMAN H. HOWE’S
HODGE-PODGE

EARL HURD
CARTOON COMEDIES

KINOGRAMS
The NEWS REEL

Built Like a Newspaper

Educational Film Exchanges
INCORPORATED
Executive Offices

370 SEVENTH AVENUE
NEW YORK
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(Continued from page 59)
edy. Al always pleases. Print fair. (Empress,

Grundy Center, la.)

HOLD TIGHT, Mermaid, 2.—A good comedy.

Most Mermaid comedies are good. (Rialto, Cozad,

Neb.) Just two reels of good comedy. (Strand,

Samson, Ala.)

HOT AIR, Mermaid, 2.—Oh Gee !. Oh Gosh 1

Here is real comedy. It has enough laughs in

it to set your crowd off laughing for an hour.

One of the best comedies we have had in our

house for months. A great slapstick offering.

(“Y,” Nazareth, Pa.) A darned good comedy.

Went over big with our audience. (New Bedford,

Mass.) Not quite up to the Mermaid standard.

Little slow in spots but a fair comedy at that.

(Rialto, Cozad, Neb.)

JONAH JONES, Lloyd Hamilton, 2.—A good

comedy but not one of Hamilton’s best. (Capitol,

New Bedford, Mass.) Another good Ham comedy.
(Grand, Anaraosa, Iowa.)

KILLING TIME, Lloyd Hamilton, 2.—Good
comedy, lots of laughs. Run with Mix in “Heart
Buster” and made a very satisfactory Saturday
night program. (Jewel, Hooker, Okla.) A good

comedy. Print poor. (Rialto, Cozad, Neb.) Ham
always pleases, and this one did also. Could be

improved on. Print good. (Empress, Grundy
Center, Iowa.) Hamilton comedies are all good so

far and this is exceptionally funny. (Grand,
Rainier, Ore.)

LONESOME, Lloyd Hamilton, 2.—Fair Ham-
ilton comedy. They are not as good as they

used to be. Too much the same. (Rialto, Cozad,
Neb.) Am sorry to report that this is one of

Lloyd’s worst. Lloyd needs a new director with
new ideas. (Amuse-U, Melville, La.)

LUNCH BRIGADE, THE, Cameo, 1.—This one
brought some laughs and was worth the price

we paid for it in our house. As a general rule

the Cameos prove fair entertainment and help

one in making a program with these abnormal
length features. (“Y.” Nazareth, Pa.) As is the

case with most of the Cameo comedies, this one
pleased very well. (Photoplay, Ashland, Kan.)

LYMAN HOWE’S HODGE PODGE, 1 Proved
fairly good entertainment for fillerins. Really
only drew the high brows, the others would rather

have a good comedy. (“Y,” Nazareth, Pa.) A
dandy one-reeler to a program what the froth

is on a lemon pie, or icing on a cake. (Maple
Leaf, Mount Dennis, Ont., Canada.)

MIDNIGHT BLUES, Lige Conley, 2.—Good
spooky scared-stiff-darky comedy. (Maple Leaf,

Mount Dennis, Ont., Canada.) A good comedy.
Sure had the kids wild. (Rialto, Cozad, Neb.)
This had the house in an uproar. If you want
to hear your audience laugh, book this comedy.
(Ho Ho, Cumberland, B. C., Canada.)

MISFIT, THE, Clyde Cook, 2.—A fair comedy.
He does not get the laughs that he ought to

receive. Print fair. (Empress, Grundy Center,

Iowa.) Fine comedy. Plenty of laughs in this

one. (Rialto, Cozad, Neb.) Good comedy, as are
most all Educationals. (Grand, Rainier, Ore.)

This is a very good comedy. It sure got the

laughs and that’s what we buy comedies for.

Exceptionally good. (American, Wautoma, Wis.)
This is a fine comedy. (Palace, Omaha, Tex.)
This one is O. K. Book it if you want a good
slapstick comedy. The crowd was poor on this

one and almost spoiled this comedy entirely for

us. (“Y," Nazaretfi, Pa.) A dandy, one of the

best Educational ever put out. (Photoplay,

Ashland, Kans.)

MY FRIEND, Lloyd Hamilton, 2.—This was
absolutely the best comedy we have played in

many a month. A lot of new business and more
laughs in it than nine-tenths of them. The house
was in an uproar most of the time. (Paramount,
Gibbon, Neb.) An excellent comedy. Will keep
the house in an uproar all the time. Ham pulls

off some good gags in this one. (K. P., Pitts-

field, 111.) Excellent comedy. Kept our audi-

ence in an uproar. (Grand, Rainier, Ore.)

NAVY BLUES, ChrUtie, 2 Just about the

cleverest comedy in a long time. Has plot and
is fast and furious. The sailors of the big

battleship California had about as much fun
helping make it as did the audience that looked

at it. A very satisfactory offering, as are most
of the Educationals. (Olympic, Bellaire, Ohio.)

Christie comedies seem to be sliding and this is

the worst to date. Looks like navy recruiting

propaganda. Hardly a laugh all through. (Grand,
New Hamburg, Ont., Can.) Finest comedy I

ever played. I never played a poor Educational

comedy. (Silver Family, Greenville, Mich.) An-
other one that really has a plot. Entire Pacific

fleet takes part in picture. Decidedly above av-

erage. we think, and it pleased our crowd. (Emi-
nence, Eminence, Ky.)

NECK AND NECK, Lige Conley, 2 Am play-

ing two Educational comedies each week and
find them all good. "Neck and Neck” is a good
race horse picture. “Perfect 36.” “Done in Oil,”

“Uncle Sam.” “Hot Weather,” “Hazel and Holly-

wood,” those are all good and pleased. With my
Educational comedies, prints are also fine. (Com-
munity, Elgin, Neb.) Fairly good two-reel com-
edy. However, not up to my expectation, as was
promised knockout two reelers from Educational.
This is the first we have run. (Palace, Om.rha,
Tex.) A good comedy with plenty of laughs, but

poor print spoiled it. (Rialto, Cozad, Neb.)

NO FOOLING, Cliff Bowes, 1.—A lemon for

us. It had only one near laugh in it during
the entire reel. Hope the rest of the Cameos
will improve. (“Y,” Nazareth, Pa.) Poor. (Pho-
toplay, Ashland, Kan.)

OCEAN SWELLS, Christie, 2.—Got over in

good shape, class it as about the average Christie

comedy. (Photoplay, Ashland, Kan.) Very poor
indeed. They laughed, but I guess about what
fish they were for coming to see it. (Temple,
Aberdeen, Miss.)

OPTIMIST, THE, Lloyd Hamilton, 2.—You
were better in this. Ham, and I must admit it’s

a fair comedy, even if I don’t love you. (Grand.
New Hamburg, Ont., Can.) Good comedy. Best
Hamilton for some time. (Rialto, Cozad, Neb.)

OVER THE FENCE, Juvenile, 2.—These Edu-
cational Juveniles are put out against “Our
Gang.” There is no comparison in any way if

this one is any example. Prints are uniformly
bad. Most of the subjects ditto. (Star, Menard,
Tex.) Plenty of action. Lots of laughs and it

pleased all from 6 to 70. Seldom a kid comedy
is as good as this one, but here’s one that taps
the bull’s eye. A good addition to a Saturday
night program. Two fat juicy reels of kids.

(Amuse-U, Melville, La.) No good. On the
order of the Our Gang, but the Gangs are 100

times better. Print fair. (Empress, Grundy
Center, Iowa.) Splendid Juvenile comedy. (Grand,
Rainier, Ore.)

PARDON US, Cliff Bowes. 1.—A little below
the average set for Cameo Comedies from Educa-
tional. Did not bring any real laughs from our
audience. Not so good. (“Y,” Nazareth, Pa.)

Average single reelers is about all one could

say about this one. (Photoplay, Ashland, Kan.)

PEST OF THE STORM COUNTRY, THE.
Louise Fazenda, 2.—Some comedy. If you want
to give your patrons a laugh, get this one.

(Rialto, Cozad, Neb.) Absolutely the silliest thing
I ever ran. No laughs because it was too silly.

(Photoplay, Ashland, Kan.) A comedy every-

one enjoyed. (Strand, Dothan, Ala.) Very good.

(Temple, Aberdeen, Miss.) Very good. (Grand,
Breese, 111.)

PIGSKIN, Lige Conley, 2.—A good Mermaid
comedy. The football game was full of funny
situations. It had some excellent laugh makers
in it. (“Y,” Nazareth. Pa.) A comedy dealing

with football days. Has some good stuff, but
Educational has made a lot of funnier ones. (Cap-
itol, New Bedford, Mass.) A knockout comedy
for my patrons. 'This got the buttons off their

vests which I referred to a few reports ago.

Thanks, Educational. (Palace. Omaha. Tex.)

PLASTIGRAMS, 1.—^The first novelty reel I

have ever used that I felt that it paid for Itself

and drew enough extra business for a profit

besides. You will make no mistake in running
this reel. Print, from St. Louis, was not in

very good shape. (K. P., Pittsfield, 111.) One of

the best novelty pictures I have ever seen. Best
of comments from all who saw it. (Strand, Do-
than, Okla.) A new reel that was thoroughly

enjoyed for its novelty. It deserved plenty of

favorable comments from the men. Something
new and different, get it. (“Y,” Nazareth, Pa.)

A good short subject. Made the crowd yell in

a couple of places. Print fair. (Empress, Grun-
dy Center, la.)

POOR BOY, Lloyd Hamilton, 2.—Another good
comedy that will get the laughs. This is saying

something now-a-days as it sure takes extra good
comedy to get a laugh. (De Luxe, Spearville,

Kan.) Just a fair comedy—that’s all. Will get

by with a good feature. (Strand, Ransom, Kan.)

RAIN MAKER, THE, Lloyd Hamilton, 2.—This
is a real good comedy which brought many

laughs. Has some very clever stuff in it. (De
Luxe, Spearville, Kans.) A good comedy. Lloyd
pleased all and hope that the others are as good.

Print good. (Strand, Conrad. Iowa).

RAPID FIRE, Lige Conley, 2.—Below standard
for this brand. Contains very few laughs. < Emi-
nence, Eminence, Ky.) These are old but prints

are good and are sure fire. You cannot go wrong
on them. (Rex. Gilman City, Mo.)

RENO OR BUST, Bobby Vernon, 2.—A good
comedy from Christie. As good as the average
Christie comedy. We are well pleased with the

Christie comedies put out in the past year. (“Y.”
Nazareth, Pa.) A comedy full of action and fun
that will please all. (Idyl Hour, Edson, Alberta,

Canada.) An unusually funny one. (Majestic,

The Dalles, Ore.)

RIDE ’EM COWBOY, Bobby Vernon, 2.—

A

good comedy with a Western atmosphere, good
line of paper, and Bobby has some Ford car.

Book it for Saturday night, the farmers will eat

it up. (Jewel. Hooker, Okla.) A real comedy
that kept them laughing until the final fade out.

Print good. (Empress, Grundy Center, la.) A
Christie comedy, with Bobby Vernon. Good com-
edy. Lots of action. Pleased the kids and West-
ern fans. (Grand, Rainier, Ore.)

ROLL ALONG, Mermaid, 2.—All blackface

comedy. Not so many hearty laughs, but quite

different from usual line. Our folks liked it very

much. It has a real plot. (Eminence, Eminence.
Ky.) Fair. (Grand, Breese, 111.)

RUNNIN’ WILD, Lige Conley, 2.—Seemed to

get some laughs. More foolish than funny. (Idyl-

hour. Edson, Alberta, Canada.) Good. (Grand,

Breese. 111.) A good comedy. If you want good
comedies, book these Mermaids. Very few poor
ones among them. (Rialto, Cozad, Neb.) A fair

comedy. It received a few laughs. Print fair.

(Empress, Grundy Center, Iowa.)

SAFE AND SANE, Christie, 2.—An average
Christie comedy. It brought some good hearty

laughs, so we were satisfied with it. (“Y.”

Nazareth. Pa.) Not much to this one. Very
poor, however, it does get a few laughs toward
the end. (Temple, Aberdeen, Miss.)

SAVAGE LOVE, Christie, 2.—Fine, new, snap-

py comedy. 'This year’s stuff is sure the goods.

(Bijou, Beach, N. Dak.) A lot of applesauce.

Not up to Educational standard. (Capitol, New
Bedford, Mass.)

TAKE YOUR CHOICE, Christie, 2—A one
hundred per cent comedy. No kick on it. (Strand,

Samson, Ala.) A knockout. (Photoplay, Ash-
land, Kan.)

THERE HE GOES, Lige Conley, 2.—An excel-

lent Mermaid comedy. It is of the slapstick type

but it brought the laughs for us. There are quite

a few new gags in this one. The Mermaids are

liked the best by our audience of any of the

Educational comedies. (“Y,” Nazareth, Pa.) Old
Lige again rings the bell as far as laughs are

concerned. Plenty action here and the audience

became hysterical at times. Hope Educational

puts this boy in some more like this. (Amuse-U.
Melville, La.) A bunch of laughs in this one.

Get it. (Rialto, Cozad, Neb.)

THREE STRIKES, Lige Conley, 2—A real

comedy that kept ’em laughing. Print good.

(Empress, Grundy Center, la.) Very good. (Grand
Breese. 111.) One of the finest comedies I have
ever seen. It not only pleased but actually drew
them in on the name. Print good. (Temple.

Aberdeen, Miss.) Excellent. Had the whole show
in an uproar. (Grove, Fox River Grove, 111.)

One of the best slapstick comedies we ever had.

It’s a baseball burlesque and just as good as

“The Busher” by the same producers. Print ex-

cellent. (Hammond, Hammond, Wis.)

TOOTSIE WOOTSIE, Christie, 2.—A dandy
comedy. The crowd really talked about it and
told me how funny it was. It is a good one

from Christie. (“Y”. Nazareth, Pa.) Not as

good as “Black and Blue,” but it will get by.

Print fair. (Empress, Grundy Center, la.)

TURN ABOUT, Cliff Bowes, 2.—A very poor

Cameo comedy. The stunts pulled in this were
moth eaten for wear. They should try and

work up some new gags. (“Y”, Nazareth, Pa.)

Just an average single reeler. (Photoplay. Ash-

land, Kan.

)

UNCLE SAM, Mermaid, 2.—This was without

doubt the best comedy we have ever run. We
are unable to ascertain the star, for everyone in

this is a star. Get it, and I will pay film rental
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if it is not a humdinger. (Select, Geneva, Ind.)

A Mermaid comedy. Here is a good one. Brownie,
the old Century dog, is right there. They’ll sure

laugh at this. (Grand, New Hamburg, Ont.)

This is rather good. “Uncle Sam” tries to find

out, before his death, which one of his relations

to leave his fortune to, and has a merry time
doing it. Good for several hearty laughs. (Emi-
nence, Eminence, Ky.) A dandy comedy. Mer-
maid comedies are all good. (Rialto, Cozad, Neb.)

WEDDING SHOWERS, Lige Conley. 2.—Not
quite up to the average Mermaid comedy. It

did not cause a very great amount of hilarity

amongst our audiences. We very seldom get a
Mermaid that isn’t a riot in our house. (“Y”,

Nazareth, Pa.) Good comedy. You can’t go
wrong on the Mermaid comedies. (Rialto, Cozad,

Neb.) A good comedy, with a few different

stunts, that got its share of laughs. (Idyl Hour,
Edson, Alberta, Canada.)

WINTER HAS CAME, Christie, 2.—A good
comedy. Did not hear a giggle. Print awful.

(Empress, Grundy Center, Iowa.) Can’t say a
great deal for this. Failed to get the laughs.

(Photoplay, Ashland, Kans.) This is below the

Christie standard. Does not contain a real good
laugh. (Eminence, Eminence, Ky.)

Film Booking Offices
FIGHTING BLOOD, George O’Hara, Alberta

Vaughn, 2.—These are absolutely the best buy
we ever made. They get better with each round.

Book them. (Rialto, Sharon, Wis.) Round 12.

Good. This is the last round of the first series

and will say that most of the rounds should please

in theatres where action is desired. (Royal,

Saxon, Wis.) This is round 6 of the first series

and it’s good. These are holding up well and
are exceptionally fine entertainment. Book them.

(Rialto, Sharon, Wis.) This round, 4, was sure

fine. They are getting better each round. If

all are as good as first 4 rounds, we will be more
than satisfied. The people like these fine come-
dies. (Rialto, Sharon, Wis.) This, the third

round, was fine. These have all been good and
are much better than the average comedies that

we can afford to get. If they are all as good as

these they will be okay. Film out of Milwaukee
exchange. (Rialto, Sharon, Wis.) These second
series are very good. We have used four. All

very good. (Star, Alexandria, S. D.) Round 2

better than the first round, but nothing great. Is

not drawing for me. (Strand, Ransom, Kan.)
Have just finished No. 7 and it is the best one
to date. Men, if you haven’t played these you
are making a mistake. They are absolutely fine.

Lots of comedy and action. The people here
think O’Hara is the best looking guy on the
screen, and I think he is about as good a draw-
ing card as a fellow would want. (Star, Tuck-
erman. Ark.) On the second series, and they
are going better than the first series. The caster
who picked out the blonde in this series never
could get a job with Mack Sennett or Flo Zieg-
feld. I’ll tell him that. (Trags, Neillsville, Wis.)
Second series. The best two reel subjects on the
market today, bar none. Even better than the
” Fight and Win” series starring Jack Dempsey.
The only thing is, don’t pay too much for ’em.
(Khattar’s, Sydney, N. S., Canada.) A very
good series of twelve two-reel subjects that
pleased fine here. The second series of twelve
were not quite as good and did not draw as well,

though they pleased those who saw them. (Pas-
time, Granville, N. Y.) Second series is holding
up fine and believe it is better than the first.

(Trags, Neillsville, Wis.) We are just beginning
this series. Have shown two and they are fine.

100 per cent better than the first series. (Star,
Alexandria, S. D.) Second series. I am now on
the third round and they are sure going over
fine. My patrons tell me that George O’Hara is

the best looking actor they have ever seen on the
screen. His supporting cast could not be any
better. Boys, book these if you have not played
them and you’ll never regret it. (Star, Tucker-
man, Ark.) Second series. The best two reel
subjects we have ever run. Louise Lorraine is

especially popular in this series. (Gem, Dumas,
Ark.) We are just finishing second series, late
on account of trying to get price down to where
we could make money. Second series not draw-
ing as first did. However, we have “Telephone
Girl booked to follow, Hope it’s drawing power
IS better than “Fighting Blood.” Don’t pay too
much, as I have. (Palace, Omaha, Tex.) My
advice to every exhibitor is buy them if you
haven t played same. They give good satisfac-
tion. (Sterling, Fairmont, Neb.) This is not
properly a serial, but a series of stories. Some
of the episodes are very good, indeed, and it will
draw strong with the men and the kids, but, like
the Leather Pushers,” it will scare the women

away. (Palace, Lawrenceville, 111.) I want to

tell my exhibitor friends about the success 1

have with the “Fighting Blood” series. The way
I run them is in three two-reel episodes, making
a six reel show, and all fight, and I find they

draw extra well. I run them every third Mon-
day and I tell you they are waiting for them.
(Ideal, Chateaugay, N. Y.) First and second

series are good. (Grand, Breese, 111.) I am just

finishing the second series of “Fighting Blood”
this week. Receipts show that “Fighting Blood”
night is the best by twenty-five per cent. Con-
gratulations to F. B. O. for “Fighting Blood.”

(Strand, Samson, Ala.) tVe are just half way
through the first series and they haven’t drawn
a nickel of extra business and that is what the

salesman will tell you. Don’t be fooled. We paid
more than we should and they are not worth
more than a good comedy. Our patrons would
rather see a good comedy. (Princess, Crandon,
Wis.) Just finished this series and call them
fine entertainment with the exception of the last

one. Our hero, O’Hara, loses his last fight, goes
broke and loses the girl all at the same time.

Wow 1 What an ending. Somebody shoot the
author. (Rialto, Cozad, Neb.) I am now about
the middle of the second series of “Fighting
Blood.” Box office receipts show that “Fighting
Blood” night is the best night of the week.
Enough said. (Strand, Samson, Ala.) Second
series. Better than the first. Along witi the

punches there is plenty of comedy. (Victory,
Rossiter, Pa.) Getting better, so have no com-
plaint to make. Round 6 was fine. Book them.
They are much better than average 2 reel com-
edies. (Strand, Ransom, Kan.) This, round 7

of the first series, is as good as any so far. They
are all fine and the best comedies we ever
bought. Book them. (Rialto, Sharon, Wis.) Did
not like the first one, but the second one was good
deal better. (Orpheum, McHenry, N. D.) Sec-

ond series. The best two reel series on the mar-
ket, outside of Dempsey series. Play ’em and
reap. (Khattar’s, Sydney, N. S., Canada.) The
second series ended much better than the first,

and proved a little better than a comedy. Al-
though charged too much for them, we are glad
to have played them. Following with “The Tele-
phone Girl.” (Palace, Omaha, Tex.) Have just
finished the last round of the second series and
must report that, as a whole, they were extra
good entertainment and their drawing power
helped the box office. (Trags, Neillsville, Wis.)
This second series hasn’t the kick that the first

series had. They only act as a filler for me and
we will be glad when they are over. Too much
the sameness, one round with another. (DeLuxe,
Spearville, Kan.) Round 12. I run all twelve
of the first series of “Fighting Blood” and found
them good entertainment. Better than most two
reel comedies. Buy them. F. B. O. sells them
right. Prints good on all. (Sterling, Fairmont,
Neb.) Biggest drawing card since “The Million
Dollar Mystery.” You can’t go wrong on both
series. (Strand. Dryden, Ont., Canada.)

GO-GETTERS, THE, George O’Hara, Alberta
Vaughn, 2.—All they claim for them. Since we
ran the “Fighting Blood” series a year ago our
folks have been asking for George O’Hara in

other pictures. We gave them leave to applaud
when he showed up on the screen the first time
and the kids went wild. We are giving these a
good start and believe they will hold up as well
as the “Fighting Blood.” (Majestic, Weiner,
Ark.) Am using “The Go-Getters” with the
serial “Ten Scars Make a Man,” also a two reel
comedy, and “Col. Heeza Liar,” making a seven
reel program and am getting by with it in good
shape. While “The Go-Getters” is doing all the
drawing, they are very good. Will go good in
any house. (Strand, Dotham, Ala.) Played them
up to the 7th and they’re all good. They are
business builders. Don’t fail to play them. (Half-
way, Halfway, Mich.) Here you are. The best
they have made yet. Has “F-Blood.” “Tel. Girl”
and everything bested. The writer, unfortunately,
when not trying to persuade folks to attend the
show, is telegraph operator, therefore in perfect
sympathy with you, Alberta, as the OP. Con-
gratulations to you and George, and if the other
II “Go-Getters” are as good as No. 1 we will be
more than satisfied. Thanks, Alberta, for photo.
(Palace, Omaha, Tex.) No. 6. “A Miss in the
Dark,” is the best so far of the series. Part of
the old cast in “The Telephone Girl” shows up
in this chapter, which adds to its value. (Em-
press, Beresford, S. D.) “The Go-Getters” are
fine, but not quite as good as “The Telephone
Girl.” They’ll go over for anyone. (Amus U,
Frederick, Okla.) (First episode.) The way
they have started off we are going to be glad to

have them. All the kids were talking the next
day about seeing No. 2 (second episode). They
get better and better—that is all I can say.

(Strand, Dothan, Ala.) Have used four of these

and they are okay from entertainment stand-

point. Do not know what drawing power they
have, as the weather has been so bad we have
not been able to make expenses on anything.
Anyway, I can recommend these to anyone as

being worthwhile. (Odeon, Chandler, Okla.)

Have run the fifth chapter, and want to say

that they are getting better all the time and they

are pulling. They are talking about these “Go-
Getters.” They are better than either the “Fight-
ing Blood” or “The Telephone Girl.” This is

really the best short subject I have ever had in

my ten years of the picture business. Get this

and step on it. This will build up your mid-week
night, as it has mine. (Community, Elgin, Neb.)

This is holding up fine and they all like it. The
best two reel subjects we have ever had. And
say. Miss Vaughn is a queen with the fans. The
cast is all good. Miss Vaughn just sent me a big

18x12 photo of her lovely self. Thanks, Miss
Vaughn. Don’t pass this series up as it means
real money. ((Community, Elgin, Neb.) “Fight-
ing Blood” was good. “The Go-Getters” started

off good and are still going. Am on No. 4 today,

which proves to be a knockout. (Strand, Sam-
son, Ala.) These two reelers are very good.

Something different. Alberta exceptionally good.

Have used nine of them and they are well liked.

(Lyric, Chappell, Neb.) On the 6th chapter and
going good and getting the dough. What more
could you ask of any picture ? But it looks like

the stars are going to get married and mess up
things. (Strand, Florala, Ala.) The average on
the series has been high. They are very clever

and deserve a place on any program. (Empress,
Beresford, S. D.) Just finished the tenth of these

series. If you want good high class comedy
dramas with excellent character actors, heart in-

terest, good stories, get these two reelers. They
are really better than any comedy on the market
and fill the bill better. We used them for a fea-

ture in a short feature Saturday show and they

always went over. Alberta Vaughn is a pippin
of the first water ; George O’Hara a real hero

and comedy characters better than most comedy
stars. (Olympic, Bellaire, Ohio.) No kick com-
ing on “Go-Getters.” Pleased 100 per cent. Al-

berta Vaughn, Geo. O’Hara, Al. Cooke and Kit

Guard are amongst the favorite stars of the

Strand theatre. (Strand, Samson, Ala.) These
are the best series of two-reel pictures ever pro-

duced, bar none. If you have not run them do so

at once, for they will surely make you" money
and they can be bought right. They will take
the place of a comedy and will please your pat-

i-ons and bring them back for more. (Gem, Abi-
lene, Tex.) Very good short subjects. If they
keep on as they have started, they will outclass

the “Telephone Girl” by far. (Grand, Newcom-
erstown, Ohio.) Have run the first four released,

making them take the place of comedies, and my
patrons seemed satisfied. Enough laughs to do
away with comedy. To date they have been pleas-

ingly melodramatic comedies. First three are
American railroad stories with plenty of thrills

and comedy. Advertise them as the best railroad

comedies every filmed, etc. Equal or perhaps su-

perior to “Fighting Blood” or “Telephone Girl.”

George O’Hara back in cast helps. F. B. O. has
given two full reels on all of these different

series. Same greatly appreciated. (Princess,

Superior, Wis.) We can’t say that they actually

draw business, but they help to round out a good
show. (Capitol, New Bedford, Mass.) This is a
real good show and will please. Plenty of out-

door action. (Unique, Anita, la.) Have run the

first and second chapters of this series and be-

lieve me this is the best thing of the kind I

have ever had. It is better than “The Telephone
Girl” or “Fighting Blood.” They have the two
stars in this. Don’t pass up this bet. It is a
winner. (Community, Elgin, Neb.) This is as
good as any comedy special we’ve played this

year. Comments over enthusiastic. In our judg-
ment this series is better than the several series

of prize fight stories. The public is fed up oii

the fight stuff. (Capitol, New Bedford, Mass.)
The third “Go-Getters” and not so good as the
previous two. The first reel of amateur theatri-

cals is neither thrilling nor funny. The second
is more interesting. (Majestic, Weiner, Ark.)
First of the “Go-Getters” series and it proved to

be a whirlwind. Done like a super feature and
in two laughing whirlwind reels. (Olympic, Bel-
laire, Ohio.) They are still going stronger than
ever. Playing tenth series tomorrow and wish
there were twelve more. Getting better. If that
is possible. Don’t pass these up. (Community,
Elgin, Neb.) As good two reel subjects as you
will find. Better than “Telephone Girl.” Going
good. (Cozy, Wagoner, Okla.) Starting off okay
No. 2 “In The Knickertime” excellent. (Empress,
Beresford, S. D.) “Getting Going,” first of series,

has good comedy, some heart interest and plenty
of action. Cast is popular and series ought to

draw some business. (Capitol, New Bedford,
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Mass.) You exhibitors better grab these “Go-
Getters.” They cannot be bested in a two reel

subject. (Palace, Omaha, Tex.)

HAYSEED, THE, Jimmie Aubrey, 2.—A real

good slapstick comedy that gets the laughs. It

has some new tricks and a number of worked-to-
death stunts but it makes them laugh, that is

what we want. (DeLuxe, Spearville, Kans.) A
good slap-stick comedy. Print good. (Sterling,

Fairmont, Neb.)

KNIGHTHOOD, Bray Cartoon, 1.—This is fine

for a change and pleased immensely. (Oak, Oak-
dale, Neb.) These cartoons are pretty good, but
the trouble with them is that when you draw a
fairly decent print the photography is rotten, and
vice versa. (Trags, Neillsville, Wis.)

LOBBYGOW, THE, Jimmie Aubrey, 2.—

A

comedy which undoubtedly cost considerable

money, but there are very few laughs in it.

(Empress, Beresford, S. D.) A good two reel

comedy that is sold right. Print good. (Sterling,

Fairmont, Neb.)

NATURE FAKERS, Bray Cartoon, 1.—-These

cartoons are a little different than the Fables and
are pretty good, if you can get decent prints on
them. The prints I get out of Minneapolis are
sure in awful shape. Generally no title, and
when there is a title it’s too short to be of any
good. Film always full of oil and dirt. (Trags,
Neillsville, Wis.) Bray comedies are sure pleas-

ing my audience, and I am sure if we ever get
decent weather again, these will draw like a
mustard plaster. Try them out, boy. as you
know a change is good. (Oak. Oakdale, Nebr.)

PRIVATE, KEEP OFF, Mr. and Mrs. Carter
DeHaven, 2.—Just fair. Will be glad when I

get through with these. ( Power’s’. Red Creek,

N. Y.)

STRIKE BREAKERS, THE, Bray Cartoon. 1.

—This is a clever cartoon. The colonel gets a
job with a poultryman and induces the hens to

lay eggs. (Trags’, Neillsville, Wis.) Fair and
pleases about as well if not better than other-

comedies. They are priced right and therefore
are okay. (Oak, Oakdale, Neb.) Very good for

a change. These are okay. (Oak, Oakdale, Neb.)

TELEPHONE GIRL, THE, Alberta Vaughn,
Gertrude Short, 2.—Think F. B. O. have realized

their mistake in leaving George O’Hara out of

this series. He is advertised in the cast, but has
only shown up once up to now. This is good
entertainment but not as good as “Fighting
Blood.” (Palace, Omaha, Tex.) I have run both
series of “Fighting Blood.” I judge this one just

as good, if not better. (Victory, Rossiter, Pa.)

Just finished this series and am pleased to say
that they went over with me better than the
“Fighting Blood” series. Have had more com-
ments on this series than any two reel comedy
or serial I have ever used. My patrons tell me
this is a good clean comedy, full of action. Would
advise any small town to use these and follow up
with “'The Go-Getters,” as they are on par with
anything you can buy in the two reel line. (Elec-

tric, Tilden, 111.) Have played them all but one,

and they pleased immensely. Bad weather kept
crowd down. (Oak. Oakdale, Neb.) Brother
Exhibitors, if you haven’t bought these, don’t do
so until you’ve seen them. In my opinion, they

are not as good as a comedy. (Khattar’s, Syd-
ney, N. S., Canada.) No. 4. They are back to

the ring in this round, and we are hoping
George O’Hara will reappear soon. With him
returning, think this will improve fifty per cent.

(Palace, Omaha, Tex.) No. 9 is a very good one,

like all this series. They are getting better as

you go. (Oak. Oakdale, Neb.) This, the last of

the “Telephone Girl” series, is the best one of

them all. and features a whirlwind race. The
entire series, however, are all excellent, and I

believe the best series of two reelers on the mar-
ket. (Liggett, Madison, Kan.) Ran all twelve

of these and pronounce them very good. While
they did not draw us any great amount of busi-

ness. they were very pleasing to our patrons and
made it worth their while to attend our show,
which is something we are all striving for. (Sub-

urban, Omaha, Neb.) First round of “Telephone
Girl” way below par compared with any of

“Fighting Blood.” Perhaps will improve. Hope
so at least. We are losing money—paid too much
for it. (Palace, Omaha, Tex.) I have just fin-

ished this series and want to say that they are,

in my estimation, the best two reel series on the

market, with real pulling power, pleasing stories

and a cast of real players. (Liggett, Madison,

Kan.) No. 6 is very good and they are a series

that is well worth trying if you have not done

so. (Oak. Oakdale. Neb.) These are getting bet-

ter all the time and are doing the business for

me. They are better than ordinary comedies.

J. FARRELL
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TO
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JOHN FORD
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(Oak, Oakdale. Neb.) Number Two impxoves

fifty per cent over Number One. We think this

will be better than “Fighting Blood” after they

get started. We advise all small towns to book

“Fighting Blood,” both series, then follow with

“Telephone Girl,” and “Go Getters.” They are

life savers for small town exhibitors. (Palace,

Omaha, Tex.) Just finished No. 9 of this series.

This bunch is a wonder. My audience tells me
they like this series better than any two reel

comedy I could show them. Something doing all

the time. Prints are in good condition and

prices are right for small town exhibitors. Don’t

be afraid to book this one. (Electric, Tilden, 111.)

I think these comedies are fine. They are getting

additional business for us, and the patrons remark
they are good. (Opera House, Cogswell, N. D.

)

Alternated this with second “Fighting Blood.”

Patrons liked this better than “Fighting Blood.”

Good peppy stuff in these and can recommend
them to all you boys. (Odeon, Chandler, Okla.

)

Not as good as the first and second series of

“Fighting Blood.” I have just finished one series

and am starting on second. I run these all at

Sayre, Okla., and “Telephone Girl” is not in line

with first and second series. Pay only price of

two reel comedy for these and you may get by.

They are out of line with the other series. Made
money on first and second series, but watch your

step on “Telephone Girl.” (Cozy, Hollis, Okla.)

Have used a number of these and they have been

very satisfactory. Something different and seem

to please. (Lyric, Chappell, Neb.) Played all

“Fighting Blood.” Still fine drawing card. “Tele-

phone Girl” is best series yet. Grab this one

;

it’s snappy at the box office. (Strand, Dryden.

Ont., Canada.) Just ran first part. It looks good

to me. Twelve parts. (Temple, Blissfield, Mich.)

These subjects only fair with us. Gertrude Short

gets all the laughs. Albert Vaughn is lacking.

Greatly over-advertised. Nothing to her but a

coquettish walk and an artificial smile. The
others in the cast put the picture across. (Gem.

Dumas, Ark.) No. 4. This is a money getter

at the box office and sure does please. “Sher-

lock Home,” with its bathing girls, sure makes a

nifty picture. These are going over good with

me. Am on the fourth now and they have all

pleased and satisfied. Reels are in good condition,

out of Omaha exchange. (Oak, Oakdale, Neb.)

Number 3, the best yet. Some of you boys are

missing something by not booking these at com-

edy price. They are fine. (Palace, Omaha, Tex.)

The fans missed Gale in the first two pictures.

They liked “Fighting Blood” better. (Victory,

Rossiter, Pa.) Chapter 3 is sure a dandy. Gets

the laughs. Will please film fans. (Strand, Ran-
som, Kan.) This series is getting better with

each chapter. Alberta Vaughn is very clever in

these two reelers. (Sterling. Fairmont, Neb.)

My patrons like this two reel comedy fine. Al-

berta Vaughn is a comer. Book this two reeler.

F. B. O. will treat you right. Prints in A-1

shape. (Sterling, Fairmont, Neb.) This is the

first one of this series that we have shown, and

want to say that it is good and drew immensely

here. It is witty and pleases. Film in good

shape, and price O. K. (Oak, Oakdale, Neb.)

About the best series I ever played. Book it

and advertise it big. It will please them and

bring them back for more. You can’t go wrong
with this one. Twelve episodes. (Lyric, Easley.

S. C.) Showed one of these and they seemed to

like it. I liked it fine. (Palace, Grand Saline.

Texas.) (Our reports all along have generally

been unfavorable on “The Telephone Girl.” How-
ever, we believe with O’Hara they would have

been as good as “Fighting Blood.” Alberta, you

are all right, the writer and all patrons like your

acting, and perhaps our writeups on “The Go-

Getters” will be more encouraging. We hope so.

at least. (Palace. Omaha, Tex.) Everyone

liked the two I have used. I believe they will

be real business getters for me. Two reels.

(Photoplay, Ashland, Kans.) Very good, but they

all call for Gale Galen. (Opera House. West
Point, la.) Chapter I is only fair. Chapter 2

much better. I think this series is going to prove

O. K. (Sterling, Fairmont, Neb.) Have just

used my fourth one and they are holding up very

well. Far above the average comedy for pullers.

(Photoplay, Ashland, Kans.) Patrons seem to like

these better than most so-called comedies. Going

good. (Electric, Arcadia, Neb.) Can’t see that

these are so good. Not taking well here yet.

Hope they get better. (Strand, Ransom, Kans.)

About the best short subjects we have found.

(Main Street, Russell, Kan.) These seem to

please better than most two-reel comedies. (Cozy,

Wagoner, Okla.) This is good. We had a storm

and it rained all through the show, and that kept

our crowd down. (Oak, Oakdale, Neb.) We con-

sider these good entertainment and hear many
favorable comments. Playing Saturdays with Uni-

versal’s “Ranch Riders.” Practically the same

cost as “Fighting Blood” and very clever. (Elite,

Humboldt. Kan.) Can’t say much for this one.

Hope they get better. Film good. (Strand,

Ransom, Kan.) No better two reelers on the

market. Think they are real class. (Opera House.
Cogswell. N. D.) No. 1 drew very well after a
big advertising campaign and seemed to please.

(Photoplay, Ashland, Kans.) “Bee’s Knees,”
Number 9, shows Lige Conley bringing out some
slapstick and is best of the “Girls” so far, and
Oh Boy! What knees bees have in this! (Pal-

ace. Omaha, Tex.) This series are all good, and
people seem to like them. (Mid-Way, Hill City,

Kan.) I’ll be glad when “Telephone Girl” is over.

Patrons not turning out as they did to see

“Fighting Blood,” and we are hoping “Go-Get-
ters” we have booked to follow will pull them
out from the radio, or something indoors, as we
know it’s too cold to lay it on the limousines.

(Palace, Omaha. Tex.) The elephant’s overshoes,

the snake’s suspenders, the pig’s pajamas, and
anything else you can think of. Thoroughly sat-

isfactory to all concerned. Ran them all. (Maple
Leaf, Mount Dennis, Ont., Canada.) Good and
popular with our audiences. (Oak, Oakdale, Neb.)
Good and better. Anyone who would raise any
kind of a kick on this series should be shot.

Two day run. (Maple Leaf, Mount Dennis, Ont.,

Canada.) Good. The whole series is okay and
will get you business. Film in good shape. (Oak,
Oakdale, Neb.) Have run two to date and they
are going over big. Everybody waiting for the

next one. (Alhambra. Garrison. N- D. ) These
are going over good with us, and they are what
I call good, as they seem to please. (Oak, Oak-
dale. Neb.) Very good. These seem to be get-

ting popular with our people. (Oak, Oakdale,

Neb.)

Fox
ARABIA’S LAST ALARM, Imperial, 2,—Not

a knockout, but will get by and got a good many
laughs. (Queen. Ft. Stockton, Tex.) A dandy.
Got lots of laughs. Book it. (Crystal. Wayne.
Neb.) Many comments. Kept them roaring.

That means “good” to me. For slapstick comedy
it is hard to beat Fox. (Lois. Toppenish, Wash.)

BE YOURSELF, AI St. John, 2.—Just fair.

Not quite as good as most of St. John’s comedies.
(Rialto, Cozad, Neb.) A good comedy with some
double exposure stunts that bring out a few
grunts. (Palace. Omaha. Tex.)

CYCLIST, THE, Clyde Cook. 2.—A good com-
edy. but the print I got spoiled it. (Rialto. Cozad.
Neb.) Good Comedy. Nothing extraordinary, but
it pleased and that’s what we want. (Strand.
McKenzie, Tenn.)

DUMB AND DAFFY, Al St. John, 2.—This is

our second time to receive this comedy from Fox
in last 12 months. However, it’s still all right

and a fair comedy. (Palace, Omaha, Tex.) I

told my wife when they made this comedy they
named it after her. She said, “Hain’t it the
truth ? I was sure dumb and daffy when I mar-
ried you.” Outside of that, it was a pretty good
comedy. (Lyric, Greenville, 111.)

FOX NEWS. 1.—We find Fox News to be good.

Prints always good, from Dallas. At first our
crowd did not take to them, but now they all

plainly show that they like it very much. (Photo-
Phone, Graford, Tex.) Best one reel news review
we have ever run. Our patrons like these very
much. (Elite, Golconda, III.)

FROGLAND, 1.—On the order of an Aesop
Fable but much more to it. The way they worked
those stuffed frogs was great. Can be bought
cheap and is worth a play date. (Opera House.
Montour Falls, N. Y.) A good novelty reel.

Everyone wondered how they made it. Print
good. (Empress, Grundy Center, la.)

FULL SPEED AHEAD, Al St. John, 2.—Fine
comedy. Hard to beat. (Lyric, Easley, S. C.) A
good comedy with plenty of laughs. (Rialto, Co-
zad. Neb.)

HER BALL AND CHAIN, Imperial, 2.—

A

pretty good slapstick farce. (Capitol, New Bed-
ford. Mass.) Good comedy with vei-y good plot.

(Cozy, Wagoner. Okla.)

HE’S MY DAD, Imperial, 2.—We have used a

number of the Imperial Comedies and find them
all good. About half of the first twelve have the

three monks in them. These animals are wonder-
ful. but don’t run them too often. (Royal, Ains-
worth, Neb.) Our last Imperial comedy of the

three monkeys. These were all good comedies.

(Pearl, Hymera, Ind.) Monkey comedies may be

all right for some exhibitors. They certainly do

not please 2 per cent of my cu.stomers. (Palace,

Omaha, Tex.)

HIGHLY RECOMMENDED, Al St. John, 2.—
Have not seen a really good St. John except on
his bicycle. This one is fair. (Johnsonian, Rii>-

ley, N. Y.) A good comedy, as most all St. John's

afe. (Palace. Omaha, Tex.) A good comedy.
(Rialto, Cozad. Neb.)

HIS BITTER HALF, Al St. John, 2.—A fairly

good Fox Sunshine comedy. Not much kick,

though. (Palace, Omaha, Tex.) Just fair. Have
had better by this star. (Rialto, Cozad, Neb.)

THE HUNT, Van Bibber, 2.—A story for the
better class, getting away from the slapsticks.
Exceedingly well done. Good-looking people, real

actors, and carries a story. Got continual laugh-
ter from our crowd. (Temple, Bellaire, Ohio.)
This new series of Fox comedies is real high class
material and this one contained numerous laughs.
We believe they ought to stand featuring, if they
are all as good as this one ; at least, we’re doing
it. Patrons praised it. (Elph, Altamont, III.)

Here’s a comedian that’s a comer. Played “The
Fight” and “The Hunt” and both good. Some-
thing different and that’s what they want. Com-
edy and action. (Halfway. Halfway, Mich.) We
consider these Van Bibbers as good as any two
reelers to be had. (Palace. McGehee, Ark.)

MONKEY MIXUP, A, Imperial, 2.—Some clever
work by the monkeys and very amusing in the
haunted house scenes. (Idylhour, Edson, Alberta,
Canada.) A good monkey comedy that will draw
the kids. Many laughs, which assures you that
it pleased. (Dreamland, Fullerton, La.) A good
monkey comedy. One that will sure please the
kids and also most of the grown-ups. (Rialto.
Cozad, Neb.)

MONKEY ROMEO, A, Imperial, 2.—A comedy
that’s better than the average. (Capitol. New
Bedford, Mass.) A monkey comedy of the 1924-
1925 series which is good enough to round out
any program. New print from Minneapolis.
(Empress, Beresford, S. D.)

MONKS A LA MODE, Imperial, 2.—A good
monkey comedy. If you like monkey comedies,
buy these. The monks are clever. (Rialto, Co-
zad, Neb.) These monks are well trained and
please the kids, but are the bunk for the older
people and do not please here. (Photo-Phone,
Graford, Tex.)

ON THE JOB, Imperial, 2.—Good monkey com-
edy. These monkeys are clever. (Rialto, Neb.)
One of Fox’s Monkey Impeidal comedies. I find
they are very good. 'This one not as good as
the others. There is nothing these monkey's
can’t do. (Strand, Lamont, la.)

ORPHAN, THE, Clyde Cook, 2,—This is an av-
erage comedy. They all try to climb buildings
since Lloyd made “Safety Last.” (Palace, Oma-
ha. Tex.) Good comedy. Most of the Fox com-
edies are good. (Rialto, Cozad, Neb.)

PINHEAD, THE, Clyde Cook, 2.—Good comedy.
Kept house laughing during the two reels. (Pho-
to-Phone, Graford, Tex.) A good average comedy.
(Capitol, New Bedford, Mass.)

RAINSTORM, THE, Imperial, 2.—One of the
best comedies I’ve run. I played it on Sunday
and it went over big. (Speedway, Springfield.

S. Dak.) This is slapstick from start to finish

and kept the house in a roar. (Olympic. Forks,
Wash.)

SLOW AND SURE, Al St. John, 2.—Best one
we ever had, and the repair man was out of town
so it caused me a lot of work. (Community.
David City, Neb.) Fair comedy. Not as good as

some of Al St. John’s comedies. (Rialto, Cozad,

Neb.)

TAILOR, THE, Al St. John, 2 A good com-
edy. Plenty of laughs. (Rialto, Cozad, Neb.)
As usual, good. St. John just doesn’t make any
bad comedies. (Temple, Aberdeen, Miss.) Excel-

lent comedy. A number of unusual and new
comedy stunts. One of the best we have had and
seen. (Queen. Ft. Stockton, Tex.)

TWO JOHNS, THE, Imperial, 2.—Very good
slap-stick of the falling down and pie-throwing

order. Not as good as “Why Pay Rent.” (Em-
inence, Eminence. Ky.) A real laugh getter. Had
them all laughing on this one. (Rialto, Cozad.

Neb.)
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UNREAL NEWS REEL, 2 Personally, we
prefer it to most of the comedies we get that
the people are tiring out on, as they are all alike

and many produced with such poor talent that

they are silly instead of funny. Our audience
seemed to enjoy this more than anything in this

line we have had in some time. (Queen, Ft.

Stockton, Tex.) Whoever labeled this a comedy
must have done so while he was having a funny
dream. This is the bunk, also No. 1 and No. 2

of this series same. (Photo-Phone, Graford, Tex.)
No good for a comedy. Not a laugh in it. (Cozy,
Wagoner, Okla.

WEAKLING, THE, Sunshine, 2.—Good. I find

all the Sunshine comedies please very well. This
one above average. (Grand, Shawneetown, 111.)

A dandy. Pleased all. Plenty of laughs and
thrills. Should please any audience. (Khattar’s,
Sydney, N. S., Canada.) Some good laughs in

this one. (Rialto, Cozad, Neb.)

WESTWARD, WHOA, Imperial, 2.—We consid-
er all these very clever, although they do not
go over with my patrons. (Palace, McGehee,
Ark.) A take-off on the “Covered Wagon,” and
is the best animal comedy we have ever used.
Exhibitors should not pass up the Fox monkey
comedies. The work of these animals is won-
derful. Film new. (Empress, Beresford, S. D.)

WHEN WISE DUCKS MEET, Imperial, 2.—

A

good comedy. Pleased 80 per cent. Good enough
to fill in any bill. (Khattar’s, Sydney, N. S.,

Canada.) Used this comedy with “Kentucky
Days” and pleased. The ducks are very inter-
esting in this comedy. They did fine acting. (Lib-
erty, Freemanspur, 111.)

WHY PAY RENT, Imperial, 2.—The first Im-
perial we have ever run and proved a complete
knockout. Lots of action to this one. (Temple,
Aberdeen, Miss.) A good comedy. 'These Im-
perial Comedies are all fair comedies. Better
than the usual run. (Rialto, Cozad, Neb.) Ab-
solutely one of the funniest slap-stick comedies
ever on our screen. The house simply roared.
There’s lots of trick stuff in it. (Eminence, Em-
inence, Ky.) Mighty good. The last reel a howl.
Half the folks sat through it the second time.
(Eminence, Eminence, Ky.) A mighty fine slap
stick comedy. In fact they do not make comedies
any better than this, with “scared niggers” ’n

everything in it. (Palace, Omaha, Tex.)

Pathe
PATHE COMEDIES, 1 and 2.—Have been using

the Gang kids, Harry Langdon and Mack Sennett
comedies for some months and find them consist-
ently good. (Majestic, Weiner, Ark.) The Spats,
Harry Langdon’s, Will Rogers’, and Dippy Doo
Dads all good. (Mid-Way, Hill City, Kan.)

AESOP’S FABLES, cartoon, 1.—Another dandy
of the series. Certainly had them laughing. If
Pathe would make them a little longer they would
be great. (Khattar’s, Sydney, N. S., Canada.)
If there are any short reels that can compare
with these, we would like to see them. A credit
to any program. (Grand, Anamosa, la.) I think
these are enjoyed more than any short subject
we have ever used. I have heard people remark
that whenever they see a Fable advertised they
go to the show regardless of the other pictures.

(Odeon, Chandler, Okla.) All good. (New Gen-
eseo, Geneseo, III.) The best short reel filler I

have yet run. They please every time. (Liggett,
Madison, Kan.) Most of these are clever and
attract favorable attention. Cartoonist Terry cer-

tainly has a great fund of original ideas. (Lin-
coln, Pittsburgh, La.) We find nothing better
than these as comedies. Everyone likes them.
(Majestic, Weiner, Ark.) I have played only a
few of these, but they seem to give satisfaction.

( Strand, McKenzie, Tenn.

)

ALL NIGHT LONG, Harry Langdon, 2.—

A

good two part comedy. All comedies I have used
so far in which Langdon was featured have been
good. I consider him one of the best comedians
in the business. (Pastime, Granville, N. Y.) It’s

a pleasure to report on this fellow’s comedies, for

I have yet to play a poor one, and have shown
several Chuck full of real laughs. (Palace.

North Rose, N. Y. ) Harry Langdon always
good. Folks like him better than Larry Semon
or Harold Lloyd. Give us more of Harry’s stuff.

(Fairyland, WTiite Castle, La.)

ASLEEP AT THE SWITCH, Ben Turpin, 2.—
A real comedy. It sure got the laughs and those

are the kind of comedies we want. Print good.

(Empress, Grundy Center. Iowa.) 2.000 feet of
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roar. It’s his best one. “Pitfalls of a Big City”

is no good, but “Asleep at the Switch” will get

the laughs. (American, Wautoma, Wis.) A
good Turpin picture. (Trags, Neillsville, Wis.)

If this doesn’t make ’em laff, then you better lock

up and throw the key in the river. (Star, Rye-

gate, Mont.)

AT FIRST SIGHT, Charley Chase, 1.—This is

a crackerjack one-reeler. Print brand new. If

they keep giving Chase as good stuff as this right

along, he will be up among the best of them

pretty soon. (Trags, Neillsville, Wis.) Good.

We find very few good one-reel comedies. What
is the reason? (Olympic, Forks, Wash.)

BACK STAGE, Our Gang, 2.—-This is rather a

slow comedy for the Gang kids. Not nearly so

good as some of them are. (Rialto, Terril, la.)

These Gang comedies are good. They bring the

laughs. (Dreamland, Fullerton, La.)

BIG MOMENTS FROM UTTLE PICTURES,
Will Rogers, 2.—Our best Rogers. The second

reel is better than the first. Print good. (Em-
press, Grundy Center, Iowa.) Fair. (Grand,

Breese, 111.) A mighty good comedy that gets the

laughs, thereby doing its full duty. (Lyric, Chap-

pell, Neb.)

BIG SHOW, THE, Our Gang, 2.—They are all

good, so what’s the use having the paper use

space for these? We are not going to report on

them until they get below par. (Queen, Ft.

Stockton, Tex.) Had a bad crowd due to bad

weather, but this comedy pleased. (Strand, Mc-

Kenzie, Tenn.) Not as good as some of their

others, but at that better than a lot of so-called

comedies. Print perfect. (Temple, Aberdeen,

Miss.) Would class this as only fair. Some
amusing stunts and a few good laughs. (Ham-
mond, Hammond, Wis.) Extra good, and even

better than that, if you would play “Grandma’s

Boy” and follow it with this comedy. It would

go good with any feature and is a take-off on

several of them, but would go better following

“Grandma’s Boy” than any other. (Olympic,

Forks, Wash.)

BLACK SHEEP, Aesop Fable, 1—A good one-

reel and causes many laughs. Each one has a

moral lesson in it. (Elite, Golconda, 111.) The

black sheep in this case was a black dog, but

nevertheless this is an extra good cartoon. (Olym-

pic, Forks, Wash.)

BOWLED OVER, Paul Parrott, 1.—In our esti-

mation this comedy was the bunk, but it sure

pleased our patrons and got a lot of laughs, so

it must have been good or else we had a funny

crowd. (Rialto. Sharon, Wis.) Comedy, laughs,

thrills aplenty in this one. Pleased 95 per cent.

(Khattar’s, Sydney, N. S., Canada.)

CAKE EATER, THE, Will Rogers, 2.—Mighty
good comedy. Rogers seems to please more in

every comedy. Book this one and give the short

subjects a square deal. The Herald says to and

they must be right. (Strand, McKenzie, Tenn.)

Good, in fact, very good. (Olympic, Forks, Wash.)

A fair comedy. Will doesn’t please as he should.

Print good. (Empress, Grundy Center, Iowa.)

Very good. (Grand, Breese, 111.)

CALIFORNIA OR BUST, Snub Pollard, 2.—

This comic brought more laughs than any we
have had for a long time. Buy it if you want
fun. (Consolidated, Dana, la.) A very entertain-

ing comedy with enough truth in it to make it

interesting and enough slapboard stuff to please

your biggest kid. (Grand, Pierre, S. D.) A real

good comedy. The kids nearly took the roof off

the building. (Hopkins’, Cotter, Ark.)

CAT’S MEOW, THE, Harry Langdon, 2.—
Fairly funny. (Trags’, Neillsville, Wis.) This

fellow is genuinely funny. In a day when many
of the comedies are just a collection of gags

wherever you get them he builds up his business

cleverly and is making a name for himself. (Star,

Menard, Tex.) A good comedy, although not as

good as “Smile Please” or “Picking Peaches.”

Print Good. (Empress, Grundy Center, la.) For

action and laughs this one cannot be beat. Good
as “Picking Peaches,” and some liked it better.

(Majestic, Weiner, Ark.) Not near as good as

“Smile, Please.” A very weak comedy. (Amer-
ican, Wautoma, Wis.)

CHAMPEEN, THE, Our Gang, 2.—About the
standard “Gang” comedy. Print good. (Ham-
mond, Hammond, Wis.) A splendid comedy.
(Hopkins, Cotter, Ark.)

COMMENCEMENT DAY, Our Gang, 2.—A good
comedy. They please the kids and grown-ups.

Print good. (Empress, Grundy Center, Iowa.)

Mark another score for Our Gang. This one was
a dandy. It’s the kind that we can sit in the

ouffice and hear the “Ha Has” from the audi-

ence, and that is what we like to hear. (DeLuxe,

Spearville, Kan.) “Riders Up” would have

flopped without this clever comedy. (Majestic,

Eureka, Mont.

)

COWBOY SHEIK, THE, Will Rogers, 2.—
Seemed to please. Most of my patrons like Rog-

ers. (Olympic, Forks, Wash.) We played this

in connection with “The Navigator” and frankly

this got just about as many laughs. Our patrons

don’t care much for Rogers, however, some of

his comedies are better than others. “The Cow-

boy Sheik” is fair. (Temple, Aberdeen, Miss.)

CRADLE ROBBERS, Our Gang, 2—Another

good one from Our Gang, but that has been the

way I have reported on all of them. I wonder

if they have made a poor one. If they have,

we missed it. (DeLuxe, Spearville, Kan.) The

best Gang that we have run and we have run ’em

all. Print good. (Empress, Grundy Center, la.)

Another pleasing Gang comedy, where they stage

a baby show. (Princess, Chilton, Wis.) Plenty

of fun in this one. These are good comedies,

but don’t make a steady diet of them or their

popularity will wane. Advise one every three

weeks. (Majestic, Eureka. Mont.)

DERBY DAY, Our Gang, 2.—Even the hard-

boiled Western fans liked this, as well as all the

rest of the Gang comedies. (Royal, Ainsworth,

Neb.) A fairly good Gang comedy. As a rule,

their comedies are always good. (Princess, Chil-

ton, Wis.) The first reel is not very exciting but

the second is up to the Gang standard. (Olym-

pic, Forks, Wash.) Whoever is passing these

comedies up are missing a good bit, as they are

great. We have never had a bad one. Some
are better than others, but they are all good. (De

Luxe, Spearville, Kan.

)

DOGS OF WAR, Our Gang, 2.—An average

“Gang” comedy. Several very funny things hap-

pen in the unwinding of the two reels. Pathe

is asking too much money for these for small

towns. (Star, Ryegate, Mont.) This Our Gang
comedy is the best we have run. The gang puts

on some trench warfare that would put a smile

on Pershing’s face. (Jewel, Hooker, Okla.)

DON’T PARK THERE, Will Rogers, 2.—Bill
made a good one this time. Most of them are

punk. (Maxine, Croswell, Mich.) Very good.

(Community, David City, Neb.) This is a clever

little two reeler. Nothing to it, but enough
stunts with our prize comedian, an old Ford,

to keep the bunch laughing. (Grand, Pierre,

S. Dak.)

DOWN TO THE SEA IN SHOES, Mack Sen-

nett, 2.—^About 90 per cent fake stuff that pleased

very well. Mostly new stunts. Got an average

amount of laughs. The title is based on inflated

shoes that enable the actors to walk on water.

(Olympic, Forks, Wash.) This is one of the

best two-reel comedies we have ever used or seen.

Very, very funny and many novel situations.

(Star, Alexandria, S. D.) Some good comic stuff

in this. Film fair. (Hammond. Hammond, Wis.)

This is just fair and, as it is my first Mack
Sennett, certainly hope the rest will be better.

(American. Wautoma, Wis.) A lot of hokum
in this, but pretty good at that. (Trags, Neills-

ville, Wis.) A fairly good comedy but nothing

to go wild over. I hope the rest of the Sennetts

are better. (Town Hall, Schaghticoke, N. Y.)

If your people don’t like this comedy, you can’t

please them. (Court, Huntingdon, Tenn.)

EVERY MAN FOR HIMSELF, Our Gang, 2.—
This is the first one of the latest series and is

full of laughs. It’s surprising how well these

Gangs please the adults, to say nothing of the

kids. Ran this with a feature which pleased 100

per cent, but in commenting on the entire show,

they always made reference first to the Gang
comedy. (Trags, Neillsville, Wis.) This is as

good as the average Gang, with many new me-
chanical devices. Everyone liked it. (Community,
David City, Neb.) This is the first of the new
series, and will average up to the former efforts

of the Gang. (Trags. Neillsville. Wis.)

FIRST 100 'FEARS, THE, Harry Langdon, 2.—
The poorest Langdon we ever ran. All the others

were good. This wasn’t much. (Majestic, Weiner,

Ark.) Very good indeed. Lots of laughs. Ex-
citement stunts. They want good comedies. Got

so they call up to ask what the comedy is. (Com-
munity, David City, Neb.)

FLICKERING YOUTH, Harry Langdon, 2.—
This is an extra good one and better than his

average comedies. (Trags, Neillsville, Wis.) As
good as they make ’em. Harry sure pleases and
gets the laughs. Print good. (Empress, Grundy
Center, la.

)

FORTIETH DOOR, THE, P, Allene Ray. 10

ep.—Have gone through chapter six and would
call it the! best serial I’ve run since “Way of a

Man,” holding business well, and as I’ve reported

before, it is the most elaborately produced

chapter play I’ve ever seen. (Star, Menard,

Tex.) We now are on chapter 8 and it is going

along nicely with us. Drew and kept coming a
better class of patrons than any serial we have
ever run. (Star, Menard, Tex.) On the last

chapter this week. Held business in fine shape
throughout run. Would say it was a good bet

for any small house running serials. Even held

people who are usaully down on any serial. Again
repeat myself to say that Pathe serials are way
ahead of the field and seem to grow better as

they go along. (Star, Menard, Tex.) A good
serial. On the 4th episode and seems to hold up
good. (Rialto, Cozad, Neb.) Fairly pleasing
serial of the sheik type. (Lily, Buffalo, N. Y.)
A fine serial thus far. Pathe deserves your busi-

ness. They treat you right. Prints in good con-
dition, and they never run short of advertising

material. (LaSirenna, Providence, R. I.) Ex-
cellent. Drew well. (Savoy, Louisville, Ky.)

GEE WHIZ GENEVIEVE, Will Rogers, 2.—
Fine. Best we had for some time of Rogers.
(Community, David City, Neb.) Nothing to this

at all, won’t even get by as a filler. One of the
poorest we have seen to be a comedy. (Queen,
Ft. Stockton, Tex.) These comedies do not please

here, but this is one of the best. Print good.
Empress, Grundy Center, la.)

GREAT OUTDOORS, THE, Our Gang, 2.—
Just about the craziest thing you have ever seen.

Book this one and kill business. Print good.
(Temple, Aberdeen, Miss.) Fair. (Pastime,
Mason, Mich.) A good comedy. They seem to

please better now than they did. Print good.
(Empress, Grundy Center, la.)

HEAVY SEAS, Spat Family, 2.—It tickled the
Sunday crowd most to death. (Pastime, Mason,
Mich.) Our second Spat, and it pleased. Print
good. (Empress, Grundy Center, Iowa.) This
one is an average good comedy. Plenty of action
and many good laughs. (Rialto. Terril. la.)

HIGHBROW STUFF, Spat Family, 2.—This is

a dandy little comedy that no one can object to

and that everyone will enjoy. It is a takeoff on
the “highbrow” drama as considered higher class

than the movie and has many clever situations.

(Grand Pierre, S. D.) Run this as your feature,

as there isn’t a giggle in it. Print new. (Em-
press, Grundy Center, la.)

HIGH SOCIETY, Our Gang, 2.—Another good
one for Our Gang. Speck gets adopted by a
high brow aunt. Invites the Gang up to the
house to give it the O. O. and they practically
wreck it before the fire, police and ambulance
departments get there to salvage it. Farina is

in this, but Ernie is missing. Moral : Stick to

the original gang. (Trags, Neillsville. Wis.) An-
other good one from the “Gang.” A little differ-

ent from the other's. Print good. (Empress,
Grundy Center, la.) Will please the followers
of Our Gang. (Trags, Neillsville, Wis.) Another
bell ringer for Our Gang. This is a good one with
some new gags. Any exhibitor who is not show-
ing these Gang pictures is passing up a good
bet, for his patrons will like them. (DeLuxe,
Spearville, Kan.)

HIS NEW MAMMA, Harry Langdon, 2.—One
of the very best. Book it and boost it. When I

say “boost it,” I mean boost it way up there.

(Strand, McKenzie, Tenn.) Barring none, here
is one of the best two reel comedies I have ever
seen. Plenty of action, pretty girls and every-
thing. Pep from start to finish. (Temple, Aber-
deen, Miss.) A real comedy. All of his are
good and they get the laughs. Print good. (Em-
press, Grundy Center, Iowa.) There are a lot of
laughs in this one. Mack’s bathing girls also do
their stuff. (Trags, Neillsville, Wis.) This one
is okay. (Palace, McGehee, Ark.)

HOBBIES, Sportlight, 1.—^These Sportlights are
“highbrow” fillers and then I pat myself on the
back because I like them. However. I notice that

the people who mention them are the most par-
ticular fans. They fill with a comedy drama such
as “Girl Shy” 100 per cent. (Grand, Pierre,

S. D.) In addition to other sport subjects, this

reel shows some dandy views of trout fishing and
duck shooting. These Sportlights fit in with any
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sort of a feature on any night of the week.
(Trags, Neillsville, Wis.

)

HOLLYWOOD KID, THE, Mack Sennett, 2.—
Mack used up everything in the lot in this one.
Threw in Marie Prevost, Phyllis Haver and Ben
Turpin for good measure. Mack also appears in

person and the ladies thought he was a very
handsome actor. In fact, some of them said he
was easier to look at than Ben Turpin. (Trags.
Neillsviljp. Wis.) A real comedy. It contains
Sennett himself and some glimpses of other come-
dians. Print good. (Empress, Grundy Center,
Iowa.)

INTO THE NET, P, Edna Murphy, Jack Mul-
hall, 10 ep.—After five episodes, must say that
it is absolutely the best I ever ran. Pulls me out
Monday on anything I run. (Regent, Bogota,
N. J.) Have used seven episodes of this serial

and have not heard one complaint. This is very
remarkable and is the only serial we have ever
used that is so universally liked. I am afraid

this will ruin our serial business, as patrons will

use this one as a standard of comparison. Per-
sonally I think this the best serial ever made.
(Odeon, Chandler, Okla.) Just started this serial.

It starts off good, but most of ’em do that. Will

report on it again when about half through it.

(Trags, Neillsville, Wis.) Havg just shown the

first episode and it has pleased a larger number
of people than any serial I have ever run. If

it holds up for the remaining nine episodes it

will set a new standard for serials. (Odeon,
Chandler, Okla.) Here is another Pathe serial

that bids fair to outdraw the “40th Door’’ which
is saying something on serials. Pathe is hitting

the fences every time on its serial line-ups. This

one is a dandy. (Star, Menard, Tex.) Just

showed second episode and seems to be holding

up well. It is different than the ordinary serial

and should please. So far the acting, story and
suspense have been fine. (Trags, Neillsville.

Wis.) On the seventh chapter. This stacks up
as the best serial I’ve seen in years. However, I

couldn’t give it the start I wanted, so it isn’t

doing what it should. (Pastime, Mason, Mich.)

Just finished episode No. 6 and the story is hold-

ing up well. (Trags, Neillsville, Wis.) Just fin-

ished episode No. 7 and story and action are

holding up fine. (Trags, Neillsville, Wis.) Just
finished episode 4 and it is holding up fine.

Business on the bum, for some unknown reason.

Surely not on account of the quality of this serial.

Perhaps too near Christmas. (Trags, Neillsville,

Wis.) Just finished third episode and must say
it is a dandy so far. Not so much blood and
thunder and impossible stuff as in the ordinary
serial. (Trags, Neillsville, Wis.) Best serial to

date from Pathe. Get it and be sure of starting

off on the right foot. (Lily, Buffalo, N. Y.)
Although this serial stuff got off to a rotten start,

which puts a crimp in the entire run, I believe

it is one of the best, if not the best, serial I have
ever run, and I have run a bunch of them. It

is laid in New York, and Commish Enright
turned over the whole works to ’em. The story

is plausible and not filled with so much of the
usual stuff encountered in the majority of serials.

(Trags, Neillsville, Wis.) Have only run three

episodes, but if it continues to be as good as

these have been I will unhesitatingly say that it

is the best serial ever made, with the possible

exception of “The Lost City.” It is holding
patronage as even “The Lost City” did not do
and will probably establish a new attendance
record for serials. (Lonet, Wellington, O.)
Something different. Interesting, educational.

Get ’em in on the first episode and they’ll borrow
the money to see the second. If you want to
make some dough, step on this one. (Town
Hall, Westboro, Mass.) If you want a serial that
will please your patrons 100 per cent, don’t lose

any time in booking it. Far greater than any-
thing Pathe has previously put on. Am playing
No. 8 today. Have not had a single kick. Book
it and advertise it. Two reels. (World, Wilson,
N. C.) We have only run two chapters of this

serial, but if this is a sample we are more than
pleased with it. We have not run a serial for
eight months and put this one on our weakest
night. If we can hold the crowd that has started
on it, it will be a good investment, (Grand,
Princeton, Mo.) Have shown six episodes. In-
teresting plot does not contain so many absurd
situations as the average serial. (Lincoln, Pitts-

burgh, Pa.) Best serial yet. First episode better
written, better acted and better directed than
most features. A logical story. Business fine.

(Empress, Springfield, 111.) This is a pleasant
change from the average run of serials. The
first episode is a well constructed, connected and
convincing narrative. I hope it holds out as well.

(Pastime, Mason, Mich.) This is by far the best
chapter play it has been our good fortune to
show. It starts off with a bang and so far it
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has kept up the pace. If you can't get them in

on this one your folks should be taken to the

morgue. (Suburban, Omaha, Neb.) Without any
doubt this is the greatest serial ever produced.

It brought the greatest run of business this the-

atre ever enjoyed. Cost more than any serial

ever run, except “The Lost City,” and was worth
twice what I paid for it from a box office stand-

point. Give the first three episodes a start and
then sit back and bank regularly during the last

seven episodes, regardless of weather or feature.

I started the serial with Harold Lloyd in “Safety

Last,” then I showed “The Girl of the Golden

West” with episode 3. Tonight with episode 9

I have a feature without any drawing power,

stars practically unknown, and it is raining and
I’ll wager that my receipts are forty per cent

above the normal Friday’s business. AH on ac-

count of “Into the Net.” (Lonet, Wellington, O.)

A good serial. Went over good for us. (Main
Street, Russell, Kan.) Just finished chapter 5

and for a serial it is in a class by itself. It’s

different than the rest. Not so much impossible

hokum. (Trags, Neillsville, Wis.) Best serial

that I have seen for some time, but can’t get

them in on it. (Davison, Waupan, Wis.) This

was very good of its kind, but my people do not

care for them. Had a lot of fighting and full of

thrills. (Amuse, Hart, Mich.) Just begun.

The first one looks as if it will go over big.

Bought this one on the good reports coming from
what) I saw in “What the Picture Did for Me.”
I have never regretted booking any picture,

serial or comedy where I saw good reports com-
ing from “What the Picture Did for Me.” (Fairy-

land, White Castle, La.) A business builder.

People who never go to the movies cannot stay

away from this serial. It will attract every-

body. (Crescent, Newark, N. Y.) I do not be-

lieve we have ever shown a serial that gave the

satisfaction this one did. I gladly recommend
this to anyone, anywhere. (Odeon, Chandler,

Okla.)

IT’S A BEAR, Our Gang, 2 This is another
extra good one. Joe has trouble with his pants,

in this one, and when he spies the bear he runs
so fast his pants can’t keep up with him. There
is also some slow motion of Farina, which is

good. (Trags, Neillsville, Wis.) This is another
good “Our Gang” comedy. (DeLuxe, Spearville,

Kan.) Have seen better Our Gangs, but this

pleased nearly all. (Opera House, Baldwin.

Wis.)

JUBILO, JK., Our Gang, 2.—We have always
reported on the Our Gang’s as good, but this one
cannot be classed as a good one. This Gang has
gained a reputation which they must live up to.

but they failed to do so in this one. The poorest

one we have shown. (DeLuxe, Spearville, Kans.)
In addition to the kids, this one had Will Rogers
in it. For some reason it did not receive the

.spontaneous laughter of the many previous “Our
Gang’s.” Probably due to the fact that there

were too many grownups horning into the pic-

ture. Young Ernie was also missing in this one.

(Trags, Neillsville, Wis.) A good comedy. Rogers
is also in it. Different from the other Gang’s.
Print good. (Empress, Grundy Center, Iowa.)

LET’S BUILD, Spat Family, 2.—This is the

second of those so-called “Spat Family” and I

would consider it very poor entertainment. Print

good. (Temple, Aberdeen. Miss.) Was well

liked, in fact one of the better ones of this trio.

(Star, Ryegate. Mont.) This is an average com-
edy. hardly as good as another “Spat” I used a
while back. (Rialto, Terril, la.)

LION AND THE SOUSE, THE, Mack Sennett,
2.—This is an extra good Mack Sennett comedy
and the lion in this is enough to make anybody
laugh. (Trags, Neillsville, Wis.) A good com-
edy, but not as good as some of the other Sen-

netts. Print good. (Empress, Grundy Center,

Iowa.)

LODGE NITE, Our Gang, 2.—This is a good
comedy, in fact most of the Gangs are very clever

comedies. (Rialto, Terril, la.) An average Our
Gang comedy. Not so much to the first reel but

things even up on the second reel and it is good.

(American. Wautoma, Wis.)

NO NOISE, Our Gang, 2.—An average Our
Gang. Not the best and not the worst. They all

go over good here, but there didn’t seem to be
the laughs in this one that there usually are.

(American, Wautoma, Wis.) An excellent com-
edy which kept audience in a continuous laugh-

ter. Played this with “The White Sin,” which
made one of the best shows of this year. (Prin-

cess, Chilton, Wis.)

ONE SPOOKY NIGHT, Mack Sennett, 2 Not
extra good, but far from bad. Would that be
“average” or “ordinary”? (Olympic. Forks.

Wash.) This one is a pretty good comedy for a
Mack Sennett. It’s real spooky, so therefore has

quite a few laughs. (Rialto, Terril, la.)

ORGAN GRINDER, THE, Aesop Fable, 1.—
Good play. Plenty of laughs. Should be liked

by all. (Khattar’s, Sydney, N. S., Canada.)
Plenty of laughs. ’Nuf sed ! Only trouble with

them, we are charged for one reel while we only

get a half or a quarter. (Khattar’s, Sydney,
N. S., Canada.)

OUR GANG COMEDIES, 2.—These have all

proven to be extra good. Some better than others^

but all good. They please big and little folks and
will help out a poor feature wonderfully. Wish
I could have one every week. (Pastime, Gran-
ville, N. Y.) Very good comedies. Some of our
regular patrons say the best there is and I am
inclined to believe them. (Alhambra, Garrison,

N. D.) Always good. Please the kids and
grownups as well. (Club House, Jackson, Wyo.)
Business is always good when we have an “Our
Gang” comedy. Have run nearly all of them to

release and they are all very good. (Araus U,
Frederick, Okla.) Take very good. Children like

them very much and ask for more. Older folks

enjoy them as much. (Liberty, Tobias, Neb.)
All good. (New Geneseo, Geneseo, 111.) Have
yet to receive a poor one. All consistently good,
and grownups enjoy them, as much as the kids.

(Pastime, Granville, N. Y.) Haven’t had a bad
one yet. Will satisfy most any kind of a crowd.
Good prints. (Dixie, Bay Minette, Ala.) This is

a dandy comedy. (Hopkins, Cotter, Ark.) None
better, and gaining followers with each show-
ing. (Lyric, Easley, S. C.) These two-part
comedies are mostly all very good. Create more
laughter here than most comedies. (Pastime,
Granville, N. Y.)

PATHE NEWS, 1.—Am running this hot off

the bat. I think it is a little shorter than some
of the others, but it makes up in quality what
it lacks in quantity. (Trags, Neillsville, Wis.)
Always good and up-to-date. (Olympic. Forks,
Wash.) The manager of the Short Subjects de-

partment was worrying that none of the News
Weeklies would get views of the Notre Dame-
Stanford game. Some very fine and clear views
of the above game appeared in this number of
Pathe News. (Trags, Neillsville, Wis.) This
News is as good, if no better, than most of them.
However, my idea of nothing is pictures of the
Yale-Harvard game taken in the rain. Pictures
of a fresh water college game with the sun shin-
ing would be easier to look at. (Trags. Neillsville,

Wis.) There are some extra good views of the
Prince in this. If I were as nervous as Dave I’d

sniff a couple of absinthe frappes for breakfast
or stick to my regular dish of Johnnie Walkers.
(Trags, Neillsville, Wis.) This news reel has
been consistently good. (Grand, Eldora, la.)

PICK AND SHOVEL, Paul Parrott, 1.—A nice
laugh getter. Pleased all who enjoy comedies.
Buy some of these one reelers and run them
every chance, and you’ll be surprised at the re-

sults. (Khattar’s, Sydney, N. S., Can.) A fair

comedy, not nearly as good as some of his others.

(Rialto, Terril, la.)

PICKING PEACHES, Harry Langdon, 2.—Have
read so many good reports on this comedy that
I had resolved not to report it, but after see-

ing it can’t resist telling how good it is. Some
of my patrons said the best they had ever seen,

but “best” is a pretty big word. Certainly was
the best I had seen in a long time. (Palace.
North Rose, N. Y. ) This is an excellent two
reeler. I played it with “The Humming Bird,”
and heard more good comemnts than on any
previous program. (Strand, McKenzie, Tenn.)
Like all other exhibitors have said, it is good, but
it is better for adults than kids. The kids didn’t
like it. (American. Wautoma. Wis.) Not exactly
a comedy for a Sunday school, but it caused more
laughter than the usual comedy. (Majestic.

Weiner, Ark.) They laughed at this one and
that is what we want comedies for. (.Johnsonian,

Ripley, N. Y.)

PITFALLS OF A BIG CITY, Ben Turpin, 2.—
Good burlesque on “The Face On the Barroom
Floor,” with enough slapstick to please the hoi

polloi. (Pastime, Mason, Mich.) A fair comedy.
They don’t seem to like Ben here. Print good.
(Empress, Grundy Center, la.)

POLITICAL PULL, Spat Family, 2.—One of

the best Spats that we have used. They go over
fair. Print fair. (Empress, Grundy Center, la.)

A wanton waste of films. Almost as rotten as

Will Rogers in “High Brow Stuff.” In buying
these two series, figure what comedies are worth,
minus the comedy. (New Wewoka, Wewoka,
Okla.)

POST NO BILLS, Paul Parrott, 1.—This is a
cracker-jack one reeler with lots of laughs.

(Trags, Neillsville, Wis.) A nice comedy. Pleased

all. Twenty laughs. ’Nuf sed. (Khattar’s, Syd-

ney, N. S., Can.)

PUBLICITY PAYS, Charley Chase, 1.—A fair

comedy. Not as good as some of his others.

Print fair. (Empress, Grundy Center, la.) Can
anyone tell me where and who makes 1 reel com-
edies that are worth a d—•? I haven’t been able

to find any. (Palace. Omaha, Tex.)

RIDERS OF THE PURPLE COW, Ralph
Graves, 2.—A very good comedy that kept them
laughing and has lots of new ideas. (Lyric.

Chappell, Neb.) This is a dandy comedy. (Com-
munity, David City, Neb.)

ROMEO AND JULIET, Ben Turpin, 2.—There
was a giggle or two in this one. Personally, I

consider this Turpin about as funny as a crutch.

(Trags. Neillsville, Wis.) Received more laughs

than the previous two Turpin comedies. Good
enough to brace up a weak program feature.

(Milford, Chicago, 111.)

SATURDAY MORNING, Our Gang, 2—A rat-

tling good comedy. (Hopkins, Cotter, Ark.) Not
extra funny, but true to life and good enter-

tainment. (Olympic, Forks, Wash.)

SCARE ’EM MUCH, Mack Sennett, 2.—A good
comedy but not as good as some of the other

Sennetts. Print good. (Empress, Grundy Center,

la.) One of the best comedies we have had.

The lions do wonderful acting. It surely got

the laughs from young and old. (Lyric. Chap-
pell, Neb.) There is a lot of good slapstick in

this one. (Trags, Neillsville, Wis.)

SEEING NELLIE HOME, Charley Chase, 1.—
Very good—had them laughing continually.

(Grand, Rainier, Ore.) A very good one reel

comedy which sure made them laugh. Just the

thing to put in with a long feature. (Princess,

Chilton, Wis.)

SHANGHAIED LOVERS, Harry Langdon, 2.—
Not an “average” comedy from Langdon. It

drew very few laughs from our audience. Film

in good condition. (Hammond, Hammond, Wis.)

A good comedy, but not as good as his previous

ones. Print good. (Empress. Grundy Center,

la.) Good comedy. The few of Langdon’s that

I have played have given almost universal satis-

faction. (Strand, McKenzie, Tenn.)

SKYLARKING, Mack Sennett, 2.—The first time
we ever saw Gribbon, in the old days, with Ford
Sterling and that bunch, he squinched his eyes,

drew his mouth and was watching the camera to

see if it would register him. He is still doing
that same thing today, and that’s all the comedian
there is to him and ever will be. Today his work
compares as positively silly, certainly not funny.

No doubt there are many amateurs that would
make him ashamed of himself. Why not give

them a chance? We don’t want Gribbon’s face.

(Queen, Ft. Stockton, Tex.) Rotten: that’s what
they said about it when it was all over. Pathe
ought to be ashamed to ask money for this kind

of comedy ; the price is way out of reason and
I have drawn the lines. No more unless they

come back to earth. (Star, Ryegate, Mont.)
A good slapstick comedy which kept them all

laughing. (Trags. Neillsville, Wis.) This wasn’t
so bad. Lots better than some of the Mack Sen-
netts are. Would say an average good comedy.
(Rialto, Terril, la.) Very good. (Star. Alex-
andria, S. D.) Here’s a lousey comedy. In the

words of the poet, “It’s a boloney.” (Majestic.

Eureka, Mont.)

SKY PLUMBER, THE, Arthur Stone, 2 Noth-
ing but lots of impossibility stuff, crazy as they

make them. Did not bring out one laugh. The
one who directed this one ought to direct another
one and go hide himself, if it’s a he. If it’s a

she, ditto. (Fairyland, White Castle, La.) Here
is a real comedy. Full of laughs and new gags.

If this is a sample of Stone’s future work. I’ll

say he is a comedian of the highest rank.

(Palace, North Rose. N. Y.) This fellow is a

dandy. Comedy a knockout. (Community, David
City, Neb.)

SMILE PLEASE, Harry Langdon, 2.—Our audi-

ence laughed at this. In the contest of odors the

skunk defeated the goat by a wide margin. (Ham-
mond, Hammond, Wis.) My first Langdon and it

is far ahead of the ordinary comedies. Very,
very good. (American, Wautoma, Wis.) A very

good comedy. All of this star’s work has been

good. (Legion, Elmwood. Wis.) A good comedy.

Our first Langdon and he pleased. Print good.

(Strand. Conrad, la.)
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Do You Want the

LATEST IDEAS
For Your New Theatre

New I^aGrajige Theatre at l^Orange, Illinois.

Let us completely design, build and equip your new theatre, or if you have your own
builder, we will furnish blueprints for all your requirements.
We are the only complete equippers in this country, who will entirely build and com-
pletely equip your house.

We furnish bonds, guaranteeing completion on the opening date. This service costs you
nothing extra and saves you all the worry. Why not give us a trial on your next house?
We also furnish either separate or all together, ornamental plaster work, interior
decoration, draperies, carpets, furniture, theatrical scenery, drapes, rigging and lighting
effects,

UNITED STUDIOS, INC.
L. P. LARSEN, Managing- Art Director

30 West Lake Street Chicago, III.

Local and long-distance telephone DEARBORN 1776

SOILERS, THE, Stan Laurel, 2.—The poorest
comedy I have shown in months. May be all

right for those that have seen “The Spoilers,”
but otherwise it is rotten. A big fight mixed up
with booze, tough women, roulette wheels and the
like is not the way I like to please the kids.

Don’t show it if they give it to you gratis. (Amer-
ican, Wautoma, Wis.) Didn’t get to see this com-
edy, but from the laughter and complimentary
comments it must be a dandy. (Court. Hunting-
don, Tenn.) This is great stuff, especially if you
have run “The Spoilers.” (Pastime, Mason. Mich.)

SPORTLIGHTS, Grantland Rice, 1.—^Have run
about ten of them and will say they are good.
If you can get the college students to come they
will always be there afterwards. Buy them right
and you will not regret it. (Photoplay, Grand
Rapids, O. ) All Sportlights are good. Will not
always take the place of a comedy, but are an
addition to any program, if not run too often.

(American Legion. Irene, S. D.) Okay for a
filler and some people enthuse over them. (Grand,
Pierre, So. Dak.) Best filler we ever used. (Roy-
al, Cherryvale, Kan.)

STUNTS, Sportlight, 1.—Good. Something dif-

ferent. (Photoplay, Ashland, Kan.) This is an
extra good Sportlight. One of the interesting

parts of it shows some fancy and different pool

shots in slow motion. These Sportlights fit in

with any program. There is no one who is so

dead that he can’t appreciate sports, no matter
what they may be. (Trags, Neillsville, Wis.)

SUFFERING SHAKESPEARE, Spat Family, 2.

—The Spats amuse me and they provide the

laughs for my crowd, so I really haven’t a thing

against them, but they are running out of ideas

and are not as good as the domestic first ones.

(Star, Menard, Tex.) A fair comedy but they do

not please. Print good. (Empress, Grundy Cen-

ter, la.) Can't see much to the Spats. Had a
few laughs, but think they did that to keep
warm. It wasn’t the Spats’ fault, though. They
tried hard to be funny. You could see them try-

ing. (Lyric, Easley, S. C.)

SUN DOWN LIMITED, THE, Our Gang, 2.—
This is a crackerjack. It will get all the kids,

from 6 to 60. Not silly or ridiculous, just funny.

All this goes for “Big Business,” too, another of

the Gang comedies. If you want to bolster some-

thing up put one of these in. (Lois, Toppenish,

Wash.) This is about one of the best comedies

I have used since I began using “Our Gang” com-

edies. The locomotive stunt was great. It will

please almost any audience. (Fairyland, White

Castle, La.) The parents tell the gang not to

get in any danger, so, of course, they beat it for

the railroad yards. They proceed to build and
operate a railroad of their own which is as funny,

if not more so, than Buster’s in “Our Hospital-

ity.” Of all the Gangs, I believe this is the best.

(Trags, Neillsville, Wis.)

TAKE THE AIR, Paul Parrott, 1.—The kids

got a lot of laughs out of this, so it must have

been good. Any time you can make the kids

laugh, you can bet the comedy is there. One
reel. (Trags, Neillsville, Wis.)

TAKING CHANCES, Sportlight, 1.—A variety

of chance takers in the sport world. Fine. (Royal

Ainsworth, Neb.) Something new and interest-

ing, Personally, from my natural interest in

sports, I like them, but I don’t know yet how
my customers like them. ( Strand, McKenzie,

Tenn.) This is the first one I have used. Seemed

well taken and is certainly an innovation. Used

with one reel comedy. (Lyric, Chappell, Neb.)

TEN MINUTE EGG, A, Charley Chase, 1.—This
was a splendid one reel comedy that got the

laughs, and also had some real good stunts in it.

It is worth running. (DeLuxe, Spearville, Kan.)

A good 1-reeler. (Trags, Neillsville, Wis.) Good

average comedy. (Grand, Rainier, Ore.)

TEN SCARS MAKE A MAN, Allene Ray, 10

ep.—Running this serial with “'The Go-Getters”

and “The Go-Getters” is doing all the drawing.

The serials does not seem to take very well.

While I have only run two chapters, hope it will

get better. (Strand, Dothan, Ala.) Fair. Have

just run the first episode and did very nice busi-

ness, but I can plainly see that Pathe has stung

me on the price. I will never be able to see day-

light on this serial and it’s the first serial run

in my house in more than a year. I believe we
could get by with serials if the price was as

cheap as a regular feature program, but my
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serial program is costing me way above my
feature programs. (Strand, Florala, Ala.) The
best way I find to express this serial is to say

that it is as bum as "Into the Net” was good.
Have played episode 8. It is slow, fights slow,

big, clumsy horses and everything. Drags. Be-
lieve their next one, "Galloping Hoofs,” is going
to be a good one, so I am going to take a chance
on another serial. I have never been able to

get one over and I have tried them all. If I can
get an even break, believe I can make a go of it.

Am going to use an “Egg Matinee” on first epi-

sode of “Galloping Hoofs.” That is, every kid
that brings a fresh egg gets in free. (Regent,
Marianna, Ark.) Have used three episodes and
have not heard one favorable comment. Stay
away from this one. (Odeon, Chandler, Okla.)
The first episodes are very poor. It peps up a
little at the last, when it’s too late to save the
day. (Pastime, Mason, Mich.)

THREE FOOLISH WEEKS, Ben Turpin, 2

Rough and vulgar in spots. Has plenty of hokum
and slapstick. (Trags, Neillsville, Wis. ) This is

a good fast comedy and pleased all. Turpin goes
over good here. (New Geneseo, Geneseo, 111.)

TOUGH WINTER, A, Snub Pollard, 2 The
best Pollard comedy I have run. It brings the
laughs. Why say more? (Dreamland, Fullerton,
La.) Pretty good. In fact, extra good for Pol-
lard. (Olympic, Forks, Wash.)

TWO WAGONS—BOTH COVERED, Will
Rogers, 2.—On the day I had booked this comedy,
“Two Wagons, Both Covered,” “The Covered
Wagon” was being played second run at the other
theatre in this town. I had a large banner made
of both feature and comedy which I carried on
my car. Then I took two little wagons and had
them both covered. On one was printed “Two
Wagons” on the other “Both Covered.” These
were tied behind the car. This was quite an
attraction being driven through the streets. It

sure put my feature and comedy both over.
(Plainview, Plainview, Tex.) If you have run
“The Wagon,” this comedy will get extra busi-
ness, but if you have not run “The Wagon” it

will look like a piece of cheese. A good bur-
lesque on “The Wagon.” (Jewel, Hooker, Okla.)
This is supposed to be a comedy. You can prom-
ise a lot for the scenery, it’s great, but for the
comedian and the comedy feature, we couldn’t
find it. Don’t let them expect a comedy ; it isn’t

there. (Queen, Ft. Stockton, Tex.) A fair com-
edy for those who have seen “The Covered
Wagon.” Ran three weeks after the Wagon and
it received a few extra laughs. Print good. (Em-
press, Grundy Center, Iowa.) From reports of
some exhibitors we expected this to be very good,
but did not even hear a chuckle, and we have
shown the big picture recently. We expected
lots more from our old friend. (Idyl Hour. Ed-
son, Alberta, Canada.) Consider it poor if you
have not seen the “Covered Wagon.” (Grand,
Breese, 111.

)

UNCENSORED MOVIES, Will Rogers, 2.—

I

liked this one, but my customers didn’t, so I will

have to advise you to leave it alone. One must
keep up with movie news to enjoy it. (Strand,
McKenzie, Tenn.) This is about as clever as they
make ’em. Any of you boys playing Tom Mix
stuff be sure and show this. (Square Town,
Brooklyn, Mich.) The burlesque of other actors
gives quite a lot of amusement, especially Tom
Mix’s spotless gallon hat. This is not as good as
Will can do, but it seemed to please. (Idyl Hour,
Edson, Alberta, Canada.) A laugh or two, and
outside of that it was so dry. (Maxine, Croswell,
Mich.)

UNCOVERED WAGON. THE, Paul Parrott, 1.

—One of the best one reelers that has hit this

town. Not so extra funny, but one of those
things you like to look at. Put me in mind of
the “Connecticut Yankee.” (Olympic Forks,
Wash.) O. K. if you’ve played “The Wagon.”
Packs a few laughs. No complaint. (Majestic,
Eureka. Mont.) This is a take-off on “The Cov-
ered Wagon” and is sure good. Let’s hear more
reports on one reel comedies. (American Legion.
Broadlands, 111.

)

WALL STREET BLUES, Mack Sennett, 2.—
There is plenty of hokum and slapstick in this
one. (Trags, Neillsville, Wis.) These Sennetts
are hard to beat. This is one of the best. Print
good. (Empress, Grundy Center, Iowa.)

WHEN' WINTER COMES, Aesop Fable, 1

This is real good, as all of the Aesop Fables have
been that we have had. (Hopkins, Cotter, Ark.)
We are just trying these out and they seem to
get over. Far superior to any other of this kind
we have tried. This one is unusually good. Don’t
compare these with Felix if you have tried them
and didn’t satisfy. (Queen, It. Stockton, Tex.)

WIDE OPEN SPACES, Stan Laurel, 2—A fine

travesty on “Wild Bill Hickok” that certainly

gets the laughs, especially if you’ve run the fea-

ture. Pathe comedies are the best on the market
in my estimation. (Liggett, Madison. Kan.) Not
so good as some of Laurel’s. Failed to get many
laughs. Some very old gags. An attempted bur-

lesque on the William S. Hart sob Westerns.

(Star, Menard, Tex.) A darn good comedy. It

pleased everyone and that is what they are for.

Print good. (Strand, Conrad, Iowa.)

YOUNG OLDFIELD, Chariey Chase, 1.—Fairly
good one reel comedy. (Palace, Omaha, Tex.)

Very good one reel comedy. (Grand, Rainier,

Ore.)

YUKON JAKE, Ben Turpin, 2.—All the Tur-

pin pictures are good, and this one is a riot.

(Maxine, Croswell, Mich.) Good comedy, better

than lots of Turpins. Played with “Dan Mc-
Grew.” Some program. These new Sennetts have

usually been good. (Lois, Toppenish, Wash.) A
good Turpin slapstick. (Trags, Neillsville, Wis.)

Another good one from Ben. He always pleases.

Print good. (Empress, Grundy Center. Iowa.)

Universal

BUDDING YOUTH, Buddy Messenger, 2.—This
is my first of the Century comedies, and it was
a dandy. (Doric, Erie, Kan.) Another one of

Buddy’s good comedies. (Strand, Dothan, Ala.)

CENTURY COMEDIES, 2.—I have played a

number of these and for variety, clean and laugh

provoking comedies, they are all that Carl says

they are—consistently good. (Legion, Marshall-

town, la.) These comedies are good and well

liked here, but like “Ghost City,” the print was
bad on some of them. (Victory, Rossiter, Pa.)

CHECKING OUT, Pal, 2.—A comedy well

liked here. I had reports saying they would
give anything to own that dog. He does some
fine acting in this comedy. (Strand, Dothan,

Ala.) A good comedy featuring Pal, the dog.

Has quite a few laughs and is a good clean

comedy. (Rialto, Terril, la.)

CRY BABY, THE, Slim Summerville, 2.—

A

crackin’ good one and pleased a fair crowd. This

pair are getting popular with my audience. Try
them. They will draw where known. (Oak. Oak-
dale, Neb.) Nothing much to this. (Doric, Erie,

Kan.)

FAST EXPRESS, THE, U, William Duncan,
15 ep.—I have just finished the 15th chapter.

This is the best serial that I ever ran and held

up during the cold weather 100 per cent. I was
so well pleased with this serial that I booked in

two more from Universal, “Wolves of the North”
and “The Riddle Rider,” as Universal will treat

you right. (People’s, Moran. Kan.) The best

serial I have played. Much better than “The
Steel Trail.” I can always depend on a large

crowd Saturday. Am on the eleventh episode and
it gets better all the time and holds the crowd,

both young and old. Book it. You will never

regret it. (Opera House, Soldier Summit, Utah.)

Wish to say that “Fast Express” is beyond a

doubt the best serial I ever ran. I made up a
program for Saturday, “Fast Express.” Jack
Hoxie and Hoot Gibson. Alternated them and
am bound to say my business has built up won-
derfully. Would advise any small town to try

this kind of program. Run it regularly and
notice your patrons. I find this the best way to

play a star. Continue them as long as you can ;

they draw better. Hoxie and Gibson are sure

bets for me, and Universal will treat you right.

(Princess, Humbolt, Tenn.) On the second epi-

sode and looks like it’s going to be a winner. I

consider it better than “Steel Trail.” (Dream-
land, Fullerton, La.) Best I ever ran. Holding
crowds and getting better every episode. Am on
10th now. (Cozy, Hollis, Okla.) Old Bill

Duncan sure has the art in serial making. I am
now on the 12th episode and it is still going big.

My crowds get bigger all the time. All of you
fellows who like serials, couldn’t go wrong in

getting this one. Universal will not hold you
up for it, either. (Star, Tuckerman, Ark.) We
consider this the best serial played in our house
since these stars were with the Vitagraph com-
pany. Serial is going over good. However,
mostly children patrons. Adults do not seem to

care for serials and do not follow them up. If

the kid patronage falls off, we lose on this. (Gem,
Farmington, Mo.)

FAST STEPPERS, THE, BiUy Sullivan, 2.—

These did not mean anything to the box office

or to the people who came to see them. Looks
like they had one horse race for the entire se-

ries. Print’s good. (Wa-Pa-Co, Watervliet,

Mich.) Entertaining, spicy little stories. Seem
to please. (Main Street, Russell, Kan.) These
are good two reel fillers, but they are not as
good as the “Leather Pushers.” Not enough eom-
edy. (Rex, Salmon, Idaho.) Good two reel sub-

jects. (Pastime, Granville, N. Y.) A dandy
bunch of two reelers that will please anywhere.
(Hollywood, Stanford, Mont.)

FIGHT AND WIN, Jack Dempsey, 2.—Have
shown about six of these. The majority are in-

teresting, but no better than the first series,

Denny in “Leather Pushers.” However, Demp-
sey’s acting is better than most people expected
to see. (Lincoln, Pittsburgh, Pa.) I sure was
fooled on these. Thought they were going to

knock the dear public for a goal, while they are
not doing what even a serial will do for me.
Paid three times too much money for them.
Story and continuity Al. (Columbian, Seattle,

Wash.) Have shown two and they don’t please.

No story interest. Acting no good. Hope they

get better. (Palace. Grand Saline, Texas.) Have
run all but the last one and they are far below
Denny in the first series of “Leather Pushers.”
Only two of them were what we would term
good. The rest were only fair, two positive junk.

Also to our surprise, none of them drew as well

as the “Leather Pushers.” Expected much larger

house, as we thought Dempsey would draw. The
series as a whole was a distinct disappointment
from every standpoint, and we paid twice as

much for these as we did for the “Leather Push-
ers.” That’s the way she goes. Funny oT biz I

(Lincoln, Pittsburgh, Pa.) Be careful. Brother
Exhibitor, unless you buy them as cheap as a
one reel filler. They are sure the lemons. Worst
buy in the last 10 years. (Globe, Globe, Ariz.)

These two reel Dempsey’s are only worth the price

of a comedy. They don’t get me any extra
business, and was forced to add a single reel

comedy. Not as good as “Leather Pushers.”
Don’t pay too much. (Cozy, Wagoner,
Okla.) Dempsey can act some and titles

and action are snappy, but these do not pull any
business for me. Very similar to “Leather Push-
ers” and do no more business than a good com-
edy, but oh, man ! The price. I started these
following Dempsey-Firpo fight picture that cleaned

up for me ; thought these would keep the good
work going, but was disappointed, though I ad-

vertised like a big special. (Iris, Wheatland,
Wyo.) Not as good as “The Leather Pushers,”
first series, with Denny, as Denny could act.

However, they will come out to see Dempsey,
but don’t believe they will keep coming. Not
worth price to me. Two reels. (Jewel, Hooker,
Okla.) Showed the first one last week. Went
over big. They like Jack. (Palace, Grand Sa-
line, Tex.) Have used two of these and think
they are very good. Many patrons say they are

not as good as the “Leather Pushers,” but Jack
Dempsey will draw them out. (Highland, Guth-
rie, Okla.) Not specials, but our people seem
to like them. Worth no more than good comedy.
(Main Street, Russell, Kan.) Going over good.

Could do much better but has very sorry paper
on Dempsey. Room for great improvement on
advertising. (Lyric, Humboldt, Tex.) Have
shown four of these. Pleased some, while oth-

ers had no interest in them. Hope they will get

better later on. (Family, Utica, N. Y.) 'These

pictures are not as good as two reel comedies
and not worth any more. No drawing power
for me. Can’t recommend them to anyone. If

you buy—only pay what comedy costs. (Cozy,

Wagoner, Okla.) These are good two reel sub-

jects, but not near as good as the first series

of “The Leather Pushers,” in which Reginald
Denny appeared. Paid much more for these,

to my sorrow, and so far had nine losing weeks,
with one more to follow. Never again. (Pas-

time, Granville, N. Y.) These are the poorest

two-reel subjects I have ever run. No story,

no direction, no acting, no drawing power. Lay
off of them. They were sold at an outrageous
price to exhibitors on the strength of Dempsey’s
name. (Gem. Abilene, Tex.) Out of ten of these,

two were as good as a two-reel comedy. The
others were rotten. Universal oversold us, then
gave us an adjustment, but we were out about
fifty dollars more than we should have been on
the series. But most companies wouldn’t have
given any adjustment. (Majestic. Bowie. Tex.)

Have not proven to be worth their salt here.

(Star, LaGrande, Ore.) Not as good as “’The

Leather Pushers,” but I paid twice as much for

them. Watch your step on them. (Strand, Te-
cumseh, Mich.) I thought was too expensive
for small town, but find it is a big money mak-
er for me. (Opera House, West Point, la.)

Universal sure took a flop on these. Let them
alone. (Hollywood, Stanford, Mont.)
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GUMP COMEDIES, Joe Murphy. Fay Tinchcr,

2—These comedies are all good. (Grand, Rain-

ier, Ore.) Gumps provide very good clean fun.

(Empress, Beresford, S. D.) “The Gumps” are

all good and should go well in any house. (Grand,

Rainier, Ore.) These comedies are good but

they do not satisfy my patrons because they

do not follow the caidoons close enough. (Blende.

Benton, Wis.) "Andy’s Hat in the Ring” is cer-

tainly a novelty. The shots from the New York
convention and “Safety Last” make it great.

“Gumps West Bound" is extra good. (Silver

Family, Greenville, Mich.) Very good. Have
run eleven and are looking for more. You can’t

go wrong on these, as they are above expecta-

tions. “Andy’s Hat in the Ring” and “Andy’s
Stump Speech” went great right before elec-

tion. (Rivoli, Murdock, Neb.) Look like win-
ners, although have only run one of the series.

(Apollo, Princeton, 111.)

CITY SPORT, THE, Wanda Wiley, 2.^A11 the

Universal comedies are good. All our patrons
like them. (Strand, Dothan, Ala.) Just a fair

comedy, nothing to rave about. (Doric. Erie,

Kan.)

HYSTERICAL HISTORY COMEDIES, 1

These are very clever and well liked. Something
new and different. (Iris, Wheatland, Wyo.) We
have used several of these comedies and found
them very good. They get away from the slap-

stick and are different. (Arcade, LaGrande,
Ore.)

MILES OF SMILES, Baby Peggy, 2.—This is

just an average comedy, not as good as “Peg
O’ the Mounted.” which I played quite a while
ago. This they sure did like here. (Rialto,

Terril, la.) The best thing she has made since

they began to star her in Centuries. (Pastime,
Mason, Mich.) Just Peggy ; that’s all. Will
please for a change. (Grand. Anamosa. la.)

MINORS OVER TWENTY-ONE. Slim Summer-
ville, 1.—This is another good one of these boys
and went over fine with the Gibson picture.
Everybody went out with a smile and a con-
tented look. Film fine. (Oak, Oakdale, Neb.)
Nothing to it. (Doric, Erie, Kan.)

MY LITTLE BROTHER, Slim Summerville, 1.—A fair comedy, some amusing situations, but
have had better from this star. Has no draw-
ing power at the box office. Film good and
did a fair business for two nights. (Oak, Oak-
dale, Neb.) Average comedy. (Grand, Rainier,
Ore.) Not much to this. (Strand, Ransom, Kan.)

PIGSKIN HERO, A, Eddie Lyons, I.—Very
good and drew good crowd for two nights. The
football game is very funny. Will please your
crowd. Film good. (Oak, Oakdale. Neb.) Good
film. This is not much of a comedy, but prob-
ably as good as most single reelers. Wouldn’t
advise anyone to book this one. A few laughs.
Out of Milwaukee exchange. (Rialto, Sharon.
Wis.)

REST IN PIECES, Bert Roach, 1.—Good film.

A pretty good comedy but the title could have
been, “Water, Water Everywhere.” The best sin-

gle reel from Universal for some time. (Rialto.
Sharon, Wis.) Just another comedy. Not much
to it. (Grand, Rainier, Ore.) A good one and
pleased a small crowd the first night, but a big
one the second night. Film fine. (Oak, Oakdale,
Neb.) Just fair. Deliver me from any more
of these one-reel comedies. Film poor. Reels
fall apart. (Strand, Ransom. Kan.)

RIDDLE RIDER, THE, U, William Desmond,
Eileen Sedgwick, 15 ep I am playing chapter
7 of “Riddle Rider” and cannot help but write
a few lines and express my opinion about the
drawing power of this serial. It has been great
and the action is fast and what my patrons want.
I hope that the next two serials have the same
drawing power, for, if they do. Universal will

stand in a field by themselves when it comes to

making serials. Tell any of the boys for me
that want a real 100 per cent Western serial

that they cannot go wrong on this one. (Melvin,
Toledo, O. ) Boys, here is one of Desmond’s best

serials. On the third episode and people have
gone wild over it. I run it Monday and Tuesday
and believe it best business getter. If you want
a serial, look “The Riddle Rider” over. (Cozy,
Hollis, Okla.) The best serial since “The Million

Dollar Mystery” and the best at the box office as

well. Fifteen chapters. (Jefferson, Jefferson
City, Tenn.) Holding up well in business and
entertainment value on eighth Saturday. Use it

for the children at matinee shows only. It ap-

peals to the children. It is worth your inspection.

(Milford, Chicago, 111.) A very good Western
serial. Ran three episodes and every one okay.

Very slight drop in business on each episode

possibly due to the feature attraction. (Princess,

Chilton, Wis.)

SCARED STIFF, Century, 2.—Fine. Lots of

laughs and thrills. (Star, Tuckerman, Ark.) “It’s

a Centui-y.” This evidently .is intended to mean
it’s a century behind in comedy. A few cheap,

copy cat stunts by a cast that might make
good cotton pickers. To entertain, wow ! What
did the poor audience ever do to the industry

that they should be punished like this? (Queen.

Ft. Stockton, Tex.) Got plenty of laughs. (High-

land, Guthrie, Okla.)

SOCIETY KNOCKOUT, A, Jack Dempsey, 2.—
Every time I play Dempsey, I lose twenty or

thirty kids and when I come back the following

week with a comedy at $2.50 less rental, the kids

come back. Carl has the pictures and he will still

have them after I get rid of this series of ten

“absolute knockouts.” Of all the overrated bunk,

the Dempsey series takes the cake. (Jewel, Hook-
er, Okla.) These "Fight and Win” pictures are

humdingers. This one. second of the series,

pleased 100 per cent. (Capitol. New Bedford,

Mass.)

SO THIS IS PARIS, Jack Dempsey, 2.—Can-
not say anything good for these “Fight and
Win” stories. They don’t draw any extra busi-

ness, but they cost as much as a feature. Bet-

ter lay off of them and huy a good two-reel

comedy instead. (Jewel, Hooker, Okla.) Round
four of “Fight and Win” series. An excellent

short subject. (Capitol, New Bedford, Mass.)

I find that these Dempsey’s are a disappoint-
ment. My customers prefer a comedy, and we
can’t show a feature, Dempsey and comedy since

the features are all so long. If you buy these,

buy them at less than two-reel comedy prices.

I find that Dempsey has no extra drawing power.
(Strand. McKenzie, Tenn.)

TITLE HOLDER. THE, Jack Dempsey, 2

Number 8 of the “Fight and Win” series for me.
Thank goodness, only two more left. This one
a little worse than some of the others. (Jewel,

Hooker, Okla.) This is one of the “Fight and
Win” pictures. They are all good, but they
mean absolutely nothing at the box office. We
paid too much money for them. (Capitol, New
Bedford, Mass.)

WILLIAM TELL, Slim Summerville, 1.—Very
good and very unusual for a comedy. But, at

that, it pleased a small crowd. (Oak, Oakdale,
Neb.) Have shown several of these comedies
and they are all good. (Grand, Rainier, Ore.)

Good one-reel comedies. They are in very good
shape. This one was a little different. Played
this one with “One Night in Rome.” ('Thea-

torium, Emlenton, Pa.)

WINNING HIS WAY, Jack Dempsey, 2 Heard
many good comments. It seemed to please and
the kids raved over it. Has good drawing pow-
er. and your customers won’t be disappointed.

(Strand, McKenzie. Tenn.) These will sure draw
a crowd. Everybody will come to see this pic-

ture. Everybody liked it. (Liberty, Bucknell,

la.) These Dempseys are all right if played

about six weeks apart. To use as a chapter

play, they would not go. Worth about the price

of a comedy series. (Empress, Beresford, S. D.)

VitagrapK
BARNYARD, THE. Larry Semon, 2.—Here

sure is some comedy. My patrons certainly en-

joyed this if laughs count. Ran this with “The
Man Who Played God” and made a dandy show.

(Powers, Red Creek, N. Y.) We think it’s the

best Semon we have had in some time. Most of

them are good ; this one is great. (Queen, Ft.

Stockton, Tex.) About the best Semon picture

we have used. A lot of amusing slapstick that

gets the laughs. About the fastest moving comedy
we have had for some time. (Wigwam, Oberlin,

Kan.)

BELL HOP, THE, Larry Semon, 2—Very, very

fast and funny. He does some good airplane

stunts here in this one. (Star, Alexandria. S. D.)

Up to the average of Larry’s well-known type of

slap-stick. We like them fine and patrons agree

with us. Film in good condition, as are prac-

tically all films from Minneapolis Vitagraph ex-

change. (Hammond, Hammond, Wis.)

GOWN SHOP, THE, Larry Semon, 2.—Here is

a comedy as good as the average from this star.

If Larry would forget himself a while and let

someone write him some new stuff he might go

over better. A little too much ego, Larry. Two
reels. (Royal. Ainsworth, Neb.) Good slap-stick

comedy and that is what the people in a small

place call comedy. Semen’s are all O. K. (Maple

Leaf, Mount Dennis, Ont., Canada.) Another good

Semon comedy. (Grand, Rainier, Ore.) Great,

as usual pleased all. A laugh getter. (Khattar’s,

Sydney, N. S., Canada.)

HORSESHOES, Larry Semon, 2.—-Another good

Semon that winds up with a bang. (Grand, Rai-

nier, Ore.) A corker. Pleased all. One thousand

laughs. In my opinion, it’s his best. (Khattar’s,

Sydney, N. S., Canada.) One of Larry’s best

comedies. Slapstick and all. Will please them,

young and old. (Grand, Anamosa, la.) Very

good comedy. (Pastime, Mason, Mich.)

LIGHTNING LOVE, Larry Semon, 2.—Guess I

played all of Larry’s two-reelers from Vitagraph

and this will stack up with the best of the lot.

(Trags, Neillsville, Wis.) Another of Larry’s

good ones. (Grand. Rainier, Ore.) Good. Pleased

80 per cent, but not up to his usual standard of

laugh getters, but it will please. (Khattar’s,

Sydney, N. S., Canada.) Another good slapstick

comedy for Larry. (Grand, Anamosa, la.) Good.

(Maxine, Croswell, Mich.)

MIDNIGHT CABARET, THE, Larry Semon, 2.

—Very good. Pleased nearly all. Ran this in

connection with “Ninety and Nine,” which made
our show perfect. (Khattar’s, Sydney, N. S.,

Canada.) Real old-fashioned slapstick. Tickled

the kids and most of the grown-ups. (Grand,

Anamosa, Iowa.)

RISKS AND ROUGHNECKS, Larry Semon, 1.

—This sure is a laugh getter and keeps you laugh-

ing until the end. and where all the fellows

catapult to the police station was a scream. I

thought my patrons (kids) would raise the roof.

These Semons cost us more than the average

comedy, but are worth more, for they sure are

comedies. (Powers, Red Creek, N. Y.) A real

fun maker. Pleased a hundred per cent. If you
want to make ’em laugh get Larry’s picture ; he’ll

do the rest. (Khattar’s, Sydney, N. S.. Canada.)
Not much to this one. Just fair. (Strand, Ran-
som, Kan.)

SPIES AND SPILLS, Larry Semon, 1.—An-
other silly comedy that makes them laugh and say

it’s good. They pull some new stuff in this that

is good. It also has a very clever dog. (De Luxe.
Spearville, Kan.) It’s O. K. as a comedy, at least

was for my crowd. (Star, Ryegate, Mont.) The
best one reel comedy we have had to date. Larry’s

comedies seem to please. Consider this extra

good. (Powers, Red Creek, N. Y.)

SPOOKS AND SPASMS, Larry Semon, 1.—

A

dandy comedy, our first of this star. Hope the

balance are all as good as this. (Powers, Red
Creek, N. Y.) The best one-reel Semon I have

run. Sure makes ’em laugh and that is what we
want. (Strand, Ransom, Kan.)

State Rights
FELIX, THE CAT, Winkler, cartoon, 1 These

can’t be beat for short subjects. I would rather

have one of these than lots of two reel comedies

I’ve seen. They will draw extra patronage every

time. Some people won’t come to the show unless

old Felix is there to entertain them. He will

make the grouchiest laugh. (Star, Tuckerman.
Ark.) All we have had have been pretty good.

(Hopkins, Cotter, Ark.) A nice little cartoon

reel that will get a few laughs. It’s something
different and is good for a change once in a

while. (Rialto, Sharon. Wis.) This is a fair car-

toon series and has a fair drawing power. (Ma-
jestic, Oran, Mo.) All the Felix cartoons that

we have had have been good. (Hopkins’. Cotter,

Ark.) Pleasing, as usual, especially to the kids,

hut also to practically all. (Hopkins’, Cotter.

Ark.) Good for fill ins, as good as any car-

toon comedy, I think. (Rex, Custer City, Okla.)

These cat cartoons are surely the best short

subjects one can run to fill in. This one is

undoubtedly the best one I’ve ever shown. All

my patrons like Felix and I’m afraid I’d be boy-

cotted if I tried to quit running them. (Star,

Tuckerman, Ark.)
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AMABIEAmUCHONS
ABRAHAM LINCOLN, FN, George Billings, 11.

ACROSS THE DEADLINE (Steiner), Leo Ma-
loney, 5.

ADVENTUROUS SEX, THE, AE, Clara Bow,
Earle Williams, 6.

AFTER DARK (Steiner), Charles Hutchison, 5.

AGE OP INNOCENCE, THE, W, Beverly Bayne, 7.

AIR HAWK, FBO, A1 Wilson, 5.

ALASKAN, THE, FP, Thomas Meighan, 7.

ALONG CAME RUTH, MG, Viola Dana, 5.

ANOTHER MAN’S WIFE, PDC, Lila Lee, James
Kirkwood, 5.

ARGENTINE LOVE, FP, Bebe Daniels, Ricardo
Cortez, 6.

ARIZONA ROMEO, AN, F, Buck Jones, 5.

AS MAN DESIRES, FN, Milton Sills, Viola
Dana, 8.

BACK TO LIFE, AE, Patsy Ruth Miller, 6.

BAD COMPANY, AE, Conway Tearle, Madge
Kennedy. 6.

BANDOLERO, THE, MG, Pedro de Cordoba. 7.

BARBARA FRIETCHIE, PDC, Florence Vidor, 7.

BAREE, SON OF KAZAN, V, Anita Stewart, 7,

BARRIERS BURNED AWAY, AE, Mabel Ballin,
Frank Mayo, 7.

BATTLING BILL (Sanford), Dick Carter, 5.

BATTLING BUNYAN, AE, Wesley Barry. 5.

BATTLING ORIOLES, THE, P, Glen Tryon, 6.

BEAUTIFUL SINNER, THE, (CBC), Eva
Novak, William Fairbanks, 5.

BEAUTY PRIZE, THE, MG, Viola Dana, 6.

BELOVED BRUTE, THE, V, William Russell, 7.

BIFF BANG BUDDY (Weiss), Buddy Roosevelt, 5.

BIG TIMBER, U, William Desmond. 5.

BLACK LIGHTNING (Lumas), Thunder, 5.

BORDER INTRIGUE (Independent), Franklyn
Farnum, 5.

BORDER JUSTICE (Independent), Bill Cody, 6.

BORDER LEGION, THE, FP, Antonio Moreno,
Helene Chadwick. 6.

BORN RICH, FN, Bert Lytell, Claire Windsor, 7.

BRANDED A BANDIT (Arrow), Yakima Ca-
nutt, 5.

BRASS BOWL, THE, F, Edmund Lowe, 6.

BREED OF THE BORDER, FBO, Lefty Flynn. 6.

BROADWAY BUTTERFLY, A. W, Dorothy De-
vore, Louise Fazenda, Willard Louis, Cullen
Landis, 7.

BROKEN LAWS. FBO, Mrs. Wallace Reid, 7.

BUTTERFLY, U, Virginia Valli, 7.

CACTUS CURE, THE, (Arrow), Dick Hatton, 5.

CAFE IN CAIRO, A, PDC, Priscilla Dean, 6.

CAPITAL PUNISHMENT, PF, Clara Bow,
George Hackathorne, 6.

CAPTAIN BLOOD, V, J. Warren Kerrigan, Jean
Paige, 10.

CAPTAIN JANUARY, PL, Baby Peggy, 6.

CHALK MARKS, PDC, Marguerite Snow, 5.

CHAMPION OF LOST CAUSES, F, Edmund
Lowe, 5.

CHARLEY’S AUNT, PDC, Syd Chaplin, 6.

CHEAPER TO MARRY, MG, Conrad Nagel,
Marguerite de la Motte, Lewis Stone, Paulette
Duval, Loui.se Fazenda. 7.

CHEAP KISSES, FBO, Lillian Rich, Cullen Lan-
dis, 6.

CHORUS LADY, THE, PDC, Margaret Livings-
ton, 6.

CHRISTINE OF THE HUNGRY HEART, FN,
Florence Vidor. Ian Keith, 8.

CHU CHIN CHOW, MG, Betty Blythe. 7.

CIRCE THE ENCHANTRESS, MG, Mae Murray,
James Kirkwood, 7.

CITY THAT NEVER SLEEPS, THE, FP, Louise
Dresser, Ricardo Cortez, Kathlyn Williams, 6.

CLASSMATES. FN, Richard Barthelmess, 7.

CLEAN HEART. THE, V, Percy Marmont, 8.

CLOUD RIDER, FBO, A1 Wilson, 5.
roiwi^ ONT COWBOYS (Arrow), Dick Hatton. 5.

COMING THROUGH, FP, Thomas Meighan. Lila
Lee. Wallace Beery. 6.

COWBOY PRINCE, THE (Arrow), Ashton Dear-
holt, 5.

THE (Burr), Johnny Hines, 7.

CRIMSON circle, the, (Hepworth), Flora
LeBreton. 6.

CURLYTOP. F. Shirlev Mason, 6,

CYCLONE RIDER, THE, F, Reed Howes, 7,

DANCERS, THE, F, Madge Bellamy, Alma Ru-
bens. Genr<re O’Brien. 7.

DANGEROUS FLIRT, THE, FBO, Evelyn
Brent. 6.

DANTE’S INFERNO, F, Ralph Lewis, Pauline
Starke. 6.

DARING CHANCES, U. Jack Hoxie, 5.

DARK SWAN. THE. W, Marie Prevost. 6.

DARWIN WAS RIGHT, F, George O’Brien, 5.

DAUGHTERS OF THE NIGHT, F, Alyce Mills, 6.

DEADWOOD COACH, F, Tom Mix. 7.

DESERT HAWK, THE, (Arrow), Ben Wilson, 5.

DEVIL’S CARGO, THE, FP, Pauline Starke,
Wallace Beery, William Collier, Jr., 8.

DIAMOND BANDIT, THE, (Arrow), Ashton
Dearholt, 5.

DICK TURPIN, F, Tom Mix. 8.

DIXIE HANDICAP, THE, MG, Claire Windsor, 6.

DYNAMITE SMITH, P, Charles Ray, 7.

EARLY BIRD, THE, (Burr), Johnny Hines, 7.

EAST OF BROADWAY, AE, Owen Moore, 6.

EAST OF SUEZ, FP, Pola Negri, 7.

EMPTY HANDS, FP, Jack Holt, Norma Shearer.
7.

EMPTY HEARTS (Banner), Clara Bow. John
Bowers, 6.

END OF THE WORLD, THE, UA, Jack Pick-
ford, 7.

ENTICEMENT, FN, Ian Keith, Mary Astor, Clive

Brook, 7.

EXCUSE ME, MG, Norma Shearer, Conrad Nagel,
Renee Adoree, Walter Hiers. 6.

FALSE TRAILS (Steiner), Pete Morrison, 5.

FANGS OF THE WOLF (Weiss), Charles Hutch-
ison, 5.

FAST AND FEARLESS (Weiss), Buffalo Bill,

Jr., 5.

FAST SET, THE, FP, Betty Compson, 7.

FAST WORKER, THE. U. Reginald Denny.
Laura LaPlante, 7.

FEAR BOUND, V, Marjorie Daw, Niles Welch, 6.

FEARLESS LOVER, THE, (CBC), Eva Novak,
William Fairbanks, 6.

FEET OF CLAY, FP, Cecil B. DeMille, 10.

FEMALE, THE, FP, Betty Compson, 6.

FIGHT FOR HONOR, A, (CBC), Eva Novak,
William Fairbanks, 5.

FIND YOUR MAN, W, Rin-Tin-Tin, 7.

FLAMES OF DESIRE, F, Wyndham Standing, 6.

FLAMING FORTIES, THE, PDC, Harry Carey. 6.

FLASHING SPURS, FBO, Bob Custer, 5.

FLYING HOOFS, U, Jack Hoxie, 5.

FOLLY OF VANITY, F, Billie Dove, Jack Mul-
hall, Betty Blythe. 7.

FOOL AND HIS MONEY, A (CBC), Madge Bel-

lamy. 6.

FOR ANOTHER WOMAN (Rayart), Kenneth
Harlan, 6.

FORBIDDEN PARADISE, FP. Pola Negri, Ben
Lyon. 8.

FORTY WINKS, FP, Raymond Griffith, Viola
Dana. 7.

FRIVOLOUS SAL, FN, Mae Busch, Eugene
O’Brien, Ben Alexander, 8.

GAIETY GIRL. THE, U. Mary Philhin, 8.

GAMBLING FOOL, THE, (Independent), Frank-
lyn Farnum, 6.

GARDEN OF WEEDS, THE, FP, Betty Comp-
son. 6.

GEARED TO GO (Rayart), Reed Howes, 5.

GIRL OF GOLD, PFC, Florence Vidor, 6.

GIRL ON THE STAIRS, THE, PDC, Patsy Ruth
Miller, 6.

GOLDEN BED, THE, FP, Lillian Rich, Vera
Reynolds. Rod LaRoeque, 9,

GOLD HEELS. F. Georce O’Brien, fi.

GERALD CR-ANSTON’S LADY, F, Alma Ru-
bens. 7.

GREAT DIAMOND MYSTERY, THE, F, Shirley
Mason, 5.

GREATER THAN MARRIAGE, V, Lou Tellegen,
Marjorie Daw, 7.

HARD HITTING HAMILTON (Weiss), Buffalo
Bill, Jr.. 5.

HEARTS OF OAK, F, Hobart Bosworth, Pauline
Starke. 6.

HELEN’S BABIES. PL, Baby Peggy, 6.

HER HUSBAND’S SECRET, FN, Antonio Mo-
reno, David Torrence, Patsy Ruth Miller, Ruth
Clifford. 6.

HER LOVE STORY, FP, Gloria Swanson, 7.

HER MARKET VALUE, PDC. Agnes Ayres. 6.

HER NIGHT OF ROMANCE. FN, Constance
Talmadge, Ronald Colman, 8.

HE WHO GETS SLAPPED, MG, Lon Chaney.
John Gilbert, Norma Shearer, Marc McDer-
mott. Tully Marshall, 7.

HIS HOUR, MG, Aileen Pringle. John Gilbert, 6.

HIS MAJESTY THE OUTLAW (Arrow), Ben
Wilson. 5.

HIT AND RUN, U, Hoot Gibson. 6.

HONOR AMONG MEN. F, Edmund Lowe, 7.

HORSE SENSE (Arrow), Dick Hatton, 5.

HOT WATER. P. Harold Lloyd, 8.

HOUSE OF YOUTH, THE, PDC, Jacqueline
Logan, 7.

HfTRRirsNE Kin. THF IT, Hoot Gibson. R

HUSBANDS AND LOVERS, FN, Lewis Stone,

riorence Vidor, Lew Cody, 6.

IDLE TONGUES, FN, Doris Kenyon. Percy Mar-
mont, 6.

IF I MARRY AGAIN, FN, Doris Kenyon, 7.

IN EVERY WOMAN’S LIFE, FN, Virginia Val-
li, 7.

INEZ FROM HOLLYWOOD, FN, Anna Q. Nils-

son, Lewis Stone, 7.

IN HOLLYWOOD WITH POTASH AND PERL-
MUTTER, FN, George Sidney, Alexander Carr,

7.

IN LOVE WITH LOVE, F, Marguerite de la

Motte, 6.

IS LOVE EVERYTHING, AE. Alma Rubens,
Frank Mayo, 6.

ISN’T LIFE WONDERFUL, UA, D. W. Grif-

fith, 8.

JANICE MEREDITH, MG, Marion Davies, 12.

JIMMY’S MILLIONS, FBO, Richard Talmadge, 6.

K—THE UNKNOWN, U, Virginia Valli, 8.

KISS IN THE DARK, A, FP, Aileen Pringle, 6.

LADY, THE, FN, Norma Talmadge, George
Hackathorne, Marc McDermott, 7.

LADY OF THE NIGHT, MG, Norma Shearer.

Malcolm McGregor, 7.

LAST LAUGH, THE, U, Emil Jannings, 7.

LAST MAN ON EARTH, THE, F. Earle Fox, 7.

LAUGHING AT DANGER, FBO, Richard Tal-

madge, 6.

LEARNING TO LOVE, FN, Constance Tal-

madge, 6.

LET HIM BUCK (Sanford), Dick Carter, 5.

LIFE’S GREATEST GAME, FBO, Johnnie Walk-
er, 7.

LIGHTHOUSE BY THE SEA, THE, W, Rin-Tin-

Tin, 7.

LIGHTNING ROMANCE (Rayart), Reed Howes,

5.

EAN
The)&nkee0nsul

From the Bubbling Musical Comedy of Laughing Memoiy ^
^

Ly Henry Blossom Jr. and Allred G. Rotten

Associated Exhibitors
AITXUA S. KANf* FlUClDtNT JAMESW HORNE
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RIALTO
CRITERION
LOEWS’ N. Y.
LOEWS’
N. Y. ROOF

BROADWAY
ioo%

RAVEN HA
STRAND
RIVOLI
CAPITOL
PICCADILLY
COLONY

Every Exclusive Picture House from 42nd to 53rd Street is Equipped with Halftones

PREMIER
ROMOLA

COHAN
345 West 39th St. RAVEN

PRESENTATIONS
LOST WORLD

ASTOR

QUO VADIS

APOLLO
SCREEN CORPORATION New York City

LOSERS END, THE, (Steiner), Leo Maloney, 6.
LOST CHORD, THE, (Arrow) David Powell,

Alice Lake, 7.

LOCKED DOORS, FP, Betty Compson, Theodore
Roberts, Kathlyn Williams, 6.

LOST LADY, THE, W, Irene Rich, 7.
LOVE AND GLORY, U, Charles DeRoche, 8.
LOVER OF CAMILLE, THE, W, Monte Blue,
Marie Prevost, 6.

LOVE’S WILDERNESS, FN, Corinne Griffith, 7.MADONNA OF THE STREETS, FN, Nazimova,
Milton Sills, 8.

MAD WHIRL, THE, U, May McAvoy, 6.
MANHATTAN, FP, Richard Dix, 7.

MAN MUST LIVE, A, FP, Richard Dix, 7.MAN WHO FIGHTS ALONE, THE, FP, William
Farnum, 7.

MAN WHO PLAYED SQUARE, THE, F, Buck
Jones, 5.

MAN WITHOUT A HEART, THE, (Banner),
Kenneth Harlan, 6.

MARRIED FLIRTS, MG, Pauline Frederick, Con-
rad Nagel, Mae Busch, Huntly Gordon, 7.

MEASURE OF A MAN, THE, U, William Des-
mond, 6.

MEDDLING WOMEN, C, Lionel Barrymore, 7MERTON OF THE MOVIES, FP, Glenn Hunter,
Viola Dana, 8.

MIDNIGHT EXPRESS, THE, (CBC), Elaine
Hammerstein, 6.

MIDNIGHT MOLLY, FBO, Evelyn Brent 6
MILLIONAIRE COWBOY, THE, FBO, Lefty

Flynn, 5.

MINE WITH THE IRON DOOR, THE, PL, Pat
O’Malley, Dorothy Mackaill, 8,

mirage, the, PDC, PTorence Vidor, 6,M^S BLUEBEARD, FP, Bebe Daniels, Raymond
Griffith, 7,

MY HUSBAND’S WIVES, F, Shirley Mason, 5.
NAVIGATOR, THE, MG, Buster Keaton, 6.NEW TOYS, FN, Richard Barthelmess, Mary
Hay, 8.

NO GUN MAN, THE, FBO, Lefty Flynn, 5,NORTH OF 36 FP, Jack Holt, Lois Wilson,
Ernest Torrence, 8.

NOT BUILT FOR RUNNING (Steiner), Leo Ma-
loney, 5.

NOTCH NUMBER ONE (Arrow), Ben Wilson, 5OFF THE HIGHWAY, PDC, Jacqueline Logan, 6.OH DOCTOR, U, Reginald Denny, 7.OH YOU TONY, F, Tom Mix, 7.
ONE GLORIOUS NIGHT (CBC), Elaine Ham-

merstein, 6.

ONE NIGHT IN ROME, MG, Laurette Taylor, 6.ONLY WOMAN, THE, FN, Norma Talmadge,
Eui?ene O’Brien, 7.

ON PROBATION (Steiner), Edith Thornton, 5.ON THE STROKE OF THREE, FBO, Kenneth
Harlan, Madge Bellamy, 7.

NIGHT, FP, Viola Dana, Raymond
Griffith, Jetta Goudal, Lefty Flynn, 6.

PAINTED FLAPPER, THE, C, Pauline Garon,
Jame.s Kirkwood, 6,

PAMPERED YOUTH, V, Alice Calhoun, Cullen
I,,andis, 7,

PARASITE’ THE, PF, Madge Bellamy, Owen
Moore, 5.

PELL STREET MYSTERY, THE, (Rayart),
George Larkin, ,6,

PETER PAN, FP, Betty Bronson, Ernest Tor-
rence, 7.

PHANTOM SHADOWS (Fleming), A1 Ferguson,
5.

PIPES OF PAN (Hepworth), Alma Taylor, 6,

PORTS OF CALL, F, Edmund Lowe, 6.

PRICE OF A PARTY, THE, AE, Hope Hamp-
ton, Harrison Ford, Mary Astor, 6.

PRICE OF PLEASURE, THE, U, Virginia Valli,

Norman Kerry, 7.

PRICE SHE PAID, THE (CBC), Alma Rubens, 5.

RACING FOR LIFE (CBC), Eva Novak, 5.

RAG MAN, THE, MG, Jackie Coogan, 6.

RAMSHACKLE HOUSE, PDC, Betty Compson, 6.

RANGE TERROR, THE, FBO, Bob Custer, 5.

RECKLESS RIDIN’ BILL (Sanford), Dick Carter,
5.

RECKLESS ROMANCE, PDC, T, Roy Barnes, 6.

REDEEMING SIN, THE, V, Nazimova, Lou
Tellegen, 6.

RED LILY, THE, MG, Ramon Novarro, Enid
Bennett, 7.

RIDIN’ KID FROM POWDER RIVER, THE, U,
Hoot Gibson, 6.

RIDIN’ MAD (Arrow), Yakima Canutt, 5.

RIDIN’ PRETTY, U, William Desmond, 5.

RIP ROARING ROBERTS (Weiss), Buddy
Roosevelt, 6.

RIPSNORTER, THE, (Arrow), Dick Hatton, 6.

ROARING ADVENTURE, U, Jack Hoxie, 5.

ROARING RAILS, PDC, Harry Carey, 6.

ROMANCE AND RUSTLERS (Arrow), Yakima
Canutt, 5.

ROSE OF PARIS, U, Mary Philbin, 7.

ROUGHNECK, THE, George O’Brien, 8.

SAFEGUARDED (Rayart), Eva Novak, 6.

SAINTED DEVIL, A, FP, Rudolph Valentino, 9,

SALVATION HUNTERS, UA, Josef von Stern-
berg, 6.

SAND BLIND (Arrow), Ben Wilson, 5.

SANDRA, FN, Barbara LaMarr, 8.

SCARLET AND GOLD (Fleming), A1 Fergu-
son, 6.

SEA HAWK, THE, FN, Milton Sills, Enid Ben-
nett, 12.

SECRETS OF THE NIGHT, U. James Kirkwood,
Madge Bellamy, 7.

SELL ’EM COWBOY (Arrow), Dick Hatton, 5.

SHACKLES OF FEAR (Fleming), A1 Ferguson, 5.

SIDE SHOW OF LIFE, THE, FP, Ernest Tor-
rence, Anna Q. Nilsson, 6.

SIGN OF THE CACTUS, THE, U, Jack Hoxie, 5.

SILENT ACCUSER, THE, MG, Peter the Great,
6 .

SILENT WATCHER, THE, FN, Glenn Hunter,
Bessie Love, 8.

SILENT WIRES (Steiner), Charles Hutchison, 5.

SILK STOCKING SAL, FBO, Evelyn Brent, 6.

SINNERS IN HEAVEN, FP, Richard Dix, Bebe
Daniels, 6.

SINNERS IN SILK, MG, Adolphe Menjou, 6.

SMOULDERING FIRES, U. Pauline Frederick, 8.

SNOB. THE. MG. John Gilbert. 7.

SO BIG, FN, Colleen Moore, John Bowers, Ben
Lyon, 9.

SOFT SHOES, PDC, Hari-y Carey. 6.

SO THIS IS MARRIAGE, MG. Eleanor Board-
man, Conrad Nagel. Lew Cody. 7.

SOUL’S AWAKENING, A, (Cranfield-Clarke),
Flora LeBreton. 6.

SPEAK NO EVIL (Cranfield-Clarke), Alma Tay-
lor. 6.

STEPPING LIVELY, (FBO), Richard Talmadge,
5.

SUNDOWN, FN, Bessie Love, Hobart Bosworth,
Roy Stewart, 9.

SUNSET TRAIL, THE, U, William Desmond, 5.

TAINTED MONEY* (CBC), Eva Novak, William
Fair-banks, 5.

TARNISH, FN, May McAvoy, Roland Colman, 7.

TEETH, F, Tom Mix, Tony, Duke, 6.

THIEF IN PARADISE, A, FN, Ronald Colman,
Eleanor Boardman, Aileen Pringle, 8.

THIS WOMAN, W, Irene Rich, 7.

THOSE WHO JUDGE (Banner), Patsy Ruth
Miller, Lou Tellegen, 6.

THUNDERING HOOFS, FBO, Fred Thomson, Sil-

ver King, 5.

TOMBOY, THE, C, Dorothy Devore, Herbert
Rawlinson, B.

TOMORROW’S LOVE, FP, Agnes Ayres, 6.

TONGUES OF FLAME, FP, Thomas Meighan, 7.

TOP OF THE WORLD, THE, FP, James Kirk-
wood, Anna Q. Nilsson, 7.

TORNADO, THE, U, House Peters, 7.

TRAIL DUST (Rayart), David Dunbar, 5.

TRAIL OF VENGEANCE (Fleming), A1 Fergu-
son, 5.

TRAIL RIDER, THE, F, Buck Jones, 5.

TRIFLERS, THE, PF, Mae Busch, Frank Mayo,
7.

TRIGGER FINGERS, FBO, Bob Custer, 5.

TROUBLE BUSTER, THE (Steiner), Leo Ma-
loney, 5.

TROUBLES OF A BRIDE, F, Robert Agnew,
Mildred June, 5.

TROUPING WITH ELLEN, PDC, Helene Chad-
wick, 6.

TWO FISTED SHERIFF, A, (Arrow), Yakima
Canutt, 5.

TWO SHALL BE BORN, V, Jane Novak, Ken-
neth Harlan, 6.

TURNED UP (Steiner), Charles Hutchison, 5.

UNRESTRAINED YOUTH (Lee Bradford),
Brandon Tynan. 5.

VANITY’S PRICE, FBO, Anna Q. Nilsson, 6.

VERDICT OF THE DESERT, THE (Steiner),
Neal Hart. 5.

VIC DYSON PAYS (Arrow), Ben Wilson, Neva
Gerber, 5.

VIRTUOUS REVOLT (Steiner), Edith Thornton,
5.

WAGES OF VIRTUE, FP, Gloria Swanson, 7.

WALLOPING WALLACE (Weiss), Buddy Roose-
velt, 5.

WARRENS OF VIRGINIA, THE, F, Martha
Mansfield. Wilfred Lytell, 6.

WELCOME STRANGER, PDC, Dore Davidson,
Florence Vidor, 7.

WESTERN WALLOP, THE, U, Jack Hoxie, 5.

WHITE MAN, PF, Alice Joyce, Kenneth Har-
lan, 7.

WHITE SHEEP, P, Glen Tryon, 7.

WINE OF YOUTH, MG, Eleanor Boardman, Ben
Lyon. 7.

WINNER TAKE ALL, F, Buck Jones. 6.

WOLF BLOOD (Lee Bradford), George Chese-
boro, 5.

WOMEN FIRST (CBC), Eva Novak, William
Fairbanks. 5.

WORLDLY GOODS, FP, Agnes Ayres. 6.

YOLANDA, MG, Marion Davies, 10.
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Rothacker-Alter Laboratories, Hollywood, Calif

Look Better-
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Glorious News from

(No. 432— Straight from the Shoulder Talk by Carl

I WISH EVERY SINGLE ONE OF YOU EXHIBITORS COULI
have been here in Universal City with me during the past few weeks

I WISH YOU COULD SEE FOR YOURSELF WHAT SIMPLE
wonderful box-office stuff we are preparing for you for our ^^Secom

White List/’ I never was so happy in my life about the quality o

Universal pictures* I never was so safe in promising you that if you^l

hang onto your play dates Fll give you the kind of pictures you long fon

FIRST OF ALL THERE’S THE MARVELOUS SUPER-PICTURI
^^The Phantom of the Opera”* Nothing like it has ever been showi

on the screen* I don’t believe any picture has ever created the stir thi^

remarkable production will create* Everyone who has seen it is wildlj

enthusiastic about it* It is fantastic, it is daring, it is thrilling, it i

novel* It is an exact reproduction of Gaston Leroux’s great book*

only wish I could get all the color scenes ready for immediate releas

but that is impossible* So be patient* You’ve got the treat of your lip

coming.

AND THE OTHER DAY I SAW HARRY POLLARD’S ^^CAL*

fornia Straight Ahead”, Reginald Denny’s very best picture to date. Yo
liked ^^Oh Doctor” and some of you said you hoped we could keep m
the fast pace set by that picture* Well, we’ve beaten it: ^^Californi|

Straight Ahead” is a perfect knockout and you’ll love it*

ANOTHER COMPLETED PICTURE IS ^^SIEGE”* ALTHOUGI
Samuel Hopkins Adams wrote a great story, I honestly like the pictuv



Universals Studios
Laemmlef President of the Universal Pictures Corf>.)

even better than the book* Svend Gade has given it the master touch

in directing, in lighting, in acting, in everything* Virginia Valli, more
beautiful than ever, Eugene O’Brien, Marc McDermott and Mary
Alden are the principals in a wonderful cast*

REX BEACH’S ^^THE GOOSE WOMAN” WILL SIMPLY
bowl you over* Wait until you see the work Louise Dresser does in

this production. It will be a brand new screen experience for you*

I think it is the best picture Clarence Brown ever directed,

I CAN’T GIVE YOU ALL THE DETAILS NOW, BUT I

wish you could also see ^^The Teaser” with Laura La Plante and

Pat O’ Malley and Peacock Feathers”, the latter featuring Jacqueline

Logan* Another which I think will be an absolute novelty but which is

not yet ready to look at is ^^The Home Maker” with Alice Joyce and
Clive Brook* This is one of the oddest stories ever screened and it

ought to arouse a nation-wide discussion on the unique question it raises*

^‘THE PONY EXPRESS”, A REAL EPIC OF THE WEST, IS

in work, and Lorraine of the Lions” (which title will be changed) is

nearly done* This features Norman Kerry and Patsy Ruth Miller*

ALL IN ALL,THENEW STUFF WILLEVEN LICK THE FIRST
White List” and I don’t know what better promise you could ask

than that* It proves again that Universal has the pictures* Wait:

Please wait* Hang onto your play dates like grim death and WAIT*
It will pay youy over and over again.
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Released by

Cprodacers TUstrUmtinq^
/CorporcUioTL ^

FOREIGN DISTRIBUTOR W« VOGEL DISTRIBUTING CORP P.C.MUNROE Pretioem RAYMOND PAWLEY i« Vice Prci. &Treav PAUL C.MOONEY vicePfd JOHN C. FLINN VkePrew

A vivid, romantic drama laid in post war \denna- written and
adapted by Harvey Gates. Directed by Tom Forman. Inter-

preted by an exceptional cast in support of Miss Dean, including

Alan Hale, Mitchell Lewis and Taylor Holmes.

A HUNT STROMBERG
personally supervised production

Produced by Hunt Stromberg Corporation

Charles R. Rogers, Treasurer

Mcml)er of: Motion Picture Producers and Distributors of America, Inc.—Will FI. Hays, President



8 EXHIBITORS HERALD April 18, 1925

CHARLIE
CHAPLIN

in

WiB Gold RusK

The Greatest Chaplin Comedy
Ever Produced

UNITED ARTISTS CORPORATION
‘Mary Pickford Charles Chaplin

Douglas Fairbanks D.W. Qriffiih

Jiiram Qbramj-, President. Joseph M.Jchenck, Chairman, Board of Directors'.
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Jack Pickford
ih

Now Booking

Waking Up the Town
By Jam&r Craze and Jrank Condon

featuring

NORMA SHEARER
and an^ OLL STAR COST including

Qlec 3. 'Jranc&r - Tierberf Pryor - Claire Me Dowell ~ Qnn

'Y'HIS is the type of picture that audiences have

always wanted and have always supported. It

is filled brimful with delightful action, heart interest

and suspense, ending with that ultimate justification

that sends your patrons away with pleasurable re-

memberances. It is a story of youth, with the two

leading characters portrayed most admirably by

JACK PICKFORD and charmingly

delightful NORMA SHEARER.
Everyone will be charmed by this

production. It will bring you real

box 'Office returns.

UNITED ARTISTS CX)RPORATION
CMary Pickford Charley Chaplin

Douglay ^airbanky D. W. Qriffifh
Jiiram Qbranns, President Joseph M Jchenck, Chairman

,
Board of Directorj-



Faced by death, Jim Warren refused to say one
word to save himself—until this pretender in

priestly garb lured from him the confession he
had never meant to make.

Haltingly he had unburdened his heart of its

two most precious secrets, only to find at the crm
dal moment that he had been tricked—duped by

this wolf in sheep’s clothing.

His blood boiled. He sprang

—

This is hut one of the tremendous moments in Max Marcirds drama

The play of a thousand thrills that jumped instantly to overwhelming

popularity. Now playing in New York to crowded houses, with H. B.

Warner in the leading role. Crooks, Blackmailers, Mystery, Melo-
drama, and above all, the burning love of a lawless father for the child

he does not know.
SPECIAL NOTE: Realizing the motion picture value of the above incident, as copyrighted so that the motion picture rights are completely safeguarded. Au
well as dozens of other powerful incidents in “SILENCE,” the play has been fully infringement of any kind will be vigorously prosecuted.

CROSBY GAIGE

—

229 West 42nd Street, New York
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**A thing done^ accomplished or
carried through, an achievement.”

and there in a nutshell is the
gist of the whole FIRST

NATIONAL common sense
policy of administration.
There in a very few words is

the goal towards which all

operations in the construction
of pictures is directed.

PERFORMANCE!
Build them to please, but

build them to make money at

any box office.

Build them with variety

—

build them from the best
stories possible to obtain and
give them into the best hands
to make them for the screen.

Give them punch and beauty
—and give them additional
drawing power value with the
biggest stars and supporting
casts.

PERFORMANCE!
The last word in determin-

ing Leadership.

national Pictureii

'NATIONAL
PICTURES,

'

I

{

I

[
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A T the beginning of 1924
we made it known to all

that the end of the year would
find FIRST NATIONAL, as
usual, leading the field.

At the start of this year we
also told you FIRST NATION-
AL would be found again hold-
ing the leading position.

And we told you we would
rest our claims on the actual
results our pictures would
show—we would bank all our
statements on PERFORM-
ANCE.
We declared we knew the

pictures FIRST NATIONAL
would release in 1924 and
1925 would outstrip the earn-
ing power for exhibitors of
those to be released by any
other company. That upon
PERFORMANCE and PER-
FORMANCE alone we would
depend for the final decision.
Fair enough, we should say.

Our faith in our product,
our organization, was not
misplaced.

PERFORMANCE DID TELL THE
STORY AND PROVED AGAIN THAT
THE FIRST NATIONAL SLOGAN
—“MAKE FIRST NATIONAL PIC-
TURES THE BACKBONE SERVICE
OF YOUR THEATRE’’— is advice
which, if followed, means big profits.

Tin&t national FictureA



'pHE great series of FIRST NATIONAL
pictures of 1924 and 1925 were collected

into two noteworthy groups. The first

was known as The Pacemaker Group and
they certainly were Pacemakers.

As they came into exhibitors’ hands it was
soon seen that if FIRST NATIONAL could keep
on turning out such a consistency of money-
makers they would mark 1924 as one of the
greatest years in the history of the business by
establishing a record for the biggest group of

product ever released by any one company.



I
N this group were found such pictures as “Tar-
nish,” “Potash and Perlmutter in Holly-

wood,” “Husbands and Lovers,” “The Silent

Watcher,” “Her Night of Romance,” “Class-
mates,” “Love’s Wilderness,” “The Only Wo-
man,” “So Big,” “As Man Desires,” and others
of such type.

A1 and Ray
and Norma

iL
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the next group began proving

their worth at the box office, it was
plainly to be seen that FIRST NATIONAL
was not only keeping up, but they were

going ahead with the big time value of

their product as shown in the previous

group and were again establishing with

The Leader Group another new standard

for the industry to follow.

i
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This group with “A Thief in Para-
dise,” “If I Marry Again,” “Her

Husband’s Secret,” “Enticement,” “New
Toys,” “Sally,” “Declasse,” “One Way
Street,” “Chickie,” “The Heart of a

Siren,” “Learning to Love,” and others

including those three great specials “Quo
Vadis,” “The Lost World,” and Norma
Talmadge’s “The Lady,” firmly estab-

lished the fact that FIRST NATIONAL
PICTURES are the most dependable
product the industry offers.



T/ie

WINNER GROUP

The outgrowth of actual
results—the product born

of money making picture
building success.

Out of study and experience

comes a group of pictures
that speak for themselves

—

a group the greatness of

which as a unit has never
been equalled before in this

business.

And once again do we say

put your faith in FIRST
NA T I

O

NA L—once again do

we tell you that if you want to

see a steady profit pour into

your box office window, book



And once again we pin

our faith on old man

PERFORMANCE
Once again do we call your at-

tention to what FIRST NA-
TIONAL PICTURES have
shown in the way of PER-
FORMANCE—how their con-
sistency in earning power has
placed them at the top of the
list for the year’s best pullers.

Once again do we promise
you big ones— consistent big
ones—pictures so powerful in

public appeal values that they
will surpass those ever re-

leased this coming season or
any season past by this or any
other company.

The peak—the highest point
yet reached in picture pro-

duction.

“THE
WINNER GROUP



THE ROSE OF MONTEREY
Another great Frank Lloyd production

A STORY of the days when undeveloped California
was the bone of contention between Mexico and the
United States. The father of Pepita owned a grant

of land of immense value—and he fights to keep California
under the dominion of Mexico. David Carson, American
ranch owner, is active in a movement to bring California
under the Stars and Stripes. The love affair of Pepita and
David and how their love proved an instrument through
which California was secured by the United States, makes
this story colorful in romance and adventure.

From the story by Eugene Woodward and Minna Smith

Presented by Frank Lloyd Productions, Inc.
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OUT OF THE RUINS
Presented by Frank Lloyd Productions, Inc.

SIR PHILIP GIBBS, internationally famous war
correspondent, lecturer and novelist, has

written a startling romantic tale laid in France
previous to and following the war. It tells of the

love of Yvonne, a little French girl, and Bertram
Gavandan, war hero, who through love of Yvonne
is branded as a deserter and supposedly shot. His

startling reappearance and the rapid rush of

events toward a climax have made this story one
of the most unusual of all after-the-war fiction.

To be a Frank Lloyd Production.



CONSTANCE TALMADGE
EAST OF THE SETTING SUN

ASEQUEL to “Graustark” and “Beverley of

Graustark” by George Barr McCutcheon,
in which Constance Talmadge will star. A
Saturday Evening Post story of an American
newspaper correspondentwho marries a mysteri-

ous young lady in order to aid her to escape from
Hungary. He later locates her in Graustark,

finding she is a member of the royal family and
still legally his wife.

Presented by Joseph M. Schenck

1 m w Ti



RICHARD BARTHELMESS

This successful play by Hubert Osborne,
produced by David Belasco, will serve as a

vehicle for Richard Barthelmess. A stirring

drama of the sea and a boy who followed it.

A splendid story with unusual atmosphere, and
fascinating characterizations. Above all it con-
tains a role for Barthlemess that will be called

one of his outstanding performances.

"A John S. Robertson Production
Presented by Inspiration Pictures, Inc,
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COLLEEN MOORE

CLARISSA AND THE POST ROAD

ASaturday Evening Post story by Grace Sart-
\vell Mason in which Colleen Moore will

star. A young girl who starts a lunch wagon on
a popular automobile highway and a truckman
who becomes one of her regular patrons are the
principals. Their romance and the revelation
that the truckman is really a member of an
aristocratic family who is building up his own
business, is filled with many delightful situa-
tions and surprises.

I

[

I

f

J



COLLEEN MOORE

DON JUAN’S THREE NIGHTS

A COMEDY drama, centering around a great
tenor, the idol of women, who, instead of

responding to the overtures of an infatuated
young girl, treats her as a child and appoints
himself her guardian. He guides her to ideal

womanhood and finds a husband for her, only
to find himself in the role of lover.

It is a most unique and interesting story, and
one that offers great possibilities for Miss
Moore.



COLLEEN MOORE

JOSEPH GREER AND HIS DAUGHTER

ANOVEL by Henry Kitchell Webster, in which
Colleen Moore will star. The drama of a

middle aged man of violent emotion and primitive

likes and dislikes and his daughter—whose tem-
peramental make-up is similar to her father’s.

Their efforts to overcome misunderstandings and
distrust and their final happiness makes this one
of the most unusual novels of many months. The
background is New York, Chicago and California.

!



Corinne Griffith Productions, Inc., Presents

• CORINNE GRIFFITH

Edna FERBER, author of “So Big,” has
taken as the heroine of this new story a

middle class New York girl, who has a horror of

settling down to a hum-drum existence as the
wife of a small wage earner. But theories as

well as kingdoms are upset by the arts of Cupid
and the heroine of “Classified” is led to the
altar by a $40 a week clerk and starts house-
keeping in Harlem.
This story first appeared in Cosmopolitan

magazine.



Corinne Griffith Productions, Inc,, presents

CORINNE GRIFFITH

A SCREEN adaptation of the successful stage

play by Owen Davis. An interesting drama
of small town life revolving around the prob-

lems of a poor boy in love with the richest girl

in the town, and his struggles to remove the

barrier of wealth which constantly stands be-

tween them. A realistic war background in

some parts of the picture. One of the most
sympathetic roles Corinne Griffith has ever had.

I



Corintie Griffith Productions, Inc., presents

CORINNE GRIFFITH

TN which Miss Griffith will assume the

role made famous by Florence Reed
on the stage. A strong story of a woman’s
search for happiness, moving against a

luxurious and fascinating background.
Adapted from the play by Reginald

Goode.
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P'ROM the few productions

listed so far the exhibitor

can see that FIRST NATIONAL,

which earned its claim to

leadership in the past, is not

speaking idly when it states

that this leadership will be

proved again and strength-

ened in the remarkable as-

semblage of entertainment

known as the Winner Group.

Were there to be no more

than the pictures already

mentioned the exhibitor

would be assured of a strong

group of money-makers. But

the Winner Group will con-

tain from 50 to 60 pictures,

and not one of them will drop

from that standard—the only

standard First National will

admit—the ability of each in-

dividual picture to draw and

3iM{ national Pictureik
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its individualdraw

Organization and experi-

ence—from the time of select-

ing a story to its final edit-

ing — these cannot fail to

count in the supreme effort

to make pictures that will be

winners. And behind every

picture in the Winner Group

there is organization that has

yet to find an equal ;
there is

the experience of First

National’s phenomenal suc-

cess in the past. The First

National policy of production

administration cannot fail in

its objective. It has been, it

is today, and it will be in the

Winner Group, demonstrated

in the PERFORMANCE of

First National Pictures.



MILTON SILLS

From the story by M. D. C. Crawford. Milton

Sills in the role of a young prize-fighter, who,

influenced by the love of a girl, leaves the ring

for a venture in the lumber business in Maine.

A wonderful he-man role for Milton Sills,

crowded with every opportunity for this star to

display the abilities that the fans of the country

love to see.

An Earl J. Hudson Production
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THE UNGUARDED HOUR
A Saturday Evening Post serial by

Margaretta Tuttle showing the follies

and the fascination of the modern Amer-
ican Girl. It vindicates her in the freedom
she enjoys in her relationships with men,
and shows her as a delectable combination
of virtue and sophistication with a fas-

cination unrivalled by the women of

any other nation.



BED AND BOARD

ASTORY by Lenore Coffee in which
Doris Kenyon will play under the

supervision of Earl Hudson. The story of

a dissatisfied wife who feels that despite

woman’s long struggle for emancipation,
the modern wife is almost as much a

slave to her husband as a cloistered in-

mate of a Turkish harem. She rebels.

But after a series of most interesting

experiences she realizes that her bondage

I
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“THE LADY WHO
PLAYED FIDELE”

'^HIS Red Book story of Gerald Beau-
mont’s is a strong and powerful ro-

mantic drama concerning a great love

that lasted the length of a life time, a

love lost in youth to be regained again

only after twenty years had elapsed.

Doris Kenyon to be seen in the leading

role of this E. J. Hudson production.



ASTORY of a typical American small town
and the most lovable character in it—the

kindly old lawyer whose only fault is his fond-

ness for his bottle. How the efforts of the citi-

zens to drive him from town act as a boomerang
and how the old man is finally elected mayor,
make this an exceedingly interesting comedy
drama. A strong love story adds to the suspense.

A.n Earl J. Hudson Production



‘‘A HUSBAND
FOR GEORGE-ANNE

^ From the story by Hazel Christie MacDonald

The story of George-Anne, a beautiful girl

who does everything so well that men are

afraid of her and she seems destined to the “old

maids’ home.” She decides to adopt the role of

a flippant flapper and become the kind of a girl

she thinks men want. The complications that

ensue result in a delightful comedy drama of

small town and New York life.



''T^HE lure of the Orient—the woman’s place

in her husband’s career—and the baffling

mystery resulting from the murder of the

Colonial president

These are the ingredients that go to make a

story of unusual interest in “Karriere” (Careers)

the European drama by Alfred Schirokauer and
Paul Rosenhayn, which has been bought for

early production.

1



A CURRENT novel by Cosmo Hamil-

ton, one of the most popular of

present day writers of society dramas.

“Paradise” is a vivid story of English

society which moves against a luxurious

and fascinating background. Production

will be supervised by June Mathis.



I

FIRST NATIONAL’S
NEW SPECIALS

And just as FirstNational,
in the past two years, sup-

plied not only a steady supply
of consistent box office hits,

but also made available to
exhibitors specials which
made history and shattered
records in leading theatres
throughout the land, so in
the forthcoming season of
1925-1926 there will reach the
industry from First National
seven super productions.

First National specials in
the past —“The Sea Hawk”,
‘ ‘Abraham Lincoln’ ’

,

‘ ‘Secrets’
’

in 1924 and “The LostWorld”,
“QuoVadis” and “The Lady”
in 1925—have set a precedent
that only the most whole-
hearted effort and greatest
ability in production can
equal. Yet the specials of
1925-26 are designed to equal
and exceed the specials of the
past

;
to contain the elements

of box office success so surely
and so strongly that they will
stand alone as money makers;
and to force their titles upon

uxrAi Daiional Pictured
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the year’s roll of honor, not
only as commercial successes,
but as artistic triumphs as
well.

There will be no bigger
pictures on the market during
the coming season than First
National’s specials. They will
be built upon a solid founda-
tion of story values, made
strong by the presence of stars
and casts whose names are
the greatest box office mag-
nets the industry can offer,

and designed and finished by
men who have proven in the
past their ability to create
not only a good and success-
ful picture, but one that
towers as supreme entertain-
ment.
A First National special in

the past has meant to exhibi-
tors throughout the land an
entertainment treat that adds
not only to the success of the
theatre, but to its prestige and
good standing as well. First
National’s specials for the
coming year will not fall from
this standard. They will be
the best that the motion
picture can offer.



NORMA TALMADGE

/^NE of the permanent
“best sellers”,

George Barr McCut-
cheon’s novel of a

mythical European
principality, with its

pomp and royalty,
makes an admirable
vehicle for Norma
Talmadge. The storj^

of a wealthy young
American who falls in

love with a girl from
Graustark and then
later discovers that she

is Princess Yetive, its

ruler. Their marriage

takes place only after

the most startling
series of adventures.

Dimitri Buchowitzki
will direct. The sce-

nario is by Frances
Marion.

Presented by Joseph AT. Schencfc





WINDS OF CHANCE
Presented by Frank Lloyd Productions. Inc

ONE of the most virile

and fascinating stories
that Rex Beach ever wrote

.

Under the directorial
genius of Frank Lloyd it

promises to be transferred
to the screen as a gigantic
epic of one of America’s
most stirring periods—the
gold rush to the Klondike.
Its story traces the trials

of one man who faced the
Klondike alone, without
friends or money, and tells

how he, despite all obsta-
cles, won the long, stern
race for gold and with it

—romance.
This drama will be told

against a scenic back-
ground which in itself will
make “"Winds of Chance”
a memorable event in the
world of motion pictures.
It will be interpreted by a
cast headed by Ben Lyon,
Anna Q. Nilsson, Viola
Dana, Hobart Bosworth,
Tully Marshall and Claude
Gillingwater. The scenario
is by J. G. Hawks, who
adapted “The Sea Hawk”
to the screen.



'ir^m



'1

RAINBOW’S END
Presented by Frank Lloyd Productions, Inc.

13 EX Beach’s stories are

always vivid, real, in-

spiring. In “Rainbow’s
End” he has written a

novel of adventure, or ro-

mance, against the back-

ground of Mexico.

In the hands of Frank
Lloyd, maker of specials

for First National, this

novel will grow into a ti-

tanic story of a strange

adventure, of a man who
prepares to spend his life

in the search for lost gold,

and of a girl who waits for

his love. Lloyd’s record

proves that he is a master

in the making of adven-

ture stories. He has never

had a better story to work
with than “Rainbow’s





MEN OF STEEL
Supervision of Earl Hudson

SELECTED for picture
production from the

Saturday Evening Post story
“United States Flavor” by
R. G. Kirk because of its

momentous opportunity
for visualizing the growth
of a gigantic industry
along with a story of un-
failing action and ro-
mance. The Goliaths of
the steel world have been
built up from men like
Peter Carlock, who mar-
ried Nadia, daughter of a
Hungarian laborer, and
then worked, fought and
sweated his way to the
top rung of the ladder.
The same box office

supervision that made
“The Lost World,” will
be given “Men of
Steel,” which will be
produced under the per-
sonal supervision of Earl
Hudson and with a cast
headed by Milton Sills

and Doris Kenyon. Actual
scenes from some of Amer-
ica’s mammoth steel
plants will feature in the
production.
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VIENNESE MEDLEY
Supervision of June Mathis

'^HE after-the-war cata-

clysm of the former
pleasure loving city of

Vienna, done in a human
but spectacularly dramat-
ic manner, is the theme of

Edith O’Shaughnessy’s
“The Viennese Medley.”
The story of the outcast
daughter of an upper class

Viennese family who re-

turns in the city’s darkest
days to retrieve the
stricken family and jus-

tify her own faith in love

and the right of feminine
self expression.

This is a vivid portrayal

of big moments and events
—a big picture story in

every sense of the word
and one that will be
treated as such under the
supervision ofJune Mathis
and by a cast headed by
Anna Q. Nilsson.





COLLEEN MOORE

BROADWAY’S most
famous musical com-

edy of recent years will be
made into a First National
special with Colleen Moore
in the role of the little New
York girl, East Side bred,

whose Irish wit and beauty
are always dominant in

her struggle toward fame
and happiness.

After her tremendous
success in “Sally”, First

National will bend every
effort to make “Irene”
the greatest picture of her
career. With every facility

for a tremendous produc-
tion behind her, this
nationally-known and be-

loved story of the tene-

ments and the luxurious
modiste shops will be-

come one of the most
fascinating screen enter-

tainments of the year.





THE SPLENDID ROAD
Presented by Frank Lloyd Productions, Inc.

A story
of the West following

the gold-rush days (1850-

1854). It contains the ro-

mance and the pictur-

esqueness of incident and
character which will make
it the screen’s outstanding
story of the West. The
central figure, a beautiful

girl, resolved to play a

man’s role in a lawless pio-

neer country, provides a

colorful character study.

Frank Lloyd will give

this story an elaborate

production against beau-

tiful scenic backgrounds.

The story, by Vingie E.

Roe, one of the popular

young authors of the coun-

try, was published first in

magazine form and later

as a novel.

o <
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Producers

IV^EN who have learned

their trade ;
the very

mention of whose names

means confidence — such

are First National’s pro-

ducers. You know that

many of the pictures which

have been big successes for

you in the past have been

inspired and produced by

them. You know they

learned through training

and experience how to

catch that elusive thing

—

the public favor
;
that they

are building pictures not

for themselves and not for

their own glory, but for

you and your box office.

They have proven their

worth in dollars and cents.

Their product in the Win-

ner Group will prove it

the more.
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Directors

Behind each and every
picture in the Winner

Group will be an invisible
force—a force driving on
to success. First National
directors are not only
artists in dramatic con-
struction—they are prac-
tical motion picture men
with an intimate knowl-
edge of those elements of
audience appeal which
result in big money for

you.

The successful director
of today is aiming at one
thing only — your box
office. It is men of this

type who will be behind
the Winner Group. A men-
tal check-up will reveal
that in the past they have
produced money-makers.
In making the Winner
Group they will have every
opportunity— stars,
stories, casts and produc-
tion facilities—to beat
their own best records of
the past.

liTAi national Pictured
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'PJ'IRST National’s stars
^ for the coming season

are a galaxy that shine

with gold. Their names
alone are assurance for

steady, consistent profit

in any theatre of the land.

Their personalities domi-

nate the screen—and the

box office. They are
proven and tested win-

ners—backed in this group
of pictures by the greatest

stories that money can

buy and every production

facility that the resources

and brain-power of First

National can assemble.

As tremendous as was
their success in the past,

the Winner Group will

make First National’s

stars bigger than ever.

I'xxhi Rational Picturej^

FIRST •

NATIONAL f
PICTURES)





'T^HE players who will

appear in the Winner
Group—listed on this page

—n e e d no introduction

to the exhibitor who buys
carefully with an eye to

the box office.

First of all, this impos-

ing array guarantees that

each picture will be per-

fectly acted and the en-

tertainment value raised

to the highest possible

standard. Secondly, it as-

sures a line-up at your box
office—for each player has

a definite following that

will assert itself and result

in sure profits.

These casts will be dou-

ble guarantee to exhibit-

ors—perfectly acted pic-

tures with money-making
players.





''T^HE greatest guide to

^ the booking of your

backbone service is Per-

formance.

Performance—not what
they might do ; but what
they actually did, proved

by the irrefutable logic of

cold figures.

Upon Performance was
based First National’s

claim to leadership in the

past. Performance alone

has justified this claim.

And the continued leader-

ship of First National will

be built upon the Perform-

ance of the Winner Group.

Investigate Performance

—then book on Perform-

ance. You’ll be a 100%
FIRST NATIONAL.

3irAt national Pictured
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INCREASING THE
VALUE OF

‘PERFORMANCE’
FOR ALL

'T'HE men shown on these

pages represent the

backbone of the exhibition

field. Their theatres are

the finest in the country

and stand out in their re-

spective territories as the

last word in modern the-

atre management and or-

ganization.

FIRST NATIONAL pic-

tures, in reaching the pub-

lic eye through such chan-

nels, in receiving the

benefit of the best show-
manship judgment in pre-

sentation and in news-
advertising and exploita-

tion, naturally become of

greater value to other

exhibitors.

Sioland.

OkLahom. City, Ohio.

J^. CrandaLi
^^shin^ton, S). C

Cravcr

Charlotte. % C

'lirAi Rational Pictured
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I ^HE Winner Group,
comprising between

fifty and sixty pictures,

cannot fail to be the
strongest box office line-

up offered by any com-
pany during the coming
season. It cannot fail be-

cause it has big stars of

tremendous popularity
which grows with every
new picture; featured
players of drawing power
who will assure perfect in-

terpretation of each and
every story. The Winner
Group’s directors are men
who have proven their
ability to create money-
getting product; and the
producers are among the
outstanding figures in the
production world.
With this ability con-

centrated upon turning
the finest stories the world
of literature can offer into

successful pictures, there
can never be any doubt

—

the Winner Group will be
the year’s strongest box-
office line-up.

NORMA TALMADGE

COLLEEN MOOR.E

Joseph M.Schenck

Eirl Hudson

Simuel Goldwyn

E. M. Asher

M. C. Levee

A. H. Sawyer and

Herbert Lubin

June Mathis

Marion FairPax

Robert ICane

C. C. Burr
'Ixrhi Rational Pictured





PRIMED BY FLE,MINC « KE.^VEI Y. INC. MW YORK



April 18, 1925 EXHIBITORS HERALD 11

R eccnt (fammount advertise;
ments on Ten Commandments'

and "Be^fS^ar on Horseback" made
mention of THE GOLDEN FORTY
In answer to inquiries which the
use of the phrase has elicited
from exhibitors ^

theGOLDEN40
is the greatest gfroup of
forthcomings new product-
ions ever known in the his-

tory of the industry, and
will be announced in de-
tail within the next few
weeks by

paramount,
A
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Says the NEW YORK WORLD’S
Reviewer:

“I asked the lady on my left how she
enjoyed the picture, and she replied,

aaah,

IT’S WONDERFUL!”’
That’s what all the women of America are saying about this

Gorgeous Fashion Show Comedy Romance, “THE DRESS-
MAKER FROM PARIS,” available now, just before Easter! And
the men, too! For, according to the New York American: “The

friend of ours who said this is the greatest woman’s picture ever

made was only half right. He should have mentioned the men
also.”

“Girls, you’ll revel in this picture! Beautiful girls, exquisite crea-

tions ranging from evening* gowns to lingerie,” says the N. Y.

Mirror. And the Telegraph: “A gorgeous fashion parade with a

staggering appeal to the eye, and a whirlwind of laughs.”

Play it! Stage a fashion show. Ask about the special fashion

show trailer for advance showing. Get this one while it’s hot!

‘THE DRESSMAKER
FROM PARIS”

Leatrice Joy, Ernest Torrence, Mildred Harris
Allan Forrest, and 14 World Famous Models

Paul Bern Production. By Adelaide Heilbron and Howard Hawks

CC Q>arainountQ>ieture
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h o X TSI E s
MIGHTIEST OF ALL

GEORGE M. KRUPA
says:

“When it conies to origi-

nality I take off my hat to

Fox News. Exhibitors who
are not running it are miss-

ing something which I con-

sider a BOX OFFICE
ASSET.”

MR. KRUPA OWNS
the

HAMILTON
THEATRE

LANCASTER, PA.

FOX NEWS is a box office asset.

That is what exhibitors tell us.

They know that everybody who

goes to a theatre likes a news

reel.

Live-wire exhibitors give their

patrons the best news reel. That

is why FOX NEWS is growing in

popularity week by week —
making thousands of new

friends among theatre-goers.

SERVICE to all its clients, de-

pendability, speed, entertain-

ment are the qualities that have

put FOX NEWS in the foremost

position in the news reel field.

Fox FTLM COR.POR.ATION
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AL FERGUSON

PEGGY O'DAY

F. SCHUMANN-HEINK

MLLE. KOVANKO

“BETTER PICTURES!

DAVIS DISTRIBUl
PROFIT MAKERS FOR

J. J. FLEMING
Presents

A1 Ferguson in Two Series

of Outdoor Dramas

Peggy O’Day Productions
Presents

Peggy O’Day in a Series

of “Secret Service’’ Features

J. J. FLEMING
Presents

F. Schumann-FIeink

The screen’s Newest Find in a series

of Thrilling Society Dramatic Smashes

Clifford S. Elfelt Productions
Presents

A series of “Frontier Features
”

by General Chas. King, U. S. A.

FERD. H. ADAM
Presents

The Gorgeous “ARABIAN NIGHTS’’
Super-Special

“Tales of a Thousand and One Nights’’

The most beautiful picture ever made

U
¥
8

The Greatest Line-Up of

Independent Productions

Davis Distributing Division, Inc.

J. Charles Davis II, President

723—7th Ave. New York City

J
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FOR LESS MONEY”

ING DIVISION,
PROFIT TAKERS

Inc

Clifford S. Elfelt Productions
Presents a series of

JAMES OLIVER CURWOOD Features
with Star Casts

1

8

Ben Wilson Productions
Presents

The Outstanding Mystery Serial

“THE POWER GOD”
co-starring Ben Wilson and Neva Gerber

Clifford S. Elfelt Productions
Presents

“Ken” Maynard in a series

Glorifying The American Cowboy

I

!

[

I

Forrest Taylor Productions
Presents

A series of Striking Melodramas
Featuring Forrest Taylor and Anne Berryman

Clifford S. Elfelt Productions
Presents

A Series of Underworld
Society Dramas with

Box Office Casts

HEN WILSON

NEVA GERBER

KEN MAYNARD

I

We Handle Only Real

Box Office Attractions

Davis Distributing Division, Inc.

J. Charles Davis II, President

New York City FORREST TAYLOR723—7th Ave.
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In a headline—at a glance—the biggest

news of the Spring— Warner Bros., produc-

ers of profit pictures, will bring FORTY
FEATURES to the screen during the com-

ing season.

The Warner name—pledged to quality

—

is behind every picture. The stories, stars,

directors and casts will be the greatest that

experience and money can produce. They

'^0;:
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That’s the headline—the detailed story

coming. And it’s well worth waiting for!
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“THE MIRACLE OF THE WOLVES”
ACCLAIMED BY EVERY CRITIC!

“It is a wonderful picture. Nothing like the

scenes of the attack of the wolves has been

seen on the screen—vivid and exciting.”

—

Mordaunt Hall, N. Y. Times.

“
‘The Miracle of the Wolves’ is reall}' a

stupendous production. The scene of the wolves

is truly marvelous.”—Regina Cannon, N. Y.

Graphic.

“A stupendous piece of work. There is no

reason why it should not be a great subject

for all exhibitors. It’s splendid, spectacular,

and thrilling subject suitable for all houses.”

—

N. Y. Telegraph.

“Grandeur^—Charles Dullin is perfect. One is

impressed with the sincerity and magnificent

sweep of the production.”-

—

N. Y. Evening

Journal.

“
‘The Miracle of the Wolves’ is arresting,

inspiring and exhilarating.”—Harriette Under-

hill, N. Y. Herald-Tribune.

“Marvelously realistic, battles finely executed,

excellently acted. All in all a magnificent film.

A big achievement.”—Laurence Reid, M. P.

Nezvs.

“In our opinion Charles Dullin as Louis is far

more subtle in his art than is Emil Jannings.

The episode of the wolves is one of the most

amazing things ever filmed. If you appreciate

intelligent and often-inspired directing, you

should not miss seeing ‘The Miracle of the

Wolves’.”

—

N. Y. Evening Post.

“It’s a wallop—a knockout. We defy anyone
to contradict the following statement—nothing

like it has ever been seen in this country before.”

—Brooklyn Citizen.

“It is the earnest recommendation of this

department that you see ‘The Miracle’.”

—

Martin B. Dickstein, Brooklyn Daily Eagle.

“We have seen nothing greater of its kind than

the battle of the wolves.”

—

N. Y. Exhibitors

Trade Reviezv.

“France’s bid for cinema consideration is

brilliant, generously conceived and shrewdly

executed. It challenges certainly the California

championship.’’--George Gerhard, N. Y. World.

“Rises to unique and inimitable proportions

compared to our own products.”

—

N. Y. Zits.

“Majestic, colorful, and moves at an ever-

accelerating tempo, reaching a superb climax

and terminating quickly in a thoroughly satisfy-

ing manner.”—Rowland Vance Lee, Tacoma
Ledger (Wash.)

“It contains some of the most gorgeously

beautiful and thrilling scenes that were ever

caught by the roving eye of a motion picture

camera.”

—

The Sun.

“Urgently thrilling. Charles Dullin as Louis

stands out splendidly.”—Frank Vreeland, N. Y.

Telegram.

“It’s a remarkable production, superbly handled

by the director, Raymond Bernard, against a

background of history.”

—

N. Y. Evening Journal.

FIVE CAPACITY WEEKS
CRITERION THEATRE

NEW YORK CITY
Director Raymond Bernard Produced by Guy De Vilmorin Managing Director Rene Batigne
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Gilbert JE. Gable

presents'

The SKy
'Raider

tefith

Jacqueline Logan
and

Capf. J^ungesser

Destroyer of over 100 German airplanes

—

Given more medals and citations than any man in the War

—

His Croix de Guerre has over THIRTY silver palms

—

His achievements miraculous and unparalleled

—

Does his name mean anything to American audiences?

Now making personal appearances in this country and
everywhere hailed with extraordinary enthusiasm. His

name is drawing crowds and crowds.

Presented in a picture creating wide interest, arousing general

curiosity, and showing Nungesser in his fitting role, that of

King of the Air.

From *‘TKe Great Air Mall Robbery” bjr Jack Lait

A T. Haynes Hunter Vroduction

ASSOCIATED EA'HI'BITO'RS
rhyjica! Hijlributor
rathe Ejechange, Inc.

Encore
Pjetwrec

Foreign "Keprejentatitfe
Sidney Garrett
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‘‘Better Than Ever”

George Rea, Colonial Theatre, Washington C. H., O., wires

THANKS FOR BOX OFFICE RECORD STOP
BETTER THAN EVER STOP THE LAST WORD
AS A GUIDE TO BUYING PICTURES

Fred C. Hinds, Cresco Theatre, Cresco, la., writes

The new size of the BOX OFFICE RECORD is the

greatest improvement ever made in it. I have always

thought it the most valuable instrument of showman-
ship that has ever come from the press—and now it

is better than ever. The new size is all it needed. It’s

simply grand now.

And that’s the verdict that is coming in by telegraph and

mail from the near and far reaches of the industry about

the Spring Number of the BOX OFFICE RECORD
published in full HERALD page size

—

^^Bigger and Better Than Ever^^

I
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If He Can’t Edit,

He Can’t Direct

With great deference we shall pre-

sume to enter the august councils of
production with a suggestion:

The suggestion is concerned with
the cutting and editing of a produc-
tion upon which the camera work is

finished. The almost general prac-

tice of shutting the door of the cut-

ting room in the face of the director,

who has lived for weeks and months
with the story he is making, appears
to us to he somewhat without justi-

fication.

Time after time a director of in-

telligence and imagination—and if he
is without intelligence and imagina-
tion why let him direct at all?

—

labors over a scene or an effect with
the idea of getting a certain dramatic
shading in the result. He knows best,

or should know best, just what he is

seeking to get and just what part the
desired result is to play in the fin-

ished picture.

Any picture may be ruined in the
cutting and the very best may be ma-
terially improved by a wise and
knowing procedure of assembling
and cutting the scenes that have been
photographed. Hence, it seems to
us, the logical chief of the cutting,
editing and assembling work is the
director in whose mind’s eye existed
the picture he wrs trying to get and
who now, better than anyone else,

can attempt to make the photo-
graphic strips on hand depict the
story he undertook to tell.

The director’s responsibility and
authority should follow through to
the final assembly of the finished

print. Any other practice jeopardizes

the very finest things done by a com-
petent director.

* -K- *

Hammons Houses
For Short Subjects

The announced plan of Mr. Earl
W. Hammons for the establishment
of a chain of twenty theatres, which
are to be devoted to the showing of

short subjects, presents a distinctly

new and interesting plan. Many
keen observers regard it as a plan of

great possibilities, especially for the
central districts of large cities.

The first patronage given to the
motion picture, which eventually en-

couraged the industry into existence,

consisted of persons seeking the di-

version of seeing a reel or two of film
exhibited. The earliest picture the-

atres prospered because of the “drop-
in’' feature of their business. With
the coming of the long feature

—

usually too long—this type of pat-

ronage has practically disappeared.

Irrespective of the admission price,

people with only a half hour or an
hour to spend do not make a prac-

tice of dropping into a picture show
because their knowledge of the exist-

ing condition warns that they are

likely to encounter three or four
tedious reels out of the middle of a

long picture.

“Screen vaudeville” unquestion-
ably is a form of entertainment that

would win and hold a big following.

With such a policy short subjects

would get the full benefit of their

merit which, unfortunately, is often

not the case because they are fre-

quently called upon to off-set the
short-comings of the long pictures.

Mr. Hammons’ record of accom-
plishment in the motion picture in-

dustry justifies confidence in his

early accomplishment of this new
project. He has a splendid idea and,
fortunately, he also has the ability

and the resources to follow through.
* * *

William Fox Plans

Indicate Action

The announcement of Mr. William
Fox that he will abandon program
pictures and make only special pro-
ductions for the coming season is

highly significant.

It means not only that the Fox
company is going into costlier units

of productions, but it also means that
Mr. Fox is not worried over any pos-
sible curtailment of opportunity in

the first-run market.

If any real apprehension existed in
the minds of those responsible for
the operation of the Fox company
with reference to the possibility of a

practically closed first-run situation,

certainly they would not be following

a course which is away from the com-
parative safety of the broad and
open market for program pictures,

and straight for the storm-tossed

seas of key city bookings.

No one familiar with Mr. Fox’s rec-

ord could rationally suggest that he
is merely taking a chance; on the
contrary, it is evident, by virtue of

this announcement, that he has de-

cided upon ways and means of in-

suring reasonable consideration for

the product that he intends to make.

Hence, the activities of the Fox
company during the coming season
will be watched with interest by all

—

and with deep concern by some.
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Worth Its Weight
in Gold^^

When a theatre owner sub-
scribes to the HERALD, he
renews year after year. And
almost every check for a

renewal is accompanied by a

congratulatory note.

“The HERALD has devel-

oped into the greatest mo-
tion picture trade journal

published and is worth its

weight in gold to the ex-

hibitor,” writes Gunther &
Metzger of the Palace the-

atre, S y r a c us e ,
Neb., in

sending a check for two
more years. “Don’t miss a

single copy, as one copy is

worth more to us than what
you charge for a year’s sub-

scription.”

“I wouldn’t think of doing
without the HERALD,”
writes A. N. Miles, Emi-
nence theatre. Eminence,
Ky. “Am looking forward
to receiving the Spring Box
Office Record and thank you
for it in advance.”

Re-Takes

TJAVING been formally introduced at the
-* Wampas meeting last Monday night

and politely “bawled out” by the smiling
cop at Vine street and Santa Monica Blvd.
we feel very much at home after two
weeks in the land of sunshine, some rain,

and orange blossoms.

^ ^

It was worth the price of admission just

to hear T. Roy Barnes recite that parody
on “On the Road to Mandalay,” which he
calls “On the Road to Five a Day.” A
piece about a poor extra girl trying to get

a job on Poverty Row, “while the fog
comes up like thunder down in Wilshire
’cross the way.”

^ ^

Mary Knows
Last week Mary and Doug celebrated

their fifth wedding anniversary and among
the things she got Doug was a couple of
rolling pins. However, she got them first

and is all set to use ’em if the athletic

husband gets rough.

^ ^

Just the Thing

They’ve found a real use for the Con-
gressional Record down in Kansas City, I

see. A judge spanks boys who play

“hookey” from school with the tightly

rolled paper.
^ ^ ^

Peculiar People

Some people are never satisfied. Folks

up in Canada want their beer in glasses.

Don’t want to drink it out of bottles. We’d
be glad to get it any way.

4: * *

Hard Job
I see Jack Meador is going to become a

picture producer. Now he’ll know how it

feels trying to live up to the statements

of his press agent.

^ ^

Famous Last Words

Have to give Creighton Hale credit for

some new famous last words, which he or

his press agent just dashed off. Look ’em

over.
,

“Mr. Niblo, let’s go to Rome and make
another picture.”

“Can you really ride a bad horse, Mr.

Mix?”
“.A.re you afraid of Harry Wills, Mr.

Dempsey?”
“Let the ambulance wait. I have the

right of way.”
“Mr. Fall, do you know Mr. Doheny?”

* *

Holding Out
It’s funny what a lot of things affect the

show business, isn’t it? For instance, last

week wasn’t so good at the Capitol theatre

in Los Angeles because of “the income

tax and Lent.”
* *

Censors

The ladies, God bless ’em, think differ-

ently in different parts of the country.

They put their O. K. on “The Thundering
Herd” in Los Angeles and back in Chi-

cago they wanted to cut the “Herd” all

to pieces.
* * *

Greetings for Tony
Balto, the Siberian meat hound which

saved Nome, arrived in Los Angeles last

Thursday and when interviewed said ; “My n

one regret is I didn’t get here in time to "

see Tony, my cow pony friend, off to

Europe.” R. M.
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Independent Exhibitor-Distributor

Affiliation Is Advocated by Cohen

Milwaukee
Is to Have

3 Meetings
^special to Exhibitors Herald)

NEW YORK, April 7.—Milwaukee will

be the locale of two film conventions next
month. In addition to the annual sessions

of the Motion Picture Theatre Owners of
America, which is expected to be the larg-

est gathering in the history of that organ-
ization, the Independent Motion Picture
Producers’ and Distributors’ Association
have sent out notices that the first annual
convention of that organization will be
held in the Wisconsin city on May 10-11-12.

This overlaps the M. P. T. O. A. conven-
tion, which will be held May 12-13-14.

The annual convention of the indepen-
' dents has been under discussion for some
time past and at last week’s meeting the

decision to hold one was reached.

Besides all the independent producers and
distributors of the country, all of the state

right buyers and exchange men in the
^ United. States and Canada are being asked
to attend. Five hundred invitations are

being sent out and it is expected that the

Milwaukee sessions will have an important
bearing on the future of the independent
market.

As the Association of Motion Picture
Equipment Dealers of America, Inc., will

hold a convention and equipment show
f May 12 to 17, Milwaukee will be entertain-

.Y ing three important film associations simul-
taneously.

O*Reilly Again Heads
New York Exhibitors
(Special to Exhibitors Herald)

" NEW YORK, April 7.—The annual elec-
* tion of the Theatre Owners’ Chamber of
Commerce was held last week, and with

the exception of
the v i c e-p r e s i-

dency no change
was made in the

personnel. The of-
ficials are ; Charles
L. O’Reilly, presi-

dent; Sol Raives,
first vice - presi-

dent; Joseph
Jame, second vice-

president ; Sam
Moross, secretary,

and Samuel
Schwartz, t r e a s-

urer. Sydney S.

Charles L. O’Reilly Cohen heads the

board of directors
which includes Hy. Gainsboro, William A.
Landau, A. H. Eisenstadt, Ben Noble, Lee
Ochs, John Mannheimer, Hyman Rachmil,
Rudolph Saunders, Charles Moses, William
Small and Charles Steiner.

Sunday Show Drive On
(Special to Exhibitors Herald)

OKLAHOMA CITY, April 7.—A move-
ment to get Sunday shows has been started
at Blackwell, Okla., in order to bring in

more
_

residents and to meet the wishes of
the oil workers.

Speech Regarded as Advance
Tip on Convention’s Program

Urges Building First Run Houses and Forming Booking Cir-

cuits to Fight Producer Owned Theatres

By JOHN S. SPARGO

New YORK, April 7.—Sydney S. Cohen gave the members of the

Theatre Owners’ Chamber of Commerce a lot of things to think

over during the course of an address he made on “Business Condi-
tions in Our Industry,” at last week’s session of that organization. Inci-

dentally, it is believed, he forecast a number of the important question!^

which will be taken up by the exhibitors of the country at the annual con-

vention of the M. P. T. O. A. at the Milwaukee convention next month..

The highlights of Mr. Cohen’s address and the points which will likely

be put up to the delegates at the convention for discussion and decision, are

:

Combining the forces of the independent producers and distributors with

the independent theatre owners for an aggressive resistance against the menace
of producer owned theatres control.

The arrangement by these forces to provide capital to build and develop
large downtown theatres in New York, Chicago, Detroit, Boston and other
metropolitan centers.

A guarantee to all independent producing and distributing organizations
(both national and state rights) of an opportunity to merchandise their

product in a fair way. ,

The establishment of a “Bureau of Fair Play” to bring about a better under-
standing between theatre owners and independent distributors and to see
that play dates are used to play the high quality independent product.
Theatre owners to pledge themselves to hold their play dates open until

after the consideration of the product offered by the independent producers
and distributors.

Where exchanges insist on dealing with circuits independent theatre owners
are to develop circuits or buying power to meet the situation.

Mr. Cohen’s address met with a hearty response on the part of the
assembled theatre owners, and while no official action was taken on the
recommendations he made, it is known that they will be brought before
the exhibitors of the country at Milwaukee. Following is Mr. Cohen’s address
in full

:

Sydney Cohen’s Address
“The national independent producers and

distributors, as well as the state rights or-
ganizations, have been in conference with
me regarding the situation existing in the
industry and they have requested my ideas
and recommendations on the subject.

“I realize fully the difficulty encountered
in meeting the well organized minority in-
terest in the Motion Picture Industry,
which aside from producing and distrib-
uting motion pictures, has been acquiring
theatres.

“This organized minority body will con-
tinue to grow and develop even greater
strength, if the unorganized majority of
about 75 per cent of the Industry does not
organize more effectually for the season of
1925-1926 than heretofore.
“From all surface indications and from

some of the moves that are being made by
these independents, it is indicative of real
organized competition to meet the methods
employed by the minority bent on central-
ization and control of all branches of the
Industry.

Action, Not Talk, Needed
“Mere statements, resolutions, talking

and complaining are of no avail. The sit-

uation must be met with the same tools
or fighting implements used by these forces.
If the New York, Chicago, Detroit, Boston,
or other big metropolitan centers are being
used for the purpose of destroying not
alone independent producers and distribu-
tors, but independent theatre owners in
these places, or in the towns and cities sur-
rounding them, then an arrangement must

be made between the independent forces
in the Industry to provide capital to build
and develop, with an independent theatre
owner thus situated, a large downtown the-
atre for the showing of the superior quality
independent product of these concerns, and
thus help the theatre owners in the entire
section as well as affording an opportunity
to the public of seeing these superior pro-
ductions which under present conditions
through the temporary control in these big
metropolitan centers of exhibition, are now
locked out.

No Scarcity of Product
“The outstanding subject of interest and

discussion at this time in the industry in

the United States and Canada, is an assur-
ance for theatre owners of a supply of
quality pictures for the season of 1925-

1926 and thereafter, and the guarantee to

all independent producing and distributing

organizations (both national and state

rights) of the opportunity to merchandise
such product in a fair way, and not to per-

mit the destruction of their companies or

their investments by those combines who
have temporarily made considerable prog-

ress through organized effort.

“If these producing companies will con-

centrate their activities along these definite

lines in these big centers, they will help

themselves immeasurably as well as the

entire industry and it will encourage theatre

owners in the surrounding territory to im-

prove their present theatres or build new
ones, and thus grow and develop with the

Industry.
“At the present time these theatre own-

(Continued on Page 60)
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New YORK.

—

Harry Keichenbach almost

resigned from tamous and before

leaving didn’t accept an invitation to a

farewell luncheon which Charley McCarthy
didn’t give in his honor. . . . Sam E.

Morris is to join Harry and Sam Warner
in looking after Warner Brothers’ theatre

interests. . . . Joseph Schnitzer has joined

the coast commuting brigade, having gone

back to the Coast last week. . . . Howard
Dietz says he is not but Eddie Bonus rnay

be the author of that stirring love ditty

entitled; “As the porcupine pines for its

pork that’s how I pine for you.’’ . . .

Al Rockett leaves this week for the coast

for a three months’ stay and there are

many applicants for occupancy of his chair

next to Dick Rowland’s office. . . . Elmer
Pearson, one of the best film men who was
ever president of a golf club, is back from
a long stay on the West Coast. . . . Har-
vey Day says he knows many men who
figure that home is where the hootch is.

. . . H. M. Herbel, sales manager of Cen-
tury Comedies, trekked as far west as Chi-

cago last week. . . . Maurice E. Cleary,

treasurer of United Artists, has resigned

and according to rumor will soon be inter-

ested in the business affairs of a big picture

star. . . . Oscar Price is due back from
the Coast soon and the advance dope is that

Gen. John J. Pershing has become inter-

ested in his picture plans for Champion
Jack Dempsey. . . . William R. (alias

Billy) Wilkerson has resigned from East
Coast Films. . . . Arthur Lee, president

of Lee-Bradford, sailed Saturday for a six

weeks’ European trip. . . . Matt Taylor
appears to fit perfectly in the swivel chair

Watt Parker had waiting for him at War-
ner Brothers. . . . Dick Barthelmess en-

joyed his trip from the South Seas on a

naval vessel so well that he went to a hos-
pital immediately on his arrival in New
York. . . . Sidney Olcott has left the

Lambs Club and New York flat while he
returned to the coast to make some pic-

tures. . . . Edward Auger, assistant gen-
eral manager to General Manager John B.

Rock is back from a Western trip where
he opened several new Vitagraph ex-
changes. . . . Ike Blumenthal, European
special representative of Paramount, is here
to confer with E. E. Shauer on foreign
affairs. . . . Joe Doolittle is planning a

short European trip of three or four
months. . . . Felix Feist says titles do not
interest him nearly as much as do the fig-

ures someone writes after $ each week for
him. . . . Artie SteEbins has written a
million dollar insurance policy for a film

executive and is planning another trip to

the coast and who wouldn’t? .... Paul
Gitlick is getting to be so expert at invent-
ing new titles for Universal officials that
he can do it with either hand or with one
hand tied behind his back. . . . T. Hayes
Hunter is again in our midst after making
a picture in Cuba for Vitagraph. . . .

Edgar Lewis et ux may soon leave for
Germany to make a series of pictures for
foreign capitalists. . . . Tom Soriero has
resigned as manager of Universal’s theatre
department and has not announced his fu-
ture plans. . . . T^ou Jacobson was seen
nurchasing new golf hose and Doctor Shal-
lenheraer says now he knows Spring is

really here Jules Pernheim, nephew
to (Carl Laemmle, and former manager of
Universal City, sailed last week for a vaca-
tion in Europe. . . . Hiram Abram, savs
United Artists is not consolidating vdth
anyone or absorbing anyone.—SPARGO.

On the

Pathe Program
ABOVE: Pal helps Alice Day put
on her make-up when he is not
busy with his own screen work.
Both appear in Mack Sennett
Comedies.

LEFT: We all liked Pepper and
Pepper II, her “grand-kitten” is

now learning the tricks that made
the Sennett cat famous.

BELOW: This half dozen beauties
have become known through Pathe
releases in a short time.



April 18, 1925 EXHIBITORS HERALD 25

SaengerActive inTexas; Buys
in Houston, Dallas and El Paso

Further Purchases of Theatre Properties Expected—Paramount
to Increase Canadian Holdings—Independents Plan

Booking Combine at St. Louis
(Special to Exhibitors Herald)

DALLAS, TEXAS, April 7.—Important changes in motion picture circles

in Texas and the entry of the powerful Saenger Amusement Company of New
Orleans into additional sections of the state began Wednesday, when E. V.
Richards of New Orleans, vice president and general manager of the Saenger
interests, arrived in Dallas with his attorney and shortly afterward announced
that the Texas Theatre Company, a holding concern controlled by the Saenger
interests, had purchased the Old Mill theatre from the Southern Enterprises.

The Old Mill, long advertised as “the most famous show South,” was built

by E. H. Hulsey, pioneer Texas motion picture man of Dallas and Galveston.

It was the pride of Dallas when constructed and was the first theatre in Texas
to give elaborate presentations.

James Watson of
Kansas City Dies:

Exhibitors* V. P.
(^special to Exhibitors Herald)

KANSAS CITY, MO., April 7.—James
Watson, vice-president of the M.P.T.O.
Kansas-Missouri and owner of the Benton
theatre here, died unexpectedly of heart

disease Thursday at his home. Mr. Wat-
son was one of the most widely known ex-
hibitors in the Kansas City territory and
was a tireless worker in the M.P.T.O.K-M.

Sitting in his home talking to his wife
and daughter. Miss Stewart Watson, he
fell forward, dead. He apparently had
been in the best of health.

Having made a marked success out of
the Benton theatre, one of the leading sub-
urban houses, Mr. Watson soon was to

have taken charge of a new theatre, now
under construction. He was a former golf
professional of the Mission Hills Golf
Club, Kansas City, and was known to thou-
sands in that sport. He had been owner
of the Benton theatre four years, develop-
ing the house to a standard where it was
regarded as one of the best money makers
in the city. Mr. Watson, who was 46 years
old, came to America 19 years ago from
Dundee, Scotland. He had lived in Kansas
City 12 years.

It was planned to select pallbearers from
the directors of the exhibitors’ body and
golf professionals of the city. Beside his

wife and daughter he is survived by a
cousin and uncle in Cleveland.

M, P, T, O, Units Pick
New Milwaukee Office

(Special to Exhibitors Herald)

MILWAUKEE, WIS., April 7.—When
exhibitors from all over the country arrive
in Milwaukee in May for the national con-
vention of the M.P.T.O. they will find the
Milwaukee and Wisconsin units in new
headquarters on the third floor of the Wis-
consin theatre building. The Silliman the-
atre chain will open headquarters on the
fifth floor. J. H. Silliman and Jack Grau-
rnan, owners of the circuit, have a total of
nine houses after recent deals and are plan-
ning others.

The executive offices of the Saxe Amuse-
ment company already occupy the entire
sixth floor. The building also includes
Saxe’s Wisconsin roof garden and Saxe’s
$2,000,000 Wisconsin theatre.

Lillian Gish Wins Suit;
Judge Denounces Duell

(Special to Exhibitors Herald)

NEW YORK, April 7.—Lillian Gish won
a court battle when Charles H. Duell, mo-
tion picture producer, was denied an in-
junction to make her act for him and
was charged with perjury.

Calling himself the “world’s worst wit-
ness,” Duell later gave out copies of let-
ters and radio messages which he said
showed he and the screen star were en-
gaged to marry. Miss Gish and her rela-
tives insisted no engagement existed. Judge
Julian W. Mack denounced Duell as hav-
ing tricked Miss Gish into signing away
contract rights at a large loss of money.

Texas Exhibitors Happy
(Special to Exhibitors Herald)

DALLAS, TEX., April 7.—H. E. Nichols,
staff photographer. Exhibitors Herald,
has returned from an auto tour through
the Texas Panhandle and reports exhibitors
in splendid spirits in spite of the drouth.

Improvements are planned for the Old
Mill, according to E. W. Bickett, manager
of the Texas Theatre Company, who said

W. O. Williamson will be retained as man-
ager of the theatre.

Lasky Co-operation Seen
Coincident with the sale of the Old Mill

it was announced that the Texas Theatre
Company is taking over the Liberty thea-

tre in Houston from the Southern Enter-
prises, and that First National pictures will

be divided in Houston between the Isis,

the present first run house of the Saenger
interests, and other houses of the Southern
Enterprises.

To the Dallas trade this indicates close

co-operation between the Famous Players-
Lasky, who control the Southern Enter-
prises, and the Saenger Amusement Com-
pany. Jesse L. Lasky, head of the Famous
Players, is now in New Orleans, arriving
there after narrowly escaping death when
the automobile in which he and several

other film men were motoring from
Shreveport to New Orleans was over-

turned and burned near Doyline, La.

Another important change became known
when L. L. Dent of Dallas confirmed a

report from El Paso that he had disposed
of one-half interest in his El Paso theatre

holdings to the Texas Theatre Company.
The deal will become effective Sept. 1, and
involves the Palace, Ellanay and Unique
theatres in that city. Properties worth
$200,000 are involved.

Wave of Buying Sighted

Another official of the Saenger interests

is now in Port Arthur, looking over the-

atre properties, it was learned, and it is

understood the Saengers have their eyes

on other Texas locations, and that a wave
of theatre buying and building is in sight

for other cities in the state, including Dal-
las.

Saenger is now operating in Texas at

Houston, Texarkana and Beaumont, at the

latter only on a showing basis. His pur-

chase of theatres in Dallas and El Paso is

causing considerable comment in film trade

circles.

Much interest also was aroused in local

film circles by the report, said to be on
good authority, that the Melba Theatre,

now owned by the Southern Enterprises,

will discontinue Loew vaudeville and re-

turn to straight pictures in the near future.

Paramount to Extend
Canadian Holdings

{Special to Exhibitors Herald')

OTTAWA, CAN., April 7.—Purchase
of still more theatres in Western Canada
by Famous Players Canadian Corp., is

mooted, following a recent important con-
ference of Famous Players managers at

Calgary, Alta. The official in charge of
conference activities was H. M. Thomas,
Western Division manager, and also man-
ager of the Capitol theatre, Winnipeg.
Others present included Frank Robson,
manager of the Empress at Edmonton,
Alta.

;
Walter P. Wilson, manager of the

Edmonton Capitol; John Mazza, manager
of the Calgary Capitol, and Pete Egan,
manager of the Strand at Calgary.

St. Louis Exhibitors

Plan Booking Circuit
(Special to Exhibitors Herald)

ST. LOUIS, MO., April 7.—The move-
ment looking to the formation of an inde-
pendent booking combination to combat the

large chain houses in St. Louis has gained
ground steadily in the past week and it has
been announced unofficially that 30 of the
leading neighborhood theatres of St. Louis
will purchase their film in the near future
on a co-operative basis. The tentative

headquarters of the new combine are at

3308 Olive street, but for the time being
the names of the houses in the combine are
being withheld for obvious reasons.

This matter was discussed informally at

the convention of the Motion Picture Own-
ers of Eastern Missouri and Southern Illi-

nois, but no action was taken. It was de-

cided it was matter for the theatre men
of St. Louis to work out for themselves,

but many out-of-town men approved the

plan.

Badgers and Steffes

Entirely Separate
(Special to Exhibitors Herald)

MILWAUKEE, WIS., April 7.—Execu-
tives of the Badger Theatres Corporation
today denied there is any working agree-
ment existing between their booking circuit

and that being organized by W. A. Steffes

at Minneapolis. At the same time it was
pointed out there is no conflict as the Wis-
consin towns Steffes will enter are booked
out of Minneapolis and not Milwaukee.

Plans for a $70,000 theatre and store

building on the south side of Milwaukee
have just been announced by the Badgers.

Oklahoma Film Bills Die
(Special to Exhibitors Herald)

OKLAHOMA CITY, April 7.—Attempts
to lasso motion picture shows in Oklahoma
and all other adverse legislation in the

Oklahoma state legislature were killed in

committee, through the efforts of Tom M.
Boland, manager of the Empress Theatre,
and George McDermot, district manager
for Paramount-Lasky Players and the

Southern Enterprises, Inc.
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“What Will the Hcirvest Be?
”

Stirs Wide Discussion
E. W. Collins, M. J. O’Toole and W. E. Shallenger Declare Topic of

Quigley Editorial Hits Vital Situation

M r. QLIGLE\’S editorial ‘What Shall the Harvest Be?’ coincides
so perfectly with thoughts 1 have had and expressed on the
same subject in recent weeks that 1 was at hrst inclined to sus-

pect him of having opened my mail.”

Ihis statement from E. W. Collins of Jonesboro, Ark., prominent exhib-
itor leader, reflects the expressions of dozens of exhibitors and independent
producers and distributors in commenting on the editorial by Martin J.
U’jig'Ry) which appeared in the x\pril 11 issue of Exhibitors Herald.
TN his editorial, Air. Quickley sketches
-* the present situation in the motion pic-

ture industry and declares : “The individual
exhibitor is making this condition possible

;

in fact he is encouraging it.”

The complete statement from E. W. Col-
lins follows

:

Mr. Quigley’s editorial, “What Shall the
Harvest Be?” coincides so perfectly with thoughts
I have had and expressed on the same subject in
recent weeks that I was at first inclined to sus-
pect him of having “opened my mail.”

Assuredly the business is drifting toward the
shoals pointed out in the editorial and, just as
certainly, the fault lies with the individual ex-
hibitor.

His inability to closely organize, his lack of
cohesion after organizing and his utter disregard
for the future is hastening his elimination from
the industry.

So long as exhibitors pour their receipts into
the laps of theatre-owning producers, so long will

the drift continue. Sydney S. Cohen has been
shouting this warning from the housetops for
years but many go on needlessly doing the very
thing against which Cohen is protesting.

The exhibitor should be the dominant power
of the industry. Instead, he is little more than
a vassal. Like China, the chained giant of the
Orient, he sleeps in humble resignation while the
enemy builds about him an impenetrable wall.

Big men, courageous men, have fought relent-

lessly to draw exhibitors into a close union to

resist outside enemies but selfishness, self aggrand-
izement and petty politics always crop out to dam
their efforts.

It has never been a great deal of trouble to

divide exhibitors. Many would prefer to pick

flaws with exhibitor leaders to fighting actual foes.

Will petty malice and puny jealousy ever be
bulled under the D’Artagnan motto: “All for

one and one lor all.” If that time comes, Mr.
Vuigley and I will both be wrong.

* * *

Af. J. O’Toole, president of the AI.P.T.

O.A., makes the following comment

:

As the motion picture theatre screen in the final

analysis is a medium of expression and as such
dedicated to the use of the people in preserving
American ideals and aiding in the advancement

(Continued on page 88)

He Buys Them a Dinner

—

They Bring Him Crowds
(Special to Exhibitors Herald)

ALBANY. N. Y.. April 7.—Wil-
liam Smalley, head of a chain of
14 houses in New York state, is

running fashion shows along with
pictures, and' drawing capacity
audiences. Mr. Smalley finds these
shows to be not only inexpensive,
but also exceptionally good draw-
ing cards at this time of the year.

He generally uses high school
girls as models. The only expense
in connection with these, who are
glad to appear in the latest crea-
tions, is the cost of a dinner Mr.
Smalley gives to the models dur-
ing the week. Mr. Smalley has
already started his fashion shows
with the house at Fort Plain.
Each house will stage a fashion
show during the next three or
four weeks.

Lasky Men Plan
Big International

Meet on April 16
(Special to Exhibitors Herald)

NEW YORK, April 7.—Sidney R. Kent
has been responsible for many innovations
in the marketing of films but the most
pretentious undertaking of this sort ever
attempted in this or probably any other
commercial industry is announced this week
by Famous Players-Lasky Corporation.
This is an international sales convention
which will be attended by the sales repre-

sentatives of this company from every
country in the world. The date set for the

mammoth gathering of salesmen is April

16. The first sessions will be held in

New York.

The New York sessions will last two
days and addresses will be made to the

delegates by Adolph Zukor, Jesse Lasky,
Sidney R. Kent and E. E. Shauer. Fol-

lowing the meeting here the delegates, who
are expected to number about 150, will be

taken to Los Angeles on a special train,

where the sessions will be continued and
the visitors be given a chance to familiarize

themselves with the workings of the pro-
duction end of the business.

Some of the delegates are already here
and more arriving on each incoming ship.

Among those who will be in attendance
are J. C. Graham, general European man-
ager; O. V. Traggardh, assistant manager,
London

;
Afontague Goldman, sales man-

ager, London
;

Harold Walker, London
branch manager

; Earl St. John, London
manager of exploitation; Philip Harrison,
manager Adanchester branch

;
Ike Blumen-

thal, special European representative ;
A.

Osso, managing director French Paramount
Company; Ad. R. Hurel, sales manager
French Paramount Company; J. J. Letsch,
manager for Belgium

;
Robert Rosenthal,

manager for Switzerland
;
Adaurice Pezaro,

manager for Holland; P. N. Brinch, man-
ager for central Europe and Germany

;

Herman Rosenfeld, manager National Film
Company, which distributes Paramount
Pictures in Germany; 1. C. Oes, special

representative for Scandanavia; Carl York
and Walter Lemat, proprietors Liberty
Trading Company, distributors of Para-
mount Pictures in Scandanavia.

Brower Gets Los Angeles Post
MEW YOfcRK.—N, H. Brower has been named

manager of First National's Los Angeles branch
to succeed W. E. Knotts, resigned.

Salesmen Elect Saul Trauner
NEW YORK.—Saul Trauner of Vitagraph Ex-

change has been elected treasurer of the Motion
Picture Salesmen of New York.

First National Will
Handle British Product

(Special to Exhibitors Herald)

NEW YORK, April 7.—Aduch credit
has been bestowed upon Ralph J. Pugh,
managing director of First National, Ltd.,
who arranged for
the distribution of
“The Only Way,”
screen version, in

England through
the First National
organization. The
screen version has
been prepared by
Herbert Wilcox,
British producer.
The fact that

this picture is to

appear under First

National auspices
is greeted in Great
Britain as a big

step forward for
the American company. Adore important in

the eyes of the British film trade is the
possibility that this arrangement means a
permanent agreement between First Na-
tional and Adr. Wilcox, who brought out
such pictures as “Chu Chin Chow” and
“Decameron Nights.”

Laemmle Adds Turner
to Sales Organization

(Special to Exhibitors Herald)

NEW YORK, April 7.—Another move
of Carl Laemmle noted last week by film

circles was the engagement of Hawley
Turner t o head
Universal’s sales
promotion depart-

ment.
Turner has been

associated as di-

rector of the Ritz

Carlton Pictures,

Inc., and prior to

that as one of the

keenest of adver-
tising men in the

motion picture

field. He had
been a partner of

H. E. Lesan Ad-
vertising Agency
before entering

motion picture work. He is thoroughly

acquainted with advertising work and sales

work, having gained basic experience for

the former when he was with the staff of

the Los Angeles Express for several years

White Seeks Talent in

Europe for Comedies
(Special to Exhibitors Herald)

NEW YORK, April 7.—E. W. Ham-
mons, president of the Educational Film
company, was accompanied by Jack White,
Adermaid comedy producer, when he
sailed last week for Europe. White ex-

pects to find talent for two reelers. In

London President Hammons will have the

annual conference with his British asso-

ciates.

Debt Causes End of
Board of Arbitration
(Special to Exhibitors Herald)

OKLAHOAdA CITY, OKLA., April 7.

—^The board of directors of the Ad. P. T.

O. of Oklahoma at its last meeting declared
there no longer existed a joint board of
arbitration here between the Ad. P. T. O.
and Film Board of Trade as the Film
Board of Trade had failed to pay its pro
rata of expenses incurred.

Ralph J. Pugh
England
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Problems ofMusic
Tax in Hands of
Special Committe

(Special to Exhibitors Herald)

NEW YORK, April 7.—Looking to

the framing of a new copyright law at

the next session of Congress, President
M. J. O’Toole of the Motion Picture
Theatre Owners has succeeded in having
a special committee from the Patents Com-
mittee of Congress appointed which will

meet with representatives of the exhibi-
tors’ organization. It is expected that a

law will be framed which will benefit
exhibitors now handicapped by the pay-
ment of the music license tax.

Chairman Florian Lampert’s s u b-

committee will hold meetings for every
interested party to present their views
so that the new copyright bill will fit

into every requirement of the nation and
inflict no hardship on any. President
O’Toole has arranged to have the theatre
owners’ side completely presented to the
committee in concrete form. Other in-

terests to be heard include the music
and song writers and publishers, news-
paper and magazine publishers, book
dealers and publishers, authors, writers
and organized labor.

These conferences, it is believed, will
solve the music tax problem for theatre
owners. With definite work in hand and
nothing of an official nature to engage
them, careful attention can be given to
these conferences.

The members of the special sub-com-
mittee to meet with theatre owners and
others on the music tax proposition and
other elements to be included in the new
copyright law are:

Congressman Florian Lamport, of Wisconsin;
Frank E. Ried of Illinois; Randolph Perkins, of
New Jersey; Sol Bloom, of New York, and Fritz
S. Lanham, of Texas.

Committee Meets
to Change Terms
of Uniform Pact
(Special to Exhibitors Herald)

NEW YORK, April 7.—Four sessions

were held during last week of the joint

exhibitor and distributor committee which
is seeking to iron out some of the angles
of the uniform contract which have been
found susceptible of improvement. While
nothing definite has as yet been decided
upon it is felt by both elements of the com-
mittee that valuable progress is being made.
The first meeting was held Tuesday and

Sydney S. Cohen, accompanied by Michael
O’Toole and R. F. Woodhull, represented
the M. P. T. O. A.

;
John Mannheimer the

M. P. T. O. N. Y.
; Charles L. O’Reilly,

the T. O. C. C., and R. R. Biehle, the Allied
States Organization. The distributors were
represented on the committee by Sol.

Rogers and Gabriel Hess.

The term “uniform contract” has not
been thought a good name by all concerned
and at the motion of Sydney S. Cohen,
which was seconded by Mr. Rogers and
Mr. Hess, it was decided to change this
to the “Standard Exhibition Contract.

Each side is making suggestions of
changes in the wording of the contract,
and after these are all tabulated, the whole
matter will be threshed out for submission
to the exhibitors convention at Milwaukee
in May. Further meetings will be held
this week.

St. Louis Convention Names
W. W. Watts New President

Friction Absent in Gathering—Outgoing Executive Eliminates

Spread Eagle Oratory—Exhibitors Declare “No
Such Thing as Uniform Contract.”

(Special to Exhibitors Herald)

ST. LOUIS, MO., April 7.—W. W. Watts, owner of the Princess, Vaudet
and Gayety theatres in Springfield, 111., on Tuesday, March 31, was unani-

mously elected to serve as president of the Motion Picture Theatre Owners of

Eastern Missouri and Southern Illinois during the year 1925-26. Mr. Watts’

elevation was one of the features of the third annual convention of the organi-

zation which was held at the Elks Club on Lindell boulevard.

Aided in Forming Joint Organization.

As president of the exhibitors of this section, he brings to the position the

experience of many years as an exhibitor. Mr. Watts was one of the leaders

in the movement to consolidate the organization last year and stands high in the

esteem of the motion picture exhibitors of both Eastern Missouri and South-
ern Illinois.

I. W. Rodgers, the retiring president,

continues in the executive family as one
of the several vice-presidents of the organ-
ization. Like the

national body the

local association

decided to dis-

pense with first,

second, third vice-

presidents, etc.,

and to selected

various vice presi-

dents from vari-

ous parts of the

territory, each to

hold the same re-

lative position in

relation to the
president.

Matters touched
upon included free shows, terms of uni-

form contracts, trailers, tax free music,
committee to handle the radio broadcast-
ing. After pertinent remarks by exhibitors
it was deemed best to permit the executive
committee to handle the radio broad cast-

ing, censorship and similar questions.

On the matter of the arbitration board
as at present constituted, some exhibitors
complained that it was impossible for them
to obtain justice under present conditions
claiming that while they were bound by
the strict letter of their contracts for vari-
ous pictures that producers and distributors
were privileged to put in other pictures
and that the exhibitors had no redress
when they signed for pictures in advance
and later these pictures were not even
made by the contracting comany.

W. W. Watts

Discuss Uniform Contract
A special committee was finally appointed

to consider a uniform contract and to
make recommendations in that regard to

the national convention at Milwaukee. It

was brought out that there is no such thing
as a uniform contract in St. Louis and
that practically every theatre contracts for
film on a different basis than competitors.
The members of these special committees
are Joseph Mogler, Oscar Lehr, W. O.
Reeves, George Meyers, Capitol theatre,
St. Louis, Fred Wehrenberg, Hector M. E.
Pasmezoglu and Charles Goldman.
Regarding tax free music it was re-

ported by Secretary Hehl that many pro-
ducers were in accord with the anti-tax
fight.

Recently the organization forwarded to
various producers and distributors the text
of a resolution approved by the executive
committee of the exhibitors body in which
it was stated that the motion picture thea-
tre owners in their future booking of film

would favor such pictures as provide music
score that are not subject to the music* tax.

Besides Mr. Watts and Mr. Rodgers the other
officers elected were: Vice presidents, John F.

Rees, Wellsville, Mo.; G. M. Luttrell, Jackson-
ville, 111.; J. C. Hewitt, Robinson, 111.; Charles
G. Goodnight, De Soto, Mo.; treasurer, Fred
Wehrenberg, St. Louis, Mo.; secretary, L. C.

Hehl, St. Louis, and sergeant-at-arms, Joseph
Wagner, St. Louis, Mo.

Executive Committee
Those who were elected members of the execu-

tive committee were: Spyros P. Skouras, St.

Louis, Mo.; Joseph Mogler, St. Louis, Mo.; W. O.
Reeves, St. Louis, Mo.; Charles Goldman, St.

Louis, Mo.; Oscar Lehr, St. Louis, Mo.; J. C.
Hewitt, Robinson, 111.; T. E. Yemm, Duquoin,
111.; J. R. Pratt, Fulton, Mo.; S. E. Pertle, Jer-
seyville. 111., and President Watts, Secretary Hehl
and Treasurer Wehrenberg by virtue of their
offices.

Through its quota based on the number of Con-
gressional districts in the territory served the
organization is entitled to sixteen delegates and
alternates at the National Convention of the
Motion Picture Theatre Owners of America, to
be held at Milwaukee, Wis., on May 12, 13 and
14, and keen interest was shown in the selection
of the men to fill this post. The men decided
on were: President W. W. Watts, I. W. Rodg-
ers, Poplar Bluff, Mo.; Hector M. E. Pasmezo-
glu, St. Louis, Mo. ; Leo A. Burnstine, Spring-
field, 111.; C. M. Luttrell, Jacksonville, 111.; Gus
Korssotas, Springfield, 111.; Henry Lory, High-
land, 111.; O. H. Giesse, Edwardsville, 111.; T. E.
Yemm, Duquoin, 111.; Treasurer Fred Wehren-
berg, J. R. Pratt, Fulton, Mo.; Secretary L. E.
Hehl, Oscar Lehr, St. Louis; Mike J. Nash, St.
Louis, and Joseph Mogler, St. Louis.

The convention was strictly business. A
distinct surprise was accorded to the 180
men and women who attended the banquet
at the Elks Club rathskeller at noon when
President 1. W. Rodgers arose at the end
of the repast and announced that there
would be no speeches. On the floor of the
convention pertinent questions were dis-

cussed at length.

Writ Delays New Theatre
(Special to Exhibitors Herald)

SAN FRANCISCO, CAL., April 7.—
Work on the Pantages theatre project at

Civic Center was halted by court procedure
when Sol E. Levis, owner of the Francesca
theatre, was granted a temporary restrain-
ing order. He declared he had a prior
lease to the ground upon which the Pan-
tages is to be built, that he had paid $10,000
to bind the bargain and had expended the
money on getting ready to build a new the-
atre for himself.

E, Bruce Johnson Returns
(Special to Exhibitors Herald)

NEW YORK, April 7.—With arrange-
ments made for opening several new
exchanges in Europe, E. Bruce Johnson,
manager of First National’s foreign de-
partment, will sail from Southampton
April 11 to reach New York in time for
the annual meeting April 22.
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Paramount Starts Studio School

to Find New Faces
Twenty \oitng Men and If omen W ill Be Chosen to Take 23 Weeks'’

Course This Summer—$500 Tuition Fee.

(Special to Exhibitors Herald)

N ew YORK, April 7.—Establishment of a school to train young
men and women for film acting has just been announced by Adolph
Zukor and Jesse L. Lasky in recognition of the fact that new faces

on the screen are vital to the welfare of the entire industry. All the big
producing companies are on a hunt for new talent.

An elaborate system has been devised to comb the country for

“pupils” for the school, which will occupy a section of the Paramount
Long Island Studio at Astoria. Ten young men and ten women will

comprise the class for each term of six months.

Mr. Zukor, president of the Famous Players-Lasky Corporation, will

be chairman of the board of Paramount School, Inc., with the following
directors—Mr. Lasky, Joseph Hergesheimer, Daniel Frohman, Gilbert
Miller, John Emerson, Thomas Meighan and D. W. Griffith. Mr. Lasky
heads the executive council in charge of operation, which includes Wal-
ter Wanger, Claude H. Mitchell, John W. Butler, Edwin C. King, Tom
Terriss, Bijou Fernandez and Charles E. McCarthy.

Thirty representatives appointed under
the carefully prepared program for ad-

mission are: Fernandez, Famous Play-
ers-Lasky Studio, Astoria

;
John F. Mc-

Conville, Boston; John A. Callahan, New

Adolph Zukor Jesee L. Lasky

Haven; George E. Williams, Buffalo; Les-
lie F. Whelan, Philadelphia; Irwin Zelt-

ner, Wilkesbarre, Pa.
;
Edward J. Wall,

Washington; Ernest Geyer, Atlanta;
George Esbenfelder, Jacksonville, Fla.

;

William Danziger, Cincinnati; William H.
Wright, Columbus, O. ;

William N. Rob-
son, Pittsburgh

;
William Mendelssohn,

Cleveland
;
Kenneth O. Renaud, Detroit

;

Irvin A. Waterstreet, Indianapolis; Puzant
K. Thomajan, Peoria, 111.; Russell B.

Moon, Chicago; Edward F. Corcoran, Mil-

waukee; Jack Heilman, Minneapolis;
James M. Wiest, Omaha

;
Earl Cunning-

ham, Kansas City, Mo.
;
George Gambrill,

St. Louis; H. F. Wilkes, New Orleans;
William A. Taylor, Oklahoma City; Cur-
tis Dunham, Dallas; A1 G. Birch, Den-
ver

;
Harold W. Pickering, Salt Lake City

;

Harry C. Eagles, Seattle; Jay A. Haas,
Portland, Ore.; Oscar Kantner, San Fran-
cisco, and in addition the casting director

at the Paramount Studio, Hollywood.

Applications are limited to young men
from 18 to 30 years old and girls, 16 to

25. Each must send in three photographs,
front, side and full length views. The
five best applications from each district

will be sent to the Paramount school, where
75 will be selected. These will be tele-

graphed to report to branch offices to be

established in New York, Atlanta, Chi-
cago, Kansas City, Denver, Salt Lake
City, Portland, Ore., and Los Angeles, at

each of which film tests will be made. The
school authorities then will choose 50 for

personal interviews, 15 to report at the
Paramount Long Island Studio, 15 at the
Famous Players-Lasky Hollywood studio
and 20 in Chicago.

The 20 finally selected will open their

school term July 20 with graduating exer-
cises Dec. 22. All subjects will be com-
pulsory. Technical instruction will range
from poise to pantomime and makeup,
pupils who show marked proficiency being
permitted to appear as extras in current
Paramount plays. The class will give its

own production at graduation. Physical
training, one of the three general groups
of instruction, will vary from dancing to
swimming. Lectures will be given by rec-
ognized leaders in the dramatic and motion
picture professions, and details such as
scenario construction and stage lighting
will also be taught.

Every student will have an opportunity
to earn a one-year Famous Players-Lasky
contract with a four-year option. All who
satisfactorily complete the course will re-

ceive a personal letter of indorsement from
Mr. Lasky.

All students must have exceptionally at-

tractive faces and figures, good photo-
graphic qualities and at least a common
school education. Beside the $500 tuition

fee for the term, students must be pre-
pared for $25 a week living expenses, mak-
ing the total requirement $1,075, as there
will be 23 weeks in the term. However,
limited financial circumstances should be
stated in the applications, as the corpora-
tion says the school may find ways to over-
come temporary difficulties. Students will

be on probation the first four weeks, after
which, if adjudged unfit to remain, they
will be permitted to return to their homes.

Court Upholds “U” Man
{Special to Exhibitors Herald)

NEW YORK, April 7.—The circuit

court of appeals here has affirmed the de-
cision handed down in the case of George
Lane against the Craftsman Film Labora-
tories which fixed finally the validity of

the important title process patent obtained

by Lane. The Lane process uses “sun
copying” instead of photography in making
titles. His victory means that no film man-
ufacturer can use the process of making
film titles without obtaining a license from
Lane, the inventor, who is manager of the

title department for Universal.

Promoted

Howard Dietz

{Special to Exhibitors Herald)

NEW YORK, April 7.—Howard Dietz

has been busily occupied assorting the gen-

erous lot of telegrams and letters he has
received since his appointment as Director

of Publicity and Advertising of Metro-
Goldwyn Distributing Corporation. He de-

clared yesterday that there are a number of

new ideas he wished to incorporate into

the organization.

Associated Arts Buys
Half Million Dollar Site

for Bigger Production
{Special to Exhibitors Herald)

NEW YORK, April 7.—The purchase

of about 100 acres of ground in Los An-
geles at an approximate cost of a half

million dollars was
revealed upon the

return from Chi-

cago of C. E. Goe-
bel, secretary and
general manager
of Associated Arts
Corporation. The
property will be

used for studios.

It will be some
time before plans

are made for the

buildings on the

lot. Associated
Arts will continue
indefinitely, he o. e. Coebei
said, to use the F.

B. O. studios for production.

The acquired property is in the neigh-

borhood of the sites of William Fox,

Harold Lloyd and the Christies, on Wil-

shire Boulevard between Los Angeles and

Santa Monica. “On the Stroke of Three”

and “Drusilla with a Million” are the first

and second pictures that have been made
by the company since its formation. Both

were released through F. B. O.

McDermott Succumbs
{Special to Exhibitors Herald)

LOS ANGELES, April 7.—Vincent

McDermott, for two years assistant to

director Victor Schertzinger, died March
24, following a long illness. Mr. McDer-
mott has worked at Vitagraph and other

studios. He is survived by his widow,
Helen Kessler.
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Storm Nerves Hurt Business
As Theatres Reopen Doors

Most of Theatres Struek by Tornado Regain Normaley—C. L,

Hieks, Reported Dead, Not Identified as Marion

Showman
(Special to Exhibitors Herald)

ST. LOUIS, MO., April 7.—Southern Illinois, used to calamities and dis-

asters, has again demonstrated its remarkable recuperative povrers, and latest

reports from the district swept by the fearful tornado of March 18 are that the

damaged zone is fast returning to normalcy.

During the past week the theatres at West Frankfort, Hurst, Carbondale,

Royalton, Benton and other towns in the district in the path of or adjacent to

the storm, resumed their regular programs and have been enjoying fair busi-

Sunday Issue Is

Fought in Chicago

Suburban Election
Evanston and Oak Park, two of Chi-

cago’s largest and most exclusive sub-

urbs, are voting this week on the ques-
tion of permitting their motion picture

theatres to open Sundays. Both cities have
been closed.

On account of both suburbs being
practically encompassed by Chicago and
fairly convenient to large Chicago theatres

Sunday, the question is obscured by a large

number of local issues and is not a direct

fight between the conservatives and lib-

eral elements.

In Oak Park, the fear that a Sunday
opening victory might be followed by
annexation agitation is expected to de-
feat the Sunday proposition by nearly
2,000 majority. In Evanston the fight

is expected to be close.

In all parts of the country the Sun-
day opening question is being fought out.

At Gibbon and Shelton, Neb., an effort

is being made to close the shows, while
at Long Pine, Neb., a vote will be taken
on the question of opening. Winger.
Minn., just voted down Sunday pictures

by a count of 91 to 25. At Allen, Neb.,
and Co.rrectionville, la., Sunday closing
advocates are resorting to court action.

Texas Exhibitors Air
Problems May 5 to 7
(Special to Exhibitors Herald)

DALLAS, TEX., April 7.—Contracts,
trade practices and board of arbitration
questions will receive attention at the an-
nual convention of the Motion Picture
Theatre Owners of Texas, at the Jefferson
hotel, Dallas, May 5-7. The tentative pro-
gram includes a banquet May 6 by the

association and Dallas film exchanges.
Theatre owners are gratified that no ad-
verse legislation was enacted at the thirty-

ninth session of the Texas legislature.

Convention speakers will include W. A.
Steffes, president of the M.P.T.O. of the
Northwest; H. M. Richey, secretary of the
M.P.T.O. of Michigan, and Charles Petti-
john of the Hays organization of New
York. Jack Lilly, exhibitor of Commerce,
Sulphur Springs, Greenville and other
Texas towns, recently was named secre-
tary-treasurer of the association to succeed
E. L. Byar of Terrell, who resigned be-
cause temporarily out of the motion pic-

ture business. Colonel Harry A. Cole, of
Marshall, president, will preside. Harold
G. McNeese of Dallas is business manager.

Missouri Houses to Kill
Three Detrimental Bills

(Special to Exhibitors Herald)

KANSAS_ CITY, MO., April 7.—With
the Missouri legislature due to close late

this week, three detrimental bills will die.

They are the censorship, Sunday closing
and standing room bills. The same day
the Sunday closing bill was recommended
for passage Missouri and Kansas exhibi-
tors got busy and virtually every metro-
politan newspaper in the territory de-
nounced both censorship and Sunday
closing.

Robert Lieber Returns
(Special to Exhibitors Herald)

NEW YORK, April 7.—Robert Lieber,

president of First National Pictures, Inc.,

is returning from Europe April 10.

ness.

Latest available reports from the
storm district indicate that the Dunn
theatre, Annapolis, Mo.

;
Liberty theatre,

Murphysboro, 111., Gem theatre, De Soto,

111., Little Egypt theatre, Gorham, 111.,

and the house at Bush, 111., were de-

stroyed or badly damaged.

Griffin Cut Off By Flood
Reports from Indiana indicate that the

Stratton theatre at Griffin, Ind., and the
Noble theatre, Princeton, Ind., were
damaged but the extent could not be
ascertained definitely. One report out
of Princeton was that every home, and
business house in that community had
been destroyed or badly damaged. It

was also reported in St. Louis film

circles that Mr. Stratton, owner of the
Stratton theatre, Griffin, Ind., and his

wife were injured while their 14-year-old

child was killed. Griffin was not only hit

by the tornado but later was cut off by
a flood. This double disaster has made
it most difficult to obtain correct data
on storm damage and deaths and in-

juries sustained in that community.
Aside from H. Boulton of Boulton &

Wallace, owners of the Little Egypt
theatre, Gorham, 111., and Stratton, no
other motion picture theatre men were
injured by the storm so far as could be
learned.

Dead Man May Not Be Showman
Friends of Verner L. Hicks, formerly

owner of the Isis theatre at Marion, 111.,

hold out the hopes that perhaps he was
not the man killed by the storm at West
Frankfort, 111. Among the dead at West
Frankfort are a C. L. Hicks and wife.

St. Louis film men who were friends of

Hicks have pointed out the discrepancy
in the first initial and hold out the hope
that he. escaped.
There is every possibilty of a mistake

in identity because of the confusion due
to the terrible havoc wrought by the
storm. In the past few days several

instances have come to light where par-

ents buried children they thought were
their own only to learn later that their

offspring had escaped and had been
moved to some other community for

medical attention.

Hicks sold his house at Marion some
months ago and retired from the motion
picture business. St. Louis film men
have lost track of him recently as a

result, and the first information out of

West Frankfort to the effect that he was
the man killed had been accepted until

the discrepancy in the first initial was
pointed out.

W. H. Clarke has advised St. Louis
that his two houses in Hurst, 111.,

escaped damage, and the Hurst is again
operating. It was closed a few days
after the storm. All the houses at West
Frankfort resumed their regular pro-
grams during the past week.

The extent of the damage to the Hip-
podrome at Murphysboro, 111., owned by
John Marlowe, is not so great as at first

feared. A small section of the roof was
blown away and other minor damage
was sustained. It may also be necessary

to rebuild the Liberty in that city. The
roof of the Gem at De Soto, 111., was
blown away and all of the windows
broken.

Storm Nerves Worst Aftermath
From the standpoint of the exhibitors

of the storm zone and adjoining com-
munity the biggest handicap that has
resulted from the storm is the fear of
storms instilled into the hearts of the
residents. For instance, on Friday night,
March 27, a thunder storm came up ac-
companied by minor winds. Exhibitors
from many Southern Illinois towns
reported many patrons left their thea-
tres while others remained at home.

Literally thousands of men, women
and children in Southern Illinois are
suffering from storm-nerves and it is

feared that this condition will continue
for months and in some instances years.
It is a phenomenon that accompanies all

such disasters. Naturally it will inter-
fere with the motion picture business as
many patrons will be afraid to venture
from their homes when ordinary storms
are gathering.

Jawn J, McGraw Runs
Giants Through Paces

for Own Pathe Serial
(^Special to Exhibitors Herald)

NEW YORK, April 7.—It’s John J. Mc-
Graw, author and actor, now. The man-
ager of the New York Giants has written
the story for a 10 chapter Patheserial now
being taken on the training trip for release

in the fall.

The Pathe unit joined the baseball squad
at Sarasota, Fla., to film the career of the

busher who swats his way into national

fame. Allene Ray and Walter Miller will

star in the play, which is being directed

by Spencer Bennett. Frank Leon Smith
adapted the story to the screen.

Eastman Man Shows
How to Prevent Fires

(Special to Exhibitors Herald)

DENVER, April 7.—I. P. Gillette of

Eastman Kodak Company, at two meetings
last week, one for employes handling the

physical distribution of films and one for
managers of all exchanges, explained in

detail the manufacture of films and how
they should be handled. He accompanied
his lecture with a screening of two reels

and explained how to reduce the fire

hazard. Three representatives of the Denver
Fire Department attended.
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Abrams Plans to Sign Big Stars

as Contracts Expire
Valentino to Begin ^^Bronze Collar” Soon—Hart Signs to Make ‘“Tum-

bleweed”—Metro Hires Pete Smith

By RAY MURRAY

Hollywood, April l .

—

with the arrival of Hiram Abrams, presi-

dent of United Artists, on Sunday, it was announced that the serv-

ices of many big stars whose contracts are about to expire, will be
sought.

Joseph M. Schenck, chairman of the board of directors, called a meet-
ing for today, the first held since the company’s reorganization several

months ago, and a series of conferences with Douglas Fairbanks, Charles
Chaplin, Rudolph Valentino, Norma Talmadge and Constance Talmadge.

COINCIDENT with Mr. Schenck’s state-

ment Saturday came the announcement
that United Artists had signed an agree-
ment with William S. Hart and he will

make “Tumbleweed,” a story of the Okla-
homa land rush days of 1890, as his initial

film.

Valentino will begin within the next
three weeks “The Bronze Collar” as his

first United Artists production.
Chaplin’s comedy, “The Gold Rush,” will

be a Fall release, and “Don Q,” Fairbanks’
next, will be ready some time during the

Summer, as well as “Little Annie Rooney,”
Mary Pickford’s next vehicle.

A program of intensive production will

be decided upon at this week’s conference.
The organization is to be enlarged and
opportunities given stars of outstanding
ability to join whenever their present con-
tracts will permit.

A considerably increased expenditure is

planned at the Hollywood Studios, Mr.
Schenck states.

* * *

Charles Christie and Cecil B. De-
Mille, together with Producers Distribut-
ing Corporation, have formed a financial

group and taken over the Forum theatre
at West Pico and Norton Ave. This will

give the independent distributor an outlet

for pictures. The theatre was opened
about a year ago and the deal is said to

involve a million-and-a-half dollars. John
P. Goring has been selected as Managing
Director.

* * *

A shift in publicity men that was
rumored last week came to pass Saturday.
Pete Smith, who has operated a publicity
bureau at United Studios for two years,

signed a contract with Metro-Goldwyn-
Mayer and has transferred his typewriter
to Culver City, succeeding Charles Con-
don, who has been promoted to the post
of Unit Manager in the production depart-
ment. Both Condon and Smith are well
known in trade paper circles. Roy Miller
and Charles Dunning have formed a
partnership and will carry on Smith’s Pub-
licity Bureau.

* * *

A1 Christie and Mr. and Mrs. Bobby
Vernon are on a business and pleasure trip

to New York and Boston to look over cur-
rent plavs.

* *

Emily Fitzroy, famous character actress,

has sued the Ritz Carlton pictures, Inc., for
alleged breach of contract, asking eighteen
hundred dollars.

* * *

A ton of film, valued at two millions of
dollars, belonging to Metro Goldwyn
Mayer, scenes for “Ben Hur,” arrived on
the “S. S. President Van Buren” in Los
Angeles Harbor, today, from Rome, Italy.

* * *

Ralph Crocker, prominent Elgin, 111., ex-
hibitor, is in town.

A review of “The Phantom of the Opera,”
Universal’s big spectacle, as well as the film

play, “Faust,” based on a version of

Goethe’s “Faust,” was given Federal Dis-

trict Judge W. P. James, last Friday.

A suit was brought by Frederick A.
Todd against Universal Pictures Corp. in

the federal district court in which Todd
seeks to enjoin Universal from showing
“The Phantom of the Opera.” Todd alleges

in his equity suit that the Universal com-
pany “pirated” his negatives, print, and
copyright of the scenario and play.

Todd’s film production was in negative
form only, it was claimed, and the Uni-
versal Co. offered to print the positive pic-

tures in order that the court might view it.

According to an affidavit of William
Koenig, general production manager of
Universal, “The Phantom of the Opera”
cost Universal $508,523.00. Dismissal of
the suit was asked on the grounds that

scenes in “The Phantom of the Opera” ob-
jected to by Todd were taken from
“Faust,” on which there is no copyright.
Universal claims its photoplay is based on
a book by Gaston Deroux. The total

length of the Universal feature is given as
9,041 feet and its value is placed at one
million dollars.

4: *

Carl Laemmle, president of Universal
Pictures Corp. has just consummated a

deal whereby Universal gets two downtown
first-run theatres in Los Angeles. The the-

atres figuring in the lease are the Cali-
fornia, at Main and 8th Streets, and the
Cameo, at Broadway near Fifth.

Mr. Laemmle has secured a five-year
lease on the California, now operated by
the West Coast Theatres, Inc. It was re-

cently placed under control of West Coast
through an agreement with the Goldwyn
Pictures Corp., which previously purchased
it from Fred F. Miller and his associates.

Universal is planning to reopen the Cali-
fornia with “The Phantom of the Opera.”

* >|E 4:

The motion picture industry lost one of
its most valuable but little known artists

last Tuesday when death took Miss Hattie
Tabourne. Miss Tabourne, a negress, has
for the past six years conceived and built

remarkable coiffures for such stars as
Gloria Swanson, Pola Negri and other
Famous Players luminaries. Miss Tabourne
had recently been placed under a long term
contract by Famous Players-Lasky, so in-

sistent had become the demand for her
services. She died following an operation
for cancer.

4: ^

B. Vernon Smith, scenario writer, has
brought suit against Monte Banks, produc-
ing comedies at Culver City, alleging that

$166 is due him for work done last Jan-
uary. The hearing was held April 7.

* * *

Los Angeles has a twenty-one-year old

film magnate in its midst. He is John T.

Pratt, Jr., and his father, a vice-president

of the Standard Oil Co. gave him a block

of stock in the Cinema Finance Corp. for

his birthday. Which means that John T.

Jr. will become a potent factor in Pro-
ducers Distributing Corp. which is con-

trolled by Cinema Finance. Young Mr.
Pratt is coming to Hollywood to learn the

picture business at the Cecil B. DeMille
studios in Culver City. He plans to start

at the bottom and learn picture making
from all angles.

* * *

Buster Keaton, accompanied by his wife,

Natalie Talmadge Keaton, returned from
New York last Wednesday with an orig-

inal story written by Robert Sherwood,
Life’s caustic critic, for his next comedy.
Lex Neal, director, and Joe Keaton, Bus-
ter’s father, accompanied him.

* * *

Sol Lesser grabbed off a lot of publicity

when Mayor Cryer presented the “Bone of

the City” instead of the “Key of the City”

to Balto, the Siberian dog hero of the

dash that saved Nome, Alaska, from the

diphtheria scourge. Balto was accompanied
by his master. Gunner Kasson, and they

were given a rousing reception on the steps

of the City Hall. Balto and Kasson are

here to fulfill their motion picture contract,

entered into with Mr. Lesser.
* *

Edwin Carewe has completed the cast

of “The Lady Who Lied” and has started

work on this First National production.

The cast includes; Lewis Stone, Virginia

Valli, Nita Naldi, Leo White, Louis Payue,
and Edward Earle. This is an adaptation

of Robert Hichen’s novel “Snake Bite.”

Carewe has worked hard on the story and
feels he has an excellent vehicle for film-

ing.
* *

Frances Marion has been signed by Sam-
uel Goldwyn to write the screen adaptation

of “The Dark Angel,” H. B. Trevelyan’s
highly successful stage drama which Mr.
Goldwyn recently purchased, and which
George Fitzmaurice will produce with
Ronald Colman and Vilma Banky in the

featured roles.

Producers in Florida are again dangling
tempting offers before Hollywood screen
stars. Gertrude Astor was recently ap-

proached with a view to signing on the

dotted line for a forthcoming production,

but she declined as she is at present await-
ing the return of Gloria Swanson, having
already signed to appear opposite this star

in her next production.
* * *

Little Clara Horton gave an interesting

five minute talk last Sunday night at the

Warner Bros, radio studio KFWB. She
has just signed a contract with the Fox
Film Corp. and has been assigned an im-
portant role in “The Wheel,” a Victor
Schertzinger production. She told her
many film fan friends all about her new
job.

* *

The Wampas Club held their regular
bi-monthly meeting at the Writer’s Club
last week and Chairman George Landy
gathered together a fine array of speakers
and entertainers. It was one of the largest

turnouts the advertising club has had in

some time.

Watches Weather Brophet

Director Irving Cummings is going to

attempt to obtain Father Ricard’s weather
forecasts before starting production after

this. Chance knowledge of the Jesuit’s

prediction of rain for the early part of
this week led Cummings to postpone film-

ing of outdoor scenes of “The Desert
Flower,” in which he is directing Colleen
Moore.
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Film News PICTORIAL SECTION Stories Told

in

Pictures
of Exhibitors Herald by

the Camera
Issue of April 18

The Frank Lloyd company missed disaster by a car
length recently when the train carrying them to Banff,

Alb., was struck by a rockslide. The engine was knocked
completely off the track. The company was preparing
to make “The Winds of Chance,” for First National.

I

It has been announced that Baby Peggy, will make two
I reel comedies for Henry Ginsberg who is planning with
' two companies now for national distribution. The news

[

of the deal seems to please L’enfant Peggy (if that title

means what it sounds).

Now that Marion Davies is under the control of Metro-Goldwyn
it has been announced that “Zander, the Great” will be re-

leased May 4. It will go straight to exhibitors without a pre-

release showing. It is the first of the Cosmopolitan features to

be released by Metro under the new arrangement

Her maid saved her life last week when Evelyn Brent, F. B. O.
star, was picked up in her bath room unconscious. She had
accidentally cut an artery when she fell against a sharp piece of
metal. But she will soon be able to resume her work in “Alias
Mary Flynn,” for Film Booking.
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Tom Mix passed through Chicago last week and spent a week before
making another jump on the 30,000 mile world tour he has started.

Accompanying him on the trip will be Tony, the wonder horse, which
has appeared with his master in many Fox pictures. They will visit

London and many European cities.

Left (turn page), A panorama

view of Universal City (front

section) which is celebrating

its tenth birthday this month

having been opened by Carl

Laemmle on March 15, 1915.

This view shows the adminis-

tration buildings, (left center

near clump of trees) the big

covered stages, and (right)

the new big structural steel

stage in which “The Phantom
of the Opera” was filmed.

The ranches and settlements

of the San Fernando valley

are to be seen in the back-

ground.

Dick Sutherland has become
the favorite of many as a
character player. Among his

late successes is “Yankee
Eagle,” an F. B. O. picture.

Jill Lynn is the Vitagraph player
who drew attention in “School for

Wives,” by wearing elaborate cos-

tumes obtained from Bonwit Teller
& Company free.
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Charlotte Merriam was welcomed back home by a glad

throng at the Santa Fe station when she completed her tour

of the South and Middle West. She has made many
personal appearances at the showings of the Vitagraph pic-

tures, “Captain Blood,” and “Pampered Youth.”

Charlotte Merriam was greeted upon her return to Holly-
wood by David Smith, Vitagraph director, and Mark H.
Hansen, owner of the Larchmont theatre, the Mark-Home,
Los Angeles, the Mark-Strand, San Pedro, and builder of

an 1800 seat house in Beverly Hills.

Colvin W. Brown, who last week joined Film Booking Offices

as a member of the Executive Committee, has completed the
arrangements by moving his office paraphernalia to his new
location. He sits in his upholstery with the genuine “Brown”
smile lending a hand to Maj. H. C. S. Thomson, president.

Reading from right to left:—Maurice Revnes, Fox production manager, Alma Rubens, featured player, George O’Brien,
youthful star, Mrs. John Golden, her husband, John Golden, stage producer, Madge Bellamy, leading woman. Jack Ford,
director of “The Iron Horse,” Rowland V. Lee, director of “The Man Without a Country.” All gathered on the William
Fox lot to “have their pictures took.” Mr. Golden has spent a few weeks on the Fox lot in planning the screen production
of many of his Broadway hits, including “Lightnin’,” Seventh Heaven,” “The First Year,” “Thank You,” and “Howdy Folks.”
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IN CIRCLE!—Madeline Hurlock, attractive vampire of Mack Sennett comedies,
has just recovered from a slight illness. BE!LOW: Ruth Taylor (left) appeared
on the Sennett lot recently and was signed immediately upon the strength of
her personality. Harry Langdon (center) has had casts of his own expressions
made into Plaster of Paris. Try to find his real cranium. Natalie Kingston,
Sennett star, says if you have a good figure, swim and dance to keep it; if

you don’t have one, swim and dance to get one.

BELOW: It looks as if Ben Alexan-
der is getting a piece of advice from
George Arliss (made up as the char-
acter in “Old English”). The boy
actor, who is featured in a number
of First National releases, paid the
older man a visit after seeing his
performance. Ben will return soon
to the Pacific Coast to resume his
work on the screen. He has been
seen recently in “Frivolous Sal.”

There’s been a shooting other
than in the Principal Pictures
Studios by Kenneth Harlan, who
has been making "The Re-crea-
tion of Brian Kent.”

The film with the arrow showing the
voice reproduction strip synchron-
ized with the camera was made by
Dr. Lee de Forest, inventor of the
talking motion picture. Below ap-
pears the camera used for the
process.
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Fred Miller, prominent Los Angeles
exhibitor, received a pair of snow
shoes from Evelyn Brent, F. B. O.
star (right) before he left for New
York. He was accompanied by Mrs.
Miller.

The cameraman was seated in an airplane
when he snapped the radio station re-

cently established by Warner Brothers at

their Hollywood studio. The radio pro-
grams consist of a variety of entertain-

ment.

Zane Grey (left) is the author, and
Lucien Hubbard, the adaptor of “The
Thundering Herd,” which was directed
for Paramount by William K. Howard.

Mickey Bennett, the eight-year-old

star, has signed a contract with Edu-
cational-Juvenile Comedies, with E.

W. Hammons, president of the com-
pany.

Even a snow man’s head is turned
to Madeline Hurlock when she arrays
herself in an ermine trimmed bath-
ing suit in “Sneezing Beezers,” a
Sennett comedy for Pathe release.

Two of the “inspirations” for the antics
of Mary Pickford in “Little Annie
Rooney” are Helene and Margaret
shown with their father, William Beau-
dine, director for United Artists.

Ben Lyon and Viola Dana are

dressed for the icy winds of Banff,

Canada, where they have just gone
with the purpose of making “The
Winds of Chance” for First National.
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Reichenbach Quits Paramount
But Kent Gets Him to Stay

Exploiteer de Luxe Even Engages Passage for Europe, Then Recon-

siders—Studio Mechanics All Set for Annual Ball April 20

By JOHN S. SPARGO

New YORK, April 7.

—

Harry Reichenbach, for the past year exploi-

teer de luxe of big Paramount special pictures, resigned last week
but it didn’t take. The resignation was to be effective at the com-

pletion of his work on “Grass,” which his exploitation is putting over to
turn-away business at every performance.
'T'HE announcement of the resignation

was made early in the week and with
it came the information that several of
the higher officials of Famous were trying
to persuade Reichenbach to reconsider.
Along Broadway the betting was about
even that he would remain. Reichenbach
planned a European trip with Mrs. Reich-
enbach and even went so far as to en-
gage passage.
On Friday from the Paramount offices

came the announcement that Reichen-
bach had withdrawn his resignation and
would remain. While nothing officially has
been given out as to Reichenbach’s reasons
for resigning and his subsequent with-
drawal of the resignation, it is generally
known that Sidney R. Kent succeeded in

straightening out whatever differences
existed and persuaded Reichenbach to
remain.

* *

The Motion Picture Studio Mechanics’
Association is planning a gala time for its

second annual ball at the Hotel Astor April
20. Many of the most popular directors
now working in the east and a large num-
ber of producers and executives of the
larger companies will attend.

A New York paper has been conducting
a contest for selection of the two most
popular stars who were to be given the
honor of leading the grand march. Rich-
ard Dix and Barbara La Marr were the
choice of the fan voters and have accepted.
Many vaudeville headliners and stars

from the speaking stage as well as from
the screen will participate in the program.
The association, organized a year ago,

has more than 700 members.
* s): *

Marc Lachman, prominent and popular
member of the prominent and popular
Cheese Club, had a tough one put up to

him last week but got away with it as he
does with anything short of murder. Be-
ing approached by a youthful press agent
just breaking into the film game as to eligi-

bility for membership in the club and the

prospects of the y. p. a. crashing in, Lach-
man queried:
“What particular kinds of cheese do you

eat?’’

“Well, I can eat almost any kind except
Camembert. I don’t like that,” answered
the self-elected candidate.
"Don’t you think you could eat Camem-

bert?” asked Lachman.
“I might be able to eat it if necessary,

but I could never learn to like it,” was
the answer.

“I’ll take the matter up with Harry
Hirschfield, the president of the club,”

promised Lachman.
The following day Lachman notified him

that he was not eligible on account of his

lack of versatility.

* *

Mary O’Connor is going to be the busy
girl for the next two weeks if she carries

out the program laid out by her for herself

before her arrival in New York. Mary, be
it known to those who don’t know it, is

head of the story department of Paramount
at the Hollywood studios. She arrived in

New York yesterday with just 14 days to

spend. During this time, according to her
schedule, she will see 20 Broadway stage

productions, and talk to eastern authors
and playwrights concerning screen material
for Paramount.

(Note to authors and playwrights: The
line forms to the left of Miss O’Connor).

* * *

M. J. Mintz, president of the Cameo
Music Company, Inc., is always up and
doing, and has up and done it again. The
latest is the closing of negotiations which
give his company exclusive control of the

“Luz” music score, which among other
things has been made for practically all

the bigger Metro pictures.
* *

Harvey Day, who tells exhibitors about
Kinograms and sees they have them to play,

is convinced this is an age of education.

After reading of the homecoming of Gloria

Swanson and her title of Marquise, Mr.
Day ran his fingers through his flowing
and slightly silvered locks and remarked:

“Well, I declare. We sure can learn

from reading the newspapers. I always
thought a marquise was one of those things

they build out in front of a theatre to hang
the electric signs on.”

* * *

Larry Weingarten professes to be a resi-

dent of Hollywood, but we are beginning
to doubt the young gentleman’s veracity.

We know of seven months out of the last

12 during which Jackie Coogan’s press

agent has been away from the coast.

Time was when Larry was introduced at

the A. M. P. A. when he came to town but

the boys now are so used to seeing him
that they fail to call attention to his pres-

ence. In any event he’s about the travel-

ingest press agent in the business, and when
he returns to the coast this week he will

have completed one of his most success-

ful trips, the success of “The Rag Man,”
to wit.

* * *

Official announcement was made after

the annual meeting of United Artists last

week that Arthur Kelly had been selected

to succeed Maurice Cleary, who recently

resigned as treasurer of the corporation.

Mr. Kelly for some time has been the per-

sonal representative of CTiarlie Chaplin, and
will continue to look after the comedian’s
interests.

45 * *

Quinn Martin, motion picture critic of

the Morning World, sails April 15 for Lon-
don and Paris, on a combined vacation

and professional trip. He will study the

pictures and plays shown in the different

cities.

Congratulations!
(Special to Exhibitors Herald)

NEW YORK, April 7.—Two new “spe-

cials” are announced by First National.

A son has been born to Mrs. J. C. Ver-
gesslich, wife of the manager of the New
Jersey branch, while Louis Brock of the

foreign sales department is “telling the

world” about his lately arrived daughter.

CoL Foote Bans
StandingRoom in

Massachusetts
(Special to Exhibitors Herald)

BOSTON, MASS., April 7.—Stand-
ing room privileges in all Massachusetts
theatres and public halls outside Boston
have Peen revoked by Alfred A. Foote,
commissioner of public safety. (lol.

Foote has jurisdiction over all the the-
atres in the commonwealth with the
exception of those in Boston which are
locally supervised. No reason has been
given for the edict. The amusement
business is hard hit, what with indus-
trial depression and Lenten conditions.

Col. Foote’s order not only prohibits
standing in the foyer back of the orches-
tra seats but also forbids persons stand-
ing in the lobbies “when there are no
tickets for sale.”

Frank W. Saunders, state building in-

spector in charge of the New Bedford
district, said the regulation means “there
must be no more crowding of lobbies
during seat sales as there has been in a
number of theatres.” He asserted fur-
ther that judgment would have to be
used as to the. number at theatre en-
trances. The practice of allowing persons
to wait in the lobbies until seats are
available would be regarded as a viola-
tion of the law, Saunders added.

All theatres and public halls in Massa-
chusetts outside of Boston are licensed
by the state, and are subject to stringent
state regulations. Each theatre is re-

stricted to the seating capacity desig-
nated in the license but in most cases
the license also permits a certain number
of standees, the number varying accord-
ing to the construction of the house and
the facilities for emptying it. According
to Col. Foote’s new ruling, the standing
room proviso is to be stricken off

entirely.

Film from Galsworthy
Novel, **White Monkey**

to Be Finished May 1
(Special to Exhibitors Herald)

NEW YORK, April 7.—Screening of

“The White Monkey,” from Galsworthy’s
novel, will be completed by May 1, Sawyer-
Lubin announces. With Barbara La Marr
in the chief role, Phil Rosen, who also

directed her in “The Heart of a Siren,”

says he believes “The White Monkey” will

surpass his “Abraham Lincoln.”

Miss LaMarr is cast as Fleur, the pam-
pered daughter of British aristocracy, and
Flora Le Breton, young English actress,

will be seen as Victorine, Henry Victor,

of “The Prodigal Son,” has the part of

Wilfrid Desert and George Marion, who
is playing Scames Forsyte, is remembered
for his work in the screen version of

“Anna Christie.”

Among others in “The White Monkey”
cast are Thomas Holding, Colin Campbell
and Tammany Young.

Texans Adopt Music
of American Society
(Special to Exhibitors Herald)

DALLAS, TEXAS, April 7.—Agreement
to use and urge the use of music that is

put out by the American Society of Au-
thors, Composers and Publishers has been

reached by the motion picture men of

Texas. H. (I. McNeese of Dallas, busi-

ness manager for the M. P. T. O., de-

clares the settlement pleasing to Lone Star

exhibitors. Kansas and Missouri have

made similar agreements.
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Exploitation For
Every Series Is

Plan of Ginsberg
(Special to Exhibitors Herald)

NEW YORK, April 7.—A letter re-

ceived today from Henry Ginsberg Dis-

tributing Corporation states that the

decision to relieve the producers of

Royal and Banner pictures of distribu-

tion problems means the exhibitor is

the ultimate beneficiary. Mr. Ginsberg
explains this by saying that he is now
permitted to eliminate a great deal of

waste which “now prevails in the inde-

pendent market.”
The letter continues: “Every dollar

that I save in this direction enables the
producer to have a greater opportunity
to build better pictures and enables me
to exploit and give a service that other

independents heretofore have been un-
able to offer.

“Consistent product properly exploited
is increased in value more than 100 per
cent. Every picture released by me will

be backed up with a sound exploitation
campaign that will make the picture
more valuable to you and to the exhibi-

tors in your territory.

“Both the Banner and the Royal series

are sold outright on a basis in keeping
with the value of each series. The first

of the Banner productions will be. re-

leased not later than June 1. The first

release of the Royal series will be re-

leased before June 15.”

Meininger Expected to

Join Silliman Circuit
(Special to Exhibitors Herald)

MILWAUKEE, Wis., April 7.—A. J.

Meininger, veteran Ascher Bros, man,
who recently announced his resignation
as manager of the Merrill, downtown
Milwaukee house, after it had been taken
over by the Saxe interests, is expected
to join the Silliman theatre circuit in an
executive capacity. One report is that
Meininger has been offered the general
managership of the nine outskirting
houses which compose, the chain. An-
other report is that he will combine
management of the Riviera, largest Silli-

man holding, with direction of exploita-
tion for all the houses. Earl Rice, who
recently disposed of the Riviera and
three other theatres to the Silliman cir-

cuit, has announced he will stay with
the chain until June 1, if necessary, to
give the purchasers an opportunity to
select managers. He expects to enter
the motion picture field in California
with his father and brother.
George Pendergast, publicity expert,

has announced he will leave the Saxe
organization in Milwaukee soon.

Catholic Board Bars
School Film Project
(Special to Exhibitors Herald)

MONTREAL, QUE., April 7.—The cen-
tral board of the Roman Catholic School
commission here has rejected a proposal
for the use of moving pictures for educa-
tional purposes in the separate schools of
the city. It had been proposed to have reg-
ular showing of films in .school hours.

Pro.-Dis.-Co. Comptroller Returns
NEW YORK.—After supervising reorganiza-

tion of the DeMille studio at Culver City, G. M.
Davidson, comptroller of Producers Distributing
Corporation, has returned to New York. N. M.
Stephenson has been named auditor of the De-
Mille studios.

Leading Pastor

Flays “Blue Laws”
KANSAS CITY, MO., April

7.— Exhibitors, newspapers and
scores of individuals having taken
“shots” at Missouri’s proposed
Sunday closing bill, an attack on
the measure now has been
launched from the pulpit by a

minister recognized as Kansas
City’s leading pastor—Dr. Burris
A. Jenkins of the First Christian
church.
That the churches cannot be filled by

passing blue laws forbidding the operation
of motion picture theatres and other places
of amusement on Sunday, was voiced by
Dr. Jenkins from his pulpit last Sunday,
he having made “Blue Laws” his sub-
ject for a sermon.

“I believe in one day*s rest in seven,
but I do not believe the old time Sabbath
still is in force,” Dr. Jenkins said. “Jesus’s
idea of a Christian Lord’s day is a very
different thing. It is a day of rest, of

recreation, of gladness,
**lt does not seem to me to be a gracious

thing on the part of Christian people to try

to force upon the public restrictions on
which Christian people themselves are div^

ided in their judgments,
“Wo cannot fill the churches by passing

blue laws. We have got to fill them by
making religion the gracious and beautiful

thing that Jesus made it.”

Pathe Contracts for

52 Sennett Comedies
(Special to Exhibitors Herald)

NEW YORK, April 7.—Fifty-two com-
edies are to be made for Pathe distribution

by Mack Sennett Studios this season in ad-
dition to the 124 Hal Roach pictures con-
tracted for in the $15,000,000 two-year pro-

gram announced last week. The Mack Sen-
nett arrangement calls for continued ap-
pearance of Harry Langdon, Alice Day,
Ben Turpin, Mack Sennett Comedies and
Ralph Graves. The negotiations also call

for a series of Sennett comedies in which
others of the Sennett stock company will

act.

“Black Cyclone” has been completed as

the first of the feature length productions
from the Hal Roach Studios under the new
contracts, which provide for single reel

comedies to be released one every two
weeks.

Jacqueline Logan Signs
With Fox for 3 Years

(Special to Exhibitors Herald)

NEW YORK, April 7.—Jaqueline Logan
is the latest star to sign a three-year con-
tract with Fox Film Corporation. The
agreement was signed at the West Coast
Studios, where William Fox personally is

supervising the production of attractions

for the season.

Miss Logan will appear in the principal

roles of a number of specials including, in

all probability, screen versions of the John
Golden stage plays. Miss Logan won fame
when “Florodora” was revived at the

Century theatre in New York.

**ZandeF* Release May 4
(Special to Exhibitors Herald)

NEW YORK, April 7.—Metro-Goldwyn
will distribute Marion Davies’ “Zander the

Great,” the picture going direct to the ex-
hibitors without pre-release showing. May
4 is the release date. George Hill directed

the melodrama with Harrison Ford playing
opposite the star.

Metro-Goldwyn Promotes Hickey
NEW YORK.—George A. Hickey has been

promoted New England district manager for

Metro-Goldwyn, succeeding E. A. Golden. Mn
Hickey has been managing the Kansas City terri-

tory.

New York Fetes

Tom Mix on Eve
of Trip Abroad
(Special to Exhibitors Herald)

NEW YORK, April 7.—Tom Mix was
the guest of honor at a dinner given last

night in the Rose room of the Hotel
Astor, which was attended by several

hundred film men, many of them exhibi-

tors. The affair was in the nature of a
farewell party to the popular star before
his departure for Europe on the Aqui-
tania today. Mr. Mix’s first appear-
ance in the spacious Rose room was
astride Tony, the horse, which means so
much to the younger generation of thea-
tre patrons, to whom Mix without Tony
would be only half there.

On Tony the guest of the evening rode
in and out among the tables, and it was
evident that the ovation was in no small
part for the beautiful horse. Will Rogers
acted as toastmaster and this is tanta-

mount to saying that the evening was
filled with mirth. Introduced by Senator
Jimmy Walker, Rogers told many stories

of things that had happened to him and
Mix during their twenty years of friend-
ship.

Mr. Mix spoke briefly and interest-

ingly, making it clear to all that the por-
tion of his army of admirers he seeks
mostly to please is that portion com-
posed of the young boys. Mr. Mix, ac-

companied by Mrs. Mix, Tony and Joe
Lee, will spend several months on the
other side, where the popular Western
star is as much a hero to the younger
generation as he is in this country.

Veteran Exhibitor Dies;
Ran Playhouse 18 Years

(Special from S. F.)

ELDORADO, ILL., April 7.—W. T.
Turner, owner and manager of the

Grand theatre here, died Sunday follow-

ing an operation for a complication of

diseases.
Mr. Turner was one of the oldest

exhibitors in this part of the state, hav-
ing opened the first picture show in the

county at Harrisburg with his brother,

O. L. Turner, eighteen years ago. He is

survived by a widow and three children.

He bore the reputation of being one of

the squares! in the business and his

friends were many.

Bernard to Represent
Ginsberg in England
(Special to Exhibitors Herald)

NEW YORK, April 7.—Jeffrey Ber-
nard, late managing director Stoll Film
Company Limited, largest film organiza-

tion of Great Britain, signs agreement
today whereby he becomes exclusive

representative for Henry Ginsberg Dis-

tributing Corporation, distributors of

Banner productions and Royal pictures.

Bernard sails Wednesday on the Aqui-
tania to establish offices and complete
London organization. This is the first

time an independent distributor has
established his own personal organiza-

tion for European distribution of prod-
uct.

Sam Katz Will Talk
to T. O. C. C. on Circuits

(Special to Exhibitors Herald)

NEW YORK, April 7.—Sam Katz has
accepted an invitation to address Theatre
Owners Chamber of Commerce on the

subject of circuits at the regular meet-
ing April 14.
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Build for the Future, Exhibitors

Advise Distributors
Theatre Owners State That Many Business Abuses of Present Day Are

Result of Short Sightedness of Companies.

E xhibitors, answering a questionnaire sent out by EXHIBI-
TORS HERALD containing just one question; “What would you
do if you were a producer or distributor?” almost unanimously in-

dicate they would attempt to build for the future by creating good will

among theatre owners.

They point out that the “high pressure” salesman, who oversells a

theatre owner, may give his company a temporary advantage but he loses

a customer for the distributor, who could be held for years by fair treat-

ment. Compelling exhibitors to take pictures they regard as unfit for

their patrons in block buying and placing rentals so high on big specials

that the small town theatre owner cannot possibly make money are also

cited as common examples of destroying good will.

M any answers to this questionnaire

have appeared in recent issues. Ad-
ditional ones follow

:

Lack of Confidence
Hurting Business

M. H. McDonnell, Badger Opera
House, Merrill, Wis., says:

If I were a producer or distributor the

first thing I would do would be : Get good
honest men as salesmen and keep them on

the same territory all the time. The great

fault of the picture business is the lack

of confidence between exhibitor and pro

ducer. The exhibitor has not the chance

to be as well posted as the salesman, and
as a result, a big majority of exhibitors

are willing to take the salesman’s word.
Many of the larger producers have as they

term them high pressure salesmen who go
out and in any manner possible get a con-

tract from the exhibitor, and these sales-

men do all in their power to oversell the

exhibitor. They promise everything and
at the same time know that their promises
are just so many empty words. The sales-

man knows he is doing an injustice to the

exhibitor who placed enough confidence in

him to sign the contract for him. The
salesman takes his contract into the ex-
change and the manager congratulates him
on giving Mr. Exhibitor such a good
stringing. The exhibitor eventually plays

the pictures and begins to realize the fine

trimming he got and writes into the ex-
change manager for a release from the

contract. Does the exchange manager
write back and say, “Yes ! We knew at the

time that our salesman took advantage of

you and oversold you.” No! he says, “You
signed a contract that is very binding and
you will either play the picture as set in

or we’ll put you up before the film board
and close your house.”

The exhibitor plays the pictures and by
the time he is through with them, the pro-
ducer sends up a new salesman. This new
salesman informs the exhibitor that the
old salesman was so crooked that the com-
pany had to let him go and he tries to
hook the exhibitor. After being hooked
five or six times the exhibitor finally wakes
up and commences to doubt every new
film salesman.

The company that has salesmen out that
shoot square with the exhibitor usually
play 100 per cent of their product and the
exhibitor is usually glad to see their sales-
man come. For when it is all said and
done, the honest salesman is the exhibi-
tor’s best friend and the crooked producer
and his petty larceny salesmen are the
curse of the motion picture industry today.
An old exhibitor in discussing the above

with me one day said, “The first time the

mule kicks you, it is the mule’s fault, the

next time the mule kicks you, it is your
fault.” So if we could have producers
that play square, and exhibitors that would
keep posted on the pictures, this business

would be a whole lot more pleasant.

Doesn't Want to

Be Forced to Buy

J. S. ANDERSON, Palace theatre. Wil-
low City, N. D., says :

Producers do not seem to realize some
pictures are like cabbages

;
all people can-

not eat cabbage. The same logic should
apply to pictures. That being consistent

why does the producer insist or try to

make an exhibitor take something that he
knows the exhibitor can’t digest with

profit. Why not sell him what is sucess-

ful in his particular community instead of

insisting by saying, “Oh this picture is a

marvelous production and you should, by
all means, have it.”

Then when the exhibitor runs it and it

proves to be a lemon for him, why
shouldn’t he be sore and promise himself
for the millionth time, “Never more.”

Of course the ability to buy what one
knows is his type of picture, may mark the

difference between a competent manager
and the other kind, and it may be that our
present system is too deeply intrenched to

do very much with. Anyway I have ex-
pressed what seems to me offers a chance
for improvement.

From experience of the past I have
learned to become extremely discriminating
in my buying and don’t buy a picture until

“What the Picture Did for Me” has un-
questionably approved of it.

This method with me is so successful

that my clientele very seldom complain of
my offerings, and my box office receipts

show a healthy and consistent growth.

Wants Fair Rental
For Little Fellows

P. W. QUINLIN, Ideal theatre, Chateau-
gay, N. Y., says

:

You want to know what I would do if

I were a producer or a distributor of pic-

tures? If I made and sold to the ex-
hibitor, I would do what in my judgment
would benefit both ends of the trade. In
the great centers of population where cash
is plenty, I would make the first run houses
pay well for the service. The second run
proportionately well and so on down the

line to the little fellows, who have a shoe
string existence. To them I would be fair,

not generous. When I made a few good
pictures like First National’s “The Sea

Hawk,” “Sundown,” “Lincoln,” and “Se-
crets.” I’d try and help the little fellow who
has always helped me with a little velvet
by giving him the good picture at a rental
that would enable him to make a dollar.

There is no exhibitor in a town of one
thousand or less who can afford to run
their big specials at the price they ask.

If they want to keep us on the map they
should use us as a man would use his
horse. Feed him when he needs him. It

is so with the producer and distributor.
If he wants to use us little fellows for the
velvet that he can extract from us, he
should give us a chance at his big stuff
at a rental that would enable us to stay.

Colvin W, Brown
Moves His Smile
to F. B. O. Offices

{Special to Exhibitors Herald)

NEW YORK, April 7.—Colvin W.
Brown gathered up his office goods and
chattels last Thursday and took them, to-

gether with the well-known Brown smile,
over to the F. B. O. offices at 723 Seventh
avenue, where he assumed his new duties
as a member of the executive committee.
So far no title has been assigned to him,
but he says if they give him plenty of work
he won’t lose sleep over such an insig-
nificant thing as a title.

The advent of a man of such prominence
in the industry as Colvin Brown has given
rise to many rumors as to whose place he
was to take in the F. B. O. organization.
Many rumors have spread, the chief ones
being that Major H. C. S. Thomson, or
Jos. I. Schnitzer was to resign, or both.
Major Thomson is president of the com-
pany and Mr. Schnitzer is vice-president.

It is officially and emphatically denied
any such changes are contemplated. Mr.
Brown’s present duties are to assume a

lot of responsibilities which heretofore
have fallen to Major Thomson and Mr.
Schnitzer.

Mr. Brown, who as manager of distribu-

tion for the Ince corporation and as Mr.
Ince’s New York representative obtained a
broad foundation for the administrative
duties to be assumed with F. B. O., has
returned from Los Angeles, where he con-
ferred with Mrs. Ince, and will supervise
the Ince interests in New York during the

liquidation.

Bromberg Denies He
Seeks Reinstatement
in Atlanta Film Board

{Special to Exhibitors Herald)

ATLANTA, GA., April 7.—Denying a
rumor that he and two other independent
exchanges are seeking reinstatement in the
Atlanta Film Board of Trade following
their withdrawal, Arthur C. Bromberg
president of Progress Pictures, Inc., says

he is “definitely out of the organization.”

“My resignation came as a result of my
conviction that the organization was not
an institution of fairness and justice,” Mr.
Bromberg explained. “I have no intention

of seeking reinstatement. I have never
been down on my knees to any one in the

Film Board of Trade here or elsewhere.”

Allene Ray Gets New Contract
NEW YORK.—Allene Ray, Pathe serial star,,

has signed for one year more with Pathe. Miss
Ray just completed her fifth chapter play,
“Sunken Silver,” under the direction of George
B. Seitz at Miami, Florida.
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THE THEATRE
Q.AJ)epartment ofPractical Shotcmanship

CONTRIBUTORS GET VACATION

Broadway’s First Feishion 'Show
The Close-Up, house organ of the Famous Players-Lasky Theatre Depart-

ment, prints these pictures in its April issue and says, in part: “Broadway
had its first Fashion Review in a motion picture theatre with the showing
of ‘The Dressmaker From Paris’ at the Rivoli. Dr. Riesenfeld and his aide
Ed Olmstead kept the wires burning to land the Gimbel Fashion Review
and the city approved their efforts with record attendance and unanimous
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commendation.” Three of the five sets used are reproduced here. They are,
beginning at top, a formal tea garden for the showing of afternoon modes,
“Court of Jewels” setting with models in jewelled gowns, and sports and
ensemble showing in front of center drape.
Something like this was to be expected when Ed Olmstead, who burned

up the league out in these parts before going East, got in motion along the
thoroughly known highway.

Bill Weaver
Gives *Em a
Week *s Rest

“BILL” WEAVER SAYS:

WEREN’T expecting it, were you
folks? A whole week’s vacation.

Eirst one in Gosh- how - many
years. But you know you deserve it.

Here’s how it all came about

:

You have been so helpful these last

few weeks, keeping this section of the

paper going along while I dallied with

the half-million (497,382 to be exact;

count ’em) words in the Spring Num-
ber of the Box Office Record, that I

couldn’t do less than shoulder the

works for at least a week. And, be-

sides, I want to tell you lots of things

I haven’t had time to mention lately.

For instance, I want to tell you
about Arthur Hay Malotte, who came
to this outpost from Buffalo to play

the McVickers theatre organ. Most
of you have organs and pay organists

more or less real money for playing

them. That’s why you should know
about Mr. Malotte, who begins where
others stop, and goes on, and on and

on, from there.

If I were you, paying what I think

most of you pay for organ music. I’d

send my organist to hear Mr. Malotte

and consider it a good investment. It

would pay you. This man makes an

organ do what it’s supposed to do,

and in the motion picture theatre these

days that’s plenty.

Without boring, I want to say that

the classics are all neatly tucked away
and apparently card indexed in this

man’s memory. But that’s just the

groundwork, the background, for his

stuff. He also has the hits of the

minute (maybe “second” is a more ac-

curate word in this radio age) on his

finger—and toe—tips, and knows what

to do with them. In addition to these,

he has a singing voice which he uses

enough but not too much, and a per-

sonality that makes it impossible for

a mere male to get near the McVick-
ers stage.

But it’s what he does with these

things that counts. He sells his music

to the audience, of course, but he

makes it sell the show as well. What
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he does to a motion picture that isn’t

so good is ample, and what he does
to one that is can’t be told.

If you’ve got a radio you can tune
in KYW any Wednesday or Friday
night about 12:30 and hear him in

Y OU could guess, if you know
pictures and have an imagina-

tion, that this prologue was for the
presentation of First NationaPs
“The ^’iiite Moth,“ and if you
know the American theatre well you
might guess in two or three trieM

that it was staged at the Rex thea-

tre, Eugene, Ore., where such pres-

entation is the custom.

concert, but he isn’t himself on the

air. He’s a showman (which I al-

ways thought an organist should but

never would be) and he’s at his best

with the house full of people and the

spot on him. They eat out of his hand
but what they eat is the show.

It’s unusual, perhaps, to give all this

space to discussion of an organist, but

when you think of the commercial
angle it isn’t out of proportion. Here’s
a man who makes all that money you
paid for the organ yield a profit. Did

F rank a. LACEY, if memory
Berves, still makes lobbies for

the Majestic at Portland, Ore., and
the excellence of this one for United

Artists*, “The Thief of Bagdad,** is

so much like the stuff he used to do
when he contributed regularly to

these pages that there seems no risk

in crediting him with this master-

piece.

you ever check up on the returns from
that investment? If you haven’t, you
should. It isn’t likely that you can
find a man to duplicate Mr. Malotte’s

stuff, but you ought to know what can

be done if you do.

And, now that that’s off my mind

—

I’ve been thinking for some time

of expanding that portion of this de-

partment which is devoted to theatre

publications. I have an idea that you
might like a couple of pages (small

ones, the size most generally used)

each week, all ready for printing. The

N O, it is not another of those

Chinese street scenes. It*8 a

street in Okmulgee, Okla., showing

the way Bill Taylor, Paramount ox-

ploiteer, and John Fenncy, Cozy
theatre, went out to get people in-

terested in “East of Suez,*’ wherein

Pola Negri is an Oriental. (The
“Reno** billing is unexplained by

the contributor.)

second page of this section seems to

be about the right place to publish

them and if so many as one of you
say you want them we’ll get right at

it. Anybody interested ?

I’ve been wondering, too, what hap-
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p(ried to that poster thing we started

a while back. And only this morning
the one-and-only J. W. Bettersworth,

whose idea it was, informed me by
letter that apparently there’s been

some misunderstanding. Everybody
interested in posters seems to be writ-

ting to him about it instead of to this

paper. He bemoans the occurrence,

but says he’ll forward the stuff, so all

isn’t lost after all. For a time I

thought I’d fired a dud and it wor-
ried me a bit. However

—

Before going any further, I want
to tell all you folks who sent contri-

butions for this issue that they have
not been wastebasketed. Indeed not.

They’re all stacked up in a neat pile,

ready for next week, which will be

“All Contributors' Week.” Since the

film companies have quit having
“Weeks” we’ll have a few of our
own. Anyone suggesting a “Week”
for week-after-next will be rewarded
in some handsome manner not as yet

determined.

By the way, I hope you don’t mind
the frequent “interruptions.” I’ve

been saving these pictures, along with

some ten times as many which aren’t

quite so good, these many weeks. They

T his snappy affair was used for

window display purposes by N.

N. Frudenfeld and Buddy Hooton in

the big campaign for Metro Gold-

wyn*8 This Is Marriage** at the

Su!n theatre, Omaha, about which

you read (or should have) a de-

tailed but not too lengthy account

in this department of a recent is-

sue.

are first rate, don’t you think? And
they show plainly enough that the

show business isn’t in decline or

headed that way. Thought I’d spread

them out for you to look at this week
for a change. Some of them are ex-

cellent, even if the showmen responsi-

ble do not contribute to these pag-is

as regularly as they should. No
doubt you’ll get many good ideas from
them that you can put to good use im-

mediately.

I was particularly impressed with

the “Fashion Show” staged at the

New York Rivoli in connection with
the showing of “The Dressmaker from
Paris.” The report terms this the

first style show in conjunction with the

showing of a motion picture ever seen
on Broadway, which is news in itself

to us frontiersmen. Harold B. Frank-
lin, director of theatres for Famous
Players-Lasky, engineered the thing,

arranging with Gimbel Brothers for

the use of 19 models completely at-

tired for the exercises. Hugo Reisen-
feld produced the affair and gave it

five sets. (The picture, as Mr. Serv-
ice told you in his remarks about it,

supplies excellent reason for anyone
to stage a style show at any season.)
Now that’s a style show ! You can

I i( i a I « ijj

tell from the photographs that monev
wasn’t spared and you can guess that

it clicked. If Broadway hadn’t seen
one before, shame on Broadway. It

will see more of them, undoubtedly.
This business of “staging” a motion

picture is coming ahead. Have you
noticed it ? The theatre producers are

At first glance U’s hard to

tell where cutout leaves off and
flesh begin, which is, in a sense, a

credit to both. The display was
used at the Central theatre, Jersey
City, for **The Lighthouse by the

Sea,** a Warner Brothers production
featuring Rin-Tin-Tin. Another re-

alistic lobby in an era of that kind.

getting their bearings. They’re find-

ing out what it’s all about and they’re

making this presentation thing pay for

itself.

Look, for example, at the presenta-

tion accorded “The White Moth” by
the Rex theatre at Eugene, Ore. If

you just saw the photograph you could
guess the name of the picture. And
it isn’t a direct reproduction of a

scene. That’s getting down to bed-
rock, and presentation was a long time

getting there.

I may be mistaken, but I think Al-
bert Bernard Coppock’s presentation

articles published in this section and
later in “Better Theatres” has had
something to do with all this. Mr.
Coppock didn’t reproduce scenes from
the pictures to identify the presenta-

tion. He reproduced themes, trends,

thought masses, movements. I think

he did a lot toward putting some of
the stage directors on the right track.

But it isn’t only the stage phase of

the theatre that’s going forward.
Without leaving Oregon, which seems
to be about as far up front as the

next in matters of showmanship, you
can see that the progress isn’t re-

stricted. Look at that picture of the

lobby installed in the Majestic at

Portland for “The Thief of Bagdad.”
Of course “The Thief” would move a

wooden Indian to gestures, but never-

theless this lobby is worth two good
looks.

It seems to me Frank Lacey is re-

D ON BARHYDT, Palace theatre,

Meriden, Conn., working with

John Callahan of Paramount*s field

force, created this tenement for the

advertising of **Salome of the Tene-
ments.** It*8 in line with the grow-
ing custom of getting the locale of

the picture across in its representa-

tion, a detail long neglected.

sponsible for these Majestic lobbies.

He used to be, at any rate, and uniil

corrected we might as well give him
credit for them. Real credit, too, for

he is a builder from the ground up.

Who else did anything like this for
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Doug’s creation ? Or anybody else’s.

• Nor does the effort halt at the lobby.

It goes right out into the street and
from there on. If you doubt it, look

at the stunt John Fenny, Cozy theatre,

Okmulgee, Okla., used for “East of

Suez.” They say Bill Taylor, exploit-

u XCUSE ME," Metro Goldwyn,
inspired theatre designers to

extreme efforts, producing extremely

satisfactory results. This is the box
office of Loew's State, Los Angeles,

where one of the biggest campaigns
in the history of that well and fre>

quentiy campaigned city introduced

Rupert Hughes* picture.

eer, gave him the idea, but they don’t

explain w'hy they stopped the parade
in front of a theatre advertising

“Reno” to take the picture. Which,
you are right, is neither here nor

there.

Yes, the workers are getting the

work done. Maybe that’s another rea-

son why there’s less genuine complaint

about bad business this year than last.

At least it’s got something to do with

it, for these improvements do sell

tickets.

Returning East, consider the display

for “The Lighthouse by the Sea,” put
out by the Central theatre at Jersey
City. Wouldn’t that make even you,

hardened theatrist that you are, look

twice ? Think, then, what it must
have done to the unhardened passerby.

Then there’s the window stuff. That
isn’t being neglected either. It’s pro-

ducing a good deal of novelty, and
novelty’s money. My good friend N.
N. Frudenfeld and his able co-worker
in behalf of “So This Is Marriage,”
full campaign details of which were
given in a recent issue, got up a win-
dow display for that picture which
gave folks something to think about.

It was, as the photograph shows, the

fruit of a real idea. And it had
enough snap to it so that it caught
even the jaded eye of this all seeing

generation. Mr. Frudenfeld’s able co-

worker, I notice I neglected to state

above, was Buddy Hooton, profession-

N N. frudenfeld and Buddy

^
Hooton, the former of the

Sun and other Omaha theatres and
the latter of Metro Goldwyn, made
the lobby of that playhouse all but

mobile in their efforts to identify it

to the merest glancer-in as part and
parcel of “Excuse Me,’* the Rupert
Hughes comedy everybody's exploit-

ing.

al exploiteer, of whom you have heard
before and favorably in these columns.

To Mr. Hooton and the big brother-

hood which he represents a goodly

portion of the big credit due ever>"-

body for showmanship advance made

is due. Have you noticed the change
in the methods of the exploiteers? If

you haven’t, you haven’t been noticing.

These men who work for theatre

and picture, living by the degree of
their originality, resource and dili-

gence, work differently these days.

Time was when any young fellow with
a good memory got by. Half a dozen
stunts, no matter how old, would last

him all Summer. He could use the

same ones over and over so he didn’t

bother to brush up on any new stuff.

Those who took that easiest way are

doing something else nowadays.

Nowadays it isn’t so easy to get

by. The money’s got to come in

through the wicket with pretty fair

regularity or somebody asks them hard
questions. And the old stuff doesn’t

hit like it did away back when. These
days the exploiteer’s suggestion is a

suggestion for the picture and the the-

atre he’s concerned with, and not for

any other. They’re working these

days. Their work shows it.

A week or two ago, for instance,

Charles Glickauff, exploiteer for

Metro-Goldwyn out Indianapolis way,
wrote a letter to the “What Showmen
Are Doing to Get Business” column

J
W. CLARK, Majestic theatre,

e Tulsa, Okla., made two trips

to Pawnee to borrow the pictured

decorations from Major Gordon Li]«

lie (“Pawnee Bill”) to advertise the

showing of Paramonnt’s “The
Thundering Herd.” If you know
your American history as you should

know the two trips were worth the

making.

enclosing a teaser campaign he’d used

for “The Rag Man.” I couldn’t see

why Mr. Glickauff shouldn’t be

classed as a showman and so his let-

ter was printed in that column, with

reproduction of his teasers on another

'page. You recall them and know they

were good. But you don’t know that

Fred Meyer thought well enough of

them to write in and ask where he

could get the cuts involved. Things

like that didn’t happen in the days

when “exploiteer” was spelled without

the third “e”.

If, by the way, anyone objects to

letters from exploiteers in that column
he should state such objection now.
I have been going along on the basis

that anybody with a showmanship idea

is eligible to contribute, with which

goes the opposite rule that anybody
without an idea is ineligible. This

second part is not important, though,

for people without ideas don’t write

to the column.
It’s rather important that we should

be in accord on this subject, for I’ve

an idea that column is going to dis-

place everything else in this depart-

ment if it keeps growing. I shouldn’t

be knocked cold, as they say, if one
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day that column should assume pro-

portions and aspects comparable to

those of the incomparable “What the

Picture Did for Me.” After all, it’s

not so dilferent. The one determines

the money pictures and the other tells

how they can be made to make money.
The latter’s about as important as the

I
T MIGHT have been circus day at

the Opera House in Mansheld,
O.. the day this photo was snapped,
but it wasn't. It was one day dur>

ing the run of “He Who Gets

Slapped," Victor Seastrom's master
production for Metro Goldwyn. A
comic presentation of a tragic pro-

duction.

former, but, of course, the former
does come first.

But, speaking of columns, it isn’t

hardly in the order of things to leave

out “Copy Service for Exhibitor
House Organs,” publication necessi-

ties pressing one week as another, so

here’s a couple of things that would
have been in it if this holiday hadn’t

been declared. The first would have
been called, “Summer’s Coming” and
it would have read as follows

;

“Summer’s coming. That means
golf, tennis, boating, motoring, swim-

I
magine advertising in the paper
for a girl to do all this hard

work advertising Paramount's **The

Golden Bed?" Maybe George Bauer,

Majestic theatre, Springfield, O.,

didn't advertise (though he probab-
ly did) but he applied the idea and
this is the photographer's unques-
tionable proof of it.

ming, all the vigorous outdoor sports

that make it the season of seasons.

Wise humans get out in the open, rub
elbows with Mother Nature’s mar
velous brood of growing things and
revive spirits cramped by indoor Win-
ter.

“That’s the thing to do. But that
isn’t all. The outdoor existence ex-
acts its toll. It sends tired sports-
men home with foggy brain and
clouded eye, with aching muscle and

L ittle need be said about this

lobby of the Victoria theatre at

Harrisburg, Pa., for “Miami," Bet-

ty Compson's Producers Distributing
vehicle. It looks the part, and any-
thing Floridaesque ought to be good
for adequate attention since Bryan
took the stump for that common-
wealth. The idea Is better in win-
ter but good any time.

weary step. No treatment so quickly
and completely puts to rout this after-
effect as an evening at the theatre,
where, through eye and ear enter the
entertainment conjured up to fill this
and every other mental need.
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“Get out in the open. You owe it

to yourself. Then spend the evening

in a good theatre and your day is

complete.”

Now that isn’t the best thing that’s

ever been written to offset the call

H ERE'S imagination in applica>

tion. John Fenny, Cozy thea>

tre, Okmulgee, Okla., showed them

the book, “North of 36,” showed

them the Paramount picture, and

showed them the characters on their

way from the printed page to the

printed film. That hasn’t been en-

tered on the record of things com-

monly done, but it should be.

of the open spaces, but the assign-

ment isn’t the simplest one ever

assigned. In fact, that first para-

graph sounded so good as it went onto

paper that I almost forgot what I

started out to do. However, here’s

another thing that might be published

if you aren’t too particular and need
something like this. “New Pictures”

is the name of it and it reads;

“Now and then this theatre shows
}ou a picture which would be ‘old’

M any good lobbies were pro-

duced for Universal’s “The

Tornado” but this one, by J. F.

Cartwright, Rialto theatre, Chatta-

nooga, is representative. A con-

cealed fan turned on and oflf at six-

ty-second intervals sent blasts of

wind over the scene impressing the

tornado idea upon visitors by cu-

ticle as well as by eye.

if pictures were subject to age. They

are not. Pictures are really stories

and stories never get old. “Uncle

Tom’s Cabin,’ ‘Pilgrim’s Progress,’

‘The Bible,’ these and the scores of

stories they recall to your mind, are

no older today than the day they were

read for the first time. Stories en-

dure, if they’re good. If they are not,

they do not get into pictures.

“The reason we sometimes show

YOU an old picture is not complex.

The fact is, if we must confess, that

W E, BISHOP, Metro Goldwyn

• exploiteer, produced this

htriking lobby for “His Hour at

the Palace theatre. Fort Worth.

This, the 99th clock stunt reported,

begs nothing in comparison with the

preceding 98 used for the same pic-

ure, but it’s funny that none of the

clocksraiths could agree upon the

hour. Which means absolutely

nothing whatever.

we sometimes pass up a new picture

because we don’t think much of it,

only to learn from other theatre own-

ers that it pleased their audiences

highly. We go after that picture and

get it for you, because we want you
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to get all the pleasure out of attend-

ing this theatre that it is possible for

us to give you. We feel that you
depend upon us for your entertain-

ment, just as we depend upon you for

our bread and butter, and we cannot

afiford to let you miss even one good

N o PHOTO-SURVEY of things

theatrical is complete without

a photo showing what's going on in

Sydney, Australia, so here's a view

of the Crystal Palace lobby as ar-

ranged for the run of “Gerald

Cranston's Lady,” the Fox produc-

tion. The Crystal Palace is always

to the fore in affairs of exploitation

and showmanship generally.

picture if it is in our power to bring

it to you.”

While on the subject of theatre

publications, I want to speak about

the new paper put out by the Capitol

theatre owners in this city. The Cap-
itol, as you’ve read and heard, is dif-

ferent. It isn’t a theatre of four

walls and a ceiling, and it doesn’t do
things like the regulation theatre does
them. Neither does it print a publica-

tion like ordinary theatres print. It

prints a magazine and it sells ad space

A mplified cutouts aren't so

plentiful these days as they

once were and when you look at

this display for First National's

“Flirting With Love,” used by th®

Knickerbocker theatre at Nashville.

Ten'n., perhaps you'll wonder why.
It has holding power and delicacy,

attributes seldom found in union,

and it tells all about the kind of
picture it Is.

in it to so many people that it’s be-

ginning to look like a news stand

periodical,

But the end of the column is in

sight, and deadline is just ahead. If

you’re still with me I’m glad, and if

not I feel better anyway for getting

all this off my mind and onto non-
suffering white paper. In either

A ll aboard : in other words,
the rest of the photo story

about th® Sun theatre campaign for

the Omaha run of ^'Excuse Me” and
the last of the pictures in this se-

ries. Other pictures of the same
campaign are given on preceding

pages. It's a long story, the one
about this campaign, but it was a

big subject and therefore all is as

it should be.

event, I promise not to do it again
and direct your attention to next
week’s issue, the “All Contributors’
Week,” when you will do the work
while I go out and investigate a seem-
ingly well founded rumor having to

do with the opening of a certain
links.

a.

SJjy fflpWlSI. iBUSWEjr TOIM
miTWATK H-3- S_7

TBMII DOES IWI STOP AT TEARTOKH

$E ME-.
1.,

STOPPltWATTRWHCREV
TnEFOliOWING nCKOFTKRilAD

Kiisrsaffiigf
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Science Offers Three
aids for Production;
Lens for **Kleig Eyes**

The gyroscopic camera has been intro-

duced into this country by Frank Tuttle,

Paramount director, who explains that it

means an indefinite improx ement in picture
making. With it a cameraman walks be-
hind or before the actor from room to

room with no “break” in the filming pro-
cedure. The camera is run without a
crank but an electric motor; no jolts af-

fect the picture; and the regularity and
continuance effect is a real improvement.
Another announcement atony scientific

lines explains the part telegraph wires are
playing in the preparation of Cecil B. Dc-
Mille for the beginning of actual produc-
tion. Direct connections are held open by
the independent producer from the Culver
City studio to the New York office. He
directs details nimbly with but a second’s
delay.

The "kleig-eyes” may soon be elimi-
nated. George Hager, studio electri-

cian, invented a preventive which was
patented by Thomas H. Ince, but the
patent was forgotten after Ince’s death.
Now a blue lens may be obtained to fit

over the "Kleigs” which will soften the
rays which have been injurious.

College Initiates Film
in Anatomy Lectures

( Washington Bureau of Exhibitors Herald)

WASHINGTON, D. C, April 7.—Citing
the theory that lessons are impressed on
the mind more firmly by motion pictures
than by magic lantern slides executives of
the Melbourne University have recently re-

placed magic lanterns of the lecture rooms
by motion picture machines, according to

an announcement of the Department of
Commerce.
Students of anatomy and other scientific

subjects are receiving much of their in-

struction by use of the improved method.
It is expected that the use of the motion
picture machine will be included in practi-

cally all of the lecture subjects. So far

it has been necessary to obtain almost all

the film abroad.

But Four Companies
Formed in **Slow** Week

(Special to Exhibitors Herald)

ALBANY, N. Y., April 7.—Four com-
panics incorporated in the motion picture

business in New York state during the

past week. This number W'as considerably

below the weekly average. The companies
will all maintain their principal offices in

New York city. The companies formed
were: Thespian Productions. Inc., cap-

italized at $60,000; Truecraft Pictures, Inc.,

$50,000; Gordon Cooper Corporation,

$7,500, while the amount of capitalization

of the Frequal Company, Inc., was not

specified.

Wilson Picks Exchange
(^special to Exhibitors Herald)

SEATTLE, WASH. April 7.—A very

definite rumor is current here that the

new distributing organization the Sering
D. Wilson Company, Inc., will open an
exchange in Seattle, having

,
selected this

as one of its 26 proposed distributing cen-

ters. The firm handles short subjects, and
it is reported, will distribute Karlo Kolor
Komedies, Red Head and Ebenezer Ebony
comedies.

Hughes Back at Pittsburgh

PITTSBURGH, PA.—M. C. Hughes, who has
been ill for the last few months, has resumed his

duties as branch manager at the Paramount Pitts-

burgh exchange.

United Artists* Heads
Deny Any Affiliation

Made With Pro-Dis~Co
(Special to Exhibitors Herald)

NEW YORK, April 7.—Denying any
affiliations with the Producers Distributing
Corporation, Hiram Abrams, president of
United .'Artists Corporation, and Joseph M.
Schenck, chairman of the board of direc-
tors, assert the organization will “stand
alone.”
“1 here will be absolutely no affiliations

with any organization,” Mr. Schenck tele-

graphed from the Pacific coast. “I want
the industry to know that we stand alone.”

“In a few days United Artists Corpora-
tion will announce the product it will offer
the exhibitors the coming season, and after
reading that announcement everyone will
know why there is no reason for affiilia-

tions with other companies,” Mr. Abrams
declared.

Smaller Theatre Pays
Twice Tax of Larger
(Special to Exhibitors Herald)

KANSAS CITY MO.,Feb. 7.—Through
a misunderstanding of orders from Wash-
ington, the internal revenue department at
Kansas City permitted publication of in-
come tax returns and thereby offered op-
portunity for an interesting comparison
in the amount of business done by the
Newman, Royal and Globe theatres. The
Newman, vvhich spent aboutt $50,000 in
interior improvements, usually presents
elaborate prologues and has an orchestra
of thirty-five pieces. The Royal, a much

. smaller yet elaborate theatre, showed fully

75 per cent of the really big pictures
booked during the year by Frank L. New-
man, manager. The Newman paid $1,
.586.54 income tax, while the Royal paid
$2,864.66. The Globe theatre, a block out
of the high rent area and playing both
feature pictures and vaudeville, paid only
$333.15.

Agree on Kansas City
as Site of Joint Meet
(special to Exhibitors Herald)

KANSAS CITY, MO., April 7.—At the
request of President R. R. Bicehele to

reconsider the decision on Excelsior
Springs, Mo., as the place of the first con-
vention of the recently merged M. P. T. O.
Kansas and Missouri, Kansas City has been
named as the place of the convention, Aftril

27 and 28.

The meeting will mark a departure from
the usual “atmosphere” found at conven-
tions. Exhibitors will have the Kansas
City Chamber of Commerce working with
them, preparing for the meeting. Kansas
City exchanges, which last year declined

to attend the convention at Topeka, will

aid in making the convention successful.

Sunday **Storm Benefit**

Held Despite Pastors
(Special to Exhibitors Herald)

KIRKWOOD, MO., April 7.—A minia-

ture storm has followed here in the wake
of the tornado. It broke when Dan H.
Mullen, one of the owners of the local

theatre, announced a benefit show for tor-

nado victims’ benefit to be held Sunday,

March 29. Opposition was supplied by

three of the six local ministers.

Kirkwood has no ordinance forbidding

Sunday shows. When Mullen was told of

the attempt to prevent the show he de-

clared, “Some people here want to do'

nothing but sleep. People near here are

suffering. The show will be put on.” It

was.

Bobby Vernon is up to new tricks in

“Don’t Pinch,” directed by Walter
Graham for Educational Film release.

Frank De Lorenzo Will
Head Pro-Dis-Co Branch

(Special to Exhibitors Herald)

MILWAUKEE, WIS., April 7.—Frank
De Lorenzo was appointed last week to the
office in charge of the Omaha branch of
Producers Distrib-

uting Corporation
where he will be-

gin his duties
April 11.

Formerly Mr.
De Lorenzo has
been branch man-
ager of the old

Mutual company
in Milwaukee;
later branch man-
ager for Selznick
at Omaha

;
then

branch manager
for the same com-
pany at Milwau- F. M. DeLorenzo
kee. Due to his

experience for several years in the territory

it is with the greatest confidence that he
goes to the Omaha office. He will be sur-

rounded with a host of friends both in the

field of exhibitors and the field of ex-
changemcn.

Elfelt Moves Offices

to Grossmont Studios
(Special to Exhibitors Herald)

LE MESA, CAL., April 7.—With Clif-

ford Elfelt’s producing and releasing head-
quarters moved from Hollywood to the

Grossmont studios, San Diego, three com-
panies are busy at the San Diego Cinema
Corporation’s plant. William Bertram is

starting on a production not yet titled, and
William Thompson is directing the third of

a series of westerns. Mrs. Wallace Reid
will be at the studios the end of April film-

ing a divorce drama.
Harry M. Owens, president of the

Cinema Corporation, has adopted airplane

service for shipping film between the

Grossmont Studios and the Cinemagraph
Laboratory in Los Angeles following an ex-
periment in which a 24 hour mark was
made. -
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The Money in

Newspictures
Are you getting out of your

newspictures the money that’s in

them?
If not, why not? (If so, good.)

Two items arriving at this desk
this week combine to tell the big
story about the money in newspic-
tures. One comes from Fred
Hinds, Cresco theatre, Cresco, la.,

and the other from Los Angeles.

Fox and International are the

newsreels concerned.

Mr. Hinds states definitely that

Fox News No. 39 holds the busi-

ness record at his theatre. This
was the reel showing the first

scenes of rescuers at work at Cave
City, Ky., in behalf of the en-

tombed Floyd Collins. Mr. Hinds’

years of newspaper experience told

him the value of the scenes and he

advertised the newsreel.

Attendance that night exceeded
the former high marks held by
“The Kid” and “North of 36.” (You
read about that “North of 36” rec-

ord in a recent issue of this paper.)

“Secrets” was the feature picture

on the program, but the business

done was three times as large as

averaged with former Norma Tal-
madge first nights, and practically

all the Norma Talmadge pictures
ever made have been shown at the
Cresco. Mr. Hinds gives the news-

Window of the May Department
Store, Los Angeles, advertising Inter-
national News air survey of Death Val-
ley by army and International fliers.

Right, crowd gathered around window.
Below, wording used on canteens in

window to identify display with news
reel. (See story.)

U&i^YPUUS
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reel credit for two-thirds of the
business done.

That’s the way to get out of the
newspictures the money that’s in
them—by advertising. But how to

advertise? That’s the question an-
swered by the second of the above-
mentioned items.

C. J. Hubbell, West Coast repre-

sentative of International News,
and Harry C. Arthur, of West
Coast Theatres, Inc., saw the news
value in the air survey of Death
Valley made by army fliers and In-

ternational News cameramen. They
used it to get the window display
shown above, which appeared in

one of the largest windows of the

May department store while the

news reel was being shown at

Loew’s State. (Photos show the
window display, the crowd it drew,
and close-up of the wording used
to identify the project.)

That’s one of the ways to adver-
tise news reels, and there are more
ways to advertise them than any
other kind of pictures. That’s be-
cause they’re news and it’s always
easier to get tie-ups on a live topic
than a dead or staple one.

Together, these items constitute

a campaign book for the exploita-

tion of the news reel. Exploita-
tion of the news reel is a sure
money maker. More of it should
be practiced.

Walter, Spare
That Horse
Walter Hiers, robust and riotous

hero of “A Ravin’ Romeo,” as funny
a comedy as has come out of the
West lately, is announced as re-

hearsing with lariat and chaps for

“Tender Feet,” wherein he will ride

a horse.

Now “A Ravin’ Romeo,” which
they ran at McVicker’s recently to

gales of laughter, is the kind of thing
for Hiers. It’s one of those amateur
theatrical things, and nothing ever
made a better comedy plot than
that. But what in the name of fun
justifies this cruelty to animals?
Please, Walter, make another like

“A Ravin’ Romeo” and spare that
horse.
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First National Announces Fifty-Two

in ‘^Winner Group” for 1925-26 Season
Product Announcement Includes Seven Specials and Covers Full

Year Period—Milton Sills, Colleen Moore and Corinne Griffith

Are Stars Under Contract of Featured Players List Made Public

—Robert Kane Added to Ranks of Producers

Announcement of its product for an entire year, beginning September 1, 1925, and
ending August 31, 1926, has just been made by First National Pictures. The company’s

branch managers have received notification from E. A. Eschmann, general manager of distri-

bution, that booklets descriptive of the product to be made for the new season will be for-

warded to them for their information in a short time. The booklet will contain 75 pages, mag-
azine size. It is to be mailed to every exhibitor in the United States.

Tj'IRST NATIONAL executives regard
t this forthcoming announcement as the

most important which has been made in the

history of the company. And this for two
reasons—first, because of the quality of the

product, and, second, because of the re-

leasing period covered.

Mr. Eschmann and his staff are working
out the details of the selling plans for the

new season’s product, which has been des-

ignated as the Winner Group of pictures.

The men in the field will receive instruc-

tions as to this plan within a short period.

Seven Specials Announced
There will be fifty-two pictures in the

Winner group, with seven specials.

The seven specials follow : Three Frank
Lloyd productions—“Winds of Chance,”
from Rex Beach’s popular novel ’ of the

gold rush days in Alaska
;

“Rainbow’s
End,” from Rex Beach’s novel of Cuba’s
struggle for independence from Spanish
rule

;
and “The Splendid Road,” from Vin-

gie E. Roe’s new novel of California in the

period between 1830 and 1854. Colleen
Moore in “Irene,” from James Montgom-
ery’s successful comedy libretto, which will

be produced under supervision of June
Mathis; Joseph M. Schenck’s new Norma
Talmadge picture, “Graustark,” from
George Barr McCutcheon’s novel of a

mythical Balkan principality; “Men of
Steel,” from R. G. Kirk’s story of the steel

industry, “LTnited States Flavor,” published

in the Saturday Evening Post, to be made
under the supervision of Earl Hudson;

Robert Lieber Says
A Word From the President of

First National Pictures, Inc.
1 want to say a few words about First National from

the viewpoint of an exhibitor.

Much of my time is spent in Indianapolis, looking after

the affairs of the Circle Theatre, where my problems, gen-

erally speaking, are the problems of every exhibitor, varied

only by local conditions.

For years I have been looking for good pictures that

could be shown at a reasonable profit to audiences such
as we cater to in Indianapolis. They are, 1 believe, typical

American audiences with a liking for clean, invigorating

entertainment.
From its inception, the purpose of First National has

been to supply just such entertainment. We are an or-

ganization aiming to secure pictures that we will be proud
to show in our own theatres.

In considering a picture, whether it bears the stamp of

First National, or that of some other company, 1 never
lose this perspective—the perspective of an exhibitor who
has studied the taste of his patrons, and has kept in close

contact with leading exhibitors in all parts of the country,
considering their problems and ways of meeting them. 1

believe the value of these contacts can scarcely be over-

estimated.

This is the attitude of the men who have carried First

National through eight years of wonderful accomplish-
ments and assured a future of surpassing achievements.
We stand at both ends of the line, the giving and receiv-

ing and the only bargain is a just bargain that will benefit

producer, distributor and exhibitor alike. There is unity
of aim, unity of interest and a high ideal common to all.

The selection of stories and players for the coming year
is the outcome of the most thoughtful consideration on the
part of exhibitors familiar with the type of entertainment
that has found favor in their communities. Every angle
has been taken into account, that a program of the highest
caliber may be assured.

Still speaking as an exhibitor, but also acting in the
capacity of president of First National Pictures, 1 want
to say that it gives me a comfortable sense of security to
know what First National has in view for the season of
1925-26.

RichardA.Rowland Says
A Word From the Production Manager of

First National Pictures, Inc.

This is a great business for promises.

I’ve heard a lot of them during the past twenty years.

And generally speaking, they sounded pretty fair.

Quite a while ago, 1 learned that promises were good as

far as they went, but that they were apt to be short on
footage. They reached as far as your check book and
then faded away.

One of the first things 1 determined was to keep my
credit good, by not promising anything until 1 knew that

I could redeem the promise.

When you want to judge what a man will do in the
future, you look him over and then find out what he has
done in the past.

When you try to estimate the prospects of a company,
you examine its current assets and past records.

The method is simple but 1 have not heard of a better
one.

All I ask is that you apply it in considering First

National’s prospectus for the season of 1925-26.
Last November I promised exhibitors a series of money-

making pictures, superior, on an average, to any on the
market.

That this promise has been fulfilled is a matter of box
office record.

I was confident then because 1 had seen much of the
product and knew the material we had to work with
stories, players, directors.

What was true last year is doubly true today. At no
period in its history has Fir.st National had such a wealth
of resources at its command resources that will be ex-
pended without stint in the making of as nearly perfect
pictures as brains and energy can devise.

In promising an unbeatable list of productions for next
season, 1 offer the guarantee of past performances backed
by the greatest line-up of story and player material ever
assembled by any one organization for a year’s output.

A First National contract will be the best box office

insurance money can buy.
That’s my promise.
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ROBERT KANE SAMUEL GOLDWN

First National

Producers

The people who will bear a

great share in the responsibility

of producing the fifty-two pic-

tures for First National’s “Win-

ner Group” to be distributed in

1925 -26 .

Details of the pictures which

are either under production or

already decided upon appear

herewith.

JUNE MATHIS

E. M. ASCHER
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"Viennese Medley,” from Edith O’Shaugh-
nessy’s brilliant novel of Vienna before,

after and during the war. June Mathis
will supervise the production.

Pictures in “Winner Group”
The pictures in the Winner group of

releases which can be designated at the

present time are

:

“The Comeback,” a stellar vehicle for

Milton Sills, from the novel of the prize-

ring and the lumber camp, by M. D. Craw-
ford. There will be at least two other
productions starring Sills which have not

yet been decided upon.
Three vehicles have been selected for

Colleen Moore in addition to the special,

“Irene.” These are, “Joseph Greer and
His Daughter,” from Henry Kitchell Web-
ster’s neve novel

;
“Clarissa and the Post

Road” from Grace Sartwell Mason’s recent

Saturday Evening Post story
;
and “Don

Juan’s "Three Nights” from the novel b\'

Ludwig Biro.

Robert Kane to Produce
Four productions will be made for First

National by Robert Kane, for four years

general manager of production for Famous
Players-Lasky, who is now producing inde-

pendently. The first of these will be “In-

visible Wounds,” from the new novel In-

Frederick Palmer, famous war correspon-
dent and novelist.

Three stories have been purchased for

Corinne Griffith Productions, Inc. E. M.
Asher, president of that producing unit,

will supervise the two pictures for Miss
Griffith. One of them is “Forever After,”

the Owen Davis play in which Alice Brad\
starred on the stage. The second is

“Ashes,” the play by Reginald Goode in

which Florence Reed starred on the stage.

Edna Ferber’s recent short story “Classi-

fied,” will be a third starring vehicle for

Miss Griffith.

Doris Kenyon will be featured in two
productions. “The Lady Who Played
Fidele,” from Gerald Beaumont’s short
story; and “Bed and Board,” by Lenore J.

Coffee.

Lloyd to Make Feature

Frank Lloyd will produce one Winner
group release, “The Rose of Monterey,”
a story of California at the time it became
a possession of the United States. It was
written by Minna Smith and Eugenia
Woodward.
Another production for this group will

be “The Boss of Little Arcady,” from
Harry Leon Wilson’s novel.

Samuel Goldwyn and George Fitz-

maurice will contribute to the W’inner re-

leases. The first production will be “The
Dark Angel,” from the play which is one
of the season’s biggest hits on Broadway,
the rights to which have just been pur-
chased by Mr. Goldwyn for that director.

Philip Gibbs’ short story, “Out of the

Ruins,” published in the Cosmopolitan
Magasiine for December, 1924, is listed.

• Two Constance Talmadges
Two Constance Talmadge pictures will

be included, “The Twin Sister,” from an
original by Hans Kraely, who wrote “Her
Night of Romance” for that star, and
George Barr McCutcheon’s new no\el,

“East of the Setting Sun.”
Four Richard Barthelmess-Inspiration

pictures are listed, only one of which can
be announced at the time of writing. This
is “Shore Leave,” from Hubert Osborne’s
play, which David Belasco produced.
June Mathis will prepare the continuity

and supervise the production of “Para-
dise,” from Cosmo Hamilton’s new no^-el.

Mary Astor Is Featured
A screen version, of Margaretta Tuttle’s

new novel, “The Unguarded Hour,” will

be made with Mar}- Astor in the leading
feminine role.

Among the Winner releases will be
“Careers,” from Alfred Schirokauer and
Paul Rosenhayn’s play, “Karriere.”
“A Husband for George-Anne,” Hazel

Christie Macdonald’s recent Saturday Eve-
ning Post story, the screen rights to which
were recently acquired by the company.

Sawyer-Lubin to Produce
Sawyer-Lubin will make two productions

starring Barbara LaMarr for First Na-
tional release as Winner product. The
titles of these cannot be announced at

present.

M. C. Levee will also be represented by
two productions, as yet unnamed.
Three productions starring Johnny

Hines, made by C. C. Burr, will be included
in the Winner group. Story material is

now being considered.

New Players Under Contract
First National Pictures has recently add-

ed several important names to its distin-

guished list of contract players. Its line

of players is one of the most imposing at

the service of any producing company.
Stars who are under contract to the

company are Milton Sills, Colleen Moore
and Corinne Griffith, while its featured
players include Doris Kenyon, Ben Lyon.
.'\nna Q. Nilsson, Llord Hughes and
Myrtle Stedman.
Players recenth- placed under contract

are Mary Astor, Leon Errol, Robert
Frazer, Victor AIcLaglen, Charles Murray,
Joyce Compton and Hugh Allen.

Mary Astor recently played the feminine
lead in two Thomas FI. Tnce productions
for First National, “Enticement’ and
“Playing with Souls.” She came into

prominence through her acting opposite
Richard Barthelmess in “The Bright

All Appraisal of the “Winner Group”
BY E. A. ESCHMANN, General Manager Distribution First National Pictures, Inc.

This is being written from Hollywood, where 1 have spent

two weeks digging into the roots of this business, from which
all things must spring production. 1 did the same thing at

the Eastern studios in New York before starting on my trip

because 1 wanted to know all about the product we are

going to sell.

1 wish every exhibitor in the country might have the

same experience such organization, such material to work
with, and such spirit the inspiring, unbeatable kind of

spirit that makes you know down to the bottom of your
heart that there can be but one outcome Success.

That is the reason we are calling our 1925-26 program
The Winner Group it just can’t be anything else with
such an array of stories, directors and players as has been
lined up by First National. Then, again, The Winner
Group represents First National’s progressive plan of pro-
duction and distribution.

Know what you want, know the material you have to

work with and then go ahead with a clearly defined pur-
pose and a maximum of energy concentrated on its

realization.

“Plan your work work your plan, "

is one of the slo-

gans we have adopted.
A rales organization that does this consistently is going

to function 100% if the product is right and the plan
is right.

First National has moved fast during the past two years
because the pictures have been right and becaure we have
followed a constructive plan for this distribution.

1 feel justified in saying that we have planned our work
and worked our plan, which calls for bigger things than
ever during the season of 1925-26.

This plan was originated with the Pace Maker group of
pictures which set the pace for the entire industry in its

year, with such box office pictures as “Classmates," “In
Hollywood with Potash and Perlmutter, “The Perfect
Flapper, Frivolous Sal,

” “New Toys," “Learning to Love"
and As Man Desires.” Along with these Pace Makers
were released the specials, “The Sea Hawk," “Secrets”
and Abraham Lincoln."

Fr<jm the Pace Makers evolved the Leader Group.—pic-

tures which at the present time are leading the industry
in box office receipts. Among outstanding Leader Group
pictures are “Sally,

”

"'A Thief in Paradise," “So Big,” ‘"Her

Night of Romance," with other specials of equal merit
about ready for release. The specials marketed along with
the Leaders include “The Lost World,

" “Quo Vadis " and
"The Lady.”

Having set the pace for the industry in the first group
and led the field with the second, we feel that First National
now has a still greater percentage of box office hits for the

coming year in its Winner Group. We have the best

pictures that can be obtained tbe greatest in novelty, in

human drama and in variety. They will be made by pro-

ducers wbo bave risen to the top through previous pro-

ductions, directed by the ablest men in tbe industry and
interpreted by players of outstanding popularity.

Everything will be done to make them what the group
title implies-—Winners from every angle that the exhibitor

can desire.

In announcing the Leader Group of releases, ! asked exhib-
itors to compare our product witb that distributed by other
organizations. You bave played many of the Leaders and
have compared their receipts with those distributed by other
companies. You know the answer.
Now I ask you to let our performance be your guide in

arriving at your very important derision as to what pic-

tures you will show during the coming season. Big as

we made pictures in 1925 we will make them bigger in 1926.
In addition to the regular releases for the year begin-

ning September 1st, 1925, and ending August 31st, 1926,
we will release seven specials “United States Flavor," with
Milton Sills; "Winds of Chance, a Frank Lloyd produc-
tion; “Graustark, ” and probably "Two Women" with Norma
Talmadge; “Irene, " with Colleen Moore; “Rainbow s End,"
a Frank Lloyd production from another Rex Beach novel;
and “The Viennese Medley," which June Mathis will

supervi.se.
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Stars in First National Pictures

COLLEEN MOORE CONSTANCE TALMADGE

RICHARD BARTHELMESS MILTON SILLS

CORINNE GRIEFITH NORMA TALMADGE
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Shawl,” and has since played important

roles in productions by various companies.

Among them were “Second Fiddle” and
‘Puritan Passions” for Hodkinson, “Suc-

cess” for Metro and “Rupert of Hentzau”
for Selznick. Miss Astor is at the present

time playing the lead with Douglas Fair-

banks in his new production, “Don Q.”

She is slated for the lead in a First Na-
tional picture for the new season, “The
Unguarded Flour,” by Margaretta Tuttle.

The company has other important roles in

view for her and believes that she is des-

tined to become one of the most popular

of the feminine screen stars.

Leon Errol Is Signed

Leon Errol is one of the foremost mu-
sical comedy stars of the day, at present

appearing in Florenz Ziegfeld’s production

of “Louie the 14th” in New York. He
made his screen debut with Colleen Moore
as the Duke of Checkergovinia in First

National’s production of “Sally” which has
quickly established itself as one of the

season’s biggest box-office attractions. Mr.
Errol played the same role in the screen

version of “Sally” that he did in Mr.
Ziegfeld’s production of the musical com-
edy. His hit in the motion picture was as

great as was his stage interpretation of

the part. First National believes that in

signing Mr. Errol it has obtained the serv-

ices of a comedian who will quickly take

his place with the ablest and most popular
of film comedians, adding material strength

to its product.

English Actor Is Added
Victor MoLaglen is an English actor who

was recently seen in Vitagraph’s “The Be-
loved Brute,” and is now playing one of

the leading roles in First National’s forth-

coming Frank Lloyd special, “Winds of

Chance,” from Rex Beach’s Alaskan novel,

now in production. A number of im-
portant assignments are in view for him.
Robert Fraser has had a long and dis-

tinguished acting experience both on stage
and screen. On the stage he appeared in

“Ben-Hur,” “The Wanderer,” “Thy Name
Is Woman,” “The Mirage,” etc., while
among his pictures are “Fascination,”
“Jazzmania.” “When the Desert Calls,” “As
Man Lives,” “The Feat of Life” and many
others.

Charles Murray in List

Charles Murray is known wherever pic-

tures are shown. He began his screen
career after twenty-one years on the stage.

He has played on the screen for Biograph,
Keystone, in whose productions he became
famous as the “Keystone Cop,” Sennett,
Hodkinson, Burr and First National. He
played the comedy role in First National’s
“Sundown,” and is slated for important
parts in the company’s Winner group of
pictures for next season.

Joyce Compton and Hugh Allen are juve-
nile players who have appeared in various
productions. First National expects them
to give excellent accounts of themselves
in several of its new releases.

*

Kane to Produce Four
An arrangement has just been completed

between First National Pictures, Inc., and
Robert Kane, by the terms of which the
latter will produce four pictures for First
National release during the season of
1925-26.

The acquisition of Mr. Kane as a con-
tributor to the First National program for
the comipg season is regarded as a move
of the first importance by that company,
inasmuch as he is recognized as one of the
ablest men in the producing end of the
industry, and will surround himself with
a personnel which will include men of high
standing in the various production depart-
ments. He knows every angle of the mak-

Mary Astor and Barbara LaMarr, fea-
tured players in First National pictures.

ing of good pictures from first hand knowl-
edge, and can gauge popular demand with
an unusual degree of accuracy.
The four productions from Mr. Kane for

the coming season will materially strength-

en First National’s releasing program and
will bring new names into the acting per-
sonnel of the company’s product.

Will Produce in East

Mr. Kane will make his productions in

the East. The first of the four will be
started in late June for September deliv-

ery. It will be “Invisible Wounds” from
the new story by Frederick Palmer, noted
war correspondent, short story writer and
novelist. “Invisible Wounds” is a story

of post-war conditions, with a plot of in-

trigue through which runs a vivid love

story with a dash of psychoanalysis.
Following this will come three other pro-

ductions which will be adaptations of suc-

cessful novels or plays. Mr. Kane is at

present assembling his producing organiza-
tion. Robert Haas will be retained as his

art director and he will bring with him a
group of players who have been appearing
in a number of recent productions.
Mr. Kane is one of the best known men

in the producing end of motion pictures.

For four years he has been general man-
ager of production for Famous Players-
Lasky. Jje recently delivered to that or-

ganization two productions, “Sackcloth and
Scarlet” and “Any Woman.”

* *

Rockett to West Coast
A1 Rockett, assistant to Richard A. Row-

land, general production manager for First

National Pictures, is en route to Holly-
wood to act as Special Western Represen-
tative for that company during the absence
of John AlcCormick abroad. Mr. McCor-
mick and his wife, Colleen Moore, are
going to Europe for a two or three months’
\acation, following the completion of Miss
Aloore’s next starring vehicle, “The Desert

Flower,” work upon which has been re-

sumed after a six weeks’ suspension due
to an injury to the star while on location.

Mr. Rockett will have business manager-
ship over several of the company’s im-
portant new season productions while on
the coast. Upon the arrival back home
of Mr. McCormick, he will return to New
York and resume his present duties with
First National.

IMr. Rockett has had a remarkably suc-

cessful career as a motion picture execu-
tive. He is an ardent believer in the round
table conferences on each new production
before work is started, a system which he
has had occasion to watch carefully and
check up on since his appointment as as-

sistant to Mr. Rowland, for First National
pursues this policy with every production
which it makes.

Believes in Conferences

“A group of minds concentrated on the

problems of any picture, before a single

scene is shot, gives much more promise of

an entertaining and successful box-office

picture than if the making of the produc-
tion is entrusted to any one person no mat-
ter how capable and brilliant he may be,”

says Mr. Rockett. “Ideas for the produc-
tion, treatment and casting of each picture

are freely advanced in such conferences.

They are accepted or rejected only after

careful consideration. This policy has long

been pursued by First National and to its

adoption is largely attributable the long-

line of box-office successes which the com-
pany has made. It is but natural that 1

should pursue this round table conference
system while I am in Hollywood substitut-

ing for Mr. McCormick. The productions
now in work there and those on which
work will be begun before Mr. McCor-
mick’s return are among the most import-
ant of our releases for the coming season.

I shall adhere to Mr. Rowland’s system of

round table conferences on all of them.”
When he was attending high school in

Sedalia, Mo., A1 Rockett was official piano
player of the town’s nickelodeon. He be-

came manager of it upon his graduation
from high school. His duties included
selling tickets, operating the projection ma-
chine and booking the pictures. He was
offered a partnership if he would invest

in the undertaking to enlarge its seating

capacity, but young Mr. Rockett felt that

he would like to see something of the

world.

He is next seen as private secretary to

the general manager of the American
Smelting and Refining Companv of Den-
ver. later being advanced to the post of

assistant.

Started with Balboa

A visit in 1914 to his brother, Ray, who
was then in Long Beach, Cal., with the

Balboa Company, decided him to embark
definitely upon a career in the business end
of making motion pictures. He joined
Balboa as an assistant director. After tw'o

years with that company the Rockett broth-
ers went with Universal. A1 Rockett be-

came assistant purchasing agent and then
purchasing agent. He participated in every
phase of production except the writing of

scenarios during the next five years, study-

ing the business from the ground up.

Then the Rockett brothers organized
their own producing unit and made several

feature pictures, including “Truant Hus-
I'ands” and “Keeping Up With Lizzie.”

The brothers had long cherished a desire

to make a motion picture about the life

of Abraham Lincoln and thev now felt

themselves readv to go ahead with it.

“The Dramatic Life of Abraham Lin-
roln” was released more than a year ago
and its distribution was taken over bv First

Na<-mnal pictures. It has nrovcd to be one
of the biggest bookers and most successful

of the attractions ever handled bv that

company.
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H. H. BUXBAUM
New York. Eastern District

R. C. SEERY
Chicago, Midwest District

H. A. BANDY
Cleveland. Central District

JOSEPH SKIRBOLL
Los Angeles. Western District

District

Managers

The men to whom General

Manager of Dbtribution Eschmann
will look to carry out successfully

W. E. CALLAWAY
New Orleans, Southern District

the distributing plans for the

“Winner Group” of pictures.

Details of the sales plan are now
being worked out eind will be an-

nounced in the near future.

H. T. NOLAN
Mountain District

LOUIS BACHE
Toronto District
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The Pictures First National Will Offer
On this and succeeding pages are pi.iblished tabloid revicxvs, written by publicity departnient of First National

Pictures, Inc., for Herald readers, of the company’s pictures which zvill be released during the twelve months
beginning September i, These reznews are so written that they may be used by exhibitors in their theatre
magazines.

GRAUSTARK.—A First Xational new Norma
Talmadge special, following “Secrets" and “The
Lady," will be a' screen version of George Barr
McCutcheon's popular novel of romantic adven-
ture in a mythical Balkan kingdom, “Grau-
stark." The book leaped into instant popularity
<tn its publication a score or more years ago
and has remained one of the best selling of
romances by an American author.

The role of the Princess Yetive, ruler of
Graustark, will afford Miss Talmadge a role in
sharp contrast from her recent offerings, yet
one that should present her at her best. Jo-
seph M. Schenck has selected Dmitri Buchowet-
sky to direct it. Preparations have ])een under
way for some months and photography will be-
gin in a short time.

Grenfall Lorry, a wealthy young American,
meets a young girl and two elderly companions
from a Balkan kingdom. He falls in love with
the girl and follows her, with a friend, Harry
Anguish, to Graustark. There he finds two
neighboring princes, Lorenz and Gabriel, are
trying to force her into marriage. To save her
country, she decides to marry Lorenz. He is
murdered before the ceremony can take place
and Lorry is suspected.

The princess protects Lorry, though by her
action she places half of her kingdom in jeop-
ardy to Lorenz’s father. At the last moment,
Anguish discovers Gabriel was the murderer.
Yetive and her country are saved. The prin-
cess forces her counsellors to permit her to
marry Lorry and rule with him as her consort.
Harry Anguish marries the countess.

“Graustark" is of “The Prisoner of Zenda"
school of fiction and will make an exciting,
highly romantic and picturesque motion picture,
filled to the brim with action. It will be pro-
duced on a lavish scale. It will undoubtedly
still further Miss Talmadge's popularity with
the picture going public.

Miss Talmadge will make still a second
special for First National release during the
coming season. “Two Women," an original vehi-
cle for her use written by Hans Kraeli, author
of “The Marriage Circle" and “Her Night of
Romance," in the latter of which Constance
Talmadge starred.

"’fHE WINDS OF CHANCE."—Frank Lloyd,
producer of the biggest success of last screen.
“The Sea Hawk." is making another great
special for First National’s program for next
season. It is “The Winds of Chance," from
Rex Beach’s romantic and adventurous novel of
the Klondike, and bids fair to rival “The Sea
Hawk” in its bigness and its picturesque appeal.

It is epic in scope, detailing almost every
phase of the life that characterized the gold
rush days in Alaska. Lloyd, who is already at
work on this production, is more enthusiastic
about its possibilities than anything he has ever
done, and is putting an energy and painstaking
care into its making which, he believes, assures
exhibitors of another phenomenal money maker.
The continuity has been prepared by J. G.

Hawks, who did a like service for “The Sea
Hawk.” Mr. Lloyd is personally directing the
picture. The cast is filled with names which
are household words wherever American pic-
tures are shown. Anna Q. Nilsson, Ben Lyon,
Victor McLaglen (a newcomer of whom great
things are predicted), Hobart Bosworth. Claude
Gillingwater, Viola Dana and Tully Marshall
have been entrusted with the more ImpoiTant
roles.

“The* Winds of Chance" tells the story of
Pierce Phillips, his wanderings, adventures and
love affairs in the Klondike. He runs the
gamut of frontier and mining camp experiences
and is saved from his worse self by the devo-
tion of Poleon Doret, a French-Canadian, and
by the pure love of a beautiful and unspoiled
girl.

There have been pictures of Alaskan gold
rush days before, and some of them have been
based on other stories by Rex Beach, but know-
ing P''rank Lloyd's genius for picture making,
his unflagging energy and enthusiasm. First
National predicts that “The Winds of Chance"
will be the one great, outstanding photoplay of
the most picturesque era in the development
of a continent.

* * *

“MEN OF STEEL."—An epic of the steel in-
dustry will be one of First National’s big spe-
cials for the coming season—“Men of Steel"
from “United States Flavor," a Saturday Even-
ing Post story by R. G. Kirk, renowned for his
famous stories of the steel industry.

“Men of Steel" will be the first great motion
picture of steel and what it means to us and to
the workers in the giant mills. It tells a
gripping story of the struggles of one man for
leadership in the steel industry and for the love
of a woman. Peter Carlock is one of the bosses
in an American steel mill. He could marry the
superintendent’s daughter and be in line for
promotion. Instead he marries Nadia Tokazh,
daughter of a Hungarian worker in the mills,
and champions the workers. He comes into
conflict with Ingoldsby Kernan, but rescues him
from being roasted to death over the heat from
one of his own furnaces.

Earl Hudson, eastern manager of production,
will supervise the making of this great special,
as he did of “The Lost World," now said to be
achieving one of the biggest successes in the
history of motion pictures.

Milton Sills of “Sea Hawk" fame has been
selected to play the role of Peter Carlock, and
Doris Kenyon, another First National player, to
portray the Hungarian girl. Miss Kenyon has
been forging rapidly to the fore among young
screen stars and “Men of Steel" will give her
her biggest opportunity. Sills’ role, while en-
tirely different from “The Sea Hawk." will be
one of the most virile and picturesque of his
career, First National says.

“IRENE."—Colleen Moore, whose work in
Edna Ferber’s “So Big" and in “Sally" has
placed her in the front rank of the screen’s
most capable artists, will be starred in one of
First National’s specials for the coming season,
under the supervision of June Mathis.
Her vehicle will be a screen version of James

Montgomery’s highly successful musical comedy
“Irene," which scored a big hit in New York
and on the road for three seasons The role is
one that will fit Miss Moore’s wistful personality
and give her sense of comedy values full play.
The story of “Irene" is a variation of the

Cinderella theme which for centuries has been
one of the most popular story themes in the
world. Its appeal is universal and the humor
which Mr. Montgomery has brought to the de-
lineation of the character of Irene will increase
its box-office value, says First National. It
offers sharp contrast in present day life in New
York.

Irene O’Dare is a shopgirl who longs to get

out of the department store rut. Her chance
comes when Donald Marshall decides to use her
as a model to display the gowns created by a
Continental modiste whom he is boosting. She
is passed off by Donald as a lady, and is able
to live up to the designation as the result of
long experience in imitating “real ladies" in the
store. She makes a hit with everyone. Donald
falls in love with her and they are married.

“Irene’' will give opportunity for some mag-
nificent sets, contrasted with tenement and de-
partment store life. Through the tenement, the
shop, the society and modiste scenes threads
the lovable and genuine personality of Irene
O’Dare. The role should give Miss Moore a
part even more fitting and sympathetic than
that of Sally, which is winning her a notable
increase of approval.

“'IHE VIENNESE MEDLEY."—A brilliant
novel of after-the-war life in Vienna, formerly
Europe’s gayest capital, is Edith O’Shaugh-
nessy’s “The Viennese Medley" which First Na-
tional has arranged to produce for the screen
on a magniflceiit scale. It will be released as a
special, to which its story, sets, and vivid con-
trasts in the fortunes of the Viennese family
entitle it.

The scenario for “Viennese Medley" is being
prepared by June Mathis, who will have super-
vision over the production as she did over that
for “Sally,” now declared to be achieving re-
markable success. Miss Mathis is known as one
of the ablest screen writers in the country and
has achieved equal success in supervising pro-
ductions. One of her most remarkable achieve-
ments was in adapting and supervising “The
Four Horsemen." Curt Rehfeld has been en-
gaged to direct.

“The Viennese Medley" will give Miss Mathis
opportunity for another great picture. It is the
story of an upper middle class Viennese family
before, during and after the war. Their in-
come vanishes and the family would starve
with the city but for the help of Fanny, ostra-
cized by her family when she dropped into the
city’s demimonde.
While “The Viennese Medley" is not a war

picture it will show episodes of the great con-
flict of an epic quality. Most of its action cen-
ters around the sweeping aside of the old social
and moral standards of the city in the debacle
that followed the war.
The cast will be one of all-star proportions.

Anna Q. Nilsson and Doris Kenyon have been
signed for the leading roles. Victor MacLaglen.
making his first American appearance in Frank
Lloyd’s “The Wings of Chance," is cast for an
important part.

“RAINBOAV'S END" and “'LHE SPLENDID
ROAD."—Two more specials for the coming
season will be made by Frank Lloyd Produc-
tions, Inc., each directed by Mr. Lloyd in per-
son. The first of these is “Rainbow's End,"
from Rex Beach’s romantic novel of Cuba’s
struggle for freedom from Spanish lule.

It tells the colorful love story of Johnny
O’Brien, American, and Rosa Varona, Cuban,
whose twin brother Esteban casts in his lot
with the Cubans against the oppressors. Re-
turning from the United States. O’Brien rescues
Esteban, almost dead, from a Spanish prison.
Learning Rosa is alive and in Matanzas, he
makes his way there. He nurses her back to
health, and discovers the treasure buried by her

FEATURED PLAYERS IN FIRST NATIONAL PICTURES—Left to right. Myrtle Stedman, Victor McLaglan, Warner
Baxter, Anna Q. Nilsson.
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father. Taking what they can conceal about
them, they rejoin Esteban and Norine Evans,
wealthy American girl, a filibuster, who has
helped him get well. There is a double wedding
before they steal out to a ship which sails for
the United States.
The other special from Frank Lloyd will be

based upon rVingie E. Roe’s new novel, “The
Splendid Road.'* This is the romantic story of
Sandra Lehault, fine, dark and vivid, who goes
west to play a man’s role and loses her heart to
a man she meets on the road. Men seek her
favors, particularly Clehollis, the gambler, who
arranges she shall win at his gaming tables.
She repulses him. When she finds that the
man she loves is engaged to another girl,

whose heart is breaking for him, she surrenders
her lover and moves on to Oregon. Three
years later, her lover arrives, bringing his child
for her to mother. His wife is dead. Through
all of Sandra’s tribulations love has endured.

» » «

THREE CORFNNE GRIFFITH PROOUC-
TIONS.—“FOREVER AFTER.”—Three pictures
for First National releases will be made next
season by Corinne Griffith Productions, Inc.i of

which E. M. Asher is president. The first of

these is “Forever After,” from Owen Davis’
successful stage play which had a very good
run on Broadway, followed by a tour of the
country.
The role of Jennie Clayton, daughter of

wealthy small town parents, is one that will
give Miss Griffith an opportunity for a dramatic
characterization of an average American girl.

Ted Wayne goes to Harvard, though his parents
cannot afford to send him, to make himself a
suitable match for Jennie, who is going to Vas-
sar. He works hard, spending his summers in
Boston to earn extra money, and makes the
Harvard crew. After graduation he returns
home. All he can find to do is to dispense soda
at a small drugstore. In order that Jennie
may be free to marry someone more suitable, he
tells her he no longer loves her. When Jennie,
as a war nurse, brings the wounded Ted back
to health at a war hospital, their love story
comes to a happy conclusion.

« * «

"ASHES.”—A second Corinne Griffith produc-
tion will be “Ashes,” from Reginald Goode’s
play in which Florence Reed starred. Miss
Griffith will play the role of Marjorie Lane,
member of a mediocre repertoire company tour-
ing the English provinces. Her worthless hus-
band is a member of the same company. To
save their infant daughter’s life, they leave her
with relatives in England. Five years later
Marjorie makes a triumphant debut in New
York. Word comes that her daughter has been
drowned. Marjorie is able to pull herself to-
gether sufficiently to go through the perform-
ance.
Later she finds that her flapper sister has

vamped her worthless husband. To. save her
sister she in turn vamps her husband into pro-
testations of love for her, while her sister is

concealed where she can overhear. She saves
her sister, later divorcing her husband and
marrying the man who really loved her.
The part affords Miss Griffith a dramatic and

highly emotional role.
* * *

“CLASSIFIED.”—In the winner group of
First National releases will be “Classified,” a
third Corinne Griffith production, from the Edna
Ferber short story published in a recent issue
of the Cosmopolitan Magazine. The story has
an excellent role for a young leading woman.
First National recently made a picture from
Miss Perber’s big selling novel, “So Big,” with
Colleen Moore starred. “Classified” is in sharp
contrast to that picture, but has the same
everyday reality and facility in characteriza-
tion.

Miss Bobby Comet is employed in the tele-
phone want ad department of a New York
morning newspaper. She lives at home and
spends her money on her clothes, her makeup
and the things that will make her look like the
girls who live in the more fashionable quarters
of the city. She pities her elder sister, married
and living in New Jersey with her two children,
spending her money on her children and on the
home, never on herself.
Bobby declares she will never be like that,

nor live in a dump like the $70 a month apart-
ment in which her parents live. She goes out
mostly with married men, to restaurants, thea-
tres and cafes. She boasts that she can always
look out for herself—and does. But when she
meets again Jesse Whiting, a friend of her
brother, she loses her heart. He makes but $40
a week and they will have to start housekeep-
ing in a two-room apartment away uptown, not
half as comfortable as her parents’ home which
she considered a dump. But Bobby is alto-
gether human and she follows her heart without
regret.

“THE COMEBACK.”—A starring vehicle for
Milton Sills of unusual promise is “The Come-
back,” a recent novel by M. D, Crawford. It
gives Sills the role of a prizefighter who be-
comes foreman of a Maine lumber camp and
finally retires from the pugilistic world for love
of a girl. Sills has been seen in several pic-
tures in which a hand-to-hand encounter
formed the big punch of the film, notably in
“The Spoilers” and “As Man Desires,” and In a
sword and dagger duel in “The Sea Hawk,” but
no previous picture is recalled in which he
acted the role of a welterweight champion.

In “The Comeback” he will be seen in two
fights, a fistic encounter in the lumber camp
and in the prizering in Madison Square Garden.
That the star will gh'e an excellent account of
himself in both fights is a foregone conclusion.
He is an athlete, always in trim, and is de-
clared one of the most skilled boxers in pic-
tures.
The story opens with “Red” Donlin, welter-

weight champion, retiring to a Maine lumber
camp as a result of straining his right arm at

Ronald Colman and Leon Errol, fea-

tured players in First National pictures.

his training camp. Parker, his emiiloyer, warns
him against Black Jack Farot, a rival lumber
l>oss. The fighter falls in love with Farot’s sis-
ter, Jeannie, who is opposed to all fighting be-
cause her father thus lost his life.

By having his logs out ahead of Farot, Red
anticipates no trouble with him, but Parker,
vindictive because Farot refused to let Jeannie
marry him, release a pile af logs in time to
block Farot’s float. Donlin and Farot have a
great fight. Later Donlin returns to the prize-
ring against Jeannie’s wishes, to make enough
money to get Farot out from under the thumb
of Parker, who has bought up his notes.
Donlin wins the boxing match. Jeannie,

howeVer, thinks he has lost and when he re-
turns is reconciled to him. Donlin deserts the
prizering for good.

. * *

THREK COLLEEN MOORE PICTURES.—In
addition to her appearance in the firm’s special,
“Irene,” Colleen Moore will be seen in three of
its 'Winner group of releases. They will afford
her a striking diversity of parts and will serve
to increase her already big following.
One of these is “Joseph Greer and His

Daughter” from the recent popular novel by
Henry Kitchell Webster. Miss Moore’s role is

that of Beatrice Greer, whose parents are sep-
arated. Neither has understood her and she
has become deceitful, without faith in anyone.
Her father, an inventor on the verge of success,
sends for her at the age of twenty. Her friends
are a dissipated cakeeater and his jazz-mad
friends, and Burns, her father’s chauffeur, who
loves her. Forbidden to see Burns, she elopes
and marries him. later learning to fly when her
husband enters the air mail service.
A second Colleen Moore vehicle will be

“Clarissa and the Post Road,” from the Satur-
day Evening Post story by Grace Sartwell
Mason, Clarissa uses her freedom and inheri-
tance to launch the crippled son of their gar-
dener in the lunch wagon business on a strip of
her father’s estate. She dons an apron and
serves his customers, but falls in love with the
driver of an express wagon from Boston. The
driver does not think she is good enough for
him, and advises her to get a better position.
One night she overhears bootleggers plotting to
hold up her truck driver and load their stuff
onto his wagon. She tries to warn him, but
arrives only in time to free him and to aid in
the pursuit of the bootleggers. One is captured.
Later her truck driver is found to be a college
boy with good antecedents. He is entirely sat-
isfied with her when he learns of her social
standing and a wedding looms. There is much
humor in the part and it gives Miss Moore an
excellent opportunity to portray a modern
American girl.

The third story which has been purchased for
Miss Moore is “Don .Tuan’s Three Nights.” from
the German novel by I.udwig Biro. The star’s
role is that of Ninette Cavallar who falls in love
with a great tenor, idol of women. Instead of
responding to the overtures of the infatuated

young girl to become her lover, Aradi, the
tenor, appoints himself her guardian. He instils
precepts calculated to make her the ideal
woman. He finds a suitable husband for her.
Then, after her marriage, he seeks to assume
the role of her lover only to find that the
transformation he had made in her character
was too thorough a job. She tells him she
loves her husband and nothing in the world
would induce her to be unfaithful to him. The
picture will Include glimpses of hotel life in
Europe and grand opera sequences. Miss
Moore’s role is In sharp contrast with anything
in which she previously has appeared.

TWO PICTURES FOR DORIS KENYON.—
First National has bought two stories as vehi-
cles for Doris Kenyon, recently cofeatured w’ith
Milton Sills in “I Want My Man” and the fem-
inine lead in “A Thief in Paradise.”
One is Gerald Beaumont’s “The Lady Who

Played Fidele,” a story of New Orleans of 20
years ago and of today. It is a romantic tale
of a love that lasted a lifetime. Fidele, the
beautiful daughter of a French New Orleans
aristocrat, falls in love with a handsome youth
whom she meets clandestinely. Her father dis-
covers her secret during Mardi Gras and locks
her up. The wealthj^ suitor favored by her
father hires assassins to make away with her
lover. He kills one of them and to free him
Fidele promises to marry the wealthy suitor.
When her lover is free she goes to him. Then

she dares the favored suitor to marry her. He
does and takes her to France, in revenge, where
he keeps her shut up in a chateau for 20 years.
On his death she returns to New Orleans and
finally meets her lover, who has remained de-
voted to her.
The other vehicle for Miss Kenyon is “Bed

and Board” by Leonore J. Coffee. It is a story
of Polly Fosdick, a dissatisfied wife, who thinks
she is a slave to her husband’s whims. After
several quarrels she leaves Fosdick and shares
an apartment with several divorcees, one of
whom plots to capture Polly’s husband and
furthers Frayer Grant’s designs upon Pollv.
Fosdick, really in love with his wife, takes up
with the divorcee Maud Craddock to keep in
touch with Polly. The latter goes to work as a
country buyer in a department store and finds
that her idea of a working woman’s freedom
undergoes a great change. Grant’s advances,
without any thought of marriage, shock her
into the realization that it is a woman’s destiny
to be a wife and she regrets having left her
husband.
A near tragedy, growing out of Grant’s at-

tempt to take advantage of her, leads to a
reconciliation with her husband. She finds that
ministering to a man’s comfort and happiness
is not slavery when mutual love is the founda-
tion upon which their relationship is built. The
part of Polly is one that fits Miss Kenyon per-
fectly.

“SHORE LEAVE.”—A Richard Barthelmess-
Inspiration Picture Production for First Na-
tional release will be “Shore Leave,” from the
play by Hubert Osborne, produced a season or
two ago by Davis Belasco. John S. Robertson,
who has wielded the megaphone on all of
Berthelmess’s recent pictures, will direct “Shore
Leave.”
The production will be filmed with the active

co-operation of the United States Naval Acad-
emy and the navy department. Just as in mak-
ing “Classmates,” he had the aid of the West
Point Military Academy and the war depart-
ment. He was the guest of the navy depart-
ment on board the U. S. S. New York on his
return from Cuba, whither he had gone for a
short vacation after completion of "Soul-Fire.”

“Shore Leave” is the comedy romance of a
gob, Barthelmess will play the role of “Bilge”
Smith, the gob, while the role of Connie Martin,
a young village dre.ssmaker whose mother was
an elephant trainer and her father the master
of a clipper ship, which Frances Starr acted on
the stage, has been assigned to Dorothy
Mackaill. This young actress, who has ad-
vanced among younger players, has just finished
the lead in First National’s own production of
"Chickie.” She has appeared with Barthelmess
before, in “The Fighting Blade” and in
“Twenty-one.”
The role of the sailor hero of “Shore Leave”

is believed by the star and his dirt-ctor to he
one of the best that Barthelmess has essayed
and one in which he will be as popular as he
was In “Classmates,” “New Toys” and "Torablc
David.”

Inspiration will produce three other pictures
starring Barthelmess for First National release
during the coming season, but no announcement
as to their identity has as yet been made.

“EAST OF THE SETTING SUN.”—A First
National picture for Constance Talmadge will
be Joseph M. Schenck’s production of “East of
the Setting Sun,” the new novel about Grau-
stark recently written by George Barr McCut-
cheon. It is enjoying the success achieved by
all of Mr. McCutcheon’s novels of that mythical
Balkan kingdom. Its serial publication aroused
much interest and in book form it Is having a
big sale.

Miss Talmadge will have the role of the
Princess ’Virginia of Graustark. It is a part
which falls easily within her fine gifts for in-
genuousness and sense of comedy. It will still

further intrench this gifted screen actress in
the affections of her following. Mr. Schenck
has not yet announced the director or who will
play opposite the star.'

“East of the Setting Sun” is a sequel both to
“Graustark” and to “Beverly of Graustark.” It

possesses all the glamour, picturesqueness of
scene, romantic characterizations, swift and vio-
lent action which characterized its predecessors.
A yoiing American ne'wcspaper correspondent,

Pendennis Yorke, is sent by his publisher to find
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out what happened to the kingdom of Graustark
after the war. Previously, in order to help a
mysterious young woman out of Hungary, then
under the Belsheviki, Torke had married her.
later divorcing her under the simple Bolshevik
Jaws.
Arrived in Graustark. he finds the young

woman is the Princess Virginia, and that the
laws of that country regard her as his wife.
Many exciting situations develop, including the
opposition of a villainous prince and the inva-
sion of Graustark by a red army, and the at-
tempted kidnaping of the Princess Virginia.
Yorke finally officially marries her. The story
offers excellent pictorial possibilities in Hunga-
rian life under the reds, and in war and court
life in Graustark.

“THE UNGUARDED HOUR.”—Margaretta
Tuttle’s new novel, “The Unguarded Hour,"
serialized in the Saturday Evening Post and is-

sued in book form by Little, Brown & Co., has
been purchased by First National.
Mary Astor, who has made remarkable strides

in her profession within the last year, will play
the principal part. In addition to its excellent
leading role, there is opportunity for splendid
sets and beautiful locations, including a color-
ful beach party in honor of the heroine at
Capri.
Miss Aster’s role is that of Virginia Gilbert,

daughter of a New York millionaire, who visits

Italy as the guest of the Italian girl her father
had loved in his youth, the Duchess of Monta-
verde. She is introduced into the most exclu-
sive social circles in Rome. Accustomed to the
flirtations and freedom of action of the postwar
generation, she launches upon a career of con-
quest with her accustomed vivacity and aban-
don.
Her frank flirtations are misconstrued by the

handsome young duke, nephew and heir to her
hostess. He falls in love with her. A scheming
adventuress and her libertine brother plot to in-

volve her in an ugly scandal which will alienate
the duke, but Virginia fights their machinations,
winning the ducal coronet.
"The Unguarded Hour" should make a box-

office picture of the finest kind, First National
says, adding that it has every element that the
public wants in its screen entertainment and
contains the possibilities for much pictorial
splendor in addition to a swiftly moving, melo-
dramatic love story.

* * •

“THE ROSE OF MONTEREY.’’—A story
which has been purchased for Frank Lloyd to

produce is "The Rose of Monterey" by Minna
Smith and Eugenie Woodward. This is a tale

of Southern California, still under Mexican rule,

and its winning for the United States.
Pepita Cortes, beautiful and high spirited. Is

the daughter of Don Alfonso Cortes, who holds
a huge Callfornia-Spanish grant of land. She
is courted by all the eligible men, especially by
Don Fernando Comez, alcalde of Monterey, and
his younger brother, Don Carlos. She is saved
from a bad throw from her horse by David
Carson, American owner of a ranch near the
Santa Cruz mountains. They fall in love. He
is imprisoned by Mexican soldiers, escapes and
is wounded. He takes refuge at Don Alfonso’s
while a moonlight garden fete for Pepita is on.

After the guests depart, she finds him swooning.
For two weeks she and her foster sister nurse
him in secret. Their love ripens. Pepita urges
him to become a soldier in the Spanish forces,

but he goes to help the Americans to capture
Caiifornia.

Pepita, after a quarrel with her father be-
cause she has refused Don Carlos and the
alcalde, leaves home and summons David, con-
fessing her love. He Is captured by the alcalde.
To save his life, Pepita agrees to marry the
alcalde at once, but manages to have the mis-
sion bell rung, the signal for the Americans to
arise and claim the land. The marriage cere-
mony is interrupted, leaving her free to marry
David after the land has been claimed for the
United States.

This Is a highly picturesque and colorful tale
of love and adventure during the days when
California was wrested from Mexican control
and affords ample oportunity for Frank Lloyd’s
genius for the handling of big, dramatic situa-
tion.

"THE DARK ANGEL.”—Soon after his re-
turn from Europe, Samuel Goldwyn purchased
the screen rights of “The Dark Angel,” a dra-
matic hit of the season on Broadway, for a
George Fitzmaurlce production for First Na-
tional release. Mr. Fitzmaurice will start pro-
duction on his return from Paris.

Mr. Goldwyn announced that Ronald Colman,
leading man in the two previous Goldwyn-
Fitzmaurice productions for First National, “A
Thief in Paradise” and “His Supreme Moment,”
would play the lead in “The Dark Angel” on
the screen and that Vilma Banky, famous Euro-
pean actress whom he signed while abroad, will

make her American screen debut in support of

Mr. Colman.
The story of “The Dark Angel” lends itself

splendidly to pictorial visualization. It is a
big story and will be treated in a big way. It

has an unusual dramatic conliict with a new
twist, and a romance that is both coloiTul and
poignant.

*

“PAKADISE.”—The screen rights to Cosmo
Hamilton’s new novel, “Paradise,” have been
purchased by First National for one of its im-
portant productions for the new season. Cosmo
Hamilton is one of the most successful and
popular of present day English novelists and
playwrights. His reputation in this country is

just as great as in England. June Mathis will

prepare the continuity and supervise the pro-
duction of this film.

“Paradise” is the name of an island in the
South Seas and it is there that the hero and
heroine find refuge at the close of the story.

The Honorable Anthony Sterling-Fortescue,
third son of the Earl of Sterling, is turned out

by his father on account of his irregular life

and dissolute habits. He has just one devoted
friend, Teddy Sherwood, son of the founder of

England’s biggest chain of grocery stores.

Teddy is madly in love with Chrissie Banning.
Following the death of her twin sister and the
cancellation of their contract with the London
music halls, Chrissie contemplates suicide. She
intends to drink poison following a dance to

which Teddy takes her. But the Honorable
Tony comes in and takes her out of Teddy’s
arms. The two fall in love and are married.
Tony joins the air service at the outbreak of

war. Teddy serves under him. Chrissie be-

comes a nurse.
Returned to London, after the armistice, Tony

works as a bus driver. Teddy is obsessed by
hatred for Tony and his passion for Chrissie.

When the new Earl of Sterling, Tony’s brother,

gives him a letter from his father leaving to

him the island of Paradise in the South Seas,

Teddy sees a way to get rid of Tony and at

last claim Chrissie.
Teddy tries to knock Tony overboard and

later is defeated in a fight with him. He plots

with a beachcomber on Paradise Island to

make way with Tony in order that he may re-

main in possession of the island. The beach-
comber is killed by natives. Teddy, remorseful,
commits suicide, Tony and Chrissie take
possession of the island, refusing to go back to

London.

“THE BOSS OF LITTLE AKCADY.“—An-
other production for First National releases
will be a screen version of Harry Leon Wilson’s
novel. “The Boss of Little Arcady,” which is

one of his most popular books. It possesses
the homely humor which is characteristic of
this author’s writings and has helped them to
win such widesi>read popularity.
The story of “The Boss of Little Arcady”

concerns a small town lawyer who is overly
fond of the cup that cheers. His daughter is in
love with the young editor of the town’s only
newspaper who is waging a fight against the
political element in the town responsible for its

bad government. In defense, the corrupt poli-
ticians point to the drink loving old lawyer,
whose daughter the young editor loves.

In an endeavor to get rid of the lawyer, the
townspeople induce him to leave Arcady and
set up his practice of law in a far western
town. They take up a collection for him ami
obtain testimonials from the town’s leading citi-

zens as to his honesty, integrity and good
character generally, to offset any impression

that he had been driven out of town.

Un the day of his departure he gathers his
old cronies about him for a last drink. He dis-
plays the testimonials as to his character and
his friends drink to them until the last penny
of the collection raised to get him out of town
has been spent. The young editor appears on
the scene, appropriates the testimonials and be-
gins publishing them daily in the newspaper,
urging the town to retain so public-spirited a
citizen. The authors of the testimonials are un-
able to retract a word without injury to their
reputation. The old lawyer is nominated for
mayor and elected. He rises to the occasion,
swears off drinking and lives up to the praise in
the testimonials. The daughter marries the
young editor.

“CAKEEltS.”—Picture rights were recently
acquired to the drama “Careers” (“Karriere”)
by Alfred Schirokauer and Paul Rosenhayn, the
action of which takes place in the French set-
tlements in Cochin-China. This allows of some
unusual picturesqueness in scenes, settings and
costumes.
The theme of the play may be stated thus—Is

the advancement of a man in public office con-
tingent upon his own merits or upon the at-
tractions of his wife? If the woman is willing
to sacrifice herself in the interests of her hus-
band is the motive understood and appreciated
by him?
Victor Gomaire is a gifted young French

magistrate in a small town in Cochin-China
who is unhappy because he has not had the
promotion which he thinks he deserves. He
decides to go to the capital and air his griev-
ances to the governor himself, going over the
head of his immediate superior.
Carouge, a prominent attorney from Paris,

oi)ens the eyes of Gromaire’s wife, Helene, to
the reason for his lack of advancement. She
has been too proper and not made herself
agreeable to the president. She thereupon visits
the president who begins to make violent love.
A native musician, who has entered to rob, is

discovered by the president and in the struggle
the president is killed. Helene protects herself
from the thief’s overtures by injuring him with
a dagger.
The thief is captured but says that a white

woman killed the president. Helene is identi-
fied as the woman. She has no difficulty in
establishing her innocence, but finds it not so
easy to convince her husband that she had gone
to the president in his interest and was saved
from his advances by the murder. In time they
are reconciled and return to Paris.

« f «•

“OUT OF THE KULNS.”—-Among other story
material purchased by First National is “Out of
the Ruins,” a short story by Sir Philip Gibbs,
famous war correspondent and popular novelist.
The story appeared in the December, 1924, issue
of the Cosmopolitan Magazine.

It is a story of Arras a year after the armis-
tice. Yvonne Gilbert had fallen desperately in
love with a comrade that her brother Jean had
brought home with him during the war, Ber-
trade Gavaudan, who was equally infatuated
with her. After nine months’ absence, Bertrand
had shot himself in the foot that he might be
sent to hospital. There he saw Yvonne every
day. He went to Paris with her and they
planned to die together, but the thought of his
comrades under fire sends him back to the
front. He is shot as a deserter, by a firing
squad in the trenches.

Yvonne’s father insists on her marrying M.
Volange, who has obtained big government con-
tracts for rebuilding Arras. Jean, blinded in
the war, alone sympathizes with her. One
night she sees Bertrand and thinks it is his
ghost come to claim her. At night, Bertrand
makes his way into Jean’s room. His comrades
in the firing squad had aimed over his head.
One bullet had struck him in the shoulder. He
had been taken prisoner by the Germans and
since the armistice had been a laborer in Bel-
gium. He is living in an abandoned trench
where British i)rovisions were stored. Yvonne
finds him and with Jean goes to visit him in his
refuge the next night.
Volange and the girl’s father find her there,

and have Bertrand arrested to be shot as a de-
serter. Jean goes to Paris and visits his old

general, now chief of staff, and tells the story

FEATURED PLAYERS IN FIRST NATIONAL PICTURES—Left to right. D oris Kenyon, Ben Lyon, Lloyd Hughes,
Dorothy Mackaill.
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Big State Right Sales Deal
Negotiated by Davis II

New England Company Contracts to Handle Entire Product of Inde-

pendent Distributor

N ew YORK, April 7.—A huge deal, in the realm of sales for State

Rights distribution, was completed last week by J. Charles Davis
II, president of Davis Distributing Division, Inc., which involved

74 productions and aggregated more than $300,000. The company ob-

tained an agreement from Henry Segal, 44 Church street, Boston, for the

release in New England of the entire Davis Division attractions for

1925-26.

of his sister and her lover. He s.ays that a
man who had been shot as a deserter cannot be
alive again and orders Bertrand’s release.
Volange is arrested for defrauding the govern-
ment in his contracts.

« • *

“A HUSBAND FOR GEOKGE-ANN K.”~First
National has purchased the screen rights to
Hazel Christie Macdonald's Saturday Evening
Post story, “A Husband for George-Anne,” in
which two young people play at cross purposes.
It is a delightful comedy of small town New
York and fashionable Adirondack camp life. It

is told with a humor that should make it a
fine screen comedy.
George-Anne. the daughter of a professor of

Greek, is very beautiful but the eligible young
men are afraid of her. Her aunt, Dorinda, four
times married, takes George-Anne to a fashion-
able Adirondack summer resort and coaches her
to play the part of a beautiful dumbbell. There
she meets Jerry Corriston, whose parents want
him to spend money and be a gentleman. He
tries to act the part of a butterfly, thinking
that will please the girl. George-Anne thinks
to please him by playing stupid.
Some highly diverting complications result,

but the truth at least comes out and they are
entirely .satisfied with each other. Aunt Dorinda
catches her fifth husband and she, too, is satis-

fied.
* * «

BEN EVON IN' “WINDS OF CHANCE,” ETC.
—Ben Lyon, recently placed under contract for

a term of years by First National Pictures, has
one of the leading roles in Frank Lloyd’s first

big special for the coming season's release
schedule, “The 'Winds of Chance” from Rex
Beach’s Alaskan novel.
He plays the hero, Pierce Phillips, the biggest

screen part that has yet fallen to his lot. The
opportunities of the part run the gamut of

human emotions and Frank Lloyd and First

National officials expect the young player to

emerge with new acting honors when the photo-
play is shown. His role, under Frank Lloyd's
direction, is one of the prize assignments of

the neiv season.
Lyon has appeared in several First National

pictures during the current season—first as the
son with Colleen Moore in Edna Forber’s “So
Big.” then as the leading man in “One ’Way
Sti-eet,” with Anna Q. Nilsson and Marjorie
Daw. He has but recently completed the lead
in “The Necessary Evil” from Stephen Vincent
Benet’s story, “Uriah’s AVife.” An original

Byron Morgan automobile story, “The Pace
That Thrills,” has been purchased for his use.

The cast of Lloyd’s “Winds of Chance” will

show Lyon in the biggest company in which he
has yet appeared, more than halt a dozen of the
players being stars in their own right. Among
them are Anna Q. Nilsson, Viola Dana, Hobart
Bosworth. Claude Gillingwater, Tully Marshall,
Victor McLaglen, John T. Murray and many
others.

i|c *

TWO FROM B.\KB.\K.A EA MARK.—Tliere

will be two Sawyer-Lubin productions starring
Barbara LaMarr. Neither production can be
named at the time of writing, but the stories

will be from the pens of prominent storytellers.

Aliss LaMarr’s recent Sawyer-Lubin pictures
distributed by First National have been “The
Heart of a Siren” from William Hurlburt’s play
“Hail and Farewell.” “Sandra” and “The White
Moth.” She is at present engaged in making a
photoplay from John Galsworthy’s novel, “The
AA'hite Monkey,” for the Leader group of pro-

duction.
* * *

M. C. EFIV’EB TO M.AKE TAVO.—M. C. Levee
will be represented in the new season’s product
bv two pictures the names of which cannot be
disclosed at present. It is said they will be the
most ambitious productions that Mr. Levee has
yet made for First National, among his previous
productions have been “One T'ear to Live,”
“Torment.” and "The White Moth.” Another
Leader picture upon which he is at present
engaged is “.lust a Woman” from Eu,gene Wal-
ter’s play.

This Fan Takes
Feast to Show

(Special to Exhibitors Herald)

ALBANY, N. Y., April 7.—Rob-
ert Wagner, of the Gateway in

Little Falls, N. Y., has about come
to the conclusion he must bar
lunches from his house. He
reached this decision last week
when he chanced to go to the bal-

cony after the matinee and there
found an empty tomato can, a few
crackers remaining in a bag, as

well as cheese rinds. The patron
had brought a can of tomatoes
which he had opened and de-
voured, with the crackers and the
cheese serving as a side dish. Mr.
Wagner remarked that crumbs
from sandwiches were bad enough
but when it came to making the
floor of his balcony a sort of gar-
bage ground, the limit had been
reached.

A new independent exchange for the
territory has recently been formed by
Mr. Segal and two other equally promi-
nent New England exchange men. Be-
fore accepting the Davis product Segal
looked over the productions offered by
every independent distributor. It is said
he based his decision upon the fact that
the Davis product would so adequately
provide material for every class of
theatre from first run down the line.

By this contract Mr. Segal secures
the following productions: Fourteen
J. J. Fleming productions starring A1
Ferguson, and eight starring F. Schu-
mann-Heink; eight Clifford S. Elfelt
productions starring “Ken” Maynard

;

six James Oliver Curwood productions;
eight General Charles King frontier
features; eight De Luxe underworld
melodramas; eight Peggy O’Day secret
service series; eight Forest Taylor pro-
ductions; a Ben Wilson mystery serial

of fifteen episodes entitled “The Power
God”; the Arabian Nights super special,

“Tales of a Thousand and One Nights,”
and a series of six two reel F. Herrick-
Herrick thrill dramas.
Of this extensive list the following are ready

for delivery:
Seven J. J. Fleming Ferguson productions
Two Ken Maynard productions
One James Oliver Curwood production
One frontier feature, “Under Fire”
“Tales of a Thousand and One Nights.”
After screening some of these Mr.

Segal, it is said, expressed himself as
delighted with the quality of the produc-
tions he was securing. He further com-
plimented Mr. Davis upon the care and
thought which had been displayed in the
selection of the entire Davis division
lineup.

In commenting on the deal, Mr. Segal
said; “I am going back to Boston more
than pleased and am thoroughly satisfied
that we are fully set for a wonderfully
successful sales campaign with a line oi
unsurpassed attractions that will fill

every exhibitor want from the big super
special to the five reel western.”

Independent Affiliation

Advocated by Cohen
(Continued from Page 23)

ers are held back from making such in-

'vestments because of the unfair competi-
tion existing from producer-distributor-
exhihitor concerns.

Sees Independent’s Opportunity
“To me it looks like the independent’s

opportunity. It is now or never. It is a
time that calls for the closest cooperation
between the independent forces. The real

brains among them must lay out a program
of mutual help and service and then it

must be followed out. It is the biggest
problem that confronts us all, and we must
use sane, intelligent business methods to

solve it. There will have to be formed an
impregnable alliance of Independents,
strong enough to withstand intimidation,

hostile moves, opposition, that can work
out this salvation. Now is the time. Next
year may be too late, for the forces bent

on centralization and control will have
added strength, bringing with it an even
weaker independent force. Independents
have the power if they will but use it.

Urges Play Dates for Independents
“I have a few definite thoughts to offer

independents—producers, distributors and
exhibitors

:

“I recommend the establishment and
maintenance of a Department of Concilia-

tion and Adjustment, to be a Bureau of
Fair Play, to harmonize and amicably ad-

just film situations between theatre owners
and all independent producers and distribu-

tors, for the purpose of reaching a better

understanding and to see that ah play dates

of independent theatre owners throughout
the world are used to play the high quality

product of these independent producers
who are concentrating their resources and
efforts towards the advancement of the

Industry and the protection of the public

and the theatre owner,
{Continued on page 68)

Two Scenes from “A Thousand and
One Nights,” which is being released

through the Davis Distributing Com-
pany.
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C. O. D.
Exhibitor opinion on the question

of shipping film collect

Answers to the recent Hekald question-

naire sent to exhilhtors on the subject

of C. O. D. shipments continue to show

that the theatre owners are divided in

their opinion on the subject. Some want

a standard credit system; some favor ad-

vance payments, and a large number like

the C. o' D. Additional opinions follow;

E. V. Richards, Saenger Company, New Or-

leans, La.: Standard credits same as any business.

Charles Lee Hyde, Grand theatre, Pierre, S. D.

:

I believe that they are necessary to save the film

industry from the evil of credit business which in

the long run means that the honest, thrifty, suc-

cessful people have to pay the debts of those who
take advantage of the credit business to get out of

paying their rental. I haven’t paid a dozen C. O.

D.’s this year. An exhibitor who runs his busi-

ness in a businesslike way will not need to be

bothered by this C. O. D. business. Cash in ad-

vance is a saving to everyone. IVhy is the local

store that sells for cash able to undersell the

credit store? Because the credit store has to

charge more for everything to make up the loss it

suffers from the unpaid accounts. Now the same
luould be true of the film industry. It hurts my
pride a little to have shipments come C. O. D.,

but it's saving in bookkeeping and possible loss

through credit business makes me favor it.

Clarence C. Fuller, Loxley Hall theatre, Loxley,

Ala.: They cause extra expense and inconvenience
generally, giving theatres the stigma of being poor
risks.

Will J. Glaser, Grand theatre, Faribault, Minn.:
IVe have little or no difficudty, rating is A-1 and
with one exception all adv. and films are shipped

us "open.”
J. W. Lumpkin, Cupid theatre. Miles, lex.: An

expensive and useless nuisance. If the fellow

won’t pay, do like other business concerns and cut

him off, but give the honest fellow, the one who
will do right, the chance and service he deserves

and not treat us all like a bunch of crooks.

Rex. P. Barrett, Cozy theatre, Columbia, Mo.

:

If I do not make my payments for film or sup-

plies at the proper time I expect to be C. O. D.’d

and therefore, do not resent the fact that a ship-

ment comes C. O. D. If the C. O. D. is unjust I

have no trouble getting an adjustment of the mis-

take.

Cragin & Pike, Majestic theatre. Las Vegas,
Nev.: There is no good reason why our credit in

the picture business should not be the same as it

is in any other line of business. If film bills are

habitually not paid, perhaps there is excuse for

C. O. D.’s in such cases, but why not place the

picture business on the same basis as any mer-
chandising business? If an exhibitor cannot estab-

lish his credit and does not pay his bills, don t

sell him any service.

W. C. Tracy, Gem theatre, Platteville, Wis.

:

No necessity fot\ C. O. D. shipments if invoices

are mailed ten days or two weeks in advance of
play dates. Exhibitors should be rated on a credit

basis.

R. C. Geeting, Lyric theatre, Chappell, Neb. I

have always had my films shipped by parcel post

from Denver, Colo., C. O. D., and think it the

only way as it enables me to keep each day’s

expenditures cleaned up and I know just where
I stand as to profit and loss and never have any
bills outstanding to take the joy out of life at the

end of the month. I have endeavored to keep my
business on an absolutely cash business and feel

that it is the only system. Certainly would like

to have some of the Eastern officials who simply
look at a 1920 census sheet pet in closer touch
with the actual conditions existing in our West-
ern country. Certainly appreciate the part your
organization is taking in trying to get this busi-

ness on a more staple foundation.
G. B. Odium, Palace theatre, Olean, N. Y. : C.

O. D. shipments assist in this way. It makes book-
keeping simpler, it makes your expense sheet bal

ance on weeks used, avoid misunderstandings.
Costs only negligible.

Save Big Game With
Camera, Says Akeley

(^Special to Exhibitors Herald')

NEW YORK, April 7.—Wild animals
should be shot with a camera instead of a

gun, Carl Akeley, big game hunter, said at

the Fox News Cameramen’s College, in a

plea to preserve wild life.

The naturalist said he evolved the cam-
era that bears his name to be able to photo-
graph animals in their lairs without stop-

ping for readjustment for changed direc-

tion. He warned that wild beasts in Africa
are threatened with extinction bv rifle.

Warners Increase Program
to 40 for Exhibitors’ Sake

Deal Blow at Booking Combines by Additional Product

—

Company Promises Good Pictures Due to 20 Stars Under

Contract and Good Writers

(Special to Exhibitors Herald)

NEW YORK, April 7.—Warner Brothers will make dO Warner pictures

during the 1925-26 season, it was slated yesterday. The purpose of the addi-

tional 14, as compared with the list announced two weeks ago, is that it

is desired to provide exhibitors with a background of pictures for their thea-

tres, thus saving the need of making snap decisions when they sign for their

product. Likewise the need for them to join booking combines will be elimi-

nated.

This situation was explained by H. M. Warner, who said, “With the biggest

season in our history just ahead of us we found after announcing we had pre-

pared a program of 26 productions that many exhibitors who wanted to play

our pictures were fearful that if the}" did not buy others in the dark or join

in with booking combines that they would be unable to fdl out their placing

dates.

Plenty of Product

“We decided to help these men out and
have changed our production schedule so

that they can be assured of 40 high-class

productions made from the best stories, by
the best directors and with the best players

that it has been possible to olitain. With
these 40 as a backbone, and with the pro-
grams announced by other independent
companies, there is no need for any ex-
hibitor to be alarmed regarding his play

dates for the coming season, or to rush in

and buy through booking combines or in a

stampede sales effort.

“From the start, Warner Brothers have
made consistently good pictures. I think
everyone will admit that. We have
progressed slowly but surely, both in the

quantity of our product, and its quality. The
best evidence of this is that with only 15

Wives Know Public

Best, Exhibitors Told
{Special to Exhibitors Herald)

KANSAS CITY, MO., April 7.—“The average- exhibitor’s wife
keeps in closer touch with what
the public wants than the theatre
owner does.”

That is one of the theories of
C. E. “Doc” Cook, business man-
ager of the M. P. T. O. Kansas-
Missouri. The other theory is

this

:

“Obtain the interest of women
in organization, get them to talk

and think organization and you
will have established a nucleus for
an exhibitors’ association which
can’t be beaten down.”

All of which means a campaign
to have the wife of each exhibitor
attend the semi-annual convention
of the M. P. T. O. Kansas-Mis-
souri at the Hotel Baltimore in

Kansas City, changed to April 27
and 28, the Baltimore having been
substituted for the Hotel Muehle-
bach to make more space avail-

able.

Mr. Cook is aiming at an atten-
dance of 100 women. Further-
more, they are not to be lured by
bargain sales at department stores
or similar events; they will be ex-
pected to attend all business ses-
sions and to talk.

Committees will be appointed in
a few days.

pictures in the 1923-24 season, six of these

were selected in the best 52 pictures of the

year,—an extraordinarily high percentage.

“We are set this year for our supreme
effort in high class production. No studio

on the Coast is better equipped than our
own. We have everything necessary to de-

liver the goods. We are prepared for ac-

tion and we intend to carry out every
promise we make.

20 Stars Under Contract

“We have twenty stars under contract.

Look them over—John Barrymore, Marie
I’revost, Monte Blue, Syd Chaplin, Irene
Rich, Louise Fazenda, Rin-Tin-Tin, Lowell
.Sherman, Patsy Ruth Miller, John Patrick,

Dorothy Devore, Kenneth Harlan, Matt
Moore, John Harron, Clive Brook, Willard
Louis, June Marlowe, John Roche, Huntly
Gordon and Gayne Whitman.
“Among our directors are such men as

Ernst Lubitsch, Harry Beaumont, William
Beaudine, Millard Webb, James Flood, Roy
Del Ruth and Herman Raymaker, Alan
Crosland and George Hill.

“Our scenarists consist of Hope Loring
and Louis Lighton, Darryl Francis Zanuck,
Julien Josephson, Bess Meredyth, Charles

Logue and C. Gardner Sullivan.

“Other high-class players, directors and
scenarists arc under call if we need them.
We also have a library of the best adver-
tised novels and plays carefully selected

during the last year. So it is plain that it

will be no troulile for us to turn out forty

pictures of the calibre that have been
proven successes in the past—and even bet-

ter.”

Questionnaire Issued
to Protect Free Film
(Special to L.vJiibitors Herald)

PHILADELPHIA, PA., April 7.—As a

means of protecting film loaned to chari-

table institutions and hospitals in the ter-

ritory of Philadelphia the Film Board of
Trade is sending out a questionnaire rela-

tive to the condition of the booths, pro-

jectors and asking whether operators are

licensed. Institutions not meeting the re-

quirements of the board will be denied
use of film until requirements are met.

Jack Greensberg, secretary of the board,
has received complaints from exchange-
men that films are being returned in poor
condition after one showing. Since the

board recently voted not to rent film to

non-theatrical organizations unless the film

had been released in the territory at least

one year, the total loss in business to the

exchanges on the street thereby has been
estimated at $5,000 a year.
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A COMEDY THAT IS
A REAL FEATURE

T’VE seen a lot of good comedies, a

goodly proportion of them licing Our
Gangs’, but “The Mysterious Mystery” is

better. Here’s a comedy that’s a real fea-

ture, and a title that’s a laugh in itself

worthy of sign lights.

I saw this comedy at McVicker’s last

week and tried to count the laughs. They
came so close together that I gave up and

decided to count only the shrieks. I counted

to twelve and then joined in the general

mirth, forgetting the statistics, but I’d say

there were at least a dozen more.

And when I say “shrieks” I mean
shrieks ! The feminine portion of the audi-

ence rocked back and forth, plying hand-

kerchief to mouth, then to eye as the fun

tears started. Mickey, Fatty and Farina

were aboard a pilotless airplane and the

response was such as Harold Lloyd drew
in “Safety Last” but more so. There’s no

describing the thing. You’ve got to see it.

Long ago I decided Hal Roach knew
practically everything about making come-
dies. There’s no longer any question about

it. Anybody that can make as many come-
dies as he’s made with the same cast, not

only maintaining a standard but raising it

with every production, knows his stuff.

ABOUT •‘A KISS
IN THE DARK"

It seems to me I wrote something about
“A Kiss In the Dark” when I saw it in the

projection room, but I don’t recall what I

wrote and I’m too lazy to look hack
through the files to find out. I want to add
a few remarks, however.

Viewed in the theatre, “A Kiss In the

Dark” is an education in picture direction,

with several good chapters on acting as

well. If you see the picture, as you should

whatever your connection with this indus-

try, note the “business” in it. Yard after

yard of film is devoted to a twitch of

Adolphe Menjou’s eyebrow. Other yards

convey no more than an eye contraction

by Aileen Pringle, a pout by Kenneth
MacKenna, or a glance by Lillian Rich.

And then they (or was it the censors?) give

mere flashes to Ann Pennington’s dancing.

It is, as I must have mentioned before, a

story of the type called “sophisticated.” It

is less wicked than many now going the

rounds, but it is snappy enough for the

type of person called “blase.” (We ought
to have better words than these.) And
there was no other way to tell it than the

way it is told, which is the most difficult

way.

Two ladies whose picture tastes I respect

highly tell me they did not like the picture.

They call it insipid and inane. It may be

that, probaldy is, but it’s so splendidly

made that I didn’t care.

It’s labelled “A Frank Tuttle Produc-

tion” and I’ll travel far if need be to see

his next one.

Tm Reading
Sabatini

I confess to a woeful ignorance
of Rafael Sabatini. I began regret-

ting it when I saw “Scaramouche"
and my regret trebled with “The Sea
Hawk" and “Captain Blood." Which
leads to another confession— I’m
reading his “Saint Martin’s Sum-
mer," running serially in “The Chi-

cago Daily News.” (Now you know
who reads newspaper serials.)

“Saint Martin’s Summer" isn’t far

upon its way as yet, but already I

begin to know why Sabatini’s stories

make such good pictures. He’s the

only author I’ve read since ages ago
who takes his time and tells his story
properly. He doesn’t hurry. He tells

everything. He fills his paragraphs
with color, his words with meaning;
any director that couldn’t reproduce
a scene when Sabitini gets through
writing it isn’t a director. And they’re

scenes!

Men used to write like that. It’s

too bad they quit. We’d have infin-

itely better pictures if they hadn’t.

But I’m grateful to Sabatini, a man
who can write and does. He’s an oak
surrounded by stubble.—T. O. SER-
VICE.

WHAT TO READ?
THE B. O. R.

I^EAD The Box Office Record. I

mean you. I don’t care who you are. It

will teach you more about the motion pic-

ture business than any book ever published.

It is common practice among newcomers
in the theatre field to read one issue of

the Record and then write in asking all

back numbers. The order cannot always

be filled, but what can be done is done and

soon a new edition is on its way. It has

been called, as has the Herald, “the ex-

hibitor’s Bible,” but it is also his primer.

It is also his intermediate text book and
his post-grad course of study complete.

Any time you get to thinking, as all do,

that you know all there is to know about

pictures, acting, directing, theatre manage-

ment, production, what you will, read a

page of the Record and find out differently.

You will then find out many other more
important things.

MURRAY LIKES ’EM
OR MURRAY DOESN’T

I^AY MURRAY, now guardian of

Herald interests out thar where men are

men, likes a picture or he doesn’t. He
never finds them just so-so. They’re good
or bad to him and, pressed for reasons,

he can find more things right or wrong
with a picture than anyone I know of with

the possible exception of me. He found a

lot of things wrong with “The Salvation

Hunters,” about which he writes me

:

“One can well believe that ‘The Salva-

tion Hunters’ did not cost over $4,500 to

make. Had they spent ten cents more
it would have been an awful waste of coin.

Nobody fell asleep at the little Hollywood
theatre where I saw it, but they heaved

a sigh of relief when it was over and gave

the ‘Out of the Inkwell’ cartoon a great

hand.

“As an advertisement for a first class

scoop shovel the picture is a good indus-

trial film. All you see for 3,000 feet is

that marvelous iron hand bringing up the

mud from the bottom o'f the bay; that

and a very doleful looking young man and

a still more doleful young lady sitting

around on a dredge killing time. It may
be artistic, but give me Ben Turpin in ‘The

Wild Goose Chaser,’ the other film on the

Iris theatre bill, any time.”

Which is not the first bad tidings I’ve

had of “The Salvation Hunters,” about

which the professional hailers of master-

pieces found so many good things to say.

Sooner or later the picture is going to be

shown in Chicago and then I’ll tell you

who’s right about it. It must be either

very good or very bad.

And here’s what Ray says about another

picture

:

“
‘Recompense,’ the attraction at the

Forum theatre last week, attracted people

from far and near, including your humble

servant, but it proved to be a tame affair.

This story, which continues the adventures

of Julia and Peter Graham in Robert

Keahle’s ‘Simon Called Peter’ was sincerely

acted and the war stuff remarkable in its

fidelity—much of it being newsreel mate-

rial—but the theme of the play, the intox-

ication of war and its effect in breaking

down personal morale, isn’t quite so con-

vincing as on the stage or between the

covers of a book.

“At least this seemed to be the effect

upon the large audience present the night

I saw it. George Seigmann was great in

the bit assigned to him, and I like Marie

Prevost’s work. She was the personifica-

tion of beguiling charm, but a most disap-

pointing ending nullified the stronger love

scenes.”
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NEW PICTURES
cues her from the man’s attentions and
they decide to get married immediately.

William Fox presents Buck Jones in

“The Timber Wolf," a popular story
written by Jackson Gregory.

The Bridge of Sighs
Distributor: Warner Brothers

Producer: Warner Brothers

Length: 6,604 feet

DIRECTOR PHIL ROSEN
Author Charles K. Harris

PLAYERS
Linda Harper Dorothy Mackaill
Billy Craig Creighton Hale
John Harper Alec. B. Francis
Glenn Hayden Richard Tucker
William Craig Ralph Lewis
Smithers Clifford Saum
Mrs. Craig Fanny Midgeley

TYPE : Sentimental melodrama.

HIGHLIGHTS: Comedy touches.

. . . Prison Sentence of Harper.

Story: Billy, son of William Craig,
rushes to rescue of Linda Harper when
she comes near being hit by a taxi. He
finds out she is the daughter of an old
employe of his father. Wins her friend-
ship and love. When Billy’s father re-
fuses to give him more money to spend
he thinks it a great joke to take it from
a pile on his father’s desk. Harper is

accused of stealing the money and is sent
to prison. Billy confesses the guilt but
his father has him shanghaied to save
his mother’s shame. Billy returns home
to find his mother dead and Harper ill

at home after serving a prison sentence.
Harper’s only request is that the truth
be kept from Linda. Linda is on her way
to Glenn Hayden in a desperate effort to
borrow money for her father. He res-

That Devil Quemado
Distributor

:

Film Booking Offices.

Producer: Film Booking Offices

Length: 5 reels

DIRECTOR DEL ANDREWS
Author Marvin Wilhite
Cameraman Ross Fisher

PLAYERS
Quemado Fred Thomson
Jose Ramariz Albert Priscoe
Joanna Thatcher Gloria Hope
Gretorix Alan Roscoe
Conchita Rameriz Nola Luxford
Ned Thatcher Joseph Bell

John Thatcher Byron Douglas
Juan Gonzeles Robert Cantiero

TYPE : Western melodrama of the

border country dealing with the ad-

ventures of a sort of Don Quixote
who rights wrongs as well as abducts
pretty girls.

HIGHLIGHTS: Abduction of the

bride. . . . Scarf tricks exhibited by
Thomson. . . . The work of “Silver

King,” the horse.

Story: Deals with the exploits of Que-
mado, a former Yale man masquerad-
ing as a Don Quixote of the border,
where he was feared and respected. He
saves a girl from marriage to a des-
perado. Then he meets Joanna Thatcher,
who comes west with her family and
promises to abduct her at his earliest
convenience. He carries out this threat
after punishing Thatcher and his gang,
who attempted to “get” him as well as
his confederates.

The Man in Blue
Distributor: Universal
Producer: Universal

Length: 5,634 feet

DIRECTOR EDWARD LAEMMLE
Author Gerald Beaumont

PLAYERS
Tom Conlin Herbert Rawlinson
Tita Sartori Madge Bellamy
Gregorio Vitti Nick de Ruiz
Carlo Guido Andre de Beranger
Tony Sartori Caesare Gravina
Pat Malone Jackie Morgan
Moma Malone Dorothy Brock
Cesare Martinelli D. J. Mitsoras
Mrs. Shaughnessy Carrie Clark Ward
Mr. Shaughnessy C. F. Roark

TYPE ; Romantic melodrama of

New York’s Italian quarter.

HIGHLIGHTS: Characterization

. . . Lighting. . . . Slum shots. . . .

Hand to hand fights. ^

Story: Ofiicer Tom Conlin on his beat
in Italian quarter falls in love with a
florist’s daughter, Tita Sartori, Because
he is rearing two children Tita thinks
he is married. She is wooed by a Dago

In the upper picture it looks as if Jac-
queline Logan were out after some-
one. She appears in “White Mice,”
the Wilson-Wetherald production.

politician, who is wealthy. The poli-

tician kidnaps Tita and keeps her in his
apartment. Tom rescues her and tells

her he is single. She admits she loves
him.

The Mansion of Aching
Hearts

Distributor

:

B. P. Schulberg
Producer: B. P. Schulberg

Length: 6,142 feet

DIRECTOR JAMES P. HOGAN
Author (Song) Harry von Tilzer
Adaptor Frederick Stowers

PLAYERS
Pauline Craig Ethel Clayton
Martha Barbara Bedford
A City Girl Priscilla Bonnei
John Dawson Philo McCullough
A City Boy Edward Delaney
Bill Smith Cullen Landis
Martin Craig Sam de Grasse

TYPE : Domestic trouble wherein
mother is cast out of her home when
her husband believes she is unfaithful.

HIGHLIGHTS: Mob scene. . . .

Confession of the father. . . . Fine
scenery.

Story: Believing his wife unfaithful,
Craig sends her and the child away. The
mother loses the child in a boat, after
which the father locates it and rears it

as a stranger, nameless. The mother
thinks the child was drowned. Goes to
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a home for friendless and becomes a

matron. She returns to the home of her

son to find that he has been taught to

promise vengeance upon her for bring-

ing him into the world nameless. A
mob forms to force her away from the

town. But she meets Craig and forces

him to publicly admit the truth that she

is innocent, whereupon she and the son

are admitted to respectability. A re-

union follows.

Gold and the Girl
Distributor: William Fox
Prodiicer: William Fox

Length: 4,512 feet

DIRECTOR EDMUND MORTIMER
Author John Stone

Cameraman Allen Davey

PLAYERS
Dan Prentiss Buck Jones

Ann Donald Elinor Fair

Bart Colton Bruce Gordon
Rankin Claude Peyton
Weasel Lucien Littlefield

Sam Donald Alhponz Ethier

Pal By Himself

TYPE : Western melodrama of

young detective posing as miner that

he might capture the crooked ring

who control the mine and rob the

stage.

HIGHLIGHTS: Performance by

Buck Jones. . . . Scenic backgrounds

. . . Episode loherein cowboy sur-

prises girl's tormentor. . . . Dash of

the hero in the stage. . . . Manner

of crook's capUire.

Story: Mining interests’ representa-

tive is determined to capture the crooks
who are stealing gold shipments. The
villains execute their robberies by using

the gold-carrying truck. The agent falls

in love with the girl whose father is the

ringleader of the bandits. He effects her

rescue and captures the gang but the

father eludes the law by killing himself.

On the Go
Distributor: State Rights Market

Producer: Artclass Pictures

Corporation

Length: 4,825 feet

DIRECTOR RICHARD THORPE
Author Frank L. Inghram

PLAYERS
Bill Drake Buffalo Bill, Jr.

Nell Hall Helen Foster
Mr. Hall Lafe McKee
Philip Graves.--.. Nelson McDowell
Matilda Graves Rae Hampton
Tom Evans Charles Whitaker
Mr. Evans Louis Fitzroy
Eb Moots George Marion
Snoopy O’Sullivan H. Alfred Hewston
The Sheriff Morgan Davis
The Specialist Pietro Sosso

TYPE : Western melodrama.

HIGHLIGHTS: Riding. . . . Pur-

suit of the villain. . . . Leap through

the ^vindow of moving train.

Story: Bill arouses Tom’s enmity by
beating him at sports and later Bill finds

a girl who has fainted on the highway.
He takes her home but Tom’s father re-

fuses to give her shelter. Graves, the
local undertaker, however, turns her over
to the care of his wife. Bill, to be near
to her, gets a job in the grocery store.

Tom robs the store. Bill becomes sus-
picious. Bill is accused. He escapes and
overpowers Tom and gets the money
back, A detective has found the girl

and wired her father, who comes and

Wanda Wiley is as laughable as ever
in her recent comedy, "Don’t Worry’’
which she made (or helped to make)
for Century to be released by Uni-
versal.

takes her home. Bill rides after the
train, jumps on, and they soon come to

an understanding.

One Way Street
Producer: First National

Distributor: First National

Length: 5,600 feet

DIRECTOR-.JOHN FRANCIS DILLON
Author Beale Davis
Adaptors

Arthur Statter, Mary Alice Scully
Cameraman Arthur Edeson

PLAYilRS
Bobby Austin Ben Lyon
Lady Sylvia Hutton Anna Q. Nilsson
Kathleen Norris Mona Kingsley
Sir Edward Hutton Lumsden Hare
Elizabeth Stewart Marjorie Daw
Lady Frances Dorothy Camming
John Stewart Thomas Holding
Fat Man Jed Prouty
Don Jose M. Gonzales

TYPE : Society drama of a woman
rejuvenated by medical science.

HIGHLIGHTS: Lady Sylvia’s pur-

suit of Bobby Austin. . . . Card game
in ivhich Bobby is accused of cheating.

. . . Discovery that Lady Sylvia had
slipped an extra ace into his cards.

. . . Visible aging of Lady Sylvia

und^r the stress of the anger aroused
in her when she is accused of her

trickery. . . . The magnificent sets.

Story: Lady Hutton, formerly a well
known opera singer, who has been reju-

venated by Parisian doctors, now mar-

ried to Sir Edward Hutton, is in love
with Bobby Austin. Young Elizabeth
Stuart is also in love with him. In at-
tempting to keep Bobby from Elizabeth
Lady Stuart slips an extra ace into his
cards at a bridge game. He is accused
of cheating. Elizabeth discovers the
pack from which the extra ace had been
taken in Lady Sylvia’s room. Confronted
with the evidence of her trickery Lady
Sylvia is so angered that from the stress
of her emotions she resumes her real
age. Bobby and Elizabeth become en-
gaged.

The Hunted Woman
Distributor: Fox Films
Producer: Fox Films
Length: 4,954 feet -

DIRECTOR JOHN CONWAY
Author James Oliver Curwood

PLAYERS
Joanne Gray Seena Owen
John Aldous Earl Schenck
Marie Diana Miller
Culver Rann Cyril Chadwick
Joe De Bar Francis McDonald
Charlie Edward Piel
Quade Victor MacLaglen
TYPE : Western melodrama. . . .

Partners stake out gold claim and bad
men are frustrated before villainy be-

comes fatal.

HIGHLIGHTS: Convincing acting

of Francis McDonald, Edward Piel,

Seena Given, and Victor MacLaglen.
. . . Dynamiting the hut where the

lovers are held. . . . The atmosphere.

Story: Girl goes North to find out
whether her husband is alive—also to
effect release of her innocent brother
from jail. Meets youth who has staked
claim and has romance with him. Does
not surrender her love until her husband
is found and killed. Latter meets death
in fight with youth’s partner.

Declasse
Distributor: First National

Producer: Corinne Griffith’s

Productions

Length: 7,869 feet

DIRECTOR ROBERT VIGNOLA
Author Zoe Atkins
Adaptors

Bradley King and Charles Whittaker
Cameraman Tony Gaudio

PLAYERS
Lady Helen Hayden Corinne Griffith

Ned Thayer Lloyd Hughes
Sir Bruce Hayden Rockliffe Fellowes
Mrs. Wildering Hedda Hopper
Mrs. Leslie Lilyan Tashman
Rudolph Solomon Clive Brook
Emmit Wildering Bertram John
Miss Timmins Gale Henry
Mrs. Walton Louise Fazenda
Mr. Walton Eddie Lyons
Henri Paul Weigal

TYPE : Society drama
Englishwoman married to a brute

who is divorced and becomes declasse

in London society.

HIGHLIGHTS: Beauty of the act-

ing of Corinne Griffith. . . . Beauty

of sets and gowns. . . . Card cheat-

ing scenes. . . . Lady Helen’s attempt

at suicide. . . . New Year’s party

given by Solomon.

STORY: Lady Helen married to a
brute, finds in Ned Thayer’s companion-
ship the one spark of joy in her life.

Ned is accused of cheating at cards and
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Lady Helen forces her husband to apol-

ogize. Ned is forced by his sister-in-law

to help her cheat under penalty of show-

ing to Sir Bruce the letter in which Lady
Helen had avowed her love for Ned.

Lady Helen sees the card cheating and
forces Ned to apologize to her husband.

The letter is given to Sir Bruce, who
divorces his wife. Through the result-

ing scandal she becomes declasse and
drifts to New York, where she is pur-

sued by a wealthy Jew, who covets her

for his mistress. She is about to suc-

cumb, being at the end of her resources,

but at the last moment throws herself

under an automobile. Ned Thayer, hav-

ing returned, rescues her and the promise
comes of their union.

The Midnight Girl
Director: Wilfred Noy

Producer: Chadwick Pictures

Corporation

Length: 6,300 feet

DIRECTOR WILFRED NOY
Adaptors-Wilfred Noy and Jean Conover
Author Garnett Fort

PLAYERS
Anna Lila Lee

Don Harmon. Gareth Hughes
Nine Dolores Cassinelli

Mrs. James Schuyler.. Charlotte Walker
Nicholas Harmon Bela Lugosi

Natalie Schuyler Ruby Blaine

Victor Delsky John D. Walsh
“Nifty” Louis William Harvey
Joe Sidney Paxton
Manager N. Salerno

TYPE : Melodrama of a poor girl’s

rise to fame.

HIGHLIGHTS: The cabaret scene.

. . . Scene where immigrant girl ac-

cepts the hospitality of impresario

only to be disillusioned. . . . Climax.

. . . Attractive sets.

Story: Impresario discards his mis-

tress, an operatic star, and determines to

"That Devil Quemado” is the name oi
the play these stills were taken from.
From the name you couldn’t believe
that a punch of comedy and a stronger
one of love works delightfully into
the plot of this F. B. O. release.

replace her with younger woman. An
argument with his son results in the lat-

ter leaving his lavish home to seek his

way through life. The youth protects

old musician from attack and latter’s

protege, an immigrant girl from Russia,

falls in love with him. The girl is sought
by impresario after he has heard her
sing in cabaret. But she fails to fall

into his trap and finds happiness with his

son.

Headwinds
Distributor: Universal

Producer: Jewel Production Company
Length: 5,600 feet

DIRECTOR HERBERT BLACHE
Author A. M. Sinclair Wilt
Adaptor Edward T. Lowe, Jr.

Cameraman John Stumar

PLAYERS
Peter Rosslyn House Peters
Patricia Van Felt Patsy Ruth Miller

John Templeton Arnold..Richard Travers
Winthrop Van Felt Arthur Hoyt
Theodore Van Felt Wm. Austin
Nurse Lydia Yeamans Titus
Woo Lang Togo Yamamato
Wai Sai George Kuwa
Foo K. Nambu
TYPE: Romance of the sea; cave

man tactics.

HIGHLIGHTS: Luring of the girl

to the yacht upon a plan for spite

marriage. . . . Storm at sea. . . .

House Peter’s acting.

Story: Wilful girl piqued because man
she loves has not proposed plans to mar-
ry his rival for spite when the hero kid-

naps the latter and lures the girl aboard
his yacht. He hides his identity. The
girl believes she marries the rival but
finds in the end that she is married to the
hero which brings her to realize happi-
ness after all.

Riders of the Purple Sage
Distributor

:

Fox Film Corporation
Producer: Fox Film Corporation

Length: 5,578 feet

DIRECTOR LYNN REYNOLDS
Author Zane Grey

PLAYERS
,Tim La.=;.siter Tom Mix
Millv Erne -.Beatrice Burnham
Frank Erne Arthur Morrison
Bess Erne, a child

Lew Walters
Judge Dver
Metzger

..Seesel A. Johnson

Warner Oland
Fred Kohler

Herd
Slack
Jane Withersteen

Charles Newton
Joe Ricksen
Mabel Ballin

Richard Tull
Bern Venters
Bess Erne

...Charles LeMoyne
Harold Goodwyn

Marion Nixon
Fay Larkin Dawn O’Day
Oldring Wilfred Lucas

TYPE: Western melodrama about
a Texas ranger.

HIGHLIGHTS: Photography of
scenery. . . . Suspense. . . . Mix’s
horsemanship. . . . Escape into the

valley.

Story: Texas ranger pursues kidnap-
pers of his sister. Finds rustlers about
to whip a youth and rescues the boy. He
becomes manager of the girl’s ranch and
romance develops. The ranger discovers
the lair of the bandits. The youth cap-
tures and falls in love with the woman
leader of the band. Ranger trapped in

valley. Ranger and girl prepare to spend
their days there.

The beauty of Corinne Griffith is

brought out in these stills from
"Declasse,” the First National re-

lease.

[newspictures]

PATHE NEWS NO. 28; Athen.s, Greece, 16

orphan coui)les wed at once in White Cross
ceremony conducted by spon.sor of 4,000 orphan
weddings..—Alameda, Cal., Fishing fleet prepares
to sail.—San Antonio, Tex., Airplane twin-gun
pumps 2,400 bullets a minute.—Calais, France,
Britain’s king and queen arrive aboard yacht.

—

Ormond Beach, Cal., Jockey serves at horseback
tea party.—Evanston, ill.. Vice President Dawes
hits one in ball game.—Plymouth, N. II.,’ Kinder-
garten Toy Symphony prepares for tour.—Wex-
ford, Ireland, Tribute paid John Redmond on
Seventh anniversary.—Ardennes, Belgium, Cam-
eramen penetrate Ilan-sur-Lesse Grotto.

FOX NEWS NO. 53: Albany, N. Y., Gov-
ernor signs bill reducing state income tax 25 per
cent.—^San Francisco, Fishing fleet overhauled.

—

Bermuda, Former Secretary Hughes arrives.

—

Passenger plane tested for New York-Chicago
service.—Cairo, Egypt, Native police taught how
to quell riots.—Augusta, Ga., Society eques-
triennes perform.—Greenwood, S. C. ,

Syracuse
baseball team trains.—Buck Hill Falls, Pa., Bear
cubs get auto ride.—Colorado Springs, School
girls pick Garden of Gods for dances.—In the
Pacific, U. S. fleet repels foe m gunnery test.

KINOGRAMS NO. 5070: Placerville, Cal.,

Business men make park.—Washington, National
Fire Waste Council delegates meet.—Cliicago,

Kennel Clubs’ prize winners pose.-—New York,
Army polo team leaves to meet British.

—

Plymouth, N. H., Tots’ orchestra to serenade
Coolidge.—London, Irish Guards celebrate.

—

Washington, Japan presents U. S. cherry trees

in bloom.^—Berlin, Germans ballot for president.

—Evanston, 111., Vice President Dawes bats ’em
out.—Washington, Paulina Longworth filmed.

—

Hereford, Eng., Host runs in hill and dale race.

KINOGRAMS NO. 5071 : Piedmont, Cal.,

Use torch to raze old landmarks.—Chicago, Fire
attacks final World’s Fair relic.—Los Angeles,
1,000 kids, each with homemade artist.—Atlantic

City, Armless woman becomes artist.—Bellows
Falls, Vt, River goes on rampage.—Paris, LT. S.

dry law clogs flow of French wines.—Plymouth,
Vt., President’s father shows how to be 80.—

.

Bowie, Md., Throng sees beginning of racing
season.

INTERNATIONAL NEWS No. 29: Off San
Pedro, Cal., Dreadnaughts’ guns roar their an-
nual Spring Song.—.Jacksonville, Fla., alligators

battle when shipped to Germany.—Calais, France,
King George of England arrives in France.—Ber-
lin, Germany, Dr. Jarres, Nationalist candidate,
polls most votes for president.—New York, Sec-
retary Mellon sails for vacation.—Seattle, Wash.,
New propeller works wonders in navigation.

—

Washington, D. C., New Roosevelt baby faces

world for first time.—Addis-Ababa Abyssinia.
Black Kingdom celebrates victory over white in-

vaders.
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THE FILMMART
First National

European Actress to Make Debut

Vilma Banky, European actress, will

make her American debut in “The Dark
Angel,” Broadway play, just purehased by
Samuel Goldwyn for George Fitzmaurice
production as a First National release.

Constance Talmadge in New One
Constance Talmadge will start work next

week on “The Twin Sister,” from a play

by Ludwig Fulda, adapted by Hans Krealy,
author of “The Marriage Circle” and “Her
Night of Romance.” Sidney Franklin will

direct production.

Barthclmess W ins Naval Honor

Richard Barthelmess, who is to appear
as the sailor, hero of Hubert Osborne’s
“Shore Leave,” has reached New York
aboard the U. S. S. New York from Gaun-
tanamo, Cuba, as the guest of the Llnited

States Navy. Inspiration Pictures, Inc., is

producing “Shore Leave” under John S.

Robertson’s direetion.

Tearle Completes Picture

“Just a Woman,” from Eugene Walter’s
play, with Conway Tearle, and “Chickie,”

the latter directed by John Francis Dillon,

have been completed.

Kane to Produce Four Films

Robert Kane will produce four pictures

for First National release in 1925-26 under
an arrangement just completed. The first

will be “Invisible Wounds,” from the story

by Frederick Palmer, war correspondent.

Norma Talmadge Starts “Graustark”

Norma Talmadge has started on “Grau-
stark,” from G. B. McCutcheon’s novel.

It is a Joseph M. Sehenck production.

F. B. O.
Evelyn Brent Injured

When Evelyn Brent’s wrist was cut by
glass in an accident at her home, Ralph
Ince, director of Miss Brent in “Alias
Mary Flynn,” speeded up the work of the

others in the cast and production was not
delayed.

German Actor Prefers Fatherland

Emil Jennings, German screen star in

“Quo Vadis,” refuses to come to Holly-
wood, according to Marjorie Daw, who
says he told her in Berlin that he fears he
will be drowned in the Atlantic.

Tellegen Deaf to Stage Offers

Lou Tellegen is said to have turned

down several offers from the East to re-

turn to the stage for a tour with “Don
Juan.”

Lefty Flynn Completes “Speed Wild”

“High and Handsome,” by Gerald Beau-
mont, will be the fifth starring vehicle for
Lefty Flynn, who has finished “Speed
Wild.”

Varsity Cagers Play Actors

With the University of Southern Cali-
fornia basketball team meeting a quintet
of actors before the studio lights. Episode
No. 6 of “The Pacemakers” has just been
completed.

Jacqueline Logan and Capt. Nungesser
appear in the stirring drama, “The
Sky Raider,” released by Associated
Exhibitors.

Lee-Bradford
“Swanee River” to Be Shown
Twelve releases for the coming season

will include
“ ’Way Down Upon the Swanee

River,” by Hapsburg Liebe, and “The
Wives of the Prophet,” with one or more
series of 12 “Lightning Comedies” in addi-
tion.

Christie

“W'hy Hesitate” Is Next Release

Neal Burns and Vera Steadman will be
seen in “Why Hesitate,” the next Christie

Comedy to be released. Jimmie Adams,
who appeared in “Love Goofy,” is now
busy with “Sit Tight.” Lincoln Plumer,
last in “Love Goofy,” has been signed to

a long term contract and will W'ork next
with Walter Hiers.

Century
Century to Fete 11th Birthday

Century Film Corporation will celebrate
an output of 600 comedies sinee 1914 in

July at an eleventh birthday reunion.
Julius and Abe Stern, offieials of the cor-

poration, are arranging an all-day reunion
of all in Los Angeles who at any time in

the 11 years have been employed at the
Century lot.

Studio Head Enters New Field

Bert Sternbach, long assistant manager
of the Hollywood studios of the Century
company, has resigned to enter the thea-
trical costuming business.

Wiley\s Next Is “Iron Pony”
Fully recovered from her recent motor-

cycle accident, Wanda Wiley will begin
this week to make “The Iron Pony,” which
will be directed by Charles Lamont.

First Gordon Ready for Release

The first comedy made for Century by
Eddie Gordon, the find of this season, is

ready for release. “Puzzled by Cross-
words” has a east which includes Beth Dar-
lington and Hilliard Karr.

Associated Elxhibitors

Leningrad Sees MacLean Film

Douglas MaeLean’s “Going Up” has
played its first engagement in Leningrad.
His latest comedy, “Introduce Me,” is

opening in Los Angeles this month.

Terriss Starts Production

Tom Terriss is busy with his first pro-
duction for Associated Exhibitors, “My
Buddy’s Wife,” in which a juvenile new-
comer, Harris Gilmore, is leading the sup-
porting cast for Glenn Hunter and Edna
Murphy.

Edeson Signed for “Keep Smiling”

Robert Edeson and Anne Cornwall have
been engaged for “Keep Smiling,” first

Monty Banks production for Associated
Exhibitors.

Bartels Making Screen Bow
Louis John Bartels, who starred on the

stage in “The Show Off,” will make his

bow before the screen in “Headlines,” re-

taining his stage role while being limited
to five days a week in motion pictures.

Associated Pictures
“White Monkey” Film Starts

Picturization of John Galsworthy’s
“White Monkey” is under way under the
direction of Phil Rosen, as the latest Bar-
bara La Marr production for Associated
Pictures by Arthur H. Sawyer and Barney
Lubin.

“Temptress” Released April 26

“Heart of a Temptress,” starring Barbara
La Marr, is announced for release April
26. This Sawyer-Lubin production was
directed by Phil Rosen, who made the
“Abraham Lincoln” picture.

Banner
Banner Picks Schedules

“The Love Gamble,” a screen version of

“Peggy of Beacon Hill,” by Mazie Greig,

is being produced starting the selected

schedule of six pictures. The Banner pro-

ductions are to be handled by the Henry
Ginsberg Distributing Corporation.

Fox
Jay Hunt Plays in “Lightnin’

”

Jay Hunt has been chosen for the role

of “Bill Jones” in the film version of

“Lightnin’.”

Fire With Camera, Says Akeley

Shoot big game with the camera instead

of rifles, Carl Akeley, explorer, told the

Fox News Cameramen’s College in warning

that wild animals face extinction.



When a bt^ first run theatre

liKe the Missouri of St. Louis
advertises

A Thrilling Drama
of Gold Hush Dajrs

with

Mahlon Hamitton and Vivian ^ich
like the above, it means something !

And when houses like the Ellectric of Kansas City, Kans., the Newman of

Kansas City, Mo., the Orpheum of Detroit, the Finkelstein and Ruben Circuit

and a lot of others book “Idaho!” that means a lot also!

$1,500.00

in cash prizes on Contest for Typical American Family. Ask the Palhe

Salesman about it.

Scenario by

Frank Leon Smith

Produced by

C. W. Patton

Pafheserial
TAAOC #

From the novel by

Theodore Burrell

Pnnntrv of oric'in and nroduction. U.S.A.



'R.oach
presents

Charley Cha^e Comedies:
Ttiuo Tieels

See one and you’ll understand why one reel comedies were

too short for Charlie Chase.

The new Chase two reel comedies are not merely double

the length; they have triple the laughs of those peppy
mirthful one reelers from which he has just been

graduated.

We suggest a degree for his graduation day,—M. M.,

^‘Master of Mirth.”

Path^comedy—
TRADE MARK
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Antlers Club Adopts Tom Mix

Tom Mix was elected a member of the

Antlers Club of Yosemite National Park
when he was in the Park shooting scenes

for “The Everlasting Whisper” before

starting his world tour.

Fox Netvs Claims Beat on Hotel Fire

Fox News is patting itself on the back

because its resident Palm Beach camera-

men scored a beat on the fire that de-

stroyed the Breakers and Palm Beach
hotels.

Directors Honor John Ford

Initiation into the “Order of ‘The Iron

Horse’ ” was the order of business when
the Motion Picture Directors’ Association

honored the young director, John Ford.

Astor
“Rubaiyat” Read as “Lover’s Oath”

“The Rubaiyat of Omar Khayyam” will

be released for the first time under the title

“The Lover’s Oath” as the first of 12 pro-

ductions to be placed on the state right

market by the Astor corporation.

Columbia
Six Specials Arranged

Six specials to be produced this year will

include “The Lure of Broadway” and “The
Unwritten Law.” Columbia also announces
that H. H. Van Loan has written a story,

“Whiter Than Snow,” for the corporation,

and that George Merrick has been signed

to edit the films.

Wampas Star Signed

Dorothy Revier, one of the 12 Wampas
stars for 1925, has affixed her signature to

a long term contract.

Arrow
Releasing Two Chadwick Films

A screen play based on Hal Reed’s
“Driven From Home” is one of two Chad-
wick productions which Arrow will release,

President W. E. .Schallenberger announces.

Chadwick
Two Pictures Completed

Work has been completed on “Some
Pumpkins,” Charles Ray picture, and “Ro-
mance of an Actress,” starring Elaine Ham-
merstein.

Stromberg Starts Another

Hunt Stromberg is preparing for produc-
tion of “Sunshine of Paradise Alley,”

adapted from the stage play by Denman
Thompson, author of “The Old Home-
stead.”

Independent Films Gets Series

Thirteen new Chadwick pictures will be
distributed in New England by Independent
Films, Inc., under a contract just an-
nounced.

Paramount
Meighan Gives Harron Memorial

When Thomas Meighan raised $2,500 to

equip the children’s ward of Marion Coun-
ty Hospital on a location trip to Ocala,
Fla., to shoot the exteriors for “Old Home
Week,” a hospital committee suggested the
ward be named “Thomas Meighan Ward.”
At his suggestion, however, it was named
after the late Robert Harron.

Gloria Swanson’s Next in Hollywood

Jesse L. Lasky announces that Gloria
Swanson’s next picture for Paramount,
“The Coast of Folly,” will be made in

Hollywood. Mr. Lasky is bubbling over
with praise for the French government for
its co-operation in supplying the company
with articles used by Napoleon, in the
filming of “Madame Sans-Gene,” which
has been shown in the Long Island studio.

Pola Negri in dramatic scenes in “The
Charmer,” which is to be released
through Paramount.

Paramount Signs Richard Arlen

Winner of varsity letters in three major
sports at the University of Pennsylvania,
Richard Arlen has been signed for a long
term contract following his acting in “In

ihe Name of Love.”

Girl on Magazine Cover Added
Kalhyrn Hill, who, so Paramount says,

has appeared on more magazine covers
than any other girl in the world, will have
the role of “Naomi” in “The Wanderer,”
which is being produced by Raoul Walsh
for Paramount.

“Pony Express” Under W''ay

With Wallace Beery in the cast, prepara-
tions have begun for James Cruze’s pro-

duction of “The Pony Express,” his first

western since “The Covered Wagon.”

B. P. Schulberg
Marks Novel for Release Next Season

“The Plastic Age,” by Percy Marks, a

big fiction seller, has been added to the

list of Schulberg’s productions for next
year.

To Give Netv Players “a Chance”

B. P. Schulberg has announced that he
intends to use in the eighteen releases for

next year new talent from which he ex-

pects to develop several stars.

Radio Exploits “Capital Punishment”

The radio broadcasting station KYW,
Chicago, was used in a successful tie' up
preceding the opening of “Capital Pun-
ishment” in Chicago to exploit the picture.

The song accompanying the picture was
broadcast by the organist of the Castle

theatre. Two law students debated the

question of Capital Punishment from the

station WMAQ the following- evening.

Metro-Goldwyn
“Zander” Direct to Exhibitors

Set for release May 4, Marion Davies’

“Zander the Great,” will go direct to the

exhibitors without a pre-release showing.

Hickey Goes to New England

Promoted to the Boston territory, George
A. Hickey, Kansas City district manager,
will succeed E. A. Golden, who is leaving

the Metro-Goldwyn organization.

Camera’s Busy on “Rebellious Girl”

Director Alf Goulding has begun camera
work on Rupert Hughes’ “The Rebellious
Girl,” with Sally O’Neil in the leading role,

at the Metro-Goldwyn-Mayer studio.

Alice Terry Sails for Nice

Alice Terry is on her way to Nice to

appear in “Mare Nostrum,” from Ibanez’s
novel, which is being filmed by her hus-
band, Rex Ingram, for Metro-Goldwyn
release.

Pauline Starke Starts Picture

“Wrath” is the title of the film in which
Pauline Starke is making her first

appearance under Metro-Goldwyn-Mayer.
“Wrath” is a motion picture version of
Lulu Vollmer’s “Sun-up.”

Educational
English Comedian Signed

Lupino Lane, English stage comedian,
who has been appearing in New York, has
signed for six two-reel comedies to be
produced at the new studios in Los
Angeles.

“Fables” Accompanies “Grass”

Paramount chose “The Voice of the

Nightingale,” first of the new “Fables in

Color,” to accompany “Grass” in the pro-
gram at the Criterion theatre, New York.

Short Subjects Well Represented

With “Don’t Pinch” at the Rialto, “Lots
of Knots” at the Capitol and “The Voice
of the Nightingale” on the Criterion bill,

Educational’s short subjects have been
playing the same week at representative
Times Square theatres in New York.

Lumas
Deal Closed for Six Gothams

Six Gotham productions will be distribu-

ted in Eastern Missouri and Southern Illi-

nois by Jack Weil Pictures of St. Louis
under negotiations completed by Sam Sax
for Lumas Film Corporation.

Davis Dist. Div.

W ilsomGerber Serial Signed

J. Charles Davis, II, has contracted for

a new serial in which Ben Wilson and
Neva Gerber will star.

Police Drama Completed

“Scarlet and Gold,” a Northwest Mount-
ed drama with A1 Ferguson and Pauline
Curley, has been completed by the J. J.

Fleming Productions for Davis distribu-

tion.

Producers Dist. Corp.
H. P. Zapp Joins Sales Force

Henry P. Zapp has been appointed spe-

cial home representative in the central divi-

sion.

Weber-Fields Film Completed

With completion of “Friendly Enemies,”
starring Weber and Fields, Producers Dis-
tributing Corporation is preparing to pre-

sent it in the largest first run theatres.

Davidson Returns to East

G. M. Davidson, comptroller of Pro-Dis-
Co, returned to New York this week from
Culver City after supervising the reorgan-
ization and enlargement of the accounting
departments of the DeMille studio.

DeMille Engages Casting Director

W. G. Crothers has been named casting
director of the Cecil B. DeMille studios to

work under the supervision of L. M. Good-
stadt.

“Charley’s AunT’ Profits Increase

Completing its eighth week on Broadway
“Charley’s Aunt” drew box office receipts

exceeding two previous big weeks at the

Cameo theatre.
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United Artists

Doug Plans Another

Douglas Fairbanks has already begun
plans for ihe play he will make upon the

completion of “Don Q.” It will be an

original rather than an adaptation, it is

said, although the selection has not been

made.

Mary’s “Largest Prop’’ Costs Naught

The “largest prop” ever used by Mary
Pickford will be seen in “Little Annie
Rooney.” And it cost nothing. It is a

huge gas tank which happens to be in the

rear of the Pickford lot. It enters the

plot of her new picture.

Pathe
John ]. McGraw Makes Dehut

^Manager John I. AIcGraw is battling his

waj- into motion pictures with a ten-chap-

ter Patheserial to be released in the fall.

“Topics” Fills Vaudeville Gap
When a vaudeville act was switched at

B. F. Keith’s Riverside theatre in New
York “Topics of the Day” filled the breach.

Loew Circuit to Play Serial

Playing a serial for the first time in

eight years, the Loew circuit will show
“Sunken Silver,” released May 10.

Chase Two-Reelers Start April 12

A series of two-reel Charley Chase com-
edies, with “Bad Boy” as the first, starts

April 12. “The Marriage Circuit,” with

Ben Turpin, is also on the week’s releases.

The Colony theatre. New York, is running
“Bad Boy” as a prerelease.

Wild W est Show Serial Begun

Patheserial has started production of
what is said to be the first wdld w^est show
serial, at the 101 Ranch, Ponca City, Okla.

Christie

Buys “Seven Days”

Mar}" Roberts Rinehart’s novel, “When
a Man Marries,” wLich was adapted to the

stage by Avery Hopwood and presented
under the title of “Seven Days,” has been
purchased by the Christie Film Company.

Schenck
Signs Clarence Brown
When Clarence Brown completes “The

Goosewoman,” by Rex Beach, he will join

the Schenck staff, having signed a con-
tract last week to direct four pictures for

the unit.

Eugene O’Brien Engaged

Eugene O’Brien has been engaged to

play the leading male role in “Graustark.”
which is already under way. Others who
have signed for the play are Marc Mc-
Dermott, Roy Darcy and Albert Gran.

Keaton Buys Sherwood Story

Buster Keaton has purchased an origi-

nal script written by Robert Sherwood,
called “The Skyscraper.”

Universal
Joyce Signed to Star

Alice Joyce has been signed by Uni-
versal to star in “The Home Maker,”
written by Dorothy Canfield Fischer. It

will be her first appearance in Univer-
sal pictures. Clive Brook will play oppo-
site her.

Frisco to Have W orld Premiere

“The Phantom of the Opera” will have
its world premiere at the Curran thea-

tre, San Francisco, April 26, according
to an announcement made by Carl

Laemmle.

Newsreel Carries Noteworthy Shots

The International Newsreel has ob-

tained authentic pictures of Gunnar Kas-
son, famous Alaskan musher, arriving in

Nome, Alaska, with his world renowned
dog team and the diphtheria anti-toxin.

“Doubling for Cupid” La Plante’s Next.

The Nina Wilcox Putnam story, “Dou-
bling for Cupid,” has been selected as the

next starring vehicle for Laura La Plante.

Vitagraph
“Happy Warrior” Begun

Eulalie Jensen will begin work this week
in “The Happy Warrior,” a Vitagraph pro-
duction adapted from the novel by A. S. M.
Hutchinson.

To Have Broadway Premiere

“Tides of Passion,” starring Alae Itlarsh,

will have a Broadway premiere April 12.

It is an adaptation of the novel by Basil
King.

Independent Affiliation

Advocated by Cohen
(Continued from Page 60)

“There will be more meritorious pictures
for next season than ever before. This
is due to the larger number of newer and
younger directors who have been developed
within the last few years, and this record
will continue as the initiative and creative
ability resident in these minds will produce
even bigger and better pictures.

“You owe it to your public and your
theatre to hold your play dates open, to

look over the pictures being made by all

companies and to secure the highest quality

entertainment pictures possible. This will

only be possible if you will remember how
valuable your play dates are. Do not be-

come panicky, do not become stampeded.
Do not give up a half interest in your the-

atre to one of these producer-exhibitor-
distributor concerns for nothing, because
of fear of not being able to secure quality

pictures for your theatre or of threatened
competition. They can’t build everywhere
and aside from that, there will be a suf-

ficient number of quality pictures made by
other concerns to keep you in business and
lick this unfair competition if it does come.

Must Establish Circuits

“If exchanges insist on dealing with cir-

cuits as they do, then independent theatre

owners must develop circuits or buying
power to meet this situation, as theatre

owners are not prepared to go into the

garage as yet.

“Big changes have arrived with the

larger and newer theatres and better show-
manship methods used by all theatre own-
ers. This results in longer runs, necessitat-

ing widening of clientele or patronage,
more extensive and intensive exploitation,

and contact with all community public

service activities.

“Quality pictures with entertainment and
box office value, adequately exploited and
intelligently merchandised, are the answer
to the cross-word puzzle of this Industry.

Sees More Quality Pictures

“The season of 1925-1926 will be the

most keenly competitive in the history of

the Industry along sales lines as there will

be more quality pictures produced and of-

fered than ever before, affording theatre

owners who have heretofore been unable
to get the pictures produced by the pro-
ducer-distributor-exhibitor combines, a

chance to get pictures of equal or superior

merit. The producing company doing the

largest gross business in the past, had, as

a matter of results proven in the theatres

of the country, a line of product that

ranked fifth or sixth in so far as quality

and box office merit were concerned, but

this company was able to maintain its pre-

eminent position as first in sales, because

of a highly intensified sales organization

supplemented with a national advertising

campaign.

“Many a theatre owner is held back in

building a new theatre in his town or local-

ity, because of the unfair business methods
imposed on the business by the producer-

distributor-exhibitor.

“Your public is not brought to your Box
Office through gilded press books with

your personal photograph in them or your
name in gold letters. 'The monolog by the

high-powered sales organization which
secured your name on the dotted line to

forty or eighty pictures, isn’t heard by
your public and brings no one into your
theatre.

“When an independent producer of a

high-quality picture is unable to get a_ sat-

isfactory “downtown” run, then substitute

for this “downtown” run, “downtown” ex-

ploitation through the newspapers, etc.,

which will be just as helpful and then de-

velop simultaneous runs in some houses,

close to the “downtown” runs with the

leading theatres in each zone and arrange

a co-operative advertising campaign.

Theatres Only ’Where Needed

“It is not necessary to build or acquire

theatres in territories, particularly the

neighborhood sections of the larger cities or

in the smaller communities where the inde-

pendent theatre owner has his theatre or

where the independent theatre owner is in

a position to give you bookings for your

product. The larger producing and dis-

tributing companies who now find it im-

possible to come into certain territories

because of discrimination against their

product by forces who are endeavoring to

monopolize the territory, should concen-

trate the building of these large theatres

in the downtown sections in such terri-

tories and in this way prove very helpful

to the independent theatre owner, and do

much toward advancing the Industry in the

eyes of the public through the meritorious

product the public will thus be enabled to

see.

“They must not duplicate the methods

used by certain producer-distributor-exhib-

itor forces, who not alone are not satisfied

with protecting their interest but are also

endeavoring to destroy other producers and

distributors and theatre owners.

“It is up to the independent producers

and distributors to do everything they can

to help the independent theatre owner who
has made it possible for them to remain in

business, and the independent theatre own-
er must in turn help the independent pro-

ducers.”

On to Milwaukee

M. P. T. O. A. It Is Independents’ Day
May 12th, 13th and 14th fimaifi

ALBEItT E. SMITH MtsiiBfr
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PDREDr PERSONAL

AI.BANY, N. Y.—Alec Herman, man-
ager of the First National Exchange

in Albany, celebrated his birthday anniver-

sary on Friday, March 13, and is rejoicing

in the fact that thus far nothing has hap-

pened to him. Nate Robbins, of the Rob-
bins circuit in Utica, was along Broadway
in New York, during the week. . . “Pop”
Linton,' veteran exhibitor of Utica, who
has been out of the business for some time,

but who has re-entered with a brand new
house built during the past few months,

opened during the past week, the event at-

tracting capacity crowds with many exhibi-

tors and exchange men from nearby cities

on hand for the occasion. . . .
Harry Mc-

Namara, of Valatie, along Film Row dur-

ing the week, told of building a new house
which will be in shape for opening in the

early fall. And what’s more, Mr. Mc-
Namara is frank in admitting that business

has been good during the winter. . . .

Film Row said “hello” during the week to

many exhibitors from out of town, includ-

ing John Mattice, of Middleburgh, O. B.

Davis, of Tupper Lake; George Markell,

of the Strand in Pittsfield, Mass., and Sam-
uel Goldstein, of Springfield, Mass., who
brought his daughter along with him. . . .

Louis Buettner, of Cohoes, one of the vet-

eran exhibitors in this section of the state,

has been hard hit with the crossword puzzle

craze, and admits that he is staying up un-
til midnight trying to solve the puzzles and
then starts in again the first thing the next
morning. . . . A. E. Milligan, of Schuyler-
ville, is a busy man these days for he is

not only running his theatre but also presi-

dent of the board of education and busy
with the plans for the new village school.

. . . Harry Lazarus, of Kingston, who
will erect a 1,700-seat house this summer,
will also continue running the Auditorium
in the same city. . . Mrs. Elizabeth Wal-
ton, of Lake Placid, has a 623-seat house
that does its biggest business when the

summer season is on in full blast at the

well known resort. She was along Film
Row during the past week. . . . Louis
Buettner has replaced Ben Apple, of Troy,
as secretary of the Albany Zone Commit-
tee. . . . C. H. Moyer, of Herkimer, is

looking sad with the knowledge that day-
light saving is only a short distance away.
. . . D. H. McLaughlin, of Oriskany
Falls, made his first trip to Albany last

week since January. . . . Meyer Schine,
of Gloversville, denied during the week that

he and his brother were no longer ex-
hibitors, admitting that the Universal Film
company had bought an interest in the cir-

cuit, but stating that they would also re-
main. . . . Herman Vineherg, of the
AJark Strand in Albany, was in New York
during the week. . . . Marie McGraw,
daughter of Mrs. McGraw, owner of the
Gem in Little Falls, has organized the house
orchestra and leads the musicians. . . .

Salt Lake City

First Runs
(Week beginning Mtirch 22)

AMERICAN: “New Toys,” First National;
“This Is Art.” Fox; “Newspaper Fun.”
F. B, O,

KINEMA : “Price of Pleasure,” Universal;
“Deaf, Dumb and Daffy,” Pathe.

OKPHEUM : “The House of Youth,” Pro-
ducers Distributing Corp.

PANTAGES : “Greed,” Metro-Colthcyn.
PARAMOUNT EMPRESS : “Sackcloth and

Scarlet,” Paramount

;

“Big Game,” Edu-
cational.

VICTORY; “The Air Mail.” Paramount;
‘ Cannon Ball Express,” Pathe.

F. E. Colburn, owner of the Rialto theatre,

in Glens Falls, which was badly damaged
by fire during the past week, stated that

the building would be repaired and that

theatre would be ready for use within
three months. In the meantime, the pic-

tures booked for the Rialto, will be run at

the Park theatre. . . Walter Suckno,
running the Albany and Regent theatres, in

Albany, put on some exceptionally good ex-
ploitation last week in connection wdth “The
Air Mail.”

% IIM III

r ES WIER, Western division manager
' of Producers Distributing Corporation,

is back in Denver for a few days visiting

with the local exchange of Producers. Air.

Weir, now known through the east as the

“butter and egg man from the West,” just

came from Oklahoma City where he has
been investigating conditions with the idea

of establishing an exchange for his com-
pany. He leaves shortly for the western
coast via Salt Lake City where he expects
to stop for a few days. . . . Ma.v Schu-
bach is improving and will soon be with us
again after a long illness. . . . C. W.
Wonderly, owmer of the Wonderly theatre,

La Junta, Col., has just made his annual
visit to Denver and film row. . . .

George Broivn, Denver exhibitor, an-
nounces that he has sold the Highland Gar-
dens theatre to C. E. Wood of the Alonarch
Feature Pictures, a new' Denver concern.

. . . The American theatre, Longmont,
Col., has been sold to E. H. Happen, Air.

Hoppen is also the operator of the Rialto,

Loveland, Col Sid Weisbaum, man-
ager of the Film Booking Offices, has ven-
tured the trip over the Moffat Road to

Craig, Col. Sid left Tuesday night and
hasn’t been heard of since. . . . M. S.

Wilson of Famous Players-Lasky made a

hurried trip to Pueblo, Canon City, and
Florence, Col., this week. . . . Lon T.

Fidler, local manager of Warner Brothers’
exchange, is in Salt Lake City where he has
opened a new exchange and business is

starting off nicely. His new exchange is

in part of the office occupied by Educa-
tional of Salt Lake City. . . . A. P. Archer,

manager of Educational in Denver, has just

made a trip south to Pueblo and Colorado
Springs. . . . Mr. Archer announces that

Rube Harris, former salesman for hhiited

Artists, is now associated with his organiza-
tion as salesman. . . . Reginald Barker is

back in Denver on the way back to Cul-
ver City, having taken the final scenes of

“The White Desert,” the new Aletro-

Goldwyn production which was filmed near
Denver. . . . Curly Calvert, former man-
ager of Universal in Kansas City and now
connected with various enterprises in

Omaha, is a visitor in Denver for a few
days. . . . George A. Levy, well known
to all picture men, stopped off in Denver
on his way to the Coast long enough to

buy a Marmot! sedan. Air. Levy is now
associated with the Wurlitzer Organ com-
pany. . . . Leo M. Fay of Belen, N. AI.,

announces that he will open up theatres

in Belen and Socorro, N. AI., in May. Air.

Fay is now contracting for service for the

summer months. . . . Messrs. Errington
and Hubbard have taken over the Shuler
Auditorium of Raton, N. M., from 0. J.

Thomas who had operated the theatre for
a number of years. Dr. Hubbard was for-

merly associated with Air. Thomas in the

theatre business of that city. . . . Ma.r
Kravetz, owner of a chain of theatres near
Denver, came down from Ft. Collins this

week to pay all exchanges a visit. . . .

Summer tourists going to Colorado Springs
and Alanitou will be greeted by a spick and
span new theatre in Alanitou this summer
which is being financed and built by the

son of Oliver H. Shoup, ex-governor. . . .

Barney Shooker of the Shookcr Film Ex-
change, Denver, announces that F. Harvey
has accepted a position as salesman with
his company.

EXQWJGt
PLACE
CALT LAKE CITY, UTAH.—The local

Aletro-Goldwyn office has received

word that it finished in third place in the

sales drive which was concluded last week.
George L. Cloward, exchange manager, and
his force are jubilant at the showing out of
32 branches. They cop a goodly portion of
the prize money. . . .Y. N. Feinstein,

salesman out of the Metro-Goldwyn offices

for the last year, is resigning to devote
all of his attention to his theatre in Eka-
laka, Alont. . . . Ed J . Lustig, brother of
Harry J^ustig, Western division manager
for Aletro-Goldwyn, has been added to the

local sales force, and will be assigned to

the Idaho territory. ...//. W. Braly,

Famous Players-Lasky branch manager, re-

turned Alonday from the southern Idaho
territory. He and his force are making
plans to attend the convention in Los An-
geles, April 23. . . . C. G. Epperson,
Lltah salesman for Famous, and F. S. Gul-
bransen, Idaho man, are in this week. . . .

George Carpenter, manager of the Para-
mount Empress theatre, has rigged up an
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immense prologue for his house next week
to augment Paramount’s production “The
Thundering Herd.” 30 people. Full blooded
Indians ’n every thing. . . . This city

played host to Tom Mix’s famous steed

Tony. . . . "Doc” Holah, Fox manager
and the American theatre, where Tom’s
productions hold forth are rigging up a

royal welcome. . . . Warner Brothers
will have an exchange here in the near fu-

ture. . . . Mr. Fiddler, representative for

W-B is here and has located at the Edu-
cational exchange, where he will put pro-

ductions out in the next week or so. . . .

James R. Keitz, Greater Features exchange
manager, is still peregrinating around the

wilds of Idaho contracting for the C. B. C.

picture, “The Midnight Express.” Will be

back next week. . . . C. E. “Doc” Holah
returned this week from an intensive week
in the southern Utah country getting con-

tracts over to start the Fox Anniversary^

drive with a bang. And when it comes to

banging, “Doc” cops the laurels. . . .

C. F. Parr, Producers’ Distributing Cor-
poration local manager, is in southern

Idaho for a few days. . . . Carl Stern,

resident chief for l.Inited Artists, is mak-
ing the southern Utah country. . . .

George Hays, former salesman with the

United Artists exchange, resigned last week
and has gone to Denver. He is with Fox
in that city. . . . L. A. Davis, F. B. O.
manager, is in Idaho, and E. M. Gibson,

salesman is in this city for a few days. . . .

Weir Cassidy assumed charge of the

American theatre here Monday as manager.

SAN FRANCISCO, CALIF.—Maurice
Klein, managing director of the Wig-

wam, Haight, Verdi and Washington
Square theatres, was host at a banquet on
the stage of the Wigwam theatre recently

to all his 75 employees and friends. Klein

is preparing to leave for Germany to visit

his mother. . . . M. L. Markowitz, owner
of the Strand theatre, began on April 1 to

change the pictures of that theatre every
Sunday and Wednesday. Only first run
pictures will be shown together with vaude-
ville acts. . . . The Daily Neivs’ “Kiddies
Club,” crowded the Imperial theatre, Satur-

day morning, March 28, where they saw
and enjoyed “The Thief of Bagdad. . . .

Charles Gore, son of Michael Gore, presi-

dent of the West Coast Theatres, Inc., left

Saturday, March 28th for Sydney, Aus-
tralia. He will be gone one month. . . .

Motion pictures of the Dunkley method of

peeling peaches were shown in the District

Court of Appeals in the Samuel Dunkley
petition for a writ of mandamus to prevent

U., S. District Judge John S. Partridge
from reopening the patent case recently

decided. . . . Beginning Saturday, March
28, the road show vaudeville, which has
been a part of the entertainment offered at

Beatty’s Casino theatre, will be discon-

tinued and feature motion pictures given

its place together with Will King. . . .

Manager C. A. Nathan, of the San Fran-
cisco Universal Film Exchange, has re-

turned from a successful trip to different

sections of California. During his short

trip he sold the entire “White List” to 12

houses. . . . B. Getz has secured a permit
for the erection of a $35,000 motion picture

theatre in the Twin Peaks district. . . .

Work on the new Pantages theatre project

at the Civic Center was halted when Sol E.

Levis, owner of the Francesca theatre, was
granted a temporary restraining order,

claiming he had a prior lease to a section

of the ground Pantages was to build on.

. . . The West Coast Theatres, Inc., have

been sending out pamphlets entitled “Cour-
tesy.” Ten thousand were distributed in

San Francisco hotels, and the hotel man-
agers have been askin.g for more. . . .

Dave Barnholtz, local Vitagraph salesman,

has returned from a successful trip in the

San Joaquin Valley. . . . G. F. Madsen,
field representative, and George Blunien-
thal, local manager for Educational, have
returned from an exceptionally successful

two weeks’ trip in the San Joaquin and
Lake County territories. . Charles
Crowley, formerly with All Star, has been
employed to cover the Sacramento territory

for Educational, from this office.

PHILADELPHIA, PA.

—

Tony Luchesse.
who has for many years been associated

with Oscar Neufeld in the operation of
the DeLuxe Exchange, one of the leading
independent exchanges in the Philadelphia
territory, has sold out his interests to Mr.
Neufeld, and will, according to his present
plans, retire from the film business. Mr.
Luchesse was one of the pioneer motion
picture exchange men in the Quaker City.

Prior to forming a partnership with Mr.
Neufeld, who was connected with the old

Aletro exchange and financial secretary to

the late Stanley Mastbauni, Mr. Luchesse
operated the DeLuxe exchange as an in-

dividual. He is a familiar and popular
figure in the industry throughout the East,

and has long since been considered one of

the ablest buyers in the independent field.

. . . Official announcement has been made
by the Stanley Company of America that

its newest theatre, the Colony, will be

thrown open to the public, Saturday, April

11. The house, with a seating capacity of

3,000, is claimed to be the largest one-floor

theatre in the country. There will be no
dedicatory exercises outside of a few brief

remarks by Jules E. Mastbauni. president

of the Stanley Company. . . . The Bruns-
wick theatre, Erankford avenue and Nor-
ris street, has been sold by Morris Adel-
tnan, who conducted it for several years, to

Harry L. Pogach. After extensive alter-

ations Mr. Pogach will operate along the

same policy of tri-weekly changes. . . .

As a means of protecting film loaned to

charitable institutions and hospitals in the

Philadelphia territory, the Film Board of

Trade in that city is sending out a ques-
tionnaire asking for information relative

to the condition of the booths, projectors,

and whether the operators are licensed. In-

stitutions not meeting the requirements of

the board will be denied the use of film

until such requirements are met. Jack
Greenberg, secretary of the board, has re-

ceived complaints from exchange men that

films are returned in poor condition after

one showing. . . . The Royal Exchange has
recently closed a contract with the 108th

Field Artillery for a week’s engagement at

the armory, beginning April 26 of the war
picture, “Over the Top With the Allies.”

The artillery band, which is famous in the

city, will play the regular accompaniments
to the picture. . . . Mrs. George Bennethum,
wife of the owner of a large number of

theatres in this section, was recently the

victim of bandits when her ear was stolen

from in front of the residence of E. J.

Smith, district manager for F. B. O. . . .

Jack Rosenthal, of the Astor theatre, was
recently elected a member of the board of

manager of the M. P. T. O. A. of Eastern
Pennsylvania, Southern New Jersey and
Delaware, to succeed Dr. Morris, who re-

signed soon after the sale of his interests

in the Franklin and Hippodrome theatres.

C H. Goodwin was re-elected chairman.

> - >

S T. LOUIS, AIO.—Southern Illinois the-
atres are recovering from the tornado

havoc, and motion picture men have been
a factor in general relief work. . . . The-
atre owners and employes gave a benefit
minstrel show at East St. Louis in the
Avenue theatre. All participating donated
their service and $1 admission fee was
charged. ... St. Louis theatres also ar-
ranged benefits, and exhibitors, exchange
men and employes contributed to other
funds for the storm sufferers. . . . John
Marlozve says the real Herrin has revealed
itself by raising almost $100,000 in cash
while thousands have given personal serv-
ice in the storm zone. . . . Charley Wer-
ner, of Metro-Goldwyn, has recovered suf-
ficiently to be back - at his office. . . .

“Censorship only stultifies man in the ex-
ercise of his moral life,” Rabbi Samuel
Thurman of the United Hebrew Temple,
St. Louis, declared in a sermon. Reason
should supplant censorship, he said, because
the latter “strikes a blow at the very foun-
dation principle of our nation—the prin-

ciple of liberty.” . . . Moving pictures of
Isle Royale, Lake Superior, the last strong-
hold of wild life in the United States, was
shown recently at the St. Louis City Club.
. . . Mr. Arthur Bostwick, librarian for
St. Louis, lectured in connection. ... A
local syndicate has had plans drawn for a

$65,000 motion picture theatre and store

building in Sycamore, 111. The structure
will be one story and basement, 52 by 160

feet, and of brick and concrete construc-
tion. . . . T. P. Barnett & Company, St.

Louis, have prepared plans for an addition
to the Grand Theatres at Harrisburg, 111.,

of which Oscar Turner is manager. The
addition will include a main floor and bal-

cony and measure 46 by 130 feet. . . .

Joe Green, manager of the Lafayette the-

atre, owned by the St. Louis Amusement
Company, pulled a good stunt to exploit

“The Mystery of the Circus.” He tied up
with a cigarette manufacturing concern
and had a large circus tent erected in front

of his theatre with one hundred young
men dressed as clowns. The stunt went
across big and did not cost Joe a cent of

the theatre’s money. . . Visitors of the

week were C. W. Shuckert, Opera House,
Chester. III.; IVilliant Talley, Apple Blos-

som theatre, Hardin, 111,, and Jim Reillv,

Alton 111.

H. E. Ulrich, manager of the Midland
and Royal theatres, operated by the Mid-
land Circuit of Theatres, has been ap-

pointed manager of the Strand theatre,

Salina, Kan., operated by Capitol Enter-

prises. He will be succeeded at the Mid-
land and Royal by Harry Keefer, who has

been connected with the Midland circuit

several years. . . . Few small theatres in

Kansas will surpass the new Crook the-

atre being erected at Howard, Kan., by

W. S. Stoddard. The theatre, when com-
pleted, will seat 800 and will have a 7-piece

orchestra. . . . News of the exchange ac-

tivities in Kansas City was plentiful last

week. The distribution rights for “Women
and Gold” and “The Night Ship” were pur-
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chased by Midwest Film Distributors, Inc.

. . . The most sympathetic sight of the

entire week was “Bob” Withers, the “ever-

going” manager of Enterprise, who was
forced to remain home and nurse a bad
cold. . . . W. K. Jenkins, president of

Enterprise, was a Kansas City visitor, going

from Kansas City to Omaha before return-

ing to the home office in Atlanta. . . . E.

A. Eschmann, general manager of distribu-

tion for First National, stopped over for a

conference in Kansas City, en route to

New York. . . . Louis Reichert, branch
manager of the P. D. C. office, left for

the Oklahoma territory, where he expects

to gather a number of contracts, while

T. O. Byerle, First National branch man-
ager, and his city salesman. Bill Warner,
who teamed together in the territory last

week, returned to report business good.

. . . Spring fever reaped an early victim

in Willard Frasier, manager of the Em-
press theatre, Paola, Kan. Last week when
Lee Balsley, manager of Western Pictures

Company, called to see Frazier he was
greeted with a sign, “Doctor is out—gone
fishin’.” . . . H. Turner, manager of the

Turner theatre, Burlingame, Kan., is con-
fined to bed with influenza. Burlingame,
incidentally, is a town of 1,400 and sup-
ports three motion picture theatres. It

is easy to imagine the mental “ease” with
which one of those managers could be
forced to lie in bed. . . . The New Cen-
tral theatre, which is under construction at

Thirty-first and Indiana avenue, Kansas
City, rapidly is nearing completion and is

expected to open on Easter. The theatre,

a suburban house which represents an in-

vestment of $70,000, is being erected by
T. H. Brougham and will be managed by
Jack Tiller, formerly of McCook Neb. . . .

Special membership solicitors will be ap-
pointed in the membership drive now being
staged by the M. P. T. O. Kansas-Missouri.
The first special solicitor to be appointed
is C. R. Wilson, owner of the Liberty the-

atre, Liberty, Mo. . . . The 9-piece orchestra
of the Sedalia theatre, Sedalia, Mo., was
taken to Jefferson City, Mo., state capital,

last week, where a program was broad-
casted over Station WOS, while H. A.
Jones, manager, gave a talk on the motion
picture theatre as a civic center. A woman
soloist and the Sedalia Quartet, of which
Jack Truitt, owner of the theatre, is a
member, also were on the program.

N
DES MOINES, lA.—Vitagraph an-

nounces it will open a branch distribution
office in Des Moines April IS to serve ex-
hibitors throughout this section of Iowa.
Booking will continue to be handled by the
Omaha branch, Imt a shipping clerk will be
installed in the Des Moines office, and all

accessories handled direct. Harry Melcher
is now assigned to handle Vitagraph
product in this territory. . . . George O.
Naylor, late with Producers Distributing
Corporation, is now selling Universal
product out of the Des Moines office for
Universal, as is also Nate Furst, late with
Universal in St. Louis. They succeed /. H.
(Curley) Calvert and 0. B. Hullinger,
resigned. . . . The Iowa premiere of Uni-
versal’s “The Last Laugh” occurred last

Thursday at the Strand theatre in Iowa
City. Ah unusually effective exploitation
and publicity campaign was put on by Jack
Edwards, Universal exploiter. . . . Mrs.
Chris Behrens, the wife of the genial man-
ager of A. H. Blank’s Family theatre,
Davenport, is slowly recovering from a
severe illness, which for a time was threat-

San Francisco

First Runs
(Week beginning March 28)

CALIFORNIA: “Salome of the Tene-
ments,'* Paramount,
LOEW’S WARFIELD: “Lady of the

Night,” MetrO’Goldwyn.
GRANADA : “Dick Turpin,” William Fox.
UNION SQUARE: “If I Marry Again,”

First National,
PANTAGES: “Playthings of Desire,”

H. F, Jans.
BEATTY'S CASINO: “Frivolous Sal,”

First National.
STRAND: “Fear Bound,” Vitagraph.
IMPERLAL: “'Thief of Bagdad,” United
Artists,

ening. . . . Harry Mitchnick, manager
of the Rialto theatre, Des Moines, gave
away a Shetland pony last Sunday to the

child holding the lucky number and at-

tracted nearly all the youngsters in the city

to the theatre for the occasion. . . .

Charles Peterson, the well known Hampton
exhibitor, was in Des Moines several days
this week, in company with U. I. McKee
who is opening a new photoplay theatre,

the Vieting, in Toledo, Iowa. Mr. McKee
hopes to be ready for his formal opening
by April 10. . . . Mrs. M. C. Wentland,
manager of the Star theatre at Victor, la.,

called on Des Moines film magnates during
the week and left a lot of nice contracts

for early Fall play dates. . . . Mannie
Gottlieb, new Universal manager here, has
spent the bulk of the past two weeks out

in the territory.

T NDIANAPOLIS, IND.—An unusual in-

-I- surance policy has been taken out by

the Circle theatre in the Central West
Casualty company through Ralph F.

Thompson, representative of the company.
During the week’s showing of the film,

“Charley’s Aunt,” the theatre has taken

out protection against legal liability pos-

sible to accrue from hysterics. Attend-

ance at the theatre during the week has

been estimated at 40,000 persons. A limit

of $50 for each person is provided in the

policy. . . P. K. Peters and C. J. Albert,

owners of the Fountain motion picture

theatre, Terre Haute, Ind., have purchased

the Lyseum house from Charles Boland.

They will take possession at once. No
changes have been announced in the pres-

ent policy. . . J. C. Wodesky has re-

signed as manager of the Liberty theatre,

Terre Haute, Ind., which is operated by
the Wabash Theatres Corporation. The
resignation is effective immediately. Pate
Heavey, manager of the Hippodrome, has

been offered the management of the Lib-

erty by Ross Garvey, manager. . . Ed
F. Galligan is the new owner of the Lin-

coln Square theatre at 20 South Illinois

street. . . The Bischof Big store will

supply ten models and wardrobe for the

short program to be offered with Uni-
versal’s “Fifth Avenue Models” at Craw-
fordsville, Ind., this week at the Strand
theatre. . . Mrs. Charles L. Davidson,
chairman of the picture committee of the

Indiana Indorsers of Photoplays, has an-

nounced at a meeting of the convention
committee at the Fletcher American bank
that a film would be shown the first eve-

ning ot the state convention which will

be held April 14 and 15.

ALLAS, TEX. — Loew’s Vaudeville
Circus opened Melba theatre March 23.

Played a capacity business in spite of the

illness of Marceline, their featured clown,
and the lenten season. Lobby of theatre

treated in circus fashion. Ticket window,
circus lemonade, pop corn, sawdust, and
attendants in uniform. All that was lacking
was a string of blues to carry out the

circus atmosphere. . . . E. W. Galloway,
district manager of First National, made a
flying visit to the Dallas office recently. . . .

./. A. Holton, owner of Holton theatres.

Port Arthur, Tex., and vice-president of
the Texas M. P. T. O., arrived in Dallas
to attend the executive session of theatre

owners to discuss the music tax, which is

a constant annoyance to exhibitors in this

territory. . . . Billy JTarwits, manager of

the Iris theatre, at Houston, announces the

opening of his new theatre, “The Texan,”
of 1,800 seating capacity, April 4. The
policy will be to show first-run pictures at

10 and 25 cents. The latest of theatrical

equipment has been installed. Mrs. Billy

is making friend “hubby” stay off of air-

planes since the last crash, so the trade has
lost an aviator. . . . East Texas exhib-
itors are jubilant over the recent inch rain-

fall, reports Ben Y. Canunack, Universal
salesman in East Texas. . . Queen the-

atre, Tyler, Tex., which was destroyed by
fire, has been reopened by W. M. Shields
on the site of the old Broadway theatre.

This building has been remodeled and the

equipment and luxuries installed by Mr.
Shields would do justice to a theatre in a

town twice the size. . . . Julian Smiths,

manager of the Electric Palace, Tyler, re-

ports the Electric Palace is to be redec-

orated throughout, but in order to have
harmony in his plan for the white house
he has purchased Universal’s White List.

. . . W. E. Stallings and L. A. Moore, of
Terrell, Tex., are constructing a 600 seat

theatre to open the middle of July. . . .

Mr. Jfunt has reversed the floor plan of

the Palace theatre, Terrell, and placed the

screen in rear of the building, which per-
mits him to remodel the front lobby. . . .

Raymond Comes, Farmersville, Tex., own-
er of the Palace theatre there, has under
construction a new house of 600 seating

capacity to open late in June. Mr. Comes
also operates a skating rink. . . . H. E.
Nichols, staff photographer. Exhibitors
Hf.r.vld, has returned from an auto tour
of the Texas Panhandle. He reports ex-
hibitors in very good spirits in spite of the

drouth. (Mr. Nichols would learn this is

tradition of west Texas were he to remain
with us.) . . . Cleve Adams, district man-
ager of F. B. O., is visiting the local ex-
change. Expect announcement of impor-
tance soon. . . . J. IF. Kerrigan, star of
Universal’s “Thundering Dawn” and Vita-
graph’s “Captain Blood,” is scheduled to

make a personal appearance at Capitol the-

atre, Dallas, this month. His business man-
ager, Russell Brett, reports Jack has been
“knocking them dead” on the tour. Such
being the case, the writer has secured the

concession to contract with the local un-
dertaker.

Music Leader Honored
(Special to E.vhibitors Herald)

ATLANT.A., GA., April 7.—Celebrating
Enrico Leide’s first anniversary as music
director of the Metropolitan theatre, a jubi-

lee week of courtesv acts was given by
Willard Patterson and Sig Samuels. Four
thousand souvenir programs were sent out.
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SEATTLE, WASH.—A very definite

rumor is current in this city to the

effect that the new distributing organiza-
tion, the Sering D. Wilson Company, Inc.,

New York City, will open an exchange in

Seattle, having selected this city as one of

its twenty-six proposed distributing cen-
ters. The firm handles short subjects, and
among the subjects it will distribute will

be the Karlo Kolor Komedies, Red Head
comedies and Ebenezer Ebony comedies,
it is reported. . . . Fred Qiiiinby, formerly
Pathe sales manager, has become sales

manager for Fox handling Fox News and
Fox Varieties, it is reported along Third
Avenue. . . . F. M. Madsen, Western
Wurlitzer representative, with offices at

San Francisco, was in Seattle for several

days the last of March on a business trip.

. . . George P. Endcrt, manager of

Famous-Players-Laskj', was host last week
to P. M. Struplcr, owner and manager of

the Grand and Liberty theatres, Pullman,
who came down to Seattle to pick up some
of the pictures that keep folks in town
when fine spring w'eather lures them
toward the w'oods, and he picked out some
of the Paramount Famous 40. . . . B. F.

Shearer is a busy man these days. Among
the refitting and redecorating jobs he has
on hand are the Strand, Seattle, redecor-

ated and remodeled stage
;

the Liberty,

Portland, two simplex projectors installed;

Heywood-Wakefield chairs for the new
theatre of £.. IV. Grocsbcck at Buckley,
and a Simplex projector for the Atlas,

Seattle. . . . Charles FI. Feldman, man-
ager of Producers Distributing, was called

South recently by the death of his father.

. . . L. N. Walton has been named mana-
ger of the Greater Features Portland branch,

succeeding .James T. Moran, who resigned
recently, according to Sheff Sheffield, of
Seattle, general manager. . . . “What’s on
at the theatres” is a regular feature over
the Seattle radiocasting stations, given
daily by KFOA, and receiving fans were
given an additional treat recently when
KJR, the Northwest Radio Service, broad-
casted a talk by Paul Kohner on the mo-
tion picture industry, the future of the

business and forthcoming worthwhile pro-
ductions. Mr. Kohner is the personal rep-

resentative of Carl Laemmle, head of the
LMiversal Pictures Corporation, New
York, and is making a tour of the Uni-
versal exchanges of the West to learn the

requirements of the public. While in

Seattle Mr. Hohner held a number of con-
ferences wdth L. /. Schalaifer, local branch
manager, and interviewed a number of ex-
hibitors in this district to get their point
of view.

OTTAWA, ONT.

—

Earle Reynolds, trav-

eller for Vitagraph at Winnipeg, Man.,
has recovered from a serious accident. He
was a hospital patient for some time. . . .

Samuel .Jacobs, formerly with Canadian
Educational at St. John, N. B., has re-

signed to join the St. John staff of Uni-
versal. The vacancy on the Educational
staff has been filled by Echvard Warren

of Toronto. . . . Film Booking Offices

of Canada, Ltd., with offices in six Cana-
dian cities, has been advertising the an-
nual convention of the M. P. T. O. at

Milwaukee, Wis., May 12, 13 and 14, ex-
tensively through the use of convention
stickers, on all F. B. O. correspondence.

Quite a stir has been aroused in

motion picture circles through the arrest

at Alontreal of George F. Perkins, propri-

etor of the Perkins Electric company, dis-

tributor of several makes of projection

machines and other electrical equipment
for motion picture houses on the charge
of attempted arson. . . . Financial state-

ments presented at the annual meeting of

Marcus Loew’s Theatres, Ltd., Toronto,
operating the local Loew house, held April,

showed profits for 1924 amounting to $73,-

OOO. .J. Bernstein is manager of the theatre.

Special prominence was given to

the subject of theatre music in a special

newspaper display by the United Amuse-
ments, Ltd., Montreal, for its numerous
local motion picture houses during Music
W’eek. Alcntion is made of those respon-
sible for musical settings at a number of

the bhiited theatres, including Willie Eck-
stein of the Strand theatre; Allan Mclvor
and M. Werham, Regent; Eugene Maynard
and Harry Cohen at the Rialto

;
Marion

Burns and Pete Morin, Plaza; George
Boivet and Sidaicy Cohen, Mount Royal;
Alexander Kramer and .Jack Stryanski,

Belmont; Leo Corbell and .John Farrell at

the Corona; and .Jeffrey Craig, organist

at the Papincau.

D etroit, MICH.

—

with the removal

of the A. B. C. Film Company to the

Film Building last week, every film ex-

change in the Michigan territory, with the

exception of Famous Players-Lasky, is now
located in the one building. The Film Board
of Trade and the Motion Picture Theatre

Owners of Michigan have been attempt-

ing to centralize the exchanges as a mat-

ter of common convenience for both ex-

hibitors and exchanges. . . Several

salesmen changes were made in various

offices last week. Syd Hackaford goes

from Fox to First National to cover the

lower part of Michigan, while Henry Zapp,

formerly with First National, is now a spe-

cial representative for the Producers Dis-

tributing Corporation, traveling all over

the country. ‘Charles Danke, formerly

manager of the Grand Victory theatre,

has been appointed city salesman for the

Fox exchange. . . The John H. Kunsky
Enterprises have just placed an order for

two ^8,000 WTirlitzer organs, one to go

into the Capitol theatre and one for the

New State theatre, now being erected on
Bagley avenue. The change in the Capi-

tol organ was decided in order to conform
with the Balaban & Katz house, which,

when it opens, will also have a Wurlitzer
organ. . . Edivard C. Beatty, general

manager of the Wk C. Butterfield The-
atrical Enterprises, is in New York on a

business trip. . . Henry S. Koppin, own-
er of 20 outskirt theatres in Detroit, writes

from Southern California that he is thor-

oughly enjoying the fine weather on the

Pacific Coast. He expects to return and
resume business April 1. . . More than

300 exhibitors attended a trade showing
given by Universal at the Broadway Strand
one evening last week, the occasion being
in honor of “The Last Laugh.” Special

favors were given. . . The next Henry
Koppin theatre to open in Detroit will he

the Piccadilly, to be located on Eenkell
avenue, a rapidly growing district. . .

Jess Fishman, general manager of the

Standard Film Service, with headquarters
in Cleveland, spent several days visiting the

Detroit exchange of his organization last

week. . .W. E. Wilkinson, associated
with the Will H. Hays organization, and
former manager of the Detroit Film Board
of Trade, spent last week in Detroit mak-
ing a survey of local conditions. He is

making a tour of all the middle west
exchanges.

OMAHA
OMAHA, NEB.—Starting a citywide in-

vestigation of the fire pre\ention
status at theatres, Omaha city officials have
named the following theatres as having
rubbish at the rear exit, narrow passage-
ways, rear exits chained and locked, or

other conditions termed unsatisfactory;

Alagic, Orpheum (South Side), Roseland,
Victoria, Suburban, Lothrop, Lake Hamil-
ton Franklin, Alhambra and Grand. . . .

Harry Simons after purchasing the Blakely
theatre at Red Oak, la., has staged a prize

contest for a new name for the theatre.

. . . Jack Tiller, of McCook, Neb., former
owner of the Temple theatre there, has
sold his interest to J. A. Andersen and
0. F. Glass. Mr. Glass operated the Star
theatre at McCook and also formerly ran
a theatre at Elm Creek, from which town
Mr. Andersen hails. . . . When the Cres-
cent theatre of M. H. Garvin was destroyed
by fire at Holdrege, Neb., he bought the

Hamilton and Ideal theatres in Omaha.

Carson & Mace have sold the Colonial
theatre at Moulton, la., to 0. P. Brumbock.
Carson & Mace plan to go to California.

The house has been remodeled and opened
April 1 under the new management. . . .

When the Rialto theatre at Correctionville,

la., recently showed on Sunday, the com-
plete city ordinance prohibiting Sunday
shows was published in the local paper the

following week.

LETTERS
From Readers

A forum at which the exhibitor

is invited to express his opinion
on matters of current interest.

Brevity adds forcefulness to any
statement. Unsigned letters will

not be printed.

Underwood Not in Deal

NEW YORK.—To the Editor: In

reference to your article on page 25, issue

of April 4th, under date line of March
24th, I wish to state that this article states

that W. G. Underwood is the owner of

the Specialty Film Co. This is incorrect.

He is the president and manager and is

not connected in any way whatever with
any theatre in Texas or elsewhere.

However, Air. D. Bernbaum was pre

viously associated in the Specialty Film
Company with Air. LInderwood, but sev-

ered his interests with the Specialty Film
Company upon the organizing of the R.

& R. Development Company, of which he

is president, Ed. Rowley of the R. & R.

Enterprise being vice president and Nathan
Wertheimer being secretary and treasurer.

All stock in the Specialty Film Company
owned by D. Bernbaum was taken over by

Mr. Underwood and he states he has all he

can do to run a film exchange without any
theatres.—W. G. Underwood, New York,
N. Y.
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As Good As

In describing Eastman Positive

Film you never have to say, ‘‘It’s as

good as such and such film.”

Therejust isn’t any question about

the outstanding superior photo-

graphic quality of Eastman Film.

And you know when the print is

on the genuine — the identi-

fication “Eastman” “Kodak” in

black letters in the margin tells you.

EASTMAN KODAK COMPANY
ROCHESTER, N. Y.



74 EXHIBITORS HERALD April 18, 1925

Imfepencfent Exhibitors l!f

phobuiuouklntemtA MILWAUKEE^CONVENTION

BiilLT FoP.

lAiteHlNe PiMlbfES O^y

“THE SNOW-HAWK”
and watch your business grow on Stan Laurel nights.
People want comedy. Give ’em the best. That means
Stan Laurel comedies.

Distributed by

Film Booking Offices
723 Seventh Ave., New York

rheinatie tniisic cue sheets available on all our
features.

Book and Advertise
the 4 Stan Laurel Comedies showm in the box on the
right. Every one a sure fire laughing hit. These four
will immediately start a Stan Laurel Clientele who will

pay admissions regularly to see this popular comedian.
Then be sure to play his latest laughing riot

—

STANDARD
CINEMA
PRODUCTIONS

Have you played

these?

1

—

West of Hot
Dog

2

—

Somewhere
in Wrong

3

—

Twins
4

—

Pie-Eyed
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“What the Picture Did For Me”
VERDICTS ON FILMS IN LANGUAGE OF EXHIBITOR

Copyright, 1925

Associated Exhibitors
RACINiG LUCK: Monty Banks—Good. You

can’t miss on this. Five reels.—A. P. Sitton &
Son, Muse-U theatre, Tularosa, N. Mex.—Small
town patronage.

RACING LUCK: Monty Banks—Fairly good
comedy. First reel or two used introducing Banks
as the Italian Wop may cause a few walk outs,

then Biz picks up and it’s a good comedy. Six

reels.—S. G. Fry, Palace theatre, Omaha, Texas.—
General patronage.

NEVER SAY DIE: Douglas MacLean—^Doug’s

name brought them out and failed to satisfy them.
He has failed to put out the equal of “The Hot-
tentot,” although I have paid “Hottenot” prices

for this service. Lord help him when Paramount
is through with him. Sorry Doug, but when you
are “Going Up” with Paramount you had better

take ‘“The Yankee Consul” along to help you from
saying “Never Say Die.” Six reels.—O. R. Oates,

Bridge theatre, Petersburg, W. Va.—Small town
patronage.

THE YANKEE CONSUL: Douglas MacLean—
Very good, but wrong kind for us. Five reels.

—

A. P. Sitton & Son, Muse-U theatre, Tularosa,
N. M.—Small town patronage.

YANKEE CONSUL: Douglas MacLean—Lots
of comments on this. Not as good as “Going Up”
but they’ll like it just the same. Lots of action
and comedy. Seven reels.—Halfway theatre. Half-
way, Mich.—General patronage.

THE CHECHACHOS: Special cast—Here is

one that actually showed that someone in the
North had brains and used them. Am here to

say this is as good or better than it is cracked
up to be. Most beautiful scenery and fine act-

ing considering amateur production. Buy it and
cash in. Eight reels.—O. R. Oates, Bridge the-

atre, Petersburg. W. Va.—Small town patronage.

ALICE ADAMS: Florence Vidor—Nothing to

brag about, but will go over and will please many.
But I sure haven’t had any pictures fi-ora Pathe
that I can say are very good. Seven reels.

—

B. R. Parsons. Grand theatre, Springfield, Minn.

—

General patronage.

F. B. 0.
BREED OF THE BORDER: Lefty Flynn—This

is the best Flynn we have had to date and want
to say that he is getting to the front. Plenty of

action in this and not much posing. Five reels.

—C. V. Anderson, Oak theatre, Oakdale, Neb.

—

General patronage.

BREED OF THE BORDER: Lefty Flynn—
Flynn’s pictures are getting better each time.
However, he is not yet in a class with Thomson.
Five reels.—Frank Atkins, Jr., Lyric theatre,

Maysville, Cal.—General patronage.

THE RANGE TERROR: Bob Custer—A West-
ern that pleased. Print good. Five reels.—Pace,
Bauma & McGraw, Princess theatre, Traer, la.

—

General patronage.

THE AIR HAWK: A1 Wilson—Played this as
a single day attraction and was agreeably sur-
prised. While it hasn’t had the very best of di-

rection, nevertheless the many thrills make one
overlook this. Would class it as a very good
stunt melodrama.—F. H. Staup, Capitol theatre,
Delphoe, Ohio.— General patronage.

THE DANGEROUS FLIRT: Evelyn Brenb—
Nothing to this. I didn’t pay much for it so per-
haps I shouldn’t complain so much.—F. H. Staup,
Capitol theatre, Delphos, Ohio.—General patron-
age.

THE DANGEROUS FLIRT: Evelyn Brenl^

Title killed it at the box office, and the picture
is not the type for a small town. The story
is absurd, and would be an impossibility. The
acting is fine, nevertheless, and with a good
comedy it passed. I would say to small town ex-
hibitors to leave it alone. Five reels.—C. V.
Anderson. Oak theatre, Oakdale, Neb.—General
patronage.

THAT DEVIL QUEMADO : Fred Thomson—This
is a pretty good picture, but not in the same
class with his last one, “Thundering Hoofs.” I

am for Fred, but I cannot conscientiously say
this is even as good as any of his in the first

series. The paper on this is also very poor. Every
bit of paper on these Thomsons should feature
Silver King at the expense of everyone or any-
thing else in the picture. The story is nothing
new and the action would lead you to believe you
were looking at a Dick Talmadge picture. Hope
his next ones will be better. Five reels.—^Wm.
E. Tragsdorf, Trags theatre, Neillsville, Wis.

—

Small town patronage.

VANITY’S PRICE: Anna Q. Nilsson—Slow
moving affair that never gets anywhere. Cannot
recommend it in any way except its lavishness.

—

F. H. Staup, Capitol theatre, Delphos, Ohio..

—

General patronage.

BROKEN LAWS: Mrs. Wallace Reid—An ex-

cellent picture of the morality type. Will well

satisfy general audiences, excepting of course, the
flappers, but they can’t kick because it hits them.
A good picture to run. Will elevate the motion
picture business and registers quite an impressive
lesson. Seven reels.—Wilcox & Witt, Strand the-

atre, Irvine, Ky.—General patronage.

BROKEN LAWS: Mrs. Wallace Reid—^Minis-

ters will help you boost this one. Will bring
more net money than “The Wagon.” Boost it

to the limit as the picture will please. Seven
reels.—W. M. Obrecht, Scenic theatre, Rolfe, la.

—

General patronage.

BROKEN LAWS: Mrs. Wallace Reid—Only
fair business, as advertising was not sent out as
ordered. Good picture with a moral. Some of our
lady patrons cried, and then laughed, and said

it was the best picture they had ever seen. Eight
reels.—G. H. Northup, Palace theatre, Exira, la.—
General patronage.

THUNDERING HOOFS: Fred ’Thomson-An ex-
cellent Saturday show. This is without a doubt
the best Thomson has made to date.—F. H. Staup,

Capitol theatre, Delphos, Ohio.—General patron-
age.

THUNDERING HOOFS: Fred Thomson—Thom-
son continues to ring the bell for us. Each pic-

ture of his is far above the average of the type.

Five reels.—Frank Atkins, Jr., Lyric theatre,

Marysville, Cal.—General patronage.

THUNDERING HOOFS: Fred ’Thomson—Very
good—E. Korenowskl, A-Muz-U theatre, Pittsburg,
Okla.—Small town patronage.

THUNDERING HOOFS: Fred Thomson—If
Tom Mix don’t look out, Thomson will get by
him. He’s making my fans howl out loud. Mix
still holds the record between the two, though.
Five reels.—Halfway theatre. Halfway Mich.

—

General patronage.

THE MILLIONAIRE COWBOY: Lefty Flynn—
This picture was good but price too high.^—E.
Korenowski, A-Muz-U theatre, Pittsburg, Okla.

—

Small town patronage.

THE DANGEROUS COWARD: Fred Thomson
—We have found the Fred Thomson series very
good and usually draw a good crowd but they
come to see Silver King and not Fred. I can’t

compare him with Mix. When I count my change
after the show a Mix will draw two to one.

—

W. C. Perry, Tchula theatre, Tchula, Miss.—Gen-
eral patronage.

GALLOPING GALLAGHER: Fred Thomson—
Film good. This was a good picture, as are all

the Thomson’s we have played. Silver King is

fine, but we like Thomson also. Even though Sil-

ver King was in the picture, it wouldn’t have
been as good if Hoot Gibson had played in Fred’s

place. Thomson is O. K. with us. Five reels.

—

W. T. Davis & Son, Rialto theatre, Sharon, Wis.

—

General patronage.

THE SPIRIT OF U. S. A.: Johnnie Walker-
Great picture. Everybody well pleased. Stars

pretty well liked here. Get the picture and ad-

vertise it and you’ll make a little money. Eight
reels—Halfway theatre. Halfway, Mich.—General
patronage.

JUDGMENT OF THE STORM: Special cast—
A show that no exhibitor should miss. It is

bound to please any audience and will make any
theatre money and cause the management to feel

proud to have shown it. More shows like this

and we will have less to worry about from Sun-
day closing enforcement laws. We read that at-

tendance is falling off at the movie shows all over
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the country. Can the producers and exhibitors

not see that the really better class of our patrons

are becoming nauseated at the flood of nasty, sug-

gestive sex pictures that are being produced ?

You wise birds that are drawing fabulous salaries

and are giving the American public slush in re-

turn : when will you wake up to realize that you
are bringing about your own downfall ? Do you
think that the world is destitute of brains or mor-
als? You will wake up to see that you have
made a sad mistake. This is fair warning to all

picture agents—if you have no clean pictures to

sell, please stay away. Brother Exhibitors, how
do you feel about it? Are you desirous of keep-

ing your screen clean ? Do you wish to make your

show house a moral institution and a center of

attraction for the decent members (which are,

by the way, in the majority in the average com-
munity) or are you trying to see just how much
muck your patrons will stand for without quitting

you or closing you up? Let us hear from you.

Your thoughts will be published and will be read

by the fellow higher-up. Have you courage and

backbone enough to tell the world your honest

convictions? Eight reels.—H. M. Face & Sons,

Elmac theatre. Maple Rapids, Mich.—Small town
patronage.

IN FAST COMPANY : Richard Talmadge—Good
Sunday picture. This picture had more of a plot

than any other Talmadge I have played, but the

trouble with him is that he fights too many men
at the same time, which anyone can see is impos-

sible. Six reels.—B. R. Parsons. Grand theatre.

Springfield. Minn.—General patronage.

THE GIRL OF THE LIMBERLOST: Gloria

Grey—Picture isn’t so much, but Gene Stratton

Porter was a home state author, so her name put

it over to good business. Six reels.—Oscar Han-
sen. Jefferson theatre, Goshen, Ind.—General pat-

ronage.

THE GIRL OF THE LIMBERLOST: Gloria Grey
—This picture pleased better than some so-called

big specials. Six reels.—Halfway theatre. Half-

way, Mich.—General patronage.

FOOLS IN THE DARK: Special cast—A jim-

dandy “meller” that will please most of your au-

dience. The colored boy adds a lot of color to

the production. The play is slow in opening up
but gathers momentum as it goes. Better nail

down your seats when you play this one.—I.ouis

A. Val Alstyne, Quality theatre, Cullom, 111.—

-

General patronage.

FOOLS IN THE DARK: Special cast—Didn’t

see this picture myself. Operator and ushers

report it to be good. Business fair. Seven reels.

—Halfway theatre. Halfway, Mich.—General pat-

ronage.

THE MASK OF LOPEZ: Fred Thomson—Good
Western. Fred is getting more popular each time.

Had largest Wednesday night crowd yet. This

series of Westerns is worth playing if your pat-

rons like action.—R. L. Nowell, Idlehour theatre,

Monroe, Ga.—General patronage.

LIGHTS OUT: Special cast—-Fair picture,—E.

Korenowski, A-Muz-U theatre, Pittsburgh, Okla.

—

Small town patronage.

ITCHING PALMS: Special cast—Good.—Six

reels.—E. Korenowski, A-Muz-U theatre, Pitts-

burg, Okla.—Small town patronage.

ON TIME: Richard Talmadge—Lot of apple-

sauce but pleased. Six reels.—E. Korenowski, A-
Muz-U theatre, Pittsburg, Okla.—Small town pat-

ronage.

THE FAIR CHEAT: Dorothy Mackaill—Mod-
erately good.—E. Korenoswki, A-Muz-U theatre,

Pittsburg, Okla.—Small town patronage.

PERILS OF PARIS: With Pearl White—
Would rate this as a program picture only. Direc-

tion not the best and supporting cast unknown.
Print good, out of Sioux Falls. Six reels.—Ryan
& Kundert, Empress theatre, Beresford, S. D.

—

General patronage.

LET’S GO: Dick Talmadge—Real action in this

and should please action fans. Sure pleased mine.
Six reels.—Halfway theatre. Halfway, Mich.—Gen-
eral patronage.

THE SNOW SHOE TRAIL: Special cast—Must
have been a good one once. Everyone asked where
the rest was and waited for another reel. What
was there was good, though some scenes were
smoky. Little paper, especially heralds, no press
sheet. Lay off this. Six reels.—C. W. Graham,
Opera House, Wyoming, la.—-Small town patron-
age.

First National
NEW TOYS: Richard Barthelmess—Very good

picture with a good deal of comedy injected.

Something new for Barthelmess but he handles
the comedy role in a convincing manner. Kath-
erine Wilson does some excellent work as the
home wrecker. A good clean amusing comedy pic-

ture that is a pleasure to show. Business light,

account dry weather. Eight reels. — A. D.
Brawner, Jewel theatre. Hooker, Okla.—Small
town patronage.

IDLE TONGUES: Special cast—This was a
very good little program picture at a special price

and was an absolute frost at the box office. Title

didn’t draw. Six reels.—Oscar Hansen, Jefferson

theatre. Goshen, Ind.—General patronage.

HER NIGHT OF ROMANCE: Constance Tal-

madge—Very good comedy drama for better

houses. Can’t say as to drawing power here, as
we played it in connection with vaudeville. Seven
reels.—A. G. Witwer, Grand theatre. Rainier,

Ore.—Small town patronage.

HER NIGHT OF ROMANCE: Constance Tal-

madge—Best picture from Connie for a long time.

She staged a real “come back” in this one and it

was a pleasure to watch her friends enjoy it.

Heres’ a new one. Has no bearing on this pic-

ture, however. A lady called me up the other
morning and wanted to know when I was going
to have Gloria Swanson in the “Bumble Bee.” I

stalled around for a minute and she again said

“The Bumble Bee.” “Perhaps you mean ‘The
Humming Bird.’

” “Oh, yes, I guess that’s it. I

knew it was a fowl of some kind.” Outside of

that everything is lovely. Seven reels.—R. W.
Hickman, Lyric theatre, Greenville, III.—General
patronage.

A MADONNA OF THE STREETS: Milton Sills

—Here is another fine picture from First Na-
tional. With one exception, would rate this pic-

ture just about perfect. Good directing, good act-

ing and a well connected story. Milton Sills un-
usually good. Along about the third reel Nazi-

mova took a crazy notion that she needed a bath.

As I understand it, most women prefer their baths

privately. Not so with Nazimova. She wanted
everyone to know it. After taking off about

everything the law would allow she started out

trying to locate the tub. She paraded all over

the place looking for it, which might not have
been so bad if she had left her clothes on. I

didn’t care, myself, but it caused a lot of un-

favorable comment. Somehow they don’t seem to

take to naked women in this burg. If you ex-

hibitors run this one, I would cut out the bath

scene before showing it. You’ll have a one hun-
dred per cent clean picture. Seven reels.—R. W.
Hickman, Lyric theatre, Greenville, 111.—General

patronage.

IN EVERY WOMAN’S LIFE: Virginia Valli—
Stepped on this one. ran a big newspaper ad, got

the women’s curiosity aroused, and they came out
like a swarm of bees. The picture, while a little

spicy at times for a small town, is well handled
and will not offend. Seven reels.—A. D. Brawner,
Jewel theatre. Hooker, Okla.—Small town pat-
ronage.

IN EVERY WOMAN’S LIFE: Virginia Valli—
Fair picture to fair business. Failed to see alt

of the thrills First National said were in it.

PMrst National takes it all, but the worm will

turn some day. Six reels.—Oscar Hansen, Jeffer-

son theatre, Goshen. Ind.—General patronage.
TARNISH : May McAvoy—Very good program

picture.—E. W. Swarthout, Palace theatre, Aurora,
Ind.—General patronage.

SECRETS: Norma Talmadge—Poor business

two days. Not up to her class. Eight reels.

—

Ira Stevens, Whynot theatre, Greenfield, Ind.

—

General patronage.

SECRETS: Norma Talmadge—Failed to please.

We cannot get money out of Norma Talmadge
features any more. They are a back number
with us.—A. Mitchell, Dixie theatre, Russellville,

Ky.—Small town patronage.

CLASSMATES: Richard Barthelmess—Excellent
production but ending too abrupt. Some "com-
plained of this, thinking we left some out. Busi-
ness excellent first night. Fair second. Seven
reels.—A. G. Witwer, Grand theatre. Rainier,
Ore,—Small town patronage.

SUNDOWN : Special cast—The story of this

picture is just about nothing. If one is content
to sit through nine reels of educational entertain-

ment showing as it were, scene after scene of
enormous herds of cattle, this no doubt would
be classed by this person as interesting and novel
entertainment.—F. H. Staup, Capitol theatre,

Delphos, Ohio.—General patronage.

ABRAHAM LINCOLN: George Billings—A pic-

ture that seemed to please everyone. You needn’t
be afraid of it.—F. H. Staup. Capitol theatre,

Delphos, Ohio.—General patronage.

ABRAHAM LINCOLN: George Billings—A big
feature and one that can be called a feature.

'Three days to large business, considering rainy
and cold weather. Ten reels.—Ira Stevens. 'Why-
not theatre, Greenfield, Ind.—General patronage.

ABRAHAM LINCOLN: George Billings—Truly
a good picture. One that pleased all. The best
educational ever produced. Ten reels.—Pace,
Bauma & McGraw, Princess theatre, Traer, la.

—

General patronage.

ABRAHAM LINCOLN: George Billings—Poor
business but no fault of the picture, although
First National got twice what we should have
paid—two-thirds what we paid for “The Wagon”
and received one-half the houses. Better remem-
ber what Franklin said: “Don’t pay too much for
your whistle.” Should do better business in larger

towns but failed here. Poor service from Wash-
ington. Ten reels.—O. R. Oates, Bridge theatre,

Petersburg, W. Va.—Small town patronage.

ABRAHAM LINCOLN: George Billings—Most
perfectly produced picture of my experience. More
favorable comments than any picture we ever
screened, yet did not do the business of an average
picture. Should be run in every theatre. Nine
reels.—Wilcox & Witt, Strand theatre, Irvine,

Ky.—General patronage.

THE WHITE MOTH: Barbara LaMarr—Busi-
ness rather above average on this one. but no-
body went out of their way to tell me how much
they liked it.—Geo. J. Ritter, Regent theatre,

Bogota. N. J.—General patronage.

FOR SALE : Claire Windsor— Fair program
picture.—Bert Silver, Silver Family theatre,

Greenville, Mich.—General patronage.

WHEN A MAN’S A MAN: John Bowers—An
old one but packed them in. Pleased 100 per

cent. Book this one. boys—F. W. Houston, Lyric
Amusement Co., Tekamah, Neb.—General pat-

ronage.

WHEN A MAN’S A MAN: John Bowers—For
drawing power it can’t be beat. The book is

widely read, but the beauty is, the picture is

there to please. One of the best I ever used. The
way it drew took my breath away, and how it

gives you that “grand and glorious feelin’ ” to

know you have pleased them with a clean picture

that is worth while. Please, everybody use this.

Your people need it. Why don’t the public give

John Bowers more credit for his work? He is

one of the screen’s very finest. Seven reels.

—

Mrs. B. Smith, Palace theatre, Rockmart, Ga.

—

Small town patronage.

GOLD FISH: Constance Talmadge—Fair pro-

gram picture. Will get by most any place. Don’t

pay too much for it. Seven reels.—Halfway thea-

tre, Halfway, Mich.—General patronage.

WHY MEN LEAVE HOME: Lewis Stone—Pic-
ture fair and should go any place. Star pretty

well known here. Eight reels.—^Halfway theatre.

Halfway, Mich.—General patronage.

NOW BOOKING
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WHY MEN LEAVE HOME: Lewis Stone

—

Good, clean picture. Many favorable comments.

Eight reels.—G. H. Northup, Palace theatre,

Exira, Iowa.—General patronage.

WHY MEN LEAVE HOME: Lewis Stone

—

Played this one with High School vaudeville and
it sure pleased everyone. Full of comedy and
it’s a box office booster.—W. C. Perry, Tchula

theatre, Tchula, Miss.—General patronage.

SCARS OF JEALOUSY: Jane Novak—Splen-
did picture with a very misleading title. Full of

action, many thrills, beautiful scenes, and little

Ben Alexander is great in this. The other boy in

cast fine, too. Something to please all classes.

Six reels.—Mrs. B. Smith, Palace theatre. Rock-

mart, Ga.—Small town patronage.

THE WOMAN ON THE JURY: Special cast—
A splendid entertainment.—Bert Silver, Silver

Family theatre, Greenville, Mich.—General pat-

ronage.

THE WOMAN ON THE JURY : Sylvia Breamer
—Good picture, but the title doesn’t mean much.
Seven reels.—Halfway theatre. Halfway, Mich.

—

General patronage.

THE WOMAN ON THE JURY: Sylvia Breamer
—^This is a real good one, but failed at the box
office for me. Don’t think it’s the fault of picture

either. Thursday seems to be an off night with

me.—Geo. J. Ritter, Regent theatre, Bogota, N. J.

.—General patronage.

TORMENT: Special cast—Good picture and can

be bought right. All First Nationals I played

were good. No kicks. Six reels.—Halfway thea-

tre, Halfway, Mich.—General patronage.

THE LOVE MASTER: Strongheart—Boys, try

this one on the old box office and hear it sing.

Too bad Strongheart doesn’t make one a month
instead of one a year. Lots of hokum in it ; beau-

tiful snow scenes. Pleased everyone. Seven reels.

—Wm. E. Tragsdorf, Trags theatre, Neillsville,

Wis.—Small town patronage.

FLAMING YOUTH: Colleen Moore—Moore and
Sills work very good. Story well handled, but
why nine reels ?—Don Wilcox, Colome theatre,

Colome, S. D.—General patronage.

THE DANGEROUS AGE: Special cast—Drew
a good attendance. All well pleased. An enter-

taining picture.—Paulson & Risberg, Trio theatre,

Whitehall, Wis.—Genera! patronage.

THE MARRIAGE CHEAT: Leatrice Joy—

A

splendid story. Fine cast. A good picture.—Bert
Silver, Silver Family theatre, Greenville. Mich.

—

General patronage.

THROUGH THE DARK: Colleen Moore—

A

very good crook picture with only one or two
weak spots in the story. Cast very good. Eight
reels.—Giacoma Bros., Crystal theatre. Tombstone,
Ariz.—General patronage.

OLIVER TWIST: Jackie Coogan—A very good
box office drawing picture. Drew extra patrons.
—Harry Puterbaugh, Victory theatre, Milledge-
ville. 111.—General patronage.

SLIPPY McGEE: Special east—No good. Did
not please our patrons. Pictures like this one
drive our patrons away. It’s an un-American
feature film in bad order.—Paulson & Risberg.

'TrTo theatre, Whitehall, Wis.—General patronage.

GO AND GET IT: Wesley Barry—This is one
we gave a film salesman to help him celebrate

his birthday. It’s about six years old and pleased
very well. Six reels.—-S. G. Fry, Palace thea-
tre. Omaha, Texas.—General patronage.

Fox
THE DEADWOOD COACH: Tox Mix—Big

business. Tox Mix sure does pull them in. Has
never failed yet. Seven reels.—Louis J. Frana,
Olympic theatre, Calmar, la.—General patronage.

THE DEADWOOD COACH: Tom Mix—My pat-
rons said best Mix picture they ever saw and
we had to agree with them. Where Tom Mix is

popular, get this one and fill all the seats once
more. Seven reels.—J. E. Ridgway, Lyric the-
atre, Coon Rapids. la.—General patronage.

THE DEADWOOD COACH: Tom Mix—Best
Mix to date. Strictly Western with excellent back-
ground. A cleanup for Western houses, but ex-
change paper on all Fox pictures rotten. Seven
reels.—^Wilcox & Witt, Strand theatre, Irvine, Ky.
—General patronage.

THE WARRENS OF VIRGINIA : Special cast
—Good picture. Took well.—-Oneida theatre. Hem-
lock, N. Y.—General patronage.

THE WARRENS OF VIRGINIA: Special cast
—A flop at the box office. Only a few people
care for this type of picture. Might have gone
over very well here right after the Civil War
but the War is ever now and we want something
different. However, the picture is very well made
except it’s too long.—W. C. Perry, Tchula the-
atre, Tchula, Miss.—General patronage.

“Now That the B. O. R. Is Out
BY “BILL” WEAVER

Now that the Box Office Record is out, and while you’re still busy

looking up this and that picture in it, let’s go through this bunch of col-

lected letters. Hated like everything to leave the column out of the last

few issues, but figured you’d rather have the B. O. R. before dog days,

and there are but 24 hours in a day.

The first news is good news

:

It is to the effect that W. J[. Powell,
Lonet theatre, Wellington, O., one of

the most veteran of the veteran con-
tributors to this department, has joined
the “Herald Only” Club. He has been
assigned Membership No. 234 and his

name is entered in the roster. (Knew
you’d be glad to hear about that.)

The next contribution is not good
news. It is a poem by C. E. Hopkins,
another veteran contributor, who
writes : “The enclosed newspaper clip-

ping will explain why you have not re-

ceived any reports from us for sev-
eral weeks. Fay was our ticket seller,

and it just about breaks our hearts to

see that ticket window without her.”

The poem follows

:

Daddy’s Chum
My baby girl set out today
To make her angel-guided way
To heaven's gate.

A place to make for me to corner—
A home prepare for Dad—her chum—
Whom she'll await.

And now with tears that dim the eye
I sit and dream of days gone by.

As Sweetheart Mine
From babyhood to girlhood grew.
And chummed with me the short years through,

Making Life fine.

Then, when she went away to school.
Of course I cried, like an old fool,

At parting kiss.

For many months she'd be away.
And every weary, dreary day
My chum I'd miss.

When schoolgirl pranks **get her In bad"
For refuge sure she'd fly to Dad-~*

Always her chum.
Whate'er her troubles chanced to be.

For aid and comfort, always, she
Knew where to come.

And when another won her heart.

Once more the teardrops had to start

From weary eyes.

But when they came with Dad to live.

And youthful strength and comfort give,

'Twas Paradise.

Leaving a tiny baby boy
To fill our hearts with love and joy

In her dear place.
Leaving her earthly tasks well done,
Dad's darling baby chum has gone,

God's court to grace.

I don’t know the words to write about
Mr. Hopkins’ bereavement, but I do
know how deeply all of you sympathize
with him. Week after week you’ve read
his reports, as I have, year after year
feeling a closer contact with him as a

consistent, constructive worker for the

general good. Personal acquaintance
often is less real than this. I could
not more keenly regret his sorrow were
he my next-door neighbor, and I know
this is the experience of all who write
and read this department.
Another meter marks the verses sub-

mitted by E. W. McClelland, Rex the-

atre, Gilman City, Mp., who writes

:

Prescription
When you're feelin* pretty blue.
And the rent is coming due,
When you think you're nearly through.

Give 'em Mix.

When the hinges squeak with rust.

And you think you're going to "bust,"
And you need a little "dust,"

Give 'em Mix.

Wlien the sexy stuff is pale,

And the costume stuff is stale.

And you think you'll have a sale.

Give 'em Mix.

When the radio is good.
And the knockers sawing wood.
And the wifey needs a hood.

Give 'em Mix.

When the sky's a silver sheen.

And Tom Mix is on the screen,

And your wallet still Is lean>~
Lock the door.

Which sentiments coincide pretty ac-

curately with the great majority of ex-

hibitor reports. One contributor re-

marks that he smashed his automobile
and so must play another Mix picture.

Another says if he could have a Mix
{Concluded on next page)
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The Contributor’s Column
(Concluded from preceding page)

every week he’d run it Tuesday and
stay closed the other six days. Still

another ventures the guess that if a cer-

tain producer other than Fox had Mix
under contract his pictures would be
roadshowed.

How would you boys like to live in

Chicago, where the dear censors would
not let them show “The Deadwood
Coach” until a judge had granted an
injunction? The censors objected to

the shooting ! And in Chicago ! Can
you picture that?

Oh, yes, there’s in this issue a report
in which another exhibitor bids the Mix
party bon voyage on its European trip

and warns him to hurry back before all

the small town theatres go broke. That’s
the way the boys all feel, Tom, so don’t
tarry.

And now a little bad news about me.
(Hope you’re not tired reading about
me. I don’t do this very often.) William
E. Tragsdorf, Trags theatre, Neillsville,

Wis., writes to say I run his report on
“The Range Terror” in the State

Rights column, whereas it belonged in

the Film Booking Offices space. I’m
darned sorry about it, Trag, but the fact

is I’d juggled so many reports in the

last few weeks, what with the B. O. R.

and etc., that the wonder is I got it

into the paper at all. (If any one else

got bad treatment during all this jam,
let’s hear about it.)

But I’m not the only one who
makes mistakes. Here’s a note from
R. Merritt, Grotto theatre, Constantine,
Mich., who says

:

“In some way I made an error in

reporting ‘Bulldog Courage’ in the issue

of March 21, stating that Neal Hart was
star. Will you kindly insert the en-
closed correction?

“Neal Hart pictures have always
been well received and drew good
houses, so I want to correct this mis-
take without fail.”

The correction enclosed with the

note is printed in the report column
and this is placed here as additional
guarantee against oversight. (Glad to

help straighten out the matter.)

Another correction made this week
is in the initials of H. J. Otten as
printed in the “Herald Only” Club ros-

ter, Mr. Otten having written to advise
of the mistake and adding the interest-

ing comment that he is for the present
giving the bulk of his time to a newly
acquired newsstand property in Stouts-
ville. Mo., where his theatre also is

located. Mr. Otten, who is but seven-
teen years of age, states that business
hasn’t been so good at the theatre, de-
spite a policy which is also extremely
interesting.

“I run every picture on a money-
back guarantee,” says Mr. Otten, “be-
cause I pick my pictures from the Her-
ald. No one ever asked for their ad-
mission to be returned, and I was sat-

isfied most of the time, too.”

He also has some good things to say
about a couple of film companies. Para-
mount, he states, sent to the Eastern
office to obtain for him advertising ac-
cessories which they did not have in

stock at their St. Louis branch, the
picture being a reissue. “That's what
I call service,” he writes. And he refers
to the St. Louis Film Exchange as “the
exhibitor’s friend,” mentioning specifi-

cally the many kindnesses of their rep-
resentative, Stewart, who has aided him
in many perplexities.

And that’s about the extent of the
mail this week. Might add, though, that

if you wrote a report on “Two Shall
Be Born” and are wondering why it

hasn’t been printed, the reason is that

you didn’t sign it. It’s the one that
begins “If all the new Vitagraphs are
as entertaining as this one .” Who
wrote it?

And how do you like the Box Office

Record in the new size?

THE ROUGHNECK: George O’Brien—One of

the best pictures that we have had.—Onehda The-
atre, Hemlock, N. Y.—General patronage.

THE ROUGHNECK: George O’Brien—Boosters,

Boosters I Your patrons will be boosters for your
theatre after they have seen the "Roughneck.”
We did not play this at advanced admission but
we told them what we had and the picture backed
us up. Nothing wrong with this picture. Plenty
of action, thrills and comedy with an interesting

story woven into it. Eight reels.—Gunther &
Metzger, Palace theatre, Syracuse, Neb.—Small
town patronage.

THE ROUGHNECK: George O’Brien—Splendid
picture. Has everything in it to make good clean
entertainment. Go strong on this. You have
something in this you need not be ashamed of.

Plenty of action and a good story. Eight reels.

—

J. M. Bailey, Bailey theatre, Waverly, Kans.

—

General patronage.

THE ROUGHNECK: George O’Brien—A dandy
for Saturday, Pleased them all.—A. Mitchell,
Dixie theatre, Russellville, Ky.—Small town pat-
ronage.

IT IS THE LAW : Special cast—’This picture
went over very nice. Would say pleased 85 per
cent. Good for any theatre. Seven reels.—Half-
way theatre. Halfway, Mich.—General patronage.

THAT FRENCH LADY: Shirley Mason—Fox
put this story out once before with Wm. Scott
and Gladys Brockwell. This is not for famMy
consumption. It deals with free love.—F. H.
Staup, Capitol theatre, Delphos, Ohio.—General
patronage.

THAT FRENCH LADY: Shirley Mason—Mason
has very good drawing power here and her pictures
are very good. You make no mistake in playing
her pictures. Five reels.—Louis J. Frana, Olym-
pic theatre, Calmar, la.—General patronage.

DARWIN WAS RIGHT: Special cast—Two
little two reel Monkey comedies hooked together
and unloaded on the exhibitors as a special. Wil-
liam Fox could get by with murder if he can get

by with this as a special. Five reels.—R. W.
Hickman. Lyric theatre, Greenville, 111.—General
patronage.

THE PAINTED LADY: Dorothy Mackaill—
Got a few comments on this. Lots of action and
comedy. Not as good as ‘”1116 Man Who Came
Back.” But will please. Seven reels.—Halfway
theatre. Halfway, Mich.—General patronage.

THE PAINTED LADY: Dorothy Mackaill—
Good picture. Pleased all. Better than the av-

erage so-called Fox special. Hard to put Fox pic-

tures over here, as the stars are unknown. Eight

reels.—G. H. Northup, Palace theatre, Exira, la.

—

General patronage.

STAR DUST TRAIL: Shirley Mason—Good
little picture. Ran one night to nice crowd. Most
everyone pleased. Really believe it was more
on account of Shirley than picture. Wish they

would give her better ones. Five reels.—R. L.

Nowell, Idlehour theatre. Monroe, Ga.—General

patronage.

TROUBLES OF A BRIDE: Special cast—

A

special that was not a special No good. A couple

reels of action but ended flat.—G. H. Northup,

Palace theatre, Exira, la.—General patronage.

THE CYCLONE RIDER: Special cast—It would

be hard to pick a better picture than this. It

has as much comedy and thrill in it as “Safety

Last” and the story is good, clean and pleasing

in every respect. Looks like Fox has them this

year.—J. M. Bailey, Bailey theatre. Waverly, Kan.

—General patronage.

THE CYCLONE RIDER: Special cast—Very,

very good. Don’t be afraid to advertise this pic-

ture. Seven reels.—Louis J. Frana, Olympic the-

atre, Calmar, la.—General patronage.

THE CYCLONE RIDER: Special cast—A very

good picture full of action, but where do they

get this stuff, as good as Lloyd’s "Safety Last” 7

Pleased majority.—W. C. Perry, Tchula, theatre,

Tchula. Miss.—General patronage.

PORTS OF CALL: Edmund Lowe—Best Fox

program picture so far this year. Not quite so

good as some of their specials, but better than

most of them. Fox program pictures draw more

business than his specials. Six reels.—R. W.
Hickman, Lyric theatre, Greenville, 111.—General

patronage.

THE FOLLY OF VANITY : Special cast

—

Dandy little picture : not heavy. Does not draw

very heavy, but is pleasing. Good enough for any

house. It has plenty of comedy. Photography

wonderful. Some very beautiful scenery. Six

reels.—J. M. Bailey, Bailey theatre. Waverly.

Kans.—General patronage.

HONOR AMONG MEN: Edmund Lowe.—Give
this town pictures that are made in America. We
are tired of foreign stuff.—W. C. Perry, Tchula

theatre. Tchula, Miss.—General patronage.

FLAMES OF DESIRE: Special cast—This is

not a big pictnre but it seemed to please. Follows

the story, "Strathmore.” very closely, and is clean

throughout. No business whatever on it. Six

reels.—R. W. Hickman. Lyric theatre, Greenville,

III.—General patronage.

THE MAN WHO CAME BACK: George O’Brien

—Excellent material but padded. Would have

made a great picture of seven reels. Nine reels.

—Wilcox & Witt. Strand theatre, Irvine, Ky.—
General patronage.

TEETH: Tom Mix—Made more with this than

with that big special, "Scaramouche.” A real pic-

ture. Tony and the dog are great. Good story.

Seven reels.-—Halfway theatre. Halfway, Mich.

THE LAST OF THE DUANES: Tom Mix—As
good as any previous Mix. The combination of

Mix and Grey is hard to beat.—F. H. Staup,

Capitol theatre, Delphos, Ohio.—General patron-

age.

NOW BOOKING

from Ina Clairci
great slarrim success

py UrthurJ^hman
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THE LAST MAN ON EARTH: Special cast—
We sure had good business on this one. If you
advertise this picture right you will pack them
in, as we did. Seven reels.—Louis J. Frana,

Olympic theatre, Calmar, la.—General patron-

age.

THE LAST MAN ON EARTH: Special cast—
This is sure a novelty. Was almost ashamed to

meet them after the show, but everybody was
well pleased and we got many comments on this

picture and, best of all, we made some money,

so guess it is not so bad after all. Play it and
don’t worry, as it will sure draw them in. Seven

reels.—J. E. Ridgeway, Lyric theatre, Coon
Rapids, la.—General patronage.

THE LAST MAN ON EARTH: Special cast.

Good novelty picture. Something different. Lots

of laughs. Pleased about 85 per cent. Seven
reels.—Halfway theatre. Halfway, Mich.—General

patronage.

THE LAST MAN ON EARTH: Special cast—
Good comedy with all the pretty girls on the

West Coast, minus any of the clothes out there.

We got an uncut copy and the print was new,
so we were able to put on a good show. Six reels.

—Oscar Hansen, Jefferson theatre, Goshen, Ind.

—

General patronage.

THE LAST MAN ON EARTH: Special cast—
How anyone can report this a good picture is more
than I can tell. Fox sent it out to us on Sun-
day and we were so ashamed of it that we would
not show it on Monday. We are trying to show
clean pictures and this certainly lowered our
standard.—G. H. Northup, Palace theatre, Exira,

la.—General patronage.

THE LAST OF THE DUANES: Tom Mix—
Zane Grey and Mix pulled, but story was no big

hit. Seven reels.—Giacoma Bros., Crystal the-

atre, Tombstone, Ariz.—General patronage.

THE LAST OF THE DUANES: Tom Mix-One
of the best Tom Mix’s we have ever shown. Well
suited to his style.—G. H. Northup, Palace the-

atre, Exira, Iowa.—General patronage.

THE MAN WHO PLAYED SQUARE: Buck
Jones—Good picture. Full of action. The kind

that our patrons like. Seven reels.—Oneida the-

atre,. Hemlock, N. Y.—General patronage.

NORTH OF HUDSON BAY: Tom Mix—Many
thought this picture seemed like a reel missing.

Lots of Fox films are badly cut. Five reels.

—

Don Wilcox, Colome theatre, Colome, S. D.—Gen-
eral patronage.

GERALD CRANSTON’S LADY: Special casl^
Can’t say much for this one. A special, but only
a program picture. Most of Fox pictures are

above the average. Only pleased a few. Business

poor on this one.—F. W. Houston, Lyric Amuse-
ment Co., Tekamah, Neb.—General patronage.

NOT A DRUM WAS HEARD: Buck Jones-
Let others say what they may, we called this

fine and my Saturday patronage is true Western
fans. Why so much worry about the title? It is

customary to proclaim a hero by much noise and
beating of drums, but here, although a boy was
willing to die on the gallows for the love of a
girl and a pal, when he was innocent, there was
no loud noise of praise, “Not a Drum Was
Heard." Five reels.—Mijs. B. Smith, Palace the-

atre, Rockmart, Ga.—Small town patronage.

THE MAN WHO PLAYED SQUARE: Buck
Jones—One of Buck’s best. Plenty of action. Will
please the Saturday night crowd.—F. W. Houston,
Lyric Amusement Co., Tekamah, Neb.—Generai
patronage.

HEARTS OF OAK: Special cast—Wonderful
picture in which radio filled a dying man’s wish.
Northern scene ; nice sad ending, but everybody
I talked to said great picture. Bad weather killed

it here. Six reels.—Halfway theatre. Halfway,
Mich.—General patronage.

AGAINST ALL ODDS: Buck Jones—Another
good Jones picture. Good most any place. Played
it on Saturday to good business.—Halfway the-
atre, Halfway, Mich.—General patronage.

O YOU TONY : Tox Mix—This is great. Buy
yourself a Fox contract. They are coming good.
In this one you have everything, comedy and
action. A wonderful horse race. Drew well and
pleased and sold. Worth the money. If Para-
mount had Mix they would road show his pictures.

Seven reels.—J. M. Bailey, Bailey theatre, Waver-
ly, Eans.—General patronage.

OH YOU TONY : Tox Mix—It takes Mix to
pack ’em in. They ate it up and sure is a
dandy picture. Seven reels.—Halfway theatre.
Halfway, Mich.—General patronage.

OH YOU TONY : Tom Mix—Very little of
Tony in this picture. A fair comedy, but who in
the H wants to see Tom in a dress suit? Pub-
lic wants Mix in two fisted Westerns.—F. W.
Houston, Lyric Amusement Co., Tekamah, Neb.

—

General patronage.

OH TONY : Tom Mix—Not the best thing Mix
ever did, but was a k. o. for Saturday. Good
ciean comedy all the way through. Seven reels.

—Oscar Hansen, Jefferson theatre, Goshen, Ind.

—

General patronage.

LOVE LETTERS: Shirley Mason—These IV>x

stars don’t mean anything to us and we are
through with Fox because their salesman told us
we had to buy their skimmed milk to get the
cream and they cannot dictate to us. Five reels.

—Wayne Willis, Hollywood theatre, Stanford,

Mont.—General patronage.

WESTERN LUCK: Buck Jones—Fine picture

which brought us a little extra business. Five
reels.—Halfway theatre. Halfway, Mich.—General
patronage.

WESTERN LUCK: Buck Jones—This is just a
fair picture. Have had good many pictures that

are better. Will please part of the people. Five
reels.—B. R. Parsons, Grand theatre, Springfield,

Minn.—General patronage.

THE HEART BUSTER: Tom Mix—Drew the
usual Mix fans and pleased. See where Tom
is going to gather up his family and Tony and
go to Europe on a vacation. Hope you don’t

drown on the way over, Tom. Without you most
of the small towns would have to quit. So long,

and hurry back. Five reels.—R. W. Hickman,
Lyric theatre, Greenville, 111.—General patronage.

THE GRAIL: John Gilbert—Fair program pic-

ture. Had no kicks, but played better ones from
Gilbert. Five reels.—Halfway theatre. Halfway,
Mich.—General patronage.

THE LONE STAR RANGER: Tom Mix—If film

had been in good shape there would have been no
kick. This was sold for a new print by salesman.

When it got here was so old we had to use
a funnel to get the junk through the machine.
Jesse James used a gun in his day to get money.
Nowadays other means are taken. You are

charged for a picture and don’t get it. Condi-

tion is sure a sugar coated lemon. Sorry for

any exhibitor who tries to use the same print I

had.—C. L. Shanner, Cozy theatre. Page, Neb.

—

General patronage.

HELL’S HOLE: Buck Jones—This one good
for Saturday. However, they sure kick on dream
endings. Six reels.—Don Wilcox, Colome theatre,

Colome, S. D.—General patronage.

CAMEO KIRBY : John Gilbert—Gilbert is good,

as usual. Six reels would have been p.lenty.

Seven reels.—Don Wilcox, Colome theatre, Colome,
S. D.—General patronage.

Metro-Goldwyn
THE SNOB: John Gilbert—Excellent. Did not

register at box office here, however. Seven reels.

—A. G. Witwer, Grand theatre. Rainier, Ore.

—

Small town patronage.

MARRIED FLIRTS: Special cast—Fair. An
excellent picture of its type and of the type that

seems to be giving general satisfaction. Seven
reels.—Wilcox & Witt, Strand theatre, Irvine, Ky.
—General patronage.

HE WHO GETS SLAPPED: Lon Chaney—
This picture was hailed as a tonic for weak box
offices, but it fell short. Not the type for a neigh-

borhood house, although many compliments on
Chaney’s work. No business. Six and a half

reels.—Crosby Brothers. Lily theatre, Buffalo, N.
Y.—General patronage.

THE PRAIRIE WIFE: Special cast—Good so-

ciety Western drama. Stars not popular here. Av-
erage business.—A. G. Witwer, Grand theatre.

Rainier, Ore.—Smali town patronage.

LITTLE ROBINSON CRUSOE: Jackie Coogan

—Pleased all, kids and grown-ups as well. Six
reels.—Pace, Bauma & McGraw, Princess the-

atre, Traer, la.—General patronage.

LITTLE ROBINSON CRUSOE: Jackie Coogan
—Very good picture that drew the family, and
that’s what we all want. Six and a half reels.—
Crosby Brothers, Lily theatre, Buffalo, N. Y.

—

General patronage.

ALONG CAME RUTH: Viola Dana.—Makes
fine entertainment and entire cast does the thing
in the expected way. Viola Dana as usual, carries

the picture and is the center of attraction all

the way through and you don’t mind if she does.

My patrons like her and so do I. Five reels.

—

W. H. Brenner, Cozy theatre, Winchester, Ind.

—

General patronage.

REMEMBRANCE: Special cast—Good picture

but not the kind we want. Seven reels.—A. P.
Sitton & Son, Muse-U theatre, Tularosa, N. Mex.
—Small town patronage.

A FOOL’S AWAKENING: Special cast—A very
appropriate name for this one. It’s awful. Never
was a fool this big and any fool would have more
sense.—W. C. Perry, Tchula theatre, Tchula, Miss.

—General patronage.

A FOOL’S AWAKENING: A fair picture. Six
reels.—J. J. Mahonald, Alhambra theatre. Garri-

son, No. Dak.—Generai patronage.

BACKBONE: Sijecial cast—Good. Six reels.

—

A. P. Sitton & Son, Muse-U theatre, Tularosa, N.
Mex.—Small town patronage.

LITTLE OLD NEW YORK: Marion Davies-
Very good picture. Patrons well pleased. Ten
reels.—Giacoma Bros., Crystal theatre. Tombstone,
Ariz.—General patronage.

MLLE, MIDNIGHT : Mae Murray—Murray’s
best offering so far. It pleased all who saw it.

—J. J. Mahonald, Alhambra theatre. Garrison, No.
Dak.—General patronage.

IN THE PALACE OF THE KING: Special cast

—A good one and pleased well but failed at box
office. Eight reels..—Rex P. Barrett, Cozy theatre,

Columbia, Mo.—Small town patronage.

DON’T DOUBT YOUR HUSBAND: Viola Dana
—One of the best that we have run. All of Viola
Dana’s pictures make money for us. If you
haven’t played this one, then you are losing rent
money.—W. C. Perry. Tchula theatre. Tchula.
Miss.—General patronage.

DON’T DOUBT YOUR HUSBAND: Viola Dana
—Everyone here likes Viola Dana and this is one
of her best. The cast is good and this is the
style of picture they expect to see Dana in. Six

reels.—Mrs. B. Smith, Palace theatre, Rockmart,
Ga.—Small town patronage.

HALF-A-DOLLAR BILL: Anna Q. Nilsson

—

This has an all star cast but none of them were
well known here. On the merit of the picture

alone I did a splendid business. Just the kind
that small towns want. Full of action, most of

plot is of the sea. A darling kid in the cast

whose acting alone is worth the price of admis-
sion. Six reels.—Mrs. B. Smith. Palace theatre,

Rockmart, Ga.—Small town patronage.

SHERLOCK JR: Buster Keaton—A clean
comedy that will please any audience. Buster is

a real drawing card. I consider this one of his

best. Five reels.—W. M. Obrecht, Scenic theatre.

Rolfe, la.—General patronage.

HELD TO ANSWER: House Peters—A splen-

did little picture that many told me they enjoyed.
Just the thing for a Sunday program. Six reels.

—Mrs. B. Smith, Palace theatre, Rockmart, Ga.

—

Small town patronage.

ONE NIGHT IN ROME: Laurette Taylor—Just
a good program picture. Nothing extra.

—

"W. C.
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Perry, Tchula theatre, Tchula, Miss.—General pat-

ronage.

ONE NIGHT IN ROME: Laurette Taylor—

A

fair program picture. They apparently didn’t

care for anything with Rome hitched to it, so

many didn’t come out to see what it was about.

Seven reels.—Wm. E. Tragsdorf, Trags theatre,

Neillsville, Wis.—Small town patronage.

IN SEARCH OF A THRILL: Viola Dana—

A

good program. Six reels.—J. J. Mahonald, Alham-
bra theatre. Garrison, No. Dak.—-General patron-

age.

THE SHOOTING OF DAN McGREW: Barbara
La Marr—^Very good production that deserves a
better play date than in Lent. Six and a half

reels.—Crosby Brothers, Lily theatre, Buffalo, N.
Y.—General patronage.

THE RECOIL: Special cast—Good interesting

picture. Seven reels.—Crosby Brothers, Lily the-

atre, Buffalo, N. Y.—General patronage.

THE GREAT WHITE WAT: Anita Stewart—
Has all the necessary elements for a box office at-

traction and it pleased. Ten reels—Crosby Broth-

ers, Lily theatre, Buffalo, N. Y.—General patron-

age.

STRANGERS OF THE NIGHT: Special cast.—
This man Niblo can make them right. All of his

productions do good business. This one should

please any audience. Eight reels.—Crosby Brothers.

Lily theatre, Buffalo, N. Y.—General patronage.

TRUE AS STEEL: Aileen Pringle—Very good
picture. Seven reels.—Crosby Brothers, Lily the-

atre, Buffalo, N. Y.—General patronage.

FASHION ROW : Mae Murray—One of the best

from this star and it pleased. Seven and a half

reels.—Crosby Brothers, Lily theatre, Buffalo, N.
Y.—General patronage.

Paramount
THE AIR MAIL: Douglas Fairbanks. Jr.—This

picture is okay. It’s clean, and is also educa-
tional. ’The story shows you all about the United
States coast to coast air mail service, besides

carrying a story plot with lots of action in the
air. Don’t be the last to play this. It’s splen-

did. Seven reels.—L. P. Charles, Grand theatre,

Chetek, Wis.—Small town patronage.

CONTRABAND: Special cast—This is a very
entertaining little play with the freckled faced
“Covered Wagon” boy in an important part and
Lois Wilson handles the lead very nicely. People
enjoyed this picture a lot.—Charles Lee Hyde,
Grand theatre, Pierre, S. D.^—Small town pat-

ronage.

MISS BLUEBEARD: Bebe Daniels—This is the
type of picture that is "going over” this year.

Comedy is what it is, and Raymond Griffith sup-
plies that to perfection. You will find your
audience will agree that this is a real entertain-
ing picture. Keep your eye on this Raymond
Griffith. He is due for his name in the electric

lights.—Chas. H. Ryan, Milford theatre, Chicago,
111.—General patronage.

EMPTY HANDS: Jack Holt—Title has no box
office value. The few that came were fairly well
pleased. Holt no drawing card here. Seven
reels.—W. M. Obrecht, Scenic theatre, Rolfe,

Iowa.—General patronage.

NEW LIVES FOR OLD: Betty Compson

—

Played “New Lives For Old” last night and it is

a dandy pictttre. I think the best Compson I

have seen as far as her personal work goes. The
story is of real interest and the direction is fine.

—

Charles Lee Hyde, Grand theatre, Pierre, S. D.

—

Small town patronage.

THE GARDEN OF WEEDS: Betty Compson

—

Very elaborate and well acted, but not a Sunday
school picture. Failed considerable at box office

end.—Geo. J. Ritter, Regent theatre, Bogota,
N. J.—General patronage.

NORTH OF 36: Jack Holt—Pleased as well

as “Covered Wagon.” Seven reels.—Pace, Bauma
& McGraw, Princess theatre, Traer, la.—General

patronage.

NORTH OF 36: Jack Holt^I’ll be darned if it

isn’t true. I didn’t believe it. but found out that

it pleases as well as “’The Wagon.” Many said

they liked it better, but personally I do not think
it is quite as big. The fording of the Red River
with the big herd of longhorns is the high spot

in it. The Indian fight is not much, compared
with the one in “The Wagon.” Eight reels.

—

H. J. Eagan, American theatre. Wautoma, Wis.

—

Small town patronage.

THE DEVIL’S CARGO: Pauline Starke—This
is a dandy six reel show made into an eight reel

feature. It is not immoral but deals with im-
moral people, so that it is questionable whether
it should be shown on Sunday or not, but the
lesson is good and it has an interesting story.

Wallace Beery does some fine work in this.

—

Charles Lee Hyde, Grand theatre, Pierre, S. D.

—

Small town patronage.

FORBIDDEN PARADISE: Pola Negri—A very
good story well presented and thoroughly enjoyed
by our clientele. Eight reels.—Giacoma Bros.,

Crystal theatre. Tombstone, Ariz.

THE TOP OF THE WORLD: Special casl^
Story deals with life in South Africa and is an
interesting picture. Not big but worth the price

they ask for it.—Charles Lee Hyde, Grand thea-

tre, Pierre, S. D.—Small town patronage.

PETER PAN : Betty Bronson—Put this one
over big. Played it two days ; good business.

Pleased 90 per cent. You fellows that panned
this picture, just get out and let them know
what you have and they will come and thank you
for running it.—F. W. Houston, Lyric Amuse-
ment Co., Tekamah, Neb.—General patronage.

PETER PAN : Betty Bronson—This is a beau-
tiful picture. It seems to appeal to all ages and
classes and everyone seems to enjoy seeing it,

though it is apt to be a different crowd than
your regular movie fans in your house when you
show it.—Charles Lee Hyde, Grand theatre,
Pierre, S. D.—Small town patronage.

TOMORROW’S LOVE: Agnes Ayres— This
went over good on a Saturday. Enjoyable domes-
tic comedy.—Geo. J. Ritter, Regent theatre,
Bogota, N. J.—General patronage.

TOMORROW’S LOVE : Agnes Ayres—’This is

an attractive picture, not big but good and
pleases. It has a good comedy touch and an
interesting plot.—Charles Lee Hyde, Grand thea-
tre, Pierre, S. D.—Small town patronage.

FEET OF CLAY: Cecil B. De Mille—This is

not so good. Too long for the story and, though
it has some beautiful scenes and a good cast, they
can’t keep the crowd interested for ten reels.

—

Charles Lee Hyde, Grand theatre, Pierre. S. D.

—

Small town patronage.

THE WANDERER OF THE WASTELAND:
Jack Holt—Full house. Personally, I liked the
new photography and our patrons all seemed to

enjoy it. These Greys are the best money getters

of them all and. frankly, I want to say that you
small town exhibitors who do not play these had
better try one and possibly you will be voicing
the same opinion as I. Eight reels.—Ed Renner,
Eureka theatre, Zenda, Kan.—Small town pat-
ronage.

THE WANDERER OF THE WASTELAND:
Jack Holt—A beautiful picture in natural colors.

This color stuff pleases the majority here. Seven
reels.—Wayne Willis, Hollywood theatre, Stan-
ford, Mont.—General patronage.

HER LOVE STORY : Gloria Swanson—^Thls pic-
ture finished Gloria for me. She’d better stay
in France. The season’s greatest “flunk.” We
were forced to take this one in order to get the
few good ones of Paramount’s Famous Forty, but
never again !—W. M. Obrecht, Scenic theatre,
Rolfe, Iowa.—General patronage.

THE DAWN OF TOMORROW: Jacqueline
Logan—A good program picture for any small
town. Made good for me. One to please both
society and other classes that the small town
must cater to. Raymond Griffith is a type the
screen has needed. He’s great in this. Six
reels.—Mrs. B. Smith, Palace theatre, Rockmart,
Ga.—Small town patronage.

TO THE LAST MAN: Richard Dix—This one
drew good business and was generally liked.

Seven reels.—Don Wilcox, Colome theatre, Colome,
S. D.—General patronage.

TO THE LAST MAN : Richard Dix—A good
Zane Grey picture that has the title pull and
author’s power. Seven reels.—Wayne Willis, Hol-
lywood theatre, Stanford, Mont.—General pat-
ronage.

TONGUES OF FLAME: Thomas Meighan

—

While meant to be big, it falls considerably short
of being so for some reason. Only for Meighan,
it wouldn’t be any better than lots of other
pictures at the box office.—Geo. J. Ritter, Regent
theatre, Bogota, N. J.—General patronage.

WOMAN PROOF: 'Thomas Meighan—MacLean
made only one “Hottentot” and Meighan made
only one “Back Home And Broke,” but just the
same this is pretty good entertainment and drew
and pleased quite generally. Eight reels.—H. J.

Eagan. American theatre, Wautoma, Wis.—Small
town patronage.

TIGER LOVE: Antonio Moreno—One of Para-
mount’s very best and costs much less than some
not half so good. Has beautiful Spanish set-

tings, full of action, thrills, lots of outdoor
scenes with beautiful horses. It has everything
to make a picture interesting to everyone. Many
told me it was the best I have run. Moreno is

simply marvelous. In every picture he appears he
is the real star. Credit should be given where it

is due. His name in the cast means I can boost
and no one is ever disappointed. Six reels.—Mrs.
B. Smith. Palace theatre, Rockmart, Ga.—Small
town patronage.

THE STORY WITHOUT A NAME: Special

cast—Good picture.—Oneida theatre. Hemlock,
N. Y.—General patronage.

THE STORY WITHOUT A NAME: Special
cast—Good average program picture of the mellow
stamp. Six reels.—T. A. Shea, Palace theatre,

McGehee, Ark.—Neighborhood patronage.

ONLY 38: Lois Wilson—Not much to this one
but the cast. It drags too much. Seven reels.

—

Wayne Willis, Hollywood theatre, Stanford,

Mont.—General patronage.

WILD BILL HICKOCK: William S. Hart—Hart
lacks lots of being a dead one in my town. Every-
body was happy that Hart was back. On two
weakest days I did a bi^ business. Hart’s name
alone brought them in and all were pleased with
picture. Seven reels.—Mrs. B. Smith, Palace
theatre, Rockmart, Ga.—Small town patronage.

THE SIDE SHOW OF LIFE: Ernest Torrence
—A very good picture, but Ernest Torrence mis-

cast in this one.—F. W. Houston, Lyric Amuse-
ment Co., Tekamah, Neb.—General patronage.

THE SIDE SHOW OF LIFE: Ernest Torrence
—A very, very good picture with Torrence doing
the best work he has ever done in any picture.

The battle scenes are good and the French
atmosphere pervades the whole surroundings with
wonderful realism. Outside of some poor photog-

raphy in spots, this could well be classed as a
special. The paper is very poor on it, and were
this different it would add much to the drawing
power of the picture. Eight reels.—W. W. White,

Jefferson theatre, Jefferson City, Tenn.—General

patronage.

ZAZA : Gloria Swanson—Other attractions in

town caused business to be very poor on this.

Those who came were pleased. Personally en-

joyed it more than any Swanson I have used. It

will go better in small towns than many of her

pictures. Seven reels.—Mrs. B. Smith, Palace

theatre, Rockmart, Ga.—Small town patronage.

A MAN MUST LIVE: Richard Dix—Very good

picture.—Oneida theatre. Hemlock, N. Y.—Gen-

eral patronage.

PIED PIPER JtALONE: ’Thomas Meighan—An
old one but we paid good money on it. No doubt

it was a very good picture but the print we re-

ceived from the Cincinnati office was in very bad

condition. Many scenes missing and the print
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rainy. We don’t get the service from Cincinnati

that we used to get from Detroit.—F. H. Staup,

Capitol theatre. Delphos, Ohio.—General pat-

ronage.

THE NEXT CORNER: Lon Chaney—Business

fair only. Very good picture. Seven reels.—Ira

Stevens, Whynot theatre, Greenfield, Ind.-—Gen-
eral patronage.

FLAMING BARRIERS: Special cast
—

'This type

of picture always goes good in a small town.

Has action, comedy, thrills. Six reels.—Don Wil-

cox, Colome theatre, Colome, S. D.—General pat-

ronage.

THE CODE OF THE SEA: Special cast—

A

splendid picture of the sea. One of the best of

its kind that I have run. Business was off on
account of a banquet next door to us. However,
we made expenses on this one.—W. C. Perry,

Tchula theatre, Tchula, Miss.—General patronage.

RACING HEARTS: Agnes Ayres—Plenty of

action with an interesting auto race. Six reels.

—

Don Wilcox, Colome theatre, Colome, S. D.

—

General patronage.

MEN : Pola Negri—A big picture. Star great.

But too much rough and suggestive stuff for

country towns. A city picture. Small towns
cannot get away with it.—Bert Silver, Silver

Family theatre, Greenville, Mich.—General pat-

ronage.

THE FAST SET: Betty Compson—A slow mov-
ing affair that could have been hopped up a little

if it had been put in 5 reels. Betty has picked

up a new strut somewhere which is painful to

look at. They don’t do much but sit around
and pose and talk. About as much action as a
funei-al. Seven reels.—Wm. E. Tragsdorf, Trags
theatre, Neillesville, Wis.—Small town patronage.

OPEN ALL NIGHT: Viola Dana—One of the

poorest pictures we ever had. Not one patron

satisfied.—Oneida theatre. Hemlock, N. Y.—Gen-
eral patronage.

OPEN ALL NIGHT: Viola Dana—Didn’t expect

much after reading reports and didn’t get much.
Absolutely nothing to it. I’m glad it’s come and
gone. Viola popular here, but such trash is hurt-

ing her.—R. L. Nowell, Idlehour theatre, Monroe,
Ga.—General patronage.

THE NE’ER-DO-WELL: Thomas Meighan—

A

very nice program offering. Our fans like

Meighan very much. Drew a good business.

Eight reels.—J. J. Mahonald, Alhambra theatre.

Garrison, N. Dak.—General patronage.

BACK HOME AND BROKE: Thomas Meighan
—^Had too much opposition. Picture fair, al-

though old print. Nothing to rave over. Story

could be done in five or six reels. Acting good,

direction good, everything fair except price, and
as usual Paramount got the red ink. Seven
reels.—O. R. Oates, Bridge theatre, Petersburg,

W. Va.—Small town patronage.

THE SPANISH DANCER: Pola Negri—A very

good program. Best Negri I have seen yet.

Pleased all. Nine reels.—J. J. Mahonald, Alham-
bra theatre. Garrison, N. Dak.—General patronage.

SINGER JIM McKEE: William S. Hart—

A

fair picture but not suited to the actor. Seven
reels.—J. J. Mahonald, Alhambra theatre. Garri-

son, No. Dak.—General patronage.

TIGER LOVE: Special cast—A fair program
offering with not much drawing power. Six reels.

—J. J. Mahonald. Alhambra theatre. Garrison,

N. Dak.—General patronage.

THE BORDER LEGION: Special cast—A fine

Western story. Ought to please any audience
that likes out of doors action pictures.—Bert
Silver, Silver Family 'Theatre, Greenville, Mich,

—

General patronage.

STEPHEN STEPS OUT: Douglas Fairbanks,
Jr.

—

As I had never seen this chap, I bought this.

I have enough, although it did draw the kids.

Six reels.—Don Wilcox, Colome theatre, Colome,
S. D.—General patronage.

THE CODE OF THE SEA: Rod La Rocque—
I expected more in this one than I got. The
storm scenes are wonderful but the rest of it not
so good. Six reels.—N. E. Frank, Regent thea-

tre, Wayland, Mich.—Small town patronage.

PRODIGAL DAUGHTERS: Gloria Swanson

—

Very comfortable. Six reels.—E. Korenowski,
A-Muz-U theatre, Pittsburg, Okla.—Small town
patronage.

MAKING A MAN: Jack Holt—Pleased 90 per
cent of my patrons.—^E. Korenowski, A-Muz-U
theatre, Pittsburg, Okla.—Small town patronage.

THE PblDE OP PALOMAR: Special cast—
Good picture.—E. Korenowski, A-Muz-U theatre,

Pittsburg, Okla.—Small town patronage.

SALOMY JANE: Jacqueline Logan—This one
will get by on an off night. Seven reels.—Don
Wilcox, Colome theatre, Colome, S. D.—General
patronage.

BACK HOME AND BROKE: Thomas Meighan
—It certainly was a fine picture. Eight reels.

—

E. Korenowski, A-Muz-U theatre, Pittsburg, Okla.

—Small town patronage.

KICK IN : Betty Compson—-Extremely good
crook story.—E. Korenowski, A-Muz-U theatre,

Pittsburg, Okla.—Small town patronage.

WILD BILL HICKOK: William S. Hart—

A

good Hart picture. Business fair. An old one
and in fair condition. Six reels.—Ira Stevens,

Whynot theatre, Greenfield, Ind.—General pat-

ronage.

THE EXCITERS: Bebe Daniels—Good crook
story.—E. Korenowski, A-Muz-U theatre, Pitts-

burg, Okla.—Small town patronage.

THE CALL OF THE CANYON: Richard Dix—
A real Zane Grey picture. Film good. Well liked

and fair business. Seven i-eels.—Ira Stevens,

Whynot theatre, Greenfield, Ind.—General pat-

ronage.

THE TRAIL OF THE LONESOME PINE:
Mary Miles Minter—Old but good.—E. Koren-
owski, A-Muz-U theatre, Pittsburg, Okla.—Small
town patronage.

THE TRAIL OF THE LONESOME PINE:
Mary Miles Minter—An excellent picture with
great drawing power for the small town. I ran
this with Chapter 5 of “Telephone Girl.’’ ’This

sure made a good offering. Everybody well satis-

fied and said so. Six reels.—J. J. Mahonald,
Alhambra theatre. Garrison, No. Dak.—General

patronage.

WHILE SATAN SLEEPS: Jack Holt— Very
good picture.—E. Korenowski, A-Muz-U theatre,

Pittsburg, Okla.—Small town patronage.

THE FIGHTING COWARD: Cullen Landis—
Cullen good. Fine picture and got some money
on it. Old Southern stories will always get them.
Action fine. Seven reels.—Ira Stevens, Whynot
theatre, Greenfield, Ind.—General patronage.

THE FIGHTING COWARD: Cullen Landis—
Simply "great.” One of the best ever and Landis
is the real star. Of course. Torrence is fine. You
should boost this big. We did and all came.
Everyone was pleased. Makes you feel proud to

run a picture like this. Eight reels.—Mrs. B.

Smith, Palace theatre, Rockmart, Ga.—Small town
patronage.

THE FIGHTING COWARD: Cullen Landis—

A

dandy picture with some poor photos. Picture
has a good many river boat scenes, but not a
thing on the set of photos that I received to indi-

cate it. Wish Paramount would pep up their

poster department, for it takes more than their

trademark to get them in here. Seven reels.

—

A. D. Brawner, Jewel theatre. Hooker, Okla.

—

Small town patronage.

HIS CHILDREN’S CHILDREN; Bebe Daniels—
Ran this the day after “Covered Wagon” and had
a very poor crowd. A very good picture. Eight
reels.—Andrew Rapp, Theatorium theatre, Em-
lenton. Pa.—General patronage.

MY AMERICAN WIFE: Gloria Swanson—
Gloria Swanson pleases here.—E. Korenowski,
A-Muz-U theatre, Pittsburg, Okla.—Small town
patronage.

MY AMERICAN WIFE; Gloria Swanson

—

Gloria poses too much to suit my audiences. Too
much like Katherine MacDonald does. Tony
played a fair part. Fair picture whole way
through except on rental.—O. R. Oates, Bridge
theatre, Petersburg, W. Va.—Small town pat-

ronage.

THE HERITAGE OF THE DESERT: Bebe
Daniels—Good drawing power at box office. Pic-

ture follows book poorly, thereby proving disap-

pointing. Six reels.—Harry Puterbaugh, Victory
theatre, Milledgeville, 111.—General patronage.

THE HERITAGE OF THE DESERT: Bebo
Daniels—Just a fair picture, as usual of Para-
mount. Eight reels.—Louis J. Frana, Olympic
theatre, Calmar, la.—General patronage.

THE CHEAT: Pola Negri—Personally I thought
this a very good picture. Pola doesn’t draw here
for some reason. Eight reels.—Don Wilcox,
Colome theatre, Colome, S. D.—General patronage.

THE CHEAT: Pola Negri—Will say that this

is our first offering of this star and if the others
are as good would consider them okay as pro-
gram offering, as my patrons said good. ’This

is an elaborate production with what I call a
good story under it. and if your show is not too
far out in the sticks, should please. Eight reels.

—Ed Renner, Eureka theatre, Zenda, Kan.—Small
town patronage.

SINNERS IN HEAVEN: Richard Dix—A pic-

ture that pleased all.—Oneida theatre. Hemlock,
N. Y.—General patronage.

SINNERS IN HEAVEN: Richard Dix—A good
feature with nothing to offend as some might
expect. Ran it immediately following pubKea-
tion in local paper as serial, which helped busi-
ness. If your local paper runs serials, get in,

touch with the editor and you can get some-
good tie-ups on pictures made from the stories-

Eight reels.—Louis A. Van Alstyne, Quality thea-
tre, Cullom, III.—General patronage.

SINNERS IN HEAVEN: Richard Dix—Good
picture ; lots of good comments. Business fair.

—

F. W. Houston, Lyric Amusement Co., Tekamah,
Neb.—General patronage.

THE HUMMING BIRD: Gloria Swanson—Very
good picture. Pleased 90 per cent. Eight reels.

—

Louis J. Frana, Olympic theatre, Calmar, la.

—

General patronage.

THE HUMMING BIRD: Gloria Swanson—One
of the best pictures in a long time. Acting
very good. Will say the same as most all exhibi-

tors have said. A No. 1. Give us more like this

one. Great box office value. Eight reels.

—

Schaghticoke Amusement Association, Schaghti-
coke, N. Y.—General patronage.

ARGENTINE LOVE: Bebe Daniels— Good
enough, but nothing to go wild over. Business

average.—Geo. J. Ritter, Regent theatre, Bogota,

N. J.—General patronage.

THE COVERED WAGON: James Cruze—Ran
this two nights and had the best crowds in years.

I used an orchestra and everybody was pleased.

This is a wonderful picture. Charged 60-25c ad-
mission. Ten reels.—Andrew Rapp, Theatorium
theatre, Emlenton, Pa.—General patronage.

HOLLYWOOD: James Cruze—Have seen some-

adverse reports on this one, but personally will

say that this got over very nicely, as it was some-
thing different and also had about all the stars

in it I ever heard of. The fact that we play a
great deal of Paramount might have been the
cause of this making the hit it did, as everyone
had a chance to see their favored star. Nine
reels.—Ed Renner, Eureka theatre, Zenda, Kan.

—

Small town patronage.

STEPHEN STEPS OUT: Douglas Fairbanks, Jr.

—One of those kind of pictures that gets no praise

nor a knock, as it just gets over and that is all.

Not much story and the whole situation very
light. If you have it bought, would advise you
just say you had a show and no more. Six reels.

—Ed Renner, Eureka theatre, Zenda, Kan.—Small
town patronage.

ADAM AND EVA: Marion Davies—Just a pro-

gram picture, no more. Has a few good punches
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of comedy but most of it seemed to be slow.

Paramount failed to send us all of the picture,

so we had to announce the end, as that part was
missing. This thing is what hurts my show.

Seven reels.—Ed Renner, Eureka theatre, Zenda,

Kan.—Small town patronage.

PIED PIPER MALONE: Thomas Meighan—
Thumbs up. A good picture and one that will

please everyone. You can’t go wrong on this one.

Eight reels.—Jos. W. Springer, Strand theatre,

Elizabethtown, Ind.—General patronage.

BLUEBEARD’S EIGHTH WIFE: Gloria Swan-
son—If Gloria is liked by your patrons, will say

this will get by. as it is neither her best nor her

poorest. Just average. Would class it a good

program offering. Eight reels.—Ed Renner,

Eureka theatre, Zenda, Kan.—Small town pat-

ronage.

Pathe
GIRL SHY : Harold Lloyd—A picture that

everybody liked and brings extra business. But
price on these Lloyd pictures is too high. Pathe

gets most of the profits. Eight reels.—Halfway
theatre. Halfway, Mich.—General patronage.

GIRL SHY : Harold Lloyd—Very good and did

real good at box office. Seems to me they want
this kind of stuff, because people that do not come
out for anything else come for these.—Geo. J.

Ritter, Regent theatre, Bogota. N. J.—General

patronage.

Principal
THE MINE WITH THE IRON DOOR: Special

cast—Excellent Harold Bell Wright story, well

done by Sam Wood. Generally this picture should

give entire satisfaction. Eight reels.—Wilcox &
Witt, Strand theatre, Irvine, Ky.—General pat-

ronage.

HELEN’S BABIES: Bagy Peggy. A fine pro-

gram picture that pleased young and old for us

on a Saturday night. Baby Peggy is very well

liked by the children in our town. Six reels.

—

C. A. Anglemire, "Y” theatre, Nazareth. Pa.

—

Better class patronage.

HELEN’S BABIES: Baby Peggy—Good comedy
feature. Went over fine with us. Good box office

picture.—Gatliff theatre, Gatliff, Ky.—General pat-

ronage.

Prod. Dist. Corp.
TWO SHALL BE BORN: Special cast—A good

picture. Well liked and people told me it was
fine. Seven reels.—Ira Stevens, Whynot theatre,

Greenfield, Ind.—General patronage.

THE FLAMING FORTIES: Harry Carey—Fel-
low Exhibitors, listen. Do not judge Harry Carey
by his past performances in F. B. O. pictures but

book every one he has made with Producers Dis-

tributing Corp., under Hunt Stromberg. They are

100 per cent entertainment and. Friends, they are

better than half of the so-called specials. Six

reels.—Gunther & Metzger, Palace theatre, Syra-

cuse, Neb.—Small town patronage.

THE FLAMING FORTIES: Harry Carey—
Cary still draws them in, but there is a lot of

poor photography in this picture, but they said

it was good. Never had a kick, so we should

worry, as we had plenty of coin to jingle at the
box office. Six reels.—J. E. Ridgeway, Lyric the-

atre. Coon Rapids, la.—General patronage.

ROARING RAILS: Harry Carey—An excellent

melodrama. As good as many so-called specials.

—

F. H. Staup, Capitol theatre, Delphos, Ohio.—Gen-
eral patronage.

THE WISE VIRGIN: Patsy Ruth Miller—Not
so good, yet will get by with a good comedy. Just
an average program picture that will please 60
cent. Six reels.—J. E. Ridgeway, Lyric theatre,

Coon Rapids, la.—General patronage.

HOLD YOUR BREATH: Dorothy Devore—An
excellent farce comedy. If this doesn’t please,

nothing will.—F. H. Staup, Capitol theatre. Del-

phos, Ohio.—General patronage.

THE GIRL ON THE STAIRS: Patsy Ruth Mil-

ler—This is a dandy, although title did not draw
first night. 'Those that did see it sure advertised

it good and we sure had a full house the second
night. Step on it and make a good piece of

money, as it can be bought right. Some said "best

show ever saw,” others said "best since ‘Covered

Wagon.’ ’’ Admission 10-25c. Seven reels.—J. E.

Ridgeway, Lyric theatre. Coon Rapids, la.—Gen-
eral patronage.

WHAT SHALL I DO: Dorothy Mackaill—Real
good picture and weil received. Six reels.—Cros-

by Brothers, Lily theatre Buffalo, N. Y.—General
patronage.

THE HOOSIER SCHOOLMASTER: Special

cast—Nothing to this. Poorest in years. Six

reels.—Louis J. Prana, Olympic theatre, Calmar,
la.—General patronage.

WANDERING HUSBANDS: Special cast—Real

good and pleased everybody. Seven reels.—Crosby
Brothers. Lily theatre, Buffalo, N. Y.—General
patronage.

ROARING RAILS: Harry Carey—Harry has

made a hit with us here. Our patrons seem to

like him. Five reels.—Louis J. Frana, Olympic
theatre. Calmar. la.—General patronage.

SOFT SHOES: Harry Carey—Fair picture. Not
as good as others played. Business fair. Six

reels.—Ira Stevens, Whynot theatre, Greenfield,

Ind.—General patronage.

SOFT SHOES: Harry Carey—Not so good as

his others, but will please however. Better keep

Carey in Westerns and iet well enough alone. Six

reels.—W. E. Elkin, Temple theatre, Aberdeen,
Miss.—Neighborhood patronage.

THE CRITICAL AGE: Special cast—11113 can

be used most any place as a program offering.

Six reels.—Don Wilcox, Colome theatre, Colome,

S. D.—General patronage.

THE OLD FOOL: Special cast—You should all

show this picture as it carries a real lesson. Six

reels.—Don Wilcox Colome theatre, Colome, S. D.

—General patronage.

GRIT: Special cast—Fairly good picture. Six

reels.—Crosby Brothers, Lily theatre, Buffalo, N.
Y.—General patronage.

HIS DARKER SELF: Lloyd Hamilton.—Amus-
ing but did not please. Five reels.—Crosby Broth-

ers, Lily theatre, Buffalo, N. Y.—General patron-

age.

JUST LIKE A WOMAN: Marguerite De La
Motte—There are so many programs better than
this, it isn’t worth consideration at any price.

Seven reels.—Don Wilcox, Colome theatre, Colome,
S. D.—General patronage.

Selznick
VENGEANCE OF THE DEEP: Special tfest—

A darn good little program picture that can be

bought right. Even though it is a little old, it is

well made. Sorry some of the big producers did

not go out of business instead of Selznick. Six

reels.—O. R. Oates, Bridge theatre, Petersburg,

W. Va.—Small town patronage.

THE RIGHT OF THE STRONGEST: Special

cast—Can’t give this one much, but I had to have

action pictures and this filled the bill. Photog-
raphy very poor. Too dark and tinted with green.
The western crowd liked it. Six reels.—J. M.
Thoma, Postville theatre, Postville, Iowa.—General
patronage.

United Artists
GARRISON’S FINISH: Jack Pickford—As good

a picture as anyone would wish to see. Showed
this to Saturday night crowd. Seemed to please
100 per cent. Many favorable comments and no
walk-outs. Eight reels.—J. E. Ridgeway, Lyric
theatre, Coon Rapids, la.—General patronage.

SALOME: Nazimova—It would have been all

right if the photographer had forgotten to unmask
his lense when he photographed it. Old and aw-
ful. Six reels.—Oscar Hansen, Jefferson theatre,
Goshen, Ind.—General patronage.

WAY DOWN EAST: D. W. Griffith—Very
good, but entirely too iong, as eight reels is long
enough for any show. This drew well against
strong opposition and pleased 100 per cent. Buy
it and step on the gas and you can’t go wrong.
Eleven reels.—J. E. Ridgeway, Lyric theatre, Coon
Rapids, la.—General patronage.

A WOMAN OF PARIS: Edna Purviance—

A

fine picture well acted and had very good business
two days. Well liked. Seven reels.—Ira Stevens,
Whynot theatre, Greenfield, Ind.—General patron-
age.

THE MARK OF ZORRO: Douglas Fairbanks

—

Here is another good one, old but good, and
draws like a mustard plaster. Will please fully

85 per cent and can be bought right. Eight reels.

—J. E. Ridgeway, Lyric theatre, Coon Rapids, la.

—General patronage.

Universal
STRAIGHT THROUGH: William Desmond—

'This is a new one of this star and he sure is

there and over. This picture is all one could wish
for in a small town and he is well patronized
here. This was sent me in place of a Hoot Gib-
son that I had booked, and don’t know why as
I had no explanation from the exchange. I was
booked with "The Saddle Hawk.” Five reels.

—

C. V. Anderson, Oak theatre, Oakdale, Neb.-—Gen-
eral patronage.

THE SADDLE HAWK: Hoot Gibson—Just a
fair ordinary outdoor picture without much merit.

Not up to the standard of many a Gibson I have
run. Not suitable for the large playhouse. I was
disappointed in this picture. Six reels.—Chas. H.
Ryan. Milford theatre, Chicago, 111.—General pat-
ronage.

HIT AND RUN : Hoot Gibson—Business big.

Want more of that class of pictures. Six reels.

—Ira Stevens, Whynot theatre, Greenfield, Ind.

—

General patronage.

HIT AND RUN : Hoot Gibson—A good picture.

Ran on Saturday to biggest crowd yet. How they
flocked in that night. Acting of Hoot best I have
seen. This picture should please most any sport

loving fan. Impossible, but that’s what they want.
Six reels.—R. L. Nowell, Idlehour theatre, Monroe,
Ga.—General patronage.

HIT AND RUN : Hoot Gibson—Hoot dragged
them in and satisfied every class of patronage. No
adverse criticism from anyone. To tell the par-
ticulars, picked up some change on this one. Sorry
Uncle Carl won’t stay out of the exhibitors’ field

where he is of value to us. Six reels.—O. R.

Oates, Bridge theatre, Petersburg, W. Va.—Small
town patronage.

RIDIN’ PRETTY: William Desmond—Fair
Western. Desmond has never knocked ’em out of

their seats here so far. His pictures get by.

though, and that is about all. Five reels.—Rex
P. Barrett, Cozy theatre, Columbia, Mo.—Small
town patronage.

RIDING PRETTY: William Desmond—A good
comedy drama, though not a Western by any
means. Think it will please. Five reels.—S. G.

Fry. Palace theatre, Omaha, Tex.—General pat-

ronage.

FIGHTING FURY: Jack Hoxie—A fair West-
ern. A regular Saturday picture. —Bert Silver,

Family theatre, Greenville. Mich.—General pat-

ronage.

FIGHTING FURY: Jack Hoxie—Fair price,

good print ; courteous treatment from Washington.
Good crowd, no opposition, what more could be
asked? Not quite up to the standard Hoxie sub-

ject, although pretty good. Good susi>ense. Five

reels—O. R. Oates. Bridge theatre, Petersburg, W.
Va.—Small town patronage.

FIGHTING FURY: Jack Hoxie—Hoxie not so

good in this one. Lots of fight but not much
else. Five reels—Rex P. Barrett, Oozy theatre,

Columbia, Mo.—Small town patronage.

OH DOCTOR: Reginald Denny—Wally Reid
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type of story and excellent entertainment for any
audience. Seven reels.—Wilcox & Witt, Strand

theatre, Irvine, Ky.—General patronage.

THE SIGNAL TOWER: Virginia Valli—^Nice

railroad story. Good acting. Pleased 100 per cent,

and you can buy Universal at a fair price. Seven

reels—Halfway theatre, Hlfway, Mich.—General

patronage.

THE TORNADO: House Peters—Thumbs up.

A picture above the average and pleased most who
saw it. Better than the average Jewel. Ran
this for the benefit of Southern Indiana tornado
victims and made them a little bit. Seven reels.

—Jos. W. Springer, Strand theatre, Elizabethtown,

Ind.—General patronage.

THE TORNADO : House Peters—Good melo-
drama. Splendid flood scenes. Did a pleasing

business. Seven reels.—A. G. Witwer, Grand the-

atre, Rainier, Ore.—Small town patronage.

THE PHANTOM HORSEMEN: Jack Hoxie—
One half of print was missing and the rest noth-

ing to it. Five reels.—E. Korenowski, A-Muz-U
theatre, Pittsburgh, Okla.—Small town patronage.

THE FAST WORKER: Reginald Denny—-A
rather good comedy drama that seemed to please

the majority. Denny has never pulled them in

for us, but played this in connection with vaude-
ville against “America” and did better than aver-

age business. Seven reels.—A. G. Witwer, Grand
theatre. Rainier, Ore.—Small town patronage.

THE HURRICANE KID: Hoot Gibson—
Thumbs up. A real good Western picture that
drew a good Saturday night crowd and pleased
them. Not Hoot’s best but very good. Six reels.

—

Jos. W. Springer, Strand theatre, Elizabethtown,
Ind.—General patronage.

THE GALLOPING ACE: Jack Hoxie—Good
Western. Hoot and Jack always go well here.

—

A. P. Sitton & Son, Muse-U theatre, Tularosa, N.
Mex.—Small town patronage.

THE LAW FORBIDS: Baby Peggy—^Very
good. Didn’t do much, but no fault of the picture.

Six reels.—A. P. Sitton & Son, Muse-U theatre,

'Tularosa, N. Mex.—Small town patronage.

THE LAW FORBIDS: Baby Peggy—A “JevC^”
in every sense of the word. A picture that will

get down under the skin of your most hard-boiled
fan. Plenty of good comedy, a good cast and an
A. No. 1 show in every respect. Can recommend
it to anyone anywhere. Six reels.—Louis A. Van
Alstyne, Quality theatre, Cullom, 111.—General
patronage.

K—^THE UNKNOWN: Virginia Valli—This is

another one of those that they talk about for
weeks after you have shown them. Wish we
would have more like this, as it pleased all. Six
reels.-—C. V. Anderson, Oak theatre, Oakdale,
Neb.—General patronage.

THE BACK TRAIL: Jack Hoxie—Just pro-
gram. Five reels.-—A. P. Sitton & Son, Muse-U
theatre, Tularosa, N. Mex.—Small town patronage.

DARING CHANCES: Jack Hoxie—One of
Hoxie’s poorest pictures. Acts like a sick sheep
instead of a real blooded man. If he doesn’t do
better in the next ones, am going to shelve him
for the present. Ranch riders saved him. His
white horse helped too. Five reels—O. R. Oates,
Bridge theatre, Petersburg, W. Va.—Small town
patronage.

DARING CHANCES: Jack Hoxie—Good West-
ern, but not up to his average. Five reels.—A.
P. Sitton & Son, Muse-U theatre, ’Tularosa, N.
Mex,—Small town patronage.

THE SUNSET TRIAL: William Desmond

—

Good business. Weather bad. Desmond is a good
card in serials or in features. Five reels.—Ira
Stevens, Whynot theatre, Greenfield, Ind.—General
patronage.
THE SUNSET TRIAL: William Desmond—

•

Very good for program picture. Five reels.—A.
P. Sitton & Son, Muse-U theatre, ’Tularosa, N.
Mex.—Small town patronage.

A LADY OF QUALI’TY : Virginia Valli—Good
picture but not for :is. Eight reels.—A. P. Sit-
ton & Son, Muse-U theatre, ’Tularosa, N. Mex.

—

Small town patronage.

’THE MIDNIGHT MESSAGE: Special cast—
Fair program.—E. Korenowski, A-Muz-U theatre,
Pittsburgh, Okla.—Small town patronage.

THE RIDIN’ KID FROM POWDER RIVER:
Hoot Gibson—Fine. Hoot is in his natural ele-
ment. Always goes over big here, except in
“Slinky.” Didn’t like him in that. Six reels.

—

A. P. Sitton & Son, Muse-U theatre, ’Tularosa, N.
Mex.—Small town patronage.

THE SIGNAL TOWER; Virginia Valli—Good
picture, but not for us. Seven reels.—A. P. Sit-
ton & Son, Muse-U theatre, Tularosa, N. Mex.

—

Small town patronage,

THE FIGHTING AMERICAN: Pat O’Malley-
Fine I Plenty of action and well directed and

acted. Six reels.—A. P. Sitton & Son, Muse-U
theatre, Tularosa, N. Mex.—Small town patronage.

RIDE FOR YOUR LIFE: Hoot Gibson—Fine
picture. Good drawing card.—E. Korenowski, A-
Muz-U theatre, Pittsburg, Okla.—Small town pat-
ronage.

THE RECKLESS AGE: Reginald Denny—
Nothing extraordinary. Much over-advertised,

therefore, a disappointment. Failed to draw.
Seven reels.—Rex P. Barrett, Cozy theatre, Colum-
bia, Mo.—Small town patronage.

THE RECKLESS AGE: Reginald Denny-
Fine. Push it to the limit. Denny always goes
big here because his pictures are always fine.

Clear cut and, above all, clean. Seven reels.

—

A. P. Sitton & Son, Muse-U theatre, Tularosa, N.
Mex.—Small town patronage.

BIG TIMBER: William Desmond—Picture darn
good for Saturday business. Had basketball game
for opposition, but had fair business. Bought at

fair price. Bill is not up with Hoxie or Gibson
by several notches and no one can show me where
he is. Five reels.—O. R. Oates, Bridge theatre,

Petersburg, W. Va.—Small town patronage.

BIG TIMBER: William Desmond—Desmond is

fast establishing himself with our customers by
his real dramatic ability. Five reels.—Frank
Atkins, Jr., Lyric theatre, Marysville, Cal.—Gen-
eral patronage.

EXCITEMENT: Laura LaPlante—Better than
usual run of Universal pictures.—E. Korenowski.
A-Muz-U theatre, Pittsburg, Okla.—Small town
patronage.

EXCITEMENT: Laura LaPlante—Very good;
you can’t go wrong on it. Kve reels.—A. P.
Sitton & Son, Muse-U theatre, Tularosa, N. Mex.
—Small town patronage.

STOLEN SECRETS: Herbert Rawlinson—Just
another picture. Five reels.—E. Korenowski, A-
Muz-U theatre, Pittsburg, Okla.—Small town pat-
ronage.

STOLEN SECRETS: Herbert Rawlinson—Just
a picture. Five reels.—Don Wilcox, Colome thea-
tre, Colome, S. D.—General patronage.

THE FAMILY SECRET: Baby Peggy—This is

a fine picture and pleases all classes. You can’t
go wrong on this, as the story and all is good.
Six reels.—C. V. Anderson, Oak theatre, Oakdale,
Neb.—General patronage.

THE HUNCHBACK OF NOTRE DAME: Lon
Chaney—Double extra fine. You can’t go wrong.
Exploit to the limit. You won’t regret it. Ten
reels.—A. P. Sitton & Son, Muse-U theatre, Tula-
rosa, N. Mex.—Small town patronage.

DARK STAIRWAYS; Herbert Rawlinson—Fair.

A. P. Sitton & Son, Muse-U theatre, ’Tularosa,

N. Mex.—Small town patronage.

FOOL’S HIGHWAY; Mary Philbln — Extra
good. Don’t fear to push it. Seven reels.—A. P.
Sitton & Son, Muse-U theatre, Tularosa, N. Mex.
—Small town patronage.

THUNDERING DAWN: J. Warren Kerrigan

—

Good picture but not our kind. Seven reels.

—

A. P. Sitton & Son, Muse-U theatre, Tularosa,
N. Mex.—Small town patronage.

BEHIND THE CURTAIN: Special cast—Only
fair. Five reels.—A. P. Sitton & Son, Muse-U
theatre, Tularosa, N. Mex.—Small town patronage.

MEN IN THE RAW: Jack Hoxie—Fairly good
Western. Average business. Some of the patrons
complained about such impossible situations,

which we agree would look better in a slapstick

comedy. Five reels.—A. G. Witwer, Grand thea-
tre, Rainier, Ore.—Small town patronage.

THE STORM DAUGHTER: Priscilla Dean-
Lost on this. Star or kind of picture does not

take here. Five reels.—A. P. Sitton & Son,
Muse-U theatre, Tularosa, N. Mex.—Small town
patronage.

THE STORM DAUGHTER: Priscilla Dean-
Good picture and well liked. Seven reels.—Ira

Stevens, Whynot theatre, Greenfield, Ind.—General
patronage.

THE RED WARNING: Jack Hoxie—Good pic-

ture. Pleased nearly all. Five reels.—Oneida
theatre. Hemlock, N. Y.—General patronage.

THE UNTAMABLE: Gladys Walton—This is

not the kind of picture for Gladys Walton. Abso-
lutely nothing to it. Five reels.—Andrew Rapp,
Theatorium theatre, Emlenton, Pa.—General pat-
ronage.

THE DANCING CHEAT: Herbert Rawlinson—
As a program, fair. Five reels.—Don Wilcox,
Colome theatre, Colome, S. D.—General patronage.

THE THUNDERING DAWN: J. Warren Ker-
rigan—Business fair. Very good picture.—Ira
Stevens. Whynot theatre, Greenfield, Ind.—Gen-
eral patronage.

Vitagraph
GREATER THAN MARRIAGE: Special cast—

Fair picture. Did not draw. People don’t like

the cave stuff here. Want action. Eight reels.

—Ira Stevens, Whynot theatre, Greenfield, Ind.

—

General patronage.

BETWEEN FRIENDS; Lou Tellegen—Slow
moving society drama. Seven reels.—Don Wilcox,
Colome theatre. Colome, S. D.—General patronage.

BETWEEN FRIENDS: Lou Tellegen—Good
program offering. Average business. Seven reels.
•—A. G. Witwer, Grand theatre. Rainier, Ore.

—

Small town patronage.

CAPTAIN BLOOD: J. Warren Kerrigan

—

Poorest business I ever had on Vitagraph. Lost
money. People won’t come out to see costume
pictures. Ten reels. —Ira Stevens, Whynot the-
atre, Greenfield, Ind.—General patronage.

CAPTAIN BLOOD: J. Warren Kerrigan

—

A great production. The equal of “Sea Hawk”
in production. Photography excellent. A great
picture of its type, but subject to taking flops

according to mood of patrons on date of show-
ing. Eleven reels.—Wilcox & Witt, Strand the-
atre. Irvine, Ky.—^General patronage.

THE CLEAN HEART: Percy Marmont—^Very
poor indeed. We played it two nights and didn’t
clear expenses on the second. Too long and
drawn out. Absolutely nothing to it. Eight
reels.—W. E. Elkin, Temple theatre, Aberdeen,
Miss.—Neighborhood patronage.

BORROWED HUSBANDS: Special east—
Would not call this ansrthing big by any means.
A couple of good jokes, the rest just a picture.

—

Geo. J. Ritter, Regent theatre, Bogota, N. J.

—

General patronage.

THE MAN NEXT DOOR: Alice Calhoun—

A

fair program picture. Six reels.—Wayne Willis,

Hollywood theatre, Stanford, Mont.—General pat-
ronage.

THE CODE OP THE WILDERNESS: Special
cast—Don’t miss this one if you play Westerns.
It is one that will certainly please. There is

good comedy all the way through, injected by
Otis Harlan, who is very good. Seven reels.

—

H. J. Eagan, American theatre, Wautoma, Wis.

—

Small town patronage.

THE MAN FROM BRODNEY’S: J. Warren
Kerrigan—A good picture and pleased 90 per cent

here. Eight reels. Don Wilcox, Colome theatre,

Colome, S. D.—General patronage.

THE MAN FROM BRODNEY’S: J. Warren
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Kerrigan—^Mystical kingdom type. Story excel-
lently produced with plenty of action, suspense,
romance and everything. A general audience pic-

ture. Eight reels.—Wilcox & Witt, Strand the-

atre, Irvine, Ky.—General patronage.

BEHOLD THIS WOMAN : Irene Rich—^The

majority seemed to like it, as I had lots of them
tell me as they left the theatre. Business off

but no fault of the picture. Seven reels.—W. E.
Elkin, Temple theati-e, Aberdeen, Miss.—Neigh-
borhood patronage.

THE HEART OF MARYLAND: Catherine
Calvert—An old re-issue that was picked up upon
guarantee of salesman. The print we received
was in terrible condition. Just let another sales-

man mention re-issue to us again.—F. H. Staup,
Capitol theatre, Delphos, Ohio.—General patron-
age.

MY MAN : Dustin Farnum—Contrary to pre-
vious reports, Dustin Farnum is not out of place
in this picture, but the title did not suggest
much, so our business was nothing to crow about.
However, picture pleased practically all that saw
it. Seven reels.—Gunther & Metzger. Palace the-

atre. Syracuse, Neb.—Small town patronage.

Warner Brothers
THE DARK SWAN : Helen Chadwick—A very

good picture that will please most everyone, al-

though there were a few kicks. But that isn’t

the picture’s fault, for you will find people like

that all over. Seven reels.—B. R. Parsons. Grand
theatre, Springfield, Minn.—General patronage.

THIS WOMAN: Irene Rich—Just a fair pic-

ture. Warner Bros, pictures can’t compare with
last year’s product. Pictures not good for small
towns. Pleased only 50 per cent.—F. W. Houston,
Lyric Amusement Co., Tekamah, Neb.—General
patronage.

THE LIGHTHOUSE BY THE SEA: Rin-Tin-Tin
.—Good picture that pleased 90 per cent.—E. W.
Swarthout, Palace theatre, Aurora, Ind.—General
patronage.

THE LIGHTHOUSE BY THE SEA: Rin-Tin-Tin
—Here is a good one. Packed house two nights.

Plenty of action for your Saturday crowd. Pleased
100 per cent.—F. W. Houston, Lyric Amusement
Co., Tekamah. Neb.—General patronage.

THE TENTH WOMAN: Special cast—Will
please the better class. The others stayed away.
Six reels.—W. E. Elkin, Temple theatre, Aber-
deen, Miss.—Neighborhood patronage.

WHERE THE NORTH BEGINS: Rin-Tin-Tin
—This is a good picture and well laid out. but
my patrons do not like a dog star, and therefore

this one lost me money, even if Warner Bros,

did sell it right. No fault of the picture.

—

W. C. Perry. Tchula theatre, Tchula, Miss.—Gen-
eral patronage.

WHERE THE NORTH BEGINS: Rin-Tin-Tin
—A real picture. Drew well and pleased them
all. Step on this. Some dog and story. Six

reels.—Paulson & Risberg, Trio theatre, White-
hall, Wis.—General patronage.

HOW TO EDUCATE A WIFE: Marie Prevost
Good attendance. All well pleased. A good enter-

tainment. Curiosity got them in and left them
well paid for coming.—Paulson & Risberg, Trio
theatre, Whitehall, Wis.—General patronage.

THE AGE OF INNOCENCE: Special casl^
Just fair. Think Warner Bros, has put one over

on us this year. All program pictures. F. W.
Houston, Lyric Amusement Co.. Tekamah, Neb.

—

General patronage.

CORNERED : Marie Prevost—Good crook story,

well produced. Business slightly above par.—Geo.

J. Ritter, Regent theatre, Bogota, N. J.—General
patronage.

MAIN STREET : Monte Blue—A good picture.
Good attendance. Pleased nearly all. May be
used as a special. Well worthy of all the praise
given it.—Paulson & Risberg. Trio theatre. White-
hall, Wis.—General patronage.

GEORGE WASHINGTON, JR,: Wesley Barry
— sure was a scream. Fair attendance and all

went home well pleased. Brings great joy to
the children.—Paulson & Risberg. Trio theatre.
Whitehall. Wis.—General patronage.

LITTLE JOHNNY JONES: Johnny Hines—

A

fine picture but paid too much for it in small
town. People said it was great. Seven reels.

—

Ira Stevens. Whynot theatre, Greenfield, Ind.

—

General patronage.

BRASS: Special cast—Although a little long,
this picture went over alright. Nine reels.—Don
Wilcox, Colome theatre, Colome, S. D.—General
patronage.

State Rights
AFTER SIX DAYS: Special cast—A real

production of the Biblical stories and costumes.
Good attendance and all well pleased. Many com-
ments ‘‘A most wonderful production.” Showed
two nights. Bad weather and roads. Lost money
on this picture. Ten reels.—Paulson & Risberg.
Trio theatre, Whitehall, Wis.—General patronage.

THE BETTER MAN WINS: Pete Morrison-
Good Western. Splendid for program purpose.
Five reels.—A. P. Sitton & Son, Muse-U theatre,
Tularosa, N. Mex.—Small town patronage.

BULL DOG COURAGE: Special cast—As re-

ported in the March 21st issue, with Neal Hart
as star, was an error. Mr. Hart not being the
star in same. All Westerns in which Neal Hart
stars that have been used by this theatre have
been well liked and drew good houses.—Rex C.

Merritt, Grotto theatre, Constantine, Mich.—Gen-
eral patronage.

BUTERFLY RANGE: Neal Hart—Extra good.
Did well with this. Kind our patrons want.
Good clean Western with just enough comedy.
Five reels.—A. P. Sitton & Son, Muse-U theatre.

’Tularosa, N. Mex.—Small town patronage.

CROSSED TRAILS: Special cast—^Very good
for a cheap picture. Five reels.—A. P. Sitton &
Son, Muse-U theatre, 'Tularosa, N. Mex.—Small
town patronage.

THE GOLDEN TRAIL: Jane Novak—Good pic-

ture but lost on it for other reasons. Six reels.

—A. P. Sitton & Son. Muse-U theatre. ’Tularosa,

N. Mex.—Small town patronage.

HEADING THROUGH: Leo Maloney—If your
Saturday people want good Western pictures full

of action, comedy, splendid acting from all cast,

then give them any of the Maloneys. ’They are
all good for the small towns. Five reels.—Mrs.
B. Smith, Palace theatre. Rockmart, Ga.—Small
town patronage.

KING CREEK LAW: Leo Maloney—Fair West-
ern but a terrible print. Five reels.—Crosby
Brothers, Lily theatre, Buffalo, N. Y.—General
patronage.

LURE OF GOLD: Neal Hart—A good Western
that drew well and pleased the majority of Satur-

day night house. Small town houses will make
money on Neal Hart pictures. Five reels.^—Rex
C. Merritt, Grotto theatre, Constantine, Mich.

—

General patronage.

MEDDLING WOMEN: Lionel Barrymore—Not
bad at all. but meant for the better class of

patrons only. Very little comedy.—Geo. J. Rit-

ter, Regent theatre. Bogota, N. J.—General pat-
ronage.

MILE A MINUTE MORGAN: Matty Mattison

—

Film good. This was a prize fight story of the
lumber country around Westwood, California. It
was good scenery and on the whole was very-
satisfactory. We bought this from Walter A.
Baer Film Co., Milwaukee.—W. T. Davis & Son,
Rialto theatre, Sharon, Wis.—General patronage-
PAL O’MINE: Irene Rich—A very pleasing

picture that everybody liked.—A1 C. Werner,
Royal theatre, Reading, Pa.—General patronage.

THE PASSION PLAY : Overdrawn and no ac-
tion to make any realism. All posing and poor
acting and technique. Not much to it. Five
reels.—O. R. Bates, Bridge theatre, Petersburg,
W. Va.—Small town patronage.

POT LUCK PARDS: Pete Morrison—A good
Western picture for Saturday. Personally thought
this good and a Western seldom pleases me. Five
reels.—Mrs. B. Smith, Palace theatre, Rockmart,
Ga.—Small town patronage.

THE PRIDE OF SUNSHINE ALLEY: Ken-
neth MacDonald—Good little story of lower N. Y.
that pleased and got ’em in.—Geo. J. Ritter,
Regent theatre, Bogota. N. J.—General patronage.

RACING FOR LIFE: William Fairbanks

—

Automobile racing story. Good little picture that
takes particularly with younger element.—Geo.
J. Ritter, Regent theatre, Bogota. N. J.—General
patronage.

THE RETURN OF DRAW EGAN: William S.

Hart—Extra good. Second or repeat for us.
Something we seldom do. Any of Hart’s old
pictures go over big here. New ones do not.
Five reels.—A. P. Sitton & Son, Muse-U theatre,
Tularosa, N. Mex.—Small town patronage.

THE SPEED SPOOK: Johnny Hines—Good
comedy, but not as big a drawing card as the
exchange would have you believe.—Geo. J. Ritter,
Regent theatre, Bogota. N. J.—General patronage.

THE WAY OF THE TRANSGRESSOR: Special
cast—Very good. Five reels.—A. P. Sitton, Muse-
U theatre, Tularosa, N. Mex.—Small town pat-
ronage.

WHEN EAST COMES WEST: Franklyn Far-
num—Good Western. Five reels.—A. P. Sitton
& Son, Muse-U theatre, Tularosa, N. Mex.—Small
town patronage.

WOLVES OF THE ROAD: Yakima Canut1>-
Yakima Canutt looks like a live prospect in the
Western field. He is one of the few real horse-
men on the screen. Now that F. B. O. has
landed him. watch their smoke. Five reels.

—

Frank Atkins. Jr., Lyric theatre, Marysville, Cal.

—General patronage.

WOMEN FIRST: Special cast—Real good lit-

tle picture with good comedy situations. Went
over good.—Geo. J. Ritter, Regent theatre, Bogota,
N. J.—General patronage.

Serials
THE FAST EXPRESS: (Universal) William

Duncan—Here is another knockout serial from
Universal. Just played the twelfth chapter and
it is going like lightning. All that the name
implies. Duncan and Edith Johnson are at their

best in this one. Holding up good and promises
to finish with a record for this town.—H. A.
Dyer, Jr., Dyers Hall, Butte City, Cal.—Small
town patronage.

GALLOPING HOOFS: (Pathe) Johnny Walker
—Fair serial. Not enough action to suit the
serial fans.—Crosby Brothers, Lily theatre, Buf-
falo, N. Y.—General patronage.

GALLOPING HOOFS: (Pathe) Johnny Walker
—Just finished Episode 2 and the action, story and
crowd holding up very well. ’Two reels.—Wm. E.
Tragsdorf, Trags theatre, Neillsville, Wis.—Small
town patronage.

INTO THE NET (Pathe) Edna Murphy—This
serial drew good and well liked by all.—Don
Wilcox, Colome theatre, Colome, S. D.—General
patronage.

THE RIDDLE RIDER: (Universal) William
Desmond—Best action Western serial to date.

Will go excellent where serials are used.—Wilcox
& Witt, Strand theatre, Irvine, Ky.—General pat-

ronage.

WOLVES OF THE NORTH: (Universal) Spe-
cial cast—Boys, this is a real serial ; one of the
best I ever ran. If you never have used a
serial, try it out with this one and then you will

run another. It’s a cinch. Ten chapters.—-H. A.
Dyer, Jr., Dyer’s Hall, Butte City, Cal.—Small
town patronage.

Short Subjects
EDUCATIONAL

BUSY BUDDIES—Good comedy for Memorial

NOW BOOKING
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Day or any Legion affair. Helped ns get some
extra business on Paramount’s “Fighting Cow-
ard.’’ Two reels.—A. D. Brawner, Jewel theatre.

Hooker, Okla.—Small town patronage.

EASTEB BONNETS: Ned Sparks—Very good
comedy for adult patronage, but not the kind
the kids like. Two reels.—A. D. Brawner, Jewel
theatre. Hooker, Okla.—Small town patronage.

ONE NIGHT IT RAINED—Too high class for

the type audience that turns out mostly to see

comedies. Our people like ’em slapstick. TVo
reels.—W. E. Elkin, Temple theatre, Aberdeen,
Miss.—^Neighborhood patronage.

PONCE DE LEON—Not so good. One reel.

—

A. G. Witwer, Grand theatre. Rainier, Ore.

—

Small town patronage.

THE STEEPLE CHASER; Mermaid—About
the best two reel comedy I ever played. Lots of

hokum and slapstick, but it is very clever and
gets the laughs. Two reels.—H. J. Eagan, Amer-
ican theatre, Wautoma, Wis.—Smali town pat-

ronage.

STEP THIS WAY : Lige Conley

—

A good com-
edy which kept them laughing all the way
through. Two reels.—Andrew Rapp, Theatorium
theatre, Emlenton, Pa.—General patronage.

UNCLE SAM—Good. Educational comedies are
consistently good. Two reels.—W. E. Elkin, Tem-
ple theatre, Aberdeen, Miss.—^Neighborhood pat-

ronage.
PATHE

ALL WET : Charley Chase—Fair one reel com-
edy.—A. G. Witwer, Grand theatre. Rainier, Ore.

—Small town patronage.

BOYS TO BOARD; Our Gang—Seemed to
please, from the way they laughed. Two reels.

—W. E. Elkin, Temple theatre, Aberdeen, Miss.

—

Neighborhood patronage.

FIGHTING FLUID: Charley Chase—One of the
best comedies we have ever used. One reel.

—

Crosby Brothers, Lily theatre, Buffalo, N. Y.

—

General patronage.

HELLO BABY : Charlie Chase—Just a reel of
film. Not a good laugh in it.

,
One reel.

—

A. G. Witwer, Grand theatre. Rainier, Ore.

—

Small town patronage.

HOLD THAT THOUGHT; Aesop Fable—A good
fable. One reel.—Wm. E. Tragsdorf, Trags the-

atre, Neillsville, Wis.—Smali town patronage.

LUCK O’ THE FOOLISH: Harry Langdon—
The first reel of this is a dandy, as it shows
Harry’s troubles on a Pullman. The second reel

shows him as a night watchman and does not
move fast enough. The only reason I have ever
discovered for 2 reelers is that they can nick
you S or 4 times more for them than they do
for the 1 reelers. Two reels.—Wm. E. Trags-
dorf, Trags theatre, Neillsville, Wis.—Small town
patronage.

NATURE’S ROUGE: Sportlight—Can’t give
this one much. It’s a good ad for the school
oi training camp shown. Nothing to it but
a bunch of dames running up and down the
field. These Sportlights are generally fine, when
they take in half a dozen or more lines of sport,

but this one is the bunk.—One reel.—^Wm. E.
Tragsdorf, Trags theatre, Neillsville, Wis..—Small
town patronage.

THE ROYAL RAZZ: Charley Chase—^Very
good one reel comedy.—A. G. Witwer, Grand the-

atre, Rainier, Ore.—Small town patronage.

UNIVERSAL
EASTER BONNETS—A fine comedy. Educa-

tional comedies are much above the average.
Try a few and be convinced. Two reels.—S. G.
Fry, Palace theatre, Omaha, Tex.—General pat-
ronage.

FIGHT AND WIN; Jack Dempsey—^As a rule,

short subjects add, this one detracts. Dempsey
and his putty nose, his overbearing personality
and his shieky hair comb ruin all the good
he can do. Fight scenes are all that save him
here. Two reels.—O. R. Oates, Bridge theatre,
Petersburg, W. Va.—Small town patronage.

IDLE WORKERS: Slim Summerville—Film
good. A fairly good comedy, though it’s a trifle

overdone and silly in parts. We guess it’s an
old one. Two reels.

—

"W, T. Davis & Son, Rialto
theatre, Sharon, Wis.—General patronage.

OUE PET; Baby Peggy—^This is a Century
reissue and a fair comedy. Two reels.—A. G.
Witwer, Grand theatre. Rainier, Ore.—Small
town patronage.

RINGING HIM IN: Jack Dempsey—^Not up to
standard, and won’t get any money for us. Two
reels.—^Ira Stevens, Whynot theatre, Greenfield,
Ind.—General patronage.

LOOKING DOWN: Wanda Wiley—Good com-
edy. No new stunts but fast and funny. Two
reels.—A. G. Witwer, Grand theatre. Rainier, Ore.
—Small town patrona^.

THE TITLE HOLDER: Jack Dempsey—-Not

liked. Not as good as “The Leather Pushers.”

Two reels.—^Ira Stevens, Whynot theatre, Green-
field, Ind.—General patronage.

TOWN HALL TONIGHT; Jack Dempsey—No
good here. They did not get any business for

me. Two reels.—Ira Stevens, Whynot theatre,

Greenfield, Ind.—General patronage.

WHEN LOVE IS YOUNG: Good comedy. One
reel.—A. G. Witwer, Grand theatre. Rainier, Ore.

—Small town patronage.

WOMEN’S RIGHTS: Bert Roach—Good com-
edy. One reel.—-A. G. Witwer. Grand theatre.

Rainier. Ore.—Small town patronage.

VITAGRAPH
LARRY SEMON COMEDIES—Larry’s two-

reelers are good. The one reelers the bunk.

—

Don Wilcox, Colome theatre, Colome, S. D.

—

General patronage.

SPIES AND SPILLS; Larry Semon—Good fast

action comedy. One reel.—A. G. Witwer, Grand
theatre. Rainier, Ore.—Small town patronage.

TROUBLE BREWING: Larry Semon—Good.
Got the laughs as usual. Two reels.—A. G. Wit-
wer, Grand theatre. Rainier, Ore.—Small town
patronage.

RISKS AND RUFF NECKS: Larry Semon—
Just a one reeler with a few laffs in it. One
reel.—G. F. Rediske, Star theatre, Ryegatc, Mont.
—Small town patronage.

ROMANS AND RASCALS: Larry Semon—
This is the first of these reissues we have used

and it is very good comedy. One reel.—A. G.

Witwer, Grand theatre. Rainier, Ore.—Small town
patronage.

WHISTLES AND WINDOWS: Larry Semon—
O. K. as a single reel comedy. One reel.—G. F.

Rediske, Star theatre, Ryegate, Mont.—Small town
patronage.

THE STAR BOARDER: Larry Semon—We
have had some good Semon comedies from Vita-
graph. This one is only fair.—H. A. Davitts,

Dixie theatre, Winona. Miss.—General patronage.
GOLF: Larry Semon—As good a comedy as

Larry has or can make.—H. B. Wilcox, Unique
theatre, Bricelyn, Minn.—General patronage.

MISCELLANEOUS
FELIX COMEDIES:—The best single reel com-

edy on the market. One reel.—J. H. Ebersole,

Motion Picture Theatre
Building For Sale

The Si^a Theatre building in Dayton,
Ohio, will be offered for sale at the door
of the Court House in said city on Satur-
day, April 18, 1925, at 10 o’clock A. M.
Improvements consist of a two-story brick
building 53x120 feet, erected 2 years ago,
containing a 500 seat moving picture
theatre and two store rooms on the first

floor; three offices and a four-room
modern apartment on the second floor.

Said property has been appraised at

$40,000.00 and cannot sell for less than
two-thirds of the appraisement.

Electric organ and other chattel equip-
ment will be offered for sale at the same
time.

Morris P. Cromer,
Spaolal Matter Commlstlsner,

42 S. LUDLOW ST., DAYTON. OHIO.

Majestic theatre, Avoca, la.—Small town patron-

age.

A PAIR OF HELLIONS: Special cast—Went
over nicely and seemed to please everybody. One
reel.—A1 C. Werner, Royal theatre, Reading, Pa.

—General patronage.

MISFORTUNE HUNTERS: Hall Room Boys
—Good film. This was just a fair comedy out of

Ludwig Film Exchange of Milwaukee. As far as

comedy goes it was bunk, but take it if the

exchange will give it to you, as it isn’t silly. I

would advise any exhibitor to buy it. Two reels.

—yf. T. Davis & Son, Rialto theatre, Sharon,

Wis.—General patronage.

CLASSIFIED
ADVERTISING

Five Cents per Word Payable

in Advance. Minimum Charge,

$ 1 .00 .

EQUIPMENT FOR SALE
FOR SALE; Two type S, Simplex motor

driven machines ; two Powers 6-A motor driven
machines; one Wurlitzer Model G Duplex Photo
Player; six hundred upholstered theatre chairs;
four hundred fifty-five veneer chairs; two 50-50
Hertner generators ; two G. E. Rectifiers and
tubes. Illinois Theatre Equipment Co., 12 E.
Ninth St., Chicago.

FOR SALE: Elegant lot of upholstered opera
chairs, all guaranteed fine condition. Also 279
new veneer chairs half regular price. Bargain on
attraction sign ticket booth, generator, scenery,
music stands, etc. Write us your needs. Atlas
Moving Picture Co., 534 South Dearborn St.,

Chicago.

FOR SALE: Theatre equipment of all de-
scriptions. Write us your needs. Immediate ship-
ments of used chairs at all times. Hoke Theatre
Supply Company, 845 S. State St., Chicago, 111.

EQUIPMENT WANTED
WANTED : Two large electric exhaust fans

100 volt and 60 cycle alternating current Must
be in good operating condition. Princess Theatre,
Beulah, N. Dak.

WANTED; 125 to 150 mahogany 5-pIy opera
chairs in good condition. Princess theatre. Mount
Ayr, Iowa.

THEATR^WANTED
WANTED: Theatre, large or small, Michi^n,

Indiana, Illinois or Wisconsin. Immediate
possession. Give necessary information in first

letter. Rush reply. R. E. Young, Grant St,
Hinsdale, 111.

OPERATOR WANTED
WANTED: Young man with some experience

operating. A good opening for one wishing to
become fully experienced. Location, Iowa. Ad-
dress, S. P., Exhibitors Herald.

THEATRE MANAGER AVAILABLE
EXPERIENCED theatrical publicity man de-

sires management of moving picture house in
New England. Formerly assistant publicity man
for circuit of seven houses. Reply promptly to
A. G. Teachman, Jr., 143 Rounds Street, New
Bedford, Mass.

'pienovel
sensation
of

^

NOW BOOKING
GILBERT HEYFRON pre^mls

^ RENAUD HOFFMAN
picturnation

Released 1^'
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INDEX TO THE PRODUCT
ANNO UNCEMENTS

The tabulated matter below presents a directory to producers’ announcements about pictures which
enables exhibitors to check back and obtain for their information in booking the facts disclosed in product
announcements in the Herald.

Title of picture is followed by date of issue and numbers of pages bearing announcements.
“Ins.” is abbreviation for “Insert.”

A three-month period including last week’s issue is covered.

Associated Exhibitors

Adventurous Sex, The:Feb.l4-Ins.-Apr.ll-Ins.
Back to Life:Feb.l4-Ins..Mar.l4-Ins.,T6
Bad Company :Feb.l4-liis,

Barriers Burned Away :Dec.27-In8.Jan.lO-Ins.Feb.
14-Ins.Mar.21-53,64,72-Apr.ll-Ins.

Battling Bunyan :Dec.27-16,Jan.l0-In3.Feb.l4-In8.
Mar.7-78.

East of Broadway :Nov.29-Ins.Jan.24-60,61,64.Feb.
14-In8.Mar.7-82.

Going Up:BOR-70.
Greatest Love of All, The:Jan.lO-Ins.Feb.l4-Ins.-

Apr.ll-Ins.
Introduce Me :Mar.21-4.Mar. 28-16.BOR-68.
Is - Love Everytlung:Dec.6-Ins.Deo.20-69.71.73.Dec.

27,169,161,168,Jan.l0-Ins.Jan.31-4S.46.Feb.l4-Ins.
Love of Women :Mar.l4-Ins.
Never Say Die:Nov.29-9.Dec.l3-22.Dec.27-27.Feb.l4-

Ins.BOR-66.
Now or Never:Feb.l4-Ins.Mar.21-60,68,76.
Price of a Party, Thc;Nov.l-Ins.Nov.29-InaJ)ec.

18-95.97.99,108,197.Dec.27-Ins.Jan.81-Ins.Feb.14-
Ins.Mar.7-74.

Racing Lack:Jan.31-Ins.
Sky Raider, Tke:Feb.l4-Ins.
Yankee Consul, Tlie:BOR-73.

Aywon
Law and the Lady. The;BOR-57.

Banner
Daughters Who Pay :Feb.28-14.,Mar.l4-73.
Man Without a Heart, The:Mar.l4-73.
Those Who Jadge:Mar.l4-73.
Truth About Women, The:Mar.l4-73.

Chadwick
Midnight Girl, The:Feb.7-10.Feb.28-5S.

Colonial
Forbidden Souls ;Feb.28-60.

Columbia
After Business Hours :Feb.28-63.
Danger Signal, The: BOR-48.
Enemy of Men, An:BOR-48.
Fate of a Flirt, The: BOR-48.
Fighting the Flames ;Feb.28-62.
Fighting Youth:BOR-48.
Fight to the Finish, A:BOR-48.
Fool and His Money, A:Feb.28-63.
Foolish Virgin, A:Feb.28-63.
Great Sensation, The:BOR-48.
Handsome Brute, The:BOR-48.
Ladies of Leisure: BOR-48.
Lure of Broadway, The:BOR-48.
Midnight Flames : BOR-48.
New Champion, The:BOR-48.
One Glorious Night :Feb.28-63.
Penalty of Jazz, The:BOR-48.
Price of Success, The:BOR-48.

Price She Paid, The :Feb.28-63.
Sealed Lips:BOR-48.
S. O. S. Perils of the Sea:BOR-48.
Speed Demon, The:BOR-48.
Thrill Hunter, The:BOR-48.
Unwritten Law, The:BOR-48.
Who Cares :Feb.28-63.

Davis
Tales of a Thousand and One Nights, The:Feb.
28-61.Mar.7-25.Mar.28-18.BOR-50.

East Coast
Early Bird, The :Feb.7-18.BOR-54.
Speed Spook, The: BOR-54.

F. B. 0.
Breed of the Border :F6b.7-65.Feb.28-86.
Broken Laws :Nov. 1-80,81.Dec.6-71.Dec.27-176, 177,

179,Jan.31-67.
Cloud Rider, The:Feb.21-62.
Druscilla With a Million :BOR-32.
Forbidden Cargo :Feb.28-95.
Her Father’s Daughter: BOR-32.
If Marriage Fails :BOR-32.
Jimmie’s Millions :Feb.28-99.Mar.21-77.
Lilies of the Streets :Apr.H-63,64.65.66. 67,BOR-32.
Love’s Bargain :Apr.ll-71.BOR-32.
Midnight Molly :Jan.l0-60.Jan.24-68,69.
Millionaire Cowboy, The:Feb.28-86.
No-Gun Man, The:Nov.8-89.Nov.22-72.Feb.28-86.
O. U. West:Feb.28-86.
Parisian Nights:Jan. 17-40.BOR-32.
Scar Hanan:Mar.7-79.Mar.28-58.
Tearing Through :Apr.4-54.
That Devil Quemado;Mar.21-69.
White Fang:BOR-32.

First National
Abraham Lincoln :BOR-Ins.
As Man Desires :Feb.7-22-Feb.l4-26.Mar.7-27,28,
Mar.14-16.

Classmates :Dec.6-24.Feb.28-25.
Declasse :Apr.ll-18.19.
Enticement :Dec.l3-Ins.Feb.28-26, 27, 28.
Frivolous Sal:Feb.28-25.
Heart of a Siren, The:Mar.7-26.Apr.4-10.
Her Husband’s Secret :Mar.7-30.Mar.l4-14.Mar.

21-17.
Her Night of Romance :Dec.27-34.Jan.31-14.Feb.

28-24.
Husbands and Lovers:Jan.3-17.Feb.28-25.
Idle Tongues :Jan. 10-15.Feb.28-25.
If I Marry Again :Feb.21-20.Mar.28-20.
Inez from Hollywood :Jan.3-18.Feb.28-25.
I Want My Man :Apr. 11-20.

Lady, The :Dec.l3-Ins.Feb.l4-24,25.BOR-Ins.
Learning to Love:Dec.l3-Ins.Feb.21-18,19.
Lost World, The:BOR-Ins.
Love’s Wilderness :Jan. 17-12.Feb.28-24.
Wew Toys:Dec.l3-Ins.Mar.l4-15.
One Year to Live:Mar.28-19.Apr.4-18.
ftnly Woman, The:DGC.6-22,23.Jan.l7-ll.Feb.21-16,

17.

Playing With Souls :Mar.14-15, 16.Mar.21-18.

Quo Vadis:BOR-Ins.
Sea Hawk, The : BOR-Ins.
Secrets : BOR-Ins.
So Big:Nov.29-InB.Jan.l0-18.Jan.24-12,18.Feb.7-24.

Feb.28-24.
Thief in Paradise, A:Dec.l3-In8.Jan.81-18.Feb.7-2S.
Feb.28-25.

Fox
As No Man Has Loved :Mar.28-14,15.Apr.ll-6,7.
Dick Turpin :Feb.21-4,5.Mar.7-16,17.
Folly of Vanity, The:Feb.21-lns.
Iron Horse, The:Dec.l8-20,21.Jan.l0-6,7.Feb.7-16,17.

Mar.7-14,15.
Man Without a Country, The:Mar.l4-lS.
Riders of the Purple Sage:Apr. 4-4,6.

Gerson
Too Much Youth :Feb.28-65.

Goldstone
Reckless Sex, The: BOR-52.
Soiled :BOR-52.
Thoroughbred, The:BOR-52.
Torrent, The: BOR-52.
Verdict, The:BOR-52.
Virgin, The:BOR-52.

Gotham
Silent Pal, The:Mar.21-10.

Hercules

Battling Mason :Feb.l4-10.
Fighting Heart, A:Fekl4-10.
Reckless Speed :Feb.l4-10.
Savages of the Sea:Feb.l4-10.

Jans
Ermine and Rhinestones :Dec.27-22.Feb.28-53.
Mad Dancer, The:Dec.27-22.Feb.28-68.
Married :Feb.28-53.
Playthings of Desire :Feb.28-53.

Metro Goldwyn
Cheaper to Marry :Dec.27-9.Jan.l0-l.Feb.7-12,13.

Feb.28-7.
Confessions of a Queen :Feb.7-12.13.Feb.l4,l,6.Feb.

28-7
Chu Chin Chow:Dec.20-l,Dec.27-8,Jan.l0-l.Jan.l7-

Ins.Feb.7-12.13.Feb.28-7.
Denial, The :Feb.7-12,13.Feb.28-7.
Dixie Handicap, The:Dec.27-8.9.Jan.8-l.Jan.l9-l.

Feb.7-12,13.Feb.28-7.
Excuse Me:Dec.27-9,Jan.l0-l.Jan.24-9.Feb.7-12,13.

Dec.27-l,Jan.31-l.Feb.7-l,12,13.Feb.l4-6.Feb.28-7.
Great Divide, The:Nov.8-l.Nov.l6-Ins.Dec.6-l,In«.

Dec.27-l.Jan.31-l.Feb.7-l,12.13.Feb.l4-l,6.Feb.21-
Ins.Feb.28-l,7.Mar.28-l.

Greed : Nov.8-l-Nov.l5-Ins.Dec.6-l,I>ec.l8-l.Dec.27-
1.9.Jan.l7-l.Jan.24-l.Feb.7-In8.Feb.l4-l.Feb.21.1.

Feb.28-7.
He Who Gets Slapped :Nov.8-l.Nov.l6-l,Nov.l6-

Ins.Nov.22-l.Nov.^-l.Dec.6-l,Ins.Deo.27-1.8.jBn.
3-14,15.Jan.l0-l.Mar.21-14.15.

Lady of the Night :Feb.7-12,13.Feb.28-7.Mar.21-l.
Apr.4.Ins.

Man and Maid:Feb.7-12,13.Fab.28-7.
Never the Twain Shall Mbet:JaB.31-10.Feb.l4-l,6,7.
Prairie Wife, The:Feb.7-12.13.Feb.28-7.
Rag Man, The:Feb.7-12,13.Feb.l4-l.Peb.28-7.
Seven Chances :Feb.7-12,13.Feb.l4-l, 6.F^.28-T.
Sporting Venus, Tbe:Feb.7-12,13.Feb.l4-l.Feb.28-7.
Way of a Girl, The:Feb.7-12,13.Feb.28-7.
Zander the Great:Apr.ll-l,BOR-38.

Paramoimt
Air Mail. The:Nov.l6-Ins.Nov.29-13.JaB.31-12.Fob.

21-12.Mar.l4-6.Apr.ll-ll,BOR-3.
Border Legion, The:Mar.l4-4.
Charmer, The:Mar.l4-5.
Code pf the West, The:Nov.l5-Ins.Nov.29-18.Feb.

14-11.Mar.7-5.
Contraband: Nov.15-Ins.Nov.29-12.Jan.17-8.Jan.81-

12.Feb.21-12.
Covered Wagon, The:Mar.l4-4.
Crowded Hour, The:Nov.l5-Ins.Nov.29-12.Mar.7-6.
Devil’s Cargo, The:Nov.l6-Ins.Nov.29-13.Jan.8-lS.

Jan.81-12.Feb.7-8.Feb.21-12.

NOW BOOKING

Beyond the
Border"
Directed bif Scott Dunlap

c4 HUNT STROMBERG
personally supervised production
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Dressmaker from Paris. The:Nov.l5.Ins.Nov.20-18.
Jan.81-12.Feb.21-12.BOR-3.

Early Bird, The:Nov.l6-Ins.Noy.29-12.Jan.24-66.
Forbidden Paradise :Dec.20-8.Mar.l4-4.
Forty Winks ;Dec.20-10.Jan.3-13.Jan.Sl-12.Feb.21-12

Mar.14-4.Mar.21-6.
Golden Bed. The:Nov.22.15.Dec.20-9.Jan.3-ll.Feb.

7-8.Feb.21-ll.
Goose Hangs High, The:Nov.l5-Ins.Nov.29-lS.Jan.
81-12.Feb.l4-ll.Feb.21-12.Mar.l4.4.

Kiss in the Dark, AsNov.16-Ins.Nov.29-13.Feb.7-8.
Mar.14-5.

Locked Doors:Dec.20-8.Jan.31-11.
Madame Sans Gene:Nov.l5-InB.Nov.29-12.Feb.7-8.
Mar.l4-5.BOR-3.

Manhattan :Dec.20-9.Mar.l4-4.
Men and Women sNov.lB-Ing.Nov.29-13.Jan.81-12.
Feb. 2 1-1 2.Mar.7-4.Mar.l4-4.

Miss Bluebeard ;Dec.20-9.Mar.l4-4.

New Lives for Old :Nov.l6-Ins.Nov.29-12.Jan.24-4.
Jan.31-12.Feb.21-12.Mar.14-4.Apr.4-12.

Night Club, Thc:Mar.l4-5.Mar.21-5.
North of 36:Nov.22-15.Dec.20-9.Dec.27-12.Feb.7-8.

Mar.14-4.
Old Home Week:Mar.l4-5.
Peter Pan :Nov.l5-Ins.Nov.22-14.Nov.29-13.Dec.l8-

5. Dec.20-8. Dec.27-11. Jan.17-7. Jan.24-3. Feb.7-8.
Mar.14-4.

Sackcloth and Scarlet5Nov.15-Ins.Nov.29-12.Feb.21-
12.Mar.l4-5.Apr.ll-12.

Salome of the Tenements 5Nov.l5.In8.Nov.29-12.
Jan.l7-8.Jan.31-12Feb.21-12.Mar.28-10.

Jpaniard, The :Nov.l6-lns.Nov.29-12.Feb.7-8.Mar.l4-
6 .

Swan, The iNov.lB-Ins.Nov.29-13.Jan.10-9.Jan.31-
12.Feb.7-8.F6b.21-12.Mar.28-9.

Thundering Herd, The:Nov.l5-Ins.Nov.29-13.Jan.
24-4. Jan.31-12. Feb..7-8. Feb.21-12.Feb.28-15.Mar.
14-4.Apr.4-ll.BOR-3.

Too Many Kisses :Dee.20-10.Jan.31-12.Feb.21-12.
Mar.7-4.Mar.14-4.

Top of the World, ThesNov.15-Ins.Nov.29-12.Jan.
10-9 :Jan.31-12.Feb.21-12.Mar.21-6.

Wages of Virtue :Mar.l4-4.
Wanderer of the Wasteland, AsMar.14-4.
Welcome HomesMar.14-5.

Parthenon
Dollar Down :Mar.21-16.
One Woman’s Way :Mar.21-16.

Pathe
Battling Orioles, The:Nov.l5-57.59.61.Nov.22-79,81.

88,Nov.29-76.Dec.lS-InB.Feb. 14-Ins.
Dynamite Smith:Nov.l6-Ins.Nov.29-8.Dec.27-10.Feb.

14-Ins.
Hot Water :Apr.ll-Ins.
Percy :Apr.4-76.
White Sheep, The sJan.3-124.Jan. 31-62, 64,66.Mar.

21-69,65,73.

Preferred
Are You a Failure :Mar. 7-9.

Aristocrat, The : Mar.7-8.
Boomerang, The :Feb.28-16.Mar.7-9.Mar.l4-10.BOR-

42.
Breath of Scandal, The 5Mar.7-9.BOR-42.
Broken Wing, The:Mar.7-9.
Capital Punishment ;Dee.20-16.Jan.l0-12,18.Feb.

7-ll.Feb.14-23.Feb.28. Mar.7-9.BOR-42.
Dancing Days 5Mar.7-8.BOR-42.
Daughters of the Rich: Mar.7-9.
Eden’s Fruit 5Mar.7-8.BOR-42.
Exclusive Rights :Mar.7-8.BOR-42..
Extravagant Youth :Mar.7-8.BOR-42.
Faint Perfume :Mar.7-8.BOR-42.
Girl Who Came Back, The:Mar.7-9.
Girl Who Wouldn’t Work, The:Mar.7-8.BOR-42.
Hero, The:Mar.7-9.
Horses and Women :Mar. 7-8.BOR-42.
Lew Tyler’s Wives :Mar.7-8.BOR-42.
Mansion of Aching Hearts, The :Feb.28-17.Mar.7-9.
Mar.l4-10.BOR-42.

Maytime !Mar.7-9.
Mothers-In-Law sMar.7-9.
My Lady’s Lips 5Mar.7-9.BOR-42.
Open That Door :Mar.7-8.BOR-42.
Other Woman’s Story, The5Mar.7-8.BOR.42.
Parasite, ThesMar.7-8-10.BOB-42.
Parisian Love :Mar.7-8.BOR-42.
Poisoned Paradise sMar.7-9.
Poor Men’s Wives: Mar.7-9.
Rich Men’s Wives 5Mar.7-9.
Romance of a Million Dollars, The :Mar. 7-8.BOR-

42.
Ruthless Women :Mar.7-8.BOE-42.
Shadows :Mar.7-9.
Shenandoah 5Mar.7-8.BOE-42.
Shopworn :Mar.7-8.BOR-42.
Studies in Wives 5Mar.7-8,BOR-42.
Thoms and Orange Blossoms :Mar.7-9.
Triflcrs, The5Dee.20-16.Dee.27-20.Jan.81-8.Feb.21-10

Feb.28-17.Mar.7-9.BOR-42.
Virginian, The:Mar.7-9.
When a Woman Reaches Forty :Mar. 7-8.BOR-42.
White Man :Nov.8-24.Nov.29-ll.Dee.l3-18.Feb.28-17.

Mar.7-9.BOR-42.
With This King:Mar.7.8.BOB-42.
Worst Woman, The :Mar.7-8.BOR-42.

Principal
Mine with the Iron Doer, Tlie5Dee.6-14.15.Dec.

13-

118.Jan.3-89.Jan.24-80.Jan.31-81.Feb.7-81.Feb.

14-

81.Peb.21-76.Mar.7-88.BOR-7.

Re-Creation of Brian Kent. The:Feb.28-8.9.104,
Mar.7-88.Mar.21-78.Mar.28-72.Apr.4-72.Apr.ll-74,
BOR-8.

Producers Dist. Corp.
Awful Truth, The:Jan.24-76.Jan.81-62.Feb.7-79.Feb.
14-75.Feb.21-71.Feb.28-92.Mar.7-76.Mar.14-67.Mar.
21-74.Mar.28-70.Apr.4-70.Apr.ll-S4.

Bad Lands, The5Feb.l4-80.Feb.21.76.Feb.28-101.
Mar.7-85.Mar.14-71.Mar.21-78.Mar.28-72.Apr.4-72.
Apr.ll-56.BOB-34

Beauty and the Bad Man :Jan.24-74.Jan.31-61.Feb.
7-78. Feb.14-74. Feb.21-70.Feb.28-89.Mar.7-73.Mar.
14-6,7,64.73.Mar.21-63.Mar.28-65.Apr.4-66.Apr.ll-
49.

Beyond the Border:Jan.24-78.Jan.31-63.Feb.7-82.
Feb.l4-78.Feb.21-74.Feb.28-97.Mar.7-81.Mar.l4-70.
Mar.21-70.Mar.28-68.Apr.4-68.Apr.ll-52.BOR-34.

Charley’s Aunt:Jan.10-51, 52.Jan.17-43,44.Jan.24-61,
64, 6B.Jan.31-62,66.69,64.Feb.7-67,68,69,70,71,72.
Feb.l4-67,73.79.Feb.21-8,9,63,69.76.Feb.28-22.23,
76,88,100.Mar.7-60,84.

Crimson Runner, The:Jan.24-70.Jan.81-56.Feb.7-76.
Feb.l4-71.Feb.21-67.Feb.28-84.Mar.7-69.Mar.l4-61.
Mar.21-59.75.Mar.28-63.Mar.27-71.Apr.4-62,71.Apr.
11-47,56.

Friendly Eencmles:Jan.l0-53,54,55,66,57.58.Jan.l7-
4B,46.47,48,49.B0.Jan.24-58,59,62,63.Jan.31-64,57.60.
Feb.7-76.Feb.l4-70.Feb.21-66.77.Feb.28-81.104.Mar.
7-65,88.Mar.l4-62,65.69,74.Mar.21-62.Mar.28-64.
Apr.4-64.Apr.ll-48.

Girl of Gold, The:Jan.l0-59.Jan.l7-51.Jan.24-66.
Jan.81-51.Feb.7-73.Feb.l4-69.Feb.21-66.Feb.28-80.
Mar.7-7,68,72.Mar.l4-60.63.Mar.21-58.66.Mar.28-12,
13,62,66.Apr.4-62.66.Apr.ll-46,50.

Her Market Value:Jan.24-67.Feb.7-74.Feb.l4-16,17,
68.Feb.21-64.Feb.28-77.Mar.7-61.Mar.14-59.Mar.21.
54.Mar.28-60.Apr.4-60.Apr.ll-44.

On the Threshold 5Jan.24-71.Jan.81-58.Feb.7-77.Feb.
14-72.Feb.21-68.Feb.28-85.Mar.7-6,69.Mar.l4-66.

Mar.21-8,9,67.Mar.28-67.Apr.4-67.Apr.ll-51.
Private Affairs:Jan.24-79.Jan.31-65.Feb.7-80.Feb.l4-

76.

Feb.21-72.Feb.28-93.Mar.7-77.Mar.21-55.Mar.
28-61.Apr.4-6,7, 61.Apr.ll-45.

Silent Sanderson :Mar.21-71.Mar.28-69.Apr.4-69.
Apr.ll-53.BOB-34.

Stop Flirting 5Jan.24-82.Jan.31-66.Feb.7-81.Feb.l4-

77.

Feb.21-73,Feb.28-96.Mar.7-80.Mar.l4-68.Mar.21-
51-82.Mar.28-58.74.Apr.4-59,74.Apr.ll-4,5,43,58.

Texas Trail, The:Feb.l4-82.Feb.21-78.Feb.28-105.
Mar.7-89.Mar.14-72.Mar.21-79.Mar.28-73.Apr.4-73.
Apr.ll-57.BOR-34.

United Artists

Gold Rush, The:Apr.ll-16.
Isn’t Life Wonderful :Dec.27-ll,Jan.24-10.Jan.81-fl.

Feb.7-14.Feb.14-8.Feb.21-14.Feb.28-4.Mar.7-20.Apr.
4-13,14,15.

Salvation Hunters: Feb.28-5.Mar.7-21.Mar.l4-12.
Mar.21-12.Mar.28-6.

Thief of Bagdad. The:Jan.24-ll.Jan.31-7.Feb.7-lB.
Feb.14-9.Feb.21-16.Feb.28-3.Mar.7-19.

Waking Up the Town:Mar.21-13.Mar.28-7.Apr.
4-16.Apr.ll-12.

Universal

Dangerous Innocence :Mar.21-3.
Fifth Avenue Models :Mar.l4-2.Mar.21-3.
Head Winds :Mar.21-3.
Hunchback of Notre Dame, The:Nov.l-6. Nov.29-8.

Dee.l3-4.Dec.27-6.Jan.31-4.5.Feb.l4-8.
Last Laugh, The:Feb.7.4,5.Feb.l4-4,6.Feb.21-2.

Mar.7-2.Mar.14-2.
Oh Doctor :Nov.8-6.Nov.22-2.Dec.6-2.Jan.3-2.Jan.

17-3.Jan.31-8.Mar.14-2.
Phanten of the Opera, Thc:Dec.27-3.Jan.lO-3.Jan.

24-2.Feb.7-2,3.Feb.28-2.Mar.28-2.
Price of Pleasure, The:Mar.l4-2.Apr.4-2.
Smoldering Fires :Nov.8-6.Nov.22-2.Dec.l-2.Jan.8-8.

Jan. 17-2.Jan.31-2.Mar.14-2.

Vitagraph
Barce, Son of Kazan :BOR-21.
Beloved Brute, The:Nov.l-2S.Nov.8-19.Nov.l6-ll.
Nov.29-6.Dec.l3-14.Dec.2e-15.Mar.l4-ll.BOR-20.

Captain Blood :Nov.l-21.Nov.8-16,17.Nov.l6-8.Nov.
22-12.Nov.27-6.7.Dec.6-16.Dec.l8-14,16.Dec.20-14,
15.Mar.l4-ll.BOR-20.

Clean Heart, The:Nov.l-20.Nov.8-17.Nov.l6-8.Nov.
22-16.Nov.29-6.Dec.6-16.Dec.lS-14.Dec.20-14.MBr.
14-ll.Mar.21-ll.BOR-20.

Pear-Bound :Mar.7-23.Mar . 14-1 1.BOR-20.
Greater Than Marriage :Nov.l-25.Nov.8-17.Nov.lS-

8.Nov.22-13.Nov.29-6.I>ec.6-17. Dec.13-17. Mar.l4-
ll.Mar.21-ll.BOR-20.

Pampered Youth :Feb.28-13.Mar.l4-ll.BOR-20.
Redeeming Sin, The :Nov.22-12. Dec.6-17.Deo.lS-lB.
Dec.20-14.Mar.7-27.Mar.l4-ll.BOR-20.21.

School For Wives :Feb.28-12.BOR-21.
Tides of Passion :BOR-21.
Two Shall Be Born:Nov.22-13.Dec.6-17,19.Dec.l8-

19.Dec.20-17.Mar.l4-ll.Bor-20.

Warner Brothers

Age of Innocence, The:Feb.l4-18.
Broadway Butterfly : Feb. 14-19.
Dark Swan, The :Dec.6-20,21.Dec.21-18.Feb,14-19.

Eleventh Virgin, The:Feb.l4-19.
Eve’s Lover:Feb.l4-19.
Find Your Man:Feb.l4-18.
How Baxter Butted In:Feb.l4-19.
Lost Lady, A:Feb.l4-19.
Lighthouse by the Sea, The:Jan. 10-8.Feb,14-19.

Lover of Camille, The:Nov,22-In8.Dec.27-18,Feb.
14-18.

Man Without a Conscience :Feb.l4-19.

My Wife and I:Feb.l4-19.
Narrow Street, The :Nov.15-6,7.Nov.29-13.Feb. 14-18.

On Thin Ice: Feb. 14-19.

Recompense :Feb.14-19.Mar.7-22.Mar.28-17.

Tracked in the Snow :Feb.14-19.

Wilson-Wetherald
White Mice :Jan.24-62.Jan.31-60.Feb.7-68.Mar.7-18.

Short Subjects

Davis
Power God, The:BOR-50.

Educational

Bright Lights:Jan. 17-4.Mar.28-5.

Educational Pictures :Nov.8-20.Dec,27-15.Mar.21-7.

BOR-60.61.
French Pastry :Jan.l7-4.

Half a Hero:Apr. 4-8.

Hello Hollywood :Apr.4-9.
Her Boy Friend :Feb.21-67.

High Gear:Jan.l7-4.Mar.28-5.

Hooked :Feb.21-13.BOR-61.
Judge’s Crossword Puzzles :Feb.14-15.

Kid Speed :Nov.8-21.Dec.20-12.Feb.21-67.

Kinograms : Dec. 6-7.Dec.20-1 3.Jan.3-9.Jan.17-5.Jan.

31-9.Feb.l4-13.Feb.28-19.Mar.7-12,13.Mar.28-3.
Apr.11-3.

Low Tidc:Feb.l4-14.
Mermaid Comedies ;Mar.7-ll.

Sea Legs: Mar.14-3.

Film Booking Offices

Bray Cartoons :Dec.27-165.Jan.24-66.Mar.7-83.BOR-
32.

Heebie Jeebies :Feb.28-91.
Helping Hand, A:Feb.28-91.
He Who Gets Crowned :Feb.28-91.
Hypnotized :Feb. 28-91.

Monsieur Don’t Care:Feb.l4-66.
Oh What a Flirt :Feb.28-91.
Pace Makers, The:Mar.7-76.Mar.l4-68.Apr.4-B7.

Pie-Eyed :Feb.l4-66.

Screen Almanac, The:Dec.27-166.Jan.24-65.Mar.7-
83.BOR-32.

{Concluded on page 8S)

NOW BOOKING
cA FRANK WOODS
SPECIAL PRODUCTION

EAUTYf^***
AD MAN
Sy PETER B. KYNE

Directed btf

LLIAM WOR.THINOTOH
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(Continued from page 26)
and development of national, state and community
needs, any monopoly such as is suggested in your
editorial, “What will the Harvest Be ?” would not
only be repugnant to public tastes and desires but
would be dangerous to liberty.

Apart entirely from the business situations in-

volved, there is the paramount issue of public
rights which can never be safely ignored in con-
sidering the possible centralized control of any
great element of publicity or means of popular
information or communication. So the situation
in that relation automatically transfers itself from
that of business e.xigency or necessity to the
domain of public policy.

The founders of the Republic wisely ordained
that the press should be forever free and that
no law should ever be passed to abridge the free-

dom of speech or of the press. That is a part of
our national Constitution and has been written
into all state constitutions usually in amplified
form. The accredited author of the Declaration
of Independence, Thomas Jefferson, declared that
a free press was liberty’s greatest bulwark. Know-
ing through unpleasant contact what the curse
of tyranny and a controlled press meant, these
shapers of our national fabric concluded definitely
that to preserve our liberties we must always have
a free press and took extraordinary precautions to
see that no move should ever be made to curtail
that freedom.
The newspapers and the small periodicals of that

day constituted their press. But these founders
of our Republic spoke for and legislated for the
American press in all of its possible developments
just as they established basic elements for our
national progress in other divisions. It was not
the press as a mere mechanical situation which
concerned them. It was the medium of expres-
sion and its power in shaping and directing con-
trol of all kinds was essential to Liberty. There
never was and never will be any appeal from that
judgment.
A medium of expression like the motion picture

theatre screen, which speaks intimately to fifteen
million Americans daily in the universal language
of the eye and conveys its printed and pictured
messages in such a manner as to almost indelibly
impress the same on the minds of our theatre
patrons, has power to shape public thought and
action equal to any other agency known.

It is the screen press of America. A centralized
control of any such agency is obviously against
good public policy, a direct contravention of the
purposes of that Constitutional provision which
declares for the need of complete press freedom
and in that important sense becomes a great public
question.
Whether this control is attainable or not within

the realm of business processes, the primary ques-
tion is one of public rights. A monopoly of any
commodity or instrumentality is always a matter
of grave concern to the public. But a monopoly
of a medium of expression like the motion picture
theatre screen which can influence the thought and
action of the major portion of our adult popula-
tion one way or the other in a week’s time, and
in the order of events even change governmental
policies, is most unwise and it should be main-
tained in a free and independent state as our
national and state constitutions direct.

Such moves invite action by others. The other
fellow may be and doubtless is just as good an
American as I am. Yet I prefer and you and
other citizens prefer to guard our liberties and
not place in the hands of any few, no matter how
well intentioned they may be, power of attorney
to take care of that for us.

Centralization of power of any kind in a
republic is dangerous. The centralized control of

a great medium of expression like the motion pic-

ture theatre screen with power over the minds
and actions of the public might prove disastrous.

* * *

Dr. W. E. Shallenberger, president of

Arrow Pictures Corporation, presents his

views of the subject in the following
article

:

While it is true that a great number of exhib-

itors throughout the country have as yet failed

to grasp the true significance of the condition
confronting them, it is also true. Thank God—

-

that more and more theatre owners each day are
coming to a realization of “the facts of the case.”

What these facts are may be summed up very
succinctly as follows: The organizations which
are seeking domination in the three separate and
separated branches of the motion picture industry
.—production, distribution and exhibition—are, in

so doing, violating a fundamental rule of business
practice, the rule which says that a wholesaler
must not compete with his customers. On this

basis alone the producer who distributes and dis-

plays all, or part of his product, in his own the-

atres, is to be condemned.
There is another thought which comes to me

concerning this practice, and it would appear to

me to be a most important one in that it concerns
the ultimate welfare of the business. If you and
I, humans after all, are deprived of the stimulus
of competition, the creative urge and desire for
improvement is removed, with the natural result

that whatever you or I happen to be making suf-

fers. In other words, if I am a manufacturer and
I know that no matter how slipshod my methods
may be, no matter how poorly made my product,
the public will be forced, willynilly, to accept it,

that product, with the passage of time, will in-

evitably deteriorate.
On the other hand, if I am constantly goaded

to greater and greater effort by the knowledge
that the goods which I am manufacturing must
win their own way on their own merits, in keen
competition with similar goods turned out by rival

manufacturers, I am going to be on my toes every
moment in order to see that the merchandise
which bears my stamp is as finely made as it is

humanly possible to make it.

With the producer-distributor-exhibitor system
in effect, all competition is killed. After the
picture is made it goes automatically to feed the
insatiable maw of the distribution machine and,
finally, without regard to its merits or demerits, it

reaches the screen of the subsidized theatre. In
this way, many a “weak-sister” has been foisted
upon the long suffering public with the result that
there has been, in certain quarters, a definite re-

vulsion against the motion picture.
Under normal conditions this would not and

could not occur. The producer, upon the comple-
tion of his picture, would be compelled to find a
distributor for it. That knowledge alone would
insure his giving of his best, and, once marketed
by the producer, it would be up to the distributor
to sell it to the theatres. And that selling would,
in turn, weed out many unfit productions, which
is natural, normal and equitable, whereas the pre-
vailing system as practiced by the three-in-one
organizations is not only wrong but unsound.

Quite aside from all this, we must take into
consideration the fact that were 100 per cent
control to be achieved by those organizations
which are seeking it, the exhibitors would be little

better than serfs, mere creatures of “the men
higher up” whose motives, at best, are question-

able; who are actuated, not by the ultimate good
of the industry, but by an overweening lust for
gold and power.
But I say to you this shall never come to pass.

For the combined strength of the independents is

greater than any strength which can be amassed
against them. They have the power; now they
must learn to employ it. And I say to you too

—

and I only wish that it were possible to write
these phrases in letters of flame so that they
might he indelibly seared upon the consciousness
of all who read them—that were 100 per cent
domination of the industry ever achieved by any
group of men, that very achievement would result
in their own doom! The motion picture is too
splendid a thing, too vital a factor in our every
day lives, too tremendous an influence for educa-
tion and good to be bound and trammelled 1 Such
a happening could have but one outcome: The
public would rise in a body and destroy those
men and those organizations which had prostituted
the screen for their own ends. And it would
come to pass, then, that the independents, even
though they had been crushed to earth, would
ascend once more to their rightful place.
The independents—producers, distributors, and

exhibitors—can never be destroyed. Let them
heed this well, those men who strive to tear them
down. For should they accomplish what they seek
to do, they sign their own death warrants in so
doing and insure for the independents a greater
and grander lease on life.

Index to Film

Announcements
{Concluded from page 87)

Somewhere In Wrong :Feb.l4.66.
Twins :Feb.l4-66.
West of Hot Dog:Feb.l4-66.

Fox Film Corp.

Amateur Detective, The :Apr.ll-8,9.
Fox News :Dec.27-Ins.7-18, Feb.28-10.Apr. 11-10.

Pathe
Beloved Bozo, The:Mar.7-92.
Big Town, The:Feb.l4-84.
CircDS Fever :Feb.l4-84.
Excuse My Glove:Feb.21-80.
Hal Roach Comedies :Mar.28-Ins.Apr.4-In3.
Honeymoon Hardships :Feb.28-108.
Idaho: Feb.l4-70,71,72,73,74,75.Feb.28-82,83.Mar.21-

84.Apr.4-Ins.Apr. 11-Ins.
Langh That Off :Feb.21-80.
Mack Sennett Comedies :Nov.l5-Ins.Jan.24-84.Mar.

28-Ins.
Pathe News :Dec.20-84.Jan.24-77.Jan.31-77.Feb.7-66.

Feb.l4-80.Feb.21-71.Mar.21-57.
Plnmber, The:Mar.7-92.
Stereoscopies :Apr.4-Ins.Apr. 11-76.
Ten Scars Make a Man :Nov. 15-Ins.Dec. 13-In3.Jan.

10-68.

Sportlights :Jan. 17-60.Mar.28-Inr

Rayarl
Battling Brewster :Feb.28-59.

Sering D. Wilson & Co., Inc.

Color Shots :Apr.4-3.BOR-46.
Ebenezer Ebony Comedies :Feb.28-62.Apr.4-3.BOR-

46.
Karlo Kolor Komics:Jan.24-64.Feb.28-52.Apr.4-3.

BOR-46.
Kid Noah :Apr.4-3.BOR-46.
Musical Mel^ies:Apr.4-3.BOR-46.
Redhead Comedies :Feb.28-52.Apr.4-3.BOR-46.
Wonder Book, The:Feb.28-52.Apr.4-3.BOR-46.

Universal

Eagle’s Talons, The:BOR-58.
Fast Express, The: BOR-58.
Great Circus Mystery, The:Mar. 7-3.Mar.21-2.Apr.
11-2.BOR-58.

Hello Kid:Feb.21-3.
International News:BOR-40.
In the Days of Buffalo Bill:BOR-58.
Iron Man, The:BOR-58.
Itching for Revenge :Feb.21-3.
Puzzled by Gross Words:Feb.21-S.
Riddle Rider, The:BOR-58.
Taxi War:Feb.21-3.
Wolves of the North :BOR-58.

NOW BOOKING

On to Milwaukee

M. P. T. O. A. It Is Independents’ Day
May 12th, 13th and 14th

AUEUT ESKIIE PllsiKXr
'
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CHICAGO PERSONALITIES
By G. C. =

The Chicago Dailf News
is publishing caricatures
of presidents of local
country clubs. This is re*

production of the paper*s
caricature of Aaron Jones*
head of Idlewild Country
Club.

J. M. S. who is quarantined on the North
Side with diphtheria has the well wishes
of everybody on film row and with all

these boys pulling

for him, Shreck
will probably rise

up about the last

of the week and
tear up the sign

himself.
* *

Pinch nuckle
players attention

!

Ludwig Segal of

the Prairie Thea-
tre, Sid Selig of
the Gem and Cozy
start for West
Baden next Mon-
day. Every man
for himself.

* *

Maurice Choyn-
ski, sporting a
pre-summer tan
burned on at Hot
Springs, claims
that as a hiking
companion Siman Simansky is all right for

the first mile. There ought to be some
sort of a joke about Camel cigarettes in

this but we can’t figure it out.
^ ^

Ezra Rose who owns the theatres in

South Bend, came over the state line this

week and passed the time of day with his

friends on the row. Nobody claims any
contracts.

* * *

Jimmy Murtaugh of Progress has a new
Paige brougham. Pronounced according to

Tom Mitchell “Broom.” The spelling is

by me.
^

speaking of Tom Mitchell as nobody
was, Tom sez if business gets too bad, he’s

going to become district manager of Erank
Zambreno’s meat markets. Sez he can
drive a truck which will take him from
market to market but doesn’t sez what he
is going to do when he gets there. Dis-
misses this with a sweep of the hand. Zam-
breno allows this is true as far as the fish

end of the business is concerned. Well,
anyway, fish is an important part of the

meat business.
* * *

Julius Lamb has taken over the Elite

theatre in Waukegan and is now a booster
for the North Shore Electric suburban
service.

* ^ *

Personally we don’t know what is a
Prince or is it King Charles spaniel, but
we are reliably informed that Jerry Abrams
of Renown Pictures has one, and that it

walks on four legs and barks just like a
Tegular dog. The canine aristocrat replaces
just a dog which we understand is destined
for the West Coast.

* * *

Charlie Lundgren of the Milwaukee Pro-
ducers Distributing staff is up and stepping
It off after a long illness. It takes Charlie
to recover, but we’re darn sorry he has to
be sick to show how good he is at getting
over it.

4! 4! *

Joe M. .Lyon (Greek Consul) sez that
Frank Cook, Bijou theatre, Appleton,
Wis.

; A. B. McCullom, Lorraine theatre,
Hoopeston, 111. ; Ed Schiebel, Plumb thea-
tre, Streator, 111., and Oscar F. Hansen,
Jefferson theatre, Goshen, Ind., were among
the visitors at the Fox exchange this week.

Thanks, Joe, we’ll be sure and mention it.

* * *

A1 Kaufman of the F. B. O. bunch is

withholding his support of the traction

ordinance until he sees what effect it will

have on getting contracts. Al’s right. You
can’t be too cautious these days.

4s 4s 4?

Ed Grohe has presented his son Glenn
with a goat. Said goat is two years old
and is quartered at their summer home,
Coxey, 111. We don’t know anything about
a two year old goat but if it smells as bad
as a five year old goat, we’re glad it’s

Coxey, 111.

4s 4< 4^

C. R. Plough of the Gaiety Amusement
Company has blossomed forth in his spring
suit. A few more weeks and then—a ticket

to Louisville. Yes, if we had it to do over
again we’d probably be an exhibitor.

4s 4^ 4c

B. Thornton Phelps is again lugging a
grip in the Northern Illinois and Indiana
territory. Phelps has been sick and he’s

glad it’s all over and so are we.
* 4: *

Wait a minute ! Two of the boys signed

up with Morris Heilman for the Tom Mix
series this week, William Bradley of the

Crescent at Ottawa, 111., and C. E. Hart-
ford of Marseilles. Morris’ trip to New
York was postponed for one week. Little

matter of a fire in his Erie theatre.
* * *

Abe Stern of the Century Comedies and
Mrs. Stern tarried a few minutes in our
village on their way from the Coast to

New York. The Sterns, it is said, are
headed for Europe.

* * *

Signs of Spring: Jack Freeman, owner
of the Clermont theatre, was seen dusting
off his fishing tackle. Thus far, no panic
among the fish reported. This has nothing
to do with Tom Mitchell’s department in

the Zambreno markets.
* * *

Frank Flaherty has been on the sick list

but we are informed is due back at Fox
any day. We haven’t got enough of the
Irish in this business to be able to spare
one any length of time.

* * *

Ben Berve who frequently lends weight
to this column, had his family over to the

Field Museum last week. He claims it

was a treat for the missus but we’ve got
a sneaking idea he’s going to play the

“Lost World.” By the way, where and
what is the Field Museum?

And, oh yes, Sam Schaffer has moved.
He’s at 12 and 14 East Ninth street now.
He’s in the same line. Company’s name
is now the Illinois Theatre Equipment.
First hand advice and second hand equip-

ment, sez Sam.
G.C.

Batting for

J. M. S.

Erie Theatre Reopened
The Erie theatre, 641 North Clark

street, owned by Morris and David Hell-

man, which was slightly damaged by fire

recently, was reopened last Saturday night.XXX
Illinois M. P. T. O. to Meet

The board of directors of the Illinois

Motion Picture Theatre Owners meet Fri-

day of this week at which time the dates

will be set and the city selected for the

state convention of the organization. The
meet will probably be held in May.XXX

Morris Heilman Closes Deal
Morris Heilman of the Reelcraft Ex-

change has closed with Robert E. Barje

of the Anglo productions for six two-reel

Bloodstone Productions and a series of

eight Creighton Hale comedies.

Goodnight Loses Place
as Solon by Recount
(Special to Exhibitors Herald)

KANSAS CITY, MO., April 7—
Missouri exhibitors lost a representative in

the state legislature last week when the

republicans in the house finally mustered a

constitutional majority and unseated

Charles G. Goodnight, manager of the Star

theatre, Warrensberg, Mo. In his stead

is Dr. J. W. Sargent. Mr. Goodnight, on

the face of official returns, was shown to

have been elected by one vote.

Heart to Heart Talks:

REED HOWES in “SUPER
SPEED” will captivate any
audience!

His personal charm, easy

grace and daring will immedi-
ately endear
him to the pub-
lic!

SECURITY
PICTURES

808 So. Wabash Avenue, Chicago

NOW BOOKING

Cfiorence Wot
The GIRL
op GOLD
‘IVith Malcolm MacGreeor, Claire DuBrey,
Alan Roscoe, Bessie Eyton mr Charles French

Directed by : . . .John Ince

Sleleased by

~ PRODUCERS - DISTRID LIT!NO -CORPORATION
^
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THEATRE CONSTRUCTION^
AND EQUIPMENT J

Plainview, Texas, to

Get New Modern
Playhouse

Work has started on a fine new home
for the Plainview theatre. A building is

being erected by Solon Clements just
north of the new Cox & Thompson build-
ing in the 700 block on Broadway. Roy
Mitchell, who for the past two years has
operated this theatre, will continue to be
the manager.

When completed the building will be one
of the finest moving picture and vaudeville
houses in the Panhandle. It is especially
designed for a theatre, having sloping
floors, balconies and the like. The stage
will accommodate any sort of vaudeville or
road company, as it is amply large and
there are provisions for four dressing
rooms on each side. The property, flies

and other stage accoutrements will be of
the latest fashion and the scenery will be
provided by the Cherokee Scenic Com-
pany, the same firm which supplied the
scenery for the new Palace theatre at
Lubbock.

The building will cost more than forty
thousand dollars and will be 50x140 in
dimensions. An extra high ceiling will
give ample ventilation. The balconies will
be of the loop style, two on each side. The
entire front will be closed with French
doors and an immense foyer lined with
mirrors will give the front a very classy
appearance. The orchestra pit is seven
feet by eleven. Two small business places
will be provided on each side of the en-
trance.

Lawrence Kerr, Amarillo architect, de-
signed the building. He was in Plainview
recently conferring with Mr. Clements and
Mr. Mitchell and winding up small details

in regard to the building. Mr. Mitchell or-
dered a gold fibre screen, and hopes to

have high class projection. Two B-type
Powers projecting machines will be used
in the booth, and they will be equipped
with Mazda units.

Plan Organ Equipment
for New Strand

LOCKPORT, NEW YORK, April 7.—
Charles Dickinson and Edmund Lee have
returned home from New York and Chi-
cago where they have been investigating
the construction and operation of some
of the magnificient theatres of those cit-

ies. The principal object of the trip was
to decide on the organ equipment for their

new Strand, now building. They have
selected a large Wurlitzer Unit Organ
which will place the musical feature of
the Strand on a par with the best thea-
tres of the country.

Result of Advertising

Test to Be Revealed
at Milwaukee Meet

After a campaign of six months’ dura-
tion featuring a questionnaire that was
sent to hundreds of motion picture theatre
owners throughout the United States and
Canada, the Addressograph Company, Chi-
cago climaxes its endeavor to discover the
fundamental facts, figures and information
on motion picture theatre advertising at

the annual convention of theatre owners
to be held in Milwaukee the week of
May 12.

The Addressograph Company promises
to send Arthur Davis who has complete
supervision of the research campaign in-

stituted more than six months ago.

“Thanks to the co-operation of motion
picture theatre owners given me in the

past,” says Mr. Davis, “I have some very
valuable information regarding the adver-
tising in the movies. Of course, the alarm-
ing waste in motion picture theatre adver-
tising has been the leading subject of dis-

cussion in advertising circles throughout
the country. There are hundreds of thea-

tre owners, however, that are making their

advertising pay. It is these secrets of ad-
vertising success that I will discuss at the

convention.”

L. C. Lampo, owner of the Arcade thea-
tre, Patterson, La., will remodel this spring,
elevate the auditorium and reseat. Has not
purchased seats yet.

* * *

S. L. Akers has taken charge of the
Arcadia theatre at Crowley, La., a Southern
Amusement Co., Inc., house. Sanford
made a great record at the Strand at
Vinton, La.

* :t! *

Jack Bear is remodeling the Dorothy
theatre at Henrietta, Tex. Mr. Bear also

operates the Majestic.

STATEMENT OF THE OWNERSHIP, MAN-
AGEMENT, CIRCULATION, ETC., RE-
QUIRED BY THE ACT OF CON-

GRESS OF AUGUST 24, 1912.

Of Exhibitors Herald, published weekly at Chi-
cago, Illinois, for April 1, 1925.
State of Illinois, ) 53
County of Cook, )

Before me, a Notary Public, in and for the
State and county aforesaid, personally appeared
Martin J. Quigley, who, having been duly sworn
according to law, deposes and says that he is the
Editor and Publisher of the Exhibitors Herald,
and that the following is, to the best of his
knowledge and belief, a true statement of the
ownership, management (and if a daily paper, the
circulation), etc., of the aforesaid publication for
the date shown in the above caption, required by
the Act of August 24, 1912, embodied in section

443, Postal Laws and Regulations, printed on
the reverse of this form, to-wit:

1. That the names and addresses of the pub-
lisher, editor, managing editor, and business mana-
gers are:

Publisher—Martin J. Quigley, 407 S. Dear-
born St.

Editor—Martin J. Quigley, 407 S. Dearborn
Street.
Managing Editor—Edwin S. Clifford, 407 S.

Dearborn Street.
Business Managers—George Clifford, James

Beecroft, 407 S. Dearborn Street.

2. That the owner is: (If the publication is

owned by an individual his name and address, or
if owned by more than one individual the name
and address of each, should be given below; if

the publication is owned by a corporation the
name of the corporation and the names and ad-
dresses of the stockholders owning or bolding
one per cent or more of the total amount of stock
should be given.)
Exhibitors Herald Company, 407 S. Dearborn

Street.
Martin J. Quigley, 407 S. Dearborn Street.
3. That the known bondholders, mortagees, and

other security holders owning or holding 1 per
cent or more of total amount of bonds, mortgages,
or other securities are: (If there are none, so
state.)

None.
4. That the two paragraphs next above, giving

the names of the owners, stockholders, and secur-
ity holders, if any, contain not only the list of
stockholders and security holders as they appear
upon the books of the company, but also, in cases
where the stockholder or security holder appears
upon the books of the company as trustee or in

any other fiduciary relation, the name of the per-
son or corporation for whom such trustee is acting,
is given; also that the said two paragraphs contain
statements embracing afSant’s full knowledge and
belief as to the circumstances and conditions under
which stockholders and security holders who do
not appear upon the books of the company as trus-

tees, hold stock and securities in a capacity other
than that of a bona fide owner; and this affiiant

has no reason to believe that any other person,
association, or corporation has any interest, direct
or indirect, in the said stock, bonds or other secur-
ities than as so stated by him.

5. That the average number of copies of each
issue of this publication sold or distributed,
through the mails or otherwise, to paid subscrib-
ers during the six months preceding the date
shown above, is (This information is

required from daily publications only.)
Martin J. Quigley,

(Signature of Publisher.)
Sworn to and subscribed before me this 28th

day of March, 1925.
(Seal.) James P. Prendergast,

(My commission expires March, 1929.)

NOW BOOKING

STOP

AL CHRISTIE feature

Directed by Scott Sidn^
Ijeleasfd 2)y\

' pn ODUCER
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T/NG - connoRAnoN



RemVmate Old clqe
In yourTheatre

with

American Seating Company
iheatre Chairs

(Reseating Accomplished without Interrupting Business
One Single Performance^

American Seating Company
CHICAGO

Offices in All Principal Cities

Installation Everywhere



HAL BROACH
presents

More exhibitors have reported, and are reporting, on the

Our Gang Comedies than any brand of comedies that has

ever been made.

They all say ‘‘these comedies are the best we can get.’^

Don’t take our word for it. Just watch the exhibitor

report columns in the trade papers.

OJJR
GAAIG
COMEDIES

Ttpo Tleeh

What so many exhibitors enthuse over MUST be good;

MUST bring them business.

Path^comedy
TRADE MARK
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Spring i

—the Season that

brings you Announcements

The Talk of
The Industrij

But the Biggest Announce^
ment of all is coming soon
from Metro-Goldwyn-
Mayer* It will take your
>reath away!

Member Motion Picture Producers & Distributors of America. Inc.:—Will H. Hays, President.
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ERE is pictured the special

model window display tie-up

prepared in cooperation with

Grosset and Dunlap, publishers. It

tells the complete story of the planning

and production of this masterpiece and

shows scenes from the picture and seg-

ments of the film itself. It assures the

sale of thousands and thousands of

copies of the new, beautifully illustrated

edition of the book. Every town where

books are sold will know about “The

Phantom of the Opera” through this

novel display. It is just one of the

nation-wide tie-ups that will create

tremendous additional audiences for

theatres everywhere.

No other picture has ever had such an

extensive, intensive campaign mapped

out for it--no other picture has ever

so deserved it! Get the spirit watch

for “The Phantom”!

^he. most effective lUdiomL tie-up^

ni/vtnfLLai/iS dvetcampeugm
aratiopynow Pf'^p

All Universal Exchanges -

all book dealers are n f

ready to effect this invalua e

tie-up.

j%9nkHii^)peta
LonCHANEy-MARyphilbin nokman Kerry

Directed bu Rupert Julian, from
the interncdionQlltj Famous stortjby

A Universal Production- OASTON LEROIJl^ %bef>re$eniedbyQ‘^x\]o^eTriVC^Q'
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Quality-Entertainment
vs. Quantity-Footage

William A. Johnston, Editor of Motion Picture News, writes:

“Day in and out and week in and out and to

please the millionfold audiences of this broad

land, the variety program alone fills this very

large order; and a variety program is—and

importantly— a matter of short subjects.

“
. . . . we do suggest this: that the editor of

a successful magazine is a good picker of

material, that he balances well the tastes of

his readers of all ages and degrees, and that

variety, but always all around and pleasing

variety, is the end he constantly strives for.

“Just so, the clever exhibitor. He doesn’t

merely throw in his short subjects. He picks

them as carefully as his feature, or more so;

and he picks each one to get a program of

balance. He doesn’t make a program to total

so many reels, but to total so much enter-

tainment. He is after quality, not quantity,

of course. Consequently the short subject

figures as importantly as the long; many a

time it figures more importantly

“We are rather proud of the prediction made
so long ago of the increasing importance of

the short subject. That importance has

come steadily about. It will steadily con-

tinue, and increase.’’

0^Lctl4A^^

V “THE SPICE OF THE PROGRAM” .

The exhibitor who really wants quality rather than quantity in Short Subjects has

a never-failing source of supply in EDUCATIONAL PICTURES, For five years

they have been the outstanding leaders of the Short Subject field.

They will continue this leadership next season. You may count on this. All the best of

EducationaPs great brands of comedies and novelties will again be available in 1925-1926

for the Showman who aims to give Entertainment and not footage. And there will be

several additions that will be most welcome to exhibitors.

Details of next yearns program will be announced in the near future. But **the clever exhibitor** knows now that

U4.ctuAj^^

Will Lead The Field

EDUCATIONAL
FILM EXCHANGES. Inc.

Member, Motion Picture Producers and Distributors of America, Inc., Will H. Hays, President



EXHIBITORS HERALD



April 25. 1925 EXHIBITORS HERALD 0

to hold your play dates open to look over the pictures being

made by all companies and to secure the highest quality enter-

tainment pictures possible. This will only be possible if you
will remember how valuable your play dates are. Do not

become panicky, do not become stampeded. Do not give up a

half interest in your theatre to one of these producer-distributor-

exhibitor concerns for nothing, because of fear of not being able

to secure quality pictures or of threatened competition. They
can’t build everywhere and aside from that, there will be a

sufficient number of quality pictures made by other concerns to

keep you in business and lick this unfair competition, if it does
come.

—Writes SYDNEY S. COHEN,
former President M. P. T. O. A.



THE TALK OF THE

Information Concerning Territorial Rights Outside of the United States and Canada Can Be Obtained from
FOREIGN DEPT., 1540 Broadway, New York City.
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A FIRST NATIONAL PICTURE

CLOSE-UP SAYS-
''This One Will Drag Cross-Word
Puzzlers And Radio Bugs Away
From Their Favorite Sports"

THE HEART
OFA SIREN "

ADAPTED DY FREDERIC AND FANNY HATTON
from FLORENCE REED'S DROAOWAV STAGE
SUCCESS 'HAIL AND FAREWELL"

Phil Rosen,

Arthur H.

Sawyer and

Miss

LaMarr

All

SAWYERLUBIN
PRODUCTIONS

supervised

by

ARTHUR H.

SAWYER

“
‘The Heart of a Siren’ should regis-

ter as sure fire entertainment, which
means that here is a money maker,”

says Pete Milne in the N. Y. Tele-

graph. ‘Tt has settings of great color

and splendor,” according to Quinn
Martin of the N. Y. World. The Post

reviewer finds the story moves rapidly

enough and there generally is some-

thing to look at, while the N. Y.

Bulletin finds “the picture interest-

ing.” Says Louella Parsons in the

N. Y. American, “Phil Rosen evi-

dently knows what Miss La Marr’s

public demands, for he has created a

best seller which should be a riot.”

Tom Waller in the Moving Picture

World says Miss LaMarr may be con-

sidered to do the finest work of her

career in “The Heart of a Siren”

and George Pardy in the EXHIBIT-
ORS TRADE REVIEW says, “A
feature that should bring welcome
results at the box office.” “There
isn’t a doubt that the picture will

draw the mob everywhere,” says

George Gerhard in the N. Y. Evening
W'orld.

A SAWYER-LUBIN PRODUCTION
DIRECTED DY

PHIL ROSEN
STARRING

DARBADA LA MAIiR
CONWAYTEARLE



Fox Varieties

INGLE REEL PICTURES with a new idea

—

Pictures gathered from the ends of the world to

supply such a wonderful variety of subject

matter that they will furnish without fail to every one the

thing for which every one goes to the theatre.

ENTERTAINMENT
Book these pictures and make Box Office Friends

FROM MARS TO MUNICH:

Showing- what a visitor from another world

was most interested in when he visited this

famous European city

LAND OF THE NAVAJO:

Unique, intimate pictures of the most pic-

turesque of the Indian tribes still living as

they did in frontier days

THE PERFECT VIEW:

Traveling at high speed in the beautiful

Canadian Rockies to satisfy an impetuous

young man who will keep you smiling

‘The World We Live In

Fox hi LM Corporation



GEORGE EASTMAN

of Rochester, N. Y., says:

“I had the pleasure of witnessing the

screening of The Iron Horse\ I con-

gratulate Fox Film Corporation on
the production of such a magnificent

picture. For thrilling interest and
beauty of photography it stands at

the very top.”

FOX FILM CORPORATION

vmm
Wllll
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WILLIAM FOXpresents

THE

IRON HORSE
OVolO in its

CAPACITY

MONTH
3,t

GRAUMAN’S
EGYPTIAN THEATRE
"TlollyiOoodr

,
Qilifomtoy

'2 Performances Daily
and^l.00

FOX FILM CORPORATION



William Fox
presents

..GOLD
fjh- IMMEDIATE

c/ thrilling

drama ofthe

Qoldm West

FOX FILM CORPORATION



BUCK JOtm
ana the GIRL#*“1
RELEASE

Next season
Buck Jones will
appear in All^
Western stories Comin^Soon

HEARTS
a«dSPURS

"With

BUCK JONES
Jrom thehlml

THE OUTLAW
by JACKSON GREGORy

FOX FILM CORPORATION



Happy
Lovers

—Yet in less

than an
hour—

Within a month they

planned to be married, yet

within an hour there was to

be a tragedy in that very room
that would leave them stunned,

paralyzed with unbelief.

Forhow could lovelyNorma Powers,

reared in luxury, guess that her exist-

ence was built on an ugly lie, that even

as she smiled in the security of her

sweetheart’s love, there was coming
down the street a shabby figure who
was to bring down the walls ofher life

about her, show her the sordid picture

of a sin that was not hers, but for

which she must pay.

This is the wonderful play ay Max Marcin

Night after night New York audiences are watch-

ing breathlessly as the story of Jim, the crook

(H. B. Warner) unfolds. No wonder, for this is

a play in a million, a play of suspense, vivid love,

jealousy and the tainted heart of a crook.

SPECIAL NOTE
The above situation as well

as all others in this unusually

dramatic play, are fully pro-

tected by copyright. This pre-

caution has been taken to safe-

guard themotion picturerights
to this play. Anp in/ringemenl

will be vigorously prosecuted

by the owner,

CROSBY GAIGE
229 West 42d St.

New York
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iWith this Cast:

ADOLPHE MENJOU
AILEEN PRINGLE
LILLIAN RICH

ANN PENNINGTON
KENNETH McKENNA

With this Story:

Situations suggested by Frederick

Lonsdale’s brilliant Broadway

stage comedy hit, “Aren’t We All?”

which, after a solid year in New
York, is now returning for another

run! Adapted by Townsend Mar-

tin.

With this Kind of Review:
“ ‘A Kiss in the Dark’ is first and foremost an audience

picture. It is a surefire box office attraction. Sprightly,

snappy, with fine titling, and is full of laughs.”

—Morning Telegraph

*

How could you possibly

^ fail to clean up with:

“A KISS IN THE DARK ”

Frank Tuttle’s klean, klever, kiss komedy ?
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A Great Stage Hit Becomes a Picture

MEN a'^-’WOMEN
Richard Dix

Neil Hamilton
PRESENTED BY
ADOLPH ZUKOR
JESSe l LA5KY

David Belasco’s famous stage drama

of frail humanity. Written by Belas-

co and Henry C. DeMille. Screen

play by CLARA BERANGER.

BREAK APRIL RECORDS! Play Gloria Swanson in “Madame Sans Gene,” Pola

Negri in “The Charmer,” Zane Grey’s “Code of the West,” “The Night Club” with Ray-
mond Griffith, Jack London’s “Adventure,” Bebe Daniels in “The Crowded Hour,”
“The Spaniard” and “A Kiss in the Dark.” One month’s Paramount Pictures!

Member Motion Picture Producers & Distributors of America, Inc.—Will H. Hays, President
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Play Dates and Pictures

INDEPENDENT PRODUCERS:

'Don’t ask exhibitors to hold open play dates without let-

ting them know what pictures you have for those dates.

Exhibitors must have pictures.

They cannot favor the independent sources of product

unless the independent companies let them know how much
product and what kind of product will be available.

Right now the owners of 14,000 theatres are asking,

“What are you going to have for us next year?”

Right now is the time to let these theatre owners know
about your production plans.

And the best means of communicating this information is

the advertising pages of the HERALD.
Don’t blame “the other fellow”

;
don’t blame “conditions”

—because you will have only yourself to blame if you don’t

get your share of play dates from the independent exhibitors.
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JOHN BARRVMORE- • W I LLARD LOUIS MARI EL PREVOS
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VARNERBROS

Independence
AMERICA was founded on Independence. Independence is

our birthright. This birthright we can maintain forever if we
value it and have the courage to defend it.

[S

Indelyendence Hall—Dedicated to American Independence

2 A
’

Warner Bros. Studios — Dedicated to the Independence of the Screen

[
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JUNE MARLOWE ••• JOHN PATRICK DON ALVARADO CLIVE BROOK-
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.OWELL SHERMAN matt MOORE IRENE RICH
uitiiiiiiiiiiiiniM^

Courage i

MOTION PICTURES have grown to he one of America’s great

industries. The continued progress and the future ofthe industry

are dependent largely on the Independent Producer and the

Independent Exhibitor

—

dependent on their courage to stand tO'

gether to defend their independence,

WARNER BROS, from the beginning had to fight for their

independence— for their very existence. Warner Bros, won in

this struggle because they always kept a step ahead in the pro-

cession of progress—because You, the Independent Exhibitor,

recognized a common cause with them and fought your way
forward with them.

Warner Bros, have now attained a position where they can give

the Exhibitor the best that is produced in motion pictures —
give him not only quality but quantity,

Warner Bros. 1925-26 program is the greatest in Warner his-

tory—comprising FORTY Screen Classics which have the dra-

matic talent to assure the biggest audience appeal of any series

of pictures yet produced.

This means that with these 40 matchless Warner Pictures, to-

gether with other independent productions, you are in position

as never before to make your bookings with absolute freedom
and independence. You need be in no undue hurry.

Let us, Mr. Exhibitor, go forward together with courage and
confidence. Courage to defend our independence—confidence
that the Independents have the winning pictures for 1925-26.

Hold your dates open till you get full details of the famous
WARNER FORTY. Wait for the Winners!

WARNERBROS
' Classics of the Screen^

lillliiiiiiiiiii iiiiiiiiMiiiHiiiiniiiiiiiiiiniiiiiiirinninMHiiiiiiiiiiiiiliiiiLiiiiiiiiiiiiiiiiiiiiiiiiiililiniiriiiiiiiiiiiiiiiiiiiiiiiiiiii iiiiiiiiiiiiiiiiiiiiiiiiiiiilliliilliiiilliiiiiilllllll l ll l l l l llllll ll lllllll l ll ll llll l l l lllllllllumU ll llll l llll l l lllllllllil iulllii iilll ili i iii i lii i JiilllllllUll ff

DOROTHY DEVORE JOHN HARRON • • GAYNE WHITMAN
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CHADWICK PICrURE
1925

Comec(y ‘ Drama /?omance‘A(/Kentui*c

dnd itor)^Value—

Cleverly comb/nec/ /n this superb
P/)otoplay Pr^raim*

LIONEL BARRYMORE in

“The Bells” First of a series of two

LARRY SEMON in

“The Wizard of Oz” and
“The Perfect Clown”

CHARLES RAY in

“Some Pumpkins” First ofa series of four

THEpA BARA in

“The Unchastened Woman”

GEORGE WALSH in

“American Pluck” First of a series of six

TWO HUNT STROMBERG
Special. Productions

“Winning The Futurity” &
“The Transcontinental Limitol”

irr
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CHADWICK StAR5
- season;

1925 :1926

ChariesRay ThedaBara^GcoAcWa/sh

ianySemOii^Lionel Bavij^movc _

3 ^\ii

Two Chadwick Special Productions

Screen Pei'fonB/iiies Froduettons Thdt :

Cari'y Popular Public Appeal

Thet isThe Program ^nd Policy oF
CHADWxcK PlctURE^ CoRPOKA'WOt^

SEVENTH AVENUE NEWYORKCITY
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Foreign Rights Controlled
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er biggest picture—and
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<
Foreign Rights ControUed
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J85 Madison Avenue New ^brk

J

real clean up /

of the year /

pictxoxe that
is putting silver
lining" in the
pockets of exhibit-

ors who play it.
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Play Dates and
Coming Meeting

ITie annual convention of the or-

ganized exhibitors is an occasion

upon which the rank-and-file exhib-

itors take the center of the stage and
have the rest of the industry for an
audience.

Unfortunately, at various times in

the past these occasions have not

been put to the best and most con-

structive uses; there have been many
inter-organization difficulties and fac-

tional clashes that did not impress
the audience. Such meetings have
been mostly lost opportunities.

However, the outlook for the coin-

ing meeting is decidedly favorable.

The organization itself has been
functioning quietly and successfully.

A group of experienced and com-
petent officials are at the helm. And
there are so many pressing questions
to be attended to that there should
be no room for by-play and none
should be tolerated.

The exhibition interests which will

be represented at the Milwaukee
convention are in a peculiarly stra-

tegic position. They control a huge
volume of free and uncontracted for
play dates—and just what is to be
done with these dates is a matter of
very great importance.

Obviously, the great opportunity
of the theatre owners’ organization
at the coming convention lies in con-
certed disposition of play dates.
Play dates represent the dominant
force in the industry and the im-
portance of the convention will be
guaged by just what influence the
proceedings have on the signing of
future film contracts.

The smaller producing and distrib-
uting companies, and the companies
which are' without theatre outlets for
their product, are looking most
anxiou.sly toward Milwaukee. They

APRIL 25, 1925

are hoping to receive some definite

assurance that the rank-and-file ex-

hibitor, in contracting for product,
will give their attractions a reason-

able chance to get on the screen.

Idle resolutions are not enough;
the spirit and the will of the conven-
tion must be made plain in an un-
mistakable manner.

* * *

George Eastman:
A Great Figure

Mr. George Eastman, head of the
Eastman Kodak company and a great

figure in American business, retires

as president of the Rochester firm

and becomes chairman of the board
of direetors.

The genius of Mr. Eastman has
been a no uncertain factor in the de-

velopment of the motion picture

business. The Eastman company has
for so long provided a quality and
uniformity of raw stock for motion
picture production and exhibition

that its service is taken as a matter
of course, yet any interruption of
this service would occasion a serious

emergency.
After his many years of application

to the interests of the Eastman com-
pany he doubtlessly is entitled to a

rest but his alertness and energy is

such that he probably will not select

for himself a program of even com-
parative inactivity. With respect to

whatever interests may now chiefly

attract his attention, he carries with
him the best wishes of the motion
picture industry.

* *

They Hardly Know
What to Believe

It is no wonder that exhibitors fre-

quently find it diffieult to place full

reliance upon the deelarations and
assurances of producers with respect
to one thing or another!

No. 5

Take, for instance, the subject of

roadshows.

One time, it may be noted, pro-
ducers will endeavor to impress ex-

hibitors with the genuine service that
is being done them when a pieture
is sent out under the roadshow plan.
It will be pointed out that this plan
creates new picture patrons, that it

enhances the value of a worthy sub-
ject and that it builds a ready-made
audience for the picture theatres.

About the time that an exhibitor
is convinced of all of this he is likely

to encounter a producer’s statement
to the general effect that the pro-
ducer is bravely resisting the tempta-
tion to put a certain picture out on
the roadshow plan and that he is

giving it direct to the picture the-
atres.

A little more consistency on this

point would be beneficial to all con-
cerned.

* *

“Grass” Will Win
World Interest

At the Criterion theatre. New York
City, Famous Players-Lasky is now
presenting a rare and unusual sub-
ject called, “Grass.” It depicts the
annual struggle for existence of a

tribe of Persians inhabiting a barren
country. It is tremendous in interest

and impressiveness and is a power-
ful educational agency with respect
to a little known section of the world
we live in.

This film typifies one of the most
exalted uses of the motion picture
and everywhere it goes it will com-
mand attention and respect. The
industry can render no better service

to its public than in the presentation
of a film of this character and, in the
natural order, the industry can do
nothing that will better contribute

to its own dignity and importance.
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Bigger
and
Better
“Bigger and much better” is

a brief and accurate description

of the April issue of BETTER
THEATRES which appears as

Section II of this week’s issue of

the HERALD.

Nothing like it has ever pre-

viously been seen in the indus-

try.

It is a real service publication

for theatre owners on matters

of construction, equipment and
decoration.

The April number marks the

fourth issue of BETTER THE-
ATRES which has appeared un-

der its own cover. Each suc-

ceeding issue has added to the

crescendo of approval from ex-

hibitors and this, the largest

and best issue that has been
published, is placed before the

trade with full confidence of an

even more enthusiastic recep-

tion.

In addition to its many valu-

able editorial features, this issue

carries the largest number of

individual advertisements on
products for theatres ever
printed by a publication in the

motion picture field—and each
of them contains profit-making

information for the theatre

owner.

Re-Takes

ELL, the rainy season is all over
* ^ out here in Hollywood, they say
but I’m still keeping an eye on my um-
brella. You can’t always believe these
corner-lot sellers or press agents. They’ll
tell you a certain studio is just about
a mile up the road and after you drive
for two hours 3'ou come to it, if you’re
on the right road.

* * *

It’s a funny thing out here, every time
a director or a star picks up a poor stray
dawg on the road it turns out to be a
valuable pooch. Irv Cummings,- for in-

stance, found a monkey terrier at large,
and straightway it was found (by Pete
Smith) to be worth $1,500. The director
advertised for the owner and fifteen an-
swered the ad. Valuable monkey ter-

riers aren’t so scarce, it seems.
* Si? 5!s

Sports
Didja hear that Jack Dempsey was

knocked out last week. Yep, by none
other than George Siegmann, who plays
opposite him in “Alanhattan Madness.’’
But then the script called for it and
George isn’t asking for any “retake” off

the lot.
* :i:

Light Stuff

By the way, did you ever get hit with
a yucca brick? Bet you never heard of
’em. Neither did we until Mary Pickford
socked us with one last week, when she
threw wild while making a scene for
“Little Annie Rooney” and caught up
alongside the ear. But a yucca brick is

harmless and weighs less than a feather,
so they wouldn’t hurt even a press
agent.

* *

Big News
I see where an Elgin, 111., baby was

born last week with two teeth and all

the papers spread on it. Bet he w'on’t

get a line when some dentist yank’s ’em
l)Oth out.

j{j ^

This is the season of the year when
all the baseball managers admit thej'

will win a pennant. This is good pre-
dicting w eather anyhow.

^ ^

Slow Motion Pictures
According to the sport extras Nurmi

is going to emote in a five reel Western
picture and, according to his P. A., he’s

to get $100,(X)0 in round numbers for rac-

ing a couple of Indians “with the papers”
across the desert. Racing an Indian
would be my idea of nothing to do.

^ ^

Learning Every Day
I see they’re going to teach laundry

management in the University of Wash-
ington. Didn’t know it took a college

education to put a saw edge on a collar.
jj: !(: ip

Hardy Lillian

No wonder Lillian Gish won her suit.

Anyone that can eat carrots in

the raw state and listen to a couple of

attorneys arguing ought to be awarded
two medals.

* * *

Now' that William Randolph Hearst
and Joe Schenck are going to have their

own radio broadcasting stations wc
ought to hear a lot of these two boys.

Sit 5j!

Oh, Geraldine, how' could you?
Haven’t vou heard of the scoff-laws?

R. M.
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“U” and Famous Buy New Houses as
Theatre Situation Changes Rapidly

Speaking About
the Theatre

The Universal has been buying a good
many theatres lately. We are about to

buy more. I don’t like it. It means
more responsibilities, more invest-

ments, more hard work. . . . When
I finally got Universal well established
I thought I was through and that I

could coast along. But conditions
changed again, producers began to
gobble up theatres right and left and I

found Universal pictures frozen out of
spots. . . . On top of this funda-
mentally wrong condition a compara-
tively new and even more threatening
condition is found in the fact that ex-
hibitors are combining to buy pictures
at ruinous prices. So, being frozen out
of theatres owned by competitors and
getting less than cost from many buy-
ing combinations of theatres, I am
forced into buying theatres myself.
And now that I am forced into it I

expect to go into the business body,
soul and breeches. No exhibitor has
yet been harmed by Universal’s own-
ership of theatres. I have bought in

places where I could not get a repre-
sentative showing for Universal pic-

tures and, as I said before, I’ll soon
buy more houses. If your town is

tied up I shall invite you to try to
find room in your theatre or theatres
for Universal pictures. If I cannot
do that I shall invite you to join me
in building a new theatre. If you can-
not or will not do that I shall have to
build or buy, either alone or
with the help of the public .—CARL
LAEMMLE, president of Universal.

* * *

The independent producers are determ-
ined to continue in business and if they
have to follow the example of Carl
Laemmle who started out to fight the
monopoly many years ago as an in-

dependent this will be done. The in-

dependent producers are determined
that their product shall be distributed
and brought before the public. And
if there is no other way in which to
meet the situation than to buy or build
theatres, the exhibitors who are pursu-
ing these unfair methods will have no
one to blame but themselves .—JOE
BRANDT, head of Columbia pictures.

* * *

Universal is definitely committed to a
theatre program. It is the only re-

course left to us. Naturally, we didn’t

want to go into the business of buying
theatres. We were forced into it. Uni-
versal has always maintained that fun-
damentally the ownership of theatres
by producers was wrong. Theoret-
ically, it may still be wrong but we
can’t stop to theorize while Universal
pictures are being thrown out, not
through any lack of merit on their
part, but solely because other produc-
ers were buying theatres in which to
show their own pictures, or booking
combines were buying pictures at
prices ruinous to the producers.—R.
H. COCHRANE, vice president of
Universal.

Brandt Sees Possibility of

Independents Entering Field
ISew Orleans Subsidiary Gains Foothold in Texas—Skouras

Brothers Building in St. Louis

By JAY M. SHRECK
The theatre situation at the moment is a kaleidoscopic affair. So rapid is

the field shifting that even seasoned observers in the business offer only gener-
alities in forecasting the ultimate outcome.

Combines, whether individually controlled or merely alliances for booking
purposes, are strengthening their positions in every territory through the

acquisition of additional theatres.

The entire industry—the old line companies, the independents and the organ-

ized and unorganized exhibitors—is maintaining constant vigilance, planning

in the meanwhile a course of action for the time when it is felt that action is

needed.

Briefly, these are the latest developments in the situation:

Universal Pictures Corporation buys Hostettler Amusement Company, Omaha,
Neb. Thirty-five theatres, operating in Nebraska, Iowa and Missouri are included in

deal.

Schine circuit in New York, recently acquired by Universal, increases holdings

through acquisition of the Bijou in LowviUe.

Joe Brandt of Columbia Pictures announces that the situation may force the inde-

pendents to buy or build theatres throughout the country.

Famous Players-Lasky acquires six more houses in the United States and one in the

Dominion.

Skouras Brothers of St. Louis complete plans for new $5,000,000 Ambassador the-

atre. Construction will get under way on May 1.

Texas Theatre Company, subsidiary of Saenger Amusement Company of New
Orleans, gaining foothold in Texas through acquisition of houses in Texarkana, Beau-
mont, Houston, Dallas, El Paso arid possibly Port Arthur.

R & R Amusement Enterprises of Dallas adds Electric Palace at Tyler to its chain

of thirty-four houses. Plans are also under way for a new theatre in San Antonio.

Decimation of war on producer-distributor-exhibitor companies by Charles L.

O’Reilly, president of the T. O. C. C. of New York City.

J. H. Silliman’s resignation as president of Badger Theatres Corporation, a booking
combine recently organized in Milwaukee.

Loew acquires Regent theatre in Harrisburg, Pa.

Report that Warner Brothers have acquired the Lambach interests in the Clemmer
& Lambach circuit in Spokane, Wash.

Fox leases Tremont Temple in Boston, Mass., for long runs on specials.

The Comerford circuit in Pennsylvania has three new houses, the Kingston in

Kingston, the Roosevelt in Scranton and the Shawnee in Plymouth, nearly ready for
opening.

The foregoing presents merely the highlights of a situation that is growing
more interesting and more involved each week. The subject of theatre com-
bines is giving the Motion Picture Theatre Owners of America its big issue for

the national convention at Milwaukee on May 12 to 14.

Through its official spokesmen, it has been hinted that an effort will be
made by the M. P. T. O. A. at Milwaukee to form some sort of coalition be-

tween the independent producers and distributors and the organized exhibitors.

{Continued on page 29 )

This Week
The exhibition interests which will be represented at the Milwaukee

convention are in a peculiarly strategic position. They control a

huge volume of free and uncontracted for play dates—and just what
is to be done with these dates is a matter of great importance.

—

MARTIN J. QUIGLEY, in an editorial, page 25.
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N ew YORK—Jesse Lasky took to the

air at WOR one night last week and
Hollywood McCusker says he is a bear as a

broadcaster. . . . Gerald Rudolph, one of

Winnie Sheehan’s able right bowers, was
the gayest man at the party given to To)n
Mix and Tony. . . . John Lowell Russell is

now president pro tern of the I. M. P. P.

D. A., whatever that is. . . . Niles Welch
may return to the speaking stage and again

he may not. . . . W. K. Hollander, public-

ity and advertising director of Balaban &
Katz Chicago theatres, is a visitor to the

big town and doing well. . . . John Francis

Dillon, after directing a lot of pictures for

First National, is taking a vacation in Hol-
lywood watching other directors direct pic-

tures. . . . Hal Howe says he knows a

sailor who spends his shore leave rowing a

boat for pleasure on Central Park Lake.

. . . Sam Comly prints that Jetta Goudal is

a vivacious French beauty, which will be

news to Jetta et al. . . . Al Christie is here

this week, leaving brother Charley to look

after things on the Coast. . . . John Henry
Taylor, one of our most thorough-going
ocean crossers, is here again from London,
and Dr. Shallenberger will sell him a few
pictures. . . . Marc Lachman says it is

rough sledding when a press agent can’t

keep the name of his picture out of the

papers. . . . Al Rockett left Saturday for a

three months’ stay on the Coast to look

after production matters in the absence of

John McCormick. . . . E. Bruce Johnson
sailed from London Saturday and will get

here in time for the First National conven-
tion at French Lick. . . . Sydney Abel.
foreign manager for Fox, has returned
from a trip to Mexico. . . . Lou Jacobson
beat Easter by a full week, ably assisted by
a pearl stetson. . . . Paul Yawitz, P. A. for

the William Tell picture, is willing to bet

that Bill did shoot the apple off the kid’s

head, but insists the burden of proof falls

on the other fellow. . . . Ben Blumenthal
sailed last Wednesday for his regular
European trip. . . . Charlie O’Reilly will

attend the Milwaukee convention and
shortly after, accompanied by Mrs. O’Reil-

ly, will sail for a European tour. . . . Tony
Luchese, well known Philadelphia state

Tighter, who recently sold out his exchange,
is here preparing to start another. . . .

Eddie Grainger, the younger of the popular
brothers, has resigned from Metro-Gold-
wyn and joined the Fox sales organization.

. . . Robert Lieber, First National presi-

dent, returned last week from the other
side. . . . Joe Seider was the guest of
honor at a testimonial luncheon given at

the Hotel Astor by the New Jersey exhibi-

tors. . . . George Seitz is back from Flor-
ida after finishing what may be his last

serial for Pathe. . . . Gene Zukor, getting

to be a regular attendant at the A. M. P. A.
luncheons, appeared to enjoy Charlie
O’Reilly’s speech last Thursday. . . . Lou
Guimond is now looking after the publicity

interests of Wilson-Wetherald Company.
. . . Jerry Beatty is thinking about picking

himself out a comfortable office on Fifth

avenue below Forty-second street. . . .

Arthur James’s letter head shows that his

new film paper will be called “Today” in

red ink. . . . Pete Harrison says he will

not change the name of his to “Tomor-
row,” in red ink. . . . Henry Ginsberg
thinks Baby Peggy looks charming in her
new sweater and ditto here. . . . Harry
Millard attended the premiere of “The
Fool” at the Central theatre Sunday night.

—SPARGO.
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Governor Donahey of Ohio was treated to a ride on the trackless train when the Metro-
Goldwyn special passed through Columbus, en route to New York. The train was greeted

by throngs during its trip from Indianapolis to New York.

Here is what Metro-Goldwyn terms the first trackless train in America. It will start on its

transcontinental trip on May 1. This picture was taken in Indianapolis from where the
train started East on March 31. It will make 30 miles an hour and carry five passengers.

Metros
Trackless
Train

Complete in every detail is the Pullman car of
Metro-Goldwyn's trackless train which will travel
from New York to Los Angeles as a part of the
1925-1926 promotional program.

As a part of its intensive pro-

motion drive on its product

for 1925-26, Metro-Goldwyn
will send from New York to

Los Angeles the “first track-

less continental locomotive
and Pullman.” Arrangements
for the train were made by
Edward Bowes, vice presi-

dent of Metro, Howard Dietz

and Eddie Bonns. The train

leaves for the West on May 1.

The crew which will take the

train West will carry an ex-

tensive supply of advertising

and exploitation material. The
trackless train is capable of

a speed of thirty miles an
hour.
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“What Will the Harvest Be?” Is

Immense, Says Cochrane
R. H. Cochrane, vice-president of Universal Pictures Cor-

poration, in a communication to Martin J. Quigley lauds the

editor of the Herald for his presentation of “the case fairly,

calmly and fearlessly” in “What Will the Harvest Be,” an

editorial bearing upon the present situation in the business and
published in the April 11 issue of this publication. Mr. Coch-
rane writes

:

Yout editorial on “What Will the Harvest Be?” is

immense.
You are talking about the real vitals of this industry

and you have stated the case fairly, calmly and fearlessly.

You put your hngers on the mainspring of the works when
you say “The money spent for rentals is the force that

controls this business. And this force right now is being
used for the elimination of the majority of the producers
now in business. With these gone the exhibitor will be
glad to accept almost any kind of a deal offered to him
because, without pictures, his theatre is a liability.”

We in Universal have been saying this very thing for

years and years, only we were about the only ones that

were saying it.

Universal is definitely committed to a theatre program.

Paramount Purchases Six Theatres

It is the only recourse left us. Naturally, we didn’t want
to go into the business of buying theatres. We were
forced into it. Universal has always maintained that
fundamentally the ownership of theatres by producers was
wrong. Theoretically, it may still be wrong but we can’t
stop to theorize while Universal pictures are being thrown
out not through any lack of merit on their part but solely
because other producers were buying theatres in which to
show their own pictures, or booking combines were buying
pictures at prices ruinous to the producers.
But now that for self-preservation we have been forced

into the theatre operating business, we must go into it

thoroughly. No exhibitor has yet been harmed by Uni-
versal’s ownership of theatres. We have bought only in
places where we could not get a representative showing
for Universal pictures. As I stated before, we much pre-
fer to get this showing through houses already established,
but if that is not permitted to us we are going to build or
to buy. No town or community or neighborhood is over-
seated in our estimation if Universal has no seats in that
town or community or neighborhood, or if Universal pic-
tures are not given a fair showing there.

Silliman Resigns

as President of
Badger Combine

^Continued from Page 27)

If this is accomplished it will probably
mean open warfare between factions now
fighting for theatre control and play dates.

News reports of the developments of the
last few days follow

:

Loew and Fox Add
to Holdings

(Special to Exhibitors Herald)

NEW YORK, April 14.—Both Loew and
Fox have added to their theatre holdings
within the last few days. Loew has ac-

quired the Regent at Harrisburg, Pa.,

from Pete Magaro, and, according to re-

port, he will further expand in Pennsyl-
vania through the acquisition of houses in

Easton.
William Fox has just closed for the

'^’-‘“mont Temple in Boston, Mass. This
be used as a long run house for the

iipany’s specials.

universal Closes Its

Biggest Theatre Deal
(Special to Exhibitors Herald)

NEW YORK, April 14.—The Hostettler
chain of thirty-five theatres in Nebraska,
Iowa and Missouri has been acquired by
Universal Pictures Corporation. This rep-
resents Universal’s biggest theatre deal to
date.

In closing the deal with John E. and
James C. Hostettler, head of Hostettler
Amusement Company, Omaha, Neb., Uni-
versal gains complete control of most of
the thirty-five houses. In two or three it

gets merely ownership interest or booking
control.

E. H. Goldstein, treasurer of Universal,
consummated the deal for that company.
Through acquisition of the Nebraska

company. Universal now has representation
in three sections which heretofore had been
limited. Only recently the company took
oyer seventeen houses of the E. J. Sparks
circuit in Florida, and the Schine chain in
New York, including thirty-eight theatres.

Included in the Hostettler deal are these
houses ; Strand, Empress and Palm in
Hastings, Neb.; Majestic, Empress, Lyda,

CARL LAEMMLE Says:

“I don’t want to harm any theatre. I
don’t want to create unnecessary com-
petition anywhere. I only want a half-
way decent showing of Universal pic-
tures. I prefer to get it through houses
already established. But if that is not
granted to me I’ll have to build or buy.
No town or community or neighbor-
hood is over-seated to me if Universal
has no seats in that town or community
or neighborhood or if Universal pic-
tures are not given a fair showing.”

Strand and Bartenbach in Grand Island,
Neb. ; Empress, Crescent and Opera House
in Kearney, Neb.; Swan and North in
Columbus, Neb.; Wall and Empress in

Comerford Adds
Three Houses to

Eastern Circuit
Fremont, Neb.; Lyric, Grand and Audi-
torium in Norfolk, Neb.; Rex and Ma-
jestic in Fairbury, Neb., Rialto and
Strand in Missouri Valley, la.

;
Casino and

Odeon in Marshalltown, la. ; Orpheum,
Colonial and Royal, Electric and Tootle’s
Opera House in St. Joseph, Mo.
The deal also assures Universal of first-

run representation in half a dozen or more
theatres in the following cities and towns

:

Lincoln, Neb., Beatrice, Neb., North Platte,
Neb., and Holdredge, Neb.
The Hostettler brothers have been in

the exhibition field for about eleven years.
The building up of the Hostettler chain
was marked with business enterprise and
keen showmanship.

Report Warners Buy
Lambach Interests

(Special to Exhibitors Herald)

SPOKANE, WASH, April 14.—It is re-

ported here that Warner Brothers have
purchased the interests of Dr. Lambach in

the Clemmer & Lambach circuit. Under
the terms of the deal it is understood that
Clemmer will remain in active charge of
the houses.

Victor and Landis
Purchase Four

(Special to Exhibitors Herald)

DALLAS, TEX., April 14.—John Victor
and R. A. Landis have purchased the Al-
hambra, Palace and National theatres and
the Airdome at Breckenridge, Tex. The
theatres will be remodelled, enlarged and
made up to date.

Fischer Succeeds
Silliman in Badger

(Special to Exhibitors Herald)

MILWAUKEE, WIS., April 14.--J. H.
Silliman, prime mover in the formation of

Badger Theatres Corporation, has resigned

as president after only a few months in

office and has been succeeded by George
Fischer, it has become known following a
general meeting of the organization’s mem-

(Continued on page 42)
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Warner Presents Radio Plan;

Schenck Will Open Stations
William Randolph Hearst Associated With Producer—Head of

Warner Company Suggests That Industry Maintain

Three or Four Broadcasting Centers

It’s not likely that there will be any open warfare between motion pictures

and radio. In fact, every indication is now that the two will be friends.

Following shortly the opening of Warner Brothers broadcasting station at

their studio in Los Angeles, is the announcement that Joseph M. Schenck,
chairman of the board of United Artists, and William Randolph Hearst will

open four stations which will enable them to blanket the country wdth their

programs.

Warner Favors Broadcasting By Producers Body
Almost simultaneously with the Schenck-Hearst announcement comes the

suggestion by Harry M. Warner that two broadcasting stations be maintained
by the producers and distributors as a means of boosting the entire industry.

Mr. Warner contends that “radio, properly handled by this body (the Motion
Picture Producers & Distributors Association! can be made to work for the

benefit of the whole industry.”

The Schenck-Hearst project, it is under-
stood, would cost in the neighborhood of
$1,000,000. Hearst would supply the news

to he broadcast
with his feature
writers and editors

contributing, while
Schenck would
supply the motion
picture talent.

Under this ar-

rangement it is

possible that Nor-
ma and Constance
Talmadge, Douglas
Fairbanks, Mary
Pickford, Rudolph
Valentino and
other prominent

William Randolph Hear.sl S t a r S WOUld be
heard by the mil-

lions of radio fans.

In offering his suggestion, Mr. Warner
says that exhibitors need not be alarmed
that “the radio will ruin the theatre and
the pictures.” He says :

Can Help Exhibitors
“There is no argument in the statement

that the man hurt directly by the new form
of entertainment is the exhibitor. This is

a fact. It seems to me, then, it is up to

the producers to direct their efforts toward
helping the exhibitor meet a new situation
which he cannot do individually except in

certain specific cases.

“Does anyone suggest that the Capitol
theatre in New York has been hurt by the
broadcasting of ‘Roxy and His Gang,’ or
the Strand by ‘The Plunketeers,’ or the
Rialto and Piccadilly by the radio enter-
tainment of those theatres?
“In answer to this will naturally come

the question, ‘But how about the small town
exhibitor; he has not the facilities nor can
he afford a broadcasting program, even if

it would boost his house?’

Emulate Big Theatres
“My contention is that the producers

can do for the whole industry, including
the exhibitor, what Rothafel, Plunkett,
Risenfeld, Ochs and other big town exhibi-
tors are now doing for their respective
theatres; what we are attempting to do for
the West Coast wdth our new broadcasting
station, KEWB, at our Hollywood studio,
and what Balaban & Katz and other big
booking combines, who control chains of
theatres, are about to do, according to their
announcement.
“To my mind, this is a matter that should

be taken up seriously by the Motion Picture
Producers & Distributors Association, of
which Warner Brothers is a member. I

am in favor of the motion picture industry

building and maintaining its own broad-
casting stations in New York and Los
Angeles, and possibly in the Middle West.”

Jap Distributors Ask
National Censorship
(Special to Exhibitors Herald)

WASHINGTON, D. C., April 14.—

Japanese film distributors have presented

a petition to the government asking es-

tablishment of a national censorship to

supersede regional, it is reported to the

department of commerce by Assistant

Trade Commissioner Calder from Tokio.
The petition states the present system

costs time and inconvenience, and asks

censoring be limited to one print and
recensoring of rejected pictures be per-

mitted when changed. The distributors

request standard censorship, five-year

permits, special consideration to current

topic films and copyright and territorial

rights protection.

DeMille Puts New Firm
in Hays Organization
(Special to Exhibitors Herald)

CULVER CITY, April 14.—Announc-
ing the new Cecil B. DeMille Pictures
Corporation has affiliated with the Mo-
tion Picture Producers and Distributors
of America, Mr. DeMille declares Will
Hays “has done splendidly in creating

added public confidence.”
Stating Mr. Hays “will always be sub-

ject to criticism just as is the president

of the United States,” Mr. DeMille adds
he will “support Mr. Hays until it be-
comes evident he and his organization
are not fulfilling the part they can play
in advancement of the photoplay.”

Broadcasting Attracts
Fans to Denver Theatre

(Special to Exhibitors Herald)

DENVER, Col., .A.pril 14.—Hundreds of

radio fans have been attracted to the Rialto

theatre by the music programs broadcast

daily from 12 to 1 p. m. and three times a

week from 8 to 8:10 p. m., according to

Rick Ricketson, manager of the first run
theatre. More than 500 congratulatory let-

ters are received weekly, he says.

Mr. Ricketson points out that the hours
of the broadcasting, by KOA, and the

length of the programs do not interfere

seriously with the theatre hours.

Substitutes

'^HE position filled by John McCormick,
-* Western representative of First Na-
tional, will be occupied by A1 Rockett,
assistant to Richard Rowland, while Mc-
Cormick is traveling in Europe, it was an-
nounced last week. Rockett will arrive in

HollyAvood Wednesday where he will pre-
pare for the temporary shift in his duties.

McCormick will leave upon the completion
of “The Desert Flower,” by Colleen Aloore,
his wife, who will accompany him.
Rockett will have the business manager-

ship over several of the company’s im-
portant new season productions while on
the West Coast. Upon McCormick’s return
he will again resume his present duties with
First National.

Court Denies Radio
Station Right to Use

Copyrighted Music
(special to Exhibitors Herald)

CINCINNATI, O., .A.pril 14.—A deci-

sion which restricts the use of copy-
righted music was handed down by the
U. S. Circuit Court of Appeals in a suit

to enjoin a radio station from broadcast-
ing “Dreamy Melody.” The Jerome H.
Remick company, music publishers. New
York, brought the suit against the Cros-
ley Radio corporation. The verdict of

the District Court is reversed by the lat-

ter decision. The suit was filed by the
Remick company to enjoin station WLW
from reproducing a musical composition.
A motion by defense attorneys to dismiss
the bill of complaint was sustained by
United States District Judge Smith
Hickenlooper.
The decision of the Court of Ap-

peals quotes the copyright law of March
4, 1909, and states that “while the fact

that radio was not developed at the time
the copyright act was enacted may raise

some question as to whether it was with-
in the purview of statute, it is not by
that fact alone excluded from the statute.

The statute may be applied to new facts

not anticipated, but only if such fact
comes within its intent and meaning.”

Spanish Actor to be Launched
NEW YORK—Don Alvardo, young Spanish

actor, is about to be launched by Warner
Brothers as the latest “sheik.”
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O’Reilly to War on “Big 3”;

States Quibbling Must Stop
T. O. C. C. President Declares That Present Situation Is Now

Holding up Construction of Twenty-two Theatres

in the New York Territory

(Special to Exhibitors Herald)

NEW YORK, April 14.—Charles L. O’Reilly sprung what is generally

considered to be a declaration of war on the part of the exhibitors against

three of the big producing and distributing companies in an address made at

last week’s session of the Associated Motion Picture Advertisers.

It has been known in the inner circles of exhibitor ranks that for a

long time past preparations were being made to wage some kind of a war
on the distributing companies which are also large owners of controllers of

theatres.

O’Reilly First to Make Public Utterance of Plans

Mr. O’Reilly’s speech at the A. M. P. A. is the first public utterance on
the subject made by a dominating official of one of the large exhibitor

organizations.

Cook Leads Fight

Against Proposed
Building Rules

(Special to Exhibitors Herald)

KANSAS CITY, MO., April 14.—
Kansas City exhibitors have plunged
headlong into a fight against a proposed
new building code for Kansas City,

which, if adopted, would mean unlimited

expense for theatre owners. More than

$5,000 would be added to the cost of the

average first run house, should the code
become law, says C. E. Cook who is

fighting the measure.
Excerpts from various sections of the

proposed code:
Section 268 (Paragraph 3)—If any structure is

built over the ceiling or roof of any building used
for a theatre, opera house or motion picture show,
the girders, trusses or other metal members sup-
porting said structures shall be protected against
fire by at least 4 inches of fireproof material
with special provisions to reinforce or support it.

Section 275 (Paragraph 1)-^A11 seats in fhe
auditorium, except those contained in boxes, ac-

commodating not more than 12 persons, shall be
firmly secured to the floor and shall be placed
not less than 32 inches from back to back.

Section 278 (Paragraph 2)—Where there may
be 30 or more rows on the ground floor, addi-
tional cross aisles not less than 32 inches wide
in the clear shall be introduced not more than
16 rows apart and at either side of the center
section of seats, or center aisle, and extending to
the side aisle or exits.

Section 284 (Paragraph 2)—The combined
width of entrance and exit stairways shall provide
for 1 foot in width for each 25 persons ac-
commodated on that tier and the aggregate width
of emergency exit doorways, opening from each
gallery, shall be 60 per cent more than the re-
quired width of the stairways to which they lead.

Section 288—There shall be legibly printed on
the program of each performance a separate dia-
gram or plan of every tier. Each such diagram
shall occupy a space of not less than 15 square
inches and shall show distinctly the entrances
and exits from each tier and where they lead.

Section 291 (Paragraph 1)—No entrance stairs
to any tier in the auditorium shall be less than
5 feet wide.

Holah Will Make Film
Panorama of U, S, by

Cities for Universal
(Special to Exhibitors Herald)

UNIVERSAL CITY, April 14.—C. E.
(Doc) Holah and a complete film unit
will leave the end of this month to take
motion pictures of America’s leading
cities under a program of Carl Laemmle
to help America see America first.

Holah resigned as special representative
of the general sales managers staff of
Fox Film Corporation. His expedition
will use the motor Pullman built by Di-
rector Harry Pollard for “California
Straight Ahead,’’ Universal-Jewel pro-
duction.
At each city visited on the year’s tour

a print of the picture will be displayed
in a theatre and then placed in the city’s
archives. The leading newspaper will be
asked to help in making the film repre-
sentative and accurate.

Garrett Graham will act as advance
man. He was formerly publicity director
for Hal Roach Studios.

Schenck Signs Brown
to Direct Valentino

(Special to Exhibitors Herald)

LOS ANGELES, April 14.—Rudolph
Valentino will return this week from
Palm Springs to begin work on his first

production for United Artists under the
supervision of Joseph Schenck. Clar-
ence Brown has been selected to direct
the star in “The Bronze Collar.” Brown
this week entered a long-term contract
with United Artists.

Mr. O’Reilly declared the time for
quibbling and fence straddling was past
and that the exhibitor, in order to pro-
tect his interests, must align himself in

such a way with producer and distributor
elements as to enable him to withstand
what Mr. O’Reilly termed the monopo-
listic encroachments of the “Big Three,”
which organizations, he declared, now
practically controlled the first run situa-

tion of the country and were reaching
out for a complete control of the entire

industry.

Calls Spade a Spade

He called a spade a spade and definitely
name Famous Players, First National
and Metro-Goldwyn as the “Big Three”
who are seeking control of the film busi-
ness. These, he said, owned and con-
trolled approximately 1,0(X) theatres,
representing 10 per cent of the theatres
and 25 per cent of the seats of the
country.

Mr. O’Reilly asserted that in self pro-
tection the independent theatre owners
must take some radical action and inti-

mated that the subject of producer con-
trol and producer monopoly would be
taken up before the exhibitors at the
national convention at Milwaukee and
then fought out in the courts.

Burkan Is Retained

“We have retained Nathan Burkan and
will retain other eminent attorneys to
find out if a man can build a theatre
and then shut out from buying sufficient

worthy films to take care of his invest-
ment. If there is, or cannot be, such a
thing as a competitive market, we want to
know it.

“Plans have been made by members of
the Theatrs Owners’ Chamber of Com-

merce to build twenty-two new theatres in

this district, but they will do nothing until

they know whether or not they will be
able to live.”

Contest Winners Get
Roles in **Power God”
Under Davis Project
(Special to Exhibitors Herald)

NEW YORK, April 14.—Roles in the

Ben Wilson serial “The Power God”
will be given winners of a contest
launched by Montgomery Circulation

Service under arrangements made with
Davis Distributing Division and Wilson.
Advertising and publicity, it is an-
nounced, will be carried in 60 magazines
and 600 newspapers.
The eight contestants who finish next

to the first and second place winners
will get a tryout at Ben Wilson studio
in Hollywood, as part of the campaign
to get new faces for the. screen.
Ben Wilson and Neva Gerber will star

in the 15 episode serial which will be
released in the. fall. Production will start

as soon as the contest is completed.

DeMille Is Insured for

$1,000,000 by Cinema
(Special to Exhibitors Herald)

LOS ANGELES, April 14.—Cecil B. De
Mille has been insured for $1,000,000, Cin-

ema Corporation of America, holding com-
pany of the DeMille corporations, an-
nounced today. At the same time the Cecil

B. DeMille Picture Corporation, which
recently took over the Ince studios here,

stated it had joined the Motion Picture
Producers and Distributors of America.

1923 California Production Valued at

$54,332,060; Ninth Important Industry
(Special to Exhibitors Herald)

WASHINGTON, D. C., April 14.—Motion pictures to the value of $54,-
332,060 were produced in California in 1923, according to a report of the
census bureau reviewing the state’s manufacturing activities. Forty-eight
establishments were engaged in the industry, with an average of 4,409 wage
earners during the year, whose wages aggregated $12,542,049.

In 1921, there were 68 establishments in the state, with an average of
3,501 wage earners who were paid $10,838,736, and the value of the Glms pro-
duced was $44,507,550. These Ggures, of course, do not include projection in
theatres.

The motion picture production industry in 1923 was the ninth most im-
portant industry in the State, the report shows.
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Blue Noses Beaten in South;
Chicago Suburbs Lose Fight

Tennessee Legislature Grants Memphis Permission to Regulate

Sunday Motion Pictures—Evanston and Oak Park
Remain Dark on Sabbath

During last week Sunday closing advocates gained a slight lead on the

foes of blue laws.

Although the anti-Blue Law people won their fight in Tennessee, where
the state legislature granted the city commission of Memphis the permis-
sion to regulate its own ordinances pertaining the operation of motion
picture theatres on Sunday, both Evanston and Oak Park, two of Chicago’s
largest suburbs, voted down Sunday pictures.

Likes Sunday Pictures, But in Another Town
Oak Park defeated the Sunday opening ordinance by a vote of 2 to 1,

while Evanston defeated a similar ordinance 3 to 2. In his campaign for

election, Charles H. Bartlett, mayor-elect of Evanston, said: “I go to

movies on Sunday, but in another town. It’s like a street car. Everybody
wants to be near one, but on another street. I don’t believe Sunday movies
are the best thing for Evanston, but the people should decide that, not the
mayor.”

If either or both Oak Park and Evanston
had voted in favor of Sunday motion pic-

tures, several large theatres would have
been erected in those communities. Despite
the defeat, however, it is understood that

Clyde Elliott, operator of two houses in

Evanston, will build a theatre on a par
with the larger houses in Chicago.

Just prior to the election Mr. Elliott an-
nounced his intention and stated that his

plans would go through regardless of the

results of the balloting.

It is hardly possible that Oak Park will

get a new theatre. The best bet, in the

opinion of Chicago theatre men, would be
the erection of a large house in Austin,
just outside the city limits of the suburb
of the West.
In commenting upon the Sunday open-

ing fight in Evanston the Chicago Tribune
said editorially:

In Evanston they are considering opening the
motion picture houses on Sunday. A vote will be
taken April 7th. If a majority of the voters de-
clare against opening them, we are told by Presi-
dent Scott of Northwestern university, the shades
of John Evans, founder of the city, and of
Frances Willard, its most famous daughter, will
approve. It may be so. But unless Dr. Scott has
special communication may we suggest that, view-
ing mundane realities from the other side, it is

possible Miss Willard and even John Evans may
have reached another conclusion?

If the movies are in themselves not bad on
Monday we cannot see how they can be bad on
Sunday, except from the strictest Sabbatarian
viewpoint. The question of whether or not they
should be prohibited on the Sabbath to those
citizens and their families who do not find at-

tendance at a moving picture offensive to their
conscience ought to be determined on a fair con-
sideration of the social facts, even if the in-

dividual’s liberty of conscience is ignored.
As to the facts, we doubt that, if the movies

are opened, a single individual who does now at-

tend church will not be found in a pew because of
a theatre to go to. The church is not and ought
not to be a substitute for the movie and those
who want to go to the movies can and will find
other pastime if the movies remain closed. Will
they be the better or will the community be the
better for that? We think not. Sunday after-
noon is the one time on which parents can go to
the movies with their children, except in the eve-
ning. We think that is worth considering. We
think it also worth considering that since the
movies offer a desirable secular pastime there is

nothing to be gained by depriving people who
seek secular pastime on Sundays of this particular
form.

Those who propose to keep the movies closed on
Sunday do not wish them closed because they are
morally injured by Sunday movies. They are not
compelled to attend them. But they hold that it

is wrong to go and that therefore others must
not be permitted to go.

If Sunday movies created riots or other public
ill effects which reached those who demand their
prohibition, the case for closing would be clear.
But to utilize the force of public law to impose
the code of morals or religious convictions or
customs of one class of citizens upon others who
do not share it seems to us one of the most
offensive and demoralizing perversions of popular

government. It has been done. It is done. But
it is inconsistent with the most precious ideal of
American liberty, freedom of conscience, and no
real infringement of that principle ever produces
anything but discord and even reaction against
justifiable restraints.

Fire Hits **Pop** LintorCs
Theatre; He*ll Rebuild

(Special to Exhibitors Herald)

ALBANY, N. Y, April 14.—Although
the Olympic theatre in Utica, N. Y., owned
by W. H. Linton, better known to the trade

as “Pop” Linton, was completely destroyed
by fire last week, after having been open
less than two weeks, the veteran exhibitor
already has decided to rebuild without de-

lay. “Pop” just recently had re-entered the

motion picture business. The house had
been under construction several months and
was in the business center. The fire orig-

inated in an Italian restaurant next door
and an entire block was threatened.

All Screen Bills Die in

Missouri Legislature
(Special to Exhibitors Herald)

ST. LOUIS, April 14.—All bills aimed
at motion picture theatres and similar
amusements died with the adjournment
of the Missouri legislature. Included
were measures for state censorship, Sun-
day closing and elimination of standing
room in theatres. All had been pigeon-
holed by committees.

John Barrymore Gets
Medal; Norma Second

(Special to Exhibitors Herald)

LOS ANGELES, April 14.—John Bar-
rymore has won the Valentino medal
for screen acting in 1924 for his per-
formance in “Beau Brummel.” Barry-
more received 15 of the 75 critics’ votes.
Norma Talmadge, with nine votes, was
highest for both second and third rank.

Shouras Quits Koplar
(Special to Exhibitors Herald)

ST. LOUIS, MO., April 14.—George
P. Skouras has severed official connec-
tion with St. Louis Amusement Com-
pany and is devoting his entire time to

his personal theatrical interests, Harry
Koplar, vice-president of the St. Louis
Amusement Company, announced.

Rothstein’s Best Book
on “Lilies of Streets”
Nat Rothstein’s built-from-the-

ground campaign books for "In
the Name of the Law,” "Broken
Laws,” and other Film Booking
Office features, each marking a
high spot in the development of
producer - exhibitor co-operation,
are ready for inclusion among the
bests of bygone days. For the
campaign which he has produced,
in collaboration with Leslie Jor-
dan, for "Lilies of the Streets”
breaks new ground. Printing of
the brochure for exhibitors fol-

lowed months of intensive prep-
aration of the held from which the
picture will draw support.
In the case of "In the Name of

the Law,” Mr. Rothstein had cor-
responded with the police depart-
ment of every city in the country,
obtaining assurances of co-opera-
tion which bore rich fruit when
the picture was exhibited. In the
case of "Lilies of the Streets” he
was limited to no one group of
officials and included among those
whom he has interested in the
picture are governors, mayors, po-
lice chiefs, probation officers, Y.
M. C. A. and Y. W. C. A.’s, the
clergy, educators, judicial bodies,
clubs of all kinds, the Salvation
Army, Volunteers of America,
Child Welfare League of America
and others.
The campaign book crystalliz-

ing this advance work for capital-
ization by exhibitors playing the
picture runs 12 pages, newspaper
size, and is modeled for service
rather than beauty. It registers
another best for Mr. Rothstein.

Abolish Daylight
Saving, Canadian
Commons Is Told

(Special to Exhibitors Herald)

OTTAWA, ONT., April 14.—A move-
ment has started in the Canadian house
of commons to abolish daylight saving.
A. J. Benoit, federal member for St.

Johns and Iberville, Que., told the house
the situation is confusing because some
cities adopt summer time and many do
not, while the railways operate on stand-
ard time. Mr. Benoit believes daylight
saving injures health, home and business.

The system has been adopted this year
by Montreal, Toronto, Ottawa and St.

John. Some cities have voted against it.

Theatre men in all cities are firmly op-
posed to changing the clocks but see
little prospect of any prohibitory law
taking effect until 1926. The law would
prevent councils from adopting daylight
saving for their own centres. Several
years ago the Canadian parliament voted
against universal daylight saving and
then some cities took it up as a local

measure despite protests of exhibitors,
mothers’ organizations and others.

Theatre Manager Dies
(Special to Exhibitors Herald)

ST. LOUIS, MO., April 14.—Alfred
Lubin, 52 years old, manager of the

Liberty Music Hall, died last week of

heart disease, while sitting in the theatre

with his wife.
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Turned 32

TTOLLYWOOD, April 14.—Production
on “Little Annie Rooney” and “Don

Q” ceased last week long enough for a

double celebration. The same week which
marks the fifth anniversary of the wedding
of Douglas Fairbanks and his wife, Mary
Pickford, also marks the 32nd birthday

of Mary.

Among the birthday gifts was a grand
piano from her mother for her dressing

room bungalow and furniture for the gym-
nasium she has had built on the studio lot.

The furniture was from her husband and
consisted of equipment for a steam room,

shower and athletic devices.

10 Firms Incorporate
in Week in New York

(Special to Exhibitors Herald)

ALBANY, N. Y., April 14.—Showing
more than usual activity, ten motion pic-

ture companies incorporated in New York
state last week. Capitalization of several

ran higher than in several weeks, indicat-

ing that investing capital has confidence in

the industry. The newly incorporated

companies follow

:

Pangor Amusement Corporation, capitalized at

$200,000; Robbie Amusement Company, Inc.,

$100,000; Newburgh Theatres Corporation,
$30,000; Friesiva Pictures Corporation, $25,000;
Blue Ray Productions, $10,000; Composite Pic-
tures Corporation, Producing Rights Conveying
Corporation, Mutual Chaplins, Inc., Rhebem The-
atres Corporation, and Celebrity Pictures, Inc.

13 Magazines to Carry
Chadwick Advertising

(Special to Exhibitors Herald)

NEW YORK, April 14.—Signing of a

contract for $250,000 in advertising in 13

magazines is announced by Chadwick
Pictures Corporation. Each magazine,
in the “Newsstand Group,” will carry
fictionized versions of the films and an
action scene is to appear as a colored
cover. Chadwick is preparing posters
for the newsstands and exhibitors.

The George Walsh series of which
“American Pluck” is being completed
will be the first handled under this

magazine tieup.

“Greater Movie Season Is

Inaugurated by Will H. Hays
President of Motion Pieture Producers’ Association Confident

That Thousands of Exhibitors Will Participate in

Movement—August Is Date Set

NEW YORK, April 14.—A national movement for a “Greater Movie
Season” that Will H. Hays hopes will be celebrated by thousands of thea-

tres throughout the United States next August, has been inaugurated by
Mr. Hays as president of the Motion Picture Producers & Distributors of

America.
The object of the campaign is to increase attendance at motion picture

theatres beginning in August and to create good will for motion pictures

by advertising and publicity that takes the offensive in spreading the news
as to what is right with the industry.

The “Greater Movie Season” has been a conspicuous success in San
Francisco. Los Angeles, Omaha, Minneapolis, and a number of other cities

where exhibitors upon their own initiative have staged concerted drives
that have resulted in great increases in business during August. The
principles of these campaigns will be carried out nationally.

Jerome Beatty, director of exploitation

of Universal Pictures Corporation, has
been loaned by Carl Laemmle for four
months to direct the “Greater Movie Sea-
son” campaign under the supervision of
Mr. Hays.
A force has been organized to open the

drive and to prepare material for the use
of exhibitors. Later the staff will be
augmented with men who will tour the
United States to help the various cities

get their “Greater Movie Season” cam-
paigns under way.
Prominent exhibitors, with whom the

plans have been discussed, have been unani-
mous in declaring that it is a movement
that will be of tremendous value to the

motion picture theatres of the United
States and have assured Mr. Hays that he
will have the wholehearted support of thea-

tre owners of the nation.

The “Greater Movie Season” campaigns
in each city will be handled, according to

the Hays plans, by a board made up of

representatives of all the theatres in that

city. In cities where motion picture dis-

tributors have exchanges, the branch man-
agers of companies belonging to the Hays
organization will co-operate. The theatres

will stage during the month of August a

monster jubilee, celebrating the opening of
the new motion picture season and pro-
moting motion pictures in general. They
will advertise by every known method-
posters, parades, newspapers, novelties,

heralds, etc.

August, according to the Hays organi-
zation, will mark the beginning of a new
era in motion pictures. It will be the time
for everybody who has been negligent

about going to theatres during the sum-
mer, to come out and discover what great

entertainment the new pictures contain.

The campaign will bring back the old

patrons to the theatres, encourage the regu-
lars to go more often and will create new
motion picture fans.

Intensive exploitation will l>e given by
the Hays organization to every city that

joins the “Greater Movie Season” cam-
paign. Special accessories, novelties, posters,

etc., will be prepared and furnished to ex-
hibitors at cost. A comprehensive press
sheet will contain complete details as to

the promotion of the campaigns, articles

by famous authors and a series of institu-

tion advertisements on motion pictures to

be used by theatres in their newspapers
and house programs.

A national prize contest, which will be
tied up locally with all theatres partici-

pating in “Greater Movie Season,” is one

of the many exploitation ideas that will

be worked out by the Hays organization.
Other plans now under way when de-
veloped will result in tremendous publicity

for motion pictures through magazines and
newspaper articles, window displays, library

tieups, book tieups and every other known
method of exploitation. Theatres will be
given every possible co-operation by dis-

tributing organizations so that the programs
presented during “Greater Movie Season”
will be worthy examples of the best in

motion pictures.

**Lost World** Closes
10th Week at Astor

at $2.20 Admission
(Special to Exhibitors Herald)

NEW YORK, April 14.—After a suc-
cessful run of ten weeks at the $2.20

scale of admission at the Astor theatre
here, “The Lost World” closed Easter
week.

In other places its success is meas-
ured by the respective runs. Large re-

ceipts are reported at the Tremont Tem-
ple theatre, Boston ; an eight weeks’ run
is reported at the Aldine theatre, Phila-
delphia. Increased admission prices are
scheduled at the opening of an extended
run at the Globe theatre, Atlantic City,

and the Regent theatre, Toronto.

Northwest Exhibitors
Refuse to Arbitrate

(Special to Exhibitors Herald)

MINNEAPOLIS, MINN., April 14.—
President W. A. Steffes of the North-
west exhibitors, has made good his

threat not to participate in proceedings
of the board of arbitration until all pro-
visions of the uniform contract were ad-

hered to by the distributors. Through
President Steffes, the league refused to

be a party to last week’s meeting of the

board.
Although the outcome is problemat-

ical, it is possible that exhibitors who
are not members of the Northwest
league will be appointed to member-
ship on the board.

Soriero Quits *‘U**
(Special to Exhibitors Herald)

NEW YORK, April 14.—With the res-

ignation of Thomas D. Soriero, manager
of Universal’s theatre department, F. A.
Flader has resumed that post.
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Signs

for

74
Harry Segal, well
known Boston state

right exchange man,
has contracted for
seventy -four attrac-
tions distributed by
Davis Distributing Di-
vision. In the picture,
left to right: Mr.
Segal, J. K. Adams,
vice president of the
Davis company, and J.

Charles Davis II, presi-
dent.

Build Comedy Patronage and
Avoid Slump—Pearson

Create Short Subject Clientele and There Will Be Less Reason For
Annual ‘‘"Squawk,” He Tells Exhibitors

(Special to Exhibitors Herald)

New YORK, April 14.—Elmer Pearson, head of Pathe, has a remedy
for the exhibitors’ perennial enemy, Old Summer Slump. This is

the time, according to the observations of Mr. Pearson, generally
considered one of the most astute students of the industry, when the
theatre owners all over the country begin their annual cry over the dearth
of good pictures to attract theatre attendance during the summer months.
TV/TR. PEARSON says the remedy lies in distributors of features. These are mostly

the short-subject field and that if the the first-run fellows who have to concen-

Elmer R. Pearson

exhibitors gave proper attention to educat-

ing their patrons to the entertainment of

short subjects the

summer slump
could be largely

avoided.
“There is some

justification for
the exhibitors’ an-

nual squawk over

the lack of product
of box-office value

during the sum-
mer season,” said

Mr. Pearson, “for
many of the most
attractive features

are held back for

fall release. But
the real offender
is the exhibitor himself, due to his failure

to properly advertise his short subjects and
in that way educate the theatre-goers to

their value.

“Short subjects are never held back for
fall releases, like the features are. There
are plenty of good short subjects and in

many instances in spite of the lack of
appreciation on the part of the theatre

owner, it is his comedy or other short sub-

jects which keep summer business from be-

ing worse than it is. I have been told by
many exhibitors of instances where an
ordinary feature was booked, of patrons
calling up to find out what comedy was on
and the answer to this was what decided
them in going or staying away.

* * *

“It is not beyond the line of reasoning to

believe that in many instances the failure

of exhibitors to properly advertise and ex-

ploit subjects is due to the fact that it

might have its effect on features. I have in

mind those exhibitors who have affiliations

with, or whose houses are controlled by.

trate all their endeavors on the features or
they would have to answer to the home
offices. It can easily be understood that
the advertising and exploiting of short sub-
jects would take the edge off a lot of the
features which they have to play.

“This should be all the more reason that
the independent exhibitors should build up
their short-subject clientele instead of fol-
lowing in the footsteps of the others who
are forced by the home offices to boost only
the feature.

“Three years ago short subjects to the
exhibitors were simply so much footage.
They were fillers on the bill and nothing
more. This condition has been gradually
changing and now a distributor of short
subjects can point with pride to his product.
The class of short subjects has been ad-
vanced during the past three years to a
much greater extent than has the feature
subjects.

* * *

“It is well known that no star or director
can consistently have a batting average of
100 per cent or anywhere near that. The
result is that a lot of cheating is done. A
popular star or director will make one
really good production which may register
close to the 100 per cent mark, and on
which a lot of money has been spent to
bring about this box-office effect. Then
you can pretty nearly bet that the next two
will be a lot poorer and cheaper, but are
carried along by the one real one.

“This is never the case with short sub-
jects. Every one must stand on its own,
and be as good as the one ahead of it or
the one to follow.”

Ralph Ince Asks Divorce
LOS ANGELES—Charging his wife nagged

him, Ralph Ince, motion picture director, has
sued for a divorce from Mrs. Lucille Stewart
Ince, sister of Anita Stewart who has starred in
pictures for Warner Brothers, Schulberg and
others.

Stebbins Writes
Lasky Additional
$1, 000, 000 Policy

(Special to Exhibitors Herald)

NEW YORK, April 14.—Jesse L. Lasky
has just taken out a million dollar life

insurance policy. Although already heavily
insured the vice

president of Fa-
mous Players-Las-
ky Corporation felt

that an additional

$1,000,000 was nec-
essary in order
properly to safe-

guard his family
and to take care of
his inheritance tax
as well.

The huge policy

was handled by
Artie Stebbins, of
Arthur W. Steb-
bins & Co., Inc.,

insurance experts
of 1540 Broadway. The policy was divided
between the following companies : Con-
necticut Mutual

,
of Hartford ; Equitable

Life; Mutual Life; Union Central Life, of
Cincinnati, and John Hancock Mutual Life

of Boston.
As a rule it is difficult to obtain an

additional $1,000,000 life insurance on the

life of a man already heavily insured, but
in this particular case it is said that the

additional “million” policy was put through
in record time.

Artie Stebbins, president of Arthur W.
Stebbins & Company, Inc., has specialized

in the motion picture and theatrical business
for almost 20 years and handles the in-

surance matters for the greater part of the

motion picture industry, looking after the

affairs of Famous, Metro-Goldwyn, United
Artists, Warner Brothers and many of the

larger independents.

Artie Stebbins

. Bootlegging of Aliens
Bared in **Human Cargo”

(Special to Exhibitors Herald)

LOS ANGELES, April 14.— Smug-
gling of immigrants, which increased
until the number of illegal entries was
said to equal those admitted at Ellis

Island, was studied first hand by A.
Stone in collecting data for “Human
Cargo.”
Robert Agnew and Gloria Grey hold

feature roles in the picture, which was
produced at the Schulberg studio for in-

dependent release. Frank E. Nicholson
directed.

Ellman and Cooney Plan
New Chicago Exchange

(Special to Exhibitors Herald)

NEW YORK, April 14.—Recent vis-

itors at the home office of Arrow Pic-

tures Corporation are Ellman and
Cooney (Cooney Brothers) of Chicago,
who are here making plans for the prod-

uct for the new exchange to be opened
in Chicago. Morris Schlank, president

of Anchor Distributing Corporation of

Los Angeles was also a guest at the Ar-
row offices.

Storey Circles West
(Special to Exhibitors Herald)

NEW YORK, April 14.—J. E. Storey,

general sales manager of Pathe, started

a ten day’s trip last week which will

take him through several midwestern
branch offices. He will visit Chicago,
Buffalo, Cleveland, Detroit, Double “I”

and Milwaukee branch offices.
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in
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Stories Told

by

the Camera

Vilma Banky, the European idol,

will make her American debut in

the Samuel Goldwyn-George Fitz-

maurice production for First Na-
tional release, “The Dark Angel.”

Arthur Hoerle, who is now in

charge of production stories

and supervisor of continuities
for Associated Exhibitors,
which has big program ahead.

In “Lightnin’,” the Fox production now in the
making, Wallace MacDonald is appearing for
the second time with Madge Bellamy, the sec-

ond time with Edythe Chapman, and the third
time with Otis Harlan.

Leo asks that his

picture be print-

ed again as he is

appearing in

Fox comedies.

Maj. Edward Bowes, managing
director of the Capitol theatre.
New York, vice president of
Metro, appears in his new uni-
form.

Duane Thompson has been a much
sought actress recently by several
producers. She is now in the lead-
ing role with Charles Ray, making
“Some Pun’kins” for Chadwick.

One of the programs of the Warner Brothers
radio station recently featured John Roche and
Florence Easton. Roche talked for a few min-
utes followed by a number by the singer of
the Metropolitan Opera Company.
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They came from Universal’s Easter Eggs. Carl Laemmle, president of Universal, and
his daughter, Rosabelle, are regular visitors of the Universal City hatchery. Mr.
Laemmle recently held a celebration marking the close of the 13th year since the
formation of the Universal company. Everyone wfho ever worked for the company
was invited. The date of the anniversary is May 10.

Eldna Marion plays a role other
than the usual country maiden in

“Romeo and Juliet,” a Century
comedy burlesque based on the
drama.

LEFT: Alice Calhoun, of Vita-
graph’s “Pampered Youth,” pro-
duced by David Smith, who has re-

cently been a guest of honor at an
elaborate function in Los Angeles.

Yep, punching a clock is what
Madge Bellamy is doing. But it is

in one of the roles she (ills at the
West Coast Studios for Fox where
she portrays “a woikin’ goil.”

Pathe emphatically declares this is not a trick photograph. Fatty and Farina are
not supposed to be fairies but are rehearsing roles for a coming “Our Gang” comedy
for Hal Roach (right). Elmer Pearson (left), is vice-president and general manager
of Pathe. The set is built on a scale which makes one of the chairs 10 feet from
top to bottom.
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A new contract with B. P.

Schulberg has been given to

Frank O’Connor, who is now
directing “Go Straight” for

that company.

Mary Louise Millier is the
featured baby in “The Ban-
dits’ Baby,” which stars Fred
Thomson. Distributed by F.
B. O.

Ramon Navarro will be seen
in the leading role in “The
Lover’s Oath,” which is be-
ing directed by Ferdinand P.
Earle, for Astor.

Charles Christie, general manager of Christie Film
Corporation, and E. W. Hammons, president of Edu-
cational, were greeted on their return from New York
by Jack White and Larry Semon. Left to right: White,
Hammons, Semon and Christie.

What circus picture would be complete without the
tallest man or Minnie who weighs 700 pounds? D. W.
Griffith filming “Poppy” at Paramount Long Island
Studios (left), W. C. Fields, beside him, and Carol
Dempster, extreme right. The latter two have leading
roles.

“Back to back.” Here, 32 stories above New York,
sit Richard Dix, star of “The Shock Punch,” and Paul
Sloane, director, while they rest between scenes of the
Paramount picture which is in the making in the
Vesey Street neighborhood.

Louis Gasnier will soon di-

rect “The Plastic Age,” a
much sought story by pro-
ducers. B. P. Schulberg ac-
quired the rights to it

recently.

The star of “Peter Pan” will

be the attraction for many in

“Are Parents People?” in

which Betty Bronson appears
again with Paramount.

Ruth Cherrington, Vitagraph
player in “School for Wives,”
sacrificed an active position

as an Ohio society leader to

be a motion picture actress.
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Here’s a regular fellow
and a good showman,
Sol Loeb, Evangeline
theatre, Morgan City,

La.

We’ll bet it’s a good story Ed Kennedy (left) is telling
Harry Kinney (center), who owns the Home theatre,
Alexandria, La., and the Rialto, Lecompte, La., and to
Slim Grainger, Metro-Goldwyn salesman. New Orleans.
Ed represents Pathe.

W. D. Martin is the
youthful, enterprising
manager of the Brownie
theatre, Arcadia, La.,
a real exploiteer.

You find determination in the ex-
pression of C. A. Fontenot of the
World theatre at Ville-Platte, La.,
and Bijou, Church-Point, La.

Photos
By H. E. N.

And isn’t this just the type of exhibitor
you would expect to find preparing for

the construction of a 70,000 capacity
house? F. J. Dletlein, Princess theatre,
Opelousas, La.

Another who is young in years
but experienced in the art of
showmanship P. W. Basker-
ville, Astor theatre, Ruston, La.

(Capt.) C. H. Coffree, Star the-

atre, Melville, La., is known as
the “daddy” of all showmen.
Started showing pictures in 1904.

J. A. Langlois is a well known banker
and exhibitor, New Roads, La., with
two healthy daughters, Beverly and
Marjorie, who are good picture critics.

(Pet) William Kriesle, owner of

the Arcade theatre, Morgan City,

La., is a successful exhibitor and a

good fisherman.
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Norma Shearer whose performance in

“Lady of the Night,” “He Who Gets
Slapped,” and other Metro-Goldwyn
pictures has established her reputa-

tion as a stellar player of note.

For the first time in three years Buster Keaton and his wife, Natalie Talmadge,
took a good look at New York from the Biltmore Hotel during their recent visit

to the big city, having deserted Hollywood long enough to see the premiere of

the latest picture in which he stars. “Seven Chances,” which is being distributed

by Metro-Gcldwyn.

Spencer Bennett, Walter Miller, J. J. McGraw, Hughey Jen-
nings and Frank Leon Smith discuss the new baseball serial

written for Pathe by McGraw, the manager of the New
York Giants. If he succeeds as well in motion pictures as
he has in baseball the picture will draw the crowds.

Michael Arlen, author of “The Green
Hat,” has signed with Paramount to

write for Pola Negri. But that’s not
what he was thinking about when
Bebe Daniels manicured him.

These “four musketeers” seem bent on mischief. But perhaps they were wont
to make an Easter call on m’lady fair. Reading from left to right are Howard
Higgin, Raymond Hatton, Ricardo Cortez and Wallace Beery. The modest Director
Higgin would have us believe he was chaperone of the debonaire crowd of vil-

lains and heroes.

One of the prides of F. B. O. is Ruth
Dwyer, who has a principal role in

“White Fang,” released by that com-
pany which stars the lovable dog,

Strongheart.
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Use Filins With Sermons, Says Paistor
(Special to Exhibitors Herald)

ALBANY, N. Y., April 14.—Instead of “cantankerous denunciation” of
motion picture shows every church should have them to supplement the
sermons. Rev. Guy L. Brown, pastor of First Baptist church in Watertown,
N. Y., told his congregation recently.

**in a single day,** said Mr. Brotcn^ **the motion picture theatres receive in paid admissions more
than all the churches put together receire in a ueek. Why has the church failed to solve the
problem? There are too many tcho flay the theatres mainly on the ground that the majority of
those u'ho act in the pictures are reputed to be bad. Personally / do not believe that. Yet if

these so’called Christians have this as their main objectionj why do they eat baker's bread,, which
may have been baked by one equally as bad as the actors?

**lf / had my way, / would have a moving picture camera in every church and with it picture

to the eye a supplement of the sermon. Edison said 85 per cent of our information is gained by
seeing things, if this is so, the church has used only 15 per cent of its possibilities,

Marshall Neilan Quits Metro
to Direct for Powers

Producers Association on Coast to Open Non-Profit Casting Office;

Samuel Goldivyn May Leave First National

By RAY MURRAY

Hollywood, April 14.—Marshall Neilan has obtained a release

from his contract with Metro-Goldwyn-Mayer and will become
affiliated with Pat Powers in a new venture as an independent pro-

ducer. “Mickey” will begin work on his initial independent picture, “The
Skyrocket,” within two weeks at a Hollywood studio. Neilan’s contract
with Metro-Goldwyn called for three more pictures, but Louis B. Mayer,
vice-president in charge of production, stated that in view of the director’s
desire to engage in independent production he would not hold him to his
contract.

N eilan will first complete “The Re-
turn of the Soldier” which stars

Blanche Sweet, and in which Neilan and
Metro-Goldwyn are jointly interested.

^ ^

At a meeting of the Motion Picture Pro-
ducers Association last Friday it was de-
cided to open a non-profit casting office for
the employment of extras. The plan was
adopted following the report of a com-
mittee composed of John McCormick,
Joseph M. Schenck, Irving G. Thalberg,
Jack Warner and Fred W. Bettson. The
Pickford-Fairbanks, Cecil B. DeMille and
Harold Lloyd corporations were selected
for membership last week in the producing
organization.

* * *

Sam Saxe is registered at the Ambassa-
dor hotel and is soon to organize a com-
pany and produce pictures here.

* * *

Goldwyn May Quit First National

At the conclusion of his present contract
with First National, Sam Goldwyn will

consider new releasing arrangements, ac-
cording to report. Goldwyn is in New
York and his general manager, Abraham
Lehr, declared he could make no statement
about the possibility of a break with First

National. The Goldwyn contract is said
to carry a cost guarantee of $300,000 per
production and the profits on pictures are
then split 65-35. Mr. Goldwyn is expected
to arrive on the Coast this week.

* * *

Adolph Menjou seeks to be released
from his long term contract with Famous
Players. He states he is thoroughly dis-

satisfied with his work as a contract player.
Mrs. Menjou left Saturday for a confer-
ence with officials in New York.

+ * *

Harold Lloyd, according to present
plans, may make his next feature in New
York.

* *

E. M. Asher left Saturday for New York
on a business trip concerning several pic-

tures he is to make for Universal.

A dinner party was given at the Biltmore
hotel last Wednesday in honor of Hiram
Abrams, president of United Artists, by
Joseph M. Schenck, chairman of the board
of directors, which culminated a series of
meetings held during the week with
Douglas Fairbanks, Charles Chaplin, and
others forming the United Artists group.
Mr. Schenck left on Thursday for New
York. In the party besides Mr. Abrams
and Mr. Schenck were Mary Pickford,
Douglas Fairbanks, Charles Chaplin, Con-
stance Talmadge, Norma Talmadge, Natalie
Talmadge, Mr. and Mrs. Rudolph Valen-
tino, William S. Hart, Buster Keaton, Syd
Chaplin, Mrs. Charlotte Pickford, Lottie
Pickford, Mrs. Margaret Talmadge, Allen
Forrest, Arthur Kelly, vice-president of
United Artists, R. W. McFarlane, foreign
representative of United, and John W.
Considine, Jr., general manager of Joseph
M. Schenck Productions. The dinner party
at the Biltmore also celebrated Mary Pick-
ford’s birthday. She was the recipient of
many beautiful gifts during the day, among
them being a grand piano and a diamond
bracelet from her mother, while Douglas
presented her with a beautiful crystal

pendant lavalier.
* * *

Mr. Schenck announced that William S.

Hart would make three pictures under his

new contract. These will be financed by
the star himself and will be completed
within one year. Valentino has a two and
a half year contract and he is to make one
picture every six months. Douglas Fair-

banks is to make one more besides

“Don Q.” and Mary Pickford will also

make another besides “Little Annie
Rooney.”

* *

After a month spent in re-arranging
Producers Distributing Corporation affairs

following the addition of Cecil B. DeMille
and his units, F. C. Munroe, president, has
returned to New York.

* *

M. C. Levee, president of United Studios,

was stricken with appendicitis at his home
last Monday and was operated on at the

Good Samaritan hospital. Mr. Levee is

reported doing well following the opera-
tion.

* * *

Herman Wobber, Pacific Coast district

manager for Famous Players Lasky, has
left for New York to complete arrange-
ments for the International convention of
Paramounts’ exchange managers to be held
in L. A. the latter part of this month.

* * *

Carl Laemmle announces that Universal
will spend $5,200,000 during the coming
year for screen productions.

* * :(:

Corinne Griffith is somewhat peeved be-

cause of a woman giving the name of Mrs.
Arthur Turgerimson, and posing as the

film actress’ sister, who has been making
personal appearances in Wisconsin. She
has issued a warning to theatre owners
not to make arrangements with anyone
purporting to be her sister and declares

she has no relatives in Wisconsin and none
anywhere by that name.

* * *

Dewey Rigley, second camerman, with
the Frank Lloyd Producers, was married
last Tuesday by the Rev. Neal F. Dodd to

Miss Elsie Fisher.

Laemmle Jubilee Will
Mark 13th Birthday
of Universal Company

(Special to Exhibitors Herald)

NEW YORK, April 14.—Carl Laemmle
is not superstitious. In fact, he believes

that 1925 is Universal’s lucky year, for

it marks the thirteenth anniversary of

the organization formed on May 10, 1912,

by Mr. Laemmle, P. A. Powers, David
Horseley and W. H. Swanson.

In commemoration of the event. Uni-
versal is having a Laemmle Jubilee

month, which will conclude on May 9.

Officials of the company believe that this

will be one of the most widely observed
anniversaries ever held by Universal.

They announce that hundreds of theatres

will show Universal product on every
day of the Jubilee period.

Fox News Shifts Staff;

Adds Editorial Council
(Special to Exhibitors Herald)

NEW YORK, April 14.—Giving Fox
News its largest and strongest editorial

staff, the following promotions and
changes are announced:
Truman H. Talley, director-in-chief ;

William
A. White, promoted from news editor to asso-

ciate director assisting Mr. Talley; James E.

Darst, from foreign to associate editor in charge
of makeup of national and foreign editions;

Harvey Smith, from Fox varieties to Fox News
as news editor; Harry Lawrenson, from assistant

editor to foreign editor; establishment of an edi-

torial council, consisting of Edwin C. Hill,

Charles Sarver, Ray L. Hall, Elizabeth Pickett,

Gerald K. Rudulph and John Weier.

N. Y. Exhibitors Drop
Statewide Convention

(Special to Exhibitors Herald)

ALBANY, N. Y.—There will be no New
York state convention this year of motion

picture exhibitors, headquarters of -the

State M. P. T. O. now in Albany an-

nounced. It was said the convention no
longer would be necessary on account of

the three zones now functioning.

Seldes Joins S-L
(Special to Exhibitors Herald)

NEW YORK, April 14.—Gilbert Sed-
des, dramatic critic and writer on motion
pictures, has taken charge of the Sawyer-
Lubin scenario department.
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Exhibitor Officials Plan Four
Instead of Three Day Meet

130 Attend Arkansas Convention—Discuss Means of Fighting

Taxation—Illinois League to Convene on May 18

—

Kansas to Consider Theatre Situation

(Special to Exhibitors Herald)

NEW YORK', April 14.—The dates of the national convention of the

Motion Picture Theatre Owners of America have been changed. Under present

plans the exhibitors will remain in Milwaukee one day longer than at first

planned. The dates as finally agreed upon by national executives are May 12

to 15 instead of May12 to 14.

In announcing the change in dates national headquarters said: “Business
more business, all business is the keynote of the proceedings. In order that

there may be sufficient time to take care of this business arrangements have
been made to extend the session an additional day. . . . This convention,

it is believed, will entirely solidify and give business encouragment to all in-

dependent producers and distributors and state right people and enable them to

continue in business.”

Fox, Universal, Vitagraph, F. B. O., Warners to Be There

Further the anouncement from headquarters said : “The independent motion
picture producers and distributors, comprising all state right distributors, are

holding their first convention in Milwaukee at the same time as this convention.

The heads of the Fox Film Corporation, Vitagraph Company of America, Film
Booking Offices, Universal Pictures Corporation, Warner Brothers and others

will be there too.”
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Wisconsin Celebrates
Record of 2,537,000
Patrons in First Year
(Special to Exhibitors Herald)

MILWAUKEE, WIS., April 4.—Closing
its first year with a record of having
played to 2,537,000 patrons, a mark reported

never before approached by any Milwaukee
motion picture theatre, Saxe’s Wisconsin
observed its birthday week by attracting

the greatest crowds in its history. With
12 stage numbers added, the 3,500 seat

auditorium and large lobby were unable to

hold the crowds and lines formed on the

sidewalk.
Florence Ulrich, young sister of Lenore

Ulrich, Belasco stage star, was chosen
queen for a free trip to California and a
chance to break into motion pictures. The
contest was conducted through a newspa-
per. When Miss Ulrich rode to the theatre

on a float in a parade, street car traffic

was suspended over Grand avenue.
The Wisconsin attendance record repre-

sents almost five times the total population
of Milwaukee, and averages 48,000 a week.

Dances, Radio, Dailies

Launch **Wizard of Oz**
at Colony in New York

(Special to Exhibitors Herald)

NEW YORK, April 14.—Waltzes,
radio and dailies helped “The Wizard of
Oz” to open to capacity crowds at the
Colony theatre. A waltz contest was
staged at a ballroom and the picture

was announced through station WHN.
Decorations showing the “Oz” char-
acters were used for two weeks and the
illuminated marquee of the dance place
had an 18-foot cutout of Larry Semon
as the Scarecrow.
One daily publication had cartoons of

Semon in the strawman makeup for the
children to color. A theatre party was
conducted by another.
A special photoplay edition was put

out by the publishers of the “Oz” books,
and window displays of “Oz” toys were
arranged by Frank L. Baum, son of the
author.

Celebrity Pictures to

Make Peggy Joyce Film
(Special to Exhibitors Herald)

NEW YORK, April 14.—A company
nown as Celebrity Pictures, Inc., was
ormed last week at the P. A. Powers

offices, 723 Seventh avenue. It will pro-
duce the first Peggy Hopkins Joyce pic-

ture, adapted from a novel of Cosmo
Hamilton.
After work has been begun on the

Joyce picture other films will be under-
taken. The director has been chosen;
his name is said to be an important one
in the industry, but the announcement of
his identity was not revealed.

Rice Named Head of
New Capitol Theatre
(Special to Exhibitors Herald)

WINSTON-SALEM, N. C, April 14.

—The announcement has been made of
appointment of U. K. Rice as general
manager of the new Capitol theatre in

Salisbury, N. C., which will open April
20. The new theatre is said to be one of
the most modern picture houses in the
state. Rice has formerly been general
manager of the Piedmont Amusement
Enterprises which controls three theatres
in Winston-Salem.

National headquarters is in receipt of
word from Fred Seegert, president of the
M. P. T. O. of Wisconsin, that “We are
ready.” He told national executives also

that “everything indicates that our hopes
for a record attendance of between 1,200

and 1,500 will be realized. Already hotel

reservations are near capacity.”

Many Problems to

Come Up in Kansas
(Special to Exhibitors Herald)

lU^NSAS CITY, MO., April 14.—Four
major problems, about which most of the
discussion will revolve, are due to come
up at the convention of the M. P. T. O.
Kansas-Missouri, April 27 and 28 at the
Hotel Baltimore, Kansas City.

The problems are

:

1

—

Producer owned theatres.
2

—

More available trailer service at a
nominal charge and placed upon a system
basis.

3

—

Non-theatricals in Missouri (those in

Kansas having been dealt a death blow by
state legislation) and the leasing of mili-

tary memorials for public services.
4

—

Condition of prints, opposition to old
prints and the question of when a print

should be discarded.

One of the features of the convention
will be a tieup with the J. W. Jenkins Sons’
Music Company of Kansas City, which will

introduce a list, to be placed at the banquet
plate of each exhibitor, of all tax free
music. Although Kansas exhibitors have
a working agreement with the Society of
Composers, Authors and Publishers of
America, tliere are many theatre owners
who are in a position to play non-taxable
music and it is for their benefit the tie-up

was made.

Says Good Roads Are
Valuable to Theatres

(Special to Exhibitors Herald)

LITTLE ROCK, ARK., April 14.—
More than 130 members of the Motion
picture Theatre Owners of Arkansas at-

tended the semi-annual convention held
here.

Subjects which held the interest of the
exhibitors were taxation, good roads and
their relationship to the theatre, the
Film Board of Trade and the arbitration
board and advertising.

“Good Roads and the Exhibitor” was
the subject of an address by -Senator
Paul Grabiel, who urged the need of bet-

ter roadways in certain sections of the
state. The belief was expressed by ex-
hibitors that with better roads in the
rural district the theatres of the state

could be assured of increased patronage.
O. C. Hauber, national committeeman,

took up for consideration “Taxation and
How to Combat It.” A plan was sub-
mitted to the convention and Mr. Hauber
explained the method used in defeating a
taxation measure introduced in the gen-
eral assembly.

S. M. Brooks of Brooks Advertising
Agency spoke on “The Intention of Mo-
tion Picture Advertising.” He criticised

the methods used by most exhibitors in

preparing their advertising copy and
made many suggestions in replying to
questions by exhibitors.

President H. A. Cole of the Texas
league attended and talked to the as-

sembled exhibitors.

Illinois to Convene
at Hotel Sherman
May 18 has been set as the date of the

annual convention of the Illinois Motion
Picture Theatre Owners. The sessions will

be held as usual at the Hotel Sherman.
Owing to the theatre situation through-

out the state and other matters of vital

importance, it is believed that there will

be a record attendance at the meeting.

Owners Pick Delegates
at Omaha April 21-22

(Special to Exhibitors Herald)

OMAHA, NEBR., April 14.—Issuing

a call for a meeting of the M. P. T. O.
of Nebraska and Western Iowa April 21

and 22 at the Hotel Loyal, Omaha, Presi-

dent Williams said delegates to the national

convention will be named.

Exhibitor Quits Post
(Special to Exhibitors Herald)

OKLAHOMA CITY, April 14.—Tom
Boland, manager of the Empress theatre
at Oklahoma City, has withdrawn from
the state exhibitors’ organization.
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Stage Now Set for Big Year,
Declares Munroe

President of Producers’ Distributing Corporation Finds Spirit of

Progressive Enthusiasm Everywhere in Hollywood

(Special to Exhibitors Herald)

N ew YORK, April 14.—F. C. Monroe, president of Producers Dis-
tributing Corporation, has just returned East after spending seven
weeks on the lot in Culver City, where the DeMille studio is

located. In those seven weeks Mr. Munroe became convinced that “the

stage is all set for the brightest producing year in film history.”

“'^HERE is a spirit of progressive en-
thusiasm everywhere throughout Los

Angeles and Hollywood,” said Mr. Munroe,
“and among the producers allied with our
own organization confidence is finding ex-
pression in elaborate and painstaking
preparations for productions that will be
the most ambitious efforts in their respec-
tive careers.

“It was astonishing to note the great
changes made in the late Thomas H. Ince
studio since it was taken over by Cecil

DeMille less than seven weeks ago. For
the most part these changes, all of which
were made during my stay in Los Angeles,
are time saving improvements that will

greatly facilitate the work when a picture

is in progress on the stages. The installa-

tion of electrical machinery to quickly
transport props and sets from the stock
rooms, the enlargement and general re-

arrangement of the wardrobe building for
the proper making, hanging and filing of all

costumes, etc., seemed at first glance to be
directional luxuries, but under analysis
they are revealed as amazing time savers
that will reduce production waste to an
absolute minimum. And when all of the
improvements that Mr. DeMille has
planned, are installed at the Culver City
plant, everything with the exception of the
dramatic artistry and directional genius will

be moved by machinery with machine-like
precision and rapidity.

* * *

“And at the Christie studios and the
Hollywood studios recently acquired by the

Christie Brothers equally progressive im-
provements are being installed for the use
of Hunt Stromberg, Frances Marion, A. H.
Sebastian and Scott Sidney for the big AI
Christie subjects they will release through
Producers Distributing Corporation during
the coming season.

“Under Scott Sidney's direction Al.

Christie will produce three and possibly
four features of the ‘Charley’s Aunt’ and
‘Stop Flirting’ type. Hunt Stromberg will

make four personally directed specials and
a new series of Harry Carey Westerns.
Frances Marion will produce at least two
society dramas, A. H. Sebastian will make
two big dramatic subjects for Belasco Pro-
ductions, Inc., under the supervision of
Harry O. Hoyt, director of ‘The Lost
World,’ and Metropolitan Pictures, Inc.,

will produce six features at the Hollywood
studios.

“About twelve subjects will come from
the DeMille studios during the coming sea-
son. These will all be made under Mr.
DeMille’s supervision with such well known
directors as Paul Iribe, Frank Ursen and
Paul Sloan in actual charge of the work.
Mr. DeMille will personally direct several
specials but the exact number of these big
features during the coming season, is as
yet undecided.

* *

“So far we have made tentative arrange-
ments for thirty-two productions but this

number may be increased to thirty-eight

or forty. Deals are now in negotiation with
several producers of international fame and
the present aspect of these negotiations is

very favorable to their joining our forces.

“Mr. John C. Flinn who was with me
in Los Angeles has remained there to per-
sonally conclude the deals and when he
returns within the next two or three weeks
we will be in position to make a complete
announcement of our releases for the com-
ing season, with the titles of each subject
and the important names that will be iden-

tified with each subject.”

and Paramount
Buy New Theatres;
Field Changes Rapidly

{Continued from page 29)

bership in Milwaukee.
In relinquishing the reins of the booking

combine, Silliman explained that his action

was prompted only by the pressure of his

private interests which of late have as-

sumed greater proportions through the ex-

pansion of his theatre circuit in association

with Jack Grauman, independent exchange
owner. He remains as a member of the

board of directors.

It was necessary at the last meeting to

find a successor also for Earl Rice, second
vice-president, who has sold his theatrical

holdings in Milwaukee and is going west.

As first vice-president, filling the va-

cancy created by Fischer’s promotion, is

Ernest Langemack, Colonial, Milwaukee.
Charles Trampe, Rainbow, Milwaukee, has

been elected second vice-president to re-

place Rice, while George Bauch, of the

Mirth, Milwaukee, has been named to the

board of directors.

Famous Gets Houses
in East and South

(Special to Exhibitors Herald)

NEW YORK, April 14.—The Acad-
emy and Broadway in Newburgh, N. Y.,

the Vivian and Crystal in Daytona, Fla.,

and the Rialto and Kettler in West Palm
Beach, Fla., have been acquired by Fa-
mous Players-Lasky Corporation.
The Newburgh houses were purchased

from R. G. Hanmore. Charles R. Ham-
merslough will manage the theatres for

Famous.
Stanley Warrick will manage the West

Palm Beach houses, while H. Summer-
ville has been placed in charge of the

Daytona interests.

R. & R. Enterprise
to Build Theatre

(Special to Exhibitors Herald)

DALLAS, TEX., April 14.—R. and R.

Amusement Enterprises has added the

Electric Palace at Tyler to its growing
chain of houses. Thirty-four houses
comprise this circuit at the present time,

but the number is expected to be in-

creased within the next sixty days. The
R. & R. company is also planning to

erect a 1,300 seat house at San Antonio.
Texas Theatre Company, subsidiary of

Amusement Company of New Orleans,

is rapidly acquiring substantial foothold

in Texas. The towns so far acquired in

association with others, are Texarkana,
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Beaumont, Houston, Dallas, El Paso,
and before this goes to press they will

most likely have acquired Port Arthur,
considerable speculation being done on
the Texas market as to how these newly
acquired houses will affect film distribu-

tion. The First National product, which
was used exclusively by the Isis at

Houston, is now distributed between the
Southern Enterprise houses at Houston.
The Melba at Dallas, formerly a First
National house, is now splitting the serv-
ice with the Capitol. Rumors are afloat

that this arrangement will be changed
by Saengers acquiring the Old Mill the-

atre.

Subsidiary Acquires
Allen in Montreal

(Special to Exhibitors Herald)

MONTREAL, QUE., April 14.—

A

change in ownership in the Allen thea-
tre here has just been announced, the
theatre having been taken over by Pal-
ace Theatre, Ltd., a subsidiary of Fa-
mous Players Canadian Corporation.
The theatre, which was built and first

operated by Jule and J. J. Allen of To-
ronto in opposition to the Capitol, a Fa-
mous Players house, is now known as
the Palace, the structure having been
acquired by Famous Players from the
liquidator of the Allen theatres. The
transfer price is $228,857.76. The man-
ager of the Palace Theatre is George
Rotsky.

Schine Chain Buys
Bijou at Lowville

(Special to Exhibitors Herald)

ALBANY, N. Y., Apr. 14.—The Schine
circuit, in which Universal recently ac-

quired a heavy interest, increased its

holdings last week by acquiring the Bi-

jou in Lowville, N. Y., possession to be
effective on October 1. The house was
built by E. J. Wolfe, in 1914. It is said

that Mr. Wolfe will be retained as man-
ager.

Associated Arts Buys
Tract in Los Angeles
(Special to Exhibitors Herald)

NEW YORK, April 14.—A $500,000
deal for 100 acres on Wilshire boule-
vard, Los Angeles, has been closed for

Associated Arts Corporation, O. E. Goe-
bel, secretary and general manager, an-
nounced on his return from Chicago.
The property is to be for studio pur-
poses eventually, he said, but the cor-

poration will continue to use the F. B. O.
studios.

Associated Artists’ third picture for

F. B. O., following “On the Stroke of

Three” and “Drusilla With a Million,”
will start soon.

Body of Man Drowned
With Exhibitor Found

(Special to Exhibitors Herald)

ALBANY, N. Y., April 14.—The body
of Henry E. McCuen, Burlington, Vt., who
was drowned with Bernard J. Whalen, ex-

hibitor of that city, and two others in L^e
Champlain on a duck hunting expedition

last December, has been recovered. Mr.
Whalen, associated with his father in the

Strong theatre, Burlington, was known
by exhibitors throughout Vermont and
Northern New York.

DeMille Signs Harris
(Special to Exhibitors Herald)

CULVER CITY, April 14.—Cecil B.

DeMille has signed Elmer Harris, play-

wright, scenarist and motion picture pro-

ducer, to be production editor of five pic-

tures a year.
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IfTHE THEATRE]
ofPractical Showmanship Ji

CONTRIBUTORS DO THE WORK

L. R. LEDU, Larabee Opera House, Isabel,
Kans., captions this photo future
projectionist, pianist and ticket seller.** Mr.
Ledou*s contribution is published on the
Short Subjects page.

Copy Service

For Exhibitor

House Organs

House organ or newspaper
publication rights to this copy
is granted exhibitors by the
“Herald” herewith.

(NOTE: For additional exhibitor
service copy, see “What To Do When
You Open That New Theatre” in the
“Better Theatres” section of this issue,
the £rst of a series of articles.)

SUMMER
Summer peeps around the corner. Out-

door sports . . . warm days . . .

warm nights . . . balmy breezes . . .

growing things . . . star-lit skies . . .

sudden showers . . . good roads . . .

dust clouds . . . light-weight linens
. . . laundry bills . . . but withal the
most glorious of all seasons.

The Surrimer theatre is at once a refuge
and an inspiration. Within its walls is

naught but pleasantness. Upon its screen
is found entertainment providing mental
exercise on a par with the physical exer-'

cise found in the open.

Theatre Men
Write Their
Own Stories
BY A CONTRIBUTOR

AS exclusively announced by Bill

. Weaver on this page last week,

The Theatre is written exclusively

by contributors for this isstte. Their

letters begin in the column at the

right and run on through subse-

quent pages. And what a lot of let-

ters there are

!

As this is writen, well in advance

of make-up, some concern is felt as

to the column capacity of the de-

partment. Therefore, the names of

contributors whose letters are or

should be printed are listed here.

Any that do not get in will be pub-

lished in the next issue.

Here they are:
J. W. BETTEKSWORTH, Istrione the-

atre, Jackson, Miss.
LOUIS C. SHIMON, Milwaukee theatre,

Milwaukee.
J. R. EULER, Main Street theatre,

South English, la.

R. A. GILL, Strand theatre. Honey
Gro\e, Tex.
PERRY SPENCER, Howard theatre,

Atlanta, Ga.
CLIFF LEWIS, Strand theatre, Syracuse,

N. Y.
JOHN W. CREAMER, Strand-Empire

theatres, Chillicothe, Mo,
HUGH T. GARDNER, Orpheuni-Photosho

theatres, Neosho, Mo.
MILTON W. SPENCER, Capitol theatre,

Montreal, Can.
N. L. ROYSTER, Temple theatre, Bir-

mingham, Ala.
H. BROWNING, Olympia theatre. New

Haven, Conn.
FRANK H. BURNS, Beacham theatre,

Orlando, Fla.

J. C. WODETSKY, Liberty theatre,

Terre Haute, Ind.

Thirteen in the list ! Anybody supersti-

tious? If so, consider that Mr. Shimon’s

letter was sent to Mr. Bettersworth and

was forwarded by him, combining therefore

to bring the total down to an even dozen.

Is that satisfactory? If not, add this con-

tributor to make the total fourteen.

A dozen doesn’t sound very big, does it?

But run through the pages that follow and
see what the dozen produced. Then cal-

culate the result of like co-operation be-

tween all the showmen who might have
written in this week, but don’t. That gives

you a line on the work being done by the

men.
It doesn’t take a great many people to

do a thing if a few assigned to it really

work. It doesn’t take a great many ideas

to keep a theatre running prosperously if

the ideas at hand are really ideas. It’s not

the noise but the nature of work that de-

termines the results.

R. A. GILL, Strand theatre. Honey Grove,
Texas, exhibiting with pardonable pride a
braue of Big Mouth Bass recently gath-
ered. His letter about other things is

printed this week.

What Showmen
Are Doing to

Get Business

A phototype survey of current

exhibitor business effort, with
pictures upon the accompany-
ing pages.

(NOTE: Letters following are illus-

trated on various subsequent pages.

This is blanket thanks to contributors

cooperating to make this a successful

All Contributors’ Week.)

Theatre Artists

Get Together
J. W. BETTERSWORTH, Istrione

theatre, Jackson, Miss., who recently

suggested devotion of space regularly to

the work of theatre artists, writes:

The unexpected has happened. I got a

tumble out of a fellow sign painter after

all these days. Here’s his letter.

In the next few days I will have some
photos of posters I have done and will

send them to you so that you can use

them when you get short of material.

The modest Mr. Bettersworth’s prom-
ised posters are reproduced on page 47.
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“ALL CONTRIBUTORS WEEK” ILLUSTRATIONS: The “Dick Turpin” ads are from N. L. Royster,

Temple theatre, Birmingfham, Ala., who addresses the department for the first time this week. Perry Spencer,

Howard, Atlanta, sends and writes about the “Too Many Kisses” and “Sackcloth and Scarlet” ads. M.
Browning, Ol3mipia, New Haven, tells of his great success with the postcard signed “Sally.” George Rea,

Colonial, Washington C. H., O., makes no comment on the novel copy used for “Contraband.” Ralph

Kettering, Jones, Linick & Schaefer, Chicago, forwards the “Charley’s Aunt” ad with others which were used

during the sensational run of that picture at the Orpheum theatre.
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“ALL CONTRIBUTORS WEEK” ILLUSTRATIONS: Just two of those whose letters compose the whole

of The Theatre this week are represented in the above reproductions. Frank H. Bums, recently elected pres-

ident of the Ad Club of Orlzindo, Fla., sent the “Oh Doctor,” “Coming Through” and “The Lady” spaces to

illustrate his letter on many subjects. Cliff Lewis, Strand, Syracuse, who didn’t know what a good adver-

tiser he was until discovered by this department, produced the “Too Many Kisses,” “Forty Winks” and
“Sackcloth and Scarlet” ads. His letter. In which he confesses that our contention as to his ability Is well

founded, appears on another page.
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R. A. GILL’S
"home talent”
posters, used for

the indicated at-

tractions at the

Strand theatre,

Honey Grove,
Texas. Mr. Gill,

one of the O 1

d

Guard who has
been too long sil-

ent, returns to the

fold this week
with a good letter

and a promise not
to stray again into

the quiet brother-
hood.
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Shimon Writes
Bettersworth
LOUIS C. SHIMON, Milwaukee the-

atre, Milwaukee, who has been appointed
steiff humorist of this department since,

wrote to Mr. Bettersworth, whose letter

is given on page 43.

Our art department made use of your
drawing recently reproduced in the Ex-
hibitor's Herald. Thought we might
drop you a photo of the poster.

Should your art department wish to

get in touch with ours for an exchange
of ideas, just address the correspondence
to Mr. Shirbourn C. Youngbeck, chief
of staff, Milwaukee theatre art depart
ment.

Mr. Youngbeck’s adaptation of the

poster done by Mr. Bettersworth and
published in these pages in illustration

of his original suggestion for interchange
of ideas between artists is reproduced on
another page.

Euler Also Seconds
the Suggestion

J. R. EULER, Main Street theatre.
South English, la., writes:

I have had some correspondence with
Mr. J. W. Bettersworth in regard to a

poster section in the Herald.
It seems to me that some artists do

not want to thus disclose their art, or
some unknown reason prevents them from
contributing to this department. I was
wondering if it wouldn’t be possible to

start an Exchange List, such as the
House Organ Exchange. Mr. Betters-
worth seems to favor this movement and
we would like to hear from you and
some of the artists in the game as to

what they think of the idea.

I don’t know of a very good way to
exchange posters or ideas and would
like for some artist or anyone interested
to suggest a practical means for this

transportation.
A department such as this would be a

great help.

What does John Creamer, down there
in Chillicothe, think about it?

DEAR MR. EULER: The best meth-
od I know for exchanging poster ideas
is that employed this week in displaying
the work of Messrs. Bettersworth, Shi-
mon and Gill. I’ll be glad to hear of any
others, but in the meantime let’s do it

this way. And we’ll start the Exchange
the minute the suggestion is approved
by the rest of the artists interested.

—

BILL WEAVER.

Remember Gill?

He^s Returned
R. A. GILL, a regular contributor to

these columns when they were young,
returns to the firing line this week wdtii

the following, from the Strand at Honey
Grove, Texas:
Under separate cover I am sending

you a little of the dope that I have been
trying to inveigle the unsuspecting pub-
lic with the last few months.

I have been using a mailing list, news-
paper ads (only a weekly here, to my
regret), lobby displays on various pic-

tures such as “The Covered Wagon,” “A
Sainted Devil,” “North of 36,” etc., to a
very good business. The drawings that

I am sending you are all local talent. I

think that they show very good training.

I have been rather negligent about
writing the last couple years, but can
assure you that I have been following
the department very closely and getting
a great many ideas out of it. A man
should send his stuff in. It might be
new to some other hard working exhib-
itor in the far parts of the old U. S., so
I will try to get up something of interest

to send in from now on.

With best wishes to the Herald, from
the bird who moved from the Erie at

Hugo, Okla., to the Strand at Honey
Grove.

P. S.—Got a couple “Big Mouth Bass”
t’other day.

Mr. Gill’s home talent posters are re-

produced this week, as is the snapshot
of Mr. Gill and the Big Mouth Bass.
(Welcome back to the circle.)

Wodetsky Sends
First Truck

J. C. WODETSKY, Liberty theatre,

Terre Haute, Ind., writes:

Owing to the fact that “Charley’s
Aunt” is new, this is probably the first

two-page truck on it.

Speaking of trucks, they are not a soft

berth any more. I spent quite a little
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time with the advertising solicitor to

make sure it was going over. The fact

that trucks are not common any more
gives it even more flash value.

The Tribune is the leading paper in

Terre Haute.
Mr. Wodetsky’s truck is reproduced

in illustration and he is invited to send
more of the same or different.

Lewis Admits
He’s Good
CLIFF LEWIS, Strand theatre, Syra-

cuse, N. Y., writes:

Some more of them there ads from
way down in New York State. Notice
how small are the ones for Richard Dix
and how they stand out with all that old
favorite white space?

I am going to crow a little. You know
our ads are the smallest on the page, as

a rule, and believe me, they are seen first

of any of them (even if I do say so my-
self).

Now will you be good.
(I knew I’d make you admit it. I’ll be

good.)

‘‘Sally’; Writes
Browning Card
H. BROWNING, Olympia theatre.

New Haven, Conn., writes:

I am enclosing a few newspaper clip-

pings for your perusal.
I also wish to tell you of a little

stunt that I put over in conjunction with
the engagement here of “Sally.” I ob-
tained 3,000 postcards from the Hotel
Breslin of New York and had the fol-

lowing message written upon them:
“Will be in New Haven all week March
29th, at 146 Temple St. call L755.”
(Signed) SALLY.
Week of March 29th was our play

date and L755 our phone number. These
cards we then addressed to the men in
the town and mailed them from Ntew
York. To say that it was a tremendous
success is putting it mildly. For three
days prior to the opening of “Sally” and
throughout the entire week of its en-
gagement, hundreds of calls came pour-
ing over the phone, inquiring as to who
“Sally” was and what she wanted. A
few men called up chiding us saying
that we nearly broke up their homes as
a result of their wives reading the cards;
wives called to ask what “Sally” wanted
of her husband.
To all of these queries we replied that

“Sally” was only the title of Colleen

ABOVE: Four posters by J. W.
Bettersworth, Istrione theatre. Jack-
son, Miss., father of the theatre art
movement which gains momentum
this week.
BELOW: An adaptation by Shir-
bourn Youngbeck, Milwaukee the-
atre, Milwaukee, of an original Bet-
tersworth poster published recently
in this department.

Moore’s latest photoplay that was com-
ing here week of March 29th. There
wasn’t a minute’s rest between these
calls. As soon as one hung up another
would call. This necessitated our ap-
pointing one of the usherettes here as
“Sally” and having her do nought but
answer the phone’s incessant ringing.
Much to my regret I neglected to save

a few of these cards, therefore am un-
able to send you one in illustration.

P. S.—Just as I was about to mail
this, I managed to get a few of the post-
cards, one of which I am enclosing.

Gardner Sends i i

First Issue i

HUGH T. GARDNER, Orpheum aird

Photosho theatres, Neosho, Mo., writes:

There is forwarded you in this mail
under separate cover a copy of “The
Fotogram,” our house organ published
this week. Two years ago we published
this same size paper each week but have
not done so for the past two years un-
til now. We have today sent a copy
of “The Fotogram” to each of the mem-
bers of the House Organ Exchange and
we are anxiously anticipating the re-

ceipt of current issues, and back issues
if they have any to spare, of their papers.

We have taken so much out of the
Herald for the past two years that we
are really ashamed that we have not con-
tributed heretofore. Hereafter we expect
to contribute regularly.

Last Summer we gave a round-trip
to the Great Lakes with expenses paid
for ten days. We expect to do this

again, probably starting in June, and
we will send photos of our last year’s
lobby display advertising the trip for

the month during which we gave it, in

a few days.

Page 1 of Mr. Gardner’s four-page
paper is reproduced in illustration of his
letter and, unless he forbids it, his name
will be entered in the House Organ Ex-
change. As members of that body have
received copies of his paper, extended
comment here will be foregone.

Creamer Outlines
His Presentation
JOHN W. CRAMER, Strand-Empire

theatres, Chillicothe, Mo., writes:

I recently wrote you about how I

used a lighting stunt to help put over
the trailer for “The Sea Hawk.”
This week I am using the following

effects to put over a trailer for “Abra-
ham Lincoln.”

The production slide is run, and is

faded out into the first scenes of the
trailer.

Immediately the stage is flooded with
magenta, from the projection room, but
by using a large, mask in spotlight port-

hole, no color at all reaches the screen,

in other words, there is magenta color

on each side of the screen (extending
to the proscenium side walls) and above
the screen.
The trailer is on pink film and the

magenta seems to frame it wonderfully.
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E. E. BAIR sends this latest issue of his newspaper for the Falls theatre, Cuyahoya
Falls, O., and it is reproduced to show you how much like a newspaper it is.

All house lights are green during this

run.

The mask can be supported in any
manner in front of the spotlamp, and
should be cut to a size that will just

mask out the entire screen.

Am also using different colors in this

way during the different scenes in

“North of 36,” this week’s feature.

Later

—

For an introductory number to “Abra-
ham Lincoln,” I used the following,
which made a big hit with our audiences.

First, from tire trailer I eliminated the

scenes of Lee surrendering to General
Grant, and their handclasping.
Now for the idea: First canre a slide

reading

—

Josephine Davis
playing

“Gems of Yesterday.”
A Novel Musical Introduction

to the Feature
“Abraham Lincoln.”

The organist immediately started play-

ing bits from “Old Folks at Home,”
“Listen to the Mocking Bird,” “Suwanee
River,” closing with chorus of “Dixie.”

At the start of “Dixie” we projected onto
the screen the short scenes taken from
the trailer, while the stage was flooded
red (using mask as described above)
with contrasting house lighting.

These scenes were followed by the
waving American flag; then the picture
proper started.

This introduction was short and snap-

py, not lasting more than three min-
utes, but it had the desired effect.

Very best wishes to the Herald, the

best in the country.

DEAR MR. CRAMER: Please read
Mr. Euler’s letter and let me know your
answer to the question he asks you.

—

BILL WEAVER.

Spencer Sends
Howard News
PERRY SPENCER, Howard theatre,

Atlanta, whose name has been absent
from these columns for a few weeks,
writes:

I am sending you two proofs on late

Howard ads and also two shots on “The
Thundering Herd.” The campaign on
“The Thundering Herd,” which was
shown in conjunction with Eugene Den-
nis, the Kansas Wonder Girl, was put

THE FOTOGRAM
UPROARIOUSLY FUNNY IS "IN HOLLYWOOD WITH
POTASH AND PERLMUTTER" -ORPHEUM MAR. 30-31

Douglas Fairbanks in “The Thief of Bagdad” Next Sales

Day and Tuesday and Wednesday Following. Three Days

HUGH T. GARDNER, Orpheum and
Photosho theatres, Neosho, Mo.,
sends this first issue of his theatre
paper in illustration of a letter all

theatre publishers should read.

over in great style. First Howard Price
Kingsmore and self had to get busy
to put over a psychic wonder in this

house and it had to be done, in a digni-

fied manner. First we approached the
newspapers, which immediately through
the many columns of publicity this girl

had received, agreed to cooperate with us
and the Atlanta-Georgian ran the ques-
tions and answers columns and over ten
thousand letters were received. She ap-
peared at local stores for a period of

ten minutes, where she answered sev-
eral questions. She advised several peo-
ple on different affairs and these came
out as true and the newspapers gave her
more publicity. She scored a hit dur-
ing her engagement here.

To exploit “The Thundering Herd” all

paper was posted up two weeks ahead
of the engagement. Ten large hands
were inserted in flag poles along Peach-
tree street. These holes had been put
there by the American Legion to put

flags in them when special holidays came
up. These hands pointed to the theatre,

reading “The Thundering Herd” and
Eugene Dennis at the Howard. We got

away with this for the week but the

police instructed us to stop putting them
out. We had them serve their purpose
so it did not bother us.

Special lobby displays were used on
Dennis and “The Thundering Herd.”
Arrangements were made with 50 pri-

vate car owners and for a couple of

passes they carried special signs on the

back of their cars. Five thousand her-

alds were distributed and 5,000 special

postal cards were mailed out as well as

special mailing folders. Many other

small items helped swell the box office

receipts.

Gilda Gray and her Hollywood beau-

ties broke all house records of the How-
ard at popular prices. Special attention

was given this attraction and the fea-

ture picture, “New Lives for Old.” Spe-

cial exercise pictures were run in the

Atlanta-Georgian of Gilda Gray, and sev-

eral other newspaper stories. Special

still boards were placed around town and
Miss Gray appeared at several of the

local clubs. The front of the house car-

ried eight foot cut out letters, as the

photograph enclosed will show, and
much outside publicity was given the at-

traction. This is the first appearance of

this stage star in the South, and the out-

come was that the Howard was packed

at each performance. Special postal

cards were mailed to prospective pa-

trons, and the front entrance of the the-

atre carried out the South Seas decora-

tive design.

I am enclosing our advance program
on The Big Fashion Show and “The
Dressmaker From Paris” that takes place

next week. This is going to be one of

the biggest style shows ever presented

in the South, with 32 models and eight

special stage attractions.

The following week we are giving

“Taka Chance Week.” The campaign

on this I will send you.

Photos and ads accompanying Mr.

Spencer’s letter are reproduced in illus-

tration.

Royster Sells

‘‘Dick Turpin”
N. L. ROYSTER, Temple theatre,

Birmingham, Ala., outlines his campaign
for “Dick Turpin” as follows:

Distributed 15,000 heralds and specially

printed handbills scattered from an aero-

plane.

Three days in advance of show date,

5.000 heralds offering reward for cap-

ture of “Dick Turpin” were dropped
from plane, with newspaper publicity

about the flight.

On Saturday before opening date of

picture, plane flew over city again with

10.000 heralds advising show date. News-
papers carried notices also about plane

dropping 100 free passes pasted on front

page of the morning papers, and being

dropped from the sky. Thousands of

people were watching the. sky waiting for

tickets.

One week in advance, a newspaper
campaign was used advising that the

famous bandit “Dick Turpin,” was head-

ed towards Birmingham and asking citi-

zens to keep on the lookout for him.

All ushers, doormen and pages were
dressed in suitable "Dick Turpin” cos-

tumes, while a special stage prologue

was produced introducing the late song
hit, “Peter Pan, I Love You,” featuring

a classic dancer and singer.

Twenty 24-sheets stands were used,
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House Organ
Exchange

BAIR» E. E.) Falls theatre, Cuyahoga Falls, O.
BENDER, A. R., Olympia theatre, Cleveland,

Okla.
BENTLEY, FLOYD E., Kelso Amusement Co.,

Kelso, Wash.
BROWNING, HARRY, Olympia theatre, Nevr

Haven, Conn.
BURNS, FRANK H., Orlando Enterprises,

Orlando, Fla.

CRAIG, M. T., Majestic theatre, Dresden,
Ont., Can.

DALEY, THOMAS S., Schine Amusement Co.,
Gloversviile, N. Y.

EVELAND, EARLE, Twin City Opera House,
McConnelsville, O.

FAWKS, E. L., Photo Phone theatre, Gra*
ford, Tex.

GLASER, WILL J., Grand theatre, Fairbault,
Minn.

HAMBURGER, F. M., Circle theatre, Port-
land, Ore.

HARLEY, ALONZA, Valentine theatre. De-
fiance, O.

KOBLEN, M., Scout theatre, Oakdale, La.
LlTi'LE, T. L., Majestic theatre, Camden,

S. C.
MacLEOD, M., Wolverine theatre, Saginaw,

Mich.
MASSEY, EARL D., Texas theatre, Killeen,

Tex.
MEREDITH, E. E., Virginia theatre. Box

1190, Fairmont, W. Va.
MOCK, CARL F., 56th Street theatre, Phila-

delphia, Pa.
MOSS, EDGAR A., Marion Theatre News,

Glass Block, Marion, Ind.
OSTENBERG, J. H., Orpheum theatre, Scotts-

bluff. Neb.
PAYNE, EARLE HALL, Kentucky theatre,

Lexington, Ky.
POPE, CLEM, T & D theatre, Oakland, Cal.
RANDALL, E. H., Liberty theatre, Condon,

Ore.
RIVERS, EDWIN B., Heilig theatre, Seattle,

Wash.
SCHWIE, F. F., Duluth theatre, Duluth,

Minn.
SNYDER, E. A., Rialto-Virginia theatres.

Champaign, III.

STIEFEL, S., Roxboro theatre, Philadelphia,
Pa.

STILES, J. H., The Dalles Amusement Co.,
The Dalles, Ore.

WESKIL, F. C., Rose theatre, Colfax, Wash.
WHITBECK, FRANK, West Coast Theatres,

Inc., 134 Leavenworth St., San Francisco,
Cal.

WILSON, T. S., Seelye theatre, Abilene, Kan.
WOODWARD, KENNETH V., Penn-State

Amusement Co., Uniontown, Pa.

Entry of name in above list signifies
willingness to exchange theatre publications
with other theatre publishers.

(Theatre)

(City)

(State)

with threes, ones and window cards in

abundance over the city.

In the Birmingham News on Sunday
a four column, nineteen inch display ad-
vertisement was carried, while in the
Birmingham Age-Herald a four column,
eleven inch display ad was carried. In
the Birmingham News a special ten inch
story with a two column cut was used
on the sport page with a description of
the fights of the olden days and the pres-
ent day fight.

Many other advance and current
stories were carried in both papers.
Some of Mr. Royster’s ads are repro-

duced on another page.

Spencer Joins
The Circle
MILTON W. SPENCER, Capitol the-

atre, Montreal, writes:

I am enclosing herewith a page clip-

ping from one of our leading local
papers just to show you to what extent
our papers co-operate with us in putting
our . shows over. Manager Harry S.

Dahn of the Montreal Capitol was given
the job to put over a Spring Fashion
Revue on the stage, in conjunction with

The Funniest Old Lady

Who Ever Wore Trousers

it

CHARLEY’S AUNT” With M<

the Navy Has

Now Located

WEClSNtSVsBS FOr'ISs

onrf 10 All Pan, ./ fft. CH,

One Ont of Our SpttialUt,

NICKEL and

SILVER PLATING

“QaH.,'. Am.”

—a bakery

—a eafcteria

mm SYicoRtibll Wofi Canatndl

—adelicaleuen

FrtMh Fruita

Th^(^>sr^p

J. C. WO'DETSKY, Temple theatre, Terre Haute, writes this week about his

truck for “Charley’s Aunt,” Producers Distributing, and about trucks in general.

FOURTEEN INTEENAnONAL,
BEAUTY MODEIS ’

jeatured in

'THE DRESSMAKER FROM PARIS'

Capitol's Big Fashion Parade

h Theatrical Season s Biggest Event

SIAAIS SUNDAY

^

DnESSrtAKEa
iFROM PAR.IS'^

MILTON W. SPENCER, Capitol the-

atre, Montreal, joins the circle this

week with a letter about newspaper
co-operation enjoyed in the cam-
paign for Paramount’s “The Dress-
maker From Paris.’’

the photoplay “The Dressmaker From
Paris,” and at this time of the year we
are in the thick of the Lenten Season.
He started out with a red-hot outdoor

campaign using billboards, heralds, etc.,

then went after it very big in the news-
papers and the papers certainly did give
him 100 per cent co-operation, and at the
end of the week the house hung up rec-
ord business.
This information might be of interest

to other exhibitors, who no doubt take
the same good interest in your publica-
tion as we do in Montreal.

Welcome to the circle. (And is that
the correct spelling of the name?)

Bums Sends a
Pack of Ideas
FRANK H. BURNS, Beacham the-

atre, Orlando, Fla., recently elected
president of the Orlando Ad Club,
writes:
Thomas Meighan was not in Orlando

and not within a hundred miles of Orlando,
but when the Beacham theatre booked
“Coming Through” it was decided that

he, would be asked to make a personal
appearance. Meighan at the time was
on location at Ocala, Florida, shooting
scenes for “Old Home Week.”

Tlie basis of the whole thing was pub-
licity, for we knew that Meighan could
not make a personal appearance here.
However, a letter was sent to him ask-
ing for his endorsement of the picture,

requesting that he come if he could and
to wire his regrets if he couldn’t, and
that included Lila Lee, too.

Meighan kindly wired back that he
couldn’t come but he endorsed the pic-

ture, included a few interesting items
about its making, sent regrets from Lila
Lee, and in all, gave us a wire that we
could use nicely.

Mention of the wire was made in the
newspapers—the picture was well adver-
tised, as Meighan had passed through
this city about two weeks in advance on
his way to Ocala. We then took the
wire and fixed it up with explanatory
remarks on a beaverboard frame and it

was all the lobby display we used.

Did they read it? There was someone
reading it every minute it was in front
of the theatre and the personal touch
created a lot of interest. Everyone was
talking about how the theatre tried to
get Meighan to appear and how he
couldn’t come because he was working
so hard on a new picture. “Coming
Through” played to the biggest business
we have ever had on a Meighan picture.

I wonder how many managers are cap-

italizing on their strongest publicity me-
dium. We here in Orlando never miss
an opportunity to let some society or

organization sell tickets for some good
picture.

A few weeks ago it was the High
School Athletic Association, last week it

was the Orlando Art Association. We
often combine with the Business and
Professional Women’s Club, the D. A. R.

or any other organization that wants to

sell.

We have found that while most clubs

want to do the job well, there are always
slackers, and so instead of giving them a

straight 50 per cent of what they sell on
the streets (sale ends at noon on the
day the picture opens so they do not
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PEIRRY SPENCER, Howard theatre, Atlanta, tells this

week how Gilda Grey and “New Lives for Old” dragged
them in from far and near.

HOWARD PRICE KINGSMORE and Perry Spencer
leave little undone for the Howard. Here’s a window
for Paramount’s “Too Many Kisses.”

interfere with bo.x office sale) we give
them a sliding scale. For Orlando, if

they sell 500 tickets we give them 50 per
cent but if they sell less than this num-
ber we only give them 25 per cent. The
answer is simple. Less than 500 tickets

does not make the proposition worth the
money we have to pay them.
Any manager who is not co-operating

with his local clubs and societies is mak-
ing a big mistake, for they are anxious
to make money, many times, and the
theatre seldom comes to their mind un-
less the manager puts the facts before
them. Every Orlando school, society,
club or organization of any kind, de-
pends on the Orlando theatres for this

kind of assistance whenever they need
money. And we are always ready to aid
them. We do, however, make it a point
not to let more than one ticket sale be
put on a month, which keeps the idea
fresh.

A couple of clowns, suitably attired
and equipped with toy horns, drums and
whistles stirred up interest for the start-

ing of “The Great Circus Mystery” at

the American theatre, one of our smaller
houses, this week.

Started well in advance with slides on
the screen telling of the coming of the
serial. Followed up with circus heralds
given away to patrons well in advance
and gradually worked up towards play

date by sustained interest. Had large

banner out in front for week in advance
telling of coming of serial, also.

Four days in advance, two clowns
started working and they covered the

section of town well from whence our
business is drawn to this house. They
had small drug store envelopes to give

away, containing peanuts. Envelopes
which were printed up—“Circus Food

—

Have Some and Then Go to the Amer-
ican Theatre and See ‘The Great Circus
Mystery,’ ” etc., etc. The clowns also

gave out heralds along the streets. They
were clever boys and did a lot of things
in a funny fashion which kept people
watching them. They had signs on their

backs, of course.

On opening day they worked directly

in front of the theatre and ballyhooed
people in through conversation, heralds
and the peanuts in envelopes. Got serial

started off with a bang and I think it

will hold up fine.

Those houses which play a combina-
tion of road shows and pictures, such as

our Beacham theatre, should be inter-

ested in this.

The largest department store in Or-
lando has a fine victrola department.
When we played “Little Jessie James” I

went to them, even though it was a road
show, and their advertising man, while

dubious at first, was soon won over.
He featured the two sing hits of “Lit-

tle Jessie James” in his ads and used
cards especially painted throughout the
victrola department and then supplied me
with a machine which I placed in the
lobby and all day, while the crowds were
surging around the box office getting
tickets, and at night when they were
going in, we played and replayed the two
song hits of the play. And they were
song hits, too. The store reported a
brisk sale of the records after the show
was gone.

The next road show was “Blossom
Time,” and the very day the first ad-
vance advertising went out the depart-
ment store advertising man was over to
see me. The same sort of a tie-up was
arranged and as “Blossom Time” has
quite a number of good pieces we did
the job up right with a window display,

cards in the department, even larger

newspaper ads and of course the victrola

in the lobby and a pretty girl to take
care of it this time.

Two days later—every “Blossom
Time” record was sold, and they had had
a good stock on hand.

Will they help me with a picture some
time? Wait and see.

Some of Mr. Burns’ recent ads are
reproduced on another page.

DOUBLE OFFERING

ZANE GREY'S

EUGENE DENNIS

the wonder girl

GOGEHE
DCTNIS£ITGENE‘

DENNIS

iEDGEIlE
iDENmSl

GDCENE
^J^antacivni

.DEmnS

PASSEIS only were needed to get Atlanta motorists
to carry this sign on their cars. See Perry Spencer’s
letter for details.

PAPER was used without stint in the Howard billing

of “The Thundering Herd,” and Mr. Spencer’s letter

gives you the result.
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WHAT TO DO ABOUT SERIALS

W HAT to do about serials. As
the chapter plays get better

and better this question confronts
the trade with increasing persist-

ency. There are two vital things to

be done.

The first thing to be done is well
told by photographs reproduced on
this page showing L. R. Ledou’s ex-

ploitation of Pathe’s “Leatherstock-
ing” for his Larabree Opera House,
Isabel, Kans. The youngsters were
invited to parade in costume, suit-

able award being given those con-
triving the best makeups, shown in

the lower half of the picture.

The same important thing to be
done about serials is shown in the
photograph received from C. B.
Blake, president of the Blake
Amusement Co., Louisville, Ky.,

with this letter

:

"We are enclosing a picture of the
lobby display made by our Savoy the-
atre on ‘The Fast Express ‘ a Universal

serial. We used this with telling effect

three separate weeks on Tuesday, serial

day.

"The locomotive is painted in beaver-
board and was set about four feet in
front of the box office, the box office
taking the place of the cab. The head-
light of the locomotive is an automobile
spotlight connected to a six-volt bat-
tery. The track and ties are painted on
the lobby floor and sidewalk.

"This display attracted a great deal
of attention and materially increased
our business. We are passing the idea
along to you that you may pass it along
to others. This layout would be just as
effective for any other railroad story.”

That’s the first important thing to

be done about serials.

The second important thing is to

report them regularly to “What the
Picture Did For Me” in order that
the good ones may be known from
the bad ones. It is a singular fact

that, in spite of statements indicat-

ing that some 5,000 theatres in this

country are using serials regularly.

there are very few reports on chap-
ter plays.

It is probable that this tendency
to neglect the serial in making re-

ports arises from uncertainty as to

the proper time to make such re-

port. William E. Tragsdorf, Trags
theatre, Neillsville, Wis., seems to

have worked out the best method
of meeting the situation. He reports
on each episode, his combined re-

ports on a serial which he plays

amounting to a complete record of

its performance.

With that custom in general prac-

tice there would be no uncertainty

as to the box office value of the vari-

ous serials. With the good ones ex-

ploited as in the cases mentioned
above, there would be no uncer-

tainty as to what to do about seri-

als. It is to the advantage of all

who use or contemplate using seri-

als to see that these things are done.
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POLA NEGRI GIVES
ANOTHER LESSON

HE bromide is current that Pola

Negri and olives have in common that

you’ve-got-to-learn-to-like-’em quality. I,

who have learned, regard “The Charm-
er” as perhaps the best lesson in liking

her that the star has given. It is funny,

sad, romantic and beautiful, but mainly

interesting.

When she flirted with the Americans

from the portico in the squatty Spanish

roadhouse I was in Spain. When she

was sea-sick coming to New York I

wanted to help her in her trouble. And
when she flitted about with Wallace

MacDonald, the unscrupulous bachelor,

I wanted to keep her from singeing her

beautiful wings. Her acting grows more

appealing as she learns American cus-

toms. Her dancing is not second rate.

The pathos of the scene where her

kindhearted old mother becomes the butt

of the wit at a snobbish society dinner

party rounded out the drama of a pic-

ture which is greater than the director

who made it thought.

And it even has a couple of camels

in it!

New Pictures Index Begun
This Week

In response to requests from Roy
W. Adams and others, regular pub-
lication of an index to the "New
Pictures” department is begun this

week. It appears upon the opposite
page, giving you issue date and page
number of picture analyses printed
during the past ten weeks.
Each week this index will be re-

vised to include the new information
gathered and exclude pictures an-
alyzed in the most remote of the
issues listed, providing a running
guide to vital picture data.

"SUNKEN SILVER”
STARTS GREAT

J WAS told the other day that some 6,000

theatres in the nation use serials regularly.

I’d thought the number was much smaller.

So I went to find out why and saw “Sunken

Silver,” the new Pathe production, and

now I know the answer.

I need not make it a secret that I see

few serials. I do my theatre-going mainly

in the downtown district and with their

floating clientele they do not try the con-

tinued picture thing. Yet I know that

“Sunken Silver” is a good serial. It’s got

a good story, by Albert Payson Terhune,

a good cast, headed by Allene Ray and
Walter Miller, and it’s well made. The
start (first two episodes) so impressed me

that I’m going to watch for it at a con-

venient theatre and follow it throughout its

length. I didn’t know they were making

them so good.

And I wonder, when I think it over, why
some big downtown house doesn’t try one

of these pictures. It might tend to make
the above-mentioned “floating clientele”

less floating. The transient element is the

chief thing to consider on the other side.

Why doesn’t someone experiment along

this line? Alaybe there’s a lot of money
in it.

THESE PICTURES ARE CALLED
EXCEPTIONAL PHOTOPLAYS

Jn the February-March edition of “Ex-

ceptional Photoplays,” published by the Na-

tional Board of Review, the following pic-

tures are listed

:

“Grass,” “The Miracle of the Wolves,”

“Quo Vadis,” “The Thundering Herd,”

“The Lost World,” “Charley’s Aunt,” “As

No Alan Has Loved,” “Sundown,” “Smoul-

dering Fires” and “The Narrow Street.”

What do you think of the list?

Three of the pictures are foreigners and

another has been unfavorably criticized by

exhibitors who have played it. Another

is on the market but nobody is buying it.

If you’re engaged in the booking of pic-

tures you know which is which and if not

it’s none of your business.

But the selection is made on an artistic

basis and commercial values have nothing

to do with it. As an artistic selection I

endorse the naming of all but one picture.

You know which one that is.

WHAT KIND OF STARS
ARE LIKED BEST?

T .< AST week The Chicago Tribune’s “In-

quiring Reporter” asked five persons,

“Which do you prefer seeing in the movies,

men or women actors?” Three of the peo-

ple were men ; two were women. One
woman said she had no preference. The
other woman and all the men said they

preferred seeing men.

Of course you don’t really learn any-

thing by asking five people a question like

that. It just makes interesting subject mat-

ter for a newspaper. But it brings up an

interesting point.

The feminine stars are in the majority.

No doubt that’s because they draw better

in the cities, producers being guided mainly

by metropolitan reactions. In the less

densely populated districts the men have it

all their own way.

The point is not important at any rate,

both sexes being amply and well repre-

sented in both spheres, and it is less im-

portant as pictures go forward toward
story pre-eminence.

It wasn’t J. Warren Kerrigan that drew
people to see “The Covered Wagon.” It

wasn’t George Billings that drew them to

“Abraham Lincoln.” It isn’t Syd Chaplin,

great as he is in the character, that draws
people to “Charley’s Aunt.” If there’s

anything significant in the whole proposi-

tion it’s the fact that the central characters

in practically all the big successes are men.

Maybe there’s something in that to think

about. Alaybe not.

Good Captions Pay
Big Dividends

Next time you watch a good
comedy exhibited before a healthy
audience, watch it a second time and
determine whether it is the action or
the subtitles that get the laughs. It
seldom is both, and when it is the
comedy is not merely good, it’s

great.
In no class of production is the

value of good captions so evident as
in the comedy. A dramatic caption
may get a tear, but you can’t hear
tears. You can count the laughs and
identify them with their sources.

Exhibitors object sometimes to
the listing of individuals having to
do with the production of a picture
on the main title. After checking the
laughs won by a good captionist
there is not likely to be such objec-
tion. The writer of good captions
deserves not only the privilege to
sign his work but recognition of
more substantial character as well.

Good captions pay big dividends.
Production of them should be en-
couraged.

PRODUCER, SPARE
THE CHILDREN

AXA.MONG the easy ways to get an effect,

giving the picture to the child is the easiest.

I have just seen a picture in which a

charming youngster of about four years

carries half a dozen hulking stars through

six or seven reels for a touchdown. It

isn’t a square deal. The big folks ought

to give back their pay checks. The director

ought to get a job in a sawmill. The boy

ought to have a pension.

There isn’t a moment of drama in the

picture. There are oceans of tears, none

of them legitimate. There is endless agony,

misery, weeping and wailing, and so far as

I can see it’s all because everybody knew
if they made the youngster suffer enough,

the less brutally inclined people out front

would cry and the picture would click.

It’s clicking, they’re crying, but is that

enough ?

You know it's not.
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NEW PICTURES
The Way of a Girl
Distributor: Metro-Goldwyn.

Producer: Metro-Goldwyn-Mayer.
Length: 5,025 feet.

DIRECTOR ROBERT G. VIGNOLA
Author Katherine Newlin Burt

PLAYERS
Rosamond Eleanor Boardman
George Matt Moore
Brand William Russell
Matt Mathew Betz
Police Judge Charles K. French
Prize Fighter Jack Herrick
TYPE ; Novelty romantic drama.
HIGHLIGHTS: Author seeks in-

spiration for scenario and characters

present themselves on his desk. . . .

Jail scenes with imprisoned society

girl. . . . Vice raids.

Story: Overhearing her fiance tell her
father that he “knows all about handling
girls,” the Girl decides to show him that
he knows nothing about it. Her esca-
pades land her in jail for speeding. Her
fiance rescues her from her sentence of
ten days. Still headstrong that no ordi-
nary man can subdue her she recklessly
drives over an embankment and is res-
cued by two criminals hiding in a cave.
After escaping what appeared certain
death she is rescued and “tamed” admit-
ting her submission.

The Loser s End
Distributor

:

State Rights Market.
Producer: William Steiner.

Length: 5,000 feet.

DIRECTOR LEO MALONEY
Author Ford Beebe

PLAYERS
Bruce Mason Leo Maloney
Lois Kincaid Josephine Hill
Barney Morris Tom London
Lucky Hamish Bud Osbum
Simmie Busch Barney Furey
John Kincaid Whitehorse
Ranger Captain Roy Watson
Chink Wong Ti Set
Dog Bullet Himself
TYPE : Border tale with gunfight-

ing, rough riding and lovemaking.

HIGHLIGHTS: Blinding of the

ranger when his gun explodes in his

effort to fire at Bruce. . . . Act-
ing of the dog when he attacks Har-
nish. . . . General acting and di-

recting.

Story: Lois is wooed by Hamish and
Bruce. She refuses a bracelet from the
former but accepts the dog. Bullet, from
Bruce. Rangers are hot after the opium
smugglers. They suspect both Lois’ lov-
ers. She promises not to become engaged
to either, of them until one of them is
convicted. Bruce finds a can of the opium
and is seen with it, arrested, and escapes.
His captor fires at him, is blinded by
back-fire, and Bruce decides to take care
of his wounded captor. Hamish tries to
shoot Bruce. It is revealed that Hamish
is guilty. Lois becomes engaged to Bruce.

“New Pictures” Index
"New Pictures” information pub-

lished in the ten issues preceding this

one is indexed below by title, issue

date and page number.
Arizona Romeo, An Feb. 14-56
Breed of the Border Apr. 11-43
Broadway Butterfly, A March 7-59
Bridge of Sighs, The Apr. 18-63
Cafe in Cairo, A Feb. 15-55
Capital Punishmeint Feb. 14-57
Champion of Lost Causes March 21-51
Charley’s Aunt Feb. 14-55
Cheaper to Marry March 28-50
Chorus Lady, The Feb. 28-76
Cloud Eider, The March 7-59
Confessions of a Queen Apr. 4-46
Courageous Fool, The March 28-50
Coming Through March 7-60
Daddy’s Gone A-Huntlng March 21-52
Dancers, The Feb. 21-51
Dangerous Innocence Apr. 11-43
Declasse Apr. 18-64
Denial, The Apr. 11-43
Devil’s Cargo, The Feb. 14-57
Dick Turpin Feb. 28-75
Dressmaker From Paris, The Apr. 11-44
Fear-Bound Feb. 14-56
Fifth Avenue Models Feb. 21-51
Folly of Vanity March 7-59
Forty Winks Feb. 28-75
Girl of Gold, The March 21-53
Gold and the Girl Apr. 18-64
Golden Bed. The Feb. 21-51
Gold Heels Feb. 21-52
Great Divide, The Feb. 28-75
Goose Hangs High, The Feb. 28-75
Headwinds Apr. 18-65
Her Husband’s Secret Feb. 14-55
Heart of a Siren, The _Apr. 4-45
Her Market Value March 21-52
Hunted Woman, The Apr. 18-64
I Want My Man March 21-53
Jimmie’s Millions March 21-51
Knockout Kid, The March 21-52
Last Laugh, The Feb. 21-52
Lady of the Night Apr. 11-43
Lost World, The Feb. 28-76
Love’s Bargain Apr. 4-4.5

Lying Wives Apr. 4-45
Man in Blue, The Apr. 18-63

Mansion of Aching Hearts, The..Apr. 18-63
Man Without a Country, The....Mareh 14-47
Midnight Girls, The. Apr. 18-65
Midnight Molly March 21-52
Midnight Secrets Feb. 14-56
Miss Bluebeard Feb. 21-52
Monster, The March 14-48
New Lives for Old March 28-49
Night Ship, The March 7-60

One Way Street Apr. 4-45

One Year to Live March 21-52

On the Threshold March 28-49
On the Go Apr. 18-64

On Thin Ice March 28-50

Pampered Youth Feb. 21-51

Parisian Nights March 21-53

Pell Streett Mystery, The Feb. 14-56

Percy March 14-47

Playing with Souls March 14-48

Ports of Call Feb. 14-57

Quo Vadis March 21-51

Rag Man, The Feb. 21-52

Range Terror, The March 7-60

Re-Creation of Brian Kent, The..Mar. 14-47

Red Blood and Blue March 7-59

Riders of the Purple Sage Apr. 18-65

Right Man, The March 14-48

Roaring Adventure Feb. 28-76

Saddle Hawk, The March 28-49

Sally March 28-49

Salome of the Tenements March 28-50

Scar Hanan Apr. 11-44

Seven Chances ......Apr. 4-46

Sky Raider, The Apr. 11-43

Super Speed Feb. 21-52

Tales of a Thousand and One Nights
Apr. 4-46

Taming the West March 14-48

Terror of Pueblo, The Feb. 28-75

That Devil Quemado Apr. 4-45

Thundering Herd, The. March 7-59

Too Much Youth. March 14-47

Trail Rider, The March 7-60

Up the Ladder JWarch 7-60

Women and Gold Feb. 21-51

Youth and Adventure. March 21-51

Men and Women
Distributor: Paramount.

Producer: Famous Players-Lasky.

Length: .

.

6,223 feet.

DIRECTOR WILLIAM DEMILLE
Authors...

David Belasco, Henry C. DeMille
Adaptor Clara Beranger

PLAYERS
Will Prescott Richard Dix
Agnes Prescott. Claire Adams
Ned Seabury Neil Hamilton
Israel Culman Robert Edeson
Arnold Kirke Henry Stephenson
Cousin Kate Flora Finch
TYPE : Domestic drama with one

man’s wife coveted by his co-worker

in a bank.

HIGHLIGHTS: Discovery of the

theft. . . . Declaration by Seabury
that he wishes to have Prescott’s wife.

Story: Prescott and Seabury, cashiers
in a bank, both love Prescott’s wife. A
successful speculation gives Seabury
huge profits which he intends to use to

win Mrs. Prescott’s attentions. $30,000
is “borrowed” from the bank by Prescott.
It is discovered. Seabury is blamed.
Prescott confesses and he and his wife
sail to South America when he is for-

given. They enter a new life with a clean
record.

The Burning Trail
Distributor: Universal.

Producer: Universal.

Length: 4,783 feet.

DIRECTOR ARTHUR ROSSON
Author; Adaptor Isadore Bernstein
Cameraman Gilbert Warrenton

PLAYERS
“Smiling Bill” Flannigan

William Desmond
“Texas” Albert J. Smith
Neil Loring Mary Mclvor
“Black” Loring James Corey
John Corliss Jack Dougherty
Tommy Corliss Edmund Cobb
TYPE: Vigorous Western with

double romance and much open war-
fare of cattlemen.

HIGHLIGHTS: Burning of the

ranch. . . . Fighting.

Scenes.

Story: “Smiling Bill” wanders West to

forget that he has killed a man in the
boxing ring. Bill wanders into the des-
ert. Meanwhile he has incurred the en-
mity of Texas, a bad man. Texas gets
a job on the Corliss ranch. Bill wanders
to the Corliss ranch. Texas attempts to
show the younger Corliss boy how to get
stock across a neighboring sheepman’s
land. But the younger boy loves the
sheepman’s daughter and does not wish
to stir up strife with him. A fight has
begun just as Bill arrives at the Corliss
ranch. Bill goes for the sheriff. Before
the sheriff arrives the older Corliss is

killed. Bill rescues the sheepman’s
daughter and another girl.
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Marriage in Transit
Distributor

:

Fox Film Corporation
Producer: Fox Film Corporation

Length: 4,800 feet.

DIRECTOR R. WILLIAM NEILL
Author Grace Lutz

PLAYERS
Holden; Cyril Gordon Edmund Lowe
Celia Hathaway Carole Lombard
Haynes Adolph Milar
Burnham Frank Beal
Aide Harvey Clark
Valet ..Fred Walton
Conspirators Byron Douglas.

Fred Butler, Wade Boteler,
Fred Becker, Edward Chandler

TYPE : Romantic drama plotted

about Secret Service Agent.

HIGHLIGHTS: Hero recovers code

and eludes the crooks. . . . Devel-

opment of romance. . . . Charon

of Carole Lombard.
Story: Secret Service agent is assigned

to recover government code and capture
the bandits who stole it. Because he re-
sembles the ringleader of the bandits he
poses as him and recovers the code, mar-
ries the fiancee of the crook, and escapes.
The girl is ignorant until later that she
married a Secret Service agent instead of
a crook.

Gold and Grit
Distributor: State Rights Market.
Producer: Artclass Pictures Corpora-

tion.

Length: 4,712 feet.

DIRECTOR RICHARD THORPE
Author Ned Nye

PLAYERS
Buddy Buddy Roosevelt
Helen Ann McKay
Bill Mason W. H. Turner
Jim Crawford L. J. O’Connor
Jack Crawford Wilbur Mack
Horatio Blaabs Nelson McDowell
Sheriff Hank Bell

TYPE : Fast Western with ro-

mance and stunts.

HIGHLIGHTS: The runaway. . . .

Roosevelt’s trick of grabbing the vil-

lains from their horses while he hangs
by his knees from above.

Story: Buddy stops a runaway stage
coach and gets the job as stage driver.
Blaabs, a stranded actor, recognizes him
as the youth who has flown from justice
when accused of robbery. Buddy learns
that in reality he is the nephew of a
wealthy mine owner, Crawford, nearby.
Crawford’s son takes Helen Mason for a
ride when a storm causes the two to seek
refuge in Buddy’s cabin where young
Crawford tricks Helen into a promise of
marriage. Buddy takes a hand to help
Helen and Crawford denounces him. The
elder Crawford, it is revealed, has tricked
Helen’s father out of part interest in a
mine. When Crawford attempts to steal
away with all the gold from the mine he
and his bandits are outsmarted by Buddy
who hangs from a tree and grabs them
from their mounts. He makes love to
Helen and they plight their troth.

School for Wives
Distributor: Vitagraph.

Producer: Vitagraph.
Length: 6 reels.

DIRECTOR
VICTOR HUGO HALPERIN

Author Leonard Merrick
Adaptor Victor Hugo Halperin

PLAYERS
Richard Keith Conway Tearle

Betty Lynch Sigrid Holmquist
Lady Atherton Peggy Kelly
Jordan B. Lynch Arthur Donaldson
Howard Lynch Allan Simpson
Dardy Waldehast Jill Lynn
Ralph Brian Dunlevy
Tomlinson Dick Lee
Muggins Dorothy Allen
Ronald Van Stuyvesant

Gerald Oliver Smith
Kitty Dawson Emily Chichester
Mary Wilson Alyce Mills

TYPE : Drama of poor artist who
marries rich girl but will not accept

her wealth.

HIGHLIGHTS: Settings and at-

mosphere. . . . Ability of Tearle to

In
s.
EWSPICTUKESI

KINOGRAMS No. 5072: London, Cambridge
downs Oxford in rowing match.—Hyattsville,
Md., Underground transmission for radio waves.
—Washington, D. C., Hilles to succeed Weeks
as Secretary of War?—Newark, N. J., Bike racers
start races.—Portsmouth, Eng., Prince of Wales
off on tour.—Liverpool, Eng., Steeplechase won
by 9-year-old.

KINOGRAMS No. 5073: Arlington, W. Va.,
Tribute paid to Peary, discoverer of North Pole.

—Philadelphia, Pa., Mask and Wig club in cos-

tumes.—Chicago, Teach golf in high school.—

•

Miller Field, N. Y., Tanks of army attack in

Spring maneuvers.—Boston, Types two different

letters at same time, using two different ma-
chines.—San Francisco, America’s mighty fleet

at Golden Gate.

FOX NEWS No. 55: Portsmouth, Eng.,
Prince of Wales begins tour.—New York, Gov.
Smith goes down the bay to meet Mrs. Smith
returning from Europe.—Ormond Beach, Fla.,

John D. Rockefeller as he nears 86.—Rome,
Italy, Fascist followers storm Foreign Office to

cheer Mussolini after his illness.—London, Cam-
bridge downs Oxford at oars.—Waltham, Mass.,
High school girls start a new style in garters.

FOX NEWS No. 54: Plymouth, Vt., John C.

Coolidge, 80, saws wood.—Chicago, Flames raze

World’s Fair structure.—Tampa, Fla., Osborne
Wood returns.—Boston, Mass., Ed. Stanley feeds

pigeons by thousands on Common.—Atlanta, Ga.,

Giants defeat Senators.—Bermuda, Millions of

Easter lilies raised.—Seattle, Wash., Dog and
duck turn pals.—Bellow Falls, N. H., Connecticut
river oveiffiows.—Rome, Italy, Rome snapped
from dirigible.—Washington, President Wilson
signing war proclamation April 6, 1917.

INTERNATIONAL NEWS No. 31: Rome,
Italy, Mussolini greeted as he returns from ill-

ness.—New York, Presenting Season’s first

beauty show.—London, Eng., Prince of Wales
sets off for Africa.—New York, Gov. Smith
greets wife back from Europe.—Belleville, 111.,

Huge gas bag ready for new army dirigible.—

Yellowstone, Wyo., Fire damages property ex-

tent of $1,500,000, consuming buildings of Park.

—

Newark, N. J., Bike speeders start contest.

INTERNATIONAL NEWS No. 32: Staten
Island, N. Y., Airplanes bomb tanks in newest
battle tactics.—Pittsburgh, Doomed bridge span
dropped into river.—U. S. launches mightiest
aircraft carrier.—Berlin, Von Hindenberg runs

for president.—On the Atlantic, Rum runners’

war goes on.

INTERNATIONAL NEWS No. 30: Man-
chester, N. H., Merrimack river goes on rampage.
—Tokio, Prince Sumi reviews troops.—New
York. Benny Leonard keeps up training.—Madrid,
King honors hero.—New York, Twenty bells in-

stalled for Easter.—Abyssinia, Africa, Ancient
customs still hold.—Chicago, Fire destroys

World’s Fair building.—Bowie, Md., Eastern rac-

ing season opens.

PATHE NEWS No. 30: Tia Juana, Mex.,
Atherstone wins $50,000 handicap.—Volcano, Cal.,

Gold seekers test pressure apparatus to break up
side of rock mountains.—Tokio, Japan, Blaze
makes 20,000 homeless.—Hartford, Conn., Chap-
man sentenced to hang.—London, Eng., Prince
of Wales sets off for Africa.—Rouen, France,
Dives 200 feet into Seine river.

PATHE NEWS No. 31: Miller Field, N. Y.,

Tanks battle under bomb attack.—New York,
"Dempsey” of her sex battles male bantamweight.
—Camden, N. J., I^argest airplane carrier

launched.—Berlin, Von Hindenberg runs for

president.—Los Angeles, Gobs start on Hawaiian
trip.—Exchequer, Cal., Gigantic dam nears com-
pletion.

PATHE NEWS No. 29: New York, Installing

15 tons of bells.—Plymouth, Vt., Coolidge’s
father celebrates 80th birthday.—Long Beach,
Cal., Miss Gladys Roy does airplane stunts.

—

Berlin, Germany, Presidential election conducted.
—Paris, France, Feline pets perform.—Liverpool,
Eng., Double Chance wins steeplechase.

humanize his role. . . . Introduc-
tion of household pets.

Story: Rich girl marries poor English
artist who refuses to accept her father’s
tainted money. He lives up to his ideals—which precipitates a conflict. He is
forced to accept a sum which permits his
child to have an operation. After the
wife has given away her father’s money
through learning that it has no place in
the scheme of happiness she is recon-
ciled to the artist. They live happily.

Forbidden Cargo
Distributor

:

F. B. O.

Producer: Gothic Pictures.

Length: 5 reels.

DIRECTOR TOM BUCKINGHAM
Author Frederick Kennedy Myton
Scenarist Frederick Kennedy Myton
Cameraman Silvano Balboni

PLAYERS
Josephine Drake Evelyn Brent
Jerry Burke.. Robert Ellis
Pietro Boneli Boris Karloff
TYPE : Melodramatic romance hav-

ing to do with a rum running captain
and a government agent.

HIGHLIGHTS: Shanghaiing of se-

cret service man. . . . The battle

between the hi-jackers and the boot-

leggers. . . . Escayje of the giri

and the U. S. officer from the boat

to the deserted island. . . . Dyna-
miting of the rum craft.

Story: Capt. Drake’s services to the
government have gone unrecognized. He
has grown to be a bitter old man. His
daughter, Josephine, carries on, and be-
comes “captain” of a rum-running
schooner. Jerry Burke of the secret
service has been assigned to ferret out
the illicit traders. He becomes interested
in Josephine but the girl’s confederate,
Pietro, learns Jerry’s identity. They
shanghai him. In a battle between the
bootleggers and hi-jackers, Jerry escapes
with the girl to an island. Here they are
later captured by the gang, but are saved
when the girl signals the marines. Jerry
and Joe are wed.

Waking Up the Town
Distributor: United Artists.

Producer: United Artists.

Length: 6 reels.

Authors James Cruze; Frank Condon
PLAYERS

Jack Joyce Jack Pickford
Mrs. Joyce Claire McDowell
Abner Hope Alec B. Frances
Mary Ellen Hope Norma Shearer
Curt Homdyke Herbert Pryor
Helen Homdyke Ann May
Joe Lakin George Dromgold
TYPE : Romantic comedy of youth

whose inventions lead him to seek

financial recognition from village

banker in small community.
HIGHLIGHTS: Early comedy

scenes. . . . Trick inventions of

hero. . . . Introduction of ro-

mance. . . Scene at banker’s din-

ner party. . . . “End of the world’'

scenes. . . . Subtitles.

Story: Garage employe in small town
has inventive turn of mind. Tries to in-

terest village banker in project to har-
ness waterfalls for electric power. He’s
discouraged. But through kindly assist-

ance of the garage owner the youth puts
his idea over, and wakes up the town-
Has romance with grandaughter of ben-
efactor.
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THE FILMMART
Associated Pictures

White Monkey Impersonate^

Charles Ascott, Hippodrome clown, im-
personates the white monkey in the screen

version of the Galsworthy novel starring

Barbara La Marr. Colin Campbell has been
given the comedy role. Galsworthy has
been cabled an invitation to the New York
premiere.

Webb Dances in Vaudeville

Clifton Webb, who appeared in “The
Heart of a Siren,” formerly “The Heart of
a Temptress,” with Conway Tearle and
Barbara La Marr, is dancing with Mary
Hay, wife of Richard Barthelmess, in a
vaudeville act which was held over for a

third week at B. F. Keith’s Palace theatre.

New York.

Christie

Vernon Peeks at New York

Bobby Vernon is taking what is called

his first glimpse of New York. Mr. and
Mrs. Bobby and A1 Christie have gone East
where Mr. Christie will see New York
plays and confer with their representative

on new productions.

Columbia
Theatre Gets 18 Columbia Films

Signing for 18 pictures to be produced by
Columbia Pictures Corporation this year,

Edward Reed of the Strand theatre. Prov-
idence, R. I., will play six Columbias, six

Waldorfs and six Perfections.

Chadwick
Complete Series Booked

Booking a Chadwick series of 13 pictures,

Edward Reed, manager of the Strand,
Providence, is said to have established a
precedent for first run theatres. The Strand
also will take on four Ray rural comedies,
it is understood.

The Old Oaken Flivver

Duane Thompson backs right up into an-
cient history in “Some Pun’kins” when
she throttles a “high powered” car of 1902.

Three Pictures Starting

With Theda Bara returning to motion
pictures James Young is directing her in

“The Unchastened Woman.” George Walsh
is beginning the second of his series for
Chadwick and Hunt Stromberg is busy
with “Sunshine of Paradise Alley.”

Associated Exhibitors

“Flapperology” by Clara Bow
With a “Flapperology” by Clara Bow,

starring in “The Adventurous Sex,” Asso-
ciated Exhibitors has issued a campaign
book to exploit the film.

Hope Hampton in “Lovers Island”

With Hope Hampton in a leading role,

production starts this month under Henri
Diamant Bergere on “Lovers Island.” Ex-
teriors will be made in Florida.

Dempsey Picture Under Way
Location work has started on Jack Demp-

sey’s “Manhattan Madness,” which will be
released in the fall.

Nungesser Balloon Escapes

When a balloon escaped from the Rialto

theatre, Washington, D. C., radio directed

the hunt and the accident of course didn’t

prevent the Rialto from setting a record
with the picture “The Sky Raider,” with
which the French ace was making a per-

sonal appearance.

Century

“Flivver Vacation” Completed

Eddie Gordon has finished “A Flivver
Vacation,” after recuperation from a fall.

Singleton Opposite JVanda Wiley

Jack Singleton has been added as leading
man for Wanda Wiley, and Charles King,
character actor in many Universal pictures,

will appear in two-reelers on the Century
lot.

Herbel Confers with Abe Stern

H. M. Herbel, sales manager for Century
Film Corporation, has been conferring in

Chicago with Abe Stern, vice-president and
treasurer, on the season’s policy.

Educational
Eleven Educationals Listed

Photoplay Guide, issued b}’ the National
Committee for Better Films, listed 11 Edu-
cationals in March.

Loew Books 209 Days

Educational Film Exchanges of New
York have closed contracts with the Loew
circuit for 209 days on two comedies this

month, 94 on “Half a Hero” and 115 on
“Hello Hollywood.”

F. B. O.
Libbey Picture Starting

Work begins April 15 on what is said to

be the first Laura Jean Libbey story ever
screened, “When His Love Grew Cold.”

Evelyn Brent in “Chatterbox”

Ralph Ince will direct Evelyn Brent next
in “The Chatterbox,” from the stage play.

Thomson Starts “Bandit’s Baby”

Fred Thomson is burning up the lot

with his third Western under his new con-
tract, “The Bandit’s Baby.”

Richard Talmadge Back at Studio

Richard Talmadge is back from San
Diego completing “Sporting Grit,” a name
which may be changed soon, it is an-
nounced.

“W hite Thunder” Completed

Final shots have been completed on
“White Thunder,” formerly called “The
White Vaquero,” starring Yakima Canutt.

Fox
Two More Curwoods Arranged

Arrangements have been finished for
filming two more Curwood stories, “When
the Door Opened” and “Wapi the Walrus,”
the latter under a new title,

Clara Horton Signs

After a two year world tour Clara Hor-
ton is starting her role in “The Wheel,”
Schertzinger production.

“Kiss Barriers” Nears W'indup

Edmund Lowe and Diana Miller are
completing “Kiss Barriers.”

New Van Bibber Series Coming

With “The Amateur Detective” climax-
ing this year’s Van Bibber series, the 1925-

26 group will be on a more elaborate scale,

the Fox corporation says, with Earle Fox
and Florence Gilbert starring.

Here’s Shot He Didn’t Expect

When Edmund Reek, Fox News camera-
man, planted his machine in the infield at

batting practice of the Philadelphia Na-
tionals at Bradentown, Fla., he wanted to

get the ball coming at him. He did. He
got it right in the eye.

Abramson
“Lying Wives” Finished

Camera work has been completed on
“Lying Wives,” including Clara Kimball
Young, Madge Kennedy, Richard Bennett,

The Great Herman and Edna Murphy.

THERE IS NO BETTER NAME IN THE
PHOTOGRAPHIC FIELD THAN

Makers of Motion Picture Raw Stock

NEGATIVE—POSITIVE—PANCHROMATIC
Sole Distributors:

Fish-Schurman Corporation
45 W. 45th St.

New York
6331 Santa Monica Blvd.

Hollywood, Cal.
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Paramount
Clarence Badger Signs

Clarence Badger, who made “New Lives
for Old” and “Eve’s Secret,” has accepted
a long term contract.

Pola Negri Back in Poland

Pola Negri, home in Poland for the first

time in two and a half years, is telling her
mother all about the wonders of America,
following an ovation at Cherbourg, France,
a cablegram received by the Lasky officials

said.

Beery Signed for “The W anderer”

Wallace Beery, Kathlyn Williams and
George Rigas have signed for “The Wan-
derer,” to be produced by Raoul Walsh.

Panl Bern to Direct in East

Paul Bern leaves Los Angeles May 1 for
his first directorial work in the East for
Paramount.

“Paths to Paradise” Starts

Production of “Paths to Paradise” has
started with Betty Compson and Raymond
Griffith heading the cast.

Warner Bros.

“Kiss Me Again” Released

“Kiss Me Again,” directed by Ernst
Lubitsch, and “The Woman Hater” by
Ruby M. Ayres are April releases.

Filming Opera Considered

Negotiations have started with Richard
Strauss’ representatives for filming one of
his light operas, which would be done by
Ernst Lubitsch.

Irene Rich Begins Picture

Irene Rich is busy on “The Wife That
Nobody Wanted,” being produced by
Jimmy Flood for Warner Brothers.

Three Films Get Under W^ay

Harry Beaumont has undertaken “Rose
of the World,” Millard Webb is directing
"The Golden Cocoon” and Rin-Tin-Tin,
"wonder dog,” is being featured in “Below
the Line.”

Long Contracts Signed

Gayne Whitman, leading man at the
Morosco theatre, Los Angeles, has been
signed by Warner Brothers. Louise Faz-
enda’s contract has been renewed. Others
newly engaged are Alan Crosland and Roy
Del Ruth, directors, and Charles Logue,
scenarist.

Universal

Spence Story Bought for Kerry
Carl Laemmle has purchased “Gallantry,”

a Ralph Spence original, for Norman
Kerry, and “Kings Up,” also by Spence, for
Hoot Gibson.

Fishing Schooner Purchased

A fishing schooner has been bought in
British Columbia by Edward Sloman, di-
rector for “The Titans,” starring House
Peters.

“The Little Giant” Finished

Universal has written “finis” on camera
work for its first picture in the east in
seven years, “The Little Giant,” with Glenn
Hunter.

Jumps 3,000 Feet, That’s All

While John A. Brockhurst, International
Newsreel photographer, crouched on a
crossbar of a bombing plane and cranked
away. Sergeant R. L. Bose of the Army Air
Service dropped 1,500 feet before opening
his parachute and then floated Lwn the
other 1,500, at Mitchel Field, L. 1.

“Doubling for Cupid” Picked

Laura La Plante’s next vehicle will be
“Doubling for Cupid,” Nina Wilcox Put-
nam’s story.

Vitagraph
Al St. John Starts Another

“Insurance a la Carte” is under way with
Al St. John as a part of the Sam Bischoff
contract for 36 feature comedies.

Lytell in “Steele of the Royal”

Bert Lytell will play the leading role in

“Steele of the Royal Mounted,” Curwood
novel, and Stuart Holmes also is to have
an important part under the guidance of
Albert Smith, who has completed “Baree,
Son of Kazan,” with Anita Stewart.

“Siegried” Shcncs in Rochester

Fritz Lang’s “Siegfried” for UFA is

having its premiere in America at Roch-
ester, N. Y., and has opened in Paris,
France. “The Miracle of the Wolves,”
French production, is appearing at the LTpA
Palace in Berlin.

“Unknenvn LoveP’ Nears Completion

Victor Hugo Halperin’s “The Unknown
Lover,” starring Elsie Ferguson, is almost
completed.

Two Pictures W in Approval

“School for Wives” and “Pampered
Youth,” latest Vitagraph releases, have
been placed on the list of “Better Pictures”

by the National Committee for Better
Films.

Producers Dist. Corp.

Independent Productions Named
Cecil B. DeMille will start personal di-

rection of “The Road to Yesterday” about
June 15. “Hell’s Highroad” will be the first

DeMille starring picture for Beatrice Joy,
who was released through the courtesy of
Famous because of delays in starting a Par-
amount picture for which she was cast.

Playwright Joins DeMille

Elmer Harris has signed to be production
editor for five pictures a year at the De
Mille studios. Mary O’Hara has accepted a

contract for three continuities a year.

De Mille Signs Stage Player

Robert Ames is completing an engage-
ment in “The Dark Angel” preliminary to

starting for DeMille under a long term con-

tract.

Film Actresses Get Contracts

Jetta Goudal, who has gone over to De
Mille from Paramount, will be seen first

in “The Coming of Amos.” Arrangements
are being completed for the appearance of

Anita Stewart in the next Belasco produc-

tion for release through Producers Distrib-

uting Corporation.

Pathe

Three Sennett Prints Delivered

Pathe Exchange has received the first

three comedies made by Mack Sennett
featuring Alice Day. They are “Love and
Kisses,” “Tea for Two” and “Cold Tur-
key.”

Releases Vary April 19

Among the releases for the week of
April 19 are a “Spats” comedy entitled

“Black Hand Blues,” Mack Sennett’s “The
Lion’s Whiskers” and a chapter of
“Idaho.”

Langdon Stops Battleships

They say Harry Langdon has “stopped
the show” sometimes with his comedies but
the latest tale is that he even stopped the
fleet. The story goes that when one of
the Asiatic fleet men-o’-war wirelessed
another battleship for a new motion pic-

ture, the two warships slowed down while
a Langdon comedy was sent over.

Fables Almost Rule Street

Eight of the 11 theatres on Market street

in Philadelphia are showing Aesop’s Film
Fables day and date.

25,000 in Film Roundup
Twenty-five thousand will take part in a

Pathe serial at the roundup on “101”

Ranch, according to reports from Ponca
City, Okla., where the company is at work.

Metro-Goldwyn
Nagel Recites Easter Poem
Conrad Nagel was invited to read Henry

Van Dyke’s Easter poem in the Hollywood
Bowl Easter Sunday.

Two Stories Purchased

John Balderston’s play “Tongo,” and
“Don Quixote, Junior,” a screen story by
George Scarborough and Annette Westby,
have been purchased by Metro-Goldwyn-
Mayer.

Earle Signed for Art W'ork

Ferdinand Pinney Eiarle has been signed
for special art work on “Ben Hur” and
later may direct the company, Metro-Gold-
wyn announces.

Keaton’s Next Picked

Buster Keaton will appear in “Mr. Bat-
tling Butler” as his next Joseph M.
Schenck production.

King Vidor Renews Contract

King Vidor has renewed his contract

and will produce four pictures. “Proud
Flesh” is his latest.

Principal Pictures

Principal’s Studios Sold

Educational Pictures Corporation has
just purchased Principal’s studios in Hol-
lywood in a $250,000 transaction. Produc-
tion will start at once on Harold Bell

Wright’s “The Winning of Barbara
Worth,” at United Studios.

Eastern Conference Conducted

At an eastern conference called by Vice-

President Irving Lesser, additional cam-
paigns for exploiting “The Re-Creation of

Brian Kent” were discussed.

Seven Wright Books to Film

With seven Harold Bell Wright books
left to film. Principal Pictures’ schedule, it

is said, will not be affected by the report

that the author will write for other com-
panies.

First National

Three Hines Pictures Signed

Johnny Hines will make three pictures

for the Winner Group under a contract

entered into with C. C. Burr.

“Quo Vadis” at Top Scale

“Quo Vadis” is beginning a four weeks’
run at the Tremont Temple theatre, Bos-
ton, at the $1 top scale of admission.

Rehfeld Directs “Medley”

Curt Rehfeld has been named to direct

“Viennese Medley.”

“The Talker” Completed

Production of “The Talker” has been
completed by Sam E. Rork.

Contract Blayers Added
Among players who have joined the con-

tract list recently are Mary Astor, Leon
Errol, Robert Frazer, Victor McLaglen,
Charles Murray, Joyce Compton and Hugh
Allen.

Powers
Burton Rice has been contracted to do a

series of paintings of Peggy Hopkins Joyce
for exploiting the forthcoming production.
John Steele and Pierre Connor have writ-
ten the theme piece.
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INDEX TO THE PRODUCT
ANNO UNCEMENTS

The tabulated matter below presents a directory to producers’ announcements about pictures whidb
enables exhibitors to check back and obtain for their information in booking the facts disclosed in product
announcements in the Herald.

Title of picture is followed by date of issue and numbers of pages bearing announcements,
“Ins.** is abbreviation for “Insert.**

A three-month period including last week*s issue is covered.

Associated Exhibitors
Adventurous Sex, The:Feb.l4-Ins.-Apr.ll-Ins.
Back to Life:Feb.l4-Ins.,Mar.l4-Ins.,76
Bad Company :Feb.l4-Ins.
Barriers Burned Away :Dec.27-Ins.Jan.lO>Ina.Feb.

14-Ins.Mar.21-53,64,72-Apr. 1 1-Ins.

Battling Banyan :Dec.27-16,Jan.lO-Ins.Feb.l4-Ins.
Mar.7-78.

East of Broadway :Nov.29-Ins.Jan.24-60,61.64.Feb.
1 4-Ins.Mar.7-82.

Going Up:BOR-70.
Greatest Love of All, The:Jan.lO-Ins.Feb.l4-Ins.-

Apr.ll-Ins.
Introduce Me:Mar.21-4.Mar.28-16.BOR-6S.
Is Love EverythiBg:Dec.6-Ins.Deo.20-69,71,73.Dee.
27,16e,161.168,Jan.l0-Ins.Jan.81-48,46.Feb.l4-Ins.

Love of Women :Mar.l4-Ins.
Never Say Die:Nov.29-9.Dec.l3-22.Dec.27-27.Feb.l4-

Ins.BOR-66.
Now or Nevcr:Feb.l4-Ins.Mar.21-60,68,76.
Price of a Party, The;Nov.l-Ins.Nov.29-lBS.Dec.

18-95,97,99,108,197J)eG.27-Ins.Jan.81-Ins.Feb.l4-
Ina.Mar.7-74.

Racing Lack:Jan.31-Ins.
Sky Raider, The:Feb.l4-Ins.Apr.l8-19.
Yankee Consul, Tlie:BOR-73.

Aywon
Law and the Lady, The:BOR-57.

Banner
Daughters Who Pay:Feb.28-14.,Mar.l4-73.
Man Without a Heart, The:Mar.l4-78.
Those Who Jndge:Mar.l4-78.
Truth About Women, The:Mar.l4-78.

Chadwick
Midnight Girl, The:Feb.7-10.Feb.28-56.

Colonial
Forbidden Souls :Feb.28-60.

Columbia
After Business Hours :Feb.28-63.
Danger Signal, The:BOIt-48.
Enemy of Men, An:BOR-48.
Fate of a Flirt, The:BOR-48.
Fighting the Flames :Feb.28-62.
Fighting Yoath:BOR-48.
Fight to the Finish, A:BOR-48.
Fool and His Money, A:Fcb.28-63.
Foolish Virgin, A:Feb.28-6S.
Great Sensation, The:BOR-48.
Handsome Brute, The:BO:i^48.
Ladies of Leisure:BOR-48.
Lure of Broadway, The:BOR-48.
Midnight Flames :BOR-48.
New Champion, The:BOIl-48.
One Glorious Night :Feb.28-63.
Penalty of Jazz, The:BOR-48.
Price of Success, The:BOR-48.
Price She Paid, The:Feb.28-63.
Sealed Lips:BOR-48.
S. O. S. Perils of the Sea:BOR-48.
Speed Demon, The:BOR-48.
Thrill Hunter, The:BOR-48.
Unwritten Law, The: BOR-48.
Who Cares :Feb.28-63.

Davis
Tales of a Thousand and One Nights, The:Feb.
28-61.Mar.7-25.Mar.28-18.BOR-60.Apr.l8-14.

East Coast
Early Bird, The:Feb.7-18.BOR-54.
Speed Spook, The:BOR-54.

F. B. O.
Breed of the Border :Feb.7-66.Feb.28-86.
Broken Laws:Nov.l-80,81.Dec.6-71.Dec.27-176,177,

179,Jan.81-67.
Cloud Rider, Tbe:Feb.21-62.
DruscUla With a Million :BOR-32.
Forbidden Cargo:Fab.28-95.
Her Father’s Daughter :BOR-32.
If Marriage Fails :BOE-S2.
Jimmie’s Millions :Feb.28-99.Mar.21-77.
Lilies of the Streets :Apr.ll-63,64,66,66,67,BOR-32.
Love’s Bargain :Apr.l 1-7l,BOR-32.

Midnight Molly :Jan.10-60.Jan.24-68,69.
Millionaire Cowboy, The:Feb.28-86.
No-Gun Man, The:Nov.8-89.Nov.22-72.Feb.28-86.
O. U. West:Feb.28-86.
Parisian Nights :Jan.l7-40.BOR-32.
Scar Hanan:Mar.7-79.Mar.28-58.
Tearing Through :Apr.4-54.
That Devil Quemado:Mar.21-69.
White Fang: BOR-32.

First National
Abraham Lincoln :BOR-Ins.Apr. 18-Ins.
Ashes :Apr.l8-Ins.
As Man Desires :Feb.7-22-Feb.l4-26.Mar.7-27,28.
Mar.l4-1B.

Bed and Board :Apr.l8-Ins.
Boss of Little Arcady, The :Apr. 18-Ins.
Careers :Apr.l8-Ins.
Clarissa and the Post Road :Apr. 18-Ins.
Classified :Apr.l8-Ins.
Classmates rOec. 6-24. Feb.28-25.
Comeback, The:Apr.l8-Ins.
Declasse:Apr. 11-18, 19.

Don Juan’s Three Nights:Apr.18-Ins.
East of the Setting Sun:Apr.l8-Ins.
Enticement :Dec.l3-Ins.Feb.28-26,27,28.
Forever After :Apr.l8-Ins.
Frivolous Sal:Feb.28-25.
Graustark :Apr.l8-Ins.
Heart of a Siren, Thc:Mar.7-26.Apr.4-10.
Her Husband’s Secret :Mar.7-30.Mar.l4-14.Mar.

21-17.
Her Night of Romance :Dec.27-34.Jan.31-14.Feb.

28-24.

Husband for George, Anne, A:Apr.l8-Ins.
Husbands and Lovers:Jan.3-17.Feb.28-25.
Idle Tongues :Jan. 10-15.Feb.28-25.
If I Marry Again :Feb.21-20.Mar.28-20.
Inez from Hollywood :Jan.3-18.Feb.28-26.
Irene :Apr.l8-Ins.
I Want My Man :Apr.11-20.
Joseph Greer and His Stepdaughter :Apr.l8-Ins.
Lady, The:Dec.l3-Ins.Feb.l4-24,25.BOR-Ins.Apr.l8-

Ins.
Lady Who Played Fidele, The:Apr.18-Ins.
Learning to Love:Dec.l8-Ins.Feb.21-18,19.
Lost World, The:BOR-Ins.Apr.l8-Ins.
Love’s Wilderness :Jan. 17-12.Feb.28-24.
Men of Steel :Apr.l8-Ins.
New Toys:Dec.l3-Ins.Mar.l4-1.5.
One Year to Live :Mar.28-19.Apr.4-18.
Only Woman, The:Dec.6-22.23.Jan.l7-ll.Feb.21-16.

17.

Out of the Ruins :Apr.l8-Ins.
Paradise :Apr.l8-Ins.
Playing With Souls:Mar.l4-15.16.Mar.21-18.
Quo Vadis :BOR-Ins.
Rainbow’s End:Apr.l8-Ins.
Rose of Monterey, The:Apr.l8-Ins.
Sea Hawk, The:BOR-Ins.Apr.l8-Ins.
Secrets : BOR-Ins.
Shore Leave :Apr.l8-Ins.
So Blg:Nov.29-In8.Jan.l0-16.Jan.24-12,18.Feb.7-24.

Feb.28-24.
Splendid Road, The:Apr.l8-Ins.
Thief in Paradise, A:Dec.l3-Ins.Jan.81-18.Feb.7-28.
Peb.28-25.

Unguarded Hour, The:Apr.l8-Ins.
Viennese Medley, The:Apr.l8-Ins.
Winds of Chance :Apr. 18-In8.

Fox
As No Man Has Loved :Mar.28-14. 15.Apr.11-6,7.
Dick Turpin :Feb.21-4.6.Mar.7-16,17.
Folly of Vanity, The:Feb.21-Ins.
Iron Horse, The:Dec.l3-20,21.Jan.l0-6,7.Feb.7-16,17.

Mar.7-14,16.
Man Without a Country, The:Mar.l4-18.
Riders of the Purple Sage :Apr. 4-4,6.

Gerson
Too Much Youth :Feb.28-65.

Goldstone
Reckless Sex, The:BOR-52.
Soiled :BOR-52.
Thoroughbred, The:BOR-52.
Torrent, The:BOR-52.
Verdict, Thc:BOR-62.
Virgin, The:BOR-52.

Gotham
Silent Pal, The:Mar.21-10.

Guy De Vilraorin
Miracle of the Worlves, The:Apr.l8-18.

Hercules
Battling Mason :Feb.l4-10.
Fighting Heart, A;Feb.l4-10.
Reckless Speed :Feb.l4-10.
Savages of the Sea:Feb.l4-10.

Jans
Ermine and Rhinestones :Dec.27-22.Feb.28-53.
Mad Dancer, The:Dec.27-22.Feb.28-53.
Married :Feb.28-53.
Playthings of Desire ;Feb.28-53.

Metro-Goldwyn
Cheaper to Marry :Dec.27-9.Jan.l0-l.Feb.7-12,13.

Feb.28-7.
Confessions of a Queen :Feb.7-12,13.Feb.l4,l,6.Feb.

28-7
Chu Chin Chow:Oec.20-l,Dec.27-8,Jan.lO-l.Jan.l7-

Ins.Feb.7-12,13.Feb.28-7.
Denial, The:Feb.7-12,13.Feb.28-7.
Dixie Handicap, The:Dec.27-8.9.Jan.8-l.Jan.l9-l.

Feb.7-12,13.Feb.28-7.
Excuse Me:Dee.27-9,Jan.l0-l.Jan.24-9.Feb.7-13,18.

Dec.27-l.Jan.81-l.Feb.7-l,12,18.Feb.l4-6.Feb.28-7.
Great Divide, The:Nov.8-l.Nov.I5-Ins.Dee.6-LIaa.

Dec.27-l.Jan.31-l.Feb.7-l,12,18.Feb.l4-l,6.Fob.81-
Ins.Feb.28-l,7.Mar.28-l.

Greed : Nov.8-l.Nov.15-Ins.Dec.6-l.Deo.lS-I.Dee.2T-
l,9.Jan.l7-l.Jan.24-l.Feb.7-Ins.Fab.l4-l.Feb.81-l.
Feb.28-7.

He Who Gets Slapped:Nov.8-l,Nov.l5-l,Nov.l5-
In8.Nov.22-l.Nov.29-l.Dec.6-l,Ins.Dee.2T-l,8.Jan.

3-14,16.Jan.l0-l.Mar.21-14,16.
Lady of the Night :Feb.7-12,13.Feb.28-7.Mar.21-l.

Apr.4.Ins.
Man and Maid:Feb.7-12.18.Feb.28-7.
Never the Twain Shall Mbet:Jan.SI-19.Feb.l4-lA,T.
Prairie Wife, The:Feb.7-12,lS.Peb.28-7.
Rag Man, The:Feb.7-12,13.Feb.l4-l.F^.3S-T.
Seven Chances :Feb.7-12,13.Feb.l4-l,6.Feb.28-7.Apr.

18-4,5.
Sporting Venus, The:Feb.7-12,I8.Feb.l4-I.Feb.28'7.
Way of a Girl, The:Feb.7-12,18.Frf3.28-7.
Zander the Great:Apr.ll-l,BC>^38.

Paramount
Air MaU, The:Nov.l6-In8.Nov.29-18.JaB.Sl-12.F«b.

21-12.Mar.l4-5.Apr.ll-ll,BOR-3.
Beggar on Horseback:Apr. 18-11. *

Border Legion, The:Mar.l4-4.
Charmer, The:Mar.l4-5.
Code of the West, Ti>e:Nov.l5-Ins.Nov.29-I8.Feb.

14-ll.Mar.7-6.
Contraband: Nov.15-Ins.Nov.29-12.JaB.17-8.Jan.81-

12.Feb.21-12.
Covered Wagon, ThetMar.14-4.
Crowded Hour, The:Nov.l6-Ins.Nov.29-12.Mar.7-6.
Devil’s Cargo, The:Nov.l5-Ins.Nov.29-13.Jan.8-lS.

Jan.31-12.Feb.7-8.Feb.21-12.
Dressmaker from Paris. The:Nov.l5-Ins.Nov,20-13.

Jan.31-12.Feb.21-12.BOR-3.Apr.l8-12.
Early Bird, The:Nov.l6-Ins.Nov.29-12.Jan.24-66.
Forbidden Paradise :Dec.20-8.Mar.l4-4.
Forty Winks :Dec.20-10.Jan.S-13.Jan.31-12.Feb.21-12

Mar.14-4.Mar.21-5.
Golden Bed, The:Nov.22-15.Dec.20-9.Jan.8-ll.Feb.

7-8.Feb.21-ll.
Goose Hangs High. The:Nov.l5-InB.Nov.29-18.Jan.
31-12.Feb.14-ll.Feb.21-12.Mar.14-4.

Kiss in the Dark, A:Nov.l5-In8.Nov.29-13.Feb.7-8.
Mar.14-6.

Locked Doors :Dec.20-8.Jan.31-11.
Madame Sans Gene:Nov.l5-In8.Nov.29-12.Feb.7-8.
Mar.l4-5.BOR-3.

Manhattan :Dec.20-9.Mar.l4-4.
Men and Women :Nov.l5-Ins.Nov.29-13.Jan.31-12,
Feb.2 1-1 2.Mar.7-4.Mar. 14-4.

Miss Bluebeard :Dec.20-9.Mar.14-4.
New Lives for Old :Nov.l5-Ina.Nov.29-12.Jan.24-4.

Jan.31-12.Feb.21-12.Mar.14-4.Apr.4-12.
Night Club, The:Mar.l4-5.Mar.21-5.
North of 36 :Nov.22-16.Dec.20-9.Dec.27-12.Feb.7-8.

Mar.14-4.
Old Home Week:Mar.l4-6.
Peter Pan :Nov.l5-InB.Nov.22-14.Nov.29-13.Dec.l8-

6. Dec.20-8. Dec.27-11. Jan.17-7. Jan.24-8. Feb.7-8.
Mar.14-4.

Sackcloth and Scarlet:Nov.l5-Ins.Nov.29-12.Feb.21-
12.Mar.l4-5.Apr.ll-12.

Salome of the Tenements :Nov.l5-Ins.Nov.29-12.
Jan.l7-8.Jan.31-12Feb.21-12.Mar.28-10.
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Spaniard, The :Nov.l5-Ins.Nov.29-12.Feb.7-8.Mar.l4-
6 .

Swan, The :Nov.l5-Ins.Nov.29-13.Jan.l0-9.Jan.31-
12.Feb.7-8.Feb.21-12.Mar.28-9.

Ten Commandments, TheiApr. 18-11.
Thundering Herd, The :Nov.l5-lns.Nov.29-13.Jan.

24-4. Jan.31-12. Feb..7-8. Feb.21-12.Feb.28-15.Mar.
14-4.Apr.4-11. BOR-3.

Too Many Kisses:Dec.20-10.Jan.31-12.Feb.21-12.
Mar.7-4.Mar. 14-4.

Top of the World, The:Nov. 15-Ins.Nov.29-12.Jan

10-

9 :Jan.31-12.Feb.21-12.Mar.21-6.
Wages of Virtue :Mar.l4-4.
Wanderer of the Wasteland, A:Mar.l4-4.
Welcome Home:Mar.l4-5.

Parthenon
Dollar Down :Mar.21-16.
One Woman’s Way :Mar.21-16.

Pathe
Battling Orioles, The :Nov.l5-57,59,61.Nov.22-79,81,

83,Nov.29-76.Dec.l3-Ins.Feb.i4-Ins.
Dynamite Smith :Nov.16-Ins.Nov.29-8.Dec.27-10.Feb.

14-Ins.
Hot Water:Apr.ll-Ins.
Percy :Apr.4-76.
White Sheep, The :Jan.3-124.Jan. 31-62,64,66.Mar.

21-59.65,73.

Preferred
Are You a Failure :Mar. 7-9.
Aristocrat, The:Mar.7-8.
Boomerang, The :Feb.28-16.Mar.7-9.Mar.l4-10.BOR-

42.
Breath of Scandal, The :Mar. 7-9.BOR-42.
Broken Wing. The:Mar.7-9.
Capital Punishment :Dec.20-16.Jan. 10-12, 13.Feb.

7-ll.Feb.14-23.Feb.28. Mar.7-9.BOR-42.
Dancing Days :Mar.7-8.BOR-42.
Daughters of the Rich: Mar.7-9.
Eden’s Fruit :Mar.7-8.BOR-42.
Exclusive Rights :Mar.7-8.BOR-42..
Extravagant Youth :Mar.7-8.BOR-42.
Faint Perfume zMar.7-8.BOR-42.
Girl Who Came Back, The:Mar.7-9.
Girl Who Wouldn’t Work, The :Mar.7-8.BOR-42..
Hero, The:Mar.7-9.
Horses and Women :Mar.7-8.BOR-42.
Lew Tyler’s Wives :Mar.7-8.BOR-42.
Mansion of Aching Hearts, The :Feb.28-17. Mar.7-9.
Mar.l4-10.BOR-42.

Maytime : Mar.7-9.
Mothers-In-Law :Mar.7-9.
My Lady’s Lips :Mar.7-9.BOR-42.
Open That Door :Mar.7-8.BOR-42.
Other Woman’s Story, The :Mar.7-8.BOR-42.
Parasite, The:Mar.7-8-10. BOR-42.
Parisian Love :Mar.7-8.BOR-42.
Poisoned Paradise :Mar.7-9.
Poor Men’s Wives:Mar.7-9.
Rich Men’s Wives :Mar. 7-9.
Romance of a Million Dollars, The :Mar. 7-8.BOR-

42.
Ruthless Women :Mar.7-8.BOR-42.
Shadows :Mar.7-9.
Shenandoah :Mar. 7-8.BOR-42.
Shopworn :Mar.7-8.BOR-42.
Studies in Wives :Mar.7-8,BOR-42.
Thoms and Orange Blossoms :Mar.7-9.
Triflers, The:Dee.20-16.Dee.27-20.Jan.31-8.Feb.21-10

Feb.28-17.Mar.7-9.BOR-42.
Virginian, The:Mar.7-9.
When a Woman Reaches Forty :Mar.7-8.BOR-42.
White Man :Nov.8-24.Nov. 29-11.Dec. 13-18.Feb.28-17.
Mar.7-9.BOR-42.

With This Ring :Mar.7-8.BOR-42.
Worst Woman, The :Mar.7-8.BOR-42.

Principal
Mine with the Iron Door, The:Dec.6-14,15.Dec.

13-

113.Jan.3-89.Jan.24-80.Jan.31-81.Feb.7-81.Feb.

14-

81. Feb.21-76.Mar.7-88.BOR-7.
Re-Creation of Brian Kent, The:Feb.28-8.9.104,

Mar.7-88.Mar.21-78.Mar.28-72.Apr.4-72.Apr.ll-74.
BOR-8.

Producers Dist. Corp.
Awful Truth, The;Jan.24-75.Jan.81-62.Feb.7-79.Feb.

14-75.reb.21-71.Feb.28-92.Mar.7-76.Mar.14-67.Mar.
21-74.Mar.28-70.Apr.4-70.Apr.ll-54.Apr.l8-78.

Bad Lands. The:Feb.l4-80.Feb.21-76.Feb.28-101.
Mar.7-85.Mar.14-71.Mar.21-78.Mar.28-72.Apr.4-72.
Apr.ll-56.BOR-34.Apr.l8-77.

Beauty and the Bad Man : Jan.24-74.Jan.31-61 Feb.
7-78. Feb.14-74. Feb.21-70.Feb.28-89.Mar.7-73.Mar.
14-6.7.64.73.Mar.21-63.Mar.28-65.Apr.4-65.Apr.ll-
49.Apr.l8-87.

Beyond the Border:Jan.24-78.Jan.Sl-63.Feb.7-82.
Feb.l4-78.Feb.21-74.Feb.28-97.Mar.7-81.Mar.l4-70.
Mar.21-70.Mar.28-68.Apr.4-68.Apr.ll-62.BOR-34.
Apr.18-86.

Charley’s Aunt :Jan. 10-51, 52.Jan. 17-43.44.Jan.24-61,
64.65.Jan.31-62.65.59.64.Feb.7-67.68.69.70.71.72.
Feb.l4-67.73.79.Feb.21-8.9,63,69.75.Feb.28-22,23,
76,88.100.Mar.7-60,84.

Crimson Runner. The:Jan.24-70.Jan.31-66.Feb.7-76.
Feb.l4-71.Feb.21-67.Feb.28-84.Mar.7-69.Mar.l4-61.
Mar.21-59.75.Mar.28-63.Mar.27-71.Apr.4-62.71.Apr.

11-

47, 55.Apr.l8-6,7 .79,82.

Friendly Eenemies :Jan.l0-53.54.55.56.57.58.Jan.l7-
46.46.47.48.49.50.Jan.24-68.59.62.63.Jan.31-64.57.60.
Feb.7-75.Feb.l4-70.Feb.21-66.77.Feb.28-81,104.Mar.
7-65.88.Mar.l4-62,66.69.74.Mar.21-62.Mar.28-64.
Apr.4-64.Apr.ll-48.Apr. 18-76.

Girl of Gold. The :Jan.lO-59.Jan. 17-51.Jan.24-66.
Jan.Sl-61.Feb.7-73.Feb.l4-69.Feb.21-65.Feb.28-80.

Mar.7-7.68.72.Mar.l4-60.63.Mar.21-58.66.Mar.28-12,
13,62, 66.Apr.4-62.66.Apr. 11-46, 50.Apr.18-80,89.

Her Market Value:Jan.24-67.Feb.7-74.Feb.l4-16,17,
68.Feb.21-64.Feb.28-77.Mar.7-61.Mar.14-59.Mar.21.
54.Mar.28-60.Apr.4-60.Apr.ll-44.Apr.l8-83.

On the ThresholdzJan. 24-71.Jan.31-58.Feb.7-77.Feb.
14-72.Feb.21-68.Feb.28-85.Mar.7-6.69.Mar.l4-66.
Mar.21-8.9,67.Mar.28-67.Apr.4-67.Apr.ll-51.Apr.
18-84.

Private Affairs:Jan.24-79.Jan.31-65.Feb.7-80.Feb.l4-

76.

Feb.21-72.Feb.28-93.Mar.7-77.Mar.21-55.Mar.
28-61.Apr.4-6,7,61.Apr.ll-45.Apr.l8-85.

Silent Sanderson :Mar. 21-71.Mar.28-69.Apr.4-69.
Apr.11-53.BOR-34. Apr.18-88.

Stop Flirting :Jan. 24-82.Jan.31-66.Feb.7-81.Feb.l4-

77.

Feb.21-73.Feb.28-96.Mar.7-80.Ma^.l4-68.Mar.21-
51-82. Mar.28-58.74.Apr.4-59,74.Apr.ll-4.5,43, 58.

Apr.18-75,90.
Texas Trail, The:Feb.l4-82.Feb.21-78.Feb.28-105.

Mar.7-89.Mar.14-72.Mar.21-79.Mar.28-73.Apr.4-73.
Apr. 11-57. BOR-34.Apr.l8-81.

United Artists
Gold Rush, The:Apr. 11-16.Apr. 18-8.

Isn’t Life WonderfuIzDec.27-11,Jan.24-lO.Jan.31-6.
Feb.7-14.Feb.14-8.Feb.21-14.Feb.28-4.Mar.7-20.Apr.
4-13,14,15.

Salvation Hunters: Feb.28-5.Mar.7-21.Mar.l4-12.
Mar.21-12.Mar.28-6.

Thief of Bagdad, The:Jan.24-ll.Jan.31-7.Feb.7-16.
Feb.14-9.Feb.21-16.Feb.28-3.Mar.7-19.

Waking Up the Town :Mar.21-13.Mar.28-7.Apr.
4-16.Apr.ll-12.Apr.18-9.

Universal
California Straight Ahead :Apr. 18-2.

Dangerous Innocence :Mar. 21-3.

Fifth Avenue Models :Mar. 14-2.Mar. 21-3.

Goose Woman, The:Apr.l8-3.
Head Winds :Mar.21-3.
Home Maker, The :Apr. 18-3.

Hunchback of Notre Dame, The:Nov.l-5. Nov.29-8.
Dec. 13-4.Dec.27-5.Jan.31-4,5.Feb. 14-8.

Last Laugh, The:Feb.7.4.5.Feb.l4-4.5.Feb.21-2.
Mar.7-2.Mar.l4.2.

Lorraine of the Lions :Apr, 18-3.
Oh Doctor ;Nov. 8-6.Nov.22-2.Dec. 6-2.Jan.3-2.Jan.

17-3.Jan.31-3.Mar.14-2.
Peacock Feathers :Apr. 18-3.

Phanton of the Opera, The :Dec.27-3.Jan.lO-3.Jan.
24-2.Feb.7-2.3.Feb.28-2.Mar.28-2.Apr.l8-2.

Pony Express, The :Apr. 18-3.

Price of Pleasure, The :Mar. 14-2.Apr. 4-2.

Siege :Apr. 18-2.

Smoldering Fires :Nov.8-6.Nov.22-2.Dec.l-2.Jan.8-8.
Jan. 17-2.Jan.31-2.Mar, 14-2.

Teaser, The:Apr.l8-3.

Vitagraph
Baree, Son of Kazan : BOR-21.
Beloved Brute, The:Nov.l-23.Nov.8-19.Nov.l6-ll.
Nov.29-6.Dec.l3-14.Dec.20-15.Mar.l4-ll.BOR-20.

Captain Blood :Nov. 1-21.Nov.8-16,17-Nov.15-8.Nov.
22-12.Nov.27-6.7.Dec.6-16.Dec.l8-14,16.Dec.20-14,
15.Mar.l4-ll.BOR-20.

Clean Heart, The :Nov. 1-20.Nov.8-17.Nov.15-8.Nov.
22-16.Nov.29-6.Dec.6-16.Dec.18-14.Dec.20-14.Mar.
14-ll.Mar.21-ll.BOR-20.

Fear-Bound:Mar.7-23.Mar.l4-ll.BOR-20.
Greater Than Marriage :Nov. 1-25.Nov.8-17.Nov.15-

8.Nov.22-13.Nov.29-6.Doc.6-17. Dec.lS-17. Mar.l4-
ll.Mar.21-ll.BOR-20.

Pampered Youth :Feb.28-13.Mar.l4-ll.BOR-20.
Redeeming Sin, The;Nov.22-12.Dec.6-17.Dec.l8-16.
Dec.20-14.Mar.7-27.Mar.l4-ll.BOR-20.21.

School For Wives :Feb.28-12.BOE^21.
Tides of Passion :BOR-21.
Two Shall Be Born:Nov.22-13.Dec.6-17,19.Dec.l8-

19.Dec.20-17.Mar.l4-ll.BOR-20.

Warner Brothers
Age of Innocence, The:Feb.l4-18.
Broadway Butterfly :Feb.l4-19.
Dark Swan, The :Dec.6-20.21.Dec.21-18.Feb.l4-19.
Eleventh Virgin, The :Feb. 14-19.
Eve’s Lover :Feb. 14-19.
Find Your Man:Feb.l4-18.
How Baxter Butted In :Feb. 14-19.
Lost Lady, A:Feb.l4-19.
Lighthouse by the Sea, The:Jan.lO-8.Feb.l4-19.
Lover of Camille, The:Nov.22-Ins.Dec.27-18.Feb.

14-18.
Man Without a Conscience :Feb.l4-19.
My Wife and I:Feb.l4-19.
Narrow Street. The :Nov.l5-6.7.Nov.29-13.Feb.l4-18.
On Thin Ice:Feb. 14-19.
Recompense :Feb. 14-19.Mar.7-22.Mar.28-17.
Tracked in the Snow :Feb. 14-19.

Wilson-Wetherald
White Mice:Jan.24-62.Jan.31-60.Feb.7-68.Mar.7-18.

Short Subjects

Davis
Power God, The :BOR-50.Apr.l8-15.

Educational
Bright Lights :Jan.l7-4.Mar.28-5.

Educational Pictures :Nov.8-20.Dec.27-15.Mar.21-7.
BOR-60,61.

Half a Hero:Apr.4-8.
Hello Hollywood :Apr.4-9.
Her Boy Friend :Feb.21-67.
High Gear :Jan. 17-4.Mar.28-5.
Hooked :Feb.21-13.BOR-61.
Judge’s Crossword Puzzles :Feb.l4-15.
Kid Speed :Nov.8-21.Dec.20-12.Feb.21-67.
KinogramszDec. 6-7.Dec.20-18.Jan. 3-9.Jan.17-5,Jan.

31-9.Feb.l4-13.Feb.28-19.Mar.7-12,13.Mar.28-3.
Apr.11-3.

Low TidezFeb. 14-14.
Mermaid Comedies :Mar.7-ll.
Sea Legs: Mar.14-3.

Film Booking OflBces

Bray Cartoons :Dec.27-165.Jan.24-65.Mar .7-83.BOR-
32.

Heebie Jeebies :Feb.28-91.
Helping Hand, A:Feb.28-91.
He Who Gets Crowned :Feb.28-91.
Hypnotized :Feb. 28-91.
Monsieur Don't Care:Feb.l4-66.
Oh What a Flirt:Feb.28-91.
Pace Makers, The :Mar.7-75.Mar. 14-58.Apr.4-57.
Pie-Eyed :Feb. 14-6 6

.

Screen Almanac, The :Dec.27-165.Jan.24-65.Mar.7-

83.

BOR-32.
Somewhere In Wrong:Feb.l4.66.
Stan Laurel Comedies ;Apr.18-74.
Twins :Feb. 14-66,
West of Hot Dog:Feb.l4-66.

Fox Film Corp.
Amateur Detective, The :Apr. 11-8,9.

Fox News :Dec.27-Ins.7-18.Feb.28-10.Apr. 11-10.Apr.
18-13.

Pathe

Beloved Bozo, The:Mar.7-92.
Big Town, The:Feb.l4-84.
Circus Fever :Feb.l4-84.
Excuse My Glove :Feb.21-80.

Hal Roach Comedies :Mar.28-Ins.Apr.4-Ins.Apr.l8-
Ins.

Honeymoon Hardships :Feb.28-108.

Idaho: Feb.l4-70,71.72.73.74,75.Feb.28-82,83.Mar.2l-

84.

Apr.4-Ins.Apr.il-Ins.Apr. 18-Ins.
Laugh That Off :Feb.21-80.
Mack Sennett Comedies :Nov.l5-Ins.Jan. 24-84.Mar.

28-Ins.

Our Gang Comedies :Apr.l8-92.
Pathe News :Dec.20-84.Jan.24-77.Jan.31-77.Feb.7-66.

Feb.l4-80.Feb.21-71.Mar.21-57.
Plumber, The :Mar.7-92.
Stereoscopies :Apr.4-Ins.Apr.11-76.
Ten Scars Make a Man :Nov. 15-Ins.Dec. 13-In3.Jan.

10-68.
Sportlights :Jan. 17-60.Mar.28-Ine

Rayart
Battling Brewster :Feb.28-59.

Bering D. Wilson & Co., Inc.

Color Shots :Apr. 4-3.BOR-46.
Ebenezer Ebony Comedies :Feb.28-62.Apr.4-3.BOR-

46.

Karlo Kolor Komics :Jan.24-64.Feb.28-52.Apr.4-3.

BOR-46.
Kid Noah :Apr.4-3.BOR-46.
Musical Melodies:Apr.4-3.BOR-46.
Redhead Comedies :Feb.28-52.Apr.4-3.BOR-46.
Wonder Book. The:Feb.28-52.Apr.4-3.BOR-46.

Universal
Eagle's Talons, The:BOR-58.
Fast Express, The:BOR-58.
Great Circus Mystery, The :Mar. 7-3.Mar.21-2.Apr.
11-2.BOR-58.

Hello Kid:Feb.21-3.
International News:BOR-40.
In the Days of Buffalo BUl:BOR-58.
Iron Man, The:BOR-58.
Itching for Revenge :Feb.21-3.

Puzzled by Cross Words :Feb.21-3.

Riddle Rider, The:BOR-58.
Taxi War ;Feb.21-3.
Wolves of the North :BOR-58.

300 O. Henry Stories

Are Purchased by Fox
(Special to Exhibitors Herald)

NEW YORK, April 14.—Fox Film Cor-

poration announces the purchase of the ex-

clusive screen rights to the 300 stories

written by O. Henry. O. Henry’s name is

said to have a box office value comparable

with Zane Grey, James Oliver Curwood
and Peter B. Kyne, who are frequent con-

tributors of Fox productions.

The one-year contract for the screen

rights of O. Henry’s writings has been

signed with Doubleday, Page and Company,
and includes a two-year option. The Fox
company’s plans are to produce 11 O. Henry
pictures each year. Some will be special

productions and it is thought there will be

a series of short subjects.
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PUREH PERSONAL

O AN FRANCISCO, CALIF.— Shir-^ ley is opening an airdome theatre in

North Sacramento. Things are looking up,

aren’t they, Ray? . . . Gerald Hardy, sales-

man for the Hall Film Company, was
awarded the Bulletin Cup this year for
winning the championship in their golf
contest. A good salesman can do lots of

good things. . . . Max Weiss of Rio Vista
has just closed a deal for a new curtain

with the Armstrong Power Studios. . . .

Plans are complete for immediate construc-
tion of a 1,800-seat house by the T. & D.,

Jr., circuit at Polk and Green streets. . . .

Glen Allen of Producers has been trans-
ferred to the Salt Lake branch and has
been succeeded by R. B. Binns. . . . L. W.
Weir, Producers’ Western division man-
ager, bounded into town on his last trip,

after which he hopped off for Oklahoma,
where he may open an office. . . . John
Hamrick, popular owner of three theatres
in Seattle, Tacoma and Portland, was a
recent visitor on the Exchange and was
welcomed by many former Seattleites as
well as others who know him. Why
shouldn’t he he welcomed ? All good things

are. . . . Harry Lustig, former Western
district manager for Metro - Goldwyn-
Mayer, has assumed his entire former ter-

ritory and presented Local Manager F. W.
Voight with a verbal bouquet on a recent

visit. . . . M . L. Markowitz, manager of
the Strand theatre, has begun changing his

first run pictures Sundays and Wednes-
days. . . . Seventy-five exchange men and
women and exhibitors gathered to pay
homage to Jack Brower, assistant manager
of the San Francisco office of First Na-
tional Pictures who was promoted to man-
ager of the Los Angeles office. A. M.
Bowles, general manager of the northern
division of West Coast Theatres, Inc.,

acted as toastmaster and presented Brower
with a traveling bag. Announcement was
made that Al Oxtoby, one of First Na-
tional’s most popular salesmen, would be
appointed to take Brower’s place as assist-

ant manager to Clmrles Mnehlman. Oxtoby
has been working in this territory for the

past five years and has many friends. . . .

One of the district’s classiest theatres has
been opened at Fortuna by Charles West-
cott. The house seats 500 and is modern
in every respect. On the opening night,

Mrs. Westcott’s little daughter and another
child presented each patron with a flower.

. . . A. Wylie Mather, manager director
of the New Princess and Hawaiian thea-
tres, Honolulu, is back on the Coast to dig
up metropolitan ideas for his houses. . . .

F. C. Munroe, president of Producers Dis-
tributors Corporation, and J^eslie Mason,
West coast representative, were recently in

the city to close the studios at San Mateo,
for since the Ince and Hollywood studios
were purchased this one no longer is

needed. . . . Julius Cantwell, salesman for
Progress, is reporting good business in the

Sacramento Valley. It’s natural. . . .

San Francisco

First Runs
(Week beginning April 4)

CALIFORNIA: “New Lives for OM,"’’
Paramount.
GRANADA; “Secrets of the Night,”

Paramount.
LOEW’S WARFIELD : “Declasse,” First

National.
BEATTY'S CASINO: “Inez from Holly-

wood,” First National.
CAMEO : “Ridin* Pretty,” Universal.
STRAND: “That Devil Quemado,”

F. B. O.
PANTAGES : “Ten Days,” Gerson.

^ t

TRANSAS CITY, MO.—Between mailing
out statements of dues, checking up

on music tax rebates and arranging for the
semi-annual convention, the M. P. T. O.
Kansas-Missouri office was about the
busiest place in Kansas City last week.
And not once was “Doc” Cook, business
manager, groggy. . . . C. R. Wilson, owner
of the Liberty theatre. Liberty, Mo., who
is acting as a special membership solicitor

in the territory in the M. P. T. O. Kansas-
Missouri drive, reports many signing on
the dotted horizontal. ... A county law,
applying to Kansas City alone, permitting
the county court to levy any tax desired
upon theatres, is assailed as unfair by the
A'l. P. T. O. Kansas-Missouri. . . . R. R.
Biechele, president of the M. P.' T. O.
Kansas-Missouri, has returned from New
York, where he attended the committee
meeting of the Hays organization on the
uniform contract and discussed the matter
with Charles O’Reilly, president of the
M. P. T. O. New York, and Charles Petti-
john, counsel for the Hays body. Mr.
Biechele intends to deliver an address on
the subject at the M. P. T. O. K.-M. con-
vention in Kansas City April 27 and 28.

. . . Exhibitors, representatives of women’s
clubs and newspaper men witnessed a pre-

view showing at the Mainstreet theatre,

Kansas City, of “The Lost World.” . . .

Death claimed both the mother and a

cousin of R. G. Liggett, former president
of the M. P. T. O. Kansas and owner of
the Gauntier theatre, Kansas City, Kan.,
last week. A double funeral service was
held. Mrs. J. W. Liggett was 72 years old.

The cousin, Frank Balch, was of Earl,

Ark. . . . Among the out-of-town exhibi-

tors in the Kansas City territory last week
were Willard Frazier, Empress, Paola,
Kan.; Charles Sears, Sears Circuit, Nevada,
Mo.; W. D. Stepp, Regent, El Dorado,
Kan.; F. G. Weary, Farris, Richmond,
Mo.

;
Charles Fisk, Opera House, Butler,

Mo.; Roy Burford, New Burford, Arkan-
sas City, Kan.; Harry McClure, Strand,
Emporia, Kan.

; C. M. Pattee, Pattee thea-

tre, Lawrence, Kan. . . . Plans are being
rushed for a new theatre to replace the

Elite theatre of lola, Kan., according to

Tom McGruder, owner and manager.
Construction work on the new house, which
is to cost $35,000, will start soon. . . .

Strand theatre of Arkansas City has been
added to the string of houses of Roy B.

Burford of that city and “Shake” David-
son has joined the staff as exploitation

manager. Mr. Burford also owns the New
Burford and Rex theatres of Arkansas
City. . . . Apparently Charles Sears, presi-

dent of the Sears Circuit, Nevada, Mo., is

successful at other pursuits besides mo-
tion pictures. Last week he was elected

vice-president of the Nevada Golf Club.

. . . Another week of plentiful news among
Kansas City exchanges . . . Lee Balsley,

manager of Western Pictures Company,
Kansas City, after a trip into the territory,

marched right up and reported he had
done more business than on any previous

trip this year. . . . Earl Cunningham, Para-

mount exploiteer, put in a busy week at

St. Joseph, IMo. . . . C. F. Senning, Educa-

tional branch manager, made a tour of

southern ^Missouri and came hack satisfied,

while Russell Borg, Educational booker,

stepped out and placed a picture in every

theatre on Main street, including the Lyric,

Palace, Royal, Newman, Liberty, Main-
street, Alamo and Warwick. . . . J. T.
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Connors, assistant general manager of
Metro-Goldwyn, who is making a round of
the exchanges, was a visitor in Kansas
City, as was Elmer Pearsons, vice-president
of Pathe, who found a humming Kansas
City office. . . . Park Baker, Universal
booker at Des Moines and formerly of
Kansas City, rambled in for a few days
along film row. . . . Dan Martin, First

National branch manager, is back at his

desk after having been away on a month’s
leave of absence, due to his wife’s illness.

. . . L. B. Metzger, Universal branch man-
ager, was out in the territory leading the

campaign for more contracts. . . . 0. F.

IVoody, special representative for Asso-
ciated Exhibitors who is handling “Intro-

duce Me,’’ talked business in Kansas City.

CT. LOUIS, MO.—Much improvement is

shown in many of the towns struck by
the tornado and it is believed all the de-
stroyed theatres will be rebuilt as soon as
conditions warrant. . . . The new Maple-
wood theatre, Maplewood, Mo., has opened,
playing Reginald Denny in “Oh Doctor’’ to

capacity audiences at its premiere The new
house, owned by the Koplar interests with
Dave Nelson manager, seats 1,500 and rep-
resents $125,000 investment. The exterior
is of Moorish design and the interior is

finished in old bronze with semi-indirect
lighting. . . . When Johnny Hines makes a
personal appearance April 18 in conjunction
with “The Speed Spook” it will be the first

time a famous comedy star has held the
board at Loew’s State theatre. . . . An en-

tertainment featuring scantily clad dancing
girls and picture slides said to have been
obscene was halted in a raid at the Reis
Wine Garden, St. Louis County. . . .

IVilliam Shalit, formerly manager of the

local office for United Artists and more re-

centl}' city sales manager in Chicago, has
been made manager of the Cincinnati
branch. . . . G. (Hy) Sanders, Lffiiversal

salesman in Southeast Missouri, and L. E.
(Nicky) Goldhanimer, St. Louis, were
among the week’s national leaders in the LT

organization. Sanders is also long distance
tobacco chewing champion of the Ozarks.
. . . Friends of Eddie Alperson, formerly
manager for the Universal office, were
pleased to learn of the arrival of a nine-

pound boy at the Alperson home in Omaha,
where Eddie is manager for Associated
Exhibitors. . . . W. K. Jenkins, president of
the Enterprise Distributing Corporation,
was a visitor here. . . . Nicky O’Brien and
Dan Sullivan have joined the Irish Village
at Lou Hess’ St. Louis Universal Ex-

change. They are in the poster department.
. . . Arthur Shurstine, booker for the local

E. B. O. office, is convalescing after an ap-
pendicitis operation. . . . The Logan theatre,

Logan, 111., has closed. ... IV. E. Truog,
assistant divisional manager for Universal,
was in town and complimented Hess on the

showing for Laemmle Jubilee Month. . . .

R. E. Atkins of DeSoto, 111., and Elkville,

111., was here to rearrange his bookings be-

cause of the destruction of the Gem theatre,

DeSoto, in the tornado. He hopes to re-

build. . . . Jack Underivood of Enterprise
has returned from the Ozarks. If the con-
tracts he brought back were as big as his

cold the office would have to build a new
vault, he says. . . . The Brothers Horsefield

have switched theatres. Bill is now at

Union, Mo., and Bob at Owensville, Mo.
. . . ’Tis said Salem, Mo., is to have two
new theatres. IV. A. Donnellson recently

sold his house there. Now it said that Mrs.
Donnellson will become interested in a new
house, while the man who purchased Don-
nellson’s old theatre also plans to build.

. . . IVilliain Peterson, 18 years old, son of

Mrs. Minnie Peterson, owner of the Ozark
theatre, St. Clair, Mo., is a patient here
after being injured in pole vaulting at a

high school meet. . . . IVilliam Barron, local

manager for L’nited Artists, slipped over to

Evansville, Ind., and sold the town 100 per

cent. He also took in a sales conference at

Chicago. . . . Steve Farrar of Harrisburg,
III, and Carl Malone of Eldorado, 111., were
among St. Louis visitors.

ALBANY, N. Y.—0. R. Rieffel, manager
of the Fox exchange in Albany, was

operated upon at the Albany Hospital.

Glad to know you’re on the high road to

recovery, Mr. Rieffel. ... It must have
beeji a pretty good winter for exhibitors

around this section for D. V. Batne, of
Athens, appeared last week with a brand
new sedan, and Boh Landry, who runs the

Star and Strand in Ogdensburg, did like-

wise. . . . Nat Marcus, who has been acting

as salesman for the Producers Distributing
Corporation in Albany, resigned last Thurs-
day, and went to New York. His resigna-

tion was due to his father’s serious illness.

Sorry, Nat. . . . John Augello, a well known
exhibitor in Utica, bobbed up along Film
Row during the week. . . . Meyer Schine,
of Gloversville, has blossomed forth with a
brand new big car and is planning to make
the rounds of his houses by automobile. . . .

According to all reports, M.ike Friedman
has severed his connection with the Farash
Theatres, Inc., of Schenectady, but will re-

NOW BOOKING

main in town. , . . Ed Lewin, a well known
film salesman in Albany, recently with
F. B. O., has gone with Metro, and Irving
Shiffntan, who has been with Metro, has
returned to Boston. Sam Freed is once
more back with Renown in Albany, suc-

ceeding Bob Bendell. . . . According to

IV. W. Farley, owner of the Bareli, in

Schenectady, the house may be reopened in

the early fall. Mr. Farley, who is at the

head of Farash Theatres, Inc., operating
three houses in Schenectady, further stated

that if business didn’t warrant all three

houses running this summer, one might be
closed several weeks. . . . Uly S. Hill, had
his hands full in handling the crowds flock-

ing to the Troy theatre and the Mark
Strand in Albany, to hear Thornton W.
Burgess, author of “Bedtime Stories.” . . .

Louis Buettnet, of the Cohoes Amusement
company, had his manager of the Star

theatre in Mechanicville, arrested on a

charge of grand larceny. The man was
released on $2,000 bail. . . . Jake Golden, of

Harmanus-Bleecker Hall, in Albany, using

double features and with an amateur night

on Thursday, played to tremendous busi-

ness and plans to continue the same policies

the entire summer rather than go over to

stock. . . . (Valter Roberts, resident man-
ager of the Troy theatre, was called to the

cashier’s cage one day last week when a

patron tendered a $50 bill for a ticket. It

was the largest bill the cashier had ever

seen and she called the manager rather

than to take a change on making change

for what might possibly be a counterfeit

bill. . . . Ben Apple, of the King in Troy,

journeyed to Glens Falls, to assist in in-

stalling a Kiwanis Club there. . . . Tony
Veiller, manager of the Lincoln, in Troy, is

appearing behind the wheel of a new car.

. . . Jake Rosenthal, of the Rose in Troy,

donated a screen to the House of Good
Shepherd of that city Tames Rose, who
recently took over Gardner Hall in “Troy,

has opened the house to a capacity business.

His brother, William, of Gloversville, will

manage the Columbian, in Rensselaer. . . .

Lew Fischer, of Fort Edward, will spend

considerable money this summer in remod-

eling the New theatre in Hoosick Ealls. He
his just completed improvements at his

house in Ticonderoga.

j )
ENVER, COL.—C. L. Griswold, per-

sonal representative of H. B. Eranklin

of the Paramount office in New York City,

has been visiting the Paramount Rialto and
Victory Theatres of Denver. . . . G. B.

Hozve, traveling auditor for Universal,

rived in Denver for a visit to the local Uni-

versal exchange. He arrived from Kansas
City, on the way to the western coast. . . .

Mel Wilson, for the past four years man-
ager of the local Paramount exchange, has

resigned. This resignation comes as a com-
plete surprise. He was associated with the

old Mutual Film Company for many years

before accepting a position with Paramount
and during his 14 years as a distributing

manager he has become well known
throughout the entire western territory. . . .

H. IV. Braley, manager at Salt Lake City,

has brought his pencil into town to assurne

charge of the Denver office. . . .Sid Weis-

baum, manager of the Film Booking Offices,

has been appearing and disappearing so

frequently that it is hard for even his own
office force to keep track to him. Sid al-

ways comes back with a lot of business. . . .

Rick Ricketson, manager of the Rialto and

Victory theatres of Denver, announces that

C. Wiles Hallock, long associated with the

Denver Post as feature writer, has ac-
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cepted a position with the Rialto-Victory
organization as publicity manager. . . .

Eugene Gerbase, local Universal manager,
has returned from a long jaunt into the

New Mexico territory. . . . B. P. McCor-
mick is a visitor. Mr. McCormick bosses
the Liberty Theatre, Florence, Col., and
the Jones Opera House of Canon City, Col.

, . . James Lynch, owner of the Laramie
Wyoming theatres, is also saying, “howdy”
at all exchanges. . . . E. J. Drucker, owner
and manager of the Deluxe Feature Film
exchange of Denver, announces the open-
ing of a new Deluxe exchange in Salt Lake
City, Lhah, with Allen Burke appointed
manager. Miss L. C. Skelly of the Denver
Deluxe exchange will leave shortly to be-

come office manager of the Salt Lake office.

. . . Latest gowns were rushed by airplane

from New York for the biggest fashion
show of the season, at the Rialto theatre.

. . . J-oii Marcus, district manager for Par-
amount, has marched on to Salt Lake City

after spending a few days in the local office

of Famous Players-Lasky. . . . F. Sailor
Harvey spent two days in Denver giving
exchanges a onceover. Mr. Harvey is trav-

eling representative of the fire prevention
department of the Motion Picture Pro-
ducers and Distributors of America. He
arrived in Denver from Salt Lake City and
left for South, El Paso, Texas, being his

first stop.

% — ^
SEATTLE, WASH.—Business is picking

up in the Southwestern and Northern
parts of the State, as well as in parts of
Oregon where the lumber industry of the

Pacific Northwest centers, according to re-

ports from salesmen who make these terri-

tories. The lumber market has stiffened

with the increase in early spring building
construction throughout the West and all

lines of business are feeling the return of
prosperity. . . . Guy Maxey who covers
Southwest Washington for Vitagraph de-
clares conditions are improving rapidly

through the lumbering districts and theatre

owners find the improvement in general
conditions reflected in substantial increases

in box office receipts. . . . Gapt. A. E.
iMthrop, Cordova, Alaska, showman, has
gone back north after several weeks spent

“outside,” and before leaving expressed a
conviction that this Summer would be one
of the best in the history of theatre opera-
tors in Southwest Alaska, as all the fishing

and mining towns are showing indications

of prosperity. ... IV. C. Gozven, road sales-

man for Western Film, has been carrying
his right arm in a sling. Same old story

—

“battery low
;
thought Fd turn her over,”

and the darned thing must have had too

much carbon or something and took a sud-
den half a turn backward. . . . Art Schmidt,
director of sales for F. B. O. and manager
of the service force in the West, was a re-

cent Seattle visitor, and while here held a

number of conferences with A. H. Huot,
local branch manager. . . . H. A. Black,
manager of the Vitagraph offices in Seattle

and Portland, announces that the Portland
offices have been moved from 78 West
Park, in the Fitzpatrick building, to 305,

the same building. The new offices offer

larger quarters to take care of the increase

in business in the Oregon territory .which
Vitagraph has experienced. The Pathe
local offices have installed a new booking
desk, designed from the ideas of the office

force, according to L. A. Samuelson, man-
ager, and the result is the envy of film

row, with spacious shelves for records not
in use. . . . Among recent visitors on Third
Avenue was George H. Reizner, who owns

and operates theatres in Raymond and
South Bend, lumber cities on the Columbia.
. . . Resumption of full time work by the

mills in the Columbia river district is in-

creasing theatre patronage and film men
are optimistic over the outlook for the sum-
mer. . . . Film row was amused at a

stunt pulled recently by Robert W. Bender,
manager of the Columbia theatre, in con-

nection with the showing of “Let ’er Buck,”
Hoot Gibson-Universal western. Mr.
Bender erected an old-fashioned hitching

post at the curb in front of the showhouse,
and one of the first patrons to ride up and
hitch his “haws” was His Honor Mayor
Edwin J. Brown, dressed a la cowpuncher,
with chaps ’en’ everything, thereby winning
a complimentary ticket. . . . A. H. Mc-
Donald at Eugene, Ore., has purchased a

Wurlitzer Unit Organ, the company says.

D allas, TEXAS .—Ben Harrison, Den-
ver, Col., and IV. S. Allison, formerly

of Paramount, have been employed by
Producers’ Distributing Corporation to

handle their product in the Texas terri-

tory. R. A. Morrow, manager, adds that

“Charley’s Aunt” is attracting the attention

of all exhibitors in the Dallas market. . . .

D. J. Caughlin, manager. Paramount Ex-
change, has been on the sick list for the

past three weeks. Old Man “Flu” having
got the better of him in a heated argu-
ment. Dave’s many friends were glad to

see him back at the old stand, where he is

looking rather peaked but able to sit up
and take nourishment. . . . R. D. Sud-
dath, manager of Midway theatre, Dallas,

is jubilant over his success with Universal’s
“Riddle Rider” serial. He claims that Di-
rector Graft has found the secret of suc-

cessful serials, which consists of injecting

a. comedy element into each episode. There
may be food for thought in this. . . .

R. R. De Viney of Detroit, Tex., has re-

cently opened the Crystal theatre which
has a seating capacity of 250 seats afld is

doing very good business. The keynote of
the Crystal is simplicity and comfort
rather than tinsel and display. . . . Ad-
vice is from Palestine, Tex., that the

Adams Theatre Company of Palestine has
recently been granted a charter. Those
interested in the incorporation are W. L.

Adams, Y. Hudson, and Tim O’Connell,
who was formerly an exhibitor in this city

and sold out to Southern Enterprises. . . .

R. C. Mcllheren, Universal manager, was
among the group who left for Houston,
Tex., to attend the opening of the Horo-
witz theatre. The Texan. Horowitz prom-
ised to show the attending guests a very

good time. Bill also has installed “The
Cry Baby Room” so that if the boys get
homesick they can retire to this room and
weep it off. . . . Word comes from Amaril-
lo that Ross D. Rogers, manager of Mis-
sion and Olympic theatres, is trying to

emulate Flo Ziegfeld as a beauty “picker.”

Ross has tied up with the Amarillo Daily
News for a bathing girl review. We sug-
gest he adopt the following table—Face,
25 per cent; form, 70 per cent; grace, 4
percent ; costume, 1 per cent. . . . Damage
suit has been filed in the Tulsa, Okla., dis-

trict court by /. F. Prothero, manager of
Akar theatre, against H. E. Clark of Ok-
mulgee, Okla., as a result of a real estate

transaction. . . . The Texas Theatre
Company, subsidiary of the Amusement
Company of New Orleans, rapidly is ac-
quiring substantial foothold in Texas, add-
ing Texarkana, Beaumont, Houston, Dal-
las, El Paso, and before this goes to press
they most likely will have acquired Port
Arthur. . . . Compromise has been ef-

fected between M. P. T. O. of Texas with
the American Society of Authors, Com-
posers, and Publishers regarding the fee
charged for the use of this society’s ma-
terial. The price has been reduced from
two to six cents a set, governed by popu-
lation and will receive the benefit as of
Jan. 1, 1925. Members of the Association
only will share in this saving. . . . J. A.
Lemke, manager. Crystal theatre, Waco,
Tex., has affiliated with Jupiter Pluvius in

order to protect his play dates on the new
Universal White List. He offers 12 Japa-
nese importations to the first 12 of the

unfair sex who most closely prognosticate
when it will “rain some mo’.” He wins
both ways as his stunt has Waco talking.

Use Radio as Ally, Say
Western Managers

(Special to Exhibitors Herald)

SEATTLE, April 14.—Film interests of
this city are watching the developments in

the southern field where it is said a fight

is about to be launched against radio. It is

reported that one of the leading motion pic-

ture directors at Los Angeles circularized

hundreds of motion picture theatre man-
agers, asking them what effect radio has
had on their business, and it is said 75 per
cent of those who replied declared radio
was a menace to the theatre, backing up
their assertions with figures.

It is believed locally that the time for the

film interests to have combatted radio was
two years ago, following the first wave of
popularity. Today, due to improvements,
radio is so firmly entrenched that should
newspapers lose all their film advertising,

radio publicity could take the place of it,

the exhibitors say. It is said the effective

way to meet the new situation is not to

combat radio but to utilize it in building

up the popularity of the theatre.

NOW BOOKING

HariyC^rey
* i/ie

Bad
A Sppet Thriller with

Thousands of fi_eal Indians

Hunt Stromber^ personally supervised production

I{e}eased by

PROJiUCEas - DfSTRIDUTING ~ CORPORA TJON



62 EXHIBITORS HERALD April 25, 1925

LETTERS
From Readers

A forum at which the exhibitor
is invited to express his opinion
on matters of current interest.

Brevity adds forcefulness to any
statement. Unsigned letters will

not be printed.

We Are as Pleased as He Is That It

Wasn’t Him
SPRING V.^LLEY, ILL. — To the

Editor : On page 29, of your April 18th
issue of the Herald, I note an article under
St. Louis date line regarding my reported
death in the recent tornado in Southern
Illinois. I intended writing you when this

report was first published, but neglected
doing so.

As far back as I can recall there never
was a Hicks connected with a theatre in

Marion, excepting myself, and I was at no
time connected with the Isis theatre. I was
connected with the Family theatre for ten

years, selling to Reid, Yemm and Hayes
circuit in October 1922. I was out of the

show business until April, 1924, when I be-

came manager of the above Valley theatre.

My family was in Southern Illinois at the

time of the tornado, but out of its path.

I do not know who the C. L. Hicks was,
but don’t believe he was connected with the

show business in Southern Illinois, unless

in the last two or three years.

—

Verner
Hicks, Valley theatre. Spring Valley, 111.

A Tip to Directors

EDMOND, KAN.—To the Editor: This
is the first time I have burst into print, but
I ran across something so good or bad,

whichever you feel like calling it, that I

just had to tell someone about it. I hope
that some of the producers and directors

will read this, particularly Mr. Edwin
Carewe.
Last night I played a picture that is old.

I bet it’s over a year old. All reports on
the picture were good. This was a First

National picture, “The Girl of the Golden
West.’’ I advertised this picture quite

strong as it has a box office title, the star

J. Warren Kerrigan, a very popular novel,

a stage play that many people have heard
of or seen and the name of David Belasco

as author. These facts coupled with the

favorable reports from exhibitors led me to

believe that I had a winner and it would
have been a very good picture if the di-

rector had not let a few very bad discrep-

ancies crawl in. The story was laid in 1849

and along in the 4th reel where the sheriff

and the boys leave the saloon to go to the

girl’s cabin after the outlaw, is where the

worst discrepancy appears. Can you imag-

ine these old timers using a modern gas-
oline lantern? That is just what they did.

In that small crowd were four or five Cole-
man Quick Lite Lanterns, made right down
here in Wichita, Kan., and these same lan-

terns appeared in several shots.

One old timer in the audience voiced my
feelings when he said, “H— I thought this

wuz in ’49. They didn’t have them gas lan-

terns in them days
!’’

Another discrepancy, though not so bad,
was the use of Colt’s revolvers, the model
brought out in 1863. Many people did not
notice this but quite a few noticed the lan-

tern episode.

I do not see why producers cannot get
over the idea that anything is good enough.
They surely ought to know that the public

is mighty hard to fool for any length of
time and some of them have been at it

quite a while.

This letter is not intended as a slam at

First National. I feel that they have some
mighty fine products, but we see these

faults in pictures from all the distributors.

I wish that they would all be more consist-

ent. Follow the book or story more closely

and forget about dates in the picture.

The “date” question brings me to a pic-

ture that I am showing this week, “Girl

Shy.” As all you small town exhibitors

know, a Lloyd is old when the average
small town can buy it without mortgaging
everything from the seats to the roof, and
yet in “Girl Shy” you will see a check pay-

able to Harold the boy for $3,000, dated

August, 1923. I told my patrons that “Girl

Shy” was a new picture, but I know what
they are going to think when they see this.

— Walter Hohlfeld, Edmond Opera
House, Edmond, Kan.

B. P. Schulberg
Schulherg Offices Mote

Moving May 1 from 1650 Broadway,
New York, to 115 West Forty-fifth street,

B. P. Schulberg Productions will occupy
the entire ninth floor of the new building,

with increased personnel, Vice-President

J. G. Bachman announces.

Three Productions Taking Shape

Frank O’Conner is rushing “Go Straight”

for release April 27. Alyce Mills, new to

Schulberg ranks, is appearing in “Faint
Perfume” and James Hogan is filming “My
Lady’s Lips.”

Independent
New Studio Taken

Independent Pictures has purchased and
taken over the studio at Hollywood former-
ly occupied by the Waldorf Productions,
Four units will start working for the cor-
poration June 1, following $50,000 remodel-
ing, according to Jesse J. Goldburg, Presi-

dent.

Chicago
First Runs

(Week beginning April 14.)

CHICAGO: “Learning to Love," First ,Vo-

- tional.

ROOSEVELT; “Romola," Metra-Goldtcyn;
(2nd week )

ORPHEL'M : “The Rag Man,“ Metro-
Goldtcyn; (3rd week.)

McVICKER'S: “Seven Chances." Metro-
Goldtcyn.

MONROE : “Marriage in Transit," Fox.
STATE-LAKE : “The Denial," Metro-Goid-

vyn.
RANDOLPH; “Up the Ladder/’ Vniversal.

% I ^
IVTILWAUKEE, WIS. — Harry Jones,

first manager of the Princess when
the Saxe chain acquired it 15 years ago,

is back in town, managing the Merrill, lat-

est addition to the Saxe circuit. Harry left

a house in Sedalia, Mo., to take the job.

. . . A. J. “Happy” Meininger, boss of

the Merrill when it was under Ascher Bros,

control, has finally confirmed the reports

he is going with the Silliman circuit as a

general manager. ..././/. Silliman

has just got back from New York where
he attended the M. P. T. O. of America
board of directors meeting. . . . Speak-
ing of New York, reminds one that the

Milwaukee office of Paramount looks like

a deserted village. . . . G. A. Smith has
taken his entire sales staff east for the

annual Paramount gathering. . . . Fred
Seegert, president of the Wisconsin M. P.

T. O., is all smiles these days. There’s a

reason; it’s a boy—Fred Seegert, Jr. . . .

Ann McMurdy, for several years publicity

agent for Unixersal’s Milwaukee office, is

expected to succeed George Prenderg''.^t„

resigned, as press agent for Saxe’s Wis-
consin. . . . Harry Hart, manager of

F. B. O., who has been seriously ill for

several months, is reported on the road to

recovery and expects to leave the hospital

shortly. . . . Oscar Kuschner is back at

his desk as manager of Pathe after a layoff

due to illness. . . . Earl Rice, who re-

cently sold his holdings to the Silliman

circuit, is winding up his affairs preparatory
to leaving for the coast. . . . 0. J. Wood-
en, Alhambra, has signed Josef Rosenblatt,

Jewish cantor, to appear at his theatre.

The Majestic, largest and oldest

house in Stevens Point, has been sold by
Rttsh Gregor and M. E. Bruce to J. P. Ad-
ler, Marshfield. The sale price is reported

$65,000. . . . Eddie Weisfeldt. produc-
tion genius at Saxe’s $2,000,000 Wisconsin,
still has the town talking about the anni-

versary bill which is said to have drawn
the largest crowds in Milwaukee theatre
history. The throngs extended a block

past Saxe’s Strand and the overflow filled

the Strand nicely, according to Stan Brozvn.NOW BOOKING
United Artists

Animals Get Best Pay

Three horses and two bulls are the high-
est paid players in “Don Q,” Douglas Fair-
banks production nearing completion.

Ten Nations Represented

Ten nationalities are represented in the

cast • for Mary Pickford’s “Little Annie
Rooney.”

Valentino Scores One
Rudolph Valentino has won first place in

a popularity contest run by the Picturegoer,

London magazine, the editor cabled the

actor, who starts soon on a picture under a
new contract with Joseph M. Schenck.
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“What the Picture Did For Me’*
VERDICTS ON FILMS IN LANGUAGE OF EXHIBITOR

Copyright, 1925

This is the original exhibitors^ reports department, established October 14, 1916.

Beware of cheap, misleading imitations.

“What the Picture Did for Me” is the one genuine source of exhibitor-written box office

information.

Address: “What the Picture Did for Me,” EXHIBITORS HERALD, 407 South Dearborn

Street, Chicago, III.

Associated Exhibitors
THE GREATEST LOVE OF ALL: George

Beban—Good human interest picture but a little

too much on the foreign order for this town. Per-

sonally it suited me. Six reels.—W. R. Rock,

Opera House, Oto, la.—General patronage.

NEVER SAY DIE : Douglas MacLean—A fine

comedy. Played to good business. Six reels.

—

G. P. Miller, Regent theatre, St. Marys. O.—Gen-
eral patronage.

GOING UP: Douglas MacLean—Business way
off account of local depression. But it’s a go-

getter and deserves crowded houses. Step on it.

—Frank Sabin, Majestic theatre. Eureka, Mont.

—

Small town patronage.

THE WOMAN WHO FOOLED HERSELF: May
Allison—A very good little program picture with

a good punch. Five reels.—Chas. E. Lawrence.
Star theatre, Tuckerman, Ark.—General pat-

ronage.

SURGING SEAS: Charles Hutchison—Seemed
to please the majority and went over fairly well

at the box office. Six reels.—A1 C. Werner,
Royal theatre, Reading, Pa.—General patronage.

MAN’S LAW AND GOD’S: Jack Livingston—
If your patrons like Northwest Mounted Police

pictures and this “get your man” stuff, I recom-
mend this. Five reels.—V. R. Brennan, Fairyland
theatre, Herculaneum, Mo.—General patronage.

Film Booking Offices

THAT DEVIL QUEMADO: Fred Thomson—
The first picture Fred has made since his accident

and, believe me. a full house welcomed him back
on this Saturday night. This is absolutely the

best he has made. It is something different from
his usual style and is packed full of thrills and
romance. Silver King is wonderful and we all

envy Fred for having such a marvelous horse.

Five reels.—Chas. E. Lawrence, Star theatre,

Tuckerman, Ark.—General patronage.

THAT DEVIL QUEMADO: Fred Thomson—
Can’t recall ever having a better picture from
this fast coming star. He seems to have jumped
into popularity over night and each picture shows
improvement. Five reels.—R.W. Hickman, Lyric

theatre, Greenville, 111.—General patronage.

THAT DEVIL QUEMADO: Fred Thomson—
Thomson has quite a following here and I think

this pleased them. Five reels.—S. G. Ihde, Photo-
play theatre, Ashland, Kans.—Small town pat-

ronage.

THE CLOUD RIDER: A1 Wilson—A dandy
stunt picture. Pleased 100 per cent. Good print.

Five reels.—L. Deyo, Miers theatre, Schoharie,

N, Y.—General patronage.

THE RANGE TERROR: Bob Custer—This was
sent to us as a substitute. Some of them seemed
to like it but I did not. Too much rough stuff.

Don’t want him again. Five reels.—W. L. Doug-
las, Strand theatre, Newman Grove, Neb.—Small
town patronage.

BREED OF THE BORDER: Lefty Flynn—

A

very good Western that was better than the other
two recently played at this house. Good action,

a good story, and the • pleasing personality of

this star put this picture over very satisfactorily.

Five reels.—C. C. Johnson, Amuse-U theatre,

Melville, La.—General patronage.

BREED OF THE BORDER: Lefty Flynn—
Here’s a real Western feature that is full of life

and action from start to finish. Lefty is cer-

tainly good in this picture. Pleased all that
saw it. Print in good condition. Five reels.

—

L. Deyo, Miers theatre, Schoharie, N. Y.—General
patronage.

BREED OF THE BORDER: Lefty Flynn—

A

fine Western picture with plenty of thrills and
action. Much better than “No Gun Man’’ or
“The Millionaire Cowboy.’’ Lefty is getting bet-

ter all of the time. Five reels.—Chas. E. Law-
rence, Star theatre, Tuckerman, Ark.—General
patronage.

THE AIR HAWK: A1 Wilson—This is an extra
good picture, made so by the airplane stuff, but
oh ! how it is misrepresented by their press books
and by the three sheets. F. B. O. has some good
pictures but we don’t know how to advertise their

pictures, as their press books are all misleading
and I am in hopes their press agents will see

this and get sore. I want to continue to use
F. B. O.’s product, but they are driving me away
by their misrepresentations in their advertising

they give us. Five reels.—W. J. Shoup, De Luxe
theatre, Spearville, Kan.—Small town patronage.

THE AIR HAWK: A1 Wilson—A corking good
picture. Good story, well acted, and thrills enough
to satisfy anyone. The airplane stunts are breath-

taking and make you grip your seat. Pleased
a good Saturday crowd and it was bought so I

had a little profit left. F. B. O. has good pic-

tures at right prices. Six reels.—H. T. Hodge,
Palace theatre, Abilene, Tex.—General patronage.

THUNDERING HOOFS : Fred Thomson—
Another good Thomson. Drew well. All satis-

fied. Five reels.—A. J. M. Bean, Maple Leaf
theatre. Mount Dennis, Ont., Canada.—Small town
patronage.

THUNDERING HOOFS: Fred Thomson—100

per cent Western entertainment ; therefore no
comments necessary. If you fellows want a' good
action Western, book this and then watch them
grip the sides of their seats when the bull fight

takes place near end of picture. Five hot reels.

—C. C. Johnson, Amuse-U theatre, Melville, La.

—

General patronage.

GALLOPING VENGEANCE : Bob Custer—
Would have made a good two-reeler. They have
got to give Bob better stuff to work with. Five
reels.—Wm. E. Tragsdorf, Trags theatre, Neills-

ville, Wis.—Small town patronage.

THE NO GUN MAN: Lefty Flynn—Can’t see

where they get anything to rave about in Flynn’s
pictures. Poor. Five reels.—S. G. Ihde, Photo-
play theatre, Ashland, Kans,—Small town pat-

ronage.

A WOMAN WHO SINNED: Special cast—Vei'y

satisfactory picture which drew much better than
I expected and pleased almost 100 per cent.

—

C. R. McHenry, Rosewin theatre, Dallas, Tex.

—

Neighborhood patronage.

LAUGHING AT DANGER: Richard Talmadg^
The best Talmadge has made, in my opinion. This
star is absolutely a knockout. If you ever show
just one of his pictures you need not worry about
getting the crowds in on the next one. Talmadge
is my favorite star and has been since I saw his

first picture. He hasn’t the drawing power that
Mix or Hines has, though. Six reels.—Chas. E,
Lawrence, Star theatre, Tuckerman, Ark,—Gen-
eral patronage,

THE MILLIONAIRE COWBOY; Lefty Flynn-
Pleasing program picture. This is the first time
I have ever shown this star here, but it seemed
to please. Five reels.—B. R. Parsons, Grand
theatre, Springfield, Minn.—General patronage.

THE MYSTERIOUS WITNESS: Special cast—
A nice little Western, Slow in places ; especially

the action. Not a Saturday picture. Good for

any other day of the week. Advertising on this

is good. Five reels.—Geo. Khattar, Khattar’s
theatre, Sydney, N. S,, Canada.—General pat-

ronage.

HIS FORGOTTEN WIFE: Madge Bellamy-
Very satisfactory offering which drew above 90
per cent of a normal Saturday business.—C. R.

McHenry, Rosewin theatre, Dallas, Tex.—Neigh-
borhood patronage.

YANKEE MADNESS: George Larkin—Had this

booked for two nights ; ran it one and put it back
in can. A picture that I was sorry that some of

my people had to see, such rough low stuff. Six
reels.—George Conover, Marva theatre, Marva, 111.

—General patronage.

LET’S GO: Richard Talmadge—A nice program
picture. Pleased about 80 per cent. If F. B. O.

had made a good six sheet on this, we could

have cleaned up on it easy. Five reels.—Geo.

Khattar, Khattar’s theatre, Sydney, N. S., Can-
ada.—General patronage.

THE DANGEROUS COWARD: Fred Thomson—
A good Western and Silver King does his stuff.

Print good. Five reels.—W. T. Waugh, Empress
theatre, Grundy Center, la.—Small town pat-

ronage.

THE DANGEROUS COWARD: Fred Thomson—
This is good. Has a good prize fight in it and

NOW BOOKING
By

HARVEY CATES
— Directed ty '

TOM FORMAN
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a good ending. Oh boy ! How they do come out
to see Fred and Silver King. You just can’t lose

on them. Five reels.—J. E. Ridgeway. Lyric
theatre, Coon Rapids, Iowa.—General patronage.

THE DANGEROUS COWARD: Fred Thomson-
Just an average Western that will please a bunch
of fans that like that kind of picture. Silver

King is a big part of this picture, as he has
been of all of the others of this star. Thom-
son’s pictures have made money for us and satis-

fied our crowds. Five reels.—Paul B. Hoffman.
Legion theatre, Holyrood, Kans.—Small town
patronage.

THE SILENT STRANGER: Fred Thomson—

I

did not see this picture myself, but my operator
said it was a good picture. Five reels.—B. R.
Parsons, Grand theatre, Springfield, Minn.—Gen-
eral patronage.

THE FIGHTING SAP: Fred Thomson—Drew
and pleased above the average Friday crowd. Not
so good as “Silent Stranger” but much above the
average Western picture.—C. R. McHenry. Rose-
win theatre, Dallas. Tex.—Neighborhood pat-

ronage.

PHANTOM JUSTICE: Rod La Rocque—Very
satisfactory mystery program which drew and
pleased above the average Friday crowd.—C. R.
McHenry, Rosewin theatre. Dallas, Tex.—Neigh-
borhood patronage.

GALLOPING GALLAGHER: Fred Thomson—
A good Western. On a par with his others. Sil-

ver King good. Print good. Five reels.—W. T.

Waugh. Empress theatre, Grundy Center, la.

—

Small town patronage.

GALLOPING GALLAGHER: Fred Thomson-
Good. as are all of Fred Thomson’s. Sure pleases

the fans. Book and boost it. Five reels.—W. A.
Doerschlag, Strand theatre. Ransom, Kans.—Small
town patronage.

GALLOPING GALLAGHER: Fred Thomson—
Thomson and Silver King made a direct hit here
with this one. It’s a money maker. Hope they
continue to be good pictures. Print good. Five
reels.—E. Crawford, Y. theatre. Ft. Leavenworth.
Kans.—General patronage.

NORTH OF NEVADA: Fred Thomson— A
dandy Western all the way through. Had the

audience in an uproar during the whole five reels.

Silver King is sure fine. Advertised him along
with Thomson and he sure did please. This fea-

ture has everything—action, thrills, romance and
all that goes to make an entertaining picture.

Boys, do you believe it, every time Silver King
appears on the screen the house (patrons in it)

starts clapping and cheering to the echo, honest

:

can you beat it ? Five reels.—Geo. Khattar, Khat-
tar’s theatre. Sydney, N. S., Canada.—General

patronage.

NORTH OF NEVADA: Fred Thomson—This
is a good Western picture. It pleased my patrons.

The horse is sure wonderful. Play these ’Thom-

son pictures. They are sure to make you money.
Print good. Five reels.—P. G. Held. Sterling

theatre, Fairmount, Neb.—Neighborhood pat-

ronage.

THE MASK OF LOPEZ: Fred Thomson—My
first Thomson and did a very satisfactory Satur-

day business. A brand new print from Griffith

Bros., Oklahoma City. Good set of photos and

good paper. What more could you ask ? Five

reels.—A. D. Brawner, Jewel theatre. Hooker,

Okla.—Small town patronage.

THE MASK OF LOPEZ: Fred Thomson—Good
Western. In fact, best drawing Western I’ve

shown here. Five reels.—W. F. Loibl, Chimes
theatre, Cedarburg, Wis.—Mixed patronage.

THE MASK OF LOPEZ: Fred Thom.son—My

peoide all like Thomson, and especially Silver

King. Drew a nice business and pleased.—Clif-

ford L. Niles, Grand theatre. Anamosa, Iowa.

—

General patronage.

STEPPING LIVELY: Richard TaImadg(^This
picture has a very good story and some action,

which makes it very interesting. However, there
are not as many stunts as there have been in

other pictures of his. Six reels!—W. J. Shoup,
De Luxe theatre, Spearville, Kans.—Small town
patronage.

DIVORCE: Special cast—Just a good program
offering. Five reels.—A. J. M. Bean, Maple Leaf
theatre. Mount Dennis, Ont., Canada.—Small
town patronage.

JUDGMENT OF THE STORM: Special cast—
Not a big special but a cracking good program
offering. Seven reels.—A. J. M. Bean, Maple
Leaf theatre. Mount Dennis. Ont., Canada.—Small
town patronage.

JUDGMENT OF THE STORM: Special cast—
Played this after it was an old picture and it

drew and pleased splendidly on Friday.—C. R.
McHenry, Rosewin theatre, Dallas, Tex.—Neigh-
borhood patronage.

BLOW YOUR OWN HORN: Special cast—
Nothing much to it. Business down. Six reels.

—

A. J. M. Bean, Maple Leaf theatre. Mount Dennis,
Ont., Canada.—Small town patronage.

THE BELOVED VAGABOND: Carlyle Black-
well—Did fairly well on this one. A fair picture
of its kind. Pleased abcut 60 per cent. Fair
print. Six reels.—E. Crawford. Y. theatre. Ft.

Leavenworth, Kans.—General patronage.

First National
SALLY : Colleen Moore—A very good picture.

Plenty of comedy, and that is what people want
these days. Tone okay ; Sunday, yes. Nine reels.

—H. Tanner. Pana Theatre Co., Pana, III.—Gen-
eral patronage.

FLIRTING WITH LOVE: Colleen Moore—Very
pretty, pleasing picture which did not go over like

her previous successes. We did not lose money
but we did not do near what w’e had a right to

expect on this picture.—C. R. McHenry, Rosewin
theatre, Dallas, Tex.—Neighborhood patronage.

CLASSMATES: Richard Barthelmess -— First

part of this picture with touch of West Point
was very well enjoyed. Had a number of people
say they didn’t care for the South Sea ending.
Madge Evans looked like a string bean and seemed
clear out of place in the picture. Altogether
would class the picture as only fair. Seven reels.

—R. W. Hickman, Lyric theatre, Greenville, 111.

—General patronage.

CLASSMATES: Richard Barthelmess—While it

is a pretty good show, it is nowhere near as
good as I expected from reading so many good
reports. Many here found fault with the abrupt
ending and asked whether or not it had been
cut. Some did not like the leading lady and
others did not like the long drawn out jungle
scenes. Seven reels.—H. J. Eagan, American
theatre, Wautoma, Wis.—Small town patronage.

CLASSMATES: Richard Barthelmess—A real

picture. It pleased everyone. Did not draw like

it should, but no fault of the picture—T. J.

Kempkes, Majestic theatre, Fairbury, Neb.—Gen-
eral patronage.

CLASSMATES: Richard Barthelmess—Am play-

ing this picture now. First day far exceeded my
expectation and I think it comes as near pleasing

100 per cent as any picture played in my house
this year. I do not like the looks of his leading

lady, but if all his pictures please as well as

this I shall be satisfied.—C. R. McHenry, Rosewin
theatre, Dallas, Tex.—Neighborhood patronage.

THE SEA HAWK: Milton Sills—A super-spe-
cial that pleased all the men and boys and some
of the women. Drew a very satisfactory crowd.
It’s a real special.—C. R. McHenry, Rosewin
theatre, Dallas, Tex.—Neighborhood patronage.

SUNDOWN: Special cast—Some of the reports
on this one panned it and made me rather du-
bious as to what my people would think of it,.

However, am glad to say that it met expectations
and my patrons liked it fine. I am safe in say-
ing that it pleased 98 per cent. Run it two
nights and it played to a bigger house the second
night than the first. I spent quite a lot of money-
advertising, but it sure brought them out. I can
see no reason why anyone would knock this pic-

ture, as it is good all the way through. My advice
is to book it, then boost it the limit and you will

get the crowd. I used 1000 rotogravures. They
are the best advertising I can use. Film good^
Nine reels.—W. A. Doerschlag, Strand theatre.

Ransom, Kans.—Small town patronage.

SECRETS: Norma Talmadge—This picture is

different from any previous Talmadge offering and
seemed to please the majority of the people. Did
not draw as I had expected and paid a little too

much for it. Very satisfactory picture, however.
—C. R. McHenry, Rosewin theatre, Dallas, Tex.

—

Neighborhood patronage.

HUSBANDS AND LOVERS: Special cast.—

A

very good one. Everyone was satisfied. Eight
reels.—G. P. Miller, Regent theatre, St. Malays,

O.—General patronage.

HUSBANDS AND LOVERS: Special ca.st.—The
most delightful picture we have shown in some
time and it is an audience picture through and
through. Lewis Stone does his usual fine per-

formance and don’t think I am raving when I

say Florence Vidor rises to the heights in this

part. Lew Cody and balance of the cast do
mighty well. Seven reels.—W. H. Brenner, Cozy
theatre, Winchester, Ind.—General patronage.

SO BIG: Colleen Moore—Very good picture,

although they liked this star in flapper roles bet-

ter. Her acting in this cannot be beat. Eight
reels.—G. J. Kempler, Majestic theatre, Fairbury,

Neb.—General patronage.

HER TEMPORARY HUSBAND: Special cast—
This is a comedy drama of the kind that please

my patrons. It has a plot and comedy that left

the house in laughter. Give us more of this

kind. The best of its kind we have shown in a
long time. Seven reels.—W. J. Shoup, De Luxe
theatre, Spearville, Kans.—Small town patronage.

PENROD AND SAM: Ben Alexander—Very
good. A little too juvenile but liked by most.
The M. E. minister thought it fine.—W. L. Doug-
las, Strand theatre, Newman Grove, Neb.—Small
town patronage.

WHAT A WIFE LEARNED: John Bowers-
Excellent picture, well acted, plenty suspense,

some good thrills, pleased patrons 85 per cent.

Had pretty good house. Bought picture right.

Film O. K. and all there. What more could you
want ? Six reels.—H. G. Selk, Selk theatre,

Scotia, Neb.—Small town patronage.

ABRAHAM LINCOLN: George Billings—Not a
“Covered Wagon” in drawing power, but a won-
derful satisfying picture to run. Had r)eople

in the theatre that never were there before and
had nothing but fine comments. Our only
G. A. R. Veteran able to go, who had seen Lin-

coln often, said Billings* impersonation was per-

fect. Ten reels.—J. Christensen, Star theatre,

Sandusky, Mich.—Small town patronage.

ABRAHAM LINCOLN : George Billings—The
finest picture we have ever run, bar none. Tied
up with schools and the kids helped us put it

over. Just step on this one and watch them
come. Ten reels.—Ray Bovard, Olympic theatre,

Utica. Kans.—Small town patronage.

THE SONG OF LOVE: Norma Talmadge—

A

fine high class picture with Norma as beautiful

as ever. Norma’s dancing costume is perhaps a
little light, but not shocking or vulgar. That’s
the difference between Norma and the common
herd. Eight reels—Wm. E. Tragsdorf, Trags
theatre, Neillsville, Wis.—Small town patronage.

THE SONG OF LOVE: Norma Talmadge—

A

good picture, but I would rather see Norma in

better roles. However, she does wonderful work
in this one. Seven reels.—L. N. Leek, Club House
theatre, Jackson, Wyo.—General patronage.

HER NIGHT OF ROMANCE: Constance Tal-

madge—Better than the last one, but not as good
as they used to be. Fair drawing card. Eight
reels.—T. J. Kempkes, Majestic theatre, Fair-

bury, Neb.—General patronage.

PAINTED PEOPLE: Colleen Moore—This is a
very fine comedy drama. More like it, please.

If your patrons do not like this kind of picture,

they need to go somewhere where they cannot
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see a movie for a year or two because they must
be fed up on movies. Seven reels.—W. J. Shoup,
De Luxe theatre, Spearville, Kans.—Small town
patronage.

PAINTED PEOPLE: Colleen Moore.—Mighty
good picture. Nothing drawing very good here
now. About all I got out of this was to see the

picture. But it was worth the trouble. Much
better than "So Big,” and that was good.—L. M.
Jones, Arcadia theatre, Vandergrift, Pa.—General
patronage.

THE WHITE MOTH: Barbara La Man—The
picture is all right and did fair business, the

weather keeping many away. Seven reels.—G. P.
Miller, Regent theatre, St. Marys, O.—General
patronage.

THE WHITE MOTH: Barbara La Marr—Very
good program picture that was somewhat pro-

longed but nevertheless pleased a majority. Seven
reels.—C. C. Johnson, Amuse-U theatre, Melville,

La.—General patronage.

THE ETERNAL CITY: Lionel Barrymore-
Pleased about 75 per cent. Eight reels.—S. G.

Ihde, Photoplay theatre, Ashland, Kans.—Small
town patronage.

CYTHEREA : Lewis Stone—One of the poorest

shows called special I have ever shown, and it

drew just like that kind of a picture di’aws. The
public has an uncanny way of finding out whether
a picture is good or not and they found out about
this one. Played it two days to a loss of $60.00.

—C. R. McHenry. Rosewin theatre, Dallas, Tex.

—

Neighborhood patronage.

SANDRA: Barbara La Marr—Not as bad as

some of the reports, but was no drawing card

at all. La Marr’s work very poor. Story fair,

only draggy. Eight reels.—T. J. Kempkes, Ma-
jestic theatre, Fairbury, Neb.—General patronage.

THE FIGHTING BLADE: Richard Barthelmess
—This one was a fiop at the box office. I could

have hung crepe on the door for all the people

cared. These old English pictures won’t go here.

Barthelmess is liked here but won't be after many
more like this one. Nine reels.—J. G. Varnell,

Princess theatre. Piedmont, Ala.—Small town
patronage.

PONJOLA: Anna Q. Nilsson—A very good pic-

ture, although it did not please all. Anna Q.

Nilsson played her part very good. Seven reels.

—

B. R. Parsons, Grand theatre, Springfield, Minn.
—General patronage.

THE GOLDFISH: Constance Talmadge—Only
an average program, with Connie losing ground
in Tchula. Seven reels.—W. C. Perry, Tchula
theatre, Tchula, Miss.—General patronage.

A MAN OF ACTION : Douglas MasLean—

A

fair program picture but not as good as other

releases by this star. Seven reels.—C. E. Holt,

Legion theatre, Elmwood, Wis.—Small town pat-

ronage.

A MAN OF ACTION : Douglas MacLean—Fail-

program picture. Not in the same class, how-
ever, as “The Hottentot.” Six reels.—Ray
Bovard, Olympic theatre. Utica, Kans.—Small

town patronage.

THE WANTERS: Marie Prevost—Pleased 75

per cent. Plenty of comedy mixed in this one.

No good for Friday or Saturday. Advertising

fair. Small towns steer away from this ; it failed

to draw for us. Seven reels.—Geo. Khattar, Khat-
tar’s theatre, Sydney, N. S., Canada.—General
patronage.

FLOWING GOLD: Milton Sills—Very good.

Pleased the few that came 100 per cent. Film
not up to First National’s standard. Three
breaks. Eight reels.—L. N. Leek, Club House
theatre, Jackson, Wyo.—General patronage.

BOY OF MINE: Ben Alexander—This is okay,

a dandy picture for every father that has a son

to see. It reminds most of us that we should
not expect too much of our boys between the ages

of 12 and 20. It is a pleasure to show a picture

like this. It is clean, not an objectionable scene
in the picture. That is what counts nowadays.
A lot of smut in pictures is a thing of the past.

Cut it out, you producers, if you want the indus-
try to continue to grow. Seven reels.—P. G. Held,
Sterling theatre, Fairmount, Neb.—Neighborhood
patronage.

THE MEANEST MAN IN THE WORLD: Bert
Lytell—A good picture with just enough comedy
in it to put it over. Six reels.—B. R. Parsons,
Grand theatre, Springfield, Minn.—General pat-

ronage.

BORN RICH: Bert Lytell—A fair picture.

Business was nothing extra. Eight reels.—G. P.
Miller, Regent theatre, St. Marys, O.—General
patronage.

THE ETERNAL FLAME: Norma Talmadge—

A

wonderful picture. Norma is peerless in this

gripping love drama. Better than "Secrets.” Eight
reels.—Wayne Willis, Hollywood theatre, Stanford,
Mont.—General patronage.

POTASH AND PERLMUTTER: Special cast—
This one drew several who are not regular patrons
and pleased nearly all. You won’t go wrong
on this one unless your whole town is K. K. K.
Eight reels.—M. A. Manning, Opera House, Bald-
win, Wis.—Small town patronage.

JEALOUS HUSBANDS: Special cast—To our
patrons this picture seemed to please as a good
program picture. Heard many good comments
on this one, especially from the grown up per-

sons. Not a Saturday picture. Good for Sunday.
Don’t boost it too much and you’re safe. Seven
reels.—Geo. Khattar, Khattar’s theatre, Sydney,
N. S., Canada.—General patronage.

ANNA CHRISTIE: Blanche Sweet— Why do
they make such junk as this into shows ? Poorest
I’ve run for a long time. Eight reels.—S. G.

Ihde, Photoplay theatre, Ashland, Kans.—Small
town patronage.

GALLOPING FISH: Syd Chaplin—Bought at

program price. Advertised as a program and is

a program. If you advertise it as made solely

for amusement they will have no kick, and it

drew a very satisfactory crowd.—C. R. McHenry,
Rosewin theatre, Dallas, Tex.—Neighborhood pat-

ronage.

IN OLD KENTUCKY: Anita Stewart—This is

a fine picture for Kentucky people. It is old and
the prints are not in very good condition, but

it is worth the price paid for it. Six reels.

—

G. M. Castle. Gatliff theatre. Gatliff, Ky.—Gen-
eral patronage.

THE BAD MAN : Holbrook Blinn—A good lit-

tle comedy drama that pleased the majority.

Seven reels.^—M. A. Manning, Opera House, Bald-

win, Wis.—Small town patronage.

THE AGE OF DESIRE: Myrtle Stedman—My
patrons do not care for these kind of pictures.

It has no comedy relief in it ; while this is a

very fine picture and I think will go in towns
where they can absorb the heavy pictures. Six

reels.—W. J. Shoup, De Luxe theatre, Spearville,

Kans.—Small town patronage.

Fox
THE TRAIL RIDER: Buck Jones—A good

Western, lots of action, and will please anyone
who likes an action picture. Five reels.—W. J.

McBrayer, Auditorium theatre, Hamilton, Mo.

—

General patronage.

THE ROUGHNECK: George O’Brien—Good
picture. Good print. Eight reels.—L. Deyo,

Miers theatre, Schoharie, N. Y.—General pat-

ronage.

THE FOLLY OF VANITY: Special cast—One
of the few Fox specials which have pleased.

Spectacular undersea stuff entertained and the

every-day story with Billie Dove and Jack Mul-

hall was good. Six reels.—P. G. Estee, S. T.

theatre, Parker, S. D.—Small town patronage.

CURLYTOP: Shirley Mason—More kicks on this

one than any Shirley Mason picture we have had
at any time. Six reels.—Mr. and Mrs. E. Fox,

Princess theatre, Obion, Tenn.—Small town pat-

ronage.

FLAMES OF DESIRE: Special cast—A good
picture and ought to please all of your patrons.

Six reels.—W. J. McBrayer, Auditorium theatre,

Hamilton, Mo.—General patronage.

HONOR AMONG MEN: Edmund Lowe—I was
sure stung on this one. You small town exhibi-

tors who play Westerns lay off of this one unless

bought right. The title is misleading and paper
has no drawing power. As a rule I can bank on
Fox for good ones, but held up here. Six reels.

—

J. G. Varnell, Princess theatre. Piedmont, Ala.

—

Small town patronage.

HONOR AMONG MEN: Edmund Lowe—Not as
good as other Lowe pictures we have run. Five
reels. Mr. and Mrs. E. Fox, Princess theatre,
Obion, Tenn.—Small town patronage.

DANTE’S INFERNO: Special cast—A fine pic-
ture everyone should see. It will be all you say
for it. Six reels.—Mr. and Mrs. E. Fox, Princess
theatre, Obion, Tenn.—Small town patronage.

’THE STAR DUST TRAIL: Shirley Mason—
Shirley Mason her usual charming self in this
program picture with a rather weak ending.
Bryant Washburn unconvincing with a little black
mustache and a would-be tragic role. In fact, all
he does for two or three reels is look sorrowful
and then gets run over and slightly hurt. Heroine
rushes to his side and then comes that most
welcome subtitle, "The End.” Five reels.—P. G.
Estee, S. T. theatre, Parker, S. D.—Small town
patronage.

WINNER TAKE ALL: Buck Jones—Good Jones
picture. Business good. Six reels.—Mr. and Mrs.
E. Fox, Princess theatre, Obion, Tenn.—Small
town patronage.

THE ARIZONA EXPRESS: Special cast—An
action picture from the first reel to the last. Wish
we could get more of them like it. Seven reels.

—

C. E. Holt, Legion theatre, Elmwood, Wis.

—

Small town patronage.

IT IS THE LAW : Special cast—Here is a
dandy picture. Did not do anything at the box
office but not fault of the picture. Six reels.

—

Mr. and Mrs. E. Fox, Princess theatre, Obion,
Tenn.—Small town patronage.

THE LAST OF THE DUANES: Tom Mix—
This Zane Grey title, together with Tom Mix,
makes this the best drawing card that Tom Mix
has ever made for my house.—C. R. McHenry,
Rosewin theatre, Dallas, Tex.—Neighborhood pat-
ronage.

THE LAST OF THE DUANES: Tom Mix—The
program pleased 100 per cent. Tom Mix and a
monkey comedy cannot be beat by any combina-
tion on the screen. I don’t know where the
people came from, but the box office shows that
they were there. Seven reels.—W. C. Perry,
Tchula theatre, Tchula, Miss.—General patronage.

THE MAN WHO WON: Dustin Farnum—Some
were pleased ; others thought the story very weak.
Showed up rather poorly at the box office.—A1 C.
Werner, Royal theatre, Reading, Pa.—General
patronage.

AGAINST ALL ODDS: Buck Jones—Substi-
tuted for another picture and played without
advertising. It drew only about one-half of ex-
penses for operating show that day. Can’t blame
it all on the picture, but properly advertised don’t
think the picture would have drawn nor pleased.
—C. R. McHenry, Rosewin theatre, Dallas, Tex.

—

Neighborhood patronage.

GERALD CRANSTON’S LADY: Special cast—
A mighty nice picture. Cast good. Will please
about all. Seven reels.—Mr. and Mrs. E. Fox,
Princess theatre, Obion, Tenn.—Small town pat-
ronage.

THE CYCLONE RIDER: Special cast—Very
good, just what they want to see, instead of that
old society and sex stuff. We noticed one exhibi-
tor bad a number of "walkouts” on this picture.

Well we had about 500 after the show was over.
Pleased 100 per cent and we had some kale to
jingle once more. You can go the limit on this

one. Seven reels.—J. E. Ridgeway, Lyric theatre,

Coon Rapids, Iowa.—General patronage.

THE SHEPHERD KING: Special cast—Slow
moving religious picture which failed to lay stress

on the fight between David and Goliath. An
American producer would have used this scene to
good advantage. None of stars known but tied
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up with churches and had ordinary attendance.
Nine reels.—C. C. Johnson, Amuse-U theatre, Mel-
ville, La.—General patronage.

WESTERN LUCK: Buck Jones—Now this is

the kind of pictures my patrons like to see Jones
in. I had the best Monday night business on
this one that I have had in four months, except
the times that I showed Tom Mix. Keep Buck
Jones in Westerns, because they are the only
pictures he will draw in. Five reels.—Chas. E.

Lawrence, Star theatre, Tuckerman, Ark.—Gen-
eral patronage.

WESTERN LUCK: Buck Jones—About an aver-

age Buck Jones picture which drew much better

than the average Jones for some reason. No
adverse comments. Seemed to please all who saw
it.—C. R, McHenry, Rosewin theatre, Dallas, Tex.
—Neighborhood patronage.

WESTERN LUCK: Buck Jones—Good western;
good biz.—Roy W. Adams, Pastime theatre.

Mason. Mich.—General patronage.

EYES OF THE FOREST: Tom Mix—A very
good program picture. Mix always gets us the
business. Five reels.—C. E. Holt. Legion theatre,

Elmwood, Wis.—Small town patronage.

THE ELEVENTH HOUR: Special cast—A real

melodrama that pleased all. Action and stunts

every minute.—Clifford L. Niles, Grand theatre,

Anamosa, Iowa.—General patronage.

THE END OF THE TRAIL: William Farnum—
No good at all. Five reels.—Mr. and Mrs. E.
Fox, Princess theatre, Obion, Tenn.—Small town
patronage.

OH YOU TONY : Tom Mix—Sent Tom up to

make up a loss I took on “Janice Meredith,

“

played just a day or so ahead of this one, and
as usual he drew one of the best crowds for

months. This may not be his best picture but it

doesn’t seem to make any difference what kind
it is just so it’s Mix. The comedy and the cross-

country race with Tom and Tony in the lead

were the real high spots of the picture. Believe

the picture will go over most anywhere. Six
reels.—R. W. Hickman, Lyric theatre, Greenville,

111.—General patronage.

ROMANCE RANCH: John Gilbert—Drew a lit-

tle more than half of the expenses for the day
it was played. However, it was substituted for

another picture and was not properly advertised
and can’t blame it all on the picture.—C. R. Mc-
Henry, Rosewin theatre, Dallas, Tex.—Neighbor-
hood patronage.

THE WARRENS OF VIRGINIA: Special cast—
Good picture. Fair print. Seven reels.—L. Deyo,
Miers theatre, Schoharie, N. Y.—General pat-

ronage.

THE LONE STAR RANGER; Tom Mix—One
of the best we have shown of Tom. It will bring
them in. Tom is the only thing Fox has got.

Six reels.—Wayne Willis, Hollywood theatre,

Stanford, Mont.—General patronage.

ST, ELMO: John Gilbert—A mighty fine pic-

ture with superb acting on the part of all in it.

Business was rotten on this one, however, as

Gilbert does not draw here. Six reels.—Chas. E.
Lawrence, Star theatre, Tuckerman, Ark.—Gen-
eral patronage.

Metro-Goldwyn
THE RAG MAN: Jackie Coogan—A good pic-

ture. Can’t see why they call it a special. Six

reels.—G. P. Miller, Regent theatre, St. Marys,
O.—General patronage.

THE SILENT ACCUSER: Peter the Great-
Very good. Dog acting wonderful. Will please

almost any sort of audience. Seven reels.—M. J.

Babin, Fairyland theatre, White Caslle, La.

—

General patronage.

JANICE MEREDITH: Marion Davies—This is

a fine picture and one that will be appreciated
and enjoyed by your better patrons. It will not
appeal to the general public, but then you must
have pictures for all classes and this one will

satisfy the discriminating. In many respects it

outclasses Griffith’s “America.” Both pictures
very similar, but Marion Davies is much better

than Carol Dempster, the leading lady in “Amer-
ica.” Picture failed to draw as it should. Ten
reels.—R. W. Hickman, Lyric theatre, Greenville,

III.—General patronage.

THE BEAUTY PRIZE: Viola Dana—A very
nice picture. It got us good business and should
do likewise anywheie.—G. P. Miller, Regent the-

atre, St. Marys, O.—General patronage.

WINE OF YOUTH: Special cast—One of the
best pictures I have ever run. Can’t say too

much for it. Pleased the younger generation 100

per cent. It surely was hot stuff. Wish we
could get more like this, because it is up to

date and that is what the people like.—Roy
McAmis, Princess theatre, Sayre, Okla.—General

patronage.

THE SNOB: John Gilbert—This picture

pleased nearly everyone, as a very good story

is interwoven in it. Seven reels.—C. E. Holt,

Lgion theatre, Elmwood, Wis.—Small town pa-

tronage.

SINNERS IN SILK: Conrad Nagel—^Some-

thing just w'hat the general public wants. Fast
living. Godless people, no time for anything but

a good time. Picture good. Six reels.—M. J.

Babin, Fairyland theatre. White Castle, La.—Gen-
eral patronage.

SINNERS IN SILK: Conrad Nagel—A real

modern story done up fine with a cast that

know and do their stuff. Eleanor Boardman
does the type of present-day girl and does it

well. She seems to fit the bill completely as

the all-American girl today. Adolphe Menjou
does the best here he has ever done. Balance
of cast very, very good. The picture pleases

almost 100 per cent. Six reels.—W. H. Brenner,

Cozy theatre, Winchester, Ind.—General patron-

age.

LITTLE ROBINSON CRUSOE: Jackie Coogan
—Excellent. Six reels.—S. G. Hide, Photoplay
theatre, Ashland Kan.—Small town patronage.

THE SHOOTING OF DAN McGREW: Bar-
bara La Marr—A good Saturday picture, but it

did not draw. Print fair. Six reels.—W. T.

Waugh, Empress theatre, Grundy Center, la.

—

Small town patronage.

THE SHOOTING OF DAN McGREW: Bar-

bara La Marr—Business above the average, due
to extra drawing power. Picture will bacl^

every claim made for it. Seven reels.—J. Chris-

tensen, Star theatre, Sandusky, Mich.—Small

town patronage,

THE BANDELERO: Special cast—A very good
entertainer. Bull fight and Spanish scenery

good. Very many favorable comments on this

one. Eight reels.—M. J. Babin, Fairyland the-

atre, White Castle, La.—General patronage.

HAPPINESS: Laurette Taylor—Very pleasing

little picture. Nothing much to it, but it was
entertaining and seemed to satisfy the audience

and drew better than I expected.—C. R. McHenry,
Rosewin theatre, Dallas, Tex.—Neighborhood pa-

tronage.

HIS HOUR: John Gilbert—Extra good. Give

us more like this one. Seven reels.—M. J.

Babin, Fairyland theatre. White Castle, La.

—

General patronage.

THE ARAB: Rex Ingram—Bought as a spe-

cial. Advertised as a special and played as a

program. Drew about like an average program
picture. Did not please any better than one.
There was something lacking in the picture.

Scenery is not all that is necessary. Lost
plenty of money.—C. R. McHenry, Rosewin the-

atre, Dallas, Tex.—Neighborhood patronage.

HALF-A-DOLLAR BILL: Anna Q. Nilsson—
A very splendid picture which fell off about $30.00

from a normal Saturday, due entirely to the fact

that, like many other Metro pictures, they for-

got to give it a name. In order to stimulate

business I advertised that at the matinee I would
give away 18 half dollar bills. Everybody was
pleased excepting the management. Metro makes
some good pictures and fails to name them.

—

C. R. McHenry. Rosewin theatre, Dallas, Tex.

—

Neighborhood patronage.

HALF-A-DOLLAR BILL: Anna Q. Nilsson

—

Very good. A little different and liked. Six

reels.—W. L. Douglas, Strand theatre, Newman
Grove, Neb.—Small town patronage.

UNINVITED GUESTS: Special cast—This was
a very good one, but I do not see where they

get the title. Must have run short of names.
Was well put on. The one reel of colored was
fine. All liked it.—F. N. Harris, Amuse the-

atre, Hart, Mich. —General patronage.

SCARAMOUCHE: Rex Ingram—^Well, here is

an old one that we ran years ago, but rebuilt

and is a dandy. Everybody liked it fine—said

more like it. Buy it, but do not let them hook
up the price. Ten reels.—F. N. Harris, Amuse
theatre. Hart, Mich.—General patronage.

THROUGH THE DARK: Special cast—I will

say was all O.K.—F. N. Harris, Amuse theatre.

Hart, Mich.—General patronage.

THE REJECTED WOMAN: Special cast—This
is a very good show but I cannot see where the
Goldwyn get their titles from. A good show.
Suited 100 per cent.—F. N. Harris, Amuse the-

atre, Hart, Mich.—General patronage.

NAME THE MAN: Special cast—Suppose this

picture follows the book and, as usual, it had
what I considered some unnecessary smut in it.

Goldwyn seems to think that there must be some
smut in each picture. The picture drew reason-

ably well and I made a small profit on. it by
having it on two good days of the week—C. R.

McHenry, Rosewin theatre, Dallas, Tex.—Neigh-
borhood patronage.

A BOY OF FLANDERS: Jackie Coogan—
Jackie sure draws the kids, but not the adults.

Picture pleased those that saw it. Print new.
Seven reels.—W. T. Waugh, Empress theatre,

Grundy Center, la.—Small town patronage.

A BOY OF FLANDERS: Jackie Coogan—
Jackie does some wonderful acting in this pic-

ture. Should go over good with any kind of

audience, and can be bought right. Seven
reels.—R. Leuzinger, Movie theatre, Carthage, S.

D.—Small town patronage.

SHERLOCK, JR: Buster Keaton—Thumbs
down. The second night sure showed what this

picture was for me. Only about one-fourth an
ordinary house. Very few laughs in it and no
plat whatever. The worst Keaton I have ever

seen. Five reels.—Joseph W. Springer, Strand
theatre, Elizabethtown, Ind.—General patronage.

SHERLOCK, JR.: Buster Keaton—About four

reels. Put with a good picture, would make a
good program. Too short to run as a feature with
the usual program of comedy and news. Just got

by.—Clifford L. Niles, Grand theatre, Anamosa,
la.—General patronage.

WILD ORANGES: Frank Mayo—-A nice pro-

gram picture. Was well liked by our patrons. A
nice adventure, romance, drama. Advertising

good. Seven reels.—Geo. Khattar, Khattar’s the-

atre, Sydney. N.^S., Canada.—General patronage.

WILD ORANGES: Frank Mayo—A good Satur-

day night picture. Lots of action and sus-

pense. Mayo and Virginia Valli are a good
team.—Roy W. Adams, Pastime theatre. Mason,
Mich.—General patronage.

FASHION ROW : Mae Murray—I read a good
deal of criticism from other exhibitors on Mur-
ray pictures, but I find them an individual type

that get away from the so-called factory type
pictures. They are quality productions, and I

have never yet played one that has not been clean

and free from sex stuff. Played “Fashion Row”
on a pre-Easter date and did a very nice busi-

ness. Give your patrons a treat and book a Mae
Murray occasionally. Eight reels.—A. D. Braw-
ner. Jewel theatre, Hooker, Okla.—Small town
patronage.

FASHION ROW : Mae Murray—Pleased the
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FRED LEVY
Theatrical Enterprises

EXECUTIVE OFFICE

MARKET STREET AT THIRD

I.ouisville, Ky.

'Mr. Watterson R. Rotliacker,

Rothacker Film Mfg. Co.,

Chicago, Illinois.

My dear Rothacker:

Two of the outstanding developments in the film industry during the last

seven or eight years have been the tremendous advance in business made
by the First National Pictures and the Rothacker Company. Perhaps the

success of each of these two companies is linked with the other.

At any rate, I think First National Pictures and Rothacker Prints seem

to be associated in the minds of most people. If First National has largely

contributed, as I believe it has, to the advancement of your company, I am
mighty glad of it, because you and your company deserve all the success in

the imrld.

On the other hand, I also believe that the une.vcelled quality of Rothacker

Prints
,
coupled with your very prompt and efficient service has contributed

in no small measure to the success of First National.

May both companies continue to grozv and prosper.

With personal regards, I am

Yours sincerely,

FRED LEVY

majority and showed up quite well at the box

office.—AI C. Werner, Royal theatre, Reading,

Pa.—General patronage.

UNSEEING EYES: Lionel Barrymore—A great

North picture. Plenty of snow scenes, with good

rugged background. This picture pleased all.

Any house should be able to please their patrons

with this one. Advertising good and attractive.

Eight reels.—Geo. Khattar, Khattar’s theatre,

Sydney, N. S., Canada.—General patronage.

UNSEEING EYES: Lionel Barrymore—This is

a good Northern picture, full of action and beauti-

ful snow scenes. The title falls flat at the box
office. I lost money on this on account of too

much flu. Half of our little city is down with

the flu. You all know what this does to the

picture business. Print on this No. 1. Nine
reels.—P. G. Held, Sterling theatre, Fairmount,
Neb.—Neighborhood patronage.

THREE AGES: Buster Keaton—Pleased real

well. A few thought it was hard to follow,

but, judging from the laughs, it is up to a
Harold Lloyd. Drew well. Six reels.—Holly A.
Robinson, Majestic theatre, Oran, Mo.—General

patronage.

THREE AGES; Buster Keaton—When you
come in to laugh and can’t, you are disap-

pointed, and so were my patrons at this weak
sister. Less footage and more laughs next time,

please. Six reels.—Al C. Werner, Royal the-

atre, Reading, Pa. —General patronage.*

TRUE AS STEEL: Special cast—Rather spicy

picture which drew above the average for

Thursday night and pleased most of the adults.

—

C. R. McHenry, Rosewin theatre, Dallas, Tex.

—

Neighborhood patronage.

THREE WEEKS: Aileen Pringle—The print

we received on this was scissored unmercifully,

and, as a consequence, the picture was jumpy
and nothing like the book. Neither was the

attendance what it should be.—Al C. Werner,
Royal theatre, Reading, Pa.—General patronage.

THE RECOIL: Special cast—Press matter puts
much stress on “10 leading beauties” in cast. I

did, to my regret. Nothing to it in picture.

Otherwise average good.— -J. Christensen, Star
theatre, Sandusky, Mich.—Small town patronage.

THE EAGLE’S FEATHER: James Kirkwood

—

Very high class Western, and seemed to please,

but did not get above 70 per cent of a normal
Friday business. Think this was due to the
name, which did not have much to do with
the picture.—C. R. McHenry, Rosewin, theatre,

Dallas, Tex.—Neighborhood patronage.

OUR HOSPITALITY: Buster Keaton—Abso-
lutely a knockout.—S. G. Ihde, Photoplay theatre,

Ashland, Kan.—Small town patronage.

NAME THE MAN: Mae Busch—A nice pro-
gram picture. Pleased mostly all. Had a good
crowd in to see this. Not a small town pic-

ture. Not worth an advance in admission prices.

No good for Saturday. Eight reels.—Geo. Khat-
tar, Khattar’s theatre, Sydney, N. S., Canada.

—

General patronage.

WOMEN WHO GIVE: Special cast—A splen-
did picture, but the name kept people away.
They thought it was another sex story. Poor
print. Eight I’eels.—Roy W. Adams, Pastime the-
atre, Mason, Mich.—General patronage.

DON’T DOUBT YOUR HUSBAND: Viola Dana
—Excellent domestic drama with a fine vein of
humor. Should please 95 per cent. Six reels.—J.

S. Walker, Alamo theatre. Moody Tex.—Small
town patronage.

THE ETERNAL STRUGGLE: Renee Adoree—
This is a very splendid outdoor picture, and while
Barbara La Marr and Pat O’Malley and Earle
Williams are really the featured players in the
advertising, this little Renee and the witty sub-
titles put the picture over. To my surprise it

drew very satisfactorily and pleased the major-
ity of those who saw it.—C. R. McHenry, Rose-
win theatre, Dallas, Tex.—Neighborhood patron-
age.

A FOOL’S AWAKENING: Special cast—Had
this picture been given a real name it would have
been a very fine program offering ; as it was, it

drew 82 per cent of a normal Friday business
and pleased the majority.—C. R. McHenry, Rose-
win theatre, Dallas, Tex.—Neighborhood patron-
age.

LONG LIVE THE KING: Jackie Coogan—
Drew just half as much as “Circus Days.” After
trying thi^, am changing “Boy of Flanders” from
two-day run to one night only. Nine reels.

—

J. S. Walker, Alamo theatre. Moody, Tex.—Small
town patronage.

Waugh, Empress theatre, Frundy Center, la.

—

Small town patronage.

NELLIE, THE BEAUTIFUL CLOAK MODEL:
Special cast—If you can get anyone in to see this,

on account of the dumbbell title, it will please

them, as it is a very good picture and will

please. Seven I’eels.—Wm. E. Tragsdorf, Trags
theatre, Neillsville, Wis.—Small town patronage.

Paramount
THE GOOSE HANGS HIGH: James Cruze—

This is a dandy story. It is refreshing. We can
recommend it to any class of patrons. Six reels.

—L. P. Charles, Grand theatre, Chetek, Wis.

—

Home town patronage.

MISS BLUEBEARD : Bebe Daniels—A fine com-
edy, as good as I have shown for some time.
Seven reels.—George Conover, Marva theatre,
Marva, 111.—General patronage.

THE GOLDEN BED: Cecil B. De Mille—Drew
and pleased a very satisfactory audience. No
comparison to “Feet of Clay,” but I made a
profit and I know that most of my patrons were

entirely satisfied, so I class it as a real special.—

•

C. R. McHenry, Rosewin theatre, Dallas, Tex.

—

Neighborhood patronage.

COMING THROUGH: Thomas Meighan

—

Another Meighan lemon. His fight’s a joke and
many people left the theatre before it was over.

—Clifford L. Niles, Grand theatre, Anamosa,
Iowa.—General patronage.

NORTH OF 36: Jack Holt—This picture is the

best money getting picture I have ever played in

my house, excepting “The Covered Wagon.” First

day showing on regular admissions of 10 and 20

cents. Showed to more people than “The Covered
Wagon” on first day. Had bad weather on
second day but it drew more people that night
than there were in the three opposition shows.

Step on it.—C. R. McHenry, Rosewin theatre,

Dallas, Tex.—Neighborhood patronage.

FORBIDDEN PARADISE: Pola Negri—A lot

of the boys have been handing this a bunch of

sledge-hammer blows. Pola’s acting and the

direction are of the best. However, the theme
has to do with ancient history, which is enough

to put a curse on it so far as a small town is
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concerned. One more of Pola’s and then I am
through. One of the salesmen was in yesterday

to sell me the Second Forty, but I gave him a

nasty look. For the benefit of you yokels who
haven't yet been harpooned on the Famous Forty,

I say, look over the reports carefully. Eight

reels.—Wm. E. Tragsdorf, Trags theatre, Neills-

ville, Wis.—Small town patronage.

ARGENTINE LOVE: Special cast—Played on
Thursday to a splendid crowd. Much better than
an average program and drew exceptionally well.

—C. R. McHenry, Rosewin theatre, Dallas, Tex,

—Neighborhood patronage.

PETER PAN; Betty Bronson—Here is a picture

that will please the young and the old. Did not

draw as it should, but no fault of the picture.

Print new. Ten reels.—W. T. Waugh, Empress

theatre, Grundy Center, la.—Small town pat-

ronage.

PETER PAN : Betty Bronson—I haven’t been

in print for some time, but want to warn exhibi-

tors in smaller towns that they are to play a

picture which is a big flop and gives much dis-

satisfaction to your regular patrons. Lay off of

this unless you can write your own rental ticket.

Nine reels.—Dwight B. Baker, Circle theatre,

Ottumwa. la.—High class patronage.

WAGES OF VIRTUE: Gloria Swanson—I did

not like this type of picture and a good many of

my audience agreed with me, but it drew even

better than an average Swanson picture and bet-

ter than an average for that day of the week.

—

C. R. McHenry, Rosewin theatre, Dallas. Tex.

—

Neighborhood patronage.

EAST OF SUEZ: Pola Negri—Just like small-

pox at the box office. Paramount has shipped

this worn out and unpopular star to Europe and

it will be a blessing to e-xhibitors who buy Para-

mount in blocks if her boat never returns.

Seven reels.—Dwight B. Baker, Circle theatre,

Ottumwa, la.—High class patronage.

THE CITY THAT NEVER SLEEPS: Special

cast—This picture is an exceptionally fine pic-

ture which I advertised as a program picture.

It drew much better than I expected and it

certainly pleased all who saw it, which goes to

prove that our audience finds out even before

we do what is and what is not good. It was
a nice clean picture and I had many favorable

comments.—C. R. McHenry, Rosewin theatre,

Dallas, Tex.—Neighborhood patronage.

THE COVERED WAGON: James Cruze—

A

good picture. Drew good the first night, but

bad weather kept them away the second night.

Ten reels.—Mr. & Mrs. E. Fox. Princess theatre.

Obion, Tenn.—Small town patronage.

SALOMY JANE: Jacqueline Logan—A good

program picture that pleased.—Clifford L. Niles,

Grand theatre, Anamosa, Iowa.—General patron-

age.

LILY OF THE DUST: Pola Negri—One of

the w'orst films Paramount has ever released

since “Wild Bill Hickok.” When Paramount
loses Pola and Buchowetzki they will have ac-

complished something worthwhile. May the day

come soon. Brothers, this picture was terrible.

I could have made more moeny by paying for it

and not playing it.—C. R. McHenry, Rosewin

theatre, Dallas, Tex.—Neighborhood patronage.

TRIUMPH : Cecil B. DeMille—A very good
picture with a peach of a cast. Eight reels.—

•

M. W. A. theatre. Soldier, Kan.—Small town
patronage.

WOMAN PROOF: Thomas Meighan—Very
good was what my patrons said on the way out

and I quite agreed with them. Eight reels.-

—

W. L. Douglas, Strand theatre, Newman Grove,

Neb.—Small town patronage.

WOMAN PROOF: Thomas Meighan—Just a
fair picture. Nothing out of the ordinary, but
Thomas Meighan is in it and he is a great
favorite here. Drew a good crowd. Film in good
condition. Eight reels.—Schaghticoke Amusement
Assn., Town Hall theatre, Schaghticoke, N. Y.

—

General patronage.

MANHATTAN : Richard Dix—A splendid pic-

ture which did not draw nearly so much as it

should. As it was properly advertised I must
blame Richard for the flop. However, I believe

he is a comer and will satisfy all of them soon.-

—

C. R. McHenry, Rosewin theatre, Dallas, Tex.

—

Neighborhood patronage.

THE SPANISH DANCER: Pola Negri—Pola
does not get the business for us, although I think
she is good. Picture too long. Nine reels.—
Wayne Willis. Hollywood theatre, Stanford. Mont.
—General patronage.

THE SPANISH DANCER: Pola Negri—Fair.
Did not give good satisfaction. Picture built on
a magnificant scale, but entirely too long and
too much costume. Pola Negri is okay, but I

don’t want her in any more medieval history

stories. Nine reels.—Ray Bovard, Olympic thea-

tre, Utica, Kan.—Small town patronage.

THE FAST SET: Betty Compson—Very satis-

factory picture which drew and pleased better

than average Thursday night crowd.—C. R. Mc-
Henry, Rosewin theatre, Dallas, Tex.—Neighbor-
hood patronage. *

THE MAN WHO FIGHTS ALONE: William
Farnum—For myself. I considered it good, but my
patronage did not like it. Pleased about 50 per

cent. William will draw on his reputation, for

he has been a good drawing card. Seven reels.

—

J. G. Varnell, Princess theatre. Piedmont. Ala.

—

Small town patronage.

ICEBOUND: Lois Wilson—A good program pic-

ture that ought to go over good in most any
house. Had a good clean story and a little comedy
running through it that makes it a pleasing pro-

gram. Seven reels.—Paul B. Hoffman, Legion
theatre. Holyrood, Kans.—Small town patronage.

THE ENEMY SEX: Betty Compson—I had sev-

eral couples walk out on the first reel of this

picture, claiming it was too vulgar for them to

see, but I personally could not see anything
risque in the picture and liked it very much and
it almost got expenses on Tuesday and Wednes-
day. which very few pictures do. I consider it

one of the best Compson pictures.—C. R. Mc-
Henry. Rosewin theatre, Dallas, Tex.—Neighbor-
hood patronage.

BIG BROTHER: Tom Moore—Ninety per cent

of the people who saw this picture here know
Tom Moore personally, and for this reason I can
always get a crowd out to see him. His sunny
disposition in the picture is contagious. Seven
reels.—L. N. Leek. Club House theatre, Jackson,

Wyo.—General patronage.

MANSLAUGHTER: Thomas Meighan—A very
good picture. If you haven’t played this, do so.

If conditions are right it will make you money.
I lost money on same on account of so much
flu in our city. Half of our population is sick.

Print good. Ten reels.—P. G. Held, Sterling thea-

tre. Fail-mount, Neb.—Neighborhood patronage.

TONGUES OF FLAME: Thomas Meighan—
Played this on Saturday and did a very satisfac-

tory business. Heard no adverse comments and
have no kick as to its drawing power.—C. R.

McHenry, Rosewin theatre. Dallas, Tex.—Neigh-
borhood patronage.

THE STRANGER: Betty Compson—Well liked

by the majority. Seven reels.—M. W. A. theatre.

Soldier, Kans.—Small town patronage.

BIG BROTHER: Tom Moore—This is a good
picture. The kid sure is good. Pictures on this

order as a rule please. Print good. Seven reels.

—P» G. Held. Sterling theatre, Fairmount, Neb.

—

Neighborhood patronage.

WORLDLY GOODS: Agnes Ayres—Very satis-

factory and pleasing program which drew almost
100 per cent of an average Saturday business.

—

C. R. McHenry, Rosewin theatre, Dallas, Tex.

—

Neighborhood patronage.

DANGEROUS MONEY: Bebe Daniels—Very
satisfactory offering for Friday which did about
90 per cent of a normal Friday business. All

seemed to be very well pleased.—C. R. McHenry,
Rosewin theatre. Dallas, Tex.—Neighborhood pat-

ronage.

DANGEROUS MONEY: Bebe Daniels—This
may be rated a little better than an ordinary pro-

gram picture. Bebe shows a little life in sports,

which is more than you can say for the majority

of the stuff Paramount has handed her in the

past two years. Seven reels.—Wm. E. Trags-
dorf, Trags theatre, Neillsville, Wis.—Small town
patronage.

FEET OF CLAY: Cecil B. De Mille—Good
crowd first night, but didn’t pay expenses. Seems

when they don’t come back there is something

wrong. Was disappointed in picture. So were

most of my patrons. Wonderful picture in some

respects but it didn’t take. Five reels.—R. L.

Newell, Idlehour theatre, Monroe, Ga,—General

patronage.

SHADOWS OF PARIS: Pola Negri—Pola is a

finished actress. Picture perfectly made. Did

not please as well as “The Cheat.’’-—Frank Sabin,

Majestic theatre. Eureka, Mont.—Small town pat-

ronage.

WILD BILL HICKOCK: William S. Hart—It’s

old but it’s good. My customers eat up stuff like

this. A good action Western picture. Seven

reels.—R. L. Nowell. Idlehour theatre, Monroe,

Ga.—General patronage.

SINNERS IN HEAVEN : Richard Dix—A good

picture with good pulling power title. Broke my
record the second night. The first night crowd

sure did get out and talk. Daniels and Dix good.

Boost it up and you will make money. Eight

reels. R. L. Nowell. Idlehour theatre, Monroe,

Ga.—General patronage.

THE CALL OF THE CANYON: Richard Dix—
Excellent. A very satisfactory picture. A little

bit of everything in it—action, pathos and comedy.

Eight reels.—W. L. Douglas, Strand theatre, New-

man Grove, Neb.—Small town patronage.

CHILDREN OF JAZZ: Theodore Kosloff—

A

dandy picture for straight entertainment. Six

reels.—Wayne Willis, Hollywood theatre. Stan-

ford, Mont.—General patronage.

SINNERS IN HEAVEN: Richard Dix—Played

on Tuesday and Wednesday, the weak days of

my week. Drew satisfactorily and seemed to

please. It had a little bit too much spice to

satisfy me.—C. R. McHenry. Rosewin theatre.

Dallas, Tex.—Neighborhood patronage.

THE HERITAGE OF THE DESERT; Bebe

Daniels—This is a wonderful Zane Grey picture,

if you are lucky enough to get a good print.

The print I got was not in good shape, some sub-

titles cut so short that it was impossible to read

them. This spoils the best picture. Paramount,

as a rule, has the best prints, but some waV th^J

slipped a cog on this one. Six reels. P- G. Held.

Sterling theatre. Fairmount, Neb.—Neighborhood

patronage.

THE TRAIL OF THE LONESOME PINE:

Mary Miles Minter—Drew exceptionally well and

I think it pleased the majority at 10 and 35 cents.

Six reels.—S. G. Ihde, Photoplay theatre. Ashland,

Kans.—Small town patronage.

FAIR WEEK: Walter Hiers—Advertised it as

good as “Safety Last," and did not have anybody

dispute it. Very good. If Harold Lloyd had it,

would be the world’s biggest. Can buy at pro-

gram price. Don’t remember the length, but

it’s not the length that makes the picture.—J.

Christensen, Star theatre, Sandusky, Mich.—Small

town patronage.

PRODIGAL DAUGHTERS: Gloria Swanson

—

A picture that is worth showing. Two nights to

good business in town of 1200. Six reels.—George

Conover. Marva theatre, Marva, 111.—General pat-

ronage.

Pathe
THE BATTLING ORIOLES: Glenn Tryon—

A

comedy drama that should please everywhere.

Print good. Six reels.—W. T. Waugh, Empress

theatre, Grundy Center, la.—Small town patron-

age.

THE BATTLING ORIOLES: Glenn Tryon—
Can’t understand why this picture didn’t draw

for me. Maybe I showed it too early. Baseball
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season is the best time. Well produced. Act-

ing fine, especially Glenn Tryon. Plenty of

laughs. Six reels.—Holly A. Robinson, Majestic

theatre, Oran, Mo,—General patronage.

GIRL SHY : Harold Lloyd—A knockout. Har-

old Lloyd’s best. You can’t boost too much for

Lloyd pictures. Eight reels.—Holly A. Robinson,

Majestic theatre, Oran. Mo.—General patronage.

DYNAMITE SMITH: Charles Ray—Lay off

this one or pay for it and let ’em keep it. Ray
had better quit. Print good. Six reels.—W. T.

Waugh, Empress theatre, Grundy Center, la.—

•

Small town patronage.

HOT WATER: Harold Lloyd—Some show.

No better than some others he has made. He
takes well with the people and that is what we
want. We are satisfied if the patrons are and
they are asking for the next one. The only thing

is the big price that we have to pay. They
want it all and we get the small end.—F. N.
Harris, Amuse theatre. Hart, Mich.—General pa-

tronage.

THE WAY OF A MAN: Special cast—Did
not please here. Cut up too much. Print fair.

Seven reels.—W. T. Waugh, Empress theatre,

Grundy Center, la.—Small town patronage.

Preferred
CAPITAL PUNISHMENT: Special cast—Good

picture, but sad. Very thrilling climax.—W. F.

Loibl, Chimes theatre, Cedarsburg, Wis.—Mixed
patronage.

POISONED PARADISE: Kenneth Harlan—
Splendid mystery drama. Holds interest through-
out and has some fine comedy. Clara Bow al-

most captures the honors in this one. Splendid
cast and all do excellent. Carmel Myers ex-

quisitely beautiful. Hope Carmel reads this.

Maybe she will send me her photo. Seven reels.

—

H. G. Selk, Selk theatre, Scotia, Neb.—Small
town patronage.

ARE YOU A FAILURE: Lloyd Hughes—Here
is a good little comedy drama. Kept them laugh-
ing. Print fair. Six reels.—W. T. Waugh, Em-
press theatre, Grundy Center, la.—Small town pa-
tronage.

ARE YOU A FAILURE: Lloyd Hughes—This
is a splendid program picture and gave universal
satisfaction. Six reels.—S. G. Fry, Palace theatre,
Omaha, Tex.—General patronage.

THE VIRGINIAN; Kenneth Harlan—A good
Western. Can’t tell what its drawing power is,

as we had a blizzard the day before. Roads im-
passable. Had numerous comments on this—all

favorable. Seven reels.—H. G. Selk, Selk theatre,
Scotia, Neb.—Small town patronage.

THORNS AND ORANGE BLOSSOMS: Special
cast—They said it with thorns on this one. A
last minute switch. Print bad. Business bad.
I’m bad. Seven reels.—Frank Sabin, Majestic the-
atre, Eureka, Mont.—Small town patronage.

MOTHERS-IN-LAW : Special cast—Picture is

pretty fair. Scheming mamma-in-law saves the
day. Pleased the patrons. Nobody raved. Same
story. Rich slicker tries to steal another man’s
better half and almost got away with it. Oh,
these poor, unsuspecting wives. Six reels.—H. G.
Selk, Selk theatx’e, Scotia, Neb.—Small town pa-
tronage.

MOTHERS-IN-LAW: Special cast—Seemed to

please the majority and held up fairly well at
the box office. Six reels.—A1 C. Werner, Royal
theatre, Reading, Pa.—General patronage.

THE BROKEN WING: Kenneth Harlan

—

Strong program picture. Will please the big per-
centage of your patrons. Six reels.—H. G. Selk,
Selk theatre, Scotia, Neb.—Small town patronage.

Prod. Dist. Corp.
CHARLEY’S AUNT: Syd Chaplin—A cleanup

that builds business and comment, and the biggest
hit since ‘‘Tillie’s Punctured Romance.” Play it

plenty of days and advertise it big, for you have
bought something. There is not a scene in the
picture that can give offense to your most con-
servative patron. Seven reels.—Dwight B. Baker,
Circle theatre, Ottumwa, la.—High class patron-
age.

A CAFE IN CAIRO : Priscilla Dean—Priscilla
Dean very good. Story a little far fetched. But
it was a dandy good picture and pleased them—L. M. Jones, Arcadia theatre, Vandergrift,
Pa.—Geperal patronage.

WELCOME STRANGER: Special cast—This
comedy drama is clean and wholesome and enter-
taining and I believe it pleased as near 100 per
cent as any picture ever shown in my house. For
some reason it did not draw much above 70 per
cent of a normal Thursday business, but all who
saw it liked it and so did I, in spite of the fact

that it did not make me any money, and it must
have been a good picture, if I liked it without

a profit.—C. R. McHenry, Rosewin theatre, Dallas,

Tex.—Neighborhood patronage.

WELCOME STRANGER: Special cast—A very
ordinary program picture sold to me as a big

special. Didn’t get enough in at box office to pay
for film. Seven reels.—H. T. Hodge, Palace the-

atre, Abilene, Tex.—General patronage.

WELCOME STRANGER: Special cast—Here
was a dandy. It just hit our people in this town.

If it had been made on purpose for us it could

not hit better. It suited 80 per cent. The other

20 per cent was on the other side. This had lots

of good comedy. It will please any crowd, as it

is full of good, clean acting. A dandy.—F. N.
Harris, Amuse theatre. Hart, Mich.—General pat-

ronage.

TROUPING WITH ELLEN: Helene Chadwick
—This is a good, clean picture, well done, but did

not draw at all, and only seemed to please about

50 per cent of those who did see it. Can’t figure

out just what was the matter, for personally we

You can travel to this million- acre Rocky
Mountain playground, eastbound from the
Pacific Northwest or westbound from Chi-
cago, without change and without extra
fare on the de luxe New Oriental Limited
or other fine Great Northern trains. All ex-
pense paid tours of 1 to 7 days or longer
and Burlington escorted tours. Ask today

liked it. Seven reels.—J. E. Ridgeway, Lyric the-

atre, Coon Rapids, Iowa.—General patronage.

TROUPING WITH ELLEN: Helene Chadwick
—A very poor picture. Just ordinary program.
Paid big price and lost money. If you buy, buy
at program prices. Six reels.—H. T. Hodge.
Palace theatre, Abilene, Tex.—General patronage.

HOLD YOUR BREATH: Special cast—This is

a good one in the class of Harold Lloyd’s. Chock
full of pep and ginger. A dandy hair-raising
stunt. Don’t miss it.—F. N. Harris, Amuse the-

atre, Hart, Mich.—General patronage.

BARBARA FRIETCHIE: Florence Vidor—This
picture, properly exploited in my house, gave very
good satisfaction to an audience above normal,
both numerically and mentally. Very well pleased
with it.—C. R. McHenry, Rosewin theatre, Dallas,

Tex.—Neighborhood patronage.

SOFT SHOES: Harry Carey—Here is one that
is O. K. Very good one, suited 80 per cent. We
like Carey, as he is a clean actor. What hurts is

the way some put it over.—F. N. Harris, Amuse
theatre. Hart, Mich.—General patronage.

for free books or information on travel
between Chicago, Seattle, Tacoma, Port-
land, and Vancouver via Spokane, how to
go to Rainier or Crater Lake National Parks,
Alaska, California orThe Orient.Any ticket

or tourist agent, any Great Northern office,

or A. J. Dickinson, Passenger Traffic Man-
ager, St. Paul, Minnesota.
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Finest Train to Pacific Northwest—No Extra Fare
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THE LEGEND OF HOLLYWOOD: Percy Mar-
mont,—Absolutely the worst picture I ever played.

I can see no excuse for any company issuing such
a film as this and also having the crust to charge
the price they do. Take my advice, brother ex-
hibitors, and stay clear of this and, if you have
it booked, tell them to keep it even if you have
to pay for it. Six reels.—W. A. Doerschlag,
Strand theatre, Ransom, Kan.—Small town pat-
ronage.

LOVE’S WHIRLPOOL: James Kirkwood—Had
many favorable comments on this picture which
was bought at the right price and which drew
about 92 per cent of an average Saturday busi-
ness. Very satisfactory picture.—C. R. McHenry,
Rosewin theatre, Dallas, Tex.—Neighborhood pat-
ronage.

WANDERING HUSBANDS: Special cast—This
one was good. In fact suited 80 per cent. Some
did not like it, as it was too much drama, not
enough comedy.—F. N. Harris, Amuse theatre.
Hart, Mich.—General patronage.

WANDERING HUSBANDS: Special cast—
Business good ; title good ; picture good. Better
than lots of specials.—J. Christensen, Star the-
atre, Sandusky, Mich.—Small town patronage.

THE LIGHTNING RIDER; Harry Carey—How
the old boy does continue to draw. More power
to you, Harry, old kid. Outdrew Mary Pickford
in “Rosita.” That’s going some. Five reels.

—

A. J. M. Bean, Maple Leaf theatre, Mount Den-
nis, Ont., Canada.—Small town patronage.

Selznick
MODERN MATRIMONY: Matt Moore—Played

this one night, Friday, to an audience of about 80
per cent of a normal Friday. Did not see the
picture and did not have any comments either
way.—C. R. McHenry, Rosewin theatre, Dallas,
Tex.—Neighborhood patronage.

RUPERT OF HENTZAU: Special cast—Very
satisfactory offering. Bad snow storm caused
slump in business.—W. F. Loibl, Chimes theatre,
Cedarburg, Wis.—Mixed patronage.

WOMAN TO WOMAN: Betty Compson—^Very
good picture which for some reason did not draw
expenses. Possibly because it was too old.—C. R.
McHenry, Rosewin theatre, Dallas, Tex.—Neigh-
borhood patronage.

United Artists
THE THIEF OF BAGDAD: Douglas Fairbanks.—As a work of art, this grades plus perfect plus,

but I was disappointed at the business it did and
the reception they gave it. The fans never
warmed up at all until Doug did a Tom Mix
across the moonlit sands and led the Ku Klux
Klan to the rescue of Bagdad. I asked a lot of
the regulars why they didn’t come. “Saw it in
Lansing.—Didn’t like it.—Too fanciful.”—Roy W.
Adams, Pastime theatre. Mason, Mich.—General
patronage.

ROSITA : Mary Pickford.—Even little Mary
could not hold this one up. An awful flop for us.

Only half as good as “Tess.” Lost money second
night. Small towns, be careful. Eight reels.

—

A. J. M. Bean, Maple Leaf theatre. Mount Dennis,
Ont., Canada.—Small town patronage.

LOVING LIES: NO MORE WOMEN: Excep-
tionally good pictures. Title, “Loving Lies,”
somewhat weak, but posters good.—J. Christensen,
Star theatre, Sandusky, Mich.—Small town patron-
age.

ONE EXCITING NIGHT: D. W. Griffith.—One
grand lemon for us. Not a bad melodrama but
did not draw. Ten reels.—A. J. M. Bean, Maple

Leaf theatre. Mount Dennis, Ont., Canada.—Small
town patronage.

ONE EXCITING NIGHT: D. W. Griffith.—
Here is a real mystery play, but it is too long.

Holds their attention till the end. Print fair.

Eleven reels.—W. T. Waugh, Empress theatre.

Grundy Center. la.—Small town patronage.

ORPHANS OF THE STORM: D. W. Griffith.

—A good picture of its type, but they don’t want
this tyi)e now. Could be cut down. Print fair.

Evelen reels.—W. T. Waugh. Empress theatre.

Grundy Center, la.—Small town patronage.

THE MARK OF ZORRO: Douglas Fairbanks.
—Can be bought right and will make you a profit

regardless of the age of the picture. Good print

and service from Kansas City office. Eight reels.

—A. D. Brawner, Jewel theatre. Hooker, Okla.

—

Small town patronage.

THE LOVE LIGHT: Mary Pickford.—This star

has lost her drawing power but pleased those who
came. My advice is, buy it if it is old. Six reels.

—Holly A. Robinson, Majestic theatre, Oran, Mo.
—General patronage.

THE LOVE LIGHT: Mary Pickford.—Mary
has lost her drawing power in this town. Think
this partly due to the fact of her taking a child

role, when the public knows different. Also, to

the critical, her age shows. Just an average

Pickford picture.—J. Christensen, Star theatre.

Sandusky, Mich.—Small town patronage.

THE LOVE LIGHT: Mary Pickford.—The kind
of a picture that satisfies. It has a little bit of
everything in it. Seven reels.—W. J. McBrayer,
Auditorium theatre, Hamilton, Mo.—General pat-

ronage.

TESS OF THE STORM COUNTRY: Mary
Pickford.—Very good picture. Better attendance
than average at advanced admission. Many good
comments.—W. F. Loibl, Chimes theatre, Cedar-

burg, Wis.—Mixed patronage.

WAY DOWN EAST: D. W. Griffith.—The
popularity of this play will draw them in. Don’t

raise your admission price. Picture is too old to

stand it. At regular admission, will hear no com-
plaint. Eleven reels.—S. G. Fry, Palace theatre.

Omaha, Tex.—General patronage.

TESS OF THE STORM COUNTRY: Mary
Pickford.—It’s a shame for any producer to put
out films in the condition these were in and ex-

pect an exhibitor to run them. They wait until

film is in such condition we can’t get it through
the machine, and then they make the small town
exhibitor a price that we can afford to run it if

we can get it through. Look out for this print

out of Minneapolis.—W. I. Pflaum, Doric theatre,

Hannah. N. D.—General patronage.

Universal
DARING CHANCES: Jack Hoxie.—Excellent

film. This was Hoxie and, as usual, not so very
speedy, but he finally got into action about the

middle of reel four. The film was in good condi-

tion, excepting the patches were somewhat lose.

Two of these pulled with us. Film out of Mil-

waukee exchange. Five reels.—W. T. Davis &
Son, Rialto theatre, Sharon, Wis.—General pat-

ronage.

DARING CHANCES: Jack Hoxie.—This one
was a good one. Full of pep and ginger. Was
good all the way through. Suited all. We like

them full of snap.—F. N. Harris, Amuse theatre.

Hart, Mich.—General patronage.

DARING CHANCES: Jack Hoxie.—Good hard
riding Western that drew and pleased good Sat-

urday crowd. Good cowboy horse race that stood

the kids up. Six reels.—W. R. Rock, Opera House,
Oto, la.—General patronage.

THE HURRICANE KID: Hoot Gibson.—Now
here is another one and a corking good one. A
little poor directing in it but it got by. Some of
the directors do not use the natural way. I sup-
pose they think the people will not know, but
they do. If they would use just the natural way
of doing. A little too much misjudgment, and
they want the stars to do too much grand stand
playing. Does not go. No.—F. N. Harris, Amuse
theatre. Hart, Mich.—General patronage.

THE SIGN OF THE CACTUS: Jack Hoxie.—
Contrary to most reports, we found this a pleas-
ing Western picture. Five reels.—S. G. Fry, Pal-
ace theatre, Omaha, Tex.—General patronage.

THE WESTERN WALLOP: William Desmond.
—This one was a good one and suited all. It was
a good wallop. Pleased 100 per cent. All Uni-
versals are good ones.—F. N. Harris, Amuse thea-
tre, Hart, Mich.—General patronage.

THE FAST WORKER: Reginald Denny.—

A

splendid comedy.—Give us more of Denny and La
Plante. Seven reels.—G. P. Miller, Regent thea-
tre, St. Marys, O.—General patronage.

THE MEASURE OF A MAN : Special cast.

—

This one suited 90 per cent and that is what we
want. When the people come out and want more
like this one then we know that they are satisfied

and then so are we.—F. N. Harris, Amuse theatre.
Hart, Mich.—General patronage.

FIGHTING • FURY: Jack Hoxie.—Pretty fair

Western. Hoxie popular here and they come out
to see him.—R. L. Nowell, Idlehour theatre, Mon-
roe, Ga.—General patronage.

FIGHTING FURY: Jack Hoxie.—A good West-
ern. Plenty of action. This picture will go over
if your patronage like shoot ’em up pictures. We
were glad to see Helen Holmes again. Five reels.

—G. M. Castle, Gatliff theatre, Gatliff, Ky.—Gen-
eral patronage.

HIT AND RUN: Hoot Gibson.—Dandy. Liked
by young and old. Youngsters about raised the

roof when Hoot won the ball game. Six reels.

—

W. L. Douglas, Strand theatre, Newman Grove,

Neb.—Small town patronage.

HIT AND RUN : Hoot Gibson.—Now about all

that I can say will be to repeat what I have said

before—that my people like Gibson in any of his

plays but like him better in Westerns where he be-

longs. There is one thing I’m afraid of. that he
is getting some like Tom Mix. A grand stand
player does a good one then steps out and looks

wise and puts on that look, “Did you see me. I am
some actor don’t you think.” Hope he cuts it

out.—F. N. Harris, Amuse theatre. Hart, Mich.

—

General patronage.

THE RECKLESS AGE: Reginald Denny.—

•

Now here is a dandy. In fact, a crackerjack, it is

full of ginger and snap. Used a regular Ford in

the cast. It had all the wobble, like one I had

—

did all kinds of stunts. Don’t miss this one. It

is worth putting on and will get the money.

Everyone said a good one. Get more like it worth
the money.—F. N. Harris, Amuse theatre. Hart,

Mich.—General patronage.

A LADY OF QUALITY: Milton Sills.—

A

Jewel which is worthy of the name, even if it

was a costume play. Drew very satisfactorily and
pleased the majority.—C. R. McHenry, Rosewin
theatre, Dallas, Tex.—Neighborhood patronage.

THE FAMILY SECRET: Baby Peggy.—As
usual, the kid drew them out and the picture sat-

isfied. Six reels.—A. J. M. Bean, Maple Leaf

theatre. Mount Dennis, Ont., Canada.—Small town
patronage.

BUTTERFLY : Laura La Plante.—A very good

picture. Had many compliments on it. Person-

ally I think that Miss La Plante is great. Seven

reels.—G. P. Miller, Regent theatre, St. Marys, O.

—General patronage.

K-THE UNKNOWN: Virginia Valli.—Plenty

good enough to play any theatre anywhere, any

place, any time. Eight reels.—W. R. Rock, Opera

House, Oto, la.—General patronage.

SPORTING YOUTH: Reginald Denny.—A very

good picture, and film in good condition. Seven

reels.—M. W. A. theatre. Soldier, Kan.—Small

town patronage.

THE HUNCHBACK OF NOTRE DAME: Lon
Chaney.—A very fair production. If it hadn’t

rained for two days we would have made some
real money. Twelve reels.—M. W. A. theatre.

Soldier, Kan.—Small town patronage.

THE RIDIN’ KID FROM POWDER RIVER:
Hoot Gibson.-—If they keep Hoot in pictures like

this, don’t try to call him Edward. All of us.

Hoot, Universal and exhibitor will make more
money. Six reels.—A. J. M. Bean, Maple Leaf

theatre. Mount Dennis, Ont., Canada.—Small town
patronage.

THE RIDIN’ KID FROM POWDER RIVER:
Hoot Gibson.—Here is another of those good ones.

Suited 95 per cent and that is good. They said,

“Well, that was a dandy.” We use Universal’s
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Westerns every Saturday and have for a year. I

started using Universals when Carl Laemmle first

started in the game.—F. N. Harris, Amuse thea-

tre, Hart, Mich.—General patronage.

THE RIDIN’ KID FROM POWDER RIVER:
Hoot Gibson.—Rather disappointed in this. Hoot
is qnite a favorite here but this did not strike the
crowd as most of his do. Lacked the comedy ele-

ment. Six reels.—W. L. Douglas, Strand theatre,

Newman Grove, Neb.—Small town patronage.

THE RIDIN’ KID FROM POWDER RIVER:
Hoot Gibson.—A good Western, but not as good
as some that Hoot has made. They sure ruined
him when they put Hoot in society pictures. He
is about finished for me. Can’t get ’em in now.
Afraid it is another “Thrill Chaser.’’ Six reels.

—

J. G. Varnell, Princess thea.tre. Piedmont, Ala.—
Small town patronage.

THE RIDIN’ KID FROM POWDER RIVER:
Hoot Gibson.—This is as good as most of Gibsons.
Will please many. Six reels.—B. R. Parsons,
Grand theatre, Springfield, Minn.—General patron-
age.

THE FIGHTING AMERICAN: Special cast.—
A good comedy drama. Used as a benefit so can’t

state drawing power. Print good. Six reels.—

•

W. T. Waugh. Empress theatre, Grundy Center,
la.—Small town patronage.

THE FIGHTING AMERICAN: Special cast.—
Uncle Carl was right when he said he made the
picture for entertainment. He almost made a
farce out of it. Nothing to it. I would class it

as a common picture and a poor one at that.

Look out, you small exhibitors, and don’t get
stuck. They must have run it through a thresh-
ing machine. Seven reels.—J. G. Varnell, Princess
theatre, Piedmont, Ala.—Small town patronage.

DRIFTING: Pi'iscilla Dean.—A good program
picture. Pleased all. Plenty of thrills and sus-

pense in this one. Good for any day of the week.
Advertising on it is great. Any house should be
able to make money with this. Six reels.—Geo.
Khattar, Khattar’s theatre, Sydney, N. S., Canada.
—General patronage.

MERRY GO-ROUND: Mary Philbin.—A real

good picture of its type, but they don’t draw.
Print fair. Ten reels.—W. T. Waugh. Empress
theatre, Grundy Center, la.—Small town patron-
age.

HIS MYSTERY GIRL: Herbert Rawlinson.—
Good program and some comedy. Situations will

please. Not big, but they didn’t ask a big price

for this one. Five reels.—H. G. Selk, Selk thea-
tre, Scotia, Neb.—Small town patronage.

RIDGEWAY OF MONTANA: Jack Hoxie.—
This one is O. K. Will satisfy your Western
fans and the Lord knows they are a plenty in

your small towns. Best Hoxie I’ve ever played.

Six reels.—H. G. Selk, Selk theatre, Scotia, Neb.
—Small town patronage.

THE ACQUITTAL: Special cast.—A good pic-

ture on the mysterious order. Norman Kerry
good. Print good. Seven reels.—W. T. Waugh,
Empress theatre, Grundy Center, la.—Small town
patronage.

THE PHANTOM HORSEMAN: Jack Hoxie.—
Rather a weak sister. Nothing much in it. Not
even a good looking lady. You can get along
without this one nicely. Five reels.—H. G. Selk,

Selk theatre, Scotia, Neb.—Small town patronage.

EXCITEMENT: Laura La Plante.—Business
good considering Lent. Received many good com-
ments on this. This is the best star Universal
has. Some real excitement, too. Five reels.—

•

Holly A. Robinson, Majestic theatre, Oran, Mo.

—

General patronage.

BIG TIMBER: William Desmond.—One of

Vingie Roe’s stories of the North made into an
entertaining picture. Five reels.—P. G. Estee,

S. T. theatre. Parker, S. D.—Small town patron-

age.

THE TURMOIL: Special cast.—I class this one
as fair. No business. For some reason Universal

doesn’t draw well here. Seven reels.—G. P. Mil-

ler, Regent theatre, St. Marys, O.—General pat-

ronage.

THE DARLING OF NEW YORK: Baby Peggy.

—A good picture but star unknown. Pleased small

crowd. Print fair. Six reels.—W. T. Waugh,
Empress theatre, Grundy Center', la.—Small town
patronage.

THE ABYSMAL BRUTE: Reginald Denny.—
Our first feature with Denny and it pleased. Print

good. Eight reels.—W. T. Waugh, Empress thea-

tre, Grundy Center, la.—Small town patronage.

THE SIGNAL TOWER: Virginia Valli.—Here
is another Universal and it was a good one. Don’t

miss it, as it will please 100 per cent. In fact, I

find but a very few Universals that are not top-

notchers. That is what my patrons say.—F. N.

Harris. Amuse theatre. Hart, Mich.—General pat-

ronage.

Vitagraph
THE BELOVED BRUTE: Victor McLaglen.—

A very splendid picture of its kind and, boys, if

you have the kind of a house where they like

to see Buck Jones “knock ’em for a row” don’t

miss this picture, for this boy hits more of ’em

in 7 reels than ever were hit before.—C. R. Mc-
Henry, Rosewin theatre, Dallas, Tex.—Neighbor-
hood patronage.

TWO SHALL BE BORN: Special cast.—

A

good picture, but the name is absolutely poisonous.

“I don’t like these hospital pictures,” said the

fans, as they walked away from my billboard.

—

Roy W. Adams, Pastime theatre. Mason, Mich.

—

General patronage.

BETWEEN FRIENDS: Special cast.—A splen-

did picture which some people did not like, which
I played for two days at a loss of more than
$50.00. If you can get them in on it it will

please all of those who like real acting.—C. R.
McHeni-y, Rosewin theatre, Dallas, Tex.—Neigh-
borhood patronage.

FEARBOUND: Special cast.—A bunch of the
homeliest yeggs outside of San Quentin in this.

Not so good until the last reel, when the hero
is scared into putting up an awful scrap.—Roy
W. Adams, Pastime theatre. Mason, Mich.—Gen-
eral patronage.

PAMPERED YOUTH: Cullen Landis.—Do not
think much of this one. Patrons disappointed
and told me so. Very little action until the last

two reels. Ran Larry Semon comedy, “Horse
Shoes,” with above, which saved the day. Seven
reels.—J. E. Ridgeway, Lyric theatre, Coon Rap-
ids, Iowa.—General patronage.

BORROWED HUSBANDS: Special cast.—This
was a good one. A good society drama. Was full

of good lessons for all. Suited most of them.

—

F. N. Harris, Amuse theatre. Hart, Mich.—Gen-
eral patronage.

ON THE BANKS OF THE WABASH: Mary
Carr—Another good melodrama that made a good
program picture.—^Clifford L. Niles. Grand the-
atre, Anamosa, Iowa.—General patronage.

RESTLESS SOULS: Earle Williams.—Can’t
see much to this one. Split about 50-50. Print
good. Five reels.—E. Crawford, Y theatre. Ft.
Leavenworth, Kan.—General patronage.

THE LEAVENWORTH CASE: Special cast.—
A good detective story that made a good program
picture.—Clifford L. Niles, Grand theatre, Ana-
mosa, Iowa.—General patronage.

BEHOLD THIS WOMAN: Special cast.—Here
was a good one. Had some comedy. Sold house
out to Ladies’ Club for a theatre party. Do this
every year and is a good advertisement. I have
them take a show that is booked so it is a regular
show. We do not run it for open house ’till after
they are through.—F. N. Harris, Amuse theatre.
Hart, Mich.—General patronage.

Warner Brothers
ON THIN ICE: William Russell.—This is an

excellent picture and very well acted. I always
thougrht that William Russell would make pood
pictures if he could get in the right kind. Tom
Moore and Edith Roberts also took their parts
very good. Had many favorable comments. Seven
reels.—B. R. Parson, Grand theatre, Springfield,
Minn.—General patronage.

THE LOVER OF CAMILLE: Monte Blue.—

A

very good picture for a large city, -but punk for
a small town. My patrons don’t like to see Monte
Blue in this kind of role. It was really too deep
for all of us small town folks. No action what-

soever in it. Seven reels.—Chas. E. Lawrence,
Star theatre, Tuckerman, Ark.—General patron-
age.

FIND YOUR MAN: Rin-Tin-Tin.—A wonder-
ful dog in a weak story. It drew a big crowd
and pleased. A good Saturday night show. Seven
reels.—H. J. Eagan, American theatre, Wautoma,
Wis.—Small town patronage.

FIND YOUR MAN : Rin-Tin-Tin—Very satis-

factory in every respect. This dog is a splendid
actor. Drew and pleased.—C. R. McHenry, Rose-
win theatre, Dallas, Tex.—Neighborhood patron-
age.

FIND YOUR MAN; Rin-Tin-Tin.—Rin-Tin-
Tin at his best, and he is sure some dog. Drew
a nice business and pleased.—Clifford L. Niles,

Grand theatre, Anamosa, Iowa.—General pat-
ronage.

BRASS: MAIN STREET: Warner Brothers*
pictures are all real good, but these haven’t the
drawing power for me.—Holly A. Robinson, Ma-
jestic theatre, Oran, Mo.—General patronage.

BEING RESPECTABLE: Special cast.—Did not
please 50 per cent.—W. C. Perry, Tohula the-
atre, Tohula, Miss.—General patronage.

DADDIES: Mae Marsh.—One of the best
comedies we have run for several months. Wish
they all would please like this one.—W. C. Perry,
Tohula theatre, Tohula, Miss.—General patronage.

CONDUCTOR 1492: Johnny Hines.—Here you
have seven reels of what will please 100 per cent.

This really is a wonderful comedy. Believe it or

not, this fellow Hines has Lloyd and all other
comedians trimmed. Book this picture and cash

in on this money maker. Advertising on this is

good. Seven reels.—Geo. Khattar, Khattar’s the-

atre, Sydney, N. S., Canada.—General patronage.

State Rights
BATTLING BUDDY : Buddy Roosevelt.—Any

of you Texas boys who do not buy this from
Specialty will do your house and yourself an in-

justice. It’s a Western with a laugh from start

to finish and plenty of action. Wish I knew that

I had more like it coming. Five reels.—J. S.

Walker, Alamo theatre, Moody, Tex.—Small town
patronage.

BROADWAY GOLD: Elaine Hammerstein.

—

Good program picture with good photography and
everything, but failed to make us any money.
Seven reels.—J. E. Ridgeway, Lyric theatre, Coon
Rapids, Iowa.—General patronage.

CRASHING THROUGH: Jack Perrin—This
one I personally did not think much of. but the

paper was good. Film in fine shape. .Jack can

pull ’em in if you have got good paper of action.

Five reels.—J. G. Varnell, Princess theatre, Pied-

mont, Ala.—Small town patronage.

THE EARLY BIRD: Johnny Hines.—The best

Hines picture yet. Business was fine. We need
more like this. Seven reels.—G. P. Miller. Regent
theatre, St. Marys, O.—General patronage.

THE EARLY BIRD: Johnny Hines.—This is

absolutely a knockout. Listen, men, if you are

not playing all these Hines pictures you are mak-
ing the mistake of your lifetime. It is hard to

say which is the best, "The Speed Spook” or this

one. I believe, however, that this one has more
comedy but lacks the thrills of “The Speed
Spook.” Do not misunderstand me, though, as

this one has more than the ordinary amount of

thrills in it. Gee, if I had three or four more
stars with the following that Hines has I would
never have to worry any more. Again. I say
fine, fine, fine. Seven reels.—Chas. E. Lawrence,
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star theatre, Tuckerman, Ark.—General patron-

age.

EMPTY HEARTS: Special cast.—A very good
picture. Story good, with heart appeal. Not a

big special, but better than program and can be
bought right. Six reels.—H. T. Hodge. Palace
theatre, Abilene. Tex.—General patronage.

FIGHTING IN FRANCE: This is a good pic-

ture for a one night’s run. The title will draw
them in, but not on the second night. Five reels.

—V. R. Brennan, Fairyland theatre, Herculaneum,
Mo.—General patronage.

THE FOOLISH VIRGIN: Elaine Hammerstein.
—This is sure one interesting picture. Had some
very good comments on it. from the few who
were there. Six reels.—V. R. Brennan, Fairyland

theatre, Herculaneum, Mo.—General patronage.

THE FOOLISH VIRGIN: Elaine Hammerstein.
—Played this on Country Store night to 88 per

cent of an average audience. All were vei'y well

pleased and received some very kind comments.
Above the average program picture.—C. R. Mc-
Henry. Rosewin theatre, Dallas, Tex.—Neighbor-

hood patronage. .

THE MAN FROM TEXAS: Tom Mix.—To
those who know, the age of picture can be dis-

tinguished. The public, however, seem to eat it

up and had good comments on it, so why worry ?

Five reels.—J. Christensen, Star theatre, San-
dusky, Mich.—Small town patronage.

THE MAN THEY COULD NOT HANG: Special

cast—Now you Yankee exhibitors, when you get

a chance at this one nail it, ballyhoo it hal’d,

pack them in and make some money. As a pro-

duction it is no great shakes, but a lecturer and
singer travel with the picture and being a true

story of a man in England who they tried to

hang but could not, it draws like a porous plaster.

Seven reels.—A. J. M. Bean, Maple Leaf theatre.

Mount Dennis, Ont., Canada.—Small town pat-

ronage.

THE MIDNIGHT EXPRESS: Elaine Hammer-
stein—A very good and exciting picture, but

played in the wrong town. Hilbert is a great

R. R. town and they all went and they all told

me the mistakes they had in this picture. To
start with, the ad or one-sheet shows the passen-
ger train and engine going through a bridge,

which never happened, only a few box cars went
off the tracks. Also there was a different number
on the engine that killed the man than there was
on the engine where they washed the blood off.

And any time a freight train breaks apart, they
tell me, the train stops ; this one kept right on a
going. And they say you will always find a con-
ductor or a brakeman on the hind end of a
freight, but this train didn’t have any. So my
R. R. people that come to my show are shooting
it into me from all sides. Six reels.—Fred Boese-
lager, Hilbert Opera House. Hilbert. Wis.—Gen-
eral patronage.

PALS IN BLUE: Tom Mix.—This is a very
old Mix picture that is no good. By all means
do not play this picture if you are showing Tom’s
latest one. His old ones will sure kill the busi-
ness on the new ones. Five reels.—^Chas. E. Law-
rence, Star theatre. Tuckerman, Ark.—General
patronage.

THE RETURN OF DRAW EAGAN: William S.

Hart—Film good. This was a typical Bill Hart
Western and probably was first made a number
of years ago. It is a reissue and has a 1924
copyright. It will be 0. K., if your audience
likes Hart. This was out of Mid-West Dist. Co.,
of Milwaukee. Five reels.—W T. Davis & Son,
Rialto theatre, Sharon, Wis.—General patronage.

YOUTH FOR SALE: Special cast.—Didn’t do

anything here. Six reels.—G. P. Miller, Regent
theatre, St. Marys, O.—General patronage.

YOUTH FOR SALE: Special cast.—Very satis-

factory program picture which drew well and
pleased.—C. R. McHenry, Rosewin theatre, Dallas.

Tex.—Neighborhood patronage.

Serials

INTO THE NET: (Pathe) Edna Murphy.—The
best serial I have ever had in this house. My
patrons all say so. Business has increased greatly

since I started this. I am now on No. 7 and
it is getting better all of the time and my crowds
are getting bigger all the time. I sure hope the

next serial will be as good. Don’t see how one
could be better.—Chas. E. Lawrence. Star theatre,

Tuckerman. Ark.—General patronage.

THE RIDDLE RIDER: (Universal) William
Desmond—I can say what I want to about this

one. It is the best serial I have ever run in my
house. Played to a packed house. Chapter 8 and
still going strong. William is good. Book this

serial and give your patronage a treat. Two
reels.—J. G. Varnell, Princess theatre. Piedmont,
Ala.—Small town patronage.

Short Subjects
ASSOCIATED EXHIBITORS

NOW OR NEVER: Harold Lloyd.—A very
good comedy, but not enough of it. Three reels.

—W, J. McBrayer, Auditorium theatre, Hamilton,
Mo.—General patronage.

EDUCATIONAL
ABOUT FACE: Juvenile—This is a very good

comedy of a bunch of Boy Scouts and some
of their devilment. Two reels.—W. J. Shoup,
De Luxe theatre, Spearville, Kan.—Small town
patronage.

AIR POCKETS: Special cast.—Knockout coni-

edy. as most of Educational two-reelers are. Two
reels.—S. G. Fry, Palace theatre, Omaha, Tex.—

•

General patronage.

BARNUM JUNIOR: Juvenile.—A kid comedy
above the average. Two reels.—C. E. Holt, Legion
theatre. Elmwood, Wis.—Small town patronage.

CAVE INN : Worst comedy ever produced.

Leave it alone. One reel.—G. M. Castle, Gatliff

theatre, Gatliff, Ky.—General patronage.

FAMILY LIFE: One of the best comedies in a

long while. Mermaid Comedies are the best ones

for us. Two reels.—C. E. Holt, Legion theatre,

Elmwood, Wis.—Small town patronage.

FOR LAND’S SAKE: Lige Conley.—This pic-

ture for a comedy is one of the best we ever

have shown. It is a pleasure to sit during the

showing of a comedy and hear the audience give

their approval by their laughs as they did in this.

Two reels.—W. J. Shoup, De Luxe theatre, Spear-

ville. Kan.—Small town patronage.

JUDGE’S CROSS WORD PUZZLE: We have
used several of these and find them entertaining,

especially to cross word puzzle fans. One reel.

—

S. G. Fry, Palace theatre, Omaha, Tex.—General

patronage.

A JUNGLE ROMEO: Good. Best monkey
stuff I ever used. Two reels.—S. G. Ihde, Photo-
play theatre. Ashland. Kans.—-Small town patron-

age.

KILLING TIME: Lloyd Hamilton.—A fine

comedy. All of this company’s products are good.

Two reels.—C. E. Holt, Legion theatre, Elmwood,
Wis.—Small town patronage.

MIDNIGHT BLUES: Oh! how they laughed at

this. Print good. Two reels.—W. T. Waugh.
Empress theatre, Grandy Center, la.—Small town
patronage.

MY FRIEND: Lloyd Hamilton.—Here is one
that will please. Print good. Two reels.—W. T.
Waugh, Empress theatre, Gi’undy Center, la.

—

Small town patronage.

NAVY BLUES: Not so good. One or two
giggles and that is all. Print fair. Two reels.

—

W. T. Waugh, Empress theatre, Grundy Center,

la.—Small town patronage.

NECK AND NECK: Another good Mermaid.
In fact they are all good. Print good. Two reels.

—W. T. Waugh, Empress theatre, Grundy Center,

la.—Small town patronage.

NEVER AGAIN: A1 St. John.—Here is an ex-

tra good one and A1 always pleases. Print good.
Two reels.—W. T. Waugh, Empress theatre,

Grundy Center, la.—Small town patronage.

OH GIRLS: These Cameo one reel comedies
are good. If you use one reel comedies, buy
some of these. You will like them.—P. G. Held,

Sterling theatre, Fairmont, Neb.—Neighborhood
patronage.

THE OPTIMIST: Lloyd Hamilton.—Another
good one for Ham. Print fair. Two reels.—W’.

T. Waugh, Empress theatre, Grundy Center. la.

—

Small town patronage.

OUCH: This isn’t much of a comedy. It should
be rated as poor. One reel.—W. J. Shoup, De
Luxe theatre. Spearville, Kan.—Small town pat-
ronage.

PARDON US: Good as any one reel comedy.—

•

S. G. Fry, Palace theatre. Omaha, Tex.—General
patronage.

POOR BOY : Ham Hamilton.—Best Ham
Hamilton I ever used. Two reels.—S. G. Ihde,

Photoplay theatre, Ashland, Kans.—Small town
patronage.

POOR BUTTERFLY : For pure, unadulterated
comedy, this one is hard to beat. It’s a laugh
getter and is well worth putting on any program.
Two reels.—C. C. Johnson. Aume-U theatre, Mel-
ville, La.—General patronage.

STUPID BUT BRAVE: A1 St. John.—Good
slap stick comedy for Saturday night which got
a lot of laughs. Two reels.—A. D. Brawner,
Jewel theatre. Hooker, Okla.—Small town pat-
ronage.

STUPID BUT BRAVE: A1 St. John.—Here is

a real one. They sure did laugh at this. Print
new.—W. T. Waugh, Empress theatre, Grundy
Center, la.—Small town patronage.

THIS WAY OUT: Lige Conley.—This was a
real good comedy spoiled by smutty situations.

It seems that some of the producers positively

cannot make a comedy unless they inject some
smut into it. Two reels.—W. J. Shoup. De Luxe
theatre, Spearville, Kan.—Small town patronage.

FILM BOOKING OFFICES

FIGHTING BLOOD: George O’Hara.—Film
fair. We finished the first series of “Fighting
Blood” and find that they were all very good.
However, if they had had a more happy ending
for the last round it would have pleased better.

The guy that made the last round must have been
feeling blue. Two reels.—W. T. Davis & Son,
Rialto theatre, Sharon, Wis.—General patronage.

NEVER THE TRAINS SHALL MEET: Al-
berta Vaughn—Third “Go-Getter” and not up to

the standard set by the first two numbers of this

series. A home talent episode padded the first

reel and a half and left the action to the last

half of reel two. Patrons tired of seeing home
talent in the movies. Two reels.—C. C. Johnson,
Amuse-U theatre, Melville, La.—General patron-

age.

THE TELEPHONE GIRL: Alberta Vaughn.—
We are showing the second number of them and
they are going vei’y good, but my patrons say

they are not as good as “Fighting Blood.” We
will wait and see. Two reels.—W. J. Shoup, De
Luxe theatre, Spearville, Kan.—Small town pat-

ronage.

THE TELEPHONE GIRL: Alberta Vaughn.—
Am now on No. 6 and it is getting better all

the time. These pictures have surely built up a

wonderful business for me on Mondays. Per-

sonally, I like them as well as “Fighting Blood,”

but am not sure how my patrons feel about it.

Two reels.—Chas. E. Lawrence. Star theatre.

Tuckerman, Ark.—General patronage.

THE TELEPHONE GIRL: Alberta Vaughn.—
I have used five chapters of this series and I think

they are good entertainment and my patrons like

NOW BOOKING
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them. Brother exhibitors, buy them. F. B. O.

will treat you right. Two reels.—P. G. Held,

Sterling theatre, Fairmont, Neb.—Neighborhood
patronage.

FIRST NATIONAL
DAY DREAMS: Buster Keaton.—Buster has

been a good bet for me. The kids yell when his

name appears on the screen. Three reels.—George
Conover, Marva theatre, Marva, HI.—General pat-

ronage.

THE PILGRIM: Charles Chaplin.—Really bet-

ter than I expected. Drew mostly country people,

who seemed to enjoy it. Four reels.—W. L.

Douglas, Strand theatre, Newman Grove, Neb.

—

Small town patronage.

METRO GOLDWYN
THE HAUNTED HOUSE: Buster Keaton.—

Got more laughs than 90 per cent of the present

day two-reelers. Two reels.—S. G. Ihde, Photo-

play theatre, Ashland, Kans.—Small town pat-

ronage.

MUD AND SAND: Stan Laurel.—Good.—S. G.

Ihde, Photoplay theatre, Ashland, Kans.—Small

town patronage.

PARAMOUNT
THE VILLAGE CHESTNUT: Louise Fazenda.

—This is one of the funniest comedies I have

ever seen. It kept my house in an uproar from
start to finish. These comedies are old but they

don’t make them any better. I have played about

ten of these and have found only one or two punk
ones out of the bunch. All the rest were knock-

outs. Two reels.—Chas. E. Lawrence, Star the-

atre, Tuckerman, Ark.—General patronage.

PATHE
BRAINS AND BRAWN: Sportlight.—This is

nothing but a cheap advertisement of the Culver

Military Academy. Last week it was an adver-

tisement of some Girls’ School up in New Hamp-
shire. (“Nature’s Rouge.’’) If this bird Rice

has any dizzy idea he can get us to run any
advertisements for him and make us pay for them
he has another guess coming. A Sportlight. when
it is a Sportlight, is a dandy addition to any pro-

gram, but when these smart alecs who edit this

film make nothing hut an advertisement of it for

some training school, it is time to lay off ’em.

Just one more of these cheap propaganda films

and I’ll be setting in something else. Boys, lay

off these two or else send in your bills at regular
advertising rates. One reel.—Wm. E. Tragsdorf,
Trags theatre, Neillsville, Wis.—Small town pat-
ronage.

THE DARK HORSE: Aesop Fable.—A dandy.
Pleased all. These Fables are really good. Try
them out on your audience by giving them a sur-

prise.—Geo. Khattar, Khattar’s theatre, Sydney,
N. S., Canada.—General patronage.

DEAR OLD PAL: Snub Pollard.—A good
comedy, plenty of laughs. Pleased all. This Is

sure great. One reel.—Geo. Khattar, Khattar’s
theatre, Sydney, N. S., Canada.—General pat-
ronage.

THE FAMILY ENTRANCE: Charles Chase.—
This is pretty good. Has to do with the trials

and tribulations of the Jump family when they
decide to visit the movie. Although little Archie-
baldas is old enough to sprout a mustache, they
put him in short pants so they can put him
through on a kid’s ticket. Boy’s, it’s the same
thing that happens to us every night. Run it

for the moral effect it will have on the wise ones
who spend all their idle moments thinking up
some way to slip it over on us at the window.
One reel.—Wm. E. Tragsdorf, Trags theatre,
Neillsville, Wis.—Small town patronage.

FARMER ALFSO : Aesop Fable,—Good, great.
Pleased all. These cartoons sure do please.—Geo.
Khattar, Khattar’s theatre, Sydney. N. S., Canada.—General patronage.

HIT THE HIGH SPOTS: Spat Family.—Better
than some of their other ones. Print fair. Two
reels.—W. T. Waugh, Empress theatre, Grundy
Center, la.—Small town patronage.

THE HOLLYWOOD KID: Charles Murray.

—

Mack Sennett comedies are the best on the mar-
ket, fellows. They get more laughs than any
other comedies we have shown. This is an ex-
ceptionally good one. Two reels.—V. R. Brennan,
Fairyland theatre, Herculaneum, Mo.—General
patronage.

HUSTLIN’ HANK: Will Rogers.—As good as
the rest of his, and that isn’t saying much.
Print fair.—W. T. Waugh, Empress theatre,
Grundy Center, la.—Small town patronage.

IT’S A BEAR : Our Gang,—Another feather in
their cap. The Gang always pleases. Print fair.
Two reels.—W. T. Waugh, Empress theatre,
Grundy Center, la.—Small town patronage.

IT’S A GIFT : Snub Pollard,—A corker

;

pleased all. This surely made them laugh. One

reel.—Geo. Khattar, Khattar’s theatre, Sydney,

N. S., Canada.—General patronage.

LIZZIES OF THE FIELD: There is a lot of

fast, rough and tumble action in the second reel

of this. Pretty good. Two reels.—Wm. E.

Tragsdorf, Trags theatre, Neillsville, Wis.—Small
town patronage.

LOVE’S SWEET PIFFLE: Ralph Graves.—

A

good comedy. Better than “East of the Water
Plug.” Print new. Two reels.—W. T. Waugh,
Empress theater, Grundy Center, la.—Small town
patronage.

THE MYSTERIOUS MYSTERY: Our Gang.—
This is as good, if not a little better, than the

average on these. Micky, Joe and Farina stow
away on an airplane. Immediately the fun starts.

If anyone can sit through this without laughing,

there is sure something the matter with ’em. Two
reels.—Wm. E. Tragsdorf, Trags theatre, Neills-

ville, Wis.—Small town patronage.

OFF HIS TROLLEY: Ralph Graves.—The best

Sennett star to date. They sure laughed at it.

Print new. Two reels.—W. T. Waugh, Empress
theatre, Grundy Center, la.—Small town pat-

ronage.

$10 OR 10 DAYS: Ben Turpin.—Another
ringer for Ben. Above the average comedy. Print
good. Two reels.—W. T. Waugh. Empress the-

atre, Grundy Center, la.—Small town patronage.

UNIVERSAL
ANDY’S TEMPTATION: Our first Andy

Gump comedy. A good one that brought out the

laughs. Two reels.—Mr. and Mrs. E. Fox, Prin-

cess theatre, Obion, Tenn.—Small town patronage.

ANDY’S TEMPTATION : Joe Murphy.—A very
good comedy. It is not worth the price we had
to pay for it. It gets some laughs, but not as

many as it should for the price. Two reels.—G.

M. Castle, Gatliff theatre, Gatliff. Ky.—General
patronage.

LOFTY MARRIAGE: Another good one.

Print good. Two reels.—W. T. Waugh, Empress
theatre, Grundy Center, la.—Small town pat-

ronage.

PRETTY PLUNGERS: A good comedy with
the Follies girls. Print fair. Two reels.—W. T.
Waugh, Empress theatre, Grundy Center, la.—
Small town patronage.

TEXI 1 TAXI ! Our first Century and it satis-

fied. Print poor. Two reels.—W. T. Waugh,
Empress theatre, Grundy Center, la.—Small town
patronage.

TRAILING TROUBLE: Buddy Messinger.—
Buddy Messinger good in this one. Print good.
Two reels.—W. T. Waugh, Empress theatre,

Grundy Center, la.—Small town patronage.

WHAT’S THE USE?: Joe Murphy.—This is

the second one I have used and pleased 100 per
cent. ’Nuf sed! Two reels.—M. J. Babin, Fairy-
land theatre. White Castle, La.—General pat-
ronage.

WINNING HIS WAY: Jack Dempsey.—Do not
know just what to say about the Dempsey pic-

tures. The boys and men like them fine, but the
ladies do not. So there you are ! Two reels.

—

Mr. and Mrs. E. Fox, Princess theatre, Obion,
Tenn.—Small town patronage.

MISCELLANEOUS
THE JAZZ JANITOR: Hank Mann.—This was

just a fair comedy out of Ludwig Film Exchange
of Milwaukee and it probably pleased the majority
of our audience. Don’t book it unless you cannot
get anything else. Two reels.—W. T. Davis &
Son. Rialto theatre, Sharon, Wis.—General pat-
ronage.

CLASSIFIED
ADVERTISING

Five Cents per Word Payable

in Advance. Minimum Charge,

$ 1 .00 .

EQUIPMENT FOR SALE
FOR SALE: Two type S, Simplex motor

driven machines ; two Powers 6-A motor driven
machines; one Wurlitzer Model G Duplex Photo
Player ; six hundred upholstered theatre chairs

;

four hundred fifty-five veneer chairs; two 50-50

Flertner generators ; two G. E. Rectifiers and
tubes. Illinois Theatre Equipment Co., 12 E.
Ninth St., Chicago.

F'OR SALE: Theatre equipment of all de-

scriptions. Write us your needs. Immediate ship-

ments of used chairs at all times. Hoke Theatre
Supply Company, 845 S. State St., Chicago, 111.

FOR SALE: Elegant lot of upholstered opera
chairs, all guaranteed fine condition. Also 279
new veneer chairs half regular price. Bargain on
attraction sign ticket booth, generator, scenery,
music stands, etc. Write us your needs. Atlas
Moving Picture Co., 534 South Dearborn St.,

Chicago.

FOR SALE: Wurlitzer Orchestra complete
with all attachments. In excellent condition, just
overhauled. Roll mechanism and attachmeiUS
used less than one year. Good reason for selling

and priced reasonable. Orpheum Theatre, Rich-
land Center, Wis.

THEATRE FOR SALE
FOR SALE: 400-seat theatre and dance hall.

Only one in town. Population 1252. County
seat. $11,000. Good terms. E. C. Gehrke,
Davenport, Wash.

AT LIBERTY
EXPERIENCED theatrical publicity man de-

sires management of moving picture house in

New England. Formerly assistant publicity man
for circuit of seven houses. Reply promptly to

A. G. Teachman, Jr., 143 Rounds Street, New
Bedford, Mass.

VIOLINIST and Pianist at liberty. Man and
wife. Cue perfectly. Large library music. Wire
or write, C. C Nehls, Dubuque, Iowa.

THEATRE CLOSING May 1st—Union Pro-
jectionist desires permahent position with first

class theatre. Eleven years’ experience any make
projectors. Six years with present employer.
Married, steady and reliable. Can furnish best
references as to ability, habits and attention to

duty. E. W. Sanor, Box 421, Kankakee, III.
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CHICAGO PERSONALITIES
By G. C. •

The many friends of the late Verne W.
Langford of the Apollo, Marlowe and

Lyceum theatres, paid their last respects to

this sterling exhibitor at Oakwoods ceme-
tery last Tuesday. We knew of Mr. Lang-
ford only by reputation—it is our loss we
did not know him personally.

* * *

Chicago is to have another independent
exchange, so dame rumor has it. Henri Ell-

man is to head the new enterprise. Neither
the product nor the location of the ex-
change is known but we ha\ e a suspicion it

will be pictures some place in film row.
^ ^ ^

A young feller named Gumbiner, first

name Abe, worked along for twenty-five

years and then he overheard some of the

boys discussing “vacations.” Abe will try

anything once, so he packed a brand new
grip and hied himself to Hot Springs.
Stayed two weeks. “Vacation” is now an
adjunct of his vocabular>-.

^ ^ ^

Si Greiver does not confine his business
acumen to his film exchange alone. Si

has taken up horseback riding and is now
one of the feature productions of the bridle

path. Si had a perfect understanding with
the horse first, however—the understanding
being that the horse was to be there every’

time Si came down.
^ ^ ^

After witnessing a production called

“Chips that Pass in the Night” Jimmie
Murtaugh decided that a Tudor Ford was
much better adapted to his needs than
a Paige “Broom.” Now, instead of walk-

Heart to Heart Talks:

There are no tricks or stunts too

hard for REED HOWES!

Play “SUPER SPEEJD" and you

will be a REED HOWES BOOST-
ER.

SECURITY

PICTURES

808 So. Wabash Avenue, Chicago

ing around his chair, Jimmie gets in one
door and out the other.

Ever hear of Niles Center? It’s the ter-

minal of one of Sam Insull’s elevated lines.

That feller that you’ve got to push out of

the way at the exit is Edward HefTer-

kamp, formerly of the Rivoli, Elston ave-

nue, who is promoting an exclusive sub-

division for exhibitors, or a subdivision for

exclusive exhibitors. You call your shot.
* * *

Bill Bradley of the Crescent theatre, Ot-
tawa, Ilk, was one of the local visitors.

You've probably been to his town. At one
end a sign says “Welcome to Ottawa—
Please observe speed laws”

;
at the other

end it says, “Thanks—Come again.” If

you don’t read the first one carefully,

y’ou're delayed in seeing the other one.
* * Jjs

Since publication of a small item in this

column last week, Glenn Grohe has claimed
sole ownership of the now well-known
Grohe goat. Part of that there goat be-

longs to his sister, Eileen. Which part we
don’t know. Ernie presented the goat, let

him divide it.

* *

John Tozzi, than whom no man has done
more for the letter “Z,” took a little time
off from his Coliseum theatre at Toluca,
111., the past week and took in both sides

of film row.
^ ^

Barney Rovin of the Amus-U theatre of
Springfield, 111., upon his arrival in town
was presented with an invitation to appear
at a special showing in the speeder’s court.

Barney got in town about noon and
thought it would be all right to park his

car at Clark and Madison streets while the

folks were home to dinner.
sH *

Bill Sweeney has drawn up specifications

and asked for bids on a complete new out-

fit—something in harmony with the fancy
fixing’s they’re going to have when Ex-
hibitors Association of Chicago moves into

the new headquarters, sixth floor of the

Seeberger Building, May 1.

^ ^

W. W. Decker, special representative for

Fox News and Varieties, is in our midst.
^ ^ ^

Owen McKivitt of the Bijou theatre, Ra-
cine, Wis., was in town. We wanted to

ask him all about the home brew fight up
there but didn’t get to see him.

* *

Barney Rosenthal of the Columbia Pic-

tures Exchange, St. Louis, was renewing

NOW BOOKING

STOP
an

AL CHRISTIE feature

Directedby ScOtt SidllQ^
Ijdeased Jby^

~ PRODUCERS - DISTRIBUTING ~ CORPORATION

old acquaintances along the row. Barney,
as you will recall, was manager for Uni-
versal in the Missouri for nearly ten years.

=(! * *

A. Bailey of the Lincoln theatre, Val-
paraiso, Ind., dropped into several of the

exchanges. The Lincoln runs pictures, so

we suppose some business was done.

^ ^ ^

Security Pictures, Mandell presiding, has
announced the first Reed Howe “Super
Speed” for May release. We tried to get

Mandell to admit that he had already
signed some contracts and he finally ad-
mitted he had. Funny how reticent these
fellows are.

* * *

^lilton E. Cohn, country salesman for

Reelcraft, was on his semi-annual vacation
last week. When he packs his grip next
he will be all set ’til Rosh A Shone.

*

Prophetstown, LJ S. A., announced
Louis Roth, alluding to his point of origin
when he called on Morris Heilman last

week and booked the Art Mix productions.
Mrs. Roth accompanied the exhibitor on
his trip.

^ ^ ^

By the waj’, what’s become of friend
Heasman of the Colonial and Oak Lawn,
Dan\ille? The boys along the line are
wondering if he made a New Year’s reso-
lution swearing off coming to Chicago.

* * *

Some of the other boys in town this

week were Vernar Hicks of the Valley,
Spring Vally, 111.; Charles Kuchan of the
Capitol, Canton, and Charles Nathan of
Peoria, the amiable president of the M. P.
T. O. of Illinois.

^ ^ ^

Spring fever, ever have it? They don’t
quarantine you but they might as well.
You don’t do nothing anyway. Didn’t have
it ’till they turned this job of Shreck’s
over to me.

* *

Speaking of Shreck. He’s out and will

be with you this week. That let’s me out.
Want to thank heartily the two boy re-

porters, Tom Mitchell and Joe Lyon.

G. C.

batting for

J. M. S.

Ginsberg
“Love Gamble” Heads Banner List

Production is starting on “The Love
Gamble,” taken from Mazie Greig’s “Peggy
of Beacon Hill,” and on “The Checkered
Flag,” out of John Mersereau’s novel.
“The Love Gamble” leads the Banner Pro-
ductions for 1925-26.

Leading Productions Chosen

“Brooding Eyes” and “Whispering Can-
yon” will be the third and fourth on the
Banner Productions list for the Henry
Ginsberg Distributing Corporation. The
fifth will be produced under the working
title of “Salvage,” while the sixth and last

is being chosen now.

Royal Group Being Picked

Shooting starts May 1 on the second
group of six Royal pictures.

Van Pelt Productions
Three Series in Production

Twelve Witwer stories, 12 Gold Medal
and 12 “Biff” comedies are being produced
by Van Pelt Brothers for Sam Bischoff.

Gotham
Gothams Bought for Kansas

E. C. Rhodan of Midwest Film Distrib-

utors, Inc., of Kansas City has contracted

for six Gotham Productions for Western
Missouri and Kansas.



As Good As

In describing Eastman Positive

Film you never have to say/‘It’s as

good as such and such film.”

Therejust isn’t any question about

the outstanding superior photo-

graphic quality of Eastman Film.

And you know when the print is

on the genuine — the identi-

fication “Eastman” “Kodak” in

black letters in the margin tells you.

EASTMAN KODAK COMPANY
ROCHESTER, N. Y.



Grantland *R.ice’-i SporiU^htji
One ^eeU E^ery Other WeeK,

The lure, the thrill, the beauty and the delights of out-

door sports presented in a new way, and edited by the

best-known sporting editor in the country.

Everyone is charmed with them.

Why shouldn’t they be? See “Neptune’s Nieces,” a

current release. You’ll hnd it extraordinarily beautiful

and interesting.

Produced by J. L. Hatukjn-ron
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SERVICE
One of the most im-

portant reasons why
a majority of theater

owners are choosing

Unit Organs
is that it matters not

where they are lo-

cated there always is

a Wurlitzer branch
house nearby, and
Wurlitzer interest in

Wurlitzer Organs
and their owners
never ends.

Ask Any Wurlitzer Organ Owner!
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GET MORE PROFIT
FROM YOUR THEATRE

FIVE HUNDRED DOLLARS SAVED
in one year is just that much more profit derived from
your theatre. You can effect this saving in your oper-

ating expenses as many theatre owners are now doing.

Use Incandescent Lamp Projection and Edison MaZDA
Motion picture lamps. This highly efficient and thor-

oughly satisfactory mode of projection cuts operating

costs from 33% to 75%.

INCANDESCENT LAMP PROJECTION
has been thoroughly tried and proved by the most
critical of judges; it is the representative, in its field,

of advanced engineering.

EDISON MAZDA LAMPS for Motion Picture

projection provide a steady and evenly distributed

light on the screen, completely eliminate flicker and
shadows, and give soft white light that is entirely free

from glare.

AS A PROGRESSIVE EXHIBITOR
you must be interested in Incandescent Lamp Projec-

tion. Get full particulars by applying to your nearest

Supply Dealer or mailing the attached coupon. Act
today. Increase the profits of your theatre and im-

prove your projection.

900 watt Edison
Mazda Motion
Picture Lamp

EDISON MAZDA LAMPS
A. GENERAL ELECTRIC PRODUCT

i Publicity Dept.,

I Edison Lamp Worp. s of General Electric

I
Company,

I
Harrison, New Jersey.

I
Please send us your free set of books on
incandescent lamp projection.

I

Name

I
Address

I

I
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ROCKBESTOS
-the asbestos covered wire^

Kliegl uses Rockbestos
Rockbestos—the asbestos covered wire, has

been adopted as standard for Kliegl Lights.

In keeping with their policy to maintain a

high standard for their products, Rockbestos

cable met in every particular the tests re-

quired, and Kliegl lights are equipped with

Rockbestos—the everlasting wire.

Motion Picture Cable
Spot Light Cable
Fixture Wire

A Kliegl Spot Light
equipped with

Rockbestos Cable

ROCKBESTOS PRODUCTSCORPORAT I ON
5942 Grand Central Term. Bldg., New York NEW HAVEN, CONN. 7 1 1 First National Bank Bldg., Chicago
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Atmospheric Conditioning Apparatus

Is Employed in Securing a Most Astounding Effect

The Capitol Theatre, Chicago

In the design and equipment of this

most beautiful and novel Theatre,

the Architect, John Eberson,

aimed to make it atmospheric in

every sense.

Webster Air Washer

The outdoor effect of an Italian

garden with sky and moving
clouds, revealing now and again

the starry heavens is made more
real and natural by the introduc-

tion of sweet balmy air, body
odors are replaced by an atmos-

phere tempered to the season
represented by this “Rinascita”

masterpiece.

The builder and the artist had the

co-operation of the electrician with
his wonderful lighting effects and
the Engineer giving the final touch

so natural as to make one feel he

was in the great out-doors. This

last feature was made possible by
the installation and operation of

equipment furnished by the

ATMOSPHERIC CONDITION-
ING CORPORATION.

Reprint of Article Describing NEW CAPITOL THEATRE in CHICAGO Which Appeared in March 28 th

BETTER THEATRES Will Be Sent Upon Application

53 WEST JACKSON BLVD. CHESTNUT AT FIFTH ST.

CHICAGO PHILADELPHIA
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Practical Theatre Seating
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The seating of the Capitol Theatre at Logan, Utah, is a fine example of how
Heywood-Wakefield Opera Chairs may be adapted to a decorative scheme^

No matter what your plans, there is a Heywood-Wakefield chair-design to ex-

actly meet your particular seating requirements. They are designed to secure

the limit of comfort, appearance and seating capacity. It is just such engineer-

ing problems as yours which are being solved for Theatre owners by Heywood-
Wakefield seating experts. This service, backed by our 99 years of seat-building

experience, is furnished without charge or obligation, through

HEYWOOD-WAKEFIELD WAREHOUSES
BALTIMORE, MD. 1 13 W. Conway St. KANSAS CITY, MO.
BOSTON 45, MASS. Winter Hill LOS ANGELES, CAL.

Display Floor, 1 74 Portland St. NEW YORK, N. Y.
BUFFALO, N. Y. Wells and Carroll Sts. PHILADELPHIA, PA.
CHICAGO, ILL. 2653 Arthington St. PORTLAND, ORE.

Display Floor, American Furniture Mart SAN FRANCISCO, CAL.
ST. LOUIS, MO., Sixth and O’Fallon Sts.

1310 W. Eighth St.

215 East 6th St.

516 W. 34th St.

244 So. 5th St.

148 No. Tenth St.

737 Howard St.

.-«,T1TF—

=L__ -3ii.lS

"iim. — •
' —^1

1 1 fd t

ssfe



April 25, 1925 EXHIBITORS HERALD 7

A monthly supplement of Exhibitors Herald, published for the information and

guidance of exhibitors in matters of theatre construction, operation and equip-

ment and to promote the ideal of greater and finer theatres.
j

Editor Advertising Manager Eastern Representative

Harry E. Holquist Charles B. O’Neill Frederick M. Savage

Published by the Exhibitors Herald Co.; Martin J. Quigley, Editor and Publisher; Edwin S, Clifford, Managing Editor; George Clifford,

Business Manager.

0/ Interest to

All Theatre Owners

The Milwaukee Equipment Show

The exhibit of motion picture

equipment and accessories to be

held in Milwaukee next month

represents the biggest effort to date of

motion picture equipment dealers and

manufacturers to bring before the

attention of the trade at large, prog-

ress made in the development and per-

fection of devices which enable a

smooth and harmonious theatre per-

formance. Working as a unified or-

ganization the equipment branch of

the motion picture industry has

planned a business display that cannot

fail to interest every business-man ex-

hibitor in the country.

In arranging the equipment show
simultaneously with the convention of

the Motion Picture Theatre Owners
of America an important step has been

taken which it is hoped will serye to

magnify to the industry the educa-

tional value which can result from an

affair of this kind. Successful show-
manship, long thought of only in terms

of film exploitation and advertising is

vitally linked with a thorough under-

standing and appreciation of theatre

equipment, its correct application and
the general efficiency of theatre build-

ing management. These are things

that can be profitably learned at a

business show such as exhibitors vis-

iting Milwaukee May 12 to 17 will

witness. A
This “Better Theatres” section- of?

Exhibitors Herald, published . fdr^

the information and guidance of the-

atre owners in matters of theatre con-

struction, equipment, operation is con-

fident in the belief that this industry

in the interests of motion picture

progress, needs, as an annual affair.

In This Issue
The Milwaukee Equipment Show,
by H. E. Holquist.

Milwaukee to Be Scene of Big
Equipment Show Next Month.

“Better Theatres” Directory of
Exhibits.

What the First Analysis of Stop
Chart Records Reveal.

The Projectionist’s Exchange.

Projection Record System Used
by Southern Theatre Chain.

Practical Suggestions for Effec-
tive Theatre Signs, by W. M.
Potter.

Constructional Features of the
Standard 1,000 Seat Theatre, by
G. E. Eichenlaub.

New Line of Firesafe Equipment
Made for Projection Booths.

What to Do When You Open That
New Theatre, by William R.
Weaver.

Sign Gives Dignity to Request for
Silence.

Architects Give Views on Fea-
tures of Modern Theatre in Sur-
vey.

Exhibitors Describe Features De-
sired in New Theatre.

“Better Theatres” to Publish
Prize Winning Auditorium De-
signs.

Begin Work in October on Para-
mount’s New $13,500,000 Home.

a Theatre Building.

Five New Theatres in Expansion
Program of Crandall.

Increasing Your Patronage by
Mail Advertising, by Art Davis.

Exhibitors Information and Cata-
logue Bureau.

an exhibit of equipthent and ‘appli-

ances of the type which we believe the

Milwaukee show will be a forerunner.
The educational features of a business

show, long recognized in many lines

of business, cannot but exert the same
helpful influence in this business in

promoting increased popularity of mo-
tion picture theatre attendance

throughout the country. Remarkable
progress has been made in the con-

struction and equipment of motion
picture houses but there is yet much
room for improvement. Particularly

is this true along lines involving over-

head and operating expense. Modern
methods for reducing theatre expense,
time and labor saving devices and
actual demonstrations of increased

efficiency in various departments are

factors integrally knotted with theatre

success which the equipment show
will visualize to the exhibitors advan-
tage. Every theatre owner will be well

repaid by visiting the Milwaukee
equipment show, seeing what the mar-
ket has to offer in the way of new
equipment with a view to providing
•himself with greater knowledge and
information that he may better and
more profitably serve his patrons.

With the approach of warm weath-
er natural competitive elements of the

theatre will be asserting themselves.

It is then that proper theatre atmos-
phere,—the physical features of the

house which make for entertainment

under desirable conditions will be the

dominant factors in determining con-

tinued attendance. The equipment

show will provide many pointers for

the progressive exhibitor that will

help make the coming summer the

most successful experienced.
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Autiitoriuni of the Schoc hikuga

Foreign diniitg in theatre fmilding.

Comfortable lounge in Jaifunese theatre.

Box office of the Schochikuga theatre.

BETTER THEATRES

Pictorial
JAPAN'S FINEST THEATRE was recently opened
in the city of Osaka. It is known as the Shochiku-
ga. M. Shirai is president of the company operat-
ing the house.

The theatre seats 2.500 and has such modern fea-

tures as elevators, lounges and dining room. Para-
mount’s “The Ten Commandments” was a recent
attraction which drew great crowds.

Crowds at showing of Paramount* s **The Ten Commandments**,

Exterior of the Schochikuga theatre. Orchestra and stage of the Schochikuga,
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Milwaukee to Be the Seene of Big

Equipment Show Next Month
Association ofMotion Picture Equipment Dealers and Manufacturers

Stages Large Display at Milwaukee During Convention of

Motion Picture Theatre Owners of America

By H. E. HOLQUIST
Editor of Better Theatres

I
'T^-HE motion picture industry, or

1 at least a great part of it, will

. move to Milwaukee next month. The
occasion for the migration to the

Badger State metropolis is the triple

I

convention of the Motion Picture

Theatre Owners of America, the In-

dependent Producers and Distributors’

Association and the annual convention

^

and display of motion picture equip-

ment arranged by the Association of

Motion Picture Equipment Dealers of

! America.
; According to the offices of the Mo-
> tion Picture Theatre Owners of

i

America about 3,000 members of the

j

organization, from Broadway to

Frisco will be in attendance. The
Equipment Dealers Association fig-

ures on some 300 manufacturers and
dealers from equally scattered sections

of the country while the Independent
Producers and Distributors Associa-

tion sends out word that they will be

represented down to the farthest ex-

change.
* * *

The big attraction at Milwaukee
will be the equipment show staged by
the equipment dealers and the manu-
facturers association. More than sixty

leading manufacturers and dealers

will display their products and all re-

ports from headquarters of the Asso-

,
elation indicate that the Milwaukee
show will be the biggest display of
motion picture equipment ever staged.

A list of manufacturers and dealers

who will exhibit, together with their

,

space number, the products they will

show and where they may be reached

,

is published on another page in this

i department. This information, pre-

I
pared as an aid to those visiting the

^
equipment show will be found val-

uable in expediting location of booths
and the personnel of

various organizations

\ who will be in Mil-

waukee. Additional
names to this, direc-

^
tory, received too late

.r for press' time, will

5 be published in the

I Theatre Equipment
* and Construction de-

i partment of Exhib-
itors Herald.

Convention Facts

in Brief
Place: Milwaukee Auditorium,

Milwaukee, Wis.

Time: May 12 to 17, inclusive.

Organizations Attending: Asso-
ciation of Motion Picture Equip-
ment Dealers of America and
Manufacturers Division; Motion
Picture Theatre Owners of Amer-
ica; Association of Independent
Motion Picture Producers and Dis-
tributors.

Feature: Equipment show of

more than sixty displays staged by
equipment manufacturers and deal-

ers.

Banquets: Equipment Associa-
tion,. Friday evening. May 15.

M. P. T. O. A. at Gimbel Brothers,
Wednesdav evening, Mav 13.

M. P. T. 'O. A. ball. May 14, at

Wisconsin.

Headquarters: M. P. T. O. A.

at Wisconsin hotel. Equipment
Association at Republican and Mil-

ler hotels.

General: Free parking space for

800 automobiles is provided adjoin-

ing Milwaukee auditorium.

Working hand in hand the Asso-
ciation of Motion Picture Equip-
ment Dealers of America and the

M. P. T. O. A. have virtually com-
pleted all arrangements for the big

affair. Special rates over the rail-

roads to Milwaukee have been ar-

ranged for. Equipment Dealers and
Manufacturers will be on hand Mon-
day morning. May 11, setting up
booths and completing final prepara-

tions for the official openin'g of the

show and the theatre owners conven-
tion May 12. The supply dealers will

not begin their official business ses-

sions until May 14 but the equipment

show will carry through from Tues-

day and including Saturday.

The equipment display will be the

first one sponsored by the equipment

dealers’ association to be held simul-

taneously with an exhibitor organiza-

tion convention since the formation

of the former association in Indian-

apolis three years ago. Last year the

equipment industry held an exhibit in

Cleveland which was attended mostly

by dealers and manufacturers. It is

the aim of the association to make the

equipment show a big annual affair

and it is believed that the presence of

theatre owners in Milwaukee will lend

impetus to this movement through

observing the scope and class of the

show.
* * *

On the program of business at the

meetings of the eejuipment dealers

association is the election of officers

for both the dealers and the manu-
facturers division. New by-laws are

also to be drafted for both divisions

of the association. New officers

chosen will not assume their posts

until July 15.

The banquet of the equipment
dealers association will be held Friday

evening. May 15. The definite place

for the holcling of the banquet was
still in the hands of the committee at

press time.

Under a special arrangement made
with the Milwaukee auditorium meals

are to be served in the hasement of

the building at prevailing prices.

Various arrangements covering en-

tertainment activities in connection

with the convention are now receiving

the attention of the entertainment

committee which consists of Sam
Lears, chairman, H. A. R. Dutton,

B. A. Benson, R. Pearlman, J. E. Mc-
Auley, L. P. Lang-
ford. and Jack Stall-

ings-

.\c cording' to ad-

vance reports the

association’s treasur-

er, H. A. R. Dutton,
will have a particu-

larly favorable re-

port to render. It is

understood that the
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The Milwaukee auditorium, Milwaukee, Wis., where equipment dealers and manufacturers, exhibitors and producers will

gather May 12 to 17 for the big equipment show and conventions of the Association of Motion Picture Equipment Dealers
of America, the Motion Picture Producers and Distributors Association. The auditorium occupies a square block and is

said to be the only large building in the country containing eight separate halls under one roof, each hall contiguous to

the other.

association is not only in an excel-

lent condition financially, but that

the past few months have seen it

grow into a strong and united body,

the continued expansion of which
there is little doubt.

The Milwaukee auditorium, which
will house the conventions and the

equipment show, is unique among
buildings of its class in America. It

is declared to be the only large

building in this country containing

8 separate halls under one roof, each
hall continguous to the others.

The Auditorium occupies an entire

square in the heart of Milwaukee’s
business section and is within easy

reach from all parts of the city.

Street car lines run all along two sides

of the building and others are within

one and two blocks of it. Entrance
is available on four sides of the struc-

ture.

The Main Arena, the largest hall,

Henry J. Smith, president of the Asso-
ciation of Motion Picture Equipment
Dealers of America.

has a seating capacity of 8,000 people ;

John Plankinton Hall, 1,112; Solo-

mon Juneau Hall, 900; Byron Kil-

bourn Hall, 900; Peter Engelmann
Hall, 850; George H. Walker Hall,

300; Market Hall, 1,500; Mechanic’s
Hall, used mainly for exhibition pur-

poses is not included here.
* * *

The total exhibition space available

is 104,952 square feet, the Arena af-

fording 29,242 feet. Mechanics Hall,

46,800; Market, 9,655 square feet;

Building Code Will

Be Discussed bv
Stineman

Norman M. Stineman, mem-
ber of the American Society
of Civil Engineers and a mem-
ber of the “Better Theatres”
Advisory Staff, will begin
publication in the May num-
ber of “Better Theatres” of a
series of articles analyzing
theatre building regulations.
An authority on fireproof and
general construction, Mr.
Stineman will present an in-

teresting and informative dis-

cussion of reasons and causes
behind the various phases of

present day building regula-
tions as they effect theatres.

Previous articles contrib-

uted by Mr. Stineman to this

“Better Theatres” are “Fire
Resistive Classifications to

Guide Theatre Builders” pub-
lished July 21, 1923; “Making
the Theatre Fireproof—Floor
and Roof Construction,” pub-
lished Sept. 15, 1923, and
“How Fireproof Construction
Can Be Had at No Greater
Cost,” published February 2,

1924.

Juneau, 5,400; Kilbourn, 5,580; En-
gelmann, 8,520; Walker, 2,575; Plan-

kinton Hall is the only one which con-

tains fixed opera chairs.

Eour halls will be occupied by the

convention of the Association of Mo-
tion Picture Equipment Dealers of

America, Inc. The exposition of the

latest in motion picture equipment will

be set forth in Kilbourn, Juneau and
Walker halls, all on the first floor.

Engelmann Hall, on the second floor,

will be used for the various business

sessions.

Name of Evenheeter
Firm Changed

The Cramblet Engineering Corp. is the

new name of the Evenheeter Manufactur-
ers which recently moved from Beloit,

Wis., to 179 Fourth street, Milwaukee,
where the factory of the company is now
located. The office of the company has
been moved to 177 Fifth street, Milwaukee.

Sam Lears, president of the Manufac-
turers Division of the Association of
Motion Picture Equipment Dealers of
America.
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BETTER THEATRES

Directory of Exhibits
When you are at the Milwaukee Equipment Show the Directory of Exhibits presented hy “Bet-

ter Theatres” herewith will help you find tlie things you are interested in and the persons you will

want to see. The Directory gives you, in alphabetical order, the names of manufacturers and dealers

exhibiting, the products they are showing and names of individuals from the various organizations in

attendance at the booths.

Additional copies of “Better Theatres” with this directory may be obtained on your arrival in

Milwaukee at the Exhibitors Herald booth in Lobby at Milwaukee Auditorium.

(Key to Abbreviations: K. H.—Kilhourn Hall. .1. H.—Juneau Hall. W. H. —Walker Hall.

SPACE 3 K. H.

ACME MOTION PICTURE PROJEC-
TOR COMPANY,

1134 West Austin Ave., Chicago, 111.

PRODUCTS:
Acme S. V. E. Motion Picture and Stereopticon
Projector, Acme Model No. 12 Motion Picture
Projector.

ATTENDING
CONVENTION HOTEL
Major L. A. Boening
Stephen C. Ladd

SPACE 217 J. H.

ADDRESSOGRAPH CO
900 W. Van Buren St,, Chicago, 111.

PRODUCTS:
Will demonstrate and display a complete line of
Electric Driven and Hand Operated Addresso-
graphs; also a Graphotype Machine.

ATTENDING
CONVENTION HOTEL
.\rt Davis Plankington

SPACE 228 J, H.

ARLINGTON SEATING CO.,
Arlington Heights, 111.

PRODUCTS:
Arlo Line of Chairs for Motion Picture The-

atres.

ATTENDING
CONVENTION HOTEL
Sam Lears Republican

SPACE 224 J. H.

AUTOMATIC DEVICES CO.,
Allentown, Pa.

PRODUCTS:
A, D. C. Automatic Curtain Control Equipment.
A. D. C. Roll E. Z. Curtain Track. Two-in One
Arm Rests for Theatre Seats.

ATTENDING
CONVENTION HOTEL
Irving Samuels Republican

SPACE 207 J. H.
BARTOLA MUSICAL INSTRU-
MENT CO.,

314 Mailers Bldg., Chicago, 111.

PRODUCTS:
Barton Organ Console and Barton Organ Con-
sole Lift.

ATTENDING
CONVENTION HOTEL
A. J. Abrams Wisconsin
W. G. Maxcy Wisconsin
K. G. Kurtz Wisconsin
F. Weickhardt Wisconsin
G. E. PoMMARANE Wisconsin
Dan Barton Wisconsin

SPACE 4 K. H.
BAUSCH & LOMB,
Rochester, N. Y.
PRODUCTS:
Cinephor Lenses.

ATTENDING
CONVENTION HOTEL

T. L. Nixon
W. T, Jane

SPACE 28 K. H.
THE BRANDT automatic
CASHIER,

Watertown, Wis.

PRODUCTS:
The Branch Automatic Cashier (New Theatre
Model).

ATTENDING
CONVENTION HOTEL
E. J. Brand, President

Milwaukee Athletic Club
A. J. McAdams, Division Manager

Milwaukee Athletic Club
F. R. Hunter, Division Manager

Milwaukee Athletic Club
E. W. Quick, Secretary

Milwaukee Athletic Club
O. E. Hoffman, Assistant Secretary

- Milwaukee Athletic Club
A. M. Ellington, Sales Pro. Manager.

Milwaukee Athletic Club
W. Guetzlaff, Service Manager

Milwaukee Athletic Club
W. G. Halfpap, Factory Superintendent

Milwaukee Athletic Club

SPACE 24 K. H.

BRENKERT LIGHT PROJECTION
CO.,

Detroit, Mich.

PRODUCTS:
Brenkert Effect Projectors, Lantern Slide Pro-
jectors, Spot and Flood Lamps, F'lood Lamps,
Stage Lighting Equipment.

ATTENDING
CONVENTION HOTEL
Karl Brenkert
Joseph Brenkert
O. L. Briggs

SPACE B IN W. H
CARBON PRODUCTS CO.,
Lancaster, Ohio
PRODUCTS:
Projector Carbons.

ATTENDING
CONVENTION HOTEL
H. B. Hileman

SPACE H AND I IN W. H.

JAMES H. CHANNON MFG. CO.,
223 W. Erie St., Chicago, 111.

PRODUCTS:
Electrically operated draw curtain machine and
equipment.

ATTENDING
CONVENTION HOTEL
N. C. Nussbaumer

SPACE 16 K. H.

R. W. CLARK MFG. CO.,
1774 Wilson Ave., Chicago, 111.

PRODUCTS:
Announcement Boards, Directories,. Name
Plates.

ATTENDING
CONVENTION HOTEL

J. A. Weber.

SPACE 7 K. H.

DA-LITE SCREEN & SCENIC CO.,
922 W. Monroe St., Chicago, 111.

PRODUCTS:
Motion Picture Screens.

ATTENDING
CONVENTION HOTEL

J. C. Heck Republican
A. L. DeBerri Republican

SPACE 226 J. H.
THE DOUBLE DISC SHUTTER CO.,
2100 Payne Ave., Cleveland, O.

PRODUCTS:
Double Disc Shutters.

ATTENDING
CONVENTION HOTEL

L. E. Dwyer
Mrs. L. M. Dwyer

SPACE 23 K. H.
EDISON LAMP WORKS,
Harrison, N. J.

PRODUCTS:
Edison Mazda Motion-Picture Lamps.

ATTENDING
CONVENTION HOTEL

J. C. Kroesen

SPACE 18 K. H.

ENTERPRISE OPTICAL MANU-
FACTURING CO.,

564 W. Randolph St., Chicago, 111

PRODUCTS:
Motiograph De Luxe Projectors.

ATTENDING
CONVENTION HOTEL
O. F. Spahr - Astor
B. Ferney Republican
C. Hahn Republican

LOBBY
EXHIBITORS HERALD,
407 S. Dearborn St., Chicago, III.

PRODUCTS:
“Better Theatres,’’ a monthly section of
Exhibitors Herald published under its own
cover every fourth week and devoted exclusively
to matters of theatre equipment, construction,
operation and maintenance. Also The Box
Office Record, published semi-annually, a com-
pilation of reports from the Herald’s “What
the Picture Did for Me’’ department being a
buyers’ guide to pictures based on box office
performances as told by exhibitors.

ATTENDING
CONVENTION HOTEL
Martin J. Quigley, Publisher Wisconsin
Edwin S. Clifford Wisconsin
George Clifford Wisconsin
Jay M. Shreck..._ Wisconsin
Charles B. O’Neill Wisconsin
H. E. Holquist Wisconsin

SPACE 14 K. H.
EXHIBITORS SUPPLY CO.,
713 Wells St., Milwaukee, Wis.
PRODUCTS:
Simplex Projectors, Holmes Projectors, Opera
Chairs, Peerless Reflecting Arc Lamps, Minusa
Screens.

ATTENDING
CONVENTION HOTEL
H. A. R. Dutton Plankington
G. A. Lincoln Plankington
F. S. Doherty Plankington
J. Stallings Plankington

SPACE 10 K. H.
FULCO SALES CO.,
24 E. Eighth St., Chicago, III.

PRODUCTS:
Exclusive Distributors in Illinois, Wisconsin,
Indiana, Eastern Missouri and Western Ken
tucky. Powers Projectors, G. E. Generators,
Hahn Goertz Low Intensity Lamps, Stanley
Photo Display Frames, Phelco Carbons, Vallen
Curtain Control, Fulco Electric Changeable
Signs.

ATTENDING
CONVENTION HOTEL
C. H. Fulton
W. C. Earle.-

(.Continued on page 30)
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Practical Suggestions for

EFFECTIVE THEATRE SIGNS
By W\ M. POTTER

Engineering Dept. National Lamp Works of General Electric Co.

WHILE the electric sign is uni-

versally recognized as a valu-

able part of the motion picture

exhibitor’s advertising program, it

does not always incorporate the fea-

tures that would make it most effec-

tive. Few contribute to the good ap-

pearance or architectural harmony
of the theatre building. Here are a

few suggestions to stimulate some
thought on these points.

Take the small exposed lamp
signs on the marquee. They should

be legible with smooth lines of light

at night and as free from glare as

possible, and these requirements

mean a trough or sunken groove

construction. But by

day the troughs have

somewhat a crude or

unfinished appear-
ance. There is a way
of vastly improving

the daylight impres-

sion without detract-

ing from the effective-

ness at night. It is

necessary only to con-

struct a cap of perfo-

rated sheet metal
which can be inserted

into the trough, and
over the lamps. The
perforations, for ex-

ample, may be about
3/32 of an inch in

diameter, and the dis-

tance between holes

should not be greater

than the diameter.
^

Painted white or

other light contrast-

ing color outside, this

perforated metal gives
the sign the appear-
ance of solid built-up

letters by day, and yet

at night, when the

cover seems to disap-

pear, allows the
brightness of the line

of lamps to be effec-

tive. This construc-
tion is valuable for all

exposed lamp displays, where the
night characteristics of exposed
lamp signs are desired but where
the troughs detract from the day-
time appearance.
Another application of perforated

metal results in a silhouette sign
which is both novel and attractive,

and well adapted for the smaller

signs, such as those mounted on the

marquee. Its construction is sug-
gested in Fig. 1. The sign is built

with a white background and is illu-

minated by concealed lamps. The
face of the sign consists of perfo-

rated metal on which the solid let-

ters are mounted, and appears
opaque in the daytime. When the

lamps are lighted, the brilliant back-
ground is seen through the perfo-

rated screen, which apparently dis-

appears, and the solid letters stand
out in sharp contrast and silhouette

on the lighted background. Lamps
of various colors may be included so

that, with a flasher, a variety of

Fig. 1. Construction of the silhouette sign using perforated metal
to give a solid face appearance in daytime and silhouette at night.

This metal may be decorated for day appearance.

effects will be obtained. Such signs

are easily adaptable to the change-
able letters used in attraction an-

nouncement signs, for the letters

may be hooked to the metal screen.

Of course the sign should be built

with a hinged face to simplify main-
tenance ;

its effectiveness depending

on regular care.

Other attractive possibilities are

available. The obtrusive angle-iron
supporting frames for large build-

ing-front and roof signs have pro-

vided good cause for adverse criti-

cism. Too often buildings and signs

are both designed without consider-

ation of the resulting effect. The
signs appear as an unattractive
afterthought. In the process of

planning a theatre building, the ar-

chitect can foresee this situation and
provide for signs more in keeping
with architectural harmony. For
building-front signs a construction
such as the large sign shown in Fig.

2 is suggested. Here it is desirable

that beams project

from the building
frame to support the

built-on sign. The
sign covering should

be built up to the

building wall and dec-

orated in harmony
with the rest of the

building. The sign

pattern can be formed
in a variety of ways.
Detachable reflectors

with lamps can be
mounted behind a

perforated metal
screen in the letter

shapes, which will ap-

pear opaque by day
and transparent when
the lamps are lighted.

(See Fig. 3.) The
lamps may form the

ordinary trough ex-

posed - lamp pattern

when some means of

access for mainte-
nance, perhaps from
the interior, is pro-

vided.

This construction

can well be used to

improve the appear-

ance of roof signs.

For these a lightly

constructed and well

decorated housing can

be built to conform to

the lines and finish of the building.

The sign lamps may be placed in

reflectors with cover glasses of the

desired color, and attached in the de-

sired pattern on the interior of the

sign, so that the glass-covered re-

flector mouths are flush with the

sheet metal face of the building.

They should be detachable from the
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Fig. 2. Appearance of a large sign built

as an extension of a building, allowing
access to the interior of the sign. The
construction is suggested in an ac-
companying drawing.

face to allow easy maintenance by a

man climbing up in the interior.

The day appearance of such a sign

would be enormously better than
that of the sign supported on an
open framework.

The judicious introduction of

color or interesting motion in a sign

will often give it distinction and at-

tracting i)ower. While many mo-
tion effects are used in sign borders,

an important point is its application

to signs showing a picture, where
with some thought, very natural

motion can be stimulated. Many of

the best remembered signs, those

greatest in selling power, have used
these characteristics. The old stand-

by, the running border, is capable of

development in almost infinite va-

riety by the sign designer. The
more rows of lamps a border con-

tains the more interesting possibi-

lities it presents. If the border is

wave-shaped, a novel effect of

smooth running motion can be made
by connecting the lamps to the flash-

er in triangular groups of three.

Such examples point to a large

number of designs and motions,
which will provide novelty and at-

tracting power. Some of these are

suggested in a book on “Electrical

Advertising” by C. A. Atherton,
published by the Signs of the Times
Publishing Company of Cincinnati.

In using color, allowance must
be made for the absorption of light

in the coloring media and the vary-
ing visual eflect of the several

colors. Roughly, for the same vis-

ual effect the wattages must be in-

creased over that of clear lamps by
the following factors ; Light blue
(daylight), 2; Amber, 2; Green, 3;

Red, 4; Blue, 15. For example, if

the correct clear lamp were 25 watts,

the correct wattage for the green
lamps for the same effect would be

75. Of course, in many cases the

same visual effect is not desired

from all colors and all parts of the

sign, and the differences will often

enhance the effectiveness of the pat-

tern.
^ JK

One can hardly emphasize suffi-

ciently the importance of regular

and thorough maintenance in bring-

ing about real sign effectiveness.

Ragged, poorly printed magazine
advertising would be tolerated by no
one, yet many an owner fails to see

that a ragged, dingy sign implies a

poorly-managed business. Painting
and the necessary cleaning should
be taken care of at regular intervals,

and as frequently as can be justified,

considering the number of people
reading the sign, the cost of the

sign, and the cost of cleaning. In

expensive locations, where the sign

must always work efficiently,

monthly painting might be recom-
mended, whereas the theatre in some
outlying district could afford paint-

ing only twice a year; it should be
done regularly and thoroughly.
B. F. Keith’s Palace Theatre of

Cleveland, located in an entertain-

ment center, cleans and paints once
a month the marquee and signs
shown in Fig. 4. Enclosed-lamp
glass letter signs as usually con-
structed are difficult to clean and
paint inside. They should always be
built with one face on hinges. Then
there will be no deterrent to regular

Fig. 3. Suggested construction for a
built-on front sign. The perforated
sheet metal forms the letters, and
lamps in reflectors are mounted di-

rectly behind. The reflectors will not
be visible in the daytime if the inte-
rior is dark.

washing of the lamps and refiectors

and painting will be an easy task.

The motion picture exhibitor’s

sign is on his payroll, so to speak, to

represent him to his potential cus-
tomers and attract them for the
profit of his business. Even the
simplest sign is worthy of careful

thought as to design, mounting, and
construction features.

Fig. 4. Night view of Keith marquee. In this busy entertainment center, B. F.
Keith’s Palace theatre of Cleveland finds that monthly cleaning and painting of
marquee and these signs is profitable. Regularity and thoroughness in mainte-
nance is important. These signs are an example of the best design in low-hang-
ing signs, with sunken groove construction, close lamp spacing and diffusing
bulbs.
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What the First Analysis of the

Stop Chart Records Reveals
‘‘ Dexter theatres,” in cooperation

with Clell Jay, co-originator of the
Better Theatres Stop Chart plan has com-
pleted its examination of the first group of
duplicate charts returned by users from
many parts of the country. A great many
reports arriving in the last ten days were
not received in time to be included in this

first analysis. These will be examined and
will furnish the basis for later reports.

In his report after studying the charts
Mr. Jay writes

;

“The duplicate stop chart records re-

ceived to date provide a basis for an accu-
rate record of stops during the short time
they have been in use. They do not repre-

sent all the causes of trouble that can be
encountered in a projection room but as we
suggested before, bring out the predomin-
ating causes of the white screen.

“In summing up a few stops could not be
classified due to incomplete information.
Where a stop was caused by a mistake on
the part of the projectionist they were
straightforward in telling it, and how it

happened which goes to show thej^ are go-
ing to work to overcome errors as well as
equipment faults and print condition.

“The exchange the print was received
from was placed on a few records. It will

be much to the benefit of the exchange to

help by better inspection and tracing film

mutilation.
* * ^

“In quite a number of theatres the man
in charge never has time to inspect the
prints before running. In this case im-
proper inspection will cause damage that

cannot be placed on the projectionists. The
cooperation of the exchange is undoubtedly
the most important thing at hand as the
total percentage of stops showed a large

majority caused by bad print conditions.

“About forty-five per cent were caused
by patches pulling some of which the emul-
sion had not been removed before splicing.

“Thirty-five per cent were listed as
caused by bad places in film, some of which
were very indefinite. Part of these were
listed as caused by torn sprocket holes,

sprocket holes not matched in patching,
patch buckled and torn print condition at

end of reel. To the latter mention condi-
tion an even tension and use of large hub
reels will help overcome it. Never try

using the small reels the print is shipped on.

It would take too much space here to men-
tion all the causes of torn sprocket holes.

To this I refer you to ‘Film Mutilation’ in

last issue of ‘Better Theatres.’ Sprocket
holes not being matched evenly is just pure
carelessness on the part of some operator.

^

“About fourteen per cent were listed as
film tearing which would come under the
head of print condition providing the pro-
jectors were in proper condition. Worn
valves, guides and other parts are likely to

cause tearing but the condition of these
prints were reported bad when received.

Stop Chart

Ushers Write:

J. G. VARNELL, Princess theatre.

Piedmont, Ala. : Thank you for the
Stop Charts which I received. Was
glad to get them and my operator is

well pleased also.

* *

EVERETT ELLIS. Auditorium
theatre, Hamilton, Mo.: I am
sending you my first group of Stop
Charts. I think they are a good
thing for every operator every-
where to use. If every operator
would use these charts I don’t
think there would be as many
stops because no operator would
want to put carelessness down on
his chart. Please send me an
extra large supply this time.

* * *

GDIS RABO, Texas theatre.

Shamrock, Texas: Many thanks for
the “Better Theatres Stop Chart”
blanks.

* 4: *

C. L. WILLIAMS, Empress thea-
tre, Indianola, la.: I received my
Stop Charts and believe they will do
just what they are intended for.
They will locate the trouble if it is

trouble causing stops and they will

certainly eliminate a lot of careless-

ness which causes a lot of our stops,

as a fellow doesn’t like to admit care-

lessness. I have only been using
them a week. So far have had only
two stops to register but have been
more careful this week, I believe.

“Warped prints are usually the fault of
the laboratory in using old stock or not
drying properly but much of it is being
caused of late by exchanges trying to
doctor their prints with an inferior prepar-
ation, some actually placing vaseline on
their prints.

“Overloaded reels caused some trouble
and this together with improper constructed
magazines will work its share of print ruin
by scratching the print. Protruding screw
heads in the magazine can be remedied to
some extent and a piece of celluloid about
thickness of cardboard placed over the
screw heads until the surplus film has run
off the reel. Common cardboard could be
used but like the inside of some film boxes
wears off on the print and causes lint to
gather in the aperture.

“Print condition was also listed as caus-
ing the film to jump sprocket. Careful in-

spection after the film has reached the
show is strongly advised if there is time to
permit it.

“Stops caused by the equipment are com-
paratively small so far and were only minor
causes and properly explained. These of
course cause a longer stop than film break-
age as a rule. A few of these causing
stops were bad carbon, arc control, part out
of adjustment and a few mishaps. These
stops were at an average of about eighty
seconds.

tipi ^ ifi

“The stops caused by the print made an
average of forty-five seconds which as an

average can be greatly improved upon
though the time varies under different con-

ditions.

“One of the benefits of the stop chart

campaign is to help the projectionist in-

crease his efficiency and decrease the period

of screen darkness.

“The average of all stops on this check-

up amounted to fifty-three seconds. We do
not know exactly the conditions under
which all these men are working but we
know everyone of them are doing their

best for the cause of shorter and fewer

stops.

“There are no mechanical troubles to take

up at this time. Later developments may
bring some of these to our attention and

we hope on the next analysis to find print

conditions improved and Better Projection

doing its share to help the theatres.”

Editor, “Better Theatres”

EXHIBITORS HERALD
407 S. Dearborn street,

Chicago, Illinois

Sir: Send me (free) a supply of your ‘"Better Theatres Stop
Charts” to be used for the purpose of improving motion picture

projection.

Name

Theatre

City

State
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POWER’S
INCANDESCENT EQUIPMENT

NOW MADE IN THE POWER’S PLANT
AND A GENUINE POWER’S PRODUCT

POWER’S INCANDESCENT EQUIPMENT
ADVANTAGES

1. Adaptability
An arc lamp gives a whiter, steadier, more

effective light on direct current than on alter-

nating current. Since the current supply to

the theatre is usually alternating it is neces-
sary to use an expensive motor-generator set

to convert to direct current.

The Mazda lamp operates equally well on
alternating and direct current and with equal

illumination.

2. Steadiness
The Mazda lamp provides a constant source

of light. The intensity of illumination on the
screen does not change. The Mazda lamp
does not vary in intensity and operates al-

ways in a fixed position. It assures contin-
uous uniformity of screen illumination. This
combination greatly reduces the possibility of
eye strain.

3. Simplicity
The projectionist has no adjustments to

make during operation. After the initial set-

ting, no change is necessary during the life of
the lamp. This permits more attention to the
other details of presenting the picture in a
successful manner.

4. Cleanliness
The Mazda lamp is a hermetically sealed

light source and because of its greater clean-
liness inspires a cleaner general condition in

the projection room.

5. Economy
The 900-watt Mazda lamp compares favor-

ably with a 40-amp. direct current arc. The
advantage from an illuminating standpoint is

in favor of the Mazd.\ lamp. Assuming an
alternating current source of supply, the arc
requires 60 volts at 50 amperes, and with con-
verter losses, consumes 4 kw. per hour. The
Mazda lamp (including all loses) requires ap-
proximately 1 kw. per hour. The power bill

is, therefore, cut to about one-fourth.
The initial cost is less because no expen-

sive control equipment is required.
The cost of lamp renewals should not ex-

ceed the cost of carbons.

6. Utility
The new Incandescent Equipment can be

used
,
successfully in theatres having a main

floor seating capacity up to 1,000 or having
up to 16-ft. picture, or having a throw of
approximately 100 feet. It gives better re-

sults than an alternating current arc and is

the equal of the direct current arc up to 40
amps.
Power’s Incandescent Equipment represents

eight years’ development and test in labora-
tories and theatres. It is therefore now pos-
sible to offer a reliable projection device,
using a Mazda lamp as the source of light,

not only for theatres but also for schools,
lodge rooms, community centers, and indus-
trial establishments.

PR^ ^prQ^

REGENT IMPROVEMENTS
AND REFINEMENTS

Moulded Composition Knobs and Handles Thruout,

and a New and Superior Vertical Adjustment on the Lamp-

house. The Slideover Tracks are now Cold Rolled Steel,

accurately finished and securely fastened to the top of the

base casting.

Crystallized Lacquer Finish replaces plain Japan

finish—all steel parts are Dull or Polished Nickelplated.

New Mirror and Power’s Aspheric Condenser Mount are

much superior to those heretofore supplied.

NICHOLAS POWER COMPANYDSi.
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ORLANDO, FLA., 192.

THEATRE PROJECTION REPORT, NO.

Subject Subject Subject

Scratched Scratched Scratched

Splices Splices Splices

Sprockets Sprockets Sprockets

Mis-fraiiies Mis-frames Mis-frames

Punch marks Punch marks Punch marks
and and and
•Mutilations Mutilations Mutilations

Titles Titles Titles

Leaders and Leaders and Leaders and
Trailers Trailers Trailers

General General General
Condition Condition Condition

Received from Received from Received from

Where shipped Where shipped Where shipped

Remarks;

Projectionist.

Reproduction of form used />_> Orlando Enterprises, tnr., Orlando, Flo., for recording film condition.

Projection Record System Used
by Southern Theatre Chain

Following distribution of the Stop Charts
blanks, “Better Theatres” has received

samples of a number of blanks used for the

efficient operation of the projection de-

partment. In the March 28 issue was
shown the form used by the Anniston En-
terprises, Inc. of Anniston, Ala. Presented
on this page are two forms used by Or-
lando Enterprises, Inc. of Orlando, Fla.,

which operates five theatres in the south.

^

Frank H. Burns of Orlando Enterprises,

explaining the records writes

:

“The one form is a report for Projec-
tionists to fill out with every change of

show. There are places for three units on
every program, and he reports the condi-
tion of every unit with which us is a fea-

ture, comedy and news reel. He also notes

where the film comes from and where it

goes to which helps many times in tracing

mis-shipped films or lost films.

“The other form is one that the projec-
tionist fills out in triplicate, one for him-
self, one for the doorman and one for the

cashier. After he makes his schedule for
the day he has to stick to it and doormen
and cashiers know exactly when the start-

ing hours of the various parts of the

program will be. They, meaning all three

of them, keep this form hanging in a
handy place and it is used more than any
other form we have and is very valuable,

especially when patrons ask for informa-
tion. It can be given them to the exact

minute and we make sure that the projec-
tionist sticks to his schedule.”

SCHEDULE TODAY

PROGRAM EXCHANGE

FEATURK

COMEDY

SHORT REEL

SHOWS ADV. STARTS SHORT RliHL
STARTS'

FKATURK
STARTS

COMHDV
STARTS

1st

2nd

3rd

4th

Slh

6th

7lh

OPERATOR—Make three copies—one to the cashier—another
to the doorman, and keep one. If this schedule is not absolutely
correct and the shows not on time, you will be to blame.

THE
PROJECTIONIST'S

EXCHANGE
T N March “Better Theatres” this depart-
-1- ment offered to turn over to projec-
tionists, space for a corner of their own in
which to exchange progressive and con-
structive ideas. Clell Jay, who made the
suggestion for such a corner, contributes
herewith an article on film inspection splic-
ing. C. L. Williams, Empress theatre, In-
dianola, la., submits an idea on cue sheets.
Robert Nelson, Badger theatre, Stoughton,
Wis., writes : “I think the idea of a pro-
jectionist’s contributors’ department, as sug-
gested in the last issue of Better Theatres,
is a good one and I will send my first con-
tribution at an early date.”
Thus the Projectionist’s Exchange is

officially launched. Its growth and in-

creasing value rests with the projectionists
of the country. Clell Jay’s contribution
follows

:

“The so-called factory patch has been
very unpopular with the men in the pro-
jection rooms. All prints when first dis-

tributed among the exchanges are thus
patched as it is very essential to use thin
splicing when developing from a master
print. In some projection rooms this splice

is preferred as it eliminates the patch in

any way interfering with the smoothness
of the picture (unless it breaks).

“In making such a patch I have found
a cement which gives the desired result

providing it is made up with much ac-
curacy. A slight over or under amount
of clear film stock will ruin the prepara-
tion.

“The formula is as follows : Three
ounces of acetone of pure quality. Two
ounces of sulph. ether and one ounce of
alcohol. The acetone must be purchased
in a separate container as it is necessary
to dissolve the clear film slock in the ace-
tone before mixing with the ether and
alcohol. To the above amounts it will

take nearly a yard of clear stock to give
the desired result. Remember most film

apparently clear has a thin coat of emul-
sion. It can easily be removed by using
a lye solution. Such a solution is not fool

proof and must be handled carefully.
^

“The most popular patch used by men in

the booth is made by carrying the film over
one sprocket hole. In making this patch,

part of which will come within the aper-

ture opening, it is advisable to change the

formula as the excessive amount of ace-

tone used is very likely to make a slight

matter effect.

“Film will dissolve in acetone without
swelling as it does in Amyl Acetate, but

free acetone is quite thick and if used
alone would cause the film to wrinkle when
drying. An over amount of film solvent

or too much of a strong bodied cement
applied to the film is the cause of film

wrinkling and buckling.

“In making up the latter formula no
ether or alcohol is used. Vary the formula
from equal parts to forty of Amyl Ace-
tate and sixty Acetone. Sufficient clear

film stock must be added to give consis-

tency of thin syrup. The amount of film

added has much to do with the success

of the formula. About five inches of film

to the ounce will be correct when using

it in equal parts but no definite amount
can be given due to the varying strength

of the Acetate and Acetone. Testing it as

you work on it you can soon draw up a

good formula of your own and be assured

your own patches will go through without

disturbing the synchrony of the picture.

“The cement I have described is water
(Continued on Page 18)
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To You Who Want
Better Projection

rHAT would you say of a lamp that gives the
’ ' best possible steadiness and evenness of

screen illumination, and yet reduces your operating

cost from one -fourth to three -fourths?

In more than 3,000 instances the answer of theatre mana-
gers and owners has been : “That is the lamp for us”—and

in their theatres the MAZDA Motion Picture Projection

Lamp is demonstrating its superiority to the exhibitor,

the projectionist and the audience. In many of these

theatres the 900-watt size of this lamp is replacing older

illuminants having twice and even three times the current

consumption.

Most of these theatres and thousands of others depend on

National MAZDA lamps for their signs, their marquees,

and their interior lighting. Ask your dealer about the

contract basis of purchasing lamps, which assures you
of the best lamps

The National Mazda Motion made at a decided
Picture Lamp not only im- saving in COSt. Or
proves projection, but reduces

operating cost from to WritC direct tO

National Lamp
Works of General

Electric Co., Nela

Park, Cleveland,

Ohio.

NATIONAL
MAZDA LAMPS

AGENERAL ELECTMC PRODUCT
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Sign

Language
Is your electric sign as dead as

a bump on a log, or does it talk

“sign language,” using Color and
Motion to attract attention and
really bring you patrons, not

simply serve as a mere location

mark.

Increase the value of your
sign until

Flashers
Make possible
almost any
kind of ac-

tion in an
electric sign.

Used on 85%
of the flash-

ing signs.

snap over lamps of any
size and produce bril-

liant color. Six rich, fadeless colors, in-
cluding our new canary yellow.

Write for circular of sign

ideas and information.

2651 W. Congress Street Chicago

THE
PROJECTIOMSTS
EXCHANGE

(Continued from page 16 )

proof, acid proof, moisture proof and
alkali proof. Also oil or atmosphere con-
ditions do not effect it.”—Clell Jay, New
Theatre, Little Rock, Ark,

* * *

Cue Sheet
The following cue sheet with time

schedule attached was sent in by C. L.
Williams, projectionist of the Empress
theatre, Indianola, Iowa,
The purpose of such a cue sheet is to

make the change-overs without the aid of
marks on the print. There are various
methods of accomplishing this but cue
sheets are preferred by some.
The cue for lighting the following arc

is not essential and considered of second-
ary importance.

In the cue space an insertion of a cue of
the picture is given. At the point of the
given cue the shift is made.

Mr. Williams does not lay claim to the
invention of such a cue sheet but is strong-
ly in favor of some such method being used
in preference to any film marks.

^ ^ ^

Marking of the print is considered bad
taste and sometimes prints are received
with so many marks it makes it practically

impossible, to take them all out without
spoiling the print by clipping important
scenes.

Light
Keel following arc Shift Time

F'ableit (cue) (End) 7:12 9:00
Com (1) (cue) (cue) 7:24 9:12
Com (2) (cue) (End) 7 :36 9:24
Feature (cue) (cue) 7 :48 9:36

Time schedule to suit operating hours
and program. Also shifts will be fewer if

large reels are used, which should by all

means be used during projection of the

print even where each reel is run separate.

Exhibitors at Meeting
Pledge Cleanliness

in Theatres
Members of the Motion Picture Theatre

Owners of the Northwest, in a resolution

adopted at a recent convention went on
record for utmost cleanliness in their thea-

tres in a move to protect public health. The
resolution adopted reads

:

WHEREASf The moving picture theatre is a
more or less public institution^ which is attended
and patronized by people of all ages and from
all walks of life^ and

WHEREAS^ Such patrons are entitled to have
such places of public enterta,inm€nt kept and main-
tained in a clean, safe, wholesome sanitary and
healthful condition,
NOW, THEREFORE, BE IT RESOLVED, That

the M. P. T. O, of the Northwest, in convention
assembled, that each and every member hereof be
pledged to keep and maintain every place of pub-
lic amusement under his control in a clean, safe,

wholesome, sanitary and healthful condition i that

each of such places of public amusement shall at

all times be properly and suitably lighted, and that

no conduct shall be suffered or permitted therein

which might be the subject of crificism or which
might bring odium or discredit to the exhibitor or
this Association.

Joins Supply Firm
S. M. Berry has joined the Southern

Theatre Equipment Company, which firm

he was formerly associated with several

years ago. Mr. Berry has recently been

floor manager of the Howard theatre at

Atlanta.

The

SUPERIOR
Projector

Type “M”

Showing adaptation of G. E.

Mazda.

Equipment regularly furnished

with Type “M” SUPERIOR
PROJECTOR is as follows:

110 or 220 Volt A. C. or D. C.

Motor
100 Amp.-250 Volt Knife

Switch
110 or 220 Volt Toggle Switch

for Motor
Light Shade
900 Watt Lamp Housing with

Prismatic Condenser, includ-

ing Stereo Attachment
Base Bracket and Special Car-

riage for Mounting
A, C. Regulator, 20/30 Lamp
Amp., 100-25 Volts or

D. C. Regulating Rheostat and
Mounting, 30 Lamp Amp.,
100-25 Volts

Lamp Setter

Price $620*00
Exclusive of provisional packing charge

F. O. B. Coxsackie, N. Y.

“There Is Satisfaction in

‘Superior’ Projection”

Manufactured by

COXSACKIE HOLDING
CORPORATION

COXSACKIE, N. Y.

U. S. A.



<iAs ^ijldded Attraction
WHY NOT AN ORGAN?

Feature organ music, the music that

is most generally desired by theatre

patrons.

No other instrument can take its place-

—

no other so versatile, so ably fitted with tone

elements to express the sentiment of any

motion picture.

Exhibitors from coast to coast appreciate

the wonderful drawing power of“America’s

Finest Organ.”

WRITE FOR OUR BEAUTIFUL CATALOG. ASK ABOUT OUR EASY PAYMENT PLAN.

The ^Carr Qolton Qompany
Factories— Warsaw, New York

Eastern Sales Office—43"/ Fifth Avenue, New York

Western Sales Office
—go6 Merritt Building, Los Angeles, Calif.

Branch O^res— Buffalo, N Y.— Pittsburgh, Pa.— Indianapolis, Ind.— Portland, Oregon— San Francisco, Calif.

-

Rochester, N. Y.— Philadelphia, Pa.— Toledo, Ohio.

-Detroit, Mich.
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Some ofthe Recent Installations
ofIMsirr&Qolton Organs

from Coast to Coast
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L hese Exhibitors Have Found
that it pays to feature a Marr & Colton

Organ as an added attraction in the

motion picture theatre. 5 Marr &
Colton build organs in sizes to meet

the needs of every type of theatre.

WKITE FOR BEAUTIFUL CATALOG

Ehe EMharr ^ Qoltoti Qompany
Warsaw, New York
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View of the exterior of the 1,000 seat standard theatre equipment and constructional features of which are described by the

architect, G. E. Eichenlaub in the article herewith.

Constructional Features of the

Standard 1000 Seat Theatre
By G. E. EICHENLAUB
Theatre Architect, Erie, Pa.

SINCE we have discussed the 500 and
750 seat standard theatres in these col-

umns, it is assumed that the unusual fea-

tures pertaining to those jobs are remem-
bered, at least in part. They apply to the

1000-seat theatres as well. Obviously, this

1000-seat job could not be supported by a
smaller community with total drawing
population under 6,000; therefore, the front

is somewhat more elaborate than those

previously featured.

In addition to dressing up the town and
creating what we term “pulling-power” for
greater patronage, the larger community
can support and will support more seating;

therefore the front should be more elabor-

ate, as it will operate powerfully to dis-

courage competition.

* * *

Analysis will disclose, however, that the

project as shown is basically simple and
the elaboration is kept down to a minimum,
being only 'enough to satisfy the dictates

of good composition and scale. This front
would be built of stone as all of our de-
signs. Some are in brick with stone trim,

where the owner insists, but since no real

appreciable saving in cost is effected, we
always recommend and specify the stone.

Editor’s Note: This is the third
of a series of articles describing
the equipment and construction of
standard theatres sponsored by
the organization of which Mr.
G. E. Eichenlaub is the head. Pre-
vious articles have covered stand-
ard theatres seating 500 and 750.
The current article is devoted to
the 1,000-seat theatre. Mr. Eich-
enlaub’s plans for adapting vari-

ous sites to his standard theatre
plans and the method of accom-
plishing this are told by Mr. Eich-
enlaub in a statement on the fol-
lowing page.

The windows are the new solid steel

sash in standard sizes. The large window
we use, as indicated on the sketch, is the

largest single unit window found in any
theatre, as far as we know, and is made
possible by our engineers, through special

construction giving strength to withstand
wind-pressures and other loads of practice.

This great window is 22 ft. wide by 16 ft.

high, which is about the size of an ordinary
theatre proscenium arch.

Behind this window is suspended a roll

drop, painted and depicting some scene of
the picture showing or the season or holi-

day of the time. This is illuminated by
border and strip and footlights at night.

A daytime effect can be accomplished
through a special amber-pot glass.

During the morning or other daylight

cleaning hours, this curtain is rolled up,

permitting a flood of light to enter the

theatre, so that no artificial light need be

wasted during this operation. What is

equally important is the fact that it per-

mits the house to be cleansed and washed
in sunlight and properly aired out every
day, which is more effective from the hy-
gienic and comfort standpoint than any
amount of forced air circulation through
the large fans we provide in the basement
for this purpose for use during the per-

formance.
Hi * *

This window design has obvious advan-
tages over the common electric sign, not

considering the great cost of such a sign

and the cost of operation, to say nothing
(Continued on Page 22)
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How Standard Theatres Are Adapted to Various Conditions
T IS recognized that the average theatre is more or
less square with the street which it faces. The lots

vary from 40 to 100 foot front and are seldom less than
150 ft. in depth and either drop away from the street, are
level with the same or rise toward the back of lot. The
standard theatre was developed with these average con-
ditions in mind, and in practice has proven successful
especially for the smaller communities where the front
foot value does not exceed $1,000 per foot. These con-
ditions apply in the neighborhood centers of large cities
as well.

The outstanding advantages accrue from a known
standard of cost as deduced from other jobs actually
built. In the case of our standard theatre, it is a known
quantity, with every item a sure thing, and open to in-

spection with a known result and a known value. This
entails small preliminary expense, the facts and figures
can be easily analyzed and the resultant prospectus is a
document that the owner and his backers can peruse with
confidence.

^ ^ ^

Since nearly all work is at a distance and our success
is founded on keeping costs down, we seldom send a man
out to the site, which is expensive and has little value.
We first require certain information about the town, its

drawing population and the owner’s opinion on future
growth. We then consult our maps and government
charts, which often give us information that a hundred
visits would not disclose. We then have the owner make
for us some dozen photographs of the site and its

environs.
Meantime, we get in touch with the local city engineer

who makes a few soundings for us and shoots a few ele-

vations on the property, giving us the height and char-
acter of adjoining walls, if such exist. The owner’s idea
of seating capacity desired is looked up and the most
suitable “Standard Theatre” for the purpose is selected,

changed in minor detail to suit any special idea or re-

quirements the owner has mentioned and then sketched
out at small scale and a sjmopsis of the specifications is

made up together with an estimate of cost, based on pre-
vious similar work as actually and recently contracted for.

* * *

The owner can now see just what we recommend. We
make such changes as he may have indicated and ship
the sketch back, and if no further changes are suggested
we are ready for construction work to begin.
Local masons, carpenters and contractors are asked in

by the ovrtier to quote a price on the various items of
construction as detailed and specified. When he gets
them all in, he sends copy to this office and we advise
him whether or not his prices are in line; if too high we
tell him where and why and often get in touch with the
bidders, explaining some point specially for them. We
later have the owner send us photos of various details,

such an anchor-bolts, steel connections, a poimd of gravel
or crushed stone, etc. If something is not just right we
send full description and detailed drawings or sketches
in explanation.

* * *

So the work progresses towards its conclusion, with the
owner always in charge and fully aware of every move
that is made. If the owmer is too busy with other in-

terests, we of course arrange to place a man in charge
who attends to these details. In the case of some ma-
terials as the stone front, polychrome tiles, steel frame,
steel sash, pot metal glass, and a few other items that are
standard with us, but not available in some isolated
locality, we arrange to supply such materials at a stated
time and at a stated price. In some cases, we send out
erectors to handle certain parts of the work and in others
we handle the whole job through to delivery and opening
date.

Often enough an owner knows what he ought to do, but
lacks the cash and cannot quite raise the amount his
banker requires. In such cases, we have rendered invalu-
able aid in scouting up the extra cash and in others have
been able to show the banker why he should stretch the
loan.

THE

BALLUNA
SPOT LAMP

HOWELLS CINE EQUIPMENT COMPANY, INC.
740 Seventh Avenue New York City

THE SPOT LAMP
of No Regrets

Adjustable

To Any

LENGTH SIZE

THROW SPOT

Covers Your Act

WRITE FOR CIRCULARS

USED BY
Capitol Theatre, N. Y.
Rialto Theatre, N. Y.

Rivoli Theatre, N. Y.

Strand Theatre, N. Y.

Cameo Theatre, N. Y.

Colony Theatre, N. Y.

Piccadilly Theatre, N. Y.

B. S. Moss Elnt., N. Y.

Famous Players Theatre, N. Y.

Marcus Loew Theatre, N. Y.

B. F. Keith Theatre, N. Y. DISTRIBUTORS WANTED
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Slower burning

Increased light

Smooth and quiet arc

Less condenser pitting

and cracking

If your distributor cannot
supply you, write to us.

CHARLES W. PHELLIS & CO.
Incorporated

130 West 42nd Street

for Canada: Keystone Trading Co., Ltd.,

10 Ste. Sophie Lunc, Montreal

NEW YORK CITY

VOLUME
IS THE SECRET OF BUSINESS SUCCESS

The 44

C. A. C.
99

DEFERRED PAYMENT PLAN
WILL BRING YOU

THE VOLUME AND PROFIT

FOR DETAILS WRITE TO

CREDIT ALLIANCE CORPORATION
149 BROADWAY NEW YORK CITY
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What is a ^^good show**?
\J^HEN the theatre patron speaks of a “good show”” ’ he has in mind the feature picture, of course, but
his judgment is greatly influenced by the conduct of the
performance.

A “good show” easily becomes a “poor show” through
inability of the theatre manager to keep in touch at all

times with all parts of his house. You absolutely con-
trol your performance with the COUCH SYSTEM of
INTERCOMMUNICATING TELEPHONES.

Let U8 tell you how you can improve
your show with the Couch System

S. H. COUCH COMPANY, INC.
Established 1894

Telephone Manufacturers
Office and Factory, Norfolk Downs, Mass.

Braach Offices; Boston, 170 Purchase St.: Chicago, 337 W. Madison St.

Salms Representatives

San Frandieo
SIS Market St

SIERRA ELECTRIC CO.,
INC.

Loa Angeles
SOI Roberts Bldg..

SIERRA ET iEtmtIC CO..
INO

Seattle, Wash.,
222 Hinckley Bldg.,

SIERRA ELECTRIC CO..
INC.

New York, N. T..
76 Variok St

S. H. COUCH CO., INC.

FbUadelphla. Pa.,
1723 Sansom St,

JOHN R. HOLUNQS-
WORTH

Pittsburgh, Pa.,
305 Seventh Ave.

,

J. A. JACQUES
Montreal, P. Q., Canada.

3 St Nicholas St.
G. L. MAC GILLmiAT

CO.. LTD.

Make Smootli
Chance-Overs Easily!
Prom any point In the booth, operator

can make a smooth, lightning change-
over from one machine or stereoptlcon
to any other, simply by pressing a but-
ton. Automatic action, absoiutely sure.
Will not wear out. gives years of service.

The STRONG

Change-Over
ELECTRIC AUTOMATIC

has been adopted by leading representa-
tive theatres: McVickers, Balaban &
Katz, Orpheum Circuit, and otbera As-
sures a perfectly cued program. In-
creases operator’s efficiency.

Set for 2 JIachines, $25.00

Money-back Guarantee

ESSANNAY ELECTRIC MEG. CO.
1012 10th Ave. Maywood, III.

Just Push a Button

Better

Projection

at lower cost.

The Royal Mazda Lamp
Transformer using 900-

watt 30-volt lamps equivalent to 30 amperes
projects an exceptionally fine picture. Gives
3 times greater light than larger wattage
lamps and at less cost. Price $32.50

Let us show you how we can improve your
projection and save you money with the
Royal Mazda Lamp Transformer and the new
Mazda Lamp Adapter which we also have.
Write today for literature.

Capital Merchandise Co.
538 S. Dearborn S,t., Chicago

Department E. H.

WE MANUFACTURE
AND INSTALL
STAGE RIGGING

COMPLETE
From

STAGE SCREWS TO STEEL
CURTAINS, HAND AND
ELECTRIC DRAWN CUR-

TAIN EQUIPMENT

JAMES H. CHANNON
MFC. CO.

223 W. Erie St. Chicago

Construction of the

Standard 1,000

Seat Theatre
{Continued from Page 19)

of the great difficulty of placing such a
sign without ruining the architectural ap-
pearance of the building. With the use of
the window outlined above, the decorative
scheme is flexible, practical and economical,
yet all the blare of light desired can be
attained. Cutouts or a 36-sheet poster can
be shown, or any other thing that a man-
ager might desire and all this without the
cheap and tawdry effects that mark so
many of our theatres today, especially in
the smaller communities.

In the entrance loggia is seen indicated
the space for a standard three-sheet poster.
This occurs on each side, where it has
maximum value for pedestrians. Tffie mar-
quise indicated is one of the more ex-
pensive kind and is not standard. This
feature is built to suit the owner’s pocket
or omitted entirely at the start. The blunt,
square kind with changeable letters is prob-
ably to be preferred, though not so decora-
tive as the one shown.
The entrance-loggia has a backset of

four feet, with overhead amber lighting
effect through the coffers of the ceiling,

which in a sense takes the place of a
marquise at practically no expense.
We like to extend the tile work of the

lobby straight out across the sidewalk to

the curb, thus in a sense projecting the
lobby itself and the spirit of the theatre
out into the life of the town and complet-
ing the sub-conscious pulling effect of a
marquise, which is the only real reason for
its use.

^ 4^

The two stores on each side of the en-
trance help to pay overhead charges and
always look good to the banker. In some
cases the owner prefers to use one side as

an office and a public utility or rest room,
which has its own value.

The 1000-seat theatre plan is developed
along the same lines as our other standard
theatres, providing a spacious lobby 25 ft.

wide and 40 ft. long, flooded with light

from special fixtures.

The lot must be 50 ft. by 140 ft. with
extra allowance for alleys. The auditorium
is fifty by eighty with emergency exits on
each side and seats about 750, and so han-
dled that when only a few people are in

the house it has the general appearance of

being well filled.

The upper tier is reached by a matter of
only thirteen steps and seats from 300 to

350.
* * *

The heating plant is a mechanically con-

ditioned air job, designed by our engineers

for this special purpose, and has proven so

remarkably economical in coal and heating

power that we are safe in saying the extra

cost of this plant pays dividends at the

rate of 33 per cent on the investment, as

compared with a straight steam job.

The ventilation is handled by two centri-

fugal fans moving over 20,000 cu. ft. of

air per minute and so designed that cold

air rushing in the entrance doors is imme-
diately drawn out of the lobby, thereby

getting rid of the drafts that commonly
play down one’s neck if seated in the rear

of the house. Perfumes can be introduced

through this system, with minimum effort

and expense, and with maximum effect.

The plumbing is all back-vented and run

in extra heavy cast pipe regardless of the

requirements of the sanitary code, which in

many places are quite slack. Large men’s

and women’s toilets are provided, of course,

and sometimes a smoking room as well.

The over-all dimensions of the theatre
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are 50 ft, front by 125 ft. deep with provi-

sion for a stage to be tacked on and to

vary from 18 to 30 ft. deep which is to

be added to the length. We usually advise

the use of a temporary stage 16 or 18 ft.

deep, with the experience of many in mind
who made money in pictures and lost it on
the legit. The stage we provide is sufficient

to work from eight to twelve people, which
takes care of road attractions likely to play

this house. If the owner finds that the

road attractions are paying we suggest put-

ting these earnings aside with a view to

building a more complete stage with all the

costly appurtenances thereto usually re-

quired.
* *

The decoration of the lOOO-seat houses
is held to broad reds and yellows as a

rule. The illumination is managed by spe-

cial fixtures designed for efficiency and to

enhance the decorative effects.

The projection throw is less than 100 ft.

with less than 20 degrees of inclination,

which gives a wonderful light with small

current consumption. The projectors are

usually furnished by the owner, as he is

often strongly prejudiced one way or the

other.

We usually install a $9,500 two manual,
reproducing full orchestral organ, which is

about right as a minimum for this house.

The orchestra pit will accommodate a ten-

piece orchestra without crowding.
The house will cost from $50,000 up, de-

pending on the locality and market con-

ditions.

The construction is steel frame, clear

span, with brick or tile curtain-walls, de-

pending on the state laws and the locality,

with concrete floors. Class “A” fireproof

roof and the usual features that constitute

a first-class, long-lived job with minimum
depreciation. Where exit alleys are re-

quired by statute, provision for the same is

allowed for.

Where a sixty foot lot is available, the

depth of the house is one bay less or 20 ft.

The operating staff for this house need
not be more than the owner, his wife and
one projectionist.

*

The floor can be flushed with the fire-

hose after each performance and the pea-

nut shells and papers picked up at the

sump provided and carried to the boilers;

the seats can be gone over once a week
and the house aired every day. If the

house is used as a neighborhood job in a
larger city, running every day matinee, of

course the personnel must be increased. One
cannot be on the job all the time; in such

a case it is wise to lay off now and then

and count the money.

The 1,250-seat standard theatre is more
elaborate within limits and will be de-

scribed in another article.

Unattractive Lobbies

Are Blamed for Many
Theatre Failures

“Show me a suburban or rural theatre

which has a clean, attractive front and
lobby and I’ll show you a house that is

making money.”

So said W. D. Fite, who operates a chain

of theatres in Kansas, the other day.

“The day I acquire a theatre the first

thing to be done is to replace the usual un-
attractive front and lobby with something
which looks like a theatre,” Mr. Fite said.

“I actually, believe that 70 per cent of the
failures among the smaller theatres are due
to fronts which need paint and bleak,

characterless lobbies—all of which could be
remedied for a few dollars which any ex-
hibitor should be more than willing to

spend.”

HAVE STOOD THE TEST FOR YEARS

dJ=Li r' 'ff ‘—'I d-b Ot

CARBONS
For All Types of

MOTION PICTURE PROJECTION

“ELECTRA” Pink Label Carbons

“ELECTRA” Copper Coated Negative Carbons

“ELECTRA” White A. C. Lower Carbons

“ELECTRA” High Intensity Carbons

“ELECTRA” Low Intensity Carbons

Also Carbons for every kind of lighting.

Write for Prices and Samples

HUGO REISINGER
Sole Importer United States, Canada, Mexico

11 Broadway New York

The purpose of our Exhibit at Milwaukee May 12-17

is to get acquainted and personally explain the merits

of Da-Lite Screens.

DonT fail to visit Booth No. 7

DA-LITE SCREEN & SCENIC CO.
922-24 West Monroe St., Chicago, III.

CONTROL YOUR CURTAIN
From Any Point in the House

(ORGAN, BOOTH—OR WHEREVER YOU
DESIRE.)

SMOOTH—SILENT—COMPACT-
ECONOMICAL

Used Extensively in Theatres Owned by

FAMOUS PLAYERS-LASKY

Stanley Co. of A. Commerfbrd Amusement Co.

AUTOMATIC DEVICES CO.
17 N. 7th St., Allentown, Pa.
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What to Do When You Open
That New Theatre

By WILLIAM R. WEAVER
Exhibitor Editor, Exhibitors Herald

Welcome to

THE TIVOLI

HE TIVOLI bids you welcome.

T.O you who read these lines THE
TIVOLI owes its being. To you and to

the hosts of artisans who, down the ages,

devoted their lives to development of that

which you and the hosts gone on before
you approved. And to those other hosts

whose inspiration, given permanence in

expression, freight that great incentive

and reward—the Motion Picture.

jNGlNF.ERlNG. Architecture, Inven-
tion and their train produced this struc-

ture. Painting, Sculpture and their allies

made it beautiful. Music, hand-maiden
of the Arts, gives it life.

RESENTLY Science will lift you out
of yourselves and take you to far places
where Romance and Adventure still live,

returning you anon to the happy content-
ment of Here and Now.

H:.ERE and now. You are You and the

Tivoli is THE TIVOLI made for you by
countless generations of toilers for your
comfort and pleasure, the glorious fruit of
whose labors it is our cherished privilege

to deliver to you as the finest theatre and
entertainment that human brain and
brawn has produced.

V.

lillL
plDi

fefp;

OPENING NIGHT tiailer copy illustrating accompanying story. Republi-

cation rights, with privilege of revision to suit local requirements, are

granted to exhibitors herewith.

O PENING night!

The lights . . . the music . . .

the thud-thud-thud of tardy hammers . . .

the impatient mob out front . . . the

thing that everybody forgot until the last

minute 1 What a night ! I

It’s that last, the thing everybody forgot

until the last minute, perhaps as much as

any other thing, that puts the “kick” in

the big night. But forgetting is none the

less costly in the final accounting. It is to

prevent this forgetting, by assembling in

one place for permanent reference the es-

sential factors composing the pre-opening

campaign, that this series is undertaken.

Because they are the two factors most
commonly neglected, finally to be done un-

der last-minute pressure, the newspaper
teasers and the opening trailer will be dis-

cussed first. Nobody ever has given a sat-

isfactory explanation of the delay per-

mitted in the preparation of these things,

but the number of emergency calls received

by this paper continues undiminished down
the years.

* *

In order that we may work with a defi-

nite theatre rather than with a hypothet-

ical one, the request of C. J. Lambiotte,
Tivoli theatre, Mishawaka, Ind., is quoted.

Mr. Lambiotte writes

:

“I would appreciate your writing me any
new ideas, or rather good ideas, for the

dedication of our new theatre that will

open here early in April. Programs, film

trailers, etc., or other stunts.”

As Mr. Lambiotte does not give the name
of the new theatre, we will write the ads
and the trailer on the basis of the Tivoli

name. It’s a name that looks good in type,

it is probably as widely used as any other

these days, and therefore it serves particu-

larh- well.
4: ^

The teaser ad copy here given is not the

customary stuff. The customary thing is to

“say it with drawings.” It is the practice

to start off with a mysterious splash of

black which, as the days pass, merges let-

ter by letter into the name of the play-

house. After the third letter everybody
knows the answer and the rest of the cam-
paign is a flop in most cases. Besides
which, it is old stuff, very old, and an-
noys rather than intrigues the reader.

In the teaser copy here given another
method is used. You may not like it as

well, but you may like it better. At any
rate, it is different and has the added vir-

tue of being informative. The drawing
used, it may be added in strictest honesty,
appeared originally in a Chicago news-
paper where it decorated the copy of a
major banking institution.

The same design is used, it will be noted,

for the trailer frame. I think that is only
good judgment, though it isn’t being done.
I believe it is good judgment to retain an
established form for trailer announcements
generally and, of course, it’s best to start

with the one which will be used perma-
nently. Constant change of trailer decora-
tion merely diverts attention from copy
and serves no good purpose.

* * *

The trailer copy is fashioned after special

matter which “The Theatre” department of
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the Herald has supplied directly to several

exhibitors in the Middle West. The basic

idea has stood up under the test of public

exhibition, more than which cannot be said

with modesty. Strengthened with revision

to suit local conditions, it seems to catch

the fancy of the first-nighters. Full per-

mission to make such revision is granted,

of course, herewith.

These items, the teaser ads and the

trailer, will suffice for the beginning of

the series. Publicity, co-operative adver-

tising, programs, souvenirs, billboard stuff,

these and correlated subjects will be taken

up in subsequent articles. It is the aim to

compile a convenient library of material

needed in the standard pre-opening cam-
paign.

Six teaser copy units, to precede the

opening night ad and to run in smaller but

identically decorated spaces, follow:

A Good Theatre a

Community Asset
A GOOD theatre is more than a well built pluy>

house. It is a place where people go to have
a good time together enjoying good entertainment.
People who go to such a place are good people.
Good motion pictures, combined with good music

in good surroundings make the best entertainment
in the world. Good business is one of the rewards
derived by the owners of a theatre offering such
entertainment, and good business enables them to

erect better theatres to house the better enter-
tainment which is the sure reward of the theatre-

goer.
A good theatre is an indispensable factor in the

social and business life of the modern community,
providing inspiration, incentive and stimulus to the
population.
THE TIVOLI will be that kind of a theatre.

Business Follows

A Good Theatre
'DUSINESS goes where people go. People go to the

best places. No modern theatre is opened today
in any community without materially increasing the
desirability and property values of that commun-
ity to the residents thereof. Business follows a good
theatre.
A good theatre is a good neighbor for any

business institution. It brings people in crowds
from far and near and sends them away from its

doors pieased. The shops in the neighborhood
of a good theatre are well patronized and quickly
become the best shops of their respective kinds.
Thus, the best theatre in a community always is

dound the hub of the best shopping district.

THE TIVOLI will be that kind of a theatre.

A Good Theatre

Pays Its Way
^ OOD theatres pay. 'They cost great amounts of^ money, greater than any other buildings of
similar size, but national theatre records show
practically no theatre investment failures.

There are two good reasons for this:
Firsts—Human beings are heir to an impulse

urging them to gather together in public assembly
periodically for relaxation.
Second—The theatre is the best of all modern

gathering places and the motion picture is the best
of all modem means of relaxation.
The good theatre pays good dividends to its

owners and to those whose investments are repre-
sented in purchases of admission tickets.
THE TIVOLI will be that kind of a theatre.

A Good Theatre

Gets the Best
'J'HE best theatre gets the best shows. This is

an unbroken rale. The explanation is simple

:

The best theatres can afford to pay what the best
costs.

More people go to the best theatre than to any
other. The best theatre represents a larger invest-
ment than any other. All business pertaining to
the operation of the best theatre is conducted on
a larger scale. The best theatre is financially able
to buy the best pictures; owners of the best pic-
tures want them shown in the best theatres; and
so the best is provided.

Every community has its best theatre, which is

pointed out by residents to visitors as a prized
possession of the community.
THE TIVOLI will be that kind of a theatre.

A Good Theatre Is

Built for Patrons
^^OOD shows are demanded by the modern theatre-

goer. Good music to accompany good pictures
is exacted. But before either of these, good sur-
roundings are essential.

Today’s modern theatres excel in architectural
efficiency, beauty of design and furnishing, ventila-
tion, convenience and comfort, all other classes of

buildings. The great popularity of the motion pic-
ture has made the advance culminating in this
superiority not only possible but necessary.

The good theatre is built for the theatregoer.
It offers every health and comfort safeguard con-
trived by man, surpassing even the home in point
of personal safety. A good theatre is the best of
all places to go.
THE TIVOLI will be that kind of a theatre.

A Good Theatre
In Family Life
^HE good theatre has become a major factor In

the daily life of the modern family. It serves

as an ideal amusement place, where all members of
the family go together to enjoy wholesome enter-
tainment. It furnishes, in the wealth of its tradi-
tion, a conversational topic which all members
approach on even terms.

I*^ a “jazz age” institutions successfully exerting
influence toward family unity are few. Preserva-
tion of family unity is vital to personal, community
and national welfare.

A good theatre is prized by the children as a
favored pastime place, by the parents as a pow-
erful force for the proper direction of youthful
development. It is second in beneficial effect to
no modem institution.

THE TIVOLI will be that kind of a theatre.

OPENING DAY newspaper copy closing teaser series provided complete in
accompanying story. Republication and revision rights are granted to exhibi-
tor readers herewith.
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FROM CHICAGO TO FORT WORTH, TEXAS,

WE SHIP PROGRAMS EVERY WEEK

No Exhibitor is too far for us—the name of the attrac-

tions and the dates is all we need; and in eight working

hours from when we receive your envelope your programs

are on the way to you.

Movie fans ask for our programs wherever they are

used. They’re interesting; they arouse curiosity and

compel your patrons to come more often.

They’re taken home where the entire family look them

over, and even an attraction without a star or with a

weak title becomes a picture they want to see.

For the results you get, our programs are the cheapest

advertising you can buy.

SEND FOR SAMPLES

THE NATIONAL'
Poster & Prtg. Co.

506 S. Wabash Ave., Chicago

SERVICE SERVICE SERVICE <g^>-

WE HAVE IT — WE WILL GET IT
OR IT ISN’T MADE

EVERYTHING FOR THE
MOTION PICTURE THEATRE

Carl H. Fulton
President

Branch
•trOS Olive St.
St. Ix>uis, Mo.

il. MM.
SALES CO.

24 Elast 8th Street, Chicago, III.

Kalph H. Fulton
Gen’l Miirmgrer

lira noh
111 So. Capitol Ave.
Indianapolis, Ind.

G.
E.

A.
C.

to
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C.
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PERFECT PROJECTION PAYS <FULg>

New Line of Firesafe

Equipment Made for

Projection Booths
Anew line of fireproof equipment for
^ motion picture booths has been devel-

oped by the E. E. Fulton Company 3208
Carroll avenue, C hicago. The new line

New hreproof units developed for

motion picture booths.

comprises models which have been designed

and built to meet size and condition re-

quirements of any projection room in the

country, from the smallest theatre to the

most pretentious metropolitan house.

The different models are of the same
quality construction being made of heavy
ten and twelve gauge sheet metal. All have

been designed to meet every fire and state

ordinance. The feature of the new line of

equipment lies in the fact that an efficient

model can he made for any theatre through
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various combinations of a number of

features of the units which may be desired.

The largest of the units measures sixty

inches long by twenty-six inches deep. This
contains reel holders, spacious drawers and
motor driven rewind. Another unit, some-
what similarly equipped, but with less reel

holders will occupy a space of 48 inches

by 20 inches. A third unit, embodying the

features of the last mentioned but with
less drawer space can be placed in a space
thirty-four inches long by 20 inches deep.

This unit has an enclosed hand rewind.
And still another unit has been provided
with film and reel holders and open hand-
operated reel inspection equipment.

Million Dollar House
In Shreveport Is

Soon Finished
Rapid progress is being made in the con-

struction .of Shreveport’s new million dol-

lar combination theatre which, when com-
pleted, will be one of the finest theatres in

the south. The accompanying views of the

Two views of the new million dollar
Saenger theatre at Shreveport, La.,
photographed by Harry E. Nichols.

theatre, which will have a seating capacity
of 2,500 were recently made by Harry E.
Nichols of the Herald’s field staff.

The theatre is being built under the sup-
ervision of Simon and Harry Ehrlich asso-
ciated with the Saenger Theatres Enter-
prises. Emil Weil of New Orleans is the
architect.

The stage of the theatre will be 90 by 90
feet. A Robert Morton organ. Major
switchboard, American Seating chairs and
Simplex projectors have already been or-
dered.

The Southern Amusement Co., Inc., are
installing two type DeLuxe Motiographs in

their Arcadia theatre, Crowley, La.

Do You Want the

LATEST IDEAS
For Your New Theatre?

Let iis completely (iesijrn, build and equip your new theatre, or if you have your
own builder, we will furnish blueprints for all your requirements.

We are the only COMPLETE EQIHPPERS in this country, who will entirely
build and completely equip your house.

We furnish bonds, guaranteeing completion on the opening date. This service
costs you nothing extra and saves you all the worry.

WHY NOT GIVE US A TRIAL ON YOUR NEXT HOUSE?
We also furnish either separate or all together, ornamental plaster work, interior

decoration, draj'eries, carpets, furniture, theatrical scenery, drapes, rigging and light-

ing effects.

W’e have conqiletely eipiipped or partially furnished the following theatres which
have been recently opened :

Parthenon Theatre, Berwyn, 111.

La Grange Theatre, La Grange. 111.

Illinois Theatre, Macomb. 111.

Braumart Theatre, Iron Mountain, Mich.
Princess Theatre, Florence, Ala.

Strand Theatre, Lansing, Mich.

Belmont Theatre, Nashville, Tenn.

Fort Armstrong Theatre, Rock Island,

111 .

UNITED STUDIOS, INC.
L. 1*. 1.AKSKN, .Muiragiiig Art Director

30 West Lake Street Chicago, 111.

I/Ocul and long-ilistance DEAltliOKN 1770

Auditorium of Our Latest Theatre



28
r

inrr T E R THEATRES SECTION OF April 25, 1925

LOBBY COMPLETELY EQUIPPED WITH PRODUCTS OF
OUR FACTORIES

We specialize in completely furnishing Lobbies and Restrooms.

By reason of our association with 47 manufacturers, as their direct repre-
sentatives, we maintain a schedule of prices below any other quotations
you may receive.

Before selecting your furnishings call and see our display, or write us
for any information you may desire.

ALLIED FURNITURE MANUFACTURERS, INC.

DIRECT FACTORY REPRESENTATIVES
1341-43 S. Michigan Ave. CHICAGO, ILL.

’Phone Victory 8804

A 0^¥ TC ticket
SERVICE

Is Equal to ALL Demands

Visit Us in Chicago

on the Way to or from

The Milwaukee Convention

I
T will be time well spent, for we can sit down with you,

and in a few minutes, figure out a ticket program for you
that will relieve you from all ticket troubles or worries, for

a long time ahead.

Several thousand theatres, motion picture houses and
other amusement places look to ARCUS for all their ticket

requirements—and have done so for years. We hold their

trade by rendering a service which has no parallel any-
where, for promptness, accuracy and watchfulness of our
customers’ wishes and best interests.

If you can’t call write

us for samples and quo-
tations.

THE ARCUS TICKET COMPANY
^ ^ No. Asiilsnd Are., Chicaco

Exhibitors Describe

Features Desired
in New Theatre

pURTHER response to the Better The-
ATRES survey, received too late for pub-

lication in the March number, are published
herewith answering the question “If You
Were Building a Theatre What Modern
Features Would You Incorporate Which
Your Present House Does Not Have?”

^ ^

A. P. SiTTON & Son, Amuse Theatre,
Tularso, N. Mex. : As near fire-proof as
possible. More room in every way. Extra
high ceiling. Absolute and through venti-

lation. Seats made of all pressed steel

(not cast) with removable cushions or pads
—seat and back—which could be attached
so no one but proper person could detach
them. Balcony so arranged that smoking
could be indulged in during picture. Oper-
ating room amply large.

Rest room and nurse (several if neces-
sary) must be trained and well recom-
mended to take charge of babies during
show.

No other rest or waiting room—because
the day is coming when there will be so
many theatres no one will have to wait

—

so if you have these rooms they will

simply be soft spots for lounge lizards and
flip-flappers.

* * *

R. S. Wenger, Victory Theatre, Union
City, Ind. : This can all be summed up in

“If I had the money to build a theatre
I would do a lot of things I don’t have.”

I am getting a theatre built to rent. An-
other man is furnishing the dough. We
are tearing out a partition in two rooms
removing the floor and trying to get it

done as cheap as possible. The only fea-
ture different from most theatres is our
ticket office is on right side as you enter.

I often wondered why they build them in

the center.

We intend to put in cushion seats, a
good ventilating system; make it as com-
fortable as possible by using 21 " seats

space 32" from back to back.

* * *

Using our old piano. Of course, we
would like to have an Organ, Stage, a lot

of brass railings, some draperies and a lot

of things.

Making one aisle in center. Seven seats

to side. Here I differ from a number of

views as my present theatre had two aisles

I changed to one. Anyone that ever used
one aisle in narrow house (29^ feet wide)
sure won’t go back to two as every time

some one goes down aisle ushers and
patrons, you are in front of someone in

outside seats. Have not named my new
theatre. This seems to be the hardest job

yet. Suggestions are in order. Come on
brother.

* * *

J. Christinson, Star Theatre, Sandusky,
Mich. : Smoking room with glass front

where gentlemen who wish to smoke dur-

ing performance could do so, in full view
of the screen.

Also a cry room for mothers with babies.

Moves Branch Office
The Atlanta office and service station of

Wagner Electric Corporation, manufac-
turers of motors and transformers, was
moved on April 1 to 145 West Peach Tree

street.



April 25, 1925 EXHIBITORS HERALD 29

LET’S GO
Everybody Welcome

to Attend the

BIG EQUIPMENT
SHOW

Arranged by the

Association of Motion Picture Equipment Dealers of America

AT THE

AUDITORIUM
MILWAUKEE, WISCONSIN

Week of May 12th, 1925
This Show will be held during the convention of the MOTION PICTURE THE-

ATRE OWNERS OF AMERICA.

More than 60 Manufacturers will exhibit their latest products. Come and see the

newest things in theatre equipment. Keep up with the times.

3,000 Theatre Owners and Projectionists are expected in Milwaukee.

Railroads are allowing us special rates. So are the Milwaukee Hotels.

The general public will not be admitted. The equipment display is for theatre

owners and their employes and supply dealers and manufacturers.

A REAL EDUCATIONAL SHOW
You will be more than repaid by a visit to Milwaukee May 12 in the new ideas

and new methods for increased efficiency in theatre operation which you will carry

away.

For further information, write, phone or wire Sam Lears, President, Manufac-
turers’ Division of the ASSOCIATION OF MOTION PICTURE EQUIPMENT
DEALERS OF AMERICA, 417 S. Dearborn street, Chicago.
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MINUSA
De Luxe Special

America’s Greatest Screen Value

Possibly the Minusa De-

Luxe Special costs a little

more initially—but are you

primarily interested in

price, or in getting the most

for your money?

Your degree of success depends

more upon your screen than any

other one item of your equipment.

It is the screen that can make or

mar your pictures. It is the screen

that can increase or decrease your

box office returns.

There is a specification built

Minusa DeLuxe Special for every

need. If you have not already in-

stalled one, let us send you a large

sample to prove what we can do

for your projection.

MINUSA CINE SCREEN CO.

Bomont, at Morgan,

Saint Louis

DIRECTORY
OF
EXHIBITS

^Continued from page 11)

SPACE 9 K. H.
E. E. FULTON CO.,
3208 Carroll Ave., Chicago, 111.

PRODUCTS:
The new types of Fulco Fireproof Booth Units
and Fulco Motion Picture Accessories.

ATTENDING
CONVENTION HOTEL

I.. M. Fulton Republican

SPACE I IN K. H.
THE HERTNER ELECTRIC CO.,
West 114th St., cor. Locust Ave.,
Cleveland, O.
PRODUCTS:
A number of Transverters and Multiple Sets
Willi XVliCUMdlS, iJLC.

ATTENDING
CONVENTION HOTEL

C. C. Dash Convention
J. H. Hertner Convention

SPACE 211 J. H.
HOEFER CHANGE-MAKER CO.,
3700 E. 12th St., Kansas City, Mo.
PRODUCTS:
Hoefer Change Maker for Theatres; Hoefer
Change-Maker for Bank Tellers & General
Cashiers; Hoefer Change-Maker for Paymasters.

ATTENDING
CONVENTION HOTEL
B. C. Hoefer, President Republican

SPACE 21 K. H.
HOLMES PROJECTOR CO.,
1632 N. Halsted St., Chicago, 111.

PRODUCTS:
Holmes Portable Projector.

ATTENDING
CONVENTION HOTEL
Oscar Holmes

SPACE 209 J. H.
HOWELL CINE EQUIPMENT CO.,
740 Seventh Ave., New York City.

PRODUCTS:
Balluna Spot Lamps and other motion picture

theatre equipment.

ATTENDING
CONVENTION HOTEL
Joe Hornstein

SPACE 15 K. H.
KOHLER CO.,
Kohler, Wis.
PRODUCTS:
Kohler Automatic Electric Plant for use in light-

ing theatres and operating projectors. Can be
used for either emergency or auxiliary equip-

ment or as the sole source of lighting latter for

small theatres only.

ATTENDING
CONVENTION HOTEL
Joe Worscheck Medford
Hobart Kletzien - Medford
Ben Harff Medford

SPACE C IN W H.
LIBERTY MUSIC CO.,
1960 E. 116th St., Cleveland, O.
PRODUCTS:
Liberty Music Stand, Conductor’s Stand, Piano
Lighting Systems, Organ Lighting Systems.

ATTENDING
CONVENTION HOTEL

E. J. Smith

SPACE 2 K. H
McAULEY MFG. CO.,
552 W. Adams St., Chicago, 111.

PRODUCTS:
New Peerless Reflecting Arc Lamp.

ATTENDING
CONVENTION HOTEL

J. E. McAuley Republican

SPACE 19 K. H.
MINUSA CINE SCREEN CO.,
Bomont & Morgan Sts., St. Louis, Mo.
PRODUCTS:
Minusa Motion Picture Screen.

ATTENDING
CONVENTION HOTEL
H. C. Woods
W. L. Schoenning
B. H. WoELDIKE

(Continued on page 33)
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A modern theatre in Australia. Two views of the Theatre Royal, Newcastle, N. S. W., Australia, designed by George
McLeish, an ardent advocate of better and finer theatres and associated in the designing of some of Australia’s finest play-
houses.

Architects Give Views in Survey on

Features of Modern Theatre
^J^HEATRE architects this month
_/ express their views on features

and requirements constituting a

modern theatre in response to the
survey of this department started in

“Better Theatres” Section for March.
In the last issue exhibitors gave their

opinions on the question “If you
were building a new theatre what are

some features that you would incor-

porate which your present house does
not have?” For purposes of com-
parison we have asked theatre archi-

tects in this survey to assume that

they were exhibitors planning to

build a netv house, asking them to

describe outstanding factors they
ivould want in a theatre they were
building for themselves. Here is

what they say:
* * *

R. L. SIMMONS, Elkhart, Ind.: Would
be difficult to say what kind of a theatre /
would build if I were building one myself
as too much depends upon the city in which
it would be erected, its location there, the
class of people I would cater to and the
kind of shows I would expect to run, the
amount I would expect to spend and one
hundred and one other conditions. I have
covered many of the features in my various
articles on small theatres and I would not
deviate much in the plans of a large theatre

from the plans of the newest and best thea-
tres that have been built in the last year or
two.

* * *

S. J. BOWLER, Phoenix Bldg., Minne-
apolis, Minn.: Auditorium not too wide,
no seats at side walls. Pictures are very
badly distdrted from these causes. Ceilings
not too high, watch the ventilation. I

noticed two men at the ticket box while
.someone had left an exit door open, every-

body restless. Don’t crowd the seating.

Give plenty of pitch to main or balcony
floors. Have separated loges at front of

balcony so that parties could be booked
previous to any performance. Have bal-

ance of balcony for retiring and comfort
rooms for both sexes. Don’t keep prices

fluctuating. Have box office to serve on in-

terior of building. Don’t cut your pro-

grams. Keep toilets in a perfectly sanitary
condition by eternal vigilance. Have plenty
of lobby for wailing patrons. Keep pictures
running at a natural gait, some operators
do not give time to read the title pages, blur
the pictures. This tires the eyes and spoils
the effects. Dark color in the decorations
are so much more restful than light tones.
Don’t push people out. Draw them in. Give
them the glad hand and make all of them
comfortable at all times.

^ *

M. B. CLEVELAND, Waterloo, Iowa

:

Not ornate, quiet color schemes, good
proportions and a very marked absence of
the over-elaboration of some large “pal-

aces” which have recently been Imilt. I

should attempt to find an architect who
dared to depend upon fine proportions for
attractiveness.

sh * *

ABRAHAM BARBER, Brooklyn. N. Y.:

Provide for entertainment of "waiting fub-
lic out.dde in lobby an organist or several
string instruments either on concealed plat-

form or t/isible to people in lobby, which
could be made an ornamental feature of
lobby.

+

GEORGE P. B. ALDERMAN & CO..

Holyoke, Mass.: The general layout of the

new theatres seems to he good, but more
thought ought to be given to heating and
ventilation. Air washing, etc., isolation of
smoking and toilet rooms to avoid smell.

Large and comfortable seats, most are to

close, ought to be 20 inches wide and 2 feet

9 inches back to back. Complete .shut off

between lobby, entrances and auditorium to

avoid drafts, in some way.
* * +

GEORGE ETCHENLAUB, Erie, Pa. ; It

just happens that I have completed plans

for a theatre that I am about to build in a
town of 10,000 people. This will be oiir

1250 seat “standard theatres” building. It

will be entirely fireproof and panic safe,

with 12 double doors for 1000 seats. Pro-
vision is made to seat 259 more if need
arises. Large toilet rooms for men and
women

;
the latest thing in a real ventilat-

ing system moving over 30,000 cubic feet

of air per minute; an emergency fire-fight-

ing system with hose racks in plain sight

;

a cut stone front with tilework of lobby
extended out across the sidewalk to the
street curb, with a bronze and plate glass

marquise over the same, done in brilliant

tile effects for its ceiling, and the whole
thing flooded with electric light from con-
cealed sources.

A large window accents and carries up
the “big” effect of the entrance, at the same
time, it will give daylight into the audito-
rium and furnish the main chance for ad-
vertising and display with plenty of punch,
without looking cheap or tawdry.
The projection throw Avill be less than

100 feet, and less than 14 degrees of in-

clination, which will make for ideal pro-
jection. The lobby will be large and spaci-

ous and continue the lighting effect of the
front. Light color to be changed at will.

Seats will be the best and most comfort-
able, spring or squab type that can be fur-

nished. Aisles will be not less than 5 feet

wide, which has so nnich to do with com-
fort in seating.

A $10,000 two manual organ will be in-

stalled. The decorative effects, will be held
to broad and simple treatments in reds and
yellows, which the interior lighting effects

will enhance and enrich
;
the low intensity

illumination will be an “aurora borealis”

effect, being careful to keep from undue
prominence. The stage will be small but
complete with provision made for the great

stage and its rigging, for a later time when
it can be afforded. This building will stand

out as the latest and most modern theatre

in a radius of at least fifty miles and on a

par with even the big city theatres. This
alone, will produce and keep alive a grand
publicity which should produce patronage.

^

A. P. SORICE. JR., New York. N. Y.:

Ventilation, heat, lighting all indirect. In-

(Continiied on ne.rt page)
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BROADWAY
ioo%

STRAND
RIVOU
CAPITOL
PICCADILLY
COLONY

RIALTO
CRITERION
LOEWS’ N. Y.
LOEWS’
N. Y. ROOF

RAVEN HA ^ SCREEN

Every Exclusive Picture House from 42nd to 53rd Street Is Equipped with Haftones

PREMIER PRESENTATIONS
ROMOLA

COHAN

LOST WORLD

ASTOR

QUO VADIS

APOLLO

1476 Broadway RAVEN SCREEN CORPORATION New York City

{Contimtcd from preceding page)

terior decoration, ramp lines of auditorium

on a stadium type, etc. Modern features of

an up-to-date method.
* * *

GIESECKE & HARRIS, Austin, Tex.;

I’d try to remember that it was to be a

picture theatre and as such it should be

designed from the ground up as a theatre.

It is difficult to convert any building which
was built for other uses into a theatre

which will properly and comfortably serve

the public, can be economically operated

and can be laid out to take advantage of

every fire and liability insurance credit. I

would not build unless 1 felt certain that

the theatre would be a paying investment

strictly as a theatre, and (lid not have tq

depend on the rent from store space to

supplement the theatre income as I believe

that the front part of the building, unless a

v ery wide lot, should be used for wide com-
fortable lobby and foyer. Then I’d try to

remember that the success of a picture thea-

tre is entirely dependent on the comfort of

the patrons and that this comfort depends
on good ventilation, comfortable seats, clear

vision, proper illumination and good music.

Bj" good ventilation I mean the correct

amount of fresh air delivered without
draft, and proper control of heat in winter
and cooling in summer. The fans should
always maintain a slight pressure in the

auditorium so that when doors are opened
the air movement will be outward instead

of inward. Comfortable seats require

good chairs, and good chairs are probably
the most important single item, which
should be placed not closer than 31 inches

back to back and not more than seven
seats between aisles. It must be remem-
bered that in picture theatres there is a
continual movement in and out and the

number of seats between aisles must be
less than in the opera where the audience is

seated before the curtain rises and leaves
its seats only between acts or after the last

curtain.

^ ^ ^

Clear vision demands proper design of
the floor worked out by laying off sight
lines for the particular building. It also
demands that there be no detracting lights

as many people have eye defects and any
side wall lights have a tendency' to act as
disturbing influence.

Proper illumination calls for the proper
control as well as correct placing and in-

tensity of all house lighting. The lighting
should be so arranged as to gradually ac-

custom the eye to the change. The house
should be lighted to such an intensity that

on entering the patron could go directly to

his seat without having to block the en-

trance while his eye becomes used to the

dimness. The main house lights should be

controlled only through a dimmer. In fact

all lights should be controlled by dimmers.

The design of the building should be
such as to clearly proclaim it to be a pic-

ture theatre but should not be gaudy nor
need it be extravagantly ornamented. The
design of the front should have provision
for proper display of poster bills and pro-
vision for electric signs as these will be
placed regardless and if the proper provi-
sion is not made they will be placed over
surface not intended for them and spoil the

design.

On the interior I would confine the elab-

orate design to the lobby and the foyer and
make the auditorium and proscenium sim-
ple so as not to detract from the show.

In this discussion I have assumed that I

would be building the average size theatre,

say one having a seating of about 500 on
the main floor and 200 in the balcony. I

also assumed that the building was to be

built in a town of some thirty thousand
and that to make the investment pay I

would not be able to figure on such luxuries

as “cry rooms,” “smoking balconies,” or
elaborate lighting effects. For a theatre of

my description I believe it would be better

to buy better pictures than to have “cry

rooms,” and “smoking balconies” as talking

and advertising novelties.

R. L. SIMMONS
Architect

Elkhart Indiana

Boiler Brothers
Architects

114 W. Tenth St. 531 Douglas Bldg.

Kansas City, Mo. Los Angeles, Calif.

E. P. RUPERT L. L. HARRIS SAMUEL KLEIN
Architect Superintendent Cons. Engineer

R. LEVINE & COMPANY, Inc.

WENTWORTH 0322
822 W. 70th St. Chicago, Illinois

Theatres Designed, Built. Equipped and Financed
Largest Financier and Builder in the U. S. A.

Geo. E. Eichenlaub
Theatre Specialist

Design—Finance—Construction

Commerce Bldg. Erie, Pa.

Louis L. Wetmore
ARCHITECT

Theatre Specialist

Glens Falls, N. Y.

Henry L. Newhouse Fred D. Jacobs

Architect Theatre Architect

UNITED STUDIOS, Inc.
4623 Drexel Blvd. Cbirago, 111. 28 E. Lake St. Chicago, III.
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Call special attention to

your coming attractions

with the

‘‘DE LUXE’’
Interchangeable

FLASH SIGN
(Flashes on and off)

The most practical, most effective

and lowest priced display of its kind
on the market.

Just the thing you need for your
daily program.

Can be placed on the stage, in the

lobby, over the ticket booth or in

stores around your neighborhood.
The sign inserts are to be painted

on transparent paper by your sign

man. TTiis paper is obtainable in six

different colors.

The patented mahogany frame in

front of the sign box, which is 1

5

inches wide and 24 inches high, and
consists of two frames hinged and
grooved together, grips the inserted

paper and tightens it stiff as a drum-
head.

TTiis eliminates the use of glass and
considerably lowers the cost of man-
ufacturing and shipping.

An ideal publicity medium that is

being used extensively by Chicago
Exhibitors. Ascher Bros, have sev-
eral for each one of their 1 5 theatres.

Price $10.00 F.O.B. Chicago.
100 Sheets Transparent paper in

assorted colors, $2.50.
Mail check with order or shipment

is sent C.O.D. Can be returned after

five days tryout if not satisfactory.

DE LUXE STUDIOS
833 W. Washington St.

Chicago, 111.

DIRECTORY
OF
EXHIBITS

(^Continued from page 30)

SPACE 222-223 J. H.
MORELITE CO.,
600 W. 57th St., New York City.

PRODUCTS:
Morelite Reflecting Arc Lamp and Accessories.

ATTENDING
CONVENTION HOTEL
Robt. Moehling
S. Nickelsbuhg
A. Tykoler

SPACE 12 K. H.
MOVIE SUPPLY CO.,
844 S. Wabash Ave., Chicago, 111.

PRODUCTS:
Morelite Lamps, Gillmore Film Cabinets, Belirns
Changeable Sign Boards.

ATTENDING
CONVENTION HOTEL
M. A. Beurns

SPACE 216
NATIONAL CARBON CO

,
INC.,

Cleveland, O.
PRODUCTS:
National Projector Carbons and Carbon Brushes
for Motion Picture Theatres.

ATTENDING
CONVENTION HOTEL
W. C. Kunzman
E. R. Geib
E. S. Billing

SPACE 226 J. H.
THE NATIONAL SCREEN CO.,
2100 Payne Ave., Cleveland, O.
PRODUCTS:
Master Glass Bead Screens and Frames.

ATTENDING
CONVENTION HOTEL

L. E. Dwyer.
Mrs. L. M. Dwyer

SPACE 212 J. H.
NICHOLAS POWER CO.,
90 Gold St., New York City, N. Y.
PRODUCTS:
Power’s M. P. Projectors, Incandescent Equip-
ment, Quartz Condensers, High Intensity Lamp.
ATTENDING
CONVENTION HOTEL
Herbert Griffin, Sales Manager

SPACE E IN w. H.
THE OPERATORS PIANO CO ,

715 N. Kedzie Ave., Chicago, 111.

PRODUCTS:
The Reproduco Pipe Organ.

ATTENDING
CONVENTION HOTEL
A. Livingston .Republican
A. H. Renier Republican
A. C. Stabler Republican

SPACE 214 K. H.
PENNSYLVANIA LIGHTING CO.,
215 Alvine Ave., Greensburg, Pa.
PRODUCTS:
Emergency Lighting Units.

ATTENDING
CONVENTION HOTEL

C. K. Fox Republican

SPACE 219 J. H.
FRANK E. PLOWMAN CO.,
400 N. Michigan Ave., Chicago, 111.

PRODUCTS:
Glo-Letr Interior Electric Signs.

ATTENDING
CONVENTION HOTEL
Frank E. Plow.man

SPACE 221 J. H.
THE PRECISION MACHINE CO.,

INC.,
317 E. 34th St., New York City, N. Y.
PRODUCTS:
Simplex Projector equipped with High Intensity
Lamps and Incandescent Lamps.
ATTENDING
CONVENTION HOTEL
Walter E. Green

{Continued on page 36)

BILT-RITE
DISPLAY
FRAMES

New lobby display

frames will com-
pletely change the

appearance of your
theatre.

Send us a rough
plan of your lobby
and our designing
department will
gladly submit
sketches to you
without obliga-

tion.

We serve the larg-

est exhibitors in

the country. Our
prices are right;

our service
prompt. Ask for

Catalog E.

BILT-RITE MFC. CO.
225 N. Green St.,

Chicago, Illinois
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PAUSIN PRODUCTS
KEEPYOUR FILM

IN SHAPE

Mlm Mend«T film Xotolier
Price $6.00 Price .$.5.00

THEY TAKE CARE OF THAT EMER-
GENCY WHEN MINUTES COUNT

Some Prominent Users

PATHE U. S. NAVY FOX

SHIP IN THE PAUSIN “BATTLESHIP”
OX'E TO EIGHT KEEL CAPACIT'Y

No Ragged Edges No Hinges to Break

Detachable Cover

Minimum Weight

Maximum Strength

Unlimited Life
Patented

I
I. C. C.—.-{aB

\

The Famous Battleship Corrugated Vault Can in Stock

PAUSIN ENGINEERING CO.
MAN I fACTfKEKS

727-729 Frelinghuysen Ave. NEWARK, N. J.

JOAN JAHN
and the

BALDWIN GIRLS

VODE-VILLE SEASON’S BIGGEST HIT

Two pianos—and
a voice

under management of

J. C. MATTHEWS BOOKING CO.
504 Garrick Theatre Bldg. Chicago
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‘‘Better Theatres” to Publish

Prize Auditorium Designs
“TDETTER THEATRES” is

1) pleased to announce the pub-

lication in early issues of a series of

prize winning designs for the deco-

rative treatment of theatre audi-

toriums. These designs, for which
exclusive publication rights in this

field has been granted this paper by
Jacobson & Company of New York
City, will represent the work of

draftsmen, architects and students

throughout the country and will be

of interest and value to present day
builders as well as a worthy record

of suggestive theatre treatments for

future reference purpose.

The designs are being received by

Jacobson and Company through the

Jacobson Annual $1,000 Prize Com-
petition for 1925, launched for the

purpose of stimulating a wider inter-

est in interior treatment and orna-

mental plaster of stock design, and
to show that the auditorium of a

theatre can be well designed without
recourse to special models for plas-

ter ornament.

The jury of award will consist of

five architects : Harvey W. Corbett,

Raymond M. Hood, John Mead
Howells, Harry Creighton Ingalls

and James Gamble Rogers.

jii

G. S. Jacobson, founder of Jacob-
son & Company in 1891 has always
been interested in the amateur stu-

dent and organized the Huguenot
Players in New Rochelle, New York
in 1922. This was based on the Lit-

tle Theatre movement. Last winter
Mr. Jacobson went to England to

make a study of 16th century period

plastic relief. His company, a

pioneer in the development of the

use of artificial stones for interiors

and architectural plastering and
sculpture M^as also one of the first

concerns to publish a catalogue on
plastic ornamentations showing
some 7,000 designs.

The problem presented to archi-

tects, draftsmen and students in the

Jacobson Annual is the decorative

treatment of the auditorium of a

theatre employing ornamental plas-

ter of stock design with any other

mediums of the designer’s choice.

The auditorium of the theatre is to

be not more than 85 feet, nor less

than 50 feet deep, by 50 to 75 feet

wide and from 60 to 40 feet high.

There is to be one balcony. There
may also be one or more boxes on
either side of the stage, or they may
be omitted. Judgment of the de-

A Letter

From Australia
“Better Theatres’’ is in receipt of

an interesting communication from
George McLeish, theatre architect of
Sydney, Australia. Mr. McLeish
writes

:

"I am in receipt, from the Aus-
tralian Paramount organization, of
your ‘Better Theatres’ dated January
31. I want you to please forward
same to me regularly every month.

“Allozv me to most heartily compli-
ment you upon your praisezvorthy
and practical efforts to raise the

aesthetics and impulses of the motion
picture industry to an idealistically

common sense plane. Individually I

am engaged in the same kind of cam-
paign here.”

Mr. McLeish, in his letter, prom-
ises to send us some \iews of the
Theatre Royal, Newcastle, N. S. W.,
Australia, which has a seating capac-
ity of 2,020. This is but one of a

number of progressive motion pic-

ture houses with which Mr. McLeish
has been associated in design and
construction.

His communit}' is a great theatre

going one, says Mr. McLeish “and
no theatre closes down during the

summer months.’’ He says further
that no heat is needed in winter. In
fact adequate cooling systems repre-

sent a big problem for the Australian
theatre.

G. S. Jacobson, president and treasurer
of Jacobson & Company, New York
City, whose firm will award $1,000 to

draftsmen, students and architects in

the Jacobson annual competition for
the best decorative treatment of the-
atre auditorium. Results of this
nation-wide competition will be pub-
lished exclusively in “Better The-
o ^

signs will be made on the basis of

excellence of the design from an
architectural standpoint

; upon the
excellence of the scheme as a deco-
rative whole

: upon the presentation
in perspective and other drawings.

*

The prizes awarded by Jacobson
& Company in this competition are

divided as follows ; First prize, $500;
second prize, $250 ;

four prizes of

$50 each and five prizes of $10 each.

Postal regulations regarding contests

will be strictly adhered to.

Veteran Chicago Firm
to Bnikl $1,500,000

Theatre Soon
Chicago theatre construction took an-

other jump this week with the announce-
ment of the erection, beginning the lat-

ter part of next month, of a $3,000,000

building, one-half the amount of which
will be spent on the theatre section.

The builder is Schoenstadt & Sons Com-
pany, which owns eight theatres in

neighborhood locations of Chicago.
The building will consist of a 12 story

kitchenette apartment hotel at 51st street

and Blackstone avenue, with the lower
three floors devoted to the theatre and
small shops. The new house will be
completed in the early part of 1926 and
will show high class motion pictures ex-

clusively. The theatre company will

operate the hotel, it was added by Her-
man Schoenstadt yesterday.

The architects, Rapp & Rapp, of Chi-

cago, plan to construct the auditorium so

that 2,600 seats will be placed on the

main floor; and 900 seats on the mezza-
nine floor. From the foyer the stairway
will lead directly to the basement which
will be fitted with completely equipped
wash and rest rooms and a room where
children may play.

Mr. Schoenstadt told yesterday of the

difficulties that have arisen since he first

planned the venture. In 1921 the land

was purchased, but general financial de-

pression at that time delayed building.

permit was obtained however from the

City Council for the building. Shortly
afterwards when an effort was made to

begin building it was discovered by him
that a city ordinance had been passed
zoning the territory in which his prop-
erty lay: and the building of commercial
structures was forbidden by the city law.

It was with vigorous initative, he said,

that he persuaded the City Council to

pass a special ordinance which would ex-

cept his company from the general re-

strictions. The ordinance was passed in

the latter part of February whereupon
the Schoenstadt company began the new
plans.

.Associated with Herman Schoenstadt
are his sons, Arthur and Henry, who
take an active part in the dealings of the

seventeen year old company.
Plans for three other theatres in Chi-

cago were intimated: but no details were
revealed concerning them.
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The PYRENE line comprises a type of fire ex-

tinguisher for the protection of any fire hazard.

The Guardene and Accurate for general building

protection and the Pyrene for special hazards

such as projection rooms or wherever electrical

equipment is used.

All types of fire extinguisher recharges can be

supplied, from stocks carried in practically

every city in the country.

Address our nearest branch office for further in-

formation about our products.

Pyrene Manufacturing Company, Inc.

Chicago, 111.

Atlanta, Ga.

Kansas City, Mo.

Newark, N. J.

San Francisco, Cal.

SIGNS and SHOWCARDS
A spreat deal better than you thought was best

HAND PAINTED PAPER

BANNERS 50c EACH
(Size 32 in. x 10 ft.) Painted on

Heavy Poster Paper
Other Prices as Follows

Paper Banners (32 in. or 36 in.

wide) any length over 10 ft.,

per running foot 10c
Muslin (or cloth) (36 in. wide)

any length, per running foot 25c

We make a Specialty of

Pictorial or Illustrated Muslin Signs
for big Attractions in very flashy

colors at 35c per running foot

(These prices do not include postage)

All Banners Painted in Oil Strictly

Water-Proof

PLAIN AND ILLUSTRATED SHOW
CARDS

Years of experience

your guarantee for

expert workmanship.

Mail all Corresp(m<len<'e direct to

H. DRYFHOUT
742-744 So. Wabash Ave.,

Chicago, 111.

24-Hour Service on

all Mail Orders

CURTAIN CONTROLS AND TRACKS

GIVE YOUR CURTAINS A CHANCE

A
I

isl

MAC

TO PERFORM THE ARTISTIC
EFFECT FOR WHICH THEY
WERE DESIGNED BY

INSTALLING

AUTOMATIC CURTAIN-MACHINES
AND TRACKS

(Patented)

E. J. VALLEN ELECTRICAL CO.
Akron, Ohio

CURTAIN CONTROLS AND TRACKS

V
A
L.
L.
E
N
Cu
RT
A
I

N

RAc
K
S
m

DIRECTORY
OF
EXHIBITS

(Continued from page 33)

SPACE 220 J. H.
PYRENE MEG. CO.,
17 S. Jefferson St., Chicago, 111.

PRODUCTS:
Pyrene One and One and One-half Quart Fire
Extinguishers, Guardene 2t4 Gallon Soda and
Acid Extinguishers, Phomene 2)4 Gallon Foam
Type, Accurate 5 (jallon Pump Tank,

ATTENDING
CONVENTION HOTEL
Chester A. Ragland Wisconsin
R. J. White Wisconsin
H. S. Donnelly'. Wisconsin

SPACE 211 J. H.
RAVEN SCREEN CORP.,
345 W. 39th St., New York City, N. Y.

PRODUCTS:
Raven Haftone Screens.

ATTENDING
CONVENTION HOTEL
A. L. Raven, Fresident

SPACE 17 K. H.
RAWSON & EVANS CO.,
710-712 W. Wash. Blvd., Chicago, 111.

PRODUCTS:
Edgelovv Electric Signs, Art Glass, Chipped Gold
Plate Glass Signs, Admission Signs, Exit Signs,
Interchangeable Signs, Ornamental Mirrors.

ATTENDING
CONVENTION HOTEL
C. A. Loew 902 Bartlett Bldg.

SPACE 208 J H.
ROCKBESTOS CORP.,
New Haven, Conn.

PRODUCTS:
Motion Picture Cable.

ATTENDING
CONVENTION HOTEL
Mr. Allen

SPACE 5 K. H.
ROSCO LABORATORIES,
131 Third Place, Brooklyn, N. Y.

PRODUCTS:
Rosco Colors for Bulbs, featuring Glocolors, the
new Dip Colors.

ATTENDING
CONVENTION HOTEL
Sidney K. Rosenstein

SPACE 11 K. H.
SIMPLEX TICKET CO.,
1803 Bernice Ave., Chicago, 111.

PRODUCTS:
Theatre tickets.

ATTENDING
CONVENTION HOTEL
W. S. Peabody

SPACE 25-26 K. H.
E. H. STAFFORD CO.,
367 W. Adams St., Chicago, 111.

PRODUCTS:
Complete line of Theatre Chairs.

ATTENDING
CONVENTION HOTEL
W. H. Leonard Wisconsin

SPACE 228 J. H.

STANDARD MANUFACTURING CO.,
Cambridge City, Ind.

PRODUCTS:
Spiceland Brand Folding Chairs.

ATTENDING
CONVENTION HOTEL
Sam Lears Republican

SPACE 8 K. H,
E. J. VALLEN ELECTRICAL CO.,
13 S. Canal St., Chicago, 111.

PRODUCTS:
The Vallen Automatic Curtain Machine, The
Junior Automatic Curtain Machine, The Vallen
Noiseless Curtain Track.

ATTENDING
CONVENTION HOTEL

E. J. Vallen Republican or Wisconsin

(Continued on Page 41)
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Architect-Exhibitor

Analyzes Theatre
Essentials

E g. BLANKE, architect of Baltimore,
* Md., who is also an exhibitor, in his

answer to the “Better Theatres” survey
sets forth eighteen points, as follows, which
he deems outstanding in importance in a

correct and modern theatre. They are

:

1.

One large enough to accommodate 12

per cent of the locality from which I could
draw patronage.

2.

Ample foyer and lobby room for wait-

ing patrons.

3.

If seating would not require more than

1,500, I would build a one-story structure.

4.

Seating not to be less than 20 inches

wide and 32 inches from back to back.

5.

Ventilation by combination heating
mushroom system.

6.

Heating by local thermostatic control
(not one control for entire house).

7.

Indirect lighting strong enough dur-
ing picture to be able to tell time on a

man's size watch.

8.

Lighting effect in rainbow colors.

9.

Color scheme any shades except dark
red or blue.

10.

Ornamentation fairly simple.

11.

Transparencies to relieve the harsh-
ness of the screen.

12.

Balcony, if any, to be designed for
the smallest possible keystone on the screen.

13.

Adequate lighting from ceiling over
balcony to make travel over steppings safe
and eliminate aisle lighting.

14.

Assured sight lines.

15.

A specially arranged organ with echo
arrangement and one tvhich will not reveal
its location.

16.

In a large-enough house, a disappear-
ing orchestra.

17.

The latest appliances in utilities

which spell comfort.

18.

And above all a pleasing, accommo-
dating, courteous personnel, one that would
be tvilling to let the patron be right 99 per
cent of the time.

Robert Morton Office

Reports Many Organ
Installations

According to the Chicago office of the
Robert Morton Organ company business in
the theatre field is in a flourishing condi-
tion. The office is being kept on its toes
handling a number of organ installations,
.recent ones including a new three manual
organ for the Vendome theatre, 3143 S.
State street, Chicago, owned by Hammond
Brothers; a style 49 at the Milda theatre,
3140 S. Halsted street, Chicago

;
and W. M.

Sauvage’s Grand Opera House, Alton, 111.

A style 49 is also being installed in the
Legion theatre, Marshalltown. la.

Eugene Wilder, who for some time has
been connected with the company at At-
lanta, is now in Chicago as district sales
manager. The Chicago offices of Robert
Morton are located at 845 South Wabash
avenue.

Theatre Tax Fought
(Special to Exhibitors Herald)

KANSAS CITY, MO., April 14.—Ex-
hibitors are gunning against a county law,
applying to only Kansas City, permitting
the county court to levy any tax desired
upon theatres. Dealers in other nonessen-
tial commodities, such as jewelry, pay much
lower taxes than the theatres and the sys-
tem is unfair, a delegation from the M. P.
T. O. Kansas-Missouri will tell the county
court at a hearing.

NO CONDENSERS
TO CRACK OR DISCOLOR
25% Better Screen Illumination at

80% Saving in Current

There Is Only One

HELIOS LOW INTENSITY
REFLECTOR LAMP

50% Carbon

Saving

Reflector

Guaranteed

Not to Crack

No Up-Keep

Expense

Arc

Control

Attached

Directly

to

Carbon

Feed

Shaft

It

Never

Fails

You save $1000.00 to $1500.00 per year on every two Helios

lamps installed. They pay for themselves. Demand the Helios if

you want the best. Write for particulars.

MONARCH THEATRE SUPPLY CO.
724-26 So. Wabash Ave. Distributors Chicago, 111.

• - /Tt. . '-\y.
‘h\c

MAJ^^ Floodlighted

Presentations

Send for this Bulletin
This beautiful book printed in

four colors will tell all the de-
tails of Major Floodlights and
offer suggestions. No exhibitor
should be without it. Sent free
upon request. Write for it to-

day.

This illustration shows one method of
Major Overhead Floodlighting used in the
Pantheon Theatre, Chicago. With colored
light combinations the Overture there be-
came a real feature.

Certainly there are won-

derful opportunities for ef-

fective presentations by the

use of floodlights if you

use the right floodlights.

We emphasize this because

it is less costly and far

more effective if you use

the Major Floodlights.

tia^r^uipment Company Send today for
complete infor-

mation

. CH I r. A a o«

360 N. MICHIGAN AVE., CHICAGO—Phone Central 0702
,
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EDWARDS SHEET METAL
MARQUEES or CANOPIES

For use over entrances to theatres, hotels, cafes, store buildings, etc. A work of art

and they have the massive and ornamental appearance of cast iron, at but a fraction of

the cost. Furnished complete, easy to erect—Made of galvanized iron or copper in any
style or size desired. Shipped in largest convenient sections, with glass packed tep>
arately. Our large catalog showing complete line Marquises or Canopies, Balconies,
Cornices, Theatre Fronts, Signs, Skylights, Metal Roofing, Metal Ceilings and Walls,
etc., sent free on request.

The Edwards Manufacturing Co.
409-459 East Fifth St. Cincinnati, Ohio

The World’s Largest Manufacturers of Metal Roofing, Metal Shingles,
Metal Spanish Tile, Metal Ceilings, Metal Garages, Portable

Buildings, Rolling Steel Doors, Partitions, etc.

The SUPREME Heater
Patented

Supreme Heating
for your theatre assures quick, uni-

form heating at a real saving

Mo danger of freeze-up.

Mo floor or aisle space occu-
pied.

Excellent Ventilation.

MoiselesSf Dustless^ Economical
operation.

ff'rite us Today,

SUPREME HEATER &
VENTILATING CORP.
1522 Olive St., St. Louis, Mo.

Registered U. S. Patent Office

The logical sign for Rest rooms,

aisles, balcony stairs and all direc-

tional purposes in the modern the-

atre.

When in Milwaukee see our display

at the convention and also see 21 of

these beautiful signs at Saxes’ Wis-

consin theatre.

Send for illustrated folder

FRANK E. PLOWMAN CO.
402 No. Michigan Ave.

CHICAGO

Five New Theatres in

Expansion Program
of Crandall

H arry M. CRANDALL, owner of the

theatres bearing his name in Washing-

ton and vicinity as well as the regional

franchise for first National Pictures, Inc.,

in the same territory, has made public the

acquisition of the Home theatre, located

on C. Street, between 12th and 13th, North-

east, as the tenth link in the chain of

Crandall houses in the National Capital.

The purchase of the Home, one of the

handsomest of the Capital’s smaller resi-

dential picture houses, marks but the first

step in a policy of expansion which Mr.

Crandall and his executive staff will put

into immediate operation. Since the open-

ing of the Tivoli theatre, at Fourteenth

Street and Park Road, Northwest, one of

the largest and most beautiful theatre

edifices on the Continent, the Crandall or-

ganization has been quietly laying plans

for the active extension of its interests

not only into sections of the city of Wash-
ington which give promise of future growth
and development, hut also into additional

nearby cities in which the Crandall Circuit

has not as yet any representation.

Beside the addition of the Home Theatre

to the Crandall holdings, a site for a new
Northwest house to embody an auditorium

with a seating capacity of 1,500, shops and
apartments has recently been purchased and
construction will begin at an early date.

Further plans for the immediate future

embrace new houses in Frederick, Mary-
land, Alexandria, Va., and Baltimore, Md.
The Crandall wheel is not at present

operating in any of the cities named.

The newly acquired Home theatre, in

Washington, has a seating capacity of ap-

proximately 600, ample aisle and lobby

space and an attractive promenade lounge.

It will be conducted along the same lines

that have spelled success and public popu-

larity of the other houses in the Crandall

string, under the general supervision of the

Crandall executive staff which consists of

Harry M. Crandall, president; Joseph P.

Morgan, general manager; John J. Payette,

assistant general manager; Nelson B. Bell,

in charge of advertising and publicity;

Fritz D. Hoffmann, comptroller ;
George

A. Crouch, treasurer, and Paul B. Davis,

auditor. Mrs. Harriet Hawley Locher is

director of the Public Service and Educa-
tion Department of the Crandall theatres.

Crandall’s Home theatre will be under
the house managership of Walter Cersley,

who is transferred to the new post from
Crandall’s Avenue Grand theatre, where he
will be succeeded hy J. E. Murdock, for-

merly engaged in exploitation work in the

Crandall residential and territorial houses.

This extension of the Crandall interests

both in Washington and adjoining cities is

in line with the national trend toward
chain-theatre development, which in late

months has received a considerable impetus
through the activities of the Balaban and
Katz interest in Chicago, the Kunsky En-
terprises in Detroit, numerous circuit own-
ers on the West Coast and other important
exhibitors’ units throughout the country.

It is the thought of Mr. Crandall and
his associates that the First National prod-
uct during the year io come will even sur-

pass in merit the exceptional quality of

pictures that this co-operative organization
has produced and distributed during the

year that is now waning, and it is the

unanimous view that every effort should
he made to provide a maximum outlet in

the territory of each regional franchise

holder for the most far-reaching exhibition

to the public of these fine pictures.
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Combining Rental Features With
a Theatre Building

The matter of combining rental

features with a theatre building is

a subject of interest to many exhibi-

tors. The reason for this is obvious as

it is readily to be seen that stores or

offices in connection with a theatre

building provide additional sources of

revenue to the owner. However, all

exhibitors do not wish to build thea-

tres with store and office space, nor is

this desirable in every instance. There

are a number of things and conditions

which govern the matter to a great

extent.

As an initial step let us study some
theatre sites and at the same time do a

little figuring on what proportions of

income a theatre may derive from

stores, offices and the like.

Our first task is to pick the location.

This, we know, is usually in the busi-

ness district. Here we may assume

that we have the choice of two lots.

The first is a lot of full width from

the front line to the rear line of the

lot. The second lot is one which has

sufficient width of frontage on the

street for the entrance to the theatre

only and sufficient width and depth at

the rear for the auditorium. This type

of lot is ideal for a theatre without

stores or other building additions.

Now then, taking the first lot it is

obvious that this full frontage is too

valuable to use for theatre purposes

only, inasmuch as a ticket vestibule

and lobby must be had. This will take

approximately 30 to 40 feet from
street to foyer, and from which it can

readily be seen that a space is unused

on either side of lobby. This space

could be used for the manager’s office,

men and women’s retiring rooms, etc.,

but this property is too valuable to use

^for these purposes. We therefore re-

sort to stores on the ground level and

offices or apartments on upper level to

offset the property value as occupied

by the theatre.

The cost of this commercial portion

to a theatre on a site like this will be

less than an independent building of

the same character in that the walls

of lobby, vestibule and rear walls of

theatre may be used as party walls

and the cost of same prorated be-

tween theatre and the commercial part

of the building.

Now as a practical example let us

take the theatre and commercial build-

ing pictures herewith. This building

occupies a lot 77 x 180 feet. The
three stores are 40 x 15 feet. There
are five offices on the second floor, the

By ELMER F. BEHRNS
Theatre Architect, Chicago, Illinois

theatre seats 1,200 and has a 13-foot

stage ;
dressing rooms, men’s and

women’s retiring rooms, check room,
manager’s office, etc., all on one floor.

The construction cost of the build-

ing was $110,000 and the lot $20,000,

totaling $130,000. The cost of the

commercial part was $20,000.

The rental of each store is $100 per

month, and each office is $40, making
a total of $6,000 per year for com-
mercial portion. The carrying chai'ges

of the commercial, based on 10 per

cent of the cost, or $2,000, is liberal to

cover 6 per cent interest on bonds, in-

surance, taxes, fuel and janitor’s

services.

The commercial portion therefore

shows a profit of $4,000 per year,

which reduces the overhead of the

theatre of $11,000 based on 10 per

cent of costs, to $7,000 or 6.5 per cent

of building and property costs.

The stores are leased respectively to

real estate, candy shop and public

service, the offices to beauty parlor,

business college, doctor’s suite and
contractor. These are the usual and
desirable lessees of stores and office

space in a theatre building.

In this building there are two heat-

ing systems, one for the theatre only

and the other a small steam system
for the commercial part and theatre.

My reason for putting two systems in

was because of the different periods

in Avhich the theatre and commercial

portions are occupied. The stores and
offices are usually occupied from
8 o’clcjck A. M. to 6 o’clock P. M. and
the theatre from 6:30 o’clock P. M.
till 11 o'clock P. M. Two heating
systems are therefore a necessity and
an economy.

Sign Gives Dignity

to Re([nest for

Silence
To request silence in the theatre in an

inoffensive manner is the mission of a

handsome illuminated glass sign placed on

New Silence Sign.

the market bj' Rawson & E\ans, 710 W.
Washington street, Chicago. The company
will exhibit the sign at the Milwaukee
equipment show in May.
The sign is furnished in any desired

length from 24 inches up in multiples of

8 inches. The letters in the sign, a repro-
duction of which is shown above, are softly

illuminated, and while plainly visible, do
not distract from the performance or in-

terfere with screen results. The sign may
be used to good advantage in the theatre

auditorium and in other places.
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BeginWork in October
on Paramount’s New
$13,500,000 Home

ONE of New York’s most historic spots

will soon be the home of the Famous
Players-Lasky Corporation and the site of

a magnificent 4,000-seat theatre, devoted to

the exhibition of Paramount pictures, ac-

cording to plans filed with the Building

department yesterday by Famous Players-

Lasky. These plans call for the construc-

tion of the Paramount Building, a twenty-

nine story office structure and theatre on
the land now occupied by the Putnam
Building on Broadway, between 43rd and
44th streets, and Westover court, an a])art-

ment house in the rear of the Putnam
Building.

A total investment of $13,500,000 will he

made to improve the spot where once

George Washington greeted General Israel

I’utnam. This land, which comprises prop-

erty that went toward the making of the

Astor fortune, was purchased by the orig-

inal John Jacob Astor for $25,000. The
property which has a 200-foot frontage on
Broadway and extends 207 feet westward
on 43rd and 44th street, is now appraised

at $6,000,000. It was acquired by the

Famous Players-Lasky Corporation more
than six years ago.

* *

The structure, which will cost $7,500,000,

will be surmounted by a tower six stories

high. There will be stores on the ground
floor and three or more floors wdll be de-

voted to the executive offices of Famous
Players.

Tenants of Westover court have been
notified to vacate by June 1st, when demoli-
tion of that structure wdll begin. Razing

Twenty-nine story theatre and office

building to be erected for Famous
Players-Lasky Corp. in New York
City.

of the Putnam Building will commence Oc-
tober 1st.

A feature of the building will be a Mo-
tion Picture Hall of Fame, containing por-

traits and biographical material of the more
notable figures in the historj' of motion

MASTER Sir SCREENS
A MASTERPIECE

SCREEN SURFACE AND STRETCHER
Rich in Tone and Quality

CONSTRUCTION

Full Beaded Seamless Picture Surface, Adjust-

able Cloth Border—Washable, Wood or Steel

Stretcher.

CONSTRUCTED UNDER ENTIRELY NEW PRINCIPLES

No Theatre Too Wide—Makes Front and Side Seats Desirable

fVrite for Literature Explaining Advantages

DISPLAY BOOTH 226—MILWAUKEE CONVENTION

Manufactured By

The National Screen Company
2100 Payne Ave. CLEVELAND, OHIO

pictures. The exhibits in the Hall of Fame
will be selected by a jury similar to that

controlling the election of the National
Hall of Fame.
There also will be a trophy room in

which will be displayed exhibits marking
the more outstanding events in the devel-

opment of the Famous Players-Lasky Cor-
poration.

* *

The main entrance to the Paramount
Building will be on Broadway, and will

give into a grand lobby 102 feet long,

forty-seven feet wdde and rising five stories.

Finished in marble and bronze, the lobby

will be similar in many ways to the foyer

of the Paris Opera.

What is said to be the largest office-build-

ing clock in New York will face Broad-
way from the tow’er of the building. This

clock wdll be three stories high and will be

equipped with chimes imported from
Europe.

The theatre will be known as the Para-

mount Theatre and will seat 4,000 person.s.

Designed after a three-year study of play-

houses in this country and Europe, its

plans call for every modern convenience

and luxur)-, and when it is opened on
Labor Day, 1926, it is expected that it wall

mark a radical advance in the presentation

of motion pictures.

The architects are C. W. and George L.

Rapp of Chicago, w'ho designed the new
Keith Palace Theatre in Cleveland and the

Chicago and Tivoli theatres in Chicago.

They were assisted in planning the the-

atre by R. E. Hall & Co., engineers rep-

resenting the Famous Players-Lasky Cor-
poration in the construction of its theatres

throughout the country.

^ ^ *

One of the features of the Paramount
theatre will be an elaborate air-condition-

ing system, which, involving refrigeration,

will control the temperature of the theatre,

regardless of outside weather conditions.

The theatre also will have its main en-

trance on Broadway, with a carriage en-

trance on 44th street. A novel feature

wdll be a promenade circling the upper
part of the theatre’s interior. This prome-
nade, which will be reached by high-speed

elevators, will be the only one of its kind

in America.

The Paramount theatre will be the only

motion picture theatre in New York which
will have reserved seats. These seats will

comprise one whole section on the mezza-
nine floor similar to the Diamond Horse-
shoe of the Metropolitan Opera House.
This part of the house will be served by
private elevators.

A high-powered radio broadcasting sta-

tion, which will put the theatre’s musical

programs on the air; a nursery which not

only will be a practical recreation room for

children but also wdll be furnished as a

Toyland; tea rooms and rest rooms for

patrons are also included in the plans for

the theatre.
:.t ;|! ^

As it is the intention of the Famous
Players-Lasky Corporation to give greatly

improved presentations to the pictures

shown in the theatre, unusual care has been

taken to make the stage one of the best

equipped in the world. Besides having
all of the most modern equipment, the

stage will be supplied with enormous water

tanks which will make possible the staging

of ice ballets and other scenic effects in

connection with the exhibition of the pic-

tures. Another innovation will be special

arrangements for the handling of two or-

chestras, and plans also call for the in-

stallation of one of the finest theatre pipe

organs in the world.

One of the features which is expected

to help greatly in the staging of the pic-

ture performances, will be a completely
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Radio Motion Pictures

Coming, Says Educator
(Special to Exhibitors Herald)

ALBANY, N. Y., April 14.—Mo-
tion pictures transmitted by radio

are predicted by Professor W. C.

Priest of St. Lawrence University

at Canton, N. Y. Professor Priest,

in charge of the university broad-
casting station, told a gathering
last week in Watertown that “the

day is coming when it will be pos-
sible to throw before the eye, by
means of radio, pictures, dot by
dot, with such rapidity that the
retina will retain the whole pic-

ture."

equipped private theatre. With a full stage

and all modern scenic appliances, this pri-

vate theatre will enahle the management to

give adequate rehearsals to their perform-
ances before presentation to the public.

^ 4= ^

The romance of earlj' New York is

woven into the development of this sec-

tion of the land fronting on the west side

of Times Square now occupied by the Put-
nam Building. This tremendous traffic fo-

cus, where Broadway bisects Seventh Av-
enue, and Forty-second, Forty-third and
Forty-fourth streets cut the intersection at

right angles, was once a sort of opening
in which Broadway and Bloomingdale Road
came together. Now two subways cross

between this point, and hundreds of thou-
sands of people tread asphalt where for-

merly Broadway was a cowpath.

DIRECTORY
OF
EXHIBITS

(Continued from Page 36)

SPACE 225 J. H.
VOIGHT COMPANY,
1743-49 N. 12th St., Philadelphia, Pa.
PRODUCTS:
Exit Signs, Toilet Signs, Drinking Fountains,
ATTENDING
CONVENTION HOTEL
A. VoLKER, Jr Wisconsin

SPACE 2071/^ J. H.
C. S. WERTSNER & SON,
211 N. 13th St., Philadelphia, Pa.
PRODUCTS:
Motion picture screens. (Super-Lite.)

ATTENDING
CONVENTION HOTEL

C. S. Wertsner ,

A. J. Wertsner

SPACE 215 J. H.
WESTINGHOUSE LAMP COM-
PANY,

150 Broadway, New York City, N. Y.
PRODUCTS:
All types of Mazda Lamps for Motion Picture
projection and for use in the small projectors.
.\lso a complete line of sprayed colored lamps
for use in Stage Lighting and Electric Signs,
Marquees, etc. Complete housing for Motion
Picture Projection Lamps will be shown.

ATTENDING
CONVENTION HOTEL
A. N. Brown, Branch Manager, Milwaukee, Wis.
A. C. Dick, Illuminating Engr., New York City

SPACE 6 K. H.
WISCONSIN THEATRE SUPPLY

CO.,
713 Wells St., Milwaukee, Wis.
PRODUCTS:
Complete line of theatre equipment.

ATTENDING
CONVENTION HOTEL

L. P. Langford

Free Trial Offer

Double Disc

Shutter
Patented

No obligation — Just send us make of machines
used.

GIVES MORE LIGHT—LESS FLICKER—BETTER
F^ROJECTION—LESS VIBRATION

Booth No. 226—Milwaukee Convention

The Double Disc Shutter Co.
2100 Payne Ave., Film Bldg. Cleveland, Ohio

THAT ALL MAY ENJOY THE PERFORMANCE

WILL BE APPRECIATED

Most folks will respect this gentle, but
firm, “request with a logical reason.”

The illumination is in a restful, soft green
that does not lessen or interfere with the
effectiveness of your screen.

These rich Edgeglow signs are furnished
in any length desired from 24 inches up in

multiples of 8 inches at very attractive

prices.

Voii can see them at our booth at the
National Convention of the Motion Picture
Industries in Milwaukee the second week in

May or write at once for circular and prices.

RAWSON & EVANS CO.
710-712 Washington Blvd.,

Chicago

TIFFIN
SCENIC

STUDIOS

TIFFIN, OHIO

Everything for the Stage

PYREX
CONDENSERS

are

Guaranteed Against Breakage

4/2 -in. diameter

6 */
2 -in., 71,'^-in., SJ/^-in. focal

lengths

$6.00 E^ch

THE LUXALBA COMPANY
L. W. Atwater, Sole Agent

111 West 42nd Street, New York
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Skoiiras to Start New
$5^000,000 Theatre

Next Month
QJK0UR-.\S Brothers Enterprises of St.

I.X)uis, Mo., has announced officially

that construction of their $5,500,000 Ambas-
sador theatre and 24-story office building
at Seventh and Locust street, St. Louis, will

get under way on May 1. Leading con-
tractors of St. Louis and elsewhere have
been invited to submit bids in accordance
with the plans and specifications prepared
liy. the architects, C, W. and George L.

Rapp of Chicago, 111.

In anticipation of the erection of this

structure which will be one of the out-
standing buildings of down-town St. Louis,
Skouras Brothers Enterprises has made ar-

rangements to increase their capital stock
from $1,000,000 to $8,000,000. It is a Dela-
ware corporation.

It is expected that the new theatre will

open in July, 1926.

* *

Skouras Brothers arc also owners of

the Grand Central, West End Lyric and
Down Lyric theatres and Lyric Skydome,
principal owners of the Capitol theatre,

and control a half interest in the St.

Louis Amusement Company which owns
the Grand-Florissant, Lindell, North Grand,
Novelty. Shenandoah, Lafayette, Gravois,
Russell airdome, Shaw, Pageant, Pershing
Manchester, Arco, Arsenal, Maffitt, Tivoli,

and several airdomes operated in conjunc-
tion with these theatres. In addition their

control the Missouri franchise of First

JHEATKICAl^

(J>A\PLET^

Send for

J.RClancyi NC.

Catalogue
d

SyRACUSE.N.Y.

National Pictures and operate the St.

Louis Motion Picture Exchange which has
territorial rights for many prominent in-

dependent productions.
The Amiiassador theatre building will

front 164 feet on Seventh street and 131

feet on Locust street. The main building
will rise seventeen stories, but there will

be a tower structure that will contain seven
additional stories. The tower will have a
height of 300 feet above the street level.

The huilding will be of modern construc-
tion with a steel framework resting on
concrete caissons extending 70 feet below
the basement level to bedrock.
For the height of the first floor the

facades on the street sides will be faced
with polished granite and above the first

floor with terra cotta in pulsichrome finish

to imitate natural stone. The ornamental
tower will terminate in a large ornate lan-

tern which will he equipped with a power-
ful searchlight throwing a revolving beam
that will be visible for many miles.

^ ^ ^

The theatre entrance will be angular so
that patrons can come in conveniently from
either Seventh or Locust street. The office

building entrance will he on Seventh street

at the northern end of the structure.

On the first floor there will be nine com-
modious shops, while in the upper floors

there will be 300 office rooms. The theatre

will have a seating capacity of 3,500. Of
course it will be the most prominent fea-

ture of the structure and Skouras Brothers
promise that it will rank with the finest

amusement palaces in the country.
Issac T. Cook & Company will manage

the office building.

The theatre lobby and foyers will occupy
the greater part of the first floor space
while the auditorium will be located on
the rear of the two wings of the office

huilding which will he L shaped. The
theatre entrance will he distinctively treated

in marble and terra cotta with an orna-
mental marquise extending to the curb.

The various lobbies and foyers are

a lavish combination of imported marbles
and unique plaster ornamentations. A dis-

tinct feature will he a marble staircase at

the head of the lobby rising to the mezza-
nine foyer and promenades. From the main
lobby one enters directly upon the prom-
enade foyer with its graceful sweep.

* * *

Entrance to the entresole promenades
and foyers may be had by either the grand-
stairway or smaller stairs of ornamental

iron and marble at either end of the prom-
enade foyer.

The mezzanine loges with their soft
carpets and comfortable chairs afford an
ideal place from which to view the shows
and admire the beauties of the auditorium.
They are easily accessible through the
entresole foyer. Through this foyer the
various levels of the balcony may be
reached on easy ramps and stairs.

The massive ceiling of the auditorium
will rise 100 feet above the main floor.

The paneled walls will be brought out in

soft velours and delicately tinted poly-
chromed tones. Myriads of concealed lights,

the colors of which will constantly change,
will give a harmonious setting for the
splendors of the proscenium.

* * *

The stage will be of ample size to handle
the largest musical or dramatic productions
and will be fully equipped with the most
modern mechanical devices for scenery
changes and lighting. The electric switch
board will be among the largest in the

country and will give one man complete
control over the many thousands of lights

throughout the big theatre. He can dim
or increase their brilliance at all.

Commodious smoking and rest rooms
will be provided for men and women on
the various levels and no expense will be
spared to assure the comfort of patrons.
The mechanical equipment of the theatre

will be the very last word. There will be
a complete cooling plant to maintain an
even temperature of 70 degrees in the in-

terior of the theatre regardless of atmos-
pheric conditions outside.

Puts Loss at $30,000
(Special to Exhibitors Herald)

NORTH BAY, ONT., April 14.—The
interior of the New Royal theatre was
gutted by fire last week, the origin be-
ing due to a short circuit, it is believed.

The fire, which resulted in a damage of

$30,000, was one of the largest in North
Bay in recent years. The manager, John
Blanchet, was at his summer home, but
returned at once to the city.

Rothafel Honored
(Special to Exhibitors Herald)

NEW YORK, April 14.—Major S. L.

“Roxy” Rothafel will be honored at a

dinner by the Sojourners club May 9 at

the Hotel Biltmore in recognition of his

services in getting radio sets for

wounded veterans of the World War.

Liberty Orchestra Equipment

For all instrument.s including- the piano and organ

;

built upon new and original designs; incorporating a

new principal of lighting; unequaled by any other sys-

tem. Better light, less reflection, no glare. Send for

illustrated catalogue.

Our exhibit at the Conv-ention in Milwaukee May
12, 13 and 14th, will be one that you can not afford to

miss.

Liberty Music Stand Co*
I960 East 116tti Street

Cleveland, Oh io

Conductor's Desk
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Increasing Your Patronage With
Mail Advertising

BY ARTHUR DAVIS
Research & Extension Department, Addressograph Company, Chicago.

AS soon as an industry faces competition
within itself, the era of concentration

and specialization begins. Not many years
ago, there were one or two motion picture

producing companies. Motion picture thea-

tres were novelties. Each locality had its own
theatre and generally kept every seat filled.

More producing companies, however,
were bound to enter the race. Hundreds
—yes, thousands—of motion picture thea-
tres cropped up like mushrooms all over
the country. They were competing against
each other to get the same group of people
to come to see their show.

* *

Advertising, natural-

ly, resulted. First, one
fellow tried a hand-
bill—and the following
week his competitor
tried it ! He next pub-
lished his program in

the local newspaper

—

and the following week
his competitor placed a

similar advertisement,
and they appeared side

by side ! In whatever
form a progressive ex-
hibitor attempted to

advertise and sell his

wares to the public his

competitor would do
likewise. Sign boards,
newspaper space, plug-

gers, dodgers and hand-
bills could all reach the

masses—but they were
large, intangible masses.

* *

Obviously, he was
broadcasting his adver-

tising rather than col-

lecting his own logical

prospects and concen-
trating on bringing

them to his theatre.

His advertising was
scattered, indirect

—

aimless ! It was parad-

ing up and down the

principle streets of his

town shouting to the

multitudes, “Come to

my show ! Come to my
show !”—rather than
gripping the hand of

his next door neighbor

and saying, “You can’t

miss Ben Turpin’s latest

picture, ‘An Eye For
An Eye’, that’s playing

at our theatre tonight.

You’re going to be

there, aren’t you?”
Every motion pic-

ture exhibitor has the opportunity of doing

some skillful, inexpensive advertising that

cannot be duplicated by his competitors

!

George Fischer, manager of the Milwau-
kee theatre, Milwaukee, Wis., is advertising

his theatre in a way that cannot be dupli-

cated by any Milwaukee theatre owner.
“The Milwaukee theatre opened about

two years ago,” recently said Mr. Fischer,

“We issued a weekly program with the

request that those desiring to have this

program mailed to their home weekly,
could leave their name and address with
any employee. The first month, we had
about 200 requests. We have today over
3,500 names on our mailing list.

“The Milwaukee theatre is today con-
sidered the outstanding neighborhood house
in Milwaukee. While we use various forms
of advertising, we attribute a great deal of
our success to mail advertising and heartily

recommend its use to any progressive thea-
tre manager.”
To those exhibitors attending the motion

picture theatre owners convention in Mil-

waukee, Mr. Fischer’s experience with mail
advertising will be particularly interesting,
for they will have the opportunity of visit-

ing his theatre and studying his advertising
methods. His most valuable advertising as-

set is his list of customers. They have
voluntarily come to his theatre and now that

he knows who they are, he sends a friendly

invitation each week to return to his theatre

and enjoy themselves again. This kind of

advertising is productive and inexpensive
and Mr. Fischer’s mailing list cannot be
duplicated by any of his competitors.

* 4: *

L. S. Eick, general manager of the Fenary
theatre, Martins Ferry, Ohio, has gone
even a little farther in preparing the weekly
program for his customers and prospects.
His program is called the “Index” and
carries paid advertising from prominent
business firms in Martins Ferry and nearby
towns. It is a twelve page magazine,
inches by 10^4 inches in size. Although
about half of the advertising space is

devoted to the theatre, the program for the

week and also the an-
nouncement of coming
attractions, this pro-
gram is practically self-

supporting.

“We find our pro-
gram the most valuable
form of advertising we
do,” recently wrote Mr.
Eick. “We have a
mailing list of approxi-
mately 2,000 names
which practically cov-
ers every home in

town and quite a few
in surrounding towns.
We obtained our first

mailing list eight years
ago by inserting in our
little booklet a free

coupon good if used
during the particular

week of the issue. On
the reversed side of the

issue appeared the

name to whom the

booklet had been sent.

After several months
of trial we listed only

those names that came
in on the free ticket,

assuming that no one
would be interested in

attending the theatre at

all who would not at-

tend on a free ticket.

We have added to this

list from time to time

through names handed
in at the box office. We
believe that we have as

good a mailing list for

our purposes as it is

possible for us to have.

^ ^ ^

“We now have a
metal address plate em-
bossed with the name
and address of each of

our customers and
prospects. We use

these metal address plates not only for
addressing our program, but also for ad-
dressing special letters.

“We formerly used hand bills and throw-
aways,” concluded Mr. Eick, “but found
them to be non-productive because of the

excessive waste. Our addressed matter
now goes into the homes in the nicest man-
ner possible, namely by mail, and we know

{Continued on Page 44)

Arimnrf 5Il|palrp

I will be interested in receiving your

•WEEKLY THEATRE NEWS”

Name
[Kindly Write Name and Addreao Very Plainly!

Street and No

Town

NOTE: Please fill in and hand to Usher or Attendant: or place a 1-cent stamp

on other side and mail.

TO OUR PATRONS:
We are revising our MAILING LIST, and request that you kindly

fill in your Name and Address below (with corrections, if any) if you

desire to continue receiving our Program, and return the same to us

at your early convenience.
ARDMORE THEATRE.

THANK YOU!

Name
(Kindly Print Name and Address Very Plainly)

Street and No..

Town

Sample of cards used hy Ardmore theatre in building up and keeping to date its patron mailing
list to whom programs are mailed regularly.
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That s what good projection means—sharp, clear, contrast between
light and dark. But contrast depends on the lens.

EJiminate muddy, cloudy effects from your pictures by using Snap-
lite Lenses. They will inject more snap into even the poorest print,
and give better ones the clear definition and strong black and white
that audiences demand.

See your Dealer or Write direct to

KOLLMORGEN OPTICAL CORPORATION
35 Steuben St. Brooklyn, N. Y.

Makers of

SNAPLITE LENSES
ALSO SNAPLITE JR. LENSES FOR PORTABLE MACHINES

CHANGEABLE SIGNS

SCALE OF PRICES
I

ADULTS SO^Pi

CHILDREN ° 2S^\\
UNDER IS YEARS

NO. 93. SIZE -xl2 INCHES. MAHOIiANY
FRANCE, COMPIJ5TE WITH 100 I.ETTEKS

The letters and figures are die cut
from white and red celluloid. Each
has two wings on the back that fit

into the felt covered grooved back-
ground leaving only the clean cut letter in view.
Prices can be changed in a moment. Furnish
your prices and we will ship your sign set up.

“EDGE-LITE”
ELECTRIC INDICATOR SIGNS

LADIES
REST ROOM

For indicating the aisles, men^s room, ladies* room,
etc., tubular lamps are concealed in the frame
and the illumination is diffused directly thru the
edge of the glass lighting up the letters. Prices
on receipt of specifications.

Write for Folder ‘•J’**

DAVENPORT-TAYLOR MFC. CO.
412 Orleans Street Cliicago

STYLE
Where the

Audience
Sees It

!

These gold glazed, magnificently
carved Orchestra Music Stands give
an elegance to the front of your
auditorium that far more than re-
pays their cost. The whole audience
sees them!

Box-llke construction and hooded
lamps remove reflection of music
sheets from screen and audience.
Three signal lights on each stand.

Add these improvements to your
presentation.

The New Capitol Theatre Uses

Gallagher
Orchestra Music Stands

Gallagher Orchestra Equipment Co.

3235 Southport Ave., Chicago, III.

Increasing Patronage
With Advertising

by Mail
(Continued from Page 43)

that it has produced better than any other
form of advertising we have ever at-

tempted !”

William J. LaPortes, general manager
of the Ardmore theatre, Ardmore, Penn.,
has had similar experiences with his ad-
vertising. Although he is a strong believer
in good newspaper and billboard advertis-
ing; nevertheless, he realizes that mail ad-
vertising enables him to carry his message
directly into the homes of his patrons. So
that is why his pet business producer is

his mailing list of 2,000 names. It was
compiled by personal requests bj' his pa-
trons to receive his program at their homes
regularly.

^ ^

Out at Webster Groves, Mo., the
Ozark theatre has a mailing list of 3,500
names of motion picture goers both in

Webster Groves and three nearby towns.
A program and letter is mailed once a
week to the entire list, and obviouslj^ it is

productive advertising. Alail advertising
has tripled our business,” writes the man-
ager.

T. O. Ladd, manager of the Lyric theatre,
Cheraw, S. C., has his weekly program
printed on a postal card and mailed regu-
larly to his 400 choice customers.
The manager of the Plumh theatre,

Streator, 111., E. L. Scheibel, subdivided
his mailing list into two groups. He has a
city list of 600 names and a country list of
800 names—all compiled from box office

records. Mr. Scheibel mails out a personal
letter to these preferred lists each month.

* * *

The Roxboro theatre of Philadelphia,
Pa., mails its program to its prominent
patrons by request. It now has a mailing
list of 530 names which is rapidly growing.

L. O. Davis of Hazard, Ky., started out
in 1919 with one small theatre with a seat-
ing capacity of only 250. He now owns
three theatres with a combined seating
capacity of over 1,600. “Regularly, each
week, I mail some piece of advertising to
my customers and prospects,” writes Mr.
Davis. “The value of mail advertising is

cumulative—it builds itself up !”

Now we can take a long jump from
Kentucky down to Texas where we will
meet Mr. Howard Bland, manager of the
Taylor theatre, Taylor, Texas. His mail-
ing list covers Taylor and seven nearby
towns. “We consider direct-by-mail adver-
tising the most profitable we do,” he writes.
Going up from Texas to Hamilton, Ohio,

we find that F. S. Meyer, managing director
of the Palace theatre is unusually strict in

compiling his mailing list. “The names on
our mailing,” he writes, “have all been re-

quested to be put there by the individual.
A written request is necessary either by
mail or through the usher.”
He publishes the Palace Monthly Maga-

zine which is mailed to his 3,000 list. His
office boy addresses all the magazines in

less than two hours due to the speedy
addressing machine and the address plates.

Does mail advertising bring people to
the theatres? That is a question that has
been asked in every nook and corner of
the country—and it can best be answered
by motion picture exhibitors who have
tried it

!

Successful exhibitors from the North
South, East and West gladly contribute
their share of evidence to prove that mail
advertising is not to be neglected by the
theatre ! Your customers are your best
prospects ! Sending them regularly, each
week a letter, postal card or program is

inexpensive, profitable advertising.
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Better Theatres

Advisory Staff
In order to render its readers

assistance on various problems

of equipment and construction

that arise from time to time,

Better Theatres has obtained

the co-operation of the individ-

uals and associations listed fol-

lowing in this work.

Through the co-operation of

this advisory staff this depart-

ment feels that it has allied itself

with sources of expert knowl-

edge on virtually every phase of

theatre building and furnishing

and is able to offer theatre own-

ers a valuable service in provid-

ing information and answers on

a wide range of subjects of a

general nature.

ELMER F. BEHRNS, Theatre

Architect.

ROBERT O. BOLLER, Boiler

Brothers, Architects.

A. B. COPPOCK, Presentation

Producer.

E. B. CRESAP, Secretary, Na-
tional Association of Fan Manu-
facturers.

JOHN EBERSON, Architect.

G. E. EICHENLAUB, Architect.

W. S. HAYS, Secretary, National
Slate Association and The Na-
tional Federation, Construction
Industries.

F. J. HUSE, Chief Engineer, Hol-
low Building Tile Association.

CLELL JAY, Projectionist, New
Theatre, Little Rork, Ark.

SAMUEL R. LEWIS, Member,
American Society of Heating
and Ventilating Engineers.

A. C. LISKA, Remodeling.

E. M. LURIE, Assistant to Com-
missioner, Associated Metal Lath
Manufacturers.

VIRGIL C. MARANI, M. Am.
Soc. C. E., Chief Engineer, The
Gypsum Industries.

HENRY L. NEWHOUSE, Archi-
tect.

J. F. O’MALLEY, Architect.

GEORGE L. RAPP, Architect.

GEORGE W. REPP, Service Divi-

sion, American Face Brick Asso-
ciation.

R. L. SIMMONS, Architect.

HENRY J. SMITH, President,
Motion Picture Equipment Deal-
ers of America.

HORACE L. SMITH, JR., Thea-
tre Engineer.

NORMAN M. STINEMAN, As-
soc. Mem. American Society of

Civil Engineers, Portland Ce-
ment Association.

MAX Y. SEATON, Technical
Director, National Kellastone
Company.

J. L. STAIR, Chief Engineer,
Curtis Lighting, Inc.

MODEL C
(PATENTS APPLIED FOK)

Try One in Your Own Theatre
Upon the request of any responsible exhibitor in the United States

we will arrange to have our equipment installed in his

theatre on trial for thirty days free of charge.

Stereopticon with Automatic Slide Changer
is the Last Word in Projection Equipment

American Reflecting Arc Corporation
BOSTON

24 MILK STREET
Made in P. S. A. MASSACHUSETTS

We Invite Comparison Before You Buy

=EVENHEETERS=
Banish Cold
Weather Troubles!
Your organ can have the same
beauty of tone and volume in the

coldest weather because the

EVENHEETER maintains an
even temperature in the expres-

sion chambers, the vital point of

your instrument.

EVENHEETERS are

entirely Electrie and

Automatie

9 Big Reasons Wliy
You Should Install an

EVENHEETER
1. No relays or complicated wiring.
2. Absolutely noiseless. *

3. Complete installation in organ chamber.
4. Reasonably priced.
5. Simple in construction.
6. Require no maintenance.
7. Approved by Fire Underwriters.
8. Recommended by leading organ makers.
9. Can be easily installed by yonr

electrician.

Write us at once stating voltage, kind of
current, size of chambers, and if any

exposed walls,

CRAMBLET ENGINEERING
CORP.

(Formerly Evenheeter Manufacturers)

177 Fifth Street Milwaukee, WSs.
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The Mirror Arc Performs
Wonders

Until the advent of the mirror arc, the owner of the theatre

of average size could get either

—

Good light, but at considerable expense to

energy and carbons, or

A light at less expense but of inferior quality

and limited in quantity.

The mirror arc permits of the highest quality of light and
in the quantity desired.

The best mirror arc results are obtained with the new special
model

TRADE

designed for use with it.

MARK

Write for further information

Hertner Electric Co.
1900 West 114th St., Cleveland, Ohio

In Canada: Perkins Electric Ltd.

Your Records Are
Being Watched

Take a Chance!

USE A

MOONEY THEATRE
RECORD BOOK

Sample Pages Will Be Mailed on RequestCourtesy of Leslie’s

Copyrighted

Finch & McCullouch Corner LaSalle and Benton Sts.

AURORA, ILLINOIS

HELIOS
REFLECTOR UMP
“Best By Test”

Approved by

Underwriters Laboratories

25% Better Screen
Illumination 50-75%

Current Saving

WARREN PRODUCTS CO.
266 Canal St. New York

New Flash Sign Box
Features Programs
on Color Paper

A new motion picture display sign for
advertising current and coming theatre at-

tractions has been placed on the market by
De Luxe Studios, 833 West Washington St.,

Chicago. The sign is a box-like arrange-
ment, handsomely and strongly constructed.
The principal of operation involves the use
of a transparent paper which may be ob-

tained in a number of colors and on it

painted the theatre’s message or advertise-

ment. This color paper is drawn tight and
held in a frame and eliminates the use of
glass. Illuminated from within with a
light flashing off and on the new display

is declared to be a real attention getter.

It has been found particularly valuable

for theatre use inasmuch as it can be placed

on the stage, in the lobby over the ticket

booth or in neighborhood stores.

The transparent color paper used with

the sign is available in six different colors

from the manufacturer.
While the sign has been used primarily in

announcing attractions through painted let-

ters it can also be used for showing illum-

inated scenes from pictures.

Ascher Brothers of Chicago are among
the first of the theatre chains to employ the

new advertising device, this company using

several at each of their fifteen theatres.

The Distribution and
Placement of Fire

Extinguishers
C3INCE the Iroquois theatre disaster in

Chicago in 1903, where six hundred
persons lost their lives, and the Boyertown
holocaust in 1908, where two hundred per-

ished, the construction requirements as re-

gards theatres is very high in most cities.

In addition to the type of structure and
the proper placing of exits there is another
very important feature contributing to the

safety of the theatre and its audience and
that is the distribution of hand fire ex-

tinguishers throughout the building and
particularly at the extra hazardous places,

so that should fire occur it can be quickly

extinguished in its incipiency by the prompt
use of this equipment.

4: ^

Most of the fires in theatres occur on or

beneath the stage, and owing to the seen-
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ery and other highly inflammable material,

spread very rapidly. It is essential, there-

fore, that hand fire extinguishers of either

the two and one-half gallon soda and acid

type or preferably the five-gallon capacity

pump type be installed at this point.

In the motion picture theatre the greatest

hazard comes in the handling of the highly
inflammable films. They should never be
stored near steam pipes and should be kept
away from open flames. They should al-

ways be kept in the fire-resistive booth
that is required for the projection ma-
chines.

This special hazard, both in connection
with the films and the electrical apparatus

used in operating the projection machines,

requires a different type of fire extin-

guisher than is used for general building

protection. The one-quart capacity pump
type is particularly adapted for this pur-

pose. The liquid used as the extinguishing

agent in this extinguisher is a non-con-

ductor of electricity and it is also very

effective on film fires, and will not damage
the most delicate equipment. Extinguishers

of this type should, therefore, be installed

in the projection room, one at least, and
more if necessary, depending on the size of

the booth and number of machines in use.
* * *

For general building protection the re-

quirements are usually one extinguisher of

the soda and acid type for every twenty-

five hundred square feet of floor space.

By following this requirement, the fire pro-

tection equipment is distributed so that

should a fire occur at any point in the

building, a fire extinguisher will be close

at hand.
While the purpose of the theatre is to

provide high class entertainment to the

public, it does so today in a splendid way
and at the same time provides facilities for

the comfort and safety of its patrons that

are often taken as a matter of course by

the individual. The equipment provided

by the theatre that contributes to the com-

fort and safety of the patron, is a distinct

asset to that theatre and these features

should be emphasized so that the theatre

can cash in on them, through the good will

that they create.

Modern Theatre With
2500 Seats Opened

in Japan
(Pictures on page 8)

Japan’s most modern theatre was opened

at Osaka recently. It is owned and oper-

ated by the Schochiku Stock Company and

is known as the

Shochiku-Za. M.
Shirai, president

of the company op-

erating the house,

is well known in

Japanese and
American film cir-

cles as a progres-

sive and up-to-

date showman.
The theatre was

erected at a cost

of 3,000,000 yen.

It has a seating

capacity of 2,500.

There are two
modern elevators

in the building for the convenience of pa-
trons using the balcony. Beautiful decora-
tions and luxurious apointments have been
provided throughout the house.
The Paramount production, “The Ten

Commandments,” was recently presented
at the new theatre, and, according to re-

ports, it was heartily acclaimed. The pic-

ture has been booked to play at four other
of the theatres controlled by Mr. Shirai’s

company.

Check Up!

009 OLYMPIC aisv ro
fSI

Tax PlJd 7.17^
tS

Tk» imrrm rMkt iO
uTmAsiittrMMkpw P'19.

How many tick-

ets have you in

stock?

Do you have to count

rolls or figure it out?

you need INVENTORY NUM-
BERED TICKETS that will tell you at a

glance exactly how many you have.

We will gladly send you samples and more
information about them.

Qlobe ‘Ticket Companij
Specialists in Hckels and Checks Since 1873

122 N. I21b SI. Philadelphia, Pa.

SUPER-LITE SCREENS
A Few Prominent Users

The Stanley Co. of America Chain of Theatres

M. E. Comerford Chain of Theatres, Coal Regions of Pennsylvania and New York
Rowland & Clark Chain of Theatres, Western Pennsylvania

Walter Read Chain of Theatres, New York and New J*ersey

Jensen & Von Herberg Chain of Theatres, Seattle, Wash., and Northwest

U. S. Government Motion Picture Service •

C. S. WERTSNER & SON
MANUFACTURERS

211-221 N. 13th Street Philadelphia, Pa.

SOLE LEATHER FLOOR MATS
“Mar-Not” Sole Leather Mats are built of
the best grade sole leather. The leather
links are strung on solid steel bars (not
common round wire)—easy to clean—either
side can be used. They have a mesh for
the dirt and slush to drop thru. It is im-
possible to bend these mats—always lay
flat.

Keep your lobby clean and at the same
time prevent slipping and tripping.
GUARANTEED to give at least ten years
of satisfactory wear regardless of the
amount of traffic.

Write for samples and prices.

Getman Leather Products Co.
Rolls up Ilko a 109 Pearl Street Oshkosh, WIs.
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Exhibitors Information and
Catalog Bureau

Many of the products listed below are advertised by reliable companies in this issue of “Better Theatres.” See
“Advertisers Index” before filling in coupon for information.

A
1 Accounting systems.

2 Accoustical installations.

3 Adapters, carbon.

4 Adding, calculating ma-
chines.

5 Admission signs.

6 Addressing machines.

7 Advertising novelties,

materials.

8 Advertising projectors.

9 Air conditioning equip-
ment.

10 Air dome tents.

11 Aisle lights.

12 Aisle rope.

13 Alarm signals.

14 Arc lamps, reflecting.

15 Architectural service.

16 Arc regulators.

17 Artiflcial plants, flowers.

18 Art titles.

19 Automatic curtain con-
trol.

20 Automatic projection cut-

outs.

21 Automatic sprinklers.

B

22 Balloons, advertising.

23 Banners.

24 Baskets, decorative.

25 Bell-buzzer signal sys-
tems. ^

26 Blocks, pulleys, stage-
rigging.

27 Blowers, hand.

28 Booking agencies for mu-
sicians.

29 Booking agencies (state

kind).

30 Boilers.

31 Bolts, panic.

32 Booths, projection.

33 Booths, ticket.

34 Box, loge chairs.

35 Brass grills.

36 Brass rails.

37 Brokers-Theatre promo-
tion.

38 Bulletin boards, change-
able.

c

39 Cable.

40 Cabinets.

41 Calcium lights.

42 Cameras.
43 Canopies for fronts.

44 Carbons.
45 Carbon sharpeners.
46 Carbon wrenches.
47 Carpets.
48 Carpet cushion.

Free Service to Readers
of “Better Theatres”

^In the last issue ^‘Better Theatres” increased the

^ scope of its individual service to readers through
its Exhibitors Information and Catalog Bureau. De-
tailed information and catalogs concerning euiy prod-

uct listed on these pages will be sent to any theatre

owner, manager, architect or projectionist.

^Fill in the coupon on the next page 2md maul It to

^ the “Better Theatres” division. Exhibitors HeraJd,

407 S. Dearborn street, Chicago.

^Mamy of the products listed by this Bureau are

^ advertised in this issue of “Better Theatres.” See
Advertisers’ Index.

^We are glad to serve you. Do not hesitate to atsk

^ us for any Information on equipment or problems
pertaining to the efficient operation of your theatre.

49 Carpet cleaning com-
pound.

50 Carpet covering.
51 Cases, film shipping.
52 Cement, film.

53 Chair covers.
54 Chairs, wicker.
55 Chairs, theatre.

56 Change makers.
57 Changer overs.

58 Color hoods.
59 Coloring, lamp.
60 Color wheels.

D
61 Date strips.

62 Decorations (state kind).

63 Decorators, theatre.

64 Dimmers.
65 Disinfectants—perfumed.
66 Doors, fireproof.

67 Draperies.
68 Drinking fountains.

69 Duplicating machines.

E

70 Electric circuit testing
instruments.

71 Electric fans.

72 Electrical flowers.

73 Electric power generat-
ing plants.

74 Electric signs.

75 Electric signal and con-
trol systems.

76 Emergency lighting
plants.

77 Exit light signs.

F

78 Film cleaners.
79 Film splicing machine.
80 Film tools (state kind).

81 Film waxing machine.

82 Fire alarms.
83 Fire escapes.
84 Fire extinguishers.
85 Fire hose.
86 Fire hose reels, carts.

87 Fire proof curtains.

88 Fire proof doors.
89 Fire proofing materials.

90 Fixtures, lighting.

91 Flashlights.
92 Flashers, Electric sign.

93 Flood lighting.

94 Floorlights.
95 Floor covering.
96 Floor runners.
97 Flowers, artificial.

98 Footlights.
99 Fountains, decorative.

100 Fountains, drinking.
101 Frames-poster, lobby dis-

play.

102 Fronts, metal theatre.

103 Furnaces, coal burning.
104 Furnaces, oil burning.
105 Furniture, theatre.

106 Fuses.

G

107 Generators.
108 Grilles, brass.

109 Gummed labels.

110 Gypsum products.

H
111 Hardware, stage.

112 Heating system, coal.

113 Heating system, oil.

I

114 Ink, pencils for slides.

115 Insurance, Fire.

116 Insurance, Rain.
117 Interior decorating serv-

ice.

118 Interior illuminated
signs.

J

119 Janitors’ supplies.

L

120 Labels, film caution.

121 Lamps, decorative.

122 Lamp dip coloring.

123 Lamps, general lighting.

124 Lamps, incandescent pro-
jection.

125 Lamps, reflecting arc.

126 Lamp shades.

127 Lavatory equipment, fur-
nishings.

128 Lavatory fixtures.

129 Ledgers, theatre.

130 Lenses.

131 Lights, exit.

132 Lights, spot.

133 Lighting fixtures.

134 Lighting installations.

135 Lighting systems, com-
plete.

136 Linoleum.

137 Liquid soap.

138 Liquid soap containers.
139 Lithographers.
140 Lobby display frames.
141 Lobby gazing balls.

142 Lobby furniture.
143 Lobby decorations.
144 Lubricants (state kind).
145 Luminous numbers.
146 Luminous signs, interior,

exterior.

M
147 Machines, ticket.

148 Machines, pop corn.

149 Machines, sanitary vend-
ing.

150 Make up, boxes, theatri-

C3>1

151 Marble.
152 Marquise.
153 Mats, leather
154 Mats and runners.
155 Mazda projection adapt-

0 j»S

156 Metal lath.

157 Metal numbers, letters.

158 Metal polish.

159 Mirror, shades.
160 Motor generators.
161 Motion picture cable.

162 Musical instruments
(state kind).

163 Music publishers.

164 Music stands.

N
165 Napkins.
166 Novelties, advertising.

167 Nursery furnishings and
equipment.
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168 Oil burners.

169 Orcliestral pieces.

170 Orchestra pit fittings,

furnishings.

171 Organs.

172 Organ novelty slides.

173 Organ lifts.

174 Organ lights.

175 Ornamental fountains.

176 Ornamental metal work.

177 Ornamental metal thea-
tre fronts.

178 Paint, screen.

179 Paper drinking cups.

180 Paper towels.

181 Perfumers.

182 Photo frames.

183 Pianos.

184 Picture sets.

185 Player pianos.

186 Plastic fixtures and dec-
orations.

187 Plumbing fixtures.

201 Projection machines.

202 Projection machine parts.

203 Projection room equip-
ment.

R
204 Radiators.

205 Radiator covers.

206 Rails, brass.

207 Rails, rope.

208 Rain insurance.

209 Rectifiers.

210 Reconstruction service.

211 Redecorating service.

212 Reflectors (state kind).

213 Refurnishing service.

214 Regulators, Mazda.

215 Reels.

216 Reel end signals.

217 Reel packing, carrying
cases.

218 Resonant orchestra plat-

form.

219 Reseating service.

220 Rewinding film.

221 Rest-room, equipment
and furnishings.

Signs, parking. 269 Theatre seats.

Signals, reel end. 270 Tickets.

Sign flashers. 271 Ticket booths.

Sign-cloth. 272 Ticket choppers.

Sign lettering service. 273 Ticket holders.

Side walk machines, corn 274 Ticket racks.

poppers. 275 Ticket selling machines.
Slides. 276 Tile.

Slide ink, pencils. 277 Tile stanas.

Slide lanterns. 278 Tool cases, operator’s.

Slide making outfits. 279 Towels, paper.

Slide mats. 280 Towels, cloth.

Shutters, metal fire. 281 Trailers.

Soap containers, liquid. 282 Transformers.
Speed indicators. 283 Tripods.

Spotlights. 284 Turnstiles, registering.

Stage doors-valances, etc. 285 Typewriters.

249 Stage lighting equipment.
250 Stage lighting systems.
251 Stage rigging-blocks,

pulleys.

252 Stage scenery.
253 Stair treads.
254 Statuary.
255 Steel lockers.

256 Stereopticons.
257 Sweeping compounds.
258 Switchboards.
259 Switches, automatic.

u

286

Uniforms.

287 Valances, for boxes.

288 Vases, stone.

289 Vacuum cleaners.

290 Ventilating fans.

291 Ventilating, cooling sys-

188 Positive film. 222 Rigging, stage. tern.

189 Posters. 223 Roofing materials. T 292 Ventilating systems,

190 Poster frames.
260 Tally counters. 293

complete.
Vending machines, so)

191 Poster lights. s 261 Tapestries. towels, napkins, etc.
192 Poster paste. 262 Tax free music. 294 Vitrolite
193 Portable projectors. 224 Safes, film. 263 Telephones, inter-com-
194 Pottery, decorative. 225 Scenery, stage. municating.
195 Power generating plants. 226 Scenic artists’ service. 264 Temperature regulation w
196 Printing, theatre. 227 Screens. system.
197 Programs. 228 Screen paint. 265 Terra Cotta. 295 Wall burlap
198 Program covers. 229 Seat covers. 266 Terminals. 296 Wall leather.
199 Program signs, illu- 230 Seat indicators, vacant. 267 Theatre accounting sys- 297 Watchman’s Clocks.

minated. 231 Seats, theatres. terns. 298 Water coolers.
200 Projection lamps. 232 Signs (state kind). 268 Theatre dimmers. 299 Wheels, color

USE THIS COUPON

‘‘BETTER THEATRES^* DIVISION
Exhibitors Herald

407 South Dearborn St., Chicago.

Gentlemen : I should like to receive reliable information on the items listed following

:

(Refer to Items by Number)

Remarks :

Name Theatre City..

State Seating Capacity
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New fSSOO^OOO House
Is Announced for

Hollywood
Construction will be started within 30

days on a new motion picture theatre at
the intersection of Santa Monica boulevard,
Melrose and Doheny drive, West Holly-
wood, according to Mark M. Hansen, who
has completed negotiations for the erection
of the building.

The theatre is to be a class A building

and will have a frontage of 85 feet on Mel-
rose and a depth of 165 feet. The struc-

ture is to cost approximately $500,000 and
will contain 1,800 seats, including 500 divan
seats and a balcony seating 500.

!(: * *

The stage will have a full basement and
will measure 80x24 feet and will be
equipped to handle vaudeville acts.

A Robert Morton organ costing $30,000
will be installed and the operating room
will contain the most modern projection
equipment.
The exterior of the theatre will be il-

luminated with colored flood lights and the

interior lighting effects are expected to be
the most beautiful and unique of any thea-

tre in the West. Otto K. Olesen will have
charge of the installation of the electrical

equipment. An added feature will be a
private lighting plant for emergency use.

* * *

Mr. Hansen, who owns a chain of thea-

tres throughout Southern California, in-

cluding the Larchmont, on Larchmont bou-
levard, has plans under way for the erec-

tion of several other theatres in the near
future.

Frank F. Rasche is the architect and
builder.

Advertised in This

BETTER THEATRES SECTION
(If you desire something not listed here, Exhibitors Information and Catalog

Bureau on the preceding page will get it for you.)

AIR CONDITIONING EQUIP.
Atmospheric Conditioning Corp.,
Lafayette Bldg., Philadelphia.

AUTOMATIC CURTAIN
CONTROL

E. J. Vallen Electrical Co.,
Akron, Ohio.
Automatic Devices Co.,
17 N. 7th St., Allentown, Pa.

CARBONS
Charles W. Phellis & Co.,
130 W. 42nd St., N. Y. C.
Hugo Reisinger
II Broadway, New York City.

CHANGEABLE SIGNS
Davenport-Taylor Mfg. Co.
412 Orleans St., Chicago.

CHANGE-OVERS
Essannay Elec. Mnfg. Co.,
1012 10th Ave., Maywood, 111.

CONDENSORS
Luxalba Company,
III W. 42nd St., N. Y. C.

DIRECTIONAL SIGNS
Frank E. Plowman Co.
400 N. Michigan, Chicago.

DISPLAY FRAMES
Bilt-Rite Mfg. Co.
225 N. Green, Chicago

ELECTRIC FLASHERS,
COLOR HOODS

Reynolds Electric Co.,

2651 W. Congress St., Chicago

EQUIPMENT, SUPPLIES
Fulco Sales Co.
24 E. 8th St., Chicago

FILM SHIPPERS, MENDERS
Pausin Engineering Co.
727 Frelinghuysen, Newark, N. J.

FIRE EXTINGUISHERS
Pyrene Manufacturing Co.
Chicago, 111.

FURNITURE, THEATRE
Allied Furniture Mnfrs.
1341 S. Michigan, Chicago.

HEATING & VENTILATING
Supreme Heater & Ventilating
Co., 1552 Olive St., St. Louis, Mo.

LENSES
Kollmorgen Optical Corp.,
35 Steuben St., Brooklyn, N. Y.
Bausch & Lomb,
Rochester, N. Y.

LEATHER MATS
Getman Leather Products,
Oshkosh, Wis.

MARQUEES CANOPIES
Eldwards Mfg. Co.
Cincinnati, O.
ProBert Sheet Metal Co.,
19 W. 8th St., Covington, Ky.

MAZDA LAMPS
Edison Lamp Works,
Harrison, N. J.

National Lamp Wks. of G. E. Co.
Nela Park, Cleveland, O.

MAZDA LAMPS & EQUIPMENT
Monarch Theatre Supply,
724 S. Wabash Ave., Chicago.

MOTION PICTURE CABLE
Rockbestos Products Corp.,
New Haven, Conn.

MUSIC STANDS
Gallagher Orchestra Equip Co.,

3235 Southport Ave., Chicago.
Liberty Music Stand Co.
1960 E. 116th St., Cleveland.

ORGANS
Marr and Colton,
Warsaw, N. Y.
Hillgreen, Lane & Co.
Alliance, O.
Robert Morton Organ Co.
148-150 W. 46th St.

New York City
Rudolph Wurlitzer Co.,

Cincinnati, O.

ORGAN CHAMBER HEATERS
Cramblet Engineering Corp.
177 Fifth St., Milwaukee.

PROJECTORS
Enterprise Optical Mfg. Co.,

564 W. Randolph St., Chicago.
Nicholas Power Co.,

90 Gold St., New York City.

Superior Projector, Inc.,

Coxsackie, N. Y.

REFLECTING ARC LAMPS
American Reflecting Arc Corp..

24 Milk St., Boston, Mass.
Warren Products Co.,

265 Canal St., New York City.

SCREENS
C. S. Wertsner & Son,
211 N. 13th St., Philadelphia.

Raven Screen Corp.,
345 W. 39th St., New York.
Minusa Cine Screen Co.,
Bomont at Morgan, St. Louis.

Da-Lite Screen & Scenic Co.
922 W. Monroe St., Chicago.
National Screen Co.
2100 Payne Ave., Cleveland.

SEATS
American Seating Co.,

14 E. Jackson, Chicago
Heywood-Wakefield
209 Washington St., Boston.

SILENCE SIGN
Rawson & Evans Co.
710 W. Washington, Chicago.

SHUTTERS
Double Disc Shutter Co.
2100 Payne Ave., Cleveland.

SIGN LETTERING SERVICE
H. Dryfhout,
744 S. Wabash, Chicago.

SPOT LAMPS
Howells Cine Equipment Co.

740 Seventh Ave., New York City.

STAGE LIGHTING EQUIPMENT
Major Equipment Co.,

360 N. Michigan, Chicago.

STAGE RIGGING, HARDWARE
James H. Channon Co.
223 W. Erie St., Chicago.
J. R. Clancy,
Syracuse, N. Y.

STAGE SCENERY
Tiffin Studio
Tiffin, Ohio.

TICKETS
Globe Ticket Co.,
122 N. 12th St., Philadelphia.
Arcus Ticket Co.,

348 N. Ashland, Chicago.

THEATRE BUILDING SERVICE
United Studios, Inc.

28 W. Lake St., Chicago.

THEATRE FINANCE
Credit Alliance Corp.
149 Broadway, New York City.

THEATRE PRINTING
National Poster & Printing Co.,

506 S. Wabash, Chicago.

THEATRE TELEPHONE SYSTEMS
S. H. Couch Co.,

Norfolk Downs, Mass.

TRANSFORMERS
Capital Merchandise Co.
538 S. Dearborn, Chicago.

TRANSVERTERS
Hertner Electric Co.,

Cleveland, O.
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PERFEa PROJEaiOM
Continuous Performance"

\ scPJit* from **'riie Phantom of !

Opera’* a I'niversal SMper-.fe\vel|

1. Success in putting over your big

pends entirely on your booth equipment.

2. The Motiograph DeLuxe—The Projector Pre-

dominant—is equipped with all the latest fea-

tures necessary to enable your operator to pro-

ject his picture on the screen in a way to prompt
your audience to say “Isn’t that a wonderful
picture!”

3. Direct Motor Drive gives constant speed, and
eliminates loss of time from slippage of belts

and stops from breakage of belts.

4 . Run your big features on Motiograph DeLuxe
Projectors and satisfy your patrons.

THE ENTERPRISE OPTICAL MFC. CO., 564 Wait RiwH
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Consistenily
Good. comedies a year^

Sdna
Marian

will page crowds of

comedy-lovers at

your box-office!

This delicious little morsel of film

entertainment will make a hit with

any audience. One of these cuddle-

some little girls that makes the ladies

want to mother her, and makes the

men want to—be a daddy to her. Get

a good long look at her in the follow-

ing pictures, and like your patrons,

you’ll want another:

“Stranded’’

“Uncle Tom’s Cabin”

“Putting on Airs”

“Speak Freely”

“Plenty of Nerve”

“After a Reputation”

RELEASED THRU
Motion Picture Producers S.Distributor#

ofAmerica Inc pre i
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When You’re Thinking About

Trade Papers—Think This Over:

Of the total advertising published in the four national

motion picture trade papers during the past four weeks (the

issues with April datings) the following is the percentage car-

ried by each of the publications:

EXHIBITORS HERALD 35.81%

Nearest Competitor . .33.26%

Second Competitor 19.21%

Third Competitor . . . 11.72%

NOTE: In the face of the HERALD’S nearest competitor

showing a loss of more than 150 pages of advertising in the first

four months of 1925, as compared with the first four months of

1924, it is significant to note that the HERALD SHOWS A NET

GAIN OF MORE THAN FIFTY PAGES OF ADVERTISING

FOR THE SAME PERIOD.

The buyers of advertising in this industry are awake to

the facts and this means that the dollars they are spending

for space in the HERALD are going FARTHER and BUYING

MORE VALUE.
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^•^^ptured
lum-mnnin^
N^peed boats)

Released tJu'iE llni'veirscd

me RUM
RUNNERS
pIRST and exclusive pictures of the

^ U. S. Coast Guards’ heroic struggle

with the liquor smugglers. An exciting

picturization of the battle being waged

along the Atlantic Coast. See the mad

dash of the armored rum-running speed

boats for the shore—see the chase by the

government craft with their small can-

non blazing away. Watch them board

captured schooners and steamers to take

possession of the rare cargoes. More

thrilling than a feature. The most un-

usual picture you’ve ever shown. All

included in International News Release

No. 32—at no extra cost to you!

III^X Captured Preightei* with*.

PpRX a cargo of 4,900 cases
of best scotch

Regardless of the prom-
ises of others—
INTERNATIONAL
Delivers the Goods

Consider the tremendous box-office sup-
port that this one International feature
guarantees!

Exclusive Service
No other news reel has these start-

ling stirring pictures of this great sea
battle.

Advertise to

30,000,000
Newspapers with an aggregate circula-

tion of 30,000,000 readers feature this

big story as an International News
special.

At No Extra Cost!
Included in International News regu-
lar service at no extra cost to you!

No other news reel can give you such
definite money-making service throughout
the entire year. No other news reel gives
such service and advertising that money
cannot buy—at no extra cost to you. Don’t
be without International News another
day—book it now at your Universal
Exchange!

Admiral Billard

ofll\eM.VDiv.of
Coast Guard

Unloading capured
schooner
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44BALTO’S
Race to Nome”

The soul-stirring

dash to save

plague -stricken

Nome reenacted

by

GUNNAR
KASSON

and his immortal
dog team headed by
the heroic

BALTO

Produced by

SOL LESSER

EDUCATIONAL
FILM EXCHANGES, Inc.

spfc*

''-jy

P'

No other event since the

war has so aroused the

world as did Balto’s er-

rand of mercy to save a

suffering, dying city. No other event

has made such an appeal to the

newspapers of the country or been

given such space— day after day

The names of Balto and Kasson are

on the tongues of the whole civilized

world. “Balto’s Race to Nome” will

be the talk of your whole town—
of every town.

You have one of the great-

est box-office magnets of

years in this two-reel

(pictu^
SPECIAL

Member
Motion Picture Producers and
Distributors of America Inc

Wiil H Hays. President

a
.
r\

I

"THE SPICE OF THE PROGRAM"
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KINOGRAMS
TELLS YOU THE TRUTH

IN PICTURES, FINDING IT

EASY WITHOUT TRICKERY

TO PROVIDE YOUR SCREEN

WITH ENTERTAINMENT

HONESTY
IS THE BASIS OF OUR

EDITORIAL POLICY

IT PAYS — BOTH YOU

In Newsreels truth is not AND OURSELVES
only stranger than fiction .

hut far more interesting

The (greatest

N E w s R E E L
ram Pliblishi mg Corporation, 120 West 41st Street, New York

^^'~^dAz<xiticrncL£ (j\ctjUA£^

EDUCATIONAL
FILM EXCHANGES, Inc.

"THE SPICE OF the PROGRAM"

Member, Motion Picture Producers and Distributors

of Amenca, Inc. Will H. Hays, President
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j^ur kid’s mother was
nothing but a common—

\

Out of the past this human vulture had come to

prey on his one-time pals.

The wretched story that had been hidden for

nearly twenty years sprang into life again at his

filthy touch. He hurled vile words at them and

dared them to silence him—unless they would pay

The extraordinary drama, by Max Marcin, with H. B. Warner

Big scenes like this are making this remarkable play an
outstanding success of the New York season* ACTION,
MYSTERY, LOVE that did not count the cost, BLACK-
MAIL, MURDER—make ''SILENCE”one ofthe most power*

ful melodramas ever produced*
SPECIAL NOTE: Realizing the motion picture has been fully copyrighted so that the motion picture

value of the above incident, as well as dozens of rights are completely safeguarded. Infringement of

other powerful incidents in “SILENCE,” the play any kind will be vigorously prosecuted.

CROSBY GAIGE—229 West 42nd Street, New York
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o

U Cl

Gold&n
o

V\

TO BOX OFFICES OF THEATRES THAT SHOV
CECIL B.DE MILLEVGREATE5T ACHIEVEMENT

ONE OF THE FORTHCOMING

'<y£cierb
^fpcirtimourLtc^ietumi.

Member Motion Picture Producers and Distributors of America, Inc.—Will H. Hays, President
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‘‘An Excellent Western Picture’’
—New York World

T he. World-Herald of Omaha, Neb., sums it up: “Against marvelous

natural backgrounds, ‘Code of the West’ unfolds its appealing story of the

romance of an eastern flapper and a brave young westerner.” The St. Louis

Post-Despatch adds: “It has a more consistent plot than either ‘The Covered
Wagon’ or ‘North of 36.’ ”

We have a stack of other reviews equally flattering. Between Now and

August you get this big picture and 1 8 others: “Madame Sans Gene,” “The
Charmer,

”

“The Spaniard,
”

“The Crowded Hour,
”

“The Night Club,
”

“Adventure,
”

“Any Woman,
”

“Eve’s Secret,
”

“Welcome Home,
”

“The
Little French Girl,

”

“Old Home Week,
”

“The Shock Punch,
”

“Are Parents

People?
”

“Grounds for Divorce,
”

“Lost—A Wife,
”

“Paths to Paradise,”

“Light of Western Stars,
”

“Marry Me, ” and “The Manicure Girl.”

TTiat’s SOME opposition for the warm weather!

lane Greys

(pi)£yE?!l

with

OWEN MOORE, CONSTANCE BENNETT
MABEL BALLIN, CHARLES OGLE,

DAVID BUTLER
PRESENTED BY ADOLPH ZUKOR AND JESSE L. LASKY

d paramount Qicture

Screen play by Lucien Hubbard,

Directed by William Howard.

—and then The

Golden Forty
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1-0 X. N Ew s
MIGHTIEST OF ALL

»

j F YOU have one sure hit on your
^ program— One unit that is abso-

lutely certain to entertain— One reel

that will please every patron in your

audience—One thing that stands above

everything else in its class— It very fre-

quently

SAVESTHEDAY

!

Here is the experience of

MR. MITCHELL FITZER

^Tox News has ^saved the day^ many
times for us. Our patrons look for-

ward to it. It is the Best News on the

market.’’

MR. FITZER is president of the FITZER AMUSEMENT CO.

operating the RIVOLI THEATRE in SYRACUSE, N. Y.

Fox FTlm Co rpo ratio

n



UltimateJnumph ofth

THE HOPES AND IDEALS OF
AT LAST

LYING
}Vith A Gilf-edged Array ofI

WmMag\

A ROSTER
OF MONEY STARS
C lara Kimball Young

Madge Kennedy
Richard Bennett
Edna Murphy
Niles Welch

J. Barney Sherry
Buddy Harris, Jr.

VAN PLA
729 Seventh Avenue

Story
Written and
Directed by

IVAN
ABRAMSON



Independent Troducer//
NDEPENDENT EXCHANGEMEN
REALIZED IN

IIWIVES
Screen Luminaries That
netize Money

"nfluiiiifiiii

Madge K.ennedy

LYING WIVES is a

dramatic presentment

of troubled lives

-

overflowing with big

emotional moments,
intrigue and romance.

CJhe settings, gowns
and atmosphere scenes

are the most lavish and
magnificent ever inter-

jected into one production.

YERS INC.
New York City

Edna MuxpKy

to Be

Distributed

Through the

Leading
Independent
Exchanges

/iTi'k;

I’lAYtH!
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To Exhibitors the World Over:

I personally guarantee that the three series of

two reel comedies announced in the following
pages provide refreshment for your programs
that cannot be surpassed by any producer any-
where.

They offer three distinct brands of humor:
Feature production and colloquial humor in

the H. C. Witwer “Classics in Slang”; Un-
rivalled stunt and dare-devil laugh and thrill

provokers in the “Biff” comedies and slapstick

raised to the nth degree in the Gold Medal
Series.

Each comedy is complete in itself. Every one
is filled with novelties, the newest and most
advanced ideas for producing laughter and with

casts that have never been surpassed in this

kind of pictures.

Production values that are comparable to fea-

ture length offerings and direction by capable

and expert artists of the megaphone.

I invite your attention and can promise faith-

fully that these comedies will bring dollars to

your box office and send your patrons away
happy.

Yours very truly,

SAMUEL BISCHOFF

A GUARANTEE

SAM BiSCHOPP

Distributed
THROUSH
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A SERIES OF^
TVELVE

THRee DOW ream tvo reel
MAC'S BETH'
BATTLING ROMEO

VITHA1-.L. OlAK.
CASTS IlMGLUDlNe-

i 6DDie 6R*SB0N I

i MtLOREO JUNE
! JOSePH SVtCKARD l!

^ OOT PARLEV !

SHeLDON L6\W«S H
}

eRNesr \yooo ;i

a/zai Others i:

DISTRIBUTED /
THROUGH i;

FOR.EI6N DISTRIBUTORS
APOLLO TRADING CORP.
1600 BROADWAY, NEW YORtC

1

ff I

u

/

1
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A SERIES
OF rv^/ELve

I

ICasts /nc/ude: I

AL ST. JOHN
I

CLIFF BOVES
j

BARTINE BURKETT /
BESSIE TRUE /
ED CARLIE / ;

ERNEST VOOD /

PAUL STANHOPE/
JOHNNIE ST.CLAIR
BILLIE JONES /

BETH DARLINGTON
ETC. /

7^
THR

(bMEDl

’"—j
yVSiP Ready

Is/y MILES TO GO'
<VITU CLIFF BODIES

(Directed -by Ernest Van Pelt

)

AGENT
^ITH d9L ST. J'OHFC

(Directed Du GroVerJones')

DIBTRfBUTEO
THROOOH

FOR.EIGN DISTR.IBUTOR.S ;

APOLLO TRADING COUP.
1600 BROADWAY, NEW YORtC

^iscboff
CALIPORni/^ studios
HOLLT’t/ooo, CA.Lir.

PRODUCED BY
VAN PELT
BROTHERS



May 2, 1925 EXHIBITORS HERALD 17

A s6R(es OF mecve

tj^^sortedMats
;/ ^^LautTiaU^^

THE PEAK. Iff;OF \kk
PEPFECTIOht^if

/N iM
FUN FILMS

ALL STAR CASTS

CHeSTER CONKLIN

lUm. FRANEV
MIL&URN MORANTE

STeCLA NOVA
JACK HENOERSON
FRANK Rice
FATTy ALeKANOER

DISTRIBUTED
THROUSH

FOR.aiGN DISTRIBUTOR.S

.

APOLLO TRADING CORP.
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COLOR?
THAT’S DIFFERENT

!

WHY
do all of the most popular Sunday newspapers with the greatest
circulations make a feature of COLORED cartoon comics?

Your first guess was right, Brother.

Because they ARE features!

That’s why we have four producing units making cartoons in

COLOR.
AND THEY ARE AVAILABLE NOW!

“EBENEZER EBONY’
‘‘REDHEAD SATIRES

“KID NOAH
KARLO KOLOR COMICS

TWO EACH WEEK!

25 WEST 43RD STREET
NEW YORK CITY

COMPANY

SERING
D.

WILSON
AND

INC.



POLIX

Here’s that wonderful heart

appeal and rip-roaring comedy

that made Marion Davies in

“Little Old New York” a real

box-office hit. The kind of a

picture that audiences take to

their heart because it’s got the

laughs, the sobs, the thrills

great enter-

tainment.

A GREAT
MODERN COMEDY



adapted by Frances Marion

from the stage success by

Salisbury Field settings

by Joseph Urban directed by

George William Hill

ACTION

with this marvelous cast

Holbrook Blinn George Siegmann

Harrison Ford Richard Carle

Harry Watson, Jr. Hedda Hopper
Hobart Bosworth Olin Howland
Harry Myers Emily Fitzroy

Master John Huff

LOVE PATHOS

the GREAT
HAS EVERYTHING

A (^mopolitaLTfi
^Production

DISTRIBUTED BV
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- a forecast from
one who knows
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That’s “RECOMPENSE”—a story

by Robert Keable, brought to

the screen from between the
covers of the year’s*^best seller,”

Practically every motion pic-

ture is a love story— ONE
picture out of a hundred is so

powerful and unrelenting in its

love theme that the grip on the

heart never lessens throughout
its screening. “RECOMPENSE” is

the ONE love story in a hundred.

VheCove Drama ^
or the Teavi

RECOMPENSE"
hj ROBERT KEABLE

avith

MARIE PREVOST
MONTE BLUE

and a S^srliiig Warner Cast Including-

JOHN PATRICK
JOHN ROCHE*.

n

E T E ‘Sfi:

Wm.C.DAVlD^N A
JIdapted Co the Screen hu - DOROTHY PARNUM. >.

... .i.

HARRY BEAUMONT

“A BEST SELLERON CELLULOID.”

Eastern Premier at
NEW YOWLS

PICCADILLY THEATRE
APICIL 18 ii
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VARNERBR2S
0 Progress

OUR COUNTRY—Independent and the marvel of the world

in progress. Independence and progress go forward hand in

hand together. The independent must he progressive— he

must offer the world something better in order to exist.

1925
A A
f'Ti A JK\\'
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TrailBlazevsf
Warner Bros, have blazed the trail of motion picture progress

with new ideas and new accomplishments which have carried

the industry to new and greater successes.

You remember “My Four Years in Germany”—“School Days”
—“Why Girls Leave Home” —“Main Street”— “Brass”—
‘‘Where the North Begins”— “Tiger Rose”—“Beau Brummel”—
Warner Pictures which gripped the public from coast to coast

and filled your theatres.

It was Warner Bros, who first recognized the genius of the

European master of screencraft, Ernst Lubitsch, and through

him brought a new technique to the American screen. It was

Warner Bros, who secured the association of David Belasco in

the filming of his dramatic masterpieces. It was Warner Bros,

who first discovered in best-selling books a new source of un-

surpassed screen material. And Warner Bros, have always

blazed the way in the aggressive exploitation of motion pictures.

These achievements are a matter of screen history and show
that Warner Bros, have been the real pioneers in motion pic-

ture progress.

With ample finances, Warner Bros, today are able to carry

through a pre-arranged production schedule of a magnitude
heretofore impossible. The 1925-26 Warner program is by far

the biggest in Warner history. It will set new standards of

screen achievement—new records of box office successes.

Don’t be in a hurry to make your bookings. Bigger and better

things are coming—FORTY WARNER Classics—40 Winners.
Wait for the winners!

WARNER BR(K
’ Classics of the ScreenM

2 ?

JUm iiii ) i ii iiim i ii iiii ii iiii i i ii ii i i i iiiiiiuiniiiiiiiiiiiii i iiiiiii ni iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiijiji]iiiiiiiiiiiiiiiiiiii[iiiii[iiijiiiiiiii[ii]iiiniiiiiiiiiiiiiinLi unuiimmiiniiiinmi iiiiiuiuimuiiiiiiiiiiiiiiiiiuiiiumiuiininiLiiniumminiuiiiinun 111 iinmiigl

JULIEN JOSEPMSON • CHUCK REISNER • F R E D NEWMEYER
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3iMt Haiional PicturCik Inc.

Gjhe New Gigantic

QUO
^VAD I s

by Heniyk. Sienkie wicz^
fiVdiLced by UNIONE CINEMATOGRAFICA ITALIANA

with

V EMIL JANNINGS /

(
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383 Mad

Rights Conirolled by
Kauonal Pictures Inc

Madison Avmue. New Y>rk>

llie capacity
picture of
the year

J\ '^xui notional Picture
Memb^re ^Motion Picture Producere and Distributors of America lnc.->-WlU Hays Prutdtfd
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Here’s a title that you

know is good; two popu-

lar screen favorites whom
you know will draw big

and a story with all those

elements of romance and

drama that any audience

loves. It’s a sure enough

you-can’t-go-wrong pic-

ture.

MAN

J
~yirA{ national Picture

Members Motion Picture Producers and

Distributors of America Inc.^Wlll Hays President

<
Foreign Right.s Controlled b\|

First Kattonal Pictures Inc

383 Madison Avenue, New Vbrk



24 EXHIBITORS HERALD May 2, 1925

Foreign Rights Controlled by

First Sational Pictures Inc

583 Madison Avenue. New York

oSa..

Q^hat a Stxiry/

and it moves against the most
fascinating Paiisian background
ever brought to the screen

Whyofcovrse
its a

national

Picture

Members MotiorTPlcture Producers and Distributors of America Ina-^Wlll Hays Pnsidtnt
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Publicity Campaign
Constructive Move
The “Greater Movie Season” cam-

paign, planned by the Hays organ-
ization in co-operation with all

branches of the industry, is an adap-
tation of an idea which has been
used many times in American busi-

ness with marked success.

It is simply a scheme of general
advertising. No segment of the
American public is free from the
continuous appeal of general adver-
tising. Manufacturers and distribu-

tors of everything from raisins to

motor cars are constantly soliciting

the buying interest of possible cus-

tomers. The individual advertise-

ments and publicity of particular

concerns constitute the routine ap-

peal that is made to the public.

Periodically industries join in a

co-operative effort to win attention

on a grand scale. Such efforts are

manifested in “Touring Weeks,”
“Flower Weeks,” “Candy Weeks,”
etc. Now the motion picture indus-

try is to have a “Greater Movie Sea-

son” and it will consist of a similar

wholesale appeal to the public for

interest.

It is a thoroughly constructive un-

dertaking and the good to be accom-
plished will be gauged not so much
by what is done at the New York
headquarters, or by how much
money is spent, but rather by the

quality of co-operation that is ren-

dered by all branches of the business

throughout America.

The movement will be beneficial to

the whole business in a general way,
but it will be immediately and direct-

ly beneficial to the theatres. It will

awaken a renewed interest in motion
pictures and this means greater box
office revenue.

It will be important to every ex-

MAY 2, 1925

hibitor to link his theatre up with
the “Greater Movie Season” cam-
paign and the results, unquestion-
ably, will be well worth every possi-

ble effort.

Fewer Concerns

on West Coast

Government figures recently re-

vealed verify an aspect of the Los
Angeles situation which is apparent
to the casual observer.

It is reported that between 1921
and 1923 there was a decrease in the
number of motion picture establish-

ments active in Los Angeles of from
sixty-eight to forty-eight. Twenty
picture concerns dropped out of ex-

istence.

This does not mean that there has
been a decrease in activities in the
producing center because the record
shows that from year to year more
money has been spent for produc-
tion. But it obviously does mean that

fewer concerns are doing the busi-

ness.

Depending upon the viewpoint,

this might or might not be hailed as

an improved condition, but the facts

are that with the comparatively
fewer concerns doing business, the

situation is decidedly more healthy

because in most instances the con-

cerns which have passed out were
under-financed, poorly managed and
were largely parasites upon the busi-

ness.
* * «•

Famous Convention

Unusual Event
The international convention of

the Famous Players-Lasky Corpora-
tion, which is now assembling in

New York City, is an unusual and
significant affair and one which

No. 6

doubtlessly has few if any parallels

in the history of business.

The Famous Players Company is,

in fact, a world-wide organization.
It now summons, first to its New
York headquarters and later to its

production headquarters in Califor-

nia, the executives who are re-

sponsible for its overseas trade.

While in America these executives

will be given opportunities to become
more intimately informed with re-

spect to the plans and activities of

the company. When they return to

their respective homes they will be
qualified ambassadors of their own
company and the American motion
picture industry.

The character and scope of this

meeting is such as to reflect marked
credit upon the Famous Players-

Lasky Corporation and also to afford

much satisfaction to those who have
labored to see the motion jiicture in-

dustry attain its rightful place as a

factor in world commerce.
* *

Right Pictures for

Week-End Programs
Mr. H. M. Richey, manager of the

Motion Picture Theatre Owners of

Michigan, contributes some valuable
information as a result of an investi-

gation he has made with respect to

the necessary character of pictures

for Saturday and Sunday programs.
Mr. Richey’s inquiry reveals that

the too-general policy of “any old
thing” for Saturday and Sunday is

not only bad business, but decidedly
dangerous. These are the days when
family patronage must be catered to

and that means that every picture

listed for these days must be a sub-

ject of a type that will appeal to the

whole family and one which parents

will feel free to bring their children

to see.
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Covering the

Convention

EXHIBITORS HERALD has

made its usual thorough prepa-

rations to supply the entire in-

dustry with complete and ac-

curate information on the com-

ing convention of the M. P. T.

O. A. at Milwaukee.

Nine staff members— prob-

ably the largest corps ever as-

signed to any event in the his-

tory of the business—ivill be

present to cover every phase of

the great exhibitor gathering

and the sessions of the Indepen-

dent Motion Picture Producers

& Distributors Association, and

the Equipment Manufacturers

and Dealers.

Headquarters of the HERALD
staff during the week ivill be at

the Wisconsin hotel. A second

headquarters will be established

at the HERALD booth in the

lobby of the Milwaukee Audi-

torium.

HERALD subscribers, who
plan to attend the convention

and are uncertain as to tvhere

they will be located, are invited

to have their mail and wires ad-

dressed to them care of

EXHIBITORS HERALD, Wis-

consin hotel.

Re-Takes

Lj' VERYBODY talks big figures in this

business. No one forms any mere
$250,000 film corporations, or million dollar
theatre circuits anymore. It has to be
$25,000,000 or you are a piker these days.

* *

Even the independent film folk have
learned that they can’t get a headline in

the papers unless they announce they’re
going to expend ten millions on their next
ten pictures. But then, what’s a few
ciphers among us boys, eh?

He * H:

Last week Joe Jackson got Rupert
Hughes t» address the Wampas boys,

otherwise known as the Western .Associa-

tion of Motion Picture Advertisers of
Hollywood, and he told them in a few well

chosen words how not to advertise. He
gave ’em forty thousand dollars worth of
advice, and didn’t charge ’em a cent.

4= ^ *

Remarkable Country
Everything’s bigger and better in Cali-

fornia, and grows faster. Up in San Fran-
cisco the other day they arrested a nine-

year-old crook who was declared by the

police to be a veteran at the game.

* * *

A Hard Job
Not to be outdone by Texas which has

a lady governor, Los Angeles has a lady

orchestra manager, which is my idea of a

man’s size job.
*1-

Sam Doesn’t Object
Another way to get publicity is to say

you’re going to marry Sam Goldwyn and
then have a reporter ask Sam if it’s so.

* * *

Didja Ever Hear of This?
This is a funny country though. One

newspaper is willing to pay good money
for fish stories. Honest

!

* * *

Tuff on Peggy Joyce
Poor Peggy! Just when she wants to go

to work for Mickey Neilan and earn an
honest living posing for the camera, they

may up and say neh, she can’t.

* * *

Hurrah

!

Charlie Chaplin celebrated his 36th birth-

day last Thursday by announcing that he

bad taken another scene for “The Gold
Rush.”

* * *

But Chaplin Is Still Going
( harlie and Erich Von Stroheim are now

tied on the long-distance record for slow
production.

* * *

Getting Temperamental
I interviewed Silver King, Fred Thom-

son’s boss, on the F. B. O. lot last week,

and he’s kicking for balloon tires on his

special chariot in which he rides to and
from location.

* * *

There’s a hot campaign on for mayor of

Los Angeles. One candidate wants to build

a dam and the other is damning the dam.
So altogether the voters are having a good
time. R. M.
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Lillian Gish Signs

Metro Contract
for Long Period

[Picture in Pictorial Section]

NEW YORK, April 21.—The much dis-

cussed question of Lillian Gish’s future

film affiliations was settled last week, when
the former Griffith star, who has been

sought after by nearly all big producing

concerns, signed a long term contract with

Metro-Goldwyn Pictures Corporation.

The signing of Miss Gish is generally

considered one of the most important star

deals in recent years, and was engineered

by Nicholas M. Schenck after negotiations

which started even before the close of the

Duell injunction suit.

Under her new contract. Miss Gish will

leave for the Metro-Goldwyn-Mayer studio

in Culver City while there is considerable

speculation as to who Miss Gish’s director

will be. Her first picture has not yet been

announced, but it is said to be a vehicle

of outstanding international fame.
It was only a year ago that Marcus Loew

merged his interests in the Metro company,
with those of the Goldwyn company and
Louis B. Mayer. The combined organip-
tion culminates a year of important acquisi-

tions of picture talent with the signing of

Miss Gish.

Theatre Manager Routs
Robbers, Averts Blast

(Special to Exhibitors Herald)

DETROIT, MICH., April 21.—Dawn N.
Thompson, manager of Harper theatre, en-

tered his office one night last week just in

time to prevent an explosion. Thompson
found a rug over the safe, the combination
drilled and filled with nitroglycerin. Wires
from an electric light socket had been
attached to an explosive cap in the drill

hole before the robbers fled.

Two weeks ago a theatre in Hamtramck
was blown in by labor cranks. Special

police protection for theatres now is urged.

Manager Goes Free in

Theatre Theft Trial
(Special to Exhibitors Herald)

SALT LAKE CITY, UTAH, April 21—
Ralph Kreutzberger, former manager of

the American theatre here, was freed in

the city courts of two counts charging
embezzlement of $400 of theatre funds,

and $900 of jewelry from Carston Dahn-
ken, vice-president of the company which
owns the theatre. Kreutzberger was ar-

rested in Oakland, Calif. The judge dis-

missed both counts.

Exhibitor for Mayor
(Special to Exhibitors Herald)

ST. LOUIS, MO., April 21.-0. H.
Giese, owner of Wildey theatre, is a can-

didate for mayor of Edwardsville, 111., in

the election today.

Film Pioneer, 73, Dies
(special to Exhibitors Herald)

NEW YORK, April 21.—A pioneer in

the motion picture industry, John H.
Springer, died at his home last week at

the age of 73.

Sunday Shows Downed
(Special to Exhibitors Herald)

OKLAHOMA CITY, April 21.—Sunday
shows lost in a vote at Miami, Okla.,
sponsored by Ministerial Alliance.

Hays Wins Theatre Support
of “Greater Movie Season”

Walter Hays, M. E. Comerford, David Cohen and R. R.

Biechele Are Among Exhibitor Leaders Pledging Aid

—

National Tieups to Be Made
(Special to Exhibitors Herald)

NEW YORK, April 21.—Will H. Hays and members of the Motion Pic-

ture Producers & Distributors of America are greatly pleased over the

tremendous response from exhibitors throughout the country to the an-

nouncement of the “Greater Movie Season” in August.
Every mail brings into the Hays office scores of letters and in addition

to this many telegrams are received daily from exhibitors large and small
pledging their support to the campaign and announcing that they are ready
to start when the word is given.

Walter Hays of Buffalo, president of the

M. P. T. O. of New York State, wired
Mr. Hays as follows

:

“Greater Movie Season” campaigrn has my
heartiest approval but to be successful in
stimulating public interest in our theatres
the collective strength of the exhibitor body
must back it with energy. It is our duty
and for the best interest of all to concen-
trate our resources to make this movement
an impressive one.
The exhibitors in the State of New York

without exception should bend every effort
to make the Movie Season of 1925 a mem-
orable one.

M. E. Comerford of Scranton wrote Mr.
Hays

:

I have just learned of your plans for pro-
moting a national “Greater Movie Season”
and I want to congratulate you upon this
splendid movement and to pledge my
wholehearted support.
Such a camaign as you are undertaking

is sure to be of tremendous value to every
motion picture theatre owner and will huild
lasting good will for the industry as a
whole.
You can count upon all my theatres to

join in the celebration.

From David Cohen of Binghamton,
N. Y., came a prompt pledge of support
in a letter to Mr. Hays, as follows

:

I want to be among the first to pledge
my support of the “Greater Movie Season”
campaign. It is a splendid movement that
will be of immense value to every exhibitor
in the United States.
Every exhibitor should get back to your

organization in this campaign so as to
make the opening of Greater Movie Season
a tremendous success in every community.

The cooperation of the Motion Picture
Owners of Kansas and Missouri was as-

sured by R. R. Biechele of Kansas City,

president of the Kansas-Missouri organiza-
tion in the following telegram to Mr. Hays

:

In my opinion the “Greater Movie Sea-
son” campaign should be given complete
support by all branches of the industry. I
feel that exhibitors throughout the United
States should take advantage of this oppor-
tunity in stimulating and creating the in-
terest of the public which will result in
benefits to all concerned.

It is needless to discuss further the bene-
fits that will be derived tlirough an inten-
sive cooperative campaign of this nature.

I can assure you the fullest support and
cooperation of the Motion Picture Theatre
Owners of Kansas and Missouri.

The Hays organization, assisted by the

publicity, advertising and exploitation
forces of all the member companies, is

going full blast in its work of making na-
tional tieups, enlisting the cooperation of

all national organizations and is preparing
an elaborate campaign of publicity and ad-
vertising material for the use of exhibitors

in their local campaigns.
Intensive exploitation work by a field

force under the direction of the Hays
office will begin in various cities about
June 1.

**Daylight Saving Makes
Men Lazy,^* Says Solon

(Special to Exhibitors Herald)

OTTAWA, ONT., April 21.—“Day-
light saving is the greatest curse this

country has ever seen,” declared W.
Black, progressive member for South
Huron, Ont., in the House of Commons
in a speech before the Canadian Parlia-
ment April 16. This was the second at-

tack within a few days on daylight sav-
ing which is legal in Canada for munic-
ipalities which adopt it by referendum or
by civic council.
He declared that the daylight saving

resolution had “done more harm and
made more lazy men than anything on
the statute books of the country.”

Theatre Manager Sues
After Purchase Deal
(Special to Exhibitors Herald)

OKLAHOMA CITY, April 21.—Suing
for $17,500 damages against H. E. Clark,
Okmulgee theatre owner, J. F. Prothero
charged he indebted himself $12,500 un-
der terms of an agreement to purchase a
theatre and Clark then refused to carry
out his part of the agreement. Prothero
is manager of the Ackdar theatre in

Tulsa.

Paris Theatre Sale to

Paramount Reported
(special to Exhibitors Herald)

NEW YORK, April 21.—Reports have
been received here that Paramount has
bought Theatre Boulevard des Capucins
for 20,000,000 francs to be made over into
a motion picture house. This theatre is

famous as the debut scene of many noted
French actors and the French press has
protested its passing, according to the
dispatches.

Bowles Named Head of West Coast
Theatres, Inc., After Amalgamation

LOS ANGELES, April 21.—Archer M. Bowles was named general man-
ager of the entire circuit of West Coast Theatres, formerly organized as
two distinct districts, following the amalgamation by the board of directors
April 15.

The West Coast chain has been known as a Northern and Southern divi-

sion. Harry Arthur, Jr., manager of the Northern division, has left Cali-
fornia to accept a position with a newly organized financing company in
the East.
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New YORK.—Y. L. Rothafel attended

the Sam Katz session of the T. O. C.

C. and didn’t have even one microphone in

front of him at the speaker’s table. . . .

Nathan Hirsch says the Bear Production
picture, “Queen of Spades,” is a bear. . . .

Ned Marin, in passing through the lobby

of the Astor on his way to the T. O. C. C.

session, was admiringly pointed out by sev-

eral young ladies as a popular matinee

hero. . . . Sydney Cohen sported a brand

new pipe at the T. O. C. C. session, from
which he may have gotten inspiration to get

a little rough with Sam Katz. . . . Wil-

liam A. (Pop) Landau w'as there sporting

an eleven inch w'hite cigarette holder which
he later switched for a short black cigar.

. . . Lee Ochs and Billy Brandt, both

members of this club, did not sit together

at the T. O. C. C. luncheon. . . . Nathan
Burkan several times insisted that Sam
Katz, in spite of youth, w'as one of the

master minds of the industry. . . . Irving

Lesser and Mike O’Toole sat together but

it isn’t thought to mean anything very

much. . . . Sam Goldivyn and Al. Harstn

did a lion and lamb act by sitting down
together at the luncheon table and which

is w'hich. . . . Colvin Broivn and the

Brow'n smile w’ere among those present

ready to talk F. B. O. pictures if anyone

provoked him to it. . . . Harold Frankly

n

was the Paramount representative at the

T. O. C. C. luncheon and carried it off with

his usual aplomb Jay Shreck thinks

that will be about all in re the Katz-T. O.

C. C. luncheon so we’ll move on to some-

thing other things. . . . Eddie Eschmann
left yesterday to mingle with the custorners

at First National’s French Lick meeting.

. . . Harvey Day has become such a radio

nut that he wears ear phones to bed and

applauds in his sleep. . . . Al Christie

took Bobby Vernon by the hand and led

him down to look at the Woolworth build-

ing and the aquarium, but no one sold them

either. . . . John Flinn, back Saturday

from a long stay on the Coast, spent Sun-

day getting acquainted with his family.

Henry King arrived last week from the

Coast for a short stay. - . . Major H. C.

S. Thomson left last week for a European

trip and Al Christie hopes he hasn’t missed

the boat. . . . Walter Eberhardt, under-

studying for President Botsford

,

is said to

be developing into a silver tongued spell-

binder. . . . Tim Leahy is seriously con-

sidering purchasing spats for Fifth avenue

wear. . . . Charlie Murray, comedian when
funny, is here from the Coast looking them

over on Broadway. . . . M. L. Finklestein

blew in from Minneapolis for a few days

stay before going to the French Lick meet-

ing. . . . Sam Wood, director, is here

from the Coast on a vacation and story

hunting trip. . . . Jack Keegan, press

agent and general exploiteer, is now on his

own with several good accounts. . . .

Hiram Abrams returned from the Coast

last week greatly pleased with United

Artists production prospects for next sea-

son. . . . Elmer Harris, of the DeMille
forces, is in New York for a series of

conferences with Rod LaRoeque and Paul
Sloan on production. . . . Jerry Beatty

felt like he was coming home when he
moved down to the Hays’ office, which is

near to the Paramount home where he
spent several years. . . . George E. Brad-
ley has succeeded Sam Comly as motion
picture editor of the Morning Telegraph.

-SPARGO.

A little food now and then whets the appetite for making the film too.

In this picture (left to right) are seen Huntly Gordon, Margaret Seddon,

Helene Chadwick and Director Millard Webb dashing off a sandwich and
bottle of milk between location scenes of “The Golden Cocoon,” Warner
Brothers production.

They all look happy because Marion Davies has signed a contract to appear
in Metro-Goldwyn pictures. Executives of the Culver City Studios posed for

the photograph with Miss Davies. They are (left to right) Louis B. Mayer,
Irving G. Thalberg and Harry Rapf. “Zander the Great” is the new
vehicle for Miss Davies, and it will be released May 4.

Paramount officials visited the

new exchange at Amsterdam,
Holl and, with President
Adolph Zukor on his recent

tour. Left to right are John C.

Graham, general foreign rep-

resentative, London; Adolph
Osso, managing director,
French organization, Paris;

Mrs. Zukor; Ingvald C. Oes,

special representative, Copen-
hagen; Mr. Zukor; Ike Blu-

menthal, special representa-

tive, Paris (in rear); Peter N.

Brinch, general manager, Ger-

man organization, Berlin;

Maurice Pezzaro, manager,

Holland office (in rear), and

J. J. Letsch, division sales

manager, French organization,

Brussels.
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Sam Katz Pledges Aid to Burkan in

Solving Problems of Theatre Owner
Burr Signs to Make

Johnny Hines Films
for First National

(Special to Exhibitors Herald)

NEW YORK, April 21.—Leaving the

independent field C. C. Burr has signed

a long term contract whereby Johnny
Hines becomes a First National star.

His first picture under the new arrange-
ment is to begin by May 15 with Charles
Hines directing photography under su-

pervision of Charles Gilson and John
Geisel.

The C. C. Burr-Johnny Hines associa-

tion started in 1919 after Burr bought
the screen rights to Sewell Ford’s
“Torchy” stories and then obtained a
releasing arrangement with Educational.
“Burn ’Em Up Barnes” followed, with
Burr developing Hines as a breezy, ener-
getic youth, and carrying that idea into

the naming of his succeeding pictures.

The Burr organization says three Hines
pictures, “The Speed Spook,” “The Early
Bird” and “The. Crackerjack,” brought
record prices for an independent series.

Dutch Pick Americans
to Film Flower Show
(Special to Exhibitors Herald)

NEW YORK, April 2L—Holland has
commissioned Abe Meyer, assistant to

Hugo Risenfeld, and Colonel W. F. Clarke
to take motion pictures of the National
Flower Exhibit in Rotterdam during May.
Queen Wilhelmina herself will appear in

the films. Two pictures will be made, one
instructive, the other theatrical.

Columbia Finances All
of Yearns Production
(Special to Exhibitors Herald)

NEW YORK, April 21—Columbia Pic-

tures Corporation claims the record of be-

ing the first independent to finance its

entire year’s production in advance. Joe
Brandt calls the project the most compre-
hensive in Columbia’s history, stating banks
only recently have entered the field of
producers in general.

Amateur Nights With
Pictures Win Favor

(Special to Exhibitors Herald)

ALBANY, N. Y., April 21.—Central
New York is being scoured for persons
with talent to take part in amateur pro-

grams in theatres along with pictures.

Amateur nights rapidly are gaining favor.

At least three houses in Albany have theirs

each week.

12 Specials Planned by
Tiffany; to Begin Soon

(Special to Exhibitors Herald)

HOLLYWOOD, April 21.—The first

of a series of twelve specials announced
by M. H. Hoffman, vice president of the
Tiffany Productions, Inc., for the inde-
pendent market is “Souls for Sables.”
It will start production within a few
days.

Cohen Presents Watts Case
Before T. O. C. C. Gathering

Middle West Exhibitor Declares Against Price-cutting Com-

bination at New York Meeting

Nathan Burkan Samuel Katz Charlee L. O'Reilly Sydney S. Cohen

(Special to Exhibitors Herald)

NEW YORK, April 21.—Sam Katz last week addressed the Theatre

Owners Chamber of Commerce. That meeting, which brought together

exhibitor organization leaders, big theatre executives and producer and
distributor representatives, will go down in the history of the business as

one of the outstanding events of this period.

Speaks to T. O. C. C. Members at Request of Burkan

The Middle West exhibitor—a member of the Balaban & Katz organ-

ization—had come on to the T. O. C. C. meeting at the behest of Nathan
Burkan, who previously had discussed with Mr. Katz the present day
problems of the industry in respect to their influence on the independent
exhibitor, producer and distributor. Attorney Burkan was impressed by
Mr. Katz’s opinions and he desired that they be presented to the theatre
men of New York and environs. M
But a few words are necessary to tell

the story of that meeting.

FIRST: Mr. Katz pledged to the
organization that he would meet with
“a commitee of your organization as

frequently as you wish to bring about
such things as we may be able to

bring about, with a recognition of

everybody's problems in this indus-

try.”

SECOND : Mr. Katz told the as-

sembled exhibitors that “I am op-

posed to any booking combination
that has as its basis price-cutting of

pictures, because this defeats the very

fundamental necessities of our busi-

ness.”

THIRD: Mr. Katz said that he
knew of no national arrangement

whereby several producers are favored

to the exclusion of all others.

Another outstanding phase of the

meeting was Sydney S. Cohen’s presen-

tation of the theatre situation in Spring-

field, 111., where according to Mr. Cohen,

the Balaban & Katz Midwest interests are

now building a theatre because of the re-

fusal of W. W. Watts, who was present

at the meeting, to join the Midwest
chain.

Believes in Sincerity

“I firmly believe,” said the national ex-

hibitor leader, “from what you have said

and the impression that you created in

my mind in your talk that you would not

r. Katz willingly acquiesced.

permit of that situation and that you
will arrange very soon to see that that
particular theatre is turned over to Mr.
Watts.”

After adjournment Mr. Cohen and Mr.
Katz were seen in private discussion.

Whether or not an agreement was
reached is not known.
Any tenseness that may have prevailed

prior to the meeting was soon dispelled

for in their introductory remarks Charles
L. O’Reilly, president of the T. O. C. C.,

Attorney Burkan and Mr. Cohen spoke
in glowing terms of Mr. Katz’s achieve-
ments and of the position he holds today
in the motion picture industry.

Mr. Burkan called the Middle West
exhibitor one of the foremost figures in

the industry, a man whom they were all

afraid of and a man who could be of
great benefit to himself, his own organi-
zation and to the industry.

In his prepared speech Mr. Katz dwelt
almost wholly upon the expansion of the
B. & K. organization, the purpose of
this expansion and the policies which
now directed its operation. He said:

Expansion Is Natural

“It is but natural that, after investing

huge sums of money in our business,
serious thought should be given to cer-

tain fundamental economics that seem
necessary for the continued prosperity
and permanancy of this business. One
thing that presented itself to us was the
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necessity for enlarging our scope of ac-

tivities beyond the territory in which we
had begun our operations, because it is a
mistake to have all of our eggs crowded
into one basket where a jolt might de-
stroy the very foundation of our busi-

ness,

“It was but a natural business conclu-
sion that an organization of the amount
of invested capital that Balaban & Katz
had invested must seek such expansion
and afliliation that would give to Balaban
& Katz more permanancy. Therefore,
we took on various affiliations which
have been reported in the trade papers
and with which you are undoubtedly
familiar.”

Quality, said Mr. Katz, had been the
basis upon which the Balaban & Katz
organization had been built. He said

that every “exhibitor owes to himself the
duty of exercising every bit of energy
to make it possible to continue to re-

ceive bigger and better pictures, which in

turn reflects itself in bigger box office

returns.”

“In every place that we have gone,”
he continued, “particularly in the smaller
towns we have immediately tried to im-
prove the situation through additional
exploitation, more uniform service and
a bit more presentation, all in the hope
of increasing the returns from that town
so that it could do its share to contrib-
ute to bigger and better pictures.”

Price Cutting Disastrous

This policy, he said, had worked out in

a most interesting manner.

Touching upon the subject of booking
combines, the Chicago exhibitor said:

“While I have felt for many years that
many basic economies might be effected
through intelligent co-operation, I wish
to state emphatically that I am opposed
to any booking combination that has as
its basis price-cutting of pictures because
this defeats the very fundamental neces-
sities of our business. We are not now
engaged, nor will we ever be, in any
combination that has for its aim price-

cutting and we will never participate in

any movement that doesn’t recognize as
its first aim ever increasing quality and
simultaneously a sympathetic xmder-
standing of the producer’s problems in

bringing that quality to the exhibitor.”

Following Mr. Katz’s talk, Attorney
Burkan took advantage of President
O’Reilly’s suggestion that “our guest
would be glad to answer any question
that would be germane to that problem.”

“Would you care to state,” asked At-
torney Burkan, “whether or not in your
operations you would permit any one of

your group or interests to acquire a the-

atre and then deprive the neighboring
theatre of its opportunity to secure profit

as theretofore upon the same basis as the
theatre that you had just acquired had
enjoyed prior to your acquisition of it?

If it is going to embarrass you then ”

Here Mr. Katz interposed.

“No. The only way I can answer
that, Mr. Burkan, intelligently, is to tell

you that it has not been done in our
zone.”

Attorney Burkan then shifted to the
subject of independent producers and
their contention that combinations are

favoring several producers.

Refuses to Discuss Subject

Stating that he knew of no such na-
tional arrangement, Mr. Katz refused
further to discuss the subject, declaring
that “I feel that we are here as exhib-
itors and I will absolutely refuse to get

into a discussion of independent pro-

There’s trouble ahead for someone in

each of these scenes from “Stop F irt-

ing,” presented by A1 and Charles
Christie and released by Producers
Distributing Corporation.

ducers because I think that is a matter
wholly beside the meeting.”
Attorney Burkan then called to the at-

tention of Mr. Katz a statement that he
had made previously that “you (Mr.
Katz) did not exclude any so-called in-

dependent producer from your project.”
The Midwest exhibitor said that state-

ment was right .“with this qualification;

That when a business assumes a certain

size it must think not only of quality as

of the moment, but it must think of qual-
ity as of the years to come.”
He then agreed with Mr. Burkan that

any producer, no matter what his rank
might be, should be accorded the oppor-
tunity of selling his product so long as
that product was suitable and fit.

Mr. Burkan then explained that ex-
hibitors were complaining of the activ-

ities of two groups who, he said, ap-
proach an exhibitor with an offer to take
over his theatre upon a basis of 50 per
cent of the profits, “that is the exhibitor
is asked to turn over his theatre under
an arrangement whereby he receives 50
per cent of the profits, the distributor or
the booker making no investment of his

own. If the exhibitor agrees then he
loses the management of his theatre. If

the exhibitor refuses he finds himself
out. I understood you to have told me
that in connection with your enterprise
such a practice does not prevail. Am I

right in so stating?”

“Live and Let Live”

“That is correct,” was Mr. Katz’s re-

ply.
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Continuing, Mr. Katz said: “I don’t
think that any development—at least it

has been our theory—that no circuit is

sound in its development unless it is ad-
equately capable of developing without
necessarily immediately taking the other
fellow’s bread and butter away from
him.”
Attorney Burkan then discoursed on

the situation he said now confronted the
independent exhibitor, “I mean the man
who has his theatre and who has no con-
nection or combination with a group or
circuit or a chain or a so-called booking
combine.”
“Mr. Hays has been very sympathetic,”

he said. “Mr. Hays has offered and
promised to help the situation. He has
agreed with me and with this organiza-
tion that when a combination comes into
a locality the man that has been there
before ought to be entitled to continue
and ought to get his first run product.
“But thus far we have gotten nowhere

and have gotten nowhere because the
master minds of the industry refused
absolutely to solve the problem. They
have got the notion in their heads that
they have got to produce, they have got
to distribute, and they have got to ex-
hibit, and that exhibition is a logical ex-
pansion of their fields of activity.

“My answer to them is this:

“That if this thing that we are now
complaining of continues and is not rec-
tified we have our recourse. Where a
combination is illegal, where a practice
is in violation of law, we have the federal
trade commission to appeal to and we
have the department of justice to appeal
to and we have congress and congres-
sional aid perhaps to appeal to and also
litigations in the courts where the com-
bination is unlawful.

Have Recourse Open
“But we have another method and I

tell these gentlemen very solemnly that
if this is not rectified and these gentle-
men feel in their zeal for what they
consider logical and natural expansion
that they can destroy the so-called in-

dependent producer; that they can by a
combination or agreement, silent or
otherwise, favor two or three or four or
five producing units or elements and
keep out of the field all the rest of the
producers or those who have ambitions
to be producers; if they think that they
can by combination destroy the so-called
independent exhibitor, they will find

within a month from today some 3,000
exhibitors organized permanently and
legitimately and of the strongest ties

for protection. And when that time
comes I will feel very sorry for these
master minds, because it will then be too
late, too late.”

Continuing, he said: “Now, if they
will all be men like Mr. Katz is and
come forward this question can be
solved. The best thing they can do is to
meet this situation honestly and legiti-

mately and with no mental reservation or
equivocation.”
In a short reply to Mr. Burkan’s talk,

Mr. Katz said “that I am perfectly will-

ing and anxious to come to New York
as frequently as necessary to sit with
Mr. Burkan on this problem that he has
just enumerated and that whatever sup-
port our little organization can lend to

clear up some situations, that is the thing
we want to do.”

Maurice Flynn Now
(Special to Exhibitors Herald)

NEW YORK, April 21.—It’s to be
Maurice Flynn now. That’s the dignified
monicker decreed since “Lefty” is being
starred in a new series of feature comedy
dramas for F. B. O.
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Arthur Leaves West Coast
to Join Finance Corporation

Former General Manager of Lesser-Gore-Ramish Circuit Will

Have Headquarters at New York Office of Twenty
Five Million Dollar Firm—Wilson at Head

(Special to Exhibitors Herald)

LOS ANGELES, April 21.—Harry G. Arthur, Jr., has resigned as general

manager of West Coast Theatres, Inc., to assume an executive position with

a $25,000,000 motion picture concern with headquarters in New York City.

Mr. Arthur plans to leave here May 1 to assume his new duties with Motion
Picture Capital Corporation, a national organization for financing independent

theatres throughout the United States.

Wilson President; De Mille and Christie Interested

The new concern is said to be backed by some of the wealthiest men in the

country. Frank Wilson is president and among those heavily interested are

Cecil B. DeMille and Charles Christie. Mr. Arthur is to have charge of that

branch of the business which has to do with financing and acquiring theatres

for the use of independent producers.

Vignola Joins in

Exhibitor Protest

on Kiss Episodes
(Special to Exhibitors Herald)

HOLLYWOOD, April 21.—The survey

made a few weeks ago by Exhibitors
Herald on what sells the picture and the

editorials sent in by exhibitors throughout

the country in which many were dead set

against too many kissing episodes in pic-

tures, has caught the eye of the film in-

dustry in Holl3rwood in no small manner.

The kiss, in the opinion of Robert Vig-
nola, motion picture director, is the most
overworked device of the movies. Audi-
ences, said Vignola, after reading the sur-

vey, are no longer satisfied to accept a kiss-

ing scene as evidence that love has found
its own.
“A too promiscuous indulgence in oscu-

lation on the screen has robbed the kiss of

its significance. No longer will a climac-

teric kiss, as a scene fades out, suffice to

convince an audience that Cupid’s arrow
has actually pierced two hearts. Grown
more particular, audiences now want to see

a love scene psychologically developed be-

fore they will give credence to a kiss im-

plying all that it is supposed to imply, ac-

cording to idealistic philosophy.

“The kiss too long has been a handy
expedient for the film cutter. Hard pressed

for footage to tell the vital scenes of the

play sequentially and adequately, his scis-

sors have always found relief in the love

scenes. If nothing else was preserved of

the scene, the kiss at the climax was count-

ed on to suffice in registering the love

motif of the play.

“The effect has been that kissing scenes,

flung on the screen abruptly and without a

proper development of the love interest,

have surfeited audiences. Instead of cre-

ating atmosphere of romance, they have
repelled with a sense of poor taste on part

of the participating principals and have
cheapened the grade of the play. Unless
a romantic interest permeates the play,

leading instinctively to a scene where kisses

are exchanged, rather eliminate the kiss

and register your love consummation by

any one of a hundred other tender mani-
festations through which it may be shown.’’

To Start Free Shows
for Public*s Benefit

(Special to Exhibitors Herald)

MONTREAL, QUE., April 21.—“Free
Motion Pictures’’ is the latest ambition
of local authorities. Free shows will be
staged in various local motion picture

theatres every Saturday morning during
the warm weather. Police officials of

this and suburban corporations gathered
for a private screening on April 15 of

several pictures that are to be presented
under the auspices of civic executives,

one of these being “Broken Laws,” star-

ring Mrs. Wallace Reid. Pictures are to

be screened without charge in the cause
of public safety, carefulness with fire,

property conservation and other factors.

9 Theatres Reported
Closed in Two States
(Special to Exhibitors Herald)

ST. LOUIS, MO., April 21.—Following
is a list of theatres reported closed

:

Carrier Mills, 111., Nox theatre, April IS; Eu-
gene, Mo., Star; Menfro, Mo., Seibol, April 13;
Harrisburg, 111., School House theatre, tempo-
rarily; Marceline, Mo., Cater, Sam Minich, own-
er, going out of business; Cambria, 111., Ameri-
can, C. C. Jones, will close_ to see if conditions
improve; Houston, Mo., Lyric; Glen Carbon, 111.,

forced to give up theatre after April 25; Ullin,
111., Amusu.

Activities of the corporation are to be
national in scope. They will finance
leases, handle mortgages and other pa-
per for independent producers or exhib-
itors anywhere in the United States.

A. M. Bowles will succeed Mr. Arthur
at West Coast Theatres, Inc., and will

also have charge of the Northern division

of the big West Coast chain.

To Get $50,000 Salary
According to reports current here Mr.

Arthur will receive an interest in the

new corporation and a salary of $50,000

a year.

The head of the corporation, Mr.
Wilson, was publicity director of the

various Liberty loan drives during the

war. Producers Distributing Corpora-
tion, and Cecil B. DeMille Pictures Cor-
poration are units in the Capital corpora-
tion’s combine. Several other independ-
ent producers are also mentioned as ne-
gotiating with the new corporation.

Among these are Douglas Fairbanks,
Mary Pickford, Charlie Chaplin and
United Artists.

Mr. Wilson left last week for New
York to take up his duties with the new
combine.

Mr. Bowles who succeeds Mr. Ar-
thur, was associated with the Turner-
Dahkin theatre chain in San Francisco
before it merged with the West Coast
Theatres, Inc., about a year and a half

ago.

Features of Corning
Season Announced by
Sering D. Wilson Firm

(Special to Exhibitors Herald)

NEW YORK, April 21.—Sering D.
Wilson, president of the Sering D. Wil-
son & Company, Inc., this week outlined
highlights of the
production and
distribution activ-

ities for 1925-26.

It was noted by
him collaterally

that the Wilson
company uses the
only color
process which in-

cludes the actual
photographing in

true colors.
“E. H. Griffith,

who directed
White Mice,’ is

cutting and edit- p. wihon
ing the produc-
tion,” said Wilson yesterday. “The pic-

ture’s cast is headed by Jacqueline Lo-
gan; the picture will be printed and
developed by the special processes which
are owned and controlled by our com-
pany.
“We have provided for a reliable out-

put of short features in color on a two
a week basis. Our plans will include
‘Ebenezer Ebony Comedies,’ ‘Kid Noah
Comedies,’ ‘Color Shots,’ ‘Karlo Kolor
Komics,’ ‘The Wonderbook Series,’ ‘New
Redhead Satires,’ and ‘Color Melodies.’
We are arranging for a series of eight
special productions built around beauti-
ful color possibilities, a distinct innova-
tion on the screen.”

Hays Body Would Lift

Ban on ‘*Last Laugh**
(Special to Exhibitors Herald)

TORONTO, ONT., April 21.—There
is a concerted move on the part of film

organizations to lift the han on German
pictures, particularly of the type of “The
Last Laugh,” which is barred by the
board of censors. Negotiating with the
Ontario government for a changed atti-

tude in the matter is the Canadian divi-

sion of the Motion Picture Producers and
Distributors Association. The Toronto
Film Board of Trade, recently formed,
representing all but two leading ex-

changes in the Ontario territory, is also
interested.

Good Friday Receipts
Increase 30 Per Cent
(Special to Exhibitors Herald)

ALBANY, N. Y., April 21.—William
Smalley, of Cooperstown, owner of 14 mo-
tion picture theatres in Central New York,
declared last week that receipts from his

theatres on Good Friday showed a 30 per
cent gain over the same day a year ago
and business had held up better during
Lent than in 1924. Mr. Smalley played
some of the best pictures he had booked.

Hoot Gibson Rises to

Universal Jewel Rank
(Special to Exhibitors Herald)

NEW YORK, April 21.—With Hoot
Gibson elevated to Universal Jewel Pro-
ductions, six pictures have been sched-
uled for release for the Western star the
coming season. They are “The Arizona
Sweepstakes,” “Spook Ranch,” “A Hero
on Horseback,” “Kings Up,” “Chip of
the Flying U,” and “The Calgary Stam-
pede.”
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James R. Grainger (right), new gen-
eral sales manager for Fox, reveals to

Winfield R. Sheehan, general man-
ager and vice president, a few of his

plans for selling the Fox product
solid throughout the country. This is

probably the first time and the last

time that Jimmy will have his pic-

ture taken at a desk, for Jimmy does
not believe that desks were made for
sales managers.

A Man With One Grievance
By John S. Spargo

N ew YORK, April 21.— If you had
youth, health, domestic felicity and
found one thousand bucks in the en-

velope each and every one of the 52 weeks
of the year, would your happiness be com-
plete? Don’t all answer at once.

This is the condition in which a film man
in New York, who numbers among his

friends probably more exhibitors than any
individual in the industry, finds himself

and yet his happiness is not supreme. Jimmy
Grainger, general manager of distribution

of Fox Film Corporation, has the youth,

health, domestic felicity, gets the thousand
berries, and still has one grievance.

This grievance is against the man, men or

conditions who or which so arranged the

calendar in such a manner as to have one
consist of only twenty-four hours. Jimmy

is the workingest and travelingest man who
e\er directed the sales of a film company,
or probably of any company in any other
line of business. In order to do what he
wants to do and tries to do, Grainger would
like to see things arranged so that every
day would consist of 28 or 30 hours instead

of the 24 that most everyone else seems
satisfied wdth. Hence his peeve.

Before joining the Fox organization a

few weeks ago Mr. Grainger completed a

period of three years in the sales depart-

ments of Goldwyn Pictures and of Metro-
Goldwyn after the consolidation of those

two organizations. Of the 36 months of

those three years, Grainger is estimated to

have spend 20 months on the road, traveling

among the exchanges and exhibitors of the

country.
Grainger’s only rivals

in the traveling line are

Sidney R. S. Kent, gen-
eral manager of Famous
Players, and some rail-

road trainmen. And in

number of miles traveled

there are many trainmen
who would be edged out

of the running in a con-

test of distances.

Generally recognized as

one of the most capable
sales managers in the

film industry, Grainger’s
worth is generally cred-

ited to natural ability, a

discriminating knowl-
edge of the film business,

untiring industry and the

nersonal acquaintance
and friendship of thou-

sands of exhibitors.

Long ago, in fact

when Grainger first got

the idea in his head that

he would be a sales man-
ager, he studied the situ-

ation and doped it out

this way.

“In order to sell ’em, you’ve got to know
’em. You can’t know ’em by sitting in a
swivel chair in the New York office. In or-

der to know ’em you’ve got to travel to

’em.”

So now for a number of years Grainger
has been traveling to them and getting to

know them.

Few, if any, men know the troubles and
problems of exhibitors in big towns and
little towms better than Jimmy Grainger,

and it is his keen appreciation of these

and an innate sense of fairness in his deal-

ings with them which has built up for him
the young army of exhibitors who are glad

to greet him as Jimmy and call him friend.

In spite of the fact that Grainger is not

within several decades of being in sight of

the aged class, he is a veteran in the film

business and brought with him to the in-

dustry a knowledge gained by many years

in the show business, in which he started as

a youth of fourteen.

In the film business his experience has

been varied. He organized the Thomas H.
Ince Company and for a number of years

was one of its executives and for it he
handled “Civilization.” Another big picture

he handled in the early days was “Cabiria,”

the interests of which he looked after for

Weber & Luescher.

Grainger’s experience has not been con-

fined to the old line companies or the sale

and showing of specials. He knows the

state right game forwards and backwards,

having been in that on his own in the

United States and Canada. Among the pic-

tures he state righted was “Tillie’s Punc-

tured Romance.”
Mr. Grainger is one of the few men who

could be numbered among the Fox alumni

who ever was asked back into the organiza-

tion, the present being a return to the Fox
fold after an absence of seven years. In

his earlier connection he was a special field

representative.
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East Making Fourth of F.

85 Companies Active at

20 Independents
Busy on Coast;

Warners Speed
Eight Working at Metro-Gold-

wyn-Mayer ; General Pro-
duction Slozvs Up
By RAY MURRAY

HOLLYWOOD, April 21.—This is the
in-between period in picture making on
the Coast and there is a noticeable slow-
ing up in production circles around the
various studios. Plans are being laid

for many big stories by executive heads,
scripts are being prepared and companies
being cast, but the actual work of film-

ing has not begun.
A check of activities in and about

Hollywood shows 85 companies working.
This includes both feature length and
comedy pictures, 20 of these being in-

dependent companies.
There is less going on around the

United Studios and the F. B. O. lot than
for some time. Three First National
units are at work on the United lot.

Colleen Moore is finishing “The Desert
Flower” under Director Irving Cum-
mings; Corinne Griffith and Director A1
Santell’s company are completing “Modern
Madness” and Edwin Carewe is shoot-
ing interiors for “The Lady Who Lied.”
Other companies are on location.

Metro-Goldw5ai-Mayer Active
Metro-Goldwyn-Mayer studio presents

a scene of thriving activity with eight
companies working. Fred Niblo is hard
at it on “Ben Hur”; Edmund Goulding
is making “Wrath”; Marshall Neilan is

finishing “Patsy”; Hobart Henley is

directing “Nothing to Wear” and Robert
Z. Leonard is making “Time the
Comedian.” I saw Monta Bell shooting
scenes for “Pretty Ladies” and Alf
Goulding finishing “The Rebellious Girl.”

With acquisition of more players and
directors, Carl Laemmle expects to ex-
ceed all previous production output at

the Universal studios. This company
expects to expend $5,200,000 the coming
year. In all departments additional help
has been added to meet the president’s

demands.
At the Pickford-Eairbanks studio Mary

Pickford has just started “Little Annie
Rooney” which will be a Fall release.

Douglas Fairbanks is shooting the con-
cluding scenes to “Don Q” under Donald
Crisp’s direction. There is no lack of
action in Fairbank’s newest story and
the early scenes of Mary’s play will
prove popular with followers of “Ameri-
ca’s Sweetheart.”

Warners Speed Production
Warner Brothers’ announcement of in-

crease in their output of pictures from
26 to 40 to meet the demand of exhi-
bitors followed the signing of several
new stars and a speeding up in produc-
tion. Four companies are now working
at the Sunset boulevard plant while five

are in preparation and are scheduled to
begin work this month.

In the independent field there is Cecil
B. DeMille getting things in shape at

the old Ince studios, and at Principal
final scenes are being made on “The

{Concluded on next page)

Johnny Hines C. C. Burr

Mr. Burr has just signed with First
National whereby the Johnny Hines
comedies will be distributed by that
company.

West Coast

BERIFILLA STUDIO, 5821 Santa Monica
boulevard.
DENVER DIXON PRODUCTIONS: Denver
Dixon directing- George Kesterson in ‘‘Our
September Trailers.”

BUD BARSKY PRODUCTIONS, 1442
Beachwodd drive.
BUD BARSKY PRODUCTIONS: Forrest
Sheldon directing Kenneth MacDonald in
“Makers of Men.”

CALIFORNIA STUDIOS, 1438 Gower street.
LARIAP PRODUCTIONS: Harry Debb di-
recting Pete Morrisor\ in “Santa Fe Pete.”
BOB HORNER PRODUCTIONS: Harry
Revier directing Larkin-Woods in “Paris After
Dark.”
SOQUOYAH PRODUCTIONS: J. Gonyea
directing Eve Novak in “Release Number
One.”

CENTURY COMEDIES; 6100 Sunset
boulevard.
CENTURY COMEDIES: Chas. Lamont di-
recting Wanda Wiley in “Boy Shy.”

CHARLES CHAPLIN STUDIOS, 1420 La-
Brea avenue.
Charles Chaplin directing himself in “The Gold
Rush.”

F. B. O. STUDIOS, 780 North Gower street.
Harry Garson directing Lefty Flynn in “High
and Hand-Some.”
Del Andrews directing Fred Thomson in “The
Bandit Baby.”
Norman Taurog directing Larry Semon in two-
reel comedy.
Wesley Ruggles directing George O’Hara and
Alberta Vaughn in “The Pace Makers.”

FOX STUDIOS, fUestern and Sunset.
Robert Kerr directing Lee Moran in “Honey-
moon Express.”
Maurice Elvey directing an all-star cast in
“Every Man’s Wife.”
Lynn Reynolds directing Buck Jones in

“Durand of the Bad Land.”
George Marshall directing an all-star cast in
“The Ski-Jumper.”
Victor Schertzinger directing an all-star cast in

“The Wheel.”
Roland V. Lee directing an all-star cast in

“Havoc.”
Henry Lehrman directing Gene Cameron in
“Heavy Swells.”
Bryan Foy directing Borden-King in “The
Inventor.”
Roy Neill directing Edmund Loew in “The
Kiss Barrier.”
Jack Ford directing an all-star cast in
“Lightnin’.”
Edwin Mortimer directing Shirley Mason in
“Splendid Folly.”

PHIL GOLDSTONE PRODUCTIONS, 955
Seward avenue.
TRUART PRODUCTIONS: Oscar Apfel di-

recting an all-star cast in “The Thoroughbred.”

HOLLYW OOD STUDIOS, 6642 Santa Mon-
ica boulevard.
HUNT STROMBERG PRODUCTIONS:
Tom Forman directing John Bowers and

{Concluded on next page'y

N. Film;
Hollywood

Four Units Keep
Studio Humming
for Paramount

Chadzvick Shifts All Except
Three Productions for Next
Year’s Schedule to West

BY JOHN S. SPARGO
NEW YORK, April 21.—Eour producing

units are at work and an imposing array
of wellknown directors, stars and featured
players keeping the big stages of Para-
mount’s Long Island studio humming with
activity on new pictures.

D. W. Griffith is nearing the end of in-

door work on “Sally of the Sawdust,”
adaptation of the stage play, “Poppy,” in

which W. C. Eields and Carol Dempster
are featured. Eields is the famed Ziegfeld
comedian. Alfred Lunt has the leading
juvenile role and players include Glenn
Anders, Effie Shannon, Florence Fair and
Marie Shotwell. The company will soon
go on location on Long Island for final

scenes.

The new Herbert Brenon production,
“The Street of Forgotten Men,” got off

to a good start Easter Sunday, when many
shots of the Eifth Avenue Easter parade
were taken, including the crowds at sev-

eral big churches. The story is an adapta-
tion of George Kibbe Turner’s story. Percy
Marmont and Mary Brian have the leading
roles; others are John Herrington, Neil
Hamilton, Juliette Brenon and Riley Hatch.
Prank Tuttle is getting well along with

the filming of “California—or Bust.” a new
speed story by Byron Morgan. This is a
situation comedy which gives Richard Dix
one of his best roles. His leading lady is

Esther Ralston. In the cast also are Tom
Pindley, Mary Foy, Edna May Oliver and
Anthony Jowitt.

Bebe Daniels Busy
Bebe Daniels is in the second' week of

production in “That Wild, Wild Girl,” with
Rod LaRocque, Henry Stephenson, Ivan
Simpson, and Helen Holcombe. Eddie
Sutherland is directing.

With one-fourth of Pirst National’s re-

leases assigned to Eastern producing units,

Earl Hudson is directing his efforts to

scripts. Additional atmosphere has been
worked into Doris Kenyon’s “The Half
Way Girl” during her convalescence. Eu-
gene Clifford and Jack Jungmeyer are pre-

paring continuity on “The Scarlet Saint”

in which it is said Miss Kenyon may fea-

ture. “The Comeback,” Milton Sills ve-

hicle, is being adapted by Joseph Poland
and Earl Snell. lien Lyon’s “The Pace
That Thrills” will be ready for work on
his return from the Coast.

Associated Exhibitors has three com-
panies busy for it in the East. “Camille

of the Barbary Coast,” with Mae Busch, is

being directed by Hugh Dierker at Tec-Art
studios following completion of continuity

by Ed Holland. Henri Diamont Bergere
goes South this week to start “Lovers
Island,” featuring Hope Hampton and
Louis Wolhein. St. Regis Pictures is mak-
ing “Headlines” under the direction of _E.

H. Griffith, having Anita Stewart in a chief

role. “My Buddy’s Wife,” with Glenn
Hunter and Edna Murphy, is in the titling

stage. It’s a Tom Terriss production.

Hurst Productions has signed Bobby



34 EXHIBITORS HERALD May 2, 1925

Qark and Paul McCullough of Music Box
Review to start the middle of May on a
series of feature length comedies.
Filming of “The White Monkey,’’ third

Associated Pictures film featuring Barbara
LaMarr for First National release in July,
has been completed under supervision of
Arthur Sawyer and direction of Phil
Rosen.
“The Man of Honor,” with Mildred

Harris, has been started at Whitman Ben-
nett studios in Yonkers as the third Lionel
Barrymore special production and the final

picture of the Chadwick Nine. Chadwick
intends to produce only three of its 17 pic-

tures for next year in New York, shifting
the remainder to the West coast. “The
Bells,” another Lionel Barrymore picture

and one of the George Walsh series will

be the three.

Inspiration Pictures has signed Elmer
Clifton to direct Richard Barthelmess after
completion of “Shore Leave.” John S.

Robertson will take a vacation in Europe
after this is finished.

Independents Busy on
Coast; Warners Speed

{Concluded from page 33)

Shining Adventure.” Clifford S. Elfelt
has just finished a picture at Grossmont
studio, San Diego, and Director Thomp-
son is about to start a series of West-
erns. The California studios, owned and
controlled by Sam Bischoff, present a
scene of unusual activity these days with
several companies working there. A.l

St. John has just finished two comedies
for Van Pelt brothers, and four other
companies are working on Gower street.

The Fox studios have many big pic-
tures in preparation, notably “Havoc”
under Roland V. Lee and “Lightnin’

”

being directed by Jack Ford.

Cavanagh to Exploit
Peggy Hopkins Joyce

(special to Exhibitors Herald

)

NEW YORK, April 21—Raymond Ca-
vanagh, exploiteer and horticulturist de
luxe, is making a P. A. Powers advertising
campaign for
Peggy Hopkins
Joyce, who will

star for Celebrity
Pictures. Mr. Ca-
va n a g h, organi-
zer of Universal’s
exploitation de-
partment, is cred-
ited with much of
the success of
“The Hunchback
of Notre Dame.”
“Cavvy” supervis-
ed the campaign
for premieres
of M e r r y Go Raymond Cavanagh
Round,’’ “The
Flirt,” “Foolish Wives” and “The Storm.’
Mr. Cavanagh, who wrote copy for sev-
eral advertising companies before entering
motion pictures, is a garden expert of New
Rochelle.

Fitzgerald Signs to

Direct Four Arrows
(Special to Exhibitors Herald)

NEW YORK, April 21.—-Dallas M. Fitz-
gerald has signed to direct four comedy
dramas for Arrow Pictures. W. E. Shal-
lenberger, president, calls the arrangement
a triumph for independents because Mr.
Fitzgerald previously has been affiliated

almost entirely with “old line” companies,
having made several successful pictures for
Metro-Goldwyn and Universal.

West Coast
{Concluded from page 33)

Marguerite De La Motte in “Off the High-
way.”
HARRY CAREY PRODUCTIONS: Scott
Dunlap directing Harry Carey in "Texas
Trail.”

MAYER-SCHULBERG STUDIOS, 3800
Mission road.
NICHOLSON PRODUCTIONS: F. E.
Nicholson directing Donald Shirley in “Danger
Trails” (Series No. 2.)

METRO-GOLDWYN MAYER STUDIOS,
Culver City.

Reginald Barker directing an all-star cast in
“The White Desert.”
Monta Bell directing an all-star cast in “Pretty
Ladies.”
Robert Z. Leonard directing an all-star cast in
“Time, the Comedian.”
Hobart Henley directing an all-star cast in
“Nothing to Wear. ”

Alf Goulding directing an all-star cast in “The
Girl’s Rebellion.”
Edmund Goulding directing an all-star cast in
“Wrath.”
Marshall Neilan directing an all-star cast in
“Patsy.”
Fred Niblo directing an all-star cast in “Ben
Hur.”

PARAMOUNT STUDIOS, 1520 North Vine
street.

William DeMille directing Greta Nissen in
“Lost a Wife.”
Clarence Badger directing Betty Compson and
Raymond Griffith in “Paths to Paradise.”
Irvin Willat directing Lois Wilson and Wal-
lace Beery in “Rugged Water.”
Paul Bern directing an all-star cast in
“Grounds for Divorce.”
Raoul Walsh directing an all-star cast in “The
Wanderer.”
William Howard directing Jack Holt in
“Light of the Western Stars.”

C. W. PATTON STUDIOS. 6050 Sunset
boulevard.
Robert Hill directing Jack Mulhall and Helen
Ferguson in “On the Show.”

PICKFORD-FAIRBANKS STUDIOS, 7100
Santa Monica bouleyard.
DOUGLAS FAIRBANKS PRODUCTIONS:
Donald Crisp directing Douglas Fairbanks in
“Don Q.”
MARY PI.CKFORD PRODUCTIONS: WH-
liam Beaudine directing Mary Pickford Tn
“Little Annie Rooney.”

PRINCIPAL PICTURES CORP., 7250 Santa
Monica boulevard.
MADELINE BRANDIES PRODUCTIONS:
Hugo Baffin directing Mabel Baffin and Percy
Marmont in “The Shining Adventure.”

ROACH, HAL, STUDIOS, Culver City.

Jess Robbins directing Frank Butler in one-
reel comedy.
Robert McGowan directing “Our Gang” in
two-reel comedy.
J. A. Howe directing an all-star cast in two-
reel comedy.
Leo McCarey directing Chas. Chase in two-
reel comedy.
Thomas Buckingham directing Clyde Cook in
two-reel comedy.

SENNETT STUDIOS, 1722 Glendale boule-
vard.
Harry Edwards directing Harry Langdon in
an untitled comedy.
Lloyd Bacon directing McKee Taylor in an un-
titled comedy.
Eddie Cline directing Farrell-Parr in an un-
titled comedy.

UNITED STUDIOS, 5341 Melrose avenue.
CORINNE GRIFFITH PRODUCTIONS:
A1 Santell directing Corinne in “Modern Mad-
ness.”
COLLEEN MOORE PRODUCTIONS: Irv-
ing Cummings directing Colleen Moore in

“The Desert Flower.”
JOSEPH M. SCHENCK PRODUCTIONS:
Buchowetski directing Norma Talmadge in
“Graustark.”
EDWIN CAREWE PRODUCTIONS: Edwin
Carewe directing Lewis Stone and Virginia
Valli in “The Lady Who Lied.”
FRANK LLOYD PRODUCTIONS: Frank
Lloyd directing an all-star cast in "Winds of
Chance.”

UNIVERSAL STUDIOS, Universal City.
Clifford Smith directing Jack Hoxie in “Light-
ning Jack.”
Svend Gade directing Cullen Landis and
Jacqueline Logan in “Peacock Feathers.”
King Baggot directing an all-star cast in
“Home-Maker.”
Darling-Wallace directing Arthur Lake in

“Pretty Baby.”
Dick Smith directing Chas. Puffy in “Llnwel-
comed.”

Black directing Hoot Gibson in “Daughter of
Dons.”
McRae directing Wm. Desmond in "The Ace
of Spades.”
Ed Sloman directing House Peters in "The
Titan.”
Ray Gray directing Tincher-Summerville in
“The Air Raider.”
Francis Ford directing Joe Bonomo in “Perils
of the Primitive.”
Harry Sweet directing Stan Laurel in a two-
reel comedy.

VITAGRAPH STUDIOS, 1708 Talmadge
street.

J. STUART BLACKTON PRODUCTIONS:
J. Stuart Blackton directing Mae Marsh in

“The Happy Warrior.”

WARNER BROS. STUDIO, 5842 Sunset
boulevard.
Millard Webb directing Huntly Gordon and
Helene Chadwick in “TTie Golden Cocoon.”
Harry Beaumont directing an all-star cast in

“Rose of the World.”
George Hill directing Monte Blue and Willard
Louis in “The Limited Mail.”
H. J. Raymaker directing Rin-Tin-Tin in “Be-
low the Line.”

WESTWOOD STUDIOS, 1745 Glendale
boulevard.
V. V. Clegg directing Bill Patton in “No-
body’s Boy.’’
King Baxter directing Roy Hughes in “Inter-
loper.”

East Coast

BIOGRAPH STUDIO, 807 East 175th street.

FIRST NATIONAL: Lambert Hillyer direct-

ing Milton Sills and Dorothy Mackaill in “The
Making of O’Malley.*’
Milton Sills* next picture will be “The Come-
back.**
Ben Lyon’s next to be “The Pace That Kills.**

Doris Kenyon’s next will be “The Half Way
Girl.”

GLENDALE STUDIO, Glendale, L. I.

WORTHY PICTURES: George W. 'Ter-

williger completing “Haunted Hands,” William
Tilden’s first picture.

PARAMOUNT STUDIO, Astoria, L. I.

FAMOUS PLAYERS-LASKY: Herbert
Brenon directing “The Street of Forgotten
Men” with Percy Marmont, Mary Brian and
all-star cast. Frank Tuttle completing “Cali-

fornia—or Bust,” starring Richard Dix.
Edward Sutherland directing Bebe Daniels and
Rod LaRocque in “The Wild, Wild Girl.”

D. W. Griffith completing “Sally of the Saw-
dust,” co-featuring W. C. Fields and Carol
Dempster.

TEC-ART STUDIO, 344 West 44th street.

INSPIRATION: John S. Robertson directing
Richard Barthelmess in “Shore Leave.”
ASSOCIATED EXHIBITORS: Hugh Dierker
directing Mae Busch in “Camille of the Bar-
bary Coast,”
Tom Terriss completes “My Buddy’s Wife,”
with Glenn Hunter and Edna Murphy.

UNIVERSAL STUDIO, Fort Lee, N. J.

UNIVERSAL PICTURES: Phil Rosen com-
pletes “The White Monkey,” with Barbara
LaMarr.

WHITMAN BENNETT STUDIO, Yonkers,

N. Y.
CHADWICK: Whitman Bennett directing

Lionel Barrymore and Mildred Harris in “The
Man of Honor.”

Second Film Building
Will Go Up in Albany

(Special to Exhibitors Herald)

ALBANY, N. Y., April 21.—Following
announcement a fireproof building to house
film exchanges was to be erected in Albany,
there came a newspaper statement last

week that another company, which includes

W. W. Farley, of Albany, head of Farash
Theatres, Inc., and likewise president of a

company operating theatres in Yonkers,
N. Y., will start work at once on a similar

building in Albany, seven stories high.

Jans Signs Terwilliger

to Direct New Series
(Special to Exhibitors Herald)

NEW YORK, April 21.—George Ter-
williger has been signed to direct the
first of the new series of eight produc-
tions to be released by Jans Productions
for the independent market.
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Complaints by Fans Dwindle
With Success of Family Day
H. M. Richey, General Manager of Motion Picture Theatre

Owners of Michigan, Launches Commendable Drive

—

Program Covers Three Days Each Week
(Special to Exhibitors Herald)

DETROIT, Mich., April 21.—Blush-proof pictures for Friday, Saturday
and Sunday-—this is the basis of a very commendable campaign being under-

taken by the Motion Picture Theatre Owners of Michigan to make “family

days” occasions on which father, mother and the children can go to their

favorite theatre in a body without first investigating the nature of the picture.

Programs Arranged According to Class of Patrons

Heretofore, exhibitors have given the family night problem little or no
thought. A few conscientious exhibitors, realizing that their patronage on
those days includes more children of school age than all the rest of the days
put together, have attempted to arrange their bills accordingly, but on the

whole the bookings have gone on as usual with most of the exhibitor interest

centering around the price schedule.

**The Foor^ Packs
House at $2.20
Top in Premiere

(Special to Exhibitors Herald)

NEW YORK, April 21.—“The Fool,”

which is playing to capacity business at

Central theatre, is the last big production
William Fox will open on Broadway this

season. Contrary to custom the premiere

of the much heralded screen version of

Channing Pollock’s great stage play was
not made to an invited audience. With
the exception of the newspaper and trade

paper representatives no invitations were
issued, and the opening was made to a

packed audience of pay passengers at a

$2.20 top.

The business done since the opening
night has convinced the Fox people that

in “The Fool” they have, a picture which
will rank as an entertainment attraction

with his trio of winners, “The Iron
Horse,” “If Winter Comes,” and “Over
the Hill.” Two of these were directed

by Harry Millarde, and “The Fool,”

which was generally supposed to be the

last picture he would make for the Fox
people, put his batting average up very
high.

Lavish preparations were made to give

“The Fool” a notable Broadway debut.

For several weeks a continuous and ef-

fective advertising campaign was run.

The Central theatre was refurnished and
redecorated and an attractive pictorial

lobby display arranged. Hung in the

outer lobby were three large oil paint-

ings of big scenes.

Ritz Carlton Pictures
Fades With Valentinovs

Move to United Artists
(Special to Exhibitors Herald)

NEW YORK, April 21.—Ritz Carlton
Pictures as a functioning organization
has passed off the film map, according
to information reaching here from the
West Coast where J. D. Williams, presi-

dent, is at present. With the passing
of Rudolph Valentino over to United
Artists, the Ritz Carlton company ap-
parently is without anything in the way
of stars to function with.
The New York offices at 8 East 48th

street are deserted except for the pres-
ence of Mr. Williams’ secretary and it

is understood the offices are for rent.

It is understood that the contract re-

cently made between Henry King and
Ritz Carlton has been abrogated. After
Mr. Williams has signed the final papers
releasing Valentino to United Artists, it

is the general belief he will be a free

agent and announcement of his future
activities is expected soon.

Famous Players* Board
Adds John C, Graham

(Special to' Exhibitors Herald)

NEW YORK, April 21.—All officers

were re-elected at a meeting of Famous
Players-Lasky’s board of directors last

week. John Cecil Graham was named a
director to fill a vacancy. Mr. Graham
is general foreign representative at

London.

Meister Visits **0** City
(Special to Exhibitors Herald)

LOS ANGELES, April 21.—Friends in

Chicago in 1908, Carl Laemmle and O. L.
Meister shook hands in Universal City
recently for the first time, since 1916.

The owner of Whitehouse theatre, Mil-
waukee, visited Universal’s plant.

During the past year, H. M. Richey,
general manager of the exhibitor organ-
ization, began to notice that the great
majority of the complaints being re-

ceived by his office from the general
public bore reference to films that were
displayed on Friday, Saturday or Sun-
day. Going back over the files he dis-

covered that exhibitors were making
little or no discrimination in the type of
pictures selected for those days.

This piece of research gave birth to

the present campaign, which has been
under way for about three months. And
now, through the hearty co-operation of

his membership Richey reports that the
complaint list has been all but knocked
out entirely.

Plenty of Time for Others
“The trend of production does not ^>er-

mit us to keep our screens entirely free

from questionable matter, but with a

little more time and thought devoted to

our bookings there is no reason why
Friday, Saturday and Sunday, the three

days that generally attract all members
of the family, should not be above re-

proach,” said Richey. “There is plenty

of time for the sophisticates to do their

movie-shopping on Monday, Tuesday,
Wednesday and Thursday.”

Film Board Asks Exhibitors

to Pay for Lost Property
(Special to Exhibitors Herald)

ALBANY, N. Y., April 21.—
Following a decision of the Filrri

Board of Trade last week that

exhibitors will be responsible for

him stolen from their theatres,

Charles Stombaugh, manager of

the Pathe exchange and active

member of the Board, sent a let-

ter to all exhibitors in the local

territory advising exhibitors to

take greater care of him.
Film worth thousands of dollars

has been stolen in Albany, Sche-
nectady and Troy during the past
four months. Exhibitors have been
held responsible for the him.
The letter to exhibitors reads in

part

:

“Examine your contract and you will

notice that in case of lost, stolen or de-

stroyed film, while the same is in your
possession, you will be obligated to pay
for the same. You would not think of

leaving other valuable merchandise lying

around so carelessly as you do film. This
is why we are sending you this friendfy
top to ‘lock the stable before the horse
has been stolen’.”

That the campaign is bearing fruit

among the theatre owners is proved by
the overwhelming majority of outdoor
melodramas and comedies that are
booked for the week-end period. For
instance, last Sunday’s calendar of neigh-
borhood photoplays, listed in one of the
newspapers, contained the programs of

50 theatres and of that number only
four advertised attractions which were
of a questionable nature.

Michigan exhibitors, led by Richey,
have been responsible for many splendid
movements that have gained the screen
much public good will and the present
campaign is one that could be profitably

followed by every other state organiza-
tion in the country.

Norma Nosed Out
in Medal Race by

John Barrymore
I

[Picture in Pictorial Sectionl

NEW YORK, April 21.—The Valentino*

medal for screen acting has been won by

John Barrymore for the best performance

of 1924, with Norma Talmadge not only

endangering his position as winner but

taking both second and third places in the

vote. Barrymore’s work in “Beau Brum-

mel” was cited for merit as was Talmadge’s

work in “Secrets.” For first, second and

third places, the former totalled 27 votes

while the latter totalled 29.

Seventy-five critics on leading newspa-

pers and magazines made the decision when

Rudolph Valentino offered the medal which

he said will be awarded each year. Any
player is eligible except the donor.

"the tally for those receiving as many
as three votes follows

:

For First Place: John Barrymore 15, “Beau
Brummel;” Norma Talmadge 9, “Secrets;” Lon
Chaney 6, “He Who Gets Slapped; ’ Douglas

Fairbanks 4, “The Thief of Bagdad;” Milton

Sills 3, “The Sea Hawk.”

For Second Place: Norma Talmadge 11, “Se-

crets;” George Billings 9, “Abraham Lincoln;”

John Barrymore 5, “Beau Brummel;” Liflian

Gish 5, “The White Sister;” Douglas Fairbanks

3, “The Thief of Bagdad.”

For Third Place: Norma Talmadge 9, “Se-
crets;” John Barrymore 7, “Beau Brummel;”
Milton Sills 5, “The Sea Hawk;” Lon Chaney 3,

“He Who Gets Slapped.”

Rupert Hughes and Rob Wagner, presi-

dent of the Writers’ Club, acted on a com-

mittee with Valentino to receive the polls

and notify Barrymore.
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IN CIRCLE: Adolph
Zukor, president.

RIGHT: Sidney R.
Kent, general man-
ager.

Executives

and
Foreign Representatives

at

Paramount’s

International

Conclave

IN CIRCLE: Jesse L.

Lasky, vice-president.

LEFT : Emil E. Shauer,
director of the for-

eign department.

LEFT TO RIGHT: David Scuhami, branch manager, Rome, Italy; Earl St. John, exploitation manager, Great Britain; John W. Hicks, Jr.,

managing director. Famous Players-Lasky Film Service. Australia, New Zealand, Dutch East Indies, Straits Settlements and Siam ; John
Kennebeck. exploitation manager, Australia; I. Blumenthal. special European representative, London, Paris and Berlin; John Cecil Graham,
general foreign representative and managing director of Paramount British organizations.

LEFT, lop to

bottom :

P. N. Brinch,
general inana*
ger. Paramount
Film Vertrieb.
Germany, and
general repre*
sentative, Aus-
tria, Hungary,
Poland. Czecho-
slovakia, Yugo-
slavia and Rou-
mania.

Adolphe Osso,
managing di-

rector. Societe
Anonyme Fran-
caise des Films
P a ra mount.
Paris.

Montague Gold-
man, sales man-
ager. Great
Britain.

LEFT, top to

bottom :

Maurice Pezar-
ro, manager,
Amsterdam,
Holland.

Frederick Mar-
tin, publicity
director, Great
Britain.

Ingvald C. Oes,
general repre-
sentative, Nor-
way, Sweden
and Denmark.

RIGHT, top to

bottom :

Carl York, Fil-

in akt iebolget
Liberty, Para-
mount director,
Scandinavia.

Ollie Trag-
gardh, assist-

ant manager,
London.

Robert Hurel.
divisional sales

manager, So-
ciete Anonyme
Francaise des
Filins, France.

RIGHT, top to

bottom :

Walter LeMat,
Filmaktiebolget
Liberty, Scan-
dinavia.

^^'illiam C.
\^'inship, dis-

trict manager
in Mexico and
Central Amer-
ica.

John L. Day.
Jr., general
manager, Cia
Peliculas
D * L u X o Da
America Do
Sul, Rio de
Janeiro, Brazil,
and Paramount
Films, Argen-
tine, Paraguay,
Uruguay, Chile,

Peru and Bo-
livia.

LEFT TO RIGHT: Robert Rosenthal, Switzerland; Jean Faraud, divisional sales manager, Societe Anonyme Francaise des Films Paramount,
Marseilles; J. J. Letsch, divisional sales manager, Societe Anonyme Francaise des Films Paramount, Brussels; Philip Harrison, branch manager,
Manchester, England; H. E. Walker, manager, London; William Hurworth. branch manager, Sydney, Australia, and Alfred Carmichael, branch
manager, Brisbane, Australia.
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Savings and Bonus Plan Is

Announced at Famous Meet
Sales Representatives, After Adjournment of New York Con-

vention, Go to Coast Where International Gathering

Will Conclude Its Sessions
(Special to Exhibitors Herald)

NEW YORK, April 21.—Announcement was made just before the

departure of members of Paramount’s international sales convention for the

Coast of an important innovation on the part of the officials of Famous
Players-Lasky Corporation. This is the formation of an employes’ savings
and bonus plan.

Briefly, the plan provides that any employe may deposit with the com-
pany a weekly amount not to exceed 20 per cent of his or her salary. The
company will add 25 per cent to the amount so deposited and will pay 6 per
cent interest, compounded semi-annually.

Zukor Says Employes May Share in Company Profits

Speaking of the plan, Adolph Zukor, president of Famous, said: “The
directors of the Famous Players-Lasky Corporation, in recognition of the
faithful and efficient service of its employes, announce this plan to enable
employes of the corporation and its subsidiary corporations to participate in

the profits of the corporation.

Theatres I Combines ! There seems
to be considerable talk around the busi-

ness about such things. One bit of gossip

that persists is that Paramount and First

National have a merger plan in the Chicago
territory. We reported this several weeks
ago after Oscar Rumore had conveyed the

information to us, and since then so much
credence has been given to the rumor that

within the last few days several exhibitors

from Chicago, all circuit men, have been in

conferences in New York with home office

executives trying to find out what’s what
before putting more money into theatres.

Both the Ascher Brothers and the Lynch-
Schaefer circuit had representatives in the

East. According to a little second hand
information Oscar has received these Chi-
cago representatives were told there was
nothing to worry about.

* * *

We almost formed an Executives Club
in Chicago during the past week. All the

big boys of the business were migrating to

the Eastern seaboard after a few months
spent in Hollywood where they could keep
their fingers on production activities.

Here’s the lineup of Who’s Who that pre-

sented itself : Carl Laemmle, William Fox,
Hiram Abrams, Louis B. Mayer, the Coo-
gans, Artie Bernstein, E. M. Asher, Sol
Lesser and Mike Gore. Pete Smith, Ben
Piazza and Doc Howe also were there.

* * *

And we had with us also, but not en
route either to or from the Coast, John
Storey and Bred Quimby. John was out
getting a little fresh air after several

months’ confinement at his desk during
Elmer Pearson’s sojourn at the studios.

Fred was checking up on the sales of Fox
News and Varieties. No casualties re-

ported. The boys must be stepping on
high.

* * *

Just to spike a little report that miscued
off of some Los Angeles reporter’s pencil.

Jackie Coogan is not deserting the screen
for a business career. The youngster will

continue making two specials a year and
according to my friend Oscar, Metro will

again distribute the product.

* it *

Hiram Abrams, when he passed through
our fair city, was returning to the Eastern
battleground victorious. At least the smile
on his face foretold victory. Hiram had a
bag of tricks up his sleeve, but Hiram’s a
good magician. While waiting for the
Twentieth Cen|ury to leave, Hiram talked
Cress Smith into accompanying him with-
out bag or baggage. That left C. C. Wallace
alone at the local U. A. exchange.

* * *

William Eox passed through without a
thing on his mind. He told us so. Oh, yes,
he did have a severe toothache that forced
him to leave Chicago two or three days
earlier than contemplated. He had sev-
eral appointments with exhibitors but it

was necessary to cancel these so that the
molar might be jerked out.

* *

Getting back to theatres, Oscar tells us
that Sam Katz’s ten year contract with
Metro-Goldwyn provides for 42 pictures
annually, 26 to go into the new house in
Randolph street, nine in McVicker’s, five in
the Chicago and two in the Roosevelt.

—SHRECK

“The directors recommend participation

in the plan in the belief that it affords an
opportunity to share in the profits of the
company on terms which provide an in-

centive to continued loyal service on the

part of its employes, and which, at the

same time, offers an investment oppor-
tunity sufficiently attractive to encourage
thrift and saving.

“No employe is under any obligation to

participate in the plan, the present standing
or future prospects of an employe will not
be affected by his decision as to the plans.”

In Force for Five Years

The details of the plan are as follows

:

The plan shall be in force for five years
from August 1, 1925, to July 31, 1930, un-
less sooner terminated by the board of di-

rectors. Any employe of Famous Players-
Lasky or any of its subsidiary corporations
may subscribe to the fund established

hereunder any amount in even dollars not
in excess of 20 per cent of the compensa-
tion paid him at the time of such subscrip-

tion, provided that such employe shall have
been continuously employed for the six

months immediately preceding. The amount
of the subscription of each employe shall

be deducted from his salary on each pay
day and credited to his account with the

trustees. No employe will be permitted to

subscribe to an amount in excess of $200
per week.

Concurrently with the making of any
such deduction, the corporation shall pay
to the trustees as a bonus an amount equal

to 25 per cent of such deduction, which
shall be credited to the account of the em-
ploye with the trustees. The amounts so

deducted and the bonuses paid by the cor-

poration shall constitute a fund which the

trustees may in their discretion invest and
reinvest in securities of Famous Players-

Lasky Corporation, or of any other cor-

poration, or in securities of any munici-

pality, state or government.

Upon the termination of the plan the

entire fund shall be distributed to the par-

ticipating employes in cash or in securities

in proportion to the amounts then standing

to their credit. The accounts shall be ad-

justed from time to time at such times as

the trustees may determine, and at the

time of each adjustment the net income of
the fund since the preceding adjustment
shall be credited to the accounts of the

then participating employes in proportion
of the amounts then standing to the credit

of their respective accounts with the trus-

tees.

Provides for Beneficiary
No employe shall be entitled to receive any cash

or securities from the trustees before the termina-
tion of the plan except as hereinafter provided.
Upon the death of an employe his participation in

the plan shall terminate, and the trustees shall pay
to the beneficiary designated by him an amount
equal to his total contributions to the fund with
interest at 6 per cent compounded semi-annually,
and an additional amount equal to 25 per cent of
his total contributions^

If the service of an employe is terminated by
reduction of force, or through no fault of his own,
his participation in the plan shall terminate, and
the trustees shall pay him an amount equal to his
total contributions to the fund with interest at 6
per cent compounded semi-annually and an addi-
tional amount equal to 25 per cent of his total

contributions.

If an employe voluntarily leaves the service or
is discharged for any reason, except for reduction
of force, or if an employe assigns his participation
in the fund without the written consent of the
trustees, his participation in the plan shall ter-

minate and the trustees shall pay him or his
assigns an amount equal to his total contribu-
tions to the fund with interest at 6 per cent com-
pounded semi-annually and no more.

Any employe may withdraw all his contributions
to the fund, but not a part thereof, at any time,
and upon such withdrawal his participation in the
plan shall terminate and the trustees shall pay him
an amount equal to his total contributions to the
fund with interest at 6 per cent compounded semi-
annually and no more.

No employe withdrawing his contributions from
the fund will be permitted to make any further
contributions to the fund within six months after
such withdrawal.

Upon the termination of the participation of
any employe in the plan for any reason whatever,
any amount credited to his account at the time of
such termination in excess of the amount payable
to him as hereinbefore provided shall be credited
to such adjustment in proportion to the amounts
standing to the credit of their respective accounts
with the trustees at the date of such adjustment.

All expenses of operating the plan shall be paid
by the corporation.

The trustees appointed by the board: Adolph
Zukor, Jesse L. Lasky, Elek John Ludvigh, Sidney
R. Kent, Eiigen J. Zukor and Robert C. Mont-
gomery.

Nearly seventy executives, members of the in-

ternational convention, left aboard a special sec-
tion of the Lake Shore Limited en route to Los
Angeles, where the final sessions of the conven-
tion will he held at the Hotel Ambassador under
the general direction of Sidney R. Kent.

Gloria Swanson and her husband are members
of the party.

BaderNanted U, S, Agent
(Special to Exhibitors Herald)

NEW YORK, April 21—David Bader
has been named U. S. representative for
La Cinematografia Italiana ed Estera. The
director editor, Gualtiero I. Fabbri, is

Italian representative of The Cinema of
England,
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Old Man Dino, late of the blueblooded Dinosauiia family, stepped daintily right
out of “The Lost World" to pat Watterson R. Rothacker on the back in con-
gratulation for the double celebration May 6 of his company’s birthday anni-
versary and his own. What? Oh, the arrow points to Mr. Rothacker.

Rothacker, Perennial Juvenile,

Celebrates Twice May 6
Fetes Establishment of Studio Business 15 Years Ago and Own Birth-

day—Operates Progressive Laboratory in Chicago

W ITH customary efficiency Watterson R. Rothacker has arranged matters

so that he may celebrate his company’s birthday and his own birthday

on the same day—May 6.

Wishing to still be numbered among the juveniles of the industry he avoids

discussion with reference to just what birthday he is to celebrate, but he per-

mits the information to leak out by way of a high-powered press department
that the company will be 15 years old.

OTHACKER established the studio

business 15 years ago and from its in-

ception has continued in its active manage-
ment. In Chicago he operates one of the

best equipped and most progressive labora-

tory plants. In association with Joseph
Aller he conducts the Rothacker-Aller
laboratory in Los Angeles. He is shortly

to establish a plant in New York. His
official headquarters are in Chicago.

In association with First National Pic-

tures, Inc., he succeeded in bringing to the

screen “The Lost World,” which has every-
where met with enthusiastic approval. The
film version of A. Conan Doyle’s novel is

Rothacker’s first venture in the feature

field. His original amusement picture was
a dancing subject in which Mr. and Mrs.
Vernon Castle made their screen debut.

The Rothacker organization has intensi-

fied on service as well as prints. The
company is credited with many technical

innovations and has become an outstanding
figure in the field of advertising and in-

dustrial motion pictures.

Mr. Rothacker has been closely identified

with the work of supplying prints for

First National Pictures since the inception

of that organization.

Wardrobe Is Prepared
for Peggy Joyce Film

[Picture in Pictorial Section]

NEW YORK, April 21.—Official an-
nouncement was made last week by P.

A. Powers that Marshall Neilan had left

Metro-Goldwyn-Mayer and joined with

him in independent production, official

designation of the new organization to

be Marshall Neilan Productions. The
first undertaking will be to launch Miss
Peggy Hopkins Joyce (Countess Mor-
ner), in “The Skyrocket.” An all-star

cast including Tom Moore will be as-

sembled. “The Skyrocket” deals with

the rise to stardom in Hollywood of a
girl whose passion for fine feathers in-

volves her in numerous dramatic situa-

tions. An elaborate personal wardrobe
for Miss Joyce is in the making.

Eastern headquarters of Marshall
Neilan Productions will be at the Powers
offices in Powers building, 723 Seventh
avenue, while publicity will be handled
from Suite 504, at the same address,

with Raymond Cavanagh in charge.

Small Capitalization
Marks New Companies

(Special to Exhibitors Herald)

ALBANY, N. Y., April 21.—Nine com-
panies incorporated and entered the motion
picture business in New York state last

week. This number included one company
incorporating to publish a motion picture

magazine. The Motion Picture Today, cap-

italized for $50,000.

Other companies chartered during the week
included International Playhouse, Inc., $50,000;
Paras Court Amusement Corporation, $5,000;
Weinsoff Amusement Corporation, $5,000; First

Night, Inc., $10,000; Ferri Movie Company, Inc.,

$5,000; Grand Chrystie Corporation, $5,000; Con-
gress Film Corporation and Treadwell Produc-
tions.

Wampas Forms
Contact Group

With Producers
(Special to Exhibitors Herald)

LOS ANGELES, April 21.—Forma-
tion of a producer’s contact committee
by the board of directors of Western
Motion Picture Advertisers, known as
the Wampas, and Producer’s Association
is the latest step for closer co-operation
between producers and press representa-
tives. This committee will confer with
Producer’s Association officials on mat-
ters of news interest.

Harry D. Wilson, former president of
Wampas, is chairman of the new com-
mittee with the following members:
George Thomas of Pickford-Fairbanks
Company; Jeff Lazarus, Grauman thea-
tres, and Ray Coffin of West Coast thea-
tres.

A protective committee, to protect
members who have difficulty in collect-
ing debts due for press service, is

another of the sixteen committees orga-
nized. Joseph Jackson, president of
Wampas in 1923, heads the protective
group, having as members Tom Reed,
Harold Hurley, Harry Brand, Silas

Snyder, Barrett Keisling and Pete
Smith.
Harry Brand heads the Wampas offi-

cers for 1925, with Thomas Engler vice-
president, Albert Dorris secretary and
Robert S. Doman treasurer. The direc-
tors are Arch Reeve, A1 Wilkie, Ray
Coffin, Pete Smith, Harry D. Wilson,
Joseph A. Jackson, Mark Larkin and
Pat Dowling.

Thomson Goes West
to Prepare Schedule
(Special to Exhibitors Herald)

NEW YORK, April 21.—With the
drafting of Film Booking Offices’ fall

and winter schedule as his objective,
Major H. C. S.

Thomson, presi-

dent and manag-
ing editor, has
gone to Holly-
wood. Confer-
ences with Vice-
President J. 1.

Schnitzer and
Production Man-
ager Fineman are
expected to re-

quire Major
Thomson’s pres-
ence on the Coast
for several weeks.
Colvin W. Brown, C. S. Thomson

will handle the
New York duties of President Thomson
in his absence. Mr. Brown recently be-
came affiliated with Film Booking Of-
fices as a member of the executive com-
mittee.

Rogers Leaves Coast
(Special to Exhibitors Herald)

LOS ANGELES, April 21.—Bogart
Rogers, general manager of Douglas
MacLean productions for Paramount,
left April 14 for New York where he will

consult with Paramount officials relative

to MacLean’s first production under his

new contract.

Schwaderer to Europe
(Special to Exhibitors Herald)

NEW YORK, April 21.—William
Schwaderer has gone to Germany to be
identified with Universal’s foreign ex-
change system.
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Independents Set
Mark in Morale,
Chadwick Holds
(Special to Exhibitors Herald)

LOS ANGELES, April 21.—Morale of

independent producers has reached its high-

est plane in the history of the industry,

1. 'E. Chadwick, president of Independent
Motion Pictures Producers and Distribu-
tors Association, told a booster meeting in

the Ambassador hotel, Los Angeles, April
15. Chadwick has backed his faith by tak-

ing over a studio in Hollywood where he
personally will supervise four of his units,

his featured players including George
Walsh, Theda Bara, Charles Ray, Lionel
Barrymore and Larry Semon.

Jesse J. Goldburg, president of Independ-
ent Pictures Corporation, who also is oper-
ating his own studio in Hollywood, said his

company intended to double production this

year.

Every member of the association prom-
ised to attend the independents’ convention
in Milwaukee,- May 10-12. Among others

who took an active part in the Los Angeles
gathering were Peter Andrews of Hercules
Productions, Harry Cohn of C. B. C., Van
Pelt Productions, Frank Sanford and An-
thony J. Xydias, president of Sunset Pro-
ductions.

Bischoff Goes to

Sell Rights for
3 Comedy Series
(Special to Exhibitors Herald)

HOLLYW9OD, April 21. — Samuel
Bischoff, president and general manager
of California Studios and of Bischoff,
Inc., has started a six weeks’ tour to dis-

pose of territorial rights in Gold Medal
and Biff thrill comedies and H. C. Wit-
wer Classics in Slang. Jack Mintz will

be in charge of productions until Mr.
Bischoff’s return, when new plans foi

output are expected to be announced.
Twelve two-reelers are being made by

Gold Medal Pictures, 12 Biffs by Van
Pelt Brothers and more Witwer pictures
are. to start soon. Several in these series
have been completed.
Mr. Bischoff has spread his experience

over the fields of salesman, exhibitor and
producer, and though he has several fea-
tures to offer he is centering his activi-

ties on short comedy subjects.

Film Talking Machine
Rights Bring $500,000

(Special to Exhibitors Herald)

HOLLYWOOD, April 21—New York
and German capital has bought the rights

to a device for recording on motion pic-

tures the dialogue of the actors as well as

their movements and for transferring it to

a projection machine to synchronize spoken
drama and picture. The consideration is

said to have been $500,000. William C.
Cutler, Glendale, Cal., is the inventor.

Schine Picks Bylaw Unit
(Special to Exhibitors Herald)

ALBANY, N. Y., April 21.—To devise
a set of bylaws. President Meyer Schine
of the Albany zone committee, M. P. T. O.
of New York, has named Louis Buettner
of Cohoes; Uly S. Hill, Troy; W. W.
Farley, Albany; Robert Wagner, Little

Falls, and himself as a committee to meet
soon in Albany.

New U Program Presages
Corporation’s Biggest Year

Second “White List” Is Composed of Thirty Jewels—^Laemmle

Personally Supervises Production of Specials

—

Continues Making Western Dramas
(Special to Exhibitors Herald)

NEW YORK, April 21.—Owing to the popularity of its first “White List”

of twenty-one pictures. Universal Pictures Corporation will offer in 1925-26

a second “White List” comprising thirty Jewel attractions.

The company’s programs of Westerns, serials and short subjects will also

be enlarged over this past season. It is the opinion of company officials that

the program as outlined presages the company’s greatest year.

Laemmle Returns East After Spending Winter on Lot

Many of the new season’s big specials were completed or launched under
the personal supervision of Pi'esident Carl Laemmle, who has just returned to

the home office after spending the winter at Universal City. In announcing the

new season’s output, the Universal home office has issued the following
statement

:

“The forthcoming output of big pictures

will be known as the second ‘White List’

as a result of the far-reaching effect of
Universal’s first ‘White List.’ This pres-

tige was based upon the fact that the

‘White List’ was made up of clean pic-

tures. The fact that the new releases will

reach the public as the second ‘White List’

is proof enough of the success of the first

group. It is also known that the decision
to name the 1925-1926 releases the second
‘White List’ was prompted by exhibitors,

who flooded the Universal chief with re-

quests to carry on with his clean picture
campaign to give the public another ‘White
List’

‘ffn increasing its Jewel output. Universal
is by no means letting up on its produc-
tion of Western dramas. The Universal
chief has found that there is a widespread
demand for good Western pictures and
Universal means to give second place to

none in the output of this type. For the
coming year, twenty-four Western dramas,
of feature length, are scheduled.

Will Make Six Serials

“In the serial field. Universal plans to

maintain its present prestige. Having put
chaptered entertainment on, a new plane,

with the brand name of Adventure Pic-
tures, a title in keeping with the style of the
new serials. Universal will release six big
continued features during the twelve
months beginning next fall.

“Other Short Product have been plan-
ned in keeping with Universal’s enlarged
Jewel, Western and serial schedule. Be-
sides a year’s supply of Century comedies
there will be a week issue of one-reel com-
edies, an additional supply of Gump come-
dies, and a series of two-reel Western
dramas. Other special short features are
projected.

“The Phantom of the Opera,” Universal’s
big picture for 1925-1926 will be released
under special arrangements. It is a super-
Jewel, of the same quality as ‘The Hunch-
back,’ and is expected to duplicate the re-

markable success of that spectacle-drama.

Popular Directors on Staff

“The thirty Jewels scheduled for com-
ing release are made with such stars as
Reginald Denny, who will make four; Mary
Philbin, Virginia Valli, Hoot Gibson, Laura
La Plante, House Peters, Norman Kerry,
all well known Universal favorites, and
such special stars as Pat O’Malley, Patsy
Ruth Miller, Glenn Hunter, Jacqueline Lo-
gan, Cullen Landis, Jack Pickford, Louise
Dresser, Constance Bennett, Alice Joyce,
Clive Brook and Alexander Carr.
“The directors number in their midst

such box office builders as Clarence Brown,

Harry Pollard, King Baggot, Charles Bra-
bin, Edward Sedgwick, Svend Gade, Her-
bert Blache, Frank Giffen, Clifford Smith,
Maurice Tourneur, William A. Seiter, Ed-
ward Laemmle, Lawrence Trimble and Will
Nigh.

“Universal’s forecast that its 1925-1926
Jewels would be adapted from the pick of

the literary and stage field is borne out
by the list of writers contributing to the
Second White List. Included in this list

are William J. Locke, Adelaide Matthews
and Martha M. Stanley, Samuel Hopkins
Adams, William McLeod Raine, Ralph
Spence, Hugh McNair Kahler, Byron Mor-
gan, Temple Bailey, George Sidney, Charles
Murray, Charles Guernon, Nina Wilcox
Putnam, Charles A. Logue, Rex Beach,
Seymour Hicks, Cecil Raleigh, Edgar
Franklin, B. M. Bowers, Bertram Atkey,
Dorothy Canfield, Joseph Arthur, A, C.

Wheeler, Frederick Isham and others.”

The release schedule for the new season
follows

;

The opening Jewel for the new year, to

be released September 6
,

will be “Stella

Maris,” by William J. Locke. Mary Phil-

bin will be starred and Charles Brabin will

direct.

The next Jewel, to be released September
20, will be “The Teaser,” adapted from
William A”. Brady’s stage success, written
by Adelaide Matthews and Martha M.
Stanley. Laura La Plante and Pat O’Malley
are co-starred. William A. Seiter directed.

“Lorraine of the Lions,” a drama of ad-
venture, with Norman Kerry and Patsy
Ruth Miller, will be the Jewel release for

October 4. It is an Edward Sedgwick pro-
duction, from a story by Isidore Bern-
stein.

Valli and O’Brien Cast

On October 18, Universal will release

“Siege,” a screen adaptation of Samuel
Hopkins Adams’ novel. The stars are Vir-
ginia Valli and Eugene O’Brien. Svend
Gade, noted Norwegian director, made this

picture.
October 25 will see the release of the first Hoot

Gibson Jewel. It will be “A Hero on Horseback,”
adapted from William McLeod Raine’s novel, “A
Daughter of the Dons.” Herbert Blache directed.
A Norman Kerry Jewel will be next, released on

November 2. It is “On the Frontier,” by Ralph
Spence, with Herbert Blache handling the mega-
phone.
Next will come “The Little Giant,” starring

Glenn Hunter. This is the picture made in the
East by Universal, with Will Nigh as director.
It is adapted from Hugh McNair Kahler’s “Once
a Peddler.” It will be released November 16.

On November 30 will come the long-heralded
Denny attraction, “California Straight Ahead,”
made by Harry Pollard from a story by Byron
Morgan. This is regarded as the greatest comedy
feature ever made by those who have pre-viewed it.

“Peacock Feathers,” with Jacqueline Logan and
Cullen Landis, will be next on the Universal Jewel

(Conchuled on page 48)
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Rumor Hounds Get Busy as

First National Meet Opens
Three Special Cars Take Executives of Company from New

York to French Lick—Other Officials Leaving

Chicago for Franchise Gathering
(Special to Exhibitors Herald)

NEW YORK, April 21.—With the departure of the First National host

yesterday for the annual meeting of the company at French Lick, the usual

flock of rumors permeated the film atmosphere along Broadway, the gossip

center of which is the Hunting room at the Hotel Astor.

Rumor Hounds Are Letting Richard Rowland Remain
The one exception to the usual flock—and this is the first time since

Richard A. Rowland became general manager that it has not been in evi-

dence—is that Mr. Rowland will retire. This time the guessing crowd is

letting him entirely alone, but concerning itself with others in the per-

sonnel of the company.
Here are some of the things one can

hear, so take them or leave them, or
play them at any odds you can get.

Robert Lieber will resign from the

presidency.

Sam Katz will be elected president.

Harry Schtvalbe wil be re-elected to

his old place as secretary.

Nathan Gordon will be elected in

Schwalbe’s place.

Sam Spring will fall heir to the

Schwalbe job.

Important changes will be made in

the sales department.

One of the most persistent rumors
is to the effect that Harry O. Schtvalbe

has been prevailed upon to again as-

sume the position from which he re-

signed, the resignation being effective

April 1.

ney Balaban, Chicago; Tom Boland,
Oklahoma City; W. P. Dewees, Van-
couver, B. C.

;
Frank Ferrandini, Rich-

mond; C. S. Jensen, Portland; A. Blank,
Des Moines; Watterson R. Rothacker,
Chicago; E. V. Richards, Jr.j New Or-
leans; Julian Saenger, New Orleans;
Col. Fred Levy, Louisville; Sol Lesser,
Los Angeles

;
I. H. Ruben, Minneapolis

;

Paul Mooney, New York City; J. G. Von
Herberg, Seattle; John H. Kunsky, De-
troit; Adolph Ramish, Los Angeles;
Harry T. Nolan, Denver; Thomas Saxe,
Milwaukee; Spyros Skouras, St. Louis;
Mr. and Mrs. Abe Gore, Los Angeles;
Mr. and Mrs. Mike Gore, Los Angeles.

American to Have Title

Role in **Joan of Arc**
The fact that Mr. Schwalbe was in the

First National party leaving yesterday

is pointed out as being significant.

The party left New York on the New
York Central at five o’clock. When the

time for departure came, it was discov-

ered that the two special cars arranged

for were not enough to take care of

the travelers so a third one was added.

Following is the personnel of the party:

Crajidall in Party

Harry Crandall, Washington, D. C.;

Count Cippico, Turin, Italy; Mrs. Flor-

ence Strauss, New York City; Miss Beryl

Farkas, New York City; Mr. and Mrs.

E. Bruce Johnson, New York City; Miss

and Mrs. John McGuirk, Philadelphia;

Harry O. Schwalbe, Philadelphia; John
McGuirk, Philadelphia; Robert Lieber,

Indianapolis; M. L. Finkelstein, Minne-
apolis; N. H. Gordon, Boston; Louis Gor-

don, Boston; Mr. and Mrs. Moe Mark,
New York City; A. M. Fabian, Newark;
B. F. Stapleton, Ottawa, Canada ;

Fred
Desberg, Cleveland; E. Mandelbaum,
Cleveland; Guy Morgan, New York City;

C. C. Burr, New York City; Mark Kel-

logg, New York City; D. W. Henderson,
New York City; James B. Clark, Pitts-

burgh; R. A. Rowland, New York City;

Earl J. Hudson, New York City; Irving

Lesser, Los Angeles; A. H. Giannini,

New York City; Samuel Spring, New
York City; Robert W. Perkins, New
York City; E. A. Eschmann, New York
City; C. S. Pinkerton, New York City;

R. E. Welch, New York City, Harvey
Day, New York City; R. D. Crayer,

Charlotte; Capt. Baynes, New York City;

David Chatkin, New York City.

Others Coming From West
Others who will be at the meeting are;

Sam Katz, Chicago ;
Max and Bar-

(Special to Exhibitors Herald)

NEW YORK, April 21.—The cast of

“Joan of Arc’’ will be headed with an
American actress, it was announced last

week by the French company which pro-

duced “The Miracle of the Wolves.’’ The
production has already been begun by the

company.

Hal Roach Adds Author
(Special to Exhibitors Herald)

NEW YORK, April 21.—Hal Roach has
signed Rob Wagner, fictionist, for produc-
tion of comedies for Pathe distribution.

Mr. Roach, back from a vacation at Coron-
ada, calls Katherine Grant a “perfect” type

of blonde vampire, following her perform-
ance in “Wild Papa,” a “Spat” comedy.

Adding Dance Halls
(Special to Exhibitors Herald)

ALBANY, N. Y., April 2L^Having
acquired 14 theatres, William Smalley, of

Cooperstown, N. Y., now contemplates
starting a chain of dance halls. Mr.
Smalley already owns two such establish-

ments.

Sunday Pictures Upheld
(Special to Exhibitors Herald)

RENVILLE, MINN., April 21.—Voting
four to one against an ordinance to bar

Sunday motion pictures, Renville took a

decisive stand against reformers.

Mooney Returns to Desk
(Special to Exhibitors Herald)

NEW YORK, April 21.—Paul C.

Mooney, vice-president of Producers Dis-

tributing Corporation, has returned to his

office after a week’s illness.

Turpin to Desert Films
to Care for Wife, III
(Special to Exhibitors Herald)

LOS ANGELES, April 21.—Ben Tur-
pin is quitting motion pictures to care
for his wife, who is seriously ill follow-
ing two strokes
of apoplexy, the
comedian has an-
nounced. In ex-
plaining that his

contract with the
Mack Sennet or-
ganization ex-
pired two months
ago and that he
had canceled all

future plans,

Turpin said, “I
have to take care of my wife

;
I think

more of her than I do of pictures.”

Turpin is doing his own housework to
be near his wife, friends of the actor say.

Boylan in Free Lance
Fields; Titles Bern Film

(Special to Exhibitors Herald)

LOS ANGELES, April 21.—Malcolm
Stuart Boylan, better known as • “Mike”
Boylan, has become an independent opera-
tor in the fields of publicity, titles and
stories.

Boylan is a veteran in production mat-
ters, having been identified for several
years with scenario departments of various
leading companies. He is now titling Paul
Bern’s production, “Grounds for Divorce,”
and is writing an original story for Sam
Wood.

New Banner Picture
Going in Production
(Special to Exhibitors Herald)

NEW YORK, April 21.—“The Love
Gamble,” first Banner picture for the com-
ing season, enters production Thursday.
Lillian Rich, Robert Frazer, Pauline Garon,
Arthur Rankin are the featured players.

Ben Verschleiser is the producer and Edw.
LeSaint the director.

This picture will be produced at Principal
studio in Hollywood. It is a modern so-

ciety drama of youth and night life in

Boston.

Billings, Lincoln** Star,

Is Reported Destitute
Reports have reached Chicago of the des-

titution of George Billings, motion picture

star of “Abraham Lincoln.” Pairly au-
thentic, as they are, Billings is said to be in

scant circumstances as a result of his ina-

bility to find a part in films, due to scarcity

of roles suitable to him. "The situation is

all the more ironic, it is said, because of the

renown of Billings after his triumph in the

great patriotic picture.

Open in London May 1
(Special to Exhibitors Herald)

NEW YORK, April 21.—The European
offices of Henry Ginsberg Distributing

Corporation open May 1 at 191 Wardour
street, London. Jeffrey Bernerd is sole

representative.

Sam Comly Is Out
(Special to Exhibitors Herald)

NEW YORK, April 21.—Sam Comly, for

some little time editor of the Morning
Telegraph, is no longer associated with that

publication.

Ben Turpin
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Spike Report of Agreement
to Deny Product to Chains

Exhibitors at Milwaukee Determined to Fight Producers Who
Own Theatres and Theatres Which Are Owned by

Producers—Board Issues Statement

(Special to Exhibitors Herald)

NEW YORK, April 21.—The big issue of the Milwaukee convention—the
duration of which has been extended from three to four days, as printed in

last week’s Exhibitors Herald

—

will be the fight to be waged against produc-
ing companies which own theatres and theatres which are owned by producers.

This is not only admitted by all exhibitor leaders in New York, but they

are overlooking no opportunity to sound the clarion of war from the house
tops on every occasion.

Exhibitors Believe Their Position Is Impregnable

Preparations for this battle have been under way for a long time and those

who will wage the fight from the exhibitor trenches have been busy preparing

they believe will make their position

Hollywood Bows
to Marion Davies^

^Zander the Great*
By RAY MURRAY

HOLLYWOOD, April 19.—“Zander
the Great” had its world premiere at the

Criterion theatre Saturday night when
screenland paid homage to Marion
Davies in her latest screen triumph. Be-
sides the picture there were many special

features on the Criterion bill. Foremost
was Ann Pennington, Ziegfeld Follies

dancer, who traveled across country to

give Los Angeles folk a real treat with
dances which made her famous on
Broadway. Miss Pennington was as-

sisted by a number of lively steppers in

dances arranged by Alexander Ouman-
sky, ballet master.
The prologue was a radio setting de-

signed by Joseph Urban, art director for

Cosmopolitan, and staged by Harold
Horne, managing director of the Cri-

terion.

Anothgr feature was the initial per-
formance of Victor Schertzinger, well-

known director, composer and orchestra
conductor, who directed the orchestra
and played a number of his own com-
positions, including a new song hit,

"Mamie,” dedicated to Miss Davies.
In “Zander” Miss Davies appears in a

role quite different from her recent vehi-

cles. She appears in plain gingham
apron and pigtail hair. It is a homey
tale of an orphan girl who tries to re-

store a youngster to his father, and finds

love on the Arizona desert.
At the opening were: Mr. and Mrs. Joseph M.

Schenck, Charles Chaplin, Mr. and Mrs. Marshall
Neilan, Irving Cummings, Edwin Carewe, Pau-
line Garon, Virginia Valli, Bert Lytell, Conrad
Nagel, Corinne Griffith, Eleanor Boardman, Alma
Rubens, Constance Talmadge, Jetta Goudal, Myr-
tle Stedman, Lillian Rich, Agnes Ayres, William
S. Hart, Julanna Johnston, Lois Wilson, Patsy
Ruth Miller, Hazel Keener, Jacqueline Logan,
Claire Adams, Elinor Glyn, Marjorie Daw,
Elaine Hammerstein, Irving Thalberg, Norma
Shearer, Nita Naldi, Hobart Henley, Aileen Prin-
gle, Hedda Hopper, Clara Horton, Mae Busch,
Harry Rapf, Bessie Love, Mr. and Mrs. Monte
Blue, Vera Reynolds, Mr. and Mrs. Valentino,
Harry Wilson, Roy Miller, Syd Grauman.

F. B, O, Division Heads
to Meet to Discuss
Fall and Winter Plans

(Special to Exhibitors Herald)

NEW YORK, April 21.—A meeting
planned as the forerunner of the sales
meeting to be held May 1 in Chicago
will be held at the Hotel Astor here
April 26 to 30, it was announced yester-
day by Harry M. Berman, general sales
manager of Film Booking Offices. The
purpose is to afford a discussion of sales
and advertising policies covering F. B.
O.’s Fall and Winter program for the
division managers.
Aside from the executives and officials

the meeting, presided over by Berman,
will be attended by the following di-

vision managers: Charles Rosenzweig,
manager of F. B. O.’s New York ex-
change; E. J. Smith, Buffalo; C. E. Pen-
rod, Indianapolis; M. P. Weisfeldt, Min-
neapolis; Cleve Adams, Chicago; A. A.
Schmidt, Los Angeles, and P. C. Taylor,
Toronto, Canada.

Rupert Hughes, Guardian
(Special to Exhibitors Herald)

LOS ANGELES, April 21.—Rupert
Hughes has been appointed joint guardian
with Conrad Nagel for Marshall Ericksen,
18 year-old-brother of Lucille Ricksen, film
actress who died a few weeks ago. Erick-
sen was named administrator of her $50,000
estate.

for an offensive and defensive, which
impregnable.

For some time past conferences have
been on between the leaders of the M. P.

T. O. A. and a number of producing and
distributing companies which are free from
theatre owning entanglements. For two
days last week the national board of Direc-
tors of the Motion Picture Theatre Owners
of America was in session here. During
that time more conferences were held with
independent distributors with the result

that those guiding the affairs of the ex-
hibitors feel that they can safely count on
having enough good product to supply their

programs, no matter what course that battle

line may eventually take.

Product Report Denied
Rumors were current last week that many

of these independent distributors had agreed
not to sell, product to circuits and producer
owned or controlled theatres, hut this

proved to be unfounded and it can safely

be said that nothing of this sort has
reached the point of an agreement. Nor
will it until the Milwaukee convention, if

then.

Strenuous efforts are being made by both
the exhibitor leaders and the leaders of
the independent producers and distributors

to get out a record attendance at Milwau-
kee. In order to do this both sides are
urging attendance in order that the in-

dependents may protect or save their in-

vestments and businesses which they are
told are in* imminent danger of being
swept away.
At the close of the meeting of the na-

tional board of directors the following was
sent out to very independent theatre owner
in the United States and Canada, signed
by R. F. Woodhull, chairman of the board,
and Sydney S. Cohen, chairman of the

administration committee

:

Says Rights Are in Jeopardy
“The situation that confronts independent thea-

tre owners is an extraordinary one and requires
quick and decisive action. Our rights are in

jeopardy and we have no alternative left if we
desire to continue to live, but to unite for jus-
tice and right to fight.

“We have been meeting with .the independent
producers and distributors, state rights men and
the heads of Vitagraph, Fox, Film booking offi-

ces, Warner Brothers, etc., and they are fully alive
to the danger. They realize the necessity of
meeting the big problem that confronts all inde-
pendents—an assurance of worthwhile product for
the theatre owner for next season and there-
after and a fair opportunity of showing it for
the distributor and producer. They will be at

Milwaukee, ready to battle with us and for us, to
preserve that independence which we must have
if this industry is to survive.
“The help, co-operation, strength and power of

every independent theatre owner in the United
States are needed right now, if we desire to pre-
serve our identity, to protect our independence,
to survive the deliberate attempts at domination
and control, to escape the coils the interests

bent on monopolization are endeavoring to tighten
into a stranglehold upon us.

“The situation is not local or confined to any
one territory. It is breaking out in all parts,

and unless forcibly cut out now will gain greater
strength as the theatre owners in these places
one by one succumb.
“We are not alarmists. We are just putting

the facts before you plainly, seeking to impress
you with this, your problem, which must be met
by you, which can only be solved by you. Per-
haps you haven’t felt the ‘octupus’ yet as your
fellow theatre owner has. Don't feel secure, don't
think you are immune—you have been left alone
solely because your time hasn’t come yet.

“Come to Milwaukee! Help us write a new
Declaration of Independence, a new proclama-
tion! Join with your fellow theatre owners there
and show by your attendance that you are in

earnest and will demand justice. Independents
number about 75 per cent of the entire indus-
try. But they are not intensively organized
as is the minority interest which seems to force
its will upon us. Do your share to organize the
independents at Milwaukee.”

20 Players Signed by
Warners; Directors,

Writers Join Staff
(Special to Exhibitors Herald)

NEW YORK, April 21.—With 20
players, signed, a number of directors
contracted for arid several writers added,
a big year is looked for by Warner
Brothers.
Players who have signed contracts re-

cently include John Barrymore, Lowell
Sherman “Syd” Chaplin, Huntly Gordon,
Gayne Whitman, Kenneth Harlan, Matt
Moore, Clive Brook, John Barron and Don
Alvarado, the latter a “find.” Patsy Ruth
Miller is the only newcomer among the

feminine players.

Directors include Ernst Lubitsch,
Harry Beaumont, William Beaudine,
Millard Webb, James Flood, Roy Del Ruth
and Herman Raymaker, while Alan Cros-
land and Fred Newmayer have been en-

gaged especially for one or more produc-
tions. Writers signed recently are Bess
Meredytb and Charles Logue.

Celebrate 13th Wedding
Anniversary in Theatre

(Special to Exhibitors Herald)

ALBANY, N. Y., April 21.—Mr. and
Mrs. William Shirley, the former being

general manager for Earash Theatres, Inc.,

of Schenectady, observed their 13th wed-
ding anniversary the other night, in the

sumptuous lobby of the theatre after the

regular evening show. Mayor William
Campbell served as minister at a mock
marriage, one of the features of the oc-

casion.
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Von Stroheim Quits; Barker
Denies Fox Contract

gether with Joe Reddy, publicist, are in-

cluded in the party. They will visit

Portland, Seattle, Vancouver, Niagara
Falls, and will spend three weeks in
New York City.

* * *

Harper Heads Coast Delegation to Milwaukee—Denny Move May Lead
to Legal Action—Report Split Between Flynn and Garsson

By RAY MURRAY

H OLLYtVOOD, April 21.—The Motion Picture Theatre Owners of
Southern California has appointed Glenn Harper, Ben Bernstein,
Bud Lollier, Dave Bershon and William J. Quinn as delegates to

attend the national convention of the Motion Picture Theatre Owners
of America to be held in Milwaukee on May 12 to 15. Harper and his
party will leave Los Angeles on May 8.

T he Harper delegation will go to Mil-
waukee for the express purpose of

bringing the 1926 convention here.
Everything indicates that their mission
will bear fruit. As a teaser campaign
the convention will be bombarded with
California products.

* *

Von Stroheim Splits With Metro

This has been a great week among
producers, stars and directors. Changes
have been announced almost hourly. On
Thursday came the announcement that
Eric Von Stroheim had decided to sever
relations with Metro-Goldwyn-Mayer.
Although Von Stroheim refused to be
quoted, it is known that he has defi-

nitely decided to produce pictures under
other auspices, his decision following the
spirited clash with Mae Murray and the
officials of Metro-Goldwyn-Mayer dur-
ing the filming of “The Merry Widow.”
The director will not cut and edit “The
Merry Widow.” It is rumored he will

join Arts Finance Company, recently
formed by Joseph Schenck and others
identified with United Artists.

* * *

Another director whose contract with
Metro-Goldwyn terminates with his
present picture is Reginald Barker. It

was reported some time ago that Barker
had signed with William Fox but that
is now denied by Barker and he states
that he is too busy getting the old out
of the way to talk about his new job.
Barker is now completing “White
Desert.”

* *

Rupert Julian, who directed “The
Merry-Go-Round” and “The Phantom of
the Opera” for Universal, has signed a
long-term contract to direct for Cecil
B. DeMille.

* * *

Laemmle and Denny Battle

The disagreement between Reginald
Denny and Universal may lead to a
legal battle. It is known that Denny
wants to quit the Universal lot and he is

endeavoring to buy back his contract
made some time ago. It is said that
one of the “big three” organizations is

after his services. In this connection
Mr. Laemmle has issued the following
warning to producers;

“Notice is hereby given to all moving picture
producers and distributors that Reginald Denny
is under contract with the Universal Pictures
Corporation for the rendering of his exclusive
services to the Universal Pictures Corporation,
and that the undersigned will enforce all of its

rights against any person, firm, or corporation
contracting with said Reginald Denny for any
services during the period covered by the afore-
said contract or inducing, or attempting to in-

duce, any breach of the same contract.”

Jack Hoxie, Universal’s hard-riding
cowboy, is laid up with a broken shoul-
der, following an accident at Universal
City last Wednesday. Hoxie was mak-
ing a scene for “Straight Shootin’ ” when
his horse stepped into a gopher hole
and threw the actor. He will be out
of pictures for some time. Ben Corbett,

who was riding behind Hoxie, was also
thrown from his horse and received a
broken leg.

* * *

Jack Dempsey and Estelle Taylor, who
are co-starring in “Manhattan Madness,”
being filmed by Fine Arts, left Thursday
for New York to complete exteriors in
the big city. The party included Oscar
A. Price, president of Fine Arts; E. V.
Durling, general manager; John McDer-
mott, director; Jules Conjager, camera-
man, and others of the cast.

* * *

Jack Kearns to Produce

And speaking of Jack Dempsey, Jack
Kearns, his late business manager, has
announced that he will join the ranks of
producers as a side line to fight promot-
ing. Mr. Kearns announced that he is

backed by Eastern capital and will pro-
duce a number of pictures in Hollywood.

* * *

J. Farrell MacDonald, who enacts
the role of Corporal Casey in “The
Iron Horse” celebrated his fiftieth

birthday last week, and received as a
birthday present from William Fox $2
extra salary per week for each year of
his age. The producer tore up Mac-
donald^s original contract, added $100
a week to his present salary, and made
a new five year contract instead of
three years as originally signed. Mac-
Donald is now working under John
Ford, playing the judge in “Light-

nin.'
”

* *

Ethel Clayton has a damage suit

against the city of Los Angeles because
of the digging of a sewer in front of
her hillside home which caused her elab-
orately landscaped yard to go tumbling
down into the street. She asks $3,500
damages.

* * *

Garsson and Flynn Disagree

A break between Harry Garsson and
Maurice (Lefty) Flynn occurred Friday.
Everything was set at the time to begin
work on a new feature for F. B. O. Just
what the outcome of the split will be
is not known.

iJS * *

Great preparations are being made for
the reception of Gloria Swanson, Fri-
day, April 24, when she arrives over the
Santa Fe from New York. Miss Swan-
son is coming to Los Angeles to attend
the opening of “Madame Sans Gene” at

Grauman’s Million Dollar theatre. In-
cluded in the party with Miss Swanson
will be Adolph Zukor, Jesse L. Lasky
and Sidney R. Kent.

* *

Harold Lloyd and wife (Mildred
Davis), have left for Tacoma, Wash., to

visit Mrs. Lloyd’s home. This is Mrs.
Lloyd’s first visit to her former home
since she became famous as a screen
star. John L. Murphy, production man-
ager for Lloyd, and Mrs. Murphy, to-

A welcome program in honor of Frank
E. Woods, motion picture producer, was
given at the Forum theatre, where his
picture “Beauty and Badman,” was the
attraction last week. Mayor George E.
Cryer gave a short address and others
prominent in civic and screen circles

made talks.
* * *

Vice-President J. I. Schnitzer of F. B.
O. and West Coast district manager. Art
Schmidt, leave this week to attend the
company’s sales convention in New
York.

* * *

Lou Baum, president of Gothic Pro-
ductions, left this week for New York
after spending several months at the
F. B. O. studios in connection with his

producing interests.
* * *

Lehrman Leaving Fox

Henry Lehrman, long associated with
the Fox West Coast studios, as super-
vising director of comedies, this week
verified the report that he is leaving that
organization. His plans for the future
have not been announced. Fox officials

stated that there has been no friction.

* * *

The Wampas press agents’ committee
with Harry Wilson as chairman, assisted
by Ed Hitchcock and Joe Steele, are
working hard to put over the Marion
Davies Boxing Bout Benefit, which is

trying to raise money for the Boys’ and
Girls’ Aid Society Home, to be held
tonight at Doyle’s Arena.

* * *

George Fitzmaurice, Sam Goldwyn’s
director, is expected back in Hollywood
about April 25. He will immediately
start work on “The Dark Angel,” a
First National release, in which Vilma
Banky makes her American debut oppo-
site Ronald Colman. Mr. Fitzmaurice
will attend the world’s premiere of “His
Supreme Moment” at the Strand theatre
in New York and will stop over in Chi-
cago long enough to attend the opening
at the Chicago theatre.

* *

Plans are now under way to give Los
Angeles better mail service to the East
by establishing an air mail route to con-
nect with the present air mail service
at Salt Lake City. With the tremendous
amount of mail now being shipped to

San Francisco to connect with the air

mail service East, amounting to 500
pounds daily, pressure has been brought
to bear on the officials at Washington
to give this city the advantage of faster

and better service than at present. It

is expected Los Angeles will have direct

air mail by July 1.

* * *

The regular meeting of The Wampas
was held at the Writers’ Club rooms
last Monday night. Joe Jackson, Valeri-

tino’s press agent, was chairman of the
entertainment committee for the eve-

ning. Interesting talks were given by
Lew Cody, Rupert Hughes and others.

Mr. Hughes gave the boys some very
sound advice on how to write their press
stories.

*

M. C. Levee Recuperating

M. C. Levee, president of the United
Studios and producer of M. C. Levee
productions, left the Good Samaritan Hos-
pital April 15, and returned to his home
on South Irving Boulevard, following an
operation for appendicitis.
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Film News PICTORIAL SECTION Stories Told

in

Pictures
of Exhibitors Herald

Issue of May 2

by

the Camera

They’re both fighters and both up in the world, especially in this pic-

ture taken atop the Biltmore hotel in New York. Tom Mix (left),

the “ride him, cowboy’’ film star of Fox, presented Governor “Al”
Smith with a ten-gallon hat when they met just before Tom took Tony,

his wonder horse, overseas with his family.

Bootleggers were “shot” with camera when U. K. Whipple
(top). Universal’s International Newsreel photographer, snapped
transferring of liquors, one case every three seconds, from sup-

ply ship for “War With Rum Runners.” Special gyroscopic
camera was used.

When John Barrymore won the Rudolph Valentino

medal for his acting in “Beau Brummel,” Warner Broth-

ers production, the United Artists player presented the

award for the best screen work in 1924. Norma TeJ-

madge took second honors.
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Pola Negri is in Europe, prac-
ticing philanthrophy among
the needy. She does a piece
of finished work in “The
Charmer,” a Paramount pic-

ture.

One of Erich von Stroheim’s
actors has drawn the direc-

tor’s picture. Stroheim be-

came renowned with his pro-
duction, “Greed,” for Metro.

Elsie Ferguson is welcomed to the protection
of the Vitagraph eagle by President Albert E.

Smith. She is being starred in “The Unknown
Lover.” The bronze statue was a gift to Vita-
graph on the 28th anniversary of its formation.

A veteran of the air. John A. Brockhorst is

well known among newsreel people for his serv-

ice for the International Newsreel. He won a
First Lieutenancy in the Officers’ Reserve Corps
after photographing the World Fliers trip.

Harry Rapf (left) and Hobart
Henley. Rapf is a production ex-
ecutive of Metro and Henley is a
prominent director of “The De-
nial,” and “So This Is Marriage.”

Clara Bow is playing a leading
role in Ernst Lubitsch’s new pro-
duction through the courtesy of

B. P. Schulberg under whose con-
tract she appears.

A regular “Scinta Claus” fire-

place was the wish of Corinne
Griffith, First National star,

when she built her new Bever-
ly Hills home.

Alexander F. Victor, inventor of the miniature
theatre, says if you can’t get everyone into a
theatre you can take it to them. It recently at-

tracted great crowds in front of the Criterion,

New York. Made by Lavenhan Corporation.

Marshall Neilan has signed a con-
tract with Pat Powers by which
he will leave Metro-Goldwyn as

a director. “The Skyrocket”
will be his first picture.
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Eleanor Boardman tells W. Adolph Roberts, conductor of a column in
“Motion Picture Magazine,’’ and an editor of Brewster Publications,
what she thinks an actress ought to be. She spoke over the radio at
WHN when she recently visited New York. Her successes with Metro-
Goldwyn have grown rapidly in the past few months.

A long-term contract was signed last week by
Lillian Gish who will work for Metro-Goldwyn.
She recently won a court decision in litigation
begun by Charles Duell who attempted to re-
strain her from going to another company.

ABOVE Frank Borzage, formerly a
Metro director, and BEILOW—John
Griffith Wray. Both have been signed
to direct for Fox on long term con-
tracts.

Eddie Gordon, Century Comedy star, demonstrates the heights to which a
cross-word puzzle fan may rise. Beth Darlington stands below. Both were
featured recently in “Puzzled by Crosswords.” Eddie Gordon is now heading
a separate unit for Century, producing a series of two-reel comedies; which
is the plan announced a few weeks ago by Julius Stem.
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Rumor Millarde to Return to

Fox Fold as Director
Stnrt Boom for Joe Seider as M. P. T. O. A. President—Testimonial

Luncheon Is Tendered New Jersey Exhibitor

By JOHN S. SPARGO

New YORK, April 21.—In spite of the often repeated assertion of

Harry Millarde that he would not make another picture under the
William Fox banner, it is currently believed in film circles here that

he will soon be re-installed in the Fox organization. While no official con-
firmation can be had, it is rumored that since the return of J. Gordon
Edwards to his old position as director general of Fox productions, nego-
tiations have been on for Millarde’s return to the fold.

T^HESE rumors are brought to the front
-* again by the successful first week of
“The Fool,” the latest big Fox picture to

be shown on Broadway. It is pointed out
that of the four biggest and most suc-

cessful Fox pictures in recent years “Over
the Hill,” “If Winter Comes,” “The Fool”
and “The Iron Horse”—three of them
were made by Millarde. It is talked that

with this record of big things to his credit

Millarde is too valuable a man to be
allowed to remain without the fold, and
that whatever differences existed are in a

fair way to become straightened out.

While the troubles, or differences of
opinion, or whatever it was that caused
Millarde to retire from the Fox employ
on completion of “The Fool,” have never
been made public, it is generally believed
that something in the making of that pic-

ture brought about the separation. On the

completion of the camera work Millarde
spent several weeks cutting the production.
Later it was given to Hetty Gray Baker,
head of the scenario department, to cut.

Then Channing Pollock, author of the play,

was called in to get out his version of

the picture.

Regardless of who had a hand in cut-

ting the picture it is to Harry Millarde,

as director, that the credit is given both
on the screen and the program.
Another thing that is being pointed out

as indicating that an agreement has been
reached for Millarde’s return, is that much
of the publicity appearing in the daily

papers on “The Fool” are stories of
Millarde.

* * *

One of the big events of filmdon—speak-
ing socially—during the past week, was a

testimonial luncheon given at the Hotel
Astor to Joseph M. Seider, by the Motion
Picture Theatre Owners of New Jersey.
Mr. Seider is president of that organiza-
tion and under his able handling the ex-
hibitor body of New Jersey has set a pace
as a functioning organization second to

none in the country.

It was as a testimonial of his efficiency

and hard work in this connection that the

luncheon was given. The affair was a
surprise to the guest of honor who had
been asked to lunch at the hotel with a
few friends. On arriving at the Astor he
was escorted to the Yacht Room where
he found an elaborate spread on a table

surrounded with about 30 friends.

Sidney E. Samuelson, chairman of the

board of directors of the M. P. T. O. N. J.,

served as toastmaster. After announcing
that he couldn’t make a good speech,
Samuelson proceeded to do so, during
which he explained why the New Jersey
exhibitors held Seider in such high esteem.
On the completion of the toastmaster’s

eulogy, Mr. Seider was presented with a
handsome loving cup, large in size, but
still too small to allow engraving on it the

many good things the Jersey men think and
say about their popular president.

And still speaking about Joe Seider,

which it is always a pleasure to do, some-
one has started a boom for him for presi-

dent of the M. P. T. O. A. That this is

being seriously considered by some of the

New Jersey men, is evidenced by the state-

ment of one of them after the luncheon.
Said this exhibitor

:

“When a young man like Seider can
take a state organization and in a compara-
tively short time place it on the firm busi-

ness basis our state is on, and take care
of the exhibitors interests as he has done,
he is worth a lot of consideration when it

comes to selecting a man to head the na-
tional organization. There is no state or-

ganization in this country that is function-
ing more perfectly in the interests of the

exhibitors than is New Jersey, and about
90 per cent of this is due to Seider’s fore-

sight, ability and energy. Watch him
grow.”
Harvey Day attended the premiere of

“Madame Sans-Gene” and was greatly in-

terested in the elaborate prologue. Said he

:

“It was one of the best things of the

kind I have seen. I enjoyed it all, but
what pleased me most was the snap and
verve which the French peasants sang the

Marseillaise.”
* * *

Mordaunt Hall (alias Freddy to his

friends) motion picture editor of the New
York Times, has discovered a new one
which we would all like to know about.
Mordaunt (alias Freddy) interviewed
Gloria Swanson in her hotel apartment,
and in describing her costume said, among
other things, that she wore “pink mules
trimmed with cigarette-smoke-colored fur.”

Which sounds good but how is one to

know just what brand to smoke to get

the desired color?
* *

Arthur Hoerle is the busy bird these
spring days. During the past few months
he has written five scripts, and has just

contracted for six more for the coming
season. The five are “Bad Company,” with

Week of Children’s

Matinees Pleaises Parents
(Special to Exhibitors Herald)

ALBANY, N, 7., April 2L—A
good stroke with the mothers and
fathers of the city was engineered
last week by Farash Theatres,
Inc., of Schenectady, N. Y., oper-
ating several theatres there, and
which also has the Bareli, which
has been closed for some time. It
was decided to open the Bareli
for the week only, at which chil-

dren s matinees were given daily
at a ten cent admission. The
move, endorsed by the Parent-
Teachers' association, served to
provide wholesome entertainment
for thousands of children and kept
them off the streets.

Conway Tearle and Madge Kennedy;
“Heart of a Siren,” Barbara La Marr;
“Headlines,” St. Regis special ; “White
Monkey,” Barbara La Marr, and “Lovers
Island,” Hope Hampton and Louis Wol-
heim.

* :1s

“Roxy” or Major S. L. Rothafel, to

give him his proper name and title, will

be the guest of honor at a dinner to be
tendered him by the Sojourner’s Club, at

the Hotel Biltmore on May 9. The club
is composed of officers of the army, navy
and marine corps, either active, retired

or in the reserve force. The dinner is in

recognition of Major Rothafel’s services

in supplying radio sets for wounded vet-

erans in hospitals.

Gloria Swanson
Sees Premiere
Climax Homage

(Special to Exhibitors Herald)

NEW YORK, April 21.—This was
Gloria Swanson’s big week. It was also

New York’s big week insofar as pa)dng
honor to a motion picture star is concerned.
Starting last Tuesday night when an
elaborate “Welcome Home” dinner was
given at what is called the fashionable
Park Lane, and ending Friday night, when
the most brilliant picture premiere Broad-
way has yet seen was given to the newest
production of Miss Swanson, it was a
busy period for the star and her admirers.

The opening of “Madame Sans-Gene” at

the Rivoli was a step forward in elaborate
preparation and social prominence of those
attending. It was not an invitation affair

except for the critics and a few prominent
film folks and officials. Tickets sold at

$5 top and bottom. For the first time in

the history of the theatre, it was closed
for a day to allow time to get ready for
the Swanson picture. Across the front was
an electric sign spelling out the name of the

star and said to be the largest ever used
for such a purpose.

The area under the canopy was covered
with a blue carpet carrying the crest of
Napoleon and strewn with flower petals.

The promenade was furnished in Empire
period furniture and several large tapes-

tries brought from France.

Miss Swanson and her marquis husband
occupied a loge box, and patrons deserted
their seats to crowd down and see them.

In a prologue depicting a French village

scene 50 take part; with folk dances and
patriotic songs. The picture is given in

two parts and during the intermission Miss
Swanson appeared in person on the stage

and was the recipient of an ovation called

the greatest ever given a film star.

United Artists Re-Elect
Board of Directors

(Special to Exhibitors Herald)

NEW YORK, April 21.—The board
of directors of United Artists Corpora-
tion was re-elected at the annual meet-
ing of the stockholders at 729 Seventh
avenue last week. They are: Joseph M.
Schenck, Hiram Abrans, Dennis F.

O’Brien, Maurice G. Cleary, Albert H.
T. Banzhaf and Nathan Burkan.

*‘Zander^* to Open 26th
(Special to Exhibitors Herald)

NEW YORK, April 21.—The New
York premiere of Marion Davies in

“Zander the Great,” will be held at the

Capitol theatre Sunday, April 26, it has
been announced by the Cosmopolitan
Corporation.
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Chicago
First Runs

(Week beginning April 20}

CHICAGO: “Sally,” First National,
McVlCKERS : “Adventure,” Paramount.
ROOSEVELT: “Romola,” Metro-Goldwyn.

^^MONROE: “Wings of Youth,” Fox.
RANDOLPH: “Dangerous Innocence,”

Universal.
STATE LAKE: “One Year to Live,”

First National.

Paramount Adds
To Canada Chain;

F. and R. Expands
Advance of chain theatre holdings is re-

flected in reports from several states and
Canada the last week. Famous Players
Canadian Corporation Ltd. and Finkelstein

and Ruben head the list.

Famous Players has taken over several

houses in Western Ontario formerly oper-

ated by Theatrical Enterprises, at Chat-
ham, Woodstock and St. Catharines, Ont,
and also the legitimate theatre at Fort Wil-
liam, Ont. Famous also is getting control

of half a dozen theatres in Eastern Canada
formerly run by Trans-Canada Theatres.
Trans-Canada Bookings has been organized
at Toronto to take care of English releases.

Up Minneapolis way F. and R. announced
purchase of theatres in St. Paul and plans

for buying houses in Grand Forks, N. D.,

and others in the Twin Cities. Through
the St. Paul deal the firm acquires the

Garden, St. Claire and Venus, rated among
the best suburban theatres in the Twin
Cities.

W. S. Butterfield Enterprises have added
the Martha Washington, leading theatre at

Ypsilanti, Mich. F. J. Rembusch of In-

dianapolis has linked Grand theatre of

Terre Haute to his list. Harry Berinstein,

of Elmira, N. Y., head of the Berinstein
circuit, will renew the lease of the Van
Curler in Schenectady for four years; the

Columbia, in Rensselaer, N. Y., has re-

opened in the Rose chain, and work has
started on the Proctor interests’ $1,000,000
theatre in Schenectady, N. Y.

Pro-Dis~Co Gets

Schedule All Set
(Special to Exhibitors Herald)

NEW YORK, April 21.—John Flinn,

back at his office today after seven
weeks’ conference with Producers Dis-
tributing production units, said the pro-
duction schedule for next season had
been completed and official announce-
ment would be made within two weeks.

Fourth Director Joins
Schulberg Staff Soon
(Special to Exhibitors Herald)

NEW YORK, April 21.—With the
signing of a fourth director expected
this week it is reported that B. P. Schul-
berg Productions will be adding one of
the best known men in that field. To
Louis J. Gasnier, James P. Hogan, Frank
O’Connor and the new director will be
apportioned the work on Schulberg’s 18

pictures for the year.

West on DeMille Staff
(Special to Exhibitors Herald)

LOS ANGELES, April 21.—Charles
West has joined the Cecil B. DeMille
studio publicity staff. He resigned as golf
editor of Los Angeles Times.

Metro-Goldwyn Holds First

Meeting Since Consolidation
Chief Subject of Discussion Among Sales Representatives

Is Way and Means of Serving Exhibitors Through
Increased Cooperation—Mayer in East

(Special to Exhibitors Herald)

NEW YORK, April 21.—The annual sales convention of Metro-Goldtvyn
began yesterday at the Hotel McAlpin with executives in attendance from
every part of the United States and Canada. The first session was opened
by Marcus Loew, who declared his satisfaction with the personnel of the

organization and expressed his optimism that many good things would be
developed at this, the first session of its kinds since the merger of the

Metro-Goldwyn-Mayer interests a year ago.

Louis B. Mayer, vice president in charge of production at the Metro-
Goldwyn-Mayer studios, came to New York from the Coast. He was ac-

companied by Pete Smith, newly appointed director of publicity at the

studios. The sessions will last four days.

Discuss Greater Service to Theatres Through Co-operation

Plans for the 1925-26 season formed the chief subject of discussion, to-

gether with means of serving exhibitors to the greatest extent possible

through increased co-operation.

The reports of district managers and branch managers were to the ef-

fect that in the past year Metro-Goldwyn had built up the good will of

exhibitors through a consistent output of box office successes.

that the whole industry, as well as our
own company has known, we have stead-
ily built up our producing organization
in every department so as to be able to
give exhibitors pictures of the highest
box office calibre. This we know we can
do, for we have under long term con-
tracts the most popular stars and fea-

tured players in the industry, as well as
proven directors.

“This company is building success not
simply for the present but for the years
to come and to that end we are develop-
ing new players who a few years from
now will rank among the biggest fa-

vorites on the screen. There is at pres-
ent an emphatic need of new blood in

all branches of production, and this com-
pany is doing its share by encouraging
new talent and giving it every opportu-
nity to prove itself.

Studio Equipment Increased
“We have increased the equipment of

our studios, and added new buildings in

preparation of the biggest production
program our company has ever known.
At the time of the Metro-Goldwyn-Mayer
merger a year ago, our studios were the
largest and finest equipped in the world.
Today we are in even a beter position
to produce the best box office pictures,

and from the record of Metro-Goldwyn-
Mayer pictures the past season, it must
be apparent that we are going to play
second fiddle to no company in the in-

dustry the coming season when it comes
to make pictures that will give exhibitors
handling our product a boom year.”

Detroit Board Hunts
Site for Centralized
Film Handling Plant
(Special to Exhibitors Herald)

DETROIT, MICH., April 21—Film
Board of Trade of Detroit is hunting a

site for erecting a fireproof film storage
building under the Will H. Hays plan for
all physical handling at a central point.

The structure will be a distributing and
inspection station for all Detroit exchanges.
The Hays proposal, if successful, will be
applied in all sections. A crew of inspec-
tors and shippers would be maintained.

Heavier Schedule Planned

“There will be no let-down of produc-
tion,” Mr. Mayer stated. “We are, on
the contrary, planning an even heavier
schedule, and at present we have more
units at work at our studios than at any
time in the past year.

“In anticipation of the biggest season

Louis B. Mayer discussed the “Quality
51” that he will produce, stressing the

relationship b e -

tween the studio
and the man in

the field. He stat-

ed that the Met-
ro-Goldwyn-May-
er studios the
coming season
would be guided

Marcus Loew

Louis B. Mayer

by the showings
made by the com-
p a n y’s pictures
the past year,
when “He Who
Gets Slapped,”
“T h e Great Di-
vide,” Buster
K e a t o n’s “The
Navigator,” Marion Davies’ “Janice Mer-
edith,” Elinor Glyn’s “His Hour” and
Rupert Hughes’ “Excuse Me,” among
other Metro-Goldwyn-Mayer produc-
tions, broke theatre records everywhere.

Mr. Mayer told of the present produc-
tion activity at the studios, which is the

' greatest in the history of the organiza-
tion and spoke in particular of “Ben
Hur” which he said has already sur-

passed every motion picture ever made
and is yet not near completion. Mr.
Mayer characterized “Ben Hur” as a
new type of super production which is

made not for the present alone, but for
exhibition in years to come. He said

there were 11 units now in production.
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Colleen’s Next Three Stories Purchased
(Special to Exhibitors Herald)

LOS ANGELES, April 21.—Colleen Moore, who is going abroad shortly,

will have a busy fall production schedule facing her upon her return, accord-
ing to John E. McCormick, Western representative of First National.

The first and probably most important is

“Irene,” the musical comedy success written by
James H. Montgomery, Harry Tierney and Joseph
McCarthy ; “Clarissa and the Post Road,” by Grace
Sartwell Mason, a “Saturday Evening Post” story;

and “We Moderns,” by Israel Zangwill.
First to go into production will be “We Mod-

erns.” This play by the famous British playright

was received with great success during its run in

New York last season. It is the story of an Eng-
lish flapper.

Miss Moore is to sail for Europe from New
York on May 2 and will spend two months visiting

England, Ireland, Germany, France, Italy and
Spain. During her stay in London she will take

scenes for “We Moderns." Upon her return to

Hollywood in July she will begin the making of

this feature.

John Francis Dillon, who directed “The Per-

fect Flapper” and “Flaming Youth,” is to direct

“We Moderns.”
“Irene” was purchased as a result of the tre-

mendous success scored by Miss Moore’s most
recent starring vehicle, “Sally.” “Irene” will be adapted by June Mathis.

“Clarissa and the Post Road” is a story somewhat different from Mis^
Moore’s usual run of plays and contains considerable dramatic action.

Weeks Manages
All Distribution

for Paramount
(Special to Exhibitors Herald)

right hand man. He was in charge of the
entire sales department during Mr. Kent’s
recent trip abroad.

Entering the motion picture business 17

years ago with John H. Kunsky of Detroit,
Mich., he became supervisor of five Kunsky
theatres and bought from Adolph Zukor
the first two Paramount pictures ever re-

leased, “The Prisoner of Zenda,” and
“Queen Elizabeth.” Mr. Weeks joined
Famous Players as a salesman and later

opened all the Famous Players exchanges
in Canada.

Here*s Picture Show
Given in 2 Foot Case
(Special to Exhibitors Herald)

NEW YORK, April 1.—Even the po-
liceman thought it was a fire when a

crowd gathered at the entrance to a

drugstore in Grand Central station, but
it wasn’t. Instead, it was a motion pic-

ture projection machine in a gold case
the size of a phonograph cabinet screen-
ing bits of First National’s “The Lost
World,” interjecting the statement, “The
Lost World, Astor Theatre Now.” The

machine is made by Sterling Automatic
Projection Corporation.
The projection machine and an auto-

matic rewinder are contained in the bot-
tom of the case. Mirrors project the

scenes upon a silversheet at the rear of
the top section. It was a motion picture
show in a two foot case.

New Universal Program
Indicates Biggest Year

(Continued from page 39)

schedule, being released December 14. It is an-
other Svend Gade production and was adapted
from the novel by Temple Bailey. The cast in-

cludes George Fawcett, Edwin J. Brady, Carolyn
Irwin, Ward Crane, May King and Prince Trou-
betzkoy.

Another Gibson in December
December 21 marks another Hoot Gibson Jewel,

“Spook Ranch,” directed by Edward Sedgwick
from a story by Raymond Schrock and himself.
The last Universal Jewel release for 1925 will

be “Two Blocks Away,” from the stage play by
Aaron Hoffman. It is being made with George
Sidney and Charles Murray. King Baggot is the
director.
Next will come the first House Peters Jewel

of the season, “The Titans,” from the novel by
Charles Guernon. Ruth Clifford has a featured
role. Edward Sedgwick is directing. The release
date will be January 11.

On January 25 will come another Mary Phil-
bin Jewel, “Sally in Our Alley,” by Johns Chick-
ering and directed by Charles Brabin.
Then comes a new Laura La Plante picture,

“The Society Cheat,” adapted from “Doubling
for Cupid,” by Nina Wilcox Putnam. Frank
Giffen directed. It will be released February 8.

The next Jewel is another Hoot Gibson pro-
duction, "The Arizona Sweepstakes,” written by
Charles A. Logue and directed by Clifford Smith.
February 15 is the release date.

Following the Gibson picture will be “The Goose
Woman,” adapted from Rex Beach’s novel. It

is a Clarence Brown production. The all-star cast
includes Jack Pickford, Louise Dresser and Con-
stance Bennett. The release date is February 22.
On March 8, Virginia Valli in “Sporting Life,”

adapted from the Drury Lane melodrama, will
reach the screen. It is a Maurice Tourneur pro-
duction.
On March 22 the Universal Jewel release will

be a new Reginald Denny picture, “Where Was
I?” by Edgar Franklin. William A. Seiter is the
director.
Then will come another Norman Kerry Jewel,

“Under Western Skies,” a Western epic to be
filmed during the Pendleton Roundup, and released
April 5.

Edward Laemmle Directing
Another Hoot Gibson Jewel will be released

April 12. It is “Chip of the Flying U,” by B. M.
Bower, and directed by Edward Laemmle.
A second House Peters Jewel, “Snowbound,”

directed by William A. Seiter, will be the April
26 release.

Following that, on May 12, will come a screen
adaptation of “My Old Dutch,” featuring Pat
O’Malley and Cullen Landis. The authors are
Albert Chevalier and Arthur Shirley. Lawrence
Trimble is the director.
May 24 will see the release of another Reginald

Denny Jewel, “The Whole Town’s Talking,” from
the stage success by John Emerson and Anita
Loos. Harry Pollard is the director.
Then will come another Hoot Gibson picture,

on June 7, “Kings Up,” by Ralph Spence, and
directed by Edward Laemmle.
On June 21 will be released Laura La Plante

in “Winnie O’Wynne,” by Bertram Atkey and
directed by Frank Giffen.
The next Jewel will be “The Home Maker,”

with Alice Joyce and Clive Brook, adapted from
Dorothy Canfield’s novel. It is a King Baggot
production. It will be issued July 5.

On July 19 will come “The Still Alarm,” by
Joseph Arthur and A. C. Wheeler.
On August 2 “The Calgary Stampede,” a Hoot

Gibson Jewel, made at the famous Calgary Stam-
pede. Herbert Blache will direct it.

August 16 will see another Reginald Denny
reach the screen. It will be “This Way Out,”
by Frederick Isham. Harry Pollard is the direc-
tor.

The final Universal Jewel release in the second
“White List,” scheduled for August 30, 1926,
will be a King Baggot production, “His People,”
made with Alexander Carr from a story by Isidore
Bernstein.

A. V. Smith Recovers
in Appendicitis Siege
(Special to Exhibitors Herald)

NEW YORK, April 21.—A. Victor
Smith, assistant to General Manager John
B. Rock of Vitagraph, has practically re-

covered from appendicitis. He was oper-
ated upon two weeks ago in Brooklyn.

The crowd was surging to see the projection machine, no larger than a Victrola,
screening “The Lost World.” It is made by the Sterling Automatic Projec-
tion Corporation.

NEW YORK, April 21.—George Weeks,
for four years an important figure in the

sales department of Famous Players-Lasky,
was promoted last

week to general
manager of the

distribution de-
partment. An-
nouncement was
made by General
Manager Sidney
R. Kent at the

Paramount inter-

national sales con-
\ ention at the Ho-
tel Roosevelt.
Mr. Weeks is

exceptionally well

liked in distribu-

tion circles and George W. Weeks

has been Midwest
division sales manager and Mr. Kent’s
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THE THEATRE
Q,-iJDepartment ofPractical Showmanship

SPRING FESTIVAL WEEK A HIT
Copy Service

For Exhibitor

House Organs

House organ or newspaper
publication rights to this copy
is granted exhibitors by the
“Herald” herewith.

Don’t marry in winter,

Don’t marry in fall,

As long as you’re healthy
Don’t get married at all.

He: Are you trying to make a fool of

me?
She: Indeed not, some early bird got a

hold of you and she sure made a good job

of it.

Now that I am here, what of it? I have
no new material, only that which is in my
suit. I do such wonderful stunts, I can’t

account for it because when I was born I

was a twin.

When I was 15 I was admitted to the bar,

but they didn’t serve me, they said I was a

minor. I am supposed to worry, but I

don’t. I have been thrown out of much
nicer theatres than this. We don’t guaran-
tee anything; we just fool around. We’ve
got your money, that’s all that is necessary.

They don’t pay me any salary, they give
me so much. Then when I get it, it isn’t

so much. My income tax was something
like $500,000, something like that or nothing
like that.

The other day I walked into a restaurant
and I ordered spring chicken. The waiter
brought me a whole one. I asked him why
it wasn’t cut; he said, “It was a shame to

separate it after all these years.’’ I also

ordered some eggs. They charged me 25
cents apiece. I complained

;
the waiter said.

“Knd of high on account of the war.” I

said, “You don’t use eggs in the war, do
you?” (Waiter) “No, but they use the
shells.”

Box Office

Shows Names
Mean Little
By BILL WEAVER

Call it Jazz Week, Syncopation
Week, what you will, it gets the

business just the same. Last week
Balaban & Katz called it Syncopated
Spring Festival Week and it made
the Chicago theatre the hardest
place in town to get into. I got
within a block of the stage after

waiting an hour.
The stage part of the show was made

up of vaudeville and other talent, re-

vamped as Balaban & Katz revamp talent,

worked into a carnival setting which gave
it unity. The Kentucky Serenaders, Mark
Fisher, Bernard and Townes, Eddie Mat-
thews, Miller and Capman are among the
entertainers named. They worked with a
chorus and other entertainers unnamed.
Mr. and Mrs. Jesse Crawford’s organ num-
ber, “Katherina,” was made the basis of
all that followed.

Theatre front and stage were dressed in

Spring stuff to carry the idea. Otherwise,
it was a typical Chicago theatre Jazz Week
and the audience accepted it as such. And
it went against competition strong enough
to make a real test of its drawing power.
McVicker’s provided that competition in

the form of a show just a little better than
its steadily improving average. McVicker’s,
by the way, next week is going after the

mobs that the Chicago had this week, of-

fering a “Say It With Flowers Week” con-
ducted in cooperation with the Allied

Florists Association of Illinois. An inten-

sive campaign in behalf of this is in

progress.

This week McVicker’s bill runs : “Luci a

de Lammermoor,” overture. Topics of the

Day, “Antiques from Our Studio,” stage

bit, “Beethoven,” short subject, Albert Hay
Malotte (whose name I misspelled in an-
other comment recently) playing Marche
Militarie and Yearning, the Golden Gate
Revue, a syncopated dancing number, and
“Seven Chances.” The weekly “nifty” (and
there is always a nifty at McVicker’s) is a

screen fringe of newspaper pages, lighted

from the booth, forming a frame for

“Topics of the Day.” (Grab that one; it

registers.)

Going back to the Chicago, they’re doing
the preliminary advertising for the first

Take-a-Chanke Week to be undertaken in

downtown Chicago. Take-a~Chance, you
will remember, was originated by Stanley

Chambers and H. E. Jameyson, Miller thea-

tre, Wichita, who reported the same to the

wide world first and exclusively through
(Continued on page 50)

What Showmen
Are Doing to

Get Business

A phototype survey of current
exhibitor business effort, with
pictures upon the accompany-
ing pages.

If It Makes You Smile Let

Shimon Know It

The column, “Laugh a Little,” which ap-

pears in this issue is the first of a series

which Louis C. Shimon, of the Milwaukee
theatre, Milwaukee, will prepare for exhib-

itors use through the Herald. His letter,

accepting the appointment as humorist,

follows

:

I will gladly accept the appointment of

HERALD staff humorist—material will reach

you each week.
Writing jokes and funny poems has always

been a hobby with me, and if any exhibitor

finds that the column, “Laugh a Little” with

Louis C. Shimon, answers his purpose, I

would only ask that he mail me a copy
whenever any of my material—jokes, pro-

gram copy, poster copy, etc., is reproduced.

Journalism Students Told to

Note Display
Students of journalism were instructed

to take note of the display used by John
W. Creamer, exploiteer of the Strand-

Empire theatres, Chillicothe, Mo., who
sends us this letter:

Here are two photos on “East of Suez”

and one on “Sundown.”
The two banners were made of red rosin

paper, and it is very good for this kind of

work, and lots cheaper than banner cloth.

First, the paper is covered with a light back-

ground of blue alabastine. I find you can

use either oil or water color paints on this.

But when you tack the red rosin paper to

the frame be sure to put a light moulding
on it if you want the paper to stay put.

Our house faces the north, so I have to

take my work, across the street, in order to

get the sun on it, when photographing.

The shadow box on “East of Suez,” was
built around my regular shadow box frame,

using a cutout head from a three sheet, with

a hand painted background on red rosin

paper. Behind the head were concealed

lamps. I took the design of the shadow box
from the 11x14 photos. The wide strips at

the side were beaver-board covered with red

cheesecloth, while bamboo poles added an
oriental touch. Lettering was canary, with

a dark red stripe, upon a light brovm back-

ing.

From the ceiling fans in the lobby I hung
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TOMORROW’S RADIO DANCE LESSON-THE FLIER —rrir:.::

YjiitKtrairons poyrtl by Oorutby B<*rke of BalabaD & Kjt2T'beal«‘r«s for Amcr/ran Photographer^

Six column publicity smash based on weekly dancing lesson series conceived
by Charles Raymond, director of radio for Balaban & Katz, and conducted
in cooperation with "The Chicago Evening American.” It illustrates, in

somewhat reverse fashion, John W. Creamer’s theatre-radio article, pub-
lished herewith.

Chinese lanterns with a card strung to the

bottom, hut the biggest part of my display

upon this feature was an old Chinese news-
paper of the year 1883. I displayed this

prominently and surrounded it with stills

and it was a sure attention getter, one of the

local teachers even mentioning it to the

students interested in journalism.

Orpheum Ads Put Coogan Over

in “Biggest Week”
Stating that much of the success of

“The Rag Man” at the Orpheum, Chicago,
was due to the displays which heralded
the picture, Ralph T. Kettering, advertis-

ing manager, enclosed copies with the com-
ment, “Here are proofs of the newspaper
ads which I created for the first showing
at the Orpheum theatre of Jackie Coogan
in ‘The Rag Man,’ and which ads brought
Coogan the biggest week’s gross business

that any of his pictures have had in Chi-

cago.

“The Rag Man” is in its third W'eek with
no letup in sight.

Music Tieup Boosts Song and

“The Great Divide”
The song, “West of the Great Divide,”

received a boom as well as the picture,

“The Great Divide,” when Morris Rosen-
thal, Majestic theatre, Bridgeport, Conn.,

determined upon a tieup with a merchan-
dise store. He writes

:

I am enclosing several photos on a tie-up

with “The Great Divide” with Grant’s 25c

and $1.00 store. One is the music counter

and the other shows the street window. You
can readily see from the photos that we re-

ceived some space for this attraction. It cer-

tainly helped to sell the picture as thousands
of people pass this store and enter it every

day. In addition to these two tie-ups we
had one with the Bell Recording Company
using the music version of their phonographs
for the song, “West of the Great Divide,”

and brought the orchestra down for one day
that made the record.

“Dante^s Inferno” Cards Were
Vivid But Offended No One
E. S. Holland, Grand theatre, Lincoln,

HI., writes

;

I am today sending you under seperate

cover some samples of advertising we have
used recently to very good advantage.
The card used on “Dante’s Inferno” we

do not believe offended anyone as our busi-

ness was very good on the picture and it

also held up afterwards.

One can still see a number of these “Girl

Shy” cards around town on telephone poles
and windshields, this one went over big, in

fact there were a number of fellows that

called at the theatre for one of these cards.

Besides putting out 2000 of these cards we
put out 300 specially printed one-sheets and
together they did the business.

The teaser cards on “Never Say Die” we
put out one at a time, about three days
apart, and also run the same teaser at the
same time in the papers.

Also are enclosing tack card used on
“Barriers Burned Away,” we had 300 of

these tack cards printed and 200 of the same
printed on heavy cardboard for windows,
which would stand by themselves, had our
“Reel News” printed in red and borrowed
an old fire wagon here, also a cow which
made a very good bally on the streets ahead
of play date.

I am also sending a picture of this line

up, the cow and Mrs. O’Leary marched
along behind the fire wagon.
Kindly enter my name under your House

Organ Exchange as I am glad to exchange
papers with other theatres.

I am enclosing some reports on pictures,

and am also enclosing a “Weather Fore-
cast” card which produced very good re-

sults recently. I put out 2,000 of these

cards and had them laying all over town
in the stores with the “Weather Forecast”
side up and the novelty of it naturally

caused interest. The results at the box
office were such that we are trying other

cards, on different pictures.

Some of the displays referred to appear
in this issue; others could not be repro-

duced.

Box Office Shows
Names Mean Little

{Concluded from page 49)

this department. Since publication of that

story, it has been used with uniformly suc-

cessful results by many theatres in the

United States and Canada. No doubt I’ll

be lucky to get into the Chicago at all

that week.
I’ll tell you how the Flower Show thing

works out. They advertise it as the first

thing of its kind ever attempted by a

motion picture theatre and, so far as I

know, it is. There are a good many rea-

sons for believing that it’s a find, one of
those money makers like Take-a-Chance
Week, of which there cannot be too many.

Stunts to Bring

in the Radio Fan
By John W. Creamer

What are we of the smaller towns going

to do to fight the radio plague and win
back patrons who have gone over to the

enemy?
In the large cities radio can be made to

help the theatre such as Roxy’s entertain-

ment each Sunday night over station

WEAF. But take a city of this size. We
are just 100 miles from a regular broad-

casting station ; so tying up with them is

simply out of the question.

What can we do to. attract the attention

of the radio fan to the entertainment

offered by our Strand? Some will say by
increased newspaper space. This may be

all right IF you get your ads on the radio

page, or near the radio section. But if

your ads are placed in the amusement sec-

tion, I’ll bet dollars to doughnuts Mr.
Radio Fan will not see them, for he is too

busy looking for lists of programs, radio

information, etc.

If you want to talk pictures to radio

fans, you will have to know just who and
what compose this class; in other words,
you will need a list of radio owners.

There are several ways in which you can
get a list of these persons; By inquiring at

radio dealers; in the smaller towns by
making a house-to-house call; and by
printing a quantity of log sheets (spaces

for listing stations heard, etc.). Next tie

up with a radio dealer, having him dis-

tribute these, and compiling for you at the

same time a list of names and addresses. A
radio dealer should be glad to do this for

you, because every fan brought into his

store means a prospective customer for

him.

To get this stunt started correctly, I sug-
gest a small ad be used in the newspaper,
directed to the radio fans, telling them to

call at Blank’s radio shop for a free log

sheet. Do not use the theatre name in

connection, and use your own judgment
about placing house advertising on the log

sheets.

Now after you get a good long list of
owners’ names, you are ready to approach
them with your message. Naturally you
will use it as a mailing list. It may pay
to mail your weekly programs week after
week, but perhaps the better way would
be to gej out a special weekly mailing piece,

such as one cent postcards, and to make
your sales talk more attractive to the radio
fan, jazz it up a little such as, “Tune in

for Station STRAND wavelen^h 25c-30c.

Variety Programs, No Static (or music
without static). No Distortion from Loud
Squeakers, Nor Earaches from Head
Phones.”

A good idea is to print a coupon every
few weeks on the bottom of the mailing
piece, good for admission during the week.

Summer is coming with all its static. I

know from using my own set. Radio in

summer is not worth a plugged nickel to

the majority of fans. I feel sure that such
programs mailed from now until fall, can-
not help but get them coming again.

They say when young people are in love
they grow. I know it increases their sighs

considerably.

Van Call, the pleasant Milwaukee theatre
doorman, says : “When I go out riding in

my automobile I never get thirsty, ’cause
there’s a spring in the car.”

A theatre audience is like a forest,

there are so many dears there.
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TAKA-CHANCE WEEK POPULAR
THE THEATRE, Exhibitors Herald.

—This is the story of “Taka-Chance
Week,” an entertainment novelty in which

the patron is asked to put his faith in the

management’s hands and purchase a ticket

“sight unseen.”

The second week in July was selected

because there were some doubts in our

minds whether the public was willing to

gamble an admission on a show they didn’t

know an3fthing about, and we felt that, it

being July, we couldn’t hurt business much
an5rway.

The pictures selected were Goldwyn’s
“Nellie, The Beautiful Cloak Model” and
Universal’s “Sporting Youth.”

The house record was smashed

!

The above facts, when considered, one

against the other, justify we believe, tell-

ing the story of ‘“raka-Chance Week.”

'The idea originated with Mr. Stanley N.

Chambers, managing director. It took

almost a year to select and find the various

units that finally comprised the program.

The First Steps

In our case it was necessary to find two
pictures—we change on Thursdays. Upon
screening “Nellie” we knew we had found
one. It has those elements which in our

experience, have proven entertaining. It is

satirical enough for the blase ones, and for

the movie fan who takes his screen fare

seriously, it’s “hot stuff.” The ending, of

course, fitted in with our surprise idea. It

took us almost three months, then, to find

the other, “Sporting Youth,” a peach of a

thriller, highly romantic, and clean as a

hound’s tooth. Incidentally, we went out

of our way to make both programs “chem-
ically pure,” so that the whole entertain-

ment would be suitable for family trade.

When these two pictures became parts

of the show they were minus their titles,

and the audience had to guess the names.

This gave the well informed fans who
read the movie columns, a chance to do
their stuff. Of course those who were able

to recognize them lorded it over their

friends, all of which added zest to the

game.

We screened over sixty short subjects

to build our supplementary program. The
final filler program represented about

20,000 feet of film. It consisted of excerpts

from several Lyman Howe’s “Hodge
Podge,” Pathe Review, International News
and Kinogram issues. In addition we used
an Aesop Fable, “Fun From The Press,”

Our Gang in “Seeing Things,” and “Plasti-

grams.”
Stage Features

The stage production, one of the most
important features, was arranged and con-

ceived by Mr. P. Hans Flath, our musical

director. It was a musical number using

eleven grand pianos on the stage. The
J. W. Jenkins Sons Music Company fur-

nished us with ten Steinway grand pianos

and one Vose baby grand. The act was_ so

presented as to furnish several surprises

itself. A slight parting of the front drapes

revealed Mr. Flath playing alone. Further
parting disclosed two more pianos. A back

drop, when lifted, brought four more to the

surprised attention of the audience. An-
other curtain parted showing three more,

and finally, high above the heads of the

other players, a little miniature stage was
revealed, and a little girl joined in with the

other ten pianists.

In addition, Mr. Flath wrote a new song,

“Out In Kansas,” which he used as an
overture. We had slides made in our own
slide department which were used with this

number, and the audience took to it better

than we have ever before been able to get

Showmen Ask
Data; Herald
Reprints It
Help! Help!
The HERALD’S reserve Ble is de-

pleted of July 26, 1924, issues, but still

the requests come in.

"Taka-Chance Week’’ is the reason.

It’s “Taka-Chance Week’’ season.

Last week was “Taka-Chance Week’’

at the Howard theatre, Atlanta. Perry
Spencer’s account of it will be

^

printed

in this department of the next issue.

This week Balaban & Katz are adver-

tising “Taka-Chance Week’’ to begin at

the Chicago theatre, April 27.

Eldrid Fisher announces, in a letter

asking a July 26 issue, that the Ken-
tucky theatre, Lexington, will stage

“Taka-Chance Week’’ at that time also.

(Mr. Fisher was mailed the last avail-

able issue of that date.)

Accordingly, THE THEATRE here-

with reprints H. E. Jameyson’s account

of the original “Taka-Chance Week,”
which broke the house record of the

Miller theatre, Wichita, the week of

July 13. Mr. Jameyson’s letter, illus-

trated with reproductions of ads, teas-

ers, screen and other exploitation used,

was printed exclusively by the HER-
ALD in this department of its July 26

issue.

Since publication of that issue, “Taka-
Chance Week” has been used success-

fully by exhibitors in all parts of the

United States and Canada. In many
cases, as in that of the Howard theatre,

Mr. Jameyson’s original ads were dupli-

cated or approximated. In all, his out-

line of the campaign, given herewith,

was followed.
Requests for extra copies of that issue

were numerous from the first, but with
the coming of Spring the number of
these increased with such rapidity as to

totally wipe out the supply. Republi-
cation of the letter at this time is re-

sorted to in this emergency.—BILL
WEAVER.

them to do. This however was due prob-

ably to the “locale” of the number.
Besides breaking our house record, as

previously mentioned. “Taka-Chance” week
proved that we enjoy the confidence of

our patrons. We do not believe it will

be a success in any house that hasn’t played

square -with its patronage. Our cashier

reports that literally thousands of people

remarked at the box office that they were
“always ready to take a chance on the

Miller.”

It further proved that the success of this

venture depends almost entirely upon the

co-operation of every department of your
organization. Credit for the success of our
“Taka-Chance” week must be about evenly
distributed between our music, stage, art,

and projection departments. Even our
usherettes entered the spirit of the affair,

and made themselves unusually valuable

to us.

The Advertising

We started early, even before the date

had been definitely set, telling our patrons

to “Watch For ‘Taka-Chance’ Week.”
Three weeks in advance we commenced to

carry in each of our display ads a slug

calling attention to the coming of this

novelty.

Simultaneously with the commencement
of the campaign, we shot the newspapers
some stories on the idea, and started slides

on our screen.

A week in advance we started using trail-

ers prepared by ourselves. These trailers

used a large question mark border, and the

copy was so worded as to intrigue the

imagination and pique the curiosity of the

patron. We incorporated in them scenes

from “Nellie” but were careful to see that

the title was eliminated.

Newspaper Campaign
The first display ads “broke” three days

in advance. We played up the surprise

and secret angles of the show. We asked
our patrons to “gamble on us,” and assured
them that “we have it fixed so you can’t

lose
!”

In the Sunday newspaper ads we took
a big flash, but still kept our show shroud-
ed in mystery. We used cartoon figures in

the advertising, in order to get pictorial

value, which we consider of prime import-
ance in all advertising.

We enlisted the co-operation of our
newspapers and asked them to help us
maintain secrecy, not only in advance re-

ports, but in their criticisms as well. One
newspaper artist, in making his layout, was
so taken with our idea that he inserted a
scene from “Nellie” in his layout and
blanked out the faces of the characters.

Supplementary Advertising

Many merchants took advantage of the

talk created by the novelty. One string of
drug stores featured a “Taka-Chance
Sundae.” Another store had sacks of mis-
cellaneous articles put up and sold them at

50c, asking their customers to “Taka-
Chance for 50c.”

Of course we used the “Bat” angle. At
the start of the show we asked the public

to help us keep the program a secret. It

was surprising how people got into the
spirit of the thing. They refused to tell

their friends. And at each refusal the

curiosity of the questioner multiplied, and
we collected.

Our House Program
Our own publication. The Town Crier,

has a circulation of ten thousand. It is

customary to make large layouts of the

current attractions. In this case it was
impossible to follow the regular practice.

Instead we used a clever picture of one
of our usherettes on the front cover. In-

side we ran a picture of the stage with
a big question mark painted on the cur-

tains, another of Mr. Chambers and Mr.
Flath with their back to camera, in which
they were “doping out” the show, and an-

other of our popular cashiers in the box
office inviting Wichita to “Taka-Chance.”

The Lobby
In our lobby we followed the same gen-

eral idea used in newspaper copy. No
photos were used in the various display

spaces. The art department under the di-

rection of Mr. Orville Deffenbaugh, evolved
some clever posters, in which sketches and
question marks predominated. On all of

the glass doors he had question marks
painted, and the effect was quite striking.

In writing this I do not submit it as

being the best way to put this proposition

over, nor do I think that it cannot be im-
proved upon. I have simply gone to some
length to give it in detail, because the things

I have mentioned seem important to me
and brought us unexpected success in the

venture, and I believe that the same plan

can be used to advantage elsewhere.—H. E.

Jameyson, Miller Enterprises, Wichita,
Kansas.
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Now PIsyinf-

BABY PEGGY

THE SWAN'

AOLEO ATTKACTION;

AMERICAN

MONROE

Louder Than Ever Before*

WHAT SHOWMEN ARE DOING TO GET BUSINESS: Frank H. Bums, Orlando Enterprises, opiating
four theatres in Orlando, Fla., offers a new and effective means of grouping the newspaper representation for

them in single spaces. The ad reproduced at top, with that adjoining it, shows the method. A single display

for the Beacham also is reproduced. The third ad, following the line of contact, is one used by Ralph Ketter-

ing for the Chicago run of “The Rag Man.” (See letter.) Below are reproduced two pages from “TTie

Reel News,” published by E. S. Holland for the Grand theatre, Lincoln, 111., w'ho joins the House Organ Ex-
change this week and writes a letter none should miss.

IRPHEUM
I^JACKIE ^
COOGANj

Showing
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WHAT SHOWMEN ARE DOING TO GET BUSINESS: C»Urj^strildng^|.d

[ndtanapolis, for “The Painted Flapper.
nublished last week. Upper left, two copy

St InfSluS^W lW™. Le„e« perUinIng to «-

produkons are published in this issue. (Reproductions on scale of 1 to ».)
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LEFT—TIEUPS WITH
music stores are always
sure ways to increase

funds at the window.
M o r r is Rosenthal, of

Bridgeport, Conn., suc-

ceeded here.

RICH T—T H R E E
1925 STUTZ models
exploited “Oh, Doctor,”

when it played at Jake
Wells’ Colonial theatre,

Richmond, Va.

THIS PULLMAN CAR was
used to exploit Metro-Gold-
wyn’s “Excuse Me,” at the Sun

theatre, Omaha.

THE CAMPAIGN FOR “Ex-
cuse Me,” was given another

angle with railroad atmosphere
at Loew’s State, Los Angeles.

IT WAS HARD TO DO but

C. J. Wooden, Alhambra, Mil-

waukee, and Dan Roche did

this for “Charley’s Aunt.”

A MUSIC STORE provided a tieup with Morris

Rosenthal, Poll’s Majestic theatre, Bridgeport, Conn.,

when he recently booked “The Great Divide,” the

Metro-Goldwyn production. His initiative brought
reward.

THE CAMPAIGN FOR “Daddy’s Gone
A-Hunting” was a wow at the Loew’s State

theatre, Los Angeles, due to the pretty girls’

model contest. H. D. McBride, Eddie Eckles

and Ray Coffin of West Coast theatres did it.
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A COUPE HAS been
used by John W. Cream-
er, Strand, Chillicothe,

Ohio, for “East of Suez.”

RIGHT—
THE ad for

Pol a Negri
in “East of

Suez,” skill-

fully built
at the en-

trance of Mr.
C r e a m e r’s

theatre at
Chillicothe is

an attractive

idea.

KriTH,

Propo5e-r/

Beautiful

Norye

Lovez
Her/

THU.WEDMOM.

C. C. DEARDOURFF
WAS responsible for this

exploitation for Metro-
Goldwyn’s “The Snob.”

THE OLD, OLD STORY and the whole story too ,was put up in front by
Frank H. Burns, advertising director, at the Beacham theatre, Orlando, Fla.,

when Reginald Denny was featured in “Oh, Doctor.” The material was
inexpensive and the idea was exclusive.

JOHN CREAMER,
Strand, Chillicothe, Ohio,

exploited thus for “Sun-
down,” First National.

IF CURIOUS PATRONS didn’t line up to watch this procession pass we miss our guess. E. S. Holland, of

Lincoln, 111., instigated the idea to exploit “Barriers Burned Away.” He says the cow was the only one that

didn’t enjoy the parade.
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f*The Fast Set”

“Our Gang”

‘‘The Wanderer of the Wasteland”

Publishers of the “Movie Number” of
Enar-co National News have included
in the current issue a number of paro-
dies on titles of recent pictures. The
publication is put out by the National
Refining Company, Cleveland, O.

Maypoles and
Newsgetters
A Maypole dance is seldom a news

item. If the “New York Post” de-

voted one-tenth of its space in a

single edition to a children’s frolic

on the lawn it would soon cease to

be called a newspaper.
Which is an idea that may suggest

to the editors of various news reels

that space often is wasted upon
events that have little or no news
value. Such events have value, of

course ;
and perhaps a value that

may be utilized by the producers of

short subjects. It is certain that a

May Day celebration is often a

beautiful spectacle. Culturally it

may be termed an educational film.

But all things in their proper places.

If a reel is called a news reel it

should carry news. The sun sinking

at the end of a Summer day is rarely

news whether it sink in Times
Square or on the peak of Vesuvius.
There arises a suspicion that a deal

of matter presented in the news reel

is filler.

The Associated Press has been
established with the view of gather-

ing news throughout the country.

Is not a similar agency in order for

the newsreels? By co-operation of

exchangemen and freelancers as

well as full time cameramen news
of unexpected events could be
photographed with more wide-
reaching scope than at present.

Pants and
Plots
Harry Langdon is offering an ex-

cellent example of comedy produc-
tion. Two characteristics have
identified him recently. Pants and
plots.

The pants may have become
identified with him by chance; and
there may be no credit due him for

using them. But he used them in an
army picture (they’re army pants)
and he has used them since. They
look funny on him. If he’s eager to

make people laugh he’ll keep wear-
ing those pants until they drop in

shreds.

The plots are more of a subject
for reflection. He has awakened to

a fact not appreciated by many.
Good stories cost money, but they
can be obtained. There is a cry
that stories cannot be obtained for

comedies. Comedy stories are as

plentiful as “sob drama.” The sad-

dest story can be revamped by a

comedian, such as Langdon, with a

comedy angle which will be as funny
as “Boobs in the Woods.”

If that picture had been destined
for a drama a column might have
been written commenting upon the

plot and motivation in it. A beauti-

ful girl appears with a natural im-

pulse to help the youth who is

threatened by the villian. Lang-

Four-column ad used by the
Rialto, Seattle, advertising Edu-
cational short subjects and a Para-
mount feature in unusually effec-

tive display.

don’s own comic nature saw a place

for fun instead of sincerity by doing
the thing an ordinary young Yankee
would have done—shying at her at-

tentions. But, ever the feminine,

she persists in aiding the down-
trodden. His enemy seeks to do

away with him by getting him into

the log-jam. The girl obtains em-
ployment for him in a rough and
ready restaurant where he finally

thwarts all efforts to persecute him

;

and he kisses the girl.

These plots cost money. Lang-
don knows it. He’s willing to pay
the price because he knows there is

a big return on the investment.
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decade andone-halfago this organization

i£)as established by Watterson R, Rothacker.

^IjlJehave enjoyed these ly industrious years

devoted to making the screen more beautiful.

^^^Je properly appreciate the resultant

associations^ iMJords of commendation and

business ^hich are so satisfying.

We thank you!

Founded 1910
by

Watterson R. Rothacker
Wear Longer

!
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"NEW PICTURES"
SPEEDED AHEAD

T
J| HIS week steps are taken to increase

the service value of the “New Pictures”

department. Henceforth information at

hand will be published without waiting for

the cutters to definitely decide the length

of the finished picture. Cast, story, high-

lights, all permanent data, will be given

as soon as obtained. Footage figures will

be published when footage is determined.

Under this policy it will be possible for

exhibitors to know all about pictures al-

most as soon as the shooting is concluded.

The matter of footage is vital, of course,

but not so vital as a thorough knowledge

of available product. With each publication

of footage figures, date of issue containing

other information will be given.

And next week another improvement in

“New Pictures” will be inaugurated.

Don’t—as the magazines say—miss it

!

AND, SPEAKING
OF FOOTAGE

much use mentioning it, I know,
but it remains an open secret that nine out

of ten pictures are too long. The tenth

one is the five-reel Western that doesn’t

get a downtown run in the big cities but

mops up in the smaller ones. Sometimes I

wonder how great a part in the success of

those pictures is due to their brevity.

RAY LIKED DOUG IN
"INTRODUCE ME"

AY MURRAY, who doesn’t let even

California’s climate keep him out of the

picture houses, writes : “The attraction at

the Criterion theatre, Los Angeles, was
Douglas MacLean in a peppy little comedy,

‘Introduce Me.’ I don’t know whether it

was the soothing music of the overture, the

pleasing ‘Famous Music Master’s Series,’

staged by Harold Horne, the prologue, ‘An

Alpine Dream,’ also staged by Harold

Horne, or the ‘Felix the Cat’ comic—per-

haps it was all of these combined—that

put me in such good humor that I thor-

oughly enjoyed Associated Exhibitors’

clever little comedy.

“The smart manner in which the char-

acters are introduced, the unique building

up of the action and the tremendous

comedy punch near the end, where Mac-

Lean scales a mountain peak when pursued

by a big black bear, had everybody in the

immense West Coast theatre convulsed. It

is a clean-cut, well-staged and well directed

comedy with MacLean, Robert Ober, Anne
Cornwall, Lee Shumway, E. J. Ratcliffe,

and Wade Boteler doing their very best.”

Put the Novelty in

Pictures
Outdoors is calling and, this year,

exhibitors are busying themselves
betimes providing extra reasons why
people should attend the theatre.

Chicago’s downtown theatres are us-

ing a series of special weeks, de-
scribed in another part of this paper,
and the same policy is being followed
elsewhere. They are going to keep
the public in the theatre habit if it is

possible to do so.

I would not feel proud of myself,
were I a producer, upon learning that

these special weeks are not based
upon motion pictures. I would proBt
by the observation and next year I
would provide pictures in themselves
sufficiently novel to hold my public.

The place for the novelty is in the
pictures. It can be put there. Until
it is, showmen are wise in making
use of that which is at hand. And
they deserve great credit for using
additional rather than competitive
material.—T. O. SERVICE.

BOYS, ANITA’S
BACK AGAIN

LIT Anita Stewart in the cast and I

can always find something good in the pic-

ture, and “Baree, Son of Kazan,” is no

exception. But that isn’t the only reason

I enjoyed this Vitagraph offering. There’s

Wolf, the famous war dog, and Donald

Keith, a rising juvenile, of which the

screen has none too many.

This is a story of the Far North, which

always gives the producers occasion for

pictorial beauty in the shots. If I made

any complaint at all of the picture it would

be its length. Cut out some footage and

the story would take on more rapid action.

Of course, that holds true with most of

our present day attractions.

"RAFFLES" IS
HOUSE PETERS

JLX.AFFLES” is back on the screen

again, this time with House Peters as the

master crook. I don’t just recall the orig-

inal in which John Barrymore starred

;

therefore I was not bothered by seeking

to compare the two. That left me in an

enviable position and in a mood to appre-

ciate this Universal picture.

Mystery has its appeal and I fall for it

every time. It’s entertainment to me.

NAZIMOVA’S BETTER
IN THIS PICTURE

AR different from the roles she enact-

ed as the exotic, emotional actress of a

few years ago, Nazimova portrays a ma-
ternal role in “My Son” in a way that

merits much approval.

The story is interesting but could have

been told with less film. At times it tends

towards “preachiness.” In the early part

of the picture far fewer captions were

needed to gain a greater effect. But the

titles are well written (barring the preach-

ing tone), and a few of them are hu-

morous.

The scene in which the mother seeks to

stop her son from eloping with the flapper

and absconding with the diamond necklace

was great. It was great especially when
the mother stopped the elopement by firmly

and humanly flooring the youth by a blow

on the head with the stock of a coal shovel.

The scene is surprising and awesome; and

it gives the plot a novel twist.

It is a good picture and could have been

better with the comedy, which is brought

in early, continued throughout the story.

PLEASE DON’T STEAL
BUSTER’S ROCKSLIDE

MEMORY is a nuisance. All the

while I was watching that screamingly

funny rockslide in Buster Keaton’s “Seven

Chances” I was remembering that it is the

custom to steal good stuff and reflecting

that, even as I laughed, the lesser humor

mills no doubt were grinding out cheap

copies of Buster’s original.

Please don’t do that, fellows. It makes

you look ridiculous.

"MUSIC MASTERS"
A GREAT SERIES

The “Famous Music Masters Series”

referred to in Ray Murray’s letter this

week is a better short subject. I have seen

three of them and they do not become

monotonous. Neither are they too long.

Properly presented, they provide a distinct

change in the trend of auditorium thought

and supply education painlessly.

Good musicians to accompany them are

essential. Done in the correct manner, they

are great.

EVEN MAE
LIKED IT

1~^'>VEN Mae Tinee liked Our Gang’s

“The Mysterious Mystery.” She wrote

about comedies one day last week and this

one led all the rest. This is the second

time this year that Mae has agreed with

me. She’s improving.
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“New Pictures” Index

"New Pictures’’ information pub-
lished in the ten issues preceding this

one is indexed below by title, issue

date and page number.
Breed of the Border Apr. 11-43
Broadway Butterfly, A March 7-59
Bridge of Sighs, The Apr. 18-63
Burning Trail, Thet Apr. 25-53
Champion of Lost Causes March 21-51
Cheaper to Marry March 28-50
Chorus Lady, The Feb. 28-76
Cloud Rider, The March 7-59
Confessions of a Queen Apr. 4-46
Courageous Fool, The March 28-50
Coming Through March 7-60
Daddy’s Gone A-Hunting March 21-52
Dancers, The Feb. 21-51
Dangerous Innocence Apr. 11-43
Declasse Apr. 18-64
Denial, The. Apr. 11-43
Dick Turpin Feb. 28-75
Dressmaker From Paris, The Apr, 11-44
Fifth Avenue Models Feb. 21-51
Folly of Vanity March 7-59
Forbidden Cargo Apr. 25-54
Forty Winks Feb. 28-75
Girl of Gold, The March 21-53
Gold and the Girl Apr. 18-64
Gold and Grit _Apr. 25-54
Golden Bed, The Feb. 21-51
Gold Heels Feb. 21-52
Great Divide, The Feb. 28-75
Goose Hangs High, The Feb, 28-75
Headwinds Apr. 18-65
Heart of a Siren, The -Apr. 4-45
Her Market Value March 21-52
Hunted Woman, The Apr. 18-64
I Want My Man March 21-53
Jimmie’s Millions March 21-51
Knockout Kid, The March 21-52
Last Laugh, The Feb. 21-52
Lady of the Night Apr. 11-43
Loser’s End, The -Apr. 25-53
Lost World, The Feb. 28-76
Love’s Bargain Apr. 4-45
Lying Wives Apr. 4-45
Man in Blue, The Apr. 18-63
Mansion of Aching Hearts, The..Apr. 18-63
Man Without a Country, The....March 14-47
Marriage in Transit Apr. 25-54
Men and Women Apr. 25-53
Midnight Girls, The Apr. 18-65
Midnight Molly March 21-52
Miss Bluebeard Feb. 21-52
Monster, The March 14-48
New Lives for Old March 28-49
Night Ship, The March 7-60
One Way Street Apr. 4-45
One Year to Live March 21-52
On the Threshold March 28-49
On the Go Apr. 18-64
On Thin Ice March 28-50
Pampered Youth Feb. 21-51
Parisian Nights March 21-53
Percy March 14-47
Playing with Souls March 14-48
Quo Vadis March 21-51
Rag Man, The Feb. 21-52
Range Terror, The March 7-60
Re-Creation of Brian Kent, The..Mar. 14-47
Red Blood and Blue March 7-59
Riders of the Purple Sage Apr, 18-65
Right Man, The March 14-48
Roaring Adventure •. Feb. 28-76
Saddle Hawk, The March 28-49
Sally March 28-49
Salome of the Tenements March 28-50
Scar Hanan Apr. 11-44
School for Wives Apr. 25-54
Seven Chances Apr. 4-46
Sky Raider, The Apr. 11-43
Super Speed Feb. 21-52
Tales of a Thousand and One Nights

Apr. 4-46
Taming the West March 14-48
Terror of Pueblo, The Feb. 28-75
That Devil Quemado Apr. 4-45
Thundering Herd, The March 7-59

Too Much Youth. March 14-47

Trail Rider, The March 7-60

Up the Ladder March 7-60

Waking Up the Town Apr. 25-54
Way of a Girl, The Apr. 25-53
Women and Gold Feb. 21-51
Youth and Adventure. March 21-51

Adrian Ned Sparks
Mueva Nick De Ruiz

TYPE: Adventurous, romantic
drama in color.

Story: John Douglas returns to New
York from South America for financial

backing of a mine. He meets the stage
star, Carla, when he attends the theatre
with his friend, Avon, and a young heir-
ess, Sara Deeping. The heiress pledges
financial backing for the mine secretly.
Douglas is in love with Carla. He wishes
to marry her but she is afraid of love
and proposes that they return together
to South America, she to pose as his
“sister.” The plan is accepted. After a
year in South America Carla becomes ill.

Sara has decided to visit Douglas. When
she finds Carla with him she obtains their
promise to return to New York. Their
plan having failed, they return. In New
York Sara successfully intrigues Doug-
las; he believes he loves her. Carla has
found her mother being starred in her
play on Broadway. Jealousy arises be-
tween them. They become co-starred in
another production. Finally the mother
realizes her own wrong; in her awaken-
ing, calls for Douglas. He becomes en-
gaged to Carla when he learns she loves
him. They return to South America with
independent backing.

“His Supreme Moment,’’ a First Na-
tional picture, has Blanche Sweet and
Ronald Colman in important parts.

His Supreme Moment
Distributor

:

First National
Producer: Samuel Goldwyn-George

Fitzmaurice

Length: 6,600 feet

DIRECTOR...GEORGE FITZMAURICE
Author May Edginton
Adaptor Frances Marion

PLAYERS
Carla King Blanche Sweet
John Douglas Ronald Colman
Sara Deeping Jane Winton
Betty King (Carla’s Mother)

Belle Bennett
Harry Avon Cyril Chadwick

My Son
Distributor

:

First National

Producer: Edwin Carewe
Length: 6,500 feet

DIRECTOR EDWIN CAREWE
Author Martha Stanley
Adaptor Martha Stanley
Cameraman L. J. O’Connell

PLAYERS
Anna Sliva Nazimova
Felipe Vargas Ian Keith
Tony, Anna’s Son Jack Pickford
Betty Smith Constance Bennett
Ellery Parker Hobart Bosworth
Captain Joe Bamby Charles Murray
Rosa Pina Mary Akin
Hattie Smith Dot Farley

TYPE : Mother love drama.

HIGHLIGHTS: Nazimova’s por-

NOW BOOKING
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trayal of the mother role. . . . Con-
stance Bennett as a flapper. . . .

Study of village life. . . . Beautiful

scene shots.

Story: Tony, the beloved son of his

Portuguese mother, Anna Silva, allows
his head to be turned in the summer re-

sort colony by Betty Smith, daughter of

a former neighbor now grown wealthy.
She shows him how to become a popular
dancing instructor. Afraid of losing her
he steals to keep up appearances. The
theft is traced to him; but out of respect
for the mother the sheriff gives him a

chance. In this crisis the mother shows
her strength and has her boy kidnapped
and shanghaied for a two years’ trip on
a merchant ship around the world. On
the ship is the girl she wants him to

marry.

Never the Twain Shall
Meet

D istrihutor

:

Metro-Goldwyn
Producer: Cosmopolitan Corporation

Length: (Undetermined)

DIRECTOR MAURICE TOURNEUR
Author Peter B. Kyne
Adaptor Eugene Mullin
Cameramen

Ira Morgan; J. B. Shackelford
Settings Joseph Urban
Film Editor Bonn Hayes

PLAYERS
Tamea Anita Stewart
Dan Pritchard Bert Lytell

M. Mellenger Huntly Gordon
Maisie Justine Johnstone
James Muggridge George Siegmann
Gaston Larrieau Lionel Belmore
Squibbs William Norris
Mrs. Pippy Emily Fitzroy
Julia Florence Turner
Captain Hackett Ernest Butterworth
Sooey Wan James Wang
TYPE : Romantic love drama con-

cerning South Sea maiden who loves

an American.

Story: Tamea, whose mother was
Polynesian and father French, leaves
the island her father governs, and goes
with him to San Francisco to trade.
When they arrive in port the health of-

ficers discover the father is a leper. He
leaps overboard and is drowned. Tamea
is taken to the home of Dan Pritchard,
the junior partner in the firm that knew
her father. With his friend, Mark Mel-
linger, Pritchard tries to show the vis-

itor a good time about town. He is en-
gaged to Maisie Morrison, a society girl.

His affections are drawn to Tamea.
Pritchard follows her when she leaves
hastily for home. She falls violently in

love with him. They are married ac-

Monte Blue and Marie Prevost are fea-
tured in “Kiss Me Again,” Ernst Lu-
bitsch production for Warner Bros.

cording to the native custom. The South
Seas get into his blood and he falls into

moral dissolution. Mark arrives to visit

him. With him is Maisie. He returns
with Maisie and marries her. Mark re-

mains to comfort Tamea.

A Kiss in the Dark
Distributor: Paramount.

Producer: Famous Players-Lasky.

Length: 6 reels.

DIRECTOR FRANK TUTTLE
Author Frederick Lonsdale
Scenarist Townsend Martin
Cameraman Alvin Wyckoff

PLAYERS
Walter Grenham Adolphe Menjou
Janet Livingstone Aileen Pringle
Betty King Lillian Rich
Johnny King Kenneth MacKenna
Dancer Ann Pennington
Chorus Girl Kitty Kelly

TY'PE ; Comedy drama of a gay
lover in many romantic experiences.

Story: Gay philanderer has one flirta-

tion after another. When he really falls

in love with a beautiful young woman
she refuses to take him seriously until

he proves his fidelity by patching up a
quarrel between a married couple, friends
of the lovers.

The Silent Pal
Distributor: Lumas.

Producer: Gotham Productions.

Length: 6 reels.

DIRECTOR HENRY McCARTY
Author Frank Foster Davis
Adaptor Henry McCarty
Cameraman Jack MacKenzie

PLAYERS
“Thunder” By Himself
David Kingston Eddie Phillips

Marjorie Winters Shannon Day
Randall Phillips Colin Kenny
Daniel Winters Willis Marks
Lazarus Charles Mack
Betty Winters Dorothy Seay

TYPE : Melodrama of the sheep

country in which a dog plays a promi-

nent role.

HIGHLIGHTS: Work of Thunder
in saving the life of a small girl. . . .

Appealing ivork of the animal when
plans are being made to dispatch him
as a sheepkiller.

Story: Expelled from college through
a framed charge of theft David is about
to kill himself when he finds the outcast
pup. He takes it with him West. The
dog saves the lives of the two daughters
of the owner of a sheep ranch where
they have stopped. He thus proves his

innocence of being a sheep killer. David
in spite of the villain’s efforts wins the
girl and the mine.

The Charmer
Distributor: Paramount.

Producer: Famous Players-Lasky.

Length: 6,076 feet.

DIRECTOR SIDNEY OLCOTT
Author Henry Baerlein
Scenarist Sada Cowan

PLAYERS
Mariposa Pola Negri
Ralph Bayne Wallace MacDonald
Dan Murray Robert Frazer
Mama Trixie Friganza
Senor Sprott Cesare Gravina
Bertha Sedgwick Gertrude Astor
Mr. Sedgwick Edwards Davis
Mrs. Bayne Mathilda Brundage

TYTE : Romantic drama of a

Spanish maiden, an American, and his

chauffeur.

HIGHLIGHTS: Spanish atmos-
phere and settings. . . . Dancing se-

quence at the cabaret, both in Spain
and America. . . . Acting of Pola.

Story: Spanish dancer is brought to

America after she has met American
tourists. Her interest is centered in

wealthy American and his chauffeur. She
becomes successful in New York and the
wealthy tourists seek her. She learns
that the man is a bounder; but she is

involved in romance with his chauffeur.

Stop Flirting
Distributor: Producers Dist. Corp.

Producer: Christie.

Length: (Undetermined).

DIRECTOR SCOTT SIDNEY
Author Fred Jackson

PLAYERS
Perry Reynolds John T. Murray
Vivian Marsden, his fiancee

Wanda Hawley
Geoffrey Dangerfleld Hallam Cooley
Marjorie Leeds, Perry’s ward

Ethel Shannon
Suzanne Vera Steadman
Count Spinagio Jimmie Adams

NOW BOOKING
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Butler Jack Duffy
Teddy Jimmie Harrison
Bobby Anderson, aviator David James

TYPE : Romantic comedy drama set

in England.

Story: Perry, deeply devoted to Vivian,

tries to get her to marry him and stop

flirting. His friend, Geoff, thinks it would
help to have him disappear for a while.

One of the house party guests is to start

a cross-Atlantic trip in the air. He ar-

ranges to have a letter dropped saying
that Perry, heartbroken, had gone on the
trip in the plane. The plan is tried. News
comes of the sinking of the plane in the
ocean. Vivian is frantic. Perry is hiding
in the basement. She later hears his

voice downstairs. She makes believe that
she is now to take advantage of his

death and enjoy life. Perry reappears
with a gun in his hand. About to point

it on himself. Vivian seizes him in her
arms and kisses him.

The Spaniard
Distributor: Paramount.

Producer: Famous Players-Lasky.

Length: 6,676 feet.

DIRECTOR RAOUL WALSH
Authoress Juanita Savage
Scenarist J. T. O’Donohoe
Cameraman Victor Milner

PLAYERS
Don Pedro de Barrego

Ricardo Cortez
Dolores Annesley Jetta Goudal
Gomez Noah Beery
Senora de la Carta....Mathilda Brundage
Count de Albaveque Renzo De Gardi
Maria Emily Fitzroy
Manuel... Bernard Seigel
Consuelo Florence Renart

TYPE : Romantic drama of Spain
consisting of bull fights, bandits, and
lovemaking in a grandee’s castle.

HIGHLIGHTS: Bull fights. . . .

Attempt of Gomez to aid the girl in

escape. . . . Girl’s chase across the

country. . . . Battle in bandits’ head-
quarters.

Story: In England Don Pedro deter-
mines to win Dolores. She visits a bull
fight in Spain and discovers that the hero
is Don Pedro. Afterwards in a storm
she seeks refuge in a mountain castle.

She is held prisoner by Don Pedro. His
valet, Gomez, tries to win her by aiding
her escape. In her escape she is thrown
from her horse and injured. Don Pedro
rescues her from Gomez and wins her
love. He turns out to be a grandee of
Spain.

The A wful Truth
Distributor

:

Producers’ Dist. Corp.

Producer: Peninsula Studios, Inc.

Length: (Undetermined).

DIRECTOR PAUL POWELL
Author Arthur Richman
Adaptor Elmer Harris

PLAYERS
Lucy Satterly Agnes Ayres
Norman Satterly Warner Baxter
Kempster Phillips Smalley
Danny Leeson Raymond Lowneiy
Josephine Winnifred Bryson
Mrs. Leeson Carrie Clarke Ward
TYPE : Domestic comedy drama.
Story: Lucy Satterly, suspecting her

husband, Norman, of indiscretions of
which he is not guilty, secures a divorce.
Norman loves her, she knows, and she
loves him too. Interim, he has found his
bride on the fire escape in her night
clothes with a wealthy old bachelor who

“Why Hesitate.’’ It looks as if Neal
Burns should hesitate in the top pic-

ture and didn’t in the other. It’s an
Educational-Christie comedy.

is known to be infatuated with Lucy. He
takes the scene as a shock, not waiting
to learn the truth: that a fire has forced
her to seek shelter on the fire escape.
Lucy, unhappy, has been asked to marry
Danny, a callow youth with a fortune.
She becomes engaged to him but his
“curious” aunt determines to air the
scandal surrounding this divorcee. Lucy
must make it appear that nothing stands
between Norman and her; in order that
the aunt will not believe there was a
scandal. She asks Norman to the winter
resort w'here they are spending the
months. He comes out of courtesy. To
carry out the plan they join as a team
on a toboggan race. The toboggan up-
sets sending both into the snow wrapped
in each other’s arms. The warm embrace
has shown Norman the “awful truth”

—

that both had been faithful until the last

in their marriage.

The Boomerang
Distributor: B. P. Schulberg
Producer: B. P. Schulberg

Length: 6,714 feet

DIRECTOR LOUIS GASNIER
Authors . Winchell Smith; Victor Mapes
Adaptor John Goodrich
Cameraman Joseph Goodrich

PLAYERS
Virginia Velva Anita Stewart
Dr. Gerald Sumner Bert Lytell
Budd Woodridge Donald Keith
Poulet Arthur Edmund Carew
Grace Tyler Mary McAllister
Preston Dewitt Philo McCollough
Bert Hanks Ned A. Sparks
Gordon Winter Hall

TYPE : Romantic comedy drama
about a doctor of psycho-analysis.

Story: Doctor Sumner, a love expert,
engages Virginia as a trained nurse. She
has been a clairvoyant. Poulet, her bally-

hooer, plans to make a fortune by induc-
ing her to pose as the long lost niece of
Frederick Gordon, a wealthy broker. De-
witt, the lawyer of Gordon, learns that
Virginia is actually the lost niece. He
attempts to become engaged to her.

Failing, he tries to kidnap her. As the
abductors try, to get away they are over-
powered by two other roughly dressed
men. She is thrown into the waiting car
where the young doctor awaits her. The
car soon comes to a halt in the country
when the bandits level guns at the
couple in the back seat and order, “Kiss
her. Kiss him.” One bandit, unmasked,
proves to be old Gordon. He had known
who she was all the time.

Anything Once
Distributor

:

Classplay Pictures Corp.

Producer: Jack Weinberg and Harry
Arias

Length: 4,920 feet

DIRECTOR JAMES McHENRY
Author Nate H. Edwards
Adaptor Harry Chandlee
Cameraman Charles Murphy
Subtitles Harry Chandlee

PLAYERS
David Marvin (U. S. Sailor)

Harold Austin
Dorothy Nixon Gladys Walton
Mr. Nixon Tully Marshall
Mrs. Nixon Mathilde Brundage
The bogus Duke Francis McDonald
Arko, the famous police dog

By Himself
TYPE : Light comedy romance with

dog enacting important role.

HIGHLIGHTS: Fight between

bogus duke and ex-sailor. . . . Dis-

ruption of the household when Dor-
othy walks in her sleep and frustrates

a plan of theft. . . . Battle with

the dog.

Story: David Marven, adventurer,

meets Nixon who sees in him an oppor-
tunity to rid his daughter of the bogus
duke. The duke, to cause disfavor toward
Marven, places the jewels on Marven’s
person. Dorothy saves the situation.

NOW BOOKING
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The Crowded Hour
Distributor: Paramount.

Producer: Famous Players-Lasky.

Length: 6,558 feet.

DIRECTOR E. MASON HOPPER
Authors

Channing Pollick; Edgar Selwyn
Scenarist John Russell
Cameraman T. Roy Hunt

PLAYERS
Peggy Laurence Bebe Daniels
Rich Broker Kenneth Harlan
His Wife Helen Lee Worthington
Peggy’s Pal T. Roy Barnes
Harlan’s friend Frank Morgan

TYPE : Fast moving love drama of

“the Bowery” ;
with war scenes deeply

involved in the plot.

HIGHLIGHTS: Scene where Bebe
and Barnes entertain doughboys in

France. . . . Bebe teaching French
children “Hail, Hail, the Gang’s All

Here.” . . . Bebe, blinded, discovers

she and her nurse, love the same man.

Story: Bebe and her pal, Barnes, are
doing an act in “The Follies” when Har-
lan sees her and falls in love with her
despite the fact that he is married. War
comes; Bebe and her partner become
“Y” entertainers in France. She meets
Harlan. Latter heroically starts for an
ammunition dump, planning to destroy it

before Germans reach it. Bebe is on a
switchboard when she finds it a question
of saving her lover, Harlan, or a regi-

ment of French soldiers. She plugs the
wire which saves the latter. Harlan is

captured. Bebe is blinded by an attack.

Her nurse is Harlan’s wife. She stoically
resolves to forget Harlan and make
amends with her partner, Barnes.

Any Woman
Distributor: Paramount.

Producer: Famous Players-Lasky.
Length: (Undetermined).

DIRECTOR HENRY KING
Author Arthur Somers Roche
Scenarists.Beatrice Van; Jules Furthman

PLAYERS
Mary Bennett Alice Terry
Tom Harrison Ernest Gillen
Thelma Hamilton

Thelma Morgan Converse
Arthur Phillips Henry Kolker
John Rand Lawson Butt
William Bennett James Neil
Mrs. Hamilton Evelyn Sherman
Robert Hamilton George Periolat

TYPE: Society girl is forced to
seek her own living when her father’s
fortune fails. Romantic drama.

HIGHLIGHTS: Courtroom scene.

Story: When Mary Bennett returns she
finds her father ill and without funds.
She immediately goes to work for Butt
and Kolker. She grows friendly with
Butt; Kolker is jealous. Both are mar-
ried men. Gillen, young friend of her
father, loves her. He sails for Europe.
While there she becomes innocently com-
promised with Butt. His wife names her
as co-respondent in divorce suit. After
the divorce Butt proposes and is refused.
Gillen returns. Writes to Mary that he
is sailing for Honolulu; wishes her happi-
ness. She races to the boat and tells him
she is going with him on a honeymoon
trip.

Galloping Vengeance
Distributor

:

F. B. O.

Producer: F. B. 0.

Length: 5 reels.

DIRECTOR..WILLIAM JAMES CRAFT
Author William Lester
Cameraman Art Reeves

PLAYERS
Tom Harding Bob Custer
Beth Reeves Mary Beth Milford
Jack Reeves Ralph McCullough
Little Wolf Dorothy Ponedel
Crow Granby David Dunbar
TYPE : Western melodrama deal-

ing with the adventures of a Texan
ranger.

HIGHLIGHTS : Rescue of Beth
from the jut of rock far down the
side of the mountain. . . . Flood
scene and rescue of the girl. . . .

Fights between Harding and Grandby.
. . . Suspense in the scenes in which
the girl seeks to save brother. . . .

Western backgrounds.

Story: Tom Harding, Texas ranger, is

assigned to find an Indian chief kid-
napped by Granby and his gang, who
seek valuable oil land. Jack Reeves,
brother of Beth, with whom Tom is in
love, becomes mixed up with Granby.
During a fight a man is killed and Jack
is made to believe he killed the man.
Later Tom finds the chief, forces Granby
to confess the murder and rescues Beth
from a torrent caused when one of
Granby’s gang dynamites the dam.

Hal Roach
presents

Harold
Lloyd

in

NoworNever
First oF the Fhpular Demand Series

C Re-issueci)

Already proven by many big first run

houses to be as big an attraction as the

biggest new features on the market.

Associated Exhibitors
Pliysical Distributors Pathe' Exclun^ Inc Foreign Representative Sidney tarrett
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KINOGRAMS No. 5074: New York, Record
throngs out for Easter parades.—^Cardington,

Eng., Big British airship takes trial flight.

—

Boston, Munn warms up in wrestling match.

—

New York, Roosevelts off to hunt strange

beasts.—Newark, N. J., Dog show for real live

mutts.—Beverly Hills, Cal., Doug and Mary
celebrate wooden anniversary.—Paris, Students
strike.

KINOGRAMS No. 5075: Washington, D. C,
President-elect Machado arrives from Cuba.

—

Chicago, Ford’s all metal flier arrives with half

ton of freight.—Hollywood, 75,000 greet the
dawn, Easter morning.—Gilbert, Nev., Gold rush
town springs up over night.

FOX NEWS No. 56: San Francisco, 10,000
sailors march before leaving for Hawaii.—Berlin,

Von Hindenberg named for presidency race.

—

Cairo, Egypt, New Parliament opens.—-Faraway
Farms, Ky., Man-o’-War has eighth birthday.

—

New York, Gov. Smith receives hat from "Tom
Mix.—New York, Babe Ruth stricken.—Charles-
ton, S. C., Easter finds gardens abloorn.—Miller

Field, N. Y., Tanks make vigorous raid in air

bombardment.

FOX NEWS No. 57: New York, Nation ob-
serves Easter Sunday.—Charleston, S. C., Prince
de Polignac reviews citadel cadets.—yRome, Holy
Year throng pays homage at Vatican.—Miami,
Tornado hits outskirts of the city.—Amherst,
Mass., Students take course in art of sheep
shearing.—Paris, 6,000 students strike in protest

to removal of professor.—England, Big dirigible

embarks on trial flight.

INTERNATIONAL NEWS No. 33: New
York, New Spring modes displayed in Easter
parades.—New York, Roosvelts depart for Asiatic

trip.—New York, Jungle visitor arrives at zoo.

—

Paris, Boys go on strike.-—San Diego, Cal., Many
riders thrown in dangerous hill climb.—Norfolk,

Eng., Britain’s greatest dirigible anchored after

test flight.—New York, Baseball opening.

INTERNATIONAL NEWS No. 34: St.

Louis, Sinners seek salvation as river gets

warmer.—My Lady’s Manor, Md., Society riders

stage steeplechase thriller.—Washington, D. C.,

Gen. Machado, Cuban president elect, visits U. S.

—Land’s End, Cornwall, Eng. (Exclusive) Reach
isolated lighthouse long cut off by winter storms.

—Mitchell Field, L. I., Reserve fliers learn how
to skim Manhattan spires.

Cleary Resigns Post
as Treasurer of U. A,;

Is Silent About Plans
(^Special to Exhibitors Herald)

NEW YORK, April 21.—Maurice C.

Cleary has resigned as secretary of the

United Artists Corporation, effective to-

morrow.
Mr. Cleary, who went to the corporation

three years ago from the Merrill Lynch
company. Wall Street bankers, as business

manager for Mary Pickford and Douglas
Fairbanks, has been treasurer for 15

months, as well as member of the board.

He is known in aviation circles as com-
manding officer of Mitchel Field, L. I., in

1918, and was elected directing governor
of the Aero Club of America in 1922. He
is only 30 years old.

Mr. Cleary has not announced his future

affiliations.

Schulberg Names
Gasnier to Make
^*The Plastic Age^*
NEW YORK, April 21.—Louis J. Gas-

nier has been awarded production of “The
Plastic Age,” from Percy Marks’ novel,

purchased by B. P. Schulberg Productions,

Inc.

The Publishers Association in 1924 placed

“The Plastic Age” first on the best sellers

list for eight consecutive months, and its

sale is said already to have reached 100,000

copies. Through syndication the novel also

has been published in the New York Even-
ing Journal and arrangements are said to

have been completed for publication in

papers of 12 other cities to reach 3,000,000
population.

“We have never had a story that ap-
proached ‘The Plastic Age’ in importance,”
Mr. Schulberg said. “Its exploitation pos-
sibilities surpass any story that will be
filmed next year. Backing up this asset

are real plot values. Its background is an
American college but it is not the conven-
tional college story. Its film treatment will

be box office from the word go.”

Mr. Schulberg’s productions next year
will also include “Shenandoah,” Wallace
Irwin’s “Lew Tyler’s Wives” and “With
This Ring,” by Fanny Heaslip Lea.

H. P. Zapp Joins Pio.-Dis.-Co.
NEW YORK.—Henry P. Zapp has been ap-

pointed special home representative in the cen-
tral division for Producers Distributing Corpora-
tion.

Hal Roach presents

Harold
Lloyd

Now ORNever

Award Waits Writer
of Verse for Song

(Special to Exhibitors Herald)

NEW YORK, April 21.—Calling Miss
W. K. Muse ! Vitagraph announces an
award will be given to the person writing
the best second verse for a song composed
by Jimmy Clark, whose “If Someone Be-
neath the Sun Would Build a School for

Wives” is said to have been inspired by
the Picture, “School for Wives.”

Albert Warner to Wed
(Special to Exhibitors Herald)

NEW YORK, April 21.—Albert War-
ner of Warner Brothers is to marry Mrs.
Bessie Segal in May. Mrs. Segal is the
daughter of Moe Levy.

NOW BOOKING
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**William Teir^ Booked
at Cameo After Close

of ^^CharUys Aunr
(Special to Exhibitors Herald)

NEW YORK, April 21.
—“William

Tell,” the screen version of Switzerland’s
great patriotic story, which Emil Harder
spent 15 months making in the Swiss
Alps, is booked to follow “Charlie’s

Aunt” into the Cameo theatre. When
this will be is problematical as the

Christie film is still playing to big busi-

ness and may remain several weeks.

The historical romance, the back-

ground of Erederick Von Schiller’s story,

is the story of the fight for independence
by the people of the world. Mr. Har-

der’s company is the first to go to Switz-
erland to make “William Tell” because
of opposition offered by the Swiss gov-
ernment. Every effort has been directed

at an adaptation true to the famous
stories of William Tell which have cir-

culated in school rooms of this country.

Pains were taken to make the William
Tell of the film a true reproduction. Mr.
Harder obtained co-operation of the

Swiss nation and the historical museums
of Switzerland, Germany, Erance and
Italy.

The director gave a showing of “Wil-
liam Tell” in the mansion of President
E. Chuard, who cabled his gratitude to

Marc Peter. Swiss ambassador at Wash-
ington, who had aided in the negotia-

tions for making the picture.
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Parliament Receives
Tom Mix; Chats upon

Political Subjects
(Special to Exhibitors Herald)

LONDON, April 14.—Tom Mix and
Tony, his wonder horse, arrived here today.
His wide sombrero has aroused as much
curiosity as any part of his makeup.

Upon his arrival he was received by
Parliament where he chatted with British
statesmen, commenting upon various
political events current in England and also
commenting upon political feeling in

America.

While he remains here, up to April 20,

when he will go to Paris, England is cele-

brating Tom Mix week. Alany large mo-
tion picture houses are running Mix pic-

tures with exploitation based upon his
visit.

Hollywood Studios Get
$100,000 Improvement

(Special to Exhibitors Herald)

HOLLYWOOD, April 21.—With $100,-

000 in improvements under way at the
Hollywood Studios, the announced program
calls for a new office building to house the
Hunt Stromberg executive and production
offices beside the West coast offices of
Producers Distributing Corporation, and a
preview theatre. Work has begun on an
administration structure and a preview
theatre for Harold Lloyd Corporation. A
new carpenter shop and lumber mill and
paint shop are nearly ready, in addition
to a powerhouse.

A three story property building has been
ordered and an enclosed double handball
court is being built for the Harold Lloyd
concern.

Exhibitors to Rebuild
After Tornado Havoc

(Special to Exhibitors Herald)

ST. LOUIS, MO., April 21.—With im-
provement shown the last week in many of
the towns struck by the tornado, it is

believed all destroyed theatres will be re-

constructed as quickly as insurance adjust-
ments are made and conditions warrant.
C. D. Hill, president of the St. Louis Film
Board of Trade, who returned from South-
ern Illinois, still has some records to be
checked in before sending his official report
to Will Hays.

Unofficially it can be said his findings

revealed conditions about as reported by
Exhibitors Herald, and he will recom-
mend every assistance possible be given
exhibitors.

DeMille to Star Joy
in First for Pro-Dis-Co.

(Special to Exhibitors Herald)

HOLLYWOOD, April 21.—Cecil B.
DeMille’s first offering under his new ar-

rangement with Producers’ Distributing
Corporation will be “Hell’s Highroad,”
starring Beatrice Joy. The first picture

made under his personal supervision and
direction will be “The Road to Yesterday,”
which will be started June 15. Jeanie Mc-
Pherson, author of “The Ten Command-
ments,” and Beulah Marie Dix are col-

laborating on the scenario.

Hosts Condole Weil
(Special to Exhibitors Herald)

NEW YORK, April 21.—A great wave
of sympathy has been extended by mem-
bers of the film industry to Joe Weil, Uni-
versal publicity man, whose father died

last week. Martin Weil, the elder, had
been an invalid many months.
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Albany, N. Y.—The latest acquisition

for the F. B. O. forces here is 0. B.

Hullinger, who hails from Chicago, and
has taken Ed Lewin’s place as salesman
. . . Harry Berinstein of Elmira, head
of the Berinstein circuit of a half dozen
or so houses, is in Albany this week and
will renew the lease of the Van Curler in

Schenectady for four more years. . .

George Roberts, manager of the Colonial

in Albany, declares pictures will prevail

throughout the summer and there is no
intention of going over to stock. . . E.

J. Wolfe, a well known exhibitor in Low-
ville, breeds Great Dane dogs and is plan-

ning to ship some puppies to the south and
west soon. His dogs were prize winners
at the New York show. . . The Colum-
bia, in Rensselaer, reopened as one of the

Rose chain. , . Vic Bendell, former
salesman for the local Universal exchange,

is now selling bonds around Albany. . .

Someone was unkind enough to say H. C.

Bissell of the Universal exchange in Al-

bany was hiding behind the bushes, and
then went on to explain he was growing
a brand new mustache. . . Uly S. Hill,

managing-director of the Mark Strand in

Albany and two houses in Troy, confesses

to being an ardent trout fisherman, but

thus far hasn’t ventured out along any
of the nearby streams. . . Clyde Allen

of Antwerp dropped in at several places

along Film Row and also visited head-
quarters of the Albany Zone Committee,
where he stated his intentions of becom-
ing a member. Mr. Allen not only runs

the theatre in Antwerp, but also sells

cheese. . . Thomas H. Mart ell, who
books pictures for the United States Army
motion picture service, was in Albany ar-

ranging for pictures which will be shown
this summer at the citizens’ training camp
at Plattsburg. . . The Grand, in Water-
vliet, was closed a portion of last week,
owing to the death of Mrs. Tetrault. . .

T. W. Thornton of Saugerties was along
Film Row. . . Louis Buettner is busy
these days looking after removal of debris

of the burned Mechanicville Opera House,
and came out with the statement the house
will be rebuilt this summer. . . Herman
Stern, manager for F. B. O. in Albany, is

planning a trade showing soon at either

the Albany or Grand theatre. . . Jacob
Tremper of Rhinebeck forgot all about
being an exhibitor last week, but he had
good reason for he grows violets and
couldn’t supply the demand. . . Pete
Cooper, former manager of the American
Releasing Corporation branch in Albany,
was in town as the representative of a

transparent advertising service. . . B. M.
Grijfing, who runs Lyceum theatre at Red
Hook, maintains a five-piece orchestra, al-

though the village has less than 1,000 in-

habitants. . . S. P. Farber of Continen-
tal Screen Service Corporation of New

Salt Lake City

First Runs
(Week beginning April 5)

AMERICAN : “Riders of the Purple Sage”,
Fox; “Newspaper Fun”, F» B, O,; Inter-

national News.
KINEMA: “White Man”, Sckulberg; “Mys-

terious Stranger”, Fox; International
News.

ORPHEUM : “Welcome Stranger”, Produc-
ers Distributing Corporation.

PANTACES : “The Ragman”, Metro-Gold-
wyn,

PARAMOUNT EMPRESS: “Dressmaker from
Paris”, Paramount; “Fire 1 Ready”,
F. B. O,; Pathe News.

VICTORY : **Lcarning to Love”, First Na-
tional; “One Spooky Night”, Pathe;
Pathe News.

York, was along the Row last week. . .

Walton and Adams, running the Happy
Hour in Lake Placid, are having their pro-
jection machine overhauled. . . Pat
Casey of United Booking Offices in New
York was in Hudson Falls checking up
on the theatre run there by Cohoes Amuse-
ment Company, and a report the New York
concern might take over the house was not
denied by officers of the Cohoes company.

EXCHMGt
PLACE
CALT LAKE CITY, UTAH—Samuel

Henley, Universal branch manager, will

return this week after giving the state

of Idaho the once-over. . . Paul Koh-
ner, personal representative for Carl
Laemmle, Universal chief, has gone toL. A.
. . . L. T. Fiddler, representative of
Warner Brothers, opened a local exchange
for that company on Second South street,

locating in the same quarters as the Edu-
cational offices. He stepped right out this

week for a hop to Denver. . . Joe Solo-
mon was put on the road for Warner
Brothers, covering the entire state of Utah,

this being the only section under the jur-

isdiction of the new office. . .C. E. "Doc”
Holah, guiding genius of the local Fox ex-
change, is off for Universal City to start

preparations pronto for his “See America
First” caravan, which consists of a spe-
cially constructed auto and elaborate trail-

er. This unit will cover the country, later

going to Europe, making motion pictures
of cities for Carl Laemmle. “Doc” made
a host of friends here by his genial per-
sonality and inspired genius, and the en-
tire list wish him much success. . . Art
Schayer, local boy who received his film

training through the salesman route, has
been appointed manager of the Fox office.

He has made many friends in this territory

and his choice is a popular one. He just
returned from Boise, where he supervised
a special showing for rail officials of the
Fox production, “The Iron Horse,” as part
of the celebration ushering in the main line

of the Li. P. system to Boise. Schayer
leaves for New York this week to attend
the convention. . . George L. Cloward,
Metro-Goldwyn manager, will bound off to

New York next week to attend the first

national convention since the merger. . .

E. E. Harris has been added to the sales

force of the local M-G office, having been
assigned to the Montana territory. . .

Under the direction of Weir Cassidy, newly
appointed manager of American theatre,

a thorough painting and redecorating is

being given the house. The projection
room has been overhauled, giving 100 per
cent operation. . . Ered Dahnken, presi-

dent of American Theatre Company, own-
ers of the local house, is here for a few
days from his headquarters in San Fran-
cisco. . . H. W. Braly, formerly mana-
ger of the local Famous exchange, has been
transferred to Denver, where he will act

in the same capacity. . . He is suc-

ceeded here by A. G. Pickett, formerly
salesman for Famous in Frisco. . .

Carl Porter, manager of Victory theatre,

invited to attend the Paramount conven-
tion April 23, is on his way. . . . Louis
Marcus, division manager for Famous, has

returned from Denver. . . Vete Stewart,

who has been short subject salesman for

local Pathe for years, resigned last week
to go on the road for United Artists. . .

NOW BOOKING

HARRY
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Charles Hamel succeeds Stewart at Pathe.
He was formerly with First National. . .

R. S. Stackhouse, Vitagraph manager, re-

turned from two weeks in Montana. . .

Jack Connors is selling in Idaho for

United Artists. . . L. W. Weir, division

manager for Producers Distributing Cor-
poration, returned to San Francisco after

a conference with C. F. Parr, local mana-
ger. . . Parr left Thursday for the high

spots of Idaho and Wyoming. . . Elmin
Pack has been elevated from booker at

the Preferred Independent exchange, to'

salesman, covering Utah. . . H. A.
Stone, owner of the McGill at McGill, Ne-
vada, was on the place this week. . . E.

M. Gibson, former salesman in Idaho for

F. B. O., has been promoted to assistant

office manager. . . James R. Keitz,

Greater Features manager, leaves for a

swing over the territory this week. He
is elated over the splendid new lineup of

productions that he has, expecting them to

go over big.

W « K
QAN FRANCISCO, CALIF.—During

the 10 days the U. S. Fleet of 40,-

000 men was in San Francisco’s harbor,

the motion picture theatres entertained the

sailors and their wives. Beatty’s Casino

set aside a portion of its house for three

nights and the Granada, Imperial, Califor-

nia and Portola admitted all men free be-

tween 12 ;30 and 2 :30 P. M. for five days
. . . Wharton Film Classics, Inc., has
selected Sacramento for a studio and as

the center for a group of service studios

in Truckee, Sonora and Santa Cruz. Pro-
duction will start early in May, according
to Theodore Wharton, Hollywood pro-
ducer, who will be general manager. . .

Eugene L. Perry, Jr., 4-year-old son of

Eugene L. Perry, manager of Union
Square theatre, recently fell off his tricycle

and cut his chin. After the wound had
been sewed up he laughed and asked

:

“How do they look?” Undoubtedly
Eugene obtained his nerve from his father,

for it takes nerve as well as ability to

manage a big motion picture house. . .

G. E. Rust will shortly reopen Georgetown
theatre. . . “The Last Laugh,” which
began at Union Square theatre April 11,

caused much comment when Walter Ba-
riisch, publicity director, invited many hun-
dred prominent citizens to review it and
cards were given them on which to ex-
press opinions. Practically everyone fa-

vored it. . . Eugene L. Perry, manager
of Union Square theatre, has stated that

with the finish of the “Last Laugh,” five

Sem Freoicisco

First Runs
(Week beginniriQ April 11)

CALIFORNIA: “Dressmaker from Paris,”
Parnmount.

IMPERIAL: “Quo Vadis”, First National.
GRANADA: “Too Many Kisses*’, Paramount.
UNION SQUARE: “The Last Laugh”,

Universal.
LOEW'S WARFIELD : “Sally”, First National.
CAMEO : “Ports of Call”, Fox.
STRAND : “Curlytop*’, Fox.
BEATTY'S CASINO : “One Year to Live”,

First National.
EGYPTIAN AND AZTEC: “The Monster”,

MetrO’Goldwyn.

acts of vaudeville will be added to the first

run motion picture program. . . Local
manager, C. A. Nathan, of Universal, an-
nounced seven more theatre managers have
purchased the “White List.” This includes

owners of two circuits. . . J. A. McEn-
iry of Solano recently paid his respects on
the Row. . . Local theatres throughout
the city, in most cases, remained closed

until 3 p. m. in observance of the Good
Friday movement. For many years the

local managers have co-operated on this

day with the churches, and the first per-

formance usually begins at 3:15. . .

Harry Fontana, owner of Glade theatre at

Lindsay, was on the Row and closed some
contracts with Salesmanager Patridge of

Paramount. . . A. G. Piggott, salesman
for Paramount pictures and working out

of the San Francisco office for the past

18 months, has been promoted to branch
manager at Salt Lake City. Piggott was
well liked in this city and first entered the

local office from Los Angeles as an exploi-

tation man. It is considered certain he

will make more than good in his position

. . . You may stop a show, but not love.

Herbert Harris, manager of Century thea-

tre, Oakland, and son of Manager Harris
of Ackerman & Harris, recently was mar-
ried in San Francisco, and his happiness
seems to grow every day, which is proof
this is a real love affair. . . Announce-
ment has just been made_that the Univer-
sal picture, “Phantom of the Opera,” will

soon open at Curran theatre, and the tick-

ets will sell for $1.50. . . F. E. Benson,
local manager of United Artists, has been
appointed Los Angeles manager, and W. S.

Rand, former manager of the Los Angeles
branch, has become manager of the local

branch. Both managers are popular and
know their business. . . Fred Wolden-

berg, popular salesman for All Star, work-
ing out of the San Francisco office, has
left for a few weeks in the Sacramento
and San Joaquin Valley districts. He’ll

make good. . . Legal obstacles to con-

struction of the new Pantages theatre at

Hyde, Market and Fulton streets were
swept away when Judge W. P. Johnson
dissolved an order restraining Alexander
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Pantages and W. B. Wagnon, owner of the
site, from building. Sol Levis had obtained
a lease on 20 feet of the Market street
frontage prior to the leasing to Pantages
of the twenty-foot piece and a large lot

adjoining. He sought to compel Wagnon
to carry out the prior lease contract, but
the judge held it was not part of a court’s
duty to supervise construction to make
certain that terms of a contract were being
carried out. Whether damage was caused
to Levis remains to be decided later.

% ^
T NDIANAPOLIS, IND.—While Indi-
J- ana’s legislature took no action regard-
ing Sunday closing, it appears the issue

will be fought out at the primaries of sev-
eral cities in the state. In Kokomo an
ordinance is expected calling for revoca-
tion of licenses in case of Sunday oper-
ation, if a favorable council is chosen. . .

Film Booking Offices of America, Inc.,

(Delaware corporation), has changed the
name of the agent for process from H. H.
Hull to Robert W. McBride, State Life
building, Indianapolis. . . Kretghbaum
Brothers, Inc., Rochester, has been incor-

porated with a capital stock of $40,000 to

deal in motion pictures and theatrical per-

formances. The directors are Charles F.,

H. Lisle, Mattie W. and Ruth E. Kreigh-
baum. . . Billy Conners, popular mana-
ger of Marion, Ind., theatres, has at last

entered the political field. No one thought
Billy ever would do it, as he already has
enough work for 16 men, but he recently
threw his fedora in the ring for council-

man-at-Iarge on the republican ticket. . .

Billy, by the way, is dolling up the Royal
Grand. It is said he will transfer the
popular priced programs to the Luna-Lite
and make the Royal Grand one of the two
major theatres, with new entrance, gallery,

furnishings, machines and screen. . . .

Wood theatre Kokomo, Ind., opened
April 14, is one of the finest of its type
in the state and will be a credit to Kokomo.
It has a large electric sign of improved
design which will considerably brighten the

south side of the public square. The
quarters have been specially remodeled with
all fittings embodying the latest in the

amusement line. Plans were drawn by
Miss Marne Wood, whose experience in the

theatre business includes 11 years as owner
of the Pictureland, which was wiped out by
fire in 1923. Previously she operated the

Star in partnership with her sister, Mrs.
Etta Albaugh-Silk, for several years.

Hammond, Ind., theatrical inter-

ests, it is rumored, have signed a lease

for operation of Christmas theatre, now
under construction at South Bend, Ind.

CT. LOUIS, MO.—Voters of Blooming-
ton. 111., re-elected Mayor Frank H.

Blose (Republican), who ran on an anti-

Sunday show platform. .. 0. F. Les-
sing, formerly with Metro-Goldwyn, but

now working for Jack Weil Productions,
has taken on a line of general insurance

and is getting the boys along Picture Row
to put their John Henrys on the dotted

line. . . Fred L. Cormvell, owner of

Delmonte theatre, St. Louis, has signed a
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contract for many prominent Paramount
pictures, including “Worldly Goods,” “The
Contraband,” “Salome of the Tenements”
and “Tomorrow’s Love.’ ’.

. . The 1925

motion picture baseball season got under
way when Liberty Music Hall team defeat-

ed Missouri theatre outfit at Fairground
Park, score, 8 to 3. . . All prominent down-
town motion picture theatres were used
for Good Friday churcho services. . .

Johnny Noehrn, formerly booker for the

St. Louis Film Exchange, and Fred Was-
gein have joined the sales staff of the local

Pathe exchange, succeeding Wallace Akin
and D. E. Boswell, resigned. Noehrn will

travel Illinois, while Wasgein will make
Southern Missouri. . . Missouri theatre

has booked “Sunken Silver,” the new Pathe
serial. This is the fourth consecutive
Pathe serial set in by the big Paramount
first run house. . . Mike Dunn has been
called off the road by Harry Hynes of St.

Louis Film Exchange to fill the booking
job made vacant by resignation of Johnny
Noehrn. . . Missouri theatre, Ste. Gene-
vieve, Mo., has been taken over by Martin
W. Operle. . . Victory theatre, Farm-
ersville. 111., has reopened, while the Rex,
Pittsburgh, 111., has closed. . . Denny’s
Bijou, Carrollton, 111., will be closed April

27 to May 2 for redecorating. . . Lee
Turner, manager of Strand theatre, Eldo-
rado, 111., died April 6. . . Boh Cluster

of Johnston City, 111., has purchased a
beautiful home in Benton, 111. . . The
father of Bill Keigley, manager of the

Reed, Yemm & Hayes houses in Benton,

111., is seriously ill in the hospital at Du-
quoin. 111. . . Managers of many inde-

pendent exchanges of St. Louis will attend

the national convention of independents in

Milwaukee, Wis., next month. . . Jack Un-
derwood of Enterprise made a successful

sales trip through the closein Illinois towns
. . . Visitors seen along Picture Row includ-

ed: Mrs. C. E. Billy, Hannibal, Mo.; Tom
Reed, Duquoin, 111. ;

Mrs. I. W. Rogers,
Cairo, III; Bob Cluster, Johnston City, 111.;

John Pratt, Fulton, Mo.
;

J . W. Cotter,

Fourth Street theatre, Moberly, Mo.

;

Buddy Paul, Grand, Mexico, Mo.
;
Oscar

Wesley, Gillespie, 111.
;
H. Roman, Benld,

111.; J. W. Moore, Pastime, Canalou, Mo.;
Joe Hewitt, Robinson, 111. ;

Henry Iniming,
Newton, 111.; Frank S. Russell, Shelbyville,

111., and Jim Reilly, Alton, 111.

p) ENVER, COL.—Harry Nolan, district

supervisor for Associated First Na-
tional pictures, is making an extended visit

in Salt Lake City. Mr. Nolan will return
to Denver next week, and immediately
leave for Chicago and New York City

. . . Theatres in Denver report Holy
Week business exceptionally good. The
reason given is that not only were strong
pictures booked in all theatres, but there
was a week’s vacation in all schools. Out
of the territory reports are not so good,
the Lenten season having its usual effect

. . . Warner Bros, are now making the

“Limited Mail” in the Royal Gorge near
Canon City, Col. The railroad equipment
of the D. & R. G. is being used by Monte
Blue and Willard Lewis to very good ad-
vantage. It is reported two engines have
thus far been destroyed and a number of

boxcars burned. . . Colorado is becom-
ing a popular state for making special pro-
ductions, Metro-Goldwyn having just fin-

ished filming the “White Desert” in the
mountain district near Denver. . . Uni-
versal paid its respects to Betty Craig by
giving a private screening of the “Last

Laugh” in her room at the General Hos-
pital. Betty Craig, one of the dramatic
editors of the Denver Post, has been in

the hospital for some time because of a

fractured arm. . .The Universal office of
Denver has been very much disfigured be-

cause a high wind broke a large plate

glass window, and due to strike a new
glass has not been available, the window
has been replaced by several large boards,

making a fitting place for a couple of 24-

sheets. .. 0. J . Thomas and his son,

Ersel B. Thomas, exhibitors from Raton,
N. M., are in Denver on business. . .

E. N. House, operating theatres in Iliff

and Crook, Col., paid calls to all exchanges
. . . Lon T. Fidler is back from Salt

Lake City where he installed a new office

for Warner Bros. . . Eugene Gerbase,
manager of Universal Film Exchange in

Denver, has just returned from a flying

trip to Pueblo and Colorado Springs. . .

Fred L. Babcock, well known newspaper
critic of Denver, accepted a position as

publicity manager for Universal and left

for Seattle, having been placed in charge
of the Seattle and Portland territory. . .

James S. Hornmel, local manager for Pro-
ducers Distributing Corporation, has just

come back from Cheyenne and Laramie,
Wyo. . . Word was received in Denver
that Leslie W. Weir, western division man-
ager of Producers Distributing Corpora-
tion, was suddenly taken ill and ordered
to take a complete rest. Mr. Weir is in

Los Angeles. . . Mrs. W. R. Logan,
popular exhibitor operating Rex theatre

at Basin, Wyo., is in town seeing the ex-
changes. Mrs. Logan, while here, was ap-
pointed to substitute for one of the regu-
lar members of the Arbitration Board at

a meeting. . . R. M. Roehling announces
he will open a new theatre in the next few
days at Elbert, Col. . . A. F. Allen of
Aguilar, Col., was also a visitor in Denver
. . . R. J. Garland, local manager for
Metro-Goldwyn, is leaving for New York
to attend the Metro-Goldwyn managers’
convention. . . C. C. Thompson of Na-
tional Screen Service of San Francisco, is

in Denver. . . Edwin Bluck, well known
to all exchange men as the former oper-
ator of Gem theatre, Durango, Col., an-
nounces he has taken over Rialto theatre
of that city from E. W. Mullin. Word
also comes from Durango that B. B. Hin-
man, formerly owner of Strand theatre,

Trinidad, and later of Star theatre. Las
Cruces, N. M., has just purchased Gem
theatre, Durango, from Messrs. Scott and
Stonebraker. “Hiney” seems to be mov-
ing around quite a bit. . . Paul Kohner,
personal representative of Carl Laemmle,
president of Universal Film Corporation,
is visiting Denver. . . A very popular
visitor in all the exchanges was Miss Flor-
ence Ward, manager of Midwest theatre
at Midwest, Wyo. Miss Ward comes from
the wild and wooly west, where the oil

derricks are thick.

%i ^
ANSAS CITY, MO.—It remained for

a Chicago exchange manager, R. C.

Seery of First National, to come to Kansas
City for a visit just in time to win the

inter-exchange and exhibitors’ golf tourna-

ment, played over the Excelsior Springs
course. Mr. Seery led a field of 20 and was
awarded a silver trophy. C. W. Allen,

Vitagraph manager at Kansas City, was
runnerup, while C. E. Gregory, Metro-
Goldwyn branch manager, won the blind

hole event’, the prize being a driver. Bill

Warner of First National, who topped the

field in the blind bogey event, was awarded
a mashie. . . . Among the out-of-town
exhibitors in the Kansas City market last

week were : D. Filisola, Empress, Fort
Scott, Kas. ;

Lawrence Brenninger, Orphe-
um, Topeka, Kas.

;
George Shelton, Star,

Warrensburg, Mo.
;
Glenn Dickinson, Dick-

inson chain of theatres, Lawrence, Kas.

;

Charles Sears, Sears circuit, Nevada, Mo.;
C. M. Pattee, Pattee theatre, Lawrence,
Kas.; Y. E. Wilhoit, Jefferson, Springfield,

Mo. . . . April showers didn’t dampen any
ambitions or wilt any white collars among
the Kansas City Film Row. W. E. Truog,
Universal district manager, following a
tour of all the exchanges under his super-
vision, was back at his desk, while C. F.
Senning, Educational branch manager, re-

ported business good, following a trip to

St. Joseph, Mo., where he sold the Hostet-
tler theatres of that city 100 per cent. . . .

Lotiis Reichert, P. D. C. branch manager,
spent 10 days in the territory boosting
sales, as did Bob Withers, Enterprise man-
ager. . . . L. B. Metzger, Universal branch
manager, lost no time in telling all his
friends of more than 200 pledges for
Laemmle Jubilee already turned in. . . .

Bob Gary, Universal exploitation man, has
prepared a special supplement to the exploi-
tation on “The Hunchback of Notre
Dame.” . . . The Paramount office is hav-
ing some nice new “spring” signs painted
on the windows. . . . Roy Churchill,
F. B. O. branch manager, again was hustling
in the territory. . . . George A. Hickey,
former Metro-Goldwyn district manager in

the Kansas City territory, who was trans-
ferred to the Boston territory, was given a
big farewell. . . . Improvements on two
theatres in the Kansas City territory were
announced. The Columbia theatre. Junc-
tion City, Kas., will be improved extens-
ively, according to Glenn Dickinson, man-
ager, who also operates the City and Cozy
theatres of that town. . . . F. G. Weary,
owner of the Farris theatre, Richmond,
Mo., will remodel his theatre at a cost of
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$10,000, including waiting rooms on the

second floor, rest rooms and plans to en-

large the lobby. . . . Members of the casts

appearing at the Orpheum, Mainstreet,

Pantages and Globe theatres, Kansas City,

this week, gave a benefit dinner-dance at

the Hotel Baltimore to swell the charity

fund of the National Vaudeville Artists

Association. . . . An admission of $1 was
charged. ... It looked like Sunday night

of old in Kansas City when Mainstreet
theatre hung out its “S. R. O.” sign, while

the Newman had them standing on the

sidewalk, as did the Royal. “Learning to

Love,” First National; “The Swan,” Para-
mount, and “The Goose Hangs High,”
Paramount, were showing.

D etroit, MICH.—W. S. Butterfield

Enterprises continue to augment their

chain in Michigan and Indiana, their latest

acquisition being the Martha Washington,
leading theatre at Ypsilanti, Mich., which
they took over from Mrs. Martha Signor.

The house is the largest in the city, a

thriving college town 30 miles from De-
troit. Mrs. Signor, who has operated the

Martha Washington seven years, announces
that after a short vacation she will return

to Ypsilanti to enter the real estate busi-

ness. . . . Bert Williams, general man-
ager for Munz theatre interests, now build-

ing a million dollar theatre at Joy road and
Grand river, announces the electrical ef-

fects in the house, which is to be known
as the Grand Riviera, will be patterned

after those in the Capitol, Chicago. The
ceiling will be aglow with stars, shining

from a skyblue heaven, while a moon will

rise and set as the show proceeds. The
Grand Riviera will be ready for opening
August 15. . . . Sam Ackerman, pro-

prietor of East Side theatre on Gratiot

avenue, will start shortly to double the

seating capacity. He will build on 50 feet

of property he has acquired at the rear.

. . . Jules Levy, divisional sales man-
ager for Universal, in charge of all terri-

tory east of Chicago, was in Detroit for

several days visiting old friends. Levy
started his film career as a salesman in

Detroit. . . . H. S. Gallup, Marquette
exhibitor, writes friends he is having a

splendid time touring the Orient. “Rough
voyage, but interesting,” he says. “Spent
three days in Japan and a few in Shanghai.
Back early in May.” . . . Detroit Film
Board of Trade is casting about for a site

on which to erect a fireproof film storage

building, which will serve as a distributing

and inspection station for all exchanges in

Detroit. This is in accordance with the

Hays experimental plan, which if successful
will be used in all sections. A crew of
inspectors and shippers would be main-
tained and all physical handling done at

the central point. . . . John H. Kunsky,
George E. Guise, Ben and Lou Cohen, Bert
Williams and Luther Goble are Detroit
motion picture theatre managers who
helped make the National Vaudeville Asso-
ciation Fund show go over in a splendid
manner here. . . . Charles A. Perry,
former exchange manager for various con-
cerns, spent the last week in Detroit visit-

ing friends and relatives. . . . Joe
Weber and Lew Fields, comprising the

famous team of Weber and Fields, were
guests of Producers Distributing Corpora-
tion at a special screening of their latest

picture, “Friendly Enemies.”

— "A

S EATTLE, WASH.^—It isn’t every day
this city plays host to a galaxy of film

stars and a group of leading technical men
in the industry, but a few days ago Director
Frank Lloyd of First National features

brought his company of 29 and a recep-

tion was arranged on their special car by
Fred G. Sliter, manager of the local ex-
change. The entire personnel of the ex-
change attended. The visitors included

Viola Dana, Anna Q. Nilsson, JJobart Bos-
worth, Ben Lyon and Claude Gillingwater.

The party continued on to Bellingham,
Wash., where scenes for “Winds of

Chance” will be made. . . . Mr. Sliter ac-

companied the party to Bellingham, where
an elaborate entry had been arranged, and
is arranging entertainment in Seattle on re-

turn from taking additional scenes in

British Columbia. It is planned to have the

stars appear at a local theatre. . . .

Seattle folk are happy with Jack Woody,
several years ago branch manager for Gen-
eral Film Company at Seattle, who recently

was elected president of Associated Exhi-
bitors, says Paul Aust, manager of the local

exchange. . . . Under auspices of the

Eastman Kodak Company a fire preven-
tion meeting at Columbia theatre last week
was addressed by Capt. S. E. Sanislo, edu-
cational director of the Seattle fire depart-

ment. . . . Stimulating interest in spring

decorating pressed by civic and business

organizations in their “Paint-up, Clean-up”
campaign, B. F. Shearer, Inc., theatre

equipment specialists, offer a theatre decora-
tions proposition whereby the work is paid
for in 12 monthly installments and the plan

is proving quite successful, according to

Ben Shearer, manager.

GOPHCR
SNAPES

lyriNNEAPOLIS, MINN.—A1 Steffes

has sent missionaries into the field to

organize Allied Theatres, Inc. . . . Thomas
A. Burke, Frank Workman and Art John-
son are the missionaries. . . . An ordinance
to stop Sunday shows was killed by a vote

of four to one at Renville, Minn., last

week. . . . George B. Wiggin has been
named new secretary of the Minneapolis
Film Board of Trade. . . . Albert Dezel is

in the Twin Cities exploiting the Passion
Play. . . . The picture will Be distributed

in Northwest territory by JLax Kopman of
Minneapolis. . . . H. A. Jeub will erect a

new 800-seat suburban house in North Min-
neapolis this summer. ... A small fire

took place in the projection room of the

Alhambra theatre, St. Paul, last week.
Roy Donaldson, a patron, spoke to the

crowd and the audience remained seated.

LETTERS
From Readers

A forum at which the exhibitor
is invited to express his opinion
on matters of current interest.

Brevity adds forcefulness to any
statement. Unsigned letters will

not be printed.

Gives Benefits Regularly

HART, MICH. —^To the Editor: I

have a plan that is taking good. We give
the American Legion a show once a month
at 50-50. They agree to sell 200 tickets

at regular price and if they sell only 100,

25 per cent to them.
I work same way with lodges, Sunday

schools and clubs. I have one club. Legion
and Sunday school. Show about every
two weeks. Give them my weak nights,

two nights in the week.—F. N. Harris,
Amuse theatre. Hart, Mich.

Finds Benefits Pay
MERIDIAN, IDAHO.—To the Editor:

Have seen several articles in the Herald
panning benefit shows, but my experience
here has been the reverse. I have put over
two benefit programs for the high school

athletic club and both of them have been
very successful for them, and, incidentally,

for me. Have given them pictures made
from widely read books that were old

enough productions that I could buy them
right and have been very careful that there

was no question but what they got more
than a square deal.

Our basis of operation has been 50-50

after film rental, advertising and transpor-

tation of films was paid. The town base-

ball club and the city band have also ar-

ranged for benefit programs and other or-

ganizations are also taking the matter up.

I am operating my theatre on a 10 and 25

cent basis and do not raise prices on bene-

fit programs. Erom my experience there

are two things to watch : Eirst, be sure

you are giving them a show a little above
the ordinary, not necessarily first run stuff,

but be sure it is a good show. Second, be

sure to give them a square deal.—F. A.

Greer, Meridian theatre. Meridian, Idaho.
[NOTE: Another benefit show plan was out-

lined by Frank H. Burns, Orlando, Fla., in a

letter printed on page 49 of the April 2S Herald.

J
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“What the Picture Did For Me”
VERDICTS ON FILMS IN LANGUAGE OF EXHIBITOR

Copyright, 1925

This is the original exhibitors’ reports department, established October 14, 1916.

Beware of cheap, misleading imitations.

“What the Picture Did for Me” is the one genuine source of exhibitor-written box office

information.

Address: “What the Picture Did for Me,” EXHIBITORS HERALD, 407 South Dearborn

Street, Chicago, III.

Associated Exhibitors
BARRIERS BURNED AWAY: Special cast—

A costume picture that was good and seemed to

please our audience. Favorable comments. Not
a special, but they don’t ask a special price for it.

.—Ernest H. Vetter, Majestic theatre, Homer, Mich.

—Small town patronage.

BARRIERS BURNED AWAY: Special cast—
I had a flop both nights. Strictly no good.^

—

Price McCall, Lyric theatre, Mena, Ark.—General
patronage.

THE LONE WOLF: Jack Holt—A crook pic-

ture that held interest from start to finish. Did

a light business on account of rain.—Ernest H.
Vetter, Majestic theatre, Homer, Mich.—Small
town patronage.

THE LONE WOLF: Jack Holt—A pleasing

program picture and, if shown with a one reel

comedy, makes a good show. Seven reels.—Ray
W. Musselman, Princess theatre, Lincoln, Kan.

—

General patronage.

ALICE ADAMS : Florence Vidor—This is bet-

ter than .the ordinary program picture and
pleased a good Sunday night crowd. Miss Vidor’s

acting was very good. Six reels.—F. J. O’Hara.
Community theatre, Elgin, Neb.—Small town
patronage.

THE YANKEE CONSUL: Douglas MacLean—
A good comedy to fair business but got a poor
print. Seven reels.—Ernest H. Vetter, Majestic

theatre, Homer. Neb.—Small town patronage.

TRACKS : Raymond Hatton—A darned good
picture. Some parts a little far fetched, but good
entertainment. Business good. Six reels.—F. J.

O’Hara, Community theatre, Elgin, Neb.—Small
town patronage.

THE CHECHACOS: Special cast—A real

Northern, backed by some of the best scenery old

Mother Nature could possibly make. One patron
wbo had seen the country saw the show both
nights and commented on the accuracy of the

reproduction, not knowing that it was filmed on
the actual location. Eight reels.—Ray W. Mus-
selman, Princess theatre, Lincoln, Kan.—General
patronage.

F. B. 0.
GALLOPING VENGEANCE: Bob Custer—TTiis

is full of pep and very good, and this star is

going to get there. Five reels.—C. V. Anderson,
Oak theatre, Oakdale, Neb.—General patronage.

THE AIR HAWK: A1 Wilson—Will pass for

Sundays. Just a fair picture, as there doesn’t

seem to be enough of a plot to it. Five reels.—

•

B. R. Parsons, Grand theatre, Springfield. Minn.
—General patronage.

BROKEN LAWS: Mrs. Wallace Reid—Here is

a good picture and should run in every theatre

in the country. Buy it, step on it and cash in.

Let’s have another one, Mrs. Reid. Seven reels.

—Bill Heinecke. Judith theatre, Lewistown, Mont.
—General patronage.

SCAR HANAN : Yakima Canutt—This is a go

getter for a Western, and while it is not of the

deep order, I had a satisfied audience and a good
sized one. Five reels.—C. V. Anderson, Oak
theatre, Oakdale, Neb.—General patronage.

THE NO GUN MAN: Lefty Flynn—This is bet-

ter than his first and he should get better if given

a chance. The title is a good drawing card and
the picture will please the Western fans. Five
reels.—Ray W. Musselman, Princess theatre, Lin-

coln, Kan.—General patronage.

THE GIRL OF THE LIMBERLOST: Gloria

Grey—Raised admission on this one, did consid-

erable advertising, and then was sorry we had so

few seats. It’s a mighty good picture and every-

body said so. Played a Gang comedy with this

and gave ’em a show they are still talking about.

Don’t pass this up. It’s a widely read book and
that helps some.—F. E. Moore, Liberty theatre,

Lakeview, Mich.—General patronage.

THE GIRL OF THE LIMBERLOST: Gloria
Grey—Not as good as I expected but a mighty
sweet picture. One that is a credit to any house.

Put this on as a benefit for our High School
Athletic Club and did a very nice business for

two days. Find it pays big to use benefit pro-
grams. Six reels.—F. A. Greer, Meridian theatre.

Meridian, Idaho.—Small town patronage.

SILK STOCKING SAL: Evelyn Brent—

A

dandy good crook picture with a good story, good
acting and a good moral. The name is against
this picture. It strikes me that they could have
selected any one of a thousand titles better than
this. Six reels.—F. J. O’Hara, Community theatre,

Elgin, Neb.—Small town patronage.

THUNDERING HOOFS: Fred 'Thomson-

A

good picture. He and his horse. Silver King, are
good. Has lots of action to it.—F. E. Schmitt,
Strand theatre, Pocahontas, 111.—Neighborhood
patronage.

THUNDERING HOOFS: Fred Thomson—I sure
did a business on this picture, after waiting six

months to get it. I put this on with a Gang
comedy and advertised a bargain night. It was
and I sure had a crowd. Had a new print from
K. C. and it sure loomed up like a water tank in

a small town. Five reels.—Ray W. Musselman,
Princess theatre, Lincoln, Kan.—General pat-

ronage.

THUNDERING HOOFS: Fred Thomson—

A

dandy picture. Silver King does good work in

this picture. This picture will make you money.
I played it Sunday night. Five reels.—C. S. Wat-
son, Electric theatre, Caldwell, Kan.—Community
patronage.

THUNDERING HOOFS: Fred Thomson—A 100

per cent Western that pleased 100 per cent. New
print. All the young patrons of this theatre are
crazy over Silver King. Five reels.—H. E. Patrick,

Strand theatre, Samson, Ala.—General patronage.

YOUTH AND ADVENTURE: Richard Tal-
madge—This is another one of the jumping jack
pictures. No story, no acting, just fighting, run-
ning, climbing buildings, lumber piles and such.

Star beats up the whole gang. This is the last of
these. Six reels.—‘F. J. O’Hara, Community
theatre, Elgin. Neb.—Small town patronage.

FOOLS IN THE DARK: Patsy Ruth Miller—
This is first class, just as good as they make them,
and Oh boy 1 when Patsy looked through that little

peep hole at me I just imagined that she and I

were alone and I got so rattled I switched off

lights, machine and everything before I realized

I was projecting a picture. Six reels.—F. J.

O’Hara, Community theatre, Elgin, Neb.—^Small

town patronage.

FOOLS IN THE DARK: Patsy Ruth Miller-
Made the biggest hit of any picture we have
shown in a long time. We played it one night of
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The Contributor’s Column

Corrections

And Alibis

Corrections are important. Alibis
are not. But they go together never-
theless.

Here are two important correc-
tions. The alibis will be given after-
ward.

The £rst is from L. M. Jones, Ar-
cadia theatre, Vandergrift. Pa., who
writes:

In my report on “Secrets,” I said,

“Very good picture, etc.,” and I think
it was correctly printed in the weekly
reports, but in the Box Office Record
“poor” was substituted for “good.” I

would not want anyone to think that I

would call “Secrets” a poor picture. If

you can do anything to correct this,

kindly do so.

And this is done to correct it. Still

reserving the alibi, we have from
William G. Newcomb, who operates
two community theatres in Trenton^
N. J., this letter:

I believe it is your intention to keep
the Box Office Record an authorita-

tive compilation of exhibitors’ reports

on “What the Picture Did For Me” as

you state. Therefore I must take ex-
ception to the report of Mr. Henry
McCoy, Elite theatre, Golconda, 111., as

he reported the following on “The
Flaming Forties;” “A good picture.

Forest fire in this picture one of the

biggest ever filmed. Good drawing
card.”

The above was printed on page 81 of

the March 7 Exhibitors Herald and
copied in the Box Office Record.
There is no forest fire scene in “The

Flaming Forties,” as I discovered to my
sorrow after advertising the picture in

two community houses, stressing the

big forest fire scene as a drawing card
on the strength of Mr. McCoy’s report.

I think you can understand the pre-

dicamenf this placed me in on the show
dates and hope that by advising you
immediately I may save other exhibitors

from the humiliation I experienced.
Possibly Mr. McCoy had “Flaming

Barriers” in mind when he reported a

forest fire, but we should all be very
careful in making statements on the

particular features of a picture because
of the danger that someone may use it

in advance advertising as happened in

my case.

As previously stated, alibis are
unimportant. In these cases I plead
guilty, adding half-heartedly as an
extenuating circumstance the bulk of
the BOX OFFICE RECORD. If
anyone else finds an error in it,

please let me know so that due cor-
rection may be made through this
column.—BILL WEAVER.
This Is Much
Better News
Mrs. R. Smith, Palace theatre,

Rockmart, Ga., writes:
Perhaps it seems a little inconsistent

to say I have been too busy to send in

reports on pictures, yet find time to read
all those sent by others.

However, am sending reports this

week that I hope will be of some serv-
ice.

The Herald is my best business
advisor.
And Joseph J. Crowell, Star thea-

tre, Middleport, N. Y., writes:
Well, here I am, back at the old

stand after eleven months’ vacation. I

spent a good deal of the time looking
for another good house, but to no avail.

Have enjoyed the Herald all this time
and am enclosing a few reports on
pictures.

Wishing the Herald the best of

prosperity.

Then there’s this, from C. B.
Burkhardt, Homer Park theatre,
Homer, 111.:

I do not want to shirk my part of
keeping up your column but the pictures

I play are so old that my report on them
would not do many much good.

I notice that most all exhibitors, if

they do good business, say the picture

is all O. K., but if they failed to get

them in for some reason or another the

picture was at fault. If it is raining,

snowing, blowing or cold, so that the

exhibitor hates to go downtown and
open up, how can he expect people to

turn out?
Always in January and February I

begin to expect a drop in business and
I have never in 16 years been disap-

pointed. Always get the poor business
these two months.

I hope no one else is refraining
from sending reports on the ground
that the pictures are old and such re-

ports would be of no value. A very
{Continued on page 72)
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anniversary week to a full house and they sure
yelled and laughed. It needs a full house to make
it go over big. It is full of fun and thrills.—P. S.
Stallings, Majestic theatre, Bowie, Tex.—General
patronage.

NORTH OF NEVADA: Fred Thomson—Just
an average Thomson. Print and business good.
Five reels.—Robert L. Anderson, Olympic theatre.
Forks, Wash.—Small town patronage.

MARY OF THE MOVIES: Special cast—An
all-star cast is right ; in fact, too many stars.
Many told me they came to see a movie, not to
get an introduction to film stars. Seven reels.

—

E. Crawford, Y. theatre. Ft. Leavenworth. Kan.

—

General patronage.

ON TIME: Richard Talmadge—Good film. This
is sure a bunch of action that was very well
liked here. Regardless of what other exhibitors
have said of this one, we liked it fine. True, there
is not much story, but Talmadge’s fast action and
good acting will offset this. Six reels.—W. T.
Davis & Son, Rialto theatre. Sharon, Wis.—Gen-
eral patronage.

LET’S GO : Richard Talmadge—These pictures
are just beginning to have some followers at my
house, and I think that this boy will have a real
following if he keeps on improving.—Ray W. Mus-
selman. Princess theatre, Lincoln. Kan.—General
patronage.

LAUGHING AT DANGER: Richard Talmadge
•—This is a stunt picture. No story, just diving
off buildings, licking a dozen men at a time and
looking around for another dozen to beat up. See
one and you have seen them all, and the 'ell of
it is that some like him. Five reels.—^F. J. O’Hara,
Community theatre, Elgin, Neb.—Small town
patronage.

THE HOUND OF THE BASKERVILLES

:

Special cast—Maybe I was expecting too much
from this, but in any case it fell flat and did
not please my people. Thought it would be a
dandy and it did draw well but did not meet with
expectations of patrons. Would call it poor. Film
good. Five reels.—W. A. Doerschlag, Strand
theatre. Ransom, Kans.—Small town patronage.

Chadwick
MEDDLING WOMEN: Lionel Barrymore—

-

Ninety per cent of the theatre business depends
on the women. No woman will like this at all.

Therefore no business. Photography was great.
Seven reels.—C. F. Wagner. Bugg theatre, Chi-
cago, 111.—General patronage.

THE FIRE PATROL: Anna Q. Nilsson—This
is not much of a picture. Was fed up on it as
a great fire picture. People did not like it and
said so. Seven reels.—Fred Stevens. Whynot
theatre, Greenfield, Ind.—General patronage.

First National
AS MAN DESIRES: Milton Sills—This is a

mighty good picture. Good plot, good acting, good
fight, good ending. It is not another "Sea Hawk,’’
but you can step on it.—L. M. Jones, Arcadia
theatre, Vandergrift, Pa.—General patronage.

PLAYING WITH SOULS: Special cast—Very
good picture. No drawing power. Therefore,
business very poor. Seven reels.—C. F. Wagner,
Bugg theatre, Chicago. 111.—General patronage.

I WANT MY MAN : Special cast—Starts out
draggy but picks up and gives general good satis-

faction. Drew fair. Seven reels.—Joe. Hewitt,
Strand theatre, Robinson, 111.—Mixed patronage.

IDLE TONGUES: Special cast—Played this

with our vaudeville and that’s about the only
way to play it and get by with it. Seven reels.

—

Bill Heinecke, Judith theatre, Lewistown, Mont.

—

General patronage.

SO BIG: Colleen Moore—Another First National
production built right from beginning to end.

There is a sincerity of purpose shown throughout
by the entire cast that puts them all in the front
ranks as actors. Colleen Moore ranks high in this

and it will be a long time, is my guess, befote
she will go better work. A perfect production and
very good entertainment. Nine reels.—W. H.
Brenner, Cozy theatre, Winchester, Ind.—General
patronage.

ENTICEMENT : Special cast—When you have
no stars you have no business. First National are
sure starting to slip in a lot of cheaters. Seven
reels.— C. F. Wagner, Bugg theatre, Chicago. 111.

—

General patronage.

SECRETS: Norma Talmadge—This picture,

according to our patrons, is the best one of Norma
by far, and we have had most all of them. It is

the most wonderful acting, we think, that has
ever been done by any star. It should please any
audience of sensible men and women. Plenty of
swift action, too. Eight reels.—^C. E. McKay,
Liberty theatre, Rochelle, La.—General patronage.
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CRANDALL THEATRES
Washington, D. C.

932-936 F STREET

Mr. Watterson R. Rothacker,

Rothacker Film Mfg. Co.,

Chicago, Illinois.

Dear Mr. Rothacker:

For the last two or three years I have studied very closely the quality of

the positive prints which we have run from time to time in our theatres, and

I thought I owed it to you to drop you a line to say that my observation is

that the work done by the Rothacker Laboratories by far excels the work

done by any one else.

For some reason unknown to me the pictures from your studio are always

clearer, the detail sharper and they seem to scratch less after a few runs

than others.

I am in hopes that you will continue this high class work.

Very truly yours.

H. M. CRANDALL
HMC-.nh

May 2, 1925

SUNDOWN : Special cast—I thought this a

very good wholesome, educational picture with

good acting. It made good with the smaller boys

and girls and the older people. The young men
and young women did not take to it. not enough
jazz and rough stuff. Only medium drawing
power.—L. M. Jones, Arcadia theatre, Vander-
grift. Pa.—General patronage.

SUNDOWN : Special cast—This one almost
gave us heart failure. No—not the way, you think.

We ran this two nights and made more money
than we ever have before on anything, and we
have run “The Covered Wagon” and most all the

big ones. We stood them up both nights, on the

second night the manager left the house for a
short time before the show began and when he
came back later he couldn’t wedge his way in at

all. So many standing that he couldn’t get in his

own house. This is ordinarily not a “Western”
crowd, either.—C. E. McKay, Liberty theatre,

Rochelle, La.—General patronage.

IF 1 MARRY AGAIN : Doris Kenyon—Picture,

photography and acting very good. Ending did

not please. Business poor. Eight reels.—C. F.

Wagner, Bugg theatre, Chicago, 111.—General pat-

ronage.

FRIVOLOUS SAL: Special cast.—Here is a
fine picture. It’s my kind and all my patrons
were pleased as much as I was. It’s one of the

best out-of-door pictures we have had for some
time. Run it and cash in. Seven reels.—Bill

Heinecke, Judith theatre, Lewistown, Mont.—Gen-
eral patronage.

MADONNA OF THE STREETS: Nazimova—
This picture is better than the average sermon
and is capably acted and directed and seemed to

give good satisfaction.—Walter Carroll. Star
theatre, Colfax, la.—General patronage.

A THIEF IN PARADISE: Ronald Colman—
They don’t manufacture them any better than
this one. The picture just naturally has every-
thing in the way of fine entertainment. When
you show it you are perfectly safe in promising
them one of the very best pictures of the year.
Eight reels.—R. W. Hickman, Lyric theatre,

Greenville. 111.—General patronage.

ABRAHAM LINCOLN: George Billings—

A

great picture. You can’t boost it too much. Buy
it and step on it.—Price McCall, Lyric theatre,
Mena, Ark.—General patronage.

ABRAHAM LINCOLN: George Billings—

A

very fine production, one that will add prestige
to your house. However, also one that is not so
entertaining and will not please your regular
theatregoer. But run it by all means and boost
it and you will make some money. Ran it two
nights to good crowds. Film only fair. Ten reels.—^W. A. Dorschlag, Ransom, Kans.—Small town
patronage.

A SON OF THE SAHARA: Bert Lytell—

A

good picture.—Bert Silver, Silver Family theatre,
Greenville, Mich.—General patronage.

A SON OF THE SAHARA: Bert Lytell—

A

satisfactory picture that played to extra good
week day business two days.—Walter Carroll, Star
theatre, Colfax. la.—General patronage.

LILIES OF THE FIELD: Corinne Griffiith—^We
had more favorable comments from our patrons
on this than on any we have shown in a long
time. They all said it was one of the finest lessons
to married folks that could be given. Ran it two
nights to good crowds. Had a number back to
see it the second time. Book it : it’s good. Seven
reels.—C. E. McKay, Liberty theatre, Rochelle,
La.—General patronage.

LILIES OF THE FIELD: Corinne Griffith—

A

good picture with good cast and direction that
played to average Sunday business.—Walter Car-
roll, Star theatre, Colfax, la.—General patronage.

THE ENCHANTED COTTAGE: Richard Bar-
thelmess—Our patrons were divided on this one.
Some liked it and the rest didn’t know what it

was all about. Personally didn’t see it, so can’t
say much about it. Seven reels.—Edgar Dela-
hunty. Family theatre. Forest City. Pa.—Mixed
patronage.

THE PERFECT FLAPPER: Colleen Moore—
Consider this a good one for its kind. Pleased
all who saw it. Miss Moore’s acting very good,
supported by a good cast. Should bring in the
younger set. Tone okay, not quite suitable for
Sunday. Seven reels.—Edgar Delahunty, Family
theatre. Forest City, Pa.—Mixed patronage.

HER TEMPORARY HUSBAND: Special cast—A little late in playing this one. but never-
theless a very good comedy. It certainly keeps
your audience in good humor. Had many favor-
able comments on this one. Tone okay. Not a
special. Seven reels.—Edgar Delahunty, Family
theatre. Forest City, Pa.—Mixed patronage.

EAST IS WEST: Constance Talmadge—Was

well liked by a fair crowd. Personally I like

Connie best in comedy parts, like she used to

make several years ago. Eight reels—G. F.

Rediske, Star theatre, Ryegate, Mont.—Small town
patronage.

WHEN A MAN’S A MAN : John Bowers—Ex-
ceptionally good program picture that should

please most any audience. Star cast, together

with the author (Harold Bell Wright), make a
combination that should bring them in. Tone
okay : suitable for Sunday. Seven reels.—Edgar
Delahunty, Family theatre. Forest City, Pa.

—

Mixed patronage.

WHEN A MAN’S A MAN : John Bowers

—

Give us more like_ it. It is all that a good picture

should be, including the box office angle. All the

big companies are giving us too many society

pictures and not enough of this. I even made a
little profit on it, and that has not been the rule

lately on pictures costing as much as this one.

—

L. M. Jones, Arcadia theatre, Vandergrift, Pa.

—

General patronage.

SINGLE WIVES: Corinne Griffith—A big cast

that is a good one in a story not so good ; what
acting there was was extra good, but don’t be
afraid to play it. It will please. Eight reels.

—

Bill Heinecke, Judith theatre, Lewistown, Mont.

—

General patronage.

SINGLE WIVES: Corinne Griffith—A very

good picture, but no great drawing card.—Walter
Carroll, Star theatre, Colfax. la.—General pat-

ronage.

THE SEA HAWK: Milton Sills—While we did

not make as much money on this as we have on
others, owing to a pretty steep rental for our
small town, still you can’t afford not to show it

as it is certainly a masterpiece. Sills is very

popular here and this is of course his best by far.

Good photography, good print and beautiful

scenes.—C. E. McKay. Liberty theatre, Rochelle,

La.—General patronage.

TWENTY-ONE: Richard Barthelmess—A very
ordinary little picture. This drags on and then

is brought to an abrupt ending. Such stories as

this have spoiled Barthelmess for me.—Walter
Carroll, Star theatre, Colfax. la.—General pat-

ronage.

THE WHITE MOTH: Barbara La Marr—An-
other N. G. box office title tacked on to a good
picture which pleased those who saw it.—Walter
Carroll, Star theatre, Colfax, la.—-General pat-

ronage. '
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THE SILENT WATCHER: Special cast—
Pleased all who saw it. Very good. Business
awful. Eight reels.—A. G. Witwer, Grand theatre,

Rainier, Ore.—General patronage.

HUSBANDS AND LOVERS: Special cast—

A

fine domestic drama, that is certainly true to life,

thanks to the fine direction and work of the cast.

On the whole First National pictures go good here
in spite of the poor box office titles on the
majority of them, which I have overcome in most
instances by using the trailer which they furnish.
This is a fine service First National furnishes
that all companies would do well to imitate.

—

Walter Carroll. Star theatre, Colfax, la.—General
patronage.

THE MEANEST MAN IN THE WORLD:
Bert Lytell—Nothing to it. No drawing power.
Why do they make such stuff ? Lay off it. boys,
if you don’t want to get stung.—Price McCall.
Lyric theatre, Mena, Ark.—General patronage.

CHASTITY: Katherine MacDonald — This
seemed to please the few who came. An unfor-
tunate title for this picture. Katherine plays the
part of a girl on the stage who couldn’t act.
which, by the way, should be easy for her—

•

Walter Carroll. Star theatre. Colfax, la.—General
patronage.

JEALOUS HUSBANDS: Special cast—A very
good picture which could have had a better box
office title.—Walter Carroll, Star theatre, Colfax,
la.—General patronage.

ASHES OF VENGEANCE: Norma Talmadge
—This is not a small town story, yet Norma
Talmadge with her wonderful action put it over
and drew me a good crowd two days.—Walter
Carroll. Star theatre, Colfax, la.—General pat-
ronage.

IN HOLLYWOOD WITH POTASH AND
PERLMUTTER: Special cast—Pleased all who
came. Business not up to usual standard. Seven
reels.—A. G. Witwer. Grand theatre. Rainier.
Ore.—General patronage.

THE GIRL IN THE LIMOUSINE: Larry
Semon—We expected, now don’t you do the same
thing, a big knockout comedy, the type he used
to make for Vitagraph, but it was not there. A
good one day Saturday picture, but that’s all we
can give this one. Six reels.—Bill Heinecke.
Judith theatre, Lewistown, Mont.—General pat-
ronage.

SANDRA: Barbara La Marr—A fair picture
Eight reels.—R. Linn, Virginia theatre. Fairmont,
W. Va.—General patronage.

IN EVERY WOMAN’S LIFE: Special cast—
Not so much as you will expect. Good enough to
run, but don’t say much about it and don’t promise
too much. Seven reels.—Bill Heinecke, Judith
theatre. Lewistown, Mont.—General patronage.

OLIVER TWIST: Jackie Coogan—We had a
very good crowd on this picture, but it is Very
old and it is an old English picture. Did not
please very many. I don’t see why they insist on
putting him or any other actor in these kind of
pictures, as they don’t please in small towns.
Eight reels.—B. R. Parsons. Grand theatre,
Springfield, Minn.—General patronage.

BOY OF MINE : Ben Alexander—This is a
dandy and would have gone big for me. but we
had a hard luck spell and burned up an entire
reel of this the first night and had to borrow a
show for the next night. Would like to state here
that First National (at least the exchange at New
Orleans) are the finest people in the world. We
are going to stay with them until Hades freezes
over and turns into an ice plant.—C. E. McKay,
Liberty theatre, Rochelle, La.—General patronage.

WHY' MEN LEAVE HOME: Special cast—An-

In Reply to

Mr. Burkhardt
(^Concluded from page 70)

simple rule governs in the matter oi
report values: If the picture was sold
to you, it’s being sold to others. That
they shall know all that can be
known about their purchase is vital,

be it old or new. This is every ex-
hibitor’s department and a report
that is valuable to one is valuable
to all.

As for the second part of the let-

ter, I’m afraid Mr. Burkhardt has
been talked to by someone who
doesn’t wish him to think too well of
this department. That exhibitors’
opinions are altered by local condi-
tions is a favorite statement among
those who mistakenly fancy that
their interests suffer through publi-
cation of these reports, as also among
trade papers which offer no parallel
service.

The purpose of an individual or
publication advancing such claim
never is deeply concealed. Last week,
for instance, a New York trade jour-
nal which loudly proclaims its cham-
pionship of the exhibitor printed an
anonymous letter (the only unsigned
communication among five) in which
you were referred to as “tank town
critics,’’ two of you being mentioned
by name, and in which we are
charged with “wasting” the space
allotted to your reports. The attack
differs from countless others from
the same and similar sources only in

that this one is anonymous.
To demonstrate to your own sat-

isfaction that exhibitors can tell the
difference between a blizzard and a
lemon, just read the department all

the way through from front to back
any week.—BILL WEAVER.

other good one. A good crowd came out two
nights to see "Why Men Leave Home.’’—Walter
Carroll, Star theatre, Colfax, la.—General pat-

ronage.

TORMENT: Special cast—A good program
picture. Do not see where the title has any
bearing on the story. First National must get

their titles from an ouija board.—Walter Carroll,

Star theatre, Colfax, la.—General patronage.

Fox
THE DEADWOOD COACH: Tom Mix—The

only business I’ve seen this year. Business good.

’The fact that the picture was made in our own
Bryce and Zion Canyons in Utah helped up out.

The best business we ever did on Mix.—J. R.

Baxter, Lyceum theatre. Spring City, Utah.—Small
town patronage.

THE DEADWOOD COACH: ’Tom Mix—’This is

very good, but did not draw like I expected it to.

One of the amusing things in the picture was the
beautiful graded roads. As I remember the old
Sidney-Deadwood road it was nothing but a trail

in those days, and another thing that I failed to
see in Sidney those days were those beautiful
shade trees. ’The moonlight scenes of the badlands
were very pretty. This picture ought to go good
everywhere. Has plenty of acting and good enter-
tainment. Step on it and collect the ducats. Seven
reels.—F. J. O’Hara, Community theatre, Elgin,
Neb.—Small town patronage.

THE MAN WHO PLAYED SQUARE: Special
cast—Good out-of-door picture from William
Wallace Cook story. Jones and his co-star, Miss^
Hawley, both do nice work. Wanda is new to*
Western roles but pleased as “Bertie’’ Clark.
Man whipping scenes little brutal. Seven reels.

—P. G. Estee, S. T. theatre, Parker, S. D.—Small
town patronage.

WINNER TAKES ALL: Buck Jones—A little

different from the other Jones pictures, however,
it is a good one. This is a prize fight story and
will certainly please Jones fans.—W. E. Elkin,
Temple theatre, Aberdeen, Miss.—Neighborhood
patronage.

THE BRASS BOWL: Edmund Lowe—Pretty
good picture and was entitled to more business.

J. R. Baxter, Lyceum theatre. Spring City, Utah.
—Small town patronage.

THE TROUBLES OF A BRIDE: Special cast
—This one would be a good Saturday picture if

it had a different title. Use it on a Saturday and
let them know it’s a comedy with lots of action
and tell them to bring the kids, or you will die
with it. Six reels.—Bill Heinecke, Judith theatre,

Lewistown, Mont.—General patronage.

GOLD HEELS: Special cast—A splendid race

horse story, but for some reason failed to draw.
If you get them in it will please.—W. E. Elkin,

Temple theat:-e, Aberdeen, Miss.—Neighborhood
patronage.

THE LAST MAN ON EARTH: Special cast—
This picture didn’t take good here. There was
no story to it. Not fit to run. Worst picture we
ever run from Fox.—F. E. Schmitt, Strand
theatre, Pocahontas, 111.—Neighborhood patronage.

THE LAST OF THE DUANES: Tom Mix-
Good as any Mix has ever made. Tom gets the
jack—it matters not how good or bad. Wish we
had one to run every night.—W. E. Elkin, Temple
theatre, Aberdeen, Miss.—Neighborhood patronage.

THE ROUGHNECK: George O’Brien—Note
that several brother exhibs okay this. Believe

something must have been cut from their prints.

In our print one woman was deceived under
promise of marriage, one was attacked, on an-

other an attack attempted, brutal fights, villain

finally strangled to death by hero, with plenty

of footage for all of these horrors. The hula hula
stuff and bathing was right close to the censor

line. Certainly no picture for our small town
show. We were so ashamed of the thing which
we had advertised as a two day special that we
’phoned to another exchange and used a different

picture second night. Cost us money, but at least

we could face the people and their children. Fox
specials—most of them—this year are poor. We
are losing money and prestige running them.
Block booking! Never again! Ring Mr. Hays as

to his better pictures. Eight reels.—P. G. Estee.

S. T. theatre, Parker, S. D.—Small town pat-

ronage.

IT IS THE LAW : Special cast—Pretty good

mystery story. Nothing to rave over, but will

please fairly well if you can get them in.—W. E.

Elkin, Temple theatre, Aberdeen, Miss.—Neigh-

borhood patronage.

THE TEMPLE OF VENUS: Special cast—
Opinions rather sharply divided. Some said good,

others poor. Didn’t show up so very well at the

box office. Eight reels.—A1 C. Werner, Royal

theatre. Reading. Pa.—General patronage.

THE TROUBLE SHOOTER: Tom Mix—Good
Mix picture that should please his followers. Act-

ing good. A very good race and just enough
comedy that seems to balance up just about

right. Tone, okay ; special, yes. Six reels.

—

Edgar Delahunty, Family theatre. Forest City,

Pa.—Mixed patronage.

THE TROUBLE SHOOTER: Tom Mix—Here
is one of these Mix pictures that satisfy and
entertain from start to finish and, on top of

it all, they draw them in. Fair print out of

Kansas City, which is very unusual, as the gen-

eral condition of their last year’s product is

bad. Six reels.—Ray W. Musselman, Princess

theatre. Lincoln, Kan.—General patronage.

THE TROUBLE SHOOTER: Tom Mix—One
of the older Mix pictures, but a thoroughly good
one, with Mix, Tony and Kathleen Key all do-

ing their stuff in an entertaining way. Good
comedy relief and splendid scenic shots also.

NOW BOOKING
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Six reels.—P. G. Estee, S. T. theatre, Parker,

S. D.—Small town patronage.

AGAINST ALL ODDS: Buck Jones—An A1
picture. Was liked by all. Buck is a favorite

star here. Five reels.—A. W. West. Empire the-

atre, Wanette, Okla.—Small town patronage.

WESTERN LUCK: Buck Jones—A real good
one with Buck. Pleased a large Saturday crowd.

Buck has always been a good drawing card for

me, and "Western Luck” was liked by all. Five
reels.—E. F. Ingram, Ingram’s theatre, Ash-
land Ala.—Small town patronage.

LADIES TO BOARD: Tom Mix—This was a
lot better than "Soft Boiled," and the comedy was
put over in good shape. It was satisfactory for

a change, but Mix is a whale of a Western star,

and why not give this stuff to some of the other
birds who are real comedians ? Six reels.—Ray
W. Musselman, Princess theatre, Lincoln, Kan.—
General patronage.

THE GUN FIGHTER: William Farnum—Was
liked here by everybody and all seemed pleased.

Held up fairly well. Six reels.—A1 C. Werner,
Royal theatre, Reading, Pa.—General patronage.

SIX CYLINDER LOVE: Special cast—Noth-
ing.—J. R. Baxter, Lyceum theatre. Spring City,

Utah.—Small town patronage.
THIS FREEDOM: Fay Compton—Just 7,000

feet of film wasted. Patrons got up and walked
out because it was too long and draggy. Some
of them wanted to know why we didn’t get a
show worth looking at. Seven reels.—A. W. West,
Empire theatre, Wanette, Okla.—Small town pa-

tronage.

Metro-Goldwyn
SEVEN CHANCES: Buster Keaton—Once in

a while a picture comes along that hits them
right on their funny bone. "Seven Chances’’
kept them in an uproar from start to finish.

It’s Buster’s best for a long time. Drew quite

a lot of extra business and pleased everyone.
Buy it and watch ’em have a good time. Six
reels.—R. W. Hickman, Lyric theatre, Greenville,
111.—General patronage.

EXCUSE ME: Norma Shearer—This is a
dandy, clean feature comedy and has some big
thrills, too. You will never regret buying this

one, and don’t be afraid to tell ’em it’s at your
theatre. Six reels.—Wm. Winterbottom, Electric

theatre, Brady, Neb.—Small town patronage.

THE DIXIE HANDICAP: Claire Windsor-
One of the best race horse stories ever made.
It has comedy, lots of action, a good story and
good cast. For some reason they failed to come
out, but everyone who saw it liked it.—P. S. Stall-

ings, Majestic theatre, Bowie, Tex.—General pa-
tronage.

GREED: Special cast—This kind of picture
sure keeps the people away from going to the
movies. Metro certainly ought to be arrested for
robbery in taking a man’s money for a junk like

this. Business rotten. Ten reels.—C. F. Wagner,
Bugg theatre, Chicago, 111.—General patronage.

SO THIS IS MARRIAGE: Conrad Nagel-
Sure a good picture. It’s a smart picture with
good direction. The Biblical part in colors is

good and fits into the picture perfectly.—P. S.
Stallings. Majestic theatre, Bowie, Tex.—General
patronage.

THE GREAT DIVIDE: Special cast—Broke
all records. There cannot be too much said
for this picture. It proves good for everything
you may expect of it. Seven reels.—Southern
Amusement Co.. Ideal theatre, Winston-Salem,
N. C.—General patronage.

THE WIFE OF THE CENTAUR: Eleanor
Boardman—Very poor picture. Did not please.
Therefore, very poor business. Seven reels.—C. F.
Wagner, Bugg theatre. Chicago, 111.—General pa-
tronage.

THE SILENT ACCUSER: Peter the Great

—

Every exhibitor should buy and boost this extra
good dog picture. The nearest approach to a
four-footed human ever shown on our sci'een was
"Peter the Great,” and he was in sight through-
out the greater part of the picture. Absolutely
good.—F. E. Moore, Liberty theatre, Lakeview,
Mich.—General patronage.

THE SILENT ACCUSER: Peter the Great

—

Top picture shows how well Arthur
Lake is playing opposite Edna Marian
in “Putting on Airs,” Century comedy
for Universal release.

If your patrons like dog pictures, you can shout

from the housetops about this one. The dog is

in the pictui-e from start to finish and he has
got your attention all the time. Nothing but
good reports on this one. Six reels.—Wm. Win-
terbottom, Electric theatre, Brady, Neb.—Small
town patronage.

THE RAG MAN: Jackie Coogan—A very good
picture. The best Coogan since “My Boy.” Six

reels.—Chas, Prokop, Rex theatre, Wahoo, Neb.

—

Neighborhood patronage.

THE RAG MAN: Jackie Coogan—If you are

looking for an honest-to-goodness box office at-

traction, give him this. It was a clean-up for

us and besides, it pleased 100 per cent. They
have put Jackie again in a picture he is suited

for.—W. E. Elkin, Temple theatre, Aberdeen,
Miss.—Neighborhood patronage.

THE RAG MAN: Jackie Coogan—Jackie does

not draw them in and this thing is without story
and just as thin as they make ’em nowadays.
Even the kids did not turn out for this one. I

don’t believe we can get away with this high
pressure star stuff in this business at the box
oflSce. Seven reels.—W. H. Brenner, Cozy the-

atre, Winchester. Ind.—General patronage.
ALONG CAME RUTH: Viola Dana—Poor

comedy, not much to it. Do not buy this one.

Five reels.—R. H. Clifford, Broadway theatre,

Derry, N. H.—Small town patronage.

ALONG CAME RUTH: Viola Dana—Picture
good. Business good. Played this picture with the

Hollywood Bathing Beauties, which is managed by
Sprague Green, a member of the same club in

which I am a member, the “Herald Only” Club.

I want to say he has a real nice little show and
will get the money for any motion picture house.

Something new and different. A clean show all

the way through.—Hariy Van Noy, Riviera the-

atre, Anderson, Ind..—General patronage.

HIS HOUR: Special cast—Played picture three

days to packed house. Stood all over the sidewalk

waiting to get in on last show on the last

night of picture. Seven reels.—Southern Amuse-
ment Co., Ideal theatre, Winston-Salem, N. C.

—

General patronage.

SECOND YOUTH: Special cast—One of the

worst picture I ever played. Out of 100 who paid

to see this picture, 50 walked out. Seven reels.

—

R. H. Clifford, Broadway theatre, Derry, N. H.

—

Small town patronage.

THE BEAUTY PRIZE: Viola Dana—Splen-
did. One of the most enjoyable pictures we
have ever had from Miss Dana. Will please any
audience and the posters and photos will draw
anywhere.—W. E. Elkin, Temple, theatre, Aber-
deen, Miss.—Neighborhood patronage.

BREAD: Special cast—Didn’t go very well

here, though an excellently produce and acted

picture. Seven reels.—A. G. Witwer, Grand the-

atre, Rainier, Ore.—General patronage.

THE EAGLE’S FEATHER: James Kirkwood—
A good Western of a little different type and
one that will satisfy for a program offering.

Not a special by any means, but good enter-

tainment. Eight reels.—Ray W. Musselman,
Princess theatre, Lincoln, Kan.—General patron-

age.

THREE WEEKS: Aileen Pringle—We always
think of “Three Weeks” as something rotten

(so called), but let me tell you there’s a whole
lot of people who are looking for that kind of

stuff, and we turned many of them away on a

midweek night—never before. The picture will

not seriously shock the present-day citizen. In
fact, they’ll call it good. "No children under 15”

probably helped our crowd.—F. E. Moore. Liberty

theatre, Lakeview, Mich.—General patronage.

JANICE MEREDITH: Marion Davies—Busi-

ness very good on this one. only a bit too long

to get in any real money. Eleven reels.—C. F.

Wagner, Bugg theatre, Chicago. III.—General pa-

tronage.

LITTLE OLD NEW YORK: Marion Davies—
Was afraid of this, but now my only wish is to

find another. Even in my small town it had big

drawing power and pleased practically all. It’s

big, wonderful, and in evei'y way worthy of

a boost and good word. Buy it, you little fel-

lows, it will surprise you.—F. E. Moore, Liberty

theatre, Lakeview. Mich.—General patronage.

THE UNINVITED GUEST: Special cast—

A
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“Herald Only” Club
"Because the 'Herald' was the pioneer in this field, and because

we will have a better journal to which to turn for guidance if we
solidly contribute to the same one, just as long as the ‘Herald’
keeps up its high standard of service I shall write solely for this
magazine."—Philip Rand, Rex theatre, Salmon, Idaho.

ABBOTT, G. S J22
ACCOLA, E. C _..184
ADAMS, R. W 19
ALLEN, C 8
ALGUIRE, Mrs. C. C 54
ANDERSON, C. V 116
ANDERSON, J. A _143
ANDERSON, R. L. 85
ANDRESEN, J. W 104
ANGELL, H. H _...130

ARMENTROUT R. - 72
ARMISTEAD, E. A 66
ASHWORTH & BARTELS 180
BABIN, M. J 7
BAILEY, J. 159
BAKER, C. C 195
BARBER, C. E...„ 87
BARTLETT & SON, C. W 103
BAYS, E. C 170
BELL, Mrs. L 22
BERGER, S. A 37
BICKEL, J. C 108
BIGGS. W. T 207
BIERWIRTH, H. C 62
BILLS. C. H 88
BINIONS, H. H 133
BIFARELLO, P 215
BODWELL, M. F 141
BOLLMAN, V. G 9
BOTSFORD BROS 235
BREITRICK, D. M _...193
BRENNER, W. H 10
BROADUS, J. N. 177
BROWN. C. L 42
BROWNE, F. L 39
BURSON, L. A 158
BYERLY, C. M 43
BYERLY, S. L. 30
BYRNE, E. E 147
CAIRNS, J 23
CARTER, Mrs. L. M 55
CAUSEY. H 70
CHAPMAN & EVANS 210
CLARK. W. M 105
COLLINS, E. H 101
CRAIG, M. T 186
CRAIG, W. E 152
CREAL. W. H 4
CRONKHITE, C. C 89
CROSBY & SCHWIERSKE 44
DASPIT, H 31
DeBAGGIO, H. 40
DeMORDANT, P 76
DEYO, L. 174
DINSMORE & SON 90
DOLLIVER, M 224
DOWLING. R. L 41
DURBIN, P. J 127
EAGAN. H. J 112
ELLIOTT, E. H 63
ENLOE, J. J 134
ESTEE, P. G 24
EULER, J. R 26
EVELAND, E 233
FARNSWORTH, R 110
FARRAR, S 206

FAWKS, E. L. 219
FAY, L. M 202
FAYTLE, M. F 163
FOSTER, M. P 73
FOX, Mr. and Mrs. E 64
FREEMAN, F. L. 81
FRY, S. G. 231
GAILEY, E. E 94
GARDNER, B. B 214
GARDNER, J. M 213
GAULDING, H. W 45
GEETING, R. C 201
GIACOMA BROS 199
GRAY, R. O 135
GREEN, S 168
GUERIN, W. R....„ 82
HARRIMAN, J. L 225
HARRIS, F. N 77
HARRISON, M 169
HARTMAN, C. M 154
HAWKINS, J. W 200
HELD, P. G 32
HESS, L. S 95
HICKMAN, R. W 83
HILLYER, M 137
HILTON, O. A. B 28
HINDS. F. C 11
HINDS. W. 173
HOADLEY, E. C 197
HOFFMAN, P. B 114
HOPKINSON, JR., F. S 131
HORN & MORGAN 58
HORNUNG, A. 56
HOUSEY, J. A 198
HUESTIS, B. F 106
HUMPHREY, W. H 212
HUTCHISON, R. 0 194
IHDE, S. G...„ 46
JENKINS. J. C. 3
JENSEN BROS Ill
JESSEE, Mr. and Mrs. T. R 47
JOHNSON, F. L. 205
JOHNSON. O. W 78
JUDGE, C. 164
KATZENBACH, E. L 218
KENNEASTER, J. S 172
KHATTAR. G 51
KIMBRO, Mrs. W. M 211
KING, L. G 209
KINGERY, R. H 123
KIRKMAN, W. G 190
KOBORG, C. W 188
KOCH, G. H 165
KOOKER, D. A 52

KOOPMAN, J 132
KOTTAS, E. V 150
KRAUTH, P. 149
KUDLACEK, J. J 67
LAMBERT. O. W 148
LANGACHER, C. W 59
LEEK, L. N 196
LOWELL, B. S 86
LUNA, E. D - 96
LYMAN, C. H 128
LYNCH, C. H 71
MacPHERSON, O. E 117
MALPHURS, C 178
MARTIN, H. G 48
McCORMICK, B. P 49
McCOY, H. C 192
McCUAN, L. W 228
MEECE & HALE 121
MENDENHALL, C. A 12
MEYER, F. S 2
MILES, A. N 13
MILLER, C. E 166
MILLER, C. R 14
MILER, L. A 145
MILLWARD, V 102
MITCHELL, R. E 221
MOORE, L. R 74
MOORE, Mrs. J. W 25
MOORE, P 124
MORGAN, A. M 136
MORRIS, P. E 126
MOULTON, C. H 68
MUNSON, C 122
MUSSON, W. H 50
NEIS, A. R 125
NICKELL, C. W 216
NORTON, B 182
O’HARA, F. J 80
OLLER, L 139
O’NEIL, E. J 109
O’TOOLE, A. B 176
OTTEN, H. J 197
PARKS, O. E 60
PATRICK, H. E 204
PATRICK, W. D 97
PEITZ, P. B 115
PERRY, F 156
PERRY, W. 0 232
PERUNKO, L. J .' 227
PFEIFFER, R 113
PFLUGER, H. H 171

PHILLIPS, D. H 107

PILLIOD, L. A 33

PORTELL, J. G 69
POWELL, W. J 234
POWERS, C. H 20
PRICE, A. J 208

RADTKE, T. W 220
RAND, P 5
REA, G. A 1

REDISKE, G. F 34
REEVE. H 203
RESTIVO, J 167
REYNOLDS, E. J 91
REYNOLDS, J. M 179
RICE, R. B 191
RILEY, R. R. 38
RITTER, G. J 75
RIVA, Mrs. C. A 15
RODGERS, F. C : 144
ROSSER, R. P „...161

BOLSTER, M 175
RYAN, C. H 57

SABIN, F. E 16
SAMPLE, F. R. 61
SAUNDERS, E 129
SCHAFER, C. W 230
SCHMIDT, J. W 92
SCHLOTTERBECK, F 234
SELK, H. G 138
SHOUP, W. J 189
SHOYER, Dr. M 183
SILVER & SON, W. H 120
SIMPSON, C. H 157
SITTON & SON, A. P 151
SMITH, Mrs. R. B 142
SMITH, R. W 217
SPAINHOUR, C. A 100
STANTON, M 27
STARKEY, G. C 17
STEEL, A 98
STETTMUND, H. G 6

STEVENSON, G 160
SUSZYCKI, A. A 99
SWARTOUT, E. W 35

TALBERT, J. H 162
THOMPSON, H. P 21
TILLER, J 29
TOPE, G. W 119

VAN ALSTYNE, L. A 187
VAN NOY, H 36
VAN STRAAT, W. J 118
VAUGHAN, G 53
VEATCH, A. L 65
VETTER, E. H _.153

WALDEN, K. H 229
WEAKLEY, C. D 226
WENGER, R. S 181
WERNER, A. C 146
WETZ, J. H 140
WHARTON. E. L 79
WILCOX, L. M 185
WHITE, D. A 84
WILLIAMS, E. J 146

WILLIAMS, J. M 93
WILLIAMSON, A. E 155
WILLIS, W 223
WINTERBOTTOM, W 18

good production, well played. Interesting. Un-
der sea scenes the most beautiful I ever saw.
Worth the money—Price McCall, Lyric theatre.

Mena, Ark.—General patronage.

DON’T DOUBT YOUR HUSBAND: Viola
Dana—A splendid picture. Good comedy all

through it.—Price McCall. Lyric theatre, Mena.
Ark.—General patronage.

OUR HOSPITALITY ; Buster Keaton—This is

a good picture. It drew well for me two nights.

Keaton is a draw card for my house.—Price Mc-
Call, Lyric theatre, Mena, Ark.-—General pa-

tronage.

REVELATION: Viola Dana—An entertaining
picture with splendid cast. Should go well in

houses having Catholic patronage. Average busi-

ness here. Nine reels.—A. G. Witwer, Grand
theatre, Rainier, Ore.—General patronage.

LONG LIVE THE KING: Jackie Coogan.—
This is an entertaining picture and should please

not only the young folks but everybody. Coogan
supported by a good cast. Acting good, tone okay.

Seven reels.—Edgar Delahunty, Family theatre.

Forest City, Pa.—Mixed patronage.

THE ETERNAL STRUGGLE: Special cast—

A

mighty good Northern picture that will please if

j'ou can get them in. Eight reels—Ray W. Mus-
selman. Princess theatre, Lincoln, Kan.—General
patronage.

WOMEN WHO GIVE: Special cast—A good
picture with a very misleading title that doesn’t

interest the patrons. Seven reels.—Ray W. Mus-
selman. Princess theatre, Lincoln, Kan.—General
patronage.

THREE AGES: Buster Keaton—This might
have been good about time Columbus came over.

but the print I got must have been the one show-

ing in Illinois when the tornado hit. It sure was
crippled. Part of five reels.—Ray W. Mussel-

man, Princess theatre, Lincoln, Kan.—General

patronage.

THE SHOOTING OF DAN McGREW: Bar-

bara La Marr—Bad weather spoiled this one for

me. Those who did come were well pleased.

Good print. Six reels.—E. Crawford, Y theatre.

Ft. Leavenworth, Kan.—General patronage.

THE GREEN GODDESS: George Arliss—.A
very good picture of its kind. Print in good

shape. Held interest almost the entire ten reels.

A couple of draggy spots, however. Ten reels.

—

Giacoma Bros., Crystal theatre. Tombstone. Ariz.

—General patronage.

Pathe
HOT WATER: Harold Lloyd—Of course, in

most any town you can always get them out to

a Lloyd, but this one did not do near as well

for us as ‘‘Girl Shy.” All our patrons, almost

to a one, said it was not as good, although

they don’t particularly kick about it. They say

it isn’t near up to the standard set by ‘‘Girl

Shy.” You can make some money if you don’t

pay too much for it. but you won’t do as well

as you did on the one before—C. E. McKay, Lib-

erty theatre, Rochelle, La.—General patronage.

GIRL SHY : Harold Lloyd—A good, clean

picture that satisfies all.—Bert Silver, Silver Fam-
ily theatre, Greenville, Mich.—General patronage.

DYNAMITE SMITH: Charles Ray—Absolutely
no good. Was ashamed to face the crowd com-
ing out. Picture lacks action. No thrills or

anything to laugh it.—Gem theatre. Calico Rock,

Ark.—Small town patronage.

THE KING OF WILD HORSES: Rex-
Pleased 100 per cent. We played this rather

late, but is a real novelty and drew some ex-

tra business. Don’t pass this one up if you
have not played it. Should go well anywhere.
Five reels.—A. G. Witwer, Grand theatre, Rainier,

Ore.—General patronage.

NOW BOOKING

STOP,^kjG

AL CHRISTIESeatute
Directedby Scott Sidney

Ilelessed by

PRODUCEns ~ D/STRinUT/NG - CORPORAr/ON
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Addicts of the

Agitated Tintypes:

—

I’m beginning to like this Ad Writing Racket better. In the first place, you
don’t have to bother with Plot and Construction and Heart Interest, and in the

second place, you can fluently talk about Yourself.

The fact that “The Pacemakers’’ is the world’s greatest two reel series is

soon going to be like a Secret at a Mah Jong Party — Everybody will know it.

It is getting just as Private right now as a Greenhouse with the Blinds up

!

Until you Switch off the Dimmers and Lamp “The Pacemakers” with a Bright,

Illegal Glare, you’re like the guy which hadn’t experienced the pleasures of

Delirium Tremens—you ain’t been nowhere, and you ain’t Seen Nothin’! This is

not because I wrote them, but in spite of that fact. At least a friend of mine told

me he pegged the First Installment recently and liked it Very Much because in

some parts of it they managed to get away from my stuff.

George O’Hara—Rah! Alberta Vaughn—Whoopee! A1 Cooke—Wow! Kit

Guard—Haw! Stanley Taylor—Sssssssss! Plenty of pretty girls, and big Sport

Thrills in each Episode! If this is a College Series, then this Higher Education
Thing is all it’s Ballyhooed to be!

(Note) You Cam Get
“THE PACEMAKERS” Only Thru
FILM BOOKING OFFICES

Yours, forever and a day

Thematic Music Cue Sheets Available On All Our Features
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SAFETY LAST: Harold Lloyd—If this isn’t

money, I never saw one. It’s a scream. Showed
every night to a packed house. Grab it. Ex-

cellent print. Seven reels.—E. Crawford, Y the-

atre, Ft. Leavenworth. Kan.— General patronage.

Paramount
40 WINKS: Raymond Griffith—A dandy pic-

ture. Pleased everybody. It’s what I call a reel

entertainment.—C. S. Watson, Electric theatre,

Caldwell, Kan.—Community patronage.

40 WINKS: Raymond Griffith—A knockout of

a high brow comedy. Buy it and step on it.

It will please 100 per cent to all that understand

pictures. Seven reels.— Bill Heinecke, Judith the-

atre, Lewistown, Mont.—General patronage.

TOO MANY KISSES: Richard Dix—A real

good comedy drama in which Dix is at his best.

The story is suitable and goes over big. Frances

Howard does another pose act, like in “The
Swan,” and almost kills a story. It requires an
awful stretch of the imagination to get Dix so

wildly enthusiastic about such a girl.—Ben L.

Morris, Temple theatre, Bellaire, O.—General pa-

tronage.

THE TOP OF THE WORLD: Special cast^
Business was only fair on this one, but as a pic-

ture it was good and was not the fault of it. Get
it, and here is hoping that you will cash in

more than I did. Eight reels.—Bill Heinecke,

Judith theatre, Lewistown, Mont.—General patron-

age.

THE DEVIL’S CARGO: Pauline Starke—One
of the good ones, as far as the story goes.

Pauline Starke is simply great and, w’hile often

cast as an “ugly duckling.” is really beautiful

in this, with sparkle, animation and some real

good acting. Wallace Beery good. Picture value

damaged by a very poor leading man. Para-
mount sure needs some leading men who can
act and look like lovers.—Ben L. Morris, Temple
theatre, Bellaire, O.—General patronage.

EAST OF SUEZ: Pola Negri—Pleased the best

of any Pola Negri picture we have had. Can’t
place a cause for business not being good. Eight
reels.—R. Linn, Virginia theatre, Fairmont, W.
Va.—General patronage.

EAST OF SUEZ: Pola Negri—Picture was
fairly good. Nothing to rave about. Star has
no following and looks like she never will. Her
first pictures, the John Bull product we first

saw her in, spoiled her possibility in our town.
Seven reels.—Bill Heinecke, Judith theatre, Lew-
istown, Mont.—General patronage.

UNGUARDED WOMEN : Richard Dix—Good
program picture that pleased. A story that holds
interest all the way. Dix a very popular star

here. Special—no, acting good, tone okay. Six
reels.—Edgar Delahunty, Family theatre, Forest
City, Pa.—Mixed patronage.

WAGES OF VIRTUE: Gloria Swanson—What’s
all this noise about in connection of outbidding
for this former bathing beauty ? As far as our
town is concerned, Adolph can leave her go. This
one just a little poorer than her later poor ones
and drew accordingly. Glad this one is the
last.—Joe Hewitt, Strand theatre, Robinson, 111.

—

Mixed patronage.

NORTH OF 36: Jack Holt—I opened my new
house with this picture and will say it certainly
pleased the largest crowd I have ever had the
pleasure of showing to. Many told me they liked
it better than “The Covered Wagon.” It’s a
real picture and one every exhibitor should run.
Eight reels.—E. F. Ingram, Ingram's theatre,
Ashland. Ala.—Small town patronage.

FORBIDDEN PARADISE : Pola Negri—This
boy Lubitsch knows surely how to make a picture
and this one is no exception. But people here
don’t care for Pola and I played it at a loss.

Eight reels.—AI C. Werner, Royal theatre, Read-
ing, Pa.—General patronage.

PETER PAN: Betty Bronson—We did not
make so much money on this one, owing
to making an extra low admission price for
the school children, but we are certainly glad
we ran it. No theatre can afford to pass this

one up, just for the benefit of their kiddies
alone. The grown folks that will come out for
this will be well pleased after they see it. It

is a wonderful picture.—C. E. McKay, Liberty
theatre, Rochelle, La.—General patronage.

PETER PAN : Betty Bronson—A fine picture,

worthy to rank among the twenty greatest ever
made. With an established star it would have
been a wonder. Betty Bronson is good—though
unknown. Ten reels.—R. Linn, Virginia theatre,

Fairmont, W. Va.—General patronage.

PETER PAN : Betty Bronson—Here is an ex-

tra good picture for old as well as young, and
should get the money no matter where it is shown.

Eight reels.—Bill Heinecke, Judith theatre, Lewis-

town, Mont.—General patronage.

SINNERS IN HEAVEN: Richard Dix—A good

big story. Cast fine. A little short in wardrobe
in places, but got by.—Bert Silver, Silver Family
theatre, Greenville, Mich.—General patronage.

THE COVERED WAGON: James Cruze—We
didn’t make a fortune on this, but the box office

statement looked like it would keep us from be-

ing closed up by the sheriff for a little while

anyway. Of course, you will have to run this,

anyway, and you are going to find your patrons

wild over the two scouts, Tully Marshall and
Ernest Torrence. They are really the big things

in this. Ten reels.—C. E. McKay, Liberty the-

atre, Rochelle, La,—General patronage.

THE BEDROOM WINDOW: May McAvoy—
Good story, well acted. Good entertainment.

—

Bert Silver, Silver Family theatre, Greenville,

Mich.—General patronage.

THE HERITAGE OF THE DESERT: Bebe
Daniels—Played this to usual business on Sun-
day. Seemed a very satisfactory picture.—Walter
Carroll, Star theatre, Colfax, la.—General pa-

tronage.

THE HERITAGE OF THE DESERT: Bebe
Daniels—Thumbs up. Good picture of the high-

class Western type. Drew well for me on a

Friday and Saturday and pleased all who saw it.

Six reels.—Jos. W. Springer, Strand, theatre,

Elizabethtown, Ind.—General patronage.

HIS CHILDREN’S CHILDREN: Bebe Daniels—
A few pictures, one after another, like this one
and goodbye business. Did not please 10 per cent.

Why the extra footage on a picture like this ?

It might go among the high brows, but small
town beware. Eight reels.—C. E. Terry, Capitol

theatre. Oak Grove, Mo.—General patronage.

HIS CHILDREN’S CHILDREN: Bebe Daniels-
Had many walk out on this both nights. Very
poor business either night. Might have got by
if boiled down to five reels.—Walter Carroll,

Star theatre, Colfax, la.—General patronage.

WOMAN PROOF: Thomas Meighan—I can
always do business with Meighan and this pic-

ture was no exception. While he has not made
any big specials, his pictures always please and
there is no doubt that he could make some
really big pictures if given the material. Seven
reels.—Ray W. Musselman, Princess theatre, Lin-
coln, Kan.—General patronage.

WOMAN PROOF: Thomas Meighan—A very
satisfactory picture.—Walter Carroll, Star the-

atre, Colfax, la.—General patronage.

CODE OF THE SEA: Rod La Roeque—An-
other good story, well acted. Prints bad. In-
spection bad. 25 feet patched upside down.
Paramount surely gives us some raw deals on
prints. Seven reels.—Ira Stevens, Whynot the-

atre, Greenfield, Ind.—General patronage.

CODE OF THE SEA: Rod La Roeque—A good
clean picture.—Bert Silver, Silver Family theatre,

Greenville, Mich.—General patronage.

FLAMING BARRIERS; Antonio Moreno—The
paper drew for this and it was a very pleasing
picture with action enough to satisfy my crowd.
Seven reels.—Ray W. Musselman, Princess the-
atre, Lincoln, Kan.—General patronage.

FLAMING BARRIERS: Antonio Moreno—Did
not seem to please at all, due, I think, to the
direction and too much footage.—Walter Carroll,

Star theatre, Colfax, la.—General patronage.

FLAMING BARRIERS: Antonio Moreno—

A

good picture. Film in bad condition. Business
was good. Could not keep it on screen. Seven
reels.—Ira Stevens, Whynot theatre, Greenfield,
Ind—General patronage.

ICEBOUND: Richard Dix—One good story
and well liked. Was the first Paramount service
we have had in good condition. Picture fine

and people said so. Eight reels.—Ira Stevens,
Whynot theatre, Greenfield, Ind.—General patron-
age.

ICEBOUND: Richard Dix—Here’s a real

lemon. About five people in the entire picture,

play throughout the picture with the exception
of about two scenes, in the same room of a
shanty. Not much cast, story no direction, in

my opinion.—Walter Carroll, Star theatre, Colfax,
la.—General patronage.

MONSIEUR BEAUCAIRE: Rudolph Valentino

—

I couldn’t even hire them to come out to see

this ten reels of misery. People get sick and
disgusted before the story starts. Four long
reels drag by before you have any idea what
the story is like and then another six reels of

pain. Back in the old Biograph days, they told

stories like this in two reels. I may be too rad-
ical, but I advise small towns to beware. Better
lay it aside. Took in a little over half of film

rental and most of them left before the show
ended. Ten reels.—C. E. Terry, Capitol theatre.

Oak Grove, Mo.—General patronage.

ZAZA: Gloria Swanson—Gloria has a good
following here. This picture is rather wild, but

it will get business just the same. If any other

star would do the things Gloria does in this they

would empty your theatre, but she makes them
like it. Eight reels—F. J. O’Hara, Community
theatre, Elgin, Neb.—Small town patronage.

WILD BILL HICKOK: William S. Hart—

I

was afraid of this but took it anyway. Advertised

it as having been taken in this section, got the

old timers interested and had two good days

of business. It is a shoot-*em-up, but, when the

old timers say that things were just that way,
how else could you expect them to make pictures?

Seven reels.—Ray W. Musselman, Princess theatre,

Lincoln, Kan.—General patronage.

WILD BILL HICKOK: William S. Hart—Give
everyone their just deserts. Bill Hart still

draws and knows his stuff and I would call this

a good picture and it pleased them all. Let’s

not lay anyone aside just because they made one
flop. Bill Hart is a small town bet. Look at

Valentino. Never made but one small town pic-

ture, and still they push him back at us in a

block of pictures and make us like him. Just

because Hart made “Singer Jim McKee” and it

flopped is not enough reason to kill him dead.

Check up your records and see if old two gun
Bill hasn’t made you more money than any one
man (I’m speaking of the small towns). Let’s

just stay with him a little longer, another flop

out of him won’t hurt like some of the others.

If Bill will just make us two pictures a year
as good as “Wild Bill Hickok” he will still be
the small town idol for years. Seven reels.—C.

E. Terry, Capitol theatre. Oak Grove, Mo.—Gen-
eral patronage.

HOLLYWOOD: Special cast—If you want to

give them all the stars at one dose, get this one.

It sure has about all of them in it. It is good
entertainment. Your patrons will like it. Ours
did, at least. Some good scenes, excellent pho-
tography, and a fairly good plot.—C. E. McKay,
Liberty theatre, Rochelle, La.—General patronage.

THE BORDER LEGION: Antonio Moreno—

A

good picture but somehow fell down. Don’t know
why. Lots of rough stuff and should please all

that like good Westerns. Eight reels.-=—Bill Hein-
ecke, Judith theatre, Lewistown, Mont.—General
patronage.

THE BORDER LEGION: Antonio Moreno—

A

good picture but Moreno was poorly cast. The
picture lacked the kick that it should have. Rock-

^cliffe Fellows ran away with the picture.—C. S.

Watson, Electric theatre, Caldwell, Kans.—Com-
munity patronage.

PRODIGAL DAUGHTERS; Gloria Swanson—
This is another of Gloria’s good pictures. There
is a good moral to this. Also good acting and
plenty of it. They came out a stormy Wednesday
night. Showed this on Ash Wednesday to see

if she would draw and she did. Six reels.—F. J.

O’Hara, Community theatre, Elgin, Neb.—Small
town patronage.

THE OLD HOMESTEAD: Theodore Roberts-
Well, they sure went and done it this time. Talk
about pictures ! When you want to see a real

picture with real acting and a real story that
will get right down under your skin, go see “The
Old Homestead,” and say, you birds that have not
run this, you are cheating your people. Eight
reels.—F. J. O'Hara, Community theatre, Elgin,

Neb.—Small town patronage.

HOMEWARD BOUND: Thomas Meighan—
This is one of the best of Meighan’s we have
ever had and the people were well pleased. Had
very good attendance with a nice little blizzard

to buck. Don’t be afraid to step on this. It

will bring home the bacon. Eight reels,—F. J.

O’Hara, Community theatre, Elgin, Neb.—Small
town patronage.

RUGGLES OF RED GAP: Ernest Torrence

—

Title draws, and then I think that this is a good
combination for any picture. Enough action and
comedy to put it over in good shape and that is

what it takes for a small town. Seven reels.—
Ray W. Musselman, Princess theatre, Lincoln,
Kan.—General patronage.

RUGGLES OF RED GAP: Ernest Torrence—
A fair comedy-drama.—Walter Carroll, Star the-

atre, Colfax, la.—General patronage.

RUGGLES OF RED GAP: Ernest Torrence—
A good comedy drama that pleased. Ernest Tor-

rence and Charles Ogle immense. Should please

any audience.—Clifford L. Niles, Grand theatre,

Anajnosa, la.—General patronage.

STEPHEN STEPS OUT: Douglas Fairbanks,
Jr.—Here was a real frost. Had this booked for

two days, but only used it one. Douglas, Jr., is
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True Talk No. 31
May 2

INDEPENDENTS
MEET

INDEPENDENTS
The convention in Milwaukee will write a new Declara-

tion of Independence. Your signature, must be on that docu-
ment.

Today is your day
You have the opportunity to write freedom from oppres-

sion across your screen.

Thirteen states carried on the first war for liberty and
won. Thirteen thousand exhibitors can win against malici-

ous knavery in the picture industry.

A handful of “MINUTE MEN” carried Lexington.

Organize

^^Play Date Men
Make your martial cry **Not a penny for

oppression—millions for defense.
**

GENERAL MANAGER.
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no good.—Walter Carroll, Star theatre, Colfax, la.

—General pat ronage.

THE CALL OF THE CANYON: Richard Dix

—A very good picture which I played on Sunday
to good business.—Walter Carroll, Star theatre,

Colfax, la.—General patronage.

A SAINTED DEVIL:—The people here just

w’on’t have Valentino. The very poorest of all

the Valentino pictures I have played. Lost money
on it.—C. S. Watson, Electric theatre, Caldwell,

Kans.—Community patronage.

CHANGING HUSBANDS : Leatrice Joy—

A

good photoplay, made more pleasing by being

comedy. Seven reels.—R. Linn, Virginia theatre,

Fairmont, W. Va.—General patronage.

WEST OF THE WATER TOWER: Glenn Hunt-
er—A great disappointment to me and my pat-

rons. Glenn Hunter is no good here.—Walter Car-
roll, Star theatre, Colfax, la.—General patronage.

SALOMY JANE: Special cast—A fair Western
picture.—Walter Carroll, Star theatre. Colfax, Ta.

—General patronage.

THE BONDED WOMAN: Betty Compson—The
film for this old one was in good shape. We
thought it a very ordinary program, but had no
kicks. The sea storm and shipwreck was faked
and pretty tame. Business normal, with perfect

weather. Six reels.—I. R. Gavin, Hammond the-

atre, Hammond, Wis.—Small town patronage.

THE FIGHTING COWARD: Cullen Landis—
This picture is fairly interesting, although much
too long.—Walter Carroll, Star theatre, Colfax,

la.—General patronage.

THE LIGHT THAT FAILED: Special cast—
This picture was a real failure, as the name im-
plies. No drawing power, story or direction in

my judgment.—Walter Carroll, Star theatre, Col-

fax, la.—General patronage.

THE MARRIAGE MAKER: Special cast—If
you have this one bought, pay for it and let Para-
mount keep it. It wull save you a lot of cussing.

Why do they make such rotten ones ? Seven long
reels with nothing in them.—H. A. Davitts, Dixie
theatre. Winona, Miss.—General patronage.

TO THE LAST MAN: Richard Dix—Very good
Western picture for Saturday.—Walter Carroll,

Star theatre, Colfax, la.—General patronage.

THE BREAKING POINT: Nita Naldi—Failed
to please our people. Eight reels.—Giacoma
Bros., Crystal theatre. Tombstone, Ariz.—General
patronage.

EBB TIDE: Special cast—A splendid picture
with a splendid cast. Only one bad thing about
it. it was too long. Print in good condition.
Eight reels.—A. W. West, Empire theatre, Wa-
nette, Okla.—Small town patronage.

THIRTY DAYS: Wallace Reid—Fairly good
program picture.—A. W. West, Empire theatre,

Wanette, Okla.—Small town patronage.

BIG BROTHER: Tom Moore—A fair program
picture.—W'alter Carroll, Star theatre, Colfax, la.

—General patronage.

TRIUMPH: Cecil B. De Mille—A fine cast with
good direction, given a story that is very light.

Fair entertainment nevertheless. Do not like the
cheap looking photos Famous Players have been
using lately, nor their policy of not carrying
trailers on subjects. A trailer is the best adver-
tising a small theatre can use on a coming at-

traction and it is out of the question for a small
theatre to secure them through the screen service.

—Walter Carroll, Star theatre, Colfax, la.—Gen-
eral patronage.

PIED PIPER MALONE: Thomas Meighan—
Tom deserves better stories than this.—Walter
Carroll, Star theatre, Colfax, la.—General pat-
ronage.

THE CONFIDENCE MAN: Thomas Meighan
—Very good entertainment. Meighan always
good if given any story to work with.—Walter
Carroll, Star theatre, Colfax, la.—General pat-
ronage.

THE PRIDE OF PALOMAR: Special cast—
This is one real picture. Story by Peter B. Kyne.
You can't make a mistake in booking this picture.
Can be bought right. Don't fail to go to the
limit. Eight reels.—F. J. O’Hara, Community
theatre, Elgin, Neb.—Small town patronage.

Preferred
THE VIRGINIAN : Special cast—Was very

well liked by everybody and held up fairly well
during run. Eight reels.-—Al. C. Werner, Royal
theatre, Reading, Pa.—General patronage.

THORNS AND ORANGE BLOSSOMS: Kenneth
Harlan—The book and author pulled some in

;

most of them did not care for it. Seven reels.

—

Don Wilcox, Colome theatre. Colome, S. D.

—

General patronage.

Principal
THE MINE WITH THE IRON DOOR: Owen

Moore—While we did not make any money on
this, it wasn’t the fault of the picture. Harold
Bell Wright’s works being read and liked so

much all over the country. These subjects are

already advertised for you before you show them.

We were unlucky in having a bad stormy and
rainy night, otherwise they would have flocked

out to this one. It is a good picture, buy it.

—C. E. McKay, Liberty theatre. Rochelle, La.

—

General patronage.

THE GOOD BAD BOY : Special cast—A fail-

picture—didn’t draw the second day. Five reels.

—G. P. Miller, Regent theatre. St. Marys. O.

—

General patronage.

Prod. Dist. Corp.
THE BREATH OF SCANDAL: Special cast

—Will please most any audience and, besides, has

an attractive title that will draw them in.—W.
E. Elkin, Temple theatre, Aberdeen. Miss.

—

Neighborhood patronage.

ON THE THRESHOLD: Gladys Hulette

—

Good picture made from Saturday Evening Post

story. Little serious, but made splendid Sunday
feature. Henry B. Walthall has character role

and Willie Marks is fine also as the ‘‘Bible Bo.”

Six reels.—P. G. Estee, S. T. theatre. Parker. S.

D.—Small town patronage.

HER MARKET VALUE: Agnes Ayres—Even
on Sunday, Agnes Ayres does not draw. She is

poison to our theatre. Picture only fair. Si.x

reels.—C. F. Wagner, Bugg theatre, Chicago, 111.

—General patronage.

THE CHORUS LADY, THE HOUSE OF
YOUTH:—These are two real jazz pictures. I

hardly know which is the best. Margaret
Livingston surely does shine in "The Chorus
Lady,” and Jacqueline Logan is not far behind
in "The House of Youth,” and the whole picture

is good in both of these.—L. M. Jones. Arcadia

theatre, Vandergrift, Pa.—General patronage.

GRIT: Glenn Hunter—Had this booked for

Friday and Saturday. It came in on Thursday,
paid for it, took it to the projecting room and
viewed it, put it in the can and shipped it back.

Wired Omaha for another picture. Just got a

letter this morning listing three pictures which
they offer to give me gratis, any one of the three,

and the "Box Office Record” rates them all good
by the reports, so don’t stand to lose on picture.

Thanks, Producers, for your letter. Six reels.

—

F. J. O’Hara, Community theatre. Elgin, Neb.

—

Small town patronage.

TRY AND GET IT: Special cast.—Played this

with our vaudeville and is not so good. That’s

what I have been doing—per title—but have not

got it yet. Unless you must, don’t run it. Six

reels.—Bill Heinecke, Judith theatre, Lewistown.
Mont.—General patronage.

ANOTHER SCANDAL: Lois Wilson—Good
picture of the kind. Star splendid. Story rotten.

Suggestive pictures are ruining the business.

—

Bert Silver. Silver Family theatre. Greenville,

Mich.—General patronage.

MIAMI : Betty Compson—The picture was not
all there. The best part of it was cut out, so

the result was bad after the first day. Seven
reels.—Bill Heinecke, Judith theatre, Lewistown.
Mont.—General patronage.

RAMSHACKLE HOUSE: Betty Compson—

A

good big picture, clean and entertaining. The
star splendid.—Bert Silver, Silver Family theatre,

Greenville, Mich.—General patronage.

LOVE’S WHIRLPOOL: Special cast—A good
picture. Plenty of action and mystery, but one
of the worst prints we have ever used. I can-
celled this outfit’s i^ictures once because of bad
I)rints ; another like this and we are off them
for life. And I don’t mean maybe. Seven reels.

—F. A. Greer, Meridian theatre, Meridian, Idaho.

—Small town patronage.

DOWN TO THE SEA IN SHIPS: Special cast.

—Old but still one of the best on the market,
though it made a beautiful flop at the box office

for me. Worth the red ink to see it on my screen.

Nine reels.—F. A. Greer, Meridian theatre. Merid-
ian, Idaho.—Small town patronage.

United Artists
THE THIEF OF BAGDAD: Douglas Fairbanks

We had to mortgage our theatre to get this one.

but I want to say that it was worth it and more
too. Without a doubt the greatest picture we
have ever shown. Douglas always draws for us.

Book it and boost it. It will stand anything.

—

H. A. Davitts, Dixie theatre, Winona, Miss.

—

General patronage.

THE THIEF OF BAGDAD: Douglas Fairbanks
—Drew well, big production, pleased the kids,

but only about 50 per cent of the grown-ups. In
fact, we would say it’s too long. Costs too much
and the people ought to be warned so they would
know it’s a pure hokum story, for most people do
not know it’s a fairy tale pure and simple. Too
darn long. Twelve reels.—Giacoma Bros., Crystal

theatre, Tombstone, Ariz.—General patronage.

ISN’T LIFE WONDERFUL? D. W. Griffith—

Am in a German neighborhood and should have
done business on this, but did not. Lord help the

man that’s in a Swedish neighborhood.—Eight
reels.—C. F. Wagner, Bugg theatre, Chicago, 111.

—General patronage.

AMERICA: D. W. Griffith—This is a wonder-
ful picture of its kind. Had a very good print,

out of Salt Lake, eleven full reels. Played two
nights, drew 31 more adult tickets second night.

Everybody seemed to go away happy. Can be

bought right and will make you money. Best

crowd since “Birth of a Nation,” and that’s sev-

eral years ago when times were lots better than
they are right now. Eleven reels.—G. F. Rediske,

Star theatre, Ryegate, Mont.—Small town patron-

age.

AMERICA; D. W. Griffith—A masterpiece.

Every exhibitor should play it. Good business for

three days. Ten reels.—Chas. Prokop, Rex the-

atre, Wahoo, Neb.—Neighborhood patronage.

TESS OF THE STORM COUNTRY: Mary Pick-

ford—A very good picture. Some clever Mary.
Ten reels.—Giacoma Bros., Crystal theatre. Tomb-
stone, Ariz.—General patronage.

THE HILL BILLY : Jack Pickford—This is a
picture of the mountains and will please as a
program offering. My patrons like Jack Pickford

because he always gets enough action, even though
it is exaggerated, to put his pictures over. Seven
reels.—Ray W. Musselman, Princess theatre. Lin-

coln, Kan.—General patronage.

Universal
STRAIGHT THROUGH: William Desmond-

Good action Western. Fair business. Extra good

paper. Five reels.—A. G. Witwer, Grand theatre,

Rainier, Ore.—General patronage.

THE BURNING TRAIL: William Desmond-
Good program Western made from Henry Her-
bert Knibb’s story. "Sundown Slim.” Mary Mc-
Ivor in support. Five reels.—P. G. Estee, S. T.

theatre, Parker, S. D.—Small town patronage.

THE SLANDERERS: Johnnie Walker—Good
production. Story of small town life. Pleased

all who came but did not draw usual Sunday busi-

ness. Five reels.—A. G. Witwer, Grand theatre.

Rainier, Ore.—Small town patronage.

THE TORNADO: House Peters—Played this

ten days after the real tornado and, as a precau-

tion, secured real scenes of the tornado put out

by Educational (St. Louis) and it drew like fly-

paper and was well liked. Have you noticed

what real pictures this Baggot boy is directing?

Bet he’d make a knockout if they’d give him some
real dough to work on.—Joe Hewitt, Strand the-

atre, Robinson, 111.—Mixed patronage.

THE FAST WORKER: Laura La Plante-
Very good. Pleased a small audience. If there

is any humor in empty seats they sure enjoyed
this one, for most all were empty.—-Dr. F. M.
Childs. Cozy theatre, Villisca, la.—General pat-

ronage.

HIT AND RUN : Hoot Gibson—Pulled them
in and pleased. Best Sunday we have had for

months. Six reels.—A. G. Witwer, Grand theatre.

Rainier. Ore.—General patronage.

THE SIGN OF THE CACTUS: Jack Ho.xie—
Only fair. Not near up to Hoxie standard. Five

reels.—Walter Hohlfeid, Opera House, Edmond,
Kan.—Small to%vn patronage.

THE SIGN OF THE CACTUS: Jack Hoxie—
Average program Western. Business light. Five

reels.—A. G. Witwer, Grand theatre. Rainier, Ore.

—General patronage.

LET ’ER BUCK: Hoot Gibson—This is one of

the best this star has put out and it sure went
over. If I had such as this I would have to

build a larger theatre. Six reels.—C. V. Ander-
son, Oak theatre, Oakdale, Neb.—General pat-

ronage.

RIDING PRETTY: William Desmond—Slightly
above average. Good comedy situations, not as

much Western as title would lead you to believe.

The Ranch Riders were the best part of the pic-

ture. Five reels.—Walter Hohlfeid, Opera House,
Edmond, Kan.—Small town patronage.

THE WESTERN WALLOP: Jack Hoxie.—Good
picture but we cannot get good crowds on any of

Hoxie’s pictures. Five reels.—B. R. Parsons,

Grand theatre. Springfield, Minn.—General patron-

age.
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NOW BOOKING/

Here is a picture of big time proportions, made to order for women, and where
the women go, the male element follows, and that means capacity when you an-

nounce and show “LOVE’S BARGAIN” . . HOW LOVE WORKS BACK STAGE
is a never ending lure of powerful drawing power . . . You give it to them in this

special production, now being sold everywhere by F. B. O. Salesmen. Buy it now.

FILM BOOKING OFFICES
of America, Inc.-723-7th Avenue, New York

Thematic Music Cue Sheets available on all our features.
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THE LAW FORBIDS: Baby Peggy—A good
picture for one day, but somehow old Carl is

coming out with much better films than he has

in the past. Keep up the good work, Carl, as your

White List looks like a winner. Six reels.—Bill

Heinecke, Judith theatre. Lewistown, Mont.—Gen-

eral patronage.

'THE DESERT RIDER: Jack Hoxie—Hoxie
doesn’t show the speed in this that he usually does.

A very good story. Business poor Friday and
Saturday, when it should have been good. Don’t

expect much on this. Five reels.—F. J. O’Hara.
Community theatre, Elgin. Neb.—Small town pat-

ronage.

THE SIGNAL TOWER: Virginia Valli—Film
good. This is a very good picture of the railroad

type. It has good acting, beautiful scenery and
plenty of action. It’s a good picture that you
cannot afford to pass up. Book it and play it up
big. Seven reels.—W. T. Davis & Son. Rialto

theatre, Sharon, Wis.—General patronage.

HOOK AND LADDER: Hoot Gibson—One of

Hoot’s boob pictures that took very well with a

Saturday night crowd. Glad to see Universal

put him back in Westerns, and the wilder they

are the better. Six reels.—F. A. Greer. Meridian

theatre. Meridian, Idaho.—Small town patronage.

THE HUNCHBACK OF NOTRE DAME: Lon
Chaney—A wonderful big picture for big towns
or cities. The picture and the price too big for

small towns. Twelve reels.—H. E. Patrick, Strand
theatre. Samson. Ala.—General patronage.

THE BREATHLESS MOMENT: William Des-

mond—Just another picture. Poor business but

that is common these days. Prints good. Five

reels.—F. A. Greer, Meridian theatre. Meridian,

Idaho.—Small town patronage.

SPORTING YOUTH: Reginald Denny—This
picture went over big. First time Reginald
Denny or Laura La Plante has been seen here
in a picture and they certainly made many
friends. The automobile race very good and it is

a good fast moving picture. Seven reels.—Schagh-
ticoke Amusement Ass’n., Town Hall theatre,

Schaghticoke, N. Y.—General patronage.

THE MAN FROM WYOMING:. Jack Hoxie—
Best Friday, Saturday business in three months.
Fiim in good condition. Will do good business

where this star is known and Western pictures

are liked. Five reels.—F. A. Greer. Meridian
theatre. Meridian, Idaho.—Smali town patronage.

THE MAN FROM WYOMING: Jack Hoxie—
Just a modern Western picture that I had no
kick coming on. Jack is very popular with my
patrons. Five reels.—H. E. Patrick. Strand the-

atre, Samson, Ala.—General patronage.

THE RED WARNING: Jack Hoxie—The only
difference between this and “The Desert Rider”
were the names. Practically the same story and
acting. Not much to this Hoxie. Don’t look

as good now as he did in some of his older pic-

tures. Five reels.—F. J. O’Hara. Community the-

atre, Elgin, Neb.—Small town patronage.

THE TURMOIL: Special cast—Paid top price

for this and did a very fair business, but no more
specials and super Jewels for me, especially when
they are new and the price is out of sight. Will

get me just as much business a year old as when
new. Seven reels.—F. A. Greer. Meridian theatre.

Meridian, Idaho.—Small town patronage.

PURE GRIT: Roy Stewart—Although this is

a good picture, Stewart did not do anything spe-

cial. The boy and dog are the real stars in this

and they sure are good. Five reels.—Robert L.

Anderson. Olympic theatre. Forks, Wash.—Small
town patronage.

THE WHISPERED NAME: Special cast—
Good stoi-y, well produced, but not the kind for

Saturday night. As usual from Universal, a good
print.—F. A. Greer, Meridian theatre. Idaho.

—

Small town patronage.

THE WILD PARTY: Gladys Walton—Just a
dandy good program picture. Gladys is a nice
clean little actress and has a faculty of putting
her work over. Five reels.—F. J. O’Hara, Com-
munity theatre, Elgin, Neb.—Small town patron-
age.

BIG TIMBER: William Desmond.—A good
Northwest story, well liked. Fair business in

rain storm. Five reels.—Ira Stevens. Whynot
theatre, Greenfield, Ind.—General patronage.

BROADWAY OR BUST: Hoot Gibson—This is

a good comedy drama. Hoot is a very good draw-
ing card here. Everyone liked this and they said

so as they went out. You can’t make a mistake
on this. Six reels.—F. J. O’Hara. Community
theatre, Elgin, Neb.—Small town patronage.

Vitagraph
CAPTAIN BLOOD: J. Warren Kerrigan—

This is an A-1 picture, but getting them to come

out is the big job. It pleases but won’t draw.

Did not take in film rental. Why do they keep

on making costume pictures and why do we keep

on buying them ? I’m done now for good with

old time settings and costume pictures. Eleven

reels.—C. E. Terry, Capitol theatre. Oak Grove,

Mo.—General patronage.

CAPTAIN BLOOD: J. Warren Kerrigan—For

the steenth time I swear never to book another

costume picture, regardless of its rating. It’s a

wonderful production and no mistake. Those who
came were well pleased at advanced admission

prices, but they refuse to come to costume pic-

tures in this town. The exhibitor who said the

jig was up when he put out posters of three

corner hats and swords told the whole story.

Box office keenly disappointed. Film perfect.

Ten reels.—I. R. Gavin. Hammond theatre, Ham-
mond. Wis.—Small town patronage.

THE MAN FROM BRODNEY’S: J. Warren
Kerrigan—Would recommend this picture to any
exhibitor. Went over 95 per cent. Good print.

Eight reeis.—E. Crawford, Y theatre. Ft. Leaven-

worth, Kan.—General patronage.

THE LEAVENWORTH CASE: Special cast—
Poorest business in 15 years, but got all the pic-

ture is entitled to.—J. R. Baxter, Lyceum theatre.

Spring City. Utah.—Small town patronage.

Warner Brothers
ON THIN ICE: Tom Moore—A dandy crook

story. Pleased the men exceptionally well. Didn’t

hear any women say, but think it will appeal to

men mostly. I class it as a first rate picture.

It has a dance in it that is a wow. Different

from anything you ever saw. They call it the

"bowery wiggle.’’ Seven reels.—P. S. Stallings,

Majestic theatre, Bowie. Tex.—General patronage.

THE LIGHTHOUSE BY THE SEA: Rin-Tln-

Tin—Buy it ; step on it. That dog is simply

wonderful. It went over 100 per cent. Give us

more like it. I had more compliments than on

any picture for a long time. If you haven’t

played it. buy it.—Price McCall, Lyric theatre,

Mena, Ark.—General patronage.

THE MAN WITHOUT A CONSCIENCE: Irene

Rich—Business very poor. No drawing power

to this stuff. Seven reels.—C. F. Wagner. Bugg
theatre, Chicago, 111.—General patronage.

THE DARK SWAN: Special cast—A quarter

page ad didn’t get a corimral’s guard out to see

it. Clever story, well directed, free from sug-

gestive scenes. You see the smoke and butts,

still Marie never took a puff. The girls in tights

were well behaved and clever dancers. Another

Warner Bros., with little box office value and SO

per cent entertainment value. Boost, it is worth

it.—Dr. F. M. Childs, Cozy theatre, Villisca, la.

—General patronage.

THE NARROW STREET: Special cast—This

picture will please any audience. A good com-

edy that goes over big.—Chas. Prokop, Rex the-

atre, Wahoo, Neb.—Neighborhood patronage.

A LOST LADY: Irene Rich—To my notion

this was a poor picture, and I guess many of

my patrons thought the same, as several walked

out. Others said it wasn’t a bit like the book.

It’s too draggy and about two reels too long.

Seven reels.—B. R. Parsons, Grand theatre.

Springfield. Minn.—General patronage.

A LOST LADY : Irene Rich—A good cast,

good acting, but the picture don’t mean a thing

as a drawing card. Seven reels.—Chas. Prokop,

Rex theatre, Wahoo, Neb.—Neighborhood patron-

age.

THE TENTH WOMAN: June Marlow—Just
the same old society story told over and over

again with no comedy or dramatic touches to

put it over. Won’t do for small towns unless

you haven’t had one like it for some time. Paid

too much for it. Print good. Six reels.—C. E.

Terry, Capitol theatre. Grain Valley, Mo.—Gen-

eral patronage.

MY WIFE AND I: Irene Rich—Good picture

but absolutely no business. Seven reels.—C. F.

Wagner, Bugg theatre, Chicago, 111.—General pat-

ronage.

BABBITT: Willard Louis—We have seen sev-

eral bad reports on this one but, frankly, I

can’t see how they got that way. ’This is a

good picture and will draw on the strength of

the book. Let them know you are going to play

it and they will come out to see your show.

—

W. E. Elkin, Temple theatre, Aberdeen, Miss.—

-

Neighborhood patronage.

THE AGE OF INNOCENCE: Beverly Bayne

—

Not a special by any means, but is a fairly good

picture. Some will not like it at all. Would
figure it to please a little more than fifty per

cent.—P. S. Stallings, Majestic theatre, Bowie,

Tex.—General patronage.

LOVERS LANE: Special cast—This is a good
l)rogram picture and pleased a very good crowd
for Lent and on a Sunday. Warners have some
very good pictures. Six reels.—F. J. O’Hara.
Community theatre, Elgin, Neb.—Small town pat-

ronage.

LOVERS LANE: Special cast—A good little

picture of small town life and will please. It is

short and should have about two reels of filler

to make a good show. Six reels.—Ray W. Mus-
selman. Princess theatre, Lincoln, Kan.—General
patronage.

HOW TO EDUCATE A WIFE: Monte Blue—
Another very common story. The sentimental

parts help it out some, but of 26 pictures from
Warner Bros., I got seven real knockout small

town pictures ; the rest of them ruined me.
Brother Exhibitors, let’s quit buying pictures in

the block form. From now on I’ll buy what I

want or not buy. Better pay a little more and
get something. Think it over and say something.
Seven reels.—C. E. Terry, Capitol theatre. Grain
Valley, Mo.—General patronage.

HOW TO EDUCATE A WIFE: Monte Blue-
Well, if you have this bought better send them
the money and leave it. Save express. My idea

of entertainment doesn’t include night shirt pa-
rades in pictures. This has about everything that

should not be in a picture, for when you are edu-
cating your wife you know nobody’s taking your
picture. Six reels.—F. J. O’Hara, Community
theatre, Elgin. Neb.—Small town patronage.

GEORGE WASHINGTON, JR.: Wesley Barry
—-This was very good but not up to some of
Barry’s former pictures. He seems to be losing

out, trying to play kid pictures. Better step up
a notch or two. Six reels.—F. L. O’Hara, Com-
munity theatre, Elgin, Neb.—Small town patron-

age.

BROADWAY AFTER DARK: Special cast—
This kind of a show sure isn’t a drawing card
for me, because my patrons crave action and that

is what this ain’t got. Seven reels.—Ray W.
Musselman, Princess theatre, Lincoln, Kan.—Gen-
eral patronage.

THE GOLD DIGGERS: Hope Hampton—Above
the average feature. Business was bad two days.

Nine reels.—Ira Stevens, Whynot theatre, Green-
field. Ind.—General patronage.

THE MARRIAGE CIRCLE: Special cast—Too
long and too much padding. No entertainment
value for my patrons, who demand a little action.

Nine reels.—Ray W. Musselman, Princess theatre,

Lincoln, Kan.—General patronage.

BEHOLD THIS WOMAN: Irene Rich—Had
very many complimentary comments on this pic-

ture and everybody went away pleased. Held out

nicely throughout the run. Seven reels.—Al. C.

Werner. Royal theatre. Reading, Pa.—General
patronage.

State Rights
BATTLING BUDDY: Buddy Roosevelt—I played

this on Saturday night to a packed house. Pleased

100 per cent. Buddy is a coming number. Don’t

be afraid of this one.—Price McCall, Lyric the-

atre, Mena, Ark.—General patronage.

THE BEAUTIFUL SINNER: Eva Novak—

A

good detective story. The girl has you thinking

from start to finish. Pieased everyone. Film is

good.—F. E. Schmitt. Strand theatre, Pocahontas,
111.—Neighborhood patronage.

BLACK LIGHTNING: Clara Bow—Cannot
recommend this as a very big special, but must
say it is a good program picture at regular prices.

Film good condition. Six reels.—Fred Boeselager,

Opera House, Hilbert, Wis.—General patronage.

BURN ’EM UP BARNES: Johnny Hines—
What I call a poor picture. Not as good as

"Luck.” Lay off it.—Price McCall, Lyric theatre,

Mena, Ark.—General patronage.

FIGHTING IN FRANCE: This picture must
be a jinks to me. Have tried three different

nights to run it and have been rained out each

time. The picture has drawing power but won’t

please. Don’t raise prices. It won’t stand it.

Most wonderful paper on this I have ever seen.

Print fair. Five reels.—C. E. Terry, Capitol

theatre. Oak Grove, Mo.—General patronage.

A FOOL AND HIS MONEY: Special cast—
Another short, snappy feature. Plenty of comedy.

Everybody seems well pleased. Business good.

Six reels.—C. F. Wagner, Bugg theatre, Chicago.

111.—General patronage.

INNOCENCE: Anna Q. Nilsson—Pleased every-

body beyond expectations and went over nicely.

Six reels.—Al. C. Werner, Royal theatre, Reading,

Pa.—General patronage.

LEFT HAND BRAND: Neal Hart—Can’t see

this man Hart as a star. No good here. Couldn’t

draw his breakfast here. Story would have been
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good if it had some good star and director with

it. Five reels.—F. J. O’Hara, Community theatre,

Elgin, Neb.—Small town patronage.

THE SHERIFF OF SUN DOG: William Fair-

banks—This is very good. This is the second pic-

ture with this star and he seems to take here

very well. Five reels.—F. J. O’Hara, Community
theatre, Elgin. Neb.—Small town patronage.

SOILED: Special cast—Pleased all who saw it.

Played to big houses. Seven reels.—C. F. Wag-
ner, Bugg theatre, Chicago. 111.—General patron-

age.

WALLOPING WALLACE: Buddy Roosevelt—

No better than average Western. Our first one

with this star. Seems to have a good screen ap-

pearance and a good personality. Believe he will

be a good Western star. Released in this terri-

tory by Specialty Film Company out of Dallas.

—P. S. Stallings. Majestic theatre. Bowie, Tex.

—

General patronage.

WHO CARES: Special cast—Short and snap-

py. Pleased all. Business good. Six reels.—C.

F. Wagner, Bugg theatre, Chicago, 111.—General

patronage.

Serials
THE RIDDLE RIDER: (Universal) Special

cast—Forty per cent above average. A real West-

ern Serial started out good and got better every

week. Suited 100 per cent. Had many compli-

ments and no knocks. If you have a Western

crowd you can’t beat this one. Absolutely the

best I have run to date. I am now on 3rd Epi-

sode of “Circus Mystery.’’—Family theatre. West
Frankfort, 111.—Mining town patronage.

WOLVES OF THE NORTH: (Universal) Wil-

liam Duncan—A god serial. Two reels.—Ira

Stevens, Whynot theatre, Greenfield, Ind.—Gen-

eral patronage.

Short Subjects
EDUCATIONAL

EASTER BONNETS:—A good comedy but too

high class for our patrons. Two reels.—W. E.

Elkin, Temple theatre. Aberdeen. Miss.—Neigh-

borhood patronage.

GOOD MORNING: Lloyd Hamilton—A fine

comedy. Two reels.—A. W. West, Empire theatre,

Wanette, Okla.—Small town patronage.

HEAD ON :—Thumbs up. A good little comedy
with several laughs. One reel.—Jos. W. Springer.

Strand theatre, Elizabethtown, Ind.—General pat-

ronage.

NECK AND NECK: Lige Conley—Extra good,

as are all Mermaid Comedies, we have found.

Two reels.—A. G. Witwer, Grand theatre. Rainier.

Ore.—General patronage.

RENO OR BUST: Very poor. Can’t say much
for this one. Two reels.—W. E. Elkin, Temple
theatre. Aberdeen, Miss.—Neighborhood patronage.

SAFE AND SANE: Jimmie Adams—A fairly

good comedy. Brought quite a few laughs. Two
reels.—A. W. West, Empire theatre, Wanette,

Okla.—Small town patronage.

FILM BOOKING OFFICES
FIGHTING BLOOD: George O’Hara-Film

good. This is good, as all the rest have been. We
have just one round of the first series left to play.

Book these. Two reels.—W. T. Davis & Son. Ri-

alto theatre, Sharon, Wis.—General patronage.

THE GO-GETTERS: Geo. O’Hara—The pat-

rons of this theatre and box office receipts tell me
that the “Go-Getters” is the best chapter picture

that we have exhibited in two years. Twelve chap-

ters, 24 reels.—H. E. Patrick, Strand theatre,

Samson. Ala.—General patronage.

THE GO-GETTERS: George O’Hara—Good
film. This, number one of “Go-Getters.” entitled

"Getting Going,” was fair. We think that as

they go on they will be better. Quite a bit of

comedy and some silliness in this, but on the

whole it went over nicely. Two reels.—W. T.

Davis & Son, Rialto theatre, Sharon, Wis.

—

General patronage.

STAN LAUREL COMEDIES:—Just a couple

of reels of film.—Don Wilcox, Colome theatre,

Colome, S. D.—General patronage.

THROWING THE BULL: Bray cartoon—This
is fine and sure does please the kids. Wish I

could get more of them. One reel.—C. V. Ander-

son. Oak theatre. Oakdale, Neb.—General pat-

ronage.
FIRST NATIONAL

BE REASONABLE:—One of the Sennett two
reelers ; you know what they are.—G. F. Rediske.

Star theatre, Ryegate, Mont.—Small town patron-

age.

BUSTER KEATON COMEDIES :—Clean com-
edies that make the folks laugh are mostly minus.

These are very good. Two reels.—Don Wilcox.

Colome theatre, Colome, S. D.—General patron-

age.

FOX
DUMB AND DAFFY: A1 St. John—A fair

comedy, but not up to the standard of the usual

Sunshine. Two reels.-—E. F. Ingram, Ingram’s
theatre, Ashland, Ala.—Small town patronage.

FOX COMEDIES:—Fox Sunshine and Imperial

Comedies have the world cheated for variety. No
two alike or similar. New jokes, new stunts and
the price is right. You are passing up the best

comedy bet on the market if you are not playing

Fox comedies every Friday and Saturday night

the whole year around. Two reels each.—Gunther
& Metzger. Palace theatre, Syracuse, Neb.—Small
town patronage.

FOX COMEDIES:—These have given good sat-

isfaction. The Imperials are especially good.

—

J. R. Baxter, Lyceum theatre. Spring City, Utah.
—Small town patronage.

FOX NEWS:—Has been giving good satisfac-

tion and have been getting good service from the

Salt Lake office.—J. R. Baxter, Lyceum theatre.

Spring City, Utah.—Small town patronage.

A NIP O’ SCOTCH : One kid was caught
laughing out loud at this one and he was imme-
diately taken out for disturbing the peace and
quiet of the rest of the audience. Fox comedies
don’t make them laugh. They either cry or go
to sleep. Two reels.—R. W. Hickman, Lyric the-

atre, Greenville, 111.—General patronage.

PATHE
AMELIA COMES BACK:—A fairly good Fable

but. like most fables, it was too short. One reel.

—A. W. West, Empire theatre. Wanette, Okla.

—

Small town patronage.

EAST OF THE WATER PLUG:—Great. If

your patrons like good comedies give them this

one. Two reels.—W. E. Elkin, Temple theatre.

Aberdeen, Miss.—Neighborhood patronage.

GOOD OLD COLLEGE DAYS: Aesop Fable—
These Fables certainly do please them all, old

and young. This is a good one.—Clifford L.

Niles, Grand theatre. Anamosa, la.—General pat-

ronage.

HONEYMOON HARDSHIPS: Hal Roth—We
used this comedy with Harold Lloyd in “Safety
Last” and can honestly say that it got more
laughs than Lloyd did. It is one of the best

comedies released. “Safety Last” is very good
and draws well. Pathe has the comedies that

make your audience laugh. Two reels.—Ander-
son Amusement Co., Isis theatre, Dell Rapids. So.

Dak.—General patronage.

HOUSE CLEANING:—Fairly good. One reel.

—A. W. West, Empire theatre, Wanette, Okla.

—

Small town patronage.

INBAD THE SAILOR:—Some old and some
new stuff that passed for pretty fair entertain-

ment. It produced plenty of laughter. Film okay.
Two reels.—I. R. Gavin, Hammond theatre, Ham-
mond, Wis.—Small town patronage.

A MESSAGE FROM THE SEA: Aesop Fable-
Good. Two-thirds reel.—A. G. Witwer, Grand
theatre. Rainier, Ore.—General patronage.

PATHE NEWS:—We consider this news reel

necessary to round out our program.—I. R. Gavin,
Hammond theatre, Hammond, Wis.—Small town
patronage.

PATHE REVIEW :—These are fine to tone up
a weak program. Educational, entertaining and
a touch of color. One reel—A. G. Witwer, Grand
theatre. Rainier, Ore.—General patronage.

ROUGHEST AFRICA: Stanley Laurel—A good
two reel comedy that seemed to please those who
saw it. Two reels.—W. E. Elkin, Temple theatre,

.Aberdeen, Miss.—Neighborhood patronage.

WOMEN’S RIGHTS: Aesop Fable—These make
good fillers. Two-thirds reel.—A. G. Witwer,
Grand theatre. Rainier, Ore.—General patronage.

UNIVERSAL
AGGRAVATIN’ MAMA: Joe Murphy—Good

comedy—second run, but pleased as though it

was new. Two reels.—A. G. Witwer. Grand the-

atre, Rainier, Ore.—General patronage.

ANDY’S TEMPTATION: Joe Murphy—This
one was the proper one to start with, as I have
shown “Watch Papa.” “Aggravatin’ Mamma,”
"What’s the Use?” since, and the first one has
the others skinned a mile. But I have no kick

on any of the Gumps so far, as they seem to like

them and the children go wild about them. Had
a Saturday matinee free to all children under
twelve years on the first Gump and the children

sure turned out and had the time of their lives.

Two reels.—F. J. O’Hara, Community theatre.

Elgin. Neb.—Small town patronage.

ANTHONY AND CLEOPATRA :—This is just

fair, and will pass okay where you have a picture

like Hoot’s to go with it. One reel.—C. V. An-
derson, Oak theatre, Oakdale, Neb.—General pat-

ronage.

K. O. FOR CUPID: Jack Dempsey—The last

one and surely are glad, for they are no good.

Lost money on all of them. Two reels.—Ira Ste-

vens, Whynot theatre. Greenfield, Ind.—General

patronage.

MIND YOUR DOCTOR: Bert Roach—Fair
comedy. One reel.—A. G. Witwer, Grand theatre.

Rainier, Ore.—General patronage.

PAUL REVERE: Hysterical History.—Very
good comedy. Some very good riding in this. One
reel.—A. G. Witwer, Grand theatre. Rainier, Ore.

—General patronage.

A ROYAL PAIR:—Century comedy. Not good
for here. Nothing to show them. Patrons said

that it was the bunk. Two reels.—Ira Stevens,

Whynot theatre, Greenfield, Ind.-—General patron-

age.

VITAGRAPH
NOISY NAGGERS AND NOSEY NEIGHBORS:

Larry Semon—Although we have played all of

Larry’s two-reelers, they seemed to enjoy this.

These one-reelers seem to have as much action in

proportion to the longer comedies and make a
good short filler where they like slai)-bang stuff.

One reel.—A. G. Witwer, Grand theatre. Rainier,

Ore.—General patronage.

MISCELLANEOUS.
POOR KING MIDAS:—My kids were disap-

l)ointed in this one, as they had expected a Bray
cartoon comedy, and therefore did not please. It

is a child story and no comedy at all. One reel.

—C. V. Anderson. Oak theatre, Oakdale, Neb.

—

General patronage.

CLASSIFIED
ADVERTISING

Five Cents per Word Payable

in Advance. Minimum Charge,

$ 1 .00.

THEATRES FOR SALE
FOR SALE : 400-seat theatre and dance hall.

Only one in town. Population 1252. County
seat. $11,000. Good terms. E. C. Gehrke,
Davenport, Wash.

FOR SALE: Theatre. Five thousand popu-
lation. Best theatre in town, best town in state
for size. Doing good business. Owner has big
interests in Florida which should have all his

time. Would take some Florida interests in

trade. Half cash, balance time, $10,000 dealt

Write H. G., Exhibitors Herald.

FOR SALE: 300-seat theatre in Iowa.
Modern, fully equipped. Making money. Priced
to sell account partnership disagreement. Ad-
dress M. P., Exhibitors Herald.

THEATRE WANTED
WANTED: Theatre in Nebraska, Kansas,

Colorado town over 1000. Would lease or man-
age larger house. Experienced. A. F. Botsford,
Sargent, Nebr.

EQUIPMENT FOR SALE
FOR SALE: Theatre equipment of all de-

scriptions. Write us your needs. Immediate ship-

ments of used chairs at all times. Hoke Theatre
Supply Company, 845 S. State St., Chicago, 111.

FOR SALE: Elegant lot of upholstered opera
chairs, all guaranteed fine condition. Also 279
new veneer chairs half regular price. Bargain on
attraction sign ticket booth, generator, scenery,
music stands, etc. Write us your needs. Atlas
Moving Picture Co., 534 South Dearborn St.,

Chicago.

FOR SALE: Wurlitzer Orchestra complete
with all attachments. In excellent condition, just
overhauled. Roll mechanism and attachmeiRs
used less than one year. Good reason for selling

and priced reasonable. Orpheum Theatre, Rich-
land Center, Wis.

PROJECTIONIST AVAILABLE
THEATRE CLOSING May 1st—Union Pro-

jectionist desires permanent position with first

class theatre. Eleven years* experience any make
projectors. Six years with present employer.
Married, steady and reliable. Can furnish best
references as to ability, habits and attention to

duty. E. W. Sanor, Box 421, Kankakee, 111.



P
eople want comedies as much as they do feature
pictures. You boost your features strongly. Why
not play up your comedy attractions just as strong-

ly? F. B. O. backs up every JIMMY AUBREY comedy
with ticket selling posters, crowd pulling lobby photos,
and other high pressure accessories. MAKE USE OF
THEM. TEILL your patrons in advance when you have

Produced by a JIMMY AUBREY comedy coming. TELL ’em on standard Cinema
JOE ROCK the day you are showing it. Have you played JIMMY Productions

AUBREY in “OH WHAT A FLIRT”—“A HELPING
HAND”—“HE WHO GETS CROWNED”—and his
latest—“MEET THE AMBASSADOR?”—Watch for
the new laflF getters coming. AUBREYS BUILD BUSI-
NESS. BOOK ’EM. BOOST ’EM.

FILM BOOKING OFFICES
723 Seventh Ave., New York. Exchanges Everyw‘here

Thematic Music Cue Sheets available on all our features
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INDEX TO THE PRODUCT
ANNO UNCEMENTS

The tabulated matter below presents a directory to producers’ announcements about pictures which
enables exhibitors to check hack and obtain for their information in hooking the facts disclosed in product
announcements in the Herald.

Title of picture is followed by date of issue and numbers of pages bearing announcements,
“/ns.” is abbreviation for ''Insert.”

A three-month period including last week’s issue is covered.

Associated Exhibitors
Adventurous Sex, The;Feb. 14-Ins.-Apr. 11-Ins.
Back to Life:Feb. 14-Ins.Mar. 14-Ins. ,76.
Bad Company :Feb. 14-Ins.
Barriers Burned Away :Feb. 14-Ins. Mar.21-53,64,72-

Apr. 11-Ins.
Battling Bunyan :Feb. 14-Ins. Mar.7-78.
East of Broadway :Feb. 14-Ins. Mar.7-82.
Going Up:BOR-70.
Greatest Love of All, The:Feb. 14-Ins.-Apr. 11-Ins.
Introduce Me: Mar. 21-4.Mar.28-16.BOR-68.
Is Love Everything :Jan.31-43,45.Feb.l4-Ins.
Love of Women :Mar. 14-Ins.
Never Say Die:Feb.l4-Ins. BOR-66.
Now or Never ;Feb. 14-Ins.Mar. 21-60, 68, 76.
Price of a Party, The :Jan.31-Ins.Feb. 14-Ins.Mar.7-

74.

Racing Luck :Jan.31-Ins.
Sky Raider, The:Feb.l4-Ins.Apr.l8-19.
Yankee Consul, The:BOR-73.

Aywon
Law and the Lady, The;BOR-57.

Banner
Daughters Who Pay :Feb. 28-14.Mar. 14-73.

Man Without a Heart, The :Mar. 14-73.

Those Who Judge :Mar. 14-73.
Truth About Women, The :Mar. 14-73.

Chadwick
American Pluck :Apr.25-20.
Bells, The:Apr.25-20.
Midnight Girl, The :Feb.7-10.Feb.28-55.
Perfect Clown, The:Apr.25-20.
Some Pumpkins :Apr.25-20.
Transcontinental Limited, The :Apr. 25-20.
Winnjng the Futurity : Apr. 25-20.
Wizard of Oz, The :Apr.25-20.

Colonial
Forbidden Souls :Feb.28-60.

Columbia
After Business Hours :Feb.28-63.
Danger Signal, The:BOR-48.
Enemy of Men, An:BOR-48.
Fate of a Flirt, The:BOR-48.
Fighting the Flames :Feb.28-62.
Fighting Youth; BOR-48.
Fight to the Finish, A:BOR-48.
Fool and His Money, A;Feb.28-63.
Foolish Virgin, A;Feb.28-63.
Great Sensation, The:BOR-48.
Handsome Brute, The:BOR-48.
Ladies of Leisure ;BOR-48.
Lure of Broadway, The:BOR-48.
Midnight Flames : BOR-48.
New Champion, The:BOR-48.
One Glorious Night ;Feb.28-63.
Penalty of Jazz, The:BOR-48.
Price of Success, The:BOR-48.
Price She Paid, The :Feb.28-63.
Sealed Lips:BOR-48.
S. O. S. Perils of the Sea:BOR-48.
Speed Demon, The:BOR-48.
Thrill Hunter, The:BOR-48.
Unwritten Law, The:BOR-48.
Who Care3;Feb.28-63.

Davis
Tales of a Thousand and One Nights, The:Feb.2S-
61.Mar.7-25.Mar.28-18.BOR-50.Apr.l8-14.

East Coast
Early Bird, The:Feb. 7-18. BOR-54.
Speed Spook, The:BOR-54.

F. B. O.
Breed of the Border :Feb.7-65.Feb.28-86.
Broken Laws :Jan.31-67.
Cloud Rider. The :Feb.21-62.
Druscilla With a Million : BOR-32.
Forbidden Cargo :Feb. 28-9.5.

Her Father’s Daughter :BOR-32.
If Marriage Fails :BOR-32.
Jimmie’s Millions ;Feb.28-99.Mar.21-77.
Lilies of the Streets :Apr.ll-63. 64,65,66,67.BOR-32.
Love’s Bargain :Apr. 11-71.BOR-32.
Millionaire Cowboy, The ;Feb.28-86.
No-Gun Man. The :Feb.28-86.
O. U. West:Feb.28-86.
Parisian Nights : BOR-32.
Scar Hanan :Mar.7-79.Mar.28-58.
Tearing Through :Apr.4-.54.

That Devil QuemadotMar.21-69.

White Fang:BOR-32.

First National
Abraham Lincoln :BOR-Ins.Apr. 18-Ins.
Ashes :Apr. 18-Ins.
As Man Desires :Feb.7-22-Feb.l4-26.Mar.7-27,28.

Mar. 14-15.

Bed and Board:Apr. 18-Ins.
Boss of Little Arcady, The:Apr. 18-Ins.
Careers :Apr. 18-Ins.
Clarissa and the Post Road :Apr. 18-In3.
Classified ; Apr.l8-Ins.
Classmates :Feb.28-25.
Comeback, The:Apr.l8-Ins.
Declasse:Apr.H-18,19.Apr.25-22.23.
Don Juan’s Three Nights :Apr. 18-Ins.
East of the Setting Sun :Apr. 18-Ins.
Enticement :Feb.28-26,27,28.
Forever After ;Apr.l8-Ins.
Frivolous Sal :Feb.28-25.
Graustark :Apr. 18-Ins.
Heart of a Siren, The:Mar.7-26.Apr.4-10.Apr.25-8.
Her Husband’s Secret :Mar.7-30.Mar. 14-14.Mar.21-

17.

Her Night of Romance:Jan. 31-14.Feb.28-24.
Husband for George, Anne, A :Apr. 18-Ins.
Husbands and Lovers :Feb.28-25.
Idle Tongues :Feb.28-25.
If 1 Marry Again :Feb.21-20.Mar.28-20.
Inez from Hollywood :Feb. 28-25.
Irene:Apr.18-Ins.
I Want My Man :Apr. 11-20.
Joseph Greer and His Stepdaughter :Apr. 18-Ins.
Lady, The ;Feb. 14-24,25.BOR-Ins.Apr. IS-Ins.
Lady Who Played Fidele, The:Apr. 18-Ins.
Learning to Love :Feb.21-18,19.
Lost World,The:BOR-Ins.Apr. 18-Ins.
Love’s Wilderness :Feb.28-24.
Men of Steel :Apr.l8-Ins.
New Toys:Mar. 14-15.

One Year to Live:Mar.28-19. Apr.4-18.
Only Woman, The:Feb.21-16, 17.
Out of the Ruins :Apr. 18-Ins.
Paradise :Apr. 18-Ins.
Playing With Souls :Mar.l4-15,16.Mar.21-13.
Quo Vadis :BOR-Ins.
Rainbow’s End :Apr. 18-Ins.
Rose of Monterey, The :Apr. 18-Ins.
Sally :Apr.25-24.
Sea Hawk, The :BOR-Ins.Apr. 18-Ins,
Secrets :BOR-Ins.
Shore Leave :Apr.l8-Ins.
So Big:Feb.7-24.Feb.28-24.
Splendid Road. The ;Apr.l8-Ins.
Thief in Paradise, A :Feb.7-23.Feb.28-25.
Unguarded Hour, The:Apr. 18-Ins.
Viennese Medley, The:Apr. 18-Ins.
Winds of ChanceiApr. 18-Ins.

Fox
As No Man Has Loved :Mar.28-14. 15.Apr. 11-6,7.

Dick Turpin :Feb.21-4,5.Mar.7-16,17.
Folly of Vanity, The :Feb.21-Ins.
Gold and the Girl :Apr.25-12, 13.
Hearts and Spurs :Apr.25-12, 13.
Iron Horse, The :Feb.7-16, 17.Mar.7-14, 15.Apr.25-10,

11 .

Man Without a Country, The:Mar.l4-13.
Riders of the Purple Sage :Apr.4-4,5.

Gerson
Too Much Youth :Feb.28-65.

Goldstone
Reckless Sex, Thc:BOR-52.
Soiled: BOR-52.
Thoroughbred, Tbe: BOR-52.
Torrent, The:BOR-52.
Verdict, The:BOR-52.
Virgin, The:BOR-52.

Gotham
Silent Pal, The:Mar.21-10.

Guy De Vilmorin
Miracle of the Wolves, The :Apr.l8-18.

Hercules
Battling Mason :Feb. 14-10.
Fighting Heart, A:FGb.l4-10.
Reckless Speed :Feb. 14-10.
Savages of the Sea :Feb. 14-10.

Jans
Ermine and Rhinestones :Feb.28-53.
Mad Dancer, The :Feb.28-53.
Married :Feb.28-53.
Playthings of Desire :Feb. 28-53.

Metro-Goldwyn
Cheaper t« Marry :Feb.7-12, 13.Feb.28-7.

Chu Chin Chow :Feb.7-12,13.Feb.28-7.
Confessions of a Queen :Feb.7-12, 13.Feb.l4,l,6.Feb.

28-7.

Denial, The:Feb.7-12,13.Feb.28-7.
Dixie Handicap, The:Feb.7-12,13.Feb.28-7.
Excuse Me:Feb.7-12,13.Feb.7-l,12,13.Feb.l4-6.Feb.

28-7.

Great Divide, The:Jan.31-l.Feb.7-l,12,13.Feb.l4-l,6.
Feb.21-Ins.Feb.28-l,7.Mar.28-l.

Greed :Feb.7-Ins.Feb.l4-l.Feb.21-l.Feb.28-7.
He Who Gets Slapped :Mar.21-14, 15.
Lady of the Night :Feb.7-12,13.Feb.28-7.Mar.21-l.
Apr.4-Ins.

Man and Maid :Feb.7-12,13.Feb.28-7.
Never the Twain Shall Mee(t:Feb.l4-l,6,7.
Prairie Wife. The :Feb.7-12,13.Feb.28-7.
Rag Man, The :Feb.7-12,13.Feb.l4-l.Feb.28-7.
Seven Chances :Feb.7-12,13.Feb.l4-1.6.Feb.28-7.Apr.

18-4,5.

Sporting Venus, The:Feb.7-12,13.Feb.l4-l.Feb.28-7.
Way of a Girl, The:Feb.7-12.13.Feb.28-7.
Zander the Great :Apr.ll-l.BOR-38.

Paramount
Air Mail, The:Mar.l4-5.Apr.ll-ll.BOR-3.
Beggar on Horseback :Apr.l8-l 1.

Border Legion, The:Mar.l4-4.
Charmer, The:Mar.l4-5.
Code of the West, The:Feb.l4-ll.Mar.7-5.
Contraband :Jan.31-12.Feb.21-12.
Covered Wagon, The :Mar. 14-4.
Crowded Hour, The:Mar.7-5.
Devil’s Cargo, The:Jan.31-12,Feb.7-8.Feb.21-12.
Dressmaker from Paris, The:Jan.31-12.Feb.21-12.

BOR-3.Apr.l8-12.
Forbidden Paradise :Mar. 14-4.

Forty Winks :Jan.31-12.Feb.21-12.Mar.l4-4.Mar.
21-5.

Golden Bed, Thc:Feb.7-3.Feb.21-ll.
Goose Hangs High, The :Jan.31-12.Feb.14-ll.Feb.

21-12.Mar.14-4.
Kiss in the Dark, A:Mar.l4-5.Apr.25-15.
Locked Doors :Jan.31-11.
Madame Sans Gene:Feb.7-3.Mar.l4-5.BOR-3.
Manhattan : Mar. 14-4.

Men and Women :Jan.31-12.Feb.21-12.Mar.7-4.Mar.
14-4.Apr.25-16.

Miss Bluebeard :Mar. 14-4.

New Lives for Old :Jan.31-12.Feb.21-12.Mar.l4-4.
Apr.4-12.

Night Club, The:Mar.l4-5.Mar.21-5.
North of 36:Feb.7-8.Mar.l4-4.
Old Home Week :Mar. 14-5.

Peter Pan :Feb.7-3.Mar.14-4.

Sackcloth and Scarlet :Feb.21-12.Mar.l4-5.Apr.ll-
12 .

Salome of the Tenements :Jan.31-12.Feb.21-12.Mar.
28-10.

Spaniard, The :Feb.7-8.Mar.14-5.
Swan, The :Jan.31-12.Feb.7-8.Feb.21-12.Mar.28-9.
Ten Commandments, The:Apr.l8-ll.
Thundering Herd, The :Jan. 31-12.Feb.7-8.Feb.21-12.

Feb.28-15.Mar.l4-4.Apr.4-ll.BOR-3.
Too Many Kisses : Jan.31-12.Feb.21-12.Mar.7-4.Mar.

14-4.

Top of the World, The:Jan.31-12.Feb.21-12.Mar.
21 -6 .

Wages of Virtue :Mar.l 4-4.

Wanderer of the Wasteland, A:Mar.l4-4.
Welcome Home:Mar.l4-5.

Parthenon
Dollar Down :Mar. 21-16.
One Woman’s Way :Mar.21-16.

Pathe
Battling Orioles, The ;Feb. 14-Ins.
Dynamite Smith :Feb. 14-Ins.
Hot Water :Apr.ll-Ins.
Percy.Apr.4-76.
White Sheep, The:Jan.31-62,64.66.Mar.21-59,65,73.

Preferred
Are You a Failure :Mar.7-9.
Aristocrat, The;Mar.7-8.
Boomerang, The :Mar.7-9.Mar. 14-10.BOR-42.
Breath of Scandal, The :Mar.7-9.BOR-42.
Broken Wing, The:Mar.7-9.
Capital Punishment :Feb.7-11.Feb. 14-23.Feb. 28.Mar.

7-9.BOR-42.
Dancing Days :Mar. 7-8. BORc-42.
Daughters of the Rich:Mar.7-9.
Eden’s Fruit :Mar.7-8.BOR-42.
Exclusive Rights :Mar.7-8.BOR-42.
Extravagant Youth :Mar.7-8.BOR-42.
Faint Perfume:Mar.7-8.BOR-42.
Girl Who Came Back. The:Mar.7-9.
Girl Who Wouldn’t Work, The:Mar.7-8.BOR-42.
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Hero, The:Mar.7-9.
Horses and Women :Mar. 7-8.BOR-42.
Lew Tyler’s Wives :Mar.7-8.BOR-42.
Mansion of Aching Hearts, TheiFeb.28-17.Mar.7-9.
Mar.l4-10.BOR-42.

Maytime :Mar.7-9.
Mothers-in-Law :Mar.7-9.

My Lady’s Lips :Mar. 7-9.BOR-42.
Open That Door :Mar.7-8.BOR-42.
Other Woman’s Story, The :Mar. 7-8.BOR-42.
Parasite, The :Mar.7-8, 10.BOR-42.
Parisian Love:Mar.7-8.BOR-42.
Poisoned Paradis«:Mar.7-9.
Poor Men’s Wives :Mar.7-9.
Rich Men’s Wives :Mar.7-9.
Romance of a Million Dollars, The:Mar. 7-8.BOR-

42.

Ruthless Women :Mar.7-8.BOR-42.
Shadows :Mar.7-9.
Shenandoah : Mar.7-8. BOR-42.
Shopworn :Mar.7-8.BOR-42.
Studies in Wives :Mar.7-8.BOR-42.
Thorns and Orange Blossoms :Mar. 7-9.

Triflers, The :Jan.31-8.Feb.21-10.Feb.28-17.Mar.7-9.
BOR-42.

Virginian, The:Mar.7-9.
When a Woman Reaches Forty :Mar.7-8. BOR-42.
White Man :Feb.28-17.Mar.7-9. BOR-42.
With This Ring :Mar.7-8.BOR-42.
Worst Woman, The:Mar. 7-8.BOR-42.

Principal
Mine with the Iron Door, Theijan.31-81.Feb.7-81.

Feb.l4-81.Feb.21-76.Mar.7-88.BOR-7.
Re-Creation of Brian Kent, The:Feb.28-8,9,104.

Mar.7-88.Mar.21-78.Mar.28-72.Apr.4-72.Apr.ll-74,
BOR-8.

Producers Dist. Corp.
Awful Truth, The:Feb.7-79.Feb.l4-75.Feb.21-71.Feb.

28-92.Mar.7-76.Mar.l4-67.Mar.21-74.Mar.28-70.
Apr.4-70.Apr.ll-54.Apr.l8-78.Apr.25-62.

Bad Lands, The:Feb.l4-80.Feb.21-76.Feb.28-101.
Mar.7-85.Mar.14-71.Mar.21-78.Mar.28-72.Apr.4-72.
Apr.ll-56.BOR-34.Apr.l8-77.Apr.25-61.

Beauty and the Bad Man :Jan.31-61.Feb.7-78. Feb.
14-74.Feb.21.70.Feb.28-89.Mar.7-73.Mar.l4-6,7,64,
73.Mar.21-63.Mar.28-65.Apr.4-65.Apr.ll-49.Apr.18-
87.Apr.25-71.

Beyond the Border:Jan.31-63.Feb.7-82.Feb. 14-78
Feb.21-74.Feb.28-97.Mar.7-81.Mar.l4-70.Mar.21-70.
Mar.28-68.Apr.4-68.Apr.ll-52.BOR-34.Apr.l8-86.
Apr.25-70.

Charley’s Aunt :Jan.31-52, 55, 59,64.Feb.7-67,68,69,70.

71.72.

Feb.l4-67.73,79.Feb.21-8,9,63,69,75.Feb.28-22,
23.76.88.100.Mar.7-60.84.

Crimson Runner, Theijan.31-56.Feb.7-76.Feb. 14-71.

Feb.21-67.Feb.28-84.Mar.7-69.Mar.l4-61.Mar.21-59,
75.Mar.28-63.Mar.27-71.Apr.4-62,71.Apr.ll-47,55.
Apr.l8-8,7.79,82.Apr.25-63.66.

Friendly Enemies :Jan.31-54.57.60.Feb.7-75.Feb.l4-
70.Feb.21-66.77.Feb.28-81,104.Mar.7-65,88.Mar.l4-
62,65.69,74. Mar.21-62.Mar.28-64.Apr.4-64.Apr.ll-
48.Apr.l8-76.Apr.25-60.

Girl of Gold, The:Jan.31-51.Feb.7-73.Feb.l4-69.Feb.
21-65.Feb.28-80.Mar.7-7,68,72.Mar.l4-60.63.Mar.21-
58,66.Mar.28-12,13.62,66.Apr.4-62,66.Apr.ll-46,50.
Apr.l8-80,89.Apr.25-64,73.

Her Market Value:Feb.7-74.Feb.l4-16,17,68.Feb.21-
64.Feb.28-77.Mar.7-61.Mar.14-59.Mar.21-54.Mar.2S-
60.Apr.4-60.Apr. 11-44.Apr.18-83.Apr.25-67.

On the Threshold :Jan.31-58.Feb.7-77.Feb. 14-72.Feb.
21-68.Feb.28-85.Mar.7-6.69.Mar.l4-66.Mar.21-8,9,
67.Mar.28-67.Apr.4-67.Apr.ll-51.Apr.18-84.Apr.
25-68.

Private Affairs:Jan.31-65.Feb.7-80.Feb. 14-76.Feb.

21.72.

Feb.28-93.Mar.7-77.Mar.21-55.Mar.28-61.Apr.
4-6,7.61.Apr.ll-45.Apr.l8-85.Apr.25-69.

Silent Sanderson:Mar.21-71.Mar.28-69.Apr.4-69
Apr.ll-53.BOR-34.Apr.l8-88.Apr.26-72.

Stop Flirting :Jan.31-66.Feb.7-81.Feb.l4-77.Feb.21-
73.Feb.28-96.Mar.7-80.Mar.14-68.Mar.21-51.82.Mar.
28-58.74.Apr.4-59,74.Apr.ll-4,5,43,58.Apr.l8-75,90.
Apr.25-59.74.

Texas Trail, The:Feb.l4-82.Feb.21-78.Feb.28-105.
Mar.7-89.Mar.14-72.Mar.21-79.Mar.28-73.Apr.4-73,
Apr.ll-57.BOR-34.Apr.l8-81.Apr.25-65.

United Artists
Gold Rush, The :Apr. 11-16.Apr. 18-8.

Isn’t Life Wonderful :Jan.31-6.Feb.7-14.Feb.14-8.
Feb.21-14.Feb.28-4.Mar.7-20.Apr.4-13,14,15.

Salvation Hunters :Feb.28-5.Mar.7-21.Mar.l4-12
Mar.21-12,Mar.28-6.

Thief of Bagdad, The:Jan.31-7.Feb.7-15.Feb. 14-9.

Feb.21-15.Feb.28-3.Mar.7-19.
Waking Up the Town :Mar.21-13.Mar. 28-7.Apr.

4-16.Apr.ll-12.Apr.18-9.

Universal
California Straight Ahead :Apr.l8-2.
Dangerous Innocence:Mar.21-3.
Fifth Avenue Models :Mar.l4-2.Mar.21-3.
Goose Woman, The:Apr. 18-3.

Head Winds :Mar.21-3.
Home Maker, The:Apr.l8-3.
Hunchback of Notre Dame, The:Jan.31-4, 5.Feb.

14-3.

Last Laugh, The:Feb.7-4,5.Feb.l4-4,5.Feb.21-2.Mar.
7-2.Mar.14-2.

Lorraine of the Lions :Apr.l8-3.
Oh Doctor:Jan.31-3.Mar.i4-2.
Peacock Feathers :Apr. 18-3.

Phantom of the Opera, The:Feb.7-2,3.Feb.28-2.
Mar.28-2.Apr.18-2.Apr.25-2.

Pony Express, The:Apr.l8-3.
Price of Pleasure, The:Mar.l4-2.Apr.4-2.
Siege:Apr. 18-2.

Smoldering Fires :Jan.31-2.Mar.14-2.
Teaser, The:Apr.l8-3.

Gloria Swanson in a stunning gown and
a tumble, also stunning. These are
scenes from Paramount’s "Madame
Sans-Gene,’’ filmed in France.

Vitagraph
Baree. Son of Kazan: BOR-21.
Beloved Brute, The :Mar. 14-11.BOR-20.
Baptain Blood :Mar.l4-11.6OR-20.
Clean Heart. The :Mar. 14-11.Mar.21-11.BOR-20.
Fear-Bound :Mar.7-23.Mar.l4-ll.BOR-20.
Greater Than Marriage :Mar. 14-11.Mar.21-11.BOR-

20 .

Arko, police dog, plays big part in
“ Anything Once, ’’ completed for
Classplay distribution.

Pampered Youth :Feb.28-13.Mar. 14-11.BOR-20.
Redeeming Sin, The :Mar.7-27.Mar.l4-ll.BOR-20,21.
School for Wives :Feb.28-12.BOR-21.
Tides of Passion :BOR-21.
Two Shall Be Born :Mar.l4-ll.BOR-20.

Warner Brothers
Age of Innocence, The:Feb.l4-18.
Broadway Butterfly :Feb.l4-19.
Dark Swan, The:Feb.l4-19.
Eleventh Virgin, The:Feb.l4-19.
Eve’s Love :Feb. 14-19.
Find Your Man :Feb. 14-18.
How Baxter Butted In :Feb.l4-19.
Lost Lady, A:Feb.l4-19.
Lighthouse by the Sea, The:Feb.l4-19.
Lover of Camille, The :Feb. 14-18.
Man Without a Conscience:Feb. 14-19.
My Wife and I:Feb.l4-19.
Narrow Street, The :Feb.l4-18.
On Thin Ice :Feb.l4-19.
Recompense :Feb.l 4-19. Mar.7-22.Mar.28-17.
Tracked in the Snow :Feb. 14-19.

Wilson-Wetherald
White Mice:Jan. 31-60.Feb.7-68. Mar.7-18.

Short Subjects
Davis

Power God, The:BOR-50.Apr. 18-15.

Educational
Bright Lights :Mar.28-5.
Educational Pictures : Mar. 21-7.BOR-60,61.Apr. 25-3.

Half a Hero:Apr. 4-8.

Hello Hollywood :Apr. 4-9.

Her Boy Friend :Feb. 21-67.
High Gear :Mar.28-5.
Hooked :Feb.21-13.BOR-61.
Judge’s Crossword Puzzies :Feb.l4-15.
Kid Speed :Feb.21-67.
Kinograms:Jan. 31-9.Feb. 14-13.Feb.28-19.Mar.7-12.

13.Mar.28-3.Apr.ll-3.
I.,ow Tide :Feb.14-14.
Mermaid Comedies :Mar.7-11.
Sea Legs :Mar. 14-3.

Film Booking Offices
Bray Cartoons :Mar.7-83. BOR-32.
Heebie Jeebies:Feb.28-91.
Helping Hand, A:Feb.28-91.
He Who Gets Crowned ;Feb.28-91,
Hypnotized :Feb.28-91.
Monsieur Don’t Care:Feb.l4-66.
Oh What a Flirt :Feb.28-91.
Pace Makers, The :Mar.7-75.Mar. 14-58.Apr.4-57.
Pie-Eyed :Feb. 14-66.
Screen Almanac, The:Mar.7-83.BOR-32.
Somewhere In WrongiFeb. 14-66.

Stan Laurel Comedies :Apr. 18-74.

Twins :Feb. 14-66.
West of Hot Dog:Feb. 14-66.

Fox Film Corp.
Amateur Detective, The:Apr.ll-8.9.
Fox News :Feb.28-10.Apr. 11-10.Apr. 18-13.

Fox Varieties :Apr.25-9.

Pathe
Beloved Bozo, The:Mar.7-92.
Big Town, The:Feb.l4-84.
Circus Fever:Feb.l4-84.
Excuse My Glove :Feb.21-80.
Hal Roach Comedies :Mar.28-Ins.Apr. 4-Ins. Apr.lS-

Ins.
Honeymoon Hardships :Feb.28-108.
Idaho: Feb.l4-70,71,72,73,74,75.Feb.28-82,83.Mar.21-

84.Apr.4-Ins.Apr. 11-Ins.Apr. 18-Ins.
Laugh That off :Feb.21-80.
Mack Sennett Comedies :Mar.28-Ins.
Our Gang Comedies:Apr. 18-92.

Pathe News :Jan. 31-77.Feb.7-66. Feb. 14-80. Feb.21-71.
Mar.21-57.

Plumber, The :Mar.7-92.
Sportlights:Mar.28-Ins.Apr.25-76.
Stereoscopies :Apr. 4-Ins.Apr. 11-76.

Rayart
Battling Brewster :Feb.28-59.

Bering D. Wilson & Co., Inc.
Color Shots :Apr. 4-3.BOR-46.
Ebenezer Ebony Comedies :Feb.28-62.Apr.4-3.BOR-

46.

Kario Kolor Komics :Feb.28-52. Apr.4-3.BOR-46.
Kid Noah:Apr.4-3.BOR-46.
Musical Melodies :Apr. 4-3.BOR-46.
Redhead Comedies :Feb.28-52.Apr. 4-3.BOR-46.
Wonder Book, The:Feb.28-52.Apr.4-3.BOR-46.

Universal
Eagle’s Talons, The:BOR-58.
Fast Express, The:BOR-58.
Great Circus Mystery, The :Mar. 7-3.Mar. 21-2.Apr.

11-2.BOR-58.
Hello Kid:Feb.21-3.
International News:BOR-40.
In the Days of Buffalo Bill:BOR-58.
Iron Man, The:BOR-58.
Itching for Revenge :Feb.21-3.
Puzzled by Cross Words :Feb.21-3.
Riddle Rider, The:BOR-58.
Taxi War:Feb.21-3.
Wolves of the North :BOR-58.
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THE HIMMART

Marguerite de la Motte plays a dual role in “Daughters Who Pay,” the Banner
production. Opposite her is John Bowers.

Associated Pictures

Barbara La Marr Gives Talk

With other members of “The WTiite
Monkey” cast occupying a box, Barbara La
Marr spoke at the showing of her preced-
ing picture, “The Heart of a Siren,” at

Colony theatre. New York.

Columbia
18 Columbias Purchased

Independent Films, Inc., has bought the

18 picture Columbia program for 1925-26
for the New England territory. The 18

include six Columbias, six Waldorfs and
six Perfections.

Associated Exhibitors
Strand Plays “Now or Never”

Broadway Alark Strand theatre. New
York, booked “Now or Never,” first of
Harold Lloyd’s “popular demand editions.”

Dempsey Boxes for Gobs

Jack Dempsey went into Los Angeles
from location work on “Manhattan Mad-
ness,” to give a benefit boxing show for
sailors of the Pacific fleet. A huge set

has been built on the Selig lot for a club
scene.

Airman Guides Radio Filming

Captain Jack Erwin of LTnited States
Air Service is supervising radio scene film-

ing for “Ship of Souls,” Stereoscopic Pro-
duction’s picturization of the Emerson
Hough novel.

Maigne and Kyne Go East

Anne Cornwall’s husband. Director
Charles Maigne, and Peter B. Kyne, the

novelist, have gone to New York to study
new plays. Anne Cornwall has wound up
her work in “Keep Smiling.”

Astor
Territorial Deal Made
Harry Rathner has completed a terri-

torial deal for his first Astor production,

“The Lover’s Oath,” With Gene Marcus,
president of the 20th Century Film Com-
pany of Philadelphia.

“Shining Adventure” Finished

“The Shining Adventure,” second of a
series of 12 pictures, has been completed
by Hugo Ballin, with Percy Marmount,
Ben Alexander and Mabel Ballin featured.

Lumas
“Overland Limited” First Release

“The Overland Limited” is being pre-

pared for shootin.g as first release of 12

Gothams in 1925-26. The sixth and last of
the current season’s Gothams has been
changed from “A Woman’s Secret” to

“Every Woman’s Secret.”

Independent
“Test of Donald Norton” Bought

Independent has bought “The Test of

Donald Norton,” Robert Pinkerton novel,

with production to start in June and Bob
Custer likely to head the cast. Another
special will be produced, according to Jesse

J. Goldburg, president, besides eight Custer
Westerns, eight Bill Cody stunt Westerns,
eight “Big Timber” dramas and 26 single

reelers called “The Screen Book of Knowl-
edge.”

Ginsberg
Verschleiser Does Banners

Ben Verschleiser was named to produce
the Banners for this season, starting April
20. “Surging Seas” has been chosen as the
title for the fifth of the series.

F. B. O.
F. B. O. Centers on Melodramas

Production work of F. B. O. is being
centered on action melodramas following
surveys on public taste by sales executives.

Heilman and Witwer Map Series

Sam Heilman has been signed to write
a series of “Push and Pep” stories and
H. C. Witwer will have a new group.
Twelve two reelers will be made from each
series.

Schnitzer Visits Hollywood

J. 1. Schnitzer, vice president of F. B. O.,

conferred in Hollywood with B. P. Fine-
man, general manager, on the $5,500,000
program including 64 feature length films

besides short subjects.

“Human Tornado” Story Ready

Story and continuity have been completed
for “The Human Tornado,” Ben Wilson-
Yakima Canutt film, by Cliff Hill, scenarist,

and Albert Dorris, production editor.

“Texas Bearcat” Finished

With “The Texas Bearcat” done. Bob
Custer is starting on another Texas Ranger
story.

Fox
“East Lynne” Cast Gathered

Alma Rubens, Edmund Lowe and Lou
Tellegen head the cast for “East Lynne,”
first Emmett Flynn production following
completion of “Wings of Youth,” to be re-

leased in May.

Elaine Hammerstein Wins Lead

“Everyman’s Wife,” final special for this

season’s release, has Elaine Hammerstein
in the leading role, Herbert Rawlinson
playing opposite her. Maurice Elvey will

direct.

Changed Title Wins Favor

Fox Film Corporation says changing the

title of “The Man Without a Country” to

“As No Man Has Loved” has won the
favor of exhibitors as reflected in reports
from 36 branch managers.

“The First Year” Prepared

Frances Marion is winding up continuity
work on Frank Craven’s “The First Year”
in connection with efforts to place seven
John Golden stage hits in films on schedule.

“The Wheel” Starts Soon

Mahlon Hamilton and Claire Adams head
the cast for “The Wheel,” from the Win-
chell Smith stage play.

First National

Continuities Rushed

Earl Hudson has his scenario staff busy
on scripts. Eugene Clifford and Jack Jung-
meyer are preparing the continuity for
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“The Scarlet Saint,” called a possible

vehicle for Doris Kenyon following “The
Half-Way Girl.” “The Comeback” is

being adapted for Milton Sills.

300 Papers Serialize Novels

Three First National pictures, “The Lost

World,” “Enticement” and “Playing With
Souls,” were made from novels which are

being serialized by 300 newspapers.

“Modern Madness” Completed

Having finished “Modern Madness,” Cor-
inne Griffith is all set for a visit to New
York before starting “Classified.”

Carewe Speeds “Lady Who Lied”

Though the script was still in the

mimeographers’ hands, Edwin Carewe went
right ahead with “The Lady Who Lied,”

registering the scenes in a notebook.

Dillon Goes to Hollywood

When Director John Francis Dillon left

the East for Hollywood on a vacation with
his wife and 2 months old John Francis,

Jr., Jimmy Dunn, his first assistant, brought
a portable hammock for the baby to the

train.

Education2d

Los Angeles Greets Balto

Mayor Cryer of Los Angeles officiated

with the committee that welcomed Balto,

dog hero of Nome, on his return from
Mount Ranier where snow scenes were
taken for “Balto’s Race For Nome.”

Semon Starts “Cloudhopper^’

With Dorothy Dwan, his wife, playing
opposite him, Larry Semon is busy with
“The Cloudhopper,” following completion
of “The Dome Doctor.”

Century

Five Released in April

Of five Century comedies on the April

release schedule three two-reelers feature

Wanda Wiley, Edna Marian and Eddie
Gordon, new stars. “Puzzled By Cross-

words,” with Gordon, originally was slated

for release in July. Edna Marian is sup-

ported by Arthur Lake in “Putting on
.•\irs.”

Wanda Wiley Picks Big Job

With the leading star, Wanda Wiley,
bobbing in barbershops (no, not a pun) and
lunch wagons and running a fire engine
besides. Century reports “Getting Trimmed”
is being booked by a large number of first

run houses.

Bathing Girl Featured

Bessie Welsh emerges from the ranks
of the Century bathing girls to feature with
Billy Engle and Hilliard Karr in “Tourists
De Luxe,” a Three Star comedy.

“Almost a Husband” Latest

Beth Darlington, who is being prepared
for star roles, plays opposite Buddy Mes-
singer in “Almost a Husband,” final release

for April.

Metro-Goldwyn
ZaSu Pitts Featured

ZaSu Pitts steps out of the slavey role

to play opposite Tom Moore in “Pretty
Ladies.” She was the heroine in “Greed.”

“Wrath” Company in Mountains

In the Tehachapi mountains on location
Edmund Goulding is directing Conrad
Nagel, Pauline Starke, Lucille LaVerne and
others in “Wrath.”

“White Desert” in Making

Reginald Barker is busy taking “The
White Desert” in the Colorado mountain
snow, with Pat O’Malley in the chief part.
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Corrigan in "loathing to Wear”

James Corrigan has joined Norma
Shearer and Lew Codv in “Nothing to

Wear.”

John Gilbert Grotvs “Crop”

A visit to New York is John Gilbert’s

way of letting his hair grow out for his

next picture, following the close shearing
he had for his role as the prince in “Alerry
Widow.”

Producers Dist. Corp.
Metropolitan Gets “Without Mercy”

“Without Mercy,” written between
decks of a submarine chaser by John Good-
win, has been bought for Metropolitan’s
first special at Hollywood Studios for
Pro-Dis-Co.

DeMille Modiste Arrives

Mile. Henriette Ballet, once designer for

Poiret in Paris, has reached Hollywood to

plan costumes for Beatrice Joy in “Hell’s

Highroad,” as head designer for Cecil B.

DeMille.

New “Find” Claimed

Frances Dale is said to be the objective
of negotiations by DeMille for a long term
contract.

Scenarist Is Signed

Mary O'Hara, credited with many suc-
cessful scenarios, has been signed by
DeMille.

Pathe
“Remember When?” Released

Harry Langdon’s “Remember When?”
and “Hold My Hand,” featuring Glenn
Tryon, are on this week’s releasing pro-
gram, beside Charley Chase’s “Big Red
Riding Hood.”

Sennett Offers New Niece Job

When a daughter was born' to Mrs. Max
Holden, sister of Mack Sennett, the comedy
producer telegraphed he would make a star
of her.

All-Comedy Program Indorsed

Bills consisting of only comedy, and
booked by Pathe, have made such a hit,

according to the managing director of the
Egyptian and Aztec, San Francisco, that he
says he’ll repeat the plan.

Office Force Sees Location Work

J. L. McKinney, Oklahoma City branch
manager, took most of his office force in

a body to watch the shooting of a Wild
West serial at Ponca City.

“Black Cyclone” Gets Approval

Calling “Black Cyclone” Hal Roach’s best
feature, the reviewing committee saw the
initial showing of the production starring
Rex, ecpiine celebritj-.

Universal
“Smouldering Fires” Scores

Piccadilly theatre. New York, held over
Clarence Brown’s “Smouldering Fires,”
starring Pauline Frederick and Laura 1,3.

Plante. Carl Laemmle had placed it first

on the 1925 White List.

“Dynamiter's Daughter” Begins

Josie Sedgwick has started in “The
Dynamiter’s Daughter,” following “Battle
of Wits.”

New Players Join Casts

“Peacock Feathers,” starring Jacqueline
Logan, now has Carolyne Irwin, Emmett
King and Ward Crane also in the cast.

Margaret Campbell and Martha Mattox
have been added to “The Home Maker.”

Jack Pickford Resumes

Jack Pickford, following four weeks’
delay because of injury to his eyes, has

returned to LTniversal City with Constance
Bennett to finish “The Goose W’oman.”

“Radio Detective” Bought

Lniversal has bought “The Radio Detec-
tive,” Arthur B. Reeve’s story, for produc-
tion in 10 chapters.

United Artists

Valentino Bust Made
A bust of Rudolph "Valentino is on dis-

play at Exposition Park, Los Angeles, the

work of Humberto Pedretti, Italian

sculptor.

“Little Annie Rooney” Starts

iMary Pickford led her “gang” in a reg-
ular fist and foot battle in the first scene
of “Little Annie Rooney,” now in produc-
tion.

B. P. Schulberg
“Plastic Age” Scenarist Named

Frederica Sagor has been chosen to

transfer “The Plastic Age” to the screen.

“Go Straight!” Finished

With “Go Straight !” in the editing stage

for release April 27 and “Faint Perfume”
scheduled for release in May, B. P. Schul-
berg Productions, Inc., also announces
booking of Gasnier’s “White Man” for first

New York presentation at Broadway
theatre.

Principal

Australian Rights Sold

Australian rights for “The Mine With
the Iron Door” and “The Re-creation of
Brian Kent” have been sold by Inter-Globe
Export Corporation of New York.

Paramount
Collier Signs for Long Term
Paramoimt has signed William Collier,

Jr., for a long period.

Bebe Starts “Wild, Wild GirF’

With Edward Sutherland directing, Bebe
Daniels has begun “The Wild, Wild Girl,”

Rod LaRocque playing opposite her.

n estern Nears Completion

William K. Howard has brought in the

exteriors of “The Light of Western Stars”
from the Superstition mountains in

Arizona.

“Old Home Week” Ready

Director "Victor Heerman has wound up
the filming of “Old Home Week,” Thomas
Meighan picture.

Forrest Halsey Honored

Forrest Halsey, Paramount scenarist, has
been given the Order of the Palm, first

class, for his handling of French history
in “Madame Sans-Gene,” by the French
governm.ent.

Tiffany-Truart
Hoffman Supervises Schedule

M. H. Hoffman, vice-president of Tiffany
Productions, is visiting independent ex-
changes on the way East from Los Angeles
where he supervised the production sched-
ule for the Big Twelve.

Aywon
Bear Production Finished

“The Queen of Spades,” second of six

Bear Productions starring Gordon Clifford,

has been completed.

Lee-Bradford
Films Bought for Overseas

“Unrestricted Youth” was purchased by
Hi-Mark Sales for Australia and New

Zealand, “Passion’s Pathway” and several

others for Brazil by Ferdinand H. Adams,
while Jose Hernandez got “The Pearl of
Love” for Philippine Islands.

Arrow
Series of Sales Announced

Arrow Pictures Corporation announces
these sales : “Playing the Ponies” to C. S.

Goodman, Electric Theatre Supply Co.,

Philadelphia
;
five specials to Tom Leonard,

Progress, St. Louis; “California in ’49” to

Frank Zambreno, Progress, Chicago, and
Harry Thomas, Merit Exchange, New
York; and 13 Broadway Comedies and 13

Mirthquake Comedies to Amsterdam and
Marcus for Trio Exchange in Washing-
ton, D. C.

“Lost Chord” and “Lena Rivers” Shown

Scores of exhibitors saw a preview of

“Lost Chord” at Lancaster theatre, Boston,
and “Lena Rivers” was shown before New
England society women.

Vitagraph

“Wildfire” Released April 26

“Wildfire,” racetrack melodrama and
first starring play for Aileen Pringle, goes

to the exhibitors April 26, coinciding with

opening of the Jamaica racing season.

Charlotte Merriam Added
Charlotte Merriam has joined the cast

for “Steele of the Royal Mounted,” featur-

ing Bert Lytell and Stuart Holmes.

MacGregor in “Happy Warrior”

J. Stuart Blackton is directing Malcolm
MacGregor in “The Happy Warrior.”

Others added are Wilfrid North, Eulalie

Jensen and Otto Matiesen.

Warner Brothers

“Waltz Dream” Chosen

Ernst Lubitsch will write the scenario

for the picturization of Richard Straus’

opera, “A Waltz Dream.”

Spanish “Find” Introduced

Warner Bros, is introducing its Spanish
“find,” Don Alvarado, in “The Wife Who
Wasn’t Wanted.”

Eight Units in Field

With four companies at work and four

more getting set, Warner Bros, is speeding

production. Beside those mentioned last

week, shooting has started on “The Lim-
ited Mail,” with Monte Blue, Vera Rey-
nolds and Willard Louis. “Bobbed Hair”
from the 20-author story, will include

Marie Prevost, Kenneth Harlan and

Louise Fazenda.

Lloyd’s Director Borrowed

Fred Newmeyer, Harold Lloyd’s direc-

tor, is being lent to Warner Bros, to direct

Syd Qiaplin in “The Man on the Box.”

W ilson Novel Purchased

Harry Leon Wilson’s “Bunker Bean”
has been purchased for Matt Moore and

Dorothy Devore.

Cranfield and Clarke

Forrester Harvey Sails

Forrester Harvey, recently named man-
ager of the scenario department, has sailed

to get English books for film productions.

One-Reelers Finished

Cutting and titling has been finished on
the first two of a series of single reel pic-

tures to be released under the name of

“A Girl with a Thousand Faces,” featur-

ing Virginia Bell. Arrangements have
been made with Alex Hall for handling

the series.
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THEATRE CONSTRUCTION
AND EQIJIPMENT

Exhibitors Praise New
Robert Morton

Pit Organ
Many enthusiastic letters have been re-

ceived by the Robert Morton Company
concerning their new pit pipe organ it is

announced.

“The most re-

markable instru-

ment of its type,

that I have ever
heard and a dis-

tinctive musical
attraction. I am
able to put my
entire show over,

musically, in a
way that is filling

my house,” wrote
F. E. Williamson,
successful exhibi-

tor in the South,
who operates two
theatres in Winter
Haven, Fla.

“What hundreds of exhibitors have been
waiting for” is the comment of E. R.

Behrend, New York exhibitor, and owner
of the Behrend Motion Picture Supply
House.

“It has been a sensational success, the

roll playing is absolutely marvelous, and
positively cannot be distinguished from the

hand playing of my chief organist” says

David Mate, of the Lincoln theatre,

Newark, N. J.
sK sjj

These are only a few excerpts from

many letters received by Mr. Matthews
the Robert Morton Organ Co., who states

that the new pit organ has broken all sales

records. “It is really a distinct departure
from anything ever before attempted in

this time,” says Mr. Matthews. “We set

out to build an instrument that would
specifically answer the music problems of

the average exhibitor. An instrument that

would give him modern, appropriate, the-

atre organ music, at a minimum cost. An
instrument that would stand out as a real

music feature. We feel that we have
absolutely accomplished this in the new
pit organ. It can be installed in any the-

atre, without the expense of building

organ chambers
;

it may be placed in the

orchestra pit, or divided. It is a real,

genuine pipe organ,—unified and of the

latest and most modern type of construc-
tion. We have equipped the new pit organ
with the original, double tracker roll de-

vice, which permits the use of the ordinary
88 note player rolls. When played by roll,

the music is entirely free from that me-
chanical effect. The roll operator is able

to reproduce the most delicate shading and
harmony effects of the most tempermental
performer, piano, pipe organ or orchestra.

* * *

B. F. Cranston, formerly associated with
the Philadelphia Branch of Wurlitzer Co.,

Theatre Organ Department, has joined the

Robert Morton Organ Staff and will be
located at Kansas City, Mo., where he will

cover the Southwestern Territory.

Special Music for "‘Proud Flesh”
NEW YORK—With Frank Moulan returning

to his old role of the sultan in impressions of
“The Sultan of Sulu” operetta and with other
Easter music numbers, S. L. Rothapfel arranged
a special program featuring “Proud Flesh,” King
Vidor production, at the Capitol theatre.

B. F. Cranston

All CINEPHOR Projection Lenses are so critically

tested and so uniformly dependable that the purchaser
finds it unnecessary to make any selection for quality.

Phone your dealer today for a convincing trial.

Bausch & Lomb Optical Co.
652 St. Paul Street, Rochester, N. Y.

San Francisco New York Chicago Frankfurt Boston Washington London

Insures Patrons for

Laughing Hysteria

During Comedy
jWTANAGER ACE BERRY of the Circle

theatre, Indianapolis, turned a joking
remark into a concrete exploitation stunt

that is a wow for originality and calculated

daring, when the A1 Christie feature

“Charley’s Aunt” was presented at the thea-

tre last week.

After booking the picture through Pro-
ducers Distributing Corporation Mr. Berry
sought for an exploitation idea that would
be as funny and as novel as the film itself.

Someone suggested, by way of a joke that

he insure his patrons against laughing
themselves to death, but Manager Berrj-

turned this “joke” into a practical idea

and every patron was actually insured

under a policy issued by the Central West
Casualty Company of Detroit, against be-

coming hysterical by the laughter caused
by “Charley’s Aunt.”

The policy issued to the Circle theatre

company was bonafide and a purely busi-

ness transaction on the part of the in-

surance company, and is the first policy

ever issued for hysteria. The cost of the

policy to the theatre was $100 and was in

the form of a “master policy” framed and
hung in the lobby of the theatre and under
its provisions the management issued small

coupon policies which became effective as

soon as a patron signed it.

One Hundred Thousand of these coupon
policies were put out by Berry through
various channels and all Indianapolis set

up and took particular notice of the great

laughing angles in A1 Christie’s big fea-

ture.

The whole stunt was put over at a total

cost of $178.00 divided as follows; $100
premium on the policy, $13 for a big en-

largement for lobby display purposes and

$68 for the printing and distribution of the

coupon policies.

* * *

This stunt is undoubtedly the most novel

and effective piece of exploitation ever

put over for a motion picture and it is

understood that the insurance company is

prepared to issue similar policies to any
theatre laying “Charley’s Aunt.”

No, Lunnon Deah, That
Was Done 4 Years Ago

London, another of your bridges is

falling! When a London dispatch to the

New York Times April 7 stated in con-
nection with “The Lost World” that “the

first motion picture show ever given in

the air was presented today,” someone
must have forgotten the first aerial

screening was above Chicago four years
ago. The Exhibitors Herald published

a story and picture of the stunt, which
was staged by A1 Parker of the Rothacker
organization.
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CHICAGO PERSONALITIES
' By J. M. S .

,

G olf at the moment has all the hoys
along the Row goofy so we might

just as well lead off with the latest dope
on our champeens and would-be champeens.
We won’t classify the boys for fear that

one of them might swing his niblick at

our head instead of the ball. Anyway, the

big event of the summer—the golf tour-

ney—is to be held at Olympia Fields Coun-
try Club on June 16. R. C. Seery, J. J.

Jones, Asher Levy, L. H. Mason and Floyd
Brockell have had their noodles together
planning, as the P. A.’s would say, a super-
super-event. And LaMarr adds : “Don’t
forget to mention the tremendous dinner.”

Whatever a tremendous dinner is. . . .

Fact is, however, the tourney is only in-

cidental. Think of the strenuous moments
of preliminary training. A group of the

boys has organized the Friday Golf Club
with twelve charter members. Twenty-four
more aspirants to golf fame will be added
to the roster providing they can make it

interesting at the nineteenth hole. See
Leonard Ullrich for details. The twelve
charter members are: Ullrich, Charley
Casanave, Frank Schaefer, Verne Lang-
don, Jack Miller, Fred Aiken, Jimmy Gil-

lick. Ray Nolan, Andrew Bustanoby,
Walter Nay, Ed Bricketto and Tom Mac-
Kenzie. . . . We might add that Ullrich
entertained some of the boys out at Butter-
field Country Club. First there was lunch,

then eighteen holes, then dinner, some
cards and home to bed. Best behaved
bunch you ever saw. Among Leonard’s
guests were : Aiken, Gillick, Nay, Nolan,
Bustanoby, Bricketto, Schaefer, Jack Lynch,
Langdon, Arthur Sass, Casanave, MacKen-
zie, Charley Ryan, M. Siegel, Miller and
Mr. Cappas. ... So much for that. . . .

Our Swedish ambassador, Earl Johnson,
Auditorium, Berwyn, while conversing in

his quiet, mild way with Oscar Florine,

whetted our curiosity with the information
that he had a big story breaking shortly.

We’ll suffer from insomnia until we know
the facts. . . . Ludwig Siegel and Sidney
Selig have returned from West Baden.
That bromide about “healthy, wealthy and
wise” tells only half of the story in this

instance, however. Ludwig and Sidney
may be healthier and they may be wiser,

but .... Eddie Silverman returned Satur-
day from New York where he talked policy-

matters at the Warner headquarters. Eddie
was non-committal on the “startling” de-
velopments in the East .... Spent a few
pleasant moments at the Fox exchange but
failed to get the latest news about the war
which is raging out at Ernie Grohe’s home-
stead over that goat .... Despite the

goat and its questionable ownership we en-
joyed joshing with Ernie, Joe Lyon and
Bill Heaseman, in from Danville; C. R.
Alger, up from Central Illinois, and Anton
Berta, who dropped in from South Wil-
mington .... When in Rome do as Romans
do. Joe Koppel, in keeping with the aristo-

cratic air of our northern suburb, Wil-
mette, is presenting nothing at the Village
theatre but pictures which have stood the

supreme test. Big stuff in other words
such as “Janice Meredith,” “Charley’s
Aunt,” “Dorothy Vernon,” and others of
like calibre .... This item may be a
little tardy, nevertheless, the spirit behind
it makes its publication worthwhile. Abe
Feder and Sam Halper put on a benefit

at their Capitol theatre at Kedzie and
Lawrence for the Tornado sufferers and
turned over receipts totaling $502.25 to the

WTAS radio station .... Carl Harthillf

Certainly, we can tell you all about him.

Carl is associated with Henri Ellnian in

that new state right exchange which opens

soon with eighteen Preferred and eighteen
Columbia pictures. The exchange will be
located at 738 South Wabash .... Fil-

mack (in plain terms, Irv) is vacating 738
about May 1, and will open larger quarters
at 730 .... Harry Phillips has taken to

the woods. Most any night you will find

him at home at 524 East 80th street, away
out in the wilderness where he has as his

neighbors Jimmy and Sam Coston. Harry
feels safe in issuing an open invitation to

every one for he knows darn well no one
is going to trust themselves that far from
home .... Reggie Alberts has been official-

ly apointed booker for National Theatres

Heart to Heart Talks:

You can t go wrong Book

“SUPER SPEED”
with

REED HOWES
He sure is a

winner!

For May release.

SECURITY
PICTURES

808 So. Wabash Avenue, Chicago

Spring Meeting

SOCIETY OF

MOTION

PICTURE

ENGINEERS

May 18-19-20-21

at

Schenectady

N. Y.

Corporation, which controls the Capitol,

Stratford, Chatham, Hamilton and Avalon.
. . . Johnny Mednikow for some reason
(why we don’t know) is a booster for In-

ternational Newsreel. If our memory-
serves us rightly he said that the Cubs-
Pittsburgh pictures were on the screens one
hour and a half after the game on the open-
ing day, and the Detroit-White Sox pic-

tures were shown here at 7 p. m. on Wed-
nesday, following the inaugural in De-
troit .... You boys who have taken the

elevator to the sixth floor at 831 to take

a peep at Bill Brtmiberg's smiling counte-

nance can now hesitate on the first floor

for Bill has joined Universal .... The
boys who keep the wheels humming at

B & K inform us that the Central Park is

presenting a Frolic Night one night every
week. In other words, an augmented show.
That gives Bill Hollander and his gang
(Lloyd Lewis, Bennie Serkowich and Oscar
Doob) something interesting for the ads.

. . . Fable pictures has a new and likeable

representative in this territory. Any time
you want to talk turkey about ^‘Topics of

the Day” John J. Duffy will greet you at

the entrance to Pathe .... And it’s going
to pay to make an extra trip to Pathe,

where Associated Exhibitors headquarters
for our old friend Ben Beaded is handling
the A. E. product on the South Side, suc-

ceeding W. M. Robinson .... The lucky

boys who will take in the Fox international

convention in New York, beginning on
April 27, are George Dembrow, Ernie Grohe.

and Jack Lorenz .... And speaking of

Fox, the fifth week of the annual drive

proved a knockout with Dembrow, Lyon,
Grohe, Lorenze, Frank Flaherty, Joe Cohn,
A. W. Parker, C. W. Vidor, Robert
Churchill, Louis Kuttnauer, and M. Van
Gelder tuned in at 500 meters on a 5,000

watt station .... Here’s something for

the statisticians: MeViker’s theatre has a
flower show this week in conjunction with

the Florist’s Association. Fifty thousand
fresh blooms decorate the interior. Now
the question is, if Bruce Fowler insisted on
smelling each individual bud how long

would it take him? You supply the answer,

we haven’t time .... Film Row like all

other lanes of commerce has its commuters.
In this instance it is none other than Wal-
ter Brown, booker at F. B. O., who still has

good eyesight despite the flickering lights

on the commuters special .... There’s

mystery surrounding that new gold cig-

arette case that I. Maynard Schwartz of

Educational is sporting. That little bird

that goes fluttering around singing “Twee,
Twee,” whispers that maybe there’s a bride-

to-be in the case .... We’re a little peev-

ish this week. Admiral Miller has refused

our offer to be his first mate this summer.
Al Hoffman already has the job. We hope
the waves give them both a drenching ....

Frank Zambreno isn’t worrying about hard
times. The Zambreno boys, in addition to

the state right business, operate twenty

meat markets. Frank figures that the car-

casses on hand would supply him with three

squares a day for a couple of years or so,

so why worry. . . . H. C. Young down at

National Screen Service tells us that the

boys took a liking to our last “Better

Theatres,” especit^’y the first of that series

of articles giving trailer copy. . . . H. C.

also advised me that our friend Jack Tiller,

who used to be at McCook, Neb., had

taken over the Central in Kansas City.

. . . And again from H. C. ;
M. D. Thomas,

Colonial theatre. Iron Mountain, Mich., is

opening his new Braumart theatre the latter

part of this month. . . . Selma Hackman,
popular correspondent at the Fox exchange,

is becoming quite a professional news

hound. She covers the local office for

“Fox Folks”. . . . Clarence Phillips, local

P. D. C. ofifite, gave us a harsh calling

down this week because the Herald had

failed to arrive for several weeks—

-

SHRECK.



Good photography plays no small part in

making a picture popular. It has a definite

box office value.

EASTMAN
POSITIVE EILM

— does justice to the cinemato-

grapher’s skill. It carries all the

quality of the negative through to

the screen.

And you know when the picture

is printed on genuine Eastman

Film—the identification "Eastman”

and "Kodak” in black letters in

the margin tells you.

EASTMAN KODAK COMPANY
ROCHESTER, N. Y.



Gilbert E. Gable presentj

THESKy 'RAI'DE
ts}ith Jacqueline Logan and

Capt, Jiunge^>ser

It Jumper Was/yin^ton'^

'Rialto ^5,000.00!!!
Manager Weil of the Rialto, Washington says

“
‘The Sky Raider’

has done as much business this week as any two houses of this city

combined!”

A tremendous business getter, if tied up to the most sensational

exploitation stunt yet devised

—

A Flying Circxxs Headed by
J^xingesser Himself

The crew comprises I . Capt. Nungesser, ace of aces, conqueror of over

104 German warplanes. Capt. Nungesser does the

most remarkable flying stunts yet seen, including the

landing upon a sheet with his airplauie, from a great

height.

2. Lieut. Maurice Weiss of the French Reserves, the

most spectacular stunt flyer imaginable. He will pilot

the plane which will engage Capt. Nungesser in an

amazing air-battle!

3. Sergeant Gaston Catellin, for 26 months chief

mechanician of the French Esquadrille at Metz during

the World War.

4 . Gilbert Gable, the producer, expert exploitation and

advertising man.

The equipment includes two airplanes, automobile, special railroad

car, etc. etc.

THERE IS ONLY A LITTLE OPEN TIME LEFT FOR CAPT.
NUNGESSER AND HIS PARTY. SPEAK QUICKLY IF YOU
WANT TO SET YOUR WHOLE TOWN AFLAME WITH
EXCITEMENT!

^ykssociaied Ejchibitors
J. S. Woody, President >

Physical Distributors Foreign Representative
Pathe Exchange, Inc. Sidney Garrett

SKY RAIDER”

JUMPS RIALTO

ES
Capitol

French Ace Film Does
$13,000—“The Kid”

Dives to $8,000

April T

(Estimated Population 9&0,000<

150,000 Colored-

lUtthei- St hectic vrco'.z v..th the

Meti'orKdii.jn itfuling out that Ch ir-

He Chu|.din in ‘‘The KM" wouldn't^

m-AL;

enwajf ’

) and I

the FVencH Aoe, Nuagesser.

Optitnlsiti reigned around the

Palace, where "mld^seaeon business”

wAis reporietl, although appear-
ances indicated a slight skid
T-'V,;trd.s the lajil halL The uc*n«e
didn't hang quite so high the
title of the piouire stated it did ft

.Iho Columbi.i.

HiMr The adver.t ct Nung6«H*.-r in ‘ The t

jilvif gky Kaklor," written by Jaak I-nit, 3

I caused t^nsidcrable int?ro»t. The
j

\ personal appo.arance thing" waa.
f

hatidlcd excellently and shouUI he
j

given the lion's ah.are of ceed:t l«>r V
the businoss done. Hocelpfs for the ?
r.,?jlto tvere, boosted ch*se to $3,000 (
over the preceding week, not to ho
aneozecl at In a hou-<e that lias tu s

aeli each patron thut it attracts to
|

the box f'thre beeau-'^e it i.s out ot^
tiie “drop in’* district.

,
Ttie bigge.si .suiprise was tla* out-

right flop of "Tl'.e Kid." Heing a
repc.at didn't cost much and. though
the gross V:as low, .so was Iho east,

and lienee up '.vent the net.
Monta Ik-tl's activities are al\^aya

of Interest here. It here that
he presided over the destinies of
the "Herald'' and where he also
wn.H not only a stock actor but a
stock prcHiiicer.' The advene of hIs
picturo, 'Lady of the Kight.” cou-
pled wiih the substantial hit of
Ni'rma Shenver. caused the report
on business to be ‘'mil season."

! 'i'be Goose HangsMigh" didn’t
cause any wild scramble, .altimugli

H was liked.

Estimates for Last Week
Columbia — "The fR*t>se "^Tang-

High" (Pmamouct;. (1.23'4:

Liked, blit not a moucy getter. Lent,
though, may be taken into consid-
eration. Grider $0,000.

Metropolitan'— Chaplin and Cor*-

gan In "The Kid" (First NaiionaH,
tl.StS: 3.3-50). Although billed like

a circus, the revival couldn’t rn.ike

the grade, witli ihe big surprise the
absolute lack of any m.iiiucr trade.
$s,0O6 con.^Idered a very oh-

tim.'ite.

Palace --‘‘Lady of 'he Xighf’
fMetro -G^hiwynf, «2,rt”; 3v3-5U).

Lacrii interest in Moni.a JTcll. the
director, and >rprnia' ^hearvr helped
^to run over $12,600.

Started oft' well and held pace,
jXews stories in dailios, couph'd/

with tlic material creating thus
stovlps being w'eil piaiitetl and aUU-dl^

materially. Celebrhies do not rni*

a lot in. this; town. Coneidciiiu:
this, the faH jhat Nungessor got so
miiclx altcntion speaks w'oli f-ir not
only tfto French Ace and hi.*, e.t-

Philter. f$!ihcrt Gabel, fur •

the film. Ran close to 513,OOP .In n
house Ti'here from $S,600. to '$11,004

Is the rule.



mplete btory ot Warner -Vitagraph Deal

XKe ^Jrvdeberident

Xm

HELD OVER SECOND WEEK/
oi iUS^\TO\ (UY.)

16 weeks on Broadway at $2 top

Now a sensation at popular prices

A Hent'y Kin^
ProducHon by
George Elioh
PKesentcd by
Inspit'afion
Picfures.

Clias. H. Dufll, Pres.

Member Motion Picture Producers and Distributors of America, Inc.—Will II. Hays, President
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ACHIEVEMENT!
WE HAVE achieved supremacy in the field of motion picture

production, combining the highest artistic quality and the greatest

box-offce ^alue.

We have achieved literary) and dramatic leadership, v?ith an un-

paralleled arraj) of authors and playwrights, including H.G. Wells,

John Golden, Joseph Conrad, Channing Pollock, Peter B. Kyne,

James Oliver Curv^ood, Owen Da^is, Austin Strong, Winchell

Smith, Richard Harding DaA)is and O. Henry).

We have achieved the highest standard the industry) has ever

known in the selection of directors, scenario writers and casts, as

may be noted in the following pages.

These achievements have been attained at the cost of an entire

^Jear of tremendous effort— a year of search and research the v^orld

over for the foremost men and material, a year of far-reaching re-

organization and expansion of the production staff, and a year of

great financial expenditure.

pA^ery energy of Eox Film Corporation is now bent to the produc-

tion of motion picture masterpieces. We have definitely aban-

doned the making of program pictures.

But our achievements will not alter one imperishable precedent.

We v^ill continue to stand by our time-honored and v^ell known

policp of not using profits or rentals paid bj) exhibitors to build

motion picture theatres in opposition to our regular customers.

Linder the Fox policy of contract and exhibition, every theatre

owner is his own master, subject to no monopoly) or control by

outsiders.

Independence in Policy and Perfection in Pictures.
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WILLIAM FOX Resents

H.G.
WELLS’

Qf]e fir^ Cinema

[

PresentaHoYh

from the Ten of the

ITorld’s Torenoft

WitK a distinguisKed cast of players

Fox Film Coporatloa,

Scenario ly GERALD C. DUFFY

JOHN GRIFFITH WRAY
Production

H G. wells is the great-

• est literary magnet in the

English-speaking world toda^l.

As story-teller, historian and so-

cial prophet he has made fortunes

for his publishers. His works are

in greater public demand than

any other living writer’s.



‘“The ?laf

Fox Film OopjoiatlDit,



That 7)mk& The, Vorlds Titcord /”

WILLIAM FOX ^

Fox Film Corparatioa,

John Qddm's 'Triumph

Jof YuntmliShfniif Hill chies
I -%c> %)k liiQt lmmork]liy.il ‘Trank Tacon

cMad^c. Bellamy ns cMUly

J. JanrII MncDoimId as Ultjud^t

Qhd Clayton ns (^orgairf
also

Cdflhc Chapman - Olis ^^larlan

yallace,M- Tioimid chard Travers

Hrandon Hurst ^Janies Marcus

SceiKtrin i)|) dronces oMarion . BomI on

YronkTocon and ^hUiachell Sniilh's
Sld^e 'Version,

JOHN FORD
'P>'»duoHiiii,



Fox Film Corporation

jove^orn Sottb of IW)r-D«W
WILLIAM FOX "^re^ents

HAVCE
Grmt international Stage^

Success ofoMew ^ork^

Jpndon and ^aris
%uith

GEOKGE O’ BRIER
oAnd Jl Supporting Cast

‘Vlay by ^enry^qU
Scemrio byCdmund Cioulding

cATlowIand^- Jesj
^roiu^ion



Women

!



WILLIAM FOX presents o-j

% FIRST YEAR

rodiicer

or^

JOHN GOLDENj
FRANK CRAVEN&}„a

rhotoploy Scmario hy

FRANCES MARION
Fox Film CopDoratiDa,



2 Solid gears’

Stage Verfbmances

in cMew %ork^

JOHN GOLDEN'S
Qreote^ ComedyDrama

ofcMarried Jite. ever ^riftem

cMcnv Heady tor the Screen

fox Film Oomo rati DO,



ONE OF THE
YEAR'S BIGGES'

WILLIAM
FOX
fresents

Ldx Film OaijDDratlDR,



.Mi. &MsSS^

LAZY
BONES

fyom 1li& plai> produced by

(^am Harris
TVriften bi’

OWEN DAVIS
Scoiario by

FRANCES MARION

ci FRANK BORAGE
^rociudiov



When Vreanis

Come %ut

%e Wedding ofthe Tkih

The OUTSTANDING PICTURE

OF THE YEAR RELEASED
DIRECT TO EXHIBITORS

Fox Filin Comoratioru

ONE YEAR AT THE LYRIC
THEATRE, NEW YORK
ADMISSION -- - $1 TO $2

ALSO INDEFINITE ENGAGE-
MENT AT GRAUMAN’S
EGYPTIAN THEATRE,
HOLLYWOOD, CALIFORNIA.



M GEORGE O’BRIEN
MADGE BELLAMY- J. FARRELL MACDONALD
FRED KOHLER a GLADYS HULETTE » CYRIL CHADWICK « WILL WALLING
FRANCES TEAGUE k CHARLES EDWARD BULL * JAMES MARCUS
STANHOPE WHEATCROFT a CHIEF WHITE SPEAR® CHIEF BIG TREE

and A Regiment of United States Troops and Cavalry;

3.000 Railway Workmen; i,ooo Chinese Laborers;

800 Paw^nee, Sioux an d Chey enne Indians;

2.000 H orses; 1,300 Buffaloes; 10,000 Texas Steers

c2 JOHN FORT pmdudion

Fox Film CoiporatiDa,



Fox Film OopDoratlDO,



4. EMMETT FLYNN
Vrodudioyi

JOHN GOLDEN’S
MONUMENTAL SUCCESS !

%rcc%(irs Continuous Stage Him in Jfcio

d Quumntee ofHox-Office Value to the Cxhibitor!

WILLIAM FOX
^Presents

HEAVEN
^he Screenyersion of^uitin Strong’s TlQy

‘SHith the qreate^ ca^ ever assembled in aMotion Tidurc

THE SPIRITUAL AWAKENING
OF ALL PEOPLES

^Scenario by

Trances Jlarion

Fox Film Oojporatioa,



WILLIAM FOX Tre.saits

Fox Film OaporatiDO,

from the great ilage, play succ&ss^

VCHANNING POLLOCK
"With

EDMUND LOWE
and an all-star casd



Sox OffICO fads

!

Two years’ stage triumpK in NewTork!
Record breaking runs in every big cit:^!

4,000,000 paid admissions, $i to $3

12 companies on tour in America!

500,000 copies of the novel sold

!

Praised hy Press,

Public the ivor

Pu Ifit and

Id over!

Fox Film Odijio ratio PL



^mMixin 1 thrilling

TONY

^i)ondtr
Horsc^
c^ppeors

in

all

^om Mix
Tichires

^rnn Ttlix is the ^far of all

"lOe^leni ^}ars

^as proven one of leading

consistent male drawing cards

fox Fi I ni Co rp 0 1 at i D R
^^lix films looh^ upon as

moXt rcHabl&



Wcsfm vldvcnturc Tidum
WILLIAM FOX

^presents

fox Film Copjoratiaru



WILLIAM FOX ‘Presents

hv %^ii)c]]ell Smith.

WHEEL
iinlh

^'Hurnsoti ^^ord ^Clair& cAdams
oAiahlon ^Vamilton

excellence

Fox Film Oo iji 0 rat i a a.



(M Vividly ^uman

Slory op %mptaiion

and Pressure,



rox Film Corporatioa

WILLIAM FOX
I

spreserits ^^ 1



^rotn ihc cJVove/,

"ONCE TO EVEKf MAN
bj Jarry ^vans

Story of Hesolutioti

<^5. th& Gay ^hite '^ay

!

'with

Qtor^^ 0 Brien^TiiUwBove

J. %ml}(MmT]omJd^'VicforMQcjQglm

‘diana Milkr James cMarcns

Screen Version h Wayward

JOHN FORD
production

Fox Film OoijioratiDn,

IGHTING
HEART



WILLIAM FOX 6p/c

c3 Smailmg %t!
'Bomlm i^umrd (limit dole's CImic

~<^he, MAN
WITHOUT A COUNTRY"

Wllll

Vonlinf' SiorIie-((]wQr(j ^%.aru-

liitliard TuSicr-WiJhQm Wallmg-

Qeor^e killings

Howldiid Jic,
’production'

i

Fox Film OorporatiaU



oxFilinCnijioratiDa

Direct from a

3 cMonfhs ^un

Central

^mtre
oJ^criv ^orli



Fdx Film

EMMETT FLYNN
Production



WILLIAM FOX presents

PART-TIME
MARRIAGE
TwniQood Hoimkeepm^cMQffiuneStorf bfBessie Beatty

ScreenVersion by Qemld C.Vuffy

Society at Home and Abroad.

TKe Diversions of the Wealthy in Palm BeacK,

New Tork and Paris.

Life Within the Mansions of the Elite.

Aboard a Transatlantic Liner— a hJo-Oelty on

the Screen.

V-'W'G ..

R»«iFIRSTtoLAST
A PATRONAGE
BUlLDER^ir/Ac

EXHIDITOIA

Fox Film OoijioratlDO,



Fox Film Goiporatioa.

Scenario hy

EDFRID BINGHAM
A RO^X^LAND V. LEE Productic



‘Bigge^oMdodramatic Offering Of ^he ^car

!

WILLIAM FOX (frcsaits^

SIBERIA
cJ Cinema Version Of fhe Infct national flay Success

by BARTLEY CAMPBELL
See—

ni CbqjaratiDO,

TKe Czar’s Spy System at Work!

TKe Orgies at tke ’Winter Palace!

TKe Salt Mines of Siberia

!

TKe Mntin-O of tke Political Exiles!

Facts

Pla^I was sKown in

and tKe world over for more

than 25 3?ears.

Did a greater gross

than any otKer

ever produced.

It

Played to packed Louses in

every Lig city in this corjnFry.

MigHTIER THAN
THE STAgE TLAY
IS THIS gREA
PICTURE STORY!



Toumkd on the Struggle for Conqueii, love and theTrcosim

of CentmlJmerica— c4 VirileMonmnental Troduction

Writtcu hy Charles '}{eiii'0)i, thc<Juthor of “(file Iron ''Tforsc'

cA ROWLAND V LEE A^rodiidtioii

^hc Cast hictucles

GEORGE O'BRIEN MADGE BELLAMY
ALMA RUBENS EDMUND LOWE
CHARLES (BUCK)JONES JACQUELINE LOGAN
JUDY KING PAUL PANZEP^

J. FARRELL MACDONALD and others

J Glorious drama of the fond Where the BestMun Wins

Fox Film Oayjoratiari,





announces that during!!

the coming season he

will release four produc-

tions from the pen of
mmm

America s most noted author of ^Western Romances,
whose works will hereafter afifiear exclusively

in Fox Pictures.

Mr. Kyne Kas contracted to participate personall;^ scenario construction

and editing of these pictures, therebv assuring to tke exhibitor the

True Peter B. Kykte Spirit
in these photoplays.

Fox Film Coijiaratioa.



JAY HUNT

WILLIAM FOX
presents

%(,

DIXIE
MERCHANT
cAMwJloPel by "yarry ^icmfield

’’^’i'^iModge^elJaniyJayHunt and a dniingiiished msF

THE HOME LIFE AND CHARM OF
DIXIE AND THE WHIRL OF BROADWAY

d VICTOR SCHERTZINGEIV ^lodudioo

.Scenario by

[>d[)id "Bingham



fox Film CorporatiDa

with

J. FARRELL MacDONALD
GERTRUDE ASTOR.
HENRY B. WALTHALL

J



PRIDE
Story by Dorothy ^Jost

cH JOHN FORD
Troductiori,

eH Iqiiine'Ronmce

of the f)lue Qrass Stuto,

Revealitig thelife Story of

theXm^s and Queens of

the ^iirf

Fox film CoijiLiratiGa



Fox Film Oop]LiratiDru

WILLIAM FOX presents

JAME5
OLIVER

CURWOOD’S
^Dramatic story

oi^e Qrml
cNorthwest

i



PKotograpKed in

SaskatcKewan and Manitoba

Provinces of Canada

Scenario hy HARRY CHANDLEE

An EMMETT FLYNN
Production Fox Film CajpioratlorL



FRANCES MARION
scenario writer 1

JAY HUNT

WINCH ELL SMITH
author ,

Jir. Showman

7our audiences

are waiting for your

screen to flash

THINK OVER
Play ran 1291 consecutive performances in

NeV’ York!

A 1most doubled previous existing

record v^bicK bad stood for twent;9

'

years

!

Three years in Mew York; two ^ears in

Chicago
;
one year in Boston

!

Fox Film CoiyiDiatlGa, (d JOHN FOR;



J. FARRELL
MACDONALD
os ‘JheJuiigc

JOHN FORD
director

JOHN GOLDEN h
Stage producer W

FRANK BACON
,

{[ightnin' of the atage^

Tresented by

WILLIAM FOX.

Scmn version under the

personal supervision

of John Golden

THESE FACTS
Mo otKer picture was ever given to

exhibitors Lacked such v?orld-wide

publicity)

!

P raised by press, pulpit, the White House,

high and low, rich and poor!

A human story for peoples in all walks

of life!

ETHEL
i
CLAYTON,
os jfie Widow |

'JProdudion fox film Coiporatioa,



Tor rdmse, inJugidt and Octob&r

^wo itories hy

Jackson Qregory

meTM BEll¥OLF
and

DESERT
VALLEY

Fox Film Oomoration,



VILLIAM FOX
presents

BUCK
JONES
7 VIRILE WESTERN
ADVENTURE PICTURES
^rom Stories by

e/Joted

eduthors

Fox film GoijioratiarL



WILLIAM FOX cpresmts

From the sematioimlly successful noVel PEARLS of DESIRE i

by ^usjm J. Small A
EDMUND LOWE ^

% ’ "! ALMA RUBENS
JACQUELINE LOGAN
PAUL PANZEPw

|n|[|IMi'^ ^ ^ JUDY KING ^and others

(Screen Version by J. ClcivV^0}lJ4illCT

iii ' ' ci ROWLAND V. LEE
ft Vrodudion

Fox Film Oorporatlaa



South Sms, oMyftcry and

a beautiful Girl

!

fox film CnijioratiDa.



J virile drama of a girl ‘whose

soul was saved againft her will

^Bascd on fhc play "Howdy folh§"
IBy PEARL FRANKLIN

Scenario ly GERALD C. DUFFY

Victor Schertzinger Production

(dfuH ^age season each injeie]i)}i\

Bo^on and Chicago

Hnolherjohn golden success made into

a box office altradion for the screen

WILLIAM FOX PiTsenh

THUNDER
MOUNTAIN

.

•
>

t-



fox Film Corparatioa,

f



WILLIAM FOX jjresmts

^(JOHNSTOWN
rLOOD f

qX Dyuamic [pic Toundcd On cAmcrican cAnnokj

Savnrio by CftlitleS Ken/Vn who wrote ^bc IWn }iorSc’

c4 VICTOR SCHEKT/INGER

Film Oap^DratiDa.

EDMUND LOWE
JACQUELINE LOGAN
ALMA RUBENS
PAUL PANZEIC

wid a notable cast



SEE
The Mad Ride of the “Paul Revere Girl”

!

The Dynamiting of the Great Log Jam!-—A Unique

Thrill on the Screen

!

Dogs and Horses in Almost Human Roles and Heroic Rescues!

The Girl the Whole World Scorned

But One Man Lo^ed!

Fox Film OorporatlDn,



n'

24 SHEET
WILLIAM FOX

THE

1 SHEET
HAARV MOIABDE

OPOOUCTIONCHAMMM6POUOCK1

WINDOW CARD

WiuiAm Fox

JrCH^NNIMepoUCLCK

harry fflltAllDE
i

PWODUCTION



PAPER/or a GREAT SHOW
picture that succeeded in spite ofthe devil

William Fox'
pRtSENTS

^ Sheet
CHAMNING POLLOCK

HARRY MILLARDE
PRODUCTION

^ i ’Kese posters and lithographs

have been carefully) prepared

to portray most strikingly the

principal scenes and elements of

the great stage success. Each

one has been especiall;^ planned

as an aid to the exhibitor’s

campaign and to re fleet fhe

magnitude of fhe production. - -

J SHEET Edx Film CbijiDratiDa



%e,John Golden

Vhy that Han a

7emin)fcM)7orh^

and Tour fears

on Qhnr

!

Fox Film CnrporatlDa.



WILLIAM FQA 'presents

THANR YOU
Trom%e Stage Success by yitichdl Smith and %m Cushing

Scenario by ^ 'J^ranceS (LSd.Qt'iOTh

How a Slip of a Girl Tamed a Townful of Hypocrites!

eY JOHN FORD
production

Through an arrangement between William Fox

and John Golden and tKe co-operation of Will H.

Hays, President of TKe Motion Picture Producers and

Distributors of America, Inc., a part of tKe proceeds of

tKis picture x^i^ill be turned over to tKe pension fund for

aged and in^fm ministers.

Fox Film OorporatlDR,



AWHOIE ART GAUfKf

3 SHEET

1 sheet

e«sM on Edward EverettTwe wthoutVco
* ROWLAND V. LEE oo

Evtrr

'ovroAMDV.Ul

A ROWLAND V.LEE PRODUCTION

Based on Edword Everett Hales story
- .* THE MAN WITHOUT ACOUNTBY"

WILLIAM Fox presentsAS NO MAN

nrke most attractive litKographs ever produced
^ for a motion picture are offered witK tke

sublime lo^e classic “AS NO MAN HAS
LOVED.”— Oil paintings by celebrated artists

have been reproduced, resulting in posters Je luxe

“ Will i>ile MjS hox office recei'^ts through-

out the country. —7^. Y. Eve. ^World

William Fox has given us another

'Over the Hill. —71. Y. Daily Tlirror

Tsheet

Jdx Film GoijioratiDa,

6 SHEET



IX>V«.0

sheet

ViLUflMFoxr**
nts

Fc»c /sreserjfs

; NO MAN
Based on Edward Evarett Halo’s story. •ThEM^^WiTHc-rAcoun,

A ROWLAND V. LEE production -

6 SHEET

Fox Film Ooijiaratlari,



WILLIAM FOX

LESUE FEMTOll

ALMA
RUBENS

,

^rom thc> cNovel and Tlay by

cMrs. Jienry ^Oood

FOK FIFTY YEARS

ACKNOWLEDGED
THE GREATEST

LOVE STORY
(Jii

EMMETT
FLYNN
Troductiori

„ Scenario hr

{enorej. Coffee

Fox Film OorporatiDR,



C EDMUND tOWE

^ KEBnTm

MARTHAMTIOX

HARRY SEYMOVR
PAUL PANZER

presents

LYNNE
Qilei^h thisVistin^uishcd Cast of TopuhrTomites!

EDMUND LOWE
ALMA RUBENS
LOU TELLEGEN
MARJORIE DAW
ERANK KEENAN
BELLE BENNETT
PAUL PANZER
LYDIA KNOTT
LESLIE FENTON
ERIC MATNE
MARTHA MATTOX
HARRY SEYMOUR

Fox Film Oa Ip 0 rati DR.



eMlso

^leinCKX
HORSESHOE

Fox Film CDiparatiDa



VILLIAM FOX
presents IdmVUjL in

7 GRIPPING WESTERN PRODUCTIONS
Tlnar, Bigger, Better 'Ever Before/

Heady (or Tall Hf^leosc

^^kEVERLASTINGWHISPEI^
T)y Jackson Qregory

Scenario by WyndhamQittcns

qA j.g.blystone
a^roduclion

Tox Tilin CoijiuratlOR



WILLIAM FOX'-
^‘T^resenjs

^le,

SILVEFv

TREASURI
%om the ^ibrld'^enoivmd Mvi
44

NOSTROMC
JOSEPH CONRAE

(M GMi^hty ^mance o£ .

Jove, ji&, ^onor,

hi The Stru^^k Jor ^deokh I

Scemrio ly JiUie 'Wayward

eh EMMETT EEYNI^
^rodu^ioi

Pox Film OapDoratiDPL



Book tKis series solid and

^our audiences will

NEVER GO HUNGRY
FOR LAUGHS Film Corporatioa

JmpEiial JTlmu
20 COMEDIES FOR 1925U926

from

SOUP to NUTS
we guarantee

IMPERIAL COMEDIES
to be a Table d’Hote of

Side-splitting Hilarity! and Roaring Merriment!

You are the Host! We are the Cooks!



iqMissues annually

Fox FfyCbparatioa,



PUBLISHED IN NEW YORK BY

Fox Film OanDaratiaa



1

Fox Film GoijioratiDa,



^oiir Matrons %ive This Truer^o^M
^ Sms %r ^iftcin ^ems

!

^

MARRIED LIEEof

lELEN ond WARREN
tHow ehpmrini’^ in JOO c^lewspopers

in %uM States and Canada

le, ^est ‘^noivn *^oung Couple, in CJ^iClioii

(presented by WILLIAM FOA
iDased On The Storks eMobel Tferbert ^(rner

’wo'%el Covering Phases of(domestic

'omedy and Bathos in cdmericanjlfe Today

I

The eMoft ALmwioji tMagaiine^T*age
I Characters atJaT in cMotion (pictures

hTMofSerm TtireCted by J.G.BLTSTONE

Fox Film OoijioratiDa,



Fox Vari eti es
^ht^orld we- live in

twenty-six single

reels gathered yrom

tverywhere ofor
everyoncy^

%t^l of &xcdl&nc&

Fox Film Coijinratioa



I BRING THE ENTERTAINMENT OF
ALLTHE WORLD TO

camera expeditions

^ into fifteen countries and

coA)ering four continents

—

climbing mountains, thread-

ing tropical jungles, poking

lenses into strange and out

of the wa;9 places, bring-

ing back for you the thrill

of adventure, the lure

foreign lands, the glamour

of the seven seas—in short

the ROMANCE of the wide

wide \\?orld— read;9 f^^

your screen in the coming

releases of Fox Varieties.

Fox
ansx>?er your demand for single reel

subjects that will entertain every-

one—men and women as well

the younger folk—the sort of en-

tertainment that makes firm box-

offce friends.

OX Vari eti es
Fox Film Ooparatiaa,



Fox Film Co ip a rat la a.



WILLIAM FOX ANNOUNCES THE EXCLUSIVE
PRESENTATION OF EIGHT SPARKLING
PRODUCTIONS, OF TWO REELS EACH, FROM
GEMS OF FICTION BY AMERICA’S FOREMOST
SHORT STORY WRITER—HUMOR, PATHOS,
LOVE AND THRILLS OF EVERYDAY LIFE,

PENNED BY A MASTER HAND-NEVER
BEFORE SCREENED.

Fox Film CoijjDiatiQa





W1 LLIAM FOX presents

EARLE FOXE
in a new and Funnier series of
8 merry Ftories ^ two reels each

ADVENTURES of

VAN BIBBEfl
in SOCIETY

eB. refined, rich-humored series of high class

farce and comedy Rories ^ from the wor\s of

RICHARD HARDING DAVIS



IRON HORSE
for your box

1 SHEET

WitK a $250,000 national aclA^ertising dri-Oe

beKind it, Tbe IRON HORSE comes to tke

exhibitor with a wealth of striking material to

aid 3)ou in 37our campaign. Sho^>?manship,

brains and mone}? combine to make these

posters of a quality to attract the public.

WlWLI/qilvt

THE IRON Horse
' BldZfrJd ihfi t>fLey. C"

' AJOHtvroRO -

DiriEcT FM.-’ On'. Year n Run iNWe^wYoRk

6 SHEET



HEADLIGHTS
office, success

!

:

I Every conceivable advertising aid kas been

E; tkougkt out and produced for tke exhibitor

of Tke IRON HORSE.- ^TKese include

K nev?spaper advertising aids, lobby displaj)s,i

fcoil paintings, folders and heralds of

4 unsurpassed brilliance.

1 SHEET



FOX FILM CORPORATION
Head Office—850 Tenth Avenue, NlevJ York Citj)

Studios—Klew York Citp end Holl;pwood, California

FOX PRODUCT FOR 19254926

35 Special Attractions, including

The Iron FioRSE

The First Year
As No Man Has Loved
Kentucky Pride

Thank You
Havoc
The Wheel
Thunder Mountain
Lazybones
3 Bad Men
East Lynne
The Fighting Heart,

Part Time Marriage
The Dixie Merchant
Siberia

4 Peter B. Kyne Stories

When The Door Opened
Marriage
The Johnstown Flood
The Silver Treasure
The Fool
The Trouble Hunter
The John Golden Unit of Clean American

Plays, including

Lightnin’
7th Heaven and others

7 Productions Starring TOM Mix, King of all

Western stars

7 Productions Starring BUCK JONES, Ace of

the Great Outdoors

SHORT SUBJECTS

8 Two-Reel Pictures from Gems of Fiction by
O. HENRY, greatest of all short story writers.

8 Two-R.ee1 Comedies starring Earle Foxe Based on the
VAN BIBBER Comedies, by Richard Harding Davis.

8 Two-Reel Comedies based on “THE MARRIED LIFE
OF HELEN AND WARREN,” written by Mabel Herbert
Urner; which appears in 500 daily newspapers in the
United States and Canada.

'dO Two-Reel Imperial Comedies— Bring happiness to

every box-office.

26 Eox '\7cLmetieS One reel each. Science, scenic and
sport entertainment of interest to all audiences. “The
World We Live In.”

i
104 FO -X" NiE S issues

Mightiest of All!

—One reel each

—

BRANCHES, UNITED STATES
ALBANY, N. Y.
46 Orange Street

ATLANTA, GA.
Ill Walton Street

BOSTON, MASS.
78 Broadway

BUFFALO, N. Y.
496 Pearl Street

BUTTE, MONT.
125 West Broadway

CHARLOTTE, N. C.
213 So. Church Street

CHICAGO, ILL.
910 S. Wabash Avenue

CINCINNATI, OHIO
514 Elm Street

CLEVELAND, OHIO
2100 Payne Avenue

DALLAS, TEXAS
306 S. Jefferson Street

DENVER, COLO.
1531 Tremont Street

DETROIT, MICH.
159 E. Elizabeth Street

INDIANAPOLIS, IND.
326 N. Illinois Street

KANSAS CITY, MO.
1901 W’yandotte Street

LOS ANGELES, CALIF.
914 So. Olive Street

MINNEAPOLIS, MINN.
36 Western Avenue

NEW HAVEN, CONN.
134 Meadow Street

NEW ORLEANS, LA.
1127 Girod Street

NEW YORK CITY
130 West 46th Street

OKLAHOMA CITY, OKLA.
121 S. Hudson Street

OMAHA, NEBR.
1509 Chicago Street

PHILADELPHIA, PA.
1315 Vine Street

PITTSBURGH, PA.
1014 Forbes Street

ST. LOUIS, MO.
3314 Olive Street

SALT LAKE CITY, UTAH
46 Exchange Place

SAN FRANCISCO, CALIF.
308 Turk Street

SEATTLE, WASH.
2008 Third Avenue

WASHINGTON, D. C.
932 New Jersey Ave., N. W.

CANADA
Fox Film Corporation, Limited

CALGARY, ALTA.
1111 First Street, West

MONTREAL, QUE.
12 Mayor Street

ST. JOHN, N. B.
162 Union Street

TORONTO, ONT.
21 Dundas Street. East

VANCOUVER, B. C.
533 Granville Street

WINNIPEG, MAN.
365 Hargrave Street

Copyright, 1925, by William Fox

PROSPECT PRESS, INC.

NEW YORK



EXHIBITORS HERALD 3May 9, 1925

RAYMOND GRIFFITH
—Comedy Find of the Hour
—Riot of “Changing Husbands”, “Miss
Bluebeard” and “40 Winks”
—^Discovery of 3,512 exhibitors, most of

whom have written us to star him

presented e

ADOLPH ZU

jESSt L. LA

W »TH

GWFHTW
VtRA. REVNOLDS

vSlACEBEERV
mrnSE FAZENDA

Qumuf
QeUow with

theSdkHat

a
\Q*aramounl\

Qicture

Member Motion Picture Producers and Distributors of America, Inc.—Will H. Hays, President



4 EXHIBITORS HERALD
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May 9, 1925

Crowd ijour House with

Hhe Goujded Hour"
• ^ STARRING

BEBE DANIELS
WITH

KENNETH HARLAN T ROY BARNES
HELEN LEE WORTHING

‘*One crowdedhour ofglori-
ous life is worth an age with-

out a name —Sir W alter Scott.

From the stage play by Channing Pollock and Edgar Selwyn.

Screen play by John Russell. Directed by E. Mason Hopper.

EXPLOITATION
IDEA

Have stickers printed

with above lettering

and paste them on
watches and clocks

around town. Run an
essay contest for your
patrons on the subject,

The Most Crowded
Hour of My Life.

One of the'2ii<lRmous40
CpamMSunt

You can ^et mats of tills drawing at exchanges/ *25
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NO. 2

When You’re Thinking About

Trade Papers—Think This Over:

The advertising score among the four na-

tional motion picture trade papers for the past

TWENTY WEEKS (ending with the April 25

issues) is as follows:

EXllIBI rORS HERALD .... 1,012 pages

Nearest Competitor 966 pages

Second Competitor 778.5 pages

Third Competitor 512 pages

NOTE: In the face of the HERALD’S nearest competitor

showing a loss of more than 150 pages of advertising in the first

four months of 1925, as compared with the first four months of

1924, it is significant to note that the HERALD SHOWS A NET

GAIN OF MORE THAN FIFTY PAGES OF ADVERTISING

FOR THE SAME PERIOD.

The buyers of advertising in this industry are awake to

the facts and this means that the dollars they are spending

for space in the HERALD are going FARTHER and BUYING

MORE VALUE.
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a representative showman

^Tour pictures have done splendid
business and it makes me feel good
when I think I am anchored with
Metro-Goldwyn-Mayer service*’
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(signed) C. GRUBBS
Sunbeam Theatre, Los Angeles, Cal.

Member Motion Picture Producers
and Distributors of America—Will
H. Hays, President.
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Watch for

F. B. 0.

Announcement

F
ilm booking offices of America win an-

nounce with an exclusive insert in Exhibitors Herald,

May 23 issue, a list of independent box office attractions

that will mean big money to every theatre in the country.

Every independent exhibitor will know what to do with the

open time he is holding when he sees this announcement.

Don’t miss this catalog of PRODUCT THE PUBLIC
WANTS. Every picture in the list will mean bigger busi-

ness at the box office. Watch for

—

Famous Box ^^ffice

PICTURES
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Could he

Destroy
the Proof?

It was the gun that had just killed a man
— no, not a man— a rat— vile, foul-

mouthed—and on the handle of the gun
were the betraying fingermarks of his

murderer!

Could he ruh them off before the police

arrived and it was too late? With fran-

tic haste he polished the cold steel

—

And yet—crook though he was—those

fingerprints were not his. Whose, then, were

they—and why was he so desperate?

Jim Warren was a crook, a cheater— he had

been called a yellow coward by the only

woman he had ever loved. Was he now
to be branded a murderer? That

is the mystery of

the play of a thousand thrills and deep human
emotions, by Max Marcin, starring Warner
at the National Theatre, New York*

Here is a play that **gets under the skin** of its audiences,

holding them tense and spellbound to the last moment.
would not have left the second act,’^ says Heywood Broun,
famous dramatic critic of the New York World, ‘‘to play in

a poker game in which I could call my own hands and show
them to no one”— and the thousands who have seen the

play agree with every word he savs.

SPECIAL NOTE
The above situation, as

well as all others in this

unusually dramatic play,

is fully protected by copy-

right. Tfiis precaution has

been taken to safeguard

the motion picture rights

to this play. Any infringe-

ment will be vigorously

prosecuted by the owner,

CROSBY GAIGE
229 West 42nd Street

New York
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New York address of the

HERALD is 565 Fifth Ave.

—HEWITT PHOTO

Neiv Home of

HERALD in

New York City

The New York Office of

EXHIBITORS
HERALD
has been removed to

THE STRAUS
BUILDING

565 Fifth Ave.

(Northeast corner of

Fifth Avenue and 46th St.)

New Telephone Numbers: Vanderbilt 3612 and 3613
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Pepper and Spice to Your Program
Clean,Wholesome Fun
for All Your Patrons

M^RMAW COMMPIES

Member, Motion Picture Producers
and Distributors of America, Inc.

Will H. Hays, President

Presents

UED .J

PEPPER
A JACK WHITE PRODUCTION

WITH

A1 St. John
SUPERVISED BY JACK WHITE

For foreign rights address

FAR EAST FILM CORPORATION
729 Seventh Ave., New York, N.Y.

“This is a whiz of an A1
St. John-Jack White-Mer-
maid Comedy, filled to the
last celluloid inch with
more than ordinary good
gags and extremely well
put together and acted.”

—M. P. World

“A1 St. John rarely figures

in a comedy that is not
good for a number of
laughs, and this one is no
exception.” _m. P. -News

“Some ofthe situations are
too funny for words.”

—Exh. Trade Review
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MONTE BLUM

VARNERBR2S
Leadership
Every industry has its Leaders—those men of vision who blaze

the trail to new and undreamed of successes. How Warner Bros,

forged their way through handicaps and difficulties toLEADER-
SHIP in their field is the great romance of Motion pictures.

IVamer 'Bros.

Stars

John Barrymore

Marie Prevost

Monte Blue

Syd. Chaplin

Irene Rich

Kenneth Harlan

Patsy Ruth Miller

Matt Moore

Louise Fazenda

Clitv Brook

Huntly Qordon

Lowell Sherman

John Roche

Dorothy Devore

John Patrick

Willard Louis

June Marlowe

John Harron

Qayne Whitman
Don Alvarado

Rin-Tin-Tin

Warner Bros.

Directors

Classics of the Screen

Ernst Lubitsch

Harry Beaumont

William Beaudirw

Millard Webb
James Flood

Roy Del Ruth

Herman Raymaker

Alan Croslarrd

Qeorge Hill

Fred Newmeyer

1

IN BARRYMOREi 192S-26
m

ERNST LUBITSCHi

lll]l l l]l l ]l l lllM ILI1 N ]l l ll]llllLll u llii i;nillllllllllllll h [IIII H III IIIl llll l ll l ll
'

llJlin illlllllllilll]ll l ll ll [lll]]lMll]jlM]]11linilllllllllllllllllillinilllilnilln]ljiilM[llirilllNliiMiliililliiiiii'inlllllll]lll]llllllll'.llllllllllllllllllliM.iiiiii;ii i.mNlillllllll J

PATSY RUTH MILLER- -MATT MOORE- • LOUISE FAZENDA- -CLIVE BROC^
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Achievement!
Forward— always forward— is the everyday working spirit of

Warner Bros. Their successes of today are stepping stones to

tomorrow. They recognize no stopping place. This is the

spirit that has made them LEADERS.

Warner Bros, have purchased for their 1925'26 Pictures the

screen rights to famous books and stories written by no less

than FORTY of the foremost American and European authors

—stories which have already proved their gripping* human
appeal by their wide popularity.

For the production of these pictures, Warner Bros, have secured

the most impressive array of dramatic talent available.

Consider the tremendous appeal of the stars listed on the

opposite page. They are players whose names guarantee per-

fect interpretation of any big role in any Warner Bros, picture.

Their varied talents depict the whole range of human emotion
and they stand today RECOGNIZED by the American public

as the foremost entertainers of the generation.

In its production and technical talent the Warner genius for

finding genius is again evident. It includes the internationally

famous Ernst Lubitsch, Harry Beaumont, William Beaudine,

Millard Webb, James Flood, Roy Del Ruth, Herman Raymaker,
Alan Crosland, George Hill and Fred Newmeyer — all proven
past masters at producing screen successes.

With this unsurpassed screen material and talent, there is no
gamble about the coming FORTY WARNER PICTURES.

Wait for the FORTY new WARNER Classics. With these

great productions, and those of other independents, you need

be in no undue hurry to make your bookings. Be assured

that the coming FORTY WARNER Pictures will be 40. box

office winners. Wait for the winners!

WARNERBROS
" Classics of the Screen^

I u NT LV GORDON • • • LOWELL SHERMAN • • -JOHN

7)

R
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OCH E-
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verdict is imammoid
and makfi

“Looks like a peach at the box-

office. There is surely a dearth

of box-office winners.”

Danny—Film Daily

“Excellent direction and fine

acting of both Blanche Sweet

and Ronald Colman hold the

interest.”

“It’s a story that never gets out

of touch with its theme—which

has box-office elements that are

richly mixed. This has box-

office appeal in its richly mixed

ingredients. It is finely acted

—

the romantic interest is domi-

nent—and it holds the attention

all the way.”

Moving Picture World Motion Picture News
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his one will please

aonej"

“It is safe to predict that where-

ever the picture is shown the

women are going to go wild

over the love making Ronald

Colman does on the screen.”

Variety

“This picture is worth going

many miles to see if only to

view Blanche Sweet in one of

the outstanding individual per-

formances of the year. This

picture will please your patrons

and make money.”

Morning Telegraph

Book
on

PERFORMANCE
''5

W

His

UprenMoment'
Jldapted by FRANCIS MARION

’Jrom MAY EDGINTON'S novel "HIS SUPREME MOMENT
with _

Blanche Sweet Ronald Colman
Cove scenes in color

A notional Picture

Members tf Motion Picture Producers and Distributors of America Inc.-~)V111 Hays Pnsident
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Pictuiizatioi

E “OTFAf

^'^”^^‘f^rLaurenr. r

NATIONAL
PICTURES

’“My Son' is O.K.all through.
Aplot with many angles
of appeal.A cast of real
ability. Amounting pleas-
ing to the eye at all times.
A series of real punches
and a climax that will
drag’em to the edge of
the seats. In a word,

a

real picture. "

Motion PictureNews

Qhe Picture
Made toOrder

Mother's
ay 10^-

A Hrhi national Picture
Members / Motion Picture Producers and Distributors of America Inc.-~Will Hays Pn»iden

^foreign Contrailcd 1

first Hatwna] Picturei Inc.

k 3S3 Madison Avenue. NewYock/

i
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Individual Owner
in Strong Position

News about the buying, the selling

and the “circuiting” of theatres holds
the center of the stage.

A glance through the news pages
of this publication for the past few
weeks reveals a condition never pre-
viously duplicated in the history of
the business.

It is likely that the actual number
of sales has not greatly increased be-

yond the normal, but under existing
conditions every sale may have a
strategic significance and because of
this fact theatre transfers are of
great interest and are being closely
followed throughout the trade.

In certain quarters in the industry
there are evidences of an almost rash
impulse to acquire theatres, prac-
tically irrespective of where they are
and what they are. This, in a way,
is reminiscent of the headlong plunge
of one of the large companies into

the business of getting theatres which
took place a few years ago. It may
be that the experience of that com-
pany will fail to serve as a warning
to other very ambitious people and
the same unsatisfactory result which
occurred in the earlier instance will
take place.

The company concerned in the in-
cident of a few years ago eventually
came to realize, to their discomfiture,
that they had on their hands a lot
of theatres without which they would
have been very much better off. In
the mad rush to get theatres they had
ac(piired a number which were bad
business propositions in themselves,
and without any strategic or goodwill
value. In order to get free of the
burden of these theatres the com-

pany in question had to go to con-
siderable effort and expense and
their only reward was a severe lesson

in experience which it has since

profited by.

Neither the conditions in the in-

dustry at this moment, nor the ambi-
tion of people to get a foothold in the
theatre field, is going to change the
fact that many a small theatre, when
owned and operated by an individual

exhibitor, singly or as part of a small
chain, can produce a good livelihood

for the local exhibitor who has many
community affiliations and is con-

stantly on the job; but when such
a theatre becomes subjected to ab-

sentee management and is thrown
into a large chain, it is very likely to

dev'elop quickly into a liability.

The success of the chain store

movement in the United States

doubtlessly bas been a factor in en-

couraging certain interests to seek to

acquire and operate chains of the-

atres. But it must be noted that a

theatre is by no means just a store.

The theatre deals in entertainment
which is no ordinary commodity.
Goodwill is a factor in the success of
every business but it is a tremendous
factor in the success of a theatre,

especially one located in a smaller
community.
The absentee owner of a theatre is

at a great disadvantage in attempting
to cope with many situations which
are easily solved when the owner is

a local man, prominently identified

with local interests.

The changes that are taking place
in the theatre field are going to be
far - reaching in effect, changing,
somewhat, the course of the indus-
try. But the process is going to mean
many a heartache for those who do

not realize that as far as the indus-

try is concerned the individual ex-

hibitor, in supreme control of his

local interests, is an institution that

cannot be eliminated from this busi-

ness.
* * *

“Shorter and Better”

Is Needed Slogan

Producers generally are showing
very little aptitude for learning the
lesson of the value of shorter fea-

tures.

They have had plenty of oppor-
tunity to accommodate themselves to

the obvious demand for shorter fea-

tures but, apparently, they are de-

termined to keep plunging along
with needless footage until they suf-

fer some costly experience. And
there is every indication that, sooner

or later, this will overtake them.

These too-long features do not

happen by accident; they are being
deliberately planned. The source of

the evil is in the script. Obviously,

when costly scenes have been pho-
tographed the producer is unwilling

to cast away the extra footage. He
puts it in with the hope that it will

aid the picture, although this hope is

usually in vain because, despite the

merit of individual scenes, a picture

can easily be too long and it can suf-

fer badly on that score.

The evil should be reached for at

its source. Fewer scenes should be
written into tbe script.

Every scene eliminated lessens the

negative cost and if a scene is un-

essential there is no loss to the pic-

ture.

Every surplus scene adds to the
negative cost—and hurts the picture.
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HERALD
Takes Larger

Offices in

New York

The New York office of the

HERALD has been removed

to larger and more commodi-

ous quarters in the Straus

building, 565 Fifth avenue.

The Straus building, situated

at the northeast comer of Fifth

avenue and Forty-sixth street,

is in a most central location

with reference to the home of-

fices of the various motion pic-

ture companies. The new
HERALD quarters provide

additional space necessitated

by the expansion of the com-

pany’s business.

The HERALD’S new tele-

phone numbers are: Vander-

bilt 3612 and 3613.

Re-Takes

T IFE in California is just one week after

another. We have Orange Week,
Raisin Week, Prune Week, Kindness to

Animals Week, Return the Lawn Mower
Week, and now they’ve announced two
Baby Weeks. The judges are going to

have an Out-of-Town Week the week
after.

^ ^

Romulus Celebrates

I see where Rome celebrated the anni-

versary of its legendary founding last

week, which was just 2678 years ago.

There were only a few of the original

settlers present.
^

’Tain’t the Same

They’ve discovered that the word
“hooch’’ comes from the Hoochenoo In-

dians of Alaska. But probably even some
of them wouldn’t recognize it today.

* *

Cleaning Up
Business is so good at Doug F'airbanks’

new restaurant on the Pickford-Fairbanks
lot that he’s purchased an interest in a

sport goods store. Sid Grauman, who has
a third interest in the restaurant enter-

prise, is investing his savings in real

estate. “V\’e serves the best hot dawgs in

town,” sez Jessie Fuller, the other third

of the firm.
* * *

Good Exploitation

Universal ought to put on janitors’ mat-
inees for “Smouldering Fires.”

* * *

Almost Unanimous

I note that all but one congressman
down in Washington was willing to accept

the increase in wages. He hadn’t heard
of it.

* * *

Real Signs

Gloria Swanson’s new husband is called

“Hank” by his friends but we won’t be-

lieve it till we hear him reading the sub-

titles out loud, trying to dodge a Ford in

the middle of the street, or picking his

teeth with a straw.

* * *

Foxy Cecil

Cecil DeMille is going to get ’em both

ways. He has just bought an interest in a

shoe factory, and if folks walk out on his

pictures they’ll wear out their shoes.

+ *

Big Hearted

Wasn’t that nice of the Associated

Press to let great international news
events be broadcast over the radio?

* *

“Bugs” Knows

“Bugs” Baer, who is honeymooning in

Los Angeles,- says he can remember when
the Iron Horse was just a pony.

* *

Our Hall of Fame

We elect to our Hall of Fame, Buster

Keaton. Because he has never had his

picture taken with a police dog ; is not

“happiest” when he is “among his books”

and states he will not go to Europe this

summer.
* * *

(Not copyrighted. Help yourself.)

R. M.
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Rumor Paramount Will Take Over
Gordon Interests in New England

Exhibitors Back
Petition to Oust
Carnivals at K. C.

(Special to Exhibitors Herald)

KANSAS CITY, MO., April 28.—

A

petition, which is sponsored by the M. P.

T. O. Kansas-Missouri and which will be

presented to Mayor Albert I. Beach, is bein'^

circulated in Kansas City this week as a

result of tactics of a carnival company at

Thirty-first street and Southwest boule-

vard. The petition

;

“We, the undersigned business men and resi-

dents of Kansas City, Md., respectfully petition

you, honorable mayor, to exert your best efforts

to the end that carnival companies may not
locate and show in our city, as we believe them
to be a menace to society and detrimental to our
business interests.

“We furthermore respectfully ask that you use
your judicial ppwer in revoking the licenses and
cause to be removed a carnival company now
located at Thirty-first street and Southwest boule-
vard.

“The undersigned citizens and business men
believe that Kansas City should have in effect

an ordinance prohibiting carnival companies from
securing licenses without first having presented a
petition, signed by the alderman of the ward,
together with the signatures of a number of
reputable business men and residents, and further:

“That said ordinance shall empower our honor-
able mayor with full authority to revoke any
and all licenses of said carnival companies in the
event gambling devices, contrary to law, be found
in operation in connection with said carnival com-
panies.”

It is expected that all Kansas City exhibitors
and hundreds of business men will sign the
petition.

Exchange Sales Pick Up
In Pacific Northwest
(Special to Exhibitors Herald)

SEATTLE, WASH., April 28.—Ex-
change managers of the Pacific North-
west point to the pickup of business the
latter part of April as the harbinger of
a busy summer following a slump the
first half of the month in Southwest
Washington. Increased sales in the
Northern and Eastern sections of the
state partly made up the loss. In South-
west Washington the mills have reduced
their working days. Business was re-
ported good up to April.

Rain and Snow Storm
Big Loss to Easterners

(Special to Exhibitors Herald)

ALBANY, N. Y., April 28.—A bad
storm swept New York state last week,
costing theatres thousands of dollars. In
Northern New York from four to six
inches of snow fell during the day. In
the Central part rain fell and the the-
atres there suffered as much as those along
the Northen border.

**Black Cyclone** World
Premiere at Capitol

(Special to Exhibitors Herald)

NEW YORK, April 28.—“Black Cy-
clone,” produced by Hal Roach, to star
Rex, King of Wild Horses, has been
fixed for its world premiere at the Capi-
tol theatre, the week of May 10 or May

Company Also Gets Newman
Theatres; Claude Cady Sells

Skouras Brothers Stock Listed on Exchange in St. Louis—
Kaufman Going Abroad

(Special to Exhibitors Herald)

NEW YORK, April 28 .—Nathan Gordon, New England exhibitor and
holder of First National original franchise, is contemplating the sale of his

theatres to Famous Players-Lasky Corporation, according to a report
which is creating considerable comment here.

Gordon controls approximately 30 theatres in New England. Several
are located in Boston and the others are in towns in the Boston territory.

The acquisition of the Gordon theatres would give Famous Players a pow-
erful position in that zone to the disadvantage of First National.

It has been known for some time that Gordon is not desirous of continu-
ing actively in the business and that he would like to be relieved of the
responsibility of operating the theatres.

The proposed deal, if consummated,
would be an important transaction and
would exert considerable influence on the

New England situation.

Sidney R. Kent Admits
Kansas City Deal

(Special to Exhibitors Herald)

KANSAS CITY, MO., April 28.—After
weeks of denial, the real truth of the deal

between Paramount and Frank L. New-
man, owner of the Newman and "Royal
theatres, here, became known last week.
Sidney R. Kent, general manager for Para-
mount, aboard the Paramount special for

California, admitted Mr. Newman would
leare Kansas City this summer to man-
age the Rialto, Metropolitan and Grauman
theatres in Los Angeles, owned by Para-
mount. Final papers closing the sale of
the Newman and Royal theatres probably
would be drawm during the Paramount
convention in Los Angeles, Mr. Kent said.

Mr. Newman and Mr. Feld, managing
director of the Newman and Royal the-

atres, who boarded the Paramount special

in Kansas City, could not be found for
confirmation of the story, although both
repeatedly have denied the rumor.
“Mr. New'man will go to the West Coast

in June or July,” Mr. Kent said, “to man-
age the Rialto, Metropolitan and Grauman
theatres for Paramount. Our company is

now on a deal to buy the Newman and
Royal theatres in Kansas City and I be-
lieve the final papers will be signed in Los
.Angeles during the Paramount sales con-
vention.”

Mr. Kent explained the transaction did

not come under his department and that

he did not know of the details involved.
Mr. Feld will accompany Mr. Newman to

the Coast, it was said. It also is rumored

—

coming from semi-authentic authority—that

Mr. Newman’s contract would call for

$1,000 weekly. The Newman theatre is

Kansas City’s finest, costing nearly $2,000,-

000, while the Royal, a smaller and less

expensive theatre, is conceded to be the

best “money maker” in the city.

Western Canada Not
Affected by Deal

(Special to Exhibitors Herald)

TORONTO, ONT., April 28.—The sale

of remaining assets of Trans-Canada The-
atres, Limited, to Famous Players Cana-
dian Corporation, Limited, Toronto, an-

nounced last week, does not affect the

former interests of the defunct Trans-
Canada company in Western Canada, as

the theatres in Western Canada had not

been purchased by Trans-Canada but only
leased.

All leases reverted some time ago to the

orginal owners of the Western theatres

and the latter are now being operated inde-

pendently under the auspices of the West-
ern Canada Theatre Association for book-
ing and other co-operative purposes. This
association has only recently been reorgan-

ized with C. P. Walker of Winnipeg, Man-
itoba, head of the Walker Theatre there,

as its executive officer and Maynard Joiner,

manager of the Grand Theatre at Calgary,

{Continued on page 42)

64 Features on New $5,500,000 F. B. O.

Program, Schnitzer Tells Sales Meet
NEW YORK, April 28.—No less than 64 features will be made by F. B. O.,

according to an announcement made by J. I. Schnitzer, vice-president of the

company, after his arrival here Sunday to attend the meeting of division sales
managers at the Hotel Astor. He was accompanied from the Coast by Art
Schmidt, West Coast sales manager. The announcement follows the adoption
of the $5,500,000 budget program made known a few weeks ago.

The features will include series starring Evelyn Brent, Maurice Flynn,
Richard Talmadge, Fred Thomson and Bob Custer. The short subject pro-
gram will boast of three two-reel feature series written by Sam Heilman
and H. C. Witwer. “Drusilla With a Million,” which has been completed
by Associated Arts, and “Parisian Nights,” Gothic production, will be re-

leased in the Fall.
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N ew YORK .—Al Steffes, exhibitor boss
from the Midwest, dropped into New

York Friday to talk pictures but was will-

ing to say a few words about the Milwau-
kee convention. . . . Dave Chat kin, J)a.ck

from West Baden, enjoyed the trip but will

not choose the water as a regular beverage.

Sa7n Warner says if the four Warner
Brothers have bought the Mecca building

they forgot to tell him about it. . . . Pat

Dowling, as we tried to say last week when
the printer got it gummed up, arrived back

from Europe last week. . . . Ben Abrams
is back from a Western tour and the lobby

of the Astor has again assumed a natural

look Joe Berger is the inventor and
publisher of a radio log book that all the

radio nuts declare is a humdinger. . . . Sam
AIorris is the busy bird looking over the

A^itagraph studio to see what all Warner
Brothers bought. . . . Frank R. Wilsott, of

Motion Picture Finance Corporation, is

back from a trip to the Coast. . . . Hoivard
Dietz, dealing a story of “Romola” being

held over at the Capitol a second week, re-

marked on the speed of new stars getting

Metro habits. . . . George Fitzmaurice is

back from Europe with a lot of new ideas

which make good publicity for George Fitz-

maurice. . . . Dr. Kalnius, inventor of Tech-
nicolor, spent the week in New York. . . .

Hiram Abrams is back from the Coast and
reports all well with U. A. . . . William Fox
has returned from the West Coast and
took an early look at “The Fool,” which he
thinks is a pretty good picture. . . . Arthur
Bernstem, taking care of all of Jackie Coo-
gan’s dates, says he never before realized

what a bright boy Larry Weingarten was
. . . Ray Johnston has added Aliiton Simon
to Rayart’s sales staff, to work in the Cen-
tral states. . . . Sam Schwartz, recently

elected treasurer of the T. O. C. C., says

his slogan will be all dues T. O. T. . . .

Major Edivard Bowes took a five-hour ride

on Metro-Goldwyn’s trackless train, enter-

taining Mayor Hylan en route. . . . Eddie
Carrier, conductor of the trackless train,

looked sufficiently handsome and debonair

to have a lot of lady passengers which he

didn’t. . . . Sol Lesser returned with brother

Irving from the First National meet at

French Lick and will stay several days.

. . . A. Victor Smith is convalescent after

an appendicitis operation. . . . Nat Roth-
stein got out the old golf bag last week
and shined up the clubs to practice up for

the golf tournament on June 9. . . . Barre-

more, of Metro, says he is not the winner
of the Valentino medal who spells his name
Barrymore. . . . Paul Gulick, who has talked

a good game of golf all winter, is now
dressing a good game at Pelham every Sun-
day. . . . Pete Harrison says his club is a

“50 per cent film rental club” and he doesn’t

thank any one for cutting the “per” out

of the sentence. . . . Ed Ohnstead, who
staged all the fireworks for the Gloria

Swanson opening, says he would like a job

like that every week. . . . Dave Bader,

newly appointed New York representative

for La Cinematografia Italiana ed Estera,

has increased the size of his business card

so the whole name can be printed on it.

Rudy Saunders, popular Brooklyn exhib-

itor, is thinking of taking his entire Sun-
day school class to the Milwaukee con-

vention.— SPARGO.

ABOVE: Mary’s gang turned “cake eaters” when the birthday cake was

cut. It was the 32d birthday for Miss Pickford when work was suspended

on “Little Annie Rooney” long enough to pass out the delectable stuff.

Everyone of the 90 people, old and young, who were on the United Artists’

lot, received a big chunk.

Birthdays !

BELOW : Biggest birthday cake Broadway ever saw. It was used in “The

Birthday Cake” number on the 11th anniversary program of the Mark
Strand theatre. New York. Mile. Klemova, premiere danseuse, is on top of

the cake, and the Pierrots are Apatole Bourman, ballet master, and M. Daks.

Pauline Miller, musical comedy prima donna, is seated in the foreground.
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Arthur W. Kelly, New
Treasurer for U, A,,

Is Hailed as Comer
(Special to Exhibitors Herald)

NEW YORK, April 28.—Arthur W.. Kel-
ley, last week elected treasurer of United
Artists to succeed Maurice G. Cleary, who

recently resigned,

is looked on as a

comer though
comparatively new
in the film field.

In New York he

has been repre-

sentative of com-
panies controlled

by the Gould in-

terests and for a

number of years

held important
executive positions

in traction and
water power con-

Arthur W. Kelley CCmS.
Mr. Kelly’s first

film experience was with Earl Hudson,
when the latter engaged him on the Coast.

Later he represented Charles Chaplin as

business manager and general representa-

tive in the East. His familiarity with dis-

tribution prompted United Artists some
time ago to offer him the vice presidency.

Chicago Clocks Change
Despite Opposition;
New England Divided

The attempt to save Chicago from Day-
light Saving in special sessions of the city

council came to an end Saturday when the

proposal to limit the custom to July and
August was consigned to the judiciary

committee where it will pass into oblivion.

Opponents of the measure charged that it

was inconsistent in view of the 61,000 votes

majority with which Daylight Saving was
adopted in a popular vote five years ago.

New England states were divided on
their hours. The time was changed by law
in Connecticutt, Rhode Island, and Massa-
chusetts. Standard time prevails in New
Hampshire and Vermont. While New York
adopted the change, railroads continue on
standard schedule. In New Jersey the

change is optional. Gov. Pinchot, of Penn-
sylvania, vetoed the Grimes bill, thereby
making way for the change in time.

The change was effected at 2 a. m. Sun-
day.

Mary Pickford Plans 3
Pictures This Year

(Special to Exhibitors Herald)

HOLLYWOOD, April 28.—Mary Pick-
ford will make three pictures this year.

That plan, which, carried out, will break
her records since her career with Famous
Players a few years ago, is contingent upon
her refusal to go abroad as her husband
urges. Winifred Dunn is working on a

story which will follow “Little Annie
Rooney.”

Sunday Pictures Win
2 Cities; 2 Stay Shut
(Special to Exhibitors Herald)

ST. LOUIS, MO., April 28.—Opening of
motion pictures Sundays was sanctioned by
a majority of 61 at Pana, 111., April 21,

and by 9 votes at Mount Pulaski, 111. On
the same day Virginia and Jacksonville, 111.,

both decided to remain in the blue law
class by voting down Sunday shows.

E lsewhere in this week’s issue is published a notable matter of

market news—the annual product announcement of the Fox Film
Corporation.

The announcement consists of a 72-page insert which is in itself an
interest-compelling example of commercial art and printing. Adver-
tising experts who have viewed the insert pronounce it a creation of

unusual excellence. The art work and composition of the pages are

exceptionally interesting and effective.

The optical effect, however, is only intended as a frame for the infor-

mation about forthcoming productions from the Fox Film Corporation.
The information disclosed tells of a powerful group of productions

which William Fox will offer to theatre owners during the coming sea-

son, many of them based on plays that have been among the greatest

stage successes of recent theatrical times. Many important box office

names are featured in the announcement.
A preliminary copy of the insert was first exhibited publicly by

James R. Grainger, general sales manager, to several important theatre

owners attending the annual meeting of First National Pictures, Inc.,

at the French Lick meeting last week. The product information which
it disclosed, as well as the insert itself, was greeted with highest com-
mendation on all sides.—M. J. Q.

Lieber Re-elected; Rowland
Heads Executive Committee

Spring Named Secretary-Treasurer of First National—Sol

Lesser Given Post—Samuel Goldwyn’s Contract Is

Terminated—Rothacker to Make Prints
[Pictures in Pictorial Section]

WEST BADEN SPRINGS, IND., April 28.—A three-day meeting of the

original franchise holders of First National Pictures, Inc., was concluded
here Friday. It was the regular annual meeting of the organization. Ses-

sions were held at the Hoosier Country Club which was First National
headquarters during the three days of the convention.

The chief developments of the meeting were as follows:

The re-election of Robert Lieber as president.

The appointment of Richard A. Rowland, general manager of the company, to the

chairmanship of the executive committee, succeeding Harry O. Schwalbe, who re-

signed several months ago as secretary-treasurer and member of the committee.

The appointment of Sol Lesser to the executive committee.

The election of Sam Spring to the position of secretary-treasurer.

Morning and afternoon sessions were held throughout the period of the

meeting with an additional evening session on Thursday. All of the present

holders of the original franchises were present with the exception of J. C.

Von Herberg of Seattle.

A considerable volume of routine busi-

ness concerned with the operations and
the plans of the company was disposed
of. There were many expressions of ap-
proval concerning the management of

the company from the franchise holders
and the entire meeting was pervaded
with enthusiasm about the future of the

company.

Goldwyn Films Off Program
Departmental reports were received

from E. A. Eschmann, sales manager;
Earl Hudson, production manager; E.
Bruce Johnson, manager of the foreign
department; Mark Kellogg, advertising
manager, and C. S. Pinkerton, auditor.

It was reported that negotiations look-
ing to a new contract for distribution of
pictures from Samuel Goldwyn did not
carry and that no additional pictures
from that source will appear on the First

National program.

A three year contract with Watterson
R. Rothacker, president of Rothacker
Film Manufacturing Company, was ne-
gotiated under which the Rothacker
company will render a complete print
service to that company for the period.

“Outsiders” Are Present

The usual large number of film execu-

tives representing other companies were
present for conferences with the First

National exhibitors. Among those pres-

ent were Hiram Abrams, president of

United Artists
;
Cresson E. Smith, Mid-

dle West manager for United Artists;

Paul C. Mooney, vice-president of Pro-
ducers Distributing Corporation; James
R. Grainger, general sales manager for

Fox Film Corporation, and Captain Bain
and Harvey Day, representing Kino-
grams.
Among the producers affiliated with

First National present, were E. M. Ash-
er, Robert Kane and C. C. Burr.

Dr. A. H. Giannini, president of Com-
mercial Trust Company of New York,
attended the meeting and delivered an
address.

Blaze Starts in Men*

s

Room; $100,000 Loss
(Special to Exhibitors Herald)

BALTIMORE, MD., April 28.—A fire

breaking out in -the men’s room damaged
the Lyceum theatre, in the residential

district here, last week, to the extent of

$100,000. The theatre was being used for
motion picture shows last week.
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Exhibitors herald announces that it will publish exclusively in the May 23 issue the

annual product announcement of the FILM BOOKING OFFICES OF AMERICA, consisting

of detailed information concerning a group of productions which F. B. 0. has assembled for

the theatre owners of the United States and Canada.
This product announcement will mark a high spot of the year in independent production news;

it will supply to thousands of independent theatre owners information which will have a vital influ-

ence on the successful operation of independent theatres during the coming season.

Mark up your calendars to be on the lookout for this important announcement which will appear

in the May 23 issue of the HERALD.

Jans Announces 8 Pictures;

Expects Independent Boom
Producer Says He Will Announce Noted Feminine Star as Soon

As Her Contraet With Large Company Expires—
‘‘Married?” First on Program

(Special to Exhibitors Herald)

NEW YORK, April 28.—Herman F. Jans is determined to make the

greatest effort possible to serve the exhibitor and to make the year the

biggest the independent exchanges and independent exhibitors have ever

had, according to the statement made by him preparatory to his announce-

ment of trade attractions to be offered for the season’s independent market.

Eight Productions Are Promised for Coming Season

Jans Productions, Inc., will offer eight pictures for 1925-26, each one, it

is said, to be given a production of the very highest class with casts con-

sisting of stars and players who are genuine box office assets. Directors

have been engaged who are competent and reputed. Jans will have direct

personal supervision of all the pictures he makes. He promises to live up

to the reputation he established as producer of “Madonnas and Men.”

“Married?” will be the first attraction

to be offered on the program. It is an
adaptation of the novel by Marjorie Ben-
ton Cooke. Following that picture will

come a screen version of “Ermine and
Rhinestones.” It is believed a prominent
star has been engaged for it. Opposite

her will be a leading man of international

reputation. Arrangements for the appear-

ance of these two players in Jans produc-
tions were made during his recent trip to

the Coast. He is unable to reveal their

names at present because both have con-

tracts, which soon terminate, wdth a large

company.

All on “Jans Plan”

Following these two features will come
“The Roaring Forties,” a story of New'
York life with many of the scenes in the

Times Square vicinity; “Other Men’s
Wives,” a story of modern morals; “Man’s
Dangerous Age,” “Indiscretion,” all of

which are working titles, and two others

to be selected, making eight in all. It is

“Gold Rush” Finished by
Chaplin in 16 Months

(Special to Exhibitors Herald)

HOLLYWOOD. A pril 28.—
Charlie Chaplin Gnally has com-
pleted BIming of “The Gold Rush,’’

started Feb. 7, 1924, and straight-

way is preparing for a two
months’ vacation. There’s plenty
to do yet, with the long task of
cutting and editing ahead.

Reflecting Chaplin’s own career,

“The Gold Rush’’ will run 10 or
more reels and as the name im-
plies will picture in 'comedy dra-

matics the hardships of an Alas-
kan gold seeker.

likely that Jans will handle productions

of two other independent producers.

All of the Jans productions will be sold

on the “Jans plan” of outright buy with

no percentage arrangement.

DorCt Sell Film to City,

Agents in Oslo Advised
(Special to Exhibitors Herald)

OSLO, NORWAY, April 28.—Don’t
sell films to municipally owned theatres,

American companies are said to have

told their agents in this city, while the

municipal council of Oslo is reported to

have recommended the city take over all

motion picture houses next year. Inter-

national boycott has been proposed by

film companies to British, French and

German concerns.

Only Film Bill to Pass
Vetoed by Gov. Smith

(Special to Exhibitors Herald)

ALBANY, N. Y., April 28.—The only

motion picture bill to pass the state legis-

lature during its recent session and reach

the governor, was vetoed last week. The
bill sought to amend the general business

law of the state relating to the manufac-

ture and use of film of a nitro-cellulose

base. A public hearing had been held on

the measure before the governor the week
before.

Why Luhin^s Happy
(Special to Exhibitors Herald)

LARCHA'IONT, N. Y., April 28.—Her-

bert Arthur Lubin is the reason Mr. and

Mrs. Herbert Lubin are so especially hap-

py these days. Master Herbert, named
after Mr. Lubin of Sawyer-Lubin Produc-

tions, was born April 11.

HARRY D. WILSON

Wilson Named Head of
First National Press

Staff on West Coast
(Special to Exhibitors Herald)

LOS ANGELES, April 28.—Harry D.

Wilson has been named to direct publicity

and exploitation for First National pro-

ductions on the West Coast. A1 Rockett

and John E. McCormick last week com-
pleted arrangements for the change which

places Walter Rivers, formerly in the po-

sition, in the scenario department of First

National.

Publicity for the Colleen Moore Produc-

tions, Edwin Carewe Productions, Corinne

Griffith Productions, June Mathis Produc-

tions and any special features made on the

Coast by First National will be handled

by Wilson. The new director has been

publicizing stars individually for several

years.

Silas Snyder will remain in his present

capacity where he has been identified with

the exploitation department.

Texas Manager Dies
(Special to Exhibitors Herald)

DALLAS, TEX., April 28.—Rubin Bohls,

former manager of Queen theatre at Tay-

lor, Tex., died after a short illness.
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Abe Warner Heads Vitagraph With
Sale of Company to Warner Bros.

Albert Smith Now Chairman;
Firm Name Will Be Retained

Purchase Price Said to Be Upwards of $5,000,000—Morris

Becomes General Manager
By JOHN S. SPARGO

NEW YORK, April 28.—“Warner Brothers has bought Vitagraph.”
The flashing of the above bulletin throughout the country last week

marked one of the biggest deals, zind in some respects the greatest, in the
history of the film Industry. While one or two purchases in the past—notably
the Metro-Goldwyn deal—may have embraced greater picture values, in

point of the transfer of physical properties the Warner-Vitagraph purchase
stands out as the high spot in motion picture transactions.

The purchase by Warners includes Vitagraph, and everything Vitagrapli

owns. While the purchase price has not been made public it is understood to

be upwards of $5,000,000.

In Big Deal
ABE WARNER (top), who has been

elected president of Vitagraph.

ALBERT E. SMITH (center), who

becomes chairman of the board.

JOHN B. ROCK (bottom), who was

general manager of Vitagraph prior

to sale.

The huge deal, which came as a sur-
prise to everyone in the industry with
the exception of the principals and those

engineering it, was closed last Wednes-
day morning at 3 :30 o’clock after a series

of conferences covering many weeks and
ending in a three day session, which
closed at the above stated hour.

Immediately following the announce-
ment of the purchase of Vitagraph,
rumors were current along Broadway
that this was but the beginning of
similar activities on the part of War-
ner Brothers, and that two more com-
panies would be purchased at once.

This was followed by a report, which
was given sufficient credence to be
printed in some of the film papers,

that Warner Brothers has purchased
the Mecca building, 1600 Broadway,
long the best known film building in

New York.

No official denial has been made of

these rumors, but among the most con-
servative film men they are given little

credence.

Statement Is Issued

Following the closing of the deal
Harry M. Warner, president of Warner
Brothers, gave out the following official

announcement

:

“We have bought the controlling
interest of the Vitagraph Company of
America. Negotiations were concluded
today. It is not an amalgamation.
Vitagraph passes absolutely into the

hands of Warner Brothers. Hereto-
fore we lacked persorud touch with
the exhibitors. We are taking over
Vitagraph to distribute our future
product over the world through its

offices. We will go ahead with the

work Vitagraph has planned for this

year, finishing their pictures, taking

over their contract players and their

other contracts.

“Warner Brothers in the last six

months has gathered a roster of

famous stars, including John Barry-

more, Lowell Sherman, ‘Syd’ Chaplin.

Monte Blue, Marie Prevost, Irene

Rich, and some twenty others. It be-

came necessary for Warner Brothers

to go direct to the theatres to do
business. We shall go ahead with

Vitagraph’s plans and our own plans

just as though nothing had happened.

As the deal was just completed today.

I cannot go into further details at

this time except to say that no mo-

tion picture company is as well en-

trenched in the mind of the public as

Vitagraph. By Warner Brothers ac-

quiring this, it will make our firm one

of the most formidable motion pic-

ture organizations in the world.”

This was supplemented later by the

further announcement to the effect that

while the acquisiton of Vitagraph was
an outright purchase, and in no sense of

the word a merger, yet Vitagraph as a

corporation would pass out of existence.

Vitagraph to Distribute

The supplementary statement also

says that Warner Brothers’ product for

the season of 1925-26, and all future War-
ner Brothers’ pictures, will be distribut-

ed through the newly acquired Vita-

graph exchanges.

This is taken generally to mean that

two organizations will be conducted by
Warner Brothers, the one as a produc-

ing organization to be known as War-
ner Brothers, with Vitagraph as the dis-

tributing organization.

Shortly following this statement issued

by Harry Warner, the following message,

signed by Albert E. Smith, president, and

John B. Rock, general manager, of Vita-

(Continued on next page)

The Growth of Warner Brothers
The growth of Warner Brothers, especially within the last few years, has been

one of the amazing things of the motion picture industry. Starting with a 99-seat

theatre in Pennsylvania, they have progressed until today they control one of the

foremost organizations in the business. A complete story of the life of the Warrter

Brothers, written by John S. Spargo, will be published in the HERALD, beginning

in an early issue.
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Vitagraph Will Distribute Product

Outright

Purchase

others acquire Vitagraph
It purchase—not a merger.

' exchanges in United

Fifty Exchanges
Are Acquired by
Warners in Deal

Tzventy-nine of These Are Lo-
cated in This Country

and Canada

No Announcement
Made Concerning

Franchise Firms
Inference Is That Contracts

IVill Be Fulfilled by
Producers

{Continued from page 23)

graph, was issued and sent to all branch
managers and executives

:

“The control of Vitagraph Company
of America and Vitagraph, Inc., has
been turned over to Warner Brothers.
The following are now the officers of
the above-mentioned company: Chair-
man of the board of directors, Albert
E. Smith; president, Albert Warner;
vice president, Samuel E. Warner;
treasurer, Herman Starr; secretary,
Abel Cary Thomas; assistant secre-
tary, A. I. Seigel; comptroller, Walter
Bonyon; general manager and assist-

ant treasurer, Samuel E. Morris.
“Business will continue as hereto-

fore. You have the biggest oppor-
tunity of your life, as you know a
combination of the two companies
will give you product which hereto-

fore has been impossible for Vita-

graph to deliver. It is our desire that

you cooperate in every way possible
with the new maimgement. The coop-
eration that we have received from
the whole organization is sincerely

appreciated, and it is our wish that

the same cooperation of spirit on your
part shall continue.”

While no official announcement has
been made in regard to the disposition of

the Vitagraph Brooklyn studio, it is be-

lieved it will be placed on the market,
as it known that Warner Brothers do
not contemplate making any pictures in

the East. The studio is one of the most
complete in the country and has in con-
nection with it a laboratory which in it-

self is worth a lot of money to any one
who has use for it.

Laboratory Is Closed

An indication of what to expect was the

closing on Saturday of the laboratory at

the Vitagraph plant and the transfer of

Joseph Spray and his staff to the Coast.
Warner Brothers’ Los Angeles studio

is believed to be large enough to handle
the production of Warner pictures, even
with the addition of the twenty pictures
on the Vitagraph schedule for the com-
ing year. This would mean that the
Vitagraph West Coast studio would also
be put on the market.

It was announced at the Warner offices,

Saturday, that all the business affairs

of Vitagraph would be conducted from the

Warner home office at 1600 Broadway.
Also, that as much of the office force as

would fit into the new order of things

would be retained and moved to the

Warner offices.

The publicity and advertising depart-
ment, of which Barran Lewis was the
head, has already moved to 1600 Broad-
way, where Mr. Lewis will continue to
look after the advertising of Vitagraph
pictures, under the direction of Watt
Parker, who has charge of advertising,
publicity and exploitation for Warner
Brothers.
The purchase by Warner Brothers in-

cludes the Vitagraph studios in Los An-
geles and also the one in Flatbush, as well

An Outright

Purchase
Warner Brothers acquire Vitagraph
by outright purchase—not a merger.

Twenty-nine exchanges in United
States and Canada, ten in England
and ten in Continental Europe be-

come property of Warner Brothers.

Greater amount of realty and physical
assets change hands than in any
deal in the history of the industry.

Vitagraph name and trademark, old-

est in industry, will pass out, but
will be distributing organization

for Warner Brothers productions.

Estimated that purchase price was up-
tvards of five millions.

Warners Brothers secure the most
complete and valuable film library
in the world.

Albert Warner succeeds Albert E.
Smith as president of Vitagraph,
with Mr. Smith chairman of the

boca-d of directors.

Purchase includes site and buildings

occupied by Vitagraph exchanges
in key cities all over the United
States, most of which were owned
outright by Vitagraph.

All business of the company will be
conducted from Warner Brothers

offices at 1600 Broadway.

The Vitagraph studio in Brooklyn
will be closed and all pictures pro-

duced on the West Coast.

as much valuable real estate scattered
throughout the entire United States.

Vitagraph was probably the largest

realty holder in the matter of ownership
and exchange properties in the industry.
In almost all of the key cities where
Vitagraph exchanges are located, the

real estates and buildings occupied by
these are either owned outright by the
company, or held under a 99 year lease.

The purchase incudes twenty-nine ex-

changes in the United States and Cana-
da, ten in England, and ten in Continen-
tal Europe. Following is the list of the

exchanges acquired by Warner Broth-
ers in the purchase and which makes
Warner Brothers one of the biggest of

national distributors:

In United States tmd Canada
48 Howard Street, Albany, N. Y., S. N. Burns,

manager; 111 Walton Street, Atlanta, Ga., Ira P.

Stone 131 Arlington Street, Boston, Mass., C. W.
Sawin; 257 Franklin Street, Buffalo, N. Y., C. W.
Anthony; 839 S. Wabash Avenue, Chicago, John
A. Steinson; 7th and Main Streets, Cincinnati, O.,

C. K. Kendall; Payne Avenue and E. 21st Street,

Cleveland, O., J. E. Beck; 304 S. Jefferson Street,

Dallas, Tex., J. E. Huey; 2102 Broadway, Den-
ver, Colo., Chas. R. Gilmour; John R. and Eliza-

beth Streets, Detroit, Mich., J. H. Young; 1820-22

Wyandotte Street, Kansas City, Mo., C. A.
Schultz; 931 S. Olie Street, Los Angeles, Cal., C.

M. Hill; 70 Western Avenue, Minneapolis, Minn.,
Fred. H. Knispel; 12 Mayor Street, Montreal,
Can., C. R. Osborn; 1123 Girod Street, New
Orleans, La., Thomas G. Guinan; 134 Meadow St.,

New Haven, Conn., J. Leighton; 1600 Broadway,
New York City, Robt. S. Horaley; 115 S. Hudson
Street, Oklahoma City, Okla., J. N. Byrd; 1502

Davenport Street, Omaha, Neb., E. F. Tarbell; 1222
Vine Street, Philadelphia, Pa., J. F. Hebrew; 1018
Forbes Street, Pittsburgh, Pa., Frank W. Redfield;

27 Prince William Street, St. John, N. B., Can.,

R. Romney; 3310 Lindell Blvd., St. Louis, Mo., A.

Danke; 62 Exchange PI., Salt Lake City, Utah, R.

S. Stackhouse; 71 Leavenworth Street, San Fran-
cisco, Cal., W. C. Wheeler; 1915 Third Avenue,
Seattle, Wash., H. A. Black; 21 Dundee Street,
East Toronto, Can., Frank Meyers; 928 New Jer-
sey Avenue, N. H., Washington, D. C. ; 404 Film
Exchange Bldg., Winnipeg, Canada, A. S. Clat-
worthy.

In British Isles
31-33 Charing Cross Road, London, W. C., Eng-

land; 46 Brewer Street, London, W. C., England;
2 Cannon Street, Manchester, England; 80 Mitch-
ell Street, Glasgow, England; Imperial Chambers,
Westgate Road, Newcastle-on-Tyne, England; 82
Hill Street, Birmingham, England; Metropole
Bldgs., The Hayes, Cardiff, England; 4 Gross Bel-
grave Street, Leeds, England; 81 Dale Street,
Liverpool, England; 185 Pearse Street, Dublin,
Ireland.

On the Continent
25 Rue de I’Echiquier, Paris, France; 14 Rue

Mogador. Alger, France; 8 Rue Ausone. Bor-
deaux, France; 40 Rue du Priez, Lille, Paris;
8 Rue des Marronniers, Lyons, France;
8 Rue du Jeune Anacharsis, Marselle, France;
51-53 Rue St. George, Nancy, France; 21 Rue du
22 Novembre, Strasbourg, France; 85 Rue de Lae-
ken, Bruxelles, France; 1 Rue de Lausanne, Ge-
neve, France.

Just what will eventually be done in

regard to the present Warner Brothers’
franchise holders has not been made
known yet, but it is generally believed
that no change will be made with these
until all contracts have expired.

Warner Franchise Holders
As fast as these expire it is expected

that Warner Brothers’ product will be
distributed through the Vitagraph ex-
changes.

Following is a list of Warner Broth-
ers’ franchise holders:
Albany, Bond Photoplays; Atlanta, Southern

States Film Company; Boston, Franklin Film;
Buffalo, Bond Photoplays; Butte, Kwality Pic.,

Inc.; Calgary, Regal Films; Chicago, Film Clas-
sics of Illinois; Cincinnati, Film Classics Com-
pany; Cleveland, Film Classics Company; Dallas,
Specialty Film Company; Denver, Quality Pic-

tures; Des Moines, Premier Picture Exchange; De-
troit, Film Classics Company; Indianapolis, Film
Classics of Illinois; Kansas City, Film Classics of
Kansas City; Little Rock, Specialty Film Company;
Los Angeles, Geo. A. Oppenheimer, Inc. ; Milwau-
kee, Tunstall Film Exchange, Inc.; Minneapolis,
F. and R. Film Company; Montreal, Real Films;
New Haven, Franklin Films; New Orleans, Creole
Enterprises; New York, Apollo Exchange; Okla-
homa City, Specialty Film Company; Omaha, Pre-
mier Picture Exchange; Philadelphia, Independent
Film Company; Pittsburgh, Film Classics Com-
pany; Salt Lake, Quality Pictures; San Francisco,
Geo. A. Oppenheimer, Inc.; Seattle, Kwality Pic-
tures, Inc.; St. John, N. B., Real Films; St. Louis,
St. Louis Film Exchange; Toronto, Regal Films;
Vancouver, Regal Films; Washington, Independent
Film Company; Winnipeg, Regal Films.

Elmer Clifton to Direct
Barthelmess* Pictures

(Special to Exhibitors Herald)

NEW YORK, April 28.—Elmer Clif-

ton, who has just returned from a world
tour, has been signed by Inspiration Pic-
tures to direct Richard Barthelmess pro-
ductions for First National release. Mr.
Clifton, who will be Barthelmess’ fourth
director in five years, was for nine years
an actor and directorial assistant to D.
W. Griffith. John S. Robertson, who is

directing his eighth production for the
young actor, will sail for a vacation on
the Continent after “Shore Leave’’ is

completed.
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The Warner Harmony Four—Harry M., Jack, Sam and Abe Warner, who have acquired all of the Vitagraph properties for
Warner Brothers.

1918 Was Turning Point for Warners
Brothers Started

in Business With
99 Seat Theatre

Later Independent Exchange
Handling One Reelers

Was Opened

The firm of Warner Brothers—com-
posed of four brothers, Harry, Albert,

Sam and Jack, in the order of their ages
—is one of the pioneer companies al-

though entering the business at a much
later period than did the company they

have just purchased. The former has al-

ways been known for its independence
and aggressiveness.
Starting with a small theatre in a

Pennsylvania town, the Warner boys en-
tered the production field with a pro-
gram of six pictures. This program has
grown until for the coming season the
official announcement shows 40 pictures
of high calibre.

What is generally believed to be the
beginning of the present prominence of
the firm was the filming, in 1918 by the
four brothers, of James W. Gerard’s
story, “My Four Years in Germany.”
This was one of the big successes of the
year and started the brothers on their

way to further big things.
Following the filming of the Gerard

story Warner Brothers produced “Why
Girls Leave Home” and “School Days.”
This was in 1921 and the following year
they started in filming famous books

—

no price being considered too high to se-

cure for them what they believed to be
good material for pictures.

“Main Street” vras First Venture

The first of these famous novels to

be filmed was “Main Street,” by Sinclair

Lewis, and this was followed by “Brass”
and a number of others.
The next big move by Warner Broth-

ers in a production was effecting a coali-

tion with David Belasco for the filming
of some of the latter’s famous stage suc-
cesses. Many times Mr. Belasco had been
besought by film men to align himself
with the industry, but it remained for
Warner Brothers to make the first pic-

ture in conjunction with the famous

Canada
Speculates

(Special to Exhibitors Herald)

TORONTO, ONT., April 28.—
What affect the purchase of Vita-
graph Company of America by
Warner Brothers will have on the
exchange situation in Canada has
not been outlined yet. Warner
Brothers productions are released
throughout Canada by Regal
Films, Limited, Toronto, which is

affiliated with Famous Players
Canadian Corporation. At the
same time, Vitagraph has, for
years, operated its own chain of
exchange branches in important
Canadian cities independent of all

others.

stage producer. This was “The Tiger
Rose,” with Leonore Ulrich, the Belasco
star of the stage version, playing the
leading part in the picture.

The story and history of the Warner
Brothers is fairly generally known in the
motion picture business, particularly by
those who have been associated with the
industty since its infancy, and is interesting
as indicative of what can be accomplished
against extreme difficulties.

It was in the early days of 1903, prac-
tically the very beginning of the motion
picture business, when the Warners opened
their 99 seat “theatre” in Newcastle, Pa.
The theatre was a small store with an
altered front. The admission was 5 cents
and the seats were chairs hired by the
day from the leading undertaker of the
town. Any time there was a funeral in

Newcastle, there were no seats in the
Warner theatre, and the audience was com-
pelled to stand.

In 1904, Warner Brothers branched out
and started in the distribution of motion
pictures in Pittsburgh, Pa., under the firm
name of the Duquesne Amusement & Sup-
ply Company. For six years this company
prospered. Offices were opened in Nor-
folk, Va., and Baltimore, Md., and plans

were well under way for enlarging this

firm, which devoted its energies to the rent-

ing of single reel pictures.

In 1910, the formation of General Film

First Production

Was Adaptation of
Story by Gerald

Coalition With Belasco One
of Company’s Bigger

Achievements

Company by such manufacturers of pic
tures as Essanay, Kalem, Lubin, Vitagraph,
Pathe, Meile, Selig and Biograph, auto-
matirally placed them in the unenviable
position of being unable to secure film

for distribution to their customers, and the
Warner Brothers were forced to sell out
their business at a ridiculous figure. Fur-
thermore their plans for development and
enlargement were entirely destroyed.

Ambition for Bigger Things

The ambitions of four young men who
felt within themselves the ability to ac-
complish great things in this promising in-

dustry, were completely shattered.

Four months later, however, undaunted
by this first defeat by others of far greater
resources and ability, the four brothers
and one or - two other men equally de-

termined, again entered the motion picture

business by contracting with a new organi-

zation which had just been formed and
was known as Film Sales Company, for

the right to purchase and distribute .their

pictures in the Pittsburgh territory.

For the second time, the Warner Brothers
found themselves face to face with insur-

mountable obstacles. It was impossible to

get pictures on time, the quality of the

film was far below the agreed standard.

For these and other reasons, it -was im-

possible to continue distributing motion pic-

tures in this territory on a profitable basis,

and again these four young men were
obliged by circumstances and not their own
desires, to sell out their business, and again

at a loss of both time and money.

Together Since 1912

In March, 1912, Harry and Albert

Warner arrived in New York City full of

enthusiasm and plans for producing their

own photoplays and distributing them
through their own agencies all over the

world.
Later, they were joined by their brothers,

Sam and Jack, and since then the four have
(Continued on page 30 )
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Warners Buy Them

1

IN THEIR deal with Vitag;raph Warner Broth-

ers acquire twenty-nine exchanges in this

country and in Canada. Many of these ex-

change buildings were owned outright by

Vitagraph or leased for a term of 99 years.

ON THIS PAGE are shown four of the twenty-

nine exchange buildings. (Above, left) Front

view of the Vitagraph exchange at Los An-

geles. (Above, right) The Vitagraph ex-

change in Minneapolis. (Below, left) Vita-

graph’s exchange in Chicago, a building

erected within the last few years. (Below,

right) The Vitagraph exchange at Winnipeg,

(Anada.
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View of the Vitagraph studio in Brooklyn, one of the finest in the World, which has been acquired by Warner Brothers.

Smith, Blackton, Rock, Pre-Pioneers
Vitagraph History

Is the History of

Motion Pictures
Smith Inventor of Device

for Reducing Flicker

in Projection

Pre-pioneers ! That is the title won by
the trail blazing triumvirate, Smith, Black-
ton and Rock, the first two of whom made
the first effort to attain continuity of
screened pictures, antedating by two years
the motion picture itself. The super-ro-
mance of the silver drama is written in

the annals of Vitagraph.
To the late William T. Rock, who 14

years after his debut to the world, De-
cember 31, 1853, at Birmingham, England,
came to America to join a circus and car-

ried his showmanship into business ; to

James Stuart Blackton, born in Sheffield in

1878, who was brought to New York by
his courageous widowed mother and han-
dled carpenter’s saw, sketcher’s brush and
newspaperman’s pencil with equal dexter-
ity; and to Albert Edward Smith, whom
one might even suspect of having tried out
his first slight-of-hand tricks on the phy-
sician who ushered him into being in 1879
at Faversham, 14 years before his coming
to this country to dabble in electricity, pho-
tography and mechanics—^to these three the
world is indebted for the company that in
its 28 years not only penned a new volume
in history but was first to take the charac-
ters out of the old chapters and present
them in animated form on the screen in
the four corners of the earth.

First Picture Show Mapped

Ronald A. Reader, also a Briton, must
be given credit for bringing together Black-
ton and Smith in 1894 in an association
that has existed practically unbroken.
When Smith launched himself in lyceum
work with “original shadow pantomimes”
that presaged motion pictures, Blackton
joined him after discovering his own talent
as cartoonist and humorist, and a company
was formed that toured in vaudeville, in-
cluding Reader, who had become a magi-
cian under Smith’s tutelage.
When Smith wandered into Nassau

street and saw a Kinetoscope he began fig-

And Thus IXovarro Is

No Longer “Salmon Eggs”
(Special to Exhibitors Herald)

LOS ANGELES, April 28.—
“People call me salmon eggs and
things like that,” explained R.
Samaniegos when he appeared in

Superior Court last week seeking
permission to change his name.
“Samaniegos is too hard to pro-
nounce.”

“Annoying to be sure,” agreed
the court. “What name would you
adopt?’

“Ramon Novarro!”

“But that is the name of a mo-
tion picture actor. He may cause
you trouble.”

“It will be perfectly alright,” the
man assured the court. “You see,

I am Novarro. I want my screen
name made my legal name.”

“O—petition approved.”

uring on how to adapt it to a screen and
Blackton and he prepared a lyceum pro-

gram with related still pictures, captions

and lecture. In the next year, 1895, Black-

ton drew a newspaper assignment to inter-

view Thomas H. Edison, studied the Ki-
netoscope process and reported back to

Smith, who meantime had been working on
a combination camera and projection de-

vice. Lack of capital blocked him and in

1896 Edison produced the Vitascope and
Edioloscope. The young partners went
ahead with their plans, however, and in

February, 1897, the American Vitagraph
company was born, with a tiny office in

Nassau street.

First among the new inventive steps of
Smith was a device for instantaneous re-

setting of the frame line and reducing the

flicker, and next was a water cell to hold
the initial “frame” on the screen for half

a minute as a still without catching fire.

For their programs Blackton would do the

lecturing and provide the realistic touches
with dishpans and hammers behind the

scenes. Ronald Reader, who had gone
back to the insurance field, was installed as
operater at Tony Pastor’s theatre when the

Vitagraph number was made permanent
there.

Meanwhile Smith and Blackton had

First Production

Was Only Fifty

Feet in Length
Was Shot Atop Company's

Building—Blackton

Was “Star”

launched the Commercial Advertising
Company for advertising by motion pic-

tures and Reader became ad solicitor for
the subsidiary concern which flourished

until 1900. It was in 1898 that Vitagraph
took on its first employe, James B. French,
who had been assisting Alexander “The
Great” Herman. French became operator
at Proctor’s 23d Street house and re-

mained with Vitagraph ever since except
for one sidetrip.

First Play of Continuity

Now comes the next big development,
Vitagraph’s initial production, “The Span-
ish Flag Pulled Down,” which also was the
first motion picture play of continuity.

With Smith’s “Dunderberger,” a clumsy
contraption merging camera, printing ma-
chine and projector, the picture was shot
atop the building on Nassau street. It was
only 50 feet long and Blackton was the

“actor,” a hand pulling down the flag con-
stituting the entire play. Yet it was a sen-
sation and demonstrated that pantomime
was to become a new art. And the youth-
ful pioneers made and distributed the

prints from this first negative.

Again the crusaders had set the pace and
after taking several local subjects in New
York they branched into the first news reel

project by photographing the Astor bat-
tery’s sailing for Cuba just after the Span-
ish-American war started, exhibiting the

films the same night. Now they were
steeped in the war picture idea and man-
aged to get space on the Buccaneer, Wil-
liam Randolph Hearst’s boat for his cor-

respondents going to the war zone. They
photographed the landing of the troops in

the Santiago de Cuba campaign, got the
first motion picture of Lieutenant Colonel
Roosevelt, and followed the Rough Riders
so well that they got ahead of the regulars
to the foot of San Juan hill, where a bul-
let made a casualty of Dunderberger. Back
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to New York they went with the first mo-
tion pictures ever made of a war.
Nor did they stop there. With a wash-

tub on the roof as the first motion picture

tank and a painting of Manila Harbor as
the initial miniature background, “The Bat-
tle of Manila Bay” was fought with bits

of cardboard built into men-o’-war and
maneuvered on rods, the powder being ig-

nited with punk. When the powder flashes

failed to give off sufficient smoke. Smith
made the first pyrotechnical specialist out
of an office boy by having him blow cigar-
ette smoke across the tub. The lad never
had smoked before and sank into the tub
with the Spanish battleships.

Artificial Lighting Introduced

First to produce motion pictures under
artificial lighting. To Vitagraph went also
that distinction when William Brady co-
operated with Smith at Manhattan opera
house.
But what of William T. Rock? The

roaring, bellowing showman made his first

bid in the picture field after the Vitascope
appeared in 1896. With Walter Wain-
wright, tight rope walker, under his wing
the manager persuaded this actor to join
him in buying the Louisiana rights to the
Edison patents, but Wainwright tired and
when they tossed a coin Rock won the ter-

ritorial rights for himself. With the com-
ing of the war he went up to New York
from New Orleans and made a friendly
agreement with Smith and Blackton for
rental and exchange of films. When noth-
ing further developed Rock went south.
By 1899, however. Rock was back, with a

decision to exhibit in competition. A
Proctor manager, J. O. Fines, arranged
for arbitration, however, and after Rock
had shouted at Smith over a bar, the cigar-
stubbed elder showman took charge of
Vitagraph office the next morning. “Pop’s”
hardheaded business sense provided the
cement necessary to solidify the work of
the young producers but his blustering
moved Smith to heave an inkwell at the
latest member of the company. From that
time on, though Vesuvius continued to
roar the word-lava was not as deadly.
Motion picture competition got its first

big lesson when Smith shot the Jeffries-
Sharkey fight at Coney Island in 1899,
though the contract had been let to Bio-
graph Company.

Apparatus Smuggled In

With a tiny Demeny camera Smith ap-
portioned parts of the apparatus to Jimmy
French, Joe Howard, song writer, and Jim
White, foreman of the Edison factory, to
be smuggled into the building. When Bill
Brady, manager of Jeffries, recognized
Smith and tried to prevent the shooting
of the fight, the crowd blocked him and
Smith ground the crank to the end. But
trouble came in gobs when Jeffries, Brady
and a training camp crew trailed him to a
roadhouse to which “Snapper” Garrison,
jockey, had brought the films for him. Only
by sliding down a rope from a window was
he able to escape. Then White vanished
overnight with the films and at the Edison
plant prints were made, Vitagraph finally
being given one. Brady obtained an in-
junction which prevented Edison from
showing the films but Vitagraph contracted
with a vaudeville team for 20 weeks of
exhibition at $200 a week.
With Rock’s exploitation genius prepar-

irig the way, and Blackton demonstrating
his creative knack, greater plays followed
“His First Cigar” and “A Visit to the
Spiritualist,” and with the increase in busi-
ness Vitagraph in 1900 moved into another
building on Nassau street. At this time,
too, the Vitagraph Company of America
became the new name. By this year the
founders were splitting $3,000 a week and
the yield continued to expand to amazing
figures the next five years.
Meantime Vitagraph history was expand-

ing in the direction of the stock company.
Morris Brenner was the second employe
and rose from 15-year-old office boy, clerk

and typist to boss of negative cutting.

Frank Lawrence, “adopted” by “Pop” Rock
because of his wit, was taught projection

and developed into one of the greatest film

editors in the industry. “Johnny” Rock,

16, also entered the fold but the son of

“Pop” was considered too young to run a

show until French arrived late at a church
bazaar and found “Johnny” projecting the

“Passion Play” as if he had invented the

machine.
Following contracts that gave Vitagraph

sole right to pictures made by European
producers in South Africa during the Boer
war. Smith made another record, with the

aid of old Dunderberger, when he made
films of the Galveston flood that were ex-

hibited in New York and elsewhere a week
before newspapers had pictures of the

tragedy. It was only by obtaining a pass

as a surveyor that he got into the zone
beyond Houston, and Lady Luck laughed
aloud—with him—because when he boarded
an empty train at Galveston with an or-

phaned boy he had befriended, the train

suddenly started and sped through to

Houston without a stop. He was back in

New York within a week of the day he

started.

“Pop” Rock’s czardom, while driving

Smith and Blackton at times to distraction,

also saw the trend toward stock company
develop into actuality. Besides the first

stock company, Vitagraph also established

the first studio afield in this period, and
distribution and production were definitely

divisioned. And while the rest of the

motion picture industry was experiencing

lean years, Vitagraph continued to expand
and prosper. Gilbert M. Anderson, the first

motion picture director, who had made “A

Schlesinger

Returns
NEW YORK, April 28.—On bis re-

turn to the home office this week from
a seven months’ trip to Europe. Gus

Schlesinger, in

charge of War-
ner Brother s’

foreign depart-
ment, announced
that all countries
where motion
pictures are
shown had been
sold the product
of his company.
H e stated that
while there was
very little pro-
duction in Eu-
rope, outside of
Ufa in Berlin,
there was an ef-

Cu6 Schlesinger

fort being made to produce interna-

tional pictures. That is German and
English interests and French and Eng-
lish interests are trying to get together
in combines to produce and fight Amer-
ican pictures which were being shown
in 80 per cent of the motion picture

houses of Great Britain and the Con-
tinent.

This effort, he stated, had met with
very little success up to date, because
of the popularity of the American
product.

Warner’s product, he stated, was the

talk of Europe, and led the demand in

all foreign countries. Rin-Tin-Tin, he
said, was the premier star of Europe.
In Germany, he stated, the Warner
dog was particularly a favorite, and
Marie Prevost and Monte Blue were in

big demand.

May 9, 1925

Kiss in the Dark” for Edison, eventually

was taken into the Vitagraph family and
later “Broncho Bill” became a sponsor of
Essanay Company.

Ground Broken in Flatbush

August Wenz was another who joined
Vitagraph, following an advertisement in

1903 for a machinist, and despite the under-
standing he was to have only a three

months’ job he finally became head of the

printing department and did the mechanical
work of establishing the Paris branch.

Then there came a lad named Willatowski,

who had made himself a hero worshipper
of Max Held, Vitagraph projectionist, and
after the boy had served his apprenticeship

he blossomed out as “Doc” Willat, finally

executive head of the Technicolor process.

Elmer McIntosh became head of Vita-

graph’s negative department after leaving

R. H. Colt Company, from whom the pio-

neer picture makers obtained their calcium

lights.

Coincident with the establishment of a

stock company Vitagraph made the move
divorcing production and distribution, as

the organization took on the definite ar-

rangement placing Rock’s interest in sales

and distribution while Blackton and Smith
stayed in the creative field. “Pop” was
finally won over to the idea of expanding
from the Nassau street quarters and
ground was broken in 1905 in South Green-
land, Flatbush, Brooklyn, for the first sep-

arate establishment for production. And a

sharp cleavage from all types of pictures

to date was noted in August of that year

when “The Adventures of Raffles, the

Amateur Cracksman,” was produced by ar-

rangement with Kyrle Bellew and Liebler

, & Company and taken from E. W. Hor-
nung’s “Great Raffle Stories.” J. Barney
Sherry, first member of Vitagraph Stock
Company, played the title role. Sherry and
“Bill” Ranous were the nucleus of the

stock company, and Smith and Blackton

must have heaved copious sighs of relief

because previously the two had built and
painted the scenery themselves, shot the

pictures and done their own acting with

the assistance of office help.

Ranous and Anderson Directors

Occasional hiring of a legitimate actor

developed into the signing of William Shea
as third member of the stock company.
Hector Dion and Paul Panzer followed,

while Ranous and Anderson became the

two first directors. For the next produc-

tion, “The Servant Problem,” Bill Wat-
kins, bookkeeper, was chosen for type and
his comedy style later brought John Bunny
into the family. This production was
“sold” for $96 and ran 800 feet. “Monsieur
Beaucaire,” ninth production, 615 feet, re-

tailed at $73.80 and had descriptive titles

by the “Vitagraph Poet,” Blackton.

The “Vitagraph Poet” brought motion
pictures another step up the ladder to high

standards by taking subjects from the clas-

sics, opening the new period of 1906.

Ranous took a troupe to Fort Ticonderoga
where “The Little Minister” was filmed,

also “Poet and Peasant,” the company re-

turning within a week with two pictures

completed. One result of the inclusion of

higher art in subjects was a development
of interest among the South Greenland
folk to become the first extras. When a

group of East New Yorkers was brought
in the natives armed themselves with

pistols and shotguns, and that ended the

importations. A second result was the at-

traction of actors from the legitimate

stage to the picture field. Florence Turner,

first film star, was signed in 1907 for $12 a

week, and she also swept the offices and
handled the payroll. Then followed Edith

Storey, Florence Lawrence, Mabel Nor-
mand, Julia Swayne Gordon and Helen
Gardner. Maurice Costello, leading man
of Cecil Spooner Stock Company, was ob-

{Continued on page 30 )
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700 Theatres Put Thumbs Down on
1925 Bookings; Await Convention

Kansas, Allied
Member, Going

to Milwaukee
(Special to Exhibitors Herald)

Form BureauThroughWhich
New Contracts May Be Made

Fox^ Universal, F. B. O., Warner to Be at Milwcaikee to Talk

Business to the Members of the M. P. T. O. A.
KANSAS CITY, MO., April 28

—3:15 P. M.—The M.P.T.O. of
Kansas-Missouri, a member of the
Allied States Organization, today
voted to send delegates to the
M.P.T.O.A. convention at Milwau-
kee. In the face of the bitter feel-

ing existing between the Allied
States and the M.P.T.O.A., the ac-
tion came as a great surprise.

Beauty Contest Will
Boost Pathe Release,
**Sunken Silver,** May 10

(Special to Exhibitors Herald)

NEW YORK, April 28.—The release
of Pathe’s “Sunken Silver,” published un-
der the name “Black Caesar’s Clan.” Al-
bert Payson Terhune story, will be ac-
companied May 10 with a national ad-
vertising campaign for a nation wide
beauty contest. Three thousand dollers
will be involved.
The winning girl will receive four

weeks’ engagement in a Pathe serial at
$100 a week and $1,000 in cash. Second,
third, fourth and fifth prizes consist of
$750, $500, $250 and $100 respectively. In
case of a tie an equal amount will be
presented to each tying contestant.

Paramount Meet Fails
to Aid Badger Combine

(Special to Exhibitors Herald)

MILWAUKEE, WIS., April 28.—Pre-
dictions that the local office of Paramount
would become harmonious with the Badger
Theatres Corporation following the annual
New_ York convention have proved fruit-
less insomuch as the two are as far apart
as ever.

The statement of G. A. Smith, local
Paramount manager, that “we are adhering
to the same policy which we established in
the past,” is taken to mean there will be
no effort of Paramount to deal collectively
with Badger under existing conditions.
Smith denied that Badger was discussed at
convention.

Stomhaugh, Herman
Stern Seek Election
(Special to Exhibitors Herald)

ALBANY, N. Y., April 28.-^Charles
Stombaugh, of the Pathe exchange, Alec
Herman, manager of the First National
exchange, and Herman Stern, of the
F. B. O. exchange, are candidates for the
presidency of the Albany Film Board of
Trade. The annual election occurs the first
week in May. For vice president, candi-
dates are Howard Morgan, manager of the
local Educational Film exchange, O. R.
Rieffel, of the Fox exchange and Robert
Mochrie, of the Producers’ Distributing
Corporation’s exchange.

By JOHN S. SPARGO
NEW YORK, April 28.—The Milwaukee Convention will be a battle

of play dates, instead of an ordinary convention where abstract questions
are discussed and the chief fighting is done for and over organization con-
trol or to see who will have the biggest badge pinned on him. Those con-
ducting the affairs of the Motion Picture Theatre Owners of America,
plan to make the Milwaukee meeting one of barter and trade. Fox, Uni-
versal, F. B. O., Warners and many state righters will be in on the trade
and barter.

Pledge to Hold Play Dates Open Until Convention

For months past Sydney S. Cohen and a committee of exhibitor leaders

have been working for the establishment of a bureau of trade and com-
merce, and to arouse the theatre owners of the country to the power they
could exert in the control of their play dates.

Many sessions have been held with prominent theatre owners all over
the country, and these have been urged to hold their play dates open until

the convention meets. The committee having the matter in charge are in

possession of pledges from many theatre owners that this would be done.

The most important single action of this

nature was taken yesterday in New York
when the board of directors of the The-
atre Owners Chamber of Commerce, the

members of which organization control up-
wards of 700 theatres in and about the

Metropolitan district, went on record with
a unanimous vote to direct the members
to' make no new contracts until the conven-
tion meets.

Vote is Unanimous
Immediately after the meeting, the fol-

lowing official announcement was given out
by the T. O. C. C. board of directors

:

**The board of directors of the Theatre
Owners Chamber of Commerce, in a spe-
cial meeting held on Monday, April 27,
1925, unanimously voted to recommend and
direct the members of this organization
not to enter into any contracts or tieup
their play dates on forthcoming produc-
tions for the season of 1925-26 from any
producer until after the national conven-
tion meets in Milwaukee,'*

In the meantime conferences have been
held by Mr. Cohen and his committee with
officials of Fox, Universal, F. B. O.,

Warner Brothers, and many of the state

right producers, with the result that the

chief heads of these companies have prom-
ised to be at the convention ready to do
business with the exhibitors of the coun-
try through the medium of the bureau of

trade and commerce.
These conferences were completed last

Saturday and the pledges of the fullest

cooperation secured from the producing
companies named above. Immediately after

yesterday’s meeting of the T. O. C. C. board
of directors, a letter was sent out to every
member of the M. P. T. O. A., signed by
the trade and commerce committee of the

organization. The personnel of this com-
mittee is : Sydney S. Cohen, chairman ;

L.

M. Sagal, Harry Davis, R. F. Woodhull
and A. A. Elliott, all of whose names are

appended. The letter follows :

Milwaukee to Be “Fortress”
“Bring your play dates to Milwaukee. We

have prepared another fortress for your protec-

tion—the establishment of a bureau of trade and
commerce. We have been in conference with
Fox, Universal, Warner Brothers, Film Booking
Offices, Vitagraph, and many producers for the
state right market. The heads of these com-
panies have pledged to our national board of di-

rectors in person their fullest cooperation, finan-

cial and otherwise, in fostering the bureau of
trade and commerce for the purpose of segregat-
ing independent commerce to independents.
“You will be in a position to trade at Mil-

waukee. All the sessions will be business ones,
with the exception of the one devoted to the elec-

tion of a board of directors. The producers will

be in ai position to offer you contracts for their
programs. You will be there to make your selec-

tions. Keep yourself ready for this new service
which our organization is offering you. It is for
your good that this bureau has been introduced

—

for your preservation and the preservation of our
industry from monopoly.
“Save your play dates for independent pro-

ducers. Come prepared to do business at the
bureau of tradq and commerce. There you will

meet the owners of companies and their repre-
sentatives. There will be no time, nor occasion
for evading of issues or diplomacy. Every promise
made will be made by an owner, not a salesman,
and if made by a salesman, will have the owner
of the company there as a witness for its ful-

fillment.

“At Milwaukee, you will meet the heads of the
big national independent producing and distribut-
ing companies and state right organizations. It
will give you a chance of getting acquainted with
each other. Tell them the situation in your
territory and your problems. Let them know
what they can do to help you. Get together with
them and iron out any differences that may have
existed in the past. The battle is yours and
theirs. You are both soldiers, fighting shoulder
to shoulder for your independence. The interest
is mutual, and they have told us they want to
cooperate in every possible way with independent
theatre owners. Milwaukee is the time. Come
there with your play dates and learn the quality
and quantity of it. A bee is defenseless after
its stinger is gone. You are defenseless without
your dates. Bring them to Milwaukee for in-

dependents.
“Remember our slogan: Independents for in-

dependents and independence. There’s only one
thing you’ve got that is worth anything to the
independent producers. Play dates! There’s only
one power you control which can build up in-

dependent producer strength for your own future
good. Play dates! Resolutions and promises
won’t pay negative costs. There’s only one thing
that will pay them. Play dates.
“When you’re in a battle, you don’t hand your

ammunition over to your enemies. You use it

to protect yourself and your friends. Your am-
munition consists of play dates. Every play date
you give to a producer who is threatening to wipe
you out of business is a stab in the heart of your
only real friend, the independent producer. When
you come to Milwaukee, bring your play dates
with you and be prepared to give them to in-
dependent producers. This convention means
business. Let’s roll up a total of actual, honest
play dates that will serve notice on the whole
world that monopoly cannot get a foothold in
this industry. Play dates! Shoot down your
enemies with ’em. Protect your friends with
’em. Build up a bulwark of strength with ’em
to protect your own future.”
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Smith, Blackton,

Rock Pioneers in

Picture Business
{Continued from page 28)

lained in 1909 at $30 a week. John Bunny
joined in 1910 with $40 salary, and his

comedies made foreign business hump.
Others were Rollin Sturgeon, George
Cooper, Charles Kent and Van Dyke
Brooke. Ralph Ince, prop boy in 1907, was
an actor and director in 1910.

Norma Talmadge Enters

While Brooke was directing at Erasmus
Hall High School one day in 1910, a little

girl stepped forward and asked for a job.

She got it. She was Xorma Talmadge,
later followed into the studio by her sister,

Constance. And to show the varied list

of recruits to Vitagraph’s banner—Leon
Trotsky, later military head of Soviet Rus-
sia, made $2.S0 as an extra in 1913. Jean,

a collie owned by Larry Trimble, became
motion pictures’ first featured pet. When
Ralph Ince married Lucille Stewart he

brought to the screen her sister, Anna
(Anita). And so the list grew.

Speeding to the pinnacle of 1914 was not,

however, without its internecine strife, as

the day of stars brought its squabbles.

There was the Rollin Sturgeon-Costello

fist fight, the Humphrey-Ackerman set-to,

the Rankin Drew tilt with a young Latin

star. The latter was thwarted from using
his stiletto on Sidney Drew’s son, who later

directed “The Girl Phillipa.’’ And when
Vitagraph undertook to make a war pic-

ture based on the Italo-Tripolitan war a

band of Italians bombarded Costello with
Black Hand notes. Even the “Old Guard,’’

a sort of family club of former Vitagraph-
ers, mingled flying bottles with reminis-

cences when organized later.

And what about the writers, directors

and department specialists? With Vita-

graph first to train writers for motion pic-

tures, Anderson penned the original photo-
play, Ranous also attempted that work and
then a scenario department was established,

with Sturgeon the editor. But when Stur-
geon, who developed into a director, went
with Western Vitagraph, after its forma-
tion, Hal Reid took the place, followed in

order by Mrs. Beta Breuil, Marguerite
Bertsch, Colonel Jasper Ewing Brady, Gene
Mullen, George Randolph Chester and
Graham Baker, who recently joined Fox.

“Pop” Rock Dies in 1916

When Chester was in the chair Lucien
Hubbard and Arthur Edwin Krows did
continuity editing, and Edward J. Montague
and Charles Gaskill bolstered the scenario
work. Many others who became beacon
lights on the motion picture seas were
drawn to Vitagraph with the passing of
Kalem. The list includes William Wright,
production manager who whittled down the

$1,000,000 debt of the company; Joseph
Spray, laboratory genius; William de Brul,
who became boss of film editing, and Phil
Lang, scenario editor who died a week
after he went to Vitagraph.

Leaders in departmental history also
rose from Vitagraph’s own ranks. There
was Anna McKnight, who, in 1908, started
as a printer and eventually made herself
head of film editing, following De Brul.
There was Klaussen, who took charge of
the subtitle art work in 1910 and was called
“Dick” because Hal Reid couldn’t pro-
nounce “Bjarne.” Others were Morris P.
Staulcup, whose name came to spell “art”
to Vitagraph; his assistant, Tom Darby,
“Stall,” three assistant directors, “Clay”
Davis, Frank Hulette and Frank Heath;
then Barran Lewis, publicity director.

With the death in 1916 of “Pop” Rock,
the irascible but beloved associate, came

“Today’s Reporter Is

Tomorrow’s Producer”
(Special to Exhibitors Herald)

NEW YORK, April 28.— 'To-
day’s reporter is tomorrow’s pro-
ducer,” Earl Hudson, Eastern pro-
duction manager for First Na-
tional, told members of the Asso-
ciated Motion Picture Adver-
tisers at their regular weekly
luncheon. Hudson was honor
guest at the luncheon, a tribute to
him as a former member and an
ex-newspaper and publicity man.
“The potentional producer of

the future is the publicity man,”
he explained, “because newspaper
work peculiarly fits the man for
studio work. From the motion
picture advertising department it

is an easy step into the studio and
scenario department.”

the parting of the ways. He had coached
Smith into the business end in the later

years, and Smith showed his faith and
power in the same year when after a se-

vere illness in California he triumphantly
fought out a battle with New York bank-
ers who had acquired control of the com-
pany, and became president, with the red
column off the concern’s ledger.

Blackton, too, strayed from the fold,
when, in 1917, he decided to go it alone in

producing, but two years ago he returned
to his first love.

The list of “firsts” in Vitagraph history
is myriad. Here are some of them, fol-
lowing the many traced in the early days
of the company. Vitagraph is credited
with being first in use of scenarios, scenario
staff and trained writers; in adaptation of
literary and stage classics; in multiple reel
pictures and simultaneous release of all

reels in production of serials and in use
of miniatures in featuring players, in dis-
pensing with painted scenery; first to send
troupes afar for exterior locations and
overseas, and finally the first to use a
Broadway theatre, the Vitagraph, solely for
motion pictures.

1918 Turning Point in

Careers of Warners;
First Opened House

{Continued from page 25)

worked consistently toward this end, the
culmination of which was the big deal last
week which makes them among the biggest
forces of the industry to be reckoned
with.

Sometime ago, Warner Brothers figured
out that in order to secure proper showing
for their product it was necessary to enter
the exhibition field as well. The result was
that the four brothers divided on the work;
Harry and Sam deciding to devote all their
time to the acquiring and managing of
theatres throughout the country while Abe
and Jack took care of the producing and
distributing end.
Warner Brothers are known as builders

not destroyers and it was no part of their
plan in entering the theatre field to buv
or build in any location simply because
some other man was there and making
money. Their expressed policy is to buy or
build only where they are forced to do so

in order to get proper showing for their

product or where theatres are needed.
Shortly before the purchase of Vitagraph

it w'as officially announced by Harry M.
Warner that an alignment had been made
with about seventy-five theatres throughout
the country and that plans were under way
for the building in a number of key cities,

the first to be in Chicago.

Council Refuses

Picture License

in College Town
(Special to Exhibitors Herald)

FAIRMONT, W. VA., April 28.—Bar-
boursville, a town of 2,000, has no picture

theatre and the new city council sat down
on the recorder when he issued a license

for one. The vote, with the ballot of
the mayor, stood four to three. The re-

corder, who is also a member of the coun-
cil, resigned. The council majority holds
that, as Barboursville is the seat of Morris-
Harvey college, motion pictures ought to

be barred.

The Strand at Morgantown, which plays

pictures and extra attractions, offered the

Myrkle-Harder stock company the week of
April 20 on a guarantee of $1,800 and
showmen estimate they did more than

$5,000 gross. It was the first stock of the

year in a college town, seat of West Vir-
ginia university.

Stockholders of Fairmont theatre here
announced satisfaction with receipts under
the present management. The house plays

five acts of Keith vaudeville and photo-
plays.

Gloria Swanson in “Madame Sans Gene”
had its premiere at the Metropolitan in

Morgantown and Miss Mary Paugh of

Grafton, who greatly resembles Miss Swan-
son, was present. She may enter the Para-
mount schools.

The fifth anniversary of Lincoln theatre

at Parkersburg was observed recently.

Harry Shannon, Jr., and his Pennsylvania
orchestra were extra attraction at the Vir-

ginia theatre in M'heeling week of April 20.

Century to Make
52 Comedies for

Biggest Season
(Special to Exhibitors Herald)

NEW YORK, .\pril 28.—Fifty-two Cen-
tury comedies will be made next season,

with a two-reeler released each week, under
a $500,000 budget, Vice-President Abe
Stern of the film corporation announced on
his return from the Coast.
Arthur Trimble, signed to a long term contract,

will play Buster Brown, with Peter the dog as

Tige, Doreen Turner as Mary Jane, Katherine
Young the mother, Charles King the father, Emily
Gertes the maid and Dorothy Vernon the cook.

Charles Lamont will direct the Buster
Browms, with George AlcWilliams doing
the continuity, for release once a month.

Lessers Confer on Six
Wright Tales for Films

(Special to Exhibitors Herald)

NEW YORK, April 28.—After attending

the First National convention at French
Lick Sol and Irving Lesser met here to

confer upon six of the remaining Wright
novels w'hich are to be filmed for Principal

Pictures. A definite schedule is being

w'orked out for the producing of the six

including: “Calling of Dan Mathews,”
“That Printer of IMells,” “Their Yester-

days,” “Shepherd of the Hills,” and “Eyes

of the M^orld.”

Firm in Receivership
(Special to Exhibitors Herald)

NEW YORK, April 28.—Following suit

filed by John E. Edgewater, who said a

$25,000 loan was due him, the American
Motion Picture corporation has been placed

in receivership, assets being stated as $847,-

162 and liabilities $367,761.
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804 Films Scheduled, Says Cohen;
Independents Determine Program

Independents to

Enlarge Scope at

Conclave in May
Plan to Create Closer Coopera-

tion With Theatre Men
of Country

(Special to Exhibitors Herald)

NEW YORK, April 28.—Several

conferences were held during the

past week by independent distribu-

tors who are members of the Inde-

pendent Motion Picture Producers
& Distributors’ Association as to a

program for discussion and action at

the first annual convention of the

association at Milwaukee on May
11, 12 and 13.

As the result of these conferences a
program was decided on and at a meet-
ing later in the week was officially

adopted.

Independents Are Hopeful.

The independents, especially the state
right distributors, are hopeful of much
good coming out of Milwaukee as the
result of the two conventions—theirs and
the theatre owners’. The great amount
of talk about the war that is to be waged
by the inde.pendent exhibitors against
those producing and distributing com-
panies which also own and control the-
atres, has made the independent distrib-
utors optimistic that this will cause a
great boom in their business.

The program adopted by the independ-
ents will embrace:

To advance the motion picture industry in
general and the independent divisions of the
industry in particular.

To bring about closer contact and co-
operation between the independent pro-
ducers, distributors, exchanges and theatre
owners.
To present a comprehenstve list of as-

sured independent product available for
theatres, 1925-6.
To enlarge the scope of independent as-

sociation to include a division for ex-
change men and for theatre owners.
To select a board of directors or execu-

tive committee composed of one member
of each division and to engage a president
or general manager for the enlarged organi-
sation who must be a nonpartisan.

To consider any and all suggestions for
plans for the advancement of the indepen-
dent picture.

May Hold Joint Session

The proposition of holding a joint ses-

sion of the two conventions, which over-

lap by two days, has been broached by
some of the independents to the Eastern
exhibitor leaders, but so far no definite

decision has been reached. The matter
will be taken up at Milwaukee by the

executive committee of the M. P. T.

O. A. before the sessions of the con-
vention begin.

Pat Dowling Lands
(Special to Exhibitors Herald)

NEW YORK, April 28.—Pat Dowling
has returned to Los Angeles from Europe.
Though Mr. and Mrs. Pat were vacationing
of course it is possible he mentioned over-
seas the merits of pictures of the Christie

Film company, of which he is publicist.

Output for
1925-26

Following are the figures compiled
as a result of the questionnaire broad-
cast among producers by Sydney S.

Cohen. The figures represent the to-

tal number of pictures which each
company will offer to the exhibitors
during the coming season.

COMPANY TOTAL
Arrow Films 32
Associated Exhibitors 24
Banner Films 12

C. B. C 18
Chadwick Pictures 17

Famous Players 75

First National 57
Film Booking Offices 64
Fox Film Corp 49
Lumas Films 12
Metro-Goldwyn 52
Pathe 2
Producers Distributing 44
United Artists 12
Universal Films 54
Schulberg 18
Vitagraph 20
Warners 40
Tiffany 12
Unlisted and Scattering 200

Total 804

DeMille Hails His
*Eittle Gloria In

Coast Premiere
By RAY MURRAY

HOLLYWOOD, April 28.—Gloria Swan-
son arrived home Friday and was
accorded one of the greatest welcomes ever
given a screen star. She was escorted
directly from the Santa Fe depot by a
dozen motor police to the Paramount stu-
dios in Vine street, where a great ovation
was staged by the studio officials and thou-
sands of admiring fans who lined the
streets. In the evening long before the
doors of the million dollar theatre were
opened, Broadway was lined with eager
thousands. The theatre was packed with
motion picture artists, executives of Fa-
mous Players-Lasky and society folk when
Gloria and her husband arrived and the
band played “Auld Lang Syne” as they
marched down the aisle. Cecil B. De-
Mille, after introducing Adolph Zukor,
Jesse L. Lasky, Sidney R. Kent and Her-
bert Wobber, referred to his “little girl”

who by her persistence and talent had won
her supreme position as one of the screen’s

greatest stars. A prologue arranged by
Albert Kaufman showing a series of well
arranged tableaux served to introduce the

picture, “Madame Sans Gene,” in its proper
atmosphere. Paramount officials from all

over the globe were present, a few of the

attending celebrities being:

Jack Holt, Mr. and Mrs. Conrad Nagel, Peter
B. Kyne, Rupert Hughes, Paul Bern, Allan Dwan,
Alice Day, Lucien Hubbard, Mai St. Clair, War-
ner Baxter, Richard Dix, Kathleen Williams,
Charles Eyton, Edward Horton, Victor Fleming,
Ricardo Cortez, James Cruze, Betty Bronson,
Billie Dove, Julia Faye, Jeanie Maepherson, Matt

(Continued on page 42)

Exhibitor Leader
Finds No Picture

Shortage for *25

Conducts Survey Among Pro-
ducing Companies—Sees

Many Good Ones
(Special to Exhibitors Herald)

NEW YORK, April 28.—“Inde-
pendent theatre owners can rest as-

sured that there will be no shortage
of quality pictures during the 1925-

1926 season,” declared Sydney S.

Cohen, after studying the results of

a survey he has just completed of

production.
“This has been my contention all through,

and now that I have the actual data fur-
nished by the producing companies them-
selves, we have no need to worry. There
will not only be plenty of pictures, but
plenty of good ones.”

Seeks Official Information
For the purpose of officially and authen-

tically advising the members of the Mo-
tion Picture Theatre Owners of America,
of which he is chairman of the administra-
tive committee, Mr. Cohen some time ago
sent out to every producing organization
in the business a questionnaire. This asked
for the following information from each

:

How many feature productions of more
than SyOOO feet?
How many features worthy of maximum

runs according to the policy of the theatres?
How many program pictures?

The questionnaire brought a ready re-

sponse from each company. According to

the figures furnished Mr. Cohen computes
that there will be more than eight hundred
pictures available.

Claims Are Correct

In speaking of the survey, Mr. Cohen
said

:

“Actuated by a desire to dispel from
the minds of my fellow theatre owners
the fear that there would be a shortage of
worth-while pictures for the coming year,

and impelled by the desire to prove cor-

rect my own oft repeated claims that there

would be more quality product from the

independents than ever before in the his-

tory of the industry, I, in my capacity as

chairman of the administrative committee
of the Motion Picture Theatre Owners of

America, sent out under date of March 15

a questionnaire to all of the known pro-

ducing concerns.

“The response was overwhelming, and
the extremely encouraging results are tab-

ulated here. It is indeed gratifying to

learn from them that not only will there

be no possible shortage of product during
the coming season, but that there will be
an abundance of quality pictures from the

independents. Thus is my contention most
fully borne out; and since this condition is

one of benefit to my fellow theatre own-
ers it is a double satisfaction.”

Klein Goes to Europe
(Special to Exhibitors Herald)

NEW YORK, April 28.—Edward L.

Klein has gone to Europe in the interests

of independent producers whom his com-
pany represents overseas.
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Paramount Banquet Big Event
of Week at Studios

Thomson of F. B. 0. on Coast—Rumor Lesser After Coogan—Colleen

Moore and John McCormick Depart for Europe

BY RAY MURRAY

H ollywood, April ZS.—The most important event in local motion
picture circles was the banquet tendered to the Paramount depart-

ment of distribution at the Famous Players-Lasky studio, Monday
night, April 27. One of the largest stages at the studio, on which was
built a massive banquet-hall set for “The Wanderer,’’ was the scene of

the festivities. About 200 executives, screen celebrities and persons rep'

resenting the distribution and department of production were present.

The affair was in charge of Charles
Eyton, West Coast general manager, and
Victor H. Clarke, assistant to Jesse L.

Lasky, first vice president. An elaborate

vaudeville entertainment was staged by the

entertainment committee, composed of the

following; Tom White, Roy Beers Loos,
Roy Pomeroy, Walter Wills, Julia Heron,
Captain Paul Wing and Arch Reeve. The
waiters were clad in costumes typical of

the time of the biblical story of the prod-
igal son.

* * *

Thomson Surveys Production

Major H. C. S. Thomson, managing di-

rector of F. B. O., arrived here Saturday
and for the next several weeks will go
over matters with Production Manager B.

P. Fineman. Joseph L. Schnitzer, general

manager of F. B. O., and Art Schmidt,
vice president, left on Wednesday to at-

tend a convention in New York.
^

Harry C. Arthur Jr., who resigned as

general manager of West Coast Theatres
to join the new financing corporation in

New York, was tendered a farewell din-

ner at the Jonathan Club last Wednesday
night.

* * *

Lesser IPants Jackie?

The future releasing plans of Jackie
Coogan’s forthcoming pictures will doubt-
less be announced this week. Rumor has
it that Sol Lesser is again negotiating for

Jackie’s services.
* * *

John McCormick, West Coast represent-

ative for First National, and Colleen
Moore, First National star, left Wednes-
day for New York. They will sail for

Europe on a brief vacation trip on May 2.

A1 Rockett, assistant to Richard A. Row-
land, general manager of First National,

will pinch hit for McCormick during the

latter’s absence.
^ ^ ^

The wheels have started turning at the

DeMille studio, and opening scenes on
“Hell’s Highroad,” with Leatrice Joy as

the star, are being made this week under
the direction of Cecil B., himself.

* * *

Raid Hits Booking Agency

A general cleanup of illegitimate screen
booking agencies in Hollywood is expected
following the raid on offices at 6042 Sunset
boulevard, where Hollywood Booking
Agency was conducted.

* + *

Reginald Barker has finally decided to

move his megaphone and office staff over
to the Fox studio when he concludes “The
White Desert” at the Metro-Goldwyn-
Mayer plant. Barker is the third of the

M-G-M directors to join Fox, the others
being Frank Borzage and Victor Schertz-
inger. His new contract is said to estab-

lish him as one of the highest salaried

directors in the business, and he takes with
him his own technical staff.

LMiversal City has a new mayor. He is

“Dad” Schrocke, a veteran “U” employe,
also postmaster. He is the father of Ray-
mond L. Schrocke, general manager in

charge of production.
* * *

Samuel Bischoff, president and general

manager of Bischoff, Inc., wires studio

manager. Jack Mintz, of the California

studios, from Chicago that territorial buy-
ers are eagerly contracting for his “Gold
Medal,” “Biff” and “Classics in Slang”
comedy series.

* * *

Matt Moore is to be starred in “Bunker
Bean” by Warner Brothers, the popular
story adapted from Harry Leon Wilson’s
novel. William Beaudine will direct.

* * *

General Manager B. P. Fineman has
appointed Fred Kennedy Myton, well-

known scenarist, as head of the F. B. O.
scenario department. He replaces Edward
J. Montagne as West Coast scenario

editor.
* * *

Friends of Sam Goldwyn arranged a big

reception for the producer and his new
bride, Frances Howard, who were married
in Jersey City last Thursday and arrived
here for their honeymoon this week.

* * *

Fred Niblo will be absent from the Metro
lot for a time, having been temporarily

loaned to Joseph Schenck to direct Norma
Talmadge.

* * *

Universal is going to make “Stella

Maris,” Mary Bickford’s old play, with
Mary Philbin, Charles Brabin directing.

^ Hi

Sid Grauman is planning a big jubilee

for “The Iron Horse” on May 6, when it

reaches its 150th performance at the

Egyptian.
* *

Douglas Fairbanks will go East the first

of June to personally supervise the pre-

mier of “Don Q.”
* *

Ray Coffin, in charge of publicity for

Loew’s State, California, Miller’s and Tal-

ley’s theatres, has resigned to handle Sam
Goldwyn’s publicity, succeeding A1 Wilkie,

who has joined Douglas MacLean.
Hi Hi

To Retake “Ben Hur” Scenes
Metro-Goldwyn has signed H. Stiller, a

German director, who will come to this

country soon. Metro is going to rebuild

the Circus Maximus and retake the Rome
sequence here.

Hi Hi Hi

Impressive services were held at Doheny
drive and Santa Monica boulevard Satur-

day afternoon, when ground was broken
for an 1800-seat picture theater by Mark
H. Hansen and the Sherman Chamber of

Commerce. Many Warner Brothers stars

attended and pictures were taken of the

crowds.

Langdon Enrolls

His Whole Staff

in Feature Film
(Special to Exhibitors Herald)

HOLLYWOOD, April 28.—Coincident
with reports that Harry Langdon is going
over to only feature length productions,
the Pathe come-
dian has his entire

staff working with
him on his most
ambitious picture,

carrying the work-
ing title, “His
First Flame.” The
same technical

force is in harness
and Ruth Hiatt
shares honors with
Natalie Kingston
in practically the
only change in

cast. Harry Ed-
wards is directing
and Arthur Ripley
has charge of scenario duties.

Langdon called upon his own fund of
experiences as a trouper in suggesting most
of the story itself. As a professional for
many years he covered almost every branch
of showdom in playing virtually every city

of any size in the nation. Hence he is

abundantly supplied with material for orig-

inal stories for the company, with the
comedy angle predominating.
Harry Langdon’s style has been called

“very scarce, yet very necessary,” with
pathos and humor mingling in an unusual
technique, making his name a byword in

the comedy field. Furthermore, his rise

to a place among the elect has been accom-
plished in only one and one-half years of
appearance in motion pictures.

Harry Langdon

Bill to Parliament to

Extend Music Law to

All Paid Performances
(special to Exhibitors Herald)

OTTAWA, ONT., April 28.—Motion pic-

ture theatres are concerned with the de-

tails of a plan revealed last week to amend
the Copyright Act of 1921. The meaning
of the word “performance” would be

broadened to cover all presentations of

music, requiring a royalty from them, only
excepting amateur broadcasting stations.

The amendment going to the Canadian
Parliament was introduced by E. R. E.

Chevrier, federal member for Ottawa East.

A fine of $50 is suggested for each of-

fense.

Form 6 Film Companies
in Gotham; One Outside

(Special to Exhibitors Herald)

ALBANY, N. Y., April 28.—Seven com-
panies incorporated in the motion picture

business in New York state during the

past week. With one exception, all will be
located in the metropolis.
The newly incorporated companies included the

48th Street Studio Corporation, capitalized at

$10,000; Shore Road Theatres Corporation, $200,-

000; Pen and Pencil Films Inc., $5,000; Benak
Films, Inc.; First Strongheart Unit, Inc.; Inter-
national Reopticon Corporation; Manners Family
Films, Inc., of Buffalo.

Willis Hunts Antiques

NEW YORK, April 28.—Edward Willis, prop-
erty department director for Metro-Goldwyn-
Mayer, is in New York, shopping for antiques
and ultramodern furnishings for the Culver City
studios.
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Film News

in

Pictures

PICTORIAL SECTION
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Issue of May 9

Stories Told

by

the Camera

Robert Lieber of Indianapolis, who
was re-elected president of First

National Pictures at the annual meet-

ing of franchise holders held last

week at West Baden.

Richard A. Rowland, in addition to

his duties as general manager of First

National, succeeds H. O. Schwalbe

as chairman of the executive com-
mittee of the company.

Sol Lesser of West Coast Theatres

becomes a member of the executive

committee of First National through

action taken last week by franchise

holders at West Baden.

BURKE 4 KORETKC
CHtCACa

Marks Brothers, one of the fast growing theatre companies of Chicago, put the reverse on exploitation and instead of wait-
ing until completion of the house to entertain their prospective patrons they invited the public to a gala outdoor party in
celebration of the breaking of ground for their new house in Sheridan road at Devon. The successful stunt, which drew hun-
dreds, was supervised by A. D. Popel. This theatre, located in one of the best sections of the city, will be one of Chicago’s
most beautiful. Attending the open air event were many Chicago officials, John C. Ryan, Illinois Commerce Commission, being
master of ceremonies.
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There’re no better friends than Thomas A. Edison and
little Helen Rowland. She is busy at the First National

Elastern studios vamping Milton Sills in his first starring

picture, “The Making of O’Malley.” Lambert Hillyer

is directing.

!'

A statuette of Rin Tin Tin, Warner Brothers dog star, is

being made by Anna Adams. The figure will be used as

a model for radio dolls, which are currently popular on
the West Coast. But “Rin Tin” thinks the whole affair is

a lot of applesauce.

Harry Brand (left), Wampas president,

is telling Ernest Belcher that the Wam-
pas has made him “Dance Director to

Movieland.” The leading stars of

Hollywood have inscribed the horn.

A new job and he likes it! Matt

Taylor is now with Warner
Brothers where he assists Watt
Parker in handling Advertising

and publicity.

A fellow must needs keep fit if he
expects to hold down a cigar like

the one in Willard Louis’ mouth.
The Warner star declares he’ll take

off 25 pounds before Fall.
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Jackie Coogan made friends at

the zoo in London on his Euro-
pean tour. His latest picture is

“The Rag Man,” a Metro re-

lease.

Roman de Tirtoff-Erte (left) is but 32 years
old; yet he has drawn the attention of thou-
sands for his designing. Metro-Goldwyn-
M'ayer has placed him under contract as direc-

tor of art. With him is Prince Ouroussoff.

Alberta Vaughn announced her
intention to marry recently. Now
the F. B. O. star poses with box-
ing gloves on! Write your own
wheeze.

Archer M. Bowles last week be-

came general manager of West

Coast Theatres following the

amalgamation of the Northern

and Southern divisions.

Two pretty dogs admire a pretty girl. Juliette

Compton displays part of the luxuriant ward-

robe worn in an important role in “Love’s

Bargain,” a recent picture which will be re-

leased by Film Booking Offices.

Adolphe Menjou is the Para-
mount actor who has “awakened
to find himself famous.” He has
begun recently to fill roles of fun
as well as intrigue such as “A
Kiss in the Dark.”

Evelyn Pierce is the Texan girl signed
by Metro “for development.” She
will be seen in a good role in “Man
and Maid.” A promising girl with
much talent.

Left to right—Arthur Schoenstadt, his father Herman, and brother, Henry. All
are members of the theatre company which last week announced plans for a
$3,000,000 building, a part of which will be devoted to motion pictures. The
theatre section will cost half of this amount. It is to be in Hyde Park, Chicago,
well isolated from competition.
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Silver King has his own movable stable when
Fred Thomson goes on location on some of the
Western plains. He is the popular wonder
horse of the Film Booking Offices productions.

George Hickey is now district

manager in the New England ter-

ritory for Metro-Goldwyn as a re-

sult of his promotion to the post
a few weeks ago.

A Pickaninny Cupid. Ben Stoloff is the director

of the dark son of Eros at the Fox West Coast
studios. Someone will murmur now that cupid
will surely put more color in his work. Any-
way, the youngster is a great laugh getter.

Jetta Goudal appeared in a
striking costume while “Open
All Night” was being filmed
by Famous Players-Lasky at

their studios.

Both the actor and the pro-
ducer were pleased when
Noah Beery signed with Para-
mount to renew his contract
with them.

A happy pair. Raleigh Dent and
Mrs. Dent, own the Jefferson
theatre, Dallas, Texas. Harry
Nichols, staff photographer, says
they’re “reglah Dixie folks.”

“Three of a kind.” All are directors. Left to

right, Monty Brice, Frank Lloyd and George
Marshall. Lloyd’s company is working on
“Winds of Chance,” featuring Viola Dana and
Ben Lyon, in Canada, for First National.

Lucy Fox is a Spanish Dancer,

supporting Ben Lyon and

Viola Dana in “The Necessary

Evil,” a First National picture.
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Hiram Abrams was guest of honor at dinner given by Joseph M. Schenck. Left side of table around are seated: Natalie

Talmadge, William S. Hart, Norma Talmadge, Hiram Abrams, president of United Artists; Douglas Fairbanks, Mrs. Talmadge,
mother of Talmadge players; Buster Keaton, Mary Pickford, Mrs. Charlotte Pickford, Natacha Rambova, Sydney Chaplin, Ru-
dolph Valentino, Constance Talmadge, John Considine, Lottie Pickford, Arthur Kelly. Standing from left to right: Allan
Forest, Dr. Robert McFarland, Charlie Chaplin and Joseph M. Schenck, chairman of the board of directors of United Artists.

And each was so glad to see the other’s name on the dotted line! The
only question that remained for Nicholas M. Schenck and Lillian Gish,
when she sig^ned to play in Metro pictures, was that of selecting a
director. The actress will leave for Metro-Goldwyn-Mayer studios in the
near future.

Mae Murray will “play” awhile. But not in

films this time. She kissed her friend, Fanny
Ward (right), hon voyage when she set out
for Europe. She has spent an industrious

winter in the Metro-Goldwyn studios
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Sam Goldwyn and Abe Warner
Are Promising Benedicts

Meighan Denies He Will Build Studio in Florida—Also Says He W ill

Continue With Famous for Long Time to Come

BY JOHN S. SPARGO

New YORK, April 28.—Every once in a while we have a hunch to

turn this into a society column, and the hunch is provoked now by
the fact that two of our most prominent film magnates—Sam Gold-

wyn and Abe Warner—last week obeyed the Biblical injunction to take

unto themselves wives.

Mr. Goldwyn and Miss Frances How’ard made a second journey over to

the wilds of Jersey City Thursday where they were married by City Judge
Leo Sullivan. The first trip was made five days before for the purpose of

securing the proper license.

'^HE BRIDE is a charming and tal-
-I- anted actress who left the legitimate

stage, where she was playing in “Best
People,” to go into pictures under the

Paramount banner. Jesse Lasky, look-

ing about for someone to play the lead

in “The Swan,” saw Miss Howard in

“Best People,” and engaged her. She
acquitted herself with such high honors
that she was immediately chosen to play

opposite Richard Dix in “Too Many
Kisses,” and “The Shock Punch.” It is

understood that Mr. Goldwyn has de-

cided that his wife will retire from pic-

tures.

Although the wedding was to have
been private the party, upon arrivng at

the Commercial Trust Company build-

ing, found a large crowd there to greet

them. The building is a twelve-story
structure and from every window ste-

nographers and clerks sang out congratu-

lations to the couple. After the cere-

mony Mr. Goldwyn presented to the

bride a bar pin of diamonds and sap-

phires. As the party left the building

police had to clear a way to the automo-
biles.

Shortly afterward Mr. and Mrs. Gold-

wyn were hosts at luncheon in the Ritz-

Carlton Hotel. Those present included

Conde Nast, Edgar Selwyn, sisters and
mother of the bride, George Fitzmaur-
ice, Mr. and Mrs. Henry King, S. Gold-
smith and Mrs. Rae Goldsmith, Bernard
Gimbel, Nathan Burkan, Michael Arlen
and George Zukor.
The couple left on the Twentieth Cen-

tury Limited for Los Angeles after the

luncheon. Mrs. Goldwyn plans to take

part in a new film shortly after her ar-

rival in California.
* * *

Abe Warner of Warner Brothers, and
now president of Vitagraph, and Mrs.
Bessie Siegel, surprised all their friends

by getting married last Thursday, about
a month ahead of the time it was gen-
erally believed the ceremony would take

place. Mrs. Siegel is a daughter of Moe
Levy, a well known New York multi-
millionaire, and the announcement of her
engagement to Mr. Warner was made
several months ago.
The wedding took place at the Levy

home, 590 West End avenue. Rabbi
Goldstein officiating. The affair was a
quiet home wedding with only the im-
mediate relatives of the bride and groom
being present. Ater the ceremony Mr.
and Mrs. Warner went to Atlantic City.

t: * *

Tommy Meighan Spikes Rumor
Tommy Meighan, Paramount star,

says the story that he has purchased
a big area of land in Florida, and will

build a studio there for the making of
his pictures, is about fifty-fifty bunk and
truth. He has invested about $250,000 in

land in Ocala, Fla., but he is nPt going to
build a studio or make pictures for any-
one but Paramount for a long time to

come.
* * *

And speaking of Tommy Meighan, an-
nouncement was made last week by Fa-
mous Players-Lasky, that Thomas J.

Geraghty had been signed to long term
contract to supervise Meighan’s future

productions. Meighan and Geraghty are

friends of long standing and have worked
together on a number of pictures.

* * *

Harvey Day attended the Sam Katz-
T. O. C. C. session of the latter organi-
zation and heard Charlie O’Reilly refer

to the sidewalk in front of 729 Seventh
avenue as “The Russian Front.” Mr.
Day immediately commenced looking to

the details of a correspondence school
course on languages, as he wants to miss
no opportunity for selling Kinograms.

* * *

The Mack Sennett New York offices,

which have been located in the Capitol
theatre building since Eph Asher and
Artie Brilant were little playmates to-

gether, moved yesterday over to the
Pathe building, 35 West 45th street, with
Irene Daumann in charge.

* * *

Another move of the week was that

of Louis Reed, director of publicity and
advertising of Cosmopolitan Pictures.

Mr. Reed has been located at the studio
on Second avenue at 127th street until

last week, when he moved his trusty

typewriter to an office on the eighth
floor of the Loew State building.

3): * *

We’ve Moved to Fifth Avenue

And speaking of these moves, don’t

overlook the fact that if you are look-

ing for Exhibitor’s Herald, don’t go
down to the Longacre building, as has
been your wont for the past ten years.

And by the same token don’t call up on
the old telephone numbers. We’ve
moved.
Beginning with this week. Exhibitor’s

Herald New York office is located at

1106-1107 Strauss building, which, if you
don’t know (and you should) is on Fifth

avenue at 46th street. And the new tele-

phone numbers are Vanderbilt 3612-3613.

So change your mailing list and tele-

phone.
* * *

Get ready to weep, mates. Here is the
sad tale of dirty work at the cross roads,

as told by Bill Weaver to his typewriter
—meaning his typewriting machine

:

Explanation of a joke that was too good:
Scene: Printing plant.

Time: 11:30, makeup night.

Cast: Head linotyper, Head proofreader. Head
lockup man. Night foreman, Me.

Action. Head linotyper, brandishing John S.

Spargo’s last week’s copy, dashes up to me, fol-

Mr. and Mrs. Samuel Goldwyn as they
appeared immediately after their mar-
riage. Mrs. Goldwyn was formerly
Miss Frances Howard.

lowed by rest of cast in hot pursuit. H. I. re-
lates feverish story to effect that entire personnel
has devoted 30 minutes research and arrived at
definite demonstrable conclusion that copy should
have read, “French peasants sang the Marseilles.’’
I try (for 10 minutes) to illustrate the joke. Re-
bellion brews in ranks of cast. Clock moves stead-
ily ahead. “Have it your own way,” says I, and
best joke in the column goes glimmering.
Which is that. Try writing it “peasants” and

“Marseilles” next time and they’ll undoubtedly
get it the way you want it.

Just wanted you to know how it happened.

Goldhurg Names
Gilbert Head of

Far West Sales
(Special to Exhibitors Herald)

HOLLYWOOD, April 28.--With Jesse
J. Goldburg, president of Independent Pic-
tures corporation, bound for New York for
conferences on ad-
vertising and read-
justment of distri-

bution of next
year’s productions,
it is stated that
David B. Gilbert
has been appointed
West Coast sales

representative and
director of the
studio rental de-
partment. Mr.
Goldburg, who
mapped out visits

to exchange cen-

ters on the way
East, is to make
an important announcements to independ-
ents after the conference.

Jesse J. Goldburg

Taking over of the new studios in Hol-
lywood has been accompanied by remodel-
ing of the structure and enlargement of

stage space, while several sets have been
constructed already. First to be produced
in the new studios will be “The Blood
Hound,” sixth Bob Custer picture to be

released through F. B. O.

Mr. Gilbert has operated exchanges in

Boston and New York.

Introducing Truman Junior
NEW YORK—They say the first words of

Truman MacDonald Talley, weight seven pounds,
were, “Let me turn the crank,” but whatever
he said it’s all right to his beaming father,

Truman H. Talley, manager of the news reels
of the Fox Film Corporation.
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No Aid to Non-Members, Is

Kansas-Missouri Sentiment
Biechele Favors Hays Proposed Tax on Film—Nebraska Is

Opposed to “Unfair” Theatre Combines—Gauding
Gets 99 Year Office in West Penn

(Special to Exhibitors Herald)

KANSAS CITY, MO., April 27 .—The opening day here of the first

annual convention of the M. P. T. O. Kansas and Missouri in the Hotel
Baltimore, left little doubt but that a decision would be reached to make
the body a closed organization before adjournment tomorrow.
So strong was the sentiment against a “wide open” association on the

first day, which was devoted almost entirely to discussions from the floor,

that the present policy of the organization appeared doomed.

Giving Non-Members Benefits of Organization Denounced
Never at any previous convention has the aiding of non-members of the

association—representing them in the Kansas City Film Board of Trade,
fighting their music tax battles and lending assistance in other ways—been
so denounced. When the meeting adjourned about 6 o’clock this evening
the unanimous slogan was, “Come into the organization or don’t appeal to

us for help.”

Police Stop ‘*Pay Day”
Matinee Prizes Given
Children of St, Louis

(Special to Exhibitors Herald)

ST. LOUIS, MO., April 28.—Louis
Stahl, proprietor and manager of Union
theatre, was arrested when police ob-
jected to distribution of cash prizes and
candy to children attending one of

Stahl’s monthly “Pay Day” matinees for

youngsters.
The newly organized board of police

commissioners of St. Louis have just

launched a drive against playing of lotto

and similar games for charity and for at-

tendance prizes at theatres and dances.
Street carnivals were among the first

victims and their proprietors then called

attention t o attendance prizes being
given away by motion picture treatre

owners.
A police squad then was assigned to

the Union Sunday afternoon, April 19,

and when a little chap walked into the

lobby, paid his admission and was given
a piece of candy and an envelope con-
taining a Lincoln penny, the heavy arm
of the law descended upon Stahl’s shoul-
ders. Stahl for many months has been
holding these “pay day” matiness and
giving the children envelopes containing
from one cent to $2 each.

Columbia Films to Be
Handled by Capitol
Exchange in Chicago

This week will mark the opening of the

new Capitol Film Exchange, Inc., in Chi-

cago with Henri Ellman, the president and
general manager.
Joe Brandt, presi-

dent of Columbia
Pictures Corpora-
tion, closed a -con-

tract when he vis-

ited Chicago
whereby the Cap-
itol Exchange will

distribute six Co-
lumbias, six Wal-
dorfs and six Per-
fections in the

Northern Illinois

and Indiana! terri-

tory. Other fea-

ture product has Henri Ellman
also been acquired ,
President Ellman has announced.
The new company will operate offices in

Chicago and Indianapolis.

Plans Elaborate House
on $150,000 Property

(Special to Exhibitors Herald)

ZANESVILLE, OHIO, April 28.—Cald-
well H. Brown, buyer of the South Fifth
street property from the Zanesville Pub-
lishing company here at a figure of $150,000,
contemplates building one of the most elab-

orate theatres in this section. The prop-
erty disposed of by the publishing company
has a frontage of 67 feet.

Witwer *Funny* Ads for

^Pacemakers* Popular
H. C. Witwer, author of “The Pace-

makers,” has begun a series of ads for
Film Booking Offices in the humorous
style he uses in his short fiction stories.

The company reports the ads have made a
strong impression on exhibitors.

DeMille Picks Manager
NEW YORK, April 28.—Cecil DeMille has ap-

pointed Frank Miller to manage the property
department.

The proposed plan now before Will
Hays to levy a per cent tax upon all

film rented, half to go to the Boards of
Trade and the other half to exhibitors or-
ganizations for the purpose of defraying
expenses in legislative work, was highly ap-
proved by President R. R. Biechele in an
address.
H. Edmonds of the United States postal

department at Kansas City, in an instruc-
tive talk, laid stress upon one phase of
parcel post shipments : “Unless you de-
sire to pay the 25-cent service charge,
which may be placed upon film shipments
by the government to insure first class han-
dling, I would advise you to ship by ex-
press,” he said.

Charges Carelessness in Shipping

Mr. Edmonds then exhibited a film box,
showing the name of the exhibitor lightly
scratched out and the return address of
the exchange remaining in corner of the
sticker. Fifty per cent of the trouble in
shipments are due to such careless address-
ing by exhibitors in small towns, he said.

Maurice Jenks of the Grand and
Orpheum theatres drew a hearty round of
applause from the more than 100 present
when, in a talk of music tax, he said

:

“The music tax is being placed on shoe
shining parlors with phonographs, hotels,
restaurants, dance halls, as well as theatres.
Can anyone at this convention tell me why
there are not enough people involved to
bring pressure to bear upon our congress-
men and senators. How much longer are
we going to sit idle and take what is

handed us?”
While the election of officers will not be

until tomorrow, it appeared almost certain
that Mr. Biechele would be re-elected,
despite his announcement that he would not
be a candidate. A resolution, including pro-
^isions for the immediate sending out of
letters, notifying exhibitors of exchanges
who had violated the non-theatrical agree-
ment and establishing a temporary boycott,
also seemed certain.

Gauding Permanent
Chairman for Life

(Special to Exhibitors Herald)

WASHINGTON, PA., April 28.—Henry
W. Gauding was singly honored at the fifth

annual convention of the Motion Picture
Theatre Owners of Western Pennsylvania,
held at the George Washington hotel here
on April 23, when by unanimous vote he
was elected permanent convention chairman
of all conventions for a term of 99 years.

His election was greeted with wild ap-
plause, and President D. A. Harris paid

high tribute to Mr. Gauding’s sincere work
on behalf of organization.

Mr. Harris, Pittsbui'gh, was re-elected

president; M. A. Rosenbloom, Charleroi,

vice president; M. B. Nadler, Ambridge,
treasurer; Fred J. Herrington, Pittsburgh,

secretary. The directors are : M. A. Rosen-
bloom, William R. Wheat, Jr., Sewiskley,

and Hyman Goldberg, Pittsburgh.

Western Pennsylvania plans to send a

delegation of 30 to the Milwaukee conven-
tion.

Nebraska Takes Rap
at Non-theatricals

(Special to Exhibitors Herald)

OMAHA, NEB., April 28.—The Motion
Picture Theatre Owners of Nebraska and
Western Iowa declared w'ar on non-the-

atricals, the music tax, “unfair” theatre

combines and theatre bombing at the con-

national action against “such outrages.”

It was proposed that the question of the-

atre bombing be brought before the na-
tional convention with a view of seeking

national action against “such outrages.”

The convention also went on record as

“being opposed to any combine or circuit

now formed or being formed whose aim

and purpose is to tieup the service of the

principal producing companies or is seek-

ing an unfair advantage.” This practice was
termed a menace to the independent the-

atre owners with a possibility that it was

“a combination in restraint of trade.”

Hammons Home From
London, Maps Schedule

(Special to Exhibitors Herald)

NEW YORK, April 28.—Following a

conference w'ith London associates, E. W.
Hammons, president of Educational Film

Exchanges, Inc., has returned to New York

and immediately plunged into the task of

winding up Educational’s program for re-

leases on the 1925-26 schedule. Announce-

ment of the company’s plans is expected

to be issued very soon under Mr. Ham-
mon’s signature. Educational’s president

made the trip from England aboard the

Majestic. He was enthusiastic about the

industry’s condition in Europe and sees a

big year ahead.

Robbers Steal Tickets

K.\NSAS CITY, MO.—The safe of Roanoke
theatre, a suburban house of Kansas City, was
broken into and, in addition to $389, the robbers

helped themselves to a liberal supply of tickets,

which may prove their downfall if an effort is

made to use them.
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Company Plans Another
*Hollywood* on Site of

Southern Mountain
(Special to Exhibitors Herald)

CHATTANOOGA, TENN., April 28.—
With the ambition to liken it to Holly-
wood, W. D. Almazov, C. O. Brown and
a group of business men have undertaken
to develop Raccoon Mountain, near here,

into a motion picture colony. The men
have formed the Southland Development
company as a holding company which will

control real estate, hotels, studios and dis-

tribution of all pictures made in the studios.

It was capitalized for $3,500,000 under the

laws of Delaware for the realty develop-
ment of 2,383 acres of land.

Interested in the company in addition to

the above are J. H. Sherman, formerly
general manager for Paramount, vice pres-

ident; L. W. Llewellyn, vice president; J.

B. F. Lowry, vice president of the Hamil-
ton National Bank, treasurer; H. M. Urban
and Franklin Harris.

•

Label Films, Canadian
Fire Societies Demand

(Special to Exhibitors Herald)

OTTAWA, ONT., April 28.—Special at-

tention was paid to the subject of motion
pictures at the joint annual sessions of the
Association of Canadian Fire Marshals
and the Dominion Fire Prevention Asso-
ciation in Ottawa April 20 to 22, but the
net result was only one definite recom-
mendation, that “films be so labeled when
being transported from one point to

another that ample warning will be given
as to their degree of inflammability.”
Raymond S. Peck, director of the Cana-

dian motion picture bureau of the depart-
ment of trade and commerce, Ottawa, was
named chairman of a film hazard com-
mittee.

Woody Visits Key Cities

to Explain Program
(Special to Exhibitors Herald)

NEW YORK, April 28.—For the first

time since his election to the presidency,
J. S. Woody has gone into the field to
acquaint exhibitors with the material
afforded by Associated Exhibitors for
the season of 1925-26. He will visit

Washington, Baltimore, Philadelphia,
Cleveland, Chicago, Cincinnati, Pitts-
burgh, Boston and Buffalo.

Lesser Adds Vaudeville
at Great Neck Theatre

(Special to Exhibitors Herald)

NEW YORK, April 28.—Adding vaude-
ville to pictures, Irving Lesser of Prin-
cipal Pictures also has engaged J. Victor
Wilson as house manager at Great Neck
Playhouse, Great Neck, L. L, which he
recently acquired. Wilson formerly was a
member of the advisory staff of the Strand
in New York and later general manager
of Robbins Enterprises of Watertown,
N. Y.

Allen Gives Educational
Record Output Report

(Special to Exhibitors Herald)

NEW YORK, April 28.—With the larg-

est producing season closed at Fine Arts
Studio, Los Angeles, E. H. Allen, general
manager of the Hamilton-White units mak-
ing comedies for Educational, has arrived

in New York with an announcement that

transfer to the newly purchased Principal

studios has begun and two enclosed stages

are to be constructed soon.

\^7E’VE always got something to keep us
* * amused. Last week it was the migra-
tory movement of many of our big film

executives. Some going East and some
going West, but most of them headed East-
ward. They had been West to watch the

money “flow out,” and they were returning
to the Metropolis to see if it was “flowing
in” in the proper ratio.

* * *

But this week has been long on players

and short on executives. John E. McCor-
mick, Western representative of First Na-
tional, and Sam Goldwyn were about the

only representatives of the producer class

that were with us.

^ ^

John and Mrs. McCormick (Colleen
Moore) were headed for the docks in New
York. They’re going to board the Majestic

for the Emerald Isle. In England, Colleen

will make atmospheric scenes for “We
Moderns.” If you don’t believe that Colleen

is the original and only flapper you should

have read the afternoon papers.

* * *

Satn Goldwyn was en route West with
his bride, Frances Hozvard, Paramount
player. Both agreed that it was a case of

love at first sight. Sam agreed that there

was nothing wrong with pictures.

* * *

Here’s something for the Californians to

get up and cheer over. Marion Davies, on
her way Eiast for a visit, expressed the

opinion that she believed she had become
a true native son. We hope that R. M.
gives us a tip soon on what there is to that

climate out there that makes everybody lose

their sense of direction. The only point

of the compass they seem to know is

“west.”
* * *

Then there was Sunshine Sammy, or if

you would be correct, Frederick Ernest

Morrison, to brighten up the week. The
young player who has become famous
through “Our Gang” comedies is making
personal appearances. You want to know
how old he is? Eleven years. Been in

pictures 10.
4: ^

F. A. Flader, new general manager of

Universal theatres, dropped in for a pro-

tracted conference with J. L. McCurdy.
Mac hasn’t given us the lowdown on the

parley, but if we talk long enough we may
get something interesting yet.

* * *

Mickey Neilan has left Metro. But
Mickey has not left the Afetro-Goldwyn-

Mayer lot for good, that is if the time

comes when he wants to return and hang
up his hat and subscribe to studio regula-

tions. Louis B. Mayer, when the subject

was broached, said that at times he was
like an ox—he had a long tongue but

couldn’t talk.

SHRECK.

Rupert Julian Signs to

Direct for DeMille
(Special to Exhibitors Herald)

NEW YORK, April 28.—Rupert Julian

has been signed to direct at least two of

the stories purchased for the coming sea-

son by Cecil B. DeMille. Julian directed

“Phantom of the Opera” for Universal.

Albany Firms Plan Two
Theatres and Building

to House Exchanges
(Special to Exhibitors Herald)

ALBANY, N. Y., April 28.—Within a

fifteen mile radius of this city will be at

least two theatres erected this Summer
and also one building used to house Albany
exchanges.
William Benton of Ballston Spa, who

runs theatres in Saratoga Springs and
Plattsburg, N. Y., announced last week he
would erect a motion picture theatre in

Mechanicville, N. Y., at a cost of $140,000.
The house will be ready October 1 and
will seat 1,200. In Schenectady, Proctor
interests are erecting a theatre. There
was a rumor last week that W. W. Farley
and Jacob Tarsches, Albany, were con-
templating the erection of a motion pic-

ture theatre here.

DeMille Contract With
Author Settles Rumors

(Special to Exhibitors Herald)

LOS ANGELES, April 28.— A lot of
embarrassment has followed confused re-

ports that Jeanie Macpherson, author of
“The Ten Com-
mandment s,”

is with Cecil B.

DeMille and with
Famous Players-
Lasky. These re-

ports are set at

rest with the an-

n o u n c e me nt by
Producers Distrib-

uting Corporation
that the scenario

writer has been
put under a long-

term contract with
DeMille, her old

chief, and she is

collaborating with
Jeanie MacPherson

Beulah Alarie Dix on “The Road to Yes-

erday,” the first picture which will be

)ersonally directed by DeAIille.

Independent Exchanges
Sound, Simons Learns

(Special to Exhibitors Herald)

NEW YORK, Agril 28.—That the in-

dependent exchanges are in sound shape

economically is expounded in dispatches

from Afilton Simons, special representative

of Arrow Pictures Corporation. Simons is

on an investigation trip throughout the

Middlewest, where he makes occasional

sales, to obtain knowledge of real condi-

tions. He is in the St. Louis territory

now’.

Film Employes Organize
(Special to Exhibitors Herald)

ST. LOUIS, April 28.—Employes of

the motion picture exchanges in St.

Louis have formed the Film Exchange
Employes Educational Society and have
filed for incorporation with the St. Louis
Circuit Court. The officers of the new
society will be Nathan Sunley, president;

John Caperal, secretary, and Louis La-
vate, treasurer.

Police Inspect Houses
(Special to Exhibitors Herald)

ALBANY, N. Y., April 28.—The state

troopers are actively engaged in determin-

ing whether motion picture theatres

throughout the state comply with the law,

particularly as to exits.
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E xhibitors herald has been selected by FILM BOOKING OFFICES OF AMERICA as

the medium which is to carry its announcement of product for the coming season to every

theatre owner in the United States and Canada.

The HERALD appreciates the honor of this mission and welcomes the opportunity to pass on to

exhibitors information about this vital and significant line of product.

The F. B. O. product announcement will be published in the HERALD, issue of May 23, which

will be distributed at the M. P. T. O. A. convention at Milwaukee.

Exhibitors are urged to be on the lookout for this important document of market news.

New Production Policy Adds
to Importance of Fox Meet

President and General Manager Both Confident Exhibitors

Will Receive Program Announcement Enthusiastically—
District and Branch Managers Attend

(Special to Exhibitors Herald)

NEW YORK, April 28.—With William Fox arriving from the Coast to

attend, the twelfth annual sales convention of Fox Film Corporation began here

yesterday. The sessions are being held at the big Fox studio on Tenth avenue
with every district and branch manager, in the United States as well as many
salesmen and special representatives in attendance. In addition to these the

large and constantly growing foreign business of the company has made neces-

sary the presence of many representatives from abroad.

Grainger to Outline Sales Policy to Representatives
The convention, which will be in session four days, is considered unusually

important in that it is the first since the announcement by the company of the

abandonment of the production of program pictures in favor of specials, and
is also the first at which James R. Grainger, the new general sales manager,
will have an opportunity to outline his sales policy to the field force.
Mr. Fox and General Manager Win-

field R. Sheehan will be present at all

meetings, and both are very enthusias-
tic over the reception they are sure the
announcement of the production pro-
gram for the coming year will receive.
The following district and branch man-
agers are in attendance:

District Branch Managers Attend
O. E. Raffel, Albany; George R. Alli-

son, Atlanta; Harry F. Campbell, Bos-
ton; W. C. Rowell, Buffalo; J. M. Linn,
Butte; B. S. Bryan, Charlotte; George
F. Denbow, Chicago; Rudolph Knoepfle,
Cincinnati; Ward E. Scott, Cleveland; P.
K. Johnston, Dallas; Harry Cassidy,
Denver; Frank D. Drew, Detroit; Harry
J. Bailey, Indianapolis; M. A. Levy,
Kansas City.

R. M. Yost, Los Angeles; E. T. Gom-
ersall, Minneapolis; James E. Dermody,
New Haven; B. L. Dudenhafer, New Or-

leans, Louis Rosenbluh, New York; An-
thony Ryan, Oklahoma City; B. B. Rein-
gold, Omaha; Edgar Moss, Philadelphia;
W. J. Kupper, Pittsburgh; George E.
McKean, St. Louis; A. H. Schayer, Salt
Lake City; H. J. Sheehan, San Eran-
cisco; J. J. Sullivan, Seattle; George T.
Landis, Washington; Ira H. Cohen, To-
ronto.

Salesmen Also Present
In addition the following salesmen and

special representatives are at the conven-
tion :

W. J. Mahoney, Albany; G. E. Dick-
man, Buffalo; E. Grohe, Chicago; J. Lor-
entz, Chicago; B. E. Broyles, Dallas; 1.

Hirsch, Indianapolis; D. Griffith, Kansas
City; L. Miller, Minneapolis; Harry
Gibbs, New Haven; Joseph Schaeffer,
Philadelphia; F. C. Bonistall, Pittsburgh;
C. W. McKean, St. Louis; G. H. Oayne,
Washington; Max Roth, George A. Rob-
erts.

Trackless Train

of Metro to Go
to Europe Next

(Special to Exhibitors Herald)

NEVV YORK, April 28.—In the track-

less train Metro-Goldwyn last week sprung
the greatest exploitation stunt ever seen
in the industry, according to the consensus
of oldtimers who have seen them all. With
engine and parlor car, the former puffing

smoke and the latter carrying a carload of
passengers chaperoned by a Pullman por-

ter in regulation uniform, travelling up
classic Fifth avenue and down less classic

Broadway, the novel train drew a look
from all New York. And none of the

millions who rubbered at the train failed

to know Metro-Goldwyn was being put
on the map stronger than usual.

The train was met by Metro-Goldwyn
officials ' headed by Edward Bowes and
Howard Dietz, several invited guests and
trade paper men. The first stop was at

the Battery, where the crowds became so
dense the police escort called assistance.

From there the train moved up to city

hall, where Mayor John F. Hylan was
photographed on the observation platform
and in the engine cab.

Eddie Bonns, Eddie Carrier and the re-

mainder of the crew brought the train

from Indianapolis, where it was built. It

will leave this week for Los Angeles, mak-
ing stops at all leading cities. Later, ac-
cording to Major Edward Bowes, sponsor
of the stunt, it will be sent to Europe.

Premier Ready to Give
Show Tax Concession

(Special to Exhibitors Herald)

OTTAWA, CAN., April 28.—Premier
John Bracken of the Manitoba provincial
legislature has announced he is not pre-
pared to abolish the provincial amuse-
ment tax, but is prepared to make some
concessions in the tax. Exhibitors of

Manitoba, represented by Manitoba
Moving Picture Exhibitors Association,
the oldest of the film theatre organiza-
tions in the Dominion, has been actively
engaged for months in a campaign for
removal of the amusement tax.

P. D. G. Head Plans Six
Productions for Season

(Special to Exhibitors Herald)

NEW YORK, April 28.—Six Pyramid
productions will be released by P. D. G.
during the 1925-26 season, it was an-
nounced by Arthur N. Smallwood, presi-
dent, last week. “Judith and Deerslay-
er,” adapted from “The Deerslayer,” by
James Fenimore Cooper, will be the
first. Others are original stories: “Ap-
ple Blossom Time,” “Marriageable
Girls,” “Red Heads and White Horses,”
“Dixie Land” and “Greenwich Village.”

Fitzmaurice Predicts

Films for Travelers
(Special to Exhibitors Herald)

NEW YORK, April 28.—Mo-
tion pictures of scenics for travel-
ers on subway trains and similar
conveyances was prophesied by
George Fitzmaurice, director,
upon his return from France
where he carefully observed the
trend and progress of motion pic-
tures. He based his belief upon
his observation of foreign air-

planes which entertain passengers
with pictures.
“The future will see news deal-

ers selling newsfilms in small cans
every morning on the street
corner,” he said, “for the business
man to project in his office or the
housewife to show in her home.”

Death of Harry Levy
Mourned by Universal

(Special to Exhibitors Herald)

NEW YORK, April 28.—Harry Levy’s
death is mourned by the whole of Univer-
sal’s organization. An official statement

issued by the company for the Pittsburgh

exchange manager eulogizes him with the

comment, “the loss of his genial and bril-

liant personality will be keenly felt by all

of us.” He died Thursday night following

an operation for appendicitis after which
pneumonia set in.

Crisp*s Foot Broken
(Special to Exhibitors Herald)

LOS ANGELES, April 28.—When a
horse stepped on Donald Crisp, playing and
directing Douglas Fairbanks in “Don Q”
his foot was broken.
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Rumor Paramount
Will Get Gordon*s
Interests in East

{Continued from page 19)

Alberta, also as an officer. Sir James
Lougheed of Calgary, owner of the Cal-
gary Grand, who is now in Ottawa, and
Janies W. Davidson of Calgary were for-
merly identified with Trans-Canada The-
atres, Limited.

Fitzpatrick-McElroy Buys
Five Theatre Sites

(Special to Exhibitors Herald)

Five of the best theatre sites in the
West Englewood district, Chicago, have
been purchased by the Fitzpatrick-McEl-
roy company, which has been recently
reincorporated. The total estimated value
of the property is $2,000,000.
Following are purchases that have been

made: The southeast corner of 59th and
Kedzie avenue, known as the Gage build-
ing, valued at $300,000 ; the southwest cor-
ner of 63d and Western avenue, on which
is the Bain building, valued at $450,000;
the northwest corner of 63d and Western
avenue, valued at $375,000; the southwest
corner of 62d place and Kedzie avenue,
valued at $240,000 ; the northwest corner
of 63d and Kedzie avenue, valued at $400,-
000. McElroy promised that an interesting
announcement would be made Thursday.

Kaufman Assigned to

Foreign Territory
(Special to Exhibitors Herald)

LOS ANGELES, April 28.—Albert A.
Kaufman has been appointed director gen-
eral of European theatres and activities
of Famous Players-Lasky Corporation and
will leave here shortly for London. Frank
L. Newman, well known Kansas City
exhibitor, will succeed Mr, Kaufman as
managing director of Paramount’s Los
Angeles theatres.

Mr. Kaufman became managing director
of the Metropolitan Million Dollar and
Rialto theatres following the completion of
the deal involving the transfer of those
theatres to Famous Players-Lasky by Sid
Grauman about a year ago. Previous to
that Mr. Kaufman had filled an executive
position with the Paramount company in

Europe.

Nail Rumor of Deal
Between Gregory-Midwest
Rumors that the S. J. Gregory chain of

nineteen theatres in Chicago and vicinity

was to be absorbed by the Balaban & Katz
Midwest chain faded this week, when it

was announced that S. T. Gregory, in asso-
ciation with William Kliehge, had bought
up outstanding stock in the corporation and
assumed complete control.

While the negotiations were pending,
there were a dozen rumors of the Gregory
chain amalgamating with or being absorbed
by one of the larger chains in Chicago.

“All rumors that we are planning to tie

up with any other chain are without foun-
dation,” declared an executive of the com-
pany.

S. J. Gregory & Co. own and control
eighteen theatres now in operation and are
rushing to completion the new Ambassador
at 35th street and Archer avenue, Chicago.
Ground will be broken May 15 for their

twentieth house on the valuable Hohman
street school property in Ffammond, Ind.
The Hammond project is a tremendous one
and in addition to a 4000-seat theatre

—

the largest in Indiana—includes a business
block. Rupert & Levine are the architects.

It is expected to take eighteen months to

build.

In addition to its theatres, Gregory &
Co. owns several large pieces of property
in Alichigan City, Hammond and Chicago
Heights.

Skouras Brothers on
Stock Market

(Special to Exhibitors Herald)

ST. LOLTS, AIO., April 28.—The board
of governors of the St. Louis Stock Ex-
change has authorized the listing of 25,000
shares of Class A stock of Skouras
Brothers Enterprises, Inc., and trading in

the stock began at the morning session on
Tuesday, April 21. The shares have no par
value but the first sales were at $36 and
$37 a share. They have a book value of
$27.25.

This step is part of the plan of Skouras
Brothers and their associates to finance

their $5,500,000 Ambassador theatre and
office building at Seventh and Locust
streets, construction of which will get
under way about May 1.

Recently Skouras Brothers Enterprises,
Inc., a Delaware corporation, was author-
ized to increase its capitalization from 10,-

000 shares of no par value stock to 80,000
shares. Of this stock 25,000 shares will be
Class A and 55,000 shares of Class B.

Under the reorganization plan the 10,000

shares of old stock will be replaced by the

new B stock on the basis of five shares of
new for one of old. Five thousand shares
of Class B stock are held in the treasury.

Prior to the listing of the stock on the

St. Louis exchange the brokerage firms of
A. G. Edwards & Sons and Lorenzo E.

Anderson & Co. took subscriptions for the

stock on the basis of $36 per share. The
new owners of Class A stock may trade

their holdings for Class B certificates any
time within five years. Class A is preferred
stock and will receive a dividend of $3
per share before any dividends are declared
on Class B stock.

West Coast Theatres
Building New House

(Special to Exhibitors Herald)

SAN ERANCISCO, CAL., April 28.—
West Coast Theatres, Inc., has closed an
arrangement with Paramount Theatre Cor-
poration and George Peltier, president of

the Farmers and Mechanics Bank of Sac-
ramento, and Isadore Morris, Sacramento
capitalist, for the erection of a $250,000

theatre at Marysville that will seat 2000.

Butterfield Buys Two
From Claude Cady

(Special to Exhibitors Herald)

LANSING, MICH., April 28.— W. S.

Butterfield Theatrical Enterprises, operat-

ing a string of motion picture theatres,

last week negotiated for the two local

houses owned by Claude Cady, formerly
president of the M. P. T. O. of Michigan.

The Gladmer and the Capitol were turned

over to Butterfield Saturday. Cady is retir-

ing from the field entirely.

Mrs. Florence Signor, only remaining
woman exhibitor in Michigan, sold the

Martha Washington, Ypsilanti, to Butter-

field interests after ten years with the the-

atre. The same policies will prevail in the

theatres taken over.

Shows Already Hurt
by Early Heat and Rain

(Special to Exhibitors Herald)

MILWAUKEE, WIS., April 28,—A gen-
eral falling off in theatre attendance
throughout the state was reported to Fred
Seegert, Wisconsin M. P. T. O. president,

following the unusually early warm
weather which came on the heels of several

nights of rain.
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Theatre Seized
by U. S. to Pay
Claim at Detroit
(Special to Exhibitors Herald)

DETROIT, Mich., April 28.—Orpheum
theatre, one of the largest motion picture
houses in Detroit and numbered in the

string owned by Charles H. Miles, is now
in the hands of the United States gov-
ernment. Ered L. Woolworth, collector of
internal revenue, and his agents seized
the house, which is directly across the

street from the federal building, on a
warrant following instructions from the

commissioner at Washington, who held
that the lessees, Wayne County Amuse-
ment company, had not made a full dis-

closure of their income in 1917, 1920 and
1921.

According to the commissioners, the

company owes the government $4,144.86 for

1917, $36,471.03 for 1920 and $18,709.76 for

1921, a total of more than $59,300.

Hearing the company had closed the

theatre a week ago, as it was not pajdng
expenses, and the owners of the building,

Orpheum Theater company, were taking
action to cancel the lease, the commis-
sioner ordered immediate action. George
E. Guise, secretary of Wayne Amusement
company, said he was not in a position to

pay. The officers started inventory of the

company’s assets and will be in possession
of the theatre until the inventory is com-
pleted, when the government will adver-
tise the assets of Wayne Amusement com-
pany for sale at public auction.

‘The government has a claim aggregat-
ing approximately $66,000 against Wayne
Amusement company,” said Mr. Guise.

“Mr. Miles is the owner of 75 per cent of

the stock and does not feel justified in

paying the other stockholders’ pro rata

share. He has decided to abandon the

lease held by Wayne Amusement company
on the Orpheum theatre.”

DeMille Hails His
**Little Gloric^^ Home

(Continued from page 31)

Moore, Gretta Nisson, Jetta Goudal, Nita Naldi,
Mme. Nazimova, Corinne Griffith, Leatrice Joy,
Lew Cody, Norman Kerry, Charles Christie, Ray-
mond Hatton, Sidney Olcott, Irvin Willat, Wil-
liam K. Howard, Victor Clarke, Alice Joyce,
Irene Rich, Marilyn Miller, Jack Pickford, Con-
stance Bennett, Mr. and Mrs. Noah Beery,
Adolph Menjou, Lois Wilson, Raoul Walsh, Flor-
ence Vidor, Jacqueline Logan, Marion Davies,
Buster Keaton, Ernest Torrence, Marshall Nei-
lan, Roy Miller, Bessie Love, Fred Niblo and Mr.
and Mrs. William DeMille.

While “Madame Sans Gene” is made
on a magnificent scale, it cannot be listed

as one of Miss Swanson’s best. The ac-
tress’ individual work was brilliant and the

early scenes magnetic with her personal
charm, but the vehicle dragged lament-
ably toward the end and was overbur-
dened with characters which hampered her
work.

**Kikr Bought for Norma
(Special to Exhibitors Herald)

NEW YORK, April 28.—Norma Tal-

madge, now working on “Graustark,” drew
a theatrical plum with the purchase of

“Kiki,” by Joseph M. Schenck, it was an-

nounced yesterday. Before working on the

new purchase the actress will make “Obli-

gations,” from the Elizabeth Yorke Milly

novel.

MacLean Organization Grows
NEW YORK—J. R. Crone will be production

manager of a permanent organization being
formed to make Douglas MacLean pictures for

Paramount. George J. Crone has been named
supervising editor, and the scenario staff includes
Raymond Cannon and Wade Boteler. Bogart
Rogers is MacLean’s general manager.
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An Important Mile Post

WINFIELD R. SHEE‘
HAN (above)t vice

president^ general
manager,

JACK LEO (in circlej^

vice president,

SAUL E, ROGERS
(below), vice presi-

dent, general counsel.

JAMES R. CRAiNCEK
(bottom, left), gen-
eral sales manager.

Fox Film Corporation
has reached another mile

post—perhaps the most
important in the history of

the organization.
With its twenty-second an-

niversary Fox stands as one
of the foremost companies
in the motion picture busi-

ness—a position gained
through years of expansion.
In its twenty-second year

the curtain is lifted on an
array of authors, directors

and stars of international
prominence. Its writers and
novelists are among
the world’s greatest.

The company has
corralled skilled di-

rectors and stars of

great versatility and
box office power.
Most significant of

all is the company’s
announced policy of

“no program pic-

tures.’’ This means
that the upward
trend, so rapid in the last

five or six years, has reached
its climax in a product of

equal quality. All feature

pictures in the future come
under the head of “specials.”

William Fox, president and
founder of Fox Film Corpo-
ration, has just returned
from a lengthy stay at the
West Coast studios, where
he has been supervising the
production of the pictures
for 1925-1926, and it is his

opinion that the coming sea-

son will initiate an era of

prosperity never equalled in

the industry. While there he
was joined by John Golden,
eminent play producer, and
together they supervised the
film conversion of great
Golden stage successes.
The acorn that today is a

great oak with its branches
reaching to the uttermost
parts of the earth was
planted by William Fox in

1904 when he created Greater
New York Film Rental Com-
pany. In 1908, when he
realized that the industry
was in danger of becoming
monopolized, Mr. Fox, with
others, instituted a legal
battle against General Film
Company and Motion Pic-
ture Patents Company, which
ultimately was won. Next
came the organization of
Box Office Attraction Com-
pany, which absorbed the
previous concern, with Mr.
Fox as president. Then in 1915 came
Fox Film Corporation, which absorbed
Box Office Attraction Company, with
Mr. Fox as president and dominant
force.

From that time on the company’s
progress was rapid. The following year
studios and laboratories were established
on the West Coast. In Europe headquar-
ters were opened in London, England

In 1917 production activities were double
those of the year previous.
Accompanied by his general manager,

Winfield R. Sheehan, Mr. Fox went to

Europe in the spring of 1919. From the
London headquarters he extended the
foreign service throughout Great Britain
and other countries. Today it can be
truthfully said that the sun never sets

on the Fox banner.

It had been the dream of
Mr. Fox to establish all of
his working forces under
one roof, and, upon the re-
turn of Mr. Fox and Mr.
Sheehan from Europe, the
cornerstone of the big Fox
plant in New York was laid.
This was on June 6, 1919.
On May 24, 1:920, the for-

rnal opening took place. The
distinguished visitors who
attended saw a modern
structure of commanding as-
pect occupying the entire
block front on Tenth avenue.

WILLIAM FOX
(above), president of
Fox Film Corpora-
tion,

JOHN C, EISELE (be-
low), treasurer of
Fox company,

CLYDE W, ECK-
HARDT ( b o t t o m,
right), assistant to

general manager.

on visits to the city have in-

cluded in their itinerary a
visit to the building. The
studio floor can comfortably
take care of twenty compa-
nies simultaneously. Its

laboratory on the ground
floor, presided over by Vice-
President Jack G. Lee, is one
of the largest in the world
and contains every modern
device. Its output capacity
totals 3,000,000 feet of film

weekly. Here, too, is Mr.
Fox’s office and study as

well as projection room,
sales department, scenario
department and every other
branch that goes toward the
making of a picture. In spite

of its vastness, however, the
company’s expansion was so

rapid that one year later it

was forced to acquire another
building one block south of

the main plant which is

known as the annex. This
houses Fox News, Fox Vari-
eties, auditing, cashier’s, pos-
ter, and other departments.
Fox News was taken into

the Fox family in October,
1919, after three months of

organization. The success of

Fox News, with its camera-
men throughout the world,
brought about the inception

in 1921 of Fox Varieties,

which has been extending its

scope farther and farther

each year until now it num-
bers expeditions into unex-
plored lands, magic delvings

into the realm of science and a quality

of product that makes its single reels

one of the greatest of screen novelties.

The history of Fox Film Corporation

charts the career of William Fox. In

every one of its important steps forward
he has been its guiding force. Begin-

ning life as a poor boy, through his in-

domitable will and seemingly unquench-
(Continued on page 57)

from 55th to 56th
streets, designed in
a manner that marks
it as one of the most
efficient plants in
the industry. It in-

volved an invest-
ment of $2,500,000.

So_ great an at-

traction have the
Fox Studios in New
York proved that
scores of notables
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Specials

For Next Season

FOX Offers

35
^The company’s two Western

stars, Tom Mix and Buck

Jones, will each appear in seven

big attractions. This year’s sched-

ule calls for no program pictures,

although short subjects will re-

main a big item on the corpora-

tion’s releasing schedule.

George O’Brien and Madge Bellamy in one of the love scenes from the Fox special,

"The Iron Horse”

F OX Film Corporation, with its schedule

of all specials, will exceed this year all

its previous efforts in production and dis-

tribution.

During the 1925-26 season. Fox will offer

to exhibitors 35 specials, seven Tom Mix
starring specials, seven Buck Jones starring

specials, eight two-reel pictures from O.

Henry stories, eight two-reel comedies

based on the Van Bibbier stories by Rich-

ard Harding Davis, eight two-reel com-
edies based on “The IHarried Life of Helen
and Warren,” by Alabel Herbert Urner,

20 two-reel Imperial comedies, 26 Fox
Varieties, one reel each, gathered here and
there from throughout the world, and 104

issues of Fox News.
F'ox the comiii" season will make a

drastic policy change in production and dis-

tribution. As announced recently no pro-

gram pictures will be on the Fox release

schedule. The Fox company believes that

the day of program pictures is over, as

evident to every observer, and in line with

its progressive policy has decided not to

wait for the handwriting on the wall to

abandon these pictures.

Therefore, the all-special dramatic sched-

ule, the trio of comedy series from the

works of three of America’s popular au-

thors, and the short subjects whose grow-
ing popularity, according to

Fox, is attested every day by
the new demands from exhib-

itors.

The Fox dramatic schedule

for 1925-26 is headed by “The
Iron Horse,” fresh from a

year on Broadway at the

Lyric theatre and its triumphs
in Chicago and Los Angeles.
Then come “As No Man Has
Loved,” the production based
on Edward Everett Hale’s

classic, “The Man Without a

Country,” and the screen ver-

sion of Channing Pollock’s

dramatic stage success, “The
Fool,” both direct from es-

tablished successful runs on
Broadway.

In addition, there are 32

other special productions of

merit.

Heading these is the John
Golden Unit of Clean Amer-
ican Plays, which the Fox

company is producing in conjunction with
the theatrical producer. This group is

headed by “Lightnin’,” the play that broke
all world records from a box office stand-
point. Others in the Golden group are

“The Wheel,” “The First Year,” “7th

Heaven,” “Thank You,” and “Thunder

Alountain,” which is an adaptation of

“Howdy Folks,”

“Alarriage,” by H. G. Wells, celebrated

English novelist and philosopher, is an-

other of the ambitious picturizations on the

Fox program. This is the first Wells story

to be brought to the screen, and on its

successful adaptation rests

the fate of other stories by
the great author.

Peter B. Kyne, popular
writer, is another contributor

to the Fox 1925-26 program.
Kyne, for a period covered
by contract, has given Fox
the exclusive rights to his

ser\ ices, and the coming sea-

son will see four Kyne stories

released.

Other productions on the

Fox schedule are

:

“Havoc,” from the stage

success, which will be one of

the most ambitious Fox of-

ferings. This picture, while
it has the war as a back-
ground, is not in the true

sense a “war play.”

“East Lynne,” acknowl-
edged for 50 years to con-
tain one of the most absorb-
ing love stories ever written.

As a novel and play its suc-

Abandons Program Pictures
For its new season’s output, release of whieh begins in

August, Fox will concentrate on specials, thereby abandon-
ing the program picture. This step did not come as a great

surprise to exhibitors for each year the company has heen
offering fewer and fewer of the program pictures.

William Fox has heen a pioneer in making hig produc-
tions. At first these specials were few and far between,
although stupendous affairs for the period in which they
were produced. Gradually these large productions have
increased in number.
The real graduation from smaller pictures was begun

about five years ago with a schedule that ineluded such

productions as “Over the Hill,” “A Connecticut Yankee”
and “The Queen of Sheba.” Every year since Mr. Fox
has been making more speeials, some of the outstanding

successes having been “Monte Cristo,” “Nero,” “The Silent

Command,” and “If Winter Comes.” This advancement
has evolved into this new policy of “specials only.”
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Other Product
EIGHT two reel comedies based

on the Van Bibber stories by
Richard Harding Davis.

EIGHT two reel comedies based

on “The Married Life of Helen
and Warren,” by Mabel Her-

bert Urner.

TWENTY two reel Imperial

comedies.

TWENTY-SIX Fox Varieties, one

reel each, gathered here and
there throughout the world.

HUNDRED AND FOUR Fox
News issues.

stories.

“The Silver Treasure,” which brings to

the screen the name of the late Joseph
Conrad. It is an adaptation of that au-
thor’s novel, “Nostromo.”

“The Rime of the Ancient Mariner,”
Samuel Taylor Coleridge’s masterpiece of

descriptive poetry of the exciting cruise of

the bearded seaman with the glittering eye.

For Tom Mix starring and Buck Jones
the works of the most popular authors of

red-blooded fiction have been secured. Pe-
ter B. Kyne, James Oliver Curwood and
Jackson Gregory are contributing stories

for these players.

“The Everlasting Whisper,” by Jackson
Gregory, “The Best Bad Man,” by Max
Brand, and two of the Kyne contributions

will be the first of Mix’s pictures for the

season.

J. Farrell MacDonald in a humorous sequence from
Ford production

‘Kentucky Pride,” a John

cess has seldont been surpassed.

“The Fighting Heart,” from Larry
Evans’ story, “Once to Every Man,” a ro-

mance of the prize ring.

“Part-Time Wives,” from a story by Bes-
sie Beatty of high society and “Now and
Then Wives,” of interest to women.

“Siberia,” based on the play

success by Bartley Campbell
which thrilled an older gener-

ation.
“3 Bad Men,” by the author

of “The Iron Horse,” Charles
Kenyon, dealing with a strug-

gle for conquest, love and
treasures in Central America.
“The Johnstown Flood,” an

awe-compelling, fast-moving
melodrama based on that

greatest of American catas-

trophes.

“Kentucky Pride,” which as

the name suggests, is based
on the “Sport of Kings” with
a love story and the most ex-
citing horse race ever filmed.

“The Dixie Merchant,” an

adaptation of Harry Bene-
field’s new novel, “The Chick-
en Wagon Family,” which is

really “something different,”

presenting a theme entirely

new to the screen.

“The Trouble Hunter,” based on the nov-
el, “Pearls of Desire,” by Austin J. Small,

involves a hunt for buried treasure, a

beautiful girl castaway, Chinese pirates, and
a dashing Yankee hero.

“Lazybones,” from the play by Owen
Davis, who is noted for his human interest

Sets Length of Specials
One of the -most important announcements concerning

the policy of Fox for next season, definitely determines
the length of all feature productions. Mr. Fox helieves

that his specials will go to the theatres expertly prepared
in the length hest suited to these theatres for profitable

presentation.

“The Iron Horse,” which is scheduled for general re-

lease in August has been cut from the 11,200 feet as shown
on Broadway to 9 reels. “As No Man Has Loved,” will

go out in nine reels also instead of the initial length of

11,000 feet. “The Fool” also will be in nine reels, which
will be the maximum length of the biggest specials next

season. “Lightnin’,” will go out in six and a half reels.

William Fox realizes that “footage” is not always

synonymous with entertainment value when a big picture

goes out to the smaller theatres. The big special produc-
(Continued on page 59 )

For Buck Jones there are two Jackson
Gregory stories, “The Timber Wolf” and
“Desert Valley,” already scheduled with a

number of others being considered.

It is evident from the foregoing that Fox
officials had their eyes on the box office

value of the names of the authors they

signed. Wells, Conrad, O. Henry, Kyne,
Richard Harding Davis, Curwood, Golden,

Pollock, Owen Davis, Winched Smith, Lar-

ry Evans, Channing Pollock and Frank
Craven, all worthy of display in lights.

The directorial staff of the Fox company
is worthy of special consideration. To John
Ford, Emmett Flynn, Victor Schertzinger,

Rowland V. Lee, Reginald Barker, Frank
Borzage, W. S. Van Dyke and Lynn Rey-

nolds, will go the major por-

tion of this gigantic schedule.

Ford has already completed
“The Fighting Heart” and
“Kentucky Pride,” and is now
at work of “Lightnin’.” He
also has been assigned to

“Thank You.”
Flynn will direct “Part-

Time Wives” and “East

T.ynn.”

Schertzinger has the task

of directing “The Wheel,”
“The Dixie Merchant,” “Si-

beria” and “Thunder Moun-
tain.”

Lee, who directed “As No
i\fan Has Loved,” will also

be responsible for “Havoc,”
and “The Silver Treasure.”
Borzage will direct “The

First Year” and “Lazybones.”
Supplementing this group is

Harry Millarde, who directed

“The Fool,” John Griffith

(Continued on page 58 )
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Touring the world. Tom Mix, the international star of Fox Westerns, Mrs. Mix and Thoinasina, who are now enjoying the plaudits

of fans in Great Britain and the Continent

Europe’s Biggest Event
B ig things have been happening over

in Europe, yet “according to the

judgment of London editors about the

most important event in the British

Empire or the world is the arrival of

Tom Mix, with Tony, at Southampton.”

So says an opening paragraph in a

special cable dispatch to the New York
Evening Post from its London corre-

spondent.

Another report of his ar-

rival in the city on the

Thames, cabled to the New
York Herald-Tribune from
its correspondent, said that

Mix was the center of all

juvenile England.

“No other screen artist,”

says the dispatch, “who has

visited England has had more
publicity.” It adds

:

“A half-dozen newspapers
contain editorial references to

Mix, and, in fact, he has

backed Painleve off several

editorial pages.”

Painleve, new premier of

France, in the midst of trying

to form a cabinet on which
the peace and prosperity of a

nation, mayhap the world,

hinges, is a secondary matter

when Tom Mix, kingpin cow-
boy of the world, steps on the

stage

!

It is now evident that Mix’
tour abroad, with the publicity

it engenders, will react greatly

to his credit both here and
abroad. If Mix’ popularity is

not already at the apex of the

attainable, his tour will make
him an even greater box office

attraction that he is at present.

Mix inaugurated his tour

with a farewell dinner to his

Hollywood friends at which a

large delegation of representative Latin-

Americans was present.

On his way East there wasn’t a stopping
place where Tom didn’t “do his stuff” from
the back platform of the observation car
or the steps of his Pullman. He was
never too tired to say a few words to the

fans who flocked to meet his train.

In Chicago, where he stopped for a few

hours between trains, he had the town in

an uproar, and before he left he pre-

sented Mayor Dever, the chief executive

of the Windy City, with one of his cele-

brated two gallon hats.

New Yorkers got an idea of Mix’ popu-

larity when he visited the home offices of

the Fox corporation. While Tom was in

the building it was almost impossible for

anyone to get in or out of the

building so great was the

throng.

This great Western star’s

stay in New York will live in

the memory of many thou-

sands of people. He was feted

everywhere he went. Among
the high spots of events dur-
ing his brief sojourn in

Gotham was a luncheon given

in his honor by the officers of

that pride of His Majesty’s
merchant marine, the Aqui-
tania, on which he sailed for

Europe.
Mix found time to give sev-

eral talks over the radio and
he rode his famous pony
through Central Park. He
was the cynosure for all eyes

at the performances at Broad-
way theatres. He met and en-

gaged in a long pow-wow with
Governor Alfred E. Smith to

whom he gave another one of

his celebrated Stetson hats.

Incidentally he conducted
several contests in various

New York newspapers and
managed to drop over to New-
ark, New Jersey, to attend a

presentation ceremony for the

best boys of that city.

One of the biggest of the

big moments of his visit to

Manhattan, of course, was the

bon voyage buffet dinner ar-

(Continued on page 57)

Offers 174 Short Subjects

Fox Film Corporation in 1925-1926 will offer exactly 174 short

subjects, in two reel and one reel lengths. The two reel offerings,

based on stories by noted authors, have been given the same care

and preparation as their big brothers—the specials.

This means, says Fox, that an exhibitor booking these two
reelers will double the drawing power of his program, as the

short subject comes to the theatre with a well known cast and
an author’s name that is known throughout America.

First there will be eight two reel releases from the pen of 0.

Henry, America’s great short story writer. These stories have
never before been screened. They portray every human emotion,

humor, drama and pathos.

Another new series specially chosen because of the immense
popularity of the characters includes eight two reel productions

on “The Married Life of Helen and Warren,” the best known
couple in fiction, by Mabel Herbert Umer. For fifteen years this

magazine page series has been in demand by the public and edi-

tors throughout America. At the present time 500 newspapers are

running the series.

There will be eight more of the two reel Van Bibber comedies.

The popularity of this series has been proclaimed by every exhib-

itor who has shown it, and it is being continued in response to

a general demand. These stories are hy Richard Harding Davis.

Earle Foxe will he continued as the star, with George Marshall

directing.

Twenty Imperial comedies crammed full of side-splitting situa-

tions, beautiful girls and the screen’s funniest comedians will be

released on the new schedule. “A laugh a second” is the motto

of the producers and the Fox company announces that a special

treat is in store for those who book these pictures. A goodly

(Continued on page 59 )
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Six Golden Successes Coming
^Noted theatrical producer
^ on Coast supervising pro-

duction of his plays. “Light-

nin’,” “Howdy Folks,”
“Thank You,” “The First

Year,” “7th Heaven” and

“The Wheel” to he screened.

SIX of America’s biggest stage successes

will be presented to exhibitors in screen

form by Fox through a contract made
with John Golden, the theatrical producer,

which marked what is said to be the great-

est single deal in stage history.

Known as the John Golden Unit of Clean

American Plays, this combination brings to

the screen such record-breakers as “Light-

nin’,’’ “Howdy Folks,” “Thank You,” “The
First Year,” “7th Heaven” and “The
Wheel.”
Mr. Golden, by the terms of the con-

tract, has made a prolonged stay on the

West Coast to supervise the screening of

some of these productions and cooperate

with Mr. Fox in the important work of

picking suitable casts and settings for each

picture.

Every motion picture producer of note

used the utmost endeavors, it is said, to

secure the Golden plays, but it remained
for Mr. Fox to bring this about. What
this means to the exhibitor can be realized

by a brief resume of the plays and their

records

:

“Lightnin’,” by Winchell Smith and the

late Frank Bacon. This play broke the

world’s record with 1,291 continuous per-

formances in New York, surpassing the

previous record by 500 performances. This
previous record stood for twenty-five years.

“Howdy Folks,” by Pearl Franklin, had
two seasons in New York, Boston and Chi-

cago, and contains a story packed with

thrills. The picture will be released under
the title “Thunder Mountain.”

“Thank You,” by Winchell Smith and
Tom Cushing, ran for two full seasons in

New York and was four years on tour.

As a voluntary proposal by Mr. Golden,

Mr. Smith and Mr. Fox, a share of the

receipts from the picture version of this

play will be donated to the general as-

sembly of the Presbyterian church in the

United States for its service pension fund
for aged and infirm ministers, through the

cooperation of Will H. Hays, president of

The Motion Picture Producers & Distrib-

utors of America.

“The Wheel,” by Winchell Smith, ran a

full season in New York and had a tri-

umphal run throughout
America. It contains ideal

material for a great screen

production.

“The First Year,” by
Frank Craven, gave 729

performances in New York.
It recently completed its

fifth year on tour.

“7th Heaven,” by Austin
Strong, ran three full sea-

sons in New York and was
shown in all the leading
theatres in America by
three companies.

One of the hardest tasks

undertaken by Mr. Golden
and Mr. Fox was the choos-
ing of an actor to portray
the role of Lightnin’ Bill

Jones, which was played by
the late Frank Bacon. Final-

Jay Hunt and Edythe Chapman in a

scene from “Lightnin’.” (Left) John
Golden, co-author of some of the plays

being produced by Fox as the John
Golden Unit of Clean American Plays.

Ethel Clayton, J. Farrell MacDonald, Otis

Harlan, Edythe Chapman, James Marcus
and many others.

John Ford, whose production, “The Iron

Horse,” has been proclaimed one of the

oustanding pictures of the year, is directing

“Lightnin’.” The screen story was pre-

pared by Frances Marion. This painstak-

ing care to secure only the best possible

human material for the picture will assure

exhibitors, Mr. Fox believes, of a produc-

tion of the highest possible class.

Another one of the great John Golden

Unit also well under way is “The Wheel.”

The production of this giant special has

been given into the expert hands of Victor

Schertzinger, the widely known director

who was recently added to the Fox ranks.

The screen version of this vividly human
story of temptation and high pressure life

was written by Gerald C. Duffy. A spe-

cially picked cast is headed by Harrison

Ford, Claire Adams and Mahlon Hamilton.

The supporting cast includes names well

known to exhibitors and their patrons.

Other pictures from the John Golden

Unit are in course of preparation and will

be released with casts and directors care-

fully and specially picked. For exhibitors

this block of pictures, it is said, represents

every element of entertainment desired by

screen patrons.

“Once to Every Man”
tentatively is first in order

of Fox special releases for

next season. Directed by

John Ford, who made “The
Iron Horse,” the new
photoplay, “Once to Every
Man” is an adaptation

from the novel of that title

by Larry Evans.

George O’Brien plays the

part of the young man who
forces his way from in-

herited disgrace to a cham-
pionship and wealth in

prize fighting.

Billie Dove has the role

of the daughter of a half-

mad sculptor.

ly, out of hundreds of applicants. Jay Hunt,
veteran performer and one of Mr. Bacon’s
closest friends, was chosen because of his

remarkable resemblance to the late actor

and also because of his fine career in char-

acter parts.

Also in the cast will be Madge Bellamy,

Left to right—Austin Strong, author of “Seventh Heaven;” Frank

Craven, author of “The First Year;” Winchell Smith, author of

“Lightnin’.”
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Tom Mix Billie Dove George O'Brien Madge Bellamy

Under the Fox Banner
'T' HERE is unduplicated popularity with the

fans and real box office value in the names
of the stars and featured players gathered at

the West Coast studios of Fox Film Corporation
and working or preparing to work in the numer-
ous dramatic specials that company will pro-
duce for its 1925-26 schedule of releases, accord-
ing to a statement just issued by the company.

Leading the list is the one and only Tom Mix.
kingpin of Western stars, who is now touring
Europe adding to his laurels and legion of ad-
mirers. That this trip abroad will even increase
his popularity in America, if it is humanly pos-
sible for him to be more popular than he is, is

evident by the glowing publicity his tour is re-

ceiving in special cabled despatches to all the big

newspapers.

Tom will make seven special productions the
coming season and the very best writers of out-
door stories have been secured. One of his

most ambitious picturizations, however, will be
the portraying of that gallant Spanish cavalier,

Don Juan. The success of his interpretation of
the gallant Dick Turpin has led Fox officials

to believe that the cowboy star is the right man
to bring to the screen the dashing, daring hero
of old Spain.

Sharing starring honors with Mix in Fox productions next
season are Buck Jones, only second to Mix in popularity as a

portrayer of he-man characters, and Earle Foxe, who by his

exceptional achievement in the two reel Van Bibber comedies,
has won for himself stardom in eight more of these delightful

short subjects.

For featured roles in the other special productions that form
the Fox schedule there has been aligned a group of players, many

of whom have been stars in their own right.

Heading this list is George O’Brien, who has

the leading role in “The Iron Horse” and “The
Fighting Heart,” already completed, and is now
working in “Havoc.”

Then come Alma Rubens, Madge Bellamy,

Jacqueline Logan, Pauline Starke, Billie Dove,

Shirley Mason, Florence Gilbert, Judy King,

Margaret Livingston, Edmund Lowe, J. Farrell

MacDonald, Diana Miller and Jay Hunt—a veri-

table starry firmament of brilliance.

Miss Rubens is one of the most accomplished

leading women and has been starred in her own
right many times. She will be remembered for

her excellent work in “Gerald Cranston’s Lady”
and “The Dancers.” One of her first pictures

for the coming season will be “East Lynne.”
She will also be seen in “The Johnstown Elood”
and “The Trouble Hunter.” Madge Bellamy,

considered the most beautiful girl appearing in

pictures, is another player on the Fox roster

who is a star in her own right. She was signed

to a Fox contract for her exceptional work in

John Ford’s epic production, “The Iron Horse”
and “The Dancers.” She is slated to appear in

three Fox releases for next season, “Lightnin’,”

“Havoc” and “The Dixie Merchant.”
Lowe, who is the featured player in “The Fool,” which is

creating a sensation on Broadway, will have many suitable roles

assigned to him in the coming Fox production. He is now
working in “East Lynne.” He will also appear in “The Johns-
town Flood” and “The Trouble Hunter.”

Jacqueline Logan has featured roles in “The Johnstown Flood”
and “The Trouble Hunter,” and is in line for many more envi-

able parts during the season.
(Continued on page 58 )

Buck Jones

J. Farrell MacDonald Florence Gilbert
Shirley Mason Jay Hunt
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GEORGE O’BRIEN, William Fox star
whose meteoric rise has placed him in
the front ranks of screen juveniles, was
born in San Francisco, Cal., and is in
his early twenties. He is a son of Dan
O’Brien, chief of San Francisco’s police
department. After graduating from Poly-
technic high school of San Francisco, he
entered the navy and served during the
world war. While in the navy he won
the Pacific fleet lightweight boxing
championship. After his discharge he
entered Santa Clara college to study sur-
gery, but outdoor life appealed so
strongly that upon meeting Tom Mix
young O’Brien decided to try a screen
career. One of his most important roles
is in “The Iron Horse.” He played the
leading roles in “The Man Who Came
Back,” “The Painted Lady,” “The
Roughneck” and “The Dancers.” Be-
sides “The Iron Horse,” he will be seen
in “The Fighting Heart,” “Havoc” and
other notable productions for 1925-26.

Program Sketches

of

FOX
PLA YERS

EDMUND LQWE, featured in “The
Fool,” was born in San Jose, Cal., and
was educated in the University of Santa Clara,
where he obtained degrees of bachelor of arts and
master of arts. His career of the stage began in
1911 at the Alcazar theatre, in San Francisco.
He played in “The Sun Daughter” with Lenora
Ulric in New York, and was co-starred with
Jeanne Eagles in “The Night Watch.” He was
on the stage about five years, and made his first

appearance on the screen opposite Jane Cowl.
For the coming season he is scheduled to appear
in several Fox pictures, among them being “The
Johnstown Flood,” “East Lynne” and “The
Trouble Hunter.”

MADGE BELLAMY, whose brilliant work in

“The Iron Horse” earned her a long term con-
tract with Fox, was born in Hillsboro, Tex.
Andreas Dippel engaged her at the age of 14 to
dance in a musical comedy in New York. Later
she had the leading role in “Pollyanna” and was
also in “Peg O’ My Heart.” She was also lead-

ing woman in Sir James Barrie’s play, “Dear
Brutus.” Penrhyn Stanlaws, noted artist, called

her the most beautiful girl in America. Miss Bel-
lamy is slated for the following Fox specials for
next season: “Lightnin’,” “Havoc” and “The
Dixie Merchant.”

ALMA RUBENS, the stately screen artist who
scored successes this season in the Fox specials
“Gerald Cranston’s Lady” and “The Dancers,”
will be seen in leading roles in several of the
company’s productions for the 1925-1926 season.
Chief among these will be “The Johnstown
Flood,” “East Lynne” and “The Trouble Hun-
ter.” Miss Rubens was born in San Francisco,
and was educated in the Sacred Heart Convent
there. After a brief career she was chosen by
Douglas Fairbanks as his leading woman in “The
Half Breed.” Miss Rubens also played in Eng-
land, Germany and France. In quest of experi-
ence she travelled in the Orient.

J. FARRELL MacDONALD, one of the most
versatile, humorous and unique characters on the
screen today, who has become nationally known
through his remarkable impersonation of Casey in

"The Iron Horse,” has been given a

prominent place in the Fox program for

next season. In roles that show him at

his best he is booked to appear m
"Lightnin’,” “The Fighting Heart” and
“Kentucky Pride.” Throughout all his

player parts he breathes the spirit of the

good-humored Irishman, always ready,

however, to fight at the drop of the hat.

He is a graduate of Yale’s academic and
law courses, graduate geologist and min-
ing engineer, and a talented painter. If

he wanted to he could tack “B. A.,’’

“LL. B.,” and “LL. D.” after his name.
Mr. MacDonald was bom in Waterbury.
Conn., and was on the stage for a short

while. His first picture work was with

Griffith in the old Biograph days of

Fourteenth street. New York.

SHIRLEY MASON, who has become
firmly intrenched in the hearts of Fox
picture patrons, rises from the ranks of

program pictures next season to that of

a featured player in special productions.
With a record of more than thirty roles

in as many of the company’s pictures.

Miss Mason continues each season to attract

more followers by her winsomeness and charm.
Miss Mason was Itorn in Brooklyn and began her

stage career at the age of 3 when she appeared
with Peter F. Dailey, Fay Templeton, and Lee
Harrison in New York. Her screen career started

with the old Edison outfit. Her pictures for the

coming season will be announced later.

JAY HUNT, called the luckiest actor in the

world because he was chosen by William Fox
and John Golden to play the role of Lightning

Bill Jones in the screen version of “Lightnin’.’-’

From more than 1,200 applicants and a total of

seventy-one screen tests Mr, Hunt was chosen
for the part made justly famous by the late

Frank Bacon. Mr. Hunt was a close friend of

Frank Bacon. He is 59 years of age and has
been connected with either the motion picture or

the theatrical profession since childhood. Born
in Philadelphia, he started his stage career with

the Arch Street Theatre Company of that city,

lie entered motion pictures in 1910 as a director,

{Continued on page 58)

Margaret Livingston Jacqueline Logan Judy King Diana Miller
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Above—(Top to hot*

tom) Rowland V. Lee,

Vi c t o r Schertzinger

and Maurice Elvey.

Below—(Top to bot-

tom) Frank Borzage,

Lynn Reynolds and

John Ford.

NEW NAMES
Added to FOX Roster of

DIRECTORS
A NOTABLE array of directors appears

on the roster of Fox Film Corporation
for the coming season.

Several new names, chosen because of
brilliant work in the past, have been added
to the list. Among them are F. W. Mur-
nau, the youthful German director of “The
Last Laugh Victor Schertzinger, whose
name is familiar to all exhibitors; Frank
Borzage, whose brilliant record with big
productions is well known, and John Grif-

fith Wray, formerly production manager
and director for the late Thomas H. Ince.

Mr. Borzage is in his early thirties, and
was born in Salt Lake City. He started his

career on the English speaking stage as a

boy, but was soon attracted

to picture work. In 1913 he
went to Los Angeles, and
within an amazingly short

time became a director.

Since then he has made
more than 100 feature pro-

ductions.

Two of the biggest Fox
specials have been given
over to Mr. Borzage. They
are “Lazybones” and “The
First Year.”

Mr. Wray, also a young
man, was born in Minne-
apolis. When he came to

the screen a few years ago
it was with an enviable

stage record behind him.

Starring as an actor, he
had graduated to managing
director when he decided to

join forces with the late

Thomas Ince. After direct-

ing several big features, he
was made manager of all

the Ince productions. Mr.
Wray’s first production for

Fox will be “The Trouble
Hunter.”

Mr. SchertzingeFs first

production for the company
will be a screen version of

Winchell Smith’s play, “The
Wheel.” He will also direct

“Siberia.” Mr. Schertzinger
is a graduate of the Univer-
sity of Pennsylvania, and
began his motion picture

career in the early days of

the industry. His most no-

table work also was with
Ince. He also has achieved

fame through his composi-
tion of original musical

scores for productions.

Mr. Murnau was invited

to join the Fox family

chiefly because he achieved

something new. In person

Mr. Murnau is a youthful,

six-foot, flame-haired giant.

The productions to which
Mr. Murnau will be as-

signed are to appear in a

later announcement.

John Ford, through his

masterly work on “The
Iron Horse,” finds himself

at the age of 29 ranked

with the best directors in the industry. Born
in Portland, Me., he was educated in the

University of Maine. He made his entry
into motion pictures as an assistant prop-
erty man with his brother, Francis Ford,
also a director.

For the coming season he has been
chosen to direct the greatest of the John
Golden plays, “Lightnin’,” a signal honor
in return for his painstaking work in other
big specials. Other new specials that will

carry his name as director are “The Fight-
ing Heart,” “Once to Every Man,” and
“Kentucky Pride.”

Rowland V. Lee is another name that

spells success in the Fox ranks. His “As
No Man Has Loved” goes
direct to exhibitors from its

triumphal run in New York.
Prior to his entry into mo-
tion pictures, the director

had a stage career of sev-

eral years in stock, with
David Belasco and other

stage producers. Because
of his personal experiences

at the front during the

World War, Mr. Lee has

been chosen to direct
“ Havoc, ” which depicts

English society. Mr. Lee
will also direct “The Silver

Treasure,” based on Joseph

Conrad’s “Nostromo.”

Emmett Flynn needs no
introduction to exhibitors

of Fox pictures. This bril-

liant young producer of

such specials as “A Con-
necticut Yankee,” “Monte
Cristo,” “Shame,” “The
Man Who Came Back” has

been chosen to picturize

“Part Time Wives,” and

“East Lynne.”

J. G. Blystone, who is

credited with more than

thirty productions under

the Fox banner, has made
Jackson Gregorio’s “The
Everlasting Whisper” with

Tom Mix in the leading

role. This is a pretentious

production. It was he who
made “Dick Turpin,” star-

ring Mix.

Harry Millarde, who has

to his- credit two of the

greatest of Fox produc-

tions, “Over the Hill,” and

“If Winter Comes,” ap-

pears as director of "The
Fool,” featuring Edmund
Lowe, and now playing a

successful run at the Cen-

tral theatre, New York.

Other directors on the

dramatic staff who have

proved their worth are

Maurice Elvey, W. S. Van
Dyke, Edmund Mortimer,

R. William Neill and Lynn
Reynolds.

Signs

Reginald Barker

It Ims been learned from
official sources that Reginald
Barker, pioneer director

who has many notable pro-

ductions to his credit, has

signed a long term contract

with Fox.

The acquisition of Barker
to the already strong Fox
directorial staff makes that

group a most formidable and
imposing list of megaphone
wielders.

Born in Winnipeg, Can-

ada, he became an actor

early in his teens and at the

age of 16 managed his own
stock company in Kansas

City. Attracting the atten-

tion of Henry Miller, he was
persuaded to join with that

stage starts company as man-

ager and actor. He was suc-

cessively an actor and man-

ager with Olga Nethersole,

Emily Stevens, Robert Hil-

liard and Walker Whitefield.

The first big specials to be

directed for Fox by Mr.

Barker will be “When the

Door Opened,” by James
Oliver Curwood and “The
Johnstown Flood.”

Abov e (Top to bot-

tom) Emmett Flynn,

F. W. Murnau and J.

G. Blystone. Belo>*—

John Griffith Wray,

Harry Millarde and

George Marshall.
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Right—James Oliver Cur-

wood, author of “When the

Door Opened.”

Below—Jackson Gregory,

author of Jones and Mix ve-

hicles.

Left—^Joseph Conrad, au-

thor of “Nostromo.”

Below—Peter B. K y n e,

who contributes four stories.

fUTHE wholesale praise that has been
showered by exhibitors on the Van

Bibber comedy series during the last

season has caused Fox Film Corpora-
tion to prepare for 1925-1926 release

eight more of these merry two reelers.

Coupled with the drawing power
of the author's name, Richard Hard-
ing Davis, has been the distinct

novelty of the subjects presented and
their refreshing humor.

In the host of inquiries by exhib-

itors for information regarding the

release schedule for next season, the

most constant query has been about

Van Bibber. According to letters and
first-hand opinions received from ex-

hibitors who have shown this product,

the pictures show a distinct departure

from the ordinary run of comedies.

Van Bibber was' created by Mr.

Davis to represent the type of society

man who has plenty of time on his

hands, a good income that goes as

fast as it comes in, and a love of

adventure that leads him into all

kinds of scrapes. He is devoted to

Sylvia Paddock, daughter of Colonel
Paddock, who accompanies Van Bib-

ber on most of his escapades.

Earle Foxe, through his admitted
success in the series, will continue as

star in the series, portraying the

character of Van Bibber in the clever

plots. So far he has appeared as a

rich man, poor man, sailor, hunter,

bull-fighter, detective, prize-fighter and
auto-racer in a series of screamingly
funny situations.

The eight stories for the coming
season are said to be more fast and
furious than any so far shown. So
great has been the success of this

series that Mr. Fox has ordered each
one to be handled in the same manner
as a big feature. This means casts

of note, elaborate settings and high
quality all the way through.

AUTHORS
F rom the literary fruit tree the

choicest pickings have been culled

for the Fox productions of the coming
season. A survey of the names of au-
thors and playwrights whose works have
been chosen for special pictures reveals
an array of “lights” known the world
over for their popularity and genius.

Wells, Conrad, O. Henry, Kyne, Cur-
wood and Gregory top the list of novel-
ists, rubbing shoulders with Golden, Pol-
lock, Owen Davis, Winchell Smith,
Frank Craven and other playwrights of
international note.

H. G. Wells, who throughout his
career has steadfastly refused to permit
any of his novels to be picturized, has at
last capitulated, and “Marriage,” one of
his best stories, will be seen upon the
screen.

Here is a theme that is particularly
adaptable to picturization. In his novel
Mr. Wells fearlessly tackles social prob-

(Continued on page 52 )

ONE of the master strokes of Fox
Film Corporation in connection

with its 1925-26 product was the secur-

ing, as an exclusive feature, that popur
lar writer of fiction, Peter B. Kyne.

As a box office magnet the name of
Kyne is second to none, and by the

terms of the agreement Fox gets ex-

clusive rights to produce for the

screen adaptations from Mr. Kyne's
numerous works during the period of
the contract. In addition to having
the privilege of drawing from this

vast source of potential screen mate-
rial, the contract contains the stipula-

tion, made at the author’s suggestion,

that he will cooperate in preparing
the screen treatment of each of his

stories to be picturized, cooperate in

the writing of the continuity and
titles, aid in the actual direction of
the filming, and cooperate and super-

vise the final cutting of the film.

For its 1925-26 program of releases

Fox will produce four Kyne stories,

and at present the author is at the

Fox West Coast studios making prep-

arations to get his first one under
way.

That Tom Mix and Buck Jones will

each get a portion of the Kyne
product is practically certain. Kyne
is a writer of red-blooded stories such

as these stars are in the habit of

portraying.

Whether or not Jones and Mix are

in when the Kyne melon is cut, sure-

fire entertainment is assured. Kyne’s

first consideration when writing is to

entertain. Talking of this he says:

“When a producer buys a story from
me he expects it to entertain audi-

ences. If I don’t do that I’m not an

honest business man. I would rather

destroy 25,000 words than fail to be

entertaining.”

Kyne first attracted national atten-

tion by his stories in which the now
celebrated Cappy Ricks was the out-

standing character.
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Right—Channing Pollock,
author of “The Fool.”

Below—0. Henry, author
of the famous stories bear-
ing his name.

^THE man who knew New York bet-

^ ter than New York knows itself,

who unearthed many literary gems
from the humor, pathos, love and
thrills of everyday life was O. Henry.
Each story, penned by a master hand,
was a flaivless jewel of ficti-on con-
taining scenes familiar to everyone no
matter ivhat his station in life.

In all O. Henry wrote about 300
of these stories. In a contract with
the publishers. Doubleday, Page &
Company, Fox has acquired the screen

rights to the entire output of the

writer for three years, with the choice

of producing as many as may be

selected.

Out of this wealth of material 12

have been picked for production for

the coming season. These cover every

element of fun and drama. Each
story is being made into a two reel

production. Although coming under
the category of short subjects, all will

be made on a pur with the big Fox
specials.

The whimsical mood of the writer

and his unrivalled ability to paint

living word-pictures will be carried

to the screen as faithfully as human
ingenuity can contrive.

For exhibitors the worth of this

series cannot be over-estimated. Wher-
ever the magic name of O. Henry is

heard the mind is hound to conjure

up a vision of unique entertainment.

The human interest element, so

eagerly sought by all motion picture

producers, is vividly brought out in

every one of the author’s stories.

No writer’s name has ever been
more widely advertised. The pub-

lishers of his books state that thou-

sands upon thousands of sets have
been sold and that there seems to be

ru> cessation in the demand for them.

In every public and private library

O. Henry is to be found.

Left—^Owen Davis, author
of “Lazybones.”

Below —- Mabel Herbert
Urner, author of “The Mar-
ried Life of Helen and
Warren.”

H. G. Wells

lems, and produces a story that teems
with action.

One of the greatest acquisitions for

the coming season is the novel, “Nos-
tromo,” by Joseph Conrad, which will

appear under the title of “The Silver

Treasure.” This is one of the greatest
stories ever written by this king of

romancers for elements of stirring ad-
venture. In it the author has introduced
a series of exciting incidents that

promise action from start to finish.

The box office value of names like

Wells and Conrad cannot be calculated.

Instantly known to millions of picture
patrons, the fact that the stories selected
are their best from the viewpoint of

entertainment value completes a product
of immense drawing power.

Another name that stands out promi-
nently in the big release schedule is that

of Peter B. Kyne, who needs no intro-

duction to picture audiences. In a unique
contract Mr. Kyne has agreed during its

period to give the company the exclusive
production rights to his works. At Mr.
Kyne’s own suggestion a stipulation in

the contract calls for the author’s co-
operation in the direction, scenario writ-

ing, and cutting of his pictures, thereby
assuring the screen production to be a

true conception of his work. For the
coming season four productions from his

pen will be made.

James Oliver Curwood, whose virile

stories are chock full of wonderful
screen material, contributes two of his

great Northwestern romances to the list.

They are “When Door Opened” and
“Back to God’s Country,” both contain-
ing a vast store of supreme entertain-
ment and thrilling adventure with mag-

{Continued on page 59 )

^FOR fifteen years Mabel Herbert
^ Urner’s magazine page series, “The
Married Life of Helen and Warren,”
has been the leader in America’s
journalistic field, and now for the first

time these characters will spring into

life upon the screen.

Under a contract with the author.
Fox will produce during 1925-1926

season eight of these stories in two
reel form, furnishing to the exhibitor
not only a distinct novelty, but one of
the most popular subjects that could
possibly be obtained.

Helen and Warren are proclaimed
the best known couple in fiction, and
the fact that Mrs. Urner has been
steadily writing for so many years

proves beyond all argument the popu-
larity of her stories.

This series is now appearing in

more than 500 magazine pages in

America as a regular feature. More
than 1.000 stories have been written

around the couple, but today the de-

mand for the series is greater than
ever before.

The popularity of the series, it is

claimed, lies in the fact that each
story deals tviih incidents in the life

of a couple who live the way of the

average American. Happenings in the

home, the shortcomings of Warren,

the complaints of Helen and the in-

numerable trials and tribulations that

constantly arise in every family are

exquisitely brought out.

IFhile Helen and Warren are purely

fictional characters, they have been so

humanly portrayed by their creator

that to their followers throughout the

country they are real persons.

In real life the writer is Mrs.

Luthrop Colgate Harper, wife of a

prominent bibliographer. In her

Grammercy Park home, in New York,

the author compiles her stories with

a care and preparation unique among
writers.
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New Scenarists

on Staff
Magazine writers, novelists and literary experts of the

first water are represented in the brilliant staff of scenarists

working on the big Fox specials for next season. As with all

other departments, the list shows a number of new names.
Frances Marion’s name looms at the head of the scenarists.

This extraordinary woman writer has been in the film industry
since 1914 and has prepared dozens of scripts for all the promi-
nent motion picture companies. For the coming season she has
to her credit “Lightnin’,” “Thank You,’’ “The First Year,” and
“Lazybones.”
Gerald C. Duffy, another of the most prominent on the Fox

staff, has been writing for the screen for 12 years. He is

credited with more than 200 published short stories. He was
a personal friend of O. Henry, and therefore will supervise the

preparation of continuities of the O. Henry stories. He also

will adapt “Thunder Mountain,” “Part-Time Wives,” “Mar-
riage,” and “Siberia.”

Edfrid Bingham was a veteran newspaper man when he
turned his writing endeavors to the screen. A graduate of Ohio
Westleyan university, he was 20 years a newspaper man in

Denver, New York and on the Paris branch of the Nevu York
Herald. His work in the new big specials will be seen in “Tbe
Wheel,” “The Dixie Merchant.”

{Continued on page 58 )
J. Clarkson Miller

Harry Chanlee Edfrid Bingham Gerald C. Duffy Charles Kenyon
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Richard Tucker and Edward Hern in the new William Fox
production, “As No Man Has Loved”

After the Indian attack. A scene from one of next season’s

big specials, “The Iron Horse”

Offers 26 Varieties Covering the World
TINDER a new directing head and with a greatly increased

staff, Fox Varieties comes to the exhibitor next season with
a series of 26 single reel subjects gathered from all corners of the

earth. These reels, Fox announces, will constitute the acme of

entertainment among short material, and will be of the same high
quality as the big features.

Already a number of the pictures for the coming season have
been gathered and edited. The rest are being made with a definite

purpose in view, a purpose to offer the widest possible variety of

material, with each reel packed full of interest and entertainment.

Cameramen are working in widely separated parts of the world
gathering the negatives. Others have been assigned for trips that

will carry them to still more unique places.

With the selection of its slogan, “The World We Live In,” for

Fox Varieties, a definite policy was decided upon. That policy

is set forth in the slogan. It is the plan of Mr. Fox to make
these pictures truly reflect the world in every varying phase and
every unique place. The pictures are designed with the idea of

world interest, pictures brought from foreign lands to interest

those who dwell in America, and also those who dwell in foreign

lands. Other pictures are gathered at home with the same unique
point of view and purpose.

Expeditions now under way have already carried Fox Varieties

cameramen far up the Nile. By airplane, across a desert to

famous old Mt. Sinai, The Mountain of the Law ! Through the

beautiful countries of the Mediterranean, whose charm is as old

as history, this expedition is making its photographic records.

Another expedition is in the Antipodes,

Other expeditions that have left, or will be started within a

few weeks, include two headed for the Arctic Circle, and one
bent on a mountain climbing adventure in one of the best known
and least photographed sections of the world.

The Varieties department, organized by Mr. Fox to carry out

his plans for these pictures, is being expanded and strengthened

to insure results that will please exhibitor and audience. Ray L.

Hall, formerly a newspaper man, and connected with the film

industry for many years as editor of news reels and other short

reel material, has been appointed production manager. Fred C.

Quimby, known throughout the industry for the record he has
made in handling short reel subjects, has been made sales man-
ager of Fox Varieties and Fox News, and will devote his entire

time to this branch of the work.

“Tj'OX NEWS, Mightiest of All!” This slogan, according to

Fox, was adopted when it became apparent that the semi-

weekly reel of current events issued by the company had attained

its present enviable position. Since the adoption of the slogan,

says the company, a record of achievement has been established

during the past two years.

Today Fox News literally covers the world. Its army of staff

and field cameramen, says the company, is the largest maintained

by any organization of its kind. Every event of news interest is

covered with the same precision and care that are observed by

the leading press associations and newspapers . Also, every cam-

eraman and every member of the editorial staff is constantly on

the lookout for the unique and unusual subject.

That Fox News covers the world is an established fact. With

cameramen in the British Isles, Continental Europe, the Far East,

Africa, Australia, South America, Mexico, the Philippines, Japan

and China and a corps of staff and field men located in every

important center in the United States, nothing of importance

escapes Fox News. Thousands of feet of negative film arrive at

the New York office every day. This negative is screened and

considered for its news and entertainment values by a thoroughly

trained staff of editors.

Heading this staff is Truman H. Talley, director-in-chief; Wil-

liam A. White, associate director; James E. Darst, associate ed-

itor; Harvey Smith, news editor, and Harry Lawrenson, foreign

editor. The editorial advisory board is composed of the following

persons, who have had long experience in newspaper work : Edwin

C. Hill, Gerald K. Rudulph, Elizabeth Pickett, Ray L .Hall,

Charles Sarver and John Weier.

Because of the rapid strides made by Fox News, Mr. Fox
decided to appoint Fred C. Quimby, one of the leading sales ex-

ecutives in the industry, to the position of sales manager of Fox
News and Fox Varieties. Mr. Quimby assumed his duties about

three months ago and ever since has been engaged in the devel-

opment of plans for the coming season.

William Fox, president of Fox Film Corporation, and Winfield

R. Sheehan, general manager, have issued explicit instructions to

Mr. Talley and Mr. Quimby to leave no stone unturned in their

respective and co-operative efforts to continue to produce the best

news reel in the industry and to see that it is presented in the

greatest number of theatres possible.
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OFFERINGS
for

1925-1926
^The Fox Publicity and adver-
^ tising department has provided
these descriptive paragraphs about
forthcoming specials to aid exhibitors

in preparing their advertising and
house organ copy. Fifty-seven spe-

cials in addition to the short subjects

will be offered by Fox this coming
season.

“The Iron Horse”
“The Iron Horse,” one of the outstanding

pictures of the year, is now ready for release
early next season direct to exhibitors after a
year’s run in New York. It will have an extraor-
dinarily elaborate publicity campaign behind it.

Already it is in its fourth month at Sid Grauman’s
Egyptian theatre, in Hollywood. Headed by
George O’Brien, the production carries with it a
supporting cast that includes a regiment of United
States troops and cavalry: 3,000 railway work-
men; 1,000 Chinese laborers; 800 Pawnee,
Cheyenne and Sioux Indians; 2,800 horses; 1,300
buffaloes, and 10,000 Texas steers. With George
O’Brien is dainty Madge Bellamy, J. Farrell Mac-
Donald, whose portrayal of ‘Corporal Casey’ has
placed him in the front ranks of screen comedians:
Fred Kohler, Gladys Hulette, Frances Teague,
Cyril Chadwick, Will Walling, Charles Edward
Bull, James Marcus, Stanhope Wheatcroft, Chief
Big Tree, Chief White Spear and others. John
Ford, the youthful director of “The Iron Horse,”
is another who has achieved rightful fame through
the success of the picture. “The Iron Horse”
was approximately three years in the making.
For months members of the cast lived on the
Nevada desert and in the Sierra range experienc-
ing hardships. It took a year of preparation be-
fore a single scene was taken. After the actual
filming of the production several months more
were spent in editing and titling. To attract the
attention of the public and heads of the nation’s
affairs to this tremendous undertaking, an
enormous publicity campaign was started. For
weeks an airplane flew over New York, spelling
in mile-high letters the name of the picture during
the day. At night the plane, with electrically
lighted letters of gigantic size, blazed forth “The
Iron Horse” over the heads of the “White Way”
millions.

“As No Man Has Loved”
“As No Man Has Loved,” the William Fox

epic production based on Edward Everett Hale’s
“The Man Without a Country,” is another of
the big specials to be released to exhibitors after
a successful run in New York. To safeguard
exhibitors against re-issues of old pictures bear-
ing the title of Dr. Hale’s story, the present title

was chosen. Dr. Hale’s story has been read by
more than 10,000,000 people throughout the world,
and has been proclaimed one of the nation’s
literary classics. It has been translated into all

tongues, and all races have been inspired by its

sentiments. To be certain that the picture would
reflect the power and glory of Dr. Hale’s classic,

six months of research work was spent upon it

before turning the script over for actual studio
work. This preparation meant the building of
replicas of river boats and warships of fifty years
ago besides arranging for a vast company of
actors and actresses. To make the picture Row-
land V. Lee was chosen and given carte blanche.
After a year’s continuous work, Mr. Lee de-

livered the finished production. The picture was
then given its premiere at the Central theatre
in New York and was attended by high offieials

in the army, navy and other branches of the
government, as well as church and legal luminaries.
A cast of exceptional merit includes: Edward
Hearn, who plays “Nolan,” the principal charac-
ter in the story, with Pauline Starke playing the
role of “Anne Bissell,” his sweetheart. Others
are Lucy Beaumont, Richard Tucker, William
Walling, George Billings, Wilfred Lucas and
Earle Metcalf.

“Havoc”
The international stage success, “Havoc,” has

been made into one of the most ambitious Fox
offerings. For months extensive preparations for
the filming of this play were carried on, even
to the extent of sending Edmund Goulding, the
scenarist, to England to confer with the author,
Henry Wall, and to visit the actual war scenes
upon which the play was based. Presented first

at the Sunday Night Repertoire theatre in Lon-
don, it made such a hit that it was removed to

the Haymarket, where it ran for almost a year.
Then it was brought to New York for an ex-

iContinued on page 56)

George O’Brien a,s lie appears in

“Havoc,” directed by Rowland V. Lee.

Harrison Ford and Margaret Livings-

ton in “The Wheel.” Victor Schert-

zinger director.

Billie Dove in a scene from “The
Fighting Heart.” John Ford directed
this.

Buck Jones in scene from “Durand
of the Bad Lands.” (Fox)

Edmund Lowe and Marjorie Daw in

“East Lynne,” which Emmett Flynn
directed.

Earle Foxe in “The Apache,” which
is one of the series of Van Bihher
stories.
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Margaret Livingston in a scene from “The Wheel.” Victor

L. Schertzinger was director of this 1925-26 special

J. Farrell MacDonald and Ethel Clayton in “Lightnin’,” the

screen version of the record breaking John Golden play

OFFERINGS FOR 1925-26—Continued from page 55
tended run. “Havoc” must not be considered in

the category of a war play. While a number of

the scenes are laid in the front line trenches,

the story in the main concerns a love vampire
who causes havoc in the hearts of brave men
whom she deceives to satisfy her selfish ambi-

tions.

The making of this great picture was entrusted

into the expert hands of Rowland V. Lee. An
unusually fine cast is headed by George O’Brien.

With him are Madge Bellamy, Walter McGrail,
Leslie Fenton, Harvey Clark, Eulalie Jensen,
David Butler and Wade Boteler. Mr. Lee served

in the world war. Entering the British army as

a private he was later made an officer and was
wounded and gassed at the front. Mr. Lee, there-

fore, is considered to be in a particularly advan-

tageous position to reproduce the thrilling battle

scenes as he, himself, saw them.

‘*The Fool”

Channing Pollock’s “The Fool" comes in screen

version to the exhibitor this coming season with

an elaborate campaign behind it. The play which
for two years blazed a trail of dramatic glory in

Xew York and throughout the country has been
transformed into a screen production of the high-

est class. It comes to exhibitors backed by a

successful New York run at the Central theatre.

In New York more than 400,000 persons saw the

play in a season’s run. Its popularity was no
sooner assured than William Fox began negotia-

tions for the screen rights and purchased them
over the heads of other producers. Heading the

cast is Edmund Lowe, the brilliant and rising

young screen star. Supporting him are Mary
Thurman, Paul Panzer, Riley Hatch, Brenda
Bond, George Lessey, Henry Sedley, Downing
Clark, Raymond Bloomer and others. Edmund
Goulding prepared the script. “The Fool” was di-

rected by Harry Millarde who has to his credit

the great productions of “Over the Hill,” and “If

Winter Comes.”

^'The Fighting Heart”

Here is one of the fastest-moving pictures ever
shown upon the screen. There is action from
start to finish, and so quickly do exciting incidents

follow that it is hard to believe its length is

seven reels. It concerns the deep love of a small-

town boy and girl; a town bully who is soundly
thrashed by the boy, and a subsequent meeting
of these rivals in the prize ring in New York.
From the country town the spectator is brought
into the whirl of big city night life, presented
in bewilderingly beautiful settings. The scenes

in the ring where the two battle for the cham-
pionship is the climax to the many thrills through-
out the picture. The picture is from Larry Evans’
novel, “Once to Every Man.” The screen version

is by Lillie Hayward. John Ford is the director.

The cast is headed by George O’Brien, who is

given full opportunity to display the marvelous
physique as well as his versatility as an actor.

Billie Dove is his charming foil. J. Farrell Mac-
Donald is funnier than ever, and Victor MacLag-
len vividly portrays the combination of town bully,

bootlegger, and prize fighter. To this sterling cast

are added James Marcus, Francis Powers, Harvey
Clark, Colin Chase, Bert Woodruff, Francis Ford.

Lynn Cowan, Diana Miller, Edward Piel, Ja k

Herrick and Hazel Howell.

“The Johnstown Flood”
Never in the history of America has there been

a greater catastrophe than “The Johnstown Flood,”

and the facts of this disaster are awe-inspiring.

For screen presentation, this human drama, it is

said, offers to the exhibitor a product of inestim-

able box office worth. Without deviation from tbe

facts, the story portrays love, thrills, sacrifice

and suffering. Even animals portray heroic roles
in the picture. The dynamiting of a terrific log
jam is one of the most stupendous scenes ever
put upon the screen. The story of the picture
reads like fiction, but every incident shown is

based on fact. The deluge sequence is taken from
the stories of eye-witnesses and has been dupli-
cated without regard to expense. Reginald Barker,
the directorial wizard of big productions, has in

hand the work on “The Johnstown Flood,” and
the leading members of the cast are Edmund
Lowe, Jacqueline Logan, Alma Rubens, and Paul
Panzer.

“Siberia”
The biggest melodramatic offering of the year

is claimed by Fox for its production “Siberia,”
based on the international play by Bartley Camp-
bell. With a tremendous cast and settings of stu-

pendous scope, the picture, it is predicted, will

amaze all who see it. The play was shown in

America and all over the world for more than
25 years. The orgies at the Winter Palace of the
Czar, the Russian spy system at work, the salt

mines of Siberia, mutiny of the political exiles,

and an intense story of love and sacrifice are
some of the thrills that fill every scene of the
production. This is another big special to be
produced by Director Victor Schertzinger from a

screen version by Edfried Bingham. The cast

will contain popular names.

“When the Door Opened”
“When the Door Opened,” James Oliver Cur-

wood’s dramatic story of the Northwest, is pre-

sented to the exhibitor by William Fox for next
season with the promise that it will be one of the

most stirring pictures imaginable. The company
will be taken by the director, Reginald Barker, to

the Saskatchewan and Manitoba provinces of

Canada in order that a true conception of the

backgrounds in the story will appear upon the
screen. Love and adventure form the theme of

the tale. The screen version was written by
Harry Chandlee.

“Thank You”
Laughter, romance, heart interest and dramatic

situations blended into a wonderful story go into

making “Thank You,” taken from the John
Golden stage success that ran a year in New York
and four years on tour. So clean and full of

human sympathy is this picture that, like the play,

it will appeal to persons in every walk of life.

Written for the stage by Winchell Smith and
Tom Cushing, it brought unstinted^ praise from
everybody who saw it, including ministers, legisla-

tors, business men and women. Laid in a rural

community, the story deals with a slip of a girl

who adroitly tames a townful of hypocrites. An
especial exhibitor appeal is contained in the fact

that an arrangement between William Fox and
John Golden, with the cooperation of Will H.
Hays, president of the Motion Picture Producers
and Distributors of America, Inc., calls for a part

of the proceeds from this picture to be turned
over to the pension fund for aged and infirm

ministers. Frances Marion has prepared the

screen version. Ford will direct.

“The Silver Treasure”

The announced policy of William Fox to base
his productions on stories by well known authors
or on stage plays of proved success brings to ex-

hibitors for the season of 1925-26 the great name
of Joseph Conrad, whose writings are unexcelled

in English literature. Under the title “The Sil-

ver Treasure,” Conrad’s great novel, “Nostromo,”
is being made for the screen under the direction

of Rowland V. Lee. A greater part of the story

has a tropical setting with all of its romance
and glamor. The struggle for wealth, in which a
man sacrifices his honor, and the story of a love
that cannot be quenched in spite of untold hard-
ships forms a tale to spellbind any audience. The
screen version was written by Lillie Hayward.

“The Dixie Merchant”
The charm and appeal of this picture, it is said,

lies in the fact that it presents a theme entirely
new to the screen. Its touching love story, it is

stated, is destined to move an audience to tears,
and yet there is throughout a vein of whimsical
humor that brings a smile for every heart throb.
The story starts in the land of Dixie, but through
a rapid sequence of events it is shifted to the
whirl of New York. The picture is based on a
new novel, “The Chicken Wagon Family” by
Harry Benefield, with the screen version by Ed-
frid Bingham. The direction is by Victor Schert-
zinger. A notable cast is headed by Madge Bellamy
and Jay Hunt.

“Kentucky Pride”
In “Kentucky Pride” the race horse is shown

in all of its beauty, its almost human intelligence
and devotion. In company with an exciting story
of love, the lure of the race track, and dramatic
situations throughout, the life of the race horse
from birth to old age is portrayed. It is easily
another great triumph for John Ford, the director
of big specials. Henry Walthall is at his best
in the leading role, and is ably supported by J.
Farrell MacDonald, Gertrude Astor, Malcolm
Waite, Belle Stoddard, Winston Miller and
Peaches Jackson.

“Thp Rime of the Ancient Mariner”
A special production unique in film annals will

be “The Rime of the Ancient Mariner,” based
on the poetic masterpiece of Samuel Taylor
Coleridge. The fantastic, colorful and exciting
material contained in this great poem was recog-
nized by Mr. Fox as being peculiarly adaptable
to the screen. In this dream of a skeleton ship
with symoblic Death gambling with Life-in-Death
for the Mariner’s life, there runs a heart-stirring
story of human kindness to man, bird and beast.
The screen version was written by Robert Lord.

“Marriage”
The name of H. G. Wells will appear on the

screen for the first time when William Fox pre-
sents the noted writer’s story, “Marriage.” Mr.
Wells up to this time has steadfastljr refused to
allow any of his writings to be picturized. Wells
was one of the first modern critics of the marriage
institution. This particular novel, “Marriage,”
started much of the present day discussion of the
various phases of matrimony. The author, also,

has been fearless in attacking social problems,
and in “Marriage” he has created a hero who is

described as one of the most remarkable char-
acters in all fiction. The picture will be directed
by Roy Neil. •

“East Lynne”
Acknowledged for 50 years to contain one of the

most absorbing love stories ever written, “East
Lynne” comes to the exhibitor next season with
a cast and production of which Fox is justly

proud. Since the novel was first written by Mrs.
Henry Wood, millions of copies have been sold

throughout the world. The play ran for an un-
told number of year.s, and always brought crowded
houses when Mr. Fox resolved to produce “East
Lynne” on a scale never before attempted he
placed Emmett Flynn, the director of a host of

specials, at the head of the production with a

free hand to bring forth all that the story calls

for. I.enore J. Coffee wrote the screen version.
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Harvey Clark, George O’Brien and Walter McGrail in one of the war sequences of
“Havoc,” which William Fox considers one of his biggest specials for 1925-26.
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Mr. Coffee prepared a script that called for a pro-
duction of superlative worth and grandeur. The
cast includes Alma Rubens, Edmund Lowe, Lou
Tellegen, Marjorie Daw, Frank Keenan, Lydia
Knott, Paul Panzer, Leslie Fenton, Martha Mat-
tox, Belle Bennett and Harry Seymour.

“Thunder Mountain”
Based on the John Golden success, “Howdy

Folks,’’ the screen production “Thunder Moun-
tain,’’ the Fox company confidentially believes,
will receive a big welcome from exhibitors. The
fame of the play in New York, Boston, Chicago,
and on tour is a tremendous asset in itself. Chief-
ly it concerns the dramatic struggle of a mountain
preacher to save the soul of a girl against her
will. To accomplish this, the minister does not
hesitate at the proper time to use his fists. As is

generally the case, however, the clergyman’s en-
deavors are misconstrued, and he is narrowly
saved from death in a way that will amaze screen
audiences. The play was written by Pearl Frank-
lin, and prepared for the screen by Gerald C.
Duffy. Victor Schertzinger, the veteran producer
of pictures of magnitude, is the director.

“Lightnin’
”

Heading the John Golden Unit of Clean Ameri-
can Productions for the season of 1925-1926 is

“Lightnin’,’’ which carries with it the slogan “The
Play That Broke the World’s Record!” HerS is

one of the biggest offerings in the history of Fox
Film Corporation. In the face of scores of bids
by other producers for the screen rights to

“Lightnin’,” William Fox succeeded in securing
a contract whereby this and other great plays are
to be transferred to the screen. The success of
this play in New York has no parallel in dra-
matic history. Its three years’ run on Broad-
way netted it 1,291 performances, almost doubling
the previous record which had stood for twenty-
five years. This was a run of 658 performances
by “A Trip to Chinatown.” In Chicago
“Lightnin’ ” ran for two years, and in Boston one
year. One of the most difficult problems ever
faced by Mr. Fox was the choosing of an actor
for the part of Lightnin’ Bill Jones, the role that
immortalized the name of Frank Bacon. After
looking over a field of hundreds of applicants the
coveted part was awarded to Jay Hunt, a veteran
actor of stage and screen. The remainder of the
cast includes beautiful Madge Bellamy, who has
the part of Milly, and J. FarrMl MacDonald, who
is “The Judge.” Ethel Clayton is Margaret, and
there are also included Otis Harlan, Edythe Chap-
man, James Marcus, Wallace McDonald, Richard
Travers and Brandon Hurst. The scenario was
written by Frances Marion from the play by
Frank Bacon and Winchell Smith. The picture
was directed by John Ford.

“3 Bad Men”
With one of the most distinguished casts ever

assembled in a screen production, “3 Bad Men”
is destined to take its place in the front ranks
of the big Fox specials for future release. Writ-
ten by Charles Kenyon, author of “The Iron
Horse,” it deals with the struggle for conquest,
love and treasures of Central America. It is es-

sentially an action picture. The cast includes
George O’Brien, Madge Bellamy, Alma Rubens,
Edmund Lowe, Charles Buck Jones, Jacqueline
Logan, Paul Panzer, J. Farrell MacDonald and
Judy King. Rowland V. Lee will produce “3

Bad Men.”
“The First Year”

Hailed as one of the greatest comedy dramas
of married life, “The First Year,” one of the
John Golden Unit, comes to the exhibitor in

screen form with a record of two solid years of

stage performances in New York. The story holds
an appeal for every married couple, young or old,

and is of especial interest to those contemplating
marriage. The opportunities offered to the ex-
hibitor for exploitation are legion. The story
concerns the first year of married life of a young
couple. Their trials and tribulations introduce
humor, pathos and at times border on tragedy.
Frances Marion wrote the screen script from the
play story by Frank Craven. The direction is in

the capable hands of Frank Borzage.

“7th Heaven”
“Seventh Heaven” is another of the John

Golden stage successes. In addition to playing
nearly 1,000 performances in New York, numer-
ous companies on tour filled theatres all over
America. The play was written by Austin Strong
after he spent six months in the Paris slums in
the haunts of the Apaches, thereby obtaining at

first hand a true knowledge of life and habits in
the sewer dens of the French capital. Some of
the original taxicabs used by the French to carry
soldiers to the battle of the Marne were brought
to America to be used in the picture. The screen
version has been written by Frances Marion, and
Emmett Flynn will direct.

“Lazybones”
“Lazybones” comes to the exhibitor fresh from

its stage success in New York. This great play
by Owen Davis, produced by Sam H. Harris, was
one of last season’s hits. It contains a love story
of compelling power written around characters
that capture the hearts of all who see them. The
chief character of the picture is a unique combina-
tion of idler and philanthropist. His greatest
enemy is .himself, and his intense love for man-
kind leads him to commit sacrifices that bring
him heaps of trouble. In a dramatic climax all

is righted. Frank Borzage has been given the di-
rection. Frances Marion wrote the screen version.

“The Wheel”
Another pretentious offering from the John

Golden Unit is “The Wheel,” a vividly human
story of temptation and high pressure life writ-

ten for the stage by Winchell Smith. In the
story, a girl struggles to save the man she loves

from his ruinous mode of living. “The Wheel”
relies at all times upon an atmosphere of high
society, culture, and magnificence. The master
mind of Victor Schertzinger, the noted director-,

is at the head of the production. A cast of
supreme excellence is headed by Harrison Ford.
With Mr. Ford are Claire Adams and Mahlon
Hamilton. Others in the cast are David Torrence,
Margaret Livingston, Clara Horton, and Georgie
Harris. The lavish scale on which the picture is

being produced calls for hundreds of extras.

“Part-Time Wives”

The increasing demand for pictures depicting
the lives and diversions of society is fully met in
“Part-Time Wives,” an elaborately conceived pro-
duction based on the Good Housekeeping Magazine
story by Bessie Beatty. From a screen version
by jGerald C. Duffy, Emmett Flynn is producing

able store of energy, he has culminated
as the head of a mammoth organization
that bows its head to none in the vast
industry that it represents.

Although occurring at a time when
his business needed all the concentra-
tion he could possibly give it, Mr. Fox
did not hesitate when the call came to

give every effort to the call of patriot-

ism in behalf of America during the

great war. After receiving repeated gov-
ernmental appreciation, he, in 1918, was
in charge of the entire section of the final

Liberty Loan drive representing the

ranged in his honor at the Hotel Astor.

Here again Tony shared the high honors
witht him, the horse being presented “in

person” before the dining and speaking

began, much to the huge enjoyment of the

hundreds of guests.

Will Rogers, friend of the cowboy star,

was toastmaster, chief speaker and all-

around entertainer. Rogers told some im-

mensely interesting anecdotes of his early

a picture that contains vividly all the glamour of
wealth. The theme deals with Iiusbands and wives
who, after the waning of the honeymoon, set
their paths apart in the giddy whirl of social di-

yertisements. The consequent temptations that fall

in the path of both sexes, ennuied to desperation
in their frantic hunt for “something new,” are
strikingly brought up to a dramatic climax. One
of the principal scenes is shown on board a big
trans-Atlantic liner.

“The Trouble Hunter”

Presenting all the beauty, lure and fascination
of the South Seas, “The Trouble Hunter” was
selected by Mr. Fox as an ideal story for the
screen. Set in a tropical atmosphere of mystery,
it involves a hunt for buried treasure, a beautiful

girl cast away on an uncharted island, Chinese
pirates, ruthless fortune-mad traders, and a real,

dashing Yankee hero. The screen version was
written by J. Clarkson Miller from the novel
“Pearls of Desire” by Austin J. Small. John
Griffith Wray is the director, and the cast in-

cludes Edmund Lowe, Alma Rubens, Jacqueline
Logan, Paul Panzer and Judy King.

motion picture interests of New York.

When it was all over, the results showed
that he and Mr. Sheehan, as his chief

aide, he scored 100 per cent.

A captain of industry with no project

too colossal for him to tackle, Mr. Fox
is withal a man of simple tastes and
intense love of home and family. One
of his greatest recent joys was contained

in the news flashed to him while at the

West Coast that he had become a grand-

father twice over with the birth of

bouncing baby boys to each of his cher-

ished daughters.

experiences with Mix. IMuch to the pleas-

ure of all, Tom himself made a speech, a

gem, both in humor and seriousness.

A few hours after the conclusion of this

bon voyage affair. Mix, with his wife, his

daughter, Thomasina, his wife’s mother,

Mrs. Ford, and Tony, together with about

a dozen others composing his party, were

aboard the Aquitania steaming down New
York Harbor to the high seas.

AIS IMPORTANT MILE POST -Continued from page 43.

EUROPE’S BIGGEST EVENT—Continued from page 46.
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J. Farrell MacDonald in one of the lighter moments of “Kentucky Pride,” an interest-

ing picture of the Blue Grass country

OFFERS 35 SPECIALS—Continued from page 45

Wray, who will direct “The Trouble

Hunter”
;

Lynn Reynolds and J. G.

Blystone, who will be responsible for the

Tom Mix starring pictures; W. S. Van
Dyke, who will have the major portion of

the Buck Jones vehicles, and George Mar-
shall, who will continue to make the Van
Bibber stories.

The company this year has a strong

assemblage of players gathered under its

banner. Chief among these is George
O’Brien, whose sterling performances in

“The Man Who Came Back,” “The Rough-
neck,” “The Dancers” and other Fox pro-

ductions released this season, and “The
Iron Horse” have assured him the affec-

tion of all picture followers.

Then there are Madge Bellamy, Alma
Rubens, Jacqueline Logan, Judy King, Jay
Hunt, Shirley Mason, Edmund Lowe, Paul

Panzer, J. Farrell MacDonald, Diana Mil-

ler, Ethel Clayton, Charles Edward Bull,

Will Walling, Fred Kohler, Cyril Chad-
wick, Gladys Hulette, James Marcus, Fran-
cis Powers, James Welch, Colin Chase,

John Padjan, Jack Ganzhorn, Frances
Teague, Edward Piel, Brenda Bond, Mary
Thurman, Edward Hearn, Pauline Starke,

Lucy Beaumont, Harvey Clark, Henry
Walthall, Gertrude Astor, Alice Calhoun,
Robert Cain, Freeman Wood, George Ber-

rell, Virginia Madison, Billie Dove, Francis

Ford, Jack Herrick, Victor MacLaglen,
Wallace MacDonald, Richard Travers, Otis

Harlan, Walter McGrail, Marian Nixon,
Fred De Silva, Harrison Ford, Claire

Adams, Lou Tellegen, Frank Keenan, Mar-
jorie Daw, Leslie Fenton, Lydia Knott and
Richard Headrick.
Writing the scenarios for Fox is another

group of experts in their line headed by

Frances Marion, J. Clarkson Miller and

Gerald C. Duffy.

UNDER FOX BANNER—Continued from page 48

Petite Shirley Mason, who like Lowe is

again making her bow in special produc-
tions after a few years as a star in pro-
gram pictures, is waiting for the announce-
ment of her first leading role.

Jay Hunt has the job of bringing to the
screen the role of Lightnin’ Bill Jones, in

the screen version of “Lightnin.’” Next
he will be featured in “The Dixie Mer-
chant.”

J. Farrell MacDonald, who captured New
York as the result of his funny interpre-

tation of Corporal Casey in “The Iron
Horse,” will be seen in “The Fighting
Heart,” “Lightnin’ ” and “Kentucky Pride.”
Margaret Livingston will have important

roles in “The Wheel” and other produc-
tions.

For other leading roles, heavy and char-
acter parts Fox has aligned a group of
sterling actors including Paul Panzer, Ethel
Clayton, Charles Edward Bull, Will Wall-
ing, Fred Kohler, Cyril Chadwick, Gladys
Hullette, James Marcus, Francis Powers,
James Welch, Colin Chase, John Padjan,

Jack Ganzhorn, Frances Teague, Edward
Piel, Brenda Bond, Mary Thurman, Ed-
ward Herman, Lucy Beaumont, Harvey
Clark, Henry Walthall, Gertrude Astor,

Alice Calhoun, Robert Cain, Freeman
Wood, George Berrell, Virginia Madison,
Francis Ford, Jack Herrick, Victor Mac-
Laglen, Wallace MacDonald, Richard
Travers, Otis Harlan, Walter McGrail,
Marian Nixon, Fred De Silva, Harrison
Ford, Claire Adams, Lou Tellegen, Frank
Keenan, Marjorie Daw, Leslie Fenton,
Lydia Knott and Richard Headrick.

“Kentucky Pride,” racing drama, just

has been completed at the Fox Film Cor-
poration’s West Coast studios, bringing to-

gether again Director John Ford and J.

Farrell MacDonald, the actor. Shirley

Mason takes a dual role in “Scandal
Proof,” which is the final picture of the

dainty star this season.

FOX SCENARISTS
{Continued from page S3)

Charles Kenyon, who wrote “The Iron Horse,”
will contribute his brilliant endeavors to “The
Johnstown Flood” and “3 Bad Men.” Formerly
a newspaper man, he graduated into a short story
writer of great prominence. Finally he joined
the scenario writing field, where he has built up
an enviable name for himself.

J. Clarkson Miller, who is responsible for the
screen versions of “The Trouble Hunter” and
“The Best Bad Man,” can point with pardonable
pride to a brilliant record in the literary world.
Born in Des Moines, he is a graduate of the
University of Iowa. He started his literary
career as a newspaper writer in his home town,
Chicago and Los Angeles. Then he turned to
short story and verse writing.

It was through the advice of her sister, Seena
Owen, the screen star, that Lillie Hayward en-
tered the ranks of scenario writers. This was
about six years ago, and up to that time Miss
Hayward had studied to be a professional musi-
cian. Her sister’s advice, however, proved to be
very good, for Miss Hayward. For the future
Fox specials she is writing the screen versions
of “The Silver Treasure,” and “The Fighting
Heart.”

Robert Lord, a newcomer in the Fox ranks,
can point to a decidedly diversified career. Edu-
cated at Harvard, he went immediately to the
stage. Tiring of the stage, he became dramatic
and critic on the Boston Telegram, and took to
play and short story writing. He will arrange
continuities for several of the important releases.

Harry Chandlee, who started his career as
special writer for the Washington Star and the
Washington Times, is also a well known short
story writer. He has been writing for the screen
since 1914, when he started in the scenario
division of the old Lubin concern. His first work
for Fox will be seen in “When the Door Opened.”

Other writers of note on the Fox scenario
staff are C. Graham Baker, C. Wyndham Gittens
and Lenore J. Coffee.

The scenario staff in the East is presided over
by Hamilton Thompson, and Hettie Gray Baker
has charge of editing the films.

PROGRAM SKETCHES
{Continued from page 49)

wielding the megaphone for such stars as John
Bunny, Flora Finch and Lillian Walker. In ad-
dition to “Lightnin’ ” Mr. Hunt will be starred
in another Fox special to be released next season,
namely, “The Dixie Merchant.”

JACQUELINE LOGAN is one of the most
recent of the stars to sign with William Fox.
Bom in San Antonio, Tex., she has had a varied
career on the stage and in filmdom. Success came
to her with her first stage attempt, that of

understudying Margot Kelly in a revival of
“Floradora.” Her unusual beauty and grace led

her naturally to the screen. “The Johnstown
Flood” and “The Trouble Hunter” will be her
first vehicles for Fox in 1925-1926.

JUDY KING, the latest budding actress to

sign with Fox. Born in Brooklyn, Miss King
started her theatrical career as a dancer in vaude-
ville. But after a stop at Los Angeles she de-

cided that thei screen offered a better future. She
played opposite Harold Lloyd in two of his suc-
cesses and also was a featured player in a number
of Fox comedies. When given a chance to play
“She Wolves,” released by Fox this season, she
made such a hit that it was decided to keep her
in these parts.

DIANA MILLER. Approximately one ye^
ago Diana Miller, then an extra girl, was cast in

her first part in motion pictures. Auburn haired,
with a natural charm, she fitted admirably into

the leading role of adventuress in “Flames of

Desire.” Since then she has been cast in fea-

tured heavy roles in a number of Fox produc-
tions. Chief among these was "The Hunted
Woman.” For the coming season she has been
selected to portray the insidious aid-in-chief to
numerous villains in Fox productions. There will

be one exception however, in “The Fighting
Heart,” Diana will be seen as a “baby vamp.”

EARLE FOXE, star of the Van Bibber com-
edies, was born in Oxford, O., and educated at

Ohio State university. His stage career has been
long and varied, beginning with stock in Chicago.
Earle’s first pronounced success in films was in

“The Last Man on Earth,” in which he played
the title role. His characterization in this was
so droll and whimsical that Fox officials decided
to ^ve him the leading role in the Van Bibber
stories. So successful was he in the interpreta-

tion in this character that before the season was
over he had attained stardom. He will appear in

eight Van Bibber stories this season.

MARGARET LIVINGSTON, who is one of

the latest acquisitions to the roster of Fox lead-
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Mary Thurman, Anne Dale and Edmund Lowe during a dramatic moment in

“The Fool,” a charming Pollock play adapted to the screen hy William Fox.
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ing women, has risen to the front ranks of lead-

ing character women in the last year by the dis-

tinctive excellence of her work. Her emergence
into stardom is freely predicted at the Fox West
Coast studio as the result of her work in “Havoc”
and “The Wheel." Miss Livingston was bom in

Salt Lake City, Utah, and has been in motion
pictures playing leads and heavy parts for five

years. Among the productions in which she ap-

peared are “Lying Lips,” “Robinson Crusoe,”
“Social Buccaneer,” “Leather Pushers,” “Water,
Water Everywhere,” “House of a Thousand
Candles,” “Colorado Pluck,” and “Divorce.”

PAULINE STARKE, who plays the leading
role in “As No Man Has Loved,” is one of the
products of which the state of Missouri, and the

city of Joplin in particular, is mighty proud.
Starting her motion picture career with D. W.
Griffith Miss Starke was given one of her biggest
opportunities by Emmett Flynn in “The Con-
necticut Yankee.” She was an immediate suc-

cess. This season she appeared in two Fox suc-

cesses, “Hearts of Oak,” and “Dante’s Inferno.”

BILLIE DOVE, who will be seen in Fox pic-

tures the coming season, is one of the most
beautiful actresses on the screen. She is a native

of New York and was educated in private schools
there. As a child she was eagerly sought as a

model by noted', artists. It was a magazine pic-

ture that attracted the attention of stage producers,
and soon she was before the footlights. In the

Follies she brought wide attention because of her
beauty, and it was not long afterwards that she
entered pictures. After joining the Fox forces

she has appeared in “The Roughneck,” “The
Madness of Youth” and others. Next season she
will be seen opposite George O’Brien in “The
Fighting Heart.”

FLORENCE GILBERT will again be seen
next season in the much coveted role of Sylvia

in the Van Bibber series. To fill this part the

actress must be an all-around athlete.^ So far

Miss Gilbert has been called upon to drive a car,

fly an airplane, play tennis and golf. This means
that Miss Gilbert is a thoroughly vigorous Amer-
ican type of girl. Miss Gilbert was born in

Chicago in 1904, and' posed for artists when a
baby of 2. At 10 she won a beauty contest as

the most perfect child in Chicago. Miss Gilbert

has filled a variety of roles, even to doubling for

Mary Pickford. Before coming to_ the Fox fold

she was leading woman in the Christie comedies.

AUTHORS
(Continued from page 52)

nificent backgrounds of forests and
mountains.

Four gripping outdoor stories by Jack-
son Gregory are listed in the schedule.
The first, “The Everlasting Whisper,”
has been completed with Tom Mix in the
leading role, and gives the Western star

full opportunity to display his prowess.

Other pictures of magnitude based on
the works of distinguished writers in-

clude “Pearls of Desire,” an exciting

South Sea treasure story by Austin J.

Small, to be released under the title,

“The Trouble Hunter;” “The Desert’s
Price,” by William MacLeod Raine,
chosen especially as a Tom Mix vehicle:
and “Part-Time Wives,” by Bessie
Beatty.

On a par with the book material gar-
nered for the company’s schedule are the
stage plays that represent the works of
playwrights of the highest calibre. These
include dramas, comedies and melo-
dramas, each carefully picked for points
of exhibitor and audience appeal.

The John Golden Unit of Clean Amer-
ican Plays includes “Lightnin’,” one of
the biggest Fox offerings of the year,
from the record-breaking play by Frank
Bacon and Winchell Smith; “The
Wheel,” also by Winchell Smith;
“Thunder Mountain,” based on “Howdy
Folks’’ by Pearl Franklin; “Thank You,”
by Winchell Smith and Tom Cushing;
“The First Year,” by Frank Craven, and
“7th Heaven” by Austin Strong.

Owen Davis is represented by a spe-
cial picture production of his great play
“Lazybones.” Other novels and plays
brought to the screen will be Dorothy
Yost’s thrilling racing story, “Kentucky
Pride;” Bartley Campbell’s stupendous

melodrama “Siberia,” and Airs. Henry
Wood’s world-known play and novel “East

Lynne.”

Channing Pollock’s monumental suc-

cess, “The Fool,” comes for the season
of 1925-1926 direct to exhibitors from
its New York run in company with
“As No Man Has Loved,” based on
Edward Everett Hale’s epic story, “The
Man Without a Country,” and “The
Iron Horse,” the colossus of them all.

Big names are also noted as authors
of stories on which series of two reelers

are based. Richard Harding Davis’ de-
lightful Van Bibber adventures will be
released in a series of eight. There will

be eight two reel dramas and comedies
by O. Henry, and a real novelty in a

series of eight two reel subjects by
Mabel Herbert Urner based on her re-

nowned newspaper stories, “The Mar-
ried Life of Helen and Warren.”

Marjorie Daw and Frank Keenan in

the screen version of the famous play,

“East Lynne.”

FEATURE LENGTHS
(Continued from page 45)

tion in its original Broadway run length

is not always suited to the needs of the-

atres throughout the country, with their

individual limits of presentation. Accord-

ingly, all the Fox specials will be cut to

the length favored by the majority of

showmen.
With this practical help, every theatre

will be able to give five shows daily, in-

cluding their daily divertissments. It will

be possible to use a news reel and a com-
edy or an educational reel with each of

the big specials and still keep the entire

show within a practical running time.

SHORT SUBJECTS
(Continued from page 46)

Staff of directors with expert knowledge
of the tricks that amaze audiences are

shooting on the comedy lot.

For that gap in the program that ex-

hibitors are always hard pressed to fill so

as to keep the afternoon or evening show-

ing up to a standard of quality and en-

tertainment, Fox had for the coming sea-

son arranged the release of 26 Fox Vari-

ties in single reels. Fox Varieties come
to the exhibitor full of delightful surprises.

Every nook and corner of the world is

being delved into to bring forth the strange,

the unusual, and the unique characters

and places that the civilized world hears

about.

Fox News, which, it is claimed, is now
at the top of its class, will continue to be

released twice a week, or 104 issues for

the year. This news reel is now firmly

intrenched behind its record of successful

years and needs no introduction to the

exhibitor. It now numbers 2,000 camera-

men in all parts of the world.

Emil Jennings Fears Voyage
HOLLYWOOD—“Mother, may I see Emil Jen-

nings?” “No, my darling daughter. Hollywood’s
calling the German actor, but he's too afraid

of the water.” No, Marjorie Daw didn’t com-
pose that “dumbbell pome,” but she did say on
her return from abroad that the Berlin screen
star has turned down seyeral offers because he
has a premonition he would be drowned in the
Atlantic.
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“SMOULDERING FIRES,” Universal feature, was prologued as above by Francis A. Mangan, director of

presentation for the Capitol theatre, Chicago. Scenes 1 and 2 are shown below, left and right; scene 3, above.

The Capitol, operated by the National Theatres Corp., is located about 1 1 miles from the heart of the down-

town district in a thriving neighborhood thriving zis it never thrived before since the Capitol opening.
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riHE THEATRE
j^^Aj^tpartment ofPractical Showmanship

THEATREGOER SERIES BEGINS

Ads by H. E. Jameyson and
Perry Spencer, Wichita and
Atlanta, for ^^Taka^Chance
Weeks'* at those playhouses.
Illustrating a story of exhib-
itor co-operation published

herewith.

HOWARD

To Report Chicago
Shows to Showmen

Begfinning this week, this department will report out-

standing Chicago shows as a weekly service feature.

The series begins upon the second page following.

Chicago is the theatre capital of the world and there no longer
seems to be good reason for modesty on the point. Film people and
mere folks from New York, Los Angeles and the remaining me-
tropoli look once at Chicago’s lineup of front rank playhouses and
throw away their muskets. Occasionally a visitor matches a single

remote favorite against a Chicago theatre, but Chicago has so many
of them that it speedily becomes a plain case of take-the-marbles.

Exhibitors planning new theatres come to Chicago to get ideas

and get them. Exhibitors far and near send their executives here
to see how Chicago shows are run and bid them do likewise. “As
Chicago goes, so goes the country.”
For these reasons (and because so many of you have requested

it) this new sendee is inaugurated.

Jameyson to Spencer
Great Double Play

Penry Spencer’s account of “Taka-Chance Week” at the

Howard theatre, Atlanta, appears on the following page,
with illustrations on this and another.

Last July H. E. Jameyson wrote for this department the story of

the original “Taka-Chance Week,” which broke the record of the

Miller theatre, Wichita. Last week Perry Spencer, campaigning
the Howard’s “Taka-Chance Week,” practically duplicated the

Jameyson ads reproduced in the July 26, 1924, issue of this paper.

You know Jameyson; and you know Spencer; both top-rung
showmen batting .400 and playing in every game. You know that

men who hit that way field their positions and pass up none of the

chances. Maybe you didn’t know that they work together this way,
in which case that’s your hard luck.

As mentioned last week, this “Taka-Chance Week” thing is the

big idea right now. Conveyed to the trade by Mr. Jameyson exclu-

sively via these pages, we get more than the customary thrill out
of its present nation-wide adoption.
Next week we’ll tell you all about the Chicago theatre’s “Taka-

Chance Week,” the campaign for which has Chicagoans guessing
and talking their heads off as this is written.

Creamer Gives

Poster Views
John W. Creamer, W. P. Cuff Enterprises, Chillicothe,

Mo., writes:

“In regard to your question and that of Mr. Euler, South Eng-
lish, la., in your April 25 issue, about a poster exchange, I am like

you in that I believe a poster exchange would not be practical; but
that the best way is for artists to send in to you the photos of their

work. When they are reproduced, thousands will benefit by them,
whereas if posters are only exchanged it will not be much of a

help.”

Which reply is forwarded herewith to Messrs. Euler, Betters-
worth, Shimon and others interested. Whatever action is decided
upon by you folks will be satisfactory.

* * *

“Theatregoer,” probably the greatest catch-as-catch-can theatre

expert in the Western Hemisphere, has been signed to write exclu-
sively for this department the weekly Chicago theatre goings-on
announced above. His first marvelous contribution appears upon
the page mentioned. —BILL WEAVER.

Extra!—
Rartt'i Soflc HR

HELD OVER-
—Uy Popular Dernand!

'‘TAKA CHAHCE’' STAGE FEATURE

MILLER
Ads by H. E. Jameyson and
Perry Spencer, Wichita and
Atlanta, for *^aka-Chance
Weeks'* at those playhouses,
illustrating a story of absorb-
ing interest to co-operating

showmen.

Howard
lADIE-E-ES AND GENTS
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YOU-
BEGINNING SATURDAY

GLORIA

SWANSON
IN

“MADAME SANS GENE”
(Madame Devil May-CaT«)

NOTEi:— "Madame Sa«a Gene waa pioduced enticely i

France and With the co-operation ol the Fine Artt Ministty c

the French govarrmentl

"MADAME SANS GENE”
Unlolda. againai a baeksiound of the romantic

Pan* of Napoleon'i day. the tale of a young French

laui^rcM who by "her wit and beauty riaea apeclaeularly

to become a power behind the throne

COMING SOON WATCH FO^ DATES

BUSTER KEATON in ‘SEVEN CHANCES''

CORINNE GRIFFITH

•DECLASSE”

-HIS SUPREME MOMENT’

— r^th ~
RONALD COLMAN — BLANCHE SWEET

Four-page folder used by Cliff Lewis, Strand theatre, Syracuse, N. Y., in radio advertisement of “Madame Sans Gene,’
Paramount. The pages run in the order shown above.

What Showmen
Are Doing to

Get Business

A phototype survey of current
exhibitor business effort, with
pictures upon the accompany-
ing pages.

Perry Spencer’s Own Story of

Atlanta’s “Taka Chance” Week
“Taka Chance Week” proved to ex-

ecutives of the Howard theatre, Atlanta,
Ga., that its patrons were good sportsmen
and placed reliance upon the theatre
management. In fact the report states
that the investment for unusual displays
paid high dividends. A letter has been
received from Perry Spencer as follows;

I am enclosing data on “Taka Chance
Week.” It was the first time this had been
tried in the South, so Howard Price Kings-
more and myself with the help of Alex
Keese, the musical director, decided to put
it over big.

You will note the style of ads used. Every
unit was a secret. In fact, it was a test
to see what confidence patrons had in the
Howard.

It went over good although business was
nothing to howl about. It was at least
average business. Special 24 sheets with a
large cop drawing your attention to “Stop
and Taka Chance”. All newspaper stills

showing the stars in the cast had masks
placed over their eyes to give that mys-
terious appeal. The front as the enclosed
photographs will show carried “Taka
Chance.” Special tack cards and heralds
were used.

Now, for the program a special overture
was selected by Keese who played a violin

solo during the overture, followed one of
his Klassical Jazz Numbers. The regular
news reel, then a Lige Conley comedy
with Estelle Bradley, a local screen star,

who won the Atlanta beauty contest last

year. Then came Piatov and Natalie, inter-

national dancers in full stage setting, fol-

lowed by Eddie Black, a tenor singer. Then
an Easter presentation with a full stage set-

ting representing Easter eggs. Two bunnies
driven by a chick came out and the chick

gave a solo dance. The feature was Para-

mount’s “The Goose Hangs High.” The
audience liked the offering.

I would not suggest “Taka Chance "Week”
for all houses of the type of the Howard

but it is a good bet for smaller houses.

It is according to the town one happens to

be in, but it does give one an idea as to

how the house stands with the community.

Lewis Puts Radio Innovation

Into “Madame Sans Gene” Ads
•Cliff Lewis, of the Strand theare, Syra-

cuse, N. Y., who has recently been hailed

an expert in theatre advertising, has dis-

tributed a four page pamphlet on which
a novel radio idea has been used with ex-
cellent results. The innovation is based
upon the theory that curiosity will prompt
the reader to turn from the first page
to the second.

His letter reads; Hey there! Youse Chi-

cago fellows! How do you like this novelty

herald which your ’li’l pel’, Cliff, used for

“Madame Sans Gene”? The Strand theatre

is very popular with the radio fans of

Syracuse and vicinity, so this is quite

timely, and it created no end of comment.
The other part of the letter is more ads,

Thanks for those bouquets you have been
throwing at me. The ad on “Madame Sans

Gene” is only a follow up notice. The
opening ads were nothing novel.

Very sincerely,

CLIFF LEWIS.

^Exhibitress’ Uses Herald Plan

in Exploiting ^Broken Laws’
An idea introduced some time ago by

the Herald was selected by Miss Anna
Bell Ward, managing director of the Phoe-
nix Amusement company, Lexington, Ky.,

to advertise “Broken Laws.” She made
several attractive improvements which re-

sulted in a remarkable display. Her letter

follows

:

Herein you will find several ads, late from
local papers. You may find some among
these that are good enough to display in

your ad section of the EXHIBITORS
HERALD.

Yours very truly,

(Miss) ANNA BELL WARD.

Suspends House Organ Till Fall
Exhibitors publishing house organs have

been asked to note that M. T. Craig,

Majestic theatre, Dresden, Ont., has writ-

ten that he is unable to put out a house
organ at the present time. His letter reads

;

I regret to say that I shall not be able

to issue a “House Organ” before fall and
request that you withdraw my name from
your list so that other exhibitors will not

be inconvenienced. I am going to make
a strong effort to get an early start this

fall.

I remain, yours respectfully,

M. T. CRAIG.

Copy Service

For Exhibitor

House Organs

House organ or newspaper
publication rights to this copy
is granted exhibitors by the
“Herald” herewith.

EDUCATION

A MAN in New York told the judge he
was not guilty of shooting the

stranger. The reason he wasn’t guilty, he

said, was because he “didn’t know any
better.” According to the tale the prisoner

had been brought up in the slums among
holdup men. He had no education; and
said he had never been taught right from
wrong.

In the days of the Magna Charta the

excuse might have vindicated him. But

today education is not easy to shun. Educa-
tion is everyAvhere about us. Perhaps we
cannot become highly educated in science

or arts
;
but we can easily become more

learned than our ancestors.

One of the greatest mediums for educa-

tion easily within our grasp is the theatre.

There we see the happenings of the day.

We learn geography, spelling, history,

morals and political topics. In short there

is little of general education that cannot be

obtained by a regular weekly visit at the

theatre.

WITH ONE PURPOSE
\^7HEN the vigorous, old, high tem-
* * pered Miles Standish stalked about

New England shores; when John Alden

wrote poetry to fair Priscilla; when John
Winthrop guided the thoughts and habits

of a colony of brave, religous settlers, the

hardships of a rigorous life were solaced

weekly by worship at the meeting house.

The gregarian instinct which draws men
together for companionship was an im-

pelling bond upon which the church grew.

The church still flourishes. But other

places have grown, as it did, because a

human desire in us all demands that we
gather together. We should not be a

healthy, vigorous race were it not for that

admirable desire.

The theatre does not aim to replace the

church but it aims to aid it in providing a

place for us to nourish that glowing in-

stinct in us all.
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Prologue for “One Year to Live,” First National, at the Palace theatre, San Antonio. Another page of presentation pictures
is published this week.

IN THE CHICAGO SHOWSHOPS
BY THEATREGOER

“Cay It With Flowers Week,” well ad-

vertised and well executed at Mc-
Vicker’s last week, is something to think

about. It affords basis for an excellent

and unique program
;
and it has publicity

advantages of special value. Flower deal-

ers are well organized, good advertisers,

and willing to cooperate. Duplication of

the McVicker’s experiment elsewhere is

anticipated.

The “Say It With Flowers” bill opened
with an overture culled from the works of

Rudolph Friml. Several of Friml’s flower

numbers were assembled, a girl card bearer

announcing each.

A stage feature, “Symphony of the Blos-

soms,” with a cast of about 30, followed,

flower drops, costumes and exclusively

flower musical numbers being used.

“Topics of the Day,” following, was run

off with the screen fringed in a flowered

border. “Wooing of Columbine,” next stage

bit, was flower stuff also and then Edward
House, an organist who is a better singer,

played and sang “You’re Just a Flower
From an Old Bouquet.” “Nature, the

Master Artist,” a Kelly Color flower reel,

was next, the stage finale bringing on the

entire stage cast in a spectacular close.

“Adventure,” the feature picture, was next,

an Aesop Fable ending the show.
Lobby, auditorium and stage were masses

of flowers and flowers were thrown from
the stage to the audience.

* * *

“Sally” was the picture at the Chicago
and the prologue was done in a reproduc-
tion of the cafe scene in the picture. The
cafe orchestra opened, followed by the cafe

As this is written, the Chicago the-

atre is in the final steps of its cam-
paign for “Takto-Chance-Week,” a

complete account of which tvill be
published in the next issue.—THE-
ATREGOER.

juggler. Finally singers representing Col-

leen Moore and Lloyd Hughes came on,

carrying the effect to the fade-in of the

picture title.

“Sally” songs were used exclusively and
the setting was splendid as well as elabo-

rate. All the talent was good except the

juggler, but of course the juggler supply

is low these days.

At an earlier point in the bill a Spanish
dancer billed as a society girl late from
triumphs before the Spanish king did two
numbers to big results. (Spanish dancers’

names defy memory.)
^ ^ ^

But the really big news of the week, to

the person who goes to the theatre for en-

tertainment or provides entertainment for

persons to go to the theatre for, emanates
from the orchestra pits of these playhouses.

In both cases the overtures were modern-
ized with interpolation of vocal numbers.
In the case of McVicker’s a vocal number,
from “Rose Marie,” closed the overture to

such applause that the show was all but

stopped.

At any time, and particularly as the

Summer influence begins to get in its work,
this breaking up of the staid old overtures
is good business. There are good reasons

for not discarding them altogether, but
there are better ones for getting rid of
their monotonous austerity. The method
specified is the best that has been observed.

sf? ^ *

This week’s bill at the Capitol, which I

will see and report next week, runs:
1. "It Guarney,” Kgryptian Echoes (Over-

ture.
2. Dedicatory—a presentation in nine nuin-

bei’s.

3. “DaliaJis” (Kelly Color).
4. “Oarden of My Dreams,” ballet in three

numbers.
5. Organologrue.
6. “Sweetheart lleminiscences,” staged in

four numbers.
7. Newspictnre.
8. “Pioneer Days,” tableau prologrue to

—

9. “The Thimdering: Herd.”

10.

Cartoon.
At the Stratford, operated as is the Capitol, by

the National Theatres Corp., announcement is being
made of a **Dream Stage** to be revealed this week.
The bill announced in connection with same is

such as to tempt me the many intervening miles
to see what it*s all about and next week 1*11 tell

you.

Sax Returns East With
Gotham Plans Complete

(Special to Exhibitors Herald)

NEW YORK, April 28.—With the ar-

rangements completed for the financing and
producing of the 12 Gotham productions
for the coming 12 months Sam Sax re-

turned to the city this week from the

Coast. The entire series will be completed
and ready for delivery before Labor Day,
he said. Five of the series will be ready
by June.
Work has been begun on “The Overland

Limited,” the first release before the Lumas
president left for the East. Arriving here
he was in time to supervise the final cut-

ting and titling of “A Little Girl in a Big
City.”

*Phantom* Began Sunday
at Curran Theatre

(Special to Exhibitors Herald)

SAN FRANCISCO, CAL., April 28.—
“The Phantom of the Opera,” opened Sun-
day at the Curran theatre after an exten-
si^'e and successful exploitation campaign.

Re-Names Griffith Film
(Special to Exhibitors Herald)

NEW YORK, April 28.-
—“The National

Anthem” in which Corinne Griffith is lately

starred will appear under the title, “The
Marriage Whirl,” it has been announced
by First National Pictures, Inc.

Special posters used for the run of “Quo Vadis,” First National, at the Eastman
theatre, Rochester, N. Y.
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WHAT SHOWMEN ARE DOING TO GET BUSINEISS: Left and top right, A. S. Rittenberg’s newspaper ads
for the United Artists’ “The Thief of Bagdad, at the Fulton theatre, Jersey City, where it was introduced
by a combination publicity and advertising campeiign of comprehensive scope. Mr. Rittenberg is a member
of the A. M. P. A. The double teaser series on Film Booking Offices’ “Broken Laws” is by Annabell
Ward, managing directress of the Strand theatre, Lexington, Ky. The series leading into the big ad is

similar to that used by Fred S. Meyer for the run of the picture at the Palace, Hamilton, O., and reproduced
in a recent issue. (Reproductions on scale of 1 to 3).
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Easter Greetings
Make It a REAL Holiday by Coming Here

Tomorrow !

RICHftRDDIX

Too MANV K):

r GLORIA \
SWANSON
"Mad&me Saiu Gene’

STflAnO ORCHESTRA

. 8TRAMO~ORUN ^
PATHS

COMEDY

WHAT SHOWMEN ARE DOING TO GET BUSINESS: The two Strand ads at top, and the one at bottom,

are by Cliff Lewis, Syracuse, N. Y., whose spectacular ad ability is the exclusive “find” of this department.

The other Strand ad is by Annabell Ward, more of whose work is shown on another page. Upper center is

given to reproduction of Fred S. Meyer’s Blaster ad for the Palace, Hamilton, O., run of “Too Many Kisses.”

Adjoining it is an editorial page from the first issue of J. A. Schwalm’s house organ for the Jewel Photoplay

Co., zJso operating theatres in Hamilton. Lower right is an ad by Perry Spencer, Howard theatre, Atlanta,

whose campaign for “Taka Chance Week” is given in full this week.



Taka Chance Week at

The Howard, Atlanta

MARQUISE OF HOWARD theatre was at-

tractive feature of display. Above were letters

several feet high calling attention to the attrac-

tion. A hand compelling “Stop” was at once
noticeable.

THE LONG ARM OF “LAW” in the personi-

fication of a traffic copper’s figure commanded
passersby to “halt” and “Take a chance.” “You
Can’t Lose” and “Every Unit a Surprise.”

were other slogans utilized in the front ads.

r.l i

fT?

NOT THE LEAST of the exploitation for the

“week” consisted of the 6 sheets which were
so skillfully distributed about the city of At-
lanta. The element of curiosity was played
upon by managers of the campaign.

EVEN ON AN OLD brick wall three sheets

were plastered edge to edge. “We are not
taking any chances ourselves” was the line

adopted which convinced patrons to spend
their money.
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A WOMAN DRESSED in the style of 1898
promenaded with an umbrella bearing the

sign, “Come with me to ‘The Denial’ at

Loew’s State theatre,” for the Metro-Gold-
wyn picture in Los Angeles. H. D. Mc-
Bride and Ray Coffin, of the West Coast
Theatres, managed the campaign.

CONTRASTS IN COLOR at-

tracted attention in displays

used by the Howard, Atlanta,

Ga. Below is lobby with
shadow boxes for Paramount’s
“Madame Sans Gene.” Above:
Closeup of boxes.

ALL LIGHTS WERE in pink and blue ; and apple blossoms were used lav-

ishly to bring them in for the United Artists’ “Isn’t Life Wonderful?” when
it played at the Majestic, Portland, Ore. Lobby was designed by Manager
Franka Lacey. It is more elaborate in appearance than the cost would
indicate.

A STILTED WAY
of advertising, yet
“Lady of the Night”
drew great crowds at

Loew’.s, Los Angeles.
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BOOSTS SHORTS BY
Bruce Fowler, McVickers,
Adopts Herald Suggestion;
Langdon Comedy Exploited

Bruce Fowler, managing director of McVicker’s theatre, Chicago, used
what is believed to be the first short subject trailer the week preceding
the McVicker’s bill including Harry Langdon’s “Boobs In the Wood.”
Short subject trailers were advocated in a widely discussed suggestion

on this page of a recent issue.

Under the heading, “Trailers for
Comedies?” the following argu-
ments for short subject trailers was
published by this department:

Listen—
Everybody is using trailers these

days to advertise coming feature
pictures and—
Nobody is using trailers (or any-

thing else, for that matter) to adver-
tise coming short subjects.
Why?
Frankly, this is a request for infor-

mation.
Will some exhibitor tell us why it

isn’t good business to announce the
two-reel feature of the next program
if it’s good business (as it unques-
tionably is) to advertise the five-reel
feature?

Will anybody tell us (and the
trailer supply companies are not
barred) why there are no short sub-
ject trailers on the market? Or
slides?
We think a good bet is being over-

looked in this matter. If we’re
wrong, we’ll thank anybody who will
show us the error of our deductions.
If we’re right, we’ll be glad to print
the announcement of anybody who is
willing to take steps to correct the
condition.
Address: “Short Subjects,’’ Exhib-

itors Herald, 407 South Dearborn
St., Chicago, 111.

Mr. Fowler’s reply to the “re-
quest for information” was made in
the best possible form via the best
possible medium—in the form of a
completed trailer via the Mc-
Vicker’s screen. It was coupled di-

rectly to the feature picture trailer
and that is plainly the proper way
to use short subject trailers. As
forecast, it proved a wholly normal
development of the screen an-
nouncement.
What it did for the box office can

only be conjectured, of course, but

McVicker’s runs all the Langdon
comedies and it is logical to assume
that it had an effect beneficial in
proportion to that of feature pic-
ture trailers used for stars regular-
ly exhibited. Without doubt the
practice will be continued.

A Child Picture

for Grownups
In a recent editorial the Philadel-

phia Record said that the child prob-
lem is a thing with which censorship
cannot deal. “The censors set cer-
tain limits of decency,” the editorial
said, “and these are perforce ob-
served. The option of using the
screen wholly as a means of diver-
sion, without regard to its educa-
tional possibilities, or of employing
it in a wholesome service, rests with
the producers: and their interests
are purely business interests. We
have heard their spokesman—none
other than Will Hays—complain
that motion pictures of a really help-
ful character do not receive the
support of the public. We should
like to know how this theory is

working out with regard to a film
being shown this week at the Stan-
ley theatre called ‘The Voice of the
Nightingale.’

“
‘The Voice of the Nightingale’ is

but an incident in the program.
Yet it typifies what our idea of mo-
tion pictures for children ought to
be. To its production have been
brought to a poetical artistry, an un-
derstanding of the child mind, a
sense of pure humor and a technical
skill rarely equaled in the studios
that provide our daily entertain-

TRAILER

“Eyes Left,” Jimmy Aubrey snaps out
of it in “He Who Gets Crowned,”
two-reel comedy burlesque distrib-
uted by Film Booking Offices.

ment. Half fairy tale and half real-

ity, it deals with a tragedy in bird
life and teaches a lesson to the
thoughtless little humans who are

too often responsible for such cal-

amities. Its pathos — for pathos
marches always side by side with
humor, in which, strange to say,

this tragedy abounds—must appeal
alike to the grownups and the lit-

tle folk.

“A trivial thing, perhaps, this

story of bird life—a thing that the

producers probably classify with
travel and outing films as a filler.

But it is deserving of higher honors
as an illustration of what might be
done with the movies as a contribu-

tion to juvenile training along

wholesome and helpful lines. If

Will Hays shall tell us that ‘The
Voice of the Nightingale’ is com-
mercially a failure, we shall throw
up our hands in despair and charge
what we have regarded as the sins

of the producers wholly to an unap-
preciative public.”
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HARRY LANGDON
COMEDIES

Produced by

MACK SENNETT

Directed by HARRY EDWARDS
Distributed by

PATHE EXCHANGE
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NEWSPICTURES
IN HEADLINES

TX HIS week the contents of the various

news reels are printed in the form of head-

lines under the customary “Newspictures”

heading. There are several good reasons

for this change.

The most important reason has to do

with exhibitor advertising. It is easier to

pick up a headline and stick it in the lights

or display it elsewhere than it is to dig up

the necessary information and then shape

it for such use. It is important that news-

picture advertising be made as easy as

possible.

Very few showmen get out of their

newspictures the money that is in them. In

the case of the occasional exploitation of

the newsreel results are spectacular. Fred

Hinds is authority for the statement that a

newsreel holds the house record of his

Cresco theatre, Cresco, la. Other evidence

in kind is to the same effect and there is

no evidence on the other side. Yet ex-

ploitation of newsreels does not become a

custom.

This new method of presenting newsreel

contents is expedient. Only the national

interest items are given. These are given

in headline form. It’s a simple matter to

advertise information thus purveyed and it

means money to the exhibitor who will

do so.

VILLAIN COMEDIAN
SAVES THIS FILM

It’S about time to give Wallace Beery the

electrics. Maybe they will when the re-

turns on “Adventure” are in. His stuff in

that is art, roughneck art and better for

it. His poker game would have turned the

late Bert Williams green, white and blue.

Beery, Raymond Hatton and Pauline

Starke play poker for plantations and

schooners, Miss Starke providing gin and

taking them to a renovation. Beery’s game
is the scream of the picture. When it’s

over, you try to recall what the picture was
all about.

Later on, Beery has Miss Starke aboard

his schooner, strapped to a chair, alone, all

circumstances arranged in the manner of

the standard situation, and the scene is so

tremendously funny that you expect them

to go into a dance. Tom Moore arrives

to rescue the threatened heroine and you

rather resent it when he breaks up the fun.

But none of them take the situation seri-

ously and presently the merriment pro-

ceeds.

Not that Beery is the only actor in the

picture. No, indeed. Pauline Starke is

there also, so much there, in fact, that you

wonder whether you should say that she

resembles Gloria Swanson or Gloria Swan-

son resembles her. Perhaps the thing to

say is that a resemblance exists and both

are good actresses.

Miss Starke wears trousers most of the

time in this and puts more into the picture

than it’s worth. The picture itself is prac-

tically ruined by the natives. South Sea

savages, who resemble nothing so much as

Pullman porters without their uniforms.

Somebody ought to import a bevy of

healthy cannibals and set up shop in Holly-

wood. There’s a steady demand for them

and they wouldn’t want much salary.

• Tom Moore and Raymond Hatton also

are in the picture, Tom doing the manly

thing well enough and Raymond aiding

and abetting Beery. Jack London wrote

the stor}' but didn’t know how funny it

could be made.

July 4th Issue Is Not
So Far Away

July 4th is not so far away. It

is an important date in the the-

atre calendar and it’s not too early

to begin thinking about it.

It’s customary to overlook holi-

days until they are upon us, then
to scurry about and get a show of

some sort when it’s too late to

advertise it effectively.

This year there are plenty of
pictures suitable for the occasion.

More than that, there are enough
to justify, if justiffcation were
needed, a great preparatory cam-
paign designating the week of the

4th by some suitable title and
making of that week a big busi-

ness oasis in the Summer desert.

—T. O. SERVICE.

BUT WHAT ARE THESE
LITTLE INDECENCIES?

M ISS ALICE MILLER, of the Chi-

cago motion picture censor board, used an

effective phrase in her remarks last week

to the Film Councils of America. She

said, “The ‘little indecencies’ of the movies

also constitute a grave offense against the

morals of children.”

That’s a well turned phrase. People who
attend such meetings as the one addressed

pick up neat phrases like that and carry

them for years, planting them here, there

and everywhere. They die hard. And of

course nobody takes the trouble to find out

what the little indecencies are.

Now I’ve been going to theatres quite

some time. I dislike dirt as heartily as

Miss Miller or anyone else, though I don’t

blame my dislike upon the children. Yet I

don’t know what she’s talking about when
she says “little indecencies.” Indecency is

indecency and that’s all there is about it.

The implication, of course, is that schem-

ing producers so deftly insert dirty little

things into the pictures that the morals of

our children are disrupted despite the vigi-

lance of our watchdogs. If that were true,

if the little indecencies could be designated,

censorship champions would have the ma-
terial for much better speeches. Later

on in her remarks. Miss Miller partially

redeems herself. She says, “If you really

want to know how to clean up the movies

I’ll tell you. Become movie fans. We can

go no further in protecting the public than

it will allow us to do.” Except that the

“movies” do not need cleaning up and the

public does not need or want “protection”

against them, this last statement is not bad.

MIX LOSES TO
HINDENBERG

^I^ HE morning paper says the Hinden-
berg election kept Tom Mix from crashing

the Berlin newspapers and nobody went to

meet him at the station upon his arrival

there election morning. I don’t believe it.

In the first place, Tom wouldn’t arrive

in Berlin on election morning. In the sec-

ond place, Berlin newspapers would break

him into the run-o’-the-news if there were
half a dozen elections on. And in the

third place, if he did arrive there election

morning nobody’d go to the polls.

But the story was better for the home
papers the way they told it.

ALTERED TITLES
CONFUSE PUBLIC

I AM, perhaps, the last to protest against

the merry pastime of altering picture titles.

I know there’s a thrill in doping titles and
I know the value of a good one. My
protest, therefore, is on different grounds.

It’s quite all right to use the best title,

even if it isn’t the book or play title, but

it’s not all right to fill the newspapers with

stories using the working title. If every-

body who reads the first announcement

would read the news of the alteration it

wouldn’t be so bad, but they don’t. They
wait for the original title; it never comes;

they miss the picture; they harass the ex-

hibitor; the publicity value of the first an-

nouncement is lost.

Why not get the permanent titles before

announcing any? Temporary titles are

total losses.
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Edna Marian stars in “Powdered
Chickens,” a Century comedy re-

1eased by Universal.

The Verdict
Distributor: Truart Pictures

Producer: Phil Goldstone
Length: 7 reels

DIRECTOR FRED WINDEMERE
Scenario John Francis Natteford
Cameraman Roland Price

PLAYERS
Victor Ronsard Lou Tellegen
Jimmy Mason William Collier, Jr.

Carol Kingsley Louise Lorraine
Mrs. Victor Ronsard Gertrude Astor
Pierre Ronsard Joseph Swickard
The Butler Paul Weigel
The Valet Taylor Holmes
The Detective Stanton Heck
The Warden Charles Clary
The Judge George Fawcett
The District Attorney Gaston Glass
Attorney Alcott Elliott Dexter
TYPE: Melodramatic mystety

Jtory.

HIGHLIGHTS: Arrest of Jimmy
on a charge of murder after the mys-
terious shooting of Ronsard. . .

Prison scenes. . . .New trial.

STORY: Jimmy is tried and convicted
of murder on circumstantial evidence fol-

lowing the shooting of Ronsard, admirer
of Jimmy’s sweetheart. After a second
trial, when Jimmy is proved innocent,
the butler confesses having shot the man
in self defense on the night when the girl

was dining quietly with Ronsard. Jim-
my’s books had been short; but Ronsard
had promised to help him if the girl

would dine there.

NEWSPICTURES
—Fox News No. 58

—

GOVERNMENT JOINS SCIENCE IN
CHILD HEALTH MOVEMENT

#

CUBAN PRESIDENT-ELECT
MACHADO RECEIVED AT

WHITE HOUSE
«

WALL STREET FINANCIERS STAGE
OWN “FOLLIES” SHOW

—Fox News No. 59

—

LUCILLE ATCHERSON IS FIRST
U. S. WOMAN DIPLOMAT

«

NATION’S CHAMPION GYMNASTS
BACK FROM ABROAD

*

PAINLEVE, NEW FRENCH PREMIER,
ASSEMBLES NEW CABINET

«

PERSHING OFFICIATES AT NEW
RIDE OF PAUL REVERE

#

NURMI WINS OUTDOOR RUN

—^Kinograms No. 5076

—

SPRINGFIELD ATHLETES EXHIBIT
PROWESS ON RETURN HOME

*

‘HONUS” WAGNER SEEKS ELECTION AS
COUNTY SHERIFF

•

PERSHING AT RE-ENACTED RIDE OF
PAUL REVERE

*

NURMI WINS OUTDOOR RUN

Facing torture and noose in Chapter 9
of “Idaho,” Pathe serial with Mahlon
Hamilton and Vivian Rich.

—International News No. 35

—

PERSHING AND DAWES TAKE PART IN
MODERN RIDE OF PAUL REVERE

*

NURMI WINS OUTDOOR RUN

Kinograms No. 5077
LIEUT. COL. FECHET REPLACES GEN.

MITCHELL, RETIRING ASSISTANT
CHIEF OF AIR

*

M. BRIAND SPEAKS TO PRESS AFTER BE-
COMING FRENCH PREMIER

*

PRESIDENT WATCHES SENATORS
TRIM YANKEES

International News No. 36
PRESIDENT WATCHES SENATORS

PREPARE FOR YANKEES
•

OHIO VALLEY’S FIRST TWISTER
SPREADS HAVOC

*

SHIP SINKS ON ATLANTIC
WITH CREW OF 38

—Pathe News No. 34

—

PERSHING AND DAWES TAKE PART IN
MODERN RIDE OF PAUL REVERE

*

NURMI WINS OUTDOOR RUN
*

REVOLUTION SWEEPS BULGARIA
«

LUCILLE ATCHERSON IS FIRST U. S.

WOMAN DIPLOMAT
*

NAME SCULPTOR TO COMPLETE STONE

Pathe News No. 35
PRESIDENT WATCHES SENATORS

PREPARE FOR YANKEES
*

PRESIDENT APPEALS TO NATION
TO SAVE TREES

*

WILBUR CONFERS WITH EXPLORER
ON TRIP TO NORTH POLE

Proud Flesh
Distributor: Metro-Goldwyn

Producer: Metro-Goldwyn-Mayer
Length: 6 reels

DIRECTOR KING VIDOR
Author Lawrence Rising
Adaptors Harry Behn and

Agnes Christine Johnston

PLAYERS
Fernanda Eleanor Boardman
Pat O’Malley Pat O’Malley
Don Jaime Harrison Ford
Mrs. McKee Trixie Friganza
Mr. McKee William J. Kelly
Vincente Rosita Marstini
Spanish Uncle George Nichols
Mrs. O’Malley Margaret Seddon
Mrs. Casey Lillian Elliott

San Francisco Girl . Priscilla Bonner
Spanish Aunt Evelyn Sherman
Wong Sojin

TYPE: Light comedy romance.

HIGHLIGHTS: Scene when girl

high hats plumber resulting in his

donning working clothes to show her

he’ll not be treated that way. . . .

Subtitles. . . . Comedy touch.

STORY : Irish plumber, known in so-

ciety as a “contractor” meets girl of

Spanish aristocracy when she visits Cali-

fornia. She is piqued at her fiance when
she arrives because he did not resent

her leaving him in Spain; but when she
finds the Irish lad is just a plumber she
is no longer interested in him until he
sweeps aside her fiance, just arrived in

Frisco, and claims her hand.
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Lilies of the Streets
Distributor: F. B. 0.

Producer: F. B. O.

Length: 6 reels

DIRECTOR JOSEPH LEVERING
Author Elizabeth J. Monroe
Scenario Harry Chancllee

PLAYERS
Judith Lee Virginia Lee Corbin
Frank Delmore Wheeler Oakman
Nita Moore Peggy Kelly

John Harding Johnnie Walker
Margy Hopkins Irma Harrison
Mrs. Hamilton.—Mrs. Mary E. Hamilton
Mrs. Hamilton’s assistant

Elizabeth J. Monroe

TYPE : Melodrama of a girl who
wishes to “live her own life.”

HIGHLIGHTS: Climax’s mystery.

. . . Raid of the dance hall. . . .

Framing of the heroine.

STORY: Girl of indulgent parents is

given her own way. After she is dis-

honored by a blackmailer her mother be-

comes on verge of compromise and the
blackmailer is murdered by one of his

victims. The girl, believing her mother
is guilty, assumes the blame and is about
to be convicted when her fiance, a

lawyer, obtains the confession of the real

assassin.

“Speed Wild” is an F. B. O. production
from which these scenes were taken
depicting a vivid idea of the kind of
plot.

Riding Thunder
Distributor: Universal

Producer: Universal

Length: -4,354 feet

DIRECTOR CLIFFORD SMITH
Author B. M. Bowers
Adaptor Isadore Bernstein
Cameraman Harry Newman

PLAYERS
Jack Douglas Jack Hoxie
Jean Croft Katherine Grant
Cal Watson Jack Pratt
Frank Douglas Francis Ford
Bill Croft George Connors
Art Osgood Bert Demaro
Sheriff William McCall
Governor Broderick O’Farrell

TYPE : Romance between children

of two quarreling ranchers.

HIGHLIGHTS: Love scene between
Jack and Jean. . . . Jack’s ride

across Arizona. . . . Love scene

at end.

STORY: Frank Douglas creates situa-

tion of murder because he kills coyote
which crosses his path. He is accused
and convicted of murdering a mysterious
outlaw. His son. Jack, loves Jean, daugh-
ter of the murdered outlaw. Tragedy
of situations falls on lovers. The real

slayer is run down. Jack makes a des-
perate ride and saves his father from a
shameful death. The way is paved for
the lovers to marry.

The Denial
Distributor: Metro-Goldwyn

Producer: Metro-Goldwyn-Mayer

Length: Undetermined

DIRECTOR HOBART HENLEY
Author Lewis Beach
Adaptor Agnes Christine Johnston
Cameraman Ben Reynolds
Assistant Director Arthur Smith

PLAYERS
Mildred Claire Windsor
Lyman William Haines
James Edward Connelly
Dorothy Lucille Ricksen
Bob Robert Agnew
Rena Emily Fitzroy
EfRe Vivia Ogden
Arthur Bert Roach
Gene Billy Eugene

TYPE : Romantic drama of the

early days of the automobile down to

the present.

Story: In 1897 Mildred, a young
woman, wished to marry a poor young
man; but her mother preferred a wealthy
husband for the daughter; so by schem-
ing the mother breaks up the courtship
of the girl and the poor young man.
When the brother gets into trouble with
a woman, Mildred’s father steals money
from the bank to get him out of it. Mil-
dred at last goes to the wealthy suitor
for money and gives him her hand. Years
later Mildred has a daughter who wishes
to marry a poor young man. Mildred will

not consent. When the child persists
Mildred breaks down with her story
which turns into her consent for her
daughter to marry the young man.

The Fool
Distributor: Fox Film Corp.

Producer: Fox Film Corp.

Length: 9,453 feet

DIRECTOR HARRY MILLARDE
Author Channing Pollock
Scenario Edmund Goulding

PLAYERS
Daniel Gilchrist.

Jerry
Stedman
Umansky
Henning
Goodkind
A Poor Man
Mary Marget...

.

Pearl
Clare

Edmund Lowe
Raymond Bloomer

Henry Sedley
Paul Panzer

A. J. Herbert
George Lessey
Fred C. Jones

Anne Dale
Mary Thurman
Brenda Bond

TYPE : Drama of rector trying ta

preach doctrines of Christ and live

as he would.

HIGHLIGHTS: The sermon. . . .

Dramatic suspense when he is beaten

by the scoffers and the miraole when
the little cripple is cured.

STORY: Rector of a wealthy church
loses sympathy of parishioners when he
preaches the doctrine of Christ: to sacri-

fice worldly goods. He establishes a mis-
sion among the lower classes and al-

though he is beaten for his efforts he
gains happiness by doing good.

The Rainbow Trail

Distributor: Fox Film Corp.

Producer: Fox Film Corp.

Length: 5,251 feat

DIRECTOR LYNN REYNOLDS
Author Zane Grey
Scenario Lynn Reynolds
Cameraman Daniel Clark

PLAYERS
John Sheord Tom Mix
Fay Larkin Anne Cornwall
Jake Willets George Bancroft
Joe Lake Lucien Littlefield

Charley Chase gets as many laughs as
ever when he goes through his antics
in the Hal Roach comedy “Bad Boy,”
released by Pathe.

Bess Erne Vivian Oakland
Beasley Willets Mark Hamilton
Nas Ta Bega Steve Clements
Venters Tom Delmar
Shad Fred Desilva

Lassiter Doc Roberts
Jane Carol Holloway
Annie Diana Miller

TYPE : Western melodrama in

which figures the rescue of characters

trapped in a deep valley.

HIGHLIGHTS: Climb up the cliff.

. Rescue of the girl. . .

Fights. . . . Dragging of the hero

by tvild horse.

Story: Hero has to enter a lawless set-

tlement in order to reach the valley im-
prisoning his uncle and companions.
Fights against heavy odds when he res-

cues the girl to save her from a forced

marriage.
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The Snob Buster
Distributor: Rayart Pictures Corp.

Producer: Harry J. Brown

Length: (Undertermined)

DIRECTOR ALBERT RUGELL
Author Forrest Sheldon
Cameraman Ross G. Fisher

PLAYERS
Theodore Pendergast Reed Howes
Jolm Pendergast Wilfred Lucas
Uncle Tobias George French
“Butch” McGuire.—David (“Red”) Kirby
Molly McGuire Gloria Grey
“Kid” Lowry Ray Johnson
Schultz Max Asher

TYPE : Comedy-drama of only son

of a wealthy Boston family brought

up as snob.

HIGHLIGHTS: Prizefight. . . .

Work of Reed Howes and Gloria Grey.

STORY : Theodore Pendergast goes to
training camp. A few years later he
returns transformed into a regular fel-

low. He brings with him, as his buddy,
an ex-prize fighter, “Butch” McGuire.
His family treat “Butch” with disdain
and insist upon their son undergoing an
examination from four mental special-

ists, who advise a private sanitarium for
him. Ted rebels, and goes to live with
“Butch.” He falls in love with the ex-
prize fighter’s sister, Molly. To prove
his love, he engages in a prize fight with
his rival. Kid Larry, in which he is the
victor.

Don Dare Devil
Distributor: Universal
Producer: Universal

Length: 4,810 feet

DIRECTOR CLIFFORD SMITH
Author Wyndham Gittens
Adaptor Isadore Bernstein
Cameraman Harry Neuman

PLAYERS
Jack Bannister Jack Hoxie
Ynez Romado Cathleen Calhoun
Bud Latham Duke R. Lee
Jose Romano William Welsh
Felipe Berengo Thomas Lingham
Senora Berango Evelyn Sherman
Esteban Saladar Cesare Gravina
Parades Demestrius Alexskis
Texas Tommy Grimes

TYPE : Love story of South Amer-
ican beauty and American.

HIGHLIGHTS: Cabaret celebra-

tion. . . . Death of Menacol. . . .

Battle between Latham and Jack.

. . . Girl pointing pistol at Jack.

. . . Jack’s rescue of girl and her
father.

STORY: Jack Bannister goes to South
America to take over property left him
by his Spanish mother. A former pal,
Menacol, is killed by Latham, an Amer-
ican bad man. Jack pursues and finds
Latham trailing Ynez and her father.
He sides with them, eventually running
Latham down, saves the girl and her
father, and it ends romantically.

The Wizard of Oz
Distributor: Chadwick Pictures Corp.

Producer: Larry Semon
Length: 6 reels

DIRECTOR LARRY SEMON
Author F. Frank Baum

PLAYERS
Dorothy Dorothy Dwan
The Scarecrow Larry Semon

Prince Kynde Bryant Washburn
Countess Vishuss Virginia Pearson
The Tin Woodman Oliver Hardy
Dorothy’s Mother Mary Carr
Rastus G. Howe Black
The Prime Minister Josef Swickard
The Wizard Charlie Murray

TYPE : Farce fantasy romance.

HIGHLIGHTS: Slapstick comedy.

. . . Kansas cyclone. . . . Court

setting. . . . Moments when lions

perform comedy tricks.

Story: Princess of Land of Oz is kid-

napped in infancy and brought up in

Kansas. Cyclone strikes her town and
whisks her back to Oz w'here she claims
the throne. After a series of exciting

and adventurous incidents in which she

has the assistance of the strawman and
the tin woodman she becomes ruler.

The wilful girl is often criti-

cized by her stern parent in

“Chickie,” First National pic-

ture.

Chickie
Distributor: First National
Producer: First National

Length: About 7,600 feet

DIRECTOR ...JOHN FRANCIS DILLON
Author Eleanor Meherin
Adaptor Marion Orth
Cameraman J. C. Van Trees

PLAYERS
Chickie Bryce Dorothy Mackaill
Jonathan Bryce Hobart Bosworth
Jennie Bryce Gladys Brockwell
Barry Dunne John Bowers
Ila Moore Olive Tell
Jake Munson Paul Nicholson
Janina Myrtle Stedman
Mrs. Dunne Louise Mackintosh
Bess Abbott Lora Sanderson

TYPE : Drama of a New York ste-

nographer who mingles with the
crowd of spenders.

HIGHLIGHTS: Chickie’s first mil-

lionaire’s party. . . . The million-

aire’s offers of a marriage. . . .

Her confession of her mis-step.

STORY: Chickie is a New York ste-
nographer whose flirtations with the
young lawyer in the offices across the
court have enmeshed the hearts of both.
Dunne, the lawyer, is coveted by Ila

Moore, daughter of the head of the firm.
She takes him to a party at Bess Ab-
bott’s. There he finds Chickie, who has
been brought by Janina to give a filip to

the jaded taste of Jake Munson, bachelor
millionaire. Disgusted at the open love
making there, Chickie escapes. Dunne
follows. They ride all night. Munson
proposes that Chickie become his

“friend” so he can share his good things

with her. She refuses. Later he loves

her and proposes marriage. She had
previously yielded to the order of Dunne
and confesses her mis-step to Munson,
who leaves her in disgust. Dunne goes

to London. Chickie’s appeal to him to

marry her falls into Ha’s hands who
cables, in Dunne’s name, that he has

married Ila. Chickie confesses to her

parents. After her child is born, they

are about to sell their place and move
away, but Dunne returns for her, unwed
and eager to marry her.

Adventure
Distributor: Paramount
Producer: Paramount

Length: 7 reels

director.
Author
Scenario
Cameraman.

VICTOR FLEMING
' Jack London
A. P. Younger; L. G. Rigby

C. Edgar Schoenbaum

PLAYERS
David Sheldon ^
Joan Lackland
TVEorcs,!! Wsll&c6 Beery

tS Walter McGrail

Noah Noa Duke Kahanamoku

Adam James Spenwr
rnntynmv Noble Johnsou

Raymond Hatton

type ; Romantic drama of the

South Seas.

HIGHLIGHTS: Beauty of the

backgrounds. . . . Scenes in poker

game in which Joan wins back all the

money given to money lenders. . .

Fight between Moore and McGrail.

Story: Sheldon wins a girl in a daring

rescue after she has been the cause of a

jealous battle between him and Tudor, a

wanderer. The girl had formerly nursed

Sheldon back to health when she found

him near death in the Solomon Islands.

The Meddler
Distributor: Universal

Producer: Universal

Length: 4,890 feet

DIRECTOR ARTHUR ROSSON
Author Miles Overholt

Adaptor Isadore Bernstein

Cameraman Gilbert Warrenton

PLAYERS
Richard Gilmore William Desmond
Gloria Canfield Dolores Rousay
Dorothy Parkhurst Claire Anderson
Bud Meyers Albert J. Smith
Jess Canfield Jack Daugherty
Sheriff C. L. Sherwood
Mrs. Gilmore Kate Lester

Secretary Georgie Grandee

TYPE : Romantic adventures of

Eastern millionaire who turns bandit

at sweetheart’s suggestion.

HIGHLIGHTS: Quarrel with fian-

cee. . . . Holding up stage. . . .

Romantic conclusion.

STORY : Gilmore, millionaire, goes
West to conquer his sense of fear. At
his fiancee’s instigation, he turns to po-

lite banditry. He aids a starving widow
and her children, frustrates rustlers and
even overcomes an honest rancher to con-

vince him his life is in danger. After

he succeeds in saving the rancher and
his sister, the rustlers are rounded up.

He hears that his fiancee married an-

other, paving the way for his future hap-
piness with the rancher’s sister.
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Matt Moore rescues Eleanor Boardman
’n everything in "The Way of a Girl,”
Metro-Goldwyn production in which
Matthew Betz plays the part of the
cave villain.

Code of the West
Distributor: Paramount
Producer: Paramount
Length: 6,777 feet

DIRECTOR WILLIAM K. HOWARD
Author. Zane Grey
Scenario Lucian Hubbard

PLAYERS
Cal Thurman Owen Moore
Georgie May Stockwell

Constance Bennett
Mary Stockwell Mabel Ballin
Henry Thurman Charles Ogle
Bid Hatfield David Butler
Enoch Thurman .George Bancroft
Mollie Thurman Gertrude Short
Ma Thurman Lillian Leighton
Tuck Merry Edward Gribbon
Cal Bloom Pat Hartigan
Bud Frankie Lee

TYPE: Western romance of a timid
cowboy and a spirited girl.

HIGHLIGHTS : Comedy business
in the introduction of the heroine.
. . . Hero’s mad dash to beat the

auto carrying rivals to the landoffice.

. . . Forest fire.

Story: The timid fellow, thinking the
woman is to be an old maid, goes to
meet her train but avoids her when he
finds she is a pretty young girl who
flirts with other cowboys. Hero finally
uses rough methods to win her love and
after fighting through flames in a forest
fire he succeeds in winning her.

Beyond the Border
Distributor: Prod. Dist. Corp.
Producer: Hunt Stromberg

Length: 6 reels

DIRECTOR SCOTT S. DUNLAP
Author Meredith Davis
Scenario Harvey Gates
Cameramen

Sol Polito and George Benoit

PLAYERS
Bob Smith Harry Carey
Molly Smith Mildred Harris
“Brick” Dawson .lack Richardson
Bob Moore William Scott
Nick Perdue Tom Santschi

TYPE : Straight Western.

HIGHLIGHTS : Tense climax. . . .

“Neiv Pictures” Index

"New Pictures” information pub-
lished in the ten issues preceding this

one is indexed below by title, issue

date and page number.
Anything Once May ^-61
Any Woman May 2-62
Awful Truth, The May 2-61
Boomerang, The May 2-61
Breed of the Border Apr. 11-43
Broadway Butterfly, A March 7-59
Bridge of Sighs, The Apr. 18-63
Burning Trail, The. Apr. 23-53
Champion of Lost Causes March 21-51
Charmer, The May 2-60
Cheaper to Marry March 28-50
Chorus Lady, The Feb. 28-76
Cloud Rider, The March 7-59
Confessions of a Queen Apr. 4-46
Courageous Fool, The March 28-50
Coming Through March 7-60
Crowded Hour, The May 2-62
Daddy’s Gone A-Hunting March 21-52
Dangerous Innocence Apr. 11-43
Declasse Apr. 18-64
Denial, The Apr. 11-43
Dick Turpin Feb. 28-75
Dressmaker From Paris, The Jkpr. 11-44
Folly of Vanity .March 7-59

Forbidden Cargo .Apr. 25-54
Forty Winks Feb. 28-75
Galloping V’engeance May 2-62
Girl of Gold, The March 21-53
Gold and the Girl -Apr. 18-64
Gold and Grit -Apr. 23-54
Great Divide, The. Feb. 28-75
Goose Hangs High, The Feb. 28-75
Headwinds Apr. 18-65
Heart of a Siren. The -Apr. 4-45
Her Market Value March 21-52
His Supreme Moment May 2-59
Hunted Woman, The Apr. 18-64
I Want My Man March 21-53
Jimmie’s Millions March 21-51
Kiss in the Dark, A May 2-60
Knockout Kid, The March 21-52
Lady of the Night -Apr. 11-43
Loser’s End, The -Apr, 25-53
Lost World, The Feb. 28-76
Love’s Bargain -Apr. 4-45
Lying Wives Apr. 4-45

Man in Blue, The Apr. 18-63
Mansion of Aching Hearts, The..Apr. 18-63

Man Without a Country, The....March 14-47

Marriage in Transit -Apr. 23-54
Men and Women Apr. 25-53
Midnight Girls, The Apr. 18-65
Midnight Molly March 21-52
Monster, The March 14-48
My Son May 2-59
Never the Twain Shall Meet May 2-60
New Lives for Old March 28-49
Night Ship, The March 7-60

One Way Street Apr. 4-45
One Year to Live March 21-52
On the Threshold March 28-49
On the Go Apr. 18-64

On Thin Ice March 28-50
Parisian Nights March 21-53
Percy March 14-47

Playing with Souls March 14-48

Quo Vadis March 21-51

Range Terror, The March 7-60

Re-Creation of Brian Kent, The .Mar. 14-47

Red Blood and Blue March 7-59

Riders of the Purple Sage Apr. 18-65
Right Man, The March 14-48
Roaring Adventure Feb. 28-76

Saddle Hawk, The March 28-49

Sally March 28-49

Salome of the Tenements March 28-50

Scar Hanan Apr. 11-44

School for Wives Apr. 25-54

Seven Chances _...Apr. 4-46

Silent Pal, The May 2-60

Sky Raider, The Apr. 11-43

Spaniard, The May 2-61

Stop Flirting May 2-60

Tales of a Thousand and One Nights
Apr. 4-46

Taming the West JWarch 14-48

Terror of Pueblo, The Feb. 28-75

That Devil Quemado Apr. 4-45

Thundering Herd, The March 7-59

Too Much Youth. March 14-47

Trail Rider, The March 7-60

Up the Ladder March 7-60

Waking Up the Town Apr. 25-54

Way of a Girl, The Apr. 25-53

Women and Gold Feb. 21-51

Youth and Adventure. March 21-51

Danger and kisses mingle in “The I

Fighting Demon,” with Richard Tal-
madge, distributed by F. B. O.

Hard ride of Carey to rescue the ban-
dit. , . . Fights between Carey and
Santschi.

STORY: While Bob Smith, sheriff, is

away after Moore, bandit, the villain

has a new sheriff elected in Smith’s
place. Tried and convicted, Moore con-
fesses to Smith that he is also known
as “Bob Smith,” and that his sister is

coming to town, whom he has not seen
since childhood. Smith promises to pose
as Moore to protect her; and thereupon
falls in love with her. He rounds up
the villain’s gang, gets his sheriff’s job
back and wins the girl after saving her
real brother.

Kress Sells Control in

Piqua, Ohio, Company
(special to Exhibitors Herald)

CLEVELAND, O., April 28.—Harry
W. Kress, one of the 17 exhibitors on
the committee that formed the M. P. T.

O. A. in 1921, has sold controlling in-

terest in Piqua Amusement Company to

William and R. V. Erk, Ilion, N. Y.
The $100,000 transaction includes titles

to May’s opera house at Piqua, O., and
the Strand and also a long lease on the

Bijou. The new owners are to make
improvements and add an organ at

May’s. They have conducted theatres

at Ilion and Schenectady.
Mr. Kress is forming a theatre chain

in small Ohio cities.

Oversea Firms Agree
on Reciprocal Showing

(Special to Exhibitors Herald)

WASHINGTON, April 28.—To fight

American competition agreements for

reciprocal showing of films have been
made, by French Pathe interests and Ger-
man Westi company, and by German
Urfi company and a French firm said

to be Gaumont, French trade papers say.

The first two named own or control
several hundred theatres.

The agreement will have little effect,

according to the Paris representative of

a large American film production com-
pany.
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Albany, N. Y.—Mighty attractive lobby

at the Leland in Albany, during Easter
Week, and Oscar Perrin, manager, was re-

sonsible. It was all dolled up with potted

plants, and Mr. Perrin received many a

word of congratulation. . . . Frank S.

Hopkins, former manager for Universal in

Albany, and later with Producers’ Distri-

buting Corporation, is now covering the

Syracuse territory with headquarters in

Buffalo. . . . J. H. MacIntyre, manager for

Paramount in Albany, and many from the

office, were in New York to attend the

Paramount convention. . . . Walter Suckno,
handling the Albany and Regent theatres

in Albany, certainly delivered the goods
with his exploitation of “He Who Gets

Slapped.” . . . Charlie Stombaugh, who
came here from Minneapolis to handle the

Pathe office, was among the Easter pa-

raders on Fifth avenue in New York. When
he returned home, he was sporting one of

the latest creations in blue and white shirt.

... Ted O’Shea, of Buffalo, is the new
manager of the Metro-Goldwyn exchange
in Albany, succeeding M. N. Wolfe, who
has returned to Boston. . . . Henry C. Kron
has reopened the Casino at Fleischmanns.

. . . Mrs. A. E. Milligan, a well known ex-

hibitor in Schuylerville, was along Film
Row during the week. . . . Betty Feuer,

the 20-year-old manager of the Crescent,

in Schenectady, appeared this week in a

brand new Studebaker sedan. . . . Meyer
Friednimi, who has been connected with

Farash Theatres, Inc., in Schenectady, but

who recently resigned, has decided to re-

main in town, and at the present time is

engaging in the real estate business. . . .

Hugo Rubens, organist at the Albany the-

atre in Schenectady, has been transferred

to the Strand, in the same city, succeeding
Mrs. Hamilton Reed, who has resigned.

. . . William Shirley is playing “The Thief
of Bagdad” at the State theatre in Sche-
nectady, increasing admission prices by 10

cents and using a 10-piece orchestra dir-

ected by Arthur Robsham. . . . W. F. Sey-
mour, division manager for Producers’
Distributing Corporation, was in Albany
during the past week. . . . J. M. Moran is

no longer handling the theatre in Cox-
sackie, having retired in favor of his

brother. . . . Al Bothner, who has been
handling Smalley’s theatre in Mohawk, has
been transferred to the headquarters of the

Smalley chain in Cooperstown, and fur-

nished with a car, he now devotes his en-
tire time to arranging amateur nights at

different Smallev houses, and in securing
talent. . . . C. W. Bunn, special representa-
tive for First National, paid a flying visit

to Albany during the week. . . . William
F. Remmers, formerly of Ilion, and an old
time showman, has been made manager of
Smalley’s theatre in Mohawk. . . . Otto
Eigen has reopened the Academy in Sharon

San Francisco

First Runs
(Meek Bei'innirif' April 18)

CALIFORNIA: “The Spaniard,” Para-
mount.
GRANADA: “Code of The West,” Para-

mount.
UNION SQUARE: “Last Laugh,” Vni-

versal^ continued.
IMPERIAL: “Quo Vadis,” First National^

continued.
LOEW’S WARFIELD: “Seven Chances,”

Metro-Goldwyn.
STRAND : “Forbidden Cargo,” F. B. O.
CAMEO: “Soft Shoes,” Producers Dist.

Corp.
EGYPTIAN AND AZTEC THEATRES

:

“The Monster,” Metro-Goldwyn.

Springs. . . . Holbrook Bissell, connected
with the Universal exchange in Albany, is

certainly having a hard run of luck. Get-
ting into a jam with his landlord over the

question of keeping a dog, Mr. Bissell de-
cided to move out into the country, and
just about the time the moving van was
drawing up to the house, someone made
off with Mr. Bissell’s dog. . . . Stephen
Boisclair, organist at Harmanus-Bleecker
hall, in Albany, broadcasts twice each week
through WGY in Schenectady, and accord-
ing to that company, his recitals have been
heard as far away as Ireland. Since he has
been broadcasting, Mr. Boisclair has re-

ceived over 15,000 letters from radio fans.

. . . Wurlitzers have been added at Gate
theatre. Coney Island, the Peerless, Brook-
lyn, and by Savoy Amusement Company,
Atlantic City, while one is to be installed

at the Rialto, Hartford, Conn,, by Man-
chester Theatre Company.

ENVER, COL.—H. Bradley Fish, as-

sistant sales manager for Vitagraph,
has been in Denver for a few days visiting

the local exchange. Mr. Fish left Saturday

for Dallas, Tex., and afterwards he will

go direct to Milwaukee to attend the con-
vention of independent exhibitors. . . .

R. J. Garland, local manager of Metro-
Goldwyn, has gone to New York to attend
the general sales convention. ... A. F.

Allen, the well known exhibitor from
Aguilar, Col., spent a very eventful week
in Denver. He not only transacted busi-

ness with most of the film exchanges, but
also held a conference with certain city

officials while in the city as a result of his

driving too fast on one of the down town
streets. . . . H. W. Braly, manager of Fa-
mous Players-Lasky Corporation, has gone
to Los Angeles, taking with him the entire

Paramount sales forces in this territory.

They are attending the annual convention
for salesmen. . . . Rick Ricketson an-
nounces that the Rialto theatre in co-opera-
tion with the Junior League will hold a

special preview of Gloria Swanson in “Sans
Gene” at the Brown Palace. The Junior
League is one of the most prominent of

Denver society organizations. . . . The fol-

lowing theatres have first announced the

installation of new Wurlitzer organs

:

Heckox and Dias, Isis theatre, Boulder,

Col
. ;
K & F Amusement Company, Rourke

theatre, Lajunta, Col. It looks like business

was good in these sections of the terri-

tory. . . . Harry Nolan, district supervisor

for First National, no sooner arrived back
from Salt Lake City after a two weeks’
absence than he departed for Chicago for

conferences and thence to French Lick for

the First National convention. From there

he went to New York City. . . . Russel
Harpwick

,

the well known exhibitor operat-

ing the Lyceum theatre, Clovis, N. M.,

has been a visitor in the city for the past

ten days. . . . Henry Goldstone, represent-

ing Goldstone Productions, has also been
a visitor in the city for the past few days.

. . . Other exhibitors visiting Denver re-

cently are R. R. Chamberlain of the Isis

theatre, Colorado City, and Gus Cohen of

K & F Amusement Company, Coronado
theatre. Las Vegas, N. M. . . . /. N. Hom-
mel, manager of Producers Distributing

Corporation, has just returned from a

business trip to Colorado Springs, Pueblo
and Trinidad. . . . Gordon B. Ashworth,

NOW BOOKING
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operating the Federal theatre in Denver,
and chairman of the board of arbitration,

has been ill with the flu for the past week.
. . . Rumors are thick and fast concern-
ing new theatre projects in Denver. It is

reported from a reliable source that a large
theatre will be erected in the down town
district by one of the large producing cor-
porations. . . . C. L. Barnard has been en-
gaged as the new dramatic editor for the
Denver Post. Mr. Barnard succeeds Fred-
erick L. Babcock, who recently became as-
sociated with Universal as publicity man-
ager in the Northwest territory. . . . Eu-
gene Gerbase, local manager of Universal,
has received notice that a sales convention
will be held for all Universal managers in

Chicago, May 10.

V- — ^
]\/r ILWAUKEE, W\S.— Fred Seegert,

E. IV. Van Norman, Henry Slaab, Steve
Bauer and a number of the other boys, be-
sides working all hours of the day in antic-

ipation of the coming convention, are busy
as well in laying out the new offices of the
M. P. T. O. in the Wisconsin theatre build-
ing. . . . Stan Brown, of Saxe’s Strand, is

telling everybody about that wonderful
car. . . . O. J. Wooden presented a real “old
time movie show” in conjunction with his

regular program at the Alhambra last

week and it made a big hit. . . . Louis Or-
love, in charge of Saxe’s workshop, an-
nounces a number of changes in his

department, . . . Loyal LaPlaunt, sign
painter, is leaving and is being succeeded
by Alexander DeBeers, late of Chicago.
. . . Earl Parker, added to the Saxe work-
shop force recently when the Merrill be-
came part of the Saxe chain, leaves to

take a job as card writer for the Silliman
circuit. ... A shake-up, striking suddenly
at Saxe’s Wisconsin theatre, has resulted
in Harry Davey, director of the front of
the house, and two of his aids leaving the
organization. Davey has been succeeded by
Donald Waterson, late of Saxe’s Modjeska.
The others who have left are Davey’s chief
usher and a cashier. Just what was behind
the sudden changes has not been revealed,
Davey’s explanation being merely that he
was tired of Milwaukee and anxious to be
once more in New York where he had
once been in the employ of the Mark
Strand. . . . Aid of the screen has been
enlisted in Milwaukee in a fight against
a smallpox epidemic that has claimed a
score of lives and has brought threats of
drastic action on the part of the health
authorities, unless vaccination becomes gen-
eral. Trailers calling attention to the situ-

ation are being run through the co-opera-
tion of the public service department of
the M. P. T. O. of Wisconsin.

-
pvALLAS, TEX.—The Palace theatre at

Gainsville, operated by J. H. Thiesen
and managed by S'. Bertram, recently was
gutted by fire. The equipment which was
not burned was damaged by water. . . .

A. V. Wade, owner of the Majestic and
Cozy at Gainsville, will open the Cozy as
a result of the Palace fire. . . . Another
town added to the film map is Mertson,
Tex., which boasts a population of 350.

J. H. Lutzer^ Universal salesman, discov-
ered the village. The town has no theatre

but pictures are presented occasionally by
the Parent-Teachers Association at the
high school. Lutzer addressed the organi-
zation on small town presentation of pic-

tures. Apparently he made an impression
for he walked out of the town with con-
tracts for “The Hunchback” and other
Jewels. . . . R. 1. Brown has been added to

the Pathe sales staff as comedy salesman.
Laugh that off. . . . W. P. Morgan, man-
ager for Universal at Oklahoma City, re-

cently returned from a trade trip. Busi-
ness satisfactory. . . . Jeff Hendon, former
booker for Selznick at Dallas, is now hold-
ing a similar position with Pathe. . . .

The opening of the Texan theatre was well
attended by representatives of the trade.

Mr. Volstead did not attend. . . . George
Santikos, brother of Louis Santikos of
Alamo Amusement Corporation, San An-
tonio, wires from Paris that he is having
a very enjoyable trip. He is expected to

resume his former duties about September
1. . . . Alamo Amusement Corporation has
closed a 99 year lease for a theatre site,

130x250, on the corner of Main and Mc-
Kinney at Houston, and plans to erect a
theatre of 3,500 seating capacity, work to

be commenced by July 1. . . . San Antonio
.Jmusement Corporation has completed
plans for a theatre to be built by W. J.

Lyttle and leased to San Antonio Amuse-
ment Corporation for a period of 25 years.
Stock in San Antonio Amusement Corpora-
tion is held in equal parts by Southern
Enterprises, Inc., and W. J. Lyttle. The
theatre will have a 3,000 capacity, and work
upon which will be commenced July 1. It

is estimated the theatre, when completed,
will cost $1,250,000. Many innovations are
contemplated, among which will he a nurs-
ery installed on the mezzanine floor and
one in lower foyer. A removable orchestra
pit will afford greater seating capacity when
desired. Theatre will be so arranged that

May 9, 1925

it can be used for either legitimate attrac-
tions or pictures. . . . Peter Crown, former
owner of the Crown theatre at Houston,
has returned to Houston and has started
construction of a neighborhood theatre to
be called the Folly, located opposite the
court house. “Down South” scribe joins
in wishing Peter success on his new ven-
ture. ... It is rumored that Jesse Jones,
Houston capitalist, contemplated building
theatre on the corner of Travis and Capi-
tol, which location would bring the theatre
directly across the street from the new
Texan which has recently been opened. It

is assumed that this theatre is to take the
place of the old Queen, whose lease will
expire in approximately two years. . . .

Rubin Bohls, former manager of the Queen
theatre at Taylor, Tex., died recently after
a short illness. His friends in the trade
extend their condolence to his sister and
relatives.

SAN FRANCISCO, CAL.—C. L. Theu-
erkauf, Western district manager of 1

Universal Theatres, whose headquarters
are in Los Angeles, became sick while in
San Francisco and local physicians sug-
gested an operation upon his return home.
C. L. made many friends here. . . . The
Majestic theatre has been purchased by
H. Strucke, Jr., formerly of Roseville from
P. W. Brubeck, who is contemplating the
building of a new house at Concord. . . .

Charlie Chaplin was a recent visitor here
on his way to Hollywood, coming down
from Alaska, where he acted in his latest

picture, “The Gold Rush.” . . . H. J. Hen-
rioulle is now booking for Famous Players-
Lasky. . . . C. C. Kaufman of Colusa was
a recent visitor on the Row. . . . F. W.
Voight, local manager of Metro, attended
the annual convention in New York. Be
careful, Voight. . . . Lou Hutt is back with
Pathe as cameraman. We knew you
couldn’t keep him away. . . . W. B. Long-
head has been appointed manager of the
new Westwood theatre. . . . Mel Wilson^
former Paramount manager at Denver, has
been working out of the San Francisco
office and it looks as if he’ll keep up this

connection for he likes them and they like

him. . . . Arthur Bernstein, general man-
ager for Jackie Coogan productions, was a

recent visitor on the Row. . . . Mischa
Gluskin, well known local musician, has
purchased the “Class A” theatre from Mrs.
Amelia Muir. Gluskin will remodel the

house. . . . General Sales Manager E. A.
Eschmann and District Manager J. Skirboll
of First National recently visited the local

office and left for Oregon and Wash-
ington. ... A three manual Leatherby
Smith organ is being installed at the new
Stanford theatre, Palo Alto, Cal. . . . Man-
ager Jack Eminheiser of Southwestern
Pacific Theatres Corporation was a recent
San Francisco visitor. This concern oper-
ates 30 houses in Southern California. . . .

Through the efforts of the local Film
Board of Trade and Eastman Kodak Com-
pany, /. P. Gillette, film expert, gave an
interesting talk to film and shipping clerks

of this city recently. . . . Ralph Marks,
manager of the local Acme theatre, has
purchased W. G. Preddy’s celebrated lamps
for the theatre. . . . Patrick A. Shepherd,
who has been selling L. Smith organs out
of Portland, has been transferred to the

San Francisco office and will also sell

electric pianos and organs. . . . Max Graf
of the Aztec and Egyptian theatres, has
become a member of the Allied Amuse-
ment Industries. He knows what’s good.

NOW BOOKING



EXHIBITORS HERALD 77May 9, 1925

... J. A. G. Miller, general manager of

the Robert Morton Organ Company, has
again opened offices on film row. ... West
Coast Theatres, Inc., is to install Wur-
litzers at San Bernardino, Long Beach and
Los Angeles; West Coast Langley theatre

circuit is placing them at Pasadena and in

New Glendale theatre; and an organ has
been added by Neve’s, Inc., in Los Angeles.

S T. LOUIS, Mo.

—

Milan Goldbaum of the
local F. B. O. staff, has won the office’s

“Gold Rush’’ prize for the second consecu-
tive month and is leading the pack for the
April prize. He travels Southern Illinois.

Goldbaum is a close student of bird life,

his favorite feathered creature being the
eagle shown on $10 gold pieces. Before
the Gold Rush drive he carried off the $10
gold pieces for 15 of 18 weeks. . . Offi-

cial announcement of the leasing of the
new St. Louis theatre to the Orpheum Cir-
cuit has been made by David Sommers,
president of Metropolitan Theatres Cor-
poration, owners of the new theatre which
will be ready September 1. . . The
Orpheum plans to play first run pictures
and Junior Orpheum vaudeville in the new
house, a $2,000,000 investment with 4,000
seats. . . The graduating class of Cen-
tral High School sprang an innovation
when a motion picture featuring Neely
Edwards, Century comedy star, in “The
Spring of 1964,’’ was used to portray what
will happen to class members. William
Koplovitz, president, read the class pro-
phesy while the picture was being shown,
the various actors being identified as mem-
bers. . . “Over the Top—Wotta Wow,’’
a government motion picture showing the
89th and 35th divisions in action during the
world war, is being shown at Columbia
theatre this week under auspices of St.

Louis chapter No. 12, Disabled American
Veterans. . . Chester J. Gruber, owner-
manager of Miners Temple, Collinsville,

111., is sponsoring the Milwaukee Black
Diamond Sandwich Shop which recently
opened in St. Louis. . . Joe Smith of
Universal’s poster department came down
from Chicago to give the local boys a few
pointers on how to better the service for
exhibitors. He’s a wiz. Lou Hess doesn’t
overlook any bets in bettering exchange
facilities. . . Tommy Tobin, formerly
with Metro-Goldwyn, Pathe and Columbia
Pictures Corporation, has joined the Uni-
versal sales organization, taking over his
old territory in Southern Illinois. Jimmy
Shea, who has been hitting the tall and un-
cut there, will concentrate in the future
on the key cities and circuits. . . Lou
Goldman, brother of Mrs. Louis Stahl,
whose husband heads Sanford Amusement
Company, died April 12. . . Hermun M.
Ferguson has purchased Elite theatre at
Bernie, Mo., from George Winer. He also
operates the Liberty at Malden, Miss. . .

Mrs. G. Moore plans to reopen the Lyric
at St. Charles, Mo. . . Jefferson City
Theatre Corporation is rushing work on its

new theatre for that city. . . Charley
Goldman, owner of Rainbow and New
Astor theatres in St. Louis, has added the
Dupo (111.) to his string. . . Charley
Werner, local manager for Metro-Gold-
wyn, accompanied by J. E. Flint, division
manager, went to the New York sales
convention. . . G. E. McKean, manager
for Fox here, and his son, Claude, went
to New York for the Fox convention. . .

Y. J. Hankin, manager for Educational, is
opening a five weeks’ sales campaign. . .

Jack Weil of Jack Weil Productions, has

signed for a series of pictures handled by
Gotham Productions including two dog pic-

tures, “Black Lightning,’’ and “Silent Pal.’’

. . . An epidemic of scarlet fever in
Perry, 111., has forced the temporary clos-

ing of the theatre. . . Houses reported
closed include Logan theatre, Logan, 111.

;

Kozy, Wickliffe, Ky.
; New Rex, Pitts-

burg, 111.; American, Cambria, 111.; Dream-
land, Roadhouse, 111. ; Nox, Carrier Mills,

111. ; Glen, Cardon, 111. ;
Amusu, Ellin, 111.

;

Cater, Marceline, Mo.
; Seibol, Monro, Mo.

;

Star, Eugene, Mo.
; School House, Harris-

burg, 111., and Lyric, Houston, Mo. . .

J. Martin, owner of Overland Park, Mo.,
theatre, leaves shortly for South America
. . . Charley Morhaly of Valley Park,
Mo., who retired from the motion picture
exhibition field to operate a gold mine in
New Mexico, is visiting in St. Louis. . .

Fred Hoelzer, who recently sold his string

South St. Louis theatres to Fred Wehren-
berg, has returned from Florida and the
East. He says he is tired of loafing. . .

Visitors of the week included : Ralph Vass,
Memphis, Mo. ; J. D. Davis, Haiti, Mo.

;

Tom Reed, Duquoin, 111.
;
James Riley,

Princess, Alton, 111.; A. L. Critchlow,
Grand, Alton ; Louis Maroni, Marion, 111.

;

Charley Goodnight, DeSoto, Mo., and Jim-
my Clayton, West Frankfort, 111.

OTTAWA, Ont.—A big event in motion
picture theatre circles of Toronto April

20 was the return of Luigi Romanelli to

Tivoli theatre, one of the large downtown
houses. Mr. Romanelli is one of the most
widely known musical conductors in the

Dominion, having been supervisor of
orchestras for the former Allen Theatres,
Limited, Toronto, when that company had
55 theatres across Canada. The Tivoli is

now operated under independent auspices

and W. J. Stewart has had charge of the

house for several months. . . Manager
D. E. L. Fisher of Garrick theatre, one of
the fine theatres of Winnipeg, presented a
“double bill” at Garrick theatre Easter
week. Because of vacation, Mr. Fisher de-
cided a special children’s picture would be
appropriate, and so he presented Jackie
Coogan’s “The Rag Man,” for the matinee
and “Circe the Enchantress,” starring Mae
Murray, at night. Incidental pictures were
the same all through. The result was a
large crowd both afternoon and evening
. . . During the week of April 13, the
usual N. V. A. collections were made at B.

F. Keith theatre, Ottawa, permission being
granted by Manager J. M. Franklin for
collection among patrons at every perform-

ance for the vaudeville actors’ organization.
One patron placed a handsome solid gold
ring on the plate. . . “The Lightning
Switch” was the title of a musical potpourri
played by the concert orchestra of Hippo-
dromo theatre, Toronto, during Easter
week. This overture was arranged by
Jack Arthur, general supervisor of music
for Famous Players Canadian Corporation.
There was also a guessing contest on the
pieces included. Buster Keaton’s “Seven
Chances” was shown. . . The annual mo-
tion picture ball of the Manitoba Moving
Picture Exhibitors’ Association was held
April 16, with music by the Capitol thea-
tre orchestra, Winnipeg, through the per-
mission of H. M. Thomas, Capitol mana-
ger.

TNDIANAPOLIS, IND.—By the courtesy
J- of C. Roltare Eggleston, manager of B.
F. Keith theatre in Indianapolis, the Latin
department of Shortridge high school pre-
sented at the Keith theatre “The Last Days
of Pompeii,” in six reels. The high school
band of 60 pieces played. The entire pro-
gram was in charge of Miss Anna Clay-
batigh, censor of the Roman State, an or-
ganization of high school students. . .

Health authorities have ordered all theatres
and other public places at Goshen, Ind.,

closed because of scarlet fever. . .Howard
Van Buskirk, manager of Temple theatre
in Mishawaka, Ind., for several years, and
Miss Marian Weber, Niles, Mich., were
married recently in Toledo, O. The cou-
ple will visit Chicago and Milwaukee and
later will be at home at 631 East Bron-
son street. South Bend, Ind. . . The
Pyle Amusement Company has been incor-
porated at Muncie, Ind., to operate theatres
and motion picture houses. The company
has a capital stock of $80,000 and the in-

corporators are Charles C. Pyle, Suzanne
Rotherford and Janies Richard Wood. . .

No action toward construction of a hotel

at Washington street and Capitol avenue,
Indianapolis, present site of Capitol thea-

tre, will be taken within the next two years,

it was said by Hulbert J. Smith, who, with
his brother, Walter B. Smith, operators
of the Denison hotel, obtained a 99-year
lease on the site. The terms call for the
erection of a building before 1950, at a cost

of at least $200,000. The deal was nego-
tiated by Fred A. Sims, attorney, and G. M.
Dickson, receivers for Consolidated Thea-
tre and Realty Company, owners. A sub-
lease on the building, held by Columbia
Amusement Company, New York, will not
expire for more than a year, H. J. Smith
said. The property was the last of a series
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of hotel and theatre sites the receivers sold
. . . Famous Players-Lasky Corporation
offices in Indianapolis soon will move to a
new building at 116 West Michigan street.

^ !!

D etroit, mich.—

.

4 . w. Boidand,
salesman for United Artists, estab-

lished a season’s record in collection of
parking tags during a trip to Grand Rapids
last week. Spending two days there on
business, Rowland was tagged nine times
and paid $39 in fines before leaving town.
. . . Several weeks ago Alseum theatre
at Northville, a few miles from Detroit,
burned to the ground, the total loss being
about $55,000, only a small part of which
was covered by insurance. Rather than
rebuild, William Thompson, the owner, has
purchased Wayne theatre at Wayne Lorn
his sister, Mrs. Fred Jones, and already has
taken possession. . . . Jacob Schreiber,
manager of the Blackstone and other the-

atres in Detroit, is now in Miami, Fla.

One knows Mr. Schreiber is in Miami, be-
cause the mails have been flooded recently
by greetings sent by Mr. Schreiber to his

friends back home. This year Mr.
Schreiber’s greetings take the form of bags
of nuts. Last year Mr. Schreiber sent baby
alligators. . . . Metropolitan Motion
Picture Company, the Film Building, has
moved to elaborate new quarters on the
same floor. A. B. Jewett, originator of
the Ford Educational Weekly about 12

years ago, has been obtained to head the
production department. . . . David M.
Hartford, general manager of Detroit Mo-
tion Picture Company, with studios in

Grosse Pointe, is busy selecting a cast for
the new picture to be started at the studio
in June. . . . Due to the conventions
of Paramount and Metro-Goldwyn, two ex-
changes in the Film Building present a de-
serted appearance, as the exchange heads
and sales forces have been called in for
the conferences. . . . The Rotary Hall
is the name of a new community theatre

which has opened in Manistee, sponsored
by the Rotary club of that city. It is a
modern, up-to-date house and will be de-

voted to motion pictures and vaudeville.

. . . Frank Lorenzen, former Detroit ex-
hibitor, is now in the florist business, oper-
ating a shop in the fashionable district of
the city, known as the La Salle Flower
Shop. . . . J . E. Storey, general sales

manager of Pathe Exchanges, Inc., spent

several days with Manager Hanson in De-
troit, leaving here for a tour of other

middle western cities. . . . “Madame
Sans Gene,” Gloria Swanson’s latest pic-

ture, had a brilliant opening in Detroit last

Sunday, and is being held over for a sec-

ond week. Business is reported record
breaking for this season. . . . Piccadilly

theatre has a new Wurlitzer.

CEATTLE, WASH.—The Pacific North-
west is revealing a spotted condition

from the viewpoint of film exchanges, and
business is actually dull in some localities,

which has caused exchange men to increase

their activities to maintain their usual vol-

ume. One of the most seriously affected

districts is southwest Washington, one of
the principal lumbering sections, where
mills have reduced their working time one
to two days a week. Generally speaking,

business was good in the Pacific Northwest
until April, says, on exchange manager,
but by the middle of the month most of

the film distributors were commenting on
the slump. From April 15 to the end of

the month a gradual pick up was noted,

and exchange executives are optimistic

.over the prospects for summer business.

Fortunately, such dullness as has been ob-
served in southwest Washington did not
affect the whole state, and an increase in

the northern and eastern sections partly

compensated for the loss. It was also

noted that most exchanges experienced an
increase in northern Oregon and in Idaho.
. . . L. K. Brin, manager of the local

office of Kwality Pictures, the Warner dis-

tributing agency, is at Astoria, following

a visit to the Portland office. . . . The
palatial new Warner theatre, carrying the

firm’s own name, will open in Astoria this

month, and will be a signal event in the

history of the Pacific Northwest organiza-
tion. . . . The Warner feature, “The
Lighthouse by the Sea,” featuring Rin-tin-

tin, the wonder dog, has broken all records
for this picture during its run at the Blue
Mouse, according to the Kwality Pictures
office staff. . . . Fred Babcock, formerly
with the Denver Post, as exploitation man
for the local Universal offices, according
to Manager L. J. Schalaifer, is exploiting

“The Last Lap,” Universal feature at Clem-
mer theatre, Spokane. . . . H. A. Black,
manager of the local Vitagraph offices, has
just returned from several days in Port-
land, where he had a conference with Dave
Farqtiohr, Oregon representative.

Guy Maxey, eastern Washington and Idaho
representative for the firm, is covering his

territory and turning in some excellent
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business, according to Mr. Black. . . .

J. J. Sullivan, manager of the Fox local
offices, is in New York attending the an-
nual conference of Fox exchange man-
agers. . . . The Seattle office is busy
filing the posters prepared for fall produc-
tions and the exchange is bustling with ac-
tivity.

L^ANSAS CITY, MO.—Some one, whose
identity was kept secret, bought the

Twelfth street lobby of Pantages theatre,

first run house of Kansas City, this week,
and will have no cause to worry, as it is

under a lease for 86 years. The lobby has
a frontage of 19^ feet with a depth of
132 feet and carries with it at the rear a
strip, 26x39, running west to the alley, on
which the south end of the theatre is built.

The seller of the fee title to the property
was Frank P. Ewins, now of Los Angeles,
and a former hotel owner of Kansas City.

The purchaser was an undisclosed client of
the Schoenberg Realty and Investment
Company of Kansas City. The lease to

the Standard Amusement was written in

1912, Mr. Ewins having purchased the

property in 1916 for $60,000. . . . The
following Kansas Citians boarded the Para-
mount special for California : R. C. Libeau,
Ben Blotcky, Arthur Cole, Earl Cunning-
ham and John States of the Kansas City
Paramount office, and Frank L. Newman of
Newman theatres and Milton Feld, man-
aging director of Newman theatres. . . .

Lincoln theatre of Kansas City followed
Newman theatre last week when it effected

a tieup with the Kansas City Star in

broadcasting vocal numbers by its novelty
entertainers, good space being devoted
gratis by The Star. . . . Gloria Swan-
son and her marquis husband received a
hearty welcome in Kansas City when they

stopped off for half an hour. They were
aboard the Paramount special for Cali-

fornia. . . . The last landmark of what
once was Kansas City’s film center—-the

17-story film building at Seventeenth and
Main streets, now the Davidson Building

—

was erased this week with removal of the

Vitagraph branch office, the last remaining

film company in the building. The new
Vitagraph office will be at Nineteenth and
Wyandotte streets. Two years ago the

building housed virtually every film ex-

change in the city. . . . The new Indi-

ana theatre, a suburban house of Kansas
City, opened last week. The house, owned
by Daly & McGrath, seats 800 persons.

Among out-of-town exhibitors in the Kan-
sas City market last week were : George
Koch, Star, Holten, Kan.

;
M. G. Kirkham,

Hays, Kan. ; C. A. Rehm, Baxter Springs,

Kan.; /. J. Newcomb, Newk’s theatre,

Burlington, Kan.
;
Charles Sears, Sears Cir-

cuit, Nevada, Mo.; C. M. Pattee, Pattee

theatre, Lawrence, Kan. ; S. E. Wilhoit,

Jefferson, Springfield, Mo. . . . Benton
theatre, Kansas City, property of the late

James W. Watson, vice president of the

M. P. T. O. Kansas-Missouri, who died

recently, will be managed temporarily by

L. J. Lenhart, owner of Roanoke theatre,

for the Watson estate. The new El Ray
theatre, now under construction in ac-

cordance with the plans of Mr. Wat-
son prior to his death, will be completed

and the new house opened the latter part

of July.
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Wanda Wiley made her first Broadway
appearance when her “Getting Trim-
med,” Century comedy, was shown at
Rialto theatre by Universal.

Arrow
A?oy to Direct Five Pictures

Whitman Bennett has signed Wilfred
Noy, the Briton, to direct five Whitman
Bennett release productions for Arrow.
W. E. Shallenberger, president of Arrow,
also announces Jane Novak has accepted
a contract from Bennett.

Title Changed to “North of Nome”
With completion of “The Eternal

Frontier,” made in its entirety on the
Yukon, it is made known that the picture
will be released under the title “North
of Nome.” Frank R. Adams’ “Scandal
Street” has been purchased for picturiza-
tion by -Bennett.

Astor
Hugo Ballin W'rites Novel

Hugo Ballin, who directed Astor’s sec-
ond film, “The Shining Adventure,” has
written a novel on Hollywood.

Chadwick
“American Pluck” Edited

Editing and titling of “American
Pluck,” first George Walsh film for
Chadwick, is being done by Ralph
Spence for release after “The Wizard of
Oz.” Scott Dunlap is to direct Walsh
soon in a picture with Joan Meredith.

“A Man of Honor” Starts

Lionel Barrymore is beginning work
on “A Man of Honor,” in which Mildred
Harris also will play.

F. B. O.
Marion Jackson Busy
Having written 11 vehicles for Fred

Thomson, Marion Jackson is ready to
start continuity on “Whirling Lariats,”
from “Sir Peigan Passes,” an original by
William C. Tuttle. Thomson has com-
pleted “The Bandit’s Baby.”

Evelyn Brent Starts Another

“Smooth as Satin,” sixth Evelyn Brent
production for F. B. O., is getting under
way with Ralph Ince directing.

Dick Talmadge on Job

Richard Talmadge has started a melo-
drama which carries the working
monicker of “Twenty Years After.”

“Last Edition” Next

Emory Johnson is preparing for his

eighth production, “The Last Edition,”
for which he and his mother, Emilie
Johnson, are doing the continuity work.

Social IForkers See “Drusilla”

Los Angeles social workers saw
“Drusilla With a Million” in the city’s

Baby Week.

Fox
Year’s Production Completed

Clearing the decks for the next pro-
duction season, Director Maurice Levy is

cutting “Everyman’s Wife,” and Direc-
tors Edmund Mortimer and W. S. Van-
Dyke are winding up “Scandal Proof”
and “Hearts and Spurs.”

Lee Starts on “Havoc”

“Havoc” has been started by Rowland
V. Lee as his first production since re-

turning from Europe.

Ethel Clayton in “Lightnin ”

The role of the widow has been chosen
for Ethel Clayton in “Lightnin’.” She
has just concluded her part in “Wings of
Youth.”

Two Chosen for Borzage
Frank Borzage will direct “The First

Year” and “Lazybones” as his initial pro-
ductions for Fox under his long term
contract.

Wray to Direct “Marriage”

Direction of H. G. Wells’ “Marriage”
has been assigned to John Griffith Wray.

Dorothy Seastrom plays opposite Lloyd
Hamilton in the comedian’s latest

Educational-Hamilton picture, “King
Cotton,” directed by Hughie Fay.

First National
750 Prints of “Sully” in Use

With 150 prints in uninterrupted use,
Colleen Moore’s “Sally” is called her
greatest hit.

Clifton to Direct Barlhelmess

Inspiration Pictures company has
signed Elmer Clifton to direct Richard
Barthelmess when he completes “Shore
Leave.”

Muihull Chosen for “ClassifiecF’

Jack Mulhall plays opposite Corinne
Griffith in “Classified,” just starting.

Corinne’s Mother Visits

Mrs. John L. Griffith, Mineral Wells,
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Jack Dempsey and Estelle Taylor are
in New York to make the £nal ex-
teriors of "Manhattan Madness," be-
ing produced for Associated Exhib-
itors.

sporting goods store. William DeMille is

president.

"Lost—A Wife” in Making

William DeMille is busy producing “Lost
—A Wife,” in which Adolphe Menjou,
Greta Nissen, Robert Agnew and Edgar
Horton are appearing.

Producers Dist. Corp.
Urson and Iribe Moving

With completion of cutting of “The
Night Club” at the Lasky studios, Directors
Urson and Paul Iribe are moving over to

the Cecil B. DeMille lot to start “Hell’s

Highroad.”

Harris Meets LaRocque

Elmer Harris has conferred in New York
with Rod LaRocque and Director Paul
Sloane preliminary to starting “The Com-
ing of Amos” in Los Angeles the middle
of May.

Christie Buys "Seven Days”

Christie Film Company has bought Mary
Roberts Rinehart’s “When a Man Mar-
ries,” which was staged as “Seven Days.”
Scott Sidney will direct the screen version.

Three Actresses Sign

DeMille has signed Jocelyn Lee and
Helene Sullivan while Ethel Shannon has
been obtained by Hunt Stromberg to play

opposite Harry Carey in “The Texas
Trail,” now in production.

Belasco Schedule Changes

Purchase of Constance Lindsay Skinner’s

story, “An Incidental Woman,” has brought
a change by which this picture will be
produce ahead of “Three Faces East,” by
Belasco Productions as the first of a series

to be personally directed by Harry O.

Hoyt.

Goldwyn-Mayer, Josef von Sternberg is

inserting titles following completion of
cutting. Conrad Nagel and Renee
Adoree are starred.

Eleanor Boardman Signs

Eleanor Boardman and Helena
D’Algy’s brother Antonio have signed
long term contracts.

"The Big Parade” Starting

Shooting is ready to begin on “The
Big Parade,” war picture, featuring John
Gilbert.

"Romola” Held Over

Holding over of Lillian Gish’s “Romola”
at Capitol theatre. New York, delayed
the premier of “Zander the Great,” which
now opens May 3.

Independent
Sales Representative Named
David B. Gilbert has been chosen

West Coast sales representative for In-
dependent, which has moved into its new
studios in Hollywood, where the sixth

Bob Custer, “The Blood Hound,” will

be the first made, for F. B. O. distribu-

tion. President Jesse J. Goldburg of In-
dependent has gone East for depart-
mental conferences.

Lumas
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Conrad Nagel and Pauline Frederick
work well together in “Married
Flirts,” directed by Robert Vignola
for Metro-Goldwyn-Mayer.

Tex., made her first visit to the studios
recently and saw Corinne acting in “The
Marriage Waltz.”

“Supreme Moment” Out May 3

“His Supreme Moment,” featuring
Blanche Sweet and Ronald Colman, goes
to exhibitors May 3, following pre-
release showing at the Strand, New
York.

Metro-Goldwyn
"Girls' Rebellion” Title Changed

With the title of “The Girls’ Rebel-
lion” changed to “Don’t,” it is also an-
nounced that Director Alf Goulding had
rented the amusement park at Venice for
scenes of the Rupert Hughes production
in which Sally O’Neil plays the leading
role.

"Exquisite Sinner” Edited

With completion of “The Exquisite
Sinner,” his first production for Metro-

Two Territories Signed

Contracts have been made for distribu-

tion of six Gotham Productions in the
Atlanta territory and also in the Salt

Lake area, Sam Sax, president of Lumas
Film corporation, announces. It was also
made known that Thunder, the “marvel
dog,” will be seen next in “His Master’s
Voice.”

Paramount
Dorothy Cummings With Gloria

Because of her work in “The Manicure
Girl” Dorothy Cummings has been chosen
(the only woman picked in the East) to

support Gloria Swanson in “The Coast of
Folly,” which Allan Dwan will start direct-

ing immediately on the Marquise’s arrival

in California.

Kane Back in Hollywood

Following conferences in New York re-

garding “Sackcloth and Scarlet” and “Any
Woman,” the latter just completed, Robert
Kane has returned to Hollywood.

“Pony Express” Author Visits

Henry James Forman, who collaborated

in writing “The Pony Express,” is visiting

Hollywood. James Cruze is preparing the

picture.

William DeMille, Merchant

William and Cecil DeMille and Douglas
Fairbanks are new partners in a Pasadena
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Filming of “Lying Wives” has been
completed for Ivan Abramson as Srst
of the Four Ivan Emerald Produc-
tions to be released through Ivan
Players, Inc. Madge Kennedy and
Clara Kimball Young featured.

Tiffany-Tmart
First of “Big Twelve” Starts

“Souls for Sables,” first of the “Big
Twelve” productions, has started

;
four

“Blue Ribbons” are under way, and the
first picture is being filmed in the “Nov-
elty Series,” which will feature Louise Lor-
raine, the dog Rex and also Black Beauty.
Four photoplays also will be made as Tru-
art “Cinemelodramas.”

United Artists

Mary Pickford to Make Three

With “Little Annie Rooney” scheduled
to be finished in early June, Mary Pick-
ford expects to set a record of making
three pictures this year.

Hugh Allan Gets Contract

High school graduate only two years,

Hugh Allan has signed as Mary Pickford’s
leading man in “Little Annie Rooney.”
His real name is Allan Hughes.

Wilson Writes “Don Q” Music

Mortimer Wilson is in Hollywood to

write the score for Douglas Fairbanks’
“Don Q.” Fairbanks also is conferring
with his foreign representatives—E. H.
Benson, Australia and New Zealand, and
R. W. MacFarland, Britain and Europe.
He intends to open “Don Q” early this

summer in London, Paris and Sydney.

“Don Q Curve” Latest

They say “Babe” Adams, Pittsburgh
pitcher, has invented a new baffier which
he calls the “Don Q Curve” because he
got the idea from Doug.

B. P. Schulberg
Fire Delays Premiere

With Clara Bow and other of the cast
attending, fire momentarily delayed the
premiere of “Capital Punishment” at Rialto
theatre, Los Angeles.

Current Schedule Near Windup

James P. Hogan has begun “My Lady’s
Lips” as the tenth and last release of this

season. It will be ready June 1.

Pathe
Buckingham and Robbins Signed

Thomas Buckingham and Jess Robbins
have been added to the Hal Roach staff to

start comedies at once.

“He Who Gets Smackedl’ Next

Ralph Graves in “He Who Gets

Smacked” and “Our Gang” in “Shootin’

Injuns” top the releasing list for the week
of May 3.

225 Miami Girls Disappointed

When 225 Miami girls failed to make a

home run for a part in McGraw’s “Play
Ball” serial it was necessary to send to

New York for Mary Milnor to take the

role.

Two Sport Comedies Done

“Butter Fingers,” a fling at baseball, and
“Tee for Two,” a golf burlesque, have been

completed by Mack Sennett.

Chase and Cook Units Off

The Charley Chase unit is taking scenes

aboard ship in San Diego and Los Angeles
harbor and the Clyde Cook group is at

Camp Kearny near San Diego making
Cook’s first Hal Roach starring comedy.

Ginsberg
Lillian Rich in “Love Gamble”

Lillian Rich is chosen for the leading

part in “The Love Gamble,” Banner Pro-
duction, Edward Lesaint directing.

Vitagraph
“Tides of Passion” Shown

Following a ballyhooing from the side

of a 60-foot launch at Coney Island of

the opening at the Rialto of “Tides of

Passion,” the Mae Marsh picture had its

premiere on Broadway.

“Beloved Brute” at Anniversary

“The Beloved Brute” was shown in anni-

versary week of Colonial theatre, Camden,
N. J.

“Captain Blood” Wins England

Vitagraph’s “Captain Blood” played at 50

theatres in the provinces in England on its

release.

Teachers O. K. “Pampered Youth”

Kansas City’s Parents and Teachers asso-

ciation indorsed “Pampered Youth.”

Officials See “Baree”

Officials of Vitagraph have just had their

first view of “Baree, Son of Kazan,” fea-

turing Anita Stewart in her debut with

the company.

Universal
Fawcett in Two Pictures

George Fawcett is busy appearing simul-

taneously in “The Home Maker” and

Williard Louis, comparative newcomer
to the screen, makes good use of his
double chin in “Eve’s Lover,” Warner
Brothers production featuring Irene
Rich and Bert Lytell.

“Peacock Feathers.”

Nina Romano Returns

Returning to the films for the first time
since announcement of her secret marriage
to Lou Tellegen, Nina Romano is appear-
ing in “The Titans,” starring House Peters.

Warner Brothers
“Kiss Me Again” Completed

Ernst Lubitsch is canceling plans for a
European trip and preparing to start an-
other picture following completion of
“Kiss Me Again.”

“Recompense” Breaks Record

“Recompense” set a new record at Forum
theatre, Los Angeles, according to John J.
Goring, managing director.

Rirv-Tin-Tin Film Seen

“Tracked in the Snow Country” offers

Rin-Tin-Tin at his best, Warner officials

said after the “wonder dog” was screened
at the New York office.

Associated Pictures
“White Monkey” Completed

With completion of “The White Mon-
key,” cutting and titling of the Barbara La
Marr picture for First National release

starts at once.

Barbara Thanks Mechanics

Barbara La Marr gave a party for the

NOW BOOKING
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mechanics of the Fort Lee studio of Saw-
yer-Lubin when work on “The White Mon-
key” was finished, and was given a loving

cup by the employes.

Ivan Players

“Lying Wives” Finished

"Lying Wives,” with Clara Kimball

Young, Madge Kennedy and Richard Ben-
nett, is ready for immediate release as the

first of four Ivan Emerald Productions

which will be distributed in the independent

market by Ivan Players, Inc., President

Ivan Abramson announces.

Century
Wiley and Marian Sign

Wanda Wiley and Edna Marian have

taken long term contracts, Abe Stern, vice

president of Century, reported on return

from conferring with Julius Stern, presi-

dent, on the Coast. Wanda is to make 12

comedies for next season, while two-

reelers made by Edna Marian for early re-

lease include “Speak Freely,” a June bride

picture: “Plenty of Nerve,” “After a Repu-

tation” and “Standard.”

“Getting Trimmed” Released

Wanda Wiley’s “Getting Trimmed” is

being released through all Universal ex-

changes.

Columbia
European Rights Sold

Rights for “Justice of the Far North”

have been bought by Unity Film company
of London.

Large Territory Acquired

Standard Film Service Company of

Cleveland has taken the entire program of

18 pictures for the territory including Ohio,

Kentucky, West Virginia, Michigan and

western Pennsylvania.

LETTERS
From Readers

A forum at which the exhibitor

is invited to express his opinion

on matters of current interest.

Brevity adds forcefulness to any
statement. Unsigned letters will

not be printed.

Explaining Eight Years of Success

O VALO, TEX.—To the Editor; I am
an ardent reader of the Herald and

find it is a great help in booking pictures.

I always enjoy reading “Letters From
Readers” and “What the Picture Did for

jMe” reports. I read these for information,

William Desmond, featured in "The
Meddler,” Western, from which these

scenes are taken, is now busy on the

Universal lot in “The Ace of Spades.
’

but the more I read the deeper the mys-

tery of the motion picture business becomes

to me.

It is not surprising that the producers

are in a quandry as to what kind of pic-

tures to make. It seems the motion pic-

ture business will prove the old saying,

“Birds of a feather will flock together”

to be a fact, for a picture that will make
a hit in one town is a complete failure in

another.

I have been running a small town thea-

tre for about eight years and I find it

is quite a task to make it pay.

I show every Saturday night and put a
special on once in a while as a midweek
attraction. I never could make a regular

midweek show pay. I have tried it on seri-

als. If I happened to get a good serial it

would pay, but if it happened the other way
(which it generally did) I was blowed up.

I do not show through July and August,
then folks are always glad when I open
up and come out better.

I have been very successful the eight

years I have been in the business, but I

credit my success to the fact that I am
always on the square with the people. A
small town exhibitor has the same bunch
to deal with all the time and they have got
to play square. My patrons have confi-

dence in me and my ability to select good
pictures, for I never make a fuss about
a picture unless I am pretty sure it is worth
it. I do not very often raise the price,

but when I do make a fuss or raise the
price I have to put out the S. R. O. sign,

and they leave the theatre with that “I am
glad I came” look on their face. I always
try to keep the confidence of my patrons
and the exchange I book with.

1 read a lot where exhibitors seem to get
unfair treatment from Famous Players
Lasky Corp. I want to give the devil his

dues, so I will say now I book most all

my pictures from them and I find them fine

people to deal with. Their prices are right,

their films are, with a very few exceptions,
always in good condition, their shipments
are always punctual, their percentage of
pleasing pictures will far exceed the poor
ones and they are willing in every way to

try to please me and they generally do.

What more could an exhibitor ask for?
Of course, the office force has a heap to do
with the service you get. I get my serv-

ice out of Dallas, Tex.
I have also booked a few pictures from

Metro-Goldwyn and so far have found
them to be all right.

All film exchanges send out some sales-

men who are dandy good fellows, and again
they send out some who are not a credit

to the company they work for. I would
rather book my pictures direct through the

exchange.

No doubt the most of the theatre fans
want clean pictures with plenty of comedy
and a good Western once in a while.

I am sending in some reports on pictures

with this letter. Before I close I would
like to know what has become of our “Fool
There Was.” Mrs. J. A. Wright, Lone
Star theatre, Ovalo, ex.

Indians Killed Only 33,
Picture Public Is Told

(Special to Exhibitors Herald)

ST. LOUIS, MO., April 28.—Motion
pictures are all wrong in playing up the

hazards and Indian battles of the pio-

neers on the Oregon trail. Dr. A. B.

Hulbert, professor of history at Colo-
rado university, said in an address here.

Dr. Hulbert said only 33 whites were
killed by Indians out of a total migra-
tion of 75,000. However, he praised the

settlers for overcoming such hardships

as ferrying rivers, lack of water, dust

storms, sickness and lonesomeness.

DeMille Cuts Interest
(Special to Exhibitors Herald)

CULVER CITY, April 28.—Retroac-
tive April 1 all loans existing and pend-

ing for the Culver City Commercial and
Savings Bank just taken over by the

America commercial company of Los
Angeles will be reduced from eight per

cent to seven per cent, it has been an-

nounced by Cecil B. DeMille.
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“What the Picture Did For Me”
VERDICTS ON FILMS IN LANGUAGE OF EXHIBITOR

Copyright, 1925

This is the original exhibitors’ reports department, established October 14, 1916.

Beware of cheap, misleading imitations.

“What the Picture Did for Me” is the one genuine source of exhibitor-written box office

information.

Address: “What the Picture Did for Me,” EXHIBITORS HERALD, 407 South Dearborn
Street, Chicago, III.

F. B. O.
O. U. WEST: Lefty Flynn—This is a pretty

good Western and will rate a little better than

some of his previous efforts. Five reels.—Wm. E.

Tragsdorf, Trags theatre. Neillsville, Wis.—Small
town patronage.

0. U. WEST: Lefty Flynn—The picture as a
whole is O. K. Has not the pep of some, but

it will pass O. K. Five reels.—C. V. Anderson,
Oak theatre, Oakdale, Neb.—General patronage.

FLASHING SPURS: Bob Custer—The first

Bob Custer that I have played. The title and
paper are misleading. I cannot say much in

favor of this picture.—Mrs. R. Smith, palace the-

atre, Rockmart, Ga.—General patronage.

QUEMADO : Fred Thomson—This certainly

pleased our Friday and Saturday night audiences.

Lots of action, some comedy, thrills and very
good settings. A good bet for any small town.
Six reels.-—P. R. Matson. Crystal theatre. Flan-
dreau, S. D.—General patronage.

BREED OF THE BORDER: Lefty Flynn—
Best one Flynn has made so far. Five reels

—

S. G. Ihde, Photoplay theatre, Ashland, Kan.

—

Small town patronage.

THE RANGE TERROR: Bob Custer—Nothing
extra. Should please the usual Saturday audi-

ence, but not in the same class with Gibson
or Thomson.—H. D. McChesney, Princess theatre,

Crandon, Wis.—General patronage.

THE RANGE TERROR: Bob Custer—Good for

Sunday. Film condition good. A very good West-
ern that should go over and please in any town,
as it is not a real rough picture. Good plot and
very well acted. Five reels.—B. R. Parson’s.
Grand theatre, Springfield, Minn.—General pa-
tronage.

TRIGGER FINGERS: Bob Custer—Good West-
ern and enjoyed by all. Custer is all right.

—

R. L. Nowell, Idlehour theatre, Monroe, Ga.

—

General patronage.

THE NO-GUN MAN: Lefty Flynn—The first

Flynn picture we have shown and pleased well.

Didn’t appeal to me particularly, but the audience
liked it and that’s all that’s necessary. Five
reels.—C. E. Lautz, Liberty theatre, Hildreth, Neb.
—Small town patronage.

TRIGGER FINGERS. Bob Custer—It went
over because I played it on Saturday and it was
a Western—an awful poor one. The director

failed to give Custer any gray matter, hence the

failure. Five reels.—C. S. Watson, Electric the-

atre, Caldwell, Kan.—Community patronage.

THE MILLIONAIRE COWBOY: Lefty Flynn
—We thought this better than the average pro-

gram picture. However, our patrons did not think
so much of it. Five reels.—S. G. Fry, Palace
theatre, Omaha, Tex.—Small town patronage.

THUNDERING HOOFS: Fred Thomson—It

drew mighty well and gave excellent satisfac-

tion with all classes. Thomson and his horse.

Silver King, are liked by our patrons. Five
reels.—C. E. Johnson, Paramount theatre. Gib-
bon, Neb.—General patronage.

THE DANGEROUS COWARD: Fred Thom-
son.—Cannot be beat for an action picture. Will
please anybody anywhere, and Silver King is

there, too. Five reels.—S. G. Fry. Palace the-

atre, Omaha, Tex.—Small town patronage.

THE FIGHTING SAP: Fred Thomson.—I think
that this is the best Thomson to date. Had the
house jammed full and they all went away satis-

fied. This one is a little different than the
average, but has plenty of action and will go

over good in any house. Seven reels.—Paul B.

Hoffman, Legion theatre, Holyrood, Kan.—Small
town patronage.

THE SILENT STRANGER: Fred Thomson—
A good Western, nice and clean ; gets in the men
and boys, but not the ladies. Think he is just

as good as Mix or Hoot, and twice as good
looking.—E. C. Hoadley, Temple theatre. Bliss-

field, Mich.—Small town patronage.

FOOLS IN THE DARK: Patsy Ruth Miller—
A good program show for a Saturday night in

our town. The funny business in this show
brought plenty of hearty laughs from our audi-

ence. A good audience show. Seven reels.—C. A.
Anglemire, “Y” theatre, Nazareth, Pa.—General
patronage.

STORMSWEPT: Wallace and Noah Beery—
Did not sweep any business for me, but I can’t

see why. The picture is good and pleased nearly
everyone who attended. Six reels.—Arch Cata-
lano, Victory theatre, Rossiter, Pa.—Small town
patronage.

NORTH OF NEVADA: Fred Thomson—This is

the first we ever used with this star. Looks like

the same type of story usually played by Tom
Mix, without the most impossible stunts he pulls.

The horse. Silver King, is very good and caused
plenty of applause. Five reels.—Horn & Morgan,
Star theatre. Hay Springs, Neb.—Small town pa-
tronage.

WESTBOUND LIMITED: Ralph Lewis—

A

good picture with lots of action. A little old and
scratched. It is full of thrills and pleased those
who saw it. F. B. O. advertises cuts but
handles only the mats. Seven reels.—Paul K.
Gardner, Opera House, Wyoming, la.—Small town
patronage.

THELMA: Jane Novak—Just a picture, no
drawing power and no comments either way.
There’s plenty of better ones, so why bother
with it? Six reels.—C. E. Johnson, Paramount
theatre. Gibbon, Neb.—General patronage.

First National
SALLY : Colleen Moore—There is so much in

favor of this dandy picture that I could sing its

praises all day. First, the title, “Sally,” with
all the publicity the radio has given her, is

catchy and attractive. Second. Colleen Moore, of
which there is no more equal, is Sally herself, and

oh, boy ! how she eats up the role ! Then there
is Leon Errol, the original of the stage play

—

watch his smoke in the future (he’s already made
in pictures). In fact, the whole cast, including
Sally’s dog, fit the roles to perfection, not for-

getting director Alfred Green and adapter June
Mathis who deserve great credit. How did I do?
Oh, gee, I’m ashamed to tell. Might raise my
quota, but, raise or no raise, and in justice to

Colleen and her gang, I will say I played this

an extra day at increase over ordinary prices,

made a bet with my better seven-eighths of a
bonnet against a new straw, and cleaned up.

The song hit of "Sally” was "Watch for the
Silver Lining,” and in the picture production it

means a silver lining for exhibitors, unless I am
badly fooled. A few more "Sallys” and Colleen

Moore would take the bitter out of ex-i-bitcr.

—

Joe Hewitt, Strand theatre, Robinson, III.—Gen-
eral patronage.

ABRAHAM LINCOLN: George Billings—This
was the greatest picture of its kind that we
have ever had the good fortune to run in our
theatres, but was a disappointment at the box
office. We had in our audience an honored and
respected veteran of 80 years (Mr. George Myeirs)

who is the only person known to be living today
that was at Ford’s theatre on the fateful night
and witnessed the assassination of Lincoln. He
said this part of the picture was so real that he
actually looked for himself in the audience. Ten
reels.—Earhart & Lutz. Opera House. Lexing-
ton and Bellville, O.^—General patronage.

ABRAHAM LINCOLN; George Billings—This
is truly a great picture. Next to "Birth of a
Nation,” and just at this time everyone is inter-

ested in Lincoln. We didn’t hang out any
S. R. O. sign, but, better still, we drew the
very best class, teachers, ministers, etc. Last
night was the biggest. It had everyone talking.

Professor at school let out school at 2 :30 two
afternoons for matinee. Every class had roto sec-

tions and had one-half hour lesson on it, before

seeing the show. Played at 35-15 cents evenings,

25-10 cents matinee, and let the teachers give

tickets to any children who couldn’t afford to

buy one. We were proud we could show this

picture and hope no exhibitor will pass it up.

It is the kind we need more of. It takes work
to put it over. We (my wife and I) made personal

calls on ministers, schools, etc., and we feel we
were rewarded by the prestige it gives this little
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The Contributor’s Column
You just about got yours.

“Why,” do you ask?

I haven’t been receiving my HERALD and 1 have missed it.

I knew my subscription was paid up, for I looked up the check

stub, dated February 9th, so I just thought I would write and g^ve you
a good “bawling out;” when, on rummaging around to find something

to write on, I find it. What? My letter and remittance, all sealed

and “rarin’ to go.”

Don’t know where it’s been hiding, but I am going to see that

it goes this time.

I’m sending the original check. I think it’s still good. If it’s not,

send it back and I’ll send another. But send the HERALD every week
anyway.

LESTER N. LEEK,
(“H. O.” C. No. 196),

Club House Theatre,

Jackson, Wyo.

Now that Mr. Leek is all straightened out again, after being counted among
the a.w.o.l., maybe it’s a good idea to page a few more of the boys who haven’t
been heard from recently.

J. L. Harrirnan; Why don’t we hear from you any more? As “Herald Only’’
Club representative in the British Isles you must keep us informed.

V. G. Bollman: Did you sell the Castalia place also?
C. H. Lynch : You owe an accounting on more than one score.
Frank L. Browne: What’s wrong out there in Long Beach?
L. F. Wolcott : You must have a lot of things to write by this time.
R. S. Wenger: Where’ve you been these many weeks?
Suppose all you folks sit down right now, and all the rest of you who have

been a.w.o.l., and take up the story where you left off. It’s getting along toward
dog days, you know, and everybody needs all the reports they can get to know
the good ones.

—

Bill Weaver.

theatre... Ten reels.—E. C. Hoadley, Temple the-

atre, Blissfield, Mich.—Small town patronage.

ABRAHAM LINCOLN: George Billings—

A

wonderfully conceived and executed picture. Un-
fortunately, we received film that had been soaked
in oil. It broke half a dozen times in examin-
ing and between 20 and 30 times during the first

showing. We sent it back and were promised
another, which broke three times—apparently the
same one. Second showing ruined by the first.

Just broke even, although exploitation was heavy.
Picture getting jerky, due to missing parts. Paid
too much for it. Ten reels.—Paul K. Gardner,
Opera House, Wyoming, la.—Small town patron-
age.

AS MAN DESIRES: Viola Dana—A good pro-

gram picture. Has a good entertaining value but

not a special. Not a good Sunday picture. Seven
reels. — Kreighbaum Bros., Char-Bell theatre,

Rochester, Ind.—General patronage.

INEZ FROM HOLLYWOOD: Special cast—

A

good picture but did not draw well. Pleased 75
per cent.—T. J. Kempkes, Majestic theatre. Fair-
bury. Neb.—General patronage.

MADONNA OF THE STREETS: Nazimova:—
This is not the sort of entertainment folks are
looking for now-a-days. There are spots where
cutting would help it to beat the band. Nazimova
does her usual fine performance and Milton Sills

steps right out and is outstanding as usual.

The exhibition value is twice what it should be,

as this is not a good picture. Eight reels—W. H.
Brenner, Cozy theatre, Winchester, Ind.—Small
town patronage.

THE GIRL IN THE LIMOUSINE: Larry
Semon—Good comedy drama. —Bert Silver, Silver

Family theatre, Greenville, Mich.—General pa-
tronage.

SO BIG: Colleen Moore—Splendid picture.

Many said better than the book. Good box office

attraction. Book and boost it.—Mrs. R. Smith.

Palace theatre, Rockmart, Ga.—General patron-

age.

THE SILENT WATCHER: Glenn Hunter—

A

very good picture with some wonderful acting,

but only a fair drawing card.—T. J. Kempkes,
Majestic theatre, Fairbury, Neb.—General patron-

age.

THE SILENT WATCHER: Special cast—Good
picture. Pleased quite generally. Seven reels.

—

Krieghbaum, Bros., Char-Bell theatre, Rochester,

Ind.—General patronage.

THE SILENT WATCHER: Special cast—Too
much grief to be entertaining.—E. W. Swarthout,

Palace theatre, Aurora, Ind.—General patronage.

THE ONLY WOMAN: Norma Talmadge—

A

very beatiful picture. As good as any of her re-

cent pictures, but the poorest Sunday business this

year. Poor Monday also. By checking up I find

that the two poorest Sundays this year are Norma
Talmadge.—C. R. McHenry, Rosewin theatre, Dal-

las, Tex.—Neighborhood patronage.

SUNDOWN : Special cast—This didn’t do half

what we expected it to do, but pleased those that

came. Some of the fellows have panned this.

Maybe it isn’t a big special, but it is well worth
seeing. The cattle scenes are great. There isn’t

enough comedy or story.—E. C. Hoadley, Temple
theatre, Blissfield. Mich.—Small town patronage.

LOVE’S WILDERNESS: Corinne Griffith—

A

good picture of its kind. A good drawing card.

Should please the Saturday fans.—T. J. Kempkes,
Majestic theatre, Fairbury, Neb.—General patron-

age.

THE WANTERS: Marie Prevost—For small

towns this picture is poor. For cities, it’s only

fair. If possible, see it before you book it.

Guide yourself accordingly. Seven reels—Geo.

Khattar, Khattar’s theatre, Sydney, N. S. Canada.

—Neighborhood patronage.

HUSBANDS AND LOVERS: Florence Vidor—
A very good picture of its kind. A good drawing
card for me. T. J. Kempkes, Majestic theatre.

Fairbury, Neb.—General patronage.

PAINTED PEOPLE: Colleen Moore—This
didn’t get them out, but the few that did come
enjoyed it. It is fine for the small towns and
Collen’s acting is wonderful. I myself never tire

of watching her.—E. C. Hoadley, Temple theatre,

Blissfield. Mich.—Small town patronage.

THE SEA HAWK: Milton Sells—Without a

doubt one of the finest pictures ever screened.

Sills wonderful. Enid fair. Twelve reels.—^Lee

Brewerton, Rex theatre, Raymond, Alta., Canada,

General patronage.

THE SEA HAWK: Milton Sills—A firsf>class

production that pleased all my patrons. Notice

some exhibitors think “Captain Blood’’ better, but

myself and about 50 of my patrons saw the

Vitagiaph picture the week before in a nearby

town and we all claim there is no comparison.

“The Sea Hawk” is far superior in every way,

and that’s not knocking “Captain Blood,” but is

the truth as we saw it. Twelve reels.—M. A.

Manning, Opera House, Baldwin, Wis.—Small

town patronage.

THOSE WHO DANCE: Blanche Sweet—’The
title doesn’t do justice to the production, which

can be classed as 100 per cent program entertain-

ment. Plenty of thrills and fever heat sus-

pense. Fair attendance, but at high price of pic-

ture, made no money. Buy this, fellows, at pro-

gram prices and get them in. They’ll be satis-

fied. Seven reels.—C. C. Johnson. Amuse-U the-

atre, Melville, La.—General patronage.

THOSE WHO DANCE: Blanche Sweet—Very
good, but owing to other attractions I failed to

do very much business on it. Eight reels.—S. G.

Ihde, Photoplay theatre, Ashland, Kan.—Small

town patronage.

THOSE WHO DANCE: Blanche Sweet—Very
excellent picture that seemed to please and drew

as well as the average on Tuesday and Wednes-
day. Possibly a little better. Push it, it will

back it up.—C. R. McHenry, Rosewin theatre,

Dallas, Tex.—Neighborhood patronage.

THE WHITE MOTH: Barbara La Marr—

A

good story, spoiled by a suggestive ending, and
my patrons told me so.—Bert Silver, Silver Fam-
ily thatre, Greenville, Mich.—General patronage.

THE WHITE MOTH: Barbara La Marr—
There is action in this, and also beautiful gowns
and a good story. Very good entertainment.

Drew extra well. The name seemed to interest

the ladies. I think we have received more com-

ment on this than any other we have played

here. Barbara was stunning.—E. C. Hoadley.

Temple theatre, Blissfield. Mich.—Small town pa-

tronage.

THE LOVE MASTER: Strongheart—This is

one of the best, and seems to get them out as

well as anything. It’s fine for children, and I
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SOL LESSER
Los Angeles

Mr. Watterson R. Rothacker,

Rothacker Film Mfg. Co.,

Chicago, Illinois.

My dear Rothacker:

The type of service that has so uniformly been rendered by your company,
I feel, is worthy of the highest commendation.

Since the inception of First National, a period of some eight years, our ex-

perience with ROTHACKER has been most satisfying. Not only from the

standpoint of the quality of the films can I say that Rothacker excels, but,

as of possible greater importance to the producer and distributor, the service

rendered by your company has always been absolutely dependable.

May I extend my cordial good wishes for a continuation of the successful

growth of your company, and the hope that your efforts will be rewarded
with an ever-increasing volume of business.

Sincerely yours.

SOL LESSER

May 9, 1925

like them that way.—E. C. Hoadley, Temple the-

atre, Blissfield, Mich.—Small town patronage.

THE LOVE MASTER: Strongheart—A very

good featwe in which the dogs hold the cen-

ter of the limelight. However, there is a very

good story and some wonderful scenery. The dog-

sled race was fine. Seven reels.—Horn & Mor-

gan, Star theatre, Hay Springs, Neb.—Small town
patronage.

FLOWING GOLD: Milton Sills—A dandy pic-

ture which drew and pleased very well. Good
story, good cast and good print. Also a good

trailer on this. Seven reels.—Wm. E. Tragsdorf,

Trags theatre, Neillsville, Wis.—Small town pa-

tronage.

FLOWING GOLD: Milton Sills—Business good

on Sunday. If you would ask me what about

this picture, I would say buy and advertise and
make some money. You can look your people in

the face on their way out, and feel that you

have given them an entertainment that is worth
their money. Honest price, good condition, and
a good buy. Eight reels.—P. W. Quinlin, Ideal

theatre, Chateaugay, N. Y.—Small town patron-

age.

FLOWING GOLD; Milton Sills—This is the

kind everyone likes and the two stars in this can’t

be beat. Everyone seems to like both of them,

so our business was a little better than usual on
this.—E. C. Hoadley, Temple theatre, Blissfield.

Mich.—Small town patronage.

FLOWING GOLD: Milton Sills—Hot dogs I

It’s a gem I As good as "The Spoilers’’ any day.

Had First National put out advertising matter

such as used for “The Spoilers” it would be the

biggest clean up today, barring none (specials in-

cluded). In this picture you have everything,

comedy, plenty of it, action enough, thrills

enough. The picture cost a small fortune and is

worth it. It will make friends for any house, no
matter what size. Can Anna Q. Nillson act? I’ll

tell the world. In my estimation she’s the most be-

loved actress in the whole motion picture in-

dustry. Behold, First National, you have here

the gem of the box office ; for pleasing patrons
she’s there 100 per cent and strong. Brother
exhibitors, get this, step on it for all you’re

worth. Get the S. R. O. sign out. You’ll need
it. Advertising great. Eight reels.—Geo. Khattar,

Khattar’s theatre, Sydney, N. S., Canada.—

•

Neighborhood patronage.

BOY OF MINE: Ben Alexander—Used this on
a benefit two nights. Packed house both nights

and think it came as near pleasing 100 per cent

as any picture we ever played.—Mrs. R. Smith,
Palace theatre. Rockmart, Ga.—General patronage.

BOY OF MINE: Ben Alexander—We ran this

for a “Father’s and Son’s Show,” with an Our
Gang comedy. Made a hit. Boys, play this if

you haven’t. This is the kind you can invite your
minister to see. No father should miss it.—E. C.

Hoadley, Temple theatre, Blissfield, Mich.—Small
town patronage.

ASHES OF VENGEANCE : Norma Talmadge—
Wonderful picture. Those who saw it were of

the opinion that it is Norma’s best. Business
poor, account all churches holding special meet-
ings during Passion Week and, of course, got
most of my patrons. Ten reels.—S. G. Ihde,

Photoplay theatre, Ashland, Kan.—Small town pa-
tronage.

ASHES OF VENGEANCE: Norma Talmadge—
A wonderful picture. Our business is way off,

but pictures like this can’t help it up, even if

only a few saw it. I find a good picture gets

them out better than the others, if worked right.

—

E. C. Hoadley, Temple theatre, Blissfield, Mich.

—

Small town patronage.

WHY MEN LEAVE HOME: Lewis Stone-
Better pay a reasonable price for this than run
some gratis.—A. B. Cummings, Park theatre,

Akron, N. Y.—Small town patronage.

WHY MEN LEAVE HOME: Lewis Stone—
This is fine, clean, wholesome entertainment
which pleased 100 per cent. Good title, good
story, good cast, good print, good crowd, good
everything. Boys, didja ever notice that this bird

Stahl always puts out 100 percenters ? He seems
to have the bug on most of these windjammers.
Six reels.—Wm. E. Tragsdorf, Trags theatre,

Neillsville, Wis.—Small town patronage.

ANNA CHRISTIE: Blanche Sweet—Rather
funny drama, but great acting and a gripping
story. Pleased everyone that saw it.—E. C.

Hoadley, Temple theatre, Blissfield, Mich.—Small
town patronage.

THE PERFECT FLAPPER: Colleen Moore—
This is one of the best. Colleen sure can show all

the rest. The people don’t only admire her; they
feel as if they knew her. Her pictures are all

a good lesson. I think the girls like her here

better than the boys.—E. C. Hoadley, Temple the-

atre. Blissfield, Mich.—Small town patronage.

WHEN A MAN’S A MAN: John Bowers—

-

Went over good. Everybody liked it—^Mrs. R.

Smith, Palace theatre, Rockmart, Ga.—General

patronage.

LILIES OF THE FIELD: Corinne Griffith—

No exhibitor should be afraid to play this pic-

ture, as it is very good and will please most
everyone. Had many favorable comments. Nine
reels.—B. R. Parsons, Grand theatre. Springfield,

Minn.—General patronage.

HER REPUTATION : May McAvoy—A very
good picture with plenty of action. Seven
reels.—M. A. Manning, Opera House, Baldwin,
Wis.—Small town patronage.

BLACK OXEN : Corinne Griffith—A good pic-

ture from any angle. Acting was good. ’The

photoplay couldn’t be beat. My patrons told me
it was one of the best.—C. S. Watson, Electric

theatre, Caldwell. Kan.—Community patronage.

SLANDER THE WOMAN: Dorothy Phillips—
Too slow getting started and did not please some
of my patrons, and the title is enough to keep
them away. Seven reels.—W. A. Doerschlag,

Strand theatre. Ransom, Kan.—Small town pa-
tronage.

THE ETERNAL CITY : Barbara La Marr

—

Very good picture but did not draw as well as
it should. Clean.—C. R. McHenry, Rosewin the-
atre, Dallas, Tex.—Neighborhood patronage.

HER TEMPORARY HUSBAND: Owen Moore—
Saturday to fair business. Weather very bad.
I want to say, and my language is plain, that
for high-class comedy this is one of the best, if

not the very best, I have had the pleasure of
running in a year. I think my patrons got
more real enjoyment out of it than anything I

have presented to them within a long time.
Seven reels.—P. W. Quinlin, Ideal theatre,
Chateaugay, N. Y.—Small town patronage.

POTASH AND PERLMUTTER: Special cast—
Old. but better than lots of so-called specials.

Very good.—A. B. Cummings, Park theatre,

Akron, N. Y.—Small town patronage.

A SON OF THE SAHARA: Bert Lytell—Just
fair. Eight reels.—Lee Brewerton. Rex theatre,

Raymond, Alta., Canada.—General patronage.

JEALOUS HUSBANDS: Special cast—A fine

picture, interesting, and held to end. The kind
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we like to show.—A. B. Cummings, Park theatre,

Akron, N. Y.—Small town patronage.

Fox
CHAMPION OF LOST CAUSES: Edmund

Lowe—Better than I expected. Seemed to please

very well. Lowe no drawing card ; therefore,

not much of a crowd. I made a little money,

anyhow. R. L. Nowell, Idlehour theatre, Monroe,

Ga.—General patronage.

THE FOLLY OF VANITY: Special cast—

A

fairly new picture, but if the new ones are all

like this, we are going to stick to the old ones

and then repeat ’em when they are gone. One-

third of poor house left.—A. B. Cummings,
Park theatre, Akron, N, Y.—Small town patron-

age.

THE MAN WHO CAME BACK: George

O’Brien—Well made special from John Fleming
Wilson’s book. Shifts from New York to San
Francisco, Shanghai, Honolulu. Seemed to please.

Nine reels.—P. G. Estee, S. T. theatre, Parker,

S. D.—Small town patronage.

DAUGHTERS OF THE NIGHT: Special cast—
Another so-called big Fox special that is only a

fair program picture. Can buy lots of better

pictures for half the price.—A. B. Cummings,
Park theatre, Akron, N. Y.—Small town patron-

age.

THE WARRENS OF VIRGINIA: Martha
Mansfield—Business good on Sunday. I would
consider this picture good enough for any pro-

gram. You may class it as a weak special or a

strong program, so be guided accordingly when
you buy it, and when you run it. Seven reels.

—

P. W. Quinlin, Ideal theatre, Chateaugay, N. Y.

—

Small town patronage.

THE CYCLONE RIDER: Special cast—A good
thrilling story, but not half as wonderful as they

try to make it out.—A. B. Cummings, Park the-

atre, Akron, N. Y.—Small town patronage.

DANTE’S INFERNO: Special cast—Sunday
night to good business. One more of the Fox
specials that is absolutely unworthy of the name.
Nothing to it, only procession after procession of

nude figures. If my judgment is worth anything,

this picture is as far from being a special as a

snail is from being fleet footed. Six reels.—P. W.
Guinlin. Ideal theatre, Chateaugay, N. Y.—Small

town patronage.

BIG DAN : Buck Jones—Without a doubt this

is the worst one we have ever had from Fox.

This one I am afraid killed Buck Jones here. By
no means is it a Saturday picture. Six reels.

—

H. A. Davitts, Dixie, theatre, Winona, Miss.

—

General patronage.

GENTLE JULIA: Special cast—Nothing spe-

cial about this one. A little dry humor is all.

Didn’t do much business on this one. Six reels

—

A. W. West, Empire theatre, Wanette, Okla.

—

Small town patronage.

OH YOU TONY : Tom Mix—Ran it on Wednes-
day to exceptional business. If my brother ex-

hibitors in the small towns want to get some
nice money, buy “Oh You Tony.” It is better

than the specials, the superspecials and the giant

specials. It gets everybody, young and old. It

pleases them all, and if there is anything more it

can do, I don’t know what it is. Seven reels.

—

P. W. Quinlin, Ideal theatre, Chateaugay, N. Y.

—

Small town patronage.

OH YOU TONY: Tom Mix—As usual, it drew
and pleased. Not as good as “The Last of the

Duanes,” but satisfactory. Plenty of comedy.
Seven reels.—C. R. McHenry, Rosewin theatre,

Dallas, Tex—Neighborhood patronage.

A MILE-A-MINUTE ROMEO: Tom Mix—Al-
though this picture drew us an extra large Satur-

day night crowd, it was not up to Tom’s stand-

ard.—H. A. Davitts, Dixie theatre, Winona,
Miss.—General patronage.

YOU CAN’T GET AWAY WITH IT: Percy
Marmont—^Was afraid of this owing to many
knocks by exhibitors, but it pleased as a pro-

gram picture and we got away with it to our

own satisfaction. Sold as a special at a special

price, caused us to make slight raise in ad-

mission, which caused only kicks heard. Seven

reels.—C. C. Johnson, Amuse-U theatre, Melville,

La.—General patronage.

Metro-Goldwyn
THE DIXIE HANDICAP: Frank Keenan—

Best picture of the kind I ever played. Pleased,

as far as I know, 100 per cent. Dandy small

town picture. You can buy it right, too. Seven

reels.—William Winterbottom, Electric theatre,

Brady, Neb.—Small town patronage.

THE GREAT DIVIDE: Special cast—A super

picture in every way. Just released. Get it

and step on your advertising and you will cash

in. It will make you feel proud that you are in

the picture game, and your patrons will want to

shake hands with you. Nine reels—A. H. King.

King’s theatre. Oak Hill, W. Va.—General pa-

tronage.

HE WHO GETS SLAPPED: Lon Chaney—This
is a great picture. It should get you business.

Chaney is better in this than in “The Hunch-
back of Notre Dame.” However, it is not a

special. Six reels.—Kreighbaum Bros., Char-Bell

theatre, Rochester, Ind.—General patronage.

GREED: Special cast—A good picture for its

kind. Not nearly as filthy as we expected. Ad-
vertised it as the dirtiest, filthiest, most obnox-

ious picture ever screened. This aroused the nec-

essary curiosity to get them in. Ten reels.

—

Kreighbaum Bros., Char-Bell theatre, Rochester,

Ind.—General patronage.

A BOY OF FLANDERS: Jackie Coogan—A slow

affair that seemed to please the majority, and why
we cannot see. Very sad. Seven reels.—S. G.

Fry, Palace theatre, Omaha, Tex.—Small town pa-

tronage.

THE NAVIGATOR: Buster Keaton—This is a

howling comedy from start to finish. We thought

they were going to lift the roof off, the way they

laughed. Buster at his best, lots of new gags
in this one. Six reels.—A. H. King, King’s

theatre. Oak Hill, W. Va.—General patronage.

YOLANDA: Marion Davies—A big picture.

Star splendid. Gave satisfaction.—Bert Silver,

Silver Family theatre, Greenville, Mich.—General

patronage.

BROKEN BARRIERS: Norma Shearer—Oh,

boy ! Did they like it ? They ate it up. A
new twist in a love affair with plenty of thrills

and exciting scenes. Poor title is all that is

wrong with this picture. But let them know
what you have got and they will sure thank you.

Seven reels.—A. H. King, King’s theatre. Oak
Hill. W. Va.—General patronage.

ONE NIGHT IN ROME: Laurette Taylor—

A

very nice program picture, but nothing unusual.

Seven reels.—Kreighbaum Bros., Char-Bell the-

atre, Rochester, Ind.—General patronage.

THE EAGLE’S FEATHER: James Kirkwood-
Fair print in poor condition. Seven reels.—S. G.

Ihde, Photoplay theatre, Ashland Kan.—Small
town patronage.

OUR HOSPITALITY: Buster Keaton—The
best Keaton I have ever shown. Fans said so.

May 9, 1925}

Let them be the judge. Print good. Seven
reels.—^E. Crawford, “Y” theatre. Ft. Leaven-
worth, Kan.—General patronage.

OUR HOSPITALITY : Buster Keaton—A very
good program picture. A picture that shows the
old inventions of old vehicles. Made up of good
comedy. Seven reels.—H. B. Hutchison, City the-

atre, Philadelphia, Miss.—General patronage.

FASHION ROW : Mae Murray—’This picture
went over big, because Lincoln comes from this

town. An old picture but a good one. Six
reels. — Kreighbaum Bros., Char-Bell theatre,
Rochester, Ind.—General patronage.

WILD ORANGES: Virginia Valli—This was
entirely different from the most pictures and
one of those which you cannot gruess in advance
about. Drew very well and seemed to please.

Guess it is a little above the average program
and had some favorable comments.—C. R. Mc-
Henry, Rosewin theatre, Dallas, Tex.—Neighbor-
hood patronage.

HELD TO ANSWER: House Peters—Did not
draw : did not see it. Can’t report on the kind
or quality. I think it was another poor title for

a feature. Had no comments nor complaints.

—

C. R. McHenry, Rosewin theatre, Dallas, Tex.

—

Neighborhood patronage.

IN SEARCH OF A THRILL: Viola Dana—
This is a real good entertainment. My patrons
were well pleased. Six reels.—H. B. Hutchison,
City theatre, Philadelphia, Miss.—General patron-
age.

NELUE, THE BEAUTIFUL CLOAK MODEL:
Special cast—A dandy ; pleased 100 per cent. Lot
of action, comedy, thrills and everything. Good
for any day except Sunday. Brother exhibitors,

take a tip and buy this one, use the press sheet
by tearing out the attractive stuff and using it

instead of the photos, as they are not worth a
cent. Boost the fire in this, as it has a real thrill

in it. Seven reels.—Geo. Khattar, Khattar’s the-

atre, Sydney, N. S., Canada.—^Neighborhood pa-
tronage.

THE GREAT WHITE WAY: Anita Stewart—
Would have pleased much better if it had not
been so heavily padded. About 8 reels would
have been much better. Ten reels.—S. G. Ihde.

Photoplay theatre, Ashland, Kan.—Small town
patronage.

RENO: Helene Chadwick—This drew a fair

crowd. The picture has to do with the various
divorce laws in the several states of our grand
and glorious nation. With the exception of one
smutty, suggestive and entirely uncalled for scene.

I would call it a good program picture. Seven
reels.—Wm. E. Tragsdorf, Trags theatre, Neills-

ville, Wis.—Small town patronage.

THE WHITE SISTER: Lillian Gish-Lillian is

a very good actor ; everybody liked the picture.

Poor audience on account of dance and show in

the neighborhod. I call it a very good show.
Book it. Eleven reels.—Fred Boeselager, Hilbert
Opera House, Hilbert, Wis.—General patronage.

THE ETERNAL STRUGGLE: Special cast—
Northern story and a dandy. A thriller where
they shoot the rapids. No one can go wrong
on this one. Wish I could get more like it.—^H.

D. McChesney, Princess theatre, Crandon, Wis.

—

General patronage.

THE UNINVITED GUEST: Special cast—We
made a mistake on this one. Didn’t expect much,
and it sure is a dandy. You can’t go wrong
on this one, and don’t be afraid to boost it. The
undersea pictures are wonderful.—H. D. McChes-
ney, Princess theatre, Crandon, Wis.—General pa-
tronage.

HALF A DOLLAR BILL: Anna Q. Nilsson

—

Dandy little program picture that will please.

Poor title that will not draw. Six reels.—S. G.

Ihde, Photoplay theatre, Ashland, Kan.—Small
town patronage.

THE HEART BANDIT: Viola Dana—Can’t
kick on this one. Bad weather kept many away.
Pleased 80 per cent. Print fair. Seven reels

—

E. Crawford, “Y” theatre. Ft. Leavenworth,
Kan.—General patronage.

Paramount
THE GOOSE HANGS HIGH: James Cruze—

A

picture of golden youth. The best home life

picture since “The Old Nest.” Chuckles all

through it. Beautifully photographed. Film ped-
dlers' reports to the contrary. Paramount’s sec-

ond 40 is better than the first. Six reels.—Clark
& Edwards, Palace theatre, Ashland, O.—Gen-
eral patronage.

TOO MANY KISSES: Richard Dix—Dix will

soon be a star of the first water. This is very
good. Six reels.—Lee Brewerton, Rex theatre,

Raymond, Alta., Canada.—General patronage.
THE THUNDERING HERD: Jack Holt—One
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of Zane Grey’s best stories. AH you have to do

is get behind it and boost it. They will like it

after you get them in. Seven reels.

—

A. H. King,
King’s theatre. Oak Hill, W. Va.—General pa-

tronage.

THE THUNDERING HERD: Jack Holt—This
is a 100 per cent audience picture, but it has not

the bigness of “The Wagon.” Eight reels.—Lee
Brewerton, Rex theatre, Raymond, Alta., Canada.
—General patronage.

THE THUNDERING HERD: Jack Holt—This
is an exceptionally fine Western. The most
exciting picture I have seen for some time.

There isn’t one foot of this that I would cut

out, and I can’t say this of one picture in ten

I run.—Chas. Lee Hyde, Grand theatre, Pierre,

S. D.—General patronage.

THE THUNDERING HERD: Jack Holt-
Great! Starts slow, but more dramatic than
“Covered Wagon.” You can’t help but wonder
how they did it. Seven reels.—Clark & Edwards,
Palace theatre, Ashland, O.—General patronage.

THE TOP OF THE WORLD: James Kirk-
wood—This is one of Paramount’s new ones and
is above the program picture, but is not a big
special. It will hold your interest all the way
through and the flood scene is the best I ever
saw. Seven reels.—A. H. King, King’s theatre.

Oak Hill, W. Va.—General patronage.

THE TOP OF THE WORLD: James Kirk-
wood—A good program picture, well acted and
well staged. It pleased the people. Seven reels.

—

C. S. Watson, Electric theatre, Caldwell, Kan.

—

Community patronage.

THE GOLDEN BED: Cecil B. De Mille—One
splendid picture. Use the roto sheet. Step on it

and it will make you some money. It pleased my
patrons. Many compliments on it. Nine reels.

—

C. S. Watson, Electric theatre, Caldwell, Kan.

—

Community patronage.

THE GOLDEN BED: Cecil B. De Mille—

A

very good picture, but it did not register at the
box office as I expected it to.—Mrs. R. Smith,
Palace theatre. Rockmart, Ga.—General patronage.

MISS BLUEBEARD: Bebe Daniels—One of the
best comedies Miss Daniels has ever appeared in.

We need more pictures of this type. Boost this

one and get them in. It will please any audi-
ence. Seven reels.—A. H. King, King’s theatre.

Oak Hill, W. Va.—General patronage.

MISS BLUEBEARD: Bebe Daniels—A splen-
did program picture. The star is always good.

—

Bert Silver, Silver Family theatre, Greenville,
Mich.—General patronage.

MISS BLUEBEARD: Bebe Daniels—A knock-
out. One of those comedy-dramas that make peo-
ple laugh who never laughed before. It is not a
special, however, but a picture that will please.

Six reels.—Kreighbaum Bros., Char-Bell theatre,
Rochester, Ind.—General patronage.

MISS BLUEBEARD: Bebe Daniels—This is

one of the cleverest, cleanest, most entertaining
pictures of the first forty. Everyone who saw it

was pleased and many of them told me so. Drew
on the day before Easter as much as could be
expected and was satisfied with the engagement.
Griffith steals the picture, as usual, when he is in
a comedy. The others well cast and all do their
stuff well.—C. R. McHenry, Rosewin theatre, Dal-
las, Tex.—Neighborhood patronage.

EAST OF SUEZ: Pola Negri—A good Negri,
but not her best. Seven reels.—Krieghbaum
Bros., Char-Bell theatre, Rochester, Inn.—General
patronage.

A MAN MUST LIVE: Richard Dix—A very
good picture that pleased. Drew only average
crowd.—T. J. Kempkes, Majestic theatre. Fair-
bury. Neb.—General patronage.

A MAN MUST LIVE: Richard Dix—Very
good program picture. Pleased our audience. Six
reels. — Krieghbaum Bros., Char-Bell theatre,
Rochester, Ind.—General patronage.

A MAN MUST LIVE: Richard Dix—A fast ac-
tion picture of the Dix type. A little sad, but
very pleasing to the clientele that attends on Fri-
day evening. Not so good as “Manhattan,” but
think he is a comer and will make a good
star if they keep him in action pictures.—C. R.
McHenry, Rosewin theatre, Dallas, Tex.—Neigh-
borhood patronage.

EMPTY HANDS: Jack Holt—A show that is

pretty fast for a small town with a lot of church-
goers in your audiences. Consider this when you
buy it. It is a good show of its type, only it

may not suit your house. Seven reels.—C. A.
Anglemire, “Y” theatre, Nazareth, Pa.—General
patronage.

EMPTY HANDS: Jack Holt—Good picture. A
little suggestive, but nothing that should offend.
Along the usual South Sea Island line of ’story.

—

H. D. McChesney, Princess theatre, Crandon, Wis.
—General patronage.

EMPTY HANDS: Jack Holt—This seemed to

draw and everyone seemed pleased with it. I

think the title drew them.—E. C. Hoadley, Temple
theatre. Blissfield, Mich.—Small town patronage.

COMING THROUGH: Thomas Meighan—

A

good picture. Not a special. Pleased all who
saw it. Should please an audience of miners 100

per cent. Seven reels.—Kreighbaum Bros., Char-
Bell theatre, Rochester, Ind.—General patronage.

COMING THROUGH: Thomas Meighan—Did
not see picture, but it drew exactly the same
amount as "Tongues of Flame” and was very
satisfactory.—C. R. McHenry, Rosewin theatre,

Dallas, Neb.-—Neighborhood patronage.

THE CITY NEVER SLEEPS: Special cast—
Good picture of its kind. Will please the aver-

age. Seven reels.-—A. H. King. King’s theatre.

Oak Hill, W. Va.—General patronage.

THE CITY THAT NEVER SLEEPS: Special

cast—Only a fair picture. Story of New York
after night. Six reels.—Kreighbaum Bros., Char-
Bell theatre, Rochester, Ind.—General patronage.

WAGES OF VIRTUE: Gloria Swanson—Just
a program picture that will get by. Seven
reels—A. H. King. King’s theatre. Oak Hill,

W. Va.—General patronage.

WAGES OF VIRTUE: Gloria Swanson—This
is better than I expected. There is nothing of-

fensive about it and the actions are interesting

all the way through. It is a good picture. Not
a big one.—Chas. Lee Hyde, Grand theatre,

Pierre, S. D.—General patronage.

PETER PAN : Betty Bronson—Beautiful pic-

ture that no theatre should miss. It is a fairy

story, but will suit ali ages, because of Miss
Bronson’s wonderful acting and the beautiful

scenery of the make-believe forest. Ten reels.

—

A. H. King, King’s theatre. Oak Hill. W. Va.—
General patronage.

SINNERS IN HEAVEN: Bebe Daniels—The
best one of the “Famous Forty’’ for us as far

as drawing power is concerned. It is only a fair

program show. It is old stuff as far as plot is

concerned. I am anxiously waiting to see how
Dix comes along in favor with our crowd. Seven
reels.—C. A. Anglemire, “Y” theatre, Nazareth,
Pa.—General patronage.

SINNERS IN HEAVEN: Bebe Daniels—Very
good picture that drew a nice business. Some
might complain about the nude scenes, but on
the whole it is very satisfactory.—H. D. Mc-
Chesney, Princess theatre. Crandon, Wis.—Gen-
eral patronage.

SINNERS IN HEAVEN: Bebe Daniels-
Pleased the majority. Some came back the sec-

ond night to see this one.—Mrs. R. Smith, Paiace
theatre, Rockmart, Ga.—General patronage.

MANHATTAN : Richard Dix—A dandy picture

with plenty of thrills and comedy. This boy
Dix is coming to the front as an actor. Get
the picture and boost it. It will please. Seven
reels.—A. H. King, King’s theatre. Oak Hill,

W. Va.—General patronage.

NORTH OF 36: Jack Holt—We believe this

picture pleased a larger per cent of the people
who came to see it than “The Covered Wagon,”
but only guessed about one-fourth as much at
the box office. This was not as much the fault of

the picture as it was that of the Paramount
people at Sioux Falls, S. D., from whom we re-

ceive our service. We bought all of their 1924-

25 product and they showed their appi-eciation of
it by roadshowing this picture, which was rated
to us over twice as high as any of the other 80,

with the exception of “The Thundering Herd,”
in all the small towns adjacent to us, in advance
of our playing date, thereby leaving us only a
very small territory to draw from. Gave it a
Sunday and Monday showing in one town only
six miles from us just three weeks in advance
of our playing dates. If there is an exhibitor in

the U. S. that has had any film company pull

a smaller one on him than this, we would like

to hear from him. Eight reels.—P. R. Matson,
Crystal theatre, Flandreau, S. D.—General pa-

tronage.

NORTH OF 36: Jack Holt—As good in all

respects as “The Covered Wagon,” except box
office apeal, and better than “The Wagon” in

many respects. Not as tiresome. Acting of Tor-

rence fine. Characters well chosen. Direction

good. Eight reels.—Kreighbaum Bros., Char-Bell

theatre, Rochester, Ind.—General patronage.

NORTH OF 36: Jack Holt—In my opinion

and many others here, it’s better than “The Cov-
ered Wagon.” Broke all kinds of records on
this. If you will advertise it big, can’t see why
there isn’t a lot of money waiting for you. I

was delighted over the results. Pictures like this

are lifesavers.—R. L. Nowell, Idlehour theatre,

Monroe, Ga.—General patronage.

THE BEDROOM WINDOW: May McAvoy—
Although this picture is little old, I believe it is

one of the best crook dramas I have ever played.

It must have pleased several, for some of them
were there the second night. Seven reels.—B. R.

Parsons, Grand theatre, Springfield, Minn.—Gen-
eral patronage.

THE ALASKAN : Thomas Meighan—Played
two days to light business. Tommy is not the

drawing card that he used to be. Not worth
more than program prominence in your bookings.

It is fairly pleasing to the adults. Seven reels.

—

C. A. Anglemire, “Y” theatre. Nazareth. Pa.—
General patronage.

THE ALASKAN : Thomas Meighan—Very much
disappointed in this, although business was good.

Meighan not at his best. Picture can’t compare
to the book in entertainment. Everyone seemed
to like it, so why should I worry ? Eight
reels.—R. L. Nowell, Idlehour theatre, Monroe,
Ga.—General patronage.

THE ALASKAN : Thomas Meighan—One of

Tom’s. Don’t be afraid of it. It will please the

majority, like the rest of the Famous Forty.

But all the money I get out of them will go to

the exchange. Too high priced. Seven reels.

—

Arch Catalano, Victory theatre, Rossister, Pa.

—

Small town patronage.

MANHANDLED: Gloria Swanson—Good busi-

ness on Saturday. Our Gloria was glorious in

this one. It is a splendid picture, full of good
comedy, and well worth the price you have to pay
for it. I would consider it one of Gloria’s best,

and that is giving it a full mead of praise.

Seven reels.—P. W. Quinlin, Ideal theatre,

Chateaugay, N. Y.—Small town patronage.

MANHANDLED: Gloria Swanson—Didn’t draw
very well. Think most of them had seen it in

nearby large cities. Heard a number say they

didn’t like Gloria. I can’t see why.—E. C.

Hoadley, Temple theatre, Blissfield, Mich.—Small
town patronage.

LILY OF THE DUST: Pola Negri—This is the

poorest Paramount we have ever played. It seems
too bad to offer this to the public. Pola Negri is

a wonderful actress, no doubt, but I'd like to see

her take the part of a decent woman some time.

We had a mighty small crowd, for which we were
thankful.—E. C. Hoadley, Temple theatre, Bliss-

field, Mich.—Small town patronage.
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WORLDLY GOODS: Agnes Ayres—A pleasing
program picture. Believe the title had a lot to

do with drawing in a fair crowd, as I do not
believe anybody would tear the doors down to see
Agnes. Seven reels.—Wm. E. Thagsdorf, Trags
theatre. Neillsville, Wis.—Small town patronage.

•THE GUILTY ONE: Agnes Ayres—Quite an
interesting picture but lacked the something to

get them in. Agnes Ayres is entitled to better
material. Six reels.—Horn & Morgan. Star the-
atre, Hay Springs, Neb.—Small town patronage.

UNGUARDED WOMEN: Bebe Daniels—Good
picture but did not draw.—E. C. Hoadley, Temple
theatre, Blissheld, Mich.—Small town patronage.

TOMORROW'S LOVE: Agnes Ayres—Fair pro-
gram picture. Nothing unusual in plot. Six
reels..—Kriegbaum Bros., Char-Bell theatre, Ro-
chester, Ind.—General patronage.

MONSIEUR BEAUCAIRE: Rudolph Valentino
—This is a beautiful picture. Everything just
right, but no one seems to like Rudolph. TTiey
just simply won’t come to see him. Personally
think he was wonderful in this picture, but even
the ladies wouldn’t come. They all say he poses
too much. What few came said the picture was
fine. Anyway, our Paramounts aren’t drawing
as they should.—E. C. Hoadley, Temple theatre,
Blissfield, Mich.—Small town patronage.

THE WANDERER OF THE WASTELAND:
Jack Holt—There is some wonderful scenery. It

is not the best Zane Grey picture without a doubt.
The film was very dirty. I would rather see a
good clear cut picture in the old black and white
than all your color pictures put together. Seven
reels.—C. A. Anglemire, “Y” theatre, Nazareth,
Pa.—General patronage.

THE WANDERER OF THE WASTELAND:
Jack Holt—Sunday to good business. It was some-
thing new here and pleased them all. I would
not like to run too many of that sort. I think
they would be too hard on the eyes. It will take
well as a novelty most any old place. Seven
reels.—P. W. Quinlin, Ideal theatre, Chateaugay,
N. Y..—Small town patronage.

THE WANDERER OF THE WASTELAND:
Jack Holt—I don’t know if the people here care
for a good show or not, anyway, we had a small
crowd to see this. We really felt ashamed to
waste such a good production on so small a
crowd. It is beautiful and well done, and every-
one that did see it said it was fine. But it was
worth playing to see it ourselves.—E. C. Hoadley,
Temple theatre, Blissfield, Mich.—Small town pat-
ronage.

THE COVERED WAGON: James Cruze—Has
been shown in Leavenworth before. Made no
difference to me. They came to see it just the
same. Played it on percentage and paid too
much. Many came to see this that had never
been to a movie in years. If I ever got stung on
a print I got it on this one. Out of ten reels
there were about 8%. No more Paramount pic-

tures from K. C. for me. Print rotten. Ten
reels.—E. Crawford, “Y” theatre. Ft. Leavenworth,
Kans.—General patronage.

THE COVERED WAGON: James Cruze—

I

stepped on this one, for I was sure it was the
biggest picture showed in this place. Fairly good
business, but the rental too high for a small town,
but if it was not for big competition from the
nearby towns I could have made money. However,
don’t miss it. It’s a stimulator to your theatre.

Ten reels.—Arch Catalano, Victory theatre, Ros-
siter. Pa.—Small town patronage.

THE COVERED WAGON: James Cruze—We
knew this was a great picture, as we had played

it before in a smaller town, but drew less here

than there. Advertised big, but was disappointed

in the results. However, weather wasn’t so very

good, and there was a lot going on here that week,

so perhaps that was why. But would advise any
small exhibitor to play it. Many old people came,
and couldn’t say enough in praise of it. Ten reels.

—E. C. Hoadley, Temple theatre, Blissfield, Mich.

—Small town patronage.

THE DAWN OF TOMORROW: Jacqueline Lo-

gan—Just an ordinary picture. Don’t believe it

is worth bothering with if you are not forced to

use it.—Horn & Morgan, Star theatre. Hay
Springs, Neb.—Small town patronage.

CHANGING HUSBANDS: Leatrice Joy—

A

program show that should please the majority. It

did not draw us enough business to pay expenses.

Paramount’s name is falling down at the box
office. Seven reels.—C. A. Anglemire, "Y” the-

atre, Nazareth, Pa.—General patronage.

CHANGING HUSBANDS: Leatrice Joy—Good
comedy drama..—Mrs. R. Smith, Palace theatre,

Rockmart, Ga.—General patronage.

HER LOVE STORY: Gloria Swanson—The
worst Swanson I have ever played. Why will

the producer put a good star in such a story 7

Seven reels.—A. H. King. King’s theatre. Oak
Hill, W. Va.—General patronage.

MERTON OF THE MOVIES: Glenn Hunter—
This is a hard one on which to report. May
have pleased 50 per cent, but no more. Seemed
to go over their heads. Didn’t seem to know what
it was all about. Seemed to drag. Ran it Easter
Sunday and Monday. Practically no one came to

see it the second night. Eight reels.—Wm. E.

Tragsdorf, Trags theatre. Neillsville, Wis.—Small
town patronage.

THE FIGHTING COWARD: Cullen Landis-
Very good. Drew some extra business and every-

one who saw it liked it very much. Action, com-
edy and everything that goes to make up a good

,
picture.—H. D. McChesney, Princess theatre,

Crandon, Wis.—General patronage.

THE FIGHTING COWARD: Cullen Landis—
Here is one our people liked, and it drew them in.

Cullen Landis was not featured on the paper, but
he should have been. Ernest Torrence and Noah
Beery are good, too. but they’re not the whole
thing in this picture as was indicated in the ad-

vertising. Seven reels.—C. E. Johnson, Paramount
theatre. Gibbon, Neb.—General patronage.

BIG BROTHER: Tom Moore—Fair crook pic-

ture with plenty of laughs. Pleased 65 per cent.

Not suitable for Saturday. Tom Moore is good in

his part ; so is the kid acting with him. Seven
reels—Geo. Khattar, Khattar’s theatre, Sydney, N.
S., Canada.—Neighborhood patronage.

TONGUES OF FLAME: ’Thomas Meighan—

A

splendid picture, clean and entertaining. A pleas-

ure to play clean pictures. This star always
satisfactory.—Bert Silver, Silver Family theatre,

Greenville, Mich.—General patronage.

WILD BILL HICOCK: William S. Hart-

A

nice Western drama all the way through. Pleased

80 per cent. The ending hurt this picture a little,

but still our patrons did not turn it down as a
good program picture. Seven reels.—Geo. Khattar,

Khattar’s theatre, Sydney, N. S., Canada.—Neigh-
borhood patronage.

THE NE’ER-DO-WELL: Thos. Meighan—Drew
well and pleased. Eight reels.—S. G. Ihde, Photo-
play theatre, Ashland, Kans.—Small town patron-

age.

CODE OF THE SEA: Special cast—This is a
very good picture. One of the best storm scenes

you ever saw, and should please any audience.
H. D. McChesney, Princess theatre, Crandon, Wis.
.—General patronage.

THE OLD HOMESTEAD: Special cast—One of
the best pictures ever played in this town. I

believe every small town should play this picture.

It will get the older people and send them away
talking. Clean, interesting and entertaining. Eight
reels.—E. F. Ingram, Ingram’s theatre, Ashland,
Ala.—Small town patronage.

TO HAVE AND TO HOLD: Betty Compson—
A very good picture, although a little old. Has
thrills, laughs and is very entertaining. Pleased
a large crowd with this one. Eight reels.—E. F.

Ingram. Ingram’s theatre, Ashland, Ala.—Small
town patronage.

BACK HOME AND BROKE: ’Thomas Meighan
—You can’t go wrong on this one. Eight reels.

.—A. W. West, Empire theatre, Wanette, Okla.

—

Small town patronage.

ZAZA: Gloria Swanson—We think this is one
of Gloria’s best. Pleased all who came out.—H.
A. Davitts, Dixie theatre, Winona, Miss.—General
patronage.

TO THE LAST MAN: Richard Dix—Zane
Grey stories always draw well, and this one
nearly broke our house records. It kills about
everybody off, but people seem to like it at that.

Seven reels.—C. E. Johnson, Paramount theatre.

Gibbon, Neb.—General patronage.

A SOCIETY SCANDAL: Gloria Swanson—

A

very good old picture and pleased well. Did not
draw as much as some of her later ones, but not
the fault of the picture. Seven reels.—C. R.
McHenry, Rosewin theatre, Dallas, Tex.—^Neigh-

borhood patronage.

A SOCIETY SCANDAL: Gloria Swanson—

A

fairly good picture that pleased a majority of

those who saw it. Seven reels.—Paul B. Hoffman,
Legion theatre, Holyrood, Kan,—Small town pat-

I'onage.

THE ENEMY SEX: Betty Compson—A pretty

good picture that was enjoyed by many. Slim
crowd the second night. However, Betty not
very popular here and hasn’t the pulling power
of some of the others.—R. L. Nowell. Idlehour

theatre, Monroe. Ga.—General patronage.

THE FACE IN THE FOG: Lionel Barrymore
—A fair picture. Will please the majority of the

fans. I lost money on it, but I cannot blame
the picture. Seven reels.—Arch Catalano, Vic-

tory theatre. Rossiter, Pa.—Small town patronage.

THE FAST SET: Betty Compson—A fair pro-

gram picture that won’t register well where
Compson isn’t a favorite. Seven reels.—Kreigh-

baum Bros., Char-Bell theatre, Rochester, Ind.

—

General patronage.

THE NEXT CORNER: Lon Chaney—Business

punk, owing to a big rain and hail storm, but

the picture wasn’t much better than the weather,

so nobody was hurt.—Paul B. Hoffman, Legion
theatre, Holyrood, Kan.—Small town patronage.

MONTMARTE: Pola Negri—Won’t go over

good in a small town. Pola Negri is a dead loss

to us because of the type of story she appears in.

If they would put her in a decent play she would
go over good, as she can act. As long as she

appears in this type of story we can’t use her.

Seven reels.—Paul B. Hoffman, Legion theatre,

Holyrood, Kan.—Small town patronage.

HOLLYWOOD: James Cruze—This was our

Wednesday feature. We had a fine crowd and
they were all satisfied. It is an excellent picture,

condition first class, price more than reasonable.

An extra good buy for all you boys who want
good pictures at a fair price.—P. W. Quinlin,

Ideal theatre. Chateaugay, N. Y.—Small town
patronage.

THE BREAKING POINT: Nita Naldi—While
Miss Naldi is no actress, yet the picture is good

and you can well afford to play it. Seven reels.

—M. W. A. theatre. Soldier, Kan.—Small town
patronage.

THE SPANISH DANCER: Pola Negri—This
picture seemed to please all. Nine reels.—M. W.
A. theatre. Soldier, Kan.—Small town patronage.

THE HERITAGE OF THE DESERT: Bebe

Daniels—A large crowd enjoyed this picture, Zane

Grey being the drawing power. Six reels.—M. W.
A. theatre. Soldier, Kan.—Small town patronage.

Pathe
WHY WORRY?: Harold Lloyd—I consider this

one of the best pictures Lloyd has made. It is

not too much Lloyd, as the giant takes a lot of

the laughs, and the two together make a fine

combination.—Chas. Lee Hyde. Grand theatre,

Pierre,. S. Dak.—General patronage.

NOW BOOKING
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Preferred
MAYTIME: Harrison Ford—Proclaimed to be

good entertainment by the few who saw it. It

was very sad in spots, though true to life and
today. Six reels.—S. G. Fry, Palace theatre, Oma-
ha, Tex.—Small town patronage.

THE BROKEN WING: Kenneth Harlan—Splen-
did comedy drama with some action. Six reels.

—S. G. Fry, Palace theatre, Omaha, Tex.—Small
town patronage.

THE BROKEN WING: Kenneth Harlan—

A

very good action story which will please those
who see it, but we have had many better pulling
features. Six reels.—C. E. Johnson, Paramount
theatre. Gibbon, Neb.—General patronage.

Producers Distributing Corp.
HER MARKET VALUE: Agnes Ayres—Fairly

good society drama, suitable for Sunday. Six
reels.—P. G. Estee, S. T. theatre, Parker, S. D.

—

Small town patronage.

THE HOUSE OF YOUTH: Jacqueline Logan
—One that pleased. Sure lots of action ; a little

suggestive but not bad. Would call it a good
show. Film new. Six reels.—W. A. Doerschlag,
Strand theatre. Ransom, Kan.—Small town pat-
ronage.

THE SIREN OF SEVILLE: Priscilla Dean—
A good picture. Plenty of action, with the only
real fight between women seen in this town. Boy,
they surely tear up Jack for a few feet of film.

Seven reels.—Krieghbaum Bros., Char-Bell theatre,
Rochester, Ind.—General patronage.

TIGER THOMPSON : Harry Carey—This is

better than the average we have been getting on
the last few Carey’s. It seems that one Hunt
Stromberg has been directing, or producing, or is

connected with ’em. It would have been possible
to keep this one in 5 reels, where all Westerns
belong, if there hadn’t been so much self-adver-
tising. Some of these birds actually think that
people pay their hard cash at the window in
order to see their meaningless names plastered all

over the screen. The sooner they find out that
nobody with good sense gives a tinker’s damn as
to who directed or produced a picture, or who
shined the chief monkey’s shoes, it will be better
for all concerned. Six reels.—Wm. E. Tragsdorf,
Trags theatre, Neillsville, Wis.—Small town pat-
ronage.

BARBARA FRIETSCHIE: Florence Vidor—

A

good war picture. Pleased all who saw it. Doesn’t
follow the narrative very closely. Not a special.

Seven reels.—Krieghbaum Bros., Char-Bell theatre,
Rochester, Ind.—General patronage.

TIGER THOMPSON : Harry Carey—A very
good Western but not nearly so good as the Fred
’Thomsons. Film good. Six reels.—W. A. Doersch-
lag, Strand theatre. Ransom, Kan.—Small town
patronage.

ROARING RAILS: Harry Carey—Good picture.
Everybody enjoyed it as far as I know. Many
came by the box office and commented and all

well pleased. Frankie Darro is downright good.
Six reels.—R. L. Nowell, Idlehour theatre, Mon-
roe, Ga.—General patronage.

WANDERING HUSBANDS: James Kirkwood—Pleased our audience 100 per cent. We booked
seventeen features of Prod. Dist. Corp., and did
not find a weak sister in the bunch, and they
were bought right. Book their entire lot and
you won’t go wrong. Six reels.—Earhart & Lutz,
Opera House, Lexington & Bellville, O.—General
patronage.

WANDERING HUSBANDS: James Kirkwood—Ran this one day to a satisfied audience. Not
more than a fair program picture. Six reels.

—

Krieghbaum Bros., Char-Bell theatre, Rochester,
Ind.—General patronage.

WANDERING HUSBANDS: James Kirkwood
—Very good picture that drew very well. No
complaints.—C. R. McHenry, Rosewin theatre,
Dallas, Tex.—Neighborhood patronage.

HOLD YOUR BREATH: Dorothy Devore—As
good as any Lloyd, but not the drawing power.
Six reels.—Earhart & Lutz, Opera House, Lexing-
ton & Bellville, O.—General patronage.

United Artists
THE THIEF OF BAGDAD: Douglas Fairbanks—A wonderful production. Perfect in every de-

tail. You must see it to appreciate it. Satisfied
all. Bert Silver, Silver Family theatre, Greenville,
Mich.—General patronage.

THE THIEF OF BAGDAD: Douglas Fairbanks—Marvelous, as a production. At the box office,

not so good. This type of picture hasn’t enough
followers in a small town to make them profitable

from any angle. As to the price—from a produc-
tion standpoint, worth it, from the box office

angle, no. Eleven reels.—Leslie J. Trevor, Prin-

cess theatre. Gelva, III.—Small town patronage.

THE THIEF OF BAGDAD: Douglas Fairbanks
.—This is a gorgeous production. Play it.—E. W.
Swarthout, Palace theatre, Aurora, Ind.—General

patronage.

AMERICA: D. W. Griffith—If you want a real

picture, play this one. My patrons said it was
better than “The Birth of a Nation.” We gave
special music. Eleven reels.—H. B. Hutchison.

City theatre, Philadelphia, Miss.—General patron-

age.

ROSITA: Mary Pickford—Mary always draws
well and this is a big production which
will give very general satisfaction. It’s too long

and the popular star is better in younger char-

acter parts. Nine reels.—C. E. Johnson, Para-
mount theatre. Gibbon, Neb.—General patronage.

DOROTHY VERNON OF HADDON HALL:
Mary Pickford—Played two days to pleased

crowds. It is better than her last one, “Rosita.”

It was enjoyed by young and old. Print on this

show was in good condition. That helps. Ten
reels.—C. A. Anglemire, "Y” theatre, Nazareth,

Pa.—General patronage.

AMERICA: D. W. Griffith—In my opinion,

this is the best picture of its kind I have ever

shown. Played three days and each day got bet-

ter, the first day being the poorest of the three.

Held special matinees for schools and showed to

more than 2,000 children in two matinees. All

were pleased and all the adults that saw it com-
plimented the picture. You will have to work
to get them in, but you will be very glad that

you did, for it will be worth something to your
house to run this picture. I made good money
on the picture and also got more good will for my
show than I have ever before gotten on any pic-

ture. The price is reasonable and the picture

will back up anything you say about it. Do not

be afraid to say that it is the best that you have

ever offered them, for you will not have to apol-

ogize later. Buy it, boost hard, and get your

profit on it. for it can be done. If you did not

make a cent it would be worth running, but you
will.—C. R. Henry, Rosewin theatre, Dallas, Tex.

—Neighborhood patronage.

TESS OF THE STORM COUNTRY: Mary Pick-

ford—The third time played here and broke all

records of my house in over a year. ’Nuf sed.

Ordinary advertising. Ten reels.—A. B. Cum-
mings, Park theatre, Akron, N. Y.—Small town
patronage.

THE MARK OF ZORRO: Douglas Fairbanks
—An old one but one of the best. Got it on only

two day notice, but packed the house. Everybody
well pleased and said it is the best picture Fair-

banks ever made. Price right and print good.

Eight reels.—C. E. Lautz, Liberty theatre, Hil-

dreth, Neb.—Small town patronage.

Universal
OH DOCTOR 1 : Reginald Denny—Will get as

many laughs as the average Lloyd production, is

as clean as a hound’s tooth, and can be bought
for about one-third what we are asked to pay for

the Lloyds. If your patrons don’t get many a
laugh out of this, advise them to see a doctor

at once, for they certainly need one much more
than Reginald did. Seven reels.—P. R. Matson.
Crystal theatre, Flandreau, So. Dak.—General pat-

ronage.

OH DOCTOR!: Reginald Denny—This is very
good and is comedy all the way through. Played

to a good house. Six reels.—C. V. Anderson,
Oak theatre, Oakdale, Neb.—General patronage.

THE FAST WORKER: Reginald Denny—An
entertaining comedy drama from McCutcheon’s
novel. "Husbands of Edith,” Laura LaPlante
clever support for Denny. Good Sunday business.
Seven reels.—P. G. Estee, S. T. theatre, Parker,
S. D.—Small town patronage.

FIGHTING BACK: William Desmond—Splen-
did Western picture that will please. Not over-
drawn so much as most Westerns. We have found
most all Desmond’s very good. Five reels.—S. G.
Fry, Palace theatre, Omaha, Tex.—Small town
patronage.

LET ’ER BUCK: Hoot Gibson—Hoot is at his
best in this picture and is back where people
like to see him. You don’t need to be afraid of
this, as it will please all who like Westerns. Six
reels.—B. R. Parson’s Grand theatre, Springfield,
Minn.—General patronage.

HIT AND RUN: Hoot Gibson—A knockout.
Got more laughs than Harold Lloyd in “Hot Wa-
ter.” Hoot at his best. Six reels.—Roy McAmis,
Princess theatre, Sayre, Okla.—General patronage.

THE HURRICANE KID: Hoot G=b3on—Hoot
Gibson is good in this one. Will suit your West-
ern fans. Good story and a good race for the
wind-up. Six reels.—W. R. Rock, Opera House,
Oto, la.—General patronage.

TURMOIL: Special cast—This is a good por-
trayal of a rather serious story. It is well handled
but too heavy for the average movie audience, I

believe. However, no one will regret running it.

—Chas. Lee Hyde, Grand theatre, Pierre, S, Dak.
—General patronage.

THE SAWDUST TRAIL: Hoot Gibson—This
is surely a nice comedy drama of the circus type
of picture. Hoot as a sap joins a wild west
show and then the fun begins. Josie Sedgwick
surely does some excellent work opposite Hoot,
and altogether we would say it is 100 per cent
better than “Ridin’ Kid From Powder River.” Book
it. Six reels.—W. T. Davis & Son, Rialto the-

atre, Sharon, Wis.—General patronage.

THE RECKLESS AGE: Reginald Denny—This
is a good comedy drama.—Chas. Lee Hyde, Grand
theatre, Pierre, S. Dak.—General patronage.

FIGHTING FURY: Jack Hoxie—Fine program
Western picture. Pleased well. Our patronage
like most all Hoxie picture. Five reels.—G. M.
Castle, Gatliff theatre, Gatliff, Ky.—General pat-
ronage.

THE HUNCHBACK OF NOTRE DAME: Lon
Chaney—A wonderful production. Held up extra
well at the box office for two days against strong
opposition. Advanced prices on this one. Twelve
reels.—Roy McAmis. Princess theatre, Sayre, Okla.
—General patronage.

BROADWAY OR BUST: Hoot Gibson—More
real enjoyment and laughs than in a long time.

This picture is worth while.—M. W. A. theatre.

Soldier, Kan.-—Small town patronage.

BROADWAY OR BUST: Hoot Gibson—This,
like his others, a very small program picture,

for a price that would have bought a real good
picture. Didn’t see as he drew any extras, as the

ladies didn’t come. Good enough of its kind, but
not the kind everyone likes. Five reels.—E. C.

Hoadley, Temple theatre, Blissfield, Mich.—Small
town patronage.

THE SUNSET TRAIL: William Desmond—

A

good program picture. Pleased most all present,

and it is well worth the price you will pay for it.

Five reels.—G. M. Castle, Gatliff theatre, Gatliff,

Ky.—General patronage.

NOW BOOKING
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THE SUNSET TRAIL: William Desmond-
Good for my program. Give me more of them.
Five reels..—Arch Catalano, Victory theatre, Ros-
siter. Pa.—Small town patronage.

THE THRILL CHASER: Hoot Gibson—It will

go big for the box office and for the public. Book
it : you can’t go wrong. Played with "The Ghost
City.” serial ; no advertising. A fair attendance.

Six reels.—Arch Catalano. Victory theatre, Rossi-

ter. Pa.—Small town patronage.

PURE GRIT: Roy Stewart—Fair action picture.

This star belongs in this type of picture.—Bert
Silver, Silver Family theatre, Greenville, Mich.

—

General patronage.

A LADY OF QUALITY: Virginia Valli—If
this is a sample of these Jewels, we don’t want
any more. Starts good, but a fizzle. If any poor
cuss has booked it, better pay for it and play

something else.—A. B. Cummings, Park theatre,

Akron, N. Y.—Small town patronage.

THUNDERING DAWN: Special cast—Just a

fair picture. Paper on this subject is very poor.

Guess that is why it did not draw.—H. D. Mc-
Chesney, Princess theatre, Crandon, Wis.—General

patronage.

BIG TIMBER: William Desmond—A fine pro-

gram picture. Bert Silver. Silver Family theatre,

Greenville, Mich.—General patronage.

MERRY GO ROUND: Mary Philbin—A mighty
fine picture. Pleased a large Saturday crowd with

this one, although I advise you to run it on other

days. One of the best pictures ever played in my
house. Ten reels.—E. F. Ingram. Ingram’s the-

atre, Ashland, Ala.—Small town patronage.

THE SIGNAL TOWER: Virginia Valli—A fine

railroad picture. A picture that pleased all and
much better than many high class specials. All

theatres in railroad towns should run this one.

Seven reels.—G. M. Castle, Gatliff theatre, Gatliff,

Ky.—General patronage.

THE FAMILY SECRET: Baby Peggy—A de-

lightful picture made from Frances Hodgson Bur-

nett’s novel. Pleased even our out-of-door fans,

for we played on Friday and Saturday to extra

business. Six reels.—P. G. Estee, S. T. theatre,

Parker, S. D.—Small town patronage.

Vitagraph
THE BELOVED BRUTE: William Russell—

Sunday night to splendid business. I would con-

sider this a great picture from some angles. The
physical developments of the two men who take

the leading part would command the admiration
of the public if there were no other part of it

worthy of consideration. It is a wonderful buy

at the price you can get it for. Eight reels.

—

P. W. Quinlin, Ideal theatre. Chateaugay, N. Y.

—Small town patronage.

THE LEAVENWORTH CASE: Seena Owens—
'This one was short but sweet. Everyone liked

it fine. Good print.—E. Crawford, "Y” theatre.

Ft. Leavenworth, Kans.—General patronage.

THE LEAVENWORTH CASE: Special cast—
A program picture of the murder mystery type

which you can get by with, but it won’t occasion

much favorable comment. Six reels.—C. E. John-
son, Paramount theatre. Gibbon, Neb.—General
patronage.

THE CODE OF WILDERNESS: Special cast—
This is a fine Western that will go over any-

where. New print. Seven reels.—E. Crawford,

"Y” theatre. Ft. Leavenworth, Kans.—General pat-

ronage.

THE CODE OF THE WILDERNESS: Special

cast—Pretty fair, if you don’t compare it with

Paramount or First National’s Westerns. We
didn’t hear anything for or against it.—E. C.

Hoadley, Temple theatre, Blissfield, Mich.—Small
town patronage.

BEHOLD THIS WOMAN: Irene Rich—lliis is

the kind to pass up. Some young men just hooted
at the suggestive scenes. Can’t see why Hays
lets these pictures pass.—E. C. Hoadley, Temple
theatre. Blissfield. Mich.—Small town patronage.

BORROWED HUSBANDS: Lou Tellegen—
Nothing to it. Had a number say it was silly.

Might go in some towns, but not here. E. C.

Hoadley, Temple theatre. Blissfield, Mich.—Small
town patronage.

BETWEEN FRIENDS: Florence Vidor—About
the best Vitagraph. Still, some scenes not liked.

Didn’t draw very good.—E. C. Hoadley, Temple
theatre, Blissfield, Mich.—Small town patronage.

Warner Brothers
THIS WOMAN: Irene Rich—A good picture

but nothing special. You will like Irene Rich as
she is cast in this role. Seven reels.—Krieghbaum
Bros., Char-Bell theatre, Rochester. Ind.—General
patronage.

THREE WOMEN: Lew Cody—-A pretty fair

program but not a special as it’s sold for. Seven
reels.—Krieghbaum Bros., Char-Bell theatre,

Rochester. Ind.—General patronage.

THE TENTH WOMAN: Special cast—This is

the last I have booked and I am glad. Too high
class for a small miners’ town. The worst is the
high rental. Lost $13.00 on it. I liked the pic-

ture myself and paid good for it.—Arch Catalano,
Victory theatre, Rossiter, Pa.—Small town pat-

ronage.

THE AGE OF INNOCENCE: Beverly Bayne—
I can’t understand how this ever got by the cen-
sors. I would like to have Will Hays pass on it.

Can’t recommend it.—E. W. Swarthout, Palace
theatre, Aurora, Ind.—General patronage.

THE AGE OF INNOCENCE: Beverly Bayne-
Fair program picture. Nothing unusual to attract.

Won’t get any extra business. Seven reels.

—

Krieghbaum Bros., Char-Bell theatre, Rochester.
Ind.—General patronage.

THE LIGHTHOUSE BY THE SEA: Rin-Tin-
Tin—Greatest dog picture we have run. Will
please any audience. This dog appears almost
human in this picture. Don’t hesitate to recom-
mend it to all. Seven reels.—Krieghbaum Bros.,

Char-Bell theatre, Rochester, Ind.—General pat-

ronage.

THE LOVER OF CAMILLE: Monte Blue-
Only a fair program picture. Monte does some
splendid acting, but this won’t put the picture

over. Seven reels.—Krieghbaum Bros., Char-Bell
theatre, Rochester, Ind.—General patronage.

THE NARROW STREET: Matt Moore—

A

clever comedy drama that pleased a big Sunday
night audience. These are the kind of produc-
tions which send them home happy and wanting
to come back to see others. More power to these

kind of pictures. Six reels.—P. R. Matson, Crys-

tal theatre, Flandrau, So. Dak.—General patron-
age.

THE NARROW STREET: Matt Moore—Best
Matt Moore picture we’ve ever played. This is

a very good picture. Seven reels.—Krieghbaum
Bros., Char-Bell theatre, Rochester, Ind.—General
patronage.

THE ONE WAY STREET: Special cast—This
picture is as poor (won’t use the popular word)
as “Sally” was good. The baseball season opened
just a little too late to call this a foul ball. No

excuse for such errors.—Joe Hewitt, Strand the-

atre, Robinson, 111.—General patronage.

LUCRETIA LOMBARD: Special cast—A show
that deserved much better patronage than it re-

ceived. I personally think it an excellent show
of its type. ’Those that saw it enjoyed it to the

last one. We lost money on this show. Seven
reels.—C. A. Anglemire, "Y” theatre, Nazareth,
Pa.—General patronage.

GEORGE WASHINGTON, JR.: Wesley Barry
—You can put this down as a fair program
show. It has some good comedy in it. Print we
received was poor. A good print will make a
poor show better, but a poor print will make a
good show worse than a poor show. Six reels.

—

C. A. Anglemire. "Y” theatre, Nazareth, Pa.

—

General patronage.

State Rights
DO IT NOW : Madge Bellamy—A fine picture.

You can’t go wrong on it.—G. M. Castle, Gatliff

theatre. Gatliff. Ky.—General patronage.

THE EARLY BIRD: Johnny Hines—Johnny
Hines’ pictures are always a good bet for us and
this one was no exception and pleased fully 90

per cent. Seven reels.—P. R. Matson, Crystal

theatre, Flandreau, So. Dak.—General patronage.

THE EARLY BIRD: Johnnie Hines—A great
comedy feature. One of Hines’ best. Should
please as a program picture. Seven reels.

—

Krieghbaum Bros., Char-Bell theatre, Rochester,

Ind.—General patronage.

FIGHTING HEARTS: William Fairbanks—

A

fine Western picture, full of action, and will go
fine where patronage like Western.—G. M. Castle,

Gatliff theatre, Gatliff, Ky.—General patronage.

GIRLS MEN FORGET: Special cast—Film
good. This features Patsy Ruth Miller and John-
nie Walker and is a nice little society picture.

However, a few scenes are disgusting and should

be cut, but it’s not a bad picture at that. We
bought this from Mid-West Distributing Company
of Milwaukee and it’s a jazz picture, but pretty

clean at that. Six reels.—W. T. Davis & Son,

Rialto theatre. Sharon, Wis.—General patronage.

RACING FOR LIFE: Special cast—Not much
to this one except a good auto race. Action

otherwise was slow. Will please as an action pro-

gram picture if played with a couple lively short

subjects. Five reels.—C. C. Johnson, Amuse-U
theatre, Melville, La.—General patronage.

Serials
GALLOPING HOOFS: (Pathe) Special cast

—

Just finished Chapter 5 and it seems to be gallop-

ing along in pretty good shape. The drawing
power would have been enhanced about 100 per

cent if they had put and kept more galloping

hoofs in it instead of so much extraneous stuff.

Two reels.—Wm. E. Tragsdorf, Trags theatre.

Neillsville, Wis.—Small town patronage.

THE GHOST CITY: (Universal) Pete Morrison

—An up-to-date, full of action and thrills, serial.

Drew good, even in slow business. You will not

make a mistake in booking it. Two reels.—Arch
Catalano, Victory theatre, Rossiter, Pa.—Small

town patronage.

THE RIDDLE RIDER: (Universal) William

Desmond—A fairly good serial. Desmond and
Sedgwick, with the supporting cast, all good. If

you want to show a good girl rider to your pat-

rons, get it.—Arch Catalano. Victory theatre,

Rossiter, Pa.—Small town patronage.

THE STEEL TRAIL: (Universal)—This se-

rial seems to be pleasing mostly all. It’s holding

up its reputation of being a great chapter play

and making new friends for us. It certainly

brings back the kids, week after week. Two reels.

—Geo. Khattar, Khattar’s theatre, Sydney, N. S.,

Short Subjects
EDUCATIONAL

CRUSHED: Lloyd Hamilton—Evidently the re-

peated crushes in the subway took all the comedy
out of poor old Lloyd, who didn’t get as many
laughs as usual. Lloyd needs a new director.

Two reels.—C. C. Johnson. Amuse-U theatre,

Melville, La.—General patronage.

DON’T FAIL:—Good one-reel comedy. One reel.

—S. G. Fry, Palace theatre, Omaha, Tex.—Small
town patronage.

FAST AND FURIOUS: Lige Conley—Fast and
furious it was, and it kept the audience in an
uproar and caused several passing pedestrians

to stop and get tickets to go in and see what it

was all about. One old fan said this was the

best comedy he had ever seen. Action is what
the fans want and they surely got action in this

one. Two reels.—C. C. Johnson, Amuse-U theatre,

Melville, La.—General patronage.

NOW BOOKING
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IN HER GREATEST PICTURE TO DATE

F. B. 0. Presents

Which will triple her growing popularity

among all types of Fans.

Directed by

Ralph Ince

Story by F. K. Myion

Distributed by

FILM BOOKING OFnCES
723 Seventh Ave., New York City

Exchanges Everywhere

Thematic music cue sheets available on all our

features
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EACH PICTURE
IS SOMEONE’S
NEXT BOOKING
You fellows who read these

reports and gain a lot of good
information from them and never
send in any yourself, do you
think you are doing right by your
brother exhibitors?

There are times when a report
on a picture will save another
exhibitor a lot of grief, and other
times will make him more money.
All you have to do is to give your
honest opinion on every picture
that you run. Surely that isn’t too
much work for any one.

Boys, let’s get together and be
100 per cent in writing up every
picture that we run. — ALEX
STEEL, Princess-Strand theatres,

Farmington, 111.

—Reprinted front the HERALD
dated March 15, IQM-

Title

Star

Producer

Report

Exhibitor

Theatre

Clientele .

City

State

FAST AND FURIOUS: Lige Conley—*Tf it*s a

Mermaid Comedy it is the best Comedy in town.”
This one would live up to that slogan. It is a
dandy. Everybody had to laugh and chuckle at

the funny business in this one. Two reels.—C. A.
Anglemire, “Y” theatre, Nazareth, Pa.—General
patronage.

FRONT: Poodles Hannaford—Nothing extra.

Print in bad condition. Two reels.—A. W. West,
Empire theatre, Wanetee, Okla.—Small town pat-

ronage.

HAVE A HEART: Cameo—Have seen better

ones. One reel.—S, G. Ihde, Photoplay theatre,

Ashland, Kans.—Small town patronage.

HIGH HOPES: Cameo—Very good. One reel.

—S. G. Ihde, Photoplay theatre, Ashland, Kans.
—Small town patronage.

HIGH HOPES; Cliff Bowes—Not much to this

Cameo comedy. It is not up to the standard
set by the other comedies of the Cameo brand.

One reel.—C. A. Anglemire, “Y” theatre, Naz-
areth, Pa.—General patronage.

INSIDE OUT: Cliff Howes.—An ordinary one
leeler. We are getting the latest ones and have
brand new prints to show our patrons. We can
show them properly. That is worth something,
as a good show with a bum print don’t mean a

thing. One reel.—C. A. Anglemire, “Y” theatre,

Nazareth, Pa.—General patronage.

LONESOME:—Splendid comedy. Educationals

as a whole have proven very good in our esti-

mation. Two reels.—S. G. Fry, Palace theatre,

Omaha, Tex.—Small town patronage.

LOOK OUT BELOW: Mermaid—Very good.

Two reels.—S. G. Ihde, Photoplay theatre, Ash-
land theatre, Ashland, Kans.—Small town pat-

ronage.

MERRYMAKERS: Cliff. Bowes—This one
brought a fair amount of laughs from our au-

dience. Had a very new print on this one. One
reel.—C. A. Anglemire, “Y” theatre, Nazareth,

Pa.—General patronage.

NO LOAFING: Tuxedo—Fair. Didn’t get very

many laughs. Two reels.—S. G. Ihde, Photoplay

theatre, Ashland, Kans.—Small town patronage.

OH TEACHER: Juvenile—If this comedy
doesn’t make them laugh, there is no use feeding

’em comedies. Some old stuff, but they shake

the house. Two reels.—S. G. Fry, Palace theatre,

Omaha, Tex.—Small town patronage.

OH TEACHER: Juvenile—A comedy that sure-

ly tickled our audiences. They liked it very much.
The stunts pulled off in the school room sure

went across great. Two reels.—C. A. Anglemire,

"Y” theatre, Nazareth, Pa.—General patronage.

SAVAGE LOVE: Jimmie Adams—A dandy
Christie Comedy. It brought many favorable com-

ments from our crowd. Two reels.—C. A. Angle-

mire, “Y” theatre, Nazareth, Pa.—General pat-

ronage.

WELCOME DANGER; Cliff Bowes—A very or-

dinary Cameo one reeler. It really did not have

a good laugh in it. The print was in excellen*

shape, which is worth something. I can excuse

a poor show with a good print more readily than

a real good show with a rotten print. One reel

—C. A. Anglemire, “Y” theatre, Nazareth, Pa.

—

General patronage.

FILM BOOKING OFFICES
BUTTINSKY : Jimmy Aubrey—These Aubrey

comedies are about the poorest excuses on the

market. Two reels.—C. E. Johnson, Paramount
theatre. Gibbon, Neb.—General patronage.

THE GO-GETTERS : George O’Hara—Film
good. No. 2, entitled “In the Knicker Time,”

wasn’t much. If it hadn’t been for the cave-in

of the tunnel near the end of second reel it would

have been terrible. Not as much good comedy and
more silliness than in “Fighting Blood.” How-
ever, we think they will do better as they advance.

Two reels.—W. T. Davis & Son, Rialto theatre,

Sharon, Wis.—General patronage.

THE TELEPHONE GIRL: Alberta Vaughn—

I

have used eight of these and the first seven did

very well, but for some cause the last one flopped.

Two reels.—S. G. Ihde, Photoplay theatre, Ash-

land, Kans.—Small town patronage.

WEST OF HOT DOG: Stan Laurel—Very good

comedy and got many laughs. Two reels.—C. E.

Johnson, Paramount theatre. Gibbon, Neb.—Gen-

eral patronage.

FOX
UNREAL NEWS REEL No. 4:—Why does Fox

waste celluloid on such as this? This is the only

so-called comedy that we have ever played that

caused some of the patrons to leave before* it was
over. This cannot be compared with Fox’s other

comedies, which are usually very good. Two reels.

—C. C. Johnson, Amuse-U theatre. Melville, La.

—General patronage.

PATHE
ACCIDENTAL ACCIDENTS : Charles Chase-

Lots of laughs in this one. One reel.—Wm. E.
Tragsdorf, Trags theatre, Neillsville, Wis.—Small
town patronage.

ALL WET: Charles Chase—A good one reeler.

—Wm. E. Tragsdorf, Trags theatre, Neillsville,

Wis.—Small town patronage.

ARE BLONDE MEN BASHFUL: Arthur Stone
—This is an extra good slapstick. This bird is

extra funny and kept ’em all laughing. Two
reels.—Wm. E. Tragsdorf, Trags theatre, Neills-

ville, Wis.—Small town patronage.

BIGGER AND BETTER JAILS:—An average
Fable. One reel.—Wm. E. Tragsdorf, Trags the-

atre, Neillsville, Wis.—Small town patronage.

THE BIG TOWN: Our Gang—The Gang gets

locked in a box car and then find themselves in

the big town. Speck gives ’em a fast ride up the

avenue on a bus. They nearly wrecK the pullman
and diner on the way back home. When they
arrive at destination, all receive a good licking.

Laughs from start to finish. A very good one.

Two reels.—Wm. E. Tragsdorf, Trags theatre,

Neillsville, Wis.—Small town patronage.

THE INVADERS: Sportlight—This is a reg-

ular Sportlight and a great relief after the last

two cheap advertisements I showed them under
the same title.

,
When these Sportlights are Sport-

lights they are very good, but when they try to

make propaganda out of them they are the bunk.

One reel.—Wm. E. Tragsdorf, Trags theatre,

Neillsville, Wis.—Small town patronage.

LODGE NIGHT: Our Gang—Like most Our
Gang comedies, this one pleased very well and
people kneV it was a comedy when they saw it,

which is more than you can say for a lot of them.

Two reels.—C. E. Johnson, Paramount theatre.

Gibbon, Neb.—General patronage.

ONE AT A TIME:—Fair, but nothing extra.

You had better lay off it. Get something else

instead. One reel.—Geo.* Khattar, Khattar’s the-

atre, Sydney, N. S., Canada.—Neighborhood pat-

ronage.

THE PRODIGAL PUP: Aesop Fable—Good.
One reel.—A. W. West, Empire theatre, Wanette,

Okla.—Small town patronage.

SKYLARKING: Mack Sennett—Fairly good

comedy.—S. G. Fry, Palace theatre, Omaha, Tex.

—Small town patronage.

THE THREE BUCKAROOS:—One of the worst

we ever saw. Pathe may have some good fea-

tures, but their program pictures are the bunk.

This is the poorest of a lot of poor ones. Five

reels.—C. E. Lautz, Liberty theatre, Hildreth,

Neb.—Small town patronage.

CLASSIFIED
ADVERTISING

Five Cents per Word Payable

in Advance. Minimum Charge,

$ 1 .00.

THEATRES FOR SALE
FOR SALE: 400-seat theatre and dance hall.

Only one in town. Population 1252. County
seat. $11,000. Good terms, E. C. Gehrke,
Davenport, Wash.

FOR SALE: Two type S, Simplex motor
driven machines; two Powers 6-A motor driven

machines; one Wurlitzer Model G. Duplex Photo
Player; six hundred upholstered theatre chairs;

four hundred fifty-five veneer chairs; two 50-50

Hertner generators; two G. E. rectifiers and
tubes. Illinois Theatre Equipment Co., 12 E.

Ninth St., Chicago.

FOR SALE: First class projecting machine
ready to run for $50. Also a lot of “Western”
films in good shape. Address Walter C. Schultz,

Kenesaw, Nebr.

EQUIPMENT FOR SALE
FOR SALE: Elegant lot of upholstered opera

chairs, all guaranteed fine condition. Also 279

new veneer chairs half regular price. Bargain on

attraction sign ticket booth, generator, scenery,

music stands, etc. Write us your needs. Atlas

Moving Picture Co., S34 South Dearborn St.,

Chicago.
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F. B.O. presents the Exhibitors' Surest Bet-

and his marvelous horse

SILVER KING
in Leete Renick Brown’s

Wonderful Story

On top of the smashing

success of Fred Thomson’s
preceding successes comes
this latest and great Thom-

son picture “THE mUMB
BANDIT’S BABY.’’ jSKI
absolutely made to noHj
order for thousands \\aHSH

Mv \ 1 of theatres. \\ wBIW
W Never has Thom-
^ son appeared to finer advantage.

f Never has he had a story so full of

heart interest, romance and punch
as “THE BANDIT’S BABY.’’ If you think ^
Thomson is popular now, wait till your
patrons see “THE BANDIT’S BABY.’’ It’s

guaranteed to triple his tremendous pop-
ularity among every type of film fan. ARE
YOU READING THE FILM TRADE PAPER

REPORTS—under the heading of WHAT THE PIC-
TURE DID FOR ME? Read them. You’ll get an
idea of what Fred Thomson means to your bank
account.

Directed

by
Jcunes

Hogan You can get the Fred Thomson pictures only through

FILM BOOKING OFFICES
33 Sevemtli Ave., New York City. E2xcliang:e9 Everywhere

THEMATIC MUSIC CUE SHEETS AVAILABLE ON THIS PICTURE—PRODUCED AT THE F. B. O. STUDIOS, HOLLYWOOD. CALIF.
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The tabulated matter below presents a directory to producers’ announcements about pictures which
enables exhibitors to check back and obtain for their information in booking the facts disclosed in product
announcements in the Heraxd.

Title of picture is followed by date of issue and numbers of pages bearing announcements.
“Ins.” is abbreviation for “Insert.”

A three-month period including last week’s issue is covered.

Associated Exhibitors
Adventurous Sex, The :Feb.l4-Ins.-Apr.l 1-Ins.
Back to LifeiFeb. 14-Ins.Mar. 14-Ins. ,76.
Bad Company :Feb. 14-Ins.
Barriers Burned Away :Feb.I4-Ins.Mar.21-53,64,72-

Apr. 11-Ins.
Battling Bunyan :Feb.l4-Ins.Mar.7-78.
East of Broadway :Feb. 14-Ins. Mar.7-82.
Going Up:BOR-70.
Greatest Love of All, TheiFeb. 14-Ins.-Apr. 11-Ins.
Introduce Me :Mar. 21-4. Mar.28-16.BOR-68.
Is Love Everything:Feb.l4-Ins.
Love of Women :Mar. 14-Ins.
Never Say Die:Peb.l4-Ins.BOR-66.
Now or Never:Feb.l4-Ins.Mar.21-60, 68,76.May 2-62,

63,64.
Price of a Party, The:Feb.l4-Ins.Mar.7-74.
Sky Raider, The:Feb. 14-Ins.Apr. 18-19.May 2-92.
Yankee Consul, The:BOR-73.

Aywon
Law and the Lady, The:BOR-57.

Banner
Daughters Who Pay ;Feb.28-14.Mar.l4-73.
Man Without a Heart, The:Mar.l4-73.
Those Who Judge :Mar. 14-73.
Truth About Women, The :Mar. 14-73.

Chadwick
American Pluck :Apr. 25-20.
Bells, The:Apr. 25-20.
Midnight Girl, The :Feb.7-10.Feb. 28-55.
Perfect Clown, The:Apr.25-20.
Some Pumpkins :Apr. 25-20.
Transcontinental Limited, The :Apr.25-20.
Winning the Futurity :Apr. 25-20.
Wizard of Oz, The;Apr. 25-20.

Colonial
Forbidden Souls :Feb. 28-60.

Columbia
After Business Hours :Feb.28-63.
Danger Sigrnal, The:BOR-48.
Enemy of Men, An:BOR-48.
Fate of a Flirt, The:BOR-48.
Fighting the Flames :Feb.28-62.
Fighting Youth:BOR-48.
Fight to the Finish, A:BOR-48.
Fool and His Money, A:Feb.28-63.
Foolish Virgin, A:Feb.28-63.
Great Sensation, The:BOR-48.
Handsome Brute, The:BOR-48.
Ladies of Leisure : BOR-48.
Lure of Broadway, The:BOR-48.
Midnight Flames :BOR-48.
New Champion, The;BOR-48.
One Glorious Night :Feb. 28-63.
Penalty of Jazz, The;BOR-48.
Price of Success, The:BOR-48.
Price She Paid, The:Feb.28-63.
Sealed Lips:BOR-48.
S. O. S. Perils of the Sea:BOR-48.
Speed Demon. The:BOR-48.
Thrill Hunter, The:BOR-48.
Unwritten Law, The:BOR-48.
Who Cares :Feb.28-63.

Davis
Tales of a Thousand and One Nights, The:Feb.28-
61.Mar.7-25.Mar.28-18.BOR-50.Apr.l8-14.

East Coast
Early Bird, The:Feb. 7-18 BOR-54.
Speed Spook, The:BOR-54.

F. B. 0.
Breed of the Border :Feb.7-65.Feb. 28-86.
Cloud Rider, The :Feb. 21-62.
Droscilla With a Million ;BOR-32.
Forbidden Cargo :Feb. 28-95.
Her Father's Daughter :BOR-32.
If Marriage Fails :BOR-32.
Jimmie's Millions :Feb.28-99.Mar.21-77.
Lilies of the Streets:Apr.11-63, 64, 65, 66,67.BOR-32.
Love's Bargain :Apr. 11-71. BOR-32,May 2-79.

Millionaire Cowboy. The :Feb.28-86.
No-Gun Man, The :Feb. 28-86.

O. U. West:Feb.28-86.
Parisian Nights :BOR-32.
Scar Hanan :Mar.7-79.Mar.28-58.
Tearing Through:Apr.4-54.May 2-81.

That Devil Quemado:Mar.21-69.

White Fang:BOR-32.

First National
Abraham Lincoln :BOR-Ins.Apr. 18-Ins.
Ashes :Apr. 18-Ins.
As Man Desires:Feb.7-22-Feb. 14-26.Mar.7-27, 28.

Mar. 14-15.

Bed and Board :Apr.l8-Ins.
Boss of Little Arcady, The :Apr. 18-Ins.
Careers :Apr. 18-Ins.
Clarissa and the Post Road :Apr. 18-Ins.
Classified :Apr. 18-Ins.
Classmates :Feb.28-25,
Comeback, The :Apr.18-Ins.
Declasse:Apr. 1 1-18, 19.Apr.25-22,23.
Don Juan’s Three Nights ;Apr.l8-Ins.
East of the Setting Sun :Apr. 18-Ins.
Enticement :Feb.28-26,27,28.
Forever After :Apr. 18-Ins.
Frivolous Sal :Feb.28-25.
Graustark :Apr. 18-Ins.
Heart of a Siren, The:Mar.7-26.Apr.4-10.Apr. 25-8.

Her Husband’s Secret :Mar.7-30.Mar. 14-1 4.Mar. 21-

17.

Her Night of Romance :Feb.28-24.
Husband for George, Anne, A :Apr. 18-Ins.
Husbands and Lovers :Feb.28-25,
Idle Tongues ;Feb. 28-25.
If 1 Marry Again :Feb. 21-20.Mar.28-20.
Inez from Hollywood :Feb. 28-25.
Irene:Apr. 18-Ins.
I Want My Man :Apr.ll-20.May 2-23.

Joseph Greer and His Stepdaughter :Apr. 18-Ins.
Lady, The :Feb. 14-24, 25.BOR-Ins.Apr. 18-Ins.
Lady Who Played Fidele, The:Apr.l8-Ins.
Learning to Love :Feb.21-18,19.
Lost World,The:BOR-Ins.Apr.18-Ins.
Love's Wilderness :Feb.28-24.
Men of Steel :Apr. 18-Ins,
New Toys :Mar. 14-15.

One Year to Live :Mar.28-19.Apr.4-18.
Only Woman, The:Feb.21-16, 17.

Out of the Ruins :Apr.18-Ins.
Paradise :Apr. 18-Ins.
Playing With Souls :Mar.l4-15, 16.Mar. 21-13.May 2-

24.

Quo Vadis:BOR-Ins.May 2-22.

Rainbow's End :Apr. 18-Ins.
Rose of Monterey, The :Apr. 18-Ins.
Sally :Apr.25-24.
Sea Hawk, The :BOR-Ins.Apr.l8-Ins.
Secrets: BOR-Ins.
Shore Leave :Apr.l8-Ins.
So Big:Feb.7-24.Feb.28-24.
Splendid Road. The :Apr.l8-Ins.
Thief in Paradise, A :Feb.7-23.Feb.28-25.
Unguarded Hour, The:Apr.l8-Ins.
Viennese Medley, The:Apr. 18-Ins.
Winds of Chance :Apr. 18-Ins.

Fox
As No Man Has Loved :Mar.28-14, 15.Apr. 11-6, 7.
Dick Turpin :Feb. 21-4, 5.Mar,7-16, 17.

Folly of Vanity, The;Feb.21-Ins.
Gold and the Girl :Apr.25-12,13.
Hearts and Spurs :Apr.25-12.13.
Iron Horse. The:Feb.7-16, 17.Mar. 7-14, 15.Apr.25-10,

11 .

Man Without a Country, The:Mar.l4-13.
Riders of the Purple Sage :Apr.4-4,5.

Gerson
Too Much Youth :Feb.28-65.

Goldstone
Reckless Sex, The:BOR-52.
Soiled: BOR-52.
Thoroughbred, The:BOR-52.
Torrent, The:BOR-52.
Verdict, The:BOR-52.
Virgin, The:BOR-52.

Gotham
Silent Pal, The:Mar.21-10.

Guy De Vilmorin
Miracle of the Wolves, The :Apr.l8-18.

Ivan Players, Inc.
Lying Wives:May 2-12,13.

Hercules
Battling Mason :Feb. 14-10.

Fighting Heart, A:Feb.l4-10.
Reckless Sneed :Feb. 14-10.
Savages of the Sea :Feb. 14-10.

Jans
Ermine and Rhinestones :Feb. 28-53.
Mad Dancer, The :Feb. 28-53.
Married :Feb.28-53.
Playthings of Desire :Feb.28-53.

Metro-Goldwyn
Cheaper to Marry :Feb.7-12.13.Feb.28-7.
Chu Chin Chow :Feb.7-12, 13.Feb. 28-7.
Confessions of a Queen :Feb.7-12,13.Feb.l4,1.6.Feb.

28-7
Denial, The :Feb.7-12,13.Feb.28-7.
Dixie Handicap, The :Feb.7-12, 13.Feb.28-7.
Excuse Mc:Feb.7-12,13.Feb.7-l,12.13.Feb.l4-6.Feb.

28-7.

Great Divide, The:Feb.7-1.12.13.Feb.l4-l,6.
Feb.21-Ins.Feb.28-l,7.Mar.28-l.

Greed :Feb.7-Ins.Feb.l4-l.Feb.21-l.Feb.28-7.
He Who Gets Slapped :Mar.21-14, 15.

Lady of the Night:Feb.7-12.13.Feb.28-7.Mar.21-l.
Apr.4-Ins.

Man and Maid :Feb.7-12,13.Feb.28-7.
Never the Twain Shall Meet :Feb.l4-1.6,7.

Prairie Wife, The :Feb.7-12,13.Feb.28-7.
Rag Man, The:Feb.7-12,13.Feb.l4-l.Feb.28-7.
Seven Chances :Feb.7-12,13.Feb.l4-l,6.Feb.28-7.Apr.

18-4,5.

Sporting Venus, The :Feb.7-12, 13.Feb. 14-1.Feb.28-7.

Way of a Girl, The:Feb.7-12.13.Feb.28-7.
Zander the Great :Apr. 11-1. BOR-38.May 2-Ins.

Paramount
Air Mail, The: Mar. 14-5.Apr. 11-11.BOB-3,
Beggar on Horseback :Apr.l8-ll.
Border Legion, The :Mar. 14-4.

Charmer, The:Mar.l4-5.
Code of the West, The:Feb.l4-ll.Mar.7-5.May 2-10.

Contraband :Jan.31-12.Feb.21-12.
Covered Wagon, The:Mar.l4-4.
Crowded Hour, The;Mar.7-5.
Devil's Cargo, The:Feb.7-8.Feb.21-12.
Dressmaker from Paris, The :Feb.21-12. BOR-3.Apr.

18-12.

Forbidden Paradise :Mar.l4-4.
Forty Winks :Jan.31-12.Feb.21-12.Mar.l4-4.Mar,

21-5.

Golden Bed, The:Feb.7-3.Feb.21-ll.
Goose Hangs High, The :Feb. 14-11.Feb. 21-22.Mar.

14-4.

Kiss in the Dark, A ;Mar. 14-5.Apr.25-1 5.

Madame Sans Gene :Feb.7-3. Mar. 14-5.BOR-3.
Manhattan :Mar.l4-4.
Men and Women :Feb. 21-12. Mar. 7-4. Mar. 14-4.Apr.

25-16.

Miss Bluebeard :Mar.l4-4.
New Lives for 01d:Feb 21-12.Mar. 14-4.Apr.4-12.
Night Club, The:Mar. 14-5.Mar.21-5.
North of 36:Feb.7-8.Mar.l4-4.
Old Home Week :Mar. 14-5.

Peter Pan :Feb. 7-3.Mar. 14-4.

Sackcloth and Scarlet ;Feb.21-12.Mar. 14-5.Apr.ll-
12.

Salome of the Tenements :Feb.21-12. Mar. 28-10.

Spaniard, The :Feb.7-8. Mar. 14-5.

Swan, The :Jan.31-12.Feb.7-8.Feb.21-12.Mar.28-9.
Ten Commandments, The:Apr. 18-11.May 2-9.

Thundering Herd, The :Feb. 7-8.Feb.21-12,Feb.28-15.
Mar.14-4.Apr.4-ll.BOR-3.

Too Many Kisses :Feb. 21-12.Mar. 7-4.Mar. 14-4.

Top of the World, The :Feb.21-12.Mar.21-6.
Wages of Virtue:Mar.l4-4.
Wanderer of the Wasteland, A:Mar.l4-4.
Welcome Home:Mar.l4-5.

Parthenon
Dollar Down :Mar.21-16.
One Woman's Way :Mar. 21-16,

Pathe
Battling Orioles, The;Feb. 14-Ins.
Dynamite Smith :Feb.l4-Ins.
Hot Water :Apr.ll-Ins.
Percy.Apr.4-76.
White Sheep, The:Mar.21-59.65.73.

Preferred
Are You a Failure:Mar.7-9.
Aristocrat, The:Mar.7-8.
Boomerang, The :Mar.7-9. Mar. 14-10.BOR-42.
Breath of Scandal, The :Mar. 7-9.BOR-42.
Broken Wing, The:Mar.7-9,
Capital Punishment :Feb.7-11.Feb. 14-23.Feb. 28.Mar.

7-9.BOR-42.
Dancing Days :Mar 7-8. BOR-42.
Daughters of the Rich :Mar. 7-9.

Eden's Fruit :Mar. 7-8.BOR-42.
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The scene where one man holds the attention of every one in the room; taken
from "The Man from Lone Mountain,” released by Arrow Great Western.

May 9, 1925

Exclusive Rights :Mar.7*8.BOB-42.
Extravagant Youth :Mar.7-8.B01i-42.
Faint Perfume :Mar.7-8.BOR-42.
Girl Who Came Back, The:Mar.7-9.
Girl Who Wouldn’t Work, TheaMar.7-8.BOR-42.
Hero, The:Mar.7-9.
Horses and Women ;Mar. 7-8.BOR-42.
Lew Tyler’s Wives :Mar.7-8.BOR-42.
Mansion of Aching Hearts, The:Feb.28-17.Mar.7-9.
Mar.l4-10.BOR-42.

Maytime :Mar.7-9.
Mothers-in-Law :Mar.7-9.
My Lady’s Lips ;Mar. 7-9.BOR-42.
Open That Door :Mar.7-8.BOR-42.
Other Woman’s Story, The :Mar. 7-8.BOR-42.
Parasite, The:Mar.7-8, 10.BOR-42.
Parisian Love :Mar.7-8.BOR-42.
Poisoned Paradise:Mar.7-9,
Poor Men’s Wives :Mar.7-9.
Rich Men’s Wives :Mar. 7-9.
Romance of a Million Dollars, The :Mar.7-8.BOR-

42.

Ruthless Women :Mar. 7-8.BOR-42.
Shadows :Mar. 7-9.
Shenandoah :Mar.7-8. BOR-42.
Shopworn :Mar.7-8. BOR-42.
Studies in Wives ;Mar. 7-8.BOR-42.
Thorns and Orange Blossoms :Mar. 7-9.

Triflers, The :Feb.21-10.Feb.28-17.Mar.7-9.BOR-42.
Virginian, The: Mar. 7-9.

When a Woman Reaches Forty :Mar. 7-8.BOR-42.
White Man :Feb.28-17.Mar.7-9. BOR-42.
With This Ring:Mar.7-8.BOR-42.
Worst Woman, The:Mar.7-8.BOR-42.

Principal
Mine with the Iron Door, The :Feb. 7-81.Feb. 14-81.

Feb.21-76.Mar.7-88.BOR-7.
Re-Creation of Brian Kent, The :Feb.28-8,9,104.

Mar.7-88.Mar.21-78.Mar.28-72.Apr.4-72.Apr. 11-74,

BOE-8.

Producers Dist. Corp.
Awful Truth, The:Feb.7-79.Feb.l4-75.Feb.21-71.Feb.

28-92.Mar.7-76.Mar.l4-67.Mar.21-74.Mar.28-70.
Apr.4-70.Apr. 11-54.Apr. 18-78.Apr.25-62.May 2-62.

Bad Lands, The:Feb.l4-80.Feb.21-76.Feb.28-101.
Mar.7-85.Mar. 14-71.Mar. 21-78.Mar. 28-72.Apr.4-72.
Apr.ll-56.BOR-34.Apr.18-77.Apr.25-61.May 2-61.

Beauty and the Bad Man :Feb.7-78.Feb.l4-74.Feb.
21,70.Feb.28-89.Mar.7-73.Mar.l4-6.7,64,73. Mar.21-

63.

Mar.28-65.Apr.4-65. Apr.11-49. Apr.18-87. Apr.
25-71.May 2-71

Beyond the Border:Feb.7-82.Feb.l4-78.Feb.21-74.
Feb.28-98.Mar.7-81.Mar.l4-70. Mar.21-70. Mar.28-
68.Apr.4-68.Apr.ll-52.BOR-34. Apr.18-86. Apr.25-
70.May 2-70.

Charley’s Aunt:Feb.7-67,68,69,70,71,72.Feb.l4-67,73.
79.Feb.21-8,9,63,69,75.Feb.28-22,23,76,88,100. Mar.
7-60,84.

Crimson Runner, The:Feb.7-76,Feb.l4-71.Feb.21-76.
Feb.28-84.Mar.7-69. Mar.14-61. Mar.21-59,75.Mar.
28-63.Mar.27-71.Apr.4-62,71.Apr.ll-47,55. Apr.l8-
6,7,79,82.Apr.25-63.66.May 2-63,66.

Friendly Enemies :Feb.7-75.Feb.l4-70.Feb.21-66.77.
Feb.28-81,104.Mar.7-65,88.Mar.l4-62,65,69,74.Mar.
21-62.Mar.28-64.Apr.4-64.Apr.ll-48.Apr.18-76.Apr.
25-60.May2-60.

Girl of Gold, The :Feb.7-73.Feb.l4-69.Feb.21-65.
Feb.28-80.Mar.7-7,68,72.Mar.l4-60,63.Mar.21-58.66.
Mar.28-12,13,62,66.Apr.4-62,66. Apr.11-46,50. Apr.
18,80,89.Apr.25-64,73.May 2-64.73.

Her Market Value :Feb.7-74.Feb.l4-16.17.68.Feb.21-

64.

Feb.28-77.Mar.7-61.Mar.14-69.Mar.21-64.Mar.28-
60.Apr.4-60.Apr.ll-44.Apr.l8-83.Apr.25-67.May 2-

67.

On the Threshold :Feb.7-77.Feb.l4-72.Feb.21-68.Feb.
28-85.Mar.7-6.69.Mar.l4-66.Mar.21-8,9,67. Mar.28-

67.

Apr.4-67.Apr.ll-51.Apr.18-84.Apr.25-68.May 2-

68 .

Private Alfairs:Feb.7-80.Feb.l4-76.Feb.21,72.Feb.28-
93.Mar.7-77.Mar.21-55.Mar.28-61.Apr.4-6,7,61.Apr.
ll-45.Apr.18-85.Apr.26-69.May 2-69.

Silent Sanderson :Mar.21-71.Mar.28-69.Apr.4-69
Apr.ll-53.BOR-34.Apr.18-88.Apr.25-72.May 2-72.

Stop Flirting :Feb.7-81.Feb.l4-77.Feb.21-73.Feb.28-
96.Mar.7-80.Mar.l4-68.Mar.21-61,82. Mar.28-58,74.
Apr.4-59,74.Apr.ll-4.5,43,58.Apr.l8-75,90. Apr.25-
59,74.May 2-59,74.

Texas Trail, The;Feb.l4-82.Feb.21-78.Feb.28-105.
Mar.7-89.Mar.14-72.Mar.21-79.Mar.28-73.Apr.4-73.
Apr.77-67.BOR-34.Apr.I8-81.Apr.25-65.Mar 2-65,

United Artists
Gold Rush, The:Apr.ll-16.Apr.l8-8.
Isn’t Life Wonderful :Feb.7-14.Feb.l4-8.Feb.21-14.

Feb.28-4.Mar.7-20.Apr.4-13, 14, 15.

Salvation Hunters :Feb.28-6.Mar.7-21.Mar.l4-12
Mar.21-12,Mar.28-6.

Thief of Bagdad, The:Feb.7-15.Feb.l4-9.Feb.21-15.
Feb.28-3.Mar.7-19.

Waking Up the Town :Mar.21-13.Mar.28-7.Apr.
4-16.Apr.ll-12.Apr.18-9.

Universal
California Straight Ahead ;Apr.l8-2.
Dangerous Innocence :Mar.21-3.
Fifth Avenue Models :Mar. 14-2.Mar.21-3.
Goose Woman, The:Apr.l8-3.
Head Winds :Mar.21-3.
Home Maker, Thc:Apr.l8-3.
Hunchback of Notre Dame, The :Feb. 14-3.

Last Laugh, The:Peb.7-4,5.Feb.l4-4,5.Feb.21-2.Mar.
7-2.Mar.14-2.

Lorraine of the Lions ;Apr.l8-3.
Oh Doctor :Jan.31-3.Mar.14-2.
Peacock Feathers :Apr.l8-3.
Phantom of the Opera, The :Feb. 7-2, 3.Feb.28-2.
Mar. 28-2.Apr.18-2.Apr.25-2.

Pony Express, The:Apr.l8-3.

Price of Pleasure, The:Mar. 14-2. Apr. 4-2.

Siege :Apr.l8-2.
Smoldering Fires :Mar. 14-2.

Teaser, The tApr. 18-3.

Vitagraph
Baree, Son of Kazan :BOR-21.
Beloved Brute, The:Mar.l4-ll.BOR-20.
Baptain Blood:Mar.l4-ll.BOR-20.
Clean Heart, The:Mar.l4-ll.Mar.21-ll.BOR-20.
Fear-Bound :Mar.7-23.Mar. 14-1 l.BOR-20.
Greater Than Marriage:Mar. 14-11.Mar.21-ll.BOR-

20.

Pampered Youth :Feb.28-13.Mar.l4-ll.BOR-20.
Redeeming Sin, The:Mar.7-27.Mar.l4-ll.BOR-20.21.
School for Wives :Feb.28-12.BOR-21.
Tides of Passion :BOR-21.
Two Shall Be Born :Mar.l4-ll.BOR-20.

Warner Brothers
Age of Innocence, The:Feb. 14-18.

Broadway Butterfly :Feb.l4-19.
Dark Swan, The:Feb. 14-19.

Eleventh Virgin, The:Feb.l4-19.
Eve’s Love:Feb.l4-19.
Find Your Man :Feb.l4-18.
How Baxter Butted In :Feb.l4-19.
Lost Lady, A:Feb.l4-19.
Lighthouse by the Sea, The :Feb.l4-19.
Lover of Camille, The :Feb. 14-18.

Man Without a Conscicnce:Feb.l4-19.
My Wife and I:Feb.l4-19.
Narrow Street, The:Feb.l4-18.
On Thin Ice;Feb.l4-19.
Recompens«:Feb. 14-19.Mar.7-22.Mar.28-17.May 2-19.

Track^ in the Snow :Feb. 14-19.

Wilson-Wetherald
White Mice:Feb.7-68. Mar.7-18,

Short Subjects
Bischoff, Ind.

Biff Comedies :May 2-16.

Classics in Slang :May 2-15.

Gold Medal Comedies :May 2-17.

Davis
Power God, ThO:BOR-50.Apr. 18-15.

Educational
Balto’s Race to Nome:May 2-6.

Bright Lights :Mar.28-5.
Educational Pictures :Mar. 21-7.BOR-60, 61.Apr. 25-3.

Half a Hero:Apr.4-8.
Hello Hollywood :Apr. 4-9.
Her Boy Friend :Feb.21-67.
High Gear:Mar.28-5.
Hooked :Feb.21-13.BOR-61.
Judge’s Crossword Puzzles :Feb. 14-15.
Kid Speed :Feb.21-67.
Kinograms: Feb. 14-13. Feb. 28-19. Mar.7-12, 16. Mar.

28-3.Apr.ll-3.May 2-7.

Low Tide :Feb. 14-14.
Meirmaid Comedies :Mar.7-11.
Sea Legs:Mar.l4-3.

Film Booking Offices
Bray Cartoons :Mar.7-83.BOR-32.
Heebie Jeebies:Feb.28-91.
Helping Hand, A:Feb.28-91.
Ho Who Gets Crowned :Feb. 28-91.
Hypnotized :Feb.28-91.
Jimmy Aubrey Comedies :May 2-83.

Monsieur Don’t Caro:Feb. 14-66.

Oh What a Flirt :Feb. 28-91.
Pace Makers, The :Mar.7-75.Mar. 14-58.Apr.4-67.
May 2-75.

Pie-Eyed :Feb.l4-66.
Screen Almanac, The :Mar.7-83.BOR-32.
Somewhere In Wrong :Feb. 14-66.

Stan Laurel Comedies :Apr. 18-74.

Twins :Feb. 14-66.
West of Hot Dog:Feb. 14-66.

Fox Film Corp.
Amateur Detective, The :Apr. 11-8, 9.

Fox News :Feb.28-10.Apr.ll-10.Apr.l8-13.May 2-11.

Fox Varieties :Apr. 25-9.

Pathe
Beloved Bozo, The :Mar.7-92.
Big Town, The :Feb. 14-84.
Circus Fever :Feb. 14-84.
Excuse My Glove :Feb.21-80.
Hal Roach Comedies :Mar.28-Ins.Apr. 4-Ins.Apr. 18-

Ins.

Honeymoon Hardships :Feb.28-108.
Idaho: Feb.l4-70,71,72.73,74,76.Feb.28-82,83.Mar.21-

84.Apr.4-Ins.Apr. 11-Ins.Apr. 18-Ins.
Laugh That off :Feb.21-80.
Mack Sennett Comedies :Mar.28-Ins.
Our Gang Comedies :Apr.l8-92.
Pathe News :Feb. 7-66.Feb. 14-80.Feb. 21-71. Mar. 21-57.
Plumber, The:Mar.7-92.
Sportlights:Mar.28-Ins.Apr.25-76.
Stereoscopies :Apr. 4-Ins.Apr. 11-76.

Rayart
Battling Brewster :Feb. 28-59.

Bering D. Wilson & Co., Inc.
Color Shots :Apr. 4-3.BOR-46.
Ebenezer Ebony Comedies :Feb. 28-62.Apr, 4-3.BOR-

46.May 2-18.

Karlo Kolor Komics :Feb.28-52.Apr. 4-3.BOR-46.May
2-18

Kid Noah: Apr. 4-3.BOR-46.May 2-18.

Musical Melodies :Apr. 4-3.BOR-46.
Redhead Comedies :Feb. 28-52.Apr. 4-3.BOR-46.May

2-18

Wonder Book, The :Feb.28-52.Apr.4-3.BOR-46.

Universal
Century Comedies :May 2-2.

Eagle’s Talons, The: BOR-68.
Fast Express, The:BOR-58.
Great Circus Mystery, The:Mar. 7-3.Mar.21-2.Apr.

11-2.BOR-58,
Hello Kid:Feb.21-3.
International News :BOR-40.May 2-45.

In the Days of Buffalo Bill:BOR-58.
Iron Man, The:BOR-58.
Itching for Revenge :Feb,21-3.

Puzzled by Cross Words :Feb.21-3.

Riddle Rider, The:BOR-58.
Taxi War:Feb.21-3.
Wolves of the North :BOR-58.

Program Makers Meet
NEW YORK, April 28.—With establish-

ment of a national rate and uniform pro-

gram as an aid to the national advertiser

as a topic, the Nationl Assocition of The-

atre Program Publishers will convene at

Houston, Texas, May 9 to 14.
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THEATRE CONSTRUCTION
AND EQUIPMENT

Tentative Program of

Engineers Meet Is

Announced
A tentative program for the Spring

meeting of the Society of Motion Picture

Engineers has been drafted. Among the

papers to be read, as announced at this

time are the following:
“Machine Development of Negatives

and Positive Film.”
“Paper by F. H. Richardson of a His-

torical Character.”
“Paper by T. K. Peters, Motion Pic-

ture Photography Title not as yet re-

ceived.”
“Static Marking on Motion Picture

Film.”
“An Improved Sensitometer Sectar

Wheel.”
“Student Psychology.”
“Educational Motion Pictures.”
“Paper by Roger M. Hill, U. S. Army

Motion Picture Service.”
“A New ReHectometer by Dr. Frank'

Benford.”
“Artistic Utilization of Light in Pho-

tography of Motion Pictures.”

Spring Meeting

SOCIETY OF

MOTION

PICTURE

ENGINEERS

May 18-19-20-21

at

Schenectady

N. Y.

“Installation of Tungsten Lamps for
Color Motion Picture Work.”
“Manufacturing of Special Motion

Picture Lamps.”
Colored Lighting Effects in connec-

tion with Exhibition of Motion Pic-
tures.

The Motion Picture Engineers meet May
18, 19, 20 and 21 at Hotel Van Curler,

Schenectady.

C. W. ElHs Succumbs
to Illness in East

C. W. Ellis, New York representative

and in charge of the Eastern territory for

the Reynolds Electric company, makers of

sign flashers, color hoods and motors,

passed away April 8, following an illness

of three weeks. Mr. Ellis enjoyed a large

acquaintance in New York, Boston, Phila-

delphia and other easterti cities. He is

survived by his wife.

The New York office of the Reynolds
Electric company has been placed tem-
porarily in charge of L. A. Leissler who
for a number of years has been connected

with the Chicago plant.

Organ Firm Officials

Back From Coast
David Marr and John J. Colton of the

Marr & Colton Organ Company of War-
saw have returned from the west coast

where they have been inspecting recent

installations of their organs.

They also attended the premier opening
of the New Chapman theatre at Fullerton,

California, to hear their organ which was
installed in this theatre during February.

Install Barton Organ
in Texas Theatre

One of the largest theatre organs in the

southwest will be installed by the Bartola

Musical Instrument company in the new
Fair Park theatre and auditorium, Dallas,

Texas. The auditorium is to be used for

motion pictures, concerts, recitals and road

attractions. It will be completely equipped

with a battery of motion picture machines,

stage lighting effects, and picture screens.

It will have a seating capacity of 5,500.

The contract was closed by Dan Barton

in conjunction with the Bartola Musical

Instrument Company’s southern represent-

ative, the Phil H. Pierce Company, Dallas,

Texas

Electrical Pageant to

Greet Shriners June 4
(Special to Exhibitors Herald)

LOS ANGELES, April 28.—Electri-
cally lighted floats, generator trucks and
wind machines will parade in the motion
picture industry’s welcome to the Shrin-

ers at a pageant in Los Angeles June 4.

Frank Murphy, chief electrical engineer

for Warner Brothers, and Harry D.

Brown of Cinema Studio Lighting com-
pany has been named to stage the
pageant.
A Spanish Fandango barbacue and a

ball are to be given at Warner Brothers’
Studio. A comedy bull fight is being
arranged for the Fandango. Sets will be
left standing at the ball, to keep the

studio atmosphere, and 15,000 are ex-

pected to attend.

Prints Given A. F. of L.
NEW YORK—When William Green, president

of the American Federation of Labor, and Peter

J. Brady, president of the American Federation
of Labor Bank, appeared at the home office of
Fox Film Corporation to review pictures of the
last federation convention in El Paso and the
joint session with the Mexican federation, at

which Samuel Gompers was stricken, they were
given prints of the convention films.
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Good photography plays no small part in

making a picture popular. It has a definite

box office value.

EASTMAN
POSITIVE EILM

— does justice to the cinemato-

grapher’s skill. It carries all the

quality of the negative through to

the screen.

And you know when the picture

is printed on genuine Eastman

Film—the identification "Eastman”

and "Kodak” in black letters in

the margin tells you.

EASTMAN KODAK COMPANY
ROCHESTER, N. Y.
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CHICAGO PERSONALITIES
^ - By J. M. S.

p V’ERYBODY’S down in tlie mouth and
we can’t blame them. Hot weather's

bad enough and daylight saving’s nothing
to crow over, but when both arrive on
the same train, wowee ! But then, what’s
a little heat and an hour’s difference in

time between friends? . . . Our Swedish
ambassador, Earl Johnson^ who runs a
cinema palace (Earl insists on being high-
brow) out in Berwyn, tells tts that daylight
saving cuts into his week’s receipts no less

than $400. But Earl just isn’t the kind of
a fellow to crab. He figtires that that

extra hour of play will make all the boys
big strapping he-men, and he just smiles
and puts that $400 loss down as his con-
tribution to humanity and health.

We wish we had all our spare cash ($2)
invested in Twentieth Century and Santa
Fe stock. The Jones, Linick & Schaefer
outfit alone wotild net us ’steen million per
cent on our investment. Aaron J. Jones
and Adolph Linick arrive back from the

Coast. They wipe the dust from their

desks. Then A. J. dashes to New York.
Johnny, not to he outdone by dad, goes
Eastward. And darned if Ralph Kettering
doesn’t get the fever and hop the flier.

Bet Aaron, Jr. is cooking up a nice long
trip for himself just to get even.

Friends are happy to learn that Mrs.
Adolph Linick is recovering rapidly fol-

lowing an operation at Wesley hospital.

In fact, Airs. Linick is so far recovered
that she is getting the California fever

Marion Davies enacts a role of sym-
pathy in "Zander, the Great," which
will be released soon through the
Metro-Goldwyn company.

again. . . . No wonder everybody in-

sists on viewing pictures in Hank Igel’s

projection emporium. That Reproduco or-
gan which D'Art Ridge has installed sure
knocks the drudge out of reviewing the
new ones. We’re lost if the boss reads
that. No more alibis will be accepted. No
matter what the picture, the music of the
Reproduco seems synchronized with it.

There’s one of those nice canes
like night watchman use—a regular shille-

lah—for sale down at the Fox exchange.
It’s only been used one day and you can
have it cheap, say for a dollar and' a half.
Apply to Harold Loeh, assistant manager.

John Koletis, American theatre.
Rock Island, is square with the world.
During the past week he dropped in at the
local headquarters of the state exhibitors’
association and left a check for his annual
dues. Thanks and come again, says our
friend. Bill Sweeney. . . Steve Bennis,
Lincoln, 111., was another of the out of
town exhibitors seen at local headquarters.
. . . There are only two boys who are
going to be blind before we are from look-
ing at pictures and those two are Henry
Kaufman and Nate Wolfe of the Orpheum
circuit. We were going to say that they
did everything but sleep in a projection
room, and now we’re not so sure but what

Chicago
First Runs

(Week beginning April 27.)

ORPHEUM : “The Salvation Hunters,*'
United Artists.

CHICAGO: (Take a Chance Week.)
ROOSEVELT : “Madame Sans Gene,*’ Para-

mount.
McVTCKER’S : “The Crowded Hour,” Para-

mount.
MONROE: “The Riders of the Purple

Sage,’’ Fox,
RANDOLPH: “The Re-Creation of Brian

Kent,’’ Principal Pictures.
STATE-LAKE: “The Crimson Runner,**

Producers Dist. Corp.

they do that. So long as he’s installed

an organ, Hank Igel might go a little far-

ther and provide all the comforts of a

home. . . . Did you notice all the ban-
ners strung along auto row the other day?
They were celebrating the sale of a new
Packard to LeRoy Alexander, manager for
Universal, and a new Paige to Johnny
Mednikow, assistant manager. They may
have better cars but we have the most pop-
ular make. . . . And who should we
spot munching ham sandwiches in the lobby
of 831 but our old friend M. Van Praag,
who is covering the country territory for
Universal. We hadn’t seen Van in four
years. Those were the days when he was
operating a theatre in Kansas City. . . .

Another week down the Row without see-

ing Harry Lorch. Not that we don’t enjoy
a chat with Tommy Greenwood and Clar-

ence Phillips, but it’s the principle of the

thing. We think Harry’s ditching us. But
not last week. He was out touring the

circuit. . . . They have Pete Blake,

shipper at Si Griever’s exchange, in the

hospital. One of our careful motorists

made a dash for Pete and Pete didn’t move
fast enough so they took him to the hos-

pital. But we’re glad to know that all is

coming along fine. . . . As we were
walking up to the Warner office on the

second floor of 831 an out of town exhib-

itor passed us going down at the rate of

four steps at a time. Murder? Fire?

Neither. It was the first time that the

The biggest stage at Cosmopolitan
Studios, Long Island, was leased by
First National for "The Making of
O’Malley," first starring vehicle for
Milton Sills.

exhibitor had heard "Firey Bob" Smith
talk business. . . . The Warner-Vita-
graph merger has caused no end of com-
ment along the Row. Where’s it all going
to end, the boys ask. But Eddie Silverman
just sits back and smiles. J. A. Steinson
and G. W. Taif were waiting for particu-

lars of the deal before commenting. . . .

No, that isn’t a roundhouse on the fourth
floor at 831. It’s still the Educational office.

That railroad banner heralds the opening
of the company’s sales drive which ends
on May 30. The boys with sales records
to their credit will probably attend the
national convention in June. Maybe a trip

to the Coast, who knows? . . . Lou
Metzger, special representative for Univer-
sal, held a meeting at the local “U” office

last Saturday. All of the country men
were in for the session. . . . Edgar Hopp
is out on the road with Charles Novotney
shooting advertising pictures for local ex-

hibitors. The stunt’s going over big, they

report. . . . Fox salesmen from through-

out the country passed through Chicago
last week end en route to New Yorfe to

attend the annual convention. Howard
Sheehan, district manager with headquar-
ters in San Francisco, was an advance ar-

rival, having reached the local exchange on
Thursday. Howard says the Western ter-

ritory is keeping up with the rest of the

country in the matter of theatre combines.

. . . Bruce Fowler, McVicker’s theatre,

is announcing a big presentation for next
week. A fashion show par excellence will

be offered in conjunction with the showing
of “A Dressmaker From Paris.” . . .

A couple of my prize reporters fell down on
their assignments this week. (Note to

cashier : Please “dock” Oscar Florine and
I.en Ullrich.)—SHRECK.
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jyfacK. S^enneti Comedies
TtMfo

Girls—80 pretty you wonder where he gets them.

Gags—so sparkling you marvel at the cleverness of those

who thought of them.

Comedians—so clever there isn’t a dull moment while

they are on the screen.

No wonder Sennett Two>Reel Comedies give a sparkle

and dash to your program that make them a tonic and a

necessity.

Coming, **Super Lizzie
j**

Pafh^comedy
TRADE MARK
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The Mhman
in the

Death House

Jim Warren waited for the summons
that was to end his life. “Murderer,”

they called him and he did not

deny the charge.

Suddenly a woman, a mere slip of a girl,

rushed into the gloom of that awful place.

Tearful, heartbroken, she pleaded with him,

begged him for one last favor.

What had she, a gentlewoman raised in

luxury, to ask ofthis outcast in his last hour?

Was the extraordinary story she told the

guard true? Was the prisoner far more to

her than anyone had guessed?

This is one of the supreme moments in

By Max Marcin, with H. B. Warner in the leading role

Neverhavethe overwhelming
emotions ofthe human heart been more skillfully

combined inone story than in ''Silence'', the play
sensation of the NewYork season. Love^Hatey
Revenge, Sacrifice, in all their intensity,

are shown in a way that will never be forgotten.

SPECIAL NOTE
The above situation, as

well as all others in this

unusually dramatic play,

is fully protected by copy-

right. This precaution has
been taken to safeguard

the motion picture rights

to this play. Any infringe-

ment will be vigorously

prosecuted by the owner

CROSBY GAIGE
229 West 42nd Street^

New York
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VARNERBR9S

NatumtAdverimn^
Warner Bros, believe that their obligation to the Exhibitor does

not end with the production of good pictures. They believe a

part of their obligation is to use every means available to bring

the public into the theatres.

CHARLES A. LOGUE- • G-.GARDNER SULLIVAN • • HANS K R A ELV



May 16, 1925 EXHIBITORS HERALD 5

ILLARD WEBB ••• JAMES F i- O O D
'

n i iii iii ii iiiii ii i irinnininnmn rri i i n i nTimi ii iiiii i [i MiiiHii i u i i
iiiMiiiiiiuiiiiiiiiMiiiiiiiiiiiiiii[iiiiiiiniiniiiiiiiiiiiiiiiiiiMiiiiiuiiii

ROY DEL RUTH

letting the V^orld

Warner Bros, are now preparing a powerful national advertis-

ing campaign on their coming FORTY Classics of the Screen.

Without doubt this will be the most impressive—most domin-
ating—and we believe the biggest in direct results, as measured
in increased theatre attendance, of any advertising campaign

in the history of motion pictures.

You remember the great campaign on the 1923-24 Warner
Classics. That was admittedly the biggest thing ever attempted

up to that time. The present campaign will overshadow that

by far. It will surpass the former in number of publications

used—surpass it by millions in number of people reached

—

and greatly exceed the former in cost.

This campaign in its plan and magnitude will be unique and
absolutely without precedent or parallel in motion picture adver-

tising. Never before in this industry has any producer backed

up his product and the Exhibitor with such forceful, timely and
direct selling help.

Heralded by this mighty volume of advertising, the new Warner
pictures will be FIRST in the minds of the motion picture

public.

Hold your dates opeh till you get all the details of the coming
FORTY WARNER pictures. Warner Bros, never stop with

half-way measures. They are in a position now as never before

to do big things in a big way and the coming pictures—and the

advertising of these pictures—will awake the entire country to

Warner Bros. Leadership. Wait for the FORTY winners!

WARNERBROS
’ Classics of the Screen^

r
r
Q

ULIEN JOS EPMSON • CHUCK. REISNER • F R E D N EWM EYE R •
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I

Past performances, with their records are

now b,ur history.

What will the morrow bring?

From United Artists Corporation, to-

morrow will bring no idle promises, no

camouflaged assurances, no sugar-coated

announcement of what it hopes to do.

Adhering strictly to the original purpose

of concentrating only upon the superlative

type of productions, it plans a strictly lim-

ited output, but at the same time a definite

volume of material.

It will present the productions of xhQ greatest

stars in the world. Those of Mary Pickford,

Charlie Chaplin, Douglas Fairbanks, D.W.
Griffith, Rudolph Valentino, William S.

Hart and others.

The nninimum of pictures, next season, will

be twelve for the year. On the other hand,

the maximum will be fifteen.

Such facts come as a joyous announcement

to exhibitors. It will offer far more product

of only meritorious quality

—

marketed on

the most equitable basis ever presented.
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For instance, tomorrow will bring

Mary Pickford in “Little Annie Rooney”, a

comedy in which her every inimitable qualifi-

cation will be given sway; Charlie Chaplin in

“The Gold Rush”, the greatest and most

stupendous Chaplin comedy of all time; Douglas

Fairbanks in “Don Q, Son of Zorro”; D. W.
Griffith’s “Sally of the Sawdust”; Rudolph

Valentino in “The Bronze Collar”; and William

S. Hart in a spectacular western story, the title

of which will be announced later.

Think of just those six. And tomorrow becomes

brighter and happier for every exhibitor.

The six greatest stars, producing for you the

six greatest productions of the coming season.

Greatest, because these producing units are ab-

solutely free from the deadening requirements

of quantity production.

Of greatest importance to the exhibitor is the

manner in which these wonderful pictures will

be distributed. Each picture will be marketed

singly— each sold on an individual basis— each

offered only on its merit. No program or block

bookings. No grouping for the purpose of a

single contract— thus giving to the industry the

greatest and most meritorious productions,

upon an absolutely independent and open

market.
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MARY
PICKFORD

JZittle j\nnie Rooney
Release Date - September 13*^
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i

CHARLIE
CHAPLIN

7 «

Jhe Qold Rush
Release Date -August i6
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oon oj Lorro

Release Date - August 50
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D.W. GRIFFITH
p yes e nts —

) Sally of the Sawdust'
Based upon a play

hij Dorothy Donnelly

Release Date - October
i



UNITED ARTISTS CORPORATION
Mary Pickford Charles Chaplin
Douglas Fairbanks D. W Griffith

Joseph M Schenck. Chairman, Board of Directors

Joseph M. Schenck presents-

RUDOLPH
VALENTINO

7rt

^he Bronze Collar
Release Date -September 27^*"

May 16, 1925EXHIBITORS HERALD
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In a spectacular Western story,

to be produced most stupendously.
Title will be announced later.

Release Date - October 25
nwswgg

V 1^^^^

t 1

1

'!
:.i' 1
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JOHNU)WEU
£>

EV^CSIiINE RUSSELL

Authentic -thrilling - sensational-

A
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At Last Something New,

Startling, Original.

Made in South Dakota

with the Co-operation

of the Sioux Nation.

DIRECTED

BY

EDGAR
LEWIS

Foreign Rights

Controlled by

Inter-Ocean Film Gorp.

218 West 42nd St., New York, N. Y

MAGNIFICENT BOX OFFICE ATTRACTION/
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Harrison’S Reports,
Yearly Subscription Rates:

{Payable Strictly in Advance)

United States $10.00

Canada 12.00

England.. 14.0^

26c. a Copy

1431 BROADWAY
New York, N. Y. Published Weekly y

P. S. HARRISCnJ
Editor and Publis, r

The Fool” — with Edmund Lowe
(Fox, no data available)

WILLIAM FOX
presents

Qhe screen
version ojP

FOOL
CHANNING
POLLOCK’S
great play^
now in its

j 'n4

month.
CENTRAL
THEATRE
‘Bway at 47^
NEW YORK

CITY

Channing Pollock’s successful stage play has been made into a
powerful religious melodrama. Harry Millarde, who directed “Over the
Hill,” has directed also this picture, and once more makes his genius ap-
parent. Edmund Lowe, in the leading role, gives an irreproachable per-

formance. It is, indeed, difficult to think of any actor on the screen

today who could have handled the title role as well as has Mr. Lowe;
he does not act, he lives the part. It is one of the most perfect pieces

of acting seen in months. And Anne Dale, a child actress, who has
been given the difficult role of Mary Margaret, a little cripple, gives a

performance so striking that it is second only to that of Mr. Lowe. Paul
Panzer, too, who takes the part of an unhappy capital-dominated miner,

is excellent. The remainder of the supporting cast is likewise deserving
of praise, Mary Thurman and Raymond Bloomer especially. In the

scene where Mr. Bloomer represents a broken victim of locomotor-
ataxia he does as finished a piece of pantomime as the screen has ever

offered. The heroine, Brenda Bond, is a newcomer; she does pretty

well.

By its simple directness and sincerity the picture holds the specta-

tor’s undiminished interest from beginning to end. Many scenes are

so affecting that there was a noticeable hush in the audience. The most
important of such scenes is the one where the crippled little girl, having
acquired sufficient faith, drops her crutches and, for the first time, walks
without their support.

Though the picture has a strong religious flavor, yet it is not

“preachy.” Its author knew that theatregoers detest obvious moraliz-

ing and therefore he kept it out of his play.

The story revolves around the efforts of a conscientious young
clergyman (hero) to live as Christ-like a life as possible, and to practice

exactly what he preached. In carrying out his self-assigned program he
loses most of his friends, and the girl (heroine) whom he loved and
had hoped to marry. She, like the others, considered him a fool for

trying to live according to the Golden Rule. So it comes to pass that

he loses her to another, a richer but much less scrupulous, man. After

enduring degradation as his wife, the heroine tries to return to the

clergyman. But he assures her that, in spite of the fact that he still

loves her and always will love her, there can never again be anything but

friendship between them. And so it happens.

“The Fool” should direct a profound appeal to Christian picture-

goers everywhere, and it should be considered decidedly worth-while

by all intelligent picturegoers, no matter what their faith.

FOX FILM CORPORATION



CLASS OF SERVICE DESIRED

Telegram

Day Letter

Night Message

Night Letter

Petrone should mark an X ogpo-

elte the class of service desired:

OTHERWISE THE MESSAGE
WILL BE TRANSMITTED AS A

FULL-RATE TELEGRAM

WESTE UNION
AM

NEWCOMB CARLTON. PRESIOKNT GEORGE W. E. ATKINS, FIRST vice-presiocnt

1926 APH 21 AM 2 52
pax FILM CORPORATION

HOUYWOOD CAIJF 20
850 TENTH AVE NEW YORK NY

WILUAM FOX HAS GIVEN IN THE IRON HORSE A PRODUCTION THAT IS UPLIFTING TO

ANY THEATRE STOP IT DRAWS PEOPLE TO THE BOX OFFICE IN ALL WALKS OF LIFE

THAT THE EXHIBITORS HAVE NEVER SEEN BEFORE STOP REGARDLESS OP THE

PUBLICITY CAMPAIGN THE EXHIBITOR MAY MAP OUT THE MOUTH TO EAR ADVERTISING

OF THIS GREAT EHC WILL PACK ANY THEATRE STOP WE ON THE EIGHTH WEEX AT

GRAULIANS EGYPTIAN THEATRE WHICH WAS HOLY WEEK PLAYED TO A^OLUTE CAPACITY

STOP THE EGYPTIAN THEATRE SEATS EIGHTEEN HUNDRED OF WHICH TWELVE HUNDRED

SEVENTY THREE SELL AT ONE DOLLAR AND A HALF STOP I HAVE iERSONALLY

HEARD PATRONS SAY THEY HAVE SEEN THE IRON HORSE THREE TIMES AND THAT IS

GOING SOME WHEN THEY PAY A DOLLAR FIFTY HER SEAT AT THE BOX OFFICE STOP

IT IS A PICTURE THAT IS DOWN TO EARTH AND ONE THAT EVERY H^IAN BEING

ENJOYS STOP THE IRON HORSE IS ONE OF THE GREATEST PICTURES I HAVE EVER

SEEN
SID GRAUMAN

THE IRON HORSE
4*^ MONTH AND GOING STRONG

GRAUMAN’S EGYPTIAN THEATRE
HOLLYWOOD, CALIFORNIA

FOX FILM CORPORATION



Fox VaRI ETI ES
OU will thrill before one of the most

marvelous spectacles in nature when you

adventure with us

WHERE THE WATERS DIVIDE

OU will get a smile and a wholesome respect

for the most perfect food when you see what

we show

CONCERNING CHEESE

OU will want to go where you can set up

^ X housekeeping with only a teakettle as folks do

in nature’s outdoor kitchen

STEAM HEATED ISLANDS

No pictures ever made have offered so wide and varied

nor such universal

ENTERTAINMENT
LADEN WITH THE ROMANCE OF

'*The World We Live In

Fox Film Co rpo ratio

n
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Milton Sills
“—an actor of such talent that he has become one

of the strongest attractions any picture can have.”

—Los Angeles Herald.

“Milton Sills,’’ says The Detroit News, “is one

of the most graceful of screen actors, never over-

doing but arising to the occasion as few men can

do and always so natural that it seems he is en-

acting a bit from real life.’’

“—is the kind of a steel muscled actor the men
like as well as the women,’’ says the New York
Journal.

“There is a certain dignified virility in the work
of this screen star,’’ says the New York Evening

World.

“—the moment he appears on the screen he in-

jects life and vim into the picture,’’ says Boston

Transcript.

ANOTHER

FIRST NATIONAL



Coming Starring ‘^chicks

jfe)* MILTON SILLS

"Men q/"

S

teel"

One of the greatest roles

this star has ever had. A
gigantic story of the steel

industry, adapted from
“United States Flavor”

—

The Saturday Evening Post

story by R. G. Kirk. An
Earl Hudson production

with great supporting cast

headed by Doris Kenyon.
One of the greatest specials

of all time.

'’She Making^
O'Malley

"

Milton Sills as a “cop”—

•

can’t you picture the box
office results.^ An ideal role

for this popular star. He
will be supported by Doro-
thy Mackaill. The story is

by Gerald Beaumont, di-

rected by Lambert Hillyer,

produced under Earl Hud-
son’s supervision, with edi-

torial direction by Marion
Fairfax.

"She Come Back'
Tentative Title

Another wonderful selec-

tion for Milton Sills is this

story of a young prize

fighter who, influenced by

love, leaves the ring for a

try at the lumber business

in Maine. An Earl Hudson
production from story by

M. D. C. Crawford.

<
Foreign Rj^u Controlled by

Tirsi Naiioiul Pteturei Inc.

a&a Madison Avenue. New 'Ibrk'T/ national Pictures
Members gT Motion Picture Producers niui Distributors of America Inc.-^Wlll Hays Pnndtnt
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The Supreme Achievement of the Independent Producer

!

Never Before in the Annals of the Independent

Field Has Such a Meritorious Cinema Classic

Ever Been Contributed for Its Posterity

IVAN PLAYERS, Inc.

have the honor to present

“LYING WIVES”
Written and Directed by Ivan Abramson

With a Brilliant Array of Screen Luminaries Including

CLARA KIMBALL YOUNG
RICHARD BENNETT
NILES WELCH

MADGE KENNEDY
EDNA MURPHY
J. BARNEY SHERRY

The Sort of a Special That Will Flabbergast All Opposition

A Quality Production of the Kind That Will Quicken the

Pulse of Your Business

Write or Wire for Territorial Status

**LYING WIVES*^ is the First of the Four IVANEMERALD
PRODUCTIONS to Be Produced by

IVAN PLAYERS, Inc.

729 Seventh Ave. New York City
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by

Semon

Presents

LARRY SE
in

“The Dome D
The Dome Doctor could grow
hair on a head of cabbage*
And he can produce laughs
from the coldest audience*

SPECIAL COMEDIES

The comedy on your program
ought to entertain your patrons,

of course; it ought to make them
laugh; it ought to put them in a

good humor to enjoy the rest

of the show*

The comedy ought to do all these
things* But it should do more than
these. It should attract patrons to the
box-office and make money for you.

It WILL do this for you if you
choose your comedy wisely. Few
feature stars are better known
than Larry Semon. And only
the best of features are better
box-office drawing cards than

SMYlon

For foreign rights address

FAR EAST FILM CORPORATION
729 Seventh Avenue, New York, N. Y.

Member, Motion Picture Producers and Distributors of America, Inc.

g r\

"THE SPICE OFTHE PROGRAM"

Will H. Hays. President
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cyilways UnchallengedLeaders

ofthe Short SubjectField
LAST SEASON

THIS SEASON
NEXT SEASON!

(j\cZuA.^^

“THE SPICE OFTHE PROGRAM”
\ /

Watch for theAnnouncement-coming
soon -^of the Greatest Line-up of
Comedies and Novelties ever offered.
’^Educationat’S Programforig25'“ig%6

qUALITY NOT qUANTITY
^

Nationally Advertised Short Subjects,

Made to BringAdded Profits to

YOUR BOX-OFFICE
r EDUCATIONAL
i FILM EXCHANGES. Inc.

Member, Motion Picture Producers and Distributors of America.lnc., Will H.Hays,/Vef«/e/j^

'Greater Movie Season Opens in JlugusV
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^Warner Bros, has bought Vitagraph!”

Warner thereby becomes a tremendous and powerful

factor in distribution as well as production.

That’s what it means to us.

But

—

What does it mean to you— the exhibitors of the

world?
First it means a stronger hold upon independence

for every exhibitor — a steady supply of high class

product distributed through a major, old-line exchange

system. Through Warner Bros, and Vitagraph sufficient

high class product for the coming year is a certainty. The
guess is taken out of 1925-26 and all future seasons for

every exhibitor who wants to be independent.

Warner Bros, will be closer to you; will deal directly

with you through its own exchange system; and will give

\ Stuart

Snutn,
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Big Screen Companies

In Deal; Warner Bros.

p\ctw^®

ovef ae

WORE COMPAI

Buys Out Vitagraph
Sf[[J J()

In one of the btost film deals of the year, Harry M.

uer, president of Warner Brothers Ine,, today, announced

the Vitagraph Company of

ies. 1 Tlxe deal was an outright

amalgmation.
O'®

EESIOGI Otto
Accum

oung Firm Takes Over All^

Properties and Big Library?

4eaii toKbu?
bCo.S<»Wto’

Bros,

tereenDeal

lers

PDRCH/ISED By
HfADiirit i>rt^

Vfaxw^ 7- - to the

Through
VUagrapi

you, in these dealings, personal service in the highest

degree.

To Vitagraph, the oldest and most esteemed distributing

organization, there has been opened up the resources of a

company that has proven, beyond all doubt, its ability to

produce the kind of entertainment that brings money to

the box office.

In brief, ‘Warner Bros. Buys Vitagraph” means that the

man power and the resources of two mainstays of the

independent exhibitor have united for the creation of a
gigantic array of product distributed through an organ-

ization which for twenty-eight years has rendered service

to the independent exhibitor.

Warner Bros, product for the season 1925-26, and all

future Warner pictures, will be distributed through its

newly acquired Vitagraph exchanges.
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*^HE greatest service any producer can give to

an exhibitor is the building of a ready-made
audience for a picture. Vitagraph, in placing the

serialization of “Baree,” in a total of 800 news-
papers, large and small, throughout the country,

has set a record that has never before been
equalled. The greatest ready-made audience in

movie history is waiting for

ANITA STEWART
in

BAREE
SON OF

KAZAN
by James OHverCurwood

A David Smith Production

AT ALL
VITAGRAPH
EXCHANGES

Albany, N. Y.
Atlanta, Ga.
Boston, Mass.
Buffalo, N. Y.
Chicago, 111.

Cincinnati, Ohio
Cleveland, Ohio

Dallas, Tex.
Denver, Colo.
Detroit, Mich.

Kansas City, Mo.
Los Angeles, Cal.
Minneapolis, Minn.

Montreal, Can.
New Orleans, La.
New Haven, Conn.

New York City, N. Y.
Oklahoma City, Okla.

Omaha, Nebr.
Philadelphia, Pa.
Pittsburgh, Pa.

St. John, N. B., Canada
St. Louis, Mo.

Salt Lake City, Utah
San Francisco, Cal.

Seattle, Wash.
Toronto, Canada
Washington, D. C.
Winnipeg, Canada

FOREIGN
EXCHANGES
VITAGRAPH, LTD.

London, W. C. England
Manchester, England
Glasgow, Scotland

Newcastle on Tyne, England
Birmingham, England

Cardiff, England
Leeds, England

Liverpool, Elngland
Dublin, Ireland

CIE VITAGRAPH DE
FRANCE

Paris, France
Alger, France

Bordeaux, France
Lille, Paris

Lyon, France
Marseilles, France
Nancy, France

Strasbourg, France
Bruxelles, France
Geneve, France

Telephone
.
connections at

all exchanges

B2QSQJXB
MfUM-WI .s

St."* <



pNERBROS
' Classics of the Screen^

In the Cuhitsch JAanner-
Delicate-Smart-‘Tascinatinq-
T^ie most delightPul domestic
comedi/ of the year—

ME AGA/^”
\ * ly HANS RRAELY

ERNST lUBITSCH
PRODUCTION

with

MARIE PREVOST
MONTE BLUE
CLARA BOW
aOHN R^OCHE
WILLAR-D LOUIS

Directed by

ERNST LUBITSCH

AVAILABLE AT

WARNER BROS.
FRANCHISE HOLDERS

Three Women
Find Your Man

The Lover of Camille
This Woman

The Narrow Street

The Age of Innocence
The Dark Swan

The Lighthouse by the Sea
A Lost Lady

The Bridge of Sighs

A Broadway Butterfly

On Thin Ice

The Man Without a Conscience
Recompense
My Wife and I

The Woman Hater
Eve’s Lover



THE REAL

A Hobart Henley pro-
duction, with Eleanor
Boardman, Adolphe
Mcnjou, Conrad Na-
Kel. Story by Benja-
min Glazer.

A Monta Bell pro-
duction with Norma
Shearer, John Gilbert,
Conrad Nagel. From
Helen R. Martin's
novel.

A Reginald Barker
production with Alice
Terry,Conway Tearle.
From the William
Vaughn Moody stage
classic.

A Robert G. Vignola
production with Elea-
nor Boardman, Matt
Moore. From Kath-
arine Newlin Burt’s
story.

King Vidor’s produc-
tion with Eleanor
Boardman, Pat
O’Malley, Harrison
Ford. From Lawrence
Rising’s novel.

Elinor Glyn’s produc-
tion of her novel. Di-
rected by King Vidor
with Aileen Pringle
and John Gilbert.

A Robert Z. Leonard
production with Con-
rad Nagel , Lewis
Stone, Marguerite De
La Motte. From the
famous stage play by
Samuel Shipman.

A Frank Borzage pro-
duction with Alice
Joyce, Percy Mar-
in o n t . From Z o e

Akins’ play.

Roland West’s pro-
duction with Lon
Chaney and Johnny
Arthur. Fromthestage
success by Crane Wil-
bur.

Rupert Hughes’ pro-
duction of his stage

play with Norma
Shearer, Conrad Na-
gel, Renee Adoree,
Walter Hiers. Direct-

ed by Alf Goulding.

Fred Niblo’s produc-
tion of his story, with
Ramon Navarro, Enid
Bennett, Wallace
Beery.

A Victor Seastr om
production with Lon
Chaney, Norma
Shearer, John Gilbert.

Tully Marshall. From
Leonid Andreyev’s
play.



STUFF

Ruf'ert Hughes’ pro-

duction with Sally

O’Neill. Directed by
Alf Colliding.

A Hobart Henley pro-

duction with Eleanor
Boardman,Lew Cody,
Conrad Nagel. Story

by Carey Wilson.

A Marshall Neilan
production with
Blanch^ Sweet, Ron-
ald Colman, Lew
Cody. ' From Gerald
Beaumont’s story.

A Robert G. Vignola
production with Paul-
ine Frederick, Conrad
Nagel, Mae Busch.
From Louis Joseph
Vance’s novel.

Based on David Bel-

asco’s famous stage
comedyby Roi Cooper
Megrue. Presented by
Joseph M. Schencki

An Elinor Glyn pro-
duction with Lew
Cody, Harriett Ham-
mond, Renee Adoree.
Directed by Victor
Schertzinger.

A King Vidor produc-
tion with John Gil-

bert, Aileen Pringle.

Eleanor Boardman.
From Cyril Hume’s
novel.

A Victor Seastrom
production with Alice
Terry, Lewis Stone.
From Alphonse Dau-
det’s novel.

k

i

(^^^Ax^)Uoldwu^ lndustr^\^ ^
Member Motion Picture Producers and Distributors of America, Inc. Will H. Hays, Tie^d r>t
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The coining Milwaukee convention
of theatre owners has been gradually

developing in importance until now
it is an approaching event that com-
mands the attention of the whole in-

dustry.

Conditions in the industry have
done a great deal more in the way of

setting the stage for the coming meet-
ing than could have been accom-
plished by artificial means.

It is logical and vital that there

should be a congress of exhibitors at

this time, at which problems facing
the business may be confronted and
steps toward their solution taken.

There is no crying emergency and
no crisis. The problems to be faced
offer no insurmountable obstacles
and the remedy for most of them is

obvious. The meeting can only fail

in accomplishing much constructive
work if it happens to be turned into
the questionable by-ways of factional
strife and political manipulation.

Generally speaking, conditions in

the industry have been very good. In
fact, the past year has been the most
profitable period in the industry’s

history. Box office revenues are in-

creasing and the business has reached
a more efficient and more economical
phase of operation.

Internal conditions represent the
only threat on the serenity of the
business. It is not a question of
rescuing the business, but, rather,
one of establishing ways and means
for continuing the present healthy
development.

The importance and the results of
the Milwaukee meeting will be
gauged by the single test of the kind
of judgment employed in deciding

Make
Milwaukee

Famous!

how the buying power of exhibitors

is to be applied.

Alongside of this, every other ques-

tion is dwarfed in importance.

Irrespective of what else is done,

if this question is not decided intelli-

gently, and with sufficient definite-

ness to insure results—-then the meet-

ing will mark no milestone of prog-

ress and will turn out to be just

another session for interment in the

graveyard of lost opportunity.

Exhibitors should not and cannot
be dictated to with respect to how
they shall administer and the tre-

mendous force and influence of the

buying power which they possess.

This power and influence is their’s

by virtue of their control of theatres

and, as the way in which it is han-
dled strikes to the very foundations
of the security of their investments,

they are and should be supreme in

determining what should be done
with it.

The future course of this industry

will be decided in theatre offices and
no where else. The outlet for prod-

uct has become more important than
the product. Production is an open
door through which anyone may
pass. But pictures, without theatres

in which to show them, are merely
rank liabilities.

The exhibitor holds the key to the

situation but it will only remain in

his custody provided that he im-

mediately employs a great deal of in-

telligence and sound judgment.
There are others who would like to

lay a hand upon that key.

* *

While it is true that production is

an open door through which anyone
may pass, it is similarly true that the

moment the market becomes a closed

one, or practically so, no one but a

fool is going to enter and such a per-

son certainly cannot be relied upon
to supply good product when, too

late, it has been found that most of

the competent producers have been
driven from the field and that in or-

der to get product an exhibitor must
either submit to dictation or give up
a share of his property in order to

salvage the remaining portion.

Many individuals and interests are

looking anxiously toward the Mil-

waukee meeting.

What takes place there will be ac-

cepted as an authoritative expression
of the attitude of the vast body of in-

dependent exhibitors who are the
dictators of what course this industry
is going to take.

For the security of the business,

for the sake of continuing the won-
derful progress of the past few years,

we urge that whatever action is de-

cided upon be taken in a deliberate,

decisive fashion so that public

opinion in the industry, which is

now confused and chaotic on these

vital issues, may be composed and
straightened out.

Let the Milwaukee meeting make
straight the way for a new epoch of

progress and prosperity.

Make Milwaukee famous!
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Covering the

Convention
EXHIBITORS HERALD has

made its usual thorough prepa-

rations to supply the entire in-

dustry with complete and ac-

curate information on the com-

ing convention of the M. P. T.

O. A. at Milwaukee.

Nine staff members — prob-

ably the largest corps ever as-

signed to any event in the his-

tory of the business— will be

present to cover every phase of

the great exhibitor gathering

and the sessions of the Indepen-

dent Motion Picture Producers

& Distributors Association, and

the Equipment Manufacturers

and Dealers.

Headquarters of the HERALD
staff during the week will be at

the Wisconsin hotel. A second

headquarters will be established

at the HERALD booth in the

lobby of the Milwaukee Audi-

torium.

HERALD subscribers, who
plan to attend the convention

and are uncertain as to where

they will be located, are invited

to have their mail and wires

addressed to them care of

EXHIBITORS HERALD, Wis-

consin hotel.

Re-Takes

OUT here in Hollywood where men are

men and premieres are swagger
affairs with everybody looking like head
waiters, the working man (meaning the

newspaper guys) must have a change of

clothes behind the office door.

sK * *

Everybody climbs into his dress suit at

the slightest provocation, or even slighter,

and the picture premieres are gala affairs.

* * =K

And then there’s the new theatre open-

ings, and the previews. There’s something
on every night, so the old dinner coat

doesn’t get a chance to get moth eaten. 'The

moth is too sedentary an animal to enjoy

life in a Hollywood dress suit.

4= * *

Some wear their overalls under their

dress pants, so they’ll be ready for work
the next morning.

* * *

And previews, that strange evening

amusement that is given nowhere else in

the world is the daily evening sport in

Hollywood. Sometimes if you’re real agile

you can make three in an evening.

si: * *

Beating ’em to It

Henry Ford’s son is getting around the

country detour signs by inventing a flivver

flying machine.
=!: * *

Scandinavian Week
Los Angeles had Gunnar Kasson, Paavo

Nurmi and Gloria all in one week.

* *

Exit Valentino

Elinor Glyn says the world’s greatest

screen lover is—hold tight, we’re going

’round a curve—Rex, the famous horse

star. When interviewed by the Re-takes

editor, the star of “King of Wild Horses”
said : “I accept the nomination.”

^ ^

ScientiScally Perfect

California is going to have a coreless

apple. It’ll be a great time saver for the

boys. They won’t have to wait around
for no core.

* * *

Needs It

President Coolidge ought to get an
attachment on that mechanical horse he

rides to shake the hands of the 1,000

visitors he has every day.

^ ^

Plenty of Everything

The latest estimates show there will be

900 new features made this year. That
ought to solve the double bill problem for

the shooting galleries.

* * *

Betty Blythe was walking a mile for a

camel when captured by Arabs, accord-

ing to latest London dispatches.

* >

Famous Nasty Digs

I hope you get stepped on at the pre-

miere.
R. M.
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Predict Return of Allied States to

Ranks of M. P. T. O. at Milwaukee

Paul C. Mooney

Mooney Resigns

as Sales Official

of Pro-Dis-Co
(Special to Exhibitors Herald)

NEW YORK, May 5.—Paul C. Mooney,
for the past year and a half vice president

in charge of sales of Producers Distribu-

ting Corporation, _
has resigned, ef-

fective immediate-
ly. Mooney joined

the organization
January 1, 1924,

when it was still

W. W. Hodkinson
Corporation and
his contract had
two months to run.

Prior to joining
Hodkinson, Moon-
ey had for a num-
ber of years been
Eastern represen-

tative of Louis B.

Mayer.
“My contract with Producers Distribut-

ing Corporation,” said Mooney, “has two

more months before it expires, after which

I had intended to make other connections.

After discussing the situation at length

with F. C. Munroe, president, and in view

of extensive plans of the corporation for

the coming season, I regarded that the best

interest of the company would be se^ed by
giving way to a successor at this time in-

stead of later, in the middle of the selling

season. The association with Producers
Distributing Corporation with its execu-

tives, Messrs. Munroe, Raymond Pawley
and John C. Flynn, has been pleasant and
profitable. The record of the company dur-

ing the past 14 months speaks for itself and
it is with extreme satisfaction that I re-

view the cooperative achievements of these

gentlemen and myself.”

President Munroe said yesterday: “Mr.
Mooney’s -record in the motion picture in-

dustry shows unusual ability and grasp of

the problems of the industry. For myself

and the other officers, I can say that his

resignation is taken with sincere regret but

with a knowledge that his future under-

takings will reflect the same qualities which
have made so many friends for him in and
out of the industry.”

6 British Exhibitors,

Members of C, E, A,,

Here for Convention
(Special to Exhibitors Herald)

NEW YORK, April 5.—Six of Great
Britain’s most prominent motion picture

theatre owners are here representing the
Cinema Exhibitors Association to make
an investigation of theatre and dis-

tributing conditions and to serve as dele-

gates to the Milwaukee convention.
The party, which arrived on the

Berengaria, consists of W. Gavazzi King,
secretary of the C. E. A.; Major A. J.

Gale of London; G. F. McDonald of

Birmingham; Captain J. W. Barber of

London; Arthur Cunningham of Leeds
and R. H. Cooper of Norwich. The
association represented by these ex-
hibitors has a membership of over 3,000

of the 3,600 exhibitors of the British
Isles.

Both Kansas and Michigan
Vote to Send Delegations

Steffes Association to Meet on Same Dates as the National

Organization—Denies Re-affiliation

By JAY M. SHRECK
Independent theatre owners are going to Milwaukee next week and

unless advance reports from throughout the country are wrong they are

going in greater numbers than to any previous convention of the Motion
Picture Theatre Owners of America.

This will be the sixth annual convention of the organization launched
at Cleveland in 1920 by Sydney S. Cohen, and it probably will be the

most outstanding in point of achievements.

Indications Point to Reuniting of Factions

Although two factions came out of the Chicago meeting in 1922, there is

evidence now that Milwaukee may see a uniting of these groups—the M. P.

T. O. A. and Allied States—which would bring into the national organization

again a country-wide representation among the independent exhibitors.

Members of Allied, like all other inde-
pendent theatre men, have had their ears
to the ground. They have sensed the
possibility of something definite and con-
crete being accomplished and they are
going to Milwaukee to cooperate.

Kansas-Missouri, one of the thirteen
members of Allied, was the first to an-
nounce its decision to send delegates to
Milwaukee. Next came Michigan’s an-
nouncement that it would be represented
at the national gathering.

Calls Allied Gathering

Immediately following the action of
these two states, W. A. Stefifes, president
of Allied, wired leaders of his organiza-
tion to meet in Milwaukee on the same
dates as the M. P. T. O. A. Steffes’

original plans were to meet in Chicago
so that Milwaukee might be reached in

two hours should the convention pro-
gram appeal to him.

It is made clear by the Allied mem-
bers that their attendance at Milwaukee
does not mean that they again will af-

filiate with the national organization, al-

though at the Kansas-Missouri conven-
tion last week there was sentiment favor-
ing re-affiliation prior to the convening
of exhibitors in Milwaukee. That Allied
had been more or less inactive was
voiced freely upon the floor of the con-
vention.

In announcing that he had issued a
call for a meeting of Allied in Milwau-
kee, Steffes said:

“/ am today wiring leaders of the
Allied States to meet in Milwaukee
on the same dates as the M. P. T.

O. A. convention. This does not
mean that the states represented in

Allied will again affiliate themselves
with M. P. T. O. A., but hoping that
something dehnite might be done at
the Milwaukee convention we be-
lieve that the Allied should do noth-
ing to hamper or retard the progress
of the independent theatre owners of
the country, and on the other hand,
if anything constructive is pre-
sented and the Allied States can be
of assistance, the independent the-
atre owners of the United States
may depend on a hearty coopera-
tion, as it is the intention of the Al-
lied organization and all states rep-
resented therein to cooperate with
any body of theatre owners or any
other organization that is working
toward the interests and betterment
of the independent theatre owner.”

Those who predict a coalition of Al-
lied and the M. P. T. O. A. at Milwaukee
base their belief largely on statements
made recently by Steffes. It is believed
that if politics is barred—and it has been
to date—and if constructive action is the

motif of the convention, there will be
little difficulty in getting the Allied men
to join in the deliberations.

Michigan Reaches Decision

In writing the Herald of Michigan’s de-

cision to send delegates to Milwaukee, H.
M. Richey, general manager of the or-

ganization, said:

“Hoping that dehnite steps will

be taken to insure the continuance
(Continued on page 33)

H. B. Varner Dies
Col. Henry Branson Varner, one of the South’s most

prominent theatre owners and for years a familiar

figure at exhibitor conventions, died at his home in

Lexington, N. C., on April 27.

The veteran exhibitor, who was 55 years of age,

owned and operated six theatres in North Carolina and
in addition was active in newspaper circles.

Col. Varner was president of the Motion Picture
Theatre Owners of his state, which is a member of the

Allied States.
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N ew YORK.

—

To))t North, back from
Miami, Fla., says no one sold him any

real estate and he doesn't understand.

Lou Jacobson, watching 80,000 boys parade

down Broadway, discovered they were all

out of step but two little tads named Jacob-

son. . . . ll'att Parker will chaperone Abe
and Sani Warner to Milwaukee for the

convention. . . . Paul Giilick says he will

not go to the Milwaukee convention as he

can’t discover a golf tournament on the

program. . . . Pelix feist started for the

West Friday on his first trip as distribu-

tion manager of Metro-Goldwyn, but will

look in on the convention Earl IP.

Hammons, president of Educational, ar-

rived from Europe last week looking more
like a screen celelirity than e\er. . . .

J. J. McCarthy, et al, sailed Saturday for

Europe, among the et al being John McCor-
mick and his wife, Colleen Moore. . . .

Kay Johnston and A I Steffes had a confer-

ence on the merits of selling to non-

theatricals, which Ray convinced Al he

didn’t. . . . Hal Hozoe leaves for the Coast

this week which threatens a dearth of good

publicity. . . . Jack White is back from

Europe and consorting at lunch times with

Henry Ginsberg, his New York represen-

tative. . . . William Vogel was a Europe

bound passenger on the Majestic last week.

. . . Joe Weil, handling h'ni\ersars ex-

ploitation department while Jerry Beatty is

putting a big kick in “Greater Movie

Season,” has become greatly interested in

Fifth Avenue Models and formed an

association for and with them. . . . Joe

Dannenberg, carrying the frame containing

the first $10 paid for a Film Daily sul>-

scription, says moving into new offices is

a wearisome task. . . . Hal Hodes, recently

resigned from Educational, has joined Fox
as local short subject sales manager. . . .

M. H. Hoffman, of Tiffany and Truart,

returned Saturday from a West Coast trip.

. . . Arthur Kane, disdaining to be a spell-

binder, read his speech to the members of

the A. itl. P. A. . . . Don Marcus, Harry
Berman’s able assistant, hopes to get in 15

or 20 minutes practice for the golf tour-

nament on June 9. . . . Bill Hart entertained

a group of trade and newspaper writers at

lunch last week and didn’t shoot even once.

. . . Earl Hudson is looking for a few
actors who are expert at riding floating

logs in white water for a picture to be

made in Maine. . . . Major Rothafel will

be the guest of honor May 9 at a dinner

which will be attended by many other

army and navy officials. . . . Barran I-eiois

says working at 1600 Broadway saves him
half a day’s trip every day which he used
to make getting from his home to Vita-

graph’s studio. . . . Harvey Day, member
(if the -S. P. C. .\., says he felt real sorry

when he read that Donald Crisp had
stepped on a horse’s foot and liroke it. . . .

Jack Meador is assembling a staff for his

new Truecraft Pictures Company. . . .

Elek J. Lndvigh, of Paramount, plans to

go to Europe shortly for a long stay. . . .

George Hackathorne, good actor and regu-
lar human being, has returned from per-
sonal appearancing and will work in pic-

tures in the East. . . . Joe Schnitser re-

turned to New York in time to attend the

T. O. C. C. installation dinner.

—SPARGO.

The Convention

*} SYDNEY S. COHEN, who has returned to

active control of the Motion Picture The-
atre Owners of America and who may suc-

ceed, through his aggressiveness in this cam-

paign, in bringing back into the fold those

organizations which seceded at the Chicago

convention and later organized Allied States.

*} R. R. BIECHELE, president of the Motion

Picture Theatre Owners of Kansas-Mis-

souri, the first Allied organization to reach a

decision to send delegates to Milwaukee. If

Cohen’s handling of present issues meets

with their approval it is possible that Kansas-

Missouri, as well as Michigan, will realign

itself with M. P. T. O.

7 PETE WOODHULL, popular New Jersey

exhibitor, who has the confidence of the-

atre men throughout the country. Should an

effort be made to induce Cohen to run for

president, and should he decline, it is possible

that the name of Woodhull will be placed in

nomination as O’Toole’s successor.

7 M. J. O’TOOLE, who, according to rumors,

will retire as president of the Motion Pic-

Theatre Owners of America, which he has

headed since the Boston meet. In the present

convention campaign O’Toole has been more

or less inactive, with Cohen shouldering

many of the responsibilities.

7 AL STEFFES, president of Allied States

who has issued a call for a convention of

that organization to be held in Milwaukee at

the time of the M. P. T. O. A. conclave. The
call for the Allied meeting followed closely

the decision of Kansas and Michigan to send

delegates to the national meeting.

Sydney S. Cohen

R. R. Biechele

Pete Woodhull

Mike f)*Tuole

Al Steffen
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of the independent exhibitor and
the independent producer, Michi-
gan will be represented at the com-
ing convention of the Motion Pic-

ture Theatre Owners of America.
At the board of directors meeting
of the Motion Picture Theatre
Owners of Michigan, President G.

A. Cross appointed the following
committee of past presidents of the

association to represent the Michi-
gan organization at Milwaukee

:

“James C. Ritter, Detroit; W. S.

McLaren, Jackson; J. R. Denniston,
Monroe; G. A. Cross, Battle Creek,
and H. M. Richey.

“The presence of the Michigan
delegation at the Milwaukee con-
vention does not mean that Michi-
gan has again become a member of

the Motion Picture Theatre Own-
ers of America, neither does it mean
that Michigan is forfeiting its

valued membership in Allied States
organization. The sending of a com-
mittee to Milwaukee was prompted
by the realization on the part of

Michigan theatre owners that a seri-

ous national situation has pre-

sented itself—a common problem
that effects all theatre owners in

the United States regardless of

what their affiliations may be.

“It is Michigan’s desire to lend
whatever assistance it can to the

solution of this national issue. At
the time that Michigan ceased to be
active in the present national body
the statement was made that if at

any time a common problem affect-

ing the industry presented itself,

Michigan stood ready and willing to

offer its cooperation to the national

body or any other organization

working toward the interests of in-

dependent theatre owners.

Michigan’s action, as well as Kansas-
Missouri’s, was gratifying to Sydney S.

Cohen, chairman of the administrative

committee of the M. P. T. O. A., and the

dominant force in the present conven-
tion campaign. On learning of the step

taken hy Michigan, Cohen’s comment was
this

:

“The decision of the Motion Pic-

ture Theatre Owners of Michigan
to send a delegation to the Milwau-
kee convention is very gratifying,

as evidence of the fact that inde-

pendent exhibitors are prepared to

join forces, regardless of their or-

ganization affiliations, in the com-
mon defense of their business.

“Michigan is one of the strong-

est states. Entrenched within this

territory are independent theatre

owners who reflect creditably upon
our industry—men of sound judg-
ment, men searching for that which
is deemed by all men as right, and
since our interests and theirs are
mutual, since we feel that the good
they accomplish in their state can-

not help but benefit the independent
situation in every state, that the

good we have accomplished and will

accomplish as a national organiza-
tion, has helped and will continue to

help Michigan, we welcome Michi-
gan to our conferences, feeling cer-

tain that some very constructive

proposals for the good in general

will be forthcoming from their rep-

resentatives.

“Differences of opinion are bound
to occur between men who are not
'Yes Sirs,’ but there is always this

platform of cooperation, of a com-
(Continued on page 34 )

What About Cohen?

^ The personality of Sydney S. Cohen again stands out as

the dominating influence of the coming exhibitors’ conven-

tion.

^In his position as chairman of the administrative com-

mittee of the Motion Picture Theatre Owners of America

during the past year he has kept his fingers on the pulse of

the industry and he will approach the coming session as a

thoroughly qualified and experienced leader.

^We do not know what his intentions are with respect to

future activities in the organization, but we do know of his

devotion to the cause of public service in the industry and

we believe that he will not turn back at this late moment

if there is a real job for him to do.

^ We have not hesitated to differ with various opinions and

methods of Mr. Cohen in the past and it is not unlikely that

we might again be found espousing the opposite sides of

questions, but this does not bedim our vision of the fact that

Mr. Cohen has been most zealous in his efforts to advance

the cause of the organization and to promote the interests of

independent exhibitors.

^ Regardless of what his intentions may now be, he must

be prevailed upon to continue his active interest and co-

operation in the work of the organization.

^ And in the selection of a strong leader for the critical

times ahead, Sydney Cohen’s qualifications, his service to

the organization and the confidence and loyalty reposed in

him by hundreds of theatre owners throughout the country,

must not be overlooked .—MARTIN J. QUIGLEY.
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Tom Returning for Convention
(Special to Exhibitors Herald)

NEW YORK, May 5.—Sydney S. Cohen today received a cable from Tom
Mix stating that he was returning on the Mauretania this week and would be at

the Milwaukee convention on Thursday, May 14.

ing together, the motive which ac-

tuates any action. Independence is

the goal or destination of our tra-

vail or travel. It matters not whether
we approach independence men
from the North, South, Easterly or
Westerly direction, when a prob-
lem presents itself it does not mat-
ter how we attempt to solve it, al-

though some methods of procedure
conserve energy, the vital necessity
is that the problem shall be solved.

“To meet the encroachments of '

the distributor-theatre combine we
need the cooperation and active par-
ticipation of every independent fac-

tor in the business. Trade and or-
ganization politics should be en-
tirely put aside, while we concen-
trate every effort and consolidate
all our power on the one big issue.

"The help of the Michigan the-
atre owners and of all other inde-
pendent theatre owners is urgently
needed and most cordially wel-
comed by the Motion Picture The-
atre Owners of America. As we
write, we have been informed that
a large delegation of independent
theatre owners from Kansas will
also meet with us at Milwaukee.
The same cordial welcome is ex-
tended to them."

Deny Personal Grievances

If Kansas should bolt Allied it is not
because of any personal grievances, but
because of the desire of the Kansas-
Missouri organization for union and
strength among exhibitors.
While in New York recently, Stefifes

said that he had been asked by Allied
members about their attendance at Mil-
waukee. He told them, he said, that if

they went to the national convention, go
as individual theatre owners and not as
members of Allied. To this Cohen re-

plied:

“Invitations have been sent to all in-

dependent theatre owners of the country
to attend the convention, and the more
that come the happier we will be. And
the more of them that bring play dates,
the happier they will be for all time and
the better off their businesses will be.

We have been doing our best to keep
all politics out of the convention and
out of the M. P. T. O. A. and we will

prove conclusively at Milwaukee that
this can and will be done.”
Although a majority of the exhibitors

in discussing the convention place the
attendance at 500 or over, one organiza-
tion leader does not believe that there
will be more than 350 present. His line-

up follows:
New York City and state 100
New Jersey 10
Pennsylvania - 25
Connecticut 5
Massachusetts 5
Ohio 10
Oklahoma - 2
Montana 2
Washington, Idaho and Oregon 5
California 5
Wisconsin 100
Indiana 3
Michigan 3
Northern Illinois 10
Southern Illinois and Missouri 10
Arkansas 5

Minnesota O
North and South Dakota O
Scattering 50

Kansas-Missouri, Colorado, the South
and other states are sending delegates
that are not accounted for in the fore-
going list.

Present at the convention will be rep-
resentatives of Fox, Warner Brothers,
Film Booking Offices, Universal, I. E.
Chadwick, J. G. Bachmann, Sam Sax and
other producers and distributors.
Independent theatre owners have been

urged by national officials to hold open

CLEVELAND, 1920
Organization of Motion Picture

Theatre Owners of America fol-

lowing famous Patterson “pack
your grip” meeting in Chicago.
Producer-controlled theatres was
the issue which united independent
exhibitors at Cleveland under Syd-
ney S. Cohen’s guidance. HERALD
at this time launched its fight on
producer-controlled houses.

MINNEAPOLIS, 1921
Cohen launches plan for placing

exhibitors in distributing field, a
project which did not fully develop
until two years later. Cohen re-

elected unemimously following
nomination speeches by Charles L.
O’Reilly and Theodore L. Hayes.
Senator James J. Walker was at

the height of his activities at this

time.

W^ASHINGTON, 1922
Bitter wrangling prevented trans-

action of any business at this con-
vention. Cohen re-elected despite
break with O’Reilly, Walker and
Sam Berman. Walker’s candidacy
for the presidency did not develop.

CHICAGO, 1923
Politics again entered the con-

vention, resulting in the breaking
away of the states which now com-
prise Allied States Organization.
Split was caused by Cohen’s ac-
cepting the nomination following
strenuous campaigns by Steffes

and Ritter for the presidency. Co-
hen re-elected.

BOSTON, 1924
Not an outstanding convention.

It was the first convention to lack
nation-wide representation owing
to Chicago break. M. J. O’Toole
elected president.

MILWAUKEE, 1925
It appears now that Milwaukee

will see a reuniting of the indepen-
dent exhibitor forces, probably
under the leadership of Cohen,
whose pre-convention campaign
has been constructive. Play dates
is the issue for the Milwaukee
meeting.

ON TO MILWAUKEE

their play dates until the convention.
The board of directors of the Theatre
Owners Chamber of Commerce of New
York City, representing 700 theatres,
voted to comply with this request, and it

is believed that organization members
in all the states will go to Milwaukee
with their books clear.

Biechele Reelected
by Kansas-Missouri

(Special to Exhibitors Herald)

KANSAS CITY, MO., May '5.—Follow-
ing the decision of the M. P. T. O. Kansas-
Missouri, at its convention in Kansas City
last week, to send
representatives t o
the M. P. T. O. A.
convention in Mil-
waukee, everything
will hang in the
balance at the na-
tional meeting, as
far as possible af-
filiation with that
organi z a t i o n is

concerned with the
Kansas - Missouri
body.
That allied has

been more or less

inactive was voiced
freely upon the
floor of the convention, many exhibitors
favoring affiiliation prior to the convention
in Milwaukee.
In re-electing R. R. Biechele of the Osage

theatre, Kansas City, Kan., as president, the
M. P. T. O. K.-M. retained a man who has
spent hundreds of dollars of his own money
in the interest of organization, to say noth-
ing of weeks of tireless effort in fighting
exhibitors’ battles.

Jay Means, Vice President

The other officers elected
: Jay Means,

Murray theatre, Kansas City, first vice
president; Charles Bull, Novelty, Wichita,
Kan., third vice president; R. Finklestein,
Gillham, Kansas City, fourth vice presi-
dent; R. G. Liggett, Gauntier, Kansas City,
Kan., recording secretary; Fred Meyn,
Pershing, Kansas City, Kan., treasurer.
Board of directors: Barney Dubinsky,

Tootle, St. Joseph, Mo.; Jack Truitt, Se-
dalia theatre, Sedalia, Mo. ; Charles Sears,
Sears Circuit, Nevada, Mo.

; S. E. Wilhoit,
Jefferson, Springfield, Mo.

; W. P. Cuff,
Strand, Chillicothe, Mo. ;

Ben Levy, Hippo-
drome, Joplin, Mo. ; C. : R. Wilson, Liberty
theatre. Liberty, Mo. ; A. F. Baker, Electric,

Kansas City, Kan.; Walter Wallace, Or-
pheum, Leavenworth, Kan. ; L. M. Miller,

Miller and Wichita, Wichita, Kan.
; G. L.

Hooper, Orpheum, Topeka, Kan.
;

R. G.
Liggett, Gauntier, Kansas City, Kan.

;
E. E.

Frazier, Empress, Pittsburg, Kan.
;
M. B.

Shanberg, Midland Circuit, Hutchinson,
Kan.

Resolutions to issue bulletins, notifying
exhibitor members of the names of ex-
changes renting film to non-theatrical in-

stitutions
;
giving thirty days’ notice only

on dues to members
;
asking an exhibitor

only once to join the organization, and
condolence to the families of Mrs. James
Liggett, Fred Meyn, James W. Watson
and H. B. Varner, who was head of the

North Carolina exhibitors’ body, were
(Continued on page 50 )
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“No Chain, Thanks,” She
Said, “FU Take It Easy”

(Special to Exhibitors Herald)

ALBANY, N. Y„ May 5.—There
is at least one exhibitor in New
York state who is not trying to

establish a chain of theatres. This
is Mrs. Catherine Farrell, who,
with her son, Harold, has run the
Lincoln theatre in Schenectady for
five years. Mrs. Farrell could have
taken over two other houses a
short time ago, but explained last

week that she had worked hard all

her life, and with the Lincoln pay-
ing good returns, she decided she
would take things easy during her
declining years.
Mrs. Farrell has just bought her

Grst automobile, and is as proud
of the car as the proverbial pea-
cock.

Pathe Retains Officers;

Lynch Chosen Chairman;
Pearson Again Manager

(Special to Exhibitors Herald)

NEW YORK, May 5.—^Edmund C.
Lynch was named chairman of the board
of Pathe Exchange, Inc., at a meeting
of directors following elections by stock-
holders at their annual meeting last

week.
Other officers chosen were: President,

Paul Fuller, Jr.; vice-presidents, Elmer
Pearson and Bernard Benson; secretary,
Lewis Innerarity; treasurer, John
Humm; assistant treasurer, W. C. Smith.
Beside these the stockholders elected to
the board were Charles Pathe, W. F.
Morgan, Jansen Noyes and G. L.
Chanier. Mr. Pearson, reappointed gen-
eral manager, repotted the company
prospering with bright days ahead.

Fire Gives 1,000 Seat
Theatre to Huntsville

(Special to Exhibitors Herald)

HUNTSVILLE, ALA., May 5.—
When the Grand theatre practically was
destroyed by fire last December, C. L.
Hackworth, owner and First National
franchise holder, didn’t let a little thing
like that bother him and the result is one
of the best equipped theatres in the
South. The new Grand, seating 1,000
and prepared to accommodate road-
shows of all kinds, has Jack A. Marshall
as manager. Mr. Haclworth is known
as one of the oldest showmen in Ala-
bama in experience, and operates three
theatres in Huntsville.

Maude Adams Forms
New Picture Company

(Special to Exhibitors Herald)

NEW YORK, May 5.—Maude Adams,
who starred in “Peter Pan’’ and other
stage plays, has formed a motion picture
company that will produce photoplays un-
der a new process based on a light made
in the laboratories of General Electric
Company. Chartered in Delaware with
$3,500,000 capitalization, the concern car-
ries the name Maude Adams Company,
Inc.

Mrs. McGaffey Signed
NEW YORK.—Mrs. Elizabeth McGaffey, head

of the research department of Famous for 10
years, has been signed for a similar position with
the DeMille organization.

New $10,000,000 Independent
Film Corporation Organized

Frank R. Wilson Among Financial Interests Behind Project

—

Shallenberger, Zierler, Simmonds and Kann
Associated With Company

(Special to Exhibitors Herald)

LOS ANGELES, May 5.^—Prompted by the success of Warner Brothers

in the independent field, a new $10,000,000 corporation to be known as

Embassy Pictures has just been organized to operate as an independent.

Among the strong financial interests behind Embassy are Frank R. Wilson
and Motion Pictures Capital Corporation, with which Cecil B. DeMille and
Producers Distributing Corporation are affiliated.

Zierler and Shallenberger Also Interested in Project

Other factors prominent in the project, which has been under way for more
than a year, are : Sam Zierler, director of Longacre Bank, New York City,

and president of Commonwealth Film Company; W. E. Shallenberger,

president of Arrow, and Joseph Simmonds and George E. Kann, of the firm

of Simmonds-Kann, Inc., foreign distributors.

Five million dollars, it is said, will be
expended on next year’s program, with four
units shooting. Preliminary plans call for
sixteen attractions with a possibility of the

program being expanded to 24 pictures.

The corporation will not distribute

through the state right market, but will go
through four national distributors, three of
these companies being First National, Pro-
ducers Distributing Corporation and Asso-
ciated Exhibitors. Announcement of the

other company will be made shortly.

Offers Contract to Langdon
The company, it is understood, is going

out after big names for its casts. It was
this company, it is said, which recently
offered Harry Langdon a three-year con-
tract at a salary of $1,000,000, with an
additional bonus of $75,000. Other big
offers, it is learned, have been made to

Dorothy Gish and Betty Compson, the

latter at $5,000 a week.

The producing activities of the new
organization, which are to be concentrated
in California, will be under the supervision
of Arthur F. Beck, who will occupy a posi-

tion with the company analogous to that

held by Cecil B. DeMille with Producers’
Distributing Corporation. Mr. Beck is now
assembling a staff of production experts,

many of whom are being recruited from
among the forces of the late Thomas H.
Ince. It is understood that Milton H. Hoff-
man, formerly production manager of
Famous Players and Metro, will occupy a
similar position with Embassy.

Four Units Now Organized
The units now organized and ready to

function in the new organization include

:

Forum Pictures, Inc., Baird-Beck Pictures’
Corporation, Ross Productions, and a
fourth, as yet unnamed, in which Edward
Small, identified with E. M. Asher and
Charier R. Rogers, of the Corrine Griffith

Productions, is to be affiliated. Whether

Fred Thomson Signs to Remain With
Film Booking, J, L Schnitzer Announces

(Special to Exhibitors Herald)

NEW YORK, May 5.—Fred Thomson, Western star, last week signed a

contract with Film Booking Offices, in spite of the flattering offers he has
had with three of the largest producing and distributing organizations in the
industry. He will star in a new series of Western productions in Hollywood
for F. B. O. for their own distribution. The statement was made by J. I.

Schnitzer, vice president of the company, on his departure for the Coast
yesterday.

"The Bandit’s Baby” is serving Thomson as his next vehicle, following
“That Devil Quemado.”

Small’s association with Embassy will em-
brace the activities of Asher and Rogers
also, is not disclosed.

Another contemplated unit, it is stated,

is one in which the well known character
actor, Ralph Lewis, will be presented in

a series of productions similar to those in

which he was recently starred by Film
Booking Offices.

A number of well known stage plays

and book successes have already been pur-
chased by the organization and actual

work on the first of the company’s pro-
ductions started this week at the F. B. O.
studios.

Sering D. Wilson Names
Cobb Sales Manager
(Special to Exhibitors Herald)

NEW YORK, May 5.—Sering D. Wil-
son, president of the Wilson company,
has announced the appointment of C.

Lang Cobb as
general sales
manager. Cobb
has acted in this

capacity s o m e-

time prior to his

appointment, hav-
ing just returned
from a trip cov-
ering nearly all

key cities East of

the Rockies.
During the past

six years the new
sales manager has
devoted his ac-
tivity to motion

c. Lang Cobb
pictures in color.

Prior to his work in the color field he
held a position in the Paramount organ-
ization. It is Cobb’s prediction that

within three months Wilson will have
color laboratories in Continental Europe,
England and the Far East.
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Civic Bodies Swing Into Line
for “Greater Movie Season”

Millions Represented by Societies Enlisted in Hays Organiza-

tion’s Fight for Support of Better Pictures

—

Church and School Endorse Move
(Special to Exhibitors flerald)

NEW YORK, May 5.—The Will H. Hays organization is neglecting no
opportunity to make “Greater Movie Season” mark the beginning of a new era

in the history of the exhibition of motion pictures. Jerome Beatty, whose serv-

ices were borrowed from Universal to handle the campaign, is one of the

busiest men in New York and practical results already are beginning to show in

manner and volume which exceed the hopes of the most optimistic.

Letters reaching the Hays office indicate that civic, industrial and other

public organizations representing a national membership of millions are not

only endorsing the August project but are actively assisting in the w'ork.

“Greater IMovie Season suggests inter-

esting and important possibilities,” wrote
I^ee F. Hanmer, director of the recreation

department of Russell Sage Foundation, in

enlisting his organization. “It will be a

practical demonstration of the purpose of

producers, distributors and exhibitors to

provide right moving pictures if the public

will do its part.”

Rev. Charles N. Lathrop, executive sec-

retary of the social service department of

National Council of Protestant Episcopal
Church, expressed great satisfaction and
pledged his organization’s co-operation.

Similar assistance was promised by Amer-
ican Sunday Union and Community Center
Association.
The campaign also will be carried into

the motion picture halls of the Chautauqua
Institution during August.
“Some of the most appealing and attrac-

tive entertainments provideti for the puh-
lic are moving pictures,” Thomas E. Fin-

egan of National tlducational Association
wrote. “There are moving pictures which
exercise a fine influence upon the social

fabric. Some of the most dramatic enter-

tainments produced are among moving
pictures.”

Endorsement by the 20,000 Sons of the

American Revolution was conveyed by \\’.

I. Lincoln Adams. Support of all those

working in the interest of young people
will he forthcoming from the Boys Club
I'ederation, according to C. J. Atkinson,
cxecuti^•e secretary.

“Many of the best films are difficult to

popularize and the financial risk of pro-

ducing them is proportionately great,”

stated Harold A. Caparn of American

M. P. T. O. Group Stands

“Pat” on Bookings
(Special to Exhibitors Herald)

PITTSBURGH, PA„ May 5.—
Action of the M. P. T. O. of West-
ern Pennsylvania has been taken
to prevent exhibitors in that ter-

ritory from signing booking ar-

rangements or entering booking
combines until after the national
convention.
A resolution of the organization

has been distributed among the
trade stating that the cause for
the action is that the transfer of
the booking of a theatre is virtu-
ally the transfer of the control of
the theatre. It is believed, accord-
ing to the resolution, that the "in-

dependent exhibitor will have
ample quality product of his own
selection to guarantee the profit-

able operation of his theatre under
his own control.”

Civic -Association. “All the more praise-

worthy is this program of the motion pic-

ture producers and distributors.”

Other endorsers include National Board
of Review, National Committee for the

Prevention of Blindness and New York
Knights of Pythias.

Rowland Adds 7 Players
to F. N . Stock Company

(Special to Exhibitors Herald)

NEW YORK, May 5.—Seven more
featured players have been added to the
stock company being formed by Richard
A. Rowland, production manager of

First National. They are Mary Astor,
Leon Errol, Robert Frazer, Victor Mc-
Laglen, Charles Murray, Joyce Compton
and Hugh Allen. The stars are Milton
Sills, Colleen Moore and Corinne Grif-

fith; other featured members are Doris
Kenyon, Ben Lyon, Anna Q. Nilsson,
Lloyd Hughes and Myrtle Stedman.

This stock company will provide the
players for First National’s own produc-
tion units in New York and Hollywood.
Earl Hudson, head of the Eastern units,

at present has Milton Sills and Doris
Kenyon.

Formation of 10 Firms
Indicates Film Activity

(Special to Exhibitors Herald)

-ALBANY, N. Y., May 5.—While
heavy capitalization did not characterize

companies incorporating in the motion
picture business during the past week, the

number chartered by the secretary of

state revealed much activity in the indus-

try in New York state. Ten companies
were formed, and with but one excep-
tion, all will locate in the metropolis.
The new companies were: DeRosa Film Trad-

ing: Corporation of America, capitalized at

$10,000; Grey Productions, Inc., $i0,000: Vas-
siliadis Brothers Theatrical Corp. of Buffalo,

$10,000; Gotham Enterprises, Inc., $100,000; Gris-

man Productions, Inc., $5,000; Gaycort Amuse-
ment Corporation, $20,000; the F. B. Rogers Mo-
tion picture Corporation, the J. \V. E. Holding
Company, Inc.; Valo Distributors, Inc., and The
Chatterboxes, Inc.

Punched Film to Cost
Exhibitors, Albany Edict

(Special to Exhibitors Herald)

ALBANY, N. Y., May 5.—Motion pic-

ture exchanges here, have notified all ex-

hibitors of the territory, that from now
on they will be charged for all film

mutilated by punching holes near the

end of the reels. This practice has be-

come very common in New York state

and can be attributed to operators who
have adopted this means of being bet-

ter able to tell when a reel has reached

its end.

Finance Films or Firms
Will Move East, Lesser
Tells South California

(Special to Exhibitors Herald)

HOLLYWOOD, May 5.--Los Angeles
ma\ lose many of its most important pro-
ducing companies unless Southern Califor-

nia bankers pay more attention to financ-

ing motion pictures, Sol Lesser, secretary

of the West Coast Theatres, said on his

return from New A'ork with Mike Gore,
president of the circuit.

“Many large companies want to pro-

duce in the East near the financial cen-

ters,” Mr. Lesser said in warning South-
ern California’s bankers. “I have been
asked many times recently as to the pos-

sibility of many of the larger units cen-

tering their activities in and around New
York.

Neilan Buys Garson
Studio; Prepares for

Four Unit Production
(Special to Exhibitors Herald)

LOS ANGELES, May 5.—Marshall Nei-
lan Productions has acquired Harry Gar-
son studios, 1845 Glendale Boulevard, and
extensive alterations will be commenced
soon. Additional stages and lighting ef-

fects for four units will be provided.
Present indications are that a contract

with a leading distributing company will

he signed within a week.
Aside from “The Skyrocket,” prepara-

tions are being made for the production
by Neilan of “The Garden of Edenbridge”
and of “The Alan With a Shady Past.”

**Little Rhodey” Kills

Bill for Restriction
of Sunday Amusements

(Special to Exhibitors Herald)

PROVIDENCE, R, L, May 5.—By
the margin of 19 to 16 votes the bill to
license motion picture shows, dances and
other public Sunday entertainments was
defeated in the Senate last week after
passing in the House by a unanimous
vote.
Sunday pictures are shown in six local

Catholic churches matinee and evening.
Recently one of these, “The Hunchback
of Notre Dame,” was cited as a story
barred by the church when published in

novel form.

Bachman Announces 2
for Summer Release
(Special to Exhibitors Herald)

NEW YORK, May 5.—With view to

the probable slump in box office receipts

in the early summer, J. G. Bachman, of
Schulberg productions, stated last week
that the company has withheld two of

its strongest drawing cards for the pur-
pose of release at a time when the box
office needs them. “Faint Perfume,” Zona
Gale’s novel, and “My Lady’s Lips,”
have been timed to reach first run ex-
hibitors late in May and early in June,
respectively.

De Voe Moves West
(Special to Exhibitors Herald)

LOS ANGELES, May 5.—Ralph E. De-
Voe, independent producer of New York,
will soon begin the filming of a series of
State Rights features here, it was an-
nounced by Jean Gomez, business manager
for DeVoe. The first subjects will be

Westerns, two series of six each. Char-
lotte Gay, stage actress, will have leading

roles.
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Mudd Plans Alabama House;
Loew May Abandon Project

Rumor Is That Paramount Will Get Into the Competition

—

Builders of New Birmingham Theatre Hold

First National Franchise
(Special to Exhibitors Herald)

BIRMINGHAM, ALA., May 5.—Rumors which have persisted for weeks

concerning the development of a big motion picture enterprise in Birmingham,

Ala., were laid to rest this week by the definite announcement from W. S. Mudd
and B. H. Mooney, prime factors in Mudd & Colle\' Amusement Company, op-

erating the Trianon and Rialto theatres in Birmingham.
In a joint statement issued by Mr. Mudd and Mr. Mooney, plans were

divulged for a mammoth motion picture theatre that will be the last word in

architecture, equipment and decoration.

Important Site Is Selected for New House

The site for the new theatre is in Second Avenue, one of Birmingham’s
most important thoroughfares, and a coveted location. The house will have
a seating capacity of 2,500 and will rank with the finest in the United States.

Work will begin almost at once, and the theatre will be ready for opening by
the spring of 1926.

Peppy Salesmen
Loose at End of

12th Fox Meet
(Special to Exhibitors Herald)

NEW YORK, May .S.—When the twelfth

annual sales convention of Fox Film Cor-

poration came to a close last Thursday,

Jimmy Grainger
turned loose on
the exhibitors of

the country the

scrappiest and
most enthusiastic

bunch of dis-
pensers of film

that ever left the

company’s big
home in Tenth
aA enue.

d'he enthusiasm
and militant feel-

ing was caused by
the eonviction on
the part of those

attending the con-

vention that they had been given to sell a

larger and more impressive group of spe-

cials than had ever before been offered by

a single organization.

William Fox, after a three months’ ab-

sence on the Coast, returned to New York
in time to attend and had many nice

things to say of the casting and produc-

tion of the big specials for the coming

season, to which he has been giving his

personal supervision during his stay in Los

.\ngeles. Winfield R. Sheehan, vice pres-

ident and general manager of the com-

pany, also attended all of the meetings.

Totman Joins Scenario

Staff of New Meador
Production Company

Llewllyn Totman, 21 j'ear old scenario

writer, has joined j. E. D. Meador’s staff

of scenarists. Meador recently formed the

Trucraft Pictures Corporation. Up to a

few weeks ago he has been director of

publicity for Metro-Goldwyn.

Totman has completed the adaptation

and continuity of “Queen Calafia,’’ novel of

Blasco Ibanez, which will be Nleador’s first

Trucraft production.

For a year and a half Totman has been

under the employ of Meador as a Metro-
Goldwyn publicity writer. At 17 he was
Dramatic Editor, Photoplay Editor and
Literary Editor of the Duluth Nezvs-

Tribune.

Warner Players in Bad
Wreck; Webb a Hero
(Special to Exhibitors Herald)

HOLLYWOOD, May 5.—Bob Webb,
property man for Warner Studios, proved

a hero in an accident April 28 on the Santa

Fe railroad near San Diego. Running at

20 miles an hour up the grade in Sorrento

Canyon the engine overturned, derailing

all but the two last cars.

John Warboys, engineer, was pinned

beneath his locomotive and Webb, at the

risk of his life, tried to rescue him.

Louise Fazenda, Kenneth Harlan, and
Marie Prevost were in the party of Warner
players who were badly shaken up. They
were on their way to San D'ego to make
scenes for “Boblied Hair.”

The plans represent an investment of

$750,000, and the enterprise is the biggest

ever launched by Mudd and Mooney. The
announcement is creating intense interest,

coming as it does on the heels of conflict-

ing rumors involving Marcus Loew and
Famous Players-Lasky, as well as Birming-
ham’s First National franchise holders.

Mr. Mudd and Mr. Mooney are First

National franchise holders, and have the

assurance of First National product for

their house for years to come. They are

two of the most conservative and able

business men in Alabama
;
they have great

financial strength in their own right, and
can, at any time, command whatever back-

ing they may desire. Their launching of

this great new enterprise means a big thing

for motion pictures in Birmingham in the

future, and sets a high standard for the

town and the state.

In the meanwhile, the rumors concern-
ing Loew and Famous are continuing.

Since Marcus Loew’s lease of the Temple
here, which had a brilliant opening Mon-
day, it is the general consensus of opinion

that he will not build the million-dollar

house he promised Birmingham. An enor-

mous amount of money went into the

remodeling of the Temple. It is highly
probable, however, that Famous Players
will lose no time in getting into the com-
petition. Rumor has it that they are quietly

negotiating for an important location and
an announcement is expected momentarily.

A sobers to Erect
$1,000,000 Theatre

Plans ha'.e been announced by Ascher
Brothers, Chicago circuit owners, for the

Invention Patented
for Daylight Films

(Special to Exhibitors Herald)

BUDAPEST, May 5.—Here it

is, the “dream invention” for mo-
tion picture shows in broad day-
light.

Pictures are projected by the
invention against a rapidly revolv-
ing disc served with strips of dark
green and dark blue paper radi-

ating from the center. The in-

ventor. a Budapest bookbinder,
got the idea in a dream, he says.

Experiments are said to have
proved the device a success, and
a patent already has been obtained.

erection of a $1,000,000 building on Sheri-
dan road, just north of Irving Park boule-
vard. This is an important step in the

expansion program of the Aschers, which
was announced at the time the brothers
again came into control of the circuit

through the purchase of the Loew interest.

The new theater will seat 3,000 persons
and will offer a bill of pictures and vaude-
ville. If present plans go through the house
will open next January 1.

J. E. O. Pridmore is the architect.

Kallenbach to Build
in Chicago

William F. Kallenbach has announced the

purchase of ground on the north side of
Irving Park boulevard, between Drake and
Central Park avenue, Chicago, on which
he will erect a $250,000 theatre.

Wamends Clubs Desert
Hays Committee, Call
Influence Too Limited

(Special to Exhibitors Herald)

NEW ORLEANS, May 5.—Withdraw-
ing its representation from the Will Hays
motion picture committee. General Federa-
tion of Women’s Cliihs finds the standard
of films has been raised, Mrs. John D.
Sherman, president, told the first and
second districts of Louisiana Federation.

The federation found itself limited in

influence with the Hay committee policy,

Mrs. Sherman said.

Organization of a national council on
motion pictures at Washington May 11 is

planned, Mrs. Sherman said, following a

questionnaire sent 23 national organizations
to prevent duplicated effort.

Trio Abducts Manager;
Locks Him in Own Safe

(Special to Exhibitors Herald)

DALL.NS, TEX., May 5.—Harry Gould,
manager. Southern Enterprises’ Hippo-
drome at Fort Worth, Tex., was abducted
by three hijackers after the show Sunday
night, driven at>out town, then taken to

his home where Gould’s wife also was made
captive and forced to entertain the trio.

At daybreak Gould was forced to enter a

car, was driven to the theatre, and com-
pelled to open the safe, .'\fter taking $500
the bandits locked him in the strongbox.

The Place, owned by the same group, was
robbed in the same manner two months
ago.
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Saenger Opens $64,000 Radio
Plant in New Orleans

Station Tops Maison Blanche Building—Auxiliary Studios Operated
at Strand and Liberty Theatres of Company

(Special to Exhibitors Herald)

New ORLEANS, May 5—Monuments to the progressiveness of

Saenger Amusement Company and Maison Blanche Company, two
126-foot towers a-top the latter concern’s building in New Orleans,

point out to the world the South’s finest radio station, WSMB, just

opened. Last word in construction and appointment, the $64,000 plant

with spotlights playing upon the towers at night is dedicated to the

advancement of this city.

Administration and operation are

under the same standards and ideals

that govern the Saenger company’s thea-

tres. The top floor has been transformed
into a Radio thea-

tre home for
WSMB, w h i 1 e

auxiliary studios

of Strand and
Liberty theatres

use remote con-

trol. Besides the

draped reception

foyer, furnished

in a Spanish dec-

orative scheme,
coziness predomi-
nates also in the

artists’ studio,
with its Castilian

settees, lounges

and candelabras.

To J. H. Saenger, president of the

amusement company, to E. V. Richards,

vice-president and general manager, and to

S. J. Shwartz of Maison Blanche goes the

credit for placing New Orleans on the

radio map. Furthermore, WSMB is the

closest station to Latin-America, thus help-

ing to bind the Americas.

Organ solos at noon from Strand and

Liberty theatres, concerts at night by the

Fighting Exchanges All

Wrong, Says Exhibitor
(Special to Exhibitors Herald)

KANSAS CITY, MO., May S.—
"There is one thing exhibitors

have got to learn," said C. E.

Cook, business manager of the M.
P. T. O. Kansas-Missouri, this

week, "and that is that the antique

slogan, ‘Battle the Exchanges' is

musty and out of date. I have

found certain exhibitors ready to

accuse me of sympathizing more
with exchanges than theatre own-
ers if I happened to mention that

the tactics of exchanges, as a

whole, have been fair of late.

"Neither the theatre owner or

distributor will ever get anywhere
as long as there is a battle be-

tween them. The ‘battle’ element

is about to disappear in this terri-

tory. When an exhibitor has a

grievance case, let him file it with

us. We have been able to accom-
plish a great deal in the last few
months."

A. H. Cole of Famous Players-

Lasky, Kansas City, working un-

der the supervision of the Hays
organization, has spent many days
and nights combatting legislation

unfavorable to exhibitors and says
exhibitors "should realize what is

of interest to them is just as vital

to us.”

orchestras of these two showhouses and
also by their stage artists are part of the

schedule, with the days of operation lim-

ited at first to Tuesday, Wednesday, Fri-

day and Saturday.
Emile Weil, chief architect of the

Saenger company, drew and put through
the plans for the studio and operating
rooms. Visitors are carried by elevator
direct to the reception foyer. In the art-

ists’ studio the only mechanical equipment
is a microphone. Floor, walls and. ceiling

are especially adapted to deaden noise. For
the benefit of visitors a series of plate

glass panels permits a view of the operat-
ing room without disturbing the engineer.
Adjoining is the motor-generator chamber.
Governor Henry L. Fuqua of Louisiana

dedicated the station at the opening pro-
gram. The wave length assigned to WSMB
is 318.9 operating on 500 watts. The call

letters, of course, stand for William
Saenger-Maison Blanche, and once more
motion pictures and radio have joined
hand in hand for the promotion of better
entertainment and better service of theatre
to public.

Langdon Denies Break
With Mack Sennett

(Special to Exhibitors Herald)

LOS ANGELES, May 5.—Harry Lang-
don has not severed relations with Mack
Sennett, his producer. The statement cur-
rent recently that Langdon had become
estranged with the producer is emphatically
denied by the comedian who stated yes-
terday that his contract which calls for
many months of production is still in force
and will continue to be.

First National Split

With Associated Denied
(Special to Exhibitors Herald)

NEW YORK, May 5.—The report
that there was a split in the relations
of Associated Pictures and First Na-
tional following the completion of “The
White Monkey,” was denied last week
by Arthur H. Sawyer, supervising direc-

tor of the former company. The two
organizations are absolutely harmonious,
he said.

Bowes Invites Boys to

Run Capitol Theatre
(Special to Exhibitors Herald)

NEW YORK, May 5.—As a feature of

Boys’ Week Major Edward Bowes, man-
aging director of the Capitol theatre, per-

mitted a group of boys to operate vari-

ous departments of the theatre. The boys
assisted in the operation of the motion
picture machines, the stage equipment,
and other house details.

Ginsberg Establishes
London Headquarters

(Special to Exhibitors Herald)

NEW YORK, May 5.—Jeffrey Bernerd
has sailed for London to establish head-
quarters as European representative of
Henry Ginsberg Distributing Corporation.
Mr. Bernerd founded Stoll Film company,
called the largest film organization in

Great Britain.

Mr. Bernerd completed negotiations
with Famous Players-Lasky for the
rights of Moon of Israel, produced by
the Stall company in Vienna under his
supervision.

Eschmann Selects Two
Managers from Ranks

(Special to Exhibitors Herald)

NEW YORK, May 5.—In keeping with
the p- ictice of selecting men from the
rank' 'or responsible positions E. A. Esch-
mann. sales head for First National, 4ias

placed J. S. Ambrose in charge of the Oma-
ha branch, and J. C. James branch man-
ager in Winnipeg. Both men have risen

from humble positions.

IFs Grandpa Fox Again:
Second Time in Month

(Special to Exhibitors Herald)

NEW YORK, May 5.—William Fox,
president of Fox Film corporation, is a
grandfather again. It’s the second time in

a month that he has boasted the title. A
son was born this month to Mrs. Milton

J. Schwartz (Belle Fox), while the earlier

arrival was a son at the home of Mrs.
Douglas M. Tauzig (Nona Fox).

John Barrymore Home
to Make Warner Films

(Special to Exhibitors Herald)

NEW YORK, May 5.—John Barry-
more has returned from England to

make two pictures for Warner Brothers,
following a season in “Hamlet” on the
London stage. Both photoplays for the
Warners are to be finished before the
next stage season starts.

Christie Brothers Open
New Hotel in Hollywood

(Special to Exhibitors Herald)

HOLLYWOOD, May 5.—Formal open-
ing of Hotel Regent, 6162 Hollywood
boulevard, was celebrated at a reception

last Wednesday staged by Christie Realty
Corporation. A1 E. and Charles H.
Christie head the corporation.

McCormicks Sail
(Special to Exhibitors Herald)

NEW YORK, May 5.—Colleen Moore
and her husband, John E. McCormick,
Western representative of First National,
have sailed for England on their first

trip abroad. McCormick plans to shoot
several scenes in London for Miss
Moore’s “We Moderns.”

L. A, Theatre Men Quit
(Special to Exhibitors Herald)

LOS ANGELES, May S.—Norman K.
Whisler, production manager of Forum
theatre, has resigned, as has Julius K.
Johnson, manager and organist.
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In the HERALD Next Week

there will be published an advertising

insert for Film Booking Offices of

America which will represent a product

announcement of genuine interest to

every theatre owner in America.

In selecting the HERALD to carry this

announcement, the weight of this up-

and-going concern’s opinion is added to

the prevailing conviction in the indus-

try that the HERALD is the best and

surest route to the booking charts of

thousands of independent exhibitors.
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Mix to Make Three Weeks
Tour of U. S.

(Special to Exhibitors Herald)

NEW YORK, May 5.—Following his triumphal visit abroad Tom Mix returns
on the Mauretania next Friday.
On May 11 Mix will commence a three weeks’ tour of leading American cities

in the East and Middle West.
llitsfon

ytontrenl
May 1 I

J2
Washington May 21

Toronto «< 13 ** 23
• 4 14 “ 24

Chicago 15 Cincinnati “ 25
« 16 ** 26
«

lit

Buffalo - 19 Kansas City " 2R
Pittsburgh 20 Ontttha “ 29

Mix plans on returning to Los Angeles immediately following his visit to
Omaha and on June 2 he will commence camera work on his next production,
“The Lucky Horseshoe.’’
The Mix tour is going to be handled and exploited in circus fashion.
At Buffalo Mix will embark on a private car which he will use during the

remainder of his trip. There will also be a private car for Tony.
There will be four advance men handling the trip. The following have been

appointed: Max Roth, Joe Shea, Jerry Rudolph and Roy Crandall.

Joe Lee and Pat Christman will travel with Mix. Mrs. Mix and the baby
will also be in the party.
Mix will make no personal appearances at theatres in the various cities he

visits. He will, however, hold receptions and be a guest at dinners to be given
for him. Arrangements are being made for prominent people in the various
cities to be presented to Mix and he will also meet with exhibitors and news-
papermen.

Metro Mirrows Progress With
Year Book of 110 Pages

Dietz’s ^‘‘The Talk of the Industry” Carries Illustrations of First 26
Releases and Portraits of 17 Actors

(Special to Exhibitors Herald)

New YORK, May 5.—Metro-Goldwyn climaxes its year book his-

tory with a 110-page volume for the next season. “The Talk of

the Industry,’’ by Howard Dietz, director of advertising and pub-
licity, to whom the executives agree they are indebted for the best work
of the kind in the records of this company. Beside the illustrated descrip-

tions of the first 26 releases in “The Quality 52,’’ there are 17 portraits of

stars and featured players in addition to crayon sketches of production

leaders and directors.

The initial 26 pictures will go to the

exhibitors between July and next Jan-
uary. Full color is used in illustrations of

these photoplays besides the appropriate

text.

For several months Dietz has been at

work on this book. The work that he
has accomplished places motion picture

advertising on a high plane. It is freely

conceded by all those who have been
privileged to go over this book that it

is one of the finest things of its kind.

Outside of the sheer charm of the

work from the artistic side, this quite

unusual book contains, among other use-

ful features, a gallery of 17 portraits of

stars and featured players now enrolled

at the Metro-Goldwyn-Mayer studios in

Culver City. These portraits are mount-
ed on rose colored old French mats.
It is obvious that, framed, they will

enhance the allure of any theatre lobby.

Each of the full page plates illustrative

of the individual pictures will also make
beautiful lobby cards. As a matter of

fact the illustrations in this book can be
used to decorate a lobby that will be dis-

tinctive, refined and at the same time
“sell” the public as nothing else could.

The book also contains crayon por-
traits of all of the Metro-Goldwyn-Mayer
production executives as well as the
directors who are responsible for the

turning out of Metro-Goldwyn box office

hits. There are also several full page
layouts showing scenes from forthcom-
ing productions.

Dietz is to be highly complimented on
“The Talk of the Industry”. It is some-
thing of which both he and Metro-
Goldwyn well might be proud.

Showman May Name His
Show to Honor Warner

(Special to Exhibitors Herald)

HIGH POINTS, N. C., May 5,—
George B. Crater will soon open a new
theatre here which he stated yesterday
may be named “The Warner.” His wish
to honor the producing company was ex-
plained when he said the product of the
company pleases him so much he felt it

justifiable.

Hundreds Enter Names
for Paramount School

(Special to Exhibitors Herald)

NEW YORK, May 5.—Hundreds have
applied for admission to the Paramount
school for motion picture actors, a proj-

ect to bring new faces to the screen.
The school is to be conducted at the
Lasky studio in the East.

May 16, 1925

''Bugs'' Baer
Addresses

The
WAMPAS

(Exclasivc to Exhibitors Herald)

GENTLEMEN and those present:
It is a pleasure to be absent on

an occasion like this.
^ 4c

I had hoped to make a poisonal ap-
pearance here this evening but like ^1
motion picture stars I use doubles for
dangerous stunts. And besides I don’t
think the meal would be worth the ex-
pense of a taxi.

*

So I am speaking through Joe Jack-
son, a publicity man who has held two
jobs in five years, showing that Abe Lin-
coln was wrong when he said that you
couldn’t fool all of the people all of the
matinees and evenings.

I had looked forward with much an-
ticipation to an evening at the Wampas
business, because the Wampas club is

named after an animal that attacks
women, frightens babies and eats its

young.
* *

The Wampas is a native of Africa and
lives on roots and berries, while rather
ferocious and hard to tame, yet it is

fond of human companionship and often
.gathers in large herds numbering about
8.\ all bulls.

4c 4:

The Wampas has an unfortunate habit
of roaring at the top of its column on all

occasions but is absolutely fearless dur-
ing the mating season and has been
known to charge large parties of office

boys when after its favorite food, which
as we said before consists of roots, ber-
ries and small editors.

4c 4« *

The Wampas does not build its own
nest. It waits until another tribe of wild
authors constructs a home of twigs and
stucco, then the M'ampas moves in and
grabs desk room.

4c 4( 4:

If I had stayed in California I had
hoped to join your little circle of eggs,
but it is not to be. California does not
want me any more than it wants the Jap
or the Florida grape fruit.

* * *

I am going back home to Rufftown,
where men are men and the women sleep
with their shoes on.

* * *

Owing to the fact that my nose regis-

tered like a second party, I am going to

a beauty parlor and have my ears
bobbed, my face lifted and my cheeks
raised.

4c 4c 4(

I am a warm admirer of the Wampas
and the things they stand for. And in

order that they will be able to move into
their own club house some day I now
present you with an anonymous check
for ten thousand dollars.

* * *

Good-bye to all the Wamx>as, hot or
cold. Some day I hope to meet you all

under happier circumstances.
* * *

If you ever get to New York any day,
I will always be glad to see you back in

California.
* * *

Yours till the couch breaks—I am lit-

tle old Buggsie, the man with the white
fingers and the black nails.
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Warners Call Convention of

Vitagraph Branch Managers
Brothers Plan No Change in Operation of Former Smith-Rock-

Blackton Organization—Exchange Men to Meet on

Coast, May 12 to 15—Get Broadway House
(Special to Exhibitors Herald)

NEW YORK, May 5.—The decision of Warner Brothers that Vitagraph

as a distributing com]jany should continue to function in the near future as it

has for the past 28 years, was a pleasing one to the industry in general. That
it is the intention of the new owners not to use the name as a mere trade mark
is evidenced by the calling of a sales convention of all \dtagraph branch mana-
gers to be held in Los Angeles on May 12 to 15.

With this also came the announcement from the Warner offices that no
changes in the field force of Vitagraph was contemplated and that every ex-

change with all its salesmen would continue as of yore, with the exception that

their opportunities for business would be enhanced in every possible way.

Morris, Starr, Lessar and Schlesinger Going to Coast

Sam T. Morris, general manager of Vitagraph, accompanied by Herman
Starr, business manager of Warner Brothers

;
Meyer Lesser, who has charge

of national advertising, and Gus Schlesinger, foreign manager, leave New York
tomorrow for the Coast, where they will join Harry and Jack Warner at the

sales convention.

Universal Studio Auto
Outfit Starts Cross

Country Trip to East
(Special to Exhibitors Herald)

UNIVERSAL CITY, CAL., May 5.—
The caravan arranged and built at the

instance of Carl Laemmle, Universal
head for a cross continent tour, started

this week for New York.

The tractor and trailer outfit have
headed for San Francisco. From there
it will stop at Portland, Tacoma, Seattle,

and Spokane. In the equipment is carried
all utensils making for convenience and
pleasure of the members of the part 3

".

Sunday Shows Hurt
by New Time in East
(Special to Exhibitors Herald)

ALBANY, N. Y., May 5.—The first Sun-
day under the daylight saving plan cost
the rnotion picture theatres of Troy and
Schenectady large amounts. In Schenec-
tady, the exhibitors figured that their
regular Sunday night receipts were off from
10 to 35 per cent. In Troy, the loss was
not so serious although the only perform-
ance that had a good attendance on Sunday
night was the second. In Glens Falls was
a corresponding slump at both theatres.

Palestine Fund Aided by
Film Industry Pled^
(Special to Exhibitors Herald)

LDS ANGELES, May 5.—The film
industry has adopted a quota of $25,000
to be raised in Hollywood for the re-
building of Palestine through the Pales-
tine Foundation Fund. Carl Laemmle
and Joseph M. Schneck have each con-
tributed $2,500. Others active in the
effort towards a Jewish Homeland are
B. P. Schulberg, Sol Lesser, and Jack
Warner.

Colony Gives Premiere
of Weber-Fields Picture

(Special to Exhibitors Herald)

NEW YORK, May 5.
—“Friendly

Enemies,” Belasco production featuring
Joe Weber and Lew Fields, famous
comedians, and released by Producers’
Distributing Corporation, is having its

world premiere this week at B. S. Moss’
Colony theatre. The old music hall
makeup of the veteran team is missing
in “Friendly Enemies,” directed by
George Melford.

umanCargo**Producer
Prepares Four More
(Special to Exhibitors Herald)

LOS ANGELES, May 5.—The offers
resulting from the success of “Human
Cargo,” written by A. Stone, to join
large producers will not be accepted ac-
cording to a statement of Frank E.
Nicholson, young producer, yesterday.
He has formed a company which will pro-
duce “Sin’s Playground,” “Forbidden
Honey,” “Street of Hopes, and “A Wo-
man’s Intuition.”

A. W, Smith, Jr,, in South
(Special to Exhibitors Herald)

NEW ORLEANS, May 5.—A. W.
Smith, Jr., assistant to E. A. Eschmann,
presented to Southern branch managers
yesterday the selling campaign for First
National’s Winner group.

The convention will be held at the Am-
bassador hotel and a full announcement of
the Vitagraph and Warner Brothers pro-
duction plans for the coming year will be

made. The sales policy of the new owners
of Vitagraph will be laid before the branch
managers.

Will Not Sell Eastern Plant

There has been considerable speculation

as to what would become of the Vitagraph
studio in Brooklyn, generally recognized as

one of the most complete in the country.
It was the expectation, in view of the fact

that Warner Brothers now have two ade-

quate studios on the Coast, that the

Brooklyn one would be placed on the mar-
ket. This will not be done at present,- how-
ever, and may not be done at all. While
Warner Brothers’ studio and the Vitagraph
studio are adequate for all production un-
der present plans, the Vitagraph studio in

Brooklyn will be retained intact and kept

in readiness for work in case the enlarged
activities of the company should make it

advisable to produce pictures in the East.

Warner Brothers will complete all Vita-

graph pictures now under way and the full

schedule as arranged by Vitagraph before
the sale. This program calls for 20 pic-

tures to be made and 10 more to be made
by independent producers, the releases of

which were to be cared for by Vitagraph.

“Hot Dog,” Says Doug,
As Income Grows

(Special to Exhibitors Herald)

HOLLYWOOD. May 5.—To
fortify himself against old age.

Douglas Fairbanks has entered a

partnership with Syd. Grauman
and one Jessie Fuller and wife,

and opened up a "hot dog” restau-
rant on the Pickford-Fairbanks
lot. "Business is 6ne,” Doug an-
nounces.
"The £rst day’s receipts were

thirty-Sve cents, but later when
we serve chicken dinners for forty
cents we hope to reap a big
pro£t.” Syd Grauman is enthu-
siastic over the new business ven-
ture and has therefore bought a

new Rolls-Royce on the strength
of the success of the restaurant.

Another important feature of the pur-
chase by Warner Brothers is that they are
now assured a Broadway showing in one
of the Paramount houses one week every
month. This arrangement came about
through the settlement of a suit filed by
Vitagraph against Famous Players-Lasky
about two years ago. The suit was amic-
ably settled out of court, and a part of

the settlement was that Vitagraph should
have one week of either the Rialto or

Rivoli each month. Since then many Vita-

graph pictures have been shown, and the

agreement will remain in force for an
indefinite period, the date of the expiration

not being made public by either side.

All-Comedy Bill Given
at Granada in Frisco
(Special to Exhibitors Herald)

SAN FRANCISCO, CAL., May. 5.—
Following suceess of the Egyptian and
Aztec first-run theatres in staging all-

Pathe comedy programs, the Granada
has put on a similar bill, with the Asso-
ciated Exhibitors’ feature comedy “In-
troduce Me,” and Our Gang comedy and
an Aesop Film Fable as well as Pathe
News, the short subjects being from the
Pathe program.

Big Business Causes
Cranheld-Clarke Move

(Special to Exhibitors Herald)

NEW YORK, May 5.—Due to the in-

crease of its import and export business
Cranfield & Clarke, Inc., has announced
it will occupy new and larger offices at

the Candler building, 220 West 42nd
street. The London office will remain in

the same location as before.

Levee*s Son Also III

(Special to Exhibitors Herald)

LOS ANGELES, May 5.—Brought
home from the hospital where an opera-
tion was performed on his throat
“Mickey” Levee, four-year-old son of M.
C. Levee, president of the United Stu-
dios, was placed in a bed near that of his

father who is recovering from an ap-
pendicitis operation.
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West Keeps Step With East
in Theatre Activity

Rosenberg Organizes Million Dollar Circuit — Menjou May Make
Europe His Permanent Home—Paramount Gathering Disbands

By RAY MURRAY

Hollywood, May 5.—The East and the Middle West have no
monopoly on theatre building at present. Many large picture houses
are being erected on the West Coast.

On May 27, West Coast Theatres, Inc., will throw open the doors of its

handsome new theatre at Washington and Vermont avenue. This house
will have a seating capacity of 2,500. Louis. Golden, well known in local

theatre circles, will be manager, while Edwin G. Hitchcock, fonner local

newspaper man who helped to bring the Forum theatre back to life, will

be publicity director.

Rosenberg to Build Circuit

Another new theatre circuit has been
formed, headed by Alichael Rosenberg. It

is to be known as Junior Theatres, Inc.,

and will operate in Southern California.

The circuit is capitalized at $1,000,000 and
is headed by D. M. Croft, Arthur Bern-
stein and Harry M. Sugarman. They will

build a circuit of theatres in which both

stage and screen plays will be featured.
* * *

Los Angeles’ film row within a few
months will move in a body from its pres-

ent location in South Olive street to the

east side of Vermont avenue, extending
from Washington street south to Twentieth.
Ground was broken this week for the build-

ings to be used exclusively as exchanges.
Two new buildings of Spanish architecture

will be erected. Every requirement of the

National Board of Fire Underwriters will

be met, enabling the new tenants to reduce
their fire insurance premiums to the min-
imum. The new exchange center will be

directly opposite the new home of West
Coast Theatres, Inc. Universal, which owms
its own building on the present film row',

is the only one that will not move. Arthur
E. McDevitt is in charge of the leasing of

the property, w'hich is owned by Mike and
A. L. Gore, who have taken over all the

leases held by the exchanges in Olive

street.
j{c ;}c

M. C. Levee, president of United Studios,

is back at his desk following his recent

operation for appendicitis.
* * *

Major H. C. S. Thomson, president of

F. B. O., left on Sunday for the East.
^

West Coast Theatres, Inc., announces

that on May 2, the Cameo theatre at 528
South Broadway, formerly a Universal
dow'ntown house, came under its man-
agement. It is proposed to remodel and
refurnish the theatre as a first-run photo-
play and novelty acts playhouse.

* * *

Paramount Delegation Departs

Having concluded the most successful

meet ever held by Paramount, the 200 del-

egates to the first international convention
of the department of distribution, left Los
Angeles last Wednesday on a special Santa
Fe train. A few of the chief executives

are still in the city discussing matters of

organization. Adolph Zukor, president, and
Sidney R. Kent, general manager, will be

here for several days and Jesse L. Lasky,
first vice president, for about a month.
Charles E. McCarthy, publicity manager,
and Claude Saunders, exploitation manager,
left for the East on Saturday.

* * *

Alma Rubens has been made defendant
in a suit for $1,166, said to be due the

Edward Small company of New York for

services rendered in obtaining her employ-
ment during 1924.

* * *

Menjou May Remain Abroad

Adolphe Menjou and his wife left Los
Angeles on Friday for Europe, where it is

stated he would make his permanent resi-

dence. Mr. Menjou stated that his dispute

with Famous-Players had not been settled.

The controversy arose because Menjou was
not satisfied with the roles he had been
playing under his contract. Too many pic-

tures a year have to be made by a contract

player, he asserted. Normally, he would
be w'ith the Lasky company for two more
years, and he is seeking to get his contract

back and do free lance w'ork.
4: ^

Goldwyn May Join Schenck

“Too happy to think about business,” is

the way Samuel Goldwyn, of Goldwyn-Fitz-
maurice Productions, put it upon his ar-

rival in Los Angeles last W'eek. Mr. Gold-
wyn would not state whether his future

pictures should be released through United
Artists. He has one more picture, “The
Dark Angel” to go through First National.

His bride, Frances Howard, states that

she will retire from pictures although she

has a five year contract with Famous
Players.

* * ^

Renaud Hoffman has leased and taken

over an entire office building at Hollywood
studios to take care of his expanding office

demands and for the features he person-

ally directs for Producers Distributing

Corporation.
4: ^ ^

Lester Theurkopf has been appointed dis-

trict manager of Universal Pictures Cor-
poration for Southern California.

’Ware Torn-Pants Man;
He Fakes Faulty Chair

{Special to Exhibitors Herald)

DALLAS, TEX., May 5.

—

Watch out for the fellow with the
torn pants! A very suave, genteel
looking chap is making the rounds
of the theatres, at each of which
he tears his trousers. This stunt
is worked by the party in ques-
tion carrying a small screw driver
and raising a screw of the seat
sufficiently high to tear clothing.
He then goes to the manager of
the theatre, shows the torn gar-
ment, and also shows the screw
protruding from the seat which
he has just vacated.

He appears greatly embarrassed,
stating he is temporarily short of
funds and has only the one suit
with him; therefore, it will be
necessary to replace it or have it

repaired. He then leaves and re-
turns with another pair of trous-
ers sewed up in such a manner
that the manager is glad to pay
$10 or $15 to avoid any further
trouble and the possibility of pay-
ing for another suit of clothes.

This stunt recently was worked
in Fort Worth on four theatres in

one evening, netting the operator
$55, which is a good price for a

pair of trousers.

Several interesting talks were given at

the last meeting of the Wampas, held at

the Writers’ Club, by 1. E. Chadwick, pres-

ident of the Independent Motion Picture

Distributors Association, and Jesse J. Gold-

berg, president of Independent Pictures

Corporation. E. O. Van Pelt was chairman
of the entertainment committee and put on
a classy bathing girl number for the

edification of the boys.
* * *

J. Stuart Blackton gave a preview of his

latest Vitagraph production, “The Tides of

Passion,” at the Writers’ Club on Sunset
Boulevard Wednesday evening, April 29,

and the many who turned out were loud

in their praise of Mr. Blackton’s produc-

tion.
* * *

Art Acerd has just finished a series of

five-reel novelty dramas for the Phil Gold-

stone Productions with Louise Lorraine

playing opposite him.
^ ^ ^

Adam Hull Shirk, who has conducted an

independent publicity bureau, has retired

from the field and will be associated with

a large producing company as director of

publicity, commencing May 15.

* *

Howard Higgin, who directed “In the

Name of Love” for Paramount, held a

preview of his initial production at theatres

in Alhambra and Pasadena last week.
^ ^ ^

George Marion Jr., well known con-

tinuity writer, has joined Harry Garson in

the preparation of new comedy-drama
vehicles for Lefty Flynn and the F.B.O.

^ ^ ^

Katheryn McGuire, one of the filmlands

most popular leading women, has just re-

turned to Los Angeles from an eleven

weeks’ personal appearance tour through
the Middle West.

* * *

Victor Fleming is back at the Lasky
studio after a severe illness. He will leave

with his troupe today for Arizona for loca-

tion for a Western story.

OCEAN PARK, also, has a new picture

house, which was opened April 30. It

is to be known as the New Dome theatre

and is one of the finest in the country. It

will be operated by
Ocean Park Realty
Company in affili-

ation with West
Coast Theatres.
The theatre has
1,700 seats on the

main floor and a

balcony holding
about 600 people.

The structure is

done in Spanish
architecture and is

a b s o 1 u t e ly fire-

proof.

Another 2,000
seat theatre was
opened on April 30 Michael Rosenberg

at Bell, Cal. This is known as The Al-

cazar. It plays Aletro-Goldwyn pictures,

and on the opening night, Marshall Neil-

an’s “Patsy” was previewed.
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Film News PICTORIAL SECTION Stories Told

in
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by

the Camera

Colleen Moore and John McCormick start first lap of European trip.

Holding the “Blarney Stone” card is June Mathis. John E. McCormick

Western representative for First National, and Mrs. McCormick (center),

and Al Rockett, holding “Seasick Medicine” for Colleen. Latter will

pinch hit for McCormick.

Brothers. Jackie Coogan puts the parental

touch in his care for the little pal who has been
in the Coogjui home for several months. “The
Rag Man” is the recent picture made by Jackie

for Metro-Goldwyn.

ABOVE: A last goodbye. Friends gathered
at the station to wish Harold and Mrs. Lloyd
a “fare ye well.” Pauline Garon (in white),
Mrs. Davis, mother of Harold’s wife, Mr.
Lloyd (father of Harold), J. D. Williams,
and other film officials. The Pathe star and
his wife will travel through Canada on their
way to New York.

RIGHT: The most popular passengers on
board the S. S. Aquitania Friday, April 10,
1925, were Tom Mix and his horse Tony. The
horse was taken right into the main dining
room for his ice cream at the children’s party.
Mix’s skill with the boxing gloves provided
entertainment during the entire voyage.
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A surprise greeted them all with the finding of the circulation state-

ment of “The White Monkey,” Sawyer-Lubin production. Left to
right—Arthur H. Sawyer, supervising director; Arthur Hoerle, co-
adaptor; A1 Hall, assistant director, and Phil Rosen, director. It is a
First National release.

The peach colored gown drew attention of girls

at the Fox lot when Diana Miller appeared in it.

The lack of trimmings seemed to stimulate
admiration. She apears in “She Wolves,” a

current production.

Gloria Swanson in a scene at the Lambs’ Club Gambol, New, York,
where she, Thomas Meighan and Marquis de la Falaise (Mr. Swan-
son) enacted a sketch. The him shown is a strip using the voice
recording instrument perfected by Dr. Lee De Forest. At extreme
left is the impression made by the voice while the actress spoke.

Lloyd Hamilton stars in “Half a

Hero” for Elducational - Hamilton
comedies. Opposite him recently
has been Dorothy Seastrom. He is

given much credit for “finding” her.

Eiddie Nelson, who will soon be seen
in a series of new releases of Edu-
cational-Mermaid production. He is

a comedian with a fast growing fol-

lowing.

Lige Conley has appeared in several

Educational-Mermaid comedies. He
recently entered a contract with
E. W. Hammons whereby he will

star in a new series of comedies.



Newly elected. Unusual results are
expected from G. Bardet, assistant

treasurer (left), and Jay A. Gove,
secretary and salesmanager for As-
sociated Exhibitors.

Nina Romona is a newcomer. She
appears in “Cheaper to Marry,”
Metro-Goldwyn-Mayer picture. With
her personality it will be hard to
keep her from the front ranks.

H. H. Van Loan has entered upon a
contract with Independent Pictures
Corporation whereby he will write a
series of film stories for production for

Bill Cody.

Tom Terriss (left) and Glenn Hunter
posed for this shortly after beginning
“My Buddy’s Wife” for Associated Ex-
hibitors. Terriss is directing the new
picture.

A busy man ! At the megaphone
and in grease paint before the
camera Donald Crisp directs and
acts in “Don Q,” United Artists pic-

ture. He broke his ankle last week.

Health and beauty go together.

Claire Windsor, Metro star, takes
her daily exercise whatever the day’s

program may bring. She is seen in

“The Denial.”
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Ramon Novarro before the grotto of

Lourdes, a replica of that in France.

He enjoys a restful moment while film-

ing Metro’s “Ben Hur.’’ He also visited

the Pope.

Left to right: Francis McLaglen,
Mary Astor, Robert Frazer and
Leon Errol. All are First Na-
tional contract players. Errol’s

screen hit was in “Sally.”

After appearing with Harry Carey
in “Silent Sanderson,” Trilby
Clark has been signed by Hunt
Stromberg on a long-term con-
tract as a Producers star.

Abe Meyer, who with Col. W. F.

Clarke has been commissioned

by the Holland government to

make pictures of the Flower Ex-

hibit for Cranfield & Clarke.

“Aint’ that house a dinger?” exclaimed

Bobby Vernon to Vera Steadman on

his first trip to New York. The

Christie star will soon return to make
another comedy for Educational.
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Garden frock of chartreuse chiffon over heart
shaped satin bodice. That’s what the fashion

editress would say of Mary Brian’s outfit.

Paramount has not yet released her “The
Little French Girl.’’

Barney. Lubin, of

Sawyer - Lubin Pro-
ductions, is showing
Ann Pennington how
to tune in.

Joan Meredith, who first appeared in pic-

tures only a year ago, has been signed to a
long term contract by Chadwick. She’s
credited with being but 18 years of age.
And she’s one of the Wampas stars.

Baby Wampas star of 1925, Anne
Cornwall lives up to her honors in

“The Rainbow Traul,” opposite Tom
Mix, Fox actor now returning from
Germany.

Here he is—Balto, hero of Nome in

the race with the life-saving serum.
Educational will release “Balto’s Race
to Nome’’ May 17, starring the hearty
canine.

That twinkle in the eye shows how
fun loving but keen is C. J. Alden,
owner of Martin theatre. Globe,
Ariz. H. E. Nichols took the pic-

ture.

“Too Many Women,” and Reginald Denny of Universal is

the man who is supposed to have them. The picture is

taken from Elmer Davis’ story, “I’ll Show You the Town.”
Left to right are Marian Nixon, Lilyan Tashman and Mar-
garet Livingston.

Johnny Hines is shown tacking his name on the line for

a series of First National pictures which C. C. Burr
(standing) is making. Richard A. Rowland, production
manager of First National, is watching the comedy star

wield the pen.
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Olive Branch Tendered Walker
at Installation Dinner

Senator Fails to Respond, However—‘'^Rothstein Day” is Held by

AMPAS to Assure Attendance of F. B. O. Ad Chief

By JOHN S. SPARGO

New YORK, May 5.—The annual installation dinner of the Theatre
Owners’ Chamber of Commerce, from which much in the way of

harmony was expected, was held last week at the Plaza hotel, with
everybody that is anybody in films present. Plenty of harmony marked the
meeting and every speaker had many nice things to say of everyone else,

but the one big olive branch which was expected to be picked up by the

dove of peace and carried away with a lot of hurrahs, was carried out by
the waiters along with the other debris after the dinner.

Ever since peace and harmony, which
had been rudely shattered at the Wash-

ington convention, had been brought about
between Sydney S. Cohan and his sup-
porters on one side, and Charlie O’Reilly

and his on the other, efforts have been
made by a numl>er of exhibitors with the

welfare of organization uppermost in their

minds, to get Senator Jimmy Walker and
Sam Berman to do a lot of forgetting.

This was expected to result in a reunion
of the “Big Four”, Cohan, Walker, O’Reilly

and Berman, which combination had been
invincible since the Cleveland convention.

It was generally expected that Jimmy-
Walker, in his speech at the T. O. C. C.

dinner, would talk along the lines of

everybody forgetting everything that had
been unpleasant and all being little pals

again with Milwaukee being the next play-

.ground for everyone.

Senator Walker made the speech and
while he wished everyone a lot of good
luck and told them that he was still with
them in spirit and always would be, he

said nothing that could he construed that

he had any inclination of again being the

fourth member of the old time quartette.

After concluding with some good advice

about fighting only when a good cause
prompted the battle and then fighting to

a finish, he expressed the hope that there

would again be another thoroughgoing
M. P. T. O. A. as the result of the Mil-
waukee convention, and stated that he
would not be there to see it.

After the ovation given the senator had
subsided John Mannheimer arose in the

Ijalcony and requested permission of Toast-
master Harry Reichenbach to address the

senator. This was granted and Mr. Mann-
heimer offered the big olive branch by
stating that he was speaking for a number
of exhibitors who were friends of every-
one concerned, and pleaded for the senator
to forget all the unpleasant things that had
happened and join with the now reunited

New York forces in going to Milwaukee.
Senator Walker declined to commit

himself, someone dropped a tray of dishes,

and in the confusion that followed the

olive branch was lost in the shuffle.

The gathering to do honor to President
Charles O’Reilly arid the other officers of
the T. O. C. C. was an illustrious one.
At the speaker’s table and introduced by
Harry Reichenbach in his inimitable man-
ner were Will H. Hays, Judge Moses H.
Grossman, License Commissioner Quigley,
Supreme Court Justice Gibbs, Nathan
Burkan, Sydney S. Cohen, Senator J. J.

Walker and President O’Reilly.

During the speaking Champion Jack
Dempsey, accompanied by his wife, Estelle

Taylor and chaperoned by Oscar Price,

arrived and were ushered to seats at the

speakers table.
^ ^ ^

“Rothstein Day” at AMPA Meet

Last Thursday had been designated

“Rothstein Day” at the A. M. P. A.—many
believe for the purpose of securing the

presence of the redoubtable Nat. He was
there and they gave him a dozen golf balls

in commemoration of his coming. While
Nat was counting the balls and figuring

out that he would win another leg on the

big cup at the tourfiament next month.
Arthur Kane was introduced as the speaker
of the day.

Mr. Kane is now contact manager of
Universal pictures and he gave a humorous
talk on what he had learned since having
that new title conferred on him by Carl
Laemmle. He said the first requisite of

a contact manager was to get the job, the

second to hold it and the third to find

out what its duties were.

Growing serious Mr. Kane pointed out

that the position and duties of a contact

manager were much needed in the industry

on account of the 3,000 miles between the

executive offices and the studios. On ac-

count of this, he said, much lost motion
resulted and this brought aI>out a great

waste of time and money.

:}c

Pola Negri arrived from Europe late last

week and after a three days stay, departed

for the Coast. She will remain on the

Coast but a short time when she will return

here for the making of one picture, which
will be her first made in an Eastern studio.

SAM SPRING, who was named secre-

tary-treasurer of First National at the

annual meeting of franchise holders at

West Baden.

JAMES J. WALKER, speaker at T. O.
C. C. installation dinner. Walker said
he hoped for a united M. P. T. O. at

Milwaukee, but announced he wouldn’t
be there.

New York state troopers are making a
thorough inspection of motion picture
theatres throughout the entire state to see

if requirements of the law, especially in

regard to exits and fire escapes, are being
complied with. This will set at rest the

fear that with all the bootleggers in New
York put out of business, the state troopers
would have nothing to do.

•

The New York offices of Joseph M.
Schenck Productions, which have been
located in the Loew State building, have
been moved to 729 Seventh avenue. This
is to bring them closer to United Artists

of which company Mr. Schendc is chair-

man of the board. Emil Chris Jensen has
succeeded Felix Feist as the Schenck rep-

resentative, and is in charge of the new
office.

4: * ;k

Bill Hart, in New York on a visit, says

that his first picture under the banner of
United Artists will not only be the most
pretentious he has yet made, but will be
the biggest Western that has ever been
made. While the picture is as yet without
a working title, the production is being
prepared and will be ready for general
release in October.

:f: ^ *

Judging from the clippings Joe Lee is

sending back from England about Tom Mix
and his visit to the British metropolis,

London must be a paradise for press agents,

or Joe and his star are considered by the

British papers as the best bet that has come
their way. Usually a press agent measures
his results by columns, but apparently not
with Joe. Twice within the past week the

mailman has staggered in with a bulky
bundle, which investigation disclosed are
bales of pages out of English newspapers,

each containing stories of the famous Fox
star. All of which indicates that Joe is

very much on the job, not only in getting

the stuff into the papers, but in getting the

papers back here.

Paramount Signs Seitz
(Special to Exhibitors Herald)

NEW YORK, May 5.—-Jesse L. Lasky
has signed George B. Seitz to direct
“Wild Horse Mesa” for Paramount,
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“The importance and the results of the Milwaukee meeting will be

gauged by the single test of the kind of judgment employed in deciding

how the buying power of exhibitors is to be applied.

“Alongside of this every other question is dwarfed in importance.

“Irrespective of what else is done, if this question is not decided in-

telligently, and with sufficient definiteness to insure results—then the

meeting will mark no milestone of progress and will turn out to be just

another session for interment in the graveyard of lost opportunity.”

—

From an editorial by MARTIN J. QUIGLEY.

Move to Abolish Censorship
In Chicago Gets Under Way

Film Councils of America, With Mrs. Charles E. Merriam Pres-

ident, Asks Community to Help Constructive Policy

to Foster Best Pictures

First definite civic effort to abolish motion picture censorship in Chicago
is seen in the formation and initial activities of Film Councils of America,
with Mrs. Charles E. Merriam as president. The fact that motion pictures

are considered the greatest educational force in the world means that it is

up to men and women to help make them a constructive force, Mrs. Mer-
riam holds.

Film Councils of America was formed to bring together in each com-
munity those believing in a progressive policy.

Three years ago a joint committee of women’s organizations began re-

viewing pictures and recommending those which the members considered
good entertainment for the family. The plan was dropped this year when
Film Councils was organized to eliminate this divided effort. Instead of

pouring out vituperations on certain photoplays, the organization asks
public-spirited citizens to join in a constructive movement to foster the
best pictures.

Berman to Meet
Sales Force in

Chicago, May 9
(Special to Exhibitors Herald)

NEW YORK, May 5.—Harry M. Ber-

man, general sales manager of Film

Booking Offices, announces that the an-

nual sales convention of the company
will be held at the Drake hotel, Chicago,

on May 9 and 10, for the discussion of

sales policies covering F. B. O.’s huge

1925-1926 fall and winter program. De-

tails of this will be made public next

week in the Herald.
The program for the season of 1925-

1926 will be announced at the sessions,

as well as the ambitious plans for com-
ing years. Major H. C. S. Thomson has

left Hollywood to be present at the con-

ferences.
Among the New York executives and

officials who will attend are: J. I.

Schnitzer, vice president and general

manager, Colvin Brown of the executive

committee, Nat G. Rothstein, director of

publicity, advertising and exploitation,

and Lee Marcus and A1 Boasberg of the

sales promotion department.
The following district managers will attend:

E. J. Smith, division manager, Buffalo : C. E.

Penrod, division manager, Indianapolis: E. J.

Weisfeldt, division manager, Minneapolis ;
Cleve

Adams, division manager, Chicago, and A. A.

Schmidt, division manager, Los Angeles. The
branch managers who will attend are: Herman
Stern, Albany; F. L. Davie, Atlanta; I. L. Wal-
lenstein, Boston : H. T. Dixon, Buffalo : William
Conn, Charlotte; J. I. Sampson, Chicago; E. M.
Booth, Cincinnati ; Lou Geiger, Cleveland ; L. E.

Harrington, Dallas ; S. D. Weisbaum, Denver

;

F. W. Young, Des Moines ; A. M. Elliott, Detroit

:

H. H. Hull, Indianapolis; C. B. Ellis, Jackson-

ville: R. E. Churchill, Kansas City: H. C. Cohen,

Los Angeles : J. L. Franconi. Memphis ; S. H.
Abrams. Milwaukee ; Eph Rosen, Minneapolis

;

Harold Eskin, New Haven : Paul H. Tessier, New
Orleans ; Charles Rosenzweig, New York city

;

Sam Benjamin, Oklahoma City: S. W. Fitch.

Omaha ; Jerome Safron, Philadelphia ; A. H.
Schnitzer, Pittsburgh ; W. E. Matthews. Portland ;

S. J. Goldman, San Francisco: Tom McKean. St.

Louis : A. H. Huot, Seattle : A. Davis, Salt Lake
City ; H. N. Weinberg. Sioux Falls ; F. L. Mc-
Namee, Washington ; P. C. Taylor, Toronto, Can-
ada.

New Jersey Selects

12 Delegates to Go
to Milwaukee Meet

(Special to Exhibitors Herald)

NEW YORK, May 5.—Twelve dele-

gates to the M. P. T. O. A. convention
at Milwaukee were selected last week by
the Motion Picture Theatre Owners of

New Jersey, and in addition to these,

according to the calculations of Presi-

dent Joseph M. Seider, about 20 other
theatre owners from that state will be in

attendance.
*

The delegates selected are President

Seider, Peter Adams, vice-president

;

R. F. Woodhull, Sidney Samuelson,
Louis Rosenthal, Leon Rosenblatt,
Charles Hildinger, David Kaiserstein,

Harry Wilkins, Morris Kutinsky, Wil-
liam C. Hunt and Lew Peizer.

It was decided at the meeting that the

state convention will be held at Asbury
Park at a date in June yet to be decided
upon.

Badger Gets Long Contract
NEW YORK—Clarence Badger, veteran direc-

tor who made the first three-reel Mack Sennett
picture back in 1915, has been signed for a long
term by Famous Players-Lasky, with “Paths to

Paradise” the first to be directed under the new
contract.

Earle Signs With Metro
NEW YORK—Ferdinand Pinney Earle, who

has been signed to do special art work for “Ben
Hur” by Metro-Goldwyn-Mayer, may direct for
the company as well as prepare art work on
other pictures, it is announced.

“Our Film Councils in Chicago are

now ready to renew this service for par-

ents who realize the necessity of clean
and wholesome amusement for the
young people,” Mrs. Merriam said. “So
much is said about the parents’ responsi-
bility today, but how can they be blamed
altogether when the community makes
it so easy for a child to do wrong and
so hard for it to do right?
“We are spending our time trying to

help the parent who realizes this dan-
ger and the child or adult who wants
to see a clean picture. Some day, let

us hope, the community will realize this

is their job. It is the duty of the pub-
lic-spirited men and women to make mo-
tion pictures a constructive force in the

community.”
Making the same appeal for commu-

nity action but charging “steady growth
of salacious influences directing the pro-
duction of pictures,” Miss Alice Miller,

president of the Chicago motion picture
censor board, told representatives of
Film Councils of America the best way
to “clean up” motion pictures is to be-
come a fan.

Miss Miller said that, whereas in the
first six months of 1924 the board de-
leted from 757 films 600 scenes depicting
assault with intent to kill, more than
2,100 similar scenes had to be cut out
of the same number of films in the last

half of the year. She charged that “the
sex picture and the crime theme continue
to grow apace,” and that the “little in-

decencies,” such as obscenities and ridi-

cule of ministers, “also constituted a
grave menace against the morals of chil-

dren.”
Chief of Police Collins and Mayor

Dever have not reversed the board’s de-
cision once in the last six months. Miss
Miller declared.

“We can go no further in protecting
the public than it will allow us to do,”
she warned in pleading for community
co-operation.

H. H, Van Loan to Write
Series for Independent

(Special to Exhibitors Herald)

NEW YORK, May 5.—H. H. Van
Loan, author of short stories, has entered
upon a contract with Jesse J. Goldburg,
president of Independent Pictures Corpora-
tion, whereby the former will write a series

of five original stories for production, star-

ring Bill Cody.

Boy Scout Chief Backs
**As No Man Has Loved**

(Special to Exhibitors Herald)

NEW YORK, May 5.—Boy Scout
troops should go in uniform in a body to

see “As No Man Has Loved,” Fox pro-
duction from “The Man Without a

Country,” Colonel James E. West has
written 55,000 scoutmasters. Colonel
West is chief scout executive in America.

Pastor Buys Argmore
J. F. Pastor, who has managed theatres

for 15 years, last week purchased the

Argmore theatre, 1040 Argyle avenue, Chi-

cago. For some time Pastor has owned
theatres in the North avenue district.

Hoffman Goes to West Coast
NEW YORK—M. H. Hoffman has gone to

Los Angeles to confer with his staff on the

stars to appear in the 12 productions for the

year for Tiffany Productions Inc., of which he
is vice-president and general manager. The first

feature play is to start at once.
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Earl Hudson, production supervisor of First National, studying the script for one
of the company’s forthcoming attractions.

Predict Coalition of Allied
and National at Milwaukee

(Continued from page 34)

adopted. Telegrams of congratulation
were received from S. R. Kent, general
manager of Paramount, and Carl Laemmle,
Universal.

Opposes Political Censorship
At the closing banquet Tuesday night

the speaking was comparatively limited.

Mrs. Eleanore C. Walton, chairman of the

Better Films Committee of the Women’s
City Club of Kansas City, who was the

initial speaker, declared she was strongly

opposed to political censorship, believing

that to be the job of the public, and that

pictures constantly were getting better.

Mrs. Henry Ess, widely known civic work-
er of Kansas City, another speaker, de-

clared the growth and future of motion
pictures is unlimited, the screen being one
of the greatest educational mediums of

today, while E. C. Rhoden, president of

the Film Board of Trade and manager
of Midwest Film Distributors, Inc., the

final speaker, declared that the growing
friendship and co-operation between ex-

changes and exhibitors was one of the

most hopeful signs of advancement in

years.

The M. P. T. O. Kansas-Missouri con-

vention left no doubt but that there is a

growing sentiment favoring booking com-
bines or amalgamation of some type. The
subject of the producer owned theatre was
one of the most lengthy discussed topics at

the convention.

It generally was agreed that the pro-

ducer owned house W'as not a matter for

the association to take up, but, rather,

an individual affair of exhibitors. How-
ever, as the discussion progressed, it

finally ended with open suggestions that

booking combines among exhibitors would
be the most effective means of combating
producer owmed theatres as opposition.

Another feature of the convention was
the enthusiasm with which the announce-
ment of a non-union operators’ school was
accepted. C. E. Cook, business manager

of the M. P. T. O. K.-M., who largely

was instrumental in starting the school,

which is in charge of an experienced oper-
ator, explained that it was not until after

the World-in-Motion theatre of Kansas
City was dynamited, supposedly by union
operators, that such a school was contem-
plated. As the situation now stands it will

be only a short time until the associa-
tion will have dozens of non-union oper-
ators for distribution at all times in the

Kansas-Missouri territory. Also by way of
supplying the needs of exhibitor members,
the association adopted a plan of sponsor-
ing the Kansas City Juvenile Entertain-
ers’ Association, composed of young tal-

ent, to be used in prologues in theatres

in the territory.

The Kansas City Film Board of Trade
met in session with the directors of the

M. P. T. O. K.-M. on the second day of
the convention and voiced a protest to

selecting a seventh man from the out-
side to come in and assist in settling dis-

putes on the joint board of arbitration.

The board contended that the disputes
should be disposed of without outside aid.

No official action was taken on the mat-
ter.

Many in Attendance

Exhibitors who registered for the ban-
quet :

R. R. Biechele, Osage theatre, Kansas City,
Kan.; G. L. Hooper, Orpheum, Topeka, Kan.;
Fred Meyn, Pershing, Kansas City, Kan.; M. W.
Jenks, Grand, Topeka; A. E. Jarboe, Royal, Cam-
eron, Mo.; Mrs. G. L. German, Bonner Springs,
Kan.; G. L. German, Royal, Bonner Springs; J. H.
Kelly, Rainbow, Kansas City, Mo.; C. A. Bull,
Holland and Novelty theatres, Wichita, Kan.; E.
W. Engelston, Electric, Atwood and St. Francis,
Kan.; L. M. Miller, Miller, Wichita, Kan.; R. H.
Klock, Pittsburg Amusement Co., Pittsburg, Kan.;
Ray Huggins, Chas. T. Sears Enterprises, Audi-
torium, Marshall, Mo.; Otto Feess, Best, Parsons,
Kan.; Fred C. Green, Strand, Emporia, Kan.; C.
B. Kelly, Garden, Wakeeney, Kan.; L. A. Wag-
ner, Princess, Aurora, Mo.; S. E. Wilhoit, Jeffer-
son and Princess, Springfield, Mo. ; W. P. Bern-
field. Library hall, Wathena and Kansas City,
Mo.; Charles T. Sears, Star, Nevada, Mo.; R. B.

Christian, Byer and Casino theatres. Excelsior
Springs, Mo.;

C. R. Wilson, Liberty theatre. Liberty, Mo.

;

T. L. Ricksecker, Rosedale, Kansas City, Kan. ; A.
F. Baker, Electric, Kansas City, Kan. George W.
Burgess, Cole theatre Supply company,, St. Joseph,
Mo.; L. C. McElroy, 45th Street theatre, L. J.
Lenhart, Roanoke, A. Josephson, Victory, and 1.

Wienshienk, Penn Valley theatre, all of Kansas
City, Mo.; H. B. Duering, People’s, Garnett, Kan.;
R. G. Liggett, Gauntier, Kansas City, Kan.; Waldo
Wallace, Orpheum and Lyceum theatres, Leaaen-
wortb, Kan.; M. B. Shamberg, Midland circuit,
Hutchinson, Kan.; Mrs. E. V. Buchanan, Elms,
Emerald and Fairmount, Maywood, Buckner, Mt.
Washington, Independence, Mo.
George W. Kirvy, Electric, Dearborn, Mo.; W.

E. Yeager, Cole Theatre Supply company, Kansas
City, Mo.

; H. A. McClure, Strand, Emporia, Kan.;
E. E. Frazier, Grand, Pittsburg, Kan.; H. E.
Jameyson, hliller, Wichita, Kan.; W. P. Cuff,
Strand, Chillicothe, Mo.; M. G. Kirkman, Strand,
Hays, Kan.; J. Means, Murray, Kansas City, Mo.;
Ben Ley, Hippodrome, Joplin, Mo.; G. R. Stroud,
Alarno, Fayette, Mo.; Mrs. G. E. Liggett, Liggett,
Madison, Kan.; Mrs. O. Winkler, Main Street,
Lexington, Mo.; Mrs. Helen B. Withers, Empress,
St. Joseph, Mo.; W. S. Wilkinson, Royal, Hoising-
ton, Kan.; E. K. Lucy, Royal, Hoisington; W. H.
Weber, Echo, Great Bend, Kan. ; Barney Du-
binsky. Tootle and Penn theatres, St. Joseph, Mo.;
Ed. Peskay, Tootle and Penn, St. Joseph, Mo.;
Mrs. C. E. Kaufman, Gene Gauntier, Kansas City,
Kan.; W. E. Ward, Strand, Sharon Springs, Kan.
and Mrs. W. R. Edmonds, Kansas City, Mo.

Branch Managers Doubt
Many Summer Closings
of Theatres in Indiana

(Special to Exhibitors Herald)

INDIANAPOLIS, IND., May 5.—Many
exhibitors will close their houses for the
summer, according to reports to Indian-
apolis distributors from various sections of
the state, but local branch managers be-
lieve the reports are greatly exaggerated.
It is pointed out that by closing during the
hot months all the advertising campaign
to re-establish the picture house has to

be rehashed before the opening in the fall.

It is believed exhibitors who see any pos-
sible way of even breaking even will not
close in Indiana.

Heads of Film School
Called in Fraud Quiz
(Special to Exhibitors Herald)

LOS ANGELES, May 5.—Promoters
of Hollywood Studio Exchange were
accused of collecting cash from students on
promise of giving them motion picture

jobs, in a complaint issued by the state

department of labor. Bob Wilcox, Dan
Shiler and another man known as LeVegue
were summoned. The concern is a motion
picture makeup school.

Lottie H. Newson said she paid $10
toward the $25 fee when told by officers of

the school that she was “just the type”,

but never obtained a position.

Arthur Mix Fined in

Contempt Proceedings
(Special to Exhibitors Herald)

LOS ANGELES, May 5.—The Superior
court last week fined Arthur J. Mix Pro-
ductions, Inc., $150 and Denver Dixon,
its director, $75, for contempt of court,

it is reported by Fox Film Corporation,

which made the complaint. The charge
grew out of an alleged violation of a re-

straining order enjoining the Mix com-
pany from using advertising matter con-

taining the name “Art Mix” on posters.

Fox had charged that the name was mis-

leading.

Mrs. Valentino Forms
Own Producing Company

(Special to Exhibitors Herald)

HOLLYWOOD, May 5.—Mrs. Rudolph
Valentino, with her own independent pro-

ducing company known as Circle Films,

will make “What Price Beauty” on the

United Artists lot.
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OLORED pages and extravagant phrases do not make pictures. A series of titles and

the names of a stock company cannot, alone, be an assurance of box-office success.

Competition is keen in entertainment today; the public is crying for something niipor-

tant— pictures that have behind them something besides the blemishing stigma of “just another

movie.

So many pictures pass along in the pageant of entertainment each season nowadays, that

there must be something outstanding in the nature of each subject to make it the most important

entertainment event in any town at any time.

The pictures that will be successful in 1925 - 26 are those that have a ready-made audi-

ence waiting for them.

How is this ready-made audience to be assured, aside from the one assurance of stars

whose drawing power is unquestioned?

Paramount believes the answer to that question is in the Golden Forty, announced in

these pages.

Paramount sincerely believes this Golden Forty to be the greatest audience - pullers of

this or any season, not only as a group but individually, picture by picture, subject by subject.

They are pictures that will, we believe, appeal to every possible audience that the film

theatre can attract.

Each subject is based on no haphazard selection of material, but on a popular idea, a

great serial, a great book, a great play, with each story suited to star and director.

In securing these great properties of stage hits and best sellers. Paramount has taken

advantage of the trend of public taste as already proven by the public itself. Books that sell in

the millions, plays that attract audiences for a year and more, will assuredly make film stories

that have a guaranteed audience waiting for them. The public interest in the stories of the

Golden Forty already has been proven.

Paramount technical quality. Paramount directors. Paramount stars. Paramount casts

speak foi themselves. But above and beyond that, an analysis will show and the future will

prove that the subjects themselves constitute the important motion picture material that the ex-

hibitor must certainly have this season if he is to run his theatre at a profit.

b

Paramount not only invites but urges the closest scrutiny of every picture in these pages.
I (•
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Five Men in a Room

Jj'
IVE motion picture men gathered in a room.

Each is the outstanding expert in his particular branch of the business.

The branches are: Scenario, Production, Sales, Exploitation, Public

Opinion.

The scenario expert submitted to the meeting the ten choicest stories

available from the whole world’s supply of fiction. Every play, novel and

original manuscript of any merit whatever had been read by his trained

assistants. The ten pieces of material selected were unquestionably the

best in existence.

The production expert studied these ten stories. With the foremost

players and directors at his disposal, he could make the kind of picture

each demanded. He announced that all ten stories would make good pic-

tures, and five of them would make big, elaborate specials conforming to

the highest standards of the screen.

The sales expert, with his intimate knowledge of box-office, analyzed

these five potential specials. He liked all five of them. He added, how-

ever, that three of the stones were so exactly the type of material that every

exhibitor in the country is eager to get, that they stood out above the others.

The exploitation expert declared that two of these three stories em-

bodied such new and interesting ideas that nation-wide exploitation cam-

paigns could be built around them, making them gold mines at the box

office. He outlined the plans for these two campaigns.

The expert who knows to the minute the public’s tastes at the box

office, gleaned from continuous national investigations, stated that one of

these two stories was on a subject that is the rage of the hour among all

classes of people.

This one story, having been enthusiastically endorsed by all five men,

was selected for production as a motion picture.

Forty such meetings were held over a period of six months. The same

procedure was followed at each meeting, and at each meeting one super-

fine, guaranteed box office success was chosen.''

These forty success-assured special productions are the kind of pic-

tures you will find in the Golden Forty Paramount Pictures.

i
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Richard Dix
\\ //

^lifOfTiiaoi-Bus^
Supported by Esther Ralston

A Frank Tuttle Production

J^ICHARD Dix is no longer the “fastest coming star of the screen”. He has arrived. He is

a full fledged star of the most exceptional drawing power. Folks like him and they

want to see him. He is not only young, virile, good looking, magnetic, but he is every inch

an actor, a comedian of distinction, and in addition, able to portray the deeper emotional

roles. Paramount is proud of Richard Dix and knows that exhibitors are proud to show his

pictures.

In “California or Bust” he has an ideal role in a fast moving romantic automobile comedy

drama, in which he plays the part of a young clerk who wins an automobile at a charity

bazar, the very machine which has revolved around a sensational breach of promise suit.

Whe he starts on his cross country vacation and meets with a pretty young stenographer who
is touring in a battered Ford, the mistaken identity theme, the chase the melodrama, the ro-

mance and the thrills begin to pile up in a marvelous plot of love and comedy. Better than

“Manhattan”, better than “Too Many Kisses, “California or Bust” is going to make new

records as one of the outstanding hits of the Golden Forty.

Q! Q^aramountQidure

Written especially for

the star by Byron Morgan
Screenplay written by

Townsend Martin



ADOLPH 2UKOR 6 JESSE L. LA-SKY PRESENT
A SUPERB PICTURIZATION OF

HAROLD BELL WRIGHT’S neiV novel

A SON FAIHEIf
TO BE DONE IN THE CparamOUTlt STYLE

ojoith Warxer Baxter, Raymond Hatton, Bessie Love, a 7id other artists

In his sphere, Harold Bell Wright is the most

popular living author in America. In the past eight

years, his books have sold over 10,000,000 copies,

reaching 56,000,000 readers, more than half of the

population of the United States!

Next to the Bible, Harold Bell Wright is the best-

seller in the world! His books go everywhere, big

cities and byways, into countless homes where Wright
is the only author read. You have ready-made audi-

ences for Wright as soon as you announce his name!

Harold Bell Wright’s latest and greatest novel is

“A Son of His Father,” an action-romance of the

Arizona Desert. It is now running in McCall’s

Magazine (circulation 2,250,000 readers), the first

Wright book ever to be serialized.

In filming the Zane Grey stories. Paramount has

set a high standard for outdoor pictures never before

known in the industry. The same high standard will

be adhered to in placing Wright’s splendid sold-to-

the-public-in-advance story upon the screen!



And remember — Harold Bell Wright’s 56,000,000 readers are

waiting to see “A Son of His Father” on the screen as Parajiiount is

producing it!

Cl Qaramount Qictunzatlon of

THE newest/
THE latest/

THE greatest/

HAROLD BELL WRIGHT’S Story

The setting of “A Son of His Father” is the fascinating story of

the changing west as it noticeably shifts even in the little lapse of time

between a son and his father.

HE public, which is turning away from the gaudy flapper to the

age-old ideal of wholesome American manhood and womanhood, will

find honest joy and real refreshment in “A Son of His Father.” It is

the most vigorous, the most stirring, and the most appealing of the famous

line of novels which have made Harold Bell Wright pre-eminent. And
Paramount is producing the picture with all the high talent, painstaking

care, elaborate settings, and atmosphere of class that only Paramount

outdoor pictures possess.

The story in brief: Nora O’Shea, a pretty Irish girl, comes to Ari-

zona, after the death of her mother, from Ireland to join her brother.

Larry, a cowboy on young Jack ^lorton’s ranch. IMorton, a college

man, handsome, but rather wild, has just gambled away his ranch to a

man in the employ of Zobetzer, wealthy enemy of the Morton’s and an

unscrupulous man suspected of being a cattle-rustler.

Larry O’Shea, who has left Morton and caught on with a gang of

smugglers, fails to meet Nora at the station, and Morton takes her in

charge. Later Zobetzer attempts to kidnap the girl, but relents when he

learned she befriended his little grandson on the train coming out.

The capture of Nora by smugglers, her thrilling rescue by Alorton,

the brave death of Larry, the love of Morton and Nora, and the recovery

of his ranch by Morton, form the basis for a plot that is packed with

e.xcitement and action every second.

A SON Sfs

FATHER

as. -
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Gloria in another great characterization like “The Humming
Bird” and “Manhandled”. The story of a small town girl with
the universal lure to become an actress in the great city. She
believes what the gossips say as to how girls get their names in

electric lights and she is willing to go. Eventually she lands on
Broadway, and finds that it’s not so easy- the millionaires not so

ready to allow her to drop into their laps. She finally wins her

way but on merit and with her career comes the great love she

had dreamt of. It’s box-office from every angle— star, director,

story, plus a great title.

ADOLPH ZUKOR and JESSE L. LASKY present

LORIA
\1

StaL
Cl paramount Qicture CJLn. ALL
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An Allan Dwan Production
by Frank R. Adams

I
N “Stage Struck”, Gloria Swanson returns to the type of

production that registered her first great popularity and
which branded her as one of the greatest character

actresses of all time.

We have had a steady demand from exhibitors all over

the country for more productions on the order of “Mam
handled”. This has been expressed in practically every

exhibitor comment that has reached us since that pro-

duction was released.

“Stage Struck” tells a most wonderful story. It has

been the dream of every young girl to grow up to be a

great actress— to go on the stage. Gloria Swanson takes

this human theme and develops it into one of the greatest

box-office attractions of her career. Those who witnessed

her characterizations in “Manhandled” of Gharlie Chaplin

and others will realize the field that is open to her in

“Stage Struck” where from Bernhardt down, in the inter-

pretations that she will give, she will mimic practically

every great character of stage and screen.

Nothing more human, nothing with a greater box-

office appeal has ever been assigned to Gloria Swanson
than this tremendously human story of the girl from the

small town whose ambition led to the stage, prepared to

pay any price to gain her end, and who in finding after all

that the world responds to talent and nothing else but

talent, also found the true love and true happiness that she

had sought so long.

Cl Q>arainountQ>idure

i



Bebe Daniel
THE WILD WILD GIRE

The Rebellion
of a Socie^ Girl

hu Steuart Emen^ ^ ^

J)irecteii iy Edward Sutnerland

Ci (Paramount Q'ktiire
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11^ Daniels
xkt Q\^

FROM THE LIBERTY
J-JERE is a wonderful story for Bebe Daniels, the

Bebe of “Miss Blubeard” and “The Manicure
Girl”. In it she plays the part of Rowena Vanderhay-
din who, by the time she is grown, has caused her
parents more trouble than both her prim ancf proper
sisters. At last she tells them she is all fed up on
their way of living and means to toss a tooth brush
and ail extra frill into her suitcase and go where
“women are women and don’t have to be ladies”.

Rowena craves action and she certainly gets it

when she goes to work in a department store. She
can handle the clerks alright but one night, Arthur,
the dude floorwalker, is very persistent and RowenJ
threatens to use her fists.

MAGAZINE SERIAL
Bunny Moore, another wild, wild child, has lei

disowned by his rich old uncle and is driving a liti

cab for a living. Moore sees the crowd, stops his
)i

and steps out in time to hear Rowena’s remark
ti

Arthur and to see Arthur lounge toward the rl

Moore s fist shoots out and Arthur goes to sleep r i

there on the sidewalk.

And then the fun starts. What happens in „

life of the big city when this wild, wild pair gets )

gether is enough to fill seven reels with a thousa
gasps and laughs and thrills and an extra portion)
pleasant romance. Bebe will wear the very lats

modes and be in her element in this fast light )

medy. It is modern, metropolitan, fresh, original, vasa
entertaining the sort of quick-moving joy-roman
that audiences are enthusiastic about these days. Iti

as up-to-date as to-morrow’s newspaper and lends •

self to a spectacular production that will be great ne

'

for any box-office. All in all, a de-luxe knockout.

Directed by Edward Sutherland

G paramount picture

©
Huckms-SMITH



ADOLPH ZUKOK AND
JESSE L.LASKY PKESENT

^Vtnoiid

Gnttit
G. paramount picture

Raymond Griffith would be the last

man in the world to hail himself as the

new comedy king. But the truth is, exhibitors and

public are doing it for him. The tact won’t be

downed that he is a real comedian of a different

sort, a new method, a comedian who has already

become a great box-office draw.

Paramount is therefore proud to announce a

complete comedy unit to produce the highest

type and most popular feature

comedies it is possible to make.
Raymond Griffith and his Par-

amount comedy unit are going

to be worth a whale of mo-
ney to exhibitors of every

class of theater in the world,

and don’t let anyone tell you
different.

iWf Bo/d



R'
AYMOND GRIFFITH com-

bines class with humor,
good looks with the agility of a

Fairbanks. He and his high hat

are fast becoming as well known
as Harry Lloyd and his spectacles.

Much of the humor that Griffith

injects into his pictures is spon-

taneous and out of his own head, so that it is

always safe to predict that he will embellish

any plot handed him so that it is many times

as effective at the box office as is the original.

Griffith broke into motion pictures as a writer

of “gags” for Harold Lloyd and others; he is

putting his best “gags” into his own pictures

now. “When Knights Were Bold” is the famous

play by Charles Marlow that some of the most
notable stage comedians in history have won
honors in. It abounds in humor, both high

and slapstick, and it tells a romantic love

story besides.

It is a wonderful combination of the

“Connecticut Yankee at King Arthur’s Court”,

motif and “Captain Applejack” motif and a

strictly modern love story, with the marvelous

comedy talents of Raymond Griffith to make
it a screen classic of humor!

Mr. Griffith is being provided with a

complete comedy producing unit. Nothing will

be spared to make these feature comedies the

highest class in the business. The public has

shown its appreciation of real comedians and
real comedy pictures and has already registered

emphatic approval for the new king of comedy,

Raymond Griffith.

wereBoW
Cl CParamount picture



The Trouble With Wives'^
ADOLPHE MENJOU FLORENCE VIDOR
AS THE HUSBAND/ AS THE WIFE^



''The trouble

with my wife is—

^-JOW often you’ve heard men start out that way and
launch into a serio-comic rigamarole about the

irailties and foibles of the poor ciear ladies that leaves
you undecided whether to laugh or shed a tear of sym-
pathy. Well, here’s a picture comedy that tells frolicso-

mely just what the trouble with wives is, and what’s to
be done about it. Sada Cowan, who wrote “Bluebeard’s
8th Wife’’ for the screen, is the author. Howard Higgin
is directing.

Aaolphe Menjou will be seen as The Husband; Flo-
rence Vidor will play The Wife. The rest of the cast will

be of similar strength. A national exploitation campaign
will sell the picture in advance to the public.

Remember—no preaching, no heavy cTama, no pro-
paganda. Just a rollicking comedy that takes marriage
apart and shows what makes it tick, or fail to tick.

U (paramount picture

i



cAn IRVIN WILLAT P RODUCTION

A “COUNTRY GENTLEMAN” SERIAL AND THE BEST SELLING NOVEL OF 1925

hy Joseph C. Lincoln

J
OSEPH C. LINCOLN’S Cape Cod novels sell into the hundreds of thousands, and

he is as popular in his particular field as Zane Grey is in his. “Rugged ’Waters” is

Lincoln’s newest and greatest novel. Like one other Lincoln classics, Rugged

Waters” is packed with heroic action, ciuaint humor and wholesome romance. It is a

spectacular romance-drama of the life-saving service, the sort of actionful outdoor

story that Willat produces so well.

To be produced lath a specially chosen cast, the first

selections of which are

LOIS WILSON AND WARNER BAXTER



Irvin Willat
Director Of “North

production

>

hy Joseph C. Lincoln Screenplay by James Hamilt'i

I

ONE of the best-selling novels in the country at this moment, rich in Linco|

humor and quaint Cape Cod characters. A story of the storms and dan
of the New England coast, of a life-saver and his battle to keep the record!

his life-saving station clean, though ambition and love and even honor tempt hirrf

forget that duty. It begins with a terrific storm in which two men stand
prominently in the coast life-saving service. One of them, Calvin Homer, in ten
rary command of his station, leads his crew in a heroic rescue and qualifies to becor
permanent commander. The other, Bartlett, older and belonging to another crew,

»

to be rescued himself, but in such spectacular circumstances that he becom a|

1

lijnational hero and is given the command that Homer expected and deserved
man’s terrible experience in the recent storm has shattered his nerve, and his acts

commander threaten not only to destroy the reputation of the station but
endanger many human lives. Homer’s struggle to keep the station up to its marlifj

spite of a weak commander is complicated bv two girls, one of whom, Myra Fu
represents his ambition, and the other — the commander’s daughter Norma — 1

and loyalty.

I.

t
Calvin rescues Norma from drowning and, with her limp body in his arms, kisses her passionately. She responds A

leaves him, believing they are engaged. Calvin writes a letter to Myra Fuller, telling her he loves another woman, but hal*!

the nerve to send it.

In a storm a ship goes on the rocks, and Bartlett, stricken dumb with cowardice, refuses to allow the life boats to go d
Calvin, in a rage, usurps command and supervises the thrilling rescue of the crew of the wrecked vessel. Bartlett is taken k

and Norma, coming to care for him, encounters a garrulous villager who tells her that Calvin Homer mutinied against a

father and that, moreover, Calvin has jilted Myra Fuller. Norma is turned against Calvin.

As a result of this, Calvin, now in temporary command of the station, in the midst of a winter of almost continuis

shipwrecks, plunges into his work so hard, to forget Norma, that he is soon on the verge of a breakdown. There is anot i

big wreck, and Bartlett, delirious and raving, rushes out of the house, into a lifeboat, and starts rowing out to the wreck and

the crashing breakers. Calvin, also ill, rushes after him and recues him at the risk of his own life.

Calvin becomes desperately ill, so bad that he cannot he told that Bartlett has died. In his delirium, Calvin talk?

Norma, and his kindly old nurse goes to Norma and clears matters up. The whole story of the struggle is full of hunt,

heart interest and thrills, with a most heroic finish.

There is back of this picture the prestige of a real (not just an unproven) best seller by one of America’s most popi r

authors. “Rugged Waters” is one of the most important and outstanding sold-to-the - public - in - advance producti s

of all the Golden Forty.

d Paramount Picture



will produce, as his first

picture for Paramount

THAT ROYLE
GIRL”.

Edivin BalmePs story of life

in the jazz-Zone of Chicago.

X TOW running as a serial in Cosmo-
^ politan, it will soon he pub-

lished as a novel and is destined to

sure success as a best seller. “That

Royle Girl” is one of the most valu-

able screen properties ever secured.

Its release will be backed up by a huge

exploitation, advertising and publicity

campaign in the Hearst newspapers.

PROOUCtO BY

Famous Playirs-Lasky Corf
ADOLPH ZUKOR -PRCSIOEHT

at his disposal, D. W. Griffith is now in the golden

age of his art.

Every photoplay he makes will have back of it every

resource of Paramount, to the end that exhibitors and

public may be afforded the finest examples of this

master craftsman’s art.

There is no bigger box-office name in the directorial

ranks of motion pictures today than that of D. W.
Griffith. The new combination of the name of Para-

mount and D. W. Griffith is one that is fraught with

many potentialities of good for the exhibitor who is

seeking for a combination of the most popular box-office

draw and the highest standard of motion picture quality.

There is a point in the life of every great artist

when, if he is free from cares, he can produce his

greatest works.

Everything that has gone before, however distin-

guished, served but as preparation for what is to follow.

Some critics feel they can pick out the place where

Shakespeare’s art reached its richest period.

So it is with that master director, David Wark
Griffith, who will soon be at work on a series of

Paramount Pictures.

In complete freedom from all worry and with all

the resources of the world’s foremost film organization
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A SPECIAL D. W. Griffith PRODUCTION

“That Royle Girl”

ti'Y'
HAT ROYLE GIRL” is a picturization of

the Cosmopolitan IMagazine serial by Edwin

Balmer, the well-known Saturday Evening

Post writer and novelist. You will not have the

pleasure of screening a stronger or more unusual piece

of dramatic material this season.

“That Royle Girl” is a story of today, a love-drama

of the Chicago jazz zone. It is an amazingly truthful

picture of life in circles that border on the underworld

of a great American city, — circles where money and

morals are “easy come, easy go,” where the people

divide their lives between cabarets and automats and

go to their duple.x apartment “homes” only to sleep,

—

circles that live for most people only in the headlines

of the newspapers.

The story mingles love, jazz and a murder-mystery,

with a hero reminding you of Meighan in “Man-
slaughter” and a heroine the public will take to its

heart.

“That Royle Girl” is Joan Daisy Royle, daughter

of a baby-faced, pero.xide-blonde mother and a hand-

some, educated, but swindler father. Up to the time

she is twenty, Joan has led a hectic life, jumping around

with her parents from one hotel or apartment to the

other, just one step ahead of the bill collector and the

police. She has developed into a wonderfully attractive

girl, especially appealing to men. She is worldly-wise,

loves pleasure and excitement, but there is something

fine, deep down within her.

She meets Fred Ketlar, handsome, a nifty dresser,

a typical wise city sheik. Fred is leader of the jazz

band at Chicago’s leading cabaret, the “Echo.” He
lives in the apartment under the Royles, being separated

from his wife, Adele Ketlar. The wife lives in an

apartment in another section of the city. Fred is am-

bitious to become a composer. This attracts Joan at

once. She sees in Ketlar a potential Mozart and re-

solves to help him climb the musical ladder. Fred

becomes infatuated with her. They “do” Chicago

night life together. One night Joan walks alone along

the street where Fred’s wife lives. She looks up and

sees the shadows of Adele Ketlar and a man against

the shade. She returns to the Royle apartment, and

Fred appears. Then comes the shocking news, that

Adele has been murdered that night. Joan and Fred

are questioned by the police, and later by Calvin Clarke,

state’s attorney. Clarke is a stern, honest, rather nar-

row-minded New Englander of about thirty. Like the

police, he believes Joan is Fred’s mistress and that they

conspired to kill Adele Ketlar. All his tradition and

training react against a flippant, beautiful, worldly

girl like Joan, and yet he is at once attracted to her.

He fights against this. He is resolved to hang Ketlar

and disgrace “that Royle girl.”

Fred Ketlar hires an unscrupulous lawyer named

Elman. Elman sees the value of Joan’s beauty and sex

appeal. She is his best bet for influencing the jury and

saving his client. He furnishes Joan with the bio-

graphical dope on Clarke and persuades her to cultivate

the man and study him. She does this. Something

about his honesty and belief in the sanctity of the home

and other things life has denied her, appeals to the

girl’s better nature. But she defiantly tells Clarke she

is going to beat him and save Ketlar.

On the street one night while Clarke is with Joan,

a mongrel type of criminal accosts Clarke in the shadows

and whispers with a husky sneer, “Take a good look at

George Baretta.” Baretta who is wanted for murder,

is head of a gang of gunmen Clarke has been trying to

“get.” Baretta’s gang had drawn Adele Ketlar into the

net of their activities just before her death, though

Clarke does not know this.

At the trial of Fred Ketlar for murder, Joan tells

lies valiantly for the jazz king and uses her charms

upon the jury. Clarke, fighting between his duty and

his infatuation for Joan, shoots her story full of holes

and presents a very damaging case against Ketlar. The

case goes to the jury, and Ketlar’s life is in the balance.

Suddenly comes the news that Baretta, fatally

wounded in a gang fight, has been revealed as the mur-

derer of Adele Ketlar. Clarke immediately moves for

the dismissal of the case against Ketlar. A mob of

cabaret girls and jazzbo admirers of Ketlar’s are on

hand the day he is freed. Joan is there too. Clarke is

sick at heart, thinking now the girl will go away with

Ketlar, away forever.

Joan leaves with Ketlar. Ketlar is jubilant and has

a big celebration with his friends together, rowdy and

drunken. Joan is quiet, thinking of the contrast be-

tween Ketlar and Calvin Clarke. She sees now that

Ketlar isn’t a potential Mozart, that at heart he is no

good. She refuses Ketlar’s attempts at love-making,

his demand that she marry him at once. She refuses

to go away for a week-end with him, as he pleads. He

is angry. He transfers his affections to Lola Nessen,

a cabaret girl, who has always loved him and hated

Joan.

Clarke, seeking Joan frantically, finds her and pours

out his love. She goes to his arms.
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Dorothy Gish, Rod La Rocque, Ernest Torrence, George Hackathorne, Helen Lee Worthing



NightLifeofNewYork
AW

ALLAN DWAN
PRO D U Q N

with

Ernest Torrence Dorothy Gish Rod La Rocque
George Hackathorne Helen Lee Worthing

TOHN BENTLEY, a former New
J Yorker who went west, married and
made a fortune, retains a grudge against

New York, and has always fobidden his

son, Ronald ever to go there. Ronald,
therefore, is crazy to hit Broadway. The
young man, useless in business, is conti-

nually painting the old home town red.

After an escapade with a one -night-
stand actress, old Bentley decides that

the only cure for the boy is to

give him a fling at Broadway.
So he arranges to get his son
a New York job and to see

that he gets into as much
trouble as possible so that he
will quickly sicken of the
metropolis.

J

T) ONALD hits New York and the

fun begins. A mix-up with a tele-

phone girl, an acquaintanceship with
all the night life of the city, the pur-

chase of a taxi-cab, and the getting in-

volved with a gang of yeggmen are all

but incidents in this young man’s New
York career. The picture is big city life

to the last 'detail, and contains New
York material that has never been shown

in pictures before. Dorothy
Gish as the telephone girl. La
Rocque as the youth, Ernest

Torrence, George Hackat-
horne and others make up a

remarkable cast of names for

a spectacular Allan Dwan
production, lavishly produced.
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Millions more are waiting to see “The Ten Commandments”!



RICARDO CORTEZ
GRETA NISSEN

SUPPORTED BY^

WALLACE BEERV^
RAYMOND HATTON

hj Sada CoiOan
directed bj Vowardyiggins

dQ^aramaunt^icture
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THE CAST
Marie Dufrayne . .

Raoul Melnotte . .

Marquis de Beausant

M, Glavis ....
Mother Dufrayne

Mother Melnotte

Damas Dufrayne .

. Greta Nissen

Ricardo Cortez

Raymond Hatton
. Wallace Beery

Lillian Leighton

Edythe Chapman
. Richard Arlen

Directed by Howard Hi g gin

HTHIS picture has been completed at the Lasky studio, and we
absolutely guarantee that it is a high class special in every

sense of the word. It combines comedy with a romantic love
story and elaborate settings in a way that cannot fail to please.

“In the Name of Love” was written for the the screen by Sada
Cowan, who adapted “Bluebeard’s Eighth Wife”. This modern
story was suggested by the love-classic “The Lady of Lyons”, by
Bulwer-Lytton, one of the real literary giants of the last century
Howard Higgin directed the special production unit which filmed

this picture under the direct supervision of Jesse L. Lasky.

Ricardo Cortez was never so handsome and dashing as he is

as the hero of “In the Name of Love”. His role is that of a

young Erenchman who, leaving his lovely boyhood sweetheart,

Greta Nissen, behind, goes to America to make his fortune.

She promises to wait for him. Ten years later he returns to

Erance, his fortune still unmade. She, however, has grown rich

and snobbish. Hosts of men make love to her, but her heart is

set upon meeting a Prince of Como, who is visiting Erance. She
will have nothing to do with Ricardo.

Wallace Beery and Raymond Hatton, who have also been
iltei by the coquettish Greta, suggest to Ricardo that he mas-
querade as the Prince of Como, marry Greta, and then humiliate

her. Ricardo carries this plan through. She weds him. But she
finds out the trick he has played and is furious. Her impetuous
brother, discovering the fraud, attacks Ricardo and is about to

kill him when Greta, realizing that she loves the masquerader in

spite of everything, saves his life.

The whole country will he raving about the beautiful new-
comer, Greta Nissen, when this picture is shown. Beery and
Hatton are even funnier as a comedy team in “In the Name of

Love” than they were in “Adventure”.

And think of the exploitation possibilities in that title !
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^1)6 Street of Forgotten Men
-ccit/i Percy Marmoxt, Neil Hamilton, Mary Brian

T F there's ever to be another ‘‘Miracle Man, " this
*- is it! The story is even stronger than the Tucker-
Meighan classic.

I he Street of Lorgotten Alen is the dirty Bowery
alley whence the professional beggars of New York
sally forth to prey upon the silken Fifth Avenue crowds.

Among them is Easy Money Charlie, really \*oung and
handsome, but concealing it with a fake plaster arm
and ragged clothes. Charlie is hard, cynical, getting

rich on his graft. A piece of female driftwood sends

for him. She is dying and begs Charlie to look after

her daughter, a little girl of eight, inmate of an orphan
asylum. In the emotion of the mcnnent, Charlie

weakens. He promises. The mother dies, and Charlie

sends for the little girl.

He installs her with a housekeeper in an apartment

far from the Street of Forgotten Men. She thinks he

is a well-to-do business man. When she grows into

)'oung womanhood, Charlie sends her to a fashionable

school. He loves her now, but he doesn t tell her.

He wants her to marry the millionaire who is in love

with her. So Charlie ananges to “die” legally, have a

lawyer send her money from his “estate. ’ And Charlie

goes on working his graft to the limit to give her every

luxury.

The \’oung millionaire asks the girl to marry him.

But another beggar, a burly brute, White-Eye. the

fake blind man, gets wise and threatens to blackmail

the girl, ruin her. In a terrific battle, Charlie nearly

kills"^ 'White-Eye. The story develops more and more

power in great human heart thrills and the climax is

stupendous in its realism.

I'he million readers of Liberty Magazine hailed this

story as a masterpiece. Y ou can see its marvelous pos-

sibilities for the screen and can rest assured Paramount

will realize them to the limit.

A HERBERT BRENON production

(2 Qaramoimt Qicture

j



here's a picture, the idea alone for

which, cost $^0,000

liiberty {circulation oVer 1,000,000) will
also spend over ^3o,ooo In newspaper ad-
vertising of this gigantic feature.

A BIG ADVANCE EXPLOITATION CAMPAIGN IS NOW ON!
A BIG IDEA WILL WIN!
A BIG AUTHOR WILL WRITE THE STORY!
A BIG DIRECTOR WILL MAKE THE PICTURE!
A BIG CAST WILL BE FEATURED!

Big Now! Growing Bigger!! BIGGEST PICTURE of the year

You CAN CASH IN WITH THIS ONE.^

G paramount picture
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The whole country is talking now about this picture!

Get one of our exploitation slides or our special 90-

foot trailer tying your particular theatre up wiih the
mighty flood of publicity that is sweeping the land on
this picture. Ask your e.cchange about these sales aids.

Tell your audiences to see your present Paramount Pic-

tures to learn from them the kind of idea that might
win $50,000. Can you imagine the millions who’ll want
to see this when it’s done?

You’ve never had, you’ll never get again, a better

sold-tO'the-public-in-advance production than this one.
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from Ditricfisiein’s

' great stage success

f'l by) de Caillavet, de Flers and Arenne

‘THE KING ON MAIN STREET

A MODERN comedy romance abso-

lutely made for Menjou. One of

the really important productions of
the year. A comedy that is a comedy,
with drama that is real. To he lavishly

produced, ideally cast— a real special.

Exactly the type of picture the public is

anxious to see. A sure - fire - in - advance
production, if ever there was one!

Directed by Monta Bell

-fi •



Adolph Zukor and Jesse LXasl^ j^rcscnt

THEKING
T^ith ON MAIN STREET”

AcLolphe Mojou
DOLPHE MENJOU needs no introduction to exhi-

bitors as the ideal star to play such a marvelous
comedy romance as “The King”. For political reasons

the king of Moldavia is married to an unattractive

woman much older than himself. Because he is

of a very philandering disposition, he finds frequent trips to

Paris in search of romance are necessary, where he becomes known
as “the great lover of Europe”. He reaches the point, however,
where even Paris bores him and he decides to try new territory.

He comes to America, still in search of romance His reputation

has preceded him and a very famous siren decides that she will

teach the great lover a lesson. The King and the siren meet
and the affair culminates in a distinct victory for the King.

Following this he is invited to spend the week-end at a small

town as the guest of a young member of the legislature. There he

meets a beautiful innocent young girl. At first he tries the usual

professional lover methods but when he sees how innocent she

is he realizes that such methods would not be sportsmanlike

and so he desists. Their little affair is merely a beautiful clean

romance, something which the King has never found before in

his beauty-starved life. However, the romance is discovered and

the wrong interpretation placed upon it. Drama and thrills begin

to pile up in the situations that now develop, with however, the

note of romantic comedy ever dominant. Eventually the King

saves the girl’s reputation and unites her with her young fiancee

at the cost of signing away his freedom in a treaty.

For the great lover, the philanderer, the Casanova and Don
Juan, it means that all romance is dead, but the love and respect

he feels for the one beautiful episode of his life enable him to

sign with a kingly gesture.

At the finish of the picture the King is seen standing on a

balcony of the palace looking at the moon and dreaming not of

his triumphs as a lover but of the little clean romance. Dissolving

from that we see the young girl also looking at the moon and

thinking of her romance with the King. As the King turns away

to enter the palace the girl also turns away to enter her home.

The King turns to his flag and the girl turns to a cradle, her

husband and her home.



Wild Horse
(Paramount
picture

Jack Holt
Esther Ralston

Noah Beery
D. Fairbanks, Jr.



Horse N\ES/i

with Jack Holt
Wallace Beery, Esther Ralston,

Douglas Fairbanks, ]r.

E
very wandering rider of the old West has a strange story to tell of that vast table land,

The Wild Horse Mesa, that majestic and unscalable wall where magnificent wild horses

make their habitat. And this is a story of the rugged West, of wild horse hunting and
capturing, of horse thieves, Indians, perilous trails, drama and romance.

It deals with the efforts to capture a magnificent wild stallion “Panguitch”. Panguitch

has been driven from place to place throughout the West by horse hunters and finally takes

refuge on Wild Horse Mesa.

Chane Weymer, a great lover of horses who lives by capturing wild horses and taming

them has set his heart on capturing Panguitch. After many adventures, he joins an outfit

headed by a man named Melborne, and including Melborne’s daughter. Sue. A love affair

develops between these two, which is complicated by the fact that Chane’s younger brother,

Chess, whom he idolizes, is also in love with the girl. Then, too, there is Manerube, a horse

thief, who has attached himself to the outfit and who also is attracted by Sue.

The climax of the story is a tremendous stampede of wild horses in which Panguitch is captured by Chane. Sue, a lover

of wild animals, offers to marry Chane if he will give Panguitch its freedom. Chane has been stricken by remorse at

the sight of the splendid animal a captive and he consents.

Panguitch is seen leading his band of wild horses up the cliff in the setting sun.

This exceptional Zane Grey special will be played by a wonderful cast in which is included Esther Ralston, one of the

newer artists of the screen who is destined for much fame. Exhibitors may assure themselves of her beauty and ability by

watching her work in “Beggar on Horseback”, “California or Bust” “The Little French Girl” and “The Goose Hangs High”.

Audiences are delighted with her. More audiences will come soon to recognize her talent and charm.

These new screen faces and personalities are worthy of every exhibitor’s hearty and co-operative exploitation if the screen

is to advance. The ability, the charm, the appeal is there and is worth capitalizing to the fullest extent. “Wild Horse Mesa”,

a box office draw by itself, will mark another step forward in the succeessful career of Esther Ralston, as one member of a

very distinguished cast.

CH paramountQ^icture



PARAMOUNT takes pleasure in announcing to ex-

hibitors of the world that, following the signing

of a long term contract, Douglas MacLean will pro-

duce the first of his comedies for Paramount release,

as one of the Golden Forty. The combination of a

star like Douglas MacLean and Paramount is a happy
one for exhibitors and public in that it insures the

finest productions of the best stories to be played by
one of the most popular stars on the screen. The
title of his first Golden Forty Paramount picture

will be announced soon.

=1;



D ouglas MACLEAN is today one of the most popular light comedians on the screen.

He is handsome, peppy, classy, and has a sense of comedy second to none. During the

past year he has delivered one laughing knockout after another at the box office. He has

ridden on the crest of this success wave into a nation-wide popularity with the public that makes

him extremely valuable to exhibitors.

The public knows and likes the hero of “The Hottentot,” “Going Up,” “The Yankee

Consul,” “Never Say Die,” and “Introduce Me.” Their interest in his forthcoming pictures has

been increased by the news that MacLean is now to release through Paramount, drawing upon the

great story and production resources of this organization in making his future comedies.

Mr. MacLean said, in signing with Paramount: “I am glad to be back with the organiza-

tion that released my first starring picture, ‘Twenty Three and a Half Hours’ Leave.’ I shall

continue making my own pictures, with the same producing organization as before. But with the

resources of Paramount backing me, I am confident I shall be able to give the public better pic-

tures than ever before.”

Mr. MacLean and Paramount are now lining up a number of popular stories for MacLean

comedies, the first titles of which will be announced within a few weeks. All possible advertising

and exploitation campaign will be put behind Douglas Maclean to make his productions even

better bets for exhibitors than they have ever been heretofore.

The combination of Douglas MacLean and Paramount is one that is very hard to equal in

the comedy field! The acquisition of MacLean is one more proof of the fact that Paramount, as

always, alone offers you the productions of the real leading stars, directors, and authors in the

screen world.

1.^ Some of Douglas MacLean’s recent characterisations
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PRESENTED BV
ADOLPH ZUKOR AND
JESSE L. LASKY

RAOUL WALSH



A RAOUL WAL;H

pOUR people cume adventuring from the f(.r

nethermost ends ot the world. The heroii,

the hero, the villain, and the other woman. Tly

have never seen each other. At the corner if

Broadway and 42nd St., New York City - the he't

of the Primrose Path, the gay center of luxu^

passion, wealth, and crime, THE CROSSROA S

OF THE WORLD - they dramatically meet. Ad

from the moment of their meeting fate entwirs

their various lives into as skillfully woven a netjif

Vresented hv Adolph Zl^oR

i
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citing action, tempestuous love, and amazing

maxes as the screen has ever seen.

The fans have been clamoring to see Pola Negri

a story of today with an American setting. They

ive it here. A drama packed with dazzle and

medy as well as emotional strength. Producecf

^ Raoul Walsh, who made “The Thief of Bagdad’’

id “ The Spaniard’’, as the most elaborate of all

egri specials.

I Jesse L. Lasky

M



STORY by MICHAEL ARLEN
Author of “The Green Hat”

“Will she come from the East

Where the South Sea peaches grow?

Will she come from the North,

From the land of ice and snow?

Will she come from the heart of the West
There’s where true love is the best.

Will she come a-trottin’

From the land of cotton,

From away down South?”

"J^HESE are the words of the song hit of the

Music Box Revue. They might almost have

been inspired by “The Crossroads of the World”,^

The song is one of the scores of tie-up possibili-

ties in this picture.

There’s no use exploiting a picture that doesn’

live up to expectations after you get your audi-

ence in. But you can absolutely go the limit in

creating advance interest in this picture, because

it will be made on a spectacular scale that

assures it of being one of the outstanding hits

of the year!

Play with the title. Get permission to erect a

sign at the main crossing in your town. The sign

reads: Main Crossroads of (Name of Town). The

Crossroads of the World is at (Name of Theatre).

An arrow could point to your house. Placard side

streets with signs reading The Crossroads of the

World with arrows pointing to your theatre.

Have a contest to determine which crossroads

the people of your town consider The Crossroads

of the World. Run a series of little articles in

your local paper on Crossroads of the World,

taking up a different famous crossroads every night*

Tie up with paving concern with this slogan*

Pave with (Name of Product) and turn Cross

Roads into Pleasant Roads. Placard trolleys, busses,

etc. with signs: Take this Car to The Crossroads

of the World. Tie up with civic improvement

societies, etc. in a campaign to enlarge your town

and make it The Crossroads of the World.

The 24-sheet on this production, shown on

another page of this book, will give you the idea

of what the title means. This stand will make an

excellent cut-out. It is only one of the great line-

up of sales aids we are preparing for you on

“The Crossroads of the World”.



The author, the producer and the

star of “Peter Pan’’ in another great

Christmas gift to the world! *

BETTY BRONSOrsT
^HERBERT BRENCtt< production

Q, paramount picture



o. ADOLPH ZUKOR ano JESSE L. LASKV present

JAMES M. BARRIE’S
"

KISS FORo
CINDSReLLA

with

BETTY BRONSON
A HERBERT BRENON production

I

'HE success of “Peter Pan”, the tremendous appeal of Betty
^ Bronson, the prestige obtained by theaters who devote

their bookings to the sort of things that are of inestimable value

to the motion pictures in the minds of the public that supports

them, has convinced Paramount that another James M. Barrie

story, made by the same great director and featuring the same
star, to be released at Christmas time will be welcome news to

thousands of exhibitors.

“A Kiss for Cinderella”, like “Peter Pan” was played in

America by Maude Adams. It is not a fairy story. It has a

distinct adult appeal, while at the same time it will draw as big

matinees as “Peter Pan”. It is the story of a little slavey — half

starved, lonesome — yet she could call herself Cinderella! Her
tiny feet and her belief that one day a flunky will hand her an

iiLvitation to the ball where the Prince will pick her out to be

his Princess are the only bits of happiness in her life. How
these things come about, how the Cinderella story of her dreams

becomes the real romance of her life make up a story that only

Barrie could have written — altogether charming, filled with

tears and laughs and heart-tugs, the kind of show everyone

enjoys and recommends.

Without a question of doubt “A Kiss for Cinderella” is to

be a big event in the calendar of successful exhibitors this season.



with

Theodore Roberts

Neil Hamilton
Esther Ralston

A comedy ofthe Americanhome
from the stage success by Frank Craven

Screen play by CLARA BERANGER

The outstanding success of any director

is the goal for which he shoots. William

de Mille’s successes have been based on a

type of stories that require the utmost in

careful casting and the most expert and

careful preparation of dramatic values. Per-

haps the outstanding exhibitor success of

the William de Mille productions has

been “Grumpy”.

It will therefore be good news to exhibi-

tors and public that he has been able to

secure a property that bids fair to excell in

comedy values, in dramatic action and in

real motion picture thrills any of his pre-

vious efforts.

“New Brooms”, the American comedy
by Frank Craven, author of “The First

Year”, was an outstanding success in New
York. It has in it all the elements of

human appeal that make it an important

and outstanding event of the screen year.

Entertaining, amusing, appealing it is ideal

screen material and, with this director’s

“Polly of the Ballet” will offer a variety of

subject much needed on the screen today.

New brooms sweep clean. “New Brooms”

is going to sweep the country as one of the

finest human action-comedies of the coming

season. No exhibitor can afford to over-

look this one.

Ct Q^ammountQidure



Adolph Zukor and Jesse L. Lasky present

A WILLIAM DE MILLE PRODUCTION

“New Brooms”
with

Theodore Roberts, Neil Hamilton, Esther Ralston

A comedy of the American home from the stage success by
Eraiik Craven. Screenplay by Clara Beranger.

A GROUCHY, careworn father runs a prosperous business but is a trial to his son

and daughter because his uncertain temper almost entirely conceals his kind
heart. Only his middle-aged factory manager, Kneeland, and Williams, the

family butler, also middle-aged, seem really to understand and appreciate Thomas
Bates, Sr.

Thomas Bates, Jr., is young, carefree, optimistic, a firm and voluble believer in the

glad hand, the kind word, the ever-open pocket book. One day when Bates, Sr., has a

particularly bitter explosion of temper over his income tax check, Tom makes an ill-

timed plea for sweetness and light, as essential factors in business success. Exasperated
beyond endurance, Bates Sr., offers to turn over his business to his son for a year—they

will see how his asinine theories will work out in practice. Tom cheerfully accepts the

offer, and the play concerns his unsuccessful efforts to make good.

Soon Tom’s temper is much worse than that of his father. And that gentleman,

with business cares off his shoulders steadily grows sunnier and sunnier, especially

under the influence of Geraldine March, the pretty girl who has been installed in the

Bates home as housekeeper—one of Tom’s first kind acts. Tom and his mercenary
little fiance quarrel, and Tom gets horribly jealous of the friendship between his father

and Geraldine.

Strikes threaten, workmen complain about improvements made for their welfare,

business drops and whining debtors to whom Tom Jr. has been generous presume on
his kindness and still defer payment. Tom gets a bad cold, quarrels violently with his

father and Geraldine, and the pair gaily go away for the remainder of the trial year.

Gerry goes to a business school and Bates Sr. to the South.

When Bates Sr. returns, bringing Gerry with him, she and Tom soon explain away
their differences. Tom admits his failure and when his father offers to teach him the

ways of business just as years ago he taught him to walk, Tom gratefully admits that

he has something to learn.

The cast of characters include :

THOMAS BATES A middle-aged manufacturer of brooms. He is fair, square and honest, but he is often

MR. KNEELAND The middle-aged manager of the factory who understands and likes Bates. A faith-

ful employee.

The hot-tempered housekeeper who leaves the Bates home.

The tactful middle-aged hutler in the Bates home. He has managed for many
years to get along with Bates and he likes him.

A lively and persistent promoter of oil stock, but the stock is good.

An atractive, likeable, careless, sunny-natured young man just out of college. He
has very idealistic theories about running a business and he feels very sure they

are more valuable than the forty years experience of his father.

The fiancee of Tom. She is a pretty girl but is inclined to flirt and she likes money
and a gay life. She is not deeply in love with Tom and he finally sees her as she is.

A very f.ne, sensible and attractive looking young girl whose father was a school friend

of Bates. She and Tom learn to lov'e each other, but it is not a peaceful courtship.

A middle-aged builder and contractor who asks favors but forgets to repay them.

A middle-aged workman who speaks for the men in the factory.

[ME; Present. PLACE: Small American City.

GEORGE MORROW
THOMAS BATES, JR., (Tom)

FLORENCE WHEELER

GERALDINE MARSH (Gerry)

SIMPSON

NELSON

Ct Q>araniountQicture
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The story of a ship*s bride and a strange honeymoon
from the stage success “QUARANTINE”

now running in New York

by F. Tennyson Jesse

Romantic—Pepful—Humorous—Amusing—Highly Entertaining

the story of a daring girl who acts first and thinks afterward.



>-

HE story concerns a;

attractive young hero

ine and an equally attrac|

tive young hero who ha|

planned to elope with th]

heroine’s cousin. Th
heroine, loves thi

hero, intercepts a tele

gram and goes on board

ship herself, stays in he|

cabin and it is three day

before the hero finds hJ

has the wrong girl. When
the ship's passengers ari

ordered to a quarantinJ

island for a week, th(

“bride and groom” fint

themselves in a precarioui

position. Many amusing

situations develop in thi:

fast-moving comedy. Th(

play is enjoying immensi

popularity in New York

Qcurxunawrix
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'with
RICARDO CORTEZ
ERNEST TCRRENCE BETTY COMPSON

WALLACE BEERY
RAYMOND HATTON

AMES CRUZE Q>roduction

^rhe PONY
EXPRESS”
a mighty romance of the

riders of the plains

a Q>aramomtQ>idure



Adolph Zukor and Jesse L. Lasky present

James CRUZE’S special procinction

of

THE Pony Express
by Henry James Forman and Walter Woods

ON the preceding page is some slight pictorial representa-

tion anci tribute to the mighty procJuctions made by one
of the great cJirectors of filmdom, James Cruze. Since

the days of “The Covered Wagon” this remarkable di-

rectorial genius has come along the bright pathway of fame
until today he is probably unequalled in all the directorial ranks

of the screen in his matchless ability to catch the heart of life,

the humor of life, the thrills of life and combine them into

sweeping and majestic screen successes.

The public is just now coming to look on James Cruze as the

great director he really is. No such list of successes as he has en-

gineered could possibly be the result of accident. Elis is an art

that appeals to the masses and the classes, to the critics and the

public for he has been able to catch life itself anci transfer it in

thrilling adventure to the screen, and today he is at the very

height of his career.

The public has long wished another James Cruze production

on the same scale as “The Covereci Wagon”— something that

haci in it the same inspiration, the same exalted appeal to the

fundamental emotions that made his great epic so famous.

In “The Pony Express” Paramount has founci just such a ve-

hicle for this director. It is the breath of the great outdoors in

those heroic times when the making of a great nation was under
way. It has the same grip on the emotions as “The Covered
Wagon”, although it is an entirely new and different tale and
has a more romantic and appealing love-plot. It allows for the

use of even greater spectacular effects, of even greater thrills and
of even greater comedy of which Cruze is the past master.

Walter Woods who is an important part of the Cruze direc-

torial unit and is responsible for many of his greatest successes

is working on the adaptation of this startling story.

Here is one of the great treasures of Paramount’s Golden
Forty, a picture that is as sure of tremendous popular box-office

appeal as any picture ever made.

to he played hy

Ernest Torrence Betty Compson Ricardo Cortez

Wallace Beery Raymond Hatton

CH Q>araniounlQ>icture



This story written by one of America’s greatest

living authors for Thomas Meighan, is the ideal

role for the star. He is superb in this type of part.

Uncounted millions are going to hail this as Meig-

ban’s greatest picture.

I
N this special Thomas Meighan production, the

star will be supported by a superfine cast and

surrounded with an elaborate production worthy

of his high standing as a star, and of Booth
|

Tarkington’s position as a writer. J

. ...
' ;ji

Booth
TARKINGTON’S

story

“WHISPERS”
written especially for

Mr. Meighan
by the author.



Thomas Meighan in “Whispers”
by Booth Tarkington

EMEMBER Thomas Meighan in “The City ot Silent Men? That

was one of Meighan’s greatest, and, though the picture is several

years old, every print is still busy getting the crowds and the coin.

Like “The City of Silent Men”, “Whispers” is a prison story. It was

written especially for Meighan by Booth Tarkington, America’s foremost

author of popular fiction. Tom has the role of the happy-go-lucky son of

a rich small-town banker. His family is prominent and looked up to. The
bank smashes, and Meighan’s kin become criminally liable to the state.

Rather than to see his respected father and brother go to jail, Tom, who
has always been considered no-account anyway, assumes responsibility

and is sent to Sing Sing.

Behind the bars, Meighan gets a new perspective on life. Sing Sing is

an iron city of whispers. The convicts whisper out of the corners of their

mouths to each other when the guards aren’t looking. Alone in his cell,

his mind is filled with whispers of what he might have been. He realizes

he has been squandering his youth upon the froth ot life. The worth-

while things, including the good girl whom he now realizes he loves and

who loves him, have been passed by in his reckless course. He determines

to become a man. His whole life is set toward the day of his release.

Then comes the news that crooks are bleeding money out of the girl

on the pretence of effecting Meighan’s release. In a fit of rage and to save

the girl, he escapes from prison. He does save her, but he is captured and

his release is set back several years. When, finally, he is freed, his

family, not knowing the sacrifice he made for them, are horrified lest his

criminal past disgrace them. They urge him to leave town, virtually turn-

ing him out. He thinks even the girl has deserted him.

He realizes the truth of the words of a brother-convict that it isn’t

prison itself that’s the hell for a criminal, it’s the stigma of jail, the sinister

whispers that follow ^him. Embittered, he joins a gang of crooks. But the

girl, who has always been true to him, now seeks him, finds him, and

turns his face again toward the light.

A great story, a great title, with scores of exploitation possibilities^

and a great star, this one is sure box-office money.

(X Q>aramount Q>icture
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A MAGNIFICENT romance-

drama built around a na-

tion-wide search for the most

beautiful, most graceful and per-

fect girl in America.

To be directed by 1925’s great-

est producer of lavish and novel

effects, luxurious settings, and

eye-dazzling entertainment

—

ALLAN
D W A N

as picked by Qmerica's greatest artists

dedicated to the real umerican girl.

The greatest exploitation picture oftheyear

BY Lillian Laullrty

“The American Venus” is more than a picture: it is a new and
novel box office idea.

Here is the idea, in brief: A score of the country’s most prominent
artists (and artists of the caliber of Christy and Gibson will actually

play these roles) are searching for the girl who most nearly meets the

measuiements of the famous Venus de Milo. They advertise a na-

tion-wide contest. Two beautiful girls - one from each of two rival

towns—are among the entries. Both are in love with the same man.

At the grand beauty tournament, where the Venuses from all over

America come to he judged, the drama works to a sensational climax.

A super-beauty-contes picture of tremendous scope

!

a g^ammount (J*icture



ARAAIOUNT has already worked out and will soon set in
rnotion^ a complete exploitation campaign on “The American
\ enus that will prepare the public in adr ance for the picture
and absolutely guarantee packed houses. It follows:

The keynote of the campaign on The American Venus is to hnd in
each one of the key towns of the country a girl who, in the opinion of
competent judges, comes nearest to the measurements of the Venus of Milo.

The Famous Players - Lasky Corporation’s salesmen will give to the
first run account in 2UU key towns throughout the country a cup which
they' can award to the local girl who wins the contest.

The theatre, cooperating with our Exploitation men, should, if pos-
sible, tie up with the local newspaper. For one month before the opening
of the picture they should run an American V^enus contest in the paper.
\ oung women of the town should submit their photographs and measure-
ments to the newspaper.

The AMERICAN Venus" mi be a greai
audience picture Mh a^old mine
ofnation-Me exploitation behind it!

Special one sheets giving the correct measurements of Venus will be
issued to the exhibitor. Space will be left on this one sheet for tlie name of
the theatre and the cooperating newspaper.

Special trailers giving the correct measurements and advertising the
coming picture will be issued to these 200 key accounts. Each of these
trailers ties up the newspaper with the theatre

The month s contest can culminate on the day before the opening of
the picture at the theatre, when the judges select from all the candidates
20 who they thought came nearest to meeting the requirements. Then
during the run of the picture — at each performance — these 20 young
women could appear as a prologue to the film. The purpose of this would
be to have the audience vote on who of the 20 gets the American Venus
cup in that city.

The young woman getting the most votes wins the cup.

The purpose of having the audience vote is obvious. Each of the 20
girls in the final judging would be sure to have as many of her friends as

possible attend all of the performances and cast votes for her.

It may' be possible to have it announced that the winner’s photograph
and measurements would be forwarded to New York where tlie winners
from all over the country would be judged — by photographs and measure-
ments — by a board of distinguished beauty experts, with a possible chance
of a career on the screen or stage for the national winner.

The keynote of the campaign so far as publicity goes is this:

F

The whole world agrees that the American woman is the most beauti-

ful among all the women of the world. Up to this time the Venus of

Milo has been accepted as the perfection of feminine beauty. However,
conceptions of beauty have changed, and a new type has been evolved.

These contests through the country will find the girl who in face and
figure typifies the American girl of today.

An Allan Dwan product!ion

'THE AMERICAN VENUS’
Q/ie beauty picture of the year.

a Cpararaounxt (picture



LOVE !

LAUGHS

!

ROMANCE !

NOVELTY

!

EFFECTS !

never seen before on stage or screen

A laughing cyclone with a thought behind it!

Without question one of the screen achievements of the age

Edward Everett Horton, Esther Ralston, Theodore Kosloff,

Ethel Wales, Erwin Connell: and a magnificent chorus of

butlers, typists, jurors, ushers, waiters, dancing masters, big

business men, reporters, family relatives, and what-not.

A JAMES CRUZE production

from the stage play by

George Kaufman and Marc Connelly
Q^aramountQ^icture

Screenplay by

Walter Woods
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James Cruze
i HERE isn’t a single horse in it.

There isn’t a beggar in it.

It has nothing to do with horseback riding.

It isn’t anything like “The Charge of the Light Brigade”.

It isn’t a travelogue. But it IS—
The gayest and funniest story ever put on stage or screen—the story

of a young composer whose heart is dedicated to a symphony but who has
to write tinpan jazz songs to keep from starving; of two girls, one rich, one
poor, both of whom love him; of a dream he dreams which is the most
marvelously fantastic thing of all.

A delightfully and riotously humorous treatment of a modern love
story and modern affairs magnified into astonishing and hilarious proposi-
tions, working in a triangle without any of the baser emotions and nothing
but pure, clean fun.

All those who have been crying for something new, something big,

something out of the ordinary, will cheer for “Beggar on Horseback”.
Blessed with a title that embodies a characterization that we have

all known since childhood, this picture opens our eyes to the possibilities

of a new kind of comedy on the screen—the kind in which Jimmie Cruze
has so far excelled.

Exhibitors and the public will remember the comedy elements of
all Cruze pictures as being the most talked of comedy scenes ever put on
the screen. “Beggar on Horseback” carries on where all other comedies
leave off and builds to humorous heights that are almost impossible

of imagination.
Every exhibitor knows the standing of Jimmie Cruze with his public

today and here is an offering that will be talked about long after many
other real big pictures have been forgotten.

Paramount is proud indeed to offer “Beggar on Horseback” to the

exhibitors and the public the world over.

(2 Qaramount picture
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Joseph Conrad’s greatest novel “Lord Jim” will be produced by Victor Fleming, director of “Adventure

1
Q, Q>aramount Q>icUire
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JOSEPH CONRAD'S

JOSEPH CONRAD

'^HE great author, Conrad, a great character story,

plus action, heart interest, melodrama, thrills, love

interest, everything that appeals to all of us.

If you have the impression that “Lord Jim” is high-

brow, read the book. Jim’s purpose in live was to live

down the stigma of coward. Many a man realizes down
in his own heart that he is no hero, but to have the

world know it and he branded by the world is as bad as

leprosy. Deserting the ship “Patna”, he, second mate, had
failed in the traditional ruling of the sea

—
“passengers

first” and had thought first of himself to the ultimate

destruction of those he was supposed to protect.

Trying to flee from the world, he eventually found
he was fleeing from his own conscience—that the words
of coward” that kept ringing in his ears were the words
of an accusing conscience, not of the outside world. On
the beautiful, lonely and adventurous island of Patusan,

he walks into certain romance, certain danger and almost

certain death. How, in thrill after thrill, he redeems
himself and eventually becomes the ruler of the island.

Lord” Jim; how he married Jewel; how he sacrifices

himself for his great love; how his romance, his heroism,

his victory build up to one of the most gorgeous mo-
ments of fiction.

Q Qaramount (picture

LordJim
19

A CLASSIC OF LITERATURE BECOMES A CLASSIC OF THE SCREEN



^SID^'EY OLCOTT
Srcni the fo-mous stt

ARTHUR RiCH

(2 Qaramount Cpicture
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LOVE story of New York not so long ago,

when life 'was gay, more picturesque, more

romantic, more interesting than today. There is

the same opportunity for introducing famous peo-

ple and places as in “Little Old New York’^

(also directed by Mr. Olcott). The play 'was

written by Arthur Richman and had a most suc-

cessful run at the Booth and at the Bayes the-

atres in New York. It has great charm, romance,

humor, comedy, and lends itself to a luxurious

and exceedingly interesting production. This is

to be one of Sidney Olcott’s greatest pictures.

CC Q>araniountQ>icture
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with

Jack Holt
Noah Beery, Greta Nissen

and other great artists

i HE Ancient Highway”
A famous International-Cos-

mopolitan serial is James Oliver

Curwood’s greatest work. It is a

typical example of a picture with a

ready-made audience waiting for it.

Public approval is already stamped

on it and it becomes another im-

portant screen event to every thea-

tre that shows it. “The Ancient

Highway” gets its name from the

fact that much of the stirring ad-

venture and romance takes place

on a famous road known as “the

ancient highway.” It Y’ill be di-

rected by the man who made

“North of 36.”

ADOLPH ZUKOR & JESSE L. LA5KYPR E S E N T

JAMES OLIVER
CURWOOD’S
NEW SERIAL AND NOVEL

Mncient
Highway

A ROMANCE OF THE CAN-
ADIAN NORTH WOODS



mamnsareTiMin^
as a seri^M-

millions mof^ read it
as a book!

Box office pov^er is behind
"

i'Hfr: AtICIErtT HlGHmV
IRVIN WILLAT'S
PROD U CTI ON OF

N £W E BT ^ NOV EL'

The box-office
value of the name

James OliverCurwood is

-hL well known to all show-

men. "The Ancient

Highway” is the

latest and greatest

of Curwood stories.

At this writing it is

running as a serial in

!osmopolitan and will

1 be issued as a book,

xhibitors know, the

a Curwood book is

)us. Irvin Willat

; ''North of 36” is

toduce a money-

1 out of this one.

[ighway” gets its

:t that much of

e and romance
famous road

ions of Quebec
nt highway.”

It IS a romance of high hearts and
open roads—-an out-door picture of the

most virile and appealing type, a story of

conflict and love in the picturesque lumber-

^
logging companies along the St. Lawrence

River. Some of the high spots include: the hero

traveling all the way round the world to Canada
to beat a man up, resulting in a terrific screen fight;

the hero racing down a raging torrent in a frail canoe

ahead of a million on-rushing logs; the hero setting a

charge of dynamite to free a log jam
and risking his life to save his friend in

the face of the exploding charge. In love

story, action, thrills, human interest and
ready made box - office drawing power,
Curwood’s ''Ancient Highway” will not

be excelled as a box-office draw this season.

m
j5

A ready made auae r-ce



CONQUERED
by Arthur Stringer

An Allan Dwan Production

Star, author and director of “Manhandled”
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ALLAN DWAN
PRODUCTION

"CONQUERED'
Another corking box office story written es-

pecially for Gloria Swanson, “Conquered”
abounds in the broad comedy, the humanness, and
the intimate heart appeal that made the same author’s

“Manhandled” so popular.

Imagine Gloria in boy’s clothes, inv'ading a secret

meeting of New York gangsters and forcing them to

come through with her share of the swag. Imagine
her as nurse, a trim vision in white, sweeping the

young man patient with those languid eyes as her fin-

gers count his racing heart beats. Imagine her in-

vading society in gorgeous gowns to convince a grouchy
millionaire that she is good enough to marry his son.

In short, imagine Gloria Swanson in “Conquered”,
and it doesn’t take any further imagination to know
it’s a winner!

Gloria in “Conquered” is Tiny McCann, orphan
girl of New York slums, w'hose chief failing is for

helping people, crude and laughable as her remedies
often are. Jimmy, gangster and bootlegger, thinks

Tiny is his girl. Tiny works in a laundry tor a time
hut is accused of theft by another girl and, though
innocent, has to get out. She doesn’t particularly

care, for her ambition is to become a trained nurse.

Her chance comes when Buddy, a little crippled boy
is run down by an auto. Tiny is with him when the

ambulance comes with the doctor. The latter is at-

tracted by Tiny and lands her an appointment as a

probationer in his hospital.

Meantime, Jimmy Logan has held up a truck driven

by Billy Stone, really the son of a millionaire seeking

to prove to his father that he can make his own living.

Billy comes to the slums in search of his assailants and
runs into Jimmy abusing Tiny. He promptly beats

the gangster up and wins the heart of Tiny. When he
finds she is studying to be a trained nurse, Billy gets a

job as ambulance driver at the same hospital.

After a series of highly laughable happenings. Tiny
gets to be a trained nurse and is sent to the home of
Wilbur Stone, Billy’s eccentric father, to nurse him.
She quickly overcomes the old boy’s grouchiness and
becomes a favorite with him. She tries to effect a

reconciliation between Billy and his father—but the

latter is obdurate and forbids his son the house.

Jimmy Logan and his pals attempt a robbery of
the Stone house. Tiny encounters them in the dark,

and Jimmy shoots and runs. Tiny is hit, fatally, it is

feared at first. She calls for Billy, and Wilbur Stone
gives in and admits him. When Tiny recovers, the
millionaire no longer opposes their romance. To make
matters even brighter, little Buddy, Tiny’s favorite,

regains the use of his legs and is no longer a cripple.

Innumerable laughs and entertaining bits of busi-

ness have been written into “Gonquered”, aside from
the main plot. It offers Gloria the fullest scope for

her versatile talents that she has yet had.

Q, paramount picture



\V/HAT better combination could you

ask than Richarci Dix in “Woman'
iiandled” (the answer to “Manhandled”,)?

We don’t have to tell you what a smashing

hit “Manhandled” made at the box office.

Here is an opportunity to cash in on its suc-

cess by playing its sequel, a picture that will

instantly recall with its title how good the

Swanson film was anei make the public eager

to see this answer to it by the same author.

And we don’t need to tell you what a

prominent place in the public’s affections

this boy Dix has come to occupy in the past

six months or so. Think of the string of

successes he has had — “Manhattan, “Too

Many Kisses”, “Men and Women”, “The

Shock Punch” — every one a rousing winner

at getting the money.

Dix is the type of virile he-man the pub-

lic wants to see, and well the public knows

it! And “Womanhandled” is the type of

story they want to see him in. It depicts

Dix as a big, husky young chap who is always

getting into trouble — by trying to help pretty

girls out of trouble. He is a wonderful sturdy

oak for the clinging vines to stick to when

the wind starts to blow. And it isn’t until

he cuts these cuddling cutties loose that he

grows into happiness and a real love.

Rapid-fire comedy, warm romance, and

plenty of rousing action pack “Womanhand-

led”. The title will get them in, and the pic-

ture will sure make them glad they came.

It’s the type of clean, keen, wholesome mate-

rial that will coin the whole family’s trade.



i

RICHARD DiX in "y^omanhandlei

By Arthur Stringer
Author of “Manhandled”

^HIS Saturday Evening Post serial, the answer to

“Manhandled”, ofters Richard Dix the best

starring vehicle he has had to date.

Dix has the role of a rich man’s son who has

been practically kicked out by his father until he

shows that he can earn his own living. The youth

has always been a favorite with the ladies and has a

weakness for not being able to refuse a pretty girl

anything when she rolls her pretty eyes his way.

This weakness stays with him in the business world.

He gets a job in a department store, but he gets in

bad immediately with his bosses for trying to help

out a little peach who is in trouble, and is fired. He
drifts from job to job, losing each one through

doing something for a woman.

Finally, in disgust, he goes out West to a ranch,

where there aren’t any women, and becomes a cow-

boy. A motion picture company visits the ranch to

shoot scenes and wants to hire cowboys. Dix, the

tenderfoot, looks on in disgust as the real cowboys

take oft their chaps and sombreros and put on city

clothes. Dix, the only real-looking cowboy present,

is offered a leading role by the director. When the

leading woman, who is also the heroine of the pic-

ture, begs him to take it, he can no longer resist

and acts his way to happiness.

The same frisky, hilarious humor that made
“Manhandled” so enjoyable, is present in even

more generous quantities in “Womanhandled”. It

will be just one hearty laugh after the other, min-

gled with tender romance. The contrasting settings

of New York and a Western ranch offer variety and

color. An all-star supporting cast will be assembled

to support Dix.

Special exploitation angles: Tie-up department

stores to special sales of “Womanhandled Goods”.

Cards reading: “Texas is Womanhandled. How
about you?” If you have not run “Manhandled”,

book it in for the dates preceding “Woman-
handled” and advertise the latter as the answer

to the former.

(2 paramount Qicture



PRESEWTEC 8Y
ADOLPH ZUKOR
JE^SE L, LASKV
FROM THE GREAT
STACeSPECTAaE 0y
MAURICE SAMUeiS

a Haoul O^alsh Q ducUon,
WITH

ERNEST TORRENCE, GRETA NISSEN
TYRONE POWER, NOAH BEERY
RAYMOND HAnON, WiLUAM COLUER^r.

KATHRYN HILL
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Screenplay by J. T. O'Donohue.

a Qaramount Qicture

ADOLPH ZUKOR and JESSE L LASKY present

« Raoul Walsh 9’wduction^
WITH

ERNEST TORRENCE, GRETA NISSEN
NOAH BEERY, RAYMOND HATTON
TYRONE POWER, WILLIAM COLLIER Jr.

KATHRYN HILL

The most famous romance of the Bible

ever penned!

TF it were right to transfer The Ten Commandments to the

screen if “Ben Hur” is entitled to the place in screen his-

tory that all give it, then “The Wanderer” will take its place

as one of the universal screen documents marking new mile-

stones in this industry. The story of the wandering son — the

black sheep of the family, is the oldest story of fiction. It was

the first story when the world was born and today it occupies

the front page of our newspapers for breakfast. How many
thousands are there in the world who have been wanderers

—

left their homes -- breaking the heart of a dear mother and

father only to return before it was too late and bring back

happiness to offset the anguish they had caused.

“The Wanderer”, one of the really great stage plays of

modern times was purchased by Paramount several years ago

after its New York success. It was never screened until now,

because like “Peter Pan”, it was felt the business was not

ready. We know better today.

Its story is that of the “man who came hack”, placed

against a background of the early ages.

Here is box office, great cast, background, heart appeal,

all rolled in one.

And the director who made “Bagdad” — Raoul Walsh

From the great Century Theater Spectacle by

Maurice Samuels.



COBRA
Martin Brown, author of “Cobra”,

is the well known writer of “Great
Music”, “The Exciters”, “The Lady”,

and other successes. The picture was

produced by Joseph Henabery, who
made “A Sainted Devil”. Anthony Cob
dewey, adaptor of “Ruggles of Red
Gap” and many other Cruze hits, wrote

the scenario.

Here is the cast:

Valentino. A great stage success in

which the star plays a modern hero of

many loves. The settings and clothes are

strictly 1925, except for a single flashback

lasting a couple of minutes, during which

Valentino gives the public a chance to see

the world’s most famous beard. Through'

out the rest of the picture he is clean-

shaven,, a high-powered lover of today.

“Cobra” is Martin Brown’s popular

Broadway stage play, which ran through-

out 1924 at the Hudson and Longacre

Theatres, and could have run at least six

months longer were it not for previous

out-of-town contracts. Here are the com-

ments of some of the critics on the stage

production:

Herald Tribune: “Ranks in the top fight

of American dramas”.

Evening World: “The most sensational

play of the year”.

Daily News: “One of the most adult and

virile of the season’s dramas”.

Count Rodrigo Torriani . Rudolph Valentino

Elise Van Zile Nita Naldi

Jack Doming Casson Ferguson

Mary Drake Gertrude Olmsted

Victor Minardi Hector V. Sarno

Rosa Minardi Claire De Lorez

Sophie Dinner Eileen Percy

Maria Rose Rosanova

hlTT-CAKlTON PICTURES^
J • D • WILLIAMS • P RE S I D E NT



islindion Plus
/^OBRA ’ has been produced with the same artis-

tic care that a master paints a great painting.

No effort has been spared to make it cframatically

beautiful and beautifully dramatic.

In producing the picture Valentino poured into it

the passionate energy and devotion which distinguish

his personality.

Joseph Henabery’s direction brings out the finest

shadings of Valentino’s acting talent.

“Cobra” presents at every moment enticing scenes.

The settings were designed by Willianr Cameron
Menzies, designer of the sets for “The Thief of

Bagdad”.

The gowns were conceived by a new figure in mo-

tion pictures, that brilliant young artist, Gilbert

Adrian, who formerly designed the costumes for the

New York Music Box Revue. The women will be

amazed by the daring beauty and charm of these

dresses.

The fine photography of this fine production was

in the hands of J. D. Jennings and Harry Fishbeck,

both recognized leaders in their field.

In all, a photoplay of distinction.
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RITZ-CARLTON PICTURES Inc

J.D.WILLIAMS, PRES, presents

RUDOLPH

mLENTINO

A
PARAMOUNT
RELEASE

Mapled from the play by MARTIN BROWN
as produced by L. LAWRENCE WEBER

DIRECTED BY

JOSEPH HENABERY
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COBRA
ADAPTED FP.Oin THE PLAY BY MAP^TIN BRO\WJ
c^S PPvODUCED BY L . LAW RE N C E WEB E P^

DIRECTED BY JOSEPH HENABERY
A PARAMOUNT R.ELEASE

^HAT is a “cobra”? A “cobra” is a

female sheik. The title means

the lure of a fascinating, sensuous

woman—the hypnotic charm which the

cobra wields over its victims.

“Women like that fascinate me—
as a cobra fascinates a panther”, the

says.

“Cobra” is a modern story of strong love,

great drama and touching sacrifice.

Most of the action takes place in New
York, although the story starts in Italy.

Valentino plays a dashing Italian Count, a

modern Don Juan.

The star is hurled into a powerfully dra-

matic situation when the wife of his best

friend—the cobra woman - falls in love with

him. She uses all her wiles to entice

him. He goes to a hotel where she

goes. His conscience lashes him and

he leaves, but the wife remains. That

night the hotel burns. The woman
is burned to death — the wife of

hero the man whom he loves as a brother.

That’s drama !

Valentino later finds in his heart

a pure and wholesome love for his secre-

tary, but also learns that she has filled the

empty life of his widowed friend.

The dramatic struggle and sacrifice that en-

sues makes a climax unequalled on the screen.

A story that will write itself indelibly on

the mind and heart. A story of love, pas-

sion and sacrifice. That’s “Cobra”.

RITZ
CARLTON PICTURES

1 N C n R P D RATE D .
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'Oh E Enchanted
<Jn IRVIN WILLAT Pioducfion

Dlrexitar y/hrih (^36^'

with Jack Holt, Florexce Vidor, Rayaiond Hatton

O N a certain spring day two momentous things liappened

to Lee Purdy, ex-avitor, dreamer and owner of a big

ranch in New Mexico called The Enchanted Hill. Bud
Shannon, a total stranger, took a long shot at him with a

rifle and a bit later at a desert railroad stop Lee met the

loveliest girl he had ever laid eyes on.

AVhth the aid of a quick brain and an iron ner\'e, he man-
aged to escape Bud’s bullet, but his heart had no such easy

escape from Gail Ormsby.

So Peter Kyne begins this new story with a thrilling

mystery and a girl, and from these two elements springs one

of the most gorgeous novels the author of “Never the Twain
Shall Meet,” “The Pride of Palomar” and “Kindred of the

Dust,” has written. The name of Peter B. Kyne is one of

the biggest drawing names in the business.

“The Enchanted Hill” is Kyne’s latest novel and just

stopped running a few months ago in the Cosmopolitan Alag-

azine. Millions of people know and like the story and are

waiting for it on the screen.

It is a rugged, thrilling, action-story of the West and will

be produced on the screen by Irvin Willat, who made the

sensationally successful “North of 36.”

The story gets its title from the fact that Purdy’s ranch

house has been built on a very high hill commanding the

country for miles around. So magnificent is the view that

he calls it “The Enchanted Hill.”

“The Enchanted Hill” is a fast moving, colorful story

of action every minute. There are wild rides, airplane

fights, gun fights. There is also plenty of comedy relief and

romance.

In other words, here is a big special, a sold-in-advance-to-

the-public picture in every sense of the word.

This picture, like “That Royle Girl” and “The Ancient
Highway” by special arrangement, will receive a big exploita-

tion and publicity campaign in all the Hearst newspapers in

tlie United States.

a Qaramount (picture
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By

Clara Beranger

P XCELLA yAIAGAZINE, the

Pictorial Review Company’s
new big-circulation periodical will

feature a beauty and grace contest

for “Polly of the Ballet.” For
this they will give oceans of publi-

city on the picture creating a made-
in-advance demand on the part of

millions. The story by Clara
Beranger will be treated on the

same lines as her highly successful

Gilded Lily,” the story' of a coun-
try girl who becomes, by beauty
and brains, plus sheer pluck and
hard work, another Pavlowa, the

greatest ballet artiste of her time.

Here you have romance,
beauty', life, gayety, humor,
pathos, heart-interest, gor-

geousness and swift, fast-mov-

ing thrilling drama all rolled into
one. A great day for exhibitors
when Polly comes to town

!

(2’ Q^aramount Q>iclure
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ITHIS scury was writ-

ten esjrecially for

Pola ISlegri by the great

author of many Satur-

day Evening Post serials

and novels, Joseph

Hergesheimer.

Ct g>aramountQiclure
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“FLOWER OF THE NIGHT”
A Raoul Walsh Production
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A Raoul Walsh Production

JOSEPH HERGESHEIMER whose romantic tales

J are familiar to all readers of the Saturday Evening

Post and to all lovers of good novels, has long been

an admirer of the particular genius that is Pola Negri’s.

Paramount has been fortunate in receiving this great

author’s services in the preparation of a dramatic and
thrilling action-story that will give Miss Negri one of

the greatest roles of her career. Flaming, tempestuous,

romantic, vital, this star has in “Flower of the Night’’

a role at once so exciting and so lovable that the pic-

ture is sure to score as one of her very greatest

successes. “Flower of the Night’’ will be an import-

ant event in any theater in the world.

d Q>aramountQ^iclure
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Xcst People
\V7HO are the best people? Chauffeurs and chorus girls or the

j

children of the rich? Which class has the better brains and 1

morals? ^
f

“The Best People” tells you. '

« Box office is written all over this story, which will be picturized J

by Sidney Olcott from the stage comedy that was so highly sue-

cessful recently at the Hudson Theatre, New York, and which ran i

for over a year in Chicago prior to its Broadway engagement.
;

Laughs, flashy scenes of New York night life, society boudoirs, baeCstage theatrical

episodes, and racing limousines fill this brilliant entertainment. It is packed with youth,
,

color, swift pace, pretty girls and gowns, and wonderful comedy situations.
'

The picture portrays a rich New York family (some of “the best people”) horrified

because the good-for-nothing son wants to marry a chorus girl and the flapper daughter

is crazy over the family chauffeur. The
father starts an angry investigation. He
arranges a meeting with the chorus girl

in a notorious New York night club with

the idea of buying her off. He discovers,

to his surprise, that she is a sensible, hard-

working girl and about the only good in-

fluence in his son’s life.

He investigates the chauffeur and finds

out the fellow is honest, comes of a good

family, sincerely loves the daughter and has

been the means of saving her reputation.

)

)
i

)

)

After many rapid-fire complications, the millionaire

father and mother are brought into the position where

they have almost to beg the chorus girl and chauffeur

to marry their children.

Exploitation ideas: Teasers like “Who Are The Best

People”, “Are You One of The Best People?”, etc. Start

a discussion whether marriages of mixed classes pan out

happily. Tie up with merchants with placards reading

“We Serve The Best People”. Get out stickers reading

“Reserved for The Best People” and stick them around

where they won’t get you into trouble.

“The Best People” is a comedy-drama with a cheer-

ful, flashy back-ground and carrying a real idea and a

good lesson besides.

.csjsKo'
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T)ARAMOUNT is fortunate in securing for

Betty Bronson a story especially written

for her by Eleanor Gates, author of the great

success, “The Poor Little Rich Girl”. “The

Golden Princess” is the story of a poor Amer-

ican girl who becomes the counterfeit

daughter of a real queen. Her life of riches,

her love romance and what happens to her

when the masquerade is over makes a poignant

story of the most intense romantic charm.

Glarence Badger who made “New Lives for

Old”, is to direct.

T:>ETTY BRONSON, already the idol of

thousands, the girl who sprang to a de-

served fame almost overnight is living up to

the high expectations that were lavished on

her. Hers is a personality of remarkable

charm, a screen personality such as the mo-

tion pictures can claim only once or twice

in decade. In “The Golden Princess” she

has a part that admirably suits her charm

and talents and is sure to add the tremen-

dous fame that is already hers.

BY ^ * PRESENTED BY

ELEANOR GATES ^ . L. ^ adolph zukor jesse l i^sky

//
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Betty Bronson as 'The Golden Princess”

by Eleanor Qates to be directed by Clarence Badger

The heroine lives with her aunt who is seamstress to a number
of rich families. Betty wishes vainly to eat, live and dress like

the Vintons and Knights, to whom she delivers clothes. She
goes so far as as to buy a book on deportment so that she may learn

painlessly howto ride horseback, and deport herself like a rich girl.

She imagines that rich people are born with this knowledge.

Then overnight Betty is transported to a household the likes of

which have not entered even her dreams. Because of her remarkable

resemblance to the dead Alicia, daughter of the grand duke ot Hesse-

Anspach, she is to be sent to that country and act as the daughter

of the duchess who has lost her mind because of the tragedy. For

eighteen months Betty pretends that she is really the daughter of

the duchess, forgetting at times that she is a fake and believing

that all this life belongs to her rightfully.

Then the duchess dies and again there is a transformation. Betty

is paid off, given a present and some clothes and sent home. No
ceremonies longer attach to her appearance. She is now just a

servant. Her aunt, she finds, has not progressed as she has and she

finds the adjustment to the old life difficult.

The Knights decide to adopt her. She is now well trained and

educated, a credit to any family; but Betty knows her duty to her

aunt and appreciating her sacrifices, refuses to go with the Knights.

The Vintons invite her to visit them and she rides with Stephen.

Her dream comes true! One sees the happy ending in view.

The latter part of the story is highly dramatic, developing the

character of the girl after she has come back to the simple life,

showing that she still has fine and heroic qualities in her. The hero

who is not touched upon in this sketchy synopsis, is a wealthy young

man who has been thrown out by his own family because he wanted

to marry a poor girl, the heroine, and he goes through considerable

difficulty and self-sacrifice for her sake before they are united.

<2 paramountQ>iclure
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NO LOAFING

ADOLPH ZUKOR & JESSE L.LASKV PRESENT

THE PUNNY FELLOW IN THE SILK HAT

Raymond
GRIFFITH

The St3^e

A RIOTOUS COMEDY OF CITY LIFE

PRODUCED BY PARAMOUNT’S
SPECIAL COMEDY UNIT

Q (paramount picture

\\
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stage ftott:

SENSATIONAL
NEW COMEDY

STAB

RAYMOND
GRIFFITH

^7/:, STAGE

POOR WHNNY^

paramount
PICTURE

D AYMOND GRIFFITH
could take almost any

story in which there was a

comedy idea and turn it into

a rip ' roaring knockout at

the box-office. He does more
than act in his pictures, he

plans them along with the

chrector and his complete

Paramount comedy unit of

gag-men, writers, etc., until

he develops a comedy that

is a comedy, a de-luxe fea-

ture production that is sure

gold at the box-office.

He is the silk hat co-

median of the screen. He
has a remarkable flair for

the sort of thing that au-

diences respond to and he

has, above all, class and

distinction. He is bound to

be compared to the two or

three other great comedians

of the screen but as a mat-

ter of fact, he is individual,

Liniciue, a ciistinct personality,

welcomed by exhibitors and

public and destined for a

remarkably bright comedy
tuture. “Stage Door Johnny”
will carry him gloriously on
his wav. The exhibitor who
gets this one can pat him-

self on the back anci forget

his worries.

I
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VANISHING AMERICAN
WITH

RICHARD DIX W^LLA^E bIFrY

To be made by the man who made “THE THUNDERING HERD”—William Hoivard.

A Picture Of Indefinable HearT'Appeal, Of Glorious Action And Of Eternal Romanc.

I

'HOSE who have watched the record of Paramount in the production of epics of the Great West, will no i

longer question the ability of this organization to produce the greatest productions of this class that have
appeared upon the screen. i

“The Covered Wagon”, “North of 36”, “The Thundering Herd” stand in a class by themselves and now comes
“The Vanishing American”— the fourth member of this great quartet of epic Western productions. i

“The Vanishing American” treats of a subject near to the hearts of all of us— the passing of the Red Man.
|

There is no part of American history that is more romantic, more interesting, more epochal in quality than the story

of the first Americans, the Indians.
i

Backed by an intriguing title, “The Vanishing American” will treat of the subject of the Red Man in his last

stand against civilization in the same manner that the crossing of the Western planes was handled by Cruze in

“The Covered Wagon”. It is one of the most important productions that Paramount has ever attempted and will

be made in the same sweeping manner as its former great companion productions
—

“The Covered Wagon”,
“North of 36”, and “The Thundering Herd” have in turn been treated as subjects.

Zane Grey and his production staff have been working for months on the details of this big picture. Like all

Zane Grey stories it will be taken on the actual locations of the story.

Exhibitors and public have come to appreciate the fact that there is a vast difference between a “western” picture

and a Paramount western. “The Vanishing American” is a Paramount v/estern to be produced on a magnificent scale.

Many of the most colorful sequences will be made
in actual colors. A tremendous cast is being

assembled headed by a real star — Richard Dix.

“The Vanishing American” ran as a serial story

in the Ladies Home Journal where it is conserva-

tively estimated it was read by eight million persons.

Since its publication as a Zane Grey book it has

increased its enormous popularity. It is one of

the most valuable motion picture properties of the

last ten years and it will be given a production in

keeping with its tremendous importance.



Gloria

cWANSON
AN ALLAN DWAN

PRODUCTION
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From the novel by Conin^sby Dawson
Screen. pUy by Jaxncs A.Creelmiui
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A WARNING FOR THE GIRL WHO DARES; AN IDYLL FOR THE GIRL WHO CARES.

When Joyce Gathaway is a little child her mother runs off with a lover.
Her father dies and Joyce lives with her millionaire grandfather. She has no
guidance except that of her faithful nurse, Nannie. She is inherently fine, but
the laxness of modern luxury nearly spoils her. She drifts into a flirtation

with a married man and is in danger of being named as co-respondent, though
she is entirely innocent. Joyce runs off to Europe to join her mother. Abroad
she finds that her mother is living the career of an unscrupulous worlding. Her
grandfather cables that he is going to disinherit her, and everything looks
very black for Joyce. Then Joyce’s real fine qualities assert themselves and
she returns to New York ready to tell the truth and to trust to the truth to

save her. She meets a man, who believes in her and loves her, and truth

wins out; but the struggle promises something exceptional along the lines of
modern society drama. This modern “gown story’’ with an American back-
ground gives good contrast to “Madame Sans Gene’’ in atmosphere and.

costume. It is another truly great Swanson picture. jM

An Allan Dwan Production

C£ paramountQ>iclure
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ADOLPH ZUKOR »Nn JESSE L. LASKY pufsent

Shamrock

MEIGHAN has always been
most popular in stories

of regeneration. Roles such as

the one he had in “The Miracle

Man”, in which he starts out as

a shady character and has to

fight his way up to manliness

and happiness, suit him best.

“The Shamrock” is a smashing

story of regeneration. It offers

Meighan a “Miracle Man” part.

It is a story of hair-trigger action

and sure-fire appeal. The scenes

are laid in New York and in

Ireland. The whole world of

fiction was placed at Meighan’s

disposal; out of it he picked

“The Shamrock”. When you see

the picture, you’ll know why !

Qaramount Qicture



^OOLPH ZUKOR
^*

i



The Shamrock
Thomas Meighan in a great Irish Story

!

There’s no doubt about the box-office

appeal of that combination!

Tom has the role of a young man born of

Irish parents and bred in the New York slums.

He has worked his way through school to a

position of importance. He is smart, ambi-

tious, crooked when necessary. His big

chance comes. If he can railroad a certain

man into retirement, the result will make
Tom wealthy and powerful. The job requires

Tom to go to Ireland to get something “on”
the man. There he finds what he’s looking

for. And a pretty Irish girl. And something
that gets into his blood in spite of himself,

the charm and call of the old sod. The
people trust him, respect him, love him.
He fights a terrific battle with himself.

When he returns to New York, he fights

another that rips the sordidness of his old

life from stem to stern!

A laugh, a tear, a gasp,i a chuckle and a

round of applause for the story and star.

That’s “The Shamrock”.

(paramount (picture
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“The
SHAMROCK”

Thomas MEIGHAN has never heiore been in an

Irish story. It’s an event worth playing up and cash-

ing in on. And it isn’t only the Irish (the large numbers of

them in every community) that’ll flock to see “The Sham-

rock’’. So will everyone else, for there’s a romance and

appeal to a hero who’s the son of a mother Machree where

he River Shannon flows, that is bound to attract like an

Irish ballad sung by John McCormack.

But “The Shamrock’’ is no quiet Irish idyll. Tom plays

a fighting Irishman. Both in New York and Ireland se-

quences of the story, there is excitement every minute.

There’s going to be a big chance for special exploita-

tion here —souvenir shamrocks, Irish organization tie-ups,

the revival of the yacht races everything from the wearing

of the green to a little bit of heaven.

Truly a money-making Meighan, if ever there was one!

G Qaramount (picture
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Paramount’S Advertising
in 1925

Is Distributed Almost As Widely As Postage Stamps!

This year Paramount’s national advertising smashes all precedents for

motion picture advertising.

On any given day in 1925, Paramount advertisements will be in the

homes of enough people to fill all the theatres in America so full that if

anyone yawned someone would be pushed out of the door.

If all the postmen in America could be employed to make a canvass,

they would find that the Paramount advertising message reaches much
more than one in every three homes.

That’s in the city market.

In the farming market they would find the message reaching five out

of six farm houses! - and that’s been neglected before!

Five-sixths of about thirty-one million people who live on farms!

How’s that for a new market?

Go get a share of it.

It’s ripe.

Riper every day we fertilize it with Paramount advertising.

Many of these people get the message two and three times a month,
different and interesting every time.

On the next page are reproductions of Paramount’s two great adver-

tising batteries, the general magazines and the farm magazines.

Farm papers with a circulation of 5,250,456 homes!

National magazines with a circulation of 9,256,756 homes!

No matter where your theatre is located there are plenty of people in

the neighborhood who take one or more of these magazines.

So ride forward to success on Paramount’s campaign in 1925, and tell

the people you have the Paramount Pictures they read about.
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What We Do For Paramount Pictures

/^AN you imagine the possibilities this great line of pic-

tures of the Golden Forty will give us to make Greater

Ad Sales material.

— to create the “Better Than Ever” kind of posters,

lobby displays, newspaper ads, roto sections, heralds and

novelties.

— to place within access of our exhibitors sure-fire box-

office money makers.

Pictures are made in the studios but they are made
again at the theatres.

This will be Greater Ad Sales Season.

Our Ad Sales are our Faith in Paramount Pictures.

Our Ad Sales are the theatres’ insurance on Paramount

Pictures.

They are the setting for the Paramount gems.

If It’s Worth Running It’s Worth Advertising



ZANE Grey’S

UrRECTED BV
WILUAM HOWARD

Profit Pulling Posters
That Insure The Gold In The

Golden Forty Paramount Pictures

PARAMOUNT’S Poster Department keeps right

up in step with the Producing Department.

Paramount not only sincerely believes, but knows
from actual experience that billboard display is the

backbone of any exploitation campaign.

Scrutinize carefully the miniature reproductions

of just a few of the 24 -sheet stands for THE
GOLDEN FORTY on this and the following pages.

It is our hope to make these stands vastly superior

to all previous displays in color, punch, attraction

and selling power. Credit lines have been minimized

and more space devoted to scene and title. And

the 1, 3 and 6- sheets will be equally as effective!

If you haven’t posted in the past, now is the

time to begin. The test of every Paramount poster

is “Will it sell more tickets”? The Golden Forty

Pictures are the most important features in the

industry. The Golden Forty posters will endeavor

to match in importance, the pulling power of the

pictures themselves.
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Consider These Facts

The Ten Commandments" ‘A Kiss for Cinderella’

Cecil B. DeMille’s greatest picture — the best

exploited picture in the world.

“Cop.ra"

Adaptor of “Peter Pan” is now in London con-

ferring with James Barrie on this story. Same great

director, same star, same author as “Peter Pan.”

Will charm adults and children alike. Distinctly

important and decidedly worth while.

Rudolph Valentino in the sensational stage suc-

cess of last season. “The Wanderer"

'‘A Son of His Father"

Harold Bell Wright’s new novel just begun as a

serial in McCall’s (circulation 2,250,000). Only

the Bible beats this author in circulation and this

is his latest and greatest. To be done in Paramount

style. Advertised in full newspaper pages by Mc-
Call’s. The most valuable property ever secured.

Another great special from a great Morris Gest
stage spectacle. Will draw all classes and boost

exhibitor’s fame.

Begcjar on Horseback"

Extravagant production of the greatest stage

novelty of the decade. Show returned to Broadway
for engagement after tremendous road success. A
picture to be proud of.

“Liberty Special" ‘The Vanishing American”
A revelation of exploitation. Literally millions

will know of this picture before it is shown.
Zaire Grey epic. Ran in Ladies Home Journal

and is now in book form. Being specially treated

for an enormous special.

“That Royle Girl’

D. W. Griffith and one of the most discussed and

sought after serials of the season. Every producer

has bid for this.

“The Pony Express’

Will run as a serial in the Saturday Evening
Post. James Cruze epic special sure to repeat his

Covered Wagon glory.

‘The Ancient Highway
James Oliver Curwood’s newest novel now run-

ning as a serial in Cosmopolitan. Along with Zane
Grey and Harold Bell Wright, Curwood holds

enormous popularity.

Douglas MacLean
His debut on the Paramount program.

‘The Coast of Folly’

The country is talking of nothing but Gloria

Swanson.

‘The Enchanted Hill'

Peter B. Kyne’s most successful novel which has

been classed as a best seller for months. This one

and “That Royle Girl” and “Ancient Highway”
will receive, by special arrangement, tremendous

publicity and advertising campaigns in all the Hearst

papers in the country.

‘Stage Struck’

The country is talking of nothing but Gloria

Swanson.

Conquered’

“Lord Jim
One of the greatest literary geniuses of the century

was a man who could wwite the finest action-stories

in the English language — Joseph Conrad. “Lord

Jim” is acknowledged to be his greatest work.

The country is talking of nothing but Gloria

Swanson.

Night Life of New York"

Allan Dw’an’s great metropolitan masterpiece. A
sure-fire director who gets luxury, great story, and

box-office in everything he does. Notice the cast.

The Trouble With Wives’

A fair, human and dramatic exposition of the

greatest question of the day in America. To be

backed by special exploitation campaign.

\1
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Consider These Facts

“THE WILD WILD GIRL”
A farce comedy along similar lines to “Miss Blue-

beard,” an adaptation of a story which ran in the Liberty

Magazine, to be directed by Eddie Sutherland, with Bebe

Daniels and Rod La Rocque.

“STAGE DOOR JOHNNY”
Raymond Griffith and his own comedy unit.

“WHEN KNIGHTS WERE BOLD”
Raymond Griffith’s second picture. One of the great-

est farces of all times.

“THE KING ON MAIN STREET”
Monta Bell production. Based on enormously success-

ful stage play “The King,” of some seasons ago. Ideal

for Menjou.

“THE GOLDEN PRINCESS”
Written especially for Betty Bronson by Eleanor Gates,

the author of “The Poor Little Rich Girl” — to be

directed by Clarence Badger.

“WHISPERS”
Written by Booth Tarkington especially for Thomas

Meighan. Heroic story of a man unjustly sent to jail;

very much on the type of “The City of Silent Men.”

“THE SHAMROCK”
A great Irish story for Thomas Meighan, sure to meet

with popular favor.

“CROSSROADS OF THE WORLD”
Written especially for Miss Negri by the most popular

novelist of the day, Michael Arien, the author of “The
Green Hat.”

“FLOWER OF THE NIGHT”
Miss Negri’s second picture is now being written es-

pecially for her by Joseph Hergesheimer.

“QUARANTINE”
Bebe Daniels in an ideal part. From New York’s cur-

rent theatrical hit.

“CALIFORNIA OR BUST”
By Byron Morgan, the author of the popular automo-

bile stories, written especially for Richard Dix.

“WOMANHANDLED”
Th is Dix special is a companion piece to “Manhandled,”

by Arthur Stringer and will be published in the Saturday
Evening Post.

“WILD HORSE MESA”
This is the second Zane Grey special in the group.

Ran as a serial in The Country Gentleman. One of this

author’s greatest books. Features Jack Holt, Esther Ral-

ston and others.

“NOT SO LONG AGO”
A popular stage play of several seasons ago very much

like “Little Old New York,” which was also successfully

directed by Olcott. Features Betty Bronson and Ricardo

Cortez.

“IN THE NAME OF LOVE”
A big romantic comedy melodrama based on the im-

mortal play “The Lady of Lyons,” modernized. Features

Ricardo Cortez, Greta Nissen, Wallace Beery, Raymond
Hatton.

“THE BEST PEOPLE”

An important play by Avery Hopwood and David Gray.

A year in Chicago, a season in New York, will be pro-

duced with an all star cast.

“THE STREEP OF FORGOTTEN MEN”
A story of the heart of a big city. Another “Miracle

Man” — by George Kibbe Turner, to be directed by

Herbert Brenon, with an all star cast.

“NEW BROOMS”
One of the most wholesome plays that was produced in

New York this season — by Frank Craven, the author of

“The First Year.” It will he directed by William De
Mille, with a cast including Neil Hamilton, Esther Ral-

ston and Theodore Roberts.

“POLLY OF THE BALLET”

An exploitation special by Clara Beranger. Same at-

mosphere as in “The Gilded Lily.” Will he exploited

throughout the country in conjunction with Excella iMaga-

zine. Greta Nissen, Ricardo Cortez, and the six hallet

beauties.

“THE AMERICAN VENUS”
Another great exploitation feature, to he directed by

Allan Dwan, with wonderful tie-up possibilities. Read
the plan.

These Great Books

Son of His Father
The Vanishing American
Lord Jim
Rugged Waters
Ancient Highway
The Enchanted Hill

Wild Horse Mesa
Coast of Folly

These Broadivay Hits

Beggar on Horseback
The King
New Brooms
A Kiss For Cinderella
Not So Long Ago
Cobra
The Wanderer
Quarantine
The Best People

THE GOLDEN FORTY
These Great Juthors

Joseph Conrad
James M. Barrie
Booth Tarkington
Zane Grey
Harold Bell Wright
James Oliver Curwood
Peter B. Kyne
Joseph Lincoln

Joseph Hergesheimer
Michael Arien

Eleanor Gates

Arthur Stringer

Bulwer Lytton

Coningsby Dawson
Edgar Selwyn

Byron Morgan
George Kibbe Turner .

Stories From

Saturday Evening Post

Ladies Home Journal

Cosmopolitan

Liberty

Country Gentleman
Good Housekeeping
McCall’s

Nezu Ideas by Great Authors

Crossroads of the World
Fhe Ten Commandments
Night Life of New York
The American Venus
Liberty Special

Polly of the Ballet

Trouble with Wives
Whispers
Flower of the Night
The Golden Princess

%y/r



Advance 24-sheets on three of the Golden Forty

ZANE GREY S
FINAL EPIC ROMANCE OF THE INDIAN

WITH

RICHARD DIX and LOISWILSON

JAMES CRUZE’S
PISODUCTBON



and for the future

!

The product announced on the foregoing pages repre-

sents the most painstaking search for the mightiest

box-office material in the history of Paramount.

Compared story by story, cast by cast, star by star, director

by director with all other available material in the market

today, it is product that should by its very merit be of the

most efficient and most sufficient value for every exhibitor

in the land. It represents six months’ releases in the new
season, of the utmost importance to the motion picture

public. It is six months’ entertainment for the world.

But Paramount continues to plan for the future. There

is no resting on the laurels of past or present success. An-
other six months is to follow the first, and Paramount serv-

ice to exhibitors and public must be thought out and

planned out months in advance.

This word, then, is merely to reassure exhibitors that

there will be forthcoming for the last half of the 1925-1926

season material from Paramount that will be well worth

every exhibitor’s attention and time.

On the following pages, some expression is given, to

what is in store for the future. It is worth the serious

thought of every exhibitor who is building for permanence,

for prestige, for prosperity, building not only for the fall

and winter of 1925-26 but for the spring and summer of

1926 and, along with Paramount, for all time.

.V
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COMING !

For The Spring And Summer Of 1926

2 GLORIA SWANSON productions

2 THOMAS MEIGHAN productions

2 ZANE GREY productions

2 POLA NEGRI productions

2 RICHARD DIX productions

2 RAYMOND GRIFFITH comedies

D. W. GRIFFITH’S
production

“THE SORROWS OF SATAN
by Marie Corelli

It

Allan Dwan’S
great epic of Manhattan

“NEW YORK”
1626 — in celebration of the 300th anniversary of the founding of New York — 1926

Herbert Brenon’S
$30,000 Designer serial

THE BLIND GODDESS
by Arthur Train

u tt

u

A great special on the inside story of Palm Beach

THE PLAYGROUND OE THE GIANTS tt

Specials by Irvin Willat, Victor Fleming, Sidney Olcott, William

Howard and other features, special starring pictures, novelties,

big books, great plays, popular ideas

!

!?
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'^HE decision of Harold Lloyd to re-

lease his productions through Paramount

means more than a commercial alliance.

It means a meeting of ideals.

Harold Lloyd stands today as the leading

individual exponent of clean, wholesome

screen comedy. Not a picture of his ca-

reer that cannot be seen by young and old,

father, mother, sister, brother, without a

blush.

If all the laughter that Harold Lloyd has

started could have been gathered up and

touched off in Europe in 1914, it would

probably have prevented the World War.



i-Larold Lloyd s productions are made by
the Harold Lloyd Corporation. The public
can rest assured that ev^ery production that
his corporation makes will be as clean as
the first snowfall.

Today Harold Lloyd is king of laughter,
and Paramount is proud to pay this tri-

bute to him and to have the privilege
in a short time of releasing his pro-
ductions to audiences of the World.

l^AROL

'

blE ideals that Paramount has applied
to the motion picture art in all its nu-

merous productions for the entertainment
of the world, Harold Lloyd has persis-
tently cultivated in his field.
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(2 paramount picture

Robert Flaherty produced “Nanook of the

North.” Flaherty now offers a far greater

achievement, the epic of the land where every-

body wants to go, the most talked-of garden spot

of the world — the South Seas.

Flaherty lived for twenty months the life of

the natives of the romantic South Sea Isles and

made this picture as he lived. It is emphatically

not a travelogue. It is a dramatic love story,

with a handsome hero, a lovely heroine. Read
what Laurence Stallings, co-author of ‘‘What
Price Glory?” and critic of the New York
World, who has seen ‘‘IMoana of the South Seas,”

says

;

‘‘Moana had no titles and was to be cut ?()00

feet more when I saw it. Yet, as it was, it must
be the best motion picture ever made.

‘‘ The design of it is as fine as the pattern of a

great painting or a great poem. One sees, first

off, a family of Samoans. The father, the mother,

the young man, the young girl, the boy. The
background is Samoa, with its feathery, billowy

clouds and its tall palms, its pleasant valleys and

mirrored lagoons. The photography is without

parallel.

“One views these people risking their lives in

surf or in valley with the matter-of-fact way in

which a primitive living is gained. Flaherty has

photographed the natives almost nude, almost

god-like in their physical graces. The picture

grows before one’s eyes with a care that no di-

rector ever coached a cast to observe. And it

has a climax that is incredibly great.

“I do not think any picture can be finer than

‘Moana of the South Seas.’
”

And everyone who has seen it, says the same.

J



The Golden Forty
just analyze them, month by nwnth

August

“NIGHT LIFE OF NEW YORK”
before they clamped the padlocks down.

“IN THE NAME OF LOVE”
dedicated to the sweethearts of the world

“CALIFORNIA OR BUST”
written for Dix by the speed-picture specialist

“BEGGAR ON HORSEBACK”
the great novelty special of 1926

Joseph C. Lincoln’s

“RUGGED WATERS”
Country Gentleman serial that became a whole years best seller

“THE STREET OF FORGOTTEN MEN”
the “Miracle Man” story of 1926

“THE WANDERER”
from Morris Gest’s Century Theatre spectacle

October

“NEW BROOMS”
a clean-up comedy of the American home

“STAGE DOOR JOHNNY”
just a John — but gosh he's funny

“WHISPERS”
written especially for Meighan by Booth Tarkington

Michael Arlen’s

“CROSSROADS OF THE WORLD”
when the world of luxury, love, money, society, romance meets

Zane Grey’s

“THE VANISHING AMERICAN”
the final epic romance of the American Indian

“THE GOLDEN PRINCESS”
her crown was fust her golden hair, her jewels were her eyes

DOUGLAS MACLEAN
the smile that won’t come off is on the crowd that sees him

December

James Oliver Curwood’s

“THE ANCIENT HIGHWAY”
millions will read and see this story of high hearts and

open roads

“THAT ROYLE GIRL”
a novel of mystery and love in the jazz-zone

“THE SHAMROCK”
you can’t beat the Irish

Joseph Conrad’s

“LORD JIM”
ii classic of literature becomes a classic of the screen

“A KISS FOR CINDERELLA”
another Christmas gift to the world; the author, star and

director of “Peter Pan”

Joseph Hergesheimer’s

“FLOWER OF THE NIGHT”
written especially for Pola Negri

September

“THE WILD WILD GIRL”
the love story of a girl stifled by riches

“THE TEN COMMANDMENTS”
C. B. DeMille’s greatest opus

“NOT SO LONG AGO”
a new “Little Old New York” by the same director

Zane Grey’s

“WILD HORSE MESA”
adventures in wild horse hunting in a setting of romance

“THE COAST OF FOLLY”
a warning for the girl who dares; an idyll for the girl who cates

“THE TROUBLE WITH WIVES”
a true romantic discussion of American life today

Harold Bell Wright’s

“A SON OF HIS FATHER”
his newest and greatest. Will have millions of readers

November

“QUARANTINE”
the story of a honeymoon by mistake

“THE KING ON MAIN STREET”
the one reul lo^e of n philcindeving potentate

“THE BEST PEOPLE”
millionaire, chauffeur, chorus girl, flapper; served de-luxe in

a gold-leaf wrapper

“THE PONY EXPRESS”
a mighty epic romance of the riders of the plains

“STAGE STRUCK”
“you really ought to go on the stage

“COBRA”
like a cobra fascinates a panther

January

“WOMANHANDLED”
the answer to “Manhandled” by the same author

“POLLY OF THE BALLET”
there she goes! on her toes! all dressed up in her dancing

clothes!

“LIBERTY SPECIAL”

great $50,000 idea story now being advertised in newspapers

of 9,000,000 circulation

“WHEN KNIGHTS WERE BOLD”
the high-silk-hatmark of hilarity

Peter B. Kyne’s

“THE ENCHANTED HILL”
a gorgeous story of the southwest

“CONQUERED”
Same trio as “Manhandled"

“THE AMERICAN VENUS”
exploitation beauty picture supreme



The stories, titles, art work,

designs, and motion picture

ideas in this booklet entitled

The Golden Forty are fully

protected as the properties of

FAMOUS PLAYERS ^ LASKY CORPORATION

4-

Complete loose-leaf portfolios of this announcement

on heavy paper (112 pages) have been provided for

the use and guidance of exhibitors, who may obtain

them from their local Paramount Exchanges, addres-

ses for which are given below:

Boston

New Haven, Conn

Portland, IMe

New York City

Albany, N. Y
Philadelphia

Washington

Wilkes Bane, Pa._

Atlanta, Ga

New Orleans

Charlotte

Jacksonville

Buffalo

Detroit

Chicago

Milwaukee

Peoria, 111

Columbus

Cleveland

Pittsburgh

8 Shawmut Street

134 Meadow Street

2G3 St. Johns Street

331-337 W. -Idth Street

33 Orange Street

1219 Vine Street

1101 North Capitol Avenue

()2 North State Street

51 Luckie Street

944 Perdido Street

211-213 So. Mint Street

110 N. Lee Street

254 Franklin Street

2949 Cass Avenue

— 1327 So. Wabash Avenue

119 7th Street

118 So. Monroe Street

251 No. 5th Street

1563 E. 21st Street

1018 Forbes Street

Cincinnati Pioneer & Broadway

Indianapolis 38 So. Capital Avenue

Louisville 615 S. First Street

Kansas City 110-112 W. 18th Street

St. Louis 3721 Washington Boulevard

Salt Lake City 133 E. 2nd Street

Denver 1625 Court Place

San Francisco 201 Golden Gate Avenue

Los Angeles 924 So. Olive Street

Seattle 2017 Third Avenue

Portland 444 Glisan Street

IVIinneapolis 1100 First Avenue

Des Moines 1117-9 High Street

Omaha 1610-12 Davenport Street

Sioux Falls 318 So. Main Street

Dallas 300 So. Jefferson Street

Oklahoma City 514 W. Grand Avenue

Memphis 265 So. Front Street

San Antonio 501-03 Soledad Street

Printed by

The Gordon Press, Inc., New York
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le Coming Season’s
Greatest Group
of Productions^

formerly known as

THE GOLDEN FORTY

m ban renamed

GREATER FORTY
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Paramount Release Sehedule
AUGUST

“NIGHT LIFE IN NEW YORK” produced by Allan Divan.
Adaptation of Edgar Seltvyn’s original story by Paul Scho~
field. Rod La Rocque, Ernest Torrence, Dorothy Gish, Helen
Lee Worthington and George Hackathorne in cast.

“IN THE NAME OF LOVE,” modernized version of Bultver-
Lytton’s “The Lady of Lyons.” Howard Higgin directing
under personal supervision of Jesse L. Lasky. Written for
screen by Sada Dwan. Featured are Ricardo Cortez, Greta
Nissen, Wallace Beery and Raymond Hatton.

“CALIFORNIA OR BUST,” comedy, romance and drama.
Written for Richard Dix by Byron Morgan and directed by
Frank Tuttle. Esther Ralston leading woman.

“BEGGAR ON HORSEBACK,” by James Cruze, maker of
“The Covered ‘Wagon.” Penned for stage by George S. Kauf-
man and Marc Connelly. Walter Woods penned screen ver-

sion, photographed by Karl Brotvn. Leading cast are Edward
Everett Horton, Esther Ralston, Alberta Vaughn, Theodore
Kosloff, Ethel Wales and Erwin Connelly.

“RUGGED WATERS,” Irvin WillaCs contribution. It’s a Jos-

eph C. Lincoln story, featuring Lois Wilson, Warner Baxter
and Wallace Beery.

“THE STREET OF FORGOTTEN MEN” stars Percy Marmont
and Mary Brian. Herbert Brenon, who made “Peter Pan,” is

turning out the screen version of the story written by George
Kibbe Turner.

“THE WANDERER,” to be made by Raoul Walsh. Originally
a Morris Gest stage play by Maurice Samuels. William Col-
lier, Jr., in leading role, supported by Ernest Torrence, Greta
Nissen, Wallace Beery, Tyrone Power and Kathlyn Williams.

SEPTEMBER
“THE WILD, WILD GIRL” stars Bebe Daniels with Rod La
Rocque as “wild, wild boy.” Eddie Sutherland, who directed
Thomas Meighan in “Coming Through,” preparing joy ro-

mance.

“THE TEN COMMANDMENTS,” Cecil B. DeMille produc-
tion, has played 62 weeks in New York. It is said no picture

of Paramount ever so completely sold to public in advance.
Scenario by Jeanie MacPherson and has Theodore Roberts
in role of Moses, beside Richard Dix, Rod La Rocque, Lea-
trice Joy and Edythe Chapman.

“NOT SO LONG AGO” to be made by Sidney Olcott, with
Betty Bronson starring. Romance of New York in the late

’70’s. Arthur Richman wrote play.

“WILD HORSE MESA,” first Zane Grey production in Greater
Forty. Cast includes Jack Holt, Esther Ralston, Noah Beery
and Douglas Fairbanks, Jr. Stampede of wild horses is cli-

max.

“THE COAST OF FOLLY” brings Gloria Swanson into her
second picture of Greater Forty. Allan Dwan chosen director.

Coningsby Dawson novel, first appeared serially in a woman’s
magazine.

“THE TROUBLE WITH WIVES,” written by Sada Cowan, will

feature Adolphe Menjou and Florence Vidor. Paramount
promises one of biggest national exploitation campaigns for

this.

“A SON OF HIS FATHER,” first Harold Bell Wright novd
serialized, is romance of Arizona desert, and production of

Victor Fleming in Greater Forty.

OCTOBER
“NEW BROOMS,” prepared by Clara Beranger from comedy

by Frank Craven. William DeMille production.

“STAGE DOOR JOHNNY” offers new vehicle for Raymond
Griffith, of “Forty Winks” and “The Night Club.” Griffith

wrote several scenarios himself two years ago.

“WHISPERS,” written for Thomas Meighan by Booth Tark-
ington, is prison story, for star of “The City of Silent Men.”

“CROSSROADS OF THE WORLD” is title chosen for .story

to be written by Michael Arlen for production by Raoul
Walsh, with Pola Negri starring. Four national tieups pre-

pared by Paramount.

“THE VANISHING AMERICAN” has Richard Dix, Lois Wil-
son and Wallace Beery. Directed by Wiliam K. Howard,
who made “The Thundering Herd.”

“THE GOLDEN PRINCESS” is “Cinderella” story in which
Betty Bronson will star under direction of Clarence Badger.

A DOUGLAS MAC LEAN PRODUCTION also on bill, his first

for Paramount, which released his first starring picture.

NOVEMBER
“LOVERS IN QUARANTINE” will provide situations for Bebe

Daniels in coming picturization of play now showing in New
York.

“THE KING ON MAIN STREET” will place Adolphe Menjou
under direction of Monte Bell, who helped Charles Chaplin

make “A Woman of Paris.”

“THE BEST PEOPLE,” from play of marriage mixups, comedy
and thrills. Sidney Olcott will make this picture with special

cast.

“THE PONY EXPRESS” will be produced by James Cruze.

Henry James Forman and Walter Woods wrote the story.

“STAGE STRUCK” to star Gloria Swanson, who is in Cali-

fornia, after triumphal tour after making “Madame Sans

Gene” in France. Allan Dwan wil produce “Stage Struck.”

“COBRA,” starring Rudolph Valentino, produced from stage

play by Joseph Henebery. Martin Brown author, scenario by

Anthony Coldewey. Nita Naldi plays part of Cobra Woman;
Cast also has Casson Ferguson, Gertrude Olmstead, Hector V.

Sarno, Claire De Lorez, Eileen Percy and Rose Rosanova.

DECEMBER
“THE ANCIENT HIGHWAY,” latest Curwood novel, prepared

for production by Irwin Willat. Story being published in

magazine form. Featured players being picked.

“THAT ROYLE GIRL” spells D. W. Griffith’s first production

for Paramount featuring Dorothy Gish, Jack Holt and Rod
LaRocque. Written by Edwin Balmer.

“SHAMROCK” explains itself by title as being an Irish play,

meaning, of course, Thomas Meighan will star in it.

“LORD JIM,” Joseph Conrad story, will be second production

in Greater Forty for Victor Fleming who made “Empty
Hands” and “The Code of the Sea.”

“A KISS FOR CINDERELLA.” Betty Bronson, naturally.

Like “Peter Pan,” was a Maude Adams play. Herbert

Brenon production.

“FLOWER OF THE NIGHT” takes Pola Negri into Mexican
atmosphere. Joseph Hergesheimer, author, got offficial Mex-
ico’s co-operation for production.

JANUARY
“WOMANHANDLED,” sequel to “Manhandled,” written also

by Arthur Stringer and Richard Dix becomes the star. Story

first was published as serial.

“POLLY OF THE> BALLET,” written by Clara Beranger,

brings Greta Nissen and Ricardo Cortez under the direction

of William deMille for a production preceded by beauty con-

test, two winners to get parts.

“LIBERTY SPECIAL.” Not title but what picture will be.

Liberty Magazine sponsors $50,000 contest for idea for story

tvhich James Cruze tvill produce.

“WHEN KNIGHTS WERE BOLD.” Special unit will make
Raymond Grifffith productions. First will be from Charles

Marlowe play.

“THE ENCHANTED HILL,” by Peter B. Kyne, called one of

the three most valuable screen properties purchased this

year. Irvin Willat will produce, featuring Jack Holt, Flor-

ence Vidor and Raymond Hatton.

“CONQUERED” written tp order for Gloria Swanson by Ar-

thur Stringer, and Allan Dwan will make it.

“THE AMERICAN VENUS” brings forth preparations for ex-

ploitation campaign to find “American Venus” of each of 200
key cities. Twenty girl winners will appear with Greta

Nissen. Story by Lillian Lauferty. Nationally known paint-

ers and illustrators will appear.
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Planning Year in Advance

AGAIN Paramount has accom-
^plished a remarkable feat of pro-
duction. Three years ago the com-
pany, with its production facilities

developed to a high plane, first an-
nounced 40 coming productions at

one time, complete with stories, casts
and directors. A seasonal announce-
ment of that scope was an achieve-
ment new to the business.
But with the announcement here

of the “Greater 40” to be released
from August 1 to February 1, Para-
mount states that it has gone a step
farther. These 40 attractions, says the
company, are great
pictures, individual
and distinctive.

The best authors
and playwrights
are represented In

the plays and nov-
els, which were in

wide demand dur-
ing the present
year and have a
wa i t i ng audience
as screen produc-
tions. The stars,
directors and play-

ers constitute, the

company believes,

the most impres-
sive array of art-

ists that it has
ever been able to

announce a s be-
longing to a single

group of produc-
tions.

Yet these 40 pro-
ductions represent
only part of the

actual accomplish-
ment of the Para-
mount produc-
i n g organization,
as plans are per-
fected for other

“D. W. Griffith’s big special pro-
duction of the famous novel by
Marie Corelli, ‘Sorrows of Satan,’

will be ready next spring, as well as
the Allan IDwan production, ‘New
York,’ an epic of the metropolis. The
story is inspired by the fact that in

1926 New York City will celebrate

the 300th anniversary of its found-
ing, and the celebration will attract

international attention. ‘New York’ is

a story of the city’s growth inter-

woven with a beautiful romance. This
production will be produced in time

for release during the height of the

celebration.

“The Blind God-
dess” will be pro-

duced by Herbert
Brenon. The story

is now being pub-

lished in The De-
signer, a national

magazine.
“Harold Lloyd’s

first release for
Paramount is in

this lineup. In pro-

duction invest-
ment, it will be the

biggest thing Lloyd
has ever done, but

the story warrants

the expenditure.

“On this pro-

gram two Z a n e

Grey productions

are listed.

“Pola Negri will

make two pictures,

both written espe-

cially for her by
well known au-

thors.

“Thomas Meigh-
an will have two
productions also
written to order
for the star, fol-

lowing the successful results of ‘Back
Home and Broke’ and ‘Old Home Week,’
both written by George Ade.

“Douglas MacLean, who has expressed
his happy satisfaction with his new Para-
mount contract, is also on the lineup for
spring, 1926. His first production for Para-
mount will be released in the fall group.

“By the time all these foregoing pro-
ductions are released, Richard Dix will be
one of the biggest stars in the business. He
is slated for two big productions in the six

months following February.

“And two from Raymond Griffith who is

firmly established in the front rank of
screen personalities.”

equally great productions to follow in the
six months following the release of the
“Greater 40.”

Paramount believes that this is the first

time in the history of the industry that
any company has been in a position where
its production plans were arranged for the
year ahead. Owing to Paramount’s long-
term contracts with stars, directors, play-
ers and novelists, the gigantic task of
aligning a production program a year ahead
becomes somewhat simplified with such
priceless material at hand. Says an official

of the organization

:

“Paramount revolutionized the booking
of pictures by making it possible for
exhibitors to know every important fact

about the pictures they were buying months
before the pictures were released. And this

accomplishment of rounding out a year’s
program at seemingly one stroke, but ac-
tually the result of months of preparation,
is another revolutionary step because it

assures consistent product for the future.

“In those pictures to follow the ‘Greater
40’ for release during the spring and sum-
mer seasons of 1926, are two productions
with Gloria Swanson. One will be pro-
duced in Hollywood, the other in New
York. The first production is regarded as
the best fiction story published in the pres-
ent year. The second production is an
adaptation of one of the three biggest cur-
rent hits on Broadway.

ADOLPH ZU KOR
{right), president of

Paramount which
this week announces its

“ Greater 40 ” for dis-

tribution between Au-
gust and February.

JESSE L. LAS KY
{below, right), vice

president in charge of
production.

SIDNEY R. KENT {be-

low, left), general man-
ager of Famous.
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^On the following pages the Herald presents, by
^ months, the release schedule of Paramount, begin-
ning August 1 and ending February 1. This resume,
prepared for Herald readers by the Paramount staff,

gives important information on the individual pictures
comprising the “Greater 40.”

August

HGreia Nissen, find of Jesse L.
Lasky, who is prominent in Para-
mount casts.

this type. Ricardo Cortez, Greta Nis-
sen, considered one of the biggest screen
finds in years, Wallace Beery and Ray-
mond Hatton are the box office names
in an unusually strong cast.

In the Name of Love” was written
for the screen by Sada Cowan. The

suggested by the love classic.
The Lady of Lyons,” by Bulwer Lyt-

ton, modernized completely, and given
an elaborate production. It was made
under the direct supervision of Jesse
L. Lasky.

Ricardo Cortez, who is building him-
self rapidly for stardom, was never seen
to greater advantage. He has the role
of a young Frenchman who leaves his
svyeetheart, Greta Nissen, in France
with the promise that he will return
and with her promise that she will wait
for him. Ten years later he returns
from America with his fortune still to
be made. His sweetheart, meanwhile,
has become very rich and snobbish. Yeti

out of the eligible Frenchmen
who make love to her there is
not one who captures her in-
terest. Her heart is set on
meeting Prince Como, who is

visiting France. She will have
nothing to do with Ricardo.
Wallace Beery and Raymond

Hatton, who have also been
jilted by Greta, suggest to Ri-
cardo that he masquerade as
the Prince of Como, marry
Greta and then humiliate her.
Ricardo goes through with the
plan, and he and Greta wed.
When she hears of the joke
that has been played on her.

^ Allan Dtvan (center of
page), maker of Allan Dwan
productions for Paramount.
^ William Collier, Jr. (bot-
tom of page, left), and Lois
Wilson, featured players in
“Greater 40.”

Night Life

in New York

One of the strongest productions in the “Greater 40” is “Night
Life in New York.” It is strong in drama, and strong in the

essential things which bring people to the theatre. The title,

the story, the fact that it was produced by Allan Dwan, who
made “Manhandled,” and has a cast featuring Rod La Rocque,
Ernest Torrence, Dorothy Gish, Helen Lee Worthing and George
Hackathorne, are elements which will count in bagging the big

money.
Allan Dwan knows New York like an open book and has

always wanted to produce a story that told about the night life

in the Great city. This original story by Edgar Selwyn appealed
to Dwan as an accurate picture of the

lives of a certain class of New Yorkers
as they live between 6 o’clock in the eve-
ning and dawn. It was adapted to the

screen by Paul Schofield.

As for the story, we find Ernest Tor-
rence as John Bentley, who in his youth
was jilted by a New York girl named
Sally, and went West to make his for-

tune. Although he has married some-
body else, and become wealthy, he never
gets over his grudge against New York.
His son. Rod La Rocque, is crazy to

have a fling at Broadway. He is use-

less in business, and after an affair with
an actress, the old man decides to not
only send his son. Rod, to New York,
but to give him enough money to get

into trouble in the hope that he will

quickly sicken of the town. Torrence
writes to his former boyhood sweet-
heart, Sally, asking her to have her hus-
band place Rod in his business, but not
to aid him if he gets in a scrape.

Ronald hits Broadway, wide open for

adventure. He becomes infatuated with
Meg, Dorothy Gish, telephone girl at the

Biltmore, while making a date with the

actress he met back home. He meets
the actress, who introduces him to the

El Fey club, an “open all night” resort.

At a neighboring table is Meg with a
friend, Jerry, and her brother,

Jim. Ronald’s attentions to

Meg annoy Jerry—and then
the fun begins. Rod La
Rocque, piloting a taxicab he
bought because it was almost
as cheap as paying the fare
after a long wild ride, the rob-
bery, the smashup on the
Queensboro bridge, and finally

the police inquisition to find

the missing jewels, which Rod
is suspected of stealing! That’s
the story. It’s a new, good,
refreshing comedy-drama, with
a climax that is perfectly
amazing for its originality.

In the Name
of Love

No picture has more appeal
than a good romantic comedy
melodrama. “In the Name of
Love,” which has been com-
pleted by Howard Higgin, is a
particularly fine production of
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she is furious. Her impetuous

brother hears about the hoax and

sets out to kill Ricardo, but Greta,

realizing that she loves the masquer-

ader, saves his life.

California

or Bust

Beggar on
Horseback

James Cruze did it again! The history

of the producer of “The Covered Wagon”
reads like the home-run record of Babe
Ruth. The next time you are near a

Advice from the West Coast points

to Irwin Willat following out his chain
of successes such as “The Wanderer
of the Wasteland,” “North of 36” and
“The Air Mail” with another smashing
hit in “Rugged Waters,’ in which Lois
Wilson, Warner Baxter and Wallace
Beery have the featured roles.

“Rugged Waters,” by Joseph C. Lin-
coln, was originally a serial story in

Country Gentleman, and then for

months a best seller. Lincoln in his

field of Cape Cod stories is as popular
as Zane Grey is in his. “Rugged
Waters” is packed with the quaint New
England humor and wholesome ro-

mance. It is the story of the hazards
and the daring of the life saving service

on the New England coast.

This tells the story briefly: When a
vacancy occurs in the captaincy of the

Setucket Life Saving station, pride of
the Northeast coast, Calvin Homer, an
upstanding young man and the best man
in the crew, believes he will get the job.

So does Myra Fuller, the school teacher
and village vamp. She goes after Calvin
and before he quite knows how it hap-
pened he is engaged to her. Meantime, an
accident has occurred at a neighboring sta-

tion in which the whole life saving crew
is drowned while attempting a rescue, ex-

cept one man, Benoni Bartlett. He is hailed

In this story, Dix is playing

the role of Randy Farman,
clerk in a New York depart-

ment store, who longs for a

motor car of his own. At a

fashionable charity bazaar he

wins a specially built roadster

around which has revolved a

very sensational breach of

promise case between its for-

mer owner, Rudolph Frank-
lyne, and a notorious show
girl, Zola Amber.

On the first night of Randy’s
long dreamed of cross country
trip, he learns that camping in

the open spaces is painfully

different than arranging adver-
tising display camps in the de-

partment store, and he wel-

comes the assistance of Doris
McDee, who with her mother
is travelling in a battered old

car.

While Randy falls in love with Doris,

Mrs. McDee becomes suspicious about

young men in $10,000 roadsters, iden-

tifies the car as the roadster in the

famous Franklyn-Amber case, and takes

her daughter and departs, leaving Andy
broken hearted, trying to overtake them
and explain that he is not the infamous
Rudolph Franklyne. But there’s no op-
portunity for Dix to ponder about the

unhappy situation, for the next thing

that happens, Zola Amber breaks in,

looking for Franklyn, and insists on
riding with Dix. Doris, retracing her
course in the old car in order to give

Dix a chance to explain, sees Zola rid-

ing with him in the roadster and her
suspicions are confirmed. Out of

money, and no friends, with an ex-
pensive roadster sadly in need of re-

pairs, Dix plans to enter a dirt road
race open to amateur drivers.

How he wins the race and the girl

are told in a manner that adds the

right thrill to this fast moving romance.

^ James Cruze (top). Paramount pro-

ducer.

€J W^allace Beery (center, left) and Rod
La Rocque, featured players.

^ Mary Brian (circle), also featured in

season’s product.

Paramount exchange, step in and ask to

see “Begger on Horseback.” Pick out a
day when a good laugh is worth $10.

You’ll get it from “Beggar on Horseback.”
Those who have been crying for some-

thing new, something that gets away from
the regular motion picture formula, have

nothing more to cry about. James
Cruze has made “Beggar on Horse-
back,” and he has made a great box
office picture.

“Beggar on Horseback” was writ-

ten by George S. Kaufman and Marc
Connelly, the playwriting team that

made “Merton of the Movies,” “To
the Ladies” and other big stage and
screen suceesses. As a play “Beggar
on Horsebaek” went big in New
York, Philadelphia, Chicago and in

other cities.

The picture hasn’t a single horse,

nor a beggar in it. But it has the

type of comedy in which James
Cruze has thus far excelled.

This is the story of a young com-
poser whose heart is dedicated to

writing the Great American Sym-
phony, but who writes jazz tunes to

keep from starving. Two girls are

in love with him. One is poor, the

other rich. One day, worn out from
overwork, he is ordered to bed for

a rest. There he has a dream: the

dream of a composer who is in love

with a poor girl, but who has
been advised to marry the rich

girl in order to be free to do
the great things he can’t at-

tempt because of the day to

day scramble for a few dollars

to l)uy food. That dream car-

ries on from a point where all

other comedies leave off and
builds to humorous heights

that are approached only by a
genius.

Edward Everett Horton is

the composer. Beautiful Esther
Ralston is the poor sweetheart.

Gertrude Vaughn, the rich girl,

and addict of tin-pan jazz

music; Theodore Kosloff,

Ethel Wales and Edwin Con-
nelly are the other featured
players in the cast.

The screen play was written

by Walter Woods and was
photographed by Karl Brown.

Rugged
Waters

Byron Morgan, author of “The

Air Mail,” and several of the big-

gest successes in the career of Wal-

lace Reid, wrote “California or Bust”

especially for Richard Dix. This

mile-a-minute cycle of comedy, ro-

mance and drama has the story val-

ues of “Manhattan” and “Too Many
Kisses” combined. And in each of

those pictures Richard Dix scored.

Dix is making “California or Bust”

under the direction of Frank Tuttle

as his initial picture in the “Greater

40.”

This is different from anything

that Tuttle has ever made, and is

different and better than anything

Dix has appeared in. It is expected

to be one of the big money getters

for exhibitors. Esther Ralston

is leading woman for Dix and
looks more charming than she

did in “Peter Pan.”
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Bartlett, delirious and raving,
rushes out of the house, into a
lifeboat, and starts rowing out
to the wreck amid the crashing
breakers. Calvin, also ill,

rushes after him. Then what
a scene ! What a climax !

The Street of
Forgotten Men

“The Street of Forgotten
Men” on which production is

well advanced, is the nearest
possible approach to “The
Miracle Man” in drama and
heart appeal. This wonderful
story of the love of a profes-
sional beggar in New York for
his young ward, under the di-

rection of Herbert Brenon,
will be likely to pro\e even
stronger than the George Loan
Tucker picture.

Of second importance to the

fact that millions of people
hare read the story in Liberty
Magazine is the added fact

that nearly every producing
company in the business bid
high to secure the screen

€J Richard Dix, whose
attraction, “Womanhaw
died” is hailed as one of
the best bets of the new

as a hero, and on the rvave of
newspaper bunkum and ill-con-

sidered public agitation he is

made head of the Setucket
station. Calvin, disappointed,
has an impulse to resign but
decides to remain a while.

It quickly develops that

Bartlett, a religious fanatic, is

somewhat of a coward. Cal-
vin, who rather likes the man,
helps him out and covers up
his weaknesses. He meets
Bartlett’s daughter, Norma,
and falls in love with her. In
a fog he rescues her from
drowning and, with her limp
body in his arms, kisses her
passionately. She responds
and leaves him, believing they
are engaged. Calvin writes a
letter to Myra Fuller, telling

her he loves another woman, but hasn’t the
nerve to send it.

In a storm a ship goes on the rocks, and
Bartlett, stricken dumb with cowardice, re-

fuses to allow the life boats to go out.

Calvin, in a rage, usurps com-
mand and supervises the thrill-

ing rescue of the crew. Bart-
lett is taken sick and Norma,
coming to care for him, en-
counters a garrulous villager

who tells her that Calvin
Homer mutinied against her
father and that, moreover,
Calvin has jilted Myra Fuller.

Norma is turned against Cal-
vin.

As a result of this, Calvin,

now in temporary command of
the station, in the midst of a

winter of almost continuous
shipwrecks, plunges into his

work so hard, to forget
Norma, that he is soon on the
verge of a breakdown. There
is another big wreck, and

^ Dorothy Gish and Ernest Torrence, two of the prominent
jiames appearing in casts of 1925-26 Paramount features.

rights for this George Kibbe Turner story.

Percy Marmont is giving a splendid
characterization. And Mary Brian, too.

The little “Wendy” of “Peter Pan” is de-

veloping into a remarkable young actress

under the directorship of Herbert Brenon,
Neil Hamilton, and Raymond Hatton are
doing fine work.

“The Street of Forgotten Men” is a dirty

Bowery alley where the professional beg-
gars of New York make their headquar-
ters. It is from here in the morning that

they hobble and limp to the fine hunting
grounds on Fifth avenue and upper Broad-
way. Among this crew of fakirs is Easy
Money Charlie, Percy Marmont, who con-
ceals the fact that he is young, strong and
handsome with a fake plaster arm, and
ragged, dirty clothes. Charlie is getting
rich on the easy graft, when one day a

feminine derelict sends for him. She is

dying and begs Charlie to look after her
daughter, inmate of an orphan asylum.
Charlie sends for her and installs her in an
apartment far from the “Street of Forgot-
ten Men.” There the child is brought up
in the belief that Charlie is a well-to-do
business man. As soon as she is old enough,
Charlie sends his ward, Mary Brian, to a
fashionable school. He loves her now, but
doesn’t tell her so. He wants her to marry
a millionaire in the hope that her position
in life will be assured. He is forced to

work his begging graft to the limit in order
to provide for her at school, but feels that

once she is happily married his

responsibility will be over. One
of the denizens of the “Street
of Forgotten Men,” White-
Eye, a burly brute who is go-
ing blind and losing his graft
because of years of twisting
his eyes, knows the true story
of Charlie’s sacrifice and
threatens to blackmail the girl,

and ruin her.

There follows a climax that
explains why Herbert Brenon
has said that “The Street of
Forgotten Men” is the most in-

tensely dramatic story he has
ever produced.

The
Wanderer

“The Wanderer,” special
production by Raoul Walsh, is

described as the greatest story
of the Bible ever penned.

Just as “Peter Pan” was
held back for several years,
and then launched by Para-
mount at a time when it was
felt that exhibitors and the

public would be ready to receive the Barrie
classic, so with “The Wanderer.” It is felt

that the making of “The Ten Command-
ments” justifies bringing to the screen at

this time a kindred subject.

“The Wanderer” was origi-

nally presented as a stage play
at the Century theatre. New
York by Morris Gcst where
the spectacle was given the

most elaborate mounting ever
witnessed. It was written by
Maurice Samuels.
The story of the wandering

son is the oldest story in fic-

tion. It was old a thousand
years ago, yet every day it is

retold in the newspapers : The
story of the boy who wanders
from home, breaking his par-

(Continued on Page 59 )

^ Dramatic scene from
“The Streets of Forgotten
Men” featuring Percy
Marmont.
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The Wild,

Wild Girl

Bebe Daniels in a picture with the

title “The Wild, Wild Girl,” with

Rod La Rocque supporting, looks

like 100 per cent in type and on a 24-

sheet billing. But that isn’t all. Eddie
Sutherland has the production well

under way at the Paramount Long
Island studio, and judging from
some of the key scenes which have

been filmed, “The Wild, Wild Girl”

will be 100 per cent entertainment.

Good team, Bebe Daniels and Rod
La Rocque, and they work beauti-

fully together in this production.

Bebe has the role of Rowena Van-
derhaydin, whose family is very

ultra-ultra. Bebe gives her parents

more concern in a week than her

sisters do in a year. One day she

tosses a few things in a bag and

bows out of the family mansion with

the remark that she is going “where
women are women, and don’t have

to be ladies unless they want to.”

Rowena craves action—and she gets

it in a department store. The clerks

aren’t so hard to handle, but the

floor walker is a slick, smooth work-
ing gent who thinks every ‘ino” from
a girl is “yes.” One night, Arthur,

the floorwalker, becomes persistent,

and Rowena threatens to use her

fists.

Bunny Moore, Rod La Rocque, is

a “wild, wild boy.” He has been

ushered out of the fine old home-
stead, his allowance has been stopped,

and is now piloting a taxi for a liv-

ing. Bunny happens to be cruising

by the store when the crowd col-

lects, and stops his cab. He over-

hears Rowena’s remark and sees

Arthur spring toward the girl. Bunny
measures the distance, starts a swing,

and Arthur folds up for a nap on
the sidewalk. With the meeting of

Rowena and Bunny, a fast moving
romance begins that for action and
fun will place this picture among
the most spirited comedy romances in the

new “Greater 40.”

The Ten
Commandments

In almost every country in the world.

Gloria Swanson, whose new season’s pictures, ac-

cording to Paramount, will be superior to any-

thing the star has done previously.

September
Cecil B. DeMille’s Paramount production,
“The Ten Commandments,” has been
hailed as a screen triumph. It is the great-
est thing De Mille has done. Millions of
people in the United States are wait-
ing to see this picture, which has

played 62 weeks in New York, 31

weeks in Philadelphia, 16 weeks in

Melbourne, 16 weeks in London, 14

weeks in Paris, 10 weeks in Auck-
land, 8 weeks in San Francisco, 8

weeks in Cleveland, 5 weeks in De-
troit, 5 weeks in Cincinnati, 5 weeks
in Washington, 4 weeks in Brooklyn,

4 weeks in Kansas City, and 4 weeks
in Berlin.

The history of these roadshow en-

gagements is given because it was
found after roadshowing “The Cov-
ered Wagon” that the picture broke
records everywhere, during its gen-
eral release, and the sensational

business is partly attributed to the

fact that it had been so thoroughly
exploited as a road attraction. Many
exhibitors hold the opinion that road-
showing a picture at a high price

means paving the way for record-

breaking business when the picture

is released for exhibition at regular

motion picture prices.

There is not a community in the

country that has not been reached
with some form of propaganda or

other about “The Ten Command-
ments,” either in posting, newspaper
advertising, or syndicate publicity.

The story of “The Ten Command-
ments” was written by Jeannie Mac-
pherson. Theodore Roberts as Moses
is one of the greatest characters

ever given the screen. In the mod-
ern version the principal roles are

played by Richard Dix, Rod La
Rocque and Leatrice Joy, with

Edythe Chapman as the mother of

the two boys, one who becomes rich,

and crooked, and, strangely enough,

wins the girl away from his older

brother, who is devoted to his mother
and has an honest man’s ideals of

how much a man may sacrifice for

ambition and still be a man.

Not So
Long Ago

Exhibitors who are picture-wise need

be told no more than that Betty Bronson
will star in “Not So Long Ago” and that

Sidney Olcott will make the production for

Paramount. Olcott directing Betty Bron-

^Left to right; Theodore Roberts, Florence Vidor, Leatrice Joy and Adolphe Menjou, members of all star casts in forthcoming
Paramount pictures. Miss Vidor and Menjou are co-featured in one attraction. Roberts has one of his best roles in “The Ten
Commandments.”
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Douglas Fairbanks, Jr., juven-
ile player in Paramount casts.

^ Esther Ralston, one of the
beauties under Paramount con-
tract.

q| Bebe Daniels, star of “The Wild. Wild Girl,”

which gives the player an unusual opportunity for

the display of her talent.

son, the screen’s first Peter Pan, in a cap-
tivating romance of the picturesque days
of New York in the late ’70’s, is a com-
bination that promises a worthy successor
to the Barrie story.

Paramount is certain that “Not So Long
Ago” will do for the exhibitor’s box
office what it did for the Booth theatre.
New York, where as a play it opened in

1920 to phenomenal business, went on the
road, and has been touring the country
ever since. Arthur Richman, the author,
has made a fortune in royalties in five

years.

Elsie Dover, Miss Bronson, is the daugh-
ter of a poor New York inventor. Elsie’s

romantic turn of mind and her desire to

impress her girl friends, leads her to tell

them that Bill Ballard, son of the wealthy
Ballards, who employ her as a seamstress,
is in love with her. Billy actually doesn’t
know of her existence.

Sam, traveling salesman, who has been
conducting an unsuccessful courtship of
Elsie, spitefully informs her father about
Elsie’s romance with Billy

Ballard, and suggests that

the young millionaire prob-
ably hasn’t the right inten-

tions in regard to Elsie.

Alarmed, old man Dover
visits the Ballards to pro-
test. Billy’s mother, very
snobbish, is trying to marry
her daughter Ursula to rich

young Hancock, and is also

worried about her son Bil-

ly’s interest in a vamp,
Rosemond.

Billy is mystified at first

to know what old man
Dover is driving at when he
accuses him of flirting with
a girl he never noticed.

Then Billy really takes a
look at Elsie and falls in

love. He tells Dover that

his affection for Elsie is

platonic, and the old man
leaves convinced that Sam
is a trouble maker.

Unknown to his mother,
Billy calls on Elsie at her
home, and their love ripens.

Billy becomes interested in Dover’s inven-

tions. In the meantime, Sam informs Bil-

ly’s mother about her son’s courtship of

Elsie—and she is horrified. She goes to

Elsie and convinces her that it is best to

give up Billy. Elsie isn’t convinced that it

is the best course, but is very hurt, so she

pretends that she loves someone else and
sends Billy away.
The romance doesn’t end there, however.

There’s a twist to it that brings Elsie back
to Billy Ballard.

Wild Horse
Mesa
“Wild Horse Mesa” is the first of the

Zane Grey productions in the “Greater 40.”

That this story was written by Zane Grey,
appeared serially in Country Gentleman,
and will be produced on the magnificent

scale with which Paramount has produced
Western productions, are sufficient to qual-

ify this as one of the big leaders in the

“Greater 40.” The picture will have Jack
Holt, Esther Ralston, Noah Beery and

Douglas Fairbanks Jr. in the principal

roles.

All these points, coupled with the fact

that Zane Grey’s contract with Paramount
gives him the privilege of selecting the

location sites, accounts for the scenic

beauty of all Zane Grey Paramount pic-

tures.

The story is based on the tales of the
old riders of the West, who used to tell

about the Wild Horse Mesa, a high table-

land where magnificent horses made their

habitat.

Chayne Wayner, lover of horses, is de-
termined to capture Panguitch, a wild
horse driven by hunters to take refuge on
the mesa. Chayne joins Melbourne’s horse
hunting party, and meets and falls in love
with Sue, Melbourne’s daughter. His
young brother, Chess, idolized by Chayne,
also falls in love with Sue, and Mane-
rube, a horse thief who has attached him-
self to the hunting party, is attracted by
the girl.

The big climax comes in the stampede
of thousands of wild horses
led by Panguitch.

The Coast

of Folly

Several million women
have read “The Coast of
Foil y,” Coningsby Daw-
son’s novel, which will star

Gloria Swanson, for it ap-
peared serially in Good
Housekeeping. Later it was
made into a book and it was
noticed that the scope
widened and that a big per-

centage of the book buyers
were men.
Allan Dwan, director of

three of Gloria Swanson’s
biggest successes, “Manhan-
dled,” “Her Love Story”
and “Wages of Virtue,” by

Q Scene from “The
Wanderer,” adapted
from the stage spec-

tacle based upon the

story of the Prodigal
Son.
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ddi e Sutherland, as-

signed to direct pictures on
1925-26 schedule.

Public taste has returned to demand the
clean, swift action stories which established
the American motion picture as the world’s
leader of popular entertainment. The jazz-
baby, flapper story has seen its day. This
new novel, an action-romance of the Ari-
zona desert, has begun as a serial in Mc-
Call’s Magazine. And this is the first novel
by Wright to be serialized.

The story begins with pretty Nora
O’Shea, who leaves Ireland after the death
of her mother to come to Arizona and join

her brother, a cowboy on Jack Alorton’s
ranch. Morton, a college man, handsome
but wild, has just lost his ranch to a man
in the employ of Zobetzer, wealthy enemy
of the Mortons and unscrupulous.
While Nora is on the way to Arizona,

her brother, Larry, has joined a gang of
cattle thieves. When Nora arrives there is

no one at the station to meet her, so Mor-
ton takes her in charge. Later Zobetzer,

who has taken a keen interest in Nora,
attempts to kidnap her, but relents when
he finds that she befriended his little

grandson.
The rescue of Nora by Morton when

she has been captured by smugglers; their

growing love ;
the dramatic death of Larry,

and Morton’s attempt to recover his ranch
are elements of Western drama that will

add to the family of 56,000,000 people who
revel in the fine stories by this prolific

writer.

^ Jack Holt, featured in the

virile type of role in com-
ing pictures.

Q Sidney Olcott (top), producer of several of
Paramount’s forthcoming specials.

^ Betty Bronson, who. Paramount believes, will

duplicate in coming pictures her excellent tvork
in “Peter Pan.”

A Son of
His Father

Next to the Bible the works of Harold Bell Wright are the

biggest sellers in the world. In the past eight years his books
have sold over 10,000,000 copies, reaching 56,000,000 readers,

or half the population of the United States. And this is the

ready-made audience waiting for “A Son of His Father,"
which Victor Fleming is making for Paramount.

directing this picture, immediately guaran-
tees its success.

When Joyce Cathaway is a child her
mother runs off with a lover. Her father
dies and Joyce lives with her millionaire

grandfather. She has no guidance except
that of her faithful nurse, Nannie. The
laxness of modern luxury nearly spoils

her. Posie Fay, wife of a man Joyce has
been innocently flirting with, is anxious to

get a divorce, and willing to ruin Joyce to

get it, names her as co-respondent. Joyce
goes to Europe to join her mother. Abroad
she finds that her mother is going to dis-

inherit her.

Then Joyce’s fine qualities assert them-
selves and she returns to New York ready
to tell the truth and to trust to the truth
to save her. She meets Untrich, Posie
Fay’s lawyer, who believes in her and loves
her, and truth wins out.

The Trouble
with Wives

“The Trouble With Wives,” which will

feature Adolphe Menjou and Florence
Vidor, is a brilliant search into the prob-
lems of present day married life. Of
course there is no use treating the sub-
ject too seriously, because,

_
after all, the

picture will be made for the purpose of
entertainment and not to further the prop-
aganda of either side.

Sada Cowan, who wrote “Bluebeard’s
Eighth Wife” for the screen, has a hus-
band, and is therefore privileged to write
as an authority. Sada Cowan has written
“The Trouble With Wives” in an easy
flowing, mirthful style which shows an
uncanny analysis of the little

human episodes which mean so
much in the marriage arrange-
ment, and will therefore count
heavily as entertainment.

Knowing Adolphe Menjou's
smooth screen technique, and the
loveliness of Florence Vidor in

young wife roles, it is easy to

understand why Jesse L. Lasky
selected these two excellent play-
ers for their respective parts.

One of the biggest national ex-
ploitation campaigns ever de-
vised by Paramount will create a
tremendous waiting audience for
the picture.

AUGUST
(Continued from page 56 )

cuts’ hearts; only to return before it is too

late and bring with him happiness to make
up for the years of grief he has
caused. This is real box office

!

William Collier, Jr., was selected

for the title role from a field of
100 candidates. Ernest Torrence
is playing “Tola” and Greta Nis-
sen has the role of “Tisha,” the

courtesan who is responsible for

the Prodigal Son leaving home.
Wallace Beery, Tyrone Power and
Kathlyn Williams have the other
important featured roles.

Completed scenes show not only

that players of real ability were
obtained but these players are

perfect in type for their respective

roles in the picture.
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^ Douglas MacLean who will produce one of his popular
comedy dramas for Paramount distribution.

^ Raymond Griffith, the “man with the silk hat” and featured
comedian in Famous Players pictures.

New
Brooms
William De Mille’s production of

“New Brooms” will sweep the coun-
try off its feet ! It is a sensation as

one of the current New York
plays. It has an idea, strictly

original. Something true-to-

life but just different enough
to make remarkable entertain-

ment. “New Brooms” was
written by Frank Craven, au-
thor of “The First Year.” The
screenplay is being prepared by
Clara Beranger. “N e w
Brooms” is a comedy of the

American home, and as a
story represents the finest

piece of screen property ever

given William de Mille for

production.

The story concerns the own-
er of a prosperous broom fac-

tory, who almost conceals a

kind heart by his uncertain

temper. But Tom Bates, Jr.,

is another type—carefree and
an easy spender. The old man
offers to permit his son to run

the business for a year, and
gives him a chance to work
out some of his “fool theo-

ries.” Tom soon has a temper
worse than his father’s, while

the old man learns how to

beam. Young Bates isn’t made
any happier when he finds his father has

taken a keen interest in the little house-

keeper, Geraldine. Bates, Sr., settles every-

thing for his theorist son.

The Stage Door
Johnny
“That funny fellow in the silk hat—who

is he,” they asked a year ago. Today ex-

hibitors, press and public are urging Para-

mount to star Raymond Griffith following

his success in “Changing Husbands,” “Lit-

tle Miss Bluebeard,” “Forty Winks” and
“The Night Club.” In one year. Think

October

of it

!

Raymond Griffith a few years ago wrote
several excellent scenarios. He knows the

motion picture business from all angles as

few actors do. Certain directors say that

Griffith does not need a story to make a

picture, but given a story with possibilities,

exhibitors holding open time for “The
Stage Door Johnny” can look forward to

a cleanup.

Here’s a bit of the story.

Griffith is emnloyed as a waiter in The
Little Cafe, and a mighty poor waiter, at

that. He falls in love with his employer’s

daughter. The boss gets word that

his waiter is about to fall heir to a

huge fortune. He tells Griffith he is

so satisfied with his services he
wishes to retain him for 20 years,

but, if either breaks the contract the

other must surrender an enor-

mous forfeit. Griffith falls

right in line with the idea and
afterward learns of the be-

quest. A lawyer advises him
to become such a terrible

waiter his boss will have to

surrender a forfeit, too.

Meighan
in ‘‘Whispers"

“The City of Silent Men”
was one of the greatest pic-

tures Thomas Meighan ever
made for Paramount. This
accounts for the general de-

mand for another picture like

it, and so Booth 'Tarkington,

America’s foremost fiction au-
thor, was asked to write a
story especially for Thomas
Meighan which would be made
as a successor.

In “Whispers,” Paramount
is confident it has the material

for a Thomas Meighan pro-

duction that will completely

eclipse “The City of Silent

Men.” The star, title, story

and authorship are box office

angles with a tremendous indi-

vidual value. Meighan scored big in “Com-
ing Through.” “Old Home Week,” written

by George Ade especially for the star and

soon to be released, is expected to pull even

bigger and thus pave the way for this pro-

duction.

“Whispers” is a prison story. Tom has

the role of the happy-go-lucky son of a

small town banker, "rhe bank goes to the

wall. Rather than see his father and

brother go to jail, Tom assumes the re-

sponsibility and is sent to Sing Sing.

The prison is an iron city of whispers.

Word comes that crooks are bleeding

^ Betty Compson, a fea-

tured member of Paror

mount casts.

^ Clarence Badger, just

signed to direct for

Famous.
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f^Pola Negri, popular Continental, who will appear on Para- ^ Thomas Meighan, whose popular offerings will continue
mount’s 1925-26 program. through Famous Players-Lasky.

The Crossroads

of the World

^ Frances Howard, a mem-
ber of Paramount special

casts.

€| Victor Heerman. direc-

tor of Paramount attrac-

tions.

The Golden
Princess

The Vanishing
A merican
Richard Dix is fast moving up the line

of front rank stars. Couple his name and
ability with those of Lois Wilson, Wallace
Beery, and the tremendous box office value
of the name of Zane Grey, and “The Van-
ishing American” sizes up as a big attrac-

tion. William K. Howard will make the
production for Paramount. He came into

the limelight with “The Thundering Herd.”
When “The Vanishing American” was

published in Ladies’ Home Journal, as a
serial, and later as a book, it was called

Betty Bronson, idol of mil-

lions because of her rise to

fame in “Peter Pan,” in a
story by the same author who wrote “The
Poor Little Rich Girl,” produced by Clar-

ence Badger, represents the type of picture
that inspired calling this Paramount group
the Greater Forty. In “The Golden Prin-
cess” is a story that suits her rare charm
as perfectly as if it had been written espe-
cially for her.

The story is the “Cinderella type,” so
ideal for Betty. She is the niece of a
seamstress who works for very rich fam-
ilies. Betty harbors the ambition to live

and act like the wealthy Knights and the
Vintons. to whom she delivers clothes.

money out of the girl he loves. He
escapes, saves her, is recaptured.

When he finally comes out of prison,

his family, not knowing his sacrifice,

is horrified and urges him to leave

town. He thinks even his girl has
deserted him.

But there’s a turn of plot

here that will rank it far above
anything Meighan has done be-
fore.

There has been a big de-
mand for Pola Negri in a
picture with an American set-

ting. Michael Arlen, author of
“The Green Hat,” has been
engaged to write the story for
production by Raoul Walsh,
producer of “Bagdad.” Pola
Negri in a picture with the
title “The Crossroads of the
World” is a million dollar
combination from the box of-
fice standpoint. The title is

derived from the novel, and a
typical Arlen idea of having
four people from the four
farthest quarters of the world
come face to face at the cor-
ner of Broadway and Forty-
second street. They have never
seen each other before. There
is the hero, the heroine, the
villain, and the other woman.
A twist of fate and these four begin to
influence each other’s lives. How this is

accomplished, the story that follows filled

with action, romance and thrilling drama,
will provide Pola Negri with the exact
type of vehicle in which she is her very
best.

Paramount is concentrating on a cam-
paign for this production that takes in four
national tie ups, and a score of original

stunts. There is an international touch and
the picture affords a splendid chance for
festive decorations and music.

^October brings to the screen Douglas Mac-
^ Lean’s first comedy drama under his new
contract with Famous.

“the final epic romance of the In-

dian.” The role that will be played
by Dix is that of Nophaie, Carlisle

Indian School graduate, in love with
Marian Warner. But Nophaie’s
mind is made up to leave his love

behind and return to educate
his tribes-people. Marian fol-

lows Nophaie back to the

desert. Marian meets Mor-
gan, a roustabout, posing as a

missionary, and discovers he is

paying attention to Gerkin
Yershi, an Indian girl. Marian,
knowing Gerkin loves Nophaie,
suggests he marry her. The
Indian replies he will marry
no one he does not love. No-
phaie kidnaps Gerkin to pro-

tect her. Morgan sends ruf-

fians to bring her back. No-
phaie is about to kill Morgan
when Marian arrives and
stops him. Nophaie becomes
a fugitive, gives distinguished

service in the World War and
returns to find Morgan op-
pressing his people. There is

a famine, and Nophaie finds

justice with Marian at his

side.
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Almost overnight, all her ambitions
are realized because of her resem-
blance to the dead Alicia, daughter
of the Grand Duke of Hess-Anspach.
The grand duchess has lost her
mind and Betty is sent to Hess-
Anspach where for over a year she
pretends she is really the daughter
of the duchess. When the grand
duchess dies Betty is sent home, with
a few fine clothes as gifts. The
wealthy Knights, realizing the change
in Betty, offer to adopt her, but
Betty gently refuses. She and young
Vinton go riding one day. . . .

From this point on the story is

highly dramatic.

A Douglas MacLean
Comedy Production

In the past year Douglas AlacLean
has swept the country in a wave of popu-
larity that places him with the greatest of
the light comedians on the screen today.
MacLean’s name in electric lights has come
to mean turnaway business.
MacLean has built his reputation

on “The Hottentot,” “Going Up,”
“The Yankee Consul,” “Never Say
Die’ and “Introduce Me.” And now
public attention and the interest of
exhibitors are focused on the first

picture that MacLean will make for
release through Paramount.

“I am glad to be back with the or-
ganization that released my first star-
ring picture, “Twenty-Three and
One-Half Hours’ Leave,” said Mac-
Lean, signing the Paramount con-
tract. “I shall continue to make my
own pictures with the same produc-
ing organization as before.”
Right now MacLean and the Para-

mount production officials are busy
selecting the best of several popular
stories. The titles of these stories
will be announced very soon.

*

“That Royle Girl”

for Griffith

P) W. GRIFFITH’S first picture
• for Paramount will be “That

Royle Girl,” by Edwin Balmer, a

serial now appearing in Hearst-Cos-
mopolitan Magazine. This was announced
yesterday by Jesse L. Lasky, first vice

president of Famous Players-Lasky Cor-
poration, in charge of production.

Mr. Griffith is engaged in filming his final

production for United Artists, “Sally of

the Sawdust,” for which all interior scenes

have been com-
pleted. The exteriors

will remain to be

taken.

“That Royle Girl”

is a dramatic story

of the conflict be-

tween the old Amer-
icanism of the
bluebloods of New
England and the

vivid, new Amer-
icanism born of the

many bloods that
mingle in Chicago.

^ Greta Nissen and Ricardo Cortez in scene from
“In the Name of Love.”

varied and active career as engineer, writer
and motion picture director, has been ap-

pointed to the post of assistant to William
Le Baron, supervising editor of Paramount
pictures made at the Long Island studio.

and “A Game Chicken.” He is also

the author of a book published a

number of years ago, “The Assistant

Director’s Compendium.”

Earlier in his career, Mitchell de-

signed and built the Lone Star studio

in Hollywood.

According to word received at the

Paramount studio in Hollywood
today from a point on the Pacific

Coast north of San Francisco, Lois
Wilson has proved herself one of
the best sea-faring members of the

Irvin Willat company, which is there

to make the difficult storm and ship-

wreck scenes for “Rugged Waters.”
Miss Wilson has learned to keep her
feet on the deck of a plunging, buck-
ing tug in the roughest sea, and in

this respect is inferior neither to

Wallace Beery nor Warner Baxter, who
are featured with her in this picture.

“Rugged Waters,” a story of the life-

saving service on Cape Cod, was prepared
for the screen by James Shelley Hamilton.

^ Ernest Torrence, Dorothy Gish and Rod La
Rocque in “Night Life in New York.”

Before assuming his duties with ^Ir. Le
Baron, Alitchell assisted in the launching

of the Paramount School. Prior to that he

had directed for Realart and Famous Play-

ers. Among his productions were “Seeing

It Through,” “The Bonnie Brier Bush”

Ricardo Cortez has been chosen to

play a featured role in “Not So Long
Ago,” which Sidney Olcott will pro-
duce, according to an announcement
today by Jesse L. Lasky, first vice

president of Famous Players-Lasky
Corporation, in charge of production.

Cortez’s sensational rise to screen
fame has been marked by critics,

who hail him as an actor with a
tremendous future.

“Not So Long Ago,” which is a
story of old New York in its most
romantic period, will go into produc-
tion at the Paramount West Coast
studio within the next week. Betty
Bronson’s selection for the leading
feminine role was announced some
time ago.

* *

With the return of Mary O’Con-
ner, story and play scout, to Holly-
wood, it was announced by Jesse L.

Lasky, first vice president of Famous
Players, in charge of production,

that a large number of the current Broad-

way stage hits had been purchased as

material for future Paramount produc-

tions. Miss O’Conner saw twenty plays

during her two weeks’ visit in New York,

where she also conferred with Adolph
Zukor, Jesse L.

Lasky and the heads
of various publish-
ing concerns and
play agencies.

Selection of Flor-
ence Vidor for the

chief feminine role

i n James Cruze’s
next production,
“Marry Me,” was
announced today by
Jesse L. Lasky.

Production will
start at the Para-
mount Long Island

studio soon after

the completion of
“Sally of the Saw-
dust.”

* *

Claude H. Mitch-
ell, who has had a

^ Left to right:

Warner Baxter
and T. Roy
Barnes, featured
players, and Wil-

liam K. Howard,
director.
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Lovers in

Quarantine

' The wrong bride, but the right

bridegroom! One of the strangest

honeymoon stories ever conceived.

What a screaming success the play

is making at the Henry Miller

theatre on Broadway now; and

what it will do as a motion picture

with Bebe Daniels as one of the

“lovers in quarantine” is promising

enough to anticipate this as being

one of the best pictures she has made.

• Miss Daniels’ role is that of Dinah
Partwell. Dinah is a pretty, petite,

lovable but daring girl who acts first

and thinks afterward. She thinks

that desperate situations require des-

perate remedies, and not the type of

girl to give up the man she loves

without a good fight.

Dinah falls in love with Tony
Blunt, who has had many light love

affairs but has never really been in

love. Tony imagines himself in love

with Dinah’s married cousin, and

plans to elope with her on a steamer.

Dinah intercepts a telegram of in-

structions from Tony to her cousin,

and goes on board the ship, stays in

the cabin for three days before "rony

discovers that he has the wrong girl.

Matters begin to call for fast think-

ing when the ship is stopped by

health officers and the passengers are

ordered to get off on a little island,

where they are quarantined. Dinah

and Tony are assigned to a cute lit-

tle bungalow. How Tony falls in

love with Dinah and then extricates

her from a very trying situation

forms a series of peppy, hilarious,

entertaining highlights.

The King on
Main Street

When you have read the story of

“The King on Main Street” you

quickly see why there is no other

player on the screen so well adapted

to the title role as Adolphe Menjou. “The

King on Main Street” is the story of a

modern king; a comedy romance superb!

Monte Blue, who was associated with

Charles Chaplin in the production of “A
Woman of Paris,” will be responsible for

“The King on Main Street.”

This is the story of a king who comes

to America to find a new field for ro-

mance. Awaiting him in Amer-
ica is a siren who is deter-

mined to tame the famous
lover of Europe. They meet

and the affair ends up as a vic-

tory for the king.

Following this he is invited

to a small town as the guest of

a legislator. Here he meets a

beautiful, innocent girl. First

he tries the usual professional

lover methods but when he

notes her innocence he realizes

that such methods would not

be sportsmanlike. Their ro-

mance is something the king

has never found before. How-
ever, the affair is discovered

and the wrong interpretation

Left to right: Billie

Dove, featured player,

and Monta Bell, popular

young director.

visory council insists that he sign a
bill providing that in the future the
king of Aloldavia shall never leave
the country. For him it means ro-
rance is dead but it also means the
voice of his country. He finally

accedes to the decree, which he signs
with a kingly gesture.

At the finish the king is seen stand-
ing on a balcony of the palace dream-
ing, not of his triumphs as a lover,
but of the little romance. Dissolving
from that we see the young girl also
looking at the moon and thinking of
her romance with the king. As the
king turns away to enter the palace
the girl also turns away to enter her
home. The king turns to his flag and
the girl turns to a cradle in which
is a new baby.

The Best

People

There can be no question about the
box office value of a play that ran
for one year in Chicago and New
York. “The Best People” is assured
box office material from every angle.
Especially as a Sidney Olcott pro-
duction, with a fine cast. With this

story of novel marriage mix-ups.
New York night life, pretty girls,

fast moving comedy situations, and
thrills, Olcott is equipped with the
material that he knows best how to

build into a smashing hit.

The theme of the picture is that

chauffeurs and chorus girls often
have better brains and morals than
do millionaires’ families (the so-
called best people) and that modern
young people, no matter of what class,

will tear down social barriers and
brave scandal to satisfy their hearts’
desires. It portrays a rich New York
family horrified because the son wants
to marry a chorus girl and the daugh-
ter is in love with the chauffeur.

But finally, through a series of amus-
ing incidents, the aristocratic family
is put in the position of having to

beg the chauffeur and chorus girl to marry
into their family.

The Pony
Express

There is nothing bigger in the history
of the West than the pony express. There
is no more romantic story of the West
than the pony express. There’s hardly a

boy in the country, or a man,
who hasn’t been thrilled with

the old dime novel tales of the

pony express riders. Yet the

wildest imagination of the

most prolific writer of dime
novels only approximates the

hazards, and the great cour-

age of the hardy youths who
rode the mail from the Mis-

sissippi to the Pacific in thir-

teen days through the desert

and over the mountains.

A romance has been written

with this great epoch in Amer-
ican history as a background,

and Tames Cruze will produce

this story on a lavish scale to

rank with “The Covered Wag-
on.” The story was written by

Henry James Forman and
Walter Woods.

The riders of the pony ex-

press were the first real go-

getters in this country. There

^ Harold Lloyd, whose first comedy for Para-

mount distribution has not yet been announced.

November
placed upon it. To save the young girl

embarrassment, the king is forced to sign

a treaty in which his country gets the

worst of a business deal.

With the treaty signed, the king and the

girl bid each other farewells and he

passes out of her life, leaving her to

marry the young legislator.

Back in his own country, the king’s ad-
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^ Mai St. Clair, a mem-
ber of Paramount’s direc-

torial staff.

^ Joseph Henabery, an-

other of the company’s
prominent directors.

^ Alice Terry, featured

player in casts of Para-

mount productions.

Cl Nita Naldi, who plays

opposite Rudolph Valen-
tino in “Cobra.”

wasn’t one of them who knew the meaning
of the word “can’t” or “impossible.” They
simply tried their hardest, and it stands
to their everlasting glory that no pouch of
mail ever left St. Joseph for California

that wasn’t delivered, despite every han-
dicap.

There’s more room for incident in this

story than there was in “The Covered
Wagon,” and the theme of the

picture is equally as great.

Gloria Sivanson

in ‘^Stago Struck'*

Gloria Swanson never had a

production with more assured

box office angles than “Stage

Struck.” First, the star her-

self, then the title, the story,

and the director! Perfect!

Exhibitors who have not yet

played “Madame Sans-Gene”
are demanding Gloria Swanson
in roles such as “Zaza,” “The
Humming Bird,” or “Manhan-
dled.” To this list they will

add “Madame Sans-Gene.” Yet
“Stage Struck” is the peer of

any one of these stories, for it

permits Gloria to do her whole
repertoire of imitations. In

theme it closely resembles
“Manhandled,” and the appeal

that picture had ! Allan Dwan,
who produced “Manhandled,”
will produce “Stage Struck,”

which is the story of a small-

town girl who dreams of noth-

ing but her name in electric

lights over a Broadway the-

atre; twenty-four sheets of

herself all over New York;
hailed as the great American
stage favorite ;

with the mil-

lionaires of New York at her

feet fighting for the slight

favor of even a condescending

smile.

She comes to New York resolved that

she must make great concessions to win

stardom, and that her moral code will need

revising. She has read all about the wicked,

wicked managers, and she knows ! But, to

her great surprise, she finds that it isn t

so simple after all. She has made her at-

titude perfectly clear to the wicked, wicked

managers, but finds that the New York
stage managers are interested only in stage

talent, and that millionaires are not baited

by every pretty girl with ambitions for a

stage career. Of course, she finally wins
her way, but she reaches her goal on merit.

And with the fulfillment of her ambition
comes a great love.

Valentino in

“Cobra"

It is due to pictures of the “Cobra” type

that Rudolph Valentino is today one of the

biggest box office stars in pictures. “Cobra”

as a stage play went through the season of

1924 in New York showing to capacity

business, and with its extended road tours

its value as a motion picture starring Ru-
dolph Valentino cannot be overestimated.

Although “Cobra” is a modern story, the

production has the same lavish mounting

that counted for so much in both “Mon-
sieur Beaucaire” and “The Sainted Devil.”

It was produced by Joseph Henabery.

The story of “Cobra” is laid in New

York. He is caught in an intensely

dramatic situation when the wife of his

best friend falls in love with him. She
is the cobra woman about whom he once
said, “That woman fascinates me—as a

cobra fascinates a panther.” They arrange

a rendezvous at a hotel. She goes there first

and he follows, but his conscience lashes

him and he leaves. His friend’s wife re-

mains. That night the hotel

burns, and the woman is

burned to death. Her husband
grieves as days pass and he
hears nothing from his wife.

He cannot understand her
leaving, and, of course, does
not link her disappearance to

the fire in an obscure second-
rate hotel. Valentino here oc-

cupies one of the greatest
dramatic situations that has
ever been devised. He knows
what has happened to his

friend’s wife, and is tortured
by the fact that he cannot
ease the grief of his friend
without making his friend hate
him. In the meantime he has
developed a deep, wholesome
affection for his own secretary.

How by a great sacrifice, he
surmounts this situation, and
hides his anguish in solitude,

is the finest piece of acting
that Valentino has done for

the screen, and one of the best
situations ever embodied in a
motion picture.

Valentino has for the Cobra
Woman Nita Naldi, and the

balance of the cast includes
players of prominent standing,

such as Casson Ferguson, Ger-
trude Olmstead, Hector V.
Sarno, Claire De Lorez, Eileen
Percy and Rose Rosanova.
Martin Brown is author of

“Cobra.” The scenario was
written by Anthony Coldewey.

^ ^ ^

Halseys, Ambassadors
of Art to France

A^HEN Forrest Halsey, Paramount
’ ’ scenarist and playwright, went to

France to set in motion the activities pre-
paratory to production of Gloria Swan-
son’s “Madame Sans-Gene,” he not only
launched a great international movement
but he also continued the traditions of the

Reaches 60,000,000 Readers

Through Advertising

^ This year Paramount is conducting its largest advertising cam-

paign. Through the media of the “Saturday Evening Post,”

“Pictorial Review,” “Ladies Home Journal,” “Liberty Magazine,”

all the fan magazines and 24 leading farm papers, 60,000,000 peo-

ple in America read about Paramount pictures every week.

The Hanff-Metzger national advertising agency which handles

the Paramount account is responsible for the statement that this

is not only the largest advertising campaign ever launched in the

motion picture business, but that it ranks high in scope with all

national advertising now being conducted in the United States.

ffIT It is pointed out that Paramount has been conducting a

^ national advertising campaign in all forms of propaganda for

the past nine years and has spent more money in this field than

all other motion picture companies combined. The fact is

acknowledged by exhibitors, says Paramount, that business ar-

rangements have been facilitated by the exhibitor having a Paror

mount contract. This is considered by Paramount to be only one

of the minor benefits of the nine years’ effort to establish exhibi-

tor and public confidence in Paramount pictures.

Paramount’s recent addition of 24 farm papers covering every

state in the country is only in line with the policy, “Paramount s

responsibility does not end with the renting of pictures. An ex-

hibitor’s success with Paramount pictures is as much the concern

of Paramount as it is the exhibitor.”
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Halsey family which for years has been

deeply interested in all movements which

have furthered friendly relations between

France and the United States.

Forrest Halsey’s great-grandfather, John
Luther Halsey, ran away from Princeton

at the time of the Revolution and became

an aide to General Lafayette. Family tra-

dition has it that he spoke French fluently

and became the general’s interpreter. He
was also one of the charter members of

the Order of the Cincinnati, an organization

of officers of the Revolution who held

ranks above that of captain of which

George Washington was president and

Louis XVI of France was patron. Inci-

dentally, Tammany Hall was founded to

combat the Cincinnati for it was feared by

some that the Republic would be turned

into a kingdom through its activities.

When the Order of the Cincinnati pre-

sented a bust of Lafayette to France, an

uncle of Forrest Halsey unveiled it at

Versailles. A cousin, George Lucas, for

many years a resident of Paris, was re-

sponsible for cementing Franco-American
relations in the field of art. It was he who
brought Millet’s “Angelus” to this coun-

try and in the Walters’ Gallery in Balti-

more there is a collection of sketches by

some of the greatest artists of France,

which were his gifts.

Halsey recently was honored by the

French government for bringing French

history correctly before the American pub-

lic through the Paramount picture, “Ma-
dame Sans-Gene.’’ The honor, conferred

upon him as a man of letters, is the Order

of the Palm, first class. The citation is

signed by the minister of Foreign Affairs

and the minister of the Beaux Arts. Hal-

sey spent six months in Paris where he

worked in co-operation with Leonce Per-

ret, the director, in preparing the screen

play which was produced in the actual

scenes of the story.

* * *

William Collier, Jr., now playing the

role of the prodigal son in “The Wan-
derer,” has been signed to a long term

contract with Paramount, it was announced
by Jesse L. Lasky, first vice-president of

Famous Players-Lasky Corporation, in

charge of production.

In addition to Collier to the long list of

featured players recently signed by Para-

mount came as an added climax to the an-

nouncement made a short time ago that he

had been selected from a host of candi-

dates to play the title role in “The Wan-
derer.”

“For several months we have been fol-

lowing the work of Collier very closely,”

said Mr. Lasky. “His brilliant personal-

ity was clearly manifested in ‘The Devil’s

Cargo’ and ‘Eve’s Secret.’ From what we
have already seen of ‘The Wanderer,’ his

portrayal in it threatens to sweep the coun-
try in the same manner as did Betty Bron-
son’s in ‘Peter Pan.’”

William Collier, Jr., who is twenty-three
years of age, has appeared in more than
a score of successful screen and stage pro-
ductions. He is the son of the prominent
playwright and stage comedian. He is

five feet ten inches in height, weighs one
hundred and fifty pounds and has brown
eyes, black hair and olive complexion.

For the role of the prodigal son in “The
Wanderer,” Collier was selected by Jesse
L. Lasky after a quest of three months

considering several important parts for the
player.

* * *

Bebe Daniels has started work on her
latest effort for Paramount, “The Wild,
Wild Girl,” under the direction of Edward
Sutherland. Rod La Rocque will play op-
posite Bebe.

thor of several of Meighan’s most success-

ful photoplays.

The picture was filmed at the company’s

Long Island studio and in Ocala, an agri-

cultural town in Florida, famous for its

orange groves. Meighan, Director Victor

Heerman and a notable cast headed by Lila

Lee, Charles Sellon, Joseph Smiley, Larry

Wheat, Charles Dow Clark and Max Fig-

man spent four weeks there shooting the

exterior scenes.

“Old Home Week” pictures the type of

celebration that is popular in thousands

of communities in the United States, when

during one week in the year the native

sons return from their successes far afield

to bask in the admiration of their friends

and relatives at home. In it Meighan has

one of his best roles—that of a young
man who returns to his home town and

outwits a pair of crooks who have been

swindling its citizens through a fake oil

deal.

Thomas Meighan has completed “Old
Home Week,” his latest picture for Para-
mount, adapted by Tom Geraghty from an
original screen story by George Ade, au-

during which time more than one hundred
aspirants were considered and fully two
score tests taken.

While work on “The Wanderer” will

keep Collier occupied for some time to

come, Mr. Lasky stated that he is already

In the supporting cast are several well

known stage and screen players, among
them Henry Stephenson of “Dancing Moth-,
ers,” seen recently in “Men and Women”

;

Osgood Perkins of “Beggar on Horse-
back”

;
Ivan Simpson of “Old English” and

“Miss Bluebeard”
;

Russell Medcroft, Jo-
seph Smiley, Mildred Ryan and Helen Hol-
combe.

The action in the story has the famous
thoroughfares, shops arid docks of New
York for background, with Fifth avenue
throngs and river front characters as ex-

tras.

J. Roy Hunt is photographing the pic-

ture
;

William J. Scully is Sutherland’s

assistant.

* * *

^ Frank Tuttle (above),

who will have several

directorial achievements to

his credit on new season's

schedule.

^ Rudolph Valentino
(right) , whose produc-

tion, “Cobra,” will be issued

by Paramount in November.

^ Robert Edeson (below),

a featured member of Para-

mount's casts.

The screen play was written by Tom J.

Geraghty from a Liberty Magazine short

story by Stuart M. Emery.

Alvin Wyckoff was chief cameraman.
George Cline was Director Heerman’s as-

sistant.
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December
gets a job with the Laurentian outfit.

Matters reach their climax in the
spring drive of logs. Clifton res-

cues Bolduc, his assistant, just as the
dynamite explodes, and is knocked
unconscious. Antoinette takes him
to her house and pours out her love.

That Royle
Girl

One of the strongest and most un-
usual screen plots ever purchased
for screen material is the story of
“That Royle Girl,” which appeared
serially in Cosmopolitan Magazine
recently and will now be filmed as
D. W. Griffith’s first production for
Paramount with Dorothy Gish, Jack
Holt and Rod La Rocque in the
principal roles.

Paramount is relying on this pro-
duction to prove one of the big
money winners at the box office in
this new group of Greater Forty.
“That Royle Girl” was written by
Edwin Balmer, Saturday Evening
Post author, and novelist.

This is a story of the Chicago of
today.

“That Royle Girl” is Joan Daisy
Royle, daughter of a bleached blonde
mother, and a handsome, apparently
well cultured but swindler father.

Up until the time she is 20, Joan’s
life has been a series of jumps, from
one hotel to another, always a little

ahead of the bill collectors and the
police.

Joan meets Fred Ketler, leader of
the jELzz band at the leading cabaret,
and separated from his wife. Ketler
lives in the apartment under the
Royles. He is anxious to become a
composer, which attracts Joan at

once. Ketler becomes infatuated
with her and they “do” Chicago
night life.

Ketler’s wife is found murdered.
Suspicion points to both Ketler and
Joan. The district attorney is con-
vinced Ketler removed his wife to

^ Across bottom of page, left

to right: Louise Fazenda, Neil
Hamilton and Robert Frazer,

featured players, and Howard
Higgin, a director on the staff

of Famous Players-Lasky.

The Ancient
Highway

There are two names connected

with the production of “The Ancient

Highway” that spell big money for

exhibitors. The firat is James Oliver

Curwood, the author; the other is

Irvin Willat, who produced for Par-

amount two of the greatest Westerns
ever made, “North of 36” and “The
Wanderer of the Wasteland” ;

and
also “The Air Mail.”

Millions are following the story as

it is being published in Hearst’s In-

ternational Magazine. Millions more
will read it as a novel. It is Cur-
wood’s newest novel, written espe-

cially for the screen.

This tale of Canadian logging

camps is probably the most fast

moving Curwood ever has written.

It begins with the hero traveling all

the way from China to Canada to

beat up the man who ruined his

father, resulting in a terrific battle

between two giant men; the hero

paddling down a raging river in a

frail canoe ahead of millions of on-

rushing logs; the hero setting a

charge of dynamite to free a log

jam, and then risking his life' to

rescue his assistant.

The story gets its title from the

fact that much of the stirring ad-

venture and romance takes place on
a famous old road known as “the

ancient highway.”
Unknown to Brent a girl witnesses

the fight, and warns him the police

are looking for him. Down the road
he runs into another fight and is

taken to the home of the youth he
has helped. There Brant meets the

girl, Antoinette, who warned him.

;
Antoinette derives her income

from the Laurentian Paper Com-
pany, a competitor of Hurd’s, and
the latter has been trying to run the
Laurentian company to the wall to

get Antoinette for himself. Clifton

^ Center of page: Herbert
Brenon (top), and Victor Flem-
ing, stellar directors on the staff

of Famous Players-Lasky. It

was Brenon who made the Bet-

ty Bronson success, “Peter

Pan.”
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Announcement will be made later concerning the attractions which Harold Lloyd tvill produce for dis-

tribution through Famous Players-Lasky Corporation.

Conrad, will be Victor Fleming’s
second production in the Greater
Forty. As a novel, “Lord Jim” has
reached a circulation bigger than 20
“best sellers.” This was probably
the most sought after novel ever
purchased for screen production.
And everyone knows, after “Empty
Hands,” “The Code of the Sea,” and
“The Devil’s Cargo,” that Victor
Fleming is at his best with an out-
door action story.

It is assured that the cast will show
the strongest array of names ever
grouped for one picture.

Jim arrives on a South Sea island

where he has been assigned to take
over the trading post from the
drunken dissolute manager. Jim
wasn’t going to stay very long until

he met Jewel, the manager’s daugh-
ter. Jim had selected this little island

of Patusan because it was known to

have dangerous interior tribes always
at war. One of the tribes is headed
by an old rascally “rajah,” the other
an upright native chief named Dora-
min. Jim leads the warriors of
Doramin on the almost impregnable
stronghold of the “rajah’s” hench-
men, becomes ruler and is titled

“Tuan Jim” or “Lord Jim.” Then
he marries Jewel. The big test comes
when Jim offers his life as hostage
for some worthless white traders
who violate Jim’s confidence.

A Kiss for
Cinderella

The author of “Peter Pan,” the

star of “Peter Pan,” and the pro-

ducer of “Peter Pan” combine
again to give another great Christ-

mas gift to the world. In other

words, Betty Bronson in “A Kiss for

Cinderella,” will be offered to ex-

hibitors and public.

“A Kiss for Cinderella,” like

marry Joan. Ketler’s unscrupulous

lawyer suggests to Joan that she cul-

tivate Clarke, the district attorney,

which she does. Then something of

the belief in the sanctity of the

home appeals to the girl’s better

nature.

The scene in court and the strange

denouement bring the drama to a

pitch that D. W. Griffith knows so

well how to sustain and then send

bolting on to a smashing climax.

“Shamrock”’

With Meighan
What under the sun could be more

sure-fire than Thomas Meighan in a

good Irish story like “Shamrock”?
Meighan has never had a story like

this. Yet “The Shamrock” is not a

legend of the old sod; it’s a modern
up-to-the-minute story about a fight-

ing politician who goes to Ireland to

get facts which will help remove a

political rival. Then love changes
his mission of revenge, in the most
appealing picture Meighan has ever

appeared in since “The Miracle
Man.”
Tom is the American born son of

good old Irish parents, who is bred
in the New York slums. Tom’s party

has almost everything in the city

sewed up, but strikes a snag in a

certain old judge. The leaders make
a bargain with Tom to have the

judge removed. Tom goes to Ire-

land to prepare the judge’s downfall.
It is in Erin the reformation begins.

Tom returns to New York and fights

the bosses. There’s also a romance
with a little Irish girl. There’s ac-

tion, color, fresh background, and a

well told story of regeneration that

should stand this as one of the big

leaders in the Greater Forty.

Lord
Jim
“Lord Jim,” written by Joseph

^ Across bottom of page, left

to right: Pauline Starke, feor

tured player; Henry King and
Paul Bern directors, and Theo-
dore Kosloff, who is featured

in Paramount casts.

^ Center of page: D. W.
Griffith (top), and R. A. Walsh,

whose productions are sched-

uled for the 1925-26 program.

Griffith’s initial offering has not

been announced.
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^ Behind the shooting line with James Cruze. Here the director is at work in the

high Sierras on “The Pony Express,” a story of the riders of the Far fFest.

The Flower of

the Night

The engagement of Pola
Negri in “Flower of the Night”
will constitute most important

entertainment in every town it

is shown. The story is by

Joseph Hergersheimer whose
romantic tales are known the

country over. Most of his

stories have appeared in Satur-

day Evening Post.

“Flower of the Night” was

“Peter Pan,” was a Maude Adams play,

but it is not a fairy story.

Half-starved, lonesome, plain—yet she
could call herself Cinderella, this little

slavey who cleaned the studio of Mr. Bodie,

the artist, and dreamed about princes. But
the policeman was suspicious. Why did
she take away all the detachable boards
from Mr. Bodie’s studio? He followed
Cinderella to the place she called home.

He found her there, in her
shop—where the neighborhood
came when it wanted its shoes
shined, its face shaved, its ill-

nesses diagnosed, its clothes
washed—all for a penny. Cin-
derella had put the detached
boards to use as cribs for her
adopted children—three little

orphan girls, a French, a Bel-
gian, and an alien child. And
she was feverish.

Above: Esther Ralston and Edgar Horton in

“Beggar on Horseback.”

^Belotv; Beatrice Joy and Richard Dix in “The
Ten Commandments.”

There Cinderella dreamed
about the fairy godmother
come to take her to the ball.

The prince can find no maiden
lovely enough. He goes gently
to sleep while beauties parade
before him. Then a tumult is

heard outside—-“Make way for
Lady Cinderella!” He marries
her

; the clock strikes twelve,
and Cinderella’s children sur-
round her as her riches turn
to rags.

Cinderella, the slavey, awak-
ens from her dream in the
home of Mr. Bodie’s sister,

who has nursed her through
her serious illness. The po-
liceman proposes, Cinderella
accepts. Then David—that’s

the policeman—produces two
beautiful little slippers as a

wedding gift.

written in Mexico, and this remarkable
writer negotiated with the Mexican gov-
ernment for its co-operation in production
of the picture. Some of the finest archi-
tecture in the Western Hemisphere is in

the Mexican Republic, and the fact that
“The Flower of the Night” will, unlike
most motion pictures, draw an accurate
picture of Mexico and its people has won
the enthusiasm of the officials, from the
president down.

Miss Negri will have a role that is bril-

liant and vital, and gives the star a great
opportunity.

* * *

Kane Returns to

Hollywood

Robert KANE has returned to Holly-
wood from New York following a

series of conferences with Paramount
about his two Henry King productions,
“Sackcloth and Scarlet” and “Any Woman.”
The former picture is now being shown,
while “Any Woman,” also featuring Alice
Terry, has just been completed. “Any
Woman” is a story by Arthur Somers
Roche. The scenario was written by Jules
Furthman.

* *

Henry James Forman, co-author of “The
Pony Express,” which James Cruze is pre-

paring for his next big Paramount produc-
tion, has arrived in Hollywood. Forman
is internationally known for his remarkable
propaganda work during the war. He was
stationed in Berne, Switzerland, and dis-

tributed American propaganda into the

enemy countries.

* *

William de Mille, his brother Cecil, and
Douglas Fairbanks have become partners

in a sporting goods store in Pasadena,

Cal., which will be managed by Fred B.

Alexander, famous Davis cup veteran, and
Robert Allan, former Pacific Coast junior

champion.

William de Mille, although president of

the company, was unable to attend the gala

opening owing to the fact that he was busy
with his current Paramount production,

“Lost—A Wife,” featuring Adolphe Men-
jou, Greta Nissen, Robert Agnew and
Edgar Horton. Some of the most famous
figures in tennis were among his first-day

customers.
^ ^

Although Edward Gribbon, who has the

comedy lead in “Code of the West,’' Wil-
liam K. Howard’s production of Zane
Grey’s story for Famous Players-Lasky,

has been making picture audiences laugh

for a number of years, this player is

another one of the tried and true players

of the screen recently to be re-discovered.

The discoverer in this instance is the

director of “Code of the West,” who is

rapidly coming to the front as one of the

most promising of the new school of pro-

ducers, and who has lost no opportunity to

utilize Gribbon’s flair for farcial charac-

terizations in all of his late pictures, includ-

ing “The Border Legion,” his previous Zane
Grey production, and “East of Broadway.”

Aside from the fact that Howard finds

in Gribbon the qualities which are fast

gaining for the actor widespread recogni-

tion as one of the screen’s most entertain-

ing comedy actors, the good spirit which

the player’s buffoonery engenders on loca-

tion or on the set is regarded by the direc-

tor as contributing materially to the morale

and general effectiveness of a picture’s

production.
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January

^ Irvin Willat (above)

director of “Rugged
Waters” for Paramount.

^ Claire Adams (left),

a featured player in

Paramount attractions.

^This resume of six months’ production has

^ been supplied to Hekald readers by the staff

of Paramount. A glance through these pages

will give theatre men a conception of the indi-

vidual attractions comprising the company’s
“Greater 40.”

^ William de Mille

(above), who has 1925-

26 specials to his credit.

^ Mildred Harris

(right), who appears in

1925-26 casts.

Richard Dix in

“Womanhandled’ ’

Following the tremendous success of

“Manhandled,” a prominent exhibitor who
is very picture-wise made the suggestion

that Paramount should make a sequel to

“Manhandled” and call it “Womanhan-
dled,” giving the title role to some young
male star. And what could be more logical

than having the same author who wrote
the former picture write the sequel. With
that idea in mind, Arthur Stringer wrote
“Womanhandlad.” The story was pub-
lished in Saturday Evening Post as a serial,

and is now one of the big pictures for the

new season as a starring vehicle for Rich-
ard Dix.

Dix is perfectly cast in the role of a
rich man’s son whose father throws him
out of the house until he can return and
prove that he has earned his own living.

He has a weakness for women. He loses

job after job because he is too obliging.

Desperate, he rides the beams for the

great open spaces and lands on a ranch
where there aren’t any women. But not
for long. A film company on location

decides to make some scenes on the ranch,

and finding Dix the most typical looking
cowboy offers him a role in the picture.

Dix doesn’t want to play in the picture

until the beautiful young woman persuades
him, and then he doesn’t want to do any-

thing else but act. And so in acting he
finds happiness and a permanent job.

Polly of
the Ballet

Millions of dollars’ worth of publicity

which could never be bought will launch
this production by William de Mille, in

which Greta Nissen and Ricardo Cortez are

featured. In type the story is like “The
Gilded Lily.” It was written by the same
author, Clara Beranger, and under the

direction of William de Mille an even finer

production is anticipated.

The publicity will come through the me-
dium of Excella Magazine, a new period-
ical, which on June 1 will begin a nation-

wide beauty contest. The winners will be
given important parts in “Polly of the

Ballet.” "The contest will close on August
15. The two winners of the contest will

be given not only a contract to appear in

the picture, but all living expenses while
in Hollywood.

Liberty

Special

When a magazine pays $50,000 for an
idea for a story, and James Cruze makes
a motion picture from that story, make up
your mind that it is going to be a world
beater. Nobody knows what the story is

going to be like, because the contest now

being conducted by Liberty Magazine will

not close until June 1, but thousands upon
thousands of ideas are beginning to be

received by the publishers.

If you have read the rules of the con-

test, which are published every week in

Liberty Magazine, you know that it is open
to professional as well as nonprofessional

writers. The only people excluded are the

employes of Liberty and Famous Players-

Laskey Corporation. But, everyone com-
petes on the same basis, for the award is

not for a story, but for the idea for a

story. That accounts for the overwhelm-
ing response.

Paramount has prepared a special slide

for the smaller theatres, and a 90-foot

trailer for the larger houses, as well as

a broadside for lobby display, which will

carry on its reverse side a score of sug-

gestions for localizing the stunt so that

everyone in your town will know that

when Paramount makes the picture from
the idea selected by Liberty, the picture

will be shown at your theatre. It will have

an audience of 100,000,000 people waiting

to see it.

When Knights

Were Bold

Raymond Griffith is too modest to claim

the honor of being one of the foremost

comedians on the screen. As a matter of
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fact Griffith never wanted to be
known as a comedian in advertising
or publicity until the exhibitors and
the public awarded him the palm.

But exhibitors, the press and the

public have been shouting the name
of Raymond Griffith, urging Para-
mount to star him. So there is no
need for this able, hard-working
young actor to hide his light under
a bushel basket. Therefore, Para-
mount has organized a special unit

to make productions starring Ray-
mond Griffith, and the first picture

that he will make in this new unit

is “When Knights Were Bold,” the

play by Charles Marlowe, in which
some of the greatest comedians of
the stage have won their spurs. The
story is packed with humor of all

the known varieties.

This is the plot

:

Sir Guy De Vere is a jolly young
Englishman who rarely has a serious mo-
ment. He is in love with a beautiful girl

named Rowena, but she will not marry
him because he is not of a grand, romantic
nature. To the castle of De Vere as guests

come Rowena, chaperoned by her aunt

;

Isaac Isaacson, a London financier,

and his daughter, and Isaacson’s
friend. Sir Brian Ballymote. The lat-

ter is supposed to be an Irish noble
but is really an impostor. Isaacson
is anxious to marry his daughter off

to Sir Guy, but realizes that Rowena
will have to be gotten out of the way
before this can be done. He has
brought Sir Brian along to make
love to Rowena.

For a time this plot seems to be
succeeding well. There is a hunt and
Sir Guy cuts a very poor figure,

while Sir Brian proves a great
hunter. Rowena quite falls for him.
Sir Guy contracts a cold and leaves
the hunt, returning to the castle,

where he becomes quite tipsy and
falls asleep. He has a dream that he
is back in the days of 1200, at King
Arthur’s court. Counterparts of
Rowena, Sir Brian, Isaacson and the

rest appear. Sir Guy is forced into

a position where he has to fight the

1200 Sir Brian, and licks him. When
Sir Guy abruptly awakens from his

dream he is a different man.

Told by a friend of the plot Isaacson
has brewed against him and of Sir Brian’s
real identity, he denounces Isaacson, fights

Sir Brian and beats him, and grabs Rowena
in his arms, caveman style. And she loves
him for it, her real man at last!

The Enchanted
Hill

“The Enchanted Hill” is one of
the three most valuable pieces of
screen property that has been pur-
chased in the present year. Every
producing company in the business
has bargained for the story. Peter
B. Kyne wrote it. He knows how to

write fiction stories that make great
motion pictures. Irwin Willat knows
how to get the most out of material
of this kind, and can be banked upon
to do it.

^ Richard Dix in “California or Bust,” one of hi:

new season's attractions.

The story opens on the eventful day in

June when Lee Purdy, former war flyer, a
dreamer and owner of a Mexican ranch,

experienced two important sensations. Both
were intended to have an important bear-
ing on his life

;
only one of them did. The

first and unsuccessful one was when Bud

Lois Wilson, Warner Baxter and Wallace Beery
in “Rugged Waters,” a Willat film.

Shannon took a shot at him, and the sec-

ond was later on at the railroad station,

where Lee saw the prettiest girl he had
ever laid eyes on. He was pleased with

himself for having escaped Shannon’s bul-

let, but he didn’t feel that he wanted to

escape from Gail Ormsby.
In this manner, the author begins

a story that with a thrilling mystery
theme, and a romance, these two in-

gredients form the basis for one of

the finest stories that Peter B. Kyne
every wrote.

Gloria Sumnson
in “Conquered^’

There is a big idea in “Conquered,”
just as there was a big idea in “Man-
handled,” and that is to permit Gloria

Swanson to do the things she knows
so well, and which counted for the

success of “Manhandled,” “The
Humming Bird,” and now “Madame
Sans-Gene.” The fact that Allan

Dwan will produce this story, which
was written to order by Arthur
Stringer, is a further guarantee that

it will take its place as a maker of box
office records.

Here is a picture that introduces Gloria

in boy’s clothes, breaking into a rneeting of

New York gangsters and making them
come through with her share of the loot;

again as a nurse, gently administering to

the patients, but never able to take a

correct pulse, because the touch of

her pretty fingers sends many a heart

^galloping. And then picture Gloria

"invading society in gorgeous gowns
in order to convince a mean old mil-

lionaire that she is good enough to

marry his son.

Gloria’s role in this picture is that

of Tiny McDann, orphan girl of the

New York slums, whose chief weak-
ness is helping people. Jimrny, gang-

ster, thinks that Tiny is his sweet-

heart. Tiny is fired from the laun-

dry because she is unjustly accused

of a theft. She doesn’t mind being

fired, because her heart is set on
becoming a trained nurse. She gets

an opportunity when a little crippled

boy is knocked down by an automo-
bile. The ambulance doctor is im-
pressed by Tiny’s way of comfort-
ing the boy, and gets her on the hos-

pital staff as a probationer.

While she is at the hospital, Jimmy
holds up a truck driven by Billy

Stone, who is trying to prove to his

millionaire father that he can earn a

living. One night Billy is in the slums to

find the members of the crowd that held

up his truck, discovers Jimmy abusing

Tiny, beats him up, and learns that Tiny
is studying to be a trained nurse. So in-

stead of driving a truck, he gets a job
driving an ambulance. Succeeding
with her studies. Tiny is sent to the
home of old man Stone to nurse
him. She becomes very popular with
old Wilbur Stone, but when she at-

tempts to reconciliate father and son,

the old man becomes firm and re-

fuses to permit the boy to enter the
house.

Then the robbery, the shooting,

and Tiny’s seemingly fatal wound,
make a climax to the best all-around
story that Gloria has had since

“Manhandled.”

The American
Venus

The story was published originally
in Cosmopolitan Magazine. Now it is

on the stands as a novel and selling
like fury.

The cast will feature Jack Holt,
Florence Vidor and Raymond
Hatton.

^ Behe Daniels and Rod La Rocque in “A Wild,

Wild Girl” a Daniels' vehicle.

There is a tremendous exploita-

tion idea behind the production of
“The American Venus,” with beauti-

ful Greta Nissen, Jesse L. Lasky’s
most recent find. The idea is na-
tional in scope, and it is so arranged
that as the picture goes into produc-
tion the exploitation forces in alt
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^ Below, top to bottom:
Luke Cosgrove, featured
nJnyer; Robert Flaherty,

director, and Raymond
Hatton, featured player.

^ Below, top to bottom

:

Constance Bennett, fea-

tured player, and George
B. Seitz and Paul Sloane,

Paramount directors.

forms are set in motion to ac-

cumulate in a nation-wide de
luge of advertising and propa
ganda at the time the produc
tion is released.

The big idea in this cam-
paign will be to find one girl

from every key town in the

country who in the opinion of

competent judges comes near-

est the proportions of the

American Venus.

The contest will be conduct-

ed in over 200 key cities, and
Paramount will award the

winning girl a beautiful silver

cup. This phase of the cam-
paien will be built up with
trailers, slides, outdoor adver-
tising and copy for newspaper
and program advertising.

Paramount officials feel that

this picture will mean to the

screen what the Ziegfeld array
of beauties means to the stage.

The story, written by Lillian

Lauferty, tells of the search of

a group of famous American
artists for the American Venus.
Several artists who will appear
in the picture will all be na-
tionally known painters and il-

lustrators. They advertise a
nation-wide contest and it is

during the selection of the

girls that a beautiful romance
begins between Greta Nissen
and one of the artists.

Higgin Nears

Finish

TJ OWARD HIGGIN, Lasky
director, has just com-

pleted cutting and editing the

film on his first production for

this organization, entitled “In

the Name of Love.”

The usual difficulties con-

fronting directors in the edit-

ing of their pictures were
largely absent in Higgin’s case,

since his initial assembly to-

talled only 8,200 feet—an un-
usual record in these days
when the average director’s

first cut runs anywhere up to

SO reels in length. Higgin’s
experience as a successful

scenario writer stood him in

good stead in the preparation
of a script wherein the foot-

age was so definitely outlined
that it was not necessary to

shoot any excessive amount of
film. His record in this par-
ticular has caused considerable
comment throughout Holly-
wood.

Higgin’s cast was headed by
Greta Nissen, Ricardo Cortez,

Wallace Beery, Raymond Hat-
ton, Edythe Chapman, Lillian

Leighton, Richard Arlen, Wil-
liam J. Kelley, Leo White and
Babe London.

* * *

Victor Fleming, one of Par-
amount’s directors, will start

on his next production on May
5. This is the first picture he
has made in several months,
having just recovered from a

severe illness which kept him
in the hospital for some time.

“The Devil’s Cargo,” which
was directed by Fleming, has
registered considerable box of-

fice as well as artistic success,

and a similar record is ex-

pected of Jack London’s “Ad-
venture” which is being re-

leased this month.

The new Fleming production
will be another outdoor story

with an all-star cast.

* * *

William K. Howard, the

man who made “The Thun-
dering Herd,” returned from
the lonely Superstition Moun-
tains of Arizona yesterday
with completed film of “The
Light of Western Stars,” his

new Zane Grey feature for

Paramount.

Encounters with rattle-

snakes, wild rides over dan-
gerous rock slides, the discov-

ery and use of an abandoned
adobe house, and various other
pleasantries were encountered
on the trip.

The concluding scenes of the

story will be filmed in Califor-
nia, with Noah Beery, Jack
Holt, Billie Dove and others
in the featured cast.

^ Below, left to right: Tom Moore and Ricardo Cortez,
featured in new Paramount productions.
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|TAKE.A.CHANCE WEEK” AT BALABAN & KATZ’ CHICAGO THEATRE was advertised as above
in “The Chicago Tribune.” After a screen trailer used two weeks, the ad at top appeared on Thursday,
April 23. Ads adjoining, in the order of contact, appeared on Friday, Saturday, Tuesday, Monday, Sun-
day, Thursday and (jumping the review) Wednesday. The review, maintaining the requested secrecy by tell-

ing nothing whatever about the picture, appeared on Wednesday following the Monday opening. “We are not
taking a chsmce. We know what you want,” was the keynote line of the campaign, and the mobs battling

for admittance came away believing it zifter seeing Metro Goldwyn’s “Excuse Me” and the best stage show
the “Chicago” has had in many weeks. (Story on opposite page.)
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THE THEATRE
Q..^J)epartment ofPractical Showmanship

IN THE CHICAGO SHOWSHOPS
Copy Service

For Exhibitor

House Organs

House organ or newspaper
publication rights to this copy
is granted exhibitors by the
“Herald” herewith.

OUR AUDIENCE IS OUR BOSS
'T' HIS theatre wants to show good

pictures. It is our aim to serve the
people, and receive enough compensation
so we may buy bread and meat. In ex-
change we are willing to show the kind of
pictures people want to see.

The bogey that “the motion picture
people’’ try to break down morals with
immoral pictures is as much nonsense as
to say we try to make people look at pic-

tures which no one wishes to see. We are
eager to show the pictures that will bring
everyone to the theatre.

So the real test of the “goodness” of a
picture is the number of people who come
to see it. When a great number of folks
come to see a picture we try to get another
of the same kind. You are the judge of
the pictures we bring to town. If you
want to encourage good pictures, come to
see every good one that we show.

MEET MR. BOX OFFICE

WE have a friend. This friend is reli-

able and has never failed to relate to

us the truth. It suffers when we are dis-

pleased with the tale it tells us. But of

one thing we are certain—no matter what
the fact or how much pain it gives, the

truth will out.

Our friend’s name is Mr. Box Office.

When a picture is good, Mr. Box Office

tells us it is so. When a picture is awful
Mr. Box office groans. Newspapers hire

critics to judge the value of pictures, and
they are as good as their guesses. We
have one which works for no salary and
never misses.

Meet Mr. Box Office—our friend and
yours.

A PLACE TO GO
TV/r AN tires of here, wherever here may

be. And of now. whenever now may
meet up with him. A place to go is a
necessity. It gets him away from himself,
away from the commonplace which threat-

ens him, inspiring him to go forward, re-

freshing him for the next stage of his big
little journey.
As places to go are computed, by the

number of people who go to them, the mo-
tion picture theatre ranks first. More peo-
ple go to the motion picture theatre every
week than to any other single place of
entertainment.

Chicago*s **Take-a-Chance**
Week Hits; Major Film Shows
Reported for Theatre Owners

By WILLIAM R. WEAVER
Balaban & Katz did it again last w^eek. Their “Take-a-Chance” Week

bill was the best show the Chicago has had in months. Business looked
big, a sidewalk line accumulating after the 5,000 seats and the huge lobby
were filled, and announcement that the bill would be moved to the Tivoli

for this week substantiated eye evidence.

“Take-a-Chance” Week psychology is sound.

Page 72 bears reproduction of the cam-
paign carried on in one newspaper. All

the papers cooperated and kept the
secret of the program. Readers of the
following are requested to do likewise.
Trailers welcoming the crowd and

thanking patrons for their trust in Bala-
ban & Katz judgment gave way to two
nattily dressed girls who came on in one
to announce the numbers by manipula-
tion of chance wheels lighted and spun
between each.

For overture, the orchestra played
“Light Cavalry” without a leader, getting
a big hand. An operatic soprano in an
artistic oval drop next sang an aria from
“Carmen.” Then Foster and Peggy,
mind-reading dog, did their stuff in one
for big returns.

An Indian dance in a splendid full

stage setting, with songs, followed, clos-
ing in to “Spring Fever,” a novel organo-
logue by Mr. and Mrs. Jesse Crawford,
the latter dropping for the first time in

his Chicago appearances the stiff front
and coming on in a golf novelty through
a drape in one. Without much in the
way of music behind it, the number hit

hard.

An excellent toe dancer next did
“Death of the Swan” in full stage, to be
followed by a more excellent dancer who
burlesqued her number to howls from
out front. Then the presentation staff

put over the best thing it has done in

all these years for a short subject, “The
Voice of the Nightingale.”
This subject is a splendid thing in

itself, done in color and relating a
favorite myth in superb manner. The
screen was framed in decoration to
match and fade-ins right and left re-

vealed a flutist and a whistler whose stuff

seemed a part of the subject. Applause
at this was astounding, though merited.
Back to full stage and a jazz orchestra

doing “Midnight Waltz,” “Off and Gone”
and “Wabash Blues,” followed by the
girls who announced the numbers in an
Apache dance far above the average for
such. This gave way to a remarkably
well staged, properly brief prologue in-

volving departing train illusion bringing
on the introductory title of “Excuse Me,”

the feature, which fit the occasion per-

fectly and registered a clean knockout.

Circus Week at Capitol
Another special occasion of importance

was “Circus Week” at the Capitol, the

new South Side gathering place of thea-

tre enthusiasts. Sells-Floto is in town,
which perhaps explains the reason for it,

and that isn’t a bad idea in itself.

The Capitol bill opened with a news-
picture, after which Banks Kennedy, who
sometimes broadcasts, did an organ num-
ber of no great moment which the regu-
lars seemed to like notwithstanding.
Then the orchestra, minus A1 Short, its

peerless leader, played “A Day With a

Circus” and got over the basic atmos-
phere of what was to follow.

The circus stuff was run off in a bunch,
individual acts being tied together by
use of a ballyhoo artist who knew his

stuff and set it down on the right side

of the foots. Four girls did a nifty

clown dance to get things moving, after

which a drop was taken away to reveal

a big top interior in which the circus

talent worked.
Gaswell Sisters, aerialists, the Thomas

Trio, clown tumblers, Fisher’s Animals,

a dog and pony outfit, and Six Tip Tops,
demon gymnasts made up the circus

roster, the routine being broken by not

too many single clown bits.

“The Rag Man” was the feature pic-

ture and there was a cartoon reel. At
9:10 Friday evening I stood in line

fifteen minutes to get a balcony seat.

Stratford Opens Dream Stage

At the Stratford, another South Side

house owned by the National Theatres
Corp., which operates the Capitol, there

were extraordinary exercises in dedica-

tion of the just completed “Dream
Stage,” which is exploitation parlance for

a remodeled proscenium and pit. And
good exploitation, too.

A1 Short, regularly of the Capitol, was
at the Stratford for the occasion, giving

two great orchestral numbers for over-

ture.

Twenty-five people worked in the next
number, a dedicatory spectacle in song
and dance, which gave way to a color

reel on the screen. Roy Deitrich, a
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lounged in the foyer beneath a sign inform-
ing you that this week, with “The Dress-
maker from Paris,” an elaborate fashion
show would be staged in cooperation with
Kerman’s. Time and endurance permitting,
I shall scrutinize these and other bills and
record my observations in these pages.

“Theatregoer” Fired
“Theatregoer,” who covered the shows for

this department last week, has been fired

bodily.

Noted Writers* Works
Bought by Hoffman for

New Program Policy
(Special to Exhibitors Herald)

NEW YORK, May 5.—The policy recently

announced by M. H. Hoffman, vice president

of the Tiffany Productions, Inc., and Truart
Films Corporation, pointing to an extensive
program has been followed by a statement that

Hoffman has bought rights of books and stor-

ies written by many prominent authors. These
include Zane Grey, Sir Gilbert Parker, David
Graham Phillips, Jack Lxjndon, Gouverneur
Morris, Arthur Stringer, Rex Beach, Harold
McGrath, Rupert Hughes and Guy de Mau-
passant.

The program has been divided under the

titles of “Blue Ribbons,” “Novelty,” and “Cin-
emelodramas” series. Players to be seen in

these series include: Lou Tellegen, Ruth Ro-
land, Dorothy Phillips, Henry B. Walthall,
Matt Moore, Grace Darmond, Louise Lorraine,
Claire McDowell, Otis Harlan, Alec Francis,

Roy Stewart, Carmelita Geraghty, Spottiswood
Aiken, Wesley Barry, Mary Carr, Pat O’Mal-
ley, Frank Mayo, Beverley Bayne, Pauline Ga-
ron, Bryant Washburn, George Fawcett, Stuart
Holmes and Mildred Harris.
Renown Pictures, Inc., will have 35 feature

productions on the releasing schedule for New
York, Northern New Jersey and Chicago, these

including Tiffany “Big Twelve” and the Truart
series.

Frisco Jury Votes to

Bar Blocking of Aisles
(Special to Exhibitors Herald)

SAN FRANCISCO, May 5.—Grand jury in-

vestigation of fire hazards in local theatres, in

progress four months, bore fruit when at a
special session it passed in resolution form an
ordinance prohibiting blocking the aisles in all

public places and requiring the stationing of
firemen wherever public gatherings are held.

The ordinance provides for a fine of $500 or
imprisonment for six months, or both, to be
assessed against persons in control of public

meeting places where provisions are violated,

or against persons who interfere with firemen.

Representatives of theatre managements con-
ferred with the grand jury.

Bombing of Show
Leads to Action

of M, P. r. O. of M.
DETROIT, MICH., April 28.—The Princess

theatre, a neighborhood house, is the latest to

suffer in the bomb war now causing concern to

theatre managers and police. A bomb was
thrown at the Princess theatre box office from
an automobile, wrecking the front of the house
and damaging eight business places adjacent to

the theatre.

Recent labor troubles were blamed for the

bombing by Stanley Janeczewski, proprietor of

the Princess. He claims several attempts to

demolish his theatre have been made recently.

The total damage to the theatre and business

places may reach $5,000.

As this is the fourth attempt within the past

two months to wreck a Detroit theatre by ex-

plosives, the Motion Picture Theatre Owners
of Michigan are now taking a hand in the case

and are cooperating with the police in an at-

At McVickers last week fair young women Chicago Filmshows tempt to run down the guilty parties.

young tenor popular in these parts, then sang
the substance of a “Garden of My Dreams”
number in three episodes, the same bearing
relationship to the purpose of the dedication.

Then an organist played something and
sang it. (Since Albert Hay Malotte came
to Chicago and began singing to his own
organ accompaniment, all the organists are

doing it.) They liked it, and he can sing

as well as he can play.

“Sweetheart Reminiscences,” opening in one
and scrimming two or three times to reveal

dances done in full stage between songs by
a man and woman downstage, went over well

for the next number and the newsreel fol-

lowed.
Then came a tableau prologue to “The

Thundering Herd” and the picture itself.

This tableau stunt, a great expanse of blue
fringing a covered wagon back, alongside
which other figures are dissolved in as the

picture settles over the whole, is about the

neatest thing I’ve seen done in this connec-
tion.

McVickers Runs to Form
The McVickers bill of the week ran to

form. That is to say, it was better. The
McVickers show gets better and better

with unbroken regularity. There was no spe-

cial effort this time; it was just a good show.
Spitalny’s ace orchestra (I make it a pres-

ent of the name herewith) did First Hun-
garian Rhapsody so well that even I listened

and I’m fed up on it. Undoubtedly the

pianist, who does the solo in this as it is

not done elsewhere, had something to do
with that.

Topics followed to “Katherina,” breaking
into Nubs Allen sitting on the piano singing
“When I Think of You” with words on the

screen, which they liked.

Then a travel picture, back of a round
transparency in the lower left corner of

which Ben Simon did “Thais” for a telling

violin number. Another novelty followed
when a spotlight searched in vain over a

typical musical-act set for Walter Pontius,

captioned “McCormick of the Movies,” who
was finally picked up in the pit to sing “Just

a Little Love, a Little Kiss” and “Old Pal”
from the director’s stand.

The newsreel was next, followed by Albert

Hay Malotte at the organ doing “William
Tell” as no other organist I hear can do it.

This led to a battleship set for Ensign A1
Moore’s U. S. Orchestra in jazz numbers
which crashed over, closing with something
military and a fade-out for “The Crowded
Hour,” a military picture.

Our Gang in “The Big Town” was the

other big hit on the bill.

“Sans Gene” at Roosevelt

“Madame Sans Gene” was the feature at

the Roosevelt, which doesn’t use elaborate

presentation. With it was run a newsreel
and “Hello Hollywood,” Educational comedy,
an introductory overture breaking into the

picture and “Shadowland” on the organ with

the lyrics filmed.

“Salvation Hunters” at Orpheum

With “The Salvation Hunters” at the

Orpheum there was a Pathe News and
“Skinners in Silk,” a Mack Sennett Pathe
comedy. The Orpheum uses no orchestra

and the organist seems to take interminable
rests, though perhaps that’s only a matinee
feature.

On Next Week’s Boards

Several promising bills are being adver-

tised this week, some of which I hope to

witness before press deadline again is at

hand and report in somewhat this manner.
The Capitol, for instance, is taking advance
of National Music Week publicity in all the

newspapers by staging a Music Week of its

own.
Then there’s the Chicago bill, built around

“My Son,” which is a sort of Mother’s Week,
although not described as such in the news-
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THEN IT WAS EASY for the manager of Loew’s Dayton theatre. After the Metro-Goldwyn “trackless
train” had driven up and parked in front of the theatre in Dayton, Ohio, the children came. (Some were
big children). When the train had rolled away the crowd turned to find “Cheaper to Marry” being shown
at the theatre. The crowd was so large that traffic was blocked until the train had moved on its way across
the continent.

A STERN SENTI-
NEL stands on main
highway. Grauman’s
Egyptian theatre, Los
Angeles.

LIGHTS! LIGHTS! LIGHTS! Lee Ochs
used enough of them in exploiting Universal’s
“Smouldering Fires” to make the signs read-
able for a long distance. Quite an appropriate
method of advertising.

AN ATTRAC-
TIVE girl is a

good ad. Univer-
sal’s “Smoulder-
ing Fires.”
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SHORT SUBJECTS

Louis B. Mayer, in charge of Metro production, presented Marion Davies
with a makeup box when the picture was taken which was transmitted by
telephone by the International Newsreel.

Newsreels by
Telephone

E. B. Hattrick, general manager
of the International Newsreel, last

week received a photograph of

Marion Davies. Not that a photo-
graph of a film star is unusual in

such a case, but this particular pho-
tograph was received through a

telephone instrument. It was sent

from San Francisco to New York,
transmission entirely by telephone
wires. Which is said to be the first

successful effort to transmit a pho-
tograph by this method.
The success only points more

clearly to the efforts and diligence

of newsreel men to expedite news
service. It brings newsreel men
just one step nearer the goal where
newspictures will be used as speed-

ily as newspapers to relate events.

They are determined to attain

that speed.

Watch them

!

Short Subjects
Summer Values
Summer’s coming— if not here.

Exhibitors can’t alter the season,

but they can alter their programs.
They carmot make golf, surf or

motor less attractive, but they can

make their theatres more so. One
of the best ways to do this is by
using more short subjects.

Most exhibitors eliminate or ma-
terially shorten the orchestra’s long-

winded overtures in the warm pe-

riod. The same clearly defined and
well recognized reasons for doing
this prompt similar measures with
respect to the film portion of the

program.
It’s hard enough to get an audi-

ence to sit through any long bill in

the warm weather. It’s harder if the

bill is made up of several subjects.

Short subjects, always valuable,

are additionally so during dog days.

Comedy for Drama;
Drama for Comedy
For various good reasons it is

theatre custom to run a comedy im-

mediately after a long drama. That’s

why there are so many comedies, of

course. But when the feature, of a

given program happens to be a com-
edy the exhibitor finds himself fac-

ing a vacuum when he seeks a suit-

able short subject to follow.

There are no short dramas!
In cases observed by this observer

recently the exhibitor has used a

travelogue or scenic in the position

commonly given the short subject

comedy, but the makeshift doesn’t
suffice. Theatregoers are so accus-
tomed to a bill composed of comedy
and drama that they miss the drama.
Why are there no short dramas?
If the comedy feature were a

rarity the reason would be clear; but
there are more long comedies on the
market than ever before and there is

prospect of a further increase in

their number. It would seem to be
good judgment to make an adequate
supply of short dramas.

Another Comic Film

Children Should Like
A dozen years ago one of the

comic strips most popular in the

Sunday supplements was “Buster
Brown.’’ It was a healthful amuse-
ment for children as well as grown-
ups. Many regretted it when Mr.
Outcault, its author, stopped creat-

ing it.

The producers have waited long
but at last they have awakened to

its value for picture production. The
Century company will produce a

series of “Buster Brown’’ two-part

comedies. There are other comic
strips now popular in newspapers.
Some would qualify for picture pro-

duction.

‘‘Off With the Old;

On With the New”
A motion picture is usually an il-

lustrated story. Or, a story made
vivid with an abvmdance of illustra-

tions. So far, to attain success sub-

titles have been indispensable. But
as we recall, the short-subject field

has not tried to make a picture with

no titles.

However, the announcement is

made that a series of two-reel sub-

jects is being made by Herrick Pro-

ductions for Davis distribution.

The announcement justifies atten-

tion. It is possible to picturize a

story without explanations, although

it must be produced with carefvil and
skillful workmanship. If this com-
ing novelty succeeds it will be the

establishment of another milestone

in the progress of motion pictures.

And if it fails—it is still a noble

effort marked down on the history

of the progress of motion pictures.
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U. A. Launches Biggest Year

ABOVE—Charlie Chaplin and his

new leading woman in a scene

from “Gold Rush.”

LEFT -Douglas Fairbanks in a

scene from the Spanish story,

“Don Q.”

RIGHT—Mary Pickford in a scene

from “Little Annie Rooney.”

IWf ARSHALLING its first six produc-
tions for fall release, United Artists

Corporation presents the greatest array of

pitcures ever announced in its six years of

existence. Here they are, as given out by
Hiram Abrams, president

:

Mary Pickford in “Little Annie
Rooney,” released September 13.

Charlie Chaplin’s “The Gold
Rush,” out August 13.

Douglas Fairbanks, “Don Q.,

Son of Zorro,” August 30.

David W. Griffith’s production,
“Sally of the Sawdust,” Octo-
ber 11.

Rudolph Valentino, “The
Bronze Collar,” September 27.

William S. Hart in a Western,
October 25. Title will be an-
nounced later.

Twelve pictures at least will be produced
for the coming season but the maximum
will be 15, Mr. Abrams stated in emphasiz-
ing there will be a definite volume of ma-
terial, although strictly limited, and that

each photoplay will be sold by itself.

Mary Pickford expects to make three
pictures this year, a record production
schedule.

Pointing to recent additions of other
stars and election of Joseph M. Schenck as
chairman of the directors. President
Abrams proclaims 1925 as the strongest
year in the annals of United Artists, with
the program more firmly than ever dedi-
cated to the principles of making only
superlative pictures, restricting output, and
not even pooling proceeds, leaving the ex-
hibitor free to choose independently.

“With Mr. Schenck’s alliance with this

corporation,” he said, “it is more firmly

grounded as the leading independent mo-
tion picture distributing organization in

the world.

“We will present the productions of the

greatest stars in the world, the productions
of Mary Pickford, Charlie Chaplin, Doug-
las Fairbanks, David W. Griffith, Rudolph
Valentino, William S. Hart and others, and
we will adhere absolutely to the original

purpose of concentrating upon the super-

lative type of motion pictures produced
by its members. The corporation plans a

strictly limited output but at the same time

a definite volume of material. The mini-

mum of pictures for the coming season
will be 12, while on the other hand the

maximum will be 15.

“We will sell every picture singly—each

on an individual basis, each only on its

merit. No program or block bookings, no
grouping for the purpose of a single con-

tract, thus giving to the industry the great-

est and most meritorious productions, upon
an absolutely independent and open mar-
ket. There is not even any pooling of
proceeds from the sales of different pic-

tures.

“This is the one organization in all the

industry that has never changed in a single

degree its original purposes and policies.

Especially is this so as a reminder of the

encouragement the United Artists Corpora-

tion has given and will continued to give

an open market in the industry. Seeking

neither to bind the exhibitor to product

he may not prefer nor to interfere with

his free choice of anything that is else-

where on the market, this organization

provides him an object lesson of inde-

pendence.”

All six productions will be sold at once,

Mr. Abrams declared, with l^ookings to

be made in accordance with the release

dates listed.

The morrow will bring to exhibitors

from Lfnited Artists “no idle promises, no
camouflaged assurances, no sugarcoated

announcements,” he warned.

“This year finds United Artists in its

sixth season as a worldwide distributor of

important motion picture product—envi-

ably situated, stronger than ever and far

more firmly committed to its original plan

of conduct.
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Mary Pickford, “America’s

sweetheart,” who has been

with United Artists for some
time.

Joseph M. Schenck, chairman of

the Board of Directors.

Prominent

in

United

Artists

Hiram Abrams, president of United
Artists.

LEFT—D. W. Griffith, who has

been responsible for a host of

successes for United Artists.

BELOW — Rudolph Valentino,

who has lately signed to star for

U. A.

RIGHT—Charlie Chaplin, comedi-
an, who has just completed “Gold
Rush.” BELOW—William S. Hart,

Western star just acquired by
Schenck.

ABOVEl—Douglas Fairbanks, at

present nearing completion of

“Don Q.”
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Performing elephants and acrobats also have their part to do
in “Sally of the Sawdust,” a story of the circus ring, produced
by D. W. Griffith for United Artists.

^‘Little Annie Rooney^’
Stars Pickford

MARY PICKFORD calls the world to witness that she intends

to make three pictures this year, setting a new production

record for “America’s sweetheart” in her period of service with

United Artists. First stands “Little Annie Rooney,” scheduled for

release September 13, in which the star forsakes costume drama

and fairy tale to return to the role of fun-loving, mischievous,

carefree Mary, the role by which she is best known.

Ten nationalities are represented in the troups of children who
frolic—and fight—through the scenes of “Little Annie Rooney,”

and the cast is even more diversified, with dogs, goats, monkeys

and horses as actors. It’s a story of New York’s East Side, with

12-year-old Annie heading the gang of youngsters to battle rival

bands, fighting with fists, head and legs, not mention flying

vegetables.

In this theme is the forerunner to Mary Pickford’s series of

modern stories, with William Baudine the director and Jack

Cunningham the writer. Mary and Baudine remember each other

from the days when she just was beginning her rise and he was
second assistant property boy at the old Biograph studio. Tom
McNamara, creator of children’s comic pictures, assisted through-

out in cramming the story with “gags.” In the sets, too. New
York’s slums and even the Brooklyn bridge have been re-created

in Hollywood.

Annie Rooney, daughter of a beloved cop, secretly worships

Joe Kelly, truck driver and pal of her brother Tim. When Tony,

an aspiring gunman, kills Policeman Rooney, Tim accuses Joe and
wounds him in a street fight. Annie submits to a blood trans-

fusion to save him, but scrawls her last will and testament, because

she thinks such an operation is sure to mean death. When Joe
is well again he takes Annie and the rival gangs to a picnic. A
battle stars; she dives into the fray and tames the rioters.

Faithfulness to detail is one of the outstanding characteristics

of the picturing of East Side life. There is the window-to-window
washline, the dilapidated bathtub, the old shoes that lie in the

back yard after fulfilling their mission of routing the fence cat

with its mournful coloratura soprano.

In the gang fights comedy runs wild. Annie and her henchmen

—

Charlie Chaplin blends pathos and comedy in “The Gold
Rush.” His dejection is complete in this scene from his

latest picture which is set for release August 13.

Charlie Chaplin Calls

^^Gold Rush” Best
/COMPLETION OF “The Gold Rush” brings Charlie Chaplin

again to the screen in what United Artists executives call the

“most gigantic thing in his career.” August 16 is the release date

for this epic of comedy in which thrills, pathos, romance and

drama are liberally blended.

“The Gold Rush” also presents Gloria Hale in the leading fem-

inine role and Chaplin is enthusiastic over her achievement. Then,

too, there is Mack Swain, for a long time a leading comedian,

taking a dramatic part. But United Artists emphasizes that the

public will see Charlie in every scene, in his own styled balloon

pants, with the old Charlie’s funny shuffle, cane and hat, and, yes,

the mustache, also.

It’s a 100 per cent audience picture, the distributors say, with

an eye ever to the wants of his hosts of child fans and the young
old folk as well.

Chaplin will supervise the presentation himself in New York
and also expects to visit other key cities to help exhibitors put over

what he calls his greatest comedy, with his big demand on effort

and finances.

Perfect balancing of the picture is one angle that the executives

emphasize in launching the picture. Beside the many “gags” which
Chaplin himself has injected into the photoplay, dramatic, romantic

and thrilling situations have been intermingled to give relief from
the concussions of laughter. Huge and novel settings also are

called the brightening background of the funfest.

The picture will be completed for pre-release this summer.

Mr. Chaplin claims a real “find” in Gloria Hale, his leading

woman in “The Gold Rush.” Miss Hale, a Chicago girl, is prac-

tically a newcomer to the screen. In Mack Swain, too, he sees

the work of this actor the best he ever has done.

and henchwomen, if there are such—battle with bricks, down-
hearted fruit and equally outworn vegetables. And when Annie
is cut off from her army she discards the manual of arms to use

also her legs and even her head, a-la-goat, to \ anquish the enemy.
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Doug Fairbanks Plays

Two Roles in “Don”
OUGLAS FAIRBANKS has transferred the glory and ro-
mance of Spain to the screen in “Don Q, Son of Zorro,” which

United Artists sends to the exhibitors August 30 after pre-show-
ings expected early in the summer. “The Mark of Zorro” was
set in the mid-nineteenth century California; its sequel, “Don Q,”

takes one into old Spain of the same period. Fairbanks plays the
part of both father and son.

Doug offers one several new departures in his latest picture.

In doing the fandango and tango with Juliette Belanger as his

partner, he performs as a dancer for the first time. Fifty women
—their beauty vouched for and with long black hair—are seen in

minor parts, and they say it required considerable exploring to

find them, in these days of bobbed hair.

Another innovation is that five of the “actors,” said to be among
the highest paid, too, are animals, two bulls and three horses.

When the hunt for the bulls got under way, it finally was decided

to rent them from a Frenchman who breeds them for bullfights

in Mexico.

Donald Crisp, the director who also plays the part of Sebastian,

is recovering from an accident in which his foot was broken by
one of the horses. The three mounts of the principals are cream
color, with silver manes and tails, and all are winners of ribbons

at shows. They are of the Paleomeno breed said to have originat-

ed in California about the time represented in the picture.

Mary Astor, leading woman, is only 18 years old. Others in

the cast are Lottie Pickford, Jean Hersholt, Warner Oland, Jack
McDonald and Charles Stevens.

Harry Oliver was sent to Spain before the shooting began
to sketch surroundings, and collaborated with Edward M. Langley

and Francesco Cugat in the carrying out of details. Mortimer
Wilson, composer of the music for “The Thief of Bagdad,” will

gather the old Spanish airs into the score for “Don Q.”

Doug has contributed a round of stunts to the new photoplay,

not the least of which are his feats with the muleteer’s whip.

Griffith Puts Circus

Comedy Into Pictures
“CALLY OF THE SAWDUST,” which will be released Octo-
^ ber 11 by United Artists, has its motion picture origin in a

tour taken by D. W. Griffith, in which he visited 40 theatres with-

out identifying himself, in order to learn what motion picture

audiences wanted. The result was the decision to picturize a

musical comedy the name of which is not mentioned because of a

provision in the contract regarding the title. However, it is an-

nounced that the writer of the stage play was Dorothy Donnelly.

Carol Dempster plays the part of Sally, impudent but lovable

hoyden. W. C. Fields, star of Ziegfeld Follies, does many of his

original juggling stunts as the leading man, with his easygoing

philosophy of gathering cash where he may, even if it’s from an-

other’s pocket, while always devoted to his ward, Sally. Alfred

Lunt, New York actor, has the young man lead role. Lunt now
is starring on Broadway in “The Guardsman.” Others enrolled

in the cast are Erville Anderson, Effie Shannon and Glenn Anders,

the latter as a trapeze performer. Then, too, half a dozen stars

of the films appear as extras in one scene.

The story, bounding from drolleries to boisterous comedy, is

hailed by Griffith as his biggest production in years, with laugh-

able surprises and swift drama. From circus, sideshows and rural

carnival the action jumps over to a society affair and to scenes

in a magnificent mansion.

Alfred Lunt plays the part of the wealthy young man who
falls in love with a litle circus girl while his family throws its

hands aloft in horror. Glenn Anders, as the trapeze artist, takes

the role of villain, but a genial one at that.

Griffith calls the picture the best in his kit since “Way Down
East” and points to the use of larger sets, enrollment of additional

beautiful women and the abundance of comedy spread over the

production from beginning to end.

Mary Pickford forgets the manual of arms and waits in
ambush with a brick for her gang’s enemies in “Little Annie
Rooney.” It is a picture of New York’s East Side, for release
September 13.

Carol Dempster is featured in “Sally of the Sawdust,” pro-
duced by D. W. Griffith for United Artists, from which this

scene is taken. “Sally of the Sawdust” wil be released Oc-
tober 11.
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RIGHT— Doug cuts

hair with a table knife

in a scene from “Don
Q” with Donald Crisp,

director-actor in the

picture.

CENTER BELOW -

Mary Astor plays the

leading role opposite

Doug in his new pic-

ture, “Don Q.”

LEFT BELOW-^
Charlie enacting a

scene with the one-

legged stranger in

“Gold Rush.”

ValentinoMakes
U. A. ’s First

S CHENCK and Valentino—that is the

combination to whom goes the credit

for the making of “The Bronze Collar.”

Joseph M. Schenck, chairman of the direc-

tors of United Artists, is presenting Ru-
dolph Valentino, first star added to the “Big
Four” under the recently adopted expansion
program.

“The Bronze Collar,” the title of which
signifies the badge of slavery which the

hero is forced to wear, is from the John
Frederick novel of the same name, and will

be released September 27.

Clarence Brown, who recently entered

upon a long term service with United Ar-

tists, has been chosen by Mr. Schenck to

direct the picture, exteriors for which will

be around Monterey. Mr. Brown was the

director of “The Acquittal” and “Smoulder-

ing Fires.” Benjamin F. Glazier adapted

the story for the picture play and Adelaide

Heilbron prepared the continuity.

With the first Valentino production for

United Artists, a Spanish set has been con-

structed that is said to be the most lavish

ever built. The romance centers in the

days of early California when the Spanish

ruled.

From rover of the seas at the start of the

picture, Valentino swings through an array

of adventures climaxed by his capture by

the Turks. Sold into Spanish slavery, he is

taken to the California country by the own-
er, who fears his recapture by his devil-

may-care comrades. Escaping into the

mountains he befriends the oppressed in-

habitants. He is as daring in his love as

in his fighting, and leads his followers into

adventure after adventure with reckless

abandon.

With his new producing contract, his

new arrangements for distribution of his

photoplays, and, last but not least, his new
beard, Rudolph Valentino is drawing even

increased interest and in “The Bronze Col-

lar” the directors of United Artists see him
a beacon to the box office.

Hart Prepares
to Shoot

V^ILLIAM S. HART returns to the
* » making of photoplays with exhibitors

and audiences alike awaiting Western by
him on an even more elaborate scale un-
der the flag of United Artists Corporation.

First on the “Bill” Hart production list

will be a picture which still has no working
title but is being prepared for shooting. It

will be ready for general release October
25. Story and cast will be announced in

the near future.

United Artists announces that in this

production a theme will be brought forth

for the hero “Two-gun Bill” which never
before has been used by Mr. Hart or any
other maker of Western pictures. The
story, however, is being withheld pending
definite arrangements. In any event, how-
ever, United Artists promises an outstand-
ing feature of the fall photoplay schedule.

Hart is now in the East and a large part

of his activity is in the direction of choos-

ing a cast which will meet the requirements
of his first effort under the guidance and

backing of United Artists. It is upon the

result of his work that the forthcoming

announcement rests as to those who will

take the other roles in the stirring picture

for which the screen nemesis of Western
bad men is preparing the silt of actors.

Sets already are taking shape for the

filming of his first production following the

several years of his retirement and for this

initial work United Artists announces that

lavish preparations are in store, so that the

star’s opening picture under this corpora-

tion’s contract, and as one of the first six

pictures to be released on its big schedule

for the coming season, will start him “with

a bang.”

With the entire resources of the United

Artists Corporation backing the picturiza-

tion, with the name William S. Hart syn-

onymous with Western thrillers, and with

an unusual theme chosen for presentation

on the screen, the directors look to the

coming production to take high rank in the

expansive program of the season.
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Gloria SVVANSON and EmUe Drain
as Madame Sans Gene and Napoleon

in Paraniount*s great historical document
titled after the stellar role. It opened
last week at the Roosevelt theatre against
strong competition and Chicagoans flocked
to see it.

"MADAME SANS GENE"
NOTABLE DOCUMENT

1 WALKED through a chill drizzle to

the Roosevelt theatre one afternoon

last week and found the house full of

people looking at “Aladame Sans Gene.”

I do not know which was the more in-

teresting, the people or the picture, but

I shall remember the afternoon.

“Madame Sans Gene” is considerably

more than a motion picture, though it is

sufficient as such. It is a document of

supreme historical interest; nor is that

all. It is a scapel baring a current inter-

nationalism not more than half credited

by those who profess it.

In the picture Napoleon Bonaparte ap-

pears first as the impoverished Lieuten-

ant, later as Emperor. When he is

brought on as Emperor, this rainy day
Chicago audience applauds as for an

American President. Still later. Sans
Gene champions the French army in

vigorous subtitles and again applause

bursts forth. And when suitable action

is accompanied by the Marseillaise there

is such a storm of response as seldom
greets, alas, our own national anthem.

It is such a reaction as might be ex-

pected at the film’s Paris premiere, but

this is a rainy afternoon in downtown
Chicago!

No doubt the alignment of French and
American interests in the still unforgot-

ten war is partially responsible for this

manifestation, but I think two other fac-

tors enter in. One of these is the steady

succession of great pictures based on the

French Revolution, familiarizing Amer-
icans with chief characters and events of

that stirring period. The other is the

Marseillaise, in itself adequate justifica-

tion for encore or enlistment at any time

or place.

But the picture is always the thing

—

and so it is important to remind you that

it was made in the authentic locations,

in gardens, palaces and public buildings

not previously photographed. There is

simply no describing these locations,

save that of the lens itself. The originals

make even the splendid sets used in du-

plication of them for other productions

seem sets indeed. If offered simply as

an historical study film, the picture would

be more than worth its cost; yet it is

a picture also.

Of the cast, Americans know but two

—Gloria Swanson and Charles de Roche.

It is hardly necessary to state that Miss

Swanson is better than ever, but it is

vital to say that this Charles de Roche
is the one Paramount thought it was
importing. In this he’s a Frenchman,

and as a Frenchman he makes you for-

get “The Marriage Maker” and his lesser

errors on his soil. Further, he’s a sort

of link between the American Gloria and

her French support, effecting an essen-

tial uniformity of personnel.

As entertainment the picture is of dual

character. If judged purely by story

standards it suffers by footnotes append-

ed to action captions for the purpose of

pointing out scenic details of great general

interest. For my part, I value the foot-

notes above the captions. I am risking

a small stake with a friend as to how
others will accept them, but I will not, as

did the reviewers, air my guesses in

your presence. Perhaps later I shall tell

you whether I win or lose. It’s a good

bet either way.

'^HESE are the salvation hunters in

Josef Von Sternberg*s ^'Salvation
Hunters/* which was revealed to Chica-
goans last week at the Orpheum theatre.
Belated comment about it is made this

week. It*s a United Artists attraction.

LOIS WILSON and Jack Holt again in-

comparably re-create Girl and Man of
the West in ParamounPs *'The Thunder-
ing^ Herd/* which the Startford, a major
residential playhouse, used last week as the
nucleus of a great bill described in detail
elsezvhere.

WEEK’S SECOND BEST
IS A SHORT SUBJECT

TT HE week’s second best picture,

“Sans Gene” being best, is a short sub-
ject. It is Educational’s “The Voice of
the Nightingale.” It was included in the

“Take-a-Chance Week” bill at the Chi-
cago theatre, a bill attesting yet again
the supreme showmanship of Balaban &
Katz in the outstanding merit of its pic-

ture content.

This short subject is in color and re-

counts delicately and deliberately the old

story of how the nightingale came to

sing only at night. I have never seen
a finer subject for the children and, like

all good juvenile subjects, it is a splendid

subject for the adult. Admirably pre-
sented, it won applause such as I have
never seen accorded a short subject pre-

viously. And this on a bill almost over-
stocked with good things.

WEEK’S WORST IS
A TOTAL LOSS

TT'HE same afternoon I braved cold

and fain to see “Madame Sans Gene” at

the Roosevelt I saw “The Salvation

Hunters” at the Orpheum, a drop-in at

which playhouse conveniently broke my
journey from the office to the former.

I do not think the full truth about “The
Salvation Hunters” has been written un-

til now.

I saw the picture from the first. I

had read innumerable praises of it by
reviewers and self-announced connois-

seurs, and I had read and heard a simi-

lar amount of diametrically opposed

(Continued on page 87 )
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Madame Sans Gene
Distributor: Paramount

Producer: Famous Players-Lasky

Length: 9,994 feet

DIRECTOR LEONCE FERRET
Author

....Victorien Sardou and Emile Moreau
Adaptor Forrest Halsey
Cameraman George Webber

PLAYERS
Catherine Hubscher (Madame Sans
Gene) Gloria Swanson

Napoleon Emile Drain
Lefebre Charles DeRoche
La Rousette Madeleine Guitty
Neipperg Warwick Ward
Fouche Henry Favieres
Queen of Naples Arlette Marchal
Princess of Bacciocni Renee Heribelle

Empress Suzanne Biandietti
Madame De Bulow Denise Lorys
Savary Jacques Mamey
TYPE : Romantic drama of. French

Revolution period.

HIGHLIGHTS: Atmosphere of

revolution. . . . Acting of Swan-
son. . . . Details and settings.

STORY : A sharp witted laundress
fights for her country, France, and wins
favor with a Duke. After her marriage
to him she is accepted in the court of

Napoleon but her manners are not fash-
ionable and therefore she is called be-
fore Napoleon. She triumphs over the
court by her wits and returns to her
husband, whom she loves.

Tides of Passion
Distributor: Vitagraph
Producer: Vitagraph
Length: 6,279 feet

DIRECTOR J. STUART BLACKTON
Author Basil King

PLAYERS
Charity Mae Marsh
William Pennland Ben Hendricks
Hagar Laska Winter
Jonas Earl Schenck
Alick Ivor McFadden
Michael Thomas Mills

TYPE: Love drama of a woman
native of a fishing village and her

soldier-husband, whose adventurous
spirit leads him away from her.

STORY : Pennland, a soldier, marries
Charity, then leaves her to travel the
seas. Charity is loved by Jonas, who
tries to persuade her to marry him at
the end of seven years absence of her
husband. She refuses. Pennland meets
good fortune until he is stranded on an
island with Hagar, who cares for him.
He starts for home, but Hagar maroons
him. After exposure overcomes him she
rescues him and tries to save him from
dying. Charity reaches him before he
dies. A child is born to Hagar, who
wishes Charity to have its care. Hagar
is kept from suicide by Charity, who finds
new love to replace the old.

In the police story, “Lilies of the
Streets,” one of the court room
scenes. F. B. O. release.

The Crimson Runner
Distributor: Producers Dist. Corp.

Producer: Hunt Stromberg Corp.

Length: 5,650 feet

PLAYERS
Bianca Schreber Priscilla Dean
Alfred Schreber Bernard Siegel
Gregory (later, von Krutz) Alan Hale
Count Meinhard von Bauer.-..Ward Crane
Baron Rudolph James Neill

Prince Semlin Charles H. Mailes
Princess Cecile lisa de Lindt

Harry Carey in a scene full of excite-
ment in “Beyond the Border,” re-

leased through Producers Distributing
Corporation.

Conrad, the Black Mitchell Lewis
Bobo, the Valet. Taylor Holmes
Captain of Police Arthur Millett

TYPE : Romantic adventure drama
with Vienna woman stealing from
rich to care for the poor in 1917.

HIGHLIGHTS: Raid of “Crimson
Runner’s” gang on society party. . . .

Alan Hale’s acting. . . . Dance of
Priscilla Dean at masquerade ball.

STORY; Poor girl whose father was
wounded in Austrian army is obliged to
steal to keep from starving. Poor peo-
ple in want bring her to the decision to
become an outlaw for the purpose of
feeding the hungry. Police pursue her
until she takes refuge in the home of a
noble with whom she is in love. He
protects her. Hale, who has faked a
title and grafted a government position,
finds her in his home but she escapes.
She masks at the ball and wins Hale’s
ardor. Infatuated with her he takes her
to his chamber and attacks her. The
guests break the door down to find them
struggling. Hale leaps to his death from
a window. The noble replaces Hale in

his position and obtains a pardon for
the girl, whom he marries.

The Necessary Evil
Distributor: Fii’st National
Producer: First National

Length: 6,800 feet

DIRECTOR..GEORGE ARCHAINBAUD
Author Stephen Vincent Benet
Adaptor Eve Unsell
Cameraman George Folsey

PLAYERS
Frank Jerome
Shirley Holmes
Frances Jerome. ..

Dick Jerome
Hattie
Belle
Esther
David Davenant
“Pug”
Reggie

Ben Lyon
Viola Dana

Gladys Brockwell
Frank Mayo

Mary Thurman
Betty Jewel

... Martha Madison
...Thomas Holding
Arthur Housman

Beach Cooke

TYPE : Tense drama of a step-

NOW BOOKING



84 EXHIBITORS HERALD May 16, 1925

father disciplining a boy strictly for

the purpose of overcoming an inher-

ited weakness.

HIGHLIGHTS: Fashionable cos-

"‘New Pictures” Index
“New Pictures’’ information pub-

lished in the ten issues preceding this

one is indexed below by title, issue

date and page number.

Adventure May 9-73

Anything Once May 2-61

Any Woman May 2-62

Awful Truth, The May 2-61

Beyond the Border May 9-71

Boomerang, The May 2-61

Breed of the Border Apr. 11-43

Broadway Butterfly, A March 7-59

Bridge of Sighs, The Apr. 18-63

Burning Trail, The Apr. 25-53

Champion of Lost Causes March 21-51

Charmer, The May 2-60

Cheaper to Marry March 28-50

Chickie May 9-73

Cloud Rider, The March 7-59

Code of the West May 9-74

Confessions of a Queen Apr. 4-46

Courageous Fool, The March 28-50

Coming Through March 7-60

Crowded Hour, The May 2-62

Daddy’s Gone A-Hunting March 21-52

Dangerous Innocence _Apr. 11-43

Declasse Apr. 18-64

Denial, The. Apr. 11-43

Don Dare Devil May 9-72

Dressmaker From Paris, The Apr. 11-44

Folly of Vanity March 7-59

Fool. The May 9-72

Forbidden Cargo Apr. 25-54
Galloping Vengeance —May 2-62

Girl of Gold, The March 21-53
Gold and the Girl Apr. 18-64

Gold and Grit -Apr. 25-54

Headwinds Apr. 18-65

Heart of a Siren, The -Apr. 4-45
Her Market Value March 21-52

His Supreme Moment May 2-59

Hunted Woman, The Apr. 18-64

I Want My Man March 21-53
Jimmie’s Millions March 21-51

Kiss in the Dark. A May 2-60
Knockout Kid, The March 21-52
Lady of the Night -Apr. 11-43

Lilies of the Streets May 9-72

Loser’s End, The .Apr. 25-53
Love’s Bargain Apr. 4-45
Lying Wives Apr. 4-45
Man in Blue, The -Apr. 18-63
Mansion of Aching Hearts, The..Apr. 18-63
Man Without a Country, The....March 14-47
Marriage in Transit - -Apr. 25-54
Meddler, The May 9-73
Men and Women Apr. 25-53
Midnight Girls, The.._ Apr. 18-65
Midnight Molly March 21-52
Monster, The March 14-48
My Son May 2-59

Never the Twain Shall Meet May 2-60
New Lives for Old March 28-49
Night Ship, The March 7-60
One Way Street Apr. 4-45
One Year to Live March 21-52
On the Threshold.. March 28-49
On the Go Apr. 18-64
On Thin Ice March 28-50
Parisian Nights March 21-53
Percy March 14-47
Playing with Souls March 14-48
Proud Flesh May 9-71
Quo Vadis March 21-51
Rainbow Trail, The - May 9-72
Range Terror, The March 7-60
Re-Creation of Brian Kent, The..Mar. 14-47
Red Blood and Blue March 7-59
Riding Thunder May 9-72
Riders of the Purple Sage Apr. 18-65
Right Man, The March 14-48
Saddle Hawk, The March 28-49
Sally March 28-49
Salome of the Tenements March 28-50
Scar Hanan Apr. 11-44
School for Wives Apr. 25-54
Seven Chances Apr. 4-46
Silent Pal, The May 2-60
Sky Raider, The Apr. 11-43
Snob Buster, The May 9-73
Spaniard, The May 2-61
Stop Flirting May 2-60
Tales of a Thousand and One Nights

Apr. 4-46
Taming the West March 14-48
That Devil Quemado Apr. 4-45
Thundering Herd, The March 7-59
Too Much Youth. March 14-47
Trail Rider, The March 7-60
Up the Ladder JWarch 7-60
Verdict, The May 9-71
Waking Up the Town Apr. 25-54
Way of a Girl. The Apr. 25-53
Wizard of Oz, The May 9-73
Youth and Adventure March 21-51

Scene from "The Necessary Evil,’’ in

which Viola Dana and Ben Lyon are
featured. First National release.

tumes. . . . Party given by the

son. . . . Discovery that the step-

father loves him.

STORY: Dick Jerome, adored of

women, forgiven everything because of

his looks and disposition, has married
Frances, good and beautiful, who is loved

by Dicks’ employer. Tbe latter makes
Frank feel he is his enemy. Frank learns

the method of his father’s death and
swears that he will break bis stepfather.

He makes a man of himself. David
writes a letter to his stepson, and gives

it to him to read; he gives proof of his

father’s unworthiness and tells why he
had always acted as the boy’s enemy

—

so that he can face Frances in the be-

yond, knowing that he has made a man
of her son. Frank turns to find Dave-
nant dead.

The Gambling Fool
Distributor: State Rights

Producer: Independent Pictures

Length: 5 reels

DIRECTOR J. P. McGOWAN
Author J. P. McGowan
Cameraman King Grey

PLAYERS
Jack Stanford Franklyn Farnum
“Stringy” Hawkins Otto Meyers
“Plump” Parker Fred Holmes
‘Lightning” Cass Harry Northrup
George Morgan Ralph Yearsley
“Bud” Fitzroy Jack Pearce
Morgan’s child . ..Mary Louise Montague
Mary Hartford Ruth Dwyer
George Hartford. Jos, W, Girard

TYPE : Western melodrama of the

triumph of virtue over villainy.

In the spider’s web the girl in

"Chickie" Gnds her friend has
feet of clay. A First National
picture.

HIGHLIGHTS: Race to the ranch.

. . . Poker game. . . . Comedy
relief in certain sequences.

STORY: Honest young gambler ar-
rives at tough town to meet hard-hearted
owner of ranch. Wins the ranch and
pays taxes on it in time to prevent its

being auctioned oflF. He takes care of
infant child found in the house, rescuing
it from the arch villain. He protects the
child’s aunt. Overpowers villains and
triumphs in romance.

The Little French Girl
Distributor: Paramount

Producer: Famous Players-Lasky
Length: 5,628 Feet

DIRECTOR HERBERT BRENON
Author Anne Douglas Sedgwick
Adaptor John Russell

PLAYERS
Alix Vervier Mary Brian
Mme. Vervier Alice Joyce
Giles Bradley Neil Hamilton
Toppie Esther Ralston
Owen Bradley Anthony Jewitt
Jerry Hambly Maurice Cannon
M. de Maubert Mario Majeroni
Andre Valenbois Paul Doucet
Mme. Dumont Julia Hurley
Mother Bradley Jane Jennings
Rosemary Bradley Eleanor Mehnert
Ruth Bradley Mildred Ryan
TYPE : Romantic drama beginning

with the World War.

HIGHLIGHTS: Fashion display.

. . . Scene where "the little French
girl” tears the veil from the eyes of

Toppie and tells her of her sweetheart
who has neglected her. . . . Alix’s

bitter denunciation of Lady Mary
Hamoly and her son Jerry.

STORY : A sophisticated woman,
Madame Vervie, sends her daughter to
live with Owen Bradley’s parents in Eng-
land. Madame is ashamed of the life led
by herself in Paris. Owen is in the midst
of a flirtation with her despite his

family’s feelings and his fiancee. After
Owen’s death the daughter, Alix, teams
what a reputation her mother has and
tries to keep Owen’s financee from join-
ing a convent. The fiancee, Toppie, is

told of the affair of Owen, but still she
wishes to go to a convent. Giles, a
friend of Toppie, goes to France from
England, after “the little French Girl.”

Riders of Mystery
Distributor: State Rights

Producer: Independent Pictures Coi’p.

Length: 5 reels

DIRECTOR
ROBERT NORTH BRADBURY

Author George W. Pyper
Camerman Bert Longenecker

PLAYERS
Bob Merriwell Bill Cody
“Old Jerry” Jones Frank Rice
John Arliss Tom Lingham
Helen Arliss Peggy O’Dare
Dan Blair Mack V. Wright
TYPE : Western melodrama.

HIGHLIGHTS: Acting of Bill

Cody. . . . Manner in which ban-
dits are captured. . . . Escape
from jail.

STORY: Sheriff is shot when trying
to capture a band of robbers. Cowboy
discovers him. Takes him to shack for
shelter. In bringing back his belt for
identification by his daughter hero is

framed by villain and taken to jail. He
escapes and captures the bandits.
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Sunken Silver
Distributor: Pathe

Producer: George B. Seitz Produc-

tions

Length: 10 Episodes

DIRECTOR GEORGE B. SEITZ
Author Albert Payson Terhune
Scenario Frank Leon Smith
Cameraman Horace G. Plympton

PLAYERS
Claire Standish Allene Ray
Gavin Brice Walter Miller

Rodney Hade Frank Lackteen
Milo Standish Frank Wunderlee
Roke Ivan Linow
Sato Charles Fang
“Conch” leader Albert Roccardi
Davy ...Gordon Bennett
Bobby Bums Jean Bronte

TYPE : Romantic melodrama of

adventure based on historical incident.

HIGHLIGHTS: Scene where Claire

fires at Brice. ... Comedy relief.

. . . Dropping of snakes into the dun-

geon where Brice is held. . . . Re-

pulsed attack of “conches” by boiling

water. . . . Wandering of Hade.

STORY : Brice, a secret service agent,

seeks information regarding stolen silver

which disappeared from the government
in 1804. Hade and Milo seek the fortune
for themselves, as do the “conches”
natives of Florida since the time the

money was buried. Claire, half sister of
Milo, falls in love with Brice, who is

captured by Milo and Hade and taken
to an island where he is to be killed.

He is rescued by another secret service

agent. He escapes the island after be-
ing thrown into a sea of sharks. Claire
and Brice are captured by the “conches”
from whose camp they escape. After
they have returned to Claire’s home, Milo
advances on Brice just as “conches” at-

tack the house through a secret tunnel.

They are repulsed by a stream of boiling
water poured into the tunnel. Hade is

arrested, later escapes but to meet his

death wandering in the everglades. The
government takes possession of the
money and Brice takes possession of a
wife.

Reckless Courage
Distributor

:

State Rights

Producer: Action-Weiss Brother

Length: 4,851 feet

DIRECTOR TOM GIBSON
Author Victor Roberts
Scenario Betty Burbridge
Cameraman Ray Ries

PLAYERS
Bud Keenan Buddy Roosevelt
Jasper Bayne J. C. Fowler
Doris Bayne Helen Foster
Butler W. A. Mcllwain
Jim Allen Jay Morley
“Scar” Degan Jack O’Brien
Shorty Baker W. E. Hendrix
“Slim” Parker Eddie Barry
Winona Princess Noola

TYPE : Western melodrama.

HIGHLIGHTS: Holdup of air-

plane. . . . Fights. . . . Hero
is captured by heroine. . . . Star’s

horsemanship.

STORY : Girl is given a packet of
jewels to deliver. She travels by air-

plane. In midair she is held up by a
bandit in another airplane. She throws
the jewels overboard. They are picked
up by a cowboy. It becomes a pursuit
for the jewels. She suspects the cow-
boy of being one of the bandits. When

Father is of the hen-pecked
variety in the Metro-Goldwyn
picture, "The Denial.”

he rescues her from danger several times
she learns that he is trying to save the
jewels from the bandits. He captures
the crooks.

Introduce Me
Distributor: Associated Exhibitors

Producer: Douglas MacLean Pro-

ductions

Length: 6,710 Feet

DIRECTOR GEORGE J. CRONE
Authors
—.Raymond Cannon and Wade Boteler

Cameramen
Jack Mackenzie and Paul Perry

Supervisor A1 Santell

PLAYERS
Jimmy Hughes Douglas MacLean
Herbert Baker Robert Ober
John Perry E. J. Ratcliffe

Betty Perry Anne Cornwall
J. K. Roberts Lee Shumway
Bruno Wade Boteler

TYPE : Romantic comedy drama.

HIGHLIGHTS: Mountain climbing

episodes. . . . Comedy stunts of Mac-
Lean.
STORY : Jimmy Hughes, sightseeing in

France, falls in love with Betty at the
railroad station. His friend, Herbert,
double crosses him for the love of the
girl. All are off for Switzerland. Jimmy
has to steal a ticket to get on the train.

There he a mistaken for Roberts, expert
mountain climber. Betty is introduced
to him and believes him the champion.
The real Roberts appears. It is found
by Jimmy that Roberts is the man whose

Scene from “The Necessary Evil,”
which has just been made for First
National in Canada.

tickets he stole. Roberts is angry and
declares Jimmy must climb the highest
mountain there or be exposed as a thief.

Jimmy climbs it. But a bear chases him
to the top. Coming down he rolls most
way, forming a giant snowball. Betty’s
love for him culminates in their betrothal.

[NEWSPICTURES]
.

.
. . ..

.
. 4

Fox News No. 60

PRESIDENT WATCHES SENATORS TRIM
YANKEES.

*

STATUE FOR ROOSEVELT GRAVE COMPLETED.
PEABODY AND BAKER REVIEW CADETS AT

OPENING OF WAR MEMORIAL.

Fox News No. 61

BORG OF SWEDEN WINS 200 YARD DASH AT
SWIMMING MEET.

*

HARRY IIARTZ SETS NEW TRACK RECORD—30
MILES—22 MIN.

Kinograms No. 5078

*2.250,000 LOSS WHEN FIRE GUTS HUGE
GRAIN ELEVATORS.

*

ATHLETES OF 192 COLLEGES AND SCHOOLS IN

BIG TRACK MEET.
«

PHILADELPHIA TURNS CITY OVER TO
35,000 BOYS.

Kinograms No. 5079

NURMI DEFEATS EIGHT INDIAN RUNNERS.
*

TEST AIRCRAFT FOR FLIGHT TO NORTH POLE.

International News No. 37

HINDENBURG ELECTED PRESIDENT OF
GERMANY.

•

M. CAILLAUX, EXILED PREMIER, AGAIN IN

OFFICE IN FRANCE.
4

BIG BLAZE CONQUERED AS SOLDIERS TURN
FIREMEN.

4

GIANT AIRSHIP, BADLY BATTERED, REACHES
HOME AFTER WILD RIDE.

International News No. 38

COOLIDGE HONORS AUGUSTUS ROWLAND,
SAILOR HERO.

«

ARNE BORG, OF SWEDEN, WINS 220-YARD
RACE.

4

U. S. ROUGH RIDERS CHARGE THROUGH
ARTILLERY FIRE.

Pathe News No. 36

TEST RUBBER BOAT FOR MacMILLAN POLAR
TRIP SOON.

4

GIANT AIRSHIP, BADLY BATTERED, HOME
AFTER WILD RIDE.

ATHLETES OF 192 COLLEGES AND SCHOOLS IN

TRACK MEET.
4

HINDENBURG ELECTED PRESIDENT OF
GERMANY.

Pathe Netvs No. 37

THOUSANDS HONOR SUN YAT SEN IN DEATH
IN CHINA.

<¥

MOVE ENTIRE TOWN FOUR AND ONE-HALF
MILES.

BRITAIN RESTORES GOLD STANDARD.

NURMI DEFEATS EIGHT INDIAN RUNNERS.
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Facing torture and noose in Chapter 9
of “Idaho,” Pathe serial with Mahlon
Hamilton and Vivian Rich.

Recompense
Distributor

:

Warner Brothers

Producer: Warner Brothers
Length: 6 reels

DIRECTOR HARRY BEAUMONT
Author Robert Keable

PLAYERS
Julie Marie Prevost
Peter Graham Monte Blue
Dr. Sampson John Roche
Stenhouse George Seigman
Mosheshoe Charles Stevens
Angelica Virginia Brown Faire
Dancing Girl Etta Lee
Officer John Patrick
Col. Donovan W. C. Davidson

TYPE : Romantic drama of nurse

and clergyman during the war.

HIGHLIGHTS: War sequences.

Episodes in South Africa.

. . Acting of characters.

STORY : Clergyman leaves pulpit to

enter the war to be near the girl he loves,

who is a nurse. They are separated but

afterwards he is nursed through a long
illness. He will not marry her because
it would hinder him from carrying on
humanitarian work he plans. She keeps
faith in him, which prompts him to re-

turn to her and marry her.

Fine Clothes
Distributor: First National

Producer: John M. Stahl-Louis B.

Mayer
Length: Undetermined

DIRECTOR JOHN M. STAHL
Asst. Director Sidney Algiers
Author Franz Molnar
Adaptors

John M. Stahl and Benjamin Glazer
Cameraman Frank Good

PLAYERS
Earl of Denham Lewis Stone
Peter Hungerford Percy Marmont
Paula Alma Rubens
Phillips William V. Mong
Oscar Raymond Griffith

Adele Aileen Percy
Receiver John Kerkyl

TYPE : Domestic comedy drama.

HIGHLIGHTS: Fine sets of hab-
erdashery shop and of the Earl’s

home. . . . Elopement of Peter’s wife.

Pavla’s acting in keeping elopers out

of store when they wish to return.

STORY : Peter operates an elaborate
haberdashery when his wife elopes with
his clerk and his bank deposit. Peter
soon becomes bankrupt and is given work
by the Earl of Denham who flirts with
Paula, PetePs former cashier. Paula has
accompanied Peter to the Earl’s estate
to work. Peter shields Paula from the
Earl’s advances. The Earl sets Peter up
in business to get rid of him. But Paula
follows and drives the elopers out when
they return to win the favor of Peter.

Spook Ranch
Distributor: Universal

Producer: Universal

Length: 5,147 feet

DIRECTOR EDWARD LAEMMLE
Authors Raymond Shrock

and Edward Sedgwick
Cameraman Harry Neumann

PLAYERS
Bill Bangs Hoot Gibson
G. Washington Black Ed. Cowles
Navarro Tote Ducrow
Elvira Helen Ferguson
Don Ramies Robert McKim
Sheriff Frank Rice

TYPE : Western comedy melo-

drama.

HIGHLIGHTS: Hoot’s capture.

. . . Mysterious atmosphere. . . .

Riding of Gibson.

STORY : Unsophisticated young cow-
boy buys gold rights to a desert. When
he tries to grubstake a meal the restau-

NOW BOOKING

Walter Hiers gets into the Westerner’s
balloon pants—and hot water, too—in

the Educational comedy “Tender
Feet,” set for release May 10.

rant keeper and he engage in a fight

which results in the keeper’s being struck
down. Thinking he has killed the man,
the cowboy escapes by a freight train.

In a haunted house he finds several ban-
dits masquerading as spooks. After cap-
turing them he marries the girl.

Baree, Son of Kazan
Distributor: Vitagraph

Producer: David Smith Production
Length: 7 reels

DIRECTOR DAVID SMITH
Author James Oliver Curwood
Scenario Jay Pilcher
Cameramen

Steve Smith, Jr., and D. H. Smith

PLAYERS
Nepeese Anita Stewart
Jim Carvel Donald Keith
“Bush” McTaggart.... Jack Curtis
“Baree” “Wolf”

TYPE ; Romance of Canadian wil-

derness with dog here.

HIGHLIGHTS: Anita Stewart’s

acting. . . . Work of Wolf, tear

dog. . . . Scene of fight in cabin.

. . . Climax.

STORY: Evading the police. Carvel
tramps North, where he makes friends

with Baree, the pup. He falls from a

cliff and is rescued by Pierre and his

daughter, Nepeese. McTaggart desires

Nepeese. In a fight over the girl, Pierre

is killed and Baree shot. Nepeese is

rescued and given refuge by an Indian.

Later Carvel returns, saves Baree from
death in one of McTaggart’s traps and
then is led to Nepeese by the dog, which
takes the life of McTaggart, as the lat-

ter makes one last effort to possess the

girl.

Menjou Going Abroad
(Special to Exhibitors Herald)

NEW YORK, May 5.—Adolphe Men-
jou, who sails for Europe May 10 with

Mrs. Menjou and their son Harold, is said

to be slated for a conference with Adolph
Zukor to revise his Paramount contract.
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comment. As I should have known, the

reviewers were wrong. The picture is

terrible.

Josef Von Sternberg did have an idea

when he started. His first error was the

one so common among artists addicted

to use of the upper case A. He attempted

a “life work.”

“Dedicated to the derelicts of the

earth” and announced as about to chron-

icle events in the lives of “nobodies who
begin nowhere and end nowhere,” the

picture opens hopefully. Realism is the

big idea and, like other realists, Mr.

Von Sternberg, dishes out dirt in great
gobs. His one triumph is in getting

everybody and everything in the picture

dirtier than anyone else ever has done.

I never have understood why the real-

ists can only express themselves in dirt,

but as such seems to be the case it is

but fair to present a palm in this in-

stance. And it is but fair, too, to add
that Mr. Von Sternberg’s dirt is mainly
clean, authentic dirt, not obscenity.

For reel after reel he moves his three

main characters drearily forward toward
the nowhere he has announced as their

destination. There is a certain interest

in his technique, which is chiefly his

own, and in the very dreariness of it

all. Nothing happens, time passes, noth-

ing continues to happen. You feel that

he will succeed in returning his nobodies

to their nowhere; you hope that he will

do so soon now, for you are getting

drowsy; and then for no reason at all he

rushes his coward hero into a fist fight

and places the feet of the three salva-

tion hunters firmly on the road upward
into the light and out of the picture. It’s

exactly what he started out not to do,

and the effort’s a total loss. You don’t

get what you bought and you’re mad
about it.

Until the terrible breakdown at the

finish, Mr. Von Sternberg had Mr. Von
Stroheim beaten hands down. He had a

dirtier picture than any the latter has

made, and he had made it so without
obscenity. If he had stuck it out for

another reel he’d have had the field to

himself; but he weakened. He changed
horses. Von Stroheim always finishes

his act, whether it’s worth it or not.

With all his filth, he’s still king in his

own little field.

that the public does want good war pic-

tures. These people rejoiced and suf-

fered, laughed and wept, cheered and
hushed with the screen characters as

they did with similar characters in 1917-

18. And on Thursday evening, at 9

o’clock, the lobby line was fifteen minutes

long.

The story is about a girl, two men
and another girl whose tangled loves are

untangled as the armies untangle the

affairs of the nations involved. Bebe
Daniels is the principal girl, Kenneth
Harlan and T. Roy Barnes are the men
and Helen Lee Worthington is the other

girl. Bebe and Barnes are mainly to the

fore and both do better than their usual

excellent work, the others doing ade-

quately with less prominence.

There is war stuff in plenty, much of

it being library stuff and the rest match-

ing it punch for punch. Altogether, the

film is as captioned above, a great war
picture, and further description is with-

out point.

jdEBE DANIELS and Kenneth Harlan,^ with valuable assistance from T. Roy
Barnes, more than satisfied McVicker’s
theatre audiences last week in Paramount’s
"The Crowded Hour.” And McVicker’s
audiences were as big as their applause was
earnest.

“OUR GANG” IN
“THE BIG TOWN’"

^'^cVlCKERS used Our Gang in

“The Big Town” with “The Crowded
Hour” and that was another reason, no
doubt, for the lobby line mentioned
above. The youngsters “bum” their way
to New York and to tell what happens
after that is to rob you of laughs in

store for you when you see the comedy.
Back in “What the Picture Did For

Me” exhibitors are saying that it’s no use

reporting further on Our Gang Com-
edies because they are all good. They
are half right. The pictures are like

that. But there is adequate reason for

reporting them. That’s the best of all

ways to keep them good.

“T>

‘THE CRIMSON RUNNER”
OPENS AT STATE-LAKE

HE Crimson Runner” opened at

the State-Lake theatre last week, with

Priscilla Dean doing a turn in the

vaudeville portion of the I)ill, and

Douglas Hodges of this paper, who at-

tended a performance, who reports

:

Priscilla Dean fits the part she played

in “The Crimson Runner” as she would
fit any role in which she is the adorable

scheming Robin Hood of her sex. There
is not a large amount of emotional act-

ing to be done, but all there is she does

well. Playing an important role is Alan

Hale who executes the authoritative, re-

pulsive role of an usurper in a way that

stirs your contempt and admiration.

The plot is one of those about a per-

son (this time a woman) who forfeits

ethical training concerning theft in order

to right the wrongs of her people in

Vienna. She steals from the rich to feed

the hungry. By the time she is over-

taken by police her lover is appointed

police supervisor and she is pardoned.

Which is supposed to solve the problem

of poverty which is the “first cause” of

the story. It does not solve it.

One unsatisfactory spot appears where
the police raid an eating place where the

“crimson runner” and her gang convene.

All the people in the restaurant are ar-

rested for some reason. But the provo-

cation for the arrest is vague. There is

no Volstead law in Vienna.

“THE CROWDED HOUR”
GREAT WAR PICTURE

JL HE Crowded Hour,” feature of the

McVickers bill last week, is a great war
picture. I say this in full awareness of

the supposition that to declare a picture

that is to limit its circulation, for I am
convinced that this supposition is with-

out basis in fact. I have the word of

many exhibitors to that effect. I would
not limit the circulation of this picture

for any consideration.

My observation of the McVickers au-

dience with which I saw this picture

adds to my previously stated conviction

NOW BOOKING
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EXCmNQt
PLACE
CALT LAKE CITY, UTAH.—W. F.

Gordon, manager of Associated First
National exchange, hove into port from a
cruise through Idaho and Montana, with
Harry T. Nolan, division manager. Nolan
continued on to Indiana to attend the First
National convention. . . . Clayton D.
Parker, who has been making a name for
himself in this part of the country, has been
transferred to the Denver office of First
National. . George Mayne, inde-
pendent exchange owner, left for a swing
over the entire state of Idaho with his
whole output of productions. . . . Yow-
uel Henley, Universal branch manager, is

in Idaho for a few days. . . . Art
Schayer was in New York for the Fox
convention. Art took over the local office

two weeks ago and is stirring things up in
a lively manner. . . . L. A. Davis, resi-
dent mentor for F. B. O., is in Montana in
the interest of “Parisian Nights” and the
new product. . . . The local Famous
gang to the Los Angeles international con-
ference was headed by Louis Marcus, di-
vision chief, and A. G. Pickett, exchange
manager. In the party were Harold W.
Pickering, exploitation manager for this
territory; Frank H. Smith, booker; A. K.
Sheperd, ad sales manager; Frank Mur-
phey, Butte office manager; E. M. Loy, C.
F. Gulbransen, C. A. Epperson, Joseph A.
English and L. J. McGinley, salesmen, with
Carl A. Porter, manager of Victory The-
atre. They joined the Denver bunch at the
station. Mel IVilson, former man-
ager for Famous in Denver, is now doing
specialty salesman stuff in this division for
Producers Distributing Corporation. He
will spend two weeks in the territory. . . .

C. F. Parr, local P. D, C. manager, is

knocking ’em for a goal in Montana. . . .

The Mormon church opened a new theatre
at Eureka, Utah. . . . C. C. McDer-
mott, salesman for local P. D. C, is the
proud papa of a girl. . . . Ed Mix re-
signs as manager of the Universal house,
the Kinema, to become manager for Asso-
ciated Exhibitors. David T. McElhinney,
retiring manager, will go out for Vitagraph
as special salesman in this territory.
Alan Burke is here from Denver as ex-
change manager for the new offices just
opened in this city for DeLuxe Features.
. . . James Kelts, Greater Features
mogul here, is doing his stuff in the wilds
of Utah. Louis Strike, owner of
the Star, and "Dad” Rand, operating the
Isis theatres in this city, are each opening
new houses at Bingham Canyon, Utah. . . .

Charley Hamel is creating a splendid busi-
ness in Idaho on Pathe subjects. . . .

IV . G. Seih, Pathe local manager, is in
Idaho. . . . Auditorium theatre, Poca-
tello, Idaho, has been converted into a mo-
tion picture house. Ryan,
owner of the Liberty and Alberta at Brig-

Chicago
First Runs

4 Beginning May 3)

CHICAGO: “My Son,** First National.
MCVICKERS: “Dressmaker from Paris,**

Paramount,
ROOSEVELT: “Madame Sans Gene,**

Paramount. (2nd week.)
CASTLE: “Percy,** Pathe.
STATE-LAKE: “Beyond the Border,** Pro-

ducers Dist. Corp.
MONROE: “Riders of the Purple Sage,**

Fox.
ORPHEUM : “The Last Laugh,’’ Vniversal.

RANDOLPH: “The Night Club,** Para-

ham City, Utah, was in looking over the

boys on the Place, as were J. J. Gillette,

Strand, Tooele; B. G. Thatcher, owner, and
F. S. Speickert, Capitol, Logan; Ben iVins-

ler. Liberty, Tremonton; Bert Martin,

Castle Gate, all of Utah, and /. G. Horne,
Almo (Idaho) theatre. . . . C. L.

Theurkrauf, manager of Universal theatres

in the Western Division, is sojourning here

for a week or so. . . . W. K. Lendon,
traveling auditor for Universal, looked over

the records of the exchange here. . . .

The golf links hereabouts are dotted with

film men’s knickers, sweaters and what-
nots now that the balmj' days have finally

broken upon us.

A lbany, N. Y.—Jacob Elias, owner of

Cornhill theatre in Utica, N. Y., and
oldtime exhibitor, was notified a relative in

Austria had died and left him a fortune.

Mr. and Mrs. Elias will sail for Europe
Jime 8 and will also enjoy their 25th wed-
ding anniversary. They will be absent eight

weeks. . . . Tony Veiller, manager of

the Lincoln, in Troy, is all puffed up, ha\-
ing had the S. R. O. sign out five nights

out of seven in one week, and with every
night practically equaling Sunday crowds.
Stock will replace road shows at Capitol

theatre in -A^lbany this summer. . . .

Mrs. Walter Roberts, wife of the amiable
manager of Troy theatre, has returned
from a trip to New York city. . . .

Jake Rosenthal, owner of the Rose, in

Troy, is the latest to enter the ranks of

amateur nights once a week. His theatre

was packed shortly after 7 o’clock. He
increased his prices by five cents. . . .

Alec Weissman, formerly of Albany, who
went to Mexico City for United Artists,

is once more back in town and is now sell-

ing Metro-Goldwyn product. . . . Ben
Apple, of the King in Troy, is giving away
prizes twice a week along with his regular

picture program. . . . Mary Weaver,
pianist at the Troy, nearly had heart fail-

ure last week, when she stood at the top

in a baseball pool until the afternoon of

the last day'. Then St. Louis pounded out

20 runs and Clary’s dream of a fortune

vanished. Up until Saturday she had stood
to win $15,000. . . . Howard Richard-
son, an exhibitor in Chestertown, who will

probably be best remembered as the man
who gave a free show to the entire village

a couple of years ago in celebrating the

arrival of twins at his home, was along
Film Row last week while on his way to

New York city. . . . Bob Bendell who
has been connected with a number of ex-

changes in Albany, is now scouting for the-

atres for the Schine brothers. . . .

Elisabeth Walton, of the Happy Hour in

Lake Placid, was in town during the week.
. . . Mrs. Charles Stombaugh, wife of

the local manager for Pathe, left for the

Middle West last week, and will visit her
former home in Topeka. . . . Charles

Walder, local representative for United
Artists, has just bought himself a new
bungalow. . . . Charles F. Boyd is the

new salesman for Associated Exhibitors

out of Albany and will travel Northern
New York. . . . Ted O’Shea and M. N.
Wolfe, of the Metro-Goldwyn forces, were
in New York attending the convention. . . .

Amos Leonard, who sells Pathe product in

Vermont, Massachusetts and New York
state, and travels by car, was snowbound
in Vermont. . . . Leon Medem, Pathe
salesman who came here from Minneapolis,

had his traveling bag stolen from his car

while parked in front of the French con-

sulate in New York city last week. Among
other things, the bag contained a pair of

shoes that never had been worn. . . .

J. H. MacIntyre was guest of honor at a

dinner May 4 in Albany, given by the Film
Board of Trade. He has been president of

the organization the past year. . . .

Lazvrence Carkey, manager of the Strand
in Carthage, entertained Civil War veterans

of that village one day during the showing
of “Abraham Lincoln.” . . .The Star

theatre, owned by O. P. Benson and located

in Potsdam, was sold to the Papayanakos
brothers, with houses in Canton, Potsdam
and Gouverneur.

S T. LOUIS, MO.—Johnny Hines, who
appeared in person at Loew’s State the-

atre, St. Louis, in conjunction with “The
Speed Spook,” made a distinct hit. . . .

Wallace Akin and IT. E. Boswell, who
recently resigned from the local Pathe sales

staff, returned this week from New York.

. . . Mayor A. 0. Cunningham of Uni-

versity City, Mo., has formally opened radio

broadcasting station KFVE, a 500-watt sta-

tion of the Film Corporation of America,

Egyptian building. University City. No
broadcasting will be done while motion pic-

ture shows of the St. Louis territory are

in operation. Programs will include re-

views of current motion picture and stage

attractions. Romaine Fielding is director
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general for the Corporation. . . . N. E.
Biicklin, manager of Lang’s Family the-

atre, St. Louis, is beaming from ear to ear
because of the debut of a baby girl in his

family. . . . G. E. McKean, manager
for Fox here, accompanied by his son,

Claude, went to New York for the Fox
convention. Janies Drake, manager of Gem
Theatre, has purchased White Way theatre
from Mike Murphy. . . . The 3-year
son of Frank Speros, owner-manager of
Marquette theatre, had a narrow escape
from death when he fell from a second
floor window at his home. He suffered
a broken arm. . . . Alfred Schierstein,
booker for the local F. B. O. office, has re-

turned after undergoing an operation for
appendicitis. . . . C. D. Hill, manager
for Producers’ Distributing corporation,
gave a private screening of “Friendly
Enemies” at Grand Central theatre to 400
exhibitors and other invited guests.
Dale Dwyer is traveling Southern Missouri
and Northern Arkansas for Producers’ Dis-
tributing corporation. . . . Floyd Lewis,
divisional manager for Associated Ex-
hibitors, spent several days here before go-
ing to Indianapolis. . . . Walter Thim-
mig has disposed of his theatre in Salina,
Kan., and plans to resume charge of his
Duquoin (111.) theatre. . . . Visitors of
the week were C. W. Cotter, Fourth Street
theatre, Moberly, Mo.

; J. M. Myers,
Standard, Cairo, 111.; Joe Lynam, White-
hall, 111.; Mrs. 1. W. Rodgers, Cairo, 111.;

Tom Reed and Judge Lehman, Duquoin,
111. ; C. W. Critchlow and Jim Reilly, Alton,
III.

; and J. W. Cooper, Rex, Okawville, 111.

INDIANAPOLIS, IND.—Charles Holden,
wellknown theatrical man and at one

time manager of Wallace theatre at Peru,
Ind., died recently at his home on Lake
Manitou, near Rochester, Ind., following
an illness of two years. He is survived
by his wife, a brother and a sister. Holden
managed theatres in Wabash, Logansport,
Huntington and Indiana. Besides manag-
ing his string of theatres, he also was
known in the producing field and for a
number of years managed a traveling stock
company known as the Holden Comedy
Company. . . . /. Markmn is proprietor
of a new vaudeville and motion picture
house constructed in Indianapolis. . . .

In the new motion picture “See America
First,” projected by Universal, South Bend,
Ind., is making a bid to be included in

the list of cities to be filmed. If tentative
plans are carried out, a traveling film unit
of the company will visit South Bend and
the films will be given an immediate screen-
ing at South Bend theatres and later in-

corporated in the large film. . . . Miss
Mary Catherine Coulter, daughter of David
A. Coulter, theatre owner of Indianapolis,
together with her mother, has sailed for a
summer in Europe. . . . Paramount
theatre at Logansport, Ind., was broken
into recently and a safe, containing more
than $2,(K)0, hauled away in an automobile,
according to W. H. Lindsey, manager.
Marks from a peculiarly shaped chisel used
in a previous attempt at robbery of the
theatre correspond to those made in the
latest attempt, leading to the belief the
same men are responsible. Efforts had
been made to_ get the safe out of the rear
door and failing in this, the thieves rolled
it right out the front door. It was found
with the door blown off, nine miles south
of Logansport. . . . Fire destroyed a
theatre building and 12 other structures at

Salt Lake City

First Runs
(Week Beginning April 18)

AMERICAN : “Idle Tongues,” First Na-
tional; “Oh Boy,” Educational; “News-
paper Fun,” F. B. O.; International
News.

KINEMA : “Love and Glory,” Universal;
“Do You Take,” Universal

;

International
News.

ORPHEUM: ^^Ramshackle House,” P. D, C.
PANTAGES : “Vanity’s Price,” F. B. O.
PARAMOUNT EMPRESS : “Madame Sans—Gene,” Paramount; **JubilOf Jr.^** Pathe;

Pathe News.

Stillesville, Ind. The flames originated in
the theatre.

""
T~\ ALLAS, TEX.—Gerald Akers, former

general manager of Paramount, is in

Dallas managing Mystic Bradley
Fish, former district manager of Vita-
graph, now occupying the position of
personal representative to Mr. Rock,
is stopping over in Dallas to visit

his wife, who is ill in a sanitarium.
“Down South” extends sympathy and best
wishes for her speedy recovery. . . . C.
V. Gibson has taken over Rex theatre at
Kemp, Tex., which was formerly owned by
Mr. Thornton. Mr. Gibson is remodeling
the house throughout and promises his pat-
rons a neat and comfortable theatre under
his management. . . . Will Dorbandt,
manager of Dixie theatre, Athens, Tex., has
installed two fans to combat “old Sol” dur-
ing the summer months. Bill hints these
fans might also be placed in the front
entrance to lure reluctant patronage, if such
there should be. . . . Messrs. Powers
and Chamberlain, owners of Victory the-
atre at Henderson, have installed a plush
curtain to be operated by electricity, a new
balcony, new scenery, new Mazda equipped
Powers machines and, in fact, have com-
pletely transformed the Victory into a
brand new theatre. The people of Hender-
son may well be proud of the cinema
palace. . . . W. M. Shields, Queen the-
atre, Tyler, Tex., bought a former livery
stable site, on which he is erecting a Negro
theatre of 800 seats. Bill is one of those
exhibitors who is superstitiously inclined
and believes in the proper atmosphere,
hence his selection. The odoriferous aroma
of its equine days still clings and therefore
should be a huge success. Bill has agreed
to supply gas masks to all visitors desiring
to inspect the new premises. . . . Direc-
tor N. E. Depinet had his sedan shipped
from Dallas to Flew York with explicit in-
structions not to remove the Texas dust
which had accumulated on it as he wished
to greet his old friend as he last gazed
upon it down south. He states it was like
shaking hands with an old friend to place
his hands on the steering wheel of his old
car. “Down South” wishes it could be put
in reverse gear and the throttle pulled all

the way down on the quadrant if that
would bring him back. . . . J. A. Flyn,
former manager of the Crystal at Big Lake,
Tex., announces this theatre has been taken
over by the city officials and will be run as
a community center and theatre. . . .

E. J. Callahan, formerly of Palestine, Tex.,
announces he will open Auditorium theatre
in Crockett on or about June 1. Callahan
is an oldtimer in Texas and has the good
wishes of everyone. . . . L. L. Dent,
who recently sold an interest in his build-
ings at El Paso, Tex., to Saenger Brothers,

announces his intention of building a the-
atre at Tyler. Concurrent with this report
is the rumor that considerable activity is

expected in the oil fields surrounding Tyler.
If this proves true Mr. Dent’s friends will
forrn in line on the right and touch his
rabbit foot as they pass. Extra! J. C. Long
(negro), whose theatre, the Rapeed, burned
to the ground, has, from evidence which
later asserted itself, deduced said con-
flagration was caused by natural elements
beyond his control, which is summed up
by the fact a kerosene well was found on
the property where the theatre once stood.

T\/r ILWAUKEE, WIS.—A. J. Meininger,
after announcing he had accepted an

executive job with the Silliman circuit, sud-
denly changed his mind and has gone back
to his first love, the Ashcher Bros, for
whom he managed the Merrill until it went
to Saxe recently. . . . Who will get the
Silliman post which had been intended for
Meininger has not yet been decided. . . .

Sam Pylet reports three days of capacity
business at the Hollywood with “North of
36.” . . . Once the center of the entire

film distributing business in Milwaukee, the

Toy building is about to be deserted by the
last of its exchanges. . . . Charles
Trampe of Midwest announced that his

company, along with F. B. O. and Ray
Smith Theatrical Supply house, will move
into a new one-story structure to be erected
on Seventh street between Grand avenue
and Sycamore street. Officials of the M. P.

T. O. are preparing to move from the Toy
to Wisconsin Theatre building. . . .

With the return to Milwaukee of Mrs. Ann
McMurdy from the coast, indications are
that a new publicity system will be in-

augurated for the Saxe chain. Heretofore
a special publicity expert has been engaged
for Wisconsin theatre, but the managers
of the other 23 Saxe houses have had to

handle the publicity work as best they
could. Now, however, in addition to Mrs.
McMurdy, Oliver E. Remey, a veteran
newspaperman and formerly secretary of
the Wisconsin state fair, is on the publicity

staff. . . . O. J. Wooden has signed
James Williamson, veteran newspaperman,
to handle publicity for the Garden and Al-
hambra. . . . Stan Brown, of Saxe’s
Strand, has a real Indian chief in two, ap-
pearing at Stan’s showhouse in connection
with “The Thundering Herd.” . . . J . H.
Silliman and Jack Grauman, of the Silli-

man circuit, are busy lining up a staff to

conduct the new houses recently acquired.
Eddie Leidolf, formerly assistant manager
of the Merrill, is the latest addition. . . .

AJax Stahl, of Educational, is getting set

for an intensive selling campaign. . . .

Sam Shurman of Metro-Goldwyn and Jack
Lorenz of Fox were in the East attending
the conventions of their organizations. . . .

Tom Saxe was among those at French
Lick for the First National confab. . . .

George F. Dembow, of the Chicago Fox
office, was in town the other day looking
over possible sites for an office in Milwau-
kee. At present. Fox has only desk space.

. . . G. A. Smith, of Paramount, recent-

ly added J. A. Kraker and Joe Hickey to

his staff. Kraker was formerly manager
of United Artists office in Winnipeg, Can.,

and Hickey was formerly a salesman for
Progress in the Wisconsin territory. . . .

Fred Good has left Paramount for F. B. O.
. . . “Red” Luthain also has left the

Paramount force.
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Seattle, wash.—

a

number of man-
agers of local exchanges are away from

the city. George Endert, Famous Players-
Lasky, is in Los Angeles, attending the

Western sales conference of the Lasky or-

ganization. . . . Jack Sullivan, Fox, is in

New York, where he has been attending
the annual convention of Fox Film com-
pany executives. . . . Seth Perks, Metro-
Goldwyn, has been in New York several

days, attending a conclave of the Metro
heads. . . . Al Rosenberg, DeLuxe Fea-
tures, left a few days ago for San Fran-
cisco, and will return early in May. . . .

“Head Winds,” Universal feature, co-star-

ring House Peters and Patsy Ruth Miller,

has been filling the house for the Columbia
theatre, according to L. J. Schalaifer, man-
ager of the local Universal offices. . . .

The story is by a Seattle woman, Mrs. E.
M. Sinclair Wilt, and appeared recently as

a serial in Saturday Evening Post. Release
of a big picture in the home city of the

author appears to be a guarantee of big

business. . . . L. A. Samuelson, Pathe
manager, reports the acquisition of another
livewire for his sales force in Vern S.
Brown, who has been connected with a
number of Western releasing organiza-
tions. Brown is covering the Inland Em-
pire out of Seattle. . . . Visiting picture

producers are becoming quite common on
Third Avenue. One of the most recent to

pass a few days in the city was Richard
Kipling, head of Kipling Features. Los An-
geles. . . . Jim Hone, secretary of the

M. P. T. O. of Washington, leaves in a few
days for Spokane, where a sub-convention
of the state body, covering Eastern Wash-
ington, will be held. Mr. Hone also an-
nounced that Ray Grombacher, proprietor
of the Liberty theatre, Spokane, has been
chosen M. P. T. O. of Washington delegate
to the national convention at Milwaukee,
Wis., in May. Among recent Seattle vis-

itors were George B. Purvis, manager of
the Columbia theatre, Longview, and J. C.

Moore, proprietor of the Fribor theatre,

Friday Harbor. Both are well known
along Third Avenue and dropped in to say
“Hello” to the exchange executives. . . .

May 5 was the day set for the second
Portland-Seattle golf struggle between ex-
change managers of the two cities, a con-
test called the Film Classic and sponsored
by Clyde Walker, publisher of the North-
west Film Journal. Portland won the first

contest by a narrow margin. Charles Har-
den, manager of United Artists, is captain
of the Seattle aggregation, and Hugh Mc-
Credie, Jr. (they say his middle name is

“Golf”), manager of the Venetian theatre.

San Francisco

First Runs
( ff’eek beginning April 25)

IMPERIAL; ^*Madame Sans Gene,” Para-
mount.

GRANADA : **lntroduce Me,** Pathe.
CALIFORNIA: “Man and Maid,” Metro-

Goldtcyn.
LOEW’S WARFIELD: **Learning to Love,’*

First National.
UNION SQUARE : “Capital Punishment,*'

B. P. Sehulberg,
BEATTY’S CASINO ; “Enticement,** First

National.
CAMEO: “Pride of Sunshine Alley,** State

Rights.
STRAND: “Tearing Through,*’ F. B. O.

Portland, directs the Oregon bunch. The
first match was played in Oregon, and it

was said the weather down there was too

severe for good playing on the part of the

Puget Sounders, who are used to sunshine

and balmy chinook breezes. The next

match will be at the Rainier Golf Club,

Seattle. It is expected the Portlanders

will leave their overshoes at home. Ben
Shearer, of B. F. Shearer, Inc., is so en-

thusiastic over the contest he has offered

a gold-plated mashie as a trophy.

Alberta Vaughn, George O’Hara and
others of the cast enacting a couple
of fast moving scenes in "Madame
Sans Gin” of "The Pacemakers,”
F. B. O. series.

NOW BOOKING

rXETROIT, MICH.—Detroit theatre
owners smiled and took a fresh grip

on the box office during the past 10 days
when the unseasonable heat melted away
and was replaced by clear, cool weather
that brought the throngs back into the the-

atres in almost mid-winter fashion. Prac-
tically every theatre in the city has been
benefited by the change. . . . Henry S.

Koppin, who for the past two years has
been the busiest builder and purchaser of
theatres in this vicinity, has now branched
off into the amusement park business. Mr.
Koppin is building an amusement park and
dance hall on East Jefferson Avenue and
Baldwin Avenue, the hall to accommodate
about 8,000 people. There are now about
25 theatres in the Koppin string. . . .

C. R. Beecher, now operating the Irish the-

atre in St. Johns, has taken over the Rialto

theatre at Charlotte from C. B. Snell. The
deal becomes effective immediately. . . .

Harry Lush of the P. & A. Company,
which operates a theatre in Plymouth, a
suburb of Detroit, announces that his com-
pany will start immediately to build a
new house in Northville, which will re-

place the Alseum, recently burned to the

ground. The new house will be modern
in every respect and will be large enough
to be prepared for the future development
of the city. ...//. M. Richey, general
manager of the Motion Picture Theatre
Owners of Michigan, has returned from a

trip to New York City, where he was in

conference with Will Hays over the non-
theatrical and other situations affecting the-

atre owners in this section at present. . . .

John Stewart, manager of the Producers
Distributing Corporation, held a very suc-

cessful trade screening of “Friendly Ene-
mies” at the Broadway Strand theatre,

nearly 1,000 exhibitors and their friends
being attracted. . . . John H. Kunsky
and George W. Trendle, his general man-
ager, have returned from the annual meet-
ing of Associated First National Pictures
at French Lick, Ind., breathing optimism
over the prospects of that concern for the

coming season.

^ A
TRANSAS CITY, MO.—Few exhibitors

were seen along Kansas City’s movie
row Wednesday forenoon. Well into

the wee hours lasted the M. P. T. 0.

Kansas-Missouri convention banquet and
it was rumored some of the ‘boys” much
preferred the relaxing pastime of “sun-

conscious indisposition” in preference to

buying films. But there were no dull eyes

seen in the afternoon. Nice fellows, the

whole crowd. . . . The New Centre
theatre, suburban house at Fifteenth Street

and Troost Avenue, has been remodeled
and refurnished by its new managers, J. D.

I^ynn and W. D. Vaughan. In addition to

new lighting effects, a new Hope-Jones-
Wurlitzer pipe organ has been installed.

. . . Although there still is an avalanche
of talk “pro” and “con,” it generally is

agreed that Milton Feld, managing director

of the Newman and Royal theatres, will

succeed Frank L. Newman, who has sold

his houses to Paramount and who will
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manage three Los Angeles theatres for

Paramount-Rialto, Metropolitan and Grau-

man. Newman is not slated to leave Kan-
sas City until the middle of the Summer,
but word comes from an authentic source

that Feld will be Paramount’s Kansas City

theatre manager. . . . “Trading talent

for publicity” has almost become a side

industry between exhibitors and the Kansas

City Star. This week the Pantages theatre

reaped liberal space and a cut of Ted Meyn,
organist, who is giving novelty concerts

over the Star’s radio broadcasting station.

. . . Catherine Murdock, secretary-treas-

urer at the Garden theatre, this week iden-

tified a man by the name of Elmer Smith,

held at police headquarters, as one of the

bandits who on April 13 held up the Gar-
den theatre and robbed her of $800 in

checks and cash. She identified some torn

$1 bills which she had patched together

with a peculiar brand of paper, the money
being found on the man. . . . Twenty-
seven feature pictures and six comedies this

week were approved and given publicity

in the Kansas City Star by the motion pic-

ture committee of the Women’s City Club

of Kansas City, while four feature produc-
tions were treated likewise by the Better

Films Committee of the Kansas City Par-
ent-Teacher Association. ... A num-
ber of changes in the personnels of Kan-
sas City exchanges were made last week.
Ralph Heft, former First National sales-

man, was promoted to the head booker’s

desk, while Frank Baxter, who has been
covering Northeastern Missouri for Fox,
has resigned. . . . Bert Edwards has
joined the First National sales force and
will cover Southeastern Kansas and South-
western Missouri, Educational having em-
ployed Will Sheridan, who will work in

the Northern Kansas territory, Gordon
Craddock, First National salesman, having
been transferred to the Northwestern Mis-
souri territory. Truly B. Wildntan, former
P. D. C. manager in Omaha, who returned
to Kansas City, decided not to enter Imsi-

ness for himself, but, instead, took over the

management of the Enterprise office at

Dallas, Tex. H. H. Murdock, formerly
with Metro-Goldwyn, joined the Fox staff,

while Marty Williams, veteran of the Kan-
sas City, joined the Paramount sales force.

C AN FRANCISCO, CALIF.—Nprly a
score of Universal Picture directors

and actors came to San Francisco from Los
Angeles to attend the premier showing of
“The Phantom of the Opera,” at the Cur-
ran. The party was headed by Edward
Sedgwick, wellknown director, Norman
Kerry, Mary Philbin, Hoot Gibson and Mr.
and Mrs. Reginald Denny. Ray Schrock,
general manager of Universal City

;
Charles

Kenyon, scenarist; Frank Lawrence, film

editor; Clarence Locan and others were in

the party. . . . En route to the inter-

national convention of the sales force, 40
film representatives of Famous Players-
Lasky sailed on the Pacific Steamship Com-
pany coastwise liner H. F. Alexander for
Los Angeles and the convention in Holly-
wood. A dozen of the film men came from
Canada, as far East as Winnipeg, 20 were
from Texas and the others from cities in
the Northwest. Tom Bailey, San Francisco
manager of the film company, was on the
dock to bid bon voyage to the delegation,
whom he later joined in the Southern part
of the State. Chief Steward Harry Proc-
tor provided a souvenir menu for the film
representatives, in which he ran the “Log
of Voyage No. 89 with Paramount in Com-

Hollywood sequences with famous
screen personnel are introduced as
a production novelty in “Go Straight,"
just released by B. P. Schulberg.

mand.” . . . Ralph Pollick, new musical
director at the Imperial, made himself
popular when introduced as the successor
to Paul Ash. He proved himself a musician
of ability, with a not too great inclination

to jazz. He formerly was at Salt Lake
City. . . . Fifty-five motion picture

actors and actresses from Los Angeles,
many of them in the star class, were in San
Francisco for exactly 15 minutes while tak-

ing “Doubling for Cupid,” directed by
Frank Griffin. Among the better known
screen folk were Laura La Plante, Grace
Cunard, Gertrude Olmstead, William Des-
mond, Alexander Carr, George Cooper and
Ray Haller. . . . Prank McGlynn, dis-

tinguished San Francisco actor and world
famous impersonator of Lincoln, renewed
old acquaintances when he attended a meet-
ing of Ignatian Council, Young Men’s In-

stitute. Speaker Darrell W. Daly arranged
a special entertainment in honor of the past

president and McGlynn gave a short ad-

dress. ... At a recent meeting of

Commonwealth Club, objections were made
to certain motion pictures being shown all

over the country. Fred W. Beetson of

Hollywood, representative of Will H. Hays,
pleaded for assistance from such organiza-

tions to help improve the pictures. The
flood of sex plays was criticized. . . .

During the showing of “Quo Vadis” at the

Imperial, many schools sent representatives.

. . . W. C. Wheeler, San Francisco man-
ager for Vitagraph, is expecting to make
another trip around the territory in a short

time. . .. A. A. Sherman, theatrical

advertising man, is now at 739 Phelan
Bldg. Good luck. We know its difficult

but maybe not for you. . . . Charles
Gore, son of Michael Gore of West Coast
theatres, who took a trip to Australia, has
learned a lot. But won’t say what. . . .

A. E. Levin, manager of Coliseum and
Alexandria theatres, San Francisco’s larg-

est residential houses, when asked why he
continues to do so well simply said : “Good
pictures bring good money.” . . . Sam
Du Bois of Los Palos was on the Row
again recently visiting the Exchange men.
. . . James Carey, Peerless manager, has
had his auto repaired after his accident and
is visiting the houses each week as he previ-

ously did. . . . The new marquee in-

stalled by John Papantelles in his Crystal
theatre is proving more than popular, for

after show hours some desire to sit around
on it.

Harry Brouse Leaves
Estate of $530,000

(Special to Exhibitors Herald)

OTTAWA, CAN., May 5.—Harry
Brouse, owner of Imperial and Franklin
theatres, Ottawa, left an estate estimated

at $530,261. Mr. Brouse, one of the out-

standing exhibitors in Canada, died last

September, leaving no will. In application

for administration the estate is divided

among his wife and two children, Mrs.
Hattie B. McRae, wife of Findley McRae,
and Bert Brouse. Findley McRae came to

Ottawa a few years ago with the Shipman
producing unit and eventually became man-
ager of Alexandra hotel.

For a period after the death of his father,

Bert Brouse took over direction of the Im-
perial, one of Ottawa’s largest houses, now
leased to A. H. Coplan, who also has the

Princess. Franklin theatre, a downtown
house, is under lease to J. M. Franklin,

manager of B. F. Keith’s theatre, Ottawa.

Gilbert to Independent
(Special to Exhibitors Herald)

NEW YORK, May 5.—David B. Gil-

bert, exchange operator in New England
territory, has accepted a position with In-

dependent Pictures Corporation as sales-

man. He will cover territory between Kan-
sas City and the Coast.

The picture of John Golden
printed in EXHIBITORS
HERALD, issue of May 9, page
47, was from a copyrighted photo-
graph by Moffett, Chicago.

NOW BOOKING
By

HARVEYaiES
Directed by

TOM FORMAN

Jl HUNT STROMBERG
personal^ supervisedproduction

I^lease<i__by

PRODUCERS ~ DfSTR IRUTJNG - CORPORATION ~
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THE FILMMAKT
Columbia

Pauline Garon Signed

Harry Cohn announced last week that he
had signed Pauline Garon to play opposite
William Fairbanks in the first of his action
stories of the Perfection series.

Moves into New Studio

Columbia has moved into the Clune
Studios, 5350 Melrose Avenue. The first

picture to be made there will be “The
Danger Signal.”

Chadwick
Joan Meredith to Play Opposite Walsh

Joan Meredith, one of the 1925 Wampas
Baby Stars, will play opposite George
Walsh in his second picture for Chadwick.
Her success has been unusually rapid.

European Star Engaged

Chadwick has engaged Isobel de Leon,
popular European stage star, for a part in

“A Man of Honor,” in which Lionel Bar-
rymore is starred.

First National
New Talmadge Film Begun

Sidney Franklin began photography on
the new Constance Talmadge picture for
First National release, “The Twin Sister,”

April 20. It will bear another title when
finished.

Four New Ones Finished

Four pictures have been completed for
First National release: “The Desert
Flower,” “Soul Fire,” “The White
Monkey,” and “The Making of O’Malley.”

Four in the Cutting Room
Four productions which have just gone

into the cutting room are : “Fine Clothes,”
with Lewis Stone and Alma Rubens, “The
Talker,” with Lewis Stone and Anna Q.
Nilsson, “Just A Woman,” with Conway
Tearle and Claire Windsor, and “The Mar-
riage Whirl,” with Corinnc Griffith.

Sills’ Next in Maine

“The Come Back,” Milton Sills' next
picture, will be filmed in Maine.

To Begin “Viennese Medley”

Work will begin on “The Viennese Med-
ley,” May 15, with Anna Q. Nilsson and
May Allison in leading roles.

Metro-Goldwyn
Davies “Telephone Photo” Transmitted

Said to be the first ever transmitted
across the continent, a photograph of
Marion Davies has been received by the

International Newsreel and by Metro-
Goldwyn.

Erte to Design Gowns for Pringle

Erte, celebrated designer for Metro, will

design Aileen Pringle’s gowns in “The
Mystic,” Tod Browning’s next production,
as his first work for motion pictures.

“Ben Hur” Scenes Taken in Technicolor

Fred Niblo is now completing scenes in

color of the march to Calvary for “Ben
Hur,” which he is finishing at the Culver
City studios.

Mae Murray Sees “Merry Widow” in Paris

Mae Murray, who is sojourning in Eu-
rope, attended the premiere at the Apollo
in Paris of the revival of Franz Lehar’s
famous operetta. She recently completed
“The Merry Widow” for Erich von Stro-
heim.

Trench Scenes Filmed in “Big Parade”

Trench scenes are being filmed by King
Vidor who is working on “The Big Pa-
rade.”

F. B. O.
Flynn and Talmadge at Work
Maurice Flynn has begun work on “High

and Handsome,” and Dick Talmadge has
started on “Twenty Years After,” for
F. B. O.

Decide on Next Porter Film

The next Gene Stratton-Porter novel to

be filmed will be “The Keeper of the Bees,”
not “Her Father’s Daughter.” The novel
is current in McCall’s.

Nine on Schedule for June

Four features and five short subjects will

be released in June: “Smooth as Satin,”

with Evelyn Brent, Maurice Flynn in

“High and Handsome,” Yakima Canutt in

“The Human Tornado,” Fred Thomson in

“Whirling Lariats,” No. 8 and No. 9 of
“The Pacemakers,” a Jimmy Aubrey com-
edy, “About Face,” “Dinky Doodle No. 10,

and Stan Laurel in a two reel comedy.

Name of “Drusilla” Changed Again

“Drusilla with a Million” has been re-

named to “The Woman Accused.”

Century
Gordon a Game Hunter in New One
Released this week by Century is an

Eddie Gordon comedy, “Itching for Re-
venge,” directed by Noel Smith. The star

plays the role of a game hunter.

Prepares for “Buster Brown” Series

The pranks once played in comics under
the title, “Buster Brown,” will be put in

films soon, it has developed among Century
circles. R. F. Outcault, cartoonist, has sold
motion picture rights to the company.

Wiley Completes “Hasty Marriage”

“A Hasty Marriage” has been completed,
starring Wanda Wiley. It is a two reeler.

Associated Exhibitors
“Introduce Me” Has Big Exploitation

A campaign book of 36 pages has been
distributed for the exploitation of “Intro-
duce Me,” Douglas MacLean’s latest com-
edy. Inserted in the book is a sample cue
sheet.

Universal

Studio Unit on “Appearance Tour”

Carl Laemmle sent out this week a com-
pletely equipped studio unit consisting of

an auto-type tractor and a trailer fitted out
as a complete living room and film labora-

tory.

Polish Artist to Paint Western Star

Stanislaus Poceha, Polish painter, is to

do a portrait of Hoot Gibson, Universal
star, and his horse.

Frank Griffin Signed by “U”
It has been announced that Frank Griffin

is signed to direct for Universal. His first

work will be “Doubling for Cupid.”

Heavy Schedule at Hand
Six features are in actual production,

four are in the cutting room and eleven are
in preparation for immediate work.

B. P. Schulberg
“Faint Perfume” Finished

Louis Gasnier, director, has completed
camera work on “Faint Perfume.” Cutting
and editing will be done entirely under his

supervision.

Owen Moore in East

Following the completion of “Go
Straight” in which Owen Moore plays the
leading masculine role he has come to New
York for a vacation. He will attend the
Broadway opening of the play.

Hackathorne on Personal Appearance Trip

George Hackathorne has abandoned
work before the camera long enough to

travel around the principal cities to make
personal appearances.

Producers Distributing Corp.
Priscilla Dean Appears in Person

Priscilla Dean appeared in person in Chi-
cago at the State-Lake theatre last week
where “The Crimson Runner” was being
showed.

DeMille Signs Scenario Writer

Garrett Ford, scenarist, was signed under
a long term contract this week to write
scenarios for the DeMille Studio.

Selects Old Story for Production

“Off the Highway” has been selected for

production by Hunt Stromberg. It was
written as a novel shortly after the Charles
Dickens period.

Research Department Has New Head
Mrs. Elizabeth McGaffey has been made

head of the research department of the De-
Mille organization.

House Warming for Stromberg

Executives of the Hunt Stromberg or-

ganization held an informal house warm-
ing at the studio last week in the new ad-

ministration building recently completed
for the company.

Patbe
Exploitation for “Black Cyclone”

Preparations are being made for pub-

lishing an elaborate press book for “Black

Cyclone,” the “Rex” story to be run in

chapters.

Our Gang in “Mary, Queen of Tots”

The latest comedy to be made by Our
Gang is “Mary, Queen of Tots,” which will

be shipped at once to the Pathe home office.

Hal Roach Employs a “Young One”

"Husky Hanes,” six month old comedy
(Concluded on page 94 )



Watch for

F. B. 0.

Announcement

F
ilm booking offices of America wui announce

with an exclusive insert in Exhibitors Herald,May 23 issue,

a list of independent box office attractions that will mean
big money to every theatre in the country. Every independent

exhibitor will know what to do with the open time he is holding

when he sees this announcement. Don’t miss this catalog of

PRODUCT THE PUBLIC WANTS. Every picture in the list

will mean bigger business at the box office. Watch for

—

Famous ISox

PICTURES
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Rayart Offers 36 Pictures to

Independents in 1925-26
l\ew Contract Increases Harry J. Brown Productions to Eight—

'‘Audience Plays” Neglected, President Johnston Charges

(Special to Exhibitors Herald)

N ew YORK, May 5.—Thirty-six varied pictures will carry the name
of Rayart Pictures Corporation to exhibitors in the 1925-26 program.
A new contract with Harry J. Brown Productions calls for eight

comedy-dramas, an increase of two over the first series starring Reed
Howes. Mr. Brown will also make a Billy Sullivan group ; there will be a
15-episode serial, “Secret Service Sanders,” two Dell Henderson melo-
dramas, a picturization of the Harold Titus novel, “The Beloved Pawn,”
12 two-reel comedies starring Gloria Joy, and finally eight Harry Webb
Westerns.

“million dollar productions,” President
W. Ray Johnston says in emphasizing
the Rayart program is built up for in-

dependent theatres.

First on the Harry J. Brown schedule
stands “Crack o’ Dawn,” written for

Reed Howes by John Wesley Grey and
Henry Symonds. Tia Juana’s Handicap
race will figure in “Racing Romance.”
Then come “The Gallant Fool,” “The
Bashful Buccaneer,” “The Action
Graver,” “Grinning Guns,” “The Fires of

Youth,” andd “Fighting Fortune.” This
series will be released one each six

weeks.

The Sullivan pictures will be released
as “The Fast Action Series,” and will be
delivered one subject a month for 12

months. The first, “The Fear Fighter,”
is an original story by Grover Jones.
Ruth Dwyer, who played opposite Buster
Keaton in “Seven Chances,” has the
feminine lead opposite young Sullivan.

Others in the first six are “The Goat Get-
ter,” “The Windjammer,” “The Patent
Leather Pug,” “The Fighting Farmer,”
“Fighting Justice.”

“Secret Service Sanders,” a Duke
Worne production, has Richard Holt and
Ann Little starring and is being pro-
duced by Califopictures, Inc., of which
Thomas D. Van Osten, also publisher
of the West Coast Independent Exhi-
bitor, is head. Robert Dillon wrote the

story.

Dell Henderson directs George Larkin
in “Quick Change,” and “Rough Stuff.”

A. E. Ullman stories.

The 12 two-reel comedies starring
Gloria Joy are produced by Sherwood
MacDonald Pictures, Inc., with the first

five titled “The Raid,” “Artist Blues,”
“Moonlight Nights,” “Hay Fever Time,”
and “The Merry Widower.”

Rayart will also release eight pictures

made by Harry Webb and starring Jack
Perrin. This series, to be known as the
Whirlwind Westerns, will have as its

first three “The Knockout Kid,” “Double
Fisted,” and “Starlight the Untamed.”

$18,000 in Prizes

to Be Awarded in

Bob Contest
Winners of the Universal bobbed hair

contest will receive an aggregate of $18,-

000. The prize allotment has grown since

the first announcement by L. W. Alex-
ander, manager of Universal’s Chicago
branch.

The purpose of the contest is to exploit

the name of Universal throughout the

Illinois territory by offering elaborate at-

tractions to girls of that section. Alex-
ander has been aided by P. T. (“Paddy”)
Harmon and Bruce Godshaw of the

Dreamland and Arcadia ballrooms, Chi-

cago, and many other merchants.

The contestant winning first place will

be given a six months’ contract m pictures

by Carl Laemmle, with a $1,000 diamond
ring and $500 in cash. She will be hailed

“Miss Illinois.” “Miss Chicago,” winner of

second place, will receive $1,000 in cash,

$500 in garments and a $500 trip to Holly-
wood, including a tryout by Universal in

pictures. Winners of third and fourth

prizes will receive a Ford sedan and cloth-

ing valued at $500, respectively. More than

490 other prizes will be awarded. Any con-

testants tying for the same place will

receive duplicate awards.

T. G. Jones Appointed Manager
OKMULGEE, OKLA.—T. G. Jones, recent

manager of the M. P. T. O. of Oklahoma, has
been appointed manager of the Orpheum theatre

here.

THE FILM MART
^Concluded from Page S8)

player, is appearing in his second picture

under the Hal Roach banner.

Sennett Signs Bathing Group “Grad.”

Eugenia Gilbert has been signed to ap-
pear exclusively in Mack Sennett comedies
for the next several years. She is one of

the first of the 1924 Bathing Girls to grad-
uate from the ranks to a prominent posi-

tion.

Langdon Working on New One
Harry Langdon is working on a new

comedy in which he plays the role of a
fireman. The picture is “His First Flame.”

Davis
“Mystery Box” Ready June 1

“The Mystery Box,” Ben Wilson serial

to be distributed by Davis, will be ready
for release June 1, it was said last week.
It stars Wilson and Neva Gerber.

Ferguson Series Completed

J. J. Fleming announced that work on the

sixth and last of the first series of A1 Fer-

guson pictures, “The Fighting Parson,” has

been completed.

Actual Shooting of Novelty Under Way
The first Herrick two reel novelty, hav-

ing no subtitles, is well under way. Camera
work has been completed on the first of

the six.

Warner Brothers

Chaplin Gets Stage Offer

Shortly after commencing work on “The
Man on the Box” for Warner Brothers,

Syd Chaplin received a message from Wil-
liam Morris, Chicago, asking him to appear

in a stage version of “Charley’s Aunt.” His

contract with Warners prevented his ac-

ceptance.

Independent
Goldburg on Radio Programs

Jesse J. Goldburg, president of Inde-

pendent, has been requested by the man-
agement of radio station, K. F. I., Los
Angeles, to make a series of addresses con-

cerning the industry. He accepted.

Tiffany-Truart

Acord Finishes Series

Art Acord and Louise Lorraine have

completed a series of four Western dramas
for Truart release. Black Beauty and Rex,

the former a horse star, and the latter a

dog star, have roles in each.

Renown
Two Soon Ready for Release

“The Brand of Cowardice,” a Truart

production on the Renown program, and
“The Handicap,” directed by John
O’Brien, will soon be ready for release.

Gerson
Holt Lent to Rayart

Following the completion of “The Can-

vas Kisser,” Richard Holt, Gerson star, has

been permitted to star in a Rayart serial.

O*Toole Opens Survey
on Postal Rate Raise
(Special to Exhibitors Herald)

NEW YORK, May 5.—Preparing to

testify before a joint congressional commit-

tee on the effect of the new postal rate and

pay increase law, M. J. O’Toole, president

of M. P. T. O. A., has sent to each of 500

theatre owners a copy of the order and re-

quested a report of whether the rates will

react unfairly on business. Committee hear-

ings start July 1.

Mr. O’Toole enclosed letters from Con-
gressman Clyde Kelly, author of the bill,

and Congressman F. H. LaGuardia.
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Pauline Garon, Betty Blythe and Eddie
* Phillips appear in "Speed”, a Banner

production.

Board Classifies Films
By Type of Audiences

(Special to Exhibitors Herald)

NEW YORK, May 5.—With 551 pic-

tures listed in the “Selected Pictures” cata-

logue for 1924-25 out of 1,520 passed in

advance of 1924 release, the National Board
of Review emphasizes a new departure by
classifying photoplays by type of audience,

as general audience, family audience includ-

ing children of high school age, etc. The
catalogue is issued by the National Com-
mittee for Better Films.

The words “passed” and “approved” are
contrasted by the board, emphasizing many
films decidedly lacking in merit are passed
in the belief that entertainment not violat-

ing laws against publication of the inde-

cent should be passed on to the public.

Stolen Cash Dempsey*

s

Loss, Pleads Pantages
(Special to Exhibitors Herald)

KANSAS CITY, May 5.—Interest is

high here about the suit, being tried in Los
Angeles, with Jack Dempsey as plaintiff

and Alexander Pantages as defendant.
The case originated here.

Dempsey asks $2,400, alleged to be due
him for one week’s performance. Pantages
pleads $9,000 of the receipts for the per-

formance was lost in a theatre robbery. He
contends the money lost was as much that

of the pugilist as his, and that Dempsey
should bear part of the loss. Dempsey is

now in new York.

A, E. Film Made With
Stereoscopic Camera
(Special to Exhibitors Herald)

NEW YORK, May 5.—Something
novel is expected in the production,
"Ship of Souls,” in that Max O. Miller,
head of the Stereoscopic Productions,
Inc., has made use of a stereoscopic cam-
era in the filming of the Emerson Hough
story. This is said to be the first feature
lensjth Steroscopic film to be made.
An Associated Exhibitors release, the

picture has a cast headed with Bert Ly-
tell and Lillian Rich.

Ban on Censorship, Plea of
Indorsers and Women’s Clubs
Kansas City Pastor Draws Film Men to “Sermons on Picture

Industry”—Milton Sills Rebukes Audiences for

Most Evils—Says Films Wholesale

Efforts of clergy, welfare workers, players, and motion picture societies to

remedy ills in the motion picture industry were marked last week by volun-

teered demonstrations of praise indicating a new era in the production of
films as well as the showing of them.

A Kansas City minister paid homage to people instrumental in pro-

duction of pictures
;
the Citizens League Bulletin of the same city places

blame of poor films on censors
;
an Indiana society lauded producers for strides

they have made towards better pictures;

Milton Sills condemned audiences for de-
manding pictures of lower standards than
producers wish to make.
Film men met at the Apollo theatre,

Kansas City, in a great body Sunday to

hear Rev. Burris A. Jenkins of the First

Christian Church, for years a devoted
champion of film men and exhibitors. The
house was packed. The reverend talked
wholesomely upon the subject of the mo-
tion picture industry, expounding a religion

a little strange to some, but yet a religion,

Christian to the quick. After the sermon
exhibitors and exchangemen, walked slowly
away with minds set upon returning for
more such sermons.

Social Worker Lauds Progress

A squarely dealt blow was given to cen-
sorship and a tribute to filmdom uttered in

the Citizens’ League Bulletin of Kansas
City by Mrs. E. C. Walton, active member
of the Womens’ City Club. The bulletin

is a publication of an institution for better

civic conditions. It said in part

:

“The general run of pictures has been made
on an increasingly higher level until we have
the splendid photoplays of today. We still have
some bad pictures. What shall we do about them?
Two methods are proposed: Official censorship
and enlightened public opinion.

“We have never believed in political censor-
ship, because the main qualifications for this post,
at best, seem to be some useful pre-election
service, which really has little to do with judg-
ing pictures. Besides, how can three, or even
five people, select with accuracy and intelligence
what is best for the entire population of a great
state?”

When the Indiana Indorsers of Photo-
plays re-elected Mrs. David Ross first vice-

president of the organization at Indian-
apolis April 21 she spoke as follows:
“The picture-loving public is doing its own cen-

soring. There have been fewer questionable pic-
tures released during the last year and 100 sala-
cious books by mutual agreement with the pro-
ducers were rejected.**

Lawmakers, ancient and modern, who at-

tempt to deprive the public of its rights.

were left to sizzle by the vehemence of

Clayton Hamilton in an address before the

College Club of St. Louis, intended pri-

marily to stimulate interest in Sheridan’s
“Rivals” which opened April 19. Soon
such works as Shakespeare will be barred
as obscene, he said, if the idea of censor-
ship is permitted to g® to such ridiculous

lengths.

“During the reign of Cromwell,” Hamilton
declared, “for 18 years the works of Shakespeare
were barred. What may we expect in our own
country when we look around to see that card
playing is under ban in Texas, smoking is barred
in Utah and evolution is an outlaw in Tennessee.
I have seen entire quotations of the Bible deleted
because they were regarded as obscene.”

Sills Declares Films Wholesale
Milton Sills struck from other angles

in an address before the Indorsers of
Photoplays at Indianapolis April 15 when
he lay the blame for bad pictures to the

audiences themselves. He compared the

wholesale manner of prolific production to

the huge scale of delivery of merchandise
handled by big mail order houses. He de-
clared the time will come when we shall

have a beautiful art of the screen.

“The world is the motion picture audience,
and the motion picture must appeal to the least

common denominator of that audience, the small-
est intelligence that can be found among the
audience.” He added that there is a rather
foolish and hampering tradition in the business,
due to the intelligence tests in the army, that the
average mentality of the motion picture audience
is that of a child of twelve.

“Unfortunately,” he said, “this idea has per-
meated the producing mind in our business. I

myself believe that the intelligence of our audi-
ence is much higher than that. Now the motion
picture cannot rise higher than the level of that
audience. We learn what the wish, the demand
of the motion picture is, and we try to meet that
demand. It is natural that we try to meet that
demand, so that what the audience wants it gets
upon the screen.
“A great hampering influence due to the whole-

sale character of pictures as well, is censorship.

Showman Seriously 111

ST. LOUIS, MO.—J. W. Miller of Madison
theatre, Madison, Ilk, is very seriously ilk

NOW BOOKING
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Ad No. 3
By

H. C. Witwer

Americans Most Celebrated Humorist

To Other Workers

in the Movie Racket;

Note—You Can Get
“THE PACEMAKERS”

Only Thru
Film Booking Offices

This is the 3rd Ad. I’m committing, and I must say, as far as the

first one was conceived like the guy which dropped the light in the gas

tank. I got results! Several People call me up every day telling me
they read my Ad. for “The Pacemakers,” and urging me to Abandon
Ad. writing and hurry back to other Types of Fiction.

You can Twenty-four Sheet this Fact to the slant-eyed world,

Brothers, “The Pacemakers” is going to be more of a riot than a Riot

itself! They will be better than “Fighting Blood,” if such a thing

is possible, and funnier than “The Telephone Girl,” though I know
such a statement challenges belief!

I’ll say this baby, Mons. Wesley Ruggles, directs a wicked picture!

He keeps Action in one Eye and a Great Cast in the other; and believe

me, with that Cast in his eye, he makes Ben Turpin look like an
Amateur Squinter! George O’Hara, Alberta Vaughn, A1 Cooke, Kit

Guard and Stanley Taylor; laugh that layout off!

1 wrote the stories myself, but even that hasn’t stopped “The Pace-

makers’ ’ from being two-reel knockouts

!

Ask the man who screens One!

Yours for giggles,

Thematic music cue sheets available on all our features.
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“What the Picture Did For Me’’
VERDICTS ON FILMS IN LANGUAGE OF EXHIBITOR

Copyright, 1925

This is the original exhibitors’ reports department, established October 14, 1916.

Beware of cheap, misleading imitations.

^^What the Picture Did for Me” is the one genuine source of exhibitor-written box office

information.

Address: ‘‘What the Picture Did for Me,” EXHIBITORS HERALD, 407 South Dearborn
Street, Chicago, III.

Associated Exhibitors
THE WHITE SHEEP: Glenn Tryon—This is

a dandy and no mistake. Star is there and sup-

porting cast all do excellent work. It’s described

as a “Mirthodrama” and it’s all the word im-

plies and then some. For some unaccountable
reason it did not pull for us, but we have a

return date on it. Print good. Seven reels.—I.

R. Gavin. Hammond theatre. Hammond, Wis.

—

Small town patronage.

RACING LUCK: Monty Banks—This is a
good comedy, but awfully slow in getting started.

It would seem that the last three reels would
have made a show, and a complete story, but

that they put in the first three reels to make it

long enough to sell as a feature.—Chas. Lee
Hyde, Grand theatre, Pierre, S. Dak.—General

patronage.

RACING LUCK: Monty Banks—Good if your
audience is not too critical. Personally, I can-

not see why they have to overdo these comedy
situations so much. — Geo. J. Ritter. Regent
theati-e, Bogota, N. J.—General patronage.

RACING LUCK: Monty Banks—A good com-
edy drama but a poor box office bet for me. Didn’t

gross enough to pay film rental. Six reels.—R.

Pfeiffer, Princess theatre, Chilton. Wis.—Small

town patronage.

F. B. O.
SCAR HANAN : Yakima Canutt—A dandy lit-

tle Western. Say, boys, if you want to see the

ridingest fool you ever did see, get this one and
see Yak do his stuff. He rides ’em high, wide
and handsome. He does all the stuff the other

boys ever attempted and then some. Lots of good
comments. A whiz for Saturday night. Five
reels.—Wm. E. Tragsdorf, Trags theatre, Neills-

ville, Wis.—Small town patronage.

SCAR HANAN : Yakima Canutt—This fellow

sure is a winner. The first one of this star for

me and it went over big. Fine print. Five reels.

—L. Deyo, Miers theatre, Schoharie, N. Y.—Gen-
eral patronage.

FORBIDDEN CARGO: Evelyn Brent—A very
good one. ’The sea pictures are fine and pleased

well. This is a greater idea, better than the

other ones of this star.—Five reels.—C. V. An-
derson. Oak theatre. Oakdale, Neb.—General pat-

ronage.

JIMMIE’S MILLIONS: Richard Talmadge—

A

dandy stunt picture. Good print. Five reels.—L.

Deyo, Miers theatre, Schoharie, N. Y.—General
patronage.

THAT DEVIL QUEMADO: Fred Thomson—
This was like all Thom.sons we have run. Pleased
well in our locality. Five reels.—R. K. Lattin,

Strand theatre, Valparaiso, Neb.—General pat-

ronage.

THAT DEVIL QUEMADO: Fred Thomson-
Very good. Something different for this star, but
liked by all. Five reels.—Ed. Lawlor, Harriet
theatre. Hardin, Mont.—Small town patronage.

O. U. WEST: Lefty Flynn—A dandy Western.
Pleased all that saw it. Good print. Five reels.

—L. Deyo, Miers theatre. Schoharie, N. Y.—Gen-
eral patronage.

BREED OF THE BORDER: Lefty Flynn-r-
This is one of Lefty’s good Western pictures.

Lefty is sure fast with his gun in this picture.

Buy this picture.—Fred Schmitt, Strand theatre,

Pocahontas, 111.—Small town patronage.

GALLOPING VENGEACE: Bob Custer—An
extra good Western picture. Good print. Five

reels.—L. Deyo, Miers theatre, Schoharie, N. Y.

—General patronage.

MIDNIGHT MOLLIE: Evelyn Brent—My pa-

trons were divided on this picture. Some liked

it, others didn’t. It is rather draggy, with but
little action. Too much long drawn out posing
by the star. I have one more Brent and am
glad of it. Six I'eels.—W. J. Shoup, DeLuxe
theatre, Spearville, Kan.—Small town patronage.

SILK STOCKING SAL: Evelyn Brent-Good
film. Out of Milwaukee Exchange. This is a
fine crook picture of the better class. Evelyn
Brent plays her part well and Robert Ellis plays
opposite her and adds to the picture a good deal.

The picture should please any audience. Book it.

Six reels.—W. T. Davis & Son, Rialto theatre,

Sharon. Wis.—General patronage.

BROKEN LAWS: Mrs. Wallace Reid—A very
good show. When you show this, go get your
ministers. Tell them this picture will preach a
good sermon. Did extra business and pleased.

Would stand raise in admission if you want.—
E. J. Reynolds. Liberty theatre, Pasco, Wash.—

•

General patronage.

THUNDERING HOOFS: Fred Thomson—

A

splendid picture, clean and entertaining. Lots of

action. Everyone satisfied. The star and cast

fine.—Bert Silver. Silver Family theatre, Green-
ville, Mich.—General patronage.

THUNDERING HOOFS: Fred Thomson—The
best Thomson to date. The bull fight in the last

reel will make your patrons grip their seats. It

is almost too real. Silver King is unusually good
in this one. Five reels.-—H. J. Eagan, American
theatre, Wautoma, Wis.—Small town patronage.

THE MILLIONAIRE COWBOY: Lefty Flynn
—Don’t know how they got the title for this pic-

ture, as there is no cowboy stuff in it, but nev-
ertheless it’s a good little program picture. Six
reels.—C. H. Lyman, Moon theatre, Spencer.
Neb.—General patronage.

THE MILLIONAIRE COWBOY: Lefty Flynn
—Went over all right with me. However, it’s his

first picture in my house. I believe he will do
better next time, as Harrison’s Reports show
this to be his worst. Five reels.—W. D. Patrick,
Strand theatre, Florala, Ala.—General patronage.

FLASHING SPURS: Bob Custer — A good
Western picture, with plenty of action to give
the Western fans a thrill or two. Five reels.

—

W. A. Clark, Jr., Castle theatre, Havana, 111.

—

General patronage.

AMERICAN MANNERS: Richard Talmadge

—

Good picture with a lot of action, but a little

too much action that is impossible. The only
thing I had against it was that the third reel

was only half there. Six reels.—B. R. Parsons,
Grand theatre. Springfield, Minn.—General paf^
ronage .

AMERICAN MANNERS: Richard Talmadge—
I believe this star will have a following if he is

given the idght kind of stories. He is an athlete
and all of his pictures have enough comedy to
put them over, along with his action. Six reels.—^Ray W. Musselman, Princess theatre, Lincoln,
Kan.—General patronage.

AMERICAN MANNERS: Richard Talmadge

—

This is great. Good as a Lloyd for comedy and
action. Six reels.—A. C. Betts, Powers theatre.
Red Creek, N. Y.—Small town patronage.

THE NO-GUN MAN: Lefty Flynn—A fair
Western picture with the usual bunk. Much bet-
ter than “Millionaire Cowboy.” Five reels.—W.
A. Clark, Jr., Castle theatre, Havana, III.—Gen-
eral patronage.
THE NO-GUN MAN: Lefty Flynn—Fair pro-

gram picture. Pleased Western fans.—Five reels.

—R. K. Lattin, Strand theatre. Valparaiso, Neb.
—General patronage.

TRIGGER FINGERS: Bob Custer—This is a
very good Western picture with lots of fast horse-
back riding and fights. Explanatory subtitles are
lacking, which leaves one to guess at considerable,

but it will please the Western fans. Five reels.

—

W. J. Shoup, DeLuxe theatre, Spearville, Kan.

—

Small town patronage.

FASHIONABLE FAKERS: Special cast—Or-
dinary program picture.—W. F. Loibl, Chimes
theatre, Cedarburg, Wis.—General patronage.

HALDANE OF THE SECRET SERVICE: Hou-
dini.—Well, if F. B. O. would burn this film they
would do a great favor to the public. This is

a case of murdering an audience by torturing
them slowly to the end. We never had anything
worse from any point of view. Six reels.—Gia-
comi Bros., Crystal theatre. Tombstone, Ariz.

—

General patronage.

THE DANGEROUS COWARD: Fred Thomson
—A good picture of the roughneck kind. Not
what I call suitable for mixed audience. Five
reels.—Geo. Conover. Marva theatre, Marva, III.

—General patronage.

LAUGHING AT DANGER: Richard Talmadge
—This is a very good picture, a good action pic-

ture. Everyone was pleased with this picture.

Talmadge pictures always draw good here.—Fred
Schmitt, Strand theatre, Pocahontas, III.—Small
town patronage.

THE SILENT STRANGER: Fred Thomson—
The best of all of the first group of Fred Thom-
son’s. This horse, “Silver King.” is human.
Advertise this big. Five reels.—A. C. Betts,

Powers theatre. Red Creek. N. Y.—Small town
patronage.

A GIRL OF THE LIMBERLOST: Gloria Gray
—A fine entertainment. County Bankers Meeting
had fifty of their wives as guests. All much
pleased with picture. Six reels.—Geo. Conover,
Marva theatre, Marva, III.—General patronage.

A GIRL OF THE LIMBERLOST: Gloria Gray
—You sure have something here. This is simply
great and pleased a large crowd immensely. It

sure draws, too. Personally, I thought it fine.

Six reels.—A. C. Betts, Powers theatre. Red Creek,

N. Y.—General patronage.

JUDGMENT OF THE STORM: Special cast—
Am late in playing this one. but can only add
what others have said. A wonderfully good,

clean, entertaining lucture. Seven reels.-—H. J.

Eagan, American theatre, Wautoma, Wis.—Small

town patronage.

JUDGMENT OF THE STORM: Special cast—
No doubt a good picture for most towns, but did

not go here. My patrons claim there is enough
sorrow in life without paying to see it. This pic-

ture is sad in many spots and comical in none.

A very good snowstorm and well done through-

out. Seven reels.—Robert L. Anderson. Olympic
theatre. Forks, Wash.—Small town patronage.

YANKEE MADNESS: George Larkin—Good
picture, good print.—L. Deyo. Miers theatre, Scho-

harie, N. Y.—General patronage.

YANKEE MADNESS: George Larkin—Nothing
to it. Five reels.^—A. C. Betts, Powers theatre.

Red Creek, N. Y.—General patronage.

BLOW YOUR OWN HORN: Special cast—
This picture would be a good one if you can

get a good print. We got a very poor print, which

spoiled the picture. Just one or two more like

this and I will be looking elsewhere to buy pic-

tures. Six reels.—W. J. Shoup, DeLuxe theatre.

Spearville. Kan.—Small town patronage.
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The Contributor’s Column

Are YOU Going to Milwaukee?
F. J. O’Hara, golfer and guardian of the Community theatre, Elgin,

Neb., writes to say he’ll see me at Milwaukee. Which—bzirring flood,

fire and the unforeseen—he sure will.

But will YOU be there?

F. J. will not be the only contributor present. Tom Foster will be

another. He hasn’t said so, but it’s a good bet. And with F. J. and

Tom for a nucleus, it’ll be funny if we don’t swing a robust yoimg con-

vention of our own before the fined fade-out.

The HEIRALD is going to have one of those snappy booths at the

Milwaukee Auditorium and you can’t miss it. When you drive up, just

figure that whoever’s there is a friend with the password. Say “Herald

Only” emd he’ll come back with “Club” every time. That’s your cue to

ennunciate your membership number in a hoarse whisper and receive

the insignia of the order.

But Wednesday is the big day. Wednesday is “Herald Only” Club

day at the HERALD suite in the Wisconsin Hotel, and all members,

past, present and future, are welcome. Come in any time, prepared to

stay as long as you like, and bring whatever’s on your mind about this

department or anything else pertinent or otherwise. And if there’s

nothing on your mind, that’s all the more reeison for coming.

See you at Milwaukee.—BILL WEAVER.

BLOW YOUR HORN: Special cast—Did not

please very well. Personally did not like it at

all. Five reels.—A. C. Betts, Powers theatre, Red
Creek, N. Y.—Small town patronage.

LET’S GO: Richard Talmadge—Not much to

this. Only a fair picture. This particular star

don’t draw for me. Print good. Six reels.—P.

G. Held. Sterling theatre, Fairmount, Neb.—Gen-

eral patronage.

THE MASK OF LOPEZ: Fred Thomson—The
weakest of all his first group. Fine picture,

though : no kicks. Five reels.-—A. C. Betts. Pow-
ers theatre. Red Creek, N. Y.—Small town pat-

ronage.

THE DANGEROUS COWARD: Fred Thomp-
son—Very good Western. All Fred Thomson pic-

tures proving very attractive to patrons who ap-

preciate Westerns.—W. F. Loibl, Chimes theatre.

Cedarburg, Wis.—General patronage.

THE DANGEROUS COWARD: Fred Thomson
—As usual. Silver King pulls them in. Picture

got over O. K. but I didn’t like it as well as

some others of his. Five reels.—M. T. Craig,

Majestic theatre, Dresden, Ont., Canada—Small
town patronage.

NORTH OF NEVADA: Fred Thomson—Not as

good as “The Dangerous Coward” but went over

fairly well. Silver King very good and the pat-

rons were well satisfied. Five reels.—Schaghti-

coke Amusement Ass’n, Odd Fellows Hall,

Schaghticoke, N. Y.—General patronage.

NORTH OF NEVADA: Fred Thomson—Fred
and Silver good as usual. If you are not play-
ing them you are missing a good bet. Five reels.

—M. T. Craig, Majestic theatre, Dresden, Ont.,

Canada. Small town patronage.

UNTAMED YOUTH: Derelys Perdue—This is

about as near to being a flat tire of anything
I ever ran. If you are catering to a bunch of

Gypsies, this ought to knock ’em dead. Six reels.

—Wm. E. Tragsdorf. Trags theatre, Neillsville,

Wis.—Small town patronage.

HALDANE OF THE SECRET SERVICE: Hou-
dini—This is the bunk, and the advertising on it

is misleading to show patrons. If you can buy
this for six bits, get Harrison’s report on it and
think it over.—C. H. Lyman, Moon theatre. Spen-
cer, Neb.—General patronage.

AFTER THE BALL: Special cast—This is a
dandy, clean picture that contains a little of

everything. It points a good moral without being
preachy. Seven reels.—Wm. E. Tragsdorf, Trags
theatre, Neillsville, Wis.—Small town patronage.

LIGHTS OUT: Special cast—Good mystery
story with plenty of fun, life and action. Fine
print. Seven reels.—L. Deyo, Miers theatre, Scho-
harie, N. Y.—General patronage.

ALIMONY : Special cast—Very good program

picture.—W. F. Loibl, Chimes theatre, Cedarburg,
Wis.—General patronage.

ON TIME: Richard Talmadge—Good action
picture for the small towns. Story not much
but the action is there. Six reels.—G. G., Half-
way theatre. Halfway, Mich.—General patronage.

ON TIME : Richard Talmadge—A fine piece

of cheese. Story positively rotten. The only one
of this star that was any good was "Let’s Go,”
and even this one had a weak story but some
good comedy.—M. T. Craig, Majestic theatre,

Dresden, Ont., Canada.—Small town patronage.

IN FAST COMPANY: Richard Talmadge—
Pleased fairly well on Friday and Saturday, but
he licks too many men at once in this one. It’s

my last of this star and I’m glad of it. Stories

are poor. Six reels.—M. T. Craig, Majestic the-

atre, Dresden, Ont., Canada.—Small town pat^

ronage.

STEPPING LIVELY: Richard Talmadge—Dick
always does as well for me as anything I can
put on, except Saturdays.—Geo. J. Ritter, Regent
theatre, Bogota, N. J.—General patronage.

MARY OF THE MOVIES: Special cast—Good
program picture.—W. F. Loibl. Chimes theatre.

Cedarburg, Wis.—General patronage.

First National
QUO VADIS: Special cast—It is just like the

press books tell you, “Gigantic.” It is fine en-

tertainment and has drawing power. We did

better than average business with advanced ad-
mission at the box office with “Golden Bed” at

opposition selling for a nickel less than "Quo
Vadis.” Very satisfactory offering and will

stimulate business. Ten reels.—W. H. Brenner,
Cozy theatre, Winchester, Ind.—General patron-
age.

IF I MARRY AGAIN : Doris Kenyon—Re-
ceived good comments on this offering. Star
cast includes Doris Kenyon. Anna Q. Nilsson,

Frank Mayo, Lloyd Hughes. Box office title. Ran
it two days on a second run showing. Eight
reels.—Chas. H. Ryan, Milford theatre, Chicago,
111.—Neighborhood patronage.

INEZ FROM HOLLYWOOD: Anna Q. Nilsson
—Nothing out of the ordinary. Average business.

Seven reels.—A. T. Witwer, Grand theatre.

Rainier, Ore.—Small town patronage.

CLASSMATES: Richard Barthelmess—A whale
of a show. Still something seemed lacking. Didn’t
end up to please. Spent too much time in jungle
and villian got no real punishment except what
he made himself.—E. J. Reynolds, Liberty, thea-
tre, Pasco, Wash.—General patronage.

FRIVOLOUS SAL: Special cast—A Western
picture without the box office appeal that the

average Western has. However, the picture itself

is much better than the average so called Western.
It is, however, sold at a higher exhibition value
than need be. for this picture surely did not
cost a whole lot of dough. Seven reels.—W. H.
Brenner, Cozy theatre, Winchester, Ind.—General
patronage.

FLIRTING WITH LOVE: Colleen Moore—Very
good. Seemed to please.—E. J. Reynolds, Liberty
theatre, Pasco, Wash.—General patronage.

ABRAHAM LINCOLN: George Billings—Con-
sider this a very, very good picture and every
American house ought te run it, but from a box
office angle it was a big disappointment. Only
reason I know is that the next town (much
bigger) ran it five days and I had to take what
was left, which wasn’t much.—Geo. J. Ritter,

Regent theatre, Bogota, N. J.—General patron-
age.

ABRAHAM LINCOLN: George Billings—Took
a terrible flop. Couldn’t even get the kids in and
had a good tie-up with the schools. Wonderful
picture.—E. J. Reynolds, Liberty theatre. Pasco.
Wash.—General patronage.

ABRAHAM LINCOLN: George Billings—This
is a very good picture and was well liked by
everyone. American Legion took it over and
sold out two shows out of three. If we were to

run it on our own hook, I doubt if it would be
a big drawing card, as our gang don’t like period
stuff.—Jack Greene, New Geneseo theatre. Geneseo.
111.—Small town patronage.

ABRAHAM LINCOLN: George Billings—Every-
thing that everyone has said in praise of this

splendid picture is merited. It is the simple, in-

spiring story of one of the greatest lives the

world has ever known. Lincoln lives again in the
splendid portrayal by Mr. Billings. It does not
seem that he is acting, but that he is being
Lincoln. Smoothly, gently the drama of Lincoln’s

life unfolds, the scenarist and director having done
their work so well that there is not a hitch or
false motion all the way through. As to the

drawing power of the show, would say that it
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Associated First National Pictures, Inc^
24 WEST WASHINGTON STREET

Indianapolis, Ind.

Mr. Watterson R. Rothacker,

Rothacker Film Mfg. Co.,

Chicago, Illinois

Dear Mr. Rothacker

:

At this time when our company has renewed our print contract with you
for three years it seems only proper that I should give expression to my
appreciation for the splendid service that your company and you yourself

have given us.

Good prints form a material part of good film service and I feel that you
yourself and your entire organisation have satisfactorily solved this very im-
portant matter for us.

I zvish you continued success.

Yours very truly,

ROBERT LIEBER, President

RY:EL

is very great, appealing to all classes. So varied

is the theme that there is something to appeal

to all. Would advise working strong after the

first show, telling your people to ask those who
have already seen it, as they are your best ad-

vertisers on this picture. Six reels.—Louis A.

Van Alstyne, Quality theatre, Cullom, 111.—Gen-

eral patronage.

SINGLE WIVES; Special cast—Good comedy
show. No business.—E. J. Reynolds, Liberty thea-

tre, Pasco, Wash.—General patronage.

LOVE’S WILDERNESS: Corinne Griffith—Not
so good. Business average. Seven reels.—A. G.

Witwer, Grand theatre. Rainier, Ore.—Small town
patronage.

THE WOMAN ON THE JURY: Sylvia

Breamer—If your patrons like an occasional heavy
drama, this should fill the bill. It has a good
story and is mighty well acted by the numerous
stars. Seven reels.—Horn & Morgan, Star thea-

tre, Hay Springs, Nebr.—Small town patronage.

THE PERFECT FLAPPER: Colleen Moore-
Above average and Coolleen being popular helps

it a lot.—Geo. J. Ritter. Regent theatre, Bogota,
N. J.—General patronage.

THE PERFECT FLAPPER: Colleen Moore-
Normal business. Good show.—E. J. Reynolds,
Liberty theatre, Pasco, Wash.—General patron-
age.

THE PERFECT FLAPPER: Colleen Moore—
This is the second picture I have played with her,

and it pleased everyone. Many comments. Seven
reels.—B. R. Parsons, Grand thatre, Springfield.

Minn.—General patronage.

THE WHITE MOTH: Barbara La Marr—Good
show. Business normal.—E. J. Reynolds, Liberty
theatre, Pasco, Wash.—General patronage.

FURY : Richard Barthelmess—Fair picture but
entirely too long. Wish there was a law against
making such long pictures. Nine reels.—Ray
Bovard, Olympic theatre, Utica, Kans.—Small
town patronage.

SELF-MADE FAILURE ; Ben Alexander

—

Good show—fair business.—E. J. Reynolds, Lib-
erty theatre, Pasco, Wash.—General patronage.

THOSE WHO DANCE: Blanche Sweet—This is

a story of booze and the working of the boot-
leggers. Has some real good entertainment and
carries a mighty good moral. The title is mislead-
ing and will not draw, but if you can get them
in this picture will please them all. Seven reels.

—Ray W. Musselman, Princess theatre, Lincoln,
Kan.—General patronage.

SANDRA: Barbara La Marr—Very weak; not
much of it.—A. Mitchell, Dixie theatre, Russell-
ville, Ky.—Small town patronage.

PAINTED PEOPLE: Colleen Moore—I think
that this is one of the best that this star has
made that I have run. She will be a winner in

this type of picture if they leave her alone, but
then you know how they put them in other places
and ruin your chance to cash in on a sure bet.

Eight reels.—Ray W. Musselman, Princess theatre.
Lincoln, Kan.—General patronage.

WHEN A MAN’S A MAN ; John Bowers—This
picture made us more money in two nights than
"The Covered Wagon” did in three. It pleased
the patrons better and was shown at half the
admission price. A real good Western of the type
that will please all, and the author’s name will
pull them in.—M. J. Bradley, Admore theatre,
Thornton, Ark.—Small town patronage.

WHEN A MAN’S A MAN : John Bowers—This
is a very good picture and it pleased all who
saw it. Seven reels.—B. R. Parsons, Grand the-
atre, Springfield, Minn.—General patronage.

WHEN A MAN’S A MAN: John Bowers—This
picture will get them in if you will just let them
know you are showing it, and it will please if you
get a good print, which we did not, and a poor
print always spoils a picture. We consider it an
extra good picture. Seven reels.—W. J. Shoup,
DeLuxe theatre, Spearville, Kan.—Small town pat-
ronage.

TORMENT: Owen Moore—We bought this pic-
ture with the understanding it was an an action
picture, but the action was not there. Neither
was there any entertaining quality to it. The
advertising says fast as lightning, but it should
have said slow as cold molasses. We class it as
very poor. Six reel.—W. J. Shoup, DeLuxe the-
atre, Spearville, Kan.—Small town patronage.

BLACK OXEN : Corinne Griffith—Opinion of
patrons divided on this one. Some liked it

—

others did not care for it. Would not consider
this a big picture or worth the price I paid. It
must have a good pulling power as we did good
business on Sunday and Monday. Eight reels.

—

R. Pfeiffer, Princess theatre, Chilton, Wig.—Small
town patronage.

BLACK OXEN; Conway Tearle—We received a

poor print from the exchange and made our pat-

rons disgusted, but if we had gotten a good print

I think it would have satisfied our patrons. There
is one scene which should be cut out, where
the flapper undresses and runs about in her under-
wear. We want clean pictures. Eight reels.—W.
J. Shoup, DeLuxe theatre, Spearville, Kan.—Small
town patronage.

IN HOLLYWOOD WITH POTASH AND PERL-
MUTTER: Special cast—This is a real comedy
that should give satisfaction to the small town
patronage. Buy it and boost it with all your
might, as it is there and will please. Seven reels.

—W. J. Shoup. DeLuxe theatre. Spearville, Kan.
—Small town patronage.

A SON OF SAHARA: Bert Lytell—Good.—
E. J. Reynolds, .Liberty theatre, Pasco, Wash.

—

General patronage.

FLOWING GOLD: Milton Sills—Real good pic-

ture, although maybe a little long on logic.—Geo.

J. Ritter, Regent theatre, Bogota. N. J.—General
patronage.

WHY MEN LEAVE HOME: Lewis Stone—

A

good interesting picture of married life which ap-

pealed to all. Drew good business for two nights.

Has a good catchy title. A younger star should
have had the male lead. Heard many make this

remark. Eight reels.—R. Pfeiffer. Princess the-

atre, Chilton, Wis.—Small town patronage.

THE GIRL IN THE LIMOUSINE: Larry
Semon—Business normal. Very good comedy.

—

E. J. Reynolds, Liberty theatre, Pasco, Wash.

—

General patronage.

PONJOLA: James Kirkwood—Although this

picture has a poor title, it did good business and
pleased everyone. An excellent attraction but

drawing power could have been greatly increased

with a different title. Eight reels.—R. Pfeiffer,

Princess theatre, Chilton, Wis.—Small town pat-

ronage.

CHILDREN OF THE DUST: Special cast—
This picture was well liked by my patrons. The
acting was good, Frankie Lee especially. Seven

reels.—F. H. Gatcomb, Armstrong’s theatre,

Vanceboro, Me.—Small town patronage.

THE HUNTRESS: Colleen Moore—This was
cut from 7 to 6 reels. On account of this it was
not as good as it would have been. Little Colleen

Moore surely is a dandy little actress. Just give

her a good story and she will do the rest. Colleen
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well liked here. Print only fair. Six reels.—P.
G. Held, Sterling theatre, Fairmont, Neb.—Neigh-
borhood patronage.

NOMADS OF THE NORTH: Lewis Stono—

I

ran this as a repeater and sm*e did a good busi-
ness with it. I got a good print on this and I

still think that some of the old pictures rank
with the best of the new ones. Six reels.—Ray W.
Musselman, Princess theatre, Lincoln, Kan.—Gen-
eral patronage.

THE HOTTENTOT: Douglas MacLean—A 100
per cent perfect picture, as all reports are the
same on this. Film in good shape. Seven reels.

—W. I. Pfiaum, Doric theatre. Hannah, N. Dak.

—

General patronage.

OMAR THE TENT MAKER: Guy Bates Post-
Good big picture. Not a small town entertain-
ment. Half my audience did not know what it

was all about and “walked out."—Bert Silver,
Silver Family theatre, Greenville, Mich.—General
patronage.

POTASH AND PERLMUTTER: Special cast—
I put this on as a ten cent show by selling the
merchants tickets for that amount and sure had a
crowd. This picture has a lot of Jew comedy
in it, and my patrons ate it up and then told me
just how good they thought it was. Seven reels.
- -Ray W. Musselman, Princess theatre, Lincoln,
Kan.—General patronage.

TORMENT: Special cast—A fair picture that
has some entertainment in parts of it. Deals
with the Japanese earthquake and is crude in
some parts. Fake stuff is poor and I certainly
wouldn’t care to show it again. Six reels.—Ray
W. Musselman, Princess theatre. Lincoln, Kan.

—

General patronage.

Fox
GOLD AND THE GIRL: Buck Jones—This one

was hot right off the bat and was just as good as
it was hot. All Jones pictures we have played
are good.—Jack Greene, New Geneseo theatre,
Gene.seo theatre, Geneseo, III.—Small town patron-
age.

THE TRAIL RIDER: Buck Jones—As good
as any Buck has made. Pleased my crowd. Good
print. Five reels.—L. Deyo, Miers theatre. Scho-
harie, N. Y.—General patronage.

CURLT TOP : Shirley Mason—Shirley Mason
with a splendid cast puts over another Limehouse
Nights story in a very satisfactory manner and
will add right here that there are many so-called
better and higher priced ijictures that do not
rank as high in entertainment value as does
“Curly Top.” A very good picture and most folks
will like it.—W. H. Brenner, Cozy theatre, Win-
chester, Ind.—General patronage.

HONOR AMONG MEN: Edmund Lowe—Well
made program picture from novel by Richard
Harding Davis, "The King’s Jackal,’’ original title.

Mythical kingdom stuff, however, and that does
not enthuse a crowd these days. Five reels.—P.
G. Bstee, S. T. theatre. Parker, S. D.—Small town
patronage.

FLAMES OF DESIRE: Special cast—Another
one day picture that went wrong. Couldn’t get
enough interested. Opinions divided on this one.
Would class as fair. I’s almost impossible for me
to put a picture over unless there is some out-
standing star in it. Am having hard time with
Fox on that account.—R. L. Nowell, Idlehour the-
atre, Monroe, Ga.—General patronage.

THE DEADWOOD COACH: Tom Mix—One
that brings ’em in and they go out talking about
it. Play it and tell ’em you got it. Seven reels.—G. G.. Halfway theatre. Halfway, Mich.—Gen-
eral patronage.

THE CYCLONE RIDER: Special cast—A sure
fire melodrama. Has everything, including comedy
touches. Fox slips us some bum ones, but I am
just as ready to advertise a good one for him.

—

Dwight B. Baker, Circle theatre, Ottumwa, la,

—

High class patronage.

THE ROUGHNECK: George O’Brien — Some
claim it little too rough, but pleased my fans O. K.
so that’s that. Eight reels.—G. G., Halfway the-
atre, Halfway, Mich.—General patronage.

DARWIN WAS RIGHT: Special cast—Here is

one that will make them laugh. Advertise it as
a comedy feature and they will like it. Drew
well.—Jack Greene, New Geneseo, III.—Small
town.

THE VAGABOND TRAIL: Buck Jones—

I

think that Jones is a good cowboy, but he is not
an actor. If Fox will let him make Westerns
and hire some extra to make this kind, we would
all be better off. This is just fair entertainment
and will not satisfy the Jones fans who know him
as a Western star. Five reels,—Ray W. Mussel-
man, Princess theatre, Lincoln, Kan.—General
patronage.

THE TROUBLES OF A BRIDE: Special cast
—Not what Fox tries to tell us it is. Will pass
as a program picture and no more. Five reels.

—

G. G.. Halfway theatre. Halfway, Mich.—General
patronage.

IN LOVE WITH LOVE: Special cast—One of

the Fox so-called specials, but a long way from
it in doing a box office business. The average per-
son does not like this love stuff on the screen.

The title does not take good.—Fred Schmitt,
Strand theatre. Pocahontas, 111.—Small town pat-
ronage.

THAT FRENCH LADY: Shirley Mason—Not
so good. Played better of Shirley’s already. Will
get by. though. Five reels.—G. G.. Halfway
theatre. Halfway, Mich.—General patronage.

GOLD HEELS: Special cast—A very good
race track story but paper is against the picture.

Think of it. a pair of ladies’ gold heel slippers

to put out for a horse race. Why do they do
it? Will please if you can get them in on the
paper. Seven reels.—F. N. Houston, Lyric the-

atre, Tekamah, Neb.—General patronage.

THE LAST MAN ON EARTH: Special cast—
Picture well liked by all. Was a good novelty

;

had a few pretty good laughs, which is always
appreciated in pictures.—Jack Greene, New
Geneseo, 111.—Small town patronage.

THE ARIZONA EXPRESS: Special cast—Here
is a melodrama' that is full of action. If your
patrons crave action, this will certainly satisfy

them. Seven reels.—Ray W. Musselman, Prin-

cess theatre, Lincoln, Kan.—General patronage.

THE DESERT OUTLAW: Buck Jones—Very
good.—Jack Greene. New Geneseo theatre.

Geneseo, 111.—Small town patronage.

DAUGHTERS OF THE NIGHT: Special cast—
.-k picture that will only please about 60 per cent.

Quite a little action but would hate to have any
telephone girl see it. Not a special. Only a

fair program at general admission. Seven reels.

—F. N. Houston, Lyric theatre, Tekamah, Neb.

—

General patronage.

THE WARRENS OF VIRGINIA: Special cast

—Good picture but didn’t do anything. Business

below average. Picture is all there, though.

Seven reels.—G. G., Halfway theatre. Halfway,
Mich.—General patronage.

THE WARRENS OF VIRGINIA: Special cast

—This is an extra good picture of the Civil War
and think it pleased all who came to see it. I had
to buy this one in order to get Tom Mix. Seven
reels.—Wm. E. Tragsdorf, Trags theatre, Neills-

ville, Wis.—Small town patronage.

TEETH : Tom Mi.x—Mix at his best. Pleased

all. Business good. Mix always good here if he
is in Westerns. Seven reels.—F. N. Houston, Ly-

ric theatre, Tekamah, Neb.—General patronage.

GERALD CRANSTON’S LADY: Special cast

—Good program picture. Wouldn’t class it as a

special. Seven reels.—G. G. Halfway theatre.

Halfway, Mich.—General patronage.

ROMANCE RANCH: John Gilbert—About the

poorest thing John Gilbert has done. Plot weak
and no action. In addition to this, print was
awful, so you can imagine how well it pleased.

Lay off this one. P'ive reels.—E. F. Ingram, In-

gram’s theatre, Ashland, Ala.—Small town pat-

ronage.

THE LAST OF THE DUANES: Tom Mix—

A

splendid program. Clean and entertaining. Story

fine. Mix is always good.—Bert Silver, Silver

Family theatr^, Greenville, Mich.—General pat-

ronage.

THE LAST OF THE DUANES: Tom Mix—

A

dandy Western. Pleased 100 per cent. Good print.

Seven reels.—L. Deyo, Miers theatre, Schohaire,

N. Y.—General patronage.

THE LAST OF THE DUANES: Tox Mix-
All you have to do is say Mix, and then sit back
and watch them come in. Ran to a good crowd
on week night. Best Mix picture I have ever

seen. Think everyone liked it. You can’t go
wrong here.—R. L. Nowell, Idlehour theatre, Mon-
roe, Ga.—General patronage.

OH YOU TONY: Tom Mix—We have run two
Tom Mix pictures here since we opened and can-

not help but say that they go over great.—Jack
Greene, New Geneseo theatre, Geneseo. 111.—Small
town patronage.

SHADOWS OF THE EAST: Special cast—

A

sheik story that didn’t seem to satisfy. Had
no drawing power and a few walked out on it.

Six reels.—Al. C. Werner, Royal theatre, Reading,
Pa.—General patronage.

WOLVES OF THE NIGHT: William Farnum
—A reissue but it’s all there. Will please most
any house. A great picture for small •towns.

Five reels.—G. G. Halfway theatre. Halfway,
Mich.—General patronage.

A .MILE-A-MINUTE ROMEO: Tom Mix-

Hard to tell by what was left of the film how
good or bad it might have been. You saw Tom
here and there but you were never sure what
it was all about. I hid in the storm cellar when
the show let out. No use taking desperate
chances of getting lynched. Six reels.—Al C.
Werner. Royal theatre, Reading, Pa.—General pat-
ronage.

THE END OF THE TRAIL: William Farnum
—A poor picture. Fair print. Five reels.—L.
Deyo, Miers theatre. Schoharie, N. Y.—General
patronage.

THE SHEPHERD KING: Special cast—Those
who had any acquaintance at all with the Old
Testament seemed to enjoy this picture, while
those who never had heard of David and Goliath
didn’t rave over it. Was weak at the box office.

Nine reels.—Al. C. Werner, Royal theatre, Read-
ing, Pa.—General patronage.

THE MAN HUNTER: William Farnum—Only
fair, good print. Five reels.—L. Deyo, Miers the-
atre, Schoharie, N. Y.—General patronage.

Metro-Goldwyn
EXCUSE ME: Special cast—Pleased everyone.

As nice a comedy as you would care to see.

—

H. D. Wharton, Pastime theatre, Warren, Ark.

—

Small town patronage.

EXCUSE ME: Special cast—This is one fine

comedy. Sure is entertaining. Seven reels.—A.
C. Betts. Powers theatre. Red Creek, N. Y.—Small
town patronage.

DADDY’S GONE A-H UNTING: Special cast^
.4n entertaining picture. Advertising suggestive
and some spicy scenes. Business below average
here. Si.x I'eels.

—

A. G. Witwer, Grand theatre.
Rainier, Ore.—Small town patronage.

THE DIXIE HANDICAP: Special cast—A good
picture. Good race scenes and acting is above
par. Give us more on this order.—H. D. Whar-
ton. Pastime theatre, Warren, Ark.—Small town
patronage.

WIFE OF THE CENTAUR: John Gilbert—

A

very good production nicely staged and acted. Not
suitable for the family and not a small town
card. Did very poorly at the box office here.

Seven reels.—A. G. Witwer. Grand theatre. Rain-
ier. Ore.—Small town patronage.

THE RAG MAN: Jackie Coogan—This is a
very good Coogan picture but not a special. Can’t
do anything with Coogan here. Only children
come out to see him. Six reels.—F. N. Houston.
Lyric theatre, Tekamah, Neb.—General paronage.

THE RAG MAN: Jackie Coogan—TTiis is the

best thing Jackie has done in a long time. Drew
good business and everyone seemed pleased. Six
reels.—A. G. Witwer, Grand theatre. Rainier.
Ore.—Small town patronage.

ALONG CAME RUTH: Viola Dana—A dandy
comedy drama. Did not draw a very big crowd,
but it seemed to please them all. Viola Dana is

sure good to look at. Five reels.—F. H. Gatcomb,
Armstrong’s theatre, Vanceboro, Me.—Small town
patronage.

MARRIED FLIRTS: Special cast—Another so-

ciety drama. Business way below normal. Seven
reels.—A. G. Witwer, Grand theatre. Rainier,

Ore.—Small town patronage.

CIRCE, THE ENCHANTRESS: Mae Murray
—A very good picture, somewhat spicy. Business

only fair, account some poor previous pictures

made by this star. Eight reels.—Dwight B. Baker,
Circle theatre. Ottumwa, la.—High class patron-

age.

THE BEAUTY PRIZE: Viola Dana—A light

offering of program variety. Business above aver-

age. Six reels.—A. G. Witwer, Grand theatre.

Rainier, Ore.—Small town patronage.

THE SNOB: Norma Shearer—A real high class

production with a fine cast that knew how to

act in a story that will please. Six reels.—W. A.
Clark, Jr., Castle theatre. Havana, 111.—General
patronage.

DON’T DOUBT YOUR HUSBAND: Viola
Dana—Fair program picture that pleased the ma-
jority. Six reels.—Al. C. Werner, Royal theatre.

Reading, Pa.—Small town patronage.

DON’T DOUBT YOUR HUSBAND: Viola Dana
—Didn’t draw very many but certainly pleased

the majority of those who saw it. Six reels.

—

S. G. Ihde, Photoplay theatre, Ashland, Kan.

—

General patronage.

IN SEARCH OF A THRILL: Viola Dana—

A

fair picture but sure had lots of Dianas I liked

better. Five reels.—M. T. Craig, Majestic theatre.

Dresden, Ont., Canada.—Small town patronage.

THE SHOOTING OF DAN McGREW: Barbara
La Marr—This is a dandy Northern picture. Cast
•splendid. This one pleased and drew one of the
largest crowds I ever had. What more could one
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Announcement

It should be a source, of as much interest to ex-

hibitors as it is to us that reports from previews

at Los Angeles and the opinions of the critics

are to the effect that HAROLD LLOYD’S
newest picture, his last under the Pathe contract,

is beyond question the best picture he has ever

made.

PATHE EXCHANGE INC. is further pleased

to publicly voice its appreciation of the

HAROLD LLOYD CORPORATION’S con-

tractual integrity in having spent in the produc-

tion of this picture over three times the amount

called for by contract.

Pathe also wishes to emphasize in this manner the

fact that each Harold Lloyd picture will continue

to be sold on its own merits, and without regard to

or in conjunction with any other pictures.

The new picture will be released in early

Autumn. j j

A special sales staff is being organized to augment

and co-operate with the regular Pathe force in the

prompt distribution of this wonderful picture.

Pathe Exchange Inc
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ask? Seven reels.—F. H. Gatcomb, Armstrong's

theatre, Vanceboro, Me.—Small town patronage.

BROKEN BARRIERS: Special cast—A little

spicy, but story good and cast splendid. Business

very poor. Six reels.—A. G. Witwer, Grand the-

atre, Rainier, Ore.—Small town patronage.

RED LIGHTS: Special cast—A good mystery
picture, although film was not in very good condi-

tion. Seven reels.—Andrew Rapp, Theatorium,

Emlenton, Pa.—General patronage.

RED LIGHTS: Special cast—A fine mystery
drama. Did not draw, though.—A. C. Betts, Pow-
ers theatre. Red Creek, N. Y.—General patronage.

THY NAME IS WOMAN: Barbara La Marr—
A good picture. Pleased 90 per cent. Drew extra

business for second night. Nine reels.—R. K.

Lattin, Strand theatre, Valparaiso, Neb.—General

patronage.

SOUL OF THE BEAST: Madge Bellamy—This
is rather old but seemed to please and did fairly

well at the box office. Five reels.—A. G. Witwer.
Grand theatre. Rainier, Ore.—Small town patron-

age.

SCARAMOUCHE: Rex Ingram—This is a
beautiful picture and will please if your patrons

like this style of a picture. Mine do not. Busi-

ness way below average. Ten reels.—F. H. Gat-

comb, Armstrong’s theatre, Vanceboro. Me.

—

Small town patronage.

SHERLOCK, JR.: Buster Keaton—A few good
laughs and the picture got over, but not much
to it. although better than "Three Ages,” the last

one I ran. Five reels.—M. T. Craig, Majestic

theatre, Dresden. Ont., Canada—Small town pat-

ronage.

SINNERS IN SILK: Conrad Nagel—A jazz

picture that is rather spotty in places, but they

seem to like ’em that way here. A picture with
fine acting and will please the majority. Six

reels.—W. A. Clark, Jr.. Castle theatre, Havana,
111.—General patronage.

UNDER THE RED ROBE: Special cast—Boys,
if you want to Jonah your business, book this 10

reeler. Five reels too many. Half of my au-

dience walked out on this lemon. Features should

not be over six reels, in order to give ’em 2 reel

comedy and 1 reel novelty, making an 8 reel va-

riety. Ten reels.—Ben Brinck, Opera House,

West Point, la.—General patronage.

SIX DAYS: Special cast—If this picture had
been in seven reels instead of nine it would have
been much better. Over done and drawn out in

many places but I ran it at a good speed and it

got by fairly good.—Nine reels.—M. T. Craig,

Majestic theatre. Dresden, Ont., Canada.—Small
town patronage.

A BOY OF FLANDERS: Jackie Coogan—One
of the best pictures Jackie ever put over here

—

big business in spite of Chautauqua opposition.

Seven reels.—Giacomi Bros., Crystal theatre.

Tombstone. Ariz.—General patronage.

QUINCY ADAMS SAWYER: Special cast—
Business rotten but what a picture ! A real

story that will please the biggest crank. Why
they didn’t turn out is more than we can figure

out. We are going to start using merchants’
free tickets again and then watch them come.

Seven reels.—Gunther & Metzger. Palace theatre,

Syracuse, Neb.—Small town patronage.

Paramount
THE AIR MAIL: Billie Dove—Not suitable for

week run houses. Houses that change 4 to 7

times a week will do well with this production.
Title conveys action to the motion picture fan.

Children trade big. Ran it one day to plus busi-

ness. It satisfied. Cast all class “C” stars. Seven
reels.—Chas. H. Ryan, Milford theatre, Chicago,
111.—Neighborhood patronage.

MEN AND WOMEN : Richard Dix—In justice

to some fine work Dick has done in other pictures,

this is not one of his starring vehicles. He does

the best he can do with a rotten subject and a

bad part. Picture failed to please and business

slumped.—Ben L. Morris, Temple theatre, Bel-

laire, Ohio.—General patronge.

EAST OF SUEZ: Pola Negri—Pola goes fair

with me on Saturdays, but not in middle of

week. Very good picture—of that kind.—Geo. J.

Ritter, Regent theatre, Bogota, N. J.—General

patronage.

EAST OF SUEZ: Pola Negri—A good picture

of its kind but people here can’t see Pola in any-

thing.—H. D. Wharton, Pastime theatre. Warren,
Ark.—Small town patronage.

CONTRABAND: Lois Wilson—Too much melo-

drama : not a picture for a girl star. Very poor
title that does not mean anything and draws no
business. Not so bad after the crowd gets in

but they do not come in. Made a record low
night.—Ben L. Morris, Temple theatre, Bellaire,

Ohio.—^General patronage.

THE THUNDERING HERD: Special casV-
More action than “The Covered Wagon.” These
are the kind of pictures people like and Para-
mount knows how to make them. Did three times

as much business as opposition did with “Janice

Meredith.” Eight reels.—R. Pfeiffer, Elite the-

atre. New Holstein. Wis.—Small town patronage.

WAGES OF VIRTUE: Gloria Swanson—My
patrons were evidently tipped off on this one or

have not forgotten “Her Love Story.” They failed

to show up to see “Wages of Virtue.” One more
like this one and we will not be able to get them
out to see Miss Gloria.—A. Mitchell, Dixie the-

atre. Russellville, Ky.—Small town patronage.

WAGES OF VIRTUE: Gloria Swanson—While
Gloria Swanson has a following, people didn’t care

for seeing her in a role of this kind. Not the

right vehicle for her. Besides, the story was rather

weak and illogical and didn’t draw as well as

former Swanson pictures. As usual with Para-
mount pictures, the photography and direction

were fine. Seven reels.—Al. C. Werner, Royal
theatre, Reading, Pa.—General patronage.

WAGES OF VIRTUE: Gloria Swanson—Drew
well and well liked. Also ran “Zowie,” a Stereo-

skopic novelty half reeler. They talked as much
for “Zowie” as they did for Gloria.—Jack Greene,

New Geneseo theatre, Geneseo, HI.—Small town
patronage.

UNGUARDED WOMEN: Richard Dix—A good

program offering. O. K. for Sundays. Six reels.

—R. Pfeiffer, Princess theatre, Chilton, Wis.

—

Small town patronage.

THE DEVIL’S CARGO: Wallace Beery—An
excellent program offering. Would be suitable

for Saturday, as it has enough action, comedy
and thrills to please all. Good title and a good
cast. Seven reels.—R. Pfeiffer. Elite theatre. New
Holstein, Wis.—Small town patronage.

THE GOLDEN BED: Cecil B. DeMille—A good

picture, all right, but Paramount has it boosted

too high. Ladies liked it but men did not say

much.—H. D. Wharton, Pastime theatre, Warren,
Ark.—Small town patronage.

FORBIDDEN PARADISE: Pola Negri—Don’t
know for sure whether it was Pola or the pic-

ture, but it sure did not draw and did not satisfy.

—Jack Greene, New Geneseo theatre, Geneseo, 111.

—Small town patronage.

FORBIDDEN PARADISE: Pola Negri—Better
than I had expected after reading reports. Had
many favorable comments. Best I have seen Pola
in, but she doesn’t draw much here. Am satis-

fied, however, as I made little money.—R. L.
Nowell, Idlehour theatre, Monroe. Ga.—General
patronage.

A MAN MUST LIVE: Richard Dix—Real good
with good climax. Can’t say as to drawing power.
Used it for a benefit for American Legion. All
spoke well of it.—Geo. J. Ritter, Regent theatre,
Bogota, N. J.—General patronage.

A MAN MUST LIVE: Richard Dix—A pretty
fair story. A couple of good war scenes in the
first reel would have added a hundred per cent
to the story. Audience like that kind of stuff

and it was minus here. Dix does too much emot-
ing and not enough comedy, and the picture
slows up and the finish is rushed.—Ben. L. Mor-
ris, Temple theatre, Bellaire, Ohio.—General pat-
ronage.

PETER PAN : Betty Bronson—A great picture
if you can get them in. Your music will make
or spoil it. By all means play it for the kiddies.
Remember, it is a big fairy story, but done in a
big way. Ten reels.—E. J. Reynolds, Liberty the-
atre, Pasco, Wash.—General patronage.

PETER PAN : Betty Bronson—A wonderful
fairy tale picture that pleases the kids immense-
ly. Some of the women are also taken up with
it. but the men, boys and flappers walk out on
it. Buying it early, before the reports came in
on it, I paid more than twice what I should have
paid. Played it at 10 and 25 cents and did not
make any money. If you can buy it at pro-
gram prices be sure and play it. Ten reels.

—

H. J. Eagan, American theatre, Wautoma, Wis.

—

Small town patronage.

THE CITY THAT NEVER SLEEPS: Ricardo
Cortez—Here is one that everybody liked and were
not slow in telling us so. Ran it Sunday and
drew well.—Jack Greene, New Geneseo theatre,
Geneseo, III.—Small town patronage.

THE CITY THAT NEVER SLEEPS: Richard
Cortez-—Leroy Scott’s novel, “Mother O’Day,”
made into an entertaining picture, which shows
night life in New York today and during pre-
prohibition days. Six reels.—P. C. Estee, S. T.
theatre, Parker, S. D.—-Small town patronage,

SINNERS IN HEAVEN : Special cast—Drew
excellent business at 10-25 on Monday and ’Tues-
day and pleased nearly everyone. Some raved
over it. Would not recommend it for Sundays.
Seven reels.—R. Pfeiffer, Princess theatre, Chil-
ton, Wis.—Small town patronage.

TOMORROW’S LOVE : Special cast—One of
the lower priced Paramounts which is very well
done and quite pleasing to audience. Six reels.

—

Dwight B. Baker, Circle theatre, Ottumwa, la.

—

High class patronage.

NORTH OF 36: Jack Holt—Sure pleased the
crowds. Much better than “The Covered Wagon,”
At 20 and 50c. Eight reels.—S. G. Ihde, Photo-
play theatre. Ashland, Kan.—General patronage.

NORTH OF 36: Jack Holt—An outstanding
picture and you need not hesitate to compare it

with “Covered Wagon” in your ads. Pleased the
women better than “'The Wagon.” Eight reels.

—

Dwight B. Baker, Circle theatre, Ottumwa, la.

—

High class patronage.

THE GARDEN OF WEEDS: Betty Compson—
While we lost money on this one, it was no fault
of the picture, as they all liked it. Don’t know
why they didn’t come to see it. Betty is well
liked here.—Jack Greene, New Geneseo theatre,
Gneseo, 111.—Small town patronage.

THE GUILTY ONE: Agnes Ayres—I would
say it pleased better than “Bluff.” I played a two
reel Western and single reel comedy with it to
strengthen my program. Seven reels.—M. T.
Craig, Majestic theatre, Dresden, Ont., Canada.

—

Small town patronage.

THE GUILTY ONE: Agnes Ayres—A mystery
story that will please an average number of
those who come to see it. Nothing big, but just
a good program picture. Seven reels.—Paul B.
Hoffman. Legion theatre, Holyrood, Kan.—Small
town patronage.

THE CONFIDENCE MAN: Thomas Meighan—
This is a fairly good crook picture, but I don’t
consider it worth the price they asked. I did
not hear any knocks or boosts on this one. Busi-
ness poor. Eight reels.—F. H. Gatcomb. Arm-
trong’s theatre, Vanceboro, Me.—Small town pat-
ronage.

THE CONFIDENCE MAN: Thomas Meighan-
Owing to a bad wind and rain storm, our receipts
were small, but the few who came were well
repaid. Meighan usually draws a full house for
us. This picture will stand all the boosting you
can give it, and will back all that you say. Eight

NOW BOOKING

Charles R. Rogers presents

cA R.ENAUD HOFFMAN Picturizatioro

ON THE
threshold’

with

Gladys Hulette, Henry B, Walthall. SamDeOtassa
Robert Cordon. Charles Sellow, Maroaiet Seddoa
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reels.—Paul B. Hoffman, Legion theatre. Holy-
rood, Kan.—Small town patronage.

THE HUMMING BIRD: Gloria Swanson

—

good picture. Much better than "Zaza” and
“Bluebeard’s Eighth Wife.” War scenes all won-
derful. Film in good condition. Eight reels.—

-

Andrew Rapp, Theatorium, Eralenton, Pa.—Gen-
eral patronage.

THE MAN WHO FIGHTS ALONE: William
Farnum — Title and advertising very mis-
leading. Did not please. They expected to see
him a real old time fighting Bill. Did not please
for that reason. However, a society star would
make it fine.—E. J. Reynolds, Liberty theatre,
Pasco, Wash.—General patronage.

THE MAN WHO FIGHTS ALONE: William
Farnum—A good program offering. Played it

on Saturday but picture has no action for a Satur-
day night crowd. Name misleads. Six reels.

—

R. Pfeiffer, Princess theatre, Chilton, Wis.

—

Small town patronage.

THE MAN WHO FIGHTS ALONE: Franklyn
Farnum—Can’t see for the life of me why this got
by the censorship board ; that is, certain scenes.
It would be wise to run this off before showing
and do some cutting.—H. D. Wharton, Pastime
theatre, Warren, Ark.—Small town patronage.

HER LOVE STORY : Gloria Swanson—Good
big picture. Star fine, story good. The produc-
tion is a little too artistic or suggestive in spots.
This could have been avoided and made the enter-
tainment 100 per cent better for towns the size

of mine.—Bert Silver, Silver Family theatre,
Greenville, Mich.—General patronage.

LOCKED DOORS: Betty Compson^—Mush-Mush-
Mush. Some of the women thought it alright

;

that’s just about all I can say.—Geo. J. Ritter,
Regent theatre, Bogota, N. J.—General patron-
age.

MANHATTAN : Richard Dix—A splendid pro-
gram picture,—Bert Silver, Silver Family theatre.
Greenville, Mich.—General patronage.

MONSIEUR BEAUCAIRE: Rudolph Valentino—Picture good but costume won’t go here. This
kind of picture is made for the highbrows and
big cities.—E. J, Reynolds, Liberty theatre, Pasco,
Wash.—General patronage.

THE WANDERER OF THE WASTELAND: Jack
Holt—If you take the coloring away it is very
ordinary. Film in bad condition.—E. J. Reynolds,
Liberty theatre, Pasco, Wash.—General patronage.

THE ALASKAN : Thomas Meighan—Nice clean
picture that pleased a good Sunday crowd. Seven
reels.—G. G., Halfway theatre. Halfway, Mich.

—

General patronage.

THE ALASKAN : Thomas Meighan — Good
business two days. Seemed to please. It is a
picture you have to watch close or you will say
it is no good. Best way to show this and satisfy
is to get them all in before you start.—E. J.
Reynolds, Liberty theatre, Pasco, Wash.—General
patronage.

THE COVERED WAGON : J, W^arren Kerrigan
—Played this rather late, but at that I packed
em in both nights. Played it on two week
days. Ten reels.—G. G., Halfway theatre. Half-
way, Mich.—General patronage.

THE SPANISH DANCER: Pola Negri—This
one seemed to please, although everybody agreed
that it was two reels too long. Film not in the
best of condition. Very good climax at the end.
Nine reels. Lester N. Leek, Club House theatre,
Jackson, Wyo.—General patronage.

TIGER LOVE: Antonio Moreno—Went over
very nicely here. Would say gave 90 per cent
satisfaction. Six reels.—Giacomi Bros., Crystal
theatre. Tombstone, Ariz.—General patronage.

THE NE’ER-DO-WELL : Thomas Meighan—

A

good picture. Print in good condition. Seven
reels. P. G. Held, Sterling theatre, Fairmont.
Neb.—Neighborhood patronage.

A SOCIETY SCANDAL : Gloria Swanson

—

Gloria continues to grow in popularity with our
clientele and in this picture we were not disap-
pointed. Story good, cast and print likewise. Not
a dull moment in the entire picture and some
good satire. Seven reels.—Giacomi Bros., Crystal
theatre. Tombstone, Ariz.—General patronage.

A SOCIETY SCANDAL: Gloria Swanson—This
is a very clever society picture and gave the best
of satisfaction. In a good picture like this Gloria
is welcome here any time.—F. H. Gatcomb, Arm-
strong s theatre, Vanceboro, Me.—Small town pat-
ronage.

FLAMING BARRIERS: Special cast—Here is
a dandy picture for the small towns. Drew quite
a good crowd and pleased. Six reels.—F. H. Gat-
comb, Armstrong’s theatre. Vanceboro, Me.—
Small town patronage.

RUGGLES OF RED GAP : Special cast—

A

very fine picture that pleased all. Not a Western
but draws the Western crowd and pleases them.
.—Clifford L. Niles, Grand theatre, Anamosa, la.

—General patronage.

WHILE SATAN SLEEPS: Jack Holt—A fine
and entertaining story and picture, but did not
draw. Six reels.—A. C. Betts, Powers theatre.
Red Creek, N. Y.—Small town patronage.

TO THE LADIES: Special cast—Received this
in the place of "Grumpy.” It pleased 10 per
cent. Better avoid it if you can. Six reels.—F.
H. Gatcomb, Armstrong’s theatre, Vanceboro, Me.
—Small town patronage.

THE SILENT PARTNERS: Owen Moore—
This is just a fair picture and did not please
very many. Six reels.—B. R. Parsons, Grand
theatre, Springfield, Minn.—General patronage.

TO THE LAST MAN : Richard Dix—This pic-
ture is good and follows the book closely. How-
ever, there is a little too much killing in it to
suit the women. Zane Grey’s pictures draw good
here. Seven reels.—F. H. Gatcomb, Armstrong’s
theatre, Vanceboro, Me.—Small town patronage.

TO THE LAST MAN : Richard Dix—It’s well
done, although a bit gruesome here and there.
Our audience approved of it in no uncertain
fashion. Pulled the usual business of a Zane
Grey Western. Film old. Seven reels.—I. R.
Gavin, Hammond theatre, Hammond, Wis.—Small
town patronage.

TO THE LAST MAN : Richard Dix—Very good.
A little too much killing but my patrons liked
it. Just the same. Miss Wilson does some won-
derful acting in this one. Lois Wilson is there
all the time when it comes to real acting. Suc-
cess to her. Print in No. 1 shape. Seven reels.

—P. G. Held, Sterling theatre, Fairmont, Neb.

—

Neighborhood patronage.

THE OLD HOMESTEAD: Theodore Roberts

—

This is a vei-y good picture, interesting from start
to finish. A good picture to show in any com-
munity. Eight reels.—P. G. Held, Sterling the-
atre, Fairmont, Neb.—Neighborhood patronage.

SINGER JIM McKEE : William S. Hart—Hart
is a long goner. He used to make more money
than anything we could buy. Now he barely gets
film rental. Think the main trouble is that he
tries the wrong sort of roles. No good trying
to act. Seven reels.—M. J. Bradley, Ardmore
theatre. Thornton, Ark.—Small town patronage.

THE LIGHT THAT FAILED: Percy Marmont
—One of the best pictures I have ever shown.
More favorable reports than on any picture I

have shown. Seven reels.—Lester N. Leek, Club
House theatre, Jackson, Wyo. Seven reels.—Gen-
eral patronage.

THE STORY WITHOUT A NAME: Special
cast—A very good picture with a little of every-
thing in it. Will please most anyone. Print
good. Seven reels.—F. N. Houston, Lyric theatre,
Tekamah, Neb.—General patronage.

CODE OF THE SEA: Rod LaRocque—This pic-

ture was substituted for "Flaming Barriers” and
was very good. Eight reels.—Andrew Rapp, The-
atorium, Edmonton, Pa.—General patronage.

BLUFF: Agnes Ayres—Just fair, and that’s all

we can say for this one. Seven reels..—M. T.
Craig, Majestic theatre, Dresden, Ont., Canada.

—

Small town patronage.

A SAINTED DEVIL: Rudolph Valentino—Ru-
dolph will not draw here. Probably in an Amer-
ican picture he would do well. Opinion divided
as to merits and entertainment value.—Jack
Greene. New Geneseo theatre, Geneseo, 111.—Small
town patronage.

THE BORDER LEGION : Special cast—The

majority rated this a good picture and we had
several fine comments on it. Seven reels.—Al. C.

Werner, Royal theatre, Reading, Pa.—General pat-

ronage.

THE BORDER LEGION : Special cast—Here
is a picture that all people like, young and old,

and good and bad, and so on and so on. A story

that holds interest all through and a story and
picture they all talk about. Results—good busi-

ness.—Jack Greene, New Geneseo theatre, Gene-
seo, 111.—Small town patronage.

THE SIDE SHOW OF LIFE: Ernest Torrence
—Good show. No business.—E. J. Reynolds, Lib-

erty theatre, Pasco, Wash.—General patronage.

THE SIDE SHOW OF LIFE: Ernest Torrence
—Pretty fair picture but had no drawing power.
Torrence out of place in this one and my patrons
didn’t like it much. Pleased about 50 irer cent.

—

R. L. Nowell, Idlehour theatre, Monroe, Ga.

—

General patronage.

THE CALL OF THE CANYON: Richard Dix
—A mighty good picture that will draw if your
patrons like Zane Grey stories, and I think they

are popular if my patrons are a representativec

bunch. Seven reels.—Ray W. Musselman, Prin-

cess theatre, Lincoln, Kan.—General patronage.

SHADOWS OF PARIS: Pola Negri—This is a
good picture. Something on the style of "The
Humming Bird.” Business just fair. Eight reels.

—F. H. Gatcomb, Armstrong’s theatre, Vanceboro,

Me.—Small town patronage.

WILD BILL HICKOCK: William S. Hart—
This picture drew a good crowd but did not please.

Bum pictures like this put a black eye on West-
ern pictures. I hear Hart is going to go back in

pictures. I hope his first tumbleweed will be

better than this one. Seven reels.—F. H. Gat-

comb, Armstrong’s theatre. Vanceboro, Me.—Small

town patronage.

WILD BILL HICKOCK: William S. Hart—

A

very good Western picture. Lots of action. Well

liked by my patrons. Give us more of them.

Book it as a Western and you will not feel sorry.

Film in good condition. Seven reels.—Fred Boese-

lager. Opera House, Hilbert, Wis.—General pat-

ronage.

TRIUMPH: Cecil B. De Mille—This picture

brings out the fine touch of our greatest director.

Cecil B. De Mille. Reports had it rated much
lower than most of the De Mille pictures. We
were agreeably surprised. Eight reels..—Horn &
Morgan, Star theatre. Hay Springs, Neb.—Small

town patronage.

THE FEMALE : Betty Compson—A very good
picture and pleased about 75 per cent. Business

poor, rain Saturday night. Six reels.—F. N.

Houston, Lyric theatre, Tekamah, Neb.—General

patronage.

MERTON OF THE MOVIES: Glen Hunter—
This one pleased all. Plenty of comedy. One
that is clean. Had quite a few stop and tell us

how they liked it. Seven reels.—F. N. Houston.
Lyric theatre, Tekamah. Neb.—General patronage.

Pathe
THE BATTLING ORIOLES: Glenn Tryon—

This is a dandy if your patrons want to laugh,

but do not buy it for a tear party or you will

be disappointed. Six reels.—Robt. L. Anderson,
Olympic theatre. Forks, Wash.—Small town pat>

ronage.

THE BATTLING ORIOLES: Glen Tryon—
A good comedy. The last reel with the big fight

in it is especially good. It is not a picture that

will draw a very large crowd. Hard to advertise.

Six reels.—Ray Bovard, Olympic theatre, Utica,

Kans.—Small town paronage.

NOW BOOKING
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THE BATTLING ORIOLES: Glen Tryon—

Good comedy and seemed to greatly please those

who saw it. Fell flat at the box office. Six reels.

—A. G. Witwer, Grand theatre, Rainier, Ore.

—

Small town patronage.

THE KING OF WILD HORSES: Rex—Lots
of patrons said a better horse than Silver King,

but I say they are wrong. A lot of faking and
trick work in this one. but it seemed to please.

For a wild horse, he ceiiainly was tamed pretty

quick. Five reels.-—M. T. Craig. Majestic theatre,

Dresden. Ont., Canada.—Small town patronage.

HOT WATER: Harold Lloyd—Ran it the last

three days of Lent and. while we did make some
money on it. we would have made a lot more if

we ran it some other time. Some say better than
his other pictures, while others say not as good.

Five reels.—Jack Greene, New Geneseo theatre.

Geneseo. 111.—Small town patronage.

Principal
THE MINE WITH THE IRON DOOR: Special

cast—This is from the pen of Harold Bell Wright
and follows the book very closely, which makes it

a fine offering for any audience. A mighty fine

picture. Seven reels.—W. A. Clark. Jr., Castle
theatre. Havana, 111.—General patronage.

THE MINE WITH THE IRON DOOR: Special
cast—A very good picture. Play up the author
and you can’t go wrong on this one. Pleased
100 per cent. Priced right.—C. H. Lyman, Moon
theatre. Spencer, Neb.—General patronage.

BROKEN HEARTS OF BROADWAY: Special
cast—A fair picture with average appeal. Will

get by. Six reels.—W. A. Clark. Jr.. Castle the-

atre, Havana, 111.—General patronage.

Prod. Dist. Corp.
CHARLEY’S AUNT: Syd Chaplin—Repeated

after 3 large houses who played it out of the can
and still did plus business. It is what “Mickey”
was to us about 6 years ago. It’s a freak that
gets the dough. All clean comedy. A title that
sells itself. A well known comedy star and 100
per cent entertainment value. What more do
you want? Hot, warm and cold weather will

make no difference in its magnetism. Run it

more than one day. Nuf sed. Eight reels.—Chas.
H. Ryan. Milford theatre, Chicago. 111.—Neighbor-
hood patronage.

SOFT SHOES: Hari-y Carey—Another good
Carey picture.—G. C., Halfway theatre. Halfway.
Mich.—General patronage.

THE FLAMING FORTIES: Harry Carey—Be-
lieve Harry gets better in every picture. They
sure are putting him in real pictures. Six reels.

—W. A. Clark, Jr., Castle theatre, Havana, III.

—

General patronage.

TIGER THOMPSON : Harry Carey—Had a full

house. Put this on Bargain Day. Charged 10

and 25 cents. Just broke even. It’s okay, and
will satisfy where they like Carey. Five reels.

—

G. F. Rediske. Star theatre, Ryegate, Mont.—Small
town patronage.

RAMSHACKLE HOUSE: Special cast—Good
little program picture that leads up to a good
climax.—C. H. Lyman, Moon theatre, Spencer,
Neb.—General patronage.

THE LIGHTNING RIDER: Harry Carey—This
is a real good Mexican Western picture. Average
business. This picture is better than “The Night
Hawk.” Six reels.-—F. H. Gatcomb, Armstrong’s
theatre. Vanceboio, Me.—Small town patronage.

Selznick
QUICKSANDS: Special cast—Good program

picture. Complete U. S. cavalry unit in action

makes this offering go over extra well.—W. F.

Loibl, Chimes theatre, Cedarburg, Wis.—General

patronage.

BROADWAY GOLD: Elaine Hammerstein—

A

fairly good program picture. Some good sets,

'fhis did not get much business, but have had
specials at three times the price that were not as

good. Six reels.—F. J. O’Hara. Community the-

atre, Elgin, Neb.—Small town patronage.

WOMAN TO WOMAN: Betty Compson—This
picture so cut up. especially at end, that patrons

inquired about missing parts. Dancing scenes

too strong. Seven reels.-—W. F. Loibl. Chimes

theatre. Cedarburg, Wis.—General patronage.

United Artists
THE THIEF OF BAGDAD: Douglas Fairbanks

—Just to show you how a picture may go over

big in one place and not in another, at my the-

atre it went over big for three days and in an-

other place, for which I booked it for three days

and went into partnership with a fire company,
we made just $8.45, and we did not pay an

exorbitant rental either. Draw your own con-

clusions.—Geo. J. Ritter, Regent theatre, Bogota,

N. J.—General patronage.

THE THIEF OF BAGDAD; Douglas Fairbanks

—Played this last week in Galva (pop. 3,000) and

reported on its reception there. Have just fin-

ished playing it three days at Aledo (pop. 2,200)

this week and have the same report to make ; a

marvelous production, big in every way, as a

production, sets, firm rental, and as a failure at

the same town box office. United Artists haven’t

as yet recognized the necessity of cooperation with

the small town exhibitor. Failed to send special

music to Galva at all, and sent it to Aledo on the

second night of the run, after two letters and a

wire. Be very, very careful on this one, small

towns. Twelve reels.—L. J. Trevor, Aledo Opera
House, Aledo, 111.—Small town patronage.

AMERICA: D. W. Griffith—By far the big-

gest and best picture ever seen in this town and

county. Every man, woman and child should

see this great picture. Had tie-up with schools

and with strong opposition two nights made a

decent profit. Brother Exhibitors, you owe it to

your patrons to show them this wonderful pro-

duction, It's American to the bone. Eleven reels.

—E. F. Ingram, Ingram’s theatre, Ashland, Ala.

—Small town patronage.

A WOMAN OF PARIS: Edna Purviance—
Seemed to please the majority but had a few
kicks from people who, having seen it in New
York, claimed it wasn’t nearly as good as the

one they had seen there. Possibly our censors

had touched it up. Eight reels,—Al. C. Werner,

Royal theatre, Reading, Pa.—General patronage.

THE MARK OF ZORRO: Douglas Fairbanks—
Business just fair, but this is sure a good action

picture. Fairbanks not popular here. If he goes

good in your town book this. Eight reels.—F. H.

Gatcomb, Armstrong’s theatre, Vanceboro, Me.

—

Small town patronage.

ROBIN HOOD: Douglas Fairbanks—A truly

wonderful picture that several times swept old

and young off their feet. Every house should run
it and everybody should see it. Twelve reels.

—

Al. C. Werner, Royal theatre, Reading, Pa.—Gen-

eral patronage.

TESS OF THE STORM COUNTRY: Mai-y

Pickford—A picture that pleased all. Many good
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comments. Old but good. Ten reels.—Geo. Con-
over, Marva theatre, Marva, 111.—General patron-
age.

TESS OF THE STORM COUNTRY: Mary
Pickford—We consider this one of Mary’s best.

Good story, plenty of action and Mary at her best.

—Clifford L. Niles, Grand theatre, Anamosa, la.

—

General patronage.

GARRISONS’ FINISH: Jack Pickford—Seemed
to please at least 90 per cent. Film in good shape.
However, too long. Eight reels.—W. I. Pflaum,
Doric theatre, Hannah, N. Dak.—General patron-
age.

THROUGH THE BACK DOOR: Mary Pick-
ford—Old but very good. Ran this as a benefit

for Sunday School class and pleased 95 per cent.

Seven reels.—A. C. Betts, Powers theatre, Red
Creek, N. Y.—Small town patronage.

ONE EXCITING NIGHT: D. W. Griffith—
Vei-y good audience picture. Great storm scene.

Better business at slightly advanced admission,
35 and 15.—W. F. Loibl, Chimes theatre, Cedar-
burg, Wis.—General patronage.

WAY DOWN EAST: D. W. Griffith—It sure
went over great. I got the regular piano score
for it and was flooded with compliments on the
way I played the picture. Be sure and play It

and don’t forget the music.—M. T. Craig, Majes-
tic theatre, Dresden. Ont., Canada.—Small town
patronage.

WHEN THE CLOUDS ROLL BY: Douglas
Fairbanks—Drew a good crowd, but many were
disappointed. The weakest Fairbanks we have
used.—A. C. Betts, Powers theatre. Red Creek,
N. Y.—Small town patronage.

Universal
SMOULDERING FIRES: Malcolm MacGregor

—One of the White List and very good in all

respects. Eight reels.—Ed. Lawlor, Harriet the-

atre, Hardin. Mont.—Small town patronage.

LET ’ER BUCK: Hoot Gibson—One of Hoot’s
best, and with my crowd he is always good. It’s

not a big picture, but Oh Boy, one of the best

little pictures you ever saw. Don’t ask them the

price : just tell the company you want it. Then
go after it big. Six reels.—W. D. Patrick. Strand
theatre, Florala, Ala.—General patronage.

THE LAST LAUGH: Emil Jannings—Had this

bought for two days at an extremely high rental,

but only showed it one day because it was con-
demned by the large ci'owd that saw it the first

day as the rottenest picture they ever saw. Did
not please two per cent. Ran it at the same time
it was being run for the first time in Kansas
City and that fact drew a good crowd the first

night. It is not a small town picture, as it

goes over their heads. It may be a wonderful
picture artistically, but unless you want to make
a large subscription to art. don’t buy it. Lost
me more money than I will make back in two
months. Seven reels.—Ray Bovard, Olympic the-

atre, Utica, Kans.—Small town patronage.

SECRETS OF THE NIGHT: Special cast—This
is a beautiful picture, but is not the type that

people out here care for. It will please anywhere,
though, where a murder mystery story takes. Six
reels.—C. V. Anderson, Oak theatre, Oakdale,
Neb.—General patronage.

THE TORNADO: House Peters—One of the
best melodramas I have run. Quite an increase in

business at advanced admission. Buy this and
boost it. Seven reels.—-W. F. Loibl, Chimes the-

atre, Cedarburg, Wis.—General patronage.

THE TORNADO: House Peters—Had a Mer-
chants’ Carnival as competition on this one and
it drew over average. Believe if it hadn’t been
for the above would almost have made a record

run. Biggest flood scenes I ever saw. A real

picture. Seven reels.—W. A. Clark, Jr., Castle

theatre, Havana, 111.—General patronage.

THE MEASURE OF A MAN: William Des-
mond—Good story of logging camps. However,
my Saturday crowds want more Western with rid-

ing and shooting. Desmond not very popular on
that account. Let’s see him in a real Western.
He’s got the stuff.—R. L. Nowell, Idlehour the-

atre, Monroe, Ga.—General patronage.

THE MEASURE OF A MAN: William Des-

mond—Good program picture. Mary McAllister,

who used to be the cleverest of the “kid” stars,

appears in support and is as charming a young
lady as she was a dainty child star. Marin Sais

appears also, in an emotional role. Five reels.

—

P. G. Estee, S. T. theatre, Parker, S. D.—Small

town patronage.

THE RIDIN’ KID FROM POWDER RIVER:
Hoot Gibson—^Not as big nor as good as one is

led to believe. Comments divided. Some said

good, others who had read the book said it did

not follow close enough. I would class it as a

“/ believe BILL CODY is the most fearless, most dare-devilish
of all action stars on the screen today. In a quick succession of real
he-man performances, some of his recent work is breath taking. Our first

series is meeting with every success."

S. Remington, Cincinnati.

A SECOND SERIES OF EIGHT

BILL CODY
“Out of the ordinary stunt

westerns”

READY IN AUGUST

For 1925-26 State Right Release Registered

INDEPENDENT PICTURES CORPORATION
JESSE J. GOLDBURG, President
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program that will please the majority of Western
fans. Olive Husbrauck would have been an im-
provement over Miss Hulette. Six reels.—H. G.
Selk, Selk theatre, Scotia, Neb.—Small town pat-
ronage.

K—THE UNKNOWN : Virginia Valli—Thumb.s
up. A very good picture. Did not draw so well
for me but sure pleased all who saw it. Would
class this an A No. 1 picture for any theatre.
Eight reels.—Jos. W. Springer, Strand theatre,
Elizabethtown, Ind.—General patronage.

BROADWAY OR BUST: Hoot Gibson—Boys.
Oh Boys, It’s great to hear them laugh so hearty.
It sure went over with a bang and they talked
about it for days after. Six reels.—M. T. Craig.
Majestic theatre, Dresden, Ont., Canada.—Small
town patronage.

THE SAW DUST TRAIL: Hoot Gibson—This
is a dandy circus picture with Hoot as the boob.
His leading lady sure spreads her stuff also. You
can’t go wrong on this one. Six reels.—W. A.
Clark, Jr., Castle theatre, Havana, 111.—General
patronage.

THE STORM DAUGHTER: Priscilla Dean-
Picture seemed to be well liked but hot enough
came out to see it. Lost money. Seven reels.

—

G. F. Rediske, Star theatre, Ryegate, Mont.

—

Small town patronage.

THE NIGHT MESSAGE: Special cast—Good.
Very good crook story which seemed to please
all. Six reels.—W. D. Patrick, Strand theatre.
Florala, Ala.—General patronage.

THUNDERING DAWN: J. Warren Kerrigan

—

Very good Jewel, and pleased the few who saw
it. A little old but that does not matter in a
small town. Seven reels.—W. D. Patrick, Strand
theatre. Florala. Ala.—General patronage.

THE HUNCHBACK OF NOTRE DAME: Lon
Chaney. Plus. —The picture was a great surprise
to me. While I knew the acting was first class,

I did not think it would draw the crowd the
way it did. We ran it two nights and had twice
the crowd the second night we did the first. This
picture broke all records for attendance and I

would advise exhibitors that have not run it to
try it. I know Universal will use you right on
it. Exhibitors, remember you do not have to buy
forty pictures to get this one. Twelve reels.

—

Schaghticoke Amu.sement Ass’n., Odd Fellows’
Hall, Schaghticoke, N. Y.—General patronage.

THE HUNCHBACK OF NOTRE DAME: Lon
Chaney—This picture went over big with me. Got
more money than "Birth of a Nation’’ right in
the face of strong opposition. Twelve reels.

—

W. D. Patrick, Strand theatre, Florala, Ala.

—

General patronage.

SPORTING YOUTH: Reginald Denny—I am
quite late playing this one but, take it from me,
it’s all there. Will pay any small town exhibitor
to get this if you haven’t played it. Plenty of
good comedy in this, plus thrilling auto race, plus
a real star and a leading lady who is very easy
to look at. An all around good picture absolutely
devoid of any sex stuff. More like this one and
our worries would be little ones. Film fair. Seven
reels.—H. G. Selk, Selk theatre. Scotia, Neb.

—

Small town patronage.

SPORTING YOUTH: Reginald Denny—We
were a little late in running this picture, but
if you haven’t played it you are missing an hon-
est-to-goodness production. 100 per cent appeal.
Seven reels.—W. A. Clark, Jr., Castle theatre,
Havana. III.—General patronage.

THE RECKLESS AGE: Reginald Denny—This
is a fine comedy picture and one that no audience
can be offended by. It’s fine and our audience

When a comely girl is right on hand it’s

difficult to believe there could be such
a person as "The Woman Hater", but
that’s the title of the Warner Broth-
ers picture in which Helene Chadwick
Plays.

seemed to appreciate it and howled with delight.

Book this by all means. We think it is fully

as good as "Sporting Youth.’’ Good film. Seven
reels.—W. T. Davis & Son. Rialto theatre. Sharon.
Wis.—General patronage.

THE RECKLESS AGE: Reginald Denny—Pic-
ture great. Action and comedy and is clean all

the way through. Seven reels.—G. G., Halfway
theatre. Halfway, Mich.—General patronage.

HOOK AND LADDER: Hoot Gibson—Very
good picture. Some nice comedy and pleased O.

K. Six reels.—M. T. Craig, Majestic theatre,

Dresden, Ont., Canada.—Small town patronage.

THE RAMBLIN’ KID: Hoot Gibson—Pleased
the crowd 100 per cent. This one has story,

scenery, humor, good acting and directing and a
great lesson. What more could you ask? The
only fault I could find with it was that a few
feet of the last reel was gone. Doesn’t that get

your goat ? Let’s form a “The End’’ club and
insist that the exchanges keep the ending of the

picture in shape so that the audience knows it’s

“The End.’’ Six reels.—Lester N. Leek, Club
House theatre, Jackson, Wyo.—General patronage.

THE RED WARNING: Jack Hoxie—An ex-

tra good Western. If Hoxie made many like this

one he would be a good card, but his “Phantom
Horseman” put quite a kink in him here. "Red
Warning” is better than the average program.
Film good. Attendance not so good. Five reels.—
H. G. Selk, Selk theatre, Scotia, Neb.—Small town
patronage.

THE FAMILY SECRET; THE LAW FORBIDS:

Baby Peggy—Two of the best pictures we have
ever shown. This kid is my favorite actress and
she puts over every picture she is in. She can
do more real acting in five minutes than a half

dozen grown-ups I might name could do in the
rest of their lives. Six reels.—Louis A. Van
Alstyne, Quality theatre, Cullom, 111.—General
patronage.

THE FIGHTING AMERICAN: Special cas^-
Ridiculous story. So impossible I hid in office

when first show was over. Would make a good
two-reel slap-stick comedy. Sold to me as a
Jewel. Would make good ingredient in a con-

crete mixer.—W. F. Loibl, Chimes theatre. Cedar-
burg, Wis.—General patronage.

RIDE FOR YOUR LIFE: Hoot Gibson—Good
Western ; however, not as good as "Ramblin’
Kid” and some of his others. It will please your
patrons and that’s what counts. All in all, a sat-

isfactory program. Film O. K. Above average
business. Six reels.—^H. G. Selk, Selk theatre,

Scotia, Neb.—Small town patronage.

Vitagraph
THE BELOVED BRUTE: Special cast^This

picture made a decided hit and apparently pleased

everybody. Quite a number of patrons stopped to

tell how much they had enjoyed the show.—Al. C.

Werner, Royal theatre, Reading, Pa.—General
patronage.

CAPTAIN BLOOD: J. Warren Kerrigan—Some
picture. It sure is great. Eleven reels.—A. C.

Betts, Powers theatre. Red Creek, N. Y.—Small
town patronage.

BORROWED HUSBANDS: Florence Vidor—
Not much of a picture and hardly worth running.

We have been getting some poor ones from Vita-

graph of late. Seven reels.—W. A. Clark. Jr..

Castle theatre, Havana, 111.—General patronage.

THE NINETY AND NINE: Colleen Moore—
The best and most entertaining picture in some
time. It sure is fine. Run as a Grange benefit.

Seven reels.—A. C. Betts, Powers theatre. Red
Creek, N. Y.—Small town patronage.

THE LEAVENWORTH CASE: Special cast—
Very good mystery drama. Six reels.—M. T.

Craig, Majestic theatre, Dresden, Ont., Canada.

—

Small town patronage.

PIONEER TRAILS: Cullen Landis—Some of

our patrons declared this the equal of "The Cov-
ered Wagon.” Print in good condition and rental

to fit conditions here. Seven reels.—J. S. Lati-

mer, Merit theatre, Hartford, Ark.—^Neighborhood
patronage.

Warner Brothers
CORNERED: Special cast—Enjoyed very much

by all our clientele. Out of the ordinary story.

Well done.—Clifford L. Niles, Grand theatre,

Anamosa, la.—General patronage.

HOW TO EDUCATE A WIFE: Monte Blue-
Fair program picture. Did not draw much. Film
in bad condition, which accounts for it not pleas-

ing my patrons. Six reels.—W. D. Patrick,

Strand theatre, Florala, Ala.—General patronage.

THE TENTH WOMAN: Special cast—Just an
ordinary picture.—H. D. Wharton, Pastime the-

atre, Warren. Ark.—Small town patronage.

BEAU BRUMMEL: John Barrymore—Of all

the bunk that ever visited a small town, this is

the big it. My patronage don’t fall for such

good acting and they sure walked out on this

one. Costumes and slow moving from first to

last, and it’s a long way from the start to the

fini.sh. Eleven reels.—Ray W. Musselman, Prin-

cess theatre, Lincoln, Kan.—General patronage.

A LOST LADY : Irene Rich—Out of Warner
Brothers’ 20, only about 8 will go over in small

towns. Did not do a thing with this one. Only
a fair program picture. Seven reels.—F. N. Hous-
ton, Lyric theatre, Tekamah, Neb.—General pat-

ronage.

FIND YOUR MAN: Rin-Tin-Tin—Done very

good on Tuesday and Wednesday of Holy Week.
Dog is certainly a wonder.—Geo. J. Ritter, Re-
gent theatre. Bogota, N. J.—General patronage.

FIND YOUR MAN: Rin-Tin-Tin—Some most
amateurish acting and ridiculous situations. Red
Cross workers on the field of action with 45’s

stripped on their hips. "Hal Ha!” say the Amer-
ican Legion boys. A most awful story saved by
the greatest dog actor that ever appeared on a
film. Without Rin-Tin-Tin it would be a comedy.

The dog surely shows up the humans in this.

—

Ben L. Morris, Temple theatre, Bellaire, Ohio.

—

General patronage.

FIND YOUR MAN: Rin-Tin-Tin—As good as

they make ’em. You can’t go wrong on this one

and the price is right. Have run pictures that

cost again as much and came nine-tenths of com-
ing anywhere up to it. Book it and boost it and

NOW BOOKING

Beyond the
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Directed bij Scott Dunlap
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profit on it. Seven reels.—C. H. Lyman, Moon
theatre, Spencer, Neb.—General patronage.

THE GOLD DIGGERS: Hope Hampton—Not
the type of picture for a small town. Failed to

draw. Nine reels.—S. G. Ihde, Photoplay the-

atre, Ashland, Kan.—General patronage.

State Rights
THE BAREFOOT BOY: Special cast^Didn't

have enough draft to move a fly, and a picture

with very little appeal. Seven reels.^—W. A.
Clark, Jr., Castle theatre, Havana, 111.—General
patronage.

BATTLING BUDDY: Buddy Roosevelt—This
boy is a comer. He sure is putting the zip in

his pictures. A dandy Western. Five reels.

—

W. A. Clark, Jr., Castle theatre, Havana, 111.

—

General patronage.

THE BRIDE OF HATE: Frank Keenan—Good
if you can get by with a re-issue.—Geo. J. Ritter.

Regent theatre, Bogota, N. J.—General patron-
age.

DISCONTENTED HUSBANDS: James Kirk-
wood—Seemed to please the majority. Just a
fair program picture. Seven reels.—Al. C. Werner.
Royal theatre, Reading, Pa.—Generai patronage.

ENEMIES OF CHILDREN : Speciai cast—Nice
little program offering and will please. Six reels.

—W. A. Clark, Jr., Castle theatre, Havana, III.

—

General patronage.

THE FIREBRAND: Franklyn Farnum—A good
Western with nice touches of comedy that pleased
one of the best houses that I have enjoyed for
some time. A good print out of Kansas City
and some real photography. Five reels.—Ray
W. Musselman, Princess theatre, Lincoln, Kan.

—

General patronage.

FULL SPEED: Buffalo Bill—This star is go-
ing big here. It has a good title. Buffalo Bill
makes a good Indian in this picture.—Fred
Schmitt, Strand theatre. Pocahontas, 111.—Small
town patronage.

THE GAMBLING FOOL: Franklin Farnum

—

Went over fairly well and elicited some praise.
Five reels.—Al. C. Werner, Royal theatre, Read-
ing, Pa.—General patronage.

JACQUELINE: Marguerite Courtot—A good
Oliver Curwood. High spots ; riding the rapids,
forest fire, both will supply plenty of suspense
and thrills. Picture would be extra good if

they had used a real good looking leading lady.
I could mention a number of them. Picture a
little old, but can be bought right. Film O. K.
Six reels.—H. G. Selk, Selk theatre. Scotia, Neb.—Small town patronage.

THE PASSION PLAY : Special cast—Busi-
ness better than average, but technical points
are poor. Must have a poor director. Picture
will make money if bought right. Five reels.

—

G. G. Halfway theatre. Halfway, Mich—General
patronage.

THE PATRIOT: Special cast—Got by alright.
Quite a little flag-waving, which takes with
some ; otherwise so-so.—Geo. J. Ritter, Regent
theatre, Bogota, N. J.—General patronage.

THE PERFECT ALIBI: Leo Maloney—Just
a passable program picture that seemed to please
the Western fans. Five reels.—Al. C. Werner,
Royal theatre, Reading, Pa.—General patronage.
POISON : Charles Hutchinson—Passable pro-

gram picture that pleased the action lovers to a
T. Six reels.—Al. C. Werner, Royal theatre,

Reading, Pa.—General patronage.

RANGER BOB: Roy Stewart—A Fair Western
that will please if you have an audience that
likes Western stories. Five reels.—Ray W.
Musselman, Princess theatre, Lincoln, Kan.

—

General patronage.

SALTY SANDERS: Neal Hart—Fair average
Western, but not as good as some Neal made
several years ago. Five reels.—W. D. Patrick,
Strand theatre, Florala, Ala.—General patronage.
TEXAS: Franklyn Farnum—I play a Western

on Friday and Saturday and find that they are
my best bet. This was a pleasing picture and
was satisfactory to my patrons. Five reels.—
Ray W. Musselman, Princess theatre, Lincoln,
Ran.—General patronage.

T^FFIC IN HEARTS: Special cast—Was
considered a pretty good picture and had several
pleased comments on it. Six reels.—Al. C.
Werner, Royal theatre, Reading, Pa.—General
patronage.

TURNED UP: Charles Hutchison—No good.
Did not see it myself, but patrons said absolutely
nothing to it. Also, this star is losing out with
me fast. Five reels.—W. D. Patrick. Strand theat-
tre, Florala, Ala.—General patronage.

THE VALLEY OF VANISHING MEN: Neal
Hart—Fair Western picture, but Neal is losing

Paul Bern directed Beatrice Joy in

“The Dressmaker from Paris”, which
marked her return to the screen for
Paramount.

out here. Five reels.—W. A. Clark. Jr.. Castle

theatre, Havana, 111.—General patronage.

YOU ARE GUILTY: James Kirkwood—A very
thin picture and that’s about all. Five reels.

—

W. A. Clark, Jr., Castle theatre, Havana. 111.

—

General patronage.

YOUTH FOR SALE: Special cast—A good
program picture. Business oniy fair. Seven
reels.—R. Pfeiffer, Princess theatre, Chiiton, Wis.
—Small town patronage.

Serials
THE FAST EXPRESS: (Universal) Special

Cast—If your patrons like serials, I think this

one will do good business. However, it is not
doing anything for me, and I don’t believe my
patrons like serial stuff. Played episode 13 to 56

people.—F. H. Gatcomb. Armstrong’s theatre,

Vanceboro, Me.—Small town patronage.

GALLOPING HOOFS: (Pathe) Allene Ray-
Just finished No. 6. Not as much action as there

should be in a good serial, but seems to be hold-
ing its own. ’Two reels.—Wm. E. Tragsdorf,
Trags theatre, Neillsville, Wis.—Small town pat-
ronage.

INTO THE NET: (Pathe) Special Cast—This
is a fine serial but opened to the poorest business
any serial ever did in my house.—M. J. Brad-
ley, Ardmore theatre, Thornton. Ark.—Small
town patronage.

INTO THE NET: (Pathe) Special Cast—The
highest priced picture ever run in our theatre.
Reason : We bought three serials from Pathe.
Didn’t want to run this one, as the others lost

us business. Pathe wouldn’t compromise. Soaked
us for it and did average business. We are sore,

and Pathe will feel the effects in future buying.
Seven reels.^—Gunther & Metzger, Palace theatre,

Syraeu.se, Neb.—Small town patronage.

Short Subjects
EDUCATIONAL

CHICKEN DRESSING: Earl Hurd cartoon—
No good.—S. G. Ihde, Photoplay theatre, Ashland,
Kan.—General patronage.

EMPTY HEADS : Cameo—A dandy one reel

comedy. I find nearly all Cameo Comedies real

good for single reelers. One reel.—F. H. Gatcomb,
Armstrong’s theatre, Vanceboro, Me.—Small town
patronage.

GOLF: Gene Sarazen—Bought this especially
for the golf fans and it pleased them very much.
Others didn’t care for it. One reel.—S. G. Ihde.
Photoplay theatre, Ashland, Kan.—General pat-
ronage.

HOT SPARKS:—^This is a very good one reeler.

—W. J. Shoup, DeLuxe theatre, Spearville, Kan.

—

Small town patronage.

JUDGE’S CROSS-WORD PUZZLES :—These
are clever and please a great many of my patrons.
—F. H. Gatcomb, Armstrong’s theatre, Vanceboro,
Me.—Small town patronage.

KICK OUT: Lige Conley—-An extra good Mer-
maid that sure got a lot of laughs. If a comedy
gets them happy, then you sure did have a good
show.—Two reels.—Ray W. Musselman, Princess
theatre, Lincoln, Kan.—General patronage.

THE MERRY MAKERS: Cameo—Very good.
Sure got the laughs. One reel.—S. G. Ihde,
Photoplay theatre, Ashland, Kan.—General pat-
ronage.

PLUS AND MINUS:—^Thumbs up. A very
good little comedy with a laugh or two in it.

One reel.—Jos. W. Springer, Strand theatre,

Elizabethtown, Ind.—General patronage.

ROLL ALONG: Jimmie Adams—This is a
two reel sea action story and is supposed to be
a nigger comedy. Not a laugh in the two reels

and I never saw a Christie yet with very many
laughs packed in it. Two reels.—Ray W. Mussel-
man, Princess theatre, Lincoln. Kan.—General
patronage.

SMALL CHANGE:—For a one reeler, this is

very good.—W. J. Shoup, DeLuxe theatre, spear-
ville. Kan.—Small town patronage.

THE SPEEDER: Lloyd Hamilton—-A very good
two reel comedy, although my patrons do not seem
to care for Hamilton. Two reels.—W. D. Patrick.

Strand theatre, Florala, Ala.—General patronage.

TAIL LIGHT:—A splendid one reel comedy
with a very good horse race in it. One reel.

—

W. J. Shoup, DeLuxe theatre, Spearville. Kan.

—

Small town patronage.

THREE CHEERS:—Very good Juvenile comedy.
Two reels.—A. G. Witwer, Grand theatre. Rainier,

Ore.—Small town patronage.

NOW BOOKING
FRANK WOODS

SPECIAL PRODUCTION

-EAUTYandthe

Bad
Sy PETER B. KYNE

Directed by
WILLIAM WORTHINGTON

Tlflcaied by.

PRODUCER S - DISTRIBUTING - CORPORATION
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THREE STRIKES: Lige Conley—These Mer-
maid comedies draw for me because they have
a lot of new gags and every one is full of laughs.

They might be slapstick, but whoever saw a
comedy that got the laughs that didn’t have it ?

Two reels.—Ray W. Musselman, Princess theatre,

Lincoln, Kan.—General patronage.

FILM BOOKING OFFICES
FIGHTING BLOOD: George O’Hara—Second

series. These are away ahead of the first series.

Good comedy to these. Two reels.—A. C. Betts,

Powers theatre. Red Creek. N. Y.—General pat-

ronage.

THE GO-GETTERS: George O’Hara—No. 3.

Film good. They are not nearly as good as first

series of ’’Fighting Blood.” This, entitled

‘‘Never The Trains Shall Meet,” was just film.

They seem to lack the pep. but maybe they will

be better later on. Two reels.—W. T. Davis &
Son, Rialto theatre. Sjjaron, Wis.—General pat-

ronage.

THE GO-GETTERS: Alberta Vaughn—On our
eleventh episode and like them fine. Think they

are as good two reelers as you can get. Like
them better than “The Telephone Girl” and
’’Fighting Blood.” Two reels.—R. K. Lattin,

Strand theatre. Valparaiso, Neb.—General pat-

ronage.

HYPNOTIZED: Jimmie Aubrey— Jimmie sure

is miscast as a funny boy. He is just as comical

as a headache. In one place in this picture he
sticks his head into a jar and parades around for

about 100 feet of film. If you have a bunch of

sewer rats in the house this scene will create

a riot. If your patronage is of a higher in-

tellectual plane than this, do not buy this one.

Two reels.—H. G. Stettmund. Jr., Odeon theatre.

Chandler, Okla.—Small town patronage.

FOX

PAIN AS YOU ENTER: Sunshine—Another
good comedy from Fox. Some “Safety Last”
stuff in this one that went over fine. A real

good comedy. Two reels.—E. F. Ingram. Ingram’s
theatre, Ashland, Ala.—Small town patronage.

METRO-GOLDWYN
ONE WEEK: Buster Keaton—Good, but think

there was only about half of it that go out here.

Certainly were short reels. Two reels.—S. G.
Ihde. Photoplay theatre, Ashland. Kan.—General
patronage.

PATHE
ACCIDENTAL ACCIDENTS: Charley Chase—

A good comedy. One reel.—A. G. Witwer, Grand
theatre. Rainier, Ore.—Small town patronage.

BACK STAGE: Our Gang—One of the best.

—Clifford L. Niles, Grand theatre, Anamosa, la.

—General patronage.

BACK STAGE : Our Gang—Did not think
this quite up to the Our Gang standard. Two
reels.—Geo. Conover, Marva theatre, Marva, 111.

—General patronage.

THE BIG TOWN: Our Gang—This is just

another good one from Mickey, Joe and Com-
pany. They sure do have a time when turned
loose in New York. Joe gets a lot of laughs from
his conversation and Mickey sure is some little

car driver. Two reels.—Ray W. Musselman,
Princess theatre, Lincoln. Kan.—General patron-
age.

BIRDS OF PASSAGE: A very good educa-
tional subject. Three reels.—A. G. Witwer, Grand
theatre. Rainier, Ore.—Small town patronage.

BOYS TO BOARD: Our Gang—An average
’Gang” with film good. It pleased the majority.
Two reels.—I. R. Gavin, Hammond theatre, Ham-
mond, Wis.—Small town patronage.

CIRCUS DAYS: Our Gang—An extra good
Gang comedy which contained the usual number
of laughs for young and old. Two reels.—Wm. E.

Tragsdorf, Trags theatre. Neillsville, Wis.

—

Small town patronage.

CIRCUS FEVER: Our Gang—A fair Gang
that doesn’t register the laughs that some of the
earlier ones got, but I never have a kick on a
Gang comedy and they sure get me the business.

Two reels.—Ray W. Musselman, Princess thea-

tre, Lincoln, Kan.—General patronage.

THE DARE DEVIL: Ben Turpin—Only fair.

Got a few laughs here and there. Not worth
buying. Two reels.—R. Pfeiffer, Princess thea-

tre, Chilton, Wis.—Small town patronage.

DOG DAYS: Our Gang—Here is one of the
good ones for the Gang. Dogs and kids is quite

a little combination and the ending of this sure

packs a big laugh. My crowd yelled, so judge
for yourself. Two reels.—Ray W. Musselman,
Princess theatre, Lincoln. Kan.—General patron-
age.

THE FIRST 100 YEARS: Harry Langdon—
This is pretty good. Two reels.—Wm. E. Trags-
dorf, Trags theatre, Neillsville, Wis.—Small town
patronage.

GIANTS VS. YANKS: Our Gang—Not near
as much baseball as you might expect from the
title, but it is an extra good comedy anyway.
It is really a waste of time to report on Our
Gang. Everyone knows they are good. Two
reels.—Robt. L. Anderson, Olympic theatre.

Forks, Wash.—Small town patronage.

HE LEADS; OTHERS FOLLOW: Harold.
Lloyd—About the poorest of the Lloyd I'e-issues

I’ve had. Not more than one-half a laugh in

the whole comedy. One reel.—E. F. Ingram,
Ingram’s theatre, Ashland, Ala.—Small town pat-

ronage.

GOOD OLD COLLEGE DAYS: Aesop Fable-
Very good and up to the average.—Clifford L.

Niles, Grand theatre. Anamosa. la.—General pat-

ronage.

GOOD OLD SUMMERTIME: Aesop Fable-
Good. Two-thirds reel.—A. G. Witwer, Grand
theatre. Rainier, Ore.—Small town patronage.

HAWKS OF THE SEA: Aesop Fable—A good
one. as a take-off on “The Sea Hawk.” One-
half reel.—I. R. Gavin, Hammond theatre. Ham-
mond, Wis.—Small town patronage.

HIGH FLIERS: Aesop Fable—Another Knock-
out single reel comedy.—Clifford L. Niles, Grand
theatre. Anamosa. la.—General patronage.

MYSTERIOUS MYSTERY: Our Gang—A good
comedy that will entertain them all and they will

come back and tell you how they liked the kids.

‘Two reels.—Ray W. Musselman, Princess theatre,

Lincoln, Kan.—General patronage.

PIPE THE WHISKERS: Harold Lloyd—An
old Lloyd one reeler and if we got it all it never
was all there.—Robert L. Anderson, Olympic
theatre. Forks, Wash.—Small town patronage.

THE PLUMBER: An offensive Sennett comedy
which should be thrown on the junk pile. No
comedy to it. Nothing but vulgar and indecent
scenes. Many walked out. Sennett sure had
his nerve to put his name on this. Two reels.

—

R. Pfeiffer, Princess theatre, Chilton, Wis.—Small
town patronage.

THE RAT’S KNUCKLES:—No good. Show
better without it. One reel.—R. Pfeiffer. Princess
theatre, Chilton, Wis.—Small town patronage.

SHOULD LANDLORDS LIVE:—It seems that
some producers have only a faint idea of what
comedy means. You’re wasting your patrons’

time running this junk. Two reels.—R. Pfeiffer,

Princess theatre, Chilton, Wis.—Small town pat-

ronage.

THE SMILE WINS: Paul Parrott—A dandy
one reeler.—Wm. E. Tragsdorf, Trags theatre,

Neillsville. Wis.—Small town patronage.

TOO MANY MAMMAS: Charley Chase—Good
comedy. One reel.—A. G. Witwer, Grand theatre.

Rainier, Ore.—Small town patronage.

TRAPS AND TROUBLES: Sportlight—Good
golf stuff. Not very interesting for other than
golf fans, however. One reel.—S. G. Ihde. Photo-
play theatre, Ashland, Kan.—General patronage.

TO THE NORTH POLE: Aesop Fable^A nice

cartoon : pleased mostly all. Plenty of laughs in

this one. Why Pathe doesn’t get better one-sheets

on these cartoons I don’t know. Half reel.—Geo.

Khatter, Khattar’s theatre, Sydney, N. S. Canada.
—Neighborhood patronage.

THE WILD GOOSE CHASER: Ben Turpin-
Pretty good for a Turpin. Two reels.—Wm. E.

Tragsdorf, Trags theatre. Neillsville, Wis.—Small
town patronage.

PRODUCERS DISTRIBUTING CORP.
THE BUSYBODY:—No sense to it. If the

rest are like this, I will have to cut them out.

Two reels.—G. F. Rediske. Star theatre, Ryegate,
Mont.—Small town patronage.

UNIVERSAL
ANDY GUMP COMEDIES: Joe Murphy—

Seem to please. I use them one every three

weeks to good advantage. Two reels.—Arch Cat-

alano. Victory theatre. Rossiter, Pa.—Small town
patronage.

WHAT’S THE USE: Joe Murphy—A fine com-
edy that will keep them laughing. Two reels.

—

G. M. Castle. Gatliff theatre. Gatliff, Ky.—General

pati'onage.

WHEN LOVE IS YOUNG: Arthur Lake—Film
good. If the first half of this had been as good
as the last half it would have been a real laugh

special. As it is. it’s a fairly good comedy. It’s

better than a lot of them with not much silliness.

One reel.—W. T. Davis & Son, Rialto theatre,

Sharon. Wis.—General patronage.

BARNEBY’S GRUDGE: Reginald Denny—Ran

this with "The Humming Bird.” Good program.
"The Leather Pushers” are great. This was the

last one. Two reels.—Andrew Rapp, Theatorium,
Emlenton. Pa.—General patronage.

THE FLOWER GIRL: Baby Peggy—^Very

good comedy, but my adults seem to be fed up on
this little star. However, she always brings out

a few extra children. Two reels.—W. D. Patrick.

Strand theatre. Florala, Ala.—General patronage.

THE GIRL HATER: Arthur Lake—Fair
comedy. One reel.—A. G. Witwer, Grand theatre.

Rainier, Ore.—Small town patronage.

HELLO FRISCO :—Not much comedy but rather
interesting, as it shows closeups of a great many
prominent screen artists attending the WAMPAS.
One reel.—A. G. Witwer, Grand theatre. Rainier.

Ore.—Small town patronage.

THE LEATHER PUSHERS :—Have played
series one, two and four, and they gave excellent

satisfaction. Don’t be afraid of the ladies. They
will like them. Two reels.—M. T. Craig, Majestic
theatre, Dresden, Ont., Canada..—Small town pat-

ronage.

SIR WALTER RALEIGH :—Different than
usual run of comedies and okay for a change.
One reel.—A. G. Witwer, Grand theatre. Rainier.

Ore.—Small town patronage.

VITAGRAPH

BABES AND BOOBS: Larry Semon

—

A good
one reel comedy. The crowd enjoyed it.—G. F.

Rediske, Star theatre, Ryegate, Mont.—Small town
patronage.

PLANS AND PAJAMAS: Larry Semon—
Good comedy. One reel.—A. G. Witwer, Grand
theatre. Rainier, Ore.—Small town patronage.

ROMANS AND RASCALS: Larry Semon—Of
all the bunk I’ve ever seem, these one reel Semon
comedies capture the nickel-plated banana skin-

ner. Not worth two cents each. One reel.

—

E. F. Ingram, Ingram’s theatre, Ashland, Ala.

—

Small town patronage.

SKIDS AND SCALAWAGS: Larry Semon—
This is fine and keeps patrons laughing from
start to finish. A. C. Betts, Powers theatre.

Red Creek, N. Y.—Small town patronage.

TENDERFOOT LUCK: Jimmie Aubrey—Fine.
Better than the Semons, and that is saying some-
thing. This is our first Aubrey, but if they are

all as good. I’ll do no complaining. Two reels.

—

A. C. Betts, Powers theatre. Red Creek, N. Y.

—

Small town patronage.

THE LIFE OF GEORGE WASHINGTON:
Classic—G( d. One reel.—A. W. West, Empire
theatre, Wanctte, Okla.—Small town patronage.

CLASSIFIED
ADVERTISING

Five Cents per Word Payable

in Advance. Minimum Charge,

$ 1 .00 .

THEATRE FOR SALE
FOR SALE—250-seat theatre. Population

2,000. Very good opportunity, $1,500; good
terms. Write Mrs. Fackenthal, Cozy Th^tre,
Dyersville, Iowa.

THEATRE WANTED
WANTED—Theatre in town about 1,500. Cash

for well equipped house worth the money. Stanley

G. Fuller, Milford, la.

EQUIPMENT FOR SALE
FOR SALE: Elegant lot of upholstered opera

chairs, all guaranteed fine condition. Also 279

new veneer chairs half regular price. Bargain on
attraction sign ticket booth, generator, scenery,

music stands, etc. Write us your needs. Atlas

Moving Picture Co., 534 South Dearborn St.,

Chicago.

FOR SALE: 500 elegant 5-ply veneered chairs;

2 Simplex Type S machines, complete, guaran-
teed condition; 4 Simplex Type S lamphouses; 2

Peerless arc controls; Generators; Music Stands:
Etc. Write us your needs. Illinois Theatre
Equipment Co., 12 East Ninth St., Chicago.
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Good photography plays no small part in

making a picture popular. It has a definite

box office value.

EASTMAN
POSITIVE FILM

— does justice to the cinemato-

grapher’s skill. It carries all the

quality of the negative through to

the screen.

And you know when the picture

is printed on genuine Eastman

Film—the identification ''Eastman”

and "Kodak” in black letters in

the margin tells you.

EASTMAN KODAK COMPANY
ROCHESTER, N. Y.
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INDEX TO THE PRODUCT
ANNO UNCEMENTS

The tabulated matter below presents a directory to producers’ announcements about pictures which
enables exhibitors to check back and obtain for their information in booking the facts disclosed in product
announcements in the Hehaiji .

Title of picture is followed by date of issue and numbers of pages bearing announcements.
“Ins'* is abbreviation for *‘Insert.*’

A three-month period including last week's issue is covered.

Associated Exhibitors
Adventaroas Sex, The:Feb.l4-Ins.-Apr.ll-Ins.
Back to Life:Feb.l4-Ins.Mar.l4-Ins.,76.
Bad Company :Feb.l4-Ins.
Barriers Burned Away :Feb.l4-Ins.Mar.21-63,64,72-

Apr.ll-Ins.
Battling Bunyan :Feb.l4-Ins.Mar.7-78.
East of Broadway :Feb.l4-Ins.Mar.7-82.
Going Up:BOR-70.
Greatest Love of All, The:Feb.l4-Ins.-Apr.ll-Ins.
Introduce Me :Mar.21-4.Mar.28-16.BOR-68.
Is Love Everything:Feb.l4-Ins.
Love of Women :Mar.l4-Ins.
Never Say Die:Feb.l4-Ins.BOR-66.
Now or Ncver:Feb.l4-Ins.Mar.21-60.68.76.May 2-62,

63,64.
Price of a Party, The :Feb. 14-Ins.Mar.7-74.
Sky Raider, The:Feb.l4-Ins.Apr.l8-19.May 2-92.
Yankee Consul, The:BOR-73.

Aywon
Law and the Lady, The:B0R-67.

Banner
Daughters Who Pay ;Feb.28-14.Mar.l4-73.
Man Without a Heart, The:Mar.I4-73.
Those Who Judge :Mar.l4-73.
Truth About Women, The:Mar.l4-78.

Chadwick
American Pluck :Apr.25-20.
Bells, The:Apr.25-20.
Midnight Girl, The:Feb.7-10.Feb.28-66.
Perfect Clown, The:Apr.25-20.
Some Pumpkins :Apr.25-20.
Transcontinental Limited, The:Apr. 26-20.

Winning the Futurity :Apr.25-20.
Wizard of Oz, The:Apr.25-20.

Colonial
Forbidden Souls :Feb.28-60.

Columbia
After Business Hours :Feb.28-63.

Danger Signal, The: BOR-48.
Enemy of Men, An:BOR-48.
Fate of a Flirt, The:BOR-48.
Fighting the Flames :Feb.28-62.

Fighting Youth :BOR-48.
Fight to the Finish, A:BOR-48.
Fool and His Money, A:Feb.28-63.
Foolish Virgin, A:Feb.28-63.
Great Sensation, The:BOR-48.
Handsome Brute, The:BOR-48.
Ladies of Leisure: BOR-48.
Lure of Broadway, The:BOR-48.
Midnight Flames : BOR-48.
New Champion, The: BOR-48.
One Glorious Night :Feb.28-63.
Penalty of Jazz, The:BOR-48.
Price of Success, The: BOR-48.
Price She Paid, The :Feb.28-63.

Sealed Lips:BOR-48.
S. O. S. Perils of the Sea:BOR-48.
Speed Demon. The:BOR-48.

By the Firelight. Virginia Lee Corbin
stars in “‘Lilies of the Streets,” dis-

tributed by F. B. O.

Thrill Hunter, Thc:BOR-48.
Unwritten Law, The:BOR-48.
Who Cares :Feb.28-63.

Davis
Tzdes of a Thousand and One Nights, Thc:Feb.28-
61.Mar.7-26.Mar.28-18.BOR-50.Apr.l8-14.

East Coast
Early Bird. The:BOR-54.
Speed Spook, The:BOR-54.

F. B. O.
Alias Mary Flynn :May 9-91.

Bandit’s Baby, The iMay 9-93.

Breed of the Border :Feb.28-86.
Cloud Rider, The :Feb.21-62.
Dmscilla With a Million ;BOR-32.
Forbidden Cargo :Feb.28-95.

Her Father’s Daughter :BOR-32.
If Marriage Fails: BOR-32.
Jimmie’s Millions :Feb.28-99.Mar.21-77.
Lilies of the Streets :Apr. 11-63. 64.65, 66. 67.BOR-32.
Love’s Bargain :Apr.ll-71.BOR-32,May 2-79.

Millionaire Cowboy, The :Feb.28-86.

No-Gun Man, The :Feb.28-86.

O. U. West:Feb.28-86.
Parisian Nights :BOR-32.
Scar Hanan :Mar.7-79.Mar. 28-68.

Tearing Through ;Apr.4-54.May 2-81.

That Devil Quemado:Mar.21-69.

White Fang:BOR-32.

First National
Abraham Lincoln :BOR-Ins.Apr.l8-Ins.
Ashes : Apr.l8-Ins.
As Man Desires :Feb.l4-26.Mar.7-27, 28.Mar.14-15.

Mar. 14-15.

Bed and Board :Apr.l8-Ins.
Boss of Little Arcady, The:Apr.l8-Ins.
Careers :Apr. 18-Ins.

Clarissa and the Post Road:Apr. IS-Ins.

Classified :Apr. 18-Ins.
Classmates :Feb.28-25.

Comeback, The:Apr.l8-Ins.
Declasse:Apr.ll-18,19.Apr.25-22,23.
Don Juan’s Three Nights :Apr.l8-Ins.

East of the Setting Sun :Apr.l8-Ins.

Enticement :Feb.28-26,27.28.
Forever After :Apr. 18-Ins.
Frivolous Sal:Feb.28-25.
Graustark :Apr.l8-Ins.
Heart of a Siren, The:Mar.7-26.Apr.4-10.Apr.25-8.

Her Husband’s Secret :Mar.7-30.Mar.14-14.Mar.21-

17.

Her Night of Romance :Feb.28-24.

His Supreme Moment :May 9-14,15.

Husband for George, Anne, A:Apr.l8-In8.
Husbands and Lovers :Feb.28-25.

Idle Tongues :Feb.28-25.
If I Marry Again :Feb.21-20.Mar.28-20.
Inez from Hollywood :Feb.28-25.
Irene :Apr.l8-Ins.
I Want My Man :Apr.ll-20.May 2-23.

Joseph Greer and His Stepdaughter :Apr.l8-In8.

Lady, The:Feb.l4-24,25.BOR-Ins.Apr.l8-Ins.
Lady Who Played Fidele, The:Apr.l8-InB.
Learning to Love :Feb.21-18. 19.

Lost World,The:BOR-Ins.Apr.l8-InB.
Love’s Wilderness :Feb.28-24.

Men of Steel :Apr.l8-Ins.

My Son :May 9-16.

New Toys:Mar. 14-15.

One Year to Live :Mar. 28-19.Apr.4-18.
Only Woman, The:Feb.21-16.17.
Out of the Ruins :Apr.l8-Ins.
Paradise:Apr. 18-Ins.
Playing With Souls :Mar. 14-15, 16.Mar.21-13.May 2-

24.

Quo Vadis :BOR-Ins.May 2-22.

Rainbow’s End :Apr.l8-Ins.

Rose of Monterey, The:Apr. 18-Ins.

Sally :Apr.25-24.
Sea Hawk, The :BOR-Ins.Apr.l8-Ins.
Secrets : BOR-Ins.
Shore Leave:Apr.l8-Ins.
So Big:Feb.7-24.Feb.28-24.
Splendid Road. The :Apr.l8-Ins.

Thief in Paradise, A:Feb.28-25.
Unguarded Hour, The :Apr. 18-Ins.
Viennese Medley, The:Apr. 18-Ins.

Winds of Chance :Apr.l8-Ins.

Fox
As No Man Has Loved:Mar.28-14,15.Apr.ll-6,7.
May 9-Ins.

Best Bad Man, The :May 9-Ins.

Iron Horse, The :Mar.7-14, 15.Apr. 2.5-10.11.May 9-

Ins.
Dick Turpin :Feb.21-4. 5.Mar.7-16, 17.
Desert Valley :May 9-Ins.

Dixie Merchant, The :May 9-Ins.

East Lynne :May 9-Ins.

Everlasting Whisper, The :May 9-Ins.

Fighting Heart, The :May 9-Ins.

First Year, The :May 9-Ins.

Folly of Vanity, The :Feb.21-Ins.

Fool, The:May 9-Ins.

Gold and the Girl :Apr.25-12,13.
Havoc:May 9-Ins.
Hearts and Spurs :Apr.25-12, 13.
Iron Horse, The :Mar.7-14,15.Apr.25-10, 11.May9-Ins.
Johnstown Flood, The:May 9-InB.

Kentucky Pride :May 9-Ins.

Lazy-Bones :May 9-Ins.

Lightnin’:May 9-Ins.

Marriage :May 9-Ins.
Part-Time Marriage :May 9-Ins.

Riders of the Purple Sage :Apr.4-4.6.

Seventh Heaven :May 9-In3.

Siberia :May 9-Ins.

Silver Treasure, The :May 9-Ins.

Thank You :May 9-Ins.

Three Bad Men:May 9-Ins.

Thunder Mountain :May 9-Ins.

Timber Wolf, The :May 9-Ins.

Trouble Hunter, The:May 9-In3.

Wheel, The:May 9-Ins.

When the Door Opened :May 9-Ins.

NOW BOOKING
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A bull in a china shop is nothing com-
pared with a lion in a street-car-cafe-

teria. "Fares Please”, with Al St.

John, is set for release May 10 by
Educational.

Gerson
Too Much Youth :Feb.28-65.

Goldstone
Reckless Sex, The:BOR-52.
Soiled :BOR-52.
Thoroughbred, The:BOR-52.
Torrent, The:BOR-52.
Verdict, The:BOR-52.
Virgin, The:BOR-52.

Gotham
Silent Pal, The:Mar.21-10.

Guy De Vilmorin
Miracle of the Wolves, The :Apr. 18-18.

Ivan Players, Inc.

Lying Wives :May 2-12,13.

Hercules
Battling Mason :Feb. 14-10.

Fighting Heart, A:Feb.l4-10.
Reckless Speed :Feb.l4-10.
Savages of the Sea :Feb. 14-10.

Jans
Ermine and Rhinestones :Feb.28-53.

Mad Dancer, The :Feb.28-53.

Married ;Feb.28-53.

Playthings of Desire :Feb.28-53.

Metro-Goldwyn
Cheaper to Marry :Feb.28-7.

Chu Cin Chow:Feb.28-7.
Confessions of a Queen :Feb. 14, 1,6.Feb. 28-7.

Denial, The :Feb.28-7.

Dixie Handicap, The:Feb.l2,13,Feb.28-7.May 9-7.

Excuse Me :Feb. 14-6.Feb.28-7.May 9-7.

Great Divide, The:Feb.l4-1.6.Feb.21-Ins.Feb.28-1.7.

Mar.28-l.May 9-7.

Greed :Feb.l4-l.Feb.21-l.Feb.28-7.
He Who Gets Slapped:Mar.21-14,15.May 9-6.

His Hour:May9-7.
Lady of the Night :Feb.28-7.Mar. 2 1-1.Apr.4-Ins.

Man and Maid:Feb.28-7.
Never the Twain Shall Meeit:Feb.l4-l,6,7.

Prairie Wife, The :Feb.28-7.

Rag Man, The:Feb.l4-l.Feb.28-7.May 9-7.

Red Lily, The:May 9-7.

RomolaiMay 9-1.

Seven Chances: Feb. 14-1,6.Feb. 28-7.Apr. 18-4, 5.May
9-7.

Sporting Venus, The:Feb. 14-1.Feb. 28-7.

Way of a Girl, Thc:Feb.28-7.May 9-7.

Zander the Great :Apr.ll-l.BOR-38.May 2-Ins.

Paramount
Air Mail, The :Mar.l4-5.Apr.l 1-11.BOR-3.
Beggar on Horseback :Apr.l8-ll.
Border Legion, The:Mar.l4-4.
Charmer, Thc:Mar.l4-5.
Code of the West, The:Feb.l4-ll.Mar.7-5.May 2-1*.

Contraband :Jan.81-12.Feb.21-12.

Covered Wagon, The:Mar.l4-4.
Crowded Hour, The:Mar.7-5.May 9-4.

Devil’s Cargo, The:Feb.21-12.
Dressmaker from Paris, The:Feb.21-12.BOR-3.Apr.

18-12.
Forbidden Paradise :Mar.l4-4.
Forty Winks :Jan.31-12.Feb.21-12.Mar.l4-4.Mar.

21-6 .

Golden Bed, The:Feb.21-ll.
Goose Hangs High, Th©:Feb. 14-11.Feb.21-22.Mar.

14-4.

Kiss in the Dark, A :Mar. 14-5.Apr.25-15.
Madame Sans Gene:Mar. 14-5.BOR-3.
Manhattan :Mar.l4-4.
Men and Women :Feb.21-12.Mar.7-4.Mar.l4-4.Apr.

25-16.
Miss Bluebeard :Mar.l4-4.
New Lives for 01d:Feb.21-12.Mar.l4-4.Apr.4-12.
Night Club, The:Mar.l4-5.Mar.21-5.May 9-3.

North of 36:Mar.l4-4.
Old Home Week:Mar.l4-5.
Peter Pan :Feb.7-3.Mar.l4-4.
Sackcloth and Scarlet :Feb.21-12.Mar.l4-5.Apr.ll-

12 .

Salome of the Tenements :Feb.21-12.Mar.28-10.
Spaniard, The:Mar.l4-6.
Swan, Tlie:Feb.21-12.Mar.28-9.
Ten Commandments, The:Apr.l8-ll.May 2-9.

Thundering Herd, The:Feb.21-12.Feb.28-16Mar.
14-4.Apr.4-ll.BOR-3.

Too Many Kisses :Feb.21-12.Mar.7-4.Mar.l4-4.
Top of the World, The:Feb.21-12.Mar.21-6.
Wages of Virtue:Mar.l4-4.
Wanderer of the Wasteland, A:Mar.l4-4.
Welcome Home:Mar.l4-5.

Parthenon
Dollar Down :Mar.21-16.
One Woman’s Way :Mar.21-16.

Pathe
Battling Orioles, The:Feb.l4-Ins.
Dynamite Smith :Feb.l4-Ins.
Hot Water:Apr.ll-Ins.
Percy.Apr.4-76.
White Sheep, The:Mar.21-59,65,73.

Preferred
Boomerang, The :Mar.7-9.Mar.l4-10.BOR-42.
Breath of Scandal, The :Mar.7-9.BOR-42.
Capital Punishment :Feb.l4-23.Feb.28.Mar.7-9.BOR-

42.

Faint Perfume :Mar.7-8.BOR-42.
Mansion of Aching Hearts, The:Feb.28-17.Mar.7-9.
Mar.l4-10.BOR-42.

My Lady’s Lips :Mar.7-9.BOR-42.
Parasite, The :Mar.7-8, 10.BOR-42.
Triflers, The :Feb.21-10.Feb.28-17.Mar.7-9.BOR-42.
White Man :Feb.28-17.Mar.7-9.BOR-42.

B. P. Schulberg
Are You a Failure :Mar.7-9.
Aristocrat, The : Mar.7-8.
Broken Wing, The:Mar.7-9.
Dancing Days :Mar.7-8. BOR-42.
Daughters of the Rich:Mar.7-9.
Eden’s Fruit :Mar.7-8.BOR-42.
Exclusive Rights :Mar.7-8.BOR-42.
Extravagant Youth :Mar.7-8.BOR-42.
Girl Who Came Back, The:Mar.7-9.
Girl Who Wouldn’t Work, TheiiMar.7-8.BOR-42.
Hero, The:Mar.7-9.
Horses and Women :Mar.7-8.BOR-42.
Lew Tyler’s Wives :Mar.7-8.BOR-42.
Maytime :Mar.7-9.
Mothers-in-Law :Mar.7-9.
Open That Door:Mar.7-8.BOR-42.
Other Woman’s Story, The :Mar.7-8.BOR-42.
Parisian Love :Mar.7-8.BOR-42.
Poisoned Paradise:Mar.7-9.
Poor Men’s Wives :Mar.7-9.
Rich Men’s Wives :Mar.7-9.
Romance of a Million Dollars, The:Mar.7-8.BOE-

42.

Ruthless Women :Mar. 7-8.BOR-42.
Shadows :Mar.7-9.
Shenandoah :Mar.7-8. BOR-42.
Shopworn :Mar.7-8.BOR-42.
Studies in Wives : Mar.7-8.BOR-42.

Yale University Press produced Pathe’s
“Alexander Hamilton”, three-reel

Chronicles of America picture, under
supervision of Yale council’s commit-
tee on publications.

Thorns and Orange Blossoms:Mar. 7-9.

Virginian, The:Mar.7-9.
When a Woman Reaches Forty :Mar.7-8.BOR-42.
With This Ring:Mar.7-8.BOR-42.
Worst Woman, The:Mar.7-8. BOR-42.

Principal
Mine with the Iron Door, The :Feb.l4-81.Feb.21-76.
Mar.7-88.BOR-7.

Re-Creation of Brian Kent, The:Feb.28-8,9,104.
Mar.7-88.Mar.21-78.Mar.28-72.Apr.4-72.Apr.ll-74.
BOR-8.

Producers Dist. Corp.
Awful Truth, The: Feb.l4-75.Feb.21-71.Feb.28-92.

Mar.7-76.Idar.14-67.Mar.21-74.Mar.28-70.Apr.4-70.
Apr.ll-54.Apr.18-78.Apr.25-62.May 2-62.May 9-78.

Bad Lands, The :Feb.l4-80.Feb.21-76.Feb.28-101.
Mar.7-85.Mar.14-71.Mar.21-78.Mar.28-72.Apr.4-72.
Apr.11-56.BOR-34.Apr.18-77.Apr.25-61.May 2-61.

May 9-77.

Beauty and the Bad Man :Feb.l4-74.Feb.21,70.Feb.
28-89. Mar.7-73.Mar.l4-6,7,64,73.Mar.21-63.Mar.28-
65.Apr.4-65.Apr.ll-49.Apr.18-87.Apr.25-71.May 2-

71,May9-87.
Beyond the Border :Feb. 14-78.Feb.21-74.Feb.28-98.

Mar.7-81.Mar.14-70.Mar.21-70.Mar.28-68.Apr.4-68.
Apr.ll-52.BOR-34.Apr.l8-86.Apr.25-70. May 2-70.

May 9-86.

Charley’s Aunt: Feb.l4-67.73,79.Feb.21-8,9,63, 69,75.

Feb.28-22,23,76,88,100.Mar.7-60,84.
Crimson Runner, The :Feb. 14-71.Feb.21-76.Feb.28-

84. Mar.7-69. Mar.14-61. Mar.21-59.75. Mar.28-63.
Mar.27-71.Apr.4-62,71.Apr.U-47,55. Apr.18-6,7,79,
82.Apr.25-63.66.May 2-63,66.May 9-79,82.

Friendly Enemies :Feb. 14-70.Feb. 21-66,77.Feb.28-81,
104.Mar.7-65.88.Mar.l4-62,65.69,74.Mar.21-62.Mar.
28-64.Apr.4-64.Apr.ll-48.Apr.18-76.Apr.25-60.May
2-60.May 9-76.

Girl of Gold, The:Feb.l4-69.Feb.21-65.Feb.28-80.
Mar.7-7,68,72.Mar.l4-60,63.Mar.21-58,66. Mar.28-
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‘With Malcolm MacGregor, Claire DuBrey,
Alan Roscoe, Bessie Eyron Charles French
Oir.tcted by . . .John Ince

Sitleased bit

The Girl
of Gold
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Frankie Darro is the becaned youngster
seen as pal to William Haines in Co-
umbia’s “Fighting the Flames”, with
Dorothy Devore.

12.13.62.66.Apr.4-62.66.Apr.ll-46,50. Apr.18,80,89.
Apr.25-64.73.May 2-64,73.May 9-80.89.

Her Market Value:Feb.l4-16,17,68.Feb.21-64.Feb.
28-77. Mar.7-61. Mar.14-59. Mar.21-54. Mar.28-60.
Apr.4-60.Apr. 1 1-44.Apr. 18-83.Apr.25-67.May 2-67.

May 9-83.

On the Threshold :Feb. 14-72. Feb.21-68. Feb. 28-8.7.

Mar.7-6-69.Mar.l4-66.Mar.21-8.9.67.Mar.28-67.Apr.
4-67.Apr.ll-51.Apr.18-84.Apr.25-68.May 2-68.May
9-84.

Private Affairs :Feb. 14-76.Feb. 21.72.Feb.28-93.Mar.
7-77.Mar.21-55.Mar.28-61. Apr.4-6.7.61. Apr.11-45.
Apr. 18-85.Apr.25-69.May 2-69.May 9-85.

Silent Sanderson :Mar.21-71.Mar.28-69.Apr.4-69
Apr. 11-53.BOR-34.Apr. 18-88.Apr.25-72.May 2-72.

May 9-88.

Slop Flirting::Feb.l4-77.Feb.21-73.Feb.28-96.Mar.7-
80.Mar.l4-68.Mar.21-51.82.Mar.28-58.74. Apr.4-59,
74.Apr.ll-4.5.43.58.Apr.l8-76,90.Apr.25.59.74. May
2-59.74.May 9-75.90.

Texas Trail, The:Feb.l4-82.Feb.21-78.Feb.28-105.
Mar.7-89.Mar.14-72.Mar.21-79.Mar.28-73.Apr.4-73.
Apr.ll-57.BOR-34.Apr.l8-81 Apr.25-65.May 25-65

May 9-81.

United Artists
Gold Rush, ThetApr. 11-16.Apr. 18-8.

Isn’t Life Wonderful :Feb. 14-8.Feb.21-14.Feb.28-4.
Mar.7-20.Apr.4-13, 14,15.

Salvation Hunters:Feb.28-5.Mar.7-21.Mar.l4-12
Mar.21-12,Mar.28-6.

Thief of Bagdad, The :Feb.l4-9.Feb.21-15.Feb.28-3.
Mar.7-19.

Waking Up the Town :Mar.21-13.Mar.28-7.Apr.
4-1 6.Apr. 11-12.Apr. 18-9.

Universal
California Straight Ahead :Apr.l8-2.
Dangerous Innocence:Mar.21-3.
Fifth Avenue Models :Mar.l4-2.Mar.21-3.
Goose Woman, The:Apr.l8-3.
Head Winds :Mar.21-3.
Home Maker, The:Apr.l8-3.
Hunchback of Notre Dame, The :Feb.l4-3.
Last Laugh, The:Feb.l4-4,5.Feb.21-2.Mar.7-2.Mar.

14-2.

Lorraine of the Lions :Apr. 18-3.

Oh Doctor :Jan. 31-3. Mar.14-2.
Peacock Feathers :Apr.l8-3.
Phantom of the Opera, The:Feb.28-2.Mar.28-2.Apr.

18-2.Apr.25-2.
Pony Express, The :Apr. 18-3.

Price of Pleasure, The:Mar.l4-2.Apr.4-2.
Siege:Apr. 18-2.

Smoldering Fires :Mar.l4-2.
Teaser, The;Apr.l8-3.

Vitagraph
Baree, Son of Kazan :BOR-21.
Beloved Brute, The :Mar. 14-11.BOR-20.
Baptain Blood :Mar.l4-ll.BOR-20.
Clean Heart, The:Mar.l4-ll.Mar. 21-11.BOR-20.
Fear-Bound :Mar.7-23.Mar. 14-11. BOR-20.
Greater Than Marriage:Mar.l4-ll.Mar.21-ll.BOR-

20 .

Pampered Youth :Feb.28-13.Mar.l4-ll.BOR-20.
Redeeming Sin, The :Mar.7-27.Mar.l4-ll.BOR-20,21.
School for Wives :Feb.28-12.BOR-21.
Tides of Passion :BOR-21.
Two Shall Be Born :Mar.l4-ll.BOR-20.

Warner Brothers
Age of Innocence, Thc:Feb.l4-18.

Evelyn Brent in two dramatic scenes of
“Forbidden Cargo,” which is dis-

tributed by Film Booking Offices.

Imperial Comedies :May 9-Ins.
Married Life of Helen and Warren. The:May9-

Ins.
O. Henry Stories :May 9-Ins.
Van Bibber Comedies:May 9-In8.

Pathe
Beloved Bozo, The:Mar.7-92.
Big Town, The:Feb.l4-84.
Circus Fever:Feb. 14-84.
Excuse My Glove:Feb.21-80.
Hal Roach Comedies :Mar.28-Ins.Apr. 4-In3.Apr.18-

Ins.

Harry Langdon Comedies :May 9-69.
Honeymoon Hardships :Feb.28-108.
Idaho: Feb.l4-70,71,72,73,74.75.Feb.28-82.83.Mar.21-

84.Apr.4-In8.Apr. 11-Ins.Apr. 18-In8.
Laugh That off :Feb.21-80.
Mack Sennett Comedies :Mar.28-Ins.May 9-100.
Our Gang Comedies :Apr.l8-92.
Pathe News :Feb.l4-80.Feb.21-71.Mar.21-67.
Plumber, The:Mar.7-92.
Sportlights :Mar.28-Ins.Apr.25-76.
Stereoscopies :Apr.4-Ins.Apr. 11-76.

Rayart
Battling Brewster :Feb.2S-59.

Sering D. Wilson & Co., Inc.
Color Shots :Apr.4-3.BOR-46.
Ebenezer Ebony Comedies :Feb. 28-62.Apr.4-3.BOR-

46.May 2-18.

Karlo Kolor Komies:Feb.28-52.Apr. 4-3.BOR-46.May
2-18

Kid Noah: Apr.4-3.BOR-46.May 2-18.

Musical Melodies :Apr. 4-3.BOR-46.
Redhead Comedies :Feb.28-52.Apr. 4-3.BOR-46.May

2-18
Wonder Book, The:Feb.28-52.Apr.4-3.BOR-46.

Universal
Century Comedies :May 2-2.

Eagle’s Talons, The:BOR-58.
Fast Express, The:BOR-58.
Great Circus Mystery, The :Mar.7-3.Mar,21-2. Apr.

ll-2.BOE^58.
Hello Kid :Feb.21-3.
International News :BOR-40.May 2-45.

In the Days of Buffalo Bill:BOR-58.
Iron Man, The:BOR-58.
Itching for Revenge :Feb.21-3.
Puzzled by Cross Words :Feb.21-3.
Riddle Rider, The: BOR-58.
Taxi War:Feb.21-3.
Wolves of the North :BOR-58.

Broadway Butterfly :Feb. 14-19.
Dark Swan, The:Feb.l4-19.
Eleventh Virgin, The:Feb.l4-19.
Eve’s Love:Feb.l4-19.
Find Your Man:Feb.l4-18.
How Baxter Butted In:Feb.l4-19.
Lost Lady, A:Feb.l4-19.
Lighthouse by the Sea, The:Feb.l4-19.
Lover of Camille, The:Feb.l4-18.
Man Without a Conscience:Feb.l4-19.
My Wife and I:Feb.l4-19.
Narrow Street, The:Feb.l4-18.
On Thin Ice :Feb. 14-19.
Recompense :Feb. 14-19.Mar.7-22.Mar.28-17.May 2-19.

Tracked in the Snow :Feb. 14-19.

Wilson-Wetherald
White MiceiFeb.7-68,Mar.7-18.

Short Subjects
Biscliolf, Ind.

Biff Comedies :May 2-16.

Classics in Slang:May 2-15,

Gold Medal Comedies :May 2-17.

Davis
Power God, The:BOR-50.Apr. 18-15.

Educational
Balto’s Race to Nomc:May 2-6.

Bright Lights : Mar.28-5.
Educational Pictures:Mar.21-7.BOR-60.61.Apr.25-3.
Half a Hcro:Apr.4-8.
Hello Hollywood:Apr. 4-9.

Her Boy Friend :Feb. 21-67.
High Gear:Mar.28-5.
Hooked :Feb.21-13.BOR-61.
Judge’s Crossword Puzzles :Feb. 14-15.
Kid Speed :Feb.21-67.
Kinograms: Feb.14-13. Feb. 28-19. Mar.7-12,16. Mar.

28-3.Apr.ll-3.May 2-7.

Low Tide:Feb.l4-14.
Mermaid Comedies :Mar.7-ll.May 9-11.

Sea Legs:Mar.l4-3.

Film Booking Offices
Bray Cartoons :Mar.7-83.BOR-32.
Heebie JeebiesiFeb. 28-91.
Helping Hand, A:Feb.28-91.
He Who Gets Crowned :Feb. 28-91.

Hypnotized :Feb.28-91.
Jimmy Aubrey Comedies :May 2-83.

Monsieur Don't Care:Feb. 14-66.

Oh What a Flirt :Feb.28-91.

Pace Makers, The:Mar.7-75.Mar. 14-58.Apr. 4-67.

May 2-75.

Pie-Eyed :Feb. 14-66.

Screen Almanac, The:Mar.7-83.BOR-32.
Somewhere In Wrong :Feb. 14-66.

Stan Laurel Comedies :Apr. 18-74.

Twins :Feb. 14-66.
West of Hot Dog:Feb.l4-66.

Fox Film Corp.
Amateur Detective, The :Apr.H-8,9.
Fox NewsiFeb.28-10.Apr. 11-10.Apr. 18-13.May 2-11.

May 9-Ins.
Fox Varieties :Apr. 25-9.May 9-Ins.

August will see the release of Allan
Dwan’s “Night Life of New York”,
made for Paramount with Dorothy
Gish and Rod LaRoeque starring.
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CHICAGO PERSONALITIES
By J. M. S .

,

ON to Milwaukee ! That’s the slogan

wherever you happen down the Row.
Big things? Well, nobody seems to know
yet everybody has one of the old hunches
that something may break. That’s why
Chicago will have its quota of exhibitors

and exchange men in the convention city.

. . . Frank Zambreno of Progress has a

treat in store for his whole gang, so you
likely will see Jimmy Murtaugh, Tom Mit-

chell and Bert Phelps all talking shop in

the lobby of the Wisconsin. . . . Bill

Sweeney, who has been to so many conven-

tions that it is easier for him to recall the

ones he hasn’t attended, undoubtedly will

be on hand to swap yarns with the old-

timers. Jack ITiller, Louis Frank, Ludwig
Seigel, George Hopkinson and a host of

others will be in the party of exhibitors

going. . . . And don’t think for a minute
that J. A. Steinson of Vitagraph isn’t

going. A convention is just like a magnet.

A man couldn’t stay away from it if he

wanted to. . . . And who should be back
in town with us (and to stay) but Lou
Kramer, who has been hibernating for the

past several months East of the Hudson.
Lou has been assigned to the Universal
office here as exploitation representative.

Lou is glad to get back. We’re glad he’s

back, and so are the exhibitors who have
benefited in the past by Lou’s livewire

stunts. LeRoy Alexander, “U” manager,
pledges increased service to exhibitors with
Lou on the job. . . . Bill Brumherg has
finally established himself in the Universal
office as country sales manager. We not
only saw him in his office, but we spotted

the three sheet on his door. ... If you’re

looking for exhibitor headquarters don’t

go to 752 South Wabash, for on Monday
the task of moving to 845, sixth floor, was
completed. Remember the number : 845

South Wabash, two floors above Chub
Florine’s club. . . . The Santa Fe brought
M. FI. Hoffman and Abe Carlos in from
the Coast on Thursday. Jerry Abrams
made the remainder of the trip to New
York with them. He’s getting a line on
fall product and in spare moments he’s

searching through the dictionary for new
superlatives with which to describe the

coming pictures which Renown will handle.

. . . Joe Campbell and M. Whitmoyer of
the Renown office have established curb-

stone offices They get ’em coming and
going. . . . While business along the line

may not be rushing, they all seem to be
doing business. We never drop in to see

Irving Mandel but what we line up and
take our turn . . . Bennie Serkowich of the

Balaban & Katz offices, believes that he
now can qualify as a night watchman or
a detective. Bennie’s hostelry, the Claridge,

was robbed the other evening and while the

bandit was politely relieving the place of
its cash Bennie, who was sitting in the

lobby reading the evening paper, didn’t

even risk an eye. But, ah, after the bur-
glar had retreated a safe distance down
the street, Bennie and Harry Rice started

in hot pursuit. The cash is still missing.

. . . Paul Ash, formerly of the Granada
theatre, San Francisco, becomes director of
music at McVicker’s theatre on May 14.

Mr. Ash plans an orchestra personnel of

young men. . . . Fred McConnell, short

subject manager for Universal and author
of “The Fighting Rangers,” has been a
Chicago visitor for the last ten days. . . .

Golf and baseball are vicing for popularity

along the Row. The diamond fiends are

just launching their summer schedule. The
first game will be played between Universal

and Paramount at Washington park a week
from Saturday. Last Friday afternoon a

meeting of the baseball magnates was held
at the Fox offices. . . . Just because a few
of the boys insist on emulating Alexander,
Speaker and other stars doesn’t mean any
less interest in golfinsky. So again you are
cheated out of those interesting quips that
Len Ullrich generally supplies to the
column J. A. Steinson tells us that

he is transferring F. F. Nine to Milwaukee
to take charge of Vitagraph’s office there.

Nine succeeds Freddie Martin, resigned.

. . . Joe Koppel’s never satisfied unless he’s

in charge of Paddy Harmon’s Bobbed
Hair contest along the North Shore. And
Joe’s going to be one of the judges, too.

. . . Jack Howland has taken over Bill

Brumberg’s office up at First National.
Jack thinks he can work more efficiently in

the privacy of a private office. . . . We
understand that the Lynch Circuit is going
to build at Monticello and Chicago. * It’s

a great site, we understand. . . . Al Steffee
was in and out last week. He was return-
ing back to the Northwest after confabs
in New York relative to his booking cir-

cuit. Joe Friedman, Twin City theatre man,
joined Al here. Al likes company, and Joe
was the company. . . . We’re sending out
an SOS call for Joe Lyon. Has anybody
seen Joe? . . . They’re getting the sales

convention special down at Educational’s
roundhouse well oiled. I. Maynard Schwartz
and Dave Dubin report that the boys are
bringing in record business. . . . Spotted
Henri Ellman and Clyde Harthill looking
things over at 7 South Wabash, where they
will open the new Capitol exchange shortly.

—SHRECK.

Majestic Theatre at
London, Ont., Bought

(Special to Exhibitors Herald)

OTTAWA, ONT., May 5.—Majestic
theatre at London, Ont., one of the largest
motion picture houses of the Western On-
tario city, has changed hands, having been
bought outright by Bernard Allen of Tor-
onto and John A. Nash of LonLn. The
Majestic is to be remodeled.

Brighton Theatre Opens
(Special to Exhibitors Herald)

NEW YORK, May 5.—When Lakeland
theatre opened at Brighton Beach, L. I.,

Nazimova’s “The Redeeming Sin,” was
shown and M. Chetkin, president of the
Lakeland, gave a supper and dance at Hotel
Sherburne. Peggy Kelly and Count Mor-
ner of “The Unknown Lover” made per-
sonal appearances.

Heart to Heart Talks:

Take a tip and Book

“SUPER SPEED’’
with

REED HOWES
The boy is there; the
picture is a knock-
out; and the dates
are going fast.

May release.

SECURITY
PICTURES

808 So. Wabash Avenue, Chicago

**How the Fans
Will Love Itr

OPINIONS MAE T I N E E
FILM LETS RIVER

SETTLE DESTINIES

HAROLD BELL WRIGHT’S
The Re-Creation of

BRIAN KENT
Kenneth Harlan, Helene Chadwick, Mary Carr, Zasu
Pitts, Rosemary Thehy, Ralph Lewie, T. Roy Barnee,
Russell Simpson.

By Mae Tinee

qOOD MORNING!
If you don’t believe that a river, given a

chance, can pretty well settle a man’s destiny, I

respectfully refer you to the picturesque stream
that figures largely in this story from the flowing
pen of Harold Bell Wright.

It’s a beautiful river that winds among some of

the loveliest scenery you’ve ever beheld on a
screen. It’s a gracious, peaceful river in its quiet
stretches, but it has whimsies in the shape of

eddies and treacherous moods that it expresses in
swift rapids and dangerous falls that precipitate
the unlucky to rocks and sweet, calm, sparking
pools far down.

Like a woman—some men will say. Well, there
have been! men like that river, too.

When the hero of the story, Brian Kent, wanted
by the police for robbing the bank where he was
cashier, sets himself afloat in his boat and throws
away the oars, he thinks, hopes and intends that
the river shall be the death of him. But the river

decides differently, and details a whimsical eddy
to park him in some willow boughs that bend
over to take a drink at the foot of the hill on
which is the home of Auntie Sue.

Auntie Sue is a beloved character thereabouts.
For years and years and years she has taught
school in the neighborhood, and throughout the
country legions of former pupils call her blessed.

Retired now, is Auntie Sue, but she’s never got

out of the notion of helping folks, and her “maid”
is a poor misshapen girl whose twisted body is

the result of a drunken father’s beatings when
she was a baby. Judy, her name is, and Judy
becomes quite enmeshed in the hero’s affairs.

Judy spies the visiting rowboat with its drunk-
en, sleeping occupant. Derisively and insultingly,

she helps him up to Auntie Sue, and from then on
the dear old lady takes upon herself the re-cre-

ation of Brian Kent.
“He needed us, and so the river brought him to

us,” says auntie. She gives him a nevv name

—

Burns—and lies bravely when the sheriff comes
looking for him.
The story goes on to tell at length of how

Brian Kent finds himself. Ambition awakens in

him and he writes a book which, miracle of mir-

acles, was accepted by publishers. Romance and
real love come to him in the form of one Betty

Jo
—“a girl who always spends her summers with

me,” says Auntie Sue.

UnhaiDpiness comes to him in the shape of Mrs.

Brian Kent—the wife for whom he had committed
crime in order that she might flit along the paths

of the ungodly.
The river attends to her, though. She takes

one drink too many, and goes out rowing. The
laughing pools at the bottom of the falls know
the last of her sad story.

And, finally, Auntie Sue is the means of setting

him squarely on his feet so that he needn’t be

afraid to look anybody in the eye.

“The Re-Creation of Brian Kent” is quite pleas-

ing photoplay material. It is well acted, and the

scenery and photography are something to sit up
and give thanks for.

HOW the Harold Bell Wright fans will love it!

See you tomorrow!

GREIVER
PRODUCTIONS

831 So. Wabash Ave.

CHICAGO, ILL.
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THEATRE CONSTRUCTION
AND EQUIPMENT

Marks Brothers Will

Build Large House
in Waukegan, 111.

Residents of Waukegan, Illinois, will

soon be afforded the opportunity of feast-

ing their eyes upon Marks Bros.’ latest

venture, a new modern theatre which the

Chicago exhibitors will erect in that city.

A triumph in art, a masterpiece in mod-
ern theatre construction and monument to

the civic pride of Waukegan is the aim of
Marks Brothers in their latest play house.
A few of the many up-to-the-minute

features that will form a part of this col-

lossal enterprise of amusement and whole-
some entertainment will be

:

An auditorium which will resemble a

palace, a vertiable temple of Beauty.
A gorgeous lobby and promenade.
A fully equipped stage for elaborate

stage presentations and lavish prologues.

One of the finest and largest organs
ever constructed, and an augmented sym-
phony orchestra of noted artists.

* * *

Novel lighting effects and a seating ca-

pacity of 3,000. Special attention has been
exercised in the treatment of the ladies

rest-rooms and men’s smoking rooms.
An outstanding feature that will be a

boon to mothers will be a children’s play-

room where they may leave the kiddies in

the care of a competent nurse in charge,

while enjoying the performance. Great
care has been taken in providing the ven-
tilating, heating and refrigeration of 70

degrees even during the hottest weather.
The exterior illumination of the building

will be a feature in itself having thousands
of Tungstan lamps in addition to a mas-
sive and magnificent electric sign shedding
its powerful rays of light upon the high

tow'er that will be the crowning glory of

this beautiful edifice.

Both the interior and exterior archi-

tectural treatment has been designed in

Spanish Renaissance.
The development of this project is the

culmination of many proposed theatres

during the past few years and marks an-

other step in the rapid advancement of
Waukegan.
The theatre will be situated in the heart

of Waukegan’s business section and its

main thoroughfare, a spot which is des-
tined to become as famous as that of Mar-
shall Field’s in Chicago, being at the north-

east corner of Geneseo and Clayton Sts.,

on which the old Y. M. C. A. building
stands at the present time, and will be
built at a cost of approximately $1,250,000.

The theatre has been leased by Marks
Bros., who have just recently broken
ground on their new $2,000,000.00 theatre

at Sheridan Road and Devon Avenues,
Chicago, which will seat 4,500 people, thus
adding another link to their chain of the-

atres.

The owners of the project, H. C. Bur-
nett, president of the Waukegan National
Bank, David T. Webb, A. L. Brumund,
and Mr. Lee McDonough have selected

Edward P. Steinberg as the architect and
the general contract has been let to James
J. Redding and Company.

Marks Bros.’ latest and newest edifice

will be a revelation in the art of theatre

building, embodying all the latest improve-
ments, it is declared.

A Correction

In the Directory of Exhibits published

in April “Better Theatres’’ the address of

the E. J. Vallen Electrical Company, man-
ufacturers of the Vallen automatic curtain

machine, was given as Chicago, 111. This
is in error, the Vallen Company’s correct

address being Akron, Ohio

Marr & Colton Report
8 New Installations

Eight installations of Marr & Colton
organs have recently been made, it is an-

nounced by the company. Theatres in-

stalling new instruments are as follows

:

Hinsdale theatre, Hinsdale, 111. ;
Laring

theatre Indianapolis, Ind.
; State theatre,

Elmira, N. Y.
;

Brayton theatre, Long
Beach, Calif.

;
Lehigh-Orpheum theatre.

Bethlehem; Pa.
;

Olympic theatre, Utica,

N. Y.
;
Empire theatre, Syracuse, N. Y.

;

and the Tivoli theatre, Mishawaka, Ind.

Made Reynolds Sales

Representative
C. O. Terris has been appointed sales

representative of the Reynolds Electric

Company, manufacturers of electric sign

Flashers, Color Hoods, small Motors, Mix-
ers and Traffic Controls, 2650 W. Congress
St., Chicago, and will travel locally as well

as cover the Middle West territory.

Emory Johnson to Film
Picture in Scandinavia

(Special to Exhibitors Herald)

NEW YORK, May 5.—Emory Johnson
will produce a special in Scandinavia
for F. B. O., with the co-operation of the
governments of Norway and Sweden,
and with Ralph Lewis expected to take
the leading role.

Spring Meeting

SOCIETY OF

MOTION

PICTURE

ENGINEERS

May 18-19-20-21

at

Schenectady

N. Y.

NOW BOOKING



American Seating Company
CHICAGO

Offices in All Principal Cities

Installation Everywhere
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Charley Cha^e Comedies
Ttuo T^ee!^

See one and you’ll understand why one reel comedies were

too short for Charlie Chase.

The new Chase two reel comedies are not merely double

the length; they have triple the laughs of those F)eppy

mirthful one reelers from which he has just been

graduated.

We suggest a degree for his graduation day,—M. M.,

^‘Master of Mirth.”

Pafh^comedy
TRAOK r MARK
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Stars and Featured Players
Lillian Gish, Norma Shearer, John Gilbert, Buster Keaton, Marion Davies,

Ramon Novarro. Lon Chaney, Mae Murray, Eleanor Boardman, Aileen Pringle,

Pauline Starke, Conway Tearle, Claire Windsor, Conrad Nagel, Mae Busch,
Lew Cody, Carmel Myers, And Many More.

Great Directors
Rex Ingram, Fred Niblo, Victor Seastrom, Marshall Neilan, Erich von Stroheim»
Tod Browning, Hobart Henley, Frank Borzage, King Vidor, Rupert Hughes,
Monta Bell, Robert Z. Leonard, W. Christy Cabanne, Jack Conway, Alf

Goulding, Josef von Sternberg, Edmund Goulding.

A Few of the Pictures
“Mare Nostrum” (Rex Ingram), “The Merry Widow”
(John Gilbert), “Romola” (Lillian and Dorothy Gish),
“The Unholy Three” (Lon Chaney), “The Tower of
Lies” (Norma Shearer and Lon Chaney), “The Big
Parade” (John Gilbert), “Paris” (Fashion Special),

And Many More Great Big Ones

!

7/r TaUuf The Industnj
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Entered as Second-class matter August 20, 1917, at the Post office at Chicago, III., under the act of March 3, 1879.

Published weekly at 407 South Dearbor n St., Chicago. Subscription 83.00 a year.
MAY 23, 1925



iversal Bets Nin
(No.j435 Straight from the Shoulder Talk by Ci

I AM BETTING NINE MILLION DOLLARS THAT YOU
will hold your play dates for Universal pictures. ‘

I AM GOING TO SPEND NINE MILLION DOLLARS* ON
pictures of fine enough quality and great enough quality to keep you

independent.

I AM BETTING THAT YOU HAVE THE COURAGE AND
D

the independence to hang onto your theatre and to hang onto your

play dates.

WHETHER YOU ARE IN A SMALL TOWN OR WHETHER
you are in a great city, whether you have a very small house or a very

large one, or whether you are in between—Universal’s Second White
List will contain the variety and the quality that you’ve got to have.

AND UNIVERSAL’S OLD,OLD LIVDAND-LET^LIVE POLICY
will prevail, as usual, in the matter of price ! White pictures, white

contracts, white prices, white treatment—nine million dollars’ worth

—and not a word of bunk nor a dollar of water in the whole deal.

THERE WILL BE 30 MAGNIFICENT JEWEL BRAND Pic-

tures in the Second White List. No brand of pictures in the history of

the business has stuck to its high standard so thoroughly as the Jewel.

I will admit that out of the scores of Jewels produced in the past,

a few—a very few—weak ones have crept in, but the percentage is so

low that it is not worth talking about. Certainly that percentage is

lower than you have ever found in any other brand. The Jewels of

1925-1926 will be better than ever before—and I am speaking fromj

exact knowledge after seeing some of the completed negatives.
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llillion Real Dollars
't

(fmmle, President of the Universal Pictures Corp.)

TH^^WILL BE 24 OF THE BEST WESTERNS UNIVERSAL
ever made. The motive back of every one of these Westerns will be

action and lots of it. Thousands of exhibitors have made fat profits

' on our Westerns in the past. They will make more profits with these!

THERE WILL BE 52 CENTURY COMEDIES AND, AS USUAL,
g^iousands of theatres will want to book the entire lot.

THERE WILL BE 52 BLUE BIRD COMEDIES (ONE REEL
apiece) and you can^t beat them anywhere at twice the price.

THERE WILL BE 6 OF THE GREATEST SERIALS WE EVER
attempted. They will have 10 episodes apiece.

THERE WILL BE 12 NEW GUMP COMEDIES AND THEY
will be even better than the former Gumps.

THERE WILL BE 52 MUSTANG WESTERNS (TWO REELS
apiece) and you will want the entire list.

AND THERE WILL BE 104 INTERNATIONAL NEWS REELS
—two every week. The International is already so far ahead of all

competition that words are unnecessary.

IN ADDITION TO THE ABOVE LIST, I INTEND TO PRO-
duce two, three or four great big smashing super-features every year

—

pictures as big as ‘‘The Hunchback of Notre Dame’^ and “The Phan-

tom of the Opera

THAT^S AN AMBITIOUS PROGRAM AND A BIG ONE. IT

is the greatest in UniversaLs career. It is a glorious bet and it will win!

k
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CARL LAEMMLE’S
SECOND
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30 UNIVERS
Reginald Denny

in California Straight Ahead
by Byron Morgan

Cast: Gertrude Olmstead, Tom Wilson, Frances Raymond,
John Steppling, Charles Gerrard, Fred Esmelton,

Lucille Ward, Leo Nomis
A Harry Pollard Production

Rex Beach’s
The Goose Woman

with Jack Pickford, Louise Dresser
Constance Bennett

heading a brilliant Cast including: Gustav Von SeyffertUz,

James O. Barrows, George Cooper, George Nichols
A Clarence Brown Production

Hoot Gibson „ Spook Ranch
by Raymond Shrock and Edward Sedgwick

Cast includes: Jules Cowles, Helen Ferguson, Robt. McKim
and Frank Rice

Directed hy Edward Laemmle

Virginia Valli and Eugene O’Brien

in Siege
Serialized in Collier’s and published as a novel

by Samuel Hopkins Adams
Cast: Mary Alden, Marc MacDermott, Beatrice Burnham,
W. H. Turner, Kingsley Benedict, Spottiswoode Aitken

A Svend Cade Production

Norman Kerry
in Lorraine of the Lions

with Patsy Ruth Miller
with a fine supporting Cast including: Philo McCullough,

Joseph J. Dowling, Harry Todd and Doreen Turner
Story by Isidore Bernstein

An Edward Sedgwick Production

Laura La Plante in Tho Teaser
with Pat O’Malley

From the Wm. A. Brady Broadway Stage Success
by Adelaide Matthews and Martha M. Stanley, with a Cast including

Wyndham Standing, Margaret Quimby, Hedda Hopper,
Walter McGrail, Vivian Oakland, E. Alyn Warren

Directed by William A. Setter

House Peters ^ The Titans
with Ruth Clifford

Supporting Cast includes: Mrs. Lou Tellegen, Jere Austin,
Gertrude Clair, Lionel Belmore, Ray Hallor.

From the Novel by Charles Guernon.
Directed by Edward Sloman

Reginald Denny
in Where Was I?

with Tyrone Power, Pauline Garon, Marion Nixon, Otis Harlan,
Chester Conklin, Lee Moran, William Turner
From the Magazine Story by Edgar Franklin

Directed by William A. Seiter

Hoot Gibson
m The Arizona Sweepstakes

by Charles A. Logue
Cast: Helen Lynch, Emmett King, George Ovey,
Philo McCullough, Kate Price, Kingsley Benedict

Directed by Clifford Smith

Dorothy Canfield’s

The Home Maker
with Alice Joyce and Clive Brook

Supported by a Cast including: George Fawcett, Mary Campbell,
Martha Mattox, Jacqueline Wells

A King Baggot Projection

Glenn Hunter in The Little GiHllt
with Edna Murphy and David Higgins

Supporting Cast includes: Jim Bradbury, Jr., Jean Jarvis,

Leward Meeker, Louise Mackintosh, Thomas McGinn,
Dodson Mitchell, Peter Raymond

From the Saturday Evening Post Story “Once a Peddler”
by Hugh McNair Kehlar
A Will Nigh ProJucfion

Laura La Plante

In The Beautiful Cheat
with Alexander Carr and Cullen Landis

From the Saturday Evening Post Story “Doubling for Cupid"
BY NINA WILCOX PUTNAM

Directed by Edward Sloman

Mary Philbin in StellR MariS
BY WILLIAM J. LOCKE
A Charles Brabin Production

White Pictures White Contracts
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My Old Dutch
by Albert Chevalier and Arthur Shirley

featuring Pat O’Malley, May McAvoy,
Cullen Landis, Jean Hersholt

A Lawrence’ Trimble Production

I Hoot Gibson

I i„ The Man in the Saddle
Adapted from the Novel, “A Daughter of the Dons”

by William McLeod Raine

Cast; Virginia Browne Faire, Georgie Grandee,

Cesare Gravina, Otto Hoffman
Directed by Herbert Blache >

Reginald Denny
in The Whole Town’s Talking

From the Stage Success

by John Emerson and Anita Loos

On the Frontier
wi.h Norman Kerry

by Ralph Spence
Directed by Edward Sedgwick

L Peacock Feathers
Jacqueline Logan Cullen Landis
FROM THE NOVEL BY TEMPLE BAILEY

with a supporting Cast including:

George Fawcett, Edwin J. Brady, Carolyn Irwin, Ward Crane,

May King, Prince Troubetzkoy

A Soend Cade Production

Two Blocks Away
with George Sidney and Charles Murray

THE STAGE PLAY BY AARON HOFFMAN

Hoot Gibson in Kings Up
by Ralph Spence

Directed by Edward Laemmle

House Peters in Snowbound
Even greater than his previous successes, “THE STORM” and

the “TORNADO”

White Treatment

Mary Philbin

Sally In Our Alley
by Johns Chickering

Reginald Denny
in This Way Out

Novel by Frederick Isham

Reginald Denny
in The Love Thrill

with Laura La Plante By Byron Morgan

Hoot Gibson
in Chip of the Flying U

From the Novel by B. M. Bowers
Directed by Herbert Blache

Norman Kerry
in Under Western Skies

To be filmed during the 1925 Pendleton Roundup

The Still Alann
Adapted by Harvey O’Higgins

From the famous Stage Play by Joseph Arthur and A. C. Wheeler

Directed by Edward Laemmle

Virgiuia Valli

Sporting Life
and All'Star Cast

Famous Drury Lane Melodrama by Seymour Hicks and Cecil RaleigK

A Maurice Tourneur Production

His People
with Alexauder Carr

Story by Isidore Bernstein

Hoot Gibson

The Calgary Stampede
Directed by Herbert Blache

1^ Turn here
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BLUE STREA

Starring JACK

HOXIE
He rides like a Centaur—

he loves like a Romeo

Two Fisted Jones

Bustin’ Through

The Demon

Lightning Jack

Looking for Trouble

The Border Sheriff

The Fighting Peacemaker
and one big special

The White Outlaw
with BUNK, the canine sensation
and SCOUT, the equine marvel

Made and Releasl

Starring ART

ACORD ii

A Fighting Fury With the Sky

as the Limit

with REX, .the wonder do|

an4 RAVEN, the human horsj

Sky High Corral

Out of the Flood

Triple Action

Rustlers’ Ranch

The Circus Cycloi

The Scrappin’ Kid

The Terror

Western Pluck

i90oeooooooooocx30ooos-Booooooa>Booooooooooooo<30ooooooe<s<sooooooooO

KEEP TIME OPEN-UNIVER!



EXHIBITORS HERALD 7

r-

HAS THE PICTURES Turn here

^'23, 1925

ESTERN Features
UNIVERSAL

rip-roaring

Westerns
featuring

outstanding

stars of

Western
drama

including

JOSIE
SEDGWICK

and other

^^^tars soon
to be

announced

^HREE big popular stars

in Western pictures

—

each to be starred in a

series of eight westerns, of

five reels each. Widely
popular stories and proven

directors combine to make
these pictures stand out

sharply with all the tang

of the outdoors,, all the

thrilling excitement and
breath-taking action that

make Blue Streak West-

erns the standard of action

quality anddrawingpower*

The Trade-Mark of Qood Westerns
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Adventure
Pictures

10 Episodes Each
'The Sign of the best

Produced and Released by Universal
Seriats

1. PERILS OFTHE PRIMITIVE
featuring BONOMO

with MARGUERITE QUIMBY
This is a story based on “Swiss Family Robinson.”
Mr. Laemmle is more enthusiastic about this serial

than any serial released in many a year. TTiere isn’t

a child living that can read that hasn’t read this

book. It’s an ideal story for Bonomo, as it com-
bines plenty of feats of strength with stirring adven-
tures with wild animals. Directed by Francis Ford.

2. ACE OF SPADES
WILLIAM DESMOND

with MARY McAllister
You know what’s happened with THE RIDDLE
RIDER with William Desmond. This is proving
to be one of the most successful serials released since

Eddie Polo’s. William Desmond is the serial star

today. He stands alone! THE ACE OF SPADES
-is another fast moving Western picture, laid in
Oklahoma during the last big “ land rush.” The
coast reports the first episode isa knockout.
Directed by Henry McRae.

3. THE RADIO RAIDER
featuring BONOMO

Following “The Ace of Spades” comes THE
SCARLET STREAK which is Bonomo’ s second
serial of our next year’s schedule. This is a story
based on the “death ray” which has consumed pages
of space in the papers throughout the world. This
will be a big production as we plan on making it

very high class, and will probably be the most ex-
pensive serial made during the year.

4.

THE WINKINQ
IDOL

Our fourth serial is THE WINKING IDOL, stir-

ring Western dramas of the Aztec country written

by Charles Van Loan, a famous author. The cast

for this picture has not been settled as yet, but will

likely include William Desmond, our Western
“ace.”

5.

THE PHANTOM f
ISLAND ^
From the stirring novel of adventure and mystery^,

by Frank R. Adams. With a great cast, a famous
f

director and a tremendously thrilling story, it is
|

certain to be a tremendous asset at all box offices.

6.

STRINQS J

OF STEEL ^

STRINGS OF STEEL is by Phillip Dutton Hurit

and Oscar Lund, a romance of the development of

the telephone. The coast is extremely enthusiastic

about this story and say that it will make one of

the best serials we have ever released.

You*ll say it again and again—UNIVERSAL Has the Se



9EXHIBITORS HERALD

CENTURY
COMEDIES

2 Reels Each—1 Each Week
12 STARRING

WANDA WILEY
The twinkling, hoydenish beauty that wins every patron’s heart

12 COMEDIES OF

BUSTER
BROWN

;aturing Arthur Trimble, with the wise old dog, Tige.

There isn’t a grown-up or kid in the land that wouldn t

« walk a mile for these.

12 STARRING

EDNA
MARIAN

She’s pretty—she can act—she can coax a laugh from
a confirmed grouch. Yep, she satisfies

6 STARRING

AL ALT
I Supreme laugh-maKer—the man who can

bring a smile where gloom grew before

4 FEATURING

CHARLES KING
And CENTURY FOLLIES GIRLS

comedian from the word go, with a beauty chorus that

could win an easy place on Broadway

6 STARRING

EDDIE GORDON
The comedy find of the year, the real sensation in

laughing circles. He’s a favorite everywhere

BABY PEGGY
in one special two-reel comedy with a great cast

“LITTLE RED RIDING HOOD”

C'l Blue Bird Come(|ies
J^ 1 REEL EACH— 52 PER YEAR

CHARLEY PUFFY ARTHUR LA
The first few comedies by Puffy are a whale of a

TOccess. He’s a real, joyous, compelling merry-

maker, and it won’t be long before he’ll have one

of the largest followings of any comedian in the

country. His work merits our highest enthusiasm.

A new star, as yet unannounced, will complete this

tion, and a selection will soon be made.

He made a big success in “Sweet Sixteen Comedies,

and every thing he has done is eagerly awaited by

a faithful following. This series gives him remark-

able opportunities to catch the elusive laugh and

bring home the bacon.

series. Several prominent stars are under considera-

The result will make every exhibitor happy.

iriety for every type of house--AlwaygjroiwjhuvCTS^
Turn here
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NEWGUMP
2 Reels Each—One Every Month

With a Ready Made Audience of Millions

You know wKat tKe^ first twelve did for you— tKey cleaned up everywhere.
Unprecedented publicity, a nation-wide tie-up with 227 newspapers, and real
rib-tickhng comedies made this Gump series a winner in every house. This new
series is even better. It’s a joyous event to patrons eager for more heart laughs.

STARRING
JOE MURPHY

From the famous cartoons by SIDNEY SMITH With FAY TINCHER and CHESTER MORCU

52
MUSTANG
WESTERNS

Z REELS EACH
STARRING

ED COBB FRED HUMES
HOLMES & CORBET
and one other star to be announced

Real program builders, these two
reel Westerns are making themselves
pay their way many times over in
every house that plays them. They’re
thrilling, full of excitement, and filled

to the hilt with the breeze of the
West. They’re box-office certainties.

Made and produced by Universal

104
Intemations^

News
Z ISSUES EACH WEEK

o
International News is weekly render-
ing extraordinary service to exhibit-
ors in giving them exclusive features
at no extra cost. Scoop after scoop
attests its dominance in the field.

And it is advertised daily to more
than twenty million readers in all

Hearst newspapers. When you book
International you know you will re-

ceive the utmost in service and box
office powec

Released by Universal

Quality and Quantity “ Universal Short Feature^
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Before you book

remember.
R'EMEMBER

the pictures that

'a year ago were hitting the

box office bell with the loudest

bang. Not the paper successes,

but the real substantial hits that

were piling up the hard cash^ in

^ the hank for you and making

friends for your theatre. Make

a list of them. They’re not hard

to remember. Here they are:

Gloria Swanson in “Manhandled

Zane Grey’s “Wanderer of the Wasteland

“The Covered Wagon”

“Sinners in Heaven”

“Empty Hands”

Zane Grey’s “The Border Legion”

James Gruze’s “Merton of the Movies’

Richard Dix in “Manhattan

Pola Negri in “Forbidden Paradise”

“North of 36”

“Peter Pan”

Cecil B. DeMille’s “The Golden Bed”

Bebe Daniels in “Miss Bluebeard

with Raymond Griffith

^and theifre all

Q^amnmmt y^icXures

Member Motion Picture Producers and Distributors of America, Inc., Will H. Hays, President
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and likewise -

RECALL
V.

HECK up the Big Pictures since the first of this

year. Jot down the money-getters of 1925 so
—the ones exhibitors from every section of the

country are actually reporting big profits on. You
find these

:

“40 Winks,” with Raymond Griffith
Zane Grey’s “The Thundering Herd”
Betty Gompson in “New Lives for Old”
Richard Dix in “Too Many Kisses”

“The Air Mail”
“The Dressmaker from Paris”

James Gruze’s “The Goose Hangs High”
Gloria Swanson in “Madame Sans Gene”

Pola Negri in “The Charmer”
^'The Night Club,” with Raymond Griffith

Jack London’s “Adventure”

and then -

LOOK AHEAD,
J 'P'HINK of the Paramount Pictures coming to you V

between now and August! Some companies
unload inferior product in these months. Not
Paramount ! Paramount quality and quantity stands
up right through the warm weather. Look at these ^
Big Ones coming in May, June and July :

'

Henry King’s “Any Woman,” with Alice Terry
Herbert Brenon’s “The Little French Girl”
Thomas Meighan in “Old Home Week”

Richard Dix in “The Shock Punch”
Zane Grey’s “Light of Western Stars”

and 10 others equally big!
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and novo -

YOU KNOW,
that Paramount has in the past year made^
good every promise and delivered the

finest product ever offered in the fifteen

-s. years of its undisputed leadership— ^

that the really outstanding hits of the

past year have all been Paramount Pic-

tures

—

that you can absolutely bank upon the

fact, backed up by this past performance,
that the REAL hits of the new season,

beginning August 1st, will be found in

THE GREATER FORTY

* Q^aramountQ>ictures



. . . "He is to be

bumped off at five o'clock!**

I
N less than five hours he was to face death—unless he could be

made to talk! Locked in his heart was a secret which money
could not buy nor love force from him. He alone knew the

real truth of the tragedy at Phil Powers’ house. And although

he was about to pay the supreme penalty for his silence, he

would not tell.

Here is the opening situation of one of the most remarkable

dramas ever presented on the American stage

—

Written by Max March, with H. B. Warner in the chief role

The play that is holding New York audiences spellbound.

Thrills—Mystery—Melodrama—Romance. One excite

ing situation after another in this tremendous story that reveals

the heart of a crook who tried to redeem his shabby past.

SPECIAL NOTE: The above situation as well as all others in precaution has been taken to safeguard the motion picture rights to

this unusually dramatic play are fully protected by copyright. This this play. An^ infringement willbevigorousI}^prosecutedhy theowner

CROSBY GAIGE. 229 West 42nd Street, New York f

M
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THE QUALITY 52

Stars and Featured Players

Lillian Gish, Norma Shearer, John Gilbert, Buster Keaton,

Marion Davies, Ramon Novarro, Lon Chaney, Mae Murray,

Eleanor Boardman, Aileen Pringle, Pauline Starke, Conway
Tearle, Claire Windsor, Conrad Nagel, Mae Busch, Lew Cody.

Carmel Myers and many others*

Qreat Directors

Rex Ingram, Fred Niblo, Victor Seastrom, Marshall Neilan, Erich

von Stroheim, Tod Browning, Hobart Henley, Frank Borzage,

King Vidor, Rupert Hughes, Monta Bell, Robert Z* Leonard,

W* Christy Cabanne, Jack Conway, Alf Goulding, Josef von

Sternberg, Edmund Goulding*

A Few of the Pictures

^^Mare Nostrum^^ (Rex Ingram), ^^The Merry Widow^’ (John

Gilbert), ^^Romola’^ (Lillian and Dorothy Gish), ^‘The Unholy
Three’’ (Lon Chaney), ^‘The Tower of Lies” (Norma Shearer

and Lon Chaney), ^^The Big Parade” (John Gilbert), ^^Paris”

(Fashion Special), And Many More Great Big Ones

!

Metro ^Goldwyn
The Talk of the Industry
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MAKE YOUR PATRONS
BOX OFFICE FRIENDS

HEN a patron of your theatre
knows that every change of pro-

gram will bring one picture he wants
to see, that patron will buy a ticket

for every new show. FOX NEWS is

one reel that every one in your audi-

ence always wants to see. Wise ex-

hibitors book.

hox.
M I G H

N E.w s
E. J. Lynch, Le Claire

Theatre, Moline, Illi-

nois, says:

When you satisfy the

people who pay at the

box-office you satisfy

the management, and

that’s what you are

doing with FOX
NEWS in Moline.

W. H. Cadoret, Come-

ford Amusement Co.,

Scranton, Pa., says;

It gives me great

pleasure to tell you

how well FOX NEWS
is being received by

our patrons. We are

using your NEWS in

most of the theatres

on our circuit.

Herman A. Schwahn,

Eau Claire Theatre,

Eau Claire, Wis.,

says:

We are happy to state

that we feel a theatre

without FOX NEWS
is like a bank without

funds. We feel justly

proud in entertaining

our patrons with

FOX NEWS.

Fox Film Corporation
r
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WILLIAM FOX
presents

%cfOOl
\c Scrcm^rsion o{ ammm POLLOCK’S Stage Success

with qA haw MILLARDE

EDMUND LOWE produdtwn
Scenario by

5MUND GOULDING

nd

m'

Cenffi
egroftdwJoV

THE NEW YORK
NEWSPAPERS
SAY

“The motion picture, ‘The Fool,’ is 100% better than the play.

It is a gripping, vital and amazing film.”

N. Y. Commercial

“
‘The Fool’ is an audience picture that appeals to those who

enjoy a play with something real.”

N. Y. American

“The picture is better than the play with plenty of stirring

scenes. It’s a sincere effort and you’ll like it.”

A. Y. Evening Journal

“Much better as a picture than it was as a play.”

A. Y. Herald-Tribune

“There isn’t a doubt this picture will exert a tremendous appeal

throughout the country. I hereby pass the word along
—‘The

Fool’ is a good picture.”

A. Y. Evening World

“Quite a stirring production.”

A. Y. Times

“ ‘The Fool’ proves just as good in film form. People will

wholeheartedly endorse this picture.”

A. Y. Daily Neivs

FOX FILM CORPORATION
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New York address of the

HERALD is 565 Fifth Ave.

—HEWITT PHOTO

New Home of

HERALD in

New York City

The New York Office of

has been removed to

THE STRAUS
BUILDING

565 Fifth Ave.

(Northeast corner of

EXHIBITORS
HERALD

Fifth Avenue and 46th St.)

I

New Telephone Numbers: Vanderbilt 3612 and 3613



Prerelease Dates!
(Release Date—June 14th)

Douglas
MacLean

i
I ,

3IAKK STRAND
New Tork CSty

I^OEWS STATE
New York City

CRITERION & AiaiA^rORA
<Rnu)

I,os Anfceles

METROPOUTAN
Atlanta

RIACTO
tVashinfirton, D. C.

l.OBW’S STATE
Cleveland

lirvoM
Taeonnv

I.ACOHIJN’S
JxMifr Bench

I.CCAS
Savannah, Ga.

ARCADIA
Jacksanvllle, Fla.

FAIRFAX
Miami, Fla.

BROADWAY STRAND
(Z wks.)
Detroit

STRAND
Syraense, N. Y.

EMPIRE
San Antonio, Texas

CAUnjRIA
Johastown, Pa.

t.:

v;i

GARDEN
Paterson, N. J.

REGENT
Battle Creek, Mich

STRAND
Akron,

. Ohio

REGENT
Elizabeth, N. J.

NEW BROADWAY
Charlotte, N. C.

In “Introduce Me
The Laughing Lightning Comedy!

—Pre-release Honor Roll

—

OBPBEOni (Bnn)
Chicago

GRANADA
Swa Froaoiseo

SUN
Omaha

KINGS & BXVOU
St. Corns

OOCORADO w
Denver ig '‘w

A1.DINE & CAMERA PHONE
tt Pictshup^h, Pa.

PARAMOUNT'S FENWAY
Boston

COUSBOM (S wks.)
Seattle

RIALTO
Foia Worth

ALBANY <8 wks.)
Albany, N. Y.

RIVOLI <2 wks.)
Portland, Ore.

STRAND
Madison, Wis.

NTEW51AN
Kansas City

VICTORY
Salt Lake

ISIS
Cedar Rnjiids, Iowa

IXIBW’S STATE
Newark, N. J,

MODERN
Providence, K. I.

FARR-RIALTO
Brooklyn, N. Y.

AMEKIC.A
Coloraslo Springs

CHARLESTON
Charleston, S. C.

STRAND
Birmingltum, Ala.

ORPHEUM
Ogden, Utah

BALBOA
San Diego, Calif.

PALACE
Tulsa, Okla.

CRITERION
Oklahoma City

MODJESKA
Augusta, Ga.

Tn'OLI
Chattanooga, Tenn.

BEAirX ARTS
Palm Beach

RIVIERA
Knoxville, Tenn.

RLACTO
Macon, Ga.

B.HPIIU5
Montgomery, Ala.

STRAND
Des Molnos

QUEEN
HouKton, Texas

HIPPODROME
Waco, Texas

PHEIL
St. Petersburg, Fla.

HIPPODROME
Tampa, Fla.

KARLTON (2 wks.)
Fhilmleipbia

QUEEN
Galveston, Texas

LYRIC
Huntington, W, Va.

LOEW’8 CRESCENT
New Orleans

MAJESTIC
Austin, Texas

PLAZA
Wheeling, W, Va,

CAPITOL
Scranton, Pa,

CAPITOL
Wilkes-Barre, Pa.

OLARIDGB
Mt. Claire, N, J.

ROYAL
Sioux City, la.

PAT.ACE
Fort Wayne, Did.

PALACE
Rocldord, HI.

WEST END
Santa Anna, Cal.

RIALTO
Allentown, Pa.

GARDEN
Davenport, Iowa

LIBERTY
Yonngstown^OIiio

IDEAL
Winston-Salem, N. C.

GRAND
Steubenville, Ohio

NEW MONTAUK
Passaic, N. J.

STBVND
Dubuque, Iowa

COIDNTAL
Indiauapolis

CBRAl^nC
East Liverpool, Ohio

PASTIME .

Iowa <Sty, Iowa
^

PRINCESS
Sioux Falls, S. D.

Loew’s Greater N. Y. Circuit
Jensen-Von Herberg Circuit

WEST COAST CIRCUIT Paramount’s So. Enterprises Circuit

Comerford Circuit &

f- 352 approved pre-release contracts not listed here.

ATHE EXCHANGE
lysical Distributors

Released by

ASSOCIATED EXHIBITORS
J. S. WOODY, President

Foreign Representative

Sidney Garrett
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BIG!
—stories

—directors

—casts

—productions

HERCULES FILM PRODUCTIONS, INC.

announces

FRANK MERRILL
The screen*s outstanding stunt star and

world*s greatest athlete

in a new series of six
\

SUPER-STUNT-COMEDY-DRAMAS

STORIES that will stand

’em on their heads! :

ACTION that will knock

’em dead 1

HURRY and draw this prize

package for your territory!

Wire!
NOW PRODUCING AND DISTRIBUTING

INC.

California Studios Hollywood, Calif.
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NEVER COMMONPLACE

Competing newsreels, like newspapers, resemble each

other to the extent that all are engaged in presenting

to their subscribers an account of the important

i events of the day — but from that point on

KINOGRAMS
ceases to resemble any other reel and is distinguished by

cAn Indi'viduality of Style and Treatment

which produces a contrast so marked that it has achieved

an identity all its own. There are other newsreels, but

Only One Kinograms

EDUCATIONAL
FILM EXCHANGES, Inc.

Member, Motion Picture Producers and Distributors

of America, Inc. Will H. Hays, President
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another /
national

clean-up

/

'Whetker or not you kave

read tke story, you will enjoy

'’Ckickie.' It IS a good picture

—a very good picture.

Kegina Cannon
N. Y. Graphic

‘At last tkat countrywide
popular serial Ckickie kas

reacked tke screen. ‘Ckick le

IS a kox-office knockout. It

t k r o b s witk impassioned

Dorothy Herzog'

N. Y. Mirror

Dorothy Mackaill, Gladys Brockwell, Hobart Bosworth,
Mj^rtle Stedman, Olive Tell and John Bowers

Directed by JOHN FRANCIS DILLON
freduced under the supervision EA.RL HUDSON
Scenario bif MARION OP.TH, fhotographzd bt^ ].C.Vk^'X9Ce.'ZS,,

Jrt Director MILTON MENASCO, J/M ARTHUR TAVARES

300 readers
Members of Motion Picture Producers and Distributor!

^383 Mad

Rights Controlled by
National Pictures Inc.

Madison Avenue. New YotU>

Members y Motion Picture Producers and Distributors of America Inc. Will Hays jPrtsuLenl



In every respect .MY SON stands
head and shoulders over arw^
picture I have seen this year

niU.U^rninq9eleqrapk

pirecto’'

for box office consistency
S007C

'^
ya\ national
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Picturei^

pvesentf

w

EDWIN CAREWE

In a pictuiixation of Martha Stanley's stage Success

MY SON
with

JACK PICKFORD

Foreign Ri^is Controlled btf

First National Pictures Inc. |

Members Motion Keture Producers and Distributors of America Inc.'^Wlll Hays J>nsident



'from

THE MORNING TELEGRAPH

“67 . . MAPLTIN BrLOWN
-Presented bij. . . . .JOSEPH M. SCHENCK

, Screen Version bif. . ; . FPLANCES MAPLION
Based on the A. H. WOODS ploi^ "THE LADY'

SA o? frank: borzage Production

May 23, 1925

^business is grealn

'«4en3R)upIc^tms one

you bet wdve gotBIG ONES
but better-we’re consistent
with ourBIG ONEIS

Pordgn Righu ConuoUed by
First National Rctures Inc

383 Madison Avenue. New /

C\ national Picture
Members Motion Picture Producers and Distributors of America lnc.~-Will Hays President
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The Milwaukee convention has
assembled under most favorable

auspices.

Probably the most noteworthy
phase of the opening of the meeting
is the spirit of expectancy that is

abroad; those in attendance at the
meeting obviously expect to see some
shots fired that will be heard around
the industry.

There is also a very distinct spirit

of earnestness and sincerity abroad.
Fortunately, much of the by-play and
much of the hollow and resounding
clamor about trivialities that has
characterized many of the previous
sessions of the organized exhibitors
is lacking. The word seems to have
gone out that there is work to be
done and the routine of the con-
vention is being approached in a

very business-like manner.
« « »

In politics issues are essential.

However, as this is a trade meeting,
which should singly be directed
toward the objective of better busi-

ness for the interested parties, it is

important that issues be considered
in the light of their practical effect

upon business and not merely for
emotional reaction and influence
upon votes.

This convention looms large and
important because of the widespread
interest and anxiety throughout the
trade with reference to certain
alleged monopolistic tendencies that
have been in progress, together with
the incidental contest that is being
waged for the control of play dates.

This is described as the independ-
ent issue. Certainly, it cannot be
denied that recent developments in
the trade thoroughly substantiate the
existence of such an issue and, also.

Solution of
Problem Lies

With Exhibitor

the fact that the immediate future

appears dark and forboding for many
interests in the industry. The con-

vention faces the big question of

what can and should be done about
the issue.

If the issue is viewed and handled
simply as a political instrument, then

the meeting may be noisy and violent

in its attitudes but when the echo
of the final oratorical flourish sub-

sides it will be found that nothing
has been accomplished.

But even if the meeting is directed

along thoroughly business-like lines,

without recourse to political bombast
and brick-bat, it still will be no easy
matter to right the wrongs that are

being pronounced against.

We advance this contention be-

cause since 1920 the question of pro-

ducers in exhibition and exhibitors

in production has become a highly
involved and intricate matter. If the
exhibitors of the country were solidly

against producers operating theatres
the problem could be quicldy solved.
If groups of exhibitors had not com-
bined with the result of closing
various established producers out of
territories, the problem would not be
so involved or intricate. Also, if

many of the developments in this

connection were not simply in the
line of progress and expansion—con-
trolled by the inexorable laws of

economics, then a solution would
be easier.

But under conditions as they
actually exist it would be as easy to

unscramble eggs as to re-establish

within themselves the original

branches in this industry of produc-
tion, distribution and eTdiibition. A
statement to the contrary may “get
a hand” at a publie gathering in the
trade but when calmly reflected upon
it must be dismissed as being outside
the pale of possibility at this time.

It is popular to pronounce against
the “Big Three” as being wholly re-

sponsible for the existing threatening
conditions. But the conditions noted
above have been responsible for the
present position of the “Big Three”
and if any readjustment is to be
effected, efforts must be directed
toward such of these conditions as

can be changed, and not elsewhere.

» » *

The situation, in brief, is this:

There is nothing to be gained by
the exhibitor attempting to dodge
his responsibility for conditions as

they exist.

The one absolute voice of authority
in this industry, as presently consti-

tuted, is the will of the exhibitor as

expressed in what he does with his
play dates.

Without either the active or the
passive acquiesence of the exhibitor
no movement, and no concern, in the
industry can prosper.

Hence, let there be no time or
effort wasted in political gestures;
what the exhibitor wants changed
shall be changed, provided that
through organization he formulates
a constructive policy for the read-
justment—and sticks to it.
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A Notable Book
Next Week
The May 30 issue of EX-

HIBITORS HERALD will

be one of the most interesting

and widely read editions in

the history of motion picture

journalism.

In it will be the complete

account of the Milwaukee
convention—possibly the only

complete account which will

be found in one issue of any

publication.

Martin J. Quigley, editor

and publisher, will comment
on the convention editorially

and will also treat a number
of phases of it in a special

article.

Jay M. Shreck, news editor,

will handle the report of the

convention proper. Edwin S.

Clifford, managing editor,

William R. Weaver, exhibitor

editor, and John S. Spargo,

New York editor, will con-

tribute special articles. Harry
E. Holquist, editor of “Better

Theatres” will discuss the

equipment show and the meet-

ings of the equipment dealers

association.

And this issue will be in the

hands of exhibitors in 80 per

cent of the country from one

to five days ahead of the east-

ern publications of the same
date.

May 23, 1925

Re-Takes

UT in Hollywood they rush the sea-
sons on everything. Eor instance

there’s the straw hat. Long before
folks back East think about shedding the
old fedora you see them here wearing
straw hats brazenly and they’ve shed
their heavies lo these many months. I

understand anyone who wears a soft hat
after A!ay 13 is liable to be shot.

4: *

The newspapers don’t overlook a bet
|

either. They have been plugging for

straw hats in their cartoons and funny
columns for several weeks. And, of

j

course, accepting copy for straw hat ad-
vertisements.

^ ^

Help!
If, as Ford predicts, all the poor peo-

ple will be flying airplanes in ten years,

where are we going to park the darn
things ?

sis 5k

Milwaukee
This is Convention Week for the ex-

hibitors. AH roads lead to Milwaukee.
Pictures and picture makers will be dis-

cussed pro and con and after a few days
the smoke of battle will clear away and
everything will be serene for another
year.

* Hi *

The city by the lake isn’t what it used
to be, as a convention centre. It was a

great town before Mr. Volstead wrote
that famous bill. Then a convention
meant more than dry meetings. And a

bottle of beer had some authority.

Hi * *

Won’t Move
Now that Los Angeles has re-elected

its old mayor, things are moving along
smoothly once more. Last week the

motion picture companies were all

packed up and ready to hike over to

Florida, if a certain man was elected.

And they predicted all the drug stores

would become Sunday schools. Awful
thought

!

sk sk sk

Hurrah!
The wiseacres hereabouts predict that

next year there will be more pictures

than big theatres in which to show them.

That ought to be pleasing news for the

Class B and C houses. They’ll get the

overflow. Its time they got something.

* * *

Clever Star

Edna Ferber got the $1,000 Purlitzer

prize for 1924 for her novel, “So Big.”

Colleen Aloore ought to get another

$1,000 for portraying the kindly old lady

in the film production. It took courage

to do that.
* * *

Plays Important Part

Bet Pete Harrison will say Lubitsch

is advertising electric pianos when he

sees “Kiss Me Again,” cause there’s one

in it. But it’s not mentioned in the cast.

* * *

“The Spotlight,” a new magazine is

published by the Lightspot Co. The
light spot on a vaudeville bill is usually

the dumb act that opens.

3k sk >k

Some Mechanic
Valentino held open house at his

United Studio bungalow last Saturday

and told us how to repair a French car

—if we ever get a French auto.
R. M.
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Independents Hopeful; Milwaukee
to Decide Their Future, They Say

Herald Photo

In from the West to take 1926 convention to Los Angeles!
Left to right: Glenn Harper, Los Angeles, and Jimmy
Sams, Rosemary theatre. Ocean Park, Calif.

The Latest

Allied Sure to Participate
MILWAUKEE, WIS., 4 P. M., May 12.—The Allied

States exhibitor organization is to participate in the

M. P. T. O. A. convention. Just how was not decided

at this hour, but that they would take part appeared
positive.

At a meeting of the Allied this afternoon, eighty-

five theatre owners from eight states were present. A
committee including A1 Steffes of Minnesota, Glenn
Cross of Michigan and Louis Frank of Chicago was
appointed to confer with officials of the M. P. T. O. A.

as to under what arrangement the Allied members
would enter the convention hall.

It is understood that the Allied men were divided in

opinion. Some wanted to participate fully, while

others preferred the status of “visitors” until they

fully decided something constructive would be ac-

complished.

As soon as the Allied members arrived in Milwaukee
for their meeting, Sydney S. Cohen, Mike O’Toole and
Pete Woodhull called for a conference. Cohen and
Ritter of Michigan—one of the Allied leaders

—

stepped to one side and conversed in low tones for

several minutes. The meeting this afternoon was then

decided upon.

“Not a Candidate,” Is

Final Edict of Cohen
Exhibitors Would Favor Only a “Fool-proof”

Theatre Booking Combine
By JAY M. SHRECK

CONVENTION HEADQUARTERS, MILWAU-
KEE, WIS., May 11.—Scores of independent pro-

ducers, distributors and exchange men are in Milwau-
kee this week at the request of the Motion Picture
Theatre Owners of America to discuss with the hun-
dreds of members of the exhibitor organization who
are attending the sixth annual convention the question
of play dates.

This twofold meeting, according to those conversant
with the situation, must develop something concrete if

the independent is to remain a factor in the business.

A man high in the ranks of the independents,
in discussing the situation today, made the star-

tling statement that unless some action is taken to

curb the present trend in the theatre situation the

independent producer, distributor and exchange
man cannot remain in business more than one
year.

Independents Hopeful of Results

“The Independents are hopeful,” said this man,
“that the conventions here will result in some-
thing beneficial to both exhibitors and ourselves.”

The growing tendency toward theatre l)ooking combines
is the factor that is working to the disadvantage of the

independents, according to the Herald’s informant.

Booking combines, however, have the sanction of scores

of exhibitors, providing the contract is “fool-proof.” This
fact was learned today in discussions the writer had with
many theatre owners.

The independent exhibitor views the theatre situation in

this way

:

“We would rather operate our own theatre. Do our
own booking.

“Sit Tight” for the Present

“But, the tendenc}^ is toward combination so why not
follow along providing the booking circuit is fool-proof.”

Exhibitors who are attending the convention
this week and who are not yet members of book-
ing circuits explain their own situation in these
few words:

Report Paramount-Gordon Deal Closed
(Special to Exhibitors Herald)

MILWAUKEE, WIS., May 12.—The report is cur-

rent here that the deal wherelDy Paramount takes over

the Gordon interests in New England has been con-

summated. All papers were signed, it is said, on last

Saturday. That negotiations were under way on this

deal was reported in the HERALD some weeks ago.

Urge Steffes to Participate in Meet
(Special to Exhibitors Herald)

MILWAUKEE, WIS., May 12.—At a round table

luncheon yesterday noon among several old time exhib-

(Continued on page 48)

“We are sitting tight and waiting.”

This year’s convention is reminiscent of the
Patterson “pack your grip” conclave in Chicago
and the Cleveland gathering. No one is talking
politics. Say to an exhibitor, “Who do you think
will be the next president?” and he looks at you
in a studied manner which implies the statement,
“That’s right! There are officials to elect, aren’t

there?”

The exhibitors, however, may not be called up-
on to elect a president this year. Inference has
been fnade that the convention will be asked to

name a treasurer and a board of directors, a pro-
cedure which would eliminate all possibility of

(Continued on page 33)
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Herald Photo.

Bill Quinn, president of Southern California league (right),
and Jimmy Sams, check to see that their campaign ma-
terial arrives O. K. at convention headquarters. Bill and
Jim were among the first to reach Milwaukee. This was
“shot” Sunday.

Herald Photo

On deck for the big meet! Left to right: Fred Seegert, Wis-
consin president; Max Krofta, Milwaukee exhibitor;
“Dad” Walcott, Racine; Sydney S. Cohen; A. A. Elliott,
Hudson, N. Y., exhibitor; Henry Staab ; Sam Moross and
“Pop” Linton of Utica, N. Y.

“Lobbying” at the Convention

M ilwaukee, wis., May ii.—
Sydney Cohen is smiling! So are
Fred Seegert, president of the

Motion Picture Theatre Owners of Wis-
consin, and Henry Staab, secretary of
the Wisconsin organization. They are
smiles of satisfaction. These men have
worked strenuously during the past
weeks heralding the sixth annual conven-
tion of the Motion Picture Theatre
Owners of America, and the fact that
practically every available bunk in the
twenty odd hotels in and about the
downtown section has been placed in

service is indicative of the success of the
pre-convention campaign.

* * *

Pity the unfortunate exhibitors who
neglected to make reservations. It’s a
bit chilly for the park benches.

* * *

The hotel lobbies are already taking on
an international aspect. The first Cana-
dian vanguard has arrived from Mon-
treal, the delegation including A. D.
DENIS, president of the M. P. T. O. in

the Dominion; A. SPERDAKOS, treas-
urer; MAURICE WEST, secretary, and
J. LEON PATENAUDE. And we might
add that these men control more play
dates in the Dominion than does the
combine.

*

Toronto is sending 20 more delegates.
In other words, the Canadian theatre
owners are vitally interestd in organiza-
tion in general and the present issue in

particular.
* !): *

Sam Bullock of Cleveland is here. That
fact alone isn’t news for a convention
without Sam would be a disappointment.
But here’s the feature: Sam’s been di-

vorced from his ten-ton pipe, which was
as famous as Broadway’s white lights.

The doctor told Sam if he wanted to
attend another convention he would have
to quit the pipe, so Sam, like a good boy,
is smoking cigarettes.

*

Ironwood, Mich., has sent its delega-
tion. A. L. Picker of the Rex theatre,
says to the Missus: “Jump into the bus
and let’s take a ride.’’ That ride ended
at the Wisconsin hotel. A. L. is talking
to us now, but wait until he gets that

Marmon and he will probably try to

high hat us.
* * *

It’s a simple matter this year to spot
the exhibitors in the hotel lobbies. They
are all wearing badges done in orange,
black and white, and inscribed on these
buttons are the words: “I’m an Inde-
pendent.” Yes, these buttons are being
distributed by the Herald.

*

“DAD” WALCOTT” of the Majestic
theatre, Racine, Wis., as he pinned the
button on the lapel of his coat, said em-
phatically: “That slogan means some-
thing to me.”

* *

During the day we rambled over to the
Plankington, which is headquarters for

the independent producers, distributors
and exchange men. Our pockets were
bulging with buttons. Two minutes
later: A poor unfortunate man leaving
the hotel thankful that he still had
clothes on his back.

* * *

Los Angeles has launched its cam-
paign for next year’s convention. No
sooner had Paul Quinn, president of the
Southern California association, Glenn
Harper and Jimmy Sams arrived than
they had everybody wearing “the biggest
sign on Broadway” telling the world
that “M. P. T. O. Los Angeles wants
the 1926 convention.”

* * *

Tom Young is busying himself about
the Wisconsin lobby letting each and
everyone know that Tennessee is repre-
sented at the sixth annual convention.

* It *

Sam Moross, secretary of the Theatre
Owners Chamber of Commerce of New
York City, is here saying little but think-
ing a lot. He accompanied Sydney ahead
of the T. O. C. C. delegation.

* * *

This convention is really a gathering
of the old clan. (Please spell that with
a “C”). C. C. Griffin, Oakland, Cal., is

coming. Ritter, Richey, Biechele, Steffes,
Van Osten and others who have shied
away from conventions since the Chicago
meeting, will also be here. And it’s go-
ing to seem good to have them with us
again.

A. A. Elliott Playhouse, Hudson, N. Y.,

carrying around 200 pounds and a smile

that reaches from ear to ear, came in

early so as not to miss out on any of

the hand shaking.
* * *

Sam Bullock has with him the relics

of bygone days. He has been e.xhibiting

in the lobby drafts of exhibitor booking
combines which were presented as early

as 1914. He also has a resolution adopt-
ed by exhibitors in 1919 handing to

Sydney Cohen on a platter the presi-

dency of an exhibitor organization. Syd-
ney, however, refused to accept it. This
was prior to the famous Cleveland
meeting.

* * *

We’ve found the oldest film salesman
in the LTnited States, and he’s not as

feeble as you might think. The man who
claims this record is Joe Fieldman, who
worked in the good old days for Lubin.

* *

The Plankington at the present time
is the real center of activity. One hun-
dred and eight independent producers,
distributors and exchange men are there
discussing seriously the future of the

independent market. That’s quite some
gathering, wouldn’t you say? It’s keep-
ing Charles B. Hoy and Harry Kosch
busy.

* *

I

Just as Hoy and Kosch get the men
interested in the business before the con-
vention, they spot Doc Shallenberger
over in the corner delivering a sales talk

to Frank Zambreno. Over in another
corner Sam Sax has another exchange
man pinned down. Back of a pillar is

Ray Johnston talking shop, while in the
back row M. H. Hoffman and Jerry
Abrams are holding a confab. Then we
overhear Irving Mandel say: “No, your
price isn’t right.” And so it goes.

* * *

This being the show business, we
should have had a couple or four bands
out today to greet the hundreds of ar-

rivals. There was Mike O’Toole, who
was detained in Chicago yesterday while
a doctor treated a sore eye; Pete Wood-
hull, Joe Seider and scores of others
whose names are as familiar as that

well-known slogan, “Make Milwaukee
Famous.” SHRECK.
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That smile of satisfaction! Their strenuous efforts of the

past few months are bringing hundreds of exhibitors to

Milwaukee. Left to right: Henry Staab, Secretary of

M. P. T. O. Wisconsin, and Fred Seegert, president.

' Herald Photo.

“I’m an Independent!” Left to right: Nat Steinberg, Colum-
bia, St. Louis Milton Simon, Rayart. New York; B.
Berger, Richard Holt pictures, and Barney Rosenthal,
Columbia, St. Louis, wearing "Herald” buttons.

(Continued from page 31)

politics entering the sessions.

Cohen Is Emphatic

It is practically a foregone conclusion

that Sydney S. Cohen, chairman of the

administrative committee, will not be a

candidate regardless of what pressure
may be brought to influence him.

In a statement to me today he
made it emphatic that he would not
consider the presidency should it be
offered. This was a reiteration of the
announcement published in the “Her-
ald” some weeks ago.
Regardless of the political situation, it is

practically certain that Cohen will continue

active in the organization. His pre-con-

vention campaign has impressed exhibitors

in all sections.

“Sydney,” said one exhibitor to me to-

day, ”is a better leader than ever. I’ve

always liked Sydney personally but for a

time he went wild. Now, however, he has
landed right side up on his feet.”

Comerford Is Influential

In considering the future executive per-

sonnel of the organization one must keep
in mind the powerful influence of Mike
Comerford, who is a staunch supporter of

the administration of M. J. O’Toole as

president. Comerford is here with a formid-
able group from Pennsylvania, and he is

a man who must be reckoned with in any
activities of the organization.

The presence here also of members of
Allied States changes the complexion
somewhat of the situation. In view of
Cohen’s exhaustive plans for the conven-
tion, however, it is believed that this group
will support the administrative chairman.
The thoughts of the theatre owners in

.attendance at the convention this week are
centered on these subjects:

Play dates for the independents,
arranged through the bureau of
trade and commerce.
Booking combines, with a de-

cision to be reached on what atti-

tude to assume toward them.
The “Big Three,” with some

recommendation being made re-

garding the exhibitors’ policy con-
cerning these companies.

Arbitration boards, with the
possibility that recommendation
will be made that these boards
give way to conciliation bodies,
which, in the opinion of influential
theatre men, would be more equi-
table.

Regardless of whether or not a program
such as the foregoing is carried through to

a conclusion, exhibitors belie\e that this

convention will bring far greater results

than any previous gathering of exhibitors.

“This convention,” said one prominent

exhibitor to me today, “will organize a few
hundred theatre men who have enough
liackbone to hang together. This conven-

tion also should be a preliminary to teach-

ing the exhibitor how to institutionalize his

theatre. I’m telling you that institutional-

izing the theatres of the country is the

only salvation of the independent exhib-

itors.

“Let me cite an example : In eight years

1 have overcome opposition 12 times.

“If a producer comes to me and threat-

ens to build and compete with my theatre,

I tell him to go ahead. I might as well

lose everything fighting him as lose all by
handing my theatre over to him or paying

him such high prices that I couldn’t under
any conditions make money.”

just what action the convention will take

toward booking combines is problematical.

It is practically a foregone conclusion that

Col. H. A. Cole, president of the Texas
organization, which is a member of Allied,

will come to the convention thoroughly im-
bued with the circuit idea. W. A. Steffes,

president of Allied, is also a booking com-
inne protagonist. While other exhibitors,

Herald Photo.

At convention headquarters ready for
the big meet! Sydney S. Cohen,
chairman of the administrative com-
mittee of the M. P. T. O. A.

as stated previously, are not dead set

against the plan it is doubtful that they
would vote in the affirmative on a recom-
mendation covering theatres generally.
Such a recommendation, according to

many exhibitors, would not be in harmony
with the bureau of trade and commerce
plan which has been submitted.
The independent producers, distributors

and exchange men are here 108 strong to

dicker with the exhibitors. Never before,

say these men, has there been such a gath-
ering of production and distribution forces.

As a direct result of this meeting there
will be a reorganization of the Independent
Motion Picture Producers & Distributors’
.\ssociation, for it was voted yesterday to

include in the membership of the organiza-
tion the state right exchange men. This
step, it is believed, will go a long way in

making a more cohesive body of the inde-
pendents.

Yesterday’s meeting of the independents
at the Plankington was brief owing to the
-Sabbath. Today, however, they are getting
down to serious business, with Sydney
Cohen scheduled for an important address.
Cohen’s talk undoubtedly will determine
the extent of the play date plan.

Recites Purpose of Meeting.

The keynote of the independent conven-
tion was sounded yesterday by Harry
Ivosch, New York attorney and active
among the state right men, in the follow-
ing statement which was drafted in the
early hours of the morning while the pro-
ducers and distributors were traveling
from New York to Chicago on the Cen-
tury :

The independent producers and distributors of
motion pictures lepresenting 91 per cent of all
the independents in the industry have gathered
in Milwaukee at the invitation of the independent
exhibitors. They have responded to a call which
has reached and moved to action all elements of
this industry—a call for business freedom ; a sum-
mons to 3’esist monopoly ; a protest in action
against the forces which threaten the future of
the motion picture as the amusement of the
people and the greatest avenue of human ex-
pression.
From small beginnings the motion picture busi-

ness—art—industry—it is all three—has grown
into the fifth largest industry of the United States.
Through its pictures this country is today influ-

encing thought and human conduct throughout
the world—Americanizing where diplomacy and
where propaganda would meet defeat.

Primarily our interest is a business interest,
but over and above that, we are concerned in

keeping the screen free as an influence. Free
in its progress and development, and independent
of those who would control it, manage it and ac-
tually own it, in its exhibition, distribution and
]U’oduction activities.

Monopoly has progressed so far that it is with
the greatest difficulty that independent ability and
independent capital can produce pictures and find

a sufficient number of theatres to exhibit them,
and, at least, insure a return on the monies in-

vested. The door has been closing on the inde-
pendent pictures, making it more and more diffi-

cult to compete on the basis of actual merit—

a

{Continued on page 38)
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Theatre Combine Movement Viewed
with Alarm by English Exhibitors

Four in Delegation Present

at Sixth Annual Convention
Publicity on Poor Pictures Cannot Fool British, Declare

Members of Foreign Organization

CONVENTION HEADQUARTERS, MILWAUKEE, WIS., May 12.

—America’s problem of today is England’s problem of tomorrow.
Firm in this belief, half a dozen of England’s leading exhibitors, in

Milwaukee as official delegates of the Cinematograph Exhibitors Associa-

tion of Great Britain, brought to the annual convention of the M. P. T. O.
of America the message that the showmen of their nation are viewing with
real anxiety the tendency of the “Big Three” producers to obtain theatre

domination in the United States.

“To say that we fear the new developments is to exaggerate, but
anxiety expresses exactly how we regard matters,” declared W. Gavassi
King, one of the founders of the C. E. A. and its general secretary.

Besides Mr. King, the group in-

cludes Capt. J. D. Barber, London; F. H.
Cooper, Norwich; A. Cunningham,
Leeds; G. F. McDonald, Birmingham;
and Maj. A. G. Gale.

“Past experience has taught us,” con-
tinued Mr. King, “that in a case such as

this, it is best to keep an eye on what
is going on in America, for we may soon
find ourselves in a similar fix.

Come Here Unbiased

“We have come to the convention un-
biased, but we cannot help but feel that

the problem of the exhibitor here is

ultimately our problem as well.”

However, the anxiety over this one
matter was not alone responsible for the

presence of the British delegation in

^Milwaukee, the visitors explained.
“Rather, our visit is the result of a

feeling on our part that America leads

in showmanship, that all of its citizens

are more or less showmen by their very
nature and that it will profit us to get
their viewpoints and their solutions to

our mutual problem,” said Mr. King.
“We have come with open minds, ready
to drink in any knowledge that may be
of value to us.”

Like his American brother, the
English exhibitor admits that radio is

one of his problems, especially in rainy
weather; and members of the delega-
tion hasten to add that for the entire

month before their departure from
England it rained every day.

Do Not Feature Radio People

Although theatres are permitting their

orchestras to go on the air, none of
them have adopted the practice being
established here of featuring radio
artists as part of the regular program.

“For one thing, the British movie fan
would feel that he was being cheated
in the quality of the picture, if stage
turns were presented on the same pro-
gram,” Mr. King declared.
Another problem confronting the

English exhibitor arises from the “great
amount of rank picture material that
comes from the American studio,” the
visitors declared. This is especially
true because, according to the British-
ers, the average Englishman cannot be
led through publicity, like the American
film patron, to believe a picture is good,
if it is not.

The trouble with many of the pictures
is that they show too plainly that they
are factory product—ground out with-
out regard to plot or acting, the for-
eigners declared.
Daylight saving is still another prob-

lem which thus far has defied solution.
The tendency toward theatre circuits

is steadily becoming more marked in

the British isles, there being as many
as eighty theatres in a single chain.
Thus far, however, there has been no
occasion to form buying combines.

Envious of Prohibition

English exhibitors generally are en-
vious of America’s prohibition despite
the fact they may be personally in favor
of liquor. This feeling, the delegates
explained, is due to the belief the dry
era has done much to increase attend-
ance at theatres.

To draw parallels between the theatres
of the two continents is impossible,
according to the foreign delegates, due
to the vastly different conditions exist-

ing.

The average British showman out-
side of London has to contend with
sparseness of population, and lack of

night life such as Americans thrive on.
Under these conditions it takes real

showmanship, the visitors contend, to
induce patronage.
Real big pictures are receiving ex-

tended runs, they declare, although the
majority of houses are adhering to the

policy of two-a-week changes. “The
Covered Wagon” and “Way Down East”
are the pictures that made the biggest
hits in British film history, they said.

As for the public’s taste, it is much
on the order of America’s. It wants
variety-comedy, drama, triangle and
westerns.
The delegation has visited Chicago,

Detroit, Buffalo and New York before
coming to the convention city, and be-
before returning home will make a tour

of the Hollywood studios.

M, P. T. O, Thanked for

Aid in Smallpox Fight
(Special to Exhibitors Herald)

MILWAUKEE, WIS., May 12.—

A

letter of thanks has been received from
Health Commissioner J. P. Koehler by
the local branch of the M. P. T. O. for

their co-operation in the fight against
smallpox.

A. E. Signs Nat Ross
(Special to Exhibitors Herald)

HOLLYWOOD, May 12.—Nat Ross this

week entered a contract with Associated
Exhibitors by which he will cease to direct

pictures for Universal and will produce
four pictures independently.

Bioscope, the English trade paper, caricatured Great Britain’s delegates to the M.
P. T. O. A. annual convention in this manner. Left to right: Major A. J. Gale
of London, W. Gavazzi King, secretary of the C. E. A.; R. H. Cooper of Norwich,
Captain J. W. Barber of London, G. F. McDonald of Birmingham and Arthur
Cunningham of Leeds.
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Trade Bureau Goes to Convention
with Endorsement of Executives

Employment of Paid Agents
in Key Cities Recommended

Play Date and Review Board Plan to Be Submitted to Theatre

Owners at Convention
By JAY M. SCHRECK

CONVENTION HEADQUARTERS, MILWAUKEE, WIS., May 12.

—The trade and commerce bureau, one of the outstanding developments
of the pre-convention campaign, is no longer a matter of theory.

Officers and members of the executive committee and the board
of directors, in a session which ended late last night, voted to rec-

ommend to exhibitors of the nation formation of this bureau.

It will be recommended also that play date and review boards be
created as branches of the trade bureau.

Exhibitor members of the parent body, if plans formulated at last

night’s meeting are concurred in on the convention door, will have in

each exchange center a salaried representative to guard their

interests.

N. Y. Delegates All

on Special Train

for Milwaukee
(Special to Exhibitors Herald)

NEW YORK, May 12.—When the 20th

Century Limited pulled out from Grand
Central Station Monday afternoon the

T. O. C. C. special

as a seven car

train followed as a

“special” section

carrying upwards
of loo exhibitors

from greater New
York and a num-
ber of sales man-
agers and repre-

sentatives of dis-

tributing compan-
ies to the Milwau-
kee convention.
This is said to be
the greatest num-

Charles L. O’Reilly her of CxhlbltOrS
ever to go from

this State to an M. P. T. O. A. convention
and marks the first recognition of the na-
tional organization by the T. O. C. C.
since the famous battle of Washington,
D. C.

The party met in the rotunda of the
station half an hour before the departure
of the train and marched in a body out
to the cars, each exhibitor wearing on the
lapel of his coat a large button bearing
the slogan, “I’m an Independent.”
Among- exhibitors in the party were : Mr. and

Mrs. Rosenstein, Mr. and Mrs. Denby, Joseph
Seider, Leon Rosenblatt, William Allen, Isidor
Seider, George E. Bradley, Louis Rosenthal, Sid-
ney Samuelson, J. M. Ryan, Mr. Huennekes,
Sam Schwartz, Charles Schwartz.
Then there was Charles L. O’Reilly, John

Manheimer, Lee A. Ochs, Lou Geller, Sam
Sonin, Hy Gainsboro, Sol Brill, Herbert Eben-
stein, Arthur Hirsch, Marty Schwartz, Jack
Stemman, Jack Schwartz, Louis F. Blumenthal,
William Brandt, Max Felder, Sam Bock, Harry
Suchman, A. H. Schwartz, A. Hovel, J. Schwartz,
A. Barr, Max Barr, Henry Seigel, Hyman Rach-
mill, Samuel Rinzler, H. K. Hecht, A. Stein,
Bernard Grob.
Other smiling faces were Irving Cohen, Clar-

ence Cohen, Sol Raives, Bernard Edelhertz, S.
Manheimer, S. A. Horowitz, A. H. Eisenstadt,
Morris Needles, Phil Rosenson, Leo Greenfield,
Wm. Smalley (Utica), Morris Kutinsky, E. H.
Behrend, S. Lesselbaum, David Kaizerstein, E. T.
Peter, E. T. Kelly, R. Adams, A. R. Seigel, S.
Rhonheimer, S. A. Tobias, J. Weinstock, Mr.
Bernstein, J. Bellman, G. Moeller, L. Brown.
Among other film men not exhibitors on the

train were John O. Flinn, W. H. Seymour and
George Dillon, Producers Distributing; Hiram
Abrams, United Artists; John S. Woody and Phil
Meyers, Associated Exhibitors: Sam and Abe
Warner, Warner Bros. ; Morris Kohn and Charles
Goetz, Dependable Exchange; Bobby North,
Apollo Exchange

; Sam Zierler, Commonwealth
Exchange

; Louis J. Selznick and Elbe Halperin.

Enders in Government
Film Post in Britain

(Special to Exhibitors Herald)

OTTAWA, ONT., May 12.— An-
nouncement was made by Raymond S.
Peck, director of the Canadian Govern-
ment Motion Picture Bureau, on May 7,

that all Canadian Government film re-
leases would be handled in the British
Isles by F. A. Enders, who was manag-
ing director for Film Booking Office,
Ltd., London, in 1919. Twelve prints
of the regular fortnightly government
picture will be distributed by him.

The idea of having a paid repre-

sentative in each exchange center

was broached at a previous conven-
tion, but at that time it did not re-

ceive the support which has been
accorded the present recommenda-
tion.

Committee of Seven Is Named
A committee of seven members

was named at the executive session
to meet today and formulate definite

plans affecting the launching of the
trade and commerce bureau and the
play date and review boards. Com-
prising this committee are

:

Sydney S. Cohen, Harry Davis of
Pennsylvania, Louis Sagel of the
Poli circuit, Julian Brylawski of
Washington, D. C., Dave Bershon
of California, Nathan Yamine of

Massachusetts, and A. L. Elliott of
Hudson, N. Y.
One of the surprises of the exec-

utive session, especially to those on
the outside, was the attendance of
C. C. Griffin, Oakland, Cal., who ar-
rived yesterday wearing one of Cali-
fornia’s best brands of straw hats.

Griffin, who has been absent from
national organization circles since
the Chicago meeting, offered many
worthy suggestions which influ-

enced the proceedings, according to
those privileged to attend.

Session Brief; No Friction Seen
The executive session of the na-

tional committees was comparative-
ly brief when compared with other
years. This was due, it is believed,
to a total lack of friction among
members.
We recall particularly the execu-

tive sessions at Minneapolis and
Chicago, which extended far into

the night without accomplishing

anything definite or concrete.

Committees from the indepen-
dents and the exhibitors are meet-
ing today to determine on the book-
ing problem now affecting these two
branches. The writer has talked

with many early arrivals among the

exhibitors and he has learned that

these theatre men are more than
willing to give a share of their dates
to the independents.

Three Theatres Razed
by One Fire in Canada

(Special to Exhibitors Herald)

OTTAWA, ONT., May 12.—Three mo-
tion picture theatres of St. Joseph d’Alma,
Quebec, a small center 125 miles north of

Quebec City, were destroyed by a fire

which swept the town May 8. Thirty
places of business and residences were
wiped out and the fire was stopped only
with the use of dynamite, the loss being
placed at $1,000,000. The flames started

in Victoria theatre just before the evening
performances. The National and the Alma
also were devoured by the fire with con-
siderable loss. The theatres drew patrojj-

age from miles around.

Landmark of Canadian
Theatredom Passes Out

(Special to Exhibitors Herald)

l^lONTREAL, QUE., May 12.—The
Moulin Rouge, one of the oldest motion

picture theatres in Canada, situated at St.

Catherine and Amherst streets, is being

replaced hy a large new office building.

The Moulin Rouge had been operated by
Independent Amusements, Limited, Mont-
real, along with various modern cinemas,

and L. E. Ouimet was identified with the

theatre in early days . It was one of the

landmarks of film activities in the Do-
minion.

13 Buildings Burned
(Special to Exhibitors Herald)

STILESVILLE, IND., May 12.—Fire
originating in a theatre building here de-

stroyed the structure and 12 nearby build-

ings.
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‘‘Herald” Does It Again!
Shatters Speed Records to Get First Pictures of Milwaukee

Convention in Print.

Left to right: H. Gluckman, Capital, New York City; Sam Krellberg,
Chadwick; Harry Thomas, Merit, and Ira Simsons, Ivan Pictures. Just
a few of the boys attending the independent convention.

Left to right: Irving Man-
del, who operates the Secur-
ity exchange in Chicago, and
W. Ray Johnston, president
of Rayart.

Left to right: Henri Ellman, head
of new Capitol exchange, Chicago,
distributor for Columbia ; Jack
Cohen, of Columbia Pictures, and
B. Rosenthal of St. Louis.

YSTEM

Left to right: Ben Judell, Celebrated, Chicago; Harry Samwick, New
York; Irving Mandel, Security, Chicago; Meyer Monsky, Liberty Film
Exchange, Omaha; Joe Levy and Phil Monsky, Liberty, Omaha.

The
Equipment
Exposition

(Special to Exhibitors Herald)

M ilwaukee, wis., May 12.—

a

big week

!

That is the feeling that per-

meates the personnel of the equipment deal-

ers and manufacturers who have turned
the huge Milwaukee auditorium into a bee-
hive of activity for what is pronounced
the biggest exhibit of motion picture equip-
ment in the history of the industry.

^ ^ ^

Sam Lears, after months of effort, was
on the job bright and early Sunday to see

that no last minute details were overlooked.
He was accompanied to Milwaukee by Mrs.
Lears and Miss Ruth Algren, secretary of
the association.

* * *

R. E. Farnham of the engineering depart-
ment of the National Lamp Works was
another early arrival. He was kept busy
unpacking lamps and other equipment for
the attractive booth which will feature the
company’s product.

* * *

The new reflecting arc lamp which /. E.
McAuley is placing on the market was the
object of much interest. Mr. McAuley
returned to Chicago from a trip East just
in time to catch his train for the conven-
tion.

* * *

L. M. Fulton of the E. E. Fulton Com-
pany was among the first to have his booth
in ship-shape order. The Fulso sales booth,
adjacent, will be presided over by C. H.
Fulton and Ralt>h Fulton, who have not
returned to the Cream City as yet.

^ ^

Smiling J. C. Kroesen was on hand
greeting his host of friends. It wouldn’t
be an equipment show without T. C.

^ ^

Mr. and Mrs. Edward J. Smith of the
Liberty Music Stand Company are exhib-
iting a full line of their product.

* * *

One of the novel attractions at the audi-
torium is the display of the Enterprise
Optical Manufacturing Company. C. Hahn
is on the job getting things in shape for
the arrival of O. F. Spahr, president of the

concern, who is expected today.

J}J 5}^

Dan Barton of Bartola Musical Instru-

ment Company is exhibiting a Barton
organ on an electric lift. Some one asked
Barton if he had brought Ralph Emerson
along to play it.

He * ^

The Rudolph Wurlitzer Company is ex-

hibiting one of their fine instruments.

* *

Herb Griffin of Nicholas Power Com-
pany is such a sneedster when it comes to

dashing about the auditorium that we have
failed thus far to catch up with him.

* * *

//. A. R. Dutton was conspicuous by his

absence yesterday, but Jack Stallings, who
is putting up the Exhibitors Supply Com-
pany booth, assures us that Dutton will be

in today.
* * *

.\11 in all it’s a big week in the opinion of

the equipment folk. The displays are being

liberally attended and the auditorium is

humming with activity and demonstration.
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200 Independent Exchange Men to

Ally with State Right Association
Grant Membership Through
Amendment to Constitution

Cohen in Address to I. M. P. P. D. A. Urges Mutuality of Pur-

pose in Organization of Branches
(Special to Exhibitors Herald)

MILWAUKEE, WIS., May 12.—It is confidently expected by the Inde-

pendent Motion Picture Producers & Distributors Association that

within a short time the organization will number among its members 200

state right exchange men.
This prediction is based upon the action of the association late last night

in amending its constitution admitting the exchange men to membership
in the organization.

Independents on
the Ground

(Special to Exhibitors Herald)

MILWAUKEE, WIS., May 11.

—More than 100 independent pro-

ducers, distributors and exchange
men responded to the call of the
Independent Motion Picture Pro-
ducers & Distributors Association
to meet in this city for reorgani-

zation and expansion and to parley
with exhibitors. Among those at

the Plankinton are:
ATLANTA

Arthur C. Brombei-g.

BOSTON
Edward Golden, Golden Distributing Cor-

poration.

J. A. McConville, Independent Films.
Herman Rifkin, Supreme Film Exchange.
Sam L. Grand, Grand Arrow Film Dis-

tributors.
Harry Asher, American Feature Films.

CHICAGO
Morris Heilman, Reelcraft Film Exchanges.
Frank Zambreno, Progress Pictures.
Irving Mandel, Securities Pictures.
E. Grossman, Epic Film Attractions.

INDIANAPOLIS
W. 1. Waintrup, U. S. Filin Service.
John Service, Lieber Film Exchange.

MILWAUKEE
Jack Grauman, Celebrated Players.
Walter Baier, Celebrated.
John Ludwig, Ludwig Film Exchange.
Max Tremble, Progress.
E. G. Tunstall, Tunstall Film Exchange.

NEW YORK CITY
Charles Davis, 2nd, Davis Distributing

Division.
H. Gluckman, Capital Film Exchange.
Mr. Piezer, Piezer Film Exchange.
Henry H. Thomas, Merit Film Exchange.
Sam Sax, Lumas Distributing Corporation.
Bud Rogers, Lumas.
S. S. Krellberg, Chadwick Pictures Cor-

poration.
I. E. Chadwick, Chadwick.
Joseph Klein, ChesterBeld Pictures Cor-

poration.
Ivan Abramson, Ivan Pictures.
Jack Cohn, Columbia Pictures.
W. E. Shallenberger, Arrow Pictures

Corporation.
George West, Arrow.
Mr. Shanlup, Arrow.
W. Ray Johnston, Rayart Pictures Cor-

poration.
Milton Simon, Rayart.
J. C. Bachman, B. P. Schulberg Produc-

tions.

B. P. Schulberg, Schulberg Productions.
Louis Weiss, Artclass Pictures.
William Steiner, William Steiner Produc-

tions.

Pierce Kingsley, William Steiner Produc-
tions.

John Lowell Russell, John Lowell Pro-
ductions.

Herman Jans, Jans Productions.
Harry Rathner, Asher Distributing Cor-

poration.
Harry Samrick, Variety Film Sales.
Ira Simmons, Ivan Pictures.
Harry Kosch, attorney.

OMAHA
Meyer Stern, Independent Film Company.
Joe Stem, Independent.

PITTSBURGH
William Alexander, Columbia Film Ex-

change.
ST. LOUIS
Thomas Leonard, Progress Pictures.
Samuel Werner, United Film Exchange.
J. Weil, Weil Productions.
B. Rosenthal, Columbia Pictures.

Exhibitor Disappears
(Special to Exhibitors Herald)

MILWAUKEE, WIS., May 12.—No clue
has been found to explain the mysterious
disappearance of Nick De Lorenzo, local
exhibitor, who has not returned to his
home since a week ago. He had about
$200 in his possession when last seen.

Leaders of the organization state

with determination that this step

marks a new era in independent cir-

cles and will bring this branch of the

business to the forefront rapidly.

Immediately following the deci-

sion of the I. M. P. P. D. A. to

admit exchange men 150 of the lat-

ter voted to align themselves with
the parent body.

Holding Biggest Meeting
Without exaggeration we can

state that this is the biggest gather-

ing of independent forces that has

ever been held. In numbers pres-

ent it far outdistances the famous
Chicago meeting which resulted in

the formation of federated.

Five prominent independent pro-

ducers and distributors affiliated

with the organization late yesterday.

They were: B. P. Schulberg of B.

P. Schulberg Productions, producer
and distributor; Truart, of which M.
H. Hoffman is executive head

;

Henry Ginsberg, Ivan Pictures, the

producing organization formed by
Ivan Abramson, and Charles Davis,

2nd, head of Davis Distributing
Division.

Cohen Addresses Independents
Yesterday Sydney S. Cohen made

his first appearance before the con-
vention of independents and in his

short talk he laid particular stress

upon the necessity of mutuality in

organization. He urged that the in-

dependents remain in Milwaukee to

attend the sessions of the M. P. T.

O. A.

Mutuality of purpose, said Cohen,
is necessary to make organization
worth while.

“I believe,” he said, “that the in-

dependents are in worse condition

today than the exhibitors. The ex-

hibitors have passed through their

teething period, but the indepen-
dents have not yet reached it.”

One of the vital needs of the in-

dependent market, said the exhibitor

leader, is more informative advertis-

ing and exploitation.

“Some of you,” he said, “have real

good pictures, but you keep the fact

confidential. Therefore, you can’t

get the money for these good pic-

tures that other companies may get

for inferior product.”

The independent, said Cohen,
must organize intensely. He must
make definite arrangement this

week on this problem. He must
help organize the exhibitor for “mu-
tuality of purpose will keep an open
market.”
The exhibitor leader’s opinions

relative to contracts were expressed
in these words

:

“Get a simple contract without
jokers. Make it equitable, and as

close as possible to a simple order
blank. If you do this you won’t
have distrust.

“I don’t have any trouble with the

companies, for every play date for

my theatres is a pay date.”

Ray Lewis, who has the Walker
flair for oratory, also addressed the

meeting.

Kresge Company Buys
Saxe Theatre Building

(Sfecial to Exhibitors Herald)

MILWAUKEE, WIS., May 12.—The
Merrill building, in which is located the

Merrill theatre, downtown Milwaukee
house, which the Saxe chain acquired sev-

eral months ago from the Ascher brothers,

has been sold to the Kresge five and ten

cent store interests, it has been reported.

The eight story building will be remod-
eled or replaced by a new building, it is

believed.

Robbers Get Safe; Haul
It Off; Steal $2,000

(Special to Exhibitors Herald)

LOGANSPORT, IND., May 12.—After
lugging the safe out the front door into

an automobile, robbers took $2,000 from it

in the Paramount theatre robbery here, ac-

cording to W. L. Lindsey, manager. The
safe was found seven miles from the house
where it was blown open.
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Canadians Want Independents to

Get First Run Houses in Dominion
Keynote Speech

to Independents

by Harry Kosch
(Continued from fage 33 )

situation which particularly menaces the devel-
opment of the motion picture to its highest point.

If initiative is to be stifled—if creative brains
are to be degraded to the factory level, the mo-
tion picture, in our opinion—and in our solemn
judgment—is definitely doomed.

In responding to the invitation of the inde-

pendent exhibitors to meet with them so thaythis
problem could be met and solved, we have aligned

our own picture product and made it immediately
available so that theatres everywhere may pre-

sent creditable and meritorious entertainment to

tbe people without being forced to buy pictures

from producing firms who have gone into com-
petition with their exhibitor customers by build-

ing houses in opposition—by acquiring chains of

theatres and closing their doors to all pictures

save their own and those of their informal part-

We agree thoroughly with the independent ex-

hibitors that play dates are the solution of the

problem of business freedom. Play dates in the

hands of the exhibitor make it possible for him

to choose product to fit his individual needs and

give his patrons the benefits accruing from open

competition.

We are to meet with these exhibitors in con-

vention assembled, to co-operate with them, to

insure them good product and by joining with

them, to keep the door of competition open.

Picture making is not merely a matter of ex-

pending vast sums of money—brain power and

ability to entertain and instruct play a vital part.

Authors have made it plain through the press

of this country that the product of their minds

and hearts has been so garbled and changed as

to be almost unrecognizable, when translated into

motion pictures. They were misrepresented and

made ridiculous before the public because of the

factory processes that obtain in some of the trusti-

fied studios. They were confronted by the very

spirit of suppression, oppression and stupidity

which found its other expression in an effort to

monopolize brain product and creative effort.

We are seriously concerned for the future of our

business because we are convinced that an out-

raged public will rise in arms to destroy the

monopoly. However, before this can happen, the

monopoly will have destroyed the independent

producer, distributor and exhibitor, and in so

doing, destroy at the same time the motion pic-

ture as an institution. Fortunately, it is not

too late to bring about the changes that are

needed. If competition remains open and on a

basis of merit and entertainment value, inde-

pendent pictures will defeat the trust product in

the open market. In order to do this, your pui-

poses should be to broadcast to the public so it

may know the efforts being made by the present

combinations in this industry to throttle open

competition. Therefore, as business men who are

concerned with the future of their business, and.

as free men and Americans—in the spirit of lib-

erty, we are prepared to sit in tbe ^
with the great body of independent exhibitors,

or meet with them in their convention, to the

end that the freedom of the industry be preserved,

the art of the screen be fostered and encourag^l.

and to the end that the public shall receive the

best that this great medium can give.

This is no time for oratory or empty resolu-

tions It is a time for action—emphatic and

decisive. It is a time for "doing”—for unless we

do, we are done.

Tack Graumann, head of Milwaukee s

Celebrated exchange, called the independ-

ent meeting to order. John Lowell Rus-

sell was then named temporary chairman.

A committee was appointed to confer on

the exhibitor **play date’ plan. Comprising

this group are:

W. E. Shallenberger, Abe Carlos. M H.

Hoffman, Jack Cohn, Louis Weiss,, Wil-

liam Steiner, B. P. Schulberg, W. Ray

Johnston, Edward Golden, Frank Zam-

breno, Arthur C. Bromberg, Harry

Thomas, Sam Werner, Oscar Newfeld

Jack Graumann, William Alexander and

Joe Friedman.

Hint Given That Plan Might
Lead to Expansion in U. S.

Executives Come to Convention With 100 Per Cent Backing

of Members of M. P. T. 0. C.

By HARRY HOLQUIST
CONVENTION HEADQUARTERS, MILWAUKEE, WIS., May 12.

—An extremely serious situation faces the independent exhibitors of Canada,
according to executives of the Dominion M. P. T. O., and with a hope of

relieving the situation these officials are at the Milwaukee convention to

dicker with the independent producers and distributors.

Canadian independent theatre men have play dates for the product of

independent pictures and distributors providing the pictures are properly
promoted so as to create a public demand for such attractions.

The plan to be submitted by the

Canadian exhibitors is this : The
independent producers and distribu-

tors will go into Canada and finance

first run theatres in Montreal, To-
ronto, Hamilton, Quebec and other

principal cities. The first run ex-

ploitation, say the Canadian execu-

tives, will make it profitable for

them to book and present independ-
ent product.

Four exhibitors from headquar-
ters of the Dominion organization

are here to present their plan to the

independents through the M. P. T.

O. A. The four are: A. D. Denis,

president; A. Sperdakos, treasurer;

Maurice West, secretary, and J.

Leon Paternaude.
Prior to their departure from

Montreal these executives were
given a 100 per cent vote of confi-

dence by the organized exhibitors

of Canada. They come clothed with
absolute power to take whatever
action is considered advisable,

knowing that upon their return they
will receive 100 per cent support
in whatever steps they decide upon.

Should the plan lie considered
plausible and adopted by the inde-

pendent producers and distributors

and should the operation of such
houses prove successful, it is hinted
that the independents might expand
their first run theatre activities to

the States.

During the last few weeks such
independents as Joe Brandt and
Jesse J. Goldburg have intimated

strongly that their branch of the

business might find it necessary to

acquire a theatre circuit with a view
of keeping the independent product
in circulation.

Failure to Get Film Darkens Houses

It is not unreasonable to believe

that should the Canadian plan prove
a success it would be adopted more
generally by the independents.

So serious is the situation in

Canada owing to the activities of the

distributing and theatre combines,
according to the M. P. T. O. C.

executives, that throughout the Do-
minion many houses are dark be-

cause of failure to get product.
In many instances, say these

officials, independent exhibitors are

forced to sublet to the theatre com-
bine in order to avoid heavy operat-
ing losses. The combine, says Mr.
Sperdakos, now has his $100,000
Mount Royal theatre in Montreal.

Royalty Assessments
on Copyrighted Music
Threatening Canadians

(Special to Exhibitors Herald)

OTTAWA, ONT., May 12.—Anxiety is

now being displayed by exhibitors of Can-
ada regarding immediate possibility of im-

position of royalty assessments on copy-
righted music played in the theatres at

regular performances, because of proposed
amendments to the Canadian Copyright Act
as brought forward by E. R. E. Chevrier,

member of parliament for Ottawa East in

Commons. At special conferences in Ot-
tawa May 7 details of the copyright pro-

posals were investigated and discussed.

The chief figure was Col. John A. Cooper
of Toronto, president of Motion Picture

Distributors and Exhibitors of Canada, the

organization comprising the majority of

film exchanges and many theatre managers
in Canada. It was ascertained the new
measures provide for both civil damages
and criminal punishment for infractions

of the law.

At a meeting of the parliamentary copy-
right committee in the Parliament build-

ings the same day, which was attended by
Colonel Cooper and other representatives

of iMotion Picture Distributors and Exhib-
itors of Canada, the committee decided to

reject one clause moved by Mr. Chevrier,

that half of the fine of $50 for the first

offense under the copyright law and half

of the fine of $25 for the second and suc-

ceeding offenses should go to the informant
or complainant.

Hints have been thrown out at Ottawa
that the solution, if the amendments are

adopted, will be adoption of a tax system
such as has been adopted in the United
States.
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B. & K. and L. & T., Two Powerful
Circuits in Chicago, Merge Forces

In Big Deal

Sam Katx Joseph Trinz

Senate theatre which is one of the

houses owned by Lubliner & Trim.
It is one of the finest neighborhood
houses and is situated on Chicago’s

West side in the heart of a great busi-

ness center.

Emil Stern Harry Lubliner

Balaban-Katz Buy Interest;

Twenty-Six Houses Involved
New Company Is Formed Retaining Lubliner & Trinz Name

—

Stern Remains in Charge of Chain

Two powerful Chicago theatre circuits have allied forces.

Official announcement was made at the offices of Lubliner
8c Trinz on Friday, May 8, that Balaban & Katz had acquired
an interest in the L. & T, chain, including nineteen houses now
in operation and seven under construction.

Negotiations were concluded with formation of a new corporation to

be known as Lubliner & Trinz Theatrical Enterprises. No announcement
relative to management of the new corporation was made in the brief announce-
ment, although it is understood from reliable sources that L. & T. will maintain
its present offices at 307 North Michigan avenue, with Emil Stern remaining
as general manager and direct supervisor of the operation of the houses.

The executive personnel of the organ-
ization will not be made public until fur-

ther details of the alliance have been
worked out. Announcing the conclusion
of negotiations was this statement

:

Form New Corporation
“A new corporation has been

formed, to be known as Lubliner
& Trinz theatrical Enterprises.

“Negotiations have been con-
summated whereby Balaban &
Katz Corporation has acquired an
interest in the Lubliner & Trinz
circuit of theatres.

“Nineteen theatres now in oper-
ation and seven in the course of

construction are involved in this

transaction. They are:

Ellentee
Viiagraph
Logan Square
Paramount
Madison Square
Biograph
Lakeside
Crawford
Windsor
Dearborn
Congress
Orchestra Hall
Covent Garden

Knickerbocker
Michigan
Oak Park
Pantheon
Pershing
Senate
West End
Wilson
Harding
Belmont
State
Tower

“These theatres represent the

very best circuit of outlying the-

atres in Chicago.
“The deal is of considerable in-

terest to the industry at large.

“Plans are being formulated for

the development and expansion of
the new Lubliner <& Trinz Enter-
prises in Chicago.
“The negotiations were carried

on by B. F. Lindheimer, represent-

ing all parties.”

The L. & T. theatres have been the out-

let in Chicago for the product of Warner
Brothers which has been handled in the

Chicago territory by L. & T. as franchise
holders.

Speculate on Product

Just what effect the alliance of L. & T.

and B. & K. will now have on the Warner
product is a matter of speculation. Both
of the theatrical interests have refused to

comment upon this phase of the deal.

Commenting upon the deal, a manager of

one of the local exchanges expressed the

opinion that the alliance will simplify the

booking situation in Chicago.
Lubliner & Trinz is one of the pioneer

motion picture concerns in Chicago. Bala-

ban & Katz, on the other hand, is one of

the younger circuit organizations, having
started its expansion program something
like six years ago.

Today the B. & K. organization controls

in Chicago the Chicago theatre, the Tivoli,

the Riviera, the Central Park, the Roose-
velt and McVickers. The Randolph and
the LIptown are under construction.

Report Lubliner President

While nothing concerning the executive

personnel of the new L. & T. enterprise

has been made public, it is understood that

Joseph Trinz wall he chairman of the board;
Harry Lubliner, president

;
Samuel Katz,

vice-president and secretary
;
Barney Bala-

ban, treasurer; Emil Stern, general man-
ager, and A. L. Mayer, former Loew repre-

sentative in Chicago, vice-president.

The Balaban & Katz organization holds

the First National franchise in the Chi-

cago territory. Samuel Katz is a member
of the executive committee of the produc-

ing and distributing company.

Girl Routs Theatre Bandits
HOLLYWOOD—When two gunmen attempted

to rob the bo.x oflice of Eagan theatre, Miss Viola
Garff, assistant cashier, screamed and fought the
men off, .saving .$400 in the cash drawer.

Rumor Southern Enterprise Holdings

in Texas Will Be Bought by Saenger
(Special to Exhibitor.'! Herald)

DALLAS. TEX., May 12.—It is reported by sources considered reliable

that a very important deal is soon to be consummated between Southern En-

terprises and Saenger Amusement Company whereby all Southern Enterprise

holdings in Texas will be sold or transferred to the Saenger or one of its

subsidiary companies.



40 EXHIBITORS HERALD May 23, 1925

N ew YORK.

—

Howard Dietz, looking

from his office window at the Aletro-

Goldwjm trackless train, starting on the

trans-continental trip, conceded that it was
a pretty fair exploitation stunt. . . . Harvey
Day is going to Milwaukee knowing that

that is one made famous city where Vol-

stead was never heard of. . . . Col. Fred
Levy, the handsome Kentucky First

tional franchiser, w'as a w-eek end guest in

New York. . . . Oscar Price did not sail

for Europe with Jack Dempsey, printed

reports notwithstanding. . . . Sam I. Ber-

man, having a convention of the managers
of two of his Brooklyn theatres, did not go

to Milwaukee. . . . Jimmy Walker was given

his usual W'eekly “mention” as possible head

of the independents last week. . . . Clarence

Cohen, Sam Sonin and Sam Morross, as

the M. P. T. O. A. traffic committee, w'ere

the busiest birds in town arranging Mil-

waukee trips for New Yorkers. . . . Hal
Howe, chaperoning Rod LaRoqiie, is en

route to the West Coast for a month’s stay

to get acquainted with some of his clients.

. . . Bobby North, who has Warner prod-

uct until Jan. 1, isn’t worrying much about

what he will do until that date. . . . Paul
Bern is here from the Coast to direct Bebe

Daniel’s next. . . . Joe Lee says he didn’t

get lost once while in Europe with Tom
Mix, nor did Tony. . . . Ben Abrams is

worrying over a published report that the

site of the Hotel Astor was to be sold for

an office building. . . . Eph Ascher wel-

comed his star, Corinne Griffith, Friday,

and set her to work on a picture Saturday,

and ain’t these Simon Degrees terrible. . . .

C. C. Petiijohn, general counsel of the

Hays office, went to Chicago last week and

will remain over during the Alilwaukee

convention. Joe Hornstein’s full page pic-

ture figures among the other full page stars

in Paramount Pep Club’s year book. . . .

Jimmy Grainger is away on another flying

trip among the Fox exchanges in Canada
and the West and will drop in on the Mil-

waukee convention. . . . Nat Rothstein is

on a trip to Chicago to see how the printers

work and that they do work. . . . Major
Edward Bozues spoke at the dinner given

Major Sam Rothafel last Saturday night,

and which was attended by many other mil-

itary men. . . . D. W. Griffith changed the

name of historical Syossett, L. L, to “Burr-

ville” on the railroad station for picture

purposes last Sunday. Randy White hopes

Griffith will not film a scene at Seetucket,

and change station signs when Randy is

homeward bound. . . . Eddie Hurley has

left the Pathe publicity offices flat and
moved down a couple of floors to Associat-

ed Exhibitors. . . . Sam Sax moved onto

Milwaukee with a pocketful of blank con-

tracts looking for exhibitors with pockets

full of blank playdates. . . . Sam Goldwyn
discovered a new child actress and signed

her up and then Vic Shapiro discovered she

was a child wonder. . . . Jesse Lasky’s mot-
to for the Paramount Pictures school is

“get ’em young; train ’em early.” . . . Wil-
liard Paterson, in Atlanta, said hello to a

number of New York friends from the

Atlanta Journal broadcasting station Sat-

urday night. . . . Arthur Landau's pristine

beauty' is temporarily spoiled by an infected

jaw which changes the appearance of the

entire front elevation. . . . Joe Schnitzer,

Harry Berman and Colvin Brozvn held a

sales meeting or something Thursday at a

Hunting Room table at lunch time.

—SPARGO.

Above: Pretty! It’s made of mud ! The model of a Spanish castle built

by the hands of Francisc Cugat will be used for styling sets of “Don Q.’’

Douglas Fairbanks brought the architect from Barcelona to work on the
United Artists picture. Cugat, who is designing sets for Doug, is called one
of Spain’s foremost artists.

Below: A little bit of Hollywood in Indianapolis! Priscilla Dean was mak-
ing personal appearances in connection with the Producers Distributing Cor-
poration picture, “A Cafe in Cairo.’’ Left to right: Charlie Murray, Pris-

cilla Dean, Ace Berry, msinaging director of the Circle; Robert Cotton, Cen-
tral division manager of Pro-Dis-Co; Fritzie Ridgeway, screen player; Mrs.
Dean, Walter Hickman of Indianapolis Times, and Dudley Williston, P. D. C.
branch manager.
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Film Booking Offices, Universal and
Metro Hold Chicago Sales Meetings

Laemmle and Schnitzer Call
Managers from All Branches

Metro-Goldwyn Convention Covers Four States, With Reports

Being Made on National Conclave

The sales staffs of three national distributing organizations, Film Booking
Offices, Universal and Metro-Goldwyn, convened in Chicago on Saturday,
May 9, for their annual meetings.

The F. B. O. and Universal gatherings were national, with branch managers
present from all exchange centers. Metro’s meeting was sectional, with offi-

cials from four states present. The latter meeting was a follow on the national

convention held recently in New York.

Following conclusion of the conventions on Sunday, many of the home
office executives and branch managers entrained for Milwaukee to be present

at the sixth annual convention of the Motion Picture Theatre Owners of
America.

Reports of two of conventions follow

:

Managers and Salesmen
Present from 4 States

Lesser Contracts
for Entire F, B. O.

Output of 1925-26
(Special to Exhibitors Herald)

NEW YORK, May 12.—Irving Lesser
signed last week for the entire output of

64 1925-26 F. B. O. productions, according
to an announcement made yesterday by

Film Booking Offices. The pictures will

be shown in the Playhouse theatre. Great
Neck, Long Island, managed by Lesser.

The Gold Bond specials contracted for

are : “Drusilla With a Million,” Associated
Arts Corporation production; “Parisian

Nights;” “If Marriage Fails,” C. Gardner
Sullivan’s society drama; “The Keeper of

the Bees,” by the late Gene Stratton-Por-
ter; “When His Love Grew Cold” and “A
Poor Girl’s Romance;” “The Last Edi-

tion,” Emory Johnson’s newspaper story,

and “Happiness;” “The Isle of Retribu-

tion;” “Flaming Waters;” “The Midnight
Flyer,” a railroad melodrama, and “The
Futurity Winner,’ a race track story.

The advertising campaigns in the Satur-
day Eevening Post and McCall’s Magazine
on “Drusilla With a Million” and “The
Keeper of the Bees” are said to have been
added factors in Lesser’s decision to book
the entire program.

Warner Contracts to

Serialize Film Tales
in 1,000 Newspapers
(Special to Exhibitors Herald)

NEW YORK, May 12.—By contracts
just made with several syndicates Warner
Brothers will broadcast through 1,000 news-
papers stories on their 1925-26 program.
The effort to exploit the stories is a part
of the $500,000 advertising campaign pre-
viously announced.

Serialization of a story in a key city

will closely precede or coincide with the

first runs of the picture in that locality.

Within the past two weeks the New York
Evening Journal began the serial, “The
Pleasure Buyers.” Twenty-eight Hearst
newspapers will get the story later. The
Oppenheim novels, “The Passionate Quest”
and “The Inevitable Millionaires,” will be
handled by the McClure Syndicate.

German Film Shows
Total 3,737; Berlin 308
{Waching 1071 Bureau, Exhibitors Herald)

WASHINGTON, D. C., May 12.—The
new film directory printed in Germany lists

the number of motion picture theatres as

3,737, which is contrasted with the esti-

mated 15,000 in United States. Berlin with
a population of near 4,000,000, has 308
theatres and is better supplied with theatres

than any other German city. Germany, it

is said, has more motion picture theatres

than any other continental country.

Fox News Promotes
McFarland, Mathewson

(Special to Exhibitors Herald)

NEW YORK, May 12.—Jack McFarland
and Tracy Mathewson, newsreel men with
wide experience, have received appoint-

ments by Fox News as staff representa-

tives in El Paso, Tex., and Atlanta, Ga.,

respectively.

Managers and salesmen from the Minne-
apolis, Indianapolis, Milwaukee and Chi-

cago offices attended the sales meeting of
Metro-Goldwyn, held at the Congress hotel,

Chicago, on May 9 and 10.

The gathering was called primarily that

S. A. Shirley, district manager, might re-

port to his territorial men the proceedings
of the recent national conclave in New
York.
The “Quality 52,” said Mr. Shirley, who

reviewed several of this group while in the

East, will give Metro-Goldwyn a lineup of
attractions excelling anything the company
has offered heretofore.

Attending the meeting were

;

S. A. Shirley, district manager.
Minneapolis Office: Morris Abrams, exploiteer ;

L. J. Blumberg, salesman ; E. Lorentz, salesman ;

M. S. Rivkin, salesman ; A. L. Zacherl, salesman ;

M. E. Mazur, salesman ; W. A. Bennett, salesman ;

A. H. Fischer, branch manager.
Indianapolis Office: T. C. Baker, salesman ;

R. L. Brentlinger, salesman ; W. A. Ratz, sales-
man ; D. Hammer, salesman ; G. E. Parish, sales-
man : W. W. Williams, branch manager.
Milwaukee Office: F. C. Hensler, salesman ;

Stall, salesman ; S. Shurman, branch manager.
Chicago Office: Chas. Glickauf, exploiteer; F.

P. Ishmael, salesman ; E. L. Brichetto, M.
Schwartz, salesman ; H. C. Brolaski, salesman :

T. C. Delaney, salesman ; H. A. O’Brien, sales-
man ; Reed Meyers, salesman ; T. E. Mason, sales-
man ; L. A. Rozelle, branch manager.

Film Booking Offices

Hold Two-Day Meet
A two-day sales conference participated

in by branch managers, district manaeers
and home office executives of the Film
Booking Offices of America was held at the
Drake Hotel, Chicago, on May 9 and 10.

Among the home office executives present
were Joseph 1. Schnitzer, general manager;
Harry Berman, general sales manager; Nat
G. Rothstein, director of advertising and
exploitation, Lee Marcus, assistant to Mr.
Berman, and A1 Boasberg, promotional
manager.
Morning and afternoon sessions on both

days of the meeting were devoted to a
presentation of the product for the com-
ing year, together with discussions of sales

policies. The meeting concluded with a

dinner on the evening of May 10.

Max Constant Gets Divorce
LOS ANGELES—Max Constant, motion picture

actor, has won a divorce from Andree Lafayette

Constant, on a charge of desertion. Andree went
back to Paris, France, a year ago last October,
five months after her marriage, which followed
her arrival at Hollywood to try motion pictures.

Feist Is Now Closing
Big Bookings on M-G

Product for 1925-26
Felix Feist, general sales manager for

Metro-Goldwyn, is closing up contracts for

next season’s product just about as fast

as he can make calls on exhibitors.

With Joseph Friedman, Tower theatre,

St. Paul, Minn., Mr. Feist closed a remark-
able contract. By it the entire Metro-
Goldwyn product for 1925-26 will be played
first run at the Tower.
A deal also was closed by Mr. Feist

with Barney Zeitz, State theatre in New
Bedford, klass., whereby Metro-Goldwyn
product will be played first run at that

theatre for a number of years.

Both the Tower theatre of St. Paul and
the State of New Bedford are representa-
tive houses in their respective cities and
the transaction represents a most substan-
tial figure.

These, and similar contracts now in the

making, are considered proof of the high
esteem in which Metro-Goldwyn product
is held by the theatre owners.

Shallenberger Sells All
of Arrow*s 1925 Output
to Commonwealth Films

(Special to Exhibitors Herald)

NEW YORK, May 12.—Before leaving

for the Milwaukee convention last week
Dr. W. E. Shallenberg, president of Arrow
Pictures, closed one of the biggest state

right deals of the year. By a contract

made with Samuel Zierler, Commonwealth
Films will distribute in Greater New York
and Northern New Jersey the 24 special

productions which comprise the Arrow out-

put for the coming season. These are;

Eight Whitman Bennett Productions, 4

personally directed by Whitman Bennett
and 4 by Wilfred Noy; four Dallas M.
Fitzgeralds ;

four National Picture Bureau
productions; four Arthur M. Beck pic-

tures
;
two W. E. Shallenberger produc-

tions, and two I. E. Chadwicks.
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The “Greater Forty”

Announcement

The annual product announcement of

the Famous Players-Lasky corpora-

tion, which appeared in last week’s issue

of the HERALD has created unusual com-

ment throughout the industry. This of-

fice has already heen in receipt of a num-
ber of communications from exhibitors

commenting upon the wealth of product

information which it discloses, as well as

upon the striking effect and artistry of the

entire announcement.

The announcement, in the form of an advertising insert

of 112 pages, has been cited by advertising experts as a

distinguished effort which is probably without parallel in

the history of trade advertising. Many exhibitors are plan-

ning to preserve the insert, both for the information it dis-

closes and also to use as lobby cards announcing coming

product.

The annoiineement was produced by the advertising de-

partment of Famous Players under the direction of A. M.
Botsford, advertising manager.

India Idolizes U. S. Film Stars,

Bombayan Writes Herald
Six Meet “Siveet Approbation of Public”—Serials Win Laudatory

Praise”—Ten Native Companies Producing Pictures

W ANT to know the favorite motion picture stars of far-off India?
Here they are, and the authority is S. B. Kealgutker, of Bombay,
who in a letter to “Exhibitors Herald” reflects the natives’ admira-

tion for the progress of American picturedom. The screen pets are listed as

Harold Lloyd, Douglas Fairbanks, Rudolph Valentino, the Gish sisters and
Mary Pickford, but Mr. Kealgutker adds an “&c.” to show that the Indians’

appreciation does not stop there.

C ENSORSHIP has reared its head in

that country, too, every picture run-
ning the gauntlet before it can be shown.
But the writer naively explains the restric-

tion fills a political need in his country as
“in some cases it checks the probable in-

surmountable insurrection and does incal-

culable service for the uplift of human
tendency.”

In addition to the stars “which have met
the sw'eet approbation of the public,” Mr.
Kealgutker tells how “Safety Last” “proved
such a great success in arresting the atten-
tion of those who witnessed the same that

it had to be shown for three continuous
weeks.” Pathe serials, he says, “have won
laudatory applause” and “some George B.

Seitz serials still are the talk of the town.”
Ten native companies are producing In-

dian pictures, special credit being given to

Maharashtra Film Company of Kolhapur
for making “Singhagad.”
Mr. Kealgutker’s letter, dated from

Bhagwa-Bhuvan, New-Gamdevi, Bombay,
is addressed to the business manager of

Exhibitors Heralii and follows in full:

Gentleman,

I shall thank you to publish the following arti-

cle in your next issue, written by me, to enable
the American Producers and Exhibitors to know
something about the Indian market of the Ameri-
can Motion Pictures;

“Before proceeding to describe the various mo-
tion pictures produced in America, which have
won the public attention in this country, it is of
paramount importance to pen a few lines about
the various stars which have met the sweet appro-
bation of the public here, and the restriction that

has been placed in this country for their per-
formances.
“The favorite stars here are, ‘Harold Lloyd’;

‘Douglas Fairbanks’: ‘Rudolf Valentino’: ‘Gish
Sisters’: ‘Mary Pickford’: &c. As has been stated,

the censorship is prevalent here, and every picture
has to be censored before it is exhibited to the
public and, if any picture is found to be impreca-
tory or deleterious, the same is not permitted to

be shown to the public. It is needless to mention,
that the aforesaid restriction^ in some cases,

checks the probable insurmountable insurrection,
and does incalculable service for the uplift of

human tendency.
“Recently, Harold Lloyd’s greatest picture

“SAFETY LAST” was shown here, at Pathe
Cinema, and it proved such a great success in ar-

resting the attention of those who witnessed the
same, that it had to be shown for three continu-

ous weeks. Among the other pictures, which
broke great records are; ‘Robinhood’: ‘Mark of
Zorro’: ‘D. W. Griffith’s Productions’ (including
Way Down East &c.) and the Universal’s ‘Hunch
back of Notre Dame.’
“As for Serial Pictures, Pathe Serials have won

laudatory applause and as such, have left deep
impression in the minds of the public. To cor-
roborate this statement, it can be easily ascertained
that wherever and whenever Pathe Serial is
shown, it is very difficult to get entrance in the
Theatre. Formerly some George B. Seitz serials
were shown here, and still they are the talk of
the town.
“Of course, there are some 10 Indian Com-

panies here producing only Indian Pictures,
among which Indian Pictures “SINGHACIAD”
has been proved to be the most gorgeous ever
produced in India. Thanks are due to the Mahar-
ashtra Film Co., of Kolhapur for having won the
public appreciation by their zeal in producing such
a wonderful picture.

“It will not be out of place to mention here that
the public of this country commend the proLc-
tions of ‘Rex Ingram’: ‘D. \V. Griffith’: &c. which
tend to convey admiration for the American Mo-
tion Picture Industry.”

Without more at this writing, remain. Dear Sir,
Yours faithfully,

S. B. KEALGUTKER.

Stern Protected
Against Syndicate
byCity*s Order

(Special to Exhibitors Herald)

NEWARK, N, J., May 12.—Joseph
Stern, head of the Joseph Stern’s Theat-
rical Enterprises, will benefit by an order
which was announced last week by the City
Commission of Irvington, N. J., forbidding
the construction of theatres there before
May, 1926. Stern owns and operates ten
theatres in Essex county. The order is

a result of Stern’s effort to persuade the
commission that the conditions in the town
would not permit the construction of other
theatres. It was also an indirect result of
the announcement of a syndicate that it

would build a theatre in the town upon
ground already purchased.

Before the order had been passed Stern
attempted to protect himself against the
syndicate’s opposition by buying ground
two blocks above the site bought by the

company. He then made an application
for a building license to Commissioner of
Finance Harry P. Bedford, who made the

survey of theatrical conditions and rec-

ommended the ban on building for a year.

Two new theatres have been under way
by Stern which will involve a sum ap-
proximating $1,000,000.

Col. Cooper Calls Meet
of Distributors and
Exhibitors of Canada

(Special to Exhibitors Herald)

OTTAWA, ONT., May 12.—Col. John
A. Czooper, president of the Motion Pic-

ture Distributors and Exhibitors of Can-
ada, has announced that the annual con-
vention of association members will be

held in Toronto soon to complete details

of organization for the coming year.

Prominent exhibitors of both Eastern
and Western Canada are already repre-

sented in the organization. Excellent work
is said to have been begun despite the in-

complete state of formation. Headquar-
ters are located in a suite in the Lumsden
Building, Toronto.

Serial Bookings Grow
in Northern New York

(Special to Exhibitors Herald)

ALBANY, N. Y., May 12.—Serials seem
to be gaining in the favor of many lead-

ing exhibitors in this section. Lew Fischer

of Fort Edward, who has five theatres,

is running serials in all houses, while Oscar
Perrin, running the Leland and Clinton

Square theatres in Albany, also has booked
up a series of pictures.
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Thall Named Assistant

to Manager Bowles of

West Coast Theatres
(Special to ExhibitorTHerald)

LOS ANGELES, May 12.—Charles M.
Thall, booking manager of West Coast
Theatres, has been promoted to assist-

ant general manager by A. M. Bowles,

new general manager. Mr. Thall will

supervise all bookings and manage the

nineteen theatres of the northern di-

vision while continuing his duties in the

San Francisco headquarters, and will

have direct charge of the general offices

of the northern end.
After many years with traveling the-

atricals Mr. Thall entered the motion
picture industry in the exchange branch
of the state rights field and later be-

came publicity director for First National.

Mr. Bowles made him press represent-
ative of Loew’s Warfield in San Fran-
cisco, from which position he rose to

booking manager.
Mr. Thall’s new appointment becomes

effective at once as one of the first offi-

cial acts of Mr. Bowles in his new
position.

Trade Body Dismisses
Charge of Unfairness

by Saenger Company
(Washington Bureau of Exhibitors Herald)

WASHINGTON, D. C.—Federal trade
commission last week dismissed without
prejudice its complaint against Saenger
Amusement Company, New Orleans, charg-
ing the use of intimidation and unfair
methods in attempting to force certain mo-
tion picture exchanges to handle its films

on terms it dictated. In its answer to the
complaint, filed with the commission, the
company denied the charges in all respects,

following which evidence was taken by the
commission.

Crones Get Posts With
MacLean*s Organization

(Special to Exhibitors Herald)

NEW YORK, May 12.—J. R. Crone has
been chosen for production manager of the
Paramount organization being built up for
Douglas MacLean’s productions for Para-
mount by MacLean’s general manager.
George J. Crone is supervising editor, while
Raymond Cannon and Wade Boteler have
been appointed to the scenario staff. Sev-
eral directors are being considered for
choice of one for permanent employment.
Filming of the first picture will start soon.

Charles Ray Company
Faces $150,000 Suit
(Special to Exhibitors Herald)

LOS ANGELES, May 12. — Charles
Ray Productions, Inc., has been sued for

$150,000 asserted due on promissory
notes and trade acceptances by Con-
tinental National Bank. Individual actions
are directed against Charles T. Ray,
Charles E. Ray, Clara Grant Ray, Arthur
S. Kane, A. A. Kidder, Richard and Gus
Inglis, said to be stockholders.

Paramount Silver Cup
Won by Woman Manager

(Special to Exhibitors Herald)

NEW YORK, May 12.—Mrs. Lee Mote,
Acme theatre, Riverton, Wyo., has been
awarded a silver loving cup for the best
displays in newspapers for Paramount pic-

tures in the Denver territory.

U” Abolishes Quota System
in Favor of Cost-Plus Plan

Laemmle Tells Sales Convention Ten Percent Profit Over
Production and Distribution Cost Is Enough—Goes

to Milwaukee to Tell Exhibitors in Person

No more quotas on Universal pictures.

Ten percent profit is enough.
This is the gist of Carl Laemmle’s address climaxing the three-day Universal

Sales Convention held at the Drake Hotel, Chicago, May 9, 10 and 11.

“For the first time in years,” the president of Universal told his listeners,

“you will be able to go out to the exhibitor with a proposition that he can
understand in dollars and cents and that he can thoroughly believe in.”

At the beginning of his address Mr.
Laemmle told the eighty-odd exchangemen
and executives present, “This is going to

be a straight from the shoulder talk and
it will contain some brickbats as well as

some bouquets.” After stating his satis-

faction with conditions and progress within
the company and its various departments,
he announced the new plan as to become
effective with the making of contracts cov-
ering the fifty-four pictures included in

the second White List.

“White List” Affected
“In the selling of these pictures,” he

said, “I have no hesitation in saying to you
that you can claim for them that they are

the very best that Universal has ever made.
I am so confident of this that I am going
to propose to you a new method of selling

them. I am going to tell you just what
Universal expects you to get for these pic-

tures.

“Heretofore we have sat down and com-
piled a quota valuation based on the ex-
hibition value of each picture. Everybody
does this. It is the method commonly ac-

cepted by the trade. When you come right

down to it, this method satisfies no one.

We know the quota is too high, but with
other producers putting a tremendous valu-

ation on pictures we know are no better

than ours we have to follow the leader.

“The salesmen know there is no chance
to meet these quotas unless the picture

happens to have a drawing power like ‘The
Hunchback of Notre Dame.’ They know
we are deceiving them. The exhibitors
know that neither the home office nor the

salesmen believe in this inflated quota. So
they don’t believe in it, either.

Asks Ten Percent Profit

“I tell you right here I am going to

abolish them so far as Universal is con-
cerned. Universal from now on will ex-
pect you in each exchange to make a ten

per cent profit on the cost of each picture

according to your percentage of the coun-
try. This cost, of course, will include the

cost of distribution and the cost of prints.

With conditions as they are today, every
business man who does not make a ten
percent profit on his turnover will not be
making more than a bare living.”

Following adjournment on Monday a

banquet was given at the Drake and Tues-
day morning Mr. Laemmle and his aides

moved on to Milwaukee where it was
planned to announce the new selling plan
directly to exhibitors.

Other Universal officials present were R.

E. Cochrane, vice president; E. H. Gold-
stein, treasurer; Arthur S. Kane, contact
executive; Ned E. Depinet, Ned Martin
and Jules Levy, sales directors; Dan Mich-
alove, Fred Gage, J. C. Brooks and W. E.

Truog, assistant sales managers.

Executives Attend Meet
Home office executives at the convention

included Fred McConnell, short subject

manager; Paul Gulick, publicity director;

George Brown, director of advertising;

Jerome Beatty, exploitation director and
his assistant, Joe Weil; Julius and Abe
Stern, president and vice president of

Century Comedies, with H. M. Herbel,
Century sales manager

;
E. D. Leishman,

auditing department, and R. V. Anderson,
sales manager of International News. In

addition were Harry Zehner, secretary to

Mr. Laemmle, and personal representatives

William Stoermer, Charles E. Burden and
Paul Kohner.
Universal stars attending the meet were

Virginia Valli, Hoot Gibson, William Des-
mond, Louise Dresser, Joe Murphy and

Jack Dougherty. Several pictures included

in the Second White List were exhibited.
Universal managers attending the convention

were: S. Wittman, Albany; E. W. Kramer,
Buffalo; M. Joseph, New Haven; M. Epstein,

Washington; Joe Friedman, Detroit; C. W. Dick-

inson, Pittsburgh; Claire Hague, Toronto; D.
Leduc, Montreal; J. Hooper, Montreal; C. R.
Dippie, Calgary; R. Scott, Vancouver; G. F. Law,
Winnipeg; J. Lieberman, St. John; Harry Ascher
and M. E. Morey, of the American Film Feature
Film Company, Boston; L. W. Alexander, Chi-

cago; George Levine, Milwaukee; Phil Dunas,
Minneapolis; M. Gottlieb, Des Moines; H. J.

Chapman, Sioux Falls; H. F. Lefholtz, Omaha;
E. Gerbase, Denver; S. Henley, Salt Lake; R. C.

Hudson, Butte; L. J. Schlaifer, Seattle; G. E.

Jackson, Portland; C. A. Nathan, San Francisco;
D. S. Mitchell, Los Angeles; R. Mclleran, Dal-

las; G. L. Woods, El Paso; W. Richardson, New
Orleans; R. E. Williams, Atlanta; J. R. Barton,
Jacksonville; W. E. Sipe, Memphis; E. F. Dar-
dine, Charlotte; W. P. Moran, Oklahoma City;

L. B. Metzger, Kansas City; L. Hess, St. Louis;
William Esch, Indianapolis; J. E. Daly, Charles-

ton, W. Va. ; Fred Strief, Cincinnati, and W. C.

Herrmann, general manager of the Big “U” Ex-
change of New York City.

The following territorial exploitation men were
present: Robert Gary, Maurice Davis, Jack Mere-
dith, Earle Griggs, Arthur Janisch, A1 Burks, A1
Feinman, Charles Loewenberg, W. R. McCor-
mack, Jack Hays, Harry Yost, Andrew Sharick,
Louis Kramer, Mrs. Ann McMurdy, Jack Ed-
wards, F. L. Babcock and H. M. Wilkes.

Emil Harder Will Make
10 Pictures in Zurich
(Special to Exhibitors Herald)

NEW YORK, May 12.—Emil Harder
will take an entire cast, beside technicians

and writers, to make 10 pictures in his new
studios in Zurich, Switzerland, from which

he has returned following the directing of

“William Tell,” which follows “Charley’s

Aunt” into Cameo theatre here. Hoey
Lawlor has been engaged as scenarist, Paul

A. Yawitz will establish a publicity bureau

in Zurich, and actors already signed include

Louis Honegger and Gilda Kreegan.

Mr. Lawlor has written “The Danger
Sign” (tentative title) and will prepare

scripts for five more.

Warners Called Seeking
Lyceum in Minneapolis

(Special to Exhibitors Herald)

MINNEAPOLIS, MINN.. May 12.—

Warner Brothers are reported to be dicker-

ing for Lyceum theatre here for use as a

first run house.
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Press Agent “Exaggerated” in

Embassy Announcement
*‘Never Heard of It,” Say Executives Named in Glittering Story of

“Ten Million Dollar” Film Company’s Formation

New YORK, May 12.—Some day visitors to Los Angeles are liable

to pass a large stone building—very large and built of very heavy
stones—and see a lot of people on the inside looking out. And among

these people on the inside looking out may be a certain type of alleged

press agent. This “some day” will be when the grand old state of Cali-

fornia passes and enforces a law which will cause this type of press agent
to refrain from working on the theory of never allowing himself to be
hampered by facts.

And when that day comes one of the foremost of these lookers-out will

be the bird who conceived the idea of springing on unsuspecting and trust-

ful newspaper persons the tale of the “Ten Million-Dollar Embassy Films.”
This bird, who is now probably chuckling with glee, got a lot of space to

paste up in his scrap book and prove to his boss that he is earning the
weekly stipend. Or maybe he is busy hunting a job for having played it

too strong for even his boss to stand for. If not, he ought to be.

According to this wild man—and many
papers fell for it, among them the usual-
ly truthful and modest publication which
is now printing this—the “Ten Million-
Dollar Embassy Films” has behind it

“strong financial interests” and these are

“Frank R. Wilson and Motion Pictures
Capital Corporation, with which Cecil

B. DeMille and Producers Distributing
Corporation are affiliated.” Also the

product of the company will not be state

righted but will “go through four na-
tional distributors, three of these being
First National, Producers Distributing
Corporation and Associated Exhibitors.

Just a little more; “other prominent
factors in the project are Sam Zierler,

director of Longacre Bank, New York
City, and president of Commonwealth
Films; W. E. Shallenberger, president of

Arrow; Joseph Simmons and George E.

Kann, of the firm of Simmons-Kann,
foreign distributors.”

And still you don’t know the half of

it. A few stars with million dollar three-

Final cutting has been done for June
release of "Are Parents People” Mai
St. Clair production for Paramount.
Betty Bronson, Florence Vidor and
Adolphe Menjou are featured.

year contracts, other stars at $5,000 per
week and a lot of well-known names were
easy after the bird got busy slinging a
mean type writer.

All of which is fine and dandy, BUT
here is what a few of the “prominent
factors” have to say about the “Ten Mil-
lion-Dollar” project:

Frank R. Wilson, of Motion Pictures
Capital Corp. : “I never heard of it.”

Dr. W. E. Shallenberger, Arrow Films:
“I never heard of it.”

Sam Zierler, Commonwealth Films: “I

never heard of it.”

Sam Spring, First National: “I never
heard of it.”

Joseph Simmons, Simmons-Kann: “I

never heard of it.”

George Kann, Simmons-Kahn: “I

never heard of it.”

Jay A. Gove, Associated Exhibitors:
“I never heard of it.”

John C. Flinn, Producers Distributing:
“I never heard of it.”

All of which seems to indicate that
there has been “a little misunderstand-
ing.”

But, it may be noted, there is no long-
er any misunderstanding about this par-
ticular press agent in the office of this

publication.

Eight Film Firms File

in New York in Week
(Special to Exhibitors Herald)

ALB.^NY, N. Y., May 12.—The past
week showed up well in companies enter-

ing the motion picture business in New
York state. Eight were chartered by the

secretary of state, these showing substan-
tial amounts of capitalization. With the

exception of two companies in the western
part of the state, all will maintain head-
quarters in the metropolis.

The newly incorporated companies were

:

Cathedral Film Company, capitalized at $25,000 :

Senior Pictures Corporation, $25,000 : Makel Cor-
poration, $10,000 ; Dworsky Film Machine Cor-
poration. $25,000 j The Shardondale Corporation,
Tonawanda, $18,000 ; Remington Productions, Inc. :

Chase Pictures Corporation and Theatrical Utili-

ties Service, Inc., of Buffalo.

Giese Loses at Polls
{Special to Exhibitors Herald)

.ST. LOITIS, MO., May 12.—O. H. Gipe,
owner of Oh Gee theatre, Edwardsville,

111., seeking the mayoralty on the union

ticket, ran third April 21. Mayor Frank
L. Nash was re-elected with 972 votes. C.

T. Hulse, people’s ticket, got 904, and Giese

805.

Mellon Plea to Erase
Admission Tax Seen in

Next Congress Session
(Washington Bufeau of Exhibitors Herald)

WASHINGTON, D. C.—A surplus of

well over $100,000,000 will be reported by

the treasury department June 30, the end

of the fiscal year. This means tax revi-

sion is sure to come before congress at

the next session. It already has been an-

nounced by Secretary of the Treasury An-
drew J. Mellon that an effort will be made
to reorganize the war taxes still remaining
in force, which is taken to mean the de-

partment will recommend full elimination

of the admission and other “nuisance”

taxes.

It is believed possible to wipe out these

taxes, in view of the demand by President

Coolidge that budget estimates next Decem-
ber be at least $300,000,000 less than the

appropriations for next year.

Amusement Tax Return
Declines 60 Per Cent

(Washington Bureau of Exhibitors Herald)

WASHINGTON, D. C.—Amusement tax

collections have fallen more than 60 per

cent as a result of that provision in the

revenue law exempting admissions of not

more than 50 cents, it is shown by a re-

port just made by the treasury depart-

ment. Collections from this source in

March were $2,228,720, as compared with

$6,920,912 in March of last year, and for

the nine months ended with March totaled

but $24,283,469, as compared with $57,767,-

270 in the same period a year ago, a de-

crease of $33,483,801.

Capitol Theatre Sign
Exhibits Moving Copy

The Capitol Theatre has acquired an-

other medium for keeping the public in-

formed of the entertainment at the

world’s largest motion picture playhouse.

Henceforth the sky above the theatre

will be a background for an illuminated

moving letter sign. Major Edward
Bowes, Managing Director, arranged for

the installation of the Motograph on the

roof of the Capitol. Expert electricians

and mechanics have been at work on the

plant for several week, and according to

the engineers supervising the work, this

is the most elaborate installation of its

kind ever made. The Capitol, a pioneer
in the various phases of motion picture

entertainment, is the first theatre on
Broadway to lead the way in this novel

type of advertisement.
It is estimated that it will be visible

as far south as 37th street, so that the-

atregoers have only to face north to be

informed of the current entertainment at

the Capitol.

OlingeFs Theatre to Be
Razed for New Building

(Special to Exhibitors Herald)

MILWAUKEE, WIS., May 12.—

J. B. Olinger, owner of the American

theatre here, announced plans yesterday

for the erection of a $1,000,000 building

on the site of the old theatre. It has

not been decided whether the new plans

will provide for a theatre in the building.

Until recently Fred and Gus Landeck
of New York were part owners in the

theatre with Olinger.
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Cole Favors Alliance with Combine;
Oklahoma Scraps Over Arbitration

H. G. McNees* H. A. Cole

Failure to Pay
Ticket Tax Not
Embezzlement

(Washington Bureau of Exhibitors Herald)

WASHINGTON, D. C., May 12.—Fail-
ure to pay admission taxes due the govern-
ment does not render an exhibitor or other
taxpayer liable to prosecution on charges
of embezzlement, it was held yesterday by
the United States Supreme Court. Pun-
ishment of such acts must come through
enforcement of the penalty provisions of
the revenue law, it was held.

“Persons required to pay taxes under
the revenue law are debtors and not
bailees,” the court declared, in reversing a

decision of the lower courts finding James
J. Johnston of New York guilty of em-
bezzlement for failure to pay taxes col-

lected on tickets sold for admission to cer-
tain boxing matches. The decision, how-
ever, affirmed the action of the lower court
in finding Johnston guilty under the reve-
nue law.

Milwaukee Owners Open
War on Non-theatricals

(Special to Exhibitors Herald)

MILWAUKEE, WIS., May 12.—A new
drive against non-theatrical film competi-
tion and the carnival evil has been launched
by M. P. T. O. of Milwaukee as a result
of numerous complaints from members
that both forms of amusement are cutting
heavier than ever into theatre receipts.

In regard to the first mentioned prob-
lem, the organization has invited members
of the school board to a conference in
hopes that an agreement can be reached
whereby pictures presented in public schools
would be limited to films of a purely edu-
cational nature.
The nontheatrical evil is the most ap-

parent on Wednesday and Saturday when
admission to most of the school motion
pictures is a penny or a nickel. It also is

charged that “The Covered Wagon” and
other big pictures were placed in the
schools when exhibitors refused to pay the
prices asked by exchanges and that this
practice is extremely harmful to theatre
attendance.

In an effort to stamp out the carnival
evil, Henry Staab, executive secretary of
the M. P. T. O. in Wisconsin, was in-
structed to confer with the mayor. In
event that relief cannot be obtained in
this manner, it is expected that legislative
relief will be sought.

Momand and Texas Head Are
Chosen to Go to Milwaukee
Saenger Announces Members of Lone Star Organization Are

Welcome to Join Theatre Circuit

Theatre combines and arbitration, two subjects on which the industry as a

whole has given serious thought within the last few months, featured the

conventions of the Motion Picture Theatre Owners of Texas and Oklahoma
held at Dallas and Oklahoma City.

The Texas meeting was especially significant in view of the fact that Col.

H. A. Cole, president, urged members of the organization to ally either with
the Saenger circuit or some other combine.

In Oklahoma the arbitration situation is paramount at this time, with the

exhibitors standing pat against the distributors because of a difference of

opinion relative to the arbitration clause of the uniform contract being out.

This sentiment on the part of theatre men of that state has resulted in

fewer contracts for bookings, although it is believed that this situation is only

temporary.

Oklahoma Retains Manager
(Special to Exhibitors Herald)

OKLAHOMA CITY, May 12.—Harvey
W. Ferguson, called the “highest powered”
publicity man in the Southwest, has been
appointed general manager of M. P. T. O.
of Oklahoma by the directors following
authorization at the state convention. Be-
side his affiliation with big newspapers as
editorial and special writer, Mr. Ferguson
also has been connected with exchanges
and theatres for a number of years as ad-
vertising and publicity manager.
Though most sessions of the convention

were executive, it is known that three inde-
pendent film exchange managers spoke on
invitation.

President A. B. Momand of Shawnee
was formerly elected to represent the or-
ganization at Milwaukee, and others who
will go as delegates are Vice President L.
W. Brophy of Muskogee, John Brown of

(Special to Exhibitors Herald)

DALLAS, TEX., May 12.—The Texas
M. P. T. O., in session at the Jefferson
hotel here. May 5, 6, 7, was confronted
with the problem of the chain theatre,
its merits and possible advantages over
the independently owned and operated
theatre.

The fact was made known by Col. H.
A. Cole as president of the Texas organ-
ization that E. V. Richards, vice presi-
dent of the Saenger Amusement Cor-
poration, would welcome the members
of the. M. P. T. O. into the Saenger fold,

the only monetary consideration being 1

per cent of the exhibitors’ film rental,
which would be assessed as a booking-
charge.

All Officers Re-elected

The delegates re-elected all officers and
voted to pay President Cole a salary of
$3,000 a year. More than 150 members at-

tended the convention, which was pro-
nounced one of the best in history.
Other officers re-elected included

;

Tulsa, W. Z. Spearman of Edmond and
C. A. Runyan, Barnsdall.

Among the issues threshed out were the

music tax, uniform contract, arbitration

and nontheatricals. bffiited States Senator
Harreld told the convention a senatorial

subcommittee was investigating the music
copyright laws and promised his help in

promoting the interests of Oklahoma ex-
hibitors. Colonel H. A. Cole, president of
Texas M. P. T. O., advised the Oklahomans
on how the Texans were handling similar

problems.
No representatives of national distrilm-

tors were present at the convention, which
was said to have grown warm in discus-

sion of several of the major questions con-
fronting the showmen. Attorney W. F.

McLaury, counsel for the Oklahoma ex-
hibitors’ organization, introduced Senator
Harreld.

J. A. Holton, Port Arthur, first vice president;
C. W. Batseli, Sherman, second vice president,
and A. W. Lilly, Greenville, secretary. H. G.
McNeese of Dallas is bwsiness manager, the office

being appointive. Directors re-elected were W. R.
Fairman, Bryan; Homer Mulky, Clarendon; John
Paxton, Paris; H. A. Hodge, Abilene; H. S.
Ford, Wichita Falls; W. A. Stuckert, Brenham,
and H. H. Floke, Taylor.

The following convention committees
were named

:

Constitution and By-Laws—J. A. Holton, chair-
man; J. C. Clemmons, Mrs. Christopher. Public
Relations—Ross D. Rogers, general chairman; D.
J. Young, Jr., Non Binion. Uniform Contract—
H. S. Cole, chairman; Will Horowitz, Si Char-
ninsky. Board of Arbitration—A. W. Lilly,
chairman; R. D. Stiddarth, H. B. Robb. Non-
Theatricals—H. T. Hodge, chairman; Grover
Campbell, John Paxton. Block Booking—H. S.
Ford, chairman; W. A. Stuckert, E. J. Callihan.
Grievance Committee—O. A. Englebrecht, chair-
man; H. H. Starcke, Ross Dorbandt. Nomina-
tion—Leslie Witt, chairman; A. D. Baker, Homer
Mulkey. Accessories—^W. P. Palmer, chairman;
L. J. Mason, Henry Sparks.

Resolution Committee—J. S. Holton, chairman;
H. S. Cole, Leslie Witt, Herschel Thomas, D. J.
Young, Jr.

More than half of the 700 independent
exhibitors in Texas are enrolled in the

(Conceded on page 58)

Texas Showmen Re-elect Cole
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Legion and Boy Scouts Back
“Greater Movie Season”

Public Will Support Movement, Says Commander Drain— West

Promises Young Patriots Will Cooperate—Ad Clubs to Help

(Special to Exhibitors Herald)

New YORK, May 12.—Authoritative indorsements from many im-

portant sources, all promising active support to the “Greater

Movie Season” sponsored by the Motion Picture Producers and
Distributors of America, continue to pour into the offices of Will H.
Hays. Two of the latest organizations to join the movement are the Boy
Scouts of America, and the American Legion. James E. West, chief

scout executive of the Boy Scouts, writes to Mr. Hays

:

“ r AM very happy to give cordial indorse-
J- ment because of the hope ‘Greater

Alovie Season’ gives for continued progress
in the display of wholesome pictures.

Please be assured the Boy Scouts of Amer-
ica will do everything in its power to co-

operate in any effort to make available

pictures on a new higher standard of ex-
cellence.”

That the public will back the endeavor
wholeheartedly is the opinion of General
James A. Drain, national commander of
American Legion. “Better motion pictures

will, in my opinion, come not from the acts

of the producers alone or from the efforts

of spectators, but rather from a combina-
tion of the two. With the praiseworthy
effort to carry forward a ‘Greater Movie
Season’ I am thoroughly in sympathy and
I shall be glad to do anything I can to

assist.”

Lou E. Holland, president of the Asso-
ciated Advertising Clubs of the World,
predicts “a wonderful success from every
point of view. It will be a splendid thing

thus to call sharply to public attention the

remarkable improvement that has been
going on in the moving picture industry.
Sometimes even great improvement is not
observed or recognized when it is gradual.
It is a good deal like the case of a man
who sees one of his children grow, day
after day. Some day he wakes up and
finds he has a big, fine, manly man in the
familj'. ‘Greater Movie Season’ is going
to l)€ of value.”

The drive’s commercial significance will

be put before the Associated Advertising
Clubs in convention at Houston, Tex., by
T. Homer Flatten, treasurer of M. P. P.
D. A., as a first step towards swinging
national advertisers behind the project and
securing co-operation of the individual
clubs with whom exhibitors will make
contact.

“It is often said the public gets just what
it wants,” stated W. E. Knox, president of
American Bankers’ Association, in a letter

to Mr. Hays, “but I cannot help feeling

that if there is placed before the public
something better than it has been having,
it will have sense enough to appreciate it

and welcome it with enthusiasm. So I

believe very firmly that this present worthy
movement will have not only the sympathy
but support of the American people.”

Young Women’s Hebrew Association,
National Catholic Welfare Conference and
Board of Christian Education of Presby-
terian Council are included in the list of

influential ecclesiastic supporters won by
“Greater Movie Season,” while Mary E.

Cragie, of National Shakespeare Founder
Federation, has promised the active assist-

ance of the Shakespeare Clubs in every
state.

Pola Negri Sued for $18,000
HOLLYWOOD—Pola Negri has been sued for

$18,000 for work done by Rodeo Land and Water
Company for improvements made to her estate.

610 Beverly drive. The sum was expended for
trees, plants, shrubs and other nursery stock, it

is claimed, in beautifying the place and transfer-
ring it into a bit of Poland.

Zukor Optimistic, Goes
East to Break Ground

Adolph Zukor, president of Famous
Players-Lasky, stopped off for three hours
at Chicago on his way to New York, where
he will officiate at the ground-breaking for
the proposed Paramount theatre building

at Times Square between 43d and 44th
streets, June 1. The Paramount head was
extremely enthusiastic with regard to the

new building, which will cost approximate-
ly $13,500,000, having 29 stories. It will

be ready for use in September, 1926. He
was likewise optimistic when commenting
upon Paramount’s program for the com-
ing year, which has been under discussion

at the International Sales Conference,
which he attended while in Los Angeles.

In company with him was Alfred E.

Green, director for Thomas Meighan.

Glaum, Barrymore and
Hampton Star in 1st

of Berger*s for A. E,
(Special to Exhibitors Herald)

NEW YORK, May 12.—The opening of
a large studio in Fort Lee, N. J., has been
announced by Associated Exhibitors, who
will distribute pictures made by the Dia-
mant Film company, which opened the stu-

dio. Henri Diamant Berger, French di-

rector who is responsible for the opening,
has already produced “Fifty Fifty,” which
will be handled by Associated Exhibitors.

It was upon the completion of this pic-

ture that a contract was entered by which
all of Berger’s Diamant pictures will be
distributed by the company. In the cast

of his first picture for such release are
Hope Hampton, Lionel Barrymore and
Louise Glaum.

Class Tries Titling of

Three Banner Pictures
(Special to Exhibitors Herald)

NEW YORK, May 12.—Ray H. Leason,
publicity director for Banner Productions,
through arrangements with Mrs. Frances
Taylor Patterson, will make a practical

test of the course in photoplay composition
which is conducted by Mrs. Patterson at

Columbia University.
Three books from which pictures are to

be made by Banner have been submitted
to the class and form the basis of a week’s
study in title writing. Henry Ginsberg
has announced that for each title selected

he will give a $50 award. The three Ban-
ner productions that may be retitled as a
result are “Brooding Eyes,” “The Check-
ered Flag” and “Salvage.”

Dr, J, H, Vadakin Dead;
Owned Motion Picture

House at Bethany, III,
(Special to Exhibitors Herald)

ST. LOUIS, MO., May 12.—Dr. J. H.
Vadakin of Bethany, 111., is dead, accord-
ing to a dispatch from that city. Dr. Vada-
kin operated Vadakin theatre there.

The following theatres are reported
closed; Isis, Brunswick, Mo.; Community,
Hunter, Mo.

;
Liberty, Logan, 111. ; Baxter,

Novinger, Mo.; Opera House, St. David,
111. ; Lannae Worden 111. (closed indefinite-

ly) ; Paramount theatre, Memphis, Mo.
(going out of business).
Sales reported are

:

Foley Hall, Foley, Mo., to J. M. Masterson ; Wil-
son, Granite City. 111., by Peter Lehoyan to Peter
Parizian, who takes charge May 27 ; Gem, Madi-
son, Mo., by John West to William Bean of Jack-
sonville, Mo. : Star, Paris, Mo., by C. C. Crow to
K. K. Stephens ; Packwood, Wyaconda, Mo., to J.

C. Bowman ; Gem, Herrick, 111., taken back by Dr.
W. Holt ; Cozey, Pocahontas, Ark., being pur-
chased by Sam Williamson of Diggers, Ark.
John R. Harris is no longer connected with Nox

theatre. Carrier Mills, 111. The Westville (111.)

theatre has been quarantined.

Architect Gets Ideas
for 20 UFA Theatres
(Special to Exhibitors Herald)

NEW YORK, May 12.—To get ideas for

designing 20 theatres on UFA’s schedule

for next year. Max Bischoff, architect of

UFA in Germany, is studying American
motion picture houses. From New York
he will go the Eastman at Rochester, N. Y.,

and then the Chicago, Parthenon and Cap-
itol in Chicago.
The architect of UFA, which owns or

controls nearly 150 theatres in Germany,
said he was impressed at the Capitol, New
York, by the size of the screen, the “throw”
from the projection and the arrangement
of seats for viewing the films.

Loew*s Books Davis
Film for Entire Circuit

(Special to Exhibitors Herald)

NEW YORK, May 12.—That the big cir-

cuits are not altogether closed to state

right pictures is evidenced by a deal made
here last week. “Red Love,” an Indian
story starring John Lowell and Evangeline
Russell and directed by Edgar Lewis, was
booked by Loew’s, Inc., over the entire

circuit including the vaudeville houses.

The contract, which calls for 80 days book-
ing, was made with the Loew people by
Kerman Films, Inc., which is handling the

New York territory for the Davis Distrib-

uting Division, distributors of the produc-
tion.

700 Pay Homage to

Rothafel at Banquet
(Special to Exhibitors Herald)

NEW YORK, May 12.—Seven hundred
persons paid homage to Major S. L. Roth-
afel (Roxy) at the dinner given him by
the Sojourners, Masons who are commis-
sioned officers of the army and navy. May
9. Capt. Harry W. Miller of the Metro-
Goldwyn sales forces, was chairman of the

banquet committee.

Kidnaped and Robbed
(Special to Exhibitors Herald)

ST. LOUIS, MO., May 12.—Motion pic-

ture row was the scene of a daylight holdup
when two young, well-dressed bandits

robbed Bernard Temborius, cashier of the

Universal exchange, as he was backing his

automobile to the curb a few doors east

of the exchange. The robbers forced Tem-
borius into the back seat, drove him around
and then made him leave the car after

robbing him of the company’s $865 payroll.
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Minnesota Law
Hits Free Show;
$5 Tax Ordered
(Special to Exhibitors Herald)

MINNEAPOLIS, MINN., May 12.—

A

bill aimed at the free shows became a law
here this week and in the future promoters
of free shows must pay state licenses and
conform with regulations laid down by the

state fire marshal.
Outdoor exhibitors are classed as itin-

erant exhibitors under the law and must
pay $5 for a permit to stage each free

show. The permit will be issued only after

the applicant executes a bond of indemnity,
which will be fixed by the state fire

marshal.

The bill was backed by the exhibitors of
the Northwest and characterized as a body
blow to the free show promoters. It is

understood the free show evil is growing
and the promoters are willing to abide by
the law.

Firm Drops Sale Use of
Coolidge ^‘Talking Film**

(Special to Exhibitors Herald)

NEW YORK, May 12.^—Following a de-
partment of justice order for an investiga-
tion, Phonofilm Sales Corporation has
abandoned the use of a “talking film” of
President Coolidge from its advertising
tampaign for sale of 80,000 shares of De-
Forest Phonofilm Corporation common
stock at $30 a share.

From Washington comes word that
Coolidge himself requested an investigation
when told that James W. Elliott, a New
York stock promoter, was using his pic-

ture as the center of the sales talk in

which the salesmen were trained. Dr. Lee
DeForest, inventor of the “phonofilm,”
supervised the picture and speech record-
ing of a Coolidge campaign talk.

$125,000 Theatre Goes
Up at Forest City, Pa,

(Special from E. D.)

FOREST CITY, Pa., May 12.—Con-
struction of a 1,000-seat theatre costing
$125,000 has been started by Julius Freed-
man, who owns and has managed Family
theatre here 16 years. Plans are made to
make the theatre the outstanding building
of Forest City. There will be one store
adjoining the theatre entrance, with a
modem apartment and an office upstairs.
A marquee will extend to the curb. Mr.
Freedman will provide a stage large enough
for vaudeville and will install a Kimball
organ. He also promises a line of enter-
tainment on a par with the new structure,
which is to open about September 1.

Jury Hears Lillian Gish
as Duell Suit Aftermath

(Special to Exhibitors Herald)

NEW YORK, May 12.—Lillian Gish,
motion picture star, testified for 15 minutes
recently before the United States grand
jury as a sequel to her defense in a breach
of promise suit which resulted in Charles
H. Duell being held on a charge of per-
jury.

Gloria Adopts Another
(Special to Exhibitors Herald)

LOS ANGELES, May 12.—Gloria Swan-
son has adopted another of her wards,
2-year-old Joe Swanson.

Pro-DiS"Co Will Release 44;

More Producers Will Enter
Flinn Emphasizes Fourfold Benefit of Stock Company—“The

Road to Yesterday” Will Be First Personally Directed

hy Cecil B. DeMille

(Special to Exhibitors Herald)

NEW YORK, May 12.—Forty-four features, at least, will be released by
Producers’ Distributing Corporation in the year starting August 1.

While withholding official announcement until complete information is

available on the entire schedule, John C. Flinn, vice president in charge of

production, gives the titles of the first three Cecil B. DeMille productions,

beside the first from Hunt Stromberg, A1 Christie, Frances Marion and
Metropolitan. Two or three other producers of international fame are said

to be additions to the year’s releasing program.

Cast Picked From Stock Company
Practically every important role in all these pictures will be taken by

DeMille Stock Company players, and the latter will not be seen in any films

except those of Pro-Dis-Co release, Mr. Flinn said, in emphasizing a fourfold

benefit of the stock company to all branches of the industry.

“The Road to Yesterday” will be the

first personally directed picture by DeMille
to go through the corporation. In it will

be Joseph Schild-
kraut, young stage
star, supported by
Vera Reynolds.
Jeanie MacPher-
son is assigned the

task of adapting
the play written
by E. J. Suther-
land and Beulah
Marie Dix. Frank
Urson and Paul
Iribe will direct

“Hell’s Highroad”
under DeMille’s
supervision, with
Leatrice Joy, Ed-
mund Burns, Rob-
ert Edeson and Julia Faye. The novel by
Ernest Pascal will be adapted to the screen

by Eve Unsell and Leonore Coffee. Rod
LaRocque will star for the first time in

“The Coming of Amos,” directed by Paul
Sloane, DeMille supervising. Jetta Goudal
also will play in picturization of William

J. Locke’s novel by James Creelman and
Garret Ford.

First on Hunt Stromberg’s list will be

“The People vs. Nancy Preston,” directed

by Tom Forman, with Priscilla Dean star-

ring. Harvey Gates will prepare the

screen version of the novel by John A.
Moroso, who wrote “The City of Silent

Men.”
“Seven Days” will be hailed as the open-

ing A1 Christie special. Scott Sidney will

make this picture from the stage play by

Avery Hopwood and Mary Roberts Rine-
hart. In the farce-comedy will be seen
Lillian Rich, Creighton Hale, Lilyan Tash-
man, Tom Wilson, Eddie Gribbon, Rosa
Gore and Mabel Julienne Scott.

Fourfold Benefit Cited

Metropolitan Productions, newly organ-
ized, comes forward first with Monte Kat-
terjohn’s adaptation of John Goodwin’s
novel, “Without Mercy.” George Melford
will make the film, having in his cast Vera
Reynolds, Dorothy Phillips, Rockliffe Fel-
lowes and Robert Ames.

Interests of exhibitor, producer, distribu-

tor and player will be safeguarded under
the stock company plan, Mr. Flinn holds.

The exhibitor not only will be permitted
to give exclusive pictures, but will be freed
of unfair competition coming from an op-
position house having an inferior and
cheaper film presenting the same featured
players, the vice president declared.

Poorly made pictures will not handicap
the booking of well constructed photoplays
whose lone merit lies in the names of
players, he said, and the producer will

benefit under the stock company policy by
having competent casts on hand, because
he can study the player, save the time of
assembling casts and avoid delay of hunt-
ting types.

To the player, too, the stock company
is a godsend by eliminating uncertainty of
employment and consequent impairment of
acting, Mr. Flinn contends; the artist will

be assured constant constructive publicity,

thus increasing the value of the production
all along the line.

Flinn Appointed Pro-Dis-Co. Manager;
Heads Sales, Supervises Advertising

NEW YORK, May 12.—John C. Flinn is the new vice-president and
general manager of Producers Distributing Corporation. An announcement
of the promotion, which includes membership on the directorate, has just

been announced by President F. C. Monroe. Mr. Flinn will take complete
charge of sales and assume executive duties just relinquished by Paul C.

Mooney on his resignation, and will also supervise advertising and publicity.

In his 18 months of service with Pro-Dis-Co Mr. Flinn has reor-

ganized the company and expanded its programs, making the corporation one
of the topnotchers in the business. With only the framework of an organi-

zation Jan. 1, 1924, Producers Distributing Corporation has sped up the hill

until now it controls exclusively the Cecil B. DeMille output and distributes

productions of A1 Christie, Hunt Stromberg, George Melford, Frances
Marion, Renaud Hoffman and Belasco. At least two other producers of
international note are said to be included in the new program soon to be
announced.
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Left to right: J. G. Frackman, Progress, Milwaukee

;

Jimmy Murtaugh, Progress, Chicago; W. E. Shallen-
berger. Arrow; Frank Zambreno, head of Progress, Chi-
cago; Ray Shallenberger, Indianapolis, and J. Shanley.

Left to right: Jerry Abrams, head of Renown exchange,
Chicago; M. H. Hoffman, producer. Tiffany-Truart; A. L.
Selig, also a member of Tiffany-Tmart. Notice the
Milwaukee smiles on all three.

The Latest Convention News
(Continued from page 31)

itors pressure was brought to bear upon W. A. Steffes,

president of Allied, to go into the convention tomorrow
and offer the cooperation of the Northwest association

and Allied. A1 stated that he and his associates, A. A.
Kaplan of Minneapolis, and R. V. Baasen of Minot,
N. D., would bide their time until it appeared that some-
thing constructive would be done. Such an attitude was
wrong, said the oldtimers, who contended that A1
should make the first move. The Northwest leader is

thinking.

Harry Davis Big Factor in Pennsylvania
(Special to Exhibitors Herald)

MILWAUKEE, WIS., May 12.—Harry Davis is

said to be one of the biggest, if not the biggest, factor

in Pennsylvania today. He has the confidence of thea-

tre men in the western part of the state. Exhibitors
who turned down the Rowland & Clark booking com-
bine plan said that if it were necessary to have a book-
ing circuit let Harry Davis be the sponsor. “The hopes
of the Western Pennsylvania exhibitor lie in Harry,”
said a prominent theatre man.

Declares Politics Is Only Dratv Back
(Special to Exhibitors Herald)

MILWAUKEE, WIS., May 12.—There is but one
thing that can mar the sixth annual convention of the

M. P. T. O. A., according to an exhibitor who hasn’t

missed a convention in the last twelve years or so, and
that is political friction at the outset. Although this

exhibitor felt that there was an under-current of pol-

itics, there has been nothing so far to substantiate his

belief.

“Big Three” Fight fFon’t Develop
(Special to Exhibitors Herald)

MILWAUKEE, WIS., May 12.—There’s not likely

to be any fight on the “big three.” The exhibitors don’t

want it. They want the product of Metro, First Na-
tional and Paramount. Although it is not likely that

a campaign against these companies will be launched,

it is almost certain that the fight would be dissipated

by over-ruling of the majority.

Theatre Business Poor Generally
(special to Exhibitors Herald)

MILWAUKEE, WIS., May 12.—Poor business

throughout the country is reported by exhibitors. With
the weather remaining cool the theatre men cannot ac-

count for the early drop in box office receipts. There
have been few exhibitors, however, who have said that

business was holding up.

Too Much Product, Says Wells
(Special to Exhibitors Herald)

MILWAUKEE, WIS., May 12.—Jake Wells, pioneer

West Virginia exhibitor, believes that the companies
are offering too much product each year. The number
of pictures they offer may be suitable to the few large

cities, he says, but in the smaller communities these big
programs are a detriment. He believes that if the com-
panies pooled their product, which would permit an
exhibitor to give an equal share of business to each
company, a strained situation would be relieved.

Exhibitor Scared, Says Observer
(Special to Exhibitors Herald)

MILWAUKEE, WIS., May 12.—This will be prob-

ably the biggest convention of exhibitors for the theatre

combine situation has become a national problem and
has the exhibitors scared, according to an independent
distributor who has been in touch with theatre men
throughout the country. Heretofore, said this man,
the problem has been local and has failed to arouse the

exhibitors to the real importance of finding a solution.

Buys Theatres to Strengthen Exhibitor
(Special to Exhibitors Herald)

MILWAUKEE, WIS., May 12.—Here’s a new angle

to the organization problem. When Tom Young of

Dyersburg, Term., finds that an exhibitor is not willing

to knuckle down and fight, he (Young) goes to the

theatre man with a proposition to buy his house. Tom
now has five houses.
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Give Australia Attention It

Merits, Is Plea of Ken Hall
First National’s Publicity Chief in Antipodes Says That Double

Feature Programs Are Likely to Continue for Some
Time—Here Investigating Theatres

Ken G. Hall, head of First National’s publicity in Australia, is in New
York on an extensive tour of the United States for the purpose of studying

motion picture theatre production and distribution methods and applying what-
ever new and good he finds to his already extensive knowledge of such mat-

ters. Mr. Hall is a former newspaper man and in his publicity and exploita-

tion work in the Antipodes, has made an enviable reputation. He has written

the following article on conditions there, as compared to conditions here,

exclusively for Exhibitors Herald.

By KEN G. HALL
It is most unfortunate that the great bulk of Americans still regard Austral-

asia as semi-savage, struggling hard and just succeeding in keeping its head
out of that mighty ocean waste which is the Pacific. If ever anything needed
publicity, Australia needs it in this country, and it will be my earnest en-

deavor in the following remarks to try and bring before those Americans not
in close touch with the Antipodes, a few facts which will disclose, I hope, its

worth of consideration and its fast growing importance as a consumer of
American-made pictures.

Zukor to Go on
Stand in Detroit

Trial Next Week
(Special to Exhibitors Herald)

DETROIT, MICH., May 12.—One of

the most important motion picture cases

ever heard before a judge is due to be

aired in circuit court here next week, when

the case of Phil Gleichman vs. Famous
Players-Lasky Corporation is called for

trial. Owing to the mass of testimony it

is expected to take three weeks.

This suit was started several years ago

by Mr. Gleichman, who at that, time was

lessee and manager of Broadway Strand

theatre. Gleichman asks damages from

Famous Players-Lasky on the ground that

the concern abrogated an agreement after

entering into a five-year contract to serve

the Broadway Strand with pictures. Gleich-

man was given exclusive first run franchise

on pictures in Detroit, the arrangement be-

ing that Gleichman pay $1,200 on each pro-

duction and a percentage over a certain

amount of gross intake. Gleichman says

that after three years Famous withdrew

from the contract and sold to John H.

Kunsky, a rival exhibitor, because higher

rentals were secured.

Gleichman will introduce copies of the

original contracts which Famous held with

first run exhibitors all over the country.

Among witnesses to be called will be

Adolph Zukor, Sidney Kent, George Weeks
and Harry Ross, all of Famous Players-

Lasky.

Negri Blackmail Plot

Exposed in Confession
(Special to Exhibitors Herald)

LOS ANGELES, May 12.—Justine Neff,

otherwise known as Justine Valse, has been

placed in the psychopathic ward of a

county hospital here following her confes-

sion that nude photographs had been taken

of her to be used to blackmail Pola Negri.

The woman was photographed because of

her resemblance to the screen star. It was
learned that she has played minor parts in

“Shadows of Paris,” starring Negri. Police

are seeking four men who are accused of

using the woman as a dupe.

M. P. T. O, Entertains

Six British Exhibitors
(Special to Exhibitors Herald)

DETROIT, MICH., May 12.—As guests

of the Motion Picture Theatre Owners of

Michigan, six representatives of the Cine-

matograph Exhibitors’ Association of Great

Britain spent a day in Detroit visiting the-

atres and inspecting automobile plants.

Manager H. M. Richey of the Exhibitors’

Association arranged an elaborate schedule

for the visitors, culminating in a dinner

at the Statler hotel.

Sherman Coming Back?
(Special to Exhibitors Herald)

HOLLYWOOD, May 12.—It is reported

Harry Sherman will arrive here this week
and is negotiating for the services

_

of

James J. Corbett, former heavyweight
champion, to star him in a series of

pictures.

Chadwick Takes Studio
(Special to Exhibitors Herald)

HOLLYWOOD, May 12.—1. E. Chad-
wick, president of Chadwick Pictures, has

taken the studio at 4000 Mission road,

where he will produce a series of photo-

dramas. William Sherrill is in charge.

Scott Dunlap is directing the first picture.

As an indication of how little many mo-
tion picture men here know of conditions
“down under,” the statement that every
producing and dis-

tributing organiza-
tion in America
has at least s i x
branches in Aus-
tralasia is met with
amazement. But
that’s not the half

of it. Some of the

bigger organiza-
tions have staffs of
up to 300 persons.

Let’s tackle this

proposition at the

beginning.
Australia is an

island continent q nau
slightly greater
than that of the United States. But here’s

the difference—there are but 6,000,000 peo-

ple, of which 1,080,000 are concentrated in

Sydney, the business capital and headquar-
ters of the commonwealth. Melbourne,
capital of the State of Victoria, is a city

of some 900,000, and is 600 miles south of

Sydney. Despite its meager population,

Australia is well served with regard to mo-
tion picture entertainment. There are some

Christ Would Use Films

Today, Declares Pastor
(Special to Exhibitors Herald)

KANSAS CITY, MO., May 12

—If Christ were living today he
would teach with the aid of mo-
tion pictures. Rev. Earl Blackman
told exhibitors in censuring cen-

sorship.
“I believe that if Christ were

on earth today he would use mo-
tion pictures in his teachings,”

said Mr. Blackman. “The public
always has been and always will

be the only true censor. A gov-
ernor of a certain state once of-

fered a one-man censor job to me.
I refused it. Then I started think-

ing that perhaps I might obtain
several assistants from all walks
of life. But, after consideration,
I concluded that such a board
would represent a sad mess of dis-

cord.”

1,100 theatres in the commonwealth, and
about 250 in New Zealand, which is a sister

dominion included in the term Australasia.
New Zealand has a population of slightly

over 1,000,000 on two very beautiful islands.

Transportation Difficult

It will be seen that with so huge a terri-

tory to cover, and with transportation not
nearly so convenient as in the United
States, film exchanges are faced with a
tough proposition and find it necessary to

keep fairly big staffs constantly on the
move to get over the ground.
Compared with the big country you have

here, Australia is just a dot on the map,
but it is coming very fast, and, speaking
as an observer and not just as a patriotic

native,- is surely destined, within a few
years, to hold a much higher place in world
affairs than it enjoys now. That’s why I

want to say to the motion picture men of
America ; “Watch Australia and give it the

attention it merits.” With the immigration
doors of America practically fast closed,

the tide of the old world’s restless, super-
ficial population must drift toward the
other young and virile countries that offer

opportunities. Australia is the land of op-
portunity.

With regard to theatres and the presen-

tation of films, Australia does not yet com-
pare with America, but it is quickly ap-

proaching your standard. Within the last

twelve months three really first class the-

atres have been opened, one each in Syd-
ney, Melbourne and Brisbane, and known
as the Prince Edward, Capitol and Winter-
garden respectively. All three are magnifi-

cent houses.
The standard of the theatres, and their

presentation, in America is of course the

finest in the world. I have been more than

impressed with suCh magnificent shrines of

the silent art as the Capitol, Colony, Strand
and Rivoli in New York, the Chicago, the

Graumann houses in Los Angeles, and also

the beautiful Loew houses on the coast.

There are, of course, many many more, but

as yet I have not had an opportunity of

seeing them. They are really wonderful.

In the not very distant future, Australian

theatres and methods of presentation will

be pretty nearly on a par with the Amer-
ican, if the combination of Australian iii-

telligence coupled with American experi-

ence can do it. And I am sure it can.

Tries One-Feature Bill

The business in Australia is run on lines

(Continued on page 184)
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Warner Executives to Meet
Vitagraph Exchange Men

Harry M. Warner Will Explain Policies—Mix Plans 21 Personal

Appearances—Raymond Griffith to Make Feature Comedies

By RAY MURRAY

Hollywood, May. 12.—Branch managers, heads of sales depart-
ments, and representatives of the newly acquired Vitagraph ex-

changes, will meet with Warner Brothers executives at the Am-
bassador Hotel tomorrow. Among the officials of the Warner group, who
will be here, will be Sam Morris, general sales manager; Myer Lesser,

head of the Blaine-Thompson Advertising Agency in charge of Warner’s
advertising campaign; Herman Starr, secretary; Gus Schlessinger, for-

eign representative, and Albert Warner, vice president of the company,
all from New York.
Harry M. Warner, president, arrived a week ago and with Jack L., who

is permanently located here in charge of production, the meeting will

bring three of the brothers together again. Sam Warner is attending
the Milwaukee convention. On account of the two meetings being held
simultaneously and terminating May 16, it was impossible for the Warner
Brothers to attend the national convention.

The Coast meeting is to be more than
a get-together and get-acquainted affair.

The exchange men will meet their new
executives, visit the studio and see pictures
in production. The business sessions will

be conducted by Harry M. Warner, who
states he has many surprises in store for
those who attend. New policies will be
announced and many innovations toward
the advancement of independent producers
and theatre owners brought out.

Prior to the purchase of the Vitagraph
holdings, Warner pictures were distributed
through franchise holders. Now, however,
with the 50 exchanges which Warner
Brothers own and operate they have an
organization that wall attend to that phase'
of the business under their direct super-
vision. The convention will last three days,
and representatives from all over the
country will attend.

Mix to Make Appearance Tour
Tom Mix and his famous horse Tony,

who returned from three w'eeks’ trip in

Europe, last Saturday, will make 21 per-
sonal appearances in 15 days before re-

turning to w'ork at Hollywood. He is to

have a special train and make all the im-
portant cities of the United States.

*

West Coast Theatres executives moved
into their new offices at Washington and
Vermont last week; and plan a gala open-
ing of the new theatre in which the offices

are located. May 27.
* * *

Mrs. Wallace Reid will produce pictures

at the Grossmont Studio, San Diego, she
announced upon her return to Los Angeles
last Friday. She will be backed by San
Diego capital. Her first picture will deal

with the child labor question.
* * *

I. E. Chadwdck, president of Chadwick
Pictures, left Saturday for Milwaukee to

attend the national convention.
^ ^ ^

Raymond L. Schrock, general manager
at Universal City, left last Wednesday for

Chicago to attend a convention of Uni-
versal exchange managers from all parts
of the world. The session was called

by Carl Laemmle, president, at the

Drake Hotel.
^ ^ ^

Christie Holds Home Coming
Last week was “Old Home Coming

Week” at the Christie Studios. A1 E.

Christie returned from a trip to New
York; Bobbie Vernon, Mrs. Vernon and
Vera Stedman, returned from three
weeks’ sojourn in Boston, New Orleans

and St. Louis. Director Archie Mayo
got back from several months in the
East, and Pat Dowling and his wife ar-

rived home from a two months’ vacation
in Europe.

^ ^ ^

Ernest Torrence has just renewed his

contract with Famous Players-Lasky.
It is said many others were angling for

his services.
^ ^

William S. Hart has returned from
a two weeks’ visit to New York, where
he went to participate in the annual
Lambs’ Club gambol. He expects to

begin production at once on his new
LTnited Artists feature, “Tumbleweeds.”

* * *

Griffith Signed for Comedies

Raymond Griffith signed a five year
contract with Famous Players to appear
exclusively in feature comedies. He
started with Paramount two years ago.

* * *

Charles Ray Productions was sued,
on the charge that $150,000 is due on
promissory notes by Continental Bank,
Friday.

* * 5k

Director Maurice Elvey has been
granted a cancellation of his Fox con-
tract. He was formerly with Stoll in

England.
5k 5k ^

Howard Higgin has left the Para-
mount directorial staff, after making one
picture “In the Name of Love.” He
has written another story to take the

place of one over which disagreement
occurred.

^ 5k ^k

P. J. Andrews, representing the Her-
cules Film Productions, has left to at-

tend the national M. P. T. O. A. con-
vention at Milwaukee, and before re-

turning to Los Angeles will make an
extensive tour of the country, taking
in all the key cities in the interests of

his concern.
5k 5k *

La Rocque Returns Home
Rodney La Rocque returned home to

Los Angeles this week after visiting

Paris and New York, where he made
two productions. He has been away
since the first of the year.

* * *

Mike Gore, president of the West
Coast Theatres, Inc., announces that a

deal has been completed whereby his

concern and the South Side Theatres,

Inc., have purchased a site on Vermont

May 23, 1925

Avenue and 87th Street, on which will

be erected a modern 1700 seat theater

and store building. Plans are now
under way and it is expected that actual

construction will begin within thirty

days. The house will open in the fall.

Universal Engages Turner

Hawley D. Turner, well known in mo-
tion picture circles, both in the East and
on the Pacific Coast, and who has lately

been associated with J. D. Williams,
president of Ritz-Carlton pictures, has
joined the Universal company. Turner
will be chief of sales promotion work.
He was formerly in the newspaper and
advertising business before he came into

the motion picture industry.
*

Von Stroheim Disagrees with U. A.

Negotiations, which have been under
way for some time between United
Artists and Eric Von Stroheim, were
broken off last week. Joseph

_

M.
Schenck, president of United Artists,

stated that Mr. Von Stroheim’s terms
could not be accepted by his company.
Von Stroheim recently left the Metro-
Goldwyn-Mayer organization, following
a clash with Mae Murray and officials

of that company regarding the filming

and cutting of “The Merry Widow.”
Joseph M. Schenck has signed Ray-

mond Cannon, well-known local gag-
man, as scenarist for the Buster Keaton
Comedies.

* *

The Chadwick Pictures Corp., which
has been using the Selig Studios at

Mission Road, has moved over to the

Charles Ray Studios on Sunset Boule-

vard where most of the future Chadwick
productions will be made.

* * *

Henry Trumbull, popular young
juvenile, has signed a long term contract

with Film Booking Offices. Trumbull
will henceforth be known on the screen

as Larry Kent.
* * *

Another Japanese invasion of Cali-

fornia occurred last week when Tsuzuya
Moroguchi, known as the Rudolph Val-
entino of Japan, arrived here from over-

seas with his manager, Edward K.

Tanaka and Osanu Rokusha, studio man-
ager, for the Shochiku Kinema, 'which is

the name of the Tokio picture concern.

Tanaka is one of Japan’s biggest pro-

ducers. He was formerly with Douglas
Fairbanks and is now president of his

own concern and the Oriental News Reel
Company. Tanaka is endeavoring to

secure a contract for Moroguchi and
makes no secret of the fact that he is out

to take Sessue Hayakawa’s place.
* * *

Samuel Goldwyn has been elected to

the board of directors and the advisory

board of the Commercial National Bank,

Hollywood. Other members of the

board of directors of this financial in-

stitution are Joseph M. Schenck and
Cecil B. DeMille.

* * *

According to an announcement made
by Hunt Stromberg, he plans to spend
$3,000,000 during 1925 on a series of pic-

tures to be released through Producers
Distributing Corporation. Stromberg’s
program will consist of 18 productions,

five of which will be super-specials, two
of these to cost in the neighborhood of

$350,000 each.
S|t sfc sfe

Belasco Productions, at work at the

Hollywood Studios, did not let the mov-
ing of the Belasco building from one loca-

tion to another interfere with business

last week. Stenographers and the entire

office force occupied their accustomed
places while a wrecking crew hauled the

structure around the block.
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Film News PICTORIAL SECTION Stories Told

in

Pictures
of Exhibitors Herald

Issue of May 23

by

the Camera

Cecil B. De Mille starts shooting “Hell’s Highroad” for Pro-Dis-Co.

Left to right, kneeling—Walter Hopman, Jack Keown, Vencent Reuseh, U. S. Poe, Frank MacGuire.
Sittings—Bertram Milhauser, Beulah Marie Dix, Mrs. E. K. Adams. Jeanie Mac Pherson, Jetta Coudal,
player, Cecil B. DeMille, Fred Kley, general manager, A. C. Voick, business manager, Frank Urson,
director, Paul Iribe, director, Barrett C. Kiesling, director of publicity. Standings—>N. M. Stephenson,
L. B. Lemieux, I. F. Dawson, Peverell Marley, Frank A. Miller, Ann Bauchens, film editor, Jack Davis,
C. A. Northope, G. W. Chapman, George Dickson, Chester Gore, art director, Gordon Jennings, Mrs.
Elizabeth McGaffey, William House, Mile. Hennriette Dallett, Paul Sprunck, Anneta Holden, Myrtle
Owen, Mitchell Leisen.

Gloria was “a Caesar” coming
home. Nothing was neglected in

her reception at the Paramount
studios where thousands gathered
to see her. Before returning East
she will make “The Coast of
Folly” as her next release.

Paramount people from all corners of the earth were there. The banquet was given by Famous Players production depart-
ment to the department of distribution in Los Angeles at the Hotel Ambassador, during the First International Convention of
the company. One of the lavish details was the large stage on which was built a banquet hall set for “The Wanderer,” which
was used as the scene of the festivity. Charles Eyton, West Coast general manager, and Victor H. Clarke, assistant to Jesse L.
Lasky, managed the affair.
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Constance Talmadge spoke over
radio station KFI recently in ex-

ploiting the First National picture,

“Fler Sister from Paris.” A Los
Angeles newspaper afforded the

tis-up.

The key to the city is extended by Eddie
Gribbon to Willard Louis in “The Limited
Mail.” The painstaking conductor is en-

acted by Monte Blue in the Warner pic-

ture. Personally, Louis said, his mail is

far from being limited.

Betty Bronson with Mai St. Clair,

tall Hollywood director. He ex-

plained the script in preparation
for work in “Are Parents People?”
Paramount picture.

A tooth from the Iron Horse. Sol

Wurtzer, Fox production manager,
visited the company making “The
Iron Horse.” His guides are Gladys
Hulette and Cyril Chadwick.

Leatrice Joy is one Cecile B. DeMille says

he relies upon much for some of the

plays he will produce under his new ar-

rangement with Producers Distributing

Corporation.
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Humberto Pedretti, Italizm sculptor, has begun to model a bust of

Abraham Lincoln •for Sid Grauman, manager of the Egyptian theatre,

Los Angeles. Judge Charles Edward Bull, Reno, Nev., the model chosen,
took the part of the martyred president in “The Iron Horse,” the Fox
epochal production.

Pola Negri passed through Chicago Thursday
upon her return to Hollywood from Poland. She
will begin another Paramount picture in the
Long Island studio shortly before the end of this

month.

Tom^ Mix saw everything when he went abroad. It may readily be seen what a favorite he was in London when he arrived. It

is said that more^ people gathered to see the Fox star than is the custom when the King appears in public places. After spend-
ing three weeks in England and Europe he returned Friday and made his way to Milwaukee for the convention. He will travel
about the United States for three weeks before returning to Hollywood to make more peppy pictures.
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Three fair damsels of the screen who will soon be seen in a new picture. Left to right—Seena Owen, Alyce Mills and Betty
Francisco. Each plays a different kind of role, but each is appealing in “Faint Perfume,” the story written by Zona Gale, which
will soon be released by B. P. Schulberg. The picture was directed by Louis Gasnier. The story is one full of human interest

about a family living in a small town, and is said to have many incidents amusing to everyone. The novel has had a pop-
ular sale at many bookstores.

William Collier, Jr., has just been
signed to a long term contract with
Paramount. He has title role in “The
Wanderer,” another Raoul Walsh pro-
duction.

Benjamin Christianson, famous Dan-
ish director, has signed a contract with
Metro-Goldwyn to make a series of
pictures for the coming year’s pro-
gram.

The aggressive proprietor of the Best-

Gem-Star theatres in Palestine, Tex.,

is E. J. Callahan. Photo by H. E. N.,

staff photographer for the EXHIB-
ITORS HERALD.

Rudolph Valentino uses the medi-
cine ball to keep away the medicine
bottle. The United Artists star will

soon finish “The Bronze Collar,”

first picture under his new contract.

A young man and dapper showman is

Wylie Day, of the Strand theatre,

Witchita Falls, Tex. When he exploits

a picture he brings the crowds to his

theatre.
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When Edwin Carewe was behind schedule on the script for
“The Lady Who Lied,” he engaged Birdie Reeve, world
champion typist, who was tilling a theatre engagement in

Los Angeles. Standing is Lewis Stone and Virginia Valli,

First National stars.

Elinor Glynn has been working on her latest story to be
filmed, “Man and Maid,” for Metro-Goldwyn. She has su-
pervised several of her popular novels, when they were
made into picture form. Among them are “Three Weeks,”
and “His Hour.”

The 17th annual French Bull

Dog show. New York, resulted

in the choice of Panhard as one

of the winners. Picture by In-

ternational Newsreel, Universal.

“Why! Oh, why do they make ’em so beauti-

ful?” John Golden may have said, weakening
before Madge Bellamy on the Fox lot. But maybe
he’s saying, “Have a heart, Madge—my wife’s

right back of me.”

P. C. Crown is opening a thea-

tre in Houston, Tex., this week.

Photograph by H. E. Nichols,

Herald staff photographer, now
in the Southwest.

Dorothy Dwan recently ap-

peared in the clothing which

made her husband, Larry Se-

mon, famous a few years ago.

Both are Eklucational stars.

lO
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Hines Crashes N. Y. Society at

“Crackerjack” Premiere
‘^Only Epidemic at Milwaukee Is of Play Dates for Independent Pic-

tures,” Dr. Shallenberger Wires Chadwick

By JOHN S. SPARGO

New YORK, May 12.—Johnny Hines has broken into society. Not
that he hasn’t had a fish and soup some time and doesn’t know how
to wear it, or what to do with his napkin when he gets over Fifth

avenue way. He’s had all that and he’s known all that for a long time, but
last week marked the first time the genial Johnny was host to hundreds of

film people at the classy Plaza Hotel.

'^HE occasion was the premiere show-
ing Friday night of “The Cracker-

jack,” which is his last picture before be-
ginning work under his contract with
First National. “The Crackerjack” was
made for the state right field under C. C.

Burr’s contract with East Coast Films.

The premiere party, at which Johnny
Hines as a host was a host in himself,

was staged by Charlie Burr in conjunc-
tion with Sam Zierler, of Commonwealth
Films, East Coast Films, and B. & H.
Enterprises as a testimonial to the co-

median’s meritorious work in the state

right field and to properly graduate him
from the rank of a state righter to that

of a regular.

A capacity crowd attended and the

consensus seemed to be that “The
Crackerjack” was several steps ahead of

any Hines’ comedy yet made and that is

going some.
* * *

Another premiere which attracted a

lot of attention on the part of film peo-
ple last week was that of “Red Love,” the

John RuSsell Lowell epic of the noble
red man as he is today. This was given
Thursday night at Frolic theatre, and
marks the first time the cozy little play-
house atop the New Amsterdam has ever
been used for picture purposes.
“Red Love” is a story dealing with the

home life, loves and trials of a number
of Sioux Indians of South Dakota, where
the production was made under the direc-
tion of Edgar Lewis, with John Lowell
and Evangeline Russell in the leading
parts.

“Red Love” is one of those excep-
tionally interesting pictures usually
classed as “different,” and will likely

make many friends when it is distributed
on the state right market.
The premiere was given under aus-

pices of Davis Distributing Division, and
the staging, arranged by J. Charles
Davis, J. K. Adams or whoever was re-

sponsible for it, was excellently done.
* * *

Again is the film industry honored.
Our own Louella Parsons, who has
made newspaper film history for a num-
ber of publications, was last week
elected president of the New York
Newspaper Woman’s Club. Miss Par-
sons was for many years motion picture

editor of the Morning Telegraph and
for the past year or more has occupied
the same position on the New York Ainer-
icau.
' * * *

“Epidemic of Play Dates”

Rumors are remarkable animals. Last
Thursday Dr. W. E. Shallenberger re-

ceived a wire from I. E. Chadwick, on
the coast, inquiring if the Milwaukee
convention had been called off on ac-

count of an epidemic, as was rumored
in Los Angeles.

After talking to Sydney Cohen over
the telephone, Shallenberger sent Chad-
wick the following wire:

“Convention on bigger than ever. Only
epidemic is one of play dates for inde-
pendent pictures.”

* * *

Peter J. Brady and Jimmy Quirk,
when lunching at the Algonquin, are

being pointed out as screen celebrities

as the result of having sat at the stars’

table at the T, O. C. C. dinner with the
other stars.

* * *

Ben Abrams, who has been preaching
the benefits of duratizing film for lo

these many years, has changed his line

of conversation and now spends his time
extolling the merits of Western pic-

tures. About May 1 Ben resigned from
Dura Film Protector Company and
joined the forces of Morris Schlank, as

general representative of Anchor Pic-
tures. He will continue to make his

headquarters in New York, presumably
at Hotel Astor, but will spend much of

his time on the road, leaving here this

week on his first trip.

Dave Bader slips us a little secret, and
here it is but it doesn’t go if Ivan
Abramson sees it:

Ivan Abramson, at the time of the
O’BRIEN-CHANEY FIGHT—at the Garden—thought it was another Hollywood scan-
dal and that Eugene and I>on had a battle
in Hollywood. When we argued pro and
fon he finally derided it was a publicity
.stunt for Lon (’hanev’s “He Who Gets
Biffed. ••

* * *

Exhibitors who don't work crossword
puzzles are hoping Pete Harrison will

Bessie Welsh steps right out of her
Century bathing girl job to feature
with Hilliard Karr and Will Hayes in

“Tourists De Luxe”, released through
Universal exchanges.

provide a chart, diagram or something
to tip them off on the what, who, when,
where and why of the following:

Paul Mooney, General Sales Manager of
Producers’ Distributing Corporation, re-
signed May 2.

At the meeting of the Theatre Owners’
Chamber of Commerce, Tuesday, May 6, it

was the intention to rescind the resolution
that instructed their joint arbitration board
members not to arbitrate P. D. C. cases.
The New York City exhibitors wish to

thank those of the Harrison’s Reports’ sub-
scribers who have lent their moral support.
The incident may now be considered

closed.
* *

Corinne Griffith arrived in New York
Friday, and while here she will make
her next First National picture, “Classi-

fied,” adapted from the popular novel by
Edna Ferber. Jack Mulhall will be her
leading man and the picture will be di-

rected by A1 Santell.

E. M. Asher, vice-president of Corinne
Griffith Productions and president of the

newly organized Faultless Pictures, Inc.,

has been in New York for the past_ 10

days making arrangements for filming

the production. Mr. Asher is also look-

ing over the market for plays and
stories.

* * *

Bern Plans Bebe Daniels Film

Paul Bern has arrived from the West
Coast and is at Paramount Long Island

studio making preparations for the film-

ing of Bebe Daniels’ next picture, “Lov-
ers in Quarantine,” which will be his

first production at the Eastern studio.

The screen story was adapted by
Luther Reed from the stage comedy of

the same name, and Miss Daniels has
the role which Helen Hayes played in

the theatre.
* * *

Abe Meyer has cabled from Holland
that Glenn Hunter has been engaged to

appear in the film which is being made
with the Holland Flower Exhibit at Rot-

terdam as a background.
* * *

Here’s an English joke from a British

film paper, and we’ll leave it to you if it

isn’t good:
A FILM THAT SHOULD SPIN

Warner Bros, are at work on a new pic-

ture, “The Golden Cocoon.” Its director
has the appropriate name of Webb.

* >|c *

William de Mille has arrived at the

Paramount Long Island studio with the

unedited version of “Lost—A Wife” for

final cutting and titling. The production

was filmed at the Paramount Hollywood
studio with Adolphe Menjou, Greta Nis-

sen and Robert Agnew in featured roles.

Clara Beranger, who will assist Mr. de

Mille in the editing and titling, made the

screen adaptation from the Alfred

Savoir stage success, “Benco.”

Norwegian Houses Take
Drop in 1924 Receipts

(Washington Bureau, Exhibitors Herald)

WASHINGTON, D. C., May 12.—Mo-
tion pictufe theatres owned by municipal

governments in 65 Norwegian cities have

suffered constantly increasing losses, ac-

cording to a report now made public.

Gross receipts of approximately 12,600,000

crowns for 1924 is compared with receipts of 13,-

200,000 crowns in 1923. In Oslo receipts fell

from 5,800,000 crowns in 1923 to 5,300,000 in

1924; in Bergen from 1,500,000 to 1,400,000; in

Trondhjem from 853,000 to 672,000.

New Fox Office Opened
(Special to Exhibitors Herald)

MILWAUKEE, WIS., May 12.—Coin-

cident with the second day’s program of

the national convention of exhibitors here

was the opening of a new branch office by

James R. Grainger for the Fox Film Cor-

poration. J. Lorenz, formerly in charge of

Fox sales here, is the new branch manager.
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36 “Saturday Morning Movie”
Bills Edited, Says Hays

Calls on Public to Enter Open Door With Constructive Ideas—Brands
Censorship as Parental Shirking

(Special to Exhibitors Herald)

N ew YORK, May 12.—Thirty-six complete programs have been edited

and packed for the “Saturday Morning Movie” movement and by
summer 16 more, making a complete year’s supply, will have been

assembled. Will H. Hays, president of Motion Picture Producers and Dis-

tributors of America, Inc., told Women’s City Club of Philadelphia in an
address on “Motion Pictures and the Public.”

From 3,300 picked reels, material has been chosen for 52 full programs of

eight reels each, including in most instances a live-reel feature, two-reel com-
edy and one-reel scenic or industrial subject.

Amusements Going Up?
Asks Fineman

(Special to Exhibitors Herald)

NEW YORK. May 12.—
“There’s no more of it but we pay
more for it." Such was the conclu-
sion of B. P. Fineman, F. B. O.
general manager, in speaking of
amusements in general with the
exception of motion pictures last

week.

“There are no more Ty Cobbs
than ever. No more Carusos. No
more Jim Jeffries,” he said. “Yet
the price to ball games, fights and
concerts has risen. But the mo-
tion picture theatre offers a sym-
phony orchestra, comfortable
chairs, vaudeville acts and a dozen
other wonderful features not of-

fered when the price was com-
paratively as high a long time
ago."

Film Industry Is Asked
to Join in Search for

Charles Pugh, Portland
(Special to Exhibitors Herald)

PORTLAND, Ore., May 12.—With a

nationwide search under way for Charles
Pugh, manager of Associated Exhibitors
office here, missing since April 3, the

New York headquarters are issuing an
appeal to all connected with the motion
picture industry to join in the hunt.
Police and friends are baffled by the

disappearance, as Mr. Pugh was in sound
health, his family life has been ideal, he
had only $4 in his pocket the day he
vanished, and no checks have been drawn
against his bank account.
When last seen April 3 he was driving

an Essex coach, Oregon license 117-769,

from Ninth and Davis streets toward
Broadway bridge. He wore a blue serge
suit and gray hat, is five feet nine inches
tall, and weighs 226 pounds. His eyes
are hazel. Any information should be
telegraphed to Associated Exchange, 8
North Ninth street, or Associated Exhib-
itors, 35 West 45th street, New York
City.

Grainger Attends Two
Fox Canadian Meets
(Special to Exhibitors Herald)

NEiW YORK, May 12.—After leaving
the annual Fox convention here, James R.
Grainger, general sales manager, went to

two Canadian conventions. The first was
held at Montreal, May 3 to 5 ;

the second
at Winnipeg, May 8 to 10. With him
were J. Siehelman, assistant general sales

manager, and Ira ( .'ohen, district manager
for Canada.
At the Montreal convention were W. C.

Gehring, branch manager, R. G. March, branch
manager of St. Johns, Newfoundland, J. P.
O’Loughlin, Toronto branch manager. At the
Winnipeg convention were J. H. Wilson, of
Winnipeg, J. H. Hauber, of Galgary, and G. M.
Ballentine, of Vancouver, branch managers.

Nat Ross Signed
(Special to Exhibitors Herald)

HOLLYWOOD, May 12.— Nat Ross,
Universal director, has been engaged by
Associated Exhibitors to make four pic-

tures, the first of which, “Two Can Play,”
already is in production at the F. B. O.
studios.

Theatre to Seat 2,000 Negroes
ST. LOUIS, MO.—Construction of a modern

2,000-seat motion picture theatre for exclusive use
of negroes is contemplated by Abe A. Gralnick,
shoe and clothing merchant of St. Louis.

Any group may obtain pictures for the

purpose by co-operating with the local

exhibitors, Mr. Hays said. In Rochester,
N. Y., the school staff placed posters in

each of the 900 rooms in heralding a

“Saturday Morning Movie,” while in a test

program at Atlanta, Ga., 1,400 children at-

tended despite a rainstorm.

Two other projects gathering momentum
concern the placing of motion pictures in

every classroom in the country for purely
pedagogical films, to help instruction, and
the use of motion pictures as part of regu-
lar Sunday services in churches for the

showing of religious films to stimulate at-

tendance and interest. In lioth experiments
it is emphasized that entertainment pictures

should not he shown in either school or
church.

Textbook Films Considered

With a report made by a National Edu-
cation Association committee a program
of subjects has been drawn up for applica-

tion of motion picture to textbook, and
Mr. Hays announced the experiment is al-

ready well developed. For the other test

from several hundred films have been se-

lected a small number to be exhibited in

12 churches of 12 towns near New York
on 12 consecutive Sundays.

While the primary responsibility for the

relation of motion pictures to children rests

with the parents and shifting of that re-

sponsibility to exhibitors, producers and
the state “is a definite shirking of our own
duty, just as censorship is a shirking of
our duty by placing the responsibility for

the sort of pictures we see in the hands
of a few political appointees,” the motion
picture producers also have before them
certain standards of common decency
which “must and shall he maintained,” Mr.
Hays declared, tie cited the successful

Universal Lines Up 1927

;

Buys “Old Soak” as First
NEW YORK, May 12.—Uni-

versal certainly has its eyes open
to the future, and not only the
near future. Don Marquis’ Broad-
way play, “The Soak," has been
purchased already for 1927, a year
and a half ahead. The purchase
was made through the Arthur
Hopkins theatrical office. Hopkins
made the original production. The
star has been engaged, too, but
the contract bars announcement of
his name until his play has closed
on Broadway.

In announcing the purchase
Carl Laemmle declares that with
the adaptation made of the news-
paper columnist’s play and the se-

lection of the star. Universal is

getting the proper jump on its

production schedule for 1927.

$150,000 building campaign for Hollywood
Studio Club, residence and social center
for girls, and establishment of schools in

the studios of all members of Motion Pic-

ture Producers and Distributors of Amer-
ica at Los Angeles. Each child working
in films must have a board of education
license and health certificate, and three
hours’ daily schooling is required, the de-
partment of education supplying the teach-
ers, the corporations paying their salaries.

Members Bar 100 Plays

Members of the M. P. P. D. have them-
selves kept from the screen more than

100 plays in the last year, including some
of the best sellers and stage successes, Mr.
Hays declared, under a system whereby
any member company, offered screen rights

to a book or play and considering pic-

turization inadvisable, informs the associa-
tion offices and all other members are given
an opportunity to reject the subject. This
is not censorship, he insisted. The true
basis of greater elevation of motion pic-

ture standards lies in developing a philoso-
phy of “what’s right with the picture,” not
of denunciation of so-called bad photoplays,
the women were told.

Two avenues beckon to better and finer

pictures, Mr. Hays declared
;
support good

pictures and use the open door to the show-
man’s office and give him constructive sug-
gestions.

With the motion picture industry now
“operating along the sound, common-sense
lines which govern other American indus-

tries, reckless extravagance is no more”
and the United States produces more than

85 per cent of the world’s motion pictures,

he said. The box office reflects the type

of photoplay the public wishes and the

industry is equipped to give the public the

best, if the American people only will

back up the right pictures.

With establishment of the association’s

department of public relations, constructive

aid is welcomed, Mr. Hays declared, call-

ing it the public’s duty as well as interest

to help by entering the open door and
grasping the hand extended by exhibitor,

producer and distributor in the interests

of better motion pictures.

Even Filipino Is Fraught
With Sunday Issue

(Special to Exhibitors Herald)

OMAHA, NEB., May 12.—Even the peo-

ple of the Orient are distracted by the

question of Sunday motion picture shows,

according to a statement made yesterday

by Mrs. Mary C. Lane, Omaha, who heard,

when she recently visited a Congress in

session in the Philippine Islands, the law

makers debating the question of shows on
the Sabbath.
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Texas Showmen Re-elect
H, A. Cole President at
State Meeting in Dallas

{Concluded from page 45)

Association now, President Cole said, for
mutual protection against “reformers who
would tax us to death or censor us to death
if we were not organized.”
He described a warm contest conducted

recently by the Association headquarters in

Dallas with a film exchange that persisted
in booking pictures with non-theatrical
interests, in spite of a resolution passed by
the Association last December. The Asso-
ciation won the fight, and there will be no
more non-theatrical bookings by exchanges
that sell to Texas theatres, he declared.

“If our problems are difficult now they
would be 10 times as hard if we were not
organized,” he added.

Mr. McNeese read the reports of the
treasurer and business manager, showing
$13,000 in dues collected and $12,000 spent.

The Association has $7,000 assets.

At the Tuesday afternoon session Sen-
ator Jeff J. Strickland of San Antonio re-

ported two measures were introduced at

the last legislative session, one seeking to

levy a heavy occupation tax on vaudeville,
including prologues, and another on mo-
tion pictures exclusively, but both failed to
pass. He stressed the necessity of exhib-
itors keeping in close, touch with the public.

E. L. Byers of Terrell said a trainload of
Texas exhibitors was wanted to attend the
Milwaukee convention and in this connec-
tion it was learned eight or more Texans
would go as members of the Allied States
body. Some enthusiasm was shown when
it was stated the national meeting might

It was in the New England city that

Mr. Mayer first entered the motion pic-

ture business where he was an exhibitor
for a number of years and a partner of
Nathan Gordon. As a matter of fact it

was Mr. Gordon who first induced Mr.
Mayer to give up exhibiting and devote
himself to production.
Learning that Mr. Mayer intended to

visit Boston during his stay in the East,

his friends in New England immediately
took steps to assure him of their deep re-

gard and affection. After it was all over
there could be little doubt in Mr. Mayer’s
mind of his standing and popularity among
his old friends and many new ones.

On his arrival Mr. Mayer, who was ac-

companied by Mrs. Mayer and his two
daughters, Edith and Irene, was met by a
brass band, a crowd of friends, a special

police escort and a fleet of automobiles.
As he stepped from the train a gigantic

floral horseshoe bearing the inscription,

“Welcome Home, Louis B. Mayer,” was
presented to him, and with the band play-

ing “Hail to the Chief,’ the parade to the

Copley-Plaza hotel started.

The following day an elaborate luncheon
was tendered Mr. Mayer at the Copley-
Plaza at which scores of prominent exhib-
itors, exchange men, city officials and mem-
bers of the press attended. Among the

mean the merger of the national body and
the Allied States organization.
H. H. Starcke of Brenham reported the

bill seeking to tax transient tent shows
passed the house but failed to reach the
senate, and that the measure stands a good
show at the next session, which may be
held within six months.
Report on arbitration of disputed film

account was submitted by Mr. Lilly, who
said most trouble resulted from exhibitors
overbuying.

President Cole announced the dates of
the semi-annual meetings have been
changed from May and December to May
and November.

In discussion of the music tax. President
Cole said the settlement effected with the

American Society of Composers, Authors
and Publishers was the best that could be
made under the circumstances, and that

everybody should be satisfied. Later Judge
Felix D. Robertson of Dallas, attorney for
the society, appeared at a special session

and settled controversies with exhibitors.

The terms were not disclosed.

Consideration of the producer owned
theatre and the chain theatre developed it

is not an Association matter, as the organ-
ization is composed of all classes of ex-
hibitors, including members of chain the-

atres, and the question must be settled indi-

vidually. President Cole said the booking
combination is only a partial solution and
asked the members to meet him in execu-
tive sessions Tuesday evening. At that

meeting the exhibitors discussed the possi-

bility of a strong booking combination with
ample financing.

At the Wednesday morning session. Dr.

H. T. Musselman of Dallas, editor of the

Texas School Journal, said if he were run-
ning a motion picture theatre he would

speakers were Nathan Gordon, head of the

Gordon chain of theatres; M. D. Flattery
of the Loew organization; John Casey,
censor, representing Mayor Curley, who
was absent from the city on business;
Thomas B. Sprye, manager of the local

First National exchange and for many
years closely associated with Mr. Mayer;
A1 Rosebush of Gordon’s and an old friend

of Mr. Mayer’s; Jake Lowrie, well known
New England exhibitor and M. N. Wolf,
manager of the Metro-Goldwyn Boston ex-
change.

All of the speakers paid high tribute to

Mr. Mayer, the pictures that he has pro-

duced and his unimpeachable standing in

the industry.

On being introduced Mr. Mayer in his

speech told of many of his earlier experi-
ences as an exhibitor in Boston and how
his partner, Gordon, finally induced him to

forsake that end of the business to take

up production.

He paid very high tribute to Irving G.

Thalberg and Harry Rapf, his studio exec-
utives, saying that no one could help but
produce good pictures with such capable
lieutenants.

Pete Smith is accompanying Mr. Mayer
on his tour of the East as special repre-

sentative.

exhibit only films with real art merit por-
traying the fine things in life. President
Cole replied that while the art idea is fine

and nobody realizes it more than the ex-
hibitors, if it were adopted generally the
theatres would lose their audiences and go
broke.

“We are compelled to run pictures the
public will pay to see,” President Cole de-
clared. “The motion picture business is

still commercial. It has not reached the
stage where it can live on art alone.”

At the afternoon session Jack S. Connol-
ly, Washington representative of the Will
Hays organization, discussed legislation,

censorship and the necessity of exhibitors
keeping in close touch with the public.

H. S. Cole of Bonham, brother of the
president, reported on progress of the new
uniform contract. Joe Luckett of Dallas
said all contracts and all matters of arbi-

tration should definitely stipulate figures
that would represent damages accruing
from non-playing of percentage contracts.

In discussing non-theatrical bookings.

President Cole said he expected no trouble

with present non-theatrical exchanges, but
added the rights to certain pictures which
have expired are being bought for future

showings for non-theatrical accounts, to be

shown at schools, churches, lodges and
similar institutions. He warned that the

exhibitor before he knows might be forced

out of business.

W. C. (Bill) Underwood, president of

Specialty Film Exchange, used for his

subject “The Film Board of Trade,” and
Dr. H. T. Musselman, editor of the

Texas School Journal, compared the

screen of today with Shakespeare’s
dramas of the past, and stated that

“more publicity should be given to the

finer elements of the pictures.” By so

doing, he said, the attention of thinking

men and women will be attracted to the

theatre.

The convention voted in favor of send-

ing Col. Cole and an associate to the

Milwaukee convention, vested with pow-
er to trade for them with the independ-
ent producers who will be in attendance.

After adjournment Tuesday night all

members and their companions were in-

vited to attend a private screening of

First National’s picture, “The Lost
World,” which was very well received
and highly complimented.

Cecil B. DeMille Adopts
Trade Mark for Pictures
NEW YORK, Mav 12.—Hear Ye ! When

you see a trademark of a panoplied knight

on horseback engrossed on a circular field

be it known that

you are looking at

a Cecil B. DeMille
product. This in-

signia will make
its bow August 1

to identify De-
Mille’s productions
which he is put-

ting out for re-

lease through Pro-
ducers Distribut-

ing Corporation,
designate all DeMille directed and super-

vised pictures starring Beatrice Joy, Rod
LaRocque and others.

**Goose Woman** Finished
(Special to Exhibitors Herald)

LOS ANGELES, May 12.—Clarence
Brown has just completed “The Goose
Woman,” his last film for Carl Laemmle.

Old Home Town Greets
Louis B. Mayer

(Pictures on pages 133 and 134)

P ROBABLY no prominent citizen returning- to his old home town was
ever accorded a bigger or more enthusiastic reception than that ten-

dered Louis B. Mayer, vice-president in charge of production for Metro-
Goldwyn-Mayer, on his return to Boston a few days ago.

The trademark will





In the Production, Distribution and Exhibition of Motion Pictures

The Day of Independence is here.

Independence FOR YOU as an exhibitor
. . . Independence FOR US as produc-

ers and distributors . .

.

<.‘5 ^‘5

You are our customer . .

WE ARE NOT YOUR COMPETITOR.
^

WE OWN NO THEATRES.
Our sole business is to make good pic-

tures for you.

As evidence of our intent to make good
pictures, you will find listed and de-

scribed in this 1925-26 announcement,

sixty-four (64) feature productions and

a wonderful array of short subjects that

every exhibitor will be proud to show.

For the seasons of 1925 and 1926,

F. B. O. is fully alive to its responsibili-

ties to all Independent exhibitors.



Sixty-four (64) Quality Productions is

our contribution to the cause of helping

you maintain your Independence and

livelihood. Sixty-four (64) productions

1
that are second to none in this Industry

I
and which you can buy at a price that

will leave you with a splendid profit on
your investment, because none of these

! pictures will cost “a million dollars,” thus

you will never be compelled to pay for

,

the RANK EXTRAVAGANCEoi^ome
,

producers as you have often paid (and

paid heavily) in the past.

3

SO . . . WE URGE YOU—
—keep your play dates open for

,

F. B. O. pictures, built on showmanship
ideas and exploited to bring results to

your box office. You can do it this season

as never before, maintaining that Inde-

pendence which is rightfully yours and
which good business directs and prompts
you to use, this season, above all seasons.

s
i

F. B. O. will sell you these sixty-four

(64) pictures at a price you can afford,

proving to you—that . . .

—THE RATIO BETWEEN
F. B. O.’s RENTAL PRICES AND
YOUR NET PROFIT ON THE
GOODS WE SELL YOU MAKES
F. B. O. BY FAR THE BEST BUY
FOR YOU ALL YEAR ROUND . . .

Ask the man who played F. B. O.’s prod-

uct during the past season—that’s the

answer.

And another big point . .

.

YOU DON’T HAVE TO BELONG
TO A CIRCUIT OR A BOOKING COM-
BINE IN ORDER TO SECURE A
SQUARE DEAL FROM F. B. O.

Thousands of exhibitors already know
this to be a fact.

Thousands more will find it out this

season.

3

Exhibitors who are now buying
F. B. O.’s product are buying it on the

basis of quality, net profit to themselves

and square treatment all year round.

If THAT appeals to your good busi-

ness judgment, you’re bound to do busi-

ness with this Organization.

You’ll be proud to announce, advertise and
exhibit these sixty-four (64) F. B. O.

quality pictures which will entertain your

patrons and bring them back week after

week,—pictures your patrons will love, ,

because of the cleanliness and whole-

someness of story and direction.

V??

Sixty-four (64) feature productions

backed by F. B. O.’s powerful showman-
ship, forceful advertising and that genu-

ine F. B. O. exploitation for which F. B. O.

is justly famous.

PRESERVE THIS BOOK ! ! !

Study it carefully. It means money to you.

And don’t forget our “Tip” that has

brought prosperity and success to thou-

sands of exhibitors throughout the

nation . . .

FILM BOOKING OFFICES
OF AMERICA, inc.

34 Exchanges in 34 principal cities in the U. S. A* and Canada





anA his marvelous ho

'%urw^
in a brand new series of ^

Super Special Western Productions
Produced under the Personal Supervision of Fred Thomson himself

C ONGRATULATE yourself, Mr. Exhibitor, that F.B.O.
has signed up the great FRED THOMSON and his

wonderful horse. Silver King, for now you will get the

tremendously popular “FRED” in a brand new series of Super
Special Westerns far and away above anything he has yet

appeared in.

Bigger, better, more costly stories, hand picked support-

ing casts and far greater “class” in production.

The industry’s outstanding Western Star, today admit-
tedly the screen’s most popular figure in a series of Specials

that will reward thousands of Exhibitors with greater prestige

for their theatres and far greater profits on every release.

Read the Exhibitors reports on

Fred Thomson pictures every

week in the Film Trade Papers.

, . . There’s your answer on
Thomson.



O E GOEBEL TAKES EXTRAORDINARY PRIDE
A PRODUCTION THAT TAKlS)

IN THE INDUSTR'S'L

Rresenti
World’s Promt

at Noiv Yorh

CAPITOL
Theatre I

Americas Fin '.

Largest and M t

Famous Pictu

Palace

PICTURE THAT WILL LPS

FOREVER IN THE MEMORY
OF THOSE WHO SEE IT



w PRESENTING FIRST GOLD BOND SPECIAL

irS PLACE AMONG THE GREATEST
HALL OF FAME

fieth
Harl3n

hd distinguished cast

Watch for F. B. O.’s Ads
in THE SATURDAY
EVENING POST on

•DRUSILLA WITH A MILLION'

From the Famous

Novel by

ELIZABETH
COOPER

An
ASSOCIATED ARTS
PRODUCTION

Directed By

HARMON
WEIGHT

NCE in a great while, like a

brilliant star flashing across the

sky, comes a picture that nothing

can keep from its place in the sun. Such a

picture is “DRUSILLA WITH A MILLION.”
It stands forth so pre-eminently, tops everything

of its kind so overwhelmingly, that it forces its

way by sheer worth, into the limelight of the

great specials.

At a preview showing in Los Angeles, before

a large and cosmopolitan audience, tbis picture

was acclaimed with tremendous enthusiasm.

Prominent exhibitors in New York have pro-

nounced it a production that should make sen-

sational box office history in the season 1925-26.

Booked to open at New York s famous

CAPITOL Theatre. The first Independent Pro-

duction to play the Capitol in over a year.

In order that all exhibitors may have an

opportunity to play DRUSILLA WITH A
MILLION," contracts and play dates will be

apportioned in tbe order of tbeir receipt.

To be advertised Nationally

with a big campaign in
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One of the Finest of Our Gold Bond Specials for 1925

To be advertised nationally in McCall’s Magazine concurrently with the publication of the story and to be

exploited in conjunction with a tremendous campaign by Doubleday Page & Co., the big New York publishers.

F.B.O. feels a deep and justifiable pride in having
been chosen by Mrs. Gene Stratton-Porter to distribute

one of her greatest fiction successes, “THE KEEPER
OF THE BEES."

This is the story, among others by Mrs. Porter,

that has been sought by the largest producers in the

industry.

It is now appearing serially in McCall’s Magazine
with a monthly circulation of over 2,000,000 and
which with its average of five readers per issue gives

Exhibitors throughout the country a ready-made audi-

ence of more than 10,000,000 people. This is a fact,

not mere hearsay, nor speculation.

Film Booking Offices is advertising "THE KEEP-
ER OF THE BEES" in McCall’s in the July, August,

September and October issues, giving exhibitors an

advertising campaign of National calibre, selling the

picture to America’s millions before and at the time

you will show it.

Doubleday Page & Co. will publish the story in

high class book form, and will publicise the book with

a national campaign costing more than $50,000, com-
bining with us to form a large double-header cam-
paign for this extraordinary Gold Bond special.

Watch for further announcements of plans and
exploitation in the national film trade papers. J. Leo
Meehan will direct the production. Miss Gene Strat-

ton will play the leading role.



Great Box Office

Screen Character

Successes Created

By
Emory Johnson

The Policeman

The Fireman

The Mailman

The Engineer

The Patriot

never forget

these great

characters

The Public will



••••••

A tremendous newspaper story to be backed by ex'

ploitation that will surpass anything yet performed by
F. B. O. RALPH LEWIS in the leading role. KEEP
YOUR PLAY DATES OPEN for “THE LAST
EDITION” and the 2nd JOHNSON special

“HAPPINESS”
—which promises you another huge box ofiice winner of ex-
traordinary proportions^ ... of unlimited appeal , , . and of
huge exploitation possibilities. Watch the trade papers for
further announcements.

Extraordinary Exploitation
Posters and Advertising
back up both of these
Johnson Productions

Two New Gold Bond Specials
The First of Which Is

Ralph Lewis

—

Popular idol of millions

plays the leading role in

Emory Johnson s big new

melodrama—
‘‘The Last Edition”

OR the past seven months F.B.O, has been

besieged by Exhibitors for more of those big

time JOHNSON box office winners. Rather

than rush into production, Mr. Johnson and

his mother, Emilie Johnson, have been finecombing the

field for great stories.

THEY HAVE SECURED THEM. TWO remark^

able stories which from the exploitation and box office

angle surpass any of the sensational successes this brib

liant young genius and his mother have so far given the

industry.

The first is practically ready. The second is in work.

Both will be box office knockouts. It is with supreme

pride therefore that F.B.O. announces these

—

Stones
by

Mrs. Emilie

Johnson

ts

“The LAST EDITION”
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It^s an F* O*

GOLD BOND
Special

mm
enee.

and
Distingaishec i

Cast
in

i

The din of revolver shots . . . the hoarse shouts of the police (

. . . the crashing timbers . . . the cursing Apaches . . . the dark

silent waters of the Seine ... a knife glinting in the flaring

light ... a splash . . . then silence . . .

Here is a picture of the dazzling night life of Paris, the wickedest city in the world,

where women snatch at life and miss . . . where pleasures blaze, where world wise men
hunt female hearts . . . where Apaches war on Apaches . . . Here, the little hell-cat Marie

wages war to save her mate. “PARISIAN NIGHTS” is an F. B. O. Gold Bond Special

that will meet with great popularity in every type of fine theatre . . . Cast, Story and Produc-

tion are 100% perfect.

DeLuxe Advertising Accessories

and Special Exploitation



<9



It s a

C. GARDNER
SULLIVAN

GOLD BOND
SPECIAL

Directed

ty

JOHN INCE



WEALTHY man — a taithiess wite — a lovely

Latin to her exquisite tapering finger tips

— propinquity— Venetian Canals — gondolas,

floating to soft music—and wafting one into an un-

expected vortex of emotions—a great dramatic story

that thrills and chills and catches the breath in one s

throat

—

That’s “IF MARRIAGE FAILS?’’—C. Gardner Sul-

livan’s theme of enflaming love . . . produced on a

scale of lavishness that sets a new mark.

It’s one of F. B. O.’s GOLD BOND SPECIALS that

will register at any box office . . . and that will

register in equal dramatic force with patrons of every

type of theatre . . . BRILLIANTLY CAST. Superbly
acted.

Uvan's
mmdous drama



a BOX OFFICE
TITLE BilCKED

BYTREMENDOUS
PUBLICITY

A ready made
audience of millions

awaits this hrst Laura
Jean Libbey picture . . .

Your patrons are 'sold
'

long before you play it.

Watch for Future Announcements
on Our LAURA JEAN LIBBEY

GOLD BOND SPECIALS

It s an F. B. O.

GOLD BOND Special

the worlds renowned authorej;!

been translated into 14 differeiti

aim eatt
Presenting the

first ofher amazing
successes



accomplishments of Film Booking
Offices during its three years of rapidly growing busi-
ness, no accomplishment stands out more prominently

as a genuine “ten-strike” than that of procuring the screen
rights to a long list of the world-wide and famous fiction suc-
cesses of the celebrated LAURA JEAN LIBBEY.

Translated into 14 different languages, the works of this
famous author have been read by millions of people through-
out the world, and in all walks of life, providing a tremendous
ready-made audience for every LAURA JEAN LIBBEY pic-
ture we release.

^

The biggest producers in the industry have been angling

for these stories for years, because thousands of exhibitors

have been wanting them. Fortified with these marvelous
stories each of which has a smashing box office title, F.B.O.
is now in a position to match the biggest and best productions
of ANY producers in the business.

Beginning with “WHEN HIS LOVE GREW COLD,” we
shall produce and distribute at regular periods the works of
this world famous author. Every release will be a golden
box office gem. Each production will be brilliantly cast,

superbly acted and a BOX OFFICE hit of rare proportions.

Watch for further announcements in the Film Trade Papers.

mose Tories have

in^uages

It’s one of F. B. O.’s Gold Bond Box Office Twelve



Thrills

Action

It s an F.B.O.

Gold Bond

Si>ecial

F. B. O. !"has won an
ernational

reputation as a distributor of big
time melodramas that get the money
for exhibitors everywhere.
Thousands of theatre owners know that to

be a fact. We have only to turn back to our big
time melodramatic successes to prove our claim.

Among the big winners of the past that have “cleaned up”
for exhibitors was an outstanding Railroad drama.

Since the release of that picture we have been besieged by ex-

hibitors for another big time drama of the rails.

Our answer to that demand is our smashing new winner, “THE
MlD-NlGHT FLYER.”

Here is a thundering melodramatic hit. A roaring romance of the rails that

will crash home with a shower of profits to theatres throughout the world.

Railroad dramas always go over big. Here’s one that will race along at tre-

mendous speed, finishing up with a whale of a climax. Played by a superlative

cast. Watch for “THE MID-NIGHT FLYER.” Watch for the exploitation! !

!

Speed

RomaiK

Punch

A

SURE FIR

JTINNER

Ifs another one of F. B. 0*s Gold Bond Box Office Twelve



lijced by

'JdATE'D Air

! nted by

O. E. GOEBEL
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F.B.O’s

hodJack
GOLD
BOND
IpeciaL

ii f'" .

^ xploitation

j

Special

j

Destined

j
to make

j:i BOX
' OFFICE

History

Filmed From an Original Story

By LOUIS JOSEPH VANCE

For Your Box Office

AVIVID, colorful romance of the Blue Grass

region, surcharged with thrills and big

time drama of the red-blooded virility of

the race track. A story that travels at lightning

speed, situation following situation to a tremen-

dous thunderbolt climax!

You know what racing stories have done at

the box office in the past. It is the one type of

story that is always sure-fire! This one is built

to order for your box office—a great big picture

that will gross maximum business in every the-

atre in the land.



An Associated Arts Production
r

Presented by
MR. O. E. GOEBEL

A NUMBIiU of the most prominent Exhibitors
throughout the country knowing of the over-
whelming success of several oil stories re-

c|uesteci r.B.O. to produce a huge melodrama with
the romance of the oi I fields as a background. Our
answer to their request is

—“FLAMING WATERS”
an oil country melodrama that rises to tremendous
heights. This masterful story of a two fisted “he”
man who defends the honor of his mother snd his
good name brings to the screen a classic that will
prove a bonanza for thousands of box oifices. The
Big names in the cast will still further add to the
power oi this sure fire winner.

lis an F,B,0.
GOLD BOND

Special

Played by a Superlative Cast

It^s another one o'
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Gold Bond Box Office Twelve

i
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JJ Great Gook /

^ Greater
PICTURE f

• ~ ~ 9»

Odison

Marshall's

famous
storu,

of the

^’o^'^Korlh



m EB-0.

Edison Marshall’s Superb Story

^‘The Isle of

Retribution”
is a Gold Bond Special which will make Box

Office history. The manner in which Mr. Marshall

has drawn the characters in his brilliant book makes
this novel particularly suited to the making of a mo-
tion picture of unusual proportions.

That was the reason it was chosen from more
than thirty-three great stories submitted to us in which
the locale is laid in the frozen north.

It is only necessary to recall to Exhibitors the

outstanding box office successes of certain famous far

North pictures (one of which even now is being pre-

pared for presentation to the public) to prove the

surety of this type of film play.

Thus with this famous book from the pen of

one of America’s most virile writers plus the unusual

showmanship and exploitation which F. B. O. will place

behind “THE ISLE OF RETRIBUTION” gives you
another Gold Bond Special which positively means
splendid profits, prestige for your theatre and
extraordinary entertainment for your patrons. Watch
for further announcements on “THE ISLE OF
RETRIBUTION.” The cast to be announced
later will be of All Star calibre.

Insure Yourself of High Quality Product—Buy F. B. 0*s Gold Bond Twelve



title that will hit||A Picture with
igfpwipp

The tre}ueud()\is drawing power of Laura Jean Libbey’s stories in Motion Pictures is

inestiniable . . . JFith a reading public of fourteen nationalities her fiction successes

are known to people in every part of the civilized world.



straight into the hearts of millions

Filmedfrom the saisatiotialfiction success bj <r

Who numbered her reading public

into the millions and whose interest she held

for a period of 38
Backed by her reputation of thirty-

eight years as the world’s greatest writer

of throbbing love stories, LAURA JEAN
LIBBEY stands supreme in her field.

Nearly every adult in America has

heard of or has read one or more of

LAURA JEAN LIBBEY’S famous suc-

I

cesses. With such a tremendous ready-

made audience of millions the name of

LAURA JEAN LIBBEY or the title of

any of her books, stories, or stage plays

will prove absolute magic on the electric

lighted marquise of any theatre in the
land.

Here, then is not only wonderful the-
atrical property from the standpoint of

consecutive years

the great name of the author and the

great titles of her stories but also the

magic of the romance and supreme enter-

tainment in the LAURA JEAN LIBBEY
Gold Bond Specials.

F. B. O. is taking full advantage of

every vestige of drawing power of

LAURA JEAN LIBBEY’S great

and reputation for you and is giving you
a type of great photodrama that will cre-

ate and maintain a clientele of amazing
proportions. Watch for “A POOR
GIRL’S ROMANCE.” Watch the trade

papers, and when released, watch the

Box Office results on these LAURA
JEAN LIBBY Gold Bond Specials.

Thus with the two Laura Jean Libbey Gold Bond Specials listed in this

insert and the others to come, F. B. O. is giving you a class of mer-
chandise that stands second to none in the entire industry.



In a Series of Thrilling

Stories Surcharged Wk
Adventure
1 Romance

elyn Brent's rise to fame has been meteoric. Never has any Star of
|

stage or screen met with such instantaneous success,
]

nor has any Star received any greater degree of popu-
^

lar approval as has M iss Brent. Her alluring type 1

reaches the very height of romantic appeal among
jj

every class of him fan. *

e Exhibitors Hera says
—

"Miss Brent’s latest picture proves what we
prophesied for her many moons ago. She puts a hre

and histrionic ability into every scene that goes over

big with fans who revel in romance. HARRISON S

REPORTS said—' In her latest release Evelyn Brent

by far does her greatest work to date.”

Says one prominent \Vestern Exhibitor
—

"Evelyn Brent is a comer,—more
than that—she s here. Her pictures are great because
th e\' are clean, packed with adventure, plus the power-
ful appeal of h er own lure, beauty and youth. Give
us more Brent Productions.” (8) Eight Feature pro-

ductions scheduled. Every one a sure hre box office

EVELYN
BRENT-

the new Star with
the magnetic per-
sonality already
popular with Fans
everywhere.”
—FILM NEWS

—
8

8

LdiJ
o

fi

winner.



Presented by

HARRY
GARSON

of the melodramatic “Gen

turer” type so popular w
throughout the '

several months ago we oegaii luaiviiig

highly entertaining class of productions,

starring the popular MAURICE (Lefty)

FLYNN.
Our answer to exhibitors this season for

more pictures of this calibre is oui announce'

ment of eight (8) new MAURICE (Lefty)

FLYNN productions with bigger and better

stories, more action, more class, all carrying

that romantic appeal that means sure fire

Box Office results.

Flynn has a legion of admiring fans. We
expect to triple his popularity and drawing

power by the far better pictures he will be

seen in during the coming months.

Watch for further announcements on this

series in both the Natii^l and Regional

film Trade papers.
; U .JM



“Talmadge cer-

tainly gives the
fans a run for

their money.”

—News.

“Unquestion-
ably the

industry’s

greatest action

Star.”

—Ex. Herald.

And here\s what they say:

The N. Y. Morning Telegraph Says

—

RICHARD TALMADGE pictures have certainly been box
office successes so far and if this young star keeps on as he has
done, count him as one of the biggest bets of the screen.

The Exhibitors Trade Review Says

—

RICHARD TALMADGE has established a tremendous follow-
ing and the fans know what to expect from him in the way of
hair-raising thrills—he is a genuine box office bet.

The Motion Picture News Says

—

RICHARD TALMADGE is coming fast—watch him.

These 8 pictures are being produced to pack your theatre,

to increase Talmadge’s popularity and drawing power and to

KEEP THE CROWDS COMING EVERY TIME YOU,
ANNOUNCE A TALMADGE RELEASE.
We promise you 8 pictures with ACTION PLUS.

Produced and Presented by A. CARLOS

(

i

3

J

(Note) Realizing the great importance of ACTION posters on all Talmadge releases, we have engaged one of Amer-
ica’s greatest action poster artists to design and produce thrilling action paper for all Talmadge releases. Watch for

the stuff you will receive on these pictures. Watch for the press book. Watch for the exploitation.

RICHARD TALMADGE PRODUCTIONS
, A



V PICTURES M
Jroduced

JESSE J. ^
GOLDBURG

Right off the bat, the BOB
CUSTER Westerns have gone

over big in thousands of thea-

res. In the new series of (8), bigger

ind better stories, faster action, and

nore thrills will be in evidence.

If you’ve done well with the

dusters you’ve already played, wait

ill you see this new series, produced

inder the personal supervision of

[ESSE J. GOLDBURG.

Jays the Motion Picture News :

—

Exhibitors will make no mistake

booking these Custer Ranger

;ries. They are clean, packed with

:tion, and feature a hero who looks

id acts the part. People never tire

high class Western pictures and

hese Custers pack the wallop to

;eep the crowds coming^

;ays the N. Y. Morning Telegraph:—

Wherever Western features are

)opular, these BOB CUSTER pic-

ures will go over big. Custer keeps

lis audiences on edge from begm-

ling to end and that’s what the pub-

ic loves. In “Galloping Vengeance

:uster does his finest work. Book
hese Bob Custer Westerns for box

)ffice surety.

Jays the Moving Picture World :

—

These Bob Custer Westerns
)ack the wallop, have loads of ac-

:ion and plenty of suspense with

:limaxes that are 100%. If all these

dusters are as good as the first, you

:an tack somefogh box office credits

:o them.

High powdered

Posters and adv.

accessories ^ack up
all Custer Pictures



*

Watch for Him!!!
Wait for Him!!!

WESTERN

4

Insure

Yourself

CRACKERJACK
WESTERN
PICTURES

Packed
With
Action

Thrills and fl A ^
Speed

W ith all the Color \
of the Great West

W ATCH for F. B. O’s big new Western Surprise
Star ... a handsome, hard hitting, wild riding
Romeo of the plains ... an upstanding “He”

man that the flappers will go wild over . . . that all

the women as well as the men will love . . .

You’re going to get him in a brand new series
of eight (8) crackerjack Westerns, clean,

wholesome, splendid pictures that you’ll
be proud toi show. Our new “Sur-

prise” Star will bring new prof-

its and new business to you
regularly week after

week.

of the

ENTIRE
SERIES
NOW

He’ll

Prove
1

V Findj

for

You



w gave you uiastt four previous two-reel series successes

THE TELEPHONE GIRL” No. 1, ^THE GO-GETTERS,” “THE PACE MAKERS^‘HGHTING BLOOD,

of 2 red
trvdous new series

now^peaiinffin

BY AMERICAS GREATEST HUMORIST
THE CELEBRATED



O.vy. tatws great pnae in announce

anew series oftwelve QUeelers
with the ticket setting box-office main titte

mous

writer

Millions ^
have read and

are now reading

Heilmans’ side-

splitting stories

in the

SAT. EVE.
V POST ^

R egister another ten strike for F.B.O. We’ve
signed up the celebrated SAM HELLMAN of
Saturday Evening Post fame for a wonderful two

reel series of the same high character and superb quality
as you’ve had from F.B.O. in our previous two reel

series.

SAM HEILMAN is an outstanding figure in the
Nation today. Millions have read and are reading his
highly entertaining stories regularly in the Saturday
Er ening Post. Cash in on his huge following. Book
this new Series Now. Twelve 2 reelers. Every one a gem.
Watch for further announcements.

—NOTE THE CAST—
•ALBERTA VAUGHN
LARRY KENT
AL COOKE
KIT GUARD

Heilman’s huge
following of Satur-

day Evening Post

readers means
capacity for you

il.
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FEATURE
PRODUCTIONS
AS LISTED AND DESCRIBED IN THIS INSERT

ERO*
contribution to the cause
or your independence^
your growth and your
prosperity for the coming
seasons of 1925 -1926

e UP
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64 ON F.B.O.’S SCHEDULE
Promises Two Series by Witwer and Heilman

WILL RELEASE 12 SPECIALS
F

ilm Booking Offices of America,
Inc., the bulk of whose productions
are made in Hollywood, announces

one of the heaviest production schedules
for the fall and winter season of 1925-26

in the recent annals of the motion picture

industry.

The new program will embrace 64 fea-

tures, 12 of which will be ‘'Gold Bond” spe-

cial productions, including stories from
such nationally famous authors as Gene
Stratton-Porter and Laura Jean Libbey,
with no less than two productions by
Emory Johnson, maker of such attractions

as “In the Name of the Law” and “The
Third Alarm,” and a series of Fred Thom-
son super-Westerns.

The “Gold Bond” specials will consist of :

“Drusilla with a Million,” an Asso-
ciated Arts Corporation production, based
on the famous novel by Elizabeth Cooper,
and directed by F. Harmon Weight, star-

ring Mary Carr, with Priscilla Bonner and
Kenneth Harlan in support. This story
centers around an old woman inmate of a
charity home, and the unique manner in

which she disposes of a million dollar leg-

acy. F. B. O. executives who have pre-
viewed the production, as well as Messrs.
Goebel and Erb, officiating heads of Asso-
ciated, state “Drusilla with a Million” is

one of the greatest box office pictures ever
made.

=i= * *
“Parisian Nights,” a Gothic production,

is a romantic, colorful melodrama of the
Paris underworld, and co-stars Elaine
Hammerstein and Lou Telle-

gen, with Renee Adoree promi-
nent in support. It was direct-

ed by Alfred Allen Santell, one
of the best known of the

younger directors, who was re-

sponsible for “Fools in the

Dark,” one of F. B. O.’s 1924
specials.

C. Gardner Sullivan’s second
independent production for

F. B. O., titled “If Marriage
Fails?” and featuring Jacque-
line Logan, Clive Brook and
Jean Hersholt, is also sched-
uled as a special. “If Marriage
Fails?” is an original story by
the well known author-scen-
arist-producer, and concerns
the love life of a beautiful for-

tune teller. The production is

a lavishly mounted society

drama, and is one of the finest

contributions given the screen

by Sullivan.

“The Keeper of the Bees,”
the well known novel by the

late Gene Stratton-Porter, now
running serially in McCall’s
Magazine, a story which has
been read by 10,000,000 people,

is the fourth special on
F. B. O.’s schedule. James Leo
Meehan, Mrs. Porter’s son-in-

law, who is thoroughly familiar

with the works of his late

mother-in-law, will direct. Mr.
Meehan is now at work on

the continuity. Miss Gene Stratton is cast
for the leading role.

“When His Love Grew Cold,” one of
the four Laura Jean Libbey stories which
F. B. O. purchased from the estate of the
late author, is now in course of production
on the F. B. O. lot, and will be followed
by “A Poor Girl’s Romance,” an equally
famous Libbey romance. The works of
Laura Jean Libbey, which still have an
enormous sale, were prehaps more widely
disseminated in her heyday than those of
any other living writer. In addition to the
tremendous sale of her novels, newspaper
syndicates took up the distribution of her
stories. In fact, she was the first author
to have her novels thus distributed on such
a vast scale.

V *

Emory Johnson and his mother, Mrs.
Emilie Johnson, are preparing the story and
continuity of “The Last Edition,” the
young director-producer’s new effort, which
will immortalize the profession of journal-
ism. The leading character will be an
assistant foreman in the press room of a
metropolitan daily. The popular Ralph
Lewis will sign to play the leading role.

Following completion of this newspaper
story in about six or eight weeks, Johnson
will prepare to sail for the Scandinavian
countries, where he will produce an F. B. O.
special with the cooperation of the Norwe-
gian and Swedish governments, called

“Happiness.”
“Isle of Retribution,” one of the best

sellers of 1923, written by Edison Marshall,

^ lacqueline Logan, a

featured player in the

Sullivan picture, “If Mar-
riage Fails?”

Evelyn Brent, who will

continue to appear in

high class crook melo-

dramas.

author of such well known novels as “The
Voice of the Pack,” “The Strength of the
Pines,” “The Snowshoe Trail,” and others,
will be produced on an unusually lavish
scale.

The story, which concerns the adventures
of two girls and a man marooned on a
desert island, is dramatic to the nth degree
and replete with thrills.

The cast, which calls for two leading
women and two leading men, one a giant
at least 6 feet 6 inches in height, is now
being assembled by Production Manager
B. P. Fineman. The director’s name, a
man long and prominently associated with
the industry, is being temporarily withheld.

Suffice to say that “The Isle of Retribu-
tion” is eagerly awaited by the millions of
Mr. Marshall’s readers.

^ ^ ^

“Flaming Waters,” an original story by
E. Lloyd Sheldon, famous playwright and
well known scenarist, will be produced as
soon as a cast is assembled, according to
Fineman.

The story is a red-blooded action melo-
drama, with an unusual climax in the form
of a fire in an enormous oil well. One of
the best known leading men in Hollywood
is being considered for the principal role.

Produced on the same lavish scale that

characterizes all its railroad dramas, for
which it has become justly famous, F. B. O.
plans to put into production, on its own lot

in Hollywood, what it believes will be the

greatest railroad melodrama
ever made, tentatively titled

“The Midnight Flyer.”
Fineman contends that “The

Midnight Flyer” will outdo
“Westbound Limited,” which
made box office history, in

point of thrilling story, promi-
nent stars, and brilliant direc-

tion. The cast is now being
assembled.

* * *

F. B. O. promises exhibitors

the greatest race track story

ever filmed in “The Futurity
Winner,” production on which
will commence on the F. B. O.

lot as soon as a cast is assem-
bled.

Fineman states that “The
Futurity Winner” is replete

with thrills, with a race at the

climax that is the most excit-

ing ever written for a race

track story. The picture also

will abound in heart interest,

pathos and punch.
In addition to the 12 specials,

there will be 52 feature pic-

tures, embracing the Evelyn
Brent series of crook melo-

dramas; the Richard Talmadge
series of action comedy melo-

dramas; the Fred Thomson
series of super-special West-
erns and the Bob Custer series

of Western adventure stories.

Two of the country’s best
(Continued on page 106)
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<1 J. R. Bray, ivho will produce a
series, of cartoons.

<1 Harry Garson, producing for dis-

tribution through F. B. O.

Kenneth Harlan is one of the

featured players in “The W'onian
Accused.”

<1 F. Harmon Weight, new director

for Associated .irts Corporation.
€J Sam Heilman, well known “Satur-

day Evening Post” humorist, writing

2 reel series for F. B. O.

^ Priscilla Bonner appearing in

“Drusilla With a Million.”
<1 Kit Guard, who is now appearing
in “The Pacemakers” series.

^ Paula Gould, Nat G. Rothsteins

assistant in publicity department.
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INDEPENDENT EFFORT VITAL
No One Group Can Supply Market, Says Thomson

^ Major H. C. S. Thompson, president and managing director

of Film Booking Offices of America, Inc.

By H. C. S. Thomson

I
NDEPENDENCE in effort

and enterprise and indi-

vidual initiative have been
two of the important factors

in the meteoric development of

the motion picture business,

and will be so long as the busi-

ness continues to grow greater

and more substantial.

The year that has just passed

has brought to the independent
producer, the independent dis-

tributor and the independent
exhibitor probably more prob-

lems of seriousness, and has
presented more apparent diffi-

culties than any single season
since the industry fought its

way out of the threatened

monopolization created by
patent ownership, and the busi-

ness faces again with sincere

seriousness another struggle

for independence.
There have elapsed, since

that first struggle for inde-

pendence, 12 years of remark-
able development, and those 12

years have demonstrated be-

yond dispute the fundamental
advantages of independent en-

terprise in all three divisions of

the industry. The most cer-

tain evidence that independence
cannot be stifled is the fact

that all branches of the busi-

ness have been awakened by
the problems of the last year
to the seriousness of the con-
dition of the industry—an
awakening which is arousing
independent enterprise and in-

dividual initiative as all-pow’er-

ful factors in the fight.

The public appetite for motion picture

entertainment is so tremendous that no
single individual, or no single group of
individuals, can conceivably create and
supply either the volume or the variety of
product to satisfy it, and the forms in

which the great motion picture public de-

mands its entertainment are so varied and
the type of appeal so different in different

sections of the world and among different

types of people, that no single individual

and no single group
of individuals can
devise and execute a
formula that will

meet the public de-

mand.
If motion pictures

W'ere a mechanical
commodity, manufac-
tured on a standard
formula, and if the

public’s taste never
changed, the develop-
ments of the last year
would constitute a

serious menace to in-

dependence. There is

no doubt but that the

season to come, even
with an aroused sense

of the dangers con-

fronting the inde-

pendents, will be a

year of serious com-
petition — a year in

which the producer,

distributor and ex-

hibitor must fight to

hold his own, but so long as the inde-

pendent producer and the independent ex-
hibitor fight intelligently and fairly, they

are in no great peril.

In the last analysis, the producer who
creates a product of box office value is

certain of a market for his product, and
so long as the exhibitor has available a

supply of product of box office merit and
uses sound showmanship in his presenta-

tion and exploitation, he is certain to

succeed.

The independent producer is

facing the coming year cour-

ageously, for every survey of
the producing field indicates

that the independent studios

are making their plans to meet
next year’s conditions with bet-

ter pictures, and are putting

into their product greater

show'inanship than ever. The
independent exhibitor, running
his theatre in his own commu-
nity, giving it the unpurchas-
able value of ownership man-
agement, cannot conceivably be

squeezed out.-.

Some day this great business

of ours is coming to a com-
plete realization of the fact

that it takes more than money
to make pictures and to oper-

ate theatres. Money will buy
widely exploited literary ma-
terial

;
money will build lavish

sets
:
money w'ill buy technical

perfection
;
but creative brains

put a live spark into pictures.

Money will equip elaborate ex-

changes
;
money wall buy ex-

travagant exploitation ;
but

distribution is service, and
service comes from organiza-

tion and spirit. Money wdll

build magnificent theatres

;

money will buy elaborate

equipment; but money cannot

buy the fine showmanship and

the indefinable individuality

with which the owner-exhibi-

tor makes his theatre an “insti-

tution” instead of a building.

And for the exhibitors and
their theatre “institutions,”

Film Booking Offices in 1925-26 will pro-

duce 64 feature productions, 12 of which

will be specials. This elaborate schedule,

produced with box office results uppermost

in mind, offers to exhibitors a program sec-

ond to none in the business.

For our 12 specials we have selected the

name. “Gold Rond,” and as the name, “Gold

Bond” is the stamp of superior quality, so

will the pictures released under this label

be of superior quality.

Among our “Gold Bond” specials will be

“Drusilla With a

Million.” “The Keep-

er of the Bees,” “Pa-

risian Nights,” “When
His Love Grew
Cold,” “The Last Edi-

tion,” “If Marriage
Fails?” and other pic-

tures of equally ster-

ling qualities.

We have signed

Fred Thomson, the

king of Western stars,

to appear in a new
series of the type of

super-Westerns which
have made him an in-

ternational favorite.

Exhibitors can re-

ly upon these pictures

and the balance of

the product compris-

ing our full schedule

to make money for

them for F. B. O.

produces money-mak-
ing attractions.

BUYS “THE KEEPER OF THE BEES”
Meehan Will Direct Popular Gene Stratton-Porter Novel

Following the success of “A Girl of the Limberlost,” one of Gene Stratton-
Porter’s most widely read novels. Film Booking Offices has purchased the screen
rights to a far better known novel by this famous author, now running serially

in McCall’s Magazine, called “The Keeper of the Bees.” Shooting on this story
will commence shortly.

Mrs. Porter had finished this

story and sent the completed man- ” 1

uscript to her publishers. Double-
day. Page & Co., only shortly

before her tragic death last De-
cember. Over 10,000,000 persons 'M -

will have read the story before it

has been placed in book form, it is

said.

fll
James Leo Meehan, Mrs. Porter’s

son-in-law, who is thoroughly • fa-

miliar with the works of the author PmIH
and who sympathized with her ideals ’

in literature, will direct The Keeper

Gene Stratton-Porter of thc BceS. tames Leo Meehan
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SALES POLICY IS EXPLAINED
Schnitzer and Berman Discuss Company Plans

^ ]. l. Schnitzer, vice president and general man-
ager of Film Booking Offices.

Harry M. Berman, general sales manager of
Film Booking Offices.

By J. L Schnitzer

F B. O. can rightfully be termed the baby of the industry

only so far as actual age is concerned. In August, 1923,

• a little tot was born. It’s first wail was “In the Name of

the Law,” a cry of prosperity that was heard around the nation.

Those who figured that the terrific campaign waged on the now
famous police picture was a “flash in the pan” were staggered

when “The Third Alarm” repeated and bettered the historic efforts

of the former.

“Human Wreckage,” “Fighting Blood,” and “Girl of the Lim-
berlost” followed and the eyes of the exhibitorial world were
awake to the fact that a new and important factor was to be reck-

oned with.

Film Booking Offices owe their tremendous growth to the fact

that they have put into the hands of the theatre owner pictures

he could depend on to make money for him. Motion picture suc-

cess is not a matter of financial outlay, lavish sets or big names.

Motion picture success is a matter of showmanship.

One of the largest exhibitors summed up the entire situation

tersely when he said, “I always make money on F. B. O. pictures.”

F. B. O.’s progress is

based on box office pic-

tures, sales and servdce.

F. B. O. feels that no con-
tract has been truly hon-
ored until the picture has
been run and the final

scene displayed to a splen-

did audience. We would
like to hope that our pic-

tures are doing business
all over the country, but
we dare not trust to luck.

So we turned our mer-
chandising gun on the

serious proposition of aid-

ing exhibitors in selling to

their customers that which
they had bought from us.

Our posters have com-
manded the attention of
the industry. Wide com-
ment has been expressed
on their individuality and

(Continued on page 106)

By Harry M. Berman

W HAT is our policy for 1925-26?

Do not ask me—ask YOURSELF.
You, the independent exhibitor, have moulded our policy.

You have evidenced your needs and we have recognized the situa-

tion and met it.

Our idea is to give the exhibitor, without favoritism or par-
tiality

—

The picture he wants at the price he ought to pay.

F. B. O. has simply done what countless other merchandising
units have done : We have put into the hands of the exhibitor an
article for which there is a market.

F. B. O. analyzed the market. We learned what audiences
wanted. We saw the light and followed. We ascertained there

was tremendous demand for outdoor pictures. W'e met the de-

mand with Fred Thomson, undeniably the greatest motion picture

attraction who ever rode a horse. We followed with Bob Custer
and Yakima Canutt. For action pictures we secured the peer of

them all—Richard Talmadge. To answer the call for a woman
star we got Evelyn Brent, and her success has been amazing.

Emory Johnson reports
optimistically on “The
Last Edition,” his next
F. B. O. special, which is

a glorification of the news-
paper craft. Ralph Lewis
is in the star role and we
are going to launch a

nation wide drive to in-

sure maximum attendance
wherever it plays.

The achievement of “In
the Name of the Law,”
“The Third Alarm,” “Hu-
man Wreckage,” “Girl of

the Limberlost,” and
“Broken Laws” are all

history now, but their

memory will always live in

the minds of those who
exhibited and profited with
them.

For the forthcoming
season we have carved our

(Continued on page 107)

WILL FILM FOUR LIBBEY STORIES
F. B. 0. Also Has Option on Forty of Author’s Novels

The works of Laura Jean Lib-The works of Laura Jean Lib-
bey, who died several months ago,
are at last to reach the screen.

J. I. Schnitzer, vice president of
F. B. O., announces that contracts
have been signed which give to
that organization the right to pro-
duce and distribute throughout the
world four of Mrs. Libbey’s most
famous novels, with an option on
an additional 40.

The works of Laura Jean Lib-
bey, which have still a very con-
siderable sale, were perhaps more
widely disseminated in her heyday
than those of any other living
writer.
Through several generations of

American readers, Mrs. Libbey
(Continued on page 106)
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EXPLOITATION THAT COUNTS
Brown Talks Production; Rothstein, Advertising

^ /Va^ G. Rothstein, director of publicity, adver-
tising and exploitation.

^ Colvin W. Brown, a member of the executive
committee of Film Booking Offices.

By Nat G. Rothstein
HERE are two kinds of exploitation. That which actually
brings business to the box office and that which merely fills

space in press sheets.

We have no use for the latter. When F. B. O. exploits a pic-

ture it means that that exploitation will drag people up to the box
office and make ’em buy tickets.

Exploitation that doesn’t do that is just “blah.” It takes up the

exhibitor’s time wading through a lot

of useless bunk and makes him
peevish about reading good press
books that are really filled with nug-
gets of ticket selling information.

You can read 1,000 so-called “ex-
ploitation stunts” and you’ll find 975
of them are re-hashes of original

ideas, dressed up in different clothes

to make ’em look new.

The real “gems” of ticket selling

exploitation are rare, yet the way ex-

ploitation stunts fill the pages of

press books you’d imagine that to dig

up a real ticket selling stunt is “just

the work of a school boy.” The
truth about the matter is the average
exploitation stunts published in the

average press book are “school boy”
ideas that don’t mean anything to

anybody except the printer who gets

paid for setting the type and printing

the books.

Before an exploitation idea goes
into an F. B. O. press book, it has
had analysis. It must be a ticket

selling idea. It must have attention

compelling powers. And, above all,

it must be practical and inexpensive.

Did you see the smashed automobile
street ballyhoo used for “Broken
Laws”? Do you recall the police

tieup for “In the Name of the Law”?
Do you remember the fireman bally-

hoo for “The Third Alarm”? Do
you recall the front page newspaper

{Cofitinued on page 106 )

By Colvin W. Brown

Entirely aside from the general movement for independ-
ence which prevails in the industry, there is a marked
evidence of a new sort of independence among exhibitors

—

an independence from the artificial valuations created by subsi-

dized first runs and exploitation engagements. The rank and file

of theatre owners show a decided inclination to book the pictures

which meet the requirements of their individual offices, instead

of booking something obviously un-
suited to their particular situation,

merely because it has been widely
proclaimed at a forced performance
in an imposing theatre.

The production schedule of F. B. O.
for 1925-26 has been arranged to fit

this new phase of independence, the

energies of the entire F. B. O. or-

ganization being directed to deliver

to the theatres product which will

meet the requirements of the greatest

number of theatres. These pictures

will not be produced for any particu-

lar class of exhibitors or any particu-

lar and restricted clientele, but built

to appeal to the great mass of the

amusement buying public.

The average exhibitor has discov-

ered that he has been “kidded” for a

long time to an entirely false valua-

tion of production values, not only by
the so-called performance of pictures

in controlled first run theatres, but

by a ballyhoo of lavishness of sets

and other expensive production in-

gredients. He has come to a realiza-

tion that there is a distinct demarka-
tion between the entertainment tastes

of the masses and the “limousine

trade.”

The production plans of F. B. O.

provide for a wide variety of enter-

tainment, each picture to be built

with an “attraction” value. The com-
pact character of the F. B. O. organi-

(Continued on j'age 106 )

^ David Poucher, treasurer of Film Booking
Offices.
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^ “Claude' E. Penrod, district man- ^ E. J. Smith, division manager at ^ “Max” J. W'eisfeldt, division man-
ager at Indianapolis. Buffalo. ager at Minneapolis.

Film Booking Offices

maintains exchanges in 34

cities in this country and in

Canada. Five division man-

agers supervise the work of

this staff of managers.

J. Ij. Franconi
Memphis

H. C. Cohen
Los .4ngeles

Sam Benjamin Sidney J. Goldman
Oklahoma City San Francisco

William Conn
Charlotte

Lou Geiger
Cleveland

K. E. Churchill
Kansas City

Abel Davis
Salt Lake City

Paul H. Tessier
jVeM) Orleans'

A. IL Schnitzer
Pittsburgh

H. N. Wineberg
Sioux Falls

Herman Stern
Albany

A. H. Huot
Seattle

F. L. Davie
Atlanta

F. W. Young
Des Moines

H. T. Dixon
Buffalo
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DAY OF SEX FILMS IS PAST
Production Plans Outlined by Studio Executives

John Broivnell , scenario editor for Film Book-
ing Office attractions.

By John C. Brownell

I
N selecting the stories on which F. B. O.’s output for the coming season
will be based, I have been guided by the general principle that the day
of the heavy sex problem picture has drawn to a lingering close, and will

not dawn again for som time to come. It did not need the recent “clean up
the stage” agitation in New York to show the wise exhibitor that the amuse-
ment public is fed up with the garbage which in recent years has been of-
fered. The trend toward fast comedy and clean melodrama has become
increasingly evident, and it is in accordance with this welcome change that
T have selected the stories for our current and coming attractions.

Our petite but dynamic feminine star, Evelyn Brent, will continue to

appear in the speedy melodramas that have gained for her a large and loyal
iollowing. For her coming releases I am endeavoring to find fast crook
action stories similar to “Midnight Molly” and “Silk Stocking Sal.” All
stories chosen as vehicles for Miss Brent will be of a melodramatic type,

but will be absolutely clean in tone, containing no underworld atmosphere,
nor any material of a sordid or degrading nature.

In the case of our husky star, Maurice “Lefty” Flynn, I am on the lookout
for stories of fast action, shot through with plenty of comedy. Flynn seems
to be developing along the lines of the late Wallace Reid, and will be starred

in vehicles similar to those in which Wally built up his great reputation.

Fred Thomson is an extraordinary Western star, so I am forced to

provide for his use something different from the stereotyped, according-to-
formula Western yarn. His forthcoming releases will continue to be laid in

the great open spaces, but, as in “That Devil Quemado” and “The Bandit’s

Baby,” the central figure will be a Robin Hood of the plains, a dashing,

romantic figure ever ready to take the part of the weak and helpless against

overpowering odds.

For Bob Custer I am buying stories dealing with the Texas rangers.. I

(Continued on page 107 )

National

Advertising

for

^^Drusilla ”

The “Saturday Evening Post,” with the gre
America, will be used as an advertising medi
“Drusilla with a Million," the picturization
So enthusiastically was this picture receiv

Goebel & Erb, officiating heads of Associat
only the very greatest advertising medium i

office picture.
“Drusilla with a Million” was adapted for t

Weight directed, and Mary Carr, in the ro
gives the finest performance of her career.

‘“Drusilla with a Million is a picture ma
Thomson before he left for Hollywood. “It
physical punch and mental conflict, and hea
romance and possesses all the elements that

atest circulation of any magazine published in

um by F. B. O. in its huge campaign on
of Elizabeth Cooper’s famous novel,
ed by the executives of F. B. O. and Messrs,
ed Arts Corporation, that it was decided that
n the country was worthy of such a fine box

he screen by B. P. Fineman. F. Harmon
le of a charity inmate of an old lady’s home,

de for the box office,” said Major H. C. S.

is first of all a highly dramatic story, full of
rt interest. Secondly, it is clean, wholesome
make for a box office sensation.”

By B. P. Fineman

R'KLPH WALDO EMERSON, who was by way of being quite a big-

time showman in his day, once said that if a man made a better mouse
trap than anyone else, the world would beat a path to his door.

That is a truism which is being proven every day in pictures. The exhibi-

tor beats a path to the door of the exchange that handles the pictures which
make money for him.

F. B. O. is animated by this impulse : To please the exhibitor, we must
please the public. To please what we are convinced is the public taste,

F. B. O.’s program for 1925-26 is centered around the production of good
melodrama.

Melodrama has always been the staple of entertainment. It is more popu-
lar today than it ever was. The public, fed up on screaming sex that was
flaunted from every three sheet, swung naturally away from this unfortunate
phase of picture making. Melodrama is the logical antidote.

Such plays as “The Bat” and “The Cat and the Canar}'” are classic examples

of the pull of mystery melodrama. But there is much melodrama that is not

worthy of the name. The “red-shirt” brand of 20 or 30 years ago would not

be accepted today because it offends the intelligence of any but the most

puerile audience.

It will be F. B. O.’s promise to make pictures which will please the greatest

number and give offense to none. That much at least we can guarantee.

F. B. O. is planning twelve specials. To cite but two or three of these will

be enough to show that the organization means to keep faith with the exhibi-

tors who have so loyally supported it, and with itself. “Drusilla with a

Million” is a box office wallop. You have noticed the reactions of your

audiences to baby stuff in news weeklies. Drusilla has running through

it some of the greatest baby stuff ever shown on the screen, a vital part

q B. A. Fineman, general manager of F B. O.’s of this fine, human, colorful story. This picture has romance, laughter.

Studio in Hollywood, (Continued on page 107 )
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TALMADGE TO MAKE SERIES
Johnson Films Newspaper Tale; Custer Working

•J Richard Talmadge, who will make a new
series of stunt pictures.

Richard talmadge is coasting swiftly toward pre-emi-

nence on the screen. In the past year this agile star has made
exceptional progress not only as an actor of high skill but as a

box office attraction.

This widespread popularity is not only due to Dick’s joyous

good nature, his daring in the execution of stunts and his all-

around showmanship, but also to the showmanly manner in which
all his attractions are made under his personal supervision.

Talmadge embodies the very essence of F. B. O. spirit.

^ Mrs. Emilie Johnson, mother of Emory
and author of her son’s productions.

T^MORY JOHNSON has completed arrangements for filming a
production immortalizing the profession of journalism.

The producer of “In the Name of the Law,” “The Third Alarm,”
“The Mailman” and other productions, all of which made box
office history, has completed the story of his newspaper play “The
Last Edition,” in company with his mother, Emilie Johnson.
The leading character will be an assistant foreman in the press

room of a big metropolitan daily. A national exploitation cam-
paign, designed to outdo any drive ever put behind a Johnson
production, will be devised by Nat G. Rothstein.

^ Bob Custer, popular W'estern star, who
tcill appear in Texas Ranger series.

A CCLAIMED by feminine critics as the -Valentino of the west-
ern field, and an expert rider and athlete as well. Bob Custer

seems destined under the leadership of Jesse Goldberg to become
one of the first magnitude stars of the red-blooded, hard riding,

straight-shooting drama. Bob Custer is a real Texas ranger, and
his initiation into pictures occurred only recently. “Flashing
Spurs” and “Galloping Vengeance” put Custer over with a bang.
Four more Custer productions are promised and all will call forth

all the nerve and ability of the star.

^ Elaine Hammerstein, a featured player

in “Parisian Nights.”

'’EHE rehabilitation of a Paris Apache; the love of a beautiful

and talented young American sculptress for the leader of the

famous Panthers of the underworld; the jealousy of a fiery little

French girl for her ruthless master
;
underground battles in the

dark mysterious catacombs which run beneath the capital ;
the

bombing of the Apache headquarters by the artillery and a score

of other sensational events go to make “Parisian Nights,” an
F. B. O. special for the 1925-26 season, one of the most interesting

pictures of recent release.

Elaine Hammerstein and Lou Tcllegan have leading roles.
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THOMSON IN NEW SERIES
Flynn Signs to Make Eight Pictures for F, B. O.
AI-THOUGH offered unus-

ually ffattering contracts
by three of the largest produc-
ing and distributing organiza-
tions in the industry, Fred
Thomson, popular western star,

has just affixed his signature to

a new contract with F. B. O.
whereby he will star in a new
series of big western produc-
tions which will be made by
Film Booking Offices for their
own distribution, according to

an announcement by J. I.

Schnitzer, vice president.

Fred Thomson has, in the
last two years, risen to the
very peak of stardom as one of
the greatest exponents of the
“he-man” in pictures. He came
to F. B. O. two years ago
practically unknown, but his

own endearing personality,
coupled with his brilliant act-
ing ability, his daring, his cour-
age, together with the splendid
vehicles furnished him by F.
B. O. and the beauty and abil-

ity of his horse, “Silver King,"
have made him one of the
greatest box office bets.

"The Bandit’s Baby,” an
original story by Leete Renick
Brown is serving Thomson as

his next vehicle. James P.
Hogan directed. <I Fred Thomson has just renewed his F. B. O. contract

and will appear in 192.5-26 in a series of special IT es terns.

IXffAURICE (Lefty) Flynn,
erstwhile Yale halfback,

and now a star under the Harry
Garson banner, has just signed
a new contract with the pro-
ducer to star in a series of
eight comedy dramas, similar
to those which made the late
Wallace Reid famous.

“High and Handsome,” a
Gerald Beaumont story pub-
lished in the “Red Book Maga-
zine” has been chosen as the
next comedy dramatic vehicle
for Flynn, who has just com-
pleted “Speed Wild.” Harry
Garson is producing and direct-
ing the Flynn productions.

Now that Flynn is being
starred in a new series it was
deemed by the sales powers
that be of F. B. O., who keep
their commercial ffngers inces-
santly upon the pulse of the
exhibitor and public as well,
that Maurice would be a better
name. It will be, henceforth,
Maurice Flynn, the name given
the erstwhile Yale gridiron star
at birth. Lefty’s full name is

Maurice Bennett Flynn, but he
put aside Maurice during his

football days at college and
adopted the more chummy
Lefty, due, of course, to the
fact that he throws with his

left hand.

Calls

Authors

Best

Producers

rHAT in the not
far distant fu-

ture there will be
quite a number of
authors producing
their own picture
plays is the opinion
of C. Gardner Sulli-
van, screen scenar-
ist and producer,
producers. Mr. Sul-
livan, who just com-
pleted “If Marriage
Fails?” for F. B.
O., believes there is

a big spot to be
filled in the produc-
tion held, and that
other things being
equal, th^ author is

the man to 611 it.

“It seems only
natural,” says Sulli-
van, “that the man
in whose brain the
characters 6rst have
their being, knows
better than most
other persons just
what be wants
done.”

^ C. Gardner Sul-

livan, who is writ-

ing and producing
for F. B. O.

Larry

Kent
Signed

byF. B, O.

Larry Kent,
well know juve-

nile, who has been
appearing in sup-

port of several of
fflmdom’s best
known women stars,

has been signed to

a long term con-
tract by Film Book-
ing Offices, to co-

star with Alberta
Vaughn in the new
series written espe-
cially for F. B. O.

by H. C. Witwer
and Sam Heilman,
well known humor-
ists, according to

an official announce-
m e n t by /•

.

Schnitzer, vice
president.
Kent is a six-

footer, with blue

eyes and blond and
an expert athlete.

He is a boxer, oars-

man and football

player.

^ Al Cooke, who
lends humor to

“The Pacemakers”
series.
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PRODUCE MARSHALL NOVEL
Original Story by Sheldon Is Also on Program

^ George O’Hara, who is cofeatured with

Alberta Vaughn in “The Pacemakers.”

Rothstein Plans Big

Advertising Drive
What promises to be the greatest advertising

campaign put behind a picture since the incep-

tion of F. B. O. will be launched this week by

Nat. G. Rothstein, director of publicity, adver-

tising and exploitation, when he will start a na-

tional advertising campaign in McCall’s Maga-
zine on “The Keeper of the Bees,” a Gene Strat-

ton-Porter novel which has been running seri-

ally in McCall’s Magazine and which F. B. O.

will produce.

Advertising on the picture will commence in

the current issue of McCall’s Magazine and will

continue for several months.

Race Track Story Is

Also Scheduled
F. B. O. promises exhibitors the greatest race

track story every filmed in “The Futurity Win-
ner,” production on which will commence on
the F. B. O. lot as soon as a cast is assembled.

B. F. Fineman states that “The Futurity

Winner” is replete with thrills, with a race at

the climax that is the most exciting ever writ-

ten for a race track story. “The Futurity

Winner” will abound in heart interest, pathos

and punch. One of the most famous stars of

the screen is beine considered for the leading

male role.

“'^HE Isle of Retribution,” one

of the best sellers of 1923,

written by Edison Marshall,

author of such well known novels

as “The Voice of the Pack,” “The

Strength of the Pines,” “The

Snowshoe Trail,” “The Sky Line

of Spruce” and “The Heart of

Little Shikara,” will be produced

on an unusually lavish scale by

F. B. O.

The story, which concerns the

exciting adventures of two girls

and a man marooned on a desert

island, and the metamorphosis

which takes place in the man’s

character, due to the influence of

a brutal giant who is the sole

habitant of the island, is dramatic

to the nth degree and replete with

thrills.

The cast is now being assem-

bled by Production Manager B.

P. Fineman.

^ Pandro Berman, son

of Harry M. Berman and
assistant director of Eve-

lyn Brent.

^ Alberta Vaughn, who will appear next
season in a new series of short subjects.

Railroad Drama to Be

Made by F. B. O.
Produced on the same lavish scale that char-

acterizes all its railroad dramas. Film Book-

ing Offices plans to put into production, on its

own lot in Hollywood, the greatest railroad

melodrama ever made, tentatively titled “The
Midnight Flyer.”

B. P. Fineman, production manager, con-

tends that “The Midnight Flyer,” will outdo

“Westbound Limited,” an F. B. O. railroad pic-

ture which made box office history, in point of

view of thrilling story, prominent stars, and

brilliant direction. Mr, Fineman is assembling

a cast now'.

Assembling Cast for

^Flaming Waters’’

“Flaming Waters,” an original story by E.

Lloyd Sheldon,, well known scenarist, w'ill he

produced as soon as a cast is assembled, accord-

ing to an announcement by B. P. Fineman, pro-

duction manager of F. B. O.

The story is a red-blooded action melodrama,

with an unusual climax in the form of a fire in

an enormous oil well. One of the best known
leading men in Hollywood is being considered

for the principal role, and shooting on the pro-

duction W’ill commence as soon as the director

is decided upon.
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^ Maurice Flynn, who will star in a

forthcoming series for F. B. O.

Four Lihbey Stories

to Be Fitmed
(Continued from page 98)

ranked as the popular interpreter of the

romance, the dreams, and the castles in

Spain, which come alike to the shop girl

and the debutante. She first successfully

spanned in literature the chasm of class

distinction and married off the “poor little

match girl” type to the proud English
nobleman

;
or brought together in un-

clouded wedlock the delivery boy and the

aristocratic daughter of Fifth avenue.

The Libbey stories to be made by F. B.

O. are : “When His Love Grew Cold,”
‘Tola’s Sin,” “The Abandoned Bride,” and
“In a Moment of Temptation.” The first

of the novels to be filmed will be “When
His Love Grew Cold,” which was the late

author’s favorite novel, and had the widest
circulation of all her books.

A famous star of the screen and stage
is now being considered for the leading
role.

Exploitation ^^Blah ”

Is Denounced
(Continued from page 99)

exploitation space grabbed by “Human
Wreckage” because of the novel manner
in which the appeal was presented to news-
paper editors? You certainly haven’t for-
gotten the numerous tieups with the mail-
men on “The Mailman.” These are only a
few examples of the ideas behind the prac-

€| Mary Carr, who is the featured

player in “Drusilla W ith a Million.”

tical, workable, inexpensive exploitation
stunts that back up all of F. B. O.’s big
releases.

Every F. B. O. press book is a compen-
dium of ticket selling information for ex-
hibitors. It is a known fact that our com-
petitors have our press books on their
desks. They have “copped” lots of our
stuff. More power to them.

For 1925-6 we will have brand new ideas,

bigger and better exploitation. As F. B. O.
has the pictures for 1925-6, plus the best
exploitation in the industry, the oft re-

peated tip “Tieup to F. B. O.” should hit

you a smash where it counts most—“in
the purse”—for that is where our product
and our exploitation will affect you in the
pleasantest manner. When it comes to

practical, actual result producing exploita-
tion, you’ve got to hand it to F. B. O. Ask
exhibitors

;
they know. That’s the answer.

Schnitzer Discusses

Achievements
(Continued from page 98)

power to draw. Our press books, though
costly, have been the last word in practical

detail. No stone has been left unturned
to insure exhibitors making money on our
wares. The great confidence with which
exhibitors have endowed this company will

not be betrayed. We intend to go further
and deeper into the matter of exhibitorial

service. We intend to conduct our affairs

so that an F. B. O. contract will be synony-
mous with a profitable engagement.

F. B. O. will never take the profits it

derives from its pictures and use it for

May 23, 1925

the construction of theatres to compete
with the independent exhibitors.

Forty modernly equipped branch ex-
changes in the United States and Ganada
operated on a high plane, manned by sales
service specialists, functioning under a
competent, cooperating home office system,
is the basis of our merchandising plan.

Film Booking Offices own and control
an exceptionally large Hollywood Studio
embracing an actual land and equipment
cost of over a million dollars. Some of
the finest pictures of 1924 were made in
our studio, which housed independent as
well as F. B. O. units.

Our foreign department is extensive and
growing. We maintain and operate our
own sales offices throughout Europe, and
in addition have excellent export connec-
tions.

F. B. O. herewith publicly expresses their
extreme gratitude to the many exhibitors
who have made our career such a meteoric
one. We admit the debt of deep obligation
and we will repay with interest in the form
of the best pictures that applied brains and
money can produce, fairly and squarely
sold, and launched on their way by various
“direct to consumer” channels.

F, B. O. Schedules

64 Pictures
(Continued from page 95)

known and most popular humorous writers
will contribute of their genius to make
three new series of short reel subjects.
Sam Heilman has been signed by F. B. O.
for a series of stories starring Alberta
Vaughn and George O’Hara, which will

appear serially in the Saturday Evening
Post. H. C. Witwer, who wrote “Fighting
Blood,” “The Telephone Girl,” and “The
Pacemakers” for the same company, will

screen his latest series of Cosmopolitan
stories, and will write another series espe-
cially for F. B. O.

Divorcing college athletics from their

academic background, and making athletic

prowess serve as a means for extricating
his hero from ticklish situations, is part of
Mr. Heilman’s idea for the new series,

tentatively titled “Push and Pep.” The
new H. C. Witwer series has not been
titled.

Brown Comments on

Studio Plans
(Continued from page 99)

zation and the intimate contact between the

distributing and production divisions of the

F. B. O. organization, make it more easily

possible for F. B. O. to build into its pic-

tures the much maligned, but highly im-
portant, commercial angle, than is possible

in most producing and distributing organi-

zations.

Film Booking Offices of .America starts

its new production schedule with the de-

termination to put into every picture that

it delivers, and into every series incorpor-

ated in its schedule, something for the ex-

hibitor to sell to his public, and not merely
something for the salesmen to sell the

exhibitor. The adoption of this policy does

not imply that there will be any deprecia-

tion in production values, because the or-

ganization of the F. B. O. studios has been

so perfected within the last year that pro-

duction value is a certainty and the inde-

pendent units, which will produce for

F. B. O. during the next year, have all been

selected because of their demonstrated

ability to deliver production values.
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^ H. C. Witwer, humorist, who will make a /tew

series of two-reelers for F. B. O.
^ Fred FI. Smith, assistant treasurer and business

manager of the F. B. O. studio.

Fineman
{Continued from page 102)

tears, warmth, sentiment, and charm.

Another typical F. B. O. special.

Gene Stratton-Porter’s “The Keeper
of The Bees,” is assured as a smash-
ing success. It is the biggest novel

obtainable for motion pictures.

Of Fred Thomson we feel that we
need say nothing. His first six pic-

tures swept the country like wilde-

fire. His second series speak for

themselves. During the coming year

we will give the exhibitors Fred

and his horse, Silver King, in a series

of pictures that will be as great an

advance over the current series as

that series was over the first.

We are proud of Evelyn Brent.

“Silk Stocking Sal,” “Midnight

Molly,” “Forbidden Cargo,” “Alias

Mary Flynn” and “Smooth as Satin”

have established her as one of the

important box office attractions.

^ Emory Johnson, producer

Edition.”

Berman

Brownell
{Continued from page 102)

believe that this body of men can

be made to hold the unique and

romantic place in the interest of pic-

ture fans that was enjoyed by the

Royal Mounted Police before they

were picturized to death.

For Richard Talmadge, the human
dynamo, I must have stories filled

from start to finish with breathless,

lightning-fast action, which offer the

star an opportunity to display so_me

of his inimitable stunt work. Tal-

madge is rapidly becoming known as

one of the leading stunt actors in the

game, and his type of picture is

proving a very strong bet for the

exhibitor.

In addition to our program series,

we intend for the coming season to

produce several all star specials, for

which I already have stories. These

stories are of a melodramatic nature,

and in addition contain strong heart

interest and big showmanship ideas.

Humorists Write

Two Series

Two of the country’s most

popular humorous writers

will each contribute a new
2-reel series of F.B.O. short

subjects. Sam Heilman has

been signed for a series of

stories starring Alberta
Vaughn, Larry Kent, A1

Cooke and Kit Guard.

H. C. Witwer, who wrote

“Fighting Blood,” “The Tel-

ephone Girl” and “The Pace-
makers” for F. B. O., will

screen his latest series of

Cosmopolitan stories for a

new two reel series.

(Continued from page 98)

policy to conform with the newer situation. We will

have our same program of desirable pictures plus

twelve “Gold Bond” specials. The Gold Bond is our
sterling mark of qualit.v, and those pictures to which
we attach that trade name, of which we are so jealous,

will have to conform to the most rigid standards.

They will be directed by the leading figures in the

directorial field, from stories that contain sure fire box
office elements, wide appeal and stars w'e will have,

as we recognize the demand.
The one thing that has been most responsible for

F. B. O.’s unusual progress is its showmanship.
We have planned some big things—lug even for the

way we have handled these matters in the past. We
are going into the Saturday Evening Post and McCall’s
and have contracted for a lot of space to carry our
story into the homes of theatregoers.

Our exploitation this year promises to be just as

virile and powerful as in the past and our augmented
publicity and advertising departments are preparing

some positive ticket-selling matter.

F. B. O. is sure of the finest it ever had. The ex-
hibitors who have not become stampeded by reports

of big powers and engulfing circuits will find their

profit greater and their path much smoother than they

least suspect.

Bray Cartoons

Acquired
“We Want More” is what

exhibitors say to the F. B.

O. sales staff when speaking
of the famous Bray car-

toons, and in response to

this universal exhibitor re-

quest, Film Booking Offices

has made a new contract

with J. R. Bray whereby the

company will get 26 comedy
cartoons from the Bray stu-

dios during the next year.

During the past year the

Bray studios have furnished
F. B. O. with thirteen Dinky
Doodle comedies, a series of

cartoonized burlesques on
well known fairy tales and
nursery rhymes, a series

originated by Walter Lantz
of the Bray staff.
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pledge myself to serve

the Independent Exhibi-

tor to the best of my abil-

ity!*

RICHARD TALMADGE

“Watch for my rattling

big new series for

F. B. O. Each produc-

tion better than the

last.”
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J. LEO MEEHAN
ucingnotu

GENE STRATTON-PORTER'S

THE KEEPER OF THE BEES

e Bees' one of the finest

an attraction that will out-
Note to Exhibitors : I consider 'The

stories in the history of literature an
gross 'The Girl of The Limberlost .



V

We Always
Use

A
yAemaiicMusic

TAADC'MAAK
Cue ^She.e.t'

M J. MINXT ( PAT ENT)
»»ULY 3 t , I 9 2 3.

For Our
Productions

Can be obtained at all

exchanges free of charge

FILM BOOKING OFFICES OF AMERICA, INC.
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Witzel Photo



May 23, 1925 1^:

Best Wishes to

All My
Exhibitor Friends

We are dedicating our ef-

forts to serving you . . .

for in you reposes the wel-

fare of our future and our

industry.

MAURICE (LEFTY) FLYNN
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HARRY GARSON

Presents

**Lefty* Flynn

in a de luxe series of

action comedy-dramas

aimed flush at the box-

office!

Watch for the first big smash—^^High and Handsome’’

from the Red Book story of that title

by Gerald Beaumont
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Are You Getting Full Value Fqr

The Big Salaries You Pay?

Those high-class copy writers, those clever artists, those ingenious
layout men—the people to whom you pay big salaries to prepare
the kind of literature that will sell your product—are you backing
them up with the right kind of engraving, or are you like the
man who bought a brass ring for a three-carat diamond?

Good engraving will make the best job look even better!

Poor engraving will ruin the highest type of work more effec
tively than a thunder shower will an Easter hat!
Don’t allow your carefully thought-out, carefully prepared
work to be spoiled for lack of a little engraving foresight

KEYSTONE PHOTO ENGRAVING CORE
148' 150 West 52d Street, New York City

Circle 2799-9475.0463

We don’t claim to be the only fine engravers in the country
but we do guarantee our work to be the equal of that
turned out by any other plant.

We sell at a fair price.

We give one hundred percent service.

When we promise a certain job at a certain titne, that
job will be delivered at that time— and not three
hours later.

Our plant is running day and night and we are in a
position to give the best service.

Our force is composed of the highest type of men-
artists every one of them—who know the engraving
business from A to Z. They are at your com
mand, at all times, with advice and cooperation
to help you solve your engraving problems.

The more often you call on us the betterwe like it!
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We not only hsuork for you hut nsoe work with you

-Na-, ...
A ND thei^e’s a world of difference between these two

/Y thougjats — just as big a difference as between the

clock'Working employee and the one who forgets

time in the interest of his work.

Some printers consider a job as so much type matter to. be
set up, run off and shipped out as quickly as possible.

Their motto is: “get it out”. They don’t give any thought
to the future.

That isn’t our method.

Every job represents, to us, the work of a man’s brain that

deserves the very best frame, in the matter of type faces,

type setting and type layout, that the printer can give it.

We anticipate, with every job, future orders as a result of
the satisfactory completion of this job.

A good printer will enhance the value of a man’s work.
A poor printer will detract from it.

Our reputation is our biggest asset — and reputations are

only built on customers’ good will.

From the moment we accept a job, until that job is com'
pleted, our shop virtually becomes a department of the firm

that has given the work to us. Our organization of skilled

mechanics, with years of fine printing knowledge behind
them, is always at a customer’s call. Any hour of the day
or night we are ready to offer suggestions, make changes,
and cooperate in every other way to the fullest extent.

Just one more thought:

Don’t allow price to determine your printing purchases to

the exclusion of everything else. While price is a big factor

in buying printing it must be price with quality to have any
value. Our experience has taught us that printing bought
on price alone is seldom worth the price paid for it.

We have just added another two color press to our outfit.

This press is the very latest word in fine printing machinery
and makes our plant, and facilities for turning out the finest

color work, equal to that of any in the country.

LEPHONE

The Gordon Press, Inc.

Makers of Fine Printing

344 West 38th Street
CKAWANNA 9253-4 New York City, N. Y.
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All F.B.O. posters are made
BY THE

OTIS
LITHOGRAPH CO.

CLEVELAND, OHIO

NEW VORK OFFICE
l-4Ze BROADWAY

PHON E
BRYANT 0664
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WHAT SHOWMEN ARE DOING TO GET BUSINESS. Top, left, is an open letter to the mayor from Fred

S. Meyer, managing director. Palace theatre, Hamilton, O. Top, right, is a reply from the mayor pledgmg

support for the picture, “The Thief of Bagdad.” Left, center, is advertisement used by Mr. Meyer for a dollar

day specialty in which he offered ten admissions for a saving of $1.50. Paper bag in center is representative

of exploitation used by E. E. Bair, Falk theatre, Cuyahoga Falk, O., for “Charley’s Aunt.” Right, center,, is

ad used by George Rea, Colonial theatre, Washington Courthouse, O., for Gloria Swanson in “Madame Sans

Gene,” Display at bottom is house organ of A. B. Bender, Olympic theatre, Cleveland, Okla., which is the

first reproduction to be made of hk paper since he joined the house organ exchange.



May 23, 1925 EXHIBITORS HERALD 119

THE THEATRE
Q^ASDepartment of Practical Shcnomanship

PROFITS IN SPECIAL WEEKS
Copy Service

For Exhibitor

House Organs

House organ or newspaper
publication rights to this copy
is granted exhibitors by the
"Herald” herewith.

MIRRORS

I
N the home of the family, where people

wish to appear at their best, a good
mirror which reflects plainly and without
flattery is a necessity. If that mirror were
not a true reflector it would do little good.
He who looks into a dirty mirror leaves

it with the belief that he is dirty; he who
looks into a concave mirror may leave it

thinking his features actually out of pro-
portion. His view of others changes with
the change of his idea concerning himself.

If the theatre did not reflect plainly and
truthfully the life about us the theatre
would not serve us faithfully. If the the-
atre showed us all life as a garden of
peace and happiness it would flatter life

and flatter us. If the theatre showed us
all life filled with sordid evils and vice
it would fail in its service. But the thea-
tre is serving us most when it mirrors
life as it actually is.

If the theatre you "use” did not tell you
the truth you would not use it long. If
motion pictures did not serve you faith-
fully they would have long ago become
as useless as a crooked mirror. Their
existence depends entirely upon their
fidelity.

RHYTHM
\^7HEN Theodore Roosevelt explored
’ * South America he found curious
habits among monkeys and other animals
of the wild forests. Odd sounds were pro-
duced by monkeys which, when investi-

gated, were found to be rhythmical. When
a tattoo was sounded monkeys within
range reacted by swinging from a limb in

unison with the rhythm, or by shaking their

heads. The reaction was noted when any
kind of music was played.

Rhythm is an instinct developed in man
and animal from the time of creation. It

is pleasant to us. It is good for us; it

sooths—it rests.

One of the valuable attributes of the
motion picture theatre is the musical of-
ferings. The music afforded there is care-
fully worked out in harmony with the pic-
ture on the program. The purpose is to

provide the most recreative forces possible
for tired people who wish relaxation at
the end of a day of labor.

Novelty Big
Asset During
Hot Weather
By WILLIAM R. WEAVER

This year, for the first time, ex-

hibitors are making a substantial

effort to offset the Summer slump
before it strikes. For the first time,

also, attempt is being made to

counteract the effect of the warm
weather by exploitation of the thea-

tre as well as the pictures shown
therein. It looks very much as if a

different August story may be writ-

ten this season.

Where the theatres run a show
for seven days there is much ex-

ploitation of special weeks. Several
reports have arrived telling what
was done Music Week. Others des-

ignated the same seven days
Mother’s Week. Previous mention
has been made of the McVicker’s
Flower Week, a period not nation-

ally designated and therefore an op-
portunity in control of the showman.
The recent run on "Take-a-Chance
Week” also has been talked about
before this in these pages.

There is a good deal of promise
in this special week thing, and no
great danger. So long as motion
pictures continue to be held up as

the chief item of interest no perma-
nently evil effects need be feared.

On that basis, if the experiment is

continued, it will not be long until

individual exhibitors reporting orig-

inal endeavors of the sort will have
built up a fund of varied and reliable

business-getting* expedients.

Good for Any Season
Most of the special week stunts

now being brought forth are good
for any season. They are used at

this time mainly because this is a

good time to use material forcefully

impressing the motion picture idea

upon the general public. It is a

good time to make people think well
of the motion pictures and often.

Of the new special week ideas

that have cBme to hand. Flower
Week seems most capable of expan-

{Concluded on next page)

What Showmen
Are Doing to

Get Business

A phototype survey of current
exhibitor business effort, with
pictures upon the accompany-
ing pages.

Says “Zowie”
Is a Wow
Enclosed And a snapshot showing how

we exploited “Zowie,” the £rst of four
Stereoscopiks released by Pathe.
"Zowie” proved to be the greatest nov-
elty we have ever used, according to

box office receipts and the way our pa-

trons were pleased. Everyone is asking
when the next one will be shown.
We do all our own sign painting and

And it one of the best mediums of ad-

vertising. Our advertising car is paint-

ed orange, with theatre letters painted
in black.
Perhaps you can use the above data

to let the other fellow know that these

Stereoscopiks are knockouts.
M. E. ANDERSON,

Anderson Amusement Co., Dell Rap-
ids, S. D.

School Kiddies

Enact Prologue
When I played “America” a few weeks

ago, as a prologue something which had
never been attempted in this village of

1,200—1 used eight youngsters from the

grades, taking 2nd, 5th, 7th and 8th, two
from each room. I dressed them in Colo-

nial costumes, as the enclosed photo
shows, taught them to dance the Minuet,

and it was most effective.

It brought all the grades out to see their

little friends dance, as well as seeing the

best historical feature Griffith has made.
1 have played nearly all of his later pic-

tures and that was the general opinion of

my patrons.

I thought the suggstion might be of

help to some other small town exhibitor.

(Mrs.) H. S. RECORD,
Palace theatre, Cambridge, 111.

Boys Advertise
‘‘Charley’s Aunt”
I’m mailing you a photo of the boys I

used in my campaign on "Charley’s Aunt."
I’m attaching also a specimen of the paper
sack used.

These sacks were given out by the boys,

each sack containing one Brasil nut, to
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accentuate the phrase, "From Brasil zvhere

the nuts come from."
Best wishes to the “Herald" and congrat-

ulations on the nezv "Box Office Record"
and also "Better Theatres.’

E. E. BAIR,
Falls theatre, Cuyahoga Falls, O.

Charioteers
“Quo Vadis’
Holy Week in Montreal, Quebec, is

noted as one of the worst theatrical
weeks and every theatre generally ex-
pects at the end of the week to mark up
a loss. Not so with Harry S. Dahn,
manager of this theatre. He went after
that week harder than any other week
and proved that as long as you have the
show and sell it to the public right there
are a lot of people who do not allow
even Holy Week to keep them away.
He chose as the attraction for that

week “Quo Vadis.” He launched a big
outdoor advertising campaign, as well
as newspaper, and he got a chariot built
and painted in gold, with a man dressed
as a Roman General and with three
beautiful white horses. This paraded all

through the principal streets of the city.

Ne^less to say, this came to the at-
tention of quite a few thousands of peo-
ple and the week netted a record.

I am enclosing herewith a photograph
of the chariot and driver, which you
might like to reproduce.

WILTON W. SPENCER,
Capitol theatre, Montreal, Quebec.

Storin Describes
“Spring Showing’'
Pardon my absence from the fold. Have

been busy on a seasonal “Spring Showing
of Master Movies,” which I used instead
of the previous “Greater Movie Season.”

Here’s a timely idea, a practical use for
the forthcoming pictorial gems from the
advertising departments of the producers.

Last season, through the courtesy of
Howard Dietz of Metro-Goldwyn, I pro-
cured additional copies of their advertis-
ing books. These were labelled with a no-
tice to our patrons that they contained ad-
vance notes of forthcoming attractions.
Then they were turned over to the matrons,
who saw to it that the feminine patrons
had something interesting to look at while
in the retiring rooms.
They could also be used in the lobby.

Several could be placed on a table or desk
where they cauld be glanced through by
waiting patrons. Of course a card should
be placed on the table calling attention to
the display.

With best wishes to “the capital theatre
city,” I remain, still ambitious to see your
marvelous edifices and shows

—

HARRY F. STORIN,
Leroy theatre, Pawtucket, R. I.

(NOTE: "Theatre capital" was the phrase,
Harry, and first chance you get to realize that
laudable ambition 1*11 prove it to you in a per-
sonally conducted. And the same without reflec-

tion upon the luxurious Leroy so well pictured
in your last paper.—W.

)

Profits in

Special Weeks
(.Concluded from preceding page)

sion. In this undertaking it is pos-

sible to enlist the aid of florists and
florist associations in a substantial

way. Florists are earnest advertis-

ers, not afraid to spend money in a

good cause. They are well thought
of generally and identification with
them in a cooperative enterprise is

good for the theatre.

House Organ
Exchange

BAIR, E. E., Falls thaatra, Cuyahaga Falls, O.
BENDER, A. R., Olympia thaatra, Clevaland,

Okla.
BENTLEY, FLOYD E., Kelso Amusement Co«,

Kelso, Wash.
BROWNING, HARRY, OlympU theatre. New

Haven, Conn.
BURNS, FRANK H., Orlando Enterprises,

Orlando, Fla.
CRAIG, M. T., Majestic theatre, Dresden,

Ont., Can.
DALEY, THOMAS S., Schlne Amusement Co.,

Gloversville, N. Y.
EVELAND, EARLE, Twin City Opera House,

McConnelsville, O.
FAWKS, E. L., Photo Phone theatre, Gra-

ford, Tex.
GLASER, WILL J., Grand theatre, Fairbaull,

Minn.
HAMBURGER, F. M., Circle theatre, Port-

land, Ore.
HARLEY, ALONZA, Valentine theatre. De-

fiance, O.
KOBLEN, M., Scout theatre, Oakdale, La.
LITTLE, T. L., Majestic theatre, Camden,

S. C.
MacLEODy M., Wolverine theatre, Saginaw,

Mich.
MASSEY, EARL D., Texas theatre, Killeen,

Tex.
MEREDITH, E. E., Virginia theatre. Box

1190, Fairmont, W. Va.
MOCK, CARL F., 56th Street theatre, Phila-

delphia, Pa.
MOSS, EDGAR A., Marlon Theatre News,

Glass Block, Marion, Ind.
OSTENBERG, J. H., Orpheum theatre, Scotts-

bluff. Neb.
PAYNE, EARLE HALL, Kentucky theatre,

Lexington, Ky.
POPE, CLEM, T & D theatre, Oakland, Cal.

RANDALL, E. H., Liberty theatre, Condon,
Ore.

RIVERS, EDWIN B., Heilig theatre, Seattle,

Wash.
SCHWIE, F. F., Duluth theatre, Duluth,

Minn.
SNYDER, E. A., Rialto-Virginia theatres,

Champaign, III.

STIEFEL, S., Roxboro theatre, Philadelphia,
Pa.

STILES, J. R., The Dalles Amusement Co.,

The Dalles, Ore.
WESKIL, F. C., Rose theatre, Colfax, Wash.
WHITBECK, FRANK, West Coast Theatres,

Inc., 134 Leavenworth St., San Francisco,
Cal.

WILSON, T. S., Seelye theatre, Abilene, Kan.
WOODWARD, KENNETH V., Penn-State
Amusement Co., Uniontown, Pa.

Entry of name in above list signifies

willingness to exchange theatre publications
with other theatre publishers.

(Name)....^.........^.....^..—

(Theatre)

(City) -

(State)

Appeal of the Flower Week idea

is not restricted. It may draw more
women and children than men, but

that is a point in its favor. The men
go with the family, whether they

like to or not, and for that matter
there is no very definite masculine
objection to flowers anyway.

Music Is Plentiful

House decoration for Flower
Week is a simple matter. The flor-

ists furnish the flowers and prob-

ably insist on arranging them. Dis-

tribution of flowers to patrons is

managed in similar manner. And
there is a monumental store of mu-
sical material suitable for use on
such an occasion.

Musicians and poets have left

countless good flower numbers.
You can dope out any kind of a

stage stunt for the week and score

it entirely with flower numbers.
This puts a finishing gloss on the

bill. Picture material, short sub-

jects in particular, are abundant.
Anybody harboring a better idea

than Flower Week should speak up.

If we get enough of these together,

maybe we can get through the Sum-
mer without mortgaging the home-
stead. —
House Organ
List Grows
Despite the approach of warm weather

(or maybe because of it) more and more
new theatre publications arrive at this

clearing house. There are on the desk
three new ones received this week. Por-
tions of each will be reproduced in an-
other issue.

This looks like good judgment on the
part of theatre-owners. There is some
risk involved in the floating of a new
house organ, but the effect of a success-
ful one on Summer business is worth a
risk. That exhibitors are taking the
risk, instead of sitting back and waiting
for a seemingly more auspicious time, is

indicative of a valuable confidence in the
early future.

It’s Modified
Vaudeville
Edwin S. Clifford, managing editor of

this sheet, refers to the things seen on
motion picture stages these days as
“modified vaudeville.” I think the phrase
is the best I’ve heard. That’s what it is.

Why not call it that?
It isn’t presentation any more than it

is anything else. Most of it hasn’t a
thing in the world to do with the picture

portion of the program. In the old days
it would have been called “added attrac-

tion,” but for good reasons this phrase
isn’t used by picture theatres.

“Modified vaudeville” is a good phrase.
If used in advertising it puts over the
idea that ordinary vaudeville isn’t quite

the thing for motion picture theatres,

while modified vaudeville is. Such ad-
vertising gets the regular vaudeville
crowd and, in addition, the crowd that

used to go to vaudeville theatres before
they’d seen all the acts.

Think the thing over and see if it

doesn’t sound good to you. The phrase
is not copyrighted and you may do with
it as you like.

Variety Is

the Thing
Variety is the thing. It always was, but

now the conservatives are learning it

too. In and about Chicago these days
you can expect anything when you go
to a motion picture show. You may see

a one-ring circus or a musicians’ con-
vention. Maybe that’s one reason why
so many people are going.
And it isn’t only a Chicago practice.

Out West, as down South a while back,
Gilda Grey is knocking theatre records
sidewise. Elsewhere, this or that band
hangs up a new record every day or two.
In spite of which the people come to see

the pictures. If they didn’t, these acts

would still be in the vaudeville houses.

Superimposed
Date Lines
At the Balaban & Katz houses in the

city they are dating their trailers in a

manner that you may like. A “Starting

Monday” in plain white is thrown
across the bottom of the screen. Over
this the trailer is projected, the white
letters blotting out other matter and
serving as a permanent caption.
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IN THE CHICAGO SHOWSHOPS
McVickers a
Fashion Shop
Fore an ’ Aft

McVickers was a fashion shop on both

sides of the foots last week. The Kerman’s
Style Show staged in connection with “The
Dressmaker From Paris” was the big item

on the bill. Out in front people who go in

for dress swarmed the gates. The audi-

torium was packed with them. Getting into

the place was a matter of scrimmage.
Other items on the bill were standard,

but the fashion show was ’way above.

There were 38 people in it, according to

the signs, and they looked like twice that

number. It was a show, not a parade, and
if you didn’t care for the clothes or the

peaches who wore them you could enjoy
the good music and dancing. They didn’t

bore you with attire, and when the girls

went out on the runway it wasn’t for too

long. It was, I think, the best thing of its

kind done as yet in this village.

Midway down the bill Albert Hay Ma-
lotte made a lot of work for the union
organists. Some time ago he began sing-

ing, whereupon they all started doing it.

This week he switched from organ to

ukelele and back. They fell for it like the

classic ton of brick.

Music Week at Capitol
“Music Week” at the Capitol was some

thing of a disappointment. I’m told the

fifth act didn’t work the show I saw, which
may explain it. Of the four that did work
there is not a great deal to be said.

An operatic basso doing “Mephistopheles”
was the best and went on first. Next best

was Roy Dietrich in a “mother” song that

got over big. A young woman with a sax-

ophone ranked third and a xylophonist,
probably as good as a xylophonist can be,

was last. The acts were separated by screen
and other bits.

The best music on the bill came from the
pit, where A1 Short’s gang did their usual
double overture in great style. Banks Ken-
nedy, who gets better each time you hear
him, helped out with an organologue.

Chicago Bill Strong
At the Chicago a bill not advertised as

a Mother’s Week program proved to be
that and a good one. A short subject and
a well staged quartette number carried the
bulk of the mother theme, with the same
strong, of course, jn “My Son,” the feature
picture.

At the Chicago they’re continuing the
practice of breaking up the monotony. Into
a Herbert overture on this bill they broke
a scenic, and an accordionist interrupted
Topics of the Day, finishing alone. The
scheme prevents sagging and warrants gen-
eral adoption. If it runs up the cost of
the show, it’s worth it.

—

Bill Weaver.

Ince Biography Begun
(Special to Exhibitors Herald)

LOS ANGKLES, Alay 12.—Biography of
Thomas Ince, late head of the Ince Studios,
is being written by Jim Tully, under a con-
tract said to total $5,000.

Doug Finishes **Don Q**
(Special to Exhibitors Herald)

LOS ANGELF'^ May 6. — Douglas
Fairbanks has completed the shooting of
“Don Q, Son of Zorro,” which will be
released by United Artists August 30. Chicago Film Shows, Week Beginning May 3
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LITTLE CHILDREN AND BIG dressed

in Colonial costumes danced the Minuet as

prologue for United Artists’ “America”

when the picture was shown at Mrs. H. S.

Record’s Palace, Cambridge, 111.

denial

V <V{S
‘EVEnTma,.

oiereQscopi>

^JunpouT

YOU WONDER WHAT’S IN THE BASKET? Each
paper bag contained a brazil nut. The bags were given
away to exploit “Charley’s Aunt,” Producers Distrib-

uting Corporation picture. E. E. Bair’s idea for his

Cuyhoga Falls, O., theatre.

“WE DO OUR OWN SIGN PAINTING,”
explained M. E. Anderson, of Anderson

Amusement Company, Dell Rapids, S. D.,

who exploited Pathe’s Stereoscopic picture,

“Zowie,” with an automobile.

BOUND FOR HOLLYWOOD, Dorothy C.

* Strauss, an “exhibitress” from Copperhill, Tenn.,

intends to look over all the studios where the pic-

tures are made which her patrons see.

QUITE A FEW THOUSANDS of people saw the

chariot which Wilton W. Spencer used to exploit

First National’s “Quo Vadis” when it played in Mon-

treal, Que.
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A PAINTING OF GLORIA Swanson was draped in

American and French flags (above) in the lobby of the

Rivoli theatre, New York. (Right) Doormen were cos-

tumed as grenadiers. (Right, lower) One of C. E. Millard’s

posters used for Paramount’s “Madame Sans Gene.”

Locrt svcrklo.-nr

A MINIATURE TRAIN was the attraction in the display
which the Metro-Goldwyn exploiter, C. D. Haug, arranged
for the coming of Rupert Hughes’ “Excuse Me” at Loew’s
Vendome theatre, Nashville, Tenn. A complete railway
set was used.

UNIVERSAL’S SMOULDERING FIRES” received a real

exploitation campaign at the Piccadilly theatre, New York,
recently. Something neat in designing may be noted in the
poster work of the theatre’s artist.
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ABOVE: “The Iron Horse” itself, replica of the first

transcontinental locomotive on an auto chassis.

BELOW : Winston Aliller, juvenile player in the pic-

ture, posed with Sid Grauman' on the ancient “cow
catcher.”

UPPER LEFT: Equestrian statue 15 feet high, one
of the striking features of the exploitation campaign.

LOWER LEFT : “Stable” for the Fox steed, placed
where motorists pass in hordes.
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JiLiLT

GOING OR COMING, visitors to the Liberty theatre, Portland, Ore., were impressed with the significance

of “Sally,” Colleen Moore’s First National attraction, by this unique and adaptable method. Have you seen

anything like it?
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SHORT SUBJECTS

Exploitation suggestions from Pathe’s campaign book for “Sunken Silver" serial.

Comedy Trailers

Are Available
Short subject trailers are avail-

able!

In the issue dated May 9 this de-

partment printed as good news the

fact that McVicker’s theatre, Chi-

cago, had used a film trailer in ad-

vance exploitation of a two-reel

comedy. In the issue dated January

3, 1924, this department had argued

for the use of film trailers in short

subject exploitation and the Mc-
Vicker’s film was, as stated, “be-

lieved to be the first short subject

trailer.” Excerpts from the article

in the January 3 issue advocating

the use of trailers for short subject

exploitation were reprinted on the

assumption that the McVicker’s
trailer represented adoption of the

“Herald” suggestion.

This week it is the welcome duty

of this department to announce that

for approximately two months Edu-
cational Film Exchanges, Inc., has

been supplying to exhibitors through

the National Screen Service trailers

on star comedies, including Lloyd
Hamilton Comedies, Bobby Vernon
Comedies and Walter Hiers Come-
dies, and that by the time this page
is printed this service will be ex-

tended to include Larry Semon Spe-

cial Comedies. Regular subscribers

to National Screen Service can ob-

tain these trailers by listing their

comedy attractions in their book-

ings. Others, not regular subscrib-

ers, can obtain them as special

service by communicating directly

with the company.

This is splendid news. It does
not matter where the big idea was
bom ; the fact that exhibitors so dis-

posed now can advertise their come-
dies in the same manner that they
advertise features on the screen is

the important thing. That they will

do so in increasing numbers goes
without saying. The advantages
are too obvious to be overlooked
for long. McVicker’s, undoubtedly
profiting by its earlier experience,

used another last week.

O. Henry Stories

Meet Demand
Whoever has read “Cabbages and

Kings,” and “The Four Million”

will start, it is likely, when they
find these stories are to appear on
the screen. O. Henry’s stories have
received the compliment of being
typical American Short Stories of

his period. And if honest-to-good-

ness drama cannot be depicted on
the screen with O. Henry stories in

short subjects it’s no use to try to

put any drama in short subjects.

Length is not the only difference

between Short Subjects and feature

length pictures. The theme for the

former does not provide material

for the latter. Emotional acting,

ethical questions, scenery, and a

dozen other developments may be

worked into the feature length pic-

ture which cannot be permitted in

Short Subjects. Thus, there is also

a differentiation between Short

Stories and novels. The length is

not the only difference. In the

Short Story the story is "the

thing.” If 500 words were spent in

describing the texture of Jed’s
sweetheart’s skin or in describing
her emotions when her grandmoth-
er died the story would cease to

be a Short Story. It may not be
anything else but it is certain it

would not be a Short Story. So the

distinction follows in screen liter-

ature. Many companies produce
pictures in features length, stories

which should be produced as Short
Subjects just as many writers at-

tempt to put in Short Stories

things which should be put only in

novels. It becomes hack fiction.

Rapid development of plot was
one of the means which O. Henry
used to endear himself with readers

and editors. Plot will serve as well

when his stories are screened.

Characterization is one of the

great elements in O. Henry’s
stories. One of the great advan-

tages in motion pictures is that any
effort of a director towards char-

acterization is well rewarded in

that it is easily noticeable. There
is a wealth of healthful humor in

O. Henry; and humor is “the cry-

ing need” of film audiences.

Other efforts have been made to

produce O. Henry. It is regretted

that exhibitors did not take advan-

tage of their opportunity at that

time. Now they will have another

opportunity. And if they accept it

there will be others. For there are

other masters of the Short Story

who, it will be seen later, could not

have had greater success as screen

writers if they had had that in

mind at the time as their purpose.
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on Pictures

AZIMOVA and Ian Kieth in **My Son,*' First

National picture, which showed to thousands of
people in the Chicago theatre last week. Nazimova
played a mater^ial role, while Keith played the
persuasive lover.

OOD crowds attended the Orpheum theatre,

Chicago, last week when **The Last Laugh"
was continued over into the second week. It is

a Universal picture made in Gennany.

T EATRICE JOY returned to Chicago in the ap-
^ pealing role of the French designer who stirred

up a whole American town. "The Dressmaker
From Paris" proved a success at McVicker’s the-

atre last week. It is a Paramount feature.

MEYER RATES HIS
MAY ATTRACTIONS

FRED S. MEYER, Palace theatre,

Hamilton, O., rates his attractions each

month for the guidance of patrons who
read his house publication. The May issue

of his excellent paper just arrived and per-

haps you will be interested in the ratings

he gives his attractions for the month.

He starts with “The Thief of Bagdad,”

rating it 100. “Madame Sans Gene” he

gives 95. “The Monster” and “Code of the

West” he rates at 90 each; “The Great

Divide,” “Men and Women” and “The Top
of the World” draw 85. “The Spaniard”

is rated 80.

Make what you like of the list. Mr.
Meyer makes a monthly feature of it and
has been doing so for so long that it must
have demonstrated its usefulness. I have
no faith whatever in pre-exhibition ratings

of any kind, but Meyer doesn’t pretend to

be infallible. His comment on the April

ratings, for instance, includes the statement

that none of the pictures ran true to form.

Done in that honest manner, his ratings do
no harm

;
and they provide a page of the

stuff theatregoers like to read.

them with miniature stuff and trick pho-

tography, assembled the whole in a rapid

succession of miscellaneous catastrophes

and the effect is startling. This brief

stretch of novelty is, I think, the best thing

in the picture.

Jack Pickford and Norma Shearer are

the young folks involved in the story, which

is a fanciful yarn put up in unique wrap-

pings. Jack is better than usual and Norma
is just Norma. Alec B. Francis gets

across the best portrayal of the outfit.

“Hello HoUywood”
a Funny Comic

“Hello Hollywood ’’ an Educa-
tional comedy featuring Lige Conley,
is downright funny. More than half
the fun, perhaps, is due to mechani-
cal departures in comedy production.
If you wonder about such things,
you’ll speculate between laughs upon
the “how they did it’’ of the thing.
In the days of way back when,

mechanical genius was almost as im-
portant as comedy genius in the high,
art of making ’em laugh. It’s pleasant
to know that the changes wrought by
time have not rooted out this fathom-
less resource of the comics.

It is in the plotting, however, that this

comedy registers most strongly. It has

little situations worked out as finely as in

any classic. These run together in a suc-

cession of laughs that leave their impres-

sion after the picture is finished.

LOOK AT THIS
ONE TWICE

OOK at “The Dressmaker From Paris”

twice. I did. The first time I looked at

the picture and got a definite idea that

there was nothing wrong with anything in

it. The second time I just watched Beat-

rice Joy and became convinced that she is

just a little better actress than anybody

else I've seen recently.

Miss Joy isn’t like the others, somehow.

She seems, as an exhibitor once said of

this paper, “nearer home.” You feel that

you might meet her any day now, in the

home of a neighbor or at the grocery store.

Personality has much to do with this, of

course, but she doesn’t depend upon per-

sonality. She acts.

In the bit where she is told that her

sweetheart is engaged to another girl she

establishes herself, so far as I’m concerned,

on a peak no other has mounted.

AND HERE’S MURRAY’S
REPORT OF THE WEEK

J^_AY MURRAY, who retains in

Hollywood his vital interest in motion

pictures, sends me this summary of his

week’s observations:

Ernst Lubitsch made a modest little

speech at the Writers Club, Hollywood,
the other night at the conclusion of the

pre-view of his latest Warner Brothers
production, “Kiss Me Again," and

ABLE COMPOSITION
FEATURE OF THIS

BLE film composition is the feature

of “Waking Up the Town.” In the latter

part of this picture you are led to believe

that the producer is seeking to show you
the end of the world. You do not know
that he is not sincere until he tells you, and
his end of the world is a work of genius.

They have taken bits of disaster from

here, there and everywhere, interspersed

“GREAT GUNS’’
ANOTHER WOW

In “Great Guns” Christie has another

wow! Christie’s had quite a succession of

them recently. This is better than most.

Bobby Vernon is the star of this short

subject and he has plenty to do. He does

some high-and-dizzy stuff that isn’t a take-

off on the Lloyd original, and he does a

great many other things which do not even

recall other product.
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jdAYMOND GRIFFITH was the athletic fun-
maker in “The Night Chib,” the Paramonyit

picture which drew good houses at the Randolph
theairc, Chicago, last tveck. His antics zverc

funny and artistic. Silk hat was there, too.

thanked them for their generous applause.

It was deserving of the applause for it

is one of the most amusing, interesting

and lightest things he has ever done.

His technique in adapting this fanciful

little French farce to the screen sets a

mark for others to shoot at, it is such

a departure from his or any other direc-

tor’s efforts.

The story has been used hundreds of

times before—telling as it does of a

wealthy Frenchman, with a lovely wife,

who, although deeply in love with her

big, stalwart husband, allows her affec-

tions to wander, and imagines she is in

love with a musician, a pianist who plays

soft music, while her husband is buried

in his newspaper. She is swept off her

feet by his impassioned love making and

her husband agrees to a divorce, giving

her the house and half of his fortune.

Life with the musician is a terrible bore,

she finds, and she scurries back to her

husband before divorce papers are filed

and finds real happiness with him.

Monte Blue and Marie Prevost are

well cast as the husband and wife, while

John Roche, as the musician, is splendid.

W’illard Louis has a small part as the

lawyer and Clara Bow contributes a

clever bit as Louis’ stenographer, who
steps out with the husband to furnish

grounds for the divorce. Thoroughly
delightful is “Kiss Me Again.”

% ^ ^

J. Stuart Blackton, the producer,

showed a few friends gathered at the

Writer’s Club last Wednesday a picture

21 years old. It was one of his first

contributions to the screen and was
called “The Haunted Hotel.” Mr.

Blackton, then just 19 years of age,

made the picture while Albert E. Smith,

with whom he was associated, was in

Paris buying a trunkful of French films,

to show Ml. Smith that trick photogra-

phy and stop-camera work could be done
here. And to say the crowd enjoyed it

immensely would be putting it mildly.

It demonstrated that films, along com-
edy lines, haven’t advanced very much
since those pioneer days.

A pre-view of “Tides of Passion,” J.

T AURA LA PLANTE was graciously accepted
^ by spectators of Chicago last week when she

appeared on the screen of the Stratford theatre,

one of the commanding neighborhood theatres.

Universal’s “Dangerous Innocence” was the film.

Stuart Blackton’s latest (and perhaps

his last Vitagraph picture, as his forth-

coming features will bear the Warner
Bros, trade mark) at the Writers’ Club,

clearly show'ed that the Commodore with

the proper material to W'ork with can

deliver every time. This adapted Basil

King novel, called “In the Garden of

Charity,” but for picture and selling pur-

poses named “Tides of Passion,” meas-

ures up to his former successes, “The
Clean Heart” and “Between Friends.”

Never has little Mae Marsh had a

more appealing role, and her “Charity

Byfleet” will long live in the memory of

her admirers. It was beautifully staged,

carefully directed and very well acted.

Ben Hendricks, Jr., distinguished him-

self as the good-for-nothing rover, while

Laska Winters added the zest necessary

to her role.

It is a simple tale of a girl who marries

a soldier. He rejoins his company after

the wedding and, when he is discharged

from service, forgets about his bride.

Eight years elapse, while Charity awaits

his homecoming. In the meantime he

falls in love with a dark-haired country

girl and marries her. When she learns

that he is goin-^ to leave her, to return

to his former wife, she plans a terrible

revenge. Tbe two mourn his death, and
Charity gives way to the one who had

usurped her place in William’s affections.

A satisfying, pleasing little story, told

with many deft touches and titles.

Be Sure to See
This Short

Although I devoted space last week
to details about “The Voice of the
Nightingale," I feel that it deserves
this blacker type as well. I do not
want anyone who reads this page to

miss seeing this subject. I do not
care whether you run it or not.

In this short subject the higher
office of the screen is served. There
are a dozen angles worthy of ex-

tended comment, but I believe the
vital thing is that you see it. If you
are in the motion picture business,

you will not know your business un-
til you do.—T. O. SERVICE.

TtARRY CAREY and Mildred Harris play fast^ dramatic roles in “Beyond the Border," the

Producers Distributing Corporation picture which
was presented in Chicago last week in the State-

Lake theatre.

“BEYOND THE BORDER"
IS A GOOD STORY

D OUGLAS HODGES, who likes vaude-

ville better than I do and therefore goes

to the State-Lake theatre more often, saw

“Beyond the Border” there last week and

prepared this report for you

:

A good story is “Beyond the Border.”

It is a regular Western where bandits and

heroes work together to “get” the villain.

The story is not told until the end of the

last reel. When Sheriff Bob Smith finds

his prisoner’s real name is “Bob Smith” in-

stead of “Moore,” and then finds that the

prisoner’s sister will be in town, you begin

to look for a bit of smooth-running ro-

mance. Then you are jolted when obstacles

arise to mar the smoothness. There’s plot

and bits of superb acting.

More sympathy could have been instilled

into the acting of William Scott where his

soft heart prevented him from shooting his

horse, his best friend. It failed to register.

The milk-can episode should have been

used to provoke more comedy. There, too,

an effect was lost by clumsiness. And the

wrong kind of comedy entered in the

scene where Carey stands erect over the

outstretched bodies of the villainous Mr.

Santschi and the wan Miss Harris.

Aside from these spots, the direction

was excellent and invoked pathos and sym-

pathy which carried the story over for a

touchdown.

THE COLOR IS
INCIDENTAL

I^ACK in “What the Picture Did for Me”
exhibitors have settled definitely the matter

of color in motion pictures. The debate,

in full, may be read in the reports on “The

Wanderer of the Wasteland” since that

picture has been in distribution. Early

reports spoke mainly of the color element.

The novelty of it made tickets sell. There

was a little talk about eye-fatigue, but not

much. A little later there was less talk

about the color thing and more about the

story. Eventually the color angle dropped

back to incidental importance and the rec-

ord of the picture to date is a record of its

straight picture value.
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NEW PICTURES

Eve’s Secret
Distributor: Paramount

Producer: Famous Players-Lasky
Length: 7 reels

DIRECTOR. .. CLARENCE BADGER
Author Lajos Biro
Scenarist.. Adelaide Heilbron
Cameraman H. Kinley Martin

PLAYERS
Eve Betty Compson
Duke Georges Jack Holt
Baron Abel Lionel Belmore
Pierre William Collier, Jr.

Prince Boris Mario Carillo
Aunt Estelle Vera Lewis
TYPE: Mythical romantic drama.
HIGHLIGHTS: Costumes of star.

. . . Settings. . . . Fight scenes of
Pierre's duel with the duke.

STORY : Duke George meets Eve, the
daughter of a cobbler, and, wishing to
marry her, sends her to Paris to be edu-
cated. She becomes the object of atten-
tion and the duke fights many duels be-
cause of jealousy concerning her. When
she meets Pierre, her childhood chum,
she dines with him, which incurs the
wrath of the duke. In a duel, the duke,
believing she loves Pierre, permits him-
self to be struck. The wound is slight.

She finds she loves the duke greatly and
the end culminates in their marriage.

Friendly Enemies
Distributor: Producers Dist. Corp.

Producer: Producers Dist. Corp.

Length: 7 reels

DIRECTOR GEORGE MELFORD
Authors
Samuel Shipman and Aaron Hoffman

Adaptor.s
Alfred A. Cohn and Josephine Quirk

Cameraman Charles G. Clarke

PLAYERS
Carl Pfeiffer Lew Fields
Henry Block Joe Weber
June Block Virginia Brown Faire
William Pfeiffer Jack Mulhall
Hilda Schwartz Lucille Lee Stewart
Miller (alias Walter Stuart)

Stuart Holmes
Mrs. Marie Pfeiffer Eugenie Besserer
Nora Nora Hayden
Frederick Schnitzler Jules Hanft
Adolph Fred A. Kelsey
Messenger Boy Johnnie Fox
S. S. Officer U. S Ed Porter

TYPE : Comedy drama of the days

of the entrance of U. S. in the World
W'ar.

HIGHLIGHTS: Blowing up of the

ship. . . . Comedy enacted by Weber
and Fields. . . . Attempt to trap Miller,

German agent.

STORY: Pfeiffer and Block, old

friends since boyhood, take opposite sides

when America enters the World War.
Pfeiffer’s son enlists despite the father’s

feeling toward Germany. The father
contributes to a fund of German people
for the purpose of keeping Yankees from
France. The money goes to sink a trans-

port on which is Pfeiffer’s son. The son

is saved; the German agent is trapped
and the two friends begin to argue over
other subjects.

Beauty and the Bad Man
Distributor

:

Producers Dist. Corp.

Producer: Peninsula Studios, Inc.

Length: 6 reels

DIRECTOR WM. WORTHINGTON
Author Peter B. Kyne
Adaptor Frank E. Woods

PLAYERS
Cassie Mabel Ballin
Modoc Bill Forrest Stanley
Chuckwalla Bill Russell Simpson
L. 1. B. (Liberty) Hall

Andre De Beranger

A star enjoys immunity from
many things, among them con-
tribution plates. Scene from
“Beauty and the Bad Man,"
Producers Distribution Corpor-
ation picture.

Mayme Edna Mae Cooper
Gold Hill Cassidy James Gordon
TYPE: Western romantic drama.
HIGHLIGHTS: Debut of Cassie in

Cassidy’s saloon. . . . Comedy touches.

. . . Breaking of the bank sequence in

the gambling game.
STORY : Cassie, an orphan with vocal

ability, enters the mining town after
fleeing from her worthless husband of a
day. She meets the gambler, who likes

her and stakes her with the money he
has won when he “broke” the bank. She
uses the money to cultivate her voice.

Then she returns famous. Her old hus-
band wants her to return, but she refuses
and he fires, but he is late, as he is winged
by the gambler’s friend. She then real-

izes her love for the gambler.

Tearing Through
Distributor

:

Film Booking Offices

Producer: Film Booking Offices

Length: 4,714 feet

DIRECTOR.. ART ROSSON
Author Frederick Stowers

PLAYERS
Richard Jones Richard Talmadge
Constance Madison Kathryn McGuire
Dist. Attorney Herbert Prior

Mr. Greer Frank Elliott

Bob Madison Arthur RankiU
TYPE : Melodrama with stunts and

comic turns well developed.

HIGHLIGHTS: Stunts of Tal-

madge.
STORY : Jones, assistant to the dis-

trict attorney, volunteers to round up a

ring of drug peddlers. He finds his rival

for the hand of Constance is in charge
of the hop joint. Jones rescues Con-
stance from the clutches of the rival

and brings the peddlers to time. It is

also learned by him that his employer,
the D. A., is involved in the hop ring.

Jones becomes district attorney and also

Constance’s husband.
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“The Adventurous Sex," released by
Associated Exhibitors, was directed
by Charles Giblyn. Clara Bow, Earle
Williams, Herbert Rawlinson and
Harry T. Morey are in the cast.

The Wings of Youth
Distributor

:

Fox Film Corporation

Producer: Fox Film Corporation
Length: 5,340 feet

DIRECTOR EMMETT FLYNN
Author Harold P. Montanye

PLAYERS
Madelyne Manners Madge Bellamy
Mrs. Manners Ethel Clayton
Ted Spaulding Charles Farrel
Lucien Freeman Wood
Marcus Jones Robert Cain
Gwendolyn Manners Katherine Perry
Betty Manners Marian Harlan
Jimmie Dale !.George Stewart
Grantland Dobbs Douglas Gerard

TYPE: Drama based upon a do-

mestic love tangle of a woman and her

daughters.

HIGHLIGHTS: Parties of Mrs.

Manners. . . . Sequence when Mrs.

Manners reveals that she is not drunk
hut only acting.

STORY : Mrs. Manners loves her
three grown daughters who are in board-
ing school. When she plans a party
for them at home they phone from the

school that they cannot come because
they are too busy. She hears sounds of

a party and goes to the school, where
she finds them with young men. She
is told that two of them plan to be mar-
ried. One of them intends to marry
Dobbs when he secures a divorce. The
mother is frightened by the announce-
ment. She then goes abroad and returns

with a man. She takes an apartment in

a wealthy center and lives with him.
The girls are shocked when she enter-

“New Pictures” Index

“New Pictures" information pub-

lished in the ten issues preceding this

one is indexed below by title, issue

date and page number.

Adventure May 9-73

Anything Once May 2-61

Any Woman May 2-62

Awful Truth, The May 2-61

Beyond the Border May 9-74

Boomerang, The. May 2-61

Breed of the Border Apr. 11-43

Bridge of Sighs, The Apr. 18-63

Burning Trail, The Apr. 25-53

Champion of Lost Causes March 21-51

Charmer, The May 2-60

Cheaper to Marry March 28-50

Chickie - May 9-73

Code of the West May 9-74

Confessions of a Queen _Apr. 4-46

Courageous Fool, The March 28-50

Crimson Runner, The May 16-83

Crowded Hour, The May 2-62

Daddy’s Gone A-Hunting Mareh 21-52

Dangerous Innocence Apr. 11-43

Declasse - A.pr. 18-64

Denial, The -Apr. 11-43

Don Dare Devil -.May 9-72

Dressmaker From Paris, The Apr. 11-44

Fool, The - May 9-72

Forbidden Cargo Apr. 25-54

Galloping Vengeance May 2-62

Gambling Fool, The May 16-84

Girl of Gold, The March 21-53

Gold and the Girl Apr. 18-64

Gold and Grit -Apr. 25-54

Headwinds Apr. 18-65

Heart of a Siren, The. -Apr. 4-45

Her Market Value- March 21-52

His Supreme Moment May 2-59

Hunted Woman, The —Apr. 18-64

Introduce Me - May 16-85

I Want My Man March 21-53

Jimmie’s Millions March 21-51

Kiss in the Dark, A May 2-60

Knockout Kid, The. March 21-52
Lady of the Night -Apr. 11-43

Lilies of the Streets May 9-72

Little French Girl, The May 16-84

Loser’s End, The - A.pr. 25-53
Love’s Bargain Apr. 4-45
Lying Wives Apr. 4-45

Madame Sans Gene May 16-83

Man in Blue, The -Apr. 18-63

Mansion of Aching Hearts, The..Apr. 18-63

Man Without a Country, The....March 14-47
Marriage in Transit -Apr. 25-54

Meddler, The May 9-73

Men and Women Apr. 25-53
Midnight Girls, The Apr. 18-65

Midnight Molly March 21-52
Monster, The March 14-48
My Son May 2-59

Necessary Evil, The May 16-83

Never the Twain Shall Meet May 2-60
New Lives for Old March 28-49
One Way Street Apr. 4-45
One Year to Live March 21-52
On the Threshold March 28-49
On the Go Apr. 18-64

On Thin Ice March 28-50
Parisian Nights March 21-53
Percy March 14-47
Playing with Souls March 14-48

Proud Flesh May 9-71

Quo Vadis March 21-51
Rainbow Trail, The May 9-72
Re-Creation of Brian Kent, The..Mar. 14-47
Reckless Courage May 16-85
Riders of Mystery JWay 16-84
Riding Thunder May 9-72
Riders of the Purple Sage Apr. 18-65
Right Man, The March 14-48
Saddle Hawk, The March 28-49
Sally March 28-49
Salome of the Tenements March 28-50
Scar Hanan Apr. 11-44
School for Wives A.pr. 25-54
Seven Chances _...Apr. 4-46
Silent Pal, The May 2-60
Sky Raider, The Apr. 11-43
Snob Buster. The May 9-73
Spaniard, The May 2-61
Stop Flirting May 2-60
Sunken Silver JWay 16-85
Tales of a Thousand and One Nights

- Apr. 4-46
Tides of Passion May 16-85
Taming the West March 14-48
That Devil Quemado Apr. 4-45
Too Much Youth. JWarch 14-47
Verdict, The „.AIay 9-71
Waking Up the Town. Apr. 25-54
Way of a Girl, The _Apr. 25-53
Wizard of Oz, The May 9-73
Youth and Adventure. March 21-51

tains her guests at drinking parties.

When she has succeeded in proving to

them that their fiancees are not respect-

able she reveals to them that she has

There’s some beauty and the beast stuff
in “Curses," A1 St. John’s burlesque
made as a Tuxedo comedy for Educa-
tional release.

“acted” her part just to prove to them
that she was right about their chosen
mates. The man she has “lived with,”
it is revealed, is her cousin.

Go Straight
Distributor: B. P. Schulberg
Producer: B. P. Schulberg

Length: 6,107 feet

DIRECTOR FRANK O’CONNOR
Author Ewart Adamson
Scenario Agnes Leahy

PLAYERS
John Rhodes Owen Moore
Mrs. Rhodes Mary Carr
Madison George Fawcett
Mamie Ethel Wales
Gilda Hart Gladys Hulette
The Hawk Robert Edeson
The Hunter DeWitt Jennings
The Dove Francis McDonald
Hilda’s Aunt Lillian Leighton
TYPE: Romantic crook drama.
HIGHLIGHTS: Sequence in which

Gilda Hart is asked to work with the

robbers and her refusal in order to

save her employer.

STORY: Gilda Hart, woman member
of a gang of robbers, decides to go
straight. She is called yellow by the

gang. Her aunt moves to the Coast.

Gilda gets a job in a bank where she
wins approval of her employer by de-

tecting counterfeit money. The Dove,
one of the gang who is in love with Gilda,

leads the gang to the Coast, where they

find her. They try to persuade her to

rob the bank, but she refuses. On the

night of the robbery she goes to the

bank, takes the money and returns to

her employer’s home. While she is gone
the robbers enter the bank, find the

banker, tie him and carry him away in

an effort to make him tell where the

money is hidden. Gilda goes to the gang
to find where her employer is. She is

in the room when the detective and his

aids reach them. She is accused of being
an accomplice, but is given a clean rec-

ord when the banker’s mother tells them
she had saved the money. The banker
and the girl “go straight” to a minister.
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Associated Pictures Corporation has is-

sued an eight page folder in its cam-
paign for “The Heart of a Siren,”
Barbara LaMarr and Conway Tearle
picture released by First National

Paths to Paradise
Distributor: Paramount

Producer: Famous Players-Lasky

Length: Undetermined

DIRECTOR CLARENCE BADGER
Scenarist Keene Thompson

PLAYERS
Molly Betty Compson
Friend Raymond Griffith

Callahan Tom Santschi
Confederate Fred Kelsey
Bride’s Father Bert Woodruff

TYPE : Crook comedy drama.

HIGHLIGHTS: Griffith’s comedy
acting.

STORY : Griffith drops into a gang’s
dive, where he is cheated of everything
he has with him. When he displays a
star a bribe is offered him together with
all his own valuables. After he has left

Miss Compson discovers the star is

phoney. She later meets him when he is

posing as a detective at a wealthy home
where a wedding is to be held. Many
precious jewels are in his charge. He
finds that she is acting as a maid with
intentions of looting the gems. They
both escape with the loot the day before
the wedding, when the father had in-

tended presenting them to his daughter.
They are chased towards the Mexican
border. Before they are caught they de-
cide to return the jewels, get married
and go straight. The jewels are put in

the safe just before the old man goes to

get them. He does not know Griffith had
tried to steal them ; and gives him a
check for his pains in protecting them.

"Fine Clothes,” First National picture,
has just gone to the cutting room.
Lewis Stone and Alma Rubens ap-
pear in it.

Soul Fire
Distributor: First National

Producer: Inspiration Pictures, Inc.

Length: 8,262 feet

DIRECTOR JOHN S. ROBERTSON
Author Martin Brown
Adaptor Josephine Lovett
Cameraman Roy Overbaugh

PLAYERS
Eric Fane Richard Barthelmess
Teita Bessie Love
San Francisco Sal , Helen Ware
Princess Rhea Carlotta Monterey
Howard Fane Lee Baker
Mrs. Howard Fane Effie Shannon
The Old Musician Gus Weinberg
Herbert Jones Walter Long
Critics.. ..Percy Ames and Charles Esdale
Mr. Simpson George Pauncefort

TYPE : Drama of rich youth strug-

gling with his soul in order to com-
pose music.

HIGHLIGHTS: Italian and Pari-
sian sets. . . . Youth’s break with the

princess. . . . Fight scenes in Frisco
Sal’s room. . , . Sequence of love epi-

sode with Teita. . . . Discovery of
leprous appearing spot on girl’s shoul-

der. . . . Native ^nces.

STORY: Eric Fane’s wealthy father
gives him one year to succeed in com-
posing music while studying in Paris.
The youth fails at the end of the year
and is requested to go into business. A
Russian princess, Rhea, is interested in
him. With her he composes some light
pieces; and his father’s attorney arrives
to offer him 500,000 francs to return and
give up music. He refuses. Rhea is

disgusted and dismisses him. He wan-
ders to Port Said, where he lives among
the wretched natives. After shooting an
American sailor in defence of the woman
who had befriended him he escapes to a
South Sea Island, where he meets Teita,
a white girl. He loves her and with her
goes through the terrors of leprosy when
he finds a white spot on her shoulder.
He is inspired by her and writes soul-
stirring music. They find she has only

Kinograms No. 5080
VICE PRESIDENT DAWES IS GUEST

OF HONOR AT EXHIBITION
*

COOLIDGE EXTOLS JEWS’ SERVICES
TO AMERICA

*

KING GEORGE BOWS AT TOMB OF
FRENCH HERO

*

Kinograms No. 5081
JACK AND HIS BRIDE SAIL

UNCLE SAM INVITES YOUTH OF
AMERICA TO HIS CAMPS

*

Pathe News No. 38
GOODYEAR III WINS NATIONAL

BALLOON RACE
*

WORK CONTINUES DAILY ON WORLD'S
LARGEST SUSPENSION BRIDGE

Pathe News No. 39
MARTIAL RULE IN BULGARIA AFTER

150 KILLED IN UPRISING
*

MADISON SQUARE GARDEN GOES INTO
WRECKERS' HANDS

*

PRINCE OF WALES ARRIVES IN
AFRICA

*

GOVERNMENT DECLARES WAR TO THE
TEETH ON RUM SMUGGLERS

*

International News No. 39
COOLIDGE EXTOLS JEWS’ SERVICES

TO AMERICA
*

BALLOON PILOTS RACE FOR NATIONAL
CHAMPIONSHIP

*

International News No. 40
PRINCE OF WALES ARRIVES IN

AFRICA

FRENCH BATTLE NATIVE MOROCCO
TRIBES

Fox News No. 62
DIRIGIBLE CARRIES MAIL TO WEST

INDIES AND IS MOORED IN
35 MILE GALE

*

SURVVORS OF HEROIC GRAY
ARMY HAVE PLACE OF HONOR

*

Fox News No. 63
BALLOON PILOTS RACE FOR NATIONAL

CHAMPIONSHIP
*

A. B. HOUGHTON ARRIVES IN ENGLAND
TO ASSUME AMBASSADORIAL DUTIES

Tom Moore and Pauline Starke in an
earnest set-to in Paramount’s "Adven-
ture.”

a slight tropic ailment. They return to

New York, where he performs great con-
certs, He returns to Teita.

. A. ,

-
J

' ' *
i

[newspicturesj
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Valet Fred Walton
Celeste Diana Miller

De Goncourt Josef Swickard
D’Artois Charles Clary

TYPE ; Domestic drama.

HIGHLIGHTS: Sets and atmos-

phere. . . . Scenes ivhen tvife surprises

her husband in his apartment and

when hero’s goods are seized.

STORY : After a girl and boy are

married she becomes deeply chagrined

because he does not dress and appear
with all the care and well groomed
clothes which she believes he should

have. He decides to leave her. In Paris

he spends so much money on clothes he

becomes bankrupt. She learns to appre-

ciate him and there is a reconciliation.

Lon Chaney plays the part of the Mon-
ster in the picture of that title made
for Metro-Goldwyn by Ronald West,
with Gertrude Olmstead also in the

cast.

The Open Trail
Distributor: Universal

Producer: Universal

Length

:

4,800 feet

DIRECTOR CLIFFORD SMITH
Author Isadore Bernstein
Cameraman Harry Neuman

PLAYERS
White Elk Jack Hoxie
Lucille Cavanaugh Mary McAllister
Black Panther Jack Pratt
Natanka Natalie Warfield
Silver Waters Marin Sais
John Cavanaugh William McCall
Ben Harper William Welsh
Polly Fleming Virginia Boardman
Brown Bear Francis Ford

TYPE: Western Indian romantic

drama.

The Talker
Distributor

:

First National

Producer: Sam E. Rork

Length

:

DIRECTOR
Author
Adaptor
Cameraman

7,861 feet

AL GREEN
Marion Fairfax
Marion Fairfax
Arthur Edeson

PLAYERS
Kate Lenox .Anna Q. Nilsson

Harry Lenox Lewis Stone

Henry FelLs Tully Marshall

Barbara Leonard Barbara Bedford
Lonnie Whinston Harold Goodwin
Maude Fells .Gertrude Short

Mrs. Fells Lydia Yeamans Titus

Ned Hollister Ian Keith

HIGHLIGHTS: Backgrounds. . . .

Suspense centering about a threatened

Indian attack.

STORY : Lucille and her father make
their way across the plains. White Elk
warns them Indians are planning an at-

tack. He loves Lucille. His rival, Black
Panther, wishes to win her for himself.

Her father tricks the Indians into sign-
ing away their land. For this White Elk
is tied to the stake to be burned by
Black Panther. Sudden rain puts out the
fire. Lucille is captured by Black Pan-
ther and put in a boat headed down the
falls. White Elk rescues her. It has
been learned that he is the son of white
parents and he and Lucille declare their

love.

She Wolves
Distributor: Fox Film Corporation

Producer: Fox Film Corporation

Length: 5,783 feet

DIRECTOR MAURICE ELVEY
PLAYERS

Germaine D’Artois .Alma Rubens
Lucien D’Artois Jack Mulhall
Andre Delandel Bertram Grassby
Henri de Latour Harry Myers
Fox Trot Judy King

Holding over of “Romola” at Capitol

theatre. New York, delayed the pre-

miere of Marion Davies’ "Zander the

Great,” Cosmopolitan production for

Metro-Goldwyn distribution, from
which these scenes are taken.

"My Wife and I” has been completed
for Warner Bothers by Millard Webb.
Irene Rich and Constance Bennett are
in the cast.

Ruth Lenox Shirley Mason
TYPE : Domestic drama of subur-

ban family.

HIGHLIGHTS: Truthful portrayal

of suburban manners. . . . Sister’s

flight with Hollister. . . . Fight scenes.

STORY : Kate Lenox, dissatisfied with
the suburban home she and her husband
have purchased, makes first payment on
an automobile. Her husband, not know-
ing of it, with a raise in salary puts all

his money towards paying for the home.
Kate advocates, in print, three hus'iands
for a woman, one to provide, one to en-
tertain and one to run the house. In
reality she is unable to yield to the kiss

of another man. Her husband’s sister,

taking her talk for gospel, runs away
with a married man. The man is short
in his accounts. The Lenoxes part be-
cause of it, but are later reconciled.

Ruth returns after a year to find her
lover still waiting for her.

Welcome Home
Distributor: Paramount

Producer: Famous Players-Lasky

Length: Undetermined

DIRECTOR JAMES CRUZE
Scenario Walter Woods
Author Joe Sherman

PLAYERS
Old Man Prouty Luke Cosgrave
Fred Prouty Warner Baxter
Nettie Prouty Lois Wilson
Jim Corey Ben Hendricks
Lil Corey Margaret Morris
Miss Pringle Josephine Crowell
Annie Adele Watson

TYPE : Heart interest drama of an
old man who goes to live with his

daughter-in-law and son in the city.

STORY : Old Man Prouty goes to live

with his son. There he becomes a gen-
eral annoyance, prying into things un-
wittingly and spoiling plans for every-
one. He finds other cronies at the Old
Men’s Home and after he has learned
that his son is to choose between him
and the young wife he goes to live at the
Home.
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Louis B. Mayer, vice president in charge of production for Metro-Goldwyn-Mayer , was tendered a royal reception on his

visit to his home town, Boston, last week. He was met by crowds of friends at the train, and, led by a band, escorted

to the Copley-Plaza where an elaborate luncheon was tendered to him. Left to right: Vic Morris, Loew representative

in Boston, Tom Spry, Mrs. Louis B. Mayer, Mr. Mayer and daughters, Edith and Irene.

Marcus Loew Announces
“Quality 52”

By Marcus Loew

Following our announcement that

Metro-Goldwyn-Mayer would make
52 pictures for the season of 1925-26,

“The Quality 52” as the trade reffers to

them, I want to give you some specific in-

formation as to just what these produc-
tions will be, who will make them and
who will play in them.
The stars and featured players that we

have under exclusive contract and who will

appear in “The Quality 52” include Lillian

Gish, Norma Shearer, John Gilbert, Buster
Keaton, Marion Davies, Ramon Novarro,
Lon Chaney, Mae Murray, Eleanor Board-
man, Aileen Pringle, Pauline Starke, Claire

Windsor, Conway Tearle, Gertrude Olm-
sted, William Haines, Conrad Nagel, Mae
Busch, Carmel Myers, Lew Cody, Renee
Adoree, Zasu Pitts, Sally O’Neill and
many others.

The directors who will make our next
seasons product are Rex Ingram, Fred
Niblo, Victor Seastrom, Tod Browning,
Hobart Henley, King Vidor, Robert Z.

Leonard, Rupert Hughes, Monta Bell, Alf
Goulding, Edmund Goulding, Jack Con-
way, Josef von Sternberg, Benjamin
Christianson, W. Christy Cabanne, William
Wellman, AI Roboch, Marcel de Sano and
Elinor Glyn.

Louis B. Mayer and his associates, Irving

G. Thalberg and Harry Rapf, who have
achieved a record during the past season

the like of which has never been known be-

fore in the industry, will have charge of

all production and I know will not only live

up to past performances but very mate-
rially increase their standing and prestige

as the leading production executives of all

time.
* *

"Make Nostrum,” the Rex Ingram pro-

duction from the novel by Vicente Blasco

President of Metro-Goldzvyn

MARCUS LOEW
Ibanez, will be one of our 1925-26 produc-
tions—Alice Terry and Antonio Moreno
play the leading roles. Although the pic-

ture has great panoramic sweep and tre-

mendous battle scenes it is primarily a hu-
man document with the action centered on
the conflict and love affairs of the principal

characters.

“The Merry Widow,” and what a title

that is for the box office, will be another of

our productions. Von Stroheim made it

from Henry W. Savage’s famous stage

success and John Gilbert and Mae Murray
play the leading parts. There are some re-

markable Technicolor shots in this film.

“Bardelys the Magnificent” by Rafael
Sabitini, author of “Scaramouche” and
“The Sea Hawk,” will be on our schedule.

King Vidor will direct and John Gilbert

and Claire Windsor are the leading play-

ers. The entire production will be done in

Technicolor. It is a powerful love story

and is a big production in every meaning
of the term.

“The Big Parade,” by Laurence Stall-

ings co-author of Broadway’s greatest suc-

cess, “What Price Glory?” will be directed

by King Vidor and have John Gilbert as

the star with Renee Adoree and others in

the principal roles. Gilbert, one of the big-

gest drawing cards on the screen today, has

a great part in this picture.

“The Flesh and the Devil” is a Victor

Seastrom-John Gilbert special. It is by
Herman Suderman. It will be directed by
Seastrom, the man who made “He Who
Gets Slapped,” and I don’t know what bet-

ter recommendation there is than that.

There will also be one other John Gilbert

production, title and details of which we
will announce later.

“Romola,” Henry King’s production of

George Eliot’s immortal story with Lillian

Gish in the stellar role and Dorothy Gish

featured, is a most important unit on our
schedule. It ran for 16 weeks as a legiti-

mate attraction on Broadway and had
equally successful runs in other large cities.

* *

There will be two other Lillian Gish
productions and they will be on a par with

all her previous successes, I can assure
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you. Miss Gish will be even bigger than
ever.

“The Tower of Lies,” by Selma Lager-
lof, will be a Victor Seastrom production
with Norma Shearer, Lon Chaney, Claire
McDowell, William Haines and Ian Keith
in the cast. Mr. Mayer tells me that this
will be one of the greatest pictures the
studio has ever turned out.

“The Unholy Three” I have already
seen and it is a most remarkable picture
with Lon Chaney in an unusual characteri-
zation, even for him. It is a deeply absorb-
ing story of the underworld. Mae Busch
and Matt Moore appear in the cast and the
direction was handled by Tod Browning.
“The Span of Life,” Sutton Vane’s

great melodrama, will be made into a mo-
tion picture and released by us next season.
Lon Chaney is the star with Pauline Starke
and William Haines in leading parts. Jack
Conway is making this picture. Remember
the human bridge in the stage play? Well
in the picture you’ll see one person linked
to another across a hundred foot canyon.
There will be one other Lon Chaney pro-

duction on our 1925-26 schedule, the title

and details to be announced later.

An untitled Norma Shearer picture di-

rected by Hobart Henley and with Lew
Cody, William Haines and Mary Carr in
the cast, will also be released. It is a story
by Samuel Shipman. It will be Miss
Shearer’s first big starring vehicle for the
new season.

In addition to the Shipman story Norma
Shearer will be starred in three other pro-
ductions during 1925-26, and remember,
Norma Shearer is fast becoming the most
popular star on the screen.

‘‘The Auction Block,” the famous Rex
Beach story, will star Norma Shearer as an
added attraction and that certainly is a
winning combination, providing one of the

many outstanding features on our schedule.
* * *

‘‘The Barrier,” another of Rex Beach’s

wonderful stories will be still another box
office attraction from Metro-Goldwyn. It
wfiU have a great cast and a great star.

“Paris,” an original story by Carey Wil-
son, directed by Robert Z. Leonard with
Pauline Starke and Lew Cody playing the
leading roles. This will be the first picture
for which Erte, the famous designer, con-
tributed his skill in the designing of
women’s costumes.

«
Carlo,” will be a follow up on

Paris” but with Erte fashion creations in
Technicolor and it will have a specially
selected cast.

Sun Up,” from the stage success by
Lula Vollmer, is to be directed by Edmund
Goulding and the cast will include Conrad
Nagel, Pauline Starke and Lucille La-
Verne.
Ramon Novarro will first be seen in a

story of the United States Naval Academy
and he will have the cooperation of the
government in making the picture. William
Christy Cabanne will direct. In addition
there will be two other Ramon Novarro
pictures on our 1925-26 schedule.
“The Circle,” from Somerset Maug-

ham s play, will be directed by Frank Borz-
age with Eleanor Boardman and Malcolm
MacGregor in the leading parts. The play
ran for two seasons on Broadway.
“Pretty Ladies” is a Monta Bell produc-

tion in which Zasu Pitts, Tom Moore and
Lilyan Tashman will be seen. It is by
Adela Rogers St. Johns and I am told it

will present more beautiful women than
any production heretofore made.
“Time, the Comedian,” with Mae Busch,

Lew Cody and Gertrude Olmsted, and di-
rected by Robert Z. Leonard, is also on our
schedule. It is by Kate Jordan.

* >{<

“Sally, Irene and Mary,” a Hobart
Henley production, has Eleanor Boardman,
Sally O’Neill, Renee Adoree and William
Haines in the cast. It is Eddie Dowling’s
great Broadway stage success.
“The Exquisite Sinner,” adapted from

“Escape” by Alden Brooks, will be directed
by Josef von Sternberg, and I am sure will
prove the surprise of the year. Conrad
Nagel and Renee Adoree will head the cast.
“Never the Twain Shall Meet,”

Peter B. Kyne’s greatest story, is to be di-
rected by Maurice Tourneur and has Anita
Stewart and Bert Lytell heading an all star
cast. It is a Cosmopolitan production. The
story is laid in California and the South
Seas.
“Merry Wives of Gotham” is a Marion

Davies picture produced by Cosmopolitan
and directed by Monta Bell. It is an
adaptation of the famous stage play and
Miss Davies has a role similar to the one
she played in “Little Old New York.”
“Buddies” is another Marion Davies fea-

ture. This is also from a very popular
stage play by George Hobart which ran for
a year and a half on Broadway.
“The Temptress” by Vicente Blasco

Ibanez is considered the prize screen ve-
hicle of the year. It will be a Cosmopol-
itan productions by Metro-Goldwyn-Mayer
studios and will present a distinguished
cast.

“The Torrent” by Ibanez will have
Aileen Pringle in the leading role and this

also will be a Cosmopolitan production
made at our studios. It will be big in every
way.
There will be one Fred Niblo production

on our schedule. Details of this picture
have not been completed as yet and will be
announced later.

“Brown of Harvard,” Rida Johnson
Young’s great popular play of college life

will have Conrad Nagel and Eleanor
Boardman in the leading roles.

“Dance Madness,” by S. J. Kaufman,
will feature Aileen Pringle and Lew Cody.
It is the story of a romantic love affair.

* *

“The Reason Why” is an Elinor Glyn
production. Jack Conway will direct it

and Aileen Pringle and Conway Tearle will

be seen in the leading roles.

“Money Talks” a Rupert Hughes pro-
duction will be directed by Alf Goulding
with Eleanor Boardman and Conrad Nagel
featured.

“How Dare You” will be another Rupert
Hughes production on our next season
schedule.

“An Exchange of Wives” by Cosmo
Hamilton and adapted from the stage suc-

cess will be directed by Hobart Henley
with Eleanor Boardman, Lew Cody, Wil-
liam Haines and Renee Adoree.
“Lovey Mary,” the classic by Alice

Hegan Rice, will be directed by King Vidor
with Sally O’Neill the featured player.

“The Mysterious Island” by Jules

Verne will have undersea scenes by the fa-

mous Williamson process and many
sequences will be in Technicolor.

“A Little Bit of Broadway,” from the

novel by Richard Connell, the story of a
girl and the white lights, will be on our
schedule.
“Women and Wives,” by Ferguson and

one of the best sellers of current fiction,

will have Eleanor Boardman and Conrad
Nagel featured.

There will be two Mae Murray produc-
tions on our 1925-26 list. They will be

bigger, better and greater than any Miss
Murray has done heretofore.

These will constitute our productions for

the new season. It is quite the most pre-

tentious schedule ever mapped out by any
producing organization at any time and I

am confident that 1925-26 will see Metro-
Goldwyn far outdistance the remarkable

record we made last season.

Hawks Joins Metro
CULVER CITY.—Howard Hawks, former in-

dependent motion picture producer and scenario
editor and production supervisor for Famous
Players-Lasky, has been engaged by the Metro*
Goldwyn-Mayer studio at Culver City. The ap-

pointment was made by Irving Thalberg.
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INDEX TO THE PRODUCT
ANNO UNCEMENTS

The tahulated matter below presents a directory to producers’ announcements about pictures which
enables exhibitors to check back and obtain for their information in booking the facts disclosed in product
announcements in the Herald.

Title of picture is followed by date of issue and numbers of pages bearing announcements.
“Ins.” is abbreviation for “Insert.”

A three-month period including last week’s issue is covered.

Associated Exhibitors
Adventurous Sex, The:Apr. 11-Ins.
Back to Life :Mar. 14-Ins. ,76.
Barriers Burned Away :Mar.21-53,64,72-Apr.ll Ins.
Battling: Bunyan:Mar.7-78.
East of Broadway :Mar. 7-82.
Going: Up:BOR-70.
Greatest Love of All, The :Apr.ll-Ins.
Introduce Me :Mar.21-4.Mar.28-16.BOR-68.
Never Say Die: BOR-66.
Now or Never :Mar.21-60,68,76.May2-62, 63,64.
Price of a Party, The:Mar.7-74.
Sky Raider, The :Apr. 18-19.May 2-92
Yankee Consul, Tlie:BOR-73.

Aywon
Law and the Lady, The:B0R-67.

Banner
Daugrhters Who Pay :Feb.28-14.Mar.l4-73.
Man Without a Heart, The:Mar.l4-73.
Those Who Judge:Mar.l4-73.
Truth About Women, The:Mar.l4-78.

Chadwick
American Pluck :Apr.26-20.
BelU, Thei:Apr.26-20.
Midnig:ht Girl, The:Feb.28-55.
Perfect Clown, The:Apr.26-20.
Some Pumpkins :Apr.25-20.
Transcontinental Limited, The:Apr.26-20.
Winning the Futurity :Apr.26-20.
Wizard of Oz, The:Apr.25-20.

Colonial
Forbidden Souls :Feb.28-60.

Columbia
After Business Honrs :Feb.28-63.
Danger Signal, The: BOR-48.
Enemy of Men, An: BOR-48.
Fate of a Flirt, The:BOR-48.
Fighting the Flames :Feb.28-62.
Fighting Youth:BOR-48.
Fight to the Finish, A:BOR-48.
Fool and His Money, A:Feb.28-63.
Foolish Virgin, A:Feb.28-63.
Great Sensation, The: BOR-48.
Handsome Brute, The:BOR-48.
Ladies of Leisure :BOR-48.
Lure of Broadway, The:BOR-48.
Midnight Flames :60R-48.
New Champion, The: BOR-48.
One Glorious Night :Feb.28-63.
Penalty of Jazz, The:BOR-48.
Price of Success, The:BOR-48.
Price She Paid, The:Feb.28-63.
Sealed LipB:BOR-48.
S. O. S. Perils of the Sea:BOR-48.
Speed Demon, The:BOR-48.
Thrill Hunter, The:BOR-48.
Unwritten Law, The:BOR-48,
Who Cares :Feb.28-63.

Davis
Red Love:May 16-14.
Tales of a Thousand and One Nights, The:Feb.28-
61.Mar.7-25.Mar.28-18.BOR-60.Apr.l8-14.

East Coast
Early Bird, The: BOR-54.
Speed Spook, The:BOR-54.

F. B. 0.
Alias Mary Flynn :May 9-91.
Bandit’s Baby, The :May 9-93.
Breed of the Border :Feb.28-86.
Cloud Rider, The :Feb.21-62.
Druscilla With a Million :BOR-32.
Forbidden Cargo:Feb.28-95.
Her Father’s Daughter :BOR-32.
If Marriage Fails :BOR-32.
Jimmie’s Millions :Feb.28-99.Mar.21-77.
Lilies of the Streets :Apr.ll-63,64,65. 66, 67.BOR-32
Love’s Bargain :Apr.ll-71.BOR-32,May 2-79.
Millionaire Cowboy, The:Feb.28-86.
No-Gun Man, The:Feb.28-86.
O. U. West:Feb.28-86.
Pacemakers, The:May 16-96.
Parisian Nights :BOR-32.
Scar Hanan:Mar.7-79.Mar.28-68.
Speed Wild:May 16-105.
Tearing Through :Apr.4-54.May 2-81.
That Devil Quemado:Mar.21-69.
White Fang:BOR-32.

First National
Abraham Lincoln :BOR-Ins.Apr. 18-Ins.

Ashes :Apr.l8-Ins.
As Man Desires :Mar. 7-27, 28. Mar. 14-15. Mar. 14-15.

May 16-Ins.
Bed and Board :Apr.l8-Ins.
Boss of Little Arcady, The:Apr.l8-Ins.
Careers :Apr.l8-Ins.
Clarissa and the Post Road :Apr.l8-In8.

Classifred :Apr.l8-Ins.
Classmates :Feb.28-25.
Comeback, The:Apr.l8-Ins.
Declasse:Apr.11-18, 19.Apr. 25-22, 23.
Don Juan’s Three Nights :Apr.l8-In8.
East of the Setting Sun :Apr.l8-Ins.
Enticement :Feb.28-26,27.28.
Flaming Youth :May 16-Ins.

Flowing Gold:May 16-Ins.

Forever After:Apr.l8-Ins.
Frivolous Sal:Feb.28-25.
Graustark :Apr.l8-Ins.
Heart of a Siren, The:Mar.7-26. Apr. 4-10.Apr.25-8.
Her Husband’s Secret :Mar.7-30.Mar. 14-14.Mar.21-

17.

Her Night of Romance ;Feb.28-24.
His Supreme Moment :May 9-14,15.

Husband for George, Anne, A:Apr.l8-Ins.
Husbands and Lovers :Feb.28-25.

Idle Tongues :Feb.28-25.
If I Marry Again :Feb.21-20.Mar.28-20.
Inez from Hollywood :Feb.28-25.
Irene :Apr.l8-InB.
I Want My Man :April. 11-20.May 2-23.May 16-Ins.

Joseph Greer and His Stepdaughter:Apr.l8-InB.
Lady, The;Feb.l4-24,25.BOR-Ins.Apr.l8-In8.
Lady Who Played Fidele, The:Apr.l8-In8.
Learning to Love:Feb.21-18,19.
Lost World,The:BOR-In3.Apr.l8-InB.
Lovoi’b Wilderness :Feb. 28-24.

Madonna of the Streets :May 16-Ins.

Making of O’Malley, The:May 16-Ins.

Men of Steel :Apr. 18-Ins.May 16-Ins.

My Son :May 9-16.

New Toys:Mar. 14-15.

One Year to Live:Mar.28-19.Apr.4-18.
Only Woman, The:Feb.21-16, 17.
Out of the Ruins :Apr.18-Ins.
Paradise:Apr. 18-Ins.
Playing With Souls :Mar. 14-15, 16.Mar.21-13.May 2-

24.

Quo Vadis :BOR-Ins.May 2-22.

Rainbow’s End :Apr.l8-Ins.
Rose of Monterey, The :Apr.l8-Ins.
Sally :Apr.25-24.
Sea Hawk, The:BOR-Ins.Apr.l8-Ins.
Secrets : BOR-Ins.
Shore Leave :Apr.l8-Ins.
So Big:Feb.7-24.Feb.28-24.
Splendid Road, Thc:Apr.l8-In3.
Thief in Paradise, A:Feb.28-26.
Unguarded Hour, The:Apr. 18-Ins.
Viennese Medley, The:Apr. 18-Ins.
Winds of Chance :Apr. 18-Ins.

Fox
As No Man Has Loved :Mar. 28-14, 16.Apr.11-6, 7.

May 9-In3.

Best Bad Man, The :May 9-Ins.
Iron Horse, Thc:Mar.7-14,15.Apr.25-10.11.May 9-

Ins.
Dick Turpin :Peb.21-4,6.Mar.7-16.17.
Desert Valley :May 9-Ins.
Dixie Merchant, The :May 9-Ins.
East Lynne :May 9-Ins.
Everlasting Whisper, The :May 9-Ins.
Fighting Heart, The :May 9-Ins.
First Year, The:May 9-Ins.
Folly of Vanity, The:Feb.21-In3.
Fool, The :May9-Ins.May 16-16.
Gold and the Girl:Apr.25-12.13.
Havoc :May 9-Ins.
Hearts and Spurs :Apr.25-12,13.
Iron Horse, The :Mar.7-14,15.Apr.25-10, ll.May9-In3.
May 16-17.

Johnstown Flood, The :May 9-Ins.
Kentucky Pride :May 9-Ins.
Lazy-Bones :May 9-Ins.
Lightnin’:May O-Ins.
Marriage:May 9-In3.
Part-Time Marriage :May 9-Ins.
Riders of the Purple Sage:Apr.4-4,5.
Seventh Heaven :May 9-Ins.

Siberia :May 9-Ins.

Silver Treasure, The :May 9-Ins.

Thank You :May 9-Ins.

Three Bad Men :May 9-Ins.

Thunder Mountain :May 9-Ins.

Timber Wolf, The :May 9-Ins.
Trouble Hunter, The :May 9-Ins.
Wheel, The:May 9-Ins.
When the Door Opened :May 9-Ins.

Gerson
Too Much Youth :Feb.28-66.

Goldstone
Reckless Sex, The:BOR-52.
Soiled: BOR-52.
Thoroughbred, The:BOR-52.
Torrent, The:BOR-62.
Verdict, Thc:BOR-52.
Virgin. The:BOR-52.

Gotham
Silent Pal, The:Mar.21-10.

Guy De Vilmorin
Miracle of the Wolves, The:Apr.l8-18.

Ivan Players, Inc.
Lying Wives:May 2-12, 13.May 16-19.

Jans
Ermine and Rhinestones :Feb.28-53.
Mad Dancer, The :Feb.28-53.
Married :Feb.28-63.
Playthings of Desire :Feb.28-63.

Metro-Goldwyn
Cheaper to Marry :Feb. 28-7.May 16-26.

Chu Chin Chow :Feb.28-7.May 16-27.

Confessions of a Queen :Feb.28-7.May 16-27.

Daddy’s Gone-A-Hunting:May 16-26.

Denial, The:Feb.28-7.
Don’t :May 16-26.

Dixie Handicap, Thc:Feb.l2.13.Feb.28-7.May 9-7.

Excuse Me :Feb. 14-6.Feb. 28-7.May 9-7.Mayl6-26.
Great Divide, The :Feb.21-Ins.Feb. 28-1, 7.Mar.28-1.
May 9-7.May 16-26.

Greed :Feb.21-l.Feb.28-7.
He Who Gets Slapped :Mar.21-14. 15. May 9-6.May

16-26.
His Hour:May 9-7.May 16-26.

Lady of the Night :Feb.28-7.Mar.21-l.April.4-In3.
May 16-27.

Man and Maid :Feb.28-7.May 16-27.

Married Flirts :May 16-27.

Monster, The:May 16-26.

Navigator, The:May 16-27.

Prairie Wife, The:Feb.28-7.
Proud Flesh :May 16-26.

Rag Man, The:Feb.28-7.May 9-7.May 16-27.

Red Lily, The :May9-7.May 16-26.

Romola:May 9-1.

Seven Chances :Feb.28-7.Apr.l8-4, 5.May 9-7.May 16-

27.

Sinners in Silk:May 16-26.

Snob, The:May 16-26.

So This Is Marriage :May 16-27.

Sporting Venus, Thc:Feb.28-7.May 16-27.

Way of a Girl, The:Feb.28-7.May 9-7.May 16-26.

Wife of a Centaur :May 16-27.

Zander the Great:Apr.ll-l. BOR-38.May 2-Ins.

Paramount
Air Mail, The:Mar.l4-6.Apr.l 1-11.BOR-8.
American Venus, The:May 16-Ins.
Ancient Highway, The:May I6-In8.

Beggar on Horseback :Apr.l8-ll.May 16-Ins.
Best People, The:May 16-Ins.
Blind Goddess, TheiMay 16-Ins.
Border Legion, The:Mar.l4-4.
California or Bust:May 16-In3.
Charmer, The:Mar.l4-5.
Code of the West, The:Mar.7-5.May 2-10.

Contraband :Feb.21-12.
Coast of Folly, The:May 16-Ins.
Cobra:May 16-In3.
Conquered :May 16-Ins.
Covered Wagon, The:Mar.l4-4.
Crossroads of the World :May 16-Ins.
Crowded Hour, The:Mar.7-6.May 9-4.

Devil’s Cargo, The:Feb.21-12.
Dressmaker from Paris, The:Feb.21-12. BOR-3.Apr.

18-12.

Enchanted Hill, The:May 16-Ins.
Flower of the Night :May 16-Ins.
Forbidden Paradi8e:Mar.l4-4.
Forty Winks :Jan.31-12.Feb. 21-12. Mar.14-4.Mar.

21-6 .
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Golden Bed. Tlie:Feb.21.11.
Golden Princess, TherMay 16-Ins.

Goose Hangs High, The;Feb. 14-11.Feb.21-22.Mar.
14-4.

In the Name of LoveiMay 16-Ins.

King. The:May 16-Ins.

Kiss for Cinderella, A:May 16-Ins.

Kiss in the Dark. A :Mar.l4-5.Apr.25-15,
Liberty Special :May 16-Ins.

Lord Jim:May 16-Ins.

Madame Sans GeneiMar. 14-5. BOR-3.
Manhattan :Mar. 14-4.

Men and Women ;Feb.21-12.Mar. 7-4. Mar. 14-4.Apr.
25-16.

Miss Bluebeard :Mar. 14-4.

Moaiia of the South SeasrMay 16-Ins.

New Lives for OldiFeb.21-12. Mar.14-4.Apr.4-12.

New Brooms iM-ay 16-Ins.

New York:May 16-Ins.

Night Club. The:Mar.l4-5.Mar.21-5.May 9-3.

Night Life of New York:May 16-Ins.

North of 36:Mar.l4-4.
Old Home Week :Mar. 14-5.

Peter Pan :Feb. 7-3.Mar. 14-4.

Polly of the Ballet:May 16-Ins.

Playground of the Giants :May 16-Ins.

Pony Express, TheiMay 16-Ins.

Quarantine :May 16-Ins.

Rugged WatersiMay 16-Ins.

Sackcloth and ScarletrFeb.21-12.Mar. 14-5.Apr. 11-

12 .

Salome of the Tenements :Feb.21-12. Mar.28-10.
Shamrock, TherMay 16-Ins.

Son of His Father, A :May 16-Ins.

Sorrows of Satan :May 16-Ins.

Spaniard, The:Mar.l4-5,
Stage Struck :May 16-Ins.

Stage Door Johnny, TherMay 16-Ins.

Street of Forgotten Men, TherMay 16-Ins.

Swan, The:Feb.21-12.Mar.28-9.
Ten Commandments, TherApr. 18-11.May 2-9.May

16-Ins.
That Royle GirlrMay 16-Ins.

Trouble With Wives, TherMay 16-Ins.

Thundering Herd, TherFeb.21-12,Feb.28-15Mar.
14-4.Apr.4.11.BOR-3.

Too Many Kisses rFeb.21-12.Mar.7-4.Mar. 14-4.

Top of the World, The :Feb.21-12.Mar.21-6.
Vanishing American, TherMay 16-Ins.

Wages of Virtoe:Mar.l4-4.
Wanderer,The rMay 16-Ins.

Wanderer of the Wasteland, A:Mar.l4-4.
Welcome HomerMar,14-5.
WhispersrMay 16-Ins.

Wild Horse Mesa rMay 16-Ins.

Wild, Wild Girl, TherMay 16-Ins.

When Knights Were Bold rMay 16-Ins.

Womanhandled rMay 16-Ins.

Parthenon
Dollar Down :Mar.21-16.
One Woman’s Way :Mar.21-16.

Pathe
Hot Water:Apr.ll-Ins.
Percy.Apr.4-76.
White Sheep, The:Mar.21-59.65,73.

Preferred
Boomerang, The rMar. 7-9.Mar. 14-10.BOR-42,
Breath of Scandal, The :Mar. 7-9.BOR-42.
Capita] Punishment rFeb. 28.Mar.7-9.BOR-42.
Faint Perfume:Mar.7-8.BOR-42.
Mansion of Aching Hearts, The:Feb.28-17. Mar.7-9.

Mar.l4-10.BOR-42.
My Lady’s Lips rMar. 7-9. BOR-42.
Parasite, The:Mar.7-8.10.BOR-42.
Triflers. The :Feb.21-10.Feb.28-17.Mar.7-9.BOR-42.
White Man rFeb.28-17.Mar.7-9. BOR-42.

B. P. Schulberg
Are You a Failure :Mar.7-9.
Aristocrat, The rMar. 7-8.
Broken Wing, TherMar.7-9.
Dancing Days rMar. 7-8. BOR-42.
Daughters of the Rich rMar. 7-9.

Eden’s Fruit ;Mar. 7-8.BOR-42.
Exclusive Rights rMar. 7-8. BOR-42.
Extravagant Youth rMar. 7-8.BOR-42.
Girl Who Came Back, TherMar.7-9.
Girl Who Wouldn’t Work, The:Mar.7-8.BOR-42.
Hero, TherMar.7-9.
Horses and Women :Mar. 7-8.BOR-42.
Lew Tyler’s Wives rMar.7-8.BOR-42.
May time rMar.7-9.
Mothers-in-Law rMar. 7-9.

Open That Door rMar.7-8.BOR-42.
Other Woman’s Story, The :Mar. 7-8.BOR-42.
Parisian Love rMar.7-8.BOR-42,
Poisoned ParadiserMar.7-9.
Poor Men’s Wives :Mar.7-9.

Rich Men’s Wives rMar.7-9.
Romance of a Million Dollars, TherMar. 7-8.BOR-

42.

Ruthless Women :Mar.7-8.BOR-42.
Shadows rMar.7-9.
Shenandoah rMar.7-8. BOR-42.
Shopworn rMar.7-8.BOR-42.
Studies in Wives rMar.7-8.BOR-42.
Thorns and Orange BlossomsrMar. 7-9,

Virginian, The: Mar.7-9.
When a Woman Reaches Forty :Mar.7-8.BOR-42.
With This Ring :Mar.7-8.BOR-42.
Worst Woman, TherMar. 7-8.BOR-42.

Principal
Mine with the Iron Door, The :Feb.21-76.Mar.7-88.

BOR-7.

Re-Creation of Brian Kent, The:Feb.28-8,9,104.
Mar.7-88.Mar.21-78.Mar.28-72.Apr.4-72.Apr.ll-74.
BOR-8.May 16-113.

Producers Dist. Corp.
Awful Truth, The:Feb.21-71.Feb.28-92.Mar.7-76.

Mar.l4-67.Mar.21-74. Mar. 28-70. Apr.4-70. Apr.ll-
54.Apr.l8-78.Apr.25-62. May 2-62. May 9-78. May
16-90.

Bad Lands. The :Feb.21-76.Feb.28-101.Mar.7-85.Mar.
14-71. Mar.21-78. Mar.28-72. Apr.4-72. Apr.11-56.
BOR-34. Apr. 18-17. Apr.25-61. May 2-61. May 9-

77.May 16-87.

Beauty and the Bad Man :Feb.21-70. Feb. 28-89.Mar.
7-73.Mar.l4-6,7,64.73.Mar.21-63.Mar.28-65. Apr.4-

65.

Apr.ll-49.Apr.l8-87.Apr.25-71. May 2-71. May
9-87.May 16-107.

Beyond the BordertFeb. 21-74.Feb.28-98. Mar.7-81.

Mar.l4-70.Mar.21-70. Mar.28-68. Apr.4-68.Apr.ll-
52.BOR-34. Apr.18-86. Apr.25-70. May 2-70. May
9-86.May 16-106.

Charley’s Aunt :Feb.21-8,9,63.69,75. Feb.28-22,23,76,
88.100.Mar.7-60.84.

Crimson Runner, ThetFeb. 21-76.Feb.28-84.Mar.7-69.
Mar. 14-61. Mar.21-59,75.Mar.28-63.Mar.27-71. Apr.
4-62.71. Apr.11-47,.55. Apr.18-6,7,79,82. Apr.25-63,

66.

May 2-63,66.May 9-79,82.May 16-91,98.
Friendly Enemies :Feb.21-66,77.Feb.28-81,104.Mar.7-

65,88.Mar.l4-62,65,69,74.Mar.21-62.Mar.28-64.Apr.
4-64. Apr.l 1-48.Apr. 18-76. Apr.25-60. May 2-60.May
9-76.Mayl6-86.

Girl of Gold, The:Feb.21-65.Feb.28-80.Mar.7-7,68.72.
Mar.l4-60.63.Mar.21-58.06.Mar.28-12,13,62.66.Apr.
4-62,66. Apr.11-46,50. Apr.18.80,89. Apr.25-64,73.
May 2-64.73.May 9-80, 89.May 16-94,111.

Her Market V a 1 u c:Feb.21-64. Feb.28-77. Mar.7-61.
Mar.l4-59.Mar.21-54.Mar.28-60Apr.4-60.Apr.ll-44.
Apr.18-83. Apr.25-67. May 2-67. May 9-83. May
16-99.

On the Threshold :Feb. 21-68. Feb. 28-85. Mar.7-6-69.
Mar.14-66. Mar.21-8.9,67. Mar.28-67. Apr.4-67, Apr.
11-51. Apr.18-84. Apr.25-68. May2-68. May9-84. May
16-102.

Private Affairs :Feb. 21,72. Feb.28-93. Mar.7-77. Mar.
21-55.Mar.28-61. Apr.4-6,7,61.Apr.ll-45.Apr.l8-85.
Apr.25-69.May 2-69.May 9-85.May 16-103.

Silent Sanderson :Mar.21-71.Mar.28-69.Apr.4-69
Apr.ll-.53.BOR-34.Apr.l8-88.Apr.25-72.May 2-72.

May 9-88.May 16-110.
Stop Flirting :Feb.21-73.Feb.28-96. Mar.7-80.Mar.14-

68.Mar.21-51.82.Mar.28-58.74. Apr.4-59.74.Apr.ll-
4,5,43,58. Apr.18-7.5,90. Apr.25, 59,74. May 2-59.74.
May 9-75,90.May 16-83,114.

Texas Trail, T h e :Feb.21-78. Feb.28-105. Mar.7-89.
Mar.l4-72.Mar.21-79. Mar.28-73. Apr.4-73.Apr.ll-
57.BOR-34.Apr.l8-81.Apr.25-65. May 2-65. May 9-

81.May 16-95.

United Artists
Bronze Collar, TherMay 16-7,12.

Don Q, Son of ZorrorMay 16-7,10.

Gold Rush, The rApr. 11-16. Apr. 18-8.May 16-7,9.

Isn’t Life Wonderful rFeb. 21-14. Feb. 28-4. Mar. 7-20.

Apr.4-13, 14,15.

Little Annie RooneyrMay 16-7,8.

Sally of the Sawdust rMay 16-7,11.

Salvation Hunters rFeb.28-5,Mar.7-21.Mar.l4-12
Mar.21-12,Mar.28.6.

Thief of Bagdad, The rFeb. 21-15.Feb.28-3.Mar.7-19.
Waking Up the Town rMar.21-13.Mar.28-7.Apr.

4-16.Apr.ll-12.Apr.18-9.

Universal
California Straight Ahead :Apr.l8-2.
Dangerous Innocence :Mar. 21-3.

Fifth Avenue Models :Mar.l4-2.Mar.21-3.
Goose Woman, The :Apr.l8-3.
Head Winds :Mar.21-3.
Home Maker, The :Apr. 18-3.

I’li Show You the TowniMay 16-2.

Last Laugh, The :Feb.21-2.Mar.7-2.Mar. 14-2.

Lorraine of the Lions :Apr.l8-3.
Oh Doctor :Mar. 14-2.

Peacock Feathers :Apr. 18-3.

Phantom of the Opera, The:Feb.28-2.Mar.28-2.Apr.
18-2.Apr.25-2.

Pony Express, The :Apr.l8-3.
Price of Pleasure, The:Mar.l4-2.Apr.4-2.
Siege:Apr.l8-2.
Smoldering Fires :Mar. 14-2.

Teaser, The lApr. 18-3.

Vitagraph
Barce, Son of Kazan :BOR-21.May 16-24.

Beloved Brute, The :Mar.l4-ll.BOR-20.
Baptain Blood :Mar. 14-11.BOR-20.
Clean Heart, The :Mar.l4-ll.Mar.21-ll.BOR-20.
Fear-Bound :Mar.7-23.Mar.l4-ll.BOR-20.
Greater Than Marriage :Mar. 14-11.Mar. 21-11.BOR-

20 .

Pampered Youth :Feb.28-13.Mar. 14-11.BOR-20.
Redeeming Sin, The :Mar. 7-27.Mar. 14-11.BOR-20, 21.

School for Wives :Feb.28-12.BOR-21.
Tides of Passion :BOR-21.
Two Shall Be Born :Mar.l4-ll.BOR-20.

Warner Brothers
Age of Innocence, TherMay 16-25.

Bridge of Sighs, TherMay 16-25.

Broadway BulterflyrMay 16-25.

Dark Swan, TherMay 16-25.

Eve’s LoverMay 16-25.

Find Your Man rMay 16-25.

How Baxter Butted InrMayl6-25.
Kiss Me Again rMay 16-25.

I.fOst Lady, A rMay 16-25.

Lighthouse by the Sea rMay 16-25.

Lover of Camille, TheiMay 16-25.
Man Without a Conscience iMay 16-25.
My Wife and I iMay 16-25.
Narrow Street, TherMay 16-25.
On Thin IcerMay 16-25,
Recompense :Mar.7-22.Mar.28-17.May 2-19.May 16-25.

This Woman rMay 16-25.
Three Women rMay 16-25.

Tracked in the SnowiMay 16-25.
Woman Hater, TheiMay 16-25.

Wilson-Wetherald
White Mice iFeb.7-68.Mar.7-18.

Short Subjects
Bischoff, Inc.

Biff Comedies :May 2-16.

Classics in SlangtMay 2-15.

Gold Medal Comedies :May 2-17.

Davis
Power God, TheiBOR-SO.Apr. 18-15.

Educational
Balto’s Race to NometMay 2-6.

Bright Lights :Mar.28-5.
Dome Doctor, TheiMay 16-20.

Educational Pictures : Mar. 21-7.BOR-60. 61. Apr. 25-3.

May 16-21.
Half a Hero:Apr.4-8.
Hello Hollywood :Apr.4-9.
Her Boy Friend iFeb.21-67.

High Gear iMar.28-5.
Hooked :Feb.21-13.BOR-61.
Kid Speed :Feb.21-67.
Kinograms:Feb.28-19. Mar.7-12.16. Mar.28-3. Apr.

ll-3.May 2-7.

Mermaid Comedies :Mar.7-ll.May 9-11.

Sea Legs:Mar.l4-3.

Film Booking Offices
Bray Cartoons :Mar.7-83.BOR-32.
Heebie Jeebies:Feb.28-91.
Helping Hand, A:Feb.28-91.
He Who Gets Crowned :Feb.28-91.
Hypnotized ;Feb.28-91.
Jimmy Aubrey Comedies iMay 2-83.

Oh What a Flirt :Feb.28-91.
Pace Makers, The iMar.7-75.Mar. 14-58.Apr.4-67.
May 2-75.

Screen Almanac, Thc:Mar.7-83.BOR-32.
Stan Laurel Comedies lApr. 18-74.

Fox Film Corp.
Amateur Detective, The lApr.l 1-8,9.

Fox News iFeb.28-10.Apr. 11-10.Apr. 18-13.May 2-11.

May 9-Ins.
Fox VarietiesiApr.25-9,May 9-Ins.May 16-18.

Imperial Comedies iMay 9-Ins.

Married Life of Helen and Warren, TheiMay 9-

Ins.
O. Henry Stories iMay 9-Ins.

Van Bibber Comedies iMay 9-Ins.

Pathe
Beloved Bozo, The iMar.7-92.
Excuse My Glove iFeb.21-80.

Hal Roach Comedies iMar.28-Ins.Apr. 4-In8.Apr.18-
Ins.May 16-116.

Harry Langdon Comedies iMay 9-69.

Honeymoon Hardships iFeb.28-108.

Idaho iFeb.28-82, 83. Mar.21-84.Apr.4-Ins. Apr. 11-Ins.

Apr.l8-Ins.
Laugh That off iFeb.21-80.
Mack Sennett Comedies iMar.28-In3.May 9-100.

Our Gang Comedies iApr. 18-92.
Pathe News iFeb.21-71.Mar.21-57.
Plumber, The iMar.7-92.
SportIightstMar.28-Ins.Apr. 25-76.
Stereoscopies I Apr.4-Ins.Apr. 11-76.

Rayart
Battling Brewster iFeb.28-59.

Sering D. Wilson & Co., Inc.

Color ShotsiApr.4-3.BOR-46.
Ebenezer Ebony Comedies iFeb.28-62.Apr.4-3.BOR-

46.May 2-18.

Karlo Kolor Komics tFeb.28-52.Apr.4-3.BOR-46.May
2-18

Kid Noah :Apr.4-3.BOR-46.May 2-18.

Musical Melodies IApr. 4-3.BOR-46.
Redhead Comedies iFeb,28-52.Apr.4-3.BOR-46.May

2-18.

Wonder Book, The iFeb. 28-52.Apr. 4-3.BOR-46.

Universal
Century Comedies iMay 2-2.

Eagle’s Talons, ThetBOR-58.
Fast Express, The t BOR-58.
Great Circus Mystery, TheiMar. 7-3.Mar.21-2.Apr.

11-2.BOR-58.
Hello KidtFeb.21-3.
International News tBOR-40.May 2-45.

In the Days of Buffalo Bill t BOR-58.
Iron Man, ThetBOR-58.
Itching for Revenge tFeb.21-3.
Puzzled by Cross Words tFeb.21-3.

Riddle Rider, ThetBOR-58.
Taxi War tFeb.21-3.
Wolves of the North tBOR-58.
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SAN FRANCISCO, CAL.—Local film

exchanges made good on their prom-

ises that celebrities from Hollywood would

appear at the annual theatrical revue,

pageant and ball of San Francisco Chapter

No. 3, Disabled American War Veterans,

May 9 in the Civic Auditorium. The
“vets” say you can always depend on the

“stars” to act like the stars of heaven.

Theatre and film managers of

Northern California, along with civic lead-

ers of the Bay Cities, gave a banquet and
dance entertainment at the Fairmont hotel

in honor of A. M. Bowles, who has been

made general manager of West Coast The-
atres, Inc., in both Northern and Southern
California. More than 200 attended and
wished Bowles good luck before he left for

Los Angeles. Chester H. Roivell acted as

toastmaster. Charles Thall, popular assist-

ant to Bowles, will stay in San Francisco.

. . . The Universal film, “The Phantom
of the Opera,” which opened for the first

time at any place in the world at Curran
theatre at advanced prices, attracted thou-

sands for two reasons. One was the pic-

ture, the other was that at the night of the

opening the following came up from the

South to view the picture: Norman Kerry
and Mary Philbin, two of the leading play-

ers; Rupert Julian, the director; Hoot Gib-

son, William Desmond, Reginald Denny,
who flew up

;
Edward Sedgwick, Raymond

Schrock, general manager of Universal
studios; Walter Anthony, who wrote the

titles; Frank Lawrence and Roy Hunter,
laboratorv chief. . . . During the weeks
the “Phantom of the Opera” will be shown
at the Curran, a prologue, the garden scene

from “Faust” with three singers will be

shown each night. This is considered the

most pretentious prologue ever locally ar-

ranged for a picture. . . . Leon Doane,
who since September has been assistant

manager of Cameo theatre, has had his

ability recognized and been made manager
of that house, since R. R. Boomer, former
manager, has been transferred to Spokane,
Wash., where he will manage the Clem-
mer, recently purchased from “Doc” Clem-
mer by Universal Film Corporation. . . .

Frank McGlynn, who was the star in the

picture “Abraham Lincoln,” recently helped
the former graduates of the Lincoln school
raise money for a Lincoln statute. He
played a part and received much praise.

Frances Fox, usherette of Cali-

fornia theatre, was selected as one of 25
girls to pass on the good looks of San
Francisco men at Castro Parlor’s Picnic
and Sports Carnival. . Nat Holt,
managing director of the California, and
Max Dolin, violinist, who- is director of
that theatre’s larere orchestra, recently en-
tertained the sufferers in the county hos-
pital and were more than thanked. The
Leo Feist trio of singers also performed.
. . . C. A. Nathan, local manager, went
to Chicago for Universal’s annual sales

San Francisco

First Runs
(
Week beginning May 2)

CURRAN; “Phantom of the Opera," Uni-

versal ^Continued).
IMPERIAL: “Madame Sans Gene," Para-

mount t.Continued)

.

CALIFORNIA: “The Charmer," Paramount,
GRANADA : “Adventure," Paramount.
UNION SQUARE: “Wizard of Oz," Chad-

wick,
LOEW'S WARFIELD : “Confessions of a

Queen," Metro-Goldwyn.
CAMEO: “Winner Take All," Fox.
BEATTY’S CASINO : “Gerald Cranston's

Lady," Fox.
WILKES: “The Lost World," First Na-

tional,

convention. Fred Gage, division manager
of Universal, who has been up here, and
D. S. Mitchell, manager of the Los An-
geles branch, traveled with Nat. All three

will visit New York also. Gee, then there’ll

be some excitement, for hustling Western-
ers are always paraded. . . . Fred Wol-
denberg, salesman for All Star, has re-

turned from a successful sales trip in the

Sacramento Valley. It’s expected.
F. E. Benson, local manager of United Ar-
tists, took a trip around San Francisco
recently, saying howdy to local theatre

managers and was welcomed at every place.

. . . “The Lost World,” a First National
picture, opened May 2 at Wilkes theatre

at advanced prices. It will run several

weeks.

/^TTAWA, ONT.—With Motion Picture
Distributors and Exhibitors of Canada

expanding its activities to include all ex-
hibitors—memberships in Canada as well

as exchange officers and producers, the

membership already has taken in well

known exhibitors in Eastern and Western
Canada. The association will complete or-

ganization plans for next year at an early

session in Toronto. . . . Despite varied
agitations, exhibitors of numerous cities in

the province of Quebec are more up against
the problem of daylight saving this year
than ever before, practically all of the

Quebec centers having “turned the clock”
May 3. This is the first year there has
been any uniformity in the summer time
arrangement, however. It is also the first

year Montreal has adopted summer time
officially, although for three years many
business houses and others informally had
observed daylight saving. The cities where
daylight saving went into effect May 3 in-

cluded Montreal, Quebec City, Three Riv-
ers, Sherbrooke, St. Johns, Drummondville
and Hull. . . . The City of Ottawa col-

lected $398 in 1924 in license fees from the

local theatres, according to an official re-

port. This compared with $506.20 for the

previous year. These fees were in addition

to the provincial theatre license charges
imposed by the Ontario government. . . .

John C. Green, manager of Capitol theatre,

Guelph, Ont., has been receiving some won-
derful publicity in Canada because refer-
ences were made recently to the fact he
was in charge of the first motion picture
presentation in the Dominion of Canada
29 years ago. This presentation, according
to Mr. Green, took place at a summer park
at Ottawa, and the performance consisted
of the screening of four 50-foot length
“productions.” The projection machine
used was the invention of Thomas A. Edi-
son, the projector being leased from Mr. ^

Edison on a contract. A short time after
the Ottawa innovation, a Frenchman landed
at Montreal, Quebec, it is stated by Mr.
Green, with short motion pictures made by
Lemeire of Lyons, France, and it was there
the second group of films was shown, this

also being in 1896. . . . J . M . Franklin,
manager of B. F. Keith’s theatre, Ottawa,
left for New York May 2 for his semi-
annual visit in the United States amuse-
ment center to look over bookings.

eXOW/VGE
PLACE
CALT LAKE CITY, Utah.—George L.

Gloward, Metro-Goldwyn manager, re-

turned Saturday after sitting in at the big
convention in New York City. . . . Harry
lAistig, division manager for M-G, is here.
Came in and conducted a sales conference
at the local exchange of all the lx)ys in

this territory. . . . A. G. Pickett, Famous
manager, returned from Los Angeles, and
declares the convention was the greatest
ever. . . . Ed. C. Mix took over the local

Associated Exhibitors space this week.
After giving a slant over the product Ed
will hit the trail. . . . Two “stars” were
in town this week. George Lindsay stars

at Star theatre. Eureka, as proprietor, and
Steve Deal, likewise ditto at the Star,

Springville. . . . IV. G. Seib, Pathe man-
ager, returned from a busy trek over the

Idaho section. . . . “Chick” Hamel is cer-

tainly selling “Idaho” to Idaho for Pathe.
. . . R. S. Stackhouse, Vitagraph manager,
hopped in from a jaunt in Montana. He is

enthused over the recent Warner Brothers-
Vitagraph deal. In again, out again. Stack.
He’s off again for Nevada. . . . Dave T.

McElhinney, new special representative for
local Vitagraph, is making his first road
trip this week. He is working Idaho. . . .

Don McElhinney, Dave’s kid brother, start-

ed this week for Universal. . . . L. A. Davis,
F. B. O. manager, leaves this week for
Chicago to attend the national convention.

. . . Davis added Joe Solomon to his sales

force. Joe will cover three states. . . .

LAD closed “Lilies of the Street,” the

F. B. O. special, with Pantages, and “White
Fang” with the Victory. . . . Jesse Jones,

exhibitor at Canon City, Colo., was here

a day last week en route to the coast. . . .
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Samxiel Henley, Universal manager, came
home from Idaho. . . . L. E. Metzger, Carl
Laemmle’s special representative, will be
here in a few days. . . . George Mayne
hired a box car and left for Idaho. The
car is not for George, but for the entire

output of productions that George is sell-

ing in this territory. . . . O. L. Walker
and Leonard Tidzvell, road men extraord-
. . . Pete Steveart and Jack Connors are
inary for Fox, are in from their territories,

returning to headquarters with good busi-

ness for United Artists. . . . Mel Wilson
goes to Denver this week for Pro-Dis-Co.
He is working between Butte and Denver
as special representative. . . . C. F. Parr,
P. D. G. manager, returned from Montana
this week. Closed all key centers 100 per.

. . . Glen H. Allen, asssitant manager and
booker at the local P. D. C. exchange, is

proudly exhibiting the banner of Champion
Booker of Western Division, received last

week, and is spending the 25 bucks that

goes along as little partner. . . . The Or-
pheum rebooked “Charley’s Aunt” for

another week’s run. . . . Alan Burke, De
Luxe exchange resident manager, is mak-
ing his first territorial trip since opening
the exchange last week. He is going to

Idaho. . . . George E. Carpenter, manager
of the Paramount Empress, is conducting
another of his popular contests, which in

the past have been such great successes.

George is offering three automobiles and a

stack of gifts to the contestants selling the

greatest number of season ticket books.

ANSAS CITY, Mo.—A double-bar-
reled theatre robbery last week lifted

the Kansas iCty film folk out of their

shoes. Orpheum theatre was robbed of

$2,400 and members of the cast appearing
at the Orpheum were held up, losing money
and valuables amounting to $3,330. ... As
Lazvrence Taylor, assistant treasurer, start-

ed to take the box office receipts to a

downtown bank, two bandits leaped upon
him, shot and dangerously wounded the

guard and escaped with the money. A few
hours prior to that, A I Herman, who was
visiting at the home of his brother, Isaac
Reicher, and several other members of the

cast, enjoying a sociable poker party, were
held up by two robbers. ... A deed re-

corded in Kansas City revealed the pur-
chaser of the fee title to Pantages theatre

lobby to be Gary Realty Company of
Kansas City. The theatre tower and parts

of the theatre on the narrow strip com-
prising the lobby were estimated to repre-

sent a building cost of $200,000. . . . Mil-
ton Feld, managing director of Newman
and Royal theatres, Kansas City, will go to

Los Angeles with Frank L. Newman,
owner, to become manager of productions
for Paramount, Harold B. Franklin, man-
aging director of Paramount theatres, said

in Kansas City last week. Mr. Franklin
confirmed the report the Newman and
Royal theatres were to be purchased by
Paramount and that Mr. Newman would
manage three Paramount houses in Los
Angeles, but declined to state whether Mr.
Newman would receive $1,000 a week, say-

ing only that the salary would be large.

. . . When the task of exploiting some-
thing is left to Gns Eysell, treasurer of
Newman theatre, Kansas City, he usually

does a good job of it. Last week the

Kansas City American Association base-

ball club opened its season on the home
lot. Mr. Eysell lost no time in sending
out his cameraman for pictures and is-

suing invitations to both the Kansas City

Salt Lake City

First Runs
(Week beginning April 26)

AMERICAN: “The Redeeming Sin,” Vita-
graph; “Newspaper Fun,” F. B. O.; In-
ternational News, “Jonah Junior,” Edu-
cational,

KINEMA : “The Gaiety Girl,” Universal;
**Itching for Revenge,” Unii'ersal; In-
ternational News.

ORPHEUM: ‘^Reckless Romance,” Pro-Dis-
Co.

PANTAGES: “Fool’s Highway,” Universal.
PARAMOUNT EMPRESS : “Adventure,”

Paramount

;

Pathe News.
VICTORY : “A Kiss in the Dark,” Para-

mount; “Just a Good Guy,” Pathe; Pathe
News,

and Toledo teams to be his guests at the
theatre that night. It was worth fair space
in all newspapers, drawing many baseball
fans. . . . “Just tell the world that I’m
going to do some loafing and that I was not
born in France, but Pittsburgh,” said

Adolphe Menjou, movie villain, in Kansas
City last week. Accompanying Mr. Menjou,
who was on his way to Washington and
New York, were Mrs. Menjou and Alice
Joyce. . . . The deal whereby Universal
takes over the Hostettler chain of theatres
in the Kansas City territory has been defi-

nitely closed, according to W. E. Truog,
Universal district manager. It has not been
definitely determined when the transfer will

be made, it was said. . . . An office in

Kansas City has been opened by Interna-
tional Booking Offices at 315 Shubert the-

atre building. W. T. Price, formerly with
Selznick, has been made business manager
of the organization, which will specialize

in prologues for motion picture theatres.

C. F. Foye is general manager. . . . Among
the out-of-town exhibitors in the Kansas
City market last week were C. M. Pattee,

Pattee theatre, Lawrence, Kan.
;

F. G.

Weary, Farris, Richmond, Mo.; Charles
Sears, Sears Circuit, Nevada, Mo.; S. E.

Wilhoit, Jefferson, Springfield, Mo.
;
L. M.

Miller, Miller theatres, Wichita, Kan.; C.

C. Christian, Beyer, Excelsior Springs, Mo.
... A drive to reinstate every member who
is behind in dues will be begun by the

M. P. T. O. Kansas-Missouri, according
to C. E. Cook, business manager, who is

contemplating another trip through the ter-

ritory. “We’ll give each exhibitor a fair

chance to come in, in accordance with the

resolution adopted at the recent convention,
before we drop him,” Mr. Cook said. “But
exhibitors are to be asked only once to

come into the organization—and that means
once.” . . . Kansas City exchanges were
doing a brisk business, as usual, last week.
Louis Reichert, P. D. C. branch manager,
returned from the territory with an opti-

mistic outlook on life in general, as did

C. E. Gregory, Metro-Goldwyn branch
manager, only the latter came back from
a convention of his company in New York.
A large Kansas City delegation planned
to attend the Universal convention in

Chicago. C. E. Mayberry, P. D. C. dis-

trict manager, was a business visitor in

Kansas City, as was Paul Kohner, repre-

sentative for Carl Laemmle. H. J. Chap-
man has been promoted from Universal
city salesman in Kansas City to branch
manager of the Sioux Palls, S. D., office.

T NDIANAPOLIS, Ind.—Indianapolis In-
^ dorsers of Photoplays gave a luncheon
in Hotel Severin in honor of Walter Hiers,
screen comedian, who is appearing in per-
son at the Circle theatre, and his wife.

Mrs. Thomas Demmerly was toastmaster.
Mayor and Mrs. Samuel Lewis Shank
were honor guests. Mrs. Chic Jackson and
Mayor Shank gave welcoming talks and
Mr. Hiers told about his work. . . . C. M.
Walters is constructing a new theatre at
Hartford City, Ind., and expects to open
about June 1. He will show mostly West-
erns. Mr. Walters also owns the Orpheum
there and this house will be confined to
features and vaudeville. . . . Lyric theatre,
at Fort Wayne, Ind., is being remodeled.
The theatre now is under the ownership
of Ralph Obenshane and Clyde Elliott of
Chicago, and Harry Abrams, an official

of United Artists. . . . John Shirk, the-
atre owner of Kokomo, Ind., has leased a
building at Tipton, Ind., which he now is

having remodeled. He will open a new
house there about June 15. . . . “The Good
Bad Boy” was presented at St. Clair the-
atre, Indianapolis, under auspices of the
Indiana Indorsers of Photoplays. Girl
Scouts acted as ushers. Officials of the
organization are conducting a survey among
children to determine their favorite films.

. . . Woods theatre in Kokomo, Ind., which
was opened about three weeks ago as a
motion picture house, was closed this week
because of the death of the mother of
Miss May Woods, owner. Miss Woods is

one of the few women theatre managers
in Indiana. . . . After many hard efforts on
the part of the Indianapolis office of Pro-
Dis-Co., the Champion Booker Banner and
all prerogatives that go with it have ar-
rived in Indianapolis. The Indianapolis
office for April led the Central district in
booking, and officials say now that the
banner is here they intend keeping it. . . .

“Charlie’s Aunt,” distributed by the Pro-
Dis-Co, continues to go well in Indiana.
Four films are available for the state and
all have been booked up for many weeks.
The local office could use more prints. . . .

A large audience greeted the premiere
showing of Ernst Lubitsch’s “Kiss Me
Again,” shown at the Circle theatre in In-
dianapolis. The film is being distributed by
Warner Brothers. . . . H. A. Henderson,
Indianapolis representative of the visual
instruction department of the Keystone
View Company, gave a reading lesson dem-
onstration before primary teachers and city

school principals at Marion, Ind. Pictures
were flashed on the blackboard by means of
the daylight projection lantern owned by
the school. . . . Twentieth Century Mo-
tion Picture and Dramatic Club, Inc., In-
dianapolis, has 5,000 shares, no par value,
to provide clubhouses and develop talent

for motion pictures and theatrical produc-
tions. The directors are Edward Young
Clarke, Roscoe Carpenter and Lenore Fulk.

I ^
OEATTLE, WASH.—The Film Classic,O golf tournament of film interests of
Pacific Northwest sponsored by Clyde A.
Walker, has been scheduled for June 15,

16 and 17 at Rainier Golf Club, Seattle.

Third Avenue is all tuned up for the event
and has some mean club artists to pit

against Portland. . . . Charley Harden, of
United Artists, is captain of the Seattle

team, and Hugh McCredie, Jr., Venetian
theatre, Portland, is boss of the Rose City
artists. . . . Portland trimmed Seattle in

the first home city play, but before the

classic is pulled off the Indians plan to even
things up with the smelt fishermen, just as

a preliminary for the grand trimming at

the big tournament. . . . Jim Home, secre-

tary of the M. P. T. O. of Washington,
with sympathetic interest, has donated a
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cup for the exhibitor making the lowest
medal score. . . . Ben Shearer, of B. F.
Shearer, Inc., has put up a gold-plated
mashie, and Theatre Equipment Company
has donated an ivory inlaid putter, as major
prizes. The championship cup is offered
by Clyde Walker. . . . Entries are being re-

ceived up to the day of play, and it is ex-
pected that many show and film men from
Montana, Idaho, Oregon and Washington
will take this opportunity to show that,

speaking in the language of the green,
“they know their gwoceries.” . . . Verne
Brown, livewire salesman covering Eastern
Washington for Pathe, has been turning in

some very good business, indicating that
the Inland Empire is experiencing a busi-
ness revival as the season advances, accord-
ing to L. A. Samuelson, manager of the
local Pathe branch. Economic conditions in

the great agricultural belt are improving
rapidly. Brown reports. . . . Jim Hone, M.
P. T. O. secretary, has just returned from
the subconvention held at Spokane by East-
ern Washington interests. Theatre men on
the east side of the mountains are very op-
timistic over the outlook, he states. . . .

L. K. Brin, manager of Kwality pictures,
has just returned from a visit to Portland
and Astoria, at which latter place the mag-
nificent new Warner theatre has been
opened by Warner Brothers. . . . Fred Bab-
cock, exploitation man with Universal, has
returned from Spokane, where he assisted
in putting over “The Last Laugh” in big
style. . . . /. I. Sullivan has just come
back from New York, where he attended a
conference of Fox Film Qjmpany execu-
tives. Big things are promised by Fox for
this and next year, and 1925 will go down
in history as a year of tremendous progress
for the film industry, declares Mr. Sullivan.

A LBANY, N. Y.

—

Lew Fischer, who al-

ready owns several theatres along the
eastern border of New York state, bought
Bradley opera house in Fort Edward last

week, and will remodel it at once. . . .

Herman Vineberg, manager of the Mark
Strand in Albany, now knows what May 1

means. He declares that as he has bought
the house he’s through flitting.

Amos Leonard, Pathe salesman in Syra-
cuse, also moved on May 1 into a newly
purchased home. . . . John Garry, man-
ager of the Empire in Glens Ealls, will
forsake the ranks of bachelorhood in June.
. . . Mrs. C. K. McCabe, who runs the
motion picture theatre in Lenox, Mass., is

a pretty busy woman, for in addition to
looking after the theatre she also runs her
father’s plumbing establishment.
Claude Fish of the American, in Schenec-
tady, visited Albany and finding “The Arab
Patrol was to appear that night he stayed
over. Next day he went to a meeting of
the Elks and on the following was at his
theatre. . . . Harry E. Rosenquest of
New York, connected with the contract
department of Universal, was in town,
transferring the booking system to the
home office. . . . Joe Braff, who runs
the Lyric in Albany, left a few flowers
along Film Row for the girls.

Oscar Perrin, who manages the Empire in
Glens Falls, as well as two theatres 'in Al-
bany, dedicated a new organ at the Glens
Falls house. . . . J . H. MacIntyre was
in New York in connection with Para-
mount business. . . . There is one thing
that Charles Stombaugh of the Pathe ex-
change in Albany admits he does and one
thing he disclaims doing. Mr. Stombaugh
wears about the loudest shirts along Film

Row but draws the line at red neckties.

. . . H. E. Haff, who runs the Photoplay
in Adams, Mass., is remodeling his house.

. . . Mrs. Benjamin Taylor, a well known
exhibitor in North Adams, Mass., who was
abroad last winter, is back on the job.

Harry Rose, who started in two
weeks ago as manager of the Columbia,
in Rensselaer, has resigned and has been
succeeded by William Aukett. . . . When
it comes to looking fit, few exhibitors have
anything on Earl Raifstrcmger of Great
Barrington, Mass. The other afternoon
he spent at golf and the same evening he
bowled. Under such circumstances, the

film salesman just naturally waited. . . .

Betty Fetter, 20-year-old manager of the

Crescent, in Schenectady, is somewhat of a

philosopher. When the day’s receipts took
a sudden slump by reason of daylight sav-
ing, she remarked there was no use kick-

ing as it wouldn’t do a single bit of good.
. . . George Dwore of Cameo and Cap-
itol theatres in Schenectady, is sporting a
new car. . . . Rex theatre at Middle-
burgh, N. Y., again has changed hands,
the former manager, L. H. McAllister,
having given up his lease. The Garage
Company, owners of the theatre, handled
it for two weeks, and it was turned over
to Bob Fleck, a former member of Gra-
ham Stock company. . . . Quite a num-
ber of the big guns were in Albany recently.

Walter Hays of Buffalo, president of the
New York state M. P. T. O., was in town
inspecting his three theatres in Albany and
Schenectady. . . . Charles Henschel,
Eastern district manager for Pathe, stopped
over for a few trains while on his way
from New York to Buffalo. . . . E. R.
Pearson, vice-president and general man-
ager for Pathe, gave Albany the once over
on his way west. . . . Sam Scribner,
general manager of Columbia Amusement
company, dropped in at the Leland for a
little visit with Oscar Perrin. . . . The
Albany theatre in Schenectady tried out the
serial “Idaho” recently and is following
with “Sunken Silver.” At the four Rose
theatres, serials are now run on Saturday
nights, and according to James Rose, they
are drawing business. . . . Charles Mar-
shall, who runs the Bridge theatre in Au-
sable Forks, N. Y., is the sort of exhibitor
the employes in Albany’s exchanges like

to see strike town. Mr. Marshall was along
Film Row and left four boxes of candy at
one exchange. . . . William Shirley,
managing director of Farash Theatres, Inc.,

and one of the oldtime exhibitors in New
York state, carries three watches, one pre-
sented him by managers of Albany film
exchanges on the first anniversary of the
Farash Theatres company.

GOPHCR
8NAPES^ ! k

TWriNNEAPOLIS, M i n n.— Cracksmen
failed in their second attempt within a

month to rob the safe of the Lagoon, Fin-
klestein-Ruben house, last week. . . . A. J.

Lane, proprietor of Rose theatre, met face
to face with some of the underworld clan.

He was held up and robbed of $81. . . .

William Jamieson dropped in on film ex-
changes the other day and announced he
has taken over the Opera House at Stew-
artville, Minn. . . . Approximately 100,000
will be here the first week in June for the
Norse-American centennial. . . . All of the
Twin City exhibitors are trying to book
Viking pictures. . . . Nontheatrical compe-
tition at Hibbing, Minn., closed last week
when Clinton-Meyers arranged to lease the
high school auditorium. . . . The Duluth

firm plans to show pictures there. ... It

is rumored here that Warner Brothers are
dickering for the Lyceum for a first run
house in Minneapolis. . . . The Minneapolis
city council will consider a proposed ordi-

nance this week, which is designed to regu-
late the storage of films.

I

CT. LOUIS, MO.—Four armed bandits
obtained $600 in cash from Mrs. Nellie

Fortune, cashier of New Lindell theatre,

during an evening performance. While a

fifth man kept their automobile ready, four
covered Mrs. Fortune with pistols and
made her sweep all the cash in sight

through the window. ... St. Louis
police failed to obtain a warrant against

Lou Stahl, owner of Union theatre, for

operating his “pay day” for children. He
gives each child attending the special show
a pay envelope and a stick of candy. . . .

Skouras Brothers have announced the Lyric
Skydome and Spanish Gardens will be
opened May 16. During the off season the

skydome has been rebuilt at an estimated
cost of $200,000. “Declasse,” starring

Corinne Griffith, will be the opening pic-

ture. . . . Charley Goldman of Rainbow
and Astor theatres, St. Louis, and Leo
Bernsteiti of Springfield, 111., plan to motor
to the Milwaukee convention. . . . Mis-
souri theatre baseball team defeated a nine

composed of members of the theatre’s stage

crew 14 to 13. Leo Werne of the winners
proved the star. . . . Cullen Espy, man-
ager of West End Lyric theatre, St. Louis,

won second honors in the Universal nation-

wide showmanship contest. Espy landed

$50 for the manner in which he exploited

“The Great Circus Mystery.” . . . J. W.
Cotter, owner of Fourth Street theatre,

Moberly, Mo., will be associated with Jim
Drake in operation of White Way theatre,

St. Louis, which they recently acquired

from Mike Murphy and Dr. Price. Cotter

will manage the White Way and will em-
ploy a manager to look after his Moberly
house. . . . Construction of a $250,000

theatre in Kirksville, Mo., by J. M. Ken-
nedy will get under way shortly.

Mrs. 1. W. Rodgers of Cairo, 111., expects

to start construction of her new house in

Carbondale, 111., within the next few weeks.
. Dominick Fresana of Taylorville,

111., plans to close his Gem theatre to per-

mit completion of his enlarged house. . . .

Burglars broke into the Savoy at Spring-
field, 111., and got $600. The house is

owned by Kerasotes Brothers. . . . The
Opera house, Irving, 111., conducted by
Charles Garriker, has been closed for the

summer. Other houses reported closed in-

clude the Isis, Brunswick, Mo.
;

Baxter,

Novinger, Mo.; Lannae, Worden, 111.;

Opera house, St. David, 111., and the the-

atre at Logan, 111. . . . Dr. J. H. Vada-
kin, owner of the Vadakin at Bethany, III.,

is dead. ... A bond issue of $800,000
on St. Louis theatre, now under construc-
tion, is being offered the public.

Metro-Goldwyn managers and salesmen
from the St. Louis, Kansas City, Des
Moines and Omaha offices met in conven-
tion at the Coronado hotel. J. E. Flynn,
district manager, presided. . . . Mrs.
Frank Beaman of Atlanta, Ga., sister of
John Walsh, city salesman for F. B. O.
in St. Louis, is dead. . . . Rector M.
E. Pasmezoglu, owner of the Criterion,

Congress, Delmar, Plaza and Yale theatres
in St. Louis, has plans perfected for a trip

to Greece. It is rumored along the Rialto
that Pasmezoglu has had several offers
for his houses and may dispose of them.
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B. P. Sdhulberg

“My Lady’s Lips” Starts

Production of “My Lady’s Lips” has
started, with Clara Bow, Frank Keenan,
Alyce Mills, William Powell and Ford
Sterling in the cast, under direction of
James P. Flogan, as the second picture in

the $2,800,000 program.

“Plastic Age” Version Ready

Adaptation of “The Plastic Age” has
been completed by Frederica Sagor.

Warner Brothers

June Marloive With Syd Chaplin

June Alarlowe is leading woman for Syd
Chaplin in “The Man on the Box,” now
under production.

Here’s Bit for Romanticists

Marie Prevost and Kenneth Harlan are

busy with “Bobbed Hair,” said to be their

initial picture together since they first met.

The original meeting, in a photoplay in

which they were cast as a young married
couple, led to their marriage.

Appears in Four at Once

John Roche is working in four pictures

at once and the roles call for clothes vary-
ing from sheik to cowboy.

Wrecked Equipment Replaced

Equipment damaged in the train wreck
that caused injuries to Marie Prevost, Lou-
ise Fazenda and Kenneth Harlan has been
replaced and the shooting of “Bobbed
Hair” has been resumed.

Vitagraph

“Wildfire” Released

May 10 was made the release date for

Aileen Pringle's “Wildfire.”

Lytell Rides the Rapids

When Bert Lytell’s canoe tipped over in

the shooting of an exterior for “Steele of

the Royal Mounted” the star started shoot-

ing the rapids in a manner not designated
in the script, but he saved himself by
grasping a tree branch.

“Captain Blood” Breaks Record

“Captain Blood” broke all records at the
Liberty, Covington, Ky., according to C. L.

Kendall, Cincinnati branch manager.

Patients Enjoy Comedy

When “The Ladder Jinx” was lent to
Craig Colony, home for destitute tubercu-
losis patients at Edgewater, Col., the pa-
tients got a six-reel laugh from the Jess
Robins comedy.

“Happy Warrior” Cast Complete

With the cast complete for “The Happy
Warrior,” J. Stuart Blackton is busy with
the picture. Malcolm MacGregor and
Alice Calhoun have leading roles.

Associated Pictures

Louis Sherwin Signed

Louis Sherwin is writing the titles for
“The White Monkey,” completed after a
short illness of Barbara LaMarr. The pic-

ture, adapted by Arthur Hoerl, is set ten-

tatively for First National release in July.

“The Heart of a Siren,” second of the Bar-
bara LaMarr series, is the subject of an
eight-page illustrated folder carrying a bi-

ography of Phil Rosen, director.

Universal

Pauline Garon Signs Again

Pauline Garon has been engaged to play

opposite Reginald Denny in his next Uni-
versal under direction of William Seiter.

Picture for 1927 Picked

U^niversal already has picked its first pic-

ture for 1927, Don Marquis’ play, “The Old
Soak.” The Star also has been signed
for it.

Two Get Chance to Star

“A Two-Fisted Fighter” will be the first

starring vehicle for Edmund Colb. Fred
Humes also is being developed for stellar

roles.

Denny’s Plane Beats Train

Reginald Denny sped Hoot Gibson in his

plane across Northern California’s moun-
tains and caught a train Gibson had missed

at Davis, Cal., en route to Calgary. They
overtook it at Harrington.

News Makes Boston Special

Three International Newsreel photogra-
phers made a special for Boston on Patri-
ot’s Day exercises. By 8:30 P. M. the
same day the pictures were shown in Bos-
ton theatres.

Paramount

“The Night Club” Edited

Titling and editing is finished on “The
Night Club,” Raymond Griffith picture di-
rected by Paul Iribe and Frank Urson.

Tuttle Sticks to Gyroscopic

Frank Tuttle again is using the gyro-
scopic camera in “California or Bust,”
staging Richard Dix. Dorothy Toering,
script clerk, has been given a role.

“Wild, Wild Girl” Completed

Bebe Daniels has taken her last scene in
“The Wild, Wild Girl,” directed by Edward
Sutherland.

Follies Girl Signed

Louise Brooks, Ziegfeld Follies girl, has
been signed to star in Herbert Brenon’s
“The Street of F'orgotten Men.”

Jack Holt Starts Another

After completing “Light of the Western
Stars” Jack Holt started the next morning
on “Wild Horse Mesa,” both Zane Grey
stories.

Metro-Goldwyn
Technicolor in “Nothing to Wear”
Technicolor will be used in filming the

wigs and gowns in the ballroom scene of
“Nothing to Wear,” featuring Norma
Shearer.

Scenarist Returns to U. S.

Willis Goldbeck, scenarist of “Mare Nos-
trum,” has completed work with the Rex
Ingram unit overseas and is returning to
the Finited States.

Tearle in First Crook Role

Conway Tearle plays a crook role for the
first time in “The Mystic,” in which he ap-
pears opposite Aileen Pringle. Mitchell
Lewis and Robert Ober have been added
to the cast of this initial production of Tod
Browning under his new contract.

Boardman in “\ ou Too” Next

Following “The Circle,” from the Somer-
set Alaugham play, Eleanor Boardman will

start soon on “You Too,” Roger Burlin-
game story, which Marcel Desano will di-

rect.

“Romola” Reopens New Park

Lillian Gish’s “Romola” led the program
at the reopening of New Park theatre in

Boston.

First National

Australian Officer Arrives

Ken G. Hall, publicity director in Aus-
tralia, saw Hollywood, attended the First

National convention in West Baden, and is

THERE IS NO BETTER NAME IN THE
PHOTOGRAPHIC FIELD THAN

Makers of Motion Picture Raw Stock
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visiting the Eastern studios. He sails from
Vancouver May 25.

Dillon Starts “Half-Way Girl”

John Francis Dillon is directing Doris
Kenyon in “The Half-Way Girl,” following

her recovery from an operation for appen-

dicitis. Lloyd Hughes has reached New
York to be the leading man. Hobart Bos-
worth and Tully Marshall have been added
to the cast.

Saturday Morning Drive Starts

With 2,704 paid attendance, Saturday
morning showings were inaugurated under
the Hays campaign at the Eastman,
Rochester, N. Y. Douglas MacLean’s “The
Hottentot” was the picture for the children.

Constance Addresses Australia

Constance Talmadge talked to Australia

by radio from Los Angeles in connection

with the opening of her “Learning to Love”
at a Sydney theatre.

Shea’s Hippodrome Signs

Contracting for 39 of the Winner Group
for 1925-26, Vincent McFaull of Shea’s

Hippodrome in Albany, N. Y., set the pace

for volume business on the new schedule.

Fox
“Shirley” Waltz Latest

Orlando C. Motta, South American com-
poser, has dedicated his latest waltz to Shir-

ley Mason.

Release Date Changed

“Everyman’s Wife” will be released June
7 instead of May 17.

Two Cameramen Promoted

Jack McFarland, said to have cranked
for the first newsreel, has been named staff

cameraman for the Southwest and Tracy
Mathewson is now staff representative for
the South.

Boise Sees “The Iron Horse”

When the West recently celebrated at

Boise, Idaho, the placing of that city on the

main line of the Union Pacific, invited

guests saw a special showing of “The Iron
Horse” by courtesy of William Fox.

Two Stories Obtained

Beside acquiring rights to “The Winding
Stair,” A. E. W. Mason story, “The Rime
of the Ancient Mariner,” Coleridge classic,

is to be added to the current release lineup.

Pathe

Four Join Stock Company
A1 St. John, Lige Conley, Dot Farley and

Lucien Littlefield are recent acquisitions to

Hal Roach’s stock company. All are ap-
pearing in the second of his two-reel series

under Jay Howe’s direction.

“Chronicles of America” Praised

Better Films Committee of Seattle de-
vised publicity schemes for an exhibitor to

show the “Chronicles of America” series

produced by Yale University Press for
Pathe distribution.

Ernie Woods Signed for Comedy
Ernie Woods, who played on the stage in

“The Clinging Vine,” has been signed by
Mack Sennett for a new screen comedy
which Art Rosen will direct. Percy Heath
has joined the Sennett scenario staff.

Peirot Crosses U. S. in 11 Days

Arthur Peirot, Patheserial daredevil, won
a bet when he drove from Los Angeles to

New York in 11 days.

Gets Role for Her 14 Years

Martha Sleeper, Hal Roach comedienne,
plays the part of a 15-year-old opposite
Clyde Cook in a new two-reeler. That’s
the youngest character she’s played.

SAFETY flRSI
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United Artists

Hugh Allan Breaks Arm
Just after Hugh Allan was signed as

leading man for Mary Pickford he broke
his arm and William Haines, contract
player with Aletro-Goldwyn, has been
picked for Allan’s role.

Releases Overseas Arranged

Arrangements for presentation of D. W.
Griffith’s “The Birth of a Nation’’ in Ire-

land, Germany and Italy were completed
by Harry E. Aitken, vice president and gen-
eral manager of Epoch Producing Corpora-
tion, who recently returned from Europe.

Fairbanks Loses Mustache

Douglas Fairbanks was shorn of his

mustache to play the role of the son in

“Don Q., Son of Zorro.’’

Doug Entertains Orphans

All orphans in Springfield, Ohio, were
guests of Douglas Fairbanks and Gus Sun,
Springfield theatrical man, at a first run
showing of “The Thief of Bagdad.’’

Producers Dist. Corp.
Al Christie Gets Eltinge

A1 Christie has signed Julian Eltinge, fe-

male impersonator, for a feature to follow
“Seven Days.’’

Joseph Schildkraut Signed

Cecil B DeMille has taken Joseph Schild-

kraut off Broadway to play the lead in

“The Road to Yesterday.’’

DeMille Biography Compiled

Jeanie MacPherson, scenarist of “The
Ten Commandments,’’ is said to be prepar-
ing a biography of Cecil B. DeMille.

LaRocque Studies Ranching

Rod LaRocque is learning to master a
boomerang and bullwhip to play the part of

an Australian sheep rancher in “The Com-
ing of Amos.”

Folder Gives DeMille Record

With a folder called “An Open Rec-
ord,” Cecil B. DeMille tells the history of
his 50 productions, starting with “The
Squawman” in 1913.

Educational

Hammons Addresses Britons

English exhibitors are reaping benefits of
American-made short subjects, E. W.
Hammons, president of Educational, told a
session of the Round Table, in London, on
a trip from which he just has returned.

Hiers Completes Series

Walter Hiers is on a personal appearance
trip in the Midwest following completion
of his first series of two-reel comedies.

Semon Finishes “CloudhoppeE'

Larry Semon is completing “The Cloud-
hopper,” in which Dorothy Dwan, his lead-

ing woman, also is appearing.

“Balto’s Race” Prints Shipped

Prints of “Balto’s Race to Nome” have
been sent all Educational exchanges. The
famous dog and Gunnar Kasson are to be
presented to Coolidge.

Short Subject on Broadway

“Dragon Alley,” a juvenile comedy, is

booked at the Piccadilly in New York.

Century
Four Comedies Released

Four comedies on the May release sched-
ule are, in order, “Itching for Revenge,”
with Eddie Gordon

;
“The Queen of Aces,”

Wanda Wiley; “Love Sick” (May 20),
Beth Darlington two-reeler with Century
Follies girls, and “Slick Articles” (May 27),
a Billy Engle-Hilliard Karr picture.

First Buster Brown Ready
Work is finished on the first Buster

Brown two-reel comedy for Universal re-

lease, directed by Charles Lamont.

Associated Exhibitors
Director Nat Ross Signed

Nat Ross has gone over from Universal
to Associated Exhibitors to direct four pic-

tures.

“Two Can Play” Under fUay

“Two Can Play,” adapted from the story
by Gerald Mygatt, is under production with
Clara Bow, Wallace McDonald, George
Fawcett, Allan Forrest and Viola Dale, as
the first to be directed by Nat Ross.

Jans
Jans Starts “Married?”

“Married?” a Herman F. Janes produc-
tion, is starting, following completion of
the casting by George Terwilliger and the
writing of the scenario by Jean Conover.

Bering D. Wilson
W ilson Tests Color Camera
Sering D. Wilson, Lou Guimond, director

of sales promotion, and Lester Lang, chief
cameraman, took motion picture bits of a
musical comedy rehearsal at Philadelphia
with a special Wilson-Wetherald color
camera.

Lumas
Two Pictures Started

Casting has been completed on “The
Overland Limited” and has started on “The
Police Patrol,” Gotham productions to be
released through Lumas Film Corporation.

Chadwick
DeLuxe to Distribute “Wizard?'

“The Wizard of Oz,” first 1925-1926 pro-
duction, will be distributed by DeLuxe Fea-
ture Film Company of Seattle, Wash., in

Washington, Oregon, Montana, Northern
Idaho and Alaska.

“Man of Honor” Released June 1

Lionel Barrymore’s third production, “A
Man of Honor,” will go to the exhibitors

June 1.

Rayart
Several Pictures Completed

Pictures recently received include the
following: Harry J. Brown’s “The Fear
Fighter,” starring Billy Sullivan; Harry
Webb’s “Double Fisted,” with Jack Perrin;
and the first three episodes of “Secret Serv-
ice Sanders,” Duke Worne serial, starring
Richard Holt and Ann Little.

Sale for England Made
Sale has been completed through David

J. Mountain, president of Richmount Pic-
tures, of several Rayart films for Great
Britain.

P. A. Powers
Four Productions Prepared

Marshall Neilan is preparing for produc-
tion of “The Sky Rocket,” “The Garden
of Edenbridge,” “The Man With a Shady
Past,” and a fourth for which negotiations
are under way.

Aywon
Eighteen on Aywon Schedule

Aywon will have 18 or more productions
for independents next season. President
Nathan Hirsh announces. There will be
six Bear Productions, six Kit Karsons and
six Marlborough Features. Robert J.

Horner, under whose personal direction six

Kit Karson pictures are being filmed for

release through Aywon, announces closing
of a contract by Hormon Film Company,
of which he is president, to star George
Larkin.

Arrow
May McAvoy Joins Arrow

Dallas Fitzgerald has signed May Mc-
Avoy for the first of four productions to

be released through Arrow.

Astor
20th Century Closes Deals

Gene Marcus, president of 20th Century
Film Company, will release Astor’s 12 pro-
ductions in the Pennsylvania territory. “A
Lover’s Oath” and “The Shining Adven-
ture” have been completed.

Principal Features
Lessers Call Conference

Sol and Irving Lesser, in New York
after attending the First National conven-
tion at French Lick, have called a confer-
ence on the schedule for producing six

novels following completion of Harold Bell

Wright’s “The Winning of Barbara
Worth.”

Christie

Christie Family Rounded Up
The Christie family is having a regular

homecoming celebration. Al E. Christie

is back in Hollywood from the East. Others
who recently returned are Bobby Vernon,
Mrs. Vernon and Vera Steadman and Di-
rectors Archie Mayo and Pat Dowling. All
were surprised at the changes in the Chris-
tie studio, where reconstruction said to

total $50,000 is under way.
•

Gerson
Gerson to Offer 24 Pictures

Gerson Pictures will more than double
its schedule for the coming season, making
not less than 24 as against the 10 in 1924-

1925, it was announced by B. Berger, gen-
eral manager, following a tour of exchange
centers.

"TV ALLAS, Tex.—R. E. Slentz has opened
Capitol theatre at Fort Worth, Texas.

The Capitol is the newest of the downtown
theatres and will be a first run house with

a capacity of 500 seats. Mr. Slentz has in-

stalled a Photoplayer, the very latest of

booth equipment, which includes two Sim-
plex machines with the Peerless reflector

arc which gives 40 per cent stronger light

at a paradoxical reduction of 50 per cent in

current. . . . Comfort is the keynote of the

new Capitol. A 30-inch space is provided
between seats so that regardless of the

length of one’s pedal extremities, he will

be able to enjoy the show in comfort. This
is one item that theatre managers would
do well to consider above the thought of
including as many seats as possible. . . .

Too close proximity of seats is often the

cause of many complaints received regard-

ing flirtatiously inclined persons, as in a

restricted space one must either straddle

the front seat—in which case one’s knees

come in very close contact with the occu-

pant of the adjoining seat, unconsciously

—

or should the seat on the opposite side be

vacant one might so drape himself as to

avoid this embarrassment. . . . Two large

type blizzard fans cool this theatre.
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A Special Section Devoted to

The State Rights Field

WHAT the future course of this industry is

to be rests with the independent exhibitor

and with no one else. It is for him to say

whether this concentration of booking power in

the hands of a comparatively few companies shall

continue and develop.

It is up to him to determine whether he shall

make or break the independent distributors who
are keeping out of the theatre field.

From an editorial by

MARTIN J. QUIGLEY
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State Right Market

Insures Security

T
he Independent Producer and Dis-

tributor, making pictures for distribu-

tion through the state rights market,

is not a step-child of the industry; he is a

full-fledged member of the family who has

played no small part in the development and

progress of the business.

The Independents do not rely upon factory

or mill for making and distributing their

pictures. Great personal attention and indi-

vidual management are lavished upon these

pictures and when they are ready for the

market they are prepared to stand the test of

public opinion.

Exhibitors, for the future security of their

investments, can do nothing better than

to reserve playing time for meritorious state

right productions.
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Goldhurg Says Independents May
Be Forced to Acquire Theatres

Might Even Bring Cut in

Admission, Owners Told
Proposes Exhibitor Confine Patronage to Only Independent

Product—Warns “Big Three” Doomed by
Monopolizing Field

By JESSE J. GOLDBURG
President, Independent Pictures Corporation

The progress, the power and the prestige of the motion picture, together

with the fact that the public interest in it is not confined solely to its desire for

entertainment but also embraces an active financial participation, justify a

sincere and, I should say, altruistic endeavor on the part of those connected
with the industry to see to it that monopoly shall never be concentrated in the

hands of any few and that the avenues of commerce and the possibilities of

development of the art of the motion picture shall be unrestricted.

We have arrived at the threshold of impending events that, if diverted into

certain channels, will spell the ruin of the industry as far as the public is con-
cerned, to the illegitimate profit of a few.

There is no reason wh}' the effort and
investment of those who have consecrated
themselves to the labor of the industry for

the past IS years should be destroyed be-

cause a so-called chosen few have man-
aged to place themselves in a position

where they virtually control every avenue
of the business itself.

Calls “Big Three” Doomed
I was much enlightened to read the other

day a confidential communication sent by

the president of one of the largest and
most aggressive distributing concerns in

the United States, that does not operate

its own theatres. It said in substance that

the so-called “Big Three” have managed
through accpiisition, purchase and building

of motion picture theatres, to monopolize
the entire market as far as it applies to

first run nroductions. The communication
also stated that this organization, sending
the letter, had determined to avoid the
production or distribution of so-called first

run productions with the exception of a

very few, and that they are distributing

such few first run productions only in

order to satisfy a comparatively few of

their accounts and, furthermore, to safe-

guard themselves in the event of the most
unforeseen contingencies of the first run
account changing and opening up for inde-

pendent release. The letter further stated

that the writer believed the acquisition of

theatres by the so-called “Big Three”
would ultimately rebound to their absolute
ruin, but that until that time the independ-
ent producer will have hard sailing.

What I gathered from the communica-
tion was merely in confirmation of the

theory I have held for the past two years,

namely, that while the “Big Three” arc

corralling theatres and closing the doors of

institutions to independent first run pic-

tures, the time must come when they will

fall by their own weight, but that in the

meantime an independent producer who is

not sufficiently financed to weather the

storm will, himself, be forced to the wall.

Now we can maintain the integrity and
I he standard of the independent producer
and wc can lessen his hazards only

through the co-operation of the independ-
ent exhibitor.

If the independent exhibitor is not will-

ing to save his own skin, he might just as

well quit now and turn his institution over
to another larger organization and operate

it for their benefit.

It is, possibly, an unknown fact that the
combined cash capital investment in mo-
tion pictures produced by independents
during any one year exceeds that of the
so-called “Big Three.” It is a fact that
every progress in this Inisincss was in-

spired by independent producers. It is an
absolute fact that the “Big Three” have
stepped in to absorb like an octopus the
fruits of the efforts of those who blazed
the trail.

If the public were educated to the haz-
ards of the industry as far as it refers to

financial investment, their sympathy would
be aroused to the exclusion of every pat-
ronage of productions of the so-called
“Big Three.”

There certainly is not a monopoly of
service in the hands of the “Big Three.”
There is certainly no exclusion of labor,

technical or professional, from the inde-
pendents. All it requires is a patronage of
their product.

Hints at Consolidation

So, what should stop the independent
exhibitor from confining the patronage of
the business of his house solely to inde-
pendent product? The situation might
even call for the independent producers
consolidating to the point of acquisition of
theatres so that their pictures may have a

proper showing.
The independent producer is in a better

position to sell the public what it wants
and at a far less cost than the larger pro-
ducer, theatre owner and distributor. Wc
do not carry the excessive overhead that

they carry. We do not juggle our output
to the public for the purpose of enriching
our own coffers. We are prepared to de-
liver product at a cost that will nermit the

theatre owner to pay less for his product
and resulting possibly also in the reduction
of theatre admission price.

The answer on the part of the independ-
ent theatre owner is that he cannot afford

to take a chance. That attitude is cowar-
dice. I have never seen a worthwhile
production, even made by an unknown pro-

ducer, that was condemned b'^ the patrons
of any theatre. The lime has arrived in

this industry when a trademark means
nothing. Productions are judged upon
their merit and not upon advertisement.

The salvation of the motion picture in-

Jesse J. Goldburg, president of Inde-
pendent Pictures Corporation, who
says that the independent is the salva-

tion of the industry.

dustry has been, and always will be, the

independent. The independent theatre

owners of the United States must combine
to support independent production.

Columbia Starts on
First of 18 Pictures

for 1925-26 Schedule
Columbia Pictures Corporation is now

shooting the first of its 18 big 1925-26 pro-

ductions, “The Danger Signal,” with Earle

C. Kenton as the man behind the mega-
phone, and Jane Novak heading a large

cast of favorites, including Robert Gordon,

Dorothy Revier, Pat Harmon, Lincoln

Stedman, Gaston Glass and Gertrude Short,

featured players with established audience

appeal.

“The Danger Signal” is adapted from a

popular novel and will be ready for release

by the middle of the summer. Five more
box office attractions will follow on Colum-
bia’s schedule, six Perfection productions,

followed by six Waldorf s.

Kenton will undoubtedly make a num-
ber of other productions for Columbia, as

his past successes warrant his handling of

Columbia’s biggest efforts, according to ad-

\ice received from studio manager, Harry
Cohn.
The titles selected, in the order of their

release date, are

:

Columbias: “The Danger Signal,” “SOS
Perils of the Sea,” “Ladies of Leisure,”

“The Unwritten Law,” “The Lure of

Broadway” and “Midnight Flames.”

Perfections: “Fighting Youth,”

Si)ced Demon,” “The Great Sensation,”

“The New Champion,” “A Fight to a Fin-

ish” and “The Handsome Brute.”

Waldorfs : “The Thrill Hunter,” “Sealed

Idps,” “The Fate of a Flirt." “The Price of

Sirccess,” “The Penaltx- of Jazz” and “An
Enem>' of klen.”
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Columbia Pictures Corporation’s stars for 1925-26. Left to right: Jane Novak, Pauline Garon, Dorothy Revier and Elaine
Hammerstein. Columbia is releasing 18 attractions (Six Columbia’s, six Perfection’s and six Waldorf features) during
the new season.

Jans Signs Owen Moore
and Constance Bennett

Well Known Players to Have Leading Roles in “Married?”

—

Director Terwilliger Completing Cast With
Plans to Start Filming at Once

Herman F. Jans, president of Jans Production, Inc., has signed Owen Moore
and Constance Bennett to play the leading roles in “Married?” the next feature

on his schedule for 1925-26.

The remainder of the cast is fast being assembled by George Terwilliger, the

director, and Ben Slivey, who is in charge of production for the Jans organi-

zation, and it is expected that actual filming will begin this week.

To Be Made on Elaborate Scale

“Married?” is a screen adaptation of the
widely read novel by Marjorie Benton
Cooke. It will be produced on an elab-

orate scale, according to the announcement
of Mr. Jans. The story deals with a mar-
riage by proxy. The scenes are laid both
in New York City and in the lumber dis-

tricts. The two leading roles, a society

girl, millionairess, and the manager of a

lumber camp should suit Owen Moore and
Constance Bennett to a “T,” and, it is said,

the remainder of the cast will be made up
of players well and favorably known to

film fans.

Among Best Liked

Owen Moore has appeared in productions
of practically all the big producing com-
panies and is often mentioned as one of the

best known and one of the best liked male
stars before the public today.

Constance Bennett, daughter of Richard
Bennett, has appeared in First National,
Selznick and Equity productions among
others, and at the present time is consid-
ered by some the finest kind of star ma-
terial.

Following “Married?” Jans productions
will produce “Ermine and Rhinestones.”
by Louise Winter with “The Roaring
Forties,” “Indiscretion,” “Other Men’s
Wives” and Man’s World.

Sam Sax Prepares to

Film **McFaddends Row*'
for Release by Lumas

Anticipating the ever increasing demand
for feature length comedy productions, Sam
Sax is arranging to put into immediate pro-

duction an elaborate screen version of “Mc-
Fadden’s Row of Flats.”

The picture will be made on the West
Coast and preliminary work is under way.
Of the cast it is stated that it will be

an all comedy ensemble of well-known
players who have been identified with film

farce. It is rumored that a very well

known comedy star has been selected for

the title role although there are so many
strong characterizations it is difficult to de-

termine any one part as the outstanding
role.

A feature of the picture will be a prac-

tical block of tenements made full size with
breakaway walls so that simultaneous ac-

tion showing what is going on inside “Mc-
Fadden’s Row of Flats” may be depicted at

the same time as the outside action is por-
trayed.

Mr. Sax said announcement of a com-
plete cast, director and other details would
be forthcoming very soon.

“McFadden’s Row of Flats” will be a
special Gotham Production to be made in

addition to the announced Gotham Twelve.
It will be distributed through Lumas Film
Corporation.

Jans Closes Contracts
for 8 Films of Series

Herman F. Jans, President of Jans
Productions, has closed contracts for his

new series of eight independent features
with Creole Enterprises of New Orleans,
controlled by the Saenger interests, for
11 of the Southern states. With E. A.
Golden, of Golden Distributing Corp.,
Boston, he has closed for New’ England
for eight of his coming season produc-

tions. Golden, well known film man in

New England, was formerly manager for

Metro-Goldwyn in Boston.

Craft to Direct for
Independent Pictures

Announcement is made by the West
Coast offices of the Independent Pictures

Corporation that William J. Craft was
signed to direct productions for that com-
pany for the coming year. Craft is rated

as one of the most proficient directors of

outdoor attractions in the motion picture

industry. He has been engaged heretofore

by large producing companies on the West
Coast. His last connection before joining

the forces of the Independent Pictures Cor-
poration was with Universal, having lately

completed “The Riddle Rider,” starring

William Desmond.

Craft’s experience in the theatrical and
motion picture field dates from the time he
was eleven years of age, when he left home
to follow a traveling troup. Thereafter
Mr. Craft played juvenile parts in stock

and repertoire companies throughout the

United States and Canada, and at 20 years
of age, headed his own company and made
world-wide tour, playing in every part of
Europe and Great Britain, having also a

year in the interior cities of China, Japan,
the Malay state settlements.

Returning to the United States, Craft en-

listed in the Navy for a period of three

years and upon the completion of his serv-

ice re-entered the theatrical field, appearing
in many productions, playing character

parts.

Sensing the future of the motion picture

industry. Craft then undertook to acquaint
himself with the technique and detail of

every branch of that business as far as pro-

duction activities were concerned. His first

engagement was with the old Kalem, then
he went to the Biograph and thereafter

with most of the companies, which were
few in number, then producing pictures.

Craft formed his own producing unit,

making pictures in Canada, and was as-

signed by the Canadian government to

make a series of pictures in connection with
Canadian industries. Upon his return to

the United States he was placed under con-
tract to the Film Manufacturing company,
with which organization he remained for

several years. Craft’s duties, in addition

to directing part of the Cody and Custer
series, will also involve the supervision of
the production activities of the other units

of tbe Independent Pictures Corporation.
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Gerson Head Optimistic

with Independent Field
B. Berger Finds Success Will Follow Confidence in Product

—

Increases Gerson Production Activities from One

Series to Three—Offers 24 Films

B. Berger, general manager of Gerson Pictures, now producing a series

of Richard Holt comedy thrill-dramas for the independent market, has

made an exhaustive study of this field during a recent trip about the coun-

try. Berger visited every exchange center in the interests of the Richard

Holt series and his reactions in connection with the independent field will

lie of interest and of value to the producers of independent pictures, the

exchanges handling them, and exhibitors playing them, he believes.

Edna Murphy to

Play for Gotham
in 'Police PatroV*

Edna Murphy was assigned the leading-

feminine role opposite James Kirkwood in

the new Gotham Production, “The Police

Patrol,” which will go into production at

the Tech-Art studios May 18, with Burton
King directing.

Miss Murphy’s part in this production
is the most ambitious screen effort of her
career. She is called upon to portray a

dual role. One character is a sweet young
woman of refinement and good character

;

the other depicts her as the daring leader

of a band of fur thieves.

No double exposure will be used and
neither will a double be called upon, the

method of showing both characters at the

same time being a new camera techniciue.

Miss Murphy and Mr. Kirkwood are

both preparing for their roles under super-
vision of an official of the New York
police department, who is giving them the

benefits of actual experience and police

records in order to make the characteriza-
tions absolutely accurate.

Victoria Moore prepared the scenario
and adaptation of A. Y. Pearson’s play,

which forms the basis of the story.

Columbia Books
Exchanges Solid,

Says Joe Brandt
President Joe Brandt of Columbia Pic-

tures Corporation, making a fast and furi-

ous trip around the country, informs home
office executives that he has succeeded in

having every exchange section of the coun-
try booked solid with the “18 1925-26”

product which Columbia is releasing in

blocks of six each for Columbia, Perfec-
tion and Waldorf producing companies.
“We should look forward to general

improved conditions throughout the coun-
try this season,” Mr. Brandt states, “as
the general public is facing the summer
season with the feeling that the settling

condition in Europe will lead to a bigger
trade as well as war debt adjustment be-

tween the United States and the European
creditors, making things better all around
in America.

“It is a very simple matter to realize

that with this state of mind the average
man and woman will see more picture

shows than he or she did last season.

Exhibitors should realize this and make
careful selections in their bookings so as

to really entertain their patrons.

“The 1925-26 season is just beginning, as
far as exhibitors’ bookings are concerned,
and picking the right kind of pictures is

the way to hold the biggest number and
best kind of patrons in your vicinity.”

Gerson and Grasso
Wellknown in Film

and Stage Realms
Paul Gerson and Alfred A. Grasso, in

charge of all producing activities of Gold
Medal Pictures, Inc., have had wide expe-
rience in theatrical and motion picture

fields. Mr. Gerson was leading man with
Mrs. Fiske, E. H. Sothern, and Julia Mar-
lowe. He organized Paul Gerson Pictures
Corporation. Mr. Grasso was for 11 years
on the executive staff of Henry W. Savage,
four years chief aid to George Loane
Tucker, assistant production manager of

Goldwyn Pictures Corporation, general
manager of Betty Compson Productions,
assistant general manager of Universal.

Mr. Berger’s first comment when ques-
tioned for his opinion of the independent
market was, “My opinion of this market
has caused me to increase the production
activities of Gerson Pictures from one se-

ries of pictures to three. We have already
definitely settled on the second scries, and
have decided to produce six Superior All-

star Melodramas. I am planning, while in

New York, to arrange for the third series,

eight de luxe action outdoor stories. This
means for the season of 1925-26 Gerson
Pictures will offer on the independent mar-
ket not less than 24 pictures, as against 10

for the 1924-25 season.

To Begin New Series Soon

“Immediately upon my return to our
studios in San Francisco work will be

started on the second and third series.

The Richard Holt pictures, of which we
have already completed four of a series of

ten, are being made now on a schedule of

continuous production.

“The very drastic increase in our produc-
tion schedule tells better than in any other

way that I know how, with what confi-

“The Eternal Frontier,” Arrow picture

made in the Yukon, has been com-
pleted and the title changed to “North
of Nome.”

deuce we look upon the future of the inde-

pendents.

“However, it has always been my opinion
that it requires more than the mere pro-
duction of pictures to make a success of
independent endeavor—that is a collective

success, for producer, for exchange, and
for exhibitor. It has, unfortunately, been
too much the habit on the part of certain

types of independent producers to make a

series of pictures, sell them out to the

exchanges and then let the exchangemen
Iiaddle their own canoes. In too many
cases no concentrated effort has been made
by the producer to assist the exchangeman
in getting the goods before the public.

“It is upon this point that we hope to

build the success of Gerson Pictures. It is

our belief that our real work begins when
we have franchised our pictures to the ex-

change, that, having delivered a calibre of

product into which we have put our best

efforts, it is worthy of receiving our assist-

ance in bringing it to the attention of the

exhibitor. That, fundamentally, this is no
different from any other business—the

product must be merchandised.

“In connection with every series of pic-

tures produced by Gerson there will go a

definite, concentrated sales exploitation

effort. This will take the form of continu-

ous advertisement in the trade journals.

It is obvious that after our pictures arc

sold, no amount of advertising we do will

mean any more money to us; nevertheless,

we are going to back up our product to

the limit as in this way we may demon-
strate our confidence in the independent

exchanges and in turn obtain their confi-

dence.

Further than this there is planned with

each Gerson Picture a sales broadside and
other exploitation material with which we
circulate every exhibitor in the country. In

addition to this it has been our practice to

furnish each exchange, gratis, with exploi-

tation material of this sort, prepared by ex-

pert exploitation men, with which they, in

turn, can propagate our pictures.

“Success Means Confidence”

“No independent exchangeman demands
this sort of service ;

in fact, very few ex-

pect it—-but it unquestionably builds up a

confidence in a producer’s pictures which
cannot but help be reflected in the amount
of business he does with the pictures. That
business is the only measure of success

which an exchange has—and success means
confidence.

“During my trip about the country I

have found the independents in every ex-

change center willing and eager for good
product. It is by building up confidence

between producer and distributor and help-

ing him cement the confidence of the ex-
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J. Charles Davis, 2nd, head of Davis
Distributing Division, which is now
active in the independent held.

liil>itor that a great, lasting success may I)e

made for and hy independents.

“I cannot find a better example of cvlial

that confidence will mean, than to point out
the fact that Gcrson has franchised the

Richard Holt scries of ten comedy thrill-

dramas in every exchange city I visited

—

a 100 per cent result.

“Let’s have a feeling of confidence be-

tween producer, exchangeman and exhibitor
—let’s make good product and merchandise
it—and the success of the independents will

take care of itself
!’’

Showed Confidence in Independents

The manner in which Gerson Pictures
demonstrated its confidence in the inde-

pendent field cannot be better shown than
in the fact that prior to making any effort

to franchise its series of Richard Holt
productions, wLich are being directed b\’

Duke Worne, four of the pictures were
completed and ready for screening, with all

accessories, advertising material and cam-
paign books prepared. They were “Ten
Days,” “Too IMuch Youth,” “Going the

Idmit” and “The Canvas Kisser.” In addi-
tion two more stories had already been put
into continuity form, “Easy-Going Gordon"
and “Once in a Lifetime,” work on which
is now progressing.

A screen writer of national repute has
been engaged to prepare four additional

stories. These will soon be announced, as

well as a complete line-up of stories on the

other two series of Superior .\ll-star Melo-
dramas and De Luxe Action Pictures.

Zone Committees Call
First Joint N, Y. Meet

(Special to Exhibitors Herald)

.\LBANY, X. Y., May 12.—The .\ll,an>-

and Buffalo Zone Committees will hold
their first joint meeting some time this

month, the place yet to be named. By-laws
will be drawn and adopted, enabling the

two committees to work hand in hand to

the benefit of exhibitors. The Albany com-
mittee has sent a letter to all exhibitors

in this part of the state, asking them not

to buy any blocks or groups of pictures

Until after the Milwaukee convention.

Terwilliger to Begin
Cooke Novel After Work

With Tennis Champ
With the scenario, by Jean Conover,

nearly completed and George Ter-
williger beginning the casting, the next
production on the Herman F. Jans
schedule, “Married?”, will go into pro-
duction this w’eek.
Mr. Terwilliger, who of late has been

directing the starring vehicles of William
T. Tilden, Jr., the tennis champion, will

in all probability take his company to

-Maine to film many of the scenes for

“Married?” as much of the action takes
place in the big woods. Interiors will be
shot in some studio, to be selected, in

the Metropolitan district.

“iMarried?” is one of the most success-
ful novels IMarjorie Benton Cooke ever
wrote and deals with a marriage by
pro.xy that is said to provide unusually
interesting screen material. It offers two
exceptionally strong featured roles and
some seven or eight minor parts of im-
portance. Mr. Jans will sign contracts
this week with two of the best known
players now appearing before the public

to enact the two principal roles and, as

is often the case with Jans productions,

all of the other parts will be portrayed
by players well known to the public.

In addition to “Married?” Mr. Jans
has an elaborate production schedule
laid out for 1925-26. He will release at

least eight features and quite possibly
more, stating that it will be his endeavor
to supply the independent market with
motion pictures they can well be proud
of.

Thrill Scenes to Be
Shot With Moore and
Bennett at Chasm Top

'I'lic Herman F. Jans company making
“Married?” with Owen Moore and Con-
stance Bennett in the leading roles, will

start work this week under the direction

of George Terwilliger, at Ausable Chasm
in upper New York state where several

thrill scenes will be shot.

One of the stunts that wdll be included

in the picture shows a girl taking a plunge
from the top of the chasm into the swirling

waters of the stream. Ben Silvey, in

charge of production for the Jans company,
Terwilliger and Mr. Jans will be on deck
to see that this scene is made as realistic

as it is possible to make it.

In addition to Miss Bennett and Mr.
Moore, “Married?” will have in its cast

such well known players as Betty Hilburn,

John Costello, Antrim Short, Jim Bradbur\%

Jr., Evangaline Russell, Henry West, Nick
Thompson, Gordon Standing and Julia

Hurley,

“Married?” will be the first of the new
scries of Jans independent productions
which will include eight in all and will be

followed by “Ermine and Rhinestones,” and
“1'he Roaring Forties.” They will all be

sold on the “Jans Plan” of outright buy.

A. F. of L. Gets Films
for Organizing Workers
(Washington Bureau of Exhibitors Herald)

WASHINGTON, D. C.—Motion pic-

lures are to be resorted to by the Amer-
ican Federation of Labor in a campaign
which it is to wage for organization of all

nonunion workers throughout the country,

it has been announced. Films have been
prepared, which will be shown in every sec-

tion, portraying the advantages of unionism
and purchase of union-made goods.

Bobby Dunn has some humorous situa-
tions in “Cagey Love,” Mirthquake
comedy produced for release by
Arrow Pictures Corporation.

Sering D. Wilson Finds
New Exploitation Stunt
Don’t let anyone tell 3mu there is

nothing new in motion picture exploita-
tion. Last week Sering D. Wilson, presi-

dent of Sering D. Wilson & Co., Inc.,

accompanied by I.ou Guimond, Director
of Sales Promotion, and Lester Lang,
Chief Cameraman, hopped down to

Philadelphia and shot several hundred
feet of film with the specially con-
structed Wilson-Welherald color camera,
which actually photographs in real

colors.

The occasion was a rehearsal of a

musical comedy entitled “Why Not?”,
wdiich is being given for charity by a

group of the Quaker City’s smartest set

at the Little Theatre in that city the
week of April 27. The colorful costumes
worn by the principals and the gay
choruses offered a wonderful opportun-
ity for Mr. Wilson to demonstrate the
almost unlimited possibilities of the

new camera, as well as the new devel-
oping and printing processes. Much of

the footage was taken on the beautiful

grounds of the famous Green Hill Farms
Inn, a popular rendezvous of Philadel-
phians. While these pictures are, of

course, of especial interest to residents

of Philly, Mr. Wilson states that some
of the material is so good that he in-

tends to arrange for its circulation all

over the country.

Koppin Adds Another
to Chain in Michigan
(Special to Exhibitors Herald)

DETROIT, MICH., May 12.—Taking
over the Lakewood, one of the oldest and
best located theatres in East Detroit, Henr>-

S. Koppin has added another to his rap-

idly lengthening chain. He will start re-

modeling the Lakewood at once. About
20 showhouses are now in Mr. Koppin’s

string and he is said to be numerically al

least the most important exhibitor in Michi-

gan.
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Rayart Official and Stars

Right to left: W. Ray Johnston, president of Rayart Pietures Corporation; Hilly Sullivan,

star of comedy dramas produced hy Harry J. Brown, of which “The Fear Fighter” is the first;

Jack Perrin, star in Whirlwind Westerns produced by Harry Webb, and Reed Howes, star

of comedy dramas produced, by Brown.

Rayart Announces Two
Productions Just Received
“Goat Getter” Nears Completion—^Johnston Announces Sale

of “Battling Brewster” and Other Features—Through
Richmond Pictures

“The Fear Fighter,” starring Billy Sullivan and produced hy Harry J.

Brown Productions under the direction of Albert Rogell, was received at the

Rayart offices last week. In the cast with young Sullivan are Ruth Dwyer,
Spike Robinson, Phil Salvadore, and J. P. MacGowan. The new picture

is said to be a speedy comedy drama. The second release of the Rayart series

starring Sullivan, called “The Goat Getter,” is also near completion at the

Brown Studios in Hollywood.

Gotham Police Story
Under Way for King

Casting and preliminary production
work on “The Police Patrol” is now
under way by Burton King who will di-

rect this Gotham Production to be re-
leased by Lumas Film Corporation.
This is scheduled as the third of a se-
ries of 12 Gotham Pictures and the story
is said to be a rapid action story revolv-
ing around the police department in gen-
eral and one policeman in particular.

Victoria Moore, who prepared the
adaptation and continuity of “A Little
Girl in a Big City,” for Mr. Sax will also
prepare the screen version of this popu-
lar play by A. Y. Pearson.

Through the co-operation of the New
York City police department many un-
usual inside workings of “the force” will

be presented in this screen play. Every
branch of police work will be logically
presented in the working out of the plot.

“The Police Patrol” is not in any sense
of the word a propaganda picture but a
well worked dramatic story based on
actual incidents connected with the
round-up of an international gang of fur
thieves whose depredations ran into
millions.

Negotiations are about completed for
a very well known male star and an ex-
cellent supporting cast, carefully selected
for their ability to portray the character.,
called for. “The Police Patrol” will be
made in and around New York City, ac-
tual shooting to start by May 15 or
earlier.

Curran and Simon Off
on Trip for Rayart

Thomas A. Curran, Special Represent-
ative for Rayart Pictures, left last Sun-
day for a trip over the Southern and
Western territories in the interests of
Rayart. His itinerary includes Atlanta,
New Orleans, Dallas, St. Louis, Kansas
City, Denver, Salt Lake, Seattle and San
Francisco.

Milton Simon, who recently became
affiliated with Rayart as a representative,
also left on a territorial trip embracing
Cleveland, Pittsburgh, Detroit, Chicago,
Milwaukee, Minneapolis, and Omaha.

Another picture received at the Rayart
offices during the past week was “Double
Fisted,” second of the Harry Webb series

starring Jack Perrin and released under
the brand title of “Whirlwind Westerns,”
Prominent in the cast with Jack Perrin are
Alolly Malone, Mark Fenton, Winifred
Lanclis, Martin Turner, and Starlight, the

beautiful white horse owned by Perrin.
The next of this series will be “Starlight,

the Untamed,” in which Starlight will be
the featured attraction.

Others to Reach New York
The first three episodes of the Duke

Worne Serial Production “Secret Service
Sanders” have also reached the New York
office of Rayart. This stars Richard Holt
and Ann Little. The first three episodes
are crammed with action, not the least

being the ending of the first episode which
includes a fight which occurs first on the

mast of a ship and later on the wings of

a flying hydroplane in which the hero
(Holt) is knocked off the plane to the

ocean below. This scene is said to be one
that makes the spectator sit up and take
notice. The serial is in 15 episodes and
was released May 1.

Johnston Announces Sales
W. Ray Johnston, president of Rayart

Pictures, announces the sale through Rich-
mount Pictures this week of the serial,

“Battling Brewster,” and also the follow-
ing features : “Lightning Romance,” star-

ring Reed Howes
;

“Midnight Secrets,”

starring George Larkin
; six Whirlwind

Westerns starring Jack Perrin
;
and “The

Pell Street Mystery,” starring: George

Larkin, all for the United Kingdom. David

J. Mountain, president of Richmount, who
is now in London, consummated the deals.

Sax Completes Casting
for ‘^Overland Limited**
Sam Sax announces that casting is

now completed on “The Overland Lim-
ited” which is to be the first release on
the program of 12 Gotham Productions
to be released through Lumas Film
Corporation.
Malcom McGregor and Alice Lake will

have the principal roles in this thrilling

railroad drama which was written for

the screen by Jas. J. Tynan, scenarist,

and author of the picture versions of

“The Great Divide” and “The Shooting
of Dan McGrew.”
The supporting cast consists of Ralph

Lewis, Charles “Budily” Post, Ethel
Wales, Jack Meljon, Emmet King and
Olive Bordon. Frank O’Neil will wield
the megaphone and production will

start immediately at the Hollywood
studios.

An entire railroad division has been
secured together with all rolling stock
and equipment for the purpose of
screening the exteriors. Advantage is

being taken of the fact that an obsolete
railroad bridge is to be destroyed by
the railroad and permission has been se-

cured to photograph this as it coincides
c.xactly with an important scene in the
production.
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Astor Plans $480,000Ad
Campaign for Product

To Prepare 12 “Gold Medal” Productions and One Astor “Aris-

tocrat” Special—Rathner Becomes Distributor

—

Novarro to Star

Highliglits of an announcement made this week by Harry Rathner, Presi-

dent of Astor Distributing Corporation, 1005 Loew State Building, New York,
follow

:

Four hundred and eighty thousand dollar advertising campaign for inde-

])endent productions—Astor Distributing Corporation and MacFadden Pub-
Greatest cooperative publicity campaign ever arranged for exploitation of inde-

pendent productions Astor Distributing Corporation and Macfadden Pub-
lications, with millions of readers, allied in field of independent picture-mak-
ing Stories on which productions are based will be published in installments

and as novelettes in MacFadden magazines and newspaper Twelve Astor
‘Gold Medal” productions and one Astor “Aristocrat” special for season of
1925-26 The question which is bringing pages of publicity in newspapers

—

‘Child Wives”—will be theme of the big special Harry Rathner, after 14

successful years in marketing and exhibiting productions now becomes distribu-

tor. Has implicit faith in supremac}' of independents Independent market
lo get all product Ramon Novarro one star.

Wlien seen in his office, Mr. Rathner
said: “Our plan of distribution and pro-

duction has been
carefully worked
out after months
of study with the

benefit of practical

advice and long
experience.

“A number of

productions
already are sched-

uled; and as our
plans progress fur-

ther we will keep
buyers and exhib-

itors fully advised

Harry Rathner through advertis-

ing in the motion
picture trade papers and at the same time
we will have under way simultaneously
the biggest national tieup for publicity ever
worked out for independent productions.
“The MacFadden publications offer

without doubt the greatest means of pub-
licity of any similar group of magazines.
In organizing the Astor Distributing
Corporation it was our aim to get our
publicity to the public through maga-
zines which are to be read by innumer-
able people. We considered many me-
diums before closing a contract with the
MacFadden publications. We were deter-
mined not to place publicity in maga-
zines which lie around doctors’ offices or
barber shops; we wanted widely read
magazines, and we have them in the Mac-
Fadden publications. These magazines
include Movie Weekly, Dream World,
Dance Lovers, Physical Culture, True
Story, Modern Marriage, True Detective,
Sportlife, True Romance, Fiction Lovers,
Your Car and Muscle Builder.

Wliat It Means
“What this tieup means to independ-

ent exchanges and state-right men is to
be seen in the statement of Bernard Mac-
Fadden that each magazine is read by
approximately two and one-half persons,
with a total reading public of 16,340,000
persons.
“Each story from which a picture is

produced will be written in installments
or as a novelette and be printed in one
of the MacFadden magazines. The mag-
azines have, a circulation of more than
5,000,000. But magazine publishers and

advertisers long have known that each
magazine often has as many as five read-
ers before it is worn out or discarded.
We have, to be conservative, figured
three readers to each magazine, thus
giving a reading public of more than 15,-

000,000 persons.
“In addition to the MacFadden Mag-

azines as publicity mediums, we will

have the Graphic, the MacFadden tabloid

newspaper in New York. This has an
estimated reading public of approxi-
mately 300,000. These daily 300,000 are
the New York people who go to the
theatres, the vast public in search of

amusement.

Theme on Popular Subject

“Our first Astor ‘Aristocrat’ will be on
a theme which startled the whole coun-
try, namely, child wives. This is a sub-
ject which has been getting big newspa-
per space, in some cases whole pages,
throughout the country.

“One. of our first ‘Gold Medal’ pro-
ductions to be released will be Ramon
Novarro in ‘A Lover’s Oath.’ This is

a Ferdinand Pinney Earle production.
Playing opposite Novarro is the talent-
ed Kathleen Key, and the production was
edited by Milton Sills. These are the
stars in ‘Ben Hur.’

“ ‘The Shining Adventure,’ from the
novel by Dana Burnett, produced by
Madeline Brandeis and directed by Hugo
Baffin, stars Percy Marmont, of ‘If Win-
ter Comes’ fame, and Mabel Baffin. Ben
Alexander plays an important role in ‘The
Shining Adventure.’ The story for the
‘Child Wives’ production was written by
Garrett Ford, the prominent young
scenarist, who has been placed under
contract by Cecil B. DeMille. The script
was worked out in collaboration with
Major Maurice Campbell, who also will

personally direct it.

“The first picture will be in the hands
of exchanges by June 15 and thereafter
will be available on a regular schedule.
Stories are being selected for other pro-
ductions.”

Jackie’s Brother Goes East
HOLLYWOOD—Robert Anthony Coogan» Jackie

Coogan’s little brother, five months old, is mak-
ing his first transcontinental trip with his mother,
Mrs. Jack^ Coogan. He has gone to Syracuse, N.
Y., to visit his grandparents.

Sering D, Wilson
to Send Out 104
Color Features

One of the busiest executive offices in

the industry is that of Sering D. Wilson
and Company, which has just announced
an ambitious program lineup for 1925-26.

comprising 104 short length features all

produced in color by the new processes

through which they have been obtaining

such excellent results.

After taking in the convention of the

independents, C. Lang Cobb, general sales

manager, is attending the M. P. T. O.
convention, and is making his headquar-
ters at the Pfister Hotel. Cobb, with par-

donable pride, is displaying samples of film

produced by the new color processes which
combine actual photographing in color with

a specially constructed camera, and a new
method of developing and printing on or-

dinary, single-coated positive film stock.

The genial Lang is also acting as chap-

erone of a diminutive pickaninny who as-

sures everybody he is the original “Eben-
ezer Ebony,” the famous “star” of the Wil-

son Company’s series of “Ebenezer Ebony”
color cartoon comedies. Ebenezer has his

own introduction cards printed in attrac-

tive colors.

Mr. Wilson had planned to be present at

both conventions, but he is on his way to

London on a threefold mission; to corti-

plete arrangements for distribution of his

product abroad; to consider practicability

of establishing color film laboratories in

England, France, Austria and Germany,
and to look over the ground with the

idea of producing a series of feature length

pictures in color, filmed with English and
Continental backgrounds.
During his absence, activities of both

the Sering D. Wilson and Wilson Weth-
erald companies will be directed by Royal
D. Wetherald, active partner in both en-

terprises.

Interesting announcements are promised
by Messrs. Wilson and Wetherald soon,

having to do with revolutionary and, natu-

rally, constructive changes in color pro-

duction processes.

Aywon Announces 18

Pictures for Season
Nathan Hirsh, president of the Aywon

Film Corporation, announces the product

that his organization will make for the in-

dependent market this coming season. Ay-
won will have an imposing array of some
18 or more productions, numbered among
them some new style outdoor pictures that,

from all advance information, should prove

excellent box office attractions.

Hirsh will release 6 Bear Productions

starring Gordon Clifford and Charlotte

Pierce. The first two of these, “Oil and
Romance,” and “The Queen of Spades,”

have already been completed and all who
have seen them to date declare they rank

high among pictures of their kind. Gordon
Clifford comes to the fore as an actor of

merit and a stunt man second to none. Miss
Pierce is a delightful personality and a ca-

pable actress.

Six Kit Carson Productions will also

be on the Aywon schedule. In them Kit

Carson himself will be featured. They are

Robert Horner productions. The first, al-

ready completed, “His Greatest Battle,” has

among its supporting cast Pauline Curley,

Jack Richardson, John Pringle, Gladys

Moore and Louis Moniago. Six Marl-

borough features will be released by

Hirsh’s company. The first, entitled “The
Law and the Lady,” is ready and boasts

a cast composed of Alice Lake, Mary Thur-
man, Maurice Costello, Tyrone Power.
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Independents
Don’t let the Film TRUST crush you

—

Fortify yourselves NOW

—

We Will Furnish the Ammunition in the Form of

JANS PRODUCtsu'
1540 BROADWAY
NEW YORK, N.Y.

BIG SPECIALS

To Be Released During 1925-26

“MARRIED?”

“ERMINE and RHINESTONES”

“INDISCRETION”

“THE ROARING FORTIES”

“OTHER MEN’S WIVES”

“MAN’S DANGEROUS AGE”

And 2 to Be Announced

THE CREAM

OF THE

INDEPENDENT

MARKET

f

None Better Made

Foreign Rights

EXPORT & IMPORT CORP.

729 Seventh Ave., New York
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Independent exchangemen may
wonder why I, an exchange man and theatre owner, went *

into the production business.

Here’s the reason why. I found that in order to compete

with the large corporations the state rights man had to have excel-

lent product. I found that the independents had but few really

good pictures, that could be handled at a price permitting both

the exchange and the exhibitor to make money. I found that the

coming season would be the biggest in the history of the inde-

pendents and that good product would be absolutely necessary.

I have therefore arranged to produce a series of 8 Big

Specials to be released on the well known *Jans Plan’’ and these

pictures will each and every one be the kind that everyone con-

cerned in their production, distribution and presentation may well

be proud of.

The first of the new series will be “Married?, ” a screen

version of the powerful novel by Marjorie Benton Cooke and
it will be directed by George Terwilliger with two genuine box
office stars and a distinguished supporting cast.

With my knowledge of picture values gained through

long experience as an exhibitor and exchange man, I have been
able to select stories that have real box office value. They will

be produced with the box office always in mind.

Jans Productions Inc., assures the Independent ex-

changes and the independent exhibitors of EIGHT successful

productions for 1925-26.

Let*s make it a really

big year

JANS PRODUCTIONS
1540 BROADWAY
NEW YORK.N.Y.
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FOUR_
ARISTOCRAT

"ten davs"
A

ROMANTIC ADVENTURE

B. BERGER
Qre$ent$

A RIOTOUS COMEDY DRAMA

Pep—Comedy—Romance

!

with a great cast

including Hazel Keener,
Victor Potel, Joseph Girard

This First Production Stamped

Richard Holt as a new
Screen “find”

TOO MUCH
YOUTH"

JAZZ—SPEED—FUN!
ivith Sylvia Breamer, Eric Mayne
and Walter Perry in the cast.

A Series of Ten!
These are the first 4 of a series of 10 Richard Holt Productions

—

These four are ready to screen. Now in the making: “Easy-
Going Gordon,” to be followed by “Once in a Lifetime.”

DUKE WORNE PRODUCTIONS
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FINISHED
SERJES ‘f THE YEAP-.,

HOLT

Ruth Dwyer

Melodrama—Laughs—Thrills

!

with

Ask Jack Bellm^ul, Renown,
New York—D. J. Mountain of
Richmount Pictures — what

they think of this series

of comedy thrill dramas!

Thrills—Stunts —Romance! ivith Ruth Dwyer

Don*t Miss This Tip!
If you want a series of sure-fire attractions for your territory-—if

you want to contract for a series you can be sure you41 get—if you
want to see before you buy, wire today to

Studios
1974 Page Street,

San Francisco, Calif.

GERSON PICTURES CORP.,
B. Berger, Gen’l Mgr.

723 Seventh Ave., New York

Foreign Rights
Controlled by Richmount Pictures

723 Seventh Ave., N. Y. C.



162 EXHIBITORS HERALD May 23, 1925

FILL YOUR PLAY DATES

Davis Distributii:

J. CHARLES m

“BETTER PICTIM

SPECIAL FEATURE
Now Ready

John Lowell and Evangeline Russell

in the Original

American Dramatic Thriller

“RED LOVE”
A Story of the Dakotas

SUPER-SPECIAL
Now Ready

“TALES OF A THOUSAND AND
ONE NIGHTS”

The Gorgeous Arabian Nights

Super Special

6

JAMES OLIVER CURWOOD’S
The First of Which

“MY NEIGHBOR’S WIFE”
THE SENSATION OF THE YEAR

Is Now Booking

A Lawson Haris Production

Now Ready

6

J. J. Fleming Productions
Starring

AL FERGUSON
The Great Outdoor Favorite

The First One of 8

F. Schumann-Heink Productions

Produced by J. J. Fleming

Ready June 15th

8

AL FERGUSON FEATURES
Second Series

Produced hy

J. J. FLEMING
First One Ready July 1st

8

GENERAL CHARLES KING

FRONTIER FEATURES

“UNDER FIRE” and “TONIO, SON

OF THE SIERRAS” Are Now Ready

Release October 15th

The First One of 8

FORREST TAYLOR
Starring Forrest Taylor

and Ann Berryman

Foreign Rights to All Except
ClilTortl S. Elfelt Productions

Controlled by

tNTER-OCEAN FILM CORP.,

218 W. 42nd St.

New York City

DAVIS DISTRIBUTING DIVISION, INC.

J. CHARLES DAVIS II, President

723-7th Ave., New York City
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WITH INDEPENDENT PICTURES

livision, Inc.
iiresident

\I LESS MONEY’’

8

KEN MAYNARD
WHIRLWIND WESTERNS

‘^$50,000 REWARD’^
NOW READY

Produced by Clifford S. Elfelt

Peggy O’Day Productions

“THE THRILL GIRL”
in a Secret Service Series

That Will Set a New Record

First One Ready Sept. 1, 1925

The First One of 8
6

‘'FRAGMENTS OF LIFE”
IJE elixe meeoijramais 2 Reel Stories Without Words

Produced by Clifford S. Elfelt The Big Little Features

“IT MIGHT HAPPEN TO YOU”
Ready Sept. 1, 1925 Ready May 15th

Herrick Productions

Ready June 1st Release October 15th

Ben Wilson and Neva Gerber

in
Ben Wilson and Neva Gerber

“THE MYSTERY BOX”
A 10 Chapter Serial Sensation

in

“THE POWER GOD”
A 15 Chapter Mystery Serial De Luxe

12 12

GREAT
Outstanding

“HEY FELLAS” “SHEIKS AND SHEBAS”
KID COMEDIES Comedies of Peppy American Youth

“SATURDAY” “PEGGY THE VAMP”
Ready June 15th Ready June 1st

DAVIS DISTRIBUTING DIVISION, INC.

723-7tli Ave., New York City

J. CHARLES DAVIS II, President

Foreign Rights to

Clifford S. Elfelt Productions

Controlled by
RICHMOUNT PICTURES

723 Seventh Avenue

New York, N. Y.
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NATHAN HIRSH

Announces

AYWON’S BIG 18
SIX

ROCKY MOUNTAIN
KNOCKOUTS

Featuring

KIT CARSON
(HIMSELF)

And Great Supporting Casts

Robert Horner Productions

THE FIRST—

“HIS GREATEST BATTLE”

SIX

BEAR PRODUCTIONS

Starring

GORDON CLIFFORD
and Distinguished Casts

New Style Outdoor Thrills

THE FIRST—

“OIL AND ROMANCE”

6
MARLBOROUGH PRODUCTIONS

The First

THE LAW AND THE LADY
WITH ALICE LAKE, MAURICE COSTELLO, TYRONE POWER,

MARY THURMAN

AND MANY OTHERS TO BE ANNOUNCED LATER

Foil Can Y Go Wrong With An Aywon Picture

AYWON FILM CORPORATION
NATHAN HIRSH, PRES.

729—7th AVE. NEW YORK
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“FINEST COLOR PHOTOGRAPHY
WE EVER WITNESSED !

”

(Trade paper reviewers wrote this advertisement)

a Cottage Garden’’
Bering D. Wilson 700 feet

This release shows the rich and varied

splendor of the Kelly color process at its best.

Flowers of wide range and infinite variety of

color are displayed, including dahlias, roses,

daisies, snapdragons and many others. The
wide scope and faithful representation of the

process is put to the test in this reel, for the

tints and shadings are so natural and so

varied, from lily white to flaming red, that it

causes the spectator to gasp in sheer amaze-
ment at this marvelous galaxy of color. Nor
is the strain on the eye experienced, as is

usually caused when color photography is pre-

sented. This beautiful and enchanting subject

will appeal to anyone who has an eye for

beauty, and will be a real treat for all nature
lovers.

Exhibitors Trade Review.

“The Wonder Book”
Bering D. Wilson

The first number in the series of “The
Wonder Book” seems an especially beautiful

and interesting contribution to the short sub-

jects. It gives close-up views of some famous
paintings in the Metropolitan Museum of Art,

as well as other art objects. In addition there

is a color shot of a total eclipse of the sun, a

most spectacular scene. The natural colors in

which all these things are photographed ap-

pear to be at their best in reproducing the

vivid hues of the paintings and irridescent

glass objects. If the rest of the series lives

up to this initial number of “The Wonder
Book” there should be an increasing demand
for the subjects in the group.—T. C. KEN-
NEDY.

Motion Picture News.

“Thundering Waters”
Bering D. Wilson

There are scenics and scenics, but this one reveal-

ing Niagara in its frosty vifinter garb is a real classic.

Photographed in the Kelly color process without any
artificial coloring, the shades are so natural and deli-

cate that this offering easily ranks as the finest exam-
ple of color photography of its kind ever witnessed
by this reviewer. The vast expanse of tumbling waters
swirling down into a bed of snowy down and sheeted
ice forms a picture that could never be reproduced
except by the magic hand of the master. Nature.
The tints in this reel are soft and subdued, but

none the less beautiful, and the effect is restful and
soothing to the eye. The views of the famed Falls
furnish a faithfully realistic impression of this mas-
terpiece of nature. "Thundering Waters” will be a
distinct addition to any program for it combines
beauty with novelty. The titles by Randolph Bartlett
are excellent.

Exhibitors Trade Review.

“The Flying Elephant”
Bering D. Wilson

The subject, running 650 feet is an animated
cartoon which is not only amusing but novel

as color is used. It shows clearly the possi-

bilities of color in cartoon work, for some of

the effects used would be a complete flop in

black and white. For instance where the little

darkey paints a barber pole and where the

white elephant changes color after drinking

the red circus lemonade. Not only is the

color here attractive but it would seem to

open a new field in cartoon work.

C. S. Sewell, Moving Picture World.

Six Short Subjects in Color
“Columbus Discovers a New Whirl,” “The World in Color,” “In a Cot-
tage Garden,” “A Floral Feast,” “The Wonder Book” and “Thundering
Waters.”

Tele. Bun. 5/3/25

Reviewed by Norbert Lusk.

These short subjects in color, produced and distributed by the Sering
D. Wilson Company, Inc., embody the best photography in color we have
ever seen.

More than that, they have been assembled with taste and an eye for
beauty, as well as drama, and expertly titled by Randolph Bartlett.

We know of no short subjects more likely to improve and enliven
a program. And in the case of “Columbus Discovers a New Whirl,” an
animated cartoon in colors more varied and delicate than those seen in

newspaper comic strips, there are many laughs.

New York Sunday Telegraph.

C. Lang Cobb, General

Sales Manager, is at

the convention with

headquarters at Hotel

Pfister. S
ERING D.WILSOAT
I

cAND COMPANY^ \
I NCORPORATED X 1
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iJ-
PRODUCTIOMT

SAM SAX
Presents

THIS SEASON’S SENSATIONAL SIDE-SPLITTER

“McFADDEN’S
ROW OF FLATS”

A

GOTHAM SUPER-COMEDY
SPECIAL

WITH THE

GREATEST ALL COMEDY CAST EVER ASSEMBLED

Every Scene a Scream

Fifty Famous Farceurs

Exploitation Angles Unequalled

A New Era in Screen Comedies

A Smile-spectacle de luxe

Characters Every One Knows

A Box-office Bet

2,000 Yards of Yells!

^^"For Territorial Rights eoid information communicate with^^^—

LUMAS FILM CORPORATION
Sam. Sax, Pres.

1650 BROADWAY NEW YORK CITY
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MR. EXHIBITOR:

SAVE YOUR DATES
FOR

THE LAUGH SENSATION
OF 1925-26

C
bobby .

PAUL

LARK and M-CuLLOUGH
OF THE MUSIC BOX REVUE

(BY PERMISSION MR. SAM. H. HARRIS)

They Will Appear in a Series of

High Class Feature Length Comedies

-BY-

GEORGE V. HOBART

Produced By

HURST PRODUCTIONS, INC.
489 FIFTH AVE., NEW YORK
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FACTS!
RENTAL ONLY $25

Vi hf WEEKLY UNDER
ANNUAL CONTRACT

By MO&T EXSUAN.

ACCOKOING TO LOUIS BRAGEH, representative uf Kirst National lu

tbe showing of "Tho Lost World’ at the Globe, motion picture.? are a

rtiiinbling block to scientitic prayer. We saw Lou on Uie Boardwalk yestcr-

ciay, and he fold us the yarn which formulated his convictions.

IN ORDER to better e-vploit

"The Lost World,"’ Louie told us,

a Sterling automatic projection
cabinet has been installed in the
Urbby of tile theatre. 'Xhis port-
ablerminiature movie tiicatre was
showing a reel 1000 feet—Lou's
exact words—of ’Tlie Lost
World’’ at the same time' that a
free science lecture was to be
held in the theatre.

"Well, the lobby vvas so jnm-
irfed with people looking at the
machine with the minature mov-
ies that those who wanted to at-
lend Ae lecture couldn’t get near
the doors,’’ he told tis. ’’It wasn’t
long before Senator Brown came
out and asked us to stop the
machine. Of course, that was
immediately done and after the
crowd had gone those who wished
to hear Ute lecture entered the
theatre.’’

Advertising space
in these machines is

eagerly sought after by
local business houses

and national advertisers at

a splendid profit.

The new pictures each week,
come to be looked for by the

people out buying, thereby mak-
ing each machine of constant-
ly increasing value to the adver-

tisers lucky enough to be represented.

Fifty feet of film will give any advertiser
plenty of publicity as machine is con-
tinuous and automatic thereby repeat-

ing the ad over and over.

Machine runs over a thousand feet of film

so there are plenty of fifty foot spaces available between the
pictures. Any local or national advertiser will pay $10 to $12 a
week for such tremendous and unusual publicity and consider
it a real bargain.

Ttia ICachlne
NATURALL’y WE became inter-

ested in any machine which co.iId
crowd a lobby to such an extent that
people couldn’t get ncaw the doors
leading into a free lecture.-
What we found was a large gift

cabinet about seven or eight feet
high with a miniature atage-andi
.’screen much in the order of B
Punch-a'r.d-.luUy show. By h process
of mirror cetlections a 1000 feet of
film are shown on the small screen.
It surely is an ingenious' piece of
metiianism.

I

Write for Particulars P. S. PARISH 322 West 89th Street, New York
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“What the Picture Did For Me”
VERDICTS ON FILMS IN LANGUAGE OF EXHIBITOR

Copyright, 1925

This is the original exhibitors’ reports department, established October 14, 1916.

Beware of cheap, misleading imitations.

*‘What the Picture Did for Me” is the one genuine source of exhibitor-written box office

information.

Address: “What the Picture Did for Me,” EXHIBITORS HERALD, 407 South Dearborn
Street, Chicago, III.

Associated Exhibitors
GOING UP: Douglas MacLean—A good com-

edy. Plenty of laughs. Everybody satisfied.

Seven reels.—G. P. Miller, Regent theatre, St.

Mary’s, O.—General patronage.

GOING UP: Douglas MacLean — Nice little

comedy that will please all looking for light en-

tertainment.-—Edward P. Totten. Magnet theatre.

Fairhope, Ala.—Neighborhood patronage.

THE LONE WOLF: Jack Holt—There isn’t

anything wrong with this picture. Not exactly

what most folks like, but you will not have any
kicks. Six reels.—S. G. Fry, Palace theatre,

Omaha, Tex.—Small town patronage.

F. B. 0.
THE CLOUD RIDER: A1 Wilson—Did not get

to see this one but had several tell me next day
that it was a “knockout.” Drew extra well for

our dull night. Five reels.—H. A. Davitts, Dixie

theatre, Winona, Miss.—General patronage.

O. U. WEST: Lefty Flynn—Pretty good. Bet-

ter than most of his pictures. Five reels.—W. L.

Douglas, Strand theatre, Newman Grove, Neb.

—

Srhall town patronage.

THE AIR HAWK: A1 Wilson—Just fair. Not
much of a plot and very few thrills. Would say

it pleased about 40 per cent. Five reels.—Jos.

W. Springer. Strand theatre. Elizabethtown, Ind.

—General pati-onage.

THE AIR HAWK: A1 Wilson—If you want
to give the men and boys a treat, give them
this. Our ladies all stayed away. However, I am
sui-e they would have liked it, as the few ladies

that did come liked it and said it was fine. It

isn’t big, just a dandy aeroplane picture.—E. C.

Hoadley, Temple theatre. Blissfield, Mich.—Small
town patronage.

BROKEN LAWS: Mrs. Wallace Reid—Every
exhibitor should play this splendid photoplay.

Characters all were splendidly acted. Don’t be
afraid to spend money in publicity. It will bring

good returns. It pleased everybody. Seven reels.

—C. S. Watson, Electric theatre, Caldwell. Kan.

—

General patronage.

BROKEN LAWS: Mrs. Wallace Reid—Very
good picture. A good drawing card. Should be
shown everywhere.—T. J. Kempkes, Majestic the-

atre, Fairbury, Neb.—General patronage.

TRIGGER FINGERS: Bob Custer—N. G. An-
other F. B. O. substitute. Darn funny when you
have a picture booked and dated for two months
and they send you a substitute. Don’t like the

Custer pictures, and this is the second time they
have sent him as a substitute. Five reels.—W. L.

Douglas, Strand theatre, Newman Grove, Neb.

—

Small town patronage.

FLASHING SPURS: Bob Custer—A comer if

he had a director that wouldn’t make a dumb-
bell out of him. He exhibits less sense than any
character in the play. My patrons are getting

sore. Five reels.—C. S. Watson, Electric theatre,

Caldwell, Kan.—General patronage.

GALLOPING VENGEANCE: Bob Custer —
This is a good Western. Custer is a good-looking
hero. Five reels.—E. L. Fawks, Liberty theatre,

Graford, Tex.—General patronage.

THUNDERING HOOFS: Fred Thomson—An-
other good Thomson, with Silver King doing his

part. Pleased my Saturday audience. Six reels.

—W. T. Biggs, Unique theatre, Anita, la.—

-

General patronage.

THUNDERING HOOFS: Fred Thomson—As

usual. Silver King draws the crowd and Fred
Thomson does his thrill stuff that pleases the

kids and our patrons that like the Westerns. No
better than the usual Thomson. They are all

good.—Carl Veseth, Palace theatre, Malta, Mont.

—General patronage.

GALLOPING GALLAGHER: Fred Thomson—
Fred Thomson always good, but this is his poor-

est. Not enough of Silver King in this one. Sil-

ver King is the greatest yet. Give us more
Thomsons. Five reels.—R. E. Cook, Barnard the-

atre, Barnard, Mo.—Small town patronage.

GALLOPING GALLAGHER (THE SILENT
STRANGER) : Fred Thomson—These are excellent

Westerns. Fred Thomson is very popular here

and people ask every day when we will have
the “White Hor.se’’ again.—Mr. and Mrs. W. B.

Fordyce, Little theatre, Selma, La. — General

patronage.

THE SILENT STRANGER: Fred Thomson—
A splendid picture, full of action and everything.
Five Reels.—C. E. Hopkins. Hopkins theatre.

Cotter, Ark.—Small town patronage.

THE DANGEROUS COWARD: Fred Thomson
—Good, as are all of Fred Thomson’s. Well liked.

Five reels.—W. A. Doerschlag, Strand theatre.

Ransom, Kan.—Small town patronage.

THE DANGEROUS COWARD: Fred Thom-
son—You can’t beat Thomson on Saturday night,

and their price is reasonable. Five reels.—Don
Wilcox, Colome theatre, Colome, S. D.—General
patronage.

THE DANGEROUS COWARD: Fred Thomson.
—The best Thomson to date. As good as any
Mix ever flashed over the sheet. Silver King
would make a good instructor for Tony. Book
these, boys. Five reels.—W. W. White, Jefferson
theatre, Jefferson City, Tenn.—General patronage.

THE FIGHTING SAP: Fred Thomson—Very
good business on very ordinary picture. Lots of
action and fair story seemed to put it over. Six
reels.—S. G. Harsh, Princess theatre, Mapleton,
la.—Small town patronage.

A GIRL OF THE LIMBERLOST: Gloria Grey
—Did a fair business on this one. Had a bum
print. Only had one good night’s run. Print rot-

ten. Six reels.—E. Crawford. Y. theatre. Ft.

Leavenworth, Kan.—Genei'al patronage.

A GIRL OF THE LIMBERLOST: Gloria Grey
—This picture pleased 100 per cent. One of the

sweetest pictures you ever saw. The small-town
people want a .good story. They don’t care much
about wonderful acting or stars. Play it, small
towners. Seven reels.—H. K. Allen. American
Legion theatre. Broadlands, 111. — Small town
patronage.

A GIRL OF THE LIMBERLOST: Gloria Grey
—Here is a good picture for a benefit. It is

clean. It has the drawing power. Six reels.

—

C. M. Patten, Opera House, Adams, N. Y.

—

General patronage.

THE SPIRIT OF THE U. S. A.: Johnnie
Walker—Did more business on this one than any
I have shown for some time. Rain and cold

weather failed to keep them away. Pleased 95
per cent. Eight reels.—E. Crawford, Y. theatre.

Ft. Leavenworth, Kan.—General patronage.

NORTH OF NEVADA: Fred Thomson—A fine

picture, played to a packed house, both nights.

If his pictures are all as good as that, we and
the crowd are for Fred and Silver King. Five
reels.—Liberty theatre, Tobias. Neb.—General
patronage.

ON TIME: Richard Talmadge—A great action
picture. As an acrobat this star has them all

stopped.—Bert Silver, Silver Family theatre.

Greenville, Mich.—General patronage.

ON TIME: Richard Talmadge—This is a good
picture, but don’t play too many of them, or too

close together, as there is too much of a same-
ness in them. When you have seen one you
have seen all of them. Six reels.—R. E. Cook.
Barnard theatre, Barnard, Mo. — Small town
patronage.

ON TIME: Richard Talmadge—Contains plenty
of action and pleased our crowd well. The col-

ored brother in this picture is worth the price

of admission. Six reels.—C. E. Hopkins, Hop-
kins theatre. Cotter, Ark.—Small town patronage.

HIS FORGOTTEN WIFE: Madge Bellamy—
The best program picture we have had in some
time. If Warner had made it, it would have
been a Classic. Other producers would have sold

it as a “special.” It pleased our folks just about
100 per cent. Six reels.—C. E. Hopkins, Hopkins
theatre. Cotter, Ark.—Small town patronage.

THE DESERT SHEIK: Wanda Hawley—As an
ordinary program picture this one scored well

with our folks. Six reels.—C. E. Hopkins, Hop-
kins theatre. Cotter, Ark.—Small town patronage.

NOW BOOKING

ORPORATION
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ABBOTT, G, S
ACCOLA, E. C -
ADAMS, R. W
ALLEN, C
ALGUIRE, Mrs. C. C
ANDERSON, C. V
ANDERSON, J. A
ANDERSON, R. L.
ANDRESEN, J. W
ANGELL, H. H
ARMENTROUT R.
ARMISTEAD, E. A
ASHWORTH & BARTELS
BABIN, M. J._
BAILEY, J
BAKER, C. C
BARBER, C. E...„

BARTLETT & SON, C. W.
BAYS, E. C
BELL, Mrs. L
BERGER, S. A
BICKEL, J. C
BIGGS, W. T...._

BIERWIRTH, H. C
BILLS, C. H
BINIONS, H. H
BIPARELLO, P
BODWELL, M.
BOLLMAN, V. 6
BOTTSFORD BROS
BREITRICK, D. M
BRENNER, W. H.
BROADUS, J. N
BROWN, C. L
BROWNE, F. L
BURSON, L. A
BYERLY, C. M
BYERLY, S. L.
BYRNE, E. E
CAIRNS, J.

CARTER, Mrs. L. M
CAUSEY, H
CHAPMAN & EVANS
CLARK, W. M
COLLINS, E. H
CRAIG, M. T
CRAIG, W. E
CREAL, W. H
CRONKHITE, C. C
CROSBY & SCHWIERSKE
DASPIT, H.
DeBAGGIO, H.
DeMORDANT, P
DEYO, L.
DINSMORE & SON
DOLLIVER, M
DOWLING. R. L._
DUBA, R
DURBIN, P. J
EAGAN. H. J
EDWARDS & CLARK
ELLIOTT, E. H 1..

ENLOE, J. J
ESTEE, P. G
EULER, J. R...._

EVELAND, E
FARNSWORTH, R

.222

8
54

_....1I6

143
85

104
130
72
66

180
7

159
195
87
103
170
22

...... 37
108
207

..._. 62
88

,..._133

215
141

9
236
193
10

177
42
39
158
43
30
147
23
55
70

210
105
101
186
152

4

89
44
31
40
76
174
90

224
41
237
127

....„112

238
63

134
24
26

233
..._.110

“Herald Only“ Club
"Because the 'Herald' was the pioneer in this field, and because

we will have a better journal to which to turn for guidance if we
solidly contribute to the same one, just as long as the 'Herald'
keeps up its high standard of service I shall write solely for this
magazine."—Philip Rand, Rex theatre, Salmon, Idaho.

FARRAR, S 206
FAWKS, E. L. 219
FAY, L. M 202
FAYTLE, M. F 163
FOSTER, M. P 73
FOX, Mr. and Mrs. E._ 64
FREEMAN, F. L....„ 81
FRY, S. G 231
GAILEY, E. E 94
GARDNER, B. B 214
GARDNER, J. M 213
GAULDING, H. W 45
GEETING, R. C 201
GIACOMA BROS 199
GRAY, R. 0 135
GREEN, S 168
GUERIN, W. R 82
HARRIMAN, J. L 225
HARRIS, F. N 77
HARRISON, M 169
HARTMAN, C. M 154
HAWKINS, J. W 200
HELD, P, G 32
HESS, L. S 95
HICKMAN, R. W 83
HILLYER, M 137
HILTON, O. A. B. 28
HINDS, F. C 11
HINDS, W. 173
HOADLEY, E. C 197
HOFFMAN, P. B 114
HOPKINSON, JR., F. S 131
HORN & MORGAN 58
HORNUNG, A. 56
HOUSEY, J. A....„ 198
HUESTIS, B. F 106
HUMPHREY, W. H 212
HUTCHISON, R. O 194
IHDE, S. G....» 46
JENKINS, J. C. 3
JENSEN BROS Ill
JESSEE, Mr. and Mrs. T. R 47
JOHNSON, P. L. 205
JOHNSON, O. W _... 78
JUDGE, C. 164
KATZENBACH, E. L 218
KENNEASTER, J. S 172
KHATTAR, G 51
KIMBRO, Mrs. W. M 211
KING. L. G....„ 209
KINGERY, R. H 123
KIRKMAN, W. G 190
KOBORG, C. W 188
KOCH, G. H 165

KOOKER, D. A 52
KOOPMAN, J. 132
KOTTAS, E. V 150
KRAUTH, P 149
KUDLACEK, J. J 67
LAMBERT, O. W „..148
LANGACHER, C. W 59
LEEK, L. N 196
LOWELL, B. S 86
LUNA, E. D 96
LYMAN, C. H 128
LYNCH, C. H 71
MacPHERSON, O. E 117
MALPHURS, C 178
MARTIN, H. G 48
McCORMICK, B. P 49
McCOY, H. C 192
McCUAN, L. W 228
MEECE & HALE 121
MENDENHALL. C. A 12
MEYER, F. S 2
MILES, A. N 13
MILLER, C. E 166
MILLER, C. R. 14
MILER, Lu A 145
MILLWARD, V 102
MITCHELL, R. E 221
MOORE, L. R 74
MOORE, Mrs. J. W 25
MOORE, P 124
MORGAN, A. M 136
MORRIS. P. E...._ 126
MOULTON, C. H 68
MUNSON, C 122
MUSSON. W. H 50
NEIS, A. R 125
NICKELL, C. W 216
NORTON, B 182
O’HARA, F. J 80
OLLER, L 139
O’NEIL, E. J 109
O’TOOLE, A. B 176
OTTEN, H. J 197
PARKS, O. E 60
PATRICK. H. E 204
PATRICK, W. D 97
PEITZ, P. B 115
PERRY, F 156
PERRY, W. 0 232
PERUNKO, L. J 227
PFEIFFER, R 113
PFLUGER, H. H 171
PHILLIPS, D. H 107

PILUOD, L. A 33
PORTELL, J. G 69
POWELL, W. J 235
POWERS, C. H 20
PRICE, A. J 208
RADTKE, T, W 220
RAND, P 5
REA, G. A 1

REDISKE, G. F 34
REEVE, H 203
RESTIVO, J 167
REYNOLDS, E. J 91
REYNOLDS, J. M 179
RICE, R. B 191
RILEY, R. R. 38
RITTER, G. J 75
RIVA, Mrs. C. A 15
RODGERS. F. C 144
ROSSER, R. P _...161

ROLSTER, M _...175

RYAN, C. H 57
SABIN, F. E 16
SAMPLE, F. R. 61
SAUNDERS, E 129
SCHAFER, C. W 230
SCHMIDT. J. W 92
SCHLOTTERBECK, F 234
SELK, H. G 138
SHOUP, W. J 189
SHOYER, Dr. M 183

SILVER & SON, W. H 120
SIMPSON, C. H 157
SITTON & SON, A. P 151
SMITH, Mrs. R. B. 142
SMITH, R. W 217
SPAINHOUR, C. A 100
STANTON, M 27
STARKEY, G. C 17
STEEL. A 98
STETTMUND, H. G 6
STEVENSON, G 160
SUSZYCKI, A. A 99
SWARTOUT, E. W, 35
TALBERT, J. H _.162
THOMPSON, H. P 21
TILLER. J 29
TOPE, G. W _.119

VAN ALSTYNE, L, A 187
VAN NOY, H 36
VAN STRAAT, W. J _..118

VAUGHAN, G 53
VEATCH, A. L 65
VETTER, E. H „.153

WALDEN, K. H 229
WEAKLEY, C. D -....226

WENGER, R. S. 181
WERNER. A. C 146
WETZ, J. H 140
WHARTON, E. L 79
WILCOX, L. M. 185

WHITE, D. A 84

WILLIAMS, E. J 146

WILLIAMS, J. M 93
WILLIAMSON, A. E 155
WILLIS, W 223
WINTERBOTTOM, W 18

FOOLS IN THE DARK: Matt Moore—Pretty
fcood program picture. It is of the mystery-com-

edy type. Has quite a few laughs in it. They
could have put it in five reels without straining

themselves very much. Seven reels.—William E.

Tragsdorf, Trags theatre, Neillsville, Wis.—Small

town patronage.

THE BELOVED VAGABOND: Carlyle Black-

well—A good drama with some good acting, but

in spite of that, “just another picture.” Seven

reels.—C. M. Staples, Y. M. C. A. theatre, Mo-
renci, Ariz,—General patronage,

STEPPING LIVELY: Richard Talmadge -This
is the best one of this group so far. A good

action picture that will please. Six reels.—R. E.

Cook. Barnard theatre, Barnard, Mo.—Small town
patronage.

IN FAST COMPANY: Richard Talmadge—

I

would call this picture a good picture and pleased

all who came out. Just the kind of a picture

for small towns. When you want to see a real

picture full of action, play the Talmadge series.

In advertising, step on it and it will bring in

the crowds.—Charles E. Barber. Electric theatre,

Tilden, 111.—General patronage.

First National
SALLY : Colleen Moore—One of the greatest

pictures of the year. It is Colleen’s best. This

is the kind of picture that everybody likes. Miss

Moore is a wonderful actress. Nine reels.—G. P.

Miller, Regent theatre, St. Marys, O.—General

patronage.

AS MAN DESIRES: Milton Sills—A good pic-

ture. Ran it one day and couldn’t fill the house.

Don’t know what’s wrong here, unless sick of

love making and suffering pictures. Seven reels.

—C. F. Wagner, Bugg theatre, Chicago, 111.

—

General patronage.

HER HUSBAND’S SECRET: Special cast—This
one opened big the first night, owing to heavy
billing, but it fell flat the second night, which
would be my time to cash in. The story is a

long-drawn-out affair that somehow does not

register. However, the cast is very capable and
the piece should have been a success. Some
period stuff at beginning that looks out of place.

And Ruth Clifford made up too old for this day
and age of young-looking grandmothers. A poor

picture, sold 50 per cent high. Seven reels.^—W.
H. Brenner, Cozy theatre, Winchester, Ind.—Gen-
eral patronage.

ONE YEAR TO LIVE: Aileen Pringle—Very
good picture, well directed, beautiful settings, well

acted. Did a good business the first day. Sec-

ond day went to pieces. Seven reels.—C. F.

Wagner. Bugg theatre. Chicago, 111. — General

patronage.

ONE YEAR TO LIVE: Aileen Pringle—One of

these fifty-fifty pictures. Some liked it and some
didn’t. Just an average program picture.—Carl

Veseth, Palace theatre, Malta, Mont.—General

patronage.

LEARNING TO LOVE: Constance Talmadge—
This one was better than anything she has made
in a long time, but still does not come up to her

former pictures. They don’t put the comedy in

them they used to and, therefore, they do not

draw as well as usual.—T. J. Kempkes, Majestic

theatre. Fairbury, Neb.—General patronage.

THE LADY : Norma Talmadge—“The Lady”
didn’t draw at all. Don’t care for that kind of

picture here. Eight reels.—G. P. Miller, Regent
theatre, St. Marys, O.—General Patronage.

MADONNA OF THE STREETS; Nazimova—
This is a hard picture to report. I did not like

it ; others liked it very much. Acting splendid,

but picture draggy. Story improbable. Will please

HOW BOOKING
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Saenger Amusement Co*, Inc*
TULANE AVE. & LIBERTY ST.

New Orleans, La.

Mr. Watterson R. Rothacker,

Rothacker Film Mfg. Co.,

Chicago, Illinois.

Dear Mr. Rothacker:

It is a pleasure to me to give you an expression of our good opinion of the

quality of ROTHACKER Prints and the value of the ROTHACKER Service

to First National. Surely the fact that since First National has been in

existence we have used only Rothacker Service, is proof of enough of our

complete satisfaction.

Wishing you continued success in your endeavors, and xvith kindest personal

regards, I am

Very truly yours,

E. V. RICHARDS
Vice-President & General Manager

^

SAENGER AMUSEMENT CO., INC.

EVR:fh
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the higher class fairly well. Nine reels.—Ralph

R. Gribble, Grand theatre, New Hamburg, Ont.,

Canada.—General patronage.

FLIRTING WITH LOVE: Colleen Moore—
Very ordinary and quite unnecessary. Eight reels.

—Charles Born, Elks theatre, Prescott, Ariz.

—

General patronage.

FLIRTING WITH LOVE: Colleen Moore—

A

very good show. Played to fine business. Miss

Moore is positively great, second to none. Seven

reels.—G. P. Miller, Regent theatre, St. Marys,

O.—General patronage.

ABRAHAM LINCOLN : George Billings—After

playing this picture I want to say that it is

worthy of all the praise given it in these columns.

In my opinion there never has been a picture

made to equal this, and my patrons voiced the

same opinion. If you haven’t played it, do so,

even though you are late, as I would consider

it your duty to do so. Nine reels.^—Ed Renner,

Eureka theatre, Zenda, Kan.—Small town pat-

ronage.

ABRAHAM LINCOLN : George Billings — A
very good picture, containing everything needed

to make entertainment. Ten reels.—C. H. Mc-
Croskey, Allied theatre, Dermott, Ark.—Small

town patronage.

ABRAHAM LINCOLN: George Billings— We
think this one should be played in every theatre.

It’s one of those 100 per cent pictures. Charged
35 cents adults, 20 cents to all public school

children. Mailed heralds to patrons on R. F. D.

All patrons pleased.—J. C. Bolles, Pictureland

theatre, Naples, N. Y.—Small town patronage.

IN EVERY WOMAN’S LIFE: Virginia Valli—
A good picture. Deserved better business. Seven
reels.—G. P. Miller, Regent theatre, St. Marys,

O.—Genera] patronage.

THE GIRL IN THE UMOUSINE: Larry
Semon—Fair slapstick comedy stuff, all taken
from his two-reelers, but the crowd laughed any-

how. Six reels.—S. G. Harsh, Princess theatre,

Mapleton, la.—Small town patronage.

THE SEA HAWK: Milton Sills—A splendid

picture with beautiful scenes of the sea and ships.

Good acting and plenty of action in story of sea

rovers of the Spanish Main in the fifteenth cen-

tury. English and Mediterranean background. Ten
reels.—Edward P. Totten, Magnet theatre. Fair-

hope, Ala.—Neighborhood patronage.

THE SEA HAWK: Milton Sills—This is cer-

tainly a wonderful production, especially for the

better class. We advertised it big and were sur-

prised when it didn’t do near what we thought
it would. Can’t understand why they didn’t come
out. However, we didn’t lose. Saw it ourselves

and had the pleasure of running a fine picture.

Twelve reels.—E. C. Hoadley, Temple theatre,

Blissfield, Mich.—Small town patronage.

THE WOMAN ON THE JURY: Sylvia Bream-
er.—Too long drawn out ; otherwise very good.

Splendid cast. Seemed to please but did not draw.
Eight reels. — S. G. Harsh, Princess theatre,

Mapleton, la.—Small town patronage.

THE WOMAN ON THE JURY: Sylvia
Breamer—A fine picture. One my patrons en-
joyed. The acting was fine by all the stars. A
picture true to life. Boys, you may buy this

picture and step on it. Seven reels.—Price Mc-
Call, Lyric theatre, Mena, Ark.—General pat-

ronage.

HUSBANDS AND LOVERS: Lewis Stone—Ex-
ceptionally fine of its kind, but a shame to

waste such talent on wrong kind. Entertainment
is what the public craves.—Charles Born, Elks
theatre, Prescott, Ariz.—General patronage.

FRIVOLOUS SAL: Mae Busch—Pleased all

who saw it. Eugene O’Brien spoils the whole
picture. Eight reels.—C. F. Wagner, Bugg the-

atre, Chicago, 111.—General patronage.

LILIES OF THE FIELD: Corinne Griffith

—

A very fine picture with an excellent moral.
Corinne is some actress and fast becoming a
favorite here. Excellent support and direction.

Nine reels.—Horn & Morgan, Star theatre. Hay
Springs, Neb.—Small town patronage.

THE BOND BOY : Richard Barthelmess — A
dandy picture and pleased the fans, only rather
sad, as are all of the Barthelmess productions.
Seven reels.—W. A. Doerschlag, Strand theatre.

Ransom, Kan.—Small town patronage.

THE SONG OF LOVE: Norma Talmadge

—

Costume picture, so you know if this will please
your people. ’The picture in itself is okay.—
George C. Starkey, Opera House, Montour Falls,

N. Y.—General patronage.

HER TEMPORARY HUSBAND: Special cast
—A scream from start to end. Buy it, and, if

you can get them inside, you will surely please.

—George C. Starkey, Opera House, Montour
Falls, N. Y.—General patronage.

WHAT A WIFE LEARNED: Special cast—
This picture is good but the name is silly, as it

does not show any such idea in the picture.

—

George C. Starkey. Opera House, Montour Falls.

N. Y.—General patronage.

TWENTY-ONE : Richard Barthelmess — Some
of the best acting and directing ever incorporated

in a picture. Had it not been for the excellent

work of the two stars and director it would not

have been much, as the story is weak. As it

stands, however, I would class it high. Film
okay. Seven reels.—Lester N. Leek, Club House
theatre. Jackson, Wyo.—General patronage.

SECRETS: Norma Talmadge—I think it is one
of Norma’s best productions and pleased all who
saw it. Nine reels.—C. H. McCroskey, Allied

theatre. Detroit, Ark.—Small town patronage.

SECRETS: Norma Talmadge—Some very fine

acting in this by Norma, but this is not the class

of picture that draws. Sure was a flop for me.

Did not take in the cost of picture. Sure through
with Norma. Eight reels.—-W. A. Doerschlag,

Strand theatre. Ransom. Kan.—Small town pat-

ronage.

POTASH AND PERLMUTTER: Special cast

—

Have played a good many comedies but don’t

think I ever played one any better than this. They
are still telling me how clever it was. The only
thing that hurt me was the title, as it had no
drawing power, but if you can get them in it is

almost sure to please. Eight reels.—Ed Renner.
Eureka theatre, Zenda, Kan.—Small town pat-

ronage.

POTASH AND PERLMUTTER: Special cast—
This is old, but if you have not played it, buy
it sure, as it is great.—George C. Starkey. Opera
House, Montour Falls, N. Y.—General patronage.

POTASH AND PERLMUTTER: Special cast—
Someone said that “Potash and Perlmutter in

Hollywood’’ is better than this. If so, it’s a

peach. This is what I call 100 per cent. Pleases

all classes and is real entei'tainment all through.

This is the kind of picture I like to show. It’s

real amusement and makes one forget hard times.

Eight reels.—Ralph R. Gribble, Grand theatre.

New Hamburg, Ont., Canada.—General patronage.

A SELF-MADE FAILURE: Lloyd Hamilton

—

A program picture.—Bert Silver, Silver Family
theatre, Greenville, Mich.—General patronage.

A SELF-MADE FAILURE: Lloyd Hamilton—

A

good comedy and a little bit spicy, with extra

good subtitles, but that is what they want, so

NOW BOOKING

HaiiyC^rey

Bad
A Sfipet Thriller with

Thousands of Real Indians

' A Hi/nt Stiombeig, personally super-vised production

I{eJMsetJ by
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The Contributor’s Column

Joins ^^Herald Only^^ Club
Enclosed find check to pay subscription to the HERALD.
I am also sending a few reports on pictures and want to say that you

are going to be the only one to whom I am going to report on pictures.

1 want to belong to the “Herald Only” Club.
RUDOLPH DUBA.

Royal theatre, Kimball, S. D.

Can Y Do Without It
Enclosed hnd money order in payment for HERALD subscription.

Mail me immediately the March BOX OFFICE RECORD.
Don’t you dare to stop your journal on me again. I cannot do

without it.

Wishing you the best of luck.

L. G. BABINEAU.
Palace theatre, Chatham, N. B., Canada.

*Jt Is the Surest Guide
The last week in December I severed my connections with the motion

picture business and since that time I have, of course, contributed no
reports for “What the Picture Did for Me.” I note, however, that my
name is still on the “Herald Only” Club list.

Early in March Messrs. Edwards and Clark leased the house for-

merly' conducted by me and have opened it again. I had a talk with
them today and they want you to change the list and put them down
in my place, and they also want y'ou to send them the “Herald.” Kindly
send them also the “Box Office Record” for March, 1925, and if you
have any previous issues on hand they will be more than pleased to

have them, especially the 1924 issues.

While they have had no experience in the show business, they can
best be served by the “Herald” in the early days of their breaking in, for

it is the surest guide when it comes to buying pictures that has ever

been devised.

H. P. THOMPSON.
“Pardeeville-Wyocena Times,” Pardeeville, Wis.

Another Who Believes the Same
I am enclosing reports on some pictures 1 have run.

It has been some time since I have sent any in suid 1 feel rather

selfish to read all the reports of others and send so few myself.
. L. A. FERGUSON.

Royal theatre, Fairmount, Ind.

NOW BOOKING

^ from Ina Claire’s

great slarritw success

by drthur,^ichman
J\eUa$ed by

it pleased my audience. Eight reels.—W. T.

Biggs. Unique theatre, Anita. la.—General pat-
ronage.

THOSE WHO DANCE: Blanche Sweet—Very
good entertainment. Will please if you can get
them in. Eight reels.—S. G. Harsh. Princess
theatre, Mapleton, la.—Small town patronage.

FLOWING GOLD: Milton Sills—This is an
excellent picture of the oil fields, with a good
deal of comedy mixed in. It hasn't very much
of the rough stuff in it. just enough to make it

interesting. A good fire and flood scene in it.

The picture is what we call excellent. Eight
reels.—W. J. Shoup, DeLuxe theatre. Sr>earville.

Kan.—General patronage.

CHRISTINE OF THE HUNGRY HEART: Flor-

ence Vidor—Nothing wrong with the picture, but
we had no business. Picture was good. Eight
reels.—G. P. Miller, Regent theatre. St. Marys.
O.—General patronage.

PONJOLA: Special cast—A fine picture that
failed to draw at the box office. It is of the
African gold mining country, but the actual min-
ing scenes are very limited. Seven reels.—W. J.

Shoup, DeLuxe theatre, Spearville, Kan.—Gen-
eral patronage.

GALLOPING FISH : Special cast—If your pa-
trons like comedy this should please them, as

there is nothing to burden a man’s mind in this

picture. Just a good comedy that was enjoyed
by every patron. Six reels.—W. J. Shoup. De-
Luxe theatre, Spearville, Kan.—General patronage.

IN HOLLYWOOD WITH POTASH AND
PERLMUTTER : Special cast—Not so well liked

here as the first “Potash and Perlmutter.” Good
but humor above heads of my crowd, it seemed.
Didn’t get a half dozen laughs. Seven reels.

—

S. G. Harsh, Princess theatre, Mapleton, la.

—

Small town patronage.

ANNA CHRISTIE: Blanche Sweet—Wonder-
ful acting. One of those true-to-Iife, sordid

stories that cannot possibly pass for entertain-

ment. so did not please. Eight reels.—S. G.

Harsh, Princess theatre. Mapleton. la.— Small
town patronage.

A dangerous MAID: Constance Talmadge
—A costume picture of old English days. Con-
stance is good, but that’s all you can promise.
The British soldiers are made to look like a
bunch of rubes dressed up. Don’t promise much
with this. Eight reels.—Ralph R. Gribble, Grand
theatre. New Hamburg, Ont., Canada.—General
patronage.

THE GIRL OF THE GOLDEN WEST: J. War-
ren Kerrigan—The first night I did not think
much of this picture, but after seeing it again
decided it was really a good picture. Pleased
some and others not so much. Seven reels.—W.
L. Douglas, Strand theatre, Newman Grove, Neb.
—Small town patronage.

THE BAD MAN : Holbrook Blinn—Fair pro-

gram picture.—Frank Shepherd, Majestic theatre,

Biggon, Sask., Canada.—Small town patronage.

THE LOVE MASTER: Strongheart—Another
dog picture and pleased those that like this kind.

Better story than “Find Your Man.” Splendid

scenery. Eight reels.—Ralph R. Gribble, Grand
theatre. New Hamburg, Ont., Canada.—General

patronage.

SMILIN’ THROUGH; Norma Talmadge—Like
wine, it never gets too old. If you haven’t

played it, forget its age and do so. Will please

all classes. Seven reels. — Ralph R. Gribble,

Grand theatre. New Hamburg, Ont., Canada.

—

General patronage.

Fox
THE HUNTED WOMAN: Special cast—This

one drew well and was well liked by all. A
story that held interest to the end. Plenty of

action and outdoor story of the North. Good.

Clean.—Jack Greene, New Geneseo theatre. Gen-
esee. 111.—Small town patronage.

MY HUSBAND’S WIVES: Shirley Mason—
This is a nice little program picture for the week
time and pleased most people that saw it. Five

reels.—Frank Shepherd. Majestic theatre, Biggon.

Sask., Canada.—Small town patronage.

GOLD AND THE GIRL: Buck Jones—Good,
clean, snappy Western. Buck’s bull pup is a

poodle. Better class of Western that will please

any audience. We had too many “Charles.” It

will take several like this to convince them
“Buck” is back again.—Dr. F. M. Childs. Cozy

theatre. Villisca, la.—General patronage.

RIDERS OF THE PURPLE SAGE: Tom Mix
—It’s the old army game, gents. Tom Mix and
Zane Grey, the unbeatable combination. A great

old Saturday night bill. Seven spools of brand
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new fillum.—Roy W. Adams, Pastime theatre,

Mason, Mich.—General patronage.

THE PAINTED LADY: George O’Brien—Very
good picture, with plenty of action. Good story

but did not draw as it should.—Jack Greene,

New Geneseo theatre, Geneseo, 111.—Small town
patronage.

AGAINST ALL ODDS: Buck Jones — Fairly

good Western. Not a special by any means. Five

reels.—Frank Shepherd, Majestic theatre, Big-
gon, Sask., Canada.—Small town patronage.

AN ARIZONA ROMEO: Buck Jones—Ran
Wednesday to nice crowd. Little too tame, how-
ever, for my bloodthirsty patrons. Buck gen-

erally brings them in for me and I made money,
so can’t kick. Not so good as “Man Who Played
Square.”—R. L. Nowell, Idlehour theatre, Mon-
roe, Ga.'—General patronage.

THE MAN WHO CAME BACK: George
O’Brien—Poor business on this one. It isn’t any
world beater. O’Brien is good, Dorothy Mackaill

is great ; story is fair ; but they had to spread
it awfully thin to make nine spools.—Roy W.
Adams, Pastime theatre. Mason, Mich.—General
patronage.

TEETH: Tom Mix—The Mix followers were out
strong for this one and were well satisfied. Lots
of action. So far as Mix goes over good, but
don’t seem to draw as well as we expected him
to. Perhaps we expect too much.—Jack Green,
New Geneseo theatre, Geneseo, 111.—Small town
patronage.

TEETH: Tom Mix—Very good Western. Duke,
the dog, is the star. If Fox had spent a little

money for colored film on the forest fire scenes

they would have been ten times as effective. Fair

biz Friday and Saturday. Good print. Seven
reels.—Roy W. Adams, Pastime theatre. Mason,
Mich.

IT IS THE LAW : Special cast—Without a

known star, how can you put over these Fox
specials ? Have lost money on every one so far.

This picture is pretty good, but couldn’t get them
out.—R. L. Nowell, Idlehour theatre, Monroe, Ga.

—General patronage.

THE BRASS BOWL: Edmund Lowe—Good
picture. Nothing special, but pleased 80 per cent.

Price right. Six reels.—E. L. Fawks, Liberty

theatre, Graford, Tex.—General patronage.

THAT FRENCH LADY: Shirley Mason—This
picture did not rate with most of the people. The
story did not suit.—Frank Shepherd, Majestic the-

atre, Biggon, Sask., Canada.—Small town patron-

age.

A GOLDEN THOUGHT: Tom Mix—Not up to

Mix’s standard. Drew pretty fair business, but
few comments either way. Five reels.-—Price

McCall, Lyric theatre, Mena, Ark.—General pat-

ronage.

GERALD CRANSTON’S LADY: Special cast—
Very nice picture but did not draw. I think the

title had something to do with that, as it doesn’t

mean anything to small towners.—Jack Greene,

New Geneseo theatre, Geneseo, HI.—Small town
patronage.

THE LAST MAN ON EARTH: Earle Fox—

A

novelty and a good drawing card that pleased our
patrons. Six reels.—Charles Born, Elks theatre.

Prescott, Ariz.—General patronage.

WESTERN LUCK: Buck Jones—A good Jones.
Very well liked by rural patrons. Five reels.

—

W. L. Douglas, Strand theatre, Newman Grove,
Neb.—Small town patronage.

WESTERN LUCK: Buck Jones—Fair program
picture. Alright for the weektime. Five reels.

—

Frank Shepherd, Majestic theatre. Biggon, Sask.,

Canada.—Small town patronage.

GOLD HEELS: Peggy Shaw'—The kind of pic-

ture that entertains any class of audience. Six
reels.—Charles Born, Elks theatre, Prescott, Ariz.

—General pati-onage.

THE LONE CHANCE: John Gilbert—This is

a good picture. However, we used this on Satur-
day and it did not draw as well as a Western
would have.—H. A. Davitts, Dixie theatre, Wino-
na, Miss.—General patronage.

THE LAST OF THE DUANES: Tom Mix—
Not one of Mix’s best, and a poor drawing card,

account of following of “Charley’s Aunt.” Eight
reels.—Charles Born, Elks theatre, Prescott, Ariz.

—General patronage.

KENTUCKY DAYS: Dustin Farnum—Worst
we have run, and we have had our share of lem-
ons. It is a shame to have ruined such good
actors as William and Dustin Farnum with such
poor stories. Five reels.—C. M. Staples, Y. M.
C. A. theatre. Morenci, Ariz.—General patronage.

SHADOWS OF THE EAST: Frank Mayo-
Nothing special about this, but they charged me

The Contributor’s Column
.

Promises Reports Regularly
Enclosed please find check in payment for renewal of my subscrip-

tion to the HERALD. I like your paper very much and do not want
to miss a single copy.

I feel that 1 have not done my part in sending reports on pictures.

I have been very neglectful. I enclose herewith some reports which
you may print if you see fit. 1 will endeavor to do better in the future.

F. H. GATCOMB.
Armstrong theatre, Vanceboro, Me.

And Here^s Another O. Member
I subscribed to the HERALD about a year ago. The reason I

subscribed was because of the “What the Picture Did for Me”
column and I do not see how I could run my theatre without this

valuable aid. Enclosed you will find a bunch of reports, my first con-
tribution to the column.

I have felt for a long time that I was not doing right by using
this valuable column and not sending in any reports and my wife
tells me that if I do not send in my reports I will have to quit using
the column, so here goes.

I hereby make application to join your “Herald Only” club. This
is the only paper I take at this time.

The only way I see possible to make “What the Picture Did for

Me” boost is for all exhibitors to get behind it. Let’s have lots of
reports.

I intend to report every picture I run from now on and am glad
to be of any assistance possible to my Brother Exhibitor in making
these reports.

Success to your paper and the “Herald Only” Club.

R. W. COOK.
Bernard theatre, Bernard, Mo.

No Need to Go Hungry Now
We have bought us a little chicken ranch one and one-half miles from

Linden Lure Lake, a summer resort, and also three Jersey cows, and
if any small town exhibitors are getting hungry, come down and we will

feed you corn bread and buttermilk, persimmons and watermelons.

J. W. BOATWRIGHT
(Formerly) Radio theatre, Ozark, Mo.

NOW BOOKING
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for a special. Six reels.—A. W. West, Empire
theatre. Wanette, Okla.—Small town patronage.

SHADOWS OF THE EAST: Frank Mayo—All
right, but don’t let them special you on it. Seven
reels.—Don Wilcox. Colome theatre, Colome, S. D.
—General patronage.

OH YOU TONY : Tom Mix—He pleases them
all. A lot of comedy and an exciting horse race

with Tony victorious. Fox charged me a big price

but I did not lose. Seven reels.—Arch Catalano,
Victory theatre. Rossiter, Pa.—Miner patronage.

NORTH OF THE YUKON: Tom Mix—This
picture proved a flop to me, owing to having the

N. W. M. P. for the villain, and the Hudson Bay
factor does not suit the N. W. audience at all.

Sorry I ran it at all. Five reels.—Frank Shep-
herd, Majestic theatre, Biggon, Sask., Canada.

—

Small town patronage.

A MAN’S MATE: John Gilbert—Fair program
picture. Plenty of action in some places. Print
cut up pretty badly. Five reels.—A. W. West.
Empire theatre, Wanette, Okla.—Small town pat-

ronage.

THE TROUBLE SHOOTER: Tom Mix—

A

fairly good picture for program. Pleased most
everybody. Five reels.—Frank Shepherd, Majestic

theatre, Biggon, Sask., Canada.—Small town pat-

ronage.

THE ARIZONA EXPRESS: Special cast—Very
good small town picture. Our patrons seemed to
like it and drew a fair crowd in spite of a big

snow storm. Seven reels.—W. L. Douglas, Strand
theatre, Newman Grove, Neb.—Small town pat-

ronage.

ST. ELMO : John Gilbert—Good picture but
paid too much for it.—Frank Shepherd, Majestic
theatre, Biggon, Sask., Canada.—Small town pat-

ronage.

DRAG HARLAN : William Farnum—A re-issue,

but brand new print. Farnum pleases all here.

My patrons like him best in Westerns. This has
plenty gun play. Five reels.—E. L. Fawks, Lib-

erty theatre, Graford, Tex.—General patronage.

THE GRAIL: Dustin Farnum—O. K. program
picture. Poor crowd, but the roads are fierce.

Five reels.—W. L. Douglas, Strand theatre, New-
man Grove, Neb.—Small town patronage.

Metro-Goldwyn
MARRIED FLIRTS: Special cast—When this

comes to you for showing in your town, don’t

make the mistake I did. I put it on with the

soft pedal and the box office suffered, but Boy,
you have heard about your wows I Now then
listen to me rave : This is a wow ! ! It is one
of those honest-to-goodness, right-up-to-the-minute

pictures done just right by a wonderful cast.

Mae Busch, Pauline Frederick, Conrad Nagel and
Huntley Gordon are all very good. Seven reels.

—W. H. Brenner. Cozy theatre, Winchester, Ind.

—General patronage.

THE SNOB: Conrad Nagel—Good. Had lots

of favorable comments on this, but it is nothing
extra.—K. H. Oliver. Gayety theatre, Amory, Miss.

—General patronage.

THE MONSTER: Lon Chaney—Did a very good
business. Ran it one day. Did not please the

people. Too hideous. People walked out. Seven
reels.—C. F. Wagner, Bugg theatre, Chicago, III.

—General patronage.

HE WHO GETS SLAPPED: John Gilbert—Ex-
cellent in acting and direction. High brows
liked it ; low brows didn’t. Interesting but not

entertaining.—Charles Born, Elks theatre, Pres-

cott. Ariz.—General patronage.

WINE OF YOUTH: Norma Shearer—A fine

picture. Just the kind they all like to see. Here’s

hoping for a few more like it. Seven reels.

—

K. H. Oliver, Gayety theatre, Amory, Miss.—Gen-

eral patronage.

THE GREAT DIVIDE: Alice Terry—Excep-
tionally fine picture, interest holding entertain-

ment with a background that is a scenic treat.

—

Charles Born, Elks theatre, Prescott, Ariz.—Gen-

eral patronage.

THE RENDEZVOUS: Lucille Ricksen—Have
seen better pictures. Pleased about 40 per cent.

Fair print. Eight reels.—E. Crawford, "Y" the-

atre, Ft. Leavenworth, Kan.—General patronage.

SINNERS IN SILK: Special cast—A good pic-

ture. One that will not fail to please them.

—

K. H. Oliver, Gayety theatre, Amory, Miss.

—

General patronage.

LITTLE ROBINSON CRUSOE: Jackie Coogan
—The poorest Jackie Coogan we have run.

“Rather tiresome,’’ one patron said at the finish.

—W. L. Douglas, Strand theatre, Newman Grove,

Neb.—Small town patronage.

LITTLE ROBINSON CRUSOE: Jackie Coogan
—Fine. Kids ate it up. Jackie draws well for

me. A dandy kid play. All had a good word for

picture. Good crowds two nights. If they’ll keep

Jackie at home his pictures go over well. Foreign

pictures not liked. Five reels.—Price McCall,

Lyric theatre, Mena, Ark.—General patronage.

HAPPINESS: Laurette Taylor—The press

book says a real super-special. It’s a bear.

—

Ralph R. Gribble, Grand theatre. New Hamburg,
Ont., Canada.—General patronage.

THE GREAT WHITE WAY: Anita Stewart—
The best one I have had in two weeks. It’s a

little long but people will stand for it. Good
print. Ten reels.—E. Crawford, “Y” theatre. Ft.

Leavenworth, Kan.—General patronage.

THE GREAT WHITE WAY: Anita Stewart-
Fine entertainment and interesting on account of

the many well known people who appear. It is

a good story and there is plenty of action. Did

not draw as expected—probably because too old.

Ten reels.—C. M. Staples, Y. M. C. A. theatre,

Morenci, Ariz.—General patronage.

A FOOL’S AWAKENING: Special cast—Good
picture and appeared to please most people.—

Frank Shepherd, Majestic theatre, Biggon, Sask.,

Canada.—Small town patronage.

SHERLOCK, JR.: Buster Keaton—A comedy.

Good, but a comedy of this type does not seem

to fill the bill as a feature.—Ralph R. Gribble,

Grand theatre. New Hamburg, Ont., Canada.

—

General patronage.

THE SPOILERS: Milton Sills—An excellent

picture based on Rex Beach’s fact story of Alaska.

Drew well and pleased all. The fight near the

close one of the biggest ever screened.—Edward
P. Totten, Magnet theatre, Fairhope, Ala.

—

Neighborhood, patronage.

LONG LIVE THE KING: Jackie Coogan—
Dandy picture for the whole family, but too long.

Ran it with serial and Sportlight. 13 reels.

Show much too long. Ten reels.—Ralph R.

Gribble. Grand theatre. New Hamburg, Ont., Can-

ada.—General patronage.

THE ETERNAL STRUGGLE: Earle Williams

—A very good picture. I liked it very much. An
excellent story. Eight reels.—W. L. Douglas,

Strand theatre. Newman Grove, Neb.—Small town
patronage.

THE LOVE PIKER: Special cast—A good pic-

ture and appeared to please most people.—Frank

Shepherd, Majestic theatre, Biggon, Sask., Canada.

—Small town patronage.

NAME THE MAN : Conrad Nagel—It is not

a special as claimed and charged, but it is not

far from being. However, I had 42 adult admis-
sions and 15 children, in all 57 admissions, at

10-25C. With that I have to pay it as a special.

Eight reels.—Arch Catalano, Victory theatre, Ros-
siter, Pa.—Miner patronage.

WOMEN WHO GIVE: Special cast—Here is a
splendid picture with a poor title. A story of the

Cape Cod fisheries that will please any audience.

Not classed as a special, but a lot better than
many of the so-called big ones. Eight reels.

—

F. E. Moore, Liberty theatre, Lakeview, Mich.

—

General patronage.

THE GREEN GODDESS: George Arliss—The
notable acting of George Arliss appealed to the
art lovers, and the action and setting of the story,

in Himalaya Mountains, provided good entertain-

ment for all the others.—Edward P. Totten, Mag-
net theatre, Fairhope, Ala.—Neighborhood pat-

ronage.

SCARAMOUCHE: Rex Ingram—A “finished”
picture and a credit to any house that plays it.

Equalled “Girl Shy’’ in attendance and appar-
ently pleased. Ten reels.—C. M. Staples, Y. M.
C. A. theatre, Morenci, Ariz.—General patronage.

SCARAMOUCHE: Rex Ingram—Was happily
surprised at the pulling power of this big costume
picture. It brought people to my house who are
seldom there and pleased everyone. Could not
use this kind for a regular diet but they go big
for a change. No exhibitor can make a mistake
in boosting and showing this gorgeous produc-
tion. Ten reels.—F. E. Moore, Liberty theatre,

Lakeview, Mich.—General patronage.

Paramount
NEW LIVES FOR OLD : Betty Compson.

—

The best Compson picture I ever ran. It pleased
everyone. Played it Friday with “Ten Scars’’ and
one reel comedy. Made a dandy entertainment.
Seven reels.—C. S. Watson, Electric theatre.
Caldwell, Kan.—General patronage.

THE THUNDERING HERD: Jack Holt-
Very good picture. As good as “Covered Wagon,”
but not the drawing card by a long ways. Buy
it right and you will please 95 per cent. Eight
reels.—T. J. Kempkes, Majestic theatre, Fairbury,
Nebr.—General patronage.

CONTRABAND: Lois Wilson—Very good en-
tertainment. Should please as a program offering

anywhere. Seven reels.—S. G. Harsh, Princess
theatre, Mapleton, la.—Small town patronage.

FORTY WINKS: Raymond Griffith—Great 1

Griffith is a scream and his support was fine.

Box office said “very good.” That’s enough.
Seven reels.—G. P. Miller, Regent theatre, St.

Marys, O.—General patronage.

A MAN MUST LIVE: Richard Dix—Although
we used news ads. heralds and all the paper, this

picture failed to draw for us and must say that

it is a very interesting picture until the ending.
It doesn’t end, it just stops—like someone telling

a joke and forgetting the climax. The patrons
walked out without knowing if it was ended or

not and I heard about it the next day.—Carl

Veseth, Palace theatre, Malta, Mont.-—General
patronage.

A MAN MUST LIVE: Richard Dix—A very
weak Dix picture. Patrons didn’t care for it.

Seven reels.—G. P. Miller, Regent theatre, St.

Marys, O.—General patronage.

A MAN MUST LIVE: Richard Dix—Good
title picture that did not draw the crowd it de-

served. Six reels.—S. G. Harsh, Princess the-

atre, Mapleton, la.—Small town patronage.

A MAN MUST LIVE: Richard Dix—A pretty

good program picture. Depressing in spots. Jac-

queline Logan is in it, but you would hardly

know her. Hasn’t much to do but play dead.

Six reels.—^William E. Tragsdorf, Trags theatre,

Neillsville, Wis.—Small town patronage.

TOMORROW’S LOVE: Agnes Ayres—A fair

picture but played to poor business. Six reels.

—

G. P. Miller, Regent theatre. St. Marys, O.

—

General patronage.

TOMORROW’S LOVE: Agnes Ayres—Title
doesn’t mean anything. Fair little program with

plenty of comedy. Six reels.—S. G. Harsh, Prin-

cess theatre, Mapleton, la.—Small town patronage.

DANGEROUS MONEY: Bebe Daniels—Special

credit should be given to Frank Tuttle for put-

ting out such a clever story in such a good clean

way. Plenty of action and suspense, suitable for

any audience.—-Jack Greene, New Geneseo theatre,

Geneseo, 111.—Small town patronage.

DANGEROUS MONEY: Bebe Daniels—Drew
well and pleased. Bebe and Tom Moore do good
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work in this feature made from Herrick’s “Clark’s

Field.’’ Seven reels.—P. G. Estee, S. T. theatre,

Parker, S. D.—Small town patronage.

DANGEROUS MONEY: Bebe Daniels—This
is a fair picture. Lots of different scenes, etc.,

in it. A little comedy, but most everyone looks

for Bebe in something with action. She was fine

in this but took a part so different from her

usual roles that it hardly seemed like her. Seven
reels.—E. C. Hoadley, Temple theatre, Blissfield,

Mich.—Small town patronage.

THE DRESSMAKER FROM PARIS: Leatrice

Joy—A very nice picture with very nice business.

Eight reels.—G. P. Miller, Regent theatre, St.

Marys, O.—General patronage.

HER LOVE STORY: Gloria Swanson—They
call it a special because Gloria has the leading

role, but it is not, and not worth half the price

I paid. Paramount surely is getting all the price.

Seven reels.—Arch Catalano, Victory theatre, Ros-

siter. Pa.—Miner patronage.

HER LOVE STORY : Gloria Swanson—Nothing
like as good as other * Swansons I have seen.

Pleased about 50 per cent. Made a little money,
however, in spite of competition. Gloria popular
and they come out, but another like this and
she will lose out.—R. L. Nowell, Idlehour theatre,

Monroe, Ga.—General patronage.

EAST OF SUEZ: Pola Negri—Picture was
good enough, but the attendance was poor. Seven
reels.—G. P. Miller, Regent theatre, St. Marys,
O.—General patronage.

MISS BLUEBEARD: Bebe Daniels—If every

picture, or even half the pictures, we run were
as satisfactory as this one we would have no kick

coming, and once more we cannot help but com-
ment on the work of Frank Tuttle, who directed

it. It is a little gem, and it’s clean comedy galore.

Ray Griffith is there as a comedian and we gave
him lots of space on our advertising, as his name
means something here. We want Ray as a star

and hope we get him.—Jack Greene, New Geneseo
theatre, Geneseo, 111.—Small town patronage.

LOCKED DOORS: Betty Compson—Personally

think this pretty weak. Just a picture, but only

played it one night and either the title drew them
in or they just came. We had the best Satur-

day crowd we have had this year. No one knocked

the picture or no one praised it. But, seeing it

drew them in, we were well pleased. I think

Betty Compson and Theodore Roberts both drew
them. But we felt sorry to see Mr. Roberts look-

ing so old and sick and was sorry he had such

a small part in it.—E. C. Hoadley, Temple the-

atre, Blissfield, Mich.—Small town patronage.

PETER PAN : Betty Bronson—Petered out.

The ladies and kids that did come raved over it.

—J. R. Baxter. Lyceum theatre. Spring City, Utah.

—Small town patronage.

PETER PAN : Betty Bronson—Drew surpris-

^ingly well and pleased. Is a splendidly staged

and acted reproduction of the popular fairy story.

Betty as Peter is fine, and Mary Brian as Wendy
is as pleasing. Ten reels.—P. G. Estee, S. T.

theatre, Parker, S. D.—Small town patronage.

PETER PAN : Betty Bronson—This picture

will not please small towns, so don’t buy it unless

you get it cheap. You will get all the kids but

the older ones will stay away.—George C. Star-

key, Opera House, Montour Falls, N. Y.—General

patronage.

PETER PAN : Betty Bronson—A fine produc-
tion but goes over the heads of a great many.
Hardly any of the men liked it. The Normal girls

here worked this on a per cent. There is only one
way, I think, to make money on pictures like

this and “Abraham Lincoln,” which is to tie up
with the schools and churches on both of these

productions. School was let out for matinee here.

Then the youngsters urge their parents to go and
that helps nights. The superintendent, teachers,

ministers, etc., were all vei-y well pleased with

this picture and the children were wild over it.

Ten reels.—E. C. Hoadley. Temple theatre, Bliss-

field, Mich.—Small town patronage.

PETER PAN : Betty Bronson—A picture that

drew adults as well as children and pleased every-

one who still had any sense of youth. Splendid
backgrounds, excellent direction and capable act-

ing combined to make this exceptionally interest-

ing. Ten reels.—Edward P. Totten, Magnet the-

atre, Fairhope, Ala.—Neighborhood patronage.

PETER PAN: Betty Bronson—Very delightful

little picture flopped flat at box office. Tied up
with school and did about film rental. Ten reels.

—S. G. Harsh. Princess theatre, Mapleton, la.

—

Small town patronage.

ARGENTINE LOVE: Bebe Daniels—Pleased
about 80 per cent. A fair picture.—Frank Shep-
herd. Majestic theatre. Biggon, Sask., Canada.

—

Small town patronage.

ARGENTINE LOVE: Bebe Daniels—This is

an extra good program picture and deserved bet-

ter patronage. Cortez’ work very good, direction

and photography fine. Bebe used to be one of my
best bets, but after the sour-dough, high-brow stuff

Paramount has given her in the past two years,

she is practically dead around here and it will

take quite a few good pictures like this one before

she is brought back to life again. The trouble
with most of these dames is that they spend too
much time listening to the salve from the half-

baked “yes men” around the campus. Instead
of staying in the light and airy stuff where they
belong they are bunked into playing the heavy
stuff, which kills their following and proves to be
the bunk. Six reels.—William E. Tragsdorf, Trags
theatre, Neillsville, Wis.—Small town patronage.

OPEN ALL NIGHT; Viola Dana—This pic-

ture is a little mixed up, but a fairly good com-
edy drama and appeared to please most people.

Seven reels.—Frank Shepherd. Majestic theatre,

Biggon. Sask., Canada.—Small town patronage.

OPEN ALL NIGHT : Viola Dana—No excuse
for such pictures being made. Suggestive all

throughout the seven reels. No entertainment.
Nothing! Worthless? You can’t cut out the
shady parts, for it’s bad clear through. Seven
reels.—S. G. Harsh, Princess theatre, Mapleton,
la.—Small town patronage.

BLUEBEARD’S EIGHTH WIFE: Gloria Swan-
son—Pleased all and drew better than Gloria
usually does here. Think the title aroused curi-

osity. The “souse” in the last reel sure did his

stuff without being vulgar and was greeted with
roars of laughter. It’s old, but film okay, from
Minneapolis. Play it. Six reels.—I. R. Gavin,
Hammond theatre, Hammond, Wis.—Small town
patronage.

WORLDLY GOODS: Agnes Ayres—Nice little

program picture. Six reels.—Frank Shepherd,
Majestic theatre, Biggon, Sask., Canada.—Small
town patronage.

THE ALASKAN : Thomas Meighan—Average
Meighan.—George C. Starkey, Opera House. Mon-
tour Falls, N. Y.—General patronage.

THE ALASKAN : Thomas Meighan—This drew
about the best of our Paramount pictures. Heard
lots against this before we played it. but everyone
here seemed to like it. Tom didn’t show to as

good advantage in this as some others and the

ladies all said they liked him best in society plays.

However, is a good picture.—E, C. Hoadley.

Temple theatre, Blissfield, Mich.—Small town pat-
ronage..

THE WANDERER OF THE WASTELAND:
Jack Holt—This is a beautiful picture. Story is

weak. It is the story they want in small towns.
Six reels.—H. K. Allen, American Legion theatre,
Broadlands, 111.—Small town patronage,

THE WANDERER OF THE WASTELAND:
Jack Holt—Colored film rather tiresome, but will
draw if advertised. Scenes are beautiful. Picture
okay.—George C. Starkey, Opera House, Montour
Falls, N. Y.—General patronage.

THE WANDERER OF THE WASTELAND:
Jack Holt—Excellent story but we believe we pre-
fer uncolored pictures. Not a special. We lost

money on it on account of bad weather.—Mr. and
Mrs. W. B. Fordyce, Little theatre. Selma, La.
—General patronage.

THE WANDERER OF THE WASTELAND:
Jack Holt—Good picture that seemed to please my
patrons. Seven reels.—S. G. Harsh. Princess the-

atre, Mapleton, la.—Small town patronage.

EMPTY HANDS: Jack Holt—Give us more
like this one. Just the kind for a small town
patronage..—C. M. Patten, Opera House, Adams.
N. Y.—General patronage.

EMPTY HANDS: Jack Holt—Something like

“Sinners in Heaven.” It will please as program,
and I paid for it as a special. Seven reels.

—

Arch Catalano, Victory theatre, Rossiter, Pa.

—

Miner patronage.

EMPTY HANDS: Jack Holt—Positively vile.

I ran one show, put the film in the can and made
a 200-mile trip in a rattly Ford to get a decent
picture for my next show. Seven reels.—S. G.

Harsh, Princess theatre. Mapleton, la.—Small
town patronage.

TRIUMPH : Special cast—Well produced pic-

ture. The scenes are not so big as Paramount
would try and make you believe, but the story is

good and the picture will please.—George C. Star-

key, Opera House, Montour Falls, N. Y.—General

patronage.

TRIUMPH: Excellent. The very best in every

way. Nothing but praise for it. The first Rod
La Roeque we have had, but they liked him.

Eight reels.—W. L. Douglas, Strand theatre, New-
man Grove, Neb.—Small town patronage.

NORTH OF ’36: Jack Holt—^Best picture and

best business since “The Wagon.” Not as good.

MAY WE THANK OUR MANY CLIENTS AND
GOOD FRIENDS IN THE MOTION PICTURE AND
THEATRICAL INDUSTRIES FOR COMPELLING
US TO LEASE LARGER QUARTERS?

WE ARE NOW ON THE 11th FLOOR

Arthur W. Stebbins & Co., Inc.

INSURANCE BROKERS

1540 Broadway New York
BRYANT 3040-1-2
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however, and shouldn’t be classed as such.—J.

R. Baxter, Lyceum theatre. Spring City, Utah.

—

Small town patronage.

NORTH OF 36: Jack Holt—I can only repeat
that it is a real big show and on a par with
“The Covered Wagon.”—E. J. Reynolds, Liberty
theatre, Pasco, Wash.—General patronage.

NORTH OF 36: Jack Holt—There is nothing
I can say especially about this picture. Buy it

and you will fill your house.—George C. Starkey,
Opera House, Montour Falls, N. Y.—General pat-
ronage.

NORTH OF 36: Jack Holt—It's a good big
Western which our patrons enjoyed to the limit.

Most of them said. “Better than “The Covered
Wagon,’ ” and that’s what we thought, too. How-
ever. it hasn’t the “Wagon” publicity behind it

and, considering the price we paid for it. it was
a flop. Paramount got it all. Eight reels.

—

I. R. Gavin. Hammond theatre. Hammond, Wis.
—Small town patronage.

NORTH OF 36: Jack Holt—As good, or near-
ly, as “Covered Wagon,” with an eighth its

drawing power. Pleased generally. Eight reels.

—S. G. Harsh, Princess theatre, Mapleton, la.

—

Small town patronage.

BIG BROTHER: Tom Moore—Run this one by
all means. It’s good. Seven reels.—Don Wilcox,
Colome theatre. Colome, S. D.—General patronage.

BIG BROTHER: Tom Moore—Fine picture.

You won’t need to apologize for this one. Small
crowd, but the rest missed a good evening’s en-

tertainment. Seven reels.—S. G. Harsh, Princess
theatre. Mapleton. la.—Small town patronage.

MERTON OF THE MOVIES: Glenn Hunter
—Good picture and took well. Eight reels.—Frank
Shepherd, Majestic theatre, Biggon, Sask., Canada.
—Small town patronage.

MERTON OF THE MOVIES: Glenn Hunter
—All pictures are too long. This was very good
if it hadn’t been padded so one got too tired.

Eight reels.—S. G. Harsh, Princess theatre, Maple-
ton, la.—Small town patronage.

MERTON OF THE MOVIES: Glenn Hunter
—A very good picture from acting standpoint,

but a poor drawing card. Will only please 50

per cent.—T. J. Kempkes, Majestic theatre, Fair-

bury, Nebr.—General patronage.

THE BEDROOM WINDOW: May McAvoy—
A real good picture. It is mystery drama that

will hold your attention all the way. No draggy
spots. A good cast and well directed. Don’t be
afraid of this one, as it is all right. Seven reels.

—Paul B. Hoffman, Legion theatre, Holyrood,

Kan.—Small town patronage.

THE BEDROOM WINDOW: May McAvoy—
fk)od mystery drama. Poor business. Paramount
won’t get the money here. Seven reels.—Ira

Stevens, Whynot theatre, Greenfield, Ind.—Gen-
eral patronage.

MANHANDLED: Gloria Swanson—This is

quite an interesting little picture. No special,

but will please most of your customers. Six reels.

—S. G. Fry, Palace theatre, Omaha, Tex.—Small
town patronage.

BLUEBEARu’S EIGHTH WIFE: Gloria Swan-
son—Good comedy drama as a program—certainly

not a special. Six reels.—Don Wilcox, Colome
theatre. Colome, S. D.—General patronage.

RUGGLES OF RED GAP: Ernest Torrence

—

Good picture but did not draw well for us.—K. H.
Oliver, Gayety theatre, Amory, Miss.—General

patronage.

RUGGLES OF RED GAP: Ernest Torrence-
Pretty good but too long. Not enough snap to

it. Eight reels.—Don Wilcox. Colome theatre,

Colome, S. D.—General patronage.

PIED PIPER MALONE: Thomas Meighan

—

Good picture which pleased, and they told me
about it as they went out. First good print I

have been able to get out of Kansas City office

in months. Eight reels.—R. E. Cook, Barnard
theatre. Barnard. Mo.—Small town patronage.

PIED PIPER MALONE: Thomas Meighan—
Pleased very well, but not Meighan’s kind. End-
ing does not suit as well as it could. Eight
reels.—Lester N. Leek, Club House theatre. Jack-
son, Wyo.—General patronage.

WOMAN PROOF: Thomas Meighan—Not as

good as “Back Home and Broke.” However, it

will please.—K. H. Oliver. Gayety theatre, Amory,
Miss.—General patronage.

WOMAN PROOF: Thomas Meighan—Plenty
of comedy in this to hold the interest through
eight reels. Eight reels.—Don Wilcox. Colome
theatre, Colome. S. D.—General patronage.

WOMAN PROOF: Thomas Meighan—One of

the star’s best pictures. Will go big anywhere.
—H. A. Davitts, Dixie theatre, Winona. Miss.

—

General patronage.

THE FEMALE: Betty Compson—Betty is quite

popular here, but for some reason the picture

flopped miserably. Did not draw at all. Person-

ally thought it okay.—Jack Greene, New Geneseo

theatre, Geneseo, 111.—Small town patronage.

THE BORDER LEGION : Antonio Moreno

—

Here is a picture liked by all. Good outdoor

stuff. Holds interest from start to finish. Drew
very well.—Jack Greene. New Geneseo theatre,

Geneseo, 111.—Small town patronage.

THE BORDER LEGION: Special cast—Fine
Western that will please your Saturday crowd.

Don’t be afraid to step on it. Lots of action.

—R. L. Nowell. Idlehour theatre, Monroe, Ga.

—

General patronage.

THE ENEMY SEX: Betty Compson—Not much,
in big letters : that is the way it occurred to me.

Perhaps I wasn’t feeling good, but all I saw
was half dressed women and liquored men.—E. J.

Reynolds, Liberty theatre, Pasco, Wash.—General

patronage.

A SOCIETY SCANDAL: Gloria Swanson—

A

good picture.—George C. Starkey. Opera House,

Montour Falls, N. Y.—General patronage.

MONSIEUR BEAUCAIRE: Rudolph Valentino
—This a very good picture, but you must know
if your people like costume plays or not.—George

C. Starkey, Opera House, Montour Falls, N. Y.

—General patronage.

MONSIEUR BEAUCAIRE: Rudolph Valentino
—This was about five reels too long. My peo-

ple are tired of costume plays. Ten reels.

—

H. A. Davitts, Dixie theatre. Winona. Mass.

—

General patronage.

THE FIGHTING COWARD: Cullen Landis—
This picture is splendid. Buy it by all means.

—

George C. Starkey, Opera House. Montour Falls,

N. Y.—General patronage.

THE COVERED WAGON: James Cruze—Can
only add to what others have said. This is truly

a wonderful picture. Didn’t do the business that

we expected, but have no complaint to make, as

we played it on a percentage basis. Ten reels.

—Paul B. Hoffman, Legion theatre, Holyrood,

Kan.—Small town patronage.

CHANGING HUSBANDS: Beatrice Joy—You
can’t lose on this one. It is fine. I didn’t make
much on this picture on account of a home talent

play at the high school, but it is no fault of the

picture. Seven reels.—C. M. Patten, Opera House.
Adams. N. Y.—General patronage.

CHANGING HUSBANDS: Leatrice Joy—Fine
comedy drama. Worth playing. Miss Joy is fine
in this.—E. C. Hoaldey, Temple theatre. Blissfield,
Mich.—Small town patronage.

THE HUMMING BIRD: Gloria Swanson—Best
picture I ever saw her in.—George C. Starkey,
Opera House, Montour Falls. N. Y.—General
patronage.

THE HUMMING BIRD: Gloria Swanson—

A

100 per cent picture. Praise on all sides. The
print was just fair—5 misframes and lots of
patches. Business N. G., but fault of the roads
and not the picture. Eight reels.—W. L. Doug-
las, Strand theatre, Newman Grove, Neb.—Small
town patronage.

THE CALL OF THE CANYON: Richard Dix—You won’t have to worry about this one. Can’t
understand why they didn’t put Dix in “The Cov-
ered Wagon” and “North of 36.” Seven reels.

—Don Wilcox, Colome theatre, Colome, S. D.

—

General patronage.

THE CITY THAT NEVER SLEEPS: Louise
Dresser—A good program picture. Title has no
drawing power, hence hard to get them in. But
those who saw it were well pleased. Well staged
and acting good. Six reels.—C. S. Watson, Elec-
tric theatre, Caldwell, Kan.—General patronage.]

HOMEWARD BOUND: Thomas Meighan—It’s

a good program picture. Seven reels.—Don Wil-
cox, Colome theatre, Colome, S. D.—General pat-

ronage.

KICK IN : Special cast—A fine picture. There
were not many who saw this picture, but those
who did see it were pleased. Seven reels.—A.
W. West. Empire theatre, Wanette, Okla.—Small
town patronage.

TO THE LADIES: Theodore Roberts—This is

a nice program picture. Six reels.—Frank Shep-
herd. Majestic theatre, Biggon, Sask., Canada.

—

Small town patronage.

TO THE LADIES: Theodore Roberts—Rather
good comedy drama. Clean and entertaining,

and that’s a whole lot. Seven reels.—S. G. Harsh.
Princess theatre. Mapleton, la.—Small town pat-

ronage.

SALOMY JANE: Jacqueline Logan—A mighty
fine little program picture that will go good any
time. Would rate this a little above the average
program picture. Seven reels.—Paul B. Hoffman,
Legion theatre, Holyrood, Kan.—Small town pat-

ronage.

THE SIDE SHOW OF LIFE: Ernest Torrence

—Above average program picture. Torrence does

nice work but is better cast in Westerns.

—

George C. Starkey, Opera House, Montour Falls.

N. Y.—General patronage.

THE SIDE SHOW OF LIFE: Ernest Torrence
—Torrence does real work' in this. Still is too

old for the lover parts. The picture is too long.

Seems to drag. Still the title drew and no one

kicked.—E. C. Hoadley, Temple theatre, Blissfield.

Mich.—Small town patronage.

THE MIRACLE MAN : Special cast—A real

picture. I think one of the best I have ever .seen

of this kind. Splendid acting and pleased 100

per cent. Good comments from the religious bod-

ies. Eight reels.—Frank Shepherd, Majestic the-

atre, Biggon, Sask., Canada.—Small town pat-

ronage.

THE CONFIDENCE MAN: Thomas Meighan
—Some say this picture is not as good as the

run of Meighan pictures, but I see nothing the

matter with it.—George C. Starkey, Opera House,

Montour Falls, N. Y.—General patronage.

THE CONFIDENCE MAN: Thomas Meighan
—This picture is fair but not a special.—Frank
Shepherd, Majestic theatre, Biggon, Sask., Canada.

—Small town patronage.

THE CONFIDENCE MAN: Thomas Meighan
- -Film service bad. Old picture. Good story if

we had got all of it. Titles short and could not

get half of them. Seven reels.—Ira Stevens,

Whynot theatre, Greenfield, Ind.—-General pat-

ronage.

THE STORY WITHOUT A NAME: Special

cast—Fairly good program picture.—George C.

Starkey, Opera House, Montour Falls, N. Y.

—

General patronage.

BACK HOME AND BROKE: Thomas Meighan
—Tom always draws here and they were all

pleased with this one. Would have been fine if

we could have gotten all the film. Eight reels.

—R. E. Cook, Barnard theatre, Barnard, Mo.

—

Small town patronage.

PRODIGAL DAUGHTERS: Gloria Swanson-
Full of life, pep and jazz. Modern daughters

with an old-fashioned father (Theodore Roberts),

believe in life of freedom, but after many ups

and downs, realize Dad was right after all. Gay
scenes of revelry, wild parties, etc. Seven reels.
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—Dorothy B. Strauss, Bonita theatre, Copperhill,

Tenn.—General patronage.

THE LIGHT THAT FAILED: Special cast—
Some wonderful acting in this picture, but why
do they get such sad stories. Life is sad enough,
and when people come to the theatre they want
to get away from that very thing. Six reels.

—

R. E. Cook, Barnard theatre, Barnard, Mo.

—

Small town patronage.

CODE OF THE SEA: Rod La Rocque—A very
good sea story with interesting sea scenes, but
who in the world can imagine Rod La Rocque
playing such a part? Six reels.—Horn & Morgan,
Star theatre. Hay Springs, Neb.—Small town pat-

ronage.

YOU CAN’T FOOL YOUR WIFE: Special cast

—One of the reasons why I am closing until we
can get some business.—J. R. Baxter, Lyceum
theatre. Spring City, Utah.—Small town patron-
age.

THE HUMMING BIRD: Gloria Swanson—As
good a Swanson as I ever showed. It pleased
very good but I received a bum print and it

hurt the picture. Eight reels.—W. T. Biggs,
Unique theatre, Anita, Iowa.—General patronage.

ZAZA: Gloria Swanson—After showing this

piece of junk I feel that it is my duty to inform
brother exhibitors who might have it booked to
never bring it before your patrons, as it will

tear down more prestige than you can build up in

six months. Patrons sure panned me for this

one. and I could not blame them, as even the
rougher element said it was bad. Swanson has
always been a fair bet at the box office, but am
afraid this thing hurt her here.—Ed Renner.
Eureka theatre, Zenda, Kan.—Small town pat-

ronage.

SALOMY JANE: Special cast—Did not expect
much but will say it went over nicely, as it was
a pleasing outdoor picture of the olden times when
the Vigilantes said who stayed and who didn’t

stay. This has a very pleasing story well told,

with enough action to make it a strong program
offering. Seven reels.—Ed Renner, Eureka the-

atre, Zenda. Kan.—Small town patronage.

LAWFUL LARCENY: Hope Hampton—Not
so bad and not so good. Good acting and fair

plot but very dark photography. Film bad. Six

reels.—W. A. Doerschlag, Strand theatre. Ran-
som. Kan.—Small town patronage.

TONGUES OF FLAME: Thomas Meighan—
A Meighan and one of those long, drawn out,

slow moving dramas that tire one to death. Lacks
eversrthing you expect of a Meighan. Eight reels.

— S. G. Harsh, Princess theatre, Mapleton, la.

—

Small town patronage.

SINNERS IN HEAVEN: Bebe Daniels—We
think this good entertainment. Those that saw it

were pleased. However, had a hard rain both
nights, so can’t tell what it might have done.

—

E. C. Hoadley, Temple theatre, Blissfield, Mich.
—Small town patronage.

THE PRIDE OF PALOMAR: Special cast—

A

fine picture. Tuesday and Wednesday business is

falling off here. Eight reels.—A. W. West. Em-
pire theatre, Wanette, Okla.—Small town patron-

age.

SHADOWS OF PARIS: Pola Negri—Very good
picture for Friday and Saturday. Seven reels.

—Frank Shepherd, Majestic theatre, Biggon, Sask.,

Canada.—Small town patronage.

CODE OF THE WEST: Special cast—A good

Western drama with lots of good comedy and
pleased most all who saw it. A good drawing
card if they like Westerns.—T. J. Kempes, Ma-
jestic theatre. Fairbury, Nebr.—General patronage.

THE NEXT CORNER: Lon Chaney—This is

an A No. 1 program picture. Well liked by all

who came out.—H. A. Davitts, Dixie theatre.

Winona, Miss.—General patronage.

THE NE’ER-DO-WELL; Thomas Meighan—
Fairly good picture. Appeared to please most
people. Seven reels.—Frank Shepherd, Majestic

theatre, Biggon, Sask., Canada.—Small town pat-

ronage.

HIS CHILDREN’S CHILDREN: Bebe Daniels

—Ye Gods! Eight reels of it. Sam Wood must
have had a lot of spare time and excess film to

get rid of. Eight reels.—Don Wilcox, Colome
theatre, Colome, S. D.—General pati-onage.

Pathe
THE BATTLING ORIOLES: Glenn Tryon—

Father light but good “rough house’’ comedy that

satisfied the majority. A few said “Fine” and a

few others said “Worst show you ever had.” Draw-
ing power 50 per cent.—C. M. Staples, Y. M. 0.

A. theatre, Morenci, Ariz.—General patronage.

KING OF WILD HORSES: Rex—Very good.

John Golden co-operated with John
Ford, director, and William Fox in

completing “Lightnin,’ ” expected to

be the first Fox offering on Broadway
next fall.

Pleased everybody, and especially some riders

that know horses. Think this one will please

any audience that knows horses well enouj?h to

appreciate them. Film A-1. Five reels.—Lester

N. Leek, Club House theatre, Jackson, Wyo.

—

General patronage.

SAFETY LAST: Harold Lloyd—A very good
picture and pleased everybody who saw it. Seven
reels.—Frank Shepherd, Majestic theatre, Biggon,
Sask., Canada.—Small town patronage.

Prod. Dist. Corp.
CirARLEY'S AUNT: Syd Chaplin—Absolutely

the most entertaining picture we have shown, and
the best attendance drawer. Just about 100 per
cent audience appeal, from what they all said.

Eight reels.—Charles Born, Elks theatre, Prescott,

Ariz.—General patronage.

CHARLEY'S AUNT: Syd Chaplin—Went over
exceptionally well. Everyone pleased. This pic-

ture should be run by every theatre. Not only

to make money but to give its patrons a real

laugh. Eight reels.—C. F. Wagner, Bugg theatre,

Chicago, 111,—General patronage.

CHARLEY'S AUNT: Syd Chaplin—Well, if

you exhibitors are looking for 100 per cent au-

dience picture, get this, play it plenty of days,

and listen to more heai'ty laughter than you ever

heard before. It costs big money but it's worth
it, for 'tis the greatest comedy ever produced and
will ring the bell for any small town exhibitor.

Eight reels.—M. A. Manning, Opera House, Bald-
win, Wis.—Small town patronage.

RECKLESS ROMANCE: Special cast - A de-

lightful farce comedy that was enjoyed by a Sun-
day audience. I find my partons want entertain-

ment, instead of family squabbles and sex tri-

angles. Six reels.—Charles Born, Elks theatre,

Prescott, Ariz.—General patronage.

RECKLESS ROMANCE: Special cast—Good
comedy drama. Full of action all through.
Pleased 100 per cent.—L. H. Markus, Rex theatre,

Kindersley, Sask., Canada.—General patronage.

RECKLESS ROMANCE: Special cast—A good
comedy drama. A program picture bought by me
at a special price, and it ain’t there, so the fools

ain’t all dead yet.—Bert Silver, Silver Family the-

atre, Greenville, Mich.—General patronage.

THE GIRL ON THE STAIRS: Patsy Ruth
Miller—At last a reasonably good one from Pro-
ducers, but at that did not make any money.
Their productions do not draw. Seven reels.

—

W. A. Doerschlag, Strand theatre. Ransom, Kan.
—Small town patronage.

THE GIRL OF GOLD: Florence Vidor—Very
well produced and acted. Pleased all who saw it.

Fair business. No box office value. Six reels.

—

C. F. Wagner, Bugg theatre, Chicago, 111.- Gen-
eral patronage.

RAMSHACKLE HOUSE ; Betty Compson—
Pretty good ; seemed to hold ’em.—Roy W. Adams,
Pastime theatre, Mason, Mich.—General patronage.

CHALK MARKS: Special cast—Picture very

entertaining, but poor title and no well known
star.—Charles Born, Elks theatre, Prescott, Ariz.

—General patronage.

CHALK MARKS: Special cast—Nice little pro-

gram picture.—Roy W. Adams, Pastime theatre.

Mason, Mich.—General patronage.

SOFT SHOES: Harry Carey—A good Carey
picture that pleased. It’s different than the
others of this series and has a little more comedy
running through it. Would class it as a good
program picture. Five reels.—Paul B. Hoffman,
Legion theatre, Holyrood, Kan.—Small town pat-

ronage.

SOFT SHOES: Harry Carey—Harry Carey is

a good drawing card for us and we consider this

one of his best. It has a touch of comedy in it

that will please them all. Six reels.—K. H.
Oliver, Gayety theatre, Amory, Miss.—General

patronage.

THE FLAMING FORTIES: Harry Carey—
People, if you like outdoor pictures with thrills

aplenty, buy this and step on it. It’s a real pic-

ture. Pleased all my patrons. Give us more like

it. Six reels.—Price McCall, Lyric theatre, Mena.
Ark.—General patronage.

A CAFE IN CAIRO: Priscilla Dean—Good
lively story, well handled. Priscilla has lots of

chance to display the well known pep, and she’s

right there as usual. A better part than she has
had in some time. Screen it before you show it.

There are some very daring scenes in it.^—Roy W.
Adams, Pastime theatre, Mason, Mich.—General

patronage.

THE NIGHT HAWK: Harry Carey—Just a

fair Western. Lacks a long way of being what
the Fred Thomson pictures are. Six reels.—W.
A. Doerschlag, Strand theati’e. Ransom, Kan.

—

Small town patronage.

NOT ONE TO SPARE: Special cast— Mildly
entertaining.—-Roy W. Adams, Pastime theatre.

Mason, Mich.—General patronage.

HIS DARKER SELF: Lloyd Hamilton—Look
before you book. I wish I had.—Roy W. Adams,
Pastime theatre. Mason, Mich.—General patron-

age.
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HIS DARKER SELF: Lloyd Hamilton—This
picture is alright for negroes only, but don’t try

to show it to white people. There are only three

white people in the picture. Lloyd goes in a

dance hall and dances with negro women like

they w’ere white. Better lay off of this one. Five
reels.—K. H. Oliver, Gayety theatre, Amory, Miss.

—Genei'al patronage.

LET WOMEN ALONE: Wanda Hawley—Good
light entertainment.—-Roy W. Adams, Pastime
theatre. Mason, Mich.—General patronage.

ANOTHER SCANDAL: Lois Wilson—Had many
compliments on this show and enjoyed a good
business. Seven reels.^—W. T. Biggs, Unique the-

atre, Anita. Iowa.—General patronage.

HOLD YOUR BREATH: Dorothy Devore-
Good film. Although this has gotten good reports

from most exhibitors, we cannot agree with them.
This is sure a bum one, with nothing to it until

reel five, and then it’s a bunch of junk. Our
patrons got a few hearty laughs out of it but on
the whole it is no good. We don’t want any more
of this kind. Six reels.—W. T. Davis & Son,

Rialto theatre, Sharon, Wi.s.—General patronage.

United Artists

THE THIEF OF BAGDAD: Douglas Fairbanks
---Pleased all the children. Very well produced
and wonderful work. A million dollars wasted as

far as the adults are concerned. Did only fair

business. Entirely too long. Twelve t'eels.—C. F.

Wagner. Bugg theatre, Chicago, III.—Genera! pat-

ronage.

THE THIEF OF BAGDAD: Douglas Fairbanks
—Don’t know w’hat scared them away on this.

It’s wonderful ; print okay. Service from Salt

Lake excellent. Drew just enough to pay over-

head and advertising and lost the rental. An
awful flop, financially. Twelve reels.—J. R. Bax-
ter, Lyceum theatre, Spring City, Utah.—Small

town patronage.

THE THIEF OF BAGDAD: Douglas Fairbanks
—A wonderful picture. Tw'o days to fair busi-

ness. Twelve reels.—Ira Stevens, Whynot theatre.

Greenfield, Ind.—General patronage.

ISN’T LIFE WONDERFUL? D. W. Griffith—

It must be wonderful when they can sell that

kind of picture for the price they do. I hope Mr.

Griffith will get some good stories when he goes

to Famous Players. We get enough poverty and
suffering every day without going to the theatre

and paying to see it. Nine reels.—C. H. McCros-
key. Allied theatre, Dermott. Ark.—Small town
patronage.

AMERICA: D. W. Griffith—Here is a truly

great picture. It doesn’t draw like it should,

but it will certainly please them. It can be bought
right and you can’t boost it too much. It is not

only 100 per cent entertainment but it gives them
something to think about. Eleven reels.—H. K.

Allen. American Legion theatre, Broadlands, 111.

—Small town patronage.

AMERICA: D. W. Griffith—Too much cannot
be said of this picture. It is a wonderful historic

picture with plenty of action to hold interest.

You will do your house well to run it. I made
no money, however am glad to have had it. Eleven
reels.^—S. G. Fry, Palace theatre, Omaha. Tex.

—

Small town patronage.

AMERICA: D. W. Griffith—I received a bad
print from Dallas. United Artists refused to

make it good. Fine picture, but lost money.

—

E. L. Fawks. Liberty theatre, Graford, Tex.—Gen-
eral patronage.

“The Fool,” Harry Millarde production,
has had a successful run at Central
theatre. New York. Edmund Lowe,
Mary Thurman and Brenda Bond are
in the Fox film.

AMERICA: D. W. Griffith—This is really a

wonderful picture but it didn’t get over here.

People do not care for educational pictures, and
then it was too long. My audience left one by

one after the 8th reel. Eleven reels.—W. L.

Douglas, Strand theatre, Newman Grove, Neb.

—

Small town patronage.

ROBIN HOOD: Douglas Fairbanks —Splendidly

produced, along big spectacular lines. Had more
]>eople walk out before it was half over than on
everything combined shown here in the last three

years. No reason, except they didn’t like it, ap-

parently. Eleven reels.— S. G. Harsh. Princess

theatre. Mapleton. la.— Small town patronage.

THE HILL BILLY: Jack Pickford—Very or-

dinary White Mountain story that seemed to go
over O. K. Did not draw but seemed to please.

Six reels.—S. G. Harsh. Princess theatre. Maple-
ton, la.—Small town patronage.

RICHARD THE LION HEARTED: Wallace
Beery—Another costume picture that did the usual

costume picture business—nothing. Fair picture

if you like that kind. Don’t believe anyone does

here. Eight reels.—S. G. Harsh, Princess theatre.

Mapleton, la.—Small town patronage.

NO MORE WOMEN: Special cast—A good
program picture. Light comedy drama. Pleases

mildly. Six reels.—Ralph R. Gribble, Grand the-

atre, New Hamburg. Ont., Canada.—General pat-

ronage.

ORPHANS OF THE STORM: D. W. Griffith

—A great picture ; never too old if you have not

shown it.—Ralph R. Gribbe, Grand theatre. New
Hamburg, Ont., Canada.—General patronage.

PADDY THE NEXT BEST THING: Mae Marsh
—Pleasing comedy drama of Irish life that seemed
to satisfy our patrons.—Edward P. Totten, Mag-
net theatre, Fairhope, Ala.—Neighborhood patron-
age.

THE THREE MUSKETEERS: Douglas Fair-
banks—Entirely too long. Good entertainment.
However, in spite of its length, pleased better
than “Robin Hood.” Twelve reels.—S. G. Harsh.
Princess theatre, Mapleton, la.

TESS OF THE STORM COUNTRY: Mary
Pickford—A good picture. Drew well and pleased
all who came. Ten reels.—Ralph R. Gribble,
Grand theatre. New Hamburg, Ont., Canada.

—

General patronage.

THE MARK OF ZORRO: Douglas Fairbanks

—

Plus. Dandy fine picture that pleased everyone.
Eight reels.—RaU)h R. Gribble, Grand theatre.

New Hamburg, Ont., Canada.—General patronage.

THE MOLLYCODDLE: Douglas Fairbanks—
This seemed rather crude after showing “The
Thief of Bagdad,” but nobody kicked. Lots of
action and comedy in this.—Roy W. Adams, Pas-
time theatre. Mason, Mich.—General patronage.

LITTLE LORD FAUNTLEROY: Mary Pick-
ford—Women and children liked this, but the
Tom Mix fans walked out on it.—Roy W. Adam.s,
Pastime theatre. Mason, Mich.—General patronage.

Universal
OH DOCTOR: Reginald Denny—Some liked it.

some didn’t. Kind of 50-50 on this. Personally
I did not like it. It did not appeal to me as

much of an entertainment proposition. Seven
reels.—M. J. Babin, Fairyland theatre. White
Castle, La.—General patronage.

FIFTH AVENUE MODELS: Mary Philbin—
A veiY good, well directed picture. Did a fair

business and pleased all who saw it. Seven reels.

—C. F. Wagner, Bugg theatre, Chicago, 111.

—

General patronage.

LET ’ER BUCK: Hoot Gibson—Did good busi-

ness on this. I think it’s the best picture of its

kind I ever ran, and I have used all the round-up
pictures.—J. R. Baxter, Spring City, Utah.

—

Small town patronage.

BUTTERFLY : Laura LaPlante—This is a tine

picture. Women and children cry for it. and even
the Hoot Gibson fans stayed to watch it through.
Cast and pioduction are perfect. Ruth Clifford

is charming as she used to be in the old Bluebird
days. I thought Universal was kidding when they

threatened to make a star of LaPlante, but darned
if they haven’t put it over.—Roy W. Adams.
Pastime theatre. Mason, Mich.—General patronage.

ROARING ADVENTURE: Jack Hoxie—We
class this as the poorest Hoxie we have received

from Universal. They like to see Jack as a cow-
boy and he fails in this one. Five reels.—S. G.

Fry, Palace theatre. Omaha, Tex.—Small town
patronage.

SMOULDERING FIRES: Pauline Frederick—
This was extra good. While Pauline is getting old.

I think my patrons prefer the supporting cast in

this one. Seven reels.—M. J. Babin, Fairyland
theatre. White Castle, La.—General patronage.

SMOULDERING FIRES: Pauline Frederick—
A splendid picture, but title and paper seemed
poor.—Charles Born, Elks theatre, Prescott, Ariz.

—General patronage.

HIT AND RUN: Hoot Gibson—-Pleased nearly

all with this baseball comedy and. while it con-

tains a lot of hokum, it also has real entertain-

ment value for the small towns, and that’s what
you want, isn’t it? Six reels.—M. A. Manning,
Opera House. Baldwin, Wis.—Small town patron-

age.

HIT AND RUN: Hoot Gibson—We are several

months late in reporting on this one but want to

tell all of our brother exhibitors that this is one
of the best comedies we know of. A baseball

thrill picture. Universal has good pictures and
the prices are right. Suitable for any theatre.

—

Mr. and Mrs. W. B. Fordyce, Little theatre, Selma,
La.—General patronage.

HIT AND RUN: Hoot Gibson—One of Hoot’s

best. Just a dandy good picture that keeps the

crowd guessing. Hoot is a good drawing card

here and everyone likes this picture. You can’t

make a mistake by booking it. Six reels.—G. M.
Castle, Gatliff theatre. Gatliflf, Ky.—General pat-

ronage.

THE SUNSET TRAIL: William Desmond-
Good film. This was taken from H. H. Knibb’s
novel, “Overland Red.” and was not very speedy.

Universal made this with Harry Carey a number
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of years ago and we do not think they have bet-

tered the picture any. Gareth Hughes plays with

Desmond and his acting, as well as the rest of

the acting, is fine. Story poor. Five reels.—-W.

T. Davis & Son, Rialto theatre, Sharon, Wis.

—

General patronage.

the FAST WORKER: Reginald Denny—Very
entertaining comedy that did not dravv well.

Charles Porn, Elks theatre, Prescott, Ariz.—Gen-

eral patronage.

THE FAST WORKER: Reginald Denny—An-

other good Jewel. Lots of laughs all the way

through.—Mr. and Mrs. W. B. Fordyce, Little

theatre, Selma, La.—General patronage.

THE SIGNAL TOWER: Virginia Valli—

A

great R. R. picture. One that should draw good

in small town. Business fair. Eight reels.—Ira

Stevens, Whynot theatre, Greenfield, Ind.—Gen-

eral patronage.

FIGHTING FURY: Jack Hoxie—Drew well for

me. Had Bessie Roberts Tent Show to buck, but

drew a good crowd. Jack pulls em for me.

Pleased 100 per cent. Good Saturday program.

Five reels.—Price McCall, Lyric theatre, Mena.

Ark.—General patronage.

THE SUNSET TRAIL: William Desmond—

I

liked this. Considered it a good program picture

and it took well. Five reels.—W. L. Douglas,

Strand theatre, Newman Grove, Neb.—Small town

patronage.

THE SAWDUST TRAIL: Hoot Gibson—A fail-

picture, but Hoot is out of his place in anything

except Westerns. Why don’t they keep Hoot in

his sphere? Six reels.—Price McCall. Lyric the-

atre, Mena, Ark.—General patronage.

A LADY OF QUALITY: Virginia Valli—Oh

why, why do they try to call this a Jewel, and

why do they let us run such junk as this? Some

say it is good in the HERALD, but I would say

to the small town, lay off of this one. Seven

reels.—R. E. Cook, Barnard theatre, Barnard, Mo.

—Small town patronage.

THE DARLING OF NEW YORK: Baby Peggy

—Would advise any small town to buy this one,

as it gets right under the skin and pleases them

all alike, especially the kids. Seven reels.—R. E.

Cook, Barnard theatre, Barnard, Mo.—Small town

patronage.

MERRY GO ROUND: Mary Philbin—A picture

that cost a million dollars. Some wonderful

scenery, but these foreign pictures will not go

with our people. Lots of good comments on this

one from other exhibitors, but I cannot see it

from a box office standpoint or entertainment

value. One thing. Universal always gives you

the prints. Ten reels.—R. E. Cook, Barnard the-

atre. Barnard, Mo.—Small town patronage.

DRIFTING: Priscilla Dean—Fair picture, hut

you cannot get them out here to see Priscilla

Dean. Too many pictures to run this kind in a

small town. Seven reels.—R. E. Cook, Barnard

theatre, Barnard, Mo.—Small town patronage.

CROOKED ALLEY : Special cast.—Another

picture that makes a man wonder why it was

made. A waste of film. Five reels.—Frank Shep-

herd, Majestic theatre. Biggon, Sask., Canada.

—

Small town patronage.

THE WILD PARTY: Gladys Walton—A poor

picture and did not draw at all. Five reels.

—

Frank Shepherd, Majestic theatre, Biggon, Sask.,

Canada.—Small town patronage.

THE RECKLESS AGE: Reginald Denny—

A

good comedy. I thought the Sunday crowd would

laugh their fool heads off. Fair print. Seven

reels.—Roy W. Adams, Pastime theatre. Mason,

Mich.—General patronage.

THE RECKLESS AGE: Reginald Denny—Good
comedy drama, clean and pleasing entertainment,

but title did not mean much. Think original

“Saturday Evening Post” title would have been

better, "Love Insurance.” Seven reels.—P. G.

Estee, S. T. theatre, Parker, S. D.—Small town
patr.onage.

THE RECKLESS AGE: Reginald Denny—One
of the best that we have shown. Denny is well

liked here and so is Laura LaPlante. Plenty of

action and comedy. Suitable for any size town.

—Mr. and Mrs. W. B. Fordyce, Little theatre,

Selma, La.—General patronage.

WHITE TIGER: Priscilla Dean—Priscilla Dean
wonderful actress, but always has such a hideous

part. Does not take well with my people, but

one fine thing. Universal gives you a good print.

Seven reels.—R. E. Cook, Barnard theatre, Bar-

nard, Mo.—Small town patronage.

WHITE TIGER: Priscilla Dean—Fair business.

Another old one in bad condition. Priscilla Dean
liked here, but if I get any more bad prints will

surely kill her, for the patrons do not know what

is the trouble. Seven reels.—Ira Stevens, Whynot
theatre, Greenfield, Ind.—General patronage.

EXCITEMENT: Laura LaPlante—Good little

comedy. LaPlante very beautiful. Five reels.

—

E. L. Fawks, Liberty theatre, Graford, Tex.

—General patronage.

EXCITEMENT: Laura LaPlante—Good busi-

ness. A very good picture, well like and people

said so. Universal always gets the business. Five

reels.—Ira Stevens, Whynot theatre, Greenfield.

Ind.—General patronage.

SPORTING YOUTH: Reginald Denny—This
is a good one and my patrons told me so as they

went out. If we could get more like this it

would be a pleasure to run a theatre. Seven

reels.—R. E. Cook, Barnard theatre, Barnard, Mo.

—Small town patronage.

SPORTING YOUTH: Reginald Denny—Excel-
lent entertainment. Should please in any small

town.—Mr. and Mrs. W. B. Fordyce, Little the-

atre, Salma, La.—General patronage.

SPORTING YOUTH: Reginald Denny—This is

a fine picture, full of thrills. Will keep your

people interested every minute during the show.

If you have not booked it, do so. You can’t lose.

Seven reels.—G. M. Castle, Gatliff theatre, Gat-

liff, Ky.—General patronage.

JACK O’ CLUBS: Herbert Rawlinson—Not

bad, but can’t get any business on ordinary pic-

tures.—J. R. Baxter, Lyceum theatre. Spring

City, Utah.—Small town patronage.

JACK O’ CLUBS: Herbert Rawlinson—Sub-

stituted for “The Ramblin’ Kid.” Nothing to it.

'This theatre has more trouble with Universal on

substitutions and miss-outs than with all the

other exchanges put together. They don’t fulfill

their contracts. Five reels.—Don Wilcox, Colome

theatre, Colome, S. D.—General patronage.

'the HUNCHBACK OF NOTRE DAME: Lon
Chaney—We played this picture two nights to a

crowded house first night and a fair crowd the

second night. I have heard many expressions of

admiration for this picture. This is our first at-

tempt at showing a real big picture. We got it

right as to price and made some money. We
are dealing with Universal for one picture a week
and are getting the best of service. 'The films

are in good condition. Book “The Hunchback.”

It will justify any exploitation you will give it.

—A. W. Boley, High School, Cooksville, 111.

—

General patronage.

THE HUNCHBACK OF NOTRE DAME: Lon
Chaney—Flopped on me on account of bad print.

A wonderful play. Lon Chaney a wonder. You
can’t go wrong if you get good print. Twelve

reels.—Arch Catalano, Victory theatre, Rossiter,

Pa.—Miner patronage.

THE HUNCHBACK OF NOTRE DAME: Lon
Chaney—We aie veiy proud that we have shown
this picture. It is absolutely the most wonderful

production we have ever seen. Broke all box
office records, but we did not make any money.
Pleased 98 per cent. We cannot understand how
anyone can think that this picture will not go
over in a small town. It can be boosted to the

limit. Twelve reels.—Mr. and Mrs. W. B. For-

dyce, Little theatre, Selma, La.—General patron-

age.

TURMOIL: Special cast—Didn’t see this one
myself but everyone told me next day it was good,

so that’s a good sign that it pleased. Film in good
shape. Universal has the pictures. Seven reels.

—W. R. Rock, Opera House, Oto, la.—General
Iiatronage.

FORBIDDEN TRAILS: Jack Hoxie—Pretty

fair. Went over very nicely. Five reels.—W. L.

Douglas. Strand theatre, Newman Grove, Neb.

—

Small town patronage.

FOOL’S HIGHWAY: Mary Philbin—Picture no
good for small town. Too sad. No drawing pow-
er. Seven reels.—R. E. Cook, Barnard theatre,

Barnard, Mo.—Small town patronage.

HIS MYSTERY GIRL: Special cast—A mys-
tery to me just why they turned such a picture

out. Nothing to it.—Frank Shepherd. Majestic

theatre, Biggon, Sask., Canada.—Small town pat-

ronage.

DEAD GAME: Hoot Gibson.—Hoot in a West-
ern, where he belongs, therefore it is good. Five

reels.—-Robt. L. Anderson, Olympic theatre. Forks,

Wash.—Small town patronage.

ROSE OF PARIS: Mary Philbin—A good pic-

ture but absolutely no drawing power.—K. H.

Oliver, Gayety theatre. Amory, Miss.—General

patronage.

THE RED WARNING: Jack Hoxie—Good
Western. Hoxie doesn’t draw here. Five reels.

—Don Wilcox, Colome Theatre. Colome, S. D.—

•

General patronage.

YOUNG IDEAS: Laura LaPlante—-The kind
our people like. Lots of comedy situations that

appeal. Lots of good comments on this one and
you can stay in the lobby as they go out. Carl,

give us more like this one. Six reels.—R. E.

Cook, Barnard theatre. Barnard. Mo.—Small town
patronage.

Warner Brothers
THE TENTH WOMAN: Special cast—For or-

dinary programs we charge 10 and 20c. For
Warner Classics we raise to 10 and 30c. One
lady put down 20c and we called for a dime
more, explaining “This is a Warner Classic and
costs us more than an ordinary picture.” “Well,”
she replied, “They’re worth it.” Them’s our
sentiments, too. Six reels.—C. E. Hopkins, Hop-
kins theatre. Cotter, Ark.—Small town patronage.

THE MAN WITHOUT A CONSCIENCE: Spe-
cial cast—A get rich quick story which is saved
only by the superb acting. Personally I liked it.

It meant nothing to the box office. Of the very
few, only one told us he liked it. The one sheet

with girl drinking is not in the picture. I be-

lieve this one sheet killed any chance for busi-

ness here. Picture is clean. Photography excel-

lent. Business awful.—Dr. F. M. Childs, Cozy
theatre, Villisca, la.—General patronage.

RECOMPENSE: Monte Blue—A good picture

but no drawing power. Will they ever quit mak-
ing war pictures and forcing the exhibitor who
caters to a German audience to run them ? Seven
reels.—C. F. Wagner. Bugg theatre, Chicago, 111.

—General patronage.

FIND YOUR MAN: Rin-Tin-Tin—A very good
dog picture. Liked very much by a certain class,

but others did not care for it. Too much dog

:

story very weak. Would not please the better

class, as there is nothing to it but the dog.

He’s good.—Ralph R. Gribble, Grand theatre. New
Hamburg, Ont., Canada.—General patronage.

THREE WOMEN: Special cast—Very good
show, but very few patrons seemed interested in

coming in.—E. J. Reynolds. Liberty theatre, Pasco,

Wash.—General patronage.

THE MARRIAGE CIRCLE: Special cast—

A

good picture for big towns. Cast fine. Story

too true to please a country audience. Satisfied

about 50 per cent, disgusted 50 per cent. This

type of stories will drive all country theatres out

'^e novelty
Sensation
ofthewear
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of the business. Everyone knows this stuff is true
to life, but they don’t want it pictured to them.
—Bert Silver, Silver Family theatre, Greenville,

Mich.—General patronage.

DADDIES: Special cast—This was a good,
clean comedy drama and pleased everybody.

—

Frank Shepherd, Majestic theatre, Biggon, Sask.,

Canada.—Small town patronage.

VITAGRAPH
SCHOOL FOR WIVES: Conway Tearle—

A

very well produced picture. Pleased all who
saw it. A good Wednesday picture. Did a good
business. Vitagraph is sure giving the exhibitor

value received. Seven reels.—C. F. Wagner, Bugg
theatre. Chicago, 111.—General patronage.

SCHOOL FOR WIVES: Conway Tearle—This
picture does not ring true to life, but appeared
to please, so that’s the main thing. Seven reels.

—Frank Shepherd, Majestic theatre. Biggon, Sask.,

Canada.—Small town patronage.

TIDES OF PASSION: Mae Marsh—This took
well with the Sunday crowd. Laska Winter is the
one you will remember. She looks like a comer.
—Roy W. Adams, Pastime theatre. Mason, Mich.
—General patronage.

PAMPERED YOUTH: Alice Calhoun—One
swell picture and liked here. One that will go
over anywhere.—Ira Stevens, Whynot theatre,

Greenfield. Ind.—General patronage.

THE REDEEMING SIN: Nazimova—Very good.

Better than the average run. Seven reels.—M. J.

Babin. Fairyland theatre. White Castle, La.

—

General patronage.

THE REDEEMING SIN: Nazimova—Good cast

and great acting, but not a very pleasing story.

—Roy W. Adams, Pastime theatre, Mason, Mich.
—General patronage.

GREATER THAN MARRIAGE: Special cast

—An old picture that brought in more compli-
mentary reports from our theatre fans than many
of the later and so-called big productions that

we have run. Many beautiful scenes and good
action.—Carl Veseth, Palace theatre, Malta, Mont.
—General patronage.

GREATER THAN MARRIAGE: Special cast

—A picture that pleased. Adult entertainment
only : some rather intimate scenes in it.—Roy W.
Adams. Pastime theatre. Mason, Mich.—General
patronage.

BEHOLD THIS WOMAN: Irene Rich—A fair-

ly good picture, but did not draw for us. Our
usual Friday night business was way short. Vita-

graph specials are a losing thing with us.—H. A.
Davitts, Dixie theatre, Winona, Miss.—General

patronage.

THE MAN FROM BRODNEY’S: J. Warren
Kerrigan—You may safely special this one. Full

of action. We would like to have more like it.

—Mr. and Mrs. W. B. Fordyce, Little theatre,

Selma. La.—General patronage.

ONE LAW FOR THE WOMAN: Mildred Har-
ris—This picture is hardly worth its name. Every-

one expected to see a real picture, under such a

name. Good print. Six reels.—E. Crawford, Y
theatre. Ft. Leavenworth, Kan.—General patron-

age.

CAPTAIN BLOOD: J. Warren Kerrigan—
This is a wonderful production in all respects.

It is a costume picture, which makes it hard to

get them in in a small town, but all who come
will be highly pleased.—Mr. and Mrs. W. B.

Fordyce, Little theatre, Selma, La.—General pat-

ronage.

BETWEEN FRIENDS: Lou Tellegen—This is

an old picture but appeared to please most people

that saw it. Seven reels.—Frank Shepherd, Ma-

jestic theatre, Biggon, Sask,, Canada.—Small town
patronage.

THE MAN NEXT DOOR: Alice Calhoun—
Vei-y good, indeed, for any sized community.

—

Mr. and Mrs. W. B. Fordyce. Little theatre,

Selma, La.—General patronage.

MY MAN : Patsy Ruth Miller—Nothing special

about this. Just another picture. Seven reels.

—Don Wilcox, Colome theatre, Colome, S. D.

—

General patronage.

THE ANGEL OF CROOKED STREET: Alice

Calhoun—This is a good one if they like its

kind. Pleased 85 per cent. Five reels.—E. Craw-

ford, Y theatre. Ft. Leavenworth, Kan.—Gen-

eral patronage.

THE PRODIGAL JUDGE: Ernest Torrence—
This picture appeared to please most everybody.

Eight reels.—Fi-ank Shepherd, Majestic theatre.

Biggon. Sask., Ganada.—Small town patronage.

State Rights
ELTRABAN WESTERNS: Leo Maloney, Pete

Morrison—These five red features always depend-

able. The stars are good drawing cards and

please patronage where Westerns are preferred.

—

Dorothy B. Strauss. Bonita theatre, Copperhill.

Tenn.—General patronage.

FIGHTING THE FLAMES: Dorothy Devore—
Another of Renown’s short snappy pictures. Did

a good business and pleased all. Well directed.

Plenty of action. Six reels.—C. F. Wagner, Bugg
theatre, Chicago. 111.—General patronage.

HARD HITTING HAMILTON: Buffalo Bill, Jr.

—Here was a teetotal surprise to me. A good

fast moving Western story that pleased, and the

name pulled them in. Photography good and

patrons liked it. The three-sheet on this one is

a dude. Get it sure. All I can ask of the ex-

change is that these new Western stars don’t fall

off the horse while they are taking the picture.

—

Dr. F. M. Childs, Cozy theatre. Villisca, la.—
General patronage.

HIS LAST RACE : Special cast—A fair Satur-

day night bill if they’re not too critical. But

oh, my countrymen, what a goshawful print 1—

•

Roy W. Adams, Pastime theatre. Mason, Mich.

—

General patronage.

LEND ME YOUR HUSBAND: Doris Kenyon—
Not a very convincing picture. People don’t care

for it.—G. P. Miller, Regent theatre. St. Marys,

O.—General patronage.

LOVE AND THE LAW : Special cast—Good
picture. Business bad. Hot weather kept them
out. Seven reels.—Ira Stevens, Whynot theatre.

Greenfield, Ind.—General patronage.

THE MIDNIGHT EXPRESS: Elaine Hammer-
stein—A very satisfactory and thrilling action

drama with some fine scenic shots. Not a special

but a good program. Six reels.—C. M. Staples,

Y. M. C. A. theatre, Morenci, Ariz.—General pat-

ronage.

THE RETURN OF DRAW EGAN: William S.

Hart—This is a typical Bill Hart of the old days.

If you haven’t killed Bill off by running his last

two from Paramount, this will please them. Plenty

of shootin’ and action. Louise Glaum is the she-

male in this and is better suited to this type than
in lots of ’em I have seen her in since. Five

reels.^—William E. Tragsdorf, Trags theatre,

Neillsville, Wis.—Small town patronage.

SECOND YOUTH: Special east—A good pic-

ture and appeared to please most people.—Frank
Shepherd, Majestic theatre, Biggon, Sask., Canada.
—Small town patronage.

THE SPEED KING: Richard Talmadge—
Rather thin story, but the action is fast and furi-

ous. As an acrobat this bird is a whale of a
bearcat.—Roy W. Adams, Pastime theatre. Mason,
Mich.—General patronage.

WHEN EAST COMES WEST: Franklin Far-
num—A fine Western picture, full of excitement.
Print in good condition.—G. M. Castle. Gatliflf

theatre, Gatliffe, Ky.—General patronage_

Serials
THE FAST EXPRESS: (Universal) William

Duncan—This is a darned good, snappy serial.
Lots of action, thrills and speed, and it holds
the crowd every minute.—Roy W. Adams, Pas-
time theatre. Mason, Mich.—General patronage.

THE 40TH DOOR: (P.) Allene Ray—The 1st
episode great, produced like a real feature. Real
actors, fine story, lavish setting. My first serial
in two years. It looks good.—Ralph R. Gribble,
Grand theatre. New Hamburg, Ont., Canada.

—

General patronage.

THE 40TH DOOR: Allene Ray—Boys, let me
tell you something. Book this. I am on the
fourth episode and I can truthfully say it is the
best serial since the old “Million Dollar Mystery.”
No repeats, no stunts, no killing, but a dandy
story, backed up with good actors and splendid
settings beautifully photographed, and it's draw-
ing better each week. I’ve the hardest town in
the world to put over a serial in. They gener-
ally stay away on the old serial nights. I be-
lieve “The 40th Door” will make any man money
if he gets started right. Get them in any old
way the first night, and I’ll gamble they'll come
back and bring more with them next time.

—

R. Gribble, Grand theatre. New Hamburg, Ont.,
Canada.—General patronage.

IDAHO: (Pathe) Special cast—Chapter 1 of
this serial starts rather slow. However, the set-
tings are good, locale good, and business should
pick up considerably on next. Not enough action
for a Western serial in No. 1. Let you know
later about other chapters. Two reels.—S. G.
Fry. Palace theatre, Omaha, Tex.—Small town
patronage.

INTO THE NET: (Pathe) Edna Murphy—

-

The best serial I ever ran. My patrons told me
so and it must be good when they go out of the
way to tell you about it. Held patrons 100 per
cent. Ten episodes.—C. H. McCroskey, Allied
theatre, Dermott, Ark.—Small town patronage.

INTO THE NET: (Pathe) Edna Murphy

—

This is a high grade serial production and has
built up our Monday night attendance 25 per cent
or more. Now on Chapter 6 and it is holding in-

terest and making new serial fans. Only objec-
tion is that the episodes seem too short. If you
are planning to start serials, begin with this one
and promise something new and up to date and
you won’t be wrong.—C. M. Staples, Y. M. C. A.
theatre, Morenci, Ariz.—General patronage.

INTO THE NET: (Pathe) Edna Murphy—We
are on the 3rd chapter. It seems to be a fine

serial, and interesting, but our business has been
lower than usual since we started this. A few
men and boys come steady and seem to like it.

We advertised it big, admitted ladies free the
first night, showed the first chapter free to school

boys, but no one here likes serials. So never
again for us. It keeps more away than it draws.
—E. C. Hoadley, Temple theatre, Blissfield, Mich.
—Small town patronage.

THE WAY OF A MAN: (Pathe) Special cast

—This went over big and held up until the end.

—Frank Shepherd, Majestic theatre, Biggon, Sask.,

Can.—Small town patronage.

Short Subjects
EDUCATIONAL

DYNAMITE DOGGIE: A1 St. John—A good
comedy that will keep them laughing. Some old

stuff, but some new. Two reels.—Ralph R. Grib-

ble, Grand theatre. New Hamburg, Ont., Ganada.
—General patronage.

EXIT STRANGER: A good one reeler.—W. J.

Shoup, DeLuxe theatre, Spearville, Kans—Gen-
eral patronage.

GETTING GERTIE’S GOAT: Dorothy Devore
—Just a fair comedy. Not enough actiop. Print
in good condition. Two reels.—A. W. West, Elm-

pire theatre, Wanette, Okla.—Small town patron-

age.

KINKY : Not much to this one. It is only

one reel but has two smutty scenes in it. I

often wonder what the producers would give us

if we had no censors in this state. Make them
clean, Mr. Producer ; that’s what we want to show.

One reel.—W. J. Shoup, DeLuxe theatre, Spear-

ville, Kans.—General patronage.

NOW BOOKING

Beyond the
Border"
Directed bif Scott Dunlap

zA HUNT STROMBERG
personally supervised production
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MONKEY COMEDIES: These are pretty good

as novelties, but don’t play too many or too often.

Two reels.—C. M. Staples, Y. M. C. A. theatre,

Morenci, Ariz.—General patronage.

MOTOR MAD: Lige Conley—For action, this

is hard to beat, but it’s the same old stuff and
pleased the kids and got quite a number of

laughs. Two reels.—Ralph R. Gribble, Grand
theatre. New Hamburg, Ont., Canada.—General

patronage.

NO LUCK: Lloyd Hamilton—A real good com-

edy in two reels. Has lots of laughs. Two reels.

—W. J. Shoup, DeLuxe theatre, Spearville, Kans.

—General patronage.

PLASTIGRAMS: We advertised this very heav-

ily and sure brought them in. The novelty of

the thing caused considerable comment. Very
short reel (and by the way, about the most ex-

pensive footage we ever bought for a short sub-

ject), but it brought them in. One reel.—Horn

& Morgan, Star theatre. Hay Springs, Neb.—
Small town patronage.

THERE HE GOES: Lige Conley—Another home
run for Lige. Two reels.—A. W. West, Empire
theatre, Wanette, Okla.—Small town patronage.

FILM BOOKING OFFICES

THE GO-GETTERS: George O’Hara—This is

a real buy for the small town exhibitors. You
cannot afford to pass these up. They are real

pictures and are on par with any two reel com-

edy on the market. Two reels.—Charles E. Bar-

ber, Electric theatre, Tilden, III.—General pat-

ronage.

THE GO-GETTERS: George O’Hara—Film
good. No. 4. entitled "A Kick for Cinderella,” is

very near as bad as the rest. The only thing

that saved it was the prize fight. They have

sure been terrible so far. Nothing to them but

silliness. Can’t figure how any exhibitor can

give these a good report, and most of the reports

on these have been good. We can’t agree with

them. Two reels.—W. T. Davis & Son, Rialto

theatre, Sharon, Wis.—General patronage.

THE GO-GETTERS: George O’Hara—Started

this on May 1, first episode. Think they will like

them. Two reels.—M. J. Babin, Fairyland theatre.

White Castle, La.—General patronage.

THE GO-GETTERS: George O’Hara—All fin-

ished. Chapter 1 and chapter 12 best of all.

Our complaint on this is they got entirely away
from original story. Think it over. Let’s hope

‘‘The Pace Makers” stage a comeback. The orig-

inal “Fighting Blood” kept the interest through-

out ; so would “The Go-Getters” if they had kept

on original stories. Not knocking. Buy them

right and run them. You will have no regrets.

Two reels.— S. G. Fry, Palace theatre, Omaha,

Tex.—Small town patronage.

JIMMY AUBREY COMEDIES: T'ne best slap-

stick comedy on the market today. Jimmy pleases

the kids. They yell their heads off. Sold right.

’Two reels.—E. L. Fawks, Liberty theatre, Graford,

Tex.—General patronage.

PATHE
AESOP’S FABLES: They please better than

any cartoon I have used.—Ralph R. Gribble.

Grand theatre. New Hamburg, Ont., Canada.

—

General patronage.

BOOBS IN THE WOOD; Harry Langdon—
Very good. One of the best of the Langdon
comedies. Two reels.—W. L. Douglas, Strand

theatre, Newman Grove, Neb.—Small town pat-

ronage.

THE CAT’S MEOW : Harry Langdon—N. G.

This Langdon comedy has too much cheat stuff

in it to take in a small town. A few clever

stunts but mostly rough joint brawls. Two reels.

—W. L. Douglas. Strand theatre. Newman Grove.

Neb.—Small town patronage.

THE CAT’S MEOW : Harry Langdon—A wild,

wild slapstick which pleased the majority. Two
reels.—I. R. Gavin, Hammond theatre. Hammond.
Wis.—Small town patronage.

FOOLISH PARENTS: Special cast—A good

program picture, clean and entertaining.—Bert

Silver, Silver Family theatre, Greenville, Mich.

—

General patronage.

GOOD RIDDANCE: Paul Parrott—This is old,

but is a humdinger. There is a little dog in this

that is certainly fine. Never saw him before or

since, and don’t know his name, but everyone will

say he is fine. What’s become of this bird Par-

rott? He is just as good, if not better, than a

lot of these two-reeler bozos they are pushing

over on us. I would rather show a good one-

reeler than 99 per cent of the long-winded two-

reelers. One reel.-—William E. Tragsdorf, Trags
theatre, Neillsville, Wis.—Small town patronage.

JUST A MINUTE: Charlie Chase—-Very good
one-reeler.—William E. Tragsdorf. Trags theatre,

Neillsville, Wis.—Small town patronage.

A MESSAGE FROM THE SEA: Aesop Fable
—Fairly good. One reel.—A. W. West, Empire
theatre, Wanette, Okla.—Small town patronage.

NIP AND TUCK: A Sennett comedy that
pleased. A remarkably clever dog materially
assisted his master in winning a crooked poker
game. Well worth running. Two reels.—I. R.
Gavin, Hammond theatre, Hammond, Wis.—Small
town patronage.

THE ORGAN GRINDERS: Aesop Fable—Good.
One reel.—A. W. West, Empire theatre, Wanette,
Okla.—Small town patronage.

OUR GANG, WILL ROGERS AND HARRY
LANGDON COMEDIES: At one time I thought
that a comedy -was just simply a filler, but have
changed my mind. After playing a few of these
really good ones I am convinced that they pull
business for me. Don’t let a dollar or two stop
you from playing the best.—F. E. Moore, Liberty
theatre, Lakeview, Mich.—General patronage.

PATHE COMEDIES: All our comedies from
Pathe are good. We play them every week.
There is a wide variety. "Our Gang” is espe-
cially popular and personally I think the Will
Rogers comedies the cleverest out.—E. C. Hoad-
ley. Temple theatre, Blissfield, Mich.—Small town
patronage.

PATHE NEWS: We have been using this for
almost a year and consider it an essential part
of the program. It is always good and Pathe
gives us good service. Don’t know how it com-
pares with the others, but we couldn’t ask for
anything better.—C. M. Staples, Y. M. C. A.
theatre, Morenci, Ariz.—General patronage.

PATHE NEWS: I find it O. K., but why not
mark the number of the news on the advertise-
ment ? One reel.—Arch Catalano, Victory theatre,
Rossiter, Pa.—Miner patronage.

ROUGH AND TUMBUNG: Sportlight—This
is only a fair Sportlight. The scenes are too long
and tiresome. A football game is dragged along
until a bozo makes a touchdown. This bird must
be sold on the Culver Military Academy, or must
be paid a lot of jack for advertising the place,
for he sure tries to give them a place on the
bill every week or so. One reel.—William E.
Tragsdorf, Trags theatre, Neillsville, Wis.—Small
town patronage.

SCAREM MUCH: Mack Sennett—A good com-
edy of the hokum, slapstick variety. Lots of
fake stuff. Two reels.—-Robt. L. Anderson, Olym-
pic theatre. Forks, Wash.—Small town patronage.

SPEED: Sportlight—A real thriller. Every
speed machine there is, and photography is splen-
did. They look good to me.—Ralph R. Gribble,
Grand theatre. New Hamburg, Ont., Canada.

—

General patronage.

SWEET MAMMA: Harry Langdon—Very good:
got lots of laughs. Two reels.—W. L. Douglas,
Strand theatre, Newman Grove, Neb.—Small town
patronage.

ZOWIE : It would be a good novelty if about
twice as long. When we bought it they said it

was about 700 feet, and it's about half that.
One-half reel.—I. R. Gavin, Hammond theatre,
Hammond, Wis.—Small town patronage.

UNIVERSAL
ANDY GUMP COMEDIES: Joe Murphy—

These comedies ought to take anywhere because
of the popularity of the Gump cartoons in the
daily papers. Andy. Min and Chester amuse all

children from 4 to 94. Two reels.—Dorothy B.

Strauss. Bonita theatre, Coppei-hill, Tenn.—Gen-
eral patronage.

FIGHT AND WIN: Jack Dempsey—These
proved to be the poorest draw I ever ran. Took

them off after the third episode. Two reels.

—

Frank Shepherd, Majestic theatre, Biggon, Sask.,

Canada.—Small town patronage.

SNAPPY EYES: A very good comedy. How-
ever, this one is not up to the standard of the

Century comedies. Two reels.—G. M. Castle, Gat-

liff theatre, Gatliff, Ky.—General patronage.

VITAGRAPH
THE BAKERY : Larry Semon—Just another

slapstick comedy. Pleased the kids : that’s all.

Two reels.—W. A. Doerschlag, Strand theatre.

Ransom. Kan.—Small town patronage.

MISCELLANEOUS
ROLLING HOME: Joe Rock—As a comedy

this will cause you to weep bitter tears. Better

call it a cross-word puzzle. The puzzle is to

ascertain why the producer thought it was funny,

and the cross words will come from your patrons

as they go out. Two reels.—C. E. Hopkins, Hop-
kins theatre. Cotter, Ark.—Small town patronage.

THEY’RE OFF:—As a one reel comedy, it went

over okay. One reel.—G. F. Rediske, Star the-

atre. Ryegate, Mont.—Small town patronage.

VOD-A-VIL MOVIES:—A reel made from best

of vod-a-vll acts. About four or five acts to each

reel. Good entertainment. One reel.—P. G.

Estes, S. T. theatre, Parker. S. D.—Small town
patronage.

CLASSIFIED
ADVERTISING

Five Cents per Word Payable

in Advance. Minimum Charge,

$ 1 .00 .

EQUIPMENT FOR SALE
FOR SALE: Elegant lot of upholstered opera

chairs, all guaranteed fine condition. Also_ 279
new veneer chairs half regular price. Bargain on
attraction sign ticket booth, generator, scenery,

music stands, etc. Write us your needs. Atlas
Moving Picture Co., 534 South Dearborn St.,

Chicago.

FOR SALE: 500 elegant 5-ply veneered chairs;
2 Simplex Type S. machines, complete, guaran-
teed condition ; 4 Simplex Type S. lamphouses ;

2

Peerless arc controls; Generators; Music Stands;
Etc. Write us your needs. Illinois Theatre
Equipment Co., 12 East Ninth St., Chicago.

FOR SALE: Wurlitzer Orchestra complete
with all attachments. In excellent condition,
just overhauled. Roll mechanism and attach-
ments used less than one year. Good reason for

selling and priced reasonable. Orpheum ’The-

atre, Richland Center, Wis.

THEATRE FOR SALE
FOR SALE—Leasehold, 10 years, only theatre

in prosperous Illinois town of 12,000; 650 seats.

Fully equipped with medium sized stage. Recently
redecorated. F'irst class equipment, including
Barton organ. Modern in every respect. Price
$12,000; $5,000 cash required. Box — Care
Exhibitors Herald.

NOW BOOKING
c4 FIUNK WOODS
SPECIAL PRODUCTION

-EAUTY and the

Bad man
Sy PETER B. KYNE

Directed by

william WORTHINGTON

JleUased by

PR ODUCER
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^^HOW the Fans

Will Love It

CHICAGO PERSONALITIES
By J. M. S.

OPINIONS MAE T I N E E
HAROLD BELL WRIGHT’S
The Re-Creation of

BRIAN KENT
Kenneth Harlan, Helene Chadwick, Mary Carr, Zasu
Pitts, Rosemary Theby, Ralph Lewis, T. Roy Barnes,
Russell Simpson.

By Mae Time

qOOD MORNING!
If you don’t believe that a river, given a

chance, can pretty well settle a man’s destiny, I

respectfully refer you to the picturesque stream
that figures largely in this story from the flowing
pen of Harold Bell Wright.

It’s a beautiful river that winds among some of
the loveliest scenery you’ve ever beheld on a
screen. It’s a gracious, peaceful river in its quiet
stretches, but it has whimsies in the shape of
eddies and treacherous moods that it expresses in
swift rapids and dangerous falls that precipitate
the unlucky to rocks and sweet, calm, sparking
pools far down.

Like a woman—some men will say. Well, there
have been men like that river, too.

When the hero of the story, Brian Kent, wanted
by the police for robbing the bank where he was
cashier, sets himself afloat in his boat and throws
away the oars, he thinks, hopes and intends that

the river shall be the death of him. But the river
decides differently, and details a whimsical eddy
to park him in some willow boughs that bend
over to take a drink at the foot of the hill on
which is the home of Auntie Sue.

Auntie Sue is a beloved character thereabouts.
For years and years and years she has taught
school in the neighborhood, and throughout the
country legions of former pupils call her blessed.
Retired now, is Auntie Sue, but she’s never got
out of the notion of helping folks, and her “maid”
is a poor misshapen girl whose twisted body is

the result of a drunken father’s beatings when
she was a baby. Judy, her name is, and Judy
becomes quite enmeshed in the hero’s affairs.

Judy spies the visiting rowboat with its drunk-
en, sleeping occupant. Derisively and insultingly,

she helps him up to Auntie Sue, and from then on
the dear old lady takes upon herself the re-cre-

ation of Brian Kent.
“He needed us, and so the river brought him to

us,” says auntie. She gives him a new name

—

Burns—and lies bravely when the sheriff comes
looking for him.
The story goes on to tell at length of how

Brian Kent finds himself. Ambition awakens in

him and he writes a book which, miracle of mir-
acles, was accepted by publishers. Romance and
real love come to him in the form of one Betty
Jo
—“a girl who always spends her summers with

me,” says Auntie Sue.

Unhawiness comes to him in the shape of Mrs.
Brian Iftnt—the wife for whom he had committed
crime in order that she might flit along the paths
of the ungodly.
The river attends to her, though. She takes

one drink too many, and goes out rowing. The
laughing pools at the bottom of the falls know
the last of her sad story.

And, finally. Auntie Sue is the means of setting
him squarely on his feet so that he needn’t be
afraid to look anybody in the eye.

“The Re-Creation of Brian Kent” is quite pleas-

ing photoplay material. It is well acted, and the
scenery and photography are something to sit up
and give thanks for.

HOW the Harold Bell Wright fans will love it!

See you tomorrow!

GREIVER
PRODUCTIONS

831 So. Wabash Ave.

CHICAGO, ILL.

\^E’RE glad there’s a convention now
* * and then. It breaks into the monot-
ony of golf. For instance, this week we
can. report that the Row is deserted be-
cause everybody has gone to Milwaukee.
Heretofore, when we couldn’t find some-
one, the supposition was “golf.”

sjs * *

Sure, this is Chicago, but we have to

say a word about Milwaukee. Si Greiver,
Irving Mandel, Morris Heilman, Frank
Zambreno and the other independents are
in the Wisconsin metropolis talking play
dates with the exhibitors as you read this.

To our many INDEPENDENT EX-
HIBITOR FRIENDS of Illinois

and Indiana

GREETINGS
For your continued Independence

patronize the IN-

DEPENDENT EX-
CHANGES.

SECURITY
PICTURES

808 So. Wabash Ave., Chicago
Distributor of Independent Pictures of Merit

On the other hand, George Hopkinson,
Bill Sweeney, Ludwig Seigel and about a
dozen of the other boys are at Milwaukee
seated at the other side of the table dick-
ering.

¥ ^ ^

Never mind, we’ll all have pictures for
the new season.

^

Joe Lyon’s back on the pay roll. Listen
what Joe has to report : Latest scandal
from South Wabash. Jack Lorenz is ap-
pointed manager of the Fox branch at

Milwaukee. Fox managers in Chicago re-

turning from the New York convention

:

M. O. Levy, Kansas City; Ben Reingold,
Omaha; E. P. Gommersoll, Minneapolis;
Howard J. Sheehan, San Francisco, and
R. M. Yost, Los Angeles. George F. Dem-
bow and Ernie Grohe also returned from
the annual meet.

He ^ ^

Joe apparently saw a few out-of-town
exhibitors during the past week. Now lis-

ten ; Among the Chicago visitors were
J. C. Wilson, Star theatre, Clinton

;
Leo

Yancy, Avon, Decatur; E. E. Alger, Alger’s

circuit, Fairbury
;

and James McKean,
Royal, Morris.

* * *

And you haven’t heard the half of it.

Fox sales drive closes Saturday, May 9.

Can you imagine Joe slipping in a little pub-
licity? Joe asks that we please withdraw
the SOS call, as Athens or Sparta may
take same up and “I would be recalled to

Greece.” All right, Joe. You’re forgiven.

If you’re in trouble and need good pictures—we have them for

you. This is strictly an Independent Exchange.

REELCRAFT FILM EXCHANGES
109 W. Maryland Street, 810 So. Wabash Ave.,

Indianapolis, Ind. Chicago, Illinois.

WE DO NOT BELONG TO THE FILM BOARD OF TRADE

NOW BOOKING
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WARNING
Regarding

THE SUBMARINE PIRATE
With Sid Chaplin

All persons are advised that the exhibition and exploitation rights

to all TRIANGLE FILMS, including THE SUBMARINE
PIRATE are controlled only and exclusively by the UNDER-
SIGNED.

•

Any person selling, leasing, exhibiting, transferring, trading, han-
dling (or pirating) in any manner v\rhatsoever, prints of THE
SUBMARINE PIRATE will be held liable to the very fullest ex-

tent of the law.

HUNTER P. LOVELACE
565—5th Avenue, New York City, N. Y.

Among our out-of-town visitors this week
was A. IV. Wilson, traveling auditor of

Fox. Finances in first class shape, he re-

ported. What could be better. We should

hire an auditor.

* * *

And now there’s the Marks boys

—

Louis
and Meyer. They’re doing nothing around
this town but astonishing all of us with
their theatre activities. Yet, they do find

time to play. Meyer has just returned

Chicago
First Runs

(Week beginning May JO)

CHICAGO: “Declasse,” First National.

ROOSEVELT : “Madame Sans Gene,” Para-
mount,

McVICKER’S: “The Spaniard,'^ Paramount.
STATE LAKE: “Man and Maid,” Metro-

Goldtcyn,
ORPHEUM : “The Last Laugh,” Vniversal.

(2nd week.)
MONROE: “She Wolves,” Fox.

from French Lick with Mrs. Marks and
their son, Julian. And with Meyer at

the helm, Louis takes the first train out
for the Indiana watering place. Meyer,
although looking healthy on his return,

was rather glum. The reason, they tell

us, is that son Julian plays a wicked game
of golf, and how fathers do hate to see
their offspring display superiority.

* * *

Our correspondent, 0. F. Spahr, has a
little report of interest to make. The En-
terprise Optical Company’s baseball nines
are at it with blood in their eyes. Last
Saturday the Motiograph De Luxe and ,
the Motiograph Special teams played with
the former, carrying away the honors, 7

to 4. On the De Luxe team are Charles

Palmer, Edw. Sobie, Adam Pauley, Frank
Javorsky, Edw. Peterick, O. Sandquist, J.

Palmer, L. Palloway and H. Gallenthian.
Jerry Nejedly, P. Hlava, R. Thein, E. J.

Wienke, M. Moreth, J. A. Ellis, George
Fitzgerald, Ed. Szomrozmcz and H. Dono-
van played for the Specials.

* * *

Our good friend, /. L. McCurdy, has re-

signed as managing director of the Ran-
dolph theatre. Succeeding him is Z. M.
Harris, on from New York. Now’s the

time for everybody to get around and give
Z. M. their best regards. Mac’s got three

or four irons in the fire. Just watch him!
* * *

Emmanuel Cohen, editor of Pathe News,
was a visitor last week. And more than
that, he was one of the experts at the

afternoon session of the Friday golf club.

Maybe Lci; Ullrich, Floyd Brockell, Fred

Aiken, Frank Scheafer, Walter May and
Andre Bustanoby will be less inclined to

boast in the future.

* *

With us this week is E. C. Bostick, for-
merly of Saxe Enterprise, Milwaukee, and
now Northwest representative for Pan-
tages. Fie is making the Midwest in a
tour of inspection. Right, Frank?

* * *

Goodbye I We’re off to Milwaukee.

Imposter, Corinne Says
LQS ANGELES.—When told recently that a

Mrs. Arthur Turgrimson in a small Wisconsin
city had said she was a sister, Corinne Griffith,

film actress, denied she had any relatives in Wis-
consin and none anywhere by that name. It was
said the manager of the theatre in the Wiscon-
sin town had offered the woman a personal ap-

pearance.

NOW BOOKING

‘IVith Malcolm McGregor, Claire OuBrey,
Alan Roscoe, Bessie Eyron Charles French
Oirected by . . .John Inee

Released by

~ PRODUCERS ~ DISTR
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Give Australia

More Attention

Pleads Ken Hall
{Continued from page 49)

somewhat divergent to the yVmerican. Tlie

(loulilc feature program inaugurated at the

outset is still in operation and despite at-

tempts to smash it, is likely to continue for
some time. It must go eventually, but it

is going to cost a lot of money to get
rid of it. One of the leading film ex-
changes in Australia last year tried the

experiment of running its own theatre on
the single feature basis in Sydney. The
thing met with little or no success from
the outset and before the year was out
they were forced to again adopt the two-
feature idea. It is natural to expect that

the public will go w'here they get the most
for their money.
The worst feature of the two-star bill

is this: It does not allow the exhibitor
to make all the money he could with one
good feature and it naturally cuts down
the earning power of that feature. With
a three-hour show instead of a two-hour
performance, the number of sessions that

can be got in on one day from 11 to 11

are but four instead of six, so that with
a 2,000 capacity Mr. Exhibitor might lose

up\\'ards of 3,(X)0 admissions, which hurts

!

Only a nation-wide stand by the showmen
could force the public to the one feature
idea. If it ever should come about, the
small frA' among the exchanges are going
to fall on hard times for whereas they
are now basking in the big fellow’s sun-
shine getting their product in as program
round-outs, they would then find them-
selves with a whole bunch of the “Cutie
of the Hills” type and no place to put it

!

The big houses, like the Prince Edward,
running special production for extended
seasons and presenting them in a big rray,

are the only theatres that can get away
with single feature bills. And they do get

away with ’em.

Speaking of the type of picture required
for Australia, I would say about the same
as that wanted in America. Also the same
people popular here, with few exceptions,

head the popularity list there. Norma Tal-
madge i's still the biggest hit the industry
has in the South, with Gloria Swanson
close up. The fastest comers in the Antipo-
des right now are Colleen Moore and Cor-
inne Griffith, with Milton Sills way out
on his own among the men.

This may seem a little like a boost for

my own company’s people, but nevertheless,
it is a fact any Australian will verify.

Comedy Drama Popular

Good comedy drama with just a slight

sexy flavor is sure of a good reception
with .‘\ustralian audiences. Blatant sex stuff

is not wanted even if it could pass the
censorship which is next to impossible. And
the “weep” mother love bunk, once popular,
now takes the loud raspberry, as do, of
course, any picture with a war flavor. Cos-
tume dramas are not wanted, although in

the case of big productions that are “dif-

ferent” and not monotonous scenics, there
is no difficulty in setting them across. “The
Sea Hawk” success in the Antipodes is

sufficient evidence of this.

In handling pictures in which religion

comes into the story, directors would do
well not to definitely define the religion

he has in mind at the time. There are a

lot of people Avho are only too ready to

accuse the movies of prejudice one way or
the other. This point has been made over
here previously, I believe, by Stanley W.
Wright of Haymarket Theatres, Ltd., Syd-
ney. and because it is one of more impor-
tance than it may at first seem to assume,
I make it again.

The business there is heavily handicapped
by new and violent censorship imposed dur-
ing the last six months. Up to that time
it was fairly plain sailing. There was cen-

sorship, but it was sane and reasonable.

Due to political changes the Puritan ele-

ment took the upper hand in that depart-

ment with the result that it makes it ex-
tremely difficult for the Australian offices

of distributors because often stories have
to he changed completely round by altera-

tions of the titles. It becomes a job
fraught with bad headaches to make new
titles fit old action.

Don’t Glorify America

There are still those producers, too, who
have yet to come to the realization that

motion pictures made in America are made
for the whole world. They persist in glor-

ifying the American, America and all that

is in it at the expense of the rest of the

universe. When you try to make a for-

eigner, who is more or less a little patriotic

too, swallow the American sentiment, the

job gets more difficult. In fact, it can’t

be done.

There are a few small time producers
who still make that kind of film, and unfor-
tunately for America, get them overseas,

with the result that importers in other
countries who don’t trust their American
offices, are forced to keep a staff to edit

all films and remove sloppy sentimentality.

I’ve spoken perhaps a little plainly, but

it’s no use beating about the bush on a

subject like this.

Can’t Compete in Production

A few pictures a year are made in Aus-
tralia—about six—but as yet Australian

production has not reached a standard
where it can seriously compete with the

rest of the world, although conditions in

the land of the Southern Cross are ideal

for the making of pictures. Some day,

some far-seeing American producer will

take a company there and from then on the

boats will be packed with movie cameras,
actors and temperament.

Australian theatre programs consist of
95 per cent American-made pictures and

—

may I be pardoned this—if all American
pictures rvere First National pictures, why,
the percentage would be 100 per cent.

In conclusion, I want to say that this

pilgrimage of mine to the mecca of filmdom
has been the big highlight of my life. It

has been a marvelous experience in a truly

wonderful country.
Australasia, per capita, produces prac-

tically the same amount of revenue on a
picture as America and nearly trice as
much as any other foreign country. In that

I am speaking of First National only, of
course, for First National happens to be
“first” in the Southland, too

!

T^ETROIT, Mich.—Henry S. Koppin
added another link to his rapidly grow-

ing chain of theatres last week when he
took over the Lakewood, one of the oldest
and best located houses in the Eastern
section of the city. Mr. Koppin plans
immediately to improve the Lakewood both
inside and out, continuing it on the same
policy. There are now about 20 theatres
in the Koppin string, making him numer-
ically, at least the most important exhi-
bitor in Michigan. . . . Gratiot Theatre
has l>een leased for nine years to Wisper-
Ruttenberg Company, who took possession
May 1. The company, recently organized
in Detroit to acquire theatres, comprises
Louis IVisper, a young business man, and
Al Rutteiiberg, who manages New Home
and Iris theatres. . . . The James N. Rob-
ertson Theatrical Enterprises, operating
the Cinderella and De Luxe and also the
new Roosevelt, now in process of erec-
tion, moved a few days ago to Roosevelt
Theatre building at 9515 Gratiot avenue.
Offices were formerly at the Cinderella.
The Roosevelt will open in August. . . .

David Nederlander, owner of Shubert-De-
troit theatre, a dramatic house, announces
construction of his new building at Wood-
ward avenue and the Six Mile Road will

start immediately. The house will seat

3,000 and will be ready *in the fall, it is

expected. . . . Jack Young, manager of
Warner Brothers-Vitagraph exchange, left

for California to attend the sales confer-
ence of all branch managers. He will be
gone about two weeks. . . . Mr. and Mrs.
Walter Scott Butterfield have returned to

their home in Detroit after spending two
months abroad. Mr. Butterfield is presi-

dent of Bijou Theatrical Enterprises. . . .

H. White, manager of Beechwood The-
atre, has returned after spending the win-
ter at Lake Worth, Fla. . . . Fred L. Wool-
worth, collector of internal revenue in the
Detroit district, announces all furniture and
equipment of Orpheum theatre, recently
operated by Charles H. Miles, will be sold
at public auction to satisfy $59,000 delin-
quent income taxes. . . . IVill Hurlbut of
Favorite Films and W. D. IVard of Ward
Productions have returned from a week’s
trip to New York, the time being spent in

lining up state rights product. . . . Barney
Balaban of the Balaban and Katz Chicago
firm, and W. P. Hollander, advertising
manager, were in the city last week confer-
ring with John H. Kunsky over plans for
the new Michigan theatre, to be erected in

Detroit by the Chicago concern.

Backs, Falls, Snaps Arm
NEW YORK.—When Sig Neufeld, production

manager of Century at the Hollywood studio,
stepped backward oflf a camera stand he fell 20
feet and broke his left arm.

NOW BOOKING
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Good photography plays no small part in

making a picture popular. It has a definite

box office value.

EASTMAN
POSITIVE FILM

— does justice to the cinemato-

grapher’s skill. It carries all the

quality of the negative through to

the screen.

And you know when the picture

is printed on genuine Eastman

Film—the identification "Eastman”

and "Kodak” in black letters in

the margin tells you.

EASTMAN KODAK COMPANY
ROCHESTER, N. Y.



MacK. Sennett
presents

"Ben Turpin Comedies
Ttouo 'Reels

The most famous eyes in the world,

—

More celebrated than those of the most famous
beauty,

—

Turpin s eyes, converted into dollars anywhere at

any theatre.

Turpin may be cock-eyed but the exhibitor who
books the Turpin comedies isn’t.

He has good eyes, for he can see profits.

Pafh6comedy
• '

I ^ARK.
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GpitolTheatre
Chicago,!It.

EHERSON & EBERSON, ARCHITECTS, CHICAGO

he Mighty Wurlitzer provides music
that is in perfect harmony with the splendor of

this magnificent new playhouse and contributes

its full share in attracting patronage.

The Mighty Wurlitzer has come to its present

dominant position in the motion picture indus-

try because of its unrivalled box office value.

Wurlitzer branches in thirty-three cities from
coast to coast serve Wurlitzer Organ owners.

Our staff of experts will advise you on your
music problems.

I

PIANOS * ORGANS * HARPS * MUSICAL INSTRUMENTS

CINCIIWATI NEW YORK CHICAGO SAN FRANCISCO LOS ANGELES
121 East Fourth St. 120 West 42nd St. 329 S. Wabash Ave. 250 Stockton St. 814 S. Broadway

Wurlitzer issues special catalogs of Unit Organs-Pianos -Harps-General Musical Instruments
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AIR CONDITIONING AND COOLING
THE MODERN THEATRE

The theatre going public is

demanding more and more for

its money as the seasons pass.

Beautiful surroundings while

viewing masterpieces in the

motion picture art, fine or-

chestral and organ music,

clever and tuneful acts and
dances will not satisfy in the

near future.

Comfortable seats must be

associated with a restful,

fresh invigorating atmos-
phere.

This is being accomplished
in the latest play houses by the

installation of Webster appa-
ratus for cleansing and cool-

ing the air during the months
when outdoor temperature is

high and humidity is exces-

sive.

This cannot be done by air

movement alone. Modern
audiences can no longer be

fooled by arctic scenery and
fluttering streamers. They
know that cooling can be suc-

cessfully accomplished and
will soon be demanding it.

The art of Air Condition-
ing is highly specialized, it

costs money to secure results,

but the investment is a profit-

able one, in packed houses
whatever the weather may be
outdoors.

Ask your Architect and
Engineer to consult us in the

design of your new show
place.

53 W. Jackson Blvd.

CHICAGO
Chestnut St. At 5th

PHILADELPHIA
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ROCKBESTOS
-the asbestos covered wire

Projection room of
Capitol Theatre,

showing Rockbestos
Motion Picture
Cable on Projectors.

Is used in the Capitol

Theatre, New York—made
famous by “Roxy and his

Gang.”

“Roxy and
his Gang.”

The projectors used in this theatre

are all equipped with Rockbestos

Motion Picture Cable—the life-line

of the projector.

This cable is largely responsible for the smooth,
continuous operation of the projector. The
better theatres are using Rockbestos as part of
their equipment.

Send for samples of M. P. cable and arc
spotlight or fixture wire.

Interior of Capitol Theatre, the most widely
known Motion Picture Theatre in the world.

ROCKBESTOS PRODUCTSCORPORAT I ON
6942 Grand Central Term. Bldg., New York NEW HAVEN, CONN. 71 1 First National Bank Bldg., Chicago
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What Users Say About

Incandescent Lamp Projection

The outstanding advantage of Incan-

descent Lamp Projection is its great econ-

omy.
But it has many other important ad-

vantages. It improves the appearance of

pictures on the screen by supplying an in-

tense light that is free from flicker, glare

and shadows.

It improves operating conditions by
eliminating fumes, carbon dust, and ex-

cessive heat.

It is simple to operate and once adjusted
requires no further attention. And it

costs less to install.

The following letters will interest you.

Just a word about the Incandescent
Lamp Projection that we installed in No-
vember. Our electric saving is about
60%. Our lamps have given good service
and our projection is much better than
when we used the arcs. I feel that In-
candescent Projection is the only thing to

use.
F. W. Meade
Meade Theatre
Kingman, Kans.

We are thoroughly satisfied with In-
candescent Lamp Projection. Our screen
is 12 X 16 ft. with a throw of 119 ft. We
consider the light we are now getting
superior to our 70 amp. arc. The actual
saving -accomplished amounts to over $60
a month on the light and over $13 on
lamps over cost of the carbons.

W. D. Fulton
DeLuxe Theatre
Hutchinson, Kans.

After several months use we are more
than satisfied with MAZDA Lamp Pro-
jection. Our Equipment is not only pay-
ing for itself but is also giving us the
best projection we have ever had. We are
sorry now that we hesitated so long.

I. E. Runyon
Iris Theatre
Hutchinson, Kans.

MAZDA Projection has cut our power
cost about 45%. There is also quite an
added improvement in projection and we
find the equipment satisfactory in every
way.

R. R, Gladish
Rex Theatre
Higginsville, Mont.

We are delighted with Incandescent
Lamp Projection. Our Power bill has
been reduced from $32 a month to $7.

Strand Theatre
Kansas City, Mo.

A demonstration at the

Milwaukee Convention

A representative from the

Edison Lamp Works will

demonstrate Incandescent
Lamp Projection at the Mil-

waukee Convention.

Visitors will be able to in-

spect Incandescent equipment
and to see the particular ad-

vantages of using Edison
MAZDA Lamps.

An interesting display of

lamps for use in various parts

of the theatre will also be

These letters are typical of hundreds we
have received that tell why Incandescent
Lamp Projection is becoming universally

favored.

Ask yourself, in the light of these facts

if you would not profit by installing this

equipment in your theatre.

shown and their application

explained.

The demonstration will be

given in Booth 23.

Booklets on Incandescent Lamp Projec-
tion, the most complete treatise ever pub-
lished on this subject, will be sent free to

any theatre owner.

Mail the attached coupon today.

EDISON MAZDA LAMPS
A GENERAL ELECTRIC PRODUCT

Send for these booklets.

Publicit}' Department,

Edison Lamp Works of General

Electric Co.

Harrison, New Jersey.

Please send me your free

booklets on Incandescent Lamp
Projection.

Name

Theatre

Address
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PRACTICALLY every locality in the United States has its Heywood-

Wakefield Seated theatres. There are many reasons for the wide

preference for Heywood-Wakefield Theatre Chairs. Warehouses are con-

veniently located throughout the country. Theatre-seating experts are at

your service, without charge, for planning your installation. Heywood-

Wakefield Opera Chair designs are distinctive, practical, sturdy and varied.

Whatever your seating problems, consult us freely, without cost or obliga-

tion on your part. Our 99-year seat-building experience is at your service.

BALTIMORE, MD. 1 13 W. Conway St.

BOSTON 45, MASS. Winter Hill

Display Floor, 174 Portland St.

BUFFALO, N. Y. Wells and Carroll Sts.

CHICAGO, ILL. 2653 Arthington St.

Display Floor, American Furniture Mart

HEYWOOD-WAKEFIELD WAREHOUSES
KANSAS CITY, MO.
LOS ANGELES, CAL.
NEW YORK, N. Y.

PHILADELPHIA, PA.
PORTLAND, ORE.
SAN FRANCISCO, CAL.

1310 W. Eighth St.

215 East 6th St.

516 W. 34th SL

244 So. 5th St.

148 No. Tenth St.

737 Howard St.

ST. LOUIS, MO., Sixth and O’FaUon Sts.
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Throngs Visit Equipment Show
at Convention Opening

By H. E. HOLQUIST
Editor of Better Theatres

ILWAUKEE, WIS., May 12.

—With theatre owners here

from all over the country in

what is considered one of the most
important exhibitor conventions ever

held, the equipment exhibit of the

Association of Motion Picture Equip-

ment Dealers of America played to

large crowds of visiting theatre own-
ers on opening day.

Every booth in the three halls which
house the exhibits of the latest ideas

in equipment for motion picture the-

atres is filled. Dealers and manufac-
turers declare it the finest exposition

of its kind ever staged and all indica-

tions point to a record attendance dur-

ing the five days of the show.

It is a significant fact that a number
of manufacturers are showing for the

first time new items of theatre equip-

ment developed during the past

months. They declare they are get-

ting excellent reaction on the possi-

bilities of their articles from talks with

owners of large and small theatres

making a round of the booths.

Unlike many previous exhibits the

present affair is alive with motion.

Excellent facilities in the Milwaukee
auditorium have enabled many manu-
facturers to show their product in ac-

tual operation. The working equip-

ment is proving a real attention getter

and all along the line of booths groups

of exhibitors and dealers are to be

found interested spectators in the

demonstrations being made.
* *

Sam Lears, president of the Manu-
facturers’ Division, is wearing his sun-

niest smile and is brimful of enthusi-

asm over the outlook for the success

of the affair, while the convention

committee, consisting of H. A. R.

Dutton, B. A. Benson, B. Pearlman,

J. E. McAuley, L. P. Langford and

Jack Stallings, is receiving the con-

gratulations and thanks of the mem-
bers for their excellent work in engi-

neering the show.
While a number of the motion pic-

ture equipment dealers arrived Mon-
day and this morning the bulk of the

contingent including dealers from the

West Coast and points South are not

expected until tomorrow when the

business meetings of the association

are officially opened. According to

advance talk a particularly favorable

report on the progress and affairs of

the association will be read to mem-
bers by officers and committees which
have guided the body since the meet-

ing in Cleveland last July.
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Peerless Lamps
Buy Themselves

S
avings of $1000 to

$2000 have been
effected per year by hun-
dreds of theatres using
Peerless Reflector Arc
Lamps. This equipment
will cut your current and
carbon cost up to seventy-
five per cent.

¥ ¥ ¥

The Peerless Reflector
Arc Lamp is furnished as

a complete unit with auto-
matic arc control and
stereopticon. It is made
for use on all projectors.

Mail this coupon

The J. E. McAuley Manu-
facturing Co.,

554 West Adams Street

Chicago, 111 .

Send me details on Peer-
less Reflector Arc Lamps.

Name

Theatre

Address

—H—

A Great Achievement

of Projection Engineering

T he Peerless Reflector Arc Lamp has increased the

screen brilliancy from two to three times in hun-

dreds of theatres in every part of this country.

Theatres that required 1 00 amperes and more are now
securing vastly greater screen illumination with Peerless

Reflector Arc Lamps, using but 25 amperes and less.

And this doubled illumination is obtained at less than

one-third previous current and carbon costs.

Into the Peerless Reflector Arc Lamp have been built

the most advanced principles of optics and mechanical

design. Its rugged and massive construction insures

absolute reliability of performance and durability.

Built by a factory engaged for years in the construction

of precision projection equipment, the Peerless lamp has

established a new high standard for reflector arc lamps.

Manufactured by

J. E. McAuley Mfg. Co.
554 West Adams Street, Chicago
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National Organization Issues New
Theatre Building Code

By NORMAN M. STINEMAN
Associate Member, American Society of Civil Engineers

The revised edition of the “Recom-
mended Building Code” for cities and

towns with populations from 25,000 to

150,000, issued by the Portland Cement
Association, devotes one chapter to thea-

tres and assembly halls. This proposed
code is intended as a complete building
law for cities of small or medium size

having a building inspection department
and adequate means for the enforcement
of a code.

The purpose of this proposed building
code is to encourage safe construction, at

the same time taking into consideration
the fact that buildings such as small the-

atres in outlying sections do not require

as high a degree of fireproof construction
as the larger down-town theatres. This
is the very thing that often works hard-
ship on theatre owners, inasmuch as most
building codes are written with the big
down-town theatre in mind. In such codes
a theatre is a theatre. The result is that

the smaller moving picture playhouse must
be built of unnecessarily expensive con-
struction, even though it may be located
in a small outlying commercial section

where the fire hazard is not to be com-
pared to conditions prevailing in congested
business sections of large cities.

^ ^ ^

While the readers of Better Theatres
would not be interested in all the details

of the . chapter on theatres and assembly
halls, certain phases of the proposed build-

ing code may be given in condensed form
to good advantage. The recommended re-

quirements may be classed as follows

:

Types and Details of Construction.
Stairways and Exits.
Seats, Aisles and Passageways.
Fire Protection.
Heating, Ventilating and Sanitary

Equipment.

The first of these, “Types and Details
of Construction,” will be considered in this

article. Others will be grouped in two
articles to follow.

Definition. Theatres are defined as all

buildings or parts of buildings used for
theatrical, operatic or motion picture per-
formances of a public nature. Assembly
halls are defined as buildings or parts of
buildings not included under the classifica-

tion of theatres, but where 100 or more
persons assemble for entertainment, in-

struction, worship or dining purposes.

Types of Construction Required. The-
atres which accommodate not more than
300 persons may be of “ordinary construc-
tion” or better. “Ordinary construction” is

defined as buildings having exterior walls
of masonry, plain concrete or reinforced
concrete, and wooden interior construction.
The roof must have an incombustible cov-
ering. In buildings more than one story
high, floor and roof joists must be sup-
ported by incombustible walls or partitions,
or by fireproofed columns and girders.

* * *

Theatres which accommodate more than
300 persons must be fireproof, except the
stage floor, which may be either of fire-

proof or heavy wood construction, the lat-

ter known to the building industry as
“slow-burning” construction. In buildings
with a seating capacity of not more than

Norman M. Stineman, Associate
Member, American Society of
Civil Engineers and a member of
the “Better Theatres” Advisory
Staff, in this issue begins the first

of a series of three articles ana-
lyzing and discussing building
codes as applied to theatres. Mr:
Stineman’s articles will treat with
“Types and Details of Construc-
tion”; “Stairways and Exits”;
“Seats, Aisles and Passageways”

;

“Fire Protection” ; and “Heating,
Ventilating and Sanitary Equip-
ment.”

These articles will prove of
particular interest and value to
small town theatre builders, inas-
much as regulations for small the-
atres have frequently been overly
stringent by virtue of the fact
that laws were designed primarily
for theatres in crowded metropoli-
tan districts.

1.000 the roof may be of wood but must
have an incombustible roof covering. The-
atres accommodating more than 1,000 per-
sons must have a roof of incombustible
material throughout. Fireproof construc-
tion is defined elsewhere in the code as
that form of construction in which all the
walls, partitions, piers, columns, floors,

ceilings, roofs and stairs are built of in-

combustible material, and in which all

metal structural parts are protected by
fireproofing material. The materials listed

as “fireproof” comprise all forms of con-
struction that have proved their fire-resist-

ive qualities in actual service, thereby per-

mitting a wide choice and the use of
materials locally available.

Theatre balconies and galleries must be
of fireproof construction, even in the
smaller buildings. No balconies or galler-

ies are recommended in a theatre which
accommodates less than 300 persons, unless

the entire building is built fireproof.
* * *

Floor Levels. Theatres shall have their
main entrance at a level not more than 18
inches above the sidewalk at that point.

The floor level at the highest row of seats,

on the main floor, shall be not more than
6 feet above the sidewalk level at the main
entrance. The floor level at the lowest row
of seats on the main floor shall be not more
than 6 feet below the level of the adjoining
sidewalk.

Assembly Halls. Assembly halls which
accommodate more than 1,000 persons shall

be of fireproof construction. Assembly
halls which accommodate from 500 to 1,000
persons shall be of “ordinary construction”
or better. Assembly halls which accommo-
date less than 500 persons may be built of
wood frame construction, provided the fol-

lowing conditions are complied with ;

(1) The entire building shall be not
more than one story high nor more than
6.000 square feet in area.

(2) The foundation walls and piers
shall be of incombustible construction.
No basement will be permitted.

(3) The building shall be at least 50

feet away from any other building or
adjoining lot line.

(4)

The balcony shall not accommo-
date more than 100 persons and two bal-
cony stairways remote from each other
shall lead directly to outside doors.
Every assembly hall accommodating

more than 750 persons shall have the high-

est point of the main auditorium floor not

more than 8 feet above, and in no case
below, the grade line at the main entrance

;

except that in a building of fireproof con-
struction, the highest point of such audi-

torium floor shall be not more than 15 feet

above such grade.
* * *

An assembly hall accommodating not

more than 750 persons and with not more
than one balcony, may be placed in the

second story of a building of fireproof con-
struction provided the highest point of the

main auditorium floor is not more than 22

feet above the grade at the main entrance

of the building.

An assembly hall accommodating not

more than 400 persons and with not more
than one balcony, may be placed in the

third story of a building of fireproof con-

struction, provided the highest point of the

main auditorium floor is not more than 35

feet above the grade at the main entrance

to the building.

In a building which accommodates not

more than 1,000 persons the ceiling and the

roof may be of combustible material, but

the roof covering must be incombustible.

An assembly hall accommodating not

more than 400 persons and having no bal-

cony or gallery may be placed on the sec-

ond floor of a building of “ordinary” or

“slow-burning” construction, provided the

highest point of the floor is not more than

22 feet above the grade at the main en-

trance of the building.
* * *

An assembly hall accommodating not

more than 200 persons and haying no bal-

cony or gallery may be placed in the third

story of a building of “ordinary” or “slow-

burning” construction, provided the floor

level is not more than 35 feet above the

grade at the main entrance of the building

;

or it may be placed in any story of a

building of fireproof construction.

Buildings Used for Other Purposes.

No sleeping room or apartment shall be

placed over a theatre which has a stage

unless the entire building is of fireproof

construction.

No assembly hall shall be placed over a

garage, unless separated therefrom by an

unpierced fireproof floor.

Every theatre or assembly hall built as a

part of a building used for other purposes

shall be separated from other parts of the

building by a standard fire wall, except

that in small theatres with a capacity of

less than 300 a simpler and much less ex-

pensive form of standard fireproof enclos-

ure wall may be used in place of the stand-

ard fire wall.

Proscenium Wall. The proscenium wall

shall completely separate the stage from the

auditorium, and shall be of masonry, of

plain concrete or of reinforced concrete, or

of other approved fireproof material, and
any steel work within such wall must be

(Continued on page 22 )
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Light, Co-Star of the Movies
BY CARL W. MAEDJE

Illustrations by courtesy of Society of Motion Picture Engineers and E'amous Players-Lasky Corporation.

ALLOW me to introduce Light—the
Co-Star of the Movies. For it seems

that the co-stars of any realm, their im-
portance notwithstanding, are often
rudely overlooked. In athletics, for ex-
ample, while the brilliant Grange romps
to a touchdown, how many football fans
notice that running-mate who so deftly
clears the way? Or on a mid-summer
night, what lover captured by the moon
pays due tribute to its illuminant, the
sun? And in the motion-picture theatre
what ardent patron, captured by the
loveliness of his chosen screen satellite,

is truly aware of that indispensable co-
star of the movies—Light?
You are about to see that the paths of

light and motion pictures crossed fre-

quently before they finally lead, as movie
stories really should, to a happy ending.

China—5,000 Years Ago
“Honky-tonky !” Suddenly it is 5,000

B. C.—China. You file into an ancient
shadow show behind a line of “Mahs”
and "Jonggs.” Once inside, you witness
one of the first attempts to portray life

motion in the form of a picture-show.
An almond-eyed producer kindles his
dingy oil lamp, and the show is on. For,
no sooner does he hold a number of
queer figures cut out of buffalo hide be-
fore this lamp, than various characters
dance weirdly about on a mussy parch-
ment screen. Poof! Out goes the light;

the Chinese movie is over. But at that
moment Aladdin rubs his magic lamp.

*

Egypt! You enter a temple on the
corner of Ra and Isis Streets where an-
other form of movie is about to be
shown. It’s a nice bright day, so candles
and lamps repose on their marble
shelves. Looking around, you note that

heavy tunics have been draped here and
there in order to shut out the sun. In
the rear, where a shaft of sunlight pours
in, an old Egyptian projects moving
images on a smooth white wall in front
of you by means of gleaming mirrors of
polished steel. And so you take in one
“movie” after another, down through the
ages, to modern times.

Meantime, about 400 B.

Phoenicans, at Sidon, have
how to make glass.

Two thousand years

pass; and in 1638 A. D.,

the first glass lens is

ground. Two years

later, Walgenstenius
invents t h e optical

lantern at the Jesuit

College, Rome.
Then comes the

early nineteenth cen-

tury, with its discovery

of the oxy-calcium
light. All these inven-

tions have contributed
much to the develop-
ment of the projection

phase relating to the

“movies.”
The gradual dawm of

the motion phase of

the movies traces back
to 1831. when the great

Michael Faraday in-

vented the so-called

“Wheel of Life” in

England. Really noth-
ing more than a toy,

the device consisted of

a hollow cylinder with
pencilled drawdngs on

the inside. When viewed through the
vertical slits in the upper part of the
cylinder as it rotated, it gave, though
crudely, the illusion of continuity of

motion.
* * *

The real forerunner of the movie, how-
ever, sprang into existence in 1861 when
a Doctor Sellers of Philadelphia hit on
the idea of making photographs of actual
persons, showing each one
entirely at rest during the
moment of vision, but yet in

rapid succession. He appre-
ciated that in this way one
photograph would not pass
from the retina of the eye
until the next picture—with
its slight advance in action

—

made its appearance. Thus
with natural light and an
understanding of the prin-

ciples of optical illusion he
invented h i s “Kinemato-
scope.”

First Movie Born 1877 A. D.
But not until artificial light

joined hands with this ma-
chine was the first real

motion picture born. Nearly
fifty years ago—in 1877

—

Edward Muybridge, the

father of motion pictures, in-

vented the movie at Palo
Alto, California, after years
of experimentation. By means
of an oxy-acetylene light and
a condensing lens, he was
able to project photographic
plates on a screen. Now sev-

eral persons at the same time
could avail themselves of a

demonstration, whereas each
one hitherto had been com-
pelled to be his own audi-
ence at a “peep-hole” machine.
The new contrivance consisted of a set

of revolving discs set up in such a man-
ner between a condensing lens and an
oxy-acetylene calcium light that it would
flash enlarged images of the photographs
on the screen in quick enough succession
to convey the illusion of motion to the

audience. And though the motion

seemed crude, jerky, and spasmodic,
Muybridge had taken a toy and with the
aid of Light, had made it respected by
men of science the world over. Another
mile stone was reached about fifteen

years later when light again led the way
to a new step in motion pictures—the
introduction of the powerful electric arc
as the illuminant for projection pur-
poses. Coupled with the invention of

the flexible celluloid film, Edison’s mo-
tion picture camera and his Kinetoscope
of 1893, the arc gave a tremendous
impetus to the cinematographic indus-

try.
* * *

The race for honors was on, settling

down soon between Thomas A. Edison
and C. Francis Jerkins, in America, and

Robert Paul and the

Lumieres abroad. But
they fought with a

knotty problem: How
could one keep the

fiery arc from burning
the film without inter-

cepting the light rays?
Lumiere hit on the

idea of using a bottle

of water to which he
added a few drops of

acetic acid in order to

retain the clear white
light. Its application

failed, however, for no
sooner did he try it

out than the water be-

gan to boil. The bub-
bles, in other words,
completely distorted

his picture.

But in Richmond,
Indiana, on June 6,

1894, C. Francis Jen-
kins, home on his vaca-

tion as a stenographer
at Washington, D. C.,

produced the first real

movie machine as we
know it today. His

C., the

discovered

Cof'yright, American Proiection Society

Meet C. Francis Jenkins’ motion picture machine. Here you see the first

practical application of the electrical arc for projection purposes (1893-1894).

^ 'Mia

You open the Latin hook, “Artificialus Telediopticus"

and look at the pictures of ancient “movie” projection

machines. Here you see not only the assembled pro-

jecting equipment but also the story of geometric optics

convincingly told without words. Strangely enough, the

elements here shown are essentially the same as those

now used in the motion picture projection machines just

around the corner at your favorite “movie" theatre.
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Turning to another page of Zahn’s famous work, you note

these suggested applications of the optical projector. In

the upper jmrt he shows the device utilized for showing
the clock reading by projection on the wall of the room.
Still more interesting is the lowest drawing. The ver-

tical rod, seen just above the body of the lamp house, ex-

tends upward through the roof of the house and termi-

nates in a weather vane. This is connected by two gears,

as illustrated, in such a way that the image projected on
the wall of the adjacent room shows, at all times, the di-

rection of the ivind.

Various forms of the magic lan-

tern are shown in Zahn’s Latin
book, “Artificialus Telediop-
ticus,” published in the year 1865.

In the lower right hand corner
you see a type where the “ma-
chine” is supported on three legs.

You can’t help wondering wheth-
er or not this crude little device
may not be the illustrious fore-

father of the highly developed
projection machine—the 1925
model.

In Zahn’s exhaustive account of
the optical lanterns of long ago,

he also shows further illustra-

tions like the above. Here you
note his suggested forms of how
the “machine” is able to carry a
series of slides for projection
purposes. Judging from the

fumes emanating from the “lamp
house,” the erstwhile projection-

ist might well have taken unto
himself a modern gas mask.

was the first practical application of the

electric arc for projection purposes. So
successful was his initial exhibition that,

after the “show” the bewildered audience
promptly investigated back of the
“screen” (bed-sheet) on the wall to see

what the real trickery might be. But
the blank wall refused to respond to

their hollow thumps. Nor did the ma-
chine itself reveal anything mysterious.

* *

The apparatus consisted of an elec-

tric arc at the rear, a condensing lens,

a water cell between the film and the

arc, a few wheels, and a bicycle chain.

The modern projecting machine was
there in principle.
Again in recent years, light aided

greatly in lifting the movies from near
obscurity to the seventh industry of the
world. New and scientific illumination
ideas, introduced into the movie studios
as well as into the motion picture projec-
tion machines, brought about what

might be called the “last word” in artis-

tic effects. Skillful producers, quick to

recognize the advantages offered by
these new ideas, succeeded in portray-

ing beautiful movie effects with an
artistry as never before. Nor were alert

movie proprietors slow to recognize cer-

tain new developments introduced into

the projection phase of the industry.
Incidentally, the introduction in 1916 of

the Mazda motion picture lamp aided
greatly in portraying upon the screen
the effects which producers originally

Easy on the Eyes

The light which this new lamp pro-
intended should be there,
jects upon the screen is characterized
by an agreeable softness and constant
intensity. It is so easy on the eyes as
to render seats near the screen quite as
desirable as those further back. For
there is no apparent flicker—no alternate
light and dark spot on the screen. Thus

the harsh contrasts which in the past de-
feated the beauty of many screen stars
is almost entirely overcome, while
proper values are given to all parts of
the projected picture.

_

And back in the booth, the projec-
tionist will tell you that this “movie
lamp” emits comparatively little heat.
In fact this feature allows for a close
enough placement of the light source to
the lens to make for the best possible
utilization of the light. For with the
new illuminant the reflected image of
the lamp filament segments passes un-
obstructed through the open spaces be-
tween the coils. In such a fashion this

900-watt lamp—for theatres requiring
throws not over 125 feet—projects a pic-

ture as effectively as a carbon arc hav-
ing three times the wattage consump-
tion. Nor has this increased efficiency

with its obvious reduction in operating

{Continued on page 23 )
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Projection Beginning to Receive

Attention It Deserves
Says P. A. McGUIRE

Of the Nicholas Power Company

OROJECTION, so long and so greatly

neglected by the entire industry, seems
to be coming into its own and is receiving

the attention it deserves. After all, screen

presentation is the final delivery of the

merchandise to the customer and the poorly
projected picture is selling damaged goods.
It has been said that well displayed mer-
chandise is “half sold” and the great mer-
chandising concerns of the country, as we
know, spend large sums to see that their

goods are attractively packaged and dis-

played.

Screen presentation is an important part

of good showmanship and yet in thou-
sands of instances exhibitors are woefully
indifferent to this important detail of their

business. The producer, the director, the

actor and the cinematographer have felt

that they were concerned only with the

actual production of the film. What hap-
pened to it after it went out of their hands
was no business of theirs.

* *

Projection is of tremendous importance
to the producer, actor, director and
cinematographer for the success of a film

play is decidedly dependent upon the

amount of enjoyment derived by those who
pay their money to see the performance.
It may be assumed that the public will ac-

cept pretty much any kind of projection
and will go to a certain theatre if they
like the play. This may be so but the

more enjoyment the individual has derived
from the time he has spent in the theatre,

the more likely he is to come again in

the near future. Every time the patron of
a motion picture theatre fails to secure the

proper amount of enjoyment or leaves a
theatre without the feeling that his money
and time have been well spent, he is less

likely to have his thoughts turn toward mo-
tion pictures when again in need of rest

and recreation.

Some theatres take considerable interest

in screen presentation but in many in-

stances exhibitors are profoundly indiffer-

ent to projection. If the picture is on the

screen that is all that is necessary. The
fact that the pleasure of the audience is

greatly reduced because the projection is

only fair, poor or extremely imperfect does
not occur to many exhibitors. Nothing
better has ever been said upon this sub-

ject than the following quotation from a

lecture “Projection and Its Importance to

the Industry,” by F. H. Richardson, de-

livered before the Society of Motion Pic-

ture Engineers.
* *

“We find some productions ruined inso-

far as has to do with the individual audi-

ence by discolorations of the light, due
entirely to carelessness, by overspeeding,
which is utterly ruinous of artistic results;

by dim lighting, by glare spots near the

screen; by unsteadiness caused by failure

of the management to provide suitable and
necessary repairs

; by carelessness in the

Problems Solved

Prove Helpful to

Many Theatres
“Better Theatres,” in its work

of providing suggestions and rec-

ommendations through its Advis-
ory Staff experts on many prob-
lems of building and theatre oper-
ation is rendering a service appre-
ciated not only by the particular
exhibitor receiving such sugges-
tions for his individual case but
many other exhibitors who happen
to be confronted with problems of

a similar nature. Much useful in-

formation and data is contained in

the replies by theatre architects
and engineers to the varied prob-
lems submitted for analysis.

In keeping with its purpose of
making generally available the in-

formation and advice as revealed
by expert study of problems re-

ceived “Better Theatres” will

continue to publish such problems
together with replies. Where, for
any reason, publication of a prob-
lem and reply in the customary
manner is not desired this should
be definitely stated. In such in-

stances inquiries will be answered
direct by correspondence only.

matter of focus; by dirty lenses or lenses

wrongly assembled and by other faults

which have no manner of valid excuse. This

sort of thing is all too common and it

seems an astounding thing that neither pro-

ducer, director, player or any one else has

ever voiced any adequate sort of public

protest.”

“However, the entire motion picture in-

dustry is beginning to realize that ‘Better

Projection Pays’ and the exhibitor in par-

ticular is giving very much more thought

to this important part of his business. He
is employing better men and gives them
better working conditions. The projection

room and projection equipment are looked

after more carefully and the exhibitor is

not satisfied until all his efforts along these

lines result in an improved picture upon
the screen. Many exhibitors know that

a clear and steady picture is more pleasing

but do not realize the effect of the poorly

projected picture upon the patron. Ordinary
use of the eyesight uses up 10 to 15 per cent

of our nervous energy and a poorly pro-

jected picture will use up considerably more
of this energy. Eye strain will cause head-

aches and the patron leaves the theatre

without the proper sense of exhilaration

and recreation. In all probability he will

not know that the projection had anything

to do with it. He may not directly con-

tribute it to anything connected with the

theatre but the fact remains that he goes

away without the feeling that his time and
money have been well spent.

He *

“The next time he is looking for recrea-

tion and change his mind is less likely to

think of motion pictures as a means of

securing these. Alotion pictures are a de-

lightful and economical form of recrea-

tion for people of moderate means and this

accounts for their great popularity. As
bread and butter are in our diet so are mo-
tion pictures to amusement for the great

mass of American people. They will buy
these things while they have a dollar left,

but every effort should be made to attract

and hold those who find these things so

necessary. Good plays, properly projected,

will always be a delightful source of enter-

tainment and exhibitors need not fear other

forms of amusement if they properly study

the needs and desires of their audiences.”

Editor, “Better Theatres”

EXHIBITORS HERALD

Sir: Send me (free) a supply of your “Better Theatres Stop

Charts" to be used for the purpose of improving motion picture

projection.

407 S. Dearborn street,

Chicago, Illinois

Name....

Theatre

City

State
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Anything Which Makes the Photoplay Less Pleasing

Reacts to Decrease Box Office Receipts

PROJECTION ROOM EXPENSE
By F. H. RICHARDSON

Extracts From a Paper Read Before the

Society of Motion Picture Engineers

"In various papers presented to this society

by the writer during past years, the fact has
been emphasized that every operation in the

production of a photoplay must perforce de-

pend very largely for its effect upon the final

buyer, the public, upon the manner in which
it is projected to the theatre screen.

“For many years 1 have labored hard in the

endeavor to impress upon this society, and
upon the motion picture industry as a whole,

the fact that ANYTHING WHICH CAUSES
THE PHOTOPLAY TO BE LESS PLEASING
TO THE THEATRE PATRON, MUST AND IN
THE VERY NATURE OF THINGS WILL RE-
ACT TO DECREASE BOX OFFICE RE-
CEIPTS.

“That fact is now, I believe, thoroughly un-

derstood by this society, and by a constantly
increasing number of exhibitors, as well as by
most producers. There still is, however, a very
large percentage of exhibitors and theatre

managers who apparently still have a fixed

idea that excellence in projection means either

very little or nothing at all to the box office,

and still others who do not believe that high
grade projection is of sufficient importance to

justify the added expenditure necessary to

obtain it.

Box Office Returns

"To argue with the men here present that

a photoplay well projected is more pleasing

and therefore has a higher box office income
value than one not well projected, would be
a mere waste of energy, because you all un-
derstand that fact. 1 believe you will all

grant, as a basic proposition, that in order to

secure the greatest possible box office return,

a theatre must continuously arid consistently

present its pictures through the medium of

high grade projection. If you do concede this,

then immediately we are confronted with two
questions, viz.: (a) what various things are
necessary in order that a theatre present
uniformly high grade projection, and (b) what
amount of expanse over and above the possible

minimum is the exhibitor justified in expend-
ing in order to secure it.

“Let it be clearly understood that by ‘High
Grade Projection’ we mean projection which
will place upon the screen the highest possible

entertainment value contained in any photo-
play. Also we should understand that in this

paper we deal only with projection itself, and
not with those various other things which have
to do with the show as a whole, such as music,
screen setting, theatre decoration, seating, ven-
tilation, etc., etc.

Matter of Cost

“Fix the fact clearly in your mind that pro-
jection, in all its grades, from the poorest to
the best, is wholly a matter of cost. Any the-
atre may have projection which will place
upon its screen the maximum entertainment
value, contained in any photoplay provided it

is willing to pay the cost. This being true, the
whole matter then resolves itself into a ques-
tion of just to what extent added cost in pro-
jection will bring additional box office returns.

“As a foundation for our discussion, I think
we will all agree lhat projection room ex-
pense may only properly be increased above
the possible minimum, when such increase will

cause the box office to receive additional rev-

f

enue, due to increased patronage caused by

the increased excellence of the thing the the-

atre patron pays to see—the picture—equal to

or in excess of the additional expanse incurred.

“Unless there is additional box office revenue

which the exhibitor has reason to believe is

due to improvement in the projected screen

image, then the exhibitor very naturally and
very properly does not feel that increase in

projection room expense over and above the
possible minimum is justified. As a business

man he will only invest money where he has
reason to believe the investment will be re-

turned to him, plus a reasonable profit.

“The purpose of this paper is to examine
into the matter of projection room expense,
seeking to determine, as nearly as we may,
just what investment, over and above the pos-
sible minimum, is or ought to be justified from
the standpoint of increased box office revenue.

“Broadly, there are two possible extremes,
viz: (a) the well constructed, well ventilated,

properly located projection room, supplied with
all necessary high grade projection equipment,
and those conveniences necessary to the health
and reasonable comfort of the men working
therein, the equipment in charge of a projec-
tionist or projectionists possessed of the tech-
nical knowledge necessary to the efficient, high
grade projection of motion pictures, and with
sufficient practical experience and energy to

apply that knowledge intelligently.

“Such a projection plant is expensive in first

cost: also it is relatively expensive in opera-
tion, because of the fact that the high grade
projectionist commands relatively high remun-
eration, and will only conseint to handle equip-
ment which is kept in good* repair. In loca-

tion for the projection room what is correct
from the projection viewpoint is not always
available without some sacrifice in seating
space.

“The other extreme is the small, cheaply con-
structed, poorly located, poorly ventilated pro-
jection room, without sanitary and other coin-

veniences for the comfort of the men working
therein, equipped with the cheapest possible
machinery and optical appliances, the whole in

charge of a projectionist possessed of slight

technical knowledge and little energy or ambi-
tion to excel, or to even apply the knowledge
he does possess in practice.

“Such an assemblage comes cheap, insofar

as first cost and upkeep be concerned, but an
ever increasing number of theatre managers
and exhibitors are arriving at the conclusion,
through costly experience, that first cost and
upkeep are the only things in which it is not
very expensive.

“Let us consider the matter of whether the
exhibitor is justified in replacing old projectors
with new, up-to-date ones. Let us assume
that in a certain theatre the admission price

averages twenty-five cents for all seats, and
that there are a total of 700 seats. Let us
further assume that this theatre gives four
shows each day, in which case it has a total of

700 X 4 = 2800 seats for sale each twenty-four
hours.

W NICHOLAS POWER COMPANY
Ninety Gold St, New York . N .Y.

“Good Service”

"This theatre has, we will suppose, two mo-
tion picture projectors which are old type and
badly worn, and a motor generator set which
is well past its prime of usefulness. The man-
ament claims it cannot afford to replace these

machines with new equipment so long as they
are “giving good service.” Let us examine
into that matter, in the light of reason and
common sense, carefully remembering that

‘Good Service’ is a relative term only.

“Let us assume that two new, up-to-date

projectors would cost him in round numbers, a
total of $1,600.00. Let us further assume that

the new projectors will last only three years,

at the end of which time they would be with-

out further value. In other words the manage-
ment will, after three years of use, throw the

projectors in the scrap heap as having no fur-

ther vaiue.

"This means that the management will have
$1,600.00 invested in projectors for a period of

three years, and that these projectors must
not only earn an additional $1,600.00, plus

$512.00 as interest at eight per cent on the in-

vestment, in order to clear themselves, but
must return an additional sum over amd above

that, as profit, in order to justify their in-

stallation.

“During the three years the projectors must
return a total of $2,112.00 in added box office

receipts in order to pay for themselves, and
in addition pay eight per cent interest on their

cost,

“This seems quite a large sum of money until

we examine the facts. The average price of

seats in this theatre is, we have assumed,

twenty-five cents. There are (365x3) 1095 days

in the three years, hence it will require an

average increase in daily income equal to

(211200 cents 1095 days) about 1921^ cents

to pay the total cost of the projectors and in-

terest on the money. Remembering that if

the theatre is an average one it will have an

average of at least 800 of the total 2,800 seats

unsold each day. Will aiuy man contend that

new up-to-date projectors will not, with the

application of the same skill and knowledge

the old ones received, give a sufficiently better

projection to cause enough additional patron-

age to fill MORE than eight of those unsold

seats? If this appeals to your mind as sound

argument, then we may decide that projection

room expanse for replacing the projectors once

every three years is fully justified.

“This same argument applies to upkeep in

the shape of repairs for the projectors. IT

MAY BE PItESUMED THAT, TAKING THE-
ATRES BIG ANH lATTUE, ONE HUNDRED
DOLLARS A YEAR 'HTLL BE AMPLE TO
KEEP THE PROJECTORS IN VERY GOOD
CONDITION, BUT TO BE LIBERAL LET US
SET 'THE SUM AT $160 PER YEAR. 'TIHS

IS LESS THAN FIFTY CENTS PER DAY,
AND SURELY PROJECTORS IN GOOD RE-
PAIR WILL PUT A SUFFICIENTLY IM-
PROVED PROJECTION ON THE SCREEN AS
AGAINvST PROJECTORS IN POOR REPAHl,
TO INCREASE PATRONAGE BY THE SAIE
OF TWO ADDITIONAI. SEATS A DAY. TO
THUNK OTHERWISE WOULD, IT .SEEMS TO
ME, BE TO PAY THE PUBIJC A VERY
POOR COMPUaiBNT.”
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New multi-preset switchboard developed by the Westinghouse Electric & Manu-
facturing Company.

New Multi-Preset Switchboard

Developed By Westinghouse
TV/TARKING an important advance in the

mechanics of stage lighting is the

multi-preset theatrical switchboard recent-

ly perfected in the Westinghouse Works
at East Pittsburgh, Pa. The new stage

theatre switchboard is declared quite

revolutionary in character in that it permits

the lighting effects for 20 different scenes

to be present and then thrown on merely
by the turn of a master switch. Because
of the great number of present lighting

effects, stage producers will be able to af-

fect more perfect and beautiful lighting

effects in the future and thus give theater-

goers more novel entertainment than has

been possible in the past.

The inventor of the new switchboard is

James C. Masek, an electrical engineer in

the service of the Westinghouse Electric

Company. Mr. Masek has been a developer
of theatrical lighting mechanics since his

school days. The stage has always had a

deep interest for him and it was quite

natural that since he became an electrical

engineer the electrical properties of the

stage should have for him the greatest fas-

cination.
* * *

Even those who have been behind the

scenes and have watched the stage elec-

trician as he changes the lighting for every
scene have often felt mystified at the great

number of seemingly unrelated switches.

Of course, when the lighting effects on the

stage grow dim or when they change, it

does not just happen. There are electrical

devices behind the stage that are operated
to produce these effects. The two prin-

cipal devices or units are known as the

dimmers which do to the lights what their

name suggests and the switches which
throw on or off combinations of colored
light. The stage electrician must change

these combinations of lights and also their

combinations with corresponding dimmers
when the different scenes require different

lighting effects. Thus it is always a
mysterious process to the novice who sees

the stage electrician jumping about from
switch to switch seemingly without rhyme
or reason and often to the accompaniment
of harsh words from the actor or stage

manager when he pulls the wrong switch
and so spoils the lighting effects of a scene.

It was the maneuvering of the stage
electrician behind the scenes which assisted

Mr. Masek in perfecting his new inven-
tion. He felt that a system of switches
could be devised to save all this more or
less haphazard work and make stage light-

ing the most scientific part of the drama.
With this idea in view, Mr. Masek sought
to assemble the thousands of switches
necessary to produce the various lighting

effects in one unit and also to build this

unit in such a manner that lighting effects

once secured could be obtained again and
again without trouble.

The multi-preset switchboard is thus the

outcome of a love for the theatre and also

an electrical engineering education. As
the name suggests, Mr. Masek’s switch-
board makes it possible for the stage elec-

trician to set in advance the lighting effects

for all the scenes of any production. Then
with the switch combination for the scenes
set by merely turning a master switch he
can produce instantly proper lighting ef-

fect for any scene without trouble and
what is more important, without mistakes.

* * *

Mr. Masek’s switchboard permits the set-

ting up of 20 different scenes, which is

ample for the most intricate of modern
stake effects. Twenty is not the limh of

(Continued on page 22)
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Modern Method Saves
5,000 Operations

at Box Office
'pHAT an average of six operations are
-* involved in the sale of a theatre ticket
and that in selling admissions to 1,000
persons the old-fashioned cashier per-
forms some 6,000 operations is revealed
by the Brandt Automatic Cashier Com-
pariy of Watertown, Wis. The company,
which has been making a scientific study
of cashier equipment, has recently devel-
oped a new model coin changing ma-
chine for theatres.
^Assuming that the admission price is

35 cents and one dollar is tendered at
the box office, the process resulting in

New model cashiering machine devel-
oped for theatre use.

ultimate change to the patron runs
something like this, the Brandt company
points out:
The cashier says: “Thirty-five and

five are forty. Plus ten is fifty. And
fifty is a dollar.’’ Thus three mental
calculations and the handling of three
coins, or a total of six operations, have
figured in the transaction.

Modern methods, it is declared, are
not nearly so laborious, and in addition
to saving time by speeding more patrons
past the box office, also assure greater
accuracy. Only a slight pressure of the
key is required to bring the correct
change quickly and conveniently where
it can be easily scooped up by the patron
without delay.

The new junior model cashiering ma-
chine developed by the company for

theatre use is adapted to any style of

box office, being made in either a right

or left hand delivery. It is operated by
a slight pressure of the keys, so ar-

ranged as to make its operation extreme-
ly simple, paying the correct change
directly to the patron ready to enter the

show. The fact that the new model
occupies only nine inches square of space
is said to be an advantageous feature

for theatres. It is handsomely and stur-

dily built, being of bronze, aluminum,
liberty silver and steel.

Theatre Architect in

New Quarters
William T. Braun, theatre architect,

of Chicago, announces the removal of
his offices to Suite 1217 in the Garland
building, 58 East Washington street,

Chicago.



May 23, 1925

Organ Accompaniment of Short

Reel Subjects
By IRIS ETHEL VINING

Premiere Organist, Granada Theatre, San Francisco, Cal.

I
T is a toss which is the more difficult,

organ accompaniment of comedies or

short reels. Comedies call for a well de-

veloped bump of humor and the ability to

give tonal background which will be fun-

ny—in keeping with the picture. Well
done, the comedy of the organ enhances
the comedy of the silversheet and makes
the tout ensemble the more laughable.

Short reels give the organ accompani-
ment pause for the reason that they so

often comprise a pot pourri—a little of

everything. You start from New York,
say, or San Francisco or Seattle—if it is

a travelogue—and you are liable to jump
to India, China, Alaska or Abyssinia, to

say nothing of Assinoboia or Afghanistan.
And there is music for every geographical
corner. The same observation holds for

newsreels and scenics.
* * *

Scenic reels generally are hand colored,

very quiet and tranquil, and naturally such

a picture calls for tranquil music. Your
music can make or mar a beautiful scene.

If you listen to your funnybone, an Alpine
scene with a herd of cows contentedly
chewing on the cud might suggest “Wait
Till the Cows Come Home, Nellie,” but

to play that would be fatal. Play a

pastoral.

A quiet scene calls for slow music. It is

simple enough to synchronize. Let your
organist’s love for slow legato music, quiet

and tender, be your guide.

Keeping to the atmosphere of your
scene is important. Suppose your scene is

laid in Brittany—doesn’t that suggest “The
Angelus”? “The Beils of St. Quentin” is

an effective piece. And Normandy—why,
Normandy suggests “Chimes of Norman-
dy,” doesn’t it?

* * *

The ocean is rich in harmonic themes.
Suppose your screen shows breakers dash-
ing against rock cliffs—there’s “The Storm
King” and “The Landing of the Pilgrims,”

that majestic number which describes the

“stern and rockbound coast” of New Eng-
land. But “old ocean’s gray and melan-
choly waste” has varying moods. Suppose
your locale is Hawaii—why, then, nothing
is more appropriate than “Aloha Oe.” Sup-
pose you have a night scene on the ocean,

calm and peaceful—-“Rocked in the Cradle
of the Deep.” Or, if it is a scene follow-

ing a storm, “Asleep in the Deep.” For
an ocean scene along the coast of Scotland
there is McDowell’s “Scotch Poem,” made
to your purpose, a song of agitation, full of

perpetual motion.

Successful organ accompaniment of mo-
tion pictures is built on a foundation of

experience. There can be no standard of

comparison. One must have sympathy,
understanding plus technical ability and
musicianly ability. I remember a scene in

color which was a history of clocks—a reel

of loveliness—beginning with a sun dial.

Rimsky-Korsikoff’s “Hymn to the Sun” as

a recitative was very effective.

^ ^

Scenics are the very simplest reels to

accompany, and sometimes the most ef-

fective.

But “characteristic travelogues” are

quite the opposite, very difficult, as the or-

ganist must be discriminating and exercise

the greatest taste. There is, for example.

a wide range of possibilities in the atmos-
phere of “characteristic travelogues.”

In the staging of a Chinese drama it is

not sufficient that the actors wear Chinese
costumes. The costumes must be in keep-
ing with the character. The same is true

in organ accompaniment of pictures filmed
in China—or any country, for that matter.

A Chinese reel certainly demands Chinese
music. But what—wedding, dance, sunset
or death theme? There are characteristic

Chinese selections to fit each of these emo-
tions.

* * *

Therefore, while it is necessary to se-

lect music appropriate to the locale, the

quest must go deeper than that. It would
not be out of order to play a lively Chi-
nese tune with bells, woodblock and cym-
bals on massive China idol scenes, but,

musically, it would not be harmonious.
Perhaps it would be better to say it would
not be in taste. Better a majestic, thun-

derous, effective selection—without tremo-

lo and with the colorful reeds added. Try
it on your organ and see the difference.

When it comes to cartoons one should
pray Orpheus for special dispensation and
extreme understanding. Organ accompani-
ment of cartoons is not a knack, not a
trick, but a gift. You must know your
organ, know its moods and tenses and po-
tential possibilities, know how to cajole
it and how to conjure with it, how to»

make it talk, sing, whistle, growl, snarl,

snore, sneeze, laugh, cough, cry, bark,

roar, meow and yell for help. The emo-
tions and the sounds are there, if you have
a proper organ.

* * *

It is effective in the accompaniment of
a cartoon to play popular jazz music
softly interrupting your theme at the zero
instant with the desired effects. Play any-
thing which fits with the title, trying to

make your music subtle rather than silly.

It isn’t subtle, as remarked in a previous
(^Continued on Page 24 )

Console of the new pit pipe organ developed for theatre nse by the. Robert Morton Organ Company. Th&
instrument has been designed for the average theatre and can be installed without the necessity of
building organ chambers ; it may{ be placed in the orchestra pit^ or divided. it is equipped with a
double track roll device, permitting use of the ordinary Sft note player rolls. According to the Roberi
Morton company the new organ has been enthusiastically received^ it is revealed in numerous letters

from exhibitors commending its performance.
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Good Will—
The Priceless Asset

The unparalleled reputation for

superiority of product and work-

manship, and the good will de-

veloped by services rendered, built

up during the past fifteen years, is

beyond a doubt the most valuable

asset of the Minusa Cine Screen

Company.

The fundamental principles of

service and co-operation, that were

instrumental in developing this

enviable record, are in effect today,

and will be rigidly maintained so

long as Minusa Screens are built.

- V •

' y'

MINUSA CINE SCREEN COMPANY
Morgan, at Bomont,

Saint Louis.

NECKER
FILMSCRATCHER ’S

DIARY
Clell Jay, New theatre, Little Rock,

Ark., in an illuminating piece of de-

tective work has finally uncovered

Necker Filmscratcher’s treasured pos-

session—his diary. He gives it to the

wide world herewith:
Dec. 25—Boss handed me my Christmas present

by way of a notice to vacate the first of January.
Dec. 26—Had a Mary Christmas, she was a keen
looker too. Dec. 28—One show here run a slide

day after Christmas saying “Days intermission.

Operator took a drink. Funeral Saturday, Operator
Wanted.” Dec. 29—Sure like this cold weather.
No I didn’t buy gloves for my girl for a Christ-

mas present. Jan. 1—Pay stopped so 1 decided
to quit. Jan. 3—Am having a hard time finding

another job as I lost all my references. It wasn’t
a very good one, anyway. Jan. 4—Saw in large

headlines in a paper, “Million dollar booth fire

in Theatre.” I’ll be doggoned if I wouldn’t have
to get pretty cold before I’d pay that much for

a booth fire. Jan. 5—Saw “The Bad Man” Today,
Guess it was a travesty on “The Sainted Devil.”

Jan. 6—Got a letter from a guy in Africa that

had saw my photo with my head out the porthole.

This giraffe had the nerve to call me brother.

Jan. 7—Got a letter from the President of Mexico
asking me to stay in the United States. He got
shot before he finished signing his name and the

next President finished it out with his own. Jan.
8—My box is empty today. Jan. 9—I see where
one Proj Dep’t editor thinks eddy current in a

generator is’ something discovered by an artic

explorer. Jan. 10—See Paramount has a play to

be released in May called “Adam’s Daughter.”
Expect some guy will report on it something like

this “Run Adams Daughter” today, six thousand
feet. Another report might be like this “We had
‘Young Wives’ yesterday. Had ‘Grounds for di-

vorce’ today.” Jan. 11—Got a job as substitute

for an operator that is making a trip to Missouri
to show another op better than to make additions
to his ad in film boxes. Jan. 12—Heard the new
boss say he was going to run “The Light of West-
ern Stars.” Wasn’t interested as my girl is an
Eastern Star. Jan. 13—Having a Fire Prevention
week here and the city board asked me to do my
bit by staying at home. Jan. 14—Operator did
not return from Missouri so I have a steady job.

Jan. 15—I stayed up last night to celebrate the
going out of the old year and the coming in of the
new. A little late but it was the first Dollar and
a half stuff I could get for a long time. Jan. 16—Bad headache—will get dollar sixty stuff next
time. Jan. 17—Had my flivver drained, will oil

my projectors tomorrow. Jan. 18—Projectors only
hit on three to-day. Jan. 19—Found dry cell bat-

tery centers do not make good projector carbons.
Jan. 20—Raised that extra dime; “I’ll tell the
world” tomorrow. Jan. 21—The day after.

—

Orchestra played “Yes we have no operator to-

day.” Jan. 22—Aisle lights failed, orchestra
played “Let the lower lights be burning” when
someone threw a stink bomb in orchestra pit they
rendered a selection by Limberger entitled “A
smell will go a long long ways.” Jan. 23—-Man
lost flask in theatre. I left the booth to help
hunt for it. Man did not recover flask. Jan. 24
—Run a fable picture. Aesop said “It’s a long
reel that has no ending.” Someone had clipped
the end off. Jan. 25—Had a slide made with my
photo on it, but it’s cracked already. Jan. 26—

•

Political candidates tipped me to leave their slides
on a long time. Boss decided to adopt the “no
tipping” plan. Jan. 27—Manager explained the Play
More theatre sign was not meant for operators.

Jan. 28—Ticket girl said “Speed Spook” was trav-

esty on “Birth of a Nation.” Jan. 29—Overhauled
my six to two movement to-day. Runs worse than
ever. Guess I left one movement out. Jan. 30—Saw
ad in Herald some time ago with film wrapped
around a Mazda bulb. Wrote them it was dan-
gerous. It was removed in next issue. As Aesop
would say, “In a film fire the last six hundred feet

are the hottest.” Jan. 32—Been on a tute. Saw four
projectors this morning. Tried to operate the
wrong ones. I stopped the machine when the
villain started to shoot the hero. The boss said

I got some pretty color effects on the stage. Guess
I must of got the bottle in front of the light.

Feb. 1—Have invented a new change over. Only
takes three operators to make the change by this

new method. It will probally be in The Show-
man’s Shop Window soon. May have to do some
window smashing to get it in. Feb. 2—-My helper
objects to being called non-rewind boy but it

suits him as I have to do it all myself. Feb. 3

—

Motor got a hot box, boss also got hot about it,

cooled the motor down with a little oil. Took
more than oil to cool the boss down. After three

swallows he said he was going down and book
“Any Woman” and “A Kiss in the Dark.” Feb.

(Continued on page 34)
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Opening a Theatre Circuit
\\J EST COAST THEATRES, INC,
* * controlling over one hundred Cali-

fornia theatres, and one of the largest

theatre circuits in the world, credits the
greatest portion of its success to its or-

ganization, together with its policies and
the methods employed.

The “Better Theatres” section of Exhib-
itor's Herald has asked for a resume of
these methods, which are here given
briefly, in the hope that other showmen
might benefit through this experience

—

sometimes costly.

Standardization

of Equipment

This is largely the rule over the entire
circuit. Everything is purchased on
requisitions. A most efficient purchas-
ing department is maintained, which
works in very close contact to the
accounting department. The manager is

well supplied with requisition blanks, in

triplicate, one of which is sent to the
purchasing department, one to the ac-
counting department, and one to remain
in his files. The purchasing
department by this means
is enabled to keep a com-
plete inventory of every-
thing in each respective
theatre. These inventories
are checked over at regular
periods by the main office,

largely in an endeavor to

standardize. This system
also applies to all other
departments in the organ-
ization.

Booking Selection,

Public Contact

Motion pictures are usual-
ly selected after a preview
by a regular committee,
which is always headed by
the manager of the booking
department. The manager of

each theatre is constantly in touch with
the booking department and is encour-
aged to give his individual views as to

the nature of pictures to be booked for

his house, these views, of course, largely

originating from his own viewpoint be-

cause of his knowledge of his own
theatre and the particular community
served. These opinions, of course, are

highly respected by the booking depart-

ment.

Of course, the booking is done mainly
by block buying. It must of necessity
be done that way. An elaborate system
of circuit-wide booking is maintained,
with daily booking sheets which go out
to the various house managers and in

this way they are apprised of their book-
ings for a period somewhat in advance,
mainly in order that they may prepare
themselves for exploitation of the
attraction.

It is also arranged to have at least

some representative of this booking
committee attend all important public
previews, of which many are to be had
in Los Angeles, where the studios fre-

quently test out their new productions
“on tbe dog,” as it were. This repre-
sentative reports to the rest of the com-
mittee his observations, which usually
result in another preview by the entire
group.

Naturally, the public previews lend a

great significance to the choice of the
booking department.

Development of
Managerial Enterprise

West Coast Theatres, Inc., devote a

great deal of effort to the development
of managerial talent. Under the system
now in vogue, a man is hired, say even
in the capacity of a doorman, and while
fulfilling those duties he is trained for

the responsibilities attendant to an as-

sistant managership. He is carefully

drilled along the lines and policies of

the organization, and thereby grounded
with the principles of the company. This
preliminary training is followed by a

careful education in other subordinate
positions, so that the man will be able

as time passes and his ability is realized,

to step into a better position with a

thorough understanding of West Coast
methods.

When the man arrives at the proper
stage to assume the managership of a

unit or theatre, his initiative is pre-

served to the extent that the executive
management respects his individual

opinions highly, and he actually governs

his particular unit from all various
angles, though constantly co-operating,
of course, with the various department
heads, and in some cases, division man-
agers. These division managers have
more than one theatre under their super-
vision, and all revolve about the general
manager, and executive office.

Inter-Theatre

Communication

This is largely maintained through a

system of bulletins. The managers are
each week expected to acknowledge
these bulletins, telling just what dispo-
sition is made of them, in a specially

prepared place therefor on the man-
ager’s weekly report. The only bulletins

thus sent out originate from the exec-
utive offices.

Departmental head letters are also
used as a valuable medium of contact.

Also, the theatre manager communi-
cates with the general office through a

system of weekly managerial reports,
which are very exhaustive, pertaining to

every activity of his particular theatre.

These managerial weekly reports come
through the executive offices for inspec-
tion, and act as a circuit-wide barometer,
keeping the officials advised as to all

actual conditions surrounding that par-
ticular house and the community in

which it is located.

The theatre manager also makes out
a weekly vaudeville report, same being

itemized in detail. This is sent to the

manager of the vaudeville division. The
theatre manager, together with his chief

projectionist, also submits a projection-

ist’s report which goes to the superin-

tendent of the electrical department.

The manager is also called upon for

a weekly exploitation book containing
everything, such as newspaper clippings,

descriptions of stunts, methods used in

exploitation, etc. This book, in turn, comes
to the exploitation department for inspec-

tion and analysis, and that theatre man-
ager’s rating in this particular channel is

judged largely by the books.

The manager also prepares a daily box
office report for the accounting department
besides a financial disbursement sheet each

week pertaining to all checks issued by
him, which also goes to the accounting de-

partment, where it is carefully inspected

and checked over. This must correspond,

of course, with the numbers on his checks,

cash received and deposits made in the

banks.

Division of

Responsibility

The circuit is composed of

\arious divisions besides the

separate single units. The
actual responsibility of the

divisions is, of course, in the

hands of division managers,
who in turn hold the man-
agers of the respective the-

atres in their divisions direct-

ly responsible to them. These
division managers in turn re-

port directly to headquarters.
In all single unit divisions,

the managing director in

charge is held responsible by
the main office.

Policy on

Music

Music is largely under the supervision
of a musical superintendent. This offi-

cial is responsible for the employment
of all musicians, provided said employ-
ment meets with the approval of the
managers of the respective units. The
same is pursued in the matter of organ-
ists, except that in this case the chief

organist is largely responsible for the
employment of all organists.

The supervisor of music also keeps in

constant contact with the musical sit-

uation, the musical library, the distribu-

tion of arrangements, and all such mat-
ters coincidental to correct musical pres-

entation. Each theatre is equipped with
its own library, and a system is now
being elaborated whereby scores and
arrangements used in the metropolitan
theatres are relayed to the various
smaller houses in order that they may
take advantage of the metropolitan score
sheets assembled for the first runs of

the motion picture productions they are

to play.

Handling of

Presentations

The larger metropolitan theatres are

under the direct supervision of a produc-
tion manager, who supervises everything
pertaining to stage settings, lights, em-
ployment of talent, rehearsals, and
various other arrangements connected
with the presentation. At the smaller
theatres the managers handle these fea-

^ Standardization of equipment.

^ Booking Selection—Public Contact.

^ Development of individual managerial enterprise.

^ Inter-theatre communication methods.

^ Unit responsibility—Division of responsibility and
credit.

^ Presentations.

^ Exploitation.

^ General chain policy—Administrative and executive.

^ The Advisory Board.
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Policies and Methods
of West Coast Theatres, Inc,
tures for themselves, although we have
several theatres that make no pretense
of a presentation of any kind.

System of

Exploitation

The principal metropolitan theatres
handle their own exploitation almost en-
tirely. The central exploitation depart-
ment acts more in an advisory capacity,

although it is also utilized as a distribut-

ing center or clearing house for material.

This department is constantly conferring
with all publicity directors respecting
their exploitation, etc.

Many of the larger metropolitan
houses maintain their own staff for

exploitation and publicity. In the smaller
houses these features are naturally han-
dled by the managers themselves, who
are being constantly trained along these
lines by the central exploitation depart-
ment. This is accomplished by means of

personal contact, bulletins and other
similar matters.

In Los Angeles, which is, of course,

the largest center in which the West
Coast Theatres, Inc., operates, a weekly
meeting is called for the purpose of dis-

cussing metropolitan situations as they
affect publicity and exploitation. The
various publicity directors, the division

managers, as well as the head of the

art department, are present at these
meetings. Ideas are exchanged, methods
and policy discussed, etc. These meet-
ings have proved a most valuable asset

to the organization.

Administrative,

Executive Policy

The centralized head of the organiza-
tion, of course, is the general manager.
He is surrounded by the various depart-
ment heads and his contact with the field

is mainly through the medium of spe-
cial representatives, who maintain per-
sonal contacts with the various theatres
as a routine matter. These special rep-

resentatives also conduct inspection of

theatres, advise with the managers, and
relay verbal instructions pertaining to

the administrative policy and operation
of each unit. Besides the division heads,
who are responsible for the operation of

the administrative policy of their partic-

ular unit and who are constantly advis-
ing with the representative of the execu-
tive offices, there ;s is the managing
director, who is likewise responsible for
single units. He, in turn, holds his house
manager or assistant, as the case may
be, responsible for all actual, physical
operation of the theatre, such as the
various functions of the house, stage,

etc. As a rule, the staff of each theatre
is divided into various departments, such
as musical, projection, stage, sanitary
department, ushers, advertising, etc.

The Advisory
Board

The advisory board is a group of ex-
perts composed of departmental heads,
division managers, important managing
directors, and executive heads, who meet
bimonthly to discuss problems pertain-
ing to policy and management as well
as the inauguration of innovations for
the entire circuit. These meetings are
conducted as a regular forum, with rec-

ommendations and results embodied in

the minutes, which are forwarded to the
executive office for approval. As a gen-
eral thing, however, when the advisory
board passes upon or decides a certain

Suggests Exchange
of Music Rolls

by Readers
Do you have music rolls which

you would like to exchange with
some other exhibitor for his rolls?

R. H. McFarlane, Liberty thea-
tre, Burkburnett, Texas, in a re-

cent interview with a Herald rep-
resentative expressed the belief

that many theatre owners would
be glad to have an exchange me-
dium for music rolls. Mr. McFar-
lane states that he has 10 rolls to

exchange with some other exhib-
itor.

“Better Theatres," recognizing
in this matter an opportunity for
further service to its readers, of-

fers space for the establishment
of a Music Roll Exchange. Under
that heading we publish following
the name of Mr. McFarlane as the

first exhibitor on record desiring

to exchange music rolls with fel-

low exhibitors. Names of other

theatre owners desiring to do like-

wise will be published in the order

received.

Music Roll Exchange

R. H. McFarlane, Liberty theatre,

Burkburnett, Texas.

policy or thing, it is generally adopted
and put into effect, particularly every-
thing of importance pertaining to the
operation of the entire circuit is laid
before the advisory board before it is

adopted.

In other words, the principle of the
West Coast organization is entirely
along specified and efficient lines, with
the whole revolving around the hub of
the executives. Everything is so arranged
that each general department functions
as a separate unit, always, of course,
acting under the approval of the general
management, and with each department
and each theatre co-operating toward
the success of the whole organization.
This system has been found extremely
efficient and is being improved upon at

all times with additions of new depart-
ments as the necessity arises. One recent

addition has been a department of

public relations.

Each department head is recognized
as a trained expert in his line, and he is

in constant contact and conference with
the executive officials in an effort to im-

prove the operation and maintenance of

the organization. The various general

departments are the booking, account-

ing, projection, public relations, art,

engineering, exploitation, electrical de-

partment and the vaudeville division.

Rothacker at Hollywood
HOLLYWOOD—Watterson R. Rothacker. presi-

dent of Rothacker Film Manufacturing Ck>mpany,
Chicago, is here going over matters with Joe
Aller at the AIler-Rothacker plant in Melrose
boulevard. Rothacker will arrange for the pre-

miere of “The Lost World” while here.

New Device Gives Arm Rest to

Every Patron in Theatre
Providing an arm rest for each patron

in the theatre is the mission of a new

device developed by the Automatic Devices

company of Allentown, Pa., makers of

A. D. C. automatic curtain control equip-

ment. It will be exhibited for the first time

at the equipment show in Milwaukee May

12 to 16.

The “Two-In-One” arm rest, as it is

known, is a device attached to the regular

arm of the theatre chair and by a slight

pressure opens up allowing either of its

sides to come into position independently

of the other, forming an individual arm

rest for each patron. When not in use the

new arm rest automatically folds up.

It is the belief of the manufacturers that

the new device will be an important con-

tribution to the comfort of theatre goers.

It eliminates the possibility of one patron

using both arm rests while the person sit-

ting adjacent had none.

The sketch of the device, shown above,

gives an idea as to its placement and oper-

ation. The attachment is furnished to har-

monize with the theatre seats as to color

scheme.

placement of new arm rest for thea-

tre chairs.
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using

MARK & COLTON
ORGANS

I.ee Oolis, IMecadilly Theatre,
New York City.

Olson & Marks, Oliio Theatre,
Indianapolis, Ind,

Wibner & Vincent, Orpheiun
Theatre,

Allento^vn, Pa.
John Bi-own,

Detroit, Mich.
Lefltowicli Bros., Euclid and

West Park Theatres,
Cleveland, Ohio.

Hiurison & litzer. Empire
Theatre,

Syracuse, N. Y.
James Cardine,

Buflalo, N, Y.
Robins Theatrical Enterprises,

Sj"racuse, N. Y.
H. S. Oallup, Delft Tlieatre,
Marquette, Mich.

A. A. Eennyvessy,
Rochester, N. Y.

Stanley Chapman, Chapman
Theatre,

Fullerton, California.
Evans W. Linton, Olympic

Theatre,
TJtica, N, Y.

D}s{arr & Colton
yfmerica’sfinest

Used By These Prominent Exhibitors

As A Feature Attraction

More and more exhibitors everywhere
are appreciating the “drawing power” of

the golden throated Marr & Colton or-

gan. The glorious richness of tone qual-

ities, the versatility and the ability to in-

terpret the sentiment of motion pictures

have made the Marr & Colton, “Amer-
ica’s Finest Organ” a feature in well

known theatres throughout the countrv.

Marr & Colton build organs for any size or type of theatre

Write for Our Beautiful Catalog.

Ask About Our Easy Payment Plan.

The Marr & Colton Co. Factories: Warsaw^ N. Y.

Eastern Sales Office, 437 Fifth Avenue, New York

Western Sales Office, 906 Merritt Bldg., Los Angeles, Calif.

I

'm
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Projector Carbons
“Better Theatres” presents herewitli, in the form of a series of two articles, a reproduction of a

paper and a screen demonstration dealing with the efficient use of projector carbons, their operation and
properties as presented hy E. R. Geih of the National Carhon Company, Cleveland, before the recent

sales convention of Exhibitors Supply Company at Chicago. Many points of interest and value were re-

vealed in this discussion and demonstration, which, through the use of photographs in place of the actual

screen showings, “Better Theatres” is able to publish in its entirety.

'W' OL' gentlemen have been selling pro-
-* jector carbons for a number of

years, but I wonder whether the ques-
tion has ever entered your minds as to
why carbon is being used in motion pic-

ture machines. Have you ever stopped to
think why a piece of steel rod or a piece
of copper rod cannot be used in place of

a rod of carbon, or why there is not some
other material which can be satisfactorily

substituted? Now that this question has
been put to you, you are probably won-
dering why it has not occurred to you
before, consequently, I will attempt to
tell you in as few words as possible what
carbon is, where it is obtained and also
some of the properties of carbon which
make it useful as a source of light in the
motion picture industry.

“Later on, by means of a demonstra-
tion, I will attempt to show you what
occurs in the carbon arc.

* * *

“Carbon material is scattered widely
throughout the world in many different
forms. You probably know that the dia-
mond is pure carbon. If a bushel of dia-
monds were put in a base burner, they
would burn like so much hard coal. If

a diamond were placed in an electric arc,

it would be converted into a soft, greasy
material, which we speak of as graphite.
Coal is another form of carbon. Usu-
ally coal is a mi.xture of pure carbon with
oily and tarry compounds and also con-
siderable matter which is commonly
spoken of as ash. Then, carbon appears
in nature in the form of graphite, which
is shiny material, usually referred to as

black lead. The soot which we used to
see in the days when coal oil lamps were
used is an extremely pure form of car-
bon.
“Carbon is a substance having a num-

ber of properties which are not possessed
by any other known material. If you
were to take a piece of carbon and heat
it in a furnace, the carbon would waste
away and gradually disappear. Some
people might say that the carbon evapo-
rated, how’ever, if you took this same
piece of carbon and put it in a furnace

By E. R. GEIB
Copyrigjit, 1925, National Carbon Co., Inc.

from which all air was excluded, the

piece would retain its shape and not melt
under any temperature which can be ob-
tained today. The reason that the car-

bon wastes away in a furnace where air

is present is because air unites with the
carbon and forms a gas commonly called

carbon dioxide. This gas is identical

with the great percentage contained in

our breath when we e.xhale. This prop-
erty of carbon, namely, to hold its shape
and not melt, is what primarily makes
carbon useful for the projection of light.

* * *

“In order to bring this idea out more
clearly, let us imagine w’hat would take
place if w'e substitute a steel rod in

place of a %" projection carbon. Im-
mediately upon striking the arc, there

would be a stream of liquid steel drop-
ping from the steel rod. In addition to

this, the steel rod would be heated al-

most red hot way back to the holder.

The temperature at the point of the steel

rod would be approximately 1400° Centi-
grade, this being the melting point of

steel. If a copper lod were substituted
for a steel rod, the temperature at the
point would be still lower, namely, about
1000° Centigrade. A large amount of

heat generated in the arc would be
carried back to the holder because cop-
per conducts heat so readily.

“Suppose we took some other material,

for example a fire clay rod. Obviously,
this w'ould be out of the question as it

could not conduct electricity.

“In carbon, therefore, we have a ma-
terial which is a fairly good conductor
of electricity, wdiich can be heated to a
high temperature without melting, and
w'hich does not conduct heat readily.

This last itoint is also a very important
one because when people are spending
money converting electricity into light

they want to hold as much heat at the
point of the light source as possible and
not conduct it back where no light is

obtained.
* * *

“Although the carbon manufacturer
has many different kinds of carbon from

which to select in making up projector
carbons, only that of the highest possible
purity should be used. A great many
experiments have proven that the kinds
used in the various National Projector
Carbons are best adapted for projector

use because they conduct heat away from
the crater to a very small extent, con-
sequently there is a saving of electrical

energy, because for a given power input

a larger amount of electricity is con-
verted into light aiid less dissipated in

the form of heat than when a carbon
material is used which would be a good
heat conductor.

“After having outlined some of the
general properties of carbon, a little dem-
onstration was then made, showing what
actually occurs in the carbon arc. A
Hahn-Goerz mirror arc lamp, a so-called

right angle trim lamp, was used, i. e., a

lamp in which the positive carbon is set

in a horizontal position and the negative
at an angle of approximately 75 degrees
with the horizontal. The mirror reflec-

tor was taken off and the lamp housing
was reversed with respect to the screen,

so that the positive crater was point-

ing directly towards the screen.

“An objective lens of 6%" equivalent
focal length was then mounted on a stan-

dard, which standard was supported by
the grooves ordinarily supporting the

mirror reflector. Then the light rays
emitted by the carbon crater, upon pass-

ing through the lens, were projected on
the screen, forming an enlarged image
of the crater, the extent of this enlarge-
ment being dependnt upon the distance
from the lens to the screen and also the

focal length of the lens itself. In this

particular demonstration, the diameter of

the image of the positive crater on the

screen was approximately 30 times the

diameter of the actual crater. A lOm/m
X 8“ National cored projector carbon,
which has a current range of from 16

to 20 amperes, inclusive, was used as the

positive. This particular size of carbon
operates most efficiently at 18 to 20 am-
peres, however, to show that there is a

different white hot spot, or crater area

10 Amperes 12 Amperes 14 Amperes 16 Amperes
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18 Amperes 20 Amperes 22 Amperes 24 Amperes

—as it is more commonly known—for

every value of current, we started at 10

amperes and then increased the current

in steps of 2 amperes. It was observed
that at 10 amperes the arc wandered
about on the tip of the positive carbon,

due to the fact that the tip was too large

for the amount of current being em-
ployed, with the result that the light

was unsteady and required considerable

attention to keep it adjusted.
* * *

“It was also observed that at the low
current the core, being softer than the

shell, burned out showing a black spot

in the center of the crater. As the cur-

rent was increased, the white hot tip or

spot increased in size. At 18 to 20 am-
peres, the point of maximum efficiency,

the arc burned quietly and steadily and
the white hot spot was about as large

as it is possible to obtain from the diam-
eter of carbon used. As the curren): was
increased above 20 amperes, the arc again

became unsteady and hissed frequently.

The force of the current at the high am-
perage was also such as to blow the core

out, as it were. The carbon also pen-
ciled away rapidly.

“The accompanying photographs arc

pictures of the incandescent craters at

the various amperages. These were
taken with the camera and lamp in a

fixed position, consequently the pictures

show a relationship between the size of

crater and amperage.
“This little demonstration is just to

emphasize to you that in order to be of

the greatest service to your customers,
you must sell them the idea to use the

current ranges recommended for our
carbons. (See table showing the vari-

ous trims of National projector carbons.)
“These current ranges were not worked

out for the sake of getting customers to

use carbons up more readily or to sell

something which is just made up in cer-

tain diameters, but they were gotten out
entirely to enable the users of National
projector carbons to obtain the maximum
amount of light from the electricity they
are consuming.
“What you have just seen applies to

all projector lamps except the high in-

tensity. In thediigh intensity lamp, the
light does not come from an incandescent
crater, but from a gas ball confined in

the cup shaped crater of the positive

carbon. This gas ball is caused by a

vaporization of the chemicals in the core.

When operated at low amperage the gas
is not confined in the crater, but the am-
perage is increased, the arc stream from
the negative carbon forces the gas into

the crater which then becomes cup
shaped and the high intensity effect—as

it is referred to—is obtained.

Operating Conditions
“The above subject is of as great, if

{Continued on page 22 )

NATIONAL CORED AND SOLID PROJECTOR CARBONS FOR MIRROR
ARC LAMPS

< Horizontal Trim Lamps Such as American Reflecting Arc, Helios Reflecting Arc, M cAuley Reflecting
Arc, Morlite Reflecting A rc, Etc.)

ARC A \tPERAGE SIZE
Inclusive 9 ,n /m X H ISational Cored Projector

5.4 in /m X it IS'ntionnl Solid Projector

10~20 Inclusive 10 rn /in X 3 National Cored Projector
m /m X It National Solid Projector

21-25 Inclusive 12 in /in X it ISnlionnl Cored Projector
fi m /in X It Motional Solid Projector

or n m /m X it Motional Cored Projector

25-30 Inclusive 13 m /ill X It Mationnl Cort'rf Projector
9 in / in X It Motional Cored Projector

3 1 -35 Inclusive 14 in /in X It Motional Cored Projector
10 m /m X It Motional Cored Projector

Angular Trim I..am ps Such a.s Hahn <ioer». Reflecting Arc
SIZE

5-10 Inclusive 9 III /in X It Motional Cored Projector
H m /ni X It Motional Cored Projector

11-15 Inclusive 10 m /rn X ft Motional Cored Projector
9 m /m X It Motional Cored Projector

16-20 Inclusive 12 r« /ni X It Motional Cored Projector
10 in /ni X It Motional Cored Projector

NATIONAL CORED AND SILVERTIP PROJECTOR COMBINATIONS
For Direct Current Low IntenHity I..ani|>s

4ytI*ER i(;E AT ARC SIZE
25- 50 5 /It X 12 Motional Cored Projector

5/16 X 6 Motional Silvertip Solid or Cored Projector

50- 65 3/4 X* 12 Motional Cored Projector
11/32 X 6 Mationnl Silvertip SoUkI or Cored Projector

65- 70 T/H X 12 Motional Cored Projector
11/32 X 6 Motional Silvertip Solid or Cored Projector

70- Its 7/3 X 12 Motional Cored Projector
3/3 X 6 Motional Silvertip Solid or Cored Projector

Its-100 1 X 12 Motiitnol Cored Projector
7/16 X 6 Motional Silvertip Solid or Cored Projector

1 00- 1 20 1 X 12 Mutional Coreil Projector
7/16 X 6 Special jH-4 Motional Silvertip Cored Projector

120-140 1 1/3 X 12 Motional Cored Projector
1/2 X 6 Special 11-5 Motional Silvertip Cored Projector

NATIONAL WHITE FLAME A C PROJECTOR CARBONS
For .\llernating Current Only

ARC AMPERiCE
25- 40 1/2 in. Combinotioi

40- 60 5/3 in. Co in hinotioi

60- 75 3/4 in. Com binotioi

75-100 7/3 in. Combinotioi

NATIONAL HIGH INTENSITY PROJECTOR CARBONS FOR GENERAL ELEC-

TRIC AND SUN LIGHT ARC HIGH INTENSITY PROJECTOR LAMPS
General Electric Lamps

50 amperes—9 m /rn x 20 Motional II. 1. B /life flame Projector
11/32 X 9 Motional Silvertip Cored Projector

75 am peres-— 11 m/m X 20 Motional II. 1. White Flame Projector
3/3 X 9 Special R-4 Motional Silvertip Cored Projector

100 to 13.6 m/m X 20 Motional II. 1. White Flame Projector
120 amperes-—7/16 X 9 Special R-4 Motional Silvertip Cored Proyeefor

Siin-Liglit Arc (Sperry) Lam ps

50 am peres-—9 m /m .X 20 Motional II. 1. W /life Flame Projector
5/16 X 9 Motional Sihertip Cored Projector

75 amperes-— 11 m/m X 20 Motional II. 1. White Flame Projector
11/32 X 9 Motional Silvertijr Cored Projector

100 fo 13.6 m/m x 20 Motional H. 1. B /life Flame Projector
120 amperes-—3/3 X 9 Special R-4 Motional Silvertip Cored Projector
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What is a ‘‘good show**?
\]^HEN the theatre patron speaks of a “good show”

he has in mind the feature picture, of course, but
his judgment is greatly influenced by the conduct of the
performance.

A “good show” easily becomes a “poor show” through
inability of the theatre manager to keep in touch at all

times with all parts of his house. You absolutely con-
trol your performance with the COUCH SYSTEM of

INTERCOMMUNICATING TELEPHONES.
Let us tell you how you can improve
your show with the Couch System

S. H. COUCH COMPANY, INC.
Established 1894

Telephone Manufacturers
office and Factory, Norfolk Downs, Mass.

Branch Offices; Boston, 170 Purchase St.; Chicago, 337 W. Madison St.

Sales Representatives

San Prandsco
515 Market St.

SIERKA ELECTRIC CO..
INC.

Loa Angeles
301 Roberts Bldg.

.

SIERRA ELECTRIC CO..
INC.

Seattle. Wash..
222 Hint^ey Bldg..

SIERRA BOiECTRIC CO..
INC.

New York, N. T..
76 Varlck SC

S. H. COUCH CO.. INC.

Philadelphia, Pa.,
1723 Sansom St..

JOHN R. HOLLINQS-
WORTH

Pittsburgh. Fa.,
305 Seventh Ave.,
J. A. JACQUES

Montreal. P. Q., Canada,
3 St. Nicholas St.

G. E MAC GILLrVBAY
CO.. LTD.

PROJECTOR
CARBONS

{Continued from page 21)

not more, importance than any other
which might be discussed. It has been
our experience that a very large percent-
age of complaints which have been re-
ceived are not due to the quality of the
carbons, but, rather, to some local con-
dition. Let us take high intensity lamps
first.

“In checking some complaints which
have been brought to our attention on
the short life of our high intensity posi-
tive projector carbons, it was found that
the shorter life was not due to any non-
uniformity in the positive carbons, but
to the fact that the positive carbon was
set too far forward. In the Sunlight
high intensity lamp, the positive should
be_ trimmed so that the tip, or burning
point of the carbon, extends approxi-
mately 1" from the foremost point of
the upper positive contact. The G. E.
high intensity lamp should be trimmed
so that the tip or burning point of the
positive extends approximately 1" from
the positive jaw. If the positive car-
bons in each lamp extend more than this,

it has been found that the life of the car-
bon is very materially decreased. As
slight a protrusion as 1/8” beyond the
proper point will decrease the life, we
liave found, about 10 per cent.”

{The concluding installment of this ar-
ticle will appear in June “Better Theatres’’
Section.)

=EVENHEETERS=
Banish Cold
Weather Troubles!
Your organ can have the same
beauty of tone and volume in the

coldest weather because the

EVENHEETER maintains an
even temperature in the expres-

sion chambers, the vital point of

your instrument.

EVENHEETERS are

entirely Electric and

Automatic

9 Big Reasons Why
You Should Install an

EVENHEETER
1. No relays or complicated waring.
2. Absolutely noiseless.
3. Complete installation in organ chamber.
4. Reasonably priced.
5. Simple in construction.
6. Require no maintenance.
7. Approved by Fire Underwriters.
8. Recommended by leading organ makers.
9. Can be easily installed by your

electrician.

Write us at once stating voltage, kind of
current, size of chambers, and if any

exposed walls.

CRAMBLET ENGINEERING
CORP.

1 Formerly Evenheeter Manufacturers)

177 Fifth Street Milwaukee, Wis.

CHANGEABLE SIGNS

NO. 93. SIZE 7x12 INCHES. MAHOGANY
FltAME, COMPI.ETE WITH 100 I.ETmKS
The letters and figures are die cut
from white and red celluloid. Each
has two wings on the back that fit

into the felt covered grooved back-
ground leaving only the clean cut letter in view.
Prices can be changed in a moment. Furnish
your prices and we will ship your sign set up.

For indicating the aisles, men’s room, ladies’ room,
etc., tubular lamps are concealed in the frame
and the illumination is diffused directly thru the
edge of the glass lighting up the letters. Prices
on receipt of specifications.

IFri'le for Folder *‘7”*

DAVENPORT-TAYLOR MFG. CO.
412 Orleans Street Chicago

Issues New Theatre
Building Code

{Continued from page 9)

completely covered with fireproofing. An
exception is made in small theatres or as-

sembly halls accommodating not more than
400 persons, in which case a less expensive
fireproof enclosure wall or fireproof parti-

tion may be used.

^

The proscenium wall shall extend from
the basement to the roof, except in fire-

proof buildings. It shall contain not more
than two openings of not more than 21
square feet each, exclusive of the prosce-
nium opening itself. Such openings must
be provided with standard self-closing fire

doors, except that in small theatres ac-
commodating less than 400 persons the

doors mai' be of wood, lined with metal.

Westiiighouse Makes
Neu Switchboard

{Continued from page 14)

the multi-preset system but is only the limit

of the present board.

One of the most exasperating things that

happen to a stage manager has automatical-

ly been eliminated by the new switchboard.

This has been the set-up of lighting effects

for a scene. It is well known that light-

ing the stage is one of the most important
parts of the show. Stage managers spend

hours with their electricians trying to find

the proper lighting effects for the different

scenes. These variations are carefully

recorded and kept by the stage electrician.
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The stage manager, however, is absolutely

at the mercy of his electrician during the

show. If he forgets the “combination” for

a certain scene its effect is lost. Because
previously when the stage was “white” or,

in less theatrical language, when the stage

had no coloring effect, it meant that every
other combination of lights was off and the

electrician had to immediately set his other
combination for the next scene. Thus
working in the dark, and with ofttimes only
his memory to guide him, the stage elec-

trician has made many mistakes in light-

ing which has caused good stage managers
and actors to use abnormal theatrical lan-

guage.

In addition to speeding up the changes of
lighting effects the new switchboards elimi-

nate this hazard of mistakes in switching,
for the scenes when once set can be left

the same way for months at a time and only
used when required.

* *

The enormous amount of work necessary
in combining all the lighting effects in one
panel can be appreciated by the fact that

in one unit of this 20-scene switchboard are
1,900 switches, all designed so that varia-
tion of lighting can be secured. The 1,900
switches are in addition to the master
switches, the switches for the dimmers and
the myriad of other switches and connec-
tions necessary for the board. In operat-
ing this complicated device the electrician

now does nothing more than throw tumbler
switches and at times pull a master switch
or turn the dimmers.

Light, Co-Star of the

‘‘Movies’’
{Continued from page 11)

costs annoyed the eyes of the exhibitors,
themselves.

The future? Yes, the new lamp is

also ideally adapted to the projection of
colored motion pictures, the coming
thing in movie artistry. Happily, it

emits a light which includes the entire
spectrum.

All considered, wouldn’t you say, then,
that such stars as Betty Bronson, Norma
Talmadge and Valentino owe Light a
rather subtle bow? Wouldn’t you say
that the romance of Light and the Mo-
tion Picture is on its way to a happy
ending? Surely, Light well deserves its

apparently permanent engagement as
“co-star of the movies.”

Guest Organists Will

Entertain Patrons
of Detroit House

When the beautiful new $2,000,000
Riviera theatre, Detroit, is opened by C.

W. Munz and associates an outstanding
attraction at theatre performances will

be the organ music. According to pres-
ent plans, Detroit music lovers are due
to hear some of the country’s finest

organists, who will preside at the con-
sole of the huge Robert Morton organ.
The idea of having “guest organists”
play at the theatre from time to time is

one which it is believed will find wide
favor and serve to stimulate great inter-

est and attendance.

The Robert Morton organ to be in-

stalled will be one of the largest and
most complete instruments in any the-

atre. It has been designed specially for

the Riviera, which will be one of the
new “atmospheric” type theatres built

by John Eberson of Chicago.

CURTAIN CONTROLS AND TRACKS ®

EDWARDS SHEET METAL
MARQUEES or CANOPIES

For use over entrances to theatres, hotels, cafes, store buildings, etc. A work of art

and they have the massive and ornamental appearance of cast iron, at but a frac^n of

the cost. Furnished complete, easy to erect—Made of galvanized iron or copper in any
style or size desired. Shipped in largest convenient section's, with glass packed sep-
arately. Our large catalog showing complete line Marquises or Canopies, Balconies,
Cornices, Theatre Fronts, Signs, Skylights, Metal Roofing, Metal Ceilings and Walls,
etc., sent free on request.

The Edwards Manufacturing Co.
409-459 East Fifth St. Cincinnati, Ohio

The World’s Largest Manufacturers of Metal Roofing, Metal Shingles,
Metal Spanish Tile, Metal Ceilings, Metal Garages, Portable

Buildings, Rolling Steel Doors, Partitions, etc.

V
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AUTOMATIC-CURTAIN

(Patented)

MACHINES and NOISELESS

CURTAIN-TRACKS
HAVE PROVEN TO BE A NECES-

SITY BY INCREASING THE LIFE

OF YOUR CURTAINS AND SCREEN

E. J. VALLEN ELECTRICAL CO.
Akron, Ohio

V
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curtain controls and tracks ®

ARCUS TICKET
SERVICE

Is Equal to ALL Demands
S one of the largest theatre ticket houses in the world, we are serving

several thousands theatres—among them the very largest—in a way
that has won their business friendship and steady patronage.

EVERY KIND OF TICKET

To Meet Every Need
f
Includii^ Folded, Roll

•{ and Strip Tickets, Cou-

[ pon Books, etc.

We are known in the trade as “pinch hitters” and have won hosts of friends by "doing
the impossible,” after other firms fell down.

Send samples of tickets you are using

and ask for quotations. Then give us a

chance to show how we “make good.”

ARCUS TICKET COMPANY
346 No. Ashland Ave., Chicago

cn*2nr
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Check Up!

How many tick-

ets have you in

J stock?

Do you have to count

rolls or figure it out?

Then you need INVENTORY NUM-
BERED TICKETS that will tell you at a

glance exactly how many you have.

We will gladly send you samples and more
information about them.

Qlobe ‘Tckel Companij
Specialists in Tickets and Checks Since 1873

122N. I2ih St. Philadelphia, Pa.

Individual Desk

Liberty Orchestra Equipment
C’ondiictor’s Desk

For all instruments including

the piano and organ
;

built upon
new and original designs

;
incor-

porating a new principal of light-

ing; unequalled by any other sys-

tem. Better light, less reflection,

no glare. Send for illustrated

catalogue.

See Our Exhibit at Booth ‘‘C”

Liberty Music Stand Go.
1960 East 116th Street, Cleveland, Ohio

>»

(J^ualttp

.^^cenicStudios
TIFFIN,OHIO

Everything for the Stage

WE MANUFACTURE
AND INSTALL
STAGE RIGGING

COMPLETE
From

STAGE SCREWS TO STEEL
CURTAINS, HAND AND
ELECTRIC DRAWN CUR-

TAIN EQUIPMENT

JAMES H. CHANNON
MFG. CO.

223 W. Elrie St. Qucag^o

Playing the Organ for

Short Reels
{Continued from page 15 )

article, to play “Yes, We Have No Ba-
nanas” when fruit is placed on the table.

As one admiring organist once said of
another

;

“If somebody on the screen eats a sand-
wich, he plays something with ham in it.”

It isn’t easy always to do the right thing
at the right time—meaning to select a tune
which will fit in with the picture. But at
that we organists have an advantage over
the orchestra leader which the latter never
will be able to overcome. It is impossible
for an orchestra to accompany a picture
as an organist can, for the organist is

working with one pair of eyes, one pair
of hands, one intelligence, all coordinated.
The difficult thing, after you have deter-
mined what to play, is to time it so that it

will end when the scene ends, making it

possible to begin the next scene with some-
thing entirely different and apart.

* ^ Jis

I

As the art of organ accompaniment is

developed and better appreciated, more and
more stress will be laid on this department
of theatre entertainment. The day may
come when the director will plan the ac-
companiment of a picture the same as he
plans his scenes, chooses his characters
and directs the action. But until that day
does come, organ accompaniment of pic-

tures will remain an art of the individual
and as such capable of the highest develop-
ment the artist can bring to it.

Make no doubt it is an art. It is an art

which calls for great ability and feeling.

The organ accompanist scarcely has come
into his own as yet.

H. B. Varner Opens
New Playhouse at

Concord, N. C.
Colonel H. B. Varner’s new Concord

theatre, in Concord, N. C., opened May 4.

Miller Meriw'ether is manager of the

Concord, which is modern in every re-

spect, being built entirely of concrete
and steel and having a seating capacity

of 700 downstairs and balcony.
There are five different color lighting

circuits in the theatre, which will add
greatly to obtaining the desired effect

with the pictures on the screen. These
five color circuits are controlled by the

operator from the booth.
* * *

A $10,000 Hope-Jones organ has been i

installed, also two Motiograph de Luxe I

projectors and a Typhoon ventilating
|

system, consisting of two six-foot fans
|

on the roof, which will be run by a sev-
en-horsepow'er motor. The beautiful

stage equipment was built especially for

this house by the Lee-Lash studio, Mt.
Vernon, N. Y., and everything possible
has been installed in this new theatre

to assure the patrons of all the comforts
possible in a modern theatre.

Tack F. Lewis of Kansas City has been
employed to handle the organ.
The interior decorations were fur-

nished by the famous Italian decorator,
Mr. Cresanti, and the color schemes of

old ivory and gold were carried out
throughout the entire auditorium, mak-
ing this one of the most attractive the-

atres in the state. The theatre was built

by J. A. Cannon of Concord, N. C.. and
has been leased by Colonel Varner.
Mr. Meriw'ether, who will manage the

Concord, has had a vast experience in

managing theatres in North Carolina,

having been with R. D. Craver of Char-
lotte for a number of years and W'as of
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BETTER PICTURES
FROM GOOD PICTURES

Will Increase Your Audience
The

Irani^rteK
mre mark

—^Eliminates the flicker and fluctuation

as proper current and light values are

maintained.

It produces superior light at a lower cost

with better operating conditions, other-

wise impossible.

Especially important with

Mirror Arc Projection

Send for our special literature showing

why every theatre needs the Transverter.

SEE OUR EXHIBIT
BOOTH NO. 1 IN KILBOURNE HALL

ELEGTRIC COMPANY
1900 W» ll^iK.Strcct Cteveta.trica. , OKio

VODE-VILLE SEASON’S BIGGEST HIT

JOAN JAHN
and the

BALDWIN GIRLS

Two pianos—and
a voice

under management of

J. C. MATTHEWS BOOKING CO.
504 Garrick Theatre Bldg. Chicago
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Contrast!
That s what good projection means—sharp, clear, contrast between

light and dark. But contrast depends on the lens.

Eliminate muddy, cloudy effects from your pictures by using Snap-
lite Lenses. They will inject more snap into even the poorest print,

and give better ones the clear definition and strong black and white
that audiences demand.

See your Dealer or Write direct to

KOLLMORGEN OPTICAL CORPORATION
35 Steuben St. Brooklyn, N. Y.

Makers of

SNAPLITE LENSES
AIJSO SNAPLITE JR. LENSES FOR PORTABLE MACHINES

CONTROL YOUR CURTAIN
From Any Point in the House

(ORGAN, BOOTH—OR WHEREVER YOU
DESIRE.)

SMOOTH—SILENT—COMPACT-
ECONOMICAL

Used Extensively in Theatres Owned by

FAMOUS PLAYERS-LASKY

Stanley Co. of A. Commerford Amusement Co.

AUTOMATIC DEVICES CO.
17 N. 7th St., Allentown, Pa.

HELIOS
REFLECTOR LAMP

“Best By Test”
Approved by

Underwriters Laboratories

25% Better Screen
Illumination 50-75%

' Current Saving

WARREN PRODUCTS CO.
266 Canal St. New York

New Type Footlights

Developed for

Theatres
A NEW stage footlight unit has recent-

ly been developed under the direction
of the engineering department of the
National Lamp Works, Cleveland. This
new unit, a view of which is shown be-
low, consists of a sheet metal trough
in the face of which there is a battery
of plug receptacles in three rows and a
series of reflectors equipped with prong
or screw connectors which fit into the
receptacles.

The purpose in making reflectors sep-
arable from the trough is first, to render
quick replacement of damaged reflectors

easy; second, to make a change of color

New footlight unit for theatres.

equipment easy, and, third, and perhaps
the most important of all, to permit
space for the location of small pin lights
without leaving them exposed on the
stage.

The middle row of receptacles is on
a spare circuit. A great many acts,

especially on the vaudeville stage, re-
quire a small spotlight in the position
of the foots to bring out the player at

a piano or some other piece of stage
furniture. With the new units it is pos-
sible to take out two or three of the
standard footlight reflectors and insert

in their place a spotlight unit which may
be connected to one of the receptacles
m the spare circuit. The new reflector
is made of aluminum spun over a socket
adapter and the reflector opening is pro-
vided with a channel and a wire spring
which holds a standard convex railway
color lens for the color circuits.

The first installation of the new foot-
light unit has been made at B. F. Keith’s
Palace theatre, Cleveland.

T\vo New Theatres Are
Planned for Bronx

The Bronx, New York, is to have two
new motion picture theatre buildings, ac-

cording to announcements recently made.

Nathan Minskoff, operator and builder, will

erect a two-story business building and
theatre between Perry and Bainbridge

avenues.

Consolidated Amusement Enterprises

have purchased property at Sheridan ave-

nue and 167th street. A motion picture

theatre seating 2,500 will be erected on the

site.
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THE
PROJECTIONIST'S

EXCHANGE
R eaders of the Projectionist’s Ex-

change this month have an opportunity

of extending their cooperation to a fellow

projectionist who has a problem which he

submits as follows

:

1.

One machine not focusing distinctly.

2.

Using same objective lens on both

machines.

3.

One machine focusing perfectly.

Both machines are operating under the

same conditions.

The foregoing problem is submitted by
Clarence Smith, Majestic theatre, Fostoria,

Ohio. “I have solved pretty hard problems
already,” Smith writes, “but this one has

me going.”

Suggestions for remedying the trouble

should be forwarded direct to Mr. Smith.

After he is through with them he will no
doubt be glad to let the Projectionist’s Ex-
change publish the helpful ones in this

column.
* * *

Here’s another booster for the Projec-
tionist’s Exchange: Lee E. King, projec-

tionists, Star theatre, Tahoka, Texas. Mr.
King believes in doing his part to develop
this corner of “Better Theatres” for the

exclusive promotion of constructive idea

exchanges between operators so he sends in

his suggestion for cleaning film. But, first,

here’s his letter in full

:

“Have been reading the Projectionist Ex-
change, and find it is very helpful. Here is

a solution I use very often, when I have a

bad print.

“Usually a print breaks on the last of the
reel, due to tension or flat hubbed reels, and
when this happens one is usually at his

other machine ready to start it, therefore
when film breaks it is on fire on the
arparture plate before one can get to it

especially with high intensity arcs. After
this happens the arparture plate is covered
with a sticky emulsion which is hard to

clean off.

“This is very easy to clean off with a
small cloth saturated in AMMONIA. Be
careful the ammonia doesn’t strangle you.
“Am also sending a coupon for stop

charts. Yours Till The Fuse Blows.—^Lee
E. King.

* * *

Clell Jay, sponsor of the Projectionists
Exchange, comes to bat again this month
in the interests of the Exchange with a
contribution on the subject of “Cleaning
of Mechanism and Optical System.” Jay
writes

:

It is very necessary that cleanliness of the
booth extend to fhe equipment. Projectors
in_ the care of competent men will receive
this attention quite frequently.

In flushing the mechanism of a projector
the use of improper oil in the cleaning mix-
ture will cause gumming and light oil alone
will not cleanse the parts properly.

About one-fourth gasoline to three-

fourths light oil will give it a penetrating
power. This will give it sufficient strength
providing the bearings have not become
clogged or gummed from use of improper
oil.

The gasoline will not evaporate before it

has performed its duty, as some writers
claim. It is used in the above stated

amounts in the factories of the most de-
licate equipment so it surely doesn’t disap-

pear so mysteriously. However, if you lose

the gas I’ll write J. D. about it.

XHIBITORS HERALD

HAVE STOOD THE TEST FOR YEARS

CARBONS
For All Types of

MOTION PICTURE PROJECTION

“ELECTRA” Pink Label Carbons

“ELECTRA” Copper Coated Negative Carbons

“ELECTRA” White A. C. Lower Carbons

“ELECTRA” High Intensity Carbons

“ELECTRA” Low Intensity Carb<Hts

Also Carbons for every kind of lighting.

Write for Prices and Samples

HUGO REISINGER
Sole Importer United States, Canada, Mexico

11 Broadway New York

> SERVICE < SERVICE •< SERVICE «
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100% NON-
SKID

STOP CUSSING
USE

GRAND DOOR STOPS
The most practical Door Stop on the market. Easily
operated. Does not tear carpets or scratch floors.
Try one and you will buy more.

Brass Polished—Rubber Shoes (replaceable)

No. 6—$1.50 ea. No. 7—$1.60 ea. No. 8—$1.60 ea.

ww A

S" PiSALES COjiI If

Carl A. Fulton, President. Ralph H. Fulton, Gen’l Mgr,

24-28 E. 8th St., Chicago, 111.

Branches: Indianapolis, Ind., and St. Louis, Mo.

A.
C.

to

D.
C.
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* PERFECT PROJECTION PAYS

The following extract from a letter dated
at New Orleans March 23, *25, is self ex-
planatory:

“The signs which I purchased from you are placed
in the Escorlal Theatre, above the second row of
chairs, which is about fifteen feet from the screen.
They overhang from the ceiling from chains just
above the audience, and are kept illuminated con-
tinuously during the performances, and can be seen
oonapicuously from any part of the house,* Tliey
possess an enhancing and uniQue appearance, and

I recommend them most highly to all motion picture
interests.

“Yours very truly,

(Signed) Edw. Ludman.*'

*A restful, soft green, non- glaring illumination

—

causes no interference.
Call at our booth at the National Convention of

Motion Picture Industries at Milwaukee In May, or
write for circular.

JtAWSON & EVANS CO.,
710-712 Washins:ton Blyd., Chicago.



28 BETTER THEATRES SECTION OF May 23, 1925

PAUSIN
FILM MENDER AND NOTCHER

Film blender Film Notcher
Price $5.00

Take Care of That Emergency

To Protect and Prolong the Life of Your Film

SHIP IN THE PAUSIN “BATTLESHIP”
ONE TO EKiHT KEEI, CAI’ACITV

“Battleship” Vault Can in Stock

PAUSIN ENGINEERING CO.
Manufacturers

727-729 Frelinghuysen Ave. NEWARK, N. J.

STYLE
Where the

Audience
Sees It

!

These gold glazed, magnificently
carved Orchestra Music Stands give
an elegance to the front of your
auditorium that far more than re-
pays their cost. The whole audience
sees them!

Box-llke construction and hooded
lamps remove refiection of music
sheets from screen and audience.
Three signal lights on each stand.

Add these Improvements to vour
presentation.

The New Capitol Theatre Uses

Gallagher
Orchestra Music Stands

Gallagher Orchestra Equipment Co.

3235 Southport Ave., Chicaso, III.

THE
PROJECTIONISTS
EXCHANGE

{Continued from page 27)

The optical system also demands special

attention. Especially in the north where the

lenses sweat when the heat is first turned
on in the morning. Denatured alcohol de-

posits a film of whitish substance on the

lens and the mixture of ammonia and
water is very little if any better. I dis-

agree as to the use of either of these as a

lens cleaner.

There are several good preparations on
the market or one can easily be made. Cut
a small bar of Ivory soap in fine shavings
and add a cup of water and a tablespoonful

of glycerin and place on a fire with slow
heat, or better, a water bath, to dissolve.

When dissolved add one-half dram of oil

of citronella and pour in tin boxes to

set.

Before applying wipe the lens dry. Then
apply small amount and polish with a soft

clotb or chamois.
This compound has been sold as a mist

preventive for spectacles and auto wind-
shields.

I have received inquiries as to the use

of peroxide in cleaning the mechanism of

a projector after a fire. A lye solution

will be found more effective but will re-

quire more care in handling and also a very
thorough cleaning after use of such a solu-

tion.

If peroxide be used be sure to ask for

17 volume as common 10 volume will not

be nearly as effective.

A little care and prevention will be found
better than any of the cleaners for use in

case of fire.

Often in case of accident a frame of

the print will burn before the projectionist

can reach the machine and shut off the

light. In this case don’t forget to remove
the projection lens and make use of the

lens paste, of course not stopping the

machine to do this during the presentation

of the picture on this projector.

Bryan-Marsh Name Is

Now Midland Lamp
Division

The name of the Bryan-Marsh Division
of the National Lamp Works of the Gen-
eral Electric Company, 623 S. Wabash
.\venue, Chicago, has been changed to the

Midland Lamp Division. The change from
the old name became effective May 1.

According to announcement issued by
A. H. Meyer, general manager, there will

be no change in the organization except an
increase in personnel and facilities to meet
increased business demands.

Will C. Smith Joins

N. Y. Supply House
Will C. Smith, projection engineer and

formerly connected with the Nicholas
Power Company, has become asso-
ciated with the Independent Movie Sup-
ply Company, 729 Seventh avenue. New
York City, as general manager of that

company.

The Independent Movie Supply Com-
pany is the distributor for the Nicholas
Power Company products in their ter-

ritory.
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The

SUPERIOR
Projector

Type “M”

Showing adaptation of G. E.

Mazda.

Equipment regularly furnished

with Type “M” SUPERIOR
PROJECTOR is as follows:

110 or 220 Volt A. C. or D. C.

Motor
100 Amp.-250 Volt Knife

Switch

110 or 220 Volt Toggle Switch

for Motor
Light Shade
900 Watt Lamp Housing with

Prismatic Condenser, includ-

ing Stereo Attachment
Base Bracket and Special Car-

riage for Mounting
A. C. Regulator, 20/30 Lamp
Amp., 100-25 Volts or

D. C. Regulating Rheostat and
Mounting, 30 Lamp Amp.,
100-25 Volts

Lamp Setter

Price $620*00
Exclusive of provisional packing charge

F. O. B. Coxsackie, N. Y.

“There Is Satisfaction in

‘Superior* Projection”

Manufactured by

COXSACKIE HOLDING
CORPORATION

COXSACKIE, N. Y.

U. S. A.

Methods of Financing

Theatres Discussed

by Architect

T he usual query when the question of

theatre financing is discussed runs

something like this

:

“I know a fine location where a theatre

would pay big, but I have no money. How
can I put up the building?” This is usually

followed by a talk about the location and
the idea.

The best procedure is where a theatre

man with experience has made some
money, realizes that a modern competing
house will put him out of business and
decides to build the modern house himself,

which is only sound business. He has the

idea and asks the banker what he thinks

about the plan and if he would arrange a

substantial loan on a new theatre. The
answer is apt to be affirmative and even
with some show enthusiasm. Though the

loan is not usually arranged at the first

call, so the banker can afford to show
some interest. If the theatre owner’s
record is not good, the banker will hardly
show any interest, in which case, no one
else is likely to, unless it be some friend
or relative. ^ ^

Granted that the bank is favorable and
may be expected to issue a good report

on the owner; it is now up to him to cast

about and make a contact with a top grade
theatre architect or engineer and lay the

whole matter before him without any
reservations. If he has chosen a good
architect, this may safely be done, because
it will not go any further under any cir-

cumstances, even though the same architect

may be working on a similar project in the
same town. The project is now discussed,

pulled apart and twisted around, taking all

the factors of sites, legal requirements
and future tendencies into fullest consider-
ation, in which the architect, if he knows
his business, will develop a surprising
knowledge of the theatre business and the
almost infinite details of equipment and
management together with maintenance
and operating costs and all the other
factors that might operate to make or
the job as a dividend producer. From
this will come a more or less close “esti-

mate” of cost. With a detailed estimate,
the owner is now ready to really do some
talking about finance.

If he has enough property and cash to

approximate one-half of the estimated cost,

he need have no worry. This article will

not interest that man.
Supposing the project runs $125,000 for

a 1,000 seat theatre; and the owner finds

himself able to show a net worth of only
$20,000 in his statement. How can he do
anything? * * *

There are many ways; the first is to sell

about $30,000 of stock in his company,
after he forms it. This amounts to taking
in a partner, who will hold control and
later on may cause trouble. If the owner
retains control, as he usually will, he still

has a partner who cuts in on the profits

later on. This is where most owners de-
velop into shifty, scheming “promoters”

—

they want the money and promise interest

all right, but they want all the gravy for
themselves. This crops out after a while
and often kills the project entirely. The
best way, is to meet the issue squarely and
in the open.
One good way is to incorporate the

company, sell the $30,000 as a preferred
stock, to be called serially at say 110 with

accrued interest to pay 7 per cent ;
the

stock may be sold down, so it will pay
more than 7 per cent and the call price

may have to be increased as well. In this

{Continued on next page)

Advertise Your Show
with the

“DE LUXE''
Interchangeable

PUSH SIGN
(Flashes on and off)

The most practical, most
effective and lowest priced dis-

play of its kind on the market.

Just the thing you need for

your daily program or coming
attractions.

Can be hung on the wall,

placed on the stage, in the

lobby, over the ticket booth or

in stores around your neighbor-

hood.
The sign inserts are to be

painted on transparent paper
by your sign man. This paper
is olDtainable in six different col-

ors.

The mahogany frame in front of

the sign box, which is 1 5 inches

wide and 24 inches high, and con-

sists of tvVo frames hinged and
grooved together, grips the inserted

paper and tightens it stiff as a drum-
head.

This patented feature enables you

to have a new sign every day as the

inserts can be changed in a jiffy.

An ideal publicity medium that is

being used extensively by Chicago
Exhibitors. Ascher Bros, have sev-

eral for each one of their 1 5 thea-

tres.

PRICE $10.00 F. O. B. Chicago.

IN LOTS OF SIX $8.50 EACH.
100 Sheets Transparent paper in

assorted colors, $2.50.

Mail check with order or ship-

ment is sent C. O. D. Can be re-

turned after five days’ tryout if not

satisfactory.

DE LUXE STUDIOS
833 W. Washington Blvd.

Chicago, 111.
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MASTER ^ SCREENS
A MASTERPIECE

SCREEN SURFACE AND STRETCHER
Rich in Tone and Quality

CONSTRUCTION

Full Beaded Seamless Picture Surface, Adjust-

able Cloth Border—Washable, Wood or Steel

Stretcher.

(Continued from preceding page)

way, the owner can buy back his partners
interest and eventually own his house
again. The problem to decide is; “Can
such a stock be sold, in this locality?”

Say that it can and is sold. Now with
$50,000 in hand, the bank will advance the
$50,000 on a first mortgage, and the bal-

ance can be swung on a chattel mortgage
on furnishings and portable equipment.
Another method would be to incorporate,

get the bank to indorse the project and
then let the bank act as trustee for -the

bondholders, who would have to be sold
up to $70,000 of First Mortgage Collateral

Trust Serial Gold Bonds, or other Bonds
with high-sounding title with the word
“Gold” mixed in. (After all, this is merely
good showmanship. Isn’t it?) But these
bonds, nevertheless, will constitute a first

mortgage on the property. The time to

run, interest rate, etc. again are matters of
local market conditions and sales ability.

* * *

CONSTRUCTED UNDER ENTIRELY NEW PRINCIPLES

No Theatre Too Wide—Makes Front and Side Seats Desirable

Write for Literature Explaining Advantages

DISPLAY BOOTH 226—MILWAUKEE CONVENTION

Manufactured By

The National Screen Company
2100 Payne Ave. CLEVELAND, OHIO

Complete information upon request.

A fresh cup with every drink.

INDIVIDUAL DRINKING CUP CO., INC.

Original Makers of the Paper Cup

EASTON, PA. NEW YORK, N. Y.

With branches at Philadelphia, Chicago,
Baltimore, Los Angeles

Complying With the Law at a Profit

Patrons of your theatre know that DIXIE
Coin Vending Machines provide them with
clean, fresh, glass-shaped, individual drinking
cups, for which they gladly pay.

The actual profit from DIXIE Coin Vendors
in the foyer, lobby and retiring rooms, is due
the theatre owners for this courtesy of sup-
plying a needed convenience, even though the

common drinking glass is prohibited by law.

The column of snowy-white DIXIE Cups eas-

ily seen, immediately attracts the attention of

the discriminating patron whose appreciation

of this health guarding convenience is re-

flected in that greatest of all assets—good
will.

DIXIE CUPS

This now leaves a balance of $10,000 un-
secured. An arrangement can be made for

this amount on a second mortgage
;

the

builder or contractor, if he is big enugh,
may be prevailed upon to carry this amount
and leave it to him to discount this paper
as best he can. The architect may be

drawn in to carry part of it, though his

fees are usually too close to permit him to

indulge to any noticeable extent.. Often
a friend or relative is called in to supply

this amount. Maybe the bank will not

vouch for more than 60 per cent or $60,000

of bonds. This means that $20,000 must
be raised, which is a bit hefty for a second
mortgage and is apt to run into a bigger

discount rate than the owner thinks he can

handle.
In such a case, we must look finer and

further and now the value of “connections”

begins to show up. We, of course, are

not disclosing our own connections. It

isn’t done, you know. It sometimes helps

to pull new business. There are other

ways and methods and in nearly every

case, the size of the project, the strength

and standing of the owner, the locality and
the conditions of the market determine the

course that is to be persued in putting the

project over to a successful conclusion.

* * *

Where the set-up is good and the owner
has at least 15 per cent of the whole equity

in cash of valuable equipment and property,

the project can be handled if attacked in

the right manner. It is almost fundamental
that your banker be with you and be willing

to give you a boost. Unless he will do this,

it will be quite difficult to interest outside

capital in large chunks, although it has

been done and there are instances where
we have gone along and taken a goodly

interest in the project as an investment

for the house.
The very large propositions, in the big

cities are generally a far different matter.

These projects where the front foot value

of land runs up into thousands and the

project may cost a million and up, are

nearly always a stock company matter with

a bond underwriting and involve a large

office or hotel building which will produce

a revenue in itself, sufficient to take care

of the bonE aside from the earnings of

the theatre. In the smaller cities however,

we seldom advise such a procedure as the

rentals are usually too low to justify the

added expense. More often, if the town
is nicely situated on a main highway, a

hotel works in to good advantage.

* * *

Generally speaking, if an owner can show

a net worth of around 25 per cent of the

total cost of a new project, another 25

per cent can be found and then can he put

up to the banker in such a way that, he

will furnish the other 50 per cent.
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An Advertising

Service
At no charge

to the theatre owner

The problem of keeping the name
of your theatre constantly before the

people of your community is solved

by the advertising service which we
offer and which requires no outlay

of money on your part. Read the de-

tails below and write for complete
information.

Gloria Swanson

Novelty Thermometer
Carries Name of Local Mer-

chant and Name of Your
Theatre

The card features photographs of well

known stars and are hand painted in four
colors. The thermometer is made by a

leading manufacturer and is so accurate
that it forms a valuable addition to any
home. The card is 3J4 inches wide by 7

inches high. Only a part of the card is

shown above. The space below is used for
imprinting the advertisements of local mer-
chants and your theatre.

Our Salesmen Do All the Work
A representative is sent to your city who

calls on the merchants in your vicinity. He
secures orders from them for imprinting
the cards with their names and addresses.
The cost of the service is paid by the mer-
chants. You are supplied with eight feet
of film for each merchant sold which tells

your patrons that by calling on these mer-
chants they will receive this handsome
thermometer free of charge. Each ther-

mometer carries the name of your theatre
prominently displayed.

This gives your theatre an excellent tie-up
with your local merchants and the public.
Not only will this increase box office re-

ceipts but will also give you the benefit of
general publicity at no cost to you.

Prompt, Reliable Service
When we have your approval of the plan

we start to work immediately. There is no
delay. The scope of our service is nation-
wide and is handled in a thoroughly busi-
ness-like manner.

Don’t miss the opportunity that our
representative has to offer you, when
calling.

We shall be glad to refer you to theatre
owners who have used this service. They
can testify to the effectiveness of Uie serv-
ice and the reliability of our company. We
shall also be glad to furnish bank refer-
ences.

MOTION PICTURE
BULLETIN

4472 Broadway
Chicago Illinois

Skouras Stock Listed

on the St. Louis

Stock Exchange
Governors of the St. Louis stock ex-

change, at a meeting last month, authorized
the listing of 25,000 shares of class A stock

of Skouras Brothers Enterprises, Inc., on
the St. Louis stock exchange. The listing

of the stock follows a recent announce-
ment of the plan of Skouras Brothers to

erect a $5,500,000 theatre and office build-

$5,000,000 theatre and office building
which Skouras Brothers will erect at

Seventh & Locusts streets, St. Louis.
C. W. & Geo. L. Rapp, Chicago, archi-

tects.

ing at Seventh & Locust streets, St. Louis.

The architect’s drawing of the new project

is shown herewith.
The issue of 25,000 shares was greatly

oversubscribed prior to its listing on the

exchange, it is declared by Lorenzo E. An-
derson & Co. and A. G. Edwards & Sons,
brokers who handled the sale. The sub-
scriptions were taken at $36 per share.

In the refinancing of the company, Skouras
Brothers Enterprises becomes an organiza-
tion of 80,000 shares with no par value.

Original stockholders receive 50,000 shares,

while the remaining 30,000 is held in the

treasury of the company. The stock is

class B stock.

The new owners of the class A stock
may trade their holdings for class B cer-

tificates any time within five years. Class A
is preferred stock and will receive a divi-

dend of $3 per share before any dividends
are declared on class B.

Theatre in Hollywood
to Be Erected by

Coast Firm
Construction of a theatre, store and of-

fice building in Hollywood, Cal., has been
announced by Hollywood Theatres, Inc.,

associates of West Coast Theatres, Inc', of
Los Angeles. The new structure is to cost

in excess of $500,000. Work on it will be
started in the next few months. It is to

have a seating capacity of 2,000.

The new theatre being erected by West
Coast Theatres at Washington and Ver-
mont streets, Los Angeles, will be opened
on May ,27.

What’s New
in Signs

Here^s a New Reynolds
Bulletin full of them

IVrite for it

Illustrated with night photos of signs

recently erected in Chicago, and tell-

ing how the marvelous flashing

effects are obtained.

Reco Color Hoods and Reco Flash-

ers provide the most practical and
economical source of

Color and Motion

Color Hoods
provide color easiest, cheap-
est. most brilliantly. Choice
of six rich colors.

Flashers

The standard —
used on 85 per

cent of the mov-

ing electric signs

of the country.

2651 West Congress St., Chicago
Altso nianufaoiurcrs of Motors, Traffic

Controls, Show ^^’indow Flashers, etc.
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What to Do When You Open
That New Theatre— II

Newspaper advertising is and
without question will remain the

theatre’s major link with the public.

An opening not adequately advertised

in the newspaper is a bad beginning.

A well advertised opening is a flying

start.

In the preceding article of this se-

ries a teaser newspaper campaign cul-

minating in a smash announcement
was given. That series, which was
designed to combine economy and
force, will expedite promotion of a

co-operative spread or special section

netting far greater acreage and cost-

ing comparatively little.

* * *

The special section or spread is not

new, of course. It has been in use
for years, for openings, dedications,

anniversaries, special attractions and
other occasions. Because of this, and
because of accustomed adherence to

two or three stereotyped layouts in

common use, a fresh plan is outlined

here.

This plan involves reproduction of

Martin J. Quigley’s “The Street of

Good Cheer,’’ originally published in

(the 1924 Holiday Number of the

Herald. It is new but not experi-

mental. The idea was used by Alex-
ander Frank, Waterloo, la., exhibitor,

on the occasion of his Fifth Anniver-
sary as a showman in that city, and
around it was built up one of the finest

six-page sections ever printed.

On the opposite page a skeleton

spread to serve as the nucleus of such
a section has been prepared. Although
this skeleton is arranged for double
truck purposes, slight alteration will

make it siutable for use as a single

page introducing a section.

* * *

Sale of space for such a section

never is fraught with great difficulty.

With such an approach as this plan

makes possible, exceptional results

may be obtained. Merchants whose
stores are located in the immediate vi-

cinity of the new playhouse welcome
the opportunity to identify their insti-

tutions with the ideas bound up in

“The Street of Good Cheer.”

The method of approach is rather

definitely indicated in the layout on the

opposite page. The streamer gets

across the big idea of the theatre open-

ing. Additional theatre copy can be

added above or beside the reproduc-

tion, or elsewhere. The copy beneath

By WILLIAM R. WEAVER
Exhibitor Editor, Exhibitors Herald

^^Herald” Campaign
Used in Tivoli

Opening
O. J. Lambiotte opened the new

Tivoli theatre, Mishawaka, Ind.,

April SO with a newspaper and
screen campaign taken directly
from the April issue of "Better
Theatres.”

It was in response to a request
from Mr. Lambiotte that this

series was begun and the name of
his theatre was used in the serv-
ice copy provided. Ink had scarce-
ly dried on the pages when the
Mishawaka showman arrived in

Chicago to confer regarding de-
tails involved in applying the cam-
paign outlined.

A complete story of the Tivoli
opening, illustrated for the benefit
of others wishing to use the cam-
paign, will be published shortly.

the reproduction, portions of which
may be incorporated in the copy of

the co-operating advertisers, carries

the hook-up.

“Resident Upon the Street of Good
Cheer,” “Located on the Street of

Good Cheer,” “Dominating the Street

of Good Cheer,” “Overlooking the

Street of Good Cheer,” “Cheering
You Along the Street of Good Cheer,”

“A Mile Post in the Street of Good
Cheer,” these and other catchlines may
be sold to merchants with the spaces

which they contract for.

* * *

For text matter in the section of the

newspaper, given the “Street of Good
Cheer” lead, can be depended upon to

supply ample material of proper char-

acter. Following publication of “The
Street of Good Cheer” in the Herald
it was widely reproduced by newspa-

pers with and without editorial com-

ment. The obvious news value of the

fact that a new theatre is to be opened

on the basis of “The Street of Good
Cheer” will not be missed by any pro-

gressive newspaper.

In most cases an elaborate scheme

of co-operation can be worked out to

further heighten the value of the sec-

tion to theatre, newspaper and co-op-

erating advertiser. Designation of a

certain street or neighborhood as “The
Street of Good Cheer” cannot fail to

appeal strongly to civic pride. With

individual merchant advertising, by

card window, distributed literature,

etc., the point can be driven home
with such force as to make the desig-

nation permanent. If this possibility

and the natural rewards of such a des-

ignation are emphasized to merchants

it will require only concerted effort to

accomplish the desired end.

* * *

Under these circumstances, this spe-

cial section takes on a value not found

in other varieties. It becomes a per-

manent value, not a transient feature

which readers will scan, perhaps read,

then discard. Returns from it will

continue after the theatre is open, for

the theatre will remain identified as

the center of the district involved.

In the ideal case this section will not

be relied upon entirely for the open-

ing smash. A full measure of stan-

dard space will be purchased and em-

ployed for the formal announcement,

including program announcements

and other vital data, though this will

be included in the section as well, of

which it is an integral part.

New Reflecting Arc
Lamp on Market

PLANS for the development of a new
reflecting arc lamp by the Enterprise

Optical Manufacturing company, makers of

t h e Motiograph
De Luxe projector

and the American
Refl e c t i n g Arc
Corporation were
revealed by O. F.

Spahr, president of

Enterprise, on his

return from a trip

East last week
where he complet-
ed arrangements
with R. M. Brag-
don of the Ameri-
can Reflecting Arc
Corporation,

o. F. Spahr The new lamp, it

is declared, will

incorporate all the advanced ideas of this

type of motion picture illuminant. It will

be manufactured in the plant of the Enter-

prise Optical Manufacturing company at

Chicago, whose experience of twenty-five

years in the production and manufacture of

high grade motion picture and optical

equipment insures every facility for accur-

ate workmanship and quantity production.

Engineers of both companies will cooper-

ate in the designing of the new lamp which

will become available through the extensive

distribution system of Motiograph distribu-

tors throughout the country.



EXHIBITORS HERALD 33



34 BETTER THEATRES SECTION OF May 23, 1925

Floodlight your
special architec-
tural features,
dome, boxes,
etc.

Floodlight your
stage from bal-

cony rail dur-
i n g presenta-
tions.

Use floodlights on
lobby displays.

Floodlight your
billboard d i s-

plays about
town.

Floodlight your
usher stations.

Floodlight your
orchestra
leader.

7
Reasons

Box Office Profits can be added to

by the use of many Major Flood-
lights. The first cost is small and
the upkeep negligible.

MAJOR

Floodlight

Unit

Floodlight the Front
of your Theatre.

Floodlight your or-

chestra pit during
overtures.

tn^f^uipmeUt Company
CHICAGO-

Send for

Bulletin

360 N. Michigan Ave., CHICAGO Phone Central 0702

SIGNS and SHOWCARDS
A great deal better than you thought was best

HAND PAINTED PAPER

BANNERS 50c EACH
(Size 32 in. x 10 ft.) Painted on

Heavy Poster Paper
Other Prices as Follows

Paper Banners (32 in. or 36 in.

wide) any length over 1 0 ft.,

per running foot 10c
Muslin (or cloth) (36 in. wide)

any length, per running foot .25c

We make a Speciedty of

Pictorial or Illustrated Muslin Signs
for big Attractions in very flashy

colors at 35c per running foot

(These prices do not include postage)

All Banners Painted in Oil—Strictly

Water-Proof

PLAIN AND ILLUSTRATED SHOW
CARDS

Years of experience

your guarantee for

expert workmanship.

Mail aU Correspondence direct to

H. DRYFHOUT
742-744 So. Wabash Ave.,

Chicago, 111.

24-Hour Service on

all Mail Orders

PYREX
CONDENSERS

are

Guaranteed Against BrezJcage

4 1/2 -in. diameter

6'/2-in., 7J/2-in., 8|,^-in. focal

lengths

$6.00 Elach

THE LUXALBA COMPANY
L. W. Atwater, .Sole Agent

111 West 42nd Street, New York

JHEATKICAl^

J.R.Clancyi NC.

SYAACUSE.N.Y.

NECKER
FILMSCRATCHEWS
DIARY

{Continued from page 16 )

4—Manager says the “Early bird” was not an
operator. Feb. 5—Had a bum program to-day.

Had a photo taken of myself with a headache
bandage on for “What the picture did for me”
Dep’t. Feb. 6—Title of a new play “Goose Hangs
High.” Some scenic artist of property man got

tangled up in the ropes back stage I suppose.

Feb. 7—Have a problem on my mind. When it

comes to speed that gets no where I can|t decide

between a merry go round, the ticket girl, or a

“Larry Semon” comedy. Feb. 8—I’m one of the

guys that voted Bachelorhood is “Greater than
Marriage.” Feb. 9—Run a picture with a snow
screen in it. Was looking for it to gum up the
aperture and tension shoes. Feb. 10—Manager
objects to my shooting at rats through the port

hole with my shot gun. Feb. 11—Ushers still

refuse to seat all the pretty girls in back of the-

atre. Purchased a pair of high power opera
glasses to-day. Feb. 12—Drummer wanted me to

run the machines six minutes to the reel last night

so he could get off early to go to a dance.

Couldn’t do it as I forgot and left my chewing
gum in the cam the last time I overhauled it. Feb.
13

—

Celebrated my carbon anniversary to-day. Feb.
14

—

Intended to write Sydney Cohen to see if

operators had a place in the sun but it has been
cloudy the last few days. Feb. 15—Decided “The
Last Man on Earth” will be the property man
as he thinks he is the only one now. If it’s true

the meek will inherit the earth it shouldn’t go to

the operators. If the property man wins I’ll

know “Darwin was right.” Feb. 16—Learned
how to take bust measure of a parabolic con-
denser. Feb. 17—Censor board made me censor
a trailer on a picture. Feb. 18—The operator that

scrapes the emulsion from the print with his finger

nails when making patches should trim his finger

nails more evenly. Feb. 19—Made rewind boy
keep his red handkerchief out of the booth as it

increases fire hazards. Feb. 20—In cranking: a
projector in the old days we could take a drink
and advance the schedule fifteen minutes in nine
minutes but with the stuff we get now if we
had to crank we would lose a half hour in that

length of time. Feb. 21—Tried to iron out the

marcel waves in the print with an electric iron.

Result. Fire extinguisher needs filling. Feb. 22
—Made an invention using a victrola record on
top of Feaster reel. Have music while running
and it tells me when to shift when record is about
out. Feb. 23—-Bought an old sewing machine to

use as repair parts on my projector. Feb. 24

—

Print had so much lint on it I had to purchase
pair of hair clippers. Feb. 25—Bought rugs for
the booth so it won’t make so much noise when
the relief man gets mad and throws the pliers on
the floor. Feb. 26—Manager said my machines
were knocking badly. Explained it were the type-

writter I was using on duty. Feb. 27—Manager
talked ta me on the booth phone. Good thing there
was no central listening in. Feb. 28—Boss objects
to my shooting spot on spooners in theatre. Feb.
29

—

House manager says “Operators who work in

glass booths should not shed their shirts.” Feb.
30

—

In an Australian trade paper it said “Let he
who is without film cast the first stone.” It

should have added “And he who is without stone
had better stay out of the film business.” Mar.
1—This article covered so much space that I ought
to be able to crowd my moniker off the page but
I’m not responsible for it being there or for this

article as Holquist objected to my selection “Fill-

ing the Oil Can” with Mr. Cook as leading char-
acter. Mar. 2—Let the dust gather on my shutter
so long it put it out of time when I blew some
of it off. Mar. 3—Boss came to the booth and
asked why operators never cleaned up. I replied

“If you mean fiancially it’s up to you.” He
shot back “And if I mean the dirt on the booth
floor it’s up to you, knee deep.” Mar. 4—Decided
I will have to take the lecture to heart or go to

trapping woodchucks. Mar. 28—Drank something
that didn’t agree with me. Been sick a long
time. Tried to convince the boss projectors were
of no use in the booth only to lean against. April
1—Got a raise in salary. April fool. April 2

—

Hint to show manager. Burn your old lobby dis-

plays. Operators are pasting twenty-four sheets
on the print at shifting point. The audience would
rather see the lobby display out front. April 3

—

Decided a,cream separator is a manager that can
book plays and make the salesman sell the lemons
to the rival house. April 4—Read in a paper
where it said to use a gun sight method of spot-

ting the spot light. I left the gun on the sights

and it’s a sure fire hit. April 5—Heard a fellow
say great mechanics are seldom good looking. Ac-
cording to my photo I’m a swell mechanic. April
6—Last night I patched a piece of film in back-
wards where the hero was chasing the villain. It

made it look he turned tail and run. Boss came
up pulling his hair and said “Great Scotts Emul-
sion side to the screen.” He handed me my check
that night with a piece of film pinned to it that

read THE END.
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Marks Brothers Will

Build Large House
in Chicago

ONE of America’s largest and most beau-
tiful theatres is about to be erected on

Sheridan Road and Devon Avenue, Chi-

cago, by Marks Brothers.

The location is ideal for the great popu-
lation of the North Side and Northern Sub-
urbs. It is on the principle thoroughfare
of Chicago, where the extensive automo-
bile traffic requires the service of three

traffic officers. In addition to being a

boulevard, it is at important car lines. The
Loyola elevated station is but one-half
block from the theatre, as are the Broad-
way and Devon avenue surface lines. North
Side busses terminate at this block.

The new theatre will be erected by Louis
L. Marks and Meyer S. Marks, pioneers in

the picture exhibiting industry, it being
fourteen years since they built their first

theatre of 300 seating capacity. Their suc-

cess was phenomenal and the following
year they erected at Roosevelt Road and
Ashland Boulevard, what was then the fin-

est motion picture theatre in Chicago, and
even today, with the rapid strides made in

theatre development, it is regarded by
critics as of excellent design for a modern
theatre. A few years later they built an-
other larger and more beautiful theatre,

the Illington. Their judgment was sustained
and striving to improve upon the past, they
built the Broadway Strand and Marshall
Square.

^

It is now the ambition of the Marks
Brothers to give to Chicago, the ultra in

playhouses. The majesty of the ancient
cathedrals and palaces, combined with the

fantasies of modern theatres will contribute
toward the new achievement of Marks
Brothers. Nor have any details of con-
struction or equipment for convenience and
safety, been forgotten.
The exterior will be entirely of terra

cotta, in various shades of old ivory, high-
ly ornamented with deep relief, creating an
effective surface for the play of light and
shade cast upon it by the thousands of
highly powered lamps.
The illumination of the building will be

taken care of by the installation of nitrogen
lamps, so arranged on color wheels, that

the colors illuminating this building will

change every two minutes.
A broad canopy in harmony with the

front and with the brilliant electric sign,

will spread over the entrance a distance of

90 feet.
s): *

On entering the theatre, the first impres-
sion one receives is from the lobby. The
owners, realizing this, have had their archi-

tects design a lobby as magnificent and
luxurious as mind can conceive, a vertiable

palace in itself, having' a height of seventy-

two feet and one hundred feet long. Both
the exterior and interior architectural treat-

ment has been shown in style of the Renais-
sance, which insures a very artistic and
elaborate design. At the end of the lobby.

a grande stairway leads to the mezzanine,
built of Italian marble and bronze. The
balustrade will be cast in elaborate scroll

design, such as one sees in the Palaces of
Europe. From this point, easy access to all

parts of the balcony will be obtained by
ramps.

Suspended from a vaulted lobby ceiling,

rich in deeply colored relief, will be three

fixtures of crystal and bronze, like massive
jewels radiating light which illuminates the

lobby.

The grande stairway leads to the prome-
nade. Here the proud owner of a new

(Continued on page 36)

DRESS UP THE DARK CORNERS!
With These Beautiful “Brilliant” Flower

Baskets

Many a nook and corner of your theatre, now
barren, dark or unsightly, can be transformed into

a beauty spot by the warm glow of electric flowers.

This is an extremely effective and pleasing inno-

vation where something unusually attractive and
distinctive is desired for decorations. The soft,

glowing effect of this beautiful display is in keeping

with the most refined surroundings.

The Mazda bulbs used in

the "Brilliant” are tested

and inspected for 110 volt

series.

The selection includes flowers of
various kinds and colors. There
are over two dozen designs in all.”

The basket is of richly colored reed,’

firmly built and well balanced.

Our illustrated folder shows the

many designs and gives complete
information. It will be sent to you
free upon request. I

We carry everything for decora-
tive purposes such as artificial flow-

ers, palms, bay trees, paper nov-

elties and etc.

Dealers: Write for our interest-

ing and profitable proposition.

OSCAR LEISTNER
Established 1900

325 West Randolph St.,

No. 3011 Chicago, U. S. A. No. 3003

BROADWAY
100%

RIALTO
CRITERION
LOEWS’ N. Y.

LOEWS’
N. Y. ROOF

STRAND
RIVOU
CAPITOL
PICCADILLY
COLONY

Every Exclusive Picture House from 42nd to 53rd Street Is Equippec! with Haftones

RAVEN SCREEN CORPORATION
1476 Broadway New York City
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VERB SIGNS
SPEAK and ACT
37 Successful Years Making Signs

Electric Sign displays of every de-

scription, specializing in TReatre Dis-

plays, Changeable Attraction Boards,

Canopy Work, etc.

Sketches Free Upon Request

All work done under supervision of Experienced

Electric Sign Engineers.

Send us your ideas, enclosing all helpful information

such as, height of building, width of sidewalk or space to

curb. Enclose blueprints or photographs of building if

possible.

The VERB SIGN CO.
2144 So. Troy Street

Dept. E. L. 542 CHICAGO, ILL.

This Theatre Completely
Built and Equipped by Us

BRAUMART THEATRE. IRON MOUNTAIN, MICH.
Let us completely design, build and equip your new theatre, or if you have your

own builder, we will furnish blueprints for all your requirements.
We are the only COMPLETE EQUIPPERS in this country, who will entirely

build and completely equip your house.
We furnish bonds, guaranteeing completion on the opening date. This service

costs you nothing extra and saves you all the worry.

WHY NOT GIVE US A TRIAL ON YOUR NEXT HOUSE?
We also furnish either separate or all together, ornamental plaster work, interior

decoration, draperies, carpets, furniture, theatrical scenery, drapes, rigging and
lighting effects.

UNITED STUDIOS, INC.
Jj. P. I.tARSEN, Managing Art Direct<»r

30 West Lake Street Chicago, 111.

Xx>cal and long-distance telephone DEAKBOKN 1776

{Continued from page 35)

gown may strut to her heart’s content, or
the tired girl may rest herself on the deep
velvet violet cushions or the art lover may
stop on his way to examine and admire an
occasional painting or tapestry, hanging on
the foyer wall. On the axis of the prome-
nade is a large window, extending the full

height of the lobby, bearing in stained glass

design, the crest of the owners.
* * *

The seats have been so arranged that

every seat has a clear view of not only the

stage, but the entire orchestra and there

will be no obstruction from even a single

column in the theatre. Likewise every fine

note from the soloist will be as audible

to the people in the last row of the bal-

cony, as to those in the front of the main
floor, so that the spectator can enjoy the

performance to the fullest extent, regard-
less of where he is seated.

The proscenium arch will be especially

elaborate in its perforated ornamental de-

sign, through which four colors of light

will blend and change in harmony with the

other illumination of the theatre, during
the performance. The organ grille will be

of perforated ornamental plaster with glass

crystals inlaid between the openings, so

that the light shining behind will produce
the effect of a jeweled dome.
The main floor will be surrounded by

loges on the sides and rear, trimmed with

silk damasks and rich velours. On each
side wall of the balcony there will be three

large windows of cathedral glass, behind
which the multi-colored lights will change
in harmony with the illumination of the

domes and proscenium arch.

Hs * *

The round arches over the windows on
the side walls, merge together and blend

into a dome, the crowning glory of the

theatre. This feature is 100 feet in

diameter and eighty-five feet above the

ground and is so arranged as to be seen

from a large portion of the main floor, as

well as the balcony.

The dome is penetrated with openings
through which one will see the changing
lights and colorful reflections.

The science involved in the development
of the theatre is just as important as the

art. In addition to the skilled engineers al-

ready mentioned, men are working on an
orchestra platform which will elevate a

hundred musicians and two organs into full

view of the entire audience and at the close

of the selection, lower them back to place.

Great care has been taken in providing
the ventilating systems in the new theatre.

Separate ducts will be used for the intro-

duction of air in the summer time, the

air being cooled by a refrigeration plant

of 300 tons of ice a day capacity, insur-

ing an>' lowered degrees of temperature de-

sired, during the hottest and most humid
condition of the atmosphere.
Marks Brothers realize that to give the

people the best service, they must provide

proper facilities for those who will help

maintain the high standards of “Marks”
courtesy and service. With this in view,

they have provided rest rooms for ushers,

equipped with showers. The ample propor-

tion of the dressing rooms for the actors

and actresses with comfortable lounges and
adjacent baths, suggest more the idea of a

modern hotel, rather than a make-up room.
A green room is provided on the main
floor, where they may gather before go-

ing on the stage to play their parts.

H! * *

Alexander L. Levy and William J. Klein,

have been selected as architects for this

project. Although they have constructed

a number of high class houses in Chicago,
they are making a special study of theatres

both in Europe and America to obtain the

ultimate in theatre design and construc-

tion for the new Marks playhouse.
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Novel Treatment Used
in Decoration of

Oregon House
A NEW suburban motion picture house

has been opened in Portland, Ore., with
a unique system of interior decorating, de-

signed throughout to give the patron the

impression of Oregon outdoors while he
watches the pictures.

The new theater is known as the State,

and is situated at Twenty-first and Hoyt
streets, in a district several miles removed
from the uptown amusement district. The
building, 50 by 100 feet, is of reinforced

concrete, finished in yellow stucco. It is

flat-roofed. An electric sign, T-shaped, and
bordered with vari-colored electric lights,

hangs over the entrance. The box office is

situated at one side of the lobby, and the

next week’s pictures are advertised in il-

luminated posters behind plate glass.
^

Decorative art of an imaginative order is

to be seen in the interior of the house,

which seats 750 persons, 150 of these being
seated in the overhanging balcony, which
extends 35 feet from back to front and is

constructed across the entire width of the

theatre.

Carpets of a greyish brown hue, reminis-

cent of fern-strewn haunts in the summer
time, are laid in the foyer, which is 75 feet

wide, in the aisles and in the women’s rest

room, which is situated in a corner of the

balcony section. Another artistic outdoor
note is introduced in the tinting of the

walls and ceilings, which are designed in

turquoise, white and gold effects, to repre-

sent the sky on a summer evening. Urn
lamps in soft colors are placed at intervals

around the walls, with a faint, indirect

glow of blue-and-gold light emanating up-
ward from them. A dimmer system is in

effect throughout the theatre, controlling

every light in the place.
* * *

The women’s rest room contains a daven-
port and easy chairs, and is centered by a
little table on which fresh flowers are al-

ways in evidence, while several singing ca-
naries introduce an additional outdoors
note into the room. Another room de-
voted to the comfort of women patrons is

the little glass-enclosed section of the bal-

cony in which mothers may sit through a

picture with their babies, the little ones’
crying being inaudible outside the sound-
proof room.
A $14,000 organ, with disappearing con-

sole, is used to provide atmospheric music
for the patrons of the State theatre. This
instrument was made by the William Wood
Organ Construction Company of Portland,
Ore. {Continued on next page)

Ttjr 1^ I You Cannot AfFord to Pass Up
Mr. Dealer Bull-Oog Products

|ILLD06j
CEIIHIT

ExhibitOV Demand Bull-Dog Products if You Want
the Best

BULL-DOG Film Cement, Silvo, Kurtain

Koat, Silver-Glitter, Crystal Glitter, Slide

Ink, Oil and Greases, Perfumes, Lense Pol-

ish, etc., are all well known and well adver-

tised. When quality and price are wanted

—

BULL-DOG Products are wanted.

Mr. Dealer—Write for Prices and
Discounts

Special Labeled Cement, Oils, Greases, Silver Screen Coat-

ing, Lense Polish, Perfumes, Slide Ink, etc.. Made to Your
Order.

BULL-DOG SALES CO.
Manufacturers Bull-Dog Products

724 South Wabash Ave. Chicago, III.

Free Trial Offer

Double Disc

Shutter
Patented

No obligation — Just send us make of machines
used.

GIVES MORE LIGHT—LESS FLICKER—BETTER
PROJECTION—LESS VIBRATION

Booth No. 226—^Milwaukee Convention

The Double Disc Shutter Co.
2100 Pa3me Ave., Film Bldg. Cleveland, Ohio



38 BETTER THEATRES SECTION OF May 23, 1925

{Contiuitcd from page 37)

Other special features of the new picture

house are the ventilation system, electrically

operated, which effects a change of air

every three minutes, two Alotiograph De
Luxe projectors, a Brenkert double dis-

solver and spotlight, electric curtain con-
trol, Miniisa De Luxe screen, and gas
heating system.

The theatre is owned by E. H, Marston,
who is assisted by his son in the direction

of the place.

PROGRAMS

Remodel Kainsas City

Theatre at Cost
of $150,000

CJNE of Kansas City’s largest suburban
theatres, the Warwick will undergo

complete reconstruction. Day and night

Better

Projection

at lower cost.

The Royal Mazda Lamp
Transformer using 900-
watt 30-volt lamps equivalent to 30 amperes
projects an exceptionally fine picture. Gives
3 times greater light than larger wattage
lamps and at less cost. Price $32.50

Let us show you how we can improve your
projection and save you money with the
Royal Mazda Lamp Transformer and the new
Mazda Lamp Adapter which we also have.
Write today for literature.

Capital Merchandis« Co.
538 S. Dearborn St., Chicago

Department E. H.

With copy and cuts

furnished by us are

now being used by

more than 300 thea-

tres

—

Send for Samples

THE NATIONAL
POSTER & PTG. CO.

729 S. Wabash Ave.

Chicago, Illinois

CHARLES W. PHELLIS & CO.,
Incorporated

130 West 42nd Street,

New York
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BAUSCH & LOME OPTICAL CO.

652 St. Paul St., Rochester, N. Y.

forces will be employed to complete the
task in five months. More than $150,000
will be spent in making the theatre one
of the best suburban houses in the Mid-
dle West, containing a seating capacity
of 2,200, according to E. W. Werner,
manager. This announcement comes on
the heels of Mr. Werner’s previously an-
nounced plans to construct the largest
suburban house in the city, a $1,000,000
combination theatre and office building,
at Broadway and Valentine road. The
Warwick is located at 3927 Main street,

six blocks from the site of the proposed
new theatre, which will be known as the
Werner.

Plans for rebuilding the Warwick fol-

lowed the signing of a 95-year lease Sat-
urday by Mr. Werner. Reconstruction
of the theatre will begin not later than
June 15, the theatre to be “dark” for
five months. Only the side walls of
the present structure, which is elaborate
compared to many theatres, will be re-
tained. The new building will be sup-
ported by a steel and concrete frame and
will be 72 feet deeper than the present
structure, the theatre, becoming 235 feet

in depth. The leasehold acquired by
Mr. Werner includes a 60-foot strip of
ground extending from Main to Walnut
streets. The main floor of the new
building will contain 1,500 seats, an or-
chestra pit large enough for forty musi-
cians and a stage ample for large pro-
logues. A balcony will provide loge
seats for 300 persons and 400 chairs,

such as will be on the main floor, in-

creasing the seating capacity to a total

of 2,200. The seats will be of the usual
width, being more than 20 inches broad.

A large entrance foyer will be finished
in travertine stone and marble and there
will be a separate exit lobby. An in-

novation here will be the “cry room” just
off the main lobby and inside the theatre,
where its occupants may witness the pic-

ture through the double plate glass par-
titions which will comprise the walls.

The principal lobby, 25 feet deep and
the width of the building, which will

be distinguished from the entrance foyer,

will be heavily carpeted and finished

in dark walnut. From this room stair-

ways will lead to a promenade.

The front of the theatre will be pulsi-

chrome terricotta with ornamentation in

gold. An indirect lighting system in

three colors will be installed, enabling
varied effects to be obtained, both
across the face of the building and in

the main lobby. Equipment will include

a cooling system which will change air

in the theatre every three minutes and
a Hope-Jones pipe organ to cost $40,000.

Boiler Brothers of Kansas City are the

architects.

TICKETS
ROLL—FOLDED-
COUPON RESERVED

(Better But No Higher)

CIRCUS HERALDS

PROGRAMS

EXHIBITORS PRINTING
SERVICE

3d FLOOR—845 S. WABASH AVE.
CHICAGO, ILL.
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Better Theatres

Advisory Staff
In order to render its readers

assistance on various problems

of equipment and construction

that arise from time to time,

Better Theatres has obtained

the co-operation of the individ-

uals and associations listed fol-

lowing in this work.

Through the co-operation of
this advisory staff this depart-

ment feels that it has allied itself

with sources of expert knowl-

edge on virtually every phase of
theatre building and furnishing

and is able to offer theatre own-
ers a valuable service in provid-

ing information and answers on

a wide range of subjects of a

general nature.

ELMER F. BEHRNS, Theatre
Architect.

ROBERT O. ROLLER, Boiler
Brothers, Architects.

A. B. COPPOCK, Presentation
Producer.

E. B. CRESAP, Secretary, Na-
tional Association of Fan Manu-
facturers.

JOHN EBERSON, Architect.

G. E. EICHENLAUB, Architect.

W. S. HAYS, Secretary, National
Slate Association and The Na-
tional Federation, Construction
Industries.

F. J. HUSE, Chief Engineer, Hol-
low Building Tile Association.

CLELL JAY, Projectionist, New
Theatre, Little Rork, Ark.

SAMUEL R. LEWIS, Member,
American Society of Heating
and Ventilating Engineers.

A. C. LISKA, Remodeling.

E. M. LURIE, Assistant to Com-
missioner, Associated Metal Lath
Manufacturers.

VIRGIL C. MARANI, M. Am.
Soc. C. E., Chief Engineer, The
Gypsum Industries.

HENRY L. NEWHOUSE, Archi-
tect.

J. F. O’MALLEY, Architect.

GEORGE L. RAPP, Architect.

GEORGE W. REPP, Service Divi-
sion, American Face Brick Asso-
ciation.

R. L. SIMMONS, Architect.

HENRY J. SMITH, President,
Motion Picture Equipment Deal-
ers of America.

HORACE L. SMITH, JR., Thea-
tre Engineer.

NORMAN M. STINEMAN, As-
soc. Mem. American Society of

Civil Engineers, Portland Ce-
ment Association.

MAX Y. SEATON, Technical
Director, National Kellastone
Company.

J. L. STAIR, Chief Engineer,
Curtis Lighting, Inc.

The Kingsland, St. Louis, Mo., 2000 seats, has both Supreme Heating and Cooling

You Should Investigate SUPREME Heating

The Big 5 Reasons w^hy

:

Quick, uniform heating.

No clanger of freeze-up.

Occupies no aisle space.
Excellent Ventilation.

Noiseless, Dustless, Eco-
nomical operation.

Supreme Heater & Ventilating Corp.
1522 Olive St. St. Louis, Mo.

We also manufacture complete Cooling Plants and Fans

All of these ad-

vantages over

steam at 25 to 35
percent lower cost.

Write us today.

SOLE LEATHER FLOOR MATS

Rolls up like a rug.

“Mar-Not” Sole Leather Mats are built of
the best grade sole leather. The leather
links are strung on solid steel bars (not
common round wire)—easy to clean—either
side can be used. They have a mesh for
the dirt and slush to drop thru. It is im-
possible to bend these mats—always lay
flat.

Keep your lobby clean and at the same
time prevent slipping and tripping.
GUARANTEED to give at least ten years
of satisfactory wear regardless of the
amoimt of traffic.

Write for samples and prices.

Getman Leather Products Co.
109 Pearl Street Oshkoih, Wla.

SUPER-LITE SCREENS
A Few Prominent Users

The Stanley Co. of America Chain of Theatres

M. E. Comerford Chain of Theatres, Coal Regions of Pennsylvania and New York
Rowland & Clark Chain of Theatres, Western Pennsylvania

Walter Read Chain of Theatres, New York and New Jersey

Jensen & Von Herberg Chain of Theatres, Seattle, Wash., and Northwest

U. S. Government Motion Picture Service

C. S. WERTSNER & SON
MANUFACTURERS

211-221 N. 13th Street Philadelphia, Pa.
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Exhibitors Information and
Catalog Bureau

Many of the products listed below are advertised by reliable companies in this issue of “Better Theatres” See
“Advertisers Index” before filling in coupon for information.

Free Serviee to Readers
of “Better Theatres”

^In the last issue “Better Theatres” increased the

^ scope of its individuej service to readers through
its Exhibitors Information and Catalog Bureau. De-
tailed information and catalogs concerning any prod-

uct listed on these pages will be sent to smy theatre

owner, memager, architect or projectionist.

^Fill in the coupon on the next page and mail it to

^ the “Better Theatres” division, Exhibitors Herald,

407 S. Dearborn street, Chicago.

^Many of the products listed by this Bureau are

^ advertised in this issue of “Better Theatres.” See
Advertisers’ Index.

^We are glad to serve you. Do not hesitate to ask

^ us for any information on equipment or problems
pertaining to the efficient operation of your theatre.

A
1 Accounting systems.

2 Accoustical installations.

3 Adapters, carbon.

4 Adding, calculating ma-
chines.

5 Admission signs.

6 Addressing machines.

7 Advertising novelties,
materials.

8 Advertising projectors.

9 Air conditioning equip-
ment.

10 Air dome tents.

11 Aisle lights.

12 Aisle rope.

13 Alarm signals.

14 Arc lamps, reflecting.

15 Architectural service.

16 Arc regulators.

17 Artificial plants, flowers.

18 Art titles.

19 Automatic curtain con-
trol.

20 Automatic projection cut-

outs.

21 Automatic sprinklers.

B

22 Balloons, advertising.

23 Banners.

24 Baskets, decorative.

25 Bell-buzzer signal sys-
tems.

26 Blocks, pulleys, stage-
rigging.

27 Blowers, hand.

28 Booking agencies for mu-
sicians.

29 Booking agencies (state

kind).

30 Boilers.

31 Bolts, panic.

32 Booths, projection.

33 Booths, ticket.

34 Box, loge chairs.

35 Brass grills.

36 Brass rails.

37 Brokers-Theatre promo-
tion.

38 Bulletin boards, change-
able.

c

39 Cable.

40 Cabinets.

41 Calcium lights.

42 Cameras,
43 Canopies for fronts.
44 Carbons.
45 Carbon sharpeners.
46 Carbon wrenches.
47 Carpets.
48 Carpet cushion.

49 Carpet cleaning com-
pound.

50 Carpet covering.
51 Cases, film shipping.

52 Cement, film.

53 Chair covers.

54 Chairs, wicker.

55 Chairs, theatre.

56 Change makers.
57 Changer overs.

58 Color hoods.,
59 Coloring, .lamp.

60 Color wheels.

D
61 Date strips.

62 Decorations (state kind).

63 Decorators, theatre.

64 Dimmers.
65 Disinfectants—perfumed.
66 Doors, fireproof.

67 Draperies.
68 Drinking fountains.

69 Duplicating machines.

E

70 Electric circuit testing
instruments.

71 Electric fans.

72 Electrical flowers.

73 Electric power generat-
ing plants.

74 Electric signs.

75 Electric signal and con-
trol systems.

76 Emergency lighting
plants.

77 Exit light signs.

/ F

78 Film cleaners.
79 Film splicing machine.
80 Film tools (state kind).

81 Film waxing machine.

82 Fire alarms.
83 Fire escapes.
84 Fire extinguishers.
85 Fire hose.
86 Fire hose reels, carts.

87 Fire proof curtains.

88 Fire proof doors.
89 Fire proofing materials.

90 Fixtures, lighting.

91 Flashlights.
92 Flashers, Electric sign.

93 Flood lighting.

94 Floorlights.
95 Floor covering.
96 Moor runners.
97 Mowers, artificial.

98 Footlights.
99 Fountains, decorative.

100 Fountains, drinking.
101 Frames-poster, lobby dis-

play.

102 Fronts, metal theatre.

103 Furnaces, coal burning.
104 Furnaces, oil burning.
105 Furniture, theatre.

106 Fuses.

G
107 Generators.
108 Grilles, brass.
109 Gummed labels.

110 Gypsum products.

H
111 Hardware, stage.

112 Heating system, coal.

113 Heating system, oil.

I

114 Ink, pencils for slides.

115 Insurance, Mre.
116 Insurance, Rain.
117 Interior decorating serv-

ice.

118 Interior illuminated
signs.

J

119 Janitors’ supplies.

L

120 Labels, film caution.

121 Lamps, decorative.

122 Lamp dip coloring,

123 Lamps, general lighting.

124 Lamps, incandescent pro-
jection.

125 Lamps, reflecting arc.

126 Lamp shades.

127 Lavatory equipment, fur-
nishings.

128 Lavatory fixtures.

129 Ledgers, theatre.

130 Lenses.

131 Lights, exit.

132 Lights, spot.

133 Lighting fixtures.

134 Lighting installations.

135 Lighting systems, com-
plete.

136 Linoleum.

137 Liquid soap.

138 Liquid soap containers.
139 Lithographers.
140 Lobby display frames.
141 Lobby gazing balls.

142 Lobby furniture.
143 Lobby decorations.
144 Lubricants (state kind).
145 Luminous numbers.
146 Luminous signs, interior,

exterior.

M
147 Machines, ticket.

148 Machines, pop corn.
149 Machines, sanitary vend-

ing.

150 Make up, boxes, theatri-

151 Marble.
152 Marquise.
153 Mats, leather
154 Mats and runners.
155 Mazda projection adapt-

6rs.

156 Metal lath.

157 Metal numbers, letters.

158 Metal polish.

159 Mirror, shades.
160 Motor generators.
161 Motion picture cable.

162 Musical instruments
(state kind).

163 Music publishers.
164 Music stands.

N
165 Napkins.
166 Novelties, advertising.
167 Nursery furnishings and

equipment.
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o
168 Oil burners.

169 Orchestral pieces.

170 Orchestra pit fittings,

furnishings.

171 Organs.

172 Organ novelty slides.

173 Organ lifts.

174 Organ lights.

175 Ornamental fountains.

176 Ornamental metal work.

177 Ornamental metal thea-
tre fronts.

P

178 Paint, screen.

179 Paper drinking cups.

180 Paper towels.

181 Perfumers.

182 Photo frames.

183 Pianos.

184 Picture sets.

185 Player pianos.

186 Plastic fixtures and dec-
orations.

187 Plumbing fixtures.

188 Positive film.

189 Posters.

190 Poster frames.

191 Poster lights.

192 Poster paste.

193 Portable projectors.
194 Pottery, decorative.
195 Power generating plants.
196 Printing, theatre.
197 Programs.
198 Program covers.
199 Program signs, illu-

minated.
200 Projection lamps.

201 Projection machines.

202 Projection machine parts.

203 Projection room equip-
ment.

R
204 Radiators.

205 Radiator covers.

206 Rails, brass.

207 Ralls, rope.

208 Rain insurance.

209 Rectifiers.

210 Reconstruction service.

211 Redecorating service.

212 Reflectors (state kind).

213 Refurnishing service.

214 Regulators, Mazda.

215 Reels.

216 Reel end signals.

217 Reel packing, carrying
cases.

218 Resonant orchestra plat-

form.

219 Reseating service.

220 Rewinding film.

221 Rest-room, equipment
and furnishings.

222 Rigging, stage.

223 Roofing materials.

s

224 Safes, film.

225 Scenery, stage.

226 Scenic artists’ service.

227 Screens.
228 Screen paint.

229 Seat covers.
230 Seat indicators, vacant.
231 Seats, theatres.
232 Signs (state kind).

233 Signs, parking.

234 Signals, reel end.

235 Sign flashers.

236 Sign-cloth.

237 Sign lettering service.

238 Side walk machines, corn
poppers.

239 Slides.

240 Slide ink, pencils.

241 Slide lanterns.

242 Slide making outfits.

243 Slide mats.

244 Shutters, metal fire.

245 Soap containers, liquid.

246 Speed indicators.

247 Spotlights.

248 Stage doors-valances, etc.

249 Stage lighting equipment.
250 Stage lighting systems.
251 Stage rigging-blocks,

pulleys.
252 Stage scenery.
253 Stair treads.
254 Statuary.
255 Steel lockers.
256 Stereopticons.
257 Sweeping compounds.
258 Switchboards.
259 Switches, automatic.

T
260 Tally Counters.
261 Tapestries.
262 Tax free music.
263 Telephones, inter-com-

municating.
264 Temperature regulation

system.
265 Terra Cotta.
266 Terminals.
267 Theatre accounting sys-

tems.
268 Theatre dimmers.

269 Theatre seats.

270 Tickets.

271 Ticket booths.

272 Ticket choppers.

273 Ticket holders.

274 Ticket racks.

275 Ticket selling machines.

276 Tile.

277 Tile stands.

278 Tool cases, operator’s.

279 Towels, paper.

280 Towels, cloth.

281 Trailers.

282 Transformers.

283 Tripods.
284 Turnstiles, registering.
285 Typewriters.

u
286 Uniforms.

V
287 Valances, for boxes.
288 Vases, stone.
289 Vacuum cleaners.
290 Ventilating fans.
291 Ventilating, cooling sys-

tem.
292 Ventilating systems,

complete.
293 Vending machines, soap,

towels, napkins, etc.

294 Vltrolite

w
295 Wall burlap
296 Wall leather.

297 Watchman’s Clocks.
298 Water coolers.

299 Wheels, color

USE THIS COUPON

“BETTER THEATRES” DIVISION
Elxhibitors Herald

407 South Dearborn St., Chicago.

Gentlemen : I should like to receive reliable information on the items listed following:

(Refer to Items by Number)

Remarks :

Name Theatre City.

State. - Seating Capacity -
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National Theatre Corp.

to Build 3,000 Seat

Chicago Theatre
National Theatres Corporation, owners

of the new Capitol theatre, Chicago, have
rearranged their property holdings at the
comer of Seventy-ninth and Stony Island
Avenue, where they were contemplating to

build a motion picture theatre seating 1,700.

Additional property acquired will oppor-

tune them to build a 3,000 seating capacity
de luxe theatre. The new house will be
known as the Avalon. It will feature the
Persian style of architecture and will in its

conception and seating arrangement be
similar to the Capitol theatre.

The rendering shows the peculiar style
of the architect and he is to be congratu-
lated upon his endeavor to create an archi-

tectural landmark disguising the beauty-
marring fire escapes and water towers. The
Avalon theatre will have no exposed fire

escapes, same being replaced with fireproof

tunnels on the inside of the facade walls.
The large shrine dome on the east side of
the building furnishes housing for the
sprinkler tank.

The lot, which will be entirely devoted to
the theatre building, is 175 ft. by 125 ft.

The new Avalon theatre will be fully
equipped with stage and refrigerating
plant. Ground is to be broken within the
next three weeks. The exterior, a blazing
example of Persian art, will be executed in
glazed terra cotta, featuring a blue and
gold combination. The interior is a secret.

Advertised in This

BETTER THEATRES SECTION
(If you desire something not listed here, Exhibitors Information and Catalog

Bureau on the preceding page will get it for you.)

AIR CONDITIONING EQUIP.
Atmospheric Conditioning Corp.,
Lafayette Bldg., Philadelphia.

AUTOMATIC CURTAIN
CONTROL

E. J. Vallen Electrical Co.,
Akron, Ohio.
Automatic Devices Co.,
17 N. 7th St., Allentown, Pa.

CARBONS
Charles W. Phellis & Co.,
130 W. 42nd St., N. Y. C.
Hugo Reisinger
II Broadway, New York City.

CHANGEABLE SIGNS
Davenport-Taylor Mfg. Co.
412 Cirleans St., Chicago.

CONDENSORS
Luxalba Company,
III W. 42nd St., N. Y. C.

DISPLAY FRAMES
Bilt-Rite Mfg. Co.
225 N. Green, Chicago

DRINK^G CUPS, SANITARY
Individual Drinking Cup Co.
Easton, Pa.

ELECTRIC FLASHERS,
COLOR HOODS

Reynolds EUectric Co.,
2651 W. Congress St., Chicago

ELECTRIC FLOWER BASKETS
Oscar Leistner,

325 W. Randolph St., Chicago.

ELECTRIC SIGNS
Verb Sign Co.
2144 S. Troy St., Chicago.

EQUIPMENT, SUPPLIES
Fulco Sales Co.
24 E. 8th St., Chicago

FILM SHIPPERS, MENDERS
Pausin Engineering Co.
727 Frelinghuysen, Newark, N. J.

FLASH SIGN
De Luxe Studios,
833 W. Washington St., Chicago.

HEATING & VENTILATING
Supreme Heater & Ventilating
Co., 1552 Olive St., St. Louis, Mo.

LENSES
Kollmorgen Optical Corp.,
35 Steuben St., Brooklyn, N. Y.
Bausch & Lomb,
Rochester, N. Y.

LEATHER MATS
Getman Leather Products,
Oshkosh, Wis.

MARQUEES CANOPIES
Eldwards Mfg. Co.
Cincinnati, O.
ProBert Sheet Metal Co.,

19 W. 8th St., Covington, Ky.

MAZDA LAMPS
Edison Lamp Works,
Harrison, N. J.

MAZDA LAMPS & EQUIPMENT
Monarch Theatre Supply,
724 S. Wabash Ave., Chicago.

MOTION PICTURE CABLE
Rockbestos Products Corp.,
New Haven, Conn.

MUSIC STANDS
Gallagher Orchestra Equip Co.,

3235 Southport Ave., Chicago.
Liberty Music Stand Co.
1960 E. 116th St., Cleveland.

NOVELTIES, ADVERTISING
Motion Picture Bulletin,

4472 Broadway, Chicago

ORGANS
Marr and Colton,
Warsaw, N. Y.
Robert Morton Organ Co.
148-150 W. 46th St.

New York City
Rudolph Wurlitzer Co.,
Cincinnati, O.

ORGAN CHAMBER HEATERS
Cramblet Engineering Corp.
177 Fifth St., Milwaukee.

PIANOS
Baldwin Piano Co.
323 S. Wabash Ave., Chicago.

PROJECTORS
Enterprise Optical Mfg. Co.,
564 W. Randolph St., Chicago.
Nicholas Power Co.,
90 Gold St., New York City.

Superior Projector, Inc.,

Coxsackie, N. Y.

REFLECTING ARC LAMPS
Warren Products Co.,
265 Canal St., Ne^ York City.
McAuley Mfg. Co.,
552 W. Adams, Chicago.

SCREENS
C. S. Wertsner & Son,
211 N. 13th St., Philadelphia.
Raven Screen Corp.,
1476 Broadway, New York
Minusa Cine Screen Co.,
Bomont at Morgan, St. Louis.
National Screen Co.
2100 Payne Ave., Cleveland.

SEATS
American Seating Co.,

14 E. Jackson, Chicago
Heywood-Wakefield
209 Washington St., Boston.

SILENCE SIGN
Rawson & Evsms Co.
710 W. Washington, Chicago.

SHUTTERS
Double Disc Shutter Co.
2100 Payne Ave., Cleveland.

SIGN LETTERING SERVICE
H. Dryfhout,
744 S. Wabash, Chicago.

STAGE LIGHTING EQUIPMENT
Major Equipment Co.,

360 N. Michigan, Chicago.

STAGE RIGGING, HARDWARE
James H. Channon Co.
223 W. Erie St., Chicago.
J. R. Clancy,
Syracuse, N. Y.

STAGE SCENERY
Tiffin Studio
Tiffin, Ohio.

TICKETS
Globe Ticket Co.,
122 N. 12th St., Philadelphia.
Arcus Ticket Co.,
348 N. Ashland, Chicago.

THEATRE BUILDING SERVICE
United Studios, Inc.

28 W. Lake St., Chicago.

THEATRE PRINTING
National Poster & Printing Co.,
506 S. Wabash, Chicago.

THEATRE TELEPHONE SYSTEMS
S. H. Couch Co.,
Norfolk Downs, Mass.

TRAILERS
Exhibitors Printing Service,

845 S. Wabash Ave., Chicago

TRANSFORMERS
Capital Merchandise Co.
538 S. Dearborn, Chicago.

TRANSVERTERS
Hertner Electric Co.,
Cleveland, O.
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The ultimate test of superiority is in the performance
of the Geneva Movement.

The Motiograph DeLuxe Geneva Movement with its

hardened and ground bushings, shafts, cam, star and
sprocket, manufactured to standards heretofore be-
lieved impossible, and operating in oil bath, are the

reasons for its unapproachable SERVICE GIVING
RECORD.

Built by mechainics with years of experience, assur-

ing you of superior projection results, spoken of by
many DeLuxe users.

Oil System of the Splash and Pump design, scientifi-

cally arranged so that every part is well lubricated in

order that it may do its heavy work in a Motiograph
DeLuxe way.

THROUGH THE HEART BEATS OF YOUR
PROJECTOR—YOU SATISFY OR LOSE!

THE ENTERPRISE OPTICAL MFC. CO. 564 WEST RANDOLPH STREET, CHICAGO, lU.



More Stars than there are

in Heaven

mNNNNN > > ,N NMMNN NNXNN)

Lillian Gish, Norma
Shearer, John Gilbert,

Buster Keaton, Marion
Davies, Ramon No-
varro, Lon Chaney,
Mae Murray, Eleanor

Boardman, Aileen
Pringle, Pauline Starke,

Convi^ay Tearle, Claire

Windsor, Conrad
Nagel, Mae Busch, Lew
Cody, Carmel Myers,

Zasu Pitts, Renee
Adoree, and Many
More.

The Talk
'it of the Industry

Member ]\Iotion Picture Producers and Distributors of America, Inc.—Will II. Plays, President

XXI, No. 10
Entered as second-class matter August 20, 1917, at the Post Office at Chicago, III, under act of March 3, 1879

Published ii’ccklv at 407 South Dearborn St., Chicago. Subscription $3.00 a year. MAY 30, 1925
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Released by UNIVERS

May 30, 1925

A ^reat
national
newspaper

Follow the big serial novelization

and advertising campaign in these

leading newspapers:

tie-up
makes

Buffalo Times
Philadelphia North American
Indianapolis Star
Pittsburgh Press
Cleveland News
Detroit News
N. Y. Telegram & Evg. Mail
Cincinnati Commercial Tribune
Milwaukee Sunday Sentinel Telegram
St. Louis Times
Memphis News Scimitar
Des Moines Daily Capital
Kansas City Journal Post
Oklahoma News
Dallas News
Los Angeles News
San Francisco Illustrated Herald
Atlanta Constitution
Portland News
Omaha Daily News
Seattle Star
New Orleans Item-Tribune
Minneapolis Star
Butte Anaconda Standard
Spokane Press
Salt Lake Telegram
Rocky Mt. News-Denver Times
Albany Sunday Telegram

Soon to be advertised in the fol-

lowing Farm Pablications

:

The Wisconsin Farmer
The Iowa Homestead
The Farmer

The Prairie Farmer
The Missouri Ruralist
The Nebraska Farmer

this your
greatest
serialICIl f

bet /

JackDaughertyEileenSedgwick
^iVilSOn ChcinipionStuntFli€5
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^FIGHTING
RANGER

Ste tkt Itop /r»m <A«

laddtr of tkt ftfimg

*pUiue to ikf ikoulJtrt

oftkt tteopimf culprit

A thrilling, absorbinglyentertaining chapterplay,
replete with highly spiced adventures, defiant
flings at death, search for buried treasure, h^r-
raising aviation stunts— everything to provide
you 12fulleveningsof real throbbing excitement

lust one of the full page
•tallments of the absorbing
velization.

T
he tie-up in action! The novelization of “The
Fighting Ranger” now running in The Cleveland

News together with the big space advertising for

the serial featured at Reade’s Hippodrome Theatre, "^e
compelling advertising plus the gripping story is putting

the story across beyond all expectations. Get the jump
on all competition. Book it now!

II ‘

Directed by Jay Marchant

TroducedandDistributed^UNIVERSAL
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OF YOU IS MY
Father? She had been reared in luxuryand love—the

proud daughter of a rich man. In a month
she was to marry the Governor’s son.

Which

Then came that other, slouching, sinister— a

human derelict who lived by cheating

—

could— he

—be— her—REAL—father?

Were these ugly stories she had just heard, these

the brilliant play by Max Marcin now playing in New York, with H. B.

Warner in the leading part.

A story of sin, sacrifice and violent crime, that is at once teeming with
thrills and throbbing with emotion.

Mystery—Suspense—Laughter and Tears never followed each
other in such quick succession as in this mighty melodrama that is

smashing all records of the New York dramatic season.

SPECIAL NOTE — Because of the great motion picture value of righted so that all motion picture rights will be completely safeguarded,

dozens of exciting scenes in “SILENCE,” the play has been fully copy- Infringement of any kind will be vigorously prosecuted.

CROSBY GAIGE—229 West 42nd Street, New York
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^OU can discount politics, conventions,
*• amalgamations and all the other buga-
Dos if you give your patrons the right at-

actions. This year that means Fox pic-

lires. Here is a partial list—get the full

letails from the Fox branch manager

—

35 SUPREME ATTRACTIONS including
THE IRON HORSE KENTUCKY PRIDE
THE FIRST YEAR LAZYBONES
AS NO MAN HAS LOVED EAST LYNNE

THE FOOL
and many others, as tvell as

LIGHTNIN’ THE WHEEL
and other John Golden plays

7 productions

starring TOM MIX
And the following groups of Short Subjects

1 productions

starring BUCK JONES

8 two-reel pictures from gems of fiction by O. Henry
8 two-reel Van Bibber Comedies starring Earle Foxe
8 two-reel comedies, “The Married Life of Helen and Warren,” by Mabel

Herbert Urner
20 two-reel Imperial Comedies
26 Fox Varieties, one reel each. The World We Live In
104 issues of FOX NEWS, one reel each

v*'^- ^ ^•'7 * » I*

I
/ M

i
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You can’t keep audiences in your

theatres by passing resolutions ! You
have to give them the pictures!

The wise exhibitor knows that this

year Fox has the pictures! You’ve

seen the booklets, you’ve read the

list. It means

—

the best pictures for the best

theatres— irrespective of politics!

I
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jLwo new comedies that are so clever in their burlesque, so

full of laugh situations, so excellently acted and directed,

altogether so excruciatingly funny, that no exhibitor can view
them and doubt that among the very top-notchers of two-reel

comedies a place has been won, through sheer entertainment

merit and box-office value, by

TUxedo Comedies

and

Curses!"
with.

ALStJohn

t »
Presents

The
Iron
Mule

For foreign rights address

FAR EAST FILM CORPORATION
729 Seventh Avenue

New York City-

Member. Motion Picture Producers and
Distributors of America, Inc.

'Will H. Hays, President
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You Can BookAnyFilm
On *Bob*^Sherwood^s Say So

!

**Bob*^ Says—
“O PEAKING of comedians, Douglas MacLean has

come through with the proverbial bang! ‘Intro-

duce Me,’ his latest, is unquestionably his best—com-
bining as it does the usual uproarious absurdities with

a considerable amount of subtle delicacy.

“]Mr. MacLean doesn’t always have to rely on
banana peels for his farcical effects. . . . He is the

outstanding farceur of Hollywood.”

—K. E. Shprivood, Editor of Life

(April 2, 1925)

Douglas McLean in “Introduce Me.”
(Eaton’s Cartoon in Life)

An Exhibitors View
“Douglas MacLean has made his best picture since ‘The Hottentot.’ It is to be classed as

one of the greatest laugh and thrill pictures of the year.”

—Jos. L. Plunkett, Managing Director, Mark Strand Theatre

At JTArld’s Premiere in Neiv York City

Nearly 500 Bookings Before Release Date June 14th

Physical Distributors

Pathe Exchange

Released by

ASSOCIATED EXHIBITORS
J. S. Woody, President

Foreign Representative

Sidney Garrett
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Variety
prints this

box office

analysis:

THE SHOCK PUNCH
Paramount Picture, starring Bichard Dix.

Adapted by Luther Reed from the play by

Joan Monk Saunders and directed by Paul

Sloane. Reviewed at the Rivoli, New York. May
10 week. Running time, 60 minutes.

Ranny Savage Richard liix

Dorothy Clark Prance-s Howard
Dan Savage Theodore Babcock

Jim Clark Percy Moore

Stauley Pierce Charles Beyer

Terence O'Rourke — Gunboat Smith

Mike. Jack Scannell

Bull MuUarUey Walter Long

Italian La Ixu’er Pa-iil Pan zer

The best picture Dix has yet
,

made. It’s filled with laug'hs and
|packed with thrills.
j

Sunday night it had the Rivoli
[

audience in alternate spells of gasp-
ing and hysterics, and no matter :

what its narrative lapses may be, !

it has the ever-desirable laughs and
the scare punch. In other words,
it is there with all its clothes on,
looking like a million dollars.

Whether it will mop up at the
Rivoli this week isn’t the question,
for this week is admittedly off along
the street, but it is first-rate film,
and will give Dix the greatest

j

boost he’s yet had since attaining
|the star ladder.

The plot is not bothersome and
j

concerns the son of a wealthy man
j

who has puglistic tendencies. His
trainers discover he has that rarity,
a shock punch. It is proven one
night, when he engages tough Bull
Mullarkey, at a riveter’s ball. He
knocks Mullarkey for a couple of
goals and a field punt, and then
chases after the sweet girl who
didn’t like to see him fight. She is

i

the daughter of a wealthy con-
tractor, whose current trouble is

getting a huge structure completed
on contract time. In this he is op-
posed by a plot among his laborers,
one of whom is Bull Mullarkey.

j

So the hero becomes a laborer.
His first job is to carry a keg of
rivets up to the top floor of a 50-
story building. In doing this he
walks over the girders with noth-
ing but space and other girders be-
low. He slips many times, but al- I

ways comes up smiling and waving
his hand to his sweetheart. Finally,

j

however, he overhears a plot to i

keep the last girder from going into
j

place. As they are lifting it, he
rides up and reaches the top a sec-

I

ond before the cable snaps, as
j

planned. But the girder by that ^

time was safe, and it was his job i

to fight Mullarkey on the top floor.
And then a whale of a fight, with '

the hero victorious.
[

This sky-scraper comedy stuff is
dangerous comedy. It has plenty of
thrills, and as Dix does them, they
look more on the level than usual.
His riding of the girder is accom-
plished by some excellent trick
photography, but in all his other
escapades, the sky line of New York
is always visible, and not through
trick photography.

Frances Howard plays the girl
well, giving her best performance
to date on the screen, while Walter’
Long gives another scowling villain i

performance as Mullarkey. Jack
Scannell, from legit, is a miniature
pug assistant to Gunboat Smith,
and good. Everyone in the cast, as
a matter of fact, is up to the acting
scratch, while the production, con-
tinuity and direction is up to a high
standard.

If Dix is a draw then this will
give satisfaction, and in the towns

iwhere he isn’t, it should be a tonic.
It is just one of the I'eal action pic-
tures of the year, with Dix going
through stuff that would shame
some of the other stunt men who
think they’re good. Dix is not only
good at the stunts, but he can act
and has a sense of humor. Sisk.

RICHARD
DIX
in

“The Shock Punch”
With Frances Howard, Wal-
ter Long and Gunboat Smith,

By John Monk Saunders.

Screen play by Townsend
Martin. Directed by Paul

Sloane.

I ariety issue of May iph
i

(X paramountQ>icture
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The Greatest Newi

FOX NEWl
With a complete pictoii

KENTUCt
first on Broadway!

first in Chicago!

first in the South!

first on the Pacific!

First All Over
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\eel Scoop of the Year

IS FIRST
ccount of the great

•i DERBY
From the

New York Telegraph, May 19

Fox News Scores Remarkable Beat
Although the Kentucky Derby was run Saturday afternoon

at Louisville, it miraculously appeared in the Fox News Sun-

day night at all the Broadway houses, or within twenty-four

hours of the actual finish of the great classic.

This ‘‘beat” was recorded even earlier in Chicago where the

pictures were seen at the Sunday matinee performances.

So far as can be ascertained none of the other news reels has

yet included this event despite its great appeal.

he United States
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Screen entertainment
get money almost

'3ir>6t national VxcivixBh have a
the money almost anyhere
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Inspiration P|cti3res Ina presents

Dessi§ Love
'dapttd from ikt plair'O'P^^KT MUSlG" MAiV.TiN BR.OWN

SctnuHo bij JOSEPHINE LOVETT

^ John S. Robertson Production

Photographed bi^ Roy Overiaugh
Supported bt/ a brilliant cast "including

Helen Ware, Walter Long, Charlotta Monterey,
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Milwaukee has been made famous
as a turning-point in the development
of the motion picture business.

The exhibitors’ conclave, held
there last week, earned for itself a

notable plaee in the record.

Only those who were expecting the

impossible and the impracticable
can fail to realize that the Milwaukee
meeting achieved substantial prog-

ress on a number of vital and im-

portant points and that far-reaehing

echoes of the session will be heard
and felt throughout the trade for a

long time to come.
Probably of ehief importance is

the fact that as the result of negotia-

tions held and agreements made at

the eonvention the eause of exhibitor

organization is right now at the

summit of suecess; never before have
so many exhibitors been actively en-

rolled in the work of the organiza-

tion and never before has there been
such a solid and united front with
which to face opposition and assault.

Much credit in this connection
must be accorded Mr. W. A. Steffes

and the Allied States organization

because they permitted a position

which might have been capitalized

for political purposes to be sacrificed

for the cause of an united and un-

divided organization. This develop-

ment also was made possible by the
determination of the Motion Picture

Theatre Owners of America to

demonstrate its devotion to the

cause of an united organization and
to welcome the members of the

Allied States organization back into

the fold on a basis of equity and fair

dealing.
« « «

The dominant subject of the con-

vention was the question of provid-

ing play dates to insure the con-

Meeting Clears

Way for Big

Developments

tinued existence of independent
sources of product. This question
over-shadowed all others in attention

and consideration.

As pointed out in last week’s issue,

regardless of the temper and deter-

mination which the convention might
assume any decisive solution of this

problem was not within possible

reach of the session. And now there
should be no disappointment or
criticism on the point that a deci-

sive solution was not reached. The
miracle seeker has himself and not
the convention to blame.
But it is by no means true that

there was not substantial progress
made on the problem. The conven-
tion succeeded very definitely in

creating an understanding of the
problem, in inspiring a sentiment
and also in making plain the course

that must be followed if independent
sources of product are to be main-
tained.

At the very outset of the meeting
it was apparent that the problem was
very little understood by many upon
whom the burden of its solution rests.

In fact, in one form or another this

question was repeatedly asked,

“What is an independent and who
are the independents?”
The convention developed this

identification of an independent;
namely, a producer who is not en-

gaged in theatre competition against

exhibitors.

When this description of an inde-

pendent is even momentarily re-

flected upon the complexities of the

situation become apparent. In one
community a producer may be oper-

ating a successful theatre and there

he becomes the personification of the

evil that is being contended against.

In another community the same pro-

ducer may have no theatre represen-

tation and here he is regarded as a

desirable and necessary source of

product.
•X- * *

The convention may properly be

regarded with great satisfaction by
the independent producers, great

and small. That they were not able

to come away from the meeting with
quantities of contracts for product
need not be viewed with disappoint-

ment because the still more impor-

tant thing of building right sentiment

in the mind of the buyer of film

was stimulated and, in the long run,

this is the one thing that will lead

to a right solution of the problem
and will, thereby, safeguard the

existence of independent sources of

product.

A project of great practicality that

the convention developed is the

proposition of exhibitors reserving a

definite allotment of playing time

for independent product. It is con-

templated that these open dates will

be cleared through a central office

and if this comes about the central

office will soon know just what con-

crete assurances are to be given the

independents that exhibitors want

them to continue in business.

This plan will provide the means,

first, of demonstrating the demand
that may exist for independent prod-

uct—which, in the last analysis, is

(Co}it 2 fj 7ied on page 20 )
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Next Week
Another Corker

This week, a half-dozen writ-

ers, an artist and photographers
make it possible for the Herald
to present the most complete
story of an exhibitor convention
in the history of motion picture

trade papers. We might rest

on our oars, but we won’t.

Next week begins “The His-

tory of Warner Brothers”—

a

real romance of business con-

cerning the men who recently

startled the industry by buying
Vitagraph and adding it to their

already important properties.

In the same issue, the Herald
will present in pictures and type
a review of product which will

be offered during the coming
season by Pathe.

“Who Is Sam Spring?” a

number of people asked when
it was announced he had been
elected secretary-treasurer of

First National a few weeks ago.

Spring has been an important
cog in the business but has
shunned publicity. Next week,
the Herald will answer the
question “Who Is Sam Spring?”
in a special article.

And again: “Who Is Oldest

Exhibitor?” In the East, the
Herald has found a man who
claims to be and he fortifies

his claim with dates and facts.

Watch for this story—it’s a

peach—and a dozen other fea-

tures

Next Week

Re-Takes

\ \ / ITH two big conventions on last week,
^ * one in Milwaukee and one in Holly-
wood, one had his hands full reading all

the news.
if He if

Now that all the important questions con-
fronting the exhibitors have been settled

w ’U proceed to get down to business and
he cash customers what they want

—

'

:t’>res.
* Hs *

T. ;/ St’’ got an awful flaying

and its here’s anything left of

it. By the '^r who’ll be on top

next year?

The California Ue.
.

te ; ceeded in

coaxing the 1926 conventii fifornia

with dates, raisins, oranges, .:nd .

' ^os

typical of this country.

^

High Up
Many of the Warner Brothers exchange

managers from the Central West who had
never been higher than the 15th floor of an
office building got a real thrill at the top
of some of Hollywood’s foothills.

* * >(!

A Fable

Fable : Once upon a time there was a
motion picture Magnate who returned from
Europe and didn’t give a long spiel on
“the situation abroad.”

* 4: *

Need 'em

I understand Edsel Ford is now busy
designing a parachute for young girls who
go out with strange young fellows in his

new air flivver and have to walk home.
* *

Strong Runner
General Von Hindenberg ran away ahead

of his ticket in the recent election in Ger-
many. He got his practice back in 1918.

* * *

A Bride's Comeback
Sam Goldwyn in an interview in Chicago

is said to have said when he first saw
Frances Howard: “So you are Frances
Howard the world’s worst picture actress.”

Mrs. Goldwyn can retaliate by referring to

him as the world’s worst interview giver.

* *

Speaking of Wriggling

Harry Carr who writes pieces for The
Times in Los Angeles is worried because
he fears “seventy-five years from now Cali-

fornia will be so crowded there won’t be

room to wriggle around.” Well, Harry
should worry. He’ll be doing his wriggling

somewhere else.
* *

Batter Up
Things won’t really get back to normal

in the East until Babe Ruth steps up to

bat along about June 1st.

* * *

'Taint Enough
An advertisement in a Hollywood paper

says the average annual profit from motion
pictures is 70 per cent. I’m going to wait

till it gets a little better than that before I

invest.
* *

There’s this to be said for the Warner
Brothers. They know how to put on a

convention and a banquet to top it off with.

Rah ! for the Warner Brothers. Hope they

have one every year. And invite us.

—R. M.
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Allied Realigns with National Body;
Exhibitors Elect Cohen, Woodhull;
Urge Play Dates for Independents

By JAY M. SHRECK
( X t'ws Editor of Exhibitors Herald

In a pre-convention editorial, Martin J. Quigley wrote; “Make Milwaukee Famous!”
That slogan was the motivating force of the sixth annual convention of the Motion Picture

Theatre Owners of America, which concluded its four days of business sessions on Friday, May
15. The general impression among delegates as they disbanded was: “Milwaukee has been
made famous!”

Milwaukee was a “harmony convention’’ for foremost among its achievements was the new coalition of indepen-
dent exhibitors, accomplished on the last day through the decision of Allied States Organization to realign itself with
the M. P. T. O. A.

In the words of Harry Davis of Pittsburgh : “We nozv have real harmony. That is the big thing, for with har-

mony among the independent exhibitors we can go ahead and accomplish the big things zvhich have been planned.”

John Schwalm (left) and Martin Smith
were among the Ohio delegation at-

tending the great conclave in Mil-
waukee.

Thirty Directors

to Govern League
OFFICERS

PRESIDENT: R. F. Woodhull of
Dover, N. J.
CHAIRMAN OF THE BOARD:

Sydney S. Cohen of New York.
TREASURER: Louis M. Sagel of

Connecticut.

BOARD OF DIRECTORS
Glenn Harper, California; A. A. El-

liott, New York; Sydney S. Cohen, New
York; Harry Davis, Pennsylvania

;

Louis M. Sagel, Connecticut ; John A.
Schwalm, Ohio; A. Julian Brylawski,
Washington, D. C. ; Frank Keeney,
Pennsylvania; Nathan Yamins, Massa-
chusetts; Joseph M. Seider, New Jer-
sey; Eli Whitney Collins, Arkansas ; J.

J. Harwood, Ohio; J. H. Whitehurst,
Maryland ; Fred C. Seegert, Wisconsin

;

E. M. Fay, Rhode Island; Fred Dolle,
Kentucky; M. E. Comerford, Pennsyl-
vania; L. B. Wilson, Kentucky; Jake
Wells, Virginia; W. W. Watts, Illinois;
A. A. Kaplan, Minnesota ; A. C. Zier-
ing, Indiana; Jack Miller, Chicago;
Charles Nathan, Illinois; J. C. Ritter,
Michigan; A1 Steffes, Minnesota; R. R.
Biechele, Kansas-Missouri ; H. A. Cole,
Texas; Glenn Cross, Michigan, and N.
C. Rice, Iowa.

SYDNEY S. COHEN, chairman of
the administrative committee during
last year, remains in command of the
national organization through his elec-

tion as chairman of the board of direc-
tors.

R. F. WOODHULL of New Jersey,
active in the organization almost since
its inception and a close associate of
Cohen, was named president by the
board.
No one event of the convention brought

more boisterous applause and cheering
than did the pledge of Carl Laemmle,
president of Universal, made in person on
the convention floor, that if his company
is given its fair share of plav dates he will

dispose of the theatres which have been
acquired by him. He referred particu-

larly to the Hostettler chain in the Middle
West and the Schine houses in New York
state.

Laemmle Asks 19% Profit

Declaring that all he desired was a 10

per cent profit, the Universal chief asked
the exhibitors: “That is fair, isn’t it?”

Continuing, he said : “And I will get it

even if I have to buy or build theatres.”

Milwaukee was more than an exhibitor
convention. It was a business gathering
of all the independent forces in the busi-

ness. Play dates, “those little soldiers,” as

A. Julian Brylawski of Washington, D. C.,

termed them, were the dominating factor
which brou.ght hundreds of representatives

from almost every branch of the industry
to Milwaukee.
Out of the conventions of the independ-

ent exhibitors and the independent produc-
ers and distributors came an affiliation of
those groups, the purpose of which is a

co-operative movement—a concerted drive

—against “monopoly.”
Exhibitors were given only a brief draft

of the movement, for as Brylawski ex-
plained, “the plan is not completed in de-

tail, having been born not more than 48
hours ago.”

Executives in their last warning to the-
(Continued on Page 20 )

Promises
Statement

(Special to Exhibitors Herald)

NEW YORK, May 19.—Sydney
S. Cohen, in a statement to the
Herald today, said that while he
was not ready to give out any-
thing relative to the play date
plan, he would have a statement
to make for next week’s issue.

Frank A. Keeney, Brooklyn and Penn-
sylvania theatre owner for 17 years,
who attended his first convention at

Milwaukee.

Attends First Meet
at Cohen s Behest

Came a man to the Milwaukee, who
in his 17 years of operating theatres has

never before attended a convention.

That man was Frank A. Keeney of New
York City, with theatres in Brooklyn
and in Pennsylvania.

He came to Milwaukee, he said, at

the behest of Sydney S. Cohen to “warn
of future dangers,” for, he said, “the

boys in the cities are not sitting as

pretty as they think.” Keeney said that

he had found that Loew was getting so

strong that it was tough for those

around him.

In addition to his theatre holdings,

Mr. Keeney has an interest in the Daily
Eagle, the Edison Light Company and
the Union Gas Company, all of Brook-
lyn. As a hobby he owns a “small” rac-

ing stable.

Three of the theatres which he per-

sonally owns are Keeney’s Downtown,
Bedford and Bay Ridge in Brooklyn. At
Milwaukee he was elected to the board
of directors.
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Arriving at Convention Hall

Bill Shirley of Schenectady pays the taxi bill as Sydney Cohen and party arrive at

convention hall on Friday, Sydney’s big day. Left to right: Clarence Cohen,
Sydney’s brothe, : W. W. Watts of Springfield, 111.; Sydney in person, and Bill
Shirley.

atre owners, however, reiterated their pre-
convention admonition to conserve every
possible play date for independent product
so that when a definite program is formu-
lated by the board of directors, which
meets in New York in two or three weeks,
the strength of thousands of play dates can
be thrown into this defensive.

“Hold your valuable play dates
until you hear from us,” was the
appeal of Sydney Cohen, “for I feel

that a constructive solution of our
problem will be arrived at in from
30 to 60 days.”
To carry this fight forward, the inde-

pendent producers and distributors have
laid $100,000 in cash on the table and have

the controlling factor in determining

whether the independents shall sur-

vive—and, secondly, in creating a

system which may he expanded or

compressed to meet the exigencies of

the situation.

The Milwaukee convention was the

largest and most representative con-

vention of exhibitors ever held and

—of equal importance—it was char-

acterized by a spirit of earnestness

and a business-like desire for con-

structive progress. The sessions were
largely attended and every theatre

owner who invested time and money
in the trip was rewarded with prac-

tical information and guidance for

pledged $300,000 more, according to Bry-
lawski. Carl Laemmle is giving $50,000 to

that “war chest” and the Independent Mo-
tion Picture Producers & Distributors As-
sociation, which also held its convention in

Milwaukee, has pledged $200,000, of w’hich

$50,000 in cash has been paid.

What the attitude of other producers and
distributors will be is a matter of specula-

tion, although in the opinion of a Herald
informant, “those companies that have not

come in on the plan will be driven in.”

The play date defensive, which was an-

nounced in last week’s (the convention)

issue of the Herald, contemplates the for-

mation of a bureau of trade and commerce
with field representati\es in each exchange

the protection and advancement of

his business.

In connection with the convention

there was held a noteworthy display

of accessories and appurtenances
which play such an important part

in the economic and successful opera-
tion of the modern theatre. The
display reflected very definitely the
progress that has been made in this

important field which is an adjunct
of the motion picture business. The
attendance and the interest which
the exhibition received from ex-

hibitors indicates how successfully

the enterprise was carried through
by the manufacturers and distrib-

utors who were represented.

center. These agents, according to plans,

will function under the direction of a high
powered executive. This field force will

go direct to the exhibitors of the country
for the purpose of selling “independence.”

To Function As Clearing House
This bureau, also, will function as a

clearing house for play dates.

The plan, however, does not con-
template the booking or buying of
pictures for exhibitors, said Bry-
lawski.

“That,” he said, “is the right of
every independent.”

Continuing, he said : “We counte-
nance no plan for producing or dis-

tributing. We simply want to aid
in keeping our hands on our own
business.”
One who has been on the inner circles

during discussions of the play date propo-
sition admitted to this writer that while
details of the plan were not complete there
was a possibility that the independents
would operate theatres in some of the key
cities as a means of exploiting product for
subsequent release.

Speakers impressed upon the convention
that the play date proposition was not one
of destruction—not a movement to elimi-

nate any of the present factors in the busi-

ness. Its purpose, they said, is to assure
the independent producer and distributor

of increased business from the independent
exhibitor so that the avenue of commerce
may be kept open, thus avoiding a monop-
olistic control.

Independent exhibitors should increase
their bookings of independent pictures by
25 per cent, 35 per cent, or even 50 per
cent, they were told by various speakers.

Arbitration Causes Oratory

Contracts and arbitration, especially the

latter, were two subjects which brought
the most eloquent oratory from the floor

of the convention. Some old timers whose
“silver tongues” in past years have roused
delegates to their feet cheering, were there

staging comebacks.

Submission of a report on the standard
exhibition contract, on which no agree-
ment has yet been reached, by Joseph M.
Seider, president of the New Jersey organ-
ization, set off the fire works, especially

those recommendations relative to arbitra-

tion, which read:

“Your committee recommends that

a committee of five members be ap-
pointed by the board of directors to
serve for the ensuing year. This
committee shall be empowered to
consummate a mutual and equitable
standard exhibition contract.

“If this is accomplished, this com-
mittee shall form with the Motion
Picture Producers & Distributors
and the Independent Motion Pic-

ture Producers & Distributors of

America, and arbitration committee.

“This arbitration committee shall,

with a like number of distributors,

constitute a court of appeals with
power to review such disputes that

are referred to it by local arbitra-

tion boards to prevent any injustice

being done to either side in any
local or exchange center.

“We further recommend the pro-

vision that if an equitable contract
is arranged, this organization as-

sumes the supervision of the exhibi-

tor’s side of the arbitration system.

“That this organization establish

and maintain an arbitration bureau
which shall tabulate records and de-

cisions and shall keep every arbitra-

tion board, each local and subdivi-

sional unit and their counsel, fully

advised of decisions in every matter
and in every territory.”

Meeting Clears Way
for Big Development

{Continued from page 17)
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They Elected Pete President

Friday was also R. F. (Pete) Woodhull’s red letter day at the convention for he
was chosen president. Left to right: Fred Seegert, Wisconsin president; Joe
Seider, New Jersey chief; Pete WoodhuII, and W. C. Hunt of New Jersey.
Seider was also a prominent figure at the meet.

The arbitration recommendation was the

fly in the ointment.

Rembusch on His Feet

“This thing is the nearest to my heart,”

shouted Frank Rembusch of Indiana, as he
gained the floor. “The Hays organization

fined me $60,000, and it was the uniform
contract that brought me back into the

M. P. T. O. A.

“The uniform contract rules you. The
court of justice clause is its biggest ob-
stacle. I’m against the whole arbitration

proposition because I’m forced to submit
my case to the employes of the Hays or-

ganization and to three of my competitors.

It forces me to give up my property rights

and that I won’t do.”

It was necessary for President M. J.

O’Toole to use the gavel often and none
too gently, so many desired the floor at

one time.

“The Film Board of Trade,” said Phil-

lips of Texas, “is the death knell of the

independent exhibitors and distributors.

It puts the control of play dates into the

hands of those controlling the Hays group.
I told Sydney Cohen that I could not sit

on a board of arbitration because it is a
‘strangulation’ association.”

In the face of opposition, the report of

Seider, who said that the uniform contract
had been a factor toward trustification and
that it was not uniform because each com-
pany was inserting its own clauses, was
adopted. Suggestion was made at the time
that instead of wasting time by protracted
discussion of contracts and arbitration on
the floor of the convention, exhibitors send
their recommendations to the committee of
five to be appointed by the board. Alany
exhibitors did not concur in this sugges-
tion, declaring that the uniform contract
and arbitration constituted one of the

greatest menaces confronting the theatre

owners and for that reason those who had
come hundreds of miles to the convention
should be permitted to air their views.

Goldberg Hooted Down
At intervals Tommy Goldberg of Balti-

more, sought to halt discussion, but each
time he was hooted down.
A. B. Momand, president of the Okla-

homa league, presented the situation in his

state, where the organization has refused
to arbitrate.

“Arbitration has no right in this busi-
ness,” he said. “We’re opposed to it be-

cause we are not employes of the dis-

tributors.”

Cohen then requested Charles L. O’Reil-
ly, president of the Theatre Owners Cham-
ber of Commerce of New York City, to

explain the manner in which arbitration

functioned in that organization.

“We put in our own arbitration system,”
said O’Reilly. “The men on our board are

trained for that purpose. We don’t agree,

mind you, that the contract is perfect, but
we do believe that one contract is better

t^an 20.

“We demanded and got a 50 per cent

control of the physical end of arbitration.

6,000 Dates
H. M. Richey, secretary of Al-

lied until its affiliation with the
M. P. T. O. A., was preparing to

pass out play date pledge cards to

the assembled exhibitors when
Sydney S. Cohen interrupted to

whisper to Richey, after which
the latter turned to the delegates
and said:

“J have just received informa-
tion that I have 6,000 play dates
behind me. My God, how many
have I in front of me!”
The cards were then distributed.

As arbitration is used today it is a police

court. This court is held in the T. O.

C. C. headquarters one month and at the

headquarters of the Film Board of Trade
the next month. When the arbitration

board meets in our offices the exchanges
have the chairman, and when the board
meets at the offices of the exchange asso-

ciation we have the chairman.

“We supply one stenographer and they
supply one, therefore we are under no
financial obligations to them.

“Under our plan of operation once a case

is decided it cannot be re-opened unless it

is shown that there was frav:d or duress.

“Our system isn’t perfect but it has
worked well with us. We get a 50 per
cent break because we demand it and look
after it. You must be on top of arbitra-

tion all the time.”

U. S. Has Arbitrations

O’Reilly called attention to the fact that

the United States had just passed an arbi-

tration law. The T. O. C. C., he said, was
a member of the Arbitration Society of

America, and members were called in

on cases outside of the motion picture busi-

ness. He then turned to Rembusch and in

referring to the Indiana exhibitor’s state-

ment that he would not submit a case to an
arbitration board on which sat three of his

competitors, said

:

“Frank, you have the right of challenge.”
This fact was not known to other ex-

hibitors, and O’Reilly said that it was one
of the provisions of the rules of arbitra-
tion. Seider checked and found, however,
that the rules provided for no challenge.
O’Reilly declared, however, that the T. O.
C. C. had established that provision in its

arbitration dealings.

In concluding, O’Reilly referred

to the plan of Nathan Burkan, New
York attorney, for the allocation of
product through arbitration in cases
in which exhibitors felt that com-
bines operating in competition, were
getting the cream of the product.
“Burkan,” said O’Reilly, “will get

what we want. He can get results,

but it may cost real money.”

Before the Burkan plan can func-
tion it will be necessary for such
companies as First National, Para-
mount, Metro-Goldwyn, Fox, and
Universal to subscribe to it.

Resolution Favors Plan

One of the resolutions adopted by the

convention inferred this plan. It was pre-

sented by M. E. Comerford of Pennsyl-
\ ania, and read

:

“Resolved that this convention
approve, endorse and support most
vigorously a plan to extend the prin-

ciples of arbitration to grievances '

of exhibitors against producers and
distributors arising out of their in-

ability to secure service of film

because of the unfair competitive
methods of circuits and chains of

theatres owned by these producers
and distributors and also because of

the inability of theatre owners to

secure film for the operation of the-

atres because of the unfair competi-
tive methods of circuits and chains

of theatre operators and to that end
the board of directors meet in con-

{Continued on page 76)

War in Canada
A resolution condemning the

“monopolistic methods” of N. L.

Nathanson and Famous Players in

Canada was presented to the con-

vention by the Canadian delega-

tion and adopted.

The resolution further urged
the cooperation of the bureau of

trade and commerce in clearing

the situation in Canada, and asked
that the M. P. T. O. A. go on
record as opposed to efforts to

control the freedom of either the

screen or the press.
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Back in M. P. T. O. A. Left to right: R. V. Baasen, Minot,
N. D.; A. A. Kaplan, Minneapolis, and A1 Steffes, president
of Allied.

A diplomat. Mike Comerford (left) of Scranton, Pa., and
Fred W. Herman of Wilkes-Barre, Pa., a member of the

Comerford circuit.

Laemmle Makes Pledge

to Sell His Theatres
“I’m an independent,” were the opening words of Cari

Laemmle’s address to the convention on Wednesday and ap-

plause shook the rafters. “I always have been an independent
and I always will be,” he continued, precipitating another burst

of commendation. “And I need your support now more than
ever before in my life,” he finished seriously.

Laemmle’s entrance to the auditorium had been a signal for

such an outburst of feeling as seldom has been seen on a

convention floor. As a man the delegates rose zmd when
someone in the crowd proposed three cheers for Carl Laemmle
it seemed every voice broke forth in unison. But three were
not enough; three more had been given, followed by staccato

shouts of praise and welcome by individuals before the veteran
producer had reached the rostrum.

“I would not want to continue in business,” Mr. Laemmle
said, “if the rentals of the past year were to continue to be
the average turnover of my business. I am not in business al-

together for glory, you know. And I am comfortably fixed.

Asks Only 10 Per Cent Profit

“All I want is 10 per cent profit. That is fair, isn’t it? And
I will get it; even if I have to buy or build theatres. Universal
has always foimd ways and means.”
In introductory remarks. President O’Toole had stated that

Mr. Laemmle did not want to own theatres and was willing
to sell any of his present holdings to exhibitors. In explanation
of his attitude in this matter Mr. Laemmle said:

“I do not want to be in competition with my customers.
Universal has bought no theatres where it was possible to

get representation for Universal product. Universal will sell

any theatre that it owns to any exhibitor, providing only that
Universal will get a contract for a fair representation of its

pictures afterward.
“When we bought the Schine Interests we bought a minority

share only. We could not get our pictures into that territory.

“The same is true of the Hostettler circuit. We could not
get our pictures into the important towns controlled by Hos-
tettler and so we bought it. We will sell any theatre property
that we own, if we get a contract for the exhibition of our
product.”
Mr. Laemmle’s address frequently was interrupted by cheers

from the audience, but an uproar greeted the following

,

remarks:
“I am a friend of the little exhibitor. I will do more for

. him than for anyone else. I am going to tell you now what
' I will do for the little exhibitor—the man who perhaps runs
only one, two or three nights each week—in the next season.

Applause Greets Statement
“This season every little exhibitor who buys a Universal

feature will get for the price of that feature all the output of
Universcd.” Here it was necessary to wait several moments
for applause to subside.
“Do you know what that means?” Mr. Laemmle continued.

“It means that with every feature you will get a comedy, a
news, a serial, all the short subjects that you need to run your
show, and all for the price of the feature. It means that some
of you will get your shows for a dollar a reel and less, just
as you did twelve years ago.”

Midway in his remarks, Mr. Laemmle sounded a warning
with regard to booking combines.

“I am going to tell you something,” he said, “which many
of you may not like. I am going to tell you that booking com-
bines have got to go. It is bad business.” It was in con-

clusion of his remarks on booking combines that he said, “I

would not want to continue in business if the rentcils of the

past year continue to be the average turn over in my
business.”
At the conclusion of Mr. Laemmle’s address. Treasurer

Goldstein of Universal took the floor and announced that Uni-
versal had contributed $50,000 to the fund being established

to finance formulation of the playdate bureau.

Double Your Independent

Play Dates, Says Chadwick
I. E. Chadwick began his address with remonstrance

against the growth of centralization.

“I will speak briefly,” he said, “of the growth of centraliza-

tion in this business. This growth is fundamentally wrong.
“The motion picture represents not merely industry. It rep-

resents art and industry, and art needs freedom. Actors, direc-

tors and authors are looking to you to assure them that
freedom.
“When I left Los Angeles a week ago to come to Milwaukee

an actor came to me and asked, ‘Mr. Chadwick—what are they
going to do in Milwaukee?’ That’s how they feel out there.

They are looking to you for freedom.
“My message to you may be expressed in three words:

organize, deputize, supervise.
“Put aside your personal differences, one with the other,

and work for the organization. Elect officers whom you can
trust and tell them what you want them to do. Then supervise
their work.

“I would like to see adopted as the motto of this conven-
tion, ‘Double your independent play dates.’ Pledge the play,

date bureau with full financial support and full authority.”

Julian Brylawski Reports

on Play Date Proposition
A. Julian Brylawski briefly and crisply reported proceedings

of the special committee’s meetings with representatives of
the independent producers and outlined the plans being
formulated.
“The plan is not yet completed in detail,” he explained,

“having been born not more than 48 hours ago. It con-
templates, as some of you have heard, establishment of a na-
tional play date bureau. With this will be established a depart-
ment of trade and commerce. The aim of the plan is the pres-
ervation of the independent producers of motion pictures.

“The bureau will be headed by a high powered executive and
will employ field representatives in the various territories.

“Young as the plan is,” Mr. Brylawski said, “echoes already
are coming back. Efforts are being made to impede progress
along the lines contemplated. It is too early, of course, ta
mention names.”
Applause greeted Mr. Brylawski’s statement that $100,000

in cash and $300,000 more in pledges were in possession of the
committee at that time.
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Harry Davis of Pittsburgh and group of exhibitors arrive at Eli Whitney Collins (right), from Jonesboro, Ark., “damn
convention hall on “harmony day” when Allied returned. you,” and brother John from Paragould, also in Arkansas.

The Convention from the Sidelines
By GEORGE CLIFFORD

Y es, we know California landed the
1926 convention, but that isn’t say-

ing that Pick’s place wasn’t a strong
contender.

* *

To insure harmony at the Los Angeles
convention, JIMMIE SAMS has got to

be converted, or Ocean Park must be
annexed or Jimmie has got to keep quiet

about it.

* *

F. B. O. took over everything in sight,

taxicabs, sight-seeing busses and even
the pillow cases for their exploitation.
Thank God they didn’t insist on us
sleeping in those fire helmets.

* *

The CADORET boys, BILL and
JERRY, were there. But who ever heard
of a successful convention without these
two? Hope we never will.

* * *

BILL QUINN, that quiet, unobtrusive
youngster from the land of Sunkist
oranges, worked stealthily along with all

the noise at his command to land the
boys for Los Angeles in 1926. With a
highly trained chorus he put over his
adaptation of the “Battle Hymn of the
Republic” from every fire plug, scaffold-
ing and point of vantage in the city.

Got the convention for a song, so to
speak.

* * *

FRANK REMBUSCH of Shelbyville,
by cracky, landed a baritone that would
go with his tenor, and on Wednesday
night at the banquet, got “The Banks of
the Wabash” out of his system.

* * *

Every time we looked at JOE MUR-
PHY, the original “Andy Gump,” and
thought of a Pullman berth, we won-
dered if he traveled in two sections.

* * *

“HOOT” GIBSON appeared on the
rostrum wearing a cane, not for style, he
explained, but to favor a foot injured in

a taxicab mishap. Hoot’s next picture,
“The thinking fellow, calls a Yellow,
then takes a street car home.” (Working
title.)

* =!<

VIRGINIA VALLI, LOUISE
DRESSLER and JACK DAUGHERTY
made platform appearances and “short
and sweet” speeches. Jack’s was the

shortest, his being, “I say the same as
Miss Valli.” We lost our notes on Miss
Valli, so we don’t know what she said,

and Miss Dressier told a story which was
funny but we don’t remember it.

=1= if *

MAYOR HOAN waxed so eloquent
about the many good points of his city

that we fully expected he would be fol-

lowed by an enterprising realtor an-
nouncing the opening of a new subdi-
vision in Milwaukee.

* * *

And, by the way, did His Honor ever
reply to NATHAN BURKAN’S request
as to where to get a glass of a little

closer beer?
* * *

W. F. (WALTER) BAUMANN, for-

merly business manager of the Wisconsin
organization, couldn’t keep away from
the meeting and used every minute he
could spare from his advertising busi-
ness greeting friends in the, Wisconsin
lobby. That’s the way they get just be-
fore they come back into the business
again.

* *

RAY LEWIS of the Spotlight and
Canadian Digest had to “get into trou-
sers” to talk to the men. Looks like these
two-pant suits will become the standard
for married men.

* * *

Thursday night came the call of the
wild from the South and a lot of the
boys piled onto sleepers for Louisville.
Those on the losing end of the African
polo tournament remained for the bal-
ance of the convention.

* * *

TOM MIX, who with MRS. MIX at-

tended the Dutch lunch at the conven-
tion Thursday, says you only have to
know two words to get by in Los An-
geles, “weather” and “climate.” There’s
two other words bothering us a lot more,
“carfare” and “meals.”

* *

ACE BERRY of the Circle, Indianap-
olis, took in the sights of Milwaukee, and
even after glowing description of Mayor
Hoan, decided he was still pretty well
sold on his home town.

* * *

They had to give the revolving door
of the Wisconsin hotel an extra oiling.

AL PICKER of Ironwood, Mich., was
always going someplace.

* * *

FRED CUBBERLY of the F. & R.

exchange, Minneapolis, showed the boys
a few fancy steps in the Badger grill

during the dinner hour. And Fred does
it for pleasure; he ain’t reducing.

* * *

Didja find out the difference between
play dates and bookings and why?
neither did we.

* *

AL STEFFES wore his collar all

through the convention. When called

on to speak, A1 said he wouldn’t unless
Fred Herrington did. Fred agreed to

this and thus we had two speeches
where none grew before.

* * *

ELI WHITNEY COLLINS of Jones-
boro made himself known at the Herald
headquarters. Jonesboro, sir, is in

Arkansas, and Eli Whitney Collins,

alone, makes the city worth while.
* * *

COL. H. A. COLE pulled out of Chi-
cago in a driving rain on Saturday. He
and his party have an automobile located
in Springfield, Mo., and he allowed if it

was raining in that grand old state like

it was in Chicago, they would have to

slide for it.

+ * *

There is no truth in the rumor that

GLENN HARPER, tenor extraordinary
in the California boosters’ quartet plus,

is booked for a concert tour. Glenn de-
nies it, says he was just helping Quinn,
and has done all his singing for the year.

* *

C. C. GRIFFIN sent out his straw
hat just after he arrived to have ear

muffs sewed in, but the local tailor mis-
understood. Thought he wanted it

cleaned and pressed.
* * *

J. C. RITTER, self-styled “bolshevik,”
put over a stirring “co-operation and
action” speech after the delegates in-

sisted that he mount the platform.
*

One of the many voices in the lobby
was of the opinion that an independent
exhibitor “is one whose competition
has booked Paramount.”
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Standard Exhibition Contract

This report, submitted by Joseph M. Seider, president of the Motion Picture Theatre Owners of New Jersey,
to the Milwaukee convention, summarizes the results of conferences held with the Hays organization for the
purpose of drafting a contract which will eliminate those clauses which are opposed by the M. P. T. O. A.

At the outset of this report, permit me to

advise you that there has been no definite agree-
ment as to the proposed changes in the contract.
Negotiations have not been completed and this

convention has the opportunity of voicing its

views and directing definite procedure.

It will be recalled that this organization has
persistently refused to ratify or endorse the pres-

ent so-called uniform contract. It is a one-way
street, favoring the distributor, the party of the

first part. The partjr of the second part is lost

entirely. This organization has never been op-

posed to the principle of arbitration, but it could
not approve or take part in arbitration predicated
on an inequitable contract.

With the appointment by the Hays organization
of Messrs. Biechele, O’Reilly and O’Toole to con-

ferences with a view of rewriting the Contract,
although we had not approved or accepted the
contract or had a voice in appointing these gentle-

men, this Organization hastened to cooperate.

At the request of our president, Sydney Cohen,
Pete Woodhull and myself sat in. The sessions

were long and many. We all made every effort

to arrive at a set of articles of agreement that
would be mutually fair, protective and workable.
We urged earnestly the use of an order blank
and an arbitration clause. It was flatly turned
down.

We will try to touch upon the high lights and
only discuss the clauses in the contract on which
an agreement has not been reached.

The title of the proposed contract to be

Approved Standard Exhibition Contract
It has been agreed that Clause First shall be

changed to provide for the year commencing with
the playing of the first picture under the contract
instead of a specific date as heretofore. A sentence
has been added to specify the season by year. On
the balance of this Clause there has been no
agreement.

The contract now provides that in the event
any pictures are released by the Distributor during
the next succeeding season, the Distributor shall

be obliged to deliver and the Exhibitor shall ac-
cept, pay for and exhibit them at such later
period.

This is obviously unfair. The Exhibitor pur-
chases a picture or pictures expecting them to
be released within a specified period. He relies
upon having them available. If the film is not
released, he is put to hardship and perhaps ex-
pense. We contend that in the event the photo-
play is released during the succeeding season the
Exhibitor shall have the OPTION of accepting
the picture at such later period. And we con-
tend that the Distributor shall be BOUND to
deliver such picture or pictures during the next
succeeding period and not leave the o’ption with
the Distributor as now provided. How simple it

is for a Distributor, upon finding a production
above the average to withhold release and then
re-sell this production, perhaps under a different
title, for any multiple of the original price.

Clause Third will be changed to provide that
in the event of loss or destruction of film, the
Exhibitor shall pay at the rate of 4 cents per
foot for the first reel and the actual laboratory
cost for the balance, instead of 6 cents per foot
as now provided. The Distributor wants to add
that the Laboratory Bill shall be accepted as the
cost. This is purely a question of fact and should
be decided by the Arbitration Board.

In Clause Fifth the failure of the Producer to
inake or deliver to the Distributor (in most cases
himself) should not relieve the Distributor from
delivering the contracted picture to the Exhibitor.

It is our contention, but the Distributors do
not coincide, that the word “intention” shall be
eliminated in both places in Clause Seventh where
it appears. Where the Distributor is entitled to
relief he has the right to it forthwith, but the
provision is made in this Clause that the Exhibitor
must first prove intent upon the Distributor’s part
before he can receive relief. We also request the
Exhibitor be relieved of giving immediate notice
in writing of his exercising his option to terminate
the contract during the continuation of the Dis-
tributor’s defaults specified as provided in this
Clause. The Distributor has no such obligation.

Clause Eighth is the all important one of the
contract. It provides for selection and designa-
tion of play dates.

The proposed changes that have not been dis-
puted in this Clause are:

Notice of Availability has been changed from
three weeks to two weeks. The giving of a new
notice of Availability in cases where the picture
m not available on the dates asked for by the
Exhibitor, has been eliminated and in its place
substituted the provision that the picture must
be open to the Exhibitor at the first available

dates, not earlier than two weeks or later than
six weeks after the exhibition dates first selected
by the Exhibitor.

Here is the rub. Experience has shown that
the majority of claims for the Arbitration Boards
to decide arise from the Exhibitor's failure to

book the pictures he purchases. This is not the
Exhibitor’s fault. The fault can truly be charged
to this Clause Eighth of the contract.

A second or subsequent run theatre invariably
must buy his pictures in groups. When he calls

for play dates, they are not available because of
the failure of the first run theatre to book his

dates or because the first run had not been sold
or the Distributor withholding release in the
particular territory. The Exhibitor is forced to

scramble for pictures immediately available and
he has to buy more blocks. He has been forced
into an overbought condition. Before he could
play off the pictures he had been compelled to

add, the first groups become available and the
Distributor clamors for play dates which the
Exhibitor has not to give. The result is heartaches,
overbuying and arbitration cases.

We forcefully urged that in such cases, where
the theatre is forced in order to remain open
to buy those additional pictures because the
product he had first contracted for is not avail-

able, that he be relieved at his option from the
first contract.

Upon our request it has been agreed to add
a clause, providing that the photoplays shall not
contain any advertising that the Producer thereof
is compensated for directly or indirectly.

We object to Clause Twelfth which provides
that we must advertise each photoplay as a
Paramount, Metro-Goldwyn or whoever the Pro-
ducer may be and that we must adhere to the
form of announcement contained in the Producer’s
advertising.

Also Clause Thirteenth, which provides for our
paying a government tax which may sometime
be imposed. And Clause Fifteenth which tells us
the minimum we are permitted to charge even
though we do not play percentage. And also
the Sixteenth Clause, which says we must lease
all advertising matter from them. It has been
agreed that the Percentage Clause Fourteenth be
written so that it provides that payment shall
be made the day following the close of the en-
gagement and that in the event it is for more
than seven days, payment shall be made at the
end of each week or fraction thereof.

Clause Seventeenth is the Deposit Clause. Of
course, we want it out. As a compromise we
offered that a receipt be given upon the payment
of a deposit, that 6 per cent interest be paid
thereon and that such payment be subject to the
laws in the respective States wherein the deposits
or advance payments are paid, which provide for
the segregating and trusteeing for safety. The
payment should apply to the last picture played.
The Distributor consents to issuing the receipt,
but not the other conditions.

Clause Eighteenth—The procedure, under this
clause at present, is that an application for a
contract becomes a contract only after it has
been accepted by the home office of the Dis-
tributor within a specified period.

We suggested that this be reversed; that a
contract be a contract subject to disaffirmance by
the home office of the Distributor within the
specified period. This the Distributors’ attorneys
at first consented to, but later qualified their
acceptance by providing that the contract be
considered a contract if signed by the branch
manager and in addition be subject to disaffirmance
by the home office within the specified period.

We are better off, in preference to this addi-
tion, with the present procedure. We now have
the right to recall or withdraw our application
any time before its acceptance.

The proposed schedule of Distributors is as
follows:

Albany 10 New Haven 10
Charleston 15 Oklahoma City ... 20
Chicago IS Philadelphia 10
Dallas 20 St Louis 15
Detroit IS Seattle 20
Kansas City IS 15
Milwaukee 15 Boston 10
Butte 30 Charlotte 15
N. Y. City 7 Cleveland 15
Peoria 15 Des Moines 15
Portland 30 Indianapolis 15
San Francisco .... 20 Los Angeles 25
Little Rock 20 Minneapolis 20
Atlanta 15 New Orleans 15
Buffalo 10 Omaha 15
Cincinnati 15 Pittsburgh 10
Denver 20 Salt Lake City 20
El Paso 25 Washington 10
Louisville 15 Memphis IS
New Jersey 7

We urge that the number of days in the
schedule just read be reduced.

Clause Nineteenth, the Arbitration Clause, has
virtually not been touched The only changes are
that both parties may mutually agree to have
their dispute heard in another city, and the very
important change; that of eliminating the mini-
'num amount the Board can assess against an
Exhibitor in the event of his failure to submit to
arbitration or comply with the decision of the
Board of Arbitration. This means the Board of
Arbitration and not the Film Club or Board of
Trade must fix the maximum amount that the Dis-
tributor may request as a deposit and it gives
the Board of Arbitration the power to waive any
additional deposit if the case, in their judgment,
warrants such exemption.

In addition, there are a number of ethical pro-
vi.sions which will be printed on the contract
which your Committee has approved and which
it urges you to respect.

The rules, referred to in the Arbitration
Clause of the Contract, provide for the appoint-
ment of the arbitrators and the rules and pro-
cedure of the Arbitration Boards.
These rules make of arbitration a purely col-

lection medium for the Distributors and the
.\rbitration Board a collection agency.
The arbitrators should not assume the func-

tions of a Court of Law. They are neither
(lualified nor empowered to so function.

^

The purpose of arbitration is to avoid litiga-

tion and the theatre owner involved in a dispute
should have the right of definitely and in fact
choosing fifty per cent of the members of the
Arbitration Board who will arbitrate his par-
ticular case.

Evidence should not be limited by rules. All
matters pertaining to the dispute involved, should
he allowed to be brought out; as for instance, a
pamphlet or press book in which the Producer
makes representation as to the quality of his
pictures, which in our opinion is very important
evidence, should be considered by Arbitration
Boards.

Provision should be made for the refunding of
expenses incurred by the theatre owner who re-
ceives a verdict in his favor in a matter of arbi-
tration. Very often the theatre owner is com-
pelled to travel long distances and incur much
expense in order to defend himself in a matter
that has no merit.
The present contract is so unfair, so one-

sided and the method of carrying out the Board’s
verdict is confiscatory. I know that $10,000 was
paid to a reputed firm of attorneys to draw the
arbitration clause, but it appears it was paid so
that the illegal procedure should have the sem-
blance of legality. No firm of lawyers can make
an Arbitration Board both the judge and the
sheriff. It is vicious to have the power to close
a person’s theatre for failure to comply with the
award of a Board of Arbitration, any part of
which he may not have had the right to appoint
and the arbitration proceedings having been based
on a contract which he has had to sign against
his better judgment and wishes through not hav-
ing the choice of any other course.
The independent producers should compete with

the present system by setting up in addition, their
own_ arbitration system and tribunal, founded on
service and a square deal.

If a contract is agreed upon and aporoved by
this organization, it should be retroactive so
that our members in purchasing their new year’s
product shall have the assurance that it will be
under the terms and conditions that are finally
agreed upon.
Your Committee recommends that a commit-

tee of five members be appointed by the Board
of Directors to serve for the ensuing year, this

committee to be empowered to consummate a mu-
tual and equitable approved standard - exhibition
contract.

If this is accomplished, this committee shall

form with the Motion Picture Producers and
Distributors and the Independent Motion Pic-
ture Producers & Distributors of America, an
Arbitration Committee.
This Arbitration Committee shall with a like

number of Distributors constitute a Court of
Appeals with power to review such disputes that
are referred to it by local Arbitration Boards to
prevent any injustice being done to either side
in any local or exchange center.

We further recommend the provision that if an
equitable contract is arranged, this Organization
assumes the supervision of the Exhibitor’s side of
the Arbitration System.
That this organization establish and maintain

an Arbitration Bureau whch shall tabulate
records and decisions and shall keep every Arbitra-
tion Board, each local and subdivisional unit and
their counsel, fully advised of decisions in every
matter and in every territory.
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From across the pond! The six English exhibitors who at-

tended the convention, left to right: Capt. J. D. Barber,
G. F. MacDonald, Arthur Cunningham, W. Gavazzi King,
F. H. Cooper and Maj. A. J. Gale.

Canada asks for independence. From the Dominion came, left

to right: A. Sperdakos, treasurer of Canadian M. P. T. O.;
Maurice West, secretary ; A. D. Denis, president, and J. C.

Brady, divisional president in the Dominion.

Laemmle May Build in Montreal
During Carl Laemmle’s attendance at the convention, the Canadian delegation, headed by A. D. Denis, was

told by the Universal president that a representative would be sent shortly into the Dominion to consider the

advisability of acquiring a theatre there for first run purposes so that independent product might be exploited

for subsequent runs. The Canadians were delighted with this promise.

Declares Simple Contract

Salvation of Independents
By WILLIAM R. WEAVER

With every independent exchange from Boston as far west as

Denver already enrolled in the Independent Picture Producers’
& Distributors’ Association following amendment of the associa-

tion’s constitution at the Milwaukee convention, no one need worry
about the “big three’’ any longer, if the simple contract suggested
by Sydney S. Cohen is adopted and the exhibitors ally themselves
with the independents’ organization.

That’s how a man high in the association’s activities translated

the accomplishments at Milwaukee, where many independent pro-

ducers and distributors enrolled under the state right banner at

what was generally conceded to be the greatest and most important
session of independents in their history of organization.

“If the exhibitors get that simple contract that Cohen told us
about they needn’t concern themselves about the ‘big three’ at all,’’

this independent promised. “If they get the new uniform contract

and form an alliance with the independent producers and ex-
hibitors, then they’ll operate their own boards of arbitration and
such exhibitors as must go to the ‘big three’ will book up their

40 or 80 whatever it is, play as many as they wish and let the rest

stand on the shelf. We don’t approve of such a method, but when
exhibitors must sign their lives away we don’t care.’’

“Reorganization has almost trebled our membership already,”

said Charles B. Hoy, secretary of the association. “This move
means closer harmony and an almost complete, quick acting asso-

ciation that will battle for the independent state righters all along
the line.”

Putting their campaign for a solid front against monopoly into

terms of dollars and cents, the association pledged $200,000 to the

M. P. T. O. A. for play date bureau cooperation. Of this total

$50,000 was laid down in cash, the balance to be presented in three

installments.

Besides the prominent independent producers and distributors

added to membership on the opening days of the convention, the

following joined the cause before the adjournment: Tiffany Pro-
ductions, Inc.

;
Bering D. Wilson & Company, Inc.

;
Chesterfield

Motion Picture Corporation; Producers Distributors Guild, Inc.;

Hercules Productions, and Samuel Bischoff Productions.
Equal representation on all standing committees of the I. M. P.

P. D. A. was given the exchange men by doubling the memberships
and in addition they were awarded the offices of first vice-president

and recording secretary. Jack Bellman, of Renown Film Cor-
poration, New York, was picked for the office of recording

secretary.

On the executive committee under the reorganization plan the

following exchange men were chosen by ballot as their half of the

representation; Arthur C. Bromberg, Progress Film Exchange,
(Continued on page 80 )

Arbitration in England Is

Solved, Say Englishmen
By ERNEST ROVELSTAD

Theatre owners have solved arbitration in England. That was
the challenge given to exhibitors on this side of the Atlantic by a

delegation of six from Britain who participated in the Milwaukee
convention. Deadlocks in boards of arbitration are practically

unknown, the Britons said, anything savoring of a tieup being

cleared away by the calling in of a third man, in virtually all cases

an attorney. Adoption of a new and simplified contract has
helped eliminate the problem, the Americans were told.

Other contrasts presented by the foreign delegates to the Amer-
ican showman’s problems were

:

Sunday shows are not an issue in Britain.

Free shows are no factor.

Carnivals? They don’t have* them, and fairs are of no concern
to motion picture exhibitors.

American theatres are larger, more elaborate, and the programs
here are more diversified by addition of special music, scenic

effects and vaudeville numbers
;
the Briton gives his patron a neat

showplace and a comfortable seat, but concentrates on giving him
the best motion picture possible for the admission price.

“Sunday shows don’t figure in the problems of our theatre

owners,” said G. F. McDonald of the Birmingham and Midlands
branch of Cinematograph Exhibitors Association of Great Britain,

of which the delegates were members. “We figure that giving
the people six good shows in a week is enough.”
“But that is not the case all over England; you are speaking

only of your district,” interposed F. H. Cooper of Norwich (East-
ern counties branch). “Some districts want them, but for my
part, I am in a cathedral city where Sunday shows are absolutely
impossible.”

Nor is the question one for the residents to decide
;

it is deter-
mined for them by the justices. If the legal authority of the
district holds that Sunday shows should not be given that ends
the discussion—there are no Sunday shows and there is no popular
vote.

Under the new contract in force in England the rules have
been simplified and clarified to the benefit of the theatre owner,
Mr. Cooper declared. The showman knows what he is contracting
for, without the necessity of pouring over an extended and com-
plicated series of clauses, nor is there such a thing as a rubber
stamp. The new measure is similar to the Hays contact, Mr.
Cooper explained, but is more brief and simple. The only detail

remaining to be worked out is simultaneous signing of the in-

strument, he said.

Tied up with the concise contract system in easing the burden
of the British motion picture exhibitor is the board of arbitration
plan which is eminently successful, Messrs. Cooper and McDonald

(^Continued on page 80 )
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Two old timers. Fred Herrington, (left), former president

of the old league, and Sam Bullock, former secretary of the

M. P. T. O. A.

He remembers way back when! William (Bill) Sweeney,
former secretary of the old league and known to exhibitors

from Coast to Coast.

Recalling the Early Conventions
Three old timers, William Sweeney, Sam Bullock and Fred Herrington, got their heads together at Milwaukee and

here in chronological order are the conventions they recalled: 1911, M. A. Neff elected president at Cleveland meeting of

M. P. E. L. of A.; 1912, re-elected at Chicago; 1913, at New York, but majority bolted under Sam Trigger and formed the

I. M. P. A., with Charles Phillips, president; 1914, June, I. M. P. A. convention and exposition held at Grand Central Palace,

New York; 1914, July, M. S. Pearce succeeded Neff as peace and harmony candidate at Dayton and in one year he was

physically incapacitated; 1915, Fred J. Herrington succeeded Pearce at San Francisco and increased the membership from

1,500 to 4,000 and cleared an indebtedness of $4,000 and left a treasury of almost $7,000; 1916, Lee Ochs succeeded Herring-

ton at Chicago; 1917, June, Lee Ochs reelected, but majority bolted under Charlie Pettijohn and elected Jake Wells of Vir-

ginia, and formed the A. E. A., with Pettijohn general manager; 1917, August, A. E. A. met at Ocean View, Va.; 1918, Peter

Schaefer succeeded Ochs at meeting of M. P. E. L. of A. at Boston; 1918, September, armistice signed through intervention

of President Taft; 1919, Alfred S. Black succeeded Schaefer at St. Louis 1919, October, resolutions adopted urging Sydney

S. Cohen to accept presidency, but he declined, consenting, however, to act as chairman of the M. P. T. O. committee; 1920,

Sydney S. Cohen elected president at Cleveland. The remainder of the story you know.

Up to All to Cooperate,

Is Cohen s Final Warning
By HARRY HOLQUIST

In accepting his election as chairman of the board of directors,

and in presenting to delegates a last warning Sydney S. Cohen

said that “it is up to all to co-operate so as to protect every legiti-

mate effort of every branch of the industry.”

“To me it is a source of great pleasure,” said Cohen, “that the

motion for the unanimous selection and designation of me as the

chairman of the board of directors was made by my old friend,

A1 Steffes.

“We pledge ourselves to remember only the good things of

yesterday, to study how to give our best efforts and services to

you for the interests of the industry. Motion picture history has

been made today. It is up to all you who have signed the declara-

tion of independence of this convention to co-operate so as to

protect every legitimate effort of every branch.

“We welcome suggestions. We invite constructive suggestions.

All that we ask is that they be specific. In the event their appli-

cation to any of this board’s plans you should suggest that we
do so and so. We must propose cures for our particular problem.
All that we ask is that they be specific. In event of their appli-

effort, to use their best ability toward securing a constructive

solution of this question. Our purpose is to make certain as far

as possible the safety and security of our principles. We want
to continue on a live and let live basis, to make sure that every

(^Continued on page 81 )

Cohen Commander
At all times during the convention Sydney S.

Cohen tvas commander-in-chief of the situation.

He was the constant advisor of President M. J.

O’Toole throughout the proceedings. During
discussions from the floor he would prompt the

chair and the chair in turn would consult with
Cohen on certain proceedure. When Cohen was
not in the hall Julian Brylawski assumed the po-

sition of adviser and would interpret reports.

Banquet Is Achievement
for Wisconsin Exhibitors

By DOUGLAS HODGES
The convention banquet on Wednesday evening, May 13,

was just another achievement for the Wisconsin exhibitors,
who, through their untiring efforts, made the Milwaukee
meeting one of the most enjoyable as well as one of the most
constructive ever held.

The independent phase of the convention, which was held
at Gimbel’s grill, was almost wholly forgotten for the time.
Factions united in enjoying good food, good music and
interesting talks.

The speakers’ table was filled with prominent figures of
the exhibitors’ field and interesting figures of the production
field.

There were Sydney S. Cohen, chairman of the adminis-
trative committee; M. J. O’Toole, president; R. F. Woodhull,
chairman of the board of directors; Henry Staab, executive
secretary of the Wisconsin group, and Fred Seegert, the Wis-
consin president. Then there were Carl Laemmle, Louise
Dressier, Virginia Valli, Jack Daugherty, others of the Uni-
versal company’s forces, and I. E. Chadwick. About 700
attended the banquet.

Before public officials could be taken to task for their part
in present modes of censorship. Mayor Daniel W. Hoan of
Milwaukee took advantage of an opportunity to say that the

{Continued on page 80 )

On to Los Angeles
The 1926 convention will be held in Los

Angeles. Other cities wanted the big meeting,
but after witnessing and enjoying a six-day
ballyhoo that it would be difficult to surpass their

representatives mounted the platform and said

:

“We haven’t the heart.’’ So iBll Quinn, Glenn
Harper, Jimmie Sams, Dave Bershon, Ben Beren-
stein and Art Meyer returned to Los Angeles
unabashed and unafraid to face the mob.
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Can you imagine a convention without Jerry Cadoret (right)
of Scranton, Pa.? The other two gentlemen, left to right:
Darned if we haven’t lost our notes.

Independents Jubilant
Over Convention Outcome

By JOHN S. SPARGO
NEW YORK, May 19.—Members of Independent

Motion Pictnre Producers’ (N Distributors’ Association,

back from the Milwaukee convention, are jubilant over
the results, especially over the transition into what
man\' term an "honest-to-CIod" independent organiza-

tion. They feel that the taking in of the independent
exchanges has brc)adened the scope of the organization
and that, together with the pledge of an increased num-
ber of play dates made by the members of the M. P. T.
O. A., it has brought into sight for them the position
in the industry the\' lielie\e should be
theirs.

The addition of the exchange members,
while considered a big asset to the organi-
zation, is pointed out as not the only in-

crease as the result of constructive work
accomplished at the convention. Quite a

number of independent distributors and
producers who were not members of the

organization, or who were members, but
lukewarm in their membership, have either

enrolled or been pepped up until they are

now^ ready to take an active part in the

organization’s work.

Membership of the association now num-
bers 64, with 35 of these being exchanges.
.Active propaganda work has already started

to get into the association as active mem-
bers all of the producers and distributors

who are not theatre owners, and it is con-
fidently expected by the prime movers of

the association that several of the larger

companies which distribute nationally will

soon throw in their lot with the organiza-
tion, in addition to giving it financial and
moral assistance, w'hich they are now doing.

Dr. \V. E. Shallenherger, Sam Zierler and
Abe Carlos, comprising a committee to de-

velop a plan under which the members
shall be assessed to the total of $200,000,

pledged in Milw'aukee to the bureau of
trade and commerce, will hold their first

meeting tomorrow. It is expected that a

plan based on footage released will be

adopted, and that through this permanent
financing w'ill be arranged. The first

$50,000 of the $200,000 pledged was turned

over to Milwaukee.

In speaking of the convention Dr.

Shallenherger said

;

“It was a great meeting for the inde-

pendents and for the motion picture

(Continued on page 81 )

They hail from Illinois. Left to right: George Hopkinson,
Chicago; John Miller, Woodstock; Bill Sweeney, Chicago;
Jack Miller, Ludwig Siegel and Louis Frank, all of Chicago.

Unity Most Significant

Result, Declares Cohen
By SYDNEY S. COHEN

NEW YORK, May 19.— (Special to Exhibitors Her-
ald)—The most significant result achieved at the conven-

tion of achievement was unity. Unity of theatre owners
to a degree never before dreamed of. Unity of purpose
of an extent that augurs well for the future of the entire

industry.

This convention was a convention of principles rather

than of personalities, as so many previous gatherings have

been. Business principles of the soundest sort brought this

truly representative body of theatre owners together, and
they checked per.sonalities at the door,
so that no discordant note could mar
the harmony of the proceedings.

The M. P. T. O. A. has always been
a united body at heart and in purpose.
Milwaukee was the scene of the final

cementing of the “ties that bind.” Now,
as before, we present a united and im-
pregnable front, and stand equipped and
ready to bear our full share of responsi-
bility in tbe burdens of the industry.

Theatre owners were given the real-

ization that it was in nowise necessary
to either give away their theatres or fear

that they would be ruined otherwise, or
to sell an interest in businesses built by
their time and effort.

Milwaukee put a stop to the usual
stampede of theatre owners “to get in

out of the wet” by rushing sheeplike to

buy film in vast quantities—^before it was
made—from the very companies who are

using their (the theatre owners’) money
for their destruction. Our slogan was
“Save Your Play Dates”—and we have
done just that. The unbusinesslike and
pernicious practice of selling early in

May products not available until late

August at the earliest—product concern-
ing which the seller knows nothing, in

most instances, save tentative titles

—

has been halted, for the immediate pres-

ent, at least.

The theatre owner now realizes that

he may expect an ample supply of qual-

ity pictures from independents—and by
independents he means those producers

who do not use his money to operate

theatres in opposition to him, their cus-

tomer, and rent their product to him
only after they themselves have skimmed
all the cream therefrom.

L M. P. D. D. A.
Lafc.s't Member List

.irrou' Film Corporation, Artclass Piet, Corp.,
iyu'on Film Corp., all of New York; Anchor Film
Distributors Corp., Hollywood ; Ben Wilson Piet.

Corp., Los Angeles; C. B. C. Film Sales Corp.,
Chadwick Pictures Corp., Cerson Pictures Corp.,
Independent Pictures Corp., Lee-Bradford, Low-
ell Film Prod., Lumas Film Corp., all of New
York; Sunset Productions, Hollywood.

Tri-Stone Pictures, Inc., Rayart Pictures Corp.,

Win. D. Russell Prod., Wm. Steiner Prod., all of
New York; Hercules Prod., Inc., Hollywood; Tif-

fany Pictures, Inc., Seeing D. Wilson & Co., Pro-
ducers Distributing Guild, Inc., Davis Distribut-

ing Division, Inc., B. P. Schulberg, Inc., Jans Pro-
ductions, Inc., J'ictory Picture, Inc., Chesterfield

Motion Picture Corp., Henry Ginsberg Picture

Corp., Ivan Players, Inc., all of New York.

Bischoff, Inc., Hollywood ; Capitol Film Exchange,
Inc., Renown Pictures, Merit Film Corp., Com-
monwealth Film Exchange, all of New York; Prog-
ress Pictures, Inc., Atlanta; Progress Pictures, Inc.,

Chicago; Celebrated Film Players Corp., Milwau-
kee; Midu'est Film Exchange, Kansas City; Renou'n
Pictures, Chicago.

Security Pictures, Celebrated Players Corp., both
of Chicago; Progress Pictures Corp., Columbia
Film Service, Inc., Pittsburgh; Independent Film
Co., Omaha; Epics Film Attractions, Inc., Chicago;
Jack Weil Pictures, Progress Piet. Corp., both of
St. Louis; Liberty Films, Inc., Omaha; Supreme
Film Corp., Boston.

Advance Film Exchange, Minneapolis; State Film
Service, Indianapolis; Independent Films, Inc., Bos-

ton; Masterpiece Film Attractions, Philadelphia;

Trio Productions, Washington, D. C.; S. S. Film
Exchange, Pittsburgh ; Skirboll Gold Seal Prod.,

Inc., Cleveland; First Graphic Exchange, Buffalo;
Twentieth Century Film Co., Inc., Philadelphia;

Fontenelle Film Co., Omaha; Golden Dist. Corp.,

Grand Arrow Film Exchange, both of Boston;
United Film Service, St. Louis, and Supreme Photo-
play Co., Pittsburgh.
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Famous Buys Entire Chain of 38
Gordon Theatres for $12,000,000

Fox News Claims ^ew England Deal Officially

Service Feat on Confirmed; Effective July 15
Outright Purchase Called Most Important Theatre Acquisition

in History of Motion Picture Industry

By JOHN S. SPARGO
NEW YORK, May 19.—Official confirmation was given out yesterday

at the offices of Famous Players-Lasky that that organization had pur-

chased the Gordon chain of theatres in New England.
The deal was closed late Friday night. The 38 theatres involved will

become the property of Famous Players-Lasky July 15.

The deal is considered one of the most important theatre acquisitions in

the history of the industry. The amount of money involved is said to

exceed $12,000,000.

The holdings of Nathan H. Gordon and Max Shoolman in Olympia
Theatres, Inc., which operates the 38 theatres is acquired outright and bv
the terms of the agreement the purchasers will also buy the interests of

the associates of Gordon and Shoolman on the same terms.

Louisville Derby
(Special to Exhibitors Herald)

NEW YORK, May 18.—Fo.x News
claims a notable achievement on the film-

ing of the Kentucky Derby.

The negative covering the famous race
left Churchill Downs by airplane imme-
diately after the race. The air pilot, en-
countering a gale, was forced down sev-
eral times but finally succeeded in reach-
ing Chicago at 5 a. m. Sunday.

At 7:30 a. m. 11 complete prints, of 250
feet, showing a complete pictorial record
of the race, were finished in Chicago and
immediately delivered to Chicago the-
atre, McVicker’s and the Orpheum. The
Fox News Derby Special was shown at

these theatres at the opening perform-
ance of the day.

Between 8:03 and 8:13 on Sunday eve-
ning prints were delivered to the follow-
ing theatres on Broadway: Rialto,
Rivoli, Strand, Capitol, Cameo, Picadilly

and Colony.

Following the printing in Chicago the
films for New York were sent by U. S.

Airplane Mail and arrived at Brunswick,
N. J., at 6:05 Sunday evening. They were
rushed by automobile, conveyed by a
police motorcycle escort, to Newark and
there they were received by messengers
who entered the Hudson Tubes and
brought them to Manhattan.”

It was announced the Fox News Derby
Special was to be shown in San Fran-
cisco Monday evening. May 18.

Daylight Saving Ceases
In Illinois July 1, Say
Backers of Pending Bill

(Special to Exhibitors Herald)

SPRINGFIELD, ILL., May 19.—.Vholi-
tion of Daylight Saving July 1 is freely
predicted around the capitol, with senate,
house and governor reported favorably in-

clined toward a bill now pending on third
reading in the upper body. Senator Wil-
liam J. Sneed of Williamson county, author
of the measure, says he has found no real

opposition but many proponents.

The Sneed bill provides only one loophole
for Daylight Saving advocates after July
1, and that is passage of a national act by
congress. His measure provides central
standard time shall be “the sole and legal

standard of time” throughout Illinois after

July 1.

Menjou the Greatest,
Says John Barrymore

John Barrymore, in a discussion of the
screen vs. the stage, made this interesting
comment

:

“I wouldn't play in motion pictures what I

could do on the titage. But in the things the
motion pictures alone ean accomplish the pos-
sibilities are infinite.

^'Already there are actors who seem to know
everything about the screen. Adolphe Menjou is
the greatest. He's uncannily right. I believe it,

why not say it? Others are Emil Jannings and
Chaplin."

Famous Players-Lasky Corporation,
ihrough its subsidiary. New England
Theatres, Inc., has been associated in

the operation of some of the theatres
involved in the Olympia Theatres, Inc.

Property Included in Deal

The theatres and property involved in

tlic transaction are in Scolly Square,
Washington Street, Central Square, All-
ston Fields Corner, Codman Square,
Providence Building, and Uphams Cor-
ner Strand of Boston; Lynn Olympia;
Gloucester ©iyiTPi^i Chelsea Olympia;
Newhaven - ©lymp'a; New Bedford
Olympia; Harvard, North Cambridge;
Empire, New Bedford; Olympia, Brock-
ton; Capitol, Allston City; Theatre
Building, Brockton; Colonial, Haver-
hill; and the following properties in
Salem; Maynes property, Pingree prop-
erty, Federal theatre, Salem theatre. Em-
pire theatre, Newton theatre and Union
Square theatre.

It is also understood that Famous has
controlled a 50 per cent interest in Maine
and New Hampshire Theatres, Inc., for
some time past, which organization con-
trols about 40 theatres in the two states
which form the corporate name of the
company.

Believe Gray Will Manage

While no announcement has been
made to that effect it is generally be-
lieved that William P. Gray will be
placed in active charge of the theatre in-
terests of Famous in New England.

Convention Acts for

Press Cooperation
Closer working arrangements

between motion picture exhibitors
and the various divisions of the
press will be sought by a commit-
tee of five named at the Milwau-
kee convention. More cordial re-
lations along censorship and other
lines will be effected under the in-

structions of the committee, which
consists of M. J. O’Toole, Charles
L. O’Reilly, Ray Lewis, Henry
Staab and Henry Lustig.

Just what effect the sate of- the Gor-
don houses will have on the affairs of

First National, of which Gordon is the
New England franchise holder, is the
subject of much interest in film circles

since the news of the deal became
known. The First National franchise was
not involved and there is speculation as to

how that organization will fare for first

run theatres.

In speaking of this, Harold B. Frank-
lin, head of Famous Theatre department,
said : “I do not anticipate that our ac-

quisition of the Gordon theatres will

have any effect on the showing of First
National's pictures and that things will

go on exactly as they have been. Meri-
trious product regardless of source will

be played in those houses along the lines

of our general policy.”

Paramount Building to

Get Under Way June I
(Sf'ccial to Exhibitors Herald)

NEV\' YORK, May 19.—Actual work on
the 30 story Paramount office building,

which will contain a 4,000 seat theatre, will

be commenced June 1, when the contrac-

tors begin tearing down Westover Court,

the structure in the rear of the Putnam
I)uilding, on the west side of Times Square.
Demolition of the office building facing
Times Square and running from 43d to

44th street will commence October 1.

The contract for the building has been
let to Thomson Starrett Company of 250
Park avenue. According to the terms the

theatre is to be completed liy Aug. 1, 1926,

and the office building in the fall of that

year.

Illinois Owners Delay
Sessions to Get Final
Reports on Milwaukee

Motion Picture Theatre Owners of Illi-

nois, scheduled to convene May 18 in

session at Sherman hotel in Chicago, post-

poned their meeting four to five weeks to

permit of a complete report on the Mil-
waukee national convention and to get an
account of the first gathering of the na-
tional board of directors, who are to con-
fer in New York in a fortnight.
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jV EW YORK.—Harry Keichenbach did

not spring the story of Betty Blythe
being kidnaped by Bedouins—he’d have had
it done if he wanted the story. . . . Hal
Howe also denies hiring any kidnapers
recently. . . . Billy Brandt and Lee Ochs
did not travel to and from Milwaukee in

the same stateroom. . . . Adolfh Zukor
and Harold Lloyd played golf together at

Mr. Zukor’s country place and the score
was kept a secret. . . . Elmer Pearson says
there is no secret about his practice rounds
for the Film Golf Tournament since he
made the 18 in 81 one day last week. . . .

Lou Jacobson says he is going to practice
up a few years and then challenge some
player who can break a hundred. . . .

Harvey Day, back from the convention says
it is all bunk about some certain beverage
making Milwaukee famous. . . . Marcus
Loew journeyed to Harrisburg, Pa., last

week to help open his new theatre. . . .

Eddie Hurley is now dealing publicity from
the top and bottom for Associated Exhi-
bitors. . . . Martha Wilchinski must be
taking a vacation as she hasn’t done any-
thing to break into print for nearly a
month. . . . Irwin Talbot, orchestra direc-
tor of the Rivoli, has gone to Los Angeles
for an eight weeks’ stay. . . . Mark Larkin
cast his benign smile and a few words of
pleasantry on A. M. P. A. members last
week, saying he wasn’t going to make a
speech and then making one. . . . Paid
Yazvits, exploiting “William Tell,” is hope-
ful of soon learning when the Harder pro-
duction will get its premiere. . . . Vic
Shapiro took his newly discovered “child
wonder” a personally conducted tour of
Fifth avenue prior to Adiss Moran’s de-
parture for Los Angeles. . . . Joe Lee is

threatened with an English accent since his
recent trip abroad with Tom Mix. . .

Eddie Sutherland has gone to the Coast to
flirect Raymond Griffith in his next picture.
. . . Jesse Lasky and Walter IVanger ar-
ri\ ed from the Coast full of pep over new
productions. . . . Nat Rothstein says at
last the Capitol will get a good picture
when Drusilla With a ^Iillion” opens there
next week. . . . Jack Alicote changed his
mind and went to the convention to keep
tab on Danny. . . . Jack Woody is back
from the convention w-earing a handsome
diamond ring given him by Associated Ex-
hibitors sales force. . . . Peter J. Bradv,
bank president, missed the convention—the
first miss for a number of years.
Charlie McCarthy, back from Los Angeles,
is going to vote for a Paramount conven-
tion there at least twice a year. . . . Tim
Leahy indignantly denies that he has pur-
chased spats and a cane since moving to
Fifth avenue. . . . Captain Henry Bate
bought a can of paint and a brush to place
his palatial yacht, the “W'ill-It” in commis-
sion for a summer social campaign. . . .

Halt Parker, advertising and publicity
chief of Warners, says conventions in Mil-
waukee are fine if you like conventions and
Milwaukee. . . . John Lowell Russell, presi-

dent pro tern of the Independents, says he
protemmed at Milwaukee until President
Charzoick got on the job.

''See America First”

/

Eastward Ho!

Universal players staged a

“bon voyage’’ party for the
motor tractor unit now on
a c r o s s-c o u n t r y tour.

(Above) Standing in fore-

ground is C. E. Hoiah, in

boots and vest, who is in

command of the trip.

A farewell is waved (left)

by Holah and his crew just
commencing the trip in the
interest of the “White
List.” The driver of the
motor (below) who is

piloting the party across
the country is a “vet” of
dirt road driving.

—SPARGO.
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Warner Charges First Run
Theatres Ruled by “Big 3“

Smith Announces at Coast Sales Convention That He Is Retiring

to Ranch—JMame of Vitagraph to Be Dropped,

Aecording to Officials

By RAY MURRAY
LOS ANGELES, May 19.—With the close of the Warner Brothers

convention at the Ambassador Hotel here Saturday night Harry M. War-
ner, president of the company, left for the East after issuing a statement
that the “big three” constitute a “film trust” which controls directly or

by affiliation the downtown theatres of every key center.

He said that 80 per cent of all first run theatres in the country are

owned or controlled by the three.

Emphatically Denies Metro Affiliation

He branded as a lie the charge that Warners are affiliated with Metro-
Goldwyn and that Metro supplied the money for the purchase of Vitagraph.

Sommers Denies

Illegality of Deal
with Wm. Goldman

(Special to Exhibitors Herald)

ST. LOUIS, MO., May 19.—Behind
closed doors, the deposition of David
Sommers, president of the Metropolitan
Theatres Corporation, which holds title

to the site of the St. Louis theatre, was
taken before Special Commissioner Leo
S. Rassieur May 12, in the William Gold-
man suit for $250,000 damages against
Harry Koplar, Sam Koplar, Sam Ham-
burg, Jr., Sommers and the theatre cor-

poration.

It is understood that Sommers, who is

president, of the theatre corporation
entered a general and specific denial of

the charges made by Goldman in his suit;

contending that the transactions through
which title to the property passed to the

theatre corporation were absolutely legal

in every respect.

Goldman in his suit charged that he
originated the idea of erecting a theatre

at Grand boulevard and Morgan; that he
obtained title to the site and had plans
prepared and let a construction contract
for a theatre to seat 1,800 persons, but
that later he was prevailed upon to

change his plans, necessitating additional
capital and that in the negotiations that

followed he was induced to convey title

to the property to Sommers and that

later he also was persuaded to release
a claim to $50,000 of the preferred stock
and a block of common stock in the new
corporation and also to a $25,000 a year
job as manager of the new house. He
has placed a valuation of $250,000 on the
assets he claims were obtained from
him and he has asked for judgment in

that amount.

Paramount and Cole
Deny Theatre Rumors;
Momand Divulges Plan

Harold B. Franklin, director of Para-
mount theatres, has issued a statement de-
nying a report published in the May 23
issue of the Herald stating that the Saen-
ger Amusement Company might purchase
Southern Enterprises’ holdings in Texas.
Such a deal has never been contemplated,
he said.

Col H. A. Cole, president of the M. P.
T. O. of Texas, has corrected a story car-
ried in the same issue of the Herald. The
Herald’s story said that Mr. Cole had ad-
\ ised his members to join the Seanger book-
ing circuit. He said that while he favored
the plan, he did not advise members to

join it.

Mr. Cole returned to Texas after the
Milwaukee convention to complete plans
for a booking circuit which he is organiz-
ing, and A. D. Momand, president of the
Oklahoma organization, also stated to a
Herald representative at Milwaukee that
on his return home he would launch a
booking chain which, he believed, would
decrease the cost of selling film in his ter-

ritory by $25,000 a month.

Denny May Leave
(Special to Exhibitors Herald)

HOLLYWOOD, May 19.—R e g i n al d
Denny, complaining that he got but $700 a
week up to a month ago and now gets
but $850 a week, plans to go to Europe to

go on the stage and break his Universal
contract.

He invited members of the “big three”
to sit in open meeting with Warner
Brothers and show their plans for exhi-
bition of pictures in their theatres for
the coming year.

Albert E. Smith to Retire

Vitagraph’s name, he said, will be
dropped and hereafter all pictures will

be “Warner Brothers.” Albert E. Smith
stated that he expects to retire from the
film business to become a cowboy on
his own ranch.

Upon reaching the East Mr. Warner
plans to carry on the campaign to buy
a chain of motion picture houses. He
announced at the Wednesday session
that the company would acquire and
build, if necessary, many new theatres.
One of the first to be built will be in

Hollywood within 60 days. Other
houses, he said, have been obtained for
first runs throughout the country.

An extensive newspaper campaign was
outlined at the convention. For this an
advertising fund of $500,000 is said to
have been set aside. This campaign will

cover the entire United States. The cam-
paign will be in direct charge of Meyer
Lesser, manager of the Blaine-Thomp-

son agency of Chicago. Lesser gave an
hour’s talk propounding the benefits of
such a course. He said he had been
with the Blaine-Thompson agency for
15 years and has given motion picture
advertising special study for the past
year.

Officers and Exchangemen

Following are officers and exchange managers
who attended the convention : Sam Morris, gen-
eral sales manager; Myer Lesser, charge of ad-
vertising campaign; Herman Starr, secretary;
Gus Schlessinger, foreign representative; Albert
Warner, vice president; Harry M. Warner, presi-
dent; Jack L. Warner, charge of production;
S. N. Burns, manager of Albany, N. Y., ex-
change; Ira P. Stone, manager of Atlanta, Ga.,
exchange ; C. W. Swain, manager of Boston,
Mass., exchange; C. W. Anthony, manager of
Buffalo, N. Y., exchange.

John R. Steinson, manager of Chicago, III., ex-

change
; C. L. Kendall, manager of Cincinnati,

Ohio, exchange; J. E. Beck, manager of Cleve-
land, Ohio, exchange; J. E. Huey, manager of

Dallas, Texas, exchange
;
Chas. R. Gilmour, man-

ager of Denver, Colo., exchange; J. H. Young,
manager of Detroit, Mich., exchange; C. A.
Schultz, manager of Kansas City, Mo., exchange;
C. H. Hill, manager of Los Angeles, Cal., ex-

change; Fred H. Knispel, manager of Minne-
apolis, Minn., exchange; C. R. Osborn, manager
of Montreal, Canada, exchange.

Thos. G. Guinan, manager of New Orleans,
La., exchange; J. Leighton, manager of New
Haven, Conn., exchange; Roby S. Horsley, man-

{Continiied on page 41)

Ovation for *'Lost World'' Premiere

Right in his own home town Watterson R. Rothacker made his debut as a
big time producer on Monday evening, May 18 .

Under auspicious circumstances “The Lost World” was revealed at the
Roosevelt theatre before an audience that was the flower of Chicago’s finance,

science and art. The presenta-
tion was under the personal di-

rection of Samuel Katz. Mr.
Rothacker shared his produc-
tional honors with Robert Lie-
ber, president of First National
Pictures corporation; Richard
A. Rowland, general manager,
and Earl Hudson, production
manager and supervisor of “The
Lost World.”

The badcony of the Roosevelt
was reserved for the especially
invited guests who gained en-
trance to the theatre after press-
ing their way through a multi-
tude of several hundred persons
who banked the sidewalk for a
block in State Street, awaiting their turn at the ticket window.
The same enthusiastic reception that has greeted the picture elsewhere was

visited upon it at its Chicago premiere. The running of the picture was inter-

rupted with noisy applause at various intervals and at its conclusion there was
a sizeable ovation for the picture and its producers.
Following the exhibition two hundred and fifty guests were entertained at

a supper dance at the Hotel Sherman.—M. J. Q.
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54 on Universal’s Program;
Caravan to Exploit Product

Thirty Jewels and Twenty-four Westerns Comprise List Just

Announced by Laemmle—First on Second White
Group Is “Stella Maris”
(Pictures of Caravan on pa^e 32 I

NEW Yr)RK. May 19.—Fifty-four features point the way to Uni-
versal s greatest year in picturedom and President Carl Laemmle is send-
ing out this week a novel caravan with the two-fold object of writing the
name Second W'hite List on the books of theatre owners in every key city

of the United States and of spreading the doctrine of “See America First’’

by making a motion picture history of the nation en route.

Holah Is in Charge of Mobile Studio Unit
Thirty Jewels and 24 Western photo-dramas comprise the undertaking

for next season and C. E. Holah, veteran film executive in charge of the
mobile studio unit to tour the states, will see to it that everyone knows all

about them. The “See America First’’ outfit includes a complete living

room and film laboratory. In each city the prints taken will be shown In

a local playhouse and then take their place in the film history compilation
at Lniversal City.

First on the White List stands “Stella
Claris,” made from the William Locke
story by Charles Brabin, with Alary Philbin
playing a dual role. Next will come “Sally
in Our Alley.”

“The Teaser” is the first of three for
Laura LaPlante. This is from the Wil-
liam A. Brady Broadway play and Pat
O’Afalley will support her. “The Love
Thrill,” fiy Byron Morgan, and “The Beau-
tiful Cheat,” with Alexander Carr and
William Desmond, an adaptation of Nina
Wilcox Putnam’s “Doubling for Cupid,”
are the two others.

Denny Stars in Four
Reginald Denny brings four pictures to

the list. His first, on which he has been
working for a year, is “California Straight
Ahead,” from the Byron Alorgan story.

Then follow a picturization of “This Way
Out,” Frederick Isham novel

;
“The Whole

Town’s Talking,” out of the John Emer-
son-Anita Loos stage play, and finally

Edgar Franklin’s story, “Where Was I?”
Alarian Nixon, Tyrone Power, Pauline
Garon, Lee Moran and Chester Conklin
also will be in the last-named.
Two from House Peters will be “The

Titans” and “Snowbound.” Ruth Clifford
and Mrs. Lou Tellegen will play opposite
him in the former picture, from the
Charles Guernon story.

“Lorraine of the Lions,” by Isidore
Bernstein, will be Norman Kerry’s first of
three, with Patsy Ruth Aliller. “On the
Frontier.” second, is a cavalry tale, and
the third. “Jfiider Western Skies,” will be

taken at the Pendleton Roundup in Sep-
tember.

Jack Ihckford, Louise Dressier and Con-
stance Bennett play in Rex Beach’s “The
Goose Woman,” and Virginia Valli is

starred in “Siege,” from Samuel Hopkin
Adams’ story known to both magazine and
book readers.

A pretentious array of six productions is

outlined for Hoot Gibson, now made a

Jewel star. “Spook Ranch,” by Raymond
Schrock and Edward Segwick, is succeeded
by “The Calgary Stampede,” to be shot

during the 50th anniversary celebration of
Fort Calgarv' and establishing of Royal
Northwest Mounted Police. The other
four will be “Chip of the Flying U,” by
B. Af. Bowers

;
“The Alan in the Saddle”

from William AIcLeod Raine’s “A Daugh-
ter of the Dons,” and “Kings Up” (Ralph
Spence) and “The Arizona Sweepstakes”
(Charles A. Logue).

Hunter in Featured Role

“The Little Giant,” a Hugh AIcNair
Kahler story for Saturday Evening Post,
will bring forward Glenn Hunter, while
Alice Joyce and Clive Brook play in “The
Home Afaker,” from Dorothy Canfield’s

novel. A dramatic novelty will be “Aly
Old Dutch.” from the famous song, with
Alay AIcAvoy, Pat O’AIalley, Cullen Lan-
dis and Jean Hersholt. “Two Blocks
Away,” out of the Aaron Hoffman play,

will have George Sidney and Charles Mur-
ray. Cullen Landis also wdll appear with
Jacqueline Logan in “Peacock Feathers,”
Temple Bailey’s novel.

Other pictures will be “Sporting Life,”

featuring Virginia Valli
;

“His People,”
with Alexander Carr, and “The Still

.Alarm,” adapted by Harvey O’Higgins
from the play by Joseph Arthur and A. C.

Wheeler.
Jack Hoxie and Art Acord will each

offer eight features and there will also be
eight by Josie Sedgwick and other West-
ern players.

Bungalow on Wheels
“California Straight Ahead” was the

inspiration for the $28,000 mobile film unit

for which Garrett Graham will be advance
agent. Universal says. The bungalow on
wheels now becomes a combined tractor

and trailer for exploitation and vehicle for

Carl Laemmle’s historical legacy to film-

dom.
Telephones connect driver with trailer

and there is also a ship-telegraph. The
rear three-fourths of the pseudo-Pullman
car includes a sitting room with piano,

wdiile in the panels are built-in radio loud-

speakers. Two folding beds pull out from
a door in the wall. Along the corridor is

a bathroom with shower and beyond is

the kitchen with icebox. From the bath-

room a winding stair leads to the roof.

From Universal City the itinerary leads

to San Francisco, Portland, Tacoma, Seat-

tle, Spokane, Salt Lake City, Denver,
Omaha and on to New York by Septem-
ber, thence through the Southern states

and back via Lousiana, Texas and Ari-

zona, the entire trip taking a year.

Gleichman Places

Kent on Grill in

Paramount Trial
(Special to Exhibitors Herald)

DETROIT, AIICH., Alay 19.—When
Sidney R. Kent, general manager of

Famous Players-I.asky Corporation, was
called to the stand yesterday by counsel

for Phil Gleichman, who is suing Fa-

mous, charging breach of contract, the

plaintiff sprung the biggest surprise of

the trial. Air. Kent, who had come to

Detroit with George Weeks, to testify

for the defense, said on the stand under
questioning that Famous controls or

owns between 150 and 200 theatres in

the LMited States, after counsel for the

defense had maneuvered in vain to pre-

vent such testimony. Judge Fred S.

Lamb ruled it proper.

Gleichman’s attorneys then presented

photostats of a document the corpora-

tion had sent to the federal trade com-
mission during a recent investigation of

the corporation’s activities as an alleged

monopoly. It was presented as evidence

that Broadway Strand theatre, with

1,500 seats, is eligible in capacity and
location for e.xhibition of first run

pictures.

Gleichman’s counsel declared charges

against John H. Kunsky Theatrical En-
terprises would not be pressed. Gleich-

man contends Famous abrogated a five-

year agreement to supply him with first

run rights to all Paramount product in

Detroit and after three years turned the

pictures over to the Kunsky theatres.

Bachmeyer Joins Fox
Under J. R. Grainger
(Special to Exhibitors Herald)

NEW YORK. May 19.—W. C. Bach-

meyer has been named supervisor of Fox
sales forces of the Cincinnati, Cleveland,

Indianapolis and Detroit territory under

the direction of his former “boss,” J. R.

Grainger. Bachmeyer has lately been with

Aletro-Goldwyn.

National Screening Week Will Launch
^*Drusilla, Opening at Capitol, N, Y.

(Special to Exhibitors Herald)

NEW YORK, May 19.—F. B. O.’s National Screening Week will bring a

simultaneous showing of “Drusilla With a Million” to exhibitors and sales-

men in 34 exchanges starting May 25, the day after the picture has its world

premiere at Capitol theatre. "Drusilla,” starring Mary Carr, is called the

first independent production booked at the Capitol in two years.

National Screening Week, besides acting as a big exploitation move under

Nat G. Rothstein’s direction, is aimed to acquaint all theatre owners and

salesmen with the picture and to show what type of film will be marketed as

a Gold Bond Special. Rothstein points to three factors that will insure the

putting over of the picture: First, the fact that "Drusilla" was a best seller,

then the action of Roxy at the Capitol in setting aside his rule of showing

only Metro-Goldwyn films, and thirdly, an advertising campaign being

launched in the Saturday Evening Post.
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New F-N List Calls for 57;

5 Specials and 52 Winners
Unit Selling Plan Adopted, District Conventions Told—Cam-

paign in Full Swing for Record Summer—Lieber

Promises Greatest Year
(Special to Exhibitors Herald)

NEW YORK, May 19.—Fifty-seven pictures will be released by First National under
a revised schedule for 1925-26 announced by R. A. Rowland, production manager, with

52 in the Winner group and the other five produced and marketed as specials. Sales
plans were projected at recent district conventions in six cities, and the entire selling

force is busy with a campaign for the greatest summer business in the organization’s

annals.

Five Specials Instead of Seven
Instead of seven specials, as had been stated in the product announcement, there

will be five, including “The Lost World,” “Winds of Chance,” “The Viennese Medley,”
“Men of Steel” and “Quo Vadis.”

In Mr. Rowland’s revised list 38 of the

52 Winner releases will be

:

“The Half-Way Girl,” “The Comeback,”
“Graustark,” “Shore Leave,” “Classified,” “The
Pace That Thrills,” “The Dark Angel,” “Florrie
Finds a Gentleman,” “The Unguarded Hour,”
“The Sea Woman,” “The Splendid Road,” “We
Moderns,” “The Scarlet Saint,” “The Dangerous
Mrs. Denham,” “The Man She Bought,” “In-
visible Wounds,” “Forever After,” “The Waning
Sex,”^ “Clarissa and the Post Road,” “A Husband
for George-Anne,” “Don Juan’s Three Nights,”
“Paradise,” “Nazareth,” “Bed and Board,” “The
Savage,” “Out of the Ruins,” ‘T‘he Rose of
Monterey,” “Heirs Apparent,” “The Boss of
Little Arcady,” “Joseph Greer and His Daughter,”
“The Far Cry,” “The Just Steward,” “Sailors’
Wives,” “Puppets,” “The Tidal Wave,” “The Hat
of Destiny” and “Isles of Destiny.”

Outlines of pictures, producers, directors
and players were presented to branch man-
agers at sales meetings in New York, Chi-
cago, Cleveland, New Orleans, Los Angeles
and Toronto. Campaign enthusiasm was
said to have surpassed that at any previous
sales convention. When the summer play
date contest ends May 30 the field force
will get its drive under way in accordance
with the plan presented by E. A. Esch-
mann. Telegrams since received by Mr.
Eschmann have brought district managers’
full approval and pledges of cooperation
for a banner year.

Before tackling the fall campaign the
sales forces have their summer drive in
full swing, with advance bookings on those
of the Leader group either made or under
production. Awards await the managers
and salesmen of the three branches doing
the most business in the eight weeks of
the campaign. The business done in the
drive will not be credited unless played
in June, July or August. All contracts
mature by August 30.

Four Specials in Campaign
In the lineup available for the campaign-

ing salesmen are four specials, “Abraham
Lincoln,’’ “Secrets,” “The Lady” and “Quo
Vadis,” giving them selling points in hunt-

Coogan Prediction of
Herald Rings True

(Special to Exhibitors Herald)

NEW YORK, May 19.—The an-
nouncement that Jackie Coogan
will enter another year under the
Metro-Goldwyn banner follows a

ing contracts in unsold towns and in pro-
jecting runs in larger cities.

After May 30 the salesmen will con-
centrate on “The Lost World” and “The
Sea Hawk,” and also on the first of the

Winner group. “The Sea Hawk” will again
be available in September, having been
withdrawn for the summer.
At the New York convention, Mr. Esch-

mann congratulated branch managers be-

cause the Eastern district exceeded its

quota for the first quarter of 1925 with a
high mark of 103 per cent.

President Robert Lieber promised the

greatest growth in First National history
next year. Mr. Rowland said he could
guarantee a 25 per cent improvement in

production the next season. The unit sell-

ing plan will be adopted, A. W. Smith, Jr.,

said. W. J. Morgan spoke on open market
selling, Stanley W. Hatch on franchise
sales, and Charles M. Steele on reduction
of branch expenses. Other invited speakers
were

:

Samuel Springer, secretary-treasurer; E. Bruce
Johnson of the foreign department; C. S. Pinker-
ton, financial controller; Mrs. Florence L. Strass,
scenario editor; Robert Perkins, head of the
legal department; Johnny Hines, new star for
First National, and C. C. Burr, his manager.

Besides H. H. Buxbaum, manager of Eastern
district, the following branch managers were
delegates: J. C. Vergesslich, New Jersey; Thomas
B. Spry, Boston; Robert Smeltzer, Washington;
M. H. Keleher, New Haven; A. J. Herman,
Albany; F. J. A. McCarthy, Buffalo, and W. J.
Heenan, Philadelphia.

The home office was also represented by
C. W. Bunn, S. W. Hand and Allan S.

Glenn.

Theatre Holdup Gets
10 Years in Shooting
(Special to Exhibitors Herald)

KANSAS CITY, MO., May 19.—Charles
F. Terry, a 22-year-old youth of Kansas
City, was sentenced to 10 years in the

penitentiary in Kansas City last week, after

pleading guilty to participating in a $2,400

holdup of the Orpheum at Kansas City,

the other day. Terry denied firing the shot

which wounded Sam Rabourn, theatre

doorman, who was assisting in taking the

money, which was box office receipts, to a

downtown bank. The other two bandits

have not yet been arrested.
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Barney Allen Dead at

Toronto; Fought Chain
Battle Against Famous

(Special to Exhibitors Herald)

TORONTO, ONT., May 19.—Barney Al-

len, former head of a once great chain of

moving picture houses in Canada and one
of the outstanding figures in the theatre

field in the Dominion, died here last Sat-

urday. “Ben” Allen was 58 years old. He
started his first motion picture house in

Brantford, Ont., 14 years ago as a store

show. In 1914 Mr. Allen, with his enter-

prising sons, removed to Calgary, where
they opened the first large exclusive motion
picture palace in Canada. They then went
extensively into the building of large the-

atres. A few years they returned to East-

ern Canada, making their headquarters at

Toronto, organizing Allen Theatres, Lim-
ited.

A race developed between Allen Theatres,

Limited, and a rival group, the latter being

headed by N. L. Nathanson of Toronto,

now mangaging director of Famous Play-

ers Canadian Corporation. The war was
carried to all parts of Canada. Then the

Allens erected a gorgeous house at Cleve-

land under the Allen name. They also

secured an option on a large theatre in

London, Eng., and it was their rumored
intention to establish a world-wide theatre

chain. His 55 theatres were under the

direct management of two sons, Jule and

J. J. Allen. Then Allen Theatres, Limited,

passed into the hands of a receiver at

Toronto about three years ago and the

physical assets in Canada were acquired by

Famous Players Canadian Corp.

Surviving Mr. Allen are the widow and
four sons, Jule, J. J., Herbert and Sol.

John Barrymore Starts

With **Captain Alvarez”
(Special to Exhibitors Herald)

NEW YORK, May 19.—John Barrymore
will step out of the Hamlet role to make
an outdoor thrill picture for Warner
Brothers in “Captain Alvarez,” his first

film starring vehicle. Barrymore says he’s

tired of “Miss Nancy” roles so he’ll dash

into a plot full of South American revolu-

tion heroism.

“Captain Alvarez,” written by Harry S.

Sheldon, was staged in 1914, Paul Gilmore
taking the starring role. It is reported that

Harry Beaumont will direct the picture,

starting June 1.

Ralph E, DeVoe Making
12 Westerns on Coast

(Special to Exhibitors Herald)

LOS ANGELES, May 19.—Ralph E.

DeVoe is forsaking New York to make
a series of state right features in Holly-

wood. Twelve Westerns will be first on
the program, with Mr. DeVoe directing

and Charlotte Gay of the stage leading

in feminine roles. They will be in two
series of six each. Mr. DeVoe, long

known as an independent producer in New
York, started his motion picture career

under Robert Bingham, cameraman. The
announcement was made by Jean Gomez,
business manager of Belasco Productions.

Lytells Tour Mexico
(Special to Exhibitors Herald)

HOLLYWOOD, May 19.—Bert Lytell

and Claire Windsor, who were married
last Thursday at Juarez, Mexico, are in

Mexico City honeymooning accompanied
by Edwin Carewe and his bride who was
formerly Mary Akin.

Coogan Prediction of
Herald Rings True

(Special to Exhibitors Herald)

NEW YORK, May 19.—The an-
nouncement that Jackie Coogan
will enter another year under the
Metro-Goldwyn banner follows a
prediction made a few weeks ago
in the HERALD.
In the agreement, which has

come after several weeks of effort
among many him companies to ob-
tain the child’s services, it is pro-
vided that he will star in two pro-
ductions during the year. His hrst
will be “Old Clothes,” a sequel to
“The Rag Man,” and his second
will be “Dirty Face,” both by
Willard Mack.

Dorothy Phillips Signs
to Return to Screen

(Special to Exhibitors Herald)

LOS ANGELES, May 19.—Dorothy
Phillips signed a contract last week to re-

turn to the screen after having been away
since the death of her husband, Allen

Holubar. She will appear in pictures to

be made by the Metropolitan Production
Company. George Melford will direct

“Without Mercy,” her first picture.
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Southern California M. P. T. O.
Elect Board of Directors

Wampas Chooses Chaplain—Court Action Results from Production

of “Manslaughter”—De Mille Shifts Directors

By RAY MURRAY
HOLLYWOOD, May 19.—A suit has been brought by Harvey E.

Westgate, author, asking $85,000 damages against Famous Players-Lasky,

William De Mille, Cecil B. De Mille, Mary H. O’Connor, Alice Duer
Miller, and others on account of the story, “Manslaughter,” which the

plaintiff alleges was taken from his story, “The New Justice.” Westgate
claims he wrote the story in December, 1919, under the title “Justice” and
delivered it to William De Mille. He further alleges that Alice Duer
Miller, in 1921, plagiarized the theme of “The New Justice” and gave her

composition the title, “Manslaughter,” which she copyrighted and which
was printed in The Saturday Evening Post.

Graham SHULER and Robert B.

Wilcox, also known as Arthur A. Rob-
erts, who conducted the Hollywood Studio
Exchange, were arrested last week on
charges of false advertising and operating
an employment agency without a state per-

mit. It was a makeup school where screen

aspirants were taught, it is said, the proper
manner of preparing their faces with cos-

metics to appear before the camera.

Mary Will Plant a Tree

The world movement for reforestration

is to receive impetus during the Shriners’
convention in June when Mary Pickford
will plant a tree in front of the new Grau-
man theatre on Hollywood Boulevard in

the presence of the visiting Shriners.
* *

Ered Jackman, Hal E. Roach director,

is making a tour of 22 Indian reservations,

located in Utah, Montana, Idaho, Wyom-
ing, South Dakota and Nevada, in search
of material for his next Rex picture.

Rev. Dodd Elected Chaplain

At the last meeting of The Wampas,
held at The Writers’ Club, the Rev. Neal
Dodd, of The Little Church Around the

Corner, was made Chaplain of the asso-
ciation. Fred Beetson was chairman of the
meeting and gave an interesting talk on
what the association of motion picture
producers proposed doing this year.

* * *

Julian Harrison, art director, who has
been associated with Henry Otto of the
Fox organization, and who designed the

sets for Dante’s Inferno, is now engaged
in designing sets and costumes for The
Rime of The Ancient Mariner, which will

soon go into production at the Fox West
Coast Studio.

Elected to Board of Directors

At the regular annual meeting of the
M. P. T. O. of Southern California, the

following members were elected on the
board of directors: W. J. Quinn, president;
H. J. Sidler, chairman

; Dave Bershon, first

vice president; Jimmy Sams, second vice
president; Ben Berenstein, treasurer;

Glenn Harper, secretary; C. E. Walker,
sergeant at arms

; J. H. Goldberg and
Pearl Merrill. Jimmy Sams attended the
Milwaukee convention because of the in-

ability of Bud Lollier to attend.
* * *

Doctor Cecil Reynolds, well known sur-

geon, won a judgment of $1,000 in his suit

against Famous Players-Lasky for his

services in helping to direct scenes for
“The Breaking Point.” The Lasky com-
pany have entered a counter suit demand-
ing $2,500 from Dr. Reynolds for teaching
him the details of motion picture making.
A near strike resulted Monday on the

Metro-Goldwyn-Mayer lot when a group
of extras used for an Elinor Glyn picture

demanded extra pay for extra hours work.

The studio officials declared that the extra

people are in the same boat with the stars,

who also must work overtime without
special compensation if necessity demands.
The matter was finally adjusted to the sat-

isfaction of everybody.

^ ^ ^

Harry Buckley, acting general manager
of the Fairbanks company, and Mark Lar-
kin, director of publicity, are in New York
arranging for the fall premiere of “Don
Q.” George H. Thomas, personal repre-

sentative for Mary Pickford, is holding
down Larkin’s desk while he is away.

West Coast Closes Two Theatres

Keys were turned in the locks of the

California theatre, an 1,800-seat down-town
house, as well as Miller’s theatre, a 900-seat

house, on Friday. These houses were con-

trolled by the West Coast Theatres, Inc.,

and of late have proved losing proposi-

tions.
* * *

Herbert Rawlinson, Universal star, is

the proud papa of a baby girl, born at the

Good Samaritan Hospital last Wednesday.
The new leading lady will probably be
called Sally Ann.

Bahy Star Brings Suit

Evelyn Pierce, the 1924 baby Wampas
star, who recently got into print by leaving
the Metro-Goldwyn-Mayer lot to enter the

free-lance field, has brought suit against

I. A. Ransford, an architect, for $10,000,

for injury to her hip and spine as result of
an automobile accident. Surgeons state,

due to the accident, she will never be able

to dance again for the stage or screen.

* * *

Ann Pennington, the popular Follies

dancer, likes California so well that she
has signed a contract to appear in several

Christie productions.
^ ^ ^

William Featherly, reputed to be a
wealthy retired business man who had a

hobby for working in motion pictures, sud-
denly dropped dead while enacting a role

in “Without Mercy” at the Hollywood Stu-
dios last Monday. Mr. Featherly was 55

years of age. Death was attributed to

hemorrhage of the brain. Lon Poff has
succeeded him in the George Melford Pro-
duction.

* * *

Milton Sills has returned to Hollywood
for a several weeks’ rest after working in

First National’s New York studios since

last November.
* *

Embassy Pictures began operations this

week by placing under contract Clara Bow,
Wallace MacDonald, Ralph Lewis, Allan
Forrest and Forrest Stanley. The first

production to be made by the Baird-Beck
company under the Embassy banner will

be, “Two Gates.” It will be distributed by
Associated Exhibitors.

:ifi

A shift in directors was made at the

Cecil B. De Mille Studios last week when
Rupert Julian was selected to carry on the

work of making “Hell’s Highroad” in

which Beatrice Joy is starring. Mr. Julian
succeeded Frank Urson and Paul Iribe. Mr.
Urson will turn his attention to the cast-

ing on “The Road to Yesterday,” while
Mr. Iribe, creator of the immense and
much discussed sets for the “Ten Com-
mandments,” will devote his time to de-
signing novel backgrounds for a new pho-
toplay written by Jeannie Macpherson and
Beulah Marie Dix. Joseph Schildkraut
will play the lead in “The Road to Yester-
day.”

* * *

Billy Leyser has moved his typewriter
over to the Hollywood Studios and will be
in charge of the publicity department there.

* * *

Katherine Myers has been engaged by
Harry Garson as leading woman for
Maurice (Lefty) Flynn in “High and
Handsome” in production at the F. B. O.
Studios.

* * *

Ralph Ince, producer-director, is to build
a studio in Hollywood and produce four
pictures from the late Jack London’s books.
The first will be “A Woman Scorned.”

^ ^ 4:

Fred Newmeyer turned the directorial

reins of “The Man on the Box,” starring

Syd Chaplin, over to Chuck Reisner last

Wednesday. Reisner is to finish the picture

as well as act in it. Newmeyer is suffer-

ing from Kleig eyes according to a state-

ment from the Warner offices.
* * *

Marion Davies returned to Los Angeles
Monday from New York and will begin
work about June 1 at Metro-Goldwyn stu-

dios. Harry Poppe, Hearst’s personal rep-
resentative, preceded her and has estab-
lished offices at the Mayer plant.

* * *

Beverly Hills, city of millionaires and
cinema kings and queens, celebrated the

opening of the New Beverly theatre, a
West Coast house Monday night. A num-
ber of film celebreties were present.

* *

Robert Vignola, director, arrived home
Saturday after spending several weeks va-
cation in the Hawaiian Islands.

* * !(:

Robert Frazer has been engaged by Di-
rector J. Leo Meehan to play the featured
role in “The Keeper of the Bees,” first

scenes of which are now being filmed at

Arrowhead, Cal.
* * *

Mabel Normand denied the report that

she was to do a picture for I. E. Chad-
wick under the direction of Larry Semon.
Miss Normand declares she has had a

number of offers but she is not ready to

accept any of them.
* * *

A miniature model of the new Para-
mount theatre building in New York, was
unveiled with impressive ceremonies in the

Broadway lobby of the Metropolitan the-

atre, Los Angeles, last week.

Sam^s Bride Leaves
Films to Star as Wife
(Special to Exhibitors Herald)

LOS ANGELES, May 19.—Frances
Howard has forsaken her career as an
actress. As a result of her marriage to

Samuel Goldwyn and through the courtesy

of Jesse Lasky she has obtained a release

from her contract with Paramount and
will undertake the career of a wife and
homebuilder, it was announced last week.
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in

Pictures

PICTORIAL SECTION
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Issue of May 30

Stories Told

by

the Camera

ABOVE: Ralph Ince,

director, and Ray
Kirkwood, who have
organized Ince Pro-
ductions, Inc.

RIGHT : Mary Brian,

Paramount player,
will sail JvJy 4 for

Paris as a delegate of

the motion picture
industry chosen in

Thomas Jefferson
Centennial contest.

LEFT : Lolita Lee,
first applicant to en-
roll in the Paramount
Picture School.

Representatives from the trade papers and Los Angeles news papers paid a visit to Rudolph Valentino on the United Artists
lot upon the special invitation of the star. Valentino stands in the center of the group and is attired in a light grey, fine
woven Elnglish tweed suit. The press reported their host to be a genuine entertainer with a congenial smile and a fascinating
personality. The first picture which will be released under his new contract with Joseph M. Schenck is “The Bronze Collar,”
for United Artists distribution.
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Strongheart likes the ladies! Mrs. Jack London, widow
of the author, made friends with the dog star following
his work in one of the scenes of F. B. O.’s production,
“White Fang”, which was written by London shortly

before his death.

Directors Paul Iribe and Frank Urson (right) planning the
first scene of “Hell’s Highroad” with Cecil B. DeMille (left).

The latter is personally supervising the picture which stars

Leatrice Joy under her new contract with Producers Dis-
tributing Corporation.

J. Farrell MacDonald has been chosen
for a prominent role in “Lightnin’,”

John Golden play which Fox is film-

ing. The star increased his popularity
in “The Iron Horse.”

Word came last week of the mar-
riage of Bert Lytell to Claire Wind-
sor. The romance began while
making “A Son of the Sahara,” for

First National.

Conrad Nagel’s admirers have multi-

plied recently simultaneously with
the work he has done in such pictures

as “Cheaper to Marry” for Metro-
Goldwyn distribution.

Carl Laemmle’s representative, W. E. Truog, was greeted by the Dallas staff of Universal when he visited the sales meeting
April 30. Front row standing, left to right—Joseph Brecheen, Jake Lutzer, Mrs. Holliday, W. E. Truog, Vera Turner,
Manager Bob Mcllheran, George Blackburn, Assistant Manager Rip Payne. Back Row—Mrs. J. J. Calhoun, Jack Barber,
Celia Kleinman, Lloyd Rust, Ben Cammack, Hyder Wortham, L. B. Brauer, Mrs. Mills, Mr. Gross. Kneeling—Jack Meredith,
director of publicity. Truog returned with the report that Dallas exchange has a cheerful lot of tenacious salesmen.



It’s described as a creation of Pan velvet with fasten-

ings at the arm and shoulder of rhinestones and silver

buckles. Anyway it doesn’t make Corinne Griffith

any less beautiful. Her latest First National picture
is “Declasse.”

Do you recall ever seeing John Barrymore smile so freely?

Perhaps he’s pleased to be back in the states. He will begin soon
to star in other pictures for Warner Brothers after a long engage-
ment in London theatres. He was recently honored with the
Valentino screen medal.

“Mon Dieu, waiter! Tout de suite!” all of which Tom Mix had
trouble keeping straight while in Paris. So the Fox star ordered
a card printed which simply says “Fried eggs and ham”. Now that
he’s back Tom expects to go to Hollywood after a few days visit

with exhibitors around the country.

The last picture before leaving Los Angeles. Left
to right—John Murphy, Lloyd’s production
manager, Mrs. Murphy, Harold Lloyd, Mildred
Davis Lloyd. The group left for a trip through
Canada on their way to New York.
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Overcrowded Premieres Are
Put Across the Coals

First Shotving of “Crackerjack” Illustrates Bad Custom of “Too Many
Invitations”—Meighan Entertains A.M.P.A. With Talk

By JOHN S. SPARGO
NEW YORK, May 19.—Let’s get peevish and put on the pan a custom

that was all right when it started but which has grown into such a pest

that to a large extent its entire objective is rendered futile. This is the

growing custom of giving motion picture premieres in hotel ballrooms.

Premieres in such places may be all right, but the manner of handling
them is all wrong in most cases.

I
T looks fine and dandy for the friends

of some producer or distributor to receive

an invitation, and it’s just as fine and dandy
for the producer or distributor to remem-
ber his friends on such occasions. But
when the number of invitations issued and
the number of friends who accept are sev-

eral times the seating capacity of the ball-

room, it ain’t so good yet, Mawruss.
The object of holding such premieres

originally was to give those in the indus-

try an opportunity to see the production in

the belief that such viewing would help

along the financial returns of the picture

or boost the stock of the company giving
the showing. But now it’s different. A
ballroom in which 1,000 can be seated is

engaged at heavy expense, 2,000 or more
invitations—each good for two persons

—

are mailed out.

The result is that when the picture be-

gins, every seat is taken, hundreds stand-
ing, hundreds more are turned away, and
other hundreds didn’t come because they
knew just what they would find when
they got there.

A case in point is the premiere of Johnny
Hines’ picture “The Crackerjack,’’ in the

grand ballroom of the Hotel Plaza last

week. The time for the projection to be-

gin was set at 8:30 o’clock. Long before
that time every seat—the place holds about
900—was filled and many persons were
standing. They continued to come. By
9 o’clock if any police or fire official had
happened in he’d have ordered the hall

cleared and the show closed on account of
the jam.
“The Crackerjack” is said by those who

saw it to be the best picture Johnny Hines
has yet made. Hundreds of stenograph-
ers, their sweeties, their sisters, mothers
and aunts know it, for they were there first

and got the seats. Hundreds of film people
walked out on the premiere before they
got within looking distance of the screen.

Some day producers and distributors will

discover a way to make the attendance fit

the capacity.
* * *

And this will not get me a vote of
thanks from Charlie Burr and the others
interested in the Hines premiere, but it

ought to from a lot of persons whose
work requires that they attend the show-
ings of new pictures.

* * *

Meighan Entertains A. M. P. A.

Almost a record gate was registered at

the A. M. P. A. luncheon last week as the

result of a well advertised double bill.

The two stars with sufficient drawing to

bring out oldtimers were Harry Buxbaum
and Tommy Meighan, and they were ably

aided by Eddie McNamee and A. M. Bots-
ford. Botsford introduced McNamee, Mc-
Namee introduced Buxbaum, and Buxbaum
introduced Tommy Meighan, after saying
he needed no introduction.

Buxbaum talked interestingly on the sell-

ing of pictures and said a large part of

whatever success he had had was because
he always worked closely with the publicity

and advertising men. He said the selling

of pictures is no longer a “game” but has
developed into a business as well organized
as is the selling of goods by a commercial
house.

Tommy Meighan, who among other
things is Shepherd of the Lambs, talked of

the value of publicity and advertising and
pointed out that the success of the recent
Lambs gambol was due to a large extent to

the judicious use of publicity. He pointed
out the difference between publicity and
notoriety and held that the latter was det-

rimental to an individual and to the indus-
try he represents.

Meighan told of his ten years’ associa-
tion with Adolph Zukor, whom he lauded
for the free hand he gave his stars in the

selection of stories. But once, he said,

had Zukor tried to influence him to make
a picture the story of which he did not
care for. That was in the case of “Man-
slaughter,” which Meighan at first felt

was a story for a woman star. After
reading the story and still hesitant about
making it, Afeighan was having dinner one
evening with Zukor when the latter brought
up the subject.

Mr, Zukor explained that the story was
of a young district attorney who, in the
line of his duty, was compelled to send
the girl he loved to prison. Later he went
to the prison to visit her and when he
found what a wreck he had made of her
life, he commenced to drink and go to

the bad, finally becoming a drunken bum
in the gutter.

“Now, Tom,” said Zukor, “I want you
to make the picture for, Tom, you are a
damned good bum.”
“And so,” concluded Afeighan, “what

could I do but make the picture.”
* *

Harvey Day, reading a cable story of a
snake having been found in Ireland, is

inclined to the opinion that this is but
another effect of the Volstead law. He
figures that since this countrv has been
made totally dry, the poor snakes have to
have some place to go, and the one caught
near Dublin had probably heard of Vol-
stead but not of St. Patrick.

* * *

In this way Karl Kitchen describes the
appearance of our own Major Rothafel
at the dinner given in his honor by the
Sojourners, an exclusive army and navy
club

:

In his full dress uniform as a Major of
Marines, Roxy looked more gorgeous than
the carraige starter at the Biltmore, where
the affair took place. In fact, more than
one person handed him a motor check while
he was waiting for his own car after the
dance that followed the entertainment.

* *

Changing titles is one of the regular
amusements of the film industry, and Texas
Guinan didn’t serve an apprenticeship in

pictures without learning a few things that

can be applied to other vocations. When
the prohibition people slipped the padlock
on the front door of the El Fey club on
4Sth street, such a playful little thing as
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that didn’t phase the former star of West-
erns for but a day or two. Then appeared
a large sign on the front of the building
announcing that the “Del Fey” club would
soon open there under the management of
Tex Guinan.

* * *

Eddie Hurley, who has been handling
publicity for Pathe, has transferred his

typewriter down stairs fo the offices of
Associated Exhibitors, to supervise studio

publicity. In addition to this he will serve
as editor of the new house organ, “The
Associated Exhibitor News.”

* * *

There is going to be considerable hiatus,

void, or whatever you care to call it at

motion picture functions in New York for

some time to come. Louella Parsons, who
misses few, is off the job here for a month
at least. Miss Parsons, motion picture

editor of the New York American, went to

the West Coast Thursday with Marion
Davies for a vacation.

Kermans to Release 80;
Buy Full Davis Output

NEW YORK, Alay 19.—Buying the en-

tire output of Davis Distributing Division,

Kerman Films, Inc., controlled by the three

Kerman brothers, will release 80 features,

24 two-reel comedies, six two-reel roman-
tic dramas and three stunt serials, in what
the Kermans call one of the greatest arrays

ever announced by an independent ex-

change.
John Lowell’s “Red Love” is ready. First com-

pleted of six Curwood stories is ‘“Red Love,”
while “$50,000 Reward” is the title of the first

release in the eight Ken Maynard stunt pic-

tures. Then there are to be six A1 Ferguson
productions; eight Frontier features of which
“Under Fire” is the first; six Big Little pro-
ductions with “Fragments of Life” as the
starter; 12 Sheik and Sheba comedies, first re-

lease June 1 ;
“The Mystery Box,” 10-episode

serial for June 1 ; first of 12 “Hey Fellas” come-
dies to go to exhibitors June 15; first of eight
Schuman-Heink Productions June 5; second
series of A1 Ferguson features opening July 1

;

first of eight Forrest Taylor features October
15; “The Power God,” l5-episode serial for re-

lease October 15, and finally eight de luxe melo-
dramas, the first being released September 1.

Seven Companies File;

One Listed at $150,000
(Special to Exhibitors Herald)

ALBANY, N. Y., May 19.--There

doesn’t seem to be any end to motion pic-

ture companies incorporating, for in New
York state the past week seven more re-

ceived charters from the secretary of state

and prepared to embark in business. These
companies, however, with the exception of

one having a capitalization of $150,000,

failed to reveal any great amount of cap-

italization. Those incorporated the past

week were

:

Shilling Motion Picture Productions, Inc., $160,-

000 : Anita Stewart Pictures, Inc., $20,000 ; The
Song of the Suds, Inc., $20,000 ; Revel-Art Pro-
ductions, Inc., John C. Terry, Inc., Advance
Trailer Service Corporation and Acme Booking
Offices, Inc.

Milwaukee Owners Vie
For Metro*s *25 Output

(Special to Exhibitors Herald)

AIILWAUKEE, WIS., May 12.—Con-
siderable interest is being displayed on first

run Row in Milwaukee over disposition of

the 1925 crop of Metro-Goldwyn product.

O. J. Wooden, of the Alhambra, is un-

derstood to be highly desirous of obtaining

the pictures to compete with the Saxe
houses, which have First National and

Famous Players sewed up. Thomas Saxe,

on the other hand, also is reported as being

after the Metro-Goldwyn product, and if

successful would leave the Alhambra, his

only real competitor, out in the cold as far

as pictures of the “big three” are con-

cerned. Wooden then would depend mainly

on Warner Brothers.
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Film Exports of U. S. Grow
32,000,000 Feet Since 1923

Increased Export of Film Valued at $987,695—Each Division

of World Shows Increase in Imports from America

—

Germany Doubles Imports
(Washington Bureau of Exhibitors Herald)

WASHINGTON, D. C., May 19.—Motion picture exports during the

calendar year 1924 were approximately 32,000,000 feet greater than those of

the preceding year, it is declared by officials of the department of commerce,
who have just completed an analysis of our 1924 foreign trade in films.

Valued at $7,401,776

According to the department’s figures, our 1924 exports consisted of 170,-

347,342 linear feet of positive film, valued at $6,081,917, and 8,100,264 linear

feet of negatives, valued at $1,319,859, as compared with shipments in 1923
of 138,656,880 feet of positives, valued at $5,417,745, and 8,268,590 feet of
negatives, valued at $996,336.

Chain Owners Add to

Holdings; Farley Buys
One; Wm, Smalley One

(Special to Exhibitors Herald)

ALBANY, N. Y., May 19.—Motion pic-

ture theatre owners in Central New York
are continuing to add to their holdings and
increasing the size of their respective

chains. During the past week William
Smalley of Cooperstown, who has been

running 14 theatres in this part of the

state, announced he had taken over Shaul’s

theatre, Richfield Springs, and would as-

sume possession July 1. Almost coinci-

dent with this announcement came word
from W. W. Farley, Albany, a wealthy
theatre owner with houses in Schenectady

and Yonkers, that he had acquired an-

other large house in Yonkers, the Warbur-
ton. This gives him seven theatres in

that city.

Farley confirmed a report that he is seek-

ing to acquire the Community theatre, in

Catskill; the Gateway, in Little Falls, and
the Liberty in Herkimer. Negotiations for

these three houses, which are the largest

and most modern in their respective terri-

tories, have been under way for the past

week.
A deal is rumored which calls for the

erection of a large motion picture theatre

soon.

Warner Charges That
**Big Three” Control

Key City Theatres
(Continued from page 33)

ager of New York City exchange; J. N. Byrd,
manager of Oklahoma City, Okla. ; E. F. Tar-
bell, manager of Omaha, Neb.

; J. S. Hebrew,
manager of Philadelphia, Pa.; Frank W. Red-
field, manager of Pittsburgh, Pa., exchange; R.
Romey, St. John, N. B., Canada.

A. Danke, St. Louis, Mo., exchange; R. S.

Stackhouse, Salt Lake City, Utah, exchange; W.
C. Wheeler, San Francisco, Cal., exchange; H.
A. Black, manager of Seattle, Wash., exchange;
Frank Meyers, manager of Toronto, Canada, ex-

change; Stanley Spoehr, manager of Washing-
ton, D. C., exchange; A. S. Clatworthy, manager
of Winnipeg, Canada

;
W. C. Duncan, district

manager, Chicago.

Eastman Kodak Wins
!n Court of Appeals

(Special to Exhibitors Herald)

NEW YORK, May 19.—The Eastman
Kodak Company won a point yesterday

when the United States Circuit Court of

Appeals declined to uphold the Federal
Trade Commission’s order for the com-
pany to refrain from making motion pic-

tures and to dispose of its Brulator pro-

ducing plates. The court, however, directed

the company and the Allied Laboratories
Association to refrain from acting under
an agreement binding the latter to buy
only American film.

Grainger Closes With
F. & R, for Fox Film
(Special to Exhibitors Herald)

MINNEAPOLIS, MINN., May 19.—

A

contract which provides for the presenta-

tion of all Fox product in the Finkelstein

& Ruben houses in Minneapolis, St. Paul
and Duluth, has just been closed by James
R. Grainger, general sales manager for
the producing company.
This deal is significant in view of the

fact that Fox has not been “set” in the

three cities in three years.

Sabatini Romance Bought
NEW YORK.—Metro-Goldwyn will picturize

“Dardelys the Magnificent,” Rafael Sabatini’s ro-
mance, with John Gilbert playing the leading role.

Each grand division of the world
showed a gain in its imports of positives

from the United States. The outstand-
ing feature here is that American exports
of positives to Europe rose, from about

29.000.

000 feet in 1923 to over 53,000,000
feet in 1924—a rise of nearly 100 per
cent. Eleven out of twenty-six European
countries more than doubled their im-
ports of positives from the United
States.

The United Kingdom alone, as our
largest market for these, took over 22,-

500.000 feet in 1924 as against 11,066,000

feet the year before. France, as our sec-

ond largest European market, took a
little over 8,000,000 feet of positives, as

against about 4,000,000 feet in 1923, and
Sweden crowded out Germany for third

place with 4,100,000 feet in 1924, as

against a little over 2,000,000 feet in 1923.

Germany, incidentally, just about doubled
her imports of positives with 3,693,000
feet in 1924, as against a 1923 total of

1.354.000 feet.

Latin Countries Join Climb
Exports of positives to Latin-America

climbed from about 45,000,000 linear feet

in 1923 to somewhat over 47,000,000
linear feet in 1924. The gains here were
fairly well distributed. Argentina con-
tinued as our largest Latin-American
market for these—her total of nearly

14.000.

000 feet for 1924, as compared witli

1923 figures of just over 11,000,000 feet,

giving her fourth position among the
markets of the world. Of other Latin-
American countries, Brazil came second
with 8,380 feet—a slight decline from
1923, while Mexico and Cuba stood third

and fourth.

Considerable gains were recorded in

exports of positives to the Far East, the
1924 figures showing slightly over 45,-

000,000 linear feet, as against 40,734,000
linear feet in 1923. Over 60 per cent of

this rise was due to greatly increased
imports of these by Japan—about 9,500,-

000 feet for 1924, in comparison with
6.300.000 feet for the previous year. This
incidentally gives Japan the position of
fifth in the export markets for positives
from the United States. Australia, of

course, remains as our largest Far East-
ern market and third of all our export
markets for these with over 18,500,000

feet in 1924, this figure, however, being
a decline of about 200,000 feet from 1923.

Canada Next to United Kingdom
Of the other markets of the world

Canada remains second — next to the
United Kingdom—with 19,620,000 linear

feet of positives, as against 19,071,914

linear feet in 1923. British South Africa
for the first time passed the 4,000,000

footage mark in 1924, a gain of nearly

a million feet over the previous year.

Out of slightly over 8,000,000 feet of negatives
exported in 1924, Europe took nearly 7,000,000
feet. About 5,000,000 feet of these were divided
between the United Kingdom and France—about
3.500.000 to the former and nearly 1,500,000 to

the latter, as against about the same figure for
1923 in the case of the United Kingdom and a
gain of about 500,000 feet for France. Germany
came third, Italy fourth and Sweden fifth with
totals of 783,000 feet, 657,000 feet and 385,000
feet—-these being gains of about 75 per cent, 110
per cent and 600 per cent, respectively, over 1923.

For Latin-America a decline from over 2,000,-

000 feet to 540,000 feet in imports of negatives
from the United States took place, due almost
entirely to a large decline in imports of these
into Mexico and Argentina, this decline being
1.400.000 feet to 25,000 feet for the former and
628.000 feet to 150,000 feet for the latter.

T he annual product announcement of the Film Booking Offices

of America, published exclusively in last week’s issue of the

Herald, was first distributed at the Milwaukee convention. It

immediately commanded considerable interest among the theatre own-

ers attending the meeting, both on account of the product information

which it disclosed and also because of the graphic and effective man-

ner in which it was prepared.

The announcement was conceived and planned by Nat G. Rothstein,

director of advertising, publicity and exploitation, and was executed in

the Herald’s printing department under Mr. Rothstein’s supervision.

Among the most distinguished product announcements that have so

far been issued in this industry, the 1925 F. B. O. insert occupies a

conspicuous position.
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LEE S. FERGUSON, who hasn't written in ages, breaks his silence this week to send the above photo and
an account of the enterprise represented. Edward L. Hyman, managing director of the Brooklyn Mark
Strand, used this setting for the personal appearance of the second famous musician featured at that theatre

recently. The stunt gets good results, says Mr. Ferguson’s report, all of which you should read.

THIS PHOTO got separated from the envelope
it came in. It shows exploitation of Principal’s

“The Mine With the Iron Door,” and whoever
sent it is invited to identify it.

FRANK H. BURNS’ letter about his exploita

tion of “Sally,” First National, for the Beacham,
Orlando, Fla., is given on another page. This is

one of the window displays.

HARRY VAN NOY, Riviera theatre, Anderson, Ind., used this wingless plane for a lobby ballyhoo after a

winged one had flown over the city dropping literature concerning and passes to “The Air Mail,” Paramount.

Mr. Van Noy’s account of the exploitation is given on another page. Fifty-six of 100 passes dropped from

the sky came into the theatre the first day, says Mr. Van Noy, proving that planes are not yet as common as

sparrows.



May 30, 1925 EXHIBITORS HERALD 43

Q^Ajitpartmmt ofPractical Showmanship ^

LYNCH OPENS MANOR THEATRE
Copy Service

For Exhibitor

House Organs

House organ or newspaper
publication rights to this copy
is granted exhibitors by the
“Herald” herewith.

ENTERTAINMENT VALUES
(An editorial from the Rockford, III., Republican.)

WHAT is the matter with the legitimate

theatre ?

Well, what is the matter with the bicycle,

phaeton, cylinder music box, matchlock
gun, sailing ship?

Nothing radically wrong with either.

Nothing except that they occupied their

moment of supremacy and then slipped

back into partial or complete disuse. The
auto, phonograph, automatic and steamship
better fulfilled the needs.

Yet men still ride bicycles, a few keep
driving horses

; an occasional ancient music
box tinkles out The Little Tycoon, the

matchlock is a valuable museum piece and
ships still sail the seas.

The stage remains attractive where
something of its old merit is retained and
in communities where there are enough
people to pay the necessarily high prices

of genuinely good entertainment. How-
ever, the vaudeville and picture theatres,

shorter entertainments at moderate price,

are more accurately adjusted to average
income, leisure hours and taste. There-
fore they outlast the speaking stage in

popularity, country over.

An excellent example of the superlative

in entertainment is being given Rockford
this week by Manager Louis St. Pierre of

the Orpheum theatre. In fact there are

three excellent picture bills and an excep-
tional vaudeville bill offered in town this

week, but probably all managers will agree

that the Orpheum presentation is deserving
of special notice.

The picture is Sally, starring Colleen

Moore, just the old Cinderella story, basis

of most dramatic successes, handled in a

distinctly modern way, with remarkable
combination of pathos, adventure, beauty,

comedy and human interest. There is an
unmistakable appeal in the very story, as

long metropolitan stage runs proved. But
the smaller cities could not hope for a

stage production suitable to the theme, and
the picture, as offered by Mr. St. Pierre,

is an excellent substitute.

An orchestra of 16 pieces, including harp,

under the able leadership of Mr. A. E.

Short, interprets part of the original oper-

atic score of Sally, providing an evening
of music vastly enjoyable. Mr. Ralph

{Concluded on page 48)

New Theatre
22nd Link in

Lynch Chain
[Chicago’s claim to title as “theatre cap-
ital of the world” was further strength-
ened with the opening of the Manor the-

atre May 16 as a worthy addition to the
city’s far-flung fringe of DeLuxe neigh-
borhood playhouses. Douglas Hodges,
representing this department at the
opening, here describes the event. Pic-

tures will be published when available.

—W. R. W.]

By DOUGLAS HODGES
“Ah’s” and “Gee’s” expressed the senti-

ments of adults and children Saturday
night when they were permitted for the

first time to enter the Manor theatre, Aus-
tin, twenty-second link in the Lynch The-
atres, Inc., chain.

Lights flooding the street from the mar-
quee . . . music from the grand piano on
the mezzanine level . . . uniformed at-

taches deftly controlling surging masses of

people ... a well-directed orchestra ... a

well selected program ... a first night!

Vincent T. Lynch, president of the the-

atre company which now owns 22 theatres

in the Northwest part of Chicago, planned
the opening night’s program to please chil-

dren, "for,” he said, “that is an important
element in showmanship.” If laughs may
be counted in judging the value of the pro-

gram offered, that value ran high.

Jackie Coogan in “The Rag Man” was
a morsel assimilated by them foot by foot.

Mack Sennett’s “Skinners in Silk” was
their pudding; and the Manor News Reel
travelogue and trailers were soup and
salad.

The interior is of an octagon shape, and
is so constructed that entertainers upon the

stage may be heard far in the rear when
only speaking in a murmur. The acous-
tics is one of the more remarkable fea-

tures of the structure.

The walls, 110 feet by 133 feet, have
been so built that the rear and stage may
be torn out easily to make way for the

building of an annex which will permit
75 feet to he added to the length of the

auditorium, with 700 more seats. “The
care required in this detail of the building,”

explained Mr. Lynch, “is the reason the

opening has been delayed for the past

few weeks.”
The theatre owner added that the house

will be managed by John J. Lynch, his

brother.

“More than $600,000 has been spent on
property and building to offer Chicago peo-
ple in the neighborhood of 56th street and
North avenue a high grade place of enter-

tainment,” he continued. “We also have
three other houses under construction
which involve a total of nearly $2,000,000.”

What Showmen
Are Doing to

Get Business

A phototype survey of current

exhibitor business effort, with
pictures upon the accompany-
ing pages.

‘‘Air Mail” Flies for

Harry Von Noy
I enclose photos of exploitation on

“The Air Mail,” which 1 ran three days.

I hired a plane to throw out 2,000
heralds, with 100 passes in the bunch, of

which 56 came in on the first day, so

someone must have been watching for it.

On the bottom of the wings of the plane

was painted “The Air Mail.” We were
unable to get a photograph of the plane in

the air. They brought me a small plane

for the theatre front, without wings, which
stopped every person who passed the

theatre and proved a wonderful exploita-

tion stunt.

The cost was $20 all told.

HARRY VAN NOY,
Riviera theatre, Anderson, Ind.

:it * *

A photograph ilustrating Mr. Van Noy’s
letter is reproduced on another page.

Bill Hawkins
Back Again
Again conies a voice from the wilder-

ness saying, “He is not dead but liveth,”

the voice of Bill Hawkins, broadcasting
from Brockton, Mass.

Yes, laying aside for the moment the

w.k. King’s English, ’tis me. I have
joined up with the forces of Nathan R.

Gordon and here I am.
I enclose a copy of my vest pocket

program, the first issue of which came
out this week.

JOHN W. HAWKINS,
Gordon’s theatre, Brockton, Mass.

* * *

Welcome back. Bill. Just knew you
couldn’t keep out of the celluloid arena.

And thanks for the letters, personal and
professional. Best of luck to you.
Mr. Hawkins’ first house organ issue is

reproduced in part on another page. And
Bill, isn’t that cover design from J. W.
Bettersworth’s poster sketch? He’ll be

glad to see that you found a use for it.

And Here’s a Brief

Line from Buddy
How goes it? I have been so busy late-

ly that I haven’t had time to brag. I have,
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however, been plugging.
Am enclosing two Fenway Close-Ups

which show how I handled Music and
Mothers’ Week. We carried this idea
through in ads, posters, cards, lobby and
in our presentation.

Some hot issues of the "Herald,” the last

few.
Regards to all,

LAURENCE F. STUART.
Feinvay Theatre, Boston, Mass.

* * *

Front covers of the two issues mentioned
by Mr. Stuart are reproduced on another
page and no house organ publisher should
miss them.
Glad to hear from you again, Buddy.

Quite Too
Long, Tee

Is it good business to give the spotlight
now and then to American composers?

Edward L. Hyman not only thinks so,

but has proven it; As a result he never
overlooks an opportunity to let the works
of American composers have a prominent
place in his diversified programs.

Recently, Hyman secured Charles
Wakefield Cadman for a personal appear-
ance, and built an elaborate presentation
around the pianist-composer. “Land of
the Sky Blue Water” and “At Dawning”
were the pivots of the incident, and need-
less to say the idea turned out to be a real
box office winner.
Two weeks later Hyman selected

another American composer, Mayhew L.
Lake, of New Jersey, known far and wide
for his arrangements and original works.
Three ballads composed by Lake were
chosen as the foundation for the presenta-
tion, and the billing referred to them as
^‘Lake’s Romance Suite”. Capital was
made of the fact that Lake is an American
composer, and that the three selections
were being given their first public presen-
tation through a desire to further advance
American music and musicians.

The setting for “Lake’s Romance
Suite” (picture enclosed) used a black
canvas drop in three with round opening
in center. In this opening was a platform
with three steps, a tree stump, two apple
blossom trees and the whole backed up by
neutral blue drop showing a huge white
moon. In front of the black drop were
two marble benches, four tall bay trees
and two plants from a hedge row. Blue,
red and amber were the colors worked
upon to bring- out this set, being done by
Mestrum floods, spots, arch lamps and
open box lamps.
The selections, in the order of their

presentation: “Sweetheart of My Dreams”,
sung by lyric soprano, with bride and
groom of 1830 coming on through the
center opening at the chorus; “When
Summer Comes Again”, by contralto, with
Indian boy and girl in the “business” for
the chorus (song of Indian type); “To-
morrow May Never Come”, by baritone,
with business by premiere danseuse and
ensemble.

As the three selections contain qucdities
which mark them as future hits, and as
the artists were carefully chosen for the
work, the presentation met with success
on its merits, after pulling them in through
the “American composer” billing.

You know it has been quite some time
since anything from our workshop has
pervaded your sheet.

LEE S. FERGUSON,
Mark Strand theatre, Brooklyn, N. Y.

4: 4c ^

It has been quite some time, Lee, quite
too long a time. Thought you’d lost the
address. Let’s not let it happen again.
The photograph of the setting for

“Lake’s Romance Suite” is reproduced on
another page.

Kessler Sends
House Organ

I am taking the privilege of sending
you a copy of my last two programs,
which I have delivered from house to
house each week. My theatre has 294
seats.

I would be more than delighted to
hear your criticism of these programs
(good or bad) either by mail or through
your praiseworthy publication.

MYRON KESSLER,
Atlantic theatre, Atlantic, Mass.
Sorry not to be able to oblige with

direct criticism. Don’t believe in it, con-
sidering the superior qualifications of
the many theatre publishers who co-op-
erate through these columns, but they’ll

let you know what they think of your
paper and that will profit you more.

Mr. Kessler’s publication is repro-
duced on another page and you’ll want
to exchange publications with him.

Sobler Sends
Strong Copy
We are herewith enclosing clipping of

an editorial pulished recently in the "Rock-
ford Republican,” which we think is

zvorthy of reproduction as an inspirational

influence.

Manager St. Pierre of the Orpheunt went
to considerable expense and effort to ar-

range a suitable musical presentation for
“Sally.” That he succeeded in a notable

manner is indicated by the fact that his

presentation elicited the enclosed editorial.

Mr. St. Pierre aiigmented his o>rchestra

and had it play the complete musical score

from the musical comedy, “Sally,” as an
overture, and surrounded the feature with
a special short-reel program that carried

out the comedy spirit of “Sally.”

The musical program, under the leader-

ship of A. E. Short, proved such a valu-

able box office asset that it is now a perma-
nent feature of the theatre.

By his efforts Mr. St. Pierre has proved
that music is not fust a necessary evil, as

it is regarded by many exhibitors, but that

it can be made one of the theatre’s strong-

est selling points.

AL. SOBLER,
Balabon & Katz Midwest Theatres, Inc.,

Chicago, III.

The editorial forwarded by Mr. Sobler

is reprinted in full under the “Copy Serv-

ice For Exhibitor House Organs” heading.

Exhibitors tising same should credit the

Rockford (III.) Republican.

Burns Backs
‘‘Sally”
A month before Colleen Moore in

“Sally” was due to play at the Beacbam,
I got out a postcard to a thousand good
names. Card, as enclosed, asked the Ques-
tion “I Wonder What’s Become of Sally,”

and advised that the Beacham would an-
nounce the answer at a later date. Five
thousand small cards with the same copy
proved an excellent follow-up when given
away on the streets.

On the given date the Beacham soloist,

duly advertised, sang the answer to the
question, namely “Sally’s in the Movies
Now,” with a special stage setting as a
background. Three nights of packed
houses heard this answer.

Another thousand postcards were sent
to the same people -with the new copy as
per the enclosed. Five thousand more
small cards were given away on the
streets carrying the new question and
answer copy. The connection was made
and everyone in Orlando was singing,
whistling and playing “Sally.”
The leading music store gave us a win-

dow display and plugged “Sally,” hard
for us. The biggest department store used
approximately forty inches in the news-
papers to advertise the song and the fact
that they would install a loud speaker in
the lobby to be used during the engage-
ment. A neatly arranged lobby of litho-

graph plus the loud speaker stopped hun-
dreds. We played two days to absolute
capacity and even turned people away.

Suffice to say, “Sally” is the most popu-
lar piece in Orlando at this time due to
this plugging, and sheet music and records
are selling like hot cakes.

FRANK H. BURNS,
Orlando Enterprises, Orlando, Fla.

* * 4:

Another page bears reproductions of Mr.
Burns’ ads for “Sally” and other attrac-
tions, ads that are hard to beat.

Hollen Joins House
Organ Exchange
The cat’s out of the bag and the beans

are spilled at last. I can’t hold out any
longer.

It’s like this, I have been reading
your paper for these many years and
proGting by your help and never yet
have turned my hand over, or under, to
send in a single contribution. So, with
a guilty conscience and a mean feeling,
am sending you under separate cover a
copy of my little magazine that comes
out twice a month. Have only been pub-
lishing it for a short time, but it has
certainly proven the greatest money
maker I use.

It is printed, mailed, etc., and doesn’t
cost the house a dime. Of course it’s

a small town paper, but what can you
expect from a small town?
The advertisers are sold on the idea

of its being a real advertising medium,
which it is. I always try to make it in-

teresting and with the material which
you so generously furnish and what I
can think of succeed very well. And
you can see I make good use of your
material, for which I thank you.
You may put my name on your House

Organ Exchange as I will certainly be
glad to exchange with the other fellows.
Will certainly appreciate any sugges-
tions or criticisms that you may have
to offer.

Have been using the birthday propo-
sition for nearly a year and find it to be
the greatest builder of good will a house
can use. I had the entire city and sur-
rounding territory canvassed and have
the birth date of every man, woman and
child in my drawing population. On his
birthday a man receives a letter with a

pass for two enclosed, whigh is an in-

vitation to spend his birthday with us,

and also a letter of good wishes. Have
found that it brings new people to the
theatre, and it is then my job to bring
them back.
Always exploit all my specials to the

limit and prolog quite a few, details of
which I will send in from time to time,
as I expect to become a regular con-
tributor. By the way, if you will send
me some blanks, will report my pictures
from now on, as I realize this is the
bip'P'est thing an exhibitor can do.
With my very best wishes for the

continued success of our one real trade
paper.

Yours very truly,

PAUL D. HOLLEN,
Royal theatre. Mount Hope, W. Va.

4s 4: 4:

Welcome to the circle.

j\Ir. Hollen’s name will be added to the

House Organ Exchange next week. On a

subsequent page his paper is reproduced
for vour inspection.

(Thanks for the last line. We admit it.)
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IN THE CHICAGO SHOWSHOPS

Chicago Filmshows, Week Beginning May 10

Chicago Has
Best Show

Best show honors of the week
go to the Chicago theatre, for

one of its least pretentious but

best bills in months. But four

persons worked, on the stage,

three in one act and one in an-

other, but lots of people

worked on the rest of the

show.
Nathaniel F i n s t o n, who

doesn’t go in heavily for nov-

elty stuff, gave the bill a big

boost with his “March Amer-
icana,” a special arrangement
done in the manner of Tchak-
oski’s “Marche Slave.” (If I

spelled that name right, it’s the

first time, but I’m sure I

didn’t.) The number was
great and the crowd knew it.

For his basic themes, he used

“After the Storm,” “All the

World Is Waiting for the Sun-
shine,” “American Patrol,”

“Dixie,” working in an occa-

sional strain of “The Star

Spangled Banner,” not enough
of the latter to get the crowd
on its feet. A screen caption

announced the plot of the thing

so that even the public could

understand it, and the orches-

tra played it so well that it

didn’t matter whether they did

or not.

Some sort of screen subject

dropped in next, but it can’t

have been much or I’d have re-

membered it. It was followed

by Mortenson, a rather good
pianist who makes his stuff

seem much more difficult by
setting two pianos side by side,

playing his treble on one with

his right and his bass on the

other with his left.

The audience seemed to

think this was very snappy, es-

pecially in view of . the intro-

ductory caption explaining that

he played one piano in one
tempo and the other in another.

He does that, intermittently at

least, and at the finish he has
dancing girls mount the pianos

and do steps that differ much
more radically than the tempos
are supposed to do. The stunt

is good showmanship, though,

and went big.

The newsreel followed.

Mr. and Mrs. Jesse Craw-
ford then did “Old Pal” on
the twin organs with words on
the screen, satisfying thor-

oughly.
Topics of the Day was next.

Then came Martin Downey,
billed as the sensation of Paul
Whiteman’s orchestra, which
billing he more than made
good. A quiet looking young
fellow, he worked in full stage

singing two numbers so well
they made him sing another.
This practically never happens
at the Chicago. The boy is

good.

“Declasse” was the feature
picture.

Paul Ash at

McVickers
At McVickers the exten-

sively exploited Paul Ash
crowded everything but Albert
Hay Malotte into the back-
ground. Malotte is a real mu-
sician

;
Ash is a showman who

plays.

Malotte worked before Ash,
playing a straight number. The
overture was sneaked across
without lights, due to the fact

that most or all of the boys
had to work on the stage in

the Ash set.

The set for Ash was full

stage, piano in center, with the

orchestra banked around. A
lengthy trailer told about Ash’s
domination of the Pacific

Coast and got the crowd all

set. Screen announcement of
the coming of a new kind of
entertainment to McVickers,
built around Ash, also helped.

Ash’s entrance got a hand,
but his first number didn’t do
well. They’d been advertising

syncopation, jazz, etc., and the

first one wobbled.

After that he got back to

things the crowd knew about
and opened his bag of tricks.

They aren’t especially good
tricks, but they’re different

than Chicago folks are used to

and the crowd fell hard. He
brought on a male soloist with
a lead that got him over well.

too, though he didn’t need the

support.

After several numbers, the

act closed and Ash came out

front to read joke telegrams.

By that time the crowd was so

well sold that they indulged

him in a lot of yes stuff he
shouldn’t use if he hopes to

stay on. Then he put the gang
across in a German band bur-

lesque of “Katherina” and
after the uproar subsided the

show went on.

Ash didn’t show much mu-
sically, but he laid down a

full broadside of showmanship.
He’s in for a long grind at

McVickers and he got himself

in good, using even the home
town stuff. I’d bet he’ll last

a month, and he may even set-

tle down into permanency if

he uncovers something genuine.

More about him and the new
kind of entertainment next
week.

“The Spaniard” was the fea-

ture.

Capitol Show
Good and Bad
Out at the Capitol (the ad

for which I inadvertently

omitted from the accompany-

ing layout) they had the best

and worst features I’ve seen

there since they opened.

The best was Ronny Johans-

son, “world famous Swedish

dancer in her American debut,”

who may or may not be world

famous but sure is a dancer.

She doesn’t do the things danc-

ers do. Her first number was

a simple little thing in long

dresses; the second another

simple little thing in short

ones; both totally unlike the

garden variety of stage dances,

both brilliant in pantomime and

expert in execution. They un-

derstood her and
_

they_ liked

her, saying so plainly in ap-

plause. Such stuff as she of-

fered is seldom seen in the pic-

ture theatre, or elsewhere.

The worst was an elaborate

revue bit entitled “My Sugar”

and the reason it was bad

taxes understanding. There

were nine or ten girls; Roy
Deitrich sang in his usual good

voice; but there were two col-

ored boys who danced only

fairly well and who worked
with the white girls in the

close. The act left the house

like an ice box.

The rest of the bill was
good. Cliff Nazarro was the

big name and they liked him.

He worked with a pianist who
could have taken the show
away from him any time but

didn’t. This act was straight

vaudeville.

“The Charmer” was the fea-

ture picture.

Bill Weaver.
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NINE GOOD ADS reproduced above tell a rather interesting story about two good advertisers. Eight of the

ads are by Frank H. Burns, Orleuido Elnterprises, Inc,, Orlauido, Fla., whose postcard for “Sally,” discussed

in his letter, appears in the middle. The other ad is by Fred S. Meyer, Palace theatre, Hamilton, O., who
sends no letter or comment with it. The Bums ads are good ads. It’s an even bet that he drew up the

music-store ad in the middle as well as the rest. His ads always look like his ads, and look good. The Meyer
ad is primarily a policy ad. It thanks patrons for their attend^mce at the showing of “The Thief of Bagdad”
and it was printed after the picture had gone. The policy is evident.
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THEATRE PUBLICATIONS are booming merrily along. Upper center is reproduction of Earle Eveland’s
paper for the Twin City Opera House, McConnellsville, O., issued during Mother’s Week. At left of it is

Buddy Stuart’s Mother’s Week cover, Fenway, Boston, and at right is the Fenway Music League issue. Cen-
ter is H. Browning’s paper for the Ol3mipia, New Haven. Left center, page from E^rle Hall Payne’s “Ken-
tucky News,” Lexington. Right center, page from Marion (Ind.) Theatre Company’s weekly. Lower center,

front cover of John W. Hawkin’s first issue at Gordon’s theatre, Brockton, Mass. Below, two pages from
Royal theatre. Mount Hope, W. Va., paper discussed by its editor in a letter this week.
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WANTED:
A Daily Newspicture

Who’ll provide a daily newspicture?
Newspictures originally were issued in weekly editions. The change

to semi-weekly publication was an improvement.
Why should improvement stop there?

As matters stand, with only four newspictures in the field and much
duplication in those, theatregoers attending picture shows twice or more
weekly frequently encounter repetition. The tendency of such repetition is

to discourage frequent attendance, which is a bad tendency from the view-
point of everybody concerned.

Is it not better to publish a shorter newspicture (one-half or one-third

reel) daily?

Will not the assurance that newspictures seen on one screen yester-

day will not be seen on an adjacent theatre’s screen today eliminate the
feeling that it is not wise to attend motion picture shows frequently?

Is not a daily newspicture an important something for exhibitors to

advertise?

Is not a daily newspicture worth more in every way than a semi-
weekly newspicture?

Are there any objections to the idea?
Anyone in favor of it?

The daily newspicture will come in due time, replacing the semi-,

weekly just as the semi-weekly replaced the weekly. Already it is badly
needed in the metropolitan centers.

Why not step up the service now?
Who’ll lead the procession?

Pigs and
Pies
Laughter is contagious. Many

emotions are. As one bad apple can
spoil the whole barrel, one fretting

spectator can infect his neighbors
with displeasure or, by the same
token, instill a happier spirit in

them.
It is not difficult to draw children

into the theatre. When they are in,

their laughter will spread through-
out the entire audience if—if you
have something to make the chil-

dren laugh.

There is something about pigs

that amuses a child. There is like-

wise something about a “sock with
a custard pie’’ that amuses a child.

Get both the pig and the pie in a

comedy and nothing remains but to

stand by and listen to the children

scream. Then the adults will begin.

Several weeks ago in these col-

umns it was suggested that custard

pies be revived in shorts. Since then
an effort of Educational and of Mack
Sennett has been noted to try out
more custard pie sequences. A pig

was used in one of the pictures.

Those which have been shown in

Chicago theatres have “rung the

bell.” The laughs have come. And
what more can be expected of a
comedy?

The Long and
Short of It

Another young woman has
stepped out of the field of short sub-

jects for feature length drama. “She
has taken a step up” is the comment
of not a few film people and trade

papers. We wonder if it is. One
thing is certain : it is a step.

Many others have taken that step.

Many have regretted it. Some have
lacked the insight to realize the er-

ror after it was committed. A few
have gone to the longer subjects to

find there plaudits they would not
have realized by remaining in short

subjects.

On the legitimate stage of Great
Britain the one act comedy bears a

relation to the regular drama that

the short subject here bears to the

feature length production. The one
act play there has come to fill a

great need. Stars are made in the

one act play; they remain there. In
America short subjects fill a need

which is growing greater as time
passes. The need for quality stars

in short subjects is as great as the
need for short subjects. If the signs

do not misguide, passing years will

reward in full measure players
now in short subjects who then will

be veterans.

Some time ago one of the leading
short subject stars broke into fea-

tures with fireworks. The features

didn’t set the world afire. The star

is back in short subjects, doing well,

but not quite so well as before the

break.

That’s the way it goes, except that

they usually don’t come back.
Usually they can’t.

Yes; Programs Can Be
Made of Shorts

It is a familiar alibi that no
theatre can successfully compose a

program of short subjects. But
just now the manager of the Egyp-
tian and Aztec, San Francisco first

run houses, are jubilant because
they tried it. They succeeded. . .

And they may do it again.

“Now or Never” was used with
Our Gang, “The Spat Family,”
“Excuse My Glove,” and a Pathe
Review. That is a pretty full pro-

gram, equal to standard length, and
its variety is evident.

It can be done.

Entertainment
Values

{Concluded from page 43)

Brigham assists at the organ with his

usual high ability. The extra reels, includ-

ing an original and local humorous fea-

ture, are admirably selected. The setting

is one of beauty and the audience mood be-

comes almost at once the perfection of

appreciation.

That is what is the matter with the

legitimate stage. The pictures, interpreted

and directed by people of genuine genius,

presented by managers and musicians of

artistic understanding, offer for a trifling

sum all of beauty, all of suspense, all of

sympathetic appeal, that the people demand.
Sally is mentioned as a current outstanding

example, but not a week passes that high

praise could not be given to the entertain-

ment offered at one or another local the-

atre, or all.

The matchlock was a good old gun in its

day; the sailing ship performed its mis-

sion and still serves its purpose; the road

company once brought stars and good pro-

ductions at a reasonable price, but this is

1925.
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CORRINE GRIFFITH in a scene
near the end of "Declasse,” First

National, which was the Chicago the-

atre feature last week. Miss Griffith

does her best work in this picture
and they liked it.

CORINNE GRIFFITH
MASTERS HER ART

CoRINNE GRIFFITH masters her

art in “Declasse.” Rather, she exhibits

full mastery of it, for she performs with

a cool assurance not evident in former
roles. The last trace of effort is gone.

Her performance is great.

It is not an easy assignment they give

her in “Declasse.” She must be im-

perious, yet human. She must enlist

sympathy for a lady of the nobolity, a

task in itself. And near the end of the

picture she must seem to give way to

worldly lure, yet not destroy the upright

character she has established.

It’s a big job but she handles it

superbly. I think, offhand, of no one
save Alice Joyce who could do it so

well. And I always have trouble differ-

entiating between Corinne Griffith and
Alice Joyce.

Further, Miss Griffith works prac-

tically without support in putting over

her character. That is, the role has no
help from other roles in the picture. It

stands alone all but to the end, almost

apart from the other figures.

These others are well enacted, too.

Rockliffe Fellowes makes himself thor-

oughly obnoxious. Clive Brook does
likewise. Louise Fazenda, aided in some
degree by Eddie Lyons, supplies excel-

lent comedy relief. Hedda Hopper has

little to do but does it so well you wish
she had more. Lloyd Hughes is all

right but doesn’t come in for a great

deal of footage, though technically the

hero of the piece.

The picture, is thoroughly a vehicle.

It is good or bad as the star is good or

bad, and the star is great. There is noth-

ing overwhelming about the story,

though it is sufficient, but the central

character lives and breathes.

I have watched Miss Griffith with in-

terest since way back when she began

batting for Miss Joyce in Vitagraph pic-

tures. Maybe “batting for” is not a fair

phrase, but it seemed that way to me.

I’ve liked Miss Griffith in most of her

pictures since that time, but in this one

she demonstrates beyond contention that

she knows her stuff.

See “Declasse.”

((

T,

‘THE SPANIARD”
IS A MISTAKE

HE. SPANIARD” is a mistake. I

know no better way to describe it. I

have not been so badly disappointed in

a picture this spring.

Ricardo Cortez is most heavily billed

among the players, and that looked like

a good idea. Cortez had done some good
stuff in other pictures. He does well

enough, perhaps, in this; but they em-
phasize the “sheik” idea, and that idea

died with “The Sheik.” With the idea

itself a failure, it’s not strange that Cor-

tez made a failure of his commission.

Jetta Goudal is next in the billing, and

in casting her a worse mistake was
made. Miss Goudal is a great vamp. She

was a great vamp on the stage and in

“Open All Night.” In this thing she’s a

persecuted young lady and terrible as

such.

Noah Beery’s the only one in the out-

fit properly cast, and it doesn’t count.

The beans are strewn upon the linen

before he gets in his stuff. The body’s

lifeless when he comes on and not even

his efforts are sufficient to make it walk.

There’s a lot of nice scenery, clothes,

etc., and a bull fight which is genuine

stock stuff for the most part. But the

same bull fight is in “A Spanish Romeo,”
a Fox short subject, about which a word
is in order.

"SPANISH ROMEO”
A GOOD COMEDY

A SPANISH ROMEO,” let it first

be said, should not be run on the same
bill with “The Spaniard.” (Phrase it

the other way if you prefer.) The short

subject and the feature include the same
stock bull fight. To run the short sub-

ject after the feature would be to make
it funnier than it is, which is funny
enough, and to run it before would ruin

TETTA GOUDAF, Noah Berry
and a minor character in “The

Spaniard,” the feature at McVickers
last week. Ricardo Cortez is starred
in the picture. Miss Goudal and Mr.
Beery ranking in that order.

the feature.

I don’t know how this Van Bibber

comedy compares with others that have
gone before, for I have been very unfor-

tunate in missing these short subject

gems in my theatregoing. This is, how-
ever, a delicious bit of comedy drama,

with just enough burlesque. It occurs

in Spain and looks it. The subtitles not

only are funny but fit. I had one good
laugh after another as it unwound.

WHAT WAS WRONG
AT MILWAUKEE

^Everybody’S telHng what hap-

pened at Milwaukee and what they

thought of it, so I shall do likewise.

Rather, I’ll tell what didn’t happen and

what I thought of it. At least that will

be different.

They didn’t talk about pictures at Mil-

waukee. That is, they didn’t talk about

good and bad pictures, nor why the same
were good or bad, nor which are which.

They talked a great deal about picture

costs, rentals, playdates, contracts, all

those vital things, but pictures in the

main were discussed as pictures. They
were designated by numbers.

An outsider happening into any of the

conversational conventions occurring be-

fore, after and during the big sessions

might have gathered the idea that pic-

tures are regarded in the industry as

equally good, one with the other. The
conversation ran to numbers. So many
from this source were obtainable at such

a figure; so many from another at such

another figure; the outsider might have

assumed that a picture is a picture, so
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MIL JANNINGS in a scene from
Universal’s “The Last Laugh,”

which finished its downtown run at

the Orpheum last week. Douglas
MacLean in “Introduce Me” followed
it into that playhouse.

ELENE CLIADWICK in “The
Woman Hater,” Warner Brothers

production, which opened at the Pan-
theon theatre last zveek. The Pan-
theon is one of the Lubliner & Trim
houses.

Gloria SWANSON in “Madame
Sans Gene,” Paramount, which

ended a three weeks’ run at the
Roosevelt theatre last week. The pic-

ture gave way to “The Lost World,”
in its Chicago premiere this week.

many feet of film, just as good as any
other picture of equal length.

I know, of course, the reason for all

this, the issues in the foreground and the

rest of them. There were enough other

things to be talked about and done. Yet

I never saw so many exhibitors together

for so long or a lesser period without

hearing a single argument about the

comparative value of designated films.

Along Film Row any day I can get a

battle by cracking some good picture,

or by praising a bad one, verbally. Vol-

unteers to the combat arise on every

side. And usually it isn’t necessary to

start such an argument; it’s started

beforehand.

This discussion of comparative values

is good for exhibitors and for pictures.

It clears away a lot of rubbish about

theoretical procedure and teaches all

concerned the things they ought to know
about the business they are in. And it’s

pleasant pastime, as well as constructive.

They didn’t even kid the current flops

at Milwaukee, and that’s unprecedented.

But it isn’t bad news. It indicated a pre-

occupation with other matters assuredly

deserving concentration. The matter of

pictures, good and bad, is one of per-

manent interest. Later is time enough

for it.

PICTURES OF
FIRST RUNS

I DON’T know whether you like the idea

of displaying in these columns stills from

pictures currently dominant in Chicago the-

atres, but it seems a thing to do and it will

be done for as long as it seems so. By
this means it is possible to set the Chicago

situation before you a little more graph-

ically than otherwise, and I think the Chi-

cago situation is interesting to most of you.

Generally speaking, it’s a good picture

that gets much of a run in Chicago. Plenty

of prints are allotted this territory and it’s

seldom that a bad picture gets a good start

hereabouts. Occasionally some film company

stakes a faulty production for a week or

two, but the upkeep is terrific and most of

the long runs are genuine.

Also, Chicago theatres are better theatres

in the mass than those of other places and

pictures good enough for them are of spe-

cial interest to exhibitors elsewhere.

PRESENTATION OR
JUST VAUDEVILLE

J THINK a good many theatreowners

are making a rather serious mistake in

the thing they call presentation. A lot

of the stuff I see under that name these

days, more of it than ever before, is just

vaudeville. I think it should be so des-

ignated, so that it will stand or fall by

its own merit and will not, in the case

of a fall, drag down with it a good

picture.

“The Unknown Lover” is the £rst pic-

ture in which Elsie Ferguson appears
under her new contract with Vita-
graph.

Peculiarly, the quality of a vaudeville

act is more important than the quality

of a prologue. The theatregoer feels

called upon to judge a vaudeville act.

He pronounces it good or bad and re-

members it. On the other hand, he looks

upon the prologue merely as an introduc-

tion to the picture and, reasoning that it

cannot possibly be as good as the film,

condones its shortcomings. You can get

away with almost anything in a pro

logue, anything save undue length. They
like ’em short.

The phrase “modified vaudeville” has

been offered as a compromise. I think

there is great promise in it, provided the

vaudeville really is modified. There is

money in modified vaudeville, perhaps in

vaudeville, and perhaps likewise in pres-

entation, but there is dismal nothingness

in vaudeville under the name of presen-

tation.

AND HERE’S
AN ALIBI

I AM about to write my first alibi. I

dislike alibis and write them poorly. The
simplest form of alibi places the blame
upon someone else. Therefore I shall

Write that kind.

My trusted Eastern correspondent,

John Spargo, either did not see my pic-

tures last week or didn’t write me about

them. My trusted Western correspond-

ent, Ray Murray, treated me the same
way. Douglas Hodges and the rest of

those whom I occasionally report in

these columns were busy, like myself,

making Milwaukee famous.

As a net result of these regrettable

circumstances, these columns contain

not a great deal of comment upon pic-

tures seen. This hurts me, you must

know, worse than you; for you do not

need to read such comments, whereas I

do need to write them. With the help of

Messrs. Murray and Spargo, and such

other volunteers as rush to my aid, I

will not let this happen again.

T. O. SERVICE.
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NEW PICTURES

Dorothy Devore and Gibson
Gowland in “The Prairie Wife,” a

Metro Goldwyn production direct-

ed by Hugo Ballin for Eastern
Productions, Inc.

The Prairie Wife
Distributor: Metro-Goldwyn

Producer: Eastern Productions, Inc.

Length: 6,487 feet

DIRECTOR HUGO BALLIN
Continuity Hugo Ballin

Titles

Katherine Hilliker and H. H. Caldwell
Author Arthur Stringer
Assistant Director James Chaplin
Cameraman James R. Diamond

PLAYERS
Chaddie Green Dorothy Devore
Dimcan MacKail Herbert Rawlinson
Ollie Gibson Gowland
Percy Leslie Stuart
Olga Frances Prim
Diego Boris Karloff
Doctor Erich Von Ritzau
Rufus Green Rupert Franklin

TYPE : Romantic drama of prairie

life.

HIGHLIGHTS: Human character-

ization. . . . Fist fight.

STORY : A telegram tells Chaddie
that her father has committed suicide,
leaving her penniless. She has been
reared in luxury but during her passage
to America she is so hopelessly lonely
that she makes acquaintance with Dun-
can, a rugged appearing man from the
plains of America. He loves her and
they decide to be married. On his ranch
in America she is extremely out of place,
not knowing the method of ranch life or
work and untrained for hard farm work.
She is frightened by the presence of
Ollie, the caretaker for Duncan. Nearby
is Percy Woodhouse, an Englishman
seeking health on the prairies. Chaddie
is obliged to stop at his ranch over night
when her horse bolts from her and she is

unable to get a mount from Percy. Dun-
can is angered when she does not return.
He accuses Percy. Later Ollie is found
dangling from the end of a rope in the

bam. Chaddie’s picture of her father is

found in the room of Ollie. Which is ex-
plained by a note from Ollie saying sbe
had killed the man. A son is bora to

Chaddie who has grown content to live

and work on the prairie for Duncan.

The Light of the Western
Stars

Distributor

:

Paramount
Producer: Famous Players-Lasky

Length: Undetermined

DIRECTOR WILLIAM K. HOWARD
Author Zane Grey
Scenario... George C. Hull

PLAYERS
Gene Stewart Jack Holt
Madeline Hammond Billie Dove
Brand Noah Beery
Bonita Alma Bennett
A1 Hammond William Scott
Billy Stillwell George Nichols
Monty Price Mark Hamilton
Nelse Robert Perry
Stub Gene Pallette

TYPE : Western romantic melo-
drama.

HIGHLIGHTS : Forced marriage
ceremony sequence. . . . Riding . . .

Start on the “walk of death” with
bullets flying about him.

STORY: Holt, a dashing young cow-
boy wbo has vowed at the climax of a
revel to marry the first girl he sees on
the incoming limited forces Billie Dove
to go through a marriage ceremony. He
is panic stricken when he realizes she is

the sister of his friend, William Scott.
In a shooting affair in El Cajon, Holt as-
sists Scott to escape from the sheriff.
Scott asks Holt to look after his sister.

Beery suddenly learns the governor has
sent police to clean out his ruffian band.
Miss Dove is saved from being abducted
by Beery when Holt rushes up to the
ranch that Beery has raided. The out-
laws capture Holt and Scott. Beery tells

Miss Dove she must decide whether Holt
or her brother shall live. The other must
take the “walk of death.” She selects

Holt to be saved. Beery decides to send
Scott free and kill Holt. Which is about
to take place when the police force the
capture of the bandits after a pitched
battle.

The Shock Punch
Distributor: Paramount

Producer: Famous Players-Lasky
Length: Undetermined

DIRECTOR PAUL SLOANE
PLAYERS

Randall Lee Savage Richard Dix
Dorothy Church Frances Howard
Dan Savage Theodore Babcock
Jim Church Percy Moore
Stanley Pierce Charles Beyer
Terrence O’Rourke Gunboat Smith
Mike Jack Scannell
Bull Mularkey Walter Long
Giuseppi Paul Panzer

TYPE : Fast moving comedy drama.

HIGHLIGHTS: Dix’ fall from the

high girder. . . . Administering of
“shock punch” by Dix when he meets

NOW BOOKING

ne/eased by

PR OPUCERS ~ PISTR IP U TI/VG ~ CORPORATION



52 EXHIBITORS HERALD May 30, 1925

Frances Howard. . . . Comedy ivork

of Dix.

STORY: Young scion of a millionaire
takes up boxing and training as if for
a fight. In company with two ex-pugs
he meets Frances Howard, wealthy girl,

in Central Park and uses their “shock
punch” to lay them out while he makes
friends. Her father is having trouble
with builders on a new structure when
Dix volunteers to go to work on the
building as an iron worker to find out
what the trouble with the builders is.

He is the butt of many practical jokes
when Walter Long “razzes” him. After
several thrilling adventures high up on
the building he overhears two workers
plotting to let an iron beam crash
through the new building from the top
floor. He arrives at the spot where the
beam is to be dropped just in time to
catch the trouble makers and forces a
confession. After a big fight on a small
spot up high Dix delivers the “shock
punch” again. Frances comes up to
them while they are stilt fighting and
all’s well.

Old Home Week
Distributor

:

Paramount
Producer: Famous Players-Lasky

Length: Undetermined

DIRECTOR VICTOR HEERMAN
Author George Ade
Scenario Tom J. Geraghty

PLAYERS
Tom Clark Thomas Meighan
Ethel Harmon Lila Lee
J. Edward Brice Larry Wheat
Marshall Coleman Charles Dow Clark
Townsend Barton Max Figman
Uncle Henry Charles Sellon
Mary Clark Zelma Tiden
Judge Harmon Sidney Paxton
Jim Ferguson Joseph Smiley
Frikkle, station agent Jack Terry

TYPE : Small town story with fun,

love and action.

HIGHLIGHTS: Old home lueek

celebration. . . . Arrived of Tom at

the station in the private car. . . .

Twist at the end of the story where
Tom tries to sell the ivell to the

crooks and is almost prevented from
doing it by Ethel.

STORY : Tom has been given a bad
mark in his home town following the
card game when a cheater placed the
cards in Tom’s pocket. When he had
opened a filling station in New York with
a partner the business was very poor but
the partner thought of having cards
printed which made it appear that the

partners were in the “Amalgamated Oil

Company.” Tom visits the home town to

find the people eagerly buying stock in a
promising oil well there. Tom finds the
schemers are a hoax. He becomes a
speaker at the town’s celebration when
they read his cards to find he is inter-

ested in the “oil company” in New York.
He later is selected to take complete
charge of the newly formed oil company.
He finds his mother has invested money
in the fraud. He determines to outwit
the sharpers by placing a gusher of
water in the well. When the sharpers
are preparing to leave with the citizen’s

$90,000 they change their plans upon the
belief that the oil well is really gushing
oil. They buy the well for $94,000. Tom
reveals to them that they have been the
butt of their own trickery. He is made
a hero and Lila Lee asserts her love for

him despite that she had, a short time
previously, told him his judgment in the

oil deal was poor; that he should not

have sold it to the sharpers.

Grounds for Divorce
Distributor: Paramount

Producer: Famous Players-Lasky
Length: Undetermined

DIRECTOR PAUL BERN
Author Ernest Vajda
Translator Guy Bolton
Adaptor Violet Clark
Cameraman Bert Glennon

PLAYERS
Alice Sorbier Florence Vidor
Maurice Sorbier Matt Moore
Count Zapata Harry Myers
Marianne Louise Fazenda
Guido George Andre Beranger
Labell Gustave Von Seyffertitz

Marie Edna Mae Cooper

TYPE : Domestic triangle with di-

vorcees playing prominent part in

plot.

HIGHLIGHTS: Carnival scene at

Nice. . . . Comedy situations. . . .

Airplane flight.

STORY : Moore, an expert divorce
lawyer, on his wedding night declares his

career will never deprive Miss Vidor of
his time. Later when Louise Fazenda
appeals to him for legal aid he neglects
to appear at his wife’s party. She be-
comes angry and threatens to divorce
him. She leaves. Later, her divorce ob-
tained, she reads a clipping about Louise
Fazenda ensnaring Moore. She marries
a French Count who spends his first

night of the honeymoon trying to get

U. S. A. on his radio set. She still loves
Moore, she realizes, and returns to him
with the plan of compromising herself

in order to get grounds for divorce. In

NOW BOOKING

“New Pictures” Index

"New Pictures” information pub-
lished in the ten issues preceding this

one is indexed below by title, issue

date and page number.

Adventure May 9-73
Anything Once May 2-61

Any Woman May 2-62
Awful Truth, The May 2-61
Barre, Son of Kazan May 16-86
Beauty and the Bad Man May 23-129
Beyond the Border May 9-74
Boomerang, The May 2-61

Breed of the Border Apr. 11-43

Bridge of Sighs. The Apr. 18-63

Burning Trail, The Apr. 25-53
Champion of Lost Causes March 21-51
Charmer, The May 2-60
Cheaper to Marry March 28-50
Chickie May 9-73

Code of the West May 9-74

Confessions of a Queen Apr. 4-46

Courageous Fool, The March 28-50
Crimson Runner, The May 16-83
Crowded Hour, The May 2-62
Daddy’s Gone A-Hunting March 21-52
Dangerous Innocence -Apr. 11-43
Declasse -Apr. 18-64

Denial, The -Apr. 11-43
Don Dare Devil May 9-72
Dressmaker From Paris. The Apr. 11-44
Eve’s Secret May 23-129
Fool, The May 9-72
Forbidden Cargo Apr. 25-54
Friendly Enemies May 23-129
Galloping Vengeance May 2-62
Gambling Fool, The May 16-84
Girl of Gold, The March 21-53
Gold and the Girl -Apr. 18-64
Gold and Grit Apr. 25-54

Go Straight May 23-130
Headwinds Apr. 18-65
Heart of a Siren, The Apr. 4-45
Her Market Value March 21-52
His Supreme Moment May 2-59

Hunted Woman, The Apr. 18-64
Introduce Me May 16-85
I Want My Man March 21-53
Jimmie’s Millions March 21-51
Kiss in the Dark, A May 2-60
Knockout Kid, The March 21-52
Lady of the Night Apr. 11-43
Lilies of the Streets May 9-72
Little French Girl. The May 16-84
Loser’s End, The -Apr. 25-53
Love’s Bargain Apr. 4-45
Lying Wives Apr. 4-45
Madame Sans Gene May 16-83
Man In Blue, The Apr. 18-63
Mansion of Aching Hearts, The..Apr. 18-63
Marriage in Transit -Apr. 25-54
Meddler, The May 9-73
Men and Women Apr. 25-53
Midnight Girls, The Apr. 18-65
Midnight Molly March 21-52
My Son May 2-59
Necessary Evil, The May 16-83
Never the Twain Shall Meet May 2-60
New Lives for Old March 28-49
One Way Street Apr. 4-45
One Year to Live March 21-52
On the Threshold March 28-49
On the Go Apr. 18-64
On Thin Ice March 28-50
Open Trail, The May 23-132
Parisian Nights March 21-53
Paths to Paradise May 23-131
Proud Flesh _May 9-71

Quo Vadis March 21-51
Rainbow Trail, The _...May 9-72
Reckless Courage May 16-85
Riders of Mystery May 16-84
Riding Thunder May 9-72
Riders of the Purple Sage Apr. 18-65
Saddle Hawk, The March 28-49
Sally March 28-49
Salome of the Tenements March 28-50
Scar Hanan Apr. 11-44
School for Wives -Apr. 25-54
Seven Chances Apr. 4-46
She Wolves May 23-132
Silent Pal, The May 2-60
Sky Raider, The Anr. 11-43
Snob Buster, The May 9-73
Soul Fire May 23-131
Spaniard, The May 2-61

Stop Flirting May 2-60

Sunken Silver JWay 16-85
Tales of a Thousand and One Nights

Apr. 4-46

Talker. The May 23-132
Tearing Through May 23-129
Tides of Passion May 16-85
That Devil Quemado Apr, 4-45

Verdict, The May 9-71
Waking Up the Town Apr. 25-54
Way of a Girl, The Apr. 25-53
Welcome Home May 23-131
Wings of Youth, The May 23-130
Wizard of Oz, The May 9-73

Youth and Adventure. March 21-51
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Marion Davies, Jackie Huff,
Harrison Ford and Hobart Bos-
worth in “Zander the Great,” Cos-
mopolitan production for Metro-
Goldwyn.

negligee she and Moore await the coming
of the Count. Latter fails to arrive at
the right time. When he does reach
them Miss Vidor is pushing Moore into
a room. The Count believes Moore is

trying to force his attentions and takes
a hand in the struggle. By a combina-
tion of incidents the compromising of
Miss Vidor is carried out and she and
Moore are remarried.

Raffles
Distributor: Universal

Producer: Universal-Jewel Produc-
tions

Length: 5,557 feet

DIRECTOR KING BAGGOTT
Authors

....E. W. Hornung and E. W. Presbrey

PLAYERS
Raffles House Peters
Bunny Freeman Wood
Lord Amersteth Winter Halt
Lady Amersteth Kate Lester
Gwendolyn Miss Dupont
Clarice Hedda Hopper
Capt. Bedford Fred Esmelton

TYPE : Adventurous and romantic
comedy drama.

STORY : On board a vessel bound for
London word comes to watch out for Raf-
fles, the notorious thief at large who has
become known by his cleverness and
sharp wits. At this time Raffles, a popu-
lar young fellow, and Bunny, his friend,

are among the passengers. Raffles warns
one of the passengers to watch out for
her necklace. Soon the necklace is taken
by Raffles who returns it in a pack of
cigarettes. Raffles attends a house party
in London where a noted criminologist is

present. The man announces that he
guarantees a famous string of pearls
cannot be stolen. They are. Raffles is

suspected. A trap is laid for him. Lady
Gwendolyn warns him of it. The pearls
were those of her mother. Before they
are returned Gwendolyn and Raffles elope
and are married. The pearls are returned.
Later the couple are forgiven.

The Texas Bearcat
Distributor: F. B. O.

Producer: J. J. Goldburg
Length: 4,770 feet

DIRECTOR REEVES EASTON
Author F. J. Rhetore
Adaptor George Plympton

PLAYERS
John Crawford Harry Von Meter
Jean Crawford Sally Rand
Watson Jack Richardson
Sethman Carleton King

Murdock Lee Shumway
Dave Sethman Bob Custer

TYPE : Western fast action melo-

drama.

HIGHLIGHTS: Revelation at the

end where the dying Sethman says

Dave is the son of Crawford.

STORY : Raised to believe he is the
son of a half breed Dave aids Sethman
in the struggle against Crawford inter-

ests which try to get control of sur-
rounding ranches. After coming West
with her father, Crawford, Jean is saved
from a runaway by Dave. Later she is

saved by Dave when the unprincipled
Murdock, Crawford’s agent, attempts to
attack her. Sethman, to get even with
Crawford, plans to rustle the cattle. In
the fight Crawford wounds Sethman, but
Dave shoots Crawford in the hand. Seth-
man, dying, tells that Dave was stolen
from Crawford when a child. Then Dave
is unhappy as ever until he finds that
Jean is not his sister, being an adopted
daughter of Crawford. With this knowl-
edge he becomes her fiance.

The Night Club
Distributor: Paramount

Producer: Famous Players-Lasky

Length: 5,732 feet

DIRECTORS
... FRANK URSON and PAUL IRIBE

Author William De Mille
Adaptor Walter Woods
Scenario Keene Thompson

PLAYERS
Robert White Raymond Griffith

Edith Henderson Vera Reynolds
Diablo Wallace Beery
Carmen Louise Fazenda

TYPE: Farce comedy of man who
must marry at a certain time or lose

his fortune.

HIGHLIGHTS : Comedy acting by
Griffith. . . . Titles. . . . Bidl epi-

sode.

STORY : Griffith, deserted at the altar,
becomes a woman hater. He must marry
Vera Reynolds or lose the fortune. Not
having seen her he does not wish to see
her; but he does. Then not knowing
whom she is he falls in love with her.
She learns after falling in love with him
that he will inherit a fortune if he mar-
ries her. She charges that he wishes to
marry her to get the fortune. After
many comedy turns to prove that he
loves her he wins her by attempting pas-
sionately to commit suicide.

Zander the Great
Distributor

:

Metro-Goldwyn
Producer: Cosmopolitan Pictures, Inc.

Length: 6,500 feet

DIRECTOR....GEORGE WILLIAM HILL
Adaptor Salisbury Field

PLAYERS
Mamie Smith Marion Davies
Juan Fernandez Holbrook Blinn
Dan Murchison Harrison Ford
Good News Harry Watson
Texas Harry Myers
Black Bart George Seigmann
The Sheriff Hobart Bosworth
Zander John Huff

TYPE : Comedy melodrama of or-

NOW BOOKING
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phan girl finding romance when en-

trusted with a motherless child.

HIGHLIGHTS: Comedy moments
of orphanage scenes. . . . Escape
from governess. . . . Western epi-

sodes.

STORY: Orphan girl is taken away
from orphanage because of cruelties and
placed in a private home. Woman whose
husband has deserted her loves her. She
dies. Her child is in the custody of the
orphan girl. Latter takes the child

across the continent seeking the father
of the child. She meets a smuggler
whom she falls in love with and who
gives up smuggling to marry her.

The Ridin Comet
Distributor: F. B. 0.

Producer: Ben Wilson Productions,

Inc.

Length: 5 reels

DIRECTOR BEN WILSON
Scenario George Pyper
Cameramen

Eddie Linden and Don Cunliff

PLAYERS
Slim Ranthers Yakima Canutt
Bess Livingston Dorothy Woods
Austin Livingston Bob Walker
Max Underly Bill Donovan
Sheriff Slim Allen
Bobby Mascot Archie Ricks
Doctor William Hackett
Meadowlark, the horse Babe

TYPE: Western melodrama where
a young ranch owner and an irriga-

tion engineer enter battle of wits.

HIGHLIGHTS: Jump of the horse

and Canutt from the cliff into the

lake. . . . Hero and villain on the

racing horse. . . . Attack of moun-
tain lion on the horse.

STORY : Because he is trying to hold
up an irrigation project and also trying
to “butt in” on Max Underly’s girl, the
latter and his gang try to “frame” Slim
Ranthers. He is lured to a ranch at night
and shot in the arm. Livingston, the ir-

rigation engineer, seeks to have him
branded as a cattle thief, but Slim foils

all their plans and even aids Bess Liv-
ingston get help to her brother, injured
by a cougar, in time to save his life.

Wildfire
Distributor

:

Vitagraph
Producer: Distinctive Pictures Cor-

poration

Length: Undetermined

DIRECTOR T. HAYES HUNTER

Authors George Broad-
hurst and George B. Hobart

Adaptor Gerald C. Duffy
Cameraman J. Roy Hunt

PLAYERS
Claire Barrington Aileen Pringle
Myrtle Barrington Edna Murphy
Garrison Holmes Herbert
Dr. Woodhurst Edmund Breese
Marie Mary Thurman
Ralph Woodhurst Antrim Short
Matt Donovan Tom Blake
John Duffy Lawford Davidson
Bud Will Archie
Hortense Edna Morton
Chappie Raster Arthur Bryson

TYPE : Romantic, fast moving,

race track drama.

HIGHLIGHTS: Horse race. . . .

Realistic burning of famous racing

stable. . . . Rescue of men and horses.

STORY : Claire Barrington falls heir
to a famous racing stable with many
debts, whose payment is dependent upon
the sweepstakes, in which her horse,
“Wildfire,” is entered. Her principal
creditor, Duffy, plots to “throw” the race
to another horse, but Claire learns of the
signal he is to give the jockey and uses
it to insure “Wildfire’s” triumph. A
charge of treachery made against Duffy’s
enemy. Garrison, is proved false and
Claire and Garrison become engaged.

Lost—A Wife
Distributor

:

Paramount

Producer: William De Mille

Length: Undetermined

DIRECTOR WILLIAM DE MILLE
Scenario Clara Beranger
Author Alfred Savoir
Cameraman Guy Wilky

PLAYERS
Tony Hamilton Adolphe Menjou
Charlotte Randolph Greta Nissen
Dick Robert Agnew
Baron Deliguieres Edgar Norton
George (Tony’s friend) Mario Carrillo
Duke de Val Genaro Spagnoli
Louis (Casino proprietor)

Eugenio de Liguoro
Mrs. R. W. Randolph Henrietta Floyd
Baroness (mother of Baron)

Toby Claude
Julie (Charlotte’s maid).Marcelle Corday

TYPE : Romantic comedy drama
about a man winning, losing, then

winning again a beautiful girl by
gambling.

HIGHLIGHTS: Sequence where
the baron tells Greta Nissen Menjou

NOW BOOKING

As
Elaer Hanli

DIrated
by

Paal Powell

J^Uased by

Ina Clairci
great slarritw success

oy (Xrlhur,^ichman

PRODUCERS ~ PISTR inUTING - CORPOJT^TO'Ar^

had gambled for her. . . . Greta Nis-

sen with her Uvo “husbands.” . . .

All night card game which she de-

clares, proves his love for gambling is

greater than his love for her.

STORY: Menjou bets his friends Greta
Nissen will not marry the duke she is

engaged to. Later, he wagers she will

marry him. He sweeps her off her feet
with his violent love making and mar-
ries her that night. His love had for-
merly been for gambling. After their

marriage he excuses himself for ten min-
utes to go into an adjoining room to try
his luck at the roulette wheel. There he
is induced by an old gambler to win the
first battle of their married life or suffer

defeat ever after. It results in Menjou
remaining in the gambling room 75 hours
at the wheel. Greta remains outside de-
termined not to leave until he is with
her. At the end of that time she decides
to leave him. He is called to his father
in New York and she goes to her mother
in Paris. A year later he receives word
that she has received her final divorce
papers and will marry a French count.

He speeds to France to prevent the mar-
riage but is too late. Then he follows to

the count’s estate where he purposely
puts his automobile in the ditch. He
feigns a broken leg and is taken into the
home of the count who, not knowing the
identity of Menjou, asks him to remain
in the house. When the count is called

to a far corner of his estate by a blaze

Menjou confronts Greta, telling her
their marriage was never dissolved and
that he still loves her. She and he enter

a game of cards which lasts all night.

His gambling nature is revived and she
reviles him. But he promises her he will

never gamble again. The count at-

tempts to prevent the situation from go-

ing further but his mother enters to say
that he does not deserve the girl. Menjou
leaves with his bride.

—Fox News No. 64

—

FAMOUS STATUE TAKEN DOWN FROM
MADISON SQUARE TOWER

—Fox News No. 65

—

TOM MIX ACCLAIMED ON RETURN
TO AMERICA FROM ABROAD

ATTACKING U. S. FORCES DEFEAT
DEFENDERS AT HAWAII

—Kinograms No. 5082

—

HONOR PAID NATION’S UNKNOWN
MOTHERS AT ARLINGTON

*

HARVARD AND PENN SHARE HONORS

—Kinograms No. 5083

—

FLYING EBONY WINS KENTUCKY DERBY

—International News No. 41

—

ATTACKING U. S. FORCES DEFEAT
DEFENDERS AT HAWAII

*

HONOR PAID UNKNOWN MOTHERS
OF NATION AT ARLINGTON

—International News No. 42

—

COMMUNISTS STAGE ANTI-ROYALIST
DEMONSTRATION FOR HINDENBURC

•

DIRIGIBLE LOS ANGELES ON RECORD
FLIGHT

—Pathe News No. 40

—

HONOR PAID UNKNOWN MOTHERS OF
NATION AT ARLINGTON

*

ATFACKING U. S. FORCES DEFEAT
DEFENDERS OF HAWAII

—Pathe News No. 41

—

TROTSKY AGAIN LEADER IN SOVIET
AFFAIRS
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THE HIMMART
Chadwick

“Unchastened Woman” Starts

James Young is directing Theda Bara
in “The Unchastened Woman,” which
marks her return to the screen. Wynd-
ham Standing is in the cast.

European Director Chosen

Arthur Cregor, countryman of Franz Le-
har, will direct the picturization of the

latter’s musical play, “The Count of Lux-
embourg.”

Davis EHst. Div.

Kerman Buys Entire Product

All of the Davis Distributing Division’s

output for the season has been bought by
Kerman Films, Inc., which will release 80

pictures.

Associated Exhibitors

“Manhattan Madness” Edited

While Jack Dempsey and Estelle Taylor
are taking a belated honeymoon in London,
their picture, “Manhattan Madness,” is

being cut and titled to be ready for pre-

sentation in a month.

“Two Can Play” Released in ’26

Clara Bow and Allan Forrest are busy
on “Two Can Play,” which 'likely will be

released next spring under its assignment
to the second group of features.

Educational
Eight Comedies Released in May
Eight two-reel comedies are being re-

leased this month beside the special “Balto’s

Race to Nome.”

Hamilton to Complete Series

Lloyd Hamilton will complete his final

series of comedies in the present series in

July and August. Lige Conley will appear
in at least two Emerald comedies

Seven Books for 576 Days

New York branch has completed book-
ing with Loew circuit for 576 days, includ-

ing 425 in May, on seven Educational sub-
jects.

Jack White Returns

Jack White, who has just returned to
Los Angeles from Europe, brings back sev-
eral new ideas on comedy production.

Fox
Clara Horton Finishes “Wheel”

Clara Horton, who remained away from
the screen two years while she traveled,

has completed her role in “The Wheel.”

Lilyan Tashman Weds in August

Lilyan Tashman and Edmund Lowe have
set their marriage for August in Holly-
wood. 'They are building a home in Bev-
erly Hills.

Fan Club Picks Marian Nixon
Marian Nixon has the “sweetest person-

ality on the screen,” according to a vote
by the Chicago Fan Club for Girls.

Marjorie Daw Returns

Marjorie Daw is back from Santa Bar-

bara following the shooting of films for
“East Lynne.”

F. B. O.
“Keeper of the Bees” Being Cast

James Leo Meehan, son-in-law of the
late Gene Stratton-Porter, is supervising
the casting of “The Keeper of the Bees,”
chosen for production ahead of “Her Fath-
er’s Daughter.”

“Flaming Waters” to Be Made
“Flaming Waters,” an original melodra-

matic story by E. Lloyd Sheldon, is sched-
uled for production.

Railroad Melodrama Chosen

A cast is being selected for a new rail-

road drama tentatively titled “The Mid-
night Flyer.”

Flynn Signs for Series

Maurice (Lefty) Flynn, who sprained
his knee in a motorcycle stunt for “Speed
Wild,” has signed with Harry Garson for
a series of comedy dramas, with “High
and Handsome” his next vehicle.

Two Pictures Scheduled

“The Isle of Retribution,” from the Edi-
son Marshall novel, will be produced,
starting soon. “Twenty Years After” will

be Richard Talmadge’s next.

First National
Charles Murray Signs

Charles Murray, who will appear in

“Classified,” Corinne Griffith picture, has
arrived at Hollywood from New York,
where it is said he has signed a long term
contract.

Feature Made in Five Weeks
It took Edwin Carewe just five weeks

to film “The Lady Who Lied.” The cast
includes Lewis Stone, Virginia Valli and
Nita Naldi.

June Mathis Busy

Beside preparing the script for Corinne
Griffith’s “Classified,” June Mathis has been
busy with “The Viennese Medley,” which
Kirk Rehfeld is directing.

Colleen Moore Holds Marks

Colleen Moore is said to hold three of

the first four box office marks of West
Coast Theatres, with “Flaming Youth,”
“Sally” and “So Big.” Third place goes
to First National’s “Black Oxen,” starring
Corinne Griffith.

Plaster Paris Cast Autographed

Among the first to autograph the plaster
cast that held Colleen Moore’s neck in place
following her accident in “The Desert
Flower” were Edwin Carewe, Virginia Val-
li, June Mathis, Irving Cummings, Myrtle
Stedman and Lewis Stone.

United Artists

Fairbanks in Pirate Role

Douglas Fairbanks is performing tricks
with a cutlass in preparation for the film-
ing of “The Black Pirate,” which will be
entirely in color.

Master Set for Pickford

Mary Pickford may take on the title

of “Sweetheart of the Tenements” when
her “Little Annie Rooney” is completed,
because a regular clothesline alley has been
constructed on the lot for the East Side
story picture.

Kids Practice Brick Throwing

Twenty boys assembled for tryouts as
brick throwers in Mary Pickford’s “Little

Annie Rooney,” but Mary herself had to
do the hurling when the first youngster
was overcome by stage fright.

Warner Brothers

“Pleasure Buyers” Prepared

Irene Rich will star in “The Pleasure
Buyers,” which Chet Withey will direct.

Hope Loring and Louis Lighton prepared
the scenario.

“Three Weeks in Paris” Next

Matt Moore will star next in “Three
Weeks in Paris,” from the Gregory Rogers
story. Roy Del Ruth will do the directing.

Western for Monte Blue

Bess Meredyth is preparing the script

for “The Verdict of Faro Mountain,” from
the Rex Beach novel, in which Monte Blue
will appear under Millard Webb’s direction.

NOW BOOKING
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Irene Rich Going to Europe

Irene Rich will leave for Europe in July
with her two daughters and her mother
on a three months’ leave.

Ttvo New Directors Signed

Earle C. Kenton and Chet Withey ha^e
been contracted to direct for Warners- and
K J. Lowe, Jr., scenarist, has taken a long
term contract.

Paramount
W illiam De Mille Goes East

William De Mille is conferring in Xew’
York with Clara Beranger on “New
Brooms,’’ which he will start July 12. He
also is supervising the final editing of
“Lost—A Wife.”

Raymond Griffith Signed

Raymond Griffith has been signed for
five years, to appear only in feature com-
edies.

Howard Obtained for 5 Years

Y'illiam K. Howard, signed for five

years, will make “The Vanishing America”
as his first.

Torrence Contract Renewed

Ernest Torrence, who is playing in “The
Wanderer,” has signed for a long term in

renewing his contract.

“Are You a Mason’ Starts Next

Edw'ard Sutherland is at the West Coast
studios arranging for the filming of “Are
You a Mason?” in which Raymond Griffith

will star.

Pathe
Hal Roach Units Active

Jess Robbins is directing Clyde Cook in

his second two-reeler; Director Leo Mc-
Carey and Charley Chase are preparing a

story after completing “Isn’t Life Terri-
ble?”; Robert McGowan is making another
Our Gang comedy, and Jay Howe has fin-

ished the second of the new Hal Roach
series.

“Sunken Silver” Chapters Ready

Bathe’s releasing program for the w'eek
of May 17 includes the second chapter of
“Sunken Silver;” “Wild Papa,” a Spat
comedy, and Mack Sennett’s “Skinners in

Silk.”

“Black Cyclone” Booked 120 Days

“Black Cyclone” has been booked for 120

days by Loew Circuit, following its world
premiere at Capitol theatre. New York.

Sennett Finishes Two, Starts Pair

“Toot Sweet” and “The Gosh Darn Mort-
gage” prints have been shipped to the home
office by Mack Sennett and two more com-
edies are in production with Del Lord and
Lloyd Bacon directing.

2 Comedies on May 24 Release

Glenn Tryon plays in “Tell It to the

Policeman” and Martha Sleeper leads in

“Sure—Mike,” Hal Roach comedies re-

leased the week of May 24. There is also

a third chapter of “Sunken Silver.”

Producers Dist. Corp.
Lillian Rich Plays “Seven Days”

Lillian Rich has been loaned by Cecil

B. De Mille to A1 Christie to play in

“Seven Days,” first of the latter’s produc-
tions on next season’s schedule.

Norman McLeod Signs Again

Norman McLeod, “gag man” for “Char-
ley’s Aunt,” has signed for another year.

Big Ballyhoo Starts “Crimson Runner”

By a tie-up with the Cleveland News,
Priscilla Dean sold autographed copies of

a new song in proclaiming her personal ap-
pearance with “The Crimson Runner” at

Keith’s 105th Street theatre, Cleveland.

“W^ithout Mercy” Casting Starts

Vera Reynolds, Robert Ames and Doro-
thy Phillips have been engaged to play
“Without Mercy,” first Metropolitan pro-
duction for Pro-Dis-Co release.

Bruce Goes to South Seas

Robert C. Bruce has gone to the South
Seas and Hawaiian Islands to get screen
paintings, overture scenics and new ideas

for screen presentations.

Universal
Jack Pickford to Europe

With completion of “The Goose Woman”
Jack Pickford is all set for a tour of

Europe.

Pauline Garon Dons Makeup
Pauline Garon, who has just finished

“Rose of the World” for Warner Brothers,
has started with Reginald Denny on a
new picture at Universal City.

Jf eissmuller Meets Puffy

Johnny Weissmuller, Olympic swimmer,
visited Charles Puffy, one-time champion of
Germany, who was brought to America by
Universal to play in comedies.

“The Still Alarm” Scheduled

Edward Laemmle has begun preparations
to direct “The Still Alarm,” from the melo-
drama of fire department work by Joseph
Arthur and A. C. Wheeler.

Alfred Allen Recuperating

Following injuries in a 25 foot fall at

the screening of “Perils of the Primitive,”

Alfred Allen is back on the set, though
still unable to speak above a whisper.

Ivan Players
“Lying Wives” Contracts Made
Bobby North, president of Apollo Film

Exchange, has acquired distribution rights

to “Lying Wives” for Greater New York

and Northern New Jersey. Golden Dis-
tributing Corporation of Boston has the
rights for New England.

Associated Pictures

New Picture for Barbara LaMarr
“Florrie Meets a Gentleman,” an original

story by Elsie Jean Jerard, has been ob-
tained for Barbara LaMarr. Jack Lait
will write the continuity and First Na-
tional will release the film.

“The White Monkey” Advanced

Release date of “The White Monkey”
has been advanced from July 12 to June
7 by First National.

B. P. Schulberg
“Faint Perfume” Near Release

“Faint Perfume,” Gasier production from
the Zona Gale book, will be released late
this month. Three hundred attended a
preview in Los Angeles.

John Sainpolis Joins Cast

John Sainpolis has been added to the
cast of “My Lady’s Lips.”

Principal Pictures

Lessors Discuss Schedule

Six Harold Bell Wright novels will be
filmed within the next two years, two prob-
ably in the 1925 season, it was decided at
a conference which Irving and Sol Lesser
called in New York.

“Barbara Worth” Budget Fixed

A budget has been completed for “The
Winning of Barbara Worth,” now under
production.

Metro-Goldwyn
“Dardelys the Magnificent” Bought

Sabatini’s “Dardelys the Magnificent” has
been bought for a picturization in which
John Gilbert will play the leading role.

Novarro Gets Navy’s Co-operation

The United States navy will co-operate
with Ramon Novarro in his next picture,
to be filmed at the Naval Academy.

Namond Play Purchased

Henry V. Namond’s stage play, “When
We Were Twenty-One,” has been pur-
chased.

Boardman in “The Only Thing”

Eleanor Boardman and Conrad Nagel
will be featured in “The Only Thing,”
Elinor Glyn’s next production to be made
by Jack Conway.

Technicolor in Three Pictures

The technicolor process is being used in
the filming of “Pretty Ladies,” “Ben Hur”
and “Nothing to Wear.”

P. A. Powers
P^ggy Joyce Goes to Hollywood

Peggy Hopkins Joyce has gone to Holly-
wood to make her screen debut in “The
Sky Rocket,” first of the new Marshall
Neilan productions.

Ginsberg

Rcryal Picture Ready July 1

First of the Royal Pictures is “Before
Midnight," to be ready for release about
July 1. William Russell and Barbara Bed-
ford are featured, with John Adolphi
directing.

Davis Dist. Div.

Mystery Serial Obtained

“The Mystery Box,” a 10 episode mystery
serial, stars Ben Wilson and Neva Gerber.

NOW BOOKING
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ALBANY, N. Y.—Leon Medem, formerly

of Minneapolis, and more recently sales-

man in the local Pathe exchange, was pro-

moted last week to managing the exchange,
succeeding Charles Stombangh, who also

came here from Minneapolis a year ago,

and who has been transferred to the New
York City office. ... A. IV. Goodman,
of the Orpheum in LTtica, was along Film-

Row during the week, booking up pictures

and looking decidedly prosperous. . . .

Meyer Schine, head of the Schine circuit,

is the only one from this section attending
the Milwaukee convention. . . . Alex Sayles,

manager of the Clinton Square in Albany,
is now writing all the newspaper copy for

the three theatres owned by C. H. Buckley,
including the one in Glens Falls, and what’s
more, he is doing the job exceptionally well.

Oscar Perrin, of the Leland, in Albany, as

well as the Clinton Square, observed his

birthday last week, but absolutely refused
to divulge the number of years. . . . Ben
Apple, of the King in Troy, is still

feeling the effects of an injury to his leg

last fall, and cannot indulge in his favorite

sport of bowling. . . . Julius J. Byck, owner
of Rudolph theatre in Tannersville, has an
elaborate anniversary program running
from May 2 to June 6, in connection with
the fifteenth anniversary of the house. . . .

S. N. Burns, Jack Krause and Robert Mo-
chris have been named to the board of di-

rectors of Albany Film Board of Trade.
. . . W. W. Mase of Prattsville, has opened
the Hippodrome in Gilboa, and will operate
the house until such time as the village is

wiped out through the construction of a
huge reservoir. . . . H. C. Bissell, a Lffii-

versal salesman here, was promoted to

management of the exchange last week,
succeeeding Sigbert Wittman, who has re-

returned to Philadelphia. Mr. Bissell, to-

gether with Langdon Burks, exploitation
man for the same company, attended the

Chicago convention. . . . Letv Fischer, of
Fort Edward, owner of five theatres, re-

ports business slumped 25 per cent in the
three towns, wihich have daylight saving.

. . . Herman Steam, local manager for
F. B. O., went to the Chicago convention.
. . . L. H. Smith, of Valley Falls, has
opened a theatre in Johnsville. Wearing
his same old broad smile, John Augello,
of Family theatre, Utica, was along Film
Row the past week and booked many pic-

tures. . . . John Mattice, of the Novelty in

Middleburg, is also in town, being accom-
panied by his brother, who is just out of a
local hospital. . . . Walter Roberts, ma.i-
ager of Troy theatre, is not as lonessome
as in the past, Mrs. Roberts being back
home from a visit in New York. . . . Mrs.
Benjamin Stern and son leave this month
for Atlantic City, where they will spend the

summer, friend husband remaining on duty
at the Troy theatre. . . . J. H. MacIntyre,
local manager for Paramount, was pre-

Salt Lake City

First Runs
(^'eek Beginning May 3)

AMERICAN: “Quo Vadis,” First National;
International News.

KINEMA: “Dangerous Innocence,” Univer-
sal; Pathe Review; International News.

ORPHEUM: **Beauty and the Bad Man,”
Producers Distributing Corporation.

PANTAGES : “Sinners in Silk,” Metro-
Goldtoyn,

PARAMOUNT EMPRESS: “A Kiss in the
Dai*k,” Paramount

;

Pathe News.
VICTORY: “Men and Women,” Paramount;

Pathe News.

sented with a beautiful traveling set last

week by Albany film managers, when he
retired as president of the Film Board of
Trade. He was guest of honor at a dinner
in the Hotel Hampton. . . . Patrick Quin-
lan, of the Ideal in Chateaugay, has named
his granddaughter Colleen after Colleen
Moore, and has notified the star to that

effect. . . Joe Saperstein, of the Griswold
in Troy, is putting on a dance contest

Monday and Tuesday nights in connection
with pictures. . . . Mrs. L. L. Connors, of
the Victory in Cambridge, was among the

visitors along Film Row during the week.
. . . Ben Young of Ilion is erecting a the-

atre that will be open in the early fall

;

the building will also include a dancehall
and bowling alleys.

AN FRANCISCO, Calif.—Mischa Glus-
kin has renamed the old “Class A” the-

atre “The Temple.’’ . . . Stanley P. Griffin

has been made house manager of Haight
Theatre. For the past two years he was
head of the First National’s shipping de-
partment in this city. . . . All were
pleased to hear that Harry Seipel of Visalia
has recovered from his attack of scarlet

fever. Oh, well, all good things recover.
. . . IV G. Freddy’s reflector lamps re-

cently were installed in Strand theatre, and
T. P. Hall’s theatre at Martinez will also
install them. That’s a good reflection on
Preddy. . . . Herman Wobber, one of
the most popular motion picture men on
the Pacific Coast, has received an appoint-
ment from the Paramount offices that will

take him to the foreign field. Wobber has,
for many years, been district manager of
the West Coast office of Famous Players-
Lasky Corporation, with his offices in San
Francisco. The new Vista theatre, which
Paul Weiss completed the latter part of
April, was opened with a pretentious pro-
gram and many prominent citizens from
this city attended. The mayor of Rio Vista
gave the dedication address. . . . Louis
Reichart, formerly manager of Selznick’s
San Francisco office, has been made man-
ager of Producers’ Distributing Corpora-
tion at Salt Lake City. . . . Harry C.
Greening, at one time connected with the
Nezv York Herald, has been appointed pub-
licity director of the Aztec and Egyptian
theatres. . . . Julius Cantwell, promi-
nent for many years on the local exchange,
has left the Progressive office to sell for
Hall Film Exchange. ... It has been
officially reported that John Peters has
purchased the Spot and Strand theatres at

Stockton. Good luck. . . . Strand the-
atre has been purchased by Rothchild
Entertainment Corporation from Morris
Markowitz. The Rothchild people will

spend $150,000 in overhauling the house and
will then run first class pictures in it,

similar to those being shown at the Cali-
fornia, Granada and Imperial theatres. It

is thought the Rothchild interests will take
over the Strand July 1. . . . Permis-
sion to build a theatre building on Stanford
avenue, Oakland, has been granted to Ralph
Wood of San Francisco. The house will

cost $75,000. . . . Bennie Muller has
been appointed assistant to J. J. Cluxton
of the Pantages theatre. . . . G. C.

Parsons of the National Theatres ran into

the office smiling and bragging. No one
blames him. He was presented with a 9-

pound daughter. Best wishes. . . . Mrs.
Bert Hall, wife of Bert Hall of the Hall
Film Exchange, has recuperated from her
attack of the mumps. Now Bert’s happy.

. . . Miss Quale, formerly assistant

NOW BOOKING
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cashier at Metro-Goldwyn, is now affiliated

with National Theatre Syndicate. . . .

IVilliam Lockoff is opening an Airdome
theatre in Stockton. ... 5. Loevine of

Continental Screen Service has returned to

this city after spending some time in the

Northwest. He knows what’s good. . . .

M. Goodwin is opening the “Impe” theatre

at Rippon. He’ll make it pay. . . .

Joseph Diets, special representative for Tri-
Stone of New York, was a recent visitor

on the Exchange. . . . An innovation
in exploitation was introduced in this sec-

tion when the Paramount Sales Coach set

forth on its territorial trip with advertis-

ing direct to the theatre. The car is

equipped with all kind of advertising the

manager needs. . . . Local Paramount
men are still singing the song which Jack
Bettencourt, salesman of Paramount office,

composed for the San Francisco boys to

open the Paramount convention at Los
Angeles with. It was and is a good one.

V*

SEATTLE, Wash.—De Luxe Film Com-
pany’s exchange has moved from 2016

Third avenue across the street to larger

and more attractive quarters, which former-
ly were occupied by Selznick. The new
home of De Luxe is being fixed up in a
charming manner by Lou Rosenberg, man-
ager. . . . Many of the familiar figures on
Third Avenue are away, because of con-
vention. Among those who are absent are

H. A. Black of Vitagraph, Fred Sliter and
Charles Koerner of First National; Jack
Schlaifer and C. B. Hudson of Universal,

and A. H. Huot and IVilliam Matthews of
Film Booking Offices. . . . Among recent

Seattle visitors was S. T. Maurice, Uni-
versal Film Company special representative,

who conferred with Jack Schlaifer, man-
ager of the local offices. On his way north
Mr. Maurice also held a conference with
G. E. Jackson, manager of the Portland
offices. . . . George Endert, Famous Players-

Lasky, and Seth Perkins, Metro-Goldwyn,
have returned from conventions of their

respective organizations. . . . Golf is claim-

ing a lot of attention along Third Avenue.
The second half of the home match be-

tween exchanges and exhibitors of Seattle

and Portland was won by Seattle. The
first half had been taken by Portland. . . .

In the second contest, played at the Rain-
ier links, the lineup was—^Seattle, Harden,
Aust, Steffy, Brink, Edris, McNeish, Rosen-
berg, Gottstein, Rosenberg and Samuelson

;

Portland, Potter, Fautz, Rosenberg, Graep-
er, McCredit, Metzger, Rucker, Walker,
White and Matthews. Points—Seattle, 16;

Portland, 11. The grand classic will be

played in June. A number of new prizes

have been contributed. . . . The loot com-
prises a championship cup, from North-
west Film Journal ;

Ivory inlaid putter,

from Theatre Equipment Company; cup
for low score, from Jim Hone, secretary,

M. P. T. O.
;
Yardsmore inlay driver, from

Archie Stuart, representative, Crawford,
McGregor & Canby Company, Dayton, O.,

manufacturers of MacGregor golf clubs

;

pair of sport shoes, from Turrell Shoe
Company; gold plated mashie, from B. F.

Shearer, Inc.; dozen Bullet golf balls, from
Piper & Taft, and a pair of golf socks,

from Bus Station Cigar Stand, located in

Film Row.

ANSAS CITY, Mo.—Hardly had the

new Central theatre, a suburban house
of Kansas City, opened its doors the other

day when sale of the house was announced.
The theatre was purchased by Gregg &
Crandall from Jack Tiller of McCook,
Neb., for $12,000. . . . Although man-
agers for Newman and Royal theatres of

Kansas City have not yet been selected, the

deal whereby the two theatres will be sold

to Paramount will be completed in a few
days, Frank L. Nezvman, owner, who re-

turned last week from the Paramount con-
vention in Los Ai»geles, said. Mr. Newman
will become manager of three Paramount
houses on the West Coast, while Milton
Feld, managing director of the Newman
and Royal, will become manager of produc-
tions on the West Coast for Paramount.
. . . The following from a front page
article from the Kansas City Star shows,
in the opinion of Frank L. Newman, owner
of the Newman and Royal theatres, Kansas
City, the value of radio tieups with news-
papers which have broadcasting stations

;

“Waring’s Pennsylvanians, the Victor
record artists appearing this week at the

Newman theatre, will be the feature attrac-

tion of the Newman Nighthawk program,
broadcast by WDAF, the Kansas City Star,

from the stage of the theatre tonight.” An-
nouncement of Al Kahn, president of Film
Classics, Kansas City, that he had disposed
of his entire interest to Warner Brothers,
the product to be distributed through Vita-
graph, was followed this week by the an-
nouncement that he and his brother, M. A.
Kahn, would continue in the distribution

end of the industry, handling Preferred
Pictures, the franchise for which they have
held since last year. . . . Continued
steady patronage at Tackett theatre, just

over the state line in Oklahoma from Cof-
feyville, Kan., has convinced J. B. Tackett,
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owner, that he made no mistake in build-
ing outside his state on virtually a prairie
to thwart reformers, who opposed Sunday
shows. . . . Among out-of-town ex-
hibitors in the Kansas City territory last

week were F. G. Weary, Farris theatre,
Richmond, Mo.

;
Laurence Brenninger, To-

peka, Kan.; 5. A. Andrews, Gem, Olathe,
Kan.; Tom McGruder, Elite, lola Kan.; G.
L. Rugg, City Hall theatre, Robinson, Kan.

;

C. M. Pattee, Pattee theatre, Lawrence,
Kan.; Mr. and Mrs. C. C. Christian, Beyers,
Excelsior Springs,. Mo.

;
Y. E. Wilhoit, Jef-

ferson, Mo. . . . The fact that Man-
ager M. A. Levy was in New York at-
tending the Fox convention did not keep
the Kansas City branch from doing a near
record business last week. Zim-
mer, New York auditor for Metro-Gold
wyn, was busy on the Kansas City office’s

books. . . . /. M. Duncan, personal
representative for Sam E. Morris of Warn-
er Brothers was in Kansas City for a brief
visit, after which he left with C. A.
Schults, Kansas City branch manager, for
the Warner sales convention on the West
Coast. . . . Transfer of the records
from Film Classics, Warner Bros, distribu-
tors, to Vitagraph was completed in Kansas
City last week by Sam Chapin, auditor. C.
E. Gregory, Metro-Goldwyn branch man-
ager, left behind a busy office long enough
to attend a district sales convention in St.

Louis. Earl Bell, former Film Classics
§ales manager in Kansas City, will leave
for California next week to visit his par-
ents six weeks. . . . To7n Byerle, First
National branch manager, and Bob With-
ers, Enterprise branch manager, returned
from the territory last week and announced
they were more than satisfied with business.
. . . Leon Silverman, new salesman for
Independent Film Company, started out
this week to make his debut to exhibitors.
. . . Miss Sarah Jane Brooks of the
Aletro-Goldwyn branch is resigning for no
other reason than to become a housewife, it

is rumored.

A/riLWAUKEE, Wis.—O. /. Wooden, of

the Alhambra and Garden, is “Daddy
Wooden” now. It’s a girl. . . . Harry
Hart, manager of F. B. O., who has been
seriously ill for months, is preparing for a

trip to the North woods when he leaves the

hospital shortly. . . . Stan Brown, play-

ing Quo Vadis at Saxes Strand, equaled the

year’s record for his house on opening
night. The previous high mark had been

set by “The Sea Hawk.” . . . Harry
Jones, of Saxe’s Merrill, observed National

Music week with special stage presentations.

Likewise, he arranged a special Alother’s

Day overture. . . . Earl Rice, who
recently sold his holdings to the Silliman

chain, will leave for the Coast, his future

home, on June 5. He will motor. . . .

Louis Sounek, who has managed the

Juneau for Silliman, is slated to take over
the Riviera, largest house in the circuit,

when Rice leaves. . . . Tddie Lazojf,

until recently assistant manager at Saxe’s

Merrill, is expected to be named by /. H.
Silliman and Jack Grauman for the Juneau
job. It is understood Leo Grossman will

remain as manager of the Fern, which was
included in the Rice houses taken over by
the Silliman organization. . . . O. J.

Wooden has lined up Anna May Wong for

a personal appearance at the Alhambra.
. . . As a result of the success which
Max Krofta, of the Mozart and Idlehour,

has had with his newly installed Arctic

Nuair ventilating system, George Bauch,
of the Mirth, and Hugo Langenreich, of
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the Burleigh, have made plans to follow

suit, and Steve Bauer of the Venus, and
George Trampe, of the Rainbow, are con-

sidering doing likewise. . . . The M. P.

T. O. of Wisconsin is firmly established in

its new offices in the Wisconsin Theatre
building. . . . J. H. Silliman and Jack
Grauman, who make up the Silliman cir-

cuit, also are in their new offices in the same
building. . . . Tom Saxe, head of the

Saxe chain, takes the prize for loud suits

with the uniform he brought back from
French Lick.

T^ETROIT, MICH.—For some time it

appeared that Michigan would not be

represented at the Milwaukee convention,

but almost SO exhibitors from Detroit and
various sections of the Wolverine state,

finally made up their minds to go. This
was due to the last-minute decision of ex-
hibitor officials of the state organization to

send a delegation to “look on.” . . . The
owner of the Virginia theatre in Bright-

moor plans to build another house, seating

1,500 to play pictures and vaudeville. It

will cost about $150,000. Ground will be

broken early in June. . . . Jack Young,
Vitagraph manager, left this week for Los
Angeles to attend the conclave of Vita-
graph-Warner Brothers exchange managers
there. . . . W. C. Bachmeyer, many
years division manager for Metro-Goldwyn,
has resigned to do similar work for Fox,
but will have the same territory, which in-

cludes Detroit. . . . J. A. Carrier, of
Chicago, has been made manager of Uni-
versal’s Broadway Strand theatre, succeed-
ing H. S. Ansley, who will return to New
York to take up other duties with the Uni-
versal Company. . . . Tom Mix was
royally entertained in Detroit Saturday and
Sunday, May 9-10, thousands of men,
women and children following him from
one section of the city to the other. He
gave a luncheon for motion picture editors,

spoke over the radio and went through the

Ford Motor Company plant. . . . Fitz-

patrick & McElroy has served printed no-
tice in Detroit denying that it has leased
several Detroit theatres. In the same no-
tice it is also denied that it has leased

houses in Allegan, South Haven and
Otsego. . . . Elwyn Simons, who re-

cently disposed of his theatre interests in

Adrian, is now associated with the Cald-
well theatre at St. Joseph, Fitzpatrick &
McElroy house. . . . Emanuel Cohen,
editor of the Pathe Weekly, was a Detroit
visitor last week, spending a day talking
over business matters with Otto Hansen,
manager of the local exchange.

EXCMNCt
PLACE
C ALT LAKE CITY, Utah.—James R.

Keitz, manager in this city for Greater
Features, is plugging these days for all that

he is worth, in anticipation of the opening
of the Columbia special production, “The
Midnight Express” at Orpheum theatre the
week of May 22. He is planning some ex-
ceptional exploitation, having tied up with
the D. & R. G. W. railroad band for a
stunt. . . . Alan Burke, chief at the
new DeLuxe Feature independent ex-
change, is back at his office after his first

San Francisco

First Runs
(Week Beginning May 9)

CALIFORNIA: “A Kiss in the Dark,” Para-
mount,

WILKES: “Lost World,” Paramount (Con*
tinned) .

IMPERIAL: “Madame Sans Gene,” Para-
mount; (Continued)

.

CURRAN: “Phantom of the Opera,” Uni-
versal (Continued).

LOEW’S WARFIELD: “Heart of a Siren,”
First National,

GRANADA: “Friendly Enemies,** Producers
Distributing Corporation,

BEATTY’S CASINO; “Hunted Woman,” Fox.
UNION SQUARE: “On Thin Ice,” Warner

Brothers.
CAMEO: “Trouble Shooter,” Fox,

trip to Idaho. Business is off to a good
start for him. . . . “The Thief of Bag-
dad” opened to crowded houses this week
at American theatre, Butte, Mont. . . .

Jack Connors, Montana salesman for

United Artists, returned from his road trip

to be present. . . . Vete Stewart, sales-

man for United Artists, returned from
Idaho last week, and started out again at

once for the coal camp district of Utah.
. . . Carl Stern, United Artists manager,
made a short trip to Eastern Utah this

week. . . . Art Schayer is back from
the Fox convention at New York City. He
said the meeting proved a big success and
he can promise the exhibitors of this terri-

tory a splendid lineup of productions this

new season. . . . L. E. Metzger, special

sales representative for Carl Laemmle, left

for Denver after a short visit to the local

Universal office. . . . Smamuel Henley,
local Universal manager, attended the Chi-
cago convention. . . . Roy C. Hudson,
manager at Butte

; Jack Schlaifer, Seattle

manager; S. E. Jackson, Portland man-
ager, and publicity man Babcock at Port-
land, stopped off here on the way to the
convention. . . . Lew Herns, formerly
with the Portland Llniversal office, and G.
A. Margetts, from Ontario, Can., arrived
to travel in this territory for Universal.
. . . Ed Mix, newly appointed manager
•of the local Associated Exhibitors’ ex-
change, will make his first trip into the ter-

ritory this week. . . . L. A. Davis, local

exchange manager, attended the F. B. O.
convention in Chicago. He will pay a visit

to his home in Philedelphia before return-
ing to his local headquarters. . . . George
Mayne left for a 30 days trip into Idaho
in the interest of his Independent produc-
tions. . . . Clayton D. Parker, who has
been selling here for First National, left

for Denver last week to report at the com-
pany office in that city. . . . Word has
been received here that Harry T. Nolan,
Mountain Division manager, is in New
York City, serving on the rotating commit-
tee. . . . Harry Lustig, division man-
ager for Metro-Goldwyn, conducted a sales
conference at the local branch, then left for
his headquarters in Los Angeles. . . .

George L. Cloward, Metro-Goldwyn man-
ager, left the first part of this week for
Idaho. He will make every key town in the
territory, placing the new product, before
he returns. . . . W. R. Walsh, travel-

ing auditor for First National, is here for
a few days. . . . A. J. Schubert, Good-
ing, Idaho

;
Ed Ryan, Brigham City,

Utah
; /. J. Gillette, Tooele, Utah

; Gordon
Thornberg, Garfield, Utah; J. H. Christen-
sen, Driggs, Idaho; and W. K. Burt, Twin
Falls, Idaho, were in this city this week
contracting for new productions for their

theatres. . . . Louis Strike, manager of
Star theatre here, expects to open his new
house at Bingham Canyon, Utah, in about
two weeks. . . . L. Tanning has been
appointed manager of Kinema theatre in

this city, by Universal, owners of the house.
He comes here from Kansas City where he
was a theatre manager.

I
C T. LOUIS, Mo.—Theatre Radiocast Re

view is now a regular nightly feature on
KFVE, Film Corporation of America, stu-

dios, University City, Mo. Between 6 and 7

p. m., when theatre-goers are at dinner,
Romaine Eielding, director general of the
company, gets on the air and tells them all

about the current bills of St. Louis motion
picture, dramatic, vaudeville and burlesque
houses. The regular music programs of the
station are broadcast after 10 p. m., so as
not to interfere with the patronage of any
theatres. . . . Sidney Gates, house man-
ager for Loew’s State theatre, St. Louis,
has been promoted to managing director of
Regent theatre, Harrisburg, Pa. The Re-
gent was purchased recently by Marcus
Loew and is being remodeled and refur-
nished. Gates has been with the local house
since it opened August 21, 1924. . . .

Jack Flannery, formerly attached to the
local Llniversal office, was one of the dele-

gates to the Metro-Goldwyn-Mayer conven-
tion at the Coronado Hotel, St. Louis. He
is with M.-G-M at Kansas City. . . . Ed
Eellis of the Orpheum, Hillsboro, 111., re-

cently was elected an assistant supervisor
for his township, being one of three repub-
licans who stopped the democratic landslide
in a normally democratic bailiwick. Ed
came in to tell the boys along the Row
all about his territory. . . . Contracts
have been let for a motion picture theatre
and store building at 5500-08 Lansdowne
avenue, St. Louis. The house will cost

$50,000. The building will be two stories.

The owners are K. Davis and A. Dezinio.
. . . The Paramount and Fox baseball
teams crossed bats in a 9-inning travesty
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entitled “The National Game; How It

Should Not be Played,” at Forest Park.
The Paramount bunch, back from their

jaunt to the Coast, were all pepped up, but
so were the Fox aggregation. . . .

Louis Lang is again in charge of Family
theatre, St. Louis. . . . Jack Storey,
general manager for Pathe, was a visitor to

the local exchange. . . . From here he
dropped down to Joplin for a visit with the
folk. Joplin was formerly his stamping
ground. . . . William De Frenne, man-
ager of the Louisville, Ky., Paramount of-

fice, who has been in St. Louis recuperat-
ing from illness, is about ready to get back
into harness. Prior to being promoted to

the Louisville managership he was attached
to the local Paramount office. ... A
Speed Spook Car moving about the streets

of St. Louis, apparently without a driver,

w'as usc'd to exploit the recent appearance
of Johnny Hines in “The Speed Spook” at

Loew’s State. The car, coming from New-
castle, Pa., was met at St. Louis by M. A.
Lafayette, connected with Johnny Hines
tour. The car attracted much attention.

. . . Visitors of the week were: Pete
Sikes, Highland, 111.; Tom Reed, Duquoin,
111.; Jimmy Clayton, wife and baby. West
Frankfort, 111.; C. Bradely, Red Bud, 111.;

and Jim Reilly, Alton, 111.

OTTAWA, Ont.—Wychwood theatre,

Toronto, a neighborhood house of

prominence in Toronto for years, was sold

under the auctioneer’s hammer to a Mr.
Magee for $11,800. It is the intention of

Mr. Magee to make various improvements
in the building which occupies a frontage of

28 feet, 6 inches with a depth of 130 feet.

The sale was made by Henry J. Martin,
solicitor, representing the first mortgagee.
The Wychwood has enjoyed a historical

career for more than a decade. . . . C.

J. Appel, director of Publicity for the Can-
adian District of Associated First National
Pictures, Inc., Toronto, is busily engaged in

inviting the co-operaton of Canadian news-
papers with excellent results for publica-

tion in various serials, the stories of which
have been picturized in recent months and
new are being released in the Dominion.
These include “The Lost World” by Sir

Arthur Conan Doyle, “Enticement” by
Clive Arden and “Playing With Souls” by
Countess de Chambrun. . . . Music
Week was observed at Centre theatre, Ot-
tawa, with a special program by the com-
bined orchestras of Centre theatre and Or-
ville Johnson’s Band, a local musical organ-
ization. References were also made to the

appropriate musical accompaniment for the

feature picture, “Smouldering Fires.” The
music stunt was arranged by Manager Don
Stapleton. . . . The people of Ottawa,
Ontario, and surrounding territory have
been somewhat stirred through announce-
ment in The Ottawa Journal that Milton
Sills would be in Ottawa and vicinity for

several weeks for completion of outdoor
scenes for his new lumberjack picture, “The
Comeback.” Fred Stanley, technical expert
and assistant to Earl Hudson of First Na-
tional, spent several weeks in the Ottawa
district to pick locations.

LETTERS
From Readers

A forum at which the exhibitor
is invited to express his opinion
on matte" T of current interest.

Brevity adds forcefulness to any
statement. Unsigned letters will

not be printed.

Says Titles Should Be Renewed
COHO'CTON, N. Y.—To the Editor;

During the past few weeks we have had
quite a lot of trouble with prints having
short titles, and as we look back over
the past few years we can remember
any number of complaints from our
patrons to the effect that we did not
leave the reading on the screen long
enough for them to read more than three
or four words. This was not due to our
running the projector too fast, but was
due to short titles.

We remember there was a great deal

of material in your paper last year per-
taining to the awful titles of last year’s

product, and we can see a result in titles

of this year’s product. Everyone admits
that they are an improvement over last

year’s. Judging from this, if we holler

loud enough for longer titles, we’ll get
them.

We believe there is nothing quite so
exasperating as to have an important
reader come on the screen just long
enough for the average person to read
about two words. It might better have
been left out entirely. We know noth-
ing about the cost of production, but it

does not seem to us as though the read-
ing material should cost so much that

the exchanges could not keep their

prints in A-1 condition as far as the
reading material is concerned.

If we are not the only ones having
this kind of trouble, we hope this starts

a few other exhibitors writing about it.

it might do some good.

—

Miller Stanton,
Pictureland theatre, Cohocton, N. Y.

Asks Meaning of Independent
PHOENIX, ARIZ.—To the Editor: I

am taking the liberty of writing you in

regard to what is the meaning of inde-
pendent. The reason I ask this question is

that all the Independent film exchanges in

the United States are hollering their heads
off and having a gathering May 12-15 to

see what plans they can lay for the future.

Now I am going to speak for myself on
my past fourteen years’ experience.

I find wherever there is a trust outfit

running a string of houses using all trust

pictures, they want and have the privilege

of going to any Independent film exchange
and picking out the cream of what they
have. Then the Independent exchanges
will go to the Independent exhibitor and
peddle their junk to them.

Right here I call a halt. If an Exchange
wants to be Independent, they should cater

to all Independent exhibitors that run the

shows. The Independent exchanges ask the

support of alt Independent exhibitors, so

why not in return cut out the trust houses?
By all means.
No. They won’t do that, but they keep

right on year by year making them stronger
and stronger, and the Independent exhi-

bitor weaker all the time.

I say stand up for Independents at all

times, but be true blue to the colors, not
a back slider. If the original trust houses
want trust pictures, let the trust supply
them, and let the Independent exchanges
supply the Independent exhibitor. If they
will adopt this method all over, the trust

will get no place.—A. R. Cavaness, New
Plaza theatre, Phoeniz, Ariz.

Quebec Board Accepts
Two-Thirds of Films
Without Modification
(Special to Exhibitors Herald)

MONTREAL, QUE., May 19.—Two-
thirds of the film subjects examined in

the fiscal year ending April 30 were ac-

cepted without modification by the Quebec
board of motion picture censors.

Official statistics showed the Quebec cen-

sors examined 2,171 film subjects, compris-
ing 6,639 reels of celluloid of approximately
1,000 feet each. The report indicates 1,414

subjects accepted without any modification,

40 per cent of the total footage.

The number rejected on first showing
was 234 but the board ultimately passed

218, which had been revised under the

direction of the board. The censors them-
selves made changes in 523 subjects. The
actual number of pictures finally con-

demned is not definitely stated.

Two Big New Theatres
For Mechanicsville, N. Y,

(Special to Exhibitors Herald)

MECHANICVILLE, N. Y., May 19.—
It now looks as if Mechanicville will

have two large new theatres, for last week
a dozen or more of the business men in-

corporated a company which already has
purchased property on the main street and
will erect a 1,000-seat house this summer,
which will be leased through arrangements
already made to the Schine brothers, for

15 years.

William Benton, who runs theatres in

Saratoga Springs and Plattsburg and builds

rather than purchases, recently bought a

site from Louis Buettner in Cohoes and
also will build. Mr. Buettner, who has
been operating the Star in Mechanicville,

announced a few days ago that he had dis-

posed of this house to W. D. Tweedy, who
will take it over June 6. Mr. Buettner

has houses also in Cohoes and Hudson
Falls.
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“What the Picture Did For Me ’

VERDICTS ON FILMS IN LANGUAGE OF EXHIBITOR
Copyright, 1925

This is the original exhibitors^ reports department, established October 14, 1916.

Beware of cheap, misleading imitations.

“What the Picture Did for Me” is the one genuine source of exhibitor~written box office

information.

Address: “What the Picture Did for Me,” EXHIBITORS HERALD, 407 South Dearborn
Street, Chicago, III.

Associated Exhibitors
RACING LUCK: Monty Bank—Good comedy

drama that brings a smile, and that is what we
ail need. Good enough and pleased. ’Nuf sed.

Six reels.—W. R. Rock, Opera House. Oto. la.

—

General patronage.

THE PRICE OF A PARTY: Special cast—

A

regular grape fruit among lemons. Can be run
either backward or forward without any apprecia-

ble difference. Has fair drawing power on ac-

count of stars, but the picture is decidedly lacking

in most everything. In fact, there isn't even a

party in it. Seven reels.—Louis A. VanAlstyne,
Quality theatre, Cullom, III.—General patronage.

BARRIERS BURNED AWAY: Special cast—

A

fair program show. It did not do very well for

us as far as the box office is concerned. We had
an A-1 print on this show. Seven reels.—C. A.
Anglemire, “Y” theatre, Nazareth, Pa.—Better

class patronage.

THE EXTRA GIRL: Mabel Normand—Not in

a class with her "Mickey.” Did not crowd them
in by a long way. Print good. Service from
Washington good.—O. R. Oates, Bridge theatre,

Petersburg. W. Va.—Small town patronage.

GOING UP: Douglas MacLean—"Going Up” is

a good picture. Pleased 95 per cent, but had
a bad night due to weather.—Heasley & Brooks,
Gem theati-e. Calico Rock, Ark.—General patron-
age.

RACING HEARTS: Agnes Ayres—Fair pro-
gram picture. Six reels.—H. 'f. Nokes, Elite the-

atre, Nixa, Mo.—Small town patronage.

THE SPITFIRE: Special cast—Title drew them
in but did not please them to any considerable
extent. The more sophisticated appreciated the
picture to some extent. Pauline Garon out-starred
Betty Blythe in real acting. Boys, she is a pip

!

Seven reels.—O'. R. Oates, Bridge theatre. Peters-
burg, W. Va.—Small town patronage.

F.B. O.
THAT DEVIL QUEMADO: Fred Thomson—It

seems good to have Fred back with ns again
after his long absence. They sure came out to
greet him, and he and Silver King did not dis-

appoint them. Not a bit. Five reels.—F. J.

O’Hara, Community theatre, Elgin. Neb.—Gen-
eral patronage.

THAT DEVIL QUEMADO: Fred Thomson-
One of the best Westerns we have shown in a
long time. Drew fairly well. Five reels.—H. A.
Davitts, Dixie theatre, Winona, Miss.—General
patronage.

THAT DEVIL QUEMADO: Fred Thomson

—

This is a good one and gave me a start again.
Wish 1 could get more Thomsons. Five reels.

—

C. V. Anderson, Oak theatre, Oakdale, Neb.—

-

General patronage.

BROKEN LAWS: Mrs. Wallace Reid—A good
picture which failed to draw on second day. Sec-
ond day receipts only half that of first.—J. A.
Bailey, Strand theatre, Greensburg, Ind.—Small
town patronage.

BREED OF THE BORDER: Lefty Flynn—Good
Western and where they like Westerns you can’t
keep them away ; still, I had a small crowd, but
all were satisfied going out. Five reels.—R. R.
Duba, Royal theatre, Kimball, So. Dak.—General
patronage.

THE RANGE TERROR: Bob Custer—Oh Gosh!
Oh Ding I O’Darn I How Bob does please my
customers I This is a good Western, though I

would not rave over it if left to my judgment.

Just goes to show we boob exhibitors do not
know what’s what. Five reels.—S. G. Fry, Pal-

ace theatre, Omaha, Tex.—General patronage.

VANITY’S PRICE: Anna Q. Nilsson—Picture
so slow in first four reels that most of the audi-

ence was gone before they got interested. Poor-
est box office picture I have run for a year. Did
not make house overhead. Lost $42. Six reels.

—J. A. Bailey, Strand theatre, Greensburg, Ind.

—Small town patronage.

FLASHING SPURS:* Bob Custer—This is my
first one of this star, but it went over vei*y good.
Did not see it myself, but Saturday night crowd
well pleased. Five reels.—W. D. Patrick, Strand
theatre, Florala, Ala.—General patronage.

SILK STOCKING SAL: Evelyn Brent—Busi-
ness fair on Monday. Ran an episode of “The
Go-Getters’’ with it. Made a very good show.
Brent is coming good. She is already in sight

of the stars. This is a nice little picture for any
small town. Six reels.—P. W. Quinlan, Ideal the-

atre, Chateaugay, N. Y.—Small town patronage.

THE MILLIONAIRE COWBOY: Lefty Flynn-
Star too old for the part. I believe Flynn would
be all right in a Western that required an older
man. Five reels—C. S. Watson, Electric theatre,

Caldwell, Kans.—Community patronage.

THE MILLIONAIRE COWBOY: Lefty Flynn—
This is the finest Flynn we have run, and if the
others are as good, we will have no kick. Five
reels.—Ben Apple, King theatre, Troy, N. Y.

—

General patronage.

STEPPING LIVELY: Richard Talmadge—Tal-
madge good and this one has many stunts. Busi-
ness is not good any time now, but this held
its own with the average. Five reels.—F. A.
Ferguson, Royal theatre, Fairmount, Ind.—Gen-
eral patronage.

STEPPING LIVELY: Richard Talmadge—This
picture did not please. Too heavy on the stunt
stuff and weak in story. Six reels.—C. A. Jor-
dan, Operahouse, C/Ogswell, N. D.—Small town
patronage.

LAUGHING AT DANGER: Richard Talmadge
—Good entertainment for the live bunch and it

sure keeps ’em going from start to finish. Too
many men are always fighting Richard, but other
scenes well done. Six reels.—R. R. Duba, Royal
theatre, Kimball, So. Dak.—General patronage.

LAUGHING AT DANGER: Richard Talmadge
—Good picture for houses that use action pic-

tures. Plenty of action, stunts and comedy. Six
reels.—J. A. Bailey, Strand theatre, Greensburg,
Ind.—Small town patronage.

A GIRL OF THE LIMBERLOST: Gloria Grey
—I will not claim anything big for this picture,

but will say it will draw in patrons that you
didn’t even know lived in your community.
Pleased very good crowds for two nights. Seven
reels.—William E. Tragsdorf, Trags theatre,

Neillsville, Wis.—Small town patronage.

GALLOPING GALLAGHER: Fred Thomson—
This is the first Thomson we ran. We sure are
going to play all his others if they are like this,

as our audience loved him at first sight. Real
Western thrills. Some horse. Silver King is.

Five reels.—L. C. Bolduc, Bijou theatre, Conway.
N. H.—Small town patronage.

ON THE STROKE OF THREE: Special cast—
Very good picture and pleased all who saw it. I

advertised it big but it didn’t bring any more
business than usual. But it isn’t the picture’s

fault. Seven reels.—B. R. Parsons, Grand theatre,

Springfield, Minn.—General patronage.

LET’S GO: Richard Talmadge—Full of pep and
the kind they like. Five reels.—C. V. Anderson,
Oak theatre, Oakdale, Neb.—General patronage.

BROKEN LAWS: Mrs. Wallace Reid—Drew
fairly well and pleased 100 per cent. Much bet-

ter than “Human Wreckage.*' Seven reels.—S.

G. Ihde, Photoplay theatre, Ashland, Kan.—Small
town patronage.

DARING LOVE: Elaine Hammerstein—Yep,
it is pretty good. We hicks all were satisfied.

Me, too! Six reels.—F. J. O’Hara, Community
theatre, Elgin, Neb.—General patronage.

AFTER THE BALL: Special cast—Good film.

There’s a lot to this picture and for a change
from Westerns it went unusually well. Many
favorable comments on this. It has a cast which
includes Robert Frazer, Gaston Glass, Edna Mur-
phy and Miriam Cooper. The only objection that
we have to it is that it is too lengthy. Too much
footage. Seven reels.—W. T. Davis & Son, Rialto
theatre, Sharon, Wis.—General patronage.

HIS FORGOTTEN WIFE: Special cast—

A

real good picture and will please any audience.
Six reels.—F. J. O’Hara, Community theatre,

Elgin, Neb,—General patronage.

ALIMONY : Special cast—Regular program pic-

ture. Eight reels.—Giacoma Bros. Crystal theatre.

Tombstone, Ariz.—General patronage.

NOW BOOKING
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YOUTH AND ADVENTURE: Richard Tal-

madge—Where Dick is liked this will go as well

as any of his.—George J. Ritter, Regent theatre,

Bogota, N. J.—General patronage.

AMERICAN MANNERS: Richard Talmadg^
Action from start to finish. Best Sunday busi-

ness in several months. Good for any patronage.

More features like this and business will be

healthier. Five reels.—^Ben Apple, King theatre,

Troy. N. Y.—General patronage.

First National
AS MAN DESIRES: Milton Sills—Very good

picture. Sills the best he has been for a long
time. Lots of action.—T. J. Kempkes, Majestic
theatre, Fairbury, Neb.—General patronage.

FRIVOLOUS SAL: Mae Busch—They don't

make them any better than this one. Bert Silver,

Silver Family theatre, Greenville, Mich.—General
patronage.

FRIVOLOUS SAL: Mae Busch—A splendid

picture which gave good satisfaction. Eight reels.

—Russell Linn, Virginia theatre, Fairmont, W.
Va.—Mixed patronage.

MADONNA OF THE STREETS; Nazimova—
Good. Will please.—L. C. Boldus, Bijou theatre,

Conway, N. H.—Small town patronage.

MADONNA OF THE STREETS: Nazimova—
Our patrons generally considered this a very fine

offering. Used on one night only and later was
sorry that we did not arrange to use it two
nights. Eight reels.—Horn & Morgan, Star the-

atre, Hay Springs, Neb.—Small town patronage.

TARNISH: May McAvoy—Well liked picture,

but did not draw well. Seven reels.—Russell Linn,
Virginia theatre, Fairmont, W. Va.—Mixed pat-

ronage.

CYTHEREA: Lewis Stone—Finely acted and
directed, but misses being real big. Don’t know
why, either. Business off, guess it’s the season.

—George J. Ritter, Regent theatre, Bogota, N, J.

—General patronage.

INEZ FROM HOLLYWOOD; Anna Q. Nilsson

Gilbert E. Gable presents

The SKY
RAIDER
Jacqueline Logan

AMD

Capt. Nungesser

Variety says; “‘Sky Raider’ ran close to

$13,000.00 in a house where from $8,000.00

to $11,000.00 is the general rule.”

From the story “The Great Air Mail Robbery” by Jack Lait

Directed by T. Haves Hunter

Associated
Physical Distributor Pathe Exchange. Inc. - John S. Woody,

Exhibitors
President Foreign Represerxtative Sidney Garrett

NOW BOOKING

Beyond the
Border"
Directed bif Scoff Dunlap

c4 HUNT STROMBERG
perionally supervised production
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—Ve:-y grood picture and enjoyed by all who saw
it. Many favorable comments. Business off on
account of revival.—R. L. Nowell. Idlehour the-
atre, Monroe, Ga.—General patronage.

INEZ FROM HOLLYWOOD: Anna Q. Nilsson
—This is very satisfactory.—E. W. Swarthout,
Palace theatre, Aurora. Ind.—General patronage.

INEZ FROM HOLLYWOOD: Anna Q. Nilsson
—Very good picture and enjoyed by all who
saw it. Many favorable comments. Business off

on account of revival.—R. L. Nowell, Idlehour
theatre, Monroe. Ga.—General patronage.

IDLE TONGUES: Special cast—This is very
good. Our people liked it.—E. W. Swarthout, Pal-
ace theatre, Aurora, Ind.—General patronage.

TORMENT: Special cast—Okay for a Saturday,
although I do not give it credit as being much
of a puller.—George J. Ritter, Regent theatre,
Bogota. N. J.—General patronage.

SUNDOWN : Special cast—Flopped completely
on three day run. Didn’t pay advertising expense,
but I personally liked the picture. Little too
much cattle with no variety. Ten reels.—F. A.
Ferguson, Royal theatre, Fairmount, Ind.—Gen-
eral patronage.

SUNDOWN : Special cast—This is what I call

a good Western. I advise all exhibitors to book
this. Nine reels.—L. C. Bolduc, Bijou theatre,
Conway, N. H.—Small town patronage.

FLOWING GOLD: Milton Sills—A very good
picture that pleased all who saw it. Milton Sills

is one actor that will please everyone here. Had
several good comments. Eight reels.—B. R. Par-
sons, Grand theatre, Springfield, Minn.—General
patronage.

THE PERFECT FLAPPER: Colleen Moore—
Colleen’s popularity always helps, although the
picture itself is better than average.—George J.

Ritter, Regent theatre, Bogota. N. J.—General
patronage.

LILIES OF THE FIELD: Corinne Griffith—
Saturday to good business. Our patrons liked it

very much. Had several stop on the way out
and tell me what a fine show it was. That’s
what makes an exhibitor feel good. This can
be bought right and will please. Eight reels.

—

P. W. Quinlin, Ideal theatre, Chateaugay, N. Y.

—

Small town patronage.

THE ENCHANTED COTTAGE: Richard Bar-
thelmess—Good program picture.—Bert Silver, Sil-

ver Family theatre, Greenville, Mich.—General
patronage.

THE ENCHANTED COTTAGE: Richard Bar-
thelmess—Keep clear of this one, as it is abso-
lutely no good.—L. C. Bolduc, Bijou theatre, Con-
way, N. H.—Small town patronage.

THE SEA HAWK: Milton Sills—Picture was
fine but didn’t any more than break even on
three days. Ten reels.—F. A. Ferguson, Royal
theatre, Fairmount. Ind.—General patronage.

THE SEA HAWK: Milton Sills—If all pictures
were like this, wouldn’t we be happy. Brother
Exhibitors ? Truly a great production and will

please any town, big or small.—L. C. Bolduc,
Bijou thaetre, Conway, N. H.—Small town pat-
ronage.

THE SEA HAWK: Milton Sills—Will get over
big with those who like this kind of story. The
work of Sills is marvelous, and his supporting
cast could hardly be improved. It is a real

production. Twelve reels.—C. A. Jordan, Opera-
house, Cogswell, N. D.—Small town patronage.

POTASH AND PERLMUTTER: Special cast—
Good for Sunday. A very good comedy drama
that pleased many. Had many favorable com-
ments. Eight reels.—B. R. Parsons, Grand the-

atre, Springfield. Minn.—General patronage.

POTASH AND PERLMUTTER: Special cast—
A dandy good picture that failed to draw. Pleased
all who came. Seven reels.—S. G. Ihde, Photo-
play theatre, Ashland, Kan.—Small town pat-
ronage.

THE GIRL OF THE GOLDEN WEST: Special

cast—A very good program picture and pleased
my audience. Film good. Seven reels.—W. A.
Doerschlag, Strand theatre. Ransom, Kans.—Small
town patronage.

THE GIRL OF THE GOLDEN WEST: Special

cast—Fair Western picture. Has a good title to

draw a crowd. Seven reels.—Ray Bovard, Olym-
pic theatre, Utica. Kans.—Small town patronage.

WHY MEN LEAVE HOME: Lewis Stone—

A

crackerjack picture. Pleased everybody and played

to good houses two nights. A picture worth
playing.—C. S. Watson, Electric theatre, Cald-

well. Kans.—Community patronage.

CHRISTINE OF THE HUNGRY HEART:
Florence Vidor—Very poor story. One that will

drive patrons away from you and you’ll get

the name of the “hungry heart.” They just

look at you and laugh. You know! Eight reels.
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THE EMPRESS
THE PICK OF THE PICTURES

Oklahoma City, Okla.

Mr. Watterson R. Rothacker,
Rothacker Film Mfg. Co.,

Chicago, Illinois.

My dear Rothacker:

I’ve just received a note from a friend, who said: "In the hurry of busi-

ness there is not always opportunity to say things which should be said and

which we would most like to say."

I can aptly apply that utterance to my own case inasmuch as there is no

business like ours within my knowledge in which "hurry” is such a large

factor nor any which so tends to neglect of appreciation’s acknowledgment.

The ROTHACKER Prints have for many years excellently served the

EMPRESS Theatre and its patrons. Their physical composition has been

very superior, permitting photographic excellence that has enhanced our

exhibitions’ artistic value and delighted thousands of audiences. I cannot

conceive of any more consistently 6ne service than that rendered by
ROTHACKER.

I have no desire to flatter. What I say herein is sincere—and my only

regret is that I have allowed other activities of the daily routine to delay

expression of my whole-hearted appreciation of the ROTHACKER Prints

and Service.

With the most cordial wishes for continuation of your earned success and

prosperity, I remain
Your sincere friend,

TOM M. BOLAND

—M. Bailey, Strand theatre, Dryden, Ont., Can-

ada.—Small town patronage.

WHEN A MAN’S A MAN: John Bowen—Very
good.—L. C. Bolduc, Bijou theatre, Conway, N. H.

—Small town patronage.

A SELF MADE FAILURE : Special cast—Very
good title for such a picture, as it is a failure.

—

L. C. Bolduc, Bijou theatre, Conway, N. H.—

•

Small town patronage.

ABRAHAM LINCOLN: George Billings—Boys,

this is a masterpiece in every way. Nuf sed.

Ten reels.—L. C. Bolduc, Bijou theatre. Conway,
N. H.—Small town patronage.

CLASSMATES : Richard Barthelmess—Fair,

only.—L. C. Bolduc, Bijou theatre, Conway, N. H.

—Small town patronage.

THE GOLD FISH: Constance Talmadge—An-
other very poor picture.—L. C. Bolduc, Bijou the-

atre, Conway, N. H.—Small town patronage.

WHITE SHOULDERS: Kathryn MacDonald—
Ran this on Thursday to light business. Some
of the exhibitors report average on this one.

I would have to call it an exceptionally good

picture. A picture that any house might be

proud to run. Six reels.—P. W. Quinlin, Ideal

theatre, Chateaugay, N. Y.—Small town patron-

age.

ONE LAW FOR THE WOMAN: Cullen Landis

—Another good Western type story with plenty

of action and that will satisfy most of the theatre-

goers. Six reels.—R. R. Duba, Royal theatre.

Kimball, So. Dak.—General patronage.

BOY O’MINE: Ben Alexander—Very good.

Pleased all who saw it. Everybody gave favorable

comments. Seven reels.—L. N. Leek, Club House
Theatre, Jackson, Wyo.—General patronage.

THUNDERGATE: Owen Moore—Ordinary pro-

gram picture. With good vaudeville and com-
edy, heard no complaints.—C. R. McHenry, Rose-
win theatre, Dallas, Tex.—General patronage.

TWENTY-ONE: Richard Barthelmess—A good
picture which patrons said was very time to life.

Failed to draw, but this was due to everyone hav-
ing the blues account of crop failure. Seven
reels.—S. G. Ihde, Photoplay theatre, Ashland,
Kan.—Small town patronage.

PENROD AND SAM: Ben Alexander—Here’s
a picture that certainly pleased everyone. Made
them cry a few times, but I guess that is what
they wanted. Seven reels.—S. G. Ihde, Photo-
play theatre, Ashland, Kan.—Small town patron-
age.

Fox
DICK TURPIN : Tom Mix—Friday to wonder-

ful business. Everybody profuse in its praise.

Tom Mix stands alone in his particular line of

endeavor. There is only one Mix. There are
none who can approach close enough to be even
called a rival. Seven reels.—P. W. Quinlan. Ideal

theatre, Chateaugay. N. Y.—Small town patron-
age.

DICK TURPIN : Tom Mix—Although a cos-

tume picture, our patrons raved over this. Drew
the usual Mix fans and lots that don’t care
for Westerns. You can go the limit on this.

English scenes are great and the performance
of Black Bess wonderful. Wonder how Tony likes

to be called Black Bess. Seven reels.—L. H.
Cox, Pythian theatre, Marshall, 111.—General pat-
ronage.

DICK TURPIN : Tom Mix—Mix in a different

type of picture. English story, but gave entire
satisfaction. Business not quite as heavy as
usual. Mix picture a money maker just the
same. Buy it and boost it.—H. R. Bisby, Isis

theatre, Augusta, Kan.—General patronage.

THE TRAIL RIDER: Buck Jones—Old Buck
is there with the goods. A good entertaining
show that pleased a good crowd. Six reels.—F.

J. O’Hara, Community theatre, Elgin, Neb.—Gen-
eral patronage.

WINNER TAKE ALL: Buck Jones—Fair pic-

ture. Due to stretching it to six reels, it drags
and drags and you begin to think there is no
end to it. Starts off fine and ends fine, but the
filling was the bunk. Six reels.—^William E.
Tragsdorf, Trags theatre, Neillsville, Wis.—Small
town patronage.

A CHAMPION OF LOST CAUSES: Edmund
Lowe—Pretentious title on a pretty good mystery
story, in which an author turns detective. Max
Brand wrote the novel from which it is taken.
FMve reels.—P. G. Estee, S. T. theatre, Parker,
S. D.—Small town patronage.

THE GREAT DIAMOND MYSTERY: Shirley
Mason—Fair program picture. Five reels.—Wil-
liam E. Tragsdorf, Trags theatre, Neillsville, Wis.
—Small town patronage.

THE GREAT DIAMOND MYSTERY: Shirley
Mason—Played with double feature and this was

best feature. Five reels.—C. R. McHenry, Rose-

win theatre. Dallas, Tex.—General patronage.

GOLD AND THE GIRL: Buck Jones—Ordinary
Western, only high-light being Pal, the dog. Five

reels.—P. G. Estee, S. T. theatre. Parker, S. D.

—Small town patronage.

IN LOVE WITH LOVE: Special cast—Sunday
night business fair. This is another of Bill

Fox’s would-be specials. It is in my opinion

absolutely worthless. The poorest program pic-

ture you ever ran on your screen would be a
“Covered Wagon” in comparison, so Brothers,

take care. Six reels.—P. W. Quinlin, Ideal the-

atre, Chateaugay, N. Y.—Small town patronage.

GOLD HEELS: Special cast—A fair program
picture, but had no drawing power. Have lost

money on every Fox picture so far. That is,

the so-called specials.—R. L. Nowell, Idlehour

theatre. Monroe. Ga.—General patronage.

HEARTS OF OAK: Hobart Bosworth—This is

a good picture and pleased a good crowd. It

did not seem right to send the old man clear

to the North Pole to get him out of the way
so the hero and heroine could live happily ever

after. Six reels.—F. J. O’Hara. Community the-

atre. Elgin, Neb.—General patronage.

DARWIN WAS RIGHT: Special cast—Made a
very fine comedy with the Mason feature. Not
big enough to feature, though, with a name like

that. Five reels.—C. R. McHenry, Rosewin the-
atre, Dallas, Tex.—General patronage.

DANTE’S INFERNO: Special cast.—Title will

draw them in. Picture well handled. Not over
done in spots that could have been gruesome.
Business good. Seven reels.—H. R. Bisby, Isis

theatre, Augusta. Kan.—General patronage.

THE TROUBLE SHOOTER:—Tom Mix—Here
is a good picture which failed to register at the
box office. Tom Mix not pulling business like

he used to for me. Six reels.—J. A. Bailey,

Strand theatre, Greensburg, Ind.—Small town pat-
ronage.

DRAG HARLAN : William Farnum—Good
Western with plenty of action. Best Famum
Western I have seen. My patrons seemed to en-
joy it.—R. L. Nowell, Idlehour theatre, Monroe.
Ga.—General patronage.

THE TEMPLE OF VENUS: Mary Philbin—
A real good picture. The scenery alone worth
the price of the admission, as there are so

many different colors in the picture that it makes
some of the people wonder how all that can be

NOW BOOKING
c4 FRANK WOODS
SPECIAL PRODUCTION
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done, and it gives them a good evening’s enter-
tainment. It sure takes a lot of hard work to

get i)eople out when the country is dry and keeps
on that way. Seven reels.—R. R. Duba, Royal
theatre, Kimball, So. Dak.—General patronage.

NORTH OF HUDSON BAY: Tom Mix—Good.—
E. W. Swarthout, Palace theatre, Aurora, Ind.

—

General patronage.

THE WARRENS OF VIRGINIA: Special cast

—Got rained out. Can’t report on box office

value. No comments from patrons. Six reels.

—

C. R. McHenry, Rosewin theatre, Dallas, Tex.

—

General patronage.

WHEN ODDS ARE EVEN: William Russell-
Only got three reels of this. The Fox company
sure has been handing us a bunch of junk film

here.—J. A. Bailey, Strand theatre, Greensburg,
Ind.—Small town patronage.

ROMANCE RANCH: John Gilbert—A good lit-

tle program picture that pleased our audience.
Gilbert very popular here and must say that all

of his pictures .so far are very good program

pictures. Acting very good. Not suitable for

specials. Five reels.—Edgar Delahunty, Family
theatre. Forest City, Pa.—General patronage.

THE LAST OF THE DUANES: Tom Mix—
Here is sure a humdinger. Best I ever played
Mix in. You wouldn’t think that this was the
same story that Bill Farnum made a few years
ago. Mix and Tony sure liven it up. Some more
like this, Tom. Seven reels.—E. J. LaQua, Gem
theatre, Hankinson, N. D.—General patronage.

Metro-Goldwyn
so THIS IS MARRIAGE: Special cast—One of

the best pictures I have run. Would advise all

to run it if reasonably possible. Color scenes

beautiful and natural. Eight reels.—F. A. Fergu-
son, Royal theatre, Fairmount, Ind.—General pat-

ronage.

JANICE MEREDITH: Marion Davies—This is

a most wonderful production in every way. You
cannot go wrong on this one. Go at it big. Ten

Gilbert E. Gable presents

TTieSKY
RAIDER

WITH—'

Jacqueline Logan
AND

Capt. Nunoesser

At the Fulton Theatre, Jersey City, Nungesser in “The

Sky Raider” pulled a business that exceeded by 1,000 the

largest opening day business in the house's history!

From the story “The Great Air Mail Robbery” by Jack Lait

Directed by T. Hayes Hunter

Associate d
Physical Distributor ; Pathe' £*change Inc. John $. Woody.

Exhibitors
President Foreign Representative Sidney Garrett

NOW BOOKING

reels.—L. C. Bolduc, Bijou theatre, Conway,
N. H.—Small town patronage.

THE DIXIE HANDICAP: Special cast—Fine
picture. If you like a real race track story with
plenty of everything I’ll advise playing this. Busi-
ness fair two days. Eight reels.—F. A. Fergu-
son, Royal theatre, Fairmount, Ind.—General pat-
ronage.

WINE OF YOUTH: Special cast—This one will

surprise you. We received more enthusiastic com-
ments on this picture than any we have run in

months. Full of modern humor with enough
common sense injected to give it a tremendous
punch. Just because it doesn't cost much, don’t
fail to boost it. Six reels.—C. R. Warner, Tri-

angle theatre, Hoxie, Ark.—Small town patronage.

THE SNOB: John Gilbert—Very fine picture.

Patrons gave favorable comments. Seven reels.

—

F. A. Ferguson. Royal theatre, Fairmount, Ind.

—

General patronage.

THE NAVIGATOR: Buster Keaton—Just a fair

program picture, in my opinion. Nothing to rave
over. Ten reels.—L. C. Bolduc, Bijou theatre,

Conway, N. H.—Small town patronage.

LITTLE ROBINSON CRUSOE: Jackie Coogan
—Ju.st a fair picture of Jackie, but if they like

him book it. Just his name will draw. *‘The

Rag Man” is the pictui’e—the best Jackie has
ever made. Step on this one.—L. C. Bolduc,

Bijou theatre, Conway, N. H.—Small town pat-

ronage.

HE WHO GETS SLAPPED: Lon Chaney—Very
fine picture. Those who understand pictures can
appreciate this one. Seven reels.—Smith & Trim-
ble, State theatre. Devils Lake, N. D.—Small town
patronage.

THE ARAB: Ramon Navarro—An over-sold

picture with no action. The kind that people

get up in the middle and walk out. Eight reels.

—

Smith & Trimble, State theatre. Devils Lake.
N. D.—Small town patronage.

THE ARAB: Ramon Navarro—Not worth the

money we paid. Fellow sufferers, lay off unless

bought right. Eight reels.—Giacoma Bros., Crystal

theatre, Tomb.stone, Ariz.—General patronage.

BROKEN BARRIERS: Special cast—A good
pep picture. Young people were unanimous on
their praise, but title doesn’t draw. Seven reels.

—F. A. Ferguson, Royal theatre, Fairmount, Ind.

—General patronage.

BROKEN BARRIERS: Special cast—Only fair

program picture.—L. C. Bolduc, Bijou theatre,

Conway, N. H.—Small town patronage.

THE WHITE SISTER: Lillian Gish—This is

a wonderful picture. This gets right down to fine

points. Gish sure does her stuff and puts it

over. Had just about one-half as many as I ex-

pected, or should have had. Eleven reels.—F. J.

O’Hara, Community theatre, Elgin, Neb.—General

patronage.

UNSEEING EYES: Lionel Barrymore—Wonder-
ful scenery. Good acting. Northern story with

lots of action. Personally would rather have
knife scenes cut out for children’s sake. Ten
reels.—L. C. Bolduc, Bijou theatre, Conway, N. H.

—Small town patronage.

A BOY OF FLANDERS: Jackie Coogan—Had
to compete with a circus and did not take in

enough to pay film rental. Picture is not the

kind they want to see Coogan in. Seven reels.

—

S. G. Ihde, Photoplay theatre, Ashland, Kan.

—

Small town patronage.

THE ETERNAL STRUGGLE: Earle Williams—
A very good story that drew exceptionally well

following a big picture on which I had raised

the admission. Seven reels.—S. G. Ihde, Photo-

play theatre, Ashland, Kan.—Small town pat-

ronage.

THE REJECTED WOMAN: Special cast—Fair
program. No comments. No walkouts.—C. R.
McHenry, Rosewin theatre, Dallas, Tex.—General

patronage.

THE STEADFAST HEART: Special cast—

A

very pleasing program picture. Seven reels.

—

Giacoma Bros., Crystal theatre. Tombstone, Ariz.

—General patronage.

HAPPINESS: Laurette Taylor—Fair comedy
drama. Acting of star very good. Didn’t receive

any comments on this one, so consider it just got

by. Eight reels.—Edgar Delahunty, Family thea-

tre, Forest City, Pa.—General patronage.

THROUGH THE DARK: Colleen Moore—Good
mystery story which pleased.—L. C, Bolduc, Bijou

theatre, Conway, N. M.—Small town patronage.

ENEMIES OF WOMEN: Lionel Barrymore—
Very good ; only objection to it was the length.

Eleven reels.—S, G. Ihde. Photoplay theatre, Ash-
land. Kan.—Small town patronage.

A WIFE’S ROMANCE: Clara Kimball Young—
The print we received on this one was simply ter-

rible. We tried to put it through our machine

but had to take it off. Our audience so dis-
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gusted they left the theatre with all kinds of

remarks, so would advise Metro to look up the

garbage can that holds the other half of this

print and place the few pieces of torn film we
returned with it so no other poor sucker will have

to be abused like we were.—Edgar Delehunty,

Family theatre. Forest City, Pa.—General pat-

ronage.

Paramount
THE GOOSE HANGS HIGH: James Cruze—

Very good picture of home life and pleased a

nice audience. Not a big drawing card, as the

title does not mean anything to the average

person.—T. J. Kempkes, Majestic theatre, Fair-

bury, Neb.—General patronage.

FORTY WINKS: Ray Griffith—Splendid picture

of its kind. A comedy drama. Did not draw
as I thought it should. Very favorable comments.

—C. R. McHenry, Rosewin theatre, Dallas, Tex.

—General patronage.

SACKCLOTH AND SCARLET: Special cast—
Good picture but a little too shaky, but gets the

women and they like it.—T. J. Kempkes, Majestic

theatre, Fairbury, Neb.—General patronage.

THE CITY THAT NEVER SLEEPS: Louise

Dresser—The worst flop for us that James Cruze
ever made. People looked at cast and walked
on. Not a great deal to the picture. Might go
over for one day. We played it two and it didn’t

stand up. Six reels.—L. H. Cox, Pythian the-

atre, Marshall, 111.—General patronage.

THE GOLDEN BED: Cecil B. De Mille—
Thought this a real good picture, and still busi-

ness was nothing to brag of. Seems to me the

only way to get them out is with comedies.

—

George J, Ritter, Regent theatre, Bogota, N. J.

—

General patronage.

THE GOLDEN BED: Cecil B. De Mille—Won-
derful picture. Beautiful women, gorgeous gowns
and wonderful scenery. Everyone liked it. Play

up big and it will make money for you. Nine
reels.—R. L. Nowell, Idlehour theatre, Monroe,
Ga.—General patronage.

THE GOLDEN BED: Cecil B. DeMille—Splen-
didly produced and well directed. Business very

poor. Took off at end of second day on three-

day billing.—H. R. Bisby, Isis theatre, August,
Kan.—General patronage.

^

PETER PAN: Betty Bronson—S. R. O. sign for

the one matinee I ran on this. Evening busi-

ness about one-half capacity of house. Should
have had two matinees on this,—George J. Ritter,

Regent theatre, Bogota, N. J,—General patronage.

PETER PAN : Betty Bronson—Ran this two
nights, made little on it, but it seems that it did

not take well in our small town. Personally I

thought it great. Some did not like it. Ten
reels.—H. T. Nokes, Elite theatre, Nixa, Mo.

—

Small town patronage.

PETER PAN: Betty Bronson—Exceptionally
good. All liked it and drew much better than
I expected.—C. R. McHenry, Rosewin theatre,

Dallas, Texas.—General patronage.

PETER PAN: Betty Bronson—This was an
extra good picture, but did not draw as well as

it should have. Liked by all who came out. Ten
reels.—H. A. Davitts, Dixie theatre, Winona,
Miss.—General patronage.

EAST OF SUEZ: Pola Negri—Pola Negri pic-

tures do not draw here. Paid a two day price

and only held one day. Fair picture for a Negri
production.—Myers Flater, Citadel theatre, Bloom-
field, Ind.—Small town patronage.

TOO MANY KISSES: Richard Dix—One of the
cleanest, wittiest comedies seen in a long time.

Action a plenty. Acting good. Drew and pleased.

—C. R. McHenry, Rosewin theatre, Dallas, Tex.

—General patronage.

THE AIR MAIL: Special cast—A good pro-

gram picture. Patrons well pleased. Acting good,

well screened, with plenty of action. Seven reels.

—C. S. Watson, Electric theatre, Caldwell. Cald-

well, Kans.—Community patronage.

MISS BLUEBEARD: Bebe Daniels—I could not
get “next” to this picture at all, although lots

of ’em said they liked it. Also the wife and
kids. Maybe they can see comedy where I can-

not.—George J. Ritter, Regent theatre, Bogota,

N. J.—General patronage.

WAGES OF VIRTUE: Gloria Swanson—The
very poorest Swanson picture I ever played. A*
few more foreign pictures and Gloria will be

sunk. My patrons sure panned this hard. I

lost money on it. Seven reels.—C. S. Watson,
Electric theatre, Caldwell, Kans.—Community
patronage.

LOCKED DOORS : Betty Compson—Mush and
more mush, with a capital M.—George J. Ritter,

Regent theatre, Bogota, N. J.—General patronage.

LOCKED DOORS: Betty Compson—About the

usual Compson and drew about the same as she

usually does. Just a program.—C. R. McHenry,
Rosewin theatre, Dallas, Tex.—General patronage.

DANGEROUS MONEY : Bebe Daniels—Average
pi'ogram picture that did not do anything at the

box office. Say, Bebe, where is the pep you used

to show when you played with Lloyd and Wal-
lace Reid? Why can’t you give us some good
peppy comedy dramas? Seven reels.—A. N. Miles,

Eminence theatre. Eminence, Ky.—General pat-

ronage.

TOMORROW’S LOVE: Agnes Ayres—Good pro-

gram picture. Sold right and drew about an
average crowd. Six reels.—C. R. McHenry, Rose-
win theatre, Dallas, Tex.—General patronage.

THE ALASKAN: Thomas Meighan—Very good.

Will please everywhere.—L. C. Bolduc, Bijou the-

atre, Conway, N. H.—Small town patronage.

THE GARDEN OF WEEDS: Betty Compson—
Fair picture and a poor drawing card. Poor title.

—^T. J. Kempkes, Majestic theatre, Fairbury, Neb.
—General aptronage.

CHANGING HUSBANDS : Leatrice Joy—If

your patrons like comedy, this will please them,
as it is a good comedy drama, good cast—acting

good. The star shows her acting in the dual

role. Seven reels.—Edgar Delahunty, Family the-

atre, Forest City, Pa.—General patronage.

THE CALL OF THE CANYON: Richard Dix—
A Western that’s different. No gun powder
wasted in this. Some jazz and two or three

bits of good comedy. Print good. Drew as much
as “Heritage of the Desert.” Ran it with Pathe
News, Gang two-reeler and Aesop Fable, which
made a complete program that pleased all. Seven
reels.—I. R. Gavin, Hammond theatre, Hammond,
Wis.—Small town patronage.

THE CALL OF THE CANYON: Richard Dix—
This proved to be the poorest Zane Grey we have
ever played. Story absolutely off. Patrons dis-

satisfied. Zane Grey stories with Tom Mix as

the star are to my notion a winning combination.
Fox for Zane Grey stories. Seven reels.—Gunther
& Metzger, Palace theatre, Syracuse, Neb.—Small
town patronage.

THE STORY WITHOUT A NAME: Agnes
Ayres—We did better than I expected with the

title that was stuck on this show. It is a

good Saturday night show for a small town. The
kids liked this show. We had an excellent print

on this show. Six reels.—C. A. Anglemire, “Y”
theatre, Nazareth, Pa.—Bettre class patronage.

NOW BOOKING

PROD UCEiRSlz^DTsY.1 !DUTlMG - COJiPOTl T/ON

Cfiorence Vidot

The GllU.
of GOLD
^Uh Malcolm McGregor, Claire DuBrey,
Alw Roscoe, Bessie Eyton w Charles French
Oirected by . . .John Ince

Sieleased by
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Mountain paradise this summer on
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The Northwest
Via the New Oriental Limited

Arrange for an all-expense-paid tour
of 1 to 7 days or longer or a Glacier-

Yellowstone circuit tour; and,
before or after Glacier Park, take
the free side trip to Vancouver,
from Seattle. See Victoria, Lake
Chelan, Rainier and Crater Lake
National Parks. Special open top
observation cars this summer east-

bound and westbound through the

Rockies and Cascades.
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Northern Railway
office,orA. J.Dickinson,
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ager, St. Paul, Minn.

**See America
First”

GREAT NORTHERN
Route of the New Oriental Limited

Finest Train to Pacific Northwest
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THE STORY WITHOUT A NAME: Agnes
Ayres—A pretty jrood program picture. Lots of
hokum and enough action for a serial. Six reels.

—Wm. E. Tragsdorf, Trags theatre, Neillsville.

Wis.—Small town patronage.

THE STORY WITHOUT A NAME: Agnes
Ayres—A very good picture of its kind. Holds
interest all seven reels.—Giacoma Bros., Crystal
theatre. Tombstone, Ariz.—General patronage.

THE STORY WITHOUT A NAME: Agnes
Ayres—A good action picture that we used on our
Family Night. It's also suitable for Saturday.
Six reels.—A. N. Miles. Eminence theatre, Emi-
nence, Ky.—General patronage.

THE TRAIL OF THE LONESOME PINE:
Mary Miles Minter—This is a good picture and
will get them. Showed this to the largest at-

tendance I ever had in the house. Six reels.

—

H. T. Nokes, Elite theatre, Nixa, Mo.—Small
town patronage.

THE TRAIL OF THE LONESOME PINE:

Mary Miles Minter—Oh, Boy. How they came
in to see this. They had read the book and
did not miss this chance to see the picture, which
is good. It pleased. Eight reels.—F. J. O’Hara,
Community theatre, Elgin, Neb.—General patron-
age.

WHEN KNIGHTHOOD WAS IN FLOWER
Marion Davies—Very old, as you all know, but
the best of all costume pictures in my opinion
I ran this picture at the request of my patrons
and, of course, pleased everybody. Twelve reels

—E. F. Ingram, Ingram’s theatre, Ashland, Ala
—Small town patronage.

WHEN KNIGHTHOOD WAS IN FLOWER
Marion Davies—One of the most satisfactory pic-

' tures we have ever shown. Twelve reels.—C. A.
Jordan, Opera house, Cogswell, N. D.—Small
town patronage.

PRODIGAL DAUGHTERS: Gloria Swanson—
This one rather old and just picked up to fill open
date, but sure a fine picture. Carrie.? a real les-

Gilbert E. Gable presents

UeSKY
RAIDER

WITH-'

Jacqueline Logan
AND

Capt. Nungesser

Fred Mertens

says of “The

of the Fulton Theatre,

Sky Raider’’ that no one

Jersey City,

ever promised)

son, especially suited for the young people. Six
reels.—F. A. Ferguson, Royal theatre, Fairmount,
Ind.—General patronage.

PRODIGAL DAUGHTERS: Gloria Swanson

—

Picture fairly good, but fabulously priced. Para-
mount makes you mortgage your house to get
their pictures. Will not buy any more under
present conditions. Can get better independent
product at less money. Six reels.—O. R. Oates,
Bridge theatre. Petersburg, W. Va.—Small town
patronage.

SHADOWS OF PARIS: Pola Negri—Just an-
other “Humming Bird,” as some of the fellows
reported, only there wasn’t anything to it much
outside the war scenes. I should have played
this a year ago. but somehow was held back
and then again I cancelled it and the time sure
flies, so I just got it in now. Eight reels.—R. R.
Duba, Royal theatre. Kimball, So. Dak.—General
patronage.

SHADOWS OF PARIS: Pola Negri—Very good
but too similar to “The Humming Bird” to be
shown as close together as I did. Seven reels.—

•

L. N. Leek. Club House theatre, Jackson, Wyo.

—

General patronage.

MANHATTAN : Richard Dix—A very good
picture in which comedy and action and heart
interest have been splendidly combined. Jac-
queline Logan pleasing in support of the star.

Think, however, attack and fight in last reel

could have been shortened to advantage. Seven
reels—P. G. Estee, S. T. theatre. Parker, S. D.

—

Small town patronage.

EMPTY HANDS: Jack Holt—My patrons liked

this fine. On same order as “Sinners in Heaven,”
and if you get by with that you shouldn’t have
any trouble with this one. Advertise it and you
will make money.—R. L. Nowell. Idlehour the-
atre, Monroe, Ga.—General patronage.

COMING THROUGH: Thomas Meighan—A fine

picture for coal mining regions, as it gives a
glimpse of mining, intelligently presented, which
meets with approbation of coal mining authori-
ties. Seven reels.—Russell Linn. Virginia theatre,

Fairmont, W. Va.—Mixed patronage.

COMING THROUGH: Thomas Meighan—

A

splendid picture, clean and entertaining. Gave
satisfaction. Both stars and cast were fine. This
is the type of pictures that sends them out satis-

fied.—Bert Silver, Silver Family theatre, Green-
ville, Mich.—General patronage.

MONSIEUR BEAUCAIRE: Rudolph Valentino
—Sunday night to a good crowd of dissatisfied

people. I can’t understand why Paramount wastes
its money and a valuable number on its schedule
of releases for this ten reels of bowing and sweep-
ing. There are only a very small" per cent of

picture-going public who are willing to devote two
hours of their evening to watch the self-satisfied

poses of Valentino. We all agree that he’s good
in some roles, particularly in a bull fight. They
ask quite a price for this one. I advise you little

I
chaps to approach it with special care. Ten reels.

—P. W. Quinlan, Ideal theatre. Chateaugay, N.
Y.—Small town patronage.

him less and delivered more!

From the story “The Great Air Mail Robbery” by Jack Lait

Directed by T. Hayes Hunter

Associated Exhibitors
Ph'ystcal Distributor : Pathe' E»chang«. Inc John S. Woody, President Foreign Representative Sidney Garrett

NOW BOOKING

STEPHEN STEPS OUT: Douglas Fairbanks Jr.

—If you want to go through an hour and a half

of agony, brother exhibitors, then book this one.

It sure is the worst ever. Paramount has some
good pictures, but they also have the worst
made and have the nerve to charge for them.
Seven reels.—W. A. Doerschlag, Strand theatre.

Ransom. Kans.—Small town patronage.

THE WANDERER OF THE WASTELAND:
Jack Holt—This is a picture worth running. The
story is nothing big. but the Technicolor adds
a charm that will more than please them all.

I am glad that we ran it and know you can’t

go wrong on it. Seven reels.—Paul B. Hoffman,
Legion theatre. Holyrood, Kan.—Small town pat-

ronage.

BIG BROTHER: Tom Moore—What I call a
cracking good picture. Some real acting in this

one. Although not mentioned in the advertising,

Mickey Bennett, the kid. is due much credit. His
acting is great. You can’t go wrong on this

one. Eight reels.—E. F. Ingram, Ingram’s the-

atre, Ashland. Ala.—Small town patronage.

BLUEBEARD’S EIGHTH WIFE: Gloria Swan-
son—Not a 100 per cent picture, but does very
well. Some told me they liked it and some told

me they did not care for it.—H. T. Nokes, Elite

theatre, Nixa, Mo.—Small town patronage.

THE FIGHTING COWARD: Cullen Landis-
Some very fine bits of acting and directing in

this. The humor very delicate and often missed

by our audience. This picture should be seen a
second time to be really enjoyed. Seven reels.

—

Horn & Morgan, Star theatre. Hay Springs, Neb.
—Small town patronage.

GRUMPY : 'Theodore Roberts—Good program
picture ; not his best, but very entertaining. Seven
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Your fans will come to you and tell you they liked this picture. It’s delightful entertainment the kind that

will send them away with a smile and bring them back for future Evelyn Brent Pictures!

Distributed by

FILM BOOKING OFFICES OF AMERICA, INC.
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reels.—H. T. Nokes, Elite theatre, Nixa, Mo.—
Small town patronage.

PIED PIPER MALONE: Thomas Meighan—
This one went over big. All were well pleased.

In spite of adverse reports that have appeared on
this picture. I class it as a very good program
picture. Seven reels.—E. F. Ingram. Ingram’s
theatre. Ashland, Ala.—Small town patronage.

THE COWBOY AND THE LADY: Betty
Compson—This is an old one we have had booked
for over a year, being blowed up by Paramount
twice. It is fair program, that’s all. Five reels.

—

S. F. Fry, Palace theatre, Omaha, Tex.—General
patronage.

NORTH OF 36: Jack Holt—It did not please

as well here as “The Covered Wagon.” Bought
it outright and when I started to advertise it in

my neighboring towns, I found that Paramount
booked it in all around me on percentage dates

following my showing, and the best of it is they
suggested these dates so that they could cop all

the advertising I did. First they crack you a
fortune and then turn around and take the rest

away from you. You brother exhibitors who are

complaining about tactics of this kind in your
territory are not the only ones who suffer. I

guess they pull the same off everywhere. Eight
reels,*..7-E. J. LaQua, Gem theatre, Hankinson, N.
D.—General patronage.

THE SPEEJACKS: Special cast—Played this

after “The Covered Wagon” and business was
poor. It is a novelty but as far as entertainment
goes it is not so good. Bill it that way and you
will be all right. Seven reels.—Paul B. Hoffman,
Legion theatre, Holyrood, Kan.—Small town pat-

ronage.

MERTON OF THE MOVIES: Glenn Hunter—
Too only—way too long. People get tired before
it is over. It drew very well, but we had sev-

eral walk-outs. We used it on Saturday night,
thereby making a big mistake. Eight reels.—A.
N. Miles, Eminence theatre. Eminence, Ky.

—

General patronage.

TO THE LAST MAN : Richard Dix—Every-
body pleased with this one. Seven reels.—H. T.
Nokes. Elite theatre. Nixa, Mo.—Small town pat-
ronage.

TONGUES OF FLAME: Thomas Meighan

—

Film good. Pretty fair entertainment where they
tike Tom, but is not the best one of his pictures.

They will be satisfied if they get a good comedy
with the program. Eight reels.—R. R. Duba,
Royal theatre. Kimball, So. Dak.—General pat-
ronage.

FEET OF CLAY: Cecil B. DeMille—A de-
cided disappointment here and not anywhere near
DeMille’s standard. Heard many knocks on it

and no boosts. Ten reels.—Louis A. Van Alstyne,
Quality theatre, Cullom, III.—General patronage.

MANHANDLED: Gloria Swanson—This takes
rank as one of Gloria’s best. The story is good

—

clean and she acts. It pulled a little better than
usual. Seven reels.—A. N. Miles, Eminence the-
atre, Eminence, Ky.—General patronage.

THE NE’ER DO WELL: ’Thomas Meighan

—

Had big church supper, so blooey went the bank
roll. Made film rental and lost the rest, although
it was not Tom’s fault. He is well liked and
draws like a mustard plaster. Eight reels.—O. R.
Oates, Bridge theatre, Petersburg, W. Va.—Small
town patronage.

THE MAN WHO FIGHTS ALONE: William
Farnum—Good program picture for people that
like this kind. But I think all of the folks have
their troubles and I would prefer pictures with
action, but leave out the family troubles. Most of
the people don’t care for this kind and neither do
I. Eight reels.—R. R. Duba, Royal theatre, Kim-
ball, So. Dak.—General patronage.

A SOCIETY SCANDAL : Gloria Swanson

—

Fairly good picture but not at all suited for the
small town. We have to pay more for Gloria
and she doesn’t draw a nickel’s worth of business,
at least not for us. Use your own judgment.

—

H. D. McChesney, Princess theatre, Crandon, Wis.
—General patronage.

THE STRANGER: Betty Compson—Just an
average program picture. 'The cast in this one
should have better material, as it is one of the
best that can be arranged. Seven reels.—L. N.
Leek, Club House Theatre, Jackson, Wyo.—Gen-
eral patronage.

THE SIDE SHOW OF LIFE: Ernest Torrence
—Good picture but failed to draw them in. Lost
money on it.—H. R. Bishy, Isis theatre, Augusta,
Kan.—General patronage.

THE ENEMY SEX: Betty Compson—Abso-
lutely nothing to it. One of the poorest pictures

we have run in months. No story, no action,

nothing. Just 8 reels of wasted film. I couldn’t

advise anybody to run this, except on a dark

Norma Shearer plays a dual role in

“Lady of the Night,” Metro-Goldwyn
picture in which these scenes appear.
Miss Shearer now is making “Nothing
to Wear.”

night. Eight reels.—H. D. McChesney, Princess

theatre, Crandon, Wis.—General patronage.

MANSLAUGHTER: Thomas Meighan—This is

away above the average and pleased a good
crowd. This is old but if you have not played

it, hop to it. Take it from me, it is good. Eight
reels.—F. J. O’Hara, Community theatre, Elgin,

Neb.—General patronage.

RUGGLES OF RED GAP: Ernest Torrence-
Very much surprised on this. From reports on
it, I exi>eeted a si>ecial, but after seeing it, I

must say that it is only very fair program pic-

ture. The film we got was not in very good
condition, which helped to ruin the picture for

us. We have no kick, though, for Paramount
most usually gives us good prints. Eight reels.

—

H. T. Nokes, Elite theatre, Nixa, Mo.—Small

town patronage.

THE HUMMING BIRD: Gloria Swanson—Good
picture, but Gloria Swanson loses us trade when-
ever we advertise her. Eight reels.—Ray Bovard,
Olympic theatre, Utica, Kan.—Small town pat-

ronage.

HER GILDED CAGE : Gloria Swanson—This

is a very good picture wherein Gloria does her

usual peppy acting. To watch her in her pic-

tures makes you wonder if she ever changes gear.

Eight reels.—F. J. O’Hara, Community theatre,

Elgin, Neb.—General patronage.

BURNING SANDS: Special cast—Just a fair

picture. It drew better than a lot of pictures

which were better. Eight reels.—F. J. O’Hara,
Community theatre, Elgin, Neb.—General patron-

age.

Pathe
THE BATTLING ORIOLES: Glenn Tryon—

Title drew action lovers and partly satisfied them.
Over acted, overdrawn and too much unnecessary
fighting. One or two good fights without too

much odds is enough for any good picture. With
this exception, would say that it is above the

usual run of program pictures because of its

novelty, as Hal calls it. Should do fair business.

Six reels.—O. R. Oates. Bridge theatre, Peters-

burg, W. Va.—Small town patronage.

May 30, 1925

DYNAMITE SMITH: Charles Ray—You will

be very disappointed if you have this booked, as

it’s very poor indeed.—L. C. Bolduc, Bijou theatre,

Conway, N. M.—Small town patronage.

GIRL SHY : Harold Lloyd—Sold all equipment
to rent this one and borrowed enough to buy ad-

vertising. Town looked like a circus came in

town. After the battle we managed to buy the

equipment back, pay loan on advertising and had
a lousy fifteen smackers above red ink. Pathe
sure robs you for Lloyd. Service and print from
Washington, very fine and courteous. Eight
reels.—O. R. Oates. Bridge theatre. Petersburg,

W. Va.—Small town patronage.

HOT WATER: Harold Lloyd—Played two days
to fair business. This one is not as good as the

other Lloyd’s. Print we had was not up to the

required standard in relation to the very high
rental we paid for this show. Five reels.—C. A.
Anglemire, “Y” theatre, Nazareth, Pa.—Better

class patronage.

THE KING OF WILD HORSES: Rex—Will
take with children, hut off on appeal for adults.

Very good of this kind.—George J. Ritter, Regent
theatre. Bogota, N. J.—-General patronage.

THE KING OF WILD HORSES: Rex—All I

want to say is just to put one more word in for

this one and that is that all the exhibitors seem
to have the same 100 per cent opinion of this

picture, and that’s what I want to approve also.

Buy it, if you didn’t play it, and step on it with

advertising. Five reels.—R. R. Duba, Royal
theatre. Kimball, So. Dak.—General patronage.

WHY HURRY : Jimmie Adams—Some comedy
and would like to say this brought gobs of laugh-

ter from our crowd on a Saturday night. Excel-

lent print on this show also. Two reels.—C. A.

Anglemire, “Y” theatre, Nazareth, Pa.—Better

class patronage.

Principal
THE RE-CREATION OF BRIAN KENT: Spe-

cial cast—A good picture that will draw well after

first day.—Myers Flater, Citadel theatre, Bloom-
field, Ind.—Small town patronage.

THE MINE WITH THE IRON DOOR: Special

cast—Good picture. Drew only one-half as well

as “When a Man’s a Man,” but made money on
it.—H. R. Bisby, Isis theatre, Augusta, Kan.

—

General patronage.

Prod. Dist. Corp.
THE FLAMING FORTIES: Harry Carey-

Made almost one-half as much on this one as we
did on the “The Wagon” and was very well

liked. Star is ten times as good as he was in his

F. B. O. days. Page Hunt Stromberg. Six reels.

—O. R. Oates, Bridge theatre. Petersburg, W. Va.

—Small town patronage.

THE FLAMING FORTIES: Harry Carey—This
is a fair picture but not near as good as “Roaring

Rails,” but they seemed to like it. Six reels.

—

F. J. O’Hara. Community theatre. Elgin, Neb.

—

General patronage.

ROARING RAILS: Harry Carey—This is a

dandy and pleased what few came out, but Carey

does not draw for me. Have lost money on every

Carey that I have run. Six reels.—-W. A. Doers-

chlag. Strand theatre. Ransom, Kan.—Small town
patronage.

TIGER THOMPSON: Harry Carey—Didn’t see

it myself but reports are that it was O. K. Put

this one at a bargain admission and just came
out even. Five reels.—G. F. Rediske, Star theatre,

Ryegate, Mont.—Small town patronage.

BARBARA FRIETCHIE: Florence Vidor—Not
nearly as big as they would have you believe.

Personally didn’t care for it. Some beautiful

scenes but entirely too many closeups for Vidor

and Lowe. Drew fair under heavy billing. Rot-

ten print out of St. Louis.—L. H. Cox, Pythian

theatre, Marshall, 111.—General patronage.

United Artists
THE THIEF OF BAGDAD: Douglas Fairbanks

—A wonderful picture, but drawing power not

equal to price. United Artists will not make
proper price for small towns, ’Twelve reels.

—

Harry Puterbaugh Victory theatre, Milledgeville.

111.—General patronage.

ISN’T LIFE WONDERFUL: D. W. Griffith-

Had this picture bought for two days ; only played

it one, on Sunday night. On first reel 10 per cent

of people walked out ; at end of the last reel

there were only 12 people in my house out of 600.

Without a doubt it is the poorest picture ever put

on a silver screen, regardless of what Mae Tinee

of “The Chicago Tribune” says. There is nothing

but starving Germans eating potatoes and turnips.

Beware of this one, small town exhibitors.—P. J-

Boyle, Dreamland theatre, Fowler, Ind.—General

patronage.
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F.B.O. is now acceptingf bpoldn^s
and play dates on the worlds greatest

dog in one of Jack Londons greatest

stories ^

LONDONS
THRILLING STORY OF THE

FROZEN NORTH
Let’s get right down to cases. What Company is offering you big time stuff

in sure fire box office winners like F. B. O. which you can buy at a price that

absolutely guarantees you profits?

And where can you find an attraction like “STRONGHEART ” in Jack London’s story “WHITE
FANG’’ that enables you to shout your message from the housetops.

Here are 3 giant showman’s forces. 1st, “STRONGHEART”; 2nd, JACK LONDON’S NAME;
3rd, his great story “WHITE FANG’’.

Even half hearted showmanship is bound to bring results on this production. Imagine then what a
reed showman will do when he “gets behind” this picture. See it NOW at any F. B. O. Exchange.

Wonderful showman’s paper, accessories and exploitation. Get busy.

FILM BOOKING OFFICES
723 Seventh Ave., New York. Elxchangfes Ever5^whei(e. Thematic music cue sheets available on all our features.
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TESS OF THE STORM COUNTRY: Mary Pick-
ford—Here is a good bet for any small town. Old,

you’ll say, but I got a splendid print from the

Denver exchange. It sure brought them in and
pleased beyond expectations. Price is right too.

Ten reels.—Wm. Winterbottom, Electric theatre,

Brady, Neb.—Small town patronage.

AMERICA: D. W. Griffith—Many patrons ac-

claimed it as big as “Birth of a Nation.” Busi-

ness big ; capacity three days.—H. R. Bisby, Isis

theatre, Augusta, Kan.—General patronage.

DOROTHY VERNON OF HADDON HALL:
Mary Pickford—Paid enormous price and got

rained out first day. It came back strong second
night. Excellent picture in every respect. Ad-
vertise strong and get them in ; they will like it.

—C. R. McHenry, Rosewin theatre, Dallas, Tex.

—

General patronage.

THE WHITE ROSE: D. W. Griffith—Did not
draw any extra business for us. It pleased those

that saw it, especially the women. One would
think that a D. W. Griffith picture would draw
stronger than the average run of shows, but it

did not. Ten reels.—C. A. Anglemire, “Y” ihea-

tre, Nazareth, Pa.—Better class patronage.

THE GIRL I LOVED: Charles Ray—Poorest
Ray picture that I have ever seen. One woman
remarked “Gosh! wasn’t that rotten.” It w’as not

that bad, but i>oor, and not up to most United
Artists pictures. Eight reels.—Wm. Winterbot-
tom. Electric theatre, Brady, Neb.—General pat-

ronage.

Universal
WINE: Clara Bow—Film fair, Universals are

nearly always good. “Wine” is no exception, as

it sure acts the part that it was meant for.

“Wine” hits the bootlegger hard, but still there
is enough real entertainment woven into the story

so it makes a real good picture. Not the preachy
kind, but plenty of lessons in this. Ssven reels.

—

W. T. Davis & Son. Rialto theatre, Sharon, Wis.

—

General patronage.

STRAIGHT THROUGH : William Desmond—

A

fair picture but isn’t up to standard. I never
noticed that Desmond was as clumsy as he really

is. Every time he jumped on a horse, it looked

as though he was going to fall off the other side.

Five reels.—B. R. Parsons, Grand theati’e. Spring-
field, Minn.—General patronage.

STRAIGHT THROUGH : William Desmond -
Would call this a poor picture. Did not please the

Western fans. No story. Title has no connec-
tion to the picture. Five reels.—Walter Hohfeld.

Opera House, Edmond, Kan.—Small town pat-

ronage.

ROARING ADVENTURE: Jack Hoxie—Only
a fair Western, not as good as some that Hoxie
has made. Hoxie is not drawing as good here as
he did a year ago. Five reels.—Walter Hohlfeld,

Opera House, Edmond, Kan.—Small town pat-

ronage.

OH DOCTOR: Reginald Denny—A fair pic-

ture, but it is a shame to waste so good a star

as Denny in a story like “Oh Doctor.” Keep
Denny in action where he belongs. Seven reels.

—

Smith & Trimble, State theatre. Devils Lake,
N. D.—Small town patronage.

THE WESTERN WALLOP: Jack Hoxie—Hoxie
drags them in whether he has made a good one
or a bad one. Story to this one is so old and
worn out that it has whiskers on it, but Hoxie
and his daring saved it from a flop. Print from
Washington duplicating service, which is as usual
—unparalleled. Five reels.—O. R. Oates, Bridge
theatre, Petersburg, W. Va.—Small town pati'on-

age.

THE LAST LAUGH: Emil Jannings—The
poorest picture I have ever played. Don’t let your
patrons get the laugh on you by playing this

picture. Pleased four people out of a first night
audience of 300. Pulled it off the second night.

Absolutely nothing to it. If you have it bought,
don’t play it, even if you have to pay for it. Six

reels. ^—Myers Flater, Citadel theatre, Bloomfield,

Ind.—Small town patronage.

RIDIN’ PRETTY: William Desmond—One of

the best Desmonds. Pleased 100 per cent. Five
reels.—Ben Apple, King theatre, Troy, N. Y.

—

General patronage.

RIDIN’ PRETTY : William Desmond—Fair
program picture. Title too tame for my Satur-
day crowd, but seemed to get by, as I heard no
complaints.—R. L. Nowell, Idlehour theatre, Mon-
roe, Ga.—General patronage.

THE HURRICANE KID: Hoot Gibson—Another
real one from Hoot Gibson. This pleased 100 per
cent and is one good picture. Pal, the golden
mare, is great. You can step on this. It’s far

ahead of lots of specials. Six reels.—L. H. Cox,

Pythian theatre, Marshall, 111.—General patron-

age.

“My Son," First National picture with
Nazimova and Jack Pickford, has just

had its premiere at Balaban and Katz
Chicago theatre.

THE HURRICANE KID: Hoot Gibson -A very

good Western with Hoot in a fast horse race at

the finish. It’s a Western all the way through
and that’s what the Western fans of course want.

Six reels.—II. J. Eagan, American theatre, Wau-
toma, Wis.—Small town patronage.

HIT AND RUN: Hoot Gibson—A few thought
this silly, but the rest laughed more at this one
than any Lloyd comedy I ever ran. Six reels.

—

E. J. LaQua, Gem theatre, Hankinson, N. D.—

•

(ienerai patronage.

HIT AND RUN: Hoot Gibson—As usual, Hoot
pleases about as w'ell as any star that we run.

Good baseball story. Different from the usual run
of pictures. Where they like Hoot, it will go
good.—H. D. McChesney, Princess theatre, Cran-
don, Wis.—General patronage.

THE TORNADO: House Peters—Here’s a
knockout picture for any town. While we didn’t

do as much as we expected on this one, it was
no fault of the picture. Didn’t get as many
farmers out as we usually do on a Western spe-

cial but, regardless, the picture has “the stuff”

for a leal box office attraction. Seven reels.

—

Gunther & Metzger, Palace theatre, Syracuse,

Neb.—Small town patronage.

THE TORNADO: House Peters—A little old

but at that it is fine. Seven reels.—C. V. Ander-
son, Oak theatre, Oakdale, Neb.—General pat-

lonage.

THE RIDIN’ KID FROM POWDER RIVER:
Hoot Gibson—One real Gibson picture. Packed
the house on Saturday and quit selling tickets.

If your pati’ons like Westerns, here is one of the

b:st. Hoot lost the dumbell stuff and carried on
like a nigger dancer at a dark town strutters’

ball. Six reels.—O. R. Oates, Bridge theatre,

Pe:ersburg, W. Va.—Small town patronage.

THE RIDING KID FROM POWDER RIVER:
IIoo. Gibson—Thumbs up. The best Western Hoot
has gi/en us for a long time. Sure pleased my
Western fans. Many came to - see it a second
time. Six reels.—Joseph W. Springer, Strand
theatre, Elizabethtown, Ind.—General patronage.

THE PHANTOM HORSEMAN: Jack Hoxie—
Just a fair Western. Hoxie doesn’t do much in

this, only i>ose. You are expected to do a lot

of supposing when you see this. People are

getting tired looking at actors pose, and they will

find it out. Like* Bill Hart and Bill Farnum got

theirs. Enough sed !—F. J. O’Hara, Community
theatre, Elgin, Neb.—General patronage.

THE PHANTOM HORSEMAN: Jack Hoxie—
Fair picture.—L. C. Bolduc, Bijou theatre, Con-
way, N. M.—Small town patronage.

THE HUNCHBACK OF NOTRE DAME: Lon
Chaney —Played two days to poor business at in-

creased admission prices. There is no doubt in

my mind that the show is big, but they did not

take to it in this town. They would not come

out to see it. It is a wonderful production.
Twelve reels.—C. A. Anglemire, “Y” theatre,

Nazareth, Pa.—Better class patronage.

THE HUNCHBACK OF NOTRE DAME: Lon
Chaney—Am glad I showed this special. Drew
better than I thought it would and it pleased
more people than I expected it would. The ones
that don’t care for it just can’t help but admit
that it’s a stupendous production. I bought it

right and made money. Twelve reels.—H. J.

Eagan, American theatre, Wautoma, Wis.—Small
town patronage.

THE HUNCHBACK OF NOTRE DAME; Lon
Chaney—This picture was well liked by the ma-
jority. Some felt it was too gruesome but had
to admit it a wonderful production. We did a
good business. Twelve reels.—A. B. O’Toole,

Star theatre. Crystal, N. D.—General patronage.

THE HUNCHBACK OF NOTRE DAME: Lon
Chaney.—This is an excellent picture. The acting
of Chaney is clear above anything I have wit-

nessed. It even beat his work in “The Miracle
Man.” Cast were all good, but picture did not

rull as much as a lot of programs which I have
had lately. Twelve reels.—F. J. O’Hara, Com-
munity theatre, Elgin, Neb.—General patronage.

THE MEASURE OF A MAN: William Des-
mond—Not so good, too much sob-stuff. Action
comes steady by jerks and too much improbable
stuff for a tramp to get away with. Make them
with more action and story next time, friend Carl.

Print and service from Washington excellent.

Vitagraph and “U” always were the top notchers
and the best in the gang to us as a whole. Five
reels.—O. R. Oates, Bridge theatre, Petersburg,

W. Va.—Small town patronage.

THE MEASURE OF A MAN: William Des-
mond—Didn’t see this one but had several favor-

able reports. Five reels.—J. A. Bailey, Strand
theatre, Greensburg, Ind.—Small town patronage.

K—THE UNKNOWN: Virginia Valli—An ex-

cellent program picture. There w’as some fine

comedy in this show. Pleased the older folks im-
mensely. It did not draw the youngsters at all.

The posters did not show any action, nor did the

title suggest any action. They have given us
excellent prints on the Jewels. Eight reels.—C.

A. Anglemire, “Y” theatre, Nazareth, Pa.—Better

class patronage.

DARING CHANCES: Jack Hoxie—A splendid

Western picture. Good riding, good scenery, good
story, well acted. What more do you want?

—

Bert Silver, Silver Family theatre, Greenville,

Mich.—General patronage.

THE FAMILY SECRET: Babby Peggy—

A

nice program show that pleased on a Saturday
night. Peggy draws the kids and tickles them
too. This is our last feature of Peggy and I am
sorry to see her quit making features. Six reels.

—

C. A. Anglemire, “Y” theatre, Nazareth, Pa.

—

Better class patronage.

THE FAST WORKER: Reginald Denny~A
very good show for us on a Saturday night. It

is full of good, clean comedy. Denny is good in

this one and is going to be great if Carl treats

him right with good stories and good direction.

Seven reels.—C. A. Anglemire, “Y” theatre,

Nazareth. Pa.—Better class patronage.

THE STORM DAUGHTER: Priscilla Dean—
About the most disgusting picture I have yet

run. Nothing to it whatsoever, and in addition

received the worst print I have ever seen. Lay
off this one. Six reels.—E. F. Ingram, Ingram’s
theatre, Ashland, Ala.—Small town patronage.

THE SIGNAL TOWER: Virginia Valli—

A

program show that proved interesting to our audi-

ences. It did not draw enough business to justify

the high rental asked. The prices asked for the

Jekels are too high in proportion to their draw-
ing power for our place. Seven reels.—C. A.
Anglemire, *‘Y” theatre, Nazareth, Pa.—Better

class patronage.

THE SIGNAL TOWER: Virginia Valli—

A

very good Universal picture that pleased every-

body that saw it. The only kick I have coming
is I paid too much for it. Had many comments.
Seven reels.—B. R. Parsons, Grand theatre,

Springfield, Minn.—General patronage.

THE SUNSET TRAIL: William Desmond—
This is fine and Bill gets me a good house re-

gardless of weather. Five reels.—C. V. Anderson,
Oak theatre, Oakdale, Neb.—General patronage.

RIDE FOR YOUR LIFE: Hoot Gibson—Just
a fair program picture. Played to empty seats

and can’t figure the reason why. They simply

won’t come. That’s all there is to it. Six reels.

—

G. F. Rediske, Star theatre, Ryegate, Mont.

—

Small town patronage.

LOVE AND GLORY: Madge Bellamy—Foreign

war atmosphere. Fairly good program offering.

—

Myers Flater, Citadel theatre, Bloomfield. Ind.

—

Small town patronage.
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Production

ACTION Pictures is what people want
and ACTION is what RICHARD TALMADGE gives ’em in “THE FIGHTING DEMON”—It’s 100% enter-
tainment

Talmadge pictures procurable only through

FILM BOOKING OFFICES
723 Seventh Ave., New York. Exchanges Everywhere.

Thematic music cue sheets available on all our features.
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THE SUNSET TRAIL: William Desmond

—

Did not satisfy like “Big Timber” did. Not too
good and not too bad. I suppose they all get off

color once in a while. Print and service from
Washington fair. Clean prints and clean, courte-

ous treatment highlight all Universal pictures.

Five reels.—O R Oates, Bridge theatre, Peters-
burg, W. Va.—Small town patronage.

RIDERS UP : Special cast—Good picture of

race track which will please.—L. C. Bolduc, Bijou
theatre, Conway, N. H.—Small town patronage.

THE SAWDUST TRAIL: Hoot Gibson—Oh
Boy 1 If we could always get pictures like this.

It must have pleased 100 per cent. Six reels.

—

W. D. Patrick, Strand theatre, Florala, Ala.

—

General patronage.

THE BACK TRAIL: Jack Hoxie—Everybody
likes Hoxie. Everybody pleased. Five reels.

—

L. C. Bolduc, Bijou theatre, Conway, N. H.

—

Small town patronage.

FLYING HOOFS: Jack Hoxie—Hotziggety—

•

for a real hard riding, straight shooting Western,
this one is the berries. Jack carries on. Did a
fair Saturday night’s business, on account of
rain, or would have been good. Hope Uncle Carl
hangs on to Jack. Five reels.—O. R. Oates.
Bridge theatre, Petersburg, W. Va.—Small town
patronage.

THE NIGHT MESSAGE: Special cast—Fair
program picture.—L. C. Bolduc, Bijou theatre,

Conway, N. H.—Small town patronage.

THE DARLING OF NEW YORK: Babby
Peggy—This is a most appealing story of a lost

child—well acted, well put on and everything,
but it didn’t do much at the box office. The kids
turned out en masse. Am still wondering where
they all came from, but the grown folks stayed
away. Six reels.—A. N. Miles, Eminence the-
atre, Eminence, Ky.—General patronage.

A LADY OF QUALITY: Virginia Valli—
Saturday to very satisfactory business. Our Uncle
Carl in selecting his Jewels made his selection

very diversified, all the way from a first water
diamond to a brass ring. In the category of
Jewels this one would be a prominent exhibit in

the brass tray. Eight reels.—P. W. Quinlin,
Ideal theatre, Chateaugay, N. Y.-—Small town pat-
ronage.

MERRY GO-ROUND: Special cast—A keen
disappointment, both in picture and in attendance.
I have not found a single i)erson who really
liked it, though everyone was ready to accord
Mary Philbin a lot of praise for her acting. In
spite of heavy advertising, this lost money. Ten
reels.—A. N. Miles, Eminence theatre. Eminence,
Ky.—General patronage.

EXCITEMENT: Laura LaPlante—Extra good.
On the type of Lloyd’s comedy dramas, and these
are the kind my patrons want. It surely pleased
100 per cent. No doubt in my mind that Uni-
versal has the pick of the pictures. Five reels.

—

W. D. Patrick. Strand theatre, Florala, Ala.

—

General patronage.

DARK STAIRWAYS: Herbert Rawlinson

—

Good mystery story. Rawlinson is well liked
here. Five reels.—L. C. Bolduc, Bijou theatre,
Conway, N. H.—Small town patronage.

THE LAW FORBIDS: Baby Peggy—A very
nice little picture but did not draw at the box
office. Six reels.—Smith & Trimble, State theatre.
Devils Lake, N. D.—Small town patronage.

SPORTING YOUTH: Reginald Denny—Sunday
night to good business. It is all Uncle Carl
claims for it. It is well worth buying, so all you
little fellows buy it and boost it and it will make
you some money that your patrons will be
glad they invested. Seven reels.—P. W. Quinlin,
Ideal theatre, Chateaugay, N. Y.—Small town
patronage.

THE ACQUITAL: Claire Windsor—Personally.
I thought this very good, but it did not draw.
Neither did it please the few who saw it. Seven
reels.—W. D. Patrick, Strand theatre, Florala,

Ala.—General patronage.

BROADWAY OR BUST: Hoot Gibson—An-
other knockout for a comedy drama. Pleased 100

per cent and they still are talking about it. It

made the swells laugh as much as the others,

although we would sooner have Hoot in Westerns.

We can stand one of these once in a while. Six

reels.—E. J. LaQua, Gem theatre, Hankinson,
N. D.-—General patronage.

Vitagraph
SCHOOL FOR WIVES: Special casi^’Diis

was a good picture but did not draw at all for us.

We just cannot get them out with Vitagraph pic-

tures. The above picture was liked by all who did

come out.—H. A. Davitts, Dixie theatre, Winona,
Miss.—General patronage.

CAPTAIN BLOOD: J. Warren Kerrigan—

A

very good picture but very poor at the box office.

Elmer Harris supervised the taking of
Agnes Ayres’ “The Awful Truth,”
Pro-Dis-Co, from which scenes are
depicted. Harris now is starting “The
Coming of Amos.”

Played 3 days and should have jerked it the sec-

ond. People do not care for what happened years

or centuries ago. Ten reels.—E. J. LaQua, Gem
theatre, Hankinson, N. D.—General patronage.

CAPTAIN BLOOD: J. Warren Kerrigan—
Business terrible on account of weather conditions

and church and school affairs. The picture, in

my estimation, is as good as “The Sea Hawk,”
and have nothing to say except that Vitagraph
gave me a clean deal, and although I did not draw
even film rental, I never had as many people com-
ment on the cleanness like they did on this one.

Print from Washington fine. Ten reels.—O. R.
Oates, Bridge theatre, Petersburg, W. Va.—Small
town patronage.

THE CLEAN HEART: Percy Marmont—Ran
this as a benefit for a church. Glad of it in a
way, but sorry for the church. Very few had a
good word for this. Seven reels, five of which are
gloom and tragedy. Lay off, boys, I wouldn’t run
it if I got it for nothing, knowing what it is now.
—George J. Ritter. Regent theatre, Bogota, N. J.

—General patronage.

THE CLEAN HEART: Percy Marmont—First
of Vitagraph’s 1924-25 release we have played. It

is a slow moving affair that will not please, and it

surely grieves me to say this, Vitagraph are such
a fine bunch to deal with. Still, exhibitors, we
must give facts, and I think this will be poorest of

the Vitagraph 16. Eight reels.—S. G. Fry, Palace
theatre, Omaha, Tex.—General patronage.

BETWEEN FRIENDS: Lou Tellegen — High
brow stuff that does not get you much in a neigh-
borhood house.—George J. Ritter, Regent theatre,

Bogota, N. J.—General patronage.

THE CODE OF THE WILDERNESS: John
Bowers.—Fine Western picture. Ran this on Fri-

day and Saturday and made money. Lots of ac-

tion.—R. L. Nowell. Idlehour theatre, Monroe. Ga.
—General patronage.

THE CODE OF THE WILDERNESS: John
Bowers—Film in fair condition. Here is one that
will stand a raise of admission and that you can
step on and watch the bones roll in. John Bowers
sure knows his stuff in these Western stories. If

you have not run it yet, buy it. The price is fair

from Vitagraph. Seven reels.—R. R. Duba, Royal
theatre, Kimball. So. Dak.—General patronage.

Warner Brothers
THE LIGHTHOUSE BY THE SEA: Rin-Tin-

Tin.^—Good picture, but not up to standard of
"Find Your Man,” but good picture and pleased

my audience.-—P. J. Boyle, Dreamland theatre.

Fowler, Ind.—General patronage.

HER MARRIAGE VOW: Beverly Bayne—
Rather punk. No business. Wonder where War-
ner Bros, got the idea it is worth so much, as it

is just an ordinary program picture in my esti-

mation. Seven reels.—A. N. Miles, Eminence
theatre. Eminence, Ky.—General patronage.

HER MARRIAGE VOW: Beverly Bayne-
Good.—L. C. Bolduc, Bijou theatre, Conway, N. H.
—Small town patronage.

LOVER’S LANE: Special cast—Another weak
baby. No drawing power at all. Six reels.

—

A. N. Miles, Eminence theatre. Eminence, Ky.

—

General patronage.

LOVERS LANE: Special cast—Very good act-

ing and wonderful picture which pleased all, but
title killed business for me. All the men thought
they would see just mush. All my people want is

action.-—L. C. Bolduc, Bijou theatre, Conway,
N. H.—Small town patronage.

THIS WOMAN : Irene Rich—Good program
picture, no more no less.—George J. Ritter. Re-
gent theatre, Bogota, N. J.-—General patronage.

THIS WOMAN: Irene Rich—A good picture

that failed to draw. Lots of favorable comments.
—J. A. Bailey, Strand theatre, Greensburg, Ind.

—

Small town patronage.

FIND YOUR MAN: Rin-Tin-Tin—Wonderful
dog picture. Acting of the intelligence of a hu-

man being. Did not draw as I expected it to, al-

though, it pleased all who saw it. Seven reels.

—

E. J. LaQua, Gem theatre. Hankinson, N. D.

—

General patronage.

FIND YOUR MAN: Rin-Tin-Tln—This is the

first Rin-Tin-Tin picture I have played since I

came here, but it certainly is a good picture and
the kind that pleased everyone. Seven reels.

—

B. R. Parsons. Grand theatre, Springfield, Minn.

—

General patronage.

THREE WOMEN : Mae McAvoy—-Very splen-

didly made and acted picture. Clean as the aver-

age society drama, but not a good Sunday picture.

Drew only fair.—C. R. McHenry, Rosewin thea-

tre, Dallas. Tex.—General patronage.

THE NARROW STREET: Matt Moore—An ex-

cellent comedy drama but not a good box office

attraction. No one here ever heard of “The Nar-
row Street” book and they could not figure out

whether they would like it or not, so stayed away.
Warners have some good pictures but poor titles.

They do not draw. Seven reels.-—H. J. Eagan,
American theatre, Wautoma, Wis.—Small town
patronage.

THE MARRIAGE CIRCLE: Monte Blue—

A

good comedy drama that pleased. Monte Blue is

one of the best actors today. Nine reels.—L. C.

Bolduc, Bijou theatre, Conway, N. H.—Small town
patronage.

BEAU BRUMMEL: John Barrymore—Barry-
more does wonderful acting in this picture, also

Alec Francis. Good for high class audience. Not
for small town or working people. Ten reels.

—

L. C. Bolduc, Bijou theatre, Conway, N. H.

—

Small town patronage.

BABBITT: Willard Lewis—Good acting.

Pleased majority. This is not the kind of a story

that appeals to lots of people.—L. C. Bolduc,

Bijou theatre. Conway, N. H.—Small town patron-

age.

THE COUNTRY KID: Wesley Barry—This is

a very good comedy and will please. Wesley
played his part to perfection in this. Six reels.

—

F. J. O’Hara, Community theatre, Elgin, Neb.

—

General patronage.

TIGER ROSE: Leonore Ulrich—A good out of

doors picture. Story good, star splendid and cast

fine.—Bert Silver. Silver Family theatre, Green-

ville, Mich.—General patronage.

CONDUCTOR 1492: Johnny Hines—For fun, a

good laugh and genuine entertainment, this can-

not be beat, and if your patrons are Irish it is

even better than that. Seven reels.—Robt. L.

Anderson. Olympic theatre. Forks, Wash.—Small

town patronage.

State Rights
BROKEN SILENCE: Zena Keefe—Just a fair

program picture with fair acting. Six reels.

—

B. R. Parsons. Grand theatre, Springfield, Minn.

—

General patronage.

THE EARLY BIRD: Johnny Hines—This is a
fine comedy.—E. W. Swarthout, Palace theatre.

Aurora. Ind.—General patronage.

THE FATAL MISTAKE: William Fairbanks

—

I liked this and so did the audience, although far

from high brow stuff. Seems to me audiences

would far rather have possible stories with a lit-

tle comedy than these impossible far-fetched

things.—George J. Ritter, Regent theatre, Bogota,

N. J.—General patronage.

JACQUELINE: Marguerite Courtot—A James
Oliver Curwood story that pleased about 80 per

cent. Good forest fire. Story a little weak for

the wonderful scenery that could have been used

in making a super-special. Six reels.—Gunther &



MAY 25th

National Screening
for

MAY 25th—write that day on your cuff

—

paste it in your hat—it is a Red Letter Day in

the history of F. B. O.

On that date, F. B. O.’s magnificent Super Special
GOLD BOND picture — “DRUSILLA WITH A
MILLION” — will be screened for all exhibitors
throughout the nation, in our 34 exchanges in the 34
leading cities of the U. S. A. and Canada.

A simultaneous screening, so that every Exhibitor in
the land from the biggest First Run to the smallest
theatre owner may see and KNOW that F. B. O. has the
biggest box office winner in its history.

On May 24th this great picture opens at THE
CAPITOL THEATRE, Broadway and 51st Street,

New York City—the world's largest and finest theatre,

and every living Independent knows that to break into

THE CAPITOL with an Independent production is an
accomplishment and the picture ‘‘must” be the goods.

“DRUSILLA WITH A MILLION” is that and more,
so arrange your affairs to view this picture no matter
how far you have to travel. Open House in 34 F. B. O.
Exchanges on May 25th. Go to your nearest F. B. O.
Exchange and you’ll see the season's finest motion pic-

ture, one you’ll be proud to show and one that will

“clean up” for you. Mark the date down NOW. May
25th.

nLM BOOKING OFFICES
723 Seventh Ave., New York

34 Exchanges in 34 Principal Cities

in U. S. cund Canada

Thematic Music Cue Sheets Available on All Our Features
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Metzger, Palace theatre, Syracuse, Neb.—Small
town patronage.

JACQUELINE: Marguerite Courtot—Not a
very good picture. Too draggy and too many of

the same scenes. Seven reels.—B. R. Parsons.
Grand theatre, Springfield. Minn.—General pat-
ronage.

THE SIDEWALKS OF LIFE: Special cast—
Entertaining little picture.—George J. Ritter, Re-
gent theatre, Bogota, N. J.—General patronage.

Serials
THE EAGLE’S TALONS: (Universal) Fred

Thomson—Just started this one. Filled my house
up with free show to the kids, who raised the

roof the first day and made room for the grown-
ups the second day.—W. D. Patrick, Strand thea-

tre. Florida, Ala.—General patronage.

GALLOPING HOOFS: (Pathe) Johnnie Walk-
er-—We opened up Friday with the first episode
and our patrons were well pleased and am anxi-

ously waiting for episode 2. It looks like a win-
ner. I hope it turns out better than “Ten Scars
Make A Man,” as this was punk.—Ben Apple,

King theatre, Troy, N. Y.—General patronage.

INTO THE NET: (Pathe) Edna Murphy—On
account of tent shows, I failed to get this started

off in good shape, and am going to lose money
on it, although it seems to be a good serial.

Pathe serials are good but I have never been able

to make any money on them on account of the

price. Two reels.—W. D. Patrick, Strand theatre,

Florala, Ala.—General patronage.

THE RIDDLE RIDER: (Universal) William
Desmond—This is a good serial and is holding up
fine. Played chapter 10. It is good. Two reels.

—F. J. O'Hara, Community theatre, Elgin, Neb.
>—General patronage.

Short Subjects
EDUCATIONAL

BLAZES: Mermaid—One of the few good com-
edies of this series. Two reels.—S. G. Ihde.

Photoplay theatre, Ashland, Kan.—Small town
patronage.

DIRTY HANDS—This is our second Juvenile
from Educational and is extra fine comedy. Two
reels.—S. G. Fry, Palace theatre, Omaha, Tex.

—

General patronage.

EASTER BONNETS: Tuxedo comedy—A very
good one with lots of laughs. Two reels.—H. J.

Eagan, American theatre, Wautoma, Wis.—Small
town patronage.

EXIT CAESAR—It’s good but not quite up to

Mermaid’s standard. Two reels.—A. N. Miles.

Eminence theatre. Eminence, Ky.—General pat-

ronage.

FLYING FINANCE—The best cyclone scenes in

this. It was a scream. Get it and watch them
laugh and roar. Two reels.—F. J. O’Hara. Com-
munity theatre, Elgin, Neb.—General patronage.

HER BOY FRIEND: Larry Semon—Our first

Semon and it is a good one. The kids certainly

had a good laugh at this one. Some real good
gags pulled in this comedy. Two reels.—C. A.
Anglemire. “Y” theatre, Nazareth, Pa.—Better

class patronage.

HIGH LIFE: Lige Conley—All Mermaid com-
edies are good and this one is no exception to the

rule. Two reels.—Robt, L. Anderson, Olympic
theatre. Forks, Wash.—Small town patronage.

JONAH JONES: Lloyd Hamilton—This
Hamilton was far better than his last one. Some
excellent comedy stunts pulled off during the

course of the two reels.-—C. A. Anglemire. “Y”
theatre, Nazareth, Pa.—Better class patronage.

JUDGES’ CROSS WORD PUZZLES- Good to

use for a change but think patrons will soon get

tired of them. One-half reel.—S. G. Ihde, Photo-
play theatre. Ashland, Kan.—Small town pat-

ronage.

NO LOAFING: Poodles Hannaford—One of
those breath-taking comedies. Poodles goes
through all sorts of gyrations on top of a piano
while the piano is being hauled by ropes to the
top of a fouiteen story apartment. Not so laugh-
able as it is thrilling. Two reels.—A. N. Miles.

Eminence theatre. Eminence. Ky.—General pat-

ronage.

A PERFECT THIRTY-SIX; Bobby Vernon-
Very good. Got plenty of laughs. Two reels.

—

S. G. Ihde, Photoplay theatre, Ashland, Kan.

—

Small town patronage.-

POOR BUTTERFLY: Ruth Hiatt—TTiey sure
must have run out of ideas when they made this

comedy, as it is full of old stuff, but then they
can’t make everyone a 100 per cent proposition.

Most of the Mermaid comedies are extra good.
Two reels.—C. A. Anglemire, "Y” theatre, Naz-
areth, Pa.—Better class patronage.

ROCK BOTTOM: Cliff Bowes—A fine Cameo
comedy. Their latest, and had a crystal clear
print on it.—One reel.—C. A. Anglemire. “Y”
theatre, Nazareth, Pa.—Better class patronage.

ROUGH AND READY: Lige Conley—Another
Mermaid comedy that rang the bell for us. It

served its purpose as a comedy. We find Educa-
tional product as a whole very good for our hotise.

Tw’o reels.—C. A. Anglemire, “Y” theatre, Naz-
areth, Pa.—Better class patronage.

SHIPSHAPE—One of the best Cameos in a long
time. Everybody pleased with it. The film was
so new that the wax came off during projection.

We are right up to the minute on these shows.

One reel.—C. A. Anglemire, “Y” theatre. Naz-
areth, Pa.—Better class patronage.

THERE HE GOES: Lige Conley—Another
Mermaid laugh producer. If they can’t laugh at

this one, you will have a hard time to find one.

Two reels.—E. J. Laua, Gem theatre, Hankinson,
N. D.—General patronage.

THREE STRIKES—Another Mermaid knockout.

Still have to find a poor Mermaid. Two reels.

—

E. J. : LaQua, Gem theatre, Hankinson, N. D.

—

General patronage.

WILD GAME: Lige Conley—Educational for

varied comedies cannot be bested. This is a fine

comedy. Two reels.—S. G. Fry, Palace theatre,

Omaha, Tex.—General patronage.

FILM BOOKING OFFICES
THE GO-GETTERS: George O’Hara—We have

been using these short subjects in place of our

regular serial. Hardly believe this is a good
stunt. Also are following "The Telephone Girl’’

series with them and would not do this again

either. Some very good episodes, though, and
better stories than "Telephone Girl." 'Two reels.

—Horn & Morgan. Star theatre. Hay Springs,

Neb.—Small town patronage.

THE GO-GETTERS: George O’Hara—No. 5.

This, entitled "Fire When Ready," was the best

of this series so far, but that isn’t saying much,
as they have all been terrible. Don’t let the ex-

change tell you they are as good as "Fighting

Blood.” as they are not. Too much silliness in

these. Hope they get beter. Two reels.—W. T.

Davis & Son, Rialto theatre. Sharon, Wis.—Gen-

eral patronage.

FOX
ARABIA’S LAST ALARM—A horse, a dog and

a darky butler made this one of the best comedies

we’ve had lately. Tw'o reels.—A. N. Miles, Emi-
nence theatre. Eminence, Ky.—General patronage.

METRO GOLDWYN
THE EGG: Stan Laurel—Used this with

“Broken Laws” and pleased everyone. Two reels.

—S. G. Ihde. Photoplay theatre, Ashland, Kan.

—

Small town patronage.

THE WEAK END PARTY: Stan Laurel-
Fair. Not so good as some of the other Laurels I

have used. Two reels.—S. G. Ihde. Photoplay
theatre. Ashland. Kan.—Small town patronage.

PATHE
AESOP’S FABLES—’They please 95 per cent

and are ideal to use with long features.—I. R. Ga-
vin. Hammond theatre, Hammond, Wis.—Small

town patronage.

THE BIG TOWN: Our Gang—These comedies

are always good and draw as well as the feature.

Two reels.—C. S. Watson. Electric theatre, Cald-

well, Kans.—Community patronage.

THE CHAMPEEN : Our Gang—Simply a riot

from start to finish. Had more comments on this

one than all the rest put together. Pleased ev-

erybody. Two reels.—E. F. Ingram, Ingram’s
theatre, Ashland, Ala.—Small town patronage.

DOG DAYS: Our Gang—An extra good Gang
comedy. Joe doesn’t have much luck with his dog
until the final fade out, when he has the last

laugh. Two reels.—William E. Tragsdorf, Trags
theatre, Neillsville, Wis.—Small town patronage.

GIANTS VS. YANKS: Our Gang—Numerous
hearty laughs greeted this offering. Film perfect.

Two reels.—I. R. Gavin, Hammond theatre, Ham-
mond. Wis.—Small town patronage.

IN DUTCH : Aesop Fables—A very good Fable.

One reel.—William E. Tragsdorf. Trags theatre,

Neillsville, Wis.—Small town patronage.

THE MAN PAYS: Charley Chase—A good one
reeler.—William E. Tragsdorf, Trags theatre.

Neillsville, Wis.—Small town patronage.

PATHE NEWS—Our patrons look for them.
An interesting filler worth what they cost. One
reek—I. R. Gavin. Hammond theatre, Hammond,
Wis.—Small town patronage.

RASPBERRY ROMANCE: Ben Turpin—Pretty
good for a Turpin. Two reels.—William E. Trags-
dorf, Trags theatre, Neillsville, Wis.—Small town
patronage.

THE SOILERS: Stan Laurel—A fair comedy,
although not up to the Laurel standard. An en-
tire reel of fighting helps it wonderfully. Should
please average audience. Two reels.—E. F. In-
gram, Ingram’s theatre, Ashland, Ala.—Small
town patronage.

SUNDOWN LIMITED; Our Gang—You can
promise them a real treat when you show them
“Sundown Limited.” Two reels.—E. J. LaQua,
Gem theatre, Hankinson, N. D.—General patron-
age.

PRODUCERS DISTRIBUTING CORP.
THE BUSYBODY—They will have to improve

or I can’t use any more. Two reels.—G. F. Red-
iske. Star theatre, Ryegate, Mont.—Small town
patronage.

THE FATAL PHOTO: Chas. Murray—A very
good comedy and pleased. Two reels.—W. A.
Doerschlag, Strand theatre. Ransom. Kans.

—

Small town patronage.

UNIVERSAL
ANDY GUMP COMEDIES: Joe Murphy—

These are good comedies and seem to please. Joe
was made on purpose for this part, and Min is

not so worse. Two reels.—F. J. O’Hara. Com-
munity theatre. Elgin, Neb.—General patronage.

TRAILING TROUBLE: Buddy Messinger—
Buddy, in a detective’s office where the furniture
slides in and out of place and where there are all

sorts of trick devices for catching criminals,

makes a splendid comedy. Get this one. Two
reels.—A. N. Miles, Eminence theatre. Eminence,
Ky.—General patronage.

VITAGRAPH
THE BELL HOP: Larry Semon—Good slap-

stick comedy. Gets the laughs. Two reels.

—

W. A. Doerschlag, Strand theatre. Ransom, Kans.
—Small town patronage.

SKIDS AND SKALAWAGS: Larry Semon—
One of the best one reel Semons I have used. Gets
the laughs. One reel.—W. A. Doerschlag, Strand
theatre. Ransom. Kans.—Small town patronage.

SPOOKS AND SPASMS Larry Semon—

A

good one reeler of the slapstick brand. ’The few
that came out "laffed” at it. One reel.—G. F.

Rediske, Star theatre. Ryegate. Mont.—Small town
patronage.

CLASSIFIED
ADVERTISING

Five Cents per Word Payable

in Advance. Minimum Charge,

$ 1 .00.

WANT TO BUY OR LEASE
Have large list of cash buyers ready to pur-

chase or lease picture theatres anywhere in Wis-
consin. What have you? Adler-Kaufman, 801
M. & M. Bank Bldg. Grand 471. Milwaukee.

EQUIPMENT WANTED
WANTED: 400 used veneer 20 in. opera

chairs for slant floor. Alblinger & Kirts, Ste.
Marie, 111.

WANTED: Seats suitable for airdome. Must
be reasonable. Harry E. Puterbough, Milledge-
ville, HI.

EQUIPMENT FOR SALE
FOR SALE: Elegant lot of upholstered opera

chairs, all guaranteed fine condition. Also 279
new veneer chairs half regular price. Bargain on
attraction sign ticket booth, generator, scenery,
music stands, etc. Write us your needs. Atlas
Moving Picture Co., 534 South Dearborn St.,

Chicago.

FOR SALE: 500 elegant 5-ply veneered chairs;
2 Simplex Type S. machines, complete, guaran-
teed condition ; 4 Simplex Type S. lamphouses ; 2
Peerless arc controls; Generators; Music Stands;
Etc. Write us your needs. Illinois Theatre
Equipment Co., 12 East Ninth St., Chicago.

FOR SALE; Wurlitzer Orchestra complete
with all attachments. In excellent condition,
just overhauled. Roll mechanism and attach-
ments used less than one year. Good reason for
selling and priced reasonable. Orpheum The-
atre, Richland Center, Wis.

_FOR SALE: Theatre equipment of all de-
scriptions. Write us your needs. Immediate
shipments of used chairs at all times. Hoke
Theatre Supply Company, 845 S. State St., Chi-
cago, HI.
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INDEX TO THE PRODUCT
ANNO UNCEMENTS

The tabulated matter below presents a directory to producers’ announcements about pictures which
enables exhibitors to check back and obtain for their information in booking the facts disclosed in product
announcements in the Herald.

Title of picture is followed by date of issue and numbers of pages bearing announcements.
“Ins.” is abbreviation for “Insert.”

A three-month period including last week's issue is covered.

Associated Exhibitors
Adventurous Sex, The:Apr.ll-Ins.
Back to Life:Mar.l4-Ins.,76.
Barriers Burned Away :Mar.21-53,64,72-Apr.ll Ins.
Battling: Bunyan:Mar.7-78.
East of Broadway :Mar.7-82.
Going Up;BOR-70.
Greatest Love of All, The:Apr.ll-Ins.
Introduce Me :Mar.21-4.Mar.28-16.BOR-68.
Never Say Die:BOR-66.
Now or Never:Mar.21-60,68,76.May2-62,63,64.
Price of a Party, The:Mar.7-74.
Sky Raider, The:Apr.l8-19.May 2-92
Yankee Consul, The:BOR-73.

Aywon
Law and the Lady, The:BOR-57.

Banner
Daughters Who Pay :Feb.28-14.Mar.l4-73.
Man Without a Heart, The:Mar.l4-73.
Those Who Judge:Mar.l4-73.
Truth About Women, The:Mar.l4-73.

Chadwick
American Pluck :Apr.25-20.
Bells, The:Apr.25-20.
Midnight Girl, The:Feb.28-55.
Perfect Clown, The:Apr.25-20.
Some Pumpkins :Apr.25-20,
Transcontinental Limited, The:Apr.25-20.
Winning the Futurity :Apr.25-20.
Wizard of Oz, The:Apr.25-20.

Colonial
Forbidden Souls :Feb.28-60.

Colmnbia
After Business Hours :Feb.28-63.
Danger Signal, The:BOR-48.
Enemy of Men, An:BOR-48.
Fate of a Flirt, The:BOR-48.
Fighting the Flames :Feb.28-62.
Fighting Youth :BOR-48.
Fight to the Finish, A:BOR-48.
Fool and His Money, A:Feb.28-63.
Foolish Virgin, A:Feb.28-63.
Great Sensation, The:BOR-48.
Handsome Brute, The:BOR-48.
Ladies of Leisure :BOR-48.
Lure of Broadway, The:BOR-48.
Midnight Flames :BOR-48.
New Champion, The:BOR-48.
One Glorious Night :Feb.28-63.
Penalty of Jazz, The:BOR-48.
Price of Success, The:BOR-48.
Price She Paid, The:Feb.28-63.
Sealed Lips:BOR-48.
S. O. S. Perils of the Sea:BOR-48.
Speed Demon, The:BOR-48.
Thrill Hunter, The:BOR-48.
Unwritten Law, The:BOR-48.
Who Cares :Feb.28-63.

Davis
Red Love:May 16-14.

Tales of a Thousand and One Nights, The:Feb.28-
61.Mar.7-25.Mar.28-18.BOR-50.Apr.l8-14.

East Coast
Early Bird, The:BOR-54.
Speed Spook, The:BOR-54.

F. B. 0.
Alias Mary Flynn :May 9-91.
Bandit’s Baby, The :May 9-93.
Breed of the ^rdei :Feb.28-86.
Cloud Rider, The:Feb.21-62.
Druscilla With a Million :BOR-32.
Forbidden Cargo :Feb.28-95.
Her Father^s Daughter:BOR-32.
If Marriage Fails:BOR-32.
Jimmie’s Millions :Feb.28-99.Mar.21-77.
Lilies of the Streets :Apr.ll-63.64,65,66,67.BOR-32.
Love’s Bargain :Apr.ll-71.BOR-32,May 2-79.
Millionaire Cowboy, The:Feb.28-86.
No-Gun Man, The :Feb.28-86.
O. U. West:Feb.28-86.
Pacemakers, The:May 16-96.
Parisian Nights :BOR-32.
Scar Hanan:Mar.7-79.Mar.28-58.
Speed Wild:May 16-105.
Tearing Through :Apr.4-64.May 2-81.

That Devil Quemado:Mar.21-69.
White Fang:BOR-32.

First National
Abraham Lincoln :BOR-Ins.Apr.l8-Ins.
Ashes :Apr.l8-Ins.
As Man Desires :Mar.7-27,28. Mar.14-15. Mar.14-15.
May 16-Ins.

Bed and Board :Apr.l8-Ins.
Boss of Little Arcady, The:Apr.l8-Ins.
Careers :Apr.l8-Ins.
Clarissa and the Post Road:Apr.l8-Ins.
Classified :Apr.l8-Ins.
Classmates :Feb.28-25.
Comeback, The :Apr. 18-Ins.
Declasse :Apr. 11-18, 19.Apr. 25-22, 23.
Don Juan’s Three Nights:Apr.l8-Ins.
East of the Setting Sun :Apr. 18-Ins.
Enticement :Feb.28-26,27,28.
Flaming Youth :May 16-Ins.
Flowing Gold:May 16-Ins.
Forever After:Apr. 18-Ins.
Frivolous Sal:Feb.28-25.
Graustark :Apr. 18-Ins.
Heart of a Siren, The:Mar.7-26.Apr.4-10.Apr.25-8.
Her Husband’s Secret :Mar.7-30.Mar.l4-14.Mar.21-

17.

Her Night of Romance :Feb.28-24.
His Supreme Moment:May 9-14,15.
Husband for George, Anne, A:Apr.l8-Ins.
Husbands and Lovers :Feb.28-25.
Idle Tongues :Feb.28-25.
If I Marry Again :Feb.21-20.Mar.28-20.
Inez from Hollywood :Feb.28-25.
Irene :Apr.l8-Ins.
I Want My Man : April. 11-20.May 2-23.May 16-In8.
Joseph Greer and His Stepdaughter :Apr.l8-Ins.

Mary Carr is starred in “Drusilla with
a Million,” F. B. O. Gold Bond spe-
cial, which opens at the Capitol, New
York, the week of May 24. The title

once was changed to “The Woman
Accused.”

Lady, The:Feb.l4-24,25.BOR-Ins.Apr.l8-In8.
Lady Who Played Fidele, The:Apr.l8-Ins.
Learning to Love:Feb.21-18,19.
Lost World,The:BOR-Ins.Apr.l8-Ins.
Love’s Wilderness :Feb.28-24.
Madonna of the Streets :May 16-Ins.
Making of O’Malley, The:May 16-In3.
Men of Steel :Apr.l8-Ins.May 16-Ins.
My Son :May 9-16.
New Toys:Mar.l4-15.
One Year to Live:Mar.28-19.Apr.4-18.
Only Woman, The:Feb.21-16,17.
Out of the Ruins :Apr.l8-Ins.
Paradise :Apr.l8-Ins.
Playing With Souls:Mar.l4-15,16.Mar.21-13.May 2-

24.

Quo Vadis:BOR-Ins.May 2-22.
Rainbow’s End:Apr.l8-Ins.
Rose of Monterey, The:Apr.l8-Ins.
Sally :Apr.25-24.
Sea Hawk, The:BOR-Ins.Apr.l8-Ins.
Secrets : BOR-Ins.
Shore Leave :Apr.l8-Ins.
So Big:Feb.7-24.Feb.28-24.
Splendid Road, The :Apr.l8-Ins.
Thief in Paradise, A:Feb.28-26.
Unguarded Hour, The:Apr.l8-Ins.
Viennese Medley, The:Apr. 18-Ins.
Winds of Chance :Apr.l8-Ins.

Fox
As No Man Has Loved:Mar.28-14,16.Apr.ll-6,7.
May 9-Ins.

Best Bad Man, The:May 9-Ins.
Iron Horse, The:Mar.7-14,15.Apr.25-10,ll.May 9-

Ins.
Dick Turpin :Feb.21-4,5.Mar.7-16,17.
Desert Valley :May 9-Ins.
Dixie Merchant, The :May 9-Ins.
East Lynne :May 9-Ins.
Everlasting Whisper, The:May 9-In3.
Fighting Heart, The:May 9-In3.
First Year, The:May 9-Ins.
Folly of Vanity, The:Feb.21-Ins.
Fool, The:May9-Ins.Mayl6-16.
Gold and the Girl:Apr.25-12,13.
Havoc :May 9-Ins.
Hearts and Spurs :Apr.25-12, 13.
Iron Horse, The :Mar.7-14,15.Apr.25-10,ll.May9-Ins.
May 16-17.

Johnstown Flood, The:May 9-In3.
Kentucky Pride:May 9-Ins.
Lazy-Bones :May 9-Ins.
Lightnin’:May 9-Ins.
Marriage :May 9-Ins.
Part-Time Marriage :May 9-Ins.
Riders of the Purple Sage :Apr.4-4,6.
Seventh Heaven :May 9-Ins.

Siberia :May 9-Ins.

Silver Treasure, The :May 9-Ins.

Thank You :May 9-Ins.

Three Bad Men :May 9-Ins.

Thunder Mountain :May 9-In3.
Timber Wolf, The :May 9-Ins.
Trouble Hunter, The :May 9-Ins.
Wheel, The :May 9-Ins.
When the Door Opened:May 9-Ins.

Gerson
Too Much Youth :Feb.28-66.

Goldstone
Reckless Sex, The:BOR-52.
Soiled: BOR-52.
Thoroughbred, The:BOR-52.
Torrent, Tbe:BOR-52.
Verdict, The:BOR-52.
Virgin, The:BOR-52.

Gotham
Silent Pal, The:Mar.21-10.

Guy De Vihnorin
Miracle of the Wolves, The:Apr.l8-18.

Ivan Players, Inc.
Lying Wives :May 2-12,13.May 16-19.

Jans
Ermine and Rhinestones :Feb.28-53.

Mad Dancer, The:Feb.28-53.
Married :Feb.28-53.
Playthings of Desire :Feb.28-53.

(Continued on page 78)



76 EXHIBITORS HERALD May 30, 1925

Among Those Present
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(Continued from page 21)

ference in New York City with the
representatives of the producers
and distributors for the purpose of
drafting an agreement embodying
such plan.”

The climax of the convention came at

the opening of Friday’s session. There
was uncertainty, yet expectancy, in the
air. Sydney Cohen, who generally sits

serious faced through a convention, mount-
ed the platform, smiled and twirled an im-
aginary mustache as he greeted someone
on the floor.

Outside the hall there were animated
groups. Harry Davis, Jake Wells of Vir-
ginia, Mike Comerford, Pete Woodhull,
and others were scurrying about holding
whispered conferences. Allied had reached
a decision the night before to withdraw
entirely from the convention proceedings,
and it was the Allied situation that

prompted this agitation.

Names Are Withdrawn
Back in the hall again, O’Toole rapped

for order. The room became quiet. O’Toole
asked that his name be withdrawn from
the list of nominees for the board of di-

rectors. Harry M. Crandall’s name was
withdrawn, as was O’Reilly’s and others.

The procedure was mystifying. Then Frank
C. Walker of New York City, arose and
moved that the first 25 names on the list

be elected.

Brylawski stepped to the front of the

platform and expressed a desire to

clarify the situation. He spoke:
“At a conference in the early

hours this morning with the mem-
bers of Allied we reached an
agreement which will make this

organization and Allied one har-
monious organization.
“To carry out the agreement the

convention will elect 25 directors
as provided by our constitution.

Five members of the board will

then resign and five will be ap-
pointed by Allied. We will then ask
for an amendment providing for 30
members on the board of directors
which will give Allied five more
members, or 10 on the board.”
Walker’s motion that the first 25 be

elected was adopted unanimously with 327
votes being cast by the secretary, George
Aarons of Philadelphia.

Cohen took the floor to extend to the

convention the thanks of the members of
the new board.

“We enjoy the spirit of co-operation
which prompted those men to withdraw
to bring about harmony.”

Continuing, he touched upon the matter
of organization finances, declaring that the

thousands raised for the maintenance of
the bureau of trade and commerce would
in no way be used to finance the M. P. T.
O. A.

O’Reilly asked for recognition and sug-
gested that the board of directors assign

certain quotas to each zone. Should any
zone not reach its quota there were indi-

viduals, he said, who would contribute as
in the past.

Cohen explained, however, that the direct

payment plan had proved successful during
the past year and it was his opinion that

it should be continued. Although he ex-
pressed preference for the direct payment
plan, he said that it was the purpose of
the organization to form strong regional

zones with business managers in each.

He said that while he was at the head
of the M. P. T. O. A., $150,000 had been
collected for the national body but had
never been paid to it. This money, he said,

was used locally for legislation and other
expenses.

He doubted the advisability of the zone
plan of payment, he said, because often-

times there was dissension in state organ-
izations.

“We received a substantial amount from
one state but the check has never been
cashed,” he said.

The members of the new board then re-

tired from the room and went into execu-
tive session for the withdrawal of five

directors, and the election of a chairman, a
president and a treasurer.

Their absence was covering such a long
period that Brylawski returned to the hall

to announce that as an indication of the

spirit of harmony with which the conven-
tion had become imbued, every one of the

members of the new board had tendered
his resignation, making it necessary to cast

ballots. This, he said, was causing the

delay.

Announces Cohen’s Election

Within a few minutes Cohen, Davis,
Brylawski and others left the executive
session and returned to the platform,
where announcement was made that
Cohen had been chosen as chairman of
the new coalition board, following a mo-
tion by “my old friend, A1 Steffes” that
the selection be made unanimous.
Cohen spoke briefly, then requested

Steffes, James C. Ritter, of Detroit and
E. M. Fay of Providence, R. I., to escort
to the platform, R. F. Woodhull of
Dover, N. J., the newly elected president.
As Woodhull mounted the platform,
Cohen turned to him and said:

“You have been elected president be-
cause of our appreciation of the service
you have rendered and our knowledge
of your intention to give us your best
efforts. Be assured that you have the
board’s cooperation. I bespeak you our
sincere support.”

Woodhull accepted the gavel and
called to the platform Louis M. Sagel of
Connecticut, who was re-elected
treasurer.

These were the only three officers

elected at the convention, and as each ac-
cepted his appointment he was greeted
by protracted applause and cheering.

The agreement which accomplished
the coalition of Allied and the M. P. T.
O. A., was reached after conferences ex-
tending far into the morning on Friday,
following a determined stand by Allied
members on Thursday night to with-
draw entirely from the sessions.

Allied Announces Withdrawal
In announcing their withdrawal, the

following statement signed by Steffes
as president, H. M. Richey, secretary
and H. A. Cole, chairman of the commit-
tee, was issued:

“Representatives of the Allied State Orgraniza-
tions came to Milwaukee for the purpose of Join*
ing with the Motion Picture Theatre Owners of
America in any constructive move which would aid
the independent exhibitors of the United States.

**They came forgetting past differences. They
represent 11 states with a paid-up membership of
2,900, which paid as dues into their organizations
over $125,000 last year.

**Yesterday morning the Allied States were in-

vited into the Motion Picture Theatre Owners of
America and were offered two places on the board
of directors, which consists of 25 members. This,
despite their size and recognized calibre.

**The Allied suggested that this number be in-

creased to ten, but this was rejected. Therefore,
a meeting will be held at 11 o'clock Friday morn-
ing at which time the Allied will decide upon defi-

nite steps to organize a branch of the Allied in

every state in the union, and to formulate plans
to protect independent exhibitors within their
ranks.”

From a semi-official source the Herald
learned that had Allied refused to return
to the ranks of the M. P. T. O. A. there
was danger of further withdrawals from
the national organization, with parts of
Pennsylvania and New Jersey con-
templating such a step.

Allied returned to the M. P. T. O. A.
to cooperate and to make a cohesive na-
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at Milwaukee Meeting

tional organization, according to its

members. But, they say, they expect ac-

tion. Both Stefifes and Ritter stressed
this fact when called upon, amid cheer-
ing, to address the convention.

Introduces An Old Pal

Following his introduction by Wood-
hull as “my old friend and pal, A1
Steffes,” the former president of Allied
said:

“When I came to this convention I

promised I wouldn’t make any speeches
provided Fred Herrington wouldn’t
either. But Fred made his speech today
so my promise doesn’t hold good.

“I’ve heard so much harmony here in

the last few minutes I don’t know what
to say. Personally, I’m not used to it. I

hope you realize what the Allied organ-
ization has done today by this affiliation.

The members of Allied all realize we
have a financial investment and no time
in the last two years has any member
done anything to detract from the good
of the organization. I’m proud to say
that we stand on the record of Allied.

The help that Allied can give will make
the M. P. T. O. A. one of the strongest
business organizations in the United
States.

“I think we’ve proved it wasn’t badges
we looked for when we came to Milwau-
kee, but rather constructive efforts. We
hope and trust all members can be proud
and satisfied with what’s done. And if

something is done that we don’t approve
of you’ll hear from the 10 Allied mem-
bers of the new board. I hope we’ll be
back next year with things done a little

better.

“I recommend that the new board of
directors do not convene today but that
they will meet in two weeks or more in
New York where they can sit around the
table and do constructive work to fight
the common enemy if there is one.

“I’ll quit now because I’m seeing my
wife off to California tonight so that she
won’t want to go again next year for the
convention.”

Woodhull’s rejoinder to Steffes’ talk
was this:

“Steffes said two constructive things.
I suggested that to establish a precedent,
board meet in two weeks. The other
was on putting his wife on a train for
Los Angeles so she won’t want to go
again next year. But I’m afraid I

couldn’t get away with that.”
Ritter was next called upon, and as he

mounted the platform he shouted: “Rit-

ter, the bolshevik.” Continuing, he said

:

“So long as I’m on the board we’re
going to get some action. I’ve thought
lots of things should have been done.
At Chicago my platform contained two
important propositions. One was for a

business manager. We’ve tried it in

Michigan. From the time we did employ
a business manager we’ve done things.

Our organization since has been one of

the best in the United States. I’m go-

ing to hammer at it this year until we
get it in the M. P. T. O. A.

“Then comes the question: Who’ll
furnish the money? The money the pro-
ducers have given will not be used for

it, but for publicity and education. The
money to pay a business manager and to
run the organization must come from
you men. Unless you do give we won’t
be any farther a year from now. In
Michigan we have $50,000 in the treas-

ury now. Make up your mind to cash
in on the proposal and it’ll return you
$2 on every single dollar.”

President Woodhull Accepts

In his speech of acceptance, Woodhull
said

:

“Brother retailers of film:

“It is certainly a happy privilege, a

personal honor, to stand before you to-

day elected by virtue of your franchise
for the first time in several years as the
executive head of this body of exhibitors.

“Mr. Cohen has told you all that has
been accomplished at Milwaukee. Some-
one said to me in Chicago that a lot

of chefs could scramble eggs but none

Convention Favors

Film Board Probe

Rumors have been current that

the department of justice is inves-

tigating the varous Film Boards
of Trade, and in a resolution

adopted at Milwaukee, the mem-
bers of the M. P. T. O. A., went
on record as endorsing such an in-

vestigation.

The organization also pledged

cooperation with the department

in its activities in this connection.

could unscramble them. The expert
chef work done here on both sides in

this—argument, shall we call it—has
culminated in a wonderful way for all

of us.

“It was just a difference of opinion,
the God-given right of all, but I never
lost my respect for A1 Steffes and the
others, and I’m glad to say no one else

thinks otherwise. The boys of New
Jersey, in token of respect for the ser-

vices they thought I had offered them,
gave me a dinner. It was so splendid
that I thought they had gone too far.

But after all the high light was a mar-
velous telegram from A1 Steffes, and one
from Theodore Hayes. They differed

from me but they didn’t lose my respect
or love neither did I lose theirs.

“You had two big problems before you.
One was the formation of a plan to

battle the common enemy; the other was
the cooperation of various elements.
They’ve both been done.”

Woodhull then called Sagel, treasurer
elect, to the platform. He touched upon
the imperfection in the business and the
financial phase of the organization in

this manner:

Story Illustrates Condition

“I have been connected with this in-

dustry about 30 years and I compare
it with the story -I heard of a young
lady who came home one night and told

her mother that Tom had proposed. Her
mother asked, ‘Did you tell him he’d

have to see me first?’ The daughter
replied, “Yes. He said he’d seen you
many times but he loves me just the
same.’

“There are many imperfections in the
motion picture industry and in the
M. P. T. O. A., but I love this industry
and you can count on me to give what-
ever service I can to further it. I don’t
know why unless I resemble a bulldog.

I have served this organization the past

year as its treasurer and I feel I’m
correct when I say we have expended
the money most conservatively so we
have not heard of any criticism from
anyone in this industry.

“Last year I suggested I be bonded.
I suggeted that to establish a precedent.
Therefore I want to make application

before you in the same capacity today
and suggest that the board increase that

bond in such amount as they think the
situation warrants. I thank the board
and the M. P. T. O. A.”
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Metro-Gold\vyn
Cheaper to Marry :Feb.28-7.May 16-26.

Chu Chin Chow :Feb.28-7.May 16-27.

Confessions of a Queen :Feb. 28-7.May 16-27.

Daddy’s Gone-A-Hunting :May 16-26.

Denial, The:Feb.28-7.
Don’t :May 16-26.

Dixie Handicap, The:Feb.l2,13.Feb.28-7.May 9-7.

Excuse Me:Feb.l4-6.Feb.28-7.May 9-7.Mayl6-26.

Great Divide, The :Feb.21-Ins.Feb.28-l,7.Mar.28-l.

May 9-7.May 16-26.

Greed :Feb. 21-1.Feb.28-7.
He Who Gets Slapped :Mar.21-14, 15. May 9-6.May

16-26.

His HourtMay 9-7.May 16-26.

Lady of the Night :Feb.28-7.Mar.21-1.April. 4-In3.

May 16-27.

Man and Maid :Feb.28-7.May 16-27.

Married Flirts :May 16-27.

Monster, The:May 16-26.

Navigator, The:May 16-27.

Prairie Wife, The :Feb.28-7.

Proud Flesh :May 16-26.

Rag Man, The:Feb.28-7.May 9-7.May 16-27.

Red Lily, The :May9-7.May 16-26.

Romola:May 9-1.

Seven Chances :Feb.28-7.Apr. 18-4, 5.May 9-7.May 16-

27.

Sinners in Silk:May 16-26.

Snob, The:May 16-26.

So This Is Marriage:May 16-27.

Sporting Venus, The :Feb.28-7.May 16-27.

Way of a Girl, The:Feb.28-7.May 9-7.May 16-26.

Wife of a Centaur :May 16-27.

Zander the Great:Apr. 11-1.BOR-38.May 2-In8.

Paramount
Air Mail, The:Mar.l4-5.Apr.ll-ll.BOR-3.
American Venus, TheiMay 16-Ins.

Ancient Highway, TheiMay 16-Ins.

Beggar on Horseback ;Apr. 18-11.May 16-Ins.

Best People, TheiMay 16-Ins.

Blind Goddess, The:May 16-Ins.

Border Legion, The:Mar.l4-4.
California or Bust:May 16-Ins.
Charmer, The:Mar.l4-5.
Code of the West, The:Mar.7-5.May 2-10.

Contraband :Feb.21-12.
Coast of Folly, The:May 16-Ins.

Cobra:May 16-Ins.
Conquered :May 16-Ins.
^vered Wagon, The:Mar.l4-4.
Crossroads of the World :May 16-Ins.

Crowded Hour, The:Mar.7-5.May 9-4.

Devil’s Cargo, The:Feb.21-12.
Dressmaker from Paris, The:Feb.21-12.BOR-3.Apr.

18-12.

Enchanted Hill. The:May 16-Ins.

Flower of the Night :May 16-Ins.
Forbidden Paradise :Mar.l4-4.
Forty Winks :Jan.31-12.Feb.21-12.Mar.l4-4.Mar.

21-5.

Golden Bed, The:Feb.21-ll.
Golden Princess, TheiMay 16-Ins.
Goose Hangs High, TheiFeb. 14-11.Feb.21-22.Mar.

14-4.

In the Name of Love:May 16-Ins.

George B. Seitz, Paramount director,

has started shooting exteriors of
“Wild Horse Mesa,” Zane Grey story,

at Red Lake, Ariz.

King, The;May 16-Ins.
Kiss for Cinderella, A:May 16-Ins.
Kiss in the Dark, A:Mar.l4-5.Apr.25-15.
Liberty Special :May 16-Ins.
Lord Jim :May 16-Ins.

Madame Sans GeneiMar. 14-5.BOR-3.
Manhattan :Mar.l4-4.
Men and Women :Feb.21-12.Mar. 7-4. Mar. 14-4.Apr.

25-16.
Miss Bluebeard :Mar. 14-4.

Moana of the South SeasiMay 16-Ins.

New Lives for Old :Feb.21-12. Mar. 14-4.Apr.4-12.
New Brooms :May 16-Ins.

New YorkrMay 16-Ins.
Night Club, The:Mar.l4-5.Mar.21-5.May 9-3.

Night Life of New York:May 16-Ins.
North of 36:Mar.l4-4.
Old Home Week :Mar.l4-5.
Peter Pan ;Feb.7-3.Mar. 14-4.

Polly of the Ballet :May 16-Ins.
Playground of the Giants :May 16-Ins.
Pony Express, TherMay 16-Ins.
Quarantine :May 16-Ins.

Rugged Waters :May 16-Ins.
Sackcloth and Scarlet :Feb.21-12.Mar. 14-5.Apr. 11-

12 .

Salome of the Tenements :Feb. 21-12. Mar.28-10.
Shamrock, The:May 16-Ins.
Son of His Father, A:May 16-Ins.
Sorrows of Satan :May 16-Ins.
Spaniard, The:Mar.l4-5.
Stage Struck :May 16-Ins.

Stage Door Johnny, The:May 16-Ins.

Street of Forgotten Men, The:May 16-Ins.

Swan, The:Feb.21-12.Mar.28-9.
Ten Commandments, The:Apr. 18-11.May 2-9.May

16-Ins.
That Royle GirltMay 16-Ins.

Trouble With Wi ves, TherMay 16-Ins.
Thundering Herd, The :Feb. 21-12.Feb.28-15Mar.

14-4.Apr.4-ll.BOR-3.
Too Many Kisses ;Feb.21-12.Mar.7-4.Mar.l4-4.
Top of the World, The:Feb.21-I2.Mar.21-6.
Vanishing American, TherMay 16-Ins.

Wages of VirtuerMar.14-4.
Wanderer,TherMay 16-Ins.
Wanderer of the Wasteland, A:Mar.l4-4.
Welcome HomerMar.14-5.
Whispers rMay 16-Ins.
Wild Horse Mesa rMay 16-Ins.
Wild. Wild Girl. TherMay 16-Ins.
When Knights Were Bold rMay 16-Ins.
Womanhandled rMay 16-Ins.

Parthenon
Dollar Down :Mar.21-16.
One Woman’s Way :Mar.21-16.

Pathe
Hot Water:Apr.ll-Ins.
Percy.Apr.4-76.
White Sheep, The rMar. 21-59,65,73.
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Mansion of Aching Hearts, The:Feb.28-17.Mar.7-9. v
Mar.l4-10.BOR-42.

My Lady’s Lips :Mar. 7-9. BOR-42.
Parasite, The :Mar.7-8, 10.BOR-42.
Triflers, The :Feb.21-10.Feb.28-17.Mar.7-9.BOR-42.
White Man:Feb.28-17.Mar.7-9.BOR-42.

B. P. Schulberg
Are You a FailurerMar.7-9.
Aristocrat, The:Mar.7-8.
Broken Wing, TherMar.7-9.
Dancing DaysrMar.7-8.BOR-42.
Daughters of the Rich rMar. 7-9.
Eden’s Fruit :Mar.7-8.BOR-42.
Exclusive Rights :Mar.7-8.BOR-42.
Extravagant Youth rMar,7-8.BOR-42.
Girl Who Came Back, TherMar.7-9.
Girl Who Wouldn’t Work, The:Mar.7-8.BOR-42.
Hero. TherMar.7-9.
Horses and Women rMar.7-8.BOR-42.
Lew Tyler’s Wives rMar. 7-8.BOR-42.
Maytime rMar. 7-9.
Mothers-in-Law rMar.7-9.
Open That DoorrMar.7-8.BOR-42,
Other Woman’s Story, The:Mar,7-8.BOR-42.
Parisian Love rMar. 7-8.BOR-42.
Poisoned ParadiserMar.7-9.
Poor Men’s Wives rMar,7-9.
Rich Men’s Wives rMar.7-9.
Romance of a Million Dollars, The rMar.7-8.BOR-

42.

Ruthless Women rMar.7-8.BOR-42.
Shadows rMar.7-9.
Shenandoah rMar.7-8. BOR-42.
Shopworn rMar.7-8. BOR-4 2.

Studies in Wives rMar.7-8.BOR-42.
Thorns and Orange Blossoms rMar. 7-9.

Virginian, TherMar.7-9.
When a Woman Reaches Forty rMar.7-8.BOR-42.
With This Ring rMar. 7-8.BOR-42. _
Worst Woman, TherMar.7-8.BOR-42.

Principal
Mine with the Iron Door, The :Feb.21-76.Mar.7-88.

BOR-7.
Re-Creation of Brian Kent, The :Feb.28-8,9,104.

Mar.7-88.Mar.21-78.Mar.28-72.Apr.4-72.Apr.ll-74,
BOR-8.May 16-113.

Producers Dist. Corp.
Awful Truth, The :Feb.21-71.Feb.28-92.Mar.7-76.

Mar.l4-67.Mar.21-74.Mar.28-70. Ai)r.4-70. Apr.ll-
54.Apr.l8-78.Apr.2.5-62. May 2-62. May 9-78. May
16-90.

Bad Lands, The :Feb. 21-76.Feb.28-101.Mar.7-85.Mar.
14-71. Mar.21-78. Mar.28-72. Apr.4-72. Apr.11-56-
BOR-34. Apr. 18-17. Apr.25-61. May 2-61. May 9-

77.May 16-87.

Beauty and the Bad Man :Feb.21-70. Feb.28-89.Mar.
7-73.Mar. 14-6,7, 64, 73. Mar.21-63.Mar. 28-65. Apr.4-
65.Apr.ll-49.Apr.l8-87.Apr.25-71. May 2-71. May
9-87.May 16-107.

Beyond the Border :Feb. 21-74.Feb.28-98. Mar.7-81.
Mar.l4-70.Mar.21-70. Mar.28-68. Apr.4-68.Apr.ll-
52.BOR-34. Apr.18-86. Apr.25-70. May 2-70. May
9-86.May 16-106.

Charley’s Aunt :Feb.21-8,9,63,69,75. Feb.28-22, 23,76,
88,100.Mar.7-60,84.

Crimson Runner, The:Feb.21-76.Feb.28-84.Mar.7-69.
Mar.l4-61.Mar.21-59,75.Mar.28-63.Mar.27-71. Apr.

Pola Negri made “The Charmer” just

before the trip to Poland from which
she returned recently. It’s a Famous
Players-Lasky picture of drama and
comedy.

Preferred
Boomerang, The :Mar.7-9.Mar.l4-10.BOR-42.
Breath of Scandal, The :Mar. 7-9.BOR-42.
Capital Punishment :Feb.28.Mar. 7-9.BOR-42.
Faint Perfume :Mar.7-8.BOR-42.

William Collier, Jr., who plays with

Jack Holt and Betty Compson in

“Eve’s Secret” for Paramount, has
signed a long term contract.
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4-62.71. Apr.11-47.55. Apr.18-6,7,79,82. Apr.25-63,
66.May 2-63,66.May 9-79,82.May 16-91,98.

Friendly Enemies :Feb.21-66,77.Feb.28-81.104.Mar.7-
65,88.Mar.l4-62,65,69.74.Mar.21-62.Mar.28-64.Apr.
4-64.Apr.ll-48.Apr.l8-76.Apr.25-60. May 2-60.May
9-76.Mayl6-86.

Girl of Gold, The:Feb.21-65.Feb.2e-80.Mar.7-7.68,72.
Mar.l4-60,63.Mar.21-58,66.Mar.28-12.13.62.66.Apr.
4-62,66. Apr.11-46,50. Apr.18.80,89. Apr.25-64,73.
May 2-64,73.May 9-80,89.May 16-94,111.

Her Market V a 1 u c:Feb.21-64. Feb.28-77. Mar.7-61.
Mar.l4-59.Mar.21.54.Mar.28-60Apr.4-60.Apr.ll-44.
Apr.18-83. Apr.25-67. May 2-67. May 9-83. May
16-99.

On the Threshold :Feb.21-68. Feb.28-85. Mar.7-6-69.
Mar.14-66. Mar.21-8,9,67. Mar.28-67.Apr.4-67, Apr.
11-51. Apr.18-84. Apr.25-68. May2-68. May9-84. May
16-102.

Private Affairs:Feb.21.72. Feb.28-93. Mar.7-77. Mar.
21-65.Mar.28-61. Apr.4-6,7.61.Apr.ll-45.Apr.l8-85.
Apr.25-69.May 2-69.May 9-85.May 16-103.

Silent Sanderson :Mar.21-71.Mar.28-69.Apr.4-69
Apr.ll.63.BOR-34.Apr.l8-88.Apr.25-72.May 2-72.

May 9-88.May 16-110.
Stop Flirting :Feb.21-73.Feb.28-96. Mar.7-80.Mar.14-

68.Mar.21-51,82.Mar.28-58.74. Apr.4-59,74.Apr.ll-
4.5,43,68. Apr.18-75,90. Apr.25,59,74. May 2-69,74.
May 9-76,90.May 16-83,114.

Texas Trail, T h e:Feb.21-78. Feb.28-109. Mar.7-89.
Mar.l4-72.Mar.21-79. Mar.28-73. Apr.4-73.Apr.ll-
57.BOE-34.Apr.l8-81.Apr.25-65. May 2-65. May 9-

Sl.May 16-95.

United x4rtists
Bronze Collar, The:May 16-7.12.
Don Q, Son of ZorroiMay 16-7,10.
Gold Rush, The:Apr.ll-16.Apr.l8-8.May 16-7.9.
Isn’t Life Wonderful :Feb.21-14. Feb.28-4. Mar.7-20.

Apr.4-13,14.15.
Little Annie Rooney :May 16-7,8.
Sally of the Sawdust :May 16-7,11.
Salvation Hunters :Feb.28-5.Mar.7-21.Mar.l4-12

Mar.21-12,Mar.28-6.
Thief of Bagdad, The :Feb.21-15.Feb.28-3.Mar.7-19.
Waking Up the Town :Mar.21-13.Mar.28-7.Apr.

4-1 6.Apr.ll-12.Apr. 18-9.

Universal
California Straight Ahead :Apr.l8-2.
Dangerous Innocence :Mar.21-3.
Fifth Avenue Models :Mar.l4-2.Mar.21-3.
Goose Woman, The :Apr.l8-3.
Head Winds :Mar.21-3.
Home Maker, Thc:Apr.l8-3.
I’ll Show You the TowniMay 16-2.
Last Laugh, The:Feb.21-2.Mar.7-2.Mar.l4-2.
Lorraine of the Lions :Apr.l8-3.
Oh Doctor :Mar.l4-2.
Peacock Feathers :Apr.l8-3.
Phantom of the Opera, The:Feb.28-2.Mar.28-2.Apr.

18-2.Apr.25-2.
Pony Express, The :Apr.l8-3.
Price of Pleasure, The:Mar.l4-2.Apr.4-2.
Siege :Apr.l8-2.
Smoldering Fires :Mar. 14-2.
Teaser, The jApr.18-3.

Vitagraph
Baree, Son of Kazan :BOR-21.May 16-24.
Beloved Brute, The :Mar.l4-ll.BOR-20.
Baptain Blood :Mar.l4-ll.BOR-20.
Clean Heart, The:Mar.l4-ll.Mar.21-ll.BOR-20.
Fear-Bound :Mar.7-23.Mar.l4-ll.BOR-20.
Greater Than Marriage;Mar.l4-ll.Mar.21-ll.BOR-

20 .

Pampered Youth :Feb.28-13.Mar.l4-ll.BOR-20.
Redeeming Sin, The:Mar.7-27.Mar.l4-ll.BOR-20,21.
School for Wives :Feb.28-12.BOR-21.
Tides of Passion : BOR-21.
Two Shall Be Born :Mar. 14-11.BOR-20.

Warner Brothers
Age of Innocence, TheiMay 16-25.
Bridge of Sighs, The.-May 16-25.
Broadway Butterfly :May 16-25.
Dark Swan, TheiMay 16-25.
Eve’s LovetMay 16-25.
Find Your Man:May 16-25.
How Baxter Butted In:Mayl6-25.
Kiss Me Again :May 16-25.
Lost Lady, A :May 16-25.
Lighthouse by the Sea:May 16-25.
Lover of Camille, TheiMay 16-25.
Man Without a Conscience:May 16-25.
My Wife and IiMay 16-25.
Narrow Street, TheiMay 16-25.
On Thin IceiMay 16-25.
Recompense:Mar.7-22.Mar.28-17.May 2-19.Mayl6-25.
This Woman iMay 16-25.
Three Women iMay 16-25.
Tracked in the SnowiMay 16-25.
Woman Hater, The:Mayl6-25.

Wilson-Wetherald
White Mice:Feb.7-68.Mar.7-18.

Short Subjects
Bischoff, Inc.

Biff Comedies iMay 2-16.
Classics in SlangiMay 2-15.
Gold Medal Comedies iMay 2-17.

Davis
Power God, The:BOR-50.Apr. 18-15.

Educational
Balto’s Race to Nome:May2-6.

Bright Lights :Mar.28-5.
Dome Doctor, TheiMay 16-20.

Educational Pictures : Mar. 21-7.BOR-60. 61.Apr. 25-3.

May 16-21.
Half a Hero lApr. 4-8.

Hello Hollywood :Apr.4-9.
Her Boy Friend iFeb.21-67.
High Gear iMar. 28-5.

Hooked :Feb.21-13.BOR-61.
Kid Speed :Feb.21-67.
Kinograms:Feb.28-19. Mar.7-12.16. Mar.28-3. Apr.

ll-3.May 2-7.

Mermaid Comedies :Mar.7-ll.May 9-11.

Sea Legs:Mar.l4-3.

Film Booking Offices
Bray Cartoons :Mar.7-83.BOR-32.
Heebie Jeebies:Feb.28-91.
Helping Hand, A:Feb.28-91.
He Who Gets Crowned :Feb.28-91.
Hypnotized :Feb.28-91.
Jimmy Aubrey Comedies iMay 2-83.

Oh What a Flirt:Feb.28-91.
Pace Makers, The iMar.7-75.Mar.14-58.Apr.4-57.
May 2-75.

Screen Almanac, Thc:Mar.7-83.BOR-32.
Stan Laurel Comedies :Apr.l8-74.

Fox Film Corp.
Amateur Detective, The:Apr.ll-8,9.
Fox News:Feb.28-10.Apr.ll-10.Apr.l8-13.May 2-11.

May 9-Ins.
Fox Varieties I Apr.25-9.May 9-Ins.May 16-18.

Imperial Comedies iMay 9-Ins.

Married Life of Helen and Warren, TheiMay 9-

Ins.

O. Henry Stories iMay 9-Ins.
Van Bibber Comedies:May 9-Ins.

Pathe
Beloved Bozo, The :Mar.7-92.
Excuse My Glove :Feb.21-80.

Hal Roach Comedies :Mar.28-In3.Apr. 4-In3.Apr.18-
Ins.May 16-116.

Harry Langdon Comedies :May 9-69.
Honeymoon Hardships :Feb.28-108.
Idaho :Feb.28-82, 83. Mar.21-84.Apr.4-Ins. Apr.ll-Ins.

Apr.l8-Ins.
Laugh That off iFeb.21-80.
Mack Sennett Comedies :Mar.28-In3.May 9-100.
Our Gang Comedies :Apr.l8-92.
Pathe News iFeb. 21-71. Mar.21-57.
Plumber, The iMar.7-92.
Sportlights:Mar.28-Ins.Apr.25-76.
Stereoscopies I Apr.4-Ins.Apr. 11-76. '

Rayart
Battling Brewster :Feb.28-59.

Sering D. Wilson & Co., Inc.
Color Shots :Apr.4-3.BOR-46.
Ebenezer Ebony Comedies :Feb.28-62.Apr.4-3.B0R-

46.May 2-18.

Karlo Kolor Komics:Feb.28-52.Apr.4-3.BOR-46.May
2-18

Kid Noah I Apr. 4-3.BOR-46.May 2-18.

Musical Melodies I Apr.4-3.BOR-46.
Redhead Comedies :Feb.28-62.Apr.4-3.BOR-46.May

2-18
Wonder Book, The iFeb. 28-52.Apr.4-3.BOR-46.

Universal
Century Comedies iMay 2-2.

Eagle’s Talons, The:BOR-58.
Fast Express, The:BOR-58.
Great Circus Mystery, The:Mar.7-3.Mar.21-2.Apr.

11-2.BOR-68.
Hello Kid:Feb.21-3.
International News :BOR-40.May 2-45.

In the Days of Buffalo Bill:BOR-58.
Iron Man, The:BOR-58.
Itching for Revenge :Feb.21-3.
Puzzled by Cross Words :Feb.21-3.
Riddle Rider, The: BOR-58.
Taxi War:Feb.21-3.
Wolves of the North :BOR-58.

CHICAGO PERSONALITIES
By G. C.

^ ILAI ROW looked like something what
-* ain’t this week, what with all the boys
helping to make Milwaukee famous. We
took a look up and down old Wabash ave-

nue, shot a cannon up the street, didn’t

hit anybody, then boarded a North Shore
electric and went up to the Wisconsin
metropolis to get our local notes.

* * t-

Knew we had the right hunch the minute
we hit the lobby of the Wisconsin hotel.

There was Morris Heilman buttonholing
and being buttonholed. Morris had it on

Chicago

First Runs
(Week beginning May 17)

CHICAGO: “Lady o
Coldwyn,

f the Night," Metro-

ROOSEVELT: “The
National.

Lost World,’ ’ first

MeVICKER’S: "The
Paramount.

Little French Girl,"

RANDOLPH : “Eve’s Secret," Paramount,

MONROE: “Gold and the Girl,“ Fox.

STATE-LAKE: “After Business Hours,"
Renown.

ORPHEUM : **^lntroduce Me," Associated
Exhibitors.

the convention all right. He discovered
the secret of distributor-exhibitor harmony
long ago. He’s both.

* * *

And then that feller of the Reed Howes
super specials, Mandell, was very much in

evidence. So much so in fact that he got
in front of our camera twice. No question
about him being in the picture game.

* * *

Tom Mitchell of Progress Pictures con-
fided in us that he was getting his meals

at the Wrigley restaurant. The price re-

mains long after the meal is forgotten.

* * *

Kenneth Fitzpatrick of Fitzpatrick & Mc-
Elroy lobbied about a bit but we think his
mind was on Louisville.

4: * !|s

Bill Sweeney, the genial secretary of the
local exhibitors’ organization, was around
meeting old friends and making a lot of
new ones. Bill is a real authority on the
“way back when” side of the argument.

* * *

Louie Frank won’t play pinochle much as
he likes the game, with anybody violating
the Volstead act, so he purchased a soli-

taire deck.
* *

I. Maynard Schwartz entertained his par-
ents at the banquet Wednesday night and
they had a mighty good time. We know
because we met them and they told us so.

+ * *

Harry Lorch was up there but he was
all business and how in the world are you
going to make a wise crack about a guy
that’s all business. If we’d thought in time
we’d have hooked a pedometer on him and
then we could have given you his mileage.

* * *

Bill Siveeney no sooner gets through
with the Milwaukee convention than he
runs into the state convention here. He’s
a busy hombre.

* +

L. IV. Alexander, manager of Universal
Chicago Exchange, was among the 20,000
from Chicago to witness the Derby. Mr.
Alexander made the trip as a guest of
Carl Laenimle, president of Universal.
Others in the party were R. H. Cochrane,
\ ice president of Universal, and E. H.
Goldstein, treasurer.
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No Need of Worryingy

Belief of Independents
{Continued from page 28)

Atlanta
; Gene Marcus, 20th Century Exchange, Philadelphia

;

J. L. Stern, Independent Film Exchange, Omaha; Edward A.
Golden, Golden Distributing Corporation, Boston

; J. L. Grauman,
Celebrated Film Exchange, Milwaukee, and Henry Ginsberg, Pro-
ductions.

State Right Representation Big

Representatives of three-fourths of the state right exchanges
in the United States and Canada attended the convention and
were admitted to membership’. In addition, organizers from the

central association are being sent into the Far West to line up all

exchanges beyond the Rocky Mountains, following Cohen’s plea to

the convention of the independents for mutuality in organization.

The goal of numbering 200 state righters already is almost in

sight, Mr. Hoy said.

At the first meeting of the association on May 10, J. L. Grauman
of Milwaukee made an address of welcome and nominated John
L. Russell of Lowell Productions to act as temporary chairman.
When Chairman Russell asked for nominations for permanent
officers of the convention I. E. Chadwick was unanimously chosen
president and Charles B. Hoy secretary.

Adoption of changes in the constitution and by-laws to permit
membership of independent exchange men followed conferences

of a committee which was composed equally of producers, dis-

tributors and film exchange men.

In Memory
A resolution deploring the death of H. B.

Varner of North Carolina, long active in organ-

ization circles and a friend of exhibitors through-

out the country, was submitted. In adopting it,

the delegates, at the suggestion of Henry Staab,

stood silent for a moment with bowed heads.

On the committee of nine chosen to confer with M. P. T. O. A.

members relative to formation of a play date bureau were the fol-

lowing: I. E. Chadwick, president; Dr. W. E. Shallenberger,

William Steiner, Edward A. Golden, Harry Thomas, Jack Cohn,

Abe Carlos, M. H. Hoffman and Ben Amsterdam.
Regular officers of the I. M. P. P. D. A. elected in December,

1924, will continue in office until next December.
At a meeting of the M. P. T. O. of New York Wednesday the

proposed alliance with the independent producers and distributors

will be discussed by the exhibitors.

The convention closed with adoption of a resolution thanking

the trade papers and newspaper for their fair, unbiased and gen-

erous treatment of the association’s accomplishments at Milwaukee.

Arbitration in England Is

Solved, Say Englishmen
(Continued from page 28)

agreed. Only two constitute the board. In the case of difficulty

of settlement—a rare occurrence according to the delegates—

a

third man acts as arbiter, and in England an attorney (of course

the visitors used their own term “solicitor”) is called in for that

purpose, as it is the legal aspect that figures in the comparatively
few cases that require his presence.

Free Shows Are Eliminated

Instead of having free shows as enemies to be battled, English
exhibitors give their own programs for benevolences, thus elimi-

nating any possible difficulty and confining free shows to their

proper sphere by co-operation in the giving of them.
“Of course there are the cases of shows for churches and

charity,” Mr. McDonald said, “but they are not an obstacle. In-

stead we help where help is deserved.” As for carnivals and their

attendant gambling and other demoralizing phases, Mr. McDonald
dismissed them with “We don’t have them. We have fairs but
they do not affect our motion picture industry.”

A culinary contrast between British and American showdom
was drawn by A. Cunningham of Leeds, who is a new member of
the branch delegations to the general council of the C. E. A.
"The difference between the British theatre and the American

is the difference between a steak brought up to your room and
served there for you and the identical steak which you eat when
you go down to the dining room to eat it. You in America have
larger theatres, elaborate ornamentation, lavish scenic effects and
special music and other numbers, while we in Britain assure our
audiences of comfortable seats, a good looking theatre to be sure,
and variety, but spend our efforts and money chiefly on getting
for our audiences as good a picture as possible for the admission
fees they pay.

“We have three general classes of theatres, according to pop-
ulation and district, and their audiences differ in tastes as yours
differ. But to us the matter of greatest importance is to get
them the best for their money in pictures themselves.
“Though there still are many inferior pictures sent us from

your country, conditions have improved greatly in that respect.
Our people want good pictures and we are determined to give
them good pictures.”

Personalities should be submerged for the common good, the
British visitors agreed, declaring the hope of the exhibitor, whether
in the homeland or in America, depended upon presenting a united
front. Politics is not a factor in the Cinematograph Exhibitors
Association, where immense good has been done for the industry,
they said

:

The delegates were enthusiastic in their praise of the accomplish-
ments of the Milwaukee convention, their indorsement being em-
phatic over the reorganization which brought the Allied States
back into the fold.

American hospitality came in for particular commendation from

To Allied
E. M. Fay of Providence, R. I., composed this bit of verse

which he dedicated to Allied States Organization,
following the decision of that body to join the

M. P. T. O. A.

The test of gold is £re.
The test of truth is time.
The test of God are the heavens above
And other things divine.

The wishes in life are many;
The desires realized are few.
And the test of God’s great goodness
Is harmony with you.

W. Gavazzi King, general secretary of C. E. A., whose uncle, by
the way, fought at Garibaldi’s side for the liberation of Italy, and
from Major A. J. Gale, ex-officio delegate to the council, and
Captain J. W. Barber of London and home counties branch.

The delegates, whose itinerary calls for a visit to Hollywood
before returning to England, were photographed with Tom Mix,
Fox star, in front of their headquarters at Pfister hotel, Mil-

waukee.

Banquet Is Achievement
for Wisconsin Exhibitors

(Continued from page 29)

only censors in Milwaukee are those whom local exhibitors

demand. “As for myself,” the mayor explained, “I believe

the people who see motion pictures are their own censors.

No others are needed.”

Calls Censors a Nuisance

He added that the city administration would have abolished
the censor board long ago in Milwaukee were it not that the

exhibitors wished it to continue. “But we don’t want censors,”

he continued, “because they are a nuisance. We try to get

along here with as few laws as possible regarding everything.

The reason we have such little crime here is because we have
less laws than other cities and we have more time to enforce

the laws we do have.”

I. E. Chadwick, head of the I. M. P. P. D. A., touched upon
the convention issue. Commencing his address with the

exclamation, “The time for action has come!” he let but few
words escape him without brandishing his sabre high at the

enemy, the “big three.”

“Mine is not a selfish interest,” went on Chadwick, “but it is

in behalf of us all. No art—no real art—can have a full and
unlimited growth if it is in any way repressed. It is in the

interest of everyone that this art be unhampered. It is not
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Not did the Wisconsin boys who planned such a wonderful time for the men forget the women. Every day there were new
sights to show, new places to eat, and little gifts which the women all prized

only for 3^011 and me but for the player, the writer, the pro-

ducer, the distributor, the exhibitor, but most of all—the

public. Let the producer grow as large as he will; and con-
tinue with the motto, ‘Live and let live’.”

Exhibitors were reminded of the friend in New York whose
influence has been felt in politics and legislation in behalf of

motion pictures when Sydney S. Cohen arose to read a tele-

gram which extended greetings and the wish for successful

results from the convention. The telegram had come from
Gov. Alfred E. Smith, whom, exclaimed Cohen, “we in the

East regard as a second Abrabam Lincoln. He has led us out

of many of our troubles with his constant effort to befriend
film people.” Here he paused to thank the Wisconsin people
who “so loyally gave their support to Gov. Smith in the

Democratic national convention.”

“Problems Met by Cohen”
President O’Toole expressed the thought in biblical meta-

phor that the “exhibitor has been led out of the land of Egypt
into the promised land by Sydney S. Cohen as their Moses.”
“The problems of the exhibitor,” he continued, “have in part

been met successfully by Cohen, who has struck the rock as

Moses did. He not only struck it once, but when it gushed
forth water he struck it again and again, each time quenching
the thirst of the exhibitor.”

One of the most humorous talks of the evening was given
by W. G. King, general secretary of the Cinematograph
Association of Great Britain. He repeated the statement that

“your problems are our problems.” He explained the cause
of his deep interest in the outcome of the convention as the
probability that British exhibitors would adopt whatever plan
for their future that American exhibitors adopt for theirs. He
predicted a time soon when it would be suggested that the
British organization join itself with the American organization.
Louise Dressier, Universal player, proved herself a willing

extemporaneous entertainer and an actress when she told two
stories to the showmen which were received with hilarity and
which were supplemented by stories told by Henry Staab,
Toastmaster R. E. Woodhull and Nathan Burkan, New York
attorney.
No small part of the evening’s success was due to the infor-

mality with which Hoot Gibson limped from chair to chair,

laughing and joking with those friends he had never seen but
who had seen him countless nights when he boosted their

box office receipts. The star’s limp was explained by an acci-

dent he had had in Chicago when his ankle had been hurt.

Up to All to Cooperate

Is Cohen’s Final Warning
{Continued from page 29)

man will be given the protection of this strong and virile organ-
ization. I bespeak our pledge to give the best that is in us with
the hope that at the end of our term we will have a record to

make you proud of our efforts to solve the problem.

Extends Thanks to Allied

“To those of Allied States who here have acted so splendidly
we extend our thanks and appreciation for the fine spirit they
have shown. Our one purpose is to help you all in every phase
of the industry.

“Now as to the board election. In view of the fact that no
slate was prepared officers for most posts have not been decided.
The constitution provides for the election of a president, four
regional vice presidents, a secretary and a treasurer. We reached
unanimity on the president. After that selection we decided to
proceed to the election of a treasurer and a subcommittee to
study the geographical problems of independence and to bring to
the organization the best possible strength in the United States

and Canada. We did select a president and treasurer and will

report later on the others.

“For president we decided upon a theatre owner who has been
a member of the M. P. T. O. A. the greater part of its existence.

I will name the following committee, A1 Steffes, J. C. Ritter and
E. M. Fay to escort to the platform R. F. Woodhull of Dover,
N. J.”
He turned to Woodhull, saying: “You have been elected presi-

dent because of our appreciation of the services you have rendered
and our knowledge of your intention to give us your best efforts.

Be assured that you have the board’s co-operation. I bespeak you
our sincere support.”

Tells of One Danger
Earlier in the convention and following the reading of tele-

grams from the Colorado and Inter Mountain States organiza-
tion, Cohen held the floor while the arrival of Carl Laemmle
was being awaited.

“I have nothing in particular to say,” he said, “but I will speak
for a moment of that phrase used by our good friend Solomon
Leviatan. There is danger in an Til take it to the public’ attitude.

“Another subject of importance, which many exhibitors pass
over lightly, is that of Sunday closing. In the city of Washing-
ton, D. C., there is a movement on foot to close the theatres on
Sunday. Now that may not seem very important to some of you
who are not affected, but you must remember that Washington
is the capital of this great country, and that if Sunday closing is

enforced in that capital it may not be long until an effort to enforce
Sunday closing nationally will appear. For that reason, every one
of us must do his part toward helping Harry Crandall and those
other Washington exhibitors who have done so much for our
organization. When the call for help comes, when they ask you
to write your congressman giving them your moral support,
do so.”

Independents Jubilant
Over Convention Outcome

{Continued from page 30)

industry generally. A real independent organization has been
effected and every man interested in the independence of the film

industry is bound to have his business conditions bettered by it.

“The 100 per cent harmony brought about by the amalgamation
of the Allied States and New York with the M. P. T. O. A. is the
big feature of the exhibitors’ convention. It looks like an amalga-
mation that can accomplish something, and the pledge made by
the exhibitors to double the number of play dates given to the
independents shows that they are at last awake to the threatened
danger.”

Jack Cohn Enthusiastic

Jack Cohn, of Columbia Pictures Corporation, who was one of
the prime movers in the original organization of the independents,
is enthusiastic over the results of the convention, and said on his

arrival from Milwaukee:

“The present day exhibitor will make any producer sit up and
take notice. I have never seen a body of exhibitors which ap-
peared more determined to get together with the independent pro-
ducers than these men, and I feel for a certainty that these ex-
hibitors mean real business.

“We independents will make bigger and better pictures—genuine
box office product of merit so long as we have the exhibitors with
us. The exhibitors, too, realize that their chances of survival are
increased when they book the independent producers’ product.

“Some of the biggest stars are anxious to play for the inde-
pendents. Besides, present day independents have been schooled
with the best of the big exhibitors and they know the picture

business.

“It’s for the betterment of the industry to back the inde
pendents.”
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THEATRE CONSTRUCTION
AND EQUIPMENT

Voiiderschmitt Plans

New Playhouse at

Greencastle, Ind.
A trade has been consummated where-

by H. P. Vonderschmitt, owner of the In-

diana theatre in Bloomington, Ind., and the

Liberty theatre in Washington, comes into

possession of what is known as the Donner
Block in Greencastle, and a fine new the-

atre with a seating capacity of 1,000 will

be erected immediately upon the site. Nego-
tiations for the purchase of this block have

been under way for some time, but not

until yesterday was the deal finally closed.

The firm of Callender & Day, of Green-
castle, have the contract for the erection

of this modern theatre building and the

work of clearing away the structures which
occupy the ground at the present time, will

proceed immediately.

The new theatre is to be constructed

along the lines of the Washington, Indiana,

theatre, also owned by Mr. Vonderschmitt,

and will have a frontage of 50 feet and
a depth of 112 feet. Two small candy
shops to be built in the main lobby, have
already been leased.

The finished theatre will be equipped

with a stage and a complete set of scenery.

This will permit of vaudeville and home
talent attractions.

Dorothy Gish Signs to

Star for Inspiration
(Special to Exhibitors Herald)

NEW YORK, May 19.—Dorothy Gish

has been signed on a long term contract

for starring roles with Inspiration Pictures,

Inc., it has been announced here. Follow-

ing her appearance in “The Beautiful

City” she will appear in her own produc-

tions.

The Elquipment

Convention
Appreciating the importance

to the equipment industry and
exhibitors of the fourth con-

vention of the Association of

Motion Picture Equipment
Dealers Exhibitors Herald,
will present a comprehensive
story in “Better Theatres” for

June covering business ses-

sions and highlights of the

convention and equipment
show. This will appear in the

June 20 issue.

Struble and Lears Are
Elected Heads of

Equipment Body
C. D. Struble of the Yale Theatre Sup-

ply Company, Kansas City, Mo., was elect-

ed' president of the y\ssociation of Motion
Picture Equipment Dealers of America suc-

ceeding Henry J. Smith, and Sam Lears,

who, for the past year, has been president

of the manufacturers' division, was unani-

mously returned to office at the convention

of the association at Milwaukee last week.

R. M. Combs of the Theatre Equipment
Supply compaii}-, San Francisco, was elect-

ed vice-president, and Carl H. Fulton of

the Fulco Sales Company, Chicago, was
named treasurer.

It was voted to hold the next convention

of the association in Detroit.

A full report of the convention of the

equipment exhibits will appear in “Better

Theatres” for June.

Elmira, N. Y., House
Will Have Organ

on Elevator
The Southern Tier Theatre Company of

Elmira, N. Y., have recently purchased a

large Marr & Colton organ for their new
State Street theatre, now under construc-
tion. This will be one of the largest the-

atre organs in New York State and will

be one of the feature attractions in this

gorgeous new house.

The console of the organ will be raised

and lowered on an elevator which will

be operated by organist from a push-button
arranged at console.

This organ will have every known com-
bination of tone color, including guatamal-
ian concert upright grand piano, and com-
plete echo organ installed in the dome in

the ceiling of auditorium.
It will be played by one of our most

prominent organists.

^ ^

John C. Wood of Hinsdale, Illinois, has

purchased a three-manual Marr & Colton

Organ for his new Hinsdale theatre.

Warner Brothers Net
$1,101,950 for Year
(Special to Exhibitors Herald)

NEW YORK, May 19.—Net profit of

$1,101,950 is reported by Warner Brothers

Pictures, Inc., for the fiscal year ended

Alarch 31. This equaled $5.55 a share

earned on the 200,000 shares of Class A
stock outstanding, or 3.67 times annual

dividend requirements. The balance after

allowing for Class A dividends equaled

$2.25 a share on the 350,000 shares of

common.

Lgvy«.

Sketches by Architects Levy & Klein, Chicago, of the new theatre which Marks Brothers, pioneer Chicago theatre owners,

will erect at Sheridan Road and Devon Avenue, Chicago. Ground for the new theatre, which will be one of the hnest in

the city, was recently broken. Facts about its construction and equipment are given in the story below.



Good photography plays no small part in

making a picture popular. It has a definite

box office value.

EASTMAN
POSITIVE FILM

— does justice to the cinemato-

grapher’s skill. It carries all the

quality of the negative through to

the screen.

And you know when the picture

is printed on genuine Eastman

Film—the identification ''Eastman’’

and "Kodak” in black letters in

the margin tells you.

EASTMAN KODAK COMPANY
ROCHESTER, N. Y.



**I t£fanted to find out b^hy 6000 theatres use serials

regularly. So I Went to find out Why and saW
'Sunken Sil'Oer. J^oW I Know the answer*

“I was told the other day that some 6,000 theatres in the

nation use serials regularly. I’d thought the number was

much smaller. So I went to find out why and saw ‘Sunken

Silver,’ the new Patheserial, and now I know the answer.

“ ‘Sunken Silver’ is a good serial, it's got a good story, by

Albert Payson Terhune; a good cast headed by Allene Ray

and Walter Miller and it’s well made. The first two episodes

so impressed me that I’m going to watch for it at a convenient

theatre and follow it throughout its length. 1 DIDN’T KNOW
THEY WERE MAKING THEM SO GOOD.”

—EXHIBITORS HERALD.

Did ^ou Know “They Were Making
Them So Good, Mr. Exhibitor?”

Scenario by Frank. Leon Smith

Sunken Silve
WITH

Allene 6* Walter Miller

Pafhe^serial

PRODUCED AND
DIRECTED BY

GEO. B. SEITZ

FROM THE NOVEL
"BLACK CAESAR'S CLA

8v ALBERT PAYSON TERHUN
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Mare Nostrum
A Rex Ingram Production

By Blasco Ibanez. With Alice

Terry, Antonio Moreno.
I ngram’s successor to “The Four
Horsemen.”

The Merry Widow
Director. Erich von Stroheim
with John Gilbert and Mae
Murray. The picturization of

one of the stage’s greatest hits.

The Big Parade
King Vidor, Director. Starring

John Gilbert. With Renee
Adoree. By Lawrence Stallings,

author of “What Price Glory?”

Ramon Novarro
The handsome star of “Ben
Hur” will be seen in three big

hits. His first is a romance of

the Annapolis Naval Academy.

Lights of Old New York

A Cosmopolitan Production
starring MARION DAVIES. Di-

rected by Monta Bell,

Lillian Gish
Thisgreatest star has just signeil

a long-term coi^tract with .Metro-

Goldvvyn-Mnyer. MissGishwill
appear in two great pictures.

Romola
Lillian Gish, the star. With
Dorothy Gish. Also Ronald
Colman, William FI. Powell.

Henry King. Director. The suc-

cessor to “The White Sister.”

Bardelys the Magnificent

Starring John Gilbert. With
Claire Windsor. King Vidor,
Director. By Sabatini, author
of “The Sea Hawk,” “Scara-

mouche.”

The Tower of Lies

Selma Lagerlof’s prize novel.

Victor Seastrom, Director. Nor-
ma Shearer and Lon Chaney.
Three personalitiesof “HeWho
Gets Slapped.”

The Mystic
Tod Browning, Director. With
Aileen Pringle, Conway Tearle,

Mitchell Lewis. A sensational

exposure of fake spirit mediums.

for 1925-1926

Norma Shearer
The Great Star, Norma Sliearer,

in three marvel-productions.
“A Slave of Fashion” is the first.

Directed by Hobart Henley.
Samuel Shipman, author. \Xhth

Lew Cody.

The Unholy Three
Tod Browning, Director. Star-

ring Lon Chaney. With Mae
Busch, Matt Moore. The story

by C. A. Robbins is greater than
“The Miracle Man.”

Sally, Irene and Mary
With Eleanor Boardman, Sally

O’Neill, Renee Adoree. Hobart
Henley, Director. Edward Dow-
ling’s famous Broadway stage

success.

Paris
Robert Z. Leonard, Director.

With Pauline Starke, LewCody,
the first Erte-gowned Fashion
Special.

And many other Big One,s/

jetioyM^
The Tnmc/' The Indminj

Member Motion Picture Producers and Distributors of America, Inc.—Will H. Hays, President
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1 his is the cover of the only
original genuine Universal
Complete Service Contract.

UNIVERSAL
cxmpimnim

CONTRACTC::«

Get in touch with your
Universal Exchange

Here they are!

City
ALBANY, N. Y.

BUFFALO. N. Y.

NEW HAVEN. CONN.
PHILADELPHIA. PA.

WASHINGTON. D. C.

CLEVELAND. OHIO
DETROIT, MICH.
PITTSBURGH, PA.

TORONTO, CAN.
MONTREAL, CAN.
CALGARY, CAN.
VANCOUVER, B. C.. CAN.
WINNIPEG, MAN., CAN.
ST. JOHN, N. B., CAN.
BOSTON. MASS.
CHICAGO. ILL.

MILWAUKEE, WIS.
MINNEAPOLIS. MINN.
DES MOINES. IOWA
SIOUX FALLS, S. DAK.
OMAHA, NEBR.
DENVER, COLO.
SALT LAKE CITY, UTAH
BUTTE, MONT.
SEATTLE. WASH.
PORTLAND, ORE.
SAN FRANCISCO, CALIF.
LOS ANGELES. CALIF.
DALLAS, TEX.
EL PASO, TEX.
NEW ORLEANS, LA.
ATLANTA, GA.
JACKSONVILLE, FLA.
MEMPHIS, TENN.
CHARLOTTE, N. C.

OKLAHOMA CITY. OKLA.
KANSAS CITY. MO.
ST. LOUIS. MO.
INDIANAPOLIS. INO.
CHARLESTON, W. VA.
CINCINNATI. OHIO
NEY YORK, N. Y.

Street
676 Broadway

257 Franklin St.

126 Meadow St.

1308 Vine St.

N. J. Ave. &. K Sts.

21st and Payne

159 E. Elizabeth

1018 Forbes St.

277 Victoria

12 Mayor St.

408 E. 8th Ave.

553 Granville

502 Film Ex. Bldg.

I58>62 Union St.

37 Piedmont St.

831 S. Wabash
717 Wells St.

Loeb Arcade Bldg,

loth & High Sts.

221 S. Main Ave.

1513 Davenport

801 2l8t St.

56 Exchange PI.

23 S. Montana
1935 Third Ave.

445 Glisan St.

221 Golden Gate Av.

1012 S. Olive

308 S. Harwood
608 N. Oregon

1307 Tulane

139 Walton

lOIS'/z W. Bay St.

226 Union Ave.

307 W. Trade St.

310 W. California

1710 Wyandotte

3320 Olive St.

326 N. Illinois

225 Hale St.

Pioneer and B*way
1600 Broadway

Mfirr.
H. C. BIssell

E. W. Kramer
M. Joseph

S. Wittman
M. Epstein

J. 0. Brooks

Joe Friedman

C. W. Dickinson

C. Hague
D. Leduc

C. R. Dippie

R. Scott

G. F. Law
J. Lieberman

Harry Asher

L. W. Alexander

Geo. Levine

P. Dunas
M. Gottlieb

H. J. Chapman
H. F. Lefholtz

E. Gerbase

S. Henley

R. C. Hudson
L. J. Schlaifer

G. E. Jackson

C. A. Nathan

D. S. Mitchell

R. Mcllheran

G. L. Woods
W. Richardson

R. B. Williams

J. R. Barton

W. E.SIpe

E. F. Dardine

W. P. Moran
Harry Taylor

L. Hess

Wm. Esch

J. E. Daly

F. Strief

W. C. Herrmann



T he greatest plan ever devised to help the smaller
exhibitor—every mail brings scores of signed con-

tracts—Universal Exchanges report exhibitors clamor-
ing to sign the dotted line on this life-saving contract

—

Carl Laemmle again proves by action and deed that he
is the real friend of the exhibitor—that Universal is the

. true bulwark for the independent theatre to tie to—Get
in touch with your nearest Universal Exchange at once

—

don’t delay—beat your competitor to Universal’s Com-
plete Service Contract for real bread and butter pic-

tures.

WATCH NEXT WEEK’S ANNOUNCEMENT

LISTING HUNDREDS WHO HAVE ALREADY SIGNED

DO THIS I NOW!

•••*
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-taS®* .

ott®*
•



Fred Niblo’s
producnon of
Ms story, with
Ramon Novar-
ro, Enid Ben*
nen. Wal'ace
Beery.



oldwi/n
I
Industta

King Vidor s

production of

the famoin
stage play by
Rac hel Croth-
e r 5 . W i t h
Eleanor
Boardman ,

BenLyon,Wil-
liam Haines,
Pauline Ga-
ron.Crriithton
Hale and Wil-
liam Collier.

Jr.
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Want

FAIL TO SEE WHERE ANY
PART MAY BE IMPROVED.
DIFFERENT FROM USUAL
RUN OF PICTURES.

VERY INTERESTING. NO
DRAG—AND REPLETE WITH
HUMOR. IRENE RICH LOVE-
LY AND BERT LYTELL NEV-
ER BETTER IN HIS LIFE.

EVES LOVER

K X H I B 1 'r O R’ S HER A L D June 6, 1925
|

BUCPI

of CaLfds
LikeTKisWere
Tfleceived*^ ^
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E^IEWimiMSE
^ i:-

*

[ERE are no more

jritical motion pic-

ture audiences in the

world than those which

attend the Pre-Views at

leading theatres in the

Hollywood community.

Producers welcome and

encourage honest criti-

cism at these showings

and many a picture has

been helped by what

tl\ese motion picture de-

votees had to say.

It is apparent that “Eve’s

Lover” is destined to ere

ate a sensation when it is

shown at your theatre.



8 E X H 1 B I r O R S HE K A E D

t'pOOB. ^

Now'^

Tune 6. 192o

"OACKED by the strongest^ independent producing organ-

ization in the industry— extend-

ing to strongly and soundly based

finances, box-office directors,

world-famous authors, trained

and able scenario writers, out-

standing casts and extensive pro-

ducing facilities— B. P. SCHUL-
BERG PRODUCTIONS, INC.,

is now in the actual process of

continuing its unparalleled record

of successful independent screen

attractions.

which

the ^hG”

SIS?*
From the same
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delivered SiGood^/

18‘'SPSCIAL8
” Shenandoah”
The immortal American

stage classic

^^Horses andWomen”
A production you can bet on

as a box-office winner

"TheWorstWoman”
By Larry Evans

A masterpiece of drama by a

great box - office author

Dancing Days”
By J. J. Bell

A story of the present generation’s

mad quest for pleasure

"When a Woman
Reaches Forty”
By Royal A. Baker

A woman’s battle against Time, the

robber of beauty and youth

"The Plastic Age”
By Percy Marks

The biggest fiction seller of 1924

^'Shameful Behavior?”
By Mrs. Belloc Lowndes

The truth about the children of today

who live by a new moral standard

Shopworn”
By Patricia Wetherill

A tale of tarnish and moral

cleansing

Studies in Wives”
By Mrs. Belloc Lowndes

A dramatic treatise on the

modern woman

"The Other

Woman’s Story”
By Peggy Gaddis

The co-respondent’s side of a sensa-

tional divorce case

Lew Tyler’s Wives”
By Wallace Irwin

The most important work of America’s
leading novelist, author of

" The Golden Bed
”

^'Eden’s Fruit”
The story of a 1925 Adam and Eve

^^The Aristocrat”
By Larry Evans

A Hearst Magazine story of bright

American dollars that purchased a

worn-out family crest

'^Exclusive Rights”
By Evelyn Campbell

Does the marriage ring carry a property

deed along with it ?

''The Romance of a

Million Dollars
J)

By Elizabeth Dejeans

A current fiction hit of startling

originality

The First Releases Notv In Production

"The Girl Who Wouldn’t Work”
By Gertie D. Wentworth James

The book that set all England talking— soon to be published here

"Parisian Love”
By F. Oakley Crawford

A colorful melodrama laid in

the world’s most romantic
city

"With This Ring”
By Fanny Heashp Lea

A Saturday Evening Post novel— now

in book form— dealing with

mad marriage

[•'<
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ONE PICTURE IS WORTH TEN THOUSAND WORD«
— Old Chinese Proverb,

j

HE ancient Oriental philosopheil

spoke the truth^even for his day'bull
it remained for the motion picture

industry of the Twentieth Century to embla-j

2,on that truism to all the peoples of the worldj

Q Beginning as a novelty, the motion picture

has become a national and international neces^.

sity. From an experiment, it has grown to be
a world-wide institution.

Q Fox Film Corporation, covering thei

earth in the production and distribution ofj

motion pictures, takes just pride in the great!

part it is playing in the cause ofhuman progress,

contributing as it does to the enlightenment;

and entertainment of 100,000,000 people of all

races and climes by means of the most potent
medium of expression ever devised by man-j

the motion picture.

Fox FTlm Co rpo ratio Ni
Head Office, 850 Tenth Avenue, New York

Studios: Hollywood, California and New York City.

Branches in All Principal Cities of the World

We Invite Your Patronage* Our Branches An
Now Ready to Contra^ for the Coming Seasor
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ise Showmen:
^ere is your schedule

for August 1,1925

August

'Night Life of New York”

“In the Name of Love”

“California—or Bust”

“Beggar on Horseback”

“Rugged Water”

“Street of Forgotten Men”
“The Wanderer”

September

“The Wild Wild Girl”

“The Ten Commandments”

“Not So Long Ago”

“Wild Horse Mesa”

“The Cost of Folly”

“The Trouble with Wives”

“A Son of His Father”

November

“Quarantine”

"The King on Main Street”

“The Best People”

“The Pony Express”

“Stage Struck”

“Cobra”

December

“The Ancient Highway”

“That Royle Girl”

“The Shamrock”

“Lord Jim”

“A Kiss for Cinderella”

“Flower of the Night”

October

“New Brooms”

“The Stage Door Johnny”

“Whispers”

“Crossroads of the World”

“The Vanishing American”

“The Golden Princess”

Douglas MacLean

January

“Womanhandled”

“Polly of the Ballet”

Liberty Special

“When Knights Were Bold”

“The Enchanted HilP’

“Conquered”

“The American Venus”

THE GREATER FORTY
ffanimoimt Q^lctii/ies
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CONFIRMING A
RUMOR:

The news going around the industry that Thomas Meighan has a great

picture in “Old Home Week” is perfectly true.

Tom went out to duplicate the success of “Back Home and Broke” and he

has come through even beyond his own fondest expectations. That old gang of

Meighan’s is in “Old Home Week”—George Ade (author), Lila Lee (leading

woman), Larry Wheat (support) and Tom Geraghty (scenarist)—the same

bunch responsible, with Meighan, for the record-breaking “Back Home and

Broke.”

“Old Home Week” played to capacity crowds at the Rivoli, New York,

this week and got wonderful reviews. It will duplicate this reception every-

where. For it has that sure-fire combination of wholesome American humor,

plenty of red-blooded action and a good love story that means the money in

any town. Tom doesn’t play an angel in the picture. His role calls for him

to start out as a four-flusher and he has a smashing fight on his hands before

he conquers himself and his enemies and wins the girl. And all through the

story is the healthy, rib-tickling humor of the one and only George Ade. Victor

Heerman directed.

Yes sir, if you want a red-hot tip: Play “Old Home Week” with every

ounce of showmanship you’ve got and you’ll crack a gold mine!

Q>arainountQ>ictures
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* COMEDIES

Presents

YD Hamilton
King Cotton

They raised him to be a cotton king. He grew
up to be king—of the cotton pickers. With
Hamilton in black face, with unique settings,

and with one ofthe funniest stories of the year,

“King Cotton” is an ideal co-feature to assure

that “added profit” at the box-office.

Member, Motion Picture Producers

and Distributors of America, Inc.

W;// H

.

Haj's, President

Fo.j foreign rights address:

FAR EAST FILM CORPORATION
729 Seventh Avenue
New York. N. Y.

EDUCATIONAL
FILM EXCHANGES, Inc.

I
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To the Independent Exhibitor:

Don*t Be Stampeded!
As soon as coalition became an established fact between the

M. P. T. O. A. and the 1. M. P, P. D. A., a SUBTLE, INSIDIOUS,
UNDERMINING campaign to sow the seeds of uncertainty in the
ranks of the exhibitor, began.

Exhibitors from various parts of the New York territory were
in some mysterious manner informed that the proceedings at Milwau-
kee would come to naught—that it was foolhardy on the part of the
exhibitor to lay too much stress on the various resolutions passed

—

that if the exhibitor were wise, he would book for his theatre such
pictures as were nationally advertised and on which he could depend
to make money.

With subtle insinuations and craftiness, spreading the poisonous
gas of doubt, these invisible forces are trying to breach the solid ranks
of the independent exhibitor.

DISCARD RUMORS, WHISPERINGS, GOSSIPS! We are

more determined than ever to proclaim our whole-hearted and free

independence—to book for your theatre such quality pictures that

the public demands.

It is only the weak-kneed man who is afraid to fight for his rights.

The independence of the exhibitor is more than assured. There is no
turning backward! There will be no let-up in the steps that have
been taken and are to be taken to bring to a successful conclusion this

battle of right against might!

THE PLAY DATE BUREAU WILL FUNCTION.

The plans as outlined in Milwaukee are rapidly being consum-
mated and even by the time you read this, a force of high-powered
men will be in the field, covering every part of the United States,

visiting every exhibitor with a list of independent productions that

will in every way be of the highest quality and with a message of

assurance to stand firm and invincible in their determination to keep
the screen free and independent. And one more fact—the profits

derived through the cooperation of the Independent Producer Dis-

tributor and Exchangeman will NOT be used to erect or buy theatres

in direct competition with the exhibitor.

(Signed) INDEPENDENT MOTION PICTURE PRODUCERS
DISTRIBUTORS AND EXCHANGES, ASS’N.
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The love letter that

RUINED
a man^s life:

'My darling Jim:

I have just come from the doctor. Phil Powers

took me there, hut, of course, he doesn’t know. 1 only

told him I wasn’t feeling ivell. He waited outside,

then took me home.

Jim, you can’t leave me now— It’s not me alone

that’s got to suffer. I told you I’d give you up, but,

Jim, I can’t do it. My heart is just crying for you.”

Who was the broken girl who wrote so

desperately to handsome Jim Warren?

As she poured out her heart’s pitiful secret,

did she guess that then—even then—he was

planning marriage with another woman?
Max Marcia’s play

The outstanding dramatic success of New York’s current theatrical

season. Now being produced as a great photoplay with LEWIS
STONE in the leading role—directed by R JJPERT JULIAN—
under the personal supervision of CECIL B. Dc Millc

—

For release by THE PRODUCERS DISTRIBUTING CORPORATION
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Fo^gn Righu Controlled
Fnsx National Pictures In,

"Ua.s I

Thtrhe does e.- I

celVent'^y

•UU -Te Ts'^sf
the role IS !

he
t̂6 the

tr'hute
^ this

^°TJdes his acting

'Se Da-vid."

Barthelmess^has^^

prt notable

"r oiches him vith

of the richest

colorful

O'^a that has fa'le"

to hi lot m quite

^ Bile and need-
a- ^^.7'

av.
less riAeS’

i
cv^eltness

Hse__

Members of Motion Pictui e Producers and
Distributors of America Inc.- Will Hays fresuient

consider it one of
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Barthelmess' best*
picture World

A great achieve^ment
for one of the green's
greatest

SOUL-FIRE
Bessie Love

JdafUd from ike phui GREAT MUSIC iy MARTIN BR
Sevi^io b\f J0 9EPHINE LOVETT

John S'iiialjertson Produo

Phetographed

:^fiffpported iSfabrillfafita^lfkiduding

Ujl^en. Wate,^ Walter Long,' Ch|S||||||ia Monterey;
Rossi, EfPie 9hanTion, and

A 3\rAi national Picture
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Suitablefor all types

ofhouses ^ Cast and
title notforgetting
popularity ofseriad-^

should drawpatronage

"

MOTION PICTURE NEW5

Foreign Righu Controlled by
First Picnires Ir\c

393 Maditon Avenue. New

Scenud"

alway5 good business with

A 3iui Rational Picture
Members ^ Motion Picture Producers md Distributors of America Inc.'*'Will Hays ThaUmt
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Theatre Activities

Control Situation

The comment recently was made
that the Herald during rcceni

months has heen devoting an extraor-

dinary amount of space to rejiorts on
movements of ownership and affilia-

tion in the theatre field. This com-
ment is correct on the point that we
have heen printing a considerable

amount of this type of news and tlie

reason for it is that these movements,
under existing conditions, amount to

the most important activities that

are taking place in the industry.

Keen observers of motion jiicture

trade conditions now realize that the

dominating influence in the business

has shifted from production and thaJ

it is now concentrated in the theatre

fi”ld. The powerful interests in ex-

hibition are the captains of the des-

tiny of the motion picture Inisiness.

Hence, the Herald, being awake
to conditions, is giving every week
to its readers complete and detailed

reports on developments in the the-

atre field.

Why Short Snhjects

Should Be Shown
Considerable argument has aji-

peared in the trade from time to

time on the point that exhibitors

should give short subjects the “recog-

nition which they are entitled to.”

We feel that, perhaps, the theatre

owner has not been particularly im-
pressed with this abstract argument.
He may be reminded, however, that

it is agreed that neither short sub-

jects nor features are entitled to any
consideration whatsoever beyond
that which their popular satisfaction

and l)ox office value warrant.

And this, in reality, is the one test

in which the exhibitor is interested.

And measured by this test short sul)-

jecls must play a more important

part in the exhibitor’s thought—not

merely because the concerns which
are selliunr short subjects would like

to see this come about, but because of

the plain and direct effect of merito-

rious short subjects upon the public’s

satisfaction and upon the receipts at

the box office.

*”*
‘Jf *X‘

Unique Tribute

To Dependability

Pathe Exchange, Inc., recently pur-

chased advertising space in the trade

papers to say:

“Pathe Exchange, Inc., is pleased

to publicly voice its appreciation of

the Harold Lloyd Corporation’s con-

tractual integrity in having spent in

the production of this picture over

three times the amount called for by
contract.”

The feature of this incident which
stands out in our estimation as

worthy of note is Pathe’s voluntary
tribute to the “contractual integrity”

of the Lloyd company. The fact that

more money was spent in the making
of the picture than was agreed upon
in the contract is, perhaps, important
to the picture but it is not nearly so

significant and unique as this tribute

on the part of one motion picture

company to another, after years of

intimate and involved dealings.

A tribute to “contractual integrity”

in the motion picture trade is an un-

usual incident; a few years ago it

might have been looked upon as a

sensational one.

We are inclined to the belief that

Mr. Lloyd’s fidelity to his obligations,

as attested to by the organization

which has heen distributing his pic-

tures for sometime, has been no small

factor in his success.

The incident of Mr. Lloyd’s “con-

tractual integrity” and the tribute

expressed by the Pathe organization

should be a lesson to many persons

in the motion picture trade.

Issue Made Plain;

Now For Action

To the question, “What actually

was accomplished at Milwaukee?”
the answer must be made that only

the immediate future can tell.

So far, the convention succeeded

in concentrating attention upon the

question of affording practical relief

to independent sources of iiroducl.

By necessity and by design, this cpies-

tion was made and maintained as the

dominating subject of the meeting.

Interest now centers on what kind

of action is to lie develojied out of

the interest which the Milwaukee
meeting aroused on this question.

Develojiments in this connection

will be awaited with keenest inleri’st

throughout the trade.
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They Control

Over Half of

Nippon Theatres

American standards of presentation

are gradually being adopted in all

civilized countries. Producing and

distributing companies, witb tbeir

foreign representatives scattered

over the globe, are introducing

these standards.

The trade paper, too, is playing no

small part in influencing the for-

eign exhibitor to adopt presentation

policies which have proved so

successful in this country.

The HERALD, like the producing

and distributing companies, reaches

into all corners of the world. It

carries the message of the motion

picture to hundreds of theatres in

other countries.

In the future, the HERALD will

carry the message of the motion

picture to an additional 570 of the

912 theatres in the Japanese terri-

tory. Unsolicited subscriptions for

this publication have just been re-

ceived from I. Nishimoto and R.

Itoh, general managers of the two

companies controlling those 570

houses.

Re-Takes

A CALIFORNIA youth has discovered a
new way to get a seat in a theatre. He

yelled “fire” and everybody scooted. Now
he has a seat in the hoosegow.

^ ^

Viola Dana has gone .out of the garage
business. She’s going to stick to actin’.

Just now she’s playing in “Winds of
Chance” and isn’t taking a chance on gaso-
line dropping to 15 cents.

^ 4:

All Boosters Too
No sooner had New York announced

that there’s a baby born every minute in

Manhattan than California came to the
front with the statement that there’s 10
born every hour there.

* * *

Just Blank
A Hollywood film actress is suing a Chi-

cago facial surgeon because she came
through an operation without any expres-
sion in her left eye. We’ve seen a lot of
’em without any expression in either eye
and they didn’t have an operation, either.

^ ^ ^

It Was Ordered
It rained again last week and now the

natives are trying to square themselves with
the tourists by explaining it was the latest

rain since 1921. Out here they order their

rain by the yard, and it seems last week’s
downpour just gave them the required 36
inches.

* *

Safety First

They’re getting traffic signals on the

United Studios streets for automobiles but
pedestrians have to take their chances. The
only safe way is to carry a siren and blow
it whenever stepping out of Mr. Levee’s
office or hire a press agent to precede you.

If he gets run over you can always get

more press agents.

^

Keep You Guessing

The trouble with being engaged to an ac-

tress, one young Lochinvar confided to me
last week, is you don’t know whether you
are or not.

* *

Guess Which One
They’ve got a new name for a movie star.

They call her the matrimonal heroine.

* * *

The Day She Celebrates

Mildred Gloria Lloyd, baby daughter of

Harold Lloyd and Mildred Davis, was one
year old May 21.

* ^ ^

Want Ad
Anybody find a Victoria jubilee shilling?

Creighton Hale needs it badly. It’s his job

hunter, and when he completes work on
“Seven Days” at the Hollywood studio, he
doesn’t know what he’ll do, unless he finds

the shilling and flips it. He says it’s the

world’s greatest “job finder” and he’s of-

fering $25 reward for its return.

* *

Theatremans Nightmare

“The Trust will gobble yuh
If you don’t watch out.”

R. M.
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Metro Ready to Spend $25,000,000
for Theatres, Says Louis B. Mayer

Laemmle Acquires House in

Milwaukee; LieberComments
Golden State Corporation Has Six Cinemas Under Construction

in Northern California

(Special to Exhibitors Herald)

HOLLYWOOD, May 26.
—“Metro will meet the issue raised by the

independents at their Milwaukee convention,” said Louis B. Mayer, vice

president in charge of production of Metro-Goldwyn studios, as he
stepped from the train here Saturday afternoon.

“We are going to build theatres in every city in the countr\- where
the market for our product is threatened. We are prepared to spend
$25,000,000 on our building program just as soon as a survey which we
have already started has been completed.

“Somebody’ll Get Hurt, but Not Metro,” says Mayer
“The program will be in charge of Nicholas Schenck and somebody is

going to get hurt before the battle is over. It won’t be the theatre going-

public and it won’t be Metro.”

Attack on Hays
Repudiated by

Churches Board
(Speciai to Exhibitors Herald)

COLUMBUS, OHIO, May 26.—Pub-
licly repudiating an attack made on Will

H. Hays, president of Motion Picture

Producers & Distributors of America,
the board of Christian Education of the

Presbyterian Church in the United
States criticised a charge that Hays
defended the conduct of producers mak-
ing “bad” films.

In a report that was to have been cir-

culated by Dr. Charles Scanlon, associate
secretary of the board, in charge of the

department of moral welfare, Mr. Hays
was asked to name pictures which he
had barred from the screen as objection-
able and he was charged with condoning
the actions of producers making objec-
tionable films. Mr. Hays is an elder of

the church and chairman of the laymen’s
committee seeking $15,000,000 for the

denomination’s new pension system.
The statement repudiating the report

did not name Dr. Scanlon or any par-
ticular report but was issued, it stated,

“in view of the fact that statements have
become public which might be construed
as representing the policy of the Board
of Christion Education with reference to

motion pictures.”

Schenck-Ahrams-Levee
Powwow at June 1

(Special to Exhibitors Herald)

LOS ANGELES, May 26. —Joseph
Schenck, president United Artists, and
Mike Levee of United Studios leave here
May 30 to meet Hiram Abrams in Chicago
for a powwow, June 3.

**The Gold Rush** Opens
at Egyptian June 27

(Special to Exhibitors Herald)

LOS ANGELES, May 26.—Charlie
Chaplin’s picture, “The Gold Rush,” will

go into Grauman’s Egyptian theatre June
27, following the long run of “The Iron
Horse.”

Clyde Cook Marries
(Special to Exhibitors Herald)

LOS ANGELES, May 26.—Clyde Cook,
Hal E. Roach comedian, was quietly mar-
ried to Miss Alice Knowlton, former “Fol-
lies” girl, last week at Riverside, Calif.

Assistant Director Dies
(Special to Exhibitors Herald)

LOS ANGELES, May 26.—Joe Bujan,
assistant director. Bud Barsky Produc-
tions, died at the Glendale hospital Fri-
day night.

Russell Goes to Coast
NEW YORK—John Russell has gone to Holly-

wood to adapt Joseph Conrad's “Lord Jim’’ to
the screen for Paramount.

Mr. Alayer was met at the train by
Joseph At. Schenck, president of United
-Artists, Sid Grauman, Abe and Mike
Gore of West Coast Theatres, Sam
Spring, secretary-treasurer of First Na-
tional, Sol Lesser, Eddie Mannux, Harry
Rapf and Irving Thalberg. Walter
Langley of Langley Theatres, Edward
Loeb his attorney, and E. Bruce John-
son, foreign representative of First Na-
tional, were also on hand to greet Mr.
Mayer.
The Metro production chief denied the

existence of such an organization as the
so-called “big three.” Metro, Lasky and
First National will make 180 during the
coming year and the first run houses use
but 52 of that number.
Not only is Metro going to carry on

intensive warfare for business in the
United States but will extend its activi-

ties to European countries. The com-
pany will build or buy theatres in Lon-
don, and Berlin, and has effected an ar-

rangement with Gaumont Theatres in

Europe and Egypt as well as in Barce-
lona, Madrid, and a number of Belgian
cities.

Universal Acquires

Alhambra, Milwaukee
(Special to Exhibitors Herald)

NE^\'’ YORK, Alay 26.—Announce-
ment was made last week at Universal
offices that the Alhambra theatre, Mil-
waukee, had been acquired by that com-
pany in its campaign to secure first run
representation in key cities. The an-
nouncement was made on receipt of a
wire from Carl Laemmle, who was in

Chicago, that the deal had been finally

closecl.

Universal will take possession of the
house on August 1 and prior to that time

a number of changes in the form of im-
provements will be made. The Alhambra
has a seating capacity of 2,200.

Loew Buys Site for

Norfolk, Va., House
(Special to Exhibitors Herald)

NEW YORK. May 26.—The next
theatre which will be built by the Loew
interests will be located in Norfolk, Va.,

where property for the purpose has been
purchased. The property is known as
the Levy building in Granby street and

on this a 2,300 seat theatre will be erect-
ed immediately. More than $800,000
was involved in the deal, which was
made by E. A. Schiller, general repre-
sentative of Leow’s, Inc.
Another important deal recently put

over for the Loew interests by Mr.
Schiller was the acquisition of the Re-
gent theatre, in Harrisburg, and which
was opened as a Loew house on May 11,

after being re-named the Harrisburg.
This is the only downtown theatre in
the Pennsylvania capital not a part of
the Wilmer & Vincent string.

Realty Corporation

Is Erecting Six
(Special to Exhibitors Herald)

SAN FRANCISCO, CAL., May 26.—
Six new theatres are under construction
in Northern California, according to an
announcement by Golden State Theatre
Realty Corporation. The latest new
theatre project is a 1,200 seat neighbor-
hood house to cost $150,000 at Mission
and Olive streets. This theatre is being
built by George Lagomarsino and has
been leased to Excelsior Amusement
Company, a subsidiary of the Golden
State, under the direction of which it

will be operated. Of the five other the-

atres under construction by this concern,
the New Sunset, a $250,000 house, has
been commenced in Irving street, be-
tween Fourteenth and Fifteenth avenues.
Three theatres are going up in Oakland
and another is being built at Pacific

Grove.

First National Owns
No Houses: Lieber

(Special to Exhibitors Herald)

INDIANAPOLIS, IND., May 26.—
Commenting on a statement said to

have been made at the meetings of the
independent producers and theatre
owners at Milwaukee, that they intend
compelling the “big three” to cease
buying new theatres and to give up
those they already had, Robert Lieber,
president of the First National, said:
“Not having had an opportunity to

study all that has been said in the
meeting of the Motion Picture Thea-
tre Owners of America, I can not well

(Conti lined on page 32)
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KW’ YORK. — Bryant Washburn and
^ trick mustache arrived last week from
a long personal appearance lour. . . .

Chester Beecroft, seeing him at the Astor,
thought he was Christy Cabaiuie. . . .

Charlie Rogers is here from the Coast with
Hunt Stromherg’s latest picture 1.

Charles J)aL'is is off on another Coast trip.

Dave Chatkin is wondering what his

daughter will .do for him on Father's Day.
. . . A I Lichtiiiaii has sufficiently- recov-
ered from a long illness to go to the .\dir-

ondacks to recuperate lac Seider,
Xew Jersey exhihitor leader, is the busiest

man in town preparin.g for a record break-
ing convention at .-Cslniry Park. ... I.

Bliimcnthal, Paramount special representa-
tive in Ettropc, sailed for Paris last week.
. . . Nat Rothstcin says that “Drusilla
with a Million” is worth a million and will

prove it. . . . E. B. Jlatrick. general fac-

totum of the Hearst film activities, is

another European sojourner, ha\ing sailed

last Saturday on the Leviathan. . . . Ben
Abrams, from his office at the Astor, an-
nounces that when he makes an ocean trip

on the world’s biggest liner, they will ha\ e

to change the name to LeviXathau. . . .

.loe Brandt, of Columbia Pictures, is plan-
ning a vacation at Lake Louise, near Cal-
gary tack Cohn of same, says he
plans a vacation every w-eek sellin.g Colum-
bia pictures. . . . Larry U’eingarten writes
from the Coast that he knew tis when we
oiificed on Broadway, but in spite of Fifth
avenue w-e’re still willing to speak to him.
. . . J. Irving Green, wearing a happy pa-
ternal smile, announced that the newcomer
was horn last IMonday and has l>een named
Nancy, so you can guess the rest. . . .

.Sam .Spring and Bruce .lohnson, of First

National, have gone to the .Coast for three
weeks hiles Mastbaum

,

Philadelphia
theatre magnate, left .Sattirday for a Euro-
pean tour, . . , Henry Goldstone is in

New' York after an extensixe four of the
exchange centers of the country. . . .

Harvey Day says he intended to put a bet

on Sande’s mount in the Kentucky Derby,
but didn't learn he was riding until after
the race. .../.£. Chadzviek spent part
of one whole day in New York and left

again for the Coast. . . . Sofus Berg,
First National general manager for ,Scan-

dinaxia, is on a \isit to the home offices.

. . . Burton George, motion picture direc-

tor, is here from Europe on a tour of sight

seeing Stezoart Rome, well know'n
film heavy in England and Germany, is in

New York on a \ isit and may stay. . . .

.Irthur Lee. president of the Lec-Bradford
company-, w'ho has been touring Europe, is

hack in his New York office and glad of

it Iantes V. Bryson, mana.gin.g direc-

tor of European Motion Picture Corpora-
tion, is here holding conferences with Luii-

\ersal officials. . . . George Hackathornc,
.good actor ami same kind of a fellow, left

for the Coast last week, where he w'ill

work in a picture or two. . . . Fred
Ouitnhy has his chest out over a big heat

scored by Fox Nexvs on the running of the

Derby. . . . Maurice Barber, general man-
a.ger of the Cinema Finance Corporation, is

here from the Coast and stopping at the

Ritz 1. G. If'ainzcright, big London
film man, arrived on the Leviathan w'ith

four pictures to place here. . . . Lou
.Jacobson know's where straw hats that look
like $8.00 can he bought for $2.8.fi. . . .

Emil Harder, who made “W illiam Tell,” is

.going back to Switzerland to make some
more. —SP.\RGO.

Left i<> right: Htjsier Keaton. Jo^eplt ralmadee Kealim i-Yi yea^^). Bob Talmaclge
Keaton antS .'Natalie Lalmadge Keaton. The pUotograplier said little Joseph's longue was
stuck out at him when he asked him to **sinile and show your teeth." Buster's recent
picture for .'Vlelro is "SeNeu Chances."

Edwin Care've. First National proflucer. was best n-.an at the L> tel! -W in<l«or wechling. I.efl

to right: t.^iaire \\in<lsor. Naliontd player; Bert Lyleli her new htishand ; Hary .\kin.

Fir.-l National player: Mr. Carewe. Nanes Ayres an<l her hiisb:in<l. Manuel Keachi. Me.vican
diplojuat. who accunipunicd the bridal parly into Me.vico.

Joyce Compton, an extra girl in Ilollywoo<r.s extra circles has been given a live year con-
tract bv executives <il First National PicUtres <a»rporalion. Left to right: June Mathis,

chief of scenario staff; Miss C<»mi»tor. Dave fhonipson. production manager for First

National, and \l Rockett, now **pinch hitting" for John K. McCormick.
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T HEY’RE not working crossword puz-

zles in the film industry any more.
Everybody’s busy trying to find an answer
to the question; “Whafs on independent f”

^ ^ ^

One of the boys in the office who has a

funny bone suggested this: “An exhibitor

whose competition plays Faramount.’’

^ ^

Maybe so! But along came a prominent
man in the business this week, who, in

discussing the subject with Oscar Rumore
and myself, made this suggestion: “Who’s
independent f I’dl tell you. Paramount

,

Metro-Goldzvyn and First National. The
rest are all dependent.’’

* ^ *

Now you can go back to cross word
puzzles.

^ ^

The Warner army has moved to a more
strategic position on the Eastern front,

where it will let loose a heav'v barrage.
Harry M. and Abe passed through our
town going Bast from the Coast primed
for battle. Are they going to fight? You
tell ’em! And how? With product and
theatres.

* * *

Peter Grid ley Smith hrought Louis B.
Mayer to towm last week and showed him
a few of the sights before departing for
the grind of the studios. Lillian Gish
made her entree a few days later, giving
Pete ample time to work on the newspa-
pers. A reception for the star, who will

make “La Boheme” for Metro-Goldwyn,
was held at the Balaban & Katz offices.

Louis B. had a few things to say about the
M. P. T. O. A. convention and we publish
them elsewhere in this issue.

* * *

Delbert Goodman, Far East representa-
tive for Fox Film Corporation, was at
the office on Monday. For 23 minutes we
sat in awe as he jabbered away in Japa-
nese. It’s an art and the boy has mastered
it. Del is back in the States for a con-
ference with his chief, Winfield R.
.'Sheehan.

^ ^

One of our contemporaries is telling the
world—pardon us—it reader s—in big,

black, bold type all about its achievements
in being first with the Milwaukee conven-
tion news. It’s like the story: If you
don’t boast about yourself, nobody else
will. However, we must claim most of
the credit ourselves. Just peruse our pre-
convention issues and you will note that
the only thing we didn’t have in those
issues that our contemporary had in its

post-convention issue were the speeches.
In fact, the Herald is first with the news,
always.

—

Shreck.

140 Attend Ball of Film
Salesmen at Ten Eyck

(Special to Exhibitors Herald)

ALBANY, N. Y., May 26.—Film sales-

men here -gave a most enjoyable ball May
25 at the Hotel Ten Eyck, with about 70
couples in attendance. The committee on
entertainment consisted of Arthur Gold-
smith, Ray Smith, Fenton Lawlor and Ed-
ward Hochstim.

Cohen May Head Play Date
Bureau; Williams Suggested

Independent Producers and Distributors Name Hoffman,

Shallenberger and Goldberg to Confer With

Exhibitors on Selection of Man

Board to Meet June 3 and 4
NEW YORK, May 26.—R. F. Woodhull, newly elected president

of the Motion Picture Theatre Owners of America, has called a

meeting of the board of directors for June 3 and 4, at the Hotel
Roosevelt. It is expected that this meeting will formulate something
definite concerning operation of the play date bureau.

(Special to Exhibitors Herald)

NRW' YCJRK, May 26.—The first meeting of the Independent Motion
Picture Producers & Distributors Association, since the Milwaukee con-

vention, was held last Wednesday and most of the time of the session

was taken up with discussion of the M. J^. T. O. A. play date bureau.

A committee consisting of Dr. W. P. Shallenberger, M. H. Hoffman and
Jesse Goldberg was appointed to make suggestions to and work with the

M. P. T. O. A. in regard to the selection of a man to head the bureau.

Cohen, Williams and Roosevelt Are Suggested Leaders

Among the names suggested were those of Sydney S. Cohen, j. D. Wil-
liams and Franklin D. Roosevelt. One of the members stated that he
had had several conferences with Mr. Williams on the matter and believed
the latter could be induced to accept

It is not thought that the leaders of the

M. P. T. O. A. will take the suggestion
of Mr. Williams name seriously, as it

seems to be the

consensus of opin-

ion among them
that the man se-

lected should be

one who had long
been associated
with and in sym-
pathy with the

work of the M.
P. T. O. A.

W'hile no hint

has come from
Sydney S. Cohen
as to what his de-

cision would be if

asked to accept
the position of

head of the play date bureau, it is thought
he really could be induced to take the lead-
ership of a movement that is really the

10,000 Tickets to Hines'

Picture Bought by Pupils
(Special to Exhibitors Herald)

BROOKL YN, May 26.—Ten
thousand tickets to the Brooklyn
Mark Strand’s showing of Johnny
Hines’ “The Crackerjack,” were
purchased by the athletic society
of Manual Training High School
in a drive for an athletic held. A
committee went to Edward Hy-
man, managing director of the the-
atre, and asked to buy the 10,000
at regular admission rates for re-
sale at a higher price to relatives
and friends.
When the picture schedule was

shown to the student body the pu-
pils voted for the Hines him. The
tickets are to be used from Fri-
day to Monday, inclusive. The
students also requested Hines to
address the school at assembly.

child of his own brain. Along Broadway
the best bet appears to he Mr. Cohen.

Morgan Leaves F-N

;

Joins Pro-Dis-Co
as Sales Manager

(Special to Exhibitors Herald)

NEW’ YORK, May 26.—William J. Mor-
gan, with First National since its forma-
tion and for the past several years con-
tract manager of that organization, has
resigned to join J'roducers Distributing
Corporation as sales manager. This an-
nouncement was made yesterday by John
C. Flinn, vice-president and general man-
ager, at the first session of the sales con-
vention which is meeting at the Commo-
dore hotel. Mr. Morgan will officially take
up his duties in about two weeks.
Mr. Morgan is one of the best known

executives in the industry and in joining
Producers Distributing Corporation he sev-

ers an association of eight years with First

National. He was associated with J. D.
W'illiams in Australia prior to the forma-
tion of First National.

Duell Penniless?—Faces
Charge of Perjury

(Special to Exhibitors Herald)

NEW YORK, May 26.—Colonel William
Hayward, former United States attorney,
now counsel for Charles H. Duell, asked
the court to set Duell’s hail at a low fig-

ure, as his client is penniless when the

latter appeared before the federal grand
jury last week to answer a charge of per-
jury.

The federal bill has grown out of alleged
statements made by Duell in the injunction
suit brought by Charles H. Duell, Inc.,

against Lillian Gish, actress. The Ameri-
can Legion is said to have retained Hay-
ward. Bail was fixed at $1,000.
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Al Harstn Titled

Adam of Showmen

^ Plotted with Watchman in

learning to run Bowery house

owner’s new French machine at

night. Picture was of czar of

Russia. Next was “The Kiss,”

with the osculation taking most
of the 40 feet of film.

(Special to Exhibitors Herald)

l^EW YORK, Alay 19.—-Here is a bird
' who challenges the wide, wide world.

He says he is the original, all-wool, blown-
in-the-bottle first public exhibitor of motion
pictures in these United States. And fur-

thermore, he furnishes a lot of data to

prove his contention, and if any question

is raised he will back the data with a lot

of affidavits, and even take any skeptic

down to the old Bowery and show him the

house which was the first motion picture

theatre in this country.

Challenges the World

This world challenger is Al. Harstn, who
is still in the game to the extent of own-
ing and managing four theatres in New
York City, and who is known to every
film man in the metropolis and even some
m the wilds of New Jersey, Long Island

and Westchester county. In addition to

the four theatres, Harstn owns and oper-
ates a state rights exchange at 729 Sev-
enth avenue, which place is sometimes
termed “The Russian Front.”

It was away back in 1896 when Harstn
first sprung a motion picture on a theatre

audience. At that time he was working
at Thalia theatre, a Jewish dramatic house
on the Bowery, between Canal and Baird
streets, which house is still a theatre and
the same kind of theatre at the same place.

Harstn, a youngster at that time, was
operating a Colt stereopticon machine,
throwing advertising slides on a screen be-

tween the acts of the drama.

Curiosity Does It

A man named Greenburg, who owned the

theatre, had purchased a machine made in

France, and about 50 feet of film about the

czar of Russia. The machine stood in

the theatre, an object of curiosity for

several weeks without being operated, for

no one knew how to run it and Greenburg
wouldn’t let any one try for fear of injury

to apparatus, which had cost him a lot of
money.
Young Harstn was curious to see how

the old thing worked and, after being
chased away from the machine many times
by Greenburg, evolved a scheme. He made
friends with the night watchman and after

everyone had left the theatre for the night

Harstn got busy. After he had fiddled

about for a while, the thing started, and
Harstn and the night watchman almost
kicked off from excitement when figures

appeared on the screen and commenced to

move about.

They ran that old film through time
after time during the small hours of the

night, until Harstn could handle it as well

as any machine of that time could be

operated. Then he went home but not

to sleep. He was too excited for slumber,

so when Greenburg arrived at the theatre

the following morning young Harstn was

Al Harstn

there to greet him and tell him what he
had done.

Owner Gets Excited

After threatening dire things, Greenburg
finally consented to allow Harstn to show
him the picture. Then Greenburg got ex-
cited and decided to let Harstn project the

picture as an added attraction to the dra-
matic show, showing it after the regular
performance. This was done and the thing
made a great hit—so great that it at once
became a regular part of the bill, with
Harstn being graduated from the stereop-

ticon to the picture machine and showing
his czar of Russia to audiences between
the acts of the drama. <

A short time later J. B. Colt & Company
imported a Jolly Cinematographic machine
and couldn’t find anyone to run it. Having
heard of Harstn and his machine, the Colt

Company hired him and sent him on the

road with a rep company, the picture ma-
chine being an added attraction to the

regular show. Harstn carried with him
five 50-foot spools and with these was able

to put on quite an ambitious show.
After about four months of this Harstn

returned to New York and opened his

own theatre, and today he has a good
laugh when he compares it with one of the

four fine houses he now owns. His first

theatre was in a store, long and narrow.
It had no name, no seats and no lights.

The patrons paid their nickel, stood up
to see the 50 feet of film and then went
out and talked about the wonders of in-

vention. Harstn says there was less kick-

ing in those days than there is now when
a double bill of two big specials is shown.

Kiss Takes 40 Feet

After the czar of Russia was worked to

a frazzle, Harstn made a deal for the

showing of films made by Edison. The
first of these which he showed—one of

the biggest of its day—was May Irwin and
(Continued on page 72)

Meet First Exhibitor
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Independents Make West Lots Hum;
Two Producers Set Fast Pace in East

Famous Finishes

4y Maps 5 More;
F-N Schedules 2

Hudson Works on Story of “At-

lantis”—First Clark and Mc-
Cullough Picture Chosen

By JOHN S. SPARGO
NEW YORK, May 26.—With the final

touches being put to four pictures and five

more being placed in readiness, the Para-

mount Long Island studios present a scene

of humming activity. First National, the

second largest of the companies insofar

as Eastern production is concerned, runs a

close second with one picture in the cut-

ting room, another in production and two
more scheduled for production within a

few weeks.
All the independent studios are showing

activity, with productions now under way,

and a lot more planned for work in the

near future. At the big Cosmopolitan stu-

dio, the stages of which are now being

leased for independent producers, two
companies are at work. The Fox plant,

which also was announced for hire, was
used to make one picture for Universal,

and has since been idle.

“The Manicure Girl,” starring Bebe Dan-
iels, is getting its final titles.

The last shots of Richard Dix’s new
speed picture, now titled “The Lucky
Devil” (first title was “California or

Bust”), were made last week by Director

Frank Tuttle.

Herbert Brenon will complete “The
Street of Forgotten Men” by the end of

the week, featuring Percy Marmont,
Mary Brian and Neil Hamilton.
Probably another week will see comple-

tion of D. W. Griffith’s “Sally of the Saw-
dust.” in which Carol Dempster and W. C.

Fields are co-featured.

Of the five new productions now in

preparation, two will be started in actual

filming next week.
Thomas Meighan steps before the cam-

era Monday in the first scenes of his new
picture, tentatively titled “Whispers.”

On the same day Bebe Daniels will start

work in “Lovers in Quarantine.” Harrison
Ford has been engaged as her leading man.
Frank Tuttle will direct.

Pola Negri returns to New York next
week from California, and will begin her
first picture at the Long Island studio

about the first of June with Paul Bern
directing.

Another production slated for the first

of next month is “That Royle Girl,” which
will be made by D. W. Griffith, with Carol
Dempster in the leading role.

At the Biograph Studio Milton Sills’ first

starring picture, “The Making of O’Mal-
ley,” has just been completed. Marion
Fairfax is busy with the titles.

Practically all the cast for “The Half
Way Girl” is selected, and John Francis
Dillon is making rapid strides with the

filming. Doris Kenyon is featured, with
Lloyd Hughes playing the male lead.

Fred Stanley, Director Lambert Hillyer
and Roy Carpenter, cameraman, have gone
to the lumbering regions ISO miles north-
west of Ottawa, Ont., to prepare for the

exterior scenes of Sills’ next starring pic-

(Continued on page 89)

"Going the Limit,” featuring Richard
Holt, was produced by Gerson Pic-
tures for franchise on the independent
market.

West Coast

BERWILLA STUDIO, 5821 Santa Monica
boulevard.
AMERICAN FILM ENT. CO.: Bill Bertram
directing John Wells in “Clipping Hoofs.”

CALIFORNIA STUDIOS, 1432 Gower street.
HERCULES PRODUCTIONS: Grover Jones
directing Frank Merrill in “Wildcat Drum-
mond.”
WM. RUSSELL PRODUCTIONS: John C.
Adolphi directing William Russell in “Before
Midnight.”
J. P. McGOWAN PRODUCTIONS: J. P. Mc-
Gowan directing Helen Holmes in “Webs of
Steel.”
H. J. BROWN PRODUCTIONS: A1 Rogell di-
recting Billy Sullivan in “Fighting Justice.”
RAYMOND H. GARDNER PRODUCTIONS:
John P. McCarthy directing Dorothy Hope in
"Reality.”

CENTURY STUDIOS, 6100 Sunset boule-
vard.
CENTURY COMEDIES: Charles Lament di-
recting Arthur Trimble in “Buster Brown.”

CHARLIE. CHAPLIN STUDIOS, 1416 La
Brea avenue.
Charlie Chaplin completing direction of him-
self in “The Gold Rush.”

CHRISTIE STUDIOS, 6101 Sunset boule-
vard.
CHRISTIE COMEDIES : Scott Sidney direct-
ing an all-star cast in “Seven Days,” including
Julian Eltinge, Creighton Hale, Lillian Rich
and Mabel Julienne Scott.

CECIL B. De MILLE STUDIO, Culver City.
CECIL B. De MILLE PICTURES CORP.:
Rupert Julian directing Leatrice Joy in “Hell’s
Highroad.”

CASWELL STUDIOS, 1107 North Bronson
streets

BEN WILSON PRODUCTION: A1 Meitz di-
recting an all-star cast in "Mystery Box”
(Serial).

F. B. O. STUDIOS, 780 Gower street.
SCHULBERG PRODUCTIONS: James Hogan
directing an all-star cast in “My Lady’s Lips.”
RICHARD TALMADGE PRODUCTIONS: Jack
Nelson directing Richard Talmadge in “Twenty

HARRY GARSON PRODUCTIONS: Harry
Garson directing Lefty Flynn in “High and
Handsome.”
F. B. O. PRODUCTIONS: Ralph Ince direct-

(Continued on page 26 )

5 Companies on
Duty at Rebuilt
Hollywood Plant

Two Schulberg Units Working
at F. B. 0. Studios—Universal

to Make Mustang Series

By RAY MURRAY
HOLLYWOOD, May 26.—There is

considerably more activity among the in-

dependent producers right now than
around the old line, studios. The inde-
pendents apparently believe in “making
hay while the sun shines” and you see
directors, cameramen and actors busy on
almost every lot, in the streets and out
in the country shooting stuff for fall pro-
ductions.
The Hollywood Studios are the busiest

of the independent plants. No less than
five companies are occupying the
grounds which have recently been re-

arranged to suit the various units. Scott
Sidney has one of the largest sets ever
constructed for a comedy, for his Christie
production of “Seven Days.” It occupies
one immense studio and bellies out un-
der canvas on all sides, representing a

nine-room residence of the finest type.

George Melford is producing “Without
Mercy” on a nearby stage and Hunt
Stromberg’s company is working on “Off
the Hip-h Road.” Ren. Hoffman and an
all star cast have some tricky sets for
his “Overland Limited” and the whole
studio is buzzing with activity.

Another group of independents occupy
the F. B. O. studios. B. P. Schulberg
has two companies working there, on
“Faint Perfume” and “My Lady’s Lips.”
Richard Talmadge is being starred in

“Twenty Years After”; Harry Garson is

well on his way with “High and Hand-
some,” starring Lefty Flynn; Evelyn
Brent has done her latest F. B. O, feature,

“Smooth as Satin.”

Four new productions are scheduled
by First National. Work has been
started on “The Viennese Medley” under
the editorial supervision of June Mathis.
This will be a special and will have Anna
Q. Nilsson and May Allison in the lead-

ing feminine roles.

Corinne Griffith is now in New York
making the initial scenes for “Classified,”

an Edna Ferber story. She will be sup-
ported by Jack Mulhall and Charles
Murray. A1 Santell is directing.

Milton Sills is to make “The Come-
back” from M. D. C. Crawford’s new
novel.

Constance Talmadge is working on
“Her Sister From Paris” on the United
lot.

Warner Brothers have increased their

production program, since taking over
the Vitagraph Exchanges, from 40 to 60
pictures. Eighty per cent of the com-
bined program will be in Hollywood.

Work is progressing rapidly at the

Sunset Boulevard plant on “The Man on
The Box,” “Limited Mail,” “Bobbed
Hair,” “Three Weeks in Paris” and
“Why Girls Go Back Home.” J. Stuart

Blackton will also produce “The Black
Diamond Express.”

Paramount’s intention to produce com-
(Continued on page 26)
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West Coast
(Continued from page 25)

inj? Evelyn Brent in “Smooth as Satin.”
Wesley Rugbies directing George O'Hara and
Alberta Vaughn in “The Pacemakers.”
LARRY SEMON PRODUCTIONS : Norman
Taurog directing Larry Semon in two-reel
comedy.

FOX STUDIOSy 1400 North Western avenue.
FOX PRODUCTIONS: Robert Kerr directing
an all-star cast in “The Big Game Hunter.”
Victor Schertzinger directing an all-star cast in

“The Wheel.”
Emmett Flynn directing an all-star cast includ-
ing Alma Rubens in “East Lynne.”
Rowland V. Lee directing an all-star cast in

“Havoc.”
John Ford directing George O’Brien, Jacqueline
Logan and J. Farrell MacDonald in “Thank
You.”
Frank Borzage directing Buck Jones in “Lazy
Bones.”

HOLLYWOOD STUDIOS, 6642 Santa Mon-
ica boulevard.
METROPOLITAN PICTURES : George Mel-
ford directing all-star cast including Dorothy
Phillips, Vera Reynolds, Robert Aimes, Rock-
cliffe Fellowes in “Without Mercy.”
RENAUD HOFFMAN PRODUCTIONS : Frank
O’Neill directing an all-star cast in “Overland
Limited.”
HUNT STROMBERG PRODUCTIONS: Tom
Forman directing John Bowers and Marguerite
De La Motte in “Off the High Road.”

INDEPENDENT STUDIOS, 6070 Sunset

boulevard,
BOB CUSTER (TEXAS RANGER) PRODUC-
TIONS: William James Craft directing Bob
Custer in “The Bloodhound.”

METRO - GOLDW YN - MAYER STUDIOS,
Culver City.
Victor Seastrom directing Lon Chaney and
Norma Shearer in “The Tower of Lies.”
Hobart Henley directing an all-star cast in

“Nothing to Wear.”
Reginald Barker directing an all-star cast in

“The White Desert.”
JOS. M. SCHENCK PRODUCTIONS: Dimitri
Buchowetzki directing Norma Talmadge in

“Graustark.”
Jack Conway directing Conrad Nagel and
Eleanor Boardman in “The Only Thing.”
King Vidor directing John Gilbert and Renee
Adoree in “The Big Parade.”
Tod Browning directing Aileen Pringle and
Conway Tearle in “The Mystic.”
Fred Niblo directing an all-star cast in “Ben
Hur.”
Joseph von Sternberg directing an all-star cast
in “The Exquisite Sinner.”
Marshall Neilan directing an all-star ca.st in
“Patsy.”
Alf (Moulding directing Sally O’Neill and John
Patrick in “Don’t.”

PARAMOUNT STUDIOS, 1520 N. Vine
street,
George B. Seitz directing an all-star cast in
“Wild Horse Mesa.”
James Cruze directing an all-star cast in “Marry
Me.”
Clarence Badger directing Betty Compson and
Raymond Griffith in “Paths to Paradise.”
Irvin Willat directing Lois Wilson and Wallace
Beery in “Rugged Waters.”
Raoul Walsh directing an all-star cast in “The
Wanderer.”

C. JT . PATTOy STUDIOS, 6046 Sunset
boulevard.
PATTON PRODUCTIONS: Robert Hill direct-
ing Helen Ferguson and Jack Mulhall in “On
the Show."

PICKFORDFAIRBANKS STUDIO, 7100
Santa Monica boulevard.
MARY PICKFORD PRODUCTIONS: William
Beaudine directing Mary Pickford in “Little
Annie Rooney.”

PRINCIPAL PICTURES CORP., 7250 Santa
Monica boulevard.
Ed Le Saint directing Lillian Rich and Robert
Frazier in “The Love Gamble.”

CHARLES RAY STUDIOS, 4372 Sunset
drive.
CHADWICK PICTURES CORP.: Scott Dunlap
directing George Walsh in “Blue Blood.”

HAL E. ROACH STUDIOS, Culver City.
HAL ROACH PRODUCTIONS: Leo McCarey
directing Chas. Chase in two-reel comedy.
Jesse Robbins directing Clyde Cook in two-reel
comedy.
Robert McGowan directing Our Gang Comedies.
Fred Jackman directing Rex. the horse, in
“Black Cyclone.”

M.4CK SENNETT STUDIOS, 1712 Glendale
boulevard.
Art Ros.son directing Alice Day in an untitled
comedy.
Lloyd Bacon directing an all-star cast in an
untitled comedy.
Eddie Cline directing an all-star cast in an
untitled comedy.
Del Lord directing Billy Bevans in an untitled
comedy.

Harry Edwards directing Harry Langdon in a
two-reel comedy.

REX THORPE PRODUCTIONS, offices, 301
Taft Building.
Rex Thorpe directing an all-star cast in “The
Desert ot the Damned.”

UNITED STUDIOS, 5341 Melrose avenue.
JOSEPH M. SCHENCK PRODUCTIONS: Syd-
ney Franklin directing Constance Talmadge in
“Her Sister from Paris.”
FIRST NATIONAL PRODUCTIONS: AI San-
tell directing Corinne Griffith in “Marriage
Waltz.”
FRANK LLOYD PRODUCTIONS : Frank
Lloyd directing an all-star cast in “Winds of
Chance.”
Edwin Carewe directing “The Woman Who
Lied.”
Buckingham directing Mrs. Rudolph Valentino
in “What Price Beauty.”

UNIVERSAL STUDIOS. Universal City.
Laurence Trimble directing an all-star cast
with Pat O’Malley in the leading role, in “My
Old Dutch.”
Clarence Brown directing an all-star cast in
“The Goose Woman.”
Ted Sloman directing Laura La Plante in “Dou-
bling for Cupid,”
King Baggot directing an all-star cast in
“Home Maker.”
VAN RONKEL PRODUCTIONS: Gilbert Kur-
land directing Tincher-Summerville in “The Air
Raider.”
Herbert Blache directing Hoot Gibson in “The
Calgary Stampede.”
William Crinley directing Jack Hoxie in “The
Fighting Peacemaker.”
Maurice Tourneur directing an all-star cast in
“Sporting Life.”
Art Rozell directing Art Acord in “The Cir-
cus Cyclone.”

VITAGR.4PH STUDIOS, 1708 Talmadge
street.

J. Stuai't Blackton directing Malcolm MacGregor
and an all-star east in “The Happy Warrior.”

fU.4LDORF STUDIOS. 5360 Melrose avenue.
WALDORF PRODUCTIONS: Jay Marchant
directing William Fairbanks and Edith Roberts
in “The Speed Demon.”

W ARNER BROTHERS STUDIOS, Sunset
boulevard and Bronson street.

WARNER PRODUCTIONS: James Flood di-

lecting Irene Rich and Huntley Gordon in “The
Wife Who Wasn’t Wanted.”
DAVID SMITH PRODUCTIONS: David Smith
directing Bert Lytell in “Steel of the Royal
Mounted.”
WARNER PRODUCTIONS: Allan Ci-ossland
directing an all-star cast including Kenneth
Harlan and Marie Prevost in “Bobbed Hair.”
H. J. Raymaker directing Rin-Tin-Tin in “Be-
low the Line.”
Roy Del Ruth directing Matt Moore with Wil-
lard Louis, Dorothy Devore. Gayne Whitman.
John Patrick and Helen Lynch in the cast of
“Three Weeks in Paris.”
Harr.v Beaumont directing an all-star cast in

“Why Girls Go Back Home.”
Frey Newmeyer directing Syd Chaplin in “The
Man on the Box.”
George Hill directing Monte Blue and Willard
Louis in “The Limited Mail.”

WESTWOOD STUDIOS. 1745 Glendale
boulevard.
WESTWOOD PRODUCTIONS: L. Underwood
directing an all-star cast in “Doud’s Way.”
King Baxter directing Roy Hu,ghes in “Cactus
King.”

East Coast

BIOGRAPH STUDIO. 807 East 175th street,

N. Y.
'FIRST NATIONAL PICTURES CORP.: Lam-
bert Hillyer completing “The Making of O’Mal-
ley,” starring Milton Sills.

Lambert Hillyer will direct Milton Sills in “The
Comeback.”
John Francis Dillon directing “The Half Way
Girl,” featuring Doris Kenyon and Lloyd
Hughes.
Mary Astor’s next picture will be “The Scarlet
Saint.”
Ben Lyon’s next picture will be “The Pace
That Thrills.”

COSMOPOLITAN STUDIO, I27th street

and Second avenue, N. Y.
BECTON PRODUCTIONS: Hugh Dierker
completing “Camille of the Barbary Coast,” with
Mae Busch and Owen Moore for Associated
Exhibitors release.

S. E. V. TAYLOR PRODUCTIONS: S. E. V.
Taylor will direct Mae Busch, Percy Marmont
and Nita Naldi in “Miracles of Life.” for As-
sociated Exhibitors release.

DIAMANT STUDIOS, Fort Lee, N. J.

DIAMANT FILM CO. OF AMERICA: Henri
Diamant Berger completing “Lovers Island,”
with Hope Hampton. James Kirkwood and Louis
Wolheim for .Associated Exhibitors release.

GLENDALE STUDIO, Glendale, L. I.

JANS PRODUCTIONS. INC.: George Terwil-

liger directing Owen Moore and Constance Ben-
nett in “Married.”

LONG ISLAND STUDIO, Astoria, L. /.

PATHE, INC.: Spencer Bennett directing Al-
lene Ray in a 10 episode serial, “Play Ball.”

PARAMOUNT STUDIO, Astoria, L. I.

FAMOUS PLAYERS-LASKY : Frank Tuttle
cutting and titling “The Lucky Devil,” starring
Richard Dix.
Herbert Brenon completing “The Street of For-
gotten Men,” with Percy Marmont, Mary Brian
and Neil Hamilton in cast.
Al Green will direct Thomas Meighan in “Whis-
pers.”
D. W. Griffith completing “Sally of the Saw-
dust,” with Carol Dempster and W. C. Fields.
Frank Tuttle will direct Bebe Daniels and Har-
rison Ford in “Lovers in Quarantine.”
D. W. Griffith will direct Carol Dempster in
“That Royle Girl.”
Frank Tuttle completing “The Manicure Girl.”

TEC-ART STUDIO, 344 West 44th street,

N. Y.
ST. REGIS PICTURES CORP.: E. H. Grif-
fith will direct Alice Joyce in “Headlines” for
Associated Elxhibitors release.

UNIVERSAL STUDIO, Fort Lee, N. J.
ASSOCIATED PICTURES CORP.: Phil Rosen
will direct Barbara LaMarr in “Florrie Meets
a Gentleman.”

5 Companies on
Duty at Rebuilt

Hollywood Plant
(Continued from page 25)

edy-clramas in preference to the sex pic-

lures is demonstrated in the recent an-
nouncement of its new product. Western
stories and adventure stories, however,
are not to be neglected, and will follow
closely behind the comedies in Para-
mount’s production schedule.

Betty Bronson In New One
Betty Bronson will appear in a new

vehicle called “The Golden Princess,”
to be directed by Clarence Badger.
“The Vanishing American” will also be

a fall product written by Zane Grey,
which William K. Howard will direct.

Gloria Swanson has started her work
under the direction of Allan Uwan, and
the first scenes of “The Coast of Folly”
were photographed at Coronado.
Work on “The Wanderer,” Raoul

Walsh’s lavish production, is progressing
rapidly at the Lasky plant.

Universal announced last week it

would make a series of Western pictures

with real Western heroes. These will

be known as Mustang Productions and
will be made under the supervision of

Tsador Bernstein.

Another Eastern independent producer,

Ralph E. Devoe, has come to Holly-

wood and announces his intention of

making 12 two-reel comedies, starring

Woodie Orr. These will be released on
the state right market.

At Mack Sennett’s studio work is pro-

gressing rapidly in editing and titling

Harry Langdon’s first five-reeler, “His
First Flame.” Harry is hard at work on
another two-reel story, however, in

which much funny action takes place in

a Pullman car. Art Rosson is directing

Alice Day in her first starring vehicle

at the same plant.

Things are moving along smoothly at

Metro-Goldwyn-Mayer studio on “Grau-
stark,” “Nothing to Wear,” “The Tower
of Lies,” “The Mystic” and, of course,

“Ben Hur.” Immense sets are under
construction for the latter.

The California studios on Gower street

also present a scene of bustling activity,

with several companies making features
and comedies. “Wildcat Drummond,”
with Frank Merrill, is progressing rapid-
ly under Grover Jones’ direction for

Hercules Productions.
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Kunsky Reveals Receipts in

Paramount Case Testimony
$369,223.48 Is Net Intake on 105 Pictures, According to

Trendle’s Statement at Detroit Hearing of

Gleichman Suit—Lichtman on Stand

(Special to Exhibitors Herald)

DETROIT, MICH., May 26.—Sidney R. Kent, general manager of Famous
Players-Lasky ;

George Weeks, sales manager; A1 Lichtman, sales manager
for Famous Players at the time the contract was made, and George W.
Trendle, general manager of the John H. Kunsky theatres, who received

the Famous Players product after the break with Phil Gleichman, furnished
interesting testimony during their respective stays on the stand in Gleichman’s
suit charging Famous with breach of contract.

Gleichman Asks Paramount for Share of Profits

Gleichman claims that in 1919, Famous Players-Lasky agreed to fur-

nish him with feature pictures over a period of five years and that in

1922—three years after the contract was signed—took their features away
and sold them to the Kunsky interests. He asks that a certain share of
the profits made by Famous Players on the films he says he should have
played be turned back to him.

The Marks Boys, Meyer and Louis!
They head one of Chicago’s fastest
growing theatre concerns. Left to
right: John C. Ryan, master of cere-
monies; Meyer S. Marks and Louis
L. Marks snapped at affair marking
the breaking of ground for new Sheri-
dan Road theatre.

North Carolina Owners
Will Meet June 22-23
(Special to Exhibitors Herald)

WRIGHTSVILLE, N. C., May 26.—
Who will take the reins dropped when
Colonel Henry B. Varner died ? That is

the question confronting North Carolina
M. P. T. O., which convenes here June 22
and 23. Colonel Varner was champion of
the showman’s cause for the 11 years the
state organization has been in existence.
F. Alton Abbott of Charlotte has had
charge of Varner’s office since he died.
Mr. Abbott was appointed temporary sec-
retary when J. A. Estridge resigned.

Pathe Shows Subway
Panic in Four Hours

(Special to Exhibitors Herald)

NEW YORK, May 26.—Pathe News
showed scenes of the subway accident
of May 19 in Broadway theatres four
hours after the panic followed a short
circuit. Three cameramen, rushed by
Emanuel Cohen, editor of the News,
were grinding out film eight minutes
after he was notified of the mishap,
Pathe says.

Mary Pickford in ^Scraps*
(Special to Exhibitors Herald)

LOS ANGELES, May 26.—Mary Pick-
ford’s next picture will be called “Scraps”
and will be of the type of “Daddy Long
Legs.” William Beaudine, who was loaned
to Miss Pickford by Warner Brothers, will
direct.

DeVoe Adds Orr Series
(Special to Exhibitors Herald)

LOS ANGELES, May 26.—Woodie Orr
will star in a series of 12 two-reel come-
dies added to the schedule of independent
features to be made by Ralph DeVoe, it

has been announced.

Lichtman proved a good witness for the

plaintiff. He told on the stand that the

Gleichman contract was no different from
that of many others entered into by
Famous Players. He also denied previous
testimony by Kent that the company was
in the habit of refusing credit to exhib-
itors who were suffering the effects of

poor business.

Discloses Interesting Figures

After a lengthy argument in which the
plaintiff attorneys attempted to force the

Kunsky theatres to reveal the profits they
made on Paramount pictures from the

time the Gleichman contract was abrogated,

Judge Frank Lamb, before whom the case

is being heard, ruled that only the gross
amounts returned to the Famous Players
company should be heard. After this was
settled, George W. Trendle, general man-
ager of the Kunsky theatres, took the

stand and revealed some of the most inter-

esting figures and information of the trial.

The total net receipts received from the

Capitol, Madison and Adams—the three

Kunsky first run theatres—from July 9,

1922, to September 1, 1924, were $369,-

223.48, Trendle testified. The receipts of-

fered by Trendle cover the period which
Gleichman contends was included in his

contract.

These receipts, Trendle said, represented

131 weeks of exhibition and 105 pictures

played at the three theatres.

Announces Rental Plan

Previous testimony revealed that under
the contract existing between Famous
Players and Kunsky, the latter first pays
a rental of $2,500 a week, then is allowed
from $5,000 tO' $7,000 a week for overhead,

and if receipts warrant it, draws on the

net gross for $2,500. The remainder is

then split evenly between the Famous Play-

ers and Kunsky forces. Certain pictures

call for a slightly different arrangement,

according to the testimony.

According to these figures the average

rental received by Famous Players from
its Detroit first run release was approxi-

mately $2,800.

Trendle’s testimony ended Gleichman’s
case and after a motion to dismiss for
lack of evidence of a “joint adventure”
between Gleichman and Famous Players
had been overruled, the defense began
presenting its testimony. George W.
Weeks, general distribution manager, was

the first to be called for the defense.
On the stand Trendle related the story

leading up to his signing with Famous
Players as follows:

Seeks Paramount Service

“I learned in June, 1922, that the Charles
H. Miles interests were negotiating for
Paramount pictures. I went immediately
to New York and entered into negotiations
with Famous Players. They assured me
they could release super-specials without
interfering with the Gleichman contract.

“I ascertained in a later conference that

it might be possible to get their entire

product because of trouble between Gleich-
man and Famous Players. It was difficult,

however, to get anything definite from
them and I concluded they were stalling

me to get a better price from Gleichman
for the fourth year of his contract. In

July, 1922, we began receiving and exhib-

iting Paramount pictures, although the two-
year contract was not signed until August.
“Mr. Kunsky and Mr. Gleichman were

and are fast friends and Mr. Kunsky in-

sisted that nothing be done that would in-

terfere with Gleichman’s interests.”

Skouras Net Income
for Quarter $58,979;
Pay 75c on Each Share

(Special to Exhibitors Herald)

ST. LOUIS, Mo., May 26.—The sum of

$58,979.17 was figured as the net income
of Skouras Brother Enterprises, Inc., for

the first quarter of 1925, ending March
31, before deducting federal income taxes

and after deducting interest, depreciation

and expenses.

The board of directors at their meeting
May 16 declared a dividend of 75 cents a

share of 25,000 shares payable August 1

to stockholders of record on July 25. The
dividend will total $18,750. The board ap-

proved the contract with the Boaz-Kiel
Construction Company for work ort’ the

$5,500,000 New Ambassador Theatre.

Mullane Is Killed
(Special to Exhibitors Herald)

UTICA, N. Y., May 26.—William M.
Mullane, with the Robbins Enterprises,
Inc., was shot and killed one morning last

week. Mrs. Mullane was later arrested. It

is alleged that the shooting followed a fam-
ily quarrel.
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One Reel for $1 Is Basis of
Carl Laemmle’s Service Plan

Universal Announces That Nearly 1,000 Exhibitors Have
Applied for Bookings—Theatres Running One, Two

and Three Nights Are Eligible
(Special to Exhibitors Herald)

NEW YORK, May 26.—Nearly 1,000 exhibitors, operating one, two and
three nights a week, have applied for the Carl Laemmle service plan, which
has as its basis rentals as low as $1 a reel, or 5 cents under the accepted
cost of distribution, which is $1.05, according to an announcement just
made by Universal. In making known the complete proposition. Universal
says

:

Says “Live and Let Live” is Laemmle’s Policy

“The complete service plan is Laemmle’s latest step in the continuation
of his ‘live and let live’ policy. It is proof positive that he is on the level
with the exhibitor and that he means to take every possible step necessary
to keep the small theatre open and the small exhibitor independent.

The Universal chief recently proved
his assertion that Universal’s theatre
purchases were for outlet only, by offer-
ing to sell Universal product over the
head of any Universal house, and even to
sell any Universal theatre itself, proviT
ing he were assured an outlet for Uni-
versal pictures in the community in-

volved. Another recent development of
the Laemmle’s ‘white treatment’ policy
was the inauguration of a ‘cost plus 10
per cent’ basis for selling Universal pic-
tures.

Lists Pictures Included

“The Universal service under the new
plan includes the Universal Jewels of
'The Signal Tower’ group and the first

White List, now being released. It in-

cludes the Western features in the 1924-
1925 productions made with Hoot Gib-
son, Jack Hoxie and William Desmond.
It includes the six serials released during
the past season, down to ‘The Fighting
Ranger’ now being released. There also
are 52 Century comedies, among them
Wanda Wiley comedies, Edna Marian
comedies and two reelers with other
stars. The one reel comedies in the serv-
ice number 52 in all, including the
‘Hysterical History’ comedies. There
are also 52 two reel Western featurettes,
the five Baby Peggy specials, six ‘Fast
Stepper’ two reelers and the last two
series, including twelve pictures, of ‘The
Leather Pushers.’
“The first public announcement of the

plan, which has been under way eight

weeks, was made by Mr. Laemmle in

his talk before the M. P. T. O. A. mem-
bers in convention at Milwaukee last

week. His speech dealt with Independ-

ence and he alluded to the complete
service plan as another evidence of his
own independence, of his desire to keep
exhibitors independent and as an assur-
ance that the theatres he had been forced
to buy would never be used as a weapon
against his own customers.

“Universal exchange men and sales
executives have been working on the
plan since the middle of March.

Representatives Investigate

“About that time, Laemmle sent three
representatives into the field to learn the
attitude of exhibitors towards the idea.
Lew Metzger, manager of Universal’s
Kansas City office, traveled in the Mid-
dle West territory. W. P. Truog, assist-
ant sales director, traveled in another
section of the Mississippi valley, and
Julius Singer, Mr. Laemmle’s personal
representative and a veteran Universal
exchange manager, covered the East.
“The enthusiasm on the part of the

exhibitors approached by these men
prompted Mr. Laemmle to inaugurate
the plan in several exchanges late in

April. Earl Johnson of the Strand the-
atre, Brookfield, 111., was the first ex-
hibitor to take the service. That was on
April 24. Ten days later, Laemmle
flashed word to all Universal exchanges
to inaugurate the new system. So eager
has been the response of the theatre
owner to the new plan, that almost 1,000
have applied for the service to date.

“A new department has been created
in the Universal home office to handle
the plan. Metzger has been relieved of
the Kansas City office and brought to
New York to be supervisor of the new
department.’’

Mix Winds Up Trip

This Week After
^Wisitin^ *Round^*

(Special to Exhibitors Herald)

NEW YORK, May 26.—Tom Mix this

week swings into the last stretch of a
journey that has taken him into the courts
of foreign magistrates, into the homes and
hearts of foreign peasants from one end to
another of Europe, and one end to another
of the United States. This week marks
the completion of his three weeks of travel
about this country where he has made
friends of exchange men, exhibitors and
fans.

At Washington, D. C., he and Tony, the
wonder horse, were welcomed by the first

family of the land. He was ^honored at a
party of 1,000 war veterans. ' Other East-
ern cities he has visited include Buffalo,
Cleveland, Pittsburgh, Atlantic City, Phila-
delphia, Cincinnati, Boston, Chicago, De-
troit, and Toledo. It is said that 40 Mix
prints have been ordered for use the day
Tom arrives in St. Louis; 23 have been
requested for the following day in Kansas
City. He will stop at several Western
cities.

Al Lichtman Recovers;
Goes to Adirondacks

output.

Kingsley of Pro-Dis-Co
Home Office Succumbs

(Special to Exhibitors Herald)

NEW YORK, May 26.—Neil Kingsley,

home office representative of Producers
Distributing Corporation, died in St. Louis
Friday. Mr. Kingsley was there in con-
nection with his work for the sales depart-

ment. He became ill Thursday and was
taken to the Baptist hospital, where he

passed away the following day. He was
about SO years of age and resided in New
York.

Sonin Elected Head
of LoeW’Metro Club
(Special to Exhibitors Herald)

NEW YORK, May 26.—Charles J. So-
nin was elected last week as president of

the Loew-Metro-Goldwyn club. Other offi-

cers elected are

:

Frank J. Roehrenbeck, vice-president; Harry
C. Kleindeinst, treasurer; Alice Goodman, record-

ing secretary, and William Cameron, financial sec-

retary. The board of governors will be made up
of Fred Mitchell, Harry O. Worden, Max Wolff,
Charles Quick, Joe Vogel, Frank Roehrenbeck and
Florence Roehrer.

Taking Money Under Play Date Plan Only
Bar to Our Union with M. P. T O.: Biechele

(Special to Exhibitors Herald)

KANSAS CITY, MO., May 26.
—“With one exception I can see no barrier

that may stand in the way of the affiliation of the M. P. T. O. Kansas-Mis-
souri and the M. P. T. O. A. when our board of directors meets June 8,” said
R. R. Biechele, president of the Kansas-Missouri body, who returned Monday
from the national convention in Milwaukee, he having been appointed to
represent his association, a member of Allied, at the national gathering.
“The one exception is taking money from the Independents under the pro-

posed play date plan," Biechele continued. “The plan in itself is a good one,
but we, as exhibitors, are not going to be over-anxious about receiving money
from any group of exchanges, or anyone else. I don’t know what may happen
at our directors’ meeting. I am merely expressing an opinion. Then, again,
the meeting of the national board of directors, the policy outlined at that
meeting and the concrete results of it will be a great factor in molding the
opinion of Kansas and Missouri, as far as affiliation is concerned."

Biechele was elected to the national board of directors.
"It’s very plain that the Milwaukee meeting was the forerunner of a con-

solidation of Allied, T. O. C. C., M. P. T. O. A., all under one roof. It is

bound to come and cannot be avoided."

(Special to Exhibitors Herald)

NEW YORK, May 26.—Al Lichtman,
who has been seriously ill for several
months at the Hotel Alamec, has bat-
tled his way back
to recovery and
health and is go-
ing up in the Ad-
irondack moun-
tains to rest during
the summer
months. When
Mr. Lichtman re-

turns to New
York in the fall

he will complete
arrangements for
important produc-
tion activities over
which he will have
direction. No an- m uchtman
nouncement is

made at present as to the nature of the

productions or as to the distribution of the
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Their

Start
Ai tlie beginning of

their business careers

Warner Brothers were

exhibitors and here is

tile picture of their

first theatres at New-

castle. Pa. Bijou is at

the left; Cascade at

tin- right, and a penny

arcade between. Abe

Warner is standing at

the Cascade entrance.

Warner Brothers’ Fight to the Top
TT’S a far cry from running a little

bicycle shop in an Ohio town to the

lialf ownership of one of the biggest mo-
tion picture enterprises in the world.
y\ncl it helps along when two brothers
who thus graduated have two more
brothers as the owners of the other half

of the aforesaid motion picture enter-

prise.

The romance of big business has become a trite saying, but
to few is it more applicable than to the four Warner Brotliers,
Harry, Abe, Sam and Jack, who recently increased their
already gigantic picture interests by the outright purchase of
Vitagraph, the oldest film company in existence and with a
name that is probably known to more motion picture patrons
than any other.

Away back about 1900, when the bicycle craze struck the
country, Harry and Abe Warner opened a little shop on Chest-
nut street, Youngstown, Ohio, to which city their parents had
moved from Baltimore with their brood of five sous and one
daughter.

Business was sometimes good and sometimes
bad. Sometimes there was plenty of money in

the bicycle business and sometimes there was
mighty little. But such little things as a scarc-
ity of coin did not faze the Warner Brothers.
'When they needed it they’d go and get it, and it

may be that this go-and-get-it spirit learned in
the bicycle days has
stood them in good
stead in many in-

stances since get-
ting into bigger
business. It is gen-
erally known of the
Warner Brothers
that when they need
anything, whether it

is money or some-
thing else, they go
and get it.

Shortly after open-
ing the bicycle shop
in Youngstown Abe
and Harry devel-
oped into crack bi-

cycle riders. Harry
was a six day plug-
ger and Abe was a
bearcat as a road

aThe First of

Series by
John S. Spargo

Tlie 'Warner Brothers in their earlier days. Left to right: Ahe, Jack, Sain and
Harry. Harry was 2.5 years of age at the time his photograph was taken.

racer. Kvery time the bank roll would
comim nee to take on the plethoric ap-

]uarance of a >heet of tin foil, and the

teeth marks of the wolf began to get

r isible on the shop door, Abe and Harry
would get busy reading the sporting
]>ages of the newspapers to get a line on
future events in bicycle racing.

If it was a six day race Harry entered,
with Abe as his trainer and manager. If it was a road race
Abe entered, with Harry doing the honors as manager and
trainer. And it is a matter of record in that section of Ohio
that Abe Warner won many a road race and Harry gathered
in the shekels after the close of a lot of indoor six day meets.

While Abe and Harry were away racing, Sam Warner took
charge of the bicycle shop. When they weren’t away he just

helped about the place. Even in those early days Sam had his

eye on the amusement business and when he wasn’t busy about
the bicycle shop spent most of his time around the theatre

—

there was but one worth while in Youngstown at that time.

-And Sam was the first of the Warners to get

into that business. Through acquaintances
made about the theatre, Sam was offered a job
as assistant manager of an amusement park at

Cedar Point, near Sandusky, and from that time
on he left the bicycle business flat. This was in

1902 and from assistant Sam soon became man-
ager of the park, which was owned by Ingersoll

Amusement Com-
pany of Pittsburgh.
M o t i o n pictures

there were just be-
in,g shown and
talked of—m ore
talked of than
shown. Sam became
interested and
learned somewhere
of a motion picture
outfit which was
owned by a woman,
and which was not

being used. Hunt-
ing up the woman
Sam got the story.

She had bought
the outfit for her
von and through his

lack of attention to
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The first motion picture roadshow is said to have heen taken out by Warner Brothers.
The picture was “Dante’s Inferno.” A lecturer in the person of W. Stevens Bush,
accompanied the show. This picture was taken while the attraction was playing at

Atlantic City. On the extreme right are Sam and Jack Warner. Third from the
left is Mr. Bush.

business or lack of business ability the
project failed to flourish. The outfit was
for sale, and taking his Brother Abe in

with him, Sam made the purchase for

$150 and the first motion picture firm of
Warner Brothers was formed.
The outfit consisted of a projection

machine, a phonograph and a reel of
“The Great Train Robbery.” With this

they started on a tour of the Ohio
towns, and were joined by two other
members of the family—Jack, a young-
ster just out of school, and their sister.

The show they gave was a good one for
its time and carried added attractions.
Abe took care of the front of the house,
which meant chiefly collecting at the
door; Sam projected the picture and
looked after the inside; Jack, who had a
good baritone voice, sang popular songs,
and the sister played an organ which
was added to the outfit soon after the
road start was made.
The shows were given in theatres,

halls or whatever place was available in

towns the company visited, and every
place secured was played on a percent-
age basis. This probably marks the ad-
vent of percentage playing in the mo-
tion picture business.

Another “first” likely happened on the
first road tour of Warner Brothers pic-
tures, and this was the first motion pic-
ture fire. For some reason Sam had
to be away when the projection machine
was set up in Tiffin, Ohio, and Abe gave
over the front of the house to Jack while
he did the work usually looked after by
Sam. In laying an electric wire to the
projection machine, Abe decided that
stringing it along under the carpet in

the aisle would be a good idea. It was,
all right, except for the fact that the
wire, which had been used many times,
had lost some of its insulation, and dur-
ing the show the carpet caught fire and
burned up. Somewhere there may have
been an earlier motion picture fire, but
it is not on record.

During a week’s layoff of the road
show Abe and Sam were in Pittsburgh
looking for another reel of film, and
strolled into a nickleodeon to see the

show. Both saw more of the audience
than they did of the show, and after they
came out, stood near the entrance and
watched the nickels being paid in at the
door. Abe looked at Sam and Sam
looked at Abe, and then one of them

—

history is vague as to which—said:

“This looks like a better graft than
playing the road. Let’s get us a motion
picture theatre.” And they did.

Seats from Undertaker

Newcastle, Pa., which they had played
with the road show, looked good to
them so back there they went to hunt
for a location. They found a store build-
ing which could be rented cheaply and
could be well applied to their purpose,
but there were no seats to be had. Noth-
ing daunted, they hunted up the local

undertaker and made a deal with him.
He had 99 folding chairs which he

used at funerals and these he would rent
to the ambitious showmen, on one con-
dition. That condition was that when
there was a funeral in the town the the-
atre should close and the seats be re-

turned to the undertaker for use at the
burial services.

Abe and Sam couldn’t see why the the-
atre should be closed for a day on ac-
count of such a little matter as having
no seats, so they amended the condition.
They had been studying their clientele

and believed they were anxious enough
to see a picture so that they wouldn’t
mind standing in the event of a funeral
needing the chairs. So it went that way.
Neither Sam nor Abe remembers how
many times they were called on to re-

turn the chairs to the undertaker, but
both admit their audiences stood at a
few shows.
At this time they were securing their

film from Rowland & Clark, who oper-
ated the Pittsburgh Calcium Light Com-
pany and controlled all the film for that
section of the country. The Warners
were paying $40 a week for two changes
of bill, each change consisting of one
reel of two subjects.

They were called on by Rowland &
Clark to put up a deposit of $100 a reel.

and they didn’t have the $200 required

to cover their two reel a week shipment.
In the meantime Harry had sold out his

bicycle business and was in Pittsburgh
where his wife’s people lived. Getting
in touch with him Abe and Sam per-

suaded him to talk his wife’s uncle into

putting up the $200 deposit, which was
done.

Harry Joins Them
With Harry now joining them, the

three brothers sat down to analyze the

situation. The $100 deposit required on
each reel was about the cost of the reel,

so they couldn’t see where there was
much in the way of chances taken. The
result of the analysis was that Harry
Warner said:

“It’s a business. Let’s get into it.”

And they did.

And the result of this decision to “get

into it” caused the formation of what is

very likely the first booking circuit of

exhibitors. The boys decided to get 19

other exhibitors to join them and the

entire 20 each put up $100 for the pur-

chase of 20 reels of film. Each of these

20 reel,s was to make the circuit of the

20 houses, thus giving each exhibitor

his shows for 10 weeks at a total cost

of $100 instead of the $40 he was then

paying.
When the first 10 of these had signed

up Sam and Harry decided to go to New
York to look over the prospect of buy-
ing film, leaving Abe to run the New-
castle house. After talking with Rock,
Lubin and the other dignitaries of the

baby industry, the Warners started to

do a little prospecting around.
They learned that Marcus Loew had

seven theatres showing pictures and
that the now head of Metro-Goldwyn
was doing on his own with his seven

houses just what Warners proposed
doing with the 20 houses they were
banding together in Pennsylvania.

Enter Renting Game

Loew would buy his films outright,

show them in his seven theatres and
then junk them. Hunting up Mr. Loew
they bought from him three trunkloads

of films that Loew had used in his the-

atres, and returned to Pittsburgh, which
they had decided to make their head-

quarters.
Later Harry and Sam bought three

more trunkloads of film from Mr. Loew,
and decided to get into the renting game
themselves, seeing more money in that

than devoting all their time to the cir-

cuit. This also would make them sure

of a supply for the Newcastle house Abe
was still running.
With the three trunkloads of film

Harry and Sam started Duquesne
Amusement Supply Company and corn-

menced renting pictures in competition
to Rowland & Clark. In this they met
no small amount of success and caused
the Rowland & Clark firm, which had
been having the business all to itself,

so much worry that negotiations were
opened to buy out the Warners.
Nothing came of this at the time and

Duquesne Amusement Supply Company
continued to grow. Later this was
changed to Mutual Film Exchange, with
the Warner brothers—now four in num-
ber since Jack had joined the other three

—becoming quite an important factor in

the rapidly growing film industry in

Western Pennsylvania.
The success of Mutual Film Exchange

brought another offer to buy from Row-
land & Clark. Then started some dick-

ering which finally resulted in the

War.ners selling out to their competi-
tors for $30,000. This, at that time, was
a lot of money in the film business, and
as Sam Warner puts it:

“Only a bank had more than that.”



31June 6, 1925 EXHIBITORS HERALD

WHO’S SAM SPRING? HE’S F-N MAINSPRING

A Doer With Ideals
^New secretary-treasurer of First National follows double-

barreled philosophy of youthful enthusiasm and loyal coop-

eration. Joined F-N as local counsel in Boston in 1921. Found
time to write law books, too.

By T. O. Service

CAM SPRING (nobody called him Sa«nuelj has jumped into the First Na-
tional saddle right behind General Manager Richard A. Rowland, and is

all set for some fast riding. He is out in the open now, helping to carry through
plans that he had a hand in shaping behind the closed doors of his legal library.

He has, in short, emerged as a distinct personality to be reckoned with in motion
picture affairs. You will want to know Sam Spring and when you do know
bim—really know him, that is—you will probably agree that his personality is

both unusual and engaging. He is a man of many accomplishments.

If you doubt it, look him up in “Who’s
Who.”

^TOP: Sam Spring, the newly

elected secretary-treasurer of

First National, and “a man of

many accomplishments.” IVe

refer you to “Who’s Who.”

^LEFT : Mr. Spring, who is

also assistant general man-

ager of the company, and E.

Bruce Johnson, manager of the

foreign department of First

National.

^BELOW : Mr. Spring confers

with E. A. Eschman, general

manager of distribution for

the producing-distributing com-

pany.

At the present moment, Mr. Spring car-

ries a couple of titles in the First National
organization—secretary and treasurer

;
and

also insists that he is still a lawyer and
associated with R. W. Perkins as general
counsel for the company. Any one of
these offices looks like a fair sized job,

but the weight of authority has not caused
him to take himself over-seriously. If he
did not enjoy the work, if it did not con-
tribute a stimulating kick, one suspects that

First National soon would be looking for
a new executive. One of his immediate
unsuppressed desires is to trim Dick
Rowland at handball. In this respect, as

in others, he is optimistic—and according
to his own statement, with excellent cause.

But Rowland tells a different story.

Places Loyalty First

A few moments’ conversation with Mr.
Spring revealed two basic ideals in his

business philosophy, and, perhaps, in his

philosohy of life in general. He believes

whole heartedly in the enthusiasm of youth
and in the cooperative helpfulness of team
play. In the course of half an hour, he
reverted several times to his vision of First

National as an organization of young men
working together, playing together and
finding fun in their work as in their play.

He spoke of the spirit of loyalty in First

National—a loyalty which is always stimu-

lated by the high model, set by Robert
Lieber, of always thinking of First Na-
tional first—and likened good organization

to a football team where there can be no
success without concerted action.

“Rewards for individual efforts are cer-
tain to come when the individual realizes

that in promoting the good of the organi-
zation as a whole he is necessarily advanc-
ing his own ends and appreciates that ‘heads
up,’ happy team play is a reward in itself.”

Mr. Spring smiled. “I don’t want to talk

like a stuffed high hat, but I do want to

put over the fact that as I see First Na-
tional it is a company of young men who
are not ashamed to have ideals and who
are playing the picture game together the
best way and the fairest way they know
how because they enjoy it. And we’re
lucky enough to have two openminded,
matchless leaders in Robert Lieber and
Dick Rowland. Enthusiasm joined with
kindly leadership can’t be licked.”

There is a crisp directness in Mr.
Spring’s manner of expression that may be
the result of his legal training. One feels

he thinks rapidly and to the point
;

but
behind this mental alertness lies a friendly

{Continued on page 32)



E X H I B I O S H R a L D June 6, 192532

F. B. O. officers and salesmen are all whooped up to put over the 1925-26 product, following the convention May 9 to 10 in

Chicago, that brought together executives, officials, division and branch managers in the United States and Canada. On
the left of the front row, kneeling, is P. C. Taylor, branch manager, Toronto. Seated on benches in the front row, left

to right, are: E. J. Smith, division manager at Buffalo, N . Y.; “Claude” E. Penrod, district manager at Indianapolis,
Ind.; Lee Marcus, of the home office sales promotion department ; J. I. Schnitzer, vice-president and general manager;
Harry M. Berman, general sales manager; Nat G. Rothstein, director of publicity, advertising and exploitation ; Cleve
Adams, division manager, Chicago, and “Max” J. Weisfeldt, division manager at Minneapolis. Minn.

Who Is Sam Spring?
He Is Main Spring

At First National
{Continued from page 31)

lujrsonality reflected in a ready smile and
a quick humor. Without appearing to

scrutinize, he seemingly forms a hasty es-

timate of the man he is talking to and
then meets him on his own grounds with-
out constraint. He is more concerned
about learning the other fellow's viewpoint
than airing his own, which, again, may be
a part of the judicial temperament. He has
a fortunate faculty of placing people at

their ease by manifesting an interest in

what they have to say, and is averse to

talking about himself and what he has
done. He is naturally democratic without
making a pose of democracy and good fcl-

low'ship.

Appointed by Coolidge

If the truth be told, and there is no
reason why it should not be, Sam Spring
has one of the most thoroughly trained

minds in the motion picture industry.

Born in California, which, with a Cali-

fornian’s customary pride, he said was the

most fortunate thing that had ever hap-
pened to him (and the only thing he’s

proud of), he soon moved with his fam-
ily to Seattle where he spent his early

boyhood, save for a brief period in Alaska.
In his sixteenth year he moved East and
prepared for Harvard at Phillips Andover
Academy. His career at Harvard, marked
by scholastic attainments from the outset,

covered seven years, at the end of which
he had been graduated with honors from
both the college and the law' school.

Returning to California he soon distin-

guished himself in the practice of law

in San Francisco, where for five years he

was engaged in public utility work and rale

fixing cases. During this period he was
associated with W. E. Creed, now presi-

dent of Pacific Gas and Electric Company.
In all probability, Mr. Spring would have
continued the career progressing so aus-

piciously in California had he not mar-
ried a Boston girl and moved East because

she did not want to l)c separated from her

family.

Joined First National in ’21

Mis success in Massachusetts was no less

pronounced as special assistant attorne}’

general
;

also, by special appointment of

Calvin Coolidge, then governor, as a mem-
ber of the Massachusetts securities com-
mission. In the latter capacity he drew
up the law now being enforced against

the sale of fraudulent securities, generally

conceded to be one of the most important
measures enacted in New England during
recent years.

It was in 1921, as local counsel for First

National in Boston, that Mr. Spring came
into contact with officials of the organiza-
tion and developed an interest in motion
picture affairs. One year later he moved
to New York as general counsel and since

that time he has become an inceasingly im-
portant factor in the inner workings of

the company, with the result that at the

annual meeting in West Baden a few weeks
ago he was the choice of the franchise

holders for the post he now occupies.

This sketchy outline indicates Mr. Spring
must have had little difficulty in filling 24

hours a day since he left college
;

but

somewhere he found time to write several

law books and contribute articles to the

Atlantic Monthly, Century, Harper’s, Rc-
ihew of Revieios, North American Revieiv,

The Nation, Harvard Law Reviezv, Yate
Law Review and other publications of equal

consequence. Perhaps some day, when the

motion picture game loses its snap and its

unexpectedness, if it ever does, the ver-

satile Sam Spring may find a fresh kick

in turning out fiction for the Saturday
JLi’cning Post. Stranger things ha\ c hap-

pened.

Terriss New F-P-L Dean
(Special to Exhibitors Herald)

NEW YORK, May 26.—Tom Teniss,

director, has been made dean of the

Paramount Picture School, Inc., which
has been organized recently.

Metro Ready to Spend
Millions for Theatres

Says Louis B. Mayer
{Continued from page 21 )

enter into a controversy as to the cor-
rectness of the statements made. I

wish to say, however, that First Na-
tional Pictures, Inc., as, a company
owns no theatres and does not intend
to enter the field of theatre ownership.
Stockholders in the company are all

independent theatre owners and formed
the company for the purpose of pro-
tection for all independent theatre
owners. It is our opinion that we al-

ways have carefully guarded these
purposes and that the record of the
company, through its years of exist-
ence and long customer list of satisfied
theatre owners, is evidence of this
fact.”

Rothchild Company
Gets Frisco Strand

(Special to E.rhibitors Herald)

^
SAN FRANCISCO, CAL.. May 26.—

The Strand theatre in iMarket street has
been acquired by the Herbert L. Roth-
child interests. It will be remodeled at

a cost of $150,000 and will be devoted to
first run pictures.

IFells Purchases

Richmond Theatre
(Special to E.rhibitors Herald)

RICHMOND, VA., May 26.—The
Fifth Street theatre has been added to
the Jake Wells circuit. The Wells in-
terests also acquired recently the Na-
tional and Broadway theatres, the deal
involving, it is said, $1 ,000,000.

F. & R. Add House
at Mankato to Chain

(Special to Exhibitors Herald)
MINNEAPOLIS, MINN., May 26.—

The State theatre at Mankato, Minn.,
has been added to the Finklestein &'

Rubin circuit. This places the F. & R.

people in direct competition to the
.American .Amusement Company.
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Famous to Open School for
Training Theatre Managers

First Term Begins on August 15 Under the Supervision of

Harold B. Franklin—^Every Phase of Operation to Be
Taught During Six Months’ Period

(Special to Exhibitors Herald)

N]'A\ YORK, May 2 ().—That the men who follow the various vocations
within the film industry require highly specialized schooling is recognized
by at least one of the largest of the companies, is evidenced by the estab-
lishment of another training school by Famous Players-Lasky Corporation.

Closely following the establishment of a school of acting Famous Players
last week announced the formation of a training school for theatre
managers.

Idea Originated With Harold B. Franklin

This announcement was made by Harold B. Franklin, director of theatres
for Paramount, whose fertile brain conceived the new idea. This school
will open its first term August 15 and upon the graduation of the first

class on February 1, 1926, the second term will open. The courses will be
continuous thereafter and wall embrace everv phase of motion picture
management.

Tom Sees 29 Stars

in Paths of Past
(Special to Exhibitors Herald)

HOLLYWOOD, May 2 6.—
“Twenty-nine of ’em have played
opposite me in 60 Fox pictures in

the past nine years," mused Tox
Mix last week while runnning
through a gallery of photographs
of popular stars. There were pic-

tures of Colleen Moore, Wanda
Hawley, Pauline Starke, Patsy
Ruth Miller, Lillian Rich, Barbara
Bedford, Billie Dove, Doris May,
Mabel Ballin and others.

Fox Sets Aug. 23
as Release Date

for Golden Play
(Special to E.vhibitors Herald)

NEW YORK, May 26.—Fox Film Cor-
poration has announced the following re-

lease schedule on its 1925-26 specials

:

August 23—“Lightnin”, the John Golden stage

play, featuring Jay Hunt.
August 30" **The Everlasting M^Tisper,’’ star-

ring Tom Mix.
September 6—“Kentucky Pride,” story of horses

and men, with Henry Walthall in the leading role.

Sejtember 13^—**A8 No Man Has Loved,” an
adaptation of “The Man Without a Country.”

September 20—“The Wheel,” another Golden
play featuring Harrison Ford and Claire Adams.
September—“The Desert Valley,” starring Buck

Jones and “Lazybones,** featuring Buck Jones.
October 4^—“The Iron Horse,*’ which has been

making box office history.
October 11^—“The First Year,” another Golden

jday, and “The Lucky Horseshoe,” starring Tom
Mix.

October 18—“The Winding Stair.”
October 25^—“When the Door Opened.”
November 15—“The Fool,” an adaptation of

the Channing Pollock play, which is entering its

-ihird month on Broadway.
November 1—“The Fighting Heart,” starring

•George O'Brien.
November 1—“The Timber Wolf.” starring

Buck Jones.
November 8—“Thank You,” another Golden

picture.
November 22—The first Peter B. Kyne story.
November 22—“The Best Ba*l Man ” starring

lorn Mix.
November 29—“Havoc,” Rowland V. Lee's ver-

sion of the stage success.

December 6^—“The Dixie Merchant.”
December 13—“East Lynne” and Buck Jones in

**Man Four Square.”
December 20—“Thunder Mountain,” an adap-

tation of “Howdy Folks.”
Christm9« Week—“The Ancient Mariner.”

The New Yeai-— “Siberia,” January 3;
January 10, “The Silver Treasure,” from
Joseph Conrad’s popular novel, “Nostro-
mo,” and Tom Mix in “The Love Fixer;”
Peter B. Kyne’s second story, January 17,

with H. G. Wells’ “Marriage” following
January 24; January 31, “Dangers of a
Great City” and Buck Jones in “The Des-
ert’s Price”; “The Trouble Hunter,” Feb-
ruary 7 ;

“The Johnstown Flood,” February
14; “Part Time Wives,” February 21; “The
Road to Glory,’ and Tom Mix in “My Own
Pal,” February 28

;
“Daybreak,” March 7

;

the third Kyne story, March 14; “Separate
Rooms,” and a Buck Jones starring vehicle,

March 21, and “Manhood,” March 28, “The
Golden Butterfly,” April 4; “Wages for
Wives,” April 11 ;

“Palace of Pleasure”
and a Tom Mix picture, April 18; the

fourth Kyne story and a Jones picture.

May 9, a Mix picture, June 6, and another
Jones on June 27.

Metro Declares 1^A%
on Quarterly Dividend

(Special to E.vhibitors Herald)

NEW YORK, May 26.—The board of
directors of Metro-Goldwyn has declared a
quarterly dividend of 1J4 per cent on the

preferred stock, payable June 15, 1925, to

stockholders of record at the close of busi-

ness May 29, 1925.

The school, the sessions of which will

be held at the Rivoli theatre here, will be
under the direct supervision of one of the
Famous Players-Lasky theatre depart-
ment’s experts and its administration will

be in charge of an executive council. In
addition, Mr. Franklin states, there will

be a board of directors consisting of some
of the most important figures in the motion
picture industry.

There will be complete and thorough in-

struction in all practical details of theatre
management, in the course of which stu-

dents will learn the daily routine of the
modern, up-to-date theatre and will be
given definite instruction by special ex-
perts in each branch of theatre activity.

In addition to classroom instructions, stu-

dents will be taken into intimate contact
with every phase of motion picture theatre

operation and from time to time will be
assigned to tasks in which they will be
brought into contact with the actual de-
tails of theatre management.

All Phases to Be Studied

Among the subjects which will serve as

bases for courses in the school will be the

history of the development of the motion
picture theatre

;
the interrelation of pro-

duction, distribution and exhibition; the se-

lection of advantageous sites, the various
types of theatres, from the de luxe first run
house to the neighborhood theatre

;
theatre

architecture and equipment, house service,

the relation of the theatre to the commu-
nity, music, projection and lighting, pres-

entation and prologues, exploitation, adver-
tising and publicity; good will building,

programs and theatre accounting.
Requirements for entrance to the school

will include good health, absence of de-

formity, and a clean-cut, pleasing personal-

ity, No applications will be received from
men under 18 or over 28 years of age, and
while it is preferred that applicants be col-

lege graduates, exceptions will be made for

high school graduates Avhose other qualifi-

cations are deemed favorable. Applications
for admission to the first session of the

school will be received between July 1 and
July 15, On July 20, or thereabouts, the

tentatively successful candidates for ad-

mission will be notified and they will be

interviewed in- New York City by appoint-

ment between August 1 and August 10,

Will Increase Standard

In connection with his announcement,
Ylr, Franklin said:

“Although motion picture theatre management
is a highly technical field requiring specially

trained experts, there has hitherto been no central
training point for those engaged in this important

work. Through their own sheer ability there are
men, at different points throughout the country,
who have developed through experience and the
progress of the theatre business a capability
wliich measures up to requirements. But without
any definite training center there has naturally
been much wasted effort, much blundering and
failure.

“The establishing of the Paramount theatre
managers’ training school is the first step toward
preparing thoroughly trained managers to carry
on the work of motion picture theatre manage-
ment. This school will not only prove of benefit
to the industry, but will offer an attractive voca-
tion for young Americans and an opportunity for
good financial return. Its purpose is essentially
practical and it will lay a solid foundation for
the future by sending out graduates who can
carry on the important work of theatre manage-
ment. Moreover, it should help to establish a
much higher standard for the profession. Eacli
manager will be trained in the responsibilities of
civic duties as well as in the higher ideals of tlie

industry. This should be a decided influence in
elevating the motion picture to the highest plane,
where it rightfully belongs. Motion picture thea-
tres everywhere are contributing to the welfare
of their respective communities and it is our
purpose to make the profession of theatre man-
ager one of real dignity and importance.’’

Mogler Heads St. Louis
Exhibitors League for

12th Term of Office
(Special to Exhibitors Herald)

ST. LOUIS, Mo., May 26.—Joseph Mo-
,qler, president of the Motion Picture Ex-
hibitors League here, was re-elected to that

office for the 12th
time at the annual
election of officers

May 19.

Mogler owns
the Mogler, Ex-
cello and Bremen
theatres on the
north side of the
city. He has taken
active part in or-
ganization work,
having served in

several national
offices.

Other officers

Joseph Mogler elected are : Fred
Wehrenberg, vice

president
;
Louis Hehl, recording secretary

;

W. O. Reeves, financial secretary; Oscar
Lehr, treasurer, and Chester Kaiman, scr-

,ceant-at-arms.

Alma Rubens’ Mother May Be Heir
HOLLYWOOD.—The mother of Alma Rubens.

Mrs. Theresa Hayes Rubens, will, share one-fifth
of a $1,000,000 estate if she is able to identify
herself as the nieec of Michael Hayes who died
in .Australia in 1009, it has been declareil here.
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Chaplin Victory Over Amador
Bars All Imitations

Mack Sennett Going to Europe for Talent—W^arnpas Gives Bathing

Party—5,000 Open IFest Coast’s San Bernardino Theatre

By RAY MURRAY

Hollywood, calif., May 26.—The famous suit of Charles Chap-
lin vs. Charles Amador has finally been decided. Superior Court
Judge John L. Hudner of Hollister handed down his decision last

week in favor of Chaplin. The case was filed more than two years ago, and
was tried several months ago. Attorney Loyd Wright, counsel for Chaplin,

announced that the decision, which restrains Amador from deceiving the

public into believing films or screen acting offered by the defendant were
those of the plaintiff, was entirely satisfactory. Any attempt on the part
of any one to imitate Chaplin will be a violation of the injunction.

TV/f ACK SENNETT, famous bathing girl

impresario, is going to scour the Euro-
pean market this summer for additional

talent for his Glendale Boulevard studio.

Mr. Sennett expects to leave for the Con-
tinent next month. Albert Kaufmann,
well known theatrical manager, will ac-

company him. Kaufmann will retire as

local director general of Grauman’s Million

Dollar Theatre, the Metropolitan and Rial-

to, and is to have charge of all European
theatres in which Paramount pictures are

played.
* * *

The Wampas holds its annual bathing

party and picnic Snuday, May 31, near Las
Flores Canyon, north of Santa Monica.

The picnic also marks the formal opening

of the Wampas beach house for the sum-
mer. Ray Davidson is in charge.

* * *

Among guests of honor at Monday
night's meeting of the Wampas were Lou-
ella O. Parsons, motion picture editor of

the New York American, and James R.

Quirk, editor and publisher of Photoplay

Magazine.
* * *

Teddy, Sennett Dog, Is Dead

Teddy the Great Dane, familiar to screen

fans for 13 years, is dead. The famous
Sennett dog, it is said, grieved himself to

death over the injury to his son, Teddy,

Tr., in an automobile accident.
* * *

Joe Bujan, a director for Bud Barsky
Productions, was the victim of two auto-

mobile accidents last week and is now in

Glendale Hospital. Bujan, while directing

a picture on Highland avenue, was run
down by an automobile, and while being
taken to the hospital by Kenneth McDon-
ald, a motion picture actor, was thrown
out and badly injured a second time when
the machine overturned.

•>ts * *

About 5,000 participated in the opening
of the new West Coast Theatre in “E”
street,, San Bernardino, last Wednesday.
The new house is hailed as the most com-
plete and elaborately equipped in the in-

terior of Southern California. Officials of

West Coast Theatres present included M.
Gore, president; J. R. Gore, vice-president;

•Sol Lesser, secretary and treasurer, and
Adolph Ramish. H. L. Hartman is resident

manager of the new house.
* * *

Wesley Barry, juvenile picture actor, has
started action to recover $30,500 salary al-

leged due him on a contract with W. D.
Russell Productions. Hearing will take

place this week.
* * *

Fire Thrills 40 on Yacht
Forty motion picture people, headed by

Marion Mack, star of Marion Mack Pro-
ductions, were actors in an unscheduled
thriller at the First street wharf, Los An-
geles, last Wednesday when a yacht burst

into flames as the party was about to

put out to sea for scenes in a rum-running
film story. Cullen Pate, director; Allan
Forrest, leading man, George Siegmann,
Jack Cooper, and 25 extras escaped, to-

gether with the star. Federal officers

searched the boat for liquor, but were
finally convinced the empty liquor cases

were only props. The Marion Mack Pro-

ductions is a new organization for the in-

dependent market.
* * *

John Ince Productions has opened head-
quarters in the Guaranty Building, Holly-
wood, and plans to produce 44 pictures the

coming year. John Ince, brother of the

late Thos. H. Ince, is president
;
Don

Meaney, vice-president, and Sam Wolff,
secretary and treasurer. They will pro-

duce pictures at the Fine Arts Studio, and
have signed Herbert Rawlinson, Roy Stew-
art and Grace Darmond for the first pro-

ductions.
* * *

Robert G. Vignola, First National direc-

tor, has returned from Hawaii. He enter-

tained the local press at his home Satur-

day evening.
* * *

Negotiations are under way between
West Coast Theatres, Inc., and Famous
Players-Lasky for the showing at Grau-
man’s Million Dollar theatre of some of

the West Coast’s bookings.
* * *

Gunnar Kasson, who came from Nome
with his dog team, filed a claim against

Sol Lesser before the state labor depart-

ment and received $1,267 back salary.
4: * sf;

Hal Horne, managing director of Cri-

terion theatre, has tendered his resigna-

tion to West Coast Theatres, Inc., and will

join a large Eastern syndicate as director

of presentation.
* * *

Higgin Wins House Prize

Howard Higgin, director and author of

many well known screen plays, has been

awarded the grand prize by American In-

stitute of Architecture for his home, de-

signed by himself, in connection with Na-
tional Better Homes Week.

* * *

Irene Rich, Warner Brothers star, will

reign as queen of the Shriners convention

in Los Angeles the week of June 1.

* * *

Henry Hobart, president of Distinctive

Pictures Corporation of New York, ar-

rived in Los Angeles last week and will

arrange for filming of future pictures of

his organization in Hollywood.
:ic * *

Roscoe “Fatty” Arbuckle got the head-

lines in local papers last week when an at-

tempt was made to obtain $12,000 from the

comedian. Upon the return of a check for

$1,000, which was part payment of the $12,-

000 by Mr. Arbuckle’s brother, investiga-

tion by the district attorney was dropped.

Mr. Arbuckle got a lot of publicity, but it

proved to be a case of shaking the family

skeleton.
^ ^ ^

Raymond L. Schrock, general manager
of Universal Studios, home from the Mil-

waukee convention said plenty of outside

influence was offered the small producer

and exhibitor to wage their war, and Air.

Laemmle subscribed $50,000 toward this

fund. Several independent producers felt

Mr. Laemmle was aligned with the usurp-

ers of the industry, and cited his recent

purchase of theatres throughout the coun-

try. “Llniversal was compelled to do this,”

said Mr. Schrock, “in order to protect their

own interests.”

Fox Adds Writers to

Publicity Department
(Special to Exhibitors Herald)

NEW YORK, May 26.—Fox FUm
Corporation has announced the reorganiza-

tion and enlargement of its publicity de-

partment. Erie Hampton has been sent

from the home office as assistant to Jack
Hill. Frank Murray has been engaged per-

manently. Others added are Elizabeth

Riordab, Meredith Davis, newspaper writ-

ers, and William Walling, Jr.

540 Films to Be Produced at Average
Cost of $150,000, Declares Schenck

(Special to Exhibitors Herald)

HOLLYWOOD, May 29.—In an exclusive statement to Exhibitors Her-
ald, Joseph M. Schenck, president of the Motion Picture Producers’ Asso-
ciation said:
Figures available to the Motion Picture Producers’ Association show that

the industry has entered a year of steady, normal, consistent expansion.
Eighty-one million dollars will be spent in production. This figure is based
upon reports to the association that 540 pictures will be produced during the
year at an average cost of $150,000.
“Most striking of the year’s developments is the new attitude of banks

and other institutions of high finance. From classing the industry as a poor,
or at best only a fair risk, these institutions now realize the industry has
reached a sane level and stand willing to advance virtually unlimited sums to
reliable producers—and to exhibitors as well. The lead in this important
move was made by Dr. A. H. Giannini of the Bank of Italy. Other bankers
have now fallen into line. Millions will be advanced to producers this year
by Wall Street. Motion picture executives now occupy places of responsi-
bility in the personnel of virtually every leading bank.
“This is significant principally because it establishes that motion pictures

have become, to all practical intents and purposes, a commodity in this coun-
try. There is no such thing as hard times in the United States today. Plenty
of money is available for reliable investments. Motion pictures now come
into this category, and there is adequate financial backing for producers
whose product is recognized as standard.’’
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Solid comfort in a one horse shay! Tommy Meighan, Paramount star, and

William Hines toured Greenbrier county, West Virginia, while the former

spent a vacation there following the completion of “Old Home Week.”
Hines is a brother of Major General Hines, chief of staff of U. S. Army,
and is proprietor of White Sulphur Springs theatre.

I:

“On your mark—get set!” comnianded Mary Pickford, starter, when Doug
Fairbanks was persuaded to race with Paavo Nurmi, the fleet Finn. “Just
take a picture of the finish,” said the United Artist athlete star, “that’ll just
b« Nurmi.” Mary and Doug are contemplating a trip to Europe with the
completion of “Little Annie Rooney.”

With us again! Dorothy Phillips has signed

a contract to appear with the Metropolitan

Production Company after an absence from
the screen dating from the sudden death of

Allan Holubar, her husband.
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$3,100,000 is said to be
the amount Hunt Strom-
berg will put on produc-
tions this year for Pro-
Dis-Co.

James R. Grainger, sales man-
ager for Fox, established a new
branch office in the Milwaukee
territory last week. He is visit-

ing many key cities at present.

H arrison Fisher said she was the prettiest girl in

America. Kathryn Hill appears in this costume in the
role of Naomi in “The Wanderer”, Paramount produc-
tion. You’ve often seen pictures of her on magazine
covers.

“It’s hard to work in Florida,” said Dorothy Mackaill while
making “Chickie”. “The weather’s too nice.” Left to right
the men are John Francis Dillon, director for First National,
John Bowers, and Dillon’s assistants, James Dunne and Don
Hetrick.

A pompous looking craft. The sea galleys may be seen which are used in

the pretentious film, “Ben Hur”, which Fred Niblo is directing for the Metro-
Goldwyn-Mayer company. Several months were spent in Rome where the
cast of principals went to film most of the scenes of the historical Wallace
story.

Water’s fine! A little soap and water
is a great ally of beauty, said Natalie

Kingston who appears in Mack Sennett
comedies for Pathe. Her latest is with

Harry Langdon in “His Marriage Wow.”
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Monte Blue and his pet. It likes

him. But don’t ask what it is!!!

Both are in Warners’ “The
Limited Mail,” adapted from
the stage play.

Alice Calhoun is the

beautiful Vitagraph star

whose contract has been
taken over by Warner
Brothe rs.

Tom White, casting director of the Paramount West Coast
studio, explained the details of the new Paramount Pictures
School to several hundred applicants who wished to be trained
for screen careers. On the opening day the enrollment office

was rushed. Lolita Lee was the first applicant.

Robert Edeson says, “If you like figs, grow your own.”
The fig tree here flourishes in the back yard of the star

whose recent success in “Go Straight” brought him
flattering offers. It is distributed by B. P. Schulberg
production company.

Alberta Vaughn recently posed for a
designer who made hunting season pla-

cards. She is the woman star in F. B. O.’s
“Pacemakers” series, in which she is cast
opposite George O’Hara.

A puzzle worse than “cross words”. Esther Ralston got practice for some
scenes she will soon make in “California—or Bust”, in which she is cast

opposite Richard Dix. Her flivver stopped in front of the water plug and

—

“wouldn’t budge”, she said. She has been in several Paramount pictures
among which is “The Little French Girl.”
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In memory of Colleen Moore’s fracture in her neck the plaster cast (17 lbs.) is being

autographed by her friends. Edwin Carewe is signing while Colleen holds the cast.

Holding the ink is Virginia Valli. Others are A1 Rockett, Leo White, Louis Payne, Irv-

ing Cummings, Edwards Davis and Myrtle Stedman. Photo made on return of the com-
pany from making scenes for First National’s “The Desert Flower.’’

Frederica Sagor is the woman
who has adapted Percy Marks’
novel, “The Plastic Age,” for

B. P. Schulberg Production
Company.

Tom Mix, Fox star, is in uni-

form for a good game of the
American sport after a trip

through Great Britain and Eu-
rope.

Holbrook Blinn, Marion Davies and Bebe Daniels

posed for this at the Capitol theatre, Los Ange-
les, when they attended the premiere of Marion’s
picture, “Zander the Great,” Metro release.

Photo by International Newsreel.

The Director Board. Metro-
Goldwyn - Mayer has installed

this device as a great time saver

for one wishing to locate a cer-

tain director or his unit.
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Malcolm MacGregor is trying to solve the in-

tricacies of one of the sunlight arcs on the

Metro-Goldwyn-Mayer lot. These lights are

being used extensively for outdoor night

work.

Ernest Torrence as

he appears in Para-
mount’s “The Wan-
derer,” Raoul Walsh
production.

Pauline Starke ap-

pears in “ Wrath, ”

Edmund Goulding
production for Metro-
Goldwyn-Mayer.

Priscilla Bonner is a
principal player in

“Drusilla with a Mil-

lion,” F. B. O. pic-

ture.

Helen Rowland, who plays in First National’s

“The Making of O’Malley,” with Milton Sills,

has for the past three years won the New
York Perfect Child contest. She goes through
her exercises with Jack O’Brien.

Happy enough! Bill Cody and Adele S. Buf-

fington, chief of scenario staff of Independent
Pictures Corporation, have just seen the final

touch put to “Love on the Rio Grande,” in

which Cody stars.

William Menhennet
is the enterprising
owner of the beauti-

ful Nile theatre.
Mesa, Ariz.

Clara Horton uses a monkey to carry her
vanity case for her. It is expected that the

fad of the new Fox star will extend to other
Hollywood girls. The question is where can
they get the monkey?
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(Special to Exhibitors Herald)

NEW YORK. May 26.—S. L. Rothafel. following the success of F. B. O.’s
"Drusilla With a Million” at the Capitol theatre, has booked another F. B. O. gold
bond special, “Parisian Nights,” to play the big Broadway house the week of May
31. These are said to be the first two independent pictures to play the Capitol in
two years. Elaine Hammerstein and Lou Tellegen have the leading roles in “Par-
isian Nights.”

“Greater Movie Season” to

Give New Tieup Tips
Jerry Beatty Ready to Fire Big Giin.s of Campaign — Louis Baum

.Starts FJhee Pictures Corporation—Corinne Griffith Honored

By JOHN S. SPARGO

N ew YORK, May 26.—Jerry Beatty is about ready to shoot. Gen-
eral Will H. Hays is about ready to have him shoot. And a host of

exhibitors all over the country are waiting for the shooting to

begin, so they can cut in and get their share of it.

All this shooting refers to the national “Greater Movie Season’’ cam-
paign, inaugurated by Motion Picture Producers & Distributors of Amer-
ica, of which Will Hays is head, and
our old college chum Jerry Beatty.

A ND for the benefit of the one exhibitor
who does not read Exhibitors Herald

and therefore does not know what all the

shooting is about, let us explain the whole
thing is a drive to awaken the public to the

entertainment and' educational value of mo-
tion pictures, and through this medium add
another big array of theatre goers to the

standing army of regidars.

Beatty Puts It Over

The campaign is entirely institutional and
in the interests of every theatre owner no
matter where and no matter how great or
small. Preparation of this campaign, its

exploitation and conduct are being borne
by the Hays organization.

.^bout six weeks ago Jerome Beatty, than
whom a better exploitation man is not
extant, was drafted from Universal to put
it over. Mr. Beatty moved down to the
Hays office and got busy. And when Jerry
Beatty gets busy something happens.
Nearly every national and regional edu-

cational, civic and patriotic organization in

the country was sold on the proposition to

such an extent that, with few' exceptions,
they are giving it active support.

Ever>' channel of publicity was made use

which campaign is being handled by

of and national tieups secured ^\hich,

owing to the unprecedented endorsement
received in commercial fields, are opening
up new avenues of exhibitor-public service

or exhibitor-industrial association that can

be utilized continuously to the benefit of

the industry.

Contrary to the belief in some quarters,

the campaign committee has no money to

spend on advertising. What e\er is done
in this line will be borne by the exhibitors

or those with whom tieups are made.
Money, and in a very large amount, has
been spent in forming a working organiza-
tion to aid the exhibitor, and in prepara-
tion of accessories which will be sold at

cost to those taking part in the campaign.

These accessories, covering almost every-
thing from a balloon to a 24-sheet, are

about ready for distribution. They include
three designs of block posters, a three-

sheet and a one-sheet and a special pic-

torial one-sheet ; tack cards and banners

;

pennants, heralds, slides, trailers, window
signs, and many novelties such as metal
badges, buttons, paper hats, balloons, fans,

metal puzzles and walking dolls.

• Tw'elve star exploitation men have been

engaged and will work in 35 exhiibtion
centers under Mr. Beatty’s direction.

With all this, August box offices are
going to break records and great good is to
be engendered. .\nd the exhibitor who
does not do his part should crawl into his
clam-like shell and resume his siesta.

*

Baum Forms Corimration

The state right market, which has been
getting into the public prints with great
regularity recently, last week added to its

producing ranks another real film man w-ho
brings with him a real idea. He is Louis
Baum, well and favorably known for years
in the industry, and his idea is that the
.American public wants more melodrama.
Mr. Baum last week announced forma-

tion of Elbee Pictures Corporation, which,
if you are a good, guesser, you may be able

to dope out owes its corporate name to Air.

Baum’s initials. The new corporation’s ini-

tial offering is a series of eight feature
length productions featuring Dorothy
Drew, who has gained no small modicum
of fame in the spoken drama.
The Elbee pictures will be thrillers. Air.

Baum says and doesn’t care who hears it

:

“Sex stuff is through. The small town
won’t have it and the big towns are getting
sick of it. In both they want melodramas
and that is what w'e'll give them.’’

^ sk

Everything depends on the point of view.
Just when the exhibitors were gathering
in Milwaukee to harpoon circuits et cet,

Balaban & Katz announced acquisition of
the Lubliner & Trinz theatres.

Just after the convention the writer met
John Lowell Russell. Said Mr. Russell:
“We’ve sure got the Big Three on the

run just like Balaban & Katz. Para-
mount is so badly scared it went right out
and bought about 40 more theatres from
Gordon in New England.”

* * *

Film Society Honors Corinne

Film society turned out en masse—-that

is, en masse to the extent of about 100 in-

vited guests—last Friday afternoon to a
tea dance given at Sherry’s in honor of

:

Corinne Griffith. Richard A. Rowland was '

host and this is tantamount to saying all

possible good things were provided. Ac-
cording to our official tea dancing special-

ist, Mr. T. Derby Leahy, the dancing was
good, the tea better.

* * *

Neil Hamilton is on his way to Califor-

nia in an automobile, with the hope he can
reach Hollywood in 18 days. It is not a

bet, or even a stunt. Air. Hamilton is one
of the very few prominent film actors who
has never been in California.

H' ^ ^

AT J. Alintz, president and general man-
ager of Cameo Alusic Service Corporation,
announces Fox Film Corporation has
ordered thematic music cue sheets for all

its feature productions the coming season.

* * *

1. Blumenthal, special representative of

Famous in Europe, sailed for Paris follow-
ing a visit of six weeks during which he
attended the New York and Los Angeles
sessions of the Paramount international

convention, and conferred with E. E.

Shauer, director of the foreign department.'
^ ^

Father’s Day, June 21, will be observed
this year in the Fox circuit of theatres in

the metropolitan district. There will be a
special poster display in the lobbies and a
distribution of neckwear to needy persons.

* * *

E. B. Hatrick, general manager of In-

ternational Newsreel and vice-president of
Cosmopolitan Productions, sailed last Sat-

urday for Europe in the interest of both
organizations.
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Franchises Will Be Offered
Exhibitors by Warner Bros.

Harry M. Says Producers and Distributors Should Operate Key
City Houses—Opposes Acquisition of Other Theatres,

However, Unless Forced to Buy

A franchise plan, the details of which have not been prepared for public

announcement, will be offered to exhibitors by Warner Brothers.

Warner Brothers are convinced that the large downtown theatres in

key cities should be operated by producing-distributing companies.

Only Adverse Conditions Will Force Theatre Acquisition

Theatres outside the key cities should remain in the hands of the indi-

vidual exhibitors, however, and Warner Brothers have no intentions ot

entering this field of exhibition unless forced to do so to gain representation.

Universal Closes Large
Contracts With L. & T.

and Ascher Brothers
Contracts just closed with Lubliner &

Trinz, associated with Balaban & Katz,

and with Ascher Brothers give Universal

the best representation it ever has had in

Chicago and assures Chicagoans of seeing

all Universal Jewels.

L. W. Alexander, manager of Univer-
sal’s Chicago exchange, has completed a

deal with Max Ascher, president of Asch-
er Brothers, which calls for showing two
pictures a month as released, and for plac-

ing International Newsreel in all Ascher
houses and six Universal serials in most
of their theatres. The contract is said to

represent one of the largest service deals

ever completed in the entire country.

Mr. Alexander also has consummated a

transaction with E. Stern, general manager
of Lubliner & Trinz circuit, for practically

the same line-up in first-run houses.

1925 Business Good as

1924; 11 Incorporate
(Special to Exhibitors Herald)

ALBANY, N. Y., May 26.—In the num-
ber of motion picture companies incorpo-

rating in New York State, this year is

showing up as well as the corresponding
period in 1924, and with indications that

before the end of the year the 1924 fig-

ures will have been surpassed. Despite
symptoms of quietness in certain business

in New York State last week, 11 motion
picture companies incorpor9.ted, one of the

number having a capitalization of $100,000.

The following gives the names of the new-
ly incorporated companies

:

Checkers Photo Play Corporation, $100,000;
Goodwill Comedies, Inc., $50,000; Loucks and
Norlingf, Inc., $10,000; McLean Amusement Cor-
poration, $10,000; Harlem Productions, Inc., $10,-

000; Ned Jakobs, Inc., $10,000; Charles O. See-
sel, Inc., $10,000; Fred Clark Productions, Inc.,

$10,000; Dessey Corporation; Cunningham Stu-
dios. Inc.; Hemisphere Pictures Corporation.

Film Commission Gets
Democrat Appointees

(Special to Exhibitors Herald)

ALBANY, N. Y., May 26.—Following
the appointment of Mrs. Elizabeth V. Col-
bert, commissioner on the New York State
Motion Picture Commission has come sev-
eral appointments which replace republicans
previously on the board. T. J. Donnelly of
New York replaced Fred Wightman as dep-
uty; Mrs. Sally Minsterer of Brooklyn suc-
ceeds Mrs. Burton of Rochester

;
Mrs.

.\nna Connelly of Yonkers replaces Edna
LaRose as deputy.

Youth Shouts **Fire*^ to

Get Seat; Lands in Jail
(Special to Exhibitors Herald)

SANTA BARBARA, Calif., May 26.—
He had an idea. It worked. But he'

landed in jail.

When Bernard Rath, 17 years old,

couldn’t find a seat in a crowded neigh-
borhood theatre, he shouted “Fire” and
several were hurt in the ensuing panic.
Rath was watching the show alone when
police arrived.

130 Theatres Affected
by Australian Merger

(Special to Exhibitors Herald)

MELBOURNE, Australia, May 26.

—

Capitalized at £3,000,000, the Australian-
New Zealand motion picture interests
merged last week. The organization will

control 130 theatres and produce pictures.

Herald representatives were given this

information by Harry M. Warner during
his stopover in Chicago en route to New
York from Los Angeles, where a meeting
of the former Vitagraph managers had
just been held.

The franchise, said Mr. Warner, will

cover a period of ten years, and will as-

sure exhibitors during that period a box
office product at a fair and equitable price.

Just how the “fair and equitable” price

would be arrived at, Mr. Warner declined

to state at this time.

On this one statement, however, he laid

particular stress : “Given the same story,

Warner Brothers can produce a better pic-

ture for $150,000 than one of the 'big

three’ can for $225,000.”

Says Burden Is Too Great

In his declaration that the big downtown
houses in the key cities should be operated
by the producing-distributing companies,
Mr. Warner explained that the expense
involved and the responsibility were too

great to be shouldered by the individual.

Mr. Warner reiterated his statement
made on the Coast that the “big three”
constituted a trust which owned or con-
trolled 80 per cent of the first run thea-

tres of the country.

At the Coast convention, the lineup of

40 Warner attractions for the coming sea-

son was announced. Scheduled are two
Ernest Lubitsch productions; two with
John Barrymore, two with Syd Chaplin,
four with Marie Prevost, four with Monte
Blue, four with Irene Rich, two with
Lowell Sherman, four with Matt Moore
and Dorothy Devore, four with Kenneth
Harlan and Patsy Ruth Miller, four with
Rin-Tin-Tin and eight with all star casts.

Lists 1925-26 Product

Following is the schedule

;

John Barrymore in “Captain Alvarez,” by H. F.
Sheldon, directed by Millard Webb, scenario by
Bess Meredith. Romantic story of the life of
Maximillian, emperor of Mexico.

Catherine Brody’s “Why Girls Go Back Home.”
sequel to “Why Girls Leave Home,” with l\farie

Prevost. Harry Beaumont, director.
“His Majesty, Bunker Bean,” by Harry Leon

Wilson, another great comedy for Matt Moore
and Dorothy Devore. Directed by Roy Del Ruth.
An Ernst Lubitsch production, “The Third

Degree,” by Charles Klein.
“The Limited Mail,” railroad thriller by E. E.

Vance, with Monte Blue. Directed by George
Hill.

“The Pleasure Buyers,” thrilling mystery novel
by Arthur Somers Roche, with Irene Rich. Di-
rected by Chester Withey.
“Bobbed Hair,” by 20 celebrated authors, star-

ring Marie Prevost. Directed by Alan Crosland.
Rin-Tin-Tin in “Below the Line,” by Charles

Logue. Directed by Herman Raymaker.
“The Love Toy,” author anonymous, with

Lowell Sherman. Directed by Alan Crosland.
“The Man on the Box,” by Harold McGrath,

starring Syd Chaplin. Directed by Fred New-
meyer.
“The Golden Cocoon,” by Ruth Cross, with

Helene Chadwick, Huntly Gordon. Richard
Tucker, Margaret Seddon, Frank Campbell. Di-
rected by Millard Webb.

“The Climbers,” by Clyde Fitch, with Irene
Rich and Huntly Gordon.
“Three Weeks in Paris,” by Gregory Rogers,

with Matt Moore and Dorothy Devore. Directed
by Roy Del Ruth.

Rin-Tin-Tin in “Clash of the Wolves,” by
Charles Logue. Directed by Herman Raymaker.
John Barrymore in “The Social Highwayman,”

by Elizabeth Phipps Train. Directed by Harry
Beaumont.
“Red Hot Tires,” by Gregory Rogers, with

Monte Blue, Patsy Ruth Miller, Lincoln Sted-
man, William Lowry, Charles Conklin, Fred E.
Smelton. Directed by Earle Kenton.

“Hell Bent For Heaven,” by Thatcher Hughes,
with Monte Blue. Directed by William Beaudine.
“The Passionate Quest,” E. Phillip Oppenheim’s

greatest novel, with Marie Prevost, Huntly Gor-
don, John Roche. Directed by James Flood.

“Satan in Sables,” by Bradley King with Lowell
Sherman, John Harron, June Marlowe. Directed
by James Flood.
“The Fighting Edge,” by William McLeod

Raine, with Kenneth Harlan and Patsy Ruth
Miller.
“The College Widow,” by George Ade, starring

Syd Chaplin. Directed by Charles Reisner.
Rin-Tin-Tin in “A Flower of the North,” by

James Oliver Curwood. Directed by Herman
Raymaker.

“Compromise,” by Jay Gelzer with Irene Rich.
Directed by Chester Withey.
“The Vengeance of Durand,” by Rex Beach,

with Irene Rich and Clyde Brook.
“Wild Youth,” by Sir Gilbert Parker, with

Kenneth Harlan and Patsy Ruth Miller.

“The Wife Who Wasn’t Wanted,” by Gertrude
James, with Irene Rich. Directed by James
Flood.
“The Honeymoon Express,” mile-a minute laugh

sensation, with Matt Moore and Dorothy Devore.
Directed by Roy Del Ruth.
“The Gay Ones,” by Charles Hanson Towne,

with Marie Prevost, Clyde Brook, John Roche.
Directed by Millard Webb.

Rin-Tin-Tin in “The Fighting Chance,” by
James Oliver Curwood. Directed by Herman
Raymaker.
“The Priceless Pearl,” by Alice Duer Miller,

with Kenneth Harlan and Patsy Ruth Miller.

“Rose of the World,” by Kathleen Norris, with
Patsy Ruth Miller, Alan Forrest, Rockliffe Fellows,
Pauline Garon, Alec Francis, Helen Dunbar,
Directed by Harry Beaumont.
“The Inevitable Millionaires,” by E. Phillips

Oppenheim, with Matt Moore and Dorothy Devore.
Directed by William Beaudine.
“The Cave Man,” by Gellet Burgess, with

Kenneth Harlan and Patsy Ruth Miller.

Executives Return East

Accompanying Harry M. Warner on his

trip East were Abe Warner, Sam E. Mor-
ris, Meyer Lesser and Herman Starr.

Harry M. Warner said that his company
was acquiring as rapidly as possible the

Warner product formerly distributed by
franchise holders. The Vitagraph offices

in Kansas City, Omaha, Denver, Salt Lake
City, San Francisco and Los Angeles have
replaced the former Warner distributors in

those territories.

Hope Hampton Signed
(Special to Exhibitors Herald)

NEW YORK, May 26.-—Associated Pic-

tures has signed Hope Hampton for four

more pictures following her “Lovers
Island,’’ produced by Diamant Berger at

Paragon studio. Technicolor will be used
throughout in the next film.
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3,709 Youngsters Pay Dime at

“Saturday Morning Movie”
Ten Cent Shoiv in W ill Hays’ Campaign Draws Record Crowd to East-

man Theatre in Rochester Despite Storm
(Special to Exhibitors Herald)

R ochester, N. Y., May 26.—when 3,709 happy children stormed
the doors of Eastman theatre in a driving rain and sleet storm, each
with a dime ready for admission fee, it was voted here that Will

H. Hays’ “Saturday Morning Movie” campaign was a success from the

viewpoint of the exhibitor. Furthermore, 1,000 youngsters had to be
turned away because the seating capacity of the large theatre could not
meet the demand. At a similar event the Saturday before, 2,704 paid ad-

mission. That figure was decidedly favorable, but the second showing
set a mark 1,000 higher.

HE little folk who attended the first bill

gave it such a strong ballyhoo—and the

parents and school authorities and women’s
clubs and other organizations likewise

voiced such enthusiastic approval—that it

seemed as if every boy and girl in town
wanted to be in on the fun the second
Saturday.
There was a special appeal, too, in the

fact that the feature picture of the second
program was “The Kid,” with Charlie

Chaplin and Jackie Coogan. The young-
sters almost raised the roof with their

laughter and cheers. The rest of the pro-

gram included a Ditmar bird picture and
a Bruce Wilderness tale. The feature at

the previous Saturday’s showing was “The
Hottentot,” with Douglas MacLean, accom-
panied by a couple of short subjects.

Manager Eric T. Clark of the Eastman
was, naturally enough, highly delighted at

the results of these two showings, particu-

larly the latter one. He was playing “Sal-
ly” at his regular performances on the sec-

ond Saturday of the children’s perform-
ances, and his tw'o afternoon and two eve-
ning shows W'ere sell-outs. It was be-
lieved by some persons that the enthusiasm
of the boys and girls for pictures in gen-
eral, and this theatre in particular, had been

Pastor Brands Censors
as Narrow-minded Group

(Special to Exhibitors Herald)

KANSAS CITY, MO.—Attack-
ing the sponsors of censorship as
"narrow-minded persons who de-
sire to do all the censoring them-
selves,” and defending the Sunday
show as "necessary in our civic

life,” Rev. Burris A. Jenkins told
100 exhibitors and exchange men
as well as the congregation of
Linwood Christian Church Sunday
morning that the public alone is

the proper judge to decide the fate

of a motion picture. The sermon
was broadcast.
"Censorship usually is spon-

sored by a group of narrow-mind-
ed persons who desire to do all

the censoring themselves,” Mr.
Jenkins said. "I never have
favored the censorship of films

and never will. It has been said

many times before, but I will say
it again—the public is the censor.

"There seems to be a lot of op-

position to Sunday motion picture

shows of late. I am heartily in

favor of Sunday shows. They not

only are good entertainment, but

they are necessary in our civic

life. The trouble with the world
today is that there is too much
petty ‘reforming.’

”

carried home with them and had spread
to their elders, who made it apparent at the

box office that afternoon and night.

Mr. Clark said he felt that any exhibitor

who would play the Hays “Saturday Morn-
ing Movies” after having properly exploited

them through the school authorities, the

women’s organizations and similar ele-

ments, could make a success proportionate

to that achieved at the Eastman.
The “Saturday Morning Movie” cam-

paign is under way following the compila-

tion of complete programs under Hays’
proposal. By the opening of summer 52

programs—a full year’s supply—will have
been prepared, most of them already hav-
ing been assembled.

Kansas City Exhibitors
Win Building Code Tilt;

to Draft Own Measure
(Special to Exhibitors Herald)

KAXSAS CITY, MO., May 26.—Again
the power of organized effort has been
demonstrated in Kansas City by the M.
P. T. O. Kansas-Missouri. Clauses of a

proposed building code regarding theatre
construction were deemed exceedingly
detrimental as they would mean an in-

creased cost of $5,000 on downtown
houses and $2,000 on suburbans, due to
alleged unreasonable specifications on
fire exits, width of aisles, space between
rows, and other details.

C. E. Cook, business manager of IM.

P. T. O. Kansas-Missouri, hurried to con-
fer with the building code committee and
no words were minced in explaining the
alleged injustice saddled upon exhibitors.

What was the result ?

“Write out your own theatre building
code and we’ll be glad to see what can
be done,” said W. F. Flemming, chair-

man.

Goldwyn Made Director
(Special to Exhibitors Herald)

LOS ANGELES, May 26.—Samuel Gold-
wyn has been elected a member of the

board of directors and a member also of

the advisory board of the Commercial Na-
tional Bank, Hollywood, of which Joseph
Schenck and Cecil B. DeMille are direc-

tors.

Rin-Tin-Tin Tries New Pose
HOLLYWOOD—Rin-Tin-Tin, “wonder dog” in

Warner Brothers productions, barked his approval
of the finished product after he had sat two
hours for a plaster cast to be used for a bronze
statuette of him for a radio doll, fashioned by
Velma Adams, sculptress.

New Company at Hollywood
HOLLYWOOD.—Metropolitan Pictures, Inc.,

is starting its filming following acquisition of
space at the Hollywood Studios.

Trackless Train

Toots for Metro
in Staid Boston

(Special to Exhibitors Herald)

NEW YORK, May 26.—The Metro-
Goldwyn Trackless Train, which has been

blocking traffic in New York for the past

fortnight, has transferred its attention to

Boston and now has given gray hairs to

traffic officers of that and other New Eng-
land cities. The train, which is generally

conceded to be the biggest publicity stunt

ever pulled in this or any other industry,

shook the dust of New York off its six-

inch tires after a cheery bon voyage and
trekked out the Boston Post road on the

first lap of a journey which is expected

to last a couple of years.

After waking up the staid New England-
ers for two weeks the train will start for

Los Angeles, arriving in September.

Thence it will be shipped to Europe where
it will tour for a year or more.
Marcus Loew, Nicholas M. Schenck, Ma-

jor Edward Bowes and other officials of

Metro-Goldwyn were at Capitol theatre, to

see the famous train off, and the crowds
were even greater than on its first appear-

ance.

Eddie Carrier will be in charge ;
Edward

Mclver is the sales representative, and
Buddy Hooton circuses arrival in a special-

ly constructed auto that carries a radio

outfit.

Paramount Ranks 66th
in Magazine Ads; Uses
$298,500 in Last Year

A survey just completed by Crowell
Publishing Company reveals Famous Play-

ers-Lasky is the 66th largest magazine ad-

vertiser in America, with an expenditure

for national magazine advertising last year

amounting to $298,500.

The survey was based on a study of 30

leading magazines.
The largest national magazine advertiser

was the Campbell Soup company, with an

expenditure of $1,519,200.

Clock Change Barred at

South Bend and Elkhart
(Special to Exhibitors Herald)

SOUTH BEND, Ind., Alay 26.—Daylight

saving was defeated by voters of South
Bend and Elkhart, Ind., at recent elections.

They were the only cities to vote on the

issue.

Canadian Theatres Hit
MONTREAL, Que., May 26.—Daylight

saving problems are hitting Canadian ex-

hibitors the worst ever this year, because

practically all Quebec centers have made
the clock change. Montreal has adopted

the summer schedule officially for the first

time, though many business houses have

used the plan several years.

Norman Series Denied
(Special to Exhibitors Herald)

HOLLYWOOD. May 26.—Rmors that

Phil Goldstone Productions would produce

a series of pictures starring Alabel Nor-
mand are denied by that organization.

McCormick Signs Youthful Prospect
HOLLYWOOD.—John McCormick, Western

representative of First National, has signed

Mervyn Le Roy under a long term contract.

McCormick believes Le Roy is a “comer” among
youthful director prospects.



We are positive that comedy and variety entertainment has a much stronger

appeal to the picture loving public than has drama or tragedy, as evidenced

by the program we have arranged for your approval.

When you share this opinion and evidence that fact by properly featuring

your short subject selections in all your advertising, your weekly and monthly
box-office statements will show a tremendous increase.

Our 1925-1926 output is costing about 30% more than last year's program,
—the improvement is delightful.

We believe you will cheerfully pay more for a better product.

We know you can get more for it no matter how you present it, but if

you refrain from booking inferior short subjects and really advertise well,

people will very shortly be attending your theatre regularly regardless of

their like or dislike of any particular dramatic ofifering.

Resolution ; Rathe shall not release anything that is not the best of its kind

on the market.

Elmer R. Pearson,
Vice-President and General Alanayer

Pathe Exchange, Inc.

35 West 45th Street, New York
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In his Latest and Greatest Feature Corned

FOR FALL RELEASE
1

The supreme box-office attraction, the

true Monarch of Merriment, in a

veritable miracle of mirth.

Eleven years of picture making for

Pathe, and this is his best.

dV

OLD LLOYD
O K A T i O Nl -
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Hal Roach PRESENTS

The King of Wild Horses

^‘’Black Cyclone” is a marvellous animal love

story,—a Romance of the great open spaces,

the domaini of the Wild Horse in all its

majestic grandeur.

There is mortal clash of hoof and tooth as

noble stallions prove their right to the alle-

giance and affection of their favorite mates.

^^Rex” and ^‘’Lady” and ‘‘Killer,” the nobility

of horseflesh, will be the talk of the country.
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Mickey, Farina, Mary, Jackie,

What family doesn’t know them,—look for them on the screen?

Hal Roach says'. “On
exhibitors’ program the two-

comedy is one-fifth the entire show
m length, one-half the show in en-

tertainment value, yet gets one-

tenth of nothing in the advertising.

Tell ’em about it!”

More familiar, more popular, than princes and presidents;

loved for their antics, their naturalness.

Shown to. more audiences than

any two reel comedies known;
praised by more exhibitors,

reported on more times in the

trade papers.,

Their quality is proven, their

box office value is no experi-

ment but a certainty.

ONE EVERY
FOUR WEEKS



Hal Roach
PRESENTS

CharleyChase

Comedies
Two Reels

LMER Pearson says; “If

lu advertise only one

ature of your entertain-

lent, do not blame the

ablic for coming or stay-

>g away in the ratio they

appen to care for that one

mature.”

Before Chase was put into two reel comedies, he

won his spurs in the one reel Hal Roach

Comedies.

Exhibitors told us he was the best star those

comedies had presented since the old days of

Harold Lloyd.

You only have to see him to know why one reel

comedies were too short for him.

ONE EVERY FOUR WEEKS



Clyde Cook - a real attraciioi

stage, screen, and in vaudeviM*

Where could you find anoth<

whom the same could be said

Now signed by Hal Roach,

Wm. a. Johnston says;

“The wise merchant

puts his drawing card

in the show window.

The wise exhibitor

features his comedy

in his advertising. It s

the one sure bet in

his program
“

ONE EVERY



Hal Roach R^eiComedies

With Hal Roach’s own name on these

comedies they’ve got to be good.^

In them will appear a very strong company

of comedians with all of whom you are

familiar—James Finlayson, Frank Butler

of “The Spats Comedies,” Noah Young,

Martha Sleeper, Marjorie Whiteis, Lucien

Littlefield and Blanche Mehaffey.

Roach promises lavish production, real

comedy stories, lots of laughs. You can

promise your patrons more than their

money’s worth on the comedy alone.

ONE EVERY FOUR WEEKS

Willard C. Howe of the “Trade
Review" says ; “A lively two reel

comedy is more of a feature than a

lot of the “Features” on which we
build our box office hopes. Adver-
tise the comedies. The box-office

will pay you back in cash.”

fathe'comedy

%



Those of you who saw and played the Tryon
comedies “A Haunted Honeymoon” and ‘‘Hold

My Baby” know and appreciate what this young
laugh-maker is capable of with the Hal Roach
organization behind him.

He gets better and better. In this new series he
will be supported by such players as Martha
Sleeper, Fay Wray, Katherine Grant, Marjorie
Whiteis, Blanche Mehaffey and the marvelous
baby, “Husky” Hanes.

ONE EVERY
FOUR WEEKS

Hal Roach says fif I had the agency for three or four •

fine cars and only advertised one. I wouldn’t be * *

surpiised if I only sold one and missed the profits

on the others. Advertise comedies and get all
*

that's to you
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Two Reels
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Mack Sennett says; “There is no question but

what the brightest spot on the program is frequently

a two reel comedy. It’s sound business to advertise

a picture so important. It will make business

better.”

It is estimated that if the laughs created

by Mack Sennett Comedies were placed

end to end they would reach around the

world several times.

When it is possible to get prettier girls,

Mack Sennett will have them; when it

is possible to think up more gags, the

Sennetts will have them; when it is pos-

sible to make funnier comedies, Sennett

will do it.

In the meantime, for beauty and mirth,

Mack Sennetts every time and all the

time.

ONE EVERY FOUR WEEKS

I
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“We believe the greatest comedian on the screen today is Harry
Langdon .”—The Film Mercury.

“Harry Langdon is about right for big feature comedy
successes.”

—

M'id's IVeekly.

“He gives every evidence of being the finest comedian that

has Hashed on the screen since Chaplin .”—Motion Picture

Magazine.

“He can get over more comedy with one small motion of an

eyebrow than some comedians can witli a whole outfit of

gags .”—Los Angeles Times.

“Harry Langdon is a howl.”^—A/. P. World.
“We can recall no other comedian who does so little to express

so much .”—Film Daily.

THE MAN WHO’S MADE A SENSATION
IN A FEW SHORT MONTHS

Robert E. Welsh of the AI. P. W orld says; "A picture worth shozvirg is worth advertising
.'



Alice Day, the sweet-faced charmer who has appeared in so many

Sennett Comedies during the past year, now a comedy star in her

own right.

When Sennett picks a star he picks one who has earned the name.
Alice Day has.

As delightful a little lady as ever stepped before a camera, in real

comedy stories, with first class casts, and oodles of gags.

You’re picking peaches when you book the Alice Day Comedies.

ONE EVERY FOUR WEEKS
Elmer PE.^RSON says: “Vaudeville’s headliner is rarely

the longest feature. Why shouldn’t we be just as

truthful regarding pictures?”

Pathecome(^

I



Last year Mr, Sennett announced a new star for two-reel comedies—Ralph Graves.

The mere fact that Graves had been selected for the big part in a new series w’as sig-

nificant. Mr. Sennett knows comedy.

The past year has justified the choice. The Graves comedies have definitely made
good. The big, broad-shouldered, good-looking young star is no longer an experi-

ment. He is a success. As such he is to be continued in a new series which is cer-

tain to be even better than the old,

ONE EVERY
Elmer PearsOn says; “Many patrons FOUR WEEKS
want to see all of some comedian’s pictures.

How can they do so without knowing when
and where?”

Pathe'comedy
(B



Mack Sennett PRESENTS

Mack Sennett ‘A depart-

ment store that only advertised its

dress-goods couldn’t expect to com-

pete with those stores that adver-

tised everything. Exhibitors should

spend a proportionate amount of

their appropriations in advertising

their comedies. It ivill pay."

Turpin IS Turpin, and there s no

one like him.

Famed for years, always popular,

always identified with comedies of

high laugh-power.

Presented by the man who made
him what he is today. Mack Sen-

nett, in a series of comedies show-

ing him in his best work.

No untried star here, but one who
has proven his drawing power.
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Mack Sennett

Star Comedies
Two Reels

“Baby Stars” selected by Sennett

himself, out of his vast experience, as

sure to climb high.

Gathered together in all their youth,

talent and beauty, under Sennett’s

own supervision, in comedies that

sparkle and delight.

Robert E. Welsh “Short

subjects are necessary as proper

balance to a show. They offer

insurance of ‘satisfactory enter-

tainment,’ even when the- feat-

ure falls down. I can’t see why
it should be necessary to argue

the point of advertising them.”

ONE EVERY FOUR WEEKS



Elmer Pearson says ;

“Attendance records at

New York theatres show
that the public- rates
comedy far above every-

thing else. ‘For Cash's

Sake’ tell ’em about the

thing they like best.”

Eleven years of uninterrupted success in

producer can show a record like that of Hal Roach?

Despite longer features, despite more two reel comedies, the one reel

comedies of the Hal Roach Studios are doing today a wider business than

at any time during the past four years.

That’s proof of su-stained high quality, of a need fulfilled, of a demand for

real laughter-getters in short length.

They’re short in length but long in fun.

ONE EVERY OTHER WEEK



Thrill, action, beauty, absorbing interest.

You demand those qualities in the finest

features. You find them all in these re-

markable one reel pictures edited by the

country’s most famous Sporting Editor—
Grantland Rice.

No matter what your program, no matter
what is the class of your audience, you will

find the Sportlights one of the most popu-
lar releases you can show.

Produced by J. L. HAWKINSON
EVERY OTHER WEEK



The bigger and better Patheserial is playing the

bigger and better houses. When theatres like

the Missouri of St. Louis, Newman of Kansas

City, Mo., Orpheum of Detroit, Crandall’s Cir-

cuit of Washington, Loew’s Circuit, and scores

of others like them, play Patheserials, it shows

that the Pathe policy of stories by well known

authors, casts with names, and true feature pro-

duction, is meeting with just appreciation.



'urrent and Coming Patheserials

;

IDAHO! >> with Mahlon Hamilton and

Vivian Rich; from the novel by

jieodore Burrell; produced by C. W. Patton;

aclaimed by exhibitors, reviewers and public as one

:i
the strongest Western dramas ever released; now

sowing

“SUNKEN SILVER”
Miller and Frank Lackteen; from the novel “Black

Caesar’s Clan’’ by Albert Payson Terhune; a drama
of Florida; produced and directed by Geo. B. Seitz;

now ready

IX7TT w i t h Jack Mulhall,WILD WLb 1 Helen Ferguson, Eddie

lillips and Virginia Warwick; now in production

the famous Miller Bros. 101 Ranch in Oklahoma

The Green Archer” from

te exciting mystery novel by

lidgar Wallacej for early pro-

(iction

Janie and the Waning
jlories” {title subject to change),

"om the novel by Raymond S.

jipears

“PLAY BALL! Story by John J. Mc-
Graw, manager of the

N. Y. Giants; with Allene Ray, Walter Miller, J.

Barney Sherry and Harry ^eipels; in production



Fables Pictures

Aesop’S Film Fables
Cartowdat Paul Teiry^

A1IV/HE L'^V/M

IVhat the big showmen say:

S. L. RothafEL^ Managing Director of the

Capitol Theatre, New York, says: “The humor
and cleverness of Mr. Terry are perhaps the best

we have in animated cartoons. I always wel-

come an opportunity to put them on my
program.”

Joseph Plunkett, Managing Director of the

Mark Strand Theatre, New Y ork, says : “Aesop’s

Film Fables have been very successful on our

program. The audience enjoys them immensely,

and I want to congratulate you on the splendid

animation and humor that is put into these

pictures.”

ONE EVERY WEEK

(^Pathe"
Distributors

Martin J. Quigley of Exhibitors Herald says; “Short subjects are truly

great factors in affording the type of satisfaction to patrons that insures

the success of a theatre. No exhibitor should jeopardize this success by

failure to make known to his patrons, in an adequate way, just what

short subjects he has in store for them.”



’^ho doesn’t

1 short reel that Saves the Show^^
“Despite a long stage wait Monday night, caused by

the lateness of the girl in James Barton’s act, the

Keith’s Riverside bill (New York) played smoothly

and to a healthy turn-out. The bill was considerably

switched around after the matinee, the switches being

responsible for the stage wait and also indirectly in

giving the laughing hit of the evening to ‘Topics of

the —Variety. “Danny” says; “The exhibitor

“Topics of the Day^^ is a bright spot on any bill.

It’s a headline act in pictures.

ONE EVERY WEEK

advertise short subjects and tell the world the story

of his well balanced program, week in dnd week

out, hasn’t any more right to be in this business thacx

the railroad president who has Pullman equipment

and keeps his mouth shut tight as a clam.”

\



It rivals the newspapers in its swift

presentation of the news.

For many years the standard of

film quality. Undoubtedly the best

know n motion picture in the world.

With it yon buy prestige that means

better business and more profits
;
and

a service that is truly incomparable.

ONE REEL TWICE A WEEK

J



Three, or more, real “feature stories” in every issue.

Pictures such as you can get nowhere else, each “feature” presented in installments, each

installment complete in itself.

For instance; “The Prettiest Girl I Know,” presenting the beauty nominations of

celebrated artists, theatrical producers, etc.; “Brides of all Lands”; sport and science

in Mongolia, India, etc. with the American Museum of Natural History; with Count
Byron de Prorok in ancient Carthage; the incomparable Pathecolor, etc. etc.

ONE REEL EVERY WEEK
Prospect Press, Tnc., New York



Ives-Leventhal

A super-novelty, an unexcelled attention-getter.

Positivclv startling effects, with the figures and objects on the screen fairly

jumping out at the observer.

So novel, so unusual, that on any program they will vie with the best feature in

point of interest. See one and you’ll understand why.

A series of four short reels, released one ever\' eight weeks.
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Elmer R. Pearson
J ice President and General Manager

Paul Fuller
President of Pathe Exchange, Inc.

Give Short Subject Its Due
Says Elmer R. Pearson

Vice-President and General Manager of Pathe Exchange, Inc.

T radition and custom are the unwritten laws

born of experience. While they never, in them-

selves, get into the written record, yet they possess a

degree of permanency far beyond that of the duly recorded

government statute. Laws have been made and abrogated

overnight without even jarring the observance of customs

against which the laws were designed. The impetus to

change or discard custom or tradition must come from

within the group; from their recurrent experiences and

from the realization that past methods and time-honored

ideas have outlived their time and no longer apply to the

problems or affairs of present-day life.

The motion picture industry is not so young that it has

not acquired its own body of customs and traditions.

Some have come to us as a heritage from the stage. Of
these there can be no criticism

;
their survival is sufficient

proof of their usefulness. A certain portion of our trade

customs, however, came into being with the rise of the

motion picture itself. They are still in the formative

stage and lack the tempering that only the crucible of Time
can impart. But they are in the crucible, and every day

finds them more solidified and less susceptible to change.

There is the custom, for example, of regarding dramatic

fare as necessarily the principal ingredient of any success-

ful theatre program. This is due no doubt to the fact that

the motion picture producer from the beginning has

stressed the dramatic rather than the comedy theme.

There are very definite reasons for this. In the first

place, a comedy is harder to produce, foot for foot, than a

dramatic subject. The comedy demands greater fertility

of imagination, greater originality of treatment, and much
more painstaking makes and retakes of many details. The
dramatic feature often gets over by reason of its elaborate

properties, gorgeous backgrounds or costumes, or spectac-

ular effects. But the comedy demands something more

substantial to be successful : its interest must arise from
the solid entertainment of its characterization, its surpris-

ing twists and original bits of action, or its cleverly con-
structed plots and situations. It is not surprising, there-

fore, that the producer should have more frequently gone
in for dramatic rather than comedy pictures. Nor is it

surprising that bigger first-run theatres affiliated with pro-

ducers of feature-length dramas should have nourished
and sustained this standard by throwing the emphasis on
the drama in their advertising and presentation.

The independent exhibitor has succumbed to the subtle

example of affiliated houses, and to his own disadvantage.
By throwing the force of his advertising on the feature he
has increased the rental prices of the feature production
while reducing the prices on the short subjects. Good short

subject stars and directors have been attracted into feature

length production in order that they may secure advertis-

ing recognition and financial returns denied them because
so many theatres’ advertising ignores them until they show
up in a five reeler.

But, now, let us look at the other side of this picture

—

at the public’s side. The whole history of human kind
proves that men are more disposed to laugh than to cry.

The physical organs of life itself are so constituted as if to

induce the individual to laughter rather than to tears. The
laugh invigorates the whole human system, bringing the

sparkle to, the eye and a feeling of elation to the mind.
Weeping and its accompanying emotions depress mentally
and devitalize physically. The greatest authors and play-

wrights of all time knew well this propensity of human-
kind to relish laughter above all else, and took advantage
of it. Shakespeare, for instance, realized that both the

gentry in the gallery and the fans in the pit demanded
comedy in huge gobs, and he gave it to them not only in

whole doses as in “ Midsummer Night’s Dream” and “As
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You Like It,” but also
saw to it that both his
straight dramas and
even his tragedies were
liberally sprinkled with
the spice of comedy.
Showmen of the pres-
ent day might well
take a page from this

master - showman’s
book and give the com-
edy the consideration
it deserves when plan-
ning their programs.
Look over the list of New York

stage offerings for the past several
years. There have been ten dra-
matic flops to every comedy
failure; and while the dramatic
offerings outnumber the comedies
two to one the list of big successes
contains two comedies for every
one drama.
Every normal person wants to

laugh. Let your advertising guar-
antee him a lot of laughs, and he
will be there even though he cares
not much for the rest of your bill.

If any exhibitor in any large city

could secure bookings on enough
of the market’s comedy output to

insure the permanent designation
of his theatre as the “Theatre
Comique,” in a very short time he
would have every other theatre in

that zone distanced for attendance
records.
Very many of the smaller thea-

tres have already established
“Comedy Nights,” “Pathe Nights,”
“Short Subject Nights,” etc., with
surprising increases in their box
office receipts. <•

As we said at the beginning
custom and tradition possess a

permanence never enjoyed by writ-
ten law. Here we face in an ad-
vanced stage of development a
trade custom of centering nearly all our theatre advertising on
only one unit of our program; even though most of us must
realize upon deliberation that this procedure is dead wrong in

the light of present short subjects and the results obtained by
those who have already made a partial correction.

Tracing this pernicious tradition to its source may help us
realize the unfairness of its continuance. Most of us can
remember the days when the five reeler came into being as a
complete program and competed with the short subject pro-
gram; we can also remember that the short subject of that
day, foot for foot, could not compete with the excellence of
the feature length picture. In fact, up until about four years
ago the average short subject had not improved to any great
extent, whereas the better feature length pictures had im-
proved many fold in excellence. It is not to be wondered

that exhibitors ac-
quired the habit of de-
pending upon the fea-

ture length dramatic
picture for their draw-
ing power.

Progress, however,
will not be denied, and
patron demand for bet-
ter and better enter-
tainment led to the
necessity for more va-
riety than the dramatic
picture offered. Thus,

exhibitors began adding an aver-
age of about four reels of short
subjects, which a few years ago
were of such quality that the less

said about them the better. But
as short subject producers and
distributors saw a better market
they set about to improve the
quality of their product until today
the actual average of all short sub-
jects is the equal of all feature
length subjects.
However, there are quite a

number of feature length pictures
that cost upwards of $50,000 per
reel, whereas the average cost of
the best short subjects is probably
slightly under $25,000 per reel.

Not that cost in dollars is a fair

comparison of excellence because
in comedy at least excellence is

measured in ingenuity rather than
by dollar-bought elaborateness. It

is, however, a well recognized fact

that it requires much more genius
to make a successful comedy than
to make a successful drama; hence,
such genius is entitled to propor-
tionate recompense and recogni-
tion.

Film rentals for good short sub-
jects are slowly but gradually in-

creasing, but in every instance only
quite awhile after the producer and

distributor have increased their cost. Short subject rentals

have not increased as rapidly as it has been necessary to in

crease the production cost. Thus, in the case of comedies.
Mack Sennett, Hal Roach and Pathe have at this moment
hundreds of thousands of dollars invested in the last two years’

product that can never be gotten back from those particular

pictures. We can only hope that the missionary and introduc-
tory work of those pictures together with the further increased

cost and excellence of this year’s product will result in the

exhibitor according us more time on his screen and higher
rentals; and above all else that he will tell the public about
our excellent pictures in his advertising. We stress this last

point because we are certain the pubic will assert very posi-

tively its preference for comedy entertainment and for our
comedy offerings once we break down this foolish tradition.

Top, left to right: Harry Langdon, Alice Day and
Ralph Graves, Mack Sennett stars.

Center, left to right: Ruth Taylor, Madeleine
Hurlock and Eugenia Gilbert, Sennett players.

Below: Mack Sennett, comedy impresario.



June 6, 1925 EXHIBITORS HERALD 45

104 Comedies for New Season
By Stanley B, Waite

Sales Manager, Two Reel Comedies Department, Pathe Exchange

Mack SENNETT and Hal Roach studios have outlined a
program of comedy production for 1925-26, to be dis-

tributed by Pathe, that will outdo anything these two
leading comedy producers have ever attempted. The produc-
tion schedules of Roach and Sennett will result in the spend-
ing of millions of dollars in order
to fill the ever-increasing exhibitor
demand in the comedy field.

The request on the part of the
exhibitor for an increased output
of bigger and better screen com-
edies is the result of the same de-
mand made upon him by the thea-

tregoing public. This fact is best
brought home to the exhibitor in

the extraordinary box office re-

turns on such series as “Our Gang”
and Harry Langdon comedies.

Three years ago the Pathe or-

ganization realized the increasing
popularity of better comedy prod-
uct and instituted a campaign for

all-comedy programs. Pathe has
pursued this campaign vigorously,
and as a result, many theatres
have staged all-comedy bills with
unusual success. With this end in

view it has been the endeavor of
Pathe officials during the past year
to build up a program of short
subject releases surpassing both in

quality and entertainment value
anything previously attempted.
The 1925-6 season finds this policy
continued on a more elaborate
scale. The schedules laid down
for the Roach and Sennett organ-
izations call for the delivery of 104
two reel comedies for the coming
season.

Both Roach and Sen-
nett will employ five

units each. Four of the

companies from each
studio will be headed
by individual stars,

while one company
from each of the pro-

ducers will make com-
edies in which various
members of both stock

companies will be fea-

tured.

Three of the Sennett companies will be headed by Harry
Langdon, Alice Day, and Ralph Graves. In addition, there
will be a Mack Sennett Comedies series in which various
members of the Sennett stock company will be featured, in-

cluding Madeline Hurlock, Raymond McKee, Natalie Kings-
ton, Billy Bevan, Thelma Parr, Sid
Smith, Vernon Dent, Jack Rich-
ardson, Kewpie Morgan and Andy
Clyde.

Mack Sennett has already laid

plans commensurate with the mar-
velous progress of Harry Langdon.
This comedian’s rapid develop-
ment in the past twelve months is

a phenomenon without parallel in

the history of screen comedy. One
of the newcomers to stardom who
is expected to add greatly to her
following is Alice Day, who will

head her own unit. “Tee for Two”
is the first completed comedy of

her Sennett series for Pathe. An-
other Mack Sennett player to de-

velop strongly during the past year
is Ralph Graves. He has also be-

come an established box office at-

traction and will be featured at

the head of his own unit.

In addition to those stars the

Sennett organization has added
new names to its producing staff.

Six leaders in their field are repre-

sented in the Sennett directorial

lineup. These include Eddie
Cline, Harry Edwards, Del Lord,
Ralph Ceder, Reggie Morris and
Lloyd Bacon. Harry Edwards will

continue to wield the megaphone
for Langdon. Lloyd Bacon han-

dled the direction of

FLloyd Hamilton prior

to his coming to the

Mack Sennett lot. Del
Lord is one of the

tried and proven di-

rectors on the pioneer
comedy-producer’s lot.

Eddie Cline will direct

Ralph Graves in his

new series.

For the coming sea-
son John Waldron,
(Continued on page 50.)

^Hal Roach, producer of Paihe comedies.

^Relow, left to right: F. Ricluird Jones, supervising di-

rector for Roach; Martha Sleeper and Frank Butler,

Roach players.

^Bottom, left to right: Clyde Cook, Charley Chase and
Glenn Tryon. Roach stars.
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The All-Short-Subject Program
By J. E. Storey

General Sales Manager of Pathe Exehange

J. E. Storey
Programs from time to time. The results

at the box office were apparent from the
first.

Edward J. O’Keefe, operating the Cri-

terion in Atlantic City, has given his short
subject programs an all-comedy cast. His
report on the box office reaction is typical.

“I am very glad to tell you that All

Comedy Day never fails to do capacity

business.

“When I first introduced this unique
idea of a program consisting of nothing
but comedies the general opinion of pic-

ture men whom I discussed the idea with
was that it would never go over.
“However, I am glad to say that with

every recurring year if anything it grows

The short subject is rapidly com-
ing into its own.
The season just closing has seen

the short subject in the ascendancy,
and we confidently predict that the

1925-1926 term will witness even
greater advances by the short subject
in popular prestige and usage by the

exhibitor on his programs.
More than ever before the public

is throwing its patronage to the vari-

ety brand of entertainment. The in-

creasing popularity of the vaudeville
bill is proof of this. The report by
libraries of the tremendous demand
for short stories is another sign of

this preference for diversity.

Many showmen have heeded this

demand and have increased their use

of short subjects wdthin the past year

to a notable extent. St. Louis re-

cently witnessed day-and-date show-
ings in every one of its first run

houses, except one, of 33 Pathe short

subject releases. Boston is another
big city that has given the Pathe
short subject product 100 per cent

representation simultaneously in its

first run theatres. New York is also

on the roster of the big towns giv-

ing increased program space to the

short subject. Within the past year

Broadway’s first run theatres have

repeatedly shown four and five Pathe

short subject releases day-and-date.

The Grand Opera House in New
York City ran, with highly profitable box
office receipts, a Pathe two reel comedy for

practically every day of the month. An-
other remarkable instance of short sub-

ject popularity is the booking arrangement

made by the Stone theatre of Bi'ooklyn

whereby Pathe’s short subject product was
signed for showing on 40 days out of a

period of 50 consecutive days.

Los Angeles recently put on a Pathe

banner week during which four two reel

comedies from the company’s program ap-

peared day-and-date at four of the film

capital’s first run theatres. Five of San
Francisco’s first run houses presented dur-

ing the same week four different Pathe

comedy offerings, the New Fillmore and

New Mission theatres

doubling on one of

the subjects day-and-

date.

Perhaps the most
important feature of

this increasing prom-
inence being given

the short subject is

the ever-widening use

of the All-Short-Sub-
ject Program. Re-
sponsive to the pub-

lic’s rebellion against

these too lengthy and
often mediocre fea-

tures, many of the

more alert showmen
sensed the basic cause

of the unrest and im-

mediately inaugurat-

ed a plan of running

All - Short - Subject

ar o I d Lloyd,

Pathe comedian,
and one of the

screen’s foremost
players.

even more popular. Yesterday
(New Year’s Day) by the way,
was my regular semi-monthly All
Comedy Day, and it proved to be
one of the largest in the history of
the City Square theatre.

“I have also introduced the idea
to my Boardwalk house, and it has
proven just as popular.”
That has been O’Keefe’s experi-

ence on the East Coast, but the
Western reports are just as en-
thusiastic. In fact, the Dreamland
at Bandon, Ore., extended the All-
Comedy Program from one day to
a week. During this particular
week the Dreamland presented a
series of “All Comedy Carnival
Shows,” the bulk of the program
being made up of Sennett and
Roach comedies, Aesop’s Film
Fables, and Topics of the Day.
Within the past few weeks the

West has added still further to the
record of the All-Comedy Pro-
gram’s success. The Egyptian and
the Aztec, two of San Francisco’s
prominent first run houses, recent-
ly staged programs made up
largely from the Roach two reel

comedy product appearing on the
Pathe schedule. Max Graf, man-
aging director of both houses, was
so favorably impressed by the box
office returns that he declared his

intention of repeating the plan in

the near future.

These are only a few of the more out-
standing instances of how the All-Short-
Subject Program has worked out when-
ever tried. On the strength of the suc-

cess of such demonstrations in the past,

we look forward confidently to a greater

extension of the idea among exhibitors
during the new season.
Pathe is keenly mindful of the situa-

tion and has shaped its production plans
for the new season with the conviction

that the forthcoming period will witness
among exhibitors everywhere a greater

demand than ever before for quality

short-subject entertainment.

^Jobyna Ralston,

who appears op-

posite Lloyd in his

popular vehicles.

Interiors for the

Patheserial, “Play
Ball,” now in produc-
tion under the direc-

tion of Spencer Ben-
nett, are being staged

at the Long Island

studio at Astoria. F.

W. Seitz is studio

manager for the

Pathe unit.

The leading roles

in this baseball story,

written by John J.

McCraw, manager of

the New York Giants,

are Allene Ray and
Walter Miller. Sup-
porting players in-

clude J. Barney Sher-
ry, Harry Semels,
“Wally” Oetel, Mary
Milner and many
baseball players and
celebrities.
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Our Features Patheserials
By Harry Scott By E. Oswald Brooks

Feature Sales Manager of Pathe Sales Manager of Serial Department

At the time of writing this announcement Pathe has defi-

nitely scheduled two feature productions for release dur-
'ing the early part of the 1925-1926 season. Additions will

be made to Pathe’s feature program during the forthcoming
period and plans to this end are under way. It is Pathe’s plan,

however, to build up a schedule of feature releases that will be
notable for their quality entertainment rather than their mere
numbers.
The two feature productions already assigned to the Pathe

program for the new season are the

Harold Lloyd feature comedy, as yet un-

titled, which is based on a highly divert-

ing story of college life; and the Hal
Roach feature, “Black Cyclone,” in

which Rex, the Wild Horse, plays the

title role. Both of these productions are

completed, and the advance comments
resulting from prerelease showings have
given the feature department every
cause for being unusually enthusiastic

over their box office prospects.
Harold Lloyd’s new comedy is a dis-

tinct departure from his more recent

types of roles. The story deals with col-

lege life and presents Harold as an un-

dergraduate with particular aspirations

of becoming a football star. In the mat-
ter of time consumed and money spent
this production promises to be the most
ambitious ever undertaken by Lloyd.

Some marvelous shots were obtained at

the annual gridiron classic between the

University of California and the Stan-

ford University at Berkeley, while other

football scenes were filmed at the Los
Angeles Coliseum.
While concerned with football the pic-

ture has been so constructed that those

not acquainted with the technique of the

game will- be able to follow the action

with a maximum of interest. Sam Tay-
lor and Fred Newmeyer are once more teamed in

the direction of the production, while the cast

includes Jobyna Ralston as Lloyd’s leading

woman. Brooks Benedict as the heavy. Hazel
Keener, James Anderson, and Joe Harrington.

A number of test engagements have been held

on the West Coast. The reaction of each of these

showings has convinced the Lloyd company that

they have in the new feature production the fun-

niest comedy that the star has been identified

with. It is Pathe’s plan to release the new pic-

ture in the fall so that the exhibitor may capi-

talize on the widespread interest in the gridiron

sport with which the comedy directly ties up.

Elaborate plans are already under way by Pathe

to organize special advertising and exploitation

campaigns.
“Black Cyclone” is the successor to “Rex,

King of Wild Horses,” which proved one of the

screen’s sensations. The new Roach feature is

hailed by all those who have seen it as decidedly

superior to the first Rex picture in point of story

values, thrilling action, and the in-

dividual performance of the equine

star. The story of “Black Cyclone”
is a romance of the plains in which
the major roles are carried by ani-

mal actors, the human characters

being relegated for the most part to

subordinate parts in the action. Be-

tween the great Morgan thorough-
bred, Rex, and an .equally powerful
Pinto stallion, known as The Killer,

is waged one of the most thrilling

contests ever seen on the screen,

with the leadership of the herd and
the hand, or hoof, of Lady, Queen
mare of the desert, as the trophies
for the victor. Pest, a long-eared,
shaggy-haired burro, furnishes the

{Continued on page 50 )

A S a preliminary to a detailed description of the lineup
for Pathe serial releases during the forthcoming season,
it would seem advisable to narrate a little past history

on the subject of serials generally:
As recently as three or four years back the average serial

was regarded by exhibitors and public as “hokum” entertain-
ment. There was ample justification for this viewpoint. Un-
til Pathe made a determined attempt to bring serials forward
along the same lines that feature product has been brought

forward, there was grave danger of this

profitable class of picture being thrown
into the discard.
Theatre patrons had become tired of

“hokum.” Instead of the “thrilling” sit-

uations gaining applause, they were
gaining laughs—at their absurdity. That
type of serial, constructed illogically,

with little thought to connected story or
logical plot, “padded” to the nth degree
was rapidly ceasing to attract. '

It is only a little over five years since
Pathe inaugurated a distinct innovation
in serial writing, construction and pro-
duction, whereby practically all of the
illogical “hokum” was eliminated and
the motion picture serial brought to a
very close approximation of the popular
magazine serial.

An early experiment was made with
“Bound and Gagged.” We know now
that this title was a misnomer, but at
that time the “greater and better” Pathe
serial idea was in its infancy. We
thought it still necessary to give serials
very sensational titles. Time has proved
otherwise.
The next experiment was our acquisi-

tion of Robert W. Chambers’ novel, “In
Secret,” from which basis was produced
a Pearl White serial, “The Black Se-
cret.” Shortly afterward we enlisted the

service of Jack Dempsey and made new serial
history with “Daredevil Jack.”
Early in 1923 arrangements were perfected by

our vice president and general manager with the
late Emerson Hough for the use of his story,
“The Way of a Man,” as the basis of a Patiie

serial.

“The Way of a Man” was startlingly and really
phenomenally successful right from the word
“Go!” It was the first time that a serial had
ever been released under a non-sensational title—yet when “The Way of a Man” was one year
old it had eclipsed in distribution any Pathe serial
ever released!
Encouraged by the early showing on “The

Way of a Man,” there was put into production a
Pathe serial based upon James Fenimore
Cooper’s “Leatherstocking Tales,” and this was
released under the title of “Leatherstocking.”
Another success was scored with “Leatherstock-
ing.”

Following that we embarked upon a quite radi-
cal experiment. We took an excel-
lent modern novel of life and ad-
venture in Egypt, and released this

under its book title, “The Fortieth
Door.”
Our “greater and better” Pathe

serial plan was working so satisfac-
torily that our production depart-
ment approached Police Commis-
sioner Enright of New York with a

suggestion that he write a story for
Pathe serial purposes and bring into
that story the various activities of
the New York police department.
Commissioner Enright furnished us
with “Into the Net,” and up to date
the distribution on “Into the Net'’
has exceeded the record set by “The
Way of a Man.”

(Continued on page 50)

hove: Allene
Ray, serial star,

and Walter Miller,

who plays opposite
Miss Ray.

elow: Helen
Ferguson and

Jack Mulhall, co-

featured in “Wild
West.”



48 EXHIBITORS HERALD June 6, 1925

^“Our Gang.” Left to right: Johnny Downs, Joe Cobb, Farina,

Jackie Condon, Mary Kornman and Mickey Daniels.

Rathe News Is Leader
Say Executives

The opening of the 1925-1926 season will find Pathe News
more firmly entrenched than ever before as leader in the

field of screen journalism, according to Pathe executives.

This place of honor, they continue, has been securely main-
tained by Pathe News throughout the season just closing be-

cause of its marvelous record in covering new events at home
and abroad and by virtue of its consistent service to exhibitor
patrons. A statement gives the following as a partial list of
Pathe News’ more prominent achievements during 1924-25:

“Pathe News was first to bring to America views of the
funeral of Lenin, the late Russian dictator. John Dored, cam-
eraman, was held in a Moscow prison for his violation of the
Soviet prohibition against the use of cameras during the funeral.

“Running the Rum Blockade, an exclusive camera investiga-
tion released in May of 1924, showed closeup views of opera-
tions taken from specially chartered ships. No detail of this

strange traffic was overlooked by the alert cameraman.
“Pathe had the first pictures of the nomination of Calvin

Coolidge in New York and Chicago theatres.

“The scoops secured of the Round the World Fliers were of
particular interest, exclusive pictures being taken at Port
Moller, Alaska, of Major F. L. Martin who narrowly escaped
with his life when his plane crashed; at the Aleutian Islands
exclusive views were photographed of the flyers before their
hop-off to Japan; at Shanghai, China, views of the unusual wel-
come accorded the aviators were recorded.

(Continued on page 50)

^^Sportlights
**

to Give Gist

of Athletics

Humor Gems
Chosen for
Pathe Topics

/WNE OF the most notable
box office successes on

the Pathe program during
the past season has been the
series of single-reel sport
pictures, known as Grantland
Rice “Sportlights.” These
pictures are produced by
J. L. Hawkinson from stories

written by Grantland Rice,
celebrated newspaper and
magazine writer on sporting
activities and conductor of
the “Sportlights” column,
which appear in over 70 dail-

ies.

Hooch Sex-

tette** Left to
right: Blanche Me-

haffey^ Kathleen Clif-

ford^ Martha Sleeper^

Fay Wray, Katherine

Grant and Marjorie

Whiters*

These sport pictures were
first placed on the Pathe
schedule of releases in the
fall of 1923 and have been re-

leased since at the rate of
one every two weeks. Their
success was remarkable from
the first and the close of the
1924-25 season finds them a
permanent feature of hun-
dreds of programs through-
out the country. The “Sport-
lights” embody unusual audi-
ence appeal both for their
rapid-fire action and diversity
of subject-matter. Not only
are all manners of sports
covered in the issues of this
series but the outstanding
figures in each field of com-
petition are shown in action.

A new production schedule
commensurate with the tre-
mendous increase of interest
in sport has been adopted by
Messrs. Rice and Hawkinson
for 1925-1926. Among the
highlights will be the filming
of a series of reels, each de-
voted to some special sport.
For example, the “Sport-
lights” reel devoted to the
subject of baseball will cover
the national game from every
conceivable angle.

Other interesting phases of
the program follow:

A reel devoted to the “pro
and con” presentation of sim-
ilar sports. For example,
who has a better
chance of winning
in a rough-and-tum-
ble match—the box-
er or the wrestler?

A “Sportlight” de-
voted to “Nervous
Moments” in sport
—the baseball thril-

ler of three men on
base in the ninth in-

ning with two men
out and two strikes
and three balls on
the batter; the final

putt in the golf
championship
match, and similar
situations.

A reel devoted to
various kinds of rec-
reation— the family
type of picnic; the
holiday at the
amusement park;
and the vacation in

the mountains.

“'pOPICS of the Day,”
the weekly humor film

produced by Timely Films,

Inc., for release through
Pathe Exchanges, qualifies

for the tried and proved class

of screen entertainment.

Each issue of the film is com-
prised of jokes and witti-

cisms which have already

been tried out upon the read-

ers of the respective publica-

tions from which the edi-

torial staff of “Topics” select

their candidates. By the
process of elimination, in-

cluding actual audience tests,

the best available humor
gems are selected for the
current release of “Topics of

the Day.”

An editorial staff of 21 per-

sons peruses the several

thousand magazines and
newspapers which arrive in

the daily mail. The editors

spend their evenings in va-
rious types of theatres and
keep score on the laughter
and applause registered.

Not only must the candi-
dates qualify from a timely
and humorous standpoint, but
there is a limit to the num-
ber of words in each. Often-
times, it is necessary to cut
down the story. Again, a
dialect not easily understand-
able, or a story with an in-

volved point, must be clari-

fied.

Particular care is taken
that no joke bears even the
slightest suggestion of ridi-

cule toward race, color or
creed; also any political ref-

erence must be absolutely
impartial.

After the editors have
made their selections they
are passed on to the manag-
ing editor, who selects those
he deems best and has them
typed upon index cards.
Once a week, the staff meets
in conference. A test reel is

made of the 20 best
candidates and this

is tried out in sev-
eral theatres. Any
that fail to “get
over” are eliminated.

Not only are
“Topics of the Day”
a standby with thou-
sands of motion pic-

ture theatres, but
they register equally
as well in vaudeville
houses, including
the theatres of the
Keith-Albee, Orph-
eum and other big
time circuits.
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*Scopicks ^ to

Retain Place

As Novelties

A SERIES of remarkable
novelty reels which were

added just recently to Pathe
program and will continue as

one feature of short subject
releases for 1925-1926, is the
group of third-dimension pic-

tures known as “Stereoscop-
iks.” There are four subjects
in the “Stereoscopiks” series,

with one release every eight
weeks.
Two of the group already

have been released. The
first, titled “Zowie,” has re-

ceived a host of favorable
comments both from news-
paper reviewers and exhibi-
tors. Only a few weeks ago
E. D. Rhind of the Bates
Opera House at Attleboro,
Mass,, advised that this sub-
ject “played in conjunction
with an average feature,

broke all records for my
Thursday show, which is one
of the poorest days of the
week for me.”
Another frequent comment

made concerning the “Stereo-
scopiks” is their quality of
apparently leaping out from
the screen over the heads of
the astounded spectators.
This allusion, when coupled
with the right kind of action
on the screen never fails to
send the audience into shrieks
of laughter. One Dallas
daily devoted a two-column
box on the first page to
praises of “Stereoscopiks.”
Among the prominent first

run theatres that have intro-
duced “Stereoscopiks” are
the Rialto, New York; the
Fenway, Boston; the Mis-
souri, St. Louis; the Rialto,
Denver; McVicker’s, Chi-
cago; the Howard, Atlanta;
the Metropolitan, Los An-
geles; the Palace, Ft. Worth;
and the Palace at Dallas.
Some of the first run engage-
ments have been marked by
special presentation effects
built around the
“Stereoscop-
ik” shown.
The action in each

of the four releases
is devised so as to
bring out the stereo-
scopic effect of the
subject with a max-
imum of realism.
The first subject,
“Z o w i e,” i n t e r-

sperses thrills with
laughter by a clever
arrangement
of screen sequences.
At one moment a
baseball pitcher
slowly winds up and
then suddenly lets

fly a fast ball
straight at the heads
of tbe spectators.
The second sub-

ject, “L u n a - c y,”

takes the audience
through Luna Park.

^Mack Sennett’s famous bathing girls group. Since the early

days of comedies Sennett has been known for his selection

of screen beauties.

Screen Magazine Series

to Be Continued

PATHE Review’s comprehensive production program for the
1925-1926 season assures its continued leadership, say com-
pany officials, in the “screen magazine” field. An outstand-

ing feature of the new season’s plans will be the continuance
of the feature series, with installments of each series appearing
in successive issues of Pathe Review. This policy recently in-

augurated by Editor Emmanuel Cohen has proved to be an
overwhelming success and has met with the appreciation of

both exhibitor and public. It will be pursued during the new
season with further elaborations and improvements.

In line with the very successful Pathe Review release of the
Andrews-American Museum Expedition into Mongolia, under
the title, “The Origin of Man,” there will be released shortly
the film story of Count de Prorok’s Expeditions in Northern
Africa—searching out the dead cities of the Sahara Desert, ex-

cavating astounding Punic relics from the site of ancient Car-
thage and Utica, and delving beneath the sea for a sunken city

newly discovered. Staff Cameraman Maurice Kellermann is

now with the expedition, recording all activities.

Another feature series now in production for fall and winter
release is a series of new-type microscopic films, made by Louis
H. Tolhurst, acknowledged as the foremost motion picture micro-

scopic expert in the industry. Mr. Tolhurst’s work on short
length subjects will appear exclusively in Pathe Review.

Color novelties in production include a new series by Arthur
(Continued on page 5o.)

Roach One Reelers a Feature
The Hal Roach brand of single reel comedies will continue to be an

important feature of Pathe’s program of short subjects during 1925-1926.

This series of fun offerings has been a standard unit of Pathe’s comedy
program for many years and has become permanently established on hun-

dreds of first run programs. The short length of these subjects makes
them particularly adaptable to the well balanced bill where the utmost

in diversified entertainment is sought. At the same time, the necessary

concentration of their humor serves merely to add zest and spice to the

fun, thus enhancing their audience appeal.

The comedies in this series will be released at the rate of one every

two weeks. One of the players who will appear in the feature roles will

be Martha Sleeper, whose work as an eccentric comedian in the Hal Roach
comedies has commanded much favorable comment during the past season.

“Sure Mike,” featuring Miss Sleeper, has been recently booked by repre-

sentative first runs.

Explains How
Aesop*s Film

Is Produced
<< A ESOP’S Film Fables,”

the popular animated
cartoon subject produced by
Fables Pictures, Inc., which
has passed its 200th release

by Pathe, is made with even
greater care than the aver-
age film comedy enacted by
human actors.

Cartoonist Paul Terry is

assisted by a staff of 18 art-

ists who are engaged daily

in making little drawings of

Farma Al Falfa, cats, dogs,
dinosaurs, elephants, and
scores of other animals. This

is how the weekly release of

“Aesop’s Film Fables” is

produced:
After preparing a regular

script with all its details of

situations and gags. Cartoon-
ist Terry casts the subject

from his group of pen crea-

tions.

Next, the backgrounds, or

exteriors and interiors, are

drawn. Animation takes
place after the backgrounds
are ready. This involves

the penning of hundreds of

little drawings, which will

give the life-like effect of

action when shown in rapid

progression on the screen.

Each animator is assigned
scenes requiring the type of

characters which lend them-
selves best to his talents.

Working drawings are
made upon translucent tissue

paper. Thus the animator
can see vaguely the lines of

the preceding drawings as he

places a new tissue over a

completed sketch. On a new
tissue, he creates just those

portions of the character’s

body which must “move.”
So, each time a body-mem-
ber is drawn in a slightly

different position. This sys-

tem reduces the work to a

minimum. Efficiency has de-

veloped a way to avoid the

need of making a completely
detailed drawing to

register every move.
The tracers use

the drawings on tis-

sue paper as blue-

prints. Each tissue

sketch is traced or

transferred to

a sheet of clear cel-

1 u 1 o i d of corre-

sponding size. The
outline sketches are

then colored, or

filled in. That is,

the shading and oth-

er details are exe-

cuted. Water col-

o r s—b lack and
white—are used so

that they may be

washed off and used
indefinitely.

All the sheets of

paper and celluloid

are punched and
placed upon pegs,

(Continued on page So.)
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PATHE NEWS
{Continued from page 48)

“Pathe News showed unusually com-
prehensive pictures of the Total Eclipse
of the Sun.

“First pictures were presented of the
Middle West Tornado Disaster. In less
than 24 hours following the tornado
Pathe News distributed pictures of the
disaster to theatres of the bigger cities
throughout the Middle West and some
of the key cities in the West.
“For the very first time in history

people living in New York and other
Eastern cities were able to see pictures
of the presidential inauguration, at
Washington, D. C, the same day it hap-
pened.
“Another outstanding Pathe News

scoop of great news value was the ex-
clusive pictures of the Funeral of Sun-
Yat-Sen. Sensationally dramatic views
of the new Bulgarian Revolution, in-
cluding view of the bomb-stricken Sofia
Cathedral, were a feature of recent
Pathe News issues.

In addition to pictures of news na-
ture, Pathe News has shown a striking
list of spectacular scenes of interesting
current events, which in many cases
were photographed at great risk of life
and limb on the part of the cameraman.”

FEATURES
(Continued from page 47)

pmedy relief. The picture was staged
in the Nevada desert under the direction

Fred Jackman and took over three
months in the making.
Preceding its national release, “Black

Cyclone ’ will be given a series of key
city exploitation runs. The first of these
was staged at the Capitol theatre. New
York, on May 17. The picture will be
shown over the Loew Circuit for 120
days.

S. L. Rothafel, the famed “Roxy” of
national radio repute, in speaking on
Sunday evening. May 10, through Sta-
tion WEAF and six allied radio stations
throughout the country, announced that
“Black Cyclone” was the best picture
that he had seen in five years and urged
all his listeners to view “Black Cyclone”
at their earliest opportunity.
Another striking evidence of the un-

usual merit of “Black Cyclone” is seen
in the remarkable report just handed
down by the general committee of the
National Board of Review. After de-
scribing the “Entertainment Value” as
“Exceptional” the report continues with
the following “General Comment”:
“This is a remarkably interesting

photoplay, with horses in a wild state on
the range for its principal actors. It has
thrill, love, adventure—all the qualities
of intense dramatic action. Pictorially,
it is often superb.”

PATHESERIALS
(Continued from page 47)

Then came “Galloping Hoofs,” which
has been a wonderful box office attrac-
tion; and “Idaho!” This serial is prov-
ing a veritable cleanup everywhere.
Emboldened by the success of this

“greater and better” Pathe serial plan,
our lineup for serials during the forth-
coming season of 1925-1926 is neces-
sarily even yet more ambitious.

Starting on May 10 we shall release
the Albert Payson Terhune story of the
Florida everglades, “Black Caesar’s
Clan,” under the title of “Sunken Silver.”
The featured players in “Sunken Silver”
are Allene Ray and Walter Miller. By
this time Miss Ray has endeared herself
to millions of serial fans throughout the
country, who now look forward with
keen anticipation to her next starring

vehicle. Walter Miller is a new recruit

to the Pathe serial fold. In the opinion
of many he is about the best leading
man we have ever had.

Following “Sunken Silver” we shall re-

lease a tremendously interesting serial

of Western import, “Wild West.” This
is being produced by C. W. Patton at

the Miller Brothers 101 ranch in Okla-
homa. It will carry all of the allure of a
Wild West show, the circus atmosphere,
and in retrospect the great Oklahoma
land rush of 1889. For this production
Helen Ferguson has been selected as
the leading woman and Jack Mulhali
as the hero.

To follow “Wild West,” none other
than John J. McGraw himself has writ-
ten a very thrilling story which has the
great national game of baseball as its

atmospheric background. McGraw and
most of the stars of the Giants team
will appear personally in various se-
quences of “Play Ball!”—the title of the
serial. The leads will be played by Al-
lene Ray and Water Miller, with J. Bar-
ney Sherry and Harry Semels in sup-
port.

In order to give our Exhibitors and
public the necessary variety the produc-
tion to follow “Play Ball” will be of a
Western nature. The story for this

originally appeared in the All Story
Magazine under the title, “Janie and the
Waning Glories.”

As a successor to that Western serial,

we have selected Edgar Wallace’s “The
Green Archer.” This is a mystery story
with its locale in and around New York.
That schedule carries us up to the

Summer of 1926. From then onward
plans have already been laid for a con-
tinuance of Pathe serials of high qual-
ity, big box office attractiveness and in-

finite variety.

The “greater and better” Pathe serial
has already, by sheer merit, forced it-

self upon the attention of literally thou-
sands of the higher class theatres which
heretofore have not looked upon serials
as being suitable attractions for their
houses.

104 COMEDIES
(Continued from page 45)

general production manager of Sennett
has enlarged his scenario staff to nine
people who will work under the super-
vision of Arthur Ripley while a large
staff of “gag” men have been recruited
to work with Felix Adler.

In addition to the regular lineup of
the far famed bathing beauties the Sen-
nett stock company includes such play-
ers as Sid Smith, Vernon Dent, Madeline
Hurlock, Natalie Kingston, Thelma Parr,
Virginia Gilbert, Billy Bevan, Jack Rich-
ardson, Kewpie Morgan and Andy Clyde.

This spring Pathe and the Hal Roach
studios signed a new contract which
calls for the delivery during the coming
season of a minimum of 48 and a maxi-
mum of 52 two reel comedies. This rep-
resents by far the most formidable lineup
of two reel comedy product ever planned
for the short subject market, the produc-
tion costs alone for one season aggre-
gating over $4,000,000.

To take care of this huge production
program, Flal Roach has added exten-
sively to his studio personnel. The di-

rectors will work under the supervision
of F. Richard Jones, who has been iden-
tified with the direction of comedies
since Keystone days.

“Bob” McGowan, the “Our Gang” di-

rector, is the dean of the Hal Roach di-

rectorial staff. The marvelous success
of this series is due in large measure to

the skilled and sympathetic handling of

the troupe of youngsters by McGowan.
During the coming season he will con-
tinue to direct “Our Gang.” James W.
Horne is handling the megophone for
the Glenn Tryon two reel comedies. The
two reel series of comedies featuring
Charley Chase will be made under the
direction of Leo McCarey. This director
is accredited to a large degree with the
development of Chase during the past
season.
Clyde Cook, the newly signed Roach-

Pathe star will be directed by Lloyd
Buckingham. Like Clyde Cook, Buck-
ingham is also a newcomer to the Roach
lot but has established an international
reputation as a comedy director. The
Cook comedies will be of the slapstick
nature with a strong dependence on
“gags.” Fred Gill will direct the Roach
two reel comedies series. In this group
no particular person will be featured
throughout.
Among those to be co-featured in this

series are A1 St. John, who was starred
by Fox for several years and later by
Educational; Lige Conley, who was also
a Fox star and later was the featured
player in Educational; Dot Farley, one
of the best known comediennes of the
screen; and Lucien Littlefield, who
gained an enviable reputation as a char-
acter actor. Among the other prom-
inent members of the Roach company
are Katherine Grant, Jimmy Finlayson,
Marthal Sleeper, Blanche Mehaffey, Fay
Wray and Kathleen Collins.

Many new title writers and film edi-

tors are now at work on the Roach lot

under the direction of H. M. Walker,
while F. Richard Jones has increased his

“gag men” staff to six headed by the

well known author “Bob” Wagner.

AESOP’S FABLES
(Continued from page 49)

like loose-leaf ledger sheets. Thereby, they

are kept within register of proper align-

ment. The completed drawings are in-

spected and numbered by the supervisor,

who notates upon an exposure sheet the

number of frames, or photographic ex-

posures, necessary to register the designed

action.

Following the completion of the ac-

tual cartooning, or animating, the draw-
ings are handed to the cameraman, who
follows the instructions on the exposure
sheet. From the photographic stage on,

cartoon film making is practically the

same as regular filming. The negative
is developed, prints made, titles painted
and inserted and after due editing the

“Aesop Film Fable” is ready for release

and prints are shipped to the Pathe Ex-
changes.
On the screen the “Fables” have

earned the reputation of being among
the foremost cartoon creations in the

picture field.

SCREEN MAGAZINE
(Continued from page 49)

C. Pillsbury, of Yosemite National Park.
He has taken the “Life of American
Wild Flowers” as his subject, and by
“time-lapse” photography has produced
a startlingly beautiful series in which
the life of each flower

—“moving” and
“breathing”—is shown.
The new “multiple-image” camera in-

vented by Staff Cameraman Alvin C.

Knechtel—the sensation of the past few
months in technical circles—has been
improved, and additional “mystery-pic-
tures” will shortly be available.

Willard VanderVeer, whose “Prettiest
Girl I Know” series proved so success-
ful, is preparing an unusually entertain-
ing schedule of subjects designed to ap-
peal especially to the feminine fans.

“The Brides of All Lands” will be re-

leased through the summer to fall.
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fTHETHEATREl
O^yiSDepartment ofPractical Showmanship

THE WORK GOES MERRILY ON
Copy Service

For Exhibitor

House Organs

House organ or newspaper
publication rights to this copy
is granted exhibitors by the
“Herald” herewith.

NEWS SERVICE PLUS
T AST week patrons of this theatre saw^ Flying Ebony win the Kentucky
Derby. The newspicture account of the
great turf classic made, newspaper ac-
counts of it seem insignificant.

Every week patrons of this theatre
see world events in the happening, gain-
ing a knowledge obtainable through no
other medium.
The theatre news service is news serv-

ice plus. It not only tells—it shows. It

cannot bear false witness. It doesn’t
bring you the news—it takes you to the
news in the making.
Sounds like a miracle, doesn’t it?

ECONOMY
A MERICA is said by Europeans to be a

land of plenty where the abundance of
resources promotes extravagant waste. It’s

time that the country we live in is a land
of plenty, but we are not a people who
waste. Economy is taught in the home
from the cradle up. But it is a different
economy from that found in Europe. It

is a sensible economy. It is not only an
economy of dollars, but an economy of
materials.

Builders practice economy of building
blocks; our sculptors practice an economy
of clay; our writers practice an economy
of words. Producers economize to serve
the best plays to the theatregoers. The
theatre owner knows that only by strictest

economy can he offer his patrons plays
that will prevent a waste of their time and
of his.

You believe in economy—the theatre
tries to help you obtain it.

GOOD TASTE
TAID you ever stop in the library of a
-L' friend’s home to scan the books on the
table? It’s a shrewd way of looking into
the innermost secrets of that friend’s soul.
If good books are represented there you
may be sure there is something good about
that person’s life. If poorly selected books
litter the room, cheap and trashy, there
must be something lacking—and what is

worse than finding books that have never
been read; or no books at all!

Good taste has been developed with civil-

(Continued on page 54.)

For Business

Is Business in

Every Season
By WILLIAM R. WEAVER
The "work goes merrily on.

Conventions come and go ; weighty
issues are disposed of ; this or that

great effort succeeds or fails—still the

theatres are to be filled and that’s a

job.

This isn’t news. It’s the oldest

story. Like all the old ones, it’s fun-
damental. The job is always there.

It’s done today, but it’s to be done
again tomorrow. It’s a bridge that

doesn’t stay crossed.

Mr. Service remarked last week
that no one talked about good and
bad pictures at Milwaukee, talking

only about whose, how many and
how much. Those were, of course,

the items of immediate concern.

Neither is it strange that no one
talked about what to do with them
after getting them. That isn’t a thing
to be talked about, anyway; it’s a thing
to be done.

What to do with them after getting
them is, however, the thing that con-
cerns those doing showmen who write
this department. “Doing showmen’’
describes them

; but they are more
than that. When they’ve done their

own job they take one more step;

they tell others their experience. If

you think that last step is not worth
while, read the letters beginning in the
column to the right and then think
again.

Nor is all the mail of the week for-

warded under the “What Showmen
Are Doing” caption. Harry E. Put-
erbaugh, exhibitor of Milledgeville,

111., writes

:

“Your department in your May 16
issue marked ‘The Theatre,’ on page 75,

is very interesting.

“Lefs have some more of these along
the same line.”

The page referred to carried the an-
nouncement of the service now appearing
under heading of “In the Chicago Show-
shops,” which announcement acclaimed Chi-
cago the “theatre capital of the world.”
John Creamer, of Chillicothe, also speaks

(Continued on page 54.)

What Showmen
Are Doing to

Get Business

A phototype survey of current
exhibitor business effort, with

pictures upon the accompany-
ing pages.

English Showman Joins

Circle ;
Describes

Presentation
Herewith 1 have pleasure in enclosing

you some photographs in connection with

prologues and stunts that 1 have worked
recently.

The Eastern setting representing Bag-

dad and “The Sea Hawk” was used in con-

nection with our Kinema Ball, full particu-

lars of which you will glean from the en-

closed press cutting. 1 must say, in con-

nection with our Queen’s Hall, we have
an excellent ballroom and this little stunt

enabled us to give very prominent public-

ity to two pictures that we have coming,
viz: “The Thief of Bagdad” and “The Sea
Hawk.”

With regard to the ship prologue, the

setting is supposed to be the “Vindictive”

and the Commander advanced and gave a

short resume of the “Zebrugge” Incident,

after which he retired up into the Crow’s
Nest and the four sailors, who are a local

quartette party, sang three nautical num-
bers. Immediately they finished, “black

out” and on with the picture.

The other is in connection with “The
Ten Commandments” which we showed
last week and, incidentally, broke all rec-

ords. The character is dressed to repre-

sent Moses on Mount Sinai and when the

prologue opens he is found asleep in the

mountain. A crash and a flare in the sky
awakens him and he sees the first com-
mandment. This is followed by five other
commandments.

While these commandments are appear-
ing in the sky, he is observed busy carv-

ing the commandments on the rock. This
tablet, when the scene opens, is invisible,

as it is worked by what is known as a
“flying apron,” one side being rock and
the other side painted with the command-
ment. When pulled into position this is

not noticed by the public, as Moses cov-
ers this part until the tablets have been
pulled into position.

He afterwards comes down the moun-
tain and delivers the following:

“1 speak as a prophet of the ages. 1

come not to preach but to teach. To in-

still these great truths of Love and Benevo-
lence, Wisdom and Piety as spoken in sol-
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LETTERS TO “THE THEATRE”

EDWIN B. RIVERS, Heilig theatre, Seattle,

writes this week of the above ad for **^The

Crimson Runner,** Producers Distributing
Corp. The original was in black and red
and ran page deep.

emn grandeur from Mount Sinai to denote
the universal laws of God. The great

truths of life, the Ten Commandments.
“They existed long before they were en-

graven on tablets of stone. They will ex-

ist when stone has crumbled. Those who
obeyed them transformed the world. Men
and nations cannot prosper who do not do
them reverence.

“The modem world has defined God as

a religious complex and laughs at the Ten
Commandments as being old fashioned and
out of date. Through this laughter came
the shattering thunder of the world war
and now a blood drenched, bitter world,
no longer laughing, cries for a way out.

There is but one way only The Ten Com-
mandments.

“They are not rules to, be obeyed as a
personal favor to the Almighty. They are

the fundamental principles without which
Humanity cannot exist. They are not

mere laws. They are The Law.
“The Law that is so extensive we can-

not measure it. So spiritual we cannot
evade it. So reasonable and just we can-

not live without it.

“And as it applies today, so also it ap-
plied at the beginning of our story, 3,000
years ago in Ancient Egypt.”

At the conclusion of this speech, he
climbs up the mountain again and departs.

There is a black out and straight on with
the picture.

1 may say that the showing of the com-
mandments in the sky is entirely my own
idea, and, as far as I know, is absolutely

original. The effect was worked as fol-

lows:

At the back of the stage behind cloth
magpiesium powder was fired just in where
the commandment would appear. This
was immediately followed by a slide, pro-
jected onto the clouds from the side of the
wings out of focus and gradually brought
up to focus. This has a fine effect. A
special projector, that is used for this pur-
pose, is extensively used for showing slide

advertisements on the pavements, etc.,

which can be used at a very short range
and used from the side of the stage with-
out getting out of focus.

The effect of the commandments com-
ing up after each flash caused a great
deal of talk and many people were amazed
and anxious to know how this effect was
obtained.

I note that “The Ten Commandments”
has been released generally to exhibitors
now in America and territories and per-
haps this stunt can be worked by many
of your readers, as it is a very fine pro-
logue, indeed.

TOM H. SCOTT,
Queen’s Hall, Hexam, England.

* * *

A full page is devoted to reproduction
of photographs accompanying Mr. Scott’s
splendid letter. Another letter from Mr.
Scott, of absorbing interest to all cooperat-
ing showmen, is published in “The Contrib-
utor’s Column’’ of this issue.

Rivers Gets Engraver’s
Co-operation; Tells

How It’s Done
Under separate cover, by special de-

livery, I am mailing you a proof of our
Saturday ad, which you are at liberty
to use in any way you see fit. You will
note that this is another example of a
routed in background, and I believe it

is one of the most effective we have yet
used here.

I would especially call your attention
to the neat St which was secured
through the co-operation of our en-
graver, who did the routing of the cast
free of charge, in view of the fact that
we had him prepare our special half-
tone. Because of the fact that we give
all of our engraving work to the news-
paper staff engraver, he does all such
routing for us, whether or not we use
exchange cuts, and this scheme of co-
operation could probably be worked out
by other exhibitors elsewhere.

EDWIN B. RIVERS,
Heilig Theatre, Seattle, Wash.

* * *

The ad concerned in Mr. Rivers’ letter is

reproduced herewith. The original was in

black over red.

Creamer’s Cross Words
Register ; Welcomes

Theatre Reports
Guess it is about time I was send-

ing in something to “Our Department,”
so here it is:

Taking advantage of the fact that
cross-word puzzles are the rage right
now, I thought that I could use one to
boost our Strand.

I made this one up on the back of a
three sheet and hung it in an empty
store window across the street from
our postoffice, so that it hits them right
smack in the eye.
As you can see there is “No Puz-

zle About This,” it was made up sim-
ply to gain attention and drive home

House Organ
Exchange

BAIR* E. E., Falls thaatra* Cuyahaga Falls, O.
BENDER* A. R.* Olympia thaatre* Clevaland*

Okla.
BENTLEY* FLOYD E.* Kelso Amusement Co.,

Kelso, Wash.
BROWNING, HARRY, Olympia theatre. New

Haven, Conn.
BURNS, FRANK H., Orlando Enterprises,

Orlando, Fla.
DALEY, THOMAS S., Sehloe Amnsemant Co.,

Gloversvilla, N. Y.
EVELAND, EARLE, Twin City Opera House,

McConnelsville, O.
FAWKS, E. L., Photo Phone theatre, Gra-

ford, Tex.
GARDNER, HUGH T., Orpheum, Neosho,
Mo.

GLASER, WILL J., Grand theatre, Fairbault,
Minn.

HAMBURGER, F. M., Circle theatre, Port-
land, Ore.

HARLEY, ALONZA, Valentine theatre. De-
fiance, O.

KOBLEN, M., Scout theatre, Oakdale, La.
LITTLE, T. L., Majestic theatre, Camden,

S. C.
MacLEOD, M., Wolverine theatre, Saginaw,

Mich.
MASSEY, EARL D., Texas theatre, Killeen,

Tex.
MEREDITH, E. E., Virginia theatre. Box

1190, Fairmont, W. Va.
MOCK, CARL F., 56th Street theatre, Phila-

delphia, Pa.
MOSS, EDGAR A., Marion Theatre News,

Glass Block, Marion, Ind.
OSTENBERG, J. H., Orpheum theatre, Scotts-

bluff, Neh.
PAYNE, EARLE HALL, Kentucky theatre,

Lexington, Ky.
POPE, CLEM, T & D theatre, Oakland, Cal.

RANDALL, E. H., Liberty theatre, Condon,
Ore.

RIVERS, EDWIN B., Heilig theatre, Seattle,

Wash.
SCHWIE, F. F., Duluth theatre, Duluth,

Minn.
SNYDER, E. A., Rialto-Virginla theatres.

Champaign, III.

STIEFEL, S., Roxboro theatre, Philadelphia,
Pa.

STILES, J. H., The Dalles Amusement Co.,

The Dalles, Ore.
WESKIL, F. C., Rose theatre, Colfax, Wash.
WHITBECK, FRANK, West Coast Theatres,

Inc., 154 Leavenworth St., San Francisco,

Cal.
WILSON, T. S.» Seelye theatre, Abilene, Kan.
WOODWARD, KENNETH V., Penn-State
Amusement Co., Uniontown, Pa.

Entry of name in above list signifies

willingness to exchange theatre publications

with other theatre publishers.

(Theatre) — -

(City)

the fact that is lettered out. The let-

ters across were made larger and of a

different color than the vertical ones.

At the end of words, instead of leav-

ing a black space, I pasted down small

photos of the stars we show. Of course
this gave an added kick to the window,
and you would be surprised at the num-
ber of persons who stop and gaze at this

poster.
Now the rest of you can take this

idea and paint up your own poster,

making whatever horizontal words you
want and painting these in first.

Have been busy exploiting “Charlie’s

Aunt,” nothing special, only the routine
stuff, closely following my “Sea Hawk”
campaign, and hope to get as good re-

sults from it. Am using a three-sheet
cutout of “Charlie’s Aunt” on the rear

of my coupe this week, and gee, but
they do rubber at it.

Talking about “The Sea Hawk,”
might say that I received a very nice
letter from its producer, Mr. Frank
Lloyd, complimenting me upon the cam-
paign that I used, and which was printed
in the HERALD.
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TELL MONEY MAKING STUNTS

STARK MONDAV! STARK IKONDAV!

Second Annual

Laugh Week!

You’ll Have the Time of Your Life!

WeCWCSOAT ANO THURSDAY

ard Dix

- ^ «A«C£S HOWaK)

miDAV AtId SATURDAY

30
WINKJ

4>

H. A« MCCLURE, Strand theatre, Emporia,
Kan., writes this week of his Second Annual
Laugh Week a success. First National's
^‘Learning to Love" was one of the features
used. This is one of the newspaper ads.

With very best regards to the depart-
ment and its new theatre reporting serv-
ice, which is the same I wrote to you
about a year ago.

* * *

Mr. Creamer’s letter is illustrated by
photo on another page. His “Sea Hawk”
campaign, commented upon by Mr. Lloyd,
was published in a recent issue.

(Wondered if you’d like the theatre re-

ports in the new form, John. Does it

suit?)

Don Nichols Sends His
First and Promises

He^ll Continue
Enclosed £nd a few lobby displays

which you may like to look over and
pass on. The “Thief of Bagdad” lobby
was a very elaborate one, made entire-
ly of beaverboard. The cutouts on
same are separate and not pasted on, as
they may look. They were made en-
tirely separate and then fastened to the
lobby, which made them stand out away
from the wall and which made a mighty
nice effect.

The title and star names, you will

note, have lights in each end of same
worked on a flasher, the entire lighting
effect being light green and the four
lights in the star and title pieces white,
making a novel effect.

It was the greatest attention getter
that I have ever put out and, by the way,
I believe in all my years in the business
these are the very first that I have sent
you. I will see that such is not the case
in the future.

I am also enclosing a roto on “The
Thief of Paradise,” which you will note
I made the best of as far as advertising
goes. I had no trouble in getting won-
derful distribution with these, as one
of the Sunday papers carried them as
an added feature.
In a day or so I will mail you pictures

of two extra good lobbies, “Sally” and
“The Lady.” I have not received same
from the shop as yet.

Would I be asking too much if I
should make a little request of the dif-

ferent managers who are getting out
house organs to send me a sample or
so of same? I have gotten out at dif-

ferent times programs, but haven’t gone
into the thing as I want to do in the
very near future and I certainly would
appreciate a few from the different ones
if you think there would be no objec-
tion in making such a request.

DON NICHOLS,
Durham Amusement Co., Durham, N. C.

* * *

Three lobby displays enclosed by Mr.
Nichols are reproduced on another page.

(No objection, I’m sure, to asking for

the house organs. Publishers always are
glad to help out. Why not join the House
Organ Exchange?)

Gross Uses Radio Set
Exploiting “Story
Without a Name"*

Enclosed you will find material for a
publicity stunt which I used for “The
Story Without a Name.”
The radio was furnished without charge

by the merchant for the publicity which
it gave him.

Needless to say, we packed ’em in.

Perhaps some Brother Exhibitor can use
this same stunt to equal advantage.

S. A. GROSS,
Silliman’s Downer theatre, Milwaukee, Wis.

* * *

The photo submitted by Air. Gross is re-

produced on another page.
Mr. Gross is another newcomer to this

column and, like the others, welcome. That
“Brother Exhibitor” sentiment is the pass-
word. It was also, incidentally, the watch-
word of Milwaukee showmen in their re-

cent capacity of host. It’s good to have
another representative of that hospitable
city among those present.

Leavenworth Visited by
“Charley’s Aunt” in

Ancient Auto
Enclosed is a photo of how the manager

of the Hippodrome theatre, Leavenworth,
Kan., put over “Charley’s Aunt.” This
stunt was made possible by Mr. Sie Phil-

lips (the old maid), who is a retired show-
man and is well known throughout the
country.
The car is a three-wheeled affair and

was run by its own power through the
streets of the city every day while the pic-

Strand’s

Annual

Strand’s

^ecoj^
Annual

HUGH WEEK
Monday and Tuesday. April 27-28

CONSTANCE T^MADGE

**Leaming to Love*'

Wednesday and Thursday, April 29-30

RICHARD DIX
IN

“Too Many Kisses**

Friday and Saturday, May 1-2

RAYMOND GRIFFITH
With VioU Dati* And TIcDdorc RobsrU

IN

**40 Winks**

TWO ACTS OF VAUDEVILLE

WE GUARANTEE \00 LAUGHS \00-At Eoery Performance

(COME AND COUNT 'EM)

H. A. M'CLURE'S Second Annual Laugh
Week programs included ^'Learning to

Love," “Too Many Kisses" and “40 Winks.**
His letter, printed this week, states that

the second tryout of the idea was crowned
with success. This is the tack card used.

ture was being shown. Much attention

was drawn by this ad. The makeup was
taken from the picture and they didn’t

miss the impersonation very much.
With this quaint old car, with two cylin-

ders and one flat wheel, parading the
streets, people just couldn’t resist the
temptation to see the picture.

Not only was “Charley’s Aunt” a hit on
the silver sheet, but also at the box office.

Mr. Thomas Brown of the Hippodrome
theatre says this has made the highest
record of any picture he has run in years.

The car is a 1904 model and is known
by the name of Autocar. It was driven
by Thomas Brown, Jr., with Sie Phillips

as the old maid.
E. CRAWFORD,

Y. M. C. A. Theatre, Ft. Leavenworth,
Kan.

* + *

The photograph enclosed by Mr. Craw-
ford is reproduced on another page.

Lou Kramer Looses T'wo
Universal Ideais in

Chicago Loop
Attached you will find photos of two of

the best stunts that I believe have been
pulled in a long time.

The first one is a tie-up with The Chicago
Tribune. This is the first time The Tribune
has ever tied up on an exploitation stunt.

They have tied up in the past on contests,

etc., but never on an exploitation stunt.

I am also sending a photo of a little stunt

we pulled on Mother’s Day, which consisted

in putting flowers about the city, addressed
to the Mothers of Chicago from Carl

Laemmle. This little stunt has made many
friends, as is evidenced by the letters we
now have in this office.

LOUIS P. KRAMER,
Universal Pictures Corp., Chicago.

* * *

Photographs illustrating Mr. Kramer’s
letter are reproduced on another page.
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WAYS TO MAKE PICTURES PAY
Second Annual McClure

Laugh Week Proves
Stunt Success

Herewith card, newspaper and special one-

sheet used on our Second Annual Laugh
Week. We had an unusual business that

week and we are more sold than ever on
this stunt as a money-maker. We mounted
large cutouts of the face used in ads on can-

opy and used plenty of banners.

If you attempt this, Brother Exhibitor, be
sure and send to Waterson, Berlin & Sny-

der, Chicago, for the song slides and have
someone sing this remarkably clever song,

“Laff It Off,” which fits in with the scheme
of things for the week. We used three

choruses on Monday and Tuesday and then

three more on Wednesday and Thursday.
H. A. M’CLURE,

Strand theatre, Emporia, Kan.

Mr. McClure’s newspaper ad is repro-
duced for the guidance of exhibitors wish-
ing to duplicate his success. Similar copy-
was used for the card and a smashing
block letter one-sheet ran in red on black.

The Work Goes Merrily
On; For Business

Is Business
{Concluded on page 51)

of this new service in his letter this week.
Wherefore it will be continued, despite the
fact that the average running time of such
shows as are reported is tw-o-and-a-half
hours, and getting around to them regu-
larly cuts deeply into my “eight hours for
recreation.”

.\nd W. Glen Miller, Strand theatre.

West Liberty, la., writes;

“Will identify the picture on page 42
of the May 30 issue, “The Mine With
the Iron Door,” as mine. Sorry the let-

ter and story got separated from the
picture.”

I’m sorry, too
;
the more so as the letter

was found after the book had gone to

press. Here it is;

“As it has been some time since you
heard from me, will give you a picture
for the HERALD of one of my ideas
as to how to get them in, which I can
say was worth the effort, besides the
fun I had with the different opinions
that it was more work than 1 would get
out of it.

“I can say I got out alright, at a very
small expense, besides a story in our
local paper.

“Brother Exhibitors, if you are going
to play ‘The Mine With the Iron Door,’
and want to make some real money,
roll up your sleeves, put on some
leather gloves and get busy. As for ex-
penses, mine were small, hardly any-
thing except hauling the rock, and for
business, it sure gets them there. The
picture? You can go the limit, telling

them what you have, for it is real.”

Then there’s this, from Roy W. Adams,
Pastime theatre. Mason, Mich., who writes
all too infrequently to this sector

;

“Family Night, which I had been
featuring to boost a weak Tuesday,
took a terrible flop this Winter. I

switched my policy on Tuesday to
Ladies Free, one lady free with each
paid admission, except on special
programs, and now every Tuesday
shows a nice business. I maintain
the regular price schedule of 15 and
25 cents, and in my estimation this is

much preferrable to a cut price night.

“Every sheik brings his sweetie on
Ladies Night; ladies come in with a

neighbor; next week the neighbor
reciprocates. As a drawing card for

a weak night Ladies Free has Family
Night faded out of sight.”

And on the same subject there’s this,

from C. A. Riggs, Gem theatre, Hartford,

Kansas

;

“To build up a poor or weak night,

run a good program picture and change

programs to try and suit all classes.

Give occasionally a Ladies Free Ticket

with each paid admission. Cater to chil-

dren patrons and run a good one or

two-reel comedy with the regular pro-

gram, or a good serial.”

Such is the week’s mail from exhibitor

contributors in a week when an exhibitor

convention attended as has been none other

took many from their theatres. Business

is business, in this business, at this or any
season.

The work goes merrily on. While it

does so, business is good.

Things Being
Done to Make
Pictures Pay

Stunts and devices employed
by exhibitor and exploiteer in

behalf of pictures currently in

distribution.

“New Toys”
G. A. Gross, Garden theatre. Battle

Creek, Mich., arranged a window display

in a store window wherein children played

on a lawn setting with various new toys,

a card at back giving the connection.
*

“He Who Gets Slapped”
Morris Abrams, Metro-Goldwyn ex-

ploiteer, cooperating with the State theatre,

Alexandria, Minn., distributed dodgers of

the Lon Chaney characterization with the

face blank, hinging thereupon a drawing
contest getting free tickets for contestants.

“Lighthouse by the Sea”
Distribution of $300 worth of prizes

through a “Movie Album” contest was
an effective exploitation stunt put over
by the State theatre, Trenton, N. J., dur-
ing the recent run there of the Warner
picture. The “Album” was a gallery of
motion picture stars which were flashed
on the screen, the patrons being invited

to guess the identity of the players.

“Baree, Son of Kazan”
Co-operation between the Boston

Traveler and Waldron’s Casino thaetre,

Boston, resulted in a clever exploitation
for the picture and for a vaudeville per-
former, Jimmie Cooper. After his act

at the vaudeville, newsboys rushed
through the audience crying “Extra
paper! Jimmie Cooper arrested.”- The
first page of the paper bore a full story
about the man arrested for “bunking the
public” while the second page of the
Traveler was devoted to the picture which
was to appear at the Casino theatre.

“The Last Laugh”
When the Universal picture played at

the American theatre, Denver, Manager
H. E. Long invited all the hotel door-

men to a special showing due to the
picture being about a doorman. All ap-
peared in uniform. When anyone asked
them later to name a good show to see
while stopping at the hotel the doorman
replied, “The Last Laugh.”

*

“The Red Lily”

In Muncie, Ind., when the Metro pic-

ture played at the Strand theatre,
Charles Glickauf, Metro exploiteer, in-

duced the leading florist to dye a number
of lilies red and feature them in an elab-
orate window display with artistic cards
announcing the run and stills from the
picture. The town’s leading jeweler
contributed a window featuring toilet

sets, pearls, vanity cases and similar arti-

cles.
*

“Quo Vadis”
Philadelphia clergymen were given a

special showing as guests of the North
American during the run of the First Na-
tional special at the Arcadia theatre.

More than 400 members of the clergy
accepted. Edgar Wolf of the Stanley
company welcomed the men.

*

“The Lady”
Manager H. Browning of the Olympia

theatre. New Haven, Conn., booked First
National’s picture for showing during
Mother’s Day Week because Miss Tal-
madge depicts a mother role in ft. Spe-
cial musical numbers were prepared, in-

cluding “Silver Threads Among the
Gold,” “The Old Gray Bonnet,” and
“When You and I Were Young, Mag-
gie.”

*

“Quo Vadis”

A colored box display that received
much comment from his patrons was
arranged by the manager of the Strand
theatre, Milwaukee, for the First Na-
tional picture. It consisted of a view
of a section of the Roman Coliseum,
with lions springing up to reach a Chris-
tian maiden. At the other end was Nero
fiddling while Rome burned.

*

“The Monster”
Dodgers on which cross word puzzles

were printed offering free tickets for

correct solutions were recently used suc-
cessfully by Morris Abrams, Metro ex-
ploiter, at the Garrick theatre, Fargo,
N. D. The contest became popular.

“K—The JJnkown”

O. E. Skidmore, house manager for

George Schade, of the Schade theatre,

Sandusky, O., found a way to fold a dol-

lar bill so that it made a perfect “K.”
Then he enclosed each of several in

transparent envelopes and handed them
out for change several days before the

opening of the Universal picture.

Service Copy
For Exhibitors

{Concluded from first page)

ization, by slow and laborious processes.

Good taste has attained heights by the

same route that civilization has climbed.

In literature, in art, and in the theatre,

advancement has come. One of the pre-

requisites for one who develops good taste

is that he first should have a general

knowledge of the thing that he may judge

it fairly. Your selection of a theatre is an

index of your good taste.
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IN THE CHICAGO SHOWSHOPS
Priscilla Dean
Capitol Hit

Priscilla Dean was the

Capitol’s big name last week
and the big noise of the

show. She got away great,

attempting considerable in

the bargain.
Miss Dean worked first in

a stage set representing a

scene from “The Crimson
Runner,” breaking into the

picture to enact a scene.

George Beban has done this

thing more elaborately, but

Miss Dean and her one-man
company get as much out of

it with less investment.
The film stops, the screen

rises. Miss Dean, in costume
of the picture, walks on. The
crowd applauds. Her com-
pany comes on and the de-

claration of love, revelation

of identity, probably big mo-
ments in the picture, are

done in gusty dialogue. The
break back into the picture is

smoothly accomplished and
again there is applause. As
an actress of the voice Miss
Dean is not as good as Ethel
Barrymore but a whole lot

better than you’d guess.

The picture over, the star

comes out in front and tells

a couple of stories, not too

frowsy, knowing when to

quit and quitting then. An-
other burst of applause here.

A1 Short’s pit orchestra did

the customary two numbers,
the first a straight overture
that went good and the sec-

ond a staged thing from
“Carmen” captioned “An Op-
eratic Nightmare.” The cap-
tion damaged it somewhat,
for it wasn’t done in bur-

lesque, but a good singer and
dancers who weren’t too far

out of the picture put it

across. The set was admir-
able. Short isn’t getting the

hands he used to get, pos-
sibly because they’re working
him between the Capitol and
the Stratford and the crowd
is a bit puzzled. His stuff de-

serves more.
Banks Kennedy’s organ

number was one of those
lyrics-by-me things and, like

most of them, twice or thrice

too long. He came on in

baseball togs, it being a base-
bill number, opened a few
gags with one of the vaude-
viliians on the bill, thence to

pit and slides. The gags were
the best of the act. Kennedy
is a first rate organist and
not a bad salesman. “Shorter
and funnier” is, however, a

good rule for all these boys
who write their own comedy.
Half a dozen vaudeville

acts were grouped in a “com-
ic revue,” as the sign lights

had it, and most of the same
clicked. The ballet worked
into the thing now and then,
giving the revue idea. The
finish, a railroad thing, let it

down somewhat but it got
enough.
Altogether the show was

the theatre’s best in some
time and perhaps the most
effective program of the

week. It was built for the

in-betweens and the houseful

of them Friday night en-

dorsed it.

Creatore Is the

Chicago Star
Creatore was featured

guest conductor at the Chi-
cago theatre last week and
credit is due Balaban & Katz
for bravery displayed in let-

ting him work their houses.
He sets a terrific pace for the
regular leaders to follow.

Even Spitalny, moved recent-

ly from McVicker’s to the
Tivoli, doesn’t work the boys
as Creatore does.
No one ever questioned

the musicianship of the men
in the Chicago theatre or-

chestra, but no one ever
knew they could do what
they did for Creatore. “Cle-
opatra” was the number and
undoubtedly Creatore spe-
cializes in it, but that doesn’t
matter. It’s been done be-
fore in theatres hereabouts,
many’s the time, but it’s a

good bet the regulars will

rest it now.
Despite Creatore’s lengthy

locks and lurching gait, his

panther crouch and his showy
gesticulations, all out of step
in this sector of handsome,
orderly directors, the crowd
cheered him to the echoes.
He was, as he deserved to be,

the hit of the show.
Next best on the bill was

“The Butterfly,” a delightful
burlesque by Edna Covey,
captioned a “comic-classic
danseuse.” This girl is an

artist with a sense of humor,
the exception proving the

rule that the two go not to-

gether. The crowd was with
and for her every minute.
Rudy Wiedoeft, saxophon-

ist, stepped out to close in

the Topics reel and stayed
out. He started weak but
got better and better until

they’d hardly let him quit.

Light on stage presence, he
did his stuff so well that they
had to like him.
Louise Loring, singing an

aria from “Aida,” did that
much done thing in such
splendid voice that she, too,

registered strong.

Mr. and Mrs. Jesse Craw-
ford proved to everybody’s
satisfaction that they are
good feature organists by
doing a piano act on the
stage. I always wondered
why some well liked organist
didn’t do this, just to show
their following that they
could, and now I know why.
The stage had two grands,

back to back, Mrs. Crawforcl
at one and Mr. Crawford at

the other. A mechanical vio-
lin, operable by piano key-
board, and a bell instrument
of similar design, were ranged
within reach of the latter.

Back of them a three-sector
drop faded vocalists in and
out as they sang choruses of

several popular numbers
played by the Crawfords.
Pages announced each num-
ber by card.

The line-up was perfect,

the numbers used were num-
b e r s everybody’s whistling;
they played them well
enough—as well as most per-
formers play them. The sing-
ers, who may or may not

have been song pluggers,
sang them well enough. But
the crowd d i d n’t turn the
somersault I thought it

would.
The stunt looks like a win-

ner, from every angle. But,
after all, the public sticks to
its rut. Convinced that the
Crawfords are great organ-
ists, the mob doesn’t steam
up over them as pianists. Mrs.
Crawford even strummed a
like for one number, and that
didn’t get ’em, either. Where-
as they can play “Yankee
Doodle” on the organ and
payers wreck the furniture.

Paul Ash
Improves

Paul Ash’s second week at

McVickc.r’s didn’t get the up-
roar the first week did but
his stuff seemed to settle

down on the crowd more as
though it belonged. Appar-
ently customers who like

what he sells are finding the
place, perhaps or perhaps not
replacing customers who
don’t.

“In Paris” was the name of
last week’s output, “The Lit-
tle French Girl” being the
picture. The stage was a
studio, easels batting for mu-
sic racks and the boys
wearing smocks.
A still curtain discovers

Ash painting from a model.
The gang romps in a la Bo-
heme singing “Hail, Hail,”
and the model exits. Finally
they play something.
When that’s over. Ash

brings back the model, who
does a Charleston, which the
crowd likes. Then they play
another, a cellist comic get-
ting some laughs.
Ash’s boy wonder, a fel-

low who can and does sing,
is next, working with the
girl, wbo does a chorus in

between. Ash has a lot to
say to and about them while
this is going on, building up
the comedy almost to the
eclipse of the singing, which
is good. The number hits

hard.

Along about here Ash
looses another sales argu-
ment, announcing that they
will play a number written by
a great pal who happens to

be “an opposition band lead-
er,” naming Ted Lewis.
That’s a good line for any-
body to use, for Ted’s got
the goods and Chicago peo-
ple know it. Incidentally,
he’s at the Palace the week
following and doubtless will

toss it back.
Ash’s second week was bet-

ter (no question about that)
but the crowd didn’t look
like the same one. Maybe
that’s the answer.

Best on the bill, however,
was a soprano not named in

the ads, who sang an excerpt
from “Traviata” in an oval
drop. She could and did sing.

—BILL WEAVER.
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CARL LAEMMLE, president of Universal,

throwing baseball from new Chicago Tribune
Building tower to be caught by Ray Schalk,

veteran White Sox catcher. (See Louis
Kramer’s letter in this issue.)

DON NICHOLS’ lobby for “So Big,” First Na-
tional. (See letter in this issue.)

DON NICHOLS’ lobby for Metro-Goldwyn’s
“Yolanda” at the Paris theatre, Durham, N. C.

DON NICHOLS, Durham Amusement Co.,

Durham, N. C., sends his first letter to “The The-
atre” this week, illustrating same with pictures.

This one is for “The Thief of Bagdad.”

LOOKING DOWN ON MICHIGAN AVENUE from the new Chicago Tribune Building tower when
Ray Schalk, White Sox catcher, caught a baseball thrown from the thirty-fifth floor level. Louis Kramer,
Universal exploiteer, states that this is the first time this newspaper has co-operated in a straight exploita-

tion stunt. His letter is printed in this issue.
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ON MOTHER’S DAY Lou
Kramer caused flowers to be placed
on downtown Chicago corners

bearing compliments of Universal.

READ S. A. Gross’ letter

in this issue, his first, il-

lustrated above. Radio has
its uses.

CROSSWORD PUZZLE poster
used by John W. Creamer, Strand-
I'impire theatres, Chillicothe, Mo.,
and described in his letter.

“CHARLEY’S AUNT,” Producers Distributing Corporation’s laugh hit, was exploited as above for the
Hippodrome, Ft. Leavenworth. E. Crawford writes the interesting details of it in his letter in this issue.
Sie Phillips, veteran showman, impersonated the aunt. The auto is a 1904 model which ran on its own power
through the streets of the city. Thomas Brown, Jr., of the Hippodrome, drove.
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Showmanship in England
Photographs reproduced on this page illustrate a remarkable

letter from Tom H. Scott, Queen’s Hall, Hexham, England, printed

in “The Theatre’’ this week.
Exploitation for United Artists’ “The Thief of Bagdad’’ is shown

in two photos at top. Presentation of Paramount’s “The Ten Com-
mandments,’’ detailed in the letter, is shown immediately above. Pres-

entation of “The Sea Hawk,” First National, is shown below.

Another letter from Mr. Scott, telling what English exhibitors

tbink of EXHIBITORS HERALD, is printed in “The Contributor’s

Column,” page 77.
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[SHORT SUBJECTS]

Exploitation accorded Universal’s serial, “The Great Circus Mystery,” in its run at the

Dome theatre, Akron, O. “Serials Are Exploited,” says a story on this page, which
asks why other short subjects are not given proportionate sales effort.

Serials Are
Exploited

Serials are exploited. Other short

subjects should be.

A photograph reproduced on this

page shows exploitation accorded
“The Great Circus Mystery,” Uni-
versal serial, by the Dome theatre,

Akron, O. Things like this, along
similar lines and in similar meas-
ure, at least, are done generally.

Why should serials receive this

exploitation to the exclusion of

other short subjects? If serials are

worth it, as they unquestionably
are, why aren’t other short subjects

worth it?

That serials run for ten or fifteen

weeks, that they cost more, that

they must be exploited, are answers
that come to mind at once. They
are not sufficient. Merely on a

mathematical basis of computation,
a two-reel subject should receive

one-tenth or one-fiftenth as much
exploitation as a serial. They don’t

get it.

Serials are exploited. That’s as

it should be. But other short sub-
jects should be exploited too.

There’s money to be made by
pioneers who exploit them now, for

there is no competition for that

kind of advertising.

Short Subject
Responsibility
Much of the hardship endured by

the short subject in the exploita-

tion scheme of things arises from
trade practice. At the root of this

condition lies the fact that most

The Long and
Short of It

N ews is news while it’s new.
After that it’s history. Amer-'

leans read newspapers—not his-

tories.

American newspapers give
prominence to the latest—not the
most important—news.
To be successful, in this coun-

try, the newspicture must follow
the newspaper. Following the
newspaper, the newspicture com-
panies stepped up from weekly to

semi-weekly publication. News-
pictures profited through wider
distribution.

Why not a newspicture daily?
—W. R. W.

people in the trade do not even
know the short subjects by name.
They do know features by name.
The prevalent feeling is that a

certain comedian is good, not that

his pictures are good. Therefore,
all comedies in which a certain

comedian appears are known as So-

and-So’s comedies. As a matter of

fact, comedians’ comedies vary as

widely in quality as feature stars’

features.

Comedy titles, in addition, are

better titles on the whole than fea-

ture titles. They usually mean
something or suggest a joke. Most
feature titles mean nothing and
suggest little. On at least half the

current theatre bills, speaking for

titles alone, the name of the

comedy is a better line than the

name of the feature.

It’s all puzzling, this concentra-

tion on feature exploitation to the

eclipse of the short subject. Fea-

ture dominance, of course, is

proper. The feature is the main-

stay of any program. But it isn’t

the whole program. Why not give

pverv element of the program a

break, at least a break proportion-

ate to its cost. The short subjects

aren’t getting it.

Did You See
Tbe Derby?
Did you see the Derby?
Great race, wasn’t it? Chicago

folks seeing it in the newspictures

this week thought so. They cheered

Flying Ebony, despite the fact that

few of them had anything down on
him.
Every exhibitor who ran news-

pictures of the Derby (and almost

every one did) got a kick out of

them. So did his people. If the

exhibitor advertised in advance

that Derby pictures would be

shown, he made money on that ad-

vertising. If he advertised it only

after he had the pictures he made
money. But it’s a good bet that no-

body advertised the pictures. It’s

a good bet, too, that every exhibitor

who ran the pictures was proud of

the fact, talked about it.

“What’s wrons: here?” (Ans.

—

Exhibitors should advertise news-
pictures.)
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on Pictures

AjORMA shearer in *‘Eady of the
Night,” Metro-Goldwyn, which ran at

the Chicago theatre last week, moving
hence to the Riviera, the Balaban Sr Katz
North Side theatre. She*s seen here as the
street girl. She*s seen also as a sheltered
daughter in the picture.

^^LADY OF THE NIGHT^
A STAWS VEHICLE

OME pictures are notable for one rea-

son, others for another, still others for no

reason at all. “Lady of the Night” is

notable for the performance of Norma
Shearer. That performance Is reason

enough.

I am late in declaring that Norma acts

in this. When the picture opened in New
York adjectives flew thick and fast con-

\ eying that news to waiting well wishers

of the fledgling star. I substantiate the

fact, not the adjectives. Blanche Sweet’s

“Anna Christie” was a better street girl

and there have have been many equally

good sheltered daughters. But Miss Shearer

does both, in one picture, and that con-

tinues to be something despite the years.

The thing that really proves Miss

Shearer’s performance great is the fact

that without it the picture wouldn’t be

much. Not that it’s bad; it’s as good as

most; but it’s just another drama. It is

notable mainly as Miss Shearer’s vehicle.

As is customary in such cases, the early

reporters passed lightly over or mentioned

not at all the work of George K. Arthur

as the boob roughneck with heart of gold.

His job was to be funny and not too

funny, to fill in the gaps without obscuring

the lens during the taut stretches. If Miss

Shearer is entitled to a salvo, as she un-

questionably is, Mr. Arthur deserves at

least a salute.

Monta Bell directed the picture and so

well that you don’t realize until you try

to re-tell the story how little he had to

work with. You appreciate him more when

you make that experiment. It’s always a

good experiment, by the way, though of

course you should try it without listeners.

No end justifies oral narration of motion

picture stories.

The statistical data on “Lady of the

Night” was printed in the “New Pictures”

department of the April ii issue.

“LITTLE FRENCH GIRL”
IS MUDDLED FEATURE

V VERY little while I make up my mind

that Paramount just can’t make anything

but good pictures. Then they send out a

“Spaniard” and unmake it for me. But

when they follow a “Spaniard” with a

“Little French Girl” I claim they go too far.

“The Little French Girl” may be a good

picture, but not for me. Not with Alice

Joyce wished into a dissolute mother role.

I can forgive a lot, but not that. Of

course I know why they did it. Nobody

else could have gotten away with the thing.

But it’s an outrage nevertheless.

Mary Brian is the “Little French Girl”

of the title and I imagine she’s alright.

The young lady who went with me to the

show, an expert in young ladies on and

off the screen, says Miss Brian is delight-

ful, in this as in “Peter Pan.” I think

I’ll let her estimate ride, being without

opinion of my own.

The story’s a thin one made thinner by

a leaping continuity. Or maybe it’s waver-

ing direction. I’m not expert enough to

differentiate, but I do know that the thing

jumps here, there and everywhere without

apparent good reason. It wearies you, then

gives you nothing to compensate for your

effort.

If you want to read more about the

picture, including a synopsis of that which

they call the story, turn hack in your file

to the May i6 issue, "New Pictures” de-

partment.

Write This Into

Your Record
Since publication of otherwise

complete data concerning them in the

“New Pictures” department, the

footage of the following pictures has
been determined as given:

Any Woman: 5,963 ft. __

Awful Truth, The: 5,917 ft.

Grounds for Divorce: 5,712 ft.

Old Home Week: 6,888 ft.

Shock Punch, The: 6 rls.

Welcome Home: 5,909 ft.

Wildfire: 6,550 ft.

In “New Pictures” you get the

“dope” on the pictures before you
get it elsewhere, this method giving

you also the footage as soon as it is

determined.

ALICE JOYCE and a member of the

cast in Paramount's ”The Little
French Girl,” the McVickePs theatre fea-
ture last week. Alice Joyce is cast as the
mother of the little French girl, portrayed
by Mary Brian, memorable for her work
iL'ith Betty Bro'iison in *‘Peter Pan.”

HERE’S A PAIR OF
GOOD COMEDIES

I RISK the wrath of the “Short Subjects”

department to insert at this point mention

of two good comedies seen in my round

of the theatres last week. “Short Sub-

jects” objects to phrases like “And a

Comedy,” etc., properly enough, too, but

maybe I’ll get by because I belong to the

home team.

“Red Pepper” is an A1 St. John comedy
wherein A1 rides his bicycle. That’s in-

formation enough for most people, for Al’s

bicycle is a hit in itself. Al’s a drug

clerk; business is off; mortagage is due;

A1 gets sales of itch cure by sprinkling

itch producer upon the multitude. Yes,

the idea’s old, but A1 does it better and

puts laughs into it where before there was

but repetition.

“Wide Awake” is a Lige Conley two-

reeler which seems shorter because funnier

than most. It’s the kill-me-I-want-to-die

idea and he gets a lot out of it. There’s

a little skyscraper stuff and a great deal

of detective, the latter being funnier and

the former thrillier.

This Conley person has not been heralded

as a “comer” and so I will dispose of that

little matter right now. Not exactly a

“comer,” either. They know him and

they like him. He’s the “here.” (If this

moves him into the five-reeler division I’ll

never herald another comedian as long as

I live. The comedies can’t spare ’em.)

IN WHICH IT PAYS
TO ADVERTISE

I T pays to advertise. That’s not an

original observation, but there’s always a



June 6, 1925 EXHIBITORS HERALD 61

j^ARIE PREVOST and Willard Louis
.in "Kiss Me Again,’’ Warner Broth-

ers, seen by E. S. Clifford last week at the
Senate and by Douglas Hodges at the
Pantheon, Both comment on the picture
in these columns this week. It’s an Ernst
Lnitsch production.

kick in rediscovering the truth of it.

Whereby hangs a disclosure and much
valuable information.

If you read me to the end last week,

as I secretly hoped you wouldn’t, you’ll re-

call my alibi, in which I shamelessly

blamed my co-workers in this great cause

for the dearth of reports on pictures seen.

This week, bowing low, I take it all back.

There is no dearth. In fact, it begins to

look as if I’d have to stir my stumps or

he shouldered out of the book. Read what

they say and, if in favor of my removal,

keep it dark.

TWO VIEWS OF
ONE PICTURE

I IERE are two views of one picture,

“Kiss Me Again,” Ray Murray’s view of

which you had two or three weeks ago.

Edwin S. Clifford, managing editor of

this paper, says;

“Book reviewers have been using the

word ‘sophisticated’ in referring to many
English and Continental stories. It is a

big improvement over the old general

classification of ‘suggestive,’ which in nine

cases out of ten was unfair to the subect

referred to. ‘Kiss Me Again,’ then, is

mildly sophistocated, and it is wonderful

entertainment.

“Lubitsch is master of finesse. Watch-
ing his product, one cannot help but think

that it would be a simple matter for him

to produce pictures without subtitles if he

believed it to be the better way.

“The story is a simple one of a wife

becoming infatuated with a musician. The
affair nearly reaches the divorce court, but

assumed indifference on the part of the

husband and a forced interest in a pretty

stenographer brings the wife hurrying back

to his side. Old stuff, eh? It usually is,

unless there is a Lubitsch handling the

direction.

“Monte Blue, Marie Prevost and Clara

Bow deserve a generous share of the

credit.

“While I was in the midst of enjoying

a restaurant flirtation between the man
and his wife, a sweet thing in the seat in

jdETTY COMPSON in “Eve’s Secret,’’^ Paramount, which opened at the Ran-
dolph theatre last week and was to have
been seen by a reporter for this forum had
not this, that and the other thing inter-

vened. It will be seen next time it shows
up and the •news about it duly forwarded.

front of me turned to her ‘young man’

and said, ‘Isn’t it silly?’

“Write your own ticket.”

And this is the way the picture looked

to Douglas Hodges

:

“If you were visting a Hollywood lawn

social (if they have such things there) and,

when the party began to drag, a half-a-

dozen guests decided to ‘act out’ a little

stunt of their own, the result would be

very much like ‘Kiss Me Again.’ Everyone

is in good humor, including the cast. Every-

one laughs. Everyone enjoys the whole

thing. But everyone realizes that the play-

ers are ‘just a-jokin’, y’know.’

“When Monte Blue learns that his wife

is going to leave him for her music teacher,

he affably cheers the decision and gives

them his home and half his fortune. Then,

after an afternoon’s trial of the new lover,

the young woman eagerly takes back her

husband.

“The sympathy of the audience goes to

Clara Bow for splendid acting. Marie

Prevost plays the most difficult role of the

cast. It is difficult because she must do
insipid things audiences are not supposed

to like, yet make them like her. She does.

“Monte Blue does not have the oppor-

tunity that he had .in ‘The Lover of

Camille.’ He invokes nothing but comedy
hokum into his part, which, perhaps, was
necessary.”

After reading which, and recalling Mur-
ray’s comment, I gather that “Kiss me
Again” is at least an unusual picture.

That is a virtue adequate in itself.

“The Lost World”
Lost Indeed

"The Lost World” is lost indeed.
It’s lost in the Roosevelt theatre, lost
behind a row ot ticket-holders so
long and so slow-moving that this
enthusiastic theatregoer did not wait
to get in.

When the line thins out, and that
ought to be along about the Fourth,
I’ll go see the picture and tell you
whether or not the millions of praise-
ful words written about it by review-
ers, critics and such are true. But
don’t ask me to buck that line. I’m
out of condition.—T. O. SERVICE.

jnUCK JONES and one who looks like^ a bold, bad fellow indeed, in ”Gold and
the Girl,** Fox, which was the Monroe the-
atre attraction last week. It got mto the-
atres elsewhere at an earlier date and ex-
hibitors are reporting it more than favor-
ably in "PVhat the Picture Did for Me.’*

MURRAY REPORTS
FROM HOLLYWOOD

R^AY MURRAY, of Hollywood, Los
Angeles and the West Coast, gives me a

lift with the following;

“I dropped into a neighborhood theatre

the other evening where a preview was
announced on the stand outside—these are

almost nightly affairs in almost all Holly-

wood theatres—and saw ‘The Man in Blue,’

starring Herbert Rawlinson and Madge
Bellamy. It was a conventional little story

about an Italian flower girl who falls in

love with the Irish policeman on the beat.

The story was originally printed in The
Red Book magazine under the title of ‘The

Flower of Napoli,’ and was written by

Gerald Beaumont. Edward Laemmle
directed it. I understand it is Herbert

Rawlinson’s last picture for Universal.

“It was the usual story of the Italian

father who wants his daughter to marry the

local ward healer, also an Italian. The

picture winds up with a terrific fight in a

cafe, the policeman winning the hand of

the girl. Not much of outstanding interest

in this production.

* * *

“Occasionally you run across an un-

pretentious little feature that measures up

to many of the more costly productions

distributed by the old-line companies. Take

the case of ‘Something for Nothing,’ a

five-reel feature made by Bud Barsky Pro-

ductions and starring Jimmy Valentine.

“This little comedy, concerning a trio

of ‘slickers’ who mulct a poor drayman out

out of his sa^•ings, is replete with comedy

touches and several thrilling aeroplane

stunts. It was directed by Harry Sweet,

who also wrote the story. The entire pic-

ture was made out-of-doors with one ex-

ception, that being an interior wedding

scene.

* *

“Warner Brothers have a delightful little

picture in ‘Eve’s Lover,’ featuring Irene

Rich and Bert Lytell. It was directed by

Roy del Ruth and at the preview, given

at the Writers’ Club, Hollywood, it met
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<^CENE from First National’s "'The Lost

^

World/' which is at the Roosevelt and
doing so much business that a hard-work-
ing journalist can't spare time to work his
zvay through the waiting line. It opened
last week and the newspapers gave it O. K.
plus.

r^OUGLAS MacLEAN, Anne Cornwall
and others in a scene from "Introduce

Me,” Associated Exhibitors, which is in its

"last five days” at the Orpheum, a straight
motion picture house on State street. It

opened there last week. Murray com-
mented on it here some weeks ago.

-dAYMOND GRIFFITH in "The Night
Club,” Paramount, seen by Douglas

Hodges at the Pantheon theatre last week
and reported by him in thees pages this
issue. The Pantheon is one of the Lubliner
& Trim houses concerned in the recent
Balaban & Kate merger.

with everyone’s hearty approval.

“The first four or five reels of this

picture are delightfully handled, telling in

a smooth, straightforward manner of the

wooing of a staid business woman, the

owner of a large steel mill, by a penniless

count. Willard Louis, in the role of a rival

steel magnate, gave a fine performance, and

little Clara Bow scored a distinct hit as

the first sweetheart of the count. Toward
the end of the picture it lapsed into a con-

\entional factory strike episode, relieved

somewhat by comedy touches supplied by

Arthur Hoyt. In the whole this is one

of the season’s most delightful features,

splendidly cast and faultlessly acted.’’

Additional data on “The Man in Blue”

7tias printed in the “Nezv Pictures” depart-

ment of the April i8 issue.

SPARGO SENDS THIS

J
FROM MANHATTAN

OHN S. SPARGO, of New York,

Broadway and adjacent sectors also comes

to the rescue, contributing

:

“‘The Crackerjack,’ Johnny Hines’ last

picture before going to work under the

First National banner, is the best he has

yet made, according to Moe Mark, Joe

Plunkett and a great many thousands of

New Yorkers who saw it last week at the

Strand, this latter bunch including the

writer. And, pretty near, these thousands

• didn't have a chance to see the big comedy.

“Moe Mark and Joe Plunkett saw the

picture at its premiere and told each other

they had to have it. The deal was made
with Charlie Burr, the picture billed into

the Strand, and then came threats from

Commonwealth Film and B. S. Moss that

they had first call. So well did Mr. Mark
think of the picture that he told Plunkett

to go ahead and play it, even if the

threatened litigation cost $50,000.

“But it didn’t. Sam Zierler, of Com-
monwealth, came to the front and every-

thing was settled amicably, with the pro-

duction putting in the full week at the

Strand to the echo of packed houses at

every performance. The concensus of

opinion of film men who saw “The Cracker-

jack’’ is that Johnny Hines is billed to be

a great bet for First National.
* *

“Animal pictures seem to have strong

appeal for motion picture theatre goers,

as witness the success of ‘The Silent Call,’

‘King of Wild Horses’ and others. But

if you don’t see ‘The Black Cyclone’ you

haven’t really seen a good animal picture.

And the people who made last week’s

figures at the Capitol rank up among the

big weeks will bear this out.

“Rex, the horse hero who was about the

whole works in ‘King of the Wild Horses,’

is the l)ig factor of entertainment in ‘The

Black Cyclone’ and he is even better in

this. The wide open spaces are used to

good effect in both pictures, but the work
of the horse hero in his battles with other

horses shows that he is an improved actor.

There are two of these battles and they

supply thrills which keep the spectators

sitting out on the edge of their seats.

'.i:

“Another picture shown here last week

in which the animal angle helps much in

furnishing entertainment is ‘Baree, Son

of Kazan,’ which was the offering at the

Rialto. With Anita Stewart, Donald Heith,

Joe Rickson and a number of excellent

actors, the picture is^good without the work
of a big police dog, but with the canine

actor, it is a lot better. The story is made
from one of the many by James Oliver

Curwood and in point of interest is along

the lines of his regular recipes.

^ ^

“The much heralded ‘William Tell’ was
gi\en it’s American premiere last week at

the Cameo theatre. This patriotic story

of Switzerland, which was made into a

picture by Emil Harder in Switzerland,

abounds with views of the scenic beauties

of the Alps, and the comment has been

made by many that it’s most serious defect

is that the actors get in the way of the

wonderful mountain views.

“The story deals with the long series

of battles and tyrranies incidental to the

Swdss struggle for independence and at

times these are prolonged until one wishes

for a return to an undisturbed view of the

Alpine scenery, or more shooting of the

apple from the boy’s head. This latter

picturesque scene is quickly gotten out of

the way to give the political stru.ggle fuller

play.”

“The Crackerjack” is one of the pictures

analysed in the “New Pictures” department

this week. “Baree, Son of Kazan” was
included in the May i6 issue.

AND HERE’S MORE
FROM HODGES

Douglas HODGES, of Chicago and

the North Side thereof, submits in addi-

tion to his “Kiss Me Again” report, the

following

:

“ ‘The Night Club,’ written as a stage

play by William De Mille, provided better

material for that kind of work than it did

for a film play. It was written for

dramatization when the ‘marry-and-get-the-

million’ plot was not so trite. Better mate-

rial must be provided for Raymond Griffith

if he is to go to the heights of a Lloyd

or a Eairbanks.

“The star is good; he interpreted the

role of a fickle bachelor with intelligence.

He makes you laugh. He is surrounded

with a cast including Louise Eazenda,

Wallace Beery and Vera Reynolds, who
make every play a trump. They save an

otherwise flop and turn it into a royal

laugh-for-all.

“Each member of the cast tends to his

own business with such sincerity that you

cheerfully forget what the aim of the plot

is and you gladly gulp down the comedy
of the show. Clever subtitles aided the

directors in their probable intention of

making you forget the story.

THAT’S ALL
THERE IS

^ HAT’S all there is, etc., save my
blanket thanks to all concerned and my
pledge to “do the same for you sometime.”
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Gladys Hulette routes mail while
waiting tor Robert Agnew to make
his fortune in "Private Affairs,”
Producers Distributing Corpora-
tion release.

Private Affairs
Distributor: Producers Distributing

Corp.

Producer: Renaud Hoffman
Length: 6,132 feet

DIRECTOR RENAUD HOFFMAN
Author George Patullo
Adaptor Alfred A. Cohn
Cameraman Jack Mackenzie

PLAYERS
Agnes Bomar Gladys Hulette
Fred Henley Robert Agnew
Amy Lufkin Mildred Harris
Lee Cross David Butler
Alf Stacy Arthur Hoyt
Irma Stacy Betty Francisco
Howard Bomar Willis Marks
Joe Hines Charles Sellon
Andy Gillespie Hardee Kirkland
John Maddox J. Frank Glendon
Ben Morse Frank Coffyn
Sam Hanks Charles W. Mack
TYPE : Comedy drama of small

town affairs.

HIGHLIGHTS: Town dandy goes

to make fortune in other town, leav-

ing trail of broken hearts behind him.
. . . Old postmaster killed by shock

of news that he has lost all his money.
. . . Packet of letters lost five years

found and delivered. . . . Receipt

of old love letters threatens domestic
tranquility of several inhabitants.

STORY: Agnes Bomar, daughter of
the postmaster of the little town, is ad-
mired by Fred Henley, bent upon a get-
rich-quick plan. Amy is admired by Lee
Cross, who goes to the oil fields to in-

crease his wealth. The postmaster dies
and Agnes remains in her position under
her father’s successor. Fred continues
to plan to get rich overnight. Five years
pass. A packet of old letters are dis-

covered in the postoffice. In them a let-

ter tells Amy that Lee wishes her to re-
turn to him and marry him. But Amy is

married to a young merchandiser. Yet,

she plans to leave her husband and two
babies to go to Lee. A letter, five years
old, tells Andy Gillespie that he has in-

herited a fortune. Letters are found for
everyone, adding excitement to turmoil.
Into this state rides Lee in loud clothes
and a rented automobile. His appear-
ance is so shocking that Amy gives up
all thought of returning to him and
presses her babies to her bosom. He
goes to the postoffice, finds Agnes, forces
his attentions on her when Fred appears.
A fight follows. Lee, whipped, retreats
to his rented car. Fred is given a good
position on the condition that he take
Agnes with it. They agree.

Speed Wild
Distributor: F. B. 0.

Producer: Harry Garson Produc-
tions, Inc.

Length: 4,700 feet

DIRECTOR HARRY GARSON
Author H. H. Van Loan
Adaptor Frank S. Beresford

PLAYERS
Jack Ames Lefty Flynn
Mary Bryant Dorothy Dwan
Wendell Martin Frank Elliott
Charles Bryant Ralph McCullough
Ulysses Raymond Turner
Red Dugan Fred Burns
TYPE ; Romantic melodrama of a

girl and a fast riding motorcycle cop-

per.

HIGHLIGHTS : Daring riding of
Flynn. . . . Acting of both hero
and heroine.

STORY : Jack Ames has joined the po-
lice force after establishing for himself
a reputation of racing, and beating, mo-
torcycle coppers. His fiancee, Dorothy
Dwan, is wooed by Martin, brains of a
gang of smugglers. Her brother, Charles,
is also a member of the gang, involun-
tarily. When she is thrown in front of
an electric train in an automobile crash
Jack rescues her. He then saves her
brother from the vengeance of the smug-
glers. He then follows on his motorcycle
and his machine is forced off a high cliff

into the ocean, a long distance below.
Martin kidnaps Mary and puts her on

Richard Talmadge goes through a
"feathering” and then beats the
prize ring champ in "The Fighting
Demon,” F. B. O. production.

his vessel. Jack follows and with the aid
of the whole force rescues the girl.

The Fighting Demon
Distributor: F. B. 0.

Producer: F. B. O.

Length: 5,470 feet

DIRECTOR ART ROSSON
Author Charles Metz
Continuity James Bell Smith

PLAYERS
John Drake Richard Talmadge
Dolores D’Arcy Lorraine Eason
Sanguinetti Dick Sutherland
Mrs. Sanguinetti „..Peggy Shaw
Jackson Pierce Herbert Prior
Senor D’Arcy Charles H. Mailes
Isaac Belding Stanton Heck
Professor Jack Hill

Kid Price Dave Morris
Slippery Logan A. Cheron
Amold Malvin Frank Elliot

TYPE : Fast action melodrama of

South America.

HIGHLIGHTS: Discovery that the

hero, himself, is in clutches of a band
of international bank bandits. . . .

Prize fight sequence. . . . Comedy
turns.

STORY : Morris, athlete and vault de-
signer, goes to South America to accept
a position. On boat he falls in love with
Dolores, South American beauty. He
meets Sanguinetti and his bride. He
helps Sanguinetti, prize fighter, train.
The bride flirts, causing the fighter to
become enraged and administer a beating
to Morris. In South America Morris
finds the position is a hoax of a band of
criminals to get Morris to reveal the
method of entering a bank vault which
he has designed. He refuses and the
crooks steal all his valuables in effort

to make him aid them. He is persuaded
to fight the “champion” to get funds to

live. Dolores is told by the leader of the
crooks that Morris is not to be trusted.
At the fight Morris is punished for two
rounds after which he remembers a
punch that the fighter, Sanguinetti, had



64 EXHIBITORS HERALD Juiie 6,' 1925

told him was always disastrous to him.
Morris uses it. The fight is over. The
leader of the crooks tells Morris and
Dolores that her father, the president of
the bank, is locked in his own vault.

Morris goes to open it. He is knocked on
the head by the crooks who are captured
when an arrangement Morris has devised
sounds an alarm. Morris and Dolores are
happy. Morris becomes a teller in the
bank.

Across the Deadline
Distributor: State Right

Producer: William Steiner Produc-

tions, Inc.

Length: 5,000 feet

DIRECTOR LEO MALONEY
Author Ford L. Beebe

PLAYERS
Clem Wainwright Leo Maloney
Shirley Revelle Josephine Hill

Martin Revelle Thos. Lingham
Ranee Revelle Rulon Slaughter
Ben Larrago Bud Osborne
Shifty Sands Pat Rooney
Mrs. Revelle Florence Lee

TYPE : Brisk Western melodrama.

HIGHLIGHTS: Fast riding. . . .

Gunplay. . . . Fighting sequences.

. . . Acting of Leo Maloney.
STORY: There is a feud of thirty

years’ standing between the Revelle and
Wainwright families, dwelling in the

Apache country, despite which Shirley,

daughter of Martin Revelle, and Clem
Wainwright, fall in love. The lovers are

discovered meeting by Clem’s rival, Ben
Larrago, who informs on them. Shirley’s

young brother. Ranee, is stopped by his

father from shooting Clem, when latter

ventures to cross the deadline of the Re-
velle ranch, but old man orders Clem
away. Ranee trails and shoots at Clem,

misses and is wounded in arm. Larrago
and Shifty Sands hold up stage coach,

lay blame on Ranee. Mob starts to lynch

Ranee, who is saved by Clem. Latter

captures Larrago and Sands. Martin
Revelle withdraws opposition to union of

Clem and Shirley.

The Fighting Sheriff
Distributor: State Right

Producer: Independent Pictures Corp.

Length: 6,300 feet

DIRECTOR EDGAR LEWIS
Author L. Case Russell

PLAYERS
G. Smiley Walter Shumway
Larry O’Donnell Bill Cody
Madge Blair Hazel Holt
Jeff Bains Frank Ellis

TYPE : Western melodrama, fast

action.

HIGHLIGHTS: Stunts of Cody.
STORY: A gang, the Wolves, attempt

to rob a pack train loaded with platinum.
Larry, the sheriff, routs them and stores

the valuable stuff in his office. The gang
overpower Larry through a ruse and ob-

tain the metal. Larry fights but is

knocked on the head. He does not re-

cover for a long period. During Larry’s
lapse of memory Bains, the leader of the

gang, has himself put in the sheriff’s

office and declares Larry guilty of breach
of trust. When Larry regains his mem-
ory he gets proof of the guilt of the

gang and sends it to the governor. This
is learned and the postoffice is held up.

The woman in charge, however, has al-

ready sent the proof on by telegraph.

Bains lures her to his home and she is

rescued by Larry. The governor reap-

points Larry to the sheriff’s post and
prosecutes the gang. A deputy handcuffs

Larry and Madge together.

—Kinograms No. 5084—
BESIEGE ROCKEFELLER HOUSE ON

WEDDING DAY

G. A. R. BOYS OF 1861 MARCH AT
ENCAMPMENT

*
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PAY FINAL TRIBUTE TO GENERAL MILES
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BATTING EYE
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HINDENBURG BECOMES PRESIDENT OF
GERMANY

*

—International News No. 42—
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GERMANY
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*
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WEDDING DAY
*

FORTUNE GOES UP IN SMOKE WHEN 500,000
LIRE ARE BURNED

«

HINDENBURG ELECTION PROTESTED

—Fox News No. 67—
TOM MIX WELCOMED BY THRONGS

The Sporting Venus
Distributor: Metro-Goldwyn

Producer: Metro-Goldwyn-Mayer
Length: 6,500 feet

DIRECTOR MARSHALL NEILAN
Author Gerald Beaumont
Adaptor Tom Geraghty

PLAYERS
Lady Gwendolyn Blanche Sweet
Donald McAllen Ronald Colman
Prince Carlos Lew Cody
Countess Van Alstyne..Josephine Crowell
Donald’s Father George Fawcett
Sir Alfred Grayle Edward Martindel
Housekeeper Kate Price
Carloh, Valet Hank Mann
Detective Arthur Hoyt
TYPE : Romantic drama of girl of

high estate and commoner.
HIGHLIGHTS: Restraint in the

acting of Lew Cody and Ronald Col-

man. . . . Wardrobes and cwting

of Blanche Sweet. . . . Two wed-
dings. . . . Love quarrels. . . .

Sets.

STORY : Scotch heiress loves young
commoner—the match being disapproved
of by the girl’s father. A misunderstand-
ing develops and the girl has romance
with Continental nobleman who masque-
rades as wealthy. In an attempt to for-
get her unhappiness she seeks diversion
in famous watering places and other
climes. Eventually she learns the true
character of the nobleman and a recon-
ciliation is effected with the commoner.

The Crackerjack
Distributor

:

C. C. Burr
Producer: C. C. Burr
Length: 7,000 feet

DIRECTOR CHARLES HINES
Author Dick Friel
Scenario

—.Victor Grandin and Argyll Campbell
Titles John Krafft

PLAYERS
Crackerjack Perkins Johnny Hines
Rose Bannon Sigrid Holmquist
General Bannon Henry West
Col. Perkins J. Barney Sherry
Lopez, a Revolutionist Bradley Barker

TYPE : Feature comedy romance
of pickle factories and revolutions.

HIGHLIGHTS: Good gags. . . .

Fast action. . . . Restaurant inci-

dent. . . . Masquerade of Johnnie
as general. . . . Dance number
with vampire.

STORY: Crackerjack Perkins meets
and falls in love with Rose Bannon who
is the daughter of Col. Bannon who is in
New York with Lopez, a revolutionist,
who plans to overthrow the government
of Esquasado. Perkins is called to the
South by his uncle who wishes him to
take over a pickle factory which is on
its last peg. He applies crackerjack
methods to build up the business. He
meets Rose while going about his work.
He also learns of the plot to overthrow
the South American government. He aids
in frustrating these plans. The pickle
business booms and he marries Rose.

The Kiss Barrier
Distributor: Fox Film Corp.

Producer: Fox Film Corp.

Length: 5,000 feet

DIRECTOR R. WILLIAM NEILL
Authors Frederick and Fanny Hatton
Scenario Magnus Ingleton

PLAYERS
Richard March Edmund Lowe
Marion Weston Claire Adams
Suzette Diana Miller
Connie Marion Harlan
O’Hara Thomas Mills
Col. Hale Charles Clary
Widow Grace Cunard

TYPE : Romantic drama with early

scenes laid in war zone.

HIGHLIGHTS: War scene where
the hero’s airplane downs an enemy
plane. . . . Sequence involving the

attempted compromise of flapper urith

hero. . . . Fog effect of skating

scene.

STORY : During the war Richard
March, an aviator, downs a German plane
but another one gets his machine. Marion
Weston, ambulance driver, sees the ma-
chine fall and driving to the rescue finds
March is unhurt. Going back to the lines,

March kisses Marion and she is incensed,
although he apologizes. After the war
he resumes his profession of acting. Col.

Hale, a war friend, invites March to a
skating party where he again meets
Marion, who snubs him. Later, Connie
Hale comes to March’s apartment and he
succeeds in making Marion soften her at-

titude toward him. Misunderstanding re-

garding a situation with Suzette, his
leading lady, causes her to again turn
against him. This attitude continues,
and finally he gives a play based on hi^
own experiences in France which con-
vinces Marion she has misjudged him.
Connie, jealous, goes to March and seeks
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to compromise herself. She makes a
scene and her father denounces March,
who keeps silent to save Connie, who
afterwards confesses the truth. In the
meantime, Marion realizes that she loves

March and even thinking he has been
disgraced tells him she wants to go away
with him and be his wife.

If Marriage Fails
Distributor: F. B. O.

Producer: F. B. 0.

Length: About 7,000 feet

DIRECTOR JOHN INCE
Author C. Gardner Sullivan

Cameraman James Diamond

PLAYERS
Nadia Jacqueline Logan
Joe Woodbury Clive Brook
Eleanor Woodbury Belle Bennett
Dr. Mallini Jean Hersholt
Mrs. Lucy Loring Cissy Fitzgerald
Lisa Nathilde Comont
Gene Deering Donald McDonald

TYPE : Modern society drama
about the problems of the “400.”

HIGHLIGHTS: Raid on roadhouse.

. . . Sets in home of Nadia. . . .

Acting of the entire cast. . . . Gowns
of Jacqueline Logan.

STORY: Eleanor, preferring the com-
pany of the unpopular Gene Deering to

that of her husband, the husband, Joe,

falls in love with a fortuneteller, Nadia.
Telling Nadia that she is about to be-

come a mother Eleanor succeeds in ob-

taining the promise that Nadia will not
see Joe again. Eleanor and Deering are

picked up following a roadhouse raid by
Nadia and Dr. Mallini, who attends Elea-
nor, the latter being slightly injured.

The doctor tells Nadia Eleanor has lied

about her approaching motherhood. Joe
learns of the roadhouse affair, divorces

his wife and wins Nadia.

Marry Me
Distributor: Paramount

Producer: Famous Players-Lasky

Length: Undetermined

DIRECTOR J. P. McGOWAN
Author George W. Pyper

PLAYERS
Hetty Gandy Florence Vidor
John Smith No. 2

Edward Everett Horton
Granny Gertrude Claire

Norman Frisbie Ed Brady
John Smith No. 1 John Roche
Sarah Hume Helen Jerome Eddy
Jenkins Z. Wall Covington

TYPE : Romantic drama of a lit-

tle village in Maine.

HIGHLIGHTS: Finding of the

telegram urging her to return home.
. . . Appearance of “John Smith”
who has found the inscribed egg.

Complications arising v/pon

their reaching the city to begin the

lawsuit.

STORY : John Roche and Florence
Vidor plan to be married. As John Smith,
Roche asks Florence to name the day.
She promises to do so tomorrow.- Upon
reaching her room she finds a telegram
urging her to return home at once be-
cause of the illness of a relative. The
only train is before daylight in the morn-
ing and she prepares to leave. When
she comes from her room she finds the
hired man preparing a crate of eggs for
market. She takes one, writes on it.

“John Smith—June 10, 1920, Hetty Gan-
dy, Eden Center.” This is her answer
to John for the day of their marriage.
The hired man returns, finds one egg
missing and takes it from the hired girl.

He puts it back into the crate and ships
it away. Five years pass with no word
from John. A telegram comes, saying,

“I have found the egg you wrote on in

1918. I am coming Tuesday. Arrange
to accompany me home if possible.” She
prepares for her marriage. But on the
arrival of the sender of the telegram
she finds it is not her “John Smith,” but
a dyspeptic pure drug crank. He wishes
her to testify for him in a trial about
storage laws. The girl reaches the city

with Smith to find that in order to keep
up the deception she must sign the hotel
register as “John Smith and wife.” They
sit up all night, believing that the com-
plications which have begun to arise will

clear away in the morning. Upon the
witness stand she admits she is single

and determines to hasten back to Eden
Center. At the close of the trial he pro-

poses to her. She believes it out of
pity for her. But he convinces her he
loves her and all is well.

Just a Woman
Distributor: First National

Producer: M. C. Levee
Length: 6,363 feet

DIRECTOR IRVING CUMMINGS
Author Eugene Walter
Adaptor Jack Cunningham
Cameraman Arthur L. Todd

PLAYERS
Robert Holton Conway Tearle

Jane Holton Claire Windsor
George Rand Percy Marmont
Clarice Clement Dorothy Revier
Oscar Dunn ; Eddie Gribbon
Bobby Holton Dorothy Brock

TYPE : A drama of domestic life

in the steel mills and in New York
society.

HIGHLIGHTS: Scenes of interior

of steel mills. . . . Ruse to obtain

evidence for a divorce. . . . Elab-

orate sets for New York sequence.

. . . Jane’s fight for just returns

from Brand’s invention, later to re-

tain her husband and, when divorce

seems assured, her child. . . . The
costumes and the cast.

STORY : Jane Horton, wife of Rob-
ert Horton, a worker in the steel mills,

has an agreement with their boarder,
George Rand, that in return for his
board and room, and a shop in their back
yard to experiment in, that he will share
50-50 with her on the proceeds of any
invention he may perfect looking towards
a new process of making steel. He suc-
ceeds. Holton strikes a bargain with the
directors satisfactory to himself and
Rand but not to Jane. She compels them
to meet her terms, a million in cash, a
royalty of $5 a ton to Rand, and the ele-

vation of her husband to the presidency
of the company. Plunged into wealth
and a position of power, they visit New
York, where Holton falls a victim to the
wiles of Clarice Clement, a stage dancer,
who is determined to attach his millions
by marrying him. She convinces Holton
that his wife is in love with Rand and
he agrees to get a divorce. As the ref-

eree decides to grant him the divorce he
learns that trickery had been practiced
on Jane, withdraws the suit and the cou-
ple are reconciled, after Jane, to retain

custody of her child, has denied that Hol-
ton was the boy’s father.

*‘New Pictures” Index

“New Pictures” information pub-
lished in the ten issues preceding this
one is indexed below by title, issue
date and page number.

Adventure ....May Q-75
Anything Once
Any Woman
Awful Truth, The
Barre. Son of Kaxan..
Beauty and the Bad Man
Beyond the Border

....May 23-129

Boomerang, The.
Breed of the Border
Bridge of Sighs, The
Burning Trail. Tha
Charmer. The

Apr. 25-53

Cheaper to Marry
Chickie
Code of the West
Confessions of a Queen
Courageous Fool, The.
Crimson Runner, The.

.JUareh 28-50

Crowded Hoar. The
Dangerous Innocence
Declasse
Denial, The..„
Don Dare DeviL May t.79
Dressmaker From Paris, The
Eve’s Secret.

Apr.' 11-44
Mav 78-12*^

Fool, The
Forbidden Careo
Friemdly Enemies^
Galloping Vengeance
Gambling Fool. The. May" 1fi-84
Gold and the Girl
Gold and Grit.
Go Straight
Grounds for Divorce .... May 3n.54
Headwinds .

Heart of a Siren, The Apr. 4-46
His Supreme Moment
Hunted Woman, The Apr.' 18-64
Introduce Me
Kiss in the Dark. A.. .

Lady of the Night.
Ligrht of the Western Stars
Lilies of the Streets
Little French Girl. The
Loser’s End. The

May 30-51
May 9-72
May 16-84

Lost—A Wife.
Love’s Bargain..
Lying Wives
Madame San.q Geno ... May 16-83
Man In Blue. The Anr' 18.69
Mansion of Achinfir Hearts, The..Apr. 18-68
Marriage in Transit..... Anr. 25-54
Meddler. The
Men and Women
Midnight Girls, The. ....-Apr, 18-65
My Son . May 2.59
Necessary Evil, The JVIay 16-83
Never the Twain Shall Meet
New Lives for Old
Night Club, The

May 2-60
..March 28-49

Mnv 90-5.^

Old Home Week.
One Way Street
On the Threshold.

May 30-52
Apr. 4-45

..March 28-4f
On the Go
On Thin Ice
Open Trail, The May 23-132
Paths to Paradise ....May 23-131
Prairie Wife, The May 30-51
Proud Flesh ^May 9-71

.. May 30-53
Rainbow Trail, The . ...May 9-72
Reckless Courage. May’ 16-85
Riders of Mystery
Riding Comet, The.

May 16-84
May 30-54

Riding Thunder. JMay 9-72
Riders of the Purple Sage
Saddle Hawk, The

....A.pr.' 18-65
-March 28-49

Sally
Salome of the Tenements
Scar Hanan

.March 28-49
..March 28-50

Jlpr. 11-44
School for Wives .....Apr. 25-54
Seven Chances
She Wolvej* .. May 23-132
Shock Punch, The May 90-51
Silent Pal, The May 2-60
Skv Raider. The Apr,’ 11-4.9

Snob Buster, The
Soul Fire
Spaniard, The

- May 9-73
...May 23-131

May 2-61
Stop Flirting
Sunken Silver JWay 16-85
Tales of a Thousand and One

Talker, The
Tearing Through

Nights

....May 23-132
May 23-129

Texas Bearcat, The May 30-53
Mf^'y 16-85

That Devil Quemado.
Verdict, The
Waking Up the Town
Way of a Girl, The
Welcome Home..- May 23-131
Wildfire May 90-54
Wings of Tooth, The
Wizard of Oz, The

Mav' 90-59
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Leatrice Joy

Lewis Stone

In Pro-Dis-Co Casts

Ann Pennington

Trixie Friganza

Jetta Goutlal Vera Reynold>

Edmund Burns Robert Edeson Robert Ames

Harry Carey Joseph Schildkraut

Rod La Rocque Lillian Rich Priscilla Dean Julian Eltinge
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PRO-DIS-CO OFFERS BIG FORTY
Marshall Neilan and Sam Rork Swell List of Producers—Six Noted Stage Suc-

cesses Scheduled in First 26 Releases

I
N a preliminary announcement to the trade by John C.

Flinn during the M. P. T. O. convention, Producers Dis-

tributing Corporation finally revealed the vast scope and

great strength of its program for 1925-26, Avoiding all ad-

vance heralding and carefully guarding the details of all forth-

coming releases while perfecting its plans, Producers Distrib-

uting Corporation now discloses a most impressive aggrega-

tion of productive genius in an affiliation that will contribute at

least 40 powerful and wholly independent attractions during

the coming year.

The influential names of Marshall Neilan and Sam Rork are

now found listed with Cecil B. De Mille, Al. and Chas. Christie,

Hunt Stromberg, Frances Marion, Renaud Hoffman and A. H.
Sebastian, in the roster of big producers now associated with
Producers Distributing Corporation and the names and
achievements of these men are advanced in the company’s
official announcement as “a warranty for the theatre owner
against empty seats and a warranty for the public against
empty entertainment.”

Only 26 of the 40 odd productions to be released during the
coming year are listed in this preliminary announcement, but
among the pictures enumerated are the title of six of the
biggest stage successes including “Eve’s Leaves,” “Seven
Days,” “Three Faces East,” “The Road to Yesterday,” “Si-
lence” and “Strongheart,” which will be produced under the
screen title of “Brave Heart.” In addition to these great plays
fifteen popular and famous works of fiction are listed for screen
adaptation including “The Last Erontier” by Courtney Riley
Cooper, “Simon the Jester” by William J. Locke, “The New
Magdalen” by Wilkie Collins, “Hell’s Highroad’'’ by Ernest
Pascal, “The People vs. Nancy Preston” by John Morosco,
“The Wedding Song” by Ethel Watts Mumford, “The Open
Switch” by Frank H. Spearman, “Her Two Men”! by Richard
Washburn Child, “The Volga Boatman” by Konrad Bercovici,
“The Million Dollar Handicap” adapted from “Thoroughbreds”
by W. A. Frazer, “Red Dice” adapted from “The Iron Chalice”
by Octavus Roy Cohen, “Made for Love” adapted from “The
Valiant Gentleman” by M. J. Stuart, and “Steel Preferred” by
Herschell Hall..

This imposing collection of material from the pens of great
dramatists and writers is rounded out with five specially writ-

ten original stories. These include “The Valley of Fear,” “The
Flame of the Yukon,” “The Man from Red Gulch,” “The
Unknown Soldier” and “Fifth Avenue.” The first three titles

will be Hunt Stromberg productions: Renaud Hoffman will

produce “The Unknown Soldier,” and “Fifth Avenue” will be
a Sam Rork feature.

Two personally directed Cecil B. De Mille productions are
announced in “The Road to Yesterday” and “The Volga Boat-
man.” The first of these exceptionally lavish subjects will be
an adaptation by Jeanie MaePherson and Beulah Marie Dix
from the famous stage play “The Road to Yesterday” by E. J.

Sutherland and Miss Dix. This play is a gorgeously colorful
romance of modern mannerisms and medieval chivalry in which
the distinguished and debonair stage star, Joseph Schildkraut,
will be featured with Vera Reynolds and Jetta Goudal. De
Mille’s second personally directed production, “The Volga
Boatman,” will be adapted from Konrad Bercovici’s story deal-
ing with the virile lives of men in the raw in the picturesque
and adventurous Volga county. These big subjects will be
given splendidly lavish productions and some of the finest players
in all fihndom will be cast.

In addition to the two personally directed specials, nine
productions are listed to be supervised by De Mille. These
include “Silence,” Max Marcin’s current dramatic success,
that will go on tour next season with four road companies in

addition to opening for a run in Chicago with the original
cast. The elaborate screen adaptation of this play will be
directed b}^ Rupert Julian.

“Eve’s Leaves,” another big dramatic hit on Broadway by
Harry Chapman Ford, will be interpreted on the screen with
Beatrice Joy as the star under the direction of Paul Sloane.
“Three Faces East,” adapted from the great stage play by
Anthony Paul Kelly, will be directed by Frank Urson and
Paul Iribe with an all star cast headed by Agnes Ayres and
Robert Ames. “Hell’s Highroad,” adapted by Eve Unsell from
Ernest Pascal’s novel, will star Beatrice Joy, supported by
Edmund Burns, Robert Edeson and Julia Faye under the direc-
tion of Rupert JiwW'An—(Continued on foUoiving page)
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Cecil B. DeMille
Producer

Hunt Stromberg
Producer

Sam Rork
Producer

Marshall Neilan
Producer

“The Coming of Amos,” starring Rod La Roeque, with Jetta
Goudal, Trixie Friganza and Noah Beery in featured roles,

and adapted from William J. Locke’s novel, will be directed by
Paul Sloane.

Paul Sloane will also direct “The Wedding Song,” adapted
from the novel by Ethel Watts Mumford, and “Made for
Love,” adapted from M. J. Stuart’s novel, “The Valiant Gentle-
man.” Leatrice Joy will be starred
in both these productions, supported
by Edmund Burns.
Rupert Julian will direct Rod La

Roeque in “Red Dice,” adapted from
the Octavus Roy Cohen story, “The
Iron Chalice,” and “Brave Heart,”
adapted from the big dramatic suc-

cess, “Strongheart” by William C.

De Mille.

The famous stage farce, “Seven
Days,” by Avery Hopwood and
Mary Roberts Rinehart and founded
on Mrs. Rinehart’s book, “W’hen a

Man Marries,” will be produced as
an Al. Christie special feature com-
edy under the direction of Scott Sid-
ney, director of “Charley’s Aunt.”
This production will have an all star
cast featuring Lillian Rich, Creigh-
ton Hale, Lilyan Tashman, Mabel
Julienne Scott, Hallam Cooley, Wil-
liam Austin, Tom Wilson, Rosa
Gore, Eddie Gribbon and Charles
Clary.

Six Hunt Stromberg productions
are listed. Two of these will be
Priscilla Dean pictures, two Harry
Carey pictures and two personally
directed Stromberg specials. The great western story, “The
Last Frontier,” by Courtney Riley Cooper, originally started
by the late Thos. H. Ince as the greatest film creation of his

career, will be completed by Stromberg as his first special.

This will be followed by “The Open Switch,” adapted from
Frank Spearman’s powerful railroad story, “Whispering
Smith.”

Priscilla Dean will be starred under Tom Forman’s direction

in “The People vs. Nancy Preston,” adapted from the suc-

cessful novel by John Morosco, and in “The Flame of the

Yukon,” an original story of the

Alaskan gold rush especially written

for Priscilla Dean’s dynamic dra-

matic style.

Harry Carey will be starred under
Tom Forman’s direction in “The
Valley of Fear” from the Liberty
Magazine story by W. G. Tuttle, and
in “The Man from Red Gulch” from
Bret Harte’s great western story,

“The Idyll of Red Gulch.”
The newly organized Metropolitan

Productions will release four George
Melford productions, including
“Without Mercy,” adapted from
John Goodwin’s celebrated novel,

featuring Vera Reynolds, Dorothy
Phillips, Robert Ames, Rockliffe Fel-

lowes, Patricia Palmer, Lionel Bel-

more, Fred Malatesta, Sidney D’Al-
broolc and Gene Pallette; “Steel Pre-
ferred,” adapted from Herschall
Hall’s series of Saturday Evening
Post stories, “Her Two Men,” by
Richard Washburn Child, another
po])ular Saturday Evening Post
story, and “The Million Dollar Han-
dicap,” adapted from the famous
novel of the race track by W. A.

Frances Marion is scheduled to contribute her first two
pictures as an independent producer in “The New Magdalen,”
by Wilkie Collins and “Simon (Continued on page 8g)

Frances Marion
Producer

George Melford
Director

Scott Sidney
Director

Tom Forman
Director

Paul Sloane
Director

Rupert Julian
Director
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BANY, N. Y.

—

Leon Medetn, formerly
of Minneapolis, who has just been

named manager of the Pathe exchange in

this city, succeeding Charles Stomhaugh,
who will handle the Newark, N. J., branch,

received so many tributes last week when
he assumed his new position that his pri-

vate office resembled a florist shop. There
was one handsome basket from Film Sales-

men’s Association of Albany. Exchange
employes gave Mr. Stombaugh a farewell

party at Hotel Kenmore, during which he

was presented with a traveling bag. Frank
Harris, also of the Middle West, did the

speechmaking. . . . Central New York
was quite well represented at the Milwau-
kee convention. The delegation included

William Benton, Saratoga; Meyer and
Louis Schine, Gloversville ; William Shir-

ley, Schenectady, and William Smalley of

Cooperstown. On their return home they

expressed themselves very well pleased with

the western gathing. . . . Mr. and Mrs.
Harry Heilman of the Royal in Albany,

journeyed to New York last week and after

two or three days along the White Way
returned home. . . . Walter Suckno of

the Regent in Albany, is bracing up his

matinees on Tuesday and Thursday by
handing out silverware to patrons. •

Ollie Stacey, who runs the Majestic in

Albany, and incidentally promotes boxing
matches on the side, will feature the last

of the matches within a week or so, on
account of the approach of summer. . . .

Oscar Perrin is further improving the Le-
land and Clinton Square theatres in Albany
by new carpets that will replace the thread-

bare affairs that have served for many
years. . . . Uly S. Hill, managing direc-

tor of the Mark Strand in Albany, believes

in letting the people know what pictures

are coming for weeks in advance and a

large frame has been placed in front of

the theatre, telling what they can expect to

see. . . . Harry Berinstein of Elmira
was in town a week or so ago, looking over
his theatres here as well as in Troy and
Schenectady. Mr. Berinstein stated the

work of remodeling the Regent in Elmira
would get under way at once and would
be completed by early fall. . . . George
Roberts of the Colonial in Albany motored
down to Elmira and thence to New York
last week. . . . 0. R. Reiffel, manager
of Fox exchange in Albany, is taking a
three weeks vacation to recuperate from
a recent operation. . . . Harry Bux-
baum, district manager for First National,
was up from New York last week. . . .

Sam Burns, manager of Vitagraph ex-
change in Albany, left on the Wolverine the
other night for the West Coast to attend
a convention. . . . Ray Smith and L. A.
Herman have just been added to the local

sales force of Universal. . . . John Mat-
tice, who runs the Novelty in Middleburg,
finds the days are dragging just now as

SsJt Lake City

First Runs
(Week beginning May 9)

AMERICAN; “Declasse,” First National;
*‘Step Fast,** Educational; International
News.

KINEMA: ^^Head Winds,” Universal; Pathe
Review, International News.

ORPHEUM ; “Charley*s Aunt,” Prod, Dist,
Corp,

PANTAGES : “Sinners in Silk,” Metro-Gold^
wyn,

PARAMOUNT EMPRESS: “The Spaniard,”
Paramount

;

**A Miss in the Dark,**
F. B. O,; Pathe News,

VISTORY ; “The Crowded Hour, Paramount;
^^Calloping Bungalows,** Pathe; Pathe
News.

he waits for the fairs and picnics to open,

where, as in the past, he will dispense the

succulent “hot dog.’’ . . . Robert Moch-
rie, manager of Producers Distributing

Corporation in Albany, was called to New
York last week on account of the death
of his father. . . . Vic Bendell, asso-

ciated with several exchanges in Albany
the last few years, is now selling adver-
tising. . . . Mrs. William Carpenter of

Lake George opened her theatre for the

season last week. . . . Joseph LaFara
of Ithaca, has been named leader of the

Strand theatre orchestra in Carthage. . . .

Mrs. Frances McGraw of the Gem in Lit-

tle Falls, held over “Broken Laws’’ last

week for an additional two days. . .

The film salesmen in Albany are planning
to hold a dance at the Hotel Ten Eyck,
the last of the month. . . . Uly S. Hill

of Troy, Louis Buettner of Cohoes, and
Abe Stone of Albany served on the arbitra-

tion board last week. . . . Nate Robbins
of Utica, who has theatres in Watertown,
received a fine letter of thanks from the

American Legion of the latter city after

“Powder River,” running at the Olympic
theatre, last week, had cleared about $500
for the Legion post. . . . E. J. Wolfe of
Lowville, owner of Bijou theatre, returned
last week from a dog show in Buffalo,

where one of his Great Danes captured
all first prizes after making the same rec-

ord in Pittsburgh the week before.

ALLAS, TEX.—Liberty theatre, Bogo-
-*-^ta, Tex., was destroyed by fire, the loss

being partially covered by insurance. The
management intends building immediately.
. . . J. W. Salles has been added to the

staff of Universal Film Exchange, and will

be assigned the handling of the special

service contract. Mr. Salles was an old

Universalite, and he is welcomed back to

the fold. . . . Wanda Wiley, popular young
comedienne of Century Film Corporation,

is sojourning in San Antonio, Tex., for a

brief period, after which time she is sched-

uled to make a personal appearance tour

in Texas, including theatres showing Cen-

tury Comedies. Her itinerary includes
Dallas, San Antonio, Houston and Fort
Worth. . . . Truily Wildman succeeded
Jimmy Hick as manager of Enterprise
Corporation at Dallas. Mr. Wildman was
formerly in charge of the Omaha office
of Enterprise. He has many friends along
Film Row, and has already been initiated
into the Order of the Drug Store Sheiks.
. . . It is reported that Green Morgan has
started work on Simon theatre at Bren-
ham, Tex., which will seat 900 and will
have the most modern of projection equip-
ment. Mr. Morgan contemplates opening
August 15. . . . The Universal motor car-
avan, which is making a tour of the United
States and is really an efficiency bungalow
on wheels with four rooms contained into
one, is scheduled to arrive in the Texas
territory about September 1.

% I

11^^
T^ETROIT, MICH.—Joseph Cosco, who^ already operates four theatres in De-
troit, has just closed a deal that gives him
a fifth, the Plaza on East Jefferson ave-
nue. The Cosco chain now includes the
Stratford, Harper, Jefferson, Plaza and
Woodward. . . . Hiram Abrams, president
of United Artists, was in Detroit on busi-
ness with his local exchange, coming here
on his return from the convention at Mil-
waukee. . . . The first baseball game of
the film exchange season was scheduled
between the Exchange Men and the team
representing Frontenac theatre at Kopin’s
Half-Way Athletic Field. . . . Word has
been received here by Detroit friends of
Neil Kingsley, former local exchange man-
ager, that he is seriously ill in St. Louis,
after suffering a stroke of paralysis re-

cently. Kingsley was at various times ex-
change manager in this territory for Fox,
Selznick and Producers Distributing Cor-
poration. . . . Floyd Wadlow, manager of
Virginia theatre, is receiving congratula-
tions as the father of a boy born a few
days ago. This is the second addition to

the Wadlow family. . . . Tom Mix spent

Saturday and Sunday in Detroit as the

guest of Mayor John W. Smith, being
guest at a reception at the mayor’s home
and riding through the city parks with the

mayor on Sunday morning. . . . Joseph
Friedman, manager of Universal exchange,
has issued a warning to exhibitors to be
on the watch for a man named De Haven,
who is putting on an “old time movie
show” for exhibitors. Friedman says De
Haven has a print of an old two-reel sub-

ject belonging to Universal, hasn’t re-

turned the print and cannot be located.

. . . James V. Allen, for the past two
years with Standard Film Service, part of

which time he spent as exchange manager
for Warner Brothers product, has trans-

ferred his affiliation to Fox and will be

special representative in Michigan for that

concern. . . . H. S. Gallup, general mana-
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ger of Delft Theatres, Inc., with headquar-
ters in Marquette, has returned from a

two months’ trip to the Orient. He ar-

rived just in time to take in the Milwaukee
convention.

ST. LOUIS, MO.—Two of the largest

deeds of trusts involving theatre prop-

erty ever recorded in St. Louis were filed

with Recorder of Deeds William Tamme
recently. One deed is for $4,500,000 and is

given as security for an issue of serial

bonds on the proposed Ambassador theatre

and office building which Skouras Brothers

Enterprises will build at Seventh and
Locust streets. The other deed, for $800,-

<300, protects the bonds of Metropolitan

Theatres Corporation on the new St. Louis
theatre. Grand boulevard and Morgan
street, which is scheduled to open in Sep-

tember. . . . Skouras Brothers have
awarded the general contract for their the-

atre and office building to Boaz-Kiel Con-
struction Company and the work of clear-

ing the site is under way. . . . P. & D.

Theatre Company, St. Joseph, Mo., has

awarded the contract for their new theatre

to Lehr Construction Company of St.

Joseph. Plans for the $25,000 house were
prepared by Edwin G. Kratz, Kansas City,

Mo. . . . Mrs. Mable McCreery, vaude-

ville actress playing at Elks theatre, Taylor-

ville. 111., died just after a recent perform-

ance. Acute heart disease caused death.

. . . Miss Eleanor Speer, motion picture

editor for St. Louis Times, has become the

bride of Jerry Elanders. She plans to con-

tinue in newspaper work. . . . The
Jonesboro, Ark., Amusement Company, of

which E. W. Collins is manager, has had
plans prepared by D. I. Wolpert, architect,

for a two story theatre building to cost

upwards of $100,000. The structure will

be of the Spanish type of architecture

with tile floors and corridors and compo-
sition roof. It will contain ten dressing

rooms. . . . Lou Hess, manager for the

local Universal office, accompanied by

Maurice Davis, publicity director, attended

the “U” sales gathering in Chicago. . . .

Tom McKean of F. B. O. returned from
the F. B. O. meeting in Chicago all pepped
up and raring to go. He called his boys

into special meeting. . . . People’s The-
atre, Wentzville, Mo., will be supplanted

during the summer season by an airdrome
now nearing completion. . . . The Metro
is the new name for Fine Arts Theatre

in Brownsville, Tenn. It js under the same
management. . . . Neil Kingsley, home.

office representative for Producers Distrib-

uting Corporation, was stricken with paral-

ysis while in St. Louis and is a patient at

the Missouri Baptist Sanitarium. The
stroke occurred while Kingsley was riding

in the automobile of C. D. Hill, manager of

the local office for Producers Distribufing

Corporation. . . . C. E Mayberry, dis-

trict manager for Pro-Dis-Co, was a visitor

All St. Louis exhibitors and film

men who attended the big convention in

Milwaukee have returned to town. Some
big things are expected to result from the

gathering. . . . Tom Mix, the Fox star,

will visit St. Louis with his famed horse

this week. Max Roth and Joseph Shea,

special representatives, are in town arrang-

ing the details. The program will include

an exhibition by the famed pair at Forest

Park for school children. . . . C. W.
McCutcheon has added the Midway, Forn-

felt. Mo., and the Home, Blytheville, Ark.,

to his string of houses. He operates

in Illmo, Sikeston and Charleston, Mo.

San Francisco

First Runs
(Week beginning May lb)

CALIFORNIA: “The Price of Pleasure,”
Universal.

LOEW'S WARFIELD: “Zander the Great,”
Metro-Goldwyn.

IMPERIAL : “Romola,” Metro-Goldwyn.
GRANADA: “The Air Mail,” Paramount,
CAMEO: “Mad Dancer,” All Star.

BEATTY'S CASINO: “The Boomerang,”
All Star,

CURRAN; “Phantom of the Opera,” Uni-
versal, (Continued.)

WILKES: “Lost World.” First National.

(Continued.)

Mrs. Catherine Young has been
forced to close her Easton Taylor theatre

because the owners of the property declined

to renew the lease. The action of the

building owners has been a hard blow to

Mrs. Young, as she previously had closed

her Euclid theatre on Easton avenue at

Euclid and was devoting her entire time
to ihe Easton-Taylor. . . . Charley
Werner, Metro-Goldwyn manager, visited

Quincy, 111., Jacksonville, 111., and vicinity

during the week.
Out of town callers seen along the Row

during the week included: Dr. C. A. Tet-
ley of Elvins, Mo.; C. H. Tuttle of Des
Loge, Mo.; /. C. Cotter and wife of Mo-
berly. Mo., and C. W. McCutcheon of

Sikeston, Mo.

OTTAWA, ONT.—George F. Perkins,

president of Perkins Electric Company,
Montreal, was acquitted by Judge Cusson
in Montreal court of sessions on the charge
of abetting, inciting and procuring other

persons to set fire in August, 1924, to a

warehouse owned and occupied by the com-
pany. Mr. Perkins is a distributor in Can-
ada for Powers and Simplex projection

machines and many other theatre equipment
lines. . . . Algoma Steel Corporation
of Sault Ste. Marie, Ontario, has purchased
Duchess theatre on Queen street, adjoining
the company’s business property, for $10,-

000. It is the intention of the corporation

to use the theatre building for the benefit

of employes, of whom there are many in

Sault Ste. Marie. . . . Manager D. L.

Fisher of Garrick theatre, Winnipeg, found
the special British production “Reveille”

made a special hit with Garrick patrons, the

feature being held over for a second week.
This was the first run in Canada. “Re-
veille,” which was patronized by the Prince
of Wales on its first presentation in London,
England, also had big success at Pantages
theatre, Toronto, Canada’s largest theatre,

under the direction of Manager N. K.
Miller. . . . To bolster up the matinee
performances at Province theatre, one of

the oldest and largest of downtown houses
in Winnipeg, Manager H. N. Jernberg has
adopted the policy of showing added pic-

tures at the matinees only. For instance,

the feature at all performances one week
was “The Air Hawk.” At the matinee
shows an extra presentation was that of
“The Great Circus Mystery,” starring

“Bonomo,” the strong man. Manager Jern-
berg has also announced prices at the Prov-
ince have been reduced for the summer
months only, top price for evening shows
being 25 cents. . . . Manager Manny
Bergman of Hillcrest theatre, Toronto, de-

cided to put down “funny work” in his

house during performances and the step

which he took worked out better than he

expected. Itlr. Bergman called the police
one evening recently and two young dis-

turbers were taken on the charge of dis-

orderly conduct. One of them, Lawrence
Kehoe, was fined $50 and costs next day in

the police court, while his companion, Ralph
Connor, was fined $25 and costs. . . .

Montreal Hadassah has made arrangements
for presentation in the big St. Denis the-
atre, Montreal, of what is called the first

all-Jewish motion picture feature, “Yiskor,”
which was produced in Vienna with
Maurice Swartz in the leading role. This
is the first all-Jewish picture to be shown
in Canada. It opens at Montreal May 31.

CAN FRANCISCO, CAL.—Charles
Thall, promoted to assistant general

manager by A. M. Boivles, general manager
of West Coast Theatres, comes from an
old theatrical family. Good men get and
deserve good things. . . . Ralph Rollick
is the new musical director at Granada
theatre and not at the Imperial, as recently
stated in these columns. Oh, well, that’s

excusable, for even correspondents make
mistakes in names. They’re perfect in

everything else, however. . . . West
Coast Theatres have moved into their new
executive offices for Northern California
and now occupy the entire eighth floor of
the Loew Warfield building. . . . After
negotiations covering several months Her-
bert L. Rolhehild Entertainment corpora-
tion has booked the entire output of United
Artists. ... A company to finance erec-
tion of a $100,000 theatre has been organ-
ized by business men of Daly City, near
San Francisco. It will seat about 1,000.

. . . Foster & Klesier have erected two
display panels of different sizes in the local

office of Paramount. This policy of sam-
ple display panels will be followed in all

Paramount offices through the courtesy of
Foster & Klesier, sign board advertisers.

The idea originated with N. R. Riemer of
Foster & Klesier and “Popular” Clark of
Paramount. Two good heads can easily

make one good thing. ... In conjunc-
tion with a local daily, Carl Laemmle, presi-

dent of Universal, has started a campaign
for the best looking San Francisco girl,

who also is a good actor, to take the place

of “Miss San Francisco” in his “See Amer-
ica First” series. Garrett Graham, who
staged the Wampas Frolic in this city in

1924, is representing Mr. Laemmle here.

. . . Permission to erect a $75,000 the-

atre building at Stanford avenue, 60 feet

north of San Pablo avenue, Oakland, was
recently granted to Ralph Wood, San Fran-
cisco. . . . National Theatres offices

have been moved from Loew Warfield

building to Golden Gate Theatre building.

The Metro-Goldwyn-Mayer pro-

duction, “Way of a Girl,” has had its title

changed to “Mile a Minute Mary” for use

in this territory and began at the Granada
under that caption May 16. . . . M. E.

Cory, popular San Francisco manager for

Pro-Dis-Co, returned from a successful

trip, visiting the several managers in this

district. He made the best showing. That
was expected of Cory. . . . L. W. Weir,

division manager for Pro-Dis-Co, has re-

turned from the Seattle office and is about

to open one in Portland. . . . Mel
Wilson, formerly manager of Paramount
in Denver, has been appointed special rep-

resentative of Pro-Dis-Co in the inter-

mountain states. . . . Announcement
has just been made that Dorothy Dooley,

formerly assistant organist at the Imperial,

has been made chief organist at that the-

atre. She is only 19 and is called the
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youngest organist on the Coast.

Jesse L. Lasky of Famous was a recent

visitor on the Exchange on his way East.

. . . Directors of Graf Productions, Inc.,

were named defendants in a suit filed for

$50,000 for false arrest in superior court

by Max Graf, motion picture director. Graf
alleges the directors caused his arrest on
July 28, 1924, on a charge of embezzlement
of funds and then on May 12, last, re-

quested the complaint be dismissed. He
alleges his reputation was damaged. . . .

Wurlitzer Unit organs have been installed

in California theatres as follows : Los
.A^ngeles, Bard Theatre Company’s Adam
Street and P. Lasher's Wabash

;
Pasadena,

Bard’s Pasadena; San Francisco, Aztec and
Egyptian, both owned by Marian Realty
Company; Glendale, at New Glendale the-

atre, operated by West Coast Langley The-
atre Circuit; Maywood, the Egyptian, by

T. W. Dodge
;

Monterey Park, Mission
theatre, by West Coast Theatres, Inc., and
at Hayward’s theatre by Pacific States The-
atres, Inc.

^1 ii ^
CEATTLE, WASH.—With many of the

principal exchange managers away at-

tending conventions, and balmy early sum-
mer weather turning thoughts to golf and
fishing and outdoor things in general.

Third avenue at this writing would be in

the doldrums were it not for a pleasing

increase of business which holds men to

the helm of industry. . . . Business has
quickened in the last fortnight, reflecting

general improvement throughout the Pa-
cific Northwest. . . . C. E. Holah, well

known exchange man, formerly manager
of the Fox offices at Salt Lake and now
in charge of Universal’s educational studio

unit, is expected in Seattle shortly with

the caravan, according to Garrett Graham,
advance agent. The studio unit put on the

road by Universal is President Carl

Laemmle’s idea. It is a mobile studio

drawn by a tractor. ... A recent visitor

was Frank Bligh, owner of Capitol theatre,

Salem, Ore., which will be opened in Oc-
tober. . . . Lester Weir, Producers Dis-

tributing Corporation’s district manager,

was in town the other day, to confer witfi

Charley Feldman, director of the local of-

fices, and from here went to Portland

where it is rumored a branch will soon be

opened to take care of the Oregon and
Southwest Washington business being rap-

idly built up by the corporation. . . .

Among startling features on Third avenue

last week were new straw hats all around
and a shiny new flivver coupe purchased

by Jimmy Beale, popular Pathe salesman.

. . . Paul Aust, manager of the local Asso-
ciated Exhibitors offices, announces that

Hal Vaughan, formerly Pathe comedy man
working in the West, was recently ap-

pointed manager of the Portland offices.

. . . Douglas Fairbanks’ special publicity

car advertising “Don Q,’’ a Fairbanks

feature soon to be released, passed through
here a few days ago, coming up from
Portland and San Francisco, and left for

the East via Vancouver, B. C., Spokane
and Salt Lake. . . . Fred Burmeister, color

artist in charge of the local Pathe pub-
licity department, is arranging some smash-
ing displays for the new Pathe serial,

“Sunken Silver,’’ a pirate story of stirring

episodes. . . . F. W. Graham, at Shelton,

Wash., has just installed a Wurlitzer in

his Granada theatre.

mm
T NDIANAPOLIS, IND. — Indianapolis
i- will be headquarters of a new inde-

pendent theatrical enterprise, according to

Roscoe Carpenter, president of Twentieth
Century Motion Picture Company, Inc. The
company proposes to organize dramatic
clubs throughout the country to uncover
talent for production activities. Carpenter
said plans include building a $50,000 test

studio in Indianapolis for dramatic stu-

dents with club rooms and a theatre with
10,000 seating capacity. . . . The new
orchestra of Libert-- theatre in Terre
Haute, Ind., known as the Liberty Boys’
Novelty Orchestra, made its bow recently.

It was organized by Leo Baxter, well-

known pianist, who will act as director,

and Pat Heavy, manager of Liberty. . . .

With completion of the new Tivoli theatre

in Mishawaka, that city has one of the most
modern motion picture houses in Northern
Indiana. It will be onened shortly, as the

seats are installed and the entrance is ready.

The theatre will carry a big program of

feature pictures and vaudeville.

American theatre at Terre Haute, Ind.,

recently conducted a novel contest in con-

nection with the showing of “The Span-
iard.” Residents were asked to submit
short essays on their idea of who was the

perfect lover. The contest attracted much
attention. . . . Circle theatre, Indianap-

olis, recently broadcast a program from the

stage and the WFBM studio. The Circle

concert orchestra, with Bakaleinikoff con-

ducting; Miss Dessa Byrd, with a group of

popular numbers on the pipe organ, and
Bomar Cramer, concert pianist, appearing

at the Circle, provided the numbers. . . .

Guthrie-Thompson Company, builders and
contractors, have announced the beginning

of construction of a new North Side

motion picture house of the firm at 3026-28

Northwestern avenue. The building will

be one-story high and will be made of con-

crete blocks with a brick front. It will

seat 600, and will be completed by August
1. The property will be valued at more
than $28,000. The theatre will be managed
by Frank Higgins Tames A. Dun-
can is building two storerooms and a mo-
tion picture theatre at 901 East Thirtieth

street.

TRANSAS CITY, MO.—Just by way of

opening up the M. P. T. O. Kansas-
Missouri membership drive in truly auspi-

cious style, C. E. “Doc” Cook, business

manager, hopped in the car last week and
tore down the road for Independence, Kan.,

where he made short work of convincing
exhibitors of the value of organization.

Cook wall leave next week on an extended

tour of the territory in coniunction with

the drive. . . . Robbing theatres in

Kansas City is getting to be a highly un-

profitable business. Last week an Orpheum
theatre bandit was sentenced to 10 years

in the penitentiary
;

this week a youth
named VV. H. Thompson was arrested and
identified as one of the bandits who held

up the Garden theatre April 13. . . .

It is not “What d’y’ know,” but “Got a

job yet,” that is the ethical greeting when

friends along Film Row meet Adolph
Eisner, former president of the M. P. T. O.
Kansas City and former owner of Broad-
mour theatre, suburban house. When Mr.
Eisner assumes ownership or management
of a theatre success is not long in coming.
He never has been known to take a “bad
l)et” or a “flop.” Recently he sold the
Broadmour and for two months he has
been looking over the situation in an effort

to obtain a suitable theatre. . . . “Busi-
ness was busy” among Kansas City ex-
changes again last week. Harry Ginsberg,
independent producer of Banner Produc-
tions, was visiting state right exchanges,
while Al Kahn, formerly a member of Film
Classics staff, was a visitor. . . . Harry
Taylor has been named branch manager
of Universal, succeeding L. B. Metzger,
who has been promoted to a special posi-

tion out of the home office. . . . Miss
Nettie Davis succeeded L. B. Coleman as

Pathe cashier, Mr. Coleman having accept-

ed a similar position with Paramount.
. . . All First National salesmen were
in for a peppy sales meeting, while R. E.

Churchill, F. B. O. branch manager, no
sooner returned from a convention of his

organization in Chicago than he departed

for the territory, as clid Bob Withers of

Enterprise, Tom 0. Byerle of First Na-
tional and Louis Reichert of P. D. C. . . .

C. F. Senning of Educational and E. C.

Rhoden of Midwest were two other ex-

change .managers who were “beating the

brush” in the territory. . . . C. A.

Schultz, Vitagraph branch manager, re-

turned home from the Los Angeles con-

vention of his company in exceptional high

sipirits and was greeted by C. W. Allen,

assistant manager, who showed him^ the

results of some hard work in the territory

during his absence. . . . C. E. Gregory,

Metro-Goldwyn branch manager, asserts

he is not merely “talking” when he says

business is getting better daily. And W. E.

Truog, Universal district manager, verifies

the statement. . . . Sam Harding of

Kansas City, president of Capitol t.nter-

prise Corporation, returned home Tuesday

more than pleased with the opening of the

corporation’s new $500,000 Lincoln theatre

in Lincoln, Neb., Monday. The house,

which seats 2,000, is the pride of the city,

Mr. Harding said. The new theatre, which

is the latest link in the Capitol Enter-

prise chain, embodies all the luxury pos-

sible to give a theatre of its size.

Isis theatre at Brunswick, Mo., has closed

temporarily for repairs and will be re-

opened soon. . . . Exhibitors may have

their troubles, but E. C. Rhoden, manager

of Midwest Film Distributors, Kansas City,

is of the firm opinion that exchange man-

agers also have cause for furrowed brows

occasionally. The other day Mr. Rhoden

had out four prints of a picture. A date

had to be filled the next day in Joplin,

Mo., and no print. Driving speedily to

Lawrence, Kan., klr. Rhoden obtained a

print after the last night show. The train

for Joplin left Kansas City at 11:59.

Rhoden returned home at 1 :01. Then fol-

lowed a “nightmare” to obtain an airplane,

but along came a youthful “Barney Old-

field,” who, for $.50, promised to have the

print in Joplin, 200 miles over the worst

imaginable roads, in eight hours. At noon

the next day the mud-bespattered driver

pulled up in front of the Joplin theatre-

on time. . . . The following openings,

closings and changes in management of

theatres in the Kansas City territory have

been announced ; Bogue theatre, Bogue,

Kan., closed, following a fire which partly

destroyed the house ;
Crooks theatre, How-

ard, Kan., purchased by F. P. Osborn ;

Star theatre, Holten, Kan., purchased by

H. Hagennmier from H. Koch; Royal Play-

house, Grain Valley, Mo., reopened after

having been remodeled, now under the

management of T. D. Peal.
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T^ES MOINES, IOWA.—-Iowa exhibitors
are taking to their cyclone caves with

the return of the Metro-Goldwyn and
Famous Players-Lasky salesmen from their

Seasonal Get-togethers ! Both forces are
ready for action with as classy a pair of
lineups as the advertising men can frame!

Lester Phillips, manager of Des
Moines branch of the Exhibitors Supply
house, tried out his new accident and health
insurance policy the other day and found
it in working condition. He was travel-

ing in a coupe with Roy Benson, a Creston
insurance man who is about to become a
motion picture exhibitor. Benson took a
curve at too swift a pace and Phillips con-
sidered himself pretty lucky when he came
to his senses in the hospital with a sliver

of glass through his left hand ! . . .

Mr. Benson is to open a new theatre in

July in Creston, where Eller Metzger of
the Strand has been holding the fort alone
for a few years. . . . IV. G. Bishop,
exploitation man for Metro-Goldwyn,
helped Harry Mitchnik, manager of A. H.
Blank’s Rialto theatre, prepare for the Iowa
premiere of “Greed.” . . . W. F. Young,
manager of F. B. O. in Des Moines, at-

tended the Chicago convention.
Jess Day, whose management of A. H.
Blank’s Strand theatre has proved un-
usually successful in six months, says he
has found F. B. O.’s series, “The Pace-
makers” real “moneymakers.” . . . N. C.
Rice, salesman for F. B. O. at Des Moines
and owner of Call opera house in Algona,
Iowa, is losing his worried look. His wife
is improving steadily after a long sojourn
in a hospital. . . . Ed Smith, who with
Colonel Dewey has been operating the Lin-
coln and Strand theatres in Chariton, Iowa,
came face to face with the law in the

form of the mayor of Chariton. The
mayor and the city council had dug up an
old blue law and ordered the theatres
closed on Sunday! A city election showed
that the public was decidedly for Sunday
shows, but the mayor told Smith that if

he opened his theatre on Sunday he would
lose his license. Smith called the mayor’s
bluff and Monday morning found Messrs.
Smith and Dewey with a couple of nice

theatres and no license to run ’em. The
latest report has the theatres open again,

for week days only. . . . John Waller
of Lyric theatre in Osceola was buzzing
around the Des Moines exchanges last

week and W. H. Eddy tore himself away
from his Empress theatre in Indianola long
enough to run in to Des Moines. . . .

Charles Augustus Brady, traveling auditor
for Pathe, has been in Des Moines for
several weeks. He took it upon himself
to fill the shoes of Fred C. Anderson,
Pathe cashier, when that worthy went over
to the hospital to have his appendix re-

moved. Fred will be back at his desk

—

this week! . . . R. S. Ballantyne, man-
ager of Des Moines Pathe office, has pur-
chased a coach, in which to ride out and
gather in contracts for the new Pathe
serial, “Sunken Silver.” . . . E. J. Til-

ton, Des Moines manager of First National,

sat in judgment upon his sales and office

force after getting enthused at the Chi-

cago convention. . . . Des Moines Film
Board of Trade elected R. C. Banford of

Metro-Goldwyn as manager, while E. J.

Tilton is vice-president. Sarn Schzvartz of

Premier Pictures office was elected secre-

tary. . . . Kohler Brothers of Sheldon,

Iowa, operating Lyric and Rex theatres,

are wearing frowns as the hot weather ap-

proaches and the rumor of a big Airdome
to be operated in Sheldon this summer,

Seattle First

Runs
(Week beginning May 16}

LIBERTY : “Sally,” First National,
COLISEUM : “Man and Maid,” Metro-

Goldwyn,
CAPITOL: “Legend of Hollywood,” Pro-

ducers Distributing Corporation,
BLUE MOUSE: “Confessions of a Queen,”

Metro-Goldwyn.
COLUMBIA: “Men and Women,” Para-

mount,
HEILIG: “White Fang,” F. B. O.
STRAND: “The Charmer,” Paramount,
PALACE HIP: “Passion’s Pathway,”

Greater Features,
PANTAGES: “The Virgin,” De Luxe,

takes on the appearance of proving a real-

ity. . . . Helen V. Ditzler, of the Pathe
offices sales control, is leaving her old
associates to become secretary to J. E.
Gillick, Double I manager of the Pathe
office in Chicago. . . . Film Booking
Office, Famous Players-Lasky gang and
Metro-Goldwyn staff in Des Moines have
challenged the exchanges in the Film Build-
ing to a real baseball game. . . . Orin
JVoody, special representative for Asso-
ciated Exhibitors, has been in consultation
with Eddie Lipson, Des Moines manager.

EXCH4/VGE
.PLACE
CALT LAKE CITY, UTAH.—IF. F.

Gordon, First National manager, was
elected to the presidency of the Intermoun-
tain Film Board of Trade to succeed E. E.
"Doc” Holah, resigned. Gordon was vice-

president. C. F. Parr, P. D. C. manager,
succeeded Gordon. . . . I. H. Harris,
Burley theatre, Burley, Idaho

;
M. F. Har-

ris, Strand, Evanston, Wyo.
;
E. R. Ash-

ton, Isis, Green River, Wyo.
;

IF. H. Burt,

Rialto, Twin Falls, Idaho; Ott Schmidt,
Colonial, Idaho Falls, Idaho

;
and Mel

Stringham. Rains theatre. Rains, Utah,
were in this week visiting the place. . . .

Ed C. Mix, Associated Exhibitors exchange
manager, returned this week from his first

trip since taking charge of the local office.

. . . IF. S. IVessling, Western division

manager for Pathe, conducted a sales con-
ference in the local branch this week. . . .

C. M. Van Horn, Pathe Denver manager,
was in, as well as all the boys in this

branch. . . . Charles Hamel, short sub-

ject salesman for Pathe, had his car de-

molished and he narrowly escaped death

when he plunged over a 60-foot embank-
ment near Weston Canyon. . . . R. S.

Stackhouse, Vitagraph branch manager, at-

tended the Los Angeles convention. . . .

D. T. McElhinney, special Vitagraph sales-

man, is out in Nevada with George Jensen
selling in Montana. . . . James R. Keitz,

chief here for Greater Features, is doing
Cache Valley in Utah, and Southern Idaho.

. . . Alan Burke, DeLuxe Feature boss, re-

turned this week from his first territorial

expedition since the opening of the ex-

change recently. . . . Howard Archibald,

son of George Archibald, co-partner of

the C. & A. Amusement Company of Poca-
tello, Idaho, was killed last week when his

car turned turtle going around a curve.

. . . Art Schayer, Fox local manager, is

out in Montana. He left soon after re-

turning from the convention in New York
City. . . . W. F. Gordon returned from
Idaho this week where he went in the in-

terest of First National productions. . . .

Lou Herns is now working in southern

Utah, and G. A. Margetts is in Idaho for

the local Universal exchange. These in

addition to Milt Cohen and Kid McElhin-
ney. . . . Samuel Henley, Universal
resident manager, has returned from the

Chicago convention. . . . Perry Brothers
of Ogden are closing their Cozy theatre

in that city. A store will be erected on
the site. . . . Joseph Solomon started

with F. B. O. this week, making his initial

trip into Idaho. He was formerly with

Warner Brothers. . . . S. Z. Williams,

traveling auditor for Producers Distrib-

uting Corporation, is at the local office for

a short time. . . . C. F. Parr, rnanager

for P. D. C., is in southern Idaho this week.

. . . M C. Maddison, owner of the Rex
and Elk theatres at Rexburg, Idaho, was
in this week contracting for new produc-

tions for his houses. . . . George L.

Cloward, Metro-Goldwyn manager, is back

from a trip to the North.

LETTERS
From Readers

A forum at which the exhibitor

is invited to express his opinion

on matters of current interest.

Brevity adds forcefulness to any
statement. Unsigned letters will

not be printed.

Makes Tent Shows Help Theatre

O blong, ill.—To the Editor: One
of the hardest problems the exhib-

itor has to face at this time of the year is

the Tent Show. There have been many
good suggestions made in theatre let-

ters in the HERALD, but I have come
to the conclusion that it is bad policy

to openly fight any outside attraction

that any great number of people cater

to. People are bound to take sides and,

even if you win, you lose in the long run.

For the last year or two we have,

while doing everything possible to keep

them out, apparently been working with

them after they get in. The first half

of the week they get most of the crowd,

but generally by the latter part of the

week our business is back to normal or

better. By being friendly with them I

can have them boost our picture for the

Monday and Tuesday of the following

week.
We did this with the first Tent Show

in this season and, having a dog picture,

“Find Your Man,” for the following

Monday and Tuesday, which by the way
are not our feature nights, we had them
boost this picture every night; and on

Saturday night we showed the trailer on
the picture at the tent with a portable

projector. We made enough extra on
this one picture to more than make up
our loss of the week of the Tent Show,
doing about four times our regular busi-

ness on these nights.—T. J. PRICE,
Home theatre. Oblong, 111.

Al Harstn, Adam of

Showmen, Gave First

Exhibition Back in *96
(.Continued from page 24)

John Rice in “The Kiss,” in 40 feet.

Harstn says as he remembers it now most
of the 40 feet was taken up with the actual

osculation, and that frequently when he

sees one of the present day screen kisses

he figures they are not much improvement
over the way May Irwin and John Rice

played it.

So there it is. There isn’t any more

—

but the affidavits. And Harstn says for

anyone who accepts his challenge to come
right along and they’ll wrestle it out.



Definite and Real

Exhibitors who keep a careful eye on the

box office find that photographic quality on

the screen has an influence with patrons that

is definite and real.

That’s why it’s worth while to make sure

the picture is printed on the film that carries

quality from studio to screen—Eastman Film.

Eastman Film is identified by the

words “Eastman” and “Kodak in

black letters in the film margin.

EASTMAN KODAK COMPANY
ROCHESTER, N. Y.
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^M^hcuie//
is this latest Texas Ranger Western ^is this latest Texas Ranger Western

packed to the hilt with Romance and FAST ACTION

JESSE J.

GOLDBURG

FILM BOOKING OFFICES
723 Seventh Ave., New York. Exchanges everywhere
Thematic music cue sheets av2ulable on all our features.

Bob Custer Pictures need no boosting
The pictures themselves, every one of them, is the answer to the quality and drawing power of the product. Ask
any Exhibitor who is now showing the BOB CUSTERS whether or not these Westerns are 100% effective as en-
tertainment and ability to attract and hold regular patronage. If you have not played the earlier BOB CUSTERS
you’ve missed some big bets. See the earlier releases,—play them, play the latest ones and this one, “THE TEXAS
BEAR CAT,’’ and build yourself a regular patronage for this fast coming popular Western star.

DIRECTED BY

REEVES EASON
PRODUCED BY

INDEPENDENT PICTURES CORPORATION
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“What the Picture Did For Me ”

VERDICTS ON FILMS IN LANGUAGE OF EXHIBITOR
Copyright, 1925

This is the original exhibitors’ reports department, established October 14, 1916.

Beware of cheap, misleading imitations.

“What the Picture Did for Me” is the one genuine source of exhibitoi'-written box office

information.

Address: “What the Picture Did for Me,” EXHIBITORS HERALD, 407 South Dearborn
Street, Chicago, III.

Associated Exhibitors
BARRIERS BURNED AWAY: Frank Mayo-

Interesting historically and fire scenes are rather

good, but the story is only ordinary. Audience
apparently fairly well satisfied, but business very

poor. Seven reels.—Y. M. C. A. theatre, Mo-
renci, Ariz.—General patronage.

GOING UP: Douglas McLean—This one is a

riot and money getter. You can’t go wrong.
Good print. Seven reels.—E. Crawford, “Y”
theatre. Ft. Leavenworth, Kans.—General patron-

age.

THE CHECHAHCOS: Special cast—Very
good, well acted and actually filmed in Alaska.

Some fine shots in this and quite a relief to get

some new scenery. Drew well and pleased the

majority. Eight reels.—A. G. Witwer, Grand
theatre. Rainier, Ore.—Small town patronage.

F.B.O.
THE RIDIN’ COMET: Yakima Canutt—This

is a thriller and will please. This star is un-
known as yet but we predict a good future for

him. It is great where Westerns are the go.

Five reels.—C. V. Anderson, Oak theatre, Oak-
dale, Neb.—General patronage.

THE CLOUD RIDER: A1 Wilson—Purely a
stunt picture and gets by good, but don’t lean too

hard on the special stuff. Use good comedy.
Five reels.—Guy S. Abbott, Hamline theatre,

Estelline, S. D.—General patronage.

THE AIR HAWK: A1 Wilson—A real good
picture. The airplane stunts alone are worth
the price of admission. This picture will satisfy

as near 100 per cent as any picture will. Five
reels.—Earl Somerville, Opera House theatre,

Raymond, Minn.—General patronage.

BROKEN LAWS : Virginia Corbin—Say, boy,

this is a dandy picture. Will please 90 per cent.

You can’t say too much for it. Advertise it big,

then stand in front of your show when they come
out.—J. E. Draginis, Grand theatre, Yoahman,
Te.x.—Small town patronage,

MIDNIGHT MOLLY: Evelyn Brent—Good
crook drama that pleased everyone. Clever act-

ing and good story,—Guy S. Abbott, Hamline
theatre, Estelline, S. D.—General patronage.

THAT DEVIL QUEMADO: Fred Thomson—
A fine program picture. Satisfy any audience.

Star great.—Bert Silver, Silver Family theatre,

Greenville, Mich.—General patronage.

A GIRL OP THE LIMBERLOST: Gloria Grey
—This picture drew out the best crowd we have
had in nearly a year and pleased them well.

Would recommend it highly as a program pic-

ture. Six reels.—C. E. Hopkins, The Hopkins
theatre. Cotter, Ark,—Small town patronage.

A GIRL OF THE LIMBERLOST: Gloria Grey
•—Very nice little picture. Business good.
Pleased 80%. Six reels.—Don Wilcox. Colome
theatre. Colome, S. D.—General patronage.

A GIRL OF THE LIMBERLOST: Gloria Grey
—Very, very fine story. Did almost record busi-

ness. Sold worth the price and will make any
exhibitor plenty of money. Book it and make
some easy change. Seven reels.—J. M. Bailey,

Bailey theatre, Waverly, Kans.—General patron-
age.

IN FAST COMPANY: Richard Talmadge—
Well up to the standard of all Talmadge pictures.

Can’t recall of ever having a real poor one from
this star. He has gained quite a following with
my patrons and will draw some extra business
whenever shown. Six reels.—R. W. Hickman,
Lyric theatre, Greenville, III.—General patronage.

THE FIGHTING SAP: Fred Thomson—Did a

fine business on this one but fans didn’t like

Fred in this one as well as they have in others.

It is a long ways from being a rotten picture,

but it takes Thomson a little out of his usual

line. Five reels.—E. Crawford, “Y” theatre, Ft.

Leavenworth, Kans.—General patronage.

LIGHTS OUT: Special cast—Very good.

Something out of the oi'dinary. Film not in

very good condition. Seven reels.—Schaghticoke

Amusement Ass’n., Odd Fellows Hall, Schaghti-

coke, N. Y.—^General patronage.

ON THE STROKE OF THREE: Kenneth Har-
lan—Fairly good program picture, if the audience

is in a good humor and not expecting too much.
No comments. Good cast, good direction and
photography, but story a little slow. Six reels.

—

Y. M. C. A. theatre, Morenci, Ariz.—General

patronage.

AFTER THE BALL: Special cast—This pic-

ture caused a lot of comment. While the patrons

thought it was an average program picture, it

proved to be almost a special. The acting was
very good and scenes were good. The director

certainly deserves credit for his work. Seven

reels.—Schaghticoke Amusement Ass’n. Odd Fel-

lows Hall, Schaghticoke, N. Y.—General patron-

age.

THE COMMON LAW: Special cast—Nothing
so terribly out of the ordinary. Good cast and

fair acting. Something about it did not take.

Print from F. B. O. Washington Exchange ter-

rible. Eight reels.—O. R. Oates, Bridge theatre,

Petersburg, W, Va.—Small town patronage.

MICKEY : Mabel Normand—It was raining

hard when we put this on, but still we had

enough out to see it to pay our film rental, so

we figure that it was a big drawing card and
would have given us a good house in decent

weather. Pleased those who came out through

the deluge.—C. E. Hopkins, The Hopkins theatre.

Cotter, Ark.—Small town patronage.

THE SPIRIT OF THE U. S. A.: Special cast

Should be called a special, as it has everything

to make it such, and although business was poor,

everyone thought it one of the very best.—C. H.

Cleeton, Gem theatre, Higbee, Mo.—General

patronage.

First National
DECLASSE: Corinne Griffith—The best pic-

ture that Miss Griffith has yet released. It’s

there from the start to the finish. Usually 8

reels is too long for them, but not this one. No
padding. It will not suit your Saturday night
crowds in a small town, but any other night it

will please them all. You can go the limit on
this one and tell them how good it is. It will

stand up.—-A. Mitchell. Dixie theatre, Russell-
ville, Ky.—Small town patronage.

SALLY: Colleen Moore—See where one of the
high priced stars has kicked over the traces and
refused to sign up at something like $20,000 per
week. Wonder why they don’t give it to little

Colleen? If honest-to-goodness acting has any-
thing to do with a star’s salary, Colleen should
lead them all. They just simply don’t make
them any better than “Sally,” If they would
take all the beautiful clothes away from some
of these high priced dames most of them would
have to go back to work in some laundry. Not
so with Colleen, she has the genuine ability to

put over any picture she happens to be put in.

For extraordinary acting, beautiful settings and
fine entertainment “Sally” ranks as one of the
very best. As a box office attraction it is bound
to draw a lot of extra business for any theatre.
You are safe in promising them one of the best

pictures on the First National program, and don’t

forget Colleen has made all of this possible. Nine
reels.—R. W. Hickman, Lyric theatre, Greenville,
111.—General patronage.

SO BIG: Colleen Moore—They haven’t made
them any better than this picture. Story fine,

star wonderful, cast great, 100 per cent satisfac-

tion.—Bert Silver, Silver Family theatre, Green-
ville, Mich.—General patronage.

AS MAN DESIRES: Special cast—Can’t hand
First National any bouquets on this one. It’s one
of those kind that everyone seemed glad when it

was over. The one responsible for the sub-titles

must have been a wicked son of a gun. More
profanity in it than any picture I have shown in

a year. Whenever you get a picture directed by
Irving Cummings, you can absolutely be assured

there won’t be anything decent about it. He
doesn’t make them that way. Seven reels.—R.

W. Hickman, Lyric theatre, Greenville, 111.—Gen-
eral patronage.

FURTING WITH LOVE: Colleen Moore—
This one drew well because of “Painted People,”

but failed to come up to their expectations. Col-

leen did not have the right story to work on.

NOW BOOKING
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“Herald Only” Club
“Because the 'Herald’ was the pioneer in this field, and because

we will have a better journal to which to turn for guidance if we
solidly contribute to the same one, just as long as the 'Herald'
keeps up its high standard of service I shall write solely for this
magazine."—Philip Rand, Rex theatre, Salmon, Idaho.
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ANDERSON, C. V 116
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BARTLETT & SON, C. W 103
BAYS, E. C 170
BELL, Mrs. L 22
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BREITRICK, D. M 193
BRENNER, W. H 10
BROADUS, J. N 177
BROWN, C. L 42
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EULER. J. R 26
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GUERIN, W. R 82
HARRIMAN, J. L 225
HARRIS, F. N 77
HARRISON, M 169
HARTMAN, C. M 154
HAWKINS, J. W 200
HELD, P. G 32
HESS, L. S 95
HICKMAN, R. W 83
HILLYER, M 137
HILTON, O. A. B. 28
HINDS, F. C 11
HINDS, W 173
HOADLEY, E. C 197
HOFFMAN, P. B 114
HOPKINSON, JR., F. S 131
HORN & MORGAN 58
HORNUNG, A 56
HOUSEY, J. A 198
HUESTIS, B. F 106
HUMPHREY, W. H 212
HUTCHISON, R. 0 194
IHDE, S. G 46
JENKINS, J. C. 3
JENSEN BROS Ill
JESSEE, Mr. and Mrs. T. R 47
JOHNSON, F. L. 205
JOHNSON, O. W 78
JUDGE, C. 164
KATZENBACH, E. L 218
KENNEASTER, J. S 172
KHATTAR, G 51
KIMBRO, Mrs. W. M 211
KING, L. G 209
KINGERY, R. H 123
KIRKMAN, W. G 190
KOBORG, C. W 188

KOCH, G. H 165
KOOKER, D. A 52
KOOPMAN, J 132
KOTTAS, E. V 150
KRAUTH, P 149
KUDLACEK, J. J 67
LAMBERT, O. W 148
LANGACHER, C. W 59
LEEK, L. N 196
LOWELL, B. S 86
LUNA, E. D 96
LYMAN, C. H 128
LYNCH, C. H 71
MacPHERSON, O. E 117
MALPHURS, C 178
MARTIN, H. G 48
McCORMICK, B. P 49
McCOY, H. C 192
McCUAN, L. W 228
MEECE & HALE 121
MENDENHALL, C. A 12
MEYER, F. S 2
MILES, A. N 13
MILLER, C. E 166
MILLER, C. R 14
MILER, L. A 145
MILLWARD, V 102
MITCHELL, R. E 221
MOORE, L. R 74
MOORE, Mrs. J. W 25
MOORE, P 124
MORGAN, A. M 136
MORRIS, P. E 126
MOULTON, C. H 68
MUNSON, C 122
MUSSON, W. H 50
NEIS, A. R 125
NICKELL, C. W 216
NORTON, B 182
O’HARA, F. J 80
OLLER, L 139
O’NEIL, E. J 109
O’TOOLE. A. B 176
OTTEN, H. J 197
PARKS. O. E 60
PATRICK, H. E 204
PATRICK, W. D 97
PEITZ, P. B 115
PERRY, F 156
PERRY, W. 0 232
PERUNKO, L. J..._ 227
PFEIFFER, R 113
PFLUGER, H. H 171

PHILLIPS, D. H
PILLIOD, L. A
POKTELL, J. G
POWELL, W. J
POWERS, C. H
PRICE, A. J
RADTKE, T. W
RAND, P
REA, G. A
REDISKE, G. F
REEVE, H
RESTIVO, J
REYNOLDS, E. J
REYNOLDS, J. M
RICE, R. B
RILEY, R. R
RITTER. G. J
RIVA, Mrs. C. A
RODGERS, F. C
ROSSER, R. P
ROLSTER, M
RYAN, C. H
SABIN, F. E
SAMPLE, F. R
SAUNDERS, E
SCHAFER. C. W
SCHLOTTERBECK, F.
SCHMIDT, J. W
SELK, H. G
SHOUP, W. J
SHOYER, Dr. M
SILVER & SON. W. H.
SIMPSON, C. H _....

SITTON & SON, A. P.
SMITH, Mrs. R. B.
SMITH, R. W
SPAINHOUR, C. A
STANTON, M
STARKEY, G. C
STEEL, A
STETTMUND, H. G
STEVENSON, G
SUSZYCKI, A. A
SWARTHOUT, E. W....
TALBERT. J. H.
THOMPSON, H. P
TILLER, J
TOPE, G. W
VAN ALSTYNE, L. A.

.

VAN NOY, H
VAN STRAAT, W. J
VAUGHAN, G
VEATCH, A. L
VETTER, E. H
WALDEN, K. H
WEAKLEY, C. D
WENGER, R. S
WETZ, J. H
WHARTON, E. L
WHITE, D. A
WILCOX, L. M
WILLIAMS, E. J
WILLIAMS, J. M
WILLIAMSON, A. E
WILLIS, W
WINTERBOTTOM, W.
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therefore one can’t blame her, but the ones re-

sponsible, and they are no doubt waking up by
this time. Seven reels.—M. A. Manning, Opera
House, Baldwin, Wis.—Small town pati-onage.

HER NIGHT OF ROMANCE: Constance Tal-
madge—Good comedy drama. It is more of this

kind we need.—G. W. Yeaton, Iowa theatre, Exe-
ter, N. H.—General patronage.

LEARNING TO LOVE: Constance Talmadge
—Connie is still running true to form. One
good picture followed by two or three poor ones.

This one is about her worst effort. Absolutely
nothing to it. If a fellow paid for it as a pro-

gram picture, he would be stung. Seven reels.

—

R. W. Hickman, Lyric theatre, Greenville, 111.—

General patronage.

FRIVOLOUS SAL: Mae Busch—Excellent
Western production which drew better second

night. Title and paper failed to bring them in.

Most everyone seemed to expect a society drama.
Eight reels.—A. G. Witwer, Grand theatre.

Rainier, Ore.—Small town patronage.

SUNDOWN : Special east—Good big special

production. Patrons liked it but somehow failed

to register at the box office and we just about
broke even. Admission 25 and 50 cents. Felt

it would have done better at lower admission.
Nine reels.—A. G. Witwer, Grand theatre. Rain-
ier, Oi-e.—Small town patronage.

SUNDOWN : Special cast—Mighty good pic-

ture. Full of action, and plenty of comedy. A
good clean picture. Many said it was as good
as ‘‘The Covered Wagon.” Nine reels.—Earle
Eveland, Twin City Opera House, McConnels-
ville, O.—General patronage.

ABRAHAM LINCOLN: George Billings—

A

great picture. Should be shown in every theatre
in the world. 'Ten reels.—Earl Somerville, Opera
House theatre, Raymond, Minn.—General patron-
age.

ABRAHAM LINCOLN : George Billings

—

George Billings a perfect Lincoln. Don’t believe
his work can be duplicated. Wonderful picture.
Had too much school graduation as opposition,
but the picture is there and has everything to
entertain. I am proud I showed it.—A. C. Rus-
sell, New Iris theatre, Velva, N. D.

TARNISH : May McAvoy—Nothing doing in

the line of business. Gave away 1,500 ladies’

free tickets on this one and got 467 in. That
is how bad they wanted to see "Tarnish.” Pic-
ture is all right but very ordinary.—E. J. Reyn-
olds, Liberty theatre, Pasco, Wash.—General
patronage.

SANDRA : Barbara LaMarr—Fair entertain-
ment which pleased our patrons 50-50. Average
business. Eight reels.—A. G. Witwer, Grand
theatre, Rainier, Ore.—Small town patronage.

THE WOMAN ON THE JURY: Sylvia
Breamer—This is an excellent picture. Didn’t
have a kick on it. Everybody I saw said it was
very good. The only thing I had against it, is

that it was too long and in some places a little

draggy. Eight reels.—B. R. Parsons, Grand
theatre, Springfield, Minn.—General patronage.

THE SEA HAWK: Milton Sills—A great pic-

ture. A masterpiece in every sense of the word.
Congratulations to First National on this won-
derful production. Twelve reels.—Earl Somer-
ville, Opera House theatre, Raymond, Minn.

—

General patronage.

THE SEA HAWK: Milton Sills—Fine, won-
derful picture. Pleased the few who saw it. Did
not make expenses on account of meeting, but
First National has given us a return date gratis.

Ten reels is too long, but several of our patrons
told me they were so Interested they never no-

ticed the length. Ten reels.—E. L. King, Lib-

erty theatre, Mariette, Okla.-—Small town patron-

age.

NOW BOOKING
A‘H.SebaftiAn

presents
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THE SEA HAWK: Milton Sills—I lost money
with this one, but I was not blind when I bought

it, as I had the pleasure of seeing it beforehand,

and did not use my best judgment. A great pic-

ture and will please your bon-tons. Small town
better lay off. I have sworn off buying any

more costume plays at high rentals. Too many
reels.—W. L. Landers. Gem theatre. Batesville,

Ark.—General patronage.

SECRETS: Norma Talmadge—A very good

picture. Norma Talmadge at her best in this

one. Ten reels.—Earl Somerville. Opera House
theatre, Raymond, Minn.—General patronage.

SECRETS: Norma Talmadge—This is truly a

wonderful picture and should draw a good busi-

ness if bought right. I paid too much for same

;

hence lost money. I gave it great advertising

for small town, using heralds, billboards, news-

paper and lobby and window cards. Too many
reels.—W. L. Landers, Gem theati-e, Batesville.

Ark.—General patronage.

THE PERFECT FLAPPER: Colleen Moore—
Here you are, Colleen. We and our patrons

thoroughly enjoyed this picture. Received many
favorable comments. We have contracted for “So

Big” and feel that it will be a good money maker
for us. Of “The Huntress” and “Flaming Youth,”

our patrons enjoyed “The Huntress” much the

better. It was more our type of picture and
certainly made a bigger hit than we anticipated.

Seven reels.—Horn and Morgan, Star theatre.

Hay Springs, Neb.—Small town patronage.

THE PERFECT FLAPPER: Colleen Moore

—

A good one, but an electric storm came up just

about when we got good and started and killed

the business for the night, although the few who
saw it liked it. Seven reels.—M. J. Babin, Fairy-

land theatre. White Castle, La.—General patron-

age.

CLASSMATES : Richard Barthelmess—This

was a good picture, only a little too much jungle

stuff. If we had more of the West Point stuff

it would have pleased 100%. Seven reels.—M.

J. Babin, Fairyland theatre, White Castle, La.

—

General patronage.

CYTHEREA: Lewis Stone—Picture did not

give satisfaction. Good cast. Story with no

moral.—Bert Silver, Silver Family theatre, Green-

ville, Mich.—General patronage.

PAINTED PEOPLE: Colleen Moore—

A

mighty good picture which pleased all and drew
a good business on Saturday. Seven reels.—R.

Pfeiffer, Princess theatre, Chilton, Wis.—Small

town patronage.

THE MEANEST MAN IN THE WORLD:
Bryant Washburn. Don’t see why anyone should

kick on this one. Pleased 95 per cent. Good
print. Six reels.—E. Crawford, “Y” theatre. Ft.

Leavenworth, Kan.—General patronage.

WHEN A MAN’S A MAN : John Bowers

—

Not the drawing card I thought it would be.

Has an unhappy ending that also makes against

it. Eight reels.—A. N. Miles, Eminence theatre.

Eminence, Ky.—General patronage.

FLAMING YOUTH: Colleen Moore—This pic-

ture drew well and we had some comments with

no kicks. Consider this favorable. Personally

liked the picture very much. Nine reels.—M. J

.

Bradley. Airdome theatre, Thornton, Ark.—Small

town patronage.

FLOWING GOLD: Milton Sills—Perfectly

splendid ; made just the kind of Saturday picture

we want. Has action, romance, comedy and
everything. Any small town looking for a good

picture at a reasonable price had better get this.

Eight reels.—A. N. Miles, Eminence theatre. Emi-
nence, Ky.—General patronage.

BOY OF MINE: Ben Alexander—Young star,

does clever work, as does entire cast, but story

does not produce any great interest. In fact the

picture is overrated. Attendance poor. Seven
reels.—C. H. Cleeton, Gem theatre, Higbee, Mo.
—Small town patronage.

BOY OF MINE: Ben Alexander—If every pic-

ture made was as good as this any “Penrod and
Sam,” reports would be unnecessary.—Guy S.

Abbott, Hamline theatre, Estelline, S. D.—Gen-
eral patronage.

THE LOVE MASTER: Strongheart—Very
good dog picture. Pleased better than “Brawn
of the North.” Title not drawing.—Guy S. Ab-
bott. Hamline theatre, Estelline, S. D.—General
patronage.

ASHES OF VENGEANCE: Norma Talmadge
—Very good. An excellent picture. Well pro-
duced and gave very good satisfaction.—C. H.
Cleeton, Gem theatre, Higbee, Mo.—Small town
patronage.

THE HOTTENTOT: Douglas MacLean—Not
so new, but so good that if you want to hear the
shingles rattle, just book it and get the crowd.

The Contributor’s Column

English Showmen Like **Herald*^

I would like to say how much 1 appreciate your paper.

1 get three trade papers from London and three from America,
and 1 must say that 1 like your publication best of all. It is certainly

what it clciims to be—a paper for the exhibitor.

Your department, “What the Picture Did For Me,” is really tip-

top, and 1 only hope it is expanded by all the exhibitors giving it their

support in the future. 1 also find “The Theatre” most helpful, and your
house organ copy is nearly always used by me. 1 hope you will not cut

out this column, as busy managers cannot spare time that is necessary to

write up such crisp and breezy par2igraphs as can be got from your
paper.

1 cdready exchange house organs with several on your House Or-
gan Exchange list, and 1 have also exchanged letters with Mr. Edgar
A. Moss, Marion, Ind.; Frank H. Burns, Orlando, Fla.; E. E. Bair,

Uhrichsville, O., and W. McLeod, Saginaw, Mich., all readers of your
paper, and 1 must say 1 highly appreciate their letters. 1 hope in the
near future 1 may be able to give them some information that will be
to their advantage.

1 think your monthly supplement, “Better Theatres,” is gpreat, zuid

your “Box Office Record” could not be surpassed by any of the highly
priced so-called Film Reviewing Services on either side of the herring
pond.

1 was a privileged guest at the banquet given in honor of Tom
Mix on his visit to London. While staying in London, your paper and
the “Box Office Record” were forwarded to me and, coming up on the

Pullmain with several exhibitors, 1 let them read your paper and the

“Record.” They were so delighted with it that 1 offered to forward
their subscriptions to your excellent publication and 1 have the pleasure

of herewith enclosing you a foreign money order for the subscriptions

of the following:

J. G. DRUMMOND, Hippodrome, Bishop Auckland.

W. BAKER, Coliseum, Whitley Bay.

FRANK TABARAH, Heaton, Newcastle-on-Tyne.

THOMAS THOMPSON, Hippodrome, Middlesboro.

1 might mention that Tom Mix created quite a favorable impres-

sion on his visit to this country and 1 should imagine that his reception

eclipsed any previous star’s visit to this country, even including Chaplin,

Fairbanks and Pickford. The gist of the speeches, boiled down to nut-

shell form, is that Tom Mix pictures are always clean and contain

plenty of fast action and fine open scenery, and what got a particularly

good hand was when the speaker declared that Tom Mix’s name never

(Concluded on next page)

NOW BOOKING
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It’ll do the rest.—Guy S. Abbott, Hamline theatre,
Estelline, S. D.—General patronage.

Fox
GOLD AND THE GIRL: Buck Jones—This is

the kind that keeps our bank account from going
under. It pleased our people fine and is a good
show of that kind. Drew big.—C. H. Cleeton,
Gem theatre, Higbee, Mo.—General patronage,

SHE WOLVES: Special cast—Just fair, not
bad and not so good. Not one that will draw
any extra business but will just about get by.
Put a comedy with it. Six reels.—J. M. Bailey,
Bailey theatre, Waverly, Kan.—General patron-
age.

DICK TURPIN : Tom Mix—A well acted and
costumed play from the old English story, but
who wants to see Tom Mix in a costume picture?
May get by, as Tom does good work, also Tony,
but let them know what to expect. Seven reels.

—Guy A. Abbott, Hamline theatre. Estelline, S.
D.—General patronage.

THE DESERT OUTLAW : Buck Jones—^Not
up to the Jones standard. Five reels.—A. B.
Apple, King theatre, Troy, N. Y.—General pat-
ronage.

THE CYCLONE RIDER: Special cast—

A

mighty good action picture with plenty of thrills

and some comedy. Good for Saturdays. Seven
reels.—R. Pfeiffer, Princess theatre. Chilton,
Wis.—Small town patronage.

THE TRAIL RIDER: Buck Jones—A good
Western with Buck putting over some of his
pleasing personality and good acting.—Guy S.

Abbott, Hamline theatre, Estelline, S. D.—Gen-
eral patronage.

GOLD HEELS: Special cast—Just an ordinary
program offering which will please about 75 per
cent. Would recommend it for small towns’
Saturday nigbt audience. Seven reels.—R. Pfeif-
fer, Princess theatre, Chilton, Wis.—Small town
patronage.

THE CIRCUS COWBOY: Buck Jones—Very
good. It is a little different from the regular
Jones pictures, but will please the Jones fans
where Jones is liked. Don’t be afraid of this
one. Six reels.—C. H. Powers. Strand theatre,
Dunsmuir. Cal.—Railroad patronage.

THE LAST OF THE DUANES: Tom Mix—
This picture broke all Saturday night box office

records and seemed to please all. You’re missing
a good bet if you don’t play it. Good for any
night. Fair print. Seven reels.—R. Pfeiffer,

Princess theatre, Chilton, Wis.—Small town pat-
ronage.

THE TROUBLE SHOOTER: Tom Mix—Just
a fair entertainment. Not up to Mix standard.
Not a Western.—Guy S. Abbott, Hamline theatre,
Estelline, S. D.^—General patronage.

THE WARRENS OF VIRGINIA: Special cast
—Do not think much of this one. A love story
during the Civil War with some action. Looks
cheap and so does advertising. Fox has very
cheap looking advertising. Would advise exhib-
itors not to buy this one. Seven reels.—R. Pfeif-
fer, Princess theatre, Chilton, Wis.—Small town
patronage.

OH YOU TONY: Tom Mix—Print fine and
gave best satisfaction to the Mix fans. Seven
reels.—Giacoma Bros., Crystal theatre. Tomb-
stone, Ariz.—General patronage.

THE SHEPHERD KING: Special cast—A fine
Bible story of King Solomon and the days of his

reign. Fine outdoor scenes. Soldiers riding to
battle. Scenes of ancient buildings. Fine church
or Sunday picture. Ten reels.—C. A. Riggs, Gem
theatre, Hax-tford, Kan.—Small town patronage.

NOW BOOKING Metro-Goldwyn
SEVEN CHANCES: Buster Keaton—Very

good. About his best. He is better for me than
Lloyd.—G. W. Yeaton, loka theatre, Exeter, N.
H.—General patronage.

THE PRAIRIE WIFE: Special cast—Here is

a pretty good picture contrary to our expecta-
tions. It will get by nicely. Seven reels.—Chas.
Prokop, Rex theatre, Wahoo, Neb.—General pat-
ronage.

EXCUSE ME: Norma Shearer—This is a
dandy comedy but business only fair. Six reels.

—A. G. Witwer, Grand theatre. Rainier, Ore.

—

Small town patronage.

EXCUSE ME: Norma Shearer—Don’t miss it.

One of the best if not the best comedy drama
this season.—G. W. Yeaton, loka theatre, Exeter,
N. H.—General patronage.

HE WHO GETS SLAPPED: Lon Chaney—

A

screen classic. It is a picture that will come
nearly registering 100 per cent in entertainment

The Contributor’s Column
(Concluded from preceding page)

appeared in big headlines in any of the “yellow press” with regard to

unfavorable proceedings.

Tom Mix has certaiinly added to his prestige in this country by his

visit cmd the large amount of publicity obtauned by the Fox publicity

agents will reap a great advemtage for the many exhibitors who show
his pictures here.

TOM H. SCOTT.
Queen’s Hall, Hexham, England.

(NOTE: Another letter from IMr. Scott is printed this week in the depart-
ment of “The Theatre.”)

Business Figures Restored
W. H. Brenner, Cozy theatre, Winchester, Ind., brought before the meet-

ing of the “Herald Only” Club in Milwaukee the matter of business percentages
recently dropped as a feature of this department. After due conference it was
unanimously agreed that the same should be restored and so that is done
herewith:

Business was 74.63 per cent good last week, according to exhibitors’ reports
received by this department.

Your Secretary Reports:
Your secretary reports that as a bookkeeper he’s the world’s worst golfer,

which explains the again deplorable state of the "Herald Only” Club Roster.
He adds, however, that he again has made a vigorous effort to correct the
same and presents in this issue the fruit of that effort. If it isn’t right now,
he’d appreciate your aid in getting it that way.—W. R. W.

On the Report Blanks
The following remarks were penned by the designated contributors on the

blanks bearing their picture reports:

“Send us some blanks for reports. I have been reading these reports five

years and feel I should have sent in some before now.”—E. L. KING, Liberty
theatre, Marietta, Okla.

^

“This is my first report to this department, but I read them all and book
accordingly.”—^TOS. SHULL, I. O. O. F. theatre, Carnduff, Sask., Canada.

^ ^

“Terribly sorry to hear that Vitagraph has sold out. We lose their fair,

clean treatment.”—O. R. OATES, Bridge theatre, Petersburg, W. Va.

* * *

“ ‘What the Picture Did For Me’ is a life saver and I am verj- thankful to

all who send in reports.

“Won’t the companies cut out the love scenes on all posters? They kill

business for most of us.”—L. C. BOLDUC, Bijou theatre, Conway, N. H.

* * *

NOTE: Unsigned reports on “The Sainted Devil,” “Fashion Row,” “Women
Who Give,” “The Story Without a Name” and several other pictures are withheld
from publication pending ddentification by contributors. If any of your reports
have not appeared, perhaps they are in this group.—W. R. W.
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value. Seven reels.—Chas. Prokop, Rex theatre,

Wahoo, Neb.—General patronage.

HE WHO GETS SLAPPED: Lon Chaney—
This picture should be classed as extra good.

Wonderful acting by a east of fine players

—

especially Lon Chaney. Good story and fine di-

recting. As near as I could find out it pleased

everyone who saw it. Business not good but no
fault of picture. Seven reels.—R. W. Hickman.
Lyric theatre, Greenville, 111.—General patronage.

MARRIED FLIRTS: Pauline Frederick-
Good picture.—G. W. Yeaton, loka theatre, Exe-
ter, N. H.—General patronage.

THE GREAT DIVIDE: Special east—A real

audience picture. This is worth boosting, as you
can feel same in your promise to the public that

it is a feature production. Eight reels.—Chas.
Prokop, Rex theatre, Wahoo. Neb.—General pat-

ronage.

JANICE MEREDITH: Marion Davies—Great.
In a class with “Birth of a Nation” and “Abra-
ham Lincoln.”—G. W. Yeaton, loka theatre, Exe-
ter, N. H.—General patronage.

THE UNINVITED GUEST: Special cast—
Just a good program that should be in five reels.

Seven reels.—G. Carey, Dixie theatre, Wynne,
Ark.—Family patronage.

THE SNOB: Norma Shearer’—Good picture.

—

G. W. Yeaton, loka theatre, Exeter, N. H.

—

General patronage.

ENEMIES OF WOMEN: Lionel Barrymore—
Although a little too long, we had only two walk
out on that account. The story held the people

through the 11 reels. Photography excellent:

acting fine, but it’s too old a story to make a hit

in these peace ( ?) time days. Eleven reels.

—

Giacoma Bros., Crystal theatre, Tomb-stone, Ariz.

—General patronage.

SO THIS IS MARRIAGE: Special east—Good
picture.—G. W. Yeaton, loka theatre, E.xeter, N.
H.—General patronage.

LONG LIVE THE KING: Jackie Coogan—
Big kid play on matinees. Night business below
normal. Very good show.—E. J. Reynolds. Lib-

erty theatre, Pasco, Wash.—General patronage.

THE BANDELERO: Special cast—Pleased a

Saturday crowd.—G. W. Yeaton, loka theatre,

Exeter, N. H.—General patronage.

THE WHITE SISTER: Lillian Gish—Won-
derful acting and a great story, but too long and
too sad to please the majority. Also gets into

religion a little strong.—Guy S. Abbott, Ham-
line theatre, Estelline, S. D.—General patronage.

THE BEAUTY PRIZE: Viola Dana—Consider

Dana the best of them in comedy drama, but

this one is weak.—G. W. Yeaton, loka theatre,

Exeter, N. H.—General patronage.

THE GREEN GODDESS: George Arliss—Not
any business on this. It may go in the cities but

in a town the size of mine there is not enough
of element for that type.—E. J. Reynolds, Lib-

erty theatre, Pasco, Wash.—General patronage.

THE RAG MAN : Jackie Coogan—About the

average Coogan, but I can get no money with

his pictures. I consider that any picture with a

child star is only fit for a double bill. No more
Coogans for me unless sold at a double bill price.

—G. W. Yeaton, loka theatre, Exeter, N. H.

—

General patronage.

THE ETERNAL STRUGGLE: Special cast—
A great outdoor picture. Will satisfy any audi-

ence. The trip down the river in the canoe is

worth the price of admission alone. Seven reels.

—Earl Somerville, Opera House theatre, Ray-
mond, Minn.—General patronage.

ONE NIGHT IN ROME: Laurette Taylor-
Very weak for me.—G. W. Yeaton, loka theatre,

Exeter, N. H.—General patronage.

ONE NIGHT IN ROME: Laurette Taylor—
Poorest box office picture I have ever played.

It’s a waste of time and money to make pictures

like this. Star means nothing in the small town.

—R. Pfeiffer, Princess theatre, Chilton, Wis.

—

Small town patronage.

SCARAMOUCHE: Rex Ingram—A big mas-
sive production that goes over the heads of too

many in a small town audience, but is appreci-

ated by better class trade.—Guy S. Abbott, Ham-
line theatre, Estelline, S. D.—General patronage.

WINE OF YOUTH: Special cast—One of

their good ones.—G. W. Yeaton, loka theatre,

Exeter, N. H.—General patronage.

THE RED LILY : Special cast—In my five

years as an exhibitor, never undertook to run
such a piece of cheese. When any company will

shove such a disgrace upon an exhibitor who has

been trying all his life to handle clean stuff, it’s

time to do something desperate. And that’s the

way I feel now. A Friday and Saturday pro-

gram in a Saturday night town, where you turn
in about all your revenue on Saturday night.

then have to run such a travesty a scconil night,

when one-third of your people walked out on
you, is enough to make a man throw up his

hands in disgust. Brother E.xhibitors, if you
are trying to put on clean pictures and care for

the reputation of yourself or hou.se, in the name
of all that is good, start right now and root out
all such common rot as “The Red Lily.” It will

take me a month, if ever, to get back in the

good graces of the decent people who stand for

anything good in pictures. Later: Ju.st ran
this the second night, but I threw my hou.se open
and told them to go in and if they could feel

that they got any good or entertainment out of

the picture to pay when they went out. There
was a steel gang of Mexicans, of whom some
thought it was okay ; others walked out. It cost

me, as near as I can figure, $50.00 to do this,

but my conscience is clear. I might have been
able to have it changed, but thought maybe, by
reports, I’d get by, so do as you like.—W. F.

Elland, Empire theatre. Sterling, Kan.—Small
town patronage.

THE HEART BANDIT : Viola Dana—Thumbs
up. A real good little picture that pleased about
8.5 per cent. Five reels.—Joseph W. Springer,
Stiand theatre, Elizabethtown, Ind.—General pat-
rona.ge.

Paramount
THE GOOSE HANGS HIGH: James Cruze—

A mighty good ui)-to-date comedy drama show-
ing the sacrifices parents make to keep their chil-

dren in college. An ideal program for Christ-

mas. Many comments on this picture. Seven
reels.—R. Pfeiffer, Princess theatie, Chilton,

Wis.—Small town patronage.

MADAME SANS GENE: Gloria Swanson

—

Ten reels of misery. Did not please at all. More
patrons walked out on this picture than any we
ever showetl. If we had charged $5.00 per seat,

as they did in New York, they might have stayed
to get their money’s woidh. Another like this

will kill Gloria for us. If you have this under
contract, pay for it and leave it.—E. L. King,

Gilbert E. Gable presG

The SKY
RAIDER
Jacqueline Logan

AND

Capt. Nungesser

Variety says; “Receipts for the Rialto (Washington) were
boosted close to $5,000.00 over the preceding week, in a house
that has to sell each patron it attracts to the box office because
it is out of the ‘drop in’ district.”

From the story “The Great Air Mail Robbery” by Jack Lait

Directed bv T. Hayes Hunter

A S S O C I AT E D
Physical Distributor : Pathe' Exchange Inc. John S. Wooiy,

Exhibitors
President Foreign Representative Sidney Garrett
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HARVEYOJIS
Directed by

TOM FORMAH
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Liberty theatre, Mariette, Okla.—Small town pat-
ronage.

CODE OF THE WEST: Special cast—I put
this on Saturday and it is just the type of pic-

ture that will please any class. A fine show for
Saturday or any other day. A 100 per cent pic-
ture in every way.—A. Mitchell, Dixie theatre,
Russellville, Ky.—Small town patronage.

CODE OF THE WEST: Special cast—Just
the kind of a picture that our crowd likes to see.

Has plenty of action and not so much acting,
just enough comedy. The forest fire scenes were
extra good. Seven reels.—E. L. King, Liberty
theatre, Mariette, Okla.—Small town patronage.

THE DRESSMAKER FROM PARIS: Leatrice
Joy—Extra good picture. Will please the men
as well as the ladies. Seven reels.—E. L. King,
Liberty theatre, Mariette, Okla.—Small town
patronage.

THE DEVIL’S CARGO: Pauline Starke: A
very good Saturday night picture. Plenty of
action and some good comedy spots. Seven reels.

—Chas. Prokop, Rex theatre, Wahoo, Neb.—Gen-
eral patronage.

EAST OF SUEZ: Pola Negri—Don’t care
what the others report. Myself and patrons
called it good.—G. W. Yeaton, loka theatre, Exe-
ter, N. H.—General patronage.

THE AIR MAIL: Billie Dove—Fine, beautiful
photography. The scenes of the deserted town
are worth the price of admission. Good story of
the air mail, well acted, and pleased the few who
saw it. We did not make expenses on account
of revival meeting. No fault of the picture.
Wish we could get more like it in place of so
much disgusting love making and kissing. Seven
reels.—E. L. King, Liberty theatre, Mariette,
Okla.—Small town patronage.

THE AIR MAIL: Billie Dove: Real up-to-
date drama with lots of action and thrills in the
last few reels. Will entertain most any small
town audience. Drew good business. Eight reels.—R. Pfeiffer, Princess theatre, Chilton, Wis.—
Small town patronage.

THE AIR MAIL: Billie Dove—Did good busi-
ness on this one. Seems to have something that
pulls them in. Picture pleases. Seven reels.—
Chas. Prokop, Rex theatre, Wahoo, Neb.—Gen-
eral patronage.

THE WANDERER OF THE WASTELAND:
Jack Holt—We advertised the color rather strong,
raised our admission price to 35 cents and made
a few dollars. People here generally liked it,

but I can’t see how pictures in colors will ever
replace the black and white. However, for a
novelty we were well pleased. Seven reels.—A.
N. Miles. Eminence theatre. Eminence, Ky.—
General patronage.

FEET OF CLAY : Cecil B. De Mille—Normal
business. Very good.—E. J. Reynolds, Liberty
theatre, Pasco, Wash.—General patronage.

FEET OF CLAY: Cecil B. De Mille—On the
whole this pleased a big majority. Of course we
heard a number of nervous and weak minded
people object to the vision scenes in the last two
reels. Those kind of people don’t count, how-
ever. Go out and tell your folks you have some-
thing different and you can count on the ma-
jority enjoying it. One lady, who is a leading
member of the Baptist church, said it was as
good as any sermon she had ever heard. That
is one thing about De Mille’s pictures, they al-

ways point a good moral without being
"preachy,” and are thoroughly entertaining at

the same time. Ten reels.—A. N. Miles, Emi-
nence theatre. Eminence, Ky.—General patron-
age.

NORTH OF 36: Jack Holt—Splendid picture.
Some said better, some not as good, as “The
Wagon.” Has not near the drawing power of
"The Wagon,” but should make all exhibitors
some money. Eight reels.—S. G. Fry, Palace
theatre, Omaha, Tex.—Small town patronage.

NORTH OF 36: Jack Holt—Brother exhibitors
who have reported this as being better than "The
Covered Wagon.” please pardon me for disagree-

ing with you. but I must. It isn’t in the same
class with "The Wagon.” Eight reels.—Don
Wilcox, Colome theatre, Colome, S. D.—General
patronage.

PETER PAN : Betty Bronson—There were
naturally a few “jazzers” and "lowbrows” who
thought it was "rotten,” but the majority con-
sidered it a splendid production. Wonderful pho-
tography, splendid acting, and an interesting, ar-

tistic and well directed picture throughout. Many
fine comments. Ten reels.—Y. M. C. A. theatre,

Morenci, Ariz.—General patronage.

PETER PAN : Betty Bronson—Here is a
corking good faiiw tale picture in which the

dainty little Betty Bronson shines like an Ari-

zona sun. Matinee and night to big business

and all pleased, except dyspeptics and hard boiled

guys without soul and spirit to visit fairyland.

Ten reels.—Giacoma Bros., Crystal theatre. Tomb-
stone, Ariz.—General patronage.

WAGES OF VIRTUE: Gloria Swanson—

A

“weak sister.” When will they learn that Swan-
son is not a small town “special ?”—G. W.
Yeaton. loka theatre, Exeter, N. H.—General

patronage.

CONTRABAND: Special cast—Only a fair

program picture with no box office value what-
ever. Eight reels.—R. Pfeiffer, Princess theatre,

Chilton, Wis.—Small town patronage.

LOCKED DOORS: Betty Compson—Not so

good. Seven reels.—Chas. Prokop. Rex theatre,

Wahoo. Neb.—General patronage.

EMPTY HANDS: Special cast—Very good.

Some unnecessary and improbable scenes, but it

seemed to please, so I guess that is the idea.

—

E. J. Reynolds, Liberty theatre, Pasco, Wash.—
Genera! patronage.

COMING THROUGH: Thomas Meighan

—

Very good. Meighan puts it over in good .style,

and is well supported by Lila Lee and Wallace
Beery. Good for any day. Seven reels.—C. H.
Powers, Strand theatre, Dunsmuir, Cal.—Rail-

road patronage.

MANHATTAN : Richard Dix—Dix is a comer.

This picture pleased and business was good.

Seven reels.—Chas. Prokop, Rex theatre. Wahoo,
Neb.—General patronage.

SINNERS IN HEAVEN: Bebe Daniels—Very
ordinary business. I would say picture is just

program. Too much nude stuff. Don’t the pro-

ducers know that the public tired of the nude
scenes long ago?—E. J. Reynolds. Liberty theatre,

Pasco, Wash.—General patronage.

MERTON OF THE MOVIES: Glenn Hunter-
This seemed to go over good the first day. Pat-
rons spoke well of the picture, but the second
day flopped to nothing. Guess it must have been
the spring weather that caused this. Picture is

rather silly, though. Eight reels.—C. H. Powers,
Strand theatre, Dunsmuir, Cal.—Railroad patron-

age.

MERTON OF THE MOVIES: Glenn Hunter—
A fairly good comedy drama. No business getter

for the small town. Eight reels.—R. Pfeiffer,

Princess theatre, Chilton, Wis.—Small town pat-

ronage.

MONSIEUR BEAUCAIRE: Rudolph Valentino

—This will appeal to all the better class and
Valentino’s name will draw some of the others.
It didn’t make us much money, but it is one of
those pictures one enjoys playing. Ten reels.

—

A. N. Miles, Eminence theatre. Eminence, Ky.

—

General patronage.

WORLDLY GOODS: Agnes Ayres—A good
program picture.—Bert Silver, Silver Family the-
atre, Greenville, Mich.—General patronage.

TONGUES OF FLAME: Thomas Meighan

—

Just a fair Meighan picture. Eight reels.—Chas.
Prokop, Rex theatre, Wahoo, Neb.—General pat-
ronage.

THE SPANISH DANCER: Pola Negri—Too
much everything else and not enough Pola.
Pleased 30 per cent. Six reels would have been
plenty. Eight reels.—Don Wilcox, Colome the-

atre, Colome, S. D.—General patronage.

THE FAST SET : Special casr—Thought this

a very good picture, although there seemed to be
something lacking in the last. However, it is

clean and a good lesson.—E. J. Reynolds, Lib-
erty theatre, Pasco, Wash.—General patronage.

BIG BROTHER: Tom Moore—Probably would
have been a good picture if we could have gotten
it all. Had one of the poorest prints on this I

ever saw. About enough good film in the entire

picture to make a good trailer. I can’t see where
Famous Players-Lasky expects to make their na-

tional advertising pay when they send out such
a rotten bunch of film and advertise it as a Para-
mount picture. They had better spend part of

their advertising money on some decent films.

—

Ray Bovard, Olympic theatre, Utica, Kan.—Small
town patronage.

THE DAWN OF A TOMORROW: Jacqueline
Logan—Seven reels of English melodrama. Good
of its kind but one reel too long. Seven reels.

—

Giacoma Bros., Crystal theatre. Tombstone, Ariz.

—General patronage.

THE DAWN OF A TOMORROW: Jacqueline
Logan—Not so good. Doesn’t come up to Para-
mount’s average by a great deal. None of my
patrons went out of their way to tell me how
much they enjoyed the picture. Seven reels.

—

Joseph W. Springer, Strand theatre, Elizabeth-

town, Ind.—General patronage.

THE CONFIDENCE MAN: Thomas Meighan
—Vei-y good indeed. All Meighans have proved

very good to us. Clean as a gnat’s bristle. Seven
reels.—S. G. Fry, Palace theatre, Omaha, Tex.

—

Small town patronage.

THE SIDE SHOW OF LIFE: Ernest Torrence
—A good program picture. Gave satisfaction to

all.—Bert Silver, Silver Family theatre, Green-
ville, Mich.—General patronage.

THE COVERED WAGON: James Cruze—
Suppose nearly everyone has played this, but any
small town man who has not played it and is

asked to play on 35 per cent and do the adver-

tising that they want you to is foolish to play it,

as he is almost sure to lose money and cannot

make much. Consider it very much overrated.

The film we got was about a third cut out and
we had less crowd than on a regular program
picture, as the all-wise Paramount made us show
it at 50 cents against our wishes. Lost money.

—

C. H. Cleeton, Gem theatre, Higbee, Mo.—Small

town patronage.

MANHANDLED: Gloria Swanson—The first

reel is a dandy, but from there on it is rather

slow, although as a whole would rate this as a
good picture. Not the best she has done, but a

mighty good one. Seven reels.—Paul B. Hoff-

man, Legion theatre, Holyrood, Kan.—Small

town patronage.

STEPHEN STEPS OUT: Douglas Fairbanks.

Jr.—This picture is the bunk. Nothing to it.

Six reels of celluloid. He probably is a good

actor, but why not put him in a good picture?

Six reels.—B. R. Parsons, Grand theatre. Spring-

field, Minn.—General patronage.

THE STORY WITHOUT A NAME: Agnes
Ayres—A picture that has for its theme a story

dealing with the radio. It is a real picture and
one that will appeal to radio fans. It is above

the average picture and will please nearly 100

per cent. Six reels.—Paul B. Hoffman, Legion

theatre, Holyrood. Kan.-—Small town patronage.

SINGER JIM McKEE: William S. Harl^Ye
Gods ! And Little Fishes ! No wonder Hart’s

wife got a divorce. If he had so little judgment
left as to make a picture like this, I certainly

think he’d be dangerous to live with. It was dis-

gusting to see Phyllis Haver cry all the time. It

was more disgusting the way she and the other

girl ran around kissing Hart, but when Hart
marries the girl he had raised from a baby it

was most disgusting. To make a long story

short, this picture hasn’t a darn thing about it

worth looking at, but it’s beautiful scenery. Isn’t

it a shame ? For Hart was one of our best bets

at one time. Good-bye, Bill. Seven reels.—A. N.

NOW BOOKING
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Miles, Eminence theatre. Eminence. Ky.—General

patronage.

THE BEDROOM WINDOW: May McAvoy—
A very good mystery play which held the interest

throughout. May McAvoy had a very minor part,

however.—Horn and Morgan, Star theatre. Hay
Springs, Neb.—Small town patronage.

IF YOU BELIEVE IT, IT’S SO: Thomas
Meighan—A good picture. Should please any
audience. Thomas Meighan always good and is

sure to pull a good house. Seven reels.—Earl

Somerville, Opera House theatre. Raymond, Minn.
—General patronage.

BURNING SAND: Special cast—A picture you
can boost and will stand 5 or 10 cent raise in

price. Fine stage settings, beautiful outdoor

scenery. A thrilling fight with natives ; a story

of the desert. Clean picture. Church or Sunday,

yes. Step on it : it will stand it. Seven reels.

—

C. A. Riggs, Gem theatre, Hartford, Kan.—Small

town patronage.

THE PRIDE OF PALOMAR: Special cast

—

Here is one that will please your patrons. Stoi-y

of Western ranch, good action. Broncho buck-

ing, a good horse race. Step on it, it will stand

it.—C. A. Riggs, Gem theatre. Hartford, Kan.

—

Small town patronage.

Pathe
THE WHITE SHEEP: Glenn Tryon—One of

the best pictures we have ever shown. Many said

they liked it better than "Girl Shy.” You can
advertise it to the limit. The picture will back
it up. Seven reels.—Walter Hohlfeld, Opera
House, Edmond, Kan.—Small town patronage.

THE WHITE SHEEP: Glenn Tryon—A little

different than a lot of them. Good and got a lot

of laughs. Seven reels.—W. R. Bock, Opera
House, Oto, Iowa.—General patronage.

DYNAMITE SMITH: Charles Ray—This pic-

ture did not go over very well. Too rough and
brutal. Charles Ray’s work not so good as in

some of his former pictures. Seven reels.

—

Walter Hohlfeld, Opera House, Edmond, Kan.

—

Small town patronage.

Preferred
CAPITAL PUNISHMENT: Special cast—Lost

money on this one. Bought it as a big si>ecial

and paid a big price. Picture is fair but had no
drawing power for me. Six reels.—C. M. Pat-

ten, Opera House, Adams, N. Y.—General pat-

ronage.

THE BROKEN WING: Kenneth Harlan~A
nice little - program picture that pleased the usual

crowd. Photography very poor on this one. Six

reels.—Gunther & Metzger, Palace theatre, Syra-

cuse, Neb.—Small town patronage.

DARING YOUTH: Bebe Daniels—Very good
program picture, but never could see anything
daring about it. Someone’s report said it was
suggestive, but I could not see it.—E. J. Reyn-
olds. Liberty theatre, Pasco, Wash.—General pat-

ronage.

THE VIRGINIAN: Kenneth Harlan—A darned
good picture from every angle. You can make
some money on this one in any community.—C.

H. Lyman, Moon theatre, Spencer, Neb.—Gen-
eral patronage.

Principal
THE RE-CREATION OF BRIAN KENT: Spe-

cial cast—This picture did good business and
pleased all the readers of Harold Bell Wright’s
works. Eight reels.—Chas. Prokop, Rex theatre,

Wahoo, Neb.—General patronage.

LISTEN LESTER: Special cast—A light farce

comedy but full of fun and seemed to please the
majority vei-y well and kept them laughing. Has
a good cast and they do some clever work. Busi-

ness below average, however. Six reels.—Y. M.
C. A. theatre, Morenci, Ariz.—General patronage.

HELEN’S BABIES: Baby Peggy—Good pic-

ture, but much better on double bill.—G. W.
Yeaton. loka theatre, Exeter, N. H.—General
patronage.

Prod. Dist. Corp.
CHARLIE’S AUNT: Syd Chaplin—Boys ! here

is a genuine riot. Don’t think I have ever played
a picture that was generally enjoyed like this

one. It didn’t draw any extra business the first

night but I had to turn them away the second.

It just seemed that everyone went out and told

everyone they met just how funny it was and
they all turned out to see it the second night.
Buy it and boost it and you won’t make any mis-
take. Eight reels.—R. W. Hickman, Lyric the-

atre, Greenville, 111.—General patronage.

THE SIREN OF SEVILLE: Priscilla Dean—

A real picture spoiled by a rough and tumble
fight between two women.—G. W. Yeaton, loka
theatre, Exeter, N. H.—General patronage.

BARBARA FRIETCHIE: Florence Vidor

—

Good.—G. W. Yeaton, loka theatre, Exeter, N.
H.—General patronage.

DOWN TO THE SEA IN SHIPS: Special cast

Patrons walked out when they began to gut the
whale. Took in less than cost. St. Louis office

has handed us some lemons lately. Nine reels.

—

G. Carey, Dixie theatre, Wynne, Ark.—Family
patronage.

THE WISE VIRGIN: Special cast—Good pro-
gram picture. Saw some bad reports on this,

but fail to see anything against it.—G. W.
Yeaton, loka theatre, Exeter, N. H.—Neighbor-
hood patronage.

United Artists
THE THIEF OF BAGDAD: Douglas Fairbanks
—Business good, but not good enough for the
price I paid. Just did crawl out. Put on big
prologue and played four days. Last day Satur-
day and business was smallest. It’s a wonderful
thing and cost a lot to produce, but generally
speaking, did not satisfy. Fairy tales do not go
good here. If Doug would get back where he be-
longs and display some of that graceful talent
it would be better. Twelve reels.—E. J. Reyn-
olds, Liberty theatre, Pasco, Wash.—General pat-
ronage.

ISN’T LIFE WONDERFUL: D. W. Griffith—
A 100 per cent lemon. The worst picture since

“Enter Madame.” Not even Griffith can make
a picture for the small town out of potatoes and
hungry people. Mr. Small Towner, read the
“Herald” reports, and pay no attention to Eastern
reviews.—George Rea, Colonial theatre, Wash-
ington C. H., O.—Small town patronage.

THE MARK OF ZORRO: Douglas Fairbanks—A comedy drama of good quality. An early

day Spanish story in California. Action and
stunts. Don’t be afraid of stepping on the gas.

It will stand boosting. Eight reels.—C. A. Riggs,
Gem theatre. Hartford. Kan.—Small town pat-
ronage.

ROBIN HOOD: Douglas Fairbanks—The only
high priced picture I ever made money on.—G.

Carey, Dixie theatre, Wynne, Ark.—Family pat-
ronage.

WAY DOWN EAST: D. W. Griffith—A little

old, but sure a good picture. Holds interest from
start to finish. Outdoors—fine scenery, good
action. The scene of the rescue of the girl worth
price admission. Broke house receipts. Fkill

house two nights. Ten reels.—C. A. Riggs, Gem
theatre, Hartford, Kan.—Small town patronage.

DOROTHY VERNON OF HADDON HALL:
Mary Pickford—An elaborate production. Mary
Pickford is good in her work but, as usual, the
costume picture does not draw. Ten reels.

—

Chas. Prokop, Rex theatre, Wahoo, Neb.—Gen-
eral patronage.

RULING PASSION : Geo. Arliss—A fine, clean
picture. Comedy drama. Pleased 80 per cent.

Arliss is good. United Artists films are in good
condition. Eight reels.—C. A. Riggs, Gem the-

atre, Hartford, Kan.—Small town patronage.

TESS OF THE STORM COUNTRY: Mary
Pickford—One of the finest pictures I have ever
had the pleasure of running. Pulled one of the
largest houses I have ever had and satisfied 100
per cent. Mary Pickford is sure a wonderful
woman ; always gets a full house for me.—Earl
Somerville, Opera House theatre, Raymond, Minn,
—General patronage.

Universal
THE MAD WHIRL: M.ay McAvoy—Very nice

little picture and will please the majority. Boys,
if you haven’t bought The White List, better get
in. All I have run have proved to be a better
audience picture than most all so-called specials.
Seven reels,—W, L. Landers, Gem theatre, Bates-
ville. Ark.—General patronage.

THE MAD WHIRL: May McAvoy—Another
extra good one that was well liked and highly
praised by my patrons. Seven reels.—M. J.

Babin, Fairyland theatre. White Castle, La.

—

General patronage.

OH DOCTOR!: Reginald Denny—Good comedy
drama. Comedy drama and melodrama is what
the public wants.—G. W. Yeaton, loka theatre,
Exeter, N, H.—General patronage.

OH DOCTOR!: Reginald Denny—Very good.
I think one of the best on the White List.—W.
L. Landers, Gem theatre, Batesville, Ark,—Gen-
eral patronage.

OH DOCTOR!: Reginald Denny—A very en-
tertaining production. Business slightly better

than average. They don’t seem to fall for Denny
here. Seven reels.—A. G. Witwer, Grand theatre.

Rainier, Ore.—Small town patronage.

THE BURNING TRAIL: William Desmond—
We have not as yet received a bad Desmond.
They are all very good. Five reels.—S. G. Fry,

Palace theatre, Omaha, Tex,—Small town pat-

ronage,

RIDIN’ PRETTY: William Desmond—Good
comedy Western. Title and paper drew them in.

Business was brisk. Five reels.—A. G. Witwer,
Grand theatre, Rainier, Ore.—Small town pat-

ronage.

LET ’ER BUCK: Hoot Gibson—A dandy West-
ern. Action aplenty and will please. Hoot is

drawing in favor with each picture. Just keep
up the good work. Hoot, and you will be a win-
ner some day. Mighty good now. Six reels.

—

W. L. Landers, Gem theatre, Batesville, Ark.—
General patronage.

THE PRICE OF PLEASURE: Special cast—
Among those of the White List that are extra

good. Pleased my audience. Seven reels.—M. J.

Babin, Fairyland theatre. White Castle, La.—
General patronage.

FLYING HOOPS: Jack Hoxi(^If you have a

Hoxie following, this one won't disappoint. Five

reels.—A. B. Apple, King theatre, Troy, N, Y,—
General patronage.

THE GENTLEMAN FROM AMERICA: Hoot
Gibson—Rather old and badly cut. but drew well

and seemed to please the majority. Five reels.

—A. G. Witwer, Grand theatre. Rainier, Ore.-
Small town patronage.

PURE GRIT: Roy Stewart—A good Western.
Should satisfy all Western fans. The freckle

faced kid is good and furnishes a good deal of

comedy. Five r-eels.—Earl Somerville, Opera
House theatre, Raymond, Minn.—General patron-

age.

THE RECKLESS AGE: Reginald Denny—

A

little draggy in places but on the whole a good
entertainment with some good comedy auto work
and a good free for all fight. Seven reels.—Guy
A. Abbott, Hamline theatre, Estelline, S. D.—

•

General patronage.

THE HUNCHBACK OF NOTRE DAME: Lon
Chaney—One of the best pictures we ever showed.
Is far superior to “Covered Wagon.” Also out-

drew it 3 to 1 and pleased in same proportion.

Twelve reels.—C. H. Cleeton, Gem theatre, Hig-
bee. Mo.—Small town patronage.
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THE WESTERN WALLOP: Jack Hoxie—
Good film. This was about the same as all Hoxie
pictures. Not so much action, but it has a good
moral and is worth playing. We always get good
service from Universal and think every exhibitor

should play at least some of this company’s prod-
uct, as they are real independent producers. Five
reels.

—

W. T. Davis & Son, Rialto theatre,

Sharon, Wis.—General patronage.

TRIFLING WITH HONOR: RocklifPe Fellowes
—A dandy baseball story. Clean picture with a
good moral. Pictures like this please. People
are getting disgusted with so many society plays.

Eight reels.—Earle Eveland, Twin City Opera
House, McConnelsville, O.—General patronage.

DARK STAIRWAYS: Herbert Rawlinson

—

Good crook drama. A little old but okay to fill

in with. Five reels.—A. G. Witwer, Grand the-

atre, Rainier, Ore.—Small town patronage.

SECRETS OF THE NIGHT: James Kirkwood
—A mighty good one. The kind that pleases the
people. Plenty of good comedy. One of the best
Jewels this season. Play it by all means.—G.

W. Yeaton, loka theatre, Exeter, N. H.—Gen-
eral patronage.

SECRETS OF THE NIGHT: James Kirkwood
—Very good mysteiT story well done. Will please
if you get them in.—W. L. Landers, Gem theatre,

Batesville, Ark.—General patronage.

THE ACQUITTAL: Norman Kerry—This pic-

ture was very good. It kept the audience guess-
ing until the end. Film in good condition. This
picture contains a great many titles and sub-
titles and w'ill say there were none of them
shortened or cut out, which added interest to
the picture. This picture is a credit to any house
to run. Seven reels.—Schaghticoke Amusement
Ass’n. Odd Fellow Hall, Schaghticoke, N. Y.

—

General patronage.

RIDE FOR YOUR LIFE: Hoot Gibson—

A

good Gibson and will please Saturday Western
audience anywhere.—Guy S. Abbott, Hamline
theatre, Estelline, S. D.—General patronage.

THE SIX-FIFTY: Special cast—A good pic-

ture. Five reels.—Earl Somerville, Opera House
theatre, Raymond, Minn.—General patronage.

THE TURMOIL: Special cast—Good film. A
nice little society picture that has a good lesson.

A big cast, which includes George Hackathorne,
Eleanor Boardman, Edward Hearn, Eileen Percy
and Pauline Garon, help to make this an extra
fine picture. The acting is real good and the

characters play their roles well. Seven reels.

—

W. T. Davis & Son, Rialto theatre, Sharon, Wis.
—General patronage.

Vitagraph
BAREE, SON OF KAZAN: Anita Stewart-

One of the best clog pictures I ever played. A
Curwood stoi-y ; a new picture and just as gocxl

a story as you could wish for all through. Many
pleasing comments from patrons. Eight reels.

—

J. M. Bailey. Bailey theatre, Waverly, Kan.—

-

General patronage.

GREATER THAN MARRIAGE: Special cast

—Very good picture. Good moral to story and
well interpreted. Print good, as are all Vita-

graph out of Winnipeg exchange. Small towns,

do not be afraid of this one. We show Friday
and Saturday nights only, and use one exchange
at a time. Seven reels.—Joseph Shull, I. O. O.

F. theatre, Carnduff, Sask., Canada.—Small town
patronage.

MY MAN: Special cast—Very good program.

I did not see' it, so cannot make other comment.
—E. J. Reynolds, Liberty theatre, Pasco, Wash.
—General patronage.

MY MAN : Special cast—This one, if handled
right, is a winner. Everyone likes Miss Miller

and Dustin Farnum and both are excellent in

this one. A good story and a well chosen cast.

Excellent print. Seven reels.—E. Crawford. "Y”
theatre, P^. Leavenworth, Kan.—General patron-

age.

CAPTAIN BLOOD: J. Warren Kerrigan

—

Made more money than on “The Covered Wagon.”
No small town need be afraid to run this, as

Vitagraph sells reasonable. Ran this just as the

story was finishing in our local paper as a serial.

Eleven reels.—Jo.seph Shull, I. O. O. F. theatre.

Carnduff, Sask, Canada.—Small town patronage.

THE BELOVED BRUTE: Special cast—Oh
Boy ! I'll tell the world they ate this one up.

Had a small attendance. Showed too soon after

the holidays, but those who did come out are

talking of it yet, especially the wrestle, which

nearly brought the house down. Made no money
on this, but no fault of the picture.—Jos. Shull.

I. O. O. F. theatre, Carnduff, Sask., Can.

ONE LAW FOR THE WOMAN: Special cast

—Mining camp story. It will do to get by for

one day. Plenty of hokum.—E. J. Reynolds, Lib-

erty theatre, Pasco. Wash.—General patronage.

THE MAN NEXT DOOR: Alice Calhoun—An
A-I picture. Western and city mixture. Miss

Calhoun carried both parts off fine. This was a

second run by request of our patrons and did

more business second time than we did the first.

Vitagi'aph used us fine on this one, as all others.

Seven reels.—Joseph Shull. I. O. O. F. theatre,

Carnduff, Sask, Can.—Small town patronage.

THE MAN FROM BRODNEY’S: J. Warren

Kerrigan—A fine picture—action, fight with na-

tives ; good scenery. Pieased 80 per cent. If you

want a good program picture, buy and boost.

Eight reels.—C. A. Riggs. Gem theatre, Hartford,

Kan.—Small town patronage.

THE MAN FROM BRODNEY’S: J. Warren

Kerrigan—They turned out good for this and were

disappointed. Have read many good reports on it

but it didn’t go here. It is an elaborate and ex-

pensive production but it is neither exciting, com-

ical. insti-uctive nor entertaining, except for some

action in the last two reels. The first six reels

are too slow to catch cold. Eight reels.—Robt. L.

Anderson. Olympic theatre. Forks, Wash.—Gen-

eral patronage.

A WOMAN’S SACRIFICE: Corinne Griffith

—

If you want a good 5 reel show, book this and

boost. Good acting, fine Northern snow scenes,

thrills and a good story of trained dogs. Five

i-eels.—C. A. Riggs. Gem theatre, Hartford, Kan.

—Small town patronage.

PIONEER TRAILS: Cullen Landis—This is a

very good picture. Drew only fair business, ow-

ing to using it on an off night. Takes a mighty

good picture nowadays to register at the box office.

Seven reels.—M. J. Bradley, .Airdome theatre,

Thornton, Ark.—Small town patronage.

THE LOVE BANDIT: Special cast—A fine

outdoor picture. Action and thrills. Vitagraph

pictures are good. Five reels.—C. A. Riggs, Gem
theatre, Hartford, Kan.—Small town patronage.

Waraer Brothers
MY WIFE AND I: Irene Rich—Fair picture

that will please some of the people, but will not

please the average class, although you don’t have

to be afraid to play it. But don’t increase ad-

mission. Seven reels.—B. R. Parsons, Grand thet

atre, Springfield, Minn.—General patronage.

A BROADWAY BUTTERFLY: Special cast

—

Another Warner Bros, classic gone wrong. First

reel devoted to an all drunk stag party, second

reel a big feast. We don’t mind the legs. Very
interesting close-up study of Louise Fazenda’s
foundation and Dorothy Devore's pipe stems.
Then comes Willard Louis (drunk as usual) in
the girl’s bed with her pet poodle, while the girl
is trying to marry Cullen Landis in the ne.xt
room. This bunch of moonshine is saved by a
delightful ending. Box office possibilities, gross
$2.70 first night, $1.50 second night. Brother ex-
hibitors, if you have a heart, pray for me.—Dr.
F. M. Childs, Cozy theatre. Villisca, Iowa.—Small
town patronage.

THE LIGHTHOUSE BY THE SEA: Rin-Tin-
Tin—A splendid entertainment. Gave good satis-

faction.—Bert Silver, Silver Family theatre,
Greenville, Mich.—General patronage.

THE DARK SWAN: Monte Blue—Excellent
cast, story good, print dark. Eight reels.—A. B.
Apple, King theatre, Troy, N. Y.—General pat-
ronage.

THE TENTH WOMAN: Beverly Bayn^This
is very draggy. Is just a story of a wife who
runs away from her husband. However, it is

very clean. We played it on our family night
and had nothing to blush about. It is only worth
your program price. We paid slightly more and
got stung. Six reels.—A. N. Miles, Eminence,
theatre. Eminence, Ky.—General patronage.

THREE WOMEN: Lew Cody—They were all

pleased with this one.—G. W. Yeaton, loka the-

atre. Exeter. N. H.—General patronage.

WHERE THE NORTH BEGINS: Rin-Tin-Tin
—Audience enjoyed picture but were disgusted
because of condition of print. Warner’s prices
also out of line for our house. It’s an old pic-

ture but play it if you can get a good print at a
fair price. Six reels.—I. R. Gavin, Hammond
theatre. Hammond, Wis.—Small town patronage.

WHERE THE NORTH BEGINS: Rin-Tin-Tin
—Good picture—satisfied everybody. Film good.
Six reels.—Don Wilcox, Colome theatre, Colome,
S. D.—General patronage.

THE NARROW STREET: Special cast—If
they like comedy drama (and who does not) this

will please extra well.—G. W. Yeaton, loka thea-

tre, Exeter, N. H.—General patronage.

THE AGE OF INNOCENCE: Special cast—
Good picture. Warner’s pictures very good, but
the titles terrible for business, but I suppose they
have to be, on account of the books.—G. W. Yea-
ton, loka theatre. Exeter, N. H.—Neighborhood
patronage.

LUCRETIA LOMBARD: Monte Blue—This
takes the rag off the bush for being one of the
most painful pictures I’ve ever had the misfortune
to show. It may be true to life that a man mar-
ries a woman while loving another, because it is

true that there are a lot of darn fools in the

world, but who wants to pay a quarter to see

them ? Norma Shearer is the only bright spot in

the whole eight reels and she comes near walking
off with the whole show. Monte goes around as

if he had been bit in the head and hadn’t fully

recovered, while charming Irene Rich does her

best, but can’t save the picture from being tire-

some. It seems to me that another picture like

this and “The Lost Lady” will make a big dent

in Miss Rich's popularity. Eight reels.—A. N.

Miles, Eminence theatre. Eminence, Ky.—General

patronage.

THE LOVER OF CAMILLE: Monte Blue—

A

picture of class. If you have that kind of pa-

trons, it will go over big. If not, it won’t go at

all.—G. W. Yeaton, loka theatre, Exeter, N. H.

—

General patronage.

State Rights
THE BATTLING FOOL: William Fairbanks—

This picture went over for our Saturday night

crowd very well. Has plenty of action, including

a prize fight. Five reels.—C. H. Powers, Strand

theatre, Dunsmuir, Cal.—Railroad patronage.

THE EARLY BIRD: Johnny Hines—Not as

good as some of the others by same star.

—

G. W. Yeaton, loka theatre, Exeter. N. H.—Gen-

eral patronage.

THE EARLY BIRD: Johnny Hines—This is

the best picture I ever saw Johnny Hines in. If

you want to please your audience, get this one.

for it will give them one good laugh after an-

other, Seven reels.—B. R. Parsons, Grand thea-

tre, Springfield. Minn.—General patronage.

EMPIRE BUILDING: Special cast—A little

different than the usual run, but seemed to

please. Has plenty of action. Five reels.—A. B.

Apple, King theatre, Troy, N. Y.—General pat-

ronage.

FALSE TRAILS: Pete Morrison—A good ordi-

nary Western. Five reels.—C. E. Hopkins, The
Hopkins theatre. Cotter. Ark.—Small town pat-

ronage.

FIGHTING THE FLAMES: Special cast—Just
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a fair program picture, but it is ' the kind that

gets the money nowadays, so I should worry.

—

G. W. Yeaton, loka theatre, Exeter, N. H.—Gen-
eral patronage.

THE HOUR GLASS: Special cast—Entertain-

ing as well as educational. Run in connection

with regular show for benefit of local order of

Woodmen of America. Four reels.—A. G. Witwer,
Grand theatre. Rainier, Ore.—Small town pat-

ronage.

THE RANGE TERROR: Bob Custer—A good
Western. Some exchanges can learn from F. B. O.
.—G. Carey, Dixie theatre, Wynne, Ark.—Family
patronage.

THE SPEED SPOOK: Johnny Hines—Your
lovers of action will eat this up, although some
of the older ones will consider it silly. Yet, taken

as a whole, it will please the majority anywhere.
Seven reels.—M. A. Manning, Opera House, Bald-

win. Wis.—Small town patronage.

THE WHITE RIDER AND THE K. K. K.

:

Joseph Moore—This is not up to what it is re-

ported to be. I took it on a percentage and did

well on it, but the complaints I had after was
that the price was too high. Otherwise it is fair

and will please in a K. K. K. neighborhood.

They charged 50-25 here, and as a show it is not

worth it. Eight reels.—C. V. Anderson. Oak
theatre, Oakdale, Neb.—General patronage.

Serials

INTO THE NET: (Pathe) Edna Murphy—

A

sure serial from No. 1 to No. 10. Don't be afraid

to buy it. Start it off good and you sure got ’em
coming. Two reels.—C. A. Riggs, Gem theatre,

Hartford, Kan.—Small town patronage.

INTO THE NET: (Pathe) Edna Murphy—This
seems to be a very good serial. No serial draws
now as they did a few years ago. This one a
little above the average. Two reels.—M. J.

Bradley, Airdome theatre, Thornton, Ark.—Small
town patronage.

Short Subjects
EDUCATIONAL

CAVE INN: Educational ought to take this
off their list. It is too silly for anything. Not a
laugh in it. For pity’s sake, don’t play it. One
reel.—A. N. Miles, Eminence theatre, Eminence,
Ky.—General patronage.

THE CHASE: A very interesting subject.

Used in place of a comedy and filled the bill very
nicely. Scenery great and the exceptional skill

displayed aroused much comment. Two reels.

—

Horn & Morgan, Star theatre. Hay Springs^ Neb.
-—Small town patronage.

CHEER UP: Cameo—This is our first Cameo
and will not knock it, as most all Educational
stuff is good. One reel.—Robt. L. Anderson.
Olympic theatre. Forks, Wash.—General patron-
age.

DONE IN OIL: Jimmie Adams—A better than
average Christie comedy. They seemed to like it.

Two reels.—A. G. Witwer, Grand theatre. Rainier,
Ore.—Small town patronage.

THE GOAT GETTERS: Juvenile—Fine com-
edy. Two reels.—S. G. Fry, Palace theatre,
Omaha, Tex.—Small town patronage.

HELLO-GOODBYE: Lige Conley—It’s an A-1
slapstick comedy with a number of new stunts.
Print new. Price fair. Two reels.—I. R. Gavin,
Hammond theatre, Hammond, Wis.—Small town
patronage.

JUMPING JACKS: First Hodge Podge we
have used. A classy reel that tones up a pro-
gram. Has various subjects. One reel.—A. G.
Witwer, Grand theatre. Rainier, Ore.—Small town
patronage.

NECK AND NECK: One of the Mermaid
brand that is extra good. Two reels.—A. N.
Miles, Eminence theatre. Eminence, Ky.—General
patronage.

NO LOAFING: Poodles Hannaford—No new
gags in this, but a good comedy nevertheless.
Two reels.—A. G. Witwer, Grand theatre. Rainier,
Ore.—Small town patronage.

NO LOAFING: Not much to this comedy.
The second poor comedy we have received from
Educational * in several months. I really shouldn’t
report it, but here ’tis. Two reels.—S. G. Fry,
Palace theatre, Omaha, Tex.—Small town patron-
age.

OUTBOUND : Cliff Bowes—A very good single

reel comedy.—A. G. Witwer, Grand theatre. Rain-
ier, Ore.—Small town patronage.

SMALL CHANGE: Cameo—Pretty good. Sev-
eral laughs. One reel.—Joseph W. Springer,
Strand theatre, Elizabethtown, Ind.—General pat-

ronage.

WRECKS: Cameo—Not so good. Had no
complaints of side splits. One reel.—Joseph W.
Springer, Strand theatre, Elizabethtown, Ind.

—

General patronage.

FILM BOOKING OFFICES

CAPTAIN KID: Bray Cartoon—This is a good
one and, like all of them, they please the kids im-
mensely. Would recommend them to you as a
change in comedy. One reel.—C. V. Anderson,
Oak theatre, Oakdale, Neb.—General patronage.

FIGHTING BLOOD: George O’Hara—We have
just finished running the 12 rounds of the second

series and it did not prove much of a drawing
card for us. Some waited outside ’till the feature

was over and came in for "Fighting Blood.” But
just as many left the theatre when "Fighting
Blood” began, so we figure it pleased about 50-50.

Personally we did not care much for it.—C. E.

Hopkins, The Hopkins theatre. Cotter, Ark.^

—

Small town patronage.

THE GO-GETTERS: George O’Hara—Film
good. The best part of these "Go-Getters” are

the good film we get on them. This, No. 6, en-

titled "A Miss in The Dark,” was about the same
as the others. We can’t give them much, but

this one wasn’t suggestive, as some exhibitor’s

have reported. We hope these will get better.

Two reels.—W. T. Davis & Son, Rialto theatre,

Sharon, Wis.—General patronage.

THE TELEPHONE GIRL: Alberta Vaughn—
No better comedies on the market. They are all

good. Book them and it will increase your busi-

ness. Two reels.—Earl Someiwille, Opera House
theatre, Raymond, Minn.—General patronage.

PATHE

BLACK MAGIC: Aesop Fables—Splendid little

comedy. Two third reel.—A. G. Witwer, Grand
theatre. Rainier, Ore.—Small town patronage.

PATHE REVIEW : Interesting as a rule and
greatly helps out a weak program. One reel.

—

A. G. Witwer, Grand theatre. Rainier, Ore.

—

Small town patronage.

UNIVERSAL

ALMOST A HUSBAND: A real good comedy.
All Century comedies are good. Two reels.—Earl
Somerville, Opear House theatre, Raymond, Minn.
—General patronage.

BLUFFING BLUFFUS: Bert Roach—A good
one reel comedy subject.—A. G. Witwer, Grand
theatre. Rainier, Ore.—Small town patronage.

NERO: A Hysterical History comedy that is

up to about the usual standard. One reel.—A. G.

Witwer, Grand theatre. Rainier, Ore.—Small town
patronage.

OH MIN : Joe Murphy—A good comedy. Sec-

ond run. Two reels.—A. G. Witwer, Grand thea-

tre, Rainier, Ore.—Small town patronage.

PAUL REVERE : We like these Hysterical
History comedies. They are as clever as they
can be. One reel.—A. N. Miles, Eminence theatre.

Eminence, Ky.—General patronage.

THAT’S THE SPIRIT: A splendid one reel

comedy of a lady photographer trying to take a
picture of a spirit. Get it.—A. N. Miles. Emi-
nence theatre. Eminence, Ky.—General patronage.

VITAGRAPH

GALL AND GOLF: Larry Semon—Not as

good as previous Semon comedies we have had, but
will get by with a good feature offering. One

reel.—A. G. Witwer, Grand theatre. Rainier, Ore.
—Small town patronage.

STATE RIGHTS

A MAN OF POSITION: Sid Smith—A good
comedy that pleased our folks quite well. Two
reels.—C. E. Hopkins, The Hopkins theatre. Cot-
ter, Ark.—Small town patronage.

CLASSIFIED
ADVERTISING

Five Cents per Word Payable

in Advance. Minimum Charge,

$ 1 .00 .

EQUIPMENT FOR SALE
FOR SALE: Elegant lot of upholstered opera

chairs, all guaranteed fine condition. Also 279
new veneer chairs half regular price. Bargain on
attraction sign ticket booth, generator, scenery,
music stands, etc. Write us your needs. Atlas
Moving Picture Co., 534 South Dearborn St.,

Chicago.

FOR SALE: 500 elegant 5-ply veneered chairs;

2 Simplex Type S. machines, complete, guaran-
teed condition; 4 Simplex Type S. lamphouses ; 2

Peerless arc controls; Generators; Music Stands;
Etc. Write us your needs. Illinois Theatre
Equipment Co., 12 East Ninth St., Chicago.

FOR SALE: Theatre equipment of all de-

scriptions. Write us your needs. Immediate
shipments of used chairs at all times. Hoke
Theatre Supply Company, 845 S. State St., Chi-

cago, 111.

FOR SALE: Style 20 Fotoplayer, A-1 condi-

tion, $2,000 cash. W. L. Uglow, Crystal The-
atre, Burlington, Wis.

FOR SALE: Simplex Motor driven projector

excellent condition ; Motiograph hand driven

projector, old but fine projector; two Bell and
Howell transformers, cost $75 each; Baird profes-

sional rewinder. All complete outfits. Also extra

lenses. All for $200. Subject to examination on
receipt of $25 you pay express. Balance C. O.

D. Closing theatre. Marion L. Thomas,
Bath, N. Y.

NAME PLATES
DRESS UP YOUR ADS with a good name

plate, 2 sizes, one and two column for $7.50 in-

cluding drawing. L. E. Oakes, Box 393, Janes-

ville, Wis.

WANT TO BUY OR LEASE
Have large list of cash buyers ready to pur-

chase or lease picture theatres anywhere in Wis-

consin. What have you? Adler-Kaufman, 801

M. & M. Bank Bldg. Grand 471. Milwaukee.

NOW BOOKING
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THE FILMMART
First National

“Lady Who Lied” Near Completion

Cutting is under way on Edwin
Carewe’s “The Lady Who Lied,” in

which Lewis Stone, Virginia ValH and
Nita Naldi appear.

“Birth of the West” Made
John Adolfi directed “The Birth of the

West,” which will be released in July.
An Indian is seen as the hero, Robert
Frazer taking the role.

Stahl Prepares Another

Following completion of titling and
editing of “Fine Clothes,” John M. Stahl
is preparing a new domestic drama for
the screen.

Five Added for “Half-Way Girl”

Tully Marshall, Teddy Sampson, Sam
Hardy and Sally Crute have been added
with Hobart Bosworth to the cast of
“The Half-Way Girl,” featuring Doris
Kenyon and Lloyd Hughes.

“Lost IForld” Out in September

General release of “The Lost World”
in first run houses has been set for Sep-
tember.

Fox
Ford Starts “Thank You”

Part of the proceeds from “Thank
You,” which John Ford has placed in

production, will go to a pension fund
for aged ministers. The cast includes
George O’Brien and Jacqueline Logan.

Otto Directs “Mariner”

Henry Otto is directing Coleridge’s
“The Rime of the Ancient Mariner.”

Blystone to Direct Series

J. G. Blystone will direct the eight
two-reelers from Mable Herbert Urner’s
“The Married Life of Helen and War-
ren.”

Lee Completes “Havoc”

Rowland V. Lee has completed direc-

tion of “Havoc,” in which George
O’Brien is featured.

Buck Jones in “Lazybones”

Frank Borzage will direct Charles

(Buck) Jones in “Lazybones,” screen
version of Owen Davis’ play.

Davis Disl. Div.

Standard Gets Two Serials

Standard Film Exchange has leased
two Ben Wilson serials, “The Mystery
Box” and “The Power God,” and has
also obtained the second series of eight

J. J. Fleming Productions in which A1
Ferguson appears.

Educational
Nine Releases in June

Five two-reel comedies and four sin-

gle-reelers are on the June release
schedule.

“Cloudhopper” Heads 2-Reelers

“The Cloudhopper” heads the five

two-reelers for June distribution, the
others being “Air Tight,” “Going Great,”
“Baby Blues” and “Call a Cop.”

“Fun’s Fun” Among Singles

One-reel releases for June include
“Fun’s Fun,” with Clifif Bowes and Vir-
ginia Vance; “Wake Up,” one of the

Lyman H. Howe Hodge-Podge series,

and “Prop’s Dash for Cash,” from Earl
Hurd’s pen.

“Balto’s Race” Has Premiere

Following a premiere at Mark Strand
theatre in New York, “Balto’s Race to
Nome” goes to the Brooklyn Strand.

Semon Leaps from Plane

Larry Semon in “The Cloudhopper”
leaps from a moving automobile to a

flying plane and also drops to the top-
wing of one airplane from the ladder of

another aircraft.

Chadwick
Press Book for “Man of Iron”

Lionel Barrymore’s “A Man of Iron,”

which will be released June 1, will be
the subject of a special press book.

Work on Two Films to Start

Casting has begun for Theda Bara’s
“The L^nchastened Woman” and screen

adaptation also has been completed for
“Sunshine of Paradise Alley.”

Cranheld and Clarke
Plane Brings Glenn Hunter
An airplane was sent to London to

take Glenn Hunter to Amsterdam to star
in the picture to be made of Holland’s
Flower Show.

Masks Made by Alex Hall

The faces or masks for “The Girl of a
Thousand Faces” were made by Alex
Hall, Los Angeles sculptor, and this

film is said to be the first attempt to

make a complete picture of masks and
moods.

Associated Pictures

150 “White Monkey” Prints Made
Rothacker Laboratories in Chicago are

making 150 prints of “The White Mon-
key” for A1 Hall, assistant director for

Lawyer-Lubin productions. A vigorous
publicity campaign for the picture,

which First National will release, in-

cludes miniature white monkey souvenirs,

folders, colored reproductions of the

“White Monkey” painting and a contest

tieup.

“Heart of a Siren” Contest Mapped

A “Wow” contest has been arranged
in connection with “The Heart of a

Siren,” whereby a publishing concern in

New York will publish in a dictionary

of American slang the best definition

submitted for the word “wow.”

Astor
“Good Luck” Melodrama Bought

Faultless Pictures Corporation will

produce “Good Luck,” Drury Lane
melodrama, which has been purchased
by E. M. Asher and Sol Lesser. A1
Santell is expected to direct.

Twelve Productions for Astor

True Story Film Company is to make
the following “Gold Medal” produc-
tions: “A Rogue’s Riches,” “Bad
Habits,” “The Harem Girl,” “The
Wrongdoers,” “False Pride,” “The Danger
Line,” “Wives at Auction” and “Broken
Homes.” In addition Astor will offer “The
Shining Adventure,” “The Lover’s Oath,”

“The Business of Love” and “Child Wives,”
an “Aristocrat” special.

Gerson
Richard Holt Completes Four

Beside four Ora Carew pictures, 10

Richard Holt productions are on the

Gerson list for next season. Holt al-

ready has completed “Ten Days,” “Too
Much Youth,” “The Canvas Kisser” and
“Going the Limit.” He starts the first

of June on “Winner Take All.”

Associated Exhibitors

“Under the Rouge” Made Title

Title of the Lewis H. Moomaw pro-
duction called “The Greatest Thing” has
been changed to “Under the Rouge.”
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Director E. L. Hollywood Signs

Director Edwin L. Hollywood will

supervise the making of four pictures

and is considering four popular stories

for adaptation.

Terriss Film Title Changed

“His Buddy’s Wife” is the title finally

chosen for the Tom Terriss production

before called “My Buddy’s Wife.”

“Headlines” in Production

E. H. Griffith has started “Headlines,”
the cast of which includes Alice Joyce
and Malcolm MacGregor.

F. B. O.
Shooting Starts for ’25-’26

Shooting has started on the 1925-26
schedule of 65 features and 76 short sub-
jects.

“What Price Gloria” Under Way
Wesley Ruggles is directing George

O’Hara and Alberta Vaughn in “What
Price Gloria,” chapter 10 of “The Pace-
makers.”

Meehan Signs Bob Frazer

Bob Frazer has the leading role in
“The Keeper of the Bees,” picturization
of the Gene Stratton-Porter novel under
J. Leo Meehan’s direction.

“Bloodhound” Unit on Location

On location at Mammoth Lake in the
High Sierras, California, Bob Custer’s
unit is taking exteriors for “The Blood-
hound.”

Kathlyn Myers with Lefty Flynn

Kathlyn Myers is playing opposite
Maurice (Lefty) Flynn in “High and
Handsome.”

Universal
Milk Fund Bout Film Arranged

Universal will distribute in New York
state the International Newsreel pic-
tures of the Free Milk Fund boxing
bout.

“Get the Spirit” JFins Contest

“Get the Spirit, see the Phantom” was
the winning slogan in a nationwide con-
test in connection with “The Phantom
of the Opera.” John W. Stock of San
Francisco was voted the winner out of
6,000 entries.

Two Titles Changed

“A Hero on Horseback” is the new
title chosen for “Daughter of the Dons,”
and “The Beautiful Cheat” supplants
“Doubling for Cupid” as the name of
the picturization of the Nina Wilcox
Putnam story.

Nina Romano Signs

Nina Romano, wife of Lou Tellegen,
has signed with Universal. Additions
to casts include the following: Charles
Newton in “Out of the Flood,” Jack
Pratt in “The Two-Fisted Fighter,”
Edgar Kennedy in “My Old Dutch,” on
which Pat O’Malley has started work,
and W. H. Bainbridge and George
Pearce in “Perils of the Primitive.”

A. P. Younger Joins Scenarists

A. P. Younger, who started with Uni-
versal 10 years ago as a film cutter,
has returned to write and supervise
Super Jewel productions for next season.

United Artists
“Don Q” Off for New York
With “Don Q” due to open in New

York the middle of June, Harry Buck-
ley, acting general manager of Fair-
banks’ Company, has gone East to com-
plete arrangements, accompanied by
Mark Larkin, who is in charge of ex-

ploitation for the run. General release

will not come until fall.

Schenck Calls New Ones Best

Charlie Chaplin and Douglas Fair-

banks have made their best pictures in

“The Gold Rush” and “Don Q,” Joseph
M. Schenck telegraphed Hiram Abrams
after seeing the films.

Valentino Starts Soon

Shooting will start very soon on Ru-
dolph Valentino’s first picture under the

new contract, Mr. Schenck announces.
He declares the “story is coming along
great.”

B. P. Schulberg
“Shameful Behavior” Picked
Mrs. Belloc Lowndes” “Shameful Be-

havior” will be picturized for release in

the fall. Her “Studies in Wives” will

also be given to exhibitors at that time.

“My Lady’s Lips” Completed

James P. Hogan has wound up the
shooting of “My Lady’s Lips,” in which
Clara Bow is featured.

Paramount
“Not So Long Ago” Starts

Betty Bronson and Ricardo Cortez ap-
pear in “Not So Long Ago,” which Sid-
ney Olcott has placed in production.

“Marry Me” Completed

Titling is practically completed for
“Marry Me!” which is a James Cruze
production from the stage play, “The
Nest Egg.”

MacLean Organization Grows

Frank R. Adams, fiction writer, and
Tony Barnett, gag man, have been added
to Douglas MacLean’s organization.

Two Actors Sign Contracts

Joseph Strikor, who played in “Turn
to the Right,” and Neil Hamilton, who
appeared in “The Street of Forgotten
Men,” have signed long term contracts.

Five Zone Grey Stories Bought

Famous has bought five Zane Grey
stories, “The U. P. Trail,” “The Man
of the Forest,” “Desert Gold,” “The
Desert of Wheat” and “The Mysterious
Rider.”

Metro-Goldwyn
Six Cosmopolitans Undertaken

First of six Cosmopolitans that Metro
will make will be “Lights of Old New
York,” starring Marion Davies. She
will also appear in “Buddies” and one to
be selected. Another Cosmopolitan
will be “The Temptress,” from the
Ibanez novel.

Musical Comedy Obtained

“Sally, Irene and Mary,” Edward

Dowling’s musical comedy, has been
purchased, as have been the following
original stories, “The Light Eternal” by
Benjamin Christianson, Max Marcin’s
“I Can Do It” and Carey Wilson’s
“Paris.”

Governor Praises “Romola”

Governor Alvan T. Fuller of Massa-
chusetts congratulated Marcus Loew for
the clean production of “Romola.”

Stvedish Novel Purchased

The Swedish novel “The Emperor of
Portugallia,” written by Selma Lagerlof,
will be screened under the title of “The
Tower of Lies,” with Victor Seastrom
directing.

Girl “Find” Goes West

Lois Moran, Samuel Goldwyn’s
“find,” is on her way to Hollywood to

play in “Stella Dallas,” on which camera
work will start June 10.

Independent
Universal Story Completed

“Love on the Rio Grande,” written by
Mona Narran and starring Bill Cody, has
been completed following a contest for

the best screen story from a photoplay
class in the school of journalism at Co-
lumbia University.

Lumas
Sam Sax Closes Gotham Sales

Sam Sax has completed arrangements
with Gene Marcus of Twentieth Century
Film Company whereby the latter will

distribute 12 Gothams in Eastern Penn-
sylvania and Southern New Jersey.

Three have been finished.

United Artists

“Bagdad” Breaks Three Records

Three records were broken in the run
of “The Thief of Bagdad” at Palace the-

atre, Hamilton, Ohio. At 6:30 p. m. on
the Sunday opening every seat was filled;

crowds waited three hours in the lobby,

and the picture played to the largest

Sunday attendance in four years.

Hart in “Lighter of Flames”

William S. Hart will make “A Lighter
of Flames,” his own story, as his second
release following “Tumbleweeds,” his

first for United Artists. Sada Cowan and
Howard Higgin are preparing “A Light-

er of Flames” while C. Gardner Sullivan

is adapting “Tumbleweeds.”

Warner Brothers

Kenton and Conklin Sign

Earle C. Kenton will direct “Red Hot
Tires” as his first for Warner. Charles
(Heinie) Conklin, who played in “Below
the Line,” has signed for a part in “The
Pleasure Buyers,” now under way.

NOW BOOKING
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INDEX TO THE PRODUCT
ANNO UNCEMENTS

The tabulated matter below presents a directory to producers’ announcements about pictures which
enables exhibitors to check back and obtain for their information in booking the facts disclosed in product
announcements in the Herald.

Title of picture is followed by date of issue and numbers of pages bearing announcements.
“Ins.” is abbreviation for “Insert.”

A three-month period including last week’s issue is covered.

Associated Exhibitors
Adventurous Sex, The :Apr.ll-Ins.
Back to Life:Mar.l4-Ins.,76.
Barriers Burned Away :Mar.21-53.64,72-Apr.ll Ins.
Battling: Bunyan :Mar.7-78.
East of Broadway :Mar. 7-82.
Going Up:BOR-70.
Greatest Love of All, The : Apr. 11-Ins.
Introduce Me: Mar.21-4.Mar. 28-16.BOR-68.May 23-

21.May 30-7.
Never Say Die:BOR-66.
Now or Ncver:Mar.21-60.68,76.May2-62,63,64.
Price of a Party, The :Mar.7-74.
Sky Raider, The :Apr.l8-19.May2-92.May30-66.
Yankee Consul, The: BOR-73.

Aywon
His Greatest Battle :May23-164.
Law and the Lady, The :BOR-57.May23-164
Oil and Romance: May23-164.

Banner
Daughters Who Pay :Mar.l4-73.
Man Without a Heart, The:Mar.l4-73.
Those Who Judge ;Mar. 14-73.
Truth About Women, The :Mar. 14-73.

Chadwick
American Pluck : Apr.25-20.
Bells, The:Apr.25-20.
Perfect Clown, Thc:Apr.25-20.
Some Pumpkins :Apr.25-20.
Transcontinental Limited, The :Apr.25-20.
Winning the Futurity :Apr.25-20.
Wizard of Oz, Thc:Apr.25-20.

Columbia
Danger Signal, The:BOR-48.
Enemy of Men, An:BOR-48.
Fate of a Flirt, The:BOR-48.
Fighting the Flames :May23-154.
Fighting Yoath:BOR-48.
Fight to the Finish, A: BOR-48.
Great Sensation, The:BOR-48.
Handsome Brute, The:BOR-48.
Ladies of Leisure : BOR-48.
Lure of Broadway, The:BOR-48.
Midnight Flames :BOR-48.
New Champion, Thc:BOR-48.
Penalty of Jazz, The:BOR-48.
Price of Success, The:BOR-48.
Sealed Lips:BOR-48.
S. O. S. Perils of the Sea: BOR-48.
Speed Demon, The:BOR-48.
Thrill Hunter, Thc:BOR-48.
Unwritten Law, The:BOR-48.

Davis
$50,000 Reward :May 23-163.
My Neighbor’s Wife:May 23-162.
Red Love:May 23-162.May 16-14.

Thrill Girl, TheiMay 23-163.
Tales of a Thousand and One Nights: May 23-162.

Feb.28-61, Mar.7-25.Mar.28-61.Mar.7-25.Mar.28-18.
BOR-50.Apr.l8-14.

Tonio, Son of the Sierras :May 23-162.
Under FireiMay 23-162.

East Coast
Early Bird, The:BOR-54.
Speed Spook, The;BOR-54.

F. B. O.
Alias Mary Flynn :May 9-91.May 30-67.

Bandit’s Baby, The :May 9-93.

Drusilla With a Million: BOR-32. May 23-Ins. May
30-73.

Fighting Demon, The :May 23-Ins.
Flaming Waters :May 23-Ins.
Futurity Winner, The:May 23-Ins.
Happiness :May 23-Ins.
Her Father’s Daughter :BOR-32.
If Marriage Fails :BOR-32.May 23-Ins.

Isle of Retribution, The:May 23-Ins.
Jimmie’s Millions :Mar. 21-77.
Keeper of the Bees, The:May 23-Ins.
Last Edition, The:May 23-Ins.
Lilies of the Streets :Apr. 11-63, 64,65, 66,67.BOR-32.
Love’s Bargain :Apr.ll-71.BOR-32,May 2-79.

Midnight Flyer, The:May 23-Ins.
Pacemakers, The:May 16-96.

Parisian Nights :May 23-Ins.
Poor Girl’s Romance, A:May 23-Ins.
Scar Hanan :Mar.7-79.Mar.28-58.
Speed Wild:May 16-105.
Tearing Through:Apr.4-64.May 2-81.

That Devil Quemado:Mar.21-69.
When His Love Grew Cold:May 23-Ins.
White Fang:BOR-32.May 30-69.

First National
Abraham Lincoln :BOR-Ins.Apr. 18-Ins.
Ashes :Apr. 18-Ins.
As Man Desires :Mar. 7-27,28. Mar. 14-15. Mar. 14-15.

May 16-Ins.
Bed and Board :Apr.l8-Ins.
Boss of Little Arcady, The :Apr. 18-Ins.
Careers :Apr. 18-Ins.
Chickie:May 23-24,25.
Clarissa and the Post Road : Apr. 18-Ins.
Classified :Apr. 18-Ins.
Comeback, The :Apr. 18-Ins.
Declasse :Apr.l 1-18, 19.Apr. 25-22, 23.
Don Juan’s Three Nights:Apr. 18-Ins.
East of the Setting Sun :Apr.l8-Ins.
Flaming Youth :May 16-Ins.
Flowing Gold:May 16-Ins.
Forever After :Apr.l8-Ins.
Graustark :Apr. 18-Ins.
Heart of a Siren, The:Mar.7-26.Apr. 4-10.Apr.26-8.
Her Husband’s Secret :Mar.7-30. Mar.14-14.Mar.21-

17.

His Supreme Moment:May 9-14,15.
Husband for George, Anne, A :Apr.l8-In9.
If I Marry Again :Mar. 28-20.
Irene :Apr.l8-Ins.
I Want My Man :April. 11-20.May 2-23.May IG-Ins.
Joseph Greer and His Stepdaughter :Apr.l8-Ins.
Lady, The:BOR-Ins.Apri. 18-Ins.May 23-28.
Lady Who Played Fidele, The;Apr.l8-In8.
Lost World,The:BOR-Ins.Apr. 18-In8.
Madonna of the Streets :May 16-Ins.
Making of^O’Malley, The:May 16-Ins.

NOW BOOKING

PR OPaCERSjj

Beyond the
Border"
Directed btf Scott Dunlap

cJ HUNT STROMBERG
personally supervised production

Men of Steel :Apr.l8-Ins.May 16-Ins.
My Son :May 9-16.May 23-26,27.
New Toys:Mar.l4-15.
One Year to Live :Mar.28-19.Apr.4-18.
Out of the Ruins :Apr. 18-Ins.
Paradise :Apr. 18-Ins.
Playing With Souls :Mar.l4-15,16.Mar.21-13.May 2-

24.

Quo Vadis:BOR-Ins.May 2-22.

Rainbow’s End :Apr. 18-Ins.
Rose of Monterey, The :Apr.l8-Ins.
Sally :Apr.25-24.
Sea Hawk, The :BOR-Ins.Apr.l8-Ins.
Secrets : BOR-Ins.
Shore Leave:Apr. 18-Ins.
Soul-Fire:May .30-14,15.

Splendid Road, The :Apr. 18-Ins.
Talker, The:May 30-16.
Unguarded Hour, The:Apr.l8-Ins.
Viennese Medley, The:Apr. 18-Ins.
Winds of Chance :Apr.l8-Ins.

Fox
As No Man Has Loved :Mar. 28-14, 15.Apr.11-6, 7.

May 9-Ins.May 30-7.

Best Bad Man. The:May 9-Ins.
Dick Turpin :Mar.7-16, 17.
Desert Valley :May 9-ins.
Dixie Merchant, The :May 9-Ins.
East Lynne :May 9-Ins.May 30-7.

Everlasting Whisper, The:May 9-Ins.
Fighting Heart, The :May 9-Ins.
First Year, The:May 9-Ins.May 30-7.

Fool, The: May 9-Ins.May 16-16.May 23-19. May30-7.
Gold and the Girl :Apr.25-12,13.
Havoc:May 9-Ins.
Hearts and Spurs :Apr.25-12, 13.
Iron Horse, The:Mar.7-14,15.Apr.25-10,ll.May9-In3.
May 16-17.May 30-7.

Johnstown Flood, Thc:May 9-In3.
Kentucky Pride:May 9-Ins.May 30-7.

Lazy Bones:May 9-Ins.May 30-7.

Lightnin’ :May 9-Ins.May 30-7.

Marriage :May 9-Ins.
Part-Time Marriage :May 9-Ins.
Riders of the Purple Sage :Apr.4-4,5.
Seventh Heaven :May 9-In3.

Siberia :May 9-Ins.

Silver Treasure, The :May 9-Ins.

Thank You :May 9-Ins.

Three Bad Men :May 9-Ins.

Thunder Mountain :May 9-In3.
Timber Wolf, TheiMay O-Ins.
Trouble Hunter, TheiMay 9-Ins.
Wheel, TheiMay 9-Ins.May 30-7.

When the Door Opened :May 9-Ins.

Garson
High and Handsome :May 23-113.

Gerson
Canvas-Kisser, The:May 23-161.
Going the Limit :May 23-161.
Ten Days:May 23-160.
Too Much Youth:May 23-160.

Goldstone
Reckless Sex, The:BOR-52.
Soiled :BOR-52.
Thoroughbred, The:BOR-52.
Torrent, The:BOR-62.
Verdict, The:BOR-52,
Virgin, The:BOR-52.

Gotham
Silent Pal, The:Mar.21-10.

Guy De Vihnorin •

Miracle of the Wolves, The:Apr.l8-18.

Ivan Players, Inc.

Lying Wives :May 2-12, 13.May 16-19.

Jans
Ermine and Rhinestones :May 23-158.

Indiscretion :May 23-158.

Man’s Dangerous Age:May 23-158.

Married :May 23-158.
Other Men’s Wives :May 23-158.

Roaring Forties, The :May 23-158.
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Metro-Goldwyn
Biff Parade, The:May 23-1,15.

Cheaper to Marry :May 16-26.May 30-4.

ChU“Chin Chow:May 16-27.May 30-4.

Confessions of a Queen :May 16-27.May 30-4.

Daddy's Gone-A-Huntinff:May 16-26.May 30-4.

Denial, The:May 30-4.

Don't :May 16-26.May 30-4.

Dixie Handicap, The:May 9-7.

Excuse Mc;May 9-7.May 16-26.May 30-4.

Great Divide, The :Mar. 28-1.May 9-7.May 16-26.May
30-4.

He Who Gets Slapped :Mar.21-14, 15. May 9-6.May
16-26.May 30-5.

His Hour:May 9-7,May 16-26.May 30-4

Lady of the Niffht: Mar.21-1. Apr.4-Ins. May 16-

27.May 30-5.

Man and Maid:May 16-27.May 30-5.

Mare Nostrum :May 23-1,15.

Married Flirts iMay 16-27.May 30-5.

Merry Widow, TheiMay 23-1,15.

Monster, TherMay 16-26.May 30-4.

Naviffator, TherMay 16-27.May 30-5.

Paris :May 23-1.

Proud FleshrMay 16-26.May 30-4.

Raff Man, The :May 9-7.May 16-27.May 30-5.

Red Lily, TherMay 9-7.May 16-26.May 30-5.

RomolarMay 9-1.May 23-1.

Seven Chances r Apr. 18-4,5. May 9-7. May 16-27.

May 30.4
Sinners in SilkrMay 16-26.May 30-5.

Snob, TherMay 16-26.May 30-5.

So This Is Marriage rMay 16-27.May 30-5.

Sporting Venus, TherMay 16-27.May 30-4.

Tower of Lies, 'TherMay 23-1,15.
Unholy Three, TherMay 23-1,15.

Way of a Girl, TherMay 9-7.May 16-26.May 30-5.

White Desert, TherMay 30-4.

Wife of a Centaur rMay 16-27.May 30-5.

Wine of Youth, TherMay 30-5.
Zander the Great :Apr.ll-l. BOR-38.May 2-Ins.

Lumas
McFadden’s Row of Flats rMay 23-166.

Paramount
Adventure :May 23-12.
Air Mail, The: Mar. 14-5.Apr.ll-ll.BOR-3.May23-12.
American Venus, TheiMay 16-Ins.
Ancient Highway, TheiMay 16-Ins.
Any Woman iMay 23-12.

Beggar on Horseback :Apr.l8-ll.May 16-Ins.
Best People, TheiMay 16-Ins.
Blind Goddess, TheiMay 16-Ins.
Border Legion, The :Mar.l4-4.May 23-11.
California or BustiMay 16-Ins.
Charmer, TheiMar. 14-5.May 23-12.
Code of the West, The :Mar.7-5.May 2-10.
Coast of Folly, TheiMay 16-Ins.
Cobra iMay 16-Ins.
Conquered iMay 16-Ins.
Covered Wagon, The:Mar.l4-4.May 23-11.
Crossroads of the World iMay 16-Ins.
Crowded Hour, The :Mar.7-5.May 9-4.

Dressmaker from Paris, The: BOR-3.Apr. 18-12.May
23-12.

Empty Hands iMay 23-11.
Enchanted Hill, TheiMay 16-Ins.
Flower of the Night iMay 16-Ins.
Forbidden Paradise :Mar.l4-4.May 23-11.
Forty Winks :Mar.l4-4.Mar.21-5.May 23-12.
Golden Bed, TheiMay 23-11.
Golden Princess, TheiMay 16-Ins.
Goose Hangs High, TheiMar. 14-4.May 23-12.
In the Name of LoveiMay 16-Ins.
King, TheiMay 16-Ins.
Kiss for Cinderella, AiMay 16-Ins.
Kiss in the Dark, A :Mar.l4-5.Apr.25-15.
Liberty Special iMay 16-Ins.
Light of the Western Stars iMay 23-12.
Lord JimiMay 16-Ins.
Little French Girl, TheiMay 23-12.
Madame Sans GeneiMar. 14-5.BOR. 3.May 23-12.
Manhandled IMay 23-11.
Manhattan :Mar.l4-4.May 23-11.
Men and Women iMar. 7-4. Mar.l4-4.Apr.25-16.
Merton of the MoviesiMay 23-11.
Miss Bluebeard iMar. 14-4.May 23-11.
Moana of the South SeasiMay 16-Ins.
New Lives for Old :Mar.l4-4. Apr.4-12.May 23-12.
New Brooms iMay 16-Ins.
New YorkiMay 16-Ins.
Night Club, The: Mar.14-5. Mar.21-5. May 9-3.
May 23-12.

Night Life of New YorkiMay 16-Ins.
North of 36 :Mar.l4-4.May 23-11.
Old Home Week iMar. 14-5.May 23-12.
Peter Pan iMar. 14-4.May 23-11.
Polly of the Ballet iMay 16-Ins.
Playground of the Giants iMay 16-Ins.
Pony Express, TheiMay 16-Ins.
Quarantine iMay 16-Ins.
Rugged Waters iMay 16-Ins.
Sackcloth and Scarlet iMar. 14-5.Apr.11-12.
Salome of the Tenements :Mar.28-10.
Shamrock, TheiMay 16-Ins.
Shock Punch, TheiMay 23-12.May 30-11.
Sinners in Heaven iMay 23-11.
Son of His Father, AiMay 16-Ins.
Sorrows of Satan iMay 16-Ins.
Spaniard, The :Mar.l4-5.
Stage Struck iMay 16-Ins.
Stage Door Johnny, TheiMay 16-Ins.
Street of Forgotten Men, TheiMay 16-Ins.
Swan, The:Mar.28-9.
Ten Commandments, TheiApr.lS-ll.May 2-9.May

16-Ins.
That Royle GirliMay 16-Ins.
Trouble With Wives, TheiMay 16-Ins.

Thundering Herd, The: Mar. 14-4. Apr.4-ll.BOR.-3.
May 23-12.

Too Many Kisses :Mar.7-4.Mar. 14-4.May 23-12.
Top of the World, The iMar.21-6.
Vanishing American, TheiMay 16-Ins.
Wages of Virtue iMar. 14-4.

Wanderer,The iMay 16-Ins.
Wanderer of the Wasteland, A :Mar.l4-4.May 23-11.
Welcome Home iMar. 14-5.

Whispers iMay 16-Ins.
Wild Horse MesaiMay 16-Ins.
Wild, Wild Girl, TheiMay 16-Ins.
When Knights Were BoldiMay 16-Ins.
Womanhandled iMay 16-Ins.

Parthenon
Dollar Down :Mar,21-16.
One Woman's Way :Mar.21-16.

Pathe
Hot Water:Apr. 11-Ins.
Percy.Apr.4-76.
White Sheep, The :Mar. 21-59,65,73.

Preferred
Boomerang, The :Mar.7-9.Mar.l4-10.BOR-42.
Breath of Scandal, The :Mar. 7-9.BOR-42.
Capital Punishment: Mar. 7-9. BOR-42.
Faint Perfume :Mar,7-8;BOR-42.
Mansion of Aching Hearts, The; Mar.7-9.Mar.14-

lO.BOR-42.
My Lady’s Lips: Mar. 7-9. BOR-42.
Parasite, The :Mar.7-8, 10.BOR-42.
Triflers, The :Mar. 7-9. BOR-42.
White Man :Mar. 7-9.BOR-42.

B. P. Schulberg
Are You a Failure :Mar.7-9.
Aristocrat, The :Mar.7-8.
Broken Wing, The :Mai'.7-9.
Dancing Days:Mar.7-8. BOR-42.
Daughters of the Rich :Mar.7-9.
Eden’s Fruit :Mar.7-8.BOR-42.
Exclusive Rights iMar. 7-8. BOR-42.
Extravagant Youth : Mar.7-8.BOR-42.
Girl Who Came Back, TheiMar.7-9.
Girl Who Wouldn’t Work, The!Mar.7-8.BOR-42.

Gilbert E. Gable presents

ttieSKY
RAIDER

WITH--'

Jacqueline Logan
, AND

Capt. Nunoesser

Variety says; “Celebrities do not mean much in this town.

(Washington). The fact that Nungesser got so much atten-

tion speaks well not only for the French ace but also for

the film.”

From the story “The Great Air Mail Robbery” by Jack Lait

Directed by T. Hayes Hunter

Associated Exhibitors
Physical Distributor : Pathe Exchange. Inc. John S. WooJy, President Foreign Representative Sidney Can ett

NOW BOOKING ^

c4 FRANK WOODS
SPECIAL PRODUCTION

-EAUTY^dthe
Bad man

Sy PETER B. KYNE
Directed by

iJVlULIAM WORTHINGTON

TleUased by.

PRODUCER S_^_DLSTJ11D_ UTING -CORPORA r/ON
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Hero, The:Mar.7-9.
Horses and Women :Mar.7-8.BOR-42.
Lew Tyler’s Wives :Mar.7-8. BOR-42.
Maytime :Mar.7-9.
Mothers-in-Law :Mar.7-9.
Open That Door :Mar.7-8.BOR-42.
Other Woman’s Story, The :Mar.7-8.BOR-42.
Parisian Love :Mar.7-8.BOR-42.
Poisoned Paradise: Mar. 7-9.

Poor Men’s Wives :Mar. 7-9.
Rich Men’s Wives :Mar. 7-9.
Romance of a Million Dollars, The:Mar. 7-8.BOR-

42.
Ruthless Women :Mar. 7-8.BOR-42.
Shadows :Mar. 7-9.

Shenandoah :Mar.7-8. BOR-42.
Shopworn :Mar.7-8. BOR-42.
Studies in Wives :Mar.7-8.BOR-42.
Thorns and Orange Blossoms :Mar. 7-9.
Virginian, The:Mar.7-9.
When a Woman Reaches Forty :Mar. 7-8. BOR-42.
With This Ring :Mar. 7-8.BOR-42.
Worst Woman. The :Mar.7-8.BOR-42.

Principal
Mine with the Iron Door, The :Mar.7-88.BOR-7.
Re-Creation of Brian Kent, The: Mar,7-88.Mar.21-
88.Mar.21-78.Mar.28-72.Apr.4-72.Apr.ll-74.BOR-8.
May 16-113.May 23-182.

Producers Dist. Corp.
Awful Truth, The: Mar.7-76. Mar. 14-67. Mar.21-74.

Mar.28-70. Apr.4-70. Apr.11-54. Apr.18-78. Apr.
25-62. May 2-62. May 9-78. May 16-90.May 23-172.
May 30-54.

Bad Lands, The: Mar.7-85. Mar.14-71. Mar.21-78.
Mar.28-72. Apr.4-72. Apr.11-56. BOR-34. Apr.18-
17.Apr.25-61. May 2-61. May 9-77. May 16-87.
May 23-17 l.May 30-53.

Beauty and the Bad Man: Mar.7-73.Mar.l4-6,7,64,
73. Mar.21-63.Mar.28-65. Apr.4-65.Apr.ll-49.Apr.
18-87. Apr. 25-71. May 2-71. May 9-87. May 16-

107.May 2.3-181.May 30-63.
Beyond the Border: Mar.7-81. Mar.14-70. Mar.21-70.

Mar.28-68. Apr.4-68.Apr.ll-52.BOR-34.Apr.l8-86.
Apr. 25-70. May 2-70. May 9-86. May 16-106. May
23-180.May 30-62.

Charley’s Aunt :Mar. 7-60,84.

Crimson Runner, The: Mar.7-69. Mar.14-61. Mar.
21-59,75.Mar.28-63.Mar.27-71.Apr.4-62.71. Apr.ll-
47,55. Apr.l8-6,7.79.82.Apr.25-63.66. May 2-63,66.
May 9-79.82.May 16-91,98.May 23-173,176.May 30-
55,58.

Friendly Enemies: Mar.7-65, 88.Mar.14-62,65,69.74.
Mar.21-62. Mar.28-64. Apr.4-64.Apr. 11-48.Apr.18-
76. Apr.25-60. May 2-60.May 9-76.May 16-86.May
23-170.May 30-52.

Girl of Gold, The: Mar.7-7,68,72. Mar.l4-60,63.Mar.
21-58,66.Mar.28-12,13,62,66.Apr.4-62,66.Apr.ll-46,
50. Apr.18-80.89. Apr.25-64,73. May 2-64,73. May
9-80.89.May 16-94,111. May 23-174,183. May 30-
55,65.

Her Market Value: Mar. 7-61. Mar.14-59. Mar. 21-54.
Mar.28-60.Apr.4-60.Apr.ll-44.Apr.l8-83.Apr.25-67.
May 2-67. May 9-83. May 16-99. May 23-177.
May 30-59.

On the Threshold: Mar.7-6,69.Mar.l4-66.Mar.21-8,9.
67.Mar.28-67. Apr.4-67.Apr.ll-51. Apr.18-84.Apr.
25-68. May 2-68.May 9-84.May 16-102.May 23-178.
May 30-60.

Private Affairs: Mar. 7-77. Mar. 21-55. Mar. 28-61.
Apr.4-6,7.61. Apr.ll-45.Apr.l8-85.Apr.25-69. May
2-69.May 9-85. May 16-103. May 23-179.May 30-61.

Silent Sanderson: Mar. 21-71. Mar. 28-69. Apr. 4-69.
Apr.11-53. BOR-34. Apr.18-88. May 16-110. May
23-182.May 30-64.

Stop Flirting: Mar.7-80. Mar. 14-68. Mar.21-51,82.
Mar.28-58,74. Apr.4-59,74.Apr.ll-4.5,43.58.Apr.l8-
75,90. Apr. 25-59,74. May 2-59,74. May 9-75,90.
May 16-83,114.May 23-169,184.May 30-51,66.

Texas Trail, The: Mar.7-89. Mar.14-72. Mar.21-79.
Mar.28-73. Apr.4-73.Apr.ll-57. BOR-34. Apr.18-
81.Apr.25-65. May 2-65. May 9-81. May 16-95.May
23-175.May 30-57.

United Artists
Bronze Collar, The:May 16-7,12.
Don Q. Son of ZorroiMay 16-7,10.

Gold Rush, The:Apr.ll-16.Apr.l8-8.May 16-7,9.

Isn’t Life Wonderful :Mar.7-20.Apr.4-13, 14, 15.

Little Annie Rooney :May 16-7,8.

Sally of the Sawdust :May 16-7,11.

Salvation Hunters :Mar.7-21.Mar.l4-12.Mar.21-12,
Mar.28-6.

Thief of Bagdad, The :Mar.7-19.
Waking Up the Town :Mar. 21-13.Mar.28-7.Apr.

4-16.Apr. 11-12. Apr.18-9,

Universal
Arizona Sweepstakes :May 23-4.

Border Sheriff, The:May 23-6.

Bustin’ Through :May 23-6.

Beautiful Cheat, The:May 23-4.

Circus Cyclone, ThetMay 23-6.

Calgary Stampede, The:May 23-5.

California Straight Ahead lApr. 18-2.May 23-4.

Chip of the Flying U :May 23-5.
Dangerous Innocence :Mar.21-3.
Demon, TherMay 23-6.

Fifth Avenue Models :Mar. 14-2.Mar. 21-3.

Fighting Peacemaker, TherMay 23-6.

Goose Woman, TherApr. 18-3.May 23-4.
Head Winds :Mar. 21-3.

His PeoplerMay 23-5.

Home Maker, The:Apr. 18-3.May 23-4.

Hunchback of Notre Dame, TherMay 23-8.

I’ll Show You the TownrMay 16-2.

Kings UprMay 23-5.

Last Laugh, The :Mar.7-2.Mar. 14-2.

Lightning JackrMay 23-6.

Little Giant, TherMay 23-4.

Lorraine of the Lions rApr. 18-3.May 23-4.

Looking for Trouble rMay 23-6.

Love Thrill, TherMay 23-5.

Man in the Saddle, TherMay 23-5.

My Old Dutch rMay 23-5.

On the FrontierrMay 23-5.

Oh Doctor :Mar. 14-2.

Out of the Flood rMay 23-6.

Peacock Feathers rApr.18-3.May 23-4.

Phantom of the Opera, The: Mar, 28-2. Apr. 18-2.

Apr.25-2.May 23-3.
Pony Express, The: Apr.18-3.
Price of Pleasure, The rMar, 14-2.Apr. 4-2.

Rustlers* Ranch rMay 23-6.

Sally in Our Alley rMay 23-5.

Scrapping Kid, TherMay 23-6.

SiegerApr. 18-2.May 23-4.

Sky High Corral rMay 23-6.

Smoldering Fires :Mar.l4-2.
Snowbound rMay 23-5.

Spook Ranch rMay 23-4.

Sporting Life, TherMay 23-5.

Stella Maris rMay 23-4.

Still Alarm, TherMay 23-5.

Teaser, TherApr.18-3.May 23-4.

Terror, TherMay 23-6.

This Way Out rMay 23-5.

Titans, TherMay 23-4.

Triple Action rMay 23-6.

Two Blocks Away rMay 23-5.

Two-Fisted Jones rMay 23-6.

Under Western Skies rMay 23-5.

Where Was I? rMay 23-4.

White Outlaw, TherMay 23-6.

Whole Town’s Talking, TherMay 23-5.

Western Pluck rMay 23-6.

Vitagraph
Baree, Son of Kazan :BOR-21.May 16-24.
Beloved Brute, The:Mar.l4-n.BOR-20.
Captain Blood :Mar.l4-ll.BOR-20.
Clean Heart, The:Mar.l4-ll.Mar.21-ll.BOR-20.
Fear-Bound :Mar.7-23.Mar. 14-1 l.BOR-20.
Greater Than Marriage :Mar.l4-ll.Mar.21-ll.BOR-

20 .

Pampered Youth :Mar. 14-11.BOR-20.
Redeeming Sin, The:Mar.7-27.Mar.l4-ll.BOR-20,21.
School for Wives :BOR-21.
Tides of Passion :BOR-21.
Two Shall Be Born :Mar. 14-11.BOR-20.

Warner Brothers
Age of Innocence, The:May 16-25.
Bridge of Sighs, The:May 16-25.

Broadway Butterfly :May 16-25.
Dark Swan, The:May 16-25.

Jl Hunt Stromber^
personally supervisedproducllon

lleleased by
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Eve’s Love:May 16-25.
Find Your Man:May 16-25.
How Baxter Butted In:Mayl6-25.
Kiss Me Again :May 16-25.
Lost Lady, A :May 16-25.
Lighthouse by the Sca:May 16-25.
Lover of Camille, The:May 16-25.
Man Without a Conscience :May 16-25.
My Wife and I:May 16-25.
Narrow Street, Thc:May 16-25.
On Thin Ice:May 16-25.
Recompense:Mar.7-22.Mar.28-17.May 2-19.May 16-25.
This Woman :May 16-25.
Three Women :May 16-25.
Tracked in the Snow:May 16-25.
Woman Hater, The :Mayl6-25.

Wilson-Wetherald
White Mice:Mar.7-18.

Short Subjects
Bischoff, Inc.

Biff ComediesrMay 2-16.
Classics in Slang rMay 2-15.
Gold Medal Comedies rMay 2-17.

Davis
Fragments of Life:May 23-163.
Hey, Fellows :May 23-163.
It Might Happen to You:May 23-163.
Mystery Box, The:May 23-163.
Peggy the Vamp:May 23-163.
Power God, Thc:BOR-50.Apr.l8-15.May 23-163.
Saturday :May 23-163.
Sheiks and Shebas:May 23-162.

Educational
Balto’s Race to Nome :May 2-6.
Bright Lights :Mar.28-5.
Curses :May 30-9.
Dome Doctor, The:May 16-20.
Educational Pictures:Mar.21-7.BOR-60.61.Apr 25-3
May 16-21.

Half a Hero:Apr.4-8.
Hello Hollywood :Apr. 4-9.
High Gear :Mar.28-5.
Hooked :BOR-61.
Iron Mule, Thc:May 30-9.
Kinograms: Mar.7-12,16. Mar. 28-3. Apr. 11-3. May

2-7.May 23-23.
Mermaid Comedies :Mar.7-ll.May 9-11.
Sea Legs :Mar.l4-3.
Tuxedo Comedies :May 30-9.

Film Booking Offices
Bray Cartoons :Mar.*7-83.B0R-32.May 23-Ins.
Crackerjack..Comedies :May 23-Ins.
Fighting Blood Series :May 23-Ins.
Fighting Hearts Scries :May 23-Ins.
Go-Getters Scries:May 23-Ins.
Jimmy Aubrey Comedies :May 2-83.
Pace Makers, The :Mar.7-75.Mar.l4-58.Apr.4-57.
May 2-75.May 23-Ins.

Screen Almanac, The:Mar.7-83.BOR-32.
Stan Laurel Comedies :Apr.l8-74.
Telephone Girl Scries, No. 1, No. 2:May 23-Ins.

Fox Film Corp.
Amateur Detective, The :Apr.ll-8.9.
Fox News: Apr.11-10. Apr.18-13. May 2-11.May 9-
Ins.May 23-18.May 30-7,12,13.

Fox Varieties: Apr.25-9. May 9-Ins.May 16-18.May
30-7.

Imperial Comedies :May 9-Ins.May 30-7.
Married Life of Helen and Warren, The:May9-
Ins.May 30-7.

O. Henry Stories :May 9-Ins.May 30-7.
Van Bibber Comedies :May 9-Ins.May 30-7.

Pathe
Beloved Bozo, The :Mar.7-92.
Ben Turpin Comedies :May 23-186.
Hal Roach Comedies:Mar.28-Ins.Apr. 4-Ins. Apr. 18-

Ins.May 16-116.
Harry Langdon Comedies :May 9-69.

Idaho :Mar. 21-84.Apr. 4.Ins.Apr. 11-Ins.Apr. 18-Ins.
Mack Sennett Comedies :Mar.28-Ins.May 9-100.

Our Gang Comedies :Apr. 18-92.

Pathe News:Mar.21-57.
Plumber, The:Mar.7-92.
Sportlights:Mar.28-Ins. Apr. 25-76.
Sunken Silver:May 30-84.
Stereoscopies :Apr.4-Ins.Apr. 11-76.

Rayart
Billy the Kid :May 23-Ins.
Fast Steppers :May 23-Ins.
Leather Pushers:May 23-Ins.
Super Speed :May 23-153.

Sering D. Wilson & Co., Inc.

Color Shots :Apr.4-3.BOR-46.
Columbus Discovers a New Whirl :May 23-166.

Ebenezer Ebony Comedies: Apr.4-3. BOR-46. May
2-18

Floral Feast, A rMay 23-165.

In a Cottage Garden rMay 23-165.

Flying Elephant, TherMay 23-165.

Karlo Kolor Komics r Apr.4-3.BOR-46.May 2-18.

Kid Noah :Apr.4-3.BOR-46.May 2-18.

Musical Melodies :Apr. 4-3.BOR-46.
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Redhead Comedies :Apr. 4-3.BOR-46.May 2-18.

Thundering Waters :May 23-165.

Wonder Book, The :Apr. 4-3.BOR-46.May 23-165.

World in Color, TherMay 23-165.

Universal
Ace of Spades :May 23-8.

Blue Bird Comedies :May 23-3.

Buster Brown Comedies :May 23-9.

Century Comedies :May 2-2.May 23-3,9.

Eagle’s Talons, The;BOR-58.
Fast Express, The:BOR-58.
Fighting Ranger, The;May 30-2,3.

Great Circus Mystery, The :Mar. 7-3.Mar. 21-2.Apr.
11-2.BOR-58.

International News :BOR-40.May 2-45.May 23-3.

In the Days of Buffalo Bill;BOR-58.
Iron Man, The:BOR-58.
Little Red Riding Hood:May 23-9.

Perils of the Primitive :May 23-8.

Phantom Island, TherMay 23-8.

Radio Raider, TherMay 23-8.

Riddle Rider, TherBOR-58.
Strings of Steel rMay 23-8.

Wolves of the North rBOR-58.

Coast Players Arriving
At New York Studios

(Continued from page 25)

ture, “The Comeback/’ which will start

within a few days. The Canadian govern-

ment has turned over all resources of its

motion picture bureau to Earl Hudson.

Mary Astor has arrived from the Coast

to play the leading feminine role in “The
Scarlet Saint.” Eugene Clifford and Jack
Jungmeyer are working on the script.

Ben Lyon is expected from the Coast
around the first of June. Shortly after

his return “The Pace That Thrills,” will

be started.

Meanwhile Hudson is working on the

story of “Atlantis,” which will be placed

in production soon as a sequel to “The
Lost. World.”

Herman F. Jans, president of Jans Pro-
ductions Inc., on his return from the Mil-

waukee convention, reported George Ter-
williger and the unit making the first of

his new series, “Married?” had completed
many of the most important outdoor scenes

at Ausable Chasm, N. Y. Terwilliger has

now taken his company to the Glendale

Studio where interiors will be filmed. Mr.
Jans announces some particularly elaborate

sets have been constructed by Tec-Art.

The latest addition to the cast of “Mar-
ried?” is Daniel Nakarenko, Russian actor.

The entire production activities of the

Wilson-Wetherald Co., which distributes

through Sering D. Wilson and Co., are

confined at present to the East, where they

have several production units engaged in

creating four series of cartoon comedies
in color, “Ebenezer Ebony Comedies.”

Other units are producing the “Wonder-
book” series, “Color Melodies” and the

“Color Shots” series. Still another group
is at work on a series of color productions.

PRO-DIS-CO.’S BIG 40
(Contmiied from page 68)

the Jester,” adapted from William J.

Locke’s story of the same title. Both
these adaptations will be made personally

by Miss Marion and the picture produced
under her personal supervision.

Sam Rork is listed for four produc-
tions including “Fifth Avenue,” a story

of a thousand emotions in which Lewis
Stone will be starred rfnder the direction

of Alfred E. Green.
Renaud Hoffman will contribute an-

other epic on humanity in “The Un-
known Soldier,” from the story by Dor-
othy Farnum that deals with the human
sidelights of the World War and pictures
the strife as it was waged in the hearts
of those left at home.
Additional attractions bringing the to-

tal for the year to between 40 and 50 will

be announced later when the details of

their production with casts and directors
have been set.

CHICAGO PERSONALITIES
By }. S. .

Thank goodness jack Frost has made
a reappearance. That delays the hard-

time talk for a time anyway. Any how
we hate to see all the boys down in the

mouth.
* * H<

The Row’s going to be quiet for the

next two weeks or so with nothing to dis-

turb the general routine of things until

June 16. On that date, of course, we will

see the famous golf classic. According to

the dope sheet Len Ullrich and R. C. Seery
are scheduled to show the boys a few new
twists with the mashie, and incidentally

walk away with the plums.
* *

Following the tourney by a few days will

be the state convention of the Illinois Mo-
tion Picture Theatre Owners. Important
reports on the national convention will be
presented and all exhibitors of the state are

urged to attend. Date will be announced
later.

* * *

Owing to our convention assign-
ment we missed that super-premiere
of Capitol Exchange, Henri Ell-
man’s new him dispensary. We also
avoided being squashed by the 2,000
persons (official hgures) who
crowded the place to wish Henri
success. Thirty-four floral pieces,
the gifts of exhibitors and other
well wishers, decorated the ex-
change on the opening day. Henri,
for the new season, is distributing
18 Columbias and 18 Preferred, as
well as the special, “The Lost
Chord.” Ellman announces that his
entire product has been booked by
the new Capitol theatre. On the
Capitol exchange staff are Carl
Harthill, Morris Godshaw, who is

covering Indiana; Richard Salkin,
who has been assigned to the city;
D. O. Reese, the Illinois salesman,
and Elsie Waddell, office secretary.

* * *

Henry Newell and Lester Retchin of the

Howard, and Arnold Shack of the Key-
stone, are doing a little expanding in their

own right. They have just taken over
the Jeffrey theatre on the South Side.
More power to them.

^ s)c

Let’s all pull together now and
hope for the rapid recovery of
H. C. Brolaski, Illinois salesman
for Metro-Goldwyn, who is criti-

cally ill at one of the local hospitals.
H. C. has just been operated on for
appendicitis. As soon as his physi-
cal condition will permit a second

operation will be performed, this

time for gall stones.
* ^ ^

Bob Boland, formerly with Metro-Gold-
wyn, is now a member of .lack Sampson’s
staff over at F. B. O.

*

Louis Marks of Marks Brothers, that

fast growing theatre organization, has re-

turned to his desk from somewhere in

Indiana. Need we tell you where?
* * *

When we saw Earl Johnson, our Swedish
ambassador, ballyhooing Universal product
at the Milwaukee convention, we didn’t

take him seriously. Which goes to show
that once in a while we can be wrong. Last
week the Berwyn exhibitor was stopping

’em cold at 831 in his Universal masquer-
ade. He brought a laugh on every floor

and incidentally some attention to Uni-
versal’s new “White List.”

* !|:

We arrived at the Reelcraft exchange in

time to see Morris Heilman sign the dotted

line for six Irene Sedgwick, six Bill Pat-
ton and eight Bruce Gordon pictures for

Indiana and Northern Illinois, as well as

eight two reel Creighton Hale and six two
reel dog pictures for the same territory.

Milton Simon of Rayart witnessed the sig-

nature with glee.
Ht * *

The Douglas theatre at 31st and Cottage
Grove, which has been closed for the last

six or seven years, is being remodeled at

a cost of $30,000. It will be reopened in

June. Recently the theatre had been used
as a church.

* * *

Will Baker, suburban salesman of the

Chicago Universal office, has sold the

“Fighting Ranger” to the Dicke theatre,

Downers Grove. This is the first serial

that the Dicke theatre has run in two
years.

* H:

L. W. Alexander, manager of the Chi-

cago “U” exchange, believes in doing
things in a big way. This is shown when
he sold the Ascher Brothers six serials for

their chain of houses. This is the first time

the Ascher houses have ever run serials,

and this clearly reflects on Roy’s splendid

salesmanship.
* * *

Ben Eisenberg accomplished a hard task

when he sold the Francis theatre, Chicago,
“The Great Circus Mystery,” and did such

a thorough job in salesmanship that he
succeeded in not only selling them “The
Great Circus Mystery,” but the company’s
next six serials.

NOW BOOKING

jj)ith Malcolm MacGregor, Claire DuBrey,
Alan Roscoe, Bessie Eyton mi Charles French

Directed by ; . . .John Ince

Released by
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THEATRE CONSTRUCTION
AND EQUIPMENT

New Avalon theatre to be erected at 79th and Stony Island by National Theatre
Corporation. This house, which will seat 3,000 will be a new atmospjieric thea-

tre featuring a Persian treatment, designed by John Eberson.

T^vo New Theatres to

Be Built Soon in

Salem, Oregon
CALEM, Oregon, is to have two new

theatres, and both of them are to l)e

bigger, finer and more up to date than
any theatre now in this ctiy. And both
of them are to be ready for business before
long.

George B. Guthrie, who is the man be-

hind the Oregon, the Grand and the Lib-
erty theatres in Salem, some months ago
acquired the lot on the east side of South
High street just back of the Salem ho-
tel, and across the street from the New

Salem hotel. The former owner was Frank
Hughes. This lot has a frontage on High
street of 74J/2 feet, and it runs east to the

alley, 16.S feet.

It is the intention of Mr. Guthrie to give

Salem a theatre that will be distinctive

;

one that will not be just like any other

theatre. He has some ideas, and so has

the architect who will put the finishing

touches onto the plans and specifications.

What is more, Mr. Guthrie is consulting

and intends to consult others, including pro-

spective customers here in Salem.

He expects to build the new theatre so

that it will seat 1,400 to 1,500 people; that

is, about double the number that is now
accommodated by the Grand or the Oregon
here. He expects to equip the theatre "so

that it will accommodate all kinds of plays.

NOW BOOKING

He expects to have his new theatre possess
dignity, and at the same time be homey
and comfortable.
Frank Bligh will also built a new theatre.

It will front on State street, east of the
Salem hotel property. The two new the-

atres will be in the same block, one front-

ing on State street and the other on High
street, and their back entrances being al-

most together.

Mr. Bligh has been developing plans for
this theatre for some time. He has not
entirely settled on all the details

; nor the
time when work will start. He has, how-
e^•er, settled on the fact that he will build,

and that work will not be long delayed.
He expects to make the theatre large

enough to seat 1,250 people, or more. The
frontage of his new theatre will be 74 feet.

Three New Playhouses
to Be Erected in

Kansas City
'T'HREE new theatres were announced

and one extensive remodeling task
started in Kansas City last week, close
upon the heels of the announced $300,-
000 improvement of the Warwick the-
atre, the construction of a $1,000,000
theatre and office building at Broadway
and Valentine road and the construction
of a $500,000 theatre and office building
at Mill Creek boulevard and Forty-third
street.

The new theatres announced were the
proposed construction of a new down
town house to replace the Old Victory
theatre near Twelfth street and Grand
avenue, a suburban house at Indiana
and Howard avenues and a theatre at

Fifth street and Elizabeth avenue, Kan-
sas City, Kan. In the construction of
the theatre to replace the Victory, the
Wonderland, one of Kansas City’s old-

est down town second run houses, will

be razed to make room for a modern
building plan, included in the erection
of the new house.
A 70-foot frontage was purchased last

week by James M. Kopulus from Sig
Harzfeld for a motion picture site at

Howard and Indiana avenues, but de-
tailed plans of the theatre have not yet
been announced. The new down town
building will cost about $300,000, prob-
ably being a smaller second run house.
The Kansas City, Kan., theatre, to be
constructed by a group of lodges and
operated on a public basis, will consist
of a $20,000 improvement on a building
which now occupies the site. The the-
atre will have an ample stage and be
modern in every respect. E. Keyset is

the architect. The architects for the
other theatres have not yet been se-

lected.

Famous Signs Torrence
(Special to Exhibitors Herald)

HOLLYWOOD, May 26.—Ernest Tor-
rence has signed a contract to continue his

service with Famous Players-Lasky for a

long term, it has been announced.
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America's Finest
Of the finest feature pictures the industry has ever

produced-all from Universal. White Pictures!
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The WHITE HOPE
of the INDUSTRY

Onward to new and greater box office successes marches

this spectacular array of Universal Features for 1925-26

—the combined efforts of famous authors, outstanding

stars and successful directors.

Read tvhat T. F. McCoy, Mgr. of West Coast-Langley’s Flor-

ence theatre, Pasadena, Cal., says: ‘‘The first White List is

head and shoulders above everything else in the field, and

the pictures I have previewed on the second are even better

than the first list!”

UNIVERSAL HAS THE PICTURES — Presented by CARL LAEMMLE
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CINCINNATI
DAYTON

AND IN'

LOUISVILLE
WILL DIVIDE PRODUCT WITH^

BOLLE & STERUE
m

f
/si-' >

=’

^ 1 .

ALAMO THEATRIj
LOUISVILLE

ROWLAND gr CLARK
.iJi

PITTSBURGH
ALSO FOR L

EAST LIBERTY. PA k

BUTTERFIELD CIRCUIT
MrCHI&4N INCLUDING

LANSING
SAGINAW
PORT HURON
IONIA

fM

J i i w-' S

L oH oABRAMS i

MOZART THEATRll
CANTON. O.
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GfoA ^rodudi
The Iron Horse
The First Year
As No Man Has Loved
Kentucky Pride

Thank You
Havoc
Lightnin’

Thunder Mountain
Lazybones
East Lynne
The Fighting Heart
Part Time Wives

The Dixie Merchant
The Winding Stair

Siberia

4 Peter B. Kyne Stories

When the Door Opened
Marriage
The Johnstown Flood

The Silver Treasure

The Fool

The Wheel

and other John Golden plays

IGHTNIN’'^/fepb}' that broke the woM's rmrdi

Fox Film Cnp^oratlDa.
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In ^oJlfwood

!

IRON
William ^ox gigantic

epic ofjmerico in the
making is now playing

th CAPACITY MONTH
or GMUMAN’S
[gyptim Theatre

Hollywood, Colifbrnm

“Draws people to the box office,

that exhibitors have never seen

before. One of the greatest pic-

tures I ever saw. Will pack any
theatre.

from
Sid Grauman

Egyptian Theatre

Hollywood, Cal.

% IRON HORSE % IRON HORSE

fox Film CoiporatlorL
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In Canada!

HORSE
and now ifs th&

Canadians' turn for the

big thrill ofthe year!

CANADIAN PREMIER!
MAY 31^

PRINCESS THEATRE
MONTREAL
2 Shows ^aily

A. C. Wright

Managing Director,

Princess Theatre
says—

“I am highly elated to be able

to present for the first time in

Canada this stupendous pro-

duction. William Fox surely is

to be congratulated.”

'ie IRON HORSE % IRON HORSE
Fox Film OoipDiatiDa,
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On Broadway

RIALTO
%mm ‘^tway at 42

RIVOLI
%mtr& ’^'B'way at49

hav& boohsd

Sfte IRON
HORSE

%d William Tax screen sensation

showing at popular prices following a full

season’s run atthejyric%eatre,jlew%rli

% IRON HORSE qjelRON HORSE
Fox Film OopDoratioa,
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has book^

%mUlk
in his 7 William ^ox
produdions {or the new
season beginning odmu^h

LIGHTNIN’^lkpky that broke the worlds recordi

Fox Film OapjoratiDO.
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X. N Ew s
MIGHTIEST OF ALL

When a News Reel is run year after

year in the same house it means that

it gives Service—that it is always

alert and constantly entertaining!

MR. W. M. WHITEHURST of the WHITEHURST interests, including the

magnificent CENTURY THEATRE, BALTIMORE, SAYS:

“IFe have been running FOX NEWS in the Century Theatre since

the opening four years ago. FOX NEWS in our estimation con-

tains all that the name implies—Uiews^ and current happenings.

It has always been up to date and on the spot.'"

MR. SAM R. ABRAMS of the RIALTO THEATRE,

HOUSTON, TEXAS, SAYS:

“We started running FOX NEWS from the first issue ami we have

been watching same constantly week after week. The way you

get your netvs throughout the ivorld is a marvelous achievement.”

WE ARE PROUD OF THIS RECORD OF

SERVICE
Fox hiLM CORPO RATION



METRO-GOLDWYN
Presents

LILLIAN GISN
JOHN GiLBERT
MARION DAVIES
LON CHANEY
JACKIE COOGAN
ELEANOR BOARDMAN
CLAIRE WINDSOR
MAE BUSCH
LEW CODY
ZASU PITTS
GERTRUDE OLMSTED

NORMA SHEARER
BUSTER KEATON
RAMON NOVARRO
MAE MURRAY
AILEEN PRINGLE
PAULINE STARKE
CONWAY TEARLE
CARMEL MYERS
RENEE ADOREE
SALLY O’NEILL
WILLIAM HAINES

in

THE QUALITY 52
Directed by

REX INGRAM
VICTOR SEASTROM
ERICH VON STROHEIM
HOBART HENLEY
KING VIDOR
MONTA BELL
W. CHRISTY CABANNE
ALF GOULDING
BENJAMIN

CHRISTIANSON
AL RABOCH

FRED NIBLO
MARSHALL NEILAN
TOO BROWNING
FRANK BORZAGE
RUPERT HUGHES
ROBERT Z. LEONARD
JACK CONWAY
JOSEF VON

STERNBERG
WILLIAM WELLMAN
MARCEL DE SANO

for 1925-1926



im JtPF lim (Our Sea) Rex Ingram, Director. From the
I novel by Vicente Blasco Ibanez. Alice Terry

and Antonio Moreno play the leading parts. A powerful love story. By the author of “The
Four Horsemen,” “Blood and Sand.” Great panoramic sweep with tremendous battle

scenes, including a gigantic sea light. A year in production, here and abroad. Ingram dedi-

cates this stupendous production to the world as his successor to “The Four Horsemen.”

THE MERRY WIDOW Von Stroheim, Director. John Gilbert,

the Prince. Mae Murray, the Widow.
One of the greatest theatrical properties of history, Henry W. Savage’s stage success by
Victor Leon, Leo Stein, Franz Lehar. Three years on Broadway. A triumph in every
capital of the world. A passionate love theme against a background of Viennese spice,

dash, sparkle. A duel that’s a thriller. A production that could run a year as a road show.

A Lillian Gish starring with Dorothy Gish featured. Others in cast:

Ronald Colman, William H. Powell. Henry King, Director.

From George Eliot’s classic novel. Ran 16 weeks on Broadway, at $2 top. Four weeks at

same price ParkTheatre, Boston. Twelve weeks at Graurnan’s Egyptian Theatre, Holly-
wood, same price. First popular priced engagement at Capitol, N. Y. a clean-up; held over
for second week and could have run a third. Star of “TheWhite Sister” in another big hit!

BARDELYS THE MAGNIFICENT
King Vidor, Director. Starring John Gilbert. With Claire Windsor and a great cast.

By Sabatini, author of “The Sea Hawk,” “Scaramouche.” This production likewise is on
a big scale, befitting Sabatini’s vastly popular novel. The great lover, John Gilbert, in a

dashing, love-making role. One of the big scenes is a fight on a high balcony, a grip-

ping episode. John Gilbert in “Bardelys the Magnificent” is a real picture event!

TriJP DADADjC* Abigspecialproduction with John Gilbertstarred
* ^ special attraction. King Vidor,' Director.

Renee Adoree and a big cast. By Lawrence Stallings, author of
‘ ‘What Price Glory ?

’
’ Broad-

way’ s greatest current success and also the sensational best-selling novel“Plumes.” A vivid

panorama of Doughboy adventures, loves, thrills—with powerful heart appeal. One of the

biggest and most important productions ever made at the Metro-Goldwyn-Mayer Studios.

LILLIAN GISH Two Big Productions. This greatest star has just signed
a long-term contract with Metro-Goldwyn-Mayer. Her

name always associated with box-office landmarks from “The Birth of a Nation,” “Way
Down East,” “Orphans of the Storm” down to “The White Sister” and “Romola”con-
tinues to represent the surest star-draw in the business. Miss Gish will appear in two
great pictures, which in story and production will do justice to her position as one of

Today’s Biggest Stars.

A 1310 Robert Z. Leonard, Director. By Carey Wilson. With Pauline Starke,*^^^"**^ Lew Cody. Erte, the world’s foremost creator of feminine fashions, gives

your audiences the first Erte-gowned Fashion Special with striking Technicolor scenes.

For years he has been dictating the styles of Paris and the world. Now Metro-Goldwyn
has brought him^to America. “Paris” comes heralded by months of advance advertising

and publicity all over the country. What a showman marvel it’s going to be!



13im Jk ^Cm C* Jk Three Important Productions. The Great
Star, Norma Shearer, in three marvel-pro-

ductions that will mean a fortune to exhibitors in 1925-26. One is already completed, hnal

title to be announced. It’s by Samuel Shipman, wise Broadway playwright, and has Lew
Cody, too. The theme is women and clothes and smartly handled with not only luxur-

iousness and feminine appeal, but thrills— a breath-taking train wreck among others. And
Technicolor sequences. Miss Shearer’s other two starring vehicles are equally Big!

jrup ADD!PR Beach, author. A big special in every meaning of
® ri" the word. With a big All Star Cast as additional

drawing attraction plus Rex Beach’s fame and the box-'office value of what is considered

the most thrilling of this famous writer’s works. Public demand brings it to the screen

in a magnificent production, made into a great, new box-office sensation. Klondike days.

Men of iron. Gold ! Gold 1 And beauties caught in the gilded web of the Yukon

!

I ICC Victor Seastrom, Director. Starring

I tlEi I WwW tim WB Norma Shearer and Lon Chaney. A
great special attraction with the combined names of Seastrom-Shearer-Chaney. These
three personalities went into the making of “He Who Gets Slapped.’’ Now again they
appear in the Selma Lagerlof novel that won the Nobel Prize as the outstanding book of

all countries. The story of a girl who goes to the city, her disillusionments and adventures,

her great romance. A prize novel that will be next season’s prize box-office attraction.

TPmj" I nrUDETET Browning, Director. Starring Lon
I 1W in I* I nimCiCi Chaney. With Mae Busch, Matt Moore.
For absorbing entertainment it has never been equalled. The novel by C. A. Robbins
is one of the most amazing romances of the underworld ever unfolded to public gaze,

the story dealing with a ventriloquist, a dwarf and a giant of a side show who band
together in a career of crime. Those who have seen it declare it far greater than “The
Miracle Man.”

SALLY, IRENE AND MARY wTeUrReTee
Adoree, William Haines. Hobart Henley, Director. Edward Dowling’s famous Broad-
way stage success which has seven road companies working simultaneously today, at last

in pictures. Three featured women stars in one of the biggest titles that exists. Action,

fun, beauties, thrills, comedies. It can be banked on as one of the sure-fire standing
room attractions of the new season.

THE FLESHANDTHE DEVIL Gilbert Special. Seastrom
as director, Gilbert as star make a marvelous money-winning combination. With Carmel
Myers. From the classic novel of Herman Sudermann. A drama of the struggles between
a man’s passionate desires and the sins which weakness of the flesh may force him to com-
mit. The kind of story that Seastrom will make into a tremendous audience hit. It is the
successor to “He Who Gets Slapped.”

LON CHANEY As an exclusive Metro-Goldwyn-Mayer star, Lon
Chaney will appear in another smashing vehicle,

promised to be the most exciting of his successful career as a leading box-office draw.
As in his other big successes Lon Chaney will appear with an important woman star and
production will be in fitting bigness. Title and details to be announced soon.



THE AUCTION BLOCK
What a combination ! A great actress in a story of towering strength, dealing with the
sale of human lives on Society’s Auction Block. Man-to-man struggle for possession of

silk-robed beauty! Metro-Goldwyn is producing it on a scale in keeping with the big-

ness of Rex Beach’s name and the importance of this, his most dramatic masterpiece. A
great special attraction.

TPUp Browning, Director. With Aileen Pringle, Conway
I nt Iwl I w I Tearle, Mitchell Lewis. A sensational exposure of fake

spirit mediums, spooks, spirits, table tapping; beauties who bleed the rich; a tense love

theme. The first great showman production to dramatize one of the big newspaper topics

of Today! Made by the director of “The Unholy Three,” it is a big audience draw in

every sense of the word and will be backed by extensive exploitation. A winner!

Another Erte-Fashion-Triumph ! Against a back-
^ ground of the notorious Gambling Paradise, amidst

thrilling action, beauties appear, gowned in the striking fashions designed by Erte, the
breath-taking creations of this fashion-genius—many in full Technicolor! Audiences
are awaiting Erte-designed pictures with keenest interest! They have been receiving and
will continue to receive nation-wide syndicated publicity campaigns. One of the greatest

showman stunts in years.

LIGHTS OF OLD NEW YORK ^
cosmopolitan Pro.

a w 'WB duction starring
MARION DAVIES. Directed by Monta Bell, a director who has had one big success after

another. From the Broadway stage success by Lawrence Eyre, it gives Miss Davies a

role similar to that with which she swept to success in “Little Old New York.” Uproar-
ious comedy moments mingle with gripping drama to make this production a great

audience hit. Produced at the Metro-Goldwyn-Mayer Studios with an All-Star support-
ing cast. It will be nationally serialized and advertised.

THE TEMPTRESS A Cosmopolitan Production. By Blasco Ibanez,

and like his other great works, “The Four
Horsemen,” “Blood and Sand,” “Enemies of Women,” “Mare Nostrum” it will be a

gigantic, stirring^ drama. The prize vehicle of the screen year, it was sought after by
many producers. A story of Beauty’s mad flirtation with wealth in South America and the

gilded cafe playgrounds of the Continent. Nationally serialized and advertised it will be
backed by a tremendous exploitation campaign.

A Cosmopolitan Production. By Blasco Ibanez, whose
name is connected with the outstanding box-office hits

of film history. “The Four Horsemen,” “Blood and Sand,” “Enemies of Women,”
“Mare Nostrum.” “The Torrent” is hailed as his greatest picture story and it will be
made into a powerful colossal epic of screen entertainment, featuring Aileen Pringle in

a cast of big names. It will receive the special exploitation— nationally serialized and
advertised—of Cosmopolitan Productions.

A Cosmopolitan Production starring MARION DAVIES. From^ George Hobart’s successful play, two years on Broadway and then
toured the country with several road shows. Pathos, drama, humor in a marvelous
audience story. A big supporting cast and a production that will be of unusual stature.

It will be given an unprecedented publicity and advertising campaign all over the country.

“Buddies” gives Miss Davies the opportunity of her career for comedy and pathos.

THE TORRENT



FRED NIBLO One Big Production from the director of “The Mark
of Zorro,” "Blood and Sand," "Ben Hur” and 'other

outstanding triumphs. He will make one gigantic production this year that will be
worthy of his name and fame. You can depend on a truly great attraction from this

genius of directors whose reputation for high-quality, beautiful mounting and intelligent

handling of big stories is unexcelled. Watch for the important announcement.

THE CIRCLE Frank Borzage, Director. With Eleanor Boardman,
Malcolm McGregor, George Fawcett, Creighton Hale,

Alec B. Frances. From the stage success that ran two years on Broadway and toured the

country. By Somerset Maugham, author of “Raip” and equally powerful. A big well-

known title. And a production of magnitude. A frank presentation of tangled romances
in Society’s innermost places.

I Monta Bell, Director. With Zasu Pitts, Tom» Moore, Lilyan Tashman, Anne Pennington.
By Adela Rogers St. Johns. Based on the exciting Cosmopolitan Magazine story of a

husband reclaimed from a life of wine, women and song. Anne Pennington in the
“Follies” sequence. More beautiful women in this production than any ever made.
And they’re shown in full Technicolor.

The stirring Broadway stage success of two-years. By Lula Vollmer.wl With Conrad Nagel, Pauline Starke, Lucille La Verne. Edmund
Goulding, Director. Great dramatic conflict. A passionate love. Mountain feuds. A
battle to death. It has the tremendous heart interest that lives among the simple moun-
taineers of the Blue Ridge, quick to fight, quick to love, ready to die. A masterful play

made into a virile screen romance!

NEVER THE TWAIN SHALL MEET
A Cosmopolitan Production. Directed by Maurice Tourner. With Anita Stewart, Bert
Lytell, Huntly Gordon, Justine Johnstone, George Seigmann, Lionel Belmore and other
big names. Peter B. Kyne’s million-copy best-seller of California and the South Seas

now a vivid romance of the screen, made in America and in the South Seas on a scale

befitting the importance of this popular novel. Backed by a big exploitation campaign.
It will be nationally serialized and advertised.

TUC I IFF Starring Lon Chaney. With Pauline
I nt \^m LirF Starke, William Haines. Director, Jack

Conway. The famous Sutton Vane stage play that had a remarkable stage history of

success in New York, on the road and in stock. It trails a dramatic course from America
to London to Africa, with thrills, throbs and powerful love motives. One scene shows a

human bridge spanning a gaping chasm, body clutching body across a hundred foot

expanse! Watch this one!

THE EXQUISITE SINNER
sensational novel "Escape." Josef Von Sternberg, Director. A son of wealth takes the
gypsy road to romance and finds beautiful adventures of love. Directed by the new screen

genius, it is handsomely produced, rich in beauty with a powerful romantic theme and
will prove the surprise picture of the new year.



RAMON NOVARRO Three Great Attractions. The handsome star

of “Ben Hur” will he seen in three big, sure-

fire hits. Thrilling love-making stories that the public wants. His first is a romance of

the Annapolis Naval Academy, directed by the successful W. Christy Cabanne who is also

a graduate of Annapolis. Taken with cooperation of the government. Novarro’s other

two big productions have equally big box-office drawing qualities. A star with a profit-

following!

nriMJIF TUE* AM Robert Z. Leonard, Director. With
I rib \^\#lwl11^1#^!^ Mae Busch, Lew Cody, Gertrude

Olmsted. Kate Jordon’s story of a home-breaker, revealing the love thief who knows
no law in his preying on Youth and Beauty. A great dramatic production made by the

creator of “Cheaper to Marry,” and packed with unfailing box-office qualities.

|W| T"AI Rupert Hughes’ greatest story. Alf Goulding, Di-
i rector. With Eleanor Boardman, Conrad Nagel.

Successor to “Excuse Mel” with the same author, director, stars. A combination that

means another clean-up. The theme is the Almighty Dollar and what it can buy of beauty,

brains, honor. It’s packed with those irrepressible Hughes’ comedy angles—and yet

with a real dramatic kick. The title is an exploitation wow!

AN EXCHANGE OF WIVES ilw cX
Haines, Renee Adoree. Hobert Henley, Director. Cosmo Hamilton’s smashing Broad-
way comedy-drama. The story of a husband with young ideas. He thought he could
bend the wedding ring a bit without breaking it. And when his wife starts to campaign,
their adventures develop into the merriest and most exciting marriage mix-up a colony
of young couples ever got into. A delight for all audiences.

THE MYSTERIOUS ISLAND XJkT
Thousand Leagues Under the Sea.” It will be one of the most ambitious pictures ever

filmed; showing the fight with deep-sea monsters, secret passages through the crater of

a volcano, an eruption that carries away an island, attack by pirates. It is a masterpiece

of adventure with undersea scenes done by J. E. Williamson. And many sequences in

Technicolor. A big, thrilling entertainment!

MAE MURRAY Two Big Productions. Mae Murray will appear in

two big Metro-Goldwyn-Mayer productions in 1925-

1926, in vehicles such as she has never before been seen. Coming after her great triumph
in “The Merry Widow,” in which she gives one of the most beautiful performances ever

seen on the screen, the public will want to see this gorgeous star in her newest and greatest

film successes.

LOVEY MARY King Vidor, Director. With Sally O’Neill, the Won-
der Find. By Alice Hegan Rice and a continuation

of her famous “Mrs. Wiggs of the Cabbage Patch.” The book is a classic dear to the

hearts of all readers and is a story known in every corner of the country. The sunshine
kid of an orphanage engages her saucy and winning personality in as delightfully human
adventures as the screen has everseen. With the new great screen personality Sally O’Neill.



WOMEN AND WIVES The best-seller novel of Harvey Fer-
gusson. With Eleanor Boardman,

Conrad Nagel. The publisher Alfred A. Knopf reports it as one of his greatest bets. No
wonder it’s a money-maker at book-stores because it’s built of human stuff, the joys, the

tears, the drama that go to make great entertainment. That’s why in its special screen

production, cast with selling box-office names, it’s going to be a coin-getter.

A LITTLE BIT OF BROADWAY Connell’s nov-

el of a beauty among the white lights, her folks back home, a reputation at stake, the boy
who waited and another who wanted. A heart of gold and the mud-slingers. It’s got the

audience wallop, the heart appeal and human interest that makes a sure-fire audience

draw. Showmen picked this story and showmen are producing it for box-office profits.

It’s the kind every showman in the country will want. Director and important cast to

be announced.

HOW DARE YOU! A wonderful Rupert Hughes comedy ro-

mance. Remember “Excuse Me!” at the

box-office. “How Dare You!” is just like it— only more so! That title with the

Hughes audience angle insures pep, action, fun, and a whopping love story. A story

that’s right up to the second in smartness—peopled with folk that just stepped out of the

pages of life and whose human story makes 100 per cent entertainment. The Director

and money-winning cast to be announced.

BROWN OF HARVARD America’s most famous college

classic, by Rida Johnson Young.
With Conrad Nagel, Eleanor Boardman. Not only has it especial appeal for the younger
generation to whom the romance of great college life is absorbing, but to every type of

picture-goer it offers clean, thrilling entertainment. A surprise sensation, pep, youth,

heart-interest. The story of Harvard’s famous racing crew is just part of this great story.

I A^ IP M Great Hits. Two winning Jackie Coogan
productions. By Willard Mack, who wrote

“The Rag Man.” They give Jackie even greater opportunities for the heart appeal and
human touch. Again the lovable waif in tattered clothes. Watch for “Dirty Face,”
and “Old Clothes,” two great titles and stories that will stir the emotions of all audiences,

because they’ve got the recipe for human happiness—the joy, the tears, the smiles, the

little troubles. Jackie in rags steals their hearts away.

P MiADNESS Wkh Aileen Pringle, Lew Cody. By S. J.

Kaufman, the famous nationally syndicated

author. A romantic love drama between a man of wealth and an obscure beauty whom
he trails from the gilded haunts of wealth to her shabby home. Aileen Pringle, as the
siren, more ravishing than in “Three Weeks.” She has what Elinor Glyn calls “it”—and
that’s what accounts for her great popularity at the box-office. Here’s an audience picture

!

TIJF RFA^^^M VI/ Elinor Glyn’ s world-famous romantic novel,

her successor to “Three Weeks” and “His
Hour.” Jack Conway, director. With the wonderful lovers Aileen Pringle of “Three
Weeks” fame and Conway Tearle, who was the romantic hero of “The Great Divide.”
This is one of Elinor Glyn’s best selling novels, a throbbing love story set in a jewelled
background of wealth and elegance, with a great cast. Look forward to a sumptuous
Glyn gold-getter.



MORE STARS THAN
THERE ARE IN HEAVEN

in

THE QUALITY 52
for 1925-1926

I
N 1924-25 Metro-Goldwyn-Mayer established a record for

consistent money-making at the box-office that has never
before been equalled by any company at any time. The season
1925- 1926 finds this great organization more than prepared to con-
tinue to set the high pace which has made Metro-Goldwyn
the Talk of the Industry. The studio organization, headed by
Louis B. Mayer and his associates Irving Thalberg and Harry
Rapf, that has shown in the current year its keen knowledge of

what exhibitors want, remains intact, an assurance to showmen
of business-pictures. The productions listed in the preceding
pages are, picture for picture, great big attractions, destined to

reap a fortune for exhibitors in the new season. Well known play-

ers, big vehicles, directors who have made the industry’s successes

— that’s the Quality Fifty-Two! Metro-Goldwyn delivered the

goods this year. You can depend on far greater clean-up attrac-

tions in 1925-1926 from the fastest-moving outfit of them all!

METRO-GOLDWYN
The Talk of the Industry
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Consider these Facts

Greatest Uuthors

Greatest Stories

^he Greatest Stage Pla^s

^he Greatest Directors

^he Greatest Stars

^he Greatest Picturesin
Qm^ ^oWn at (Mil

THE GREATER FORTY
Qommourub Q>Lctures

—and we can proHe it /
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Directed by
Victor Heerman
Screen play by

Thomas J. Geraghty

THOMAS
SUGGESTED BY

GEORGE ADE'S
STORY

w

OLD HOl^£ W££K
/!

WITH

LILA LEE

The crowds and the critics are unanimous!
“
‘Old Home Week’ is so perfect that we need

do little more than say, ‘Do not miss it!’ It is

the best thing Thomas Meighan has done for

ever so long,” says the New York Herald
Tribune.

“Nothing so aptly drawn and amusingly set

forth has been seen in the films for months. It

is truly dramatic and witty. I offer ‘Old Home
Week’ Eis an example of honest entertainment.”

(N. Y. World)

Variety’s showman-critic agrees: “Tommy is

appearing in one of the best pictures he has

done in some time.”

“Old Home Week” is doing excellent business

at the Rivoli, New York, in a week of summer
weather. And repeating in every other key
point

!

Made by the same star, leading woman, etc., as

“Back Home and Broke”—and even a better

box office bet.
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Another &R.0. Itone forYou from Paramouttt

RICHARD

DIX
'^^ODAY Dix means dough to you. The

fans watch for his pictures and flock

to see them. A clean boy with the face

and body of a hero and the gay soul of

a comedian—Dix is exactly the type

American audiences love.

From leading roles Dix recently grad-

uated to stardom by public demand.
Already he’s given you three outstand-

ing starring successes
—“Manhattan,”

“A Man Must Live” and “Too Many
Kisses.” Now comes “The Shock
Punch,” the best of the lot! A cyclonic

comedy in which Dix has lightning in his

fists and laughter in his heart. “Dix
is delightful—absolutely himself. We
cheerfully recommend ‘The Shock
Punch’,” says the New York Herald
Tribune.

You can assure your people of a con-

tinued supply of corking Dix pictures. In

the Greater Forty he appears in four : as

the hero of the super-special, “The Ten
Commandments;” as the college-bred

Indian brave in another epic, Zane
Grey’s “The Vanishing American,” and
in two big starring comedies

—“The
Lucky Devil” (“California or Bust”)
and “Womanhandled.”

Richard Dix is a big box office bet for

you now; and he’s growing bigger by the

minute I

Members Motion Picture Producers & Distributors i f America, Inc., Will II. Hays, President
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Anew independent /

^Ibee Pictures Corporation
LOUIS BAUM, PKesident

cJlI witii

MaODRiVMATIC THRILLERS
presented by^

W.T. LACKEY

Dorothu^Drcur
"THE PRINCESS OF PERSONALITY"

I Jnitud Rjdmse

MISS DUPOXT, KOHEKT EEIJS, SHELDON LEWIS

' LLBEE PICTURES are meeting the State Righters de-

mands with pictures, that for investment, casts, stories

and production detail, can take their place beside any-

thing the industry knows, backed by that same com-

petent showmanship, publicity and exploitation that

has made box-office records in the past.

Territories now being sold

EEEBEB PICTCKES CORPORATION
1209 Loew State Building

New York City

Foreign Distributors

INTER-GIXIBE EXPORT COUP.
25 West 45th Street

New York City

i
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,
LIONEL

BARRYMORE
In

K MAN
OF IRON
AN ADAPTATION

I

: By Lawrence Marsten

In “A Man of Iron,"’

Lionel Barrymore has
found one of the finest

vehicles of his distin-

guished screen career.

In the stern, forbidding
background of a great

steel mill is laid the

drama of the tremen-
dous struggle of a strong
man to conquer a weak
woman.

It is a battle against

great odds~a battle, the

winning of which solves

a problem whose very
presence is a menace to

the age-old institution

of marriage.

Man of Iron" is a
production that is uni-

versal in its appeal.

At These Leading Elxchanges
ALBANY—First Graphic Exchanges, Inc.
ATLANTA—Southern States Film Co.
BOSTON—Independent Films, Inc.
BUFFALO—First Graphic Exchanges, Inc.
CHICAGO—Celebrated Players Film Corp.
CINCINNATI—Standard Film Service Co.
CLEVELAND—Standard Film Service Co.
DALLAS—Southern States Film Co.
DENVER—De Luxe Feature Film Exchange
DETROIT—Standard Film Service Co.
INDIANAPOLIS—Celebrated Players Film Corp.
KANSAS CITY—Independent Film Co.
LOS ANGELES—All-Star Features Distributors, Inc.
MILWAUKEE—Celebrated Players Film Corp.
MINNEAPOLIS—Gold Seal Productions
NEW ORLEANS—Southern States Film Co.
NEW YORK CITY—Commonwealth Film Corp.
OMAHA—Liberty Films, Inc.
PHILADELPHIA—-Masterpiece Film Attractions
PITTSBURGH—Federated Film Exchange Co.
SAN FRANCISCO—All-Star P'ealures Distributors, Inc.
ST. LOUIS—Columbia Pictures Corp.
WASHINGTON, D. C.—Trio Productions

ITS A ROMANCE OF A LOVELESS MARRIAGE
CHADWICK PICTURES CORPORATION

729 Seventh Avenue.
I . E . Chadwick. . President

.
Foreign Rights Controlled by
Simmdhds-Kann Enterprises, Inc..
220 West 42nd Street. W Y. C.



18 EXHIBITORS HERALD June 13, 1925

Greiver Productions
831 South Wabash Ave., Chicago, 111.

For Northern Illinois and Indiana

“BETTER PICTURES FOR LESS MONEY”
“TALES OF A THOUSAND AND ONE NIGHTS”

Arabians Super Special. The Most Beautiful Picture Ever Filmed.

“RED LOVE” Special Feature Starring John Lowell and Evangline Russell. An entirely new
theme.

14 J. J. Fleming Productions—featuring A1 Ferguson, the all-round outdoor favorite.

8 J. J. Fleming Productions, starring F. Schumann Heink, son of Mme. Schumann Heink, in

society stunt dramas.

6 James Oliver Curwood Intense Box Office Dramas.

8 “Secret Service” Dramas, starring lovely Peggy O’Day, the “Thrill Girl.” Produced by S.

Cole.

8 “Ken” Maynard’s, World Greatest Trick Rider with 6 Bathing Beauties, and his equine

wonder “Tarzan.”

8 General Chas. King’s “Frontier Features.” Western Army Post Dramas, produced by

Clifford S. Elfelt.

8 De Luxe Society Dramas of striking International Complications. Produced by Clifford S.

Elfelt.

8 Absorbing Melodramas with the Celebrated Western Stars, Forrest Taylor and Ann
Berryman. Produced by Forrest Taylor Productions.

1 - 10 Episode Mystery Serial “THE MYSTERY BOX” and

1 - 15 Episode Mystery Serial “THE POWER GOD” both starring Ben Wilson and Neva

Gerber, the King and Queen of Serials—Produced by Ben Wilson.

12 - 2 Reel “Sheiks and Shebas” Comedies. 12 - 2 Reel “Hey Fella’s” Kid Comedies. Both

these riotous record wrecking series produced by McKnight-Womack Productions.

6-2 Reel Novelty Knockouts “Fragments from Life” by F. Herrick Productions.

This program has been selected with the greatest care for quality and guaranteed delivery.

We are selecting our exchanges with the same care so write Greiver Productions to book

this great line of real Independent attractions.

DAVIS DISTRIBUTING DIVISION, Inc.

J. CHARLES DAVIS II., President

723 SEVENTH AVENUE
NEW YORK CITY

West Coafrt Office; Lane Mortgage Building, Bth and Spring Sts., Los Angeles, Calif., Telephone Tucker 4906
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On the occasion of its

TENTH ANNIVERSARY

EXHIBITORS HERALD

will publish a Special

Anniversary and Studio

Number under date of

June 27
Advertising Forms will

close in Chicago on
June 15.
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LOU TELLE6EN
ELLIOT DEXTER
TAYLOR HOLME/

’GE0R6E FAWCETT
LOUI/E LORRAINE I

WILLIAM COLLIER Dr.!
GERTRUDE A/'TOR '

CANTON 6LA//'
JO/EPH yWlGKARO

KENNETH HARLAN
JOHNNIE WAL.KER.
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WNOHAM yTANDlNG
ALEC B. FRANCIS
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MAUDE GEORGE
JOHN T HACK.
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LANGDON M'^CORMCK

t-j
Auikor of

‘ One

%T0Vt.M
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ALL yjAR CArT * f
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’fhorobrect
GLADYY HULETTE

THEODORE VON ELTZ
CARTER DE HAVEN

MACLYN ARBUCKLE
THOMAwT JEFFEP-^ON

VIDOINIA BROWN FAlRE
HALLAM COOLEY, ROBERT BROWER
EDITH YORK, LILLIAN LAN6D0N

MADGE BELLAMY
william COLLIERJr.
wyndham standing
6ERTRUDE ASTOR
DAVID TORRENCE
JOHNNIE WALKEFt
WALTER LONG
CLAIR MCDOWELL
ALEC 6. FRANCI S
6LADVS BPOCKWELU

VME

yiK0iN
vvl+K.

KENNETH HARLAN
WALTER HIERS
SAM DeORASSE
RO/A RO/ANOVA
ALICE LAKE

DOROTHY REVIER
CE/ARE 6RAVINA
FRANK LACTEEN

s

CProduced by

PHIL GOLDSTONE
TRUART

BI6 ’‘6
"

I
C~j’ore>ign T)istrs.

JACOBO GLUCKSAVANN
*S‘eVenfAc/lt>e. NE'W'-YORLC.
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THE CROOK’S DAUGHTER

For release by THE PRODUCERS DISTRIBUTING CORPORATION

'They had never seen each other before, the'

seedy confidence man and the lovely girl reared

in luxury.

How could she guess that underneath that shabby coat

beat a heart that yearned for her more than anything

else in the world? He longed to lay the world at her feet

—and all he could do was to teach her a cheap trick!

To her it was the amusement of a moment— to him it

was the climax of a lifetime.

This is Jim Warren—the crook in

who, played byH.B.Warner, will go down in dramatic history

as one of the most humanly REAL characters of the stage*

The outstanding dramatic success of New York’s current the-

atrical season. Now being produced as a great photoplay with

LEWIS STONE in the leading role -directed by RUPERT
JULIAN—under the personal supervision of

CECIL B. De MILLE—
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CONWAY TEARLE
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PERCY MARMONT
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Directed by

IRVING CUMMINGS
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Jssistant Director. . Charles Wbostenhnme
Jrt Director Jack. ORey
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a great success
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A ^init notional Picture

EDWIN CAREWE

In a pictmization of Martha Stanley's stage Success

MT SON'
with

JACK PICKFOKD
and a. notable cast including

HOBART BOSWORTH, IAN KEITH,
CHARLES A. MURRAY, MARY AKIN,
CONSTANCE BENNETT, DOT FARLEY

Directed by Edwin Carewe, Scenario by Finis Fox,

dssi. Director WcL111C6 FC3X, Cameraman L.J. O'Connell,

M Direction John D. Gchulze, J/Z/r 6<i(for Laurence Creuti

the facts —not the enthusiasm
V # . r».

Foreij^ Rights Controlled by V
Members of Motion Picture Producers and Distributors of America Inc.^Wlll Hays J>resutont \363 Madison Avenue, NewYirk ^

ij^ Right:

First National Riciures Inc

Madison Avenue, New 'fork
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Cinema Crusader

Raises Objection

Mr. Tamar Lane, a cinema cru-

sader who writes entertainingly for

“The Film Mercury,” does not like

our contention that “motion pictures

are not art hut entertainment.” He
shudders at our thought that pro-

ducers of motion pictures should
tread the sidewalks of New York and
Main Street and not hrowse about
the Elysian Fields. He suspects a

low-brow complex in this sanctum.
However, it is well that we should

have the voice of a Mr. Lane crying

—

even if sometimes in the darkness

—

“Excelsior.” We need the fiery slings

of a crusader, intolerant of anything

this side of perfection. Mr. Lane
must he encouraged.

We, therefore, pass lightly over his

misinterpretation of our contention

which certainly did not ask for any
levelling of the artistic standards of

motion pictures to accommodate the

mentalities of morons and nit-wits,

hut, instead, asked protection against

the production parallels of these who
seek to parade offensive “box office

stuff” as art.

* * *

Notable Case

of Progress

The Metro-Goldwyn Picture cor-

poration in its use of the advertising

slogan, “The Talk of the Industry,”

does not hit far off the mark. This
company, and the metamorphosis
which it has undergone, is, in fact,

the subject of wide interest and dis-

cussion throughout the business.

There is drama—and even melo-
drama—in the record of this com-
pany for the past year and one-half.

At the time of the merger which
united Metro and Goldwyn the skep-

tics were loud in their lamentations,
pointing out that the plan and scope
of the merger constituted too large

an order for practical realization.

But the wail of - the skeptics has
died away and in its place has come
the interested discussion which, for

advertising purposes has been trans-

lated into the phrase, “The Talk of

the Industry.”

It is interesting to note that when
Mr. Louis B. Mayer officiated at the
ceremonies at the Goldwyn studio
which added the names of Metro and
Mayer to the Culver City corporation,
he was initiating no play-safe policy
but, on the contrary, immediately
undertook a wholesale revision of the
system and practice of making pic-

tures that certainly was no half-way
measure. He obviously intended to

make a bold and broad stroke to ac-

complish a new order and he kept no
ties to the past. Such an action al-

ways excites interest and, when it

succeeds in its purpose, there should
be no stint of credit for its originator.

During a time when the competi-
tion in making quality product has
raged at a fever heat, the Metro-
Goldwyn studios have produced a

line of product that generally sums
up to a thoroughly commendable
achievement. Mr. Mayer and his as-

sociate executives in production, Mr.
Irving Thalberg and Mr. Harry Rapf,
have struck boldly and effectively at

several of the evils that have long
been a burden on production. It is

no longer popular—or possible—for

directors to “run wild” at the Metro-
Goldwyn-Mayer studio. They must
either conform to what executive

judgment and responsibility de-

mands or seek another scene for their

operations. Pursuant to this policy,

“names” have been dispensed with
the loss of which under other cir-

cumstances would have been re-

garded in the light of disaster.

Here the theory that good pictures

make good players—and even stars

—

has received ample justification. Out
of obscurity in one case, and worse
in another, two legitimate stars have
been developed. A considerable list

of subordinate players, of no par-

ticular previous standing, have been
developed to the point where they
are now accepted influences at the
box office. In other cases players

who were pronounced as being de-

ficient in one way or another have
been permitted to pass on and are no
longer a detriment.

Another conspicuous phase of the
Metro-Goldwyn production policy is

an open door for new faces and new
brains. This has born fruit in the
appearance of players that have
quickly caught the popular fancy and
directors who are making attractions

of undisputed appeal.

Even in the kaleidoscopic business

of motion pictures it is no wonder
that the industry is talking about the
changes that have taken place within
th’ Metro-Goldwyn organization.

* -X- *

Equipment Makes
Year-Around Trade
Modern scientific equipment makes

it possible for the motion picture the-

atre to he an all-year around busi-

ness. There is, of course, the com-
petition of the outdoors to be con-

tended against but the theatre, prop-

erly equipped and managed, is in a

position to hold its own.

At this season of the year the ex-

hibitor has many opportunities for

practical demonstration on the point

of just how important is the influence

of proper ventilating and cooling

equipment on box office receipts.
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Remember
1920 ?

Surely, you have no diffi-

culty remembering the great-

est “boom” period in the his-

tory of the United States.

Almost every business con-

cern in the country looks

hack upon that period as the

golden era. Few concerns

hope to total the record they

made during that time.

Compared with the year

ending June 1, 1920, Exhib-

itors Her.ald carried 561

more pages of advertising in

the year ending June 1,

1925!

Of the three other national

motion picture weekly trade

papers, one shows a loss of

2,197 pages in comparing the

same periods ; a second shows

a loss of 2.244 pages, and the

third, a loss of 1.893 pages.

There is only one national

trade paper in the motion

picture field which has gone

forward steadily in the last

six years in circulation, ad-

vertising, and prestige —
Exhibitors Herald.

Re-Takes

DOOTLEGGING naughty novels and
•*-' snappy magazines is the latest enter-

prise. The news stands present great open
spaces where the jazz-age literature used to

rest.

4: * *

Why is it every time we don o-ur new
straw chapeau—$1.98 and NOT waterproof
—it rains. .And out here where they said

you could wear ’em all the year ’round,

’cause the weather is “delightful.”

4: * 4:

Sez Larry Weingarten

I see Jackie Coogan is going to do Ham-
let. Yep, and none other than David Be-
lasco is going to train him. We never saw
Hamlet with torn cap and baggy trousers,

but suppose it can be done.

4: * *

Hollywood Fables

By Buster Keaton

I'roperty Man—I don’t think it’s fair Mr.
I’roducer to keep me on salary between
pictures.

Assistant Director—The call for this

morning was 9 o’clock, but I told the extras
they could sleep as long as they wanted to.

Star—You say the Kiwanis Club from
Peoria is visiting the studio? Why don’t

you bring them right over to my set?

Handsome Juvenile—It’s only a 20 feet

drop, I don’t need a double.

Press Agent—My client is not really a

very good actor.

4; * *

Sure of Success

Paavo Nurmi has presented Douglas
Fairbanks with the shoes he wore in every
race he ran in the United States. Doug,
is going to give them to Sid Grauman for

his next long run.

* * *

What’s a Riff?

From a hot press story which just

snowed in I learn that the United lot has
the only known Riff in Hollywood. A
Riff, in case 3'ou don’t know, is a colored
gentleman ’w’ho runs errands and drinks

gin. according to those reliable press agents
Aliller and Dunning.

* * *

Plenty of ’em

The cry of the Los Angeles autoise this

week is : “Give me more windows in my
sedan to paste Shrine stickers in.”

* + *

Stung by the Bug
Every time we go to one of these di-

rector's homes and enjoy a quiet evening,

we want to be a director. Last week Bob
Vignola entertained 50 press folk and now
there are 50 potential directors dashing
around Hollywood in search of news, and
director’s jobs.

* * *

Silent Drama
.All the stars had to get out their boiled

shirts last week and attend the opening of

the new West Coast theatre, the Boulevard,

but thank heavens all of them didn’t try to

make speeches.
* + *

Parting Shots

I hope the Wampas got ants in their

picnic sandwiches. —R. M.
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Christie Bans Radio
Broadcasting for Sake

of Exhibitors Business
(Special to Exhibitors Herald)

HOLLYWOOD, June 2 .—Christie ar-

tists will not go on the air. That ulti-

matum was issued by A1 Christie to his

contract players last week with the expla-

nation that it is not fair for motion picture

players to aid in a business that is injuri-

ous to exhibitors’ business.

“We have taken this step,” said Chris-

tie, “after we had been given a proposition

to install a radio station in our own studio

in Hollywood. We do not attempt to reg-

ulate the time of those players appearing in

Christie features but who are not under

contract with us. We in our small way
cannot make or break the custom of air

programs. The time will soon come when
the picture industry will have to make up

its mind whether to lend its talent free for

air programs.”

Postal and Printing

Cost Increases Strike

Magazine Publishers
Additional financial burdens have recently

been placed upon magazine publishers, de-

spite the fact publishing costs have risen

steadily since 1920 when costs in many
other lines had practically reached the peak.

The recent postal rate increase hits sec-

ond class matter (newspapers and periodi-

cals) harder than any other class of matter,

resulting in additional mailing charges of

from 25 to 50 per cent.

Printing costs also were increased recent-

ly by virtue of additional compensation

allowed to various groups in the printing

trade.

Famous Plans $600,000
House in Schenectady

(Special to Exhibitors Herald)

ALBANY, N. Y., June, 2.—Harmanus
Bleecker Hall, largest theatre in Albany,

will add 400 to 500 seats this summer,
bringing the capacity to 2,500. The hall is

owned by the Proctor interests. The addi-

tion will include four store fronts.

In Schenectady, Famous Players is nego-

tiating for a site for a theatre which it is

said will cost $500,000 and seat 2,500. Proc-

tor interests are erecting a $600,000 theatre

in that city.

**Best Salesmen*'' to Go
to Educational Meet
(Special to Exhibitors Herald)

NEW YORK, June 2.—Exchange man-
agers and officers of Educational will hold
their fourth annual national convention
June 10, 11 and 12 at the Pennsylvania
hotel. Three salesmen who have made
the best showings will attend the meet-
ing. They are Jack Nelson, E. R. Skiboll

and Sol Title.

$250,000 to Be Put on
Vitagraph Coast Studio

(Special to Exhibitors Herald)

HOLLYWOOD, June 2.—The old Vita-

graph studio here will be remodeled, it has

been announced by Warner Brothers, with
the purpose of putting production work
into it which has been planned for the

New York Vitagraph studio, which will be
closed. It is estimated that $250,000 will

be spent on the Coast studio.

Famous Adds Five to Chain;
Fitzpatrick-McElroy Building
Warner Brothers Acquire Five Theatres in South and Com-

pletes Plans for Hollywood House—Lesser Denies

Report of West Coast-Paramount Deal

Theatre Situation at a Glance
Fitzpatrick & McElroy, owner of a large chain in Michigan and

Illinois, is building three new houses in Michigan.
Asquisition by Famous Players-Lasky Corporation of five theatres in

Bay City, Mich.
Denial by Sol Lesser of rumor that Paramount would buy the big

West Coast Theatres chain of 130 houses.

Warner Brothers completes plans for its first California theatre and
acquires five houses in North Carolina.

Arthur Lucas of Atlanta, Ga., invades North Carolina with the acqui-

sition of the State and Superba theatres in Raleigh; the opening of his

new Egyptian in Greenville, and his

The Herald’s news reports of the fore-

going developments follow:

Fitzpatrick-McElroy

Building Three

manager.
It is reported on reliable authority

that agents of Famous Players have
been feeling out various key city first

leasing of the Ideal in Charlotte.

run theatre proprietors with a view to
purchasing additional lioldings.

Warners Invade
Southern States

(St’ecial to Exhibitors Herald)

NEW YORK, June 2.—Warner Broth-
ers has invaded Paramount’s Southern
territory by the purchase of five theatres
and the taking over of the management
of a sixth. According to current belief
in film circles here this is but the begin-
ning of purchases which the Warner’s
plan to make in territories where Para-
mount is the only competitor.
The theatres purchased are the H. B.

Varner houses in Concord and Lexing-
ton, N. C, and the two R. D. (Traver
houses in Charlotte and one in Colum-
bia, N. C. Tlie management of R. D.
Craver’s house in Winston-Salem, N. C.,

has been taken over by \\’arners.
An exchange will be opened by the

Warner’s in Charlotte to handle tlie sit-

uation in that section, and the announce-
ment of this is taken as verification of
the report that other houses in that dis-
trict will be accpiired.

Sol Lesser Denies

Paramount Report
(Sheciul to Exhibitors Herald)

LOS ANGELES, June 2,—The report
which became current here during the
last few days that Paramount was to
purchase the Ifig Y’est Coast Theatres
chain has been denied emphatically by
Sol Lesser, vice-president of the circuit

and of First National. Said Mr. Lesser:
“A broker visi*;ed the V/est Coast of-

fices last week and asked if any of our
stock was for sale. He was told it was
not. This broker represented a client.

‘‘There is 95 per cent of the West
Coast Theatres stock held by Messrs.
M. and A. L. Gore, Adolph Ramish, and
myself.
“We have had many offers from film

producing organizations for the purchase
of our circuit, but it is not for sale. The
chain of theatres is independent of all

producers and none of its stock for sale.

“Our screens are open to any pro-
ducer of good product whether or not he
represents First National, Famous Play-
ers, or Metro-Goldwyn-Mayer. We re-

quire over 300 big features each year for

our screens. We are open to all pictures
irrespective of their owners or producers
or distributors.

“There is no combine or so-called
‘big three.’ .^s a matter of fact, all of

{Contimted on page 46)

Kenneth Fit/patriok

destroyed by fire

in the spring.
This h o u s e,

which will open
on Labor Day,
will excel any-
thing in that sec-

tion of the state, McElroy
according to

company officials.

In Ludington, a 1,000 seat house is

going up to replace the old Lyric. This
new showplace will open in August.
One of the company’s most elaborate

houses is being erected across the street

from the Rex in Three Rivers. This
theatre will occupy a site 50 by 200 feet,

and in addition to the theatre it will

contain a store and offices. This house
will seat 1,000 on one floor.

Paramount Acquires

Five in Bay City
(Special to Exhibitors Herald)

BAY CITY, MICH., June 2.—An-
nouncement has been made that Famous
Players-Lasky corporation has taken
over flve theatres in Bay City. These
include Regent, Washington, WTnona
and Columbus, owned bj^ James Steele

and W. C. Watson.
Mr. Watson, who owned a 50 per cent

interest in the houses will remain as

Fitzpatrick & McElroy, owning the-

atres in Alichigan and Illinois, is build-

ing three houses to replace theatres
which the com-
pany is now op-
erating in three
Michigan cities.

In Alpena, a

1,300 seat house
is being erected
on the site of the
Maltz, which was
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N ew YORK.

—

Harvey Day, after read-

ing of the evolution trial, says it only

confirms the opinion he has long held that

William Jennings Bryan is non compos

Memphis, Tennessee. . . . Bill Morgan,

who goes from First National to P. D. C.,

says pulling up stakes, after eight years, is

like leaving the old boyhood home. . . .

Nathan Burkan has turned author and is

writing a treatise on the ills of exhibitors

and their remedy. . . . /. Irving Green,

proud father of Nancy, born May 18 and

weighing 7 pounds, now knows w'hy

“Fathers’ Day” w'as invented for June

21. . . . Herbert Brenon sailed last week

for a consvdtation with Sir James Bar-

rie. . . . Ray Rockett, subbing for John

McCormick at First National’s Coast stu-

dios, is in New York. . . . Sidney Gar-

ret, of Inter-Globe Export, sailed last week

for a European trip. . . . Sven Aas, one

of First National Swedish exchange man-

agers, is in New York on a visit, and you

pronounce his name. . . . Raymond Cav-

anagh says it’s pretty tough w'hen this pro-

hibition makes a man w'alk two blocks to

get a drink. . . . Johnny Hines, live ware,

will make “The Live Wire” as his first

picture under his First National con-

tract. . . . Fred Hamlin, rara avis among

press agents, has made himself ill by over-

wx)rk and is in a New York hospital. . . .

Dr. Daniel Carson Goodman is back from

a six weeks’ trip to the other side, fat,

tanned and happy. . . • Major H. C. S.

Thomson, head of F. B. O., is on another

trip to the Coast. . . . Eddie Bonus, who

has fallen away to a troy ton, expects to

take on w'eight now that the Alamo Boat

Club has been put in commission for the

season. . . . Oscar Price believes he has

a best bet in Glenn Hunter with Joseph

Henabery directing the first two pictures.

. . Sam Sax is another producer getting

himself busy making pictures with Jim

Kirkioood and Edna Murphy as his pick.

. . . Hal Roach, the comedy king, is in

New York consulting with Elmer Pearson

et al and looking at the Broadway shows.

Bryant Washburn is dickering with

several producers looking toward making a

few pictures before returning to his home

on the Coast. . . . Lee Ochs, himself a

man of peace wdth a liking for fights,

showed the Berlenbach-McTigue at the

Piccadilly. . . . Marcus Loezv will per-

sonally open his new Coney Island theatre

on June 17, aided and abetted by the usual

galaxy of stage and screen stars. . . .

Nat Rothstein is all het up over three

F. B. O. pictures getting Broadway show-

ings within two weeks. . . . Al Feinman,

former well-known exploiter in these parts,

has been in Philadelphia for Universal so

long that he walks and talks like a Uni-

versal man in Philadelphia. . . . Raymond
Peck, director of the motion picture bureau

of Canada, was the principal speaker at

Thursday’s A. M. P. A. session. . . . Joe

Seider says he is not looking for bathing

beauties for the M. P. T. O. N. J. conven-

tion at Asbury Park, but he wants a lot of

girls who can swim. . . . Al Harstn says

he isn’t proud even if he did get his pic-

ture in this paper last week. SPARGO.

Home Office and Studio Shots

Ena Gregory, Baby Wampas star who recently flew
across Lake Michigan, appeared in Universal’s “Sport-
ing Life” and soon will be seen in House Peter’s “The
Still Alarm.” She says you can teach a new doll new
tricks.

Betty Bruce, 17, was taken from
a Brooklyn stage by Burton King,
Lumas director, to play in “The
Police Patrol.” A “find,” King
vows.

E. B. Hatrick, general manager
of International Newsreel and
vice president of Cosmopolitan
Productions, smiled his farewell

when he left for Europe.

Jn
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Rules Contract Violated by
Gleichman; Case Is Dismissed

Court Decides That No “Joint Adventure” Existed in Five

Year Agreement Between Famous Players-Lasky

and Former Broadway-Strand Owner
(Special to Exhibitors Herald)

DETROIT, MICH., June 2.—Ruling that no “joint adventure” existed

in the five year agreement between Famous Players-Lasky Corporation and
Phil Gleichman, and that Gleichman, former owner of the Broadway-
Strand theatre here, did breach his contract. Judge Fred S. Lamb in the

Wayne county circuit court, dismissed the exhibitor’s suit against the

producing-distributing company “without costs to either party.”

“Herald” Prints Complete Decision of Court

Judge Lamb’s complete decision in this case, which had attracted coun-
try-wide interest, follows

:

“Now, gentlemen, I will say that practically all of the time we have been
in the trial of this case I have spent my outside time in following the record
and looking up the law, and trying to keep in touch with the situation from
time to time, so that when we came to this point I would have practically

arrived at my conclusion as to what the rights of the parties were.

June 13, 1925

Texas Valley Exhibitors

Organize Club and Pick
D, J. Young President

(Special to Exhibitors Herald)

BROWNSVILLE, TEX., June 2.—Or-
ganizing the Valley Exhibitors, 14 motion
picture showmen of the lower Rio Grande
in Texas elected Dave J. Young of the

Dittmann and Dreamland in Brownsville
as president at a meeting last week in Har-
lingen, Tex. Roy E. Kintz of the Palace,

McAllen, was chosen secretary and treas-

urer.

Better pictures, improved general busi-

ness and better exploitation are the objec-

tives of the new club. Booking combines
were not mentioned at the gathering.

The Valley Exhibitors will convene once

a month and a fine of $5 will be assessed

against any members not attending. Dues
are $1 a month. A smoothly working or-

ganization that will materially benefit the

showmen is already in prospect, according

to Mr. Kintz.

Jackson County*s Tax
Burden Brings Hearing

(Special to Exhibitors Herald)

KANSAS CITY, MO., June 2.—Kansas
City exhibitors will know in a few days

whether they are to receive relief from an
almost unbearable county tax burdened
upon theatres of Jackson county. A com-
mittee from M. P. T. O. Kansas-Missouri
will appear before the county court at a

special hearing. The tax, considered by
exhibitors as prohibitive, is $50 a year on
all houses containing less than 600 seats

and $100 for larger theatres—this in addi-

tion to regular occupation license, city,

county and state taxes.

An investigation is being made by C. E.

Cook, business manager, concerning the

tax rate on jewelry stores, sport goods
houses and other businesses which might
be considered as dealing in luxuries.

Barthelmess Saved by
Grit of Dying Airman

(Special to Exhibitors Herald)

WASHINGTON, June 2.—Richard Bar-
thelmess, film actor, was saved from death
by the courage of a dying aviator when
Lieutenant Ten Eyck Dew Veeder, naval
airman, brought down his passenger safely

after the flier had been rendered uncon-
scious by a heart attack. Veeder, taking
Barthelmess from Norfolk to Anacostia,
waved toward the ground and then made
a perfect landing. The actor spoke but
there was no reply and the motor con-
tinued running. Barthelmess summoned
aid but Veeder died while naval physicians

were trying to revive him.

Warners Turn 4 More
Districts to Vitagraph

(Special to Exhibitors Herald)

NEW YORK, June 2.—Warner Brothers

this week acquired the product previously

held by franchise holders in four more
territories and have placed it in the hands
of Vitggraph exchanges for distribution.

Nine such districts have now been taken
over by Warners.

B, P. Schulberg Moves
(Special to Exhibitors Herald)

NEW YORK, June 2.—B. P. Schulberg
Productions, Inc., moved this week to new
quarters at 117 West 45th street.

“What I have to say may not agree
with the contentions of either party en-
tirely, but that does not necessarily
mean that either party is wrong, or that
I am absolutely right, but I am going
to tell you how it strikes me. I made a

few notes of what I want to say in order
that you may have what you are entitled

to, and have some reason for the con-
clusion that I reach.

Differs from Contentions

“In the first place, viewing the record
from a cool and dispassionate point of

view, I shall undoubtedly differ some-
what from the contentions of either

party in my analysis of the controlling
questions presented.

“I shall take the franchise contract, so-called,

as made, and interpret it in the light of what the
parties have seen fit to do under it in seeking to

determine the rights of the parties.

“The primary question is, what relation wa.s

established between the parties when they entered
into the franchise agreement in September, 1919.

It is not a question of what they called the result

of their efforts, but what did they contract for?
Did they intend to contract for those things which
the law regards as constituting the relation of
joint adventure, or that of licensor and licensee?
That is the primary question in this case, as I

view it, and I think you have admitted in your
arguments that it is the controlling question
“Looking at it from a practical standpoint, then,

we have.
“First. The plaintiff with a theatre in which to

exhibit pictures.
“Second. The defendant. Famous Players-

Lasky Corporation, with pictures for exhibition
for a consideration.
“Now, that was the situation when this con-

tract was made in September, 1919. One desired
to purchase service and the other desired to sell

its service. The result was Exhibit 1, as sup-
plemented by Exhibit 2, and the second year by
Exhibit 3, and the third year by Exhibit 4.

$12,500 a Minor Incident
“The $12,500 was a loan and but a minor inci-

dent in and to the franchise agreement and
should have no force or effect in determining
what relations the parties intended to establish,
except as to its bearing on the question of
whether or not plaintiff had violated the terms of
the agreement entered into in September, 1919.

“Except as fixed and determined by the con-
tract itself, neither party had or was to exercise
any proprietary interest or control over that
which the other had and exclusively controlled.
There was no common property interest in what
either party contributed to the business. There
was no fixed scale providing for the ups and
downs of the business to be applied alike to both
parties at all times. One party took all the risk
and shouldered all the loss all the time.
“Now, these elements, in the judgment of the

court, are all foreign to any real conception of a
partnership or a joint adventure under the laws
of this state.

“Under the contracts as made was the plaintiff
to have first choice of all pictures released?
“Under the first contract the distributor made

whatever selection there was to be made.
“Under the second contract the distributor has

the right to designate proper productions for ex-
hibition in plaintiff’s theatre, and, then, the ex-

hibitor and distributor shall mutually agree as to
what pictures shall be shown.
“Under the third contract ‘feature productions,’

mutually chosen by the parties, were to be shown.
“The expression ‘mutually chosen’ is plain,

common, every-day language, and can have but
one meaning. A picture is mutuallv chosen when
the minds of the two parties concur in that choice.
It matters little what machinery is brought into
play to effectuate that choice. What was done
under the contracts falls far short of establishing
any right to the first choice of productions re-

leased, and the oral testimony brought in to estab-
lish the contentions is not only inadmissible, but
unconvincing, as well, if allowed to be used.

Plaintiff Breached Contract
“Did the plaintiff breach his contract? There

is but one answer to this question. He did breach
it when he failed and neglected to live up to its

terms.
“Was that breach waived on the part of the

defendant? I think it was conditionally waived.
There was an extension by sufferance from time
to time only, and, that, without consideration and
subject to recall at any time.

“This brings us to the time of the break in the
early summer Of 1922. These parties approached
the making of the booking contract for 1922-1923
under circumstances and conditions that hereto-
fore had been unforeseen, and the effect of
which could not have been provided against.
“Now, I have reference to the conditions that

existed right on Broadway, in the city of De-
troit, the completion of the new Capitol theatre.
The results during the latter part of the booking
years of 1921-1922, show for themselves that there

was a condition that neither party could or did

forsee, and when these parties got together in 1922
to see if they could arrange upon a booking
contract for the next year, this condition con-
fronted both. It was apparent to the plaintiff

that he could not continue for another year under
the terms of the 1921-1922 contract. He must
have pictures of greater drawing power at no
increase in price. He wanted a split of the

larger pictures on the same basis as he had had
feature production the preceding year.

“The defendant company sensed the necessity

for a change in the productions to be exhibited

in the Broadway Strand theatre, if it was to be
made to make a profit, but the defendant was
unwilling and refused to give the plaintiff the

larger pictures for the price he was willing to

pay. Neither side would give in to the other,

and as a result, there was a break in their rela-

tions. This break, in the judgment of the court,

was a natural and logical sequence of the condi-

tion which the parties found themselves con-

fronted with. Each was looking after his own;
both were at fault. In my judgment both should
be held responsible for the breach which resulted

in the closing of this five-year contract.

Plaintiff Can’t Complain
“Now, looking at it as I do—and I have given

pretty fair attention to the proceedings here—

-

looking at it as I do, having in mind the testi-

mony that has been presented, and the law as it

has been presented here, I am under the impres-
sion, and I find that under the proofs the plaintiff

is in no position to complain of his treatment by
the Famous Players-Lasky Corporation.
“As to this break of their relations in the

spring or summer of 1922, wherein they could
not get together on their booking contract for

1922 and 1923, I believe that that break was due
to the failure on the part of either side to be will-

ing to compromise, and that both were to blame.
“So that looking at it as I do, I am going to

say that the bill should be dismissed, but without
costs to either party.”
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Wampas Pledges Members to

Editors’ Own Service
JT ill he Assigned on Request to Any Film Story in Capacity of Personal

Reporters, Boylan Tells National Association

Richmond, VA., June 3.—The Wampas stands dedicated to useful
service to all editors, pledges itself to right any wrong and has the

- power to do so, National Editorial Association in convention here
today was told by Malcolm Stuart Boylan, chairman of the ethics com-
mittee of Western Motion Picture Advertisers (Wampas), who was offi-

cially delegated by the Hollywood press agents’ organization to represent
them at the Richmond gathering.

H \RRY brand, president of the
W'ampas, and its hoard of directors

and membership empowered him, i\[r.

Boylan declared, to give the promise that
if any editor wired a query for a motion
picture story, that story would be co\ered
exclusively for the editor, as rapidly and
accurately as it the editor himself handled
it. He also promised that the Wampas
member assigned to the story would for
the period cease to be a press agent and
become the personal reporter of such ed-
itor, and that impartial news service would
he given “whether the story marks the end
of the trail for a star or is compatible
with motion picture interests.”

Tracing the record of the Western Mo-
tion Picture Advertisers from the day
more than five years ago when six press

agents at the studios met to dignify their

mission. iMr. Boylan said that from the

first the organization was “obligated to

ethics and limited in membership to men
who ha\’e hewn clear-cut and clean paths

hy which they may walk—unashamed—to

any editorial desk in the country.”

Early obstacles were personified by ed-

itors suspicious of any press agent or,

worse, director of publicity, by “backsliding

associates and their boomeranging fakes”

and by producer-employers insisting on

circus methods, the association was told.

Editors be.gan to recognize the Wampas
had a positive meaning when the organiza-

tion stood by them, but the greatest im-

Secretary Davis Lauds
“Greater Movie Season”
That government officials endorse

“Greater Movie Season” campaign
launched by Will H. Hays, president

of iMotion Picture Producers & Dis-

tributors of America, is evidenced
by the following statement by Tames

J. Davis, secretary of the department
of labor. This is one of a series of

statements by prominent leaders in

.America which are intended for use

by exhibitors in promoting the cam-
paign in their own localities.

“Count on me to encourage the succe-^s

of ‘Greater Mo%ie Season.’ I hope the
celebration will be all that you anticipate

for it.

“Ten years ago >*e thought that the mov-
ing pictures of that day were just about
as near perfection as it was possible to

make them. But 1 happened to be in the

theatre the other night when a news reel

v.as sho\«n. a part of which was an Easter
parade in ^^'ashington a number of years

ago. San<lwiched in with the pictures pro-

duced in the last oionth or so the effect

was almost startling.

“The ‘(ireater Movie Season' ought to be
an inspiration. I'he pictures are unques-
tionably getting finer every season, not
only in the physical and mechanical de-

tails but in the quality of entertainment
they provide. The theatres which are best

patronized are those which are showing only
the very highest type of plays education-
ally. inspirationally and morally as well as

mechanically
Janies J. Davis,

Secretary, U. S. Department of Labor.

pelus toward power and recognition, said

Air. Boylan, was the advent of W'ill H.
Hays, who led the producers out of the
wilderness of circus methods and obtained
free rein for the press agents to represent
their employers in type.

Most good stories are printed, and a
writer’s complaint of being given no space
is usually traceable to his own incompe-
tence, the speaker declared, but he added
a plea that motion picture publicity be
given space in ratio to its interest. Editors’
aversion to publicity copy, he said, can be
attributed to bad writing, and W’ampas is

centering its efforts on eliminating the
writers of poor copy, who “lead you to dis-

criminate against the profession as a

w hole.”

Fifty million persons each week fill

15,000

motion picture houses according to

a W^all Street Journal survey. Air. Boylan
said in support of his statement that film

news merits more space than is given it.

“W'ell written stories from the studios
are as printable,” he asserted, “as the
storv^ of the three-legged calf, the account
of the farmer’s wife finding her watch and
chain in the gullet of a chicken, or the in-

vention of an amnhibious bicycle bv an
.Arizona clergvman.”

The speaker rested his case with the
anneal that the editors regard copy from a
W'ampas member as from a reporter in

whose honesty they have confidence.

Sheridan s Descendant
Stages Modern Ride to

Aid Fairbanks Picture
General l-’hil Sheridan never knew wdiat

a wild ride W'as, and to prove it his de-
scendant, LeRoy Sheridan, who w'ith A,
L. Haviland and Charles Collier stopped
in Chicago while making a Los Angeles-
New \’'ork e.xploitation trip for Douglas
Fairbanks’ “Don Q, Son of Zorro,” in an
auto of 1920 vintage, points to the void
where four teeth were functioning satis-

factorily before the “Don Q Special” struck
an obstruction in the road near Portland,
Ore.
The car is making its third cross country

run and carries an illuminated sign bally-

hooing the L’^nited .Artists picture, which
opens at Globe theatre. New York, June 15.

The exploiteers are calling on governors,
mayors and exhibitors en route and will

go down the East coast to Aliami on the
return. They left Los .Angeles .April 24
and expect to be gone six months, covering

10,000

miles. The tour is also in the in-

terests of the Alotion Picture Relief Fund.

Davis Opens Office
(Special to Exhibitors Herald)

LCDS ANGELES, June 2.—J. Charles
Davis 2nd, has opened the WYst Coast office

of Davis Distributing Division in the Lane
Alortgage building, 8th and Spring streets.

Talk of Monopoly Peril in

Films Is Myth, Says Hays
WEST BADEN. IND., June 2.—

Monopoly or attempted monopoly
of the motion picture field was
denied by Will H. Hays, president
of Motion Picture Producers &
Distributors of America, in an ad-
dress before Inland Press Asso-
ciation in convention here. A
really good picture, no matter who
has made it, is certain to obtain
proper distribution and exhibition,
the editors and publishers were
told. Mr. Hays said one producing
and distributing company has its

316,000

shares of stock held by
4,288 individuals in 45 states and
12 foreign countries.
The motion picture industry is

in splendid condition, the speaker
declared. He told of the cam-
paign against unscreenable sub-
jects, traced the progress of the
“Saturday Morning Movies” cam-
paign, explained the experiment
for strictly religious use of mo-
tion pictures in connection with
sermons, and purely pedagogic
films in schools. Charging that

“the only fault in America today
is the fault-finder,” Mr. Hays
closed with a plea for optimism.

Mix Films to Play
Paramount House;
Further Bookings

(Special to Exhibitors Herald)

NEW’ YORK, June 2.—The seven Tom
Afix productions for 1925-26 have been

booked hy Hugo Riesenfcld for presenta-

tion at the Rialto, a Broadway Paramount
house. Play dates have been assigned to

each attraction.

Among the important hookings by other

companies are;
Film Booking Offices has had three showings

on Broadway in two weeks. “Drusilla with a

Million” played the Capitol the week of May 24.

and “Parisian Nights” is playing the same house
this week. “If Marriage Fails.” another of the

company's Gold Bond specials, is playing the Col-

ony theatre, Broadway and 52nd Street, this

week.
Joe Phillips' Uialto at Fort Worth, Texas, has

signed for a large number of First National's

“Winner Group.” This gives First National an

additional Class A theatre in that territory.

“The Lost World” is being held for extended

runs at the Roosevelt theatre, Chicago; Albee

theatre. Providence, R. I.; Wilkes theatre, San
Francisco, and Hyperion theatre, New Haven,

Conn.
Guy Wonders’ Rivoli theatre. Baltimore; Strand,

Hartford; Lyric, Cincinnati; New Grand Central,

West End, Lyric and Capitol, St. Louis; Butter-

field circuit in Michigan, and Main Street, Kansas
City, have booked “Quo Vadie.”

I. Libson, first run exhibitor of Cincinnati,

Dayton and Louisville, has booked the entire out-

j>ut of Fox. The Butterfield chain also has signed

ior Fox pictures 100 per cent.

Nathanson to Confer
With Lord Beaverhrook

(Special to Exhibitors Herald)

NEW' YORK, June 2.—N. L. Nathanson,

Toronto, sailed from here Alay 27 for

England, where he will confer with Lord
Beaverhrook, English publisher, on the

theatrical situation. The latter is interested

financially in Famous Players.
,

Fred Stanton Dies
(Special to Exhibitors Herald)

HOLLYWOOD, June 2.—Fred Stanton,

motion picture actor and sportsman, is

dead. He was 47 years old and was born

in Newark, N. J.
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Sensational Film
of Lewis~Munn
Mat Tilt Shown

A sensational motion picture of the Ed
(“Strangler”) Levvis-Wayne (“Big”) Munn
wrestling match has been produced by
Fitzpatrick & McElroy, owners of a chain
of theatres in Michigan and .Illinois, and
was given a private screening before a
small group of invited guests and news-
paper people Monday evening in the pro-
jection room of Fulco Sales Company,
Chicago.

Contrary to the expectations of many of
the guests the picture when ^-iewed by
them was generally conceded to be a
“knockout.” It was the opinion of many
that they did not expect 2,100 feet of a
wrestling match could hold such gripping
suspense as this one proved to maintaiti.

Among the guests were representatives from
Chicago's elite in the world of sports. There
were: Paddy Harmon, Billy Sandow, Lewis’
manager; Ed White, wrestling promoter; Maxwell
Bauman, manager of John Pesek; Floyd Evans:
S. E. Avey, a promoter from Tulsa, Okla., and
Vic Bradsfield. The press was represented by
Frank Smith and Walter Eckersall, of the Chi-
cago Tribune; "Ed Smith and Ed Geiger of the
Chicago Evening American. Joe Foley of the
Chicago Journal, Harry Hockstader of the Eve-
ning Post; Charles Dunklay, Associated Press,
and Dave Rothrop of the Daily Nevus.

Four cameras focused on the battle

throughout brought to the film every move
of the giant wrestlers. The roughness, the
strength of the men and the strain they
suffered w'ere vividly portrayed in the pic-

ture. Sandow, manager of Lewis, took
ad\antage of this clearness of detail to

examine closely holds and positions which
he was unable to see in the actual bout.

E. J. Miller, an officer in the company of
Fitzpatrick & McElroy, wdll handle distri-

bution of the film in this territory. Kenneth
Fitzpatrick is in New' York w'ith a print

of it f'^r distribution there. .A. guarantee
has been made for the Euronean showing.

2nd Board Formed in

Canada Elects Gehring
(Special to E.vhibitors Herald)

MONTREAL, QUEBEC, June 2.—C. C.

Pettijohn is here attending the formation
of a film board of trade wdiich is the sec-

ond of such organizations to be established
recently. W. C. Gehring of the Fox Film
Corporation was elected president. A. Gor-
man of Fi’-st National was elected vice

president. C. R. Osborn of Vitagraph is

secretary-treasurer.

Members elected to the board include: D. Le-
duc, Canadian Universal; Morris Davis,’ Regal
Films, Ltd.; Ed English, Famous Lasky Film
Service; W. C. Gehring, Fox Film Corporation;
I. Sourkes. United Artists Corporation; M. West,
H. Fcldstein, Independent film company; A. Gor-
man, First National productions; Phil Hazza,
Educational; B. Allan, Film Booking Offices;
Charles Lalumiere, Film de Luxe.

Agreement Reached in

Bill Mix-Fox Trouble
(Special to Exhibitors Herald)

HOLLYWOOD, June 2.—A settlement
has been made out of court in the differ-

ences which recently arose between the
Fox Film company and the William (Bill)

Mix Productions, Inc., relating to the man-
ner of the use of the name. Mix, on ad-
vertising material.

C. W. Bunn in Canada
(Special to Exhibitors Herald)

NEW YORK, June 2.—E. A. Eschmann
has sent C. W. Bunn of his staff of sales-

men on First National specials, to tour all

the branchees in Canada.

Says Business Has Increased
Since Milwaukee Convention

Shallenberger Declares Exhibitors Have Kept Their Pledges

—

Eastern Pennsylvania Theatre Owners Promise 50
Per Cent of Play Dates to Independents

(Special to Exhibitors Herald)

NEW YORK, June 2.—Tomorrow the board of directors of the Motion
Picture Theatre Owners of America convenes to complete plans for the opera-
tion of the bureau of trade and commerce.

Despite the facj that these plans have not l)een definitely formulated, inde-
pendent producers and distributors say that an increase in business has already
been noted as a result of the Milwaukee deliberations.

Pledges Being Kept, Says W. E. Shallenberger
“Pledges made at Milwaukee are being kept,” said W. E. Shallengerger of

Arrow, who added: “My associates and myself have noted the effect upon the
indepQident exchange operators who .report a vastly increased business, the
exhibitors coming in consistently growing numbers, both to date product and
to contract for new pictures.”

At a meeting of 75 exhibitors in the
Eastern Pennsylvania territory, held at
Philadelphia, approximately SO per cent of
their play dates were pledged for the pres-
entation of independent product. Twenty-
nine of the theatre men present were un-
able to

; 46 pledged approximately 50 per
cent of their play dates for the presenta-
tion of independent product. Twenty-nine
said they would have to check their book-
ings before making pledges.

Several Names Mentioned

Just who the exhibitors and the distrib-

utors and producers will agree upon to

head the bureau of trade and commerce is

problematical. Several names have been
mentioned, among them being Sydney S.

Cohen, J. D. Williams and Nathan Burkan,
whose plan of arbitration has been sub-
mitted to the theatre men.

In further commenting upon the in-

creased business which has followed the
Milwaukee convention, Air. Shallenberger
said

:

“The exhibitors, in convention assembled,
awoke to the menace which beset them,
promised the fullest measure of co-opera-
tion to the organizations functioning
within the independent division of the mo-
tion picture industry. This promise took
concrete form in the shape of signed
pledges in which each individual subscrib-
ing, pledged himself to double, during the

coming year, the number of dates given
over to independent product in the year
which has just gone. And these pledges
are being kept!

“My associates and myself have noted
the effect upon the independent exchange

operators, who report a \astly increased
business, the exhibitors coming in consist-
ently growing numbers, both to date prod-
uct for which they have already contracted,
and to contract for new pictures. This
must inevitably prove a tremendous boon
to every single individual in our branch
of the industry.

Truth Established, He Says

“The truth has at last been established

:

The independent distributor needs the in-

dependent exhibitor. But—and let these
words sink in, for they are of the deepest
significance—the independent distributor
doesn’t need the independent exhibitor one
iota less than the exhibitor needs him

!

“Our business regulations must be—and
are— mutually retroactive. Through co-
operation the channels of legitimate busi-
ness are kept open so that all may benefit.

If those who seek the control of the indus-
try were to succeed in their fell purpose
and definitely dominate the industry once
and for all beneath a monopolistic merger,
the independent producers and distributors

would perish. And the independent exhib-
itor li'ontd, too—on that you can bet your
bottom dollar.

“That is why the exhibitor is keeping his

pledge. That is why, too, the independent
producer and distributor is coming forward
with product of such calibre as to success-
fully meet in open competition, the best

efforts of any and all of the socalled ‘old

line’ companies.
“Independence has had a rebirth. Each

and every one of us who have conscien-

tioush' assisted thereat, will reap anew the

benefits of the new freedom.”

William Vogel Heads Corporation to

Run Pro-Dis'Co Foreign Distribution
(Special to Exhibitors Herald)

NEW YORK, June 2.—Budgeting was applied to the branch manager’s
problems as a means of keeping him constantly informed of the profit or loss

on each picture in a talk by H. O. Duke here in the Erst of three sales con-
ferences of Producers’ Distributing Corporation. Mr. Duke explained how
his system alotted the prorata of production cost to each branch.

William Vogel will head a corporation just being formed for foreign
distribution, the Erst ofEces to be opened at once in London, to be followed
by branches in Paris and Berlin. John C. Flinn, new vice president and gen-
eral manager, declared that “all we ask is open and above board competi-
tion and we are ready to meet that competition.’’ ..A second conference was
held in Chicago May 28 and 29, while a two-day West Coast convention opens
tomorrow. Attending the New York session were the following executives,
managers and bookers:

F, C. Munroe^ president of Pro-Dis-Co. ; Raymond Pawley^ Mr. Flinn^ .Wr. Duke^ L. W. Kins*
kern^ G, M. Davidson^ David R. Blythy Joseph Bur^eVy George Harvey y Charles J. Giegerichy Joseph
0*Sullivany W . F. Seymoury F. W'. Wilstachy Charles R. RogerSy Carol Trou'hridgOy G. Dillony
Robert Mochriey W. G. HumphrieSy G. 4. Falknevy Mrs. 4, H. Sessionsy .V, G. Shafery L. J. Hacking,
H. R. Olsh4iny R. J. Wolff and F. L. Drumm.
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Universal Completes Lineup for 48 Westerns

Left to right : Edward Cobb, Jack Mower, PeeWee Holmes

T TNIVERSAL announces it has com-
pleted preparations for its schedule of

48 two-reel Westerns with the signing of
Jack Mower for 12 pictures and engage-
ment of Edmund Cobb, Fred Humes, Pee
Wee Holmes and Smiley Corbett. This
marks Universal’s most expansive effort in

this direction, in talent and stories.

Cobb has starred in two-reelers before
and also has been featured in five-reel pic-

tures of other companies. Universal sees

another Hoot Gibson in Fred Humes, while
Holmes and Corbett will play the charac-
ters of iMagpie and Dirtyshirt made famous
by W. C. Tuttle’s stories in Adventure
magazine. Twelve Tuttle stories have been
purchased by Isidore Bernstein at the di-

rection of F. T. McConnell to be made as

The site selected is regarded as one of

the very best available for the intended
capacity of Roxy’s theatre. The theatre
will occupy a corner with a long front-

age on the side street. There will be a

marquee extending the entire length of

the theatre building and on the corner of
the structure there will be a five-story

sign carrying the legend, “Roxy’s thea-
tre.’’ It is calculated that this sign may
be seen from a distance of several miles.

Roxy a Conspicuous Figure

Rothafel has been one of the most
conspicuous figures in exhibition for sev-
eral years. He is generally credited with
having played a big part in the introduc-
tion of the present day type of motion
picture presentation. Under his manage-

-Mustang pictures. They are “Weaved by
Warner,’’ “Ajax for Example,” “Wise
Men and a iMule,” “When the Pilgrims Hit
Piperock,” “Creepin’ Tintypes,” “Between
Pike’s Peak and a Pickle,” “Fade Away
Foster,” “Eggs Actly,” “A Cinch for the
Gander” “The Proof of Progress,” “Up-
side Down and Backwards” and “Blind
Trails.”

Vin Moore, comedy director, will make
the Holmes and Corbett pictures. Pee Wee
Holmes, called the smallest cowboy in

existence, is known both as rider and come-
dian. His riding mate, Smiley Corbett, has

played in several Universal features, seri-

als and Alustang Westerns, and holds sev-

eral riding honors.

ment the Capitol theatre became a huge
financial and popular success.
He entered early the field of radio

broadcasting and has developed a great
following throughout the Eastern states

with his radio entertainment by “Roxy
and His Gang” from the Capitol theatre.

Started in Mining Town
Rothafel entered the picture business

in a Pennsylvania mining town. He took
over a delapidated mining town saloon
and converted it into a motion picture
theatre and it immediately jumped into a
popularity, by virtue of Rothafel’s meth-
ods which attracted wide attention.

The new theatre will add an inter-

esting angle to the Broadway first run
situation.

Bulletins

DILLON HEADS NEW YORK
SYRACUSE, N. Y., June 2.—William

Dillon of Ithaca, was elected president
of the M. P. T. O. of New York at a
meeting yesterday of the Buffalo and
Albany zones. Uly S. Hill of Albany,
was named secretary ; Louis Buettner
of Cohoes, chairman of the Albany zone,
and Jules Michaels of Buffalo, chairman
of the Buffalo zone. A resolution was
adopted asking New York State mayors
for a uniform opening and closing of
daylight saving to begin on the last

Sunday in May and to close on the £rst
Sunday in September. Exhibitors were
urged to conserve their play dates for
the independents.

PRES. COOLIDGE REFUSES
WASHINGTON, D. C., June 2.—

President Coolidge has refused to par-
ticipate in the plans of Metro and naval
authorities whereby the chief executive
would hand a dummy diploma to Ramon
Novarro during the graduation exer-
cises for a scene in a forthcoming
Metro production. Secretary Wilbur of
the navy, will have the superintendent
of the naval academy take the place of
the president.

STEFFES CHAIN OPERATING
MINNEAPOLIS, MINN., June 2.—

Al Steffes’ Allied Theatres Circuit, a
booking combine, commenced operation
yesterday with 125 theatres enrolled, ac-
cording to the Northwest leader.

Hercules Films to Give
Exhibitors New Merrill

Commonwealth Obtains
Schulberg Deal for

18 Season*s Releases
NEW YORK, June 2.—J. G. Bachmann,

general manager of distribution for B. P.

Schulberg Productions, closed a deal with
Sam Zierler, president of Commonwealth
Film Service, for 18 Schulberg releases.

Commonwealth gets the following:
“Shenandoah,” “The Plastic Age,” by Percy

Marks; “Lew Tyler’s Wives,” by Wallace Irwin;
“With This Ring,” by Fanny Heaslip Lea;
“Parisian Love; “The Girl Who Wouldn’t Work,”
by Gertie D. Wentworth-James; “Horses and
Women;” “When a Woman Reaches Forty,” by
Royal A. Baker; “Eden’s Fruit;” “The Worst
Woman;” “Shopworn,” by Patricia Wetberill;
“The Aristocrat;” “Dancing Days,” by J. J. Bell;
“Studies in Wives;” “Exclusive Rights,” by Eve-
lyn Campbell; “Shameful Behavior?” by Mrs.
Belloc Lowndes; “The Romance of a Million
Dollars,” and “The Other Woman’s Story.”

Rothafel Will Have World’s
Largest House on Broadway

Theatre to Cost $6,000,000 Will Seat 6,221—Sawyer and

Lnbin of Associated Pictures Are Interested in

Enterprise—Select Corner Site

(Special to E.rhibitors Herald)

NEW YORK, June 3.—The world’s largest motion picture theatre is

projected for a site just off Broadway in the neighborhood of Fiftieth street.

It will be known as Roxy’s theatre and will be under the management of

S. L. Rothafel, for several years managing director of the Capitol theatre.

Theatre to Cost $6,000,000; Seat 6,221

It is announced that the enterpri.se will cost a total of $6,000,000. Present
plans provide for a seating capacity of 6,221. Many extraordinary features

will be introduced into the new house.

Herbert Lubin and Arthur H. Sawyer of the Associated Pictures Cor-
poration are identified with the undertaking.

Series, Says Kanellos
(Special to Exhibitors Herald)

LOS ANGELES, June 2.—Production
of a second and more elaborate series of

Frank Merrill pictures will be started at

once by Hercules
Film Productions,
says Peter Kanel-
los, president. Fol-

lowing a survey,

P. J. Andrews,
repres e n t a t i v e,

says exhibitors are
welcoming these

action pictures of

a society character
that are a cross

between the so-

called thriller and
the usual feature
film.

Executive quar-
ters have just been
leased by Hercules in the new unit of Cali-

fornia Studios in Hollywood.
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Putting Over the Picture That Made Them
The Second of a Series on

Warner Brothers’ Fight to the Top
By John S, Spargo

I
N this rapidly moving film business, or as it was a few years

ago, it took but one good one to put a concern over on the right

side and to boost it into a position where the rest of the industry

is forced to sit up and take notice.

And this was the case with the Warner Brothers. The one big

one that put them over was “My Four Years in Germany,” and it

was the making of this that was really the start of the transforma-

tion of the former proprietors of a litle bicycle shop in an Ohio
town into the owners of two of the most important film companies

in the country.

But before making a picturization of the James W. Gerard story

which was one of the most successful films of its day from a

money making viewpoint, the Warners had many trials and much
in the way of tribulations. Difficulties were encountered which
would have discouraged any set of men with less courage in their

own ability and" in their bulldog-like determination to win out.

The greater the difficulty the harder they worked, arising tri-

umphant after each discouragement, and utilizing the experience

gained thereby for newer efforts.

In March, 1912, Harry and Abe Warner arrived in New York
City full of enthusiasm and plans for producing their own photo-
plays and distributing them through their own agencies all over
the world.

Their ideas were broad in scope and were not dependent upon
the accomplishments made in the motion picture business up to

that time. These two men had no intention of merely copying
what others were doing. They were not satisfied with one and
two reel pictures, which were prevalent in those days, but with
the farsightedness which has been one of their chief character-

istics they determined to branch out and produce three and four
reel pictures.

With undaunted confidence in their ability to judge
public tastes, they backed their judgment with their own
money, and produced a large number of photoplays which
gained popularity and became known from coast to coast

as Warner Features.

“Redemption,” “The Glass Coffin,” “Perils of the Plains”

and many others will never be forgotten by the men who
were in the motion picture business in those days, when
General Film Company had a throttle hold on the entire

industr}^
;
and when it was necessary for every theatre

using a motion picture machine to pay a license fee of

$2 a week for use of the machine and at the same time
sign an ironclad agreement not to use anything but Gen-
eral Film Company’s pictures.

* *

Every picture man will recall how Warner Brothers
bucked this condition, how this firm was the first to bring

out three sheet posters and banners to exploit and popu-
larize pictures, how in order to secure contracts from
timid exhibitors it was necessary for a Warner represen-

tative to approach each theatre surreptitiously with a can

of film under his coat or between pages of a newspaper
or hidden in a suitcase, and never will old motion picture

men forget what a stimulant to business Warner Brothers
Features actually proved to be.

Everyone who was in the business in those days remem-
bers the popularity of those pictures, how they packed
the houses and thrilled the audiences. In fact, Warner
Brothers made such instantaneous success in this under-
taking that nine months after the day they started they

were offered a large sum of money to sell out to General
Film Company. But rather than submerge their individu-

ality and give up the plans to achieve their own success in

the motion picture business they refused the offer.

For two years they continued with Warner Features,

gaining experience of untold value and producing pictures

that were a credit to the industry, a big help to the exhib-

itor and excellent entertainment to the public.
* *

Naturally the success of the company incurred many
enemies, and the brothers, who had never had any busi-

ness training except in the motion picture industry, found
that for an organization to be worldwide in scope and suc-

cessful in a big way it was necessary to possess certain

fundamental business experience which consisted of con-

siderably more than merely knowing how to make and dis-

tribute pictures. And because of this lack of experience

in corporation matters the Warner Brothers, as is well

known, lost control of their company and for the third

time were compelled to see the dreams they had build to

a certain height crumble and fall to the ground.

But although this last setback caused the Warner
Brothers to incur considerable financial loss it never for a

moment marred their courage or changed their conviction

that eventually they were bound to achieve the success to

which they were devoting their life’s work.

To start all over again in a small way would be a task

the average man would face with temerity. Not so the

Warner Brothers. Their hardships, their difficulties and
their struggles served only to strengthen their determina-

tion, and their ripened experience made them more certain

than ever that the production and distribution of clean

WARNER BROTHEIRS
’

ABOVE: First Warner Brothers studio in Hollywood.

Then and Now
BELOW : The present huge plant of the Warner organization.
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Do you remember “Miracles of the Jungle?’’ This photograph shows Jack
Warner directing the attraction back in 1922.

pictures would win the c(uifidencc c)f tlie

public, the favor of the exhibitor and fame
and fortune for themselves.

At this period the W'arner Brothers de-

cided it would be advisable to divide the

firm into two units, one unit to have com-
plete charge of production of pictures and
the other unit to have complete charge of

distribution. Therefore, Jack and Sam
Warner went to the coast to devote their

time exclusively to production, and they

have kept this end of the work regularly

and consistently for all these years and
have personally been through every hranch
of the producing end, from doing extra

work, grinding the camera, splicing film

and directing to finally being heads of the

largest studio of its kind in the world.

On the other hand, Harry and Abe
W'arner devoted all their time and energy
to' the distributing end, and through years

of associating with it, have become thor-

oughly familiar with every phase of film

distribution, from being poster boys and
film patchers to film salesmen, exchange
managers and finally heads of the largest

independent organization in the motion pic-

ture business.

And now to get to the big one which
put the Warner Brothers on their feet with
such solidity they have stayed in that en-

viable position ever since.

When the war broke out Sam and Tack
Warner were in Los Angeles making ani-

mal pictures for Harry and Abe to sell

from the New York office. One day in

Los Angeles Sam saw a poster in a window
advertising Janies W. Gerard’s “My Four
Years in Germany.” It showed the kaiser

seated in state with diplomats all around
him. It flashed through Sam’s mind that

here was a real chance, and here is the

way he tells how he took it:

“I had nerve and plenty of it to go after

anything that I thought we needed, and I

figured we needed a chance to make a pic-

ture of the Gerard story more than we
needed anything else in the world. So I

telegraphed Mr. Gerard that we were the

largest motion picture company in the

United States. I knew he had been in

Germany for four years and I figured he
couldn’t check up on us. I got an answer
to my wire which caused me to wire Harry
to go to see him at once and Harry did
and closed the deal. Mr. Gerard agreed to

take 20 per cent of the profits for the rights

to the story. Then we had the rights and
no money. Finally we found a hacker.

made the picture, and that picture put us

on our feet.”

It was not an easy matter to convince
the former ambassador to Germany that

his story would make a big picture but
this Harry Warner was finally able to do
using the argument such a picture would
help arouse the world at large as to why
it must fight for civilization.

A letter written later by Mr. Gerard
in regard to the closing of that deal is in-

teresting. Air. Gerard wrote:
“One day in the early summer of 1917,

after the declaration of war with Germany,
a young man named Harry Warner came
to see me. He said he had been in the
motion picture business and wished to

make a picture of the book I had just just

written called ‘Aly Four Years in Ger-
many.’

“I told him I did not believe a successful
picture could be made of my account of
personal experiences in Germany, but he
begged for permission to try and believing
then that, in any event, such a picture
would he good propaganda material I ga\-e
him some sort of written consent.

“Later in the summer when I was speak-
ing in California, Air. Warner and Air.

Logue, who had written the scenario, came
to Los Angeles. I read over the proposed
scenario with them and next day gave a
formal contract giving my consent to the

making of the picture.

“The picture was a great success and I

believe has traversed the motion picture

globe. Aly relations with Warner Brothers,
young men of the highest character, were
always most agreeable and it is a great
pleasure to learn of their marvelous suc-

cess since the production of ‘Aly Four
Years in Germany’.”
When finally exhibited this picture was

the talk of the country and proved to be
one of the most successful ever produced
up to that time. “Aly Four Years in Ger-
many” played several weeks on Broadway,
appeared in thousands of motion picture

houses throughout the United States,

grossed a colossal amount and played a
prominent part in convincing America that

kaiserism had to be crushed.
“Aly Four Years in Germany” was syn-

dicated and appeared in hundreds of news-
papers simultaneously with exhibition of
the picture. Not a person left a theatre

after viewing this Warner Brothers pic-

ture without full determination he must
do his bit.

“Aly Four Years in Germany” was a
noteworthy financial success as well as one
of the greatest of patriotic successes. An
investor who put $50,000 into the produc-
tion received over $150,000 in profits. Air.

Gerard’s 20 per cent netted him nearly
$100,000 as the price paid to him for the
story. Warner Brothers’ net profit was
over $130,000. This put them on their feet

—both feet—in fact, eight feet, for all four
brothers were represented and they have
l>een on their feet ever since.

Nicholas Is Renamed
by Montreal Managers

(Special to Exhibitors Herald)

AiONTREAL, Out., June 2.—George
Nicholas, general manager of the United
Amusement Corporation, was re-elected

president of Alontreal Theatre Managers
-Association, following at luncheon at

Queen's Hotel. Others re-elected were
A’ice President George Rotsky, manager of
the Palace; Secretary-Treasurer B. AI. Gar-
field; manager. New Rialto, and the follow-
ing directors : -Abbie Wright of the Prin-
cess, Harry Dahn of the Capitol and Frank
H. Norman, Stanley Hall.

Grauman House Gets
West Coast*s Films

(Special to Exhibitors Herald)

LOS ANGELES, June 2.—-Negotia-

tions have been completed between West
Coast Theatres and Paramount for the

showing in Grauman’s Alillion Dollar
theatre of some of West Coast’s lotig-

run pictures, according to announcement
from A. L. Gore, vice president of West
Coast. Gore denied that West Coast is

negotiating for the purchase of the

house, which has heretofore played only
Paramount pictures.

Renaud Hoffman Signs
to Produce 12 Pictures

(Special to Exhibitors Herald)

HOLLYWOOD, June 2.—Renaud Hoft-
man is busy on a production schedule said

to call for $1,000,000 outlay in 11 months.
He has contracted with Pro-Dis-Co for

four features and now is starting, “The
Unknown Soldier,” as the last under his

old contract. He will also supervise 12

more for Lumas Film Corporation, having
completed “The Overland Limited,” di-

rected by Frank O’Neil.

Educational Books Loew
576 Days on 7 Pictures

(Special to Exhibitors Herald)

NEW YORK, June 2.—Seven Educa-
tional subjects have been booked for a

total of 576 days by Loew Circuit in a

deal with the New York branch of Educa-
tional Film Exchanges, Inc. Of the play

dates 425 are in Alay. This is called the

greatest booking of short subjects ever

made by one exchange.

Paramount Declares $2
Dividend Payable July I

(Special to Exhibitors Herald)

NEVA' YORK, June 2.—The regular

dividend of $2 a share on common stock

payable July 1 was declared Alay 11 by the

board of directors of Famous Players-

Lasky Corporation. This is payable to

stockholders of record June 15. The books
will not close.
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Canada Calls Producers of

U. S. to Make Films There
Dominion Government Pledges Cooperation as Means to Dis-

play Own Seenic Wonders With No Intention of

Competition Bureau Director Tells A. M. P. A.

NEW YORK, June 2.—Canada is beckoning to the American motion pic-

ture producer, offering him some mighty fine inducements if he will only take

advantage of them, according to Raymond S. Peck, director of the motion
picture bureau of the Canadian government.

The w'armest welcome and all possible cooperation are extended by the

Dominion government to legitimate makers of films who care to cross the

line and utilize enormous resources and magnificient scenic backgrounds.

Fly-By-Nights Not Wanted
F'ly-by-night artists are not wanted, and, further, the Canadian government

has no intention of trying to compete with the American film industry. It is

satisfied with the beneficial results that are bound to accrue through the display

of the countrv’s wonders on the screen.

T)ERT ENNIS has come to bat with aD novel exploitaition stunt for Barbara
La Marr’s “The Heart of a Siren.” Bert

is searching the universe for a short, snap-

py answer to the question, “What is a

WOW?” We’ll enter Bert’s contest if he’ll

enter ours. Somebody signing “A. D.” is

tantalizing us with postcards from the lake

region of Minnesota. This “A. D.” person

says. “Guess who I am?” You guess, Bert,

and we’ll define a WOW for you.

* * ^

Just back from the golf links. Jack

Coogaii. Sr., splashing in the tub. Arthur
Bernstein posing for the barber. We were
standing by as interviewer. Jackie was
the topic of conversation, and frequently

Jack Sr.’s enthusiasm brought the water
splashing over the edge of the tub. Yes,

Jackie probably will go on the stage, but

not until he has been thoroughly trained

by David Belasco. In the meantime, more
pictures, with “Old Clothes” going into pro-

duction this month. While in the East,

Jackie has been making “Jackie Coogan
Records” for the Cameo company. What
a kick the kids will get out of these. There
you are, Larrv.

* * *

Hercules McIntyre, in charge of khiivcr-

sal’s interests in Australia, and Mrs. Mc-
Intyre have seen Chicago’s famous stock

yards. They marvelled at them. Mr. jMc-

Intyrc. who in stature is a real Hercules,

also marvelled at the enormous gross re-

ceipts of the larger theatres in this coun-

tr>', saving that $7,.S00 was considered a

eood day’s business in the .\ntipodes.

When you go to Australia don’t ask an

exhibitor how many shows he runs a day.

Ask him how many “sessions.”

*

Just back from tlic Blackstone where Joe
Schenck and Hiram Abrams are holding a

confab. What’s it all about? Ask Hiram,
he won’t talk.

* *

Joe Schenck says the booking situation

is all right. Produce good pictures and
the theatres will play them, he said. It’s

only mediocre attractions that find it diffi-

cult to get nlaving time. Just where United
.Yrtists will play in the future in Chicago
probablv will be decided at this conference,

although Hiram says “We don’t give out

such information.”
t- * *

Mike Lesiee hopped oft’ the same train

with Joe Schenck and immediately began
signing everybody as members of the

“Molasses Spreaders of Hollywood, Cal.,”

whose emblem is a bull standing on a dias

on which is imprinted, “Molasses.” The
membership card reads, “If you meet a

mightier spreader of molasses than your-
self, take the emblem off your land and
pin it unon him.” The hack of the card

reads. “‘Molasses Spreaders’ hereby vow
to protect Messrs. Loew, Rowland and
Zukor. the ‘Big Three.’ from ‘Independent’

harm.” The stunt is giving ’em all a laugh.

—SHRECK.

Shirley Mason Signed
(Special to Exhibitors Herald)

LO.S .^NGELES, June 2.—Shirley Mason
will play opposite Lewis Stone in “Joseph
Greer and His Daughter,” her first picture

under her new First National contract.

The offer to cooperate in every possible

way with the American producers who are

so cordially invited to make pictures in the

great countr_\' to our north is quite bonafide
and official.

Mr. Peck made the foregoing statements
at last week’s meeting of Associated Motion
Picture Advertisers, Inc., at wdiich he was
the guest of honor.

That the Canadian government is quite

in earnest about it may be judged from the

experiences of Fred Stanley, of First Na-
tional’s scenario department, who was sent
by Earl Hudson to Canada in search of
logging camp locations to be used in the

filming of “The Knockout,” Milton Sills’

new' starring vehicle.

In introducing j\fr. Peck, who was the

honor guest and principal speaker at the

A. M. P. A., Nate Dyches referred to

.Stanley’s trouldes in getting any sort of co-

operation when he first arrived in Canada.

Big Lumber Firms Help
“iMr. Stanley couldn’t get any lumber men

or any one else interested, and he w'as

almost ready to turn back to the Lftiited

States in despair when he chanced to meet
James J. Corbett in Ottawa,” said Dyches.
“He told Corbett his trouldes, and Corbett
replied that he knew just the man Stanley
ought to see. Thus he came in contact
w'ith Mr. Peck, who w’ith the government
behind him promptly arranged with some
of the biggest lumber companies in the
w'orld to extend the warmest possible co-
operation to the film company from Amer-
ica. As a result, many thousands of logs,

representing more than $1,000,000 worth of
lumber, are being held especially available
for the spectacle of a great river log jam,
and comfortable living facilities have been
provided by the lumber people and the
government for the film company while
on location in the Canadian woods.”
Mr. Peck pointed out that above seven

years ago the Canadian government de-
cided on a plan for development and gen-
eral expansion of its great waterpower and
other natural resources, with the aid of
publicity.

“The government,” said Mr. Beck, “came
to the conclusion that no medium for dis-

semination of valuable information was
greater or more effective than the screen.

As a result, the motion picture bureau was
organized. The men then in charge were
not film men. Their pictures met with
small success. But the bureau has since
greatly improved and has turned out some
tremendously interesting film. The ‘Seeing
Canada’ series just completed by the

government is as fine a piece of work of
its kind as has ever been turned out

—

a credit to any theatre—and we have ar-

ranged for its w'orldwide distribution.

When it is realized that the fourth in-

dustry of Canada is the tourist industry

the A'alue of motion pictures to the

Dominion can readily be appreciated.

Points to Advantages

“But don’t misunderstand me,” he em-
phasized. “We don’t aspire to compete
with the LInited States in film production,

though w'e do believe w'e have a lot to

offer the American producer wdio will cross

the line. The Canadian government will

be delighted to help in every tangible w-ay

the legitimate American producer, who will

find a very cordial welcome in our country.

“Today the First National company has

the Milton Sills company making ‘The
Knockout’ in the big timber country 150

miles north of Ottawa, with the support of

the government and the active cooperation

of the lumber men and railroad companies.

The lumber men had been deeply stung

by certain fl> -b3'-night film producers in the

past, and that is the reason why iMr.

Stanley’s reception was at first unsatisfac-

tory, until they learned that the Canadian
government would back him up.

“If we can do this sort of thing for

one company,” said Mr. Peck, “we can do
it for others. And I feel, as a government
official, that the film industry should be

recognized.”

IMr. Peck pointed to the wonderful ad-

\antages offered by Canada as a field for

motion picture production. “It is only an
overnight’s ride from New York to

Ottawa,” he said, “and from there it is

but a short jump into the primitive wilder-

ness. Then, too, for mountain scenery the

Canadian Rockies are unsurpassed, and for

producers who seek atmosphere of the

great provinces of Saskatchewan, Alberta

and Manitoba which will be only too glad

to receive them.”
LT'ckman Price of the Hays office, in a

brief talk, took advantage of the occasion

to mention the whole hearted and efficient

cooperation it has been enjoying from the

Canadian motion picture bureau.

$5,500,000 Shouras
Structure Financed

(Special to Exhibitors Herald)

ST. LOUIS, MO., June 2.—Plans for

financing .Skouras Brothers 17-story office

building and Ambassador theatre were
completed the past week. The structure,

with equipment, ground, etc., will represent

an in\estment of $5,500,000. S. W. Straus

& Co. have underwritten the bond issue of

$4,500,000. Plans have been altered to elim-

inate the tower. The theatre section will

occupy eight full stories.
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West Coast Theatres Opens
122d House in Chain

Hundreds of Stars Help Celebrate at ISew Boulevard, Hollywood—
Wampas Meet Rockett—Forman III—Tom Mix Home

By RAY MURRAY

H ollywood, June 2.—Hundreds of stars and thousands of

people turned out to celebrate the opening of Boulevard theatre, new
West Coast house at Vermont avenue and Washington boulevard.

Fred Niblo was master of ceremonies. In addition to introducing Mike
Gore, Sol Lesser, A. M. Bowles, new general manager of West Coast The-
atres, Inc., and other officials of the organization, he called upon a number
of the motion picture celebrities to come upon the stage and be introduced.

The orchestra played a wedding march on the appearance of Mr. and Mrs.
Bert Lytell, and played it again when Roscoe Arbuckle and his bride ap-
peared before the footlights.

T he Boulevard marks the 122d house
under the West Coast banner, and like

the others in this immense chain presents
a beautiful exterior and a charming in-

terior. The Boulevard seats 2,000, and is

finished in Spanish-Moorish design. The
balcony looks down on the ticket office in

the center of the spacious lobby. The foyer
is equipped with little nooks, comfortable
chairs and divans. Beautiful murals are
placed in graceful niches on either side of
the wide proscenium arch.

* * *

The program presented on the opening
night was excellent. It included Fanchon
and Marco with a beautiful ballet; songs
and individual dances, all adapted to the

several themes in “Sally.” The stage was
beautifully set with a mounting area of
six terraces, each containing beautifully

costumed groups of dancers, set off with as
many different colors of lights. Leonard
C. Clark is organist of the new house, and
Rube Wolff and his Knickerbocker Syn-
copators gave the music. Bernardo de
Pace presented a mandolin offering and
Gene Morgan sang and told several funny
stories.

The picture on the opening night was
"Friendly Enemies,” presenting Joe Weber
and Lew Fields. It is a Pro-Dis-Co pro-
duction, made by George Melford. Among
stars and directors introduced by Mr.
Niblo were Robert Edeson, Lloyd Hamil-
ton, William Desmond, George Melford,
Cecil B. DeMille, Mr. and Mrs. Lytell,

Douglas Fairbanks, Jr., Mary Philbin,

Lillian Rich, Vera Reynolds, Julia Faye,
Edwin Carewe, Mary Aiken, Lilyan Tash-
man, Virginia Browne Faire, Lon Chaney,
Reginald Barker, Gertrude Olmsted, Robert
Z. Leonard, Agnes Ayers and Mr. and Mrs.
Arbuckle.

The policy of the new house will be
to show second runs of big pictures, which
have had one week’s showing in the down-
town houses, and the bill will be changed
twice a week. An elaborate prologue will

be staged under direction of Franchon and
Marco. Located in the Wilshire district,

the Boulevard will doubtless prove one of
the most lucrative houses in the West Coast
chain. It is on one of the busiest corners.

* *

Joseph S. Skirboll, who has been Western
district manager of First National pictures

for the past two and a half years, covering
the territory from Portland to Los Angeles,
has been made business manager for the

Frank Lloyd productions. He will have
entire charge of studio productions and
superintendence of other business affilia-

tions.
* * *

Tom Forman, well known director,
while working on the Universal lot

directing Harry Carey, was stricken

with acute intestinal trouble and taken
to French hospital where he was
operated upon.

* * *

A selling campaign to dispose of more
than $1,500,000 in bonds was started last

week by West Coast Theatres, Inc. The
sale is open to the public, according to Sol
Lesser, secretary.

* * *

Having completed negotiations resulting

in the signing of a new contract between
Jackie Coogan and Metro-Goldwyn pic-

tures, Jack Coogan, Sr., and his manager,
A. L. Bernstein, have returned to Los
Angeles. Mr. Bernstein, who is also on
the directorate of West Coast Theatres,
and a newly elected vice president of West
Coast Junior Circuit, returned to attend a

board meeting of that company for pre-

paring a building program for the coming
year.

*

Betty Arlen, 1925 Wampas baby star,

flew over the new Boulevard theatre and
christened it from the air b)' dropping a

bouquet of American Beauties on the

building.
*

Mr/I Extras Charge Unfairness

Several hundred men extras who worked
in the mob scenes of “High and handsome,”
starring Lefty Flynn, which were taken at

Wrnon Arena, appealed to the state labor

commissioner that the women received

$7.50 a day while the men received only $6.

The matter was finally adjusted by Director
Harry Garson.

* *

Tom Mix and his famous horse Tony
arrived home from their globe-trotting
trip today, after a tour of Europe and
the United States. A big reception was
tendered him by Fox Studio officials,

stars and directors. The street parade,
participated in by cowboys, cowgirls,
the Arapahoe and Shoshone Indians
now appearing in Grauman’s Egyptain
theatre prologue of “The Iron Horse,”
presented a picturesque sight.

* * *

Bert Lytell and his bride, Clare Wind-
sor, together with Edwin Carewe and
Mary Aiken, stepped from the Golden State

Limited after two weeks in Mexico City.

Miss Windsor will return to work at Culver
City under the Metro-Goldwyn banner,
while Lytell is considering several offers.

^ ^

Eve Unsell has finished the continuity of

“Joseph Greer and His Daughter,” which
George Archainbaud will direct for First

National.
* * *

Art Schmidt, Coast district manager, and
Harry Cohen, Los Angeles exchange man-
ager of F. B. O., are back from the Chi-

Paper Bars Ballyhooing

Of Rival Show at School
(Special to Exhibitors Herald)

KANSAS CITY, MO., June 2.—A. E. Jarboe, owner of Royal
theatre, Cameron, Mo., contends it

always pays to have a staunch
friend in the editor of your home
town daily newspaper. The other
day scores of students paraded up
and down the streets of Cameron
in an effort to attract attention to
a school show in opposition to the
Royal, even ballyhooing directly
in front of the Royal.

The following excerpt of the
front page editorial in the Cam-
eron Progress not only turned the
tide in Mr. Jacob’s favor, but for-

ever banned the ballyhooing of
school shows on the streets:
“The Royal theatre is owned by

a local man and managed by a

local citizen. To injure their in-

terests is an injustice to Cam-
eron’s people. The Royal theatre
for years has brought crowds to

Cameron and is distinctly allied

with the business interests of the
city. Certainly we should not in-

jure our own interests.’’

cago convention. Mr. Schmidt, who had
an attack of the flu, has fully recovered.

* * *

Srmon Completes Picture

Larry Semon has completed the direction

of “My Best Girl” for Chadwick. Dorothy
Dwan and Joseph Swickard are featured
players.

* *

Charles McDonald, representing Topics
of the Day, Timely Films single reeler, is

on a combined business and pleasure trip

to the Coast. Mr. McDonald expects to re-

turn to New York about June 15.

* *

F. Richards Jones, director general of the

Hal E. Roach Studios, is having fish for

dinner every day now. He returned last

week from a vacation on a mountain stream
with 56 beautiful trout.

* * *

Chester Conklin, comedian appearing
with Reginald Denny in “Where Was I

?”

swallowed a bit of his mustache and had
to be taken to the Universal City hospital

to have it removed from his windpipe.
Quick action saved the comedian from be-

ing choked to death.

* * *

W ampas Meets Al Rockett

The Wampas program last Monday eve-

ning was one of the most interesting that

organization has presented in some time.

Harry D. Wilson was chairman of the

meeting, and among the guests and speak-

ers were Grace Kingsley, of The Times;
Louella Parsons, motion picture editor of

the New York American; James R. Quirk,

publisher of Photoplay Magazine, and
Frank Waller Allen, famous writer, editor

and lecturer, who talked on “Publicity vs.

News.” Al Rockett, assistant general man-
ager of First National, was also intro-

duced, and Tom Reed, a Wampas member,
exhibited his initial effort as a motion
picture producer. It was called “Love,
Bread and Gas.” Mr. Quirk stated that

in 10 years he had been publishing Photo-
play magazine he had not received 10 avail-

able stories from press agents. He said

the most interesting news was the ordinary
back fence gossip.
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Film News PICTORIAL SECTION Stories Told

in

Pictures
of Exhibitors Herald

Issue of June 13

by

the Camera

Harry Langdon
(above) is trying to

find the fire i n a

smoky room with a

match in his recent

Pathe release, “His

First Flame.” In pict-

ure at left, he was
not posing but was
practising a piece he

had heard in musical

comedy. To keep his

fingers nimble he oc-

casionally runs

through a few songs

on the piano (right).

LEFT: James V. Bryson (right)

with Capt. Herbert Hartley of the

Leviathan. Bryson, managing di-

rector of European Motion Pic-

ture Company, is here to get a

print of Universal’s “Phantom of

the Opera.”

RIGHT: Hercules C. McIntyre,

(left) Sydney, Australia, his wife,

and L. W. Alexander, Chicago
Universal exchange manager.

McIntyre is in the United States

in behalf of the Universal in-

terests of Australia of which he is

general manger.
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A weigh up ! May McAvoy got a sur-

prise when she saw an extra ten

pounds. Look closely you’ll see the

cause. She has a leading role in “Ben
Hur,” Metro picture.

Sofus Berg, general manager of First

National in Scandinavia, arrived last

week to discuss a new program of dis-

tribution in the peninsula. While here
he will visit exhibitors and exchange-
men.

Ruth Taylor adds joy
to the Mack Sennett
Comedies released by
Pathe. She recently
signed a contract.

Helena D’Algy and Paul Ellis, members of the

Metro-Goldwyn-Mayer stock company of motion
picture players have perfected the intricacies of the

Argentine Tango. Both are natives of South
America.

Victor Fleming adds
“Adventure” to his

list of Lasky produc-
tions which he will di-

rect this year.

Svein reached New York last week from Oslo,

Norway, where he is manager of First National’s

exchanges. He will remain in United States long

enough to review the new program of the season’s

product.
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Bobby Vernon struck up a tune the other day beside the
new bungalow of Ann Pennington, of the Follies. Miss
Pennington (right) and Natalie Joyce kept in step with
the ukelele. The dancer will soon appear in a Pro-Dis-
Co picture, “Madame Lucy.”

Claire Windsor (right) turned the first spade of earth at the
commencement of construction of the Manchester, a theatre
which is to be operated by the South Side Theatre Company,
latest associated link to be incorporated by the West Coast
Theatres, Inc.

Alyce Mills will be seen in

two B. P. Schulberg pictures,

“Faint Perfume” and “My
Lady’s Lips,” now under
way.

Marcel De Sano is the new
“find” of the directing field

signed by B. P. Schulberg
to direct a special series on
the new program.

Reginald Denny (left) and Hayden Stevanson, two pop-
ular Universal players, spent some time visiting the
quarters of the “See America First” tractor caravan
which started across the country as an exploitation
stunt recently for Universal.

Max Stahl, manager of the Milwaukee exchange, stands in cen-
ter with his exchange force in front of the Educational offices.

The decorations were arranged during the convention of exhibi-

tors. The sign is a duplicate of that which hung in the Audi-
torium.
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J. Farrell (“Casey”) MacDonald, between shots of “Ken-
tucky Pride” for Fox, is showing Director John Ford (on left

in knickers) and Henry B. Walthall how he’ll jockey this

fiery Pegasus to the money in the next Derby.

Friendly and anything but enemies. After seeing her sister,

Lucille (left), who appeared in “Friendly Enemies,” Anita
Stewart went to New York for her next Pro-Dis-Co. film.

Center is A. H. Sebastian, Belasco manager.

Fans picked Charlotte Jones
(left), Toronto, as most re-

sembling Mary Pickford of

United Artists.

When you’re ready, Tige, fire! Charles Lamont has
completed the first Buster Brown two-reel comedy for

Universal release. Arthur Trimble plays the part of

Buster and Pete is Tige.

Harold Lloyd sees Richard
Dix (right) and Director
Frank Tuttle (left) making
F-P-L’s “The Lucky Devil.”

Mr. and Mrs. Moreno are
in Spain, where Tony
plays in Metro’s “Mare
Nostrum ”

Phil, cut yourself a piece of cake, says Assistant Al Hall when
Director Rosen celebrates his birthday and completion of First

National’s “The White Monkey.” Arthur H. Sawyer (left), super-

vising director, and Arthur Hoerl want a bite, too.

Ernest Torrence, in

Paramount’s ‘‘The
Wanderer,” tries spa-

ghetti for bait.
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Hand over the role, says little Gene
Stratton to J. Leo Meehan, who directed

Gene Stratton-Porter’s “Keeper of the

Bees” for F. B. O.

Snowy furs for summer on Pauline

Garon, Warner Brothers star, and Mil-

dred Davis (left), who has just been to

New York.

Norman McLeod (right), Educational-

Christie subtitle wizard, gets his arm in-

sured for $25,000 to protect the odd
little figures he creates.

Real, not reel. Marie Prevost,

Warner player in “Kiss Me
Again,” and Kenneth Harlan,

newlyweds, meet.

Alberta Vaughn and George O’Hara re-

hearse ashore for “What Price Gloria?”

Chapter 10 of F. B. O.’s “The Pace-

makers,” released July 5.

Mary Pickford uses William Beau-

dine’s shoulder to steady the

megaphone in U-A’S “Little

Annie Rooney.”

Julian Eltinge (right) and AJ Christie

look happy over the contract that

brings the woman impersonator to Pro-

Dis-Co.

Here comes the bride! Frances Howard

and her husband, Samuel Goldwyn,

First National producer, bow as “Mr.

and Mrs.” in Los Angeles.
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P. D. C. and Bennett Acquire
Studios in New York

Man Reserves Seats for Theatre Premiere Two Years Hence—Harry
0. Buckley Personal Representative for Pickford-Fairhanks

By JOHN S. SPARGO

N ew YORK, June 2.—That New York is becoming more and more a

picture producing center was evidenced last week by two studio

deals which will cause two more plants to go on regular schedule.

The most important of these was the purchase by Whitman Bennett and
his associates of the Glendale studio in Brooklyn.
The other deal is the rental of the Cosmopolitan studio to Producers Dis-

tributing Corporation and marks the beginning of production by that

company in the East.

nPHE Bennett deal for Glendale includes
the studio building, three acres of land

on which it is l)uilt, and all the electrical

apparatus and the scenic equipment. Mr.
Bennett will give up his Yonkers studio
which has been sold recently to the Mount
St. Vincent Catholic School.
The Glendale studio, much larger than

the Yonkers studio, has been acquired by
Mr. Bennett in order that he may have
ample facilities for fulfilling his new con-
tracts with Arrow, and for supplying pro-
duction facilities to others.

The Glendale plant has one of the largest

floors of any studio in the New York
vicinity. The main floor is 135 feet long
and 80 feet wide, and has 25 feet clear
height. Part of the space previously used
for storage is to be turned into a secondary
stage where odd shots and corners can be
taken without interfering with the large
stage.

It is Mr. Bennett’s intention to operate
at the Glendale studio very intensively.

The general plan of operation is that Mr.
Bennett will use the stage a little more
than one-half of the time for his own
purpose, and will rent the stage to inde-
pendent producers, with crew and facilities

if desired, on a contract basis, for the rest

of the time.

* * *

The deal for the Hearst studio was made
by M. S. Epstin, general manager of the
studio, and S. E. V. Taylor is now at work
on his picture, “The Miracle of Life,” with
Mae Busch, Percy Marmont, Nita Naldi,

and Wilton Lackaye in the cast. Just how
much other P. D. C. production will be
made here has not been announced.
The Cosmopolitan studio at Second

avenue and 127th street. New York, is said

to be the finest equipped in the Lnited
States. It contains four stages, two of
which are 57 by 200 each. One stage,

which has the reputation of being the most
perfectly equipped in the world, has a

maple ball room floor 66 by 166. These
stages are all 30 feet in height.

The fourth stage is 78 by 200 and 40
feet in height. The studio is fully

equipped with all of the necessary elements
for each production with a varied and
absolutely complete stock of set pieces for

construction.

There are three projection rooms, cut-

ting rooms, and dark rooms with ample
dressing rooms for the stars, principals

and extras.
* * *

Buckley on U. A. Board

Harry D. Buckley, who was elected a

member of the board of directors of United
Artists Corporation at a special meeting
last Monday, to take the place of Maurice
C. Cleary, recently resigned, will also act

as personal business representative for

Douglas Fairbanks and Mary Pickford.
Although his headquarters will be at United
Artists home office, he will divide his time

between New York and the West Coast,

where it will be necessarj' for him to go
frequently for conferences with the stars.

iNIr. Buckley has had a long and \aried

experience in the theatrical and film busi-

ness, beginning his career in St. Louis.

There he was manager of the Garrick the-

atre and later at the Columbia Orpheum
\’'aude\-ille. His connection with United
Artists has existed ever since its organiza-
tion. During the first two years of that

time he had charge of the Kansas Cit\-

office. Later he was transferred to the

Coast and took charge of the Los Angeles
territory.

When illness forced John Fairbanks
away from the managerial desk of the

Fairbanks company, Harry Buckley was ap-

pointed acting general manager, remaining
in that capacity until his present appoint-
ment.

* *

Carroll S. Trowbridge, general repre-

sentative for the Christies, left town yester-

day en route to the Coast. His plans are

to attend the P. D. C. regional sales meet-
ings at Chicago and San Francisco in con-

nection with the coming Christie specials,

“Seven Days,” which is now in production,

and “Madame Lucy,” the famous French
farce which is being adapted and will fea-

ture Julian Eltinge and Ann Pennington.
He says reports received from the Coast
indicate that both of these productions give

promise of being worthy successors to

“Charley’s Aunt,” which is still breaking
records all over the country.

* * *

This is for the ladies, so, men, keep off.

Charles LeMaire, the well known costumer
for the stage and screen has designed some
beautiful gowns for Barbara LaMarr in

“The White Monkey.” One of these

elaborate dresses, a W'edding gown, is made
of yards and yards of white satin, tulle

and old Point de Paris lace. It took two
and one-half wxeks to be made by the

most expert sewers wLo did all of the

work by hand. Mr. LeMaire is also re-

sponsible for the beautiful costumes which
Miss LaMarr Avears in “The Heart of a

Siren.”
* * *

All Set for 1926 Premiere

Here’s a picture fan who believes in be-

ing on time. He has placed an order for

the first two seats for the new Paramount
theatre on Broadway, w'hich does not open
until September 1926.

The early bird’s name is Robert D.
Cogan, 142 West 111th street. New York,
and he wrote Famous Players-Lasky Cor-
poration last week asking that company to

reserve two seats in his name for opening
night. The work of breaking ground for

the theatre and the 29 story office building
is scheduled to begin next week. However,
Mr. Cogan has been advised that he will

ha\ e seats on the night that the Paramount
theatre is given its official opening.

William J. Morgan, new sales manager
for Producers Distributing Corpora-
tion, is already making his person-
ality and policies bring returns.

Realizing his request for seats may
be considered slighth' premature, Cogan
states : “Aly reason for applying for the

tickets now is that 1 want to be certain

that I will be present the opening night of

the historic playhouse.”

House Manager Held On
Embezzlement Charges

(Special to Exhibitors Herald)

DETROIT, MICH., June 2.—Russell F.

Keller, former manager of Madison the-

atre and later a salesman for various ex-

changes in this territory, was arrested

recently by George W. Sampson, general

manager of Cinderella theatre, on a w-ar-

rant charging embezzlement. Keller for

two years has been house manager of the

f'tnderella and the complaint reads that

from Feb. 13 to Feb. 20 he took $257 from
the sale of tickets.

Tax Free Music May
Continue in Canada

(Special to Exhibitors Herald)

OTTAWA, ONT., June 2.—The Cana-

dian copyright committee of the house of

commons officially recommended May 28

that “the copyright act and the amend-

ments proposed do not in any way change

the state of the law w-hich reference to the

playing of music in the theatres.” Follow-

ing this recommendation the committee re-

ported favorably on the rest of the bill.

F~N Sends B. Lichtig T

o

Open Havana Exchange
(Special to Exhibitors Herald)

NEW YORK, June 2.—B. Lichtig has

t.'one to Havana to open a new First Na-
•ional exchange in line with plans of E.

B. Johnson, manager of the foreign ex-

:hange department, to start 20 new for-

eign exchanges. Mr. Lichtig will be the

branch manager in Cuba.
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To Ask Indictments of Trio
in Pickford Kidnapping Plot

Pola Negri, Mary Pickford, Jackie Coogan, and Buster Keaton

on List of Schemers Held—$200,000 Would Have Been
Asked of Fairbanks—Prisoners Blame Drink

(Special to Exhibitors Herald)

LOS ANGELES, June 2.—All doubt of its authenticity has been put

aside and i)olice working on the Mary P’ickford kidnapping case met y esterday

with representatives of the district attorney’s office to discuss presentation of

the so-called $200,000 trio to the county grand juiu'. Three alleged plotters in

the case have upon their voluntary confessions been locked up in the county
jail. They are being held on the charge of conspirac\- to commit felon\

.

Five Victims on List to Be Kidnapped
Victims of the kidnapping would have been Mary Pickford and Pola

Negri followed by Jackie Coogan, Buster Keaton and the grandson of E. L.

Doheny, according to alleged plans of the conspirators.

Fox Splits 235
Per Cent Melon

in Recapitalizing
(Special to Exhibitors Herald)

NEW YORK, June 2.—With complete
recapitalization of Fox Film Corporation,

the stockholders have voted to replace the

100,000 shares of common stock with 100,-

000 of Class B, and directors have declared

a dividend of 235 per cent, 200 per cent

going to stockholders and 35 per cent to

leading employes. The stockholders also

decided to authorize 900,000 shares of Class

A stock. The dividend is payable in Class

h common without par value.

There will be presently outstanding 400,-

000 shares of 'the Class A stock and 100,-

000 shares of the Class B stock, but other-

wise the two stocks will be identical, ac-

cording to the directors’ plan.

Afore than half the 400,000 shares of the

Class A stock to be presently outstanding
will be issued as a stock dividend. Stock-
holders will be given rights to subscribe to

the remainder of the 400,000 shares at a

price yet to be determined.

Total assets of the corporation are placed

at $18,000,000, entirely from earnings. Cash
dividends etiuivalent to the original $500,001)

investment were paid in 1922. ’23 and ’24.

The original investment of $500,000 pre-

ferred was retired in 1919; it was made
in 1915.

K-M Exhibitors Vote
M.P.T.O.A. Amiiation

(Special to Exhibitors Herald)

KANSAS CITY, AIO., June 2.—Through
approval of the board of directors of the

Af, P. T. O, Kansas-Af issouri that organ-
ization this week became affiliated with
the Af, P. T. O. A. The affiliation of
Allied, which the AJ. P. T. O. K.-At. joined
at the organization of that body, and the

Af. P. T. O. A. at the national convention
at Afilwaukee did not necessarily mean
the Kansas-Afissouri association automat-
ically became affiliated with the national

body. President R. R, Biechele explained.
Kansas-Afissouri was the first organiza-
tion to decide to send representatives to

the national convention.

“I went to the national convention merely
as an onlooker,” Air. Biechele, who was
elected to the board of directors of the

Af. P. T, O. A., said, “and had no thought
of allowing my name to come up for
office of any kind. However, I remem-
bered that the Af. P. T. O. K.-Af. conven-
tion, a few days before, there was a strong
predominating sentiment to affiliate. There-
fore, when I was urged to accept an office

as national director, I did so only subject

to subsequent approval of the Af. P. T. O.
K.-M. directors. They have made that ap-

proval. They have approved affiliation.”

Levitan to Ask Quiz on
Big Producers* Tactics

(Special to Exhibitors Herald)

AHLWAUKEE, WIS., June 2.—Solo-
mon Levitan, Madison theatre owner and
treasurer of the state of Wisconsin, who
spoke at the recent convention of the

Af. P. T. O. A,, has announced he will

demand an investigation by the Wisconsin
department of markets into trade tactics

employed by the large motion picture pro-
ducers.

“It is clearly a matter for investigation

when a picture that carries a premium of
$2,500 in one place may be shown for $750
in a neighboring city where competition is

inactive,” he declared.

An attorney has been retained by the

wife of A. J. Woods, one of the alleged

plotters, with the purpose of obtaining his

release on a writ

of habeas corpus.

His two compan-
ions are C. A.
Plolcomb, a truck

driver, and C. Z.

•Stevens, automo-
1 ile salesman.
Woods is likewise

a truck driver.

According to the

confessions t h e

men admit that

the stimulus of

strong drink rvhich

has been available

to them at all

times caused them
to often talk of various “w-ays of getting

easy money.”
The manner of approaching Alary Pick-

ford w'as to ha\e been in an automobile
w-hich was decorated with Shrine emblems
and bunting during the Shrine convention
here. The seizure would have been re-

garded a bit of innocent merrymaking.

Says Films Cleaner

Than Stage Drama
(Special to Exhibitors Herald)

KANSAS CITY, MO., June 2.

—The Kansas City Star editori-

ally recently discussed the com-
parative morality of stage drama
with that of films and touched up-
on the repudiated criticism of Will
Hays by the moral welfare depart-
ment of the board of Christian
Endeavor of the Presbyterian
church. It says:
The board declared Mr. Hays had been

working in sympathetic co-operation with
it. Perhaps the board was congratulat-
ing itself that ftlms are no worse than
they are; that they are not so bad as the
drama, for example.

For it is true that motion pictures do
not go nor would the producers dare to

go so far as the drama in the direction
of indecency. A motion picture, to get
the largest possible returns, must be com-
monplace enough and at the same time
decent enough to satisfy a vast throng.

Films will have to be made better for

an improved public taste. But always
they will have to be mindful of their di-

versified audiences, of the presence of old
and young, thoughtful and sentimental.
And for this reason, while many films are
disgusting enough, the motion picture the-

atres in general do not invite the criticism
that so often is provoked by productions
on the regular stage.

She woulil have been taken while reluming
to her Beierly Hills home from the studio

lot. W hen she had been taken to a secluded
spot about twenty miles away, her husband,
Douglas Fairbanks, would have been pre-

vailed upon for $200,000.

Bodyguard for Star

While the men were choosing a house
in which to put the victims Capt, George
K. Home and Operatiies Raymond and
Alayer hid in the bushes surrounding the

lodging jilace of the men and listened to

the scheme. Then Aliss Pickford was in-

structed of the plan. She went silently

to her studio and home again each day
followed by detectives who watched Woods,
Holcomb and Steiens trail her,

Capt. Home is emphatic in his statement
that it is not a publicity plot. He is

working on a clue which may lead to the

arrest of six more who took part in the

scheme.

John G. Alott, attorney for Aliss Pack-
ford, will press the charges against the

trio.

Jealousy Brings Church
Censors, Says Skinner

(Special to Exhibitors Herald)

NEW YORK, June 2.—Jealousy has
been the basis of church demand for mo-
tion picture censorship, Otis Skinner, actor,

told 100 Alethodist pastors, but the charge
brought cigorous protests. Skinner de-

clared that since “inception of the drama
in medieval England in the form of mys-
tery plays the church has recognized the

theatre as a rival drawing power and has
tried to suppress it.”

Denying jealousy was the cause. Rev.

Dr. John Wk Longdale, chairman, explained

the attitude of the Alethodist church was
prompted by two considerations, “the dan-

ger of corrupting the morals of children

and the apparent impossibility of modify-
ing the theatre so as to exclude bad pla\ s.”

Novelties Prepared
by Criterion Classics
(Special to Exhibitors Herald)

HOLLYWTJOD, June 2.—Something new
has been released by Criterion Classics

under the title, “Honeymooners in Grand
Canyon.” Six of these scenics will appear
under the supervision of Capt. Al. AIc-

Kenzie. One reel subjects about the lives

of Shakespeare, Burns, Dickens and Wash-
ington have also been filmed.

Archainbaud Signed by F. N.
HOLLYWOOD.—G e o r g e Archainbaud lias

signed with First National to direct “Joseph
Greer and His Daughter.”
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Jack Warner performed in the toastmaster’s role at the banquet-dance which wound up Warner Brothers’ four-day conven-
tion recently given in Los Angeles. Exchange managers from all parts of the United States and Canada participated.
The studio replica shown in the background was one of the Warner floats at the Shriners parade June 2. "Chuck” Reis-
ner amused the guests with his antics as court jester.

Paramount Acquires
Five; Fitzpatrick &
McElroy Are Building

{Continued from page 29)

the large producing organizations com-
pete with each other for open play dates
in our theatres. There is a keen short-
age of good pictures.

“Beginning today a selling campaign
whereby over $1,500,000 in West Coast
bonds will be disposed of, will be started
in Los Angeles and opened to the public.

Every dollar has been subscribed and
the West Coast organization is fully

financed from every angle for each and
every future need.”

ff arners Ready to

Start Coast House
(Special to E.xhibitors Herald)

LOS ANGELES, Tune 2.—Warner
Brothers has completed plans for the

first of its chain of theatres which will

extend through many of the big cities.

Title to property at Hollywood boule-

vard and Wilco.x avenue was taken last

week, and on this site the company will

build a $1,500,000 house which officials

say will be the finest first run house in

the world.

(Further details of this new house
will be published in a forthcoming issue

of “Better Theatres.”)

New Haven Board Picks
Kelleher as President

(Special to Exhibitors Herald)

NEW HAVEN, CONN., June 2.—Mar-
tin Kelleher of First National was elected

president of the Film Board of Trade at

a meeting here last week. Other officers

chosen for the ensuing year are ; M.
Josephs, Universal, vice-president; W. A.

Scully, Metro-Goldwyn, treasurer
;

L. H.
Watrous, Pathe, secretary.

Ritz Gets New Organ
Cleveland, Ohio—Patrons of Ritz theatre,

operated by Ambassador Amusement Co., are

listening to a new Wurlitzer unit organ.

A. E. Offers

Guarantee
(Special to Exhibitors Herald)

NEW YORK, June 2.—A guar-
antee wilt be offered exhibitors
who contract for Associated Ex-
hibitors pictures, it has been an-
nounced by J. S. Woody. Of the
24 features and four specials re-

leases of eight in a group will be
arranged.
The guarantee provides for the

adjustment of rentals following
the showing of this group if any
one picture has brought less re-

ceipts comparatively than a pic-
ture of some other brand. This
holds for pictures of which the
exhibitor does not have the oppor-
tunity of a preview. But previews
will be held for exhibitors at suf-
ficient time in advance so that the
exhibitor may cancel his booking
if he wishes.

Lionel Barrymore Is

Chosen for Lead in

True Story-Astor Film
(Special to Exhibitors Herald)

NEW YORK, June 2.—Lionel Barry-
more has been selected for the leading role

in “The Wrongdoers,” first True Story
Film company's production to be released
by Astor. Barrymore’s work in “The
Jest,” stage play, resulted in the selection.

Ann Cornwall and Charles Mack will

have juvenile roles. The first scenes will

be made this week in the former Pathe
studio in the ITronx. It will be directed

by Hugh Dierker.

Blast Wrecks Theatre
(Special to Exhibitors Herald)

MINNEAPOLIS, MINN., June 2.—An
explosion, believed due to a bomb, wrecked
Glen I^ake theatre in a residential district

20 minutes after the last show of the eve-

ning.

Mix Thrills St. Louisians
By Riding and Shooting
After 2 Dinners in Hour

(Special to Exhibitors Herald)
^

ST. LOUIS, MO., June 2.—Tom Mix,
Fox Western star, and his horse, Tony,
made a decided hit with St. Louisians
on his recent visit. Tom’s riding and
shooting ability was displayed at an
exhibition at the foot of Art Hill in

Forest Park.

Accompanied by Joseph Feld, assist-

ant manager, and Claude McKaan, city

salesman, for the local Fox office. Mix
and his horse put in a very strenuous
day. He arrived at 8:30 a.m., presented

Mayor Victor J. Miller with a sombrero
and Mrs. Miller with a Navajo blanket

at 11, was guest at a Chamber of Com-
merce banquet at noon and at a dinner
to exhibitors and the press an hour later,

then visited two children’s hospitals and
the zoo, gaze the riding and shooting
exhibition and finally broadcast from
WCK at night.

5 Firms Incorporate;
Three $20,000 or Over

(Special to Exhibitors Herald)

ALBANY, N. Y., June 2.—While the

past week brought incorporation of but

five motion picture companies in New
York State, those entering the business

showed substantial capitalization. They
included

:

Commercial Capital Corporation, capitalized at

$50,000 ; J. L. Barnard Productions, Inc., $25.-

000; Raygold Theatre Corporation, $20,000 ; Ten
Eyck Pictures Corporation and Arch Productions,

Inc.

Warnergraph Issued
(Special to Exhibitors Herald)

NEW YORK, June 2.—Warnergraph, a

weekly house organ inspired by Warner
Brothers’ purchase of Vitagraph, has just

made its bow. The 18-page magazine is

intended to make the personnel better ac-

quainted.



June 13, 1925 EXHIBITORS HERALD 47

pTHETHEArKEl
j$.ytJDepartment ofPractical Showmanship ^

Copy Service

For Exhibitor

House Organs

House organ or newspaper
publication rights to this copy
is granted exhibitors by the
“Herald” herewith.

“THE WORLD LAUGHS WITH
YOU”

Psychologists have often said, “Free your
mind of its ills and you will cut your
doctor bills.” A troubled state of mind is

inducive to more than half the world’s sick-

ness. Worry does not promote anything
but sorrow and more worry. In other

words there can be little if any good de-

rived from a morbid state of mind. It

l)reeds discontent, hatred, suspicion, and
unhappiness. All of which are enemies of
man.

Medicine will not cure these ailments.

There are tonics that will. One of them is

diversion. The theatre will cure you and
accept little fee for doing so. The cure is

easy to take. Select a theatre with a good
comedy. Forget the world you left outside
the theatre doors. Sit down and laugh and
the “world laughs with you.”

Special Training for

Theatre Managers
By WILLIAM R. WEAVER

F'anious Players-Lasky announces a training school for theatre managers.

Mention it to several operating managers and you’ll get as many kinds of

arguments.

Old timers will tell you it’s a lot of bunk. Experience, they’ll tell you, is the

only teacher of the theatre business. Young timers will say it isn’t a bad stunt,

however it works out. Executives of theatre concerns other than Paramount
will tell you they’ve been doing it all along. You’ll get plenty of discussion.

No one will deny, however, that the idea of special training is a good one to

have associated with theatre management. It’s a good thing for any calling.

It imparts a certain prestige and it has important bearing upon the matter of

compensation.

Managerial compensation, by the way, is a live topic. Many present day

managers are ridiculously underpaid, and many others are as ridiculously over-

paid. A good one is worth a lot of money and a poor one should be let out

The theatre manager should be boss of the theatre, by right of ability, and

should get the largest theatre salary. He can’t enforce his direction without

it. If he can enforce his direction, he’s entitled to it.

Wise employers of theatre managers apply a sliding scale, limited by the

sky at one end and the gate at the other. You can spot the theatres of the

other kind the moment you step into them. Nobody manages them; they just

run.

PIntil the first class leaves the Famous Players-Lasky training school and

begins turning the wheels, it’s pointless to speculate as to results. But the idea

of special training begins getting in its work right now.

A RESULT OF UNION
If w'hen we stop at the news stand to

buy our evening paper the boy asked us
the price it actually cost to make each in-

di\idual paper w'e should all soon stop buy-
ing papers. We could not afford them.
Instead of two cents a copy the price would
go to several dollars.

If we were required to pay a school tax
in the actual sum it costs to instruct our
child it would mean that education would
be limited to a few wealthy people. The
learning a child receives would not be any
greater if a private instructor were em-
ployed but the cost would be as great.

By joining themselves together people
have found that many common benefits

may be received that would otherwise be
financially out of reach or be extremely ex-
pensive.

The theatre is a result of this union. If

each person were to pay the actual cost of

an entertainment given for his benefit he
could not see a show each evening for a

small part of a dollar. If people do not
support the theatre they are encouraging
their own misfortune.

Pictures vs. Presentation
It’s not too early to think about the possibility of the DeLuxe theatre run-

ning the motion picture off its own screen. It isn’t likely that it will go that

faiy but it may go far enough to bring on some of the bad results which would

result from that catastrophe.

At Milwaukee I asked an exhibitor who is battling the pick o’ the pictures

with pictures plus vaudeville. “What do you think of this camouflaged vaude-

ville thing?”

“Great,” he replied. “You know, the picture houses can get anything they

want in the vaudeville field. They can pay more for it than the vaudeville

houses.”

Still this man operates his house as a motion picture theatre, anticipating

and talking about the day he’ll take the pictures away from his competitor.

He laughs off the idea of going in for vaudeville straight and explains, “It’s

pictures the people want
;
and that’s where the money is.”

Despite the blunt logic of which, the stage portion of the DeLuxe bill be-

comes bigger and bigger, eating steadily into the time allotted to the screen

portion. The day the “presentation” overshadows the picture, if it does, the

bottom’s in a fair way to drop out of the gold mine. It’ll be some job putting

it back.

VACATION TIME
Vacation time is here. It suggests many

things
;
fishing . . . boating . . . bathing . . .

picknicking . . . camping . . . traveling

. . visiting relations. We shall soon lie

with our friends and relatives or they will

soon be with us. If they live in a small

town or a large one, one of the first ques-

tions we ask when we arrive is: “What
kind of shows do you have here?”

Most People Like Syncopation
Most people like syncopated music. Nathaniel Finston’s superb orchestra

at the Chicago theatre does a major overture perfectly and gets a hand. A
few minutes later they zip through a jazz chorus and the crowd splits its

gloves. They don’t know music, but they know what they like. Most of them

like syncopation best.

Musicians are different. They know music. Most of them prefer the heavy
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stuff. They perforin the cabaret ditties under pressure. They’d leave them

out if they had their way.
Exhibitors who make most of their music heed the public, not the orches-

tra leader. They let him do enough of the nice stuff to get across the idea of

class, but they make him step pronto into the jungle jingles the people want.

You hear about the theatre with the best jazz orchestra. Just now, Chicago

people are saying the Woodlawn is that one. I’m going to see.

Stick to a Schedule
Leading residential Chicago theatres run from noon or shortly thereafter

until midnight, jumjiing the admission fee from matinee to night scale at a

designated hour. The jump is sufficient to make the last half hour of the

matinee scale almost peak load. It fills the house for the dinner show and

empties it for the after-dinner rush.

Recently a prominent theatre of this class extended the matinee admission

period thirty minutes, picking up a neat increase in business and setting the

neighborhood talking. It worked out great. If people were just too late to

get into another theatre on the afternoon side, they went to this one. As
families attend together, it’s a real item.

But something went wrong. Maybe the dinner crowd stayed too late. Any-
way, after a few weeks the hour for the change-over was pushed hack to

where it was before. The neighbors yelped and began staying away. It cost

plenty.

The admission schedule is about the only thing around the theatre that can’t

be juggled now and then with advantage. The best thing to do with it is to

put it where you want it, then leave it alone.

Advertising for Summer
If there is, as I doubt, a let-down period for theatre advertising, that period

is not Summer. As a matter of cold fact, the modern theatre offers the best

of all .'Summer entertainments. But it takes plenty of advertising to keep

peo])le reminded of it.

Chicago had its first real taste of Summer last Saturday and Sunday.
Chicago people rushed out to their various play places, made the best of the

double holiday, then wearily made their way home. Those who went to the

theatre once or twice had the best time.

Beaches were not officialB' oi^en, \et the}' were swarmed with sweltering

multitudes. Parks were filled with golf, tennis and boating enthusiasts who
stood in line for position, taking their turn when it came and reaping sunburn
and exhaustion for their meagre enjoyment. Automobile crashes galore tell

the story of motorists’ efforts to get out into the open. People who attended

baseball games, wrestling matches, field meets, etc., paid dearly in physical

discomfort.

Folks who went to the theatres found them pleasantly cool places where
excellent entertainment was provided at the usual moderate rate. These people
got the most out of their holiday.

This is the condition as it exists in .Summer. Rut the public must be re-

minded of it constantly. The best way to accomplish that is by consistent

advertising of the theatre as the ideal Summer recreation spot.

Memorial Day exercises in the motion picture theatres afforded manv their

only specific observation of that occasion. There are many who do not turn
out to see the parade, nor the ceremonies at the cemetery. They are no less

sincere because preferring a less sombre medium of expression.

In its patriotic service the theatre steps naturallv and without effort into the

sjffiere of greater usefulness.

Flappers Like Musicians
Things that mean ducats in the till are important, even when ridiculous.

Such a thing is the odd form of hero worship which lines the front rows of
DeLuxe motion picture theatres with young ladies of the tvpe indexed as

“flapi)er.” These are the sweet young things who used to worship the matinee
idol. Now they worship the orchestra leader.

Just what it’s all about is a bit puzzling, but it is true that the theatre with
the handsome or grand-mannered musical director, be he voting or old, gets a
big bunch of business it would not get otherwise. It seems not to matter
much whether he can direct or not. If you like to puzzle about such things,
it is interesting to note, too, that the orchestra leader is more popular with this

element than the organist, despite the fact that organists are a more “sheikish”
lot on the whole.

Successful theatre operation embraces observation of many funny rules,
none more funny, perhaps, than this : Plant a sheik somewhere in the pit.

House Organ
Exchange

BAIR* E. E., Falls theatre, Cuyahega Falls, O.
BENDER* A. R.* Olympia theatre, Cleveland,

Okla.
BENXLEY, FLOYD E., Kelso Amusement Co.,

Kelso, Wash.
BROWNING, HARRY, Olympia theatre. New

Haven, Conn.
BURNS, FRANK H., Orlando Enterprises,

Orlando, Fla.
DALEY, THOMAS S., Schine Amusement Co.,

Gloversville, N. Y.
EVELAND, EARLE, Twin City Opera House,

McConnelsville, O.
FAWKS, E. L., Photo Phone theatre, Gra>

ford, Tex.
GARDNER, HUGH T., Orpheum, Neosho,
Mo.

GLASER, WILL J., Grand theatre, Falrbanlt,
Minn.

HAMBURGER, F. M., Circle theatre, Port-
land, Ore.

HARLEY, ALONZA, Valentine theatre. De-
fiance, O.

KOBLEN, M., Scout theatre, Oakdale, La.
LITTLE, T. L., Majestic theatre, Camden,

S. C.
MacLEOD, M., Wolverine theatre, Saginaw,

Mich.
MASSEY, EARL D., Texas theatre, Killeen,

Tex.
MEREDITH, E. E., Virginia theatre. Box

1190, Fairmont, W. Va.
MOCK, CARL F., 56th Street theatre, Phila-

delphia, Pa.
MOSS, EDGAR A., Marlon Theatre News,

Glass Block, Marlon, Ind.
OSTENBERG, J. H., Orpheum theatre, Scotts-

bluff. Neb.
PAYNE, EARLE HALL, Kentucky theatre,

Lexington, Ky.
POPE, CLEM, T & D theatre, Oakland, Cal.
RANDALL, E. H., Liberty theatre, Condon,

Ore.
RIVERS, EDWIN B., Hellig theatre, Seattle,

Wash.
SCHWIE, F. F., Duluth theatre, Duluth,

Minn.
SNYDER, E. A., Rlalio-Virginia theatres,

Champaign, III.

STIEFEL, S., Roxboro theatre, Philadelphia,
Pa.

STILES, J. H., The Dalles Amusement Co.,
The Dalles, Ore.

WESKIL, F. C., Rose theatre, Colfax, Wash.
WHITBECK, FRANK, West Coast Theatres,

Inc., 134 Leavenworth St., San Francisco,
Cal.

WILSON, T. S., Seelye theatre, Abilene, Kan.
WOODWARD, KENNETH V., Penn-State
Amusement Co., Uniontown, Pa.

Entry of name in above list signifies
willingness to exchange theatre publications
with other theatre publishers.

(Name) —

(Theatre)

(City)

(State)

Things Being
Done to Make
Pictures Pay

Stunts and devices employed
by exhibitor and exploiteer in

behalf of pictures currently in

distribution.

“Seven Chances”
When the picture plar ed at Loew’s Tem-

ple theatre, Birmingham, Ala., the Metro
exploiteer arranged with the Age Herald to

print pictures of all the players on the local

hall team. Two were printed each day for

seven days. Thus readers were given seven
chances to guess who the players were.

Each player wore a mask. Successful con-

testants receir'ed theatre tickets.

“New Toys”
When the Barthelmess picture played at

the Liberty theatre. New Orleans, John La
Rue, old time vaudeville “mechanical doll,”

was employed to visit department stores,

parade about streets, drive an automobile

»
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and sell newspapers. His performance in-

terested good crowds.

“Man and Maid”

Four elaborate window displays were
features of a campaign put on by Morris
Abrams, Metro exploiteer. The town was
posted with many 24 sheets. The picture

was shown at the Tower theatre, St. Paul.

“The Crackerjack”

An airplane was rigged up on an auto-
mo-bile chassis to drive about New York,
distributing boxes of crackerjack to chil-

dren when the picture was shown at the

Mark Strand theatre. The same pickle

wagon used an the production was also

paraded on the streets.

“Charley’s Aunt’

In a special arrangement with all the
big downtown restaurants the Isis the-

atre, Topeka, Kan., supplied their pa-
trons with crepe paper napkins bearing
a colored picture of the phoney aunt and
an advertisement for the showing of the

Producers Distributing Corporation pic-

ture.

“Abraham Lincoln”

Mayor Blaylock of Dallas, Tex., wrote a

letter to jManagers Stinnett and Charmin-
sky of the Capitol theatre, and to Walter
Lindlar, a First National exploiter, which
was used to exploit the picture. In it he

advocated the attendance at the picture in

commemoration of Lincoln’s death 60

years ago. The letter appeared in the ads

for the picture and had an excellent effect.

“Oh, Doctor”

In a tie up with Loft’s Candy store, Lig-

gett’s drug store, the Shastenberg store,

and the Nezv Haven Times-Leader, Phil

Kahn Universal exploiteer, succeeded in a

thorough amount of exploitation. Loft’s

supplied 5,000 “Love Pills” which were dis-

tributed among people passing the Globe
theatre, managed by Ed Raffle, New Haven,
Conn. The drug store distributed 5,000

prescription blanks advertising the picture.

The newspaper ran limerick contests.

“Man and Maid”

Announcement appeared in an Omaha,
Neb., paper when the picture played at the
Sun theatre, that each couple getting a
marriage license wmuld also receive free
tickets to the Metro show^

At the Chicago
Forty or fifty boys composing a drill corps from Lane Technical High

School did their stuff in uniform on the Chicago stage as the high point in a

great Memorial Day bill last week. The boys are good, almost perfect, and

the packed house cheered them in much the same tone of voice older boys

were cheered a few years back.

The act opened with a doughboy quartette singing “Long Long Trail” and
“Rose of No Man’s Land” in a scrim-dimmed battlefield set. At conclusion

of the song numbers the drops went up, revealing a spread eagle drop in front

of which the boys drilled, by silent count, for perhaps fifteen minutes.

The other stage act was Boyd Senter, saxaphone and clarinet demon, with

Jack Russell at the piano, a returned favorite who worked the Chicago sev-

eral weeks some time ago. He’s still good but didn’t get quite as much.
For overture, Nathaniel Finston led a Hungarian thing I can’t even spell.

The Crawfords played Albert Hay Malotte’s “Little White House On the

Hill,” with the chorus “acted out” in one, which is creditable cooperation be-

tween organists if nothing more.

At McVickers
Paul Ash took up a lot of slack in his stuff last week, continuing as the

works at McA^ickers. Fither he’s getting better or Fm getting hardened.
“The Royal Mounted” is the name he gave his section of the ceremonies,

for no reason save that the boys wore that kind of uniforms and the setting

was North woods. There was nothing else on the bill to prompt it, but it was
better than previous efforts for all that.

His first number, “Waters of Minnetonka,” was done in great shape. The
boys are getting used to each other and it’s beginning to sound like one orches-

tra. There were no didoes in this number, either.

“Indian Love Call,” the “Rose Marie” number that everybody’s playing, also

was done in better than usual style. In this a girl soprano was brought on,

being abetted later by Milton Watson, Ash’s “college boy wonder,” the two
carrying it off in -great shape. The audience tore up the seats, as they always
do when this number is played, this time with cause.

Ash used less than the usual amount of I stuff but did work in a letter

request from his friend, Thomas Meighan, with whom he confides that he
used to play golf in California, for “Florida,” which the gang jammed over
noisily. It worked.

Milton Watson also worked in a staged excerpt from “The Mikado” which
w^as splendidly done. The Gilbert and Sullivan piece was a riot at the Great
Northern for DeWolff Hopper earlier in the season and the crowd ate it up.

The crowd that wouldn’t isn’t worth -worrying about.

Albert Hay Malotte played “Poet and Peasant” on the organ as only he
among the organists plays such things, and you can forgive him his “Little

White House On the Hill” for that.

That’s all about the Chicago showshops this week, despite earnest intent to

go far and report much, wmek-end indisposition due to the cavortings of a

capricious mercury intervening. Next week. Nature consenting, the truth

about this phenomenal Woodlawn orchestra will be bared.—W. R. \\’.



50 EXHIBITORS H E A L D June.13, 1925

TWO DANCING GIRLS
l)ep])ed up the prulogue for

P'irst National’s “Sally” at

the Strand, New Orleans.

WEBER AND FIELDS stood in

line to see Metro’s “Zander the

Great” at the Century theatre, Balti-

more, recently. Marion Davies stars.

FT
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THIS LOBBY DISPLAY
helped when “The Dixie Handi-
cap” played at the Olympia, Al-

toona, Pa. It is a Metro film.

A STORM OF PROTEST came when Manager W. J. Sullivan of

the Rialto theatre, Butte, Mont., announced a higdi class junk store

would operate on the theatre site. When Metro’s “Rag Man” proved
to be “the business” referred to the storm subsided.

COLORED BOX DISPLAY was usetl for First

National’s “Quo Vadis” at the Strand, Milwaukee, a

few weeks ago.

THE WAY TO ADVERTISE short subjects

is seen at right with the poster for “Why Hesi-

tate,” Educational-Christie comedy.
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FREE MARCEL WAVES
were oflered women patrons

who saw Universal’s “Mad
Whirl’’ in Des Moines.

THIS IS NOT A TOY but a specially built electric train in miniature

loaned to Metro’s exploiteer, Morris Al)ranis, to exploit “Excuse Me.”

It belongs to the C. M. & St. P. railway. It was used at the Tower
theatre, St. Paul.

msfunmcmoora - Kfmmo/\f/?omcmf/a/.

ABOVE THE CLOUDS air travelers

saw “The Lost World,” between Paris

and London. The stunt was notable as

an exploitation achievement.

THE ROMAN FRIEZE and bust borrowed from the Denver W. C. BISHOP, Metro exploiteer, dec-

public library provided a jewelry store tieup for First National’s orated Rialto theatre, Des Moines, in

“Quo Vadis,” playing at the Colorado. vellow and green for “Greed.”
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MARION DAVIES’ NAME ALONE was counteil

on as an attraction 'when Mctro-Ooldwyn's “Zander

the Great” was shown at Century theatre, Balti-

more.

A LARGE DOLL in a store window helped the

exploitation of First National’s “The White
IMoth,” Royal theatre, Laredo, Tex.

LEW CODY LISTENING IN on his high pow-
ered radio provides the subject for a great deal of

publicity given to Metro’s “Man and Maid.” This

photograph is being distributed by the radio firm.

ANOTHER RADIO FAN is Elinor Glyn, author

of “Man and Maid” which is being exploited by
iMctro-Goldwyn in a radio tieup.

SEVENTY-FIVE RED TOP CABS helped exploit Buster Keaton’s “Seven Chances” when it played at

the lower theatre, St. Paul. But they were just a feature of the campaign, it is said, which the Metro
exploiteer, Morris Abrams, put over in the Minnesota town.
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SHORT SUBJECTS
The “World Loves
A Fat Man”

Fatty is funny. The fatter he
gets the funnier he is. The “Fatty”
in reference is the heavy set young
fellow in Hal Roach’s Our Gang
comedies. His real name (which so

few know) is Joe Cobb.
There is something about a fat

man which provokes mirth. It seems
senseless but there is. Up till now
there was little happiness in store

for the fat man but his new haven
is Hollywood.

Especially funny is it to see Fatty
clad in a skimpy night shirt. In
“Circus Fever” he is one of the

scheming boys who attempt to see

the circus by dodging school. Their
plot is to feint a “speckled fever,”

stay home from school, then go to

the circus. But the doctor gives

them the castor oil and keeps them
in bed. To make it worse other chil-

dren return from school with free

tickets their teacher gave them and
a half day off. There is not a happy
ending. The three benedicts are

kept in bed.

Farina does not have a prominent
part in the picture. Which is not a

favorable comment. Farina is often

depended on for much of the com-
edy. But in her absence Fatty gets

the applause. It would not seem an
unwise thing if Fatty’s parents
would let him have his way with the

chocolate candy and the ice cream.

“Great Photography,”
Says Murray
The Criterion Classics of Holly-

wood is issuing a series of novel two
reelers, called “Honeymooners in

Grand Canyon, the Mersa Verda,
Zion Canyon, Rocky Mountains,
Yellowstone Park and Yosemite
valley.” The idea originated with
Capt. M. McKinsie, production man-
ager of Criterion Classics and the
pictures were made under his super-
vision. It is an easy way to see

Grand Canyon, or any of the other
wonders of the West, and combined
with the pleasure of viewing the pic-

turesque beauty of the Rocky
Mountains, and Yellowstone park,
there is a little story woven through
it all of a timid groom and his bride
taking in the sights.

On the subject of these two reel-

The Long and
Short of It

I
T IS regretted that T. O. Service
in his columns in the last issue of

the Herald saw cause to “risk the

wrath of the ‘Short Sul)jects’ depart-
ment’’ by referring to a “Pair of
Good Comedies.” It should he need-
less to remark that comedies are not
commodities to be bought like shoes
in a shoe store in “pairs.”

Each comedy that is made deserves
individuality. Each comedy that is

made is as important in its place on
a program as any other subject.

There is no more cause for a refer-

ence to a “pair of comedies” than
there is for a reference to a pair of
’’Scaramouches.”

ers Ray Murray, HERA.LD Coast
representative, has written to say
that he saw the first of them before
titles had been given to them. “They
contain some great photography,” is

his way of describing them, “and
were a real novelty in that they com-
bined comedy with the scenic.”

Serials are

Exploited
Serial exploitation is well estab-

lished. The serial is the only short
subject that gets its due representa-
tion in theatre advertising.

But exhibitors do not report seri-

als to “What the Picture Did for

Me” with consistency. Many expla-
nations of this have been advanced
but none seem sufficient. And ex-
planations are not important any-
way. The fact is the important
thing and the way to remedy the
condition is to terminate it.

What is YOUR serial doing for

YOU?

Shorts Fill

The Bill

The entire program at the Capitol
theatre last week was provided bv
Pathe. To accompany “Black Cy-
clone,” the Rex picture, there was a

Hal Roach comedy, “Hold the

Baby,” Pathe News, Pathe Review
and a special prologue arranged by
Pathe. The film company stressed

the significance of its ability to sup-
ply the entire bill. And well it

should be stressed. But so should
the stress be placed on the impor-

tance of short subjects upon any
bill. Give everything its due. Put
short subjects in the lights.

Here’s One for

the Cannery
A plot that came over in the ark

and one that is still used is making
its appearance again. Better to call

it a situation. It has been used by
Chaplin, Langdon, Normand, Ar-
buckle. Chase, Turpin, Lloyd, and a

score of others. It was funny once.

But it is old. Surely there is another
which is just as funny.

Usually it starts when the come-
dian buys the groceries for the fam-
ily’s Sunday dinner. When his arms
are full he begins dropping things.

First one goes, he picks it up and
drops two more. Then three. And
so on until help comes. Often he
tries to board a street car. He drops
something on the floor and in the
scramble to get it he usually picks

up the foot of one of the opposite
sex. This leads to his eviction by
the conductor.
But change the idea somewhat.

There are other funny situations.

Watch what happens in real life. A
different idea lurks in the mind of

everyone. Perhaps it is necessary to

ask motion picture fans to submit
ideas. They will do it. But take
that one particular situation out of

circulation and put it in the cannery.

Revenge for

Felix
Pat Sullivan’s Felix is a great lit-

tle comedian. Felix does his floor

pacing stunt in a manner that is as

comical as a human comedian. But
Felix also blends his comedy with a
little touch of human interest. There
is much hocum but a great deal of

intelligent feeling put into his char-

acter.

In the sketch, “Felix Gets Re-
venge” who could not sympathize
with Felix when the master of the

house kicked him out time after

time? After the little boy had asked
Felix to live at his- house with him
it was hard to see the cat mis-
treated. But the plot went on. Felix

thought of the old strong cheese.

The mice went into the old grouch’s
home to eat the stuff after Felix had
put it there.
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Picture Pkys and Players

Wild Horses Take the Place of Hollywood
Actors in ‘Black Cyclone’—‘The Cracker^'ack’

TEL&(iRAPH
BEX. WILD horse;

STAR AT CAPITOL

‘Blank Cyclone’’ Proves to B» Pie.

df ManT ThriUs and '

Much Beauty.

Res Is the flashing ebony horse

that raced through the reels of '•The

Klng.of Wild Horses” ia,«;t season. He
la a fine figure of an animal, a dash-
log. dyniunic piece of horseflesh, and
his j^sVformance In “Black Cyclone*’

reveals that he has upade steady

•trldesr or gallops rather.^as an actor.

Of course, ^me carping critics may
cavil and. remonstrate over his trick
of expressing d»^p emotion simply by
dilating hie' nostrHs, hut then it will
bo recalled V that the good Mr. Hart
goes about actlpg In much the same
way.
“Black Cyclone,’’ you should be tol^

has a decided plot, a triangular ondi
Indeed, in which thp principal figures
are Rix, who the uprlgfht force; the
Killer, who is. ns Mr. Gnfflth puts it.

“the force for • ‘ and Lady, ihp
bone of contention. The Killer is quite
terrifj’Ing. He is pl^pd by a venom-
ou.s- looking horse ‘with the meanest^
pair of oyes In fllmdom. LooTtlng
about for his human counterpart,, we.
ehonia say that his methods of regls-

. taring eviLpassion.,4re much tbe-aamv
as those' employed by the capabl«
Wallace Beery. Of the three prlncip^
characters Lady, a passive, colorte^
gray mare, shows up to least advany
tage, 'but then she has one of Ihosv
negative roTcs which permit the actresq
to do little more than sit on hci\

’-haufibbes while two male mem^
'bers of the triangle fight for her love
{and Understanding.

Thege -eembats between Rex and

treme. and are not faked. Rising on
their hind legs the two anknals lock
forelegs and bite one anerther, ' and.
the clinches over, they pound tbelr
hoofs on one another’s hides. ‘Their
fights seemeu to this reviewer ‘^V&r

go through tile motions In order to
earn their 12.^00 a week. Rex i

J^m^^jCTeedT^erear^^i^^arrir
Hoiiywoodtan notes, except^ possibly
th^., subtitles vfiilch aid in recount-
ings the stale paces through which
the thene hOraes are led. The love
life of ' the horse, -according 'to these
WTltton' bhirbs, Is d&idedly akin to
thp love life of the characters in Har-
old Bell Wright's talcs.

JSvcp mindful of the movie public
the producers have furnished comedy
relief'

I

ra the shaM of a frowsy, plain-
tive- little bu^-o. a sad eyed littlo

clown who st’jmbles ever and anon
.^o the plot and gaxes ^adly toward

c&rnera. This engaging creature
is one of the few movie actors whom
the Ti;ould like to meet “In the
flesh.’ lie. or maybe ebe, has cap-
tured Eleonora Duse’s trick of mak-

X actidfer a thing of the soul.
•• nkx-k Cyclone” is well worth see-lTfi

Jng.**^"^"""^ "

THEBE’S A HOBSE VILLAIH

^aa Burnn-g appearance of Rex, the iKing of the R lid Horses, and again I

proves that he not only has a fine }wreen personality, but is an actor of I
no mean power. •

|

..J? “'chanical a,, pictures liW

XTh/S',.’ ip-fc
^jestic animal as h* was created, and 1as he looks at his best. Tbe camerashoU of Rex and tbe other wild hortuare simply magnificent: they are tre,mendooslj thrilling.

In fact. tbe„nholr. pifEn’-’- i- on#
thrill^eft^r' nn^TTr^r \,if,

ril2is^_flTid_iiMman oo^ngs mixe'ff'i^
' ‘aTH ^“"5''- t"' bacir

The
gwtnd on which to haVg 'the fil^L' andwhile considerably stretched at times

action at a great pace all tbeway inrouga.
Several moments stand out: the first

flPpeaMnce of The -Killer, a big roan,who certainly looks the part of the vil-
lain; the Kcenes showing The Kifler
rounding up a herd; the two battles^tween R^i and- The Killer; Rex’s
dilemma in. the qriicksand. and the’human hero s work in getting him oubj 1
tbe swnes where the botwe is trving to

,

get i^e man tp follow him; the killing
and the

I
linman villain and the

I

girl. They re all red thrills that no
I audience can possibly muff. •

picture (w^don t know whether she is off screen)
IS a pretty foil for the hero horsel^md gno^ndesenpt burro plays a comedy part.The picture hns all tbe roles foobd ina human picture allotted to animals and

Sd^r'.pTen^l'd' ir
.
The BMpphTtinff bill «t tbe Cepitol

1

worth,, feetiirip, LiepL

. fdki^ngs. He is pleasant, and has an
offering;, of good, if not slarmna

number on theattisting^ program, however; ia called

pi^TTefor’e’-'bT,”;",

Slet wilT,'"'
b”-! tie

Pathepicture
&
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•‘Black Cyclone'Ms a picture tu!I cf
ga4 y^jga# lOt uacom*

fflon Interea^. Ita featured actor Is

wUd horse; Its chief actress *and Its

•viUian are also wild horses.
It la, of course, Impoflslbe to tell

whether or not Rex and Lady and
The Killer are actually' wild,

the look In the vlUfen's cj-Cpefrom the
way Rex flglita, and from the*naaty
flattening pf the ears of Lady it seems
safe to say that they are not bouso-
hold pets. And after close scrutiny
throughout the film wo may report
that no branding marks are visible.
The maintenance of this sonrhlance

of vicious fr^om in three ' hor.ses
trained so pemarkibly to their tasks
seems nb sm.aJl achlevt^ment.
A progTTim note relates tTiat Rex

was discovered by Hal Roach chained
In a locked stall In Cojorado. He was
regarded as unmanagealble, hav-tng
killed one rnan and severely injured
another. It is , well known that such
horses exist In the We^t. If Rex Isn’t
one of them, he certainly gives an ex-
citing Imitation.

Id fho eouriit. of events ho gets
caught In dulck'sand. kills a mountain
lion, drives off a pack of wolves and
winds up in a bltter,baUlc v/ith The
Killer. Although the action Ls oc-
casionally and necessarily faked, f'-v.-

m^orecxclUn^|nmsh^^cr^e^^

^ AJIQ wu'ci.

tiaJ^ed the man hero,

?ne°t.r ttat

of Kazan,”

‘Tbe—eis^Zampa"^d^;HW_^le

^ followed by
• pauhis’. a mezzo-

1

^classical jazz. Botty I au^
..^i^e, singi 1

'

Thr^fv; "‘;op“ ;,7reom"e,^gfna,

ffhe Rivoli eutertaipmeta
j

viewed "tVllliam Tell"
it is well worth seeing-

is at the Cameo. This, also,

reviewed to-morrow.

fucslpearecL "Vor any wUn everTl^o vagucsl
.kTnd of friendly feeling for hor.ses
the rtcture^can be generously

*‘BIack Cyclone”

: Wonderful Hprse Picture Now

at the Capitol.

CAST.
ThP HorHcs. The Peopleihe iiorsoB

^..Goino 'WilHams
I njv Kathleen Collins

, The Killer....^. .Christian Frank

By DOROTHY^ HERZOG.
Well, folks, we won’t have to go

to the circus to see what a horse

looks like this week. Nope,

“Black Cyclone” swooped into th^

Capitol yesterday for a week’s

melodramatic stay, starring Rex,

the “wonder horse,” iff a stoxY

vo’itten hy Hal Roach, expertly

directed by Fre,d Jackman.

T his is the* most notable produC::.

-tl

0

n we Kave seen irypahy a-i^v

.

*t'D"riguir p[''^
I

avLtort centers around Black Cy-

clone, Who grows from a .
colt to

restless “manhood” alone in the

wilds. We follow his courting of

L^y, the “silver streak” he adores

His battles with The Killer, an out-

law equine who trespasses and

conquers bands of wild horses by

^^TTiree “humans” arc introduced

as the story nears its close, their

loves and battles closely linked to

those of .Black Cyclone. There’s

a race, too, most thrilling and

glorious. If you go to the Capitol

only to see Guinn Williams race

Black Cyclone bareback up hill and

down dale, yoj^I^gCthe^hril^^f
a Itifityg£.

Lovers of horses will revel iiv

this production. Even gasoline

hovers should enjoy it.

and" S.L.Rothafel
says;

“One of the best pictures

I have seen in o years!"

ii
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o n Picture s

T* HIS department contains news, information and gossip on current productions. It aims to supply
^ a service which will assist the exhibitor in keeping in touch with developments in connection with
pictures and picture personalities—and what these are doing at the box office. No predictions or pro-
phecies on the entertainment value ol pictures are made. Opinions expressed are simply those of
the author or of his contributors and the reader is requested to consider them only as such.

—EDITOR’S NOTE.

BETTY BRONSON MISSES
MAUDE ADAMS’ FATE

J r was a good bet that Betty Bronson

was through when she finished “Peter

Pan." “Peter" finished iMaude Adams

—

that is, finished her for anything else. I’d

have posted better than the conventional

eight to fi\e that Aliss Bronson in “Arc

P’arents People?”—or any other thing

selected for her—would prove to be merely

“Peter" in petticoats. Pm glad to report

that I’d have lost.

Miss Bronson in “Are Parents People?”

is a charming \oiing actress. She reminds

me of no one so much as May McAvoy in

her first pictures. She’s as delightful as in

“Peter Pan" but differently so. She steps

from the unrealit}' of “Peter” into the

reality of this without losing a thing.

“-^re Parents People?” is a story about

a wealth\' couple who work hard at being

incompatible until con\inced by their school

girl daughter that they are merely in lo\e

with each other. Florence \’idor and

Adolphe Menjou are the couple and who
could improve on that casting? Miss Bron-

son as the daughter completes the perfect

family.

The picture, as the names mentioned

suggest, is full of good acting. The three

principals leave nothing to be desired. But

a special -vote of thanks is due the un-

named actor who enacts the role of

“Maurice Alansfield,” long-haired screen

idol. He burlesques the film fop of fiction

into a classic, providing supreme entertain-

ment while he lifts the curse forever from

the real film star.

I do not hope for more pleasant picture

hours than that afforded me by “Are Par-

ents People?" .-kiid Jay Shreck, who also

saw the picture at McVickers last week,

seems to feel about the same way. His

note on it, in which I take it he speaks

for Mrs. Shreck as well, reads:

“Fine direction on the part of Mai St.

Clair and expert pantomine on the part of

Adolphe iMenjou, Betty Bronson and Flor-

ence Vidor ha\e made ‘Are Parents Peo-

ple?’ a picture rating high in entertainment

value. It was a storx- that needed just such

treatment for its success.

“We liked Betty Bronson in ‘Peter Pan’

but we were not conx inced that she would

prove a success in other roles. Therefore

we were happily surprised when we wit-

nessed her excellent \Vork as a pantominist

in this new production.

“As we entered the theatre a friend was
just coming out. We asked her what she

thought of the picture and her answer

was, ‘Yes and no.’ We don't agree with

her appraisal. Our answer is just plain

‘\'es.’
”

W hich makes a pair of x esses.

Fitzpatrick’s Music
Master Series

Last week the Chicago Theatre
bill included “Stephen Foster,’’ per-
haps the fifth or sixth of the James
F. Fitzpatrick Music Master Series
to be seen at that playhouse. It is

hard to believe that so fine a work as
this series can be so successful as it

is.

ids in each case, events in the life

of the composer are enacted, with di-

rect music cues to the orchestra. The
Chicago Theatre musicians accord
the pictures superb interpretation,
but still it is the picture that scores.
And the crowd (a more cosmopolitan
one than a downtown Chicago thea-
tre audience doesn’t exist) sits in si-

lence through the picture and ap-
plauds sincerely at the finish.

Much has been said about music’s
service to the motion picture. In
this series the motion picture is re-

paying music handsomely. Here the
arts go truly hand in hand, and the
union is perfect.— T, O. SERVICE.

“I WANT MY MAN’’
IS A BIT WOOZY

T v OGIC and such can be stretched pretty

far when the subject is tangled up with the

war and events pertaining thereto, but

they go too far for me in “I Want My
Man.” I’m a rabid war-story fan and 1

know that strange things happened in the

late fracas, but this is almost too much.

Which xiew does not coincide with the

opinion of a co-worker set down in these

columns some weeks ago. He called the

picture great. Maybe it is. They tell me
“The Interpreter’s House,” from which it

was made, was a great hook. Consider

this, then, mereh- the filing of my con-

scientious objection.

Doris Kenyon and Milton Sills are the

chief figures in the exents pictured and

Miss Kenyon has somewhat the best of it.

Sills’ role makes him blind for part of the

distance and forces him to act dumb the

rest of the way. You get the impression

that he suffers as keenly as you do. Miss

Kenyon also is called upon to portray con-

tinuous restraint, hut in her case there is

cause.

In short, it’s a xvoozy story. As long as

they xvere going to junk the title, they

should have junked the story too. As the

picture stands, it’s a mile of well printed

celluloid.

“IRON MULE’’ IS
GREAT IN IDEA

HE Iron iMule” is a two-reel com-

edy great in idea and not very short in

execution. .'\1 St. John is engineer of an

ancient train, similar to the one Keaton

once used, and many a laugh punctuates its

cross country journey.

The thing is, as the title suggests, a

liurlesque of “The Iron Horse,” and I’d

give a lot if I could remember the cap-

tions. If you’ve seen the big Fox picture

you knoxv how good the lines were in that.

The humorist xvho puns them makes a

great job of it.

There’s a lot to be done in this direc-

tion, I think. Burlesque has been touched

but lightly. The single thing in the way of

burlesque is the fact that the originals

must be seen to make the burlesque ap-

preciated. With distribution machinery as

it is, there seems nothing to be done about

it.

TWO SCOUTS REPORT
“THE LOST WORLD’’

,^^NOTHER xveek is gone and “The

Lost World” remains among the pictures

unseen by xour incomparable reporter. I

am able to salve my conscience this time,

hoxvever, by forxvarding you the following

reports hy felloxv xvorkmen in your behalf,

one of whom goes too far and is repri-

manded herewith.

Douglas Hodges submits:

“The first time in my life that I thor-

oughly enjoyed Bessie Love’s work was ?n

‘The Lost World.’ The characterizations

by Wallace Beery, Lewis Stone and Lloyd

Hughes also are commendable. But you

are interested in the animals of the picture.

“Having lived in and about places where

the Hearst papers and H. G. Wells’ ‘Out-

line of History’ are handy, my imagination
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"7 U’ant My Man'’ played at the Chicago theatre last ivcek. J ii the
cast of-this First National Picture arc: Doris Kenyon and Milton Sills.

Comment npon the picture will he found in the accompanyinig columns
this ivcck. For farther information than is given here about the cast,

story, footage, etc., turn back to the New [Pictures section of the
March 2 issue. The type of the picture is society drama of post-war
reactions of the younger set to present conditions.

Betty Bronson, the “Peter Pan" girl, made her sccoid appearance in

films in “Are Parents People?" the Paramount picture which teas
shown last week at McVickcr’s theatre. Other principals in the cast
arc Florence Vidor and Adolphe Menjon about whom something is

said in this zccek’s comments on this page. According to the story
Betty is the daughter of the couple in the aboz'e still. Their divorce
is remedied by the child's aid.

had prepared me to see just the kind of

animals ‘The Lost W'orld’ presents. Alto-

gether it is a spectacle. iMonstrous dino-

saurs fight to kill. Blood drips from their

greedy chops.

“Something about the magnitude of the

picture and its odd drama suggests that

D. W. Griffith has had a hand in it, but,

knowing that he has not, it is supposed

that his ideas have. Other spectacular

pictures ha\e adrertised and sometimes

shown ‘thousands of buffalo,’ or ‘10,000

elephants,’ but this one shows the biggest

animals ever shown. It would make Bar-

num turn green with envr'.’’

.^nd Jay Shreck lets himself in for a

bawling out by handing me this:

“Despite Air. Ser\ice’s hard and fast

rule against commenting upon the money

possibilities of a picture. I’m going

to be contrary and make this forecast;

‘The Lost World’ will pack ’em in for

everybody. It’s human nature to revel in

the unusual, and t’ou never saw a more

unusual picture than ‘The Lost \A'orld.’

“When I left the Roosevelt theatre after

viewing the production, people were stand-

ing four abreast in a line half a block

long and still coming. They’ve been doing

the same every day. In the face of a re-

primand, I again say, ‘The Lost W'orld’

will make you money.”

Much as 1 dAlike to do so, I must tell

you that Mr. Shreck doesn’t know what

he’s talking about. It may be quite true

that this picture will make you money
;
but

Mr. Shreck doesn’t know that it will. Xo
one ever knows that about any picture until

the intake is checked against the outgf)

and the balance determined.

I print Air. Shreck’s comment for two

reasons. First, it’s a sort of dare and

I don’t like to take dares. Second, it

clearly demonstrates for the few who need

such demonstration the difference between

a “Service Talk’’ and a review.

“OUR GANG”
IN AGAIN

O l^R Gang is in again, this time in

“Circus Fever.” I’m still wondering if it’s

Stronghcarf attracted considerable attention
in his role last week at the State Lake
vaudeville house. He starred in “White
Fang," the Film Booking Offices picture.
Comment may be expected at some near
future time.

not so good as they’ve been running or if

I’m prejudiced.

I settled l)ack in my chair as I always

do, loosened my laugh muscles and pre-

pared for the best. It started good, got

better, then ended before I thought it was

half over. I was disappointed. About

twenty-four hours later I realized that

there was no circus in the thing. That was

what I’d waited for.

I feel a sort of paternal interest in these

youngsters, an interest shared. I’m sure,

by all who wish well for motion pictures.

If I’d lie about anything in pictures I’d

say this was as good a comedy as they’\e

made. But I don’t think it is. I think

it is the first let-down in the series. And it

isn’t bad, at that.

SPARGO ON “DRUSILLA"
AND “OLD HOME WEEK”

j|oHX" S. SPARGO’S weekly letter

brings good news and bad. He writes

:

“Dropped into the Capitol to see ‘Drusill t

With A Million’ the F. B. O. ‘mother’ pic-

ture, and if you don’t see this one you

are going to miss the best of its sort since

‘Over The Hill’ caused a boom in the

hankerchief market. If another such boom
is not started by this picture it will be be-

cause tile people who look at it prefer to

let their tears How unobstructed.

“In ‘mother’ parts Alary Carr is recog-

nized as standing in a class by herself, but

as ‘Drusilla,’ the old woman charity guest

in a home for the aged, who later comes

into i)OSsession of a fortune of a million,

this artiste goes man\' steps ahead of any-

thing that she has yet shown us on the

screen.

“During the earlier chapters Drusill. i is

abused b_v the austere matron of the

home, who seems to revel in opportunities

for cruelly and ])ettiness in making the old

lady uncomfortable and unhappc’. Later,

after the pathetic Drusilla has inherited the

fortune from a distant relative, the matron

and the other women of the home almost

fall over each other in trying to do nice

things for her.

“The fortune comes to her through the

disinheritance of a scape-grace son of the

distant relative, and Drusilla, who cannot

understand the power of rvealth, takes up

her residence at the palatial home of the

man who left her the money, and has her

own troubles with the retinue of sercants.

“Through all this there is an interesting

lore stor\' in which the disinherited son

and the girl he marries are the chief figures.

These arc .good, but chief interest centers

on Drusilla and what she does with the

million. Airs. Carr’s interpretation of the

role is one that should be studied b>- many
film actors whose work would be improved

by following her sane, restrained and de-

li.ghtful style of portrayal.

“.All in all ‘Drusilla With .A. Alillion’ is

a picture.

* * *

“Considering the fact that George Ade
wrote the story, Tom Geraghty translated

it to the screen, and Tommy Aleighan

placed the lead, ‘Old Home Week’ has got

a long distance to travel to be in the same

class as the productions which made the

Paramount star the most popular idol of

film fans.

“True, ‘Old Home Week’ is a picture

that is interesting throughout most of its

showing, but this is due almost entirely to

the fact that you are pro-disposed in favor



58 EXHIBITORS HERALD June 13, 1925

of Meighan. Without him in the principal

part, it is likely that the picture would be

simply another of those things.

“The biggest out in the whole thing is

that the story is loaded with so much
improbable stuff that the tax on the

credulity of the on-lookers is trying in the

extreme. Meighan, as Tom Clark, returns

to his boyhood home as the president of

an oil company, which exists only in the

form of a business card, and fools a lot

of screen judges, congressmen, financiers

and other monumental minds, but he doesn’t

fool the audience for a minute.

“They just wonder why a star who has
reached such a pinnacle as to be able to

chose his own stories should have chosen
this one.”

COLOR IN
PICTURES

A reader writes in disagreement with
my observation on page 128 of the May 23

issue to the effect that the matter of color

in motion pictures has been settled. I cited

the exhibitor reports on “The Wanderer of
the Wasteland,” an all color picture, which
reports finally ranked the picture according

to its story value rather than according
to the fact that it was done in color. I

stated that color had been established as

incidejital.

I do not believe I am mistaken, if 1

am understood. By the same reasoning,

direction, acting, scenario and all the other
single factors also are incidental. I be-

lieve no one nowadays questions the

supreme importance of the story.

I by no means meant to minimize the

value of color photography. As a matter of

fact, I look to it for great things. Color
already has contributed much to the in-

terest and value of certain types of short

subjects, as well as to feature pictures in

which it has been used wholly or in part.

In the case of the photoplay, however, the

motion picture story, I expect it to remain,
along with direction and the rest, a factor

incidental to the story.

WHO WOULDN’T
THESE DAYS?

Jay shreck, who’s developing into

quite a theatregoer, hands me this as press

time approaches

:

“In all the pictures we have seen, none
has had a more unique ending than ‘In-

troduce Me,’ Douglas MacLean’s comedy.
MacLean as a psuedo mountain climber

has just reached a high peak and is begin-

ning to descend cautiously. A snowslide

starts and as MacLean rolls down the steep

decline he becomes the center of a huge
snow ball. His sweetheart gets in the path

of the slide and she too becomes a part

of the snowball, which dashes on, bringing

Oh’s and Ah’s from the audience. It then

rolls off a high precipice and as it hits a

rock far below the snow breaks away, leav-

ing MacLean and his sweetheart in a

final embrace.

“The stunt is well done and the audience

thoroughly approved of it.”

Pictures for

Prestige
When, if ever, your faith in motion

pictures and the people whose busi-
ness it is to see that they go ahead
strikes low ebb, turn to “What the
Picture Did for Me’’ and read the
reports ending, “Didn’t make any
money, but glad to have run the pic-
ture just the same.’’ These reports
usually are the longer ones. They
concern pictures which are good but
not commercially profitable.

As long as theatre owners possess
the spirit shown by such a report,
there are a good many things not
to worry about. As long as quality
remains the fundamental considera-
tion, all else must conform, early or
late.

I dislike heartily the type of sales-
man who tries to sell a picture at too
high rental by telling an exhibitor,
“Look at the prestige it will bring
your house.’’ But I like just as
heartily the exhibitor who can take
a loss (and such losses usually are
big ones) and come back with a re-
port like that.—T. O. Service.

“BLACK CYCLONE’’
AGAIN OKAYED

D OLIGLAS HODGES adds his ap-

proval of “Black Cyclone” to that of John

S. Spargo, forwarded in these columns last

week. Of this and other pictures, Mr.

Hodges writes

:

“Little has been left out of ‘Black

Cyclone’ that could have been put into it

;

little has been put into it that doesn’t be-

long. Titles were almost unnecessary;

there are few of them.

“No circus outdoes the performance of

the horses, which are trained to fight, run,

prance, frolic and, what is more, to woo.

At times the interest is divided : I followed

the love affair of the man and the girl

simultaneously with the love affair of Rex
and The Lady. But I was a lot more
anxious to see Rex win his Lady’s ‘hand’

than I was to see the man wed the girl.

“An inconsistency appears in the quick-

sands episode. The horse receives sufficient

lift from the hero to work himself loose

from the sinkhole. Newton’s law of

gravitation has been carelessly applied,

there, as well as a law of common sense

regarding the strength of one man’s arms.

“I wondered when I watched the drama
of these beautiful animals if my interest

was more intense because I liked horses;

and I turned to the fellow beside me to

find that he was on the edge of his seat.

But he told me he had never straddled a

horse in his life.”

* * *

“Good situations, good acting and Madge
Kennedy are dominant in ‘Bad Company.’

Conway Tearle is featured, but he is

elbowed out of the glory of the picture by

a want of opportunity in his role for good

acting. What there is he does extremely

well. Comedy relief is introduced in places

where the picture needs it.

“By inadvertance or poor taste an ex-

cellent situation and an opportunity for

good acting is lost in the situation where
Tearle realizes he must tell his fiancee of

his past conduct. Lucille Lee Stewart plays

the woman in the case. She is an ad-

venturess who wishes to Marry Miss

Kennedy’s younger brother for his fortune.

Tearle is asked to aid Miss Kennedy in

protecting the brother from the woman’s
wiles. He decides to sacrifice his own
social position and his relation to his

fiancee by confessing that the adventuress

is his own wife by common law.

“Which should have afforded a nice

climax. But the incident of his decision

and his confession was passed over lightly.

“Miss Kennedy is as ardent in love as

she is laughable in comedy; she is as

vigorous in protecting her family and its

fortune as she as pathetic when hurt. All

of which is as good as you already know
this lilting Irish maiden to be.

* *

“
‘After Business Hours’ is an interesting

picture. John Patrick helps greatly to

make it so. A hard pitched fight near the

end of the picture helps to make it so.

The fight helps because it is one of the

kind where blows are smacked squarely

on the solar plexus and squarely on the

jaw. The only trouble with the fight was
that the spectator didn’t care a rap whether

the hero got the worst of it or not.

“Which brings us to the question, ‘Was

there a hero?’ The earmarks of one were

put on Tellegen, but he also bore the marks

of a villain who brought about his wife’s

downfall because he wouldn’t trust her

with his pocketbook. He allowed her about

$25 a week to pay bridge and polger debts.

Now a woman who squanders that much
on such expenses does not get much sym-

pathy from an audience after her mischief

has led her astray.

“If I were to choose one of the cast for

the hero I should choose Patrick. He’s so

funny that w'hile he was doing very villain-

ish things I laughed hilariously. In fact

I was hoping he would find some way to

get rid of Tellegen, become a little more

righteous and marry Tellegen’s wife. That

was a diabolical wish. But with a cast full

of villains my sympathy always goes to the

funniest one.

“Elaine Hammerstein probably did what

she was told. She had an inconvenient

role, as she was supposed to be a ‘society’

woman whose tyrannical husband drove

her to crime. She did her acting in an

admirable way. But again the script

brought her trouble. Real thoroughbred

society women are too refined and cultured

to play the petty pranks of this one.

“But there was an economy of film used

which left everyone in a good humor.

Columbia hasn’t sent me the press sheet

on this. If it had I should be able to tell

the name of the woman playing the role of

Sylvia Vane, whose acting was next to

perfect. The action is present which makes

for a fast moving, lively story. And with

that, what difference is it if there is no

hero? Real life has few.”
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NEW PICTURES

Laura La Plante and Pat O’Mal-
ley have the chief roles of interest

in “The Teaser” Universal pic-

ture in which a wealthy girl com-
promises herself and aunt in order
to have the man she wants.

The Teaser
Distributor: Universal

Producer: Universal

Length: 6,800 feet

DIRECTOR WILLIAM A. SEITER
Authors
Adelaide Matthews and Martha Stanley

Scenario Edward T. Lowe, Jr.

Lewis Milestone

PLAYERS
Ann Barton Laura La Plante
Janies McDonald Pat O’Malley
Margaret Wyndham Hedda Hopper
Roderick Caswell Walter McGrail
Perry Grayle Byron Munson
Lois Caswell Vivian Oakland
Jeffry Loring Wyndham Standing
Janet Comstock Margaret Quimby
Jenkins Frank Finch Smiles

TYPE : Comedy drama.

HIGHLIGHTS : Debut of the girl

and the rough behavior of the hero.

. . . Comedy situations.

THEME : A girl, adopted, is not per-
mitted to entertain her fiance, but gets
her way in the end.

STORY : Wealthy society woman
adopts her niece who has been clerking
at cigar-counter of small city hotel. The
girl comes to New York, but embarrasses
her aunt and her social set with her bad
manners and the fact that she is engaged
to a flashy salesman. The aunt embar-
rasses the salesman who gives up the
girl to learn etiquette. The girl gets
even by compromising herself and her
aunt. In the end she has her way in

romance.

Drusilla With a Million
Distributor: F. B. 0.

Producer: Associated Arts Corp.

Length: 7 reels

DIRECTOR F. HARMON WEIGHT
Author Elizabeth Cooper
Scenario Lois Zellner

Cameraman Lyman Broening

PLAYERS
Drusilla Doane Mary Carr
Collin Arnold Kenneth Harlan
Elias Arnold Henry Barrows
Sally May Ferris Priscilla Bonner
Daphne Thornton Claire Du Brey
John Thornton William Humphreys
TYPE : Society drama of a charit-

able old woman.

HIGHLIGHTS: Portrayal of

Drusilla with her little charges.

. . . Scenes showing Drusilla

when she inherits a million dollars.

. . Court room scene.

Sequence in which Collin Arnold
wrecks his car to save hitting Sally

May.

THEME: Woman who inherits a
fortune uses it to care for cast away
children.

STORY : Drusilla Doane, an inmate of
an old Ladies Home, when left $1,000,000
by Elias Arnold who has disinherited his
son, Collin, uses the money to care for
cast away children. One of the babies
belongs to Sally May, bride of Collin, and
former orphanage inmate. Drusilla is

brought into court because of having
taken the child. Sally May is arrested
for having left her husband. The cause
for hi^r leaving him is that his former
fiancee has influenced her to do so. The
court decides in favor of Sally May and
Druslla, and the bride and her husband
are reunited.

Daughters Who Pay
Distributor

:

State Right

Producer: Banner

Length: 5,800 feet

DIRECTOR....GEORGE TERWILLIGER
Author William R. Laub.

PLAYERS

SonTBorififf^^} -M^^saret de la Motte

Dick Foster John Bowers

Henry Foster J. Barney Sherry
Serge Oumansky Bela Lugosi
Maid Alyce Mills

TYPE : Thrilling melodrama.

HIGHLIGHTS: Scene where Sonia

insults the red leader. . . . Fast
action in the last scenes.

THEME : Feminine secret service
agent disguises herself to free her
brother and win the love of her friend.

STORY: Margaret Smith attempts to

save her brother from prison by visiting

Henry Foster from whom the brother
stole. Foster refuses leniency. Sonia, a
Broadway dancer, visits Foster with the
offer that she will break her engagement
with Dick Foster, son of the wealthy
man, if Margaret Smith’s brother is

given a pardon. He accepts. In the
presence of a crowd of Russian reds
Sonia makes love to the leader when
Dick appears. He is indignant. But
she insults the red when Dick leaves.

The reds lure her to a lonely house to

kill her, but Dick intervenes. The reds
again corner her in her apartment, but
secret service men arrest them. Margaret
Smith and Sonia are revealed as the

same person and as an agent of the
secret service. Dick and she marry.

The Making of O'Malley
Distributor : First National

Producer: First National

Length: Undetermined

DIRECTOR LAMBERT HILLYER
Author Gerald Beaumont
Supervisor Earl Hudson

PLAYERS
O’Malley Milton Sills

Lucille Thayer Dorothy Mackaill
Margie Helen Rowland
Danny the Dude Warner Richmond
Herbert Browne Thomas J. Carrigan
Capt. Collins Claude King
The Doctor Allen Brander
Sergt. Patterson Charles Graham
Clerk Jack DeLacey
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The Honeymooners

In Mersa Verda

Here *s a Real
Novelty

A Two-reel, light Comedy
with Natural backgrounds

The Honeymooners in

Grand Canyon
Presented by

Criterion Classics,

Hollywood, Cal.

Give Your

Cash Customers

a Genuine Treat

Let them sit in the quiet of your

comfortable theatre and enjoy

the picturesque wonders of

Grand Canyon
The Mersa Verda
Zion Canyon
The Rocky Mountains
Yosemite Valley
Yellowstone National Park

Something New Something Differ-

ent. A sure-fire hit good clean

comedy with beautiful backgrounds.
Made under the personal direction

of Capt. M. McKinzie featuring Billy

Bletcher and Dolly Ray. Camera-
man Elmer G. Dyer.

LIVES OF GREAT MEN—
one reel subjects note ready.

Robert Rums, William Shakes-

peare, Charles Dickens, George
W^ashington and “In the High-
lands.”

Write for Information

Criterion Classics

Hollywood, Cal.

TYPE : Romantic drama of New
York.

HIGHLIGHTS: Sequence in which
O’Malley refrains from holding

Margie’s father for shooting him.

. . . Raid on the bootleggers head-

quarters.

THEME: Society girl, working as a

school teacher, falls in love with a
policeman who cures a crippled child
and captures a gang of bootleggers.

STORY : Lucille tires of society and
takes a position in the public schools.

She asks for aid in capturing a band of
bootleggers. O’Malley is sent with orders
to obey Lucille. O’Malley makes friends
with Margie, a crippled child, whose
father is in prison as a result of O’Mal-
ley’s arrest. O’Malley obtains a pardon
for the man. The head of the bootleg-
gers is an admirer of Lucille. On the
night of a masquerade ball at Lucille’s a
raid is led on the bootleggers where
Browne, her admirer, is found. He knocks
O’Malley unconscious. When the latter

reaches the ball Browne is there. Mask-
ing his face he arrests Browne but re-

leases him when he realizes he is

Lucille’s sweetheart. As O’Malley leaves
the house he is shot by Danny, whom he
had received a pardon for. Danny
divulges the name of Browne to the
police captain. Realizing the magnamity
of 0’3Ialley, Lucille turns to him and the
picture ends.

ilNEWSPICTURESjl

Fox News No. 68
NOTABLES .ATTEND SALE OF HORSES AT

PRICE OF §782,000
*

TOM MIX RECEIVES OVATION FROM
THRONCS

*

DARING AIR FLIGHT AROUND MOUNT HOOD

Kinograms No. 5086
DISABLED VETS WHITE HOUSE GUESTS

NATION'S INDIANS HOLD BIG POWWOW
*

FIRE DESTROYS UTAH AMUSEMENT PARK

NURMI WINS FAST MILE AT HARVARD

Pathe News No. 44
AMUNDSON ON NON STOP FLIGHT TO

NORTH POLE
31:

HAWAIIANS WELCOME U. S. BATTLE
CRUISERS

:!<

SALVAGED GERMAN FLEET GOLD MINE IN
SCRAP METAL

International News No. 45
GEN. MACHADO INAUGURATED PRESIDENT

OF CUBA

HAWAIIANS WELCOME U. S. BATTLE
CRUISERS

International News No. 46
SIDELIGHTS ON AMUNDSON’S POLAR

EXPEDITION
«

DEMPSEY PICKS NEW GOWNS FOR HIS
BRIDE

*

HEROES STRUGGLE IN VAIN TO SAVE SCORES
BURIED IN MINE

Kinograms No. 5087
SPEED DEMONS RACE 500 MILES IN SPEED-

WAY CLASSIC
*

DEMPSEY WELCOMED TO PARIS BY
CARPENTIER

*

WEARERS OF GRAY CONVENE IN DALLAS

Black Cyclone
Distributor: Pathe

Producer: Hal Roach

Length: 5,058 feet

DIRECTOR FRED JACKMAN
Author Hal Roach
Cameramen

Floyd Jackman and George Stevens
Editors..Carl Himm and Richard Currier
Titles H. M. Walker and M. S. Boylan

PLAYERS
Rex
Lady

The Killer

Hero Guinn Williams
Girl Kathleen Collins

Villain Christian Frank

TYPE : Thrilling comedy drama.

HIGHLIGHTS: Two fights of Rex
with The Killer. . . . Bareback
riding of Williams on Rex. . . .

Intelligence of the acting of Rex.

THEME: Wild horse rescues a man
who has saved his life then Ggures
principally in bringing together the man
and his sweetheart.

STORY : Rex, a wild horse of the

plains, pays court to The Lady, an aris-

tocrat, and loses her when they meander
into the valley where The Killer holds
reign with his herd of horses. The Killer

puts up fight and conquers Rex. Rex
retreats to the waters of a stream where
he is caught in quicksands. His life is

saved when the hero aids him from the

stream by his own hands. At night Rex
drives off a pack of wolves which attack
the hero; then fights a mountain lion,

saving the man’s life. The girl is pur-

sued by the villain when the hero takes
after them on horse. The hero’s horse is

shot down and Rex permits the hero to

ride him. The hero battles with the vil-

lain. Rex, watching, gets the spirit of

battle and again attacks The Killer. He
wins. The Lady returns to Rex and the

girl returns to the hero.
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‘‘New Pictures” Index

“New Pictures" information pub-

lished in the ten issues preceding this

one is indexed below by title, issue

date and page number.

Across the Deadline June 6-64

Adventure May 9-73

Anything Once May 2-61

Any Woman May 2-62

Awful Truth, The May 2-61

Barre, Son of Kazan May 16-86

Beauty and the Bad Man May 23-129

Beyond the Border May 9-74

Boomerang, The, May 2-61

Breed of the Border Apr. 11-43

Bridge of Sighs, The Apr. 18-63

Burning Trail, The. Apr. 25-53

Charmer, The May 2-60

Chickie — —May 9-73

Code of the West May 9-74

Confessions of a Queen Apr. 4-46

Crackerjack. The June 6-64,

Crimson Runner, The May 16-83

Crowded Hour, The May 2-62

Dangerous Innocence Apr. 11-43

Declasse Apr. 18-64

Denied, The A.pr. 11-43

Don Dare Devil May 9-72

Dressmaker From Paris, The Apr. 11-41

Eve’s Secret May 23-129
Fighting Demon, The _.June 6-63

Fighting Sheriff, The June 6-64

Fool, The May 9-72

Forbidden Cargo Apr. 25-54
Friendly Enemies May 23-129
Galloping Vengeance May 2-62

Gambling Fool, The May 16-84

Gold and the Girl -Apr. 18-64

Gold and Grit -Apr. 25-54

Go Straight May 23-130
Grounds for Divorce May 30-54
Headwinds Apr. 18-65

Heart of a Siren. The Apr. 4-45

His Supreme Moment May 2-59

Hunted Woman. The Apr. 18-64

If Marriage Fails June 6-65

Introduce Me May 16-85
Just a Woman June 6-65

Kiss Barrier, The June 6-64

Kiss in the Dark, A May 2-60
Lady of the Night Apr, 11-43
Light of the Western Stars May 30-51
Lilies of the Streets - May 9-72
Little French Girl, The May 16-84

Loser’s End, The A.pr. 25-53
Lost—A Wife May 30-54
Love’s Bargain Apr. 4-45
Lying Wives Apr. 4-45

Madame Sans Gene May 16-83
Man in Blue, The Apr. 18-63
Mansion of Aching Hearts, The..Apr. 18-63
Marriage in Transit Apr, 2.5-54

Marry Me June 6-65
Meddler, The May 9-73
Men and Women Apr. 25-53
Midnight Girls, The Apr. 18-65

My Son May 2-59,

Necessary Evil, The May 16-83
Never the Twain Shall Meet May 2-60
Night Club, The May 30-53
Old Home Week May 30-52
One Way Street Apr. 4-45

On the Go Apr. 18-64

Open Trail, The _...May 23-132
Paths to Paradise May 23-131
Prairie Wife, The May 30-51
Private Affairs June 6-63

Proud Flesh -May 9-71
Raffles May 30-53
Rainbow Trail, The - May 9-72
Reckless Courage May 16-85
Riders of Mystery May 16-84
Riding Comet, The May 30-54
Riding Thunder JWay 9-72
Riders of the Purple Sage Apr. 18-65
Scar Hanan Apr. 11-44
School for Wives Apr. 25-54
Seven Chances Apr. 4-46

She Wolves May 23-132
Shock Punch, The May 30-51
Silent Pal, The May 2-60
Sky Raider, The Apr. 11-43

Snob Buster, The May 9-73
Soul Fire May 23-131
Spaniard, The May 2-61

Speed Wild June 6-63
Sporting Venus, The June 6-64
Stop Flirting May 2-60

Sunken Silver JHay 16-85
Tales of a Thousand and One Nights

Apr. 4-46
Talker, The May 23-132
Tearing Through May 23-129
Texas Bearcat, The May 30-58
Tides of Passion May 16-85
That Devil Qnemado Apr. 4-45
Verdict, The May 9-71
Waking Up the Town Apr. 25-54
Way of a Girl, The Apr. 25-53
Welcome Home May 23-131
Wildfire May 30-54
Wings of Youth, The May 23-136
Wizard of Oz, The May 9-73

Zander the Great May 30-53

Silent Sanderson
Distributor

:

Producers Distributing

Corp.

Producer: Hunt Stromberg Corp.

Length: 4,841 feet

DIRECTOR SCOTT R. DUNLAP
Author Kate Corbaley
Adaptor Harvey Gates
Cameraman.. Sol Polito, A. S. C.

PLAYERS
Joel Parsons (Silent Sanderson)

Harry Carey
Judith Benson (heroine) Trilby Clark
Jim Downing John Miljan
Art Parsons Gardner James
Mrs. Parsons Editk Yorke
Silver Smith Stanton Heck
Single Tooth Wilson Sheldon Lewis

TYPE : Melodramatic tale of the

West and of Klondike.

HIGHLIGHTS: Rescue of dancing
girl by Joel, and discovery that she is

Judith. . . . Attack by pack of
wolves. . . . Struggle between Joel

and Jim.

STORY : Joel has loved Judith but given
her up to his brother, who asked her to

marry him. The brother is found,
slumped over a letter addressed to Judith,

dead, two days before their wedding day.
Jim Downing, who had displayed his

wealth to Judith and persuaded her to

marry him, had killed the brother. Joel,

downhearted, goes to Klondike to forget
his trouble. There he is known as “Silent

Sanderson.” One year makes him
wealthy. Judith, disillusioned by her
marriage to Jim, has come to Klondike
as a dancer. In the cafe on the night
when Sanderson is host to the crowd be-

cause of a new claim discovered, Judith
is attacked by a stranger. Sanderson
(Joel) protects her and takes her to his

home, where he tells her he will send her
back South when the ice breaks. His
hatred for her has remained through the
time they have been apart. She tries to

restore an old love in him but failsl

Wolves attack him and she saves him by
a dexterous use of the rifle. She nurses
him through a long siege of illness. At
the end of that time Jim has wandered
into the hut, snowblind, in search of
Judith. Not knowing the identity of his
hosts, he is nursed back to health. Not
revealing the recovery of his eyesight he
attacks Joel. But Judith protects Joel
again. Desiring to end the struggle with
their fists Joel piles blows on the man
until he stumbles into the snow where
wolves set upon him and devour him.
Thus Joel and Judith find themselves and
are married.

Red Love
Distributor: Davis Distrib. Div.

Producer: John Lowell Productions,

Inc.

Length: 6 reels

DIRECTOR EDGAR LEWIS
Author L. Case Russell

PLAYERS
Thunder Cloud John Lowell
Starlight Evangeline Russell
Mrs. La Verne Anne Brody
Sam Gibbons Charles W. Kinney
James Logan, Little Antelope

F. Serrano Keating
Sheriff La Verne William Calhoun
Two Crows Frank Montgomery
Dr. George Lester William Cavanaugh
Scar-Face Dexter McReynnolds
Tom Livingston “Chick” Chandler
Bill Mosher Wallace Jones

TYPE : Western melodrama re-

volving about the persecution of the

Red Man.

HIGHLIGHTS: Acting of Lowell

and Evangeline Russell. . . . Court-

room scene. . . . Exteriors. . . .

Pathos worked into picture.

STORY: Educated Sioux Indian pro-
vokes enmity of malicious white man. He
whips the man when he is insulted by
him. When he believes the man is dead
he flees to other parts. After a romance
with an Indian maid he finally surrenders
and in courtroom his honor is vindicated.

Border Intrigue
Distributor

:

State Right

Producer: Independent Pictures

Length: 5,000 feet

DIRECTOR J. P. McGowan
Author James Ormont

PLAYERS
Tom Lassen Franklyn Farnum
Dick Lassen Jack Vernon
Mrs. Lessen Mathilda Brundage
Edith Harding Dorothy Wood
Juan Vertugo Mack V. Wright
Rita Emily Barrie
Tough Tidings J. P. McGowan
Tough’s Sister Dot Farley

TYPE; Comedy Western.

HIGHLIGHTS: Comedy touches

put in by McGowan in the role of the

companion.

THEME: A Mexican gang leader is

thwarted in an attempt to get control
of the ranch of two boys.

STORY : A Mexican, Vertiguo, at-

tempts to get control of the Lassen ranch
owned by the two Lassen boys. In a

NOW BOOKING
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fight Dick, the pampered brother, shoots
one of the Mexicans in the gang. Be-
lieving the Mexican killed, Dick escapes.
He is ensnared by Rita, an adventuress.
The boy’s mother is ill and Tom and
Dick’s sweetheart, Edith, go to Mexico
and Tom finds the boy has been en-
snared by Rita, an adverturess. To show
her up, Tom arranges an elopment with
Rita, which Dick and Edith witness.
Vertugo, enraged, as his plan has again
gone astray, drags Tom behind a horse,

but Tom’s servant, Tough, rescues him.
In the meantime Dick has been shot
trying to protect Tom from Rita, and
the shock reawakens his manhood, so he
tells Tom that Edith really loves him.
Tom is bashful, but Tough forces him
at the point of a gun to go to Edith.

My Wife and I
Distributor: Warner Brothers

Producer: Warner Brothers

Length: Undertermined

DIRECTOR MILLARD WEBB
Author Harriet Beecher Stowe

PLAYERS
Mrs. Borden Irene Rich
Mr. Borden Huntly Gordon
Stuart Borden John Harron
Spencer Hobart John Roche
Aileen Alton Constance Bennett
Valet Tom Ricketts

(Based on novel by Harriet Beecher
Stowe)

TYPE ; Domestic drama of father-

son and mutual sweetheart triangle.

HIGHLIGHTS: Scene where Stuart

rushes to shoot his father. . . .

Acting of Irene Rich. . . . Char-

acterization.

THEME : Father and son infatuated
with the same girl become embittered
which leads to reformation of both.

STORY : Stuart Borden becomes in-

fatuated with Aileen Alton, who is only
interested in him as long as he spends
money lavishly on her. He runs up so
many bills that his father, though a mil-
lionaire, refuses to honor any more and
denounces the girl, who proceeds to

throw Stuart down. Through a mutual
friend, Aileen meets Stuart’s father and
soon has him in her toils and he begins
to neglect his wife on the plea of busi-

ness. She accidentally discovers a letter

from Aileen. The Bordens celebrate
their twenty-fifth wedding anniversary
on the date of Aileen’s birthday party,
and piqued because Borden cannot get
there she goes to his home and he meets
her outside, promising to come later. In
the meantime Stuart, enraged with
jealousy, is awaiting her return. Mrs.

Borden has seen Borden kiss Aileen and
tells him things cannot go on that way.
He says he wilt leave for Europe and
goes to bid Aileen goodbye. Stuart calls

Aileen, who refuses to talk to him. He
rushes out with a pistol and Mrs. Borden
follows, arriving just iu time to prevent
Stuart from shooting his father. Borden
begs his wife’s forgiveness and they
begin all over again.

The scene in “Alias Mary Flynn,”
F. B. O. picture where Evelyn
Brent is brought to the home of
the Reagans. She is introduced to

Malcolm MacGregor, the man she
is later betrothed to.

A lias Mary Flynn
Distributor

:

F. B. O.

Producer: F. B. 0.

Length: 6 reels

DIRECTOR RALPH INCE
Author Frederick Kennedy Myton
Scenario Frederick Kennedy Myton
Cameraman Silvano Balboni

PLAYERS
Mary Flynn Evelyn Brent
Tim Reagan Malcolm MacGregor
John Reagan William V. Mong
Picadilly Charlie Gladden James
Jason Forbes Lou Payne
Maurice Dupre Wilson Benge
Mickey John Gough
Chief of Crooks Jacques D’Auray

TYPEiCrook melodrama.

HIGHLIGHTS: Murder of Forbes
and the arrest of Reagan, Sr., for the

“Job.” . . . Auto-motorcycle chase,

the wrecking of the car and the

wounding of Mary.

THEME: Feminine “Raffles” is re-

formed and repays the man who has
aided her when she saves him from
death in the electric chair.

STORY : John Reagan, Sr., adopts

In “Alias Mary Flynn” Evelyn
Brent is a feminine Raffles. Later
she is adopted, reformed and loved
by Malcolm MacGregor. The pic-

ture is distributed by F. B. O. and
was directed by Ralph Ince.

Mary Flynn after rescuing her from the
police who want her in connection with
a robbery. Forbes, a jewel collector
attempts to use Reagan in a plot to steal
a valuable gem. After Reagan refuses
Forbes threatens to expose an incident
in the former’s past life, but Forbes is

killed. Reagan is rescued from the elec-

tric chair by Mary who has helped to

capture the real culprit who did the
murder. Mary weds the son of Reagan,
young district attorney.

The White Monkey
Distributor : First National

Producer: Sawyer-Lubin

Length: 6,121 feet

DIRECTOR PHIL ROSEN
Author John Galsworthy
Adaptor Arthur Hoerle
Cameraman Rudolph Bergquist
Titles Louis Sherwin

PLAYERS
Fleur Barbara LaMarr
Michael Mont Thomas Holding
Soames Forsyte George Marion
Victorine Bicket Flora Le Breton
Wilfrid Desert Henry Victor
Tony Bicket Charles Mack
Danby Colin Campbell
Bill Hawkes Tammany Young
TYPE : Romantic society drama.

HIGHLIGHTS: Naturalness of

acting. . . . Fleur’s efforts to

keep Desert with her in London.

. . . Mont’s discovery of her at

the studio.

THEME: Modern generation in Lon-
don seeking for themselves something
new in life that they have not found
in the past.

STORY : Fleur, daughter of Soames
Forsyte, marries Michael Mont, whose
best friend, Wilfrid Desert, author,
painter and traveler, is also in love with
Fleur. He knows that Fleur married
Mont without love for him. When Fleur
refuses to let him leave London, he de-
cides he has a chance to win her, and
tells Mont he will win her away from
him if he can. Mont, being also of the
generation since the war, refuses to

coerce Fleur or attempt heroics with
Desert. He discovers Fleur with Desert
after she has told him that she had gone.
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Louis B. Mayer Marcus Loew
Vice President in Charge of Production President of Metro-Goldwyn

Were Going to Set Pace
Says Marcus Loew
President of Metro-Goldzvyn

The astounding record made by Metro-Goldwyn dur-

ing the past season will not only be lived up to, but

very greatly surpassed during 1925-26. That is the

promise of both our producing and distributing organi-

zation.

At no time during the history of motion pictures have

so many consistent box office successes been made avail-

able for exhibitors or as many genuine stars developed as

Metro-Goldwyn-Mayer sponsored last year.

When a company can point to such attractions as “He
Who Gets Slapped,” “The Navigator,” “The Great Di-

vide,” “Janice Meredith,” “Excuse Me,’ “Lady of the

Night,” “The Red Lily,” “So This Is Marriage,” “Sinners

in Silk,” “Wine of Youth” and a score of others, it is

something to talk about, to be proud of.

When a company developes such outstanding screen

stars as Norma Shearer and John Gilbert it is a feather

in their cap, proof that they are progressive and always

on the lookout to provide something new for theatre

patrons.

With our present lineup of stars, featured players and

directors the future looks particularly bright.* I predict

that next season will see Metro-Goldwyn far outdistance

the field. We will have the greatest year since motion

pictures came into their own. We are assured of the

finest product it is possible to turn out. Louis B. Mayer

and his associates, Irving G. Thalberg and Harry Rapf,

have laid their plans well and their past performances

offer conclusive proof of what is to come.

During the coming season Metro-Goldwyn-Mayer will

greatly increase their activities in the development of new

stars, new types of stories and unusual productions. It

will be our aim to always strive to keep the entertain-

ment value of our productions uppermost and to provide

the finest, most interesting and novel attractions for the

public.

Our studios at Culver City are now working at full

blast, we are well into production on our 1925-26 sched-

ule with several units constantly at work both on. the lot

and on location.

If Metro-Goldwyn was “the talk of the industry” last

season this will be all the more true during 1925-26. We
are going to set the pace, a pace that will put us in un-

questioned leadership.
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M AREX
INGRAM

Ingrani s Successor to

“The Four Horsemen”

TOULON, France,

June 2.—Rex Ingram
is making scenes for

“Mare Nostrum”
here. It is from the

story by Vicente

Blasco Ibanez, who
has recently resumed
his attacks on the

King of Spain. The
Ingram company,
strangely enough, has

been working aboard

a Spanish sailing ves-

sel several miles out from the harbor. This

city has been the headquarters of the In-

gram company during the making of the

sea episodes and in addition to the noted

director, Alice Terry and Antonio Moreno,
•who play the leading roles in “Mare Nos-
trum,” have been here for some time. The
production is said to be a most worthy suc-

cessor to “The Four Horsemen,” and it will

he one of the releases of the Metro-Gold-
wyn company next season.

Technicolor Is Used

in “The Merry Widoiv
’

PARIS, France,

June 2.—A revival of

the famous operetta,

“The Merry Widow,”
has just been success-

fully launched here.

It is said that the

sponsors were largely

influenced because
Erich von Stroheim
is making a screen

version of the Savage
piece which has al-

ready gained wide
publicity. John Gil-

bert and Mae Murray will be seen in the

leading roles and many of the sequences

will be in Technicolor. It is predicted that

“The Merry Widow” will be one of the

outstanding pictures of 1925-26, as it will

be a heart-gripping drama with plenty of

comedy situations, many of them enacted by
Tully Marshall and George Fawcett. Inci-

dentally, it has been brought right up to

date.

JOHN GILBERT'

be done, of cou

John Gilbert Stars in

Rafael Sabatini Story

CULVER CITY,
Cal., June 2.—Louis
B. Mayer, vice presi-

dent in charge of

production for Met-
ro- Goldwyn- Mayer,
announces that one of

the starring vehicles

for John Gilbert will

be “Bardelys the

Magnificent,” by Ra-
fael Sabatini. It will

on a big scale like

“Scaramouche” and Sabatini’s other stories.

One of the outstanding features is the

fact that the entire film will be done in

Technicolor. “Bardelys the Magnificent”
is a powerful love story and will be one
of the most colorful productions ever
made. John Gilbert has one of his great-

est roles in it. This screen version of one
of the most popular novels of the day
will present some of the greatest thrills

ever photographed.

Director King Vidor

to Make “Big Parade”

NEW YORK, June
2.—Laurence Stall-

ings, author of

Broadway’s biggest

success, “What Price

Glory?”, has written

“The Big Parade,” an
original story. It will

be filmed by Metro-
Goldwyn-Mayer and
John Gilbert is the

star. King Vidor will

direct and among the supporting cast Renee
Adoree will have the r»le of a French
iMam’selle. The story ranges from the

United States to France and is a box office

picture all the way. This production will

be one of the biggest ever produced at the

Metro-Goldwyn-Mayer studios. Stallings

—

Gilbert—Vidor, there’s a great combination
for you

!

Tivo Other Lillian Gish

Productions for M-G
NEW YORK, June 2.—During a confer-

ence with Nicholas M. Schenck, vice presi-

dent of Metro-Goldwyn, before her depart-
ure for Culver City, it was agreed that Lil-

lian Gish would make two pictures for re-

lease during 1925-26. Mr. Schenck said
that vehicles for Miss Gish were now
being considered and that they would be on
a par with all her previous successes. The
productions will be made at the Metro-
Goldwyn-Mayer studios, with well known
players in the supporting casts.

“Flesh and the Devil”

Victor Seastrom’ s Next

CULVER CITY,
Cal., June 2.—John
Gilbert, one of the

biggest drawing cards
on the screen, will be
starred in “The Flesh
and the Devil,” Her-
m a n Sudermann’s
powerful novel. Car-
mel Myers will have
the leading feminine
role and Victor Sea-
The story is hea'vy

drama, the kind Seastrom handles with
such great success. His “He Who Gets
Slapped” illustrates this. John Gilbert will

also appear in one other Metro-Goldwyn
release during 1925-26.

Lillian Gish’s “Romola”
for Release This Year

NEW YORK, June
2. — Marcus Loew,
president of Aletro-

Goldwyn, let it be

known today that

Lillian Gish in “Ro-
mola” will be among
his company’s coming
season releases. “Ro-
mola” ran for 16

weeks at $2 top on
Broadway. Dorothy
Gish is featured in

support of her sister

and the production

was made by Henry
King from George
E 1 i o t’ s immortal

story. “Romola” had long runs at the

Geo. M. Cohan’s theatre, New York; the

Park theatre, Boston ;
Grauman’s Egyptian

theatre in Hollywood, and did a tremen-

dous business at the Capitol, New York.

ILLIAN
OiSH

NOW BOOKING
Shearer and Chaney

in “Tower of Lies”

HanyC^iey

Lati
ns

A Sf.‘per Thriller with

Thousands of II_eal Indians

Hunt Sttombeig, personally supervised production

l{eJeased by

PR ODUCERS..~^DISTRID UT/Na_~CORPORA TJON~~

NORMA
SHEARER

CULVER CITY,
Cal., June 2.—Victor

Seastrom will direct

Norma Shearer and
Lon Chaney in “The
Tower of Lies,” by

Selma Lagerlof. This

is the same pair that

scored such an un-

qualified success in

“He Who Gets

Slapped.” Louis B. Alayer says that this

will be one of the greatest pictures the

studio has ever made. Lon Chaney and
Norma Shearer have ideal roles. VVilliam

Haines will be seen in one of the leading

parts.
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Lon Chaney a Hit

in ‘^The Unholy Three^^

NEW YORK, June
2.—Lon Chaney in

“The Unholy Three”

was shown privately

today and was con-

ceded one of the most
interesting stories of

the underworld ever

filmed. Concensus of

opinion is that it sur-

passes anything

Chaney has done. Tod Browning directed

it from a story by C. A. Robbins, and Mae
Busch and Matt Moore play important

roles. Chaney’s characterization is des-

tined to stand out as one of the most re-

markable ever portrayed on the screen.

The circus side show scenes add much to

the interest of the picture and there is

nothing that can beat it for sheer enter-

tainment value. Metro-Goldwyn officials

believe that it will surpass in popularity

“The Miracle Man.”

^‘The Span of Life” for

Metro-Goldwyn Release

NEW YORK, June 2.—Contracts have
just been signed whereby Sutton Vane’s
famous melodrama, “The Span of Life,”

will be filmed by Metro-Goldwyn-Mayer.
Lon Chaney has already been selected as

the star, and the supporting cast will in-

clude Pauline Starke and William Haines.

The sensational human bridge scene will

show one person linked to another across a
hundred foot canyon. The stage play was
successfully presented in New York and
throughout the country for several seasons.

Lon Chaney will appear in “The Unholy
Three” and one other production in addi-

tion to “The Span of Life” for Metro-
Goldwyn-Mayer during 1925-26.

Slave of Fashion”

Norma Shearer s Next

CULVER CITY,
Cal., June 2.—It was
announced here today
that Norma Shearer’s

first big starring ve-

hicle for 1925-26 will

be “Slaves of Fash-
ion,” by Samuel Ship-
man, who has innu-
merable Broadway
successes to his cred-

it. Lew Cody will

play onposite Norma
Shearer, and William

Haines and Mary Carr will be prominent
in the supporting cast. Hobart Henley will

direct. It is a picture that radiates luxu-
rious atmosphere, well balanced with com-
edy and thrills—including one of the most
realistic train wrecks ever put on the

screen.

Two Other Shearer

Films During 1925-26

NEW YORK, June 2.—Metro-Goldwyn
officials announce that in addition to “A
Slave of Fashion,” Norma Shearer will

be seen in two other outstanding vehicles

during the coming season. Norma Shearer
is one of the most sought-after stars in

pictures today, and it was for this reason
that Metro-Goldwyn-Mayer put her under
a long time contract. She is a great draw-
ing card. . . a great actress ... a
beautiful woman . . . screens perfectly
. . . and wears beautiful clothes.

Beach’s Auction Block”

to Star Norma Shearer

CULVER CITY, Cal., June 2.—Rex
Beach’s “The Auction Block” will be one
of Norma Shearer’s starring vehicles the

coming season. Everyone knows the sort

of stories Rex Beach writes, and “The Auc-
tion Block” is one of the best. It deals
with the sale of human lives, a theme
that interests every motion picture fan in

the world. Coupled with Norma Shearer’s
popularity, this is an unbeatable combina-
tion. Metro-Goldwyn-Mayer will produce
“The Auction Block” in a manner in keep-
ing with the nation-wide popularity and in-

tense dramatic situations of this yarn. This
picture will rank among the finest to be
released the coming season.

“The Barrier” Will Be
a Special Production

NEW YORK, June 2.—Rex Beach’s
greatest story, “The Barrier,” has been
purchased for film production by Metro-
Goldwyn-Mayer. It will be produced at

the Culver City studios and enacted by a
distinguished cast. This is a bigger, better
and more tensely interesting story than
“The Spoilers.” It deals with the gold
rush and is the last word in action pictures.

“The Barrier” will be released by Metro-
Goldwyn as a special production on their
next season’s schedule. The production
will be placed in the hands of a director
fully capable of bringing out forcibly all

the highly dramatic incidents and thrills of
the author’s story.

“Paris” Great Picture

With Starke and Cody

CUI.VER CITY,
Cal., June 2.—The
world famous creator

of women’s fashions,

Erte, who recently

came from Paris to

design costumes for

Metro - Goldwyn -

Mayer players, pre-

sents his first Ameri-
can work in this pic-

ture. Pauline Starke
and Lew Cody have

been selected to play the leading roles.

Many of the sequences are to be in Tech-
nicolor, which, of course, will greatly en-

hance Erte’s designs. Robert Z. Leonard
will direct the picture and the story is an
original from the snappy pen of Carey Wil-
son. This picture promises to be an out-

standing showmanship achievement. Leon-
ard—Starke—Cody—Wilson and Erte are
an unbeatable combination.

Metro-Goldwyn Will

Film Vollmer’s “Sun Up”

NEW YORK, June
2. — Edward M.
Bowes, vice president

of Metro-Goldwyn,
announces that the

famous stage success,

“Sun Up,” by Lula
Vollmer, has been ac-

quired for motion
picture presentation.

Edmund Goulding
will direct the picture

at the Culver City studios and the cast will

include Conrad Nagel, Pauline Starke and
Lucille La Verne among others. The
Broadway stage hit is a story of the

Blue Ridge Mountains. It is a strong love

story, with a dramatic conflict, a feud and
a battle to the death.

Ramon Novarro Will

Have an Annapolis Story

ANNAPOLIS, Md.,

June 2.-—Officials of

the United States Na-
val Academy an-

nounced today that

Ramon Novarro and
the company making
the Metro-Goldwyn-
Mayer production,

“Midshipman Sterl-

ing,” would have the

cooperation of the United States govern-
ment in filming the picture. William
Christy Cabanne will direct and practically

the entire story will be photographed at the

Academy. Shots of the graduating exer-

cises, with President Coolidge, will be a

feature. Wesley Barry, Harriet Hammond
and Margaret Seddon will be in the sup-

porting cast. Director Cabanne is a for-

mer Annapolis man and Wesley Barry has
just made arrangements to take the en-

trance examinations for the Naval Acad-
emy. Ramon Novarro will star in two oth-

er Metro-Goldwyn-Mayer productions dur-
ing 1925-25.—(Continued on next page.)

Rail Mileage Books at

Regular Rates Ordered
(Special to Exhibitors Herald)

WASHINGTON, D. C., June 2.—Inter-
changeable mileage coupon tickets must
be adopted by the larger railroads, the

interstate commerce commission has
ordered, effective July 15. The tickets

will be sold in denominations of $15, $30
and $90.

NOW BOOKING

^^rom Ina Claire^
great starriM success

UrthurJ^hman
Released

~ 'P-I^ODUCERS - DISTRinUT/NG -COTiPORA T/OAT -
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Eleanor Boardman in

Maugham’s “The Circle”

now here on a shopping tour, has one of
the leading roles, along with Lew Cody
and Gertrude Olmstead.

NEW YORK, June
2.—Somerset Maug-
ham’s play, “The Cir-

cle,” that ran for two
seasons on Broadway
and has since been
touring the country,

will be made into a

motion picture by
Metro-Goldwyn, ac-

cording to an announcement by Nicholas
M. Schenck, vice president of that organ-
ization. “The Circle” is by the same au-
thor as “Rain.” Frank Borzage will direct

the picture, with Eleanor Boardman in the

leading role. Malcolm McGregor, George
Fawcett, Creighton Hale and Alec Fran-
cis will be prominent members of the cast.

“The Circle” is ideal screen material and
will be made into one of the greatest pic-

tures of the coming season. The title is

well and favorably known from coast to

coast. Eleanor Boardman is one of the
leading screen favorites of the day.

beautiful Women in

Bell’s “Pretty Ladies”

ZAZU PITTS

CULVER CITY,
Cal., Tune 2.—The
Metro - Goldwyn -

Mayer studios will be

over-run with beauti-

ful women soon.

Monta Bell, who is

directing “Pretty La-

dies” promises more
beautiful women in

this production than any other made. What’s
more, they will be shown in Technicolor.
The story was featured in the Cosmopoli-
tan Magazine and is by Adela Rogers St.

John. Zasti Pitts, Tom Moore and Lilyan
Tashman will be prominent members of

the cast. Ann Pennington, famous Ziegfeld
Follies star, will play herself and perform
one of her remarkable dances, dimpled
knees and all.

Sensational Exposure

of Spooks in “Mystic”

CULVER CITY,
Cal., June 2.—A sen-

sational exposure of

spooks, spirits and ta-

ble tapping is prom-
ised in" The Mystic,’,

forthcoming Metro-
Goldwyn-Mayer pro-

duction. A i 1 e e n
Pringle,. Conway
Tearle and Mitchell

Lewis will be in the
cast. It will be directed by Tod Browning,
who made “The Unholy Three.” Louis
B. Mayer, vice president and in charge of
production for Metro-Goldwyn-Mayer, says
this will be one of the biggest productions
in the entire line-up of his company’s prod-
ucts for next season.

Lew Cody, Mae Busch in

“Time, the Comedian”
NEW YORK, June 2.—Kate Jordan’s fa-

.

mous story, “Time, the Comedian,” will be
filmed by Metro-Goldwyn-Mayer under the
direction of Robert Z. Leonard. It is a
story of a home breaker, a big drama with
comedy relief, and known to the trade as
smart women stuff. Mae Busch, who is

Technicolor Sequences

for Erte’s Creations

NEW YORK, June 2.—Metro-Goldwyn
officials announced today the purchase of a
new story by Carey Wilson entitled, “Mon-
te Carlo.” This will be a sequel to “Par-
is,” and the far-famed Erte, whose fash-
ion designs ha\e been a feature of Har-
per’s Bazaar for several years, will have
his fashion creations presented entirely in

the Technicolor process. As yet no cast
has been assigned, but the players will be
drafted from the Metro-Goldwyn-Mayer
stock company of renowned stars and fea-
tured players.

“Sally, Irene and Mary”
a Metro-Goldwyn Film

NEW YORK, June
2.—Another famous
Broadway stage suc-

cess is to be made
into a motion picture.

Eddie Dowling’s
knock - out, “Sally,

Irene and Mary,” will

be filmed by Metro-
Goldwyn. Eleanor
Boardman, Sally

O’Neill and Renee Adoree will play the

three title roles. William Haines will be
leading man. This musical comedy at the

present time has seven companies on tour
and is probably one of the most successful

attractions presented during the past sev-

eral years. Hobart Henley will make the

screen version.

Sally-
O'Neill

Nagel and Adoree in

“The Exquisite Sinner”

CULVER CITY,
Cal., June 2.—Josef

von Sternberg will

produce a screen ver-

sion of Alden Brooks’

celebrated novel un-

der the title of “The
Exquisite Sinner.” It

will be one of the

Metro-Goldwyn-Mayer productions for the

coming season. Conrad Nagel and Renee
Adoree will be featured. Studio officials

promise that this will be one of the sur-

prise productions of the year. It is to be

a beautifully mounted, rich production with
an intense story and dramatic values.

“Never the Twain,” a

Metro-Goldwyn

NEW YORK, June
2. — Cosmopolitan
Productions an-

nounces that it will

release “Never the

Twain Shall Meet”
through Metro-Gold-
wyn, and the famous
Peter B. Kyne story

will be on that com-
pany’s schedule for

1925-26. Anita Stew-
art, Bert Lytell and Huntly Gordon will

be the leading players. Maurice Tourneur,
conceded to be one of the most artistic and
painstaking directors in the business, made

Release

the production. More than a million copies
of Mr. Kyne’s novel have been sold and
this story of the South Seas and Califor-
nia will be a wonderfully entrancing mo-
tion picture. Other members of the cast
include Justice Johnstone, George Sieg-
mann and Lionel Belmore.

Great Stage Success

Is Marion Davies Film

NEW YORK, June
2.
—“Merry Wives of

Gotham,” the Broad-
way stage success by
Lawrence Eyre, will

be used as a Marion
Davies film starring

vehicle. This was an-

nounced by Cosmo-
DAVIES politan Productions

today. Monta Bell will direct and Conrad
Nagel will have the leading male role. The
picture will be made at the great Metro-
Goldwyn-Mayer studios. Culver City, Cal.

Miss Davies is now on the Coast to begin
work on this picture.

“Buddies” Will Be a

Marion Davies Feature

NEW YORK, June 2.—Marion Davies,

the beautiful Cosmopolitan star, will ap-

pear in another screen version of a stage

success on the Metro-Goldwyn program
next season. The screen rights to “Bud-
dies,” by George V. Hobart, have been
acquired, and Miss Davies will star in it

on the screen. The play ran for a year

and a half in New York and toured the

country with several companies.

Prize Screen Vehicle

of Year on M-G List

NEW YORK, June 2.—Officials of Cos-
mopolitan Productions announced today the

purchase of Vicente Blasco Ibanez’s “The
Temptress,” which will be filmed at the

Metro-Goldwyn-Mayer studios and released
on next season’s program. “The Temp-
tress” is considered the prize screen vehicle

of the year and all of the leading produc-
ing organizations bid high for the screen
rights. It is a tense, brilliant and romantic
story which flashes across the world from
the wilderness of South America to the
gilded cafes of the continent.

Ibanez’s “The Torrent”

With Aileen Pringle

NEW YORK, June 2.—-Cosmopolitan
Productions also announced today that an-
other of the famous Vicente Blasco Ibanez
stories will be on the Metro-Goldwyn
schedule the coming year. It is “The Tor-
rent,” and Aileen Pringle will be featured
in it, with the production to be made at the

Metro-Goldwyn-Mayer studios. Culver
City. It will be made into an elaborate

and massive feature, fully comparable with
the other great successes by the same au-
thor, including “The Four Horsemen,”
“Scaramouche” and “Mare Nostrum.”

Boardman and Nagel

in “Brown of Harvard”

CULVER CITY, Cal., June 2.—Rida
Johnson Young’s great American classic,

“Brown of Harvard,” will be one of the

film productions on Metro-Goldwyn’s com-
ing season schedule. Conrad Nagel and
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Eleanor Boardman will have the leading
roles in this great college story. Studio
officials promise that this will be full of
pep, action and athletics, packed full of
thrills and with many fine comedy situa-

tions. The stage play was one of the most
successful of its kind in the history of
theatricals.

Cody and Pringle to

Be in ‘^Dance Madness’’
NEW YORK, June 2.—Jay Kaufman,

well known columnist, has written a motion
picture story, “Dance Madness,” in which
Aileen Pringle and Lew Cody will be fea-
tured. Miss Pringle will be seen in the role
of a siren and Cody in a part that he plays
to perfection. “Dance Madness” is the story
of a romantic love affair.

“An Exchange of Wives”
Metro-Goldwyn Release

NEW YORK, June
2.—Cosmo Hamilton
has sold the screen

rights of his big

Broadway and road
success, “An Ex-
change of Wives” to

Metro-Goldwyn. It

will be made at the
Culver City studios
under the direction of

Hobart Henley with Eleanor Boardman,
Lew Cody, William Haines and Renee
Adoree in the leading roles. It is the story
of a husband who thought he could bend
the wedding ring a bit without breaking it.

“Lovey Mary” to Be
Screen Production
CULVER CITY, CAL., June 2.—Sally

O’Neil, the latest screen find, will appear in

a screen version of “Lovey Mary,” Alice
Hegen Rice’s great classic.

It is a continuation of “Mrs. Wiggs of
the Cabbage Patch” and the leading role is

that of a saucy little girl who runs away
from an orphanage.

“The Mysterious Island”

Jules Verne’s Greatest
NEW YORK, June 2.—Nicholas M.

Schenck announced today that J. E. Wil-
liamson has gone to the Coast to make
scenes for a screen version of Jules Verne’s
great story, “The Mysterious Island.”
“This will be the most ambitious picture
ever filmed,” said Mr. Schenck, “showing
fights with deep sea monsters, secret pas-
sages through the crater of a volcano, an
eruption that carries an island away and a
thrilling attack by pirates.” Mr. William-
son will make under sea scenes for this
Metro-Goldwyn release.

Glyn’s “Reason Why” on
Metro-Goldwyn List

NEW YORK, June
2.—It was announced
today that Elinor
Glyn’s latest and
greatest story, “The
Reason Why,” would
be filmed under the

author’s supervision

with Aileen Pringle

and Conway Tearle in

the leading roles for

release by Metro-
Goldwyn next season. Jack Conway will
direct. “The Reason Why” is one of

Elinor Glyn’s best selling novels, a great
love story set in a jewelled background of
wealth and elegance. A distinguished sup-
porting cast selected from the great array
of talent at the Metro-Goldwyn-Mayer
studios will appear in support of Miss
Pringle and Mr. Tearle.

New Rupert Hughes
Story to Be Filmed

RUPERT
HUGHES

CULVER CITY,
CAL., June 2.—In an
interview here today,

Rupert Hughes said

“Money Talks” and
because the great au-

thor believes this he

has made it the title

of his next picture

for Metro-Goldwyn-
Mayer. “There is no

theme like the almighty dollar,” said Mr.
Hughes, “and it will interest everyone.”

Alf Golding will direct the picture under
the supervision of Mr. Hughes and it will

be a successor to the author’s successful hit

of the past season, “Excuse Me.”

“How Dare You” Is

Another Hughes Film

CULVER CITY, CAL., June 2.—Rupert
Hughes has hit upon another great title

for his second picture for Metro-Goldwyn-
Mayer for the 1925-26 season. He will call

it “How Dare You.” This is a theme right

up to the minute full of snap and pep.

Richard Connell’s Novel

to Be Filmed by M-G
NEW YORK, June 2.—The screen

rights to Richard Connell’s story of a girl

and the white lights, “A Little Bit of Broad-
way” have been acquired by Metro-Gold-
wyn-Mayer. This will be assigned to a

well known director, carefully cast and
made into a production for release during
1925-26.

“Women and Wives” for

Boardman and Nagel

CULVER CITY, CAL., June 2.—Eleanor
Boardman and Conrad Nagel will be fea-

tured in a screen version of “Women and
Wives,” the novel by Harvey Fergusson.
The publisher of this book reports that it

is one of the best sellers he has had in

some time. The theme is young love and
no better selection for the leading roles

could be made. Eleanor Boardman and
Conrad Nagel are favorites of the fans the
world over.

Two Mae Murray Films
on Metro-Goldwyn List

NEW YORK, June
2.—Officials of Metro-
Goldwyn announced
today that Mae Mur-
ray would appear in

two productions on
their 1925-26 schedule.

These will be finer, bigger, and better pic-

tures than any previous attractions with
this star. Stories and other details will be
decided upon soon after Miss Murray’s
return from abroad.

Two from Jackie for

Metro-Goldwyn Release

NEW YORK, June
2.—Jackie Coogan will

make two productions

for Metro-Goldwyn
release the coming
season. This was an-

nounced today by
Nicholas M. Schenck,

vice president of the

organization. Both
productions will be

authored by Willard Mack. “Old Clothes”
will be one of them, a sequel to “The Rag-
man,” and “Dirty Face” the other. Both
will present Jackie in tattered clothes as a
poor waif, the sort of role that made him
famous.

Fred Niblo Special

For Metro-Goldwyn
CULVER CITY,

Cal., June 2.—Fred
Niblo, director of the

masterpiece, “Ben
Hur,” will make one
special production for

release by Metro-
Goldwyn during 1925-

26. It will be done
on a scale comparable
with the greatest of
this director’s films.

Niblo’s ability was
proved in his super-
vision and direction

of the Lew Wallace
novel which is probably one of the most
lavish and extravagant productions of

Metro-Goldwyn’s pretentious works of art.

REMOVAL NOTICE

EDWARD SMALL COMPANY
Founded 1910

EDWARD SMALL PLAY CO., INC.
Announces the Removal Today of

Their Offices to Suite 1003,

1560 BROADWAY
• (At the Corner of 46th Street)

Phones Bryant 2389-2390-2391-2392
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Albany, N. Y.—No wonder Sal Man-
heimer, who handles the Robbins thea-

tres in Watertown, was all smiles last week.
Yes, it is a daughter, and a bouncer at

that. . . . James Wood has closed the

Strand in Canajoharie, and according to

all reports, the Schine brothers are slated

to take over the house. . . . L. A.
Adams, who has houses in Dover Plains
and Copake, was along Film Row and
said that while the crowds were not keep-
ing him very busy these days, he was
hoping for a pickup in the fall. . . .

Bert Gibbons, who used to handle the

Vitagraph office in Albany and later moved
to Buffalo, is now back in the field covering
northern New York for Universal. . . .

Alfred J. Marchetti, who does the booking
for First National in Albany, is sick in bed.

. . . Jimmy Sper, who looks after

Warner Brothers in Buffalo, and was a

former film man, was in town on Wednes-
day and received many a glad hand. . . .

When it comes to owning a German Police

dog, few have anything on Lezv Fischer,

of Fort Edward, who was in town bringing

the dog with him. . . . Herman Vine-
berg, manager of the Mark Strand, in

Albany, has just completed his second year

with the theatre. . . . Meyer Schine, of

Gloversville, spent a few days in Buffalo,

but then that is nothing when one has
something like 60 houses to look after.

. . . W. W. Mase, of Prattsville, is the

latest exhibitor to send in his check for

membership in the Albany zone committee.

. . . If there is one exhibitor in all

New York state who travels in style, that

person is Charles Sesonske, of the Grand
in Johnstown. He has a chauffeur and
all the rest that goes with a $4,000 car.

. . . W. W. Farley, of Albany, took

over the Community theatre in Catskill last

week. . . . H. C. Bissell, manager for

Chicago
First Runs

{Week beginnioig May 31)

CHIC.4GO: **H«art of a Siren,” First

Nationals
McVICKERS: “Old Home Week,” Para-

mount.
ROOSEVELT : “The Lost World,” First

National (3rd we«k).
RANDOLPH

:

“Raffles,” Universal.
STATE LAKE: “The Triflers,” Preferred.
ORPHEUM

:

“Grass,” Paramount.
MONROE :

‘ The Rainbow Trail,” Fox.

Universal in Albany, is back from Mil-

waukee and Chicago, and although an
Albany booster, admits these two cities

have something on Albany. . . .IV. H.
Linton, of Utica, has just about completed
arrangements to rebuild his theatre that

was burned to the ground several weeks
ago. . . . William Shirley, of Schenec-

tady, is receiving many compliments these

days for the way he has dolled up the

lobby of the Strand. It look just like a

summer garden. . . . Betty Feuer, who
runs the Crescent theatre in Schenectady,

is planning to spend a week in New York
city. . . .Walter Roberts, manager of

the Troy wears the loudest shirts of any
exhibitor in this part of the state, but then

his wife buys the garments so what can

the poor man do? Colby Shaw, former
director of Mark Strand theatre orchestra

in Albany, is back from 19 months along

the West Coast. . . . Walter Suckno is

playing big pictures at Albany theatre this

summer, to ascertain if business will not

hold up if such pictures are run, even

though the city has daylight saving. . . .

American theatre, in Troy, which has been

closed since it was taken over by the

Strand people, is said to be slated for

redecoration prior to being reopened as a

second run house this fall. . . . Jake
Rosenthal, of the Rose in Troy, thought

possibly his amateur nights might result

in some disorder and so when he started

off a week or so ago, he engaged three

policemen. He soon found out there was
no need of these and now Jake is putting

on an amateur night each week, and pay-

ing the talent anywhere from a cartwheel
to a fiver. Wurlitzer unit organs are now
providing music at the Rialto in Buffalo,

owned by A. J. Hoch, and at the Temple,
Camden, N. J., Michael Maloney proprietor.

. . . The block housing the Academy
theatre in Sharon Springs, run for several

years by Otto Eigen, has been sold, and
Eigen will be out. . . . The Palace, in

Waddington, run by L. LaPointe, is clos-

ing for the Summer, when repairs will be
made. . . . L. L. Connors, who has
been running the Pember in Granville, will

not renew his contract. . . . The old

adage, that it never rains, but it pours,

certainly holds good with Charles Hepp,
night watchman at Lincoln theatre in Troy,
N. Y., and father of 11 children. Not
only was Mr. Hepp sick last winter, but

the children one after another have been
sick the last two or three months. Mr.
Hepp’s mother-in-law died recently and
now Hepp’s son has been so badly injured

in an automobile accident that he may lose

the sight of one eye.

D allas, Tex.—Stuart Arledge, Lyric

theatre. Garland, Tex., is the proud
father of a lovely baby girl, born May 19,

who tips the scales at seven and three-

fourths pounds. Old man Arledge, who
seems to take more than his 50 per cent

credit in the occasion, is wearing a perpet-

ual smile, and predicts his daughter will

be an accomplished cashier, as she is al-

ready reaching for the small change. Down
South joins Mr. Arledge’s many friends in

congratulations. . . . Southern States Film

Corporation has taken over Creole Enter-

prise of Lousiana, and moved into the

quarters occupied by the retiring firm.

This consolidation was effected May 18.

M. J. Sparks continues as manager of

Southern States, while Ernest Leeves^ for-

mer manager of Creole, is going into the

exhibition field. He has the best wishes

of Film Row in his new venture. . . .

Manager Mdlheran of Dallas office has

made such strenuous efforts in his drive

for play dates on his service, that he has

been given the soubriquet of “Fighting

Bob.’’ . . . P. G. Poag, manager of Prin-

cess theatre, Del Rio, Tex., is employing

the free ticket idea attached to a letter

listing his coming attractions, and inviting

the one addressed to attend his theatre at

any performance and use the attached

ticket. This is a good summer business

stimulator from “Old Man Poag.” . . .

Bettering their own record seems to have

become a habit with the Dallas branch of

Universal film exchanges. Branch Man-
ager Mdlheran, who also officiates as fire

marshal occasionally, reports that on the

weekly fire trill every employe of the ex-

change was out of the building in one

minute and 40 seconds, thereby beating

their previous record of one minute and 50

NOW BOOKING
By

HARVEY CATK
Directed by

TOM FORMAN

Jl HUNT STROMBERG
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seconds. To quote Manager Mcllheran,
“The bunch are living up to their reputa-

tion of being hard to catch once they get

agoin’.”

£XaW/VGB
PLACE

I

CALT LAKE CITY, Utah.—C. H. Mes-
senger, Educational manager here, is

going to the convention in New York.
. . . Warner Brothers exchange has moved
down to the Vitagraph offices. R. S. Stack-
house, of the combined exchange, returned
from the Los Angeles convention all

I

pepped up over the program undertaken
by Warner Brothers. The old Vitagraph
signs on the window are being replaced
by Warner Brothers’ emblem. . . . David
T. McElhinney, special representative for
W. B., will make his first trip into the ter-

ritory under the new order with Nevada as
his objective. . . . George L. Cloward,
Metro-Goldwyn branch manager, is in

southern Utah for a few days. . . . Lee
' Stallings, owner of the Kinema, Richfield,

and Ed Ryan, operating the Liberty and
Alberta at Brigham City, were on the Row.
. . . W. S. Wessling, Pathe division man-
ager, left for Portland after conducting a

I

sales conference in the local offices. . . .

C. M. Van Horn, Denver Pathe manager,
while here attending the conference, closed
with Louis Marcus for “Black Cyclone,”

;

Pathe production, for the Paramount
houses in Colorado. Marcus is division
manager for Famous Players-Lasky. . . .

C. A. Hartman of Florida is starting an
open air theatre and dance hall at Bonne-
ville Park. Seating capacity is 3,200. First

run pictures will be shown. ... W. E.
Shipley, local exhibitor, and "Dad” Rand,
manager of the Isis, are taking in the
scenic beauties of southern Utah. . . .

Carl A. Porter, manager of Victory thea-
tre, has been made successor to Ed C. Mix,
as president of the managers’ association.
Mix is now manager here for Associated
Exhibitors. . . . Mark Neilson, Fox and
Cozy theatres at Buhl, Idaho, was in town.
. . . Harry T. Nolan, mountain manager
for First National, is back in Denver, after
having sold “Birth of the West” to First

National in New York. . . . Pete Steivart,
high powered salesman, leaves United
Artists to sell for local First National. . . .

Jack Connors, United Artists salesman in

Montana, will be here. . . . L. A. Davis,
F. B. O. manager, returned from the con-
vention at Chicago, the head offices at New
York City and his home in Philadelphia.
He leaves again for Montana to start the

new product rolling. He has called a sales

conference. ... A. A. Schmidt, F. B. O.
5 division chief. Managers Goldman, ’Frisco,

Cohn, Los Angeles, Mathews, Portland, and
6 Huott, Seattle, passed through returning to

San Francisco

First Runs
(Week beginning May 23)

CALIFORNIA: “Tho Night Club,” Para-
mount*

GRANADA: “Mile-a-Minuto Mary,” Metro-
Goldtoyn.

LOEW’S WARFIELD: “I Want My Man.”
First National,

UNION SQUARE : “The Midnight Girl,”
All-Star.

CAMEO: “Saddle Hawk,” Universal.
WILKES: “The Lost World,” First Na-

tional (Continued).
IMPERIAL: **Roniola,** Metro-Goldwyn

(Continued).
STRAND: “Folly of Youth,'* Sable Prod.

Co.

their offices from Chicago. . . . Joe Mc-
Elhinney is hitting the trail for Universal
all dolled up in a new flivver. . . . Samuel
Henley, accompanied by Division Manager
Fred Gage, of Universal, has returned from
the big U assemblage at Chicago. . . .

C. E. "Doc” Holah, chief of the Universal
“See America First” unit, storms this city

June 6. Advance Manager Graham was
here and tied for front page publicity with
the Telegram. A beauty contest, whereby
one of Salt Lake’s fairest will represent the

city in the film and later will go to Holly-

wood with a six months’ contract to act in

U films, is attracting much interest. . . .

Tom Mix, Fox star, will stop off in this

city, according to arrangements completed
by Weir Cassidy, manager of American
theatre. Tom will be feted by the cham-
ber of commerce and the city fathers. His
picture, “Rainbow Trails,” will be showing
at the American at this time. . . . The
Butte office of Fox ceases operations the

first of the month, with all business for

that territory being conducted under the

jurisdiction of Art Schayer, Fox manager
here. . . . James R. Keitz, Greater Fea-
tures manager, scored with a novel pub-
licity stunt, exploiting the Columbia pro-

duction, “The Midnight Express.” A min-
iature train built around tractors paraded
around the streets with the band from the

D. R. G. W. railroad. This railroad asked
to sponsor this film after Jimmie had
shown the film to 32 road officials. The
picture is playing at the Orpheum. . . .

Alan Burke, DeLuxe feature manager, is

going to the south. . . . Mrs. Bertha
Hyde, inspector at Greater Features, is re-

signing after three years’ service. She is

being succeeded by Al Seal. . . . C. F.

Parr and staff at the Pro-Dis-Co offices

are leaving to attend the convention at San
Francisco. . . . L. W. Weir, division

manager for P. D. C., passed through the

other day.

%
CT. LOUIS, Mo.—Clara Kimball Young,

motion picture and vaudeville actress,

has opened the local preliminary campaign
for the $5,000,000 American Legion endow-
ment fund for disabled veterans and or-

phans of veterans at Disabled Veterans
Hospital, Jefferson Barracks. Miss Young
is an honorary member of Fred W. Stock-
ham Post, American Legion, St. Louis.

. . . Joe Greene, manager of Lafayette
theatre, owned by St. Louis Amusement
company, put out an eight-page program
in honor of the reopening of the Russell

Salt Lake City

First Runs
(Week beginning May 16)

AMERICAN: “I Want My Man,” First Na-
tional; “Now or Never,” Pathe; News-
paper Fun, F, B, O,; International News.

KINEMA: “The Last Laugh,** Universal;
“Tenting Out,** Universal; International

ORPHEUM : “Charley’s Aunt,** Pro-Dis-Co.

PANTAGES: '^Zander the Great,” Metro-
Goldwyn.

PARAMOUNT EMPRESS: “The Charmer,”
ParomounI; “Poor Butterfly,” Educa-
tional; Pathe News.

VICTORY; “Eve’s Secret,” Paramount;
“The Cat’s Meow,” Pathe; Pathe News.

Airdrome. Merchants advertising in the

program not only defrayed the cost but
put something on the right hand side of
the ledger. . . . Chet Gruber, manager of
Miners theatre, Collinsville, 111., has opened
a summer garden in conjunction with his

delicatessen and sandwich shop in St.

Louis. . . . New Grand theatre, Hope,
Ark., is to be remodeled, according to F. S.

Horton, manager. . . . Neil Hamilton,
Paramount star, stopped off in St. Louis
en route by motor with Mrs. Hamilton and
a cousin to California from New York-

City. ... St. Louis University picked
Missouri theatre for the annual commence-
ment exercises June 4. . . . Lloyd Boyle
Howard, 19 years old, adopted son of Miss
Sidney Emeline Boyle and legal heir to her
estate of about $600,000, has accepted the

position of usher at Missouri theatre.

Young Howard was married last week.
. . . Tom Reed of Duquoin and Harry
Thornton of Gayety theatre, Springfield,

111., are attending the Shrine convention in

Los Angeles. . . . Charley Goldman, own-
er-manager of Rainbow and New Astor
theatres, St. Louis, fell into the clutches

of a speed cop at Williamson, 111., and was
fined $16.50. . . . Funeral services for

C. G. Kingsley, special representative for

Producers Distributing Corporation, were
held in St. Louis under the auspices of the

Masons. Interment was in Valhalla ceme-
tery. . . . J. Singer, formerly organist of

Orpheum theatre at Quincy, 111., has been
named district manager for the theatre

organ department of the Wurlitzer com-
pany. He will make his headquarters in

St. Louis. ... G. E. McKean, Fox man-
ager, visited Springfield and vicinity dur-
ing the week. . . . Tom Mix, Fox star,

and his famous horse Tony paid their

respects to this city May 21... . Oscar
Wesley of Gillespie and H. Roman of

Benld, 111., were visitors of the week. Joe
Hewitt of Robinson, 111., and V. Krause
of Mowequa, 111., were also seen along
Picture Row. . . . Wurlitzer organs have
been added at Lincoln, Neb., by Lincoln
Theatre Corporation and at the Grand,
Beloit, Kan., by Gabel Amusement Com-
pany.

NOW BOOKING
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CAN FRANCISCO, Cal—J. Aldrich
Libbey, who made famous the song,

“After the Ball,” and was impersonating
Emil Jannings at local theatres where the
“Last Laugh” was playing, dropped dead
just before he was to come to a show
house one night when he was talking to

his wife. . . . Popular Mabel Kahn, nee
Shea, who was Charles Thall’s assistant

before he became assistant general man-
ager of West Coast Theatres, Inc., received
a promotion for her services by being not
only made Charlie’s secretary but also

booker, a title which she deserves. . . .

I'niversity of California students have
gone into the motion picture business. On
the campus some have begun the plan of
taking and directing pictures and some
students have sold their pictures to pro-
ducers. . . . F. G. Sliter, manager of the
Seattle offices of First National, and
Charles Koerner, manager of the Portland
office, were recent visitors on the Ex-
change. . . . Fred Jacks, special sales rep-

resentative for First National, spent four
weeks in this city following a trip through
the Northwest and Los Angeles districts.

. . . H. S. Polin, formerly press agent for
Imperial theatre, has left for Los Angeles
to be connected with the technical depart-
ment of F. P. L. Good luck, young man.
. . . The jazz orchestra which was playing
at the Imperial for several weeks, has been
supplanted by a concert orchestra. . . .

Sam Gordon of Napa recently placed
orders with W. G. Freddy for reflector

lamp equipment, new Minusa De Luxe
screen, as well as other equipment. . . .

E. C. Cunningham of Pacific Grove has
installed new equipment in his Carmel
theatre. . . . Alex Pezsuto oi Goring ihe'Si-

tre, Crockett, recently remodeled the entire

front and installed new upholstered seats

in both his houses. . . . Joaquin Perry of
the Liberty, Fort Bragg, was a recent visi-

tor. . . . J. D. Truelove of Pismo Beach
has installed Powers equipment and recti-

fier and intends other improvements. . . .

Immediately following the Paramount con-
vention in Los Angeles, W. R. Frazer, gen-
eral manager of Harold Lloyd Corporation,
together with Messrs. Kent and Weeks,
paid the local F. P. L. exchange a visit.

Frazer returned to Los Angeles and the

others went East. . . . S. J. Goldman,
local manager, F. B. O., has returned from
the convention. . . . Mrs. Wheatley is

now handling the information desk at

Metro-Goldwyn and Mrs. Lowery is assist-

ing Cashier Robbins. . . . Harry Lustig,

western division manager for Metro-Gold-
wyn, recently conducted a sales conference
in this city, after which he left for the

Pacific Northwest, and intends to bring
back with him Felix Feist, new general
sales manager. . . . Pine Tree Theatres,
Inc., has taken over Liberty theatre at

Klamath Falls, Ore. Harry W. Poole has
been made manager of both. . . . Floyd
St. John of Co-operative has returned
from a successful trip north. That was
expected. . . . Mr. and Mrs. W. Edmonds
have returned to San Francisco from a

month’s auto tour to Southern California.

. . . All his friends were pleased to hear
that J. McCann of T. & D. Jr. Enterprises
had recuperated from an illness that re-

quired a stay in the hospital. ... It has
been learned that Barney Gurnette of Uni-
versal, who was taken seriously ill while
traveling, is recuperating in Arizona. . . .

W. C. Wheeler, local Vitagraph manager,
recently returned from the convention at

Los Angeles, feeling better than ever. ’Tis

said his friends and firm praised him. We
don’t blame ’em. . . . C. F. Bliss, presi-

dent of Lake Tahoe R. R. and Transpor-
tation Company, recently purchased com-
plete new equipment for Tahoe tavern

from W. G. Preddy. . . . W. G. Dolliver

of Western Theatre Supply Company and
Tex Coombs of Theatrical Supply Com-
pany went to Milwaukee to attend the Sup-
ply Dealers Convention, but it is taking

them so long to return that some are

jealous.

D etroit, Mich .—

a

stretch of cool,

brisk weather has prevailed in Detroit

the past two weeks and local theatre man-
agers have been greatly heartened. The
looked-for slump has so far failed to ma-
terialize and the number of “closed” houses

will likely be greatly diminished this sea-

son. . . . John H. Kunsky, who usually

closes two of his three downtown first

runs for two weeks during the summer,
announces he intends to keep them all

going at full blast. . . . Detroit friends of

Neil Kingsley, who managed the Fox and
Selznick exchanges in this territory for

many years, are mourning his death in St.

Louis a few days ago. Mr. Kingsley suf-

fered a stroke two years ago. . . . Thomas
Ealand, manager of Regent theatre at

Grand Rapids, the leading first run motion
picture house in the Furniture City, an-

nounces motion pictures will be abandoned
for the summer months and the house

turned to stock. . . . Charles Carlisle, of

the Mecca-Palace, Saginaw, and Morris

Caplan, president of Metropolitan Motion
Picture Co., are among the Michigan film

men taking in the Shrine convention in

Los Angeles. . . . Both Paramount and
Metro-Goldwyn have started their sales-

men on the road for disposal of the fall

product. . . . Frank Stuart, special repre-

sentative for Fox, has resigned to take

over management of the Producers Dis-

tributing Corporation exchange, succeeding

Jack Stuart (no relation) who resigned to

join First National in the East. . . . The
James N. Robertson Enterprises are build-

ing a 2,OCX) seat theatre at Mt. Elliott and
Charlevoix avenues. The new house will

be called the Savoy and will he opened
next spring. . . . Captain Nungesser,
French flying ace, appeared in Detroit with

his picture, “The Sky Raider,” was met and
entertained by Captain Eddie Rickenbacker
of Detroit, the American ace, and much
unusual publicity for the Broadway Strand
theatre resulted. . . . Ben Cohen, man-
ager of Colonial theatre, is in Grace hos-

pital suffering from severe cuts to both

arms and hands as a result of a motor
boat accident in which the windshield of

the boat broke under a strong wave and
dashed glass over him.

^ ^
CEATTLE, Wash.—Local exchange man-

agers returning from the annual con-

ventions of their organizations in the last

fortnight were Jack Schlaifer, Universal

;

H. A. Black, Vitagraph, and Arthur Huot,
Film Booking Offices. They came home

with a secret desire to tell the Row they
had seen some weather, having left Seattle

under a period of frowning late spring

skies and having found summery weather
both in the East and in the South. They
returned to find hot weather here, crystal

clear sunshine and everybody with a new
hay lid, and then they read in the papers
they had just barely escaped a revisit of
March temperature in the East. . . . D. B.

Gilbert, production manager of Inde-
pendent Pictures Corporation, Los Angeles,
was a recent Seattle visitor, scouting for

locations for a number of new produc-
tions, one of which, a Hudson Bay pic-

ture, is to be taken on Puget Sound. . . .

Thomas A. Curran, Rayart Pictures repre-

sentative, is expected in Seattle shortly on
a swing through the West in the interest

of his firm. . . . C. P. Beasom, who has
been connected with the local Pathe offices

for several years, has been made manager
of the Associated Exhibitors branch at

Butte. His friends in the Pathe exchange
gave him a glad hand when he left for

Montana and presented him with an at-

tractive case containing a gold pen and
pencil. . . . S. D. Perkins, manager of

Metro-Goldwyn, had as guests recently

Felix Feist, general sales manager, and
Harry Lustig, Western district manager, of

Metro-Goldwyn productions. . . . James
Grainger, new general sales manager for

Fox, is expected soon in Seattle. . . .

Sheff Sheffield, co-director of Greater Fea-
tures activities, announces he has closed a

contract on a block of 18 big Columbia fea-

tures. . . . George Endert, manager of

Famous Players-Lasky, was visited a few
days past by Herman Wobber, foreign

representative and formerly Western dis-

trict manager of the Paramount organiza-

tion. . . . Jim Hone, secretary of M. P.

T. O. of Washington, attended a sectional

meeting of the association at Spokane and
reports a very pleasing increase in mem-
bership in the state body. . . . Ray Grom-
bacher, proprietor of Liberty theatre, Spo-
kane, and Mr. Hone told of the recent

annual convention of the national body at

Milwaukee and outlined activities projected

by the local association. This stimulated

interest in the state organization.

TNDIANAPOLIS, Ind.—Mishawaka, Ind.,

citizens turned out en masse to see the

opening of Tivoli theatre there, one of the

finest in Northern Indiana. Ralph W. Gay-

lor, former mayor and now postmaster,

spoke. Each woman attending the opening

received a flower. The souvenir program
was bound in imitation leather. Vaudeville

and feature pictures are shown. Following

the show the stockholders, contractors and

others attended a banquet. . . . Billy

Conners, manager of Indiana theatre at

Marion, is helping out the home town base-

ball team. Members of the team were
given a block of tickets to sell and a per-

centage on all tickets sold. Mr. Conners

has a warm spot in his heart for Harry
Gottshall, manager of the team, both having

worked in theatres together. . . . Tom
Mix, Fox star, Mrs. Mix and Tony got a

royal welcome in Indianapolis. They were

greeted at the statehouse by Governor Ed
Jackson. At the city hall Mayor Lew
Shank, himself a former trouper, was
visited. The governor and mayor were
presented with white sombreros. A visit

was paid to Herbert Jennings, manager of

Palace theatre. . . . The third anni-

versary of the opening of Apollo theatre

in Indianapolis is being celebrated. The
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manager booked Thomas Meighan in “Old

Home Week” as the feature. . . . Ap-
proximately $30,000 is being spent in re-

building Royal Grand theatre in Marion,

Ind. It will reopen in September as one

of the finest in central Indiana. The horse-

shoe balcony has been removed. The mo-
tion picture machines will be on the first

floor. A $10,000 pipe organ will be in-

stalled. Manager Connors is planning to

use “The Ten Commandments” for the

opening picture. . . . O. J . Lambiotte,

manager of the new Tivoli in Mishawaka,
Ind., is well known to the theatre business

in Indiana. In 1914 he organized the Tem-
ple theatre association in Mishawaka. He
has been with a number of theatres

throughout Indiana. ... It is compara-
tively cheap to run for city council in

Marion, Ind., if one follows the campaign
policies of Billy Connors, secretary of Indi-

ana’s motion picture exhibitors. He was
nominated councilman at large on the

Republican ticket and spent the huge sum
of $13.50 in making the race. . . . Frank
Donas has opened a picture show at 2811

West Tenth street, Indianapolis. . . . J. F.

McCoy soon will establish a motion picture

theatre in a new building at 3026 North-
western avenue, Indianapolis.

K

A LARGE first run downtown theatre

in Kansas City is contemplated by
Warner Brothers, H. M. Warner, president,

said in Kansas City. Negotiations will be

completed within two weeks, he said. With
erection of the Warner Brothers theatre,

four of the six first run houses will be
producer controlled and the remaining two
operated by a chain. . . . Globe theatre,

Kansas City, has been leased for five years
by Richlyn Amusement & Realty Company.
William Flynn and N. J. Flynn, brothers,

are proprietors of the amusement company,
a Kansas City concern. Besides the Globe,

they control the Wonderland, which is to be
torn down July 1, and the Garden. Louis
Oppenstein, owner of the Globe, quoted the

terms of the lease at $35,000 a year.

Thomas Taffe, present manager, announces
he will resign to become associated with
Missouri theatre. . . . Work of tearing

down another of Kansas City's film land-

marks, Victory theatre, has begun. ... As
to ill fortune. Jack Quinlan, manager of
Main street theatre, Kansas City, has had
more than his allottment. No sooner had
Mrs. Quinlan been taken to a hospital to

undergo an operation than 10-year-old Jack
Quinlan, Jr., was taken ill with appendi-
citis. . . Kansas City was host to Mr. and
Mrs. Tom Mix and Mr. and Mrs. Neil
Hamilton, the latter appearing at the New-
man and Royal theatres. . . . Again Frank
L. Newman, owner of Newman theatre, has
set the pace for exploitation. Each year the

Newman gives a birthday revue. This will

also be a farewell performance for Mr.
Newman, who will sell his Newman and
Royal theatres to Paramount and become
manager of three Los Angeles Paramount
theatres. To the tune of “I’ll See You
In My Dreams,” with a tenor in the orch-
estra pit, words were flashed to the screen
describing what will be seen in the revue
and expressing Mr. Newman’s appreciation
of patronage. . . . Kansas City members
of M. P. T. O. Kansas and Missouri will

•co-operate in exploiting “Better Mailing
Week” and the civic improvement program.
. . . Jay Means, owner of the Murray of
Kansas City and vice president of M. M.
T. O. Kansas-Missouri, is planning to erect

Seattle

First Runs
(Week beginning May 23)

LIBERTY : “The Dressmaker from Paris,”

Paramount*
COLISEUM : “Midnight Express,” Greater

Features*
BLUE MOUSE: “My Wife and I,” Warner

Brothers*
COLUMBIA: “Raffles,” Universal*

STRAND: “I Want My Man,” First Na-
tional*

HEILIC: “White Fang,” F* B. O.
PANTAGES : “Night Ship,” DeLuxe.

(Week beginning May 30)
LIBERTY ; “Seven Chances,” First National.

COLISEUM: “One Way Street,” First Na-
tional.

BLUE MOUSE; “Baree, Son of Kazan,”
Vitagraph.

COLUMBIA: “I’ll Show You the Town,”
Universal.

STRAND: “The Spaniard,” Paramount.
HEILIG: “Beauty and the Bad Man,” Pro-

Dis-Co.

a theatre at 39th street and Prospect ave-

nue. . . . Among out-of-town exhibitors

in the Kansas City market recently were

:

P. S. Bailey, Princess, Stanberry, Mo.

;

Herb Thatcher, Lyric, Abilene, Kan.; Wil-
liam Gabel, Grand, Beloit Kan.

;
AJr. and

Mrs. C. C. Christian Beyers, Excelsior

Springs, Mo.; H. A. McClure, Strand and
Electric, Emporia, Kan.

;
C. M. Pattee,

Pattee theatre, Lawrence, Kan. ... No
complaint about business among Kansas
City exchanges

;
“Up and at ’em” the motto.

Harvey N. Day, general sales manager for

Kinograms, was looking over conditions in

Kansas City, while R. S. Valentyne, Pathe
branch manager in Des Moines, Iowa, was
a Kansas City visitor. . . . W. E. Truog
and Bob Gary, Universal district manager
and exploiteer, respectively, returned from
the M. P. T. O. A. convention with some-
thing to make them feel unusually “pepped
up.” .../.£. Storey and Oscar Morgan,
Pathe representatives, spent two busy days
in Kansas City. . . . Educational and Uni-
versal branches joined in the spring clean
up campaign and had the ol’ fronts re-

painted in bright colors. At Pathe exchange
J. A. Epperson, branch manager, is re-

joicing because Kansas City Parent and
Teacher Association recommended “Black
Cyclone.” . . . Roy Churchill, F. B. O.
branch manager, is just as proud of the
generous space given Fred Thomson, F.

B. O. western star, in the 1‘Cansas City Star.

. . . Ralph Scherzer, recently with Stand-
ard Films, now is assistant manager of
the Enterprise Distributing Corp. . . . Cleve
Adams, F. B. O. district manager, was
in Kansas City on a Middle Western tour.

. . . Ben Taylor, former Fox salesman, has
been succeeded by Erank Cassel, former
Pathe salesman. . . . Universal added three
new salesrnen

—

Lee Balsley, Irwin Dodson
and H. Kidd. . . . There is a constant in-

crease of vaudeville numbers among the
smaller town and suburban theatres of the
Kansas and Missouri territory, according to
C. E. Cook, business manager of the M. P.
T. O. Kansas-Missouri. Kansas City
Juvenile Theatrical Association soon will

be functioning, Mr. Cook said.

covering from an appendicitis operation.

. . . G. A. Smith, manager of Milwaukee
office of Paramount, is spending a good
deal of his spare time at his salesman’s
bedside. . . . Stan Brown of Saxe’s Strand
is listening to a lot of new tunes. A new

Barton organ was just installed in his
place. . . . Ed Tunstall, of Warner Broth-
ers office, has left on a business trip to
New York. ... 7 heodore Hayes, general
manager of Finkelstein & Ruben chain in
Minneapolis, was a Milwaukee visitor this
week, stopping for a short while en route
home from the east. . . . Ered Seegert and
most of the other Milwaukee boys are still

“resting up” from the strenuous conven-
tion activities. Seegert, president of the
Wisconsin M. P. T. O., says he’s finally

getting acquainted again with his own busi-
ness. . . . Charley Eox and Joe Krause
are preparing for the summer film run at
the Gayety, their winter burlesque house.
. . . Badger Theatres Corporation, headed
by George Fischer, is giving its attention
to the new product. . . . Eddie Weisfeldt,
production manager of Saxe’s Wisconsin,
took a few hours off last week to have his
boy’s picture taken. Then he took a few
more hours off to tell everybody about the
pictures and the wonderful boy. . . . 0. J.

Wooden has announced a cut to 25 cents in

matinee prices at the Alhambra.
Clarence Heiden has been named a member
of the Milwaukee motion picture commis-
sion. . . . Paul Langenrich and Adolph
Mahler have been renamed to the same
commission. . . . Louis Guhl, widely known
to Wisconsin exhibitors as a former theatre
operator, film salesman and promoter, was
sentenced recently in the federal court in

Milwaukee to serve a six months’ term in
the house of correction and pay a $500 fine

after pleading guilty to a charge of violat-
ing the Volstead law. Guhl, of recent
months, has been in the cafe business.

United Artists

Georgia Hale Signs with Chaplin

Georgia Hale, who succeeded Lita Grey
as leading woman in Charles Chaplin’s
“The Gold Rush,” has placed her signature
on a two-year contract with Chaplin.

Fairbanks Hunts Locations

Ted Reed, production manager for
Douglas Fairbanks, is hunting locations on
Southern California’s coast with Henry
Sharp, chief carneraman, for Doug’s next
picture, “The Black Pirate.”

“Rooney” Concerts Broadcast

“Little Annie Rooney” radio concerts,

honoring Mary Pickford, are being broad-
cast Saturday nights following the wide-
spread reception of one given from KFI,
Los Angeles.

“Don Q” Will Open June 15

“Don Q, Son of Zorro,” with Douglas
Fairbanks, will open June 15 at Globe the-

atre, New York.

Valentino to Screen “Untamed”

“The Untamed,” based on a Russian story

by Pushkin, will be Rudolph Valentino's

first for United Artists.

Mack Swain Celebrates

Mrs. Mack Swain gave a surprise party

for the comedian recently on his 25th wed-
ding anniversary. Swain appeared in “The
Gold Rush,” with Charlie Chaplin.

Arrow
“Scandal Street” Starts

Whitman Bennett has started “Scandal

Street” as the second of 10 productions for

Arrow release. Madge Kennedy plays in

this W. E. Shallenberger Special.

Semon in Lehar Comedy
(Special to Exhibitors Herald)

NEW YORK, June 2.—Chadwick has
purchased “The Count of Luxembourg,”
Franz Lehar’s musical comedy, and the

leading role will be played by Larry
Semon. Arthur Gregor will direct.
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INDEX TO THE PROD UCT
ANNO UNCEMENTS

The tabulated matter below presents a directory to producers’ announcements about pictures which
enables exhibitors to check back and obtain for their information in booking the facts disclosed in product
announcements in the Herald.

Title of picture is followed by date of issue and numbers of pages bearing announcements.
“Ins.” is abbreviation for “Insert.”

A three-month period including last week’s issue is covered.

Associated Exhibitors
Adventurous Sex, The lApr.ll-Ins.
Back to Life:Mar.l4-Ins.,76.
Barriers Burned Away :Mar.21-53,64,72-Apr.ll Ins.

Going Up:BOR-70.
Greatest Love of All, The: Apr. 11-Ins.
Introduce Me : Mar.21-4.Mar. 28-16.BOR-68.May 23-

21.May 30-7.

Never Say Die:BOR-66.
Now or Nevcr:Mar.21-60,68,76.May2-62.63.64.
Sky Raider, The: Apr. 18-19. May2-92. May30-66.
June 6-87.

Yankee Consul, The:BOR-73.

Aywon
His Greatest Battle :May2S-164.
Law and the Lady, The :BOR-67.May23-164
Oil and Romance :May23-164.

Banner
Daughters Who Pay :Mar.l4-73.
Man Without a Heart, The:Mar.l4-73.
Those Who Judge:Mar.l4-73.
Truth About Women, The :Mar.l4-73.

Chadwick
American Pluck:Apr. 25-20.
Bells, The:Apr.25-20.
Perfect Clown, The:Apr.25-20.
Some Pumpkins :Apr.25-20.
Transcontinental Limited, The:Apr.25-20.
Winning the Futurity :Apr.25-20.
Wizard of Oz, The:Apr.25-20.

Colmnhia
Danger Signal, The:BOR-48.
Enemy of Men, An:BOR-48.
Fate of a Flirt, The:BOR-48.
Fighting the Flames :May23-154.
Fighting Youth :BOR-48.
Fight to the Finish, A:BOR-48.
Great Sensation, The:BOR-48.
Handsome Brute, The:BOR-48.
Ladies of Leisure :BOR-48.
Lure of Broadway, The:BOR-48.
Midnight Flames :BOR-48.
New Champion, The:BOR-48.
Penalty of Jazz, The:BOR-48.
Price of Success, The:BOR-48.
Sealed Lips:BOR-48.
S. O. S. Perils of the Sea:BOR-48.
Speed Demon, The:BOR-48.
Thrill Hunter, The:BOR-48.
Unwritten Law, The:BOR-48.

Davis
$50,000 Reward :May 23-163.

My Neighbor’s Wife:May 23-162.
Red Love:May 23-162.May 16-14.

ThrUl Girl, The:May 23-163.
Tales of a Thousand and One Nights: May 23-162.

Mar.28-61.Mar.7-25.Mar.28-18.BOR-50.Apr.l8-14.
Tonio, Son of the Sierras :May 23-162.

Under Fire:May 23-162.

East Coast
Early Bird, The:BOR-54.
Speed Spook, The;BOR-54.

F. B. O.
Alias Mary Flynn :May 9-91.May 30-67.

Bandit’s Baby, The :May 9-93.

Drusilla With a Million: BOR-32. May 23-Ins. May
30-73.

Fighting Demon, The :May 23-Ins.
Flaming Waters :May 23-Ins.

Futurity Winner, The:May 23-Ins.
Happiness :May 23-Ins.
Her Father’s Daughter :BOR-32.
If Marriage Fails: BOR-32.May 23-In3.

Isle of Retribution, The:May 23-Ins.
Jimmie’s Millions :Mar.21-77.
Keeper of the Bees, The:May 23-Ins.

Last Edition, The:May 23-Ins.
Lilies of the Streets :Apr. 11-63,64,65,66, 67.BOR-32.
Love’s Bargain ;Apr.ll-71.BOR-32,May 2-79.

Midnight Flyer, The:May 23-Ins.
Pacemakers, The:May 16-96.

Parisian Nights :May 23-Ins.
Poor Girl’s Romance, A:May 23-Ins.
Scar Hanan :Mar.28-58.
Speed Wild:May 16-105.
Tearing Through:June 6-74.

Texas Bearcat, The:June6-74.
That Devil Quemado :Mar.21-69.
When His Love Grew Cold:May 23-Ins.
White Fang: BOR-32.May 30-69.

First National
Abraham Lincoln :BOR-Ins.Apr.l8-In3.
Ashes :Apr.l8-Ins.
As Man Desires :Mar.l4-15.May 16-Ins.

Bed and Board :Apr. 18-Ins.
Boss of Little Arcady, The:Apr.l8-Ins.
Careers :Apr.l8-Ins.
Chickie:May 23-24,25.June 6-18.

Clarissa and the Post Road :Apr. 18-Ins.
Classified :Apr. 18-Ins.
Comeback, The:Apr. 18-Ins.
Declasse :Apr.ll-18,19.Apr.25-22,23.
Don Juan’s Three Nights :Apr.l8-Ins.
East of the Setting Sun :Apr.l8-Ins.
Flaming Youth :May 16-Ins.
Flowing Gold:May 16-Ins.
Forever After:Apr. 18-Ins.
Graustark :Apr. 18-Ins.

Heart of a Siren, The:Apr.4-10.Apr.25-8.
Her Husband’s Secret :Mar.l4-14.Mar.21-17.
His Supreme Moment :May 9-14,15.
Husband for George, Anne, A :Apr.l8-In3.
If I Marry Again :Mar.28-20.
Irene :Apr. 18-Ins.
I Want My Man :ApriI. 11-20.May 2-23.May 16-In3.
Joseph Greer and His Stepdaughter:Apr. 18-Ins.
Lady, The:BOR-Ins.Apr.l8-Ins.May 23-28.

Lady Who Played Fidele, The :Apr. 18-Ins.
Lost World,The :BOR-Ins.Apr.l8-Ins.
Madonna of the Streets :May 16-Ins.
Making of O’Malley, The:May 16-Ins.
Men of Steel :Apr. 18-Ins.May 16-Ins.
My Son:May 9-16.May 23-26,27.
New Toys:Mar.l4-15.
One Year to Live:Mar.28-19.Apr.4-18.

Out of the Ruins :Apr.l8-Ins.
Paradise :Apr.l8-Ins.
Playing With SouIs:Mar.l4-15,16.Mar.21-13.May 2-

24.

Quo Vadis:BOR-Ins.May 2-22.
Rainbow’s End :Apr.l8-Ins.
Rose of Monterey, The:Apr.l8-Ins.
Sally :Apr.25-24.
Sea Hawk, The :BOR-Ins.Apr.l8-In8.
Secrets :BOR-Ins.
Shore Leave :Apr. 18-Ins.
Soul-Fire :May 30-14,15.June 6-17.
Splendid Road, The :Apr.l8-Ins.
Talker, The:May 30-16.
Unguarded Hour, The :Apr.l8-Ins.
Viennese Medley, The:Apr. 18-Ins.
Winds of Chance :Apr.l8-Ins.

Fox
As No Man Has Loved :Mar.28-14, 15.Apr. 11-6, 7.
May 9-Ins.May 30-7.

Best Bad Man, The :May 9-Ins.
Desert Valley :May 9-Ins.
Dixie Merchant, The :May 9-Ins.
East Lynne :May 9-Ins.May 30-7.
Everlasting Whisper, The:May 9-In3.
Fighting Heart, The :May 9-Ins.
First Year, The:May 9-Ins.May 30-7.
Fool, The: May 9-Ins.May 16-16.May 23-19.May30-7.
Gold and the Girl:Apr.25-12.13.
Havoc :May 9-Ins.
Hearts and Sours :Apr.25-12. 13.
Iron Horse, The:Apr.25-10,ll.May 9-Ins.May 16-17.
May 30-7.

Johnstown Flood, The :May 9-Ins.
Kentucky Pride:May 9-Ins.May 30-7.
Lazy Bones :May 9-Ins.May 30-7.
Lightnln’:May 9-Ins.May 30-7.
Marriage :May 9-Ins.
Part-Time Marriage ;May 9-Ins.
Riders of the Purple Sage :Apr.4-4.6.
Seventh Heaven :May 9-Ins.
Siberia :May 9-Ins.

Silver Treasure, The :May 9-Ins.
Thank You:May 9-In3.

Three Bad Men :May 9-Ins.
Thunder Mountain :May 9-In3.
Timber Wolf, The :May 9-Ins.
Trouble Hunter, The :May 9-Ins.
Wheel, The:May 9-Ins.May 30-7.
When the Door Opened :May 9-Ins.

Garson
High and Handsome :May 23-113.

Gerson
Canvas-Kisser, The:May 23-161.
Going the Limit :May 23-161.
Ten Days :May 23-160.
Too Much Youth:May 23-160.

Goldstone
Reckless Sex, The:BOR-52.
Soiled :BOR-52.
Thoroughbred, The:BOR-52.
Torrent, The:BOR-52.
Verdict, The:BOR-52.
Virgin, The:BOR-52.

Gotham
Silent Pal, The:Mar.21-10.

Guy De Vihnorin
Miracle of the Wolves, The:Apr.l8-18.

Ivan Players, Inc.

Lying Wives :May 2-12,13.May 16-19.

Jans
Ermine and Rhinestones :May 23-158.

Indiscretion :May 23-158.

Man's Dangerous Age:May 23-158.

Married :May 23-158.
Other Men’s Wives :May 23-158.

Roaring Forties, The :May 23-158.

Metro-Goldwyn
Ben Hur:June 6-1.

Big Parade, The :May 23-1, 15.June 6-1.

Cheaper to Marry :May 16-26.May 30-4.June. 6-4.

NOW BOOKING

HARRY
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Cha-Chin ChowiMay 16-27.May 30-4.June 6-5.

Confessions of a Queen :May 16-27.May 30-4.June
6-5.

Daddy’s Gone-A-Hunting :May 16-26.May30-4.June
6-5.

Don’t :May 16-26.May 30-4.June 6-5.

Excuse MerMay 9-7.May 16-26.May 30-4.June 6-4,5.

Denial, The :May 30-4.

Dixie Handicap, The:May8-7.
Great Divide, The :Mar. 28-1.May 9-7.May 16-26.May

30-4.June 6-4.

He Who Gets Slapped :Mar.21-14, 15. May 9-6.May
16-26.May 30-5.June 6-4.

His Hour :May9-7.May 16-26.May 30-4.June 6-4.

Lady of the Night: Mar.21-1. Apr.4-Ins. May 16-

27.May 30-5.June 6-5.

Lights of Old New York :June 6-1.

Man and Maid :May 16-27.May 30-5.June 6-5.

Mare Nostrum :May 23-1, 15.June 6-1.

Married Flirts :May 16-27.May 30-5.June 6-4.

Merry Widow, The :May 23-1. 15.June 6-1.

Monster, The:May 16-26.May 30-4.June 6-4.

Mystic, The:June6-l.
Navigator, TheiMay 16-27.May 30-5.June 6-5.

Paris :May 23-l.June 6-1.

Proud Flesh :May 16-26.May 30-4.June 6-4.

Rag Man, The:May9-7.Mayl6-27.May30-5.June6-5.
Red Lily, The :May9-7.May 16-26.May30-5.June6-4.
Romola:May 9-l.May 23-1.June 6-1.

Sally, Irene and Mary :June 6-1.

Scaramouche:June 6-1.

Seven Chances: Apr. 18-4,5. May 9-7. May 16-27.

May 30-4.June 6-4.

Sinners in Silk :May 16-26.May 30-5.June 6-5.

Slave of Fashion, The:June 6-1.

Snob, The:May 16-26.May 30-5.June 6-4.

So This Is Marriage:May 16-27.May 30-5.June 6-5.

Sporting Venus, The :May 16-27.May 30-4.June 6-5.

Tower of Lies, The :May 23-1, 15.June 6-1.

Unholy Three, The:May 23-1, 15.June 6-1.

Way of a Girl, The :May 9-7.May 16-26.May 30-5.

June 6-4.

White Desert, The :May 30-4.June 6-4.

Wife of a Centaur :May 16-27.May 30-5.June 6-5.

Wine of Youth, The:May 30-5.June 6-5.

Zander the Great:Apr.ll-l.BOR-38.May 2-In8.

Lumas
McFadden’s Row of Flats:May 23-166.

Paramount
Adventnre:May 23-12.

Air Mail, The: Mar. 14-5.Apr. 11-11.BOR-3.May23-12.
American Venus, The:May 16-Ins.June 6-11.

Ancient Highway, The:May 16-Ins.June 6-11.

Any Woman ;May 23-12.

Back Home and Broke :June 6-12.

Beggar on Horseback :Apr.18-ll.May 16-Ins.June
6-11 .

Best People, The:May 16-Ins.June 6-11.

Blind Goddess, The:May 16-Ins.
Border Legion, The :Mar. 14-4.May 23-11.

California or Bust :May 16-Ins.June 6-11.

Charmer, The:Mar.l4-5.May 23-12.

Code of the West,The :May 2-10.

Coast of Folly, The :May 16-Ins.June 6-11.

Cobra:May 16-Ins.June 6-11.

Conquered :May 16-Ins.June 6-11.

Covered Wagon, The:Mar. 14-4.May 23-11.

Crossroads of the World :May 16-Ins.June 6-11.

Crowded Hour, The:May 9-4.

Dressmaker from Paris, The: BOR-3.Apr. 18-12.May
23-12.

Empty Hands :May 23-11.
Enchanted Hill, The :May 16-Ins.June 6-11.

Flower of the Night :May 16-Ins.June 6-11.

Forbidden Paradise:Mar.l4-4.May 23-11.

Forty Winks :Mar.l4-4.Mar.21-5.May 23-12.

Golden Bed, The:May 23-11.

Golden Princess, The :May 16-Ins.June 6-11.

Goose Hangs High, The:Mar. 14-4.May 23-12.

In the Name of Love:May 16-Ins.June 6-11.

King,The:May 16-Ins.June 6-11.

Kiss for Cinderella, A :May 16-Ins.June 6-11.

Kiss in the Dark. A:Mar. 14-5. Apr.25-15.
Liberty Special:May 16-Ins.June 6-11.

Light of the Western Stars :May 23-12.
Lord Jim :May 16-Ins.June 6-11.

Little French Girl, Thc:May 23-12.

Madame Sans Gcne:Mar. 14-5.BOR. 3.May 23-12.

Manhandled :May 23-11.
Manhattan :Mar. 14-4.May 23-11.

Men and Women :Mar.l4-4.Apr.25-16.
Merton of the Movies :May 23-11.
Miss Bluebeard :Mar.l4-4.May 23-11.

Moana of the South Seas:May 16-Ins.
New Lives for Old :Mar.l4-4.Apr.4-12.May 23-12.
New Brooms:May 16-Ins.June 6-11.

New York:May 16-Ins.
Night Club, The: Mar.14-5. Mar.21-5. May 9-3.

May 23-12.
Night Life of New York :May 16-Ins.June 6-11.

North of 36:Mar.l4-4.May 23-11.
Not So Long Ago:June 6-11.

Old Home Week :Mar.l4-5.May 23-12.June 6-12.

Peter Pan:Mar.l4-4.May 23-11.
Polly of the Ballet :May 16-Ins.June 6-11.

Playground of the Giants :May 16-Ins.
Pony Express, The ;May 16-Ins.June 6-11.

Quarantine :May 16-Ins.June 6-11.

Rugged Waters :May 16-Ins.June 6-11.

Sackcloth and Scarlet :Mar.l4-5.Apr.ll-12.
Salome of the Tenements :Mar.28-10.
Shamrock, The :May 16-Ins.June 6-11.

Shock Punch, The:May 23-12.May 30-11.
Sinners in Heaven :May 23-11.

Son of His Father, A :May 16-Ins.June 6-11,

Sorrows of Satan :May 16-Ins.
Spaniard, The;Mar.l4-6.

Stage Struck :May 16-Ins.June 6-11.

Stage Door Johnny, The :May 16-In3.June 6-11.

Street of Forgotten Men, The :May 16-Ins.June 6-

11, 16-Ins.June 6-11.

Swan, The:Mar.28-9.
Ten Commandments, The:Apr.l8-ll,May 2-9.May

16-Ins.June 6-11.

That Royle Girl :May 16-Ins.June 6-11.

TroubleWith Wives,The:May 16-Ins.June 6-11.

Thundering Herd, The: Mar.14-4. Apr.4-ll.BOR.-8.
May 23-12.

Too Many Kisses :Mar.7-4. Mar.14-4.May 23-12.
Top of the World, The :Mar. 21-6.
Vanishing American, The:May 16-Ins.June 6-11.

Wages of Virtue:Mar.l4-4.
Wanderer, The:May 16-Ins.June 6-11.

Wanderer of the Wasteland, A :Mar.l4-4.May 23-11.
Welcome Home:Mar.l4-5.
Whispers :May 16-Ins.June 6-11.

Wild Horse Mesa :May 16-Ins.June 6-11.

Wild, Wild Girl, The:May 16-Ins.June 6-11.

When Knights Were Bold :May 16-Ins.June 6-11.

Womanhandled :May 16-Ins.June 6-11.

Parthenon
Dollar Down :Mar.21-16.
One Woman’s Way :Mar.21-16.

Pathe
Hot Water:Apr.ll-Ins.
Percy. Apr.4-76.
White Sheep, The :Mar.21-59,65,73.

Preferred
Boomerang, The :Mar.7-9.Mar. 14-10.BOR-42.
Breath of Scandal, The :Mar. 7-9.BOR-42.
Capital Punishment :Mar.7-9.BOR-42.
Faint Perfume :Mar.7-8.BOR-42.
Mansion of Aching Hearts, The: Mar.7-9.Mar.14-

lO.BOR-42.
My Lady’s Lips :Mar.7-9.BOR-42.
Parasite, The :Mar.7-8, 10.BOR-42.
Triflers, The :Mar.7-9.BOR-42.
White Man :Mar.7-9.BOR-42.

B. P. Schulberg
Aristocrat, The:June 6-9.

Boomerang, The:June6-8.
Breath of Scandal, The:June 6-8.

Capital Punishment:June 6-8.

Dancing Days :BOR-42.June 6-9.

Eden’s Fruit :BOR-42.June 6-9.

Exclusive Rights :BOR-42.June 6-9.

Extravagant Youth;BOR-42.
Girl Who Wouldn’t Work, The:BOR-42.June 6-9.

Horses and Women :BOR-42.June 6-9.

Lew Tyler’s Wives:BOR-42.June 6-9.

Open 'That Door:BOR-42.
Other Woman’s Story, The:BOR-42.June 6-9.

Parisian Love :BOR-42.June 6-9.

Plastic Age, The:June 6-9.

Poisoned Paradise :June 6-8.

Poor Men’s Wives :June 6-8.

Rich Men’s Wives :June 6-8.

Romance of a Million Dollars, The :BOR-42.June
6-9.

Ruthless Women :BOR-42.
Shameful Behavior;June 6-9.

Shenandoah :BOR-42.June 6-9.

Shopworn :BOR-42.June 6-9.

Studies in Wives :BOR-42.June 6-8.

Virginian, The:June 6-8.

When a Woman Reaehes Forty :BOR-42.
With This Ring :BOR-42.June 6-9.
Worst Woman, The :BOR-42.June 6-9.

Principal
Mine With the Iron Door, The:BOR-7.
Re-Creation of Brian Kent, The :Mar.21-88.Mar.

21-78. Mar.28-72. Apr.4-72. Apr.ll-74.BOR-8. May
16-113.May 23-182.

Producers Dist. Corp.
Awful Truth, The:Mar.l4-67.Mar.21-74.Mar.28-70.

Apr.4-70.Apr.l 1-54.Apr. 18-78.Apr.25-62.May 2-62.

May 9-78.May 16-90.May 23-172.May 30-54.June 6-
78.

Bad Lands, The :Mar. 14-71.Mar.21-78.Mar.28-72.
Apr.4-72. Apr.11-56. BOR-34.Apr.l8-17.Apr.26-61.
May 2-61.May 9-77.May 16-87.May 23-171.May 30-
53.June 6-77.

Beauty and the Bad Man :Mar.l4-6.7.64.73.Mar.21-
63. Mar.28-65. Apr.4-65. Apr.11-49. Apr.18-87.Apr.
25-71.May 2-71.May 9-87.May 16-107.May 23-181.
May 30-63.June 6-87.

Beyond the Border :Mar.l4-70.Mar. 21-70.Mar.28-68.
Apr.4-68.Apr. 11-52. BOR-34.Apr. 18-86.Apr.25-70.
May 2-70.May 9-86.May 16-106.May23-180.May 30-
62.June 6-86.

Crimson Runner, The:Mar.l4-61.Mar.21-59.75.Mar.
28-63.Mar.27-71.Apr.4-62, 71.Apr.11-47, 55. Apr.l8-
6.7.79.82. Apr. 25-63, 66.May 2-63,66. May 9-79.82.
May 16-91,98.May 23-173,176.May 30-56.58.June 6-
79.82.

28-64. Apr.4-64. Apr.11-48’. Apr. 18-76. Apr.25-60.
May 2-60.May 9-76.May 16-86.May 23-170.May 30-
52.June 6-76.

Girl of Gold, The:Mar.l4-60,63.Mar.21-58.66.Mar.
28-12, 13.62, 66.Apr.4-62,66.Apr.ll-46,50,Apr.l8-80.
89,Apr.25-64,73.May 2-64,73.May 9-80,89.May 16-
94,111.May 23-174, 183.May 30-55,65.June 6-80,89.

Her Market Value:Mar.l4-59.Mar.21-54.Mar.28-60.
Apr.4-60.Apr.l 1-44.Api-.18-83.Apr.25-67.May 2-67.
May 9-83.May 16-99.May 23-177.May 30-59.Juno 6-
83.

On the Threshold:Mar.l4-66.Mar.21-8,9,67.Mar.28-

67.

Apr.4-67.Apr. 11-51.Apr. 18-84.Apr.25-68.May 2-

68.

May 9-84.May 16-102.May 23-178.May 30-60.
June 6-84.

Private Affairs :Mar. 21-55.Mar. 28-61.Apr. 4-6,7,61.
Apr.ll-45.Apr.18-85.Apr.25-69.May2-69.May 9-85.
May 16-103.May 23-179.May 30-61.June 6-85.

Silence:June 6-15.
Silent Sanderson:Mar. 28-69.Apr. 4-69.Apr. 11-53.

BOR-34. Apr.18-88.Mayl6-110.May23-182.May 30-
64.June 6-88.

Stop Flirting :Mar.l4-68.Mar.21-51,82.Mar.28-58,74.
Apr.4-59,74.App.ll-4,5,43.58.Apr.l8-75,90iApr.25-
59,74.May 2-59,74.May 9-75,90.May 16-83,114. May
23-169,184.May 30-51,66.June 6-75,90.

Texas TraB, The :Mar.l4-72.Mar.21-79.Mar.28-73
Apr.4-73.Apr.ll-57. BOR-34.Apr.l8-81.Apr.25-65.
May 2-65.May 9-81.May 16-95.May 23-175.May 30-
57.June 6-81.

United Artists
Bronze Collar. The:May 16-7,12.
Don Q, Son of Zorro:May 16-7,10.
Gold Rush, The:Apr.ll-16.Apr.l8-8.May 16-7,9.
Isn’t Life Wonderful :Apr.4-13,14, 15.
Little Annie Rooney :May 16-7,8.
Sally of the Sawdust :May 16-7,11.
Salvation Hunters :Mar.l4-12.Mar.21-12,Mar.28-6.
Waking Up the Town :Mar.21-13.Mar.28-7.Apr.

4-16.Apr.ll-12.Apr.18-9.

Universal
Arizona Sweepstakes:May 23-4.

Border Sheriff, The:May 23-6.

Bustin’ Through :May 23-6.

Beautiful Cheat, The:May 23-4.

Circus Cyclone, The:May 23-6.

Calgary Stampede, The:May 23-5.

California Straight Ahead :Apr.l8-2.May 23-4.

Chip of the Flying U :May 23-5.

Dangerous Innocence :Mar.21-3.
Demon, The:May 23-6.

Fifth Avenue Models :Mar.l4-2.Mar.21-3.
Fighting Peacemaker, The:May 23-6.

Goose Woman, The :Apr. 18-3.May 23-4.

Head Winds :Mar.21-3.
His People :May 23-5.

Home Maker, The:Apr.l8-3.May 23-4.

Hunchback of Notre Dame, The:May 23-3.

I’ll Show You the Town:May 16-2.

Kings Up:May 23-5.

Last Laugh, The :Mar. 14-2.

Lightning Jack:May 23-6.

Little Giant, The:May23-4.
Lorraine of the Lions :Apr. 18-3.May 23-4.

Looking for Trouble :May 23-6.

Love Thrill, The:May 23-5.

Man in the Saddle, The:May 23-5.

NOW BOOKING
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My Old Dutch :May 23-5,

On the Frontier :May 23-5.

Oh Doctor :Mar. 14-2.

Out of the Flood :May 23-6.

Peacock Feathers :Apr.l8-3.May 23-4.

Phantom of the Opera, The: Mar. 28-2. Apr. 18-2.

Apr.25-2.May 23-3.
Pony Express, The :Apr.l8-3.
Price of Pleasure, The:Mar.l4-2.Apr.4-2.
Rustlers’ Ranch :May 23-6.

Sally in Our Alley :May 23-5.

Scrapping: Kid, The:May 23-6.

Siege:Apr. 18-2.May 23-4.

Sky Hig:h Corral :May 23-6.

Smoldering: Fires :Mar.l4-2.
Snowbound :May 23-5.

Spook Ranch :May 23-4.

Sporting: Life, The:May 23-5.

Stella Maris :May 23-4.

Still Alarm, The :May 23-5.

Teaser, TheiApr. 18-3.May 23-4.

Terror, The:May 23-6.

This Way Out:May 23-5.

Titans, TherMay 23-4.

Triple Action :May 23-6.

Two Blocks Away:May 23-5.

Two-Fisted Jones :May 23-6.

Under Western Skies :May 23-5.

Where Was I ? :May 23-4.

White Outlaw, TheiMay 23-6.

Whole Town’s Talking, The:May 23-5.

Western Pluck :May 23-6.

Vitagraph
Baree, Son of Kazan ;BOR-21.May 16-24.
Beloved Brute, The :Mar. 14-11.BOR-20.
Captain Blood :Mar. 14-11.BOR-20.
Clean Heart. The :Mar.l4-ll.Mar.21-ll.BOR-20.
Fear-Bound :Mar.l4-ll.BOR-20.
Greater Than Marriage:Mar. 14-11. Mar.21-11.BOR-

20 .

Pampered Youth:Mar. 14-11.BOR-20.
Redeeming Sin, The :Mar.l4-ll.BOR-20.21.
School for Wives:BOR-21.
Tides of Passion :BOR-21.
Two Shall Be Born :Mar.l4-ll.BOR-20.

Warner Brothers
Age of Innocence, The:May 16-25.
Bridge of Sighs, TheiMay 16-25.
Broadway Butterfly :May 16-25.
Dark Swan, The:May 16-25.

Eve’s Love :May 16-25.June 6-6,7.

Find Your Man:May 16-25.
How Baxter Butted In:Mayl6-25.
Kiss Me Again :May 16-25.
Lost Lady, A:May 16-25.
Lighthouse by the Sea:May 16-25.

Lover of Camille, TheiMay 16-25.

Man Without a Conscience :May 16-25.

My Wife and I :May 16-25.
Narrow Street, TheiMay 16-25.
On Thin IcerMay 16-25.
Recompense :Maj* :28-17.May 2-19.May 16-25.

This Woman :May 16-25.
Three Women :May 16-25.
Tracked in the SnowiMay 16-25.
Woman Hater, The :Mayl6-25.

Short Subjects
Bischoff, Inc.

Biff Comedies:May 2-16.

Classics in Slang :May 2-15.

Gold Medal Comedies :May 2-17.

Davis
Fragments of Life:May 23-163.
Hey, Fellows :May 23-163.
It Might Happen to You :May 23-163.

Mystery Box, The:May 23-163.

Pe^&y the Vamp:May 23-163.
Power God, The :BOR-50.Apr.l8-15.May 23-163.

Saturday :May 23-163.
Sheiks and Shebas:May 23-162.

Educational
Balto’s Race to Nome :May 2-6.

Bright Lights :Mar.28-5.
Curses :May 30-9.

Dome Doctor, The:May 16-20.

Educational Pictures : Mar.21-7.BOR-60. 61. Apr. 25-8.

May 16-21.
Half a Hero:Apr.4-8.
Hello Hollywood :Apr.4-9.
High Gear :Mar.28-5.
Hooked :BOR-61.
Iron Mule, TheiMay 30-9.

King Cotton IJune 6-13.

Kinograms iMar.28-3.Apr. 11-3.May 2-7.May 23 23.

Mermaid Comedies iMay 9-11.

Sea Legs iMar. 14-3.

Tuxedo Comedies iMay 30-9.

Film Booking Offices
Bray Cartoons iBOR-32.May 23-Ins.
Crackerjack-.Comedies IMay 23-Ins.
Fighting Blood Series iMay 23-Ins.
Fighting Hearts Series iMay 23-Ins.
Go-Getters Series iMay 23-Ins.
Jimmy Aubrey Comedies iMay 2-83.

Pace Makers, The iMar. 14-58.Apr.4-57.May 2-75.

May 23-Ins.

Screen Almanac, TheiBOR-32.
Stan Laurel Comedies iApr.18-74.
Telephone Girl Scries, No. 1, No. 2:May 23-In3.

Fox Film Corp.
Amateur Detective, The :Apr. 11-8,9.

Fox News: Apr. 11-10. Apr. 18-13. May 2-11.May 9-

Ins.May 23-18.May 30-7,12.13.
Fox Varieties: Apr.25-9. May 9-Ins.May 16-18.May

30-7.

Imperial Comedies :May 9-Ins.May 30-7.

Married Life of Helen and Warren, The:May 9-

Ins.May 30-7.

O. Henry Stories :May 9-Ins.May 30-7.

Van Bibber Comedies :May 9-Ins.May 30-7.

Patlie

Aesop’s Film Fables iJune 6-Ins.

Alice Day Comedies iJune 6-Ins.

Ben Turpin Comedies iMay23-186.June 6-Ins.

Black Cyclone IJune 6-Ins.

Brides of All Lands iJune 6-Ins.

Charlie Chase Comedies iJune 6-Ins.

Clyde Cook Comedies iJune 6-Ins.

Glenn Tryon Comedies iJune 6-Ins.

Green Archer, The iJune 6-Ins.

Hal Roach Comedies iMar.28-lns.Apr. 4-Ins.Apr. 18-

Ins.May 16-116.June 6-Ins.

Harry Langdon Comedies iMay 9-69.June 6-Ins.
Haunted Honeymoon, A iJune 6-Ins.

Hold My Baby IJune 6-Ins.
Idaho iMar.21-84. Apr.4-Ins. Apr.ll-Ins. Apr. 18-Ins.
June 6-Ins.

Janie and the Waning Glories:June 6-Ins.

Lloyd Comedies :June 6-Ins.

Mack Sennett Comedies :Mar. 28-Ins.May 9-100.June
6-Ins.

Our Gang Comedies :Apr.l8-92.June 6-Ins.
Pathe News :Mar. 21-57.June 6-Ins.

Play Ball :June 6-Ins.
Prettiest Girl I know, The:June 6-Ins.

Ralph Graves Comedies ;June 6-Ins.

Spats Comedies, The:June 6-Ins.

Sportlights :Mar. 28-Ins,Apr.25-76.June 6-Ins.

Sunken Silver :May 30-84.June 6-Ins.
Stereoscopies :Apr.4-Ins.Apr. 11-76.June 6-Ins.

Topis of the Day : June 6-Ins.

Wild West :June 6-Ins.

Rayart
Billy the Kid:May 23-Ins.
Fast Steppers :May 23-Ins.
Leather Pushers :May 23-Ins.
Super Speed :May 23-153.

Sering D. Wilson & Co., Inc.

Color Shots :Apr. 4-3.BOR-46.
Columbus Discovers a New Whirl :May 23-165.

Ebenezer Ebony Comedies: Apr. 4-3. BOR-46. May
2-18.

Floral Feast, A;May 23-165.

In a Cottage Garden :May 23-165.

Flying Elephant, The:May 23-165.

Karlo Kolor Komics :Apr.4-3.BOR-46.May 2-18.

Kid Noah : Apr. 4-3.BOR-46.May 2-18.

Musical Melodies:Apr. 4-3.BOR-46.
Redhead Comedies:Apr. 4-3.BOR-46.May 2-18.

Thundering Waters :May 23-165.

Wonder Book, The:Apr. 4-3.BOR-46.May 23-165.

World in Color, TheiMay 23-165.

Universal
Ace of Spades :May 23-8.

Blue Bird Comedies :May 23-3.

Buster Brown Comedies :May 23-9.

Century Comedies :May 2-2.May 23-3,9.

Eagle’s Talons, The: BOR-58.
Fast Express, The:BOR-58.
Fighting Ranger, The:May 30-2.3.

Great Circus Mystery, The:Mar.21-2.Apr. 11-2.BOR-
58.

International News :BOR-40.May 2-45.May 23-3.

In the Days of Buffalo Bill:BOR-58.
Iron Man, The:BOR-58.
Little Red Riding Hood :May 23-9.

Perils of the Primitive :May 23-8.

Phantom Island, The:May 23-8.

Radio Raider, The:May 23-8.

Riddle Rider, Thc:BOR-58.
Strings of Steel :May 23-8.

Wolves of the North :BOR-58.

Paramount
Title of “Whispers” Changed

“The Man Who Found Himself” is the

title now chosen for “Whispers,” Booth
Tarkington story for Thomas Meighan.
Filming has begun.

“Trouble with Wives” Starts

Malcolm St. Clair is directing “Trouble
With Wives,” with Florence Vidor, Tom
Moore, Ester Ralston and Ford Sterling.

Adolph Menjou originally was slated for

the feature role. Howard Higgin and
Sada Gowan wrote the story.

Brenon Calls on Barrie

Herbert Brenon will confer with J. M.

Barrie in London this week to decide who
will play the leading part in “A Kiss for

Cinderella,” from which Betty Bronson was
withdrawn because of the heavy produc-
tion schedule.

Barrie to Write for Betty Bronson

J. M. Barrie has consented to write a
special screen play for Betty Bronson,
Jesse L. Lasky announces.

George Rigas Gets Contract

George Rigas, because of his work in

“The Wanderer,” has been signed to a

long term contract.

LETTERS
From Readers

A forum at which the exhibitor
is invited to express his opinion
on matters of current interest.

Brevity adds forcefulness to any
statement. Unsigned letters will

not be printed.

Saturday-Sunday Programs.

NEW YORK, N. Y.—To the Editor:
In your issue of May 2nd a report is pub-
lished on the investigation made by Mr.
H. M. Richey, manager of the Motion Pic-
ture Theatre Owners of Michigan, as to

the necessary character of pictures for Sat-
urday and Sunday programs.

Mr. Richey’s conclusion that “any old

thing for Saturday and Sunday is not only
bad business but decidedly dangerous” and
that “every picture listed for these days
must be a subject of a type that will appeal
to the whole family and one which parents
will feel free to bring their children to

see,” points anew to the actual and poten-
tial value to exhibitors of the services sup-
plied by the National Committee for Better
Films. Of these the most valuable to ex-
hibitors, because it gives the earliest in-

formation including the classifications of
pictures for different ages, is the Weekly
Photoplay Guide which is mailed first class

every Monday, covering the pictures select-

ed during the preceding week from the

mass of films submitted to the National
Board of Review, as those which are “bet-

ter films.” These films on this weekly list

are classified according to their suitability

for the family audience including boys and
girls of grammar school age up, for the

family audience including boys and girls

of high school age, and for the general
audience and the mature audience. If ex-
hibitors will confine their Saturday and
Sunday bookings to the pictures in the first

two classifications they will be assured of
programs which are not only interesting

but which will be satisfactory to everyone.

The National Board of Review is a dis-

interested, volunteer organization of ap-
proximately 250 reviewers, people of intel-

ligence and standing in New York City
who, divided into committees, contribute
their time one morning or afternoon a
week, or oftener, to the review of pic-

tures, thus constituting as it were a cross

section of the intelligent public. The Na-
tional Committee for Better Films dissem-
inates the information supplied them by
the National Board, and as it has no regu-
lar source of income other than from its

publications, a charge of $2.50 a year is

made for the Weekly Photoplay Guide
referred to which may be obtained from
the National Committee for Better Films
at 70 Fifth Avenue, New York City.

—

Alice Belton Evans, secretary. The Na-
tional Committee for Better Films, 70
Fifth Avenue, New York, N. Y.
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Tiffany-Truart Schedules Product
No Picture Runs
Over 6,500 Feet
\ SCHEDULE of 26 productions for

the new season has just been an-

nounced by Tiffany-Truart. This
program is comprised of the “Tiffany big

twelve” and 14 Truart attractions.

A feature of the release schedule is the

fact that no picture runs more than 6,500

feet in length. In fact, that is the footage
of the “big twelve.” The Truart 14 run

5,800 feet each.

Here is the release schedule as an-

nounced :

TIFFANY PRODUCTIONS
“Souls for Sables,” September; “The

Sporting Chance,” October ;
“Lightning,”

November; “Morals for Men,” December;
“The Lodge in the Wilderness,” “Morgan-
son’s Finish,” “The Travis Coup,” “Tale
of a Vanishing People,” “The Wrong
Coat,” “The Dumb Head” and “The Life

of a Woman.”

TRUART PICTURES
Blue Ribbon Series

“Marrying Money,” September; “Dollar
Down,” October

;
“Age of Indiscretion,”

November; “Where the Worst Begins,”

December; “The Hurricane” and “Sal-

vage.”

Novelty Series

“Three in Exile,” September; “Pals,”

October; “The Silent Witness,” November,
and “The Wild Girl,” December.

Cinemelodrama Series

This series is composed of four melo-
dramas, titles of which have not been an-
nounced. These four will be released in

September, October, November and De-
cember.

"Pair New Title

of Tmart Novelty
The title of the Truart Novelty feature,

“The Love Child,” has been changed to

“Pals.” The featured players in this pro-
duction will be Louise Lorraine, Rex, the
wonder dog, and Black Beauty, the mar-
velous performing horse.

Dorothy Phillips is a featured player of
Tiffany Productions. One of her lat-

est vehicles is “The Sporting Chance.”

'‘Souls for Sables''

Cast by Hoffman
“Souls for Sables,” based on the story

of “Garland & Co.,” by David Graham
Phillips, will be the first release of the
“Tiffany big twelve.” Before leaving Hol-
lywood, M. H. Hoffman, vice president of
Tiffany Productions, Inc., selected for the
cast of this picture some of the leading
screen players to interpret the characters
of this absorbing society drama.

"Three in Exile"
Is Completed
“Three in Exile,” the first of the Truart

Novelty pictures, has arrived in New York

from Los Angeles and has as the featured
players Louise Lorraine, Rex the wonder
dog and Black Beauty the performing
horse.

M. H. Hoffman, vice president of
Truart Film Corporation, after viewing
the picture said that he has never seen
another picture to equal that of “Three in
Exile.” The almost human acting of both
the dog, Rex, and Black Beauty, the horse,
he said, is beyond description.

Ready to Begin
First Melodrama
Work is about to commence on the first

of the Truart series of four cinemelo-
dramas announced by Truart Film Cor-
poration for 1925-1926. The pictures will

again revive the melodramas of great popu-
larity and will run the gamut of excite-

ment and tense situations that melos are
famed for.

Zane Grey Story

to Be Filmed
“Lightning,” based on a story by Zane

Grey, will be one of the Tiffany “big
twelve” announced by Tiffany Productions,
Inc., for 1925-1926.

Renown Has 35
for New Season
Renown Pictures, Inc., who has for the

season of 1925-19^ a list of 35 quality

productions which includes the Tiffany
“big twelve” and the 14 Truart features

is planning an intensive selling campaign.
With the lineup of features as announced,
Renown will have for the exhibitor a

varied program of quality pictures.

Dorothy Phillips

in Racing Story

The print of “The Sporting Chance,” one
of the Tiffany “big twelve,” has just ar-

rived in New York.
The picture, based on the story by Jack

Boyle, and directed by Oscar Apfel, has in

the cast Lou Tellegen, Dorothy Phillips,

Theodore Von Eltz, Sheldon Lewis,
George Fawcett and Andrew Clark.

1
,

Truart in “Three in Exile” offers Louise Lorraine, Rex the
dog and Black Beauty the horse as three of the principal
members of the cast.

Lou Tellegen, Theo Van Elz and Dorothy Phillips are fea-

tured in “The Sporting Chance,” presented by Tiffany Pro-
ductions.
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THE FILMMART
Associated Pictures

Subtitle Contest Arranged

Copies of Galsworthy’s novel, “The
White Monkey,” will be given winners of
a subtitle contest for the film by Scribner’s.

Saivyer and Rosen on Vacation

Arthur H. Sawyer, supervising director
of Sawyer-Lubin, has gone to Boston on
a short vacation and Director Phil Rosen
is on a fishing trip in Maine following
completion of “The White Monkey,” fea-

turing Barbara LaMarr.

“Florrie” Starts Soon

Shooting of “Florrie Meets a Gentle-
man,” Barbara LaMarr’s next picture, will

start in a fortnight.

Banner
Verschleiser to Begin “Salvage”

With editing of “The Love Gamble”
practically finished, filming starts soon on
“Salvage,” Ben Verschleiser’s second of a
new series for Banner release.

Chadwick
“American Pluck” Completed

Richard Stanton has written “finis” on
“American Pluck,” his first American made
picture in several years. George Walsh
stars.

Gregor Prepares Script

Arthur Gregor, European director, is

busy preparing the script for “The Count
of Luxembourg,” from Franz Lehar’s
musical play.

Davis Dist. Corp.
Loew Contract Obtained

“My Neighbor’s Wife,” produced by
Davis Distributing Division, will be played
80 consecutive days on the Loew circuit in

New York under a contract obtained by
Kerman Films, distributor of the picture
in Greater New York and Northern New
Jersey.

F. B. O.
“Tizona” Evelyn Brent’s Next

Ralph Ince will direct Evelyn Brent in

her next, “Tizona, the Firebrand,” an orig-

inal story by Clifford Howard and Burke
Jenkins.

First New Thomson Chosen

Fred Thomson’s first picture under his

new contract will be “The Wild Bull of

Skull Mountain,” by Marion Jackson.

“Isle of Hope” for Talmadge

Dick Talmadge is ready to start “The
Isle of Hope,” a pirate and treasure story

by James Bell Smith.

Three Features on July Relea.<!e

Three features which will be distributed
in July are Richard Talmadge’s “Twenty
Years After” (tentative title), Bob Cus-
ter’s “The Bloodhound” and “Tizona, the

Firebrand.”

Five Short Subjects Going Out

On the short subjects list for July release

are “What Price, Gloria?”, which is chap-
ter 10 of “The Pacemakers”

;
Jimmy Au-

brey’s “Etiquette”; Chapter 11 of “The
Pacemakers,” titled “Don Coo Coo” and
set for July 19; Dinky Doodle No. 11,

also July 19, and on July 30 “Dr. Pyckle
and Mr. Pride,” starring Stan Laurel.

First National
“Would Lion Fear Dinosaur?”

After scenes from “The Lost World”
were shown to the animals at Philadelphia
Zoo, a feature article was syndicated to

Sunday newspapers under the heading,
“Would the Lion Fear the Dinosaur?”

“Invisible Wounds” Adapted

Sada Gowan is in New York adapting
“Invisible Wounds” for Robert Kane Pro-
ductions.

Sills Picture Title Changed
“The Knockout” is the new title chosen

for Milton Sills’ “The Comeback,” which
is going into production in the lumber dis-

trict of Ontario.

Unpublished Stories Bought

Four stories not yet finally published
which have been bought by First National
include Ernest Pascal’s “The Dark Swan,”
Margaretta Tuttle’s “The Unguarded
Hour,” Clarence Budington Kelland’s

“Nazareth” and Lenore Coffee’s “Bed and
Board.”

“Winds of Chance” Near Windup
Frank Lloyd is nearing completion of

“Winds of Chance,” from the Rex Beach
novel.

Christie

Two Directors Signed

Arthur Forde, stage director, has been
engaged as stage manager for comedy
units and Billy Watson will direct two new
two-reelers.

“Madame Lucy” for Eltinge

Julian Eltinge will appear in “Madame
Lucy,” from Jean Arlette’s comedy, start-

ing about July 1, after completion of
“Seven Days.”

Educational
Two Added for Comedy Roles

June releases include two comedians new
to Educational programs. Mickey Bennett
appears in “Baby Blues,” Juvenile comedy,
and Eddie Nelson is seen in “Going Great,”
his first Mermaid.

Police Parade in “Call a Cop”
Neil Burns’ “Call a Cop,” a June release,

includes scenes of a recent police parade in

New York.

Eddie Baker Recovers

Eddie Baker has recovered from a poi-

son oak infection contracted in the shoot-
ing of “Air Tight.”

Estelle Bradley in “Hello, Goodby”

Estelle Bradley of Atlanta, winner of

several beauty contests, is Lige Conley’s
leading woman in “Hello, Goodby,” says

the press sheet of the Mermaid production.

“Curses” Burlesques Serials

Serial thrills are burlesqued in A1 St.

John’s “Curses,” a Tuxedo comedy, for

which a press sheet has been issued.

Ginsberg
Territories Signed Up
Henry Ginsberg Distributing Corporation

has made contracts for distribution of the

entire output of Banner and Royal pro-

ductions in the East, Midwest and South.

Gotham
Sam Sax Closes Territories

Sam Sax has signed up the following
territories for the entire output of 12

Gothams; Greater New York and Northern
New Jersey, Wisconsin, Philadelphia and
Washington, Eastern Pennsylvania and
Southern New Jersey, Delaware and Mary-
land.

B. P. Schulberg
Ttvo Done, Three Cast, Three Prepared

“Faint Perfume” and “My Lady’s Lips”

are in the cutting room ; casts are being
drawn for F. Oakley Crawford’s “Pari-

sian Love,” Fanny Heaslip Lea’s “With
This Ring,” and Marie B. Wentworth
James’ “The Girl Who Wouldn’t Work.”

NOW BOOKING
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Scenario work has started on “The Plastic

Age,” “Shenandoah” and “Dancing Days.”

Gasnier Directs “Parisian Love”

“Parisian Love” will be the first Gasnier
production on the 18 release schedule of

B. P. Schulberg. Gasnier is expected to

make six.

Fox
Child Gets “East Lynne” Role

Richard Headrick is in the role of “Little

Willie” in “East Lynne” under Emmett
Flynn’s direction.

Borzage Starts “Lazybones”

Frank Borzage has started “Lazybones,”
in which Buck Jones and Madge Bellamy
have the leading parts.

Walter McGrail Recovers

Walter McGrail, who broke two ribs in

a trench scene from “Havoc” (since com-
pleted) and then was taken down by in-

fluenza, has recovered.

Edmund Lowe Attends Opening

Edmund accepted an invitation to make a
personal appearance at the opening of “The
Fool” in New Orleans.

Melford Picks Own Cast

George Melford, naming his own cast for

“Without Mercy,” chose Dorothy Phillips

and Vera Reynolds for feature roles.

Universal
Josie Sedgwick Injured

Josie Sedgwick was injured when a heavy
table dislocated her knee in the filming of

a scene of “The Moccasin Flower.”

Three Actors Sign Contracts

Jack Daugherty has signed for five years

and Pat O’Afalley for one. Lee Moran has
returned after two years to appear in

“Where Was I?”

William Crinley Made Director

William Crinley, promoted from assis-

tant director to director, is making “A
Two Fisted Fighter” as his first picture.

Five Pictures Started

Five pictures just started by Universal
are : “Where Was I ?” starring Reginald
Denny; “My Old Dutch,” with May
McAvoy and Pat O’Malley; “Out of the

Flood,” Art Accord; “A Two-Fisted
Fighter,” starring Edmund Cobb, and “The
Moccasin Flower,” with Josie Sedgwick.

Joe Bonomo Hurt

When Joe Bonomo tripped as he started

to run away from a landslide arranged in

a scene of “Perils of the Wild,” the actor
was buried in rock and debris but not
seriously injured.

Lee-Bradford
“Down on Swanee River” Starting

Charles Emmett Mack, lent to Royal
Palm Productions by D. W. Griffith, is fea-

tured with Mary Thurman in “Down on
the Swanee River,” which Director Lem F.

Kennedy is starting.

Lumas
“Police Patrol” Cast Picked

James Kirkwood and Edna Murphy have
the leading roles in “The Police Patrol,”

Gotham picture, which is under way with
cast completed.

Pathe
“Chronicles” Tieups Cited

Harry L. Knappen, sales manager of the
“Chronicles of America” department, says
these pictures have opened wide avenues
for tieups. He mentions the support of
D. A. R. and Yale groups in Crandall

Theatres Circuit, Washington, and cooper-
ation of United States Flag Association.

Director and Actors Signed

Leo McCarey, director of Charley Chase
comedies, has taken on a new contract.

Lucien Littlefield, who has freelanced in

Hal Roach studios, and Tyler Brooke,
comedian in “No, No. Nanette,” have
signed contracts.

Releases for May 31 Listed

Releases for the week of May 31 in-

clude “Good Morning, Nurse,” with Ralph
Graves

;
an Our Gang comedy entitled

“Ask Grandma”
;

the fourth chapter,

“Fangs,” of “Sunken Silver,” and “Dude
Ranch Days,” a Grantland Rice “Sport-
light.”

Bride Series Under Way
Pictures in the “Here Comes the Bride”

series include “The Highland Bride,” re-

leased May 24; “The Dutch Bride,” June
21, and “The American Bride,” July 12.

Comedy Leads June 7 Releases

Charley Chase features a two-reel com-
edy, “What Price Goofy?” released the

week of June 7. Others are Harry Lang-
don’s “Horace Greeley, Jr.”; “Riders of
the Kitchen Range,” one-reeler, and “Sea
Tigers,” fifth chapter of “Sunken Silver.”

Pro-Dis-Co.
Iribe and Urson Aid DeMille

Cecil B. DeMille, starting “The Road to

Yesterday” June 15 as his first personally
directed picture for Pro-Dis-Co., has as

assistants Frank Urson and Paul Iribe.

The cast includes Joseph Schildkraut,

Jetta Goudal, Vera Reynolds and Trixie
Fraganza. Claire West and Henriette
Dallet are preparing frocks. Arthur Miller

has been signed as photographer with a

huge new light machine to help him.

Ann Pennington Signs

Ann Pennington has signed to appear
with Julian Eltinge.

“Last Frontier” Obtained

Hunt Stromberg will complete “The Last
Frontier,” left unfinished by the death of

Thos. H. Ince.

Bert Shepherd Joins DeMille

Bert Shepherd, native Australian, has been
taken from vaudeville to appear in “The
Coming of Amos” which Paul Sloane starts

soon with Rod LaRocque, Noah Beery,

Jetta Goudal and Trixie Fraganza.

Two Plays Purchased

Hunt Stromberg has purchased rights to

“Shipwrecked,” Landon McCormick play,

and DeMille has obtained “Silence,” written

by Max Marcin.

Associated Exhibitors
“Going Up” Books 7,000

Seven thousand bookings is the mark

passed by Douglas MacLean’s “Going Up.”
“The Yankee Consul” numbers 5,000 thea-
tres and “Never Say Die” 4,000. “In-
troduce Me,” scheduled for June 14 release,

has 1,000 prerelease bookings, it is said.

Series Released in South Africa

Douglas MacLean’s entire series of
comedies for Associated Exhibitors has
been released in South Africa.

Warner Brothers

Charles Farrell Takes Contract

Charles Farrell, who appeared as Ted
Spaulding in “Tainted Souls,” Fox special,

has taken a long contract with Warner
Brothers.

Two Stage Successes Bought

“The Sap” and “The Honeymoon Ex-
press” have been purchased. Raymond
Hitchcock scored on the stage in “The Sap”
and Gabys Deslys appeared in the other
Broadway success.

“Limited Mail” Completed

“The Limited Mail,” directed by George
Hill, assisted by M. K. Wilson, and featur-

ing Monte Blue and Vera Reynolds, has
been completed.

Original Music Score Played

An original, tax free, piano and organ
music score was played with Vitagraph’s
“Baree, Son of Kazan,” starring Anita
Stewart, when the picture was shown at

the Rialto in New York

Play and Story Purchased

Warner Brothers will make “Wanted by
the Police,” stage play, and “Ranger of the

Big Pines,” from the story of that name,
but both will go out with the Vitagraph
trademark as the last two on Vitagraph’s
’24-’25 schedule.

Irene Rich Busy

Irene Rich, who has been designated
queen of the Shriners convention in Los
Angeles the first week in June, is busy
finishing her role in “The Pleasure Buy-
ers,” and has done “The Wife Who
Wasn’t Wanted.”

Syd Chaplin in “College Widow”

Syd Chaplin will head the cast for

“The College Widow,” a filming of the

George Ade stage favorite.

Four Pictures Completed

Four of next year’s list have been
completed, two within a week, and four

others are in production. The two most
recently finished are “Below and Line”
and “The Wife Who Wasn’t Wanted.”

Sisters Desert “Scandals”

Dolores and Helene Costello, formerly

in George White’s “Scandals,” are being
groomed for feature roles.

NOW BOOKING
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Could you run your
'

theatre without short
subjects ?

This is the question we asked 2000 exhibitors scattered throughout
|j

the country on a special questionaire, ij

So far we have received 1447 replies#
I

Out of these 1447 exhibitors, 1431 of them said K0,-said that they j

would have to shut up shop if it weren’t for short suFjeots#
In asking TOiY, the majority answered that more than half the

time it was the short subjects that made the show# « and that oftimes
when the costly feature flopped it was the short subjects they
depended on to pull the show out of the hole#

Then why in the world don't YOU use your short subjects as a
i

club, -as a magnet to draw fans, as you use your features in your
advertising?

Don't you understand as a showman that it is the short subjects
that people want to see as much as, probably more than the feature# i

Suppose they took away your weekly, your cartoon, your short
novelty reels, and your other short subjects?

Vfhere would you get off at?
COMEDIES among the short subjects are as big a drawing card as

any feature, yet you boost the feature in your advertising, in the
large display spaces and you don't even give your comedies, (one

|

of your most powerful drawing cards) a tumble#
|

That's why we urge you

—

PLAY UP YOUR COMEDIES# •#• Make them work for you,-boost 'em and
watch your business grow# Let your public know that your Comedies
are as la^ortant as your features# Tell 'em about 'em#

Begin UOVi# # , , Book and boost—regularly our—

723 Seventh Ave., New York City, Exchanges Everywhere
Thematic music cue sheets available on all our features
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“What the Picture Did For Me”
VERDICTS ON FILMS IN LANGUAGE OF EXHIBITOR

Copyright, 1925

This is the original exhibitors’ reports department, established October 14, 1916.

Beware of cheap, misleading imitations.

“What the Picture Did for Me” is the one genuine source of exhibitor-written box office

information.

Address: “What the Picture Did for Me,” EXHIBITORS HERALD, 407 South Dearborn
Street, Chicago, III.

Associated Exhibitors
RACING LUCK: Monty Banks—Best kind for

small or large town. Good, clean comedy. They
all like it and say so. The only objection to this

is it makes the kids nearly raise the roof, but we
should worry.—E. C. Hoadley, Temple theatre,

Blissfield, Mich.—Small town patronage.

RACING LUCK: Monty Banks—Just as good
a comedy-drama as you can find. Good story and
it gets the laughs thick and fast. Seven reels.

•—H. J. Eagan, American theatre, Wautoma, Wis.
—Small town patronage.

RACING LUCK: Monty Banks—Good picture
for a change of program. Pleased 90 per cent.

Six reels.—Edward J. Kuehnle, Crystal theatre,

Eariville, Iowa.—Small town patronage.

NEVER SAY DIE: Douglas MacLean—Doug
scores again in this comedy. Very funny in

spots. Okay.—Frank Sabin, Majestic theatre.

Eureka, Mont.—Small town patronage.

F. B. 0.
JIMMY’S MILLIONS: Richard Talmadge

—

Excellent. Best Talmadge we have run and we
have used them all. More of a story than most
of his pictures and has the usual comedy and
action. Boys, it's a dandy, every inch interesting,

and will please 100 per cent. By all means buy
this one. Would go good for a Sunday, in fact,

suited for any day. Six reels.—^H. D. McChes-
ney. Princess theatre, Crandon, Wis.—General
patronage.

THE RIDING COMET: Yakima Canutt—This
is full of thrills and pleased. This boy is sure
there with the daredevil stuff. Westerns go over
good here. Five reels.—C. V. Anderson. Oak the-

atre, Oakdale, Neb.—General patronage.

THE AIR HAWK: Special cast—I couldn’t
say this picture was so thrilling as reports gave
it. Looked pretty tame to me. I hope “The
Cloud Rider” is better. Patrons disappointed.
Five reels.—J. M. Thoma, Postville theatre, Post-
ville, la.—General patronage.

FORBIDDEN CARGO: Evelyn Brent—Poorest
picture so far this little star has made. Too
rough a part for her. Can you imagine her as

a captain of a rum running ship? No? Well,
that is her part in this picture. May please the
Saturday audience, but not suited for any other
day. Five reels.—H. D. McChesney, Princess the-
atre, Crandon, Wis.—General patronage.

TEARING THROUGH : Richard Talmadge—This
Received this in place of “Breed of the Border.”
Got a fair crowd. Talmadge well liked here.
Everyone pleased with picture. Five reels.

—

Meldrim & Clark, Opera House, Edwards, N. Y.
•—General patronage.

TEARING THROUGH : Richard Talmadge—This
is another one of his good ones. This boy gets

them in. It was 102 in the shade the day we
showed this. Some pretty scenes in this. Five
reels.—C. V. Anderson, Oak theatre, Oakdale,
Neb.—General patronage.

THE CLOUD RIDER: A1 Wilson—Just fair.

Did not draw well and those that saw it weren’t
overly pleased. One very good plane stunt in it.

Five reels.—Joseph W. Springer, Strand theatre,

Elizabethtown, Ind.—General patronage.

LIFE’S GREATEST GAME: Special cast—
This picture will go in any small town. Get
behind but don’t pay too much for it. The shots
of the baseball games are very interesting. Seven
reels.—J. M. Thoma. Postville theatre, Postville,
la.—General patronage.

THAT DEVIL QUEMADO: Fred Thomson—

Another knockout for Fred and Silver King. F.

B. O. will certainly treat you right, too. Be-

cause of the growing popularity of one of their

stars, they do not want your house for their

pictures. Five reels.—S. G. Fry. Palace theatre,

Omaha, Tex.—Small town patronage.

THAT DEVIL QUEMADO: Fred Thomson—
Not so good. This was a weak attempt to make
another “Mark of Zorro,” and only Fairbanks
can do that. Silver King did nothing. Lots of

hokum.—Wm. Croucher, Crescent theatre, New-
ark, N. Y.—General patronage.

BROKEN LAWS: Mrs. Wallace Reid—This
is a very good picture and if it can be bought
right you can make a little money. But watch
your step. Seven reels.—J. M. Thoma, Postville

theatre, Postville, Iowa.—General patronage.

SILK STOCKING SAL: Evelyn Brent—Not
very good. Something lacking. No punch, I

guess, and the climax is too drawn out. Run-
ning after “North of 36,” did not expect to do
much and wasn’tt disappointed. Six reels.—J. M.
Thoma, Postville theatre, Postville, la.—General
patronage.

THE RANGE TERROR: Bob Custer—Good
Western picture. Drew good crowd on Tuesday
night. Five reels.—Meldrim & Clark. Opera
House, Edwards, N. Y.—General patronage.

THE RANGE TERROR: Bob Custer—Fair.
This is just a Western. I would say below the
average. Five reels.—C. A. Jordan, Opera house
theatre, Cogswell, N. D.—Small town patronage.

THE RANGE TERROR: Bob Custer—A dandy
picture that we all liked. Nothing big, but very
entertaining. Five reels.—F. M. Thoma, Post-
ville theatre, Postville. la.—General patronage.

TRIGGER FINGERS: Bob Custer—Pretty fair

picture, though not liked as well as the “Range
Terror,” but went over in nice style on Saturday.
Am planning to use Custer, Mix, Thomson and
Cannutt on alternate Saturdays. Five reels.

—

J. M. Thoma, Postville theatre, Postville, la.

—

General patronage.

A GIRL OF THE LIMBERLOST: Gloria Grey
—It drew well and would be a good picture if

it was all there. The poorest and worst chopped
film I have ever run. Patrons all wanted to
know what was the matter. Six reels.—C. S.

Watson, Electric theatre, Caldwell, Kans.—Com-
munity patronage.

DANGER AHEAD: Richard Talmadge—Good.
Better story than usual. Excellent stunt picture.
Six reels.—Meldrim & Clark, Opera House, Ed-
wards. N. Y.—General patronage.

THE FIGHTING SAP: Fred Thomson—Thom-
son getting more popular each time. This pic-
ture isn’t as good as others but will get by.
These Westerns are worth buying if you haven’t
already done so.—R. L. Nowell, Idlehour theatre.
Monroe, Ga.—General patronage.

THE MASK OF LOPEZ: Fred Thomson—
The print I received was so badly cut up I

couldn’t tell what it was all about. Neither
could my patrons. Business has fallen off since
then—everyone was so disgusted. Five reels.

—

J. M. Thoma, Postville theatre, Postville, Iowa.
—General patronage.

HIS FORGOTTEN WIFE: Special cas1>-This
is a dandy program picture. I had to buy this
one and “The White Sin” in order to get a decent
price on “The Judgment of the Storm,” and I

must say that all three pictures were fine. Six
reels.—Wm. E. Tragsdorf, Trags theatre, Neills-
ville, Wis,—Small town patronage.

HIS FORGOTTEN WIFE : Special cast—A very
good picture. Sold as a program offering. It

will please any class of audience. Six reels.

—

C. A. Jordan, Opera House theatre, Cogswell,
N. D.—Small town patronage.

THE DANGEROUS COWARD: Fred Thomson
—A very good picture of the Saturday night
type. Thomson is up and coming. His pictures
are always good, clean entertainment. Six reels.

—Marion F. Bodwell. Paramount theatre, Wyo-
ming, 111.—General patronage.

FLASHING SPURS: Bob Custer—This was
substituted for a Thomson picture which we had
booked from the Milwaukee exchange and we
can’t say much for it. Poor direction, poor ac-
tion, and a number of fake scenes make this
what we could call not up to the standard of
even a program picture. Look out for this one
and leave it alone. Five reels.—W. T. Davis &
Son. Rialto theatre, Sharon, Wis.—General pat-
ronage.

GALLOPING GALLAGHER: Fred Thomson

—

A very good Western.—Geo. Conover, Marva
theatre, Marva, 111.—General patronage.

IN FAST COMPANY : Ricahrd Talmadge—We
had a dark print on this. Although this is not
quite as good as “Let’s Go” or “On Time,” still

it is a fast action picture and will please. When
Talmadge starts something he sure goes through
to the end and finishes the winner. That’s what
we like, and our patrons think the same. Book
this one. Six reels.—W. T. Davis & Son,
Rialto theatre. Sharon, Wis.—General patronage.

LAUGHING AT DANGER: Richard Talmadge
—If you want a real action picture, don’t fail

to get this one. Douglas Fairbanks has nothing
on Richard Talmadge. Drew extra well on our
dull night. Six reels.—H. A. Davitts, Dixie the-
atre, Winona. Miss.—General patronage.

THE SPIRIT OF THE U. S. A.: Mary Carr-
Tied this up with the Legion and proved a
pretty good picture. A little hokum is enjoyed
by man or beast, but too much is more than
enough. Seven reels.—Wm. E. Tragsdorf, Trags
theatre, Neillsville, Wis.—Small town patronage.

AMERICAN MANNERS: Richard Talmadge—
We lost money on this. It’s fine action and we
thought our people wanted action, but hardly a
lady came. Lots of kids and they were wild
over it. Second night the poorest we ever had.
Six reels.—E. C. Hoadley, Temple theatre. Bliss-

field, Mich.—Small town patronage.

ON THE STROKE OF THREE: Special cast—
A good interesting picture. We used the title

contest on this one and it drew some extra busi-
ness.—H. G. Stettmund, Jr., Odeon theatre.
Chandler, Okla.—Small town patronage.

PHANTOM JUSTICE: Special cast—Very good
interest-holding picture.—W. F. LoibI, Chimes
theatre. Cedarburg, Wis.—Mixed patronage.

First National
THE ONE WAY STREET: Anna Q. Nilsson—

A picture with just a little different twist and
it pleased. Good supporting east. Beautiful

photography. Did a fairly good business the
first day—second day was off. Six reels.—Clar-

ence F. Wagner, Bugg theatre, Chicago, 111.

—

General patronage.

QUO VADIS: Special cast—A good picture,

but all who saw the old “Quo Vadis” say they
saw it. People will not distinguish between the
old film and the new gigantic First National. So
as a special at special price it becomes a gigantic
First National lemon to the exhibitor.—L. M.
Jones, Arcadia theatre, Vandergrift, Pa.—Gen-
eral patronage.

SALLY : Colleen Moore—An exceptionally fine

production. Very well directed—beautiful set-

tings—crystal photography. Colleen Moore is ab-
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The Contributor’s Column

The Poet Sings—
“What is so rare as a day in June?

“Then, if ever, come perfect days;

“When Heaven tries Ezurth if it be in tune

“And over it softly her warm ear lays.”

And Exhibito rs Echo—
Yes; yes indeed; but we’ve got to keep open and we can’t afford

to drop last Winter’s profits. June’s a great old month, not a doubt
of it, but the bills go right along and we’ve got to eat.

We’ve got to know what pictures to play to get them in, and to

make a profit. We’ve got to have real stuff and know it’s real before

we dreig them in to see it.

“What the Picture Did for Me” has to hit at top speed emd we’ve
got to all lend a hand if it’s going to do that.

Wherefore—
Am enclosing a few reports. These are the first for some time, as

1 have been quite busy since taking over this place, having sold my
theatre at Cozad, Neb., two months ago and taken possession here

three weeks ago. Will try to get reports in resfularly again.—J. W.
ANDRESEN, Lyric theatre. Walnut, la.

Just a line in regard to reports. We’ve been snowed under but
have come to life after all emd so 1 am back again, running three

nights per week.—MRS. L. M. HUYETT, New theatre, Berryville, Va.

Business Is Good
Business is 72.13% good according to exhibitor reports received

by this department last week, a drop of a little more them 2% from the

figures of the week preceding.

solutely wonderful. Every theatre should give

their patrons a real treat and i*un “Sally.*' Nine
reels.—Clarence F. Wagner, Bugg theatre, Chi-

cago, III.—General patronage.

ABRAHAM LINCOLN: George Billings—We
ran this picture on Friday and Saturday to the

biggest business we have ever done on any pic-

ture. Gave a special matinee for school children

and their mouth to mouth advertising filled our
house both nights. Did twice as much business

with “Lincoln" as with “The Covered Wagon.”
Personally think “Abraham Lincoln" is at least

the fifth best picture ever produced. First Na-
tional is right as far as the price is concerned
and will give any small town exhibitor an even

break, and believe me. Boys, it is a pleasure to

do business with their Salt Lake manager, Mr.
William Gordon. Our patronage think “Lincoln"

is the ideal type of picture, so here’s hoping that

there will be more like it on the market in the
future. Buy “Lincoln," regardless of price and
step on it, and you can’t go wrong.—Feinstein
& Frederick, Playhouse theatre, Ekalaka, Mont.

—

General patronage.

ABRAHAM LINCOLN: George Billings—This
lived up to all of the reports written about it and
pleased 100 per cent, but did not do the business
for us that it should have. Ten reels.—C. E.

Holt, American Legion theatre, Elmwood, Wis.

—

Small town patronage.

ABRAHAM LINCOLN: George Billings—Good
attendance and patrons well satisfied. A true stoiT

of American histoi*y- Made us some money.

—

Paulson & Risberg, Trio theatre, Whitehall, Wis.
—Small town patronage.

ENTICEMENT: Mary Astor—Good. Used the

trailer and they certainly did come out. You
can buy it right and make money with it.—

•

NOW BOOKING
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R. L. Nowell, Idlehour theatre, Monroe, Ga.

—

General patronage.

HUSBANDS AND LOVERS: Special casl^I
would have enjoyed the picture myself, in fact

I did enjoy most of it. That is except when my
mind dwelt on the big price I was paying for

seeing it. It cost me as much to see this picture

as all the balance of the audience put together.

Thanks to First National’s policy of big exhibi-

tion values for program pictures.—L. M. Jones,

Arcadia theatre. Vandergrift. Pa.—General pat-

ronage.

THE SEA HAWK: Milton Sills—Oh, Boy,
what a picture ! And how the folks did compli-
ment it! Give us more like this. Only, I think
the exchange made more than I did on this one.

That’s usually the trouble on the big pictures.

Twelve reels.—Leo M. Fay, Gem theatre, Socorno.

N. M.—Small town patronage.

THE SEA HAWK: Milton Sills—It’s great.

Pleases the men folks, however, much better than
the women. Twelve reels.—H. J. Eagan. Amer-
ican theatre, Wautoma, Wis.—Small town pat-

ronage.

FOR SALE: Special cast—A good picture, and
for this one they placed exhibition value so as to

give me a chance to make a few cents. Maybe
they made a mistake.—L. M. Jones, Arcadia
theatre, Vandergrift, Pa.—General patronage.

THE PERFECT FLAPPER: Colleen Moore—

A

good picture and well liked by all who saw it.

But exhibition value placed too high. First Na-
tional is surely hanging it onto the franchise

holder with the exhibition values they are put-

ting on the pictures now. No chance to make
out.—L. M. Jones, Arcadia theatre, Vandergrift,

Pa.—General patronage.

POTASH AND PERLMUTTER: Special east—
If “Potash and Perlmutter in Hollywood” has
anything on this, I’d like to see it. This went
over big.—Frank Sabin, Majestic theatre. Eureka,
Mont.—Small town patronage.

ASHES OF VENGEANCE: Norma Talmadge—
This is one of the few costume pictures that

pleased my patrons during the past five years I

have operated this house. This picture is well

directed and one that will please them all.—M.
J. Bradley. Airdome theatre, Thornton, Ark.

—

Small town patronage.

MINNIE: Leatrice Joy—Played it a iittle late,

but it is a good program picture.—Bert Silver.

Silver Family theatre, Greenville, Mich.—General
patronage.

THE ROSARY : Special cast—The title drew
big. but failed to please all as much as expected.

—Paulson & Risberg, Trio theatre, Whitehall.

Wis.—Small town patronage.

Fox
DANTE’S INFERNO: Special cast—Having

read “Dante’s Inferno,” and then seeing the pic-

ture. I know it to be a wonderful reproduction

of Dante’s immortal work. We advertised that

we were going to give the town hell, and among
our first patrons were two ministers. A modern
story woven into the theme made it more im-
pressive. Six reels.—Gunther & Metzger, Palace
theatre, Syracuse, Neb.—Small town patronage.

DANTE’S INFERNO : Special cast—Fair pic-

ture. Fox stuff cannot be beat.—A. Y. Dow,
Grand theatre. Coleman, Alberta, Canada.—Gen-
eral patronage.

CURLYTOP: Shirley Mason—Haven’t had a
good picture from this star so far this year.

There was a time when she had quite a follow-

ing, but her pictures this year have simply
ruined her in my town. This one is about her
worst. Six reels.—R. W. Hickman. Lyric the-

atre, Greenville, 111.—General patronage.

CURLYTOP: Shirley Mason—Good.—A. Y.

Dow, Grand theatre, Coleman, Alberta, Canada.
—General patronage.

HER HUSBAND’S WIVES: Shirley Mason-
Nothing to it. Won’t do for small town enter-

tainment. I have had eight weeks straight of

about the same kind of pictures. No matter
who you buy from you get the same old stuff,

husbands, wives and lovers of the idle rich. Some
of these birds that write stories should leave

Hollywood and New York for a year and get
new ideas, or quit writing, or, better still, die.

Five reels.—M. Bailey, Strand theatre, Dryden,
Ont., Canada.—Small town patronage.

HER HUSBAND’S WIVES: Shirley Mason-
Good.—A. Y. Dow, Grand theatre, Coleman, Al-
berta, Canada.—General patronage.

THE ROUGHNECK: George O’Brien—Just a
program picture. A little suggestive in two
places, otherwise satisfactory. Eight reels.—M.
Bailey, Strand theatre, Dryden, Ont., Canada.

—

Small town patronage.

THE ROUGHNECK: George O’Brien—Good.—
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A. Y. Dow, Grand theatre, Coleman, Alberta,

Canada.—General ijatronage.

TEETH : Tom Mix—As usual, Tom drew his

regular crowd and pleased them all with this

picture. Tom’s dog and Tony both come in for

their share of credit for making this one un-

u.sually good. Not much comedy, but plenty of

Botinn and thrills. Seven reels.—R. W. Hick-

man. Lyric theatre, Greenville, 111.—General

patronage.

TEETH: Tom Mix—-An excellent picture.

Seven reels.—A. Y. Dow. Grand theatre. Cole-

man, Alberta. Canada.—General patronage.

DAUGHTERS OF THE NIGHT: Special cast—
Patrons well pleased with this one. If there

were some well known stars in the cast, would
be a wonderful box office attraction.—Ben Apple,

King theatre, Troy, N. Y.—General patronage.

DAUGHTERS OF THE NIGHT: Special cast—
Good. Absolutely O. K. A splendid picture.

—

A. Y. Dow, Grand theatre, Coleman, Alberta,

Canada.—General patronage.

THE CYCLONE RIDER: Special casl^This is

a humdinger of a Saturday night bill, crammed
with speed, action and comedy.—Roy W. Adams,
Pastime theatre. Mason, Mich.—General patron-

age.

THE CYCLONE RIDER: Special casf^Good.—
A. Y. Dow. Grand theatre, Coleman, Alberta,

Canada.—General patronage.

WINNER TAKES ALL: Buck Jones—A Buck
Jones picture. I had a good crowd and it pleased

everyone. Six reels.—C. S. Watson, Electric the-

atre, Caldwell, Kans.—Community patronage.

WINNER TAKES ALL: Buck Jones—Good.—
A. Y. Dow. Grand theatre, Coleman, Alberta,

Canada.—General patronage.

THE HEART BUSTER: Tom Mix—As a
broncho buster Mix is the world’s best, and as a
“Heart Buster’’ he’s the berries. That’s the way
we advertised it in our program and, in spite

of unfavorable weather, they came out to see him.
Good picture, lots of comedy and action. Five
reels.—Gunther & Metzger, Palace theatre, Syra-
cuse, Neb.—Small town patronage.

WINGS OF YOUTH: Special cast—Good pro-

gram picture but not much drawing power. Good
cast.—J. W. Andresen, Lyric theatre. Walnut,
Iowa.—General patronage.

THE GREAT DIAMOND MYSTERY: Special

cast—Good.—A. Y. Dow, Grand theatre, Coleman,
Alberta, Canada.—General patronage.

RIDERS OF THE PURPLE SAGE: Tom Mix
—Any time you can hook Tom Mix to a Zane
Grey story you can do some business. This was
a well made picture from the Grey novel and it

pleased. Six reels.—P. G. Estee, S. T. theatre,

Parker, S. D.—Small town patronage.

IT IS THE LAW: Special east—Good.—A. Y.
Dow, Grand theatre, Coleman, Alberta. Canada.
—General patronage.

HELL’S HOLE: Buck Jones—'This is a good
picture for your Western night. Drew well in

spite of Chautauqua opened here same night.

Seven reels.—H. A. Davitts, Dixie theatre, Wi-
nona, Miss.—General patronage.

THE LAST OF THE DUANES: Tom Mix-
Good.—A. Y. Dow, Grand theatre, Coleman, Al-

berta, Canada.—General patronage.

HEARTS OF OAK: Hobart Bosworth—Gave
excellent satisfaction to our patrons. Seven reels.

—Giacoma Bros., Crystal theatre. Tombstone,
Ariz.—General patronage.

HEARTS OF OAK: Hobart Bosworth—A good
old drama, but a little bit too sad to hit the

popular taste nowadays.—Roy W. Adams, Pas-
time theatre, Mason, Mich.—General patronage.

THE DESERT OUTLAW: Buck Jones—Good.
—A. Y. Dow, Grand theatre, Coleman, Alberta,

Canada.—General patronage.

SKIDPROOF: Buck Jones—This picture was
very old when we played it, but nevertheless it

pleased 100 per cent. Picture of this type will

go over good anywhere. Too bad that they

don’t make more just as good. Six reels.—Marion
F. Bodwell, Paramount theatre, Wyoming, 111.

—

General patronage.

THE TRAIL RIDER: Buck Jones—Good.—A.
Y. Dow, Grand theatre, Coleman, Alberta. Can-
ada.—General patronage.

ROMANCE RANCH: John Gilbert—Had a

very small crowd to see this one. The picture

was very good and I find that most all the Fox
program pictures please better than their so-

called specials. Six reels.—Marion P. Bodwell,

Paramount theatre, Wyoming, 111.—General pat-

ronage.

HONOR AMONG MEN: Special cast—Good.—
A. Y. Dow, Grand theatre, Coleman, Alberta.

Canada.—General patronage.

THE PLUNDERER: Special east—This is a

The Rowland &_ Clark Theatres
GENERAL OFFICES

STATE THEATRE BUILDING

Pittsburgh, Pa.

Mr. Watterson R. Rothacker,
Rothacker Film Mfg. Co.,

Chicago, Illinois.

My dear Mr. Rothacker:

I was talking to Mr. IVehrle, the manager of the Pittsburgh First National

Exchange, yesterday and during the course of our conversation I asked him

zvhat kind of work the Rothacker Laboratories were turning out and what

kind of service they were giving him. He immediately replied “They are

both one hundred per cent.” He stated that the prints could not be im-

proved upon and that the sendee was, in his opinion, the best service that

could possibly be given.

I felt that his statements to me were quite a boost for you and your or-

ganization and thought you might be pleased to know what he told me.

With very kindest regards, I am

Yours very truly,

JAMES B. CLARK
JBC:HMG

fine picture. Boost it. Print in good condition.

Six reels.—A. W. West, Empire theatre. Wa-
nette, Okla.—Small town patronage.

THE BRASS BOWL: Edmund Lowe—Good.

—

A. Y. Dow, Grand theatre, Coleman, Alberta,

Canada.—General patronage.

A MAN’S MATE: John Gilbert—Although
there was nothing big in this picture, it seemed
to please very well. There is a good fight in it.

which sure pleased the kids and the grown-ups
as well. Much better than some of the so-called

specials that we have had from the same com-
pany. Five reels.—Marion F. Bodwell, Para-
mount theatre, Wyoming, 111.—General patronage.

THE PAINTED LADY: Special cast—Good.—
A. Y. Dow, Grand theatre, Coleman, Alberta,

Canada.—General patronage.

THE LONE CHANCE: John Gilbert—Nothing
to rave about. Gilbert pictures are getting worse
all the time. Five reels.—A. W. West, Empire
theatre, Wanette, Okla.—Small town patronage.

FLAMES OF DESIRE: Special cast—A fair-

picture.—A. Y. Dow, Grand theatre, Coleman,
Alberta, Canada.—General patronage.

TIMES HAVE CHANGED: William Russel—

Fairly good. Print in fair condition. Five reels.

—A. W. West, Empire theatre, Wanette, Okla.

—

Small town patrorrage.

DARWIN WAS RIGHT: Special ca.st—Good.
Picture is light. Very light.—A. Y. Dow, Grand
theatre, Coleman, Alberta, Canada.—General pat-

ronage.

THAT FRENCH LADY: Special cast—Good.—
A. Y. Dow, Grand theatre, Coleman, Alberta,
Canada.—General patronage.

OH YOU TONY: Tom Mix—Absolutely good.
—A. Y. Dow, Grand theatre, Coleman, Alberta,
Canada.—General patronage.

THE DEADWOOD COACH: Tom Mix—An ex-

cellent picture.—A. Y. Dow. Grand theatre. Cole-

man, Alberta, Canada.—General patronage.

PORTS OF CALL: Special casl^Good.—A. Y.
Dow, Grand theatre. Coleman. Alberta, Canada.
—General patronage.

GOLD HEELS: Special cast—Good.—A. Y.
Dow, Grand theatre. Coleman, Alberta, Canada.

—

General patronage.

THE MAN WHO CAME BACK: George
O’Brien.—Good picture.—A. Y. Dow, Grand the-

NOW BOOKING

Beyond the
Border"
Directed bq Scott Dunlap

c4 HUNT STROMBERG
perionaify supervised production

~ .PR ODUCERS - DISTRIBUTING - CORPORATION



82 EXHIBITORS herald June 13, 1925

ABBOTT, G. S. - .222
ACCOLA, E. C .. 184
ADAMS, R. W 19
ALLEN, C. 8
ALGUIRE, Mrs. C. C— 54
ANDERSON, C. V.„ 116
ANDERSON. J. A 143
ANDERSON, R, L.- RK
ANDRESEN, J. W 104
ANGELL, H. H — 130
ARMENTROUT R. 72
ARMISTEAD, E. A 66
ASHWORTH & BARTELS 180
BABIN. M. J 7
BAILEY. J
BAKER. C. C. 195
BARBER, C. E. 87
BARTLETT & SON, C. W. 103
BAYS, E. C. 170
BELL,. Mrs. L 22
BERGER. S. A . — 37
BICKEL. J. C 108
BIFARELLO, P. 215
BIGGS. W. T. 9n7
BIERWIRTH, H. C 62
BILLS, C. H — 88
BINIONS, H. H. 133
BODWELL, M. F. 141
BOLLMAN, V. G 9
BOTTSFORD BROS 9^(i

BREITRICK, D. M. 193
BRENNER, W. H — 10
BROADUS, J. N 177
BROWN, C. L. — _ 42
BROWNE. F. L.
BURSON, L. A. ... .158
BYERLY, C. M 43
BYERLY, S. L. ... 30
BYRNE, E. E..— 147
CAIRNS, J. — 23
CARTER, Mrs. L. M— 65
CAUSEY, H 70
CHAPMAN & EVANS- 210
CLARK, W. M. 105
COLLINS. E. H - 101
COOK, R. W —

.

CRAIG. M. T. ...186
CRAIG, W. E. 152
CREAL. W. H. A
CRONKHITE, C. C—
CROSBY & SCHWIERSKE. - 44
DASPIT, H. 31
DeBAGGIO, H. — iO
DeMORDANT. P. 76
DEYO. L. 174
DINSMORE & SON 90
DOLLIVER, M 224
DOWLING. R. L.— 41
DUBA, R 237
DURBIN, P. J
EAGAN. H. J .112
EDWARDS & CLARK
ELLIOTT. E. H. — 63
ENI,OE. J. J. .134
BSTEE, P. G 24
EULER, J. R 26
EVELAND, E - 233

“Herald Only” Club
“Because the ‘Herald’ was the pioneer in this field, and because

we will have a better journal to which to turn for guidance if we
solidly contribute to the same one, just as long as the ‘Herald’
keeps up its high standard of service I shall write solely for this
magazine.’’—Philip Rand, Rex theatre, Salmon, Idaho.

FAKNSWORTH, R. 110
FARRAR, S. 206
FAWKS, E. L. 219
FAY, L. M. 202
FAYTLE, M. F 163
FOSTER, M. P 73
FOX, Mr. and Mrs. E. 64
FREEMAN, F. L. 81
FRY, S. G - 231
GAILEY, E. E 94
GARDNER, B. B _.214
GARDNER. J. M 213
GAUDING, H. W 45
GEETING. R. C 201
GIACOMA BROS. 199
GRAY, R. O _135
GREEN. S. 168
GUERIN. W. R....„ 82
HARRIMAN, J. L 225
HARRIS, F. N 77
HARRISON, M. 169
HARTMAN, C. M 154
HAWKINS, J. W 200
HELD, P. G 32
HESS, L. S...._ 95
HICKMAN, R. W 83
HILLYER, M 137
HILTON, O. A. B. 28
HINDS, F. C 11
HINDS, W. 173
HOADLEY, E. C..„ 197
HOFFMAN, P. B...._ 114
HOPKINSON, JR., F. S 131
HORN & MORGAN-..- 58
HORNUNG, A. — 56
HOUSEY. J. A.-. - 198
HUESTIS, B. F 106
HUMPHREY, W. H _..212
HUTCHISON. R. O 194
IHDE, S. G - 46
JENKINS. J. C. S
JENSEN BROS Ill
JESSEE, Mr. and Mrs. T. R 47
JOHNSON. F. L. 205
JOHNSON. O. W....- 78
JUDGE. C 164
KATZENBACH, E. L 218
KENNEASTER, J. S - 172
KHATTAR, G 51
KIMBRO, Mrs. W. M —211
KING, L. G....- — 209
KINGERY, R. H 123
KIRKMAN, W. G 190
KOBORG, C. W - 188

KOOKER, D. A.- 52
KOOPMAJ4, J. — . ... 132
KOTTAS, R V. 150
KRAUTH, P. .._ 149
KUDLACEK, J. J 67
LAMBERT, O. W ...148

LANGACHER, C. W 59
LEEK, L. N 196
LOWELL. B. S 86
LUNA. E. D 96
LYMAN. C. H 128
LYNCH, C. H -
MacPHERSON, O. E
MALPHURS, C. 178
MARTIN. H. G. 48
McCORMICK, B. P 49
McCOY, H. C -
McCUAN, L. W 228
MEECE & HALE 121
MENDENHALL. C. A 12
MEYER, F. S 2
MILES, A. N - . - 13
MILLER, C. E,..- 166
MILLER, C. R - 14
MILER. I- A. lAH
MILLWARD, V 102
MITCHELL, R. E
MOORE, L. R 74
MOORE. Mrs. J. W 25
MOORE, P 124
MORGAN, A. M.
MORRIS, P. E 126
MOULTON, C. H 68
MITNSON, C. 122
MUSSON, W. H
NEIS, A. R 125
NICKELL, C. W 216
NORTON, B - 182
O’HARA, F. J.._ 80
OLLER, L. 139
O’NEIL, E. J 109
O’TOOLE. A. B - -
OTTEN, H. J 197
PARKS, O. E
PATRICK. H. E. «01
PATRICK. W. D 97
PEITZ, P. B _. 115
PERRY, F. ......156

PERRY. W, O
PERUNKO, L. J
PFEIFFER, R .... 113
PFLUGER, H. H -

PILUOD, L. A ._

PORTELL, J. G
POWEI.r,, W .1.

33
. _ 69

235
POWERS, C. H
PRICE, A. J.- ..

20
208

RADTKE, T. W - 220
RAND, P R
REA, G. A. . 1

REDiSKE, G. F. 34
REEVE, H 203
RESTIVO, J 167
REYNOLDS, E. J 91
REYNOLDS, J. M.. -....179
RICE, R. B ......191

RII.P.Y, R. R .. 38
RITTER. G. J...- - 75
RIVA, Mrs. C. A 15
RODGERS, F. C 144
ROSSER, R. P . -.161

ROLSTER, M . -175
RYAN, C. H - 57
SABIN, F. E..-
SAMPLE. F. R. 61
SAUNDERS, E 129
SCHAFER, C. W 230
SCHLOTTERBECK, F 234
SCHMIDT, J. W 92
SEI.K, H. G 1251

SHOUP, W. J ...189

SHOYER, Dr. M _....

SILVER & SON. W. H 120
SIMPSON, C. H
SITTON & SON, A. P 151
SMITH. Mrs. R. B - - 142
SMITH. R. W - - ^17
SPAINHOUR, C. A _ 100
STANTON, M 27
STARKEY, G. C 17
STEEL, A. 98
STETTMUND. H. G. 6
STEVENSON, G 160
S1IS7YCKI, A. A 99
SWARTHOUT, E. W 35
TALBERT. J. H — 162
THOMPSON, H. P. 21
TILLER, J. 29
TOPE, G. W. -

VAN ALSTYNE, L. A
VAN NOT, H -
VAN STRAAT, W. J 118
VAUGHAN, G 53
VEATCH, A. I. an
VETTER, E. H. -.153
WALDEN. K. H ......229

WEAKLEY, C. D 226
WENGER, R. S. 181
WETZ, J. H 140
WHARTON, E, L. 79
WHITE, D. A 84
WILCOX. L. M. - 185
WILLIAMS, E. J ...146

WILLIAMS, J, M
WILLIAMSON. A. E
WILLIS, W 223
WINTERBOTTOM, W — . 18

atre, Coleman, Alberta, Canada.—General pat-
ronage.

THE WARRENS OF VIRGINIA: Special cast

—Good.—A. Y. Dow, Grand theatre, Coleman,
Alberta, Canada.—General patronage.

THE MAN WHO PLAYED SQUARE: Buck
Jones—An excellent picture. Seven reels.—A. Y.
Dow, Grand theatre, Coleman, Alberta, Canada.

—

General patronage.

Metro-Goldwyn
THE RAG MAN : Jackie Coogan^—-This picture

drew just about all the kids in town and also a
lot of grown-ups. Jackie is still a prime favor-
ite with the kids, but from the way he is growing
up, he will have a hard time staying in the
juvenile class much longer. Too bad he couldn’t
stay a kid always. Six reels.—R. W. Hickman,
Lyric theatre, Greenville, 111.—General patronage.

THE RAG MAN: Jackie Coogan—An excellent
production. Pleased old and young alike. Every
theatre ought to run this one. You can’t go
wrong on this Coogan. Business good. Six reels.

—Clarence F. Wagner, Bugg theatre, Chicago, 111.

—General patronage.

THE NAVIGATOR: Buster Keaton—Had a
good crowd on this one and it pleased 100 per
cent. If you are looking for a good comedy,
don’t pass it up. It can be bought at a fair

price and you are sure to make money on it.

Had many favorable comments on it. Buster
can sure put on the original stuff. Six reels.

—

Marion F. Bodwell, Paramount theatre, Wyom-
ing, III.—General patronage.

THE NAVIGATOR; Buster Keaton—The boys
that panned this do not know a good picture
from a poor one. It’s a dandy and my patrons
enjoyed it immensely. Six reels.—J. M. Thoma,
Postville theatre, Postville, la.—General patron-
age.

HE WHO GETS SLAPPED: Lon Chaney^A

very good picture and will give satisfaction to

the better class of patrons.—H. G. Stettmund, Jr.,

Odeon theatre. Chandler, Okla.—Small town pat-

ronage.

JANICE MEREDITH: Marion Davies—I do
believe that this is one of the best pictures that

I have ever had in my house. Everyone was well

satisfied and many stopped to say, “A wonderful
picture,” and that it was well worth their time
and money. Eleven reels.—Marion F. Bodwell,
Paramount theatre, Wyoming, 111.—General pat-

ronage.

JANICE MEREDITH: Marion Davies—This is

one of the biggest and best features I have used
this season. A high class entertainer and one
that will please most any intelligent audience.

The battle scenes and costumes were wonderful.
Boys, if you haven’t yet used it, go to it. Tie up
with your local schools. It’s worth the doing.

Eleven reels.—M. J. Babin, Fairyland theatre,

White Castle, La.—General patronage.

THE BEAUTY PRIZE: Viola Dana—This star

nearly always pleases and this was no exception.

A very good program picture. Six reels.—C. E.

Holt, American Legion theatre, Elmwood, Wis.

—

Small town patronage.

SO THIS IS MARRIAGE: Special cast—This
is a very good picture and went over in good
shape. Colored scenes give the picture real tone
and make this part very beautiful.—H. G. Stett-

mund, Jr., Odeon theatre. Chandler. Okla.

—

Small town patronage.

THE DIXIE HANDICAP: Special cast—

A

great picture. In fact, the best race track pic-

ture I ever saw, barring none, and how everyone
enjoyed it I Business very good. Seven reels.

—

J. M. Thoma, Postville theatre, Postville, Iowa.
—General patronage.

YOLANDA: Marion Davies—As a big produc-
tion “Yolanda” ranks along with the best of

them. Would easily class it as Marion Davies*

best picture. It’s a high voltage plumage pic-

ture and you’ll have a hard time doing any
business with it. It will please the better class,

but the regulars won’t take a chance on it. If

you can put over a costume picture, buy it. Ten
reels.—R. W. Hickman, Lyric theatre, Green-
ville, 111.—General patronage.

THREE WEEKS: Aileen Pringle—I booked
this one against my better judgment. This is

the sort of picture it is better for us small town-
ers to stay away from. No one will thank you
for having run it and all you will get for your
efforts will be grief. Seven reels.—Wm, E.
Tragsdorf, Trags theatre, Neillsville, Wis.—Small
town patronage.

LITTLE ROBINSON CRUSOE: Jackie Coogan
—A splendid picture. Pleased the children and
most of the rest.—Bert Silver, Silver Family the-
atre, Greenville, Mich.—General patronage.

RED LIGHTS: Special cast—Mystery and
thrills aplenty. Will chill your spine and send
’em out shivering.—Frank Sabin, Majestic thea-
tre, Eureka, Mont.—Small town patronage.

UNSEEING EYES: Special cast—A Canadian
snow picture that pleased apparently all who
came. Very good scenery.—W. F. Loibl, Chimes
theatre, Cedarburg, Wis,—Mixed patronage.

RENO: Helene Chadwick—Excellent, excepting
the one disgusting kissing scene in the first part
of reel five. This ought to be cut out for the
good of the industry. Seven reels.—Giacoma
Bros., Crystal theatre, Tombstone, Ariz.—General
patronage.

MLLE. MIDNIGHT: Mae Murray—I still main-
tain she hasn’t made a real winner since “Pea-
cock Alley.” A good picture at that.—Frank
Sabin, Majestic theatre, Eureka. Mont.—Small
town patronage.

Paramount
MADAME SANS GENE: Gloria Swanson—

This is not the type of picture for small towns.
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Marguerite De La Motte and Lewis
Stone play the leads in "Cheaper to

Marry,” Metro-Goldwyn picture from
which two scenes are shown here.

It deals with events away back in the 1700 days,

and while you have a few who will appreciate this

type of a play, yet the ones that you must de-

pend on for every day will not fall for it. It

may go over in the big houses but the small

town shows had better watch their step on this

one. Had several walk out and no compliments
at all. Gloria has slipped with us. She will not

draw any longer. The last three that we have
shown did not please.—A. Mitchell, Dixie theatre,

Russellville, Ky.—Small town patronage.

FEET OF CLAY: Cecil B. De Mille^This drew
fair, not what it deserved. A fine production,

but for the thinking class—others will pan it.

But it’s worth playing. We paid too much—not

more than it’s worth, but more than it’s worth
to this town. Ten reels.—E. C. Hoadley, Temple
theatre, Blissfield, Mich.—Small town patronage.

THE SWAN: Special cast—Nothing to it; very
dull and foolish.—Wm. Croucher, Crescent thea-

tre, Newark, N. J.—General patronage.

DANGEROUS MONEY: bebe Daniels—Fair
program picture. Bebe miscast in this, many
said. Seven reels.—Giacoma Bros., Crystal the-

atre, Tombstone, Ariz.—General patronage.

EAST OF SUEZ: Pola Negri—-This is just

about as poor a Sunday night picture as you
can find. Small towns be careful, because it just

will not please them. Had several walkouts on
it. Pola Negri is no drawing card in this com-
munity and her pictures are high priced, even if

they were reduced just half of what we are now
paying. Seven reels.—Marion P. Bodwell, Para-
mount theatre. Wyoming, 111.—General patron-

age.

MANHANDLED: Gloria Swanson—I thought it

very good, but the box office did not, so I guess
it’s goodbye Gloria. It’s funny that this artist

does not please in small towns, but I believe that
people in small towns do not appreciate good
acting. Seven reels.—F. M. Thoma, Postville

theatre, Postville, Iowa.—General patronage.

THE WANDERER OF THE WASTELAND:
Jack Holt—Fairly good Zane Grey. The Techni-
color helps draw some. Most folks expressed their

idea that they would rather see the picture in

natural colors. Seven reels.—S. G. Fry, Palace
theatre, Omaha, Tex.—Small town patronage.

THE ALASKAN : Thomas Meighan—Have read
some rather discouraging reports on this, so I

was not expecting much, but the picture pleased
our people and I am satisfied. The scenery is

beautiful and I would call it a very good picture.

Don’t raise the admission, though it is not a
special by any means. Seven reels.—H. D. Mc-
Chesney, Princess theatre, Crandon, Wis.—Gen-
eral patronage.

NORTH OF 36: Jack Holt—A splendidly made
picture which follows book closely. Consider it

superior to “The Covered Wagon,’’ although it

does not have the box office value at this time.
Torrence almost steals the show, though the stars

and entire cast are adequate. Paper was not so

good and should be picked with care from press

book. Too much like ‘The Covered Wagon,” and
one of the one-sheets has Beery forcibly embracing
Lois. Poor sheet and scene not in picture at all.

Eight reels.—P. G. Estee, S. T. theatre, Parker,

S. D.—Small town patronage.

NORTH OF 36: Jack Holt—This drew well, but

not as good as “The Covered Wagon.” Some said

it was better, some didn’t like it as well. Most
of them complained it was too near like “The
Covered Wagon.” I thought so myself. Also
didn’t think it the equal of “The Covered Wag-
on.” Only liked Holt in the part better than
Kerrigan.—E. C. Hoadley, Temple theatre. Bliss-

field, Mich.—Small town patronage.

NORTH OF 36: Jack Holt—Everyone liked it

better than “The Covered Wagon,” although not

even half as many saw it. Wonderful photogra-
phy and splendid acting. Eight reels.—F. M.
Thoma, Postville theatre, Postville, Iowa.—Gen-
eral patronage.

PETER PAN : Betty Bronson—Tied this up
with the Boy Scouts and made a little money on
it. It is a wonderful picture and I believe when
properly handled will make any exhibitor money.
Ten reels.—J. M. Thoma, Postville theatre, Post-

ville, Iowa.—General patronage.

THE CITY THAT NEVER SLEEPS: Louise
Dresser—A pretty good program picture. Six

reels.—Wm. E. Tragsdorf, Trags theatre, Neills-

ville, Wis.—Small town patronage.

A MAN MUST LIVE: Richard Dix—If Para-
mount would give us decent paper on this we
could make money on it. Last night, however,
was a flop. Don’t know what it will do tonight,

but it’s a fine picture. Seven reels.—J. M.
Thoma, Postville theatre, Postville, Iowa.—Gen-
eral patronage.

HER LOVE STORY: Gloria Swanson—Nearly
all the reports panned this, but I myself think it

one of the best. Everyone that came was loud
in praise, but they simply won’t come to see

Gloria. This is a high class feature and is worth
playing.—E. C. Hoadley, Temple theatre. Bliss-

field, Mich.—Small town patronage.

OPEN ALL NIGHT: Viola Dana—Wasn’t
many to see this and I was very glad there
weren’t. Of all the poor pictures, this is the bee’s

knees. How could they make one so rotten ? Six
reels.—J. M. Thoma, Postville theatre, Postville,

Iowa.—General patronage.

EMPTY HANDS: Special cast—Business good
and picture seemed to please. Tale of jazz fevered
society girl and strictly business young engineer,
who are swept from lake through gorge and ma-
rooned in wilderness. Seven reels.—P. G. Estee.

S. T. theatre, Parker. S. D.—Small town patron-
age.

LILY OF THE DUST: Pola Negri—Just fair.

This foreign stuff doesn’t seem to take in small
towns.—J. W. Andresen, Lyric theatre. Walnut,
Iowa.—General patronage.

UNGUARDED WOMEN: Bebe Daniels—A fair

program picture only.—Bert Silver, Silver Fam-
ily theatre, Greenville, Mich.—General patronage.

THE FAST SET: Betty Compson—-Patrons
seemed to like this. Rather mushy society tale.

Seems to me that the director slipped when he
had the husband shaking hands, and drinking,
in the final reel, with the lounge lizard, who had
been philandering with former’s wife. Seven
reels.—P. G. Estee, S. T. theatre, Parker, S. D.

—

Small town patronage.

THE FAST SET : Betty Compson—This is

another Paramount we lost money on. Think it

a fine show, but guess everyone here had seen
it.—E. C. Hoadley, Temple theatre, Blissfield,

Mich.—Small town patronage.

THE FEMALE: Betty Compson—A good pic-

ture and splendid acting, but my patrons won’t
fall for a picture with a foreign setting and the
First 40 were full of them. Lost money on
it. Seven reels.—C. S. Watson, Electric theatre.
Caldwell, Kans.—Community patronage.

THE BREAKING POINT: Special cast—Very
good picture but the paper, as usual on all Para-
mount pictures, except the Westerns, has no
drawing power. Seven reels.—J. M. Thoma,
Postville, Iowa.—General patronage.

MERTON OF THE MOVIES: Glenn Hunter-
Have read many good reports on this picture, but
for some reason it failed to please. One reason,
it was too much overdrawn, with the same thing
over and over. People got disgusted before it was
half over. Glenn Hunter played a good part, but
the picture was too long and would have been
much better in about six reels. The general pub-
lic like lots of comedy, but they do not like an
eight or ten reel show. Eight reels.—Marion F.
Bodwell, Paramount theatre, Wyoming. 111.

—

General patronage.

MERTON OF THE MOVIES: Glenn Hunter—

Hugo Ballin directed the screening of
“The Prairie Wife” for Metro-
Goldwyn. It is presented by Eastern
Productions and carries at the head
of the cast the names of Dorothy De-
vore and Herbert Rawlinson.

Of all the overdrawn and sickly productions, this

is the prize. Absolutely untrue to life. Viola

Dana and Hunter very good, but the story is nix.

If I were to buy it now I certainly would kick

myself. Eight reels.—F. M. Thoma, Postville

theatre, Postville, Iowa.—General patronage.

THE CALL OF THE CANYON: Richard Dix—
This is a good picture, liked by nearly all who
came out. The fact that it was a Zane Grey
story helped out some. Seven reels.—H. A.

Davitts, Dixie theatre, Winona, Miss.—General

patronage.

THE CALL OF THE CANYON: Richard Dix—
Very ordinary picture, but Zane Grey’s name
brings them in. Picture is nothing to write

home about, but seemed to please here. Better

than ordinary Western for Sunday, as it is not

strictly a Western show.—Louis A. Van Alstyne,

Quality theatre. Cullom, 111.—General patronage.

THE STORY WITHOUT A NAME: Special

cast—We sure thought this would draw, but did

the smallest Saturday night in a long while. It’s

a dandy action picture. Didn’t hear any kicks

against it. Think it would go fine where action

and Westerns were liked.—E. C. Hoadlley, Temple
theatre, Blissfield, Mich.—Small town patronage.

TOMORROW’S LOVE: Agnes Ayres—Enjoy-
able comedy di-ama with Agnes and Pat O’Malley
doing their best stuff. Six reels.—P. G. Estee,

S. T. theatre, Parker. S. D.—Small town patron-

age.

BIG BROTHER: 'fom Moore—This is a good
picture of the underworld. Mickey Bennett, the

kid, does some good work in this one. Seven
reels.—H. A. Davitts, Dixie theatre, Winona,
Miss.—General patronage.

TIGER LOVE: Antonio Moreno—I was out of

town when this played but, judging from the box
office, it must have had good drawing power.

—

Leo M. Fay, Gem theatre. Socorno, N. M.—Small

town patronage.

A SOCIETY SCANDAL: Gloria Swanson—Fair
picture but of a type which does not go well

here. Have never been able to make any money
with Gloria’s pictures. Eight reels.—E. F. In-

gram, Ingram’s theatre, Ashland, Ala.—Small

town patronage.

FAIR WEEK: Walter Hiers—A salesman with

a hammer came in the day I was advertising this

and I was almost afraid I would have to hide

when people were going out. But it drew a nice

crowd and everyone seemed pleased. I wonder
why some fellows must knock the other felllow’s

product. He sure never makes a sale by it. Five

reels.—Leo M. Fay, Gem theatre, Socorno. N. M.
•—Small town patronage.

A SAINTED DEVIL: Rudolph Valentino—

A

big picture but too long and slow. People walked
out on it. Pleased about 50 per cent. A big
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Seven productions by Buck Jones are
on the Fox schedule for next season.
Elinor Fair is featured with the West-
ern star in “The Timber Wolf,” from
which these scenes were taken.

town production. Not the kind that gives satis-

faction in this size.—Bert Silver, Silver Family
theatre, Greenville, Mich,—General patronage.

MONSIEUR BEAUCAIRE: Rudolph Valen-
tino—Was a little scared of this, as costume
plays don’t go so well, but bought it right and
made a little. Received a number of good com-
ments, also a number not so good. Pleased about
70 per cent. I received a bad print on this. Ten
reels.—Leo M. Fay. Gem theatre. Socorno, N. M.
—Small town patronage.

MONSIEUR BEAUCAIRE: Rudolph Valen-
tino—No picture for the small town. People in

the city may rave about a picture like this, but
the people out here in the sticks don’t know what
it is all about. Eight reels of wasted film.—H.
D. McChesney, Princess theatre, Crandon, Wis.

—

General patronage.

HOMEWARD BOUND: Thomas Meighan—
Very good, a little old, but it seems the older
pictures are cleaner entertainment. Nothing in

this one set the moralists howling. Has a realis-

tic storm at sea. And Lila Lee can still keep
pace with the new baby stars as far as beauty is

concerned. Seven reels.—H. G. Selk, Selk theatre,

Scotia, Neb.—Small town patronage.

TO THE LAST MAN: Richard Dix—This
pleased our crowd. Very good and had very
good business. This one has all kinds of action
and that is what takes in this town. Seven
reels.— -C. E. Holt, American Legion theatre. Elm-
wood. Wis.—Small town patronage.

MAKING A MAN: Jack Holt—Fair picture,

has a pretty good story, one that fits a lot of

present day snobs, who might profit by seeing a
picture of this kind. Six reels.—H. G. Selk,

Selk theatre, Scotia, Neb.—Small town patronage.

MAKING A MAN: Jack Holt—A good picture.

Pleased most of the patrons. Six reels.—A. W.
West, Empire theatre. Wanette, Okla.—Small
town patronage.

WHEN KNIGHTHOOD WAS IN FLOWER:
Marion Davies—-A fine picture. Ten reels would
have been plenty for this picture. Twelve reels.

—A. W. West Empire theatre, Wanette, Okla.—

•

Small town patronage.

THE Man WHO FIGHTS ALONE: William
Farnum—This drew fair, as Farnum is liked.

Birth in third reel spoils the picture. But if

Farnum had the right stories, he sure would
draw. His acting was fine in this and it makes
a good program.—E. C. Hoadley, Temple theatre,

Blissfield, Mich.—Small town patronage.

THE CONFIDENCE MAN: Thomas Meighan—
The poorest thing we ever saw Meighan in.

Some patrons walked out. Meighan bore the

burden in this picture but could not win. Too
much of a handicap. Eight reels.—Giacoma
Bros., prystal theatre. Tombstone, Ariz.—Gen-
eral patronage.

TO THE LADIES: Theodore Roberts—A good
program, nothing big, but clever at that. Film
fine. Six reels.—I. R. Gavin, Hammond theatre,

Hammond. Wis.—Small town patronage.

THE GO-GETTER: T. Roy Barnes—Very nice

program feature. In my opinion better than
many supposed-to-be specials. Has some fine

comedy action, and the suspense is pretty well

sustained to the end. Eight reels.—H. G. Selk,

Selk theatre, Scotia, Neb.—Small town patronage.

THE GO-GETTER: T. Roy Barnes—One of the

best I have had the pleasure of running in a long

time. Pleased a very large Saturday crowd, and
they didn’t hesitate to tell me how much they

liked it. One good bet. Eight reels.—E. F. In-

gram, Ingram’s theatre. Ashland. Ala.—Small
town patronage.

Pathe
THE KING OF WILD HORSES: Rex—Drew

the best crowd we have had for a regular pro-

gram in years, and if one may judge by the ap-

plause. it delighted our audience. More people

stopped as they went out to tell us how well they

liked it than for any show in a year. We feel

grateful to Pathe for letting us have this show at

a price that enabled us to make a profit on it.

Six reels.—C. E. Hopkins, The Hopkins theatre.

Cotter, Ark.—Small town patronage.

SAFETY LAST: Harold Lloyd—This is an old

one. but have to play these old ones to get the

new ones. But they won’t go to see them, or else

have all seen them. Of course, the picture is

worth playing at a fair program price.—E. C.

Hoadley, Temple theatre, Blissfield, Mich.—Small
town patronage.

Preferred
THE BREATH OF SCANDAL: Betty Blythe—

A very good production. Big star cast. Excellent

direction. Good photography. You can’t ask for

more than all of these to make up a good feature.

Pleased our patrons. Seven reels.—Clarence F.

Wagner, Bugg theatre, Chicago, III.—General
patronage.

THE VIRGINIAN: Kenneth Harlan—A bit old,

but vei*y fine. Harlan was perfect. Balance of

cast fine. Why don’t they star Harlan in more
better class Westerns? He is head and shoul-

ders above the average Western lead. Would
like to see him in ‘’The Enchanted Hill.” Come

Larry Semon announces his retirement
from two-reelers after having com-
pleted “The Cloudhopper,” which
Educational releases. Semon is going
over to feature lengths.

on, give us another like “The Virginia.” Seven
reels.—Frank Sabin, Majestic theatre, Eureka,
Mont.—Small town patronage.

MAYTIME: Ethel Shannon—Good picture but
starved to death. Lost money on this one. Seven
reels.—I. T. Brisco, Princess theatre, Elwood,
Ind.—General patronage.

Prod. Dist. Corp.
CHARLEY’S AUNT: Syd Chaplin—If you have

to mortgage the theatre, sell your car, or trade
them the house and lot, by all means buy and run
“Charley’s Aunt,” because all you spend will come
back and then some. If you are tired running
pictures for “prestige,” run this one and make
some jack. It is a freak ; broke our house rec-

ord, formerly held by “Girl Shy.” They came from
all over the country, as we ran it the first in our
county. It is easy to exploit and should be ex-

ploited to the limit. As to the picture itself, it

is about as funny as your mother’s funeral
through the first half, livening up a little toward
the end, but is not the wow that they say it is

by any means. Any Lloyd you might name has
it beaten. But we surely found it a money maker,
something very much out of the ordinary in these
times. It grossed more than “The Covered
Wagon” and “The Sea Hawk” combined for us.

Use plenty of paper and newspaper space. Seven
reels.—Louis A. Van Alstyne, Quality theatre,

Cullom, 111.—General patronage.

CHARLEY’S AUNT: Syd Chaplin—With the
exception of “Girl Shy,” this is the greatest box
office attraction available. Business increases

each day. Play it as long as possible, and then
hold it over a coui)le of days. It will advertise
itself.—Wm. Croucher, Crescent theatre, Newark,
N. Y.—General patronage.

CHARLEY’S AUNT: Syd Chaplin—This is a
real show and the kind that makes you patrons.
Paid a long price, but the exchange want all you
take in on it and you are expected to donate
about all you make on the ones that will get the
money anway, so get on early ; you will have as

much in the end. Eight reels.—R. A. Shobe,
Strand theatre, Monticello, Ind.—General patron-
age.

WELCOME STRANGER: Special cast—This is

splendid entertainment for anybody. A good
story, well worked out, and plenty of comedy re-

lief. It had them going every minute.—Roy W.
Adams, Pastime theatre. Mason, Mich.—General
patronage.

THE SIREN OF SEVILLE: Priscilla Dean-
Very good picture. Some good acting and lots of

action. The fight between the two women was
worth the price of admission, to say nothing of
the bull fight and several other interesting scenes.
Seven reels.—Leo M. Fay, Gem theatre, Socorno,
N. M.—Small town patronage.

NOW BOOKING
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Clara Horton has hnished her role in

"The Wheel,” one of the John Golden
unit for Fox. Harrison Ford and
Mahlon Hamilton also appear in the

Victor L. Schertzinger production.

ROARING RAILS: Harry Carey—Pretty jrood

Carey picture. Carey is like Bill Hart. When he

fiits up in front of the camera and makes love,

or tries to emote, he is a total loss. If they

kept him a half mile away from the camera his

pictures would be better. Six reels.—Wm. E.

Tragsdorf, Trags theatre, Neillsville, Wis.—Small
town patronage.

ON THE THRESHOLD: Special cast—No
drawing power. Poor title ; no stars. Picture

slow, sad and draggy.—Wm. Croucher, Crescent

theatre, Newark, N. Y.—General patronage.

THE CRIMSON RUNNER: Priscilla Dean-
Good picture. Fine scenery, and gi’eat acting. Six

reels.—I. T. Brisco, Princess theatre, Elwood,
Ind.—General patronage.

Selznick
RUPERT OF HENTZAU: Special cast—One of

those foreign pictures that fell down. It is very
good, however, but my patrons just won’t come
out whenever I show one. Never again, if I

can help it. Wonderful cast.—R. L. Nowell,
Idlehour theatre, Monroe, Ga.—General patronage.

United Artists
THE THIEF OF BAGDAD: Douglas Fairbanks
—A big picture every way, with no drawing pow-
er for me. Lost money on it. Twelve reels.

—

C. S. Watson, Electric theatre, Caldwell, Kans.

—

Community patronage.

ISN’T LIFE WONDERFUL?: D. W. Griffith—
Absolutely the poorest Griffith picture I ever saw.
They walked out and held their noses! Oh joy.

what a feeling! Judge for yourself. Ten reels.

—R. A. Shobe, Strand theatre, Monticello, Ind.

—

General patronage.

DOROTHY VERNON OF HADDON HALL:
Mary Pickford—This is the best thing Mary
Pickford ever did. It didn’t draw so well ; guess
my people are acquiring the cocked hat and
sword complex. But I can’t kick. It did just

fair business.—Roy W. Adams, Pastime theatre.

Mason, Mich.—General patronage.

AMERICA: D. W. Griffith—Introduced this

with a school matinee and that helped get the
adults. A very wonderful picture.—Frank Sabin,
Majestic theatre. Eureka, Mont.—Small town
patronage.

AMERICA: D. W. Griffith—We put this picture
on with Legion and Auxiliary, giving 40 per
•cent of profits. Fell about $60.00 short of ex-
pectations. A wonderful picture that should in-

spire every red blooded American and a picture
every man, woman and child should see. Some-
bow or other, it seems that the average person
Is ignorant of the sacrifices of our forefathers in
bringing this republic into existence and do not
care to learn anything about it. Eleven reels.

—

Gunther & Metzger, Palace theatre. Syracuse, Neb.

—Small town patronage.

ROBINHOOD: Douglas Fairbanks—This is cer-

tainly one grand old picture. Drew fairly well

and pleased everybody. The print had seen bet-

ter days years ago, but we managed to get most
of it on the screen.—Roy W. Adams, Pastime

theatre. Mason, Mich.—General patronage.

THE BIRTH OF A NATION: D. W. Griffith—

A big picture that pleased, but did not get

enough people in at 25c and 50c to make any
money. Twelve reels too long.—Geo. Conover,

Marva theatre, Marva, HI.—General patronage.

THE WHITE ROSE: D. W. Griffith—My peo-

ple walked out on this and told me it was an
offensive picture, so I pulled it after one night.

It’s a sentimental thing in the Griffith manner
with Mae Marsh fluttering around as an unmar-
ried mother.—Roy W. Adams. Pastime theatre.

Mason, Mich.—General patronage.

THE WHITE ROSE: D. W. Griffith—A very well

made picture that failed to do business in pro-

portion to rental paid.—W. F. Loibl, Chimes the-

atre, Cedarburg, Wis.—Mixed patronage.

ONE EXCITING NIGHT: D. W. Griffith—Did
a little extra business on this and it certainly

had them gasping for breath.—Roy W. Adams,
Pastime theatre. Mason, Mich.—General patron-

age.

THE HILL BILLY: Jack Pickford—Such a

great change from the ordinary run that it went
over fine. Everybody seemed to like it and many
told me they did. Suitable for any night in the

week. Has lots of action and comedy. Six reels.

—E. F. Ingram, Ingram’s theatre, Ashland. Ala.

—Small town patronage.

THE HILL BILLY: Jack Pickford—Good old

tale of the “We ’uns” mountaineers, with lots of

action and comedy. Poor little Lucille Ricksen
shows up well in this. Photography is rather

dark.—Roy W. Adams, Pastime theatre. Mason,
Mich.—General patronage.

ORPHANS OF THE STORM: D. W. Griffith—
A good picture but too long. Twelve reels.

—

Geo. Conover, Marva theatre, Marva, 111.—Gen-
eral patronage.

WAY DOWN EAST: D. W. Griffith—Outside
of being too long, it's fine. Will get the crowds.
—Frank Sabin, Majestic theatre. Eureka. Mont.

—

Small town patronage.

GARRISON’S FINISH: Jack Pickford—Good
picture where horse races are liked. Drew well
here. Pleased Saturday night crowd. Eight
reels.—Meldrim & Clark, Opera House, Edwards,
N. Y.—General patronage.

TESS OF THE STORM COUNTRY: Mary
Pickford—Brother, if you haven’t played this,

you’re passing up a splendid picture and a money
maker. Our Mary is ’way ahead of other stars.

She shines like a je)wcl. Eleven reels.—Frank Sa-
bin. Majestic theatre, Eur-eka, Mont.—Small town
patronage.

THE IRON TRAIL: Special cast—Good Alas-
kan story which pleased all who saw it. Eight
reels.—Meldrim & Clark, Opera House, Edwards,
N. Y.—General patronage.

BROKEN BLOSSOMS: D. W. Griffith—Oh.
wait until I see that United Artists salesman ! I

never heard one good comment. Titles were so
short one could not read them. I wonder how
old it is, and to think I let him sell me a bunch
like that to get a few I wanted.—Leo M. Fay,
Gem theatre, Socorno, N. M.—Small town pat-
ronage.

Universal
THE SADDLE HAWK: Hoot Gibson—Another

Neal Burns and Vera Steadman have the

leading roles in "Sea Legs,” Educa-
tional-Christie comedy, from which
these scenes are taken.

good one from Hoot. Moves fast and fills the

till. Six reels.—Frank Sabin, Majestic theatre.

Eureka, Mont.—Small tov/n patronage.

THE MEDDLER: William Desmond—I would
consider this picture one of the best that Des-
mond has made. It is much better than “Straight
Through” or “Ridin’ Pretty.” It should please

the Western fans. Some good comedy situations.

Five reels.—Walter Hohlfeld, Opera House, Ed-
mond, Kan.—Small town patronage.

FIFTH AVENUE MODELS; Mary Philbin—
My patrons liked it because of the latest style

gowns. Personally I thought it very high class

for a high class audience. Seven reels.—M. J.

Babin, Fairyland theatre, White Castle, La.

—

General patronage.

THE MAD WHIRL: May McAvoy—A good one
for the kind. My patrons like a little more ex-
citement and more outdoor stuff. However, where
they like pictures on the scoiety style this will go
good. Business fair. Seven reels.—C. V. Ander-
son, Oak theatre, Oakdale, Neb.—General pat-

ronage.
THE SLANDERER: Special cast—Nice pro-

gram picture. Not a Jewel as sold to me.—W.
F. Loibl, Chimes theatre, Cedarburg, Wis.

—

Mixed patronage.

DANGEROUS INNOCENCE: Eugene O’Brien—
Did a fairly good business. A well directed pic-

ture. Of course nothing to rave about. As
usual, good Universal photography. Seven reels.

—Clarence F. Wagner, Bugg theatre, Chicago,
Hi.—General patronage.

FLYING HOOFS: Jack Hoxie—Not enough ac-
tion for my Saturday crowd. They generally

NOW BOOKING
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come out to see Hoxie though so can’t kick.

—

R. L. Nowell, Idlehour theatre, Monroe, Ga.

—

General patronage.

RIDING THUNDER: Jack Hoxie—A good little

Western with plenty of action.—J. W. Anderson,
Lyric theatre. Walnut, Iowa—General patronage.

SPORTING YOUTH: Reginald Denny—Splen-
did picture. Will please any audience. If you
haven’t bought this one you can’t go wrong on
it. I didn’t see it, as I was at the Convention,
where Universal was about 100 per cent. Carl

told us he was going to help us small town guys
and that all he wanted was 10 per cent. That
sure is fine, for some of the others are asking ns

about 90 per cent. Strikes me that Universal
pictures are very well suited for the small town.

Seven reels.—H. D. McChesney, Princess theatre,

Crandon, Wis.—General patronage.

SPORTING YOUTH: Reginald Denny—Abso-
lutely the most exciting picture I have ever

shown. Had the audience on their toes every
minute. The automobile race is a knockout.
Brothers, book this one and step on it. It will

make you some money and afford your patrons
one good entertainment. Seven reels.—E. F. In-

gram, Ingram’s theatre, Ashland, Ala.—Small
town patronage.

THE WESTERN WALLOP: Jack Holt—

A

splendid Western picture.—Bert Silver. Silver

Family theatre, Greenville. Mich.—General pat-

ronage.

THE RECKLESS AGE: Reginald Denny—Very
high class entertainment. Pleased 100 per cent.

What more could anyone ask ? Made to order for

the small town, or where they like action. Seven
reels.—H. D. McChesney, Princess theatre. Cran-
don. Wis.—General patronage.

THE RECKLESS AGE: Reginald Denny—

A

dandy light comedy.—Roy W. Adams, Pastime
theatre. Mason, Mich.—General patronage.

THE SAWDUST TRAIL: Hoot Gibson—Gibson
always gets a crowd. This was a good program
picture. Six reels.—Frank Sabin. Majestic the-

atre, Eureka, Mont.—Small town patronage.

THE SAWDUST TRAIL: Hoot Gibson—Good
Gibson picture ; did a little extra biz.—Roy W.
Adams, Pastime theatre. Mason, Mich.—General
patronage.

THE SIGNAL TOWER: Virginia Valli—Very
good melodrama that drew extra business at

slightly advanced admission. Pleases all classes.

—W. F. Loibl, Chimes theatre, Cedarburg, Wis.

—

Mixed patronage.

MERRY-GO-ROUND: Mary Philbin—This is a
dandy good picture, with beautiful scenery, but
our patronage does not like foreign pictures. The
prints were not in the best of condition, some
several places missing. I saw this picture when
it was first released and know that some of it has
been cut out. Ten reels.—G. M. Castle, Gatliff

theatre. Gatliff, Ky.—General patronage.

THE FIGHTING AMERICAN: Pat O’Malley—
Uncle Carl was right when he labeled this one a

masterpiece of nonsense. Nothing to it but a
few impossible things which carried a little in-

terest. As on all other occasions, received a bum
print from Atlanta exchange. About two-thirds
of the print was printed out of focus. Six reels.

—E. F. Ingram, Ingram’s theatre. Ashland, Ala.

—

Small town patronage.

THE ABYSMAL BRUTE: Reginald Denny-
Had several favorable comments. However, it’s

not to be compared with “Sporting Youth,’’ but
it’s a lot better than Denny’s new one, "Oh Doc-
tor.’’ Film only fair. Eight reels.—H. G. Selk,
Selk theatre, Scotia, Neb.—Small town patronage.

DOUBLE DEALING: Hoot Gibson—This one is

not nearly as good as others we have had of this

star. Why don’t they keep him in Westerns?
Five reels.—C. E. Holt, American Legion theatre,
Elmwood, Wis.—Small town patronage.

THE HUNCH BACK OF NOTRE DAME: Lon
Chaney—Yes, it was all they said. A fine pic-

ture that pleased most people. Ran it during
Lent to a nice audience. Twelve reels.—Leo M.
Fay, Gem theatre, Socorno, N. M.—Small town
patronage.

Vitagraph
THE BELOVED BRUTE: Special cast—Used

this on a Friday, the night of my Western run
and rough stuff, and it was just the kind for that
night. Plenty of good acting and the wrestling
match good. Seven reels.—^M. J. Babin, Fairy-
land theatre. White Castle, La.—Genejral patron-
age.

GREATER THAN MARRIAGE: Lou Tellegen—
Very poor business on this one. Seemed to please
majority those who came. However, not much
punch to it. Seven reels.—S. G. Fry, Palace
theatre, Omaha, Tex.—General patronage.

Waiting at the church! Buster Keaton’s

"Seven Chances" has been released.

It’s a Joseph M. Schenck production

for Metro-Goldwyn.

FEARBOUND: Special cast—Can't say much
for this one except I lost money on it and I am
glad more did not see it. No acting nor action

till last reel. No favorable comments. Several

walked out. Six reels.—Leo M. Fay, Gem thea-

tre, Socorno, N. M.—Small town patronage.

FEARBOUND: Special cast—This is one of

those pictures that, when the show is out, the

manager has to beat it to the basement to fix

the furnace, or get out of sight. Bought it for

two days ; ran it one. Six reels.—R. A. Shobe,

Strand theatre, Monticello, Ind.—General patron-

age.

THE LOVE BANDIT: Doris Kenyon—Excuse
me from any more like this one. Nothing to

draw them in and nothing to hold them after you
get them. Six reels.—Leo M. Fay, Gem theatre,

Socorno, N. M.—Small town patronage.

BORROWED HUSBANDS: Florence Vidor-
Silly, cheap trash. People walk out on you.

Those that stayed made fun of the picture and I

didn’t blame them. Seven reels.—M. Bailey,

Strand theatre, Dryden, Ont., Canada.—Small
town patronage.

CAPTAIN BLOOD: J. Warren Kerrigan—Ex-
cellent. Advertised big and drew good crowd on
Thursday night. Patrons satisfied 100 per cent.

Eleven reels.—Meldrim & Clark, Opera House,
Edwards, N. Y.—General patronage.

FROM THE MANGER TO THE CROSS: Spe-

cial cast—This is old but will sure draw if you
have a church going community. Ran this dur-
ing Lent and did a good business on my weak
night. Six reels.—Leo M. Fay, Gem theatre,

Socorno, N. M.—Small town patronage.

BETWEEN FRIENDS: Lou Tellegen—The cast

worked hard and made a mighty fine feature. All

liked it here.—Frank Sabin, Majestic theatre.

Eureka, Mont.—Small town patronage.

BETWEEN FRIENDS: Lou Tellegen—This pic-

ture didn’t set the world afire with us. Patrons
didn’t kick on it ; neither did they boost it. We
felt like we paid $10.00 too much for this picture

for the size of our town. However, we have
decided on a new policy in our theatre and film

salesmen will soon learn what it is. Six reels.

—

Gunther & Metzger, Palace theatre, Syracuse,

Neb.—Small town patronage.

Warner Brothers
LITTLE JOHNNY JONES: Special cast—

A

good picture. Did not draw but pleased nearly

all in attendance.—Paulson & Risberg, Trio

theatre, Whitehall, Wis.—Small town patronage.

THE PRINTER’S DEVIL: Wesley Barry—
Drew a good crowd and pleased about all of

them. Six reels.—C. E. Hopkins. The Hopkins
theatre. Cotter, Ark.—Small town patronage.

State Rights
BAD COMPANY : Special cast—Just a fair

program picture. Conway Tearle was never any
worse in anything since he was in pictures. As
an actress Madge Bellamy is the bunk. Why
don’t they send her for a long rest? Business
terrible. Photography was very poor. Had to

have another print sent out. Look at it before

you buy it. Six reels.—Clarence F. Wagner,
Bugg theatre, Chicago, 111—General patronage.

THE CRACKERJACK: Johnny Hines—The
picture going public like a Johnny Hines pic-

ture now and then. His features are a change
from all this dragged out love stuff. It pleased
our patrons very much. Business good. Seven
reels.—Clarence F. Wagner, Bugg theatre, Chi-

cago. III.—General patronage.

THE EMPTY SADDLE: Pete Morrison—If this

is a sample of the rest of his pictures, they will

not draw very well. Not much action. Weak
story. Five reels.—Meldrim & Clark, Opera
House, Edwards, N. Y.—General patronage.

THE EMPTY SADDLE: Pete Morrison—Not
much to brag about. Have seen Morrison in

better pictures. Five reels.—Ben Apple, King
theatre, Troy. N. Y.—General patronage.

THE FALL OF A SAINT: Josephine Earle—
This is a picture that will take good in some
places but, as for here, we think it not the kind.

Did fair business only. Six reels.—C. W. An-
derson, Oak theatre, Oakdale, Neb.—General pat-

ronage.

GETTING HER MAN: Ora Carew—Here is

just the type of a picture for a Saturday show.
Too bad we can’t get more like it. Even some
of the adults stayed to see this one twice. Many
stopped to say, “Good picture.’’ ’Nuf sed I Five
reels.—Marion F. Bodwell, Paramount theatre,

Wyoming, 111.—General patronage.

THE GOOD BAD BOY: Special cast—Showed
this picture on a rainy night and I took in $3.09

at the box office. This was a very good picture

and should please 100 per cent anywhere. If

you buy it, tie up with the Boy Scouts. Adver-
tise it, because it is almost as good as a Jackie
Coogan picture. Five reels.—Marion F. Bodwell,

Paramount theatre, Wyoming, 111.—General pat-
ronage.

HARD HITTIN’ HAMILTON: Buffalo Bill. Jr.

—Pretty good Western, with lots of fighting.

Five reels.—C. E. Hopkins, The Hopkins theatre.

Cotter, Ark.—Small town patronage.

LEAVE IT TO GERRY: Billie Rhodes—Fair
comedy drama. Will please about 70 per oent.

Six reels.—Ben Apple, King theatre, Troy, N. Y.

—General patronage.

LET HIM BUCK: Bill Mix—Drew well for us

and seemed to please as an ordinary program
Western. Five reels.—C. E. Hopkins, The Hop-
kins theatre. Cotter, Ark.—Small town patron-

age.

THE RECKLESS SEX: Special cast—Surely a
sure fire little picture. Plenty of stars. Plenty
of action, beautiful photography, careful direc-

tion. Pictures like these sure make you wish all

the independent producing companies would try

to make them as good. Good business. Six

reels.—Clarence F. Wagner. Bugg theatre, Chi-

cago, 111.—General patronage.

TEN NIGHTS IN A BAR-ROOM: John Lowell'

—A good picture. Eight reels.—A. W. West,
Empire theatre, Wanette, Okla.—Small town pat-

ronage.

THREE O’CLOCK IN THE MORNING: Special

cast—Good program picture that seemed to please

most of them.—W. F. Loibl. Chimes theatre,

Cedarburg, Wis.—Mixed patronage.

Serials
IDAHO (Pathe) : Mahlon Hamilton—Just

started this and, although it doesn’t start with
such a heluva rush, it may pick up later on.

Two reels.—Wm. E. Tragsdorf, Trags theatre,

Neillsville, Wis.—Small town patronage.

IDAHO (Pathe) ; Mahon Hamilton—Lay off

this one. Two wild and wooly for any town.
Nothing in it to draw the crowd back. TwO'
reels.—Edward J. Kuehnle, Crystal theatre, Earl-

ville, Iowa.—Small town patronage.

INTO THE NET (Pathe) : Edna Murphy—
This is good. We are on 7th chapter, but no one
will come. Those that do, walk out before the

serial. Our receipts are from 5 per cent to 10

per cent lower than they were when we played

a comedy. If serials draw, this is sure a fine

one, but I can’t see why they would make good
anywhere. Two reels.—E. C. Hoadley, Temple
theatre, Blissfield, Mich.—Small town patronage.

GALLOPING HOOFS (Pathe): Special cast—
As a whole, would say that this pleased the ma-
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Definite and Real

Exhibitors who keep a careful eye on the

box office find that photographic quality on

the screen has an influence with patrons that

is definite and real.

That’s why it’s worth while to make sure

the picture is printed on the film that carries

quality from studio to screen—Eastman Film.

Eastman Film is identified by the

words “Eastman” and “Kodak” in

black letters in the film margin.

EASTMAN KODAK COMPANY
ROCHESTER, N. Y.
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jority. The photography on most of it was punk

and on the last episode it was nothing short of

terrible. You couldn’t push light through it

with a Big Bertha. Two reels.—Wm. E. Trags-

dorf, Trags theatre, Neillsville, Wis.—Small town
patronage.

THE WAY OF A MAN (Pathe) : Special cast—
If you haven’t read the book, you will like the

serial better than if you did. It does not follow

the book at all. It has no following and our

business depends on the feature offering. Two
reels.—C. A, Jordan, Opera House theatre, Cogs-

well, N. D.—Small town patronage.

Short Subjects
EDUCATIONAL

ABOUT FACE: Fairly good. Not as good as

the average Juvenile comedy. Two reels.—A. W.
West, Empire theatre, Wanette, Okla.—Small

town patronage.

DIZZY DAISY : Louise Fazenda—Another home
run for Educational. Print in good condition.

Two reels.—A. W. West, Empire theatre, Wanette,
Okla.—Small town patronage.

NECK AND NECK: A real laugh producer.

Clean and fast. Two reels.—M. Bailey, Strand

theatre, Dryden, Ont., Canada.—Small town
patronage.

ONE NIGHT IT RAINED: Tuxedo—Fairly
good. Not as good as some of the Tuxedo Come-
dies. Two reels.—A. W. West, Empire theatre,

Wanette, Okla.—Small town patronage.

WILD CAT WILLIE: Juvenile—A good kid

comedy. Two reels.—S. G. Fry, Palace theatre,

Omaha, Tex.—Small town patronage.

FILM BOOKING OFFICES
THE GO-GETTERS: George O’Hara—On my

third episode and they are going good. Pleases

better than many comedies, in fact, they prefer

it to a comedy, as a good comedy these days is

hard to find. Too much crazy stuff in them
now-a-days. Two reels.—M. J. Babin. Fairyland
theatre. White Castle, La.—General patronage.

THE GO-GETTERS: George O’Hara—No. 7.

This was as bad as the rest. They have sure been

a terrible failure so far for us. Our patrons

liked “Fighting Blood," and so did we, but these

"Go Getters’’ don’t seem to go over at all. The
title of this was “The Going of Gumming.” Two
reels.—W. T. Davis & Son, Rialto theatre, Sharon,
Wis.—General patronage.

JIMMY AUBREY COMEDIES: They are all

good. Two reels.—Meldrim & Clark. Opera
House. Edwards, N. Y.—General patronage.

POLLY VOO: Jimmy Aubrey—This would be

a good comedy if it were not for Jimmy Aubrey.
If Jimmy could lay aside that comical (?) walk
and undergo a general reformation, his work
would rate much better. Jimmy is trying to use

the old slapstick makeup in modern stuff and it

is like trying to dilute gasoline with water ; it

does not work. Personally I would like to see

Jimmy in a comedy minus his funny ( ?) assumed
personalities. Two reels.—H. G. Stettmund, Jr.,

Odeon theatre. Chandler. Okla.—Small town pat-

ronage.

THE STRIKE BREAKERS: Bray Cartoon—No
good. These Bray Cartoons are the poorest car-

toon pictures I have ever seen. No more for me.
One reel.—Joseph W. Springer, Strand theatre,

Elizabethtown, Ind.—General patronage.

FOX
THE BURGLAR: Van Bibber—These stories by

Richard Harding Davis are the best comedies we
get. Should go big anywhere. Three reels.—H.

A. Davitts, Dixie theatre, Winona, Miss.—General
patronage.

VAN BIBBER COMEDIES: ’The best comedies
ever made ;

something new, and are all knockouts.

Cannot be beat.—A. Y. Dow, Grand theatre,

Coleman, Alberta, Canada.—General patronage.

PATHE
BACK STAGE: Our Gang—Pretty fair Gang

comedy. Two reels.—S. G. Fry, Palace theatre.

Omaha, Tex.—General patronage.

BACK STAGE : Our Gang—Clever as usual,

but nothing exceptional. ’Two reels.—I. R. Gavin,

Hammond theatre, Hammond, Wis.—Small town
patronage.

FLYING FEVER: Good. One reel.—A. W.
West, Empire theatre, Wanette, Okla.—Small
town patronage.

HARD KNOCKS: Charles Chase.—A good
one-reeler.—Wm. E. Tragsdorf, Trags theatre.

Neillsville. Wis.—Small town patronage.

THE HAUNTED HONEYMOON: ’This is a
very good comedy that pleased. The spooky
stuff was a scream with the children. Two reels.

—M. J. Babin, Fairyland theatre. White Castle,

La.—General patronage.

IN THE GOOD OLD SUMMER TIME: Better

than the average Fable.—A. W. West. Empire
theatre, Wanette, Okla.—Small town patronage.

JULY DAYS: Our Gang—The Our Gang
comedies are about the best for this town. Two
reels.—Geo. Conover, Marva theatre, Marva, 111.

—General patronage.

SEEING THINGS: Our Gang—A fair com-
edy. We have shown some better ones from
Our Gang. Two reels.—H. A. Davitts, Dixie
theatre, Winona, Miss.—General patronage.

SHANHAIED LOVERS: Harry Langdon—This
is a good comedy. It is also a good advertise-

ment for Star chewing tobacco. I did not know
this when I ran it, so am passing the informa-
tion on to you boys. Get a tie-up with several

tobacco stores. No doubt if the manufacturers
were properly approached they would furnish
free samples to be given every man entering the

theatre. One reel.—H. G. Stettmund, Jr., Odeon
theatre. Chandler, Okla.—Small town patronage.

SHOULD LANDLORDS LIVE: Arthur Stone
—This fellow Stone is homely enough to be funny,
but they will have to give him something on the

order of Larry Semon’s slapsticks if he is going
over. There is hardly a laugh in this one. The
bozo who directed it must have been on the
wrong lot and under the impression that he was
directing a sob drama. Two reels.—Wm. E.

Tragsdorf. Trags theatre, Neillsville, Wis.—Small
town patronage.

SPORTING ARMOR: Sportlight—A fair Sport-
light. One reel.—Wm. E. Tragsdorf, Trags the-

atre, Neillsville, Wis.—Small town patronage.

TWO WAGONS, BOTH COVERED: Will Rog-
ers—A good comedy with close resemblance to

“The Covered Wagon.” Two reels.—Paulson &
Risberg, Trio theatre, Whitehall, Wis.—Small
town patronage.

THE WAGES OF TIN: Glenn Tryon—A good
comedy and will be enjoyed by practically all.

Glenn Tryon is all right. He looks like an aver-

age chap who has bad luck and we see the com-
ical side of it. Two reels.—H. G. Stettmund,
Jr., Odeon theatre. Chandler, Okla.—Small town
patronage.

UNIVERSAL
GETTING TRIMMED: When it comes to real

honest-to-goodness comedy, your patrons won’t
get trimmed when you play “Getting Trimmed.”

Take the roof down or the roars will raise it.

Two reels.—Ben Apple, King theatre, Troy. N. Y.
—General patronage.

THAT’S THE SPIRIT: Bert Roach—This was
a good single reel comedy. In fact, as good as

any single reel we have ever had from Universal.
It will get a fine amount of laughs from your
patrons. We hope we get more comedies like

this one. One reel.—W. T. Davis & Son, Rialto

theatre, Sharon, Wis.—General patronage.

MISCELLANEOUS
BUBBLES: Inkwell cartoon—Very interesting

and amusing. Makes a delightful part of the
program for our folks. One reel.—C. E. Hopkins,
The Hopkins theatre. Cotter, Ark.—Small town
patronage.

THE COVERED SCHOONER: Monte Banks-
Just an ordinary comedy. Two reels.—C. E. Hop-
kins, The Hopkins theatre. Cotter, Ark.—Small
town patronage.

UP AND AT HIM: Very ordinary comedy
with a few laughs and a good dog. One reel.

—

C. E. Hopkins, The Hopkins theatre. Cotter, Ark.
—Small town patronage.

CLASSIFIED
ADVERTISING

Five Cents per Word Payable

in Advance. Minimum Charge,

$ 1 .00 .

THEATRE FOR SALE
FOR SALE; Only theatre in railroad town of

2500. Priced to sell quick account of having
other show and cannot attend both satisfactorily.

Easy terms. L. M. Fay, Socorro, New Mexico.

THEATRE WANTED
WANTED: To buy or lease theatre in town

of 2000 or more; give full particulars concerning
terms ; length of lease

;
lowest cash price

;
rent

on building; how many seats and all equipment.
State everything in first letter. Address W. J.
Themer, Box 51, Kankakee, 111.

SALESMAN WANTED
WANTED: Salesmen calling on trade to rent

theatres newly patented Vacant Seat Indicators

for ushers. Fine commission proposition with fu-

ture. State territory covered. Guerin Systems,
609 Iberville, New Orleans.

PROJECTIONIST AVAILABLE
FIRST CLASS Projectionist wants steady posi-

tion. Five years’ experience. West preferred.

Address Lee Bellows, Granger, Washington.

EQUIPMENT FOR SALE
FOR SALE: Elegant lot of upholstered opera

chairs, all guaranteed fine condition. Also 279

new veneer chairs half regular price. Bargain on
attraction sign ticket booth, generator, scenery,

music stands, etc. Write us your needs. Atlas

Moving Picture Co., 534 South Dearborn St.,

Chicago.

FOR SALE: 500 elegant 5-ply veneered chairs;

2 Simplex Type S. machines, complete, guaran-

teed condition; 4 Simplex Type S. lamphouses; 2

Peerless arc controls; Generators; Music Stands;

Etc. Write us your needs. Illinois Theatre

Equipment Co., 12 East Ninth St., Chicago.

FOR SALE : Theatre equipment of all de-

scriptions. Write us your needs. Immediate
shipments of used chairs at all times. Hoke
Theatre Supply Company, 845 S. State St., Chi-

cago, 111.

NAME PLATES
DRESS UP YOUR ADS with a good name

plate, 2 sizes, one and two column for $7.50 in-

cluding drawing. L. E. Oakes, Box 393, Janes-

ville, Wis.

NOW BOOKING

lector

‘IViih Malcolm Ivlac Gregor, Claire DuBrey.
Alan Bjjscoe, Bessie Ey&n mi Charles French

1)ir.tcUd. by ; . . .John Ince

SltUased by

^ ~_PB ODUCERS ^ DISTJi/DzUTING —COJlPORATlQ^N
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CHICAGO PERSONALITIES
By J. S. .

’^WO deaths saddened Chicago
^ him circles last week.
On Wednesday morning, Mrs.

Adolph Linick, wife of the secre-
tary-treasurer of Jones, Linick &
Schaefer, died at Wesley Mem-
orial hospital following an opera-
tion. Local services were held
Thursday at Furth’s chapel with
Rabbi Gerson B. Levi officiating.

Thursday night the funeral party
entrained for Los Angeles, where
the Linicks have resided for two
years and where interment will be
held.

The funeral of Mrs. Ted
Meyers, wife of popular “Big
Ted,” was held here Saturday
morning. Mrs. Meyers died in

Omaha, where Ted is managing
the Pathe exchange, following an
illness of several months. The
pallbearers were chosen from the
local Pathe office, where Ted was
a staff member and official for sev-
eral years. They were: Jimmy
Gillick, Oscar Florine, Walter
Nay, Len Ullrich, Chick Keppler
and Ray Nolan.

* *

While at the Milwaukee convention we
put on a cameraman’s hat and took a

dozen or so pictures. On our arrival back
at the office we found we had lost one cap-

tion. In floating around the Row Friday

we spotted one man that looked familiar.

Sure enough it was W. E. Schmidt, Majes-
tic Amusement Company, Kankakee, who
had ‘‘his pitcher took” with Jerry Cadoret
and Albert Lutz of Scranton.

^ ^ ^

Dan L. Martin is on from Kansas City

to cover the South Side for Jimmy Harris
of Associated Exhibitors. Dan loves the

South and his assignment to that section

of the city is simply a precautionary step

against home sickness.
* * >1;

Enterprise Optical Company has a base-

ball league all its own, and they tell us that

it ranks in the major class. The company’s
factories boast two teams, the Motiograph
DeLuxe and the Motiograph Special, the

former winning out in their initial combat,
7 to 4. Here’s the lineup

:

De Luxe—Charles Palmer, 3b; Edw. Sobie, rf;

Adam Pauley, If; Frank Javorsky, 2b; Edw.
Peterick, ss; O. Sandquist, lb; J. Palmer, cf; L.
Palloway, c; H. Gellenthien, p.

Special—Jerry Nejedly, If; F. Hlava, 3b; R.
Tbein, rf; E. J. Wienke, c; M. Moreth, ss; J. A.
Ellis, p; Geo. Fitzgerald, lb; Ed Szomrowicz, cf;
H. Donavan, 2b.

* + *

Every man has his hobby. With some
its golf, with others baseball, fishing, hunt-
ing and the like. But with 7. Gettelson of
F. B. O., its saying a few nice words about
the genius of his daughter. At 20 years of
age, she is considered one of the most
promising of the younger generation of
sculptors. Some of her work will be on
display shortly at the Art Institute.

* * *

Joe Lyon and Ernie Grohe, with their

families, got together over the week-end
and according to latest reports the only
fish served came in cans. Joe fortified him-
self with the latest in fishing tackle, but
that doesn’t mean anything for there’s no
law against selling it to the novice.

* >1= *

Sydney Meyer (everybody remembers
Sydney) came to town last week and let

the boys know that he’s running the Lyric
theatre at Miami, Fla., down where the
exhibitors spend their winters.

Jack Miller and Charles Nathans are in

New York this week meeting with Sydney
Cohen, Pete Woodhull and other members
of the board of directors of the M. P. T.

O. A., to decide on something definite re-

garding the bureau of trade and commerce.

* * *

Dropped in at National Screen to say
“howdy” to 77. C. Young, but the call of
the road had taken him to Indianapolis.

H. C. is a motorist extraordinary. If you’re
planning an automobile trip this summer
let H. C. map it for you for he knows the

good and bad spots in this and other ter-

ritories.
* *

Big news from Security Pictures!

Irving' Mandel has signed for all the

Rayart product for the 1925-26 season.

Irv’s bought a new supply of contracts and
ink.

* * *

/. A. Steinson is back and is the first

eye-witness on the Row to the activities of

our mutual friend, Ray Murray. J. A.
says that Ray’s a regular native son and
can spin just as big a yarn about the

climate as those who have lived there for

a decade or more. Oh, yes ! Speaking of

Sunny California, J. A. returned from the

Coast with a beautiful little cold.

* * *

Al Gallas of Warner Brothers floated

across the lake to Michigan City to spend
the week-end. Lake smooth. No casual-

ties. Fish—^’nough said.

j}? >}s

Earl Johnson (he’s an ambassador or
something) gave a special showing Monday
night to present and past executives of the

American Legion. “The Lost Battalion”
was screened and “Buck” McCullom was
there in person. Earl invited both Lou
Kramer and ourself out, but for ourself

we had to help put this week’s issue to

press or we’d find ourself the member of
some “lost battalion.”

^ ^

George Dembow, Fox manager, was fly-

ing around the territory, hitting such key
cities as Milwaukee and Peoria. Both good
towns.

* * *

One of our boy reporters, Joe Lyon, tips

us off that Indiana was well represented
along the line during the week. There was
O. J. Lambiotte of the New Tivoli at

Mishawauka, and also Oscar Hanson of
the Jefferson at Goshen. Lambiotte is en-
thusiastic about the success of the New
Tivoli, which has just opened.

Chicago
First Runs

(Week beginning May 23)

CHICAGO: “I Want My Man,” First Na-
tional.

MONROE: “The Rainbow Trail,” Fox,
McVlCKERS; “Are Parents People?’' Para-

mount.
ROOSEVELT: “The Lost World,” First

National. (2nd week.)
ORPHEUM : “Introduce Me,” Associated

Exhibitors.
STATE-LAKE: “White Fang ” F. B. O.
RANDOLPH : “A Woman's Faith,” Uni-

versal.

77. L. Gumbiiicr, of Gumbiner Theatrical
Enterprises, Los Angeles and Chicago, ac-

companied by his wife and daughter and
brother Isadore, will leave Chicago June 3-

to sail from New York June 13 on the

Lusitania for Europe. The Gumbiners will

visit eleven countries and spend four
months abroad before returning.

* * *

Dave Dubin will tell the world it

wasn’t a publicity stunt.

Among other things around the
Chicago Educational exchange,
Dubin delivers Kinogram specials
on occasions of great emergency.

Such an occasion arose in con-
nection with the Derby shots—air-

planes from Kentucky, alcohol dry-
ing bath for the negative at the
Rothacker laboratory, autos with
engines running waiting outside the
laboratory to rush the prints out to

Chicago theatres, determination to

scoop the other weeklies—all that
kind of stuff.

Dubin in his favorite Ford rattled
away from the Rothacker plant.

He thought various southside thea-
tres were his destination. Instead
he landed in a police station.

It took him two hours to convince
the police he was not a certain
party wanted in connection with a

recent jewelry robbery.

And then when friends told the
newspapers about it, the city edi-

tors wanted to know since when
Kinograms had installed a publicity
department.

^ ^ ^

E. Arnold Kohn is now out in the Illi-

nois territory for Fox. And while at the
Fox exchange we might comment on the

run on wrist watches among the girls

there. The Misses Hackman, Pearson and
Sheman are ail sporting new ones. What
a life these days for young suitors.

!K * *

Yes, we also had a pleasant week-end.
Ask Lou.

NOW BOOKING



90 EXHIBITORS HERALD June 13, 1925

~ ^ ‘ ^ ^

THEATRE CONSTRUCTION
AND EQUIPMENT

Store, office and theatre building to be erected at New Haven, Conn., by the 70
College Street Corporation of which Arthur S. Friend is president. The the-

atre will seat 3,000 and the completed project involves an expenditure of

$5,000,000.

Marks Brothers House
in Chicago Will

Seat 4,500
The new theatre which Marks Brothers,

pioneer Chicago theatre operators are erect-

ing at Sheridan and Devon, Chicago, will

rank with the largest theatres in the city.

It is to have a seating capacity of 4,500.

The estimated cost of the project is

$2 ,000 ,
000 .

The exterior will be of terra cotta in

ivory shades, ornamented with deep relief

and highly illuminated by nitrogen lamps.

A broad canopy and electric sign will cover
the walk for 90 feet.

* * *

The lobby will be in Renaissance style,

72 feet high and 100 feet long. A grand
staircase of Italian marble and bronze will

lead to mezzanine floor. From the lobby
ceiling two chandeliers of crystal and
bronze will hang. On the axis of the
promenade floor will be a large stained-
glass window extending the length of the

lobby.

Every seat in the auditorium is to be
placed to get full view of the stage. The
proscenium will be very ornamental and
flooded with light in four colors. Organ
grille will be inlaid with glass crystals.

* * *

The main floor is to be surrounded with
loges and on each side of balcony are
three cathedral-type windows lighted from
behind. The dome is to be 100 feet in

diameter and 85 feet from the floor.

Ladies’ rest rooms and men’s smoking
rooms will be very luxurious and there
will be dressing rooms and rest rooms
for actors and ushers.

A stage for the orochestra of 60 mem-
bers and two organs is being planned which
can be raised and lowered.

Friend Heads Company
Building 3,000 Seat

House in East

W ORK on a 3,000 seat motion picture

theater was commenced in New
Haven, Conn, last week by the 70 College

Street Corporation, of which Arthur

Friend is president. The structure which
will house the theater will be a five-story

store and office building occupying a large

plot of ground on College street, directly

across the street from the Taft Hotel and
the Shubert Theatre.

Although the plans of the theatre pro-

vide for a fully equipped stage, it is under-

stood that the plan of Mr. Friend is to

use the theatre entirely for motion pictures.

* * *

Hugh Tallant and Arland W. Johnson,

who together have been responsible for

more than 150 American theatre buildings,

are the architects. Among Tallant’s most
notable work in New York are the New
Amsterdam, Hudson and Lyceum Theatres,

and the Brooklyn Academy of Music.

The interior of the new New Haven thea-

tre, will mark a departure from the old time

theatre architecture. It is understood that

Mr. Tallant has worked out an elaboration

of the interior decoration scheme of the

big assembly room of the Harvard Club
in New York, which is generally conceded
to be the most beautiful assembly room in

the country : it encompasses richness,

beauty, and dignity, and is noticeably de-

void of plush and cupids, tinsel and
radiator bronze.

The front building, when completed, will

be the largest office building in the City

of New Haven.
The bond issue of $660,000 has been un-

derwritten by New Haven bankers, and
constitutes the largest issue ever under-

written in Connecticut.

House Would Cost

125,000 With
WaUs Up

The cost of a theatre on a lot 40
by 130 feet for which side and end
walls are standing is a question sub-
mitted by a Texas exhibitor who
writes

:

“We are contemplating building
a theater on a lot 40 by 130 feet.
We desire to have a stage 16 feet
deep, also a balcony, also two
small shop rooms on each side of
lobby, and a CRY room.
“The side and end walls are

standing, two stories high. We
desire to make as good and cheap
investment as possible.

“This is a small town of 8,000
population and no prospects of
immediate growth.”

Here is the analysis and recom-
mendation of Robert O. Boiler, the-

atre architect of Kansas City, Mo.,
and a member of the “Better The-
atres’ Advisory Staff in response to

this problem

:

“A theatre on a lot 40 by 130 feet,

with stage, balcony, small shops, re-

tiring rooms, and cry room, with side

and end walls already up two stories

high, should be built for in the

neighborhood of $25,000, without
furnishings or equipment.

“The cost of a theatre can vary as
much as the cost of a suit of clothes.

You can get a suit from $10 up. In
giving this approximate cost we are
giving the minimum cost, without
any frills, for a neat, conservative
theatre.

“Such a theatre can be arranged to

seat from 800 to 1,100, depending
upon the requirements. In a city of
8,000 population, with not too many
competitors, we would figure on a

theatre seating approximately l,000

persons, about 750 downstairs and
250 in the balcony.”

C. H. Brown to Build

$250,000 Theatre at

Zanesville, Ohio
Caldwell H. Brown of the Liberty and

Weller theatres, Zanesville, Ohio, has ac-

quired property at a cost of $150,000 which
he will remodel into a modern theatre.

Architects are now at work on the plans

for the new playhouse, which it is declared

will cost $250,000. It is to have a seating

capacity of 2,000. This will make it the

largest theatre in Zanesville.

Mr. Brown started as an exhibitor seven

years ago when he opened the Liberty

theatre. He later leased the Weller thea-

tre for dramatic presentations.
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Sunken Silye
A Mysteiy of the Florida Everglades

from Albert PaysonTerhune-s Novel” Black Caesar’s Clan’’

withAUene Ray and

Miller

Pafh^serial

Loew’s Circuit, New York; Majestic,

Dallas; Majestic, Ft. Worth; Majestic,

Houston; Majestic, San Antonio; Mis-
souri, St. Louis; and scores of other big

houses.

Quality Counts!

“An excellent attraction.’

—M. P. World

“Replete with mystery, romance
and melodrama, and brimful of col-

orful atmosphere. ‘Sunken Silver’ will

hold ’em breathless.”

—Trade Review

Scenario hy Frank Leon SmiLh

“The first three chapters carry
enough action, suspense, excitement,
and romance to indicate that Pathe
is maintaining its high standard . . .

It is tense with excitement.
”

—M. P. News.

George B. Seitz_)

'BooHsd!! !
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Rex Ingram’s
Successor to “ The Four Horsetnerf*

Mare Nostrum
(Our Sea) Blasco Ibanez.

' ^ by Dias^i;v luanM
•vcttn y
ALICE TERRY ANTONIO^ORENO

One of the _ .

Great Productions in

7t

The Talk^ of the Industry

Member Motion Picture Producers and Distributors of America, Inc., Will H. Hays, President.
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(No. 438—Straight From the Shoulder Talk by Ca^l

I want to emphasize the fact that I do not know how long I can

keep open for you the most amazing offer ever made in the picture

business. I refer to the Universal complete service contract.

I MAY WITHDRAW IT ANY DAY. But all exhibitors who have

signed it before that day will be entitled to its full benefits. In other

words, withdrawal of my offer will not withdraw or cancel or affect

contracts signed to date.

YOU HAVE MY PROMISE that I will keep the offer open as long

as I can do so, but the truth is that I have no way of knowing how
long Universal can stand the financial drain of such an offer.

Every small exhibitor who signs for a complete Universal serv-

ice will get approximately two and a half shows for little more than

he has been paying for one show. He will have the call on 26 Jewels

(including the “Signal Tower” group and the glorious first White

List), 26 Western features (including the Hoot Gibsons, the Hoxies

and the Desmonds), 6 serials (“The Fast Express,” “The Iron Man,”

“Wolves of the North,” “The Riddle Rider,” “The Great Circus

Mystery,” and “The Fighting Ranger”), 6 “Fast Steppers,” 12

“Leather Pushers,” 52 Century comedies, 6 Baby Peggy comedies,

52 Universal one-reel comedies, and 52 Mustang Westerns.

IF YOU SIGN THE CONTRACT, you will have a shower of the

best and cleanest pictures in the world thrown at your very head

at a cost of next to nothing. I am doing this to help you keep your

head above water, to encourage you, to stiffen your backbone!
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Small Exhibitors
Laemmlef President of the Universal Pictures Corp.)

WELL, THE CONTRACTS ARE POURING IN. They are com^

ing ten times as fast as I thought they would. I knew this was a

great idea for exhibitors but I did not appreciate its real greatness

until I began to hear from the exhibitors direct. Some of them tell

me it is a Godsend. Some say they would have closed their houses

or sold out for a song if this unexpected piece of luck had not come

along just when it did.

I don’t believe any producer has ever heard the fine things I have

heard since I inaugurated this plan. Some of the exhibitors in the

very small towns are getting this entire Universal service for LESS

THAN IT COSTS UNIVERSAL TO HANDLE THE FILM. Why
shouldn’t they shout? Why shouldn’t they call it a Godsend?

But, like most good things it may not last forever. So I want to

give you fair and honest warning that if you want to cash in on this

thing YOU’VE GOT TO SPEED UP YOUR ACTION AND BUY ON
THE FIRST CALL.

Maybe it’s a crazy offer. Maybe it will cost Universal a huge

sum, but if it serves to keep your house alive, if it gives you the cour-

age to go on fighting for your business life, it will pay me in the

long run.

DON’T WAIT FOR THE UNIVERSAL SALESMAN to visit your

town. Either go to the nearest Universal exchange or write or tele-

graph and find out all about the Universal complete service con-

tract. BUT DO IT THIS VERY DAY!



all timi
a
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Ifor the coming seasoj



WPERBROS
Clcissics of the Screen

for every exhihitot
•who wants to insure
INDEPENDENCE
now and in the future

ARNER BROS., now in direct contact with exhibitors

through its own exchange system, is ready to under^

write your independence.

The Warner Franchise is available to any exhibitor who
wants to insure his independence, not only for the present

season, but for S years to come. Through this Franchise

the exhibitor is guaranteed sufficient high-class product

to maintain forever the independence he treasures.

The details of the Franchise can be learned through

Warner Bros, exchanges.

w:

UNCHISE
imWarnerExchanges 40
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Qood Short Subjects Mean
ADDED DOLLARS at Your Box-

Office ifYou ExploitThem Right

Greater Movie Season
will bring

Greater Movie Programs
with

Greater Short Subjects

“THE SPICE OF THE PROGRAM”
\ /

This is an ideal time to begin Greater
Exploitation For Your Theaten Adver-
tise Your Whole Show* It will mean a

Greater Season for You, with a Greater
Bank Roll*

EDUCATIONAL
FILM EXCHANGES. Inc.

Member, Motion Picture Producers and Distributors of America, Inc., W/77 H. Hays, President



IVe refer you to our subscribers^ among

whom are the largest exhibitors, to

verify our statement that

KI NOGRAMS
IS NEVER BEATEN

Those exhibitors who rely on KINOGRAMS

to reach their screens with the first complete

stories of the big events never have to

disappoint their audiences ---

That’s 'why Kinograms subscribers

contract for 52 'weeks in the year

(f~^d^tuc<CUjorvaJt (f\ctuAxT^
^ __tt r\

"THE SPICE OPTHE PROGRAM" ^t -

EDUCATIONAL
FILM EXCHANGES, Inc.

Member, Morion Picture Producers and Distributors

of America, Inc. Will H. Hays, President



8 EXHIBITORS HERALD June 20, 1925

The booking of Fox Supreme

Attractions for the Hoblit-

zelle Circuit in Dallas, Fort

Worth and San Antonio, Texas,

and Birmingham, Alabama, shows
the determination of Carl Hoblit-

zelle to buy the finest product ob-

tainable for his celebrated Majes-

tic Theatres in these cities for pre-

sentation to the public during the

next season,

Carl Hoblitzelle has a national

reputation as a keen showman.
Keen showmanship and Fox 1925-

1926 product will travel together

in all parts of the country.

DALLAS
FORT WORTH
HOUSTON
SAN ANTONIO
BIRMINGHAM

LIGHTNIN’‘^?feplay that brok themtUs nwdl



in line for

THE IRON HORSE
THE FIRST YEAR
AS NO MAN HAS LOVED
KENTUCKY PRIDE
THANK YOU
HAVOC
LIGHTNIN’
THUNDER MOUNTAIN
LAZYBONES
EAST LYNNE
THE FIGHTING HEART
PART-TIME WIVES
THE DIXIE MERCHANT
THE WINDING STAIR
SIBERIA
4 PETER B. KYNE STORIES
WHEN THE DOOR OPENED
MARRIAGE
THE JOHNSTOWN FLOOD
THE SILVER TREASURE
THE FOOL
THE WHEEL
AND OTHER JOHN GOLDEN PLAYS

L I G HTN 1N ’ that broke the worlds record!



^
TheBiggest Soreen

• Attraction for all

Classes of Theatres

Acclaimed by
Exhibitors
Everywhere

!

WILLIAM FOX presents-^

EARLE
FOXE in~} Earle Foxe

%e ADVENTURIS ^
VAN BIBBER

in SOCIETY-1
FROM THE WORLD RENOWNED STORIES OF RICHARD HARDING DAVIS 5

with FLORENCE GILBERT and an excellent cast

EIGHT SPARKLING HIGH CLASS LAUGH-MAKERS TWO REELS EACH

THIS LEADER OF SHORT SUBJECTS IS
\

BEING HADE ON A MORE ELABORATE I

SCALE THAN EVER BEFORE IN RESPONSE TO :

THE OVERWHELHING PRAISE OF EXHIBITORS ^

WHO CASHED IN ON IT LAST SEASON^

LIGHTNIN’^fkplay that broke the, world’s record!
!

Fox f11m Cd iji 0 rati D a.
-
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MARE NOSTRUM
r

A Rex Ingram Production

! By Blasco Ibanez, author of

r; “The Four Horsemen.”
d With Alice Terry, Antonio

y
Pvloreno. Ingram’s successor

I to “The Four H orsemen. ”

THE MERRY
WIDOW

Director, Erich von Stroheim.

John Gilbertand MaeMurray
as added attractions. The
magnificent picturization of

one of the stage’s greatest

properties. A great clean-up

!

BARDELYS THE
MAGNIFICENT

Starring John Gilbert. With Claire

Windsor. King Vidor, Director.

By Subatini, author of ‘‘The
Sea Hawk,” “Scaramouche,”
etc. The great lover, John Gil-

bert, in a dashing, love-making
role. A glamorous production
entirely in Technicolor

.

THE BARRIER

Rex Beach, author. WithabigAl
Star Cast. The most thrilling o

this famous writer’s works. Public

demand brings it to the screen in;

magnificent production, madeintc
a great, new box-office sensation.

Klondike days. Men of iron . Gold!

Gold ! And beauties caught in the

gilded web of the Yukon!



MAE ^
MURAAYMARION

DAVIES

LON
CHAN&y

BUSTER.
KEATON

^0?M

THE TOWER OF
LIES

Victor Seastrom, Director. Norma
Shearer and Lon Clianey as added

attractions. Tliese three personal-

ities went into the making of “He
Wlio Gets Slapped.” Again in

Selma Lagerlof’s prize novel they

offer a box-office attraciion of

heroic proportions.

THE UNHOLY
THREE

Tod Browning, Director. Starring

Lon Clianey. VVitli Mae Busch,

Matt Moore. The story by C. A.
Robbins is one of the most amaz-
ing romances of tlie underworld
ever unfolded to public gaze. Those
who have seen it declare it far

greater than “The Miracle Man.”

THE AUCTION BLOCK

Rex Beach’s powerful novel. Nor-

ma Shearer as an added attraction.

A great actress in a story of tow-

ering strength, dealing with the

sale of human lives on Society’s

Auction Block. Man-to-rnan
struggle for iiossession of silk-

robed beauty! A great Special

Attraction I

LILLIAN GISH
Two Big Productions

This greatest star has just signed a

long-term contract with Metro-

Goldwyn-Mayer. Miss Gish will

appear in two great pictures, which

in story and production will do

justice to her position as one of

Today’s Biggest Stars.



JACKIE
CCOGAN

AILEEN
PRINGLE

m,

¥

THE
BIG PARADE

King Vidor, Director. Starring
John Gilbert. With Renee Adoree.
By Lawrence Stallings, author of
“What Price Glory.?” Broad-
way’s greatest current success.
A vivid panorama of Doughboy
adventures, loves, thrills— with
powerful heart appeal.

ROMOLA
Lillian Gish, the star. With Dor-
othy Gish. Also Ronald Colman,
William H. Powell. Henry King,
Director. The successor to “The

hite Sister.” Direct from its

legitimate showing at $2 top.
(Geo. M. Cohan Theatre, N. Y.)
Twelve weeks Grauman ’s Egypt-
ian at $2 top. A clean-up at pop-
ular prices.

PARIS
Robert Z,. Leonard, Director.
By Carey Wilson. With Pauline
Starke, Lew Cody. Erte, the
world’s foremost creator of femi-
nine fashions, gives your audiences
the first Erte-gowned Fashion
Special. What a showman marvel
it’s going to be!

NORMA SHEARER
Three Important Productions

The Great Star, Norma Shearer,
in three marvel-productions that

mean a fortune to exhibitors in

1925-26. One is already completed,
final title to be announced. it’s by Samuel
Shipman, wise Broadway playwright, and has
Lew Cody, too. And Technicolor sequences. i

Miss Shearer’s other two starring vehicUs are
equally Big! i



CONWAY
TEARLE

CLAIRE
WINDSOR

LEW
CODY

1?^

m

MAE
Busch

SALLY, IRENE AND
MARY

With Eleanor Boardman,
Sally O’Neill, Renee Adoree,
William Haines. Hobart
Henley, Director. Etiward Dow I-

ing’s famous Broadway stage suc-
cess at last in pictures. Action,
fun, beauties, thrills, comedies—
a big box-office entertainment!

LON CHANEY
As an exclusive Metro-Gold-
wyn-Mayer star, Lon Chaney
will appear in another smash-
ing vehicle, promised to be
the most exciting of his successful

career as a leading box-office
draw. Title and details announced
soon.

MONTE CARLO
Another Erte-Fashion-Tri-
umph ! Against a background
of the notorious Gambling
Paradise, amidst thrilling action,

beautiesappear, gowned inthe strik-

ingfashionsdesignedbyErte. Audi-
ences are awaiting Erte-designed
pictures with keenest interest!

LIGHTS OF OLD
NEW YORK

A Cosmopolitan Production

MARION DAVIES. Directed by
Monta Bell. With an All Star

Cast. From Lawrence Eyre’s

stage success, “Merry Wives of

Gotham. ’’Alieartstory bigger than

“Little Old New York. ’’ Nation-

ally serialized and atlvenised.



WILLIAM
HAINES

ZASU
PITTS

» GERTRUD
Zf OLMSTED

CARMEL
M.YERS

sally
O’NEILL

THE TEMPTRESS
A Cosmopolitan Production. by
Blasco Ibanez, and like his other
great works, “The Four Horse-
men,” “Blood and Sand,”
‘‘Enemies of Women,” “Mare
Nostrum, "will be a gigantic, stir-

ring drama. A story of Beauty’s
mad flirtation with wealth in South
America and the continent. Na-
tionally serialized and advertised.

THE TORRENT
A Cosmopolitan Production. By
Blasco Ibanez, whose name is con-

nected with the outstanding box-
office hits of film history. This
novel is hailed as his greatest pic-

ture story and it will be made into

a powerful colossal epic of screen

entertainment, featuring Ailcen
Pringle in a cast of big names. Na-
tionally serialized and advertised.

BUDDIES

A Cosmopolitan Production starring

MARION DAVIES. From George
Hobart’s successful play, two years

on Broadway and then toured the

country. Pathos, drama, humor
in a marvelous audience story. A
big supporting cast. Nationally

serialized and advertised.

FRED NIBLO
One Big Production

The director of “The Mark of

Zorro,” “Blood and Sand,” “Ben
Hur” and other outstanding tri-

umphs will make one gigantic

production this year that will be

worthy of his name and fame.

Watch for tlie announcement.

1
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PRETTY LADIESTHE MYSTICTHE FLESH AND
THE DEVIL

THE CIRCLE
Monta Bell, Director. With
Zasu Pitts, Tom Moore,!
Lilyan Tashnian, Ann Pen-:ffl

nington. By Adela Rogers St. SI

Johns. The story of a husband.®

reclaimed from a life of wine, J
women and song. Ann Penning- ®
ton as added attraction. Scenes;®

in Technicolor.

Tod Browning, Director.

With Aileen Pringle, Conway
Tearle, Mitchell Lewis. A sen-

sational exposure of fake spine

mediums, beauties who bleed the

rich; the first great showman pro-

duction to dramatize one of the

big newspaper topics of Today;

Frank Borzage, Director.

With Eleanor Boardman,
Malcolm McGregor. From
the two-year stage success by
Somerset Maugham, author
of “Rain.” A frank presentation

of tangled romances in Society’s

innermost places.

Victor Seastrom, Director.

Starring John Gilbert. With
Carmel Myers. From the

classic novel of Herman Su-

dermann. It is the successor

to “He Who Gets Slapped.”



SUN-UP
Edmund Goulding, Director. W'iili

Pauline Starke, Conrad Nagel,
Lucille La Verne. The stirring

Broadway stage success of two
years. By Lula Vollmer. Great
dramatic conflict. A passionate

love. Mountain feuds. A battle

to death. A masterful play made
into a virile screen rrjmance!

NEVER THETWAIN
SHALL MEET

A Cosmopolitan P oduction. Di-

rected l)y M auriccTourneur. With

Anita Stewart, Bert Ly tell, Huntly

Gordon. Peter B. Kyne’s million-

copy best-seller of California and

the South Seas now a viviil rftmance

of the screen. Nationally serialized

and advertised.

THE SPAN OF LIFE

Starring Lon Chaney. With
Pauline Starke, William Haines.
Director, Jack Conway. The fa-

mous Sutton Vane stage play of

America, London, Africa. Thrills,

throbs, love. One scene shows a

human bridge spanning a gaping
chasm, body clutching body!

THE EXQUISITE SINNER

With Conrad Nagel, Renee
Adoree. From Alden Brooks’
sensational novel “Escape.’ ’ Josef

von Sternberg, Director. A son of

wealth takes the gypsy road to

romance and finds beautiful adven-
tures of love. Directed by the

new screen genius, it is the sur-

prise picture of the new year.

RAMON NOVARRO
Three Great Attractions

The handsome star of “Ben Hur”
will be seen in three big, sure-fire

hits. Thrilling love-making stories

that the public wants. His first is

a romance of the Annapolis Naval
Acailemy. Taken with cooperation

of the government. A star with a

profit-following in three big hits!

TIME, THE COMEDIAN

Robert Z. Leonard, Director.

With M ae Busch, Lew Cody,
Gertrude Olmsted. Kate

Jordan’s story of a home-
breaker, revealing the love
thief who preys on Youth and
Beauty. A great dramatic pro-

duction.

MONEY TALKS!

Rupert H Lighes’ greatest story.

Alf Goulding, Director. With
Eleanor Boardman, Conrad
Nagel. Successor to Excuse
Me !

” with the same author,
director, stars. The theme is the

Almighty Dollar. And it’s a

masterpiece

!

AN EXCHANGE OF
WIVES

With Eleanor Boardman,
Lew Cody, William Haines,
Renee Adoree. Hobert Henley,
Director. Cosmo Hamilton’s
smashing Broadway comedy-
drama. The story of a husband
with young ideas. A delight for

all audiences.

THE MYSTERIOUS
ISLAND

Jul es Verne’s companion story to

“Twenty Thousand Leagues Un-
der the Sea.’’ It will be one of

the most ambitious pictures ever

filmed; undersea scenes done by

J. E. Williamson
;
many sequences

in Technicolor. A big, thrilling

entertainment!

MAE MURRAY
Two Big Productions

Mae Murray will appear in two big

Metro - Goldwyn - M'-* ver produc-
tions in 1925-1926, in vehicles such

as she has never before been seen.

Coming after her great triumph in

“The Merry Widow,’’ the public

will want to see this gorgeous star

in her newest and greatest successes.

LOVEY MARY

King Vidor, Director. With
Sally O’Neill, the Wonder
Find. By Alice Hegan Rice

and a continuation of her fa-

mous “Mrs. Wiggsofthe Cabbage
Patch.” The sunshine kid of an

orphanage in delightfully human
adventures.

WOMEN AND
WIVES

The best-seller novel of Harvey
Fergusson. With Eleanor Board-

man, Conrad Nagel. A money-
maker at book-stores because it’s

built of human stuff, the joys, the

tears, the drama that go to make
an audience success.

A LITTLE BIT OF
BROADWAY

From Richard Connell’s novel of

a beauty among the white lights,

her folks back home, a reputation

at stake, the boy who waited and

another who wanted. It’s got the

audience wallop. Director and

important cast to be announced.

JACKIE COOGAN
Two Great Hits

Two winning Jackie Coogan pro-
ductions. By M’illard Mack, who
wrote“The Rag Man. ’’ They will

give Jackie even greater opportuni-
ties for the heart appeal and human
touch. Again the lovable waif in

tattered clothes. Watch for “Dirty
Face, ” and “Old Clothes, ” sure-

fire hits!

BROWN OF
HARVARD

America’s most famous coi

lege classic, by Rida Johnson
Young. With Conrad Nagel,
Eleanor Bftardman. A surprise

sensation, pep, youth, heart-inter-

est in the story of Harvard’s fa-

mous racing crew!

THE REASON WHY

Elinor Glyn’s world-famous
romantic novel, her successor
to “Three Weeks” and “His
Hour.” Jack Conway director.

With the wonderful lovers Aileen
Pringle, Conway Tearle. And a

great cast in a sumptuous Glyn
gold-getter.

Metro-Goldwyn-Mayer Productions

presented by Louis B. Mayer

others in METRO-
GOLDWYN’S

The-Talk'Op

The-Industry-

Pictures

For 1925-26

DANCE MADNESS

With Aileen Pringle, Lew Codv.
By S. J. Kaufman, the famous
nationally syndicated author. A
romantic love drama between
a man of wealth and an obscure

beauty. Aileen Pringle, as the

siren, more ravishing than in

“Three Weeks.”

and
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A LUXURIOUS production

of Alfred Savoir’s famous
frisky French farce “Banco,”
which delighted New York as a

stage play for a year. The story

of a lovely lady of Paris and her

two husbands. From Clare

Kummer’s adaptation. Screen
play by CLARA BERANGER.

A
JUNE

Q>aramounl

Q>icture

ADOLPH ZUKOR and JESSE L. LA5KY present

OST-AWlFt
William deMille’s
sparkling comedy production

nvLth)

ADOLPHE MENJOU
RETA INISSEN

ROBERT AGNEW
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S'*

IRVIN WILLAT'S
production of thefamous novel by

JOSEPH C. LINCOLN
WITH

LOIS WILSON
WALLACE BEERY
WARNER B#XTER

A j f , ,, t^V “
. ^Adolph Zvkor mciJes^ L Lasky^

]

Member Motion Picture Producers and Distributors of America, Inc.—Will H. Hays, President



June 20, 1925 EXHIBITORS HERALD 13

I

I

CL Qaramount Qicture

D edicated to the “^Sweet-

hearts of the World”—that’s

the winning eatehline for this de

Inxe love comedy. All the world

loves a lover, especially movie fans.

And how they will love the nifty

Norse newcomer, Greta Nissen,

who makes love as it should

be made! And romantic Ricardo

Cortez. And that side-splitting

pair of comedy villains, Wallace

Beery and Raymond Hatton.

Sada Cowan, who wrote “Blue-

beard’s 8th Wife,” adapted the

story. Howard Higgin directed.

“In the Name of Love” is a

Greater Forty release, coming to

you in August along with Allan

Dwan’s “Night Life of New
York,” Crnze’s “Beggar on Horse-

back,” Richard Dix in “The Lucky

Devil,” “Rugged Water” and “The

Street of Forgotten Men.”

PRESENTED BY

ADOLPH ZUKOR and JESSE L. LASKY

WITH
Ricardo Cortez
Greta nissen
Wallace Beery
RAYMOND HATTON
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The Girl

from

His Past

It was his wedding night. Sud'

denly, out of the darkness into

the bright lights of the mat'

riage party, stumbled this

bruised flower from the streets

—the girl he had promised nevei to see again,

the girl to whom he should have given the

name he was now about to give to another

woman.

It was a terrible moment in his life—even more ter-

iible than he knew. For because of the coming of this

strange,pale girl, one of the party was to become forever

an outcast, one a convict, and one was to be murdered!

Moments as tense as this follow each other tumultuously in

The outstanding dramatic success of New York’s current theatrical season. Now
being produced as a great photoplay with LEWIS STONE in the leading role-
directed by RUPERT JULIAN— under the personal supervision of

CECIL B. De MILLE.
For release by

PRODUCERS DISTRIBUTING CORPORATION
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another audience
winner from Colleen.'

SMS Jew Torl{ Critics

— it is a good show/*
Umerlcan

"—Colleen Moore a delight in

her latest. Will be liked by
every audience”

Morning Telegraph

the delightful little Miss Moore

in a picture giving her an
opportunity to register vivacity

almost continuously for two
hours at a stretch"

World

jted
^*1

Foreign Highu ContxoUed L

Fii-si National Fictuves Inc.

38^ Madison Avenue. New York /

Members if Motion Picture Producers and Distributors of America Inc,~WlIl Hays PraLitnt

There is nothing better than a

A ‘3ir4t national IHcture
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Members ef Motion Picture fVoducers ond Distributors of America Iiic.-^WIII Hays J^uUnt

they ll like

this one I
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Canada Welcomes
American Producers
The invitation of the Canadian

government to American motion pic-
ture producers to make pictures in
Canada, as expressed last week by
Mr. Raymond S, Peck, director of
the motion picture bureau of the
Canadian government, before a meet-
ing of the Associated Motion Picture
Advertisers should require no repe-
tition. An appreciation of the invi-
tation should be shoivn by accept-
ances of it whenever possible.

The attitude of the Canadian gov-
ernment in welcoming American pro-
ducers should contribute to the
already abundant good-will that ex-
ists between America and our neigh-
bor on the north. The Canadian
government is, of course, anxious to
make known its scenic beauties and
natural resources to the world at

large but certainly no hardship will

be imposed upon the producer who
can use the stupendous natural
beauty of Canada as a background
for a picture.

* * -X-

Picture Players in

Radio Broadcasting
The Christie Film company,

through A1 Christie, has pronounced
a definite policy with reference to

motion picture artists engaging in

radio broadcasting. Mr. Christie has
issued instructions that all contract
players must decline to engage in

radio appearances. He takes the po-
sition that the radio is a serious com-
petitor of the exhibitor’s business,

and because of this it should receive

no help from motion picture sources.

We do not believe that the radio

should be ignored or that there

should be any attempt made to fight

it. On the contrary, we feel that the

motion picture industry should make
the radio an aid to the motion pic-

ture business and its powers of pub-
licity should be utilized in every

practical and legitimate way.

But, in keeping with the position

of Mr. Christie, there is a grave ques-

tion that motion picture artists

should be permitted to broadcast.

Our opposition to this is based not
so much on any possible benefit or

assistance that the appearance of pic-

ture artists may mean to radio, in
strengthening it as a competitor of
the theatre, but rather because such
appearances tend to destroy the illu-

sion about players. In the same way
that personal appearances in theatres
are almost invariably disadvantag-
eous to the particular players and to

the industry at large, so are appear-
ances by radio.

Notable Increase

In Patronage
With the Herald’s tenth anniver-

sary just ahead we think it is inter-

esting to note that this publication
alone among the four national mo-
tion picture trade papers now stands
materially ahead of the volume of
advertising carried during the boom
days of 1920.

While each of the other three pub-
lications in the field have experi-

enced substantial losses in patronage
as a result of the tightening up proc-

ess that has been in effect since 1920,

the Herald has been able to build up
steadily.

This is, of course, of interest to

advertisers because it exhibits the

conclusions, with reference to publi-

cation values in the field, of the com-
posite judgments of leading execu-

tives and space-buyers.

It is of interest to readers gen-

erally because this additional patron-

age means that greater resources are

available for the production of a

publication that will be constantly

more interesting, more valuable and
more serviceable.

Visit Theatre

for Health’s Sake
In the midst of the recent torrid

heat wave, which made no exception
for Chicago in its visitation to the
Middle West and East of America,
Health Commissioner Bundesen of
the City of Chicago took 50 em-
ployes of the health department out
of their sweltering offices and brought
them one afternoon to a downtown
theatre—for their health’s sake.

It therefore appears that it was the
opinion of Health Commissioner
Bundesen that the healthiest place
for a group of his employes on a par-

ticularly sweltering day was a mo-
tion picture theatre.

Dr. Bundesen is an acknowledged
authority on matters of health and
sanitation. It is of more than casual

importance that he should have thus
so strongly endorsed the comfortable
surroundings of a motion picture the-

atre on a hot summer day.
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Next
Week—
Tenth

Anniversary

Number
Next week the Herald will

commemorate its tenth anni-

versary with the publication of

a Special Anniversary and

Studio Number.

Many notable features of

general and timely interest will

be included.

Developments in the studio

branch of the business will be

reported and considerable in-

teresting material will be pre-

sented which will have as its

objective making the activities

and aims of the production

branch of the business better

known and better understood

by the exhibitor.

Note will be made of the ten

years of progress of the Herald,

hand in hand with the develop-

ment of the motion picture in-

dustrv.

Re-Takes

ELL, we’re glad that’s over ! The
* ’ Shriners convention ! They have all

gone home—all those who didn’t buy cor-
ner lots and remain here—and business is

getting back to normalcy.

* *

The visitors had a great laugh at Cali-
fornia’s expense over the weather. “It

never rains in June” is a stock expres-
sion, but something went wrong with the
schedule. The one delegation that came
equipped with rubber boots, raincoats and
umbrellas had the laugh on everyone.

^ *

It’s the first time it has rained here in

June, say the Old Timers, since the govern-
ment took over the Weather Bureau.

* 'dc *

Wrong Data
According to latest estimates there are

314 persons to every automobile in Cali-
fornia. When one tries to get anywhere
in a hurry around Hollywood, however,
one wonders if those figures shouldn’t read
314 autos to every person.

* *

Handy
Los Angeles has the dial system of tele-

phoning, and anyone can get his own
wrong number here.

* * *

It’s the Bunk
Once in a while a wise press agent gets

an inspiration for a story about his par-
ticular client that doesn’t agree with facts.

A recent story about a certain “movie”
star being made an Indian princess, got a
laugh, because it appears “there ain’t no
such thing.”

* * *

An Artist

Louise Fazenda, who is building herself

a nice new bungalow, says she’s no archi-
tect but she’s a darn good eraser, and when
the builder puts in a partition she doesn’t
want, she gets busy with her art gum and
rubs it out.

* * *

Old Chinese Proverb
A film is no stronger than its weakest

plot.
* * *

Pretty Soft

The fellow who invented the balloon
tire has been granted a basic patent and
he’s all swelled up. He’s going to rubber
around and try to make the manufactur-
ers pay him royalties on every tread.

* *

My Kingdom for a Horse
It looks as though Pat O’Malley, the

Universal star, would be compelled to buy
a horse. Fifty-six fan letters last week
stated they would enjoy him more if he
rode. He rides a donkey in “My Old
Dutch,” which is a step in the right direc-

tor to write a horse into his next story.

45 * *

Hard Job
Sam Goldwyn has a contract with Lois

Moran, a new child star, which is automat-
ically cancelled if she becomes “sophisti-

cated or modernized.” Wonder what a

young girl does to avoid becoming sophis-

ticated?
* * +

Famous Last Words
It’s good stuff—given to me by a

Shriner.
R. M.
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Receipts Rise, Colleen’s

Photo Gets Honored Place
(Special to Exhibitors Herald)

ALBANY, N. Y., June 9.—
There is a rather unusual story
behind the fact that Colleen
Moore’s picture is the only one
that adorns the walls of the pri-

vate office of Griswold theatre in
Troy, N. Y. According to the
story, a picture in which Miss
Moore appeared as the star was
shown at the Griswold and at-

tracted such crowds it really
marked the turning point in the
theatre’s history. Up to that time
the house had been having rather
hard sledding. The shift came al-

most overnight, and while it is a
question just what part Miss
Moore played in the change, the
fact remains nevertheless that her
photograph is the only one in the
private office.

William Ferguson
to Succeed Bonus
at Metro-Goldwyn

(Special to Exhibitors Herald)

NEW YORK, June 9.—William R. Per-
guson, who has been prominently asso-
ciated with Goldwyn and Metro-Goldwyn
for the last six years, has been appointed
exploitation manager by Edward Bowes
to succeed Eddie Boons, resigned. How-
ard Dietz, director of advertising and pub-
licity, will supervise the exploitation de-
partment.

Boons has resigned from Metro-Goldwyn
so that he may enlarge his activities and
include industrial exploitation in his work.
At present he is writing a book on ex-
ploitation .

Previous to joining the Metro-Goldwyn
forces, Ferguson discharged managerial
duties with marked success in various New
England theatres, among them the Scollay
Square Olympia, the Gordon’s Washington
Street Olympia, all in Boston; the Olympia
at Lynn, Mass., and the Olympia at Chelsea,
Mass.

Before entering the theatre business,
Ferguson was a newspaper man, having
been advertising and circulation manager
for the Gloucester Daily Tunes and for the

Lynn News.

Fox Opens New Office

For N. Y, Territory
(Special to Exhibitors Herald)

NEW YORK, June 9.—Fox sales or-

ganization for New York, Long Island
and Northern New Jersey will be housed
June 15 on the fourth floor of Capitol
Theatre building, Broadway and 51st
street, to meet the demands of increased
business. There will be individual offices

for the New York and New Jersey man-
agers, the short subject department and
the booker.

Pays $2 on Preferred
(Special to Exhibitors Herald)

NEW YORK, June 9.—The board of
directors of Famous Players yesterday de-
clared the regular quarterly dividend of
$2 a share on the preferred stock, payable
August 1, to stockholders of record at the
close of business on July 15. The books
will not close.

Directors Select Committee
to Work Out Play Date Plan

Sagal in Charge of Bureau Funds—Nathan Yamins, W. A.

Steffes, Julian Brylawski and Sydney S. Cohen Also

Members of Commerce Body—Dues Readjusted
(Special to Exhibitors Herald)

NEW YORK, June 9.—The first definite action toward establishing the

bureau of trade and commerce, or play date bureau, was taken last week
when the board of directors of the M. P. T. O. A. held its first meeting since

the Milwaukee convention.

A committee was appointed with full power to work out the details of the

play date bureau and the decision was reached to keep the funds, management
and development of the bureau a distinct unit from the M. P. T. O. A.

Report Checks Received for Trade Bureau Fund
L. M. Sagal, national treasurer of the M. P. T. O. A., was selected to act

in the same capacity for the bureau. He already has deposited the money
received from the I. M. P. P. D. A., Universal Pictures and F. B. O. in a sepa-

rate fund. While no official statement has been made, it is understood that

checks have been received from the I.

versal for the same amount, and from

The committee appointed to work out
details with the above named companies
and others under consideration consists of
Nathan Yamins, W. A. Steffes, L. M.
Sagal, Julian Brylawski and Sydney S.

Cohen. Jake Wells and James Ritter are
alternates.

No action was taken relative to selec-

tion of a man to head the play date bureau.
This duty undoubtedly will devolve on
the committee in conjunction with the dis-

tributing companies. Although Cohen’s
name has been mentioned for the post,

the national chairman states positively that

his selection is out of the question, as his

manifold duties in connection with the na-
tional organization leave him little time
for the conduct of his own personal busi-

ness.

Dues Changed Slightly

The board also selected the first week
in June as the date of the convention next
year in Los Angeles.
The 1924-25 plan governing dues

.
was

adopted with this alteration : Theatres in

towns under 2,500 population be assessed

$5 per annum, and in towns under 5,000

$10 per annum. The schedule of dues now
in operation is as follows:

Theatres of 500 seats or nnder $26 per
annum ; theatres of 500 seats or under
$52 : theatres of 1,000 to 1,500 seats $78

;

theatres of 1,500 to 2,000 seats $i04

;

theatres of 2,000 to 2,500 seats $156; all

theatres in towns under 2,500 population
$5 per annum; and all theatres in towns
under 5,000 population $10 per annum.

Recommendations for the engaging of
the services of an organization manager
were made and adopted.

The report and recommendation regard-
ing arbitration and the standard exhibition
contract submitted by Joseph M. Seider
and approved at the Milwaukee conven-
tion, was endorsed, and a committee was
appointed following the decision of the
board to confer with producers on the
approved standard contract, and also rela-

tive to the resolution adopted at the con-
vention regarding the inability of theatre
owners to secure film.

To Carry Out Mandate
After due deliberation and in considera-

tion of the fact that the negotiations for
putting into operation the mandate of the
convention in relation to the allocation of
product, unfair competition and unfair
competitive methods of circuits and chains
of theatres operated by producer-theatre
owners, the committee further recommend-
ed that the trade bureau committee should
also be the committee for the carrying

M. P. P. D. A. for $50,000, from Uni-
F. B. O. for $25,000.

out of the resolution in relation thereto

passed at Milwaukee.

A subcommittee of the board, including
national president, R. F. Woodhull, selected
the following new members of the exec-
utive committee at large, the executive
committee and vice-presidents

:

VICE-PRESIDENTS: W. S. McLaren, Jack-
son, Mich.: Joseph W. Walsh, Hartford, Conn.;
Theodore L. Hayes, Minneapolis, Minn. : C. C.
Griffin, Oakland, Cal.

EXECUTIVE COMMITTEE-AT-LARGE : Dave
Adams, Concord. N. H. ; Dave Bershon, Santa
Monica, Cal.; J. C. Brady, Toronto, Canada;
H. M. Crandall, Washington, D. C. : Frank H.
Durkee. Baltimore, Md. ; D. A. Harris, Pitts-
burgh, Pa. ; David J. Hennessey, Newark. N. J.

;

Ernest Horstmann, Boston, Mass. ; William
Jencks ; Topeka. Kan. ; Prank Koch, Rochester,
N. Y. ; Dan Markowitz, San Francisco, Cal.

;

Joseph Mogler, St. Louis, Mo. ; H. J. Schad,
Reading, Pa. ; J. H. Silliman, Milwaukee, Wis.

;

Martin G. Smith, Toledo. O. ; E. R. White. Liv-
ingston, Mont. ; John Ackerman, Cincinnati, O.

;

H. Alexander, Toronto. Canada ; R. V. Bassen,
Minot, N. D. ; A. J. Bethancourt, Huma, La.

;

E. H. Bingham, Indianapolis, Ind. ; E. A. Boe-
deeker, Bozeman, Mont. ; Max Bryant. Rock Hill,

S. C. : William Cadoret, Wilkes-Barre, Pa. ; C.
E. Daffin, Tallahassee, Fla. ; J. R. Denniston, Mon-
roe, Mich. ; A. D. Dennis, Montreal, Canada

:

L. O. Davis, Hazard, Ky. ; J. Friedman, St.
Paul, Minn. ; Hay Grombacher, Spokane, Wash.

;

O. C. Hauber, Pine Bluffs, Ark. ; Walter Hays,
Buffalo. N. Y. : Claude Hansen, Redffeld, N. D.

;

C. E. Hildinger, Trenton, N. J. ; H. H. Hoke.
Taylor, Tex. ; W. C. Hunt. Wildwood. N. J. ; J.

M. Hone, Seattle. Wash. ; Will Horowitz, Jr.,

Houston, Tex. ; A. J. Kleist, Pontiac, Mich.

:

Solomon Levitan, Madison, Wis. : Henry H. Lus-
tig, Cleveland, O. ; Ray Lewis, Toronto. Canada

:

C. M. Maxfield, New Hartford, Conn. ; F. J.

McWilliams, Madison, Wis. ; L. M. Miller, Wich-
ita, Kan. ; A. B. Momand, Shawnee. Okla. ; Mor-
ris Needles. New York City ; M. J. O’Toole,
Scranton, Pa. ; H. T. Palmer. Fairport Harbor,
O. ; Hector Pazmezoglu, St. Louis Mo. ; William
Quinn, Los Angeles, Cal. ; Charles Rapoport,
Philadelphia, Pa. ; C. M. Pattee, Lawrence. Kan.

:

I. W. Rodgers, Cairo, 111. : J. Louis Rome, Bal-
timore. Md. : M. A. Rosenberg, Pittsburgh, Pa.

;

Rudolph Sanders, Brooklyn, N. Y. : C. B. Sawyer,
Kankakee, 111. ; Charles Sybert, Moundsville, W.
Va. ; Michael White, Dover, N. H., and C. E.
Williams, Omaha, Neb.

Japan*s Censorship Fee
2 1-2 Cents on 3 Meters

(Special to Exhibitors Herald)

WASHINGTON, June 9.—Japan’s na-
tional centralized motion picture film cen-
sorship regulations effective July 1 provide,

censorship fees of TYz cents for each three

meters of original films and one cent on
duplicate films, according to a report from
Acting Commercial Attache Rhea at Tokio.
Duty on motion picture films, whether

new or previously exposed, into Iracq,

Mesopotamia, has been changed from 20
per cent ad valorem to about $1.65 for 120

meters.
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mm
"NT EW YORK .—Raymond Cavanagh says

' he never drifts into his favorite bev-

erage place until late in the evening for

the liquor is then that much older. . . .

J. Marcus Mullin of Fifth avenue was once

Jim Mullin of Broadway. . . . Harry

Reichenbach toastmasters the film golf

tournament dinner and then sails for

Europe to recuperate. . . . Jimmy

Grainger, filmdom’s greatest traveler, left

for another coast trip, to be gone several

weeks. . . . Jack Lloyd sailed for the

other side to look after the interests of

D. W. Griffith, Inc. . . . Frederick

Wynne-Jones, managing director of UFA-

USA, gave a luncheon at the Astor to a

lot of hungry trade paper people, just be-

fore sailing for Berlin. . . . Marcus

Loeiv, in person, will open his Coney Island

theatre. . . . Irving Lesser proved him-

self Harry Reichenbach’s only rival as a

toastmaster while presiding at the Bernarr

Macfadden luncheon. . . . Arthur Les-

lie did not do any weight lifting to en-

tertain the guests of Mr. Macfadden. . . .

Harry Rat liner says why should he, as

there were no dumbbells there.

Lou Jacobson, comfortable and debonair

in spite of the heat, took one peep at a

thermometer, shed his coat and collar and

bought himself a fan. . . . Harvey Day
says the intense heat has caused him to

get into a very physical condition. . . .

Harry Roivson, of Ideal Films, is here

again from England. . . . Ralph Spence

has tied up with Sam Rork to adapt a

story for Leon Errol. . . . Roxy says

getting his own theatre won't make him

too proud to broadcast on the radio and

Joe Plunkett is accordingly pleased. . . .

Harry Brand, president of the Wampas,
hasn’t said a word about California weather

since arriving in heated New York, and
is still able to be about as a unit. . . .

Robert T. Kane has opened offices at 6

West 4Sth street as headquarters for- his

First National production activities. . . .

Joseph M. Schenck arrived in New York
in time to enjoy the heat but hasn’t said

he does. . . . Jules Levy, of Universal,
is making a trip over the Eastern territory

and Ned Marin of same is doing ditto

over the Western. . . . Mike l,evee
is here from the coast and threatens to

play golf at the tournament. . . . Fred
Hamlin, the press agent who worked him-
self into a hospital, is convalescent and
promises not to do it again. . . . Joe
Berger, of Pro-Dis-Co, was the life of
the party at the opening night at Lights
Club, in Freeport. . . . Charles H.
Christie is here from the Coast.
Dave Mountan, of Richmont Pictures, says
he didn’t realize what a nice street Broad-
way is until he returned from Europe.

IV. R. Ferguson has succeeded
Eddie Bonus as exploitation manager of
Metro-Goldwyn Pictures. . . . Howard
Dietz, of the same company, is vacation-
ing in the mountains of Virginia and un-
der suspicion of practicing up for the
golf tournament.—SPARGO.

This is a reprochirtion of

the gold medal >vhich will

be awardetl by Hugo Ries*

enfeld of the Rivoli the-

atre. New York, for the

best short subject pro-

duced dtiring the 1924*25

season.

Pete Smith (right), Metro-Coldwyn-
Mayer publicist, thought he had our
Chinese edition. E. S. Clifford, our
managing editor, tried to explain, but—

~

failing in his efforts we turned Pete
over to Bill Weaver, and Bill convinced
Pete that he was trying to read the
“world's greatest" up-side-down.

Actors and actresses famous in earlier days who are now inmates of the Actors Fund
Home were the guests at the Capitol theatre, New York, of Elizabeth Cooper, author
of “Drusilla with A Million," F. B. O. picture which ran at the playhouse during the
week of May 24. Among the guests were such celebrities as Zittela Flynn, Mrs. Fr.'tnk
Cotter, John C. Cheviot, Virginia Buchanan and Susan Chisnell.
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Send Staff to the Theatre on
Desk Time, Says Health Head

Talk of Ice-Cooled Air Being Injurious Is “The Bunk,”

Declares Commissioner Bundesen of Chicago—Holds

Visits to Picture Houses Promote Efficiency

Industries can promote the health of their personnel, increase the effi-

ciency of their organization and reward their employes for a good day’s

work by sending them to a cool, sanitary and well ventilated motion picture

theatre on office time. That is the conviction of Dr. Herman N. Bundesen,
commissioner of public health of the city of Chicago.

Takes 50 of Office Force to Theatre

To carry his conviction into action. Dr. Bundesen took 50 of his office

force to one of the Balaban & Katz downtown theatres the other afternoon.

Harry Ridings, general manager of Cohan’s Grand Opera House, has
offered the same kind of cooperation and the commissioner says there is

no doubt but that similar arrangements could be had from all showhouses.

Despite Heat Big
Crowd Attends
Craze Premiere

By JOHN S. SPARGO
NEW YORK, June 9.—“Beggar on

Horseback,’’ the latest James Cruze pro-

duction for Paramount, was given its pre-

miere last Friday night at the Criterion

theatre, following a successful ten weeks’

run of “Grass.” In spite of the intense

heat a good crowd turned out to see the

picture.

An innovation in motion picture presen-

tation was sprung in the way of one act

play which preceded the showing of the

film. The stage play was written by Marc
Connelly and George S. Kaufman, and the

latter in collaboration with Dorothy Park-

er, wrote the prologue which was given

with a Broadway cast in which well-known

actors appeared.

The playlet is entitled “Business Is Busi-

ness” and is a satire on big business as the

story of the picture itself is a satire on

social and legal affairs of the day.

The lobby and electrical display in front

of the house is the most striking and ef-

fective yet seen on Broadway. This was

designed and built under the personal di-

rection of Harry Reichenbach and is easily

a step beyond the many exploitation ideas

which have made him dean of all men in

this line of business.

Robertson Enterprises

Plans to Have Seven
Detroit Houses Soon
(Special to Exhibitors Herald)

DETROIT, MICH., June 9.—James N.

Robertson Theatrical Enterprises plans to

have not less than seven theatres here

within the next two years. Theatres op-

erated include Cinderella and De Luxe.

The Roosevelt will open in August. An-

other will be opened at Charlevoix and Mt.

Elliott streets, seating 2,000. One will be

built on the East Side and two on the

West Side.

Buttertield Makes
Entry Into Grand Rapids

(Special to Exhibitors Herald)

GRAND RAPIDS, June 9.—Speculation

as to what W. S. Butterfield will do with

the Powers theatre here which he recently

leased indicates it will be turned into a

motion picture theatre. This is ButterfielTs

first invasion into this city and gives him

a hold in every city in the state outside

Detroit.

Action Against Globe
Company to Test Eight

Hour Law for Extras
(Special to Exhibitors Herald)

HOLLYWOOD, June 9.—Action has

started by the state department of labor

to test the eight hour law in its applica-

tion to motion picture extras. Formal com-
plaint has been made by Mrs. Ollie Bald-

win against Globe Pictures Corporation.

Mrs. Baldwin worked with ISO others in

scenes for “High and Handsome,” directed

by Harry Garson, from the morning of

May 15 to 5 a. m. May 16, it is said.

The labor commissioner contends that

motion picture studios are engaged in the

manufacture of films and are a manufac-
turing mechanical or mercantile establish-

ment. Fred W. Beetson, representing the

Association of Motion Picture Producers,
is in Sacramento representing the industry

before the commission.

Dr. Bundesen emphasized the value of

proper equipment, ventilation and cool-

ing devices to the theatre in the sum-
mer months and in the winter as well.

Denies Iced Air Is Injurious

“We are boosters for our Chicago the-

atres,” he said. “They are cool, com-
fortable and refreshing. And by the

way, any talk about ice-cooled air being
injurious to the health is the bunk.
“Here is the way it stands with us.

In the health commissioner’s office we
work the entire staff hard. We pound
them hard all day and that means from
9 to 5 9’clock. There is no loitering in

this office. Now that makes a long day
and they deserve a reward. Not only
that; sending them to the theatre is a

business proposition with me. It pro-
motes efficiency.

“The properly ventilated and cooled
theatre provides more than recreation
for the staff. There is the comfort and
relief from the heat. Then, too, the
music has a beneficial and recreational

effect after the hard grind in the office.

Weekly Visits All Summer
“We gauge the time of sending the

personnel over to the theatre by two
things. First there is the matter of con-
venience to the showplace when there

is such a large group. In the second
place, of course, there is the element of

office convenience. The time we think

best is from 3 to 5 o’clock, after a hard
day at the desk. The time of the week
also depends upon the theatre man’s
convenience and the condition of our
office matters.
“We hope to be able to keep up this

plan all summer and have adopted it as

a regular procedure for health and serv-

ice. For that matter, the idea is a good
one for the winter months as well.”

Dr. Bundesen indorsed from a health
and efficiency standpoint the “Greater
Movie Season,” which Will H. Hays,
president of Motion Picture Producers
& Distributors of America, is putting
over for the month of August.

Exhibitor Accused of
Violating Labor Law
(Special to Exhibitors Herald)

ALBANY, N. Y., June 9—Following a

visitation last week by the State Troopers
to American theatre in Canton, Alec Pa-
payanakos, a veteran exhibitor in northern
New York, was ordered arrested on a

charge he had been running the theatre

without possessing a certificate of compli-

ance under the New York state labor law.

Mr. Papayanakos’ attorney asked the house
be allowed to remain open Saturday night,

after explanation that Mr. Papayanakos
would at once get the certificate. It ap-

pears that when Mr. Papayanakos bought
the house three years ago he understood
the laws had been complied with.

Former Allen Theatre
at Regina Is Reopened

(Special to Exhibitors Herald)

REGINA, SASK., June 9.—Metro-
politan theatre, formerly the big Allen,

lias been reopened by the present owner,
George Broder, after being a number of

months under lease to Paramount West-
ern Corporation. The house is now
under the direct management of Major
I. Graham, who has been in charge of

Grand theatre.

Improving Business Conditions Indicates

Repeal of Admission Taxes Next Year.
(Special to Exhibitors Herald)

WASHINGTON, D. C., June 9.—Continued improvement in business con-

ditions, now foreseen, is expected to result in a surplus of $500,000,000 in the

federal treasury at the end of the fiscal year 1926, which begins July 1, with

the consequence that the next session of Congress will be urged to make
drastic cuts in the revenue law.
A fight is looming between the administration and the democrats, which

will include the income surtax, gift and estate taxes, and the publicity of in-

come returns. The only change in the law which seems assured is in the

"nuisance” taxes, including that on admissions, to the repeal of which the

administration is pledged.
The recommendations to be made to Congress by Secretary Mellon next

fall will probably include a cut to about 15 per cent in the surtax rnaximum.
The corporation tax, now 12^2 cent, will also come in for consideration.

A plan is prepared by the democrats for a graduated tax.



22 EXHIBITORS HERALD June 20, 1925

Erie designed this Metro-Goldwyn-Mayer float which partic ipated in the Shriners’ pageant at the Coliseum, Los Angeles.
The picture also shows the fantastic and bizarre costumes worn by the Metro-Goldwyn-Mayer girls on the float. With
the startling contrasts in light and shade of the float itself as well as the striking creations adorning the girls, Erte lent a

novel touch to Metro’s part in the spectacle.

Business “Bum” in Film Row
But “Great” at Golf Tourney

More Than 200 Out for Trophies—Meet Finally Leaves Long Island

Film Companies and Trade Papers Offer Awards
(Special to Exhibitors Herald)

New YORK, June 9.—There isn’t much doing in film circles in New
York today. It’s all doing out at Briarcliff Lodge, where the Spring
Film Golf Tournament is being held, with more than 200 golfers

and near golfers striving for trophies, good scores or anything else they can
grab off.

For the first time in several years the film golf tournament got away
from Long Island and it was feared by many that the long trip up into
Westchester county would have a tendency to cut down the attendance,
but these fears were groundless.

The entries commenced coming in earlier

and in greater number than ever before,

and before the day’s play is over it is ex-

pected that attendance records will again

be broken, even if there is no fracture of

golf records.

For the past several seasons, both spring

and fall tournaments have been held at

either Belleclaire Country Club or at Sound
View Golf Club, on the North shore of

Long Island. Both of these places were
outgrown and it was necessary to look

for more spacious quarters for caring for

the dinner which ends the golfers’ day’s

outing. For this reason Briarcliff Lodge,
which is a two-hour auto ride up the Hud-
son River, was chosen.

Many handsome trophies, most in the

form of cups, were given by individuals

and companies in the industry, and these

are always hotly contested for. Among
the donors of trophies are:

Film Daily, “Exhibitors Herald,” Mo-
tion Picture News, Film Booking Of-
fices, Universal Pictures Corporation,
Pathe Exchange, Rothacker Film Manu-
facturing Co., The Stanley Company of
America, Warner Brothers, Artie Steb-
bins, Reuben Samuels, Jack Cosman, M.
S. Schlessinger.

The Exhibitors Herald trophy is a

handsome bronze placque mounted on a

heavy oak shield. The bronze shows, in

has relief, a golfer in the act of driving

off the tee. The placque proper is 10 by
13 inches and the oak shield on which it

is mounted is 17 by 21 inches.
Following are the entrants: Allcoate, Jack,

Film Daily : Baker, C. Graham, Fox ; Barnstyn, J.

C., Brit. & Cont. Trading ; Beach, Rex ; Beach,
F. A., United Artists : Beatty, Jerome, Universal ;

Bilson, George, First National : Blair, George,
Eastman Kodak ; Blumberg, Milton. Reuben Sam-
uels. Inc. : Blumenthal, Louis, 16.50 Broadway

;

Botsford, A. M., Famous Players ; Brady, Richard.
Eastman Kodak : Brazill, Dr. M. J., 400 West
147 St. ; Brilant, Arthur, Pathe ; Brock. Louis,

First National ; Brooks. E. O., Pathe ; Brown,
George. Universal ; Bruckman, Geo. W., 75 Maiden
Lane ; Bruenner, H. H., First National ; Cameron,
Rudy, Lambs’ Club ; Camp, Walter, Jr.. Inspira-

tion : Carlos, Abe ; Chatkin, D. J.. Educational ;

Christie. Charles H. ; Clark, John D., Famous
Players : Cohen, Jack, C. B. C. ; Cohen, Emanuel,
Pathe News ; Cosman. Jack, 1540 Broadway

;

Cranfield, R. T., Cranfield & Clarke ; Creske, H.
H. ; Creske-Everett Agency ; Cron. James A. : Ex-
hibitors Trade Review ; Curtis, Edward P., East-
man Kodak : Crosbie, F. B., First National ; Dan-
ny, Film Daily ; Deibel, C. W., Youngstown, O. ;

Dillon. George, P. D. C. ; Dintenfass, Mark ; Eb-
enstein, Arthur, Herbert Ebenstein Co.. ; Edelhertz,
Bernard. American Hebrew ; Edman, Adolph, Sim-
monds-Kann Enterprises ; Eschmann, E. A., First
National ; Evans, Tom, National-Evans Lab. :

Farallo, Dario, First National ; Feist, Felix, Metro-
Goldwyn ; Ferber, Jack, Lakewood theatre. Lake-
wood, N. J. : Fields, Cy, Harding Engraving

:

Frank, W. B., Hal E. Roach ; Friedman. Leopold,
Loew’s, Inc. ; Gallup. G. Bruce, Mrst National ;

Gaylor. E. S.. Jr., Morgan Litho. ; Gerety, Tom,
Universal : Getz, William, care Arthur Stebbins ;

Giumant E. M., Creske-Everett Agency; Gillett,

E. K., Peoples Home Journal ; Glucksman, Jacobo,
729 Seventh Ave. ; Goetz, Ben, Consolidated Film
Industries ; Goetz. Henry, Consolidated Film In-
dustries ; Goldberg, Albert S., 1540 Broadway

;

Goldburg, Jesse, Independent Pictures ; Goldstein,
E. H., Universal ; Gourlay, Jess. First National ;

Graham, Arthur Butler, 25 West 43rd St. ; Grey.
Albert L., D. W. Griffith ; Guliek, Earl, O. J.

Gude Co. : Guliek, Paul, Universal : Hammons, E.
W., Educational ; Haring, Charles, Haring & Blu-
menthal : Hatschet, Gene, 455 Seventh Ave. ; Hed-
ley, Al, care Sterlip Co. ; Hornstein, Joe, Howells
Cine Equipment ; Hess, Gabriel, M. P. P. D. A.

;

Hirsh, Melvin, Aywon ; Hirsh, Nathan, Aywon

;

(Continued on Page 26)

Hays Chooses Trotti,

Young City Editor, for

Public Relations Post
(special to Exhibitors Herald)

ATL.^NTA, GA., June 9.—Lamar Trotti,

city editor of the Atlanta Georgian and
Hearst’s Sunday American, has been chosen
by Will Hays for head of the press division

of the department of public relations of

which Col. Jason S. Joy is director. He
took up his new duties yesterday.

Here Trotti was secretary and editor of
the Better Films Bulletin published by Bet-

ter Films Committee of Atlanta which fits

him peculiarly for his recent appointment.
He is said to be the youngest man to be-

come city editor of the Georgian.

Boat Wreck Strands
Balaban and Guests

When Barney Balaban of Balaban &
Katz took a group of friends out in

his motorboat recently and the craft

struck a rock, tearing off the propeller,

Barney and his guests sipped lemonade
while scanning the Evanston, 111.,

shoreline for help. After several hours
they were towed in by Captain Otto
Fricke and his crew from the Evanston
Coast Guard.

Lila Lee Nets $100,000
on Wall Street Margins

(Special to Exhibitors Herald)

NEW YORK, June 9.—Cleanup of

$100,000 in Wall Street in a few days
is credited to Lila Lee. She is said

to have netted $16,000 the first day by
dealing in margins on class “B” Max-
well Motors Company stock, and in-

creasing her profit until purchase of

6,000 shares at 111 and sale at 120

brought her total to $115,000.

Paramount’s German Agent Sails

NEW YORK.—Peter N. Brinch, last of the

foreign representatives of Paramount to sail fol-

lowing the international meeting, left May 30

for Germany, where he is manager of the Berlin

office.

Iowa Man Buys in Seattle

SEATTLE, WASH.—R. W. Steen, who formerly
operated the Opera House at Atlantic, la., haa
purchased the Palm theatre, Seattle, Wash.
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Metro-Goldwyn-Mayer made a big showing in the Shriners pageant, staged at the Coliseum in Los Angeles in connection with
the national convention of the order, which recently closed there. Atop the Boat, left to right, are the following officers,

directors and stars of the corporation: Fred Niblo, director; Gertrude Olmstead, Rene Adoree, Louis B. Mayer, vice

president in charge of production ; Claire Windsor, Irving Thalberg and Harry Rapf, studio executives.

F. B. O. to Start

New Series with

Alberta Vaughn
(Special to Exhibitors Herald)

NEW YORK, June 9.—Film Booking
Offices soon will launch a new series, “The
Adventures of Maisie,” from the short sto-

ries of Nell Martin, as a further effort in

the field of short subjects, following the

success of “The Pacemakers,” “The Go-
Getter,” “The Telephone Girl” and “Fight-
ing Blood.”

Alberta Vaughn will be starred in the

new series, with Larry Kent likely to play

opposite her and with Albert Cooke and Kit
Guard, comedians, in important roles.

Production will start as soon as a director

has been chosen. “The Adventures of
Maisie” appeared in Top Notch Magazine.

Director Wesley Ruggles is shooting the

final scenes of Episode 12 of “The Pace-
makers,” which will wind up that series.

Skirholl Will Manage
Frank Lloyd Pictures
(Special to Exhibitors Herald)

NEW YORK, June 9.—Joseph S. Skir-

boll has been named business manager of
Frank Lloyd Productions with full charge
of studio productions and superintendence
of other business affiliations. Mr. Skirboll

has been Western district manager for
First National Pictures the past two and
one-half years and was associated with
Richard A. Rowland when distributing ex-
changes were started, after legal battles be-
tween Motion Picture Patents Company,
Edison Company and independent produc-
ing and releasing organizations.

Bolt Kills Manager of
Theatre on Golf Links

(Special to Exhibitors Herald)

GUTHRIE, pKLA., June 9.—A bolt

of lightning killed F. H. McQuilkin,
Enid theatre manager, injured another,
and felled several others when it struck
a tree at Guthrie Country Club in a
tournament.

F. B. O. Float Wins Trophy
LOS ANGELES—Film Booking Offices’ float

took first prize in electrical parade of the
Shriners last Thursday night.

German Import Curb Widens
Field for American Pictures

Native Producers Put Out Cheaper Films So They Can Obtain

More Features From U. S.—Bryson, Answering Lord
Newton, Praises British Taste for Photoplays

(Special to Exhibitors Herald)

NEW YORK, June 9.—Europeans want high class pictures. While
new German import regulations have stimulated production of films in

Germany for domestic use only, it is only of cheaper pictures so that
owners of such productions may be able to import the best American films,

and James V. Bryson, managing director of European Motion Picture Com-
pany of England, distributors of Universal product, declared here that the
English public also has excellent taste for good pictures. Mr. Bryson gave
the lie to Lord Newton’s statement to the house of lords that “what the
people want is to see expensive and attractive females.”

Market for American Films Widens
Under a new import system in Germany a foreign film can be imported

only by such German renting firm as can certify it has also released a
German-produced picture of approximately the same length as compensa-
tion, according to Douglas Miller, assistant commercial attache in the
Berlin office of the department of commerce. The result is that German
producers are giving less attention to putting out large feature films for
export, and this widens the market for good American photoplays. ..

Average cost of putting out a German
picture for home consumption is placed
at $35,000, with lighting sometimes cost-
ing more than the entire salary roll.

The best known stars have their own
companies, and many companies are em-
ploying foreign stars, but the less known
featured players get a fixed salary of 150
marks a day while the film is being pro-
duced and the lowest grade of supers
get only 10 marks a day while working.
Cloudy weather is common in Berlin and
that means more studio shooting with
resultant increase in cost. Many studios
produce their own electricity. Scenery
and settings do not require an elaborate
outlay.

Costume Pictures Popular
Costume pictures are popular in Ger-

many, though their field is limited. “My
Leopold,” made recently by UFA, is an
example. Then there are the society
pictures, such as “The Comedy of

Hearts,” the well liked military photo-
plays, the plotless type exemplified by
“The Way to Strength and Beauty” (a

physical culture film) and travelogs.

Continued limitation of the number of
foreign pictures is advocated by the cen-
tral committee of the German film in-

dustry, which also protests against fur-
ther censorship restrictions and demands
reduction of the amusement tax now run-
ning 10 to 50 per cent.

Britons Demand Quality
Two hundred film theatres have closed

in the last six months, the attache re-

ported; only 45 per cent of the others
are open every day and the business of
film renters has declined 50 per cent in

two years. Yet the interest in American
pictures has not dropped and there is an
enlarged field for the higher class pic-

ture plays.

In challenging Lord Newton’s charge
Mr. Bryson said the average Briton is

well qualified to decide for himself as
to the type of picture desired. He said
“The Hunchback of Notre Dame” went
over in splendid style and that quality
will satisfy the British public no matter
who makes the picture. The same was
true of Universal’s “The Signal Tower,”
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Twenty-four sheet block poster in blue, yellow and red

Hays Men in Field to Launch
“Greater Movie Season”

L. R. Brager in Chicago to Supervise Campaign With Ralph
Kettering Acting as General Manager of Drive.

W ITH exhaustive campaign books in their portfolios, exploitation men
from the headquarters of the Motion Picture Producers and Dis-
tributors’ Association have gone into the field in an effort to make

this August a record box office month. They are the men who will put into

concrete form the plans for a national “Greater Movie Season.”

I
N charge of the campaign in Chicago
is L. R. Brager, who will be assisted

by Ralph Kettering of the Jones, Linick
& .Schaefer theatres, as general manager

of the local drive,

and the following
publicity com-
mittee :

Lou Kramer,
Universal, chair-

man: A1 Sobler,

B a 1 a b a n Katz
Midwest; Harry
Earl, Lubliner &
Trinz; Russell
Moon, Para-
mount; Da n

Roche, Producers
Distributing Cor-
poration; Charley
Raymond, Bala-

ban & Katz, and Jay M. Shreck, Ex-
hibitors Herald.
Under present plans a mass meeting

of exhibitors will be held in Chicago
this week, or early next week, at which
time a cooperative plan for the local and
state campaign will be discussed.

In Los Angeles, the campaign is

already under way under the supervision

of the Wampas, which last year

sponsored one of the most successful

“Greater Movie Seasons” in the history

of pictures.
* * *

Members of the Wampas also are co-

operating in the national campaign. A
letter from Jerome Beatty, director of

“Greater Movie Season,” to Harry
Brand, president of the Wampas, de-

tails phases of the campaign which have
not been published heretofore. The let-

ter reads:

“We want as many sets as possible of
costumes and properties used in dif-

ferent pictures. The thought is this,

that included in one set, for instance,
would be a gown worn by a star, a
necktie worn by the leading man, a
cigarette box, a picture that had some-
thing to do with the plot, and, perhaps,
a paper knife that appeared in the pic-

ture. Each of these properties should
bear a tag signed by the actor who used
it stating, T wore this gown when
I played “Mary” in such and such a
picture.’ With each prop should be a
still showing this prop in use. Included
in the picture should be a card telling

the history; for instance, ‘This gown and
these articles were used by Jim Jones in

the “so and so” production under “such
and such” a title.’

“These will be displayed in windows in

various cities and awarded as prizes in

the national contest. Each company
will furnish me an inventory telling me
what sets have been made up and I will

assign them to the different exhibitor
committees throughout the country.

* * *

“Our national contest will have as a

grand prize two trips around-the-world
on the steamship ‘Belgenland.’ We have
asked the Chambers of Commerce of

Los Angeles and Miami each to con-
tribute two trips for second and third

prizes.

“The contest will be conducted in

newspapers throughout the country in

connection with theatres and the prizes

will go for 300 word articles on some
subject that has not yet been definitely

selected”.

Fox Chart Dates

Releases of 1 74

Short Subjects
(Special to Exhibitors Herald)

NEW YORK, June 9.—Fox Film Cor-
poration has devised a chart to simplify

to the exhibitor the releasing schedule on
the short subjects. The 174 short reel films

are divided into six groups, the Van Bibber
Comedies, O. Henry series, the series en-

titled “The Married Life of Helen and
Warren,” Fox Varieties, Imperial Come-
dies and Fox News. Following is a resume
of these subjects and their release dates:

Eight Van Bibber two-reelers will be released.

The first date is Aug. 9, then come Sept. 20,

Nov. 1, Dec. 13, Jan. 24, March 7, April 18 and
May 20. Robert Kerr, assistant to George Mar-
shall, who stepped into the breach when Marshall
became ill, is directing the Van Bibbers, and has
finished “The Apache” and “The Ski Jumpers”
and is busy on “Tbe Big Game Hunter.”
George Marshall wields the megaphone for the

O. Henry stories, released Aug. 16, Sept. 27,

Nov. 8, Dec. 27, Jan. 31, March 14, April 25

and June 6.

J. G. Blystone directs “The Married Life of

Helen and Warren.” with the releases Aug. 23,

Oct. 4, Nov. 15, Dec. 27, Feb. 7, March 21, May
2 and June 13.

With Ray L. Hall as directing head of Fox
Varieties, the first will be released Aug. 23, the

others following on each second Sunday. The
first Fox Imperial Comedy will be distributed

Aug. 20, the others making' their bow each second
Sunday. Truman Talley, director-in-chief of Fox
News, is adding to both editorial and camera
staffs. Fox News will be released every Wednes-
day and Saturday.

“Ten Commandments”
Will Ran 9,980 Feet
(Special to Exhibitors Herald)

NEW YORK, June 9.—Paramount
will release “The Ten Commandments’’
at 9,980 feet. It has been played as a

roadshow attraction.

Errol Lands Steady**
(Special to Exhibitors Herald)

HOLLYWOOD. June 9.—Leon Errol,

following his success as a screen comedian

in “Sally,” has signed a long term con-

tract with First National.

Thieves Loot Ayres Home
HOLLYWOOD—Agnes Ayres’ home was robbed

of $4,000 worth of jewelry Friday.

Ralph Kettering
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New York City Theatre Men
Hold Aloof from State Body

Gotham Exhibitors Not in Attendance at Syracuse Meeting

—

National President Woodhull to Deliver Message to

Country’s Showmen at New Jersey Conclave

New Jersey Plans Biggest Meeting

(Special to Exhibitors Herald)

NEW YORK, June 9.—If the state convention of the Motion Picture

Theatre Owners of New Jersey does not turn out to be the greatest gathering

of a similar nature ever staged by an exhibitors’ state organization, it will not

be the fault of the organization’s hustling president and the committee work-

Wamers to Add
Foreign Offices;

May Get Houses
(Special to Exhibitors Herald)

NEW YORK, June 9.—Albert Warner
sails June 13 to blanket all Europe with

Warner Brothers exchanges and make a

survey relative to

possible entrance

into the theatre

field overseas. Ev-
ery country in

Europe and the

Far East will be

placed on War-
ners’ exchange list

he said. With
purchase of Vita-
graph, Warner
Brothers took
over 10 exchanges
in England, seven
in France and one

Albert Warner each in Belgium
Switzerland and

Africa.

“Abe” Warner will study theatrical

properties in foreign cities and on his re-

turn the brothers will determine whether
to invade Europe with their own theatres

at the same time they get underway their

first run houses in this country. Every
indication points toward such expansion,
according to a company announcement.
Gus Schlesinger, manager of foreign dis-

tribution, who recently brought home re-

ports of glowing prospects for foreign
business after seven months abroad, will

join Mr. Warner overseas as soon as he is

able to leave the hospital where illness has
confined him.
Mr. Warner said the theatre phase will

be decided after his survey. “It never has
been our habit,” he explained, “to say we
are absolutely going to do a thing until

we are sure. However, upon my return,
I rather imagine I will have something to
say regarding the foreign theatre situation
which will be of considerable interest to
Warner Brothers at least.”

Mrs. Warner will make the trip with
him.

^Hammons Talk to Open
4th Annual Meet of
Educational Tomorrow

(Special to Exhibitors Herald)

NEW YORK, June 9.—^The fourth an-
nual sales convention of Educational Film
Exchanges, Inc., will be called to order at
10:30 a. m. tomorrow at the Pennsylvania
Hotel by President E. W. Hammons. As-
sistant General Manager Kirkpatrick and
D. J. Chatkin, acting sales manager, will

follow the opening talk with discussions
of sales methods.
The morning of the second day will be

given over to producers. Capt. George
Baynes, president of Kinograms, Charles
Christie and Lupino Lane will address the
visiting managers. An address by Gordon
S. White will follow in the afternoon.

**Baby Star** at Farnums
(Special to Exhibitors Herald)

HOLLYWOOD, June 9.—Mr. and Mrs.
Dustin Farnum have a baby star at their

home, born May 29. Mrs. Farnum is known
as Winifred Kingston on the screen.

Sennett Signs New “Find”
LOS ANGELES.—Mack Sennett has discovered

another clever comedian and placed him under
five years’ contract. He is Danny O'Shea, who
has been under the management of Jack Wall.

mg With him.
They always do things over in New

Jersey, and since Joseph Seider took hold
of the executive reins they have been do-
ing them bigger, better and oftener. And
the state convention, which will be held
at Asbury Park on June 29, 30 and July 1,

is going to be the biggest thing yet done,
or all guesses are wrong.

President Woodhull to Speak
Much business of a constructive nature

is planned and National President R. F.

Woodhull, himself a Jerseyite and former
president of the state organization, will be
on hand to deliver a message to the exhib-
itors of the country through his own state

organization.

Comprehensive plans have been made to

give the exhibitors in attendance startling

object lessons in the matter of exploiting
their own theatres and building their shows
in such a manner as to be conducive to

increased attendance and a consequent fat-

tening of the box office figures. This has
been termed by the committee, “Bringing
Broadway to Main Street,” and is designed
to show exhibitors, no matter how small
their towns, that they can pattern after
the successful Broadway showmen, even in

Ion as president, but in his election none
of the exhibitors from the metropolitan
zone participated. New York City simply
held itself aloof, and while the meeting in

Syracuse was one of the Albany and Buf-
falo zones, it came to light at the gather-
ing that for several weeks past New York
City had simply ignored the other two
zones and had paid no attention, it was
said, to any telegrams or letters sent it.

Plan Adopted at Buffalo
It has been supposed all along that the

policy laid down at the Buffalo convention
a year ago of dividing the state into three
zones was working smoothly. When the

zoning idea was adopted at the Buffalo
meeting, it was with the understanding that

there should be three zones, and while each
was to function independently of the other
in so far as the exhibitors in the respective
zones were concerned, that all three zones
were to work hand in hand when it came
to state-wide matters.

At that time, it was decided that the

a small way, and enhance the value of

their theatre holdings.

To Offer Novel Prologues
Expert showmen have been engaged to

stage novel lighting effects and prologue
presentations that can be made applicable

to any house, no matter what the size, and
at a very reasonable cost.

In addition to the business and educa-
tional matter planned, it is the intention

of Mr. Seider and his associates to make
the convention long remembered for its

social and amusement features. There will

be fireworks on the beach at night, a mid-
night review, banquet and dance, and last

but not least, a water sports carnival.

The committee on attendance is

:

Sidney E. Samuelson. chairman ; Mortimer
Lewis, Morris Kitinsky, J. Fox, Lewellyn Pizor,
A, D. Austin, Norman Lewis, Eugene Steinhardt,
Benjamin Schindler, Leon Rosenblatt, L. Rosen,
Pierson Hume, Sherman Dennis, A1 Roth, Leo
Juskowitz, I. M. Hirschblond, A. W. Hill, L.
Gerard, Alexander Okln, George Kirby, Louis
Gold.

The committee on entertainment for
women follows:
Mrs. R. F. Woodhull, Mrs. Charles Hlldinger.

Mrs. Sidney Samuelson, Mrs. Henry P. Nelson,
Mrs, William Keegan, Mrs. Benjamin Schindler,
M rs. I. M. Hirschblond.

three zones should raise the sum of $14,-

000 to meet running expenses and of that

amount the New York City exhibitors were
to contribute $8,000 while Buffalo was to

raise and contribute $4,000 and the Albany
zone was to chip in $2,000. As it was
planned, one-half of the total amount was
to be used for state purposes and the other
half was to remain in the treasury as the

nucleus of a fund which would grow from
year to year and which could be used at a
time of emergency.

Appeared Favorable to Idea
When this was being discussed and

planned, the exhibitors from New York
City, it is said, were apparently entirely

favorable to the idea, even to the extent
of abolishing the office of secretary, which
had entailed an expense of over $5,000 a

year. Walter Hays, of Buffalo, was elect-

ed president without any dissension. It was
decided to remove the headquarters of the

state association from New York City to

.A.lbany on the grounds that the location

would be more central and that the head-
(Conlinued on page 26)

New York City Ignores Other Zones

(Special to Exhibitors Herald)

ALBANY, N. Y., June 9.—Dissension has broken out, although thus
far not openly, in the ranks of the New York state M. P. T. O. This fact
was disclosed last week at a meeting of the exhibitors in the Albany and the
Buffalo zones, which was held in Syracuse and at which the New York City
zone was absolutely unrepresented.
From now on the Albany and the Buf-

falo zones will function with William Dil-
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Rathner Welcomes Macfadden
Into Picture Producing

Publisher Says He’ll Be “Stickler for Fact” in Photoplays to Be Made
by True Story Film Company—Astor Handles Distribution

(Special to Exhibitors Herald)

N ew YORK, June 9.—Bernarr Macfadden, head of the numerous
Macfadden publications, was the guest of honor at a luncheon given
by Harry Rathner, president of Astor Distributing Corporation, at

the Hotel Astor last Friday. The guests were trade paper publishers, editors

and writers and the occasion was the introduction of Mr. Macfadden to the

industry, which he is just entering.

During the luncheon Mr. Macfadden told of the tieup between his pub-
lications, which aggregate 10,400,000 in circulation, with the Astor Dis-
tributing Corporation, which will handle distribution of Mr. Macfadden’s
producing company. True Story Film Company, Inc.

Irving Lesser served as toastmaster and
in addition to Mr. Macfadden as the prin-
cipal guest there were present Nat G.

Penileton, produc-
tion head of True
Story Film Com-
pany; Fulton
Oursler, editor in

chief of the Mac-
fadden Publica-

tions, and Arthur
Leslie, exploitation

director for Mac-
fadden Publica-
tions.

Mr. Macfadden,
in addressing the

publishers and edi-

tors, said in part:

“I have discovered
what the people

want in the way of reading in magazines
and that is what I earnestly strive to give
them. If the day comes when I find my
magazines are losing circulation I expect
also to find that I have swerved from my
policy of giving the people what they
want.

“Motion pictures are not something new
to me. I have been a close student of mo-
tion pictures, and I have long felt a
desire for active affiliation with this, one of
the world’s most important industries and
through which millions of persons may be
reached.

* * *

“It has been a growing conviction of
mine that by putting on the screen the
same real true-to-life stories that appear in

my True Story magazine then each reader
of that magazine will want to see the
story reflected by real-life characters. This
would mean 10,000,000 persons at least who
would be made customers of the exhibitors.

“In carrying out my idea through the
medium of True Story Film Company, and
through Astor Distributing Corporation, I

want to take a step forward, a step in ad-
vance of the present method of producing
motion pictures. I want to be stickler for
fact. When a story appears in the True
Story magazine under a specific title it

will be under that title that the picture
will appear on the screen, and it will be
seen exactly as it was printed in the maga-
zine. I am convinced it can be done, and
I am going to do it.”

Fulton Oursler, editor-in-chief of Mac-
fadden Publications, sketched briefly the

remarkable career of Mr. Macfadden and
told how Mr. Macfadden, in some of his

ideas, carried through his purpose “in spite

of those about him.” The great success
which has come to the Macfadden maga-
zines, Mr. Oursler said, was through the
close touch Mr. Macfadden has on the pub-
lic pulse and his vision to see beyond the

immediate future.

Other speakers pointed out that Mr. Mac-
fadden was going to put over his idea with
an investment of almost $500,000 in adver-
tising and publicity in various publications.

With eight pictures already scheduled,
Hugh Dierker is directing the first, “The
Wrongdoers,” at the former Pathe studio
in the Bronx. Lionel Barrymore is sup-
ported by Anne Cornwall, Henry Hull and
Flora Finch.

Gavin Campbell Hawn is director of pub-
licity for True Story Films. He has been
Paramount exploiteer recently

; he was
formerly publicity director for Mae Murray
and Murray-Leonard Productions.

Business Is in

Film Row But **Fine**

at Golf Tournament
(Co'Utinited from page 22)

Howe, Willard C., Exhibitors Trade Review ;

Hurst, W. O., Hobart-Hurst Prod. ; Jacobson, Lou ;

Johnston. W. A., M. P. News ; Joyce, Jos. J.,

National-Evans Lab. ; Kann, George, Simmonds-
Kann Enterprises ; Kann, Red, Film Daily ;

Kraus,
Maury, Kraus Mfg. Co. ; Kreh, John, Chipman
Pictures ; Krulin, Harry, Powers Engraving

;

Larkin, Marck, Fairbanks Piet. Corp. ; Leahy,
Tim, Exhibitors Herald ; Le Blang, Joe, 1418
Broadway ; Leonard, Bennie ; Lesser, Irving M.,
Principal : Lesser, Myron L. ; Lovett, Shaw, In-

spiration Pictures ; Lynch, Oscar, Morgan Litho
Co. ; Marcus, Lee, F. B. O. ; Massce, William, 115
Broad St. ; Mastbaum, Jules, Stanley Co., Phila-
delphia ; May, Mitchell. Jr., Ebenstein Co. ; Mer-
sereau, Don, Film Daily ; Miles, Joseph R., Lloyd’s
Film Storage ; Morris, Sam, Warner Bros. ; Nigh,
Will, Nighsmith Pictures ; Ochs, Lee A., Picca-
dilly Theatre; Oliphant, J. T., Chipman Pictures;
Parker, Watt L., Warner Bros. ; Pearson, Elmer
R., Pathe ; Pelterson, Arthur, Ebenstein Co. ; Pet-
tijohn, C. C. M. P. P. D. A. ; Price, Oscar, Tri-
Stone ; Rabell, W. H., Independent Movie Supply ;

Richey, J. V., Richey Litho. Co. ; Richey, J. V.,
Jr., Richey Litho. Co. ; Rock, John B., Vitagraph ;

Rodner, Harold, Rodner Exchange ;
Rothstein,

Nat, F. B. O. ; Rowley, J. T., Morgan Litho. Co.

;

Rowson, Harry, Ideal, London ; Rubenstein, Sam-
uel L., Lloyd’s Film Storage ; Russell, A., Harts-
dale, N. Y. : Sameth, Joseph ; Sax, Sam, Gotham
Prod. ; Shallenberger, Dr. W. E., Arrow ; Scheppt,
Dr. S., guest J. C. Barnstyn ; Schnitzer, Joe, F.
B. O. ; Simmonds, Joe, Simmonds-Kann Enter-
prises ; Smith, E. L., Nightsmith Pictures ; Smith,
A. W.. First National ; Smith, Boyce, Inspiration
Pictures ; Smith, Courtland, M. P. P. D. A, ; Spargo,
J. S., Exhibitors Herald ; Spidell, Geo. M.,
Famous Players ; Stebbins, Arthur, Arthur Steb-
bins Co. ; Steele, Charles, First National ; Storey,
Jack, Pathe; Sullivan, John; Tierney, Howard S.,

80 Williams St. ; Toback, S. S. ; Waite, S. B.,

Pathe ; Warner, J. E., Otis Litho. Co. ; Williams,
J. D.. Ritz Carlton Pictures ; Wilson, George, Wil-
son Theater, Tyrone, Pa. ; Wilson, Al, Universal ;

Wonders, Guy L., Rivoli, Baltimore ; Woody, J. S.,

Associated Exhibitors ; Young, Lon, Lumas Film ;

McConnell Fx’ed J., Universal ; Milligan, Jim,
Morning Telegraph ; Barker, E. R., N. Y. Ath-
letic Club ; Willat, C. A., Technicolor ; Metzger,
Lou, Universal ; Warner, Harry, Warner Brothers ;

Starr, Hermann, Warner Brothers ; Blunt, H. ;

Browett, A. ; Riggilleto, Henry ; Reily, William,
Cine Mundial ; Saunders, Frank, Macfadden ;

Smith, G. P. F., Bering D. Wilson & Co. ; Humn,
John, Pathe ; Abrahams, George, National Evans
Lab. Inc. ; Hall. F. W. M., N. Y. Times ; Kane,
Arthur S., Universal ; Mintz, C. B., M. J. Wink-
ler ; Noalm, William, Krazykat Studio ; Bradley,
George E., Morning Telegraph.

New York City Shuns
Other Zones, Declare
Reports From Albany

iContifiued from page 25)

quarters would be closer to the legislature

and in closer touch than if elsewhere.

When the Albany zone was formed last

January, the exhibitors contributed at the

meeting about $1,500. Later on in the year,

the exhibitors in Syracuse were organized
and became a part of the Buffalo zone,

contributing several hundred dollars at a
luncheon held in Syracuse, and at which
the organization was perfected.

If there is any reason back of the fact

that New York City exhibitors have let

the other two zones shift for themselves,

it is not known at the headquarters in Al-

bany. The fact remains, however, that the

metropolitan section walked out and thus

far has not met its financial obligations,

and, furthermore, no word has come from
it as to its intentions. In discussing the

matter, the statement was made at the

headquarters in Albany that the New York
City group had not even taken the trouble

to acknowledge a single communication on
state matters.

Whether the New York City section will

accept the selection of William Dillon, of

Ithaca, as president of the New York State

M. P. T. O. is unknown. If the two-thirds

rule prevails, as is thought likely, Mr. Dil-

lon will be accepted. Whether the New
York City section intends to go it alone

from now on and to virtually divorce itself

from the great upstate section, can only be
surmised.

German Import Curb
Widens Field for U, S,

{Contimted from page 2S)

he added, because race or creed makes
no difference if the film reaches the

heart of the people. Mr. Bryson de-

clared there never has been such a stir

in England as over “The Phantom of

the Opera.”
Mr. Bryson, who came to New York

to get a print of “The Phantom,” for

release simultaneously in England and
America in the fall, gave this parting

shot in answer to Lord Newton that

“if we make good films for our people
and do not offend Great Britian I can’t

for the life of me see any cause for

worry,” as England’s psychology is

practically the same as that of America.

Paramount Opens'Two
South American Offices

(Special to Exhibitors Herald)

NEW YORK, June 9.—E. E. Shauer,
general manager of the foreign depart-

ment of Famous Players-Lasky, has an-

nounced the formal opening of Para-
mount exchanges in Buenos Aires,

Argentina, and Santiago, Chile. Pictures

were released last week in Argentina,

LYugay, Paraguay, Chile, Peru and
Bolivia, territory of the Buenos Aires

office.

State Uses Films to

Show Evils of Rust
(Special to Exhibitors Herald)

ALBANY, N. Y., June 9.—New York
state is employing pictures in many de-

partments for illustrative purposes. The
state conservation commission, fighting

white pine blister rust, is using motion
pictures in the section where the rust

has been discovered.
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Sam Warner appears in the foreground during the filming of
scenes for “Miracles of the Jungle,” Warner Brothers pro-
duction.

Sam Warner stands at left of group. The others are mem-
bers of the company and players in early pictures made by
Warner Feature Films Company at Watonga, Okla.

Classics Cinch Warners’ Success
Third and Final Article

of Series

W ITH “Aly Four Years in Ger-
many” putting Warner Brothers
solidly on their feet, and feeling

they had finally started up the real ladder
of success, the former proprietors of a lit-

tle bicycle shop out in Ohio decided to step

out and really do things.

“Aly Four Years in Germany” was fol-

lowed by a serial, “The Lost City,” which
gained prominence on account of the splen-
did manner in which it showed wild ani-
mals at large, then “Miracles of the Jun-
gle,” another wild animal story. Monte
Banks comedies, Al. St. John comedies,
and other pictures of average quality were
distributed. Then Warner Brothers de-
cided that hereafter they would devote
their time and their knowledge to pro-
duction of super quality feature pictures
that would make a substantial hit with
the motion picture public, money for the
exhibitor and an enviable reputation for
themselves.

The motion picture rights to the popular
story, “Why Girls Leave Home,” which
has been read by millions, were purchased,
and it was decided no effort would be
spared to produce a picture which would
reflect credit on Warner Brothers and on
the motion picture business as a whole,

Not a few said the title was wrong,
that the story would not make a good pic-

ture, or that for one or more reasons it

would be impossible to make a success of it.

* * *

But its possibilities were recognized by
Harry Rapf, the well-known producer, and
arrangements were immediately made for
production of this picture under his super-
vision. Air. Rapf’s ability as a producer,
the judgment of Warner Brothers, and
their ability as distributors were clearly

demonstrated in the success of “Why Girls
Leave Home,” which grossed a large
amount of money and has played no little

part in aiding Warner Brothers to attain
their present position in the motion pic-

ture field.

Two other feature pictures, Vera Gordon
in “Your Best Friend” and Gus Edwards’
“School Days” with Wesley Barry, were
the important additions to that Warner
Brothers schedule.

“School Days” played in over 7,000 motion
picture theatres in the country. There is

By John S, Spargo

hardly a town or hamlet in the United
States in which this picture has not had
an important run, and their indorsements
and commendations, not to mention its

monetary success, have been tremendous.
It played an important part in helping to

place Warner Brothers in the ranks of big

producing organizations.

The success of this Warner Brothers
schedule was highly gratifying and inspir-

ing, but with that great desire to achieve

the ultimate in success and not being con-

tent with duplicating any accomplishments
to date they outlined the most ambitious
program ever undertaken by any indepen-

dent motion picture producer.

It was decided that the 1922-23 series

of Warner Brothers features would con-

tain a number and quality of pictures that

would startle the independent field, and
Warner Brothers Classics of the Screen

for 1922-23 were announced. Hundreds of

thousands of dollars were spent in acquisi-

tion of screen rights to seven of the most
popular books by well-known authors, and

Sam Warner of Warner Brothers com-
pany, recently paid a visit to his par-
ents.

On **Warner Brothers*
Fight to the Top**

arrangements were completed for produc-
tion of seven super-photoplays that would
place Warner Brothers in undisputed su-
premacy as leaders in the independent
field. Warner Brothers Classics of the

Screen for 1922-23 included

:

Grace Darmond in “A Diamond Adventure.”
Wesley Barry in “From Raers to Riches.”
“Beautiful and Damned” with Marie Prevost,

Kenneth Harlan, Harry Myers and Louise
Fazenda.
“Heroes of the Street” with Wesley Barry,

Marie Prevost and Jack Mulhall.
“The Little Church Around the Corner” with

Claire Windsor, Pauline Starke, Kenneth Har>
Ian, Walter Long, Hobart Bosworth and Cyril
Chadwick.
“Brass” with Monte Blue, Marie Prevost,

Harry Myers, Miss DuPont, Helen Ferguson,
Irene Rich and Frank Keenan.
“Main Street” by Sinclair Lewis, with Flor-

ence Vidor, Monte Blue, Louise Fazenda, Harry
Myers, Noah Beery, Robert Gordon, Gordon
Griffith and 15 or 20 others of prominence.

Some idea of the popularity of these

books may be gathered when it is realized

that 53 editions of “Brass” alone were
published by E. P. Dutton & Company,
and the story was syndicated by Hearst In-

ternational Company. In addition to sev-

eral editions of “The Beautiful and
Damned,” published by Charles Scribner’s

Sons, the book was syndicated through
newspapers and read by several million

readers. Harcourt, Brace & Company pub-
lished oxer 32 editions of “Alain Street”

and there were over 300,000 copies of this

book sold at $2 each.

* * *

To get those seven pictures as near per-

fection as humanly possible was the aim
in producing Classics of the Screen, re-

gardless of time, energy or expense. “Main
Street” took six months to produce and
alone cost several hundred thousand dollars

before it was completed. A replica of
Gopher Prairie, Minn., as described by Sin-
clair Lewis in his book, was produced at

great expense, and thousands of dollars

were expended to get the snow scenes and
other effects which have made this picture

one of the season’s best photoplays.

In “The Little Church Around the Cor-
ner,” the interior of a coal mine was con-
structed at considerable cost, and in this

picture actual scenes were taken thousands
of feet under ground.

To popularize Classics of the Screen
every known device was employed and not



28 EXHIBITORS HERALD June 20, 1925

Harry Warner of Warner Brothers at the time he first occupied the Coast Office
which had just been established by the film company.

a few new stunts were invented by this

enterprising organization. Every motion
picture trade paper was used in the ex-

ploitation of these pictures to the exhibitor

while the Saturday Evening Post and other

mediums of advertising were employed to

acquaint the general public with their merit.

One of the most successful methods used

to secure an extraordinarily large amount
of publicity was the sending of a large

motor truck on which seven foot reproduc-

tions of the seven screen classics were
mounted. This truck started from New
York and made a six months’ trip across

the continent, stopping at all the principal

cities. The publicity attained for Warner
Brothers by this original method could not
have been bought for several hundred thou-

sand dollars and was admittedly one of the

most successful publicity stunts ever used
in exploiting a series of pictures.

The exceptional success of Classics of

the Screen, following as it did the three

picture series, was naturally responsible

for the perfection and enlargement of a

complete organization thoroughly equipped
to handle every branch of motion picture

work from the securing of the material

and the production of super-features to

complete distribution not only in thousands
of motion picture theatres in this country,

but to every corner of the civilized world.

On the Coast, the original four acres of

ground on which the Warner Brothers

studio was first located was augmented by
purchase of additional property until now
the company owns a tract of about 10

acres in the heart of the city of Holly-

wood.

The Warner Brothers studio at Sunset
boulevard and Bronson avenue, Hollywood,
is one of the most complete studios in

existence. One of the largest stages in

the world, 330 feet long and 120 feet broad.

and capable of accommodating many com-
panies at one time, offers only one of the
advantages which exist at the Warner
Brothers studio, which is thoroughly
equipped with every modern electrical and
other device necessary or desirable for
production of the very hiehest quality of
motion pictures.

In addition to this Warner Brothers own
two other big studios which they have just
closed down in order to transfer all their

production activities to the one which is

managed—and ably so—by Jack Warner,
the youngest of the four.

These two studios were acquired with
the purchase of Vitagraph Company, which
gigantic deal—although one of the biggest
in the history of the film industry and
one which startled the entire motion pic-

ture world—is of such recent date as to

require no detailed repetition here. Suffice

to say it made everyone sit up and take
notice that the former bicycle riders and
dealers had become one of the biggest fac-

tors to be reckoned with in production
and distribution of motion pictures.

If there is a secret to success the four
Warner boys should have it. But they
don’t know they have it. They are not
so certain of it that they are willing to

talk much about it. When asked to talk

of the secret of success, Harry, the eldest

and generally considered the head of the
four brothers, said

;

“I don’t know if we have succeeded.
It all depends on what you mean by suc-

cess. But the most important thing of all

is inclination. Then our motto is, ‘Give

everyone a square deal and keep your
credit good.’

“We never let anyone who comes in with
us lose money. If there is a loss we make
it up out of our own pockets. We keep
ourselves independent

;
we don’t let any-

one buy in with us to control us. We pay
our debts. That’s the most important. One
year we paid a debt to United States Litho-
graph Company which a man who had
taken over our business at one time was
liable for. We weren’t but we paid it

just the same.

“We work on a system of one person
departments. Each department is handled
by an individual who is responsible for
his work and his alone.

“We treat our people fairly and give

ihem every chance.’’

So if there is success, figure it out from
what the Warner Brothers have done, not
what they say.

Rttids!

A sensational film. That was the consensus of guests who included Chicago leaders in sportdom when the Lewis-Wayne
wrestling match was fought out again—on the screen this time—at a private showing of Fitzpatrick & McElroy’s mo-
tion picture of the struggle won by Ed "Strangler” Lewis. There were 2,100 feet of action film, so arranged that the
viewer was carried through a vivid portrayal of each fall. Four cameras were used. Distribution is under direction of
E. J. Miller, an officer of Fitzpatrick & McElroy.
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W HEN that exhibitor from out in the

hinterland got iip on the floor at the

Milwaukee convention and asked for a

definition of an independent, he started an

argument that’s apparently going to use

up a lot of white space before—if ever—

the correct ansiver is found. F’r’instance,

in the mail this week comes this:

Dear "On the Fly”
Anent your argument, "What is

an independent?”
Here’s the definition: "An ex-

hibitor who plays my pictures—
then he has something to be inde-

pendent about.”
Yours till—and until,

Dorothy Drew,
Elbee Pictures.

We might offer a little award here for

the best definition. What do you suggest?

* * *

It takes one of Pinkerton’s sleuths to

keep track of that Warner bunch. You
meet ’em coming and going, and you’re not

positive which. Sam Morris, whom we
greeted as he hopped off the Santa Fe only

a few days ago, arrived back in town
Saturday on the Century. Meyer Lesser’s

suggestion that the Warner organization

purchase a fleet of Ford planes is worth
considering. Sam was in town to install

Eddie Silverman in his new position as

supervisor of this territory. We kept Sam
still long enough to get a snap with our

faithful Graflex.
* * *

Instead of “Greater Movie Season,’’ why
not “Greater Summer Season?” Use a little

paint where winter left its mark. Add little

decorations which lend a refreshing atmos-
phere to your theatre. In other words,
paint up and open up throughout the sum-
mer. Keep the money rolling in at the box
office whether it be warm or cold. That’s
the thought of Max Weisfeldt, one of

F.'B. O.’s hustling district—or diversion

—

managers (which is it?) who dropped in

from Minneapolis last week to say hello.

—SHRECK.

$100,000 Theatre Firm
Gets Charter in N. Y

,

(Special to Exhibitors Herald)

ALBANY, N. Y., June 9.—June starts

off well in New York state from the

standpoint of motion picture companies
incorporating, for during the first week
10 companies received charters from
the secretary of state. These were:
Spring Valley Community Theatre,

Inc., of Spring Valley, capitalized at

$100,000; Woodhouse Productions, Inc.,

$1,0()0; Raspen Enterprises, Inc., $20,-

000; Herrick Productions, Inc., $50,000;
L. B. M. Theatres, Inc., $15,000; Neleh
Producing Corporation, $50,000; West-
penn Productions, Inc., $50,000. Ash-
land Amusement Corporation; All-

Right Films, Incorporated, and Motion
Picture Presentations Corporation.

L, L, Dent Adds Theatre
(Special to Exhibitors Herald)

AMARILLO, TEX., June 9.—L. L.

Dent of Dallas has obtained Fair theatre
here from J. Levy. This latest addition
to the chain is under a 10 year lease.

Independent Exhibitor Talks
to Patrons on Independence

Fred S. Meyer, in Discussing Present Situation iii Business in

Palace Monthly Magazine, Declares “Self Preservation

Is the First Law of Nature”

Exhibitors have discussed the question of independence among themselves.

Producers and distributors, likewise, have held round-table conferences on the

subject. And, at Milwaukee, exhibitors, producers and distributors joined in

a movement for the preservation of independence.

Presents Views on Independence to Patrons
Fred S. Meyer of the Palace theatre, Hamilton, O., an independent the-

atre owner, has gone a step further and carried the question to his patrons
through an editorial published in the current issue of the “Palace Monthly
Magazine.”

“Self preservation,” says Mr. Meyer, “is the first law of nature with us
as with you and everybody else.” It is this thought which forms the theme
of his editorial which follows in full

:

Independence !

Of late the public has heard and read a

great deal about the contemplated war
against “the big three,” so that the inde-

pendence of the theatres may be preserved.

Believing that the theatre-going public in

general, and the readers of this magazine
particularly, are interested, we’ve decided

to devote our entire editorial page this

month to a frank discussion of conditions

as they really exist. The public has a per-

fect right to KNOW what it’s all about,

and this enlightenment should be frank,

unbiased, truthful.

To that end. the editor wants it clearly under-
stood that the Palace theatre is an INDEPEND-
ENT theatre in all that the name implies ; inde-
pendently owned, operated, booked and managed,
and considered as INDEPENDENT by film pro-
ducers and distributors. This policy has been
maintained since the inception of this theatre
and will be so continued in the future. There-
fore. any explanation made here can be con-
strued neither biased nor as propaganda.

Theatre owners feel they have a legitimate com-
plaint because Paramount. Loew and First Na-
tional no longer content themselves with the
production and distribution of pictures, but ac-
quire theatres as well, operating these in direct
competition to independently owned theatres. In
other words, according to one side of the argu-
ment. the film companies want it all : and unless
they’re stopped, they’ll have us “going and com-
ing.” And the “Big 3” come back with the reply
that “we only buy or build where we are forced
to, in order to procure an adequate representation
for our product.” And. strange as it may seem,
there’s much truth and logic in both arguments.

Prompted by Self Preservation

Marcus Loew operated theatres long before he
entered the producing and distributing fie'd ; he
bought Metro-Goldwyn in order to assure himself
of the required number of good pictures “for self
preservation.” First National was founded bv a
group of theatre owners who aligned them.selves
unto another, also for the sake of “self presei'-
vation,” in order to be able to have good pictures.

and without being forced to subject themselves to
the mercy of Paramount.

This. then, would make it appear as though
the Famous Players-Lasky Corp., or Paramount,
were “the root of all evil.” Perhaps they are

;

let’s see. Fairness prompts the admission that
Famous Players were the first to give us BIG
pictures ; this meant higher production costs, ne-
cessitating in turn higher rentals. It is neither our
place nor inclination to discuss the equity of “film
rentals” and whether they are justified or not

:

but in this, like any other argument, we always
try to “see the other fellow’s point of view." If
Paramount bought or built theatres, they did so
because the theatre that formerly used Paramount
pictures either could not or would not pay a fair
rental for quality product, with the result that
Paramount had to acquire theatres “for self
preservation.”
The independent policy of the Palace theatre

will be continued in the future as in the past

:

we may again “sign up” for Paramount—and we
may not. If we do. it will be because it is our
honest belief that Paramount has a greater
amount of consistently good quality pictures than
any one el.se. We’re neither afraid nor alarmed
at the possibility of Paramount. First National
or Metro coming into Hamilton to build or ac-
quire a theatre if we do not use their product.
Theatres can’t be operated as chain stores because
nobody can take away from us our community
standing, our willingness to help and be of serv-
ice to our town, our individuality.

There’s Room for Argument
As we said before, there’s much room for argu-

ment on both sides of this controversy. Para-
mount does NOT produce all the good pictures on
the market, but it DOES offer consistency to a
greater degree than any one else. And we’re just
selfish enough to admit that “self preservation is

the first law of nature” with us as with you and
everybody else. If we can buy the BEST at equit-
able terms, YOU WILL BE BENEFITED. If we
are forced to take the “bitter along with the
sweet,” then there’ll be plenty of opportunity for
one or all of the “Big 3” to invade Hamilton.
And if it comes to that, we’re more than will-

ing to rest our case in the hands of you—and of
those whom we’ve tried to serve in the past five

years.

What^s a WOW? Contest Will Decide
in Drive for **The Heart of a Siren**

(Special to Exhibitors Herald)

NEW YORK, June 2.—What is a WOW? No, it’s not a broadcasting
station but if Associated Picture Corporation’s contest fulfills its mission in
connection with exploitation of "The Heart of a Siren,” Sawyer-Lubin pro-
duction just released by First National, everybody will be able to spell the
word backward and tell just what it means.
By a tieup with E. P. Dutton & Company the winner’s definition will be

inserted with his or her name in "The Dictionary of American Slang” which
that company will publish. Definitions will be sent to the theatre playing
the picture and scenes from the photoplay will be shown in book and depart-
ment store displays by direct arrangement of the publishers. A special WOW
folder is being sent all First National exchanges. Professor John Erskine of
Columbia University will be one of the judges in the contest, which closes
December 31.
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$17,000, 000 Program Outlined
for Pro-Dis-Co Managers

W^arners Hosts to 2,000 Shriners — Lloyd Denies Break— Hughes
Leaves Metro—Jacqueline Logan Weds—Blanche Sweet Signs

By RAY MURRAY

H ollywood, June 9.—The expenditure of $17,000,000 during the
coming year, as well as the laying out of a nation-wide campaign
to strengthen the position of the independent producer and exhib-

itor, was the subject of discussion at the three days’ convention of Pro-
ducers’ Distributing Corporation held in San Francisco last week.

HOSE who attended the meeting from
Los Angeles were Harry Carey, Hunt

Stromberg, Priscilla Dean, Leslie Mason,
West Coast representative for Pro-Dis-
Co, Barrett C. Kiesling, personal repre-

sentative of Cecil de Mille, and J. S. Stout,

exchange manager Los Angeles, with his

sales representatives. Exchange managers
from the entire territory west of the Mis-
sissippi also attended the meeting.

John C. Flinn, general manager, arrived
in Los Angeles Thursday and will spend
some time at the Hollywood studios where
several productions for the company are
being made.

*

Warner Brothers were hosts to 2,000
Nobles of the Mystic Shrine at a unique
fandango and fiesta last Tuesdav night at
the Vitagraph studio. A real Spanish din-
ner was served, consisting of tamales, bar-
becued meats and other Spanish dishes.
The program was in charge of Norman
Manning, Louis Gibe and Frank Murphy.
The stars who were present included Irene
Rich, Marie Prevost, Kenneth Harlan,
Patsy Ruth Miller, Dorothy Devore, Louise
Fazenda, Helene Costello, Peggy Mont-
gomery, Monte Blue, Charles Farrell and
Freddie Contu.

Jj: * *

W'e Change the Address Weekly
West Coast Theatres, Inc., added anoth-

er house to their long chain with the open-
ing of the magnificent theatre on Saturday,
June 6 . This house is located at Ocean
boulevard and American avenue. Long
Beach, and Frank L. Browm will be di-

rector general.
!)! * *

Habeas corpus proceedings, aimed to re-
lease from custody the three men held in
the alleged plot to kidnap Mary Pickford
and others, were dismissed in superior
court last Wednesday. The charges against
the trio C. E. Stephens, Claud Holcomb,
and A. J. Wood, are to be investigated by
the grand jury, which will also probe the
accusation of the defense that the whole
affair was a “frame-up” by police inform-
ers. Bail has been fixed at $50,000 for the
trio.

* + *

La Verne Dies from Poison

H. L. Swisher, who has appeared in pic-
tures under the name of Harry La Verne,
swallowed poison Wednesday night and
died on the way to the Receiving hospital,
while in a fit of despondency, according to
police investigation.

* * *

Eric von Stroheim will become a full-

fledged American citizen when the federal
court passes on his case next September.
Von Stroheim was born September 22

,

1885, in Vienna, and came to the United
States in 1909. He has lived in California
since December, 1912. His full name is

Eric Oswald Hans Carl Marla Von Stro-
heim.

* *

Lloyd Emphatic in Denial

Frank Lloyd, independent producer-di-
rector, has emphatically denied the possi-
bility of a break between himself and First

National, as rumored in several local film

journals. LI03H is displaying a new con-
tract with First National entered into Jan-
uary 6

,
which calls for three more pictures

to be made this year. At present he is

engaged in cutting and editing “Winds of
Chance.”

* * *

Rupert Hughes definitely an-
nounced his severance of business
relations with Metro-Goldwyn last

week. He stated that a difference
of opinion with the production
manager in charge caused the
break. He has not announced his
new affiliation.

J}c * *

Montague Glass, celebrated humorist and
author of “Potash and Perlmutter,” ar-

rived in Los Angeles last week. Mr. Glass
is here to prepare the scenario for Samuel
Goldwyn’s next Abe and Mawruss produc-
tion, to be called “Partners Again.”
Antonio Melian, Count de Perachamps,

president of Films Espanosa of Madrid, is

here to make a study of production condi-
tions and to correct a wrong impression
of his people spread broadcast through the

film. He is to make a series of produc-
tions, showing Spain as she is today. Amer-
ican producers have unintentionally libeled

the Castilian race, according to the count,
by portraying a Spaniard holding a stiletto

in his hand or fighting a bull, and perhaps
idly strumming a guitar. King Alfonso, it

seems, is somewhat peeved at America’s
fanciful pictures.

* * *

Jacqueline Logan and Ralph J. Gillespie

were married last Tuesday and announced
the fact to their friends at the Ambassador
hotel at a dinner given Wednesday. Fol-
lowing a honeymoon. Miss Logan will re-

turn to the Fox studio. Gillespie has signed
a contract to appear in eight Western pic-

tures, to be made at F'. B. O. studio. He
is the son of Judge J. H. Gillespie of

Burlington, la.
* * *

Mack Sennett was host to Marion Davies
and Louella Parsons last week. Among
those present were Allan Dwan, Motley
Flint, Patsy Ruth Miller, Madeline Hur-
lock, Blanche Sweet, Norma Talmadge and
Marshall Neilan.

* * *

The advance guard of Hollywood’ stucco

cottages has reached the outskirts of Mex-
ico and Edendale tax payers are endeavor-
ing to have the settlement removed. Ob-
jection is raised to quartering the animals
at Mixville, which was the frontier of
many of the early day motion pictures.

* * *

Ann Pennington is going to be a busy
little body this summer fulfilling her mo-
tion picture contract. She not only has
signed to do a picture for Christie, but has
also signed up for a part in a new Tom
Mix picture, which is to be started on the

Fox lot this week.
* * *

Makes Feature in Nine Days

A1 Rogell, Universal director, established

a record last week by finishing “The Circus
Cyclone,” a five reel feature, in nine days.

Three weeks had been allotted the youthful
megaphone wielder to complete the film.

On the third day the cameraman quit be-

cause A1 was traveling too fast for him,
he said. Rogell is now making “The Dev-
il’s Double,” an H. J. Brown production,

at the California studios.

* * *

Bradley King, who was chief scenarist

for the late Thomas H. Ince, is venturing
into the free lance field. She is now adapt-
ing James Oliver Curwood’s story “When
the Door Opened,” for Fox.

* * *

Harry Rapf has engaged Hope Loring
and Louis Lighten to handle adaptations

for Metro-Goldwyn-Mayer. Their initial

story will be the famous stage play, “Sally,

Irene and Mary.”
^ ^ ^

Blanche Siveet with F-N

Blanche Sweet has signed a long term

contract to appear in First National pic-

tures. The agreement was entered into

between the star and A1 Rockett, represent-

ing the First National organization, last

Wednesday. Miss Sweet is at present

working in a Stuart Peyton production,

“The Lady from Hell,” at the Hollywood
studios. The picture is being made for

Associated Exhibitors.
* * *

Mayor Cryer stopped long enough from
his duties to personally welcome Tom Mix
back from his globe-trotting trip last week.

The mayor was presented with a pure

white five-gallon hat by the Fox star, a

duplicate of the one worn by the actor.

S|! * *

Extensive preparations are being made
for Rudolph Valentino’s first United pro-

duction, “The Untamed,” which will be di-

rected by Clarence Brown. It is expected

actual filming will commence July 1.

* * *

Company to Produce for Pathe

Announcement is made by Spitzer-Jones

Productions, a newly formed combination

for the production of a series of all star

comedy dramas, to be released by Pathe, of

the appointment of Sidney Brod as general

production and business manager. Brod,

who has been associated with Hobart Hen-
ley in the past, has gained considerable

reputation in local studios by reason of bis

efficient handling of production units. He
is responsible for a new system of charting

a picture that is said to greatly simplify its

operations and effect substantial savings in

time and money.
* * *

Bert Lytell, the day after his wedding to

Claire Windsor in Mexico, received a

rather novel wedding present in the shape

of the leading role in “Sporting Life,”

which Maurice Tourneur is producing for

Universal. Marian Nixon is the leading

woman. The details of the story, as re-

lated by Raymond L. Schrock, are amus-

ing. Fred Datig, casting director, got Ly-

tell on the long distance telephone and

asked him if he’d like to play the part.

Lytell answered that he’d always wanted

to, as he’d played it on the stage many
times. “Well, suppose we give it to you

as Carl Laemmle’s wedding present,” sug-

gested Datig, who is a recent bridegroom

himself. “From one bridegroom to anoth-

er— I accept!” said Lytell.

* * *

Edith Thornton will begin w'ork on her

latest comedy drama at the Hutchison

Studios, Hollywood, June 15. The cast

includes such well known names as Lou
Tellegen, George Fawcett, Eddie Phillips,

Lincoln Stedman, Ernest Adams and Joan
Standing. The feature is being directed by
Charles Hutchison and will be released

through the William Steiner organization.
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Film News PICTORIAL SECTION Stories Told

in

Pictures
of Exhibitors Herald by

the Camera
Issue of June 20

“Twixt Day and Day in every
way!” Eddie Cline gets the news
that Alice Day (left) and sister

Marceline have five-year con-
tracts with Pathe in Sennett com-
edies.

RIGHT: Milton Sills, First Na-
tional star, bids Mrs. Sills “good-
bye” before leaving for Canada
to make scenes for “The Knock-
out,” previously called “The
Comeback.”

Eugene O’Brien, Norma Talmadge and

Dimitri Buchowetzki, director, pausing

for a conference during the filming of

First National’s “Graustark,” being pro-

duced by Joseph M. Schenck.

Back in the old home town. Louis B. Mayer, vice president of Metro, was given

a royal homecoming when he returned to Haverhill, Mass., last week. He used

to own the Orpheum there. In the gray top coat (left) is Mr. Mayer. To right

is Mayor Fred McGreggor and Chief of Police Thomas H. Rollins, who formed

the reception committee. Photo by International Newsreel.
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The ballyhoo car for “Don Q” passed through Chicago drawing the attention of

scores last week. Left to right: A. L. Haviland, Douglas Fairbanks, LeRoy Sheridan

and Charles Collier. The journey from Los Angeles to New York began in April.

The illuminated sign is a novel exploitation achievement for the United Artists pro-

duction. With the exception of Fairbanks these men are all making the journey.

John Galsworthy is au-
thor of “The White
Monkey,” produced by
Sawyer-Lubin for First

National.

Julia Faye appears in

a principal role in

“Hell’s Highroad,” a

Producers Distribut-

ing Corp. release.

Charles “Heinie” Conk-
lin has been signed to

appear in several War-
ner Brothers produc-
tions.

Edmund Lowe in one of 19 cos-

tumes he wears in “East Lynne”
in which he stars with Alma Ru-
bens for Fix Film Corporation.
Both plays are under contract. >•

Pick out your favorite stars! In front row are Dale Fuller, Charlie Murray, Aileen Pringle, Lew Cody, Claire Windsor, John
Gilbert, Frank Currier, Norma Shearer, Mae Busch, Eleanor Boardman, Mathew Betz, Tom Moore, George K. Arthur. In rear

are Cecil Holland, Irving Hartley, Nigel de Brulier, Sidney Bracey, Roy Stewart, Evelyn Pierce, Miss Dupont, Ford Sterling,

William Haines, Mitchell Lewis, Gertrude Olmstead, Sojin, Zazu Pitts, Lucille La Seur, Creighton Hale, Ramon Novarro, Rene
Adoree, Pat O'Malley, Sally O’Neill, Roy d’Arcy. They are players in the Metro-Goldwyn-Mayer company.
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Billy Bletcha and Dolly Ray provide that which many scenic pictures lack. They
are comedians in the “Honey mooners in Grand Canyon,” a series of two-reel nov-
elties just produced by Criterion Classics. Six of these scenics will appear under
the supervision of Captain M. McKenzie. One-reel subjects about the lives of

Shakespeare, Burns, Dickens and Washington have also been made.

Freddric Kovert plays a principal
role in “Reel Virginian,” Roach-
Pathe comedy starring Ben Tur-
pin, who is contemplating retire-

ment from motion pictures.

H. Bruce “Lucky” Hum-
berstone, 21 years old,

has directed “The City
of Stars” for Universal
film company.

Another who has left

the stage for films

is Joseph Schildkraut,
Producers Distribut-

ing Corporation star.

An actor who will be
seen in many Warner
pictures soon is Charles
Farrell, recently signed
for a long term.

It s only fair that directors be given a chance before the camera occasionally. These are the men who tell the stars what to
do on the Metro-Goldwyn-Mayer lots. Left to right: Victor Seastrom, Mauritz Stillen, Ernest Williamson, Monta Bell, Rupert
Hughes, Josef von Sternberg, Eric von Stroheim (in rear). Jack Conway, Tod Browning, Hobart Henley, King Vidor, Fred
Niblo, William Wellman, Reginald Barker, Marcel de Sano, A1 Roboch, William Christy Cabanne and Benjamin Christianson.
The cameraman caught them together a few days ago following a meeting of motion picture directors.
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A burly desperado ! Edward
Gribbon in a “bard” makeup
for “The Limited Mail,” pro-

duction in the making for

Warners.

Blanche Sweet as Lady
Gwendolyn in “The Sport-

ing Venus,” Marshall Nei-

lan production for Metro-
Goldwyn-Mayer.

DUTTON DICTIONARIES

Bdrod ThcHcdrtO}

! WIN TnE“W0W”C0NTEST

! DUTTON DICTIONARIES

Omsult Dl IT().\ I)K IU)\AR1ES Him • j
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j |

E P. DUTTON' ^ UOMPANV. '.Ht PSIih A.e., Sew Chv j
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THE EVERYMAN
ENCYCLOPAEDIA
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Bert Ennis has effected a tieup with E. P. Dutton & Company by
which the definitions and names of contestants who best define

“Wow” will be printed in a new “slang dictionary.” It is a part

of Associated Pictures’ exploitation of “The Heart of a Siren,”

First National release.

Edmund Burns (left). Lea-
trice Joy and Robert Edeson
have to return to work on
“Hell’s Highroad,” Pro-Dis-
Co picture.

If you have read “Don’t,” the story by Rupert Hughes, you will recall the Alton girls bas-

ket ball team. Here is the way they look in motion pictures. Five players and two sub-
stitutes here are ready to enact their roles in the filming of the Hughes novel for Metro-
Goldwyn-Mayer under the direction of Alf Goulding. A sturdy group? Difficult exer-
cises on the parallel bars was a requirement for their job.

B. Licbtig has been named
First National Exchange man-
ager at Havana, Cuba, where
he has gone to begin his

duties.
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Pola Negri adds her name to the hundred and some already
on the megaphone presented to Ernest Belcher by the Wam-
pas. Belcher is called the dance director of Movieland. Pola
is to appear in October in “The Crossroads of the World,”
Paramount.

This man interviews dozens of girls in Hollywood each
day—Dave Thompson, production manager of First Na-
tional. This girl is his favorite for she is Marian, his

daughter. And she’s mighty fond of her daddy, too. The
cameraman just couldn’t get her to smile.

Martha Marie Sleeper is an addition to
Hal Roach’s Our Gang. She is but 15
years old, a good tennis player and a na-
tive of Lake Bluff, Illinois. Left: As she
appears in her song and dance, “It Aint
Gonna Rain No Mo’.”
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Gilmore Threatens War With
Hays for Actors Equity

Schiller and Rubin Sail to Complete Gaumont Deal—P. A. Parsons

Heads A. M. P. A. Nominators—Kent Honors Ballance

By JOHN S. SPARGO

New YORK, June 9.—Frank Gilmore, executive secretary and gen-

eral Pooh Bah of Actors Equity Association, doesn’t like Will Hays
and Will Hays’ methods of doing business. And probably Will

Hays doesn’t like Frank Gilmore and Frank Gilmore’s methods. So that

would make it a 50-50 split.

Whether it’s a 50-50 split or a split of some other division the future
will disclose, but the fact remains that it’s a split of some kind, according
to Frank Gilmore’s statement at the annual meeting of Equity last week.

I
N making his annual report Gilmore
paid his respects to the Hays organi-

zation, and, after declaring every con-
ciliatory effort looking to improve what
he terms abuses had been exhausted,
threatened militant action on the part of

Equity, many of whose members are
working regularly in pictures.

In that part of his report dealing with
the motion picture situation, Mr. Gil-

more said:

“It may seem to some that this branch
of our association has been overlooked,
but we were waiting until matters con-
nected with the legitimate were settled.

“The interviews of your president and
myself with Will H. Hays over a period
of three years have been most unsatis-
factory. When he assumed chairman-
ship of the motion picture industry it

was declared the interests of all those
affected would be considered. Actors as

a class are certainly affected, yet they
have not been consulted, nor have any
steps been taken to remedy, so far as
we know, the abuses which we have
brought to the attention of the produc-
ers.

“After exhausting every conciliatory
method it will be up to us to adopt a

more militant attitude, to see that our
members in the motion picture industry
receive the benefits of a standard mini-
mum contract.”

* * *

Schiller and Rubin Sail

E. A. Schiller, general representative
of Loew’s, Inc., and J. Robert Rubin,
of Metro-Goldwyn, sail for France this

week to complete the recently made deal

between Marcus Loew-Metro-Goldwyn
and the Gaumont theatre chain in France
and Egypt.
Through the affiliation the Loew cir-

cuit will operate the theatres, which in-

clude the 4,000 seat Gaumont Palace in

Paris together with three others and
theatres in Bordeaux, Lyons, Marseilles,

Toulouse, Toulon, Strassbourg, St. Etien
and Cairo and Alexandria in Egypt.

In addition to completing all details in

the deal, Mr. Schiller will visit England,
Germany, Holland and Sweden to study
the theatre and film distribution situa-

tion.

The affiliation with the Gaumont chain
will give Metro-Goldwyn picture prod-
ucts a wider distribution in foreign lands
and the theatre chain a direct release

closely following completion of a pro-
duction.

* + *

A new nominating committee was
elected by the Associated Motion Picture

Advertisers, Inc., at their last regular
meeting, June 4, at Cafe Boulevard, New
York.

P. A. Parsons heads it as chairman
and the other members are C. L.

Yearsley, Paul Gulick, Victor Shapiro,
Lon Young, Fred Baer and Bert Adler.
The membership, settling a disturbing

gastronomic question that has been
hanging fire the past five years, also

voted to have their regular Thursday
AMPA luncheons at White Horse
Tavern on West 4Sth street instead of

at Cafe Boulevard after this month.
Harry Brand, president of Wampas,

in accordance with the ancient and
honorable rite, brought greetings to the
organization of Eastern publicity men
from their Western brothers.
And last but not least “Jim” Lough-

borough, who has been hibernating in

Murfreesboro, Ark., breezed in at the
luncheon and proclaimed to all and
sundry that he was back in the Kingdom
of Press Agents to stay.

* * *

Kent Honors Harry Ballance

On the eve of his departure for his

new post as district manager of Atlanta,
Ga., Harry Ballance, formerly Eastern
divisional sales manager of Famous
Players-Lasky Corporation, was guest of
honor yesterday at a luncheon given at

New York Athletic Club by S. R. Kent
and his cabinet, composed of the depart-
ment heads of the Paramount distribu-
tion department.
Those present included Mr. Kent;

George W. Weeks, general manager of
the distribution department; John D.
Clark, Western divisional sales manager;
A. M. Botsford, Charles E. McCarthy,
Mel A. Shauer, Claud Saunders, George
Spidell, G. B. J. Frewley and John Ham-
mell. New York district manager; Milton
Kusell, New Jersey manager; J. J.

Unger, New York branch manager, and
A. O. Dillenbeck, representing Hauff-
Metzger advertising agency.

*

Having finished the making of the
Holland Flower Show motion pictures,

Abe Meyer, assistant to Hugo Riesen-
feld, arrived on the Mauretania last

Friday. The work of titling and editing
the Flower pictures is now progressing
and they are soon to be shown on Broad-
way. The films were produced by Cran-
field and Clarke for the Dutch govern-
ment under the supervision of Doubleday
& Page Publishing Company.

* *

Near the completion of the first term
of the Paramount school, Tom Terriss
will direct a special picture for Famous
Players in which the principal roles will

be taken by the most promising pupils.

The story will be specially written by
one of America’s foremost authors and
will be released as a Terriss production.

+ * *

Loew’s Coney Island theatre, now
under construction at Surf and Stillwell

avenues, will be formally opened June

T^ETROIT, MICH.—Detroit motion pic-

ture theatres’ record of business for
the period covered by the hot spell will go
down as the lowest in motion picture his-

tory hereabouts. . . . Two more theatres

were robbed a few nights ago. The Oak-
man and the Strand, both large neighbor-
hood theatres, were the victims and on
the same night. . . . M. Harlan Starr
is off for the annual meeting of Educa-
tional Film Exchange branch managers in

New York city. . . . The James N.
Robertson Theatrical Enterprises, with of-

fices in the Roosevelt Theatre Building,
plans to have not less than seven Detroit
theatres within the next two years. Al-
ready it has the Cinderella and De Luxe
operating; the new Roosevelt, which opens
in August, and one just announced at

Charlevoix and Mt. Elliott, seating 2,000,

with stores and offices. Then there will

be another on the East Side and the other
two will be on the West Side.

George W. Sampson, general manager of

the Robertson Enterprises, has gone to

California for one month. . . . Specu-
lation as to what W. S. Butterfield will

do with Powers theatre in Grand Rapids,
on which he recently obtained a lease, re-

ports it will be turned into a motion pic-

ture house. This is the first invasion of

Grand Rapids by the Butterfield forces and
it gives Butterfield a hold in every big city

in the state outside of Detroit. . . . John
Handler of Vendome theatre has taken

over the Fairview and will operate it. . . .

Capt. Fred Nungesser, French flying ace,

who was here appearing personally at the

Broadway Strand in connection with the

showing of his Associated Exhibitors pic-

ture, “The Sky Raider,” was royally enter-

tained by the American flying ace, Edward
Rickenbacker, now a prominent automobile
manufacturer. “Rick” and Nungesser flew

together on several occasions, spoke over

the same banquet table and otherwise fra-

ternized to the very evident increase of

business at the theatre. . . . Fred De
Ladder has taken over Grosse Pointe Park
theatre, which gives him four big houses

on the East Side, the Del-The, Maxine,
Your and Grosse Pointe Park. Jacob Sul-

livan will continue in the capacity of man-
ager, booking all four houses. .

.
_

.

Henry Zapp, who has been doing special

work for Producers Distributing Corpora-

tion, has been sent back to Detroit to be

assistant to Frank Stuart, who recently was
appointed exchange manager.

Warner Plans Branch
Badgerland Exchange

(Special to Exhibitors Herald)

MILWAUKEE, WIS., June 9.—In ac-

cordance with the announcement just

made by Sam E. Morris, general man-
ager of Warner Brothers distribution, his

company will open a permanent branch
exchange here. A manager will be ap-

pointed within a few days.

17, with Marcus Loew and a large party

of stage, screen and radio stars in at-

tendance. The theatre will be devoted

to presentation of feature motion pic-

tures with occasional stage novelties.

Addition of the Coney Island house to

the Loew chain will give Marcus Loew
representation in every part of Greater

New York and swell the New York
chain to 50 theatres. The theatre will

have more than 2,600 seating capacity.
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National Body Scans Closely
All Advertising on Reissues

Play Older Pictures If You Desire, Says Vigilance Committee,

But Hold Respect of Public by Advising It That

Films Were Produced Some Years Ago
(Special to Exhibitors Herald)

NEW YORK, June 9.—That the conduct of the motion picture busi-

ness is being carefully studied by forces outside the industry is evidenced by
the latest trade service bulletin issued by the National Vigilance Committee of

the Associated Advertising Clubs of the World.

Gives Facts to Keep in Mind in Advertising Reissues

Under the headline of “Old Pictures for New, Aesop’s Jackdaw Fable
Re-enacted in Some Film Advertising Campaigns,” the bulletin, which is dated

June 5, says

:

“Back in motion picture history, not so many years later than the nickelo-

deon era, the scenario departments of producing companies, both in the United
States and in foreign countries, supplemented their current material by prepar-

ing screen versions of classic literature. Hardly a famous author, from Homer
to Kipling, failed to have some part of his writings filmed and screened. For
the time at which they were produced many of these were good pictures. A
very few are good pictures today. But when these are advertised today the

following facts should be kept in mind by the distributor and the exhibitors

:

Cook Sees 20 Per Cent
Music License Rebate

for Kansas-Missouri
(Special to Exhibitors Herald)

KANSAS CITY, MO., June 9.—Every
effort will be made by M. P. T. O. Kansas-
Missouri to obtain a 10 per cent rebate on

the music license, according to a bulletin

to be issued soon by the organization’s

headquarters to meet an avalanche of ques-

tions rolling into the office the last three

months. Following are excerpts from the

bulletin, signed by C. E. Cook, business

manager, which will be distributed to Kan-
sas members

:

“So many inquiries have been coming in-

to this office in regard to securing music
license that we again are calling some
facts to your attention. It is not the inten-

tion of this association to dictate to an ex-

hibitor what he should do in reference to

obtaining a license to play copyright music.

To refrain from securing a license to play

copyright music is all well enough so long

as you refrain from playing copyrighted

music.
“We have been informed time and again

that it is almost impossible to operate a the-

atre without using some copyrighted music.

The playing of one copyrighted piece con-

stitutes an infringement which may cost

an exhibitor a great many times more than

his license, the attorney fees and court costs

of a single case amounting to more than

$250. It may be possible to secure a 20

per cent rebate for all members of this as-

sociation. However, we cannot assure non-

members of the association that they will

receive a rebate this year at this late date.

We can say only that we will do our utmost

to obtain it.

“This is the last letter you_ will receive

from us with regard to securing a license

to use copyrighted music and we check the

matter up to you and trust you will give it

serious consideration and act according to

your best judgement.”

Barrie Okays Choice of

Betty Bronson to Star

in **Kiss for Cinderella**
(Special to Exhibitors Herald)

LONDON, June 9.—The plan of Para-

mount to star Betty Bronson in J. M.
Barrie’s “A Kiss for Cinderella” has re-

ceived the sanc-

tion of the British

novelist and play-

wright, it was
announced here
yesterday at the

Lasky, Ltd., of-

fices. Herbert
Brennon who will

produce it for a

Christmas release
is here to confer
with Barrie.

“I can imagine
none more fitted

to play Cinder-
Betty Bronson ella,” Said Sir

James. Accord-
ing to the agreement by which Barrie’s
works are being filmed by Paramount
it is necessary that the author be con-
sulted and his opinion taken on all points
relating to the productions.

Bischoff Returns West
(Special to Exhibitors Herald)

LOS ANGELES, June 9.—Samuel
Bischoff, president and general manager
California Studios and of Bischoff, Inc.,

is back from an Eastern trip.

“A tremendous change takes place with
each year in the quality of cinema photog-
raphy makeup, costuming, and the thou-
sand details comprising modern produc-
tion. Continuities have also moved with
the times. The public knows this. Ac-
cordingly, a number of producers who have
in their film vaults excellent pictures made
but a few years ago have chosen to have
the entire stories re-scenarized, re-enacted
and re-photographed in order to maintain
the high standard of their programs and
those of their exhibitor patrons.

Public Has Been Respected

“Others, whose pictures have comprised
actions too collossal for such re-produc-
tion, have advertised the re-issue of such
subjects as and for pictures which had
been successfully exhibited at a previous
date and were now being revived because
of their great popularity. ‘Quo Vadis,’

‘Cabiria,’ ‘The Birth of a Nation,’ ‘The
Miracle Man,’ and ‘The Four Horsemen,’
are a few of the pictures which have been
frankly offered and advertised by distrib-

utors and exhibitors as re-issues. The
right of the public to know what it is

buying has been respected and the good
will of distributor and exhibitors promoted
by advertising honesty.

“Once more the trend of producers is

toward classic or well known authors and
famous stories. Think of a big story and
there is every likelihood that some pro-
ducer has filmed it within the year or is

engaged in filming it. Today such produc-
tions are lavishly made. A number of
them have been filmed abroad in order to

obtain actual and not plaster and papier
mache settings. In order that the exhib-
itor may do the business with these pic-

tures which will enable him to realize a
fair profit, his bookings of these releases

are aided and backed up by enormous cam-
paigns of national advertising so that an
advance demand is created for his showing.

“Nearly every time a big current produc-
tion of such a story is announced some
film of a similar subject matter or title is

exhumed from the vaults or from the kero-
sene circuit or the non-theatrical field and
offered to exhibitors apparently for the

purpose of cashing in upon the reputation
of the new picture. Vitagraph’s ‘Black

Beauty’ production was closely followed by
the resurrection of an old Edison release.

Fairbanks’ ‘Three Musketeers’ publicity en-

couraged a group of film adventurers to

advertise in a highly misleading and con-
fusing manner an old film made by the late

Tom Ince from the Dumas novel. Both of

these exploitations were held unlawful by
the federal trade commission, acting in the

public interest.

Cites Several Examples

“More recently a state right release of
the old ‘temperance’ stage play ‘Ten Nights
in a Bar Room’ was paralleled by the re-

marketing of a film-vault relic of the same
name. The nation-wide advertising of the

Famous Players-Lasky Corporation for

‘The Ten Commandments’ was stimulated

for a reassembled old non-theatrical pic-

ture entitled ‘After Six Days.’ Coincident
with the nation-wide advertising of the

Fox Film Company’s ‘Dante’s Inferno,’ a

new and elaborate production, we find the

advertising of a film of the same name
made in Italy. This foreign picture was
first released in the United States, prior to

the entry of many present day exhibitors

into the theatre business.

“There is no legal reason why an ex-

hibitor may not book and screen these film-

vault relics if he wishes to do so. But if

he exhibits them without disclosing affirm-

atively that they are re-issued pictures, he

is throwiing away the good will of his pa-

trons. Ask the exhibitors who advertised

‘The original Black Beauty,’ ‘Douglas
Fairbanks (and) The Three Musketeers,’

and the man who used Fox Film Company
mats to advertise the Milano ‘Dante’s In-

ferno’ what such tactics cost him in the

long run. One way to keep a theatre out

of the list of those houses which are for-

ever changing hands is to advertise every
booking truthfully and completely. Even
the small merchants in our towns and vil-

lages are learning what older advertisers

have found from sometimes bitter experi-

ence—that advertising the whole truth pays
a dollars and cents dividend. Sound prin-

ciples of advertising are not alone ap-

plicable to goods, wares and merchandise.
They apply to the sale of amusement just

as much as they do to dry goods, hard-
ware or furniture.

“The theatre owner who demonstrates to

his patrons that they can always depend
upon what they read in his film advertis-

ing, will attract and hold the regular, re-

peat patronage which is the backbone of
picture house prosperit)n”
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WHAT EXHIBITOR PUBLISHERS ARE DOING: Above, four page paper published by Jack Gault for the

American theatre, Oeikland, Cal., who joins the House Organ Exchange in a letter published this week. Bot-

tom, four-page paper published by David J. Lustig for the Ree^n theatre, New York City, using on first page

the “Memorial Day” copy provided in the 1924 Holiday Number of the “Herald.” Center, page from H.

Browning’s paper for the Olympia theatre. New Haven, using “Summer Days” copy provided by this depart-

ment. Right cind left center, back covers from two issues of Frank H. Burns’ paper for Orleuido, Fla., the-

atres, both bearing “Theatre” copy.
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THE theatre!
O^^jDepartment ofPractical Showmanship ^

IN THE CHICAGO SHOWSHOPS
Copy Service

For Exhibitor

HouseOrgans

House organ or newspaper
publication rights to this copy
is granted exhibitors by the
“Herald” herewith.

(NOTE: The copy printed in this space this
week is from Jack Gault’s house organ for the
Amencan theatre, Oakland, Cal. Mr. Gault’s let-

ter, in which he joins the House Organ Exchange,
is printed in another column.)

EDITORIAL
/^PERATING a motion picture theatre

is more than giving the public a show
—a picture on a screen

;
more than even

embellishing it with good music. The key-
note—the underlying principle of the suc-
cessful theatre—is service !

The American theatre aims to give serv-

ice. It keeps a large, well drilled organiza-
tion always at the top notch of efficiency

—to give the public service with its amuse-
ment. The American ushers attend a spe-

cial “ushers school” to learn more ways of
serving the public. John Wharry Lewis
and his orchestra rehearse daily—to make
sure that every program will go on with
lightning-like smoothness.

The projection experts run the new pic-

tures over time and time again, to synchro-
nize the music.

It all is done to insure a good show

—

and to make sure that the public gets the

maximum of service, just a little more
than is paid for at the box office. The
American theatre is very close to the public
—it is really an Oakland institution. And
the reason—is service !

“YOUR THEATRE”

THAT’S the way the American’s staff

wants you to feel about our house
;
as

if the theatre and all its attaches were
yours. Our business is to give you what
you want

; to furnish entertainment—plus
satisfaction.

Only the finest artists are good enough
for our patrons

; the best plays available,

and the best presentation we are able to

furnish.

That’s why we have John Wharry Lewis
directing a far bigger and certainly a far
better orchestra than many picture thea-
tres can boast—and writing special mu-
sical themes to bring out the finer points
in the Paramount dramas.

That’s why we have only ushers who
are gentlemen

;
youths who have been

hand-picked from the ranks of college and
high school students.
There are some things one can’t buy

with a ticket in a box office, and it is our
ambition always to be able to furnish these.

Stage Shows
Slip Weather
Kayo Wallop

It was “warm enough for you” in

Chicago last week, but not too warm
for the populace to line up and wait,

wait, wait for admittance to the big

houses. And wait, wait, wait said

populace did, elaborate stage shows
and high powered refrigerating

plants luring the wary to the ticket

wicket in droves.

At the Chicago it was ‘‘Jazz vs.

Opera” that got them in. At the

Capitol it was a $10,000 (or $100,-

000) Costume Revue. At McVick-
ers it was Paul Ash in “The Jazz
Village.” The feature pictures at

these places were “Heart of a Siren,”

“A Woman’s Faith” and “Old Home
Week” respectively.

At the Chicago
The Chicago’s “Jazz vs. Opera” show

was the best of these that has been con-

trived to date. The talent was at least

as good as that used in any previous at-

tempt and the staging was better.

As you know, the idea in this “Jazz vs.

Opera” thing is to present syncopated and
classic numbers in the light of competitive
entertainments, the audience sitting in judg-
ment and indicating decision by applause.

In other days the getting across of this

contest idea has usurped running time more
profitably given to the performers in this

instance.

A medieval exterior set, jazzed with an
illuminated stop-and-go signal, was used
for the opening. Against it mailed yeomen
had at each other with broadsword and
shield, filling the stop periods with classic

patter. A modern cop broke this up and
strolled into one, facilitating a close in, to

announce the first number. Subsequently,
the warriors were supposed to be speaking
through huge gilt masks (Comedy and
Tragedy) suspended high at left and right

and spotlighted when in use. Through these

they carried on the contest idea and an-
nounced the numbers, some of their gags
being funny.
Numbers were put through rapidly and

smoothly, jazz predominating to a degree
evidently well approved by the multitude.
Boyd Senter, jazz saxophonist, got across
in good shape despite use of familiar stuff.

Mr. and Mrs. Crawford, at the twin organ
in a well lined battle between the classic

and lighter things, provided a great laugh
early in the routine. A sister act not quite

up to standard was the only weak spot
(Concluded on page 42)

What Showmen
Are Doing to

Get Business

A phototype survey of current
exhibitor business effort, with
pictures upon the accompany-
ing pages.

‘‘Quo Vadis” Pre-View
Brings Thousand
To Ol3mipia

I am enclosing a copy of a letter which
we used in exploiting “Quo Vadis.” We
tied up with the “New Haven Union,”
whereby Mr. Philip R. Troup, editor and
publisher, issued 2,000 letters of invita-

tions, as per enclosed copy, to a preview
showing of the picture at this theatre.

The newspaper furnished both the let-

terheads and envelopes and Mr. Troup
personally signed each letter.

These invitations we sent to all the

school teachers in town, heads of the vari-

ous Italian fraternities, all Yale College
professors and to all of the most prom-
inent Italian citizens in New Haven. The
preview was a decided success, as close to

1,000 persons were present.

H. BROWNING,
Olympia theatre. New Haven, Conn.

^ ^ ^

The letter of invitation used is repro-

duced on another page.

Production Manager of

Capitol Corrects
Report Error

I have followed your criticisms of the
weekly programs under the caption, “In
the Chicago Showshops,” and find them
very interesting. I believe such a depart-
ment as yours is the only one in existence
among the motion picture trade papers.

In the issue of June 6th I note that you
say a stage number from “Carmen” was
captioned “An Operatic Nightmare” and
that the caption damaged the stage num-
ber. I believe that you were confused in

this in some manner, as “An Operatic
Nightmare” was a syncopation number by
the orchestra, done in the pit following
the regular overture. This in turn was
followed by a stage number called “Car-
men” with Loma Doone Jackson in the
soprano role and assisted by a ballet corps.
Contrary to your assertion that the cap-
tion did not fit the number, would like to

say that the “Operatic Nightmare” was
rendered by the orchestra and “Carmen”
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= AtJOURD'HUI KT TOUTE LA SEMAINE =

Sous 8e dSstflrague patronage du consul!

genera'y de France, Be Baron
De VntroEQes.

12,000 Canaclicns-fran^ais sont venu-s hiei

voir la divine Gloi ia clans la i^rande comeclic

classique francaise

Madame
Sam'Qem

La celebre piece de SARDOU

Hous nous' excusons aupris dcs milliers de personnes
qul n’ont pu a^sistei* aux representations d'hier faute
de places 'et nous leur suggerons de bien vouldir veidr
en matinee.

A ^^<?w•Yo^•k le pilx (radmUccioji Otail do 56,00.
Vous i>ouvcz voli' vue Jcl aux prbi ivgullcra

«lu t'fcpitol ct uvof uiusiquc ct piologuA' uppToprl6s.

D«ccseosceoees«999scr9ii

Newspaper ad used in French newspa-
per during record run of “Madame Sans
Gene” at the Capitol, Montreal, as told

in Wilton Spencer’s letter.

presented on the stage immediately there-

after.

Will always be attentive enough to fol-

low your weekly criticism for, as I said

before, 1 believe it to be the only page in

the industry conducted along the lines of

the legitimate trade paper and, as we are

always glad to know our bad points as

well as our good ones from critics and ob-

servers, want to wish you and the depart-

ment continued success.

FRANCIS A. MANGAN,
Production Manager, National

Theatres Corp.
* * *

It was the last show, pretty late and
pretty warm, though delightful within the

Capitol, and my hunch is that the orchestra

cut the second half of its stuff and went
direct to the “Carmen” number, notwith-

standing the film announcement, which
named both items. I’m pretty sure that is

the explanation of my confusion and I’m

glad of the chance to correct the report,

which worked injustice to the “Carmen”
number and those concerned.—W. R. W.

Gault Joins Exchange

:

Submits His First 14
Issues

Enclosed you will find the first four-

teen issues of “The American News,”
the smallest newspaper in Oakland.
While this is an independent house,

you will find by glancing through the

pages that we have lined up exclusively

with Paramount.

You will note a tie-up with the Mu-
tual Stores on the back page of the
“News.” This enables us to have about
7,500 copies distributed through their
stores.

Please enter our name on your House
Organ Exchange.

JACK GAULT,
American theatre, Oakland, Cal.

* * *

Mr. Gault’s very snappy sheet is repro-
duced on another page. In addition, the
space under “Copy Service for Exhibitor
House Organs” is given over this week to

editorials lifted from Mr. Gault’s first 14
issues. His name also is entered in the
House Organ Exchange, where yours
should be also if you are a theatre pub-
lisher and it is not.—W. R. W.

Ray Murray Joins the
Circle to Tell of

Coast Things
I enclose herewith an ad used by Jeff

Lazarus to exploit “Grass” at the Mil-
lion Dollar theatre; also an editorial
from the “Los Angeles Record,” which
gives you an idea of the exploitation
this picture got.
The most unique feature of the cam-

paign was the little boxes furnished the
traffic cops on all the busy corners of
Los Angeles. These were covered with
grass and carried no other advertising.

RAY MURRAY,
“Exhibitors Herald,” Los Angeles.

* * *

Thanks, Ray. The ad and the editorial

are reproduced in one of the page layouts
you used to call my crossword puzzles.

Come again.

‘‘Cracker Jack” Campaign
Whips Weather Man;

He Quit, Lee
I would not like to have you “fire”

the proof-reader, but the headline on
page 44 of your issue of May 30, which
have reason to believe referred to me,
sounded a bit like Chinese. All that
remained for the proofreader to do was
to name it “Oolong,” instead of “Too
Long” and the illusion would have been
complete.
However, I was glad to have you let

other exhibitors know of the excellent
work which Mr. Hyman is doing at the
Brooklyn Mark Strand theatre and trust
that the ideas may be of use to some
one else.

I want to take this opportimity to tell

you of our boosting for “The Cracker-
jack,” the new picture with Johnny
Hines. No sooner had Mr. Hyman
signed the contract for this picture than
hot weather descended upon Brooklyn
in earnest, and you know what this
means to any theatre. Therefore, we
worked out quite an ambitious campaign,
which was designed to bring them into
the theatre regardless of the tempera-
ture.

First, we arranged with C. C. Burr
for five thousand miniature parachutes,
imprinted with the name of the picture,

star, theatre and play-date. Next, we
got an equal number of sample packages
of “Crackerjack” and tied these to the
parachute. Then we tied up with the
Brookl3m “Times,” one of the leading
newspapers, the stunt being to throw
these parachutes from the roof of the
newspaper building. Consequently, the
newspaper gave us advance publicity,

some of it on the front page, even going
so far as to name the picture and when
it would play. The parachutes were

dpitol
(^ratid CanMiian 'Premfere

starting 1

Sunday

^Vei^yrancel^
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French newspaper ad used in Capitol,
Montreal, run of Paramount’s “Madame
Sans Gene,” subject of Wilton Spencer’s
letter in this issue.

thrown off at three in the afternoon and
the stunt caused such a clamor along
the street that three of us from the
theatre who were engineering the event
were arrested for blocking traffic.

A full page advertising “The Cracker-
jack” was put into our monthly bulletin
and this small newspaper was mailed to
our full mailing list of six thousand
names.
Johnny Hines was prevailed upon to

make personal appearances at the thea-
tre for the first three days of the week,
and also to speak on the radio in our
regular Sunday night program, which
fell on the second day of the picture’s

run. (We change our programs now on
Saturday.)
Manual Training High School of

Brooklyn, which at this time happened
to be raising funds for a new athletic

field, was shown the advisability of tak-
ing ten thousemd tickets for “The Crack-
erjack” at regular box office prices and
reselling them at an advanced rate, the
difference going into the fund for the
athletic field.

These things, together with our regu-
lar newspaper publicity and advertising,
including twenty-four sheets, car-cards,
etc., helped to put “The Crackerjack”
over with a tremendous bang, despite

the fact that the weather was hot. I

would not like to give full credit for

the week’s success to this work, how-
ever, as Edward I. Hyman’s musical
programs are responsible for probably
50 per cent of our business.

Trusting this will be of interest to

your readers and that your t5qDesetters

and proofreaders will haye on their

spectacles this time, I am, with best

wishes.
Sincerely yours,

LEE S. FERGUSON,
Mark Strand theatre, Brooklyn, N. Y.

* * *

Thanks, Lee, for not getting rnad; and
double thanks for the present piece.

The party of the first part, by the way,
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quit; but it wasn’t his fault, for I missed
it too. In fact, didn’t notice it until your
letter came. Hope it’s not so warm
there; but it couldn’t be like this in two
places (on earth).—W. R. W.

More Ideas, Boys; We
Can^t Do Without

Bill Hawkins
Under separate cover 1 am sending you

a photo of a lobby display which we used

on “Baree, Son of Kazan.” The piece de
resistance of the display was a prizewin-

ning German police dog. If the dog had
been walking along the street nobody
would have looked at him twice. In a

cage, however, he became a whole side-

show and the crowds fought for a look

at him.
Some people were positive that he was

the dog in the picture. Others were just

as positive that he wasn’t a dog at all but

a wild wolf.

We do not lay claim to any new stunt,

any more than we take any credit for

originating the design on (Our program
cover. I give you credit for recognizing

Mr. Bettersworth’s fine Italian hand in this

piece of art.

We are willing to admit right here that

many of the best ideas we have we steal

from the “Herald.” And, helieve us, if

we didn’t get a good idea out of your
paper once in a while we would stop
taking it.

Thanks to Mr. Bettersworth and best re-

gards to yourself.

JOHN W. (“BILL”) HAWKINS,
Gordon’s Theatre, Brockton, Mass.

* * *

Hear that, fellows? If Bill doesn’t get

enough good ideas out of this sheet he’ll

quit taking it. And then we wouldn’t get

any good ideas from Bill. Can we permit
this to happen? Certainly not. Watch us.

Bill.—W. R. W.

Our Old Pal ClifF Is

In Again; It’s

‘‘Declasse”
Some more nooze from your pal Cliff,

de-own in New Yawk state.

I believe the greatest medium for ad-
vertising and publicity a theatre can
use is the newspaper. So with that
thought in mind I sallied forth upon
the campaign for “Declasse.”
The telegram from Miss Griffith is

authentic. That is, it was sent direct
from the coast. Anyway, it got the de-
sired effect with the newspaper. You
will note that they turned their pages
open to the Strand.
In addition to the news and ads, they

sent out at their own expense on their
own letterhead 5,000 letters to adver-
tisers, 2,500 of each of the enclosed
copies. This campaign was all gratis,
except for the 100 tickets.

The “Herald” certainly gave me their
roto section on Sunday. These photos
in the roto sections are results of good
will with the papers, and a few compli-
mentary tickets now and then. Sell
yourself and your theatre to them and
as a rule anything will be given.
Am enclosing some more of those

small all type ads. If you don’t like
them, you know where the wastebasket
is; I don’t.

CLIFF LEWIS,
Strand theatre, Syracuse, N. Y.

* * >K

Looked all over the place for it. Cliff,

and couldn’t find it; so had to put the ads
in the book. They’re on another page.

GOOD NEWS
TO THE PUBLIC!
O™ thanks to the many who

attended the various perform-

ances of ••MADAME SANS GENE.’'

And to those who have been unable

to attend during the first week wc

lake pride in announcing that

through the courtesy of The Famous

Lasky Corporation we are able to

hold it over for

ONE MORE WEEK

Ti

Glorious Gloria

JJwANSQN
’’Madame
Sanf'Qem'

This ia What the Critics Say:

English newspaper ad announcing hold-

over of “Madame Sans-Gene” at Mon-
treal Capitol, where it broke attendance
records. (See Wilton Spencer’s letter.)

Upside Down Poster Is

Paying Stunt for

Don Nichols
Enclosed find a little stuff on “Charley’s

Aunt.” The postal card was sent to 2,700
on the mailing list and, to show you how
well we keep our mailing list up, we had
just one card returned! Pretty good, eh?
The little envelope contained a small

nut. These were used the week before
showing and, given out at the door to the

patrons on their way out, they caused
much favorable comment.

1 had photos made of the lobby, and
of a twenty-four sheet poster which I had
posted upside down, but the photos were
bad, so am not bothering about sending
same. Nevertheless, you can see from
the news item enclosed what they thought
of the poster being posted upside down.
We had phone calls and were stopped on
the street many times and people even
went so far as to accuse the bill posters
with being drunk, but it sure did make
them talk. It is not new, but new here.

I have waited some time to use this and
as this particular poster was easily made
out and simple to read, 1 used it with good
results.

The Sunday ad I don’t think is so much,
but the last day showing ad made a right

nice appearance. It is made up of small
figures taken from different matts on the
production.
Hope you like the enclosed stuff. If

you don’t just heave it in the waste basket
and I will send you some better stuff again
shortly. Have a nice bunch of stuff to
send you on Metro’s “Wife of the Cen-

taur” but haven’t it ready to ship yet.
Will get it off to you in a few days.

DON NICHOLS,
Durham Amusement Co., Durham, N. C.

* * *

Mr. Nichols’ letter will be illustrated in

another page. The upside down poster land-
ed with a clatter in the newspapers. The
“Centaur” campaign will be forwarded to
readers when it is received.

Nyman Kessler Is the
Name; the Error
Was Our Own

/ received the May 30 issue of the
“Herald” and read it very carefully. Each
issue of your praiseworthy publication is
more and more interesting, as I have ob-
tained numerous ideas since becoming a
subscriber.

I notice on page 44 of this issue that you
have published my first name as Myron.
11 should be Nyman. Evidently you had
“Myron Selsnick” in mind. However, I'll

forgive you this time for first offense.
Have you any blanks that you furnish

exhibitors for your “What the Pichtre Did
For Me” column? If you have I would
appreciate some.

NYMAN KESSLER,
Atlantic theatre, Atlantic, Mass.

* * *

All my mistake. Sorry. It will not hap-
pen again. And we have blanks and some
of them have been sent to you and we’ll be
glad to have your reports, and anybody
else that wants some can have them—and
everybody should want them.—W. R. W.

“Madame Sans-Gene” m
Record Run at the
Montreal Capitol

Manager Harry S. Dahn of the Montreal
Capitol has hung up another record at the
big house, and it is safe to say that he has
shattered all Canadian records for attenT
ance with the showing of Gloria Swanson
in “Madame Sans-Gene.”
About two weeks before the date of

opening of the picture. Manager Dahn
started to launch his attack, using every
possible means in reaching the people so
that they would know that “Madame Sans-
Gene” was coming to the Capitol. Very
wisely, he directed the greatest part of his

attack at the French population of the
city, which is about 700,000 out of a pos-
sible 1,000,000 population.
The newspaper campaign is without a

doubt the biggest thing ever put over in

Canada, and the writer has no fear in say-
ing that no picture ever received such
widespread publicity through the medium
of the newspapers as “Madame Sans-Gene”
did in Montreal.
The “LaPresse,” Canada’s largest circu-

lation paper, was sold the idea of the im-
portance of the film to their French read-
ers, from the point of view of the histori-

cal facts, and they fired their first shot on
April 25th with a five-column cut on the

front page with about one column of edi-

torial. Immediately this was done by the

“LaPresse,’ the “Lapatrie,” another French
local paper, at once got interested and
every day in both of these papers columns
of editorials and display scene cuts were
used to great advantage. The English
papers all gave their whole hearted co-

operation. So much publicity was obtained
in the newspapers that Manager Dahn has
decided to have the whole campaign put in

book form to be forwarded to Miss Gloria

Swanson, Adolph Zukor and Jesse Lasky
just to show the immensity of the co-

operation given him by the Montreal news-
papers.

The outdoor campaigns consisted of very
striking heralds, window cards, billboards
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and display windows in two large book
stores and the leading library of the city,

each one of these having their own impor-
tance from an advertising standpoint.

Another stunt pulled during the show-
ing of the picture was: Two sentry boxes
were built and placed outside the entrance

of the theatre on the sidewalk and two re-

turned men with their decorations, wearing
the uniform of that period, with their guns,

stood on sentry duty, and to add to this to

make it more attractive the whole sidewalk

was painted red, white and blue. Naturally

this caused a considerable amount of curi-

osity and passersby were attracted to look

on.

The Monday after the opening Manager
Dahn advertised in all the French papers

that it was a French week, under the dis-

tinguished patronage of The Consular Gen-
eral of France, Baron De Vitrolles. Invi-

tations were sent out to the Consul Gen-
eral and The Consul, and all the aristoc-

racy of the French colony of Montreal
were invited to the Monday evening per-

formance. This of course got us extra

publicity and incidentally gave us front

page stuff in the papers that money could

not buy under different circumstances.

Long before the guests began arriving,

which was at 8 :30 p. m., the whole house

was sold out.

It was indeed a big night, and next day

again quite a bit of publicity was given in

the papers about the distinguished guests

at the Capitol. Interviews were also pub-

lished, just what the Consul General had
to say about the picture and the show. A
judge of the Superior Court also gave his

comment, and the president of one of the

French newspapers. All of that was in

addition to our usual criticisms.

Naturally, with all this nublicity the

house played to capacity all week, and at

the end of the week the management had
so many requests that it was decided to

hold over “Madame Sans - Gene” for

another week, which is done on only a

very few occasions.

Another big feature of the show, and

one with especial appeal to the French
patrons, was the atmospheric prologue to

the feature, as was also the overture.

“Robespierre,” by the Capitol Augmented
Symphony orchestra, Jerry Shea directing.

"Robespierre” is an overture full of pep.

As it comes to the finale, with the playing

of the “Marseillaise,” the theatre goes into

darkness and off starts the booming of the

guns. Everybody is startled. On comes
the lights on the stage and behold a scene

of battle is before your eyes. Soldiers of

France who have paid the penalty of their

patriotism lie on the field of battle, and
l>ehold, as if it were Napoleon himself

back to life again is seen waving the flag

of victory and singing the “Marseillaise.”

The applause at each performance was
simply immense, and the showing of “Ma-
dame Sans-Gene” at the ^Montreal Capitol

will go down as one of the greatest theat-

rical events in the history of Montreal.
Wilton W. Spencer,

Capitol theatre, Montreal, Canada.

In Chicago
Showshops

{Concluded from first page)

among the five or six other syncopated

numbers.
Opera was splendidly championed by

Helen Yorke, who has sung at the Chicago
before but never so well. The orchestra

contributed its bit to this side of the argu-

ment with ‘a heavy overture and the last

number was the usual one from “Faust,”

done a little less ably than usual.

At the Capitol
Francis A. Alangan, director of presen-

tation at the Capitol, set a new pace for

himself wdth his handling of the big bill

staged last week. Directing as many per-

formers as most musical comedies supply,

he made almost that out of the proceedings.

The Costume Revue, most heavily adver-
tised phase of the show, was in fact the

lesser element of the stage bill. Working
in an idealized modiste shop set, with pic-

ture frame upper center, perhaps a dozen
girls paraded downstage into formation,

stood through a brief ballet; then off. A
hold-over comedian, Jimmie Dunn, who had
done a single previously, tried to identify

the girls with various Chicago neighbor-
hoods and succeeded in making everybody
wonder why he was held over.

The really big number was a staged
medley of musical comedy hits. It started

with “Robin Hood,” a chorus of sixteen

male voices slashing an opening number
into the bleachers. After this four girls

did a dance and Lorna Doone Jackson sang

“O Promise Me,” followed by Herbert
Gould and the male chorus in “Brown Oc-
tober Ale,” an appropriate number with
mugs and everything to intrigue a fine

June thirst.

Marjorie Pringle followed in one sing-

ing “Alice Blue Gown,” the girls coming
on wearing it. Then there were tango
dancers who did pretty well, and a close-

in to one.

This was Jimmy Dunn’s spot and he
made ’em applaud whether they liked it or
not. His patter is bad and he can’t sing,

but what does he care?
At the close, built up in four numbers,

the stage was as crowded as Ziegfeld’s
and the audience applauded much as it ap-
plauds that monarch’s ensembles. The bill

was the best the Capitol has had in weeks
and Sunday matinee attendance indicated
that the townsfolk has become aware of it.

At McVickers
Paul Ash did much better last week, dis-

carding his somewhat small-time hokum
for most of the distance and getting more
genuine returns from the auditorium. The
boys are playing better and it’s apparent
that Ash is a leader after all. I’m begin-
ning to believe he’ll pan out yet, after
he gets the slant.

He called his act “The Jazz Village” but
it was almost straight concert until the
final number, wherein the back drop goes
up revealing a snappy small town set in

which the lights twinkle, the moon winks,
and finally lamp posts, houses and every-
thing dances. The novelty of it was only in

part accountable, I think, for the big hand,
for the number was an original composition
by Ash which differs from the run of such
things in that it is good. If I could re-

member the name of it I’d write it here,
for it’s a tune that ought to be a hit and
you should tell your musical director to
get it.

That Ash is getting better is good news
in more than one sense. His courage in

breaking away from the routine of the De
Luxe picture show was admirable. His
stunt, too, was theoretically sound. If it

works out successfully, as it now threatens
to do, detailed anaylsis of it will be given
here for the benefit of those who so badly
need something new.
Albert Hay Malotte, whom most people

now acclaim Chicago’s best theatre organ-
ist, started out his part of the show well
enough, inviting the crowd to sing “Yearn-
ing.” He does this sort of thing better
than other organists and they like it. But
when that was done he resumed his ex-
ploitation of “The Little White House on
the Hill,” this time dragging in a violinist,

cellist and soprano who, it seems, assists
him in his radio campaign of the number.
Malotte knows how to do this kind of
thing and if he had a good number he’d sell

bushels of copies, no doubt.

At the Woodlawn
As promised, the wonder orchestra heard

about since the Woodlawn theatre began
broadcasting was investigated and the ru-

mor is correct in every detail. It is a won-
derful band.
Armin F. Hand is director of the out-

fit and all they do is play. They used noth-
ing special the night I was there but a
xylophonist and a xylophonist who can
make ’em like it these days is a demon.
This fellow did.

The rest of the gang is like him. They
don’t do fancy things; but they do un-
fancy things as they are seldom done in

these or other parts. They seem to have
the old-fashioned idea that an orchestra

is hired to furnish music and. Boy, they

supply it! They sold the house to at least

one more customer last Tuesday night.

—BILL WEAVER.
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WHAT SHOWMEN ARE DOING TO GET BUSINESS: Upper left, four units in the “Charley’s Aunt”
campaii^ described by Don Nichols, Durham Amusement Co., Durham, N. C., in his letter this week.
Upper right, four ads by Cliff Lewis, Strand, Syracuse, N. Y., whose letter is printed on another page. Lower
right, letter illustrating H. Browning’s letter on the exploitation of “Quo Vadis” by the Ol3nnpia, New Haven.
Lower left, two good ads by N. L. Royster for the Broadway theatre, Charlotte, N. C. Left center, an ad and
a newspaper editorial on “Grass” contributed by Ray Murray, West Coast manager of the “Herald,” whose
letter about them is published on another page.
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THE LARGEST SHIP AFLOAT, The Leviathan, advertised LTniversal’s “Phantom of the Opera,” w^hen
this banner was hung over her side by employes of the European Motion Picture Company when James
Bryson sailed from South Hampton for New York.

W. G. RUPAY OF THE Griffith theatre, Woodstock,

“ABRAHAM LINCOLN” was given a big

exploitation on the front of the Orpheum,
Flora, 111., when the owner played the First

National picture.

ELTON M. LAWRENCE, projectionist, designs all the

fronts for the Majestic, Hillsboro, Tex., one of which
is shown here for “Ramshackle House,” Producers Dis-

tributing Corporation.

J
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SHORT SUBJECTS

Montana May and a few other “Wild Westerners” who
attended the opening episode of the new Universal
serial, “The Fighting Ranger,” at Keith’s Greenpoint
theatre, Brooklyn.

Pennants, banners, cut-outs and many sized boards were
used by Keith’s Greenpoint to give “The Fighting
Ranger,” Universal adventure picture, a good send-
off in Brooklyn.

They, Too,
Serve
At the instigation of International

Newsreel the navy department at

Washington has permitted camera-
men to photograph the dirigible,

“Los Angeles,” while airplanes laid

a smoke screen about it. The pur-

pose of the event was to demon-
strate the method which would be

pursued in war when it is necessary

to protect a dirigible from attack.

Fourteen representatives of Inter-

national Newsreel, including cam-
eramen, went to Washington. Some
of them were in airplanes, from
which to photograph the demonstra-
tion, while others were scattered

about the city photographing from
every vantage point.

The actual smoke screen was laid

by a Martin bomber, operated by
Lt. Stanley E. Ridderhoff. In an-

other Martin bomber, piloted by Lt.

Frank G. Cowie, was U. K. Whipple,
cameraman, who followed in the

wake of the dirigible. In another
bomber was Norman Alley, camera-
man, piloted by Lt. N. D. Palmer.
The “Los Angeles” was commanded
by Capt. George Steele.

Which demonstrates the recogni-

tion of value newsreels have won
in the regard of the government.

A Good Telephone Girl

in A Good Number
Alberta Vaughn once made a

series of comedies called “The Tele-

phone Girl” series. It was a hit. She
became known as an actress. She
proved that she is funny. Many
others who have since then become
popular played in the series.

The Long and
Short of It

"DADIO station WMBB, operated
by Andrew Karzas in the inter-

ests of his Woodlawn theatre and
Trianon ballroom, broadcasts regu-
larly the musical programs from
those amusement places. Last week
the announcer, introducing the

Woodlawn program, divided empha-
sis between “Eve’s Lover,” the fea-

ture and the “latest Our Gang Com-
edy,” the principal short subject.

That’s judgment.

Everybody knows Eve, of course,

and that’s a good reason for using
the title, but very nearly as many
people know Our Gang. The com-
bination should be almost unbeatable
as a means of dragging people in.

Most announcers wouldn’t have
mentioned the short subject. This
one knows his stuff.

Chiefly because that series was a

great success another series of pic-

tures is to be written by H. C. Wit-
wer and produced as “The Tele-

phone Girl” series No. 2. If they are

as good as the series, number one,

Alberta’s salary may be raised. It is

expected that Mr. Witwer will pro-

vide good plots and funny situations

because he has both the ability and
the experience.

Whatever it is that has dimin-
ished Alberta’s comic manner in the

short subjects that she has made
since “The Telephone Girl” pictures

will probably not be present in the

next series. It is hard to diagnose
her case but it may be because she

interprets the role of a telephone

girl with real comedy sense. In roles

she has had recently she has not had
the opportunity to be funny. Not to

say that she has not displayed tal-

ent; she has. A great future is due
her.

But for these short subjects to at-

tain their greatest success they
must be funny. With a good Wit-
wer plot, a dash of Vaughn and a

few falls down stairways, well

mixed, exhibitors expect to enjoy
hearing some hearty laughs in their

auditoriums.
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'T' HIS department contains news, information and gossip on current productions. It aims to supply
a service which will assist the exhibitor in keeping in touch with developments in connection with

pictures and picture personalities—and what these are doing at the box office. No predictions or pro-
phecies on the entertainment value of pictures are made. Opinions expressed are simply those of
the author or of his contributors and the reader is requested to consider them only as such.

—EDITOR’S NOTE.

AUTION is asked by Mae Busch for^ her husband, Elliott Dexter, hi *'The
Triflers,” which appeared as the motion
picture number at the State-Lake theatre
last week where vaudeville provides a large
part of the program. Frank Mayo appears
m the scene as the friend of Miss Busch.
Ifi is a Preferred picture released by B. P.
Schulberg. Comment may be expected on
the picture in this department at an early
date.

"OLD HOME WEEK
FILLS THE BILL

Old home week” mis the bin.

It’s what the doctor ordered for Meighan.

If you don’t think so, turn to “What the

Picture Did For Me” and read the first

box office news about it. More in the same

tone of voice has arrived in this shop since

that department went to press. There’s

apparently no doubt about it.

And so John Spargo, who said in his

contribution last week that he wondered
why a star privileged to choose his own
stories should choose this one, will be en-

lightened when he gets this week’s book.

Not that John’s wonderment wasn’t wholly

justified. Without the exhibitors’ reports

at hand I’d have wondered the same thing.

You see, this “Old Home Week” is so

much like that other small town crook

story Tom had (Was it “The Confidence

Man”?) that you at first think it strange

he’d try this one, especially when you re-

flect that folks have been exhorting him

these many months to make another real

picture. But when you sit through this one

with a lot of Representative Citizens and

observe their gladsome behavior you finally

come to understand that that is precisely

the reason he did it.

The small town of “Old Home Week” is

exactly like that other small town. You
seem to recognize certain shady street cor-

ners and houses
;
the depot is particularly

familiar. This familiarity of scenes, faces

and story breeds exactly the “back home”
feeling you need for the picture and this

in turn makes you believe that Tom is

“back home” in the stuff you used to like

him, in—so you like the picture and the

ticket chopper clug-clugs its merry song all

the day long.

Lila Lee’s the girl and it’s the old Lila.

I wonder what Tom would do without her.

This is, to me, the perfect screen team

;

and there is evidence to the effect that the

world shares my opinion in this. Like the

rest of the world, I hope the combination

never is broken.

Otherwise the cast brims with small town
types, and when Paramount assembles a

small town cast you know what it is. The
story is by George Ade and concerns an

oil well which you are alternately confi-

dent will and will not gush. If anyone

starts to tell you whether it does or not

—

you are justified in homicide.

Special to

Ad Men
In a single line of the smallest

type in the world you can tell the
readers of your ad the starting time
of your various shows.
Why not do it?

The line will not keep anybody
away. It might get somebody in. It
would serve to get more people in

for the start of the picture, and so
make more business. It does not
cost anything. It serves to keep the
house staff on schedule and that’s
something, too.
And it will be a great convenience

to me.
Thanking you in advance, I am,

T. O. SERVICE.

"A WOMAN’S FAITH’’
IMPRESSIVE STORY

/\. LMA RUBENS is star of “A
Woman’s Faith” and this is a different

Alma. I’ve never cared for Miss Rubens,

but now I’m inclined to believe the fault

was of role rather than actress. Certainly

she is splendid in the difficult characteriza-

tion assigned her here.

Others may tell you that Percy Marmont
is the star of the picture, and perhaps he

is, but Percy has had a lot of hard luck

‘t'T'HE LOST WORLD,” First National
^ .film, is in its fourth week at the

Roosevelt theatre in Chicago and promises
to continue as the picture is drawing S. R.
O, houses throughout the extremely hot
weather. Above, the professor, Wallace
Beery, is scolded by his wife for his treat-

ment of Lloyd Hughes which was “rough”.
Comment upon the picture appears in past
issues of the HERALD.

and it pursues him in this. Since “If Win-
ter Comes” Mr. Marmont has had to do
more suffering than all the rest of the

male leads in pictures. Naturally, even his

facile art is thinning out a bit. A man
can’t keep on doing one thing indefinitely

without becoming somewhat habitual. He’s

as good in this as in “If Winter Comes,”
but it doesn’t hit as hard. Maybe my im-

pression is due to natural resentment

against seeing all the grief loaded upon
one pair of shoulders.

Jean Hersholt is in this also, reminding

you of Jean Hersholt in “Greed,” serving

briefly as the villain whom Marmont bat-

tles in a really thrilling hand-to-hand en-

counter. ZaSu Pitts contributes the slight

but sufficient comedy relief.

It’s a story about French Canadians,

their reactions to disaster and their ulti-

mate reliance upon faith. It is very well

developed and leads impressively to a

strong climax involving a blindness cure

which you are left to decide for yourself

is or is not miraculous. That sort of end-

ing has spoiled a dozen pictures for me,

but it didn’t spoil this one.

"EVE’S LOVER’’ HAS
IRENE RICH IN IT

EvE’S LOVER” has Irene Rich in it

and so far as I’m concerned that is reason
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enough for its existence. Furthermore,

she is cast as a successful business woman,
as which no actress ever was more suc-

cessful.

It also has Bert Lytell and Willard

Louis, two first rate reasons for any pic-

ture. Bert is a poverty-stricken count who
sets out to marry Irene for her money and

ends by marrying her for love. Louis is

the business opponent who hires him to do

it. And then there’s Clara Bow, the count’s

erstwhile sweetie, who’s a tiny tempest

brighteniing up the picture every few min-

utes from beginning to end.

All of which sounds like a great picture,

which it almost is. The “almost” is occa-

sioned by a slapstick mill strike which some-

body dragged in by the ears for no reason

in the world just when the story was
clicking along to a normal and gratifying

finish. Whoever wished that thing into it

surpasseth understanding.

Irene, Bert, Willard and Clara put up a

mighty good show until this strike thing is

thrown at them. As that doesn’t occur

until about the sixth reel, you get your

money’s worth of enjoyment out of the pic-

ture anyway. If they had swung in the

clinch at that point the picture would have

been a whale.

BARBARA LA MARR IN
CONTINENTAL STORY

|~^ARBARA LA MARR has a Conti-

nental story in “Heart of a Siren” and ap-

parently the producers applied in its mak-

ing lessons learned of “Sandra.” Like that

picture, this one is full of gorgeous set-

tings and beautiful raiment, but unlike that

picture this one is primarily a story.

In this one, too, they have given the star

a better cast. Conway Tearle is the hero

and Harry Morey the villain. I continue

to have difficulty in associatiing the heroic

Morey of other years with the scheming

brute of this and other recent pictures, but

perhaps that is merely my hard luck. Any-

way, he’s villainous enough in this.

Tearle, on the other hand, is the English

hero and that isn’t hard to believe. The

very stiffness which his few adverse critics

on this side disapprove makes him con-

vincing here. It’s about all he needs.

Miss La Marr comes into the picture a

triumphantly notorious siren, meets the

man in about the second reel and emerges

a chastened woman all set to be married

to him. It’s a pretty large order and I

think of no one save Pola Negri better

qualified for the assignment. Such short-

comings as crop out during the course of

the picture are of direction or continuity

rather than portrayal. The result of these

is an irregularity of development which is

the picture’s chief weakness.

Continental drama is, I think, the thing

for Miss La Marr. Her screen personality

is that which Americans believe may be

encountered in Deauville and such places.

Given just the right vehicle, she seems to

A FTER a hard time in the city Tom re-

turns to his old home where he is

selected to tell all he knows about oil wells.
And he does. Opposite Mr. Meighan in
''Old Home Week" is Lila Lee who marries
him after he proves that he knows more
about oil sharks than he does about oil

wells. The Paramount picture played at
the McVickers theatre last week to good
crowds. Comment appears in the columns
on the opposite page. Other details ap-
peared in New Pictures, May 30.

me to promise much in this line. I doubt

that this is the one, but it may be at that.

ANOTHER SCREAM
FROM LANGDON

J REGRET that vaudeville had but one

Harry Langdon to give to the motion pic-

ture. It isn’t posssible that there is another

comedian as good hiding out in the two-a-

day, for the studio scouts must have ran-

sacked the boards for such. This Langdon
is no mere find. He’s a Klondyke.

Langdon was at McVicker’s last week in

“Plain Clothes.” Now if you haven’t seen

“Plain Clothes” you haven’t seen Langdon.
If you thought he was funny in that police

uniform of his you were mistaken. He
was just rehearsing. He wore that uni-

form just so that he could show you how
much funnier he could be without it.

I’ve watched each of the present day
long distance comedians toddle their re-

spective ways through the minor lengths

into the sometimes doubtful glory of the

D ARBARA La MARR determines to end^ her life by swallowing poison when
Florence Auer interferes in ''The Heart of
a Siren/* Sazvyer-Lubin picture released by
First National which showed at the Chicago
theatre last week. Comment on the picture
is contained in this issue.

“features” and I’m torn just now between
hoping that Langdon does and doesn’t get

by in the big picture they say he’s making.

If he can make more money in the long

pictures, I like him well enough to wish
him success. But speaking for myself and
nobody else I hope he decides finally to

content himself with leading the short sub-

ject field by the present healthy margin. I

don’t thiink he could be any funnier in the

long pictures, and the record is that most
of the boys who try it are never quite the

same.

I’d like nothing better than to tell you
the funny stuff in “Plain Clothes.” There’s

some queer streak in each of us which

makes us like to tell such things, even

when we know that we’re ruining our

listener’s good time. But to tell you about

this Comedy would be criminal. You’ve got

to see it to appreciate it; and you’ve got

to see it.

HODGES HAS
A BAD WEEK

2^\.PPARENTLY it was a bad week for

Douglas Hodges, for of three pictures re-

garding which he tenders the following

report only one seemed to satisfy. That,

of course, is the way it goes. His report

reads

:

“There is something so intensively real

about ‘Welcome Home’ that places in it

which might be humorous if directed with

a lighter touch penetrated me to my spine.

In this picture the big pull is not traced

at once to the story, nor to the titles, as is

often the case, but to the humanness of

the situations and to the sincere effort on

the part of Luke Cosgrave and Lois Wil-

son. Both are superb.

“Not so much can be said of Warner

Baxter. He misinterpreted his role in

many places. When the young woman’s

afternoon club meeting was broken up by

the childish mischief of her gibbering

father-in-law, her husband listened to her

tearful tale with the dramatic poise of a

wooden Indian.

“The story gets closer home than ‘The

Goose Hangs High’ in some respects. Both

are home stories, but ‘Welcome Home’
deals with the intruding ‘in-laws’, where

the other deals with the young generation.

A good problem is handled in a potent

way. It would be a wonderful thing if

all the ‘in laws’ in America were compelled

to see the picture.

“The picture lacks comedy that could

very well have been introduced in the

character of the old man. It may have

been that some of the work was expected

to bring laughs. But if that be so the audi-

ence regarded the situations so seriously

that they did not see the joke. Possibly

the excuse for this is the overabundance

of the slapstick comedies which depend for

their situations on the mother-in-law jokes.

* * *

“You who have already seen many of

Elinor Glyn’s stories in motion pictures.
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Kenneth B. Clarke has adapted Zoe
Akins’ stage success for the picture

“Daddy’s Gone a-Hunting’’ for Me-
tro-GoIdwyn. Alice Joyce and Percy
Marmont were cast for the leading
roles in the story of artist life.

declares she doesn’t wish any divorce. Her
husband confides to Alice that she will be

saved the disgrace of the scandal and

Alice plights her troth to her young friend

who promoted the launching of ‘Here’s

How.’

“It is disregarded that the compromised

girl has already suffered the consequences

of ‘scandal.’ But that is just another of

Dorothy Devore and Matt Moore, who
made “How Baxter Butted In,” will

have four pictures in Warner
Brothers’ Forty for next season. Pro-
duction plans were discussed at the

Warner conference in Los Angeles.

the place where it really begins. If it had

not been for a soft drink called ‘Here’s

How’ and several hundred feet of a ‘Fox

and Hare’ chase across country estates,

there wouldn’t have been much picture.

“An attempt was made apparently after

the picture was completed, to save it by

supplying clever subtitles. Maybe these

titles will do the trick. They’re mighty

good.

“After the ‘Any Woman’ in the person

of Alice Terry has been compromised by

her employer, his wife files a bill for di-

vorce, causing a big story in the front page

of the newspaper {Los Anigeles E.vam-

iner, by the way) and Alice is unjustly

accused. But for no reason at all the wife

George Ade wrote “Old Home Week”
in which Thomas Meighan and Lila

Lee appeared for Paramount. The
title of Meighan’s next has been
changed from “Whispers” to “The
Man Who Found Himself.”

“The Home Maker,” directed by King
Baggot and featuring Alice Joyce and
Clive Brook, is being pushed for Uni-
versal’s White List of next season.

to which it is ridiculous. Producers or

exhibitors (I don’t care which) should re-

vamp their captions to fit. And who cares

who’s doing the presenting anyway?

^ ^

And while speaking out of turn I may as

well mention that I’m plenty tired of being

sold songs by the musicians being paid

good money to provide music. I can listen

to song pluggers all day at Ted Snyder’s

music shop and it doesn’t cost me a dime.

* s|: *

In addition (I may as well get it all out

of my system) I sicken readily of the

vaudeville patter some of the recruits from

that field bring with them to the picture

stages, particularly the double entendre. If

the family trade wanted that they’d go to

the vaudeville houses; which they do not;

they go to the picture theatres.
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imagine Lew Cody as the man and you

can write your own report of ‘Man and

Maid.’

“Lew does up the role to a delectable

brown. Renee Adoree comes next with

her idea of the French ‘Hotsy Totsy.’ Har-

riett Hammond is sincere in her part,

which is not one which reaches the sym-

pathy of the spectator.

“It is the story of the free-moraled war

veteran in France who comes from the

army and from a life of debauchery with

the desire to win the admiration of his

private secretary who is refined and self

righteous. It takes a good deal of footage

to make the stenographer recognize her

love for him, but that can be dismissed

by the probability that the Glyn script was

followed faithfully.

* * *

“ ‘Any Woman’ could have had a begin-

ning almost anywhere eqtially as well as

the little flaws that appear in the pic-

ture.”

NONE OF MY
BUSINESS

Xi’S none of my business, of course, but

why in Thunder don’t exhibitors and pro-

ducers get together on this caption thing?

Having put the question, I, in the manner
of the after dinner speaker and other

idiots, will supply the answer.

The caption thing I refer to is observed

in all our best and near best playhouses.

The splendidly drawn film announcement
owned by the theatre comes on, reading

:

“The Gem Theatre Presents—.” It is fol-

lowed by the rented film, which reads

:

“So-and-So Presents (title of picture).”

It’s a little thing, I admit, but one of

those little things that in constant repeti-

tion become a big annoyance. In addition
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Speed
Distributor: State Right

Producer: Banner
Length: 6 reels

DIRECTOR EDWARD LE SAINT
Author Grace Sartwell Mason
Scenario Lois Zellner

Cameramen..King Glenn and Ora Jackson

PLAYERS
Mary Whipple Betty Blythe
Wiletta Whipple Pauline Garon
Sam Whipple William V. Mong
Nat Armstrong Alfred Allan
Nat Armstrong, Jr Robert Ellis

Dick Whipple Arthur Rankin
Jack Cartwright Eddie Phillips

Senor Querino Fred Becker
Senorita Querino.. Duchess Stella di Lanti

TYPE : Jazz type of romantic
society drama.

HIGHLIGHTS: Flight to rescue

Wilhetta. . . . Extremity of

“Jazzy” modes and manners. . . .

Dash down the mountain road in the

autos.

THEME : By going in for jazz them-
selves the parents bring the children to

the resolution to abandon it.

STORY : Because they are called old
fashioned by their children Mr. and Mrs.
Whipple buy a car, plan a trip West and
decide to “jazz things up” some them-
selves. Wilhetta accompanies them on
the trip, leaving her sheik behind. In
the West she meets Nat who aids the
children in preventing the old folk from
being swindled in a deal for a gold mine.
There follows a kidnapping, a holdup and
a chase down the mountain side to save
Wilhetta. All determine to give up the
modem jazz methods.

Sell *Em Cowboy
Distributor: State Right

Producer: Arrow
Length: 5,000 feet

DIRECTOR WARDE HAYES
Author Ben Cohen

PLAYERS
Jimmy Mathewson Dick Hatton
Helen Wharton Winona Wilkes
Milly Atwood Marilyn Mills
Colored Porter Martin Turner
Nick Strong Yakima Canutt
Jimmy’s Father Ed Lytell

TYPE : Comedy Western.

HIGHLIGHTS: Exposure of real

identity of Hatton. . . . Fighting
scenes.

THEME : Jimmy Mathewson arrives
in the “‘Wild West” to be mistaken for
a ruffian named Texas Pete when a

series of incidents bring out the tender-
foot’s real identity.

STORY: Jimmy Mathewson goes out
west with the determination of becom-
ing a genuine cowboy. All he needs is

experience, as he already possesses a
puncher’s outfit as regards garments and

weapons. He and a colored pal land in

a border town where the name of Texas
Pete is regarded with respectful awe be-

cause of the said Pete’s reputation as an
expert gunfighter and wholesale killer.

Through an accident he is identified as
the Texas terror and hostile cowboys
keep respectfully clear of him. When ex-

posure comes fate plunges Jimmy into a

whirl of adventure and he proves there
is real stuff in him by doing some stren-

uous scrapping and winning the affec-

tions of a pretty girl.

Betty Bronson faces the accusa-
tion that she has been expelled
from school in “Are Parents
People?” Paramount picture.

Are Parents People?
Distributor: Paramount

Producer: Famous Players-Lasky
Length: 7 reels

DIRECTOR MALCOLM ST. CLAIRE
Author Alice Duer Miller
Scenario Frances Agnew
Cameraman Bert Glennon

PLAYERS
Lita Hazlitt Betty Bronson
Mts. Hazlitt Florence Vidor
Mr. Hazlitt Adolphe Menjou
Maurice Mansfield Andre de Berenger
Dr. Dacer Lawrence Gray

Aurelia Wilton Mary Beth Milford
Margaret Emily Fitzroy
Freebody (butler)....William Courtwright

TYPE : Domestic society drama of

divorce and reunion.

HIGHLIGHTS: Betty Bronson’s
acting. . . . Work of “Maurice Mans-
field.” . . . Episode of Miss Bronson
in the doctor’s home. . . . Reunion of

Menjou and Vidor.

THEME: Seventeen year old child

brings her divorced parents together.

STORY: Lita’s parents are victims of

a divorce because of .incompatibility

Each wants Lita to leave the boarding
school to accompany him and her to

Europe. But Lita learns after talking

with her friend, the young Dr. Dacer,

that her parents are still in love with
one another. She takes the blame of a
girl friend at the dormitory and is ex-

pelled from school. She is believed to

have had an affair with an actor. Her
parents become so interested in her wel-

fare then that they have a mutual in-

terest and are reconciled. They then
learn that the child has been expelled for

another’s mischief.

Fifty-Fifty
Distributor: Pathe

Producer: Encore-Associated Exhib-

itors, Inc.

Length: Undetermined

DIRECTOR :

HENRI DIAMANT BERGER
Author Alan Dwan
Cameraman Henri Cronjager

PLAYERS
Ginette, a mannequin Hope Hampton
Frederick Harmon Lionel Barrymore
Nina Olmstead Louise Glaum
Charles O'Malley J. Moy Bennett

Grand Duke Popovitch.Arthur Donaldson
Jean, an Apache Dancer Jean Del Val

TYPE : Romantic drama of cabaret

life in Paris and in America.

HIGHLIGHTS: Fight in Le Chat

Rouge. . . . Sequence in which Har-

mon discovers Ginette an innocent

home girl. . . . Reconciliation of Har-

mon and Ginette in last scene.

THEME : Man married to a French
dancer finds that in fairness to both a

wife can be as errant in matrimony as

the husband.

STORY : Harmon meets Ginette, the

Grand Duke, and Jean in Paris. He mar-
ries Ginette and arouses the jealousy of

Nina, his old friend. Soon his fondness

for Nina returns. To bring him back to

her Ginette takes dancing lessons from
Jean, her old friend. An attempt is made
by the duke to trick Ginette and Jean
into a compromising situation. A picture

is taken of the two and shown to Har-
mon. When he confronts Ginette with a

request for an explanation she answers,

‘It is what you call ‘Fifty-Fifty’.”
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Evelyn Brent is taken by surprise
when she plans the jewel theft in
“Smooth as Satin,” F. B. O. pic-
ture.

Underworld melodrama is de-
picted in “Phantom Shadows,”
which is distributed by Davis Dis-
tributing Division.

Phantom Shadows
Distributor

:

Davis Dist. Div.
Producer: J. J. Fleming

Length: 5,000 feet

DIRECTOR J. J. FLEMING
Author J. J. Fleming

PLAYERS
Jack Winters A1 Ferguson
“Bat” O’Connor Frank Grandon
Madge Mason Yvonne Pavis
Mary Whalen Lucille Du Bois
Jim Whalen Frank Clark
“Spike” Finley F. Schumann-Heink
**Red” Callahan P. Emery
TYPE: Melodrama of the under-

world.

HIGHLIGHTS: Fist fight. . . .

Test of wits of underworld leader and
a ivonmn. . . . Motor boat chase after
abducted girl.

THEME : Stool pigeon frames hero
and is arrested when he attempts to re-
peat the offense.

STORY : Jack Winters has been
framed by Bat O’Connor. Upon leaving
jail he determines to marry Mary Wha-
len and go straight. They wish to take
her father with them but Bat has papers
which would prevent this. In an attempt
to steal the papers they are framed and
arrested. When Bat’s jilted sweetheart
confesses what she knows about him
they are released and Bat is taken.

Quicker n Lightnin*
Distributor

:

State Right
Producer: Artclass

Length: 5,000 feet

DIRECTOR RICHARD THORPE
Author Reginald C. Barker

PLAYERS
T .1 rpV» -fn 1T» * ¥^tilY^o1o 'Rill Ti*

John Harlow B. F. Blinn
Helen Harlow Dorothy Dorr
A1 McNutt Harry Todd
Mowii J. Gordon Russell
Squaw Raye Hampton
Morelia Lucille Young
Truxillo Charles Roberts

TYPE : Western melodrama of In-

dians and Whites.

HIGHLIGHTS: Effective comedy
touches. . . . Riding scenes. . . .

Arizona backgrounds.

THEME : Youth rescues his sweet-
heart from being sacrificed by an
Indian squaw.

STORY
:
Quicker’n Lightnin’ calls on

his sweetheart, Helen Harlow, and finds

that her father has been lured away. As
he is about to search for him, Mowii, a

renegade Indian, knocks him out. Light-
nin’s pal, McNutt, finds him and Harlow
returns to find Helen missing. Morelia,
an Indian girl, tells them Mowii has
taken Helen to his lair in a deserted
Pueblo village. En route there they find

Morelia’s father has been murdered.
Mowii’s gang capture the party and im-
prison them. Lightnin’ escapes and
passes the guard, who is Morelia’s sweet-
heart, and gets word to the sheriff to
come with a posse and there is a battle
royal in which most of the gang are cap-
tured. Mowii and his mother, a Sun
worshiper, escape with Helen. Light-
nin’ follows and Mowii again knocks him
out. Later Lightnin’ finds the Squaw is

about to sacrifice Helen and grabs the
arrow. Mowii appears. Lightnin’ im-
pales his arm with the arrow and ties

him until the sheriff appears and then
takes Helen home with him.

Scarlet and Gold
Distributor: Davis Dist. Div.

Producer: J. J. Fleming
Length: 5,000 feet

DIRECTOR J. J. FLEMING
Author J. J. Fleming

PLAYERS
“Black” Logan Frank Granville
Dick McLean F. Schumann-Heink
Larry McGee, his pal A1 Ferguson
Ruth McLean ..Lucille Du Bois
Haida Yvonne Pais
Soya Cecile Hays
Father St. Pierre Frank Clark

TYPE: Romantic drama of North-
west Mounted Police.

HIGHLIGHTS: Impulsive marriage
betiveen Canadian northwest mounted
and half-breed girl. . . . Fight in the

woods. . . . The outlaw’s escape from
police.

THEME : Policeman is killed and his
friend marries a half-breed woman who
is to be the mother of the policeman's
child.

STORY: Dick has an affair with
Haida, the half-breed girl. Logan kills

Dick. Dick’s friend, Larry, marries
Haida though he loves Dick’s sister,

Ruth. A child is born. Ruth learns that

honor and a friendship for Dick brought
Larry to marry the half-breed. She wins
Larry when the half-breed dies.

Smooth as Satin
Distributor: F. B. 0.

Producer: F. B. O.

Length: Undetermined

DIRECTOR RALPH INCE

Author Bayard Veiller

PLAYERS
Gertie Jones Evelyn Brent
Jimmy Hartigan Bruce Gordon
Kersey Fred Kelsey
Bill Manson Fred Esmelton
Mrs. Manson Mable Van Buren
Henderson John Gough
TYPE : Adventurous underworld

melodrama.

HIGHLIGHTS: Holdup of the Man-
sons on the road. . . . Rescue of Ger-
tie Jones by Hartigan when she is

caught at the safe in the Harper
home.

THEME : Couple, deciding to “go
straight,” are fleeced by friends in a
business deal.

STORY : Gertie, known as the “perfect
maid,” unable to open her mistress’ safe,

finds that Jimmy Hartigan is also in the
house after the necklace. Police enter
and Hartigan prevents the girl from
being arrested by sacrificing his own
freedom. From the penitentiary he mar-
ries Gertie. They decide to take their

loot and invest it in business with their

friends, who “take them in.” To get the
money back they hold up the couple on
the road. They are caught by a detective

but are saved again by Chicago Red who
has “something on” the detective. They
decide to return to the straight and
narrow.

Perils of Paris
Distributor : F. B. O.

Producer: F. B. O.

Length: 6,278 feet

DIRECTOR EDWARD JOSE
Author Gerard Bourgeois

PLAYERS
Helen Aldrich Pearl White
Roger Durant Robert Lee
Professor Aldrich Henry Bandin
Erdman George Vermoyal
Paul Peret Martin Mitchell

Mrs. Gauthier Arlette Marchal

TYPE : Melodramatic fast moving
tale of French underworld.

HIGHLIGHTS: Backgrounds of

Paris. . . . Vivacity of Pearl White.

THEME: Girl proves innocence of

Apache sweetheart accused of theft.

STORY: Helen Aldrich, a young
American sculptress in Paris, has an un-

expected adventure with a young Apache
who visits her with the intention of ob-

taining her jewels, changes his mind and
agrees to pose for her. They fall in love.

Professor Aldrich, Helen’s father, is the

inventor of a death ray which is expected

to accomplish great things in war. The
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secret is stolen and Helen’s lover sus-
pected of the theft. Helen starts out to

prove his innocence. She does so, after
meeting with a variety of adventures,
clears the man she loves and effects the
capture of the gang-leader.

One Glorious Night
Distributor

:

State Right
Producer: Banner

Length: About 5 reels

DIRECTOR SCOTT DUNLAP
PLAYERS

Mary Stevens Elaine Hammerstein
Kenneth McLain AI Roscoe
Sarah Graham.. Phyllis Haver
Chester James Freeman Wood
Mrs. Clark Lillian Elliot
Mrs. Graham Mathilda Brundage
Mrs. James Clarissa Selwynne
Mary Baby Vondel Dan-
Club Secretary Edwin Co.xen

TYPE: Society drama.

HIGHLIGHTS: Sequence when
Chester deserts Mary. . . . Birth of
her child and its adoption by Kenneth.
. . . Finding of Mary years later. . . .

The reconciliation.

THEME : Girl gives up wealth for
love.

STORY: Mary Stevens jilts Kenneth
.McLane and marries Chester James,
wealthy clubman. His mother lives with
them and “governs” them as she con-
trols the finances. She forbids Mary to
have children. After leaving the house
with Mary Chester returns to his home
and deserts Mary. Mary has a child. It

is adopted by Kenneth who is now
vvealthy. Years later he finds Mary and
marries her.

The Desert Flower
Distributor: First National
Producer: First National

Length: 6,837 feet

DIRECTOR IRVING CUMMINGS
Author Don Mullally
Adaptor June Mathis

PLAYERS
Margaret Fortune Colleen Moore
Ranee Conway Lloyd Hughes
Mrs. McQuade Kate Price
Geno Corrado .lose Lee
Mike Dyer Frank Brownlee
Flozella... Anna May Walthal
Jack Royal William Norton Bailey
Mr. McQuade Monte Collins
Inga Hulverson Isabelle Keith
Fay Knight Ena Gregory
TYPE: Western melodrama with

heart appeal.

HIGHLIGHTS : Box car home of
Maggie ivith garden and stable atop.
. . . Maggie’s discipline of her step-
father tvith the broom Colleen
Moore's sense of comedy. . . . Strug-
gle of Mike Dyer and Colleen.

THEME : Motherless daughter in
West reforms dissipated son of wealthy
New Yorker and marries him.

STORY: Maggie Fortune, left mother-
less in her box car home in the West,
meets the dissipated Ranee Conway, son
of wealthy New Yorker, who has turned
him out, and is taught to read when she
attempts to reform him. Her stepfather
admires her. After a struggle with her
stepfather Maggie runs away with her
little sister to Bull Frog, a new mining
town. With the first money she earns in
the dance hall there she sends the baby
to a nursing home in San Francisco and

proceeds to make a man out of Ranee,
whom she now deeply loves. She taunts
Ranee into a new attempt to become a

man and grub-stakes him. He returns,
having conquered his desire for drink,
and finds a gold mine for which $10,000
has been offered, just as Mike Dyer lo-

cates Maggie. Dyer has almost overpow-
ered Maggie when a shot is fired and he
drops apparently dead. Maggie, Ranee
and Geno Corrado each c^aim to have
shot him. He is but wounded, however,
and Ranee takes Maggie on a honey-
moon to his home in New York.

[NEWSPICTURESJ
—Kinograms No. 5089—

OA-i COI.I'VUil A CRAII OfEiNS .S 1 .000.000 FIELD
F(»a IMVEUSITV

Wi ril COPS CSFiNC CAS BOMItS CRniE HAS LOST
HALF ITS CH\KM

—Pathe News No. 45—
EVOLUTION IS BVSIS OF UNIQUE TKLAL

KLONDllvE DAIS RECALLED IN NEW (.OLD
STAMPEDE

—Pathe News No. 46—
DE PAOLO BREAlvS .iOO MILE MARK IN

SPEEDWAY RACE

NAI'ION HONORS HERO DEAD .AT ARI.INCTON

THOMAS R. MARSHAEE DIES

—Pathe News No. 47—
COUNTRY SWELTERS IN EARLY SUMMER HEAT

AMIIM)SKN STILL SWALLOWLl) IN POLE
VOYAGE

—International News No. 47—
BABE RUTH BACK ON DIAMOND ONCE MORE

*

NATION HONORS HERO DEAD AI' ARLINGTON

THOMAS R. MARSHALL DIES

DE PAOLO UREAKS 500 MILE MARK IN
SPEEDWAY RACE

—International News No. 48—
TOO MITCH HAND SH AMNC CRIPPLES PRINCE

OF W ALES

—Fox News No. 69—
AMUNDSEN STILL SWALLOWED IN POLE

VOYACE

—Fox News No. 70—
CARDINALS MUNDELEIN AND 11 AYES INSPECT

TOWN NAMED FOR PRELATE OF
ARCH DIOCESE

—Fox News No. 71—
BABE RUTH BACK ON DIAMOND ONCE MORE

‘'New Pictures” Index
“New Pictures” information pub-

lished in the ten issues preceding this

one is indexed below by title, issue

date and page number.

Across the Deadline June 6-64

Adventure May 9-78

Alias Mary Flynn June 13-62

Anything Once May 2-61

Any Woman May 2-62

Awful Truth, The May 2-61

Barre, Son of Kazan May 16-86
Beauty and the Bad Man May 23-129
Beyond the Border May 9-74

Black Cyclone June 13-60

Boomerang, The May 2-61

Border Intrigue June 13-61

Breed of the Border Apr, 11-43

Bridge of Sighs, The Apr. 18-63

Burning Trail, The Apr. 25-53
Charmer, The May 2-60

Chickie May 9-78
Code of the West May 9-74

Crackerjack, The June 6-64

Crimson Runner, The May 16-83
Crowded Hour, The May 2-62

Dangerous Innocence Apr. 11-43

Daughters Who Pay June 13-59

Declasse Apr. 18-64

Denial. The Apr. 11-48
Don Dare Devil May 9-72
Dressmaker F’rom Paris, The Apr. 11-44

Drusilla with a Million June 13-59

Eve’s Secret May 23-129
Fighting Demon, The „.June 6-63

Fighting Sheriff, The June 6-64

Fool, The. May 9-72
Forbidden Cargo Apr. 25-54
Frietndly Enemies May 23-129
Galloping Vengeance May 2-62

Gambling Fool, The May 16-84

Gold and the Girl Apr. 18-64

Gold and Grit Apr. 25-54

Go Straight May 23-130
Grounds for Divorce May 30-54

Headwinds Apr, 18-65

His Supreme Moment May 2-59

Hunted Woman. The Apr. 18-64

If Marriage Fails June 6-65

Introduce Me May 16-85
Just a Woman June 6-65

Kiss Barrier, The June 6-64

Kiss in the Dark. A May 2-60

Lady of the Night Apr. 11-43

Light of the Western Stars May 30-51
Lilies of the Streets May 9-72

Little French Girl, The May 16-84

Loser’s End. The Apr. 25-53
Lost—A Wife May 30-54
Madame Sans Gene May 16-83
Making of O’Malley, The June 13-59

Man in Blue, The Apr. 18-63
Mansion of Aching Hearts, The..Apr. 18-68
Marriage in Transit Apr. 25-54

Marry Me June 6-65
Meddler, The May 9-73
Men and Women Apr. 25-58
Midnight Girls, The Apr. 18-65

My Son May 2-59

My Wife and I June 13-62

Necessary Evil, The May 16-83
Never the Twain Shall Meet May 2-60
Night Club, The May 30-53
Old Home Week May 30-52
On the Go Apr. 18-64

Open Trail, The May 23-132
Paths to Paradise May 23-131
Prairie Wife, The May 30-51
Private Affairs June 6-63
Proud Flesh May 9-71
Raffles May 30-53
Rainbow Trail, The May 9-72
Reckless Courage May 16-85
Red Love June 13-61
Riders of Mystery May 16-84
Riding Comet, The May 30-54
Riding Thunder J^ay 9-72
Riders of the Purple Sage Apr. 18-65
Scar Hanan Apr. 11-44
School for Wives Apr. 25-54
She Wolves May 23-132
Shock Punch, The May 30-51
Silent Pal, The May 2-60
Silent Sanderson June 13-61

Sky Raider, The Apr. 11-48
Snob Buster, The May 9-73
Soul Fire May 23-131
Spaniard. The May 2-61
Speed Wild June 6-63
Sporting Venus, The June 6-64
Stop Flirting May 2-60
Sunken Silver JMay 16-85
Talker, The May 23-132
Tearing Through May 23-129
Teaser, The June 13-59
Texas Bearcat, The May 30-53
Tides o4 Passion May 16-85
Verdict, The May 9-71
Waking Up the Town .Apr. 25-54
Way of a Girl, The Apr. 25-53
Welcome Home May 23-131
White Monkey, The June 13-62
Wildfire May 30-54
Wings of Youth, The May 28-130
Wizard of Oz, The.... May 9-78
Zander the Groat... May 30-53
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A LBANY, N. Y.—Ed Lewin, well known
^ film salesman in Albany, is a proud

lather. It’s a boy and weighs eight pounds.
. . . IVilliam Smalley, of Cooperstown,
keeps right on branching out and is now
said to be planning to enter Delhi and
Sharon Springs. . . . Julius I. Byck, of
Tannersville, has taken over the theatre in
Hunter and is building up quite a chain of
houses in the Catskills. . . . Tom Thornton,
of the Orpheum in Saugerties, is running
vaudeville on Monday nights, and doing a
big business. . . . Ray Cronk has decided
to close his house in Roxbury, and devote
his entire time to other interests. . . .

Otto Eigen’s theatre in Sharon Springs,
which was recently sold, will probably be
reopened but meanwhile Mr. Eigen will re-
turn to his soda fountain and novelty store.
. . . Jacob Tremper, of Rhinebeck, has pur-
chased Metro-Goldwyn’s product to run
three days a week this summer. . . . Walter
Seaman, who has a theatre in Highland, as
well as others in Marlboro and Milton, will
spend several thousand in an addition that
will give him 125 more seats. . . . James
Hardy, who has a theatre in Clayville, is

planning to reopen soon, having complied
with certain regulations demanded by the
state troopers. . . . Dave Lake, a well
known film salesman in Albany, will sail

from San Francisco June 16, and will make
his home in Australia. . . . There were only
two persons present at the weekly meeting
of the board of arbitration, Louis Buettner
representing the exhibitors and Sam Treed
the exchanges. . . . All exhibitors in Albany
were on hand for a ride in the Metro-Gold-
wyn trackless train, which hit town. Even
Uly Hill, the daddy of them all, enjoyed
the novelty. Walter and Noma Suckno, as
well as Jane Halloran and Carolyn Good-
man, were also passengers. . . . Ben Pierce,
of Ilion, was in town shopping along the
Row. Finding the film ball was scheduled
for that night, he decided to remain over.
. . . Bob Landry, of Ogdensburg, hasn’t
been in town for many weeks, but now that
the roads are open to the north and the
spring oiling is a thing of the past, he
may be expected down almost any time.
. . . Henry Seguin, who runs the Liberty
in Rouses Point, and has a farm or two
on the side, states that while he can’t
boast of any exceptional business at his
theatre, his farm is keeping the wolf from
the door. . . . Rae Candee, of Utica, has
just recovered from a bad case of poison
ivy infection, contracted at his camp in the
Adirondacks. . . . Harry Lux, of the
Alhambra in Utica, took a few days off

and enjoyed a fishing trip in the moun-
tains. . . Amos I^eonard, who has a new
horne in Syracuse and handles Pathe prod-
uct in central New York, had Leon Medem,
local Pathe manager, as his first guest. . . .

Meyer Schine is said to be negotiating for
several more towns, including same of the

Salt Lcike City

First Runs
(Week Beginning May 23)

AMERICAN: “Chickie,” First National;
“The Guest of Honor,” Fox; Newspaper
Fun, F. B. O.; International News.

KINEMA : “A Woman's Faith,” Universal;
Pathe Review ; International News.

ORPHEUM: “The Midnight Express,” Co-
lumbia,

PANTAGES : “Man and Maid,” Metro-
Goldwyn.

PARAMOUNT EMPRESS : “The Shock
Punch,” Paramount

;

“Low Tide,” Edu-
cational; Pathe News.

VICTORY : “Recompense,” Warner Broth-
ers; *‘The Merrymakers,” Pathe; Pathe
News.

smaller places along the St. Lawrence
river. . . . Barney Prank, of the Pathe
forces in Syracuse, has added another pup
to his kennels, and now has a Boston Bull
as well as a Shepherd. . . . Both C. H.
Moyer of the Liberty in Herkimer and
Bob Wagner of the Gateway in Little Falls
have decided to eliminate vaudeville from
their summer programs. . . . While Alec
Herman, local manager for First National,
hoofs it along the street, his brother, who
is working as a salesman for Universal, is

riding behind the wheel of a brand new
sedan. . . . Ben Smith, formerly with Selz-

nick here, is back in town, from a visit to

New Brunswick, and was busily engaged
the other night collecting tickets at the
film ball. . . . When Walter Suckno ran
“Dante’s Inferno’’ at the Regent in Albany
he was wise enough to remember the
Italian newspapers of the city with adver-
tisements and did a whoppin’ business. . . .

Gasper Battaglia, of the Lansing and the

Monroe in Troy, is back from a six weeks’
trip in the south. . . . James Papayanakos
of the Graylin, in Gouverneur, has bought
a new home in that village. Sangster and
Fitzgerald of Alexandria Bay will take
over the Elite in Theresa July 1. . . . Dave
Seymour, of the Pontiac, Saranac Lake,
is putting on a program these days that

ranks with the best in some of the larger

cities in the state. . . . P. J. Cuneo, of the

Park theatre in Glens Falls, has just com-
pleted many notable improvements to his

theatre, including a ventilating system, new
carpets and lighting effects.

San Francisco

First Runs
(Week Beginning May 30)

IMPERIAL: “Grass,” Paramount.

LOEWS WARFIELD: “The Unholy Three,”
Metro-Goldwyn.

CALIFORNIA: “Eve’s Secret,” Paramount.

GRANADA: “Welcome Home,” Paramount.

UNION SQUARE: “Bridge of Sighs,” War-
ner Brothers,

CAMEO : “Do It Now,” Hall Film Ex-
change.

BEATTY’S CASINO : ^'Hunting Big Game,”
H. F. Snow.

AZTEC AND EGYPTIAN THEATRES

:

“Percy,” Thos. //. Ince.

EXQWJCt
PLACE
CALT lake city, UTAH.—Pleasure

Park has opened to a good crowd . . .

Thirty-two hundred seat Airdrome theatre,
combining dancing and vaudeville with first

run productions, opened with “A Fool and
His Money,” sold by Jimmie Keitz, mana-
ger of Greater Features. . . . James and
family have gone on a motor trip to Den-
ver. He will assist in exploiting “Mid-
night Express” while there. . . . C. P. Parr,
Pro-Dis-Co local manager accompanied by
his sidekicks in this territory, pulled out
for San Francisco to sit in at the con-
vention. . . . Jack Connors, United Artists
salesman for Montana, is in our midst for
a few days. He says The Herald’s stunt
of taking pictures of houses in the North-
west has never been forgotten. . . . Ott
Schmidt, Colonial, Idaho Falls ; Joe
Koehler, Idaho, Twin Falls; Mike Neislen,
Fox, Buhl ; C. A. Orr, “Opery” House (by
gum!), Grace, were the notables among the

Idaho exhibitors on the Place recently.

. . . George L. Cloward, Metro-Goldwyn
manager, is 100 per cent pep for the new
product and is already out in the territory.

. . . Felix Feist, general sales manager for

M-G, and Harry Lustig, division chief, are
expected here. Feist will tell the boys
about distribution plans. . . . George T.

Wassell, auditor for M-G, is here. . . .

C. H. Messinger, Educational manager, left

for the New York convention. . . . Exhib-
itors Shipley and Rand of this city returned
after a motor trip to the Zion Canon scenic

belt of Southern Utah. . . . Harding Brew-
erton has taken over the Latonia and Com-
munity houses at Layton, Utah. Brewerton
was formerly an exhibitor in Canada. . . .

A. G. Pickett, Famous Players-Lasky local

manager, is in Montana. . . . A. K. Shep-
herd, ad sales manager, has hopped into

Idaho for F-P-L. . . . Harry Pickering, ex-

ploitation whiz for Famous, shot in his

batch of selections for Paramount acting

school—one man and four of the gentler

sex . . . W. G. Seib, manager for Pathe,

is off for Idaho. . . . Ed C. Mix is telling

Southern Utah about his company produc-
tions. . . . “Shriner” Blackstone, First

National salesman, Oklahoma City, stopped
off en route to the Star and Crescent con-

vention at Los. . . . W. K. Bloom, Montana
salesman for F. B. O., is back on the job

after a vacation trip to Washington. . .

Joe Solomon left for Southern Utah with

F. B. O. productions. ... L. A. Davis,

F. B. O. manager, is making a two weeks’

trip to Montana, covering the entire state.

He held a preview of “Drusilla With a

Million” before he went. . . . Samuel Hen-
ley, Universal manager, and Milt Cohn,
salesman extraordinary, are burning up
Northern Utah with U contracts. . . .

George L. Mayne, Preferred and Super
Feature Independent owner here, left to

cover the state of Utah. He had extra-
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ordinary success in Idaho with his produc-
tions. . . . Art Barron is working the
Southern Utah territory for the local Fox
exchange, succeeding Leonard Tidwell. . . .

All ready for the big golf (bug) tourna-
ment—Exchange men versus theatre sharks.
The former are due for a trimming,
according to the latter, this in order to
reverse the tables of last year’s battle.

Scene; Nibley Park green. Outstanding
medalist anticipants ; George Carpenter, Hy
Olson, Carl Porter, "Pick” Pickering,
theatres; holdambunch, exchanges.

Q AN FRANCISCO.—Manager Carol A.
Cj Nathan of the local Universal Exchange
recently returned from his business trip to
Chicago and New York. Carol came back
earlier than expected. One reason was the
wife and the other the climate. Both are
attractive. . . . Leo Laughlin of Loew’s
Warfield theatre, who since joining the
Shriners has naturally become popular
among them, was thanked by many local

and out-of-town members for the cordial
way in which he welcomed many who so-
journed in this city on their way to the
Los Angeles convention. ... A. E.
Crooks, owner of Rialto theatre, Eureka,
in May was awarded $50 cash by Carl
Laemmle, president of Universal, because
of the attractive manner in which he ex-
ploited some pictures. A total of $5,000,
extending over a period of 20 weeks, is be-
ing given to good exploiters by Laemmle.
. . . C. A. Grissell, one of San Fran-
cisco’s best known motion picture man-
agers, has severed his connections at Wig-
wam theatre to become the manager of the
Union Square, one of the city’s largest

houses. Grissell has taken the place of
Eugene L. Perry, who has been appointed
manager of Criterion theatre at Los
Angeles. Before leaving Perry told his

friends he was sorry to sever his connec-
tions with Ackerman & Harris, who always
treated him so fairly and squarely. . . .

West Coast Theatres, Inc., has taken over
White theatre at Fresno, Cal. This house,
which formerly was operated by Turner &
Dahnken and seats 1,700, is one of the
largest and best equipped theatres of the
smaller cities of California. . . . Roth-
child Entertainment, Inc. has announced the
new theatre being built by them at Eighth
and Irving streets will seat 1,400 and will

be opened in five months. . . . Official

announcement has just been made that

Herbert L. Rothchild Entertainment, Inc.,

paid $2,125,000 for Strand theatre and that

they will begin its operation June 30. . . .

Friends of Morris Markozvitz of Strand
theatre were glad to learn he rapidly re-

covered from a sickness that laid him up
for a few days. . . . C. L. Theuerkauf,
Western district manager of Universal the-

atres, pleasantly surprised his friends by
not having the operation he was scheduled
to undergo. Instead he appeared on the

Exchange in a condition good enough to

fight them all. . . . Vanna Carroll, San
Francisco maiden, was chosen from 115

competitors to represent “Miss San Fran-
cisco’’ in Universal’s “See America First”

series. Vanna has been given a six months’
contract at $50 a week, she will have a

$1,000 picture painted of herself and will

be given an opportunity by Laemmle to be-
come a star. The caravan, which will take
San Francisco and other cities’ scenes of
“See America First,” arrived in the city

and caused much comment. . . . Charlie
Pincus, manager of Imperial theatre, was
thanked by a local lodge for the courteous
manner in which he treated its members.

Release date of "The White Monkey,”
made by Associated Pictures for First
National distribution, has been ad-
vanced from July 12 to June 7. Bar-
bara LaMarr is featured.

That’s expected of him. . . . Among
the prominent local managers of film con-
cerns who are contemplating the touring
of their districts together with their sales-

men are IP. C. IPheeler of Vitagraph, IV. J.

Lee of Supreme Film Exchange, IV. O.
Edmunds of Progress Features; F. IV.

Voight of Metro-Goldwyn, H. J. Sheehan
of Fox and Tout H . Bailey of Paramount.
They are not all going together nor at the
same time, nor to the same places at one
time, but they’ll all get there.

QJT. LOUIS, MO.—C. T. Thompson of
Texarkana, Ark., has taken over the

Dambly Building, Shreveport, La., and
plans to remodel into a motion picture
house to be called the Capitol. It is esti-

mated the alterations and improvements
will cost upwards of $100,000. The build-
ing is three stories and the floors will be
removed. Seating capacity will be 600
main floor and 400 balcony. It is expected
that the changes can be made by Sep-
tember 1.

Superior Film Company is said to have
paid $15,000 for excltisir-e motion picture
rights for the world championship wres-
ling bout between Joe Stecher and Stanis-
laus Zbyszko held at St. Louis University
Field, St. Louis, Memorial Day. In addi-
tion Tom Parks, promoter of the wrestling
carnival, will receive 25 per cent of the
net profits derived from the sale of the
film. Robert IP. Tomsen, representing

Superior Film Company, stated the pic-

tures will be distributed throughout the

United States, Canada, South America,
Europe, Australia and the Orient. . . .

L. E. (Nicky) Goldhammer, star city sales-

man for Universal Pictures, is bemoaning
the wrecking of his beautiful new coach
1)y an Olive street car a few days ago.

“Nicky” was about to pull away from Pic-

ture Row when the rattler knocked him
for a goal. The damage, estimated at $8(X),

was not covered by insurance and he will

have an argument on his hands when he
tries to collect from the car company. . . .

Universal’s All Stars ran their string of

victories up another notch when they took
the crack Pathe ball tossers into camp,
39 to 9. Jimmy Shea, assistant branch
manager, who pitches for the All Stars, has
shown miracle stuff by holding the opposi-

tion to such low scores considering the

nature of his support. The previous Satur-

day the All Stars beat the Paramount team
46 to 6. That game ended in seven innings

because the boys got too tired running the

bases. . . . Harry Greenman, manager for

Loew’s State theatre, arranged a public

school students’ essay contest in conjunc-
tion with the showing of “America” at the

State. The St. Louis Times co-operated.

The particular point in •our history the

entrants had to write about was the Mo-
haw'k Valley massacre by Captain Butler

and his redcoats and redskins. . . . The
St. Louis Post-Dispatch in an editorial on
“The American Moving Picture” took Lord
Newton to task for his denunciation of

American motion pictures in the house of

lords recently. The editorial points out

that Lord Newton, after declaring 95 per

cent of the motion pictures shown in Eng-
land are American, announces that most
of them are rubbish. “Possibly so,” the

editorial adds, “nevertheless the over-

whelming popularity of American films in

itself invites inquiry as to whether they are

not endowed wdth some quality which other

films lack.”

D enver, COLO.—Irvlng Ehrensoft,

one of the most popular salesmen in

this territory, is back in Denver after a

stay in Phoenix, Ariz., to recuperate from
serious illness. He says he is happy to get

back and happier still to see his old friends.

Mr. Ehrensoft has not yet announced his

plans and says that he will rest here for a

short time before going out on the road

again. . . . James S. Hommel, manager
of Producers Distributing Corporation in

Denver, and his entire sales force went to

San Francisco and Los Angeles to attend

the convention of that company. . . .

H. E. Sherman, one of the most prominent
exhibitors in New Mexico, is in Denver ar-

ranging his summer bookings for Sunshine

theatre in Albuquerque, of which he iS

manager. Sunshine theatre is owned by
Barnett Amusement Company and is one

of the finest in New Mexico. . . .

Eitgene Gerbase, manager of Universal,

and R. J. Garland, manager of Metro-
Goldwyn, both made trips to Cheyenne,

Wyo. recently. . . . Lon T. Fidler, iov-

merly manager of the exchange distribut-

ing Warner Brothers product in Denver,

has just accepted a position as salesman
with United Artists, the Warner Brothers

franchise in this territory having been sold

back to the company. . . . T. Y. Henry,
division manager for United Artists, is in

charge of the Denver office while Jack

Krum, the division manager, is on a trip

in the territory. . . . Max Schubach
,

president and manager of Midwest Theatre
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Company, has fully recovercil from his

recent illness and resumed his activities liy

making a trip to Ih S. A. theatre at Sidney,
Neb., rvhich is one of the houses owned hy
that company. . . . The local I’alhe ex-

change is getting all dolled up. Although
ihe building which the exchange occupies

has been built only a little ON'cr a year,

new and beautiful interior decorations are

being installed. Mr. Van 11 uni, the local

manager, says it is going to be the best

looking film exchange in the cit_\'. . .

Al. Johnson, assistant manager of Fox, an-

nounces the birth of an heir weighing six

pounds and eleven ounces. IE the boy
doesn’t grow up to be a film man, there is

no truth in heredity, as Mr. Johnson is one
of the oldest film men in this territory and
Mrs. Johnson was for man\- years booker
for \'itagraph in Denver. W'e know Al is

tickled pink for the reason that everyl)ody

around b'ilm Row is smoking cigars. . . .

Other exhibitors visiting Denver recently

were Carl Judge, owner and operator of

Iris theatre, Wlieatland, W'yo. ;
Ed Andcr-

.fon, manager of Colonial theatre, I’ueblo,

Cob; and A. E. Dean, owner of the Prin-

cess, Buena Vista, Col. . . . ].)ecoration

Day was a full holiday in nearly e\er}’

exchange and any exhibitor looking for an
exchange man would have been most likely

to find him whipping the streams and may-
I c bringing in the wilv trout. . . Isis

theatre, at Boulder k'ol., owned by blickox

Diez, has just opened a large new V\'ur-

litzcr unit organ.

O TTAW.k, Out.
—

'I'hal the motion pic-

ture bureau of the Canadian rlepart-

ment of trade and commerce, (dttavva, oper-

ated for the past five years, is on a self-

sustaining basis was indicated in commons
when information regarding the Canadian
government’s film studio at Ottawa was
given on the floor of the house hy 7'. A.

I^ow, Canadian minister of trade and com-
merce. Mr. Low pointed out the Canadian
two and one reel pictures were being
shown ihronghout the world, through both

theatrical and noniheatrical channels.

Revenue derived from gorernmenl releases

the last 10 months of 1924 amounted to

$21,1-59.00 /. A. irood.neorth, labor
member in commons for Winni])eg'. drew
the attention of the minister to a letter

from the Winnipeg city electrician in which
it w'as stated nitro-ccllulose films of a
highly inflammable and dangerous char-
acter were being supplied by the bureau to

churches and other organizations not
aware of the danger. Mr. T.ow said the

bureau was complying with the regulations.

“This is a case where the bureau is not
complying w'ith the regulations of the city

of W'innipeg,’’ remarked Mr. W'oodsvvorth.
. . . E. J. Garland (progressive. Bow
River) suggested the bureau should, in ad-
dition to sending ))hotographers to j)hoto-

graph the most beautiful districts of Can-
ada, take photographs of the Cape Breton
strike situation. They might also lake

“slow motion pictures” of the gorernment
getting into action to relieve the situation,

he added. The item carried. . . . Own-
ership of films, contracts and advertising
matter was the subject of discussion in

the second divisional court at Toronto.
Appeal was taken by Film Booking Offices

and R. C. Pictures Corporation of New
York from the order of Justice Fisher in

bankruptcy setting aside an agreement wath
United Exhibitors, which named the U. S.

firms as owners of the property'. Ihiited

Victor Seastrom’s "Confessions of a

Queen” has been provided for enter-
tainment aboard the presidential
yacht, the Mayflower, by the Metro-
Goldwyn exchange at Washington.

Exhibitors was the selling agent of the

corporation in t anada, and when United
Exhibitors went into li<|uidalion the trus-

tee claimed the films on hand on behalf of
the creditors. The appeal court varied the

Older of Justice b'ishcr to the effect that

the contracts are the property of the cor-

porations, and ordered a list of- these to

be submitted to the court. . . . Cayely
tliealrc at Montreal has reopened with a

new policy of |)iclures and raudeville,

under the continued management of C. E.

Eawrcnce. “1 he .Silent .\ccuser” was the

feature attraction, with a comedy, news
reel, serial and \au:le\i!le. E\ery day in

the w’cek the program changed. On Mon-
day “The Dixie Handicai)" was the fea-

ture; Tuesday, “Pacing J.uck”
;
Wednes-

day, “He Who (iets Slapped”; Thursday,
“Nc\er Say Die”; b'riday, “So This Is

Marriage,” a”d Saturday, “Janice Mere-
dith,” with Marion Dai'ies. . . . That the

“(jet your man” slo,gan was purely an ap-

pellation of irotioii iih'lures was the dec-

laration of Coin inissioner Cuiirtland

Slarncs, of Poj-al Canadian Mounted
Police, at Ottawa, with reference to an

interview of his in New ^'ork when at-

tendinp' the international police convention
there. With romantic license the cinema
producer has gi\'cn the Mounted Police

picturesque a])])arcl, customs and duties in

their films, he said.

.\NS.-\S CITY, Mo.—Kansas City,

Kan., a town of 135,000 which has
only one big downtown first run theatre,

may soon have a second. Edzeard J. Gruhcl
and Erank C. Gruhcl, owners of Electric

theatre, the town's only big house, have
purchased a site of 125 feet facing Minne-
sota avenue, between Seventh and Eighth
streets. Construction of a $60,0(K) 2-story

building w'ill start at once, but the theatre

phase of the plans has not yet been
worked out. 'I'hc purchase price was
$10(),0()0. . . . Following the leasing of

the Globe, one of the larger downtown
houses of Kansas City, Mo., by Richlyn
.Nmusement Company, the theatre has au-

nounced a change in policy, under manage-
ment of iV. J. J'lynn. The show will be
divided into U/^ hours devoted to a first-

run picture, 2(1 minutes of vaude\ine and
45 minutes of stock musical comedy. . . .

.\. 24-foot frontage, comprising the north
(piarter o-f the site upon which Newman
theatre, Kansas City’s largest first run
house, stands, has been purchased by
George M. Sittcnfcld for $200,000. The
.ground is under lease to Erank L. Neicman
of Newman theatre, from whom an annual
rental of $12,500 a year will be received.

. . . With President R. R. Biechele in

New York City attending a directors’ meet-
ing of the M. P. T. O. .-k. and C. E. Cook,
business manager, in the territory on the

membership drive, the iN.1. P. T. O. K-M
headquarters were in charge of a fair

maiden of not so many summers

—

Miss
Jezeell Thompson. She “held down” the

job, too, e\en though it was a bit more
than a one-W'oman task. . . . After pre-

senting Mayor Cromwell w'ith one of his

famous typicallv western hats in Kansas
City, I'oni Mi.v did what a traveling sales-

man might term “work a sideline.” As an
encore to a large expensive advertisement
of a sport goods house, Mr. Mix, as per
advertisement, rode his horse through the

downtown section to the door of the store

—and completed a day’s work. . . . Among
out-of-town exhibitors in the Kansas City

market recently were Jack Moore, Olive
theatre, St. Joseph, Alo.

;
C. E. Montrey,

Park, St. Joseph, AIo.
;

C. L. Mel'ey,
Dreamland, Flerrington, Kan.; Ben Levy,
Hippodrome, Joplin, Mo.

;
H. Ulamperl,

Gem, Topeka, Kan.
;

Ece Miller, Best,

Topeka, Kan.
;

Lazorenee Brenninger,
Topeka, Kan.

;
Ed Erazier, Pittsburg, Kan.

;

Herb Welsh, Atchinson, Kan.; M. IV.

Reiiu'kc. St. Joseph, Mo.; C. M. Pattee,

Pattee theatre, Lawrence, Kan.; Charles
.Sears, Sears (.'ircuit, Nevada, Mo.; .S'. E.

Wilhoit, Jefferson, Springfield, Mo. . .

Exchange men were hustling up and down
Film Row as if there was a real reason

for it. . . . O. S. Woody, brother, of

J. S. Il'oody, general manager for Asso-
ciated Exhibitors, found his hands full in

taking temporary charge of the Kansas
City branch, D. Martin, branch man-
ager, having been transferred to manager-
ship of the Chicago office. ... At the

P. D. C. office, with Eonis Reichert, branch

manager; A. IF. Day, hooker, and Eezv

Nathason, salesman, attending the P. D. C.

conrention in Chicago, the office force

seemed to be finding plenty to do. . . . Joe

Rosenburg, hustling salesman for Univer-
sal, was promoted to city salesman. . . .

Four branch managers found the territory

to their business likings; they were T. 0.

Bycrle of First National, E. C. Rhoden of

Midwest, Bob Jl'ithcrs of Enterprise and

C. E. .Senning of Educational. . . . Miss

Rae Lentzer, Enterprise booker, resigned

to marry Ered Horn, Aletro - Goldwyn
salesman, announcing they would make
their home in Kansas City. She was suc-

ceeded at Enterprise by Ralph Scherzer.

. . . Bill Warner, assistant First National

manger, gave the ol’ bus two new' tires and

an overhauling, then departed for the ter-

ritory to be gone a month. ... C. A.

Scimllz, Vitagraph-Warner branch man-

ager, returned from the Los Angeles con-

vention of W'arner brothers in an enthu-

siastic mood. . . . Bill Levy, veteran film

sale.sman, has purchased Farnum hotel and

announces he now is a fullfledged “real-

tor.” . . . "Rube” Melcher, Midwest sales-

man, turned a deaf ear to the territory to

remain in Kansas City and take a crack at

the city showman’s job.
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THE FILMMART
Educational

18 Mermaid Comedies Ready

With the 18 A'lermaid comedies com-
pleted for the 1924-1925 schedule the last

are to be released in July and early Aug-
ust. The new series starts early in Sep-
tember.

Comedies Awail Release

Comedies still awaiting release dates
include Lige Conley’s “Beware” and
“Below Zero,” Eddie Nelson’s “Hot and
Heavy” and Lloyd Hamilton’s “Wait-
ing.” Release of “Baby Blues,” with
Mickey Bennett, completed the Juvenile
series.

Cameo Series Completed

The entire Cameo series of comedies
has been finished, but six single-reel sub-
jects have not yet been released.

Comedies Available for Summer

A number of one and two-reel come-
dies will be released in the summer to
provide an abundance of material for
lighter entertainment.

“Mexican Melody” Out June 14

“Mexican Melody” is the title chosen
for the Lyman H. Howe Hodge-Podge
to be released June 14.

Arrow
“Children of W'hirlwind” Made
Whitman Bennett has just turned over

to Arrow his “Children of the Whirl-
wind,” first production under his contract.
Lionel Barrymore heads the cast.

Madge Kennedy Busy
Madge Kennedy is busy making “Scan-

dal Street” from the story by Frank R.
Adams, under Whitman Bennett’s direc-
tion.

Aywon
Third Kit Carson Completed

“Ride ’Em Cowboy,” third of the six
Kit Carson features, has been completed,
with Pauline Curley as leading woman.

Associated Pictures
“White Monkey” Given Pre-view

Members of Charles Scribner’s Sons,
publishers of Galsworthy books, attend-
ed a private screening of “The White
Monkey” in the First National projec-
tion rooms.

“Florrie” Being Dramatized

Elsie Jean Jerard is dramatizing her
“Florrie Meets a Gentleman” to reach
Broadway at the same time as the pic-
ture version which will go into produc-
tion in a fortnight for First National.

Chadwick
Theda Bara Cast Completed
When George Walsh found it impos-

sible to complete “Blue Blood” in time,
John Miljan was given his role in Theda
Bara’s “The Unchastened Woman,”
which has gone into production.

“If izard of Oz” Extends Runs
Extended runs have been recorded in

several keys for “The Wizard of Oz.”
A contract has been completed for its

showing in all Keith and Moss theatres
in New York territory.

Columbia
“After Business Hours” at Colony

“After Business Hours,” featuring
Elaine Hammerstein and Lou Tellegen,
went into B. S. Moss’ Colony theatre in

New York Sunday, June 7.

Associated Exhibitors
Berger Builds Fishing Village

A .fishing village of 40 houses was
built by Henri Diamant Berger for
“Lovers’ Island,” which is being made
at Eort Lee, N. J. Hope Hampton heads
the cast.

Rescue Scenes Staged

Rescue scenes for “Under the Rouge,”
directed by Lewis H. Moomaw, were
staged on the headwaters of the Colum-
bia river, near the Canadian border. Tom
Moore and Eileen Percy have the lead-
ing roles.

35 Sets in “Miracle of Life”

Thirty-five sets are to be built in

Cosmopolitan Studios, New York, for
“The Miracle of Life,” in which Alae
Busch, Nital Naldi and Percy Marmont
are a]:)pearing.

“Camille of Burbary Coast” Done

“Camille of the Barbary Coast,” direct-
ed by Hugh Dierker with Mae Busch
and Owen Moore, has gone to the cut-
ting rooms.

Fox
Record Business Shown
Fox is experiencing a record call for

pictures following the announcement of
the next year’s i)roduct.

Rivoli and Rialto Get “Iron Horse”

The Rivoli and Rialto theatres in New
York have booked “The Iron Horse.”
It will run at the Rivoli September 20 to
October 4 and then go to the Rialto.

Tom Mix Films at Riidto

Dr. Hugo Riesenfeld of the Rialto,
New York, has signed the pictures of
Tom Mix and his horse, Tony, to start
in August.

Contract Calls for 7 Pictures

All seven Tom Mix productions of the
next season are to be shown at the
Rialto, a definite date having been as-
signed each.

Pro-Dis-Co
Errol Picture Chosen

Leon Errol, who has just signed with
Sam E. Rork, will appear in a picture
from Holman Day’s “Clothes Make the
Pirate.”

Director Green Picked

Alfred Green has been designated to

direct “Clothes Make the Pirate,” which
will be made in the East to fit in with
Leon Errol’s stage work.

If alter Reed Faces Problem
Walter Reed, recently named location

manager for Cecil B. DeMille, has the
task of placing an immense lloclc of
sheep in territory resembling Australia,
locale of “The Coming of Amos.”

Warner Brothers
Lowell Sherman Starts Film

Lowell Sherman, having completed his

stage role in “High Stakes,” starts this

week in “Satan for Sables.”

“Unknown Lover” Pre-viewed

First pre-view of “The LTnknown
Lover,” Vitagraph production, has been
staged for Warner officials.

Song Exploits “Captain Blood”

A song written by Herbert R. Parson^
has assisted in exploitation of “Captain
Blood,” ^^itagraph special, in England.

Boys Elect Rin-Tin-Tin

Rin-Tin-Tin was the choice of Glo\'eis-

ville, N. Y., newsboys when a motion
picture was to be selected for a benefit

showing for their July 4 outing this year.

So “The Lighthouse by the Sea” was
obtained by the committee.

First National
Eight Pictures Start in June

June schedule of starting production
includes the following : “The Viennese
Medley,” June 1; “The Sea Woman,”
June 8; “Joseph Greer and His Daugh-
ter,” June 5; “The Dark Angel,” June 10;

“The Splendid Road,” late in June; “The
Beautiful City,” June 8; “The Pace That
Thrills” and Sawyer-Lubin’s “Florrie

Meets a Gentleman.”

“Classified” Under fVay

Corinne Griffith has started work on
“Classified” after a first-hand course as

a clerk in the want ad department of a

newspaper.

George Archainbaud Signs

George Archainbaud has signed to

direct “Joseph Greer and His Daughter,”
in which Lewis Stone and Shirley Mason
will appear.

Kraely to Write for Tulmadges

Hans Kraely has contracted to write
eight stories for Norma and Constance
Talmadge.

“Sea Woman” Cast Lined Up
Blanche Sweet has the leading role in

“The Sea Woman,” which Edwin Carewe
is directing. In the cast also are Victor
McLaglen, Constance Bennett and Rob-
ert Frazer.

F. B. O.
“Parisian Nights” at Capitol

“Parisian Nights,” with Elaine Ham-
merstein and Renee Adoree, was the
second F. B. O. Gold Bond special to

go into Capitol theatre. New York, in a
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month. “Drusilla witli a Million” was
the other.

“If Marriage Faik—?” in Colony

When “If Marriage Fails— ?” opened
at Colony theatre, New York, simultane-
ously with “Parisian Nights” at the
Capitol, it was the first time two F. B. O.
pictures played two Broadwaj^ houses in

one week.

“High and Handsome” Finished

Harry Garson Company has wound up
the taking of “Lefty” Flynn’s “High
and Handsome,” first of his series of

comedy dramas.

“Pacemakers” Series Closing
Wesley Ruggles is shooting the

twelfth and final episode of “The I^ace-

makers.”

Tico Pictures Chosen

Evelyn Brent is leaving the crook
melodrama role temporarily to appear in

“Lady Robinhood.” Maurice (“Lefty”)
Flynn will be seen next in “Jack of

Diamonds,” a gentleman Raffles picture.

P. A. Powers
Owen Moore in “Sky Rocket”

Owen Moore has gone to Hollywood
to appear in “The .Sky Rocket,” Mar-
shall Neilan production starring Peggy
Hopkins Joyce. Earl Williams also will

have an important part.

Paramount
Paramount Claims Farmers

In a survey by Samuel R. McKelvie,
publisher of The Nebraska Farmer, 239
farm women and 112 farm men named
90 players as their favorites. Of the
stars Paramount led with eight and of
the featured players Paramount was first

with seven.

Dix Goes to Coast

Having completed “The Lucky Devil,”
Richard Dix has gone to Hollywood to
appear opposite Lois Wilson in “The
Vanishing American.”

Mary Brian Takes Vacation

Mary Brian has completed her part in

“The Street of Forgotten Men,” and has
returned to Hollywood for a vacation.

Holt Finishes “Wild Horse Mesa”

Jack Holt has just completed “Wild
Horse Mesa,” Zane Grey story.

Campaign for “Son of His Father”

A campaign will be started September
1 by D. Appleton & Company, publish-
ers of “A Son of His Father,” three
weeks before the picture’s release.

Metro-Goldwyn
“Slave of Fashion” is Title

“A Slave of Fashion” is the title

chosen for “Nothing to Wear.” Norma
Shearer and Lew Cody are featured.

Two Plays Purchased

Stories purchased include “The Back-
slapper,” play by Paul Dickey and Mann
Page; “When We Were Twenty-One,”
Henry V. Esmond’s play, and “White
Pants Willie,” by Elmer Davis.

New Releases Announced

“Alare Nostrum” is nearing completion
in Paris and will be released in Decem-
ber. “Ben Hur” will be presented in the
fall. Other releases are “The Merry
Widow,” in September; “The Big
Parade,” October; “The Tower of Lies,”

November, and “Paris.”

Lillian Gish in “La Boheme”
An adaptation of “La Boheme” will

be Lillian Gish’s first for IMetro-Gold-

Jack Pickford has completed his role in

“The Goose Woman,” a Universal-
Jewel, and is preparing for a trip to

Europe. In the cast are also Louise
Dresser and Constance Bennett.

wyn. Her second picture has not been
determined, but the third will be
“Faust.”

Director Wellman Chosen

William .A. Wellman has been picked
to direct “I’ll Tell the World,” starting

soon.

Lumas
Lumas Lists 12 Productions

Doubling of the Gotham Productions
schedule for next season is shown in a

product announcement of the following
12 pictures: “The Overland Limited,”
“A I.ittle Girl in a Big City,” “His Mas-
ter’s Voice,” “The Shadow on the Wall,”
“The Police Patrol,” “The Part Time
Wife,” “Racing Blood,” “One of the
Bravest,” “The Sign of the Claw,”
“Hearts and Spangles,” “The Forest of

Destiny” and “The Speed Limit.”

Helen Shipman Signed

Helen Shipman, musical comedy
actress, has been signed for Gotham
Productions.

Jans Productions
“Married?” Practically Completed

George Terwilliger has completed the

shooting of the interiors of “Married?”
and most of the exteriors.

Independent
Eight Stories Purchased

Lightnin’, the dog, will be featured in

eight stories of Big Timber Productions
purchased through Maxine Alton, liter-

ary represpntativ". A^’illiam J. Craft will

direct. Independent has also bought the
eight stories for the second series of

Bill Cody’s Stunt-Westerns.

Sering D. Wilson & Co.

Boat-Train Race Filmed

The finish of the race between the speed-

boats Baby Gar IV and Baby Gar V and
the Twentieth Century Limited was filmed

by Lester Lang, chief cameraman for Wil-
son-Wetherald, producing company for

Sering D. Wilson & Company.

Pathe
Langdon W ill Mix ’Em Up
Harry Langdon, who has just com-

pleted “His First Flame,” his initial

long-feature comedy, will do some two-
reelers before undertaking his next long
one.

Del Lord on Three Screens

Three comedies by Del Lord are ap-

pearing simultaneously at three Grauman
first run houses.

Hal Roach Hunts Talent

Hal Roach is in the East seeking new
talent for his company making comedies
at Universal City Studios.

“Play Ball” Released July 19

John J. McGraw’s Patheserial “Play
Ball” will be released July 19.

Comedies for June 14 Release

Releases for June 14 include Mack
Sennett’s “Super-Hooper Dyne Lizzie,”

Hal Roach’s “The Royal Four-Flush,”

“In Double Peril” as the sixth chapter

of “Sunken Silver” and “Twinkle-Twin-
kle,” the Grantland Rice “Sportlight.”

United Artists

“Don Q” Opens June 15

Hiram Abrams, president of United Art-

ists, Joseph M. Schenck, chairman of the

board, and Douglas Fairbanks will be in

New York at the opening of “Don Q, Son
of Zoro,” June 15 at Globe theatre.

“Sally of the Sawdust” Ready

D. W. Griffith is now cutting “Sally of

the Sawdust,” his last picture for United

Artists. The interiors were shot at Para-

mount Long Island studio.

Music Score Completed

Mortimer Wilson has finished in four

and a half weeks the music score for “Don

Q, Son of Zoro.”

Doug Gets Taste of Next Film

A “pirates’ city” and a wooden pirate

eight feet high with a set of knives to

throw at him were among Mary Pickford’s

gifts to Douglas Fairbanks on his birthday.

He’ll make use of them in preparing for

his next picture, which will deal with pirate

life.

B. P. Schulberg

De Sana to Direct “Plastic Age”

Marcel De Sano will have direction of

“The Plastic Age,” under personal super-

vision of B. P. Schulberg.

“Faint Perfume” Print Received

The master print Louis Gasnier’s “Faint

Perfume” has been received in New York.

It is a June release.

Universal

Two Return to Universal

Tack Dougherty and Marian Nixon are

back, Dougherty to appear soon in an ad-

venture chapter play and Miss Nixon in

Maurice Tourneur’s “Sporting Life.”

“Devil’s Double” Starts

A1 Rogel has started direction of “The

Devil’s Double,” featuring Reed Howes,

and will follow with “The Beloved Pawn.’

Pauline Garon Completes Role

Pauline Garon has finished her part in
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Reginald Denny’s “Where Was I?,’’ di-

rected by William A. Seiter.

Edgar Kennedy Turns Actor

Edgar Kennedy, comedy director, has
been cast for the chief heavy role in “My
Old Dutch ”

^
CEATTLE, WASE[.—At this writing, in-

terest along Film Row is at white heat
over the golf tournament to be held June
15-17 at Seattle by the film interests of

the Pacific Northwest. Washington, Idaho,
Montana, Oregon and Alaska will send rep-

resentatives to the golf “convention,” and
it is expected there will be more than 100

entries. . . . Plans call for qualifying
play at Jefferson Park and match elimina-

tion at Earlington and Rainier courses.

It will be a real championship tournament.
All gross scoring. No haggling or heart-

burnings over handicaps. This makes the

tournament stand out from other socalled

championships. . . . Sixteen will qualify

for the championship title and others will

be grouped in flights of 16 each. All match
play will be at 18 holes, with a final on
the afternoon of the third day of the tour-

nament. . . . Even Hollywood is “het

up” over the meet. Douglas McLean’s
feature, “Introduce Me,” will be given its

local premiere during the week of the tour-

nament, and “Doug” has sent a silver cup
to be awarded out-of-towners. Another
cup has been sent by Mack Sennett, to

be given to the contestant coming from
the greatest distance. . . . J. G. Beck-
fnan, formerly manager of Rialto theatre,

Wenatchee, has joined the sales force of

the Metro-Goldwyn Seattle offices, accord-

ing to J. W. Parry, booker. Beckman at

present is covering the Inland Empire ter-

ritory and is signing up some excellent

business. . . . Manager S. D. Perkins
of the Metro-Goldwyn offices is on a busi-

ness trip to Port Angeles. . . . The
Seattle office was visited- last wek by Louis

Amacher, manager of the Portland branch.

. . . De Luxe Film Company, of which
Lou Rosenberg is manager, has moved
from 2016 Third avenue across the street

to 2015^4, where larger and more attracUve

quarters have been obtained on long time

lease. . . . The American Theatre, Spo-
kane, John Danz, manager, has closed for

the summer season, according to /. W.
Parry, booker at the Pathe offices. . . .

C. P. Reason, formerly sales clerk of the

local Pathe offices, has been promoted to

assistant branch sales manager of the Butte

offices. . . . Manager C. H. Feldman,
Assistant Manager A. J. Sullivan, A. H.
McMillan and Jack Rue, salesmen, and C.

L. Gruell of the Producers Distributing

Seattle offices, went to a convention of the

Producers Distributing organization at San
Francisco. While they are away the office

women are in charge and are doing a very

good business, they declare. In fact, they

say they don’t need the men folk around.

. . . Jim Hone, secretary, M. P. T. O.

of Washington, has returned from a group
convention held at Spokane and a group
meeting at Tacoma, where he made a re-

port on the recent national convention.

Wampas Honors Artist
(Special to Exhibitors Herald)

LOS ANGELES, June 9.—Henry Major,
famous English cartoonist, was guest of

honor at Wampas meeting Monday night.

He related his experiences, sketching film

celebrities of Hollywood.

LETTERS
From Readers

A forum at which the exhibitor
is invited to express his opinion
on matters of current interest.

Brevity adds forcefulness to any
statement. Unsigned letters will

not be printed.

Against Special Delivery

ADEL, IOWA.—To the Editor : Will
you give space in your paper to the special

delivery stamps on films from the Omaha,
Neb., exchanges? From the letters that

we have received from the several ex-
changes I believe that this will be of in-

terest to other exhibitors.

We took this matter up with all the ex-
changes that it was our misfortune to have
bought films from lately. We also wrote
to the Third Asst. Postmaster General at

Washington, D. C., and lastly wrote to the

Omaha, Neb., postmaster, and found that

the exchanges are to blame not the postal

department. We do not know how the
rest of you exhibitors feel about it but we
think it an imposition to have to pay an
assistant in our local post office here
twenty cents on all films for special deliv-

eries. He has nothing to do for it. (The
United Artists had the nerve to slap forty

cents in special on one feature.)

I think that the average exhibitor in a
small town, as ourselves, would rather go
to the post office and get their films than
to depend on the special delivery. We
have kept a close account and find that in

the long run it is much cheaper to ship by
parcel post than by express, but the ex-
changes seem to try to force the express
issue. The parcel post rates have only
raised two cents on each film and not
twenty cents and forty-seven cents as the

exchanges would try to make you believe.

The letter that we received from the

Omaha, Neb., postmaster is as follows:

“You are respectfully informed that

some four years ago the managers of the

exchanges in this city entered into an
agreement with the post office that if spe-

cial service were given their shipments,

special delivery fees would be paid on
both the outward and the inward move-
ment. This was requested to meet the

expenses incurred by the performance of

the special service.

“If the exhibitors and the exchanges
desire to terminate the understanding and
ship their films without prepayment of the

special delivery fees they will receive the

same service that is being rendered in the

Des Moines post office, from one to two

deliveries per day, whereas now we are
giving one delivery every two hours from
7 :00 A. M. until midnight.”

The service that we are receiving from
the Des Moines post office is good and why
should we have to put up with this from
Omaha? As far as we are concerned with
the over production of films, we will not
need Omaha when our contract expires,
and the Omaha exchanges are probably so
big and mighty that they do not need the
small exhibitor’s business. The strangest
thing about this is that we have never put
on a special delivery stamp on our return
films and have never been requested to.

About benefit shows, I think we have as
good a deal as anybody. We have a Sun-
day show here and try to get good films

on that day, and usually buy them for Sun-
day and Monday, but do not show on Mon-
day unless the churches or some other
public organization want a picture to make
some money. We give them our Sunday
show for absolutely nothing. We pay all

the running expenses and split 50-50 with
them, both at the window and what tickets

they sell. They get out and sell tickets.

We give them their tickets on Sunday
morning and tell them to hop to it, and it

generally brings us a nice business on
Alonday and does not seem to hurt our
Sunday business at all. The people appre-

ciate it because they run no risk because,

as I told you before, we foot all the bills.

We even encourage them to advertise it in

the local newspapers ahead of time. It

gives a good feeling in the community and
while they think you are giving them some-
thing they are really benefitting you.—Mrs.
A. W. Sage, Rialto theatre, Adel, Iowa.

Asks Clean Pictures

SANFORD, N. C.—^To the Editor : I

want to thank Dr. F. M. Childs of the

Cozy theatre, Villisca, la., for his warning
to exhibitors of the suggestive scenes in

“The Siren of Seville,” released by Pro-
ducers Distributing Corp.

How could such filth pass the National

Board of Review?

Where are the promises of the Indepen-

dents for clean, quality pictures? And
what is Will Hays doing?

We like money as well as anybody, but

we will be damned if we’ll knowingly run

dirty pictures to make money; and every-

body responsible, producers, distributors,

salesmen and exhibitors, who knowingly
would show such filth, ought to be in the

penitentiary. Fortunately, being warned
by exhibitors in Exhibitors Herald’s

“What the Picture Did for Me,” we cut it

out.—Joseph Walters, Temple theatre,

Sanford, N. C.

THERE IS NO BETTER NAME IN THE
PHOTOGRAPHIC FIELD THAN

Makers of Motion Picture Raw Stock

NEGATIVE—POSITIVE—PANCHROMATIC
Sole Distributors

:

Fish-Schurman Corporation
45 W. 45th St. 6331 Santa Monica Blvd.

New York Hollywood, Cal.

. .‘0 :
.
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“What the Picture Did For Me”
VERDICTS ON FILMS IN LANGUAGE OF EXHIBITOR

Copyright, 1925

This is the original exhibitors’ reports department, established October 14, 1916.

Beware of cheap, misleading imitations.

^‘What the Picture Did for Me” is the one genuine source of exhibitor-written box office

information.

Address: “What the Picture Did for Me,” EXHIBITORS HERALD, 407 South Dearborn
Street, Chicago, III.

Associated Exhibitors
RACING LUCK: Monty Banks—This is the

best feature comedy I have run for a long time.

Better than any Lloyd, and you can buy it right.

Small town exhibitors should sure play this one.

Print good out of St. Louis. Six reels.—W. Fahr-

enkrog. Opera House, Bunker Hill. 111.—Farming
patronage.

GOING UP: Douglas MacLean—Fair business

on this one. “Twenty-three Hours’ Leave” is the

best MacLean ever did, and it was in five reels.

This could have been made 50 per cent better in

five spools. It is a good show, at that. Seven
reels.—F. L. Johnson, Johnsonian theatre, Ripley,

N. Y.—Small town patronage.

BARRIERS BURNED AWAY: Special Casl^
Nice little picture that brought out some of the

old-timers and a few of the younger set. Not
much business but the picture is okay.—Jack
Greene, New Geneseo theatre. Geneseo. 111.—Small

town patronage.

A MAN OF ACTION : Douglas MacLean—Ac-
tion, bah ! Howinel do they get that way ? One
reason why small town theatres have to close

up shop. Very few came to see it and I am glad.

Six reels.—G. F. Rediske, Star theatre, Ryegate,

Mont.-—Small town patronage.

THE PRICE OF A PARTY: Special cast—We
expected something very spicy in this one ; so did

the customers—but we all got fooled. Just one
of those pictures.—Jack Greene, New Geneseo

theatre. Geneseo, 111.—Small town patronage.

Chadwick
MEDDLING WOMEN: Lionel Barrymore

—

Very poor picture, in spite of good acting by
Lionel Barrymore. Story, balance of cast and
direction entirely unworthy of Barrymore. Bar-
rymore personally is one of my favorites. But
cannot give this picture much.—L. M. Jones,

Arcadia theatre, Vandergrift, Pa.—General pat-

ronage.

THE MIDNIGHT GIRL: Lila Lee—As usual,

another bum one. Why waste Lila Lee on junk
like this ? Chadwick seems to think all you have
to do is take some well known star with a
bunch of hams and then you have a box office

knockout. If you want us independent exhib-

itors to boost independent product, give us some-
thing to boost. There will never be any more
Chadwick pictures bought by me unless I see

them first. Our price is too high to run them
one day, as we are doing, and they are unfit for

two days. The spirit of indepedence won’t last

long with stuff like this. The cabaret scenes

were done very good—^that’s all. May I suggest
that Mr. Chadwick sit down and see some of his

product before he wishes it on the public. Hope
something for the better happens. Seven reels.

—Clarence F. Wagner, Bugg theatre, Chicago. 111.

—General patronage.

F. B. 0.
THE RANGE TERROR: Bob Custer—Film in

good condition. Just a fair Western. Good for

small towns. Somehow did not draw for me, as
this star is new here and it takes some time to

build a star up and make them come. Bob is a
pretty good actor, to my satisfaction, but patrons
say too much hokum. Five reels.—R. R. Duba,
Royal theatre, Kimball, S. D.—General patronage.

THAT DEVIL QUEMADO: Fred Thomson-
Very good. Lots of clever stunts. Was liked by
most. Five reels.—W. L. Douglas, Strand theatre.

Newman Grove, Neb.—Small town patronage.

THAT DEVIL QUEMADO: Fred Thomson —
Better than any Thomson has ever made before,

and that’s going some. A wonderful picture, but

out by the best exchange that I have ever dealt

with. Picture pleased 100 per cent. Print in per-

fect condition. Five reels.—L. Deyo. Miers the-

atre. Schoharie. N. Y.—General patronage.

TEARING THROUGH: Richard Talmadge—

A

dandy stunt picture. Pleased all that saw it.

Good print. Five reels.—L. Deyo. Miers theatre.

Schoharie. N. Y.—General patronage.

CHEAP KISSES: Special cast—-Went over O.

K. Pretty good picture. F. B. O. should furnish

better paper and we could do better with their

pictures. You can buy this one right.—R. L.

Nowell. Idlehour theatre. Monroe. Ga.—General

patronage.

YOUTH AND ADVENTURE: Richard Tal-

madge—Stunts and comedy galore. No one can
be dissatisfied with this type of picture. Action
from start to finish. Six reels.—Benj. Apple. King
theatre. Troy. N. Y.—General patronage.

THUNDERING HOOFS: Fred Thomson—All
Fred 'Thomson are good. Everybody seems to like

him and his horse. Draws well.—Jack Greene.

New Geneseo theatre. Geneseo. 111.—Small town
patronage.

THUNDERING HOOFS: Fred Thomson — A
Western that hits the bull’s eye every shot. Hon-
estly the best picture of its kind. Buy it and
boost to the limit. Silver King is good. Here is

one picture that will bring cheers and hurrahs.
Advertising on this is great. The best I’ve ever
seen on any picture. Fred Thomson’s best pic-

ture to date. Six reels.—George Khattar, Khat-
tar’s theatre. Sydney. N. S.. Canada.—^Neighbor-

hood patronage.

THUNDERING HOOFS: Fred Thomson—Just
what the rest have said. “Fine!” This was my
first one with Thomson, and I know he is going
to go over fine here. Everybody well pleased.

Silver King is a wonder. Five Reels.—E. F. In-

gram. Ingram’s theatre. Ashland. Ala.—Small
town patronage.

THE SPIRIT OF THE U. S. A.: Johnnie
Walker—A good rural drama with a patriotic

kick. Brutality to old man and woman overdone,
but whirlwind close-up finish helps it out. Eight
reels.—Guy S. Abbott, Hamline theatre, Estelllne,

S. D.—Small town patronage.

A GIRL OF THE LIMBERLOST: Gloria Grey
—Thumbs up. Ran this two days and did capac-
ity both. Drew better than any picture I have
ever run. A great box office attraction. Pleased
100 per cent. Enough said. Six reels.—Joseph W.
Springer, Strand theatre, Elizabethtown, Ind.

—

General patronage.

THE DANGEROUS COWARD: Fred Thomson
—A very good picture for Saturday. Business

good. All satisfied. Thomson and his horse well

liked. Print good. Five reels.—P. G. Held, Ster-

ling theatre, Fairmont, Neb.—Neighborhood pat-

ronage.

NO GUN MAN: Lefty Flynn—Patrons well

pleased with this one. Five reels.—Benj. Apple.
King theatre, Troy, N. Y.—General patronage.

THE SILENT STRANGER: Fred Thomson—
Good. Better than some, because Silver King is

in this one more than some of the rest. Our
patrons think Silver King about the best thing

yet. Six reels.—R. E. Cook. Barnard theatre.

Barnard, Mo.—Small town patronage.

THE SILENT STRANGER: Fred Thomson—
This is one of the best Thomsons so far. Thom-
son and his horse. Silver King, are a good bet

for any exhibitor. They are clean, entertaining,

and a lot of action. That is what the patrons
like. At this stage of the game the average
movie fan doesn’t like to see smut and vulgar

scenes in pictures. I hope the time is coming
fast when the producers will realize that what
the public nowadays wants is clean and whole-
some pictures. Cut out the smut. The public

doesn’t want it. Five reels.—P. G. Held, Ster-

ling theatre, Fairmont, Neb.—Neighborhood pat-

ronage.

BLOW YOUR OWN HORN: Special cast^
Nothing much to it. Just an ordinary program
picture. You can buy it cheap, and that’s some-
thing worth considering. Couldn’t see anything
funny to it.—R. L. Nowell, Idlehour theatre,

Monroe. Ga.—General patronage.

THE FAIR CHEAT: Special cast—Only a fair

program picture. Print good. Six reels.—P. G.

Held, Sterling theatre, Fairmont. Neb.—Neighbor-
hood patronage.

THE FLYING DUTCHMAN: Special casV-
Good for nothing. It should never have been
released. Had to run and hide after each per-

formance. Six reels.—George Khattar, Khattar’s

Not Just Pictures—Opportunities!

CecilB.DeMille
Personally Directed SPECIAL PRODUCTION

man
//

hi/ k[onrad Bercovici
^.Adaptxd bj

JEANIE MACPHERSON

K£teASEl) BY PRODUCERS DISTRIBUTING CORPORATION
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The Contributor’s Column

^Wo Is Vital—
Lest 1 forget once more, 1 send herewith my check for renewal

for two more years.

Couldn’t be without the “Herald,” as 1 consider that it saves

me many times the cost by enabling me to steer clear of some
of the lemons and cabbages which are being pushed off onto the

exhibitor these days.

In fact, 1 believe I have saved ten times the price of a sub-

scription today, just by looking over the last issue and saying

“No.”

Wishing you continued success.

VICK MILLWARD,
Harris Theatre, Bancroft, Idaho.

Bat So Is ‘‘Yes^’—
You’ll admit I have been A. W. O. L. for a long time until last week

1 got ashamed and sent in a few reports, and now 1 am sending in

some more. That’s some record for me, but 1 hope I can keep it up.

I have been quite busy, as I have another house and I use up a lot of

time running back and forth. However, I have decided to sell the

other place, as I cannot give enough time to it without neglecting this

place.

So I am sending an ad to run in the “Herald” and some lucky fellow

will read it and get something good and I’ll have made another friend.

Best wishes for your continued success.

LEO. M. FAY,
Gem Theatre, Socorro, N. M.

And Most Vital Is—
Knowing when to say “No” to a salesman is second in importance only to

knowing when to say “Yes.” Losses are avoided by “No” but it takes “Yes” to

make money.

If money’s to be made during the torrid spell, buyers must know the good ones
as well as the bad ones. The more exhibitors know about pictures the less the
weather influence will cut into gate receipts. The more reports printed in this

season, the more exhibitors will know about pictures.

The Week*s Business
Business was 65.14 per cent good in the theatres last week, according to reports received by

this department. That is a drop of approximately 7 per cent below the figures of the week
preceding, undoubtedly explained by the heat wave.

To keep business at a healthy point above the 50 per cent line, every exhibitor should report
every picture for the benefit of every other exhibitor. ——W. R. W.

Bigger and Better!

'XECIL B. DeMILLE
SPECIAL PRODUCTION

Joseph Schildkraut, Jetta Goudal
and Vera Reynolds

MaHted by ledime MacpherSOn and
Beulah Marie Dix Prom the stage play
by £,J. Sutherland and Beulah Mane Dix.

personally directed by CECIL B. DeMille
K^LEASEO BY PRPDUCEKS DISTKIBUTINC COKPORATIOM.

theatre, Sydney, N. S., Canada.—Neighborhood
patronage.

LIiGHTS OUT : Special cast—Pretty good mys-
tery story. All right for one day picture. If

you can get them in, majority will like it.

—

R. L. Nowell. Idlehour theatre, Monroe, Ga.

—

General patronage.

STEPPING LIVELY: Richard Talmadge—Just
a picture. Story nothing. Star good in action.
Satisfied 50 per cent at 15 and 10c.—Bert Sil-

ver, Silver Family theatre. Greenville, Mich.

—

General patronage.

THE WHITE SIN : Madge Bellamy—A good
program picture. Pleased 85 per cent. Advertis-
ing on this is only fair, so was the business. Six
reels.—George Khattar, Khattar’s theatre, Sydney,
N. S., Canada.—Neighborhood patronage.

First National
DECLASSE: Corinne Griffith—Just a picture.

No drawing power. Guess the title was too high-
brow for the majority. Griffith did not seem
enthused in her work in this. No serious com-
plaints but no compliments. Just a picture.—Joe
Hewitt, Strand theatre, Robinson, 111.—^General

patronage.

IF I MARRY AGAIN : Doris Kenyon—Good
story with excellent cast. Pleased the majority.
Average business. Seven reels.—A. G. Witwer,
Grand theatre. Rainier, Ore.—Small town pat-
ronage.

HIS SUPREME MOMENT: Special cast—Pic-
ture opens up like another “Ten Commandments,"
with wonderful sets and Technicolor, but soon
falls to a vei-y commonplace story that was quite

draggy and did not get them enthused. Business
poor.—Joe Hewitt, Strand theatre. Robinson, III.

—General patronage.

FRIVOLOUS SAL: Mqe Busch—-A 100 per
cent picture. One of the best ever made. A
great Western for any house. Lots of action,

thrills and fast moving. Buy it and boost your
advertising. Use the three sheets on this, show-
ing an action scene from the picture. This pic-

ture is new. so get after First National and
play it. Eight reels.—George Khattar, Khattar’s
theatre, Sydney, N. S., Canada.—Neighborhood
patronage.

HER NIGHT OF ROMANCE: Constance Tal-

madge—The best picture Miss Talmadge has been
in for some time. It’s a very good show and gets

the business. Seven reels.—G. P. Miller, Regent
theatre, St. Marys, Ohio.—General patronage.

SUNDOWN : Special cast—This is a poor pic-

ture for a small town. Not much to it but cattle.

No action, no audience appeal. Simply a sup-

posed special for which I paid more than I took
in on it. Print in fine shape out of St. Louis.

Ten reels.—W. Fahrenkrog, Opera House, Bunk-
er Hill, 111.—Farming patronage.

CLASSMATES: Richard Barthelmess—Varying
comments but generally liked better than some of

the other Barthelmess pictures of late. West
Point scenes very pretty and interesting. The
jungle scenes good, too. Seven reels.—Horn &
Morgan, Star theatre. Hay Springs, Neb.—Small
town patronage.

THE ONLY WOMAN: Norma Talmadge—Good
show but no business. Norma has lost her grip

here. Every one falls just a little harder.—E. J.

Reynolds, Liberty theatre, Pasco, Wash.—General

patronage.

SO BIG: Colleen Moore—Drew and pleased the

better class patrons. Miss Moore wonderful in

this offering. Story run in local paper helped a
lot. Nine reels.—A. G. Witwer, Grand theatre.

Rainier, Ore.—Small town patronage.

ABRAHAM LINCOLN: George Billings—All I

have to say is what others have said before and
others will say after they have played it—the

best and biggest picture of the ages. It has

everything set back on the screen today and
should be a clean-up everywhere. Am sorry to

say that I have a town that wants better pic-

tures and I should have filled my house both

nights, but failed to do so as I barely filled it

once, after counting all tickets sold both nights.

First National should be very proud of their pic-

ture but you know money talks nowadays. Just

barely took in enough to pay expenses and share

to company, but I am glad I played it, as It

makes a man feel that motion pictures are the

only entertainment after all, if pictures are good.

Ten reels.—R. R. Duba, Royal theatre, Kimball,

S. D.—General patronage.

ABRAHAM LINCOLN: George Billings— A
wonderful picture. Should be shown in every

house, but will not draw them in. Si>ent twice

the money advertising this that I did on “The
Covered Wagon” and took in less than half the
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money. Run at same price. Lost money on it,

but glad I ran it, because it is a wonderful pic-

ture and they will tell you so. Ten reels.—R. E.

Cook, Barnard theatre, Barnard, Mo.—Small town
patronage.

ABRAHAM LINCOLN ; George Billings—This

is a real classic and should be played by every

exhibitor. My patrons considered >it sui)erior to

either “America” or “The Birth of a Nation.”

Give us more pictures like this and we won’t be

bothered very much with reformers. Play it and
holler real loud, as you’ve got something great.

Brothers. Ten reels.—M. A. Manning, Opera
House, Baldwin, Wis.—Small town patronage.

ENTICEMENT: Special cast—I want to ask a

Question that will never be answered. Why did

First National issue this picture? It should have

been relegated to the rubbish before it was ever

made, but since it is made, exhibitors should not

be forced to show it to an unusupecting public.

This is by far the worst that has appeared on

my screen in two years, and as a franchise holder

I paid real money for it. Don’t use this offer-

ing, even if it is given to you gratis. Seven

reels.—W. H. Brenner, Cozy theatre, Winchester,

Ind.—General patronage.

THE GOLDFISH: Constance Talmadge—Whew!
What a lemon. Leave it in the can if you have

it bought. Seven reels.—S. G. Ihde, Photoplay

theatre, Ashland, Kas.—Small town patronage.

THE LOVE MASTER: Strongheart—A very

good dog picture ; not nearly so good as “Where
the North Begins,” but, at that, every small

town should play this one. Six reels.—W. Fahr-

enkrog. Opera House, Bunker Hill, 111.—Farming
patronage.

THE WOMAN ON THE JURY: Sylvia Bream-

er—An extra good entertainer. While a little

draggy, it went over just the same. Seven reels.

—M. J. Babin, Fairyland theatre. White Castle,

La.—General patronage.

IN HOLLYWOOD WITH POTASH AND
PERLMUTTER: Special cast—Great comedy. Pun
from start to finish. Also “Merton of the Movies”

is in the same class.—E. J. Reynolds, Liberty

theatre, Pasco, Wash.—General patronage.

IN HOLLYWOOD WITH POTASH AND
PERLMUTTER: Special cast—A very good pic-

ture. It deserved better patronage. Seven reels.

—G. P. Miller. Regent theatre, St. Marys, Ohio.

—

General patronage.

IN HOLLYWOOD WITH POTASH AND
PERLMUTTER: Special cast—This seemed to

make a hit with our patrons. Good comedy and

kept them in good humor all the way through.

Seven reels.—Horn & Morgan, Star theatre. Hay
Springs, Neb.—Small town patronage.

PAINTED PEOPLE: Colleen Moore — Very

good. Pleased all who saw it. Seven reels.

—

Lester N. Leek, Club House theatre, Jackson,

Wyo.—General patronage.

WHEN A MAN’S A MAN: John Bowers—

A

high class Western special that will please most

any audience. Seven reels.—Guy S. Abbott, Ham-
line theatre, Estelline, S. D.—Small town patron-

age.

THE GIRL IN THE LIMOUSINE: Larry

Semon—A nice comedy drama. Will please most

any house any time. Any exhibitor should be able

to clean up on the popularity of Larry Semon.

Run a good two-reel comedy with this and you’re

safe, and don’t boost it too much. First National

service is excellent. A real film exchange is the

St. John, N. B., branch. Six reels.—George Khat-

tar, Khattar’s theatre, Sydney, N. S.. Canada.

—

Mixed patronage.

THE GIRL IN THE LIMOUSINE: Larry

Semon—A good comedy drama that will please

most of the people. Six reels.—B. R. Parsons,

Grand theatre, Springfield, Minn.—General pat-

ronage.

THE SEA HAWK: Milton Sills
—

’This may be

a small town picture, but it failed to go over

here. Really lost money on it. Many said they

didn’t like it and several walked out. Had good

crowd first day but fell off other two. Was
greatly disappointed, not in the picture, for per-

sonally I thought it a wonderful production, but

in the few who came out. Charged 25 and 60c

and believe I would have come out better at 15

and 25c. Twelve reels.—R. L. Nowell, Idlehour

theatre, Monroe, Ga.—General patronage.

THE MARRIAGE CHEAT: Beatrice Joy—Very
good story of South Sea Isles. Drew fairly well

first night but flopped second on account of

storm. Seven reels.—S. G. Ihde, Photoplay the-

atre, Ashland, Kans.—Small town patronage.

THE ETERNAL CITY: Special cast—It is a
nicely made and acted picture. The appearance
of the Facisti and its leader will help to draw.

TELEPHONE, PENN. 1520 CABLE ADDRESS, “KINOGRAMS”

KINOGRAMS
The Visual News of All the World

KINOGRAM PUBLISHING CORPORATION
120 WEST FORTY-FIRST STREET, NEW YORK

Mr. Watterson R. Rothacker,

Rothacker Film Mfg. Co.,

IS39 Diversey Parkway,

Chicago, III. —Att. Mr. W. R. Rothacker

Dear Sirs:

We have delayed writing you as we were awaiting the results from all the

exchanges on the prints you got out for us on the Kentucky Derby. The
reports now in show that we were not beaten in any points and that we had

beats of twenty-four hours in several.

Kinogram’s association with Rothacker Film Manufacturing Company has

been not only the most advantageous arrangement we have had but by far

the most pleasant. Your speed in handling our specials has surpassed any-

thing that we have been able to accomplish even in New York and besides

we have had the Rothacker quality which gives the exhibitor news reel sub-

• jects photographically equal to features.

We take this opportunity to thank your whole organization and you person-

ally for the interest you have taken.

Yours sincerely,

KINOGRAM PUBLISHING CORPORATION

G. McL. BAYNES
GMcLB/EC President

Eight reels.—^Arch Catalano, Victory theatre,

Rossiter, Pa.—General patronage.

CIRCUS DAYS: Jackie Coogan—Although this

is a very old picture, it is very good and pleased

the audience. Comedy drama.—Six reels.—B. R.
Parsons, Grand theatre, Springfield, Minn.—Gen-
eral patronage.

PENROD AND SAM; Ben Alexander—A very
good program picture. A picture for the whole
family. Print good. Seven reels.—P. G. Held,

Sterling theatre, Fairmont, Neb.—Neighborhood
patronage.

NOMADS OF THE NORTH: Special cast—

A

good story but very poor condition of print. First

National is sending us very unsatisfactory prints.

—Harry Puterbaugh, Victory theatre, Milledge-

ville. 111.—General patronage.

MIGHTY LAK’ A ROSE: Dorothy Mackaill—
Excellent, but lost money on account of having
to play it during last week of school and there

was too much going on at the school house. Eight
reels.—S. G. Ihde. Photoplay theatre, Ashland,
Kas.—Small town patronage.

THE AGE OF DESIRE: Special cast—For

some reason, did not draw enough to pay house
expense.—Arch Catalano, Victory theatre, Ros-
siter, Pa.—General patronage.

THE BAD MAN : Special cast—A good com-

edy drama. Am a little late using it, but it was
pulled off early in the year, caused by another

exhibitor holding it over on me. I used it on
my Western night. Seven reels.—M. J. Babin>

Fairyland theatre. White Castle, La.—General pat-

ronage.

Mr. Exhibitor: Ask at the Film Exchanges
for the

It’s little to ask for, but it’s th- only
reliable aid you can give your musicians

to help put the picture over. ^

Your Opportunity!

CECIL a DeMILLE

Rod TiRocque
uiith Lillian Rich
^rom the novel hy~

OCTAVUS ROY COHEN
Adapted }. G. Hawks

'directed by

RUPERT JULIAN
P,^EL£AS£D BY PRODUCERS DISTKIBUTINC CORPORATION
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Fox
THE HUNTED WOMAN: Special cast—An

extra good picture. Curwood’s name as author

helped. Good print. — L. Deyo, Miers theatre.

Schoharie, N. Y.—General patronage.

TEETH: Tom Mix—A much overdrawn West-

ern with some good work by Tony and Duke.

Good forest fire scenes. Not much comedy. Plenty

of Western action. Seven reels.—Guy S. Abbott.

Hamline, theatre. Estelline. S. D.—Small town

patronage.

THE FOLLY OF VANITY: Special cast—

A

clean little production, but not for my town.

Drew a very small crowd on the pay night.

Seven reels.—Aich Catalano. Victory theatre. Ros-

siter. Pa.—General patronage.

THE GREAT DIAMOND MYSTERY : Shirley

Mason—A pretty nice little program picture.

Five reels.—G. P. Miller. Regent theatre. St.

Marys. Ohio.—General patronage.

THE ARIZONA ROMEO: Buck Jones—A real

good print. Five reels.—L. Deyo. Miers theatre.

Schoharie. N. Y.—General patronage.

THE ARIZONA ROMEO: Buck Jones—A good

Western. Pleased all Jones fans. Any exhibitor

should be able to make money on his pictures.

Five reels.—George Khattar. Khattar’s theatre,

Sydney. N. S. Canada.—Neighborhood patronage.

THE HEART BUSTER: Tom Mix—About 4.000

feet of film. Don’t pull any better than Hoot.

Jack or any of the boys, but oh. boy 1 They

sure make you pay to show them. Good Western

comedy. Pleased all.—Dr. F. M. Childs. Cozy

theatre. Villisca. la.—General patronage.

THIS FREEDOM: Special cast—Cash cus-

tomers leaving the show : “Whereinhell did you

get that one?” This was substituted for ’’The

Arizona Express” and failed to please those

who came out to see "The Arizona Express.”

Seven reels.—F. L. Johnson. Johnsonian theatre.

Ripley. N. Y.—Small town patronage.

OH YOU TONY: Tom Mix—A corker. Pleased

100 per cent. The best Mix ever made. You

can boost this to the limit. It has everything.

A dandy race at the end that put the audience

in an uproar. Seven reels. — George Khattar.

Khattar’s theatre. Sidney. N. S.. Canada.—Neigh-

borhood patronage.

THE LAST OF THE DUANES: Tom Mix—
There is no need to say anything about the

drawing power of Tom Mix. as I guess he does

it all over the world. The story is good, action

good and lots of excitement.—Jack Greene. New
Geneseo theatre. Geneseo. III.—Small town pat-

ronage.

DRAG HARLAN : William Farnum—A good

Western feature. Good print. Five reels.—L.

Deyo. Miers theatre. Schoharie. N. Y.—General

patronage.

Metro-GoMwyn
CHEAPER TO MARRY: Lewis Stone—Excel-

lent entertainment. Good cast. Fair business.

Seven reels.—A. G. Witwer. Grand theatre. Rain-

ier. Ore.—Small town patronage.

THE DIXIE HANDICAP: Special cast—Very
good picture. Print in fine shape. These are the

kind of pictures that make a small town e.xhibitor

happy. Seven reels. — W. Fahrenkrog. Opera
House. Bunker Hill. 111.—Farming patronage.

SO THIS IS MARRIAGE: Eleanor Boardman
—A mighty fine offering ; one that makes satis-

factory entertainment for almost all classes of

patronage. Eleanor Boardman does fine work, as

well as others in the cast, and the Babylonian
spectacle is a work of art. A highly pleasing
picture. Seven reels.—W. H. Brenner, Cozy the-

atre, Winchester. Ind.—General patronage.

CIRCE, THE ENCHANTRESS: Mae Murray—
Mae Murray too silly for any intelligent audience.

She puts on too much crazy and silly acting to

please my patrons. Not liked here. Did not
think very much of this one. Seven reels.—M. J.

Babin. Fairyland, theatre. White Castle, La.

—

General patronage.

THE RAG MAN: Jackie Coogan—Better than
most of the last few Coogans we have run and
it surely drew the kiddies. Six reels.—W. L.

Douglas. Strand theatre. Newman Grove. Neb.

—

Small town patronage.

THE RAG MAN: Jackie Coogan—The best

Jackie has made. Where Jackie is popular, should

do good business. It got out the kiddies in a
small town. Good print out of St. Louis. Seven
reels.—W. Fahrenkrog, Opera House, Bunker Hill,

111.—Farming patronage.

ALONG CAME RUTH: Viola Dana—A nice

little program picture, liked by all. Viola is

well liked here. Would like to see her in the

bigger pictures.—Jack Greene, New Geneseo the-

atre. Geneseo, 111.—Small town patronage.

ALONG CAME RUTH: Viola Dana—Just a

good program picture that will please. Nothing
big. Good print out of St. Louis. Six reels.

—

W. Fahrenkrog. Opera House. Bunker Hill. 111.

—

Farming patronage.

JANICE MEREDITH: Marion Davies—Truly a

wonderful picture. Every theatre should show
this. While this is considered a costume picture,

it has plenty of action to satisfy an audience.

Every patriotic American should see this. Eleven

reels.—W. Fahrenkrog, Opera House. Bunker Hill.

111.—Farming patronage.

JANICE MEREDITH: Marion Davies—This is

in a class with "Birth of a Nation.” The high

lights in it are the crossing of the Delaware and

Spirit of ’76. It is inspiring, interesting and

entertaining. Quite hard to get them in on those

historical pictures. Eleven reels.—H. J. Eagan.

American theatre. Wautoma. Wis.—Small town

patronage.

REVELATION : Viola Dana—Here is a won-
derful picture. Too much cannot be said for

Viola’s acting. Will please most everybody.-—Jack
Greene. New Geneseo theatre, Geneseo, 111.—Small

town patronage.

REVELATION : Viola Dana—A splendid pic-

ture. Much better than the other of same title.

—

Bert Silver. Silver Family theatre, Greenville.

Mich.—General patronage.

YOLANDA: Marion Davies—A big picture in

every respect. Acting of Miss Davies splendid.

Business way below average. Ten reels.—A. G.

Witwer. Grand theatre. Rainier. Ore.—Small town

patronage.

RED LIGHTS: Raymond Griffith—A nice pro-

gram picture that pleased mostly all. A good

drawing card. Advertising on this is good. Six

reels.—Geo. Khattar. Khattar’s theatre. Sydney.

N. S.. Canada.—Neighborhood patronage.

THE REJECTED WOMAN: Special cast—

A

good program picture that fell flat at the box

office. One of the poorest drawing titles I have

had. Print good. Seven reels.—P. G. Held. Ster-

ling theatre. Fairmont. Neb.—Neighborhood pat-

ronage.

PLEASURE MAD: Special cast—A fair pic-

ture for big towns, but it flopped here. This pic-

ture played to an almost empty house. Advertis-
ing poor. Lay off of it. Seven reels.—George
Khattar. Khattar’s theatre, Sydney, N. S., Can-
ada.—Neighborhood patronage.

LONG LIVE THE KING: Jackie Coogan—
Very well pleased audience enjoyed this "clean
as a hound’s tooth” picture. Ten reels.—Giacoma
Bros., Crystal theatre. Tombstone, Ariz.—Gen-
eral patronage.

THE GREAT WHITE WAY: Anita Stewart—
A corking good action picture with lots of every-
thing. Pleased all. We did good on this, and
any house ought to be able to do the same on
such a good picture. Ten reels.—George Khattar,
Khattar’s theatre, Sydney, N. S. Canada —
Neighborhood patronage.

LITTLE OLD NEW YORK: Marion Davies—
Drew fairly well and pleased most of those who
came. Only objection I heard was that it was
too long. Eleven reels.—S. G. Ihde, Photoplay
theatre, Ashland. Kans.—Small town patronage.

REMEMBRANCE: Special cast—A family pic-

ture that will not please the youngsters. Print
in bad condition. Lost money on it.—Arch Cata-
lano, Victory theatre, Rossiter, Pa.—General pat-
ronage.

IN THE PALACE OF THE KING: Special
cast—A fine picture if they come to see it, and
then if they like it. Personally I enjoyed it.

—

Arch Catalano. Victory theatre, Rossiter, Pa.

—

General patronage.

THE GREEN GODDESS: George Arliss—Good
enough show if they like that kind.—E. J. Rey-
nolds, Liberty theatre. Pasco. Wash. — General
patronage.

UNDER THE RED ROBE: Alma Rubens

—

Costume plays do not as a rule take well, and
this followed the rule. Too long for a warm
weather show. Ten reels.—Giacoma Bros., Crys-
tal theatre. Tombstone, Ariz.—General patronage.

UNDER THE RED ROBE: Alma Rubens—
This went over very poor. The picture is too

long and draggy. and, besides, costume pictures

don’t take with my patrons. Ten reels.—Benj.

Apple. King theatre. Troy. N. Y.—General pat-

ronage.

Paramount
OLD HOME WEEK : Thomas Meighan—It is

Meighan at his best, in the kind of a story the
folks like. Has everything. Story, settings, com-
edy, support and suspense at the end, concerning
the signing of a paper, that works up the audi-

ence almost to shouting, "Sign it!” Brought fair

business amidst a financial depression. A type of

picture that should be played by every house.

—

Ben L. Morris, Temple theatre, Bellaire, O.

—

General patronage.

OLD HOME WEEK: Thomas Meighan—The
best Meighan picture yet. It’s one of the best

pictures of the year. Seven reels.—G. P. Miller,

Regent thatre. St. Marys, O.—General patronage.

DANGEROUS MONEY: Bebe Daniels — For
some unknown reason they turned out good on
this one and it seemed to please.—E. J. Rey-
nolds, Liberty theatre, Pasco, Wash. — General
patronage.

MADAME SANS GENE: Gloria Swanson—Had
to pull the picture after second night. Need any-
thing more be said? Ten reels.—G. P. Miller.

Regent theatre, St. Marys, Ohio.—General pat-

ronage.

A MAN MUST LIVE: Richard Dix—A fine

entertainment. Story good ; cast fine. Gave satis-

faction as a program picture.—Bert Silver, Sil-

ver Family theatre, Greenville, Mich. -— General

patronage.

THE SPANIARD: Ricardo Cortez—Good pic-

ture with poor business, as the high school seniors

gave their class play the same night. Seven
reels.—G. P. Miller. Regent theatre. St. Marys.
Ohio.—General patronage.

NORTH OF 36: Jack Holt—-Well casted. played

and directed. Played on pay and Decoration Day.

Many told me they liked it better than "The
Covered Wagon.” I heard one adverse remark,
and it was, "It is a shame that Del didn’t get

the girl.”—Arch Catalano, Victory theatre, Ros-

siter. Pa.—General patronage.

THE THUNDERING HERD: Special cast—

A

mighty good picture. ’The director, Wm. K. How-
ard, has made a picture that surpassed "The
Covered Wagon.” We played this three days to

tfie biggest business since the opening of the

house. Seven reels.—G. P. Miller, Regent theatre,

St. Marys, Ohio.—General patronage.

THE GOLDEN BED: Cecil B. DeMille—One
of the finest pictures we have ever had here,

and the patrons said so. Lost money on it

through strong opposition ; otherwise we would

We II Stack This Program Against Your Play
Dates!

cecilTmviille
presents

Rod La Rocque
with Jetta Goudal and

Noah Beery

Directed by

PAUL SLOANE

R^ELEASED BY PKODUCEKS DISTKIBUTINC COKPOKATION
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have made a few dollars, or had it been priced

right to us we would have come out with our

heads above water.—Jack Greene, New Geneseo

theatre, Geneseo, 111.—Small town patronage.

PETER PAN : Betty Bronson — Personally I

thought this to be very good, but what I think

don’t pay the bills. Drew about half a house

first night and only a handful on second. Far

from a box office success. Didn’t draw as many
kids as “Broken Laws’’ did. Ten reels.—S. G.

Ihde, Photoplay theatre, Ashland, Kans.—Small

town patronage.

PETER PAN : Betty Bronson—A complete flop

for us. More walkouts than we ever had before,

but the wise ones didn’t have to walk out—they

remained at home. Haven’t found one pleased

patron. Even the kids refused to be entertaind

by it. I knew it, too, but the salesman made me
believe I didn’t.—I. R. Gavin, Hammond theatre,

Hammond, Wis.—Small town patronage.

HERITAGE OF THE DESERT: Bebe Daniels—

A good picture if we had received it all. Hun-
dreds of patches, scenes flashed on and off before

we got a look and the titles were so chopped

up that you couldn’t begin to read them. Para-

mount may have some good pictures, but my pa-

trons will never know it, because of poor film. Six

reels.—W. L. Douglas, Strand theatre, Newman
Grove, Neb.—Small town patronage.

SACKCLOTH AND SCARLET: Alice Terry—

A

pretty fair picture. Miss Sebastian showed up
very well. Seven reels.—G. P. Miller, Regent

theatre, St. Marys, Ohio.—General patronage.

MY AMERICAN WIFE: Gloria Swanson-
Dandy Spanish-American story that pleased those

who came, but failed to draw average business.

Seven reels.—S. G. Ihde, Photoplay theatre, Ash-

land, Kans.—^Small town patronage.

COMING THROUGH: Thomas Meighan—En-
tertaining and satisfactory. Tom is always good

and he and Lila Lee play well together.—C. P.

Harper, Whiteway theatre, Selma, N. C.—Gen-

eral patronage.

A KISS IN THE DARK: Special cast — A
pretty fair program picture. Six reels.—G. P.

Miller, Regent theatre, St. Marys, Ohio.—Gen-

eral patronage.

A SOCIETY SCANDAL: Gloria Swanson —
This Swanson picture was received better than

usual. She is not a very good bet with us but

most everybody liked this one. Just learned

that Famous Players are planning raising prices

on her now that she has a title. They can keep

her, so far as we are concerned. Seven reels.

—

Horn & Morgan. Star theatre. Hay Springs, Neb.

—Small town patronage.

TOO MANY KISSES: Richard Dix.—Seems to

have pleased the majority. Six reels.—G. P.

Miller, Regent theatre, St. Marys. Ohio.—General

patronage.

CHANGING HUSBANDS: Leatrice Joy—Did
not see this but reports of patrons were very

good on it. Seven reels.—Horn & Morgan, Star

theatre. Hay Springs, Neb. — Small town pat-

ronage.

HOMEWARD BOUND: Thomas Meighan —
Very good. Drew well and pleased. Six reels.

—

S. G. Ihde. Photoplay theatre, Ashland Kans.

—

Small town patronage.

FEET OF CLAY: Cecil B. DeMille—This is a

great picture and will please 95 per cent, but it

did not draw very good. Jack Greene, New Gen-
eseo theatre. New Geneseo. 111.—Small town pat-

ronage.

FEET OF CLAY: Cecil B. DeMille^Business
normal. Good show. — E. J. Reynolds, Liberty

theatre, Pasco, Wash.—General patronage.
FEET OF CLAY: Cecil B. DeMille—Personal-

ly, I enjoyed it. but the results at box office gave
me a headache. Lost money on it. It ought to

go fine in big cities. Ten reels.—Arch Catalano.

Victory theatre, Rossiter, Pa.—General patronage.

FEET OF CLAY: Cecil B. DeMille—One more
splendid picture that will please all classes and
has a moral to it. Buy it and boost. Ten reels.

—S. G. Fry. Palace theatre. Omaha. Tex.—Small
town patronage.

TOMORROW’S LOVE : Special cast—A nice

little picture. Nothing to rave over, but will

please.—Jack Greene, New Geneseo theatre. Gene-
Eo, 111.—Small town patronage.

THE WANDERER OF THE WASTELAND:
Jack Holt—Don’t know whether it was the nov-
elty of it or Zane Grey’s name, but it drew a
good crowd on a stormy Saturday night and
pleased quite generally. I think the coloring
added much to it, as the story is weaker than
most of Zane Grey’s. Small towns will make
no mistake in going after this big. Seven reels.

—

H. J. Eagan, American theatre, Wautoma. Wis.

—

Small town patronage.

THE WANDERER OF THE WASTELAND:
Jack Holt.—Film rotten and a dozen and a half

of miss-frames, from Sioux Falls. They sure can
have them so bad that they are good for the

junk pile. All scratched up and sure spoiled a
good picture. Step on it and you will get them
in and satisfy them, but insist on good print.

Eight reels.—R. R. Duba, Royal theatre. Kim-
ball, S. D.—General patronage.

EMPTY HANDS: Jack Holt—A fair program
entertainment. Pleased about 75 per cent. The
acting of Holt and Norma Shearer is good. Seven
reels.—^Arch Catalano. Victory theatre, Rossiter,

Pa.—General patronage.

EMPTY HANDS: Jack Holt—Well liked by all,

and we had a record business on it. Norma
Shearer has a bagful of nice tricks up her sleeve,

and when she gets to use them to the best

advantage she will be at the head of the class.

Boys, the picture is there. Lots of almost naked-
ness, but done in such a way that it is refresh-

ing and not vulgar.—Jack Greene, New Geneseo
theatre, Geneseo, 111.—Small town patronage.

LOCKED DOORS: Special cast—It took too

long to say Bye-bye at the end of the picture and
similed the whole thing. Otherwise it was a
very good picture.—Jack Greene. New Geneseo
theatre, Geneseo. 111.—Small town patronage.

FORBIDDEN PARADISE: Special cast—Good
show to normal business.—E. J. Reynolds, Liberty
theatre. Pasco. Wash.—General patronage.

WITHOUT WARNING or THE STORY WITH-
OUT A NAME: Special cast—Well, the picture

is not so bad. but the business. Oh Boy 1 There
wasn’t any such thing. Had 2,000 Ladies Free

tickets out and only 400 in. That tells the story.

—E. J. Reynolds, Liberty theatre, Pasco. Wash.

—

General patronage.

THE FEMALE : Betty Compson—Betty and the

supporting cast O. K., but they failed to come to

see the picture. It seems that they do not care

for society pictures.—Arch Catalano, Victory the-

atre, Rossiter, Pa.—General patronage.

EAST OF SUEZ: Pola Negri—Some liked it.

while others did not. Too much foreign stuff for

this town.—Jack Greene. New Geneseo theatre.

Geneseo, III.—Small town patronage.

THE BREAKING POINT: Matt Moore—Not
much to this picture as entertainment value.

Slow and draggy. These long pictures will not

please the public during the summer. As for en-

tertainment value, none of the stuff Paramount
has sold me is worth half what I paid for it.

Not for Sunday. Seven reels.—^B. R. Parsons,

Grand theatre. Springfield. Minn.—General pat-

ronage.

PIED PIPER MALONE: Thomas Meighan

—

The weakest Meighan picture we have ever run.

Also a poor print, rainy and lots of patches.

Eight reels. — W. L. Douglas. Strand theatre.

Newman Grove, Neb.—Small town patronage.

SINGER JIM McKEE: William S. Hart—Just
what they all say—rotten. Hart was slowly dying
here, and this is the last straw that broke the

camel’s back. He’s dead now, I’m afraid.—R. L.

Nowell, Idlehour theatre. Monroe. Ga.—General
patronage.

WILD BILL HICKOK: William S. Hart—

A

Gilbert E. Gable presents

SOME oc TH6 Scooes OP M60ALS
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good Western and it pleased our patrons 100 per

cent, but not I. But, still, they are the boss

—

not us. I can’t see how any exhibitor can knock
so hard against this. It has good paper and
should be easy to put over. Well, we will soon
play “Singer Jim McKee” and be proud of it,

too. Six reels.—George Khattar, Khattar’s the-

atre, Sydney, N. S., Canada.—Mixed patronage.

THE CALL OF THE CANYON: Richard Dix
—This is a very good Zane Grey picture. The
only fault I find with all these older Zane Grey’s

is that it seems impossible to get a good print

on same. The print I had on this was very poor.

Why don’t the exchanges at least keep good prints

on the Zane Grey pictures ? I am sure it would
pay them to do this. Seven reels.—P. G. Held,

Sterling theatre, Fairmont, Neb.—Neighborhood
patronage.

FLAMING BARRIERS : Antonio Moreno— A
good picture, suitable for any house. Pleased 100

per cent. Paper on this great and the picture is

easy to put over. It has everything, comedy,

thrills, action, fine excitement, speed and love

;

stars who are easy to look at and make you want
to attend a “movie” more often. Jacqueline Lo-

gan 100 per cent perfect. Six reels.—George

Khattar. Khattar’s theatre, Sydney, N. S., Can-
ada.—Mixed patronage.

LILY OF THE DUST: Pola Negri—Another
one which flopped. Not the fault of the picture.

Eight reels.—Arch Catalano, Victory theatre, Ros-

siter. Pa.—General patronage.

THE FAST SET: Betty Compson—Just a good

little picture. Will entertain.—Jack Greene, New
Geneseo theatre, Geneseo, 111.—Small town pat-

ronage.

THE FAST SET: Betty Compson—Very fair

entertainment.—E. J. Reynolds, Liberty theatre,

Pasco, Wash.—General patronage.

THE FAST SET: Betty Compson—A clever one
of Compson but did not draw. Do not care for

this sort of picture here. The Lasky Corp. get

all the price and then some. Eight reels.—Arch
Catalano, Victory theatre, Rossiter, Pa.—General

patronage.

TRIUMPH: Cecil B. DeMille—'This one is;

good : in fact, about as good as they get. Pleased

98 per cent. Film good as new. Eight reels.

—

Lester N. Leek, Club House theatre, Jackson,

Wyo.—General patronage.

TIGER LOVE: Antonio Moreno—A good pro-

gram picture that has a corking good story. ’This

picture pleased 100 per cent. Advertised it as a
story of Spanish regions and it went over great.

Six reels.—Geo. Khattar, Khattar theatre, Syd-

ney, N. S., Canada.—Neighborhood patronage.

UNGUARDED WOMEN: Special cast—Just a

good program picture with a rather unusual

trend in the story. Six reels.—Horn & Morgan.
Star theatre. Hay Springs, Neb.—Small town
patronage.

THE FIGHTING COWARD: Cullen Landis-
A corking good picture. Pleased 100 per cent.

Good enough to please any house, anywhere.
Good for any day of the week. A real story of

the South. Full of laughs and thrills. Seven
reels.—George Khattar. Khattar’s theatre, Sydney,

N. S., Canada.—Neighborhood patronage.

THE COVERED WAGON: James Cruze—Broke
our house record for both attendance and re-

ceipts. Opened our house in August. 1920, and
the attendance at five showings of that program,
which was “Sand,” held until now. Very few
complaints and all of those by people who had
built themselves up for a practically impossible

spectacle. There’s only one “Covered Wagon.”
Ten reels.—Horn & Morgan, Star theatre. Hay
Springs, Neb.—Small town patronage.

THE ENEMY SEX: Betty Compson—A fairly

good program picture that pleased the majority.

Nothing special or anything to rave about. Seven
reels.—Paul B. Hoffman, Legion theatre. Holy-

rood, Kan.—Small town patronage.

THE DAWN OF A TOMORROW: Jacqueline

Logan—Not much to this. Just a program pic-

ture. Six reels.—B. R. Parsons, Grand theatre,

Springfield, Minn.—General patronage.

RACING HEARTS: Special cast—A good pic-

ture that pleased them all. My people like to see

Theodore Roberts and his cigars. This picture is

a little old, but would rather have it than so

many cigarettes and cuss words in the later pic-

tures. Six reels.—R. E. Cook, Barnard theatre.

Barnard, Mo.—Small town patronage.

THE HUMMING BIRD: Gloria Swanson—This
is one of Gloria Swanson’s best pictures. Print

good. Eight reels.—P. G. Held, Sterling theatre,

Fairmont, Neb.—Neighborhood patronage.

BACK HOME AND BROKE: Thomas Meighan
—Excellent. One of Meighan’s best. My patrons

liked this .fine. Print good. Eight reels.—P. G.

Held, Sterling theatre, Fairmont, Neb.—Neigh-

borhood patronage.

LAWFUL LARCENY: Nita Naldi—A disgrace

to any house. Lay off of it and be thankful. Had
the smallest crowd in years. Lost heavy on it,

but never again shall I get stung on such a

picture. Six reels.—George Khattar, Khattar’s

theatre, Sydney, N. S., Canada.—Neighborhood

patronage.

THE TRAIL OF THE LONESOME PINE:
Mary Miles Minter—This was not much of a

drawing card for me. Too old, I guess. I just

can’t get away with that old stuff. Six reels.

—

P. G. Held. Sterling theatre, Fairmont, Neb.

—

Neighborhood patronage.

MONSIEUR BEAUCAIRE: Rudolph Valentino

—Boy, this sure was a lemon for us. Had more
get up and leave on this one than any picture

we have ever played. My warning to small town
exhibitors would be to lay off unless your pat-

ronage is 100 per cent highbrow. Ten reels.

—

Paul B. Hoffman. Legion theatre, Holyrood, Kan.

—Small town patronage.

RUGGLES OF RED GAP: Special cast—Good
picture, but over the heads of many of my cus-

tomers. Ernest Torrence is a scream in this one.

Think it is about two reels too long, but all in

all I call it a good program picture. Eight reels.

—E. F. Ingram, Ingram’s theatre. Ashland. Ala.

—Small town patronage.

RUGGLES OF RED GAP: Special cast—The
title drew them in and the picture sure did please.

Work of Torrence 100 plus. Film O. K. Eight

reels.—Lester N. Leek, Club House theatre. Jack-

son, Wyo.—General patronage.

Pathe
WHY WORRY: Harold Lloyd—Good but not

so funny as the other Lloyds we have run. ’The

giant was the whole show, but that foreign army
stuff killed the show. Six reels.—W. L. Doug-
las, Strand theatre, Newman Grove, Neb.—Small

town patronage.

HOT WATER: Harold Lloyd—Seemed to get

over very good. Had a carnival to buck, so

things did not move very swiftly.—E. J. Rey-

nolds, Liberty theatre, Pasco, Wash. — General

patronage.

Product That Shows the Way!

CEC1LB.de MlHE
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Prod. Dist. Corp.
CHARLEY’S AUNT: Syd Chaplin—This is a

scream from start to finish and makes as good
a picture as it did a talking play. No manager
goes wrong on this one. Eight reels.—Giacoma
Bros., Crystal theatre. Tombstone, Ariz.—General
patronage.

CHARLEY’S AUNT: Syd Chaplin—The best of

its kind yet. The house was in an uproar all the
time. Business picked up on this one. Eight
reels.—G. P. Miller, Regent theatre, St. Marys,
Ohio.—General patronage.

A LEGEND OF HOLLYWOOD: Percy Mar-
mont—Story nothing. Star fine. Gave very poor
satisfaction. I lacked $10 of getting film rental.

—Bert Silver, Silver Family theatre, Greenville,

Mich.—General patronage.

LIGHTNING RIDER: Harry Carey— Didn’t
get to see this one, but reports very good. You
can’t go wrong on the Carey series. My second
so far and am well pleased.—R. L. Nowell, Idle-

hour theatre, Monroe, Ga.—General patronage.

RECKLESS ROMANCE: Special cast—Put up
“The best comedy drama ever.” Business bum.
I can get ’em out on wall-eyed Zeke or hare-lipped

Harry, but when you give them a real honest-to-

goodness picture like this, they stay at home. If

you have this one booked, go the limit. It would
make a stone man laugh. Seven reels.—Dr. F. M.
Childs, Cozy theatre, Villisca, la.—General pat-
ronage.

MIAMI : Betty Compson—’The film on this was
fine, out of the Milwaukee exchange, and this is

a nice little society picture that is perfectly clean.

Regardless of some other reports on this, we
can say that it is not suggestive but is as clean

and wholesome as you could ask for. Looked
like the censors had worked on this in one place,

but it’s okay. Seven reels.—W. T. Davis & Son,
Rialto theatre, Sharon, Wis.—General patronage.

United Artists

THE HILL BILLY: Jack Pickford—This may
be a fair program picture, but I didn’t get
enough of it from St. Louis exchange to tell.

Only about four reels. Rotten service from them.
Picture rather rough for most audiences. Seven
reels.—W. Fahrenkrog, Opera House, Bunker Hill,

111.—Farming patronage.

ROBIN HOOD: Douglas Fairbanks—A good
picture of its kind. There is one think I can’t

understand. Why don’t Doug keep out of that
tiresome costume bunk and give us 100 per cent
American pictures ? From now on I am not going
to book another costume picture. I haven’t had
one yet that made money for me. Why not give

the public what they want? Print No.l. Eleven
reels.—P. G. Held, Sterling theatre, Fairmont,
Neb.—^Neighborhood patronage.

AMERICA: D. W. Griffith—A very good pic-

ture but failed to make money on it. Yet I con-

sider it a picture that all should see. Eleven
reels.—James LeRicheux, Arcade theatre, Camden,
N. Y.—General patronage.

THE MOLLYCODDLE: Douglas Fairbanks-
Absolutely nothing to it. Just Doug bopping
about as usual like a frog. No story, no plot,

no nothing. That’s all. Six reels.—E. F. Ingram,
Ingram’s theatre, Ashland, Ala.—Small town pat-

ronage.

ROSITA : Mary Pickford— Picture was very
good. Brought it back a second time. Eight reels.

—James LeRicheux. Arcade theatre, Camden, N.
Y.—General patronage.

Universal
THE BURNING TRAIL: William Desmond—

Desmond no drawing card here. All of his pic-

tures are too tame and this is no exception. Am
off him for life.—R. L. Nowell, Idlehour theatre,

Monroe, Ga.—General patronage.

THE MEASURE OF A MAN: William Des-
mond—It seems that they like his pictures, for a
nice little crowd came to see it and they were
pleased. Five reels.—Arch Catalano. Victory the-

atre. Rossiter, Pa.—General patronage.

THE SIGN OF THE CACTUS: Jack Hoxle—
As usual, Hoxie puts it over and everyone goes

out well satisfied. It feels good to get a picture

that makes your patrons stop at the window and
say, “You’ve got a good bill today.” Five reels.

—Benj. Apple, King theatre, Troy, N. Y.—General
patronage.

THE HURRICANE KID: Hoot Gibson—Came
as a substitute but was liked. Six reels.—W. L.

Douglas, Strand theatre, Newman Grove, Neb.

—

Small town patronage.

THE HURRICANE KID: Hoot Gibson—Another
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good one from Hoot. Drew good business and
pleased. Six reels.—A. G. Witer, Grand theatre,

Bainier, Ore.—Small town patronage.

SMOULDERING FIRES: Pauline Frederick-
One of the best stories of its kind. Has typical

"movie” appeal and all the elements that go to
please. Miss Frederick was never better and any
sensible man would have preferred her to the
other girl, even though she was younger. Tully
Marshall supplied some excellent natural comedy.—^Ben L. Morris, Temple theatre, Bellaire, O.

—

General patronage.

RIDIN' PRETTY: William Desmond—One of
the best of Desmond’s. He and his supporters
made them all laugh. What else do you want?
Six reels.—^Arch Catalano, Victory theatre,
Rossiter, Pa.—General patronage.

THE TORNADO: House Peters

—

A very good
picture, but drawing power not so good. Has
plenty of thrills, comedy and good story, so step
on the advertising, and if you get ’em in it will

do the rest. Seven short reels.—Guy S. Abbott,
Hamline theatre, Estelline, S. D.—Small town
patronage.

THE TORNADO: House Peters—A dandy. It

really can stand a lot of exploitation and a slight
raise in admission price if need be. It pleased
100 per cent down here and drew good. If you
haven’t got it bought, you are cheating your
patrons. Seven reels.—Geo. Khattar, Khattar’s
theatre, Sydney, N. S., Canada.—Neighborhood
patronage.

THE FAST WORKER: Reginald Denny—Not
near so good as some of his other pictures. Too
much posing and some ridiculous, meaningless
scenes with a little dog, Denny needs more pep
and action, and does not need posing to show
how well he looks.—Ben L. Morris, Temple the-
atre, Bellaire, O.—General patronage.

HIT AND RUN : Hoot Gibson—^This is the sort
of picture that I ought to have every night in
order to keep the house going. It pleased them
all. Show it during the baseball season and if

there is any business in your place you will make
money. Six reels.—Arch Catalano. Victory the-
atre, Rossiter, Pa.—General patronage.

HIT AND RUN : Hoot Gibson—-This, like most
Universal pictures, was fine. We always thought
that Hoot should be in Westerns until we saw
"The Sawdust ’Trail” and this one, but these are
sure fire and are not Westerns either. It’s all

right to have Hoot in one of these boob pictures
once in a while, if they don’t get too many of
them. Book "Hit and Run.” It’s fine. Six reels.—W. T. Davis & Son, Rialto theatre, Sharon,
Wis.—General patronage.

THE RIDIN’ KID FROM POWDER RIVER:
Hoot Gibson—A real out and out Western that
will get all the Western fans out and send ’em
home satisfied. What more do you want ? Six
reels.—Guy S. Abbott, Hamline theatre, Estelline,
S. D.—Small town patronage.

THE RIDIN’ KID FROM POWDER RIVER:
Hoot Gibson—A fair Western that no one got all
het up over. Hope his other Westerns are better.
Six reels.—M. A. Manning, Opera House, Bald-
win, Wis.—Small town patronage.

BROADWAY OR BUST : Hoot Gibson—A good
program picture. Plenty of laughs and thrills.
Not a Western, except in a few scenes. Watch
out for the print on this picture, as it’s pretty
old. Six reels.—George Khattar, Khattar’s the-
atre, Sydney, N. S., Canada.—Neighborhood pat-
ronage.

THE SAWDUST TRAIL: Hoot Gibson—^Nice
entertainment. Hoot seems to be liked here.

—

Jack Greene, New Geneseo theatre, Geneseo, 111.—
Small town patronage.

THE SIGNAL TOWER: Virginia Valli—

A

corker. Action, thrills. Picture any house should
be able to clean up with. Pleased 100 per cent.

—

George Khattar, Khattar’s theatre, Sydney, N. S.,
Canada.—Neighborhood patronage.

THE DENIAL: Special cast—^This is an aver-
age run picture. Did not get any comments on it

as patrons passed out. Personally I thought it a
good average entertainer. Used it on Sunday. I
have seen worse and paid more money, Neverthe-
less, if you have not used it, use it as a regular
program feature. Five reels.—M. J. Babin, Fairy-
land theatre. White Castle, La.—General patron-
age.

THE RECKLESS AGE: Reginald Denny—

A

good entertaining little picture. Seven reels.

—

H. J. Eagan, American theatre, Wautoma, Wis.

—

Small town patronage.

THE BACK TRAIL: Jack Hoxie—A good
Western. Should please most any house. Hoxie
is well liked here, so I guess it was he who
brought them in. The print we got had no end-
ing and it gave us a black eye. Had the ending

been there we could have played to more people.

Five reels.—Geo. Khattar, Khattar’s theatre,

Sydney, N. S., Canada.—Neighborhood patronage.

SECRETS OF THE NIGHT: Special cast—
Very good mystery comedy drama. Business very
light. Seven reels.—A. G. Witwer, Grand theatre.

Rainier, Ore.—General patronage.

UP THE LADDER: Special cast—A story true

to life and pleased all. Very good. If you have
not used it, I say use it. It will please any and
all grades. Seven reels.—^M. J. Babin, Fairyland
theatre. White Castle, La.—General patronage.

HOOK AND LADDER: Hoot Gibson—A cork-

ing good picture. As good as many so-called spe-

cials. A picture that registered 100 per cent. Six

reels.—George Khattar, Khattar’s theatre, Sydney,

N. S., Canada.—^Neighborhood patronage.

THE LAW FORBIDS: Baby Peggy—A picture

that got right under their skin and they went out

telling you how well they liked it. Some of the

exhibitors did not think it as good as "The Darling

of New York,” but they are about alike and
pleased my people as well. You small towners,

buy it and boost it. Six reels.—R. E. Cook,

Barnard theatre, Barnard, Mo.—Small town pat-

ronage.

THE WESTERN WALLOP: Jack Hoxie—

A

good Western. Paper very good. Five reels.

—

A. G. Witwer, Grand theatre. Rainier, Ore.

—

Small town patronage.

HIGH SPEED: Herbert Rawlinson—A nice

program picture. Pleased all. Advertising on
Universal pictures always great. Five reels.

—

George Khattar, Khattar’s theatre, Sydney, N. S.,

Canada.—Neighborhood patronage.

THUNDERING DAWN: Special cast^This
picture has the greatest storm scene in it I ever
saw. No business at all. Have one more Uni-
versal to play, then will try some other brand
and see if it makes any difference. Every sales-

man that comes along tells you that you have the
wrong brand. Going to change brands and see if

it does any good. Seven reels.—G. F. Rediske,
Star theatre, Ryegate, Mont.—Small town patron-
age.

Vitagraph
BAREE, SON OF KAZAN: Anita Stewart-

Played this to fine business against stiff tent show
opposition and high school class play and sure

was surprised at the way it drew. Everyone, old

and young, praised it very highly. Slightly draggy
but wonderful scenic shots and Anita Stewart
(Anita of old) put it over in fine shape. This is

sure a fitting requeim to Vitagraph at the close of

their final production days.—Joe Hewitt, Strand
theatre, Robinson, III.—General patronage.

' the BELOVED BRUTE : Victor MacLaglen—
Played this picture to good houses and heard piles

of comments. Pleased 100 per cent. Box office

value great. Hard to beat. Advertising matter
could not be better. An unusual he-man picture.

Any house should be able to cash in on it. Fights,

fights. A regular he-man picture. Seven reels.

—

George Khattar, Khattar’s theatre. Sydney, N. S.,

Canada.—Neighborhood patronage.

THE BELOVED BRUTE: Victor MacLaglen—
A good Western with plenty of action. Comments
favorable. Business light. Not a Sunday card.

Should have screened it Saturday. Seven reels.

—

-A. TTHayes Hunter Production
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The Grand Canyon

These Fill the Demand
for Something

‘^Different”

The Exhibitor who has

the best interests of his

patrons at heart will find a

real novelty in this new
series of two-reel subjects

which are a combination of

light Comedy and Beautiful

Natural backgrounds.

The Criterion Classics

Hollywood, Calif.

Presents

The Honey Mooners in .

Grand Canyon

Mersa Verda

Zion Canyon

Rocky Mountains

Yellowstone Park

Yosemite Valley

You can boost these to your
patrons and let them know you
have a real novelty. Made
under the supervision of Capt.
M. McKinzie, with Billy

Bletcher and Dolly Ray fea-

tured. Photographed by Elmer
G. Dyer.

For Information write

Criterion Classics
861 Seward St., Hollywood, Calif.

LIVES OF GREAT MEN— Another novel
one reel Bubject now ready. Robert Burns.
William Shakespeare. Charles Dickens.
George W'ashington. and *^In the High-
lands.”

A. G. Witwer, Grand theatre, Rainier, Ore.

—

Small town patronage.

PAMPERED YOUTH: Special cast—A good
program picture. Pleased 90 per cent. Did good
business on this, so will please all those who play
it. Advertising good. Vitagraph will treat you
right. Six reels.—George Khattar, Khattar’s the-

atre, Sydney. N. S., Canada.—Neighborhood pat-

ronage.

Warner Brothers
THIS WOMAN: Irene Rich—A very good pro-

gram picture. Not big but well acted, with a

well known cast of stars. Irene Rich is easy to

look at and a fine actress. Seven reels.—H. J.

Eagan, American theatre, Wautoma, Wis.—Small
town patronage.

ON THIN ICE (THE DEAR PRETENDER):
Special cast—A good one from Warner Bros. Tom
Moore, William Russell and Edith Roberts put this

crook picture over in fine style. Warner Bros.’ ad-

vertising means nothing. I got desperate the
second day ; tore down all the advertising and
painted signs reading “See the Bowery wriggle
tonight at the Cozy.” (It’s sure some dance.) I

got in enough to pay for the picture. If you can
get them out. this one will please. Seven reels.

—

Dr. F. M. Childs, Cozy theatre. Villisca. la.

—

General patronage.

THE TENTH WOMAN: Special cast—A splen-

did entertainment. Good story, fine cast. Gave
good satisfaction.—Bert Silver, Silver Family the-

atre. Greenville, Mich.—General patronage.

BEING RESPECTABLE: Monte Blue—A whole
lot like “Brass’’ in many ways but did not draw.
Not what I would call a small town picture.

Seven reels.—S. G. Ihde, Photoplay theatre, Ash-
land. Kans.—Small town patronage.

THE DARK SWAN : Special cast—A good big
picture. Cast fair ; story good, except the little

smut they seem to think is needed to make a
picture, but this little is knocking 50 per cent off

of our business on these pictures.—Bert Silver.

Silver Family theatre, Greenville, Mich.—General
patronage.

GEORGE WASHINGTON, JR.: Wesley Barry-
Just a good clean American play that pleased a
large patronage. Film in good shape. Eight reels.

—Giacoma Bros.. Crystal theatre. Tombstone.
Ariz.—General patronage.

FIND YOUR MAN: Rin Tin Tin—One of the
best of this kind.—E. J. Reynolds, Liberty the-

atre, Pasco. Wash.—General patronage.

BEAU BRUMMEL: John Barrymore—The big-

gest piece of bunk I ever ran. My patronage
doesn’t fall for such good acting and they walked
out on this one. If you are in a small town, pay
for this and lay it off. The most unsatisfactory
picture I have run since I have been in the busi-

ness. Eleven reels.—James LeRicheux, Arcade
theatre, Camden. N. Y.—General patronage.

BRASS: Monte Blue—Sure surprised me in

drawing power, and seemed to please them after

they came, too. Nine reels.—S. G. Ihde, Photo-
play theatre, Ashland. Kans.—Small town pat-

ronage.

Serials

BATTLING BREWSTER: (Rayart) Franklyn
Farnum—Very disappointing. Opening chapter
and posters led patrons to believe it was a boxing
serial, similar to “The Leather Pushers.’’ It is

getting an awful panning.—Benj. Apple, King
theatre, Troy, N. Y.—General patronage.

THE STEEL TRAIL (Universal) William

“My Lady’s Lips” has just been com-
pleted for B. P. Schulberg by James
P. Hogan. Clara Bow is featured in

the picture, which also has John Sain-
polis in the cast.

Duncan—Good. This serial is sure bringing them
back week after week. Box office value good.

Also the picture. Two reels.—-George Khattar,

Khattar’s theatre, Sydney, N. S., Canada.—Mixed
patronage.

THE STEEL TRAIL (Universal) William

Desmond—The best and greatest serial we’ve ever

run. Held up 100 per cent. Buy it and be happy
for fifteen weeks. Two reels.—George Khattar,

Khattar’s theatre, Sydney, N. S.. Canada.—Neigh-

borhood patronage.

State Rights
THE GOLD LURE: Jack Holt—If you have

this booked, forget it. N. G.—Dr. F. M. Childs.

The Cozy theatre, Villisca, la.—General patronage.

THE SPEED SPOOK: Johnny Hines-Splendid
comedy that will please almost 100 per cent. Seven

reels.— S. G. Fry. Palace theatre, Omaha. Tex.

—

Small town patronage.

Short Subjects
EDUCATIONAL

BABIES WELCOME; Good; got a lot of laughs.

Two reels.—S. G. Ihde. Photoplay theatre, Ash-
land, Kans.—Small town patronage.

CUT LOOSE: No good. Not a laugh in it.

One reel.—W. L. Douglas, Strand theatre, New-
man Grove, Neb.—Small town patronage.
INSIDE OUT; Fair. One reel.—S. G. Ihde,

Photoplay theatre, Ashland, Kans.—Small town
patronage.

Now Is the Time!

Cecil B. DeMille
presents

LEATRICE JOY

f^ELEASEO BY PKODUCEKS PISTKIBUTINC CQKPOKATION
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A JUMBLE IN THE JUNGLE: A very good

reel of various subjects. Will take the place of

comedy and series with long feature. One reel.

—

A. G. Witwer, Grand theatre. Rainier, Ore.

—

Small town patronage.

NEVER AGAIN : Good comedy. Two reels.

—

S. G. Fry, Palace theatre. Omaha, Tex.—Small

town patronage.

ROCK BOTTOM: Fair Cameo comedy. One
reel.—S. G. Ihde, Photoplay theatre. Ashland,

Kans.—Small town patronage.

ROLL ALONG: Christie. My audience couldn’t

see a great deal of comedy in this one. Two reels.

—S. G. Ihde. Photoplay theatre. Ashland, Kans.

—

Small town patronage.

SHIP SHAPE: Very good. One reel.—S. G.

Ihde, Photoplay theatre, Ashland. Kans.—Small

town patronage.

SNAPSHOTS OF THE UNIVERSE: Hodge
Podge—Entertaining subject. One reel.—A. G.

Witwer, Grand theatre. Rainier, Ore.—Small town
patronage.

STAY SINGLE: Dorothy Devore—A very good

Christie comedy. Kept the crowd in good humor.
Two reels.—A. G. Witwer, Grand theatre, Rainier,

Ore.—Small town patronage.

WIDE OPEN : Lige Connelly—Another good

Mermaid comedy. Two reels.—A. G. Witwer.

Grand theatre. Rainier, Ore.—Small town pat-

ronage.

FILM BOOKING OFFICES
THE BUTINSKY: Jimmy Aubrey—These

comedies just don't go with my patrons. Two
reels.—P. G. Held, Sterling theatre. Fairmont,

Neb.—Neighborhood patronage.

DETAINED : Stan Laurel—A fair comedy.

Two reels.—P. G. Held. Sterling theatre, Fair-

mont, Neb.—Neighborhood patronage.

THE GIANT KILLER: Cartoon—As good a

cartoon comedy as I have had. It pleased. Fine

print. One reel.—L. Deyo, Miers theatre.

Schoharie. N. Y.—General patronage.

THE GO-GETTERS: George O’Hara—No. 8.

Film on these subjects is always good, but this

is about all we can say for same, as they have

sure been terrible all along. However, we think

maybe this episode, entitled "Who’s Hooligan ?’’,

was a trifle better than the others. We will be

more than pleased when we finish the series, as

they have been some junk. Two reels.—W. T.

Davis & Son, Rialto theatre, Sharon. Wis.—Gen-
eral patronage.

THE GO-GETTERS: George O’Hara—This
makes a good program. Many fans today want
comedy and action ani not heavy drama. Two
reels.—C. P. Harper, Whiteway theatre, Selma.
N. C.—General patronage.

FIRST NATIONAL
THE BOAT : Buster Keaton—It starts out

where Buster built himself a boat inside of a

house with only a small door to get it out ; then

the fun starts. Pretty good two-reel comedy.
Two reels.—G. F. Rediske, Star theatre, Ryegate,

Mont.—Small town patronage.

PATHE
AESOP’S FABLES: A corker. These fables

seem to draw as good as a serial. The kids and
all seem to go wild over them. That’s why we
run them weekly. One reel.—Geo. Khattar,

Khattar’s theatre, Sydney, N. S., Canada.—Neigh-
borhood patronage.

APRIL FOOL: Charley Chase—A good comedy,
full of laughs. Pleased all. No let ups in this

one.—George Khattar. Khattar’s theatre, Sydney,
N. S., Canada.—Mixed patronage.

ARE BLONDE MEN BASHFUL?: Some of

this was good, but the way civilized people direct

some of these crazy overdone stuff (one part of

it) it’s an insult to intelligent folks. Why can’t

they make a comedy with some sense to it ? This
crazy, overdone, slap-stick stuff is beginning to

grow on the public’s nerve. Two reels.—M. J.

Babin, Fairyland theatre. White Castle, La.—Gen-
eral patronage.

IT’S A BOY : Snub Pollard—A nice comedy.
Pleased mostly all. One reel.—Geo. Khattar,
Khattar’s theatre, Sydney, N. S., Canada.—Neigh-
borhood patronage.

THE LUCK OF THE FOOLISH: Harry Lang-
don—Very good. Got lots of laughter. Two
reels.—W. L. Douglas, Strand theatre, Newman
Grove, Neb.—Small town patronage.

LUNA-CY : Stereoscopiks—Cannot tell whether
these draw or not, but will say that both times
we have run them we did fine business. Both of
them are good entertainment, and had exception-
ally good feature pictures with them, that is the
reason for not knowing as to the drawing power,
but they satisfy. "Such popularity must be de-

This season’s Van Bibber series will be
on a more elaborate scale than last

year’s. Fox says. In “The Ski Jumper’’
Earle Foxe, Hallam Cooley and Flor-
ence Gilbert are seen under George
Marshall’s direction.

served,” apologies to some cigarette advertise-

ment. Half reel.—Jack Greene, New Geneseo
theatre, Geneseo, 111.—Small town patronage.

NO NOISE: Our Gang—Good, as all "Our
Gang” comedies are. A chuckle from start to

finish. Two reels.—Lester N. Leek, Club House
theatre, Jackson, Wyo.—General patronage.

THE ORGAN GRINDER: Aesop Fable—

A

dandy. Pleased mostly all. Plenty of laughs all

through. Any exhibitor should be able to run
them once every week.—George Khattar. Khattar’s
theatre, Sydney, N. S., Canada.—Neighborhood
patronage.

SHANGHAIED LOVERS: Harry Langdon—
Another good Langdon comedy. This boy is cer-

tainly a whang. My patrons like him better than
Lloyd. Some good trick stuff in this one. Two
reels.—E. F. Ingram. Ingram’s theatre, Ashland,
Ala.—Small town patronage.

THE SPORTS OF KINGS: Aesop Fables—

A

dandy cartoon. Pleased all, as usual. These
fables are certainly great. Try them out on your
screen. One reel.—George Khattar, Khattar’s
theatre, Sydney, N. S., Canada.—Neighborhood
patronage.

SUNDOWN LIMITED: Our Gang—Pleased
100 per cent. All my patrons said it was the
best Gang comedy. Two reels.—Benj. Apple, King
theatre, Troy, N. Y.—General patronage.

UNIVERSAL
BROADWAY BEAUTIES: Edna Marion—

A

lively comedy that kept them in good humor. Two

reels.—A. G. Witwer. Grand theatre. Rainier, Ore.
Small town patronage.

JACK AND THE BEAN STALK: Baby Peggy
—Drew some extra business and seemed to please.

Two reels.—A. G. Witwer. Grand theatre. Rainier,
Ore.—Small town patronage.

THE LEATHER PUSHERS: Reginald Denny—
No. 3. A good two reeler of the series which is

hard to beat. These are sure making friends for
us. Two reels.—Geo. Khattar, Khattar’s theatre,

Sydney, N. S., Canada.—Neighborhood patronage.

THE LEATHER PUSHERS: Reginald Denny—
No. 14. Again it hits the mark by pleasing 100

per cent. The best two-reel series on the market.
As good as the average feature and better. Has
enough action, excitement and romance to please

any audience. Two reels.—George Khattar,

Khattar’s theatre, Sydney, N. S., Canada.—Neigh-
borhood patronage.

THE LEATHER PUSHERS: Reginald Denny-
Third series. A corking good series. Just as

good as "Fighting Blood,” any day. This regis-

tered 100 per cent in both audience appeal and
the box office. Three reels.—George Khattar.

Khattar’s theatre, Sydney, N. S., Canada.—Mixed
patronage.

ONE WET NIGHT: Bert Roach—An extra

good comedy for a single reeler. One reel.—A.
G. Witwer, Grand theatre. Rainier, Ore.—General
patronage.

POLITICS: Slim Summerville—A fair comedy.
Nothing unusual in it. One reel—A. G. Witwer,
Grand theatre. Rainier, Ore.—Small town patron-

age.

CLASSIFIED
ADVERTISING

Five Cents per Word Payable

in Advance. Minimum Charge,

$ 1 .00.

SALESMEN WANTED
WANTED : Experienced salesmen to sell cool-

ing and ventilating systems to theatres, lowest
priced most efficient and economical system on
the market. Some east, west and southern terri-/

tory open. Big opportunity for producers. Arctic
Nu-Air Cooling & Ventilating Co., State-Lake
Bldg., Chicago, 111.

EQUIPMENT FOR SALE
FOR SALE: 500 elegant S-ply veneered chairs;

2 Simplex Type S. machines, complete, guaran-
teed condition; 4 Simplex Type S. lamphouses; 2

Peerless arc controls; Generators; Music Stands;
Etc. Write us your needs. Illinois Theatre
Equipment Co., 12 East Ninth St., Chicago.

FOR SALE: Approximately 270 7-ply new
veneer chairs. Also generator, frames and used
projecting machines. Bargains. Atlas Moving
Picture Company, 534 S. Dearborn St., Chicago,
111 .

PROJECTIONIST AVAILABLE
FIRST CLASS Projectionist wants steady posi-

tion. Five years’ experience. West preferred.
Address Lee Bellows, Granger, Washington.

Something to Write Home About!

CecilB.DeMilie
jn'escnts

od^ptcd from ihe no •/

"The Valiant Gentleinan

dirt ctcd by

PAUL SLOAN E

fKE-LEASED BY PKODUCEKS PISTKiBUTINC COKPOKATION
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Christie Opens Big Fun Program

Below, left to right: Billy

Dooley In Christie comedies;

Frances Lee in Bobby Vernon

comedies; Vera Steadman and

Neal Bnms, both in Christie

comedies.

Al Christie

Al CHRISTIE has completed
the lineup of product which

. will be made in his comedy
studios this season, insuring not

only an increased program of two-
reel star series and Christie Come-

dies, but also at least three full-

length features to be completed
during the summer months.
The series of 10 Christie Come-

dies is the first to go into produc-
tion, the initial comedy in this series

now being made under the direction

of William Watson, recently signed

by Christie to direct during the

coming year. In the Christie

comedies will be all star casts fea-

turing such players as Billy Dooley,

just signed from the Orpheum cir-

cuit in which he appeared in the

act called “The Misfit Sailor,” Neal
Burns, Jack Duffy, Vera Steadman,
Natalie Joyce, Bill Irving, Eddie
Baker, Lincoln, Plumer, Rosa Gore,

Bill Blaisdell and others. A group
of new girls is being selected to ap-

pear in this series of pictures. Doris

Wynn and Jean Lorraine are the

first two selected for the beauty
squad.

Bobby Vernon Comedies will

have six pictures. Frances Lee,

also from the Orpheum Circuit, has

been signed as Vernon’s leading

woman. She will appear in the first

picture of the series.

Walter Hiers will also make a

Talk Is Cheap—Here^s Evidence!

Cecil B.DeMille^

leatrice U
^yHariy Chapman Ford

kith Edmund Burns
Directed by

Paul Sloane

EVES
LEAVty

f{£L€ASED BY PRODUCERS DISTRIBUTING CORPORATION
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28 Comedies on Hilarity Lineup

In circles, top, left

to right:

Bill Blaisdell

Natalie Jojco

Doris Wynn
Walter Hlers

All playing in

Christie comedies.

Center, left to

right:

Jimmie Adams
Evelyn Francisco

Bobby Vernon

Christie stellar and

supporting players.

Lincoln Plumer
Christie Comedies

Jean Lorraine
Christie Comedies

Scott Sidney
Feature Director

Jack Duffy
Christie Comedies

series of six comedies. His first

series last year is said to have estab-

lished records for booking, and

Christie some time ago exercised

the option which he had on Hiers’

services as far as two-reel comedies
are concerned. Hiers may possibly

appear in several outside features,

but the series of comedies will be
his chief work for the year.

Jimmie Adams has been elevated

to the head of a comedy unit and
will make six two-reel releases.

Adams has been seen on the

Christie program before but this

year will head a starring series for

the first time. Molly Malone has
been assigned as leading woman
with the Jimmie Adams comedies.
These four series will make 28

comedies from the Christie studios

all told, to be directed by Watson,
Archie Mayo, Harold Beaudine and
Walter Graham. Frank Roland
Conklin, Hal Conklin, Raymond

Ross, Robert Hall and Sigmund
Herzig are writing the stories for

these comedies. Arthur Forde has
joined the Christie staff as stage
director to collaborate with Thomas
Brierly, art director, in creating sets

and handling production details.

The first of the new A1 Christie

features to be released will be
“Seven Days” from the Mary Rob-
erts Rinehart book and the Avery
Hopwood stage play. This is be-

ing filmed by Scott Sidney, the

Christie star director who made

Grab This Line-up!

A romantic drama

,

of the secret service
|

CECIL B. DeMILLE
presents • ^

:Tliree Faces East
by Anthony Paul Kelly

Agnes Ayres Robert Ames.

Directed bij

RUPERT JULIAN

fKMLBASED BY PRODUCERS DISTKIBUTINC COKPOKATION
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“Seven Days” Tops Feature Card

In circles, top, left to right:

Lilyn Tashman in “Seven Days”;

Lionel Belmore in “Madame

Lucy”; Hallam Cooley in “Seven

Days” and “Madame Lucy”;

Lillian Rich in “Seven Days.”

Left: Julian Eltinge, who will

g ratin “Madame Lucy.”

Right: Ann Pennington, who

will play in support of Eltinge.

Mabel Julienne Scott
“Seven Days”

Tom Wilson
“Seven Days”

Eddie Gribbon Creighton Hale
“Seven Days” “Seven Days”

“Charley’s Aunt” and other suc-

cesses. The complete cast for

“Seven Days” includes Lillian Rich,

Creighton Hale, Lilyan Tashman,
Mabel Julienne Scott, Hallam
Cooley, Eddie Gribbon, Tom Wil-

son, William Austin, Rosa Gore
and Charles Clary.

“Madame Lucy,” production of

which should start July 14, will

have a big cast in addition to Julian

Eltinge, who already has been an-

nounced. Ann Pennington, Lionel
Belmore, Lilyan Tashman, Jack
Dufify and Hallam Cooley are slated

to appear in the picture. Work has
already been started on the script

of this French farce, which will

present Eltinge in skirts and be a

sequel to “Charley’s Aunt.” F.

McGrew Willis, collaborating with
Scott Sidney, who probably will

direct, and Norman McLeod, Chris-

tie gag artist, is working on the

adaptation from Jean Arlette’s play.

Christie will film another feature

comedy during the late summer.
He is now negotiating for the rights

to another well known play for this

special. The foregoing will make
the largest hilarity program in the

history of the Christie Company.
“Seven Days” is scheduled for re-

lease August 13th and will be Chris-

tie’s piece de resistance for Greater
Movie Season which starts August
the first.

A Box-OfRce Bonanza!

HUNTSTROMBERC
oithpted from the novel by

Courtney Ryley Cooper
Directed by HUNT STROMBERG

SPECIAL
PRODUCTION

Trodiue<i

HUNTSTROMBERC
CORPORATION
cnas R Rooerj Trcas

R^£L£AS£D BY PKODUCEKS DISTKIBUTINC COKPORATION
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INDEX TO THE PRODUCT
ANNO UNCEMENTS

The tabulated matter below presents a directory to producers’ announcements about pictures which
enables exhibitors to check back and obtain for their information in booking the facts disclosed in product
announcements in the Herald.

Title of picture is followed by date of issue and numbers of pages bearing announcements.
“Ins.” is abbreviation for “Insert.”

A three-month period including last week's issue is covered.

Astor
Child Wives:June 13-14,15.

Associated Exhibitors
Adventurous Sex, The :Apr. 11-Ins.
Back to Life:Mar.l4-Ins.,76.
Barriers Burned Away :Mar.21-63,64,72-Apr.ll Ins.
Goine Up:BOR-70.
Greatest Love of All, The :Apr.l 1-Ins.
Introduce Me: Mar.21-4.Mar. 28-16.BOR-68.May 23-

21.May 30-7.

Never Say Die:BOR-66.
Now or Never :Mar.21-60,68,76.May2-62.63.64.
Sky Raider, The: Apr.18-19. May2-92. May30-66.
June 6-87.

Yankee Consul, The;BOR-73.

Aywon
His Greatest Battle :May23-164.
liaw and the Lady, The:BOR-57.May23-164
Oil and Romance :May23-164.

Banner
Oauehters Who Pay :Mar.l4-73.

Chadwick
American Pluck :Apr.25-20.
Bells, The:Apr.2S-20.
Man of Iron, A:June 13-17.

Perfect Clown, The:Apr.25-20.
Some Pumpkins :Apr.25-20.
Transcontinental Limited, The:Apr.25-20.
Winning the Futurity :Apr.25-20.
Wizard of Oz, The:Apr.25-20.

Columbia
Danger Signal, The:BOR-48.
Eneimy of Men, An:BOR-48.
Fate of a Flirt, The;BOR-48.
Fighting the Flames :May23-154.
Fighting Youth:BOR-48.
Fight to the Finish, A: BOR-48.
Great Sensation, Tiie:BOR-48.
Handsome Brute, The:BOR-48.
Ladies of Leisure :BOR-48.
Lure of Broadway, The: BOR-48.
Midnight Flames :BOR-48.
New Champion, The: BOR-48.
Penalty of Jazz, The:BOR-48.
Price of Success, The:BOR-48.
Sealed Lips:BOR-48.
S. O. S. Perils of the Sea:BOR-48.
Speed Deimon, The:60R-48.
Thrill Hunter, The:BOR-48.
Unwritten Law, The:BOR-48.

Davis
$50,000 Reward :May 23-163.

My Neighbor’s Wife:May 23-162.
Red Love :May 23-162.May 16-14.June 13-18.

Thrill Girl, The:May 23-163.
Tales of a Thousand and One Nights: May 23-162.

Mar.28-61.Mar.7-25.Mar.28-18.BOR-50.Apr.l8-14.
Tonio, Son of the Sierras :May 23-162.
Under Fire:May 23-162.

East Coast
Early Bird, The:BOR-64.
Speed Spook, The:BOR-54.

Elbee
Self DefenseiJune 13-16.

F. B. O.
Alias Mary Flynn :May 9-91.May 30-67.

Bandit’s Baby, The:May 9-93.

Drusilla With a Million: BOR-32. May 23-Ins. May
30-73.

Fighting Demon, The :May 23-In8.
Flaming Waters :May 23-Ins.

Futurity Winner, The:May 23-Ins.
Happiness:May 23-Ins.
Her Father’s Daughter :BOR-32.
If Marriage Fails :BOR-32.May 23-Ins.

Isle of Retribution, The:May 23-In3.

Jimmie’s Millions :Mar.21-77.
Keeper of the Bees, The:May 23-In8.

Last Edition, The:May 23-Ins.

Lilies of the Streets :Apr.ll-63.64.65,66.67.BOR-32.

Love’s Bargain :Apr.ll-71.BOB-32,May 2-79.

Midnight Flyer, The:May 23-Ins.

Pacemakers, The:May 16-96.

Parisian Nights:May 23-Ins.
Poor Girl’s Romance, A:May 23-In3.
Scar Hanan:Mar.28-58.
Speed Wild:May 16-105.
Tearing Through:June 6-74.

Texas Bearcat, The:June6-74.
That Devi] Quemado :Mar.21-69.
When His Love Grew Celd:May 23-Ins.
White Fang:BOR-32.May 30-69.

First National
Abraham Lincoln :BOR-Ins.Apr.l8-lns.June 13-24.
Ashes :Apr.l8-Ins.
As Man Desires:May 16-Ins.
Bed and Board :Apr.l8-Ins.
Boss of Little Arcady, The:Apr.l8-In8.
Careers : Apr.l8-Ins.
Chickie:May 23-24,25.June 6-18.
Clarissa and the Post Road :Apr.l8-Ina.
Classmates :June 13-24.
Classified :Apr.l8-Ins.
Comeback, The:Apr.l8-Ins.
Decl 2isse :Apr.ll-18,19.Apr.25-22-.June 13-24.
Don Juan’s Three Nights ;Apr.l8-In3.
Declasse:Apr. 11-18, 19.Apr. 25-22, 23.June 13-24.
East of the Setting Sun :Apr.l8-Ins.
Enticement :June 13-24.
Flaming Youth :May 16-Ins.
Flowing Gold:May 16-Ins.
Forever After :Apr.l8-Ins.
Frivolous Sal :June 13-25.
Graustark :Apr.l8-Ins.
Heart of a Siren, The:Apr.4-10.Apr.25-8.
Her Husband’s Secret :Mar.21-17.
His Supreme Moment:May 9-14,15.
Husbands and Lovers :June 13-24.
Husband for George, Anne, A :Apr.l8-Ins.
If I Marry Again ;Mar.28-20,
Inez From Hollywood :June 13-25.
Irene :Apr.l8-Ins.
I Want My Man :Apr.l 1-20.May 2-23.May 16-Ins.
June 13-25.

Joseph Greer and His Stepdaughter :Apr.l8-In8.
Just A Woman :June 13-23.
Lady, The:BOR-Ins.Apr. 18-Ins.May 23-28.June 13-

24,26.
Lady Who Played Fidele, The:Apr.l8-In8.
Learning to Love:June 13-24.
Lost World, The:BOR-Ins.Apr. 18-Ins.June 13-25.
Love’s Wilderness :June 13-24.
Madonna of the Streets :May 16-Ins.June 13-25.
Making of O’Malley, The:May 16-Ins.
Men of Steel :Apr.l8-Ins.May 16-Ins.
My Son:May 9-16.May 23-26,27.June 13-23.
New Toys:June 13-25.
One Year to Live :Mar.28-19.Apr.4-18.Junel3-25.
Only Woman, The:June 13-25.
Out of the Ruins :Apr.l8-Ins.
Paradise :Apr. 1 8-Ins.
Playing With Souls :Mar.21-13.May 2-24.
Quo Vadis:BOR-Ins.May 2-22.June 13-25.
Rainbow’s End :Apr.l8-Ina.
Rose of Monterey, The:Apr.l8-Ins.
Sally :Apr.25-24.June 13-25.
Sandra :June 13-24.
Sea Hawk, The :BOR-Ins.Apr. 18-Ins.June 13-25.
Secrets : BOR-Ins.
Shore Leave :Apr.l8-Ins.
So Big:June 13-24.

Soul-Fire :May 30-14, 15.June 6-17.
Splendid Road, The :Apr.l8-Ins,
Talker, The:May 30-16.
Thief in Paradise, A:June 1,3-25.

Unguarded Hour, The:Apr.l8-Ins.
Viennese Medley, The:Apr. 18-Ins.
Winds of Chance :Apr.l8-In3.

Fox
As No Man Has Loved :Mar.28-14.15.Apr. 11-6,7.
May 9-Ins.May 30-7.June 13-5.

Best Bad Man, The:May 9-In8.
Desert Valley :May 9-Ins.
Dixie Merchant, The:May 9-Ins.June 13-5.
East Lynne :May 9-In.s.May 30-7.June 1,3-5.

Everlasting Whisper, The :May O-Ins.
Fighting Heart, The :May 9-Ins.June 13-5.
First Year, Thc:May 9-Ins.May 30-7.June 1.3-5.

Fool, The: May 9-Ins.May 16-16.May 23-19.May
30-7.June 13-5.

Gold and the Girl:Apr.25-12,13.
Havoc :May 9-Ins.June 13-5.
Hearts and Spurs :Apr.25-12, 13.

Iron Horse, Thc:Apr.25-10,ll.May 9-Ins.May 16-lT.
May 30-7.June 13-5.6,7.8.

Johnstown Flood, The :May 9-Ins.June 13-5.
Kentucky Pride:May 9-Ins.May 30-7.June 13-5.
Lazy Bones :May 9-Ins.May 30-7.June 13-5.
Lightnin’ :May 9-Ins.May 30-7.June 13-4,5.
Marriage :May 9-Ins.June 1.3-5.

Part-Time Marriage :May 9-Ins.
Part-Time Wives:June 13-5.May 9-Ins.
Riders of the Purple Sage :Apr.4-4.6.
Seventh Heaven :May 9-In3.
Siberia :May 9-Ins. .Tune 13-5.

Silver Treasure, The:May 9-Ins.June 13-5.
Thank You :May 9-Ins.June 13-5.

Three Bad Men :May 9-Inb.
Thunder Mountain :May 9-Ins.June 13-5.
Timber Wolf, The:May 9-Ins.
Trouble Hunter, The :May 9-In3.
Wheel, The:May 9-Ins.May 30-7.June 13-5.
When the Door Opened :May 9-Ins.June 13-5.
Winding Stair, The :June 13-5.

Garson
Higrh and Handsome:May 23*113.

Gerson
Canvas-Kisser, The:May 23-161.
Going the Limit:May 23-161.
Ten DaysiMay 23-160.
Too Much Youth :May 23-160.

Goldstone
Reckless Sex, Thc:BOR-52.
Soiled: BOR-52.
Thoroughbred, The: BOR-52.
Torrent, The:BOR-52.
Verdict, The:BOR-52.
Virgin, The:BOR-52.

Gotbam
Silent Pal, The:Mar.21-10.
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Guy De Vilmorin
Micacle of the Wolves, The:Apr.l8-18.

Ivan Players, Inc.
Lying Wives :May 2-12,13.May 16-19.

Jans
Ermine and Rhinestones :May 28-158.
Indiscretion :May 23-158.
Man's Dangerous AgcrMay 23-158.
Married :May 23-158.
Other Men's Wives :May 23-158.
Roaring Forties, The :May 23-158.

Metro-Goldwyn
Auction Block, The:Junel3-Ins.
Bardelys the Magnificent :Junel3-Ins.
Barrier, The :Junel3-Ins.
Ben Hur:June6-l.Junel3-Ins.
Big Parade, The :May23-l,15.June6-l.Junel3-Ins.
Brown of Harvard :Junel3-Ins.
Buddies :J unel3-Ins.
Cheaper to Marry :May 16-26.May 30-4.June. 6-4.

Chu-Chin Chow:May 16-27.May 30-4.June 6-5.

Circle, The:Junel3-Ins.
Confessions of a Queen :May 16-27.May 80-4.June

6-5.

Daddy’s Gone-A-Hunting :May 16-26.May30-4.June
6-5.

Dance Madness :Junel3-Ins.
Dirty Face :Junel3-Ins.
Don’t :May 16-26.May 30-4.June 6-5.

Denial, The :May 30-4.

Dixie Handicap, The:May8-7.
E.xchange of Wives, An :Junel3-Ins.
Exquisite Sinner, The:Junel3-Ins.
Flesh and the Devil, The:Junel3-Ins.
Excuse Me:May 9-7.May 16-26.May 30-4.June 6-4,5.

Great Divide, The :Mar. 28-1.May 9-7.May 16-26.May
30-4.June 6-4.

He Who Gets Slapped :Mar. 21-14, 15. May 9-6.May
16-26.May30-5. June6-4.Junel3-Ins.

His Hour;May9-7.May 16-26.May 30-4.June 6-4.

How Dare You :Junel3-Ins.
Lady of the Night: Mar.21-1. Apr.4-Ins. May 16-

27.May 30-5.Jvme 6-5.

Lights of Old New York :June6-l.Junel3-Ins.
Little Bit of Broadway, A :Junel3-Ins.
Love Mary:June 13-Ins.
Man and Maid :May 16-27.May 30-5.June 6-5.

Mare Nostrum :May23-l,15.June-6-l.Junel3-Ins.
Married Flirts :May 16-27.May 30-5.June 6-4.

Merry Widow, The:May23-l,15.June6-l.Junel3-Ins.
Monster, The:May 16-26.May 80-4.June 6-4.

Mysterious Island, The:Junel3-Ins.
Money Talks :Junel3-Ins.
Monte Carlo:Junel3-Ins.
Mystic, The :June6-l.Junel3-Ins.
Navigator, The:May 16-27.May 30-5.June 6-5.

Never the Twain Shall Meet :Junel3-Ins.
Old Clothes :Junel3-Ins.
Paris :May23-l.June0-l.Junel3-Ins.
Pretty Ladies :Junel3-Ins.
Proud Flesh :May 16-26.May 30-4.June 6-4.

Bag Man, The:May9-7.Mayl6-27.May30-5.June6-6.
Junel3-Ins.

Reason Why, The:June 13-Ins.
Red Lily, 'rhe:May9-7.Mayl6-26.May30-6.June6-4.
Romola :May9-l.May23-1.June6-l.Junel3-Ins.
Sally, Irene and Mary :June6-l.Junel3-Ins.
Scaramouche:June 6-1.

Seven Chances: Apr. 18-4,5. May 9-7. May 16-27.

May 30-4.June 6-4.

Sinners in Silk :May 16-26.May 30-5.June 6-5.

Slave of Fashion, The:June 6-1.

Snob, The:May 16-26.May 30-5.June 6-4.

So This Is Marriage :May 16-27.May 30-5.June 6-5.

Span of Life, The:Junel3-Ins.
Sun Up :Junel3-Ins.
Sporting Venus, The :May 16-27.May 30-4.June 6-5.

Temptress, The :Junel3-Ins.
Time, The Comedian :Junel3-Ins.
Torrent, The:Junel3-Ins.
Tower of Lies, The :May23-l,15.June6-l.Junel3-Ins.
Unholy Three, The :May23-l,15.June6-l.Junel3-l-

Ins.
Way of a Girl, The:May 9-7.May 16-26.May 30-5.

June 6-4.

White Desert, The :May 80-4.June 6-4.

Wife of a Centaur:May 16-27.May 80-5.June 6-6.

Wine of Youth, The:May 30-5.June 6-5.

Women and Wives :Junel3-Ins.
Zander the Great:Apr.ll-l. BOR-38.May 2-In8.

Lumas
McFadden's Row of Flats :May 23-166.

Paramount
Adventure:May 23-12.
Air Mail, The:Apr.ll-ll.BOR-3.May23-12.
American Venus, The:May 16-Ins.June 6-11.

Ancient Highway, The:May 16-Ins.June 6-11.
Any Woman :May 23-12.
Back Home and Broke :June6-12.Junel3-12.
Beggar on Horseback :Apr.l8-ll.May 16-Ins.June

6-11 .

Best People, The :May 16-Ins.June 6-11.

Blind Goddess, The:May 16-Ins.
Border Legion, The:May23-ll.
California or Bust :May 16-Ins.June 6-11.
Charmer, The:May23-12.
Code of the West,The :May 2-10.

Goast of Folly, The :May 16-Ins.June 6-11.

Cobra:May 16-Ins.June 6-11.
Conquered :May 16-Ins.June 6-11.

Covered Wagon, The:May23-ll.
Crossroads of the World :May 16-Ins.June 6-11.

Crowded Hour, The:May9-4.
Dressmaker from Paris, The: BOR-3.Apr. 18-12.May

23-12.
Empty Hands :May 23-11.
Enchanted Hill, The :May 16-Ins.June 6-11.

Flower of the Night:May 16-Ins.June 6-11.

Forbidden Paradise :May 23-11.
Forty Winks :Mar. 21-5.May23-12.
Golden Bed, The:May 23-11.
Golden Princess, The :May 16-Ins.June 6-11.

Goose Hangs High, The:May23-12.
In the Name of Love :May i6-Ins.June 6-11.

King,The:May 16-Ins.June 6-11.

Kiss for Cinderella, A :May 16-Ins.June 6-11.

Kiss in the Dark, A:Apr.25-15.
Liberty Special :May 16-Ins.June 6-11.

Light of the Western Stars :May 23-12.

Lord Jim:May 16-Ins.June 6-11.

Little French Girl, Thc:May 23-12.
Madame Sans Gene :BOR.3.May23-12.
Manhandled :May 23-11.
Manhattan :May23-ll.Junel3-13.
Men and Women :Apr. 25-16.
Merton of the Movies :May 23-11.

Miss Bluebeard :May23-ll.
Moana of the South Seas:May 16-Ins.
New Lives for Old :Apr.4-12.May23-12.
New Brooms :May 16-ins.June 6-11.

New York:May 16-Ins.
Night Club, ’rhe:Mar.21-5.May9-3.May23-I2.
Night Life of New York:May 16-Ins.June 6-11.

North of 36:May23-ll.
Not So Long Ago:June 6-11.

Old Home Week :May23-12.June6-12.Junel3-12.
Peter Pan :May23-ll.
Polly of the Ballet :May 16-Ins.June 6-11.

Playground of the Giants :May 16-Ins.

Pony Express, The :May 16-Tns.June 6-11.

Quarantine :May 16-Ins.June 6-11.

Rugged Waters :May 16-Ins.June 6-11.

Sackcloth and Scarlet :Apr. 11-12.

Salome of the Tenements :Mar.28-10.
Shamrock, The :May 16-Ins.June 6-11.

Shock Punch, The :May23-12.May30-ll.Junel3-13.
Sinners in Heaven :May 23-11. »

Son of His Father, A :May 16-Ins.June 6-1 1

.

Sorrows of Satan :May 16-Ins.

Stage Struck :May 16-Ins.June 6-11.

Stage Door Johnny, The:May 16-Ins.June 6-11.

Street of Forgotten Men, The :May 16-Ins.June 6-

11, 16-Ins.June 6-11.

Swan, The :Mar.28-9.
Ten Commandments, The :Apr. 18-11.May 2-9.May

16-Ins.June6-ll.Junel3-13.

That Royle Girl :May 16-Ins.June 6-11.

TroubleWith Wives,The:May 16-Ins.June 6-11.

Thundering Herd, The:Apr.4-ll.BOR.-3.May23-12.
Too Many Kisses :May23-12.Junel3-12.

Top of the World, The:Mar.21-6.

Get on the Band Wagon!
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Vanishing American, The :Mayl6-Ins.June6-ll.Juno
13-13.

Wanderer, The :May 16-Ins.June 6-11.
Wanderer of the Wasteland, A:May23-ll.
Whispers :May 16-Ins.June 6-11.
Wild Horse Mesa :May 16-Ins.June 6-11.
Wild, Wild Girl, The:May 16-In8.June 6-11.
When Knights Were Bold :May 16-Ins.June 6-11.
Womanhandled:Mayl6-Ins.June6-ll.Junel3-13.

Parthenon
Dollar Down :Mar.21-16.
One Woman's Way :Mar.21-16.

Pathe
Black Cyclone;June 6-Ins.June 13-54,55.
Hot Water;Apr. 11-Ins.
Percy.Apr.4-76.
White Sheep, The :Mar.21-59,65.73.

Preferred
Boomerang, The;BOR-42.
Breath of Scandal, The: BOR-42.
Capital Punishment: BOB-42.
Faint Perfume :BOR-42.
Mansion of Aching Hearts, The:BOR-42.
My Lady’s Lips:BOR-42.
Parasite, The: BOR-42.
Triflers, The:BOR-42.
White Man:BOR-42.

United Artists
Bronze Collar, The:May 16-7,12.
Don Q, Son of Zorro:May 16-7,10.
Gold Rush, The:Apr.ll-l6.Apr.l8-8.May 16-7,9.
Isn’t Life Wonderful :Apr.4-13,14,15.
Little Annie Rooney :May 16-7,8.
Sally of the Sawdust :May 16-7,11.
Salvation Hunters :Mar.21-12.Mar.28-6.
Waking Up the Town :Mar.21-13.Mar.28-7.Apr.

4-16.Apr.ll-12.Apr.18-9.

Universal
Arizona Sweepstakes :May 23-4.
Beauty and the Brute:June 13-2.
Border Sheriff, The:May 23-6.
Bustin’ Through :May 23-6.
Beautiful Cheat, The:May 23-4.June 13-3.
Circus Cyclone, 'rhe:May 23-6.
Calgary Stampede, The:May 23-5.
California Straight Ahead :Apr.l8-2.May 28-4.
Chip of the Flying U :May 23-5.
Dangerous Innocence :Mar.21-3.
Demon, The:May 23-6.
Fifth Avenue Models :Mar.21-3.
Fighting Peacemaker, The:May 23-6.
Goose Woman, The:Apr.l8-3.May 23-4.
Head Winds :Mar. 21-3.

His People:May 23-5.June 13-3.
Home Maker, The:Apr.l8-3.May 23-4.June 13-3.
Hunchback of Notre Dame, The:May 28-8.
I’ll Show You the Town:May 16-2.
Kings Up:May 23-5.

Lightning Jack :May 23-6.
Little Giant, The:May 23-4.June 13-8.
Lorraine of the Lions :Apr.l8-3.May 23-4.
Looking for Trouble:May 23-6.
Love Thrill, The:May 23-5.
Man in the Saddle, The:May 28-5.
My Old Dutch :May 23-5.June 13-3.
On the Frontier:May 23-5.
Out of the Flood :May 23-6.
Peacock Feathers :Apr.l8-3.May 23-4.June 13-3.
Phantom of the Opera, The: Mar. 28-2. Apr. 18-2.
Apr.25-2.May 23-3.

Pony Express, The:Apr.l8-3.
Price of Pleasure, The:Apr.4-2.
Rustlers’ Ranch :May 23-6.
Sally in Our Alley :May 23-5.
Scrapping Kid, The:May 23-6.
Siege :Apr.l8-2.May 23-4.June 13-3.
Sky High Corral :May 23-6.
Snowbound :May 23-5.

Spook Ranch:May 23-4.

Sporting Life, The :May 23-5.June 13-3.
Stella Maris:May 23-4.
Still Alarm, The :May 23-5.June 13-2.
Teaser, The :Apr.l8-3.May 23-4.June 13-3.
Terror, The:May 23-6.
This Way Out:May 23-5.

Titans, The :May 23-4.

Triple Action :May 23-6.

Two Blocks Away:May 23-5.June 13-3.
Two-Fisted Jones :May 23-6.

Under Western Skies :May 23-5.
Where Was I? :May 23-4.

White Outlaw, The:May 23-6.
Whole Town’s Talking. The:May 23-5.
Western Pluck :May 23-6.

Principal
Mine With the Iron Door, The: BOR-7.
Re-Creation of Brian Kent, The:Mar.21-88.Mar.

21-78. Mar.28-72. Apr.4-72. Apr.ll-74.BOR-8. May
16-113.May 23-182.

Producers Dist. Corp.
Awful Truth, The :Mar.21-74.Mar.28-70.Apr.4-70.

Apr.ll-54.Apr.18-78.Apr.25-62.May 2-62.May 9-78.
May 16-90.May 23-172.May 30-54. June 6-78. June
13-65.

Bad Lands, The :Mar.21-78.Mar.28-72.Apr.4-72.Apr.
ll-56.BOR-34.Apr.18-17.Apr.25-61.May 2-61. May
9-77.May 16-87.May 23-171. May 30-53. June 6-77.

June 13-64.
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Beauty and the Bad Man:Mar.21-63.Mar.28-65.Apr.
4-65.Apr.ll-49.Apr.18-87.Apr.25-71.May 2-71. May
9-87.May 16-107.May 23-181.May 30-63. June 6-87.

June 13-84.
Beyond the Border :Mar.21-70.Mar.28-68.Apr.4-68.

Apr.11-52. BOR-34.Apr.18-86.Apr.25-70.May 2-70.

May 9-86.May 16-106.May 23-180.May 30-62. June
6-86.June 13-81.

Crimson Runner, The:Mar.21-69,76.Mar.28-63.Mar.
27-71.Apr.4-62,71. Apr.11-47,55. Apr.18-6,7,79,82.
Apr.25-63,66.May 2-63,66. May 9-79,82. May 16-91,

98.May 23-173,176.May 30-55,58.June 6-79,82. June
13-68,73.

Friendly Enemies: Mar.21-62.Mar.28-64.Apr.4-64.
Apr.ll-48.Apr.18-76.Apr.25-60.May 2-60.May 9-76.

May 16-86.May 23-170.May 30-52. June 6-76. June
13-61.

Girl of Gold, The:Mar.21-58,66.Mar.28-12,13,62,66.
Apr.4-62,66.Apr.ll-46,50.Apr.l8-80,89. Apr.25-64,

73.

May 2-64,73.May 9-80,89.May 16-94,111.May 23-

174, 183.May 30-55,65.June 6-80,89.June 13-69,88.

Her Market ValuetMar. 21-54. Mar.28-60. Apr. 4-60.

Apr.ll-44.Apr.18-83.Apr.25-67.May 2-67.May 9-83.

May 16-99.May 23-177.May 30-59. June 6-83. June
13-76.

On the Threshold :Mar.21-8,9,67. Mar. 28-67. Apr.4-
67.Apr.ll-51.Apr.18-84.Apr.25-68.May 2-68.May 9-

84.May 16-102. May 23-178. May 30-60. June 6-84.

June 13-77.

Private Affairs :Mar. 21-55.Mar. 28-61.Apr. 4-6,7,61.

Apr.ll-46.Apr.18-85.Apr.25-69.May2-69.May 9-86.

May 16-103.May 23-179.May 30-61.June 6-85. June
13-80.

Silence:June 6-15.June 13-21.

Silent Sanderson :Mar. 28-69.Apr. 4-69.Apr. 11-53.

BOR-34. Apr.18-88.Mayl6-110.May23-182.May 30-

64.June 6-88.June 13-85.

Stop Flirting:Mar.21-51,82.Mar.28-58.74. Apr.4-59,

74.

Apr.ll-4,5,43,58.Apr.l8-75,90.Apr.25-59,74.May
2-59,74.May 9-75, 90.May 16-83, 114.May 23-169,184.

May 30-51,66.June 6-75-90.June 13-60,89.

Texas Trail, The: Mar.21-79. Mar.28-73. Apr.4-73.

Apr.ll-57.BOR-34.Apr.l8-81.Apr.25-65. May 2-65.

May 9-81.May 16-95.May 23-175.May 30-57 .June 6-

81.June 13-72.

B. P. Schulberg
Aristocrat, The:June 6-9.

Boomerang, The:June 6-8.

Breath of Scandal, The:June 6-8.

Capital Punishment:June 6-8.

Dancing Days :BOR-42.June 6-9.

Eden's Fruit :BOR-42.June 6-9.

Exclusive Rights :BOR-42.June 6-9.

Extravagant Youth :BOR-42.
Girl Who Wouldn't Work, The :BOR-42.June 6-9.

Horses and Women :BOR-42.June 6-9.

Lew Tyler's Wives :BOR-42.June 6-9.

Open That Door:BOR-42.
Other Woman's Story, The :BOR-42.June 6-9.

Parisian Love :BOR-42.June 6-9.

Plastic Age, The :June fi-9.

Poisoned Paradise :June 6-8.

Poor Men's Wives :June 6-8.

Rich Men's Wives:June 6-8.

Romance of a Million Dollars, The:BOR-42.June
6-9.

Ruthless Women :BOR-42.
Shameful Behavior :June 6-9.

Shenandoah :BOR-42.June 6-9.

Shopworn :BOR-42.June 6-9.

Studies in Wives :BOR-42.June 6-8.

Virginian, The:June 6-8.

When a Woman Reaches Forty :BOR-42.
With This Ring :BOR-42.June 6-9.

Worst Woman, Th€:BOR-42.June 6-9.

Truart
Reckless Sex, The:June 13-20.

Soiled:June 13-20.

Thoroughbred, The:June 13-20.

Torrent, The:June 13-20.

Verdict, The :June 13-20.

Virgin, The:June 13-20.

Vitagrapb
Baree, Son of Kazan :BOR-21.May 16-24.

Beloved Brute, The:BOR-20.
Captain Blood :BOR-20.
Clean Heart, The :Mar.21-11.BOR-20.
Fear-Bound :BOR-20.
Greater Than Marriage :Mar.21-ll.BOR-20.
Pampered Youth :BOR-20.
Redeeming Sin, The:BOR-20,21.
School for Wives :BOR-21.
Tides of Passion : BOR-21.
Two Shall Be Born:BOR-20.

Warner Brothers
Age of Innocence, The:May 16-25.

Bridge of Sighs, The:May 16-25.

Broadway Butterfly :May 16-25.

Dark Swan, The:May 16-25.

Eve’s Love :May 16-25.June 6-6,7.

Find Your Man:May 16-25.

How Baxter Butted ln:Mayl6-25.
Kiss Me Again :May 16-25.

I,ost Lady, A:May 16-25.

Lighthouse by the Sea:May 16-25.

Lover of Camille, The:May 16-25.

Man Without a Conscience :May 16-25.

My Wife and I:May 16-25.

Narrow Street, The:May 16-25.

On Thin Ice:May 16-25.

Recompense :Mar :28-17.May 2-19.May 16-25.

This Woman :May 16-25.

Three Women :May 16-25.

Tracked in the Snow:May 16-25.

Woman Hater, The:Mayl6-25.

Short Subjects
Biseboff, Inc.

Biff Comedies :May 2-16.

Classics in Slang:May 2-15.

Gold Medal Comedies :May 2-17.

Criterion Classics
Honeymooners in Grand Canyon :June 13-60.

Davis
Fragments of Life :May 23-163.June 13-18.
Hey, Fellows :May 23-163.June 13-18.

It Might Happen to You:May 23-163.
Mystery Box, The :May 23-163.June 13-18.

PegTffy the Vamp;May 23-163.
Power God, The :BOR-50.Apr.l8-15.May 23-163.
June 13-18.

Saturday :May 23-163.
Sheiks and Shebas ;May 23-162.June 13-18.

Educational
Balto’s Race to Nome :May 2-6.

Bright Lights :Mar.28-5.
Curses :May 30-9.

Dome Doctor, Thc:May 16-20.
Educational Picturcs:Mar.21-7.BOR-60,61.Apr.25-3.
May 16-21.

Half a Hero :Apr. 4-8.
Hello Hollywood :Apr.4-9.
High Gear:Mar.28-5.
Hooked :BOR-61.
Iron Mule, The :May 30-9.

King Cotton:June 6-13.

Kinograms :Mar. 28-3.Apr. 11-3.May 2-7.May 23-23.
Mermaid Comedies :May 9-11.

Tuxedo Comedies :May 30-9.

Film Booking Offices
Bray Cartoons :BOR-32.May 23-Ins.
Crackerjack..Comedies :May 23-Ins.
Fighting Blood Series :May 23-Ins.
Fighting Hearts Series :May 23-Ins.
Go-Getters Series:May 23-Ins.
Jimmy Aubrey Comedies :May 2-83.

Pace Makers, The :Apr.4-57.May 2-75.May 23-Ins.
Screen Almanac, The:BOR-32.
Stan Laurel Comcdies:Apr.l8-74.June 13-78.
Telephone Girl Series, No. 1, No. 2:May 23-Ins.

Fox Film Corp.
Amateur Detective, The:Apr.ll-8,9.
Fox News: Apr.11-10. Apr.18-13. May 2-11.May 9-

Ins.May 23-18.May 30-7,12,13.June 13-10.
Fox Varieties: Apr.25-9. May 9-Ins.May 16-18.May

30-7.

Imperial Comedies :May 9-Ins.May 30-7.
Married Life of Helen and Warren, The:May9-
Ins.May 30-7.

O. Henry Stories :May 9-Ins.May 30-7.
Van Bibber Comedies :May 9-Ins.May 30-7.

Patbe
Aesop’s Film Fables :June 6-Ins.
Alice Day Comedies :June 6-Ins.
Ben Turpin Comedies :May23-186.June 6-Ins.
Brides of All Lands :June 6-Ins.
Charlie Chase Comedies :June 6-Ins.
Clyde Cook Comedies:June 6-Ins.
Glenn Tryon Comedies:June 6-Ins.
Green Archer, The:June 6-Ins.
Hal Roach Comedies :Mar.28-Ins.Apr. 4-In3.Apr.18-
Ins.May 16-116.June 6-Ins.

Harry Langdon Comedies :May 9-69.June 6-Ins.
Haunted Honeymoon, A :June 6-Ins.
Hold My Baby :June 6-Ins.
Idaho :Mar.21-84. Apr.4-Ins. Apr.ll-Ins. Apr.l8-Ins.
June 6-Ins.

Janie and the Waning Glories:June 6-Ins.

Lloyd Comedies:June 6-Ins.
Mack Sennett Comedies :Mar.28-Ins.May 9-100.Jun«

6-Ins.

Our Gang Comedies :Apr.l8-92.June 6-Ins.
Pathe News :Mar.21-57.June 6-Ins.
Play Ball:June 6-Ins.
Prettiest Girl I know. The:June 6-Ins.
Ralph Graves Comedies :June 6-Ins.
Spats Comedies, The:June 6-Ins.
Sportlights:Mar.28-Ins.Apr.25-76.June 6-Ins.
Sunken Silver:May 30-84.June 6-Ins. June 13-92.
Stereoscopies :Apr.4-Ins.Apr.ll-76.June 6-In3.
Topis of the Day :June 6-In3.
Wild West:June 6-Ins.

Rayart
Billy the Kid :May 23-Ins.
Fast Steppers :May 23-Ins.
Leather Pushers :May 23-Ins.
Super Speed :May 23-153.

Sering D. Wilson & Co., Inc.
Color Shots :Apr.4-3.BOR-46.
Columbus Discovers a New Whirl :May 23-165.
Ebenezer Ebony Comedies: Apr.4-3. BOR-46. May

2-18.

Floral Feast, A:May 23-165.
In a Cottage Garden :May 23-165.
Flying Elephant, The:May 23-165.
Karlo Kolor Komics :Apr.4-3.BOR-46.May 2-18.

Kid Noah :Apr. 4-3.BOR-46.May 2-18.

Musical Melodies :Apr. 4-3.BOR-46.
Redhead Comedies :Apr. 4-3.BOR-46.May 2-18.
Thundering Waters :May 23-165.
Wonder Book, The:Apr.4-3.BOR-46.May 23-165.
World in Color, The :May 23-165.

Universal
Ace of Spades :May 23-8.

Blue Bird Comedies :May 23-3.

Buster Brown Comedies :May 23-9.

Century Comedies :May 2-2.May 23-3,9.
Eagle’s Talons, The:BOR-58.
Fast Express, The:BOR-58.
Fighting Ranger, The:May 30-2,3.

Great Circus Mystery, The:Mar.21-2.Apr.ll-2.BOB-
58.

International News :BOR-40.May 2-46.May 23-3.
In the Days of Buffalo Bill:BOR-68.
Iron Man, The:BOR-58.
Little Red Riding Hood :May 23-9.

Perils of the Primitive :May 23-8.

Phantom Island, The:May 23-8.
Radio Raider, The:May 23-8.

Riddle Rider, Thc:BOR-58.
Strings of Steel :May 23-8.

Wolves of the North :BOR-58.

Independent Improves
Studio; Goldburg Picks
Thompson to Manage It

(Special to Exhibitors Herald)

NEW YORK, June 9.—With an addi-
tional stage built and new electrical equip-
ment installed, the Independent studios on
Sunset boulevard, Hollywood, now have 14

stock sets on the stage and two permanent
stock sets erected on the open stage in the

rear of the studio, Jesse J. Goldburg, pres-

ident of Independent Pictures Corporation,
announced on his return from the West.

Mr. Goldburg named L. A. Thompson
studio manager, William E. Park was ap^
pointed head electrician and D. Moranti
technical director. Bob Custer and Bill

Cody have renewed their contracts for
three years. Four producing units will re-

sume activities the middle of June.

Box Office!

Unknown Soldier
’’'“‘"‘“"“'MmmBmbet

Renaud Hoffmaic
picturiiation

from the stonj hij Dorotliy Famum
‘Directed bti Renaud Holfman

IKELEASEO BY PKODUCEKS DISTKIBUTING COKPOKATION
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CHICAGO PERSONALITIES
ByJ.S.

Silverman and A iken Head Districts

OUR feature bill for last week was entitled “Promotions!” It was a two
act affair with Fred Aiken and Jimmy Gillick starring in one act, and
Eddie Silverman in the other. Scenes from this special will be shown

in next week’s issue of the world’s greate.st motion picture trade paper. If

you doubt our rating of this publication ask the first exhibitor you meet along
the Row.

Heretofore, Pathe has had the coun-
try divided into but four districts.

Now there are five. With this change,
Fred Aiken is promoted from Chicago
manager to manager of the Midwest divi-

sion, with Minneapolis, Des Moines,
Omaha, Milwaukee, Chicago, Detroit and
“Double I” under his supervision.

Jimmy Gillick, who has been “Double I”

manager, takes over the local office, while
Harry Graham comes on from St. Louis
to manage the “Double I.’’ Ted (Dutch)
Meyers is transferred from Omaha to St.

Louis as manager, and C. S. Gebhart is as-

signed to the Omaha branch.

Robert Schrader, who has been district

manager in this territory, goes to Indian-
apolis as Central Division manager.

So much for Pathe!
* * *

Down at Warner Brothers, Eddie Sil-

verman has been appointed special repre-

sentative by Sam Morris with supervision

over the Chicago, Milwaukee, Indianapolis,

Omaha and Des Moines territories. J. A.

Steinson, former Vitagraph manager, re-

mains as head of the Warner branch.

The local Warner sales staff will be

composed of Al Gallas, Bob Smith, Lee
Woodyatt, J. J. Hess, Bill Kahl and H.
Goldberg.
Few men have made more rapid strides

in the sales end of the business than
Eddie. Shortly after we first knew him
some five years ago he became known
throughout the trade as the youngest branch
manager. That was in the old Selznick

days. Today, unless we guess wrongly, he
is the youngest district manager in the

field.

TUESDAY, June 16.

OLYMPIA Fields Country Club.

SECOND annual golf tourney.

LOTS of prizes.

LOTS of fun.

LOTS of eats.

A WHALE of a day.

YOUR LOSS if you don’t pack your
clubs and GO.

* N: *

While wearing the sporting editor’s cap
we might as well report some terrible golf

was played at Bob O’Link by members of
the Friday afternoon club. 'There were 20
some players this last Friday and it would
require an adding machine to give the cor-

rect score of any one. However, Verne
Langdon was victor, Fred Schaefer was
runnerup and Len Ullrich came in with low
gross. Was Charlie Casanave off stride?

* * *

Still wearing the sporting editor’s cap

:

Jimmy Coston is the champeen pill chaser
along the Row. With a handicap of 67
he won the Friday tourney a week ago.

Jimmy wins our last year’s straw hat,

broken crown and all. On the other hand,
Frank Schaefer turned in a score of 41-49.

* * ^

While on sports we mustn’t neglect to

advise you that Universal’s nine trounced
the Fox team Saturday at Washington
park, with the former holding the long end

of a 15 to 12 score. Lou Kramer claims
two home runs to his credit. Will some
one please verify.

* *

Going back to the Pathe office, we’re re-

minded of a few historical facts anent
Jimmy Gillick’s promotion. In eight years,

Jimmy has forged ahead from shipping
room to managership of the local branch,
which is an enviable position in the Pathe
organization. His rapid advance has been
in recognition of his earnest work and his

loyalty, both to organization and to exhib-
itors. Jimmy is highly thought of by all

with whom he comes in contact.

* * *

Eddie Trim, manager de luxe of the

Pantheon, departs June 14 for the Coast.

He goes via Portland and Seattle. But
you don’t know the half of it. Eddie’s
returning via Canada. Hot dog!

4* ^ ^

We’ve a sad story to relate. The county
jail, that haven of some of our more elite

second story men, bootleggers, hijackers,

et cetera, housed some of our well known
publicists during the past week. And we
don’t mean to infer either, that some of

our well known press agents are bandits
or anything like that. No ! L. R. Brager,
out from the Hays office to lend a hand
in promoting “Greater Movie Season,’’

wanted a look at a few of those famous
Chicago bandits that he’s read so much
about in the New York papers, so several

of the local committee

—

Dan Roche, Russ
Moon and Lou Kramer—escorted him
through the place. Which leads us to

ask : What do Dan, Russ and Lou know
about the county jail, and what has the

jail got to do with “Greater Movie Sea-
son?’’’

* * *

We need a few tears to go with this

story. Thanks, that will be enough. Last
minute bulletins from the specialists han-
dling the case report Chink as being very
sick. Our heart goes out to Oscar Florine,

who owns the canine.

* * *

Harry Miller, our well known Madison

Chicago
First Runs

(Week beginning June 7)

MeVICKERS: “The Shock Punch,” Paro-
mount.

CHICAGO: **Chickie,** First National,

ROOSEVELT “The Lost World,” First
National (4th week).

RANDOLPH: “I'll Show You the Town,”
Universal,

MONROE: ‘Everyman's Wife,’ Fox.

PANTHEON: “Welcome Home,” Paramount,

street exhibitor, has hied himself to Wau-
conda, where he has just opened the Pal-
ace. Harry’s in love with suburban life.

* * *

Vacationing agreed with Ralph Kettering.
During his four weeks in New York and
Atlantic City he added substantially to

his forward deck, better known as the

waistline. Our own Tim Leahy was one
of Ralph’s faithful guides in New York.

* * *

Dropped in at the Gregory offices in the

State-Lake building one of those nice warm
days last week. There sat /. L. McCurdy
gasping for breath, and between gasps he
was able to advise us that he had been
appointed general manager of the Gregory
circuit. More power to you, Mac.

* He *

Ma.v Weisfeldt, F. B. O. district man-
ager, crossed over into this territory last

week to talk business at the Midwest of-

fices, where the Blank houses in Iowa and
Nebraska are booked. Max has got a good
slogan: Freshen up your house with a
little paint and some trimmin’s and make
money this summer. That’s worth think-

ing over.
He *

At home after July 1, Chicago Beach
hotel. That tells the story of a little of
Cupid’s work along the Row. We con-
gratulate I. MaynaKd Schwartz and we
wish for his bride, who was Miss Bertha
Isaacs, a long and happy married life.

They were married on June 3.
* * *

Here’s where we let the secret out. Clar-

ence IVagner, manager of the Bugg, is a
smiling benedict. A birdie tells us that

five weeks ago he and the assistant man-
ager of the house were married very qui-

etly. We agree, they were.
* * *

Last week’s casualty list due to extreme
heat : Bill Sweeney, Clarence Phillips,

“Red” Johnson, H. C. Young, Ben Eisen-
berg, Joe Abrams, Irv. Mandel, Bill Wein-
shenker, Johnnie Mednikow, Frank Fla-
herty, “Chick” Keppler, Ray Nolan and
Walter Nay. Doctor prescribed in each
case, three cold showers daily, no exer-
tion and a cold stein before and after

every meal. Failure to fill the latter adds
seriousness to the situation.—SHRECK.

Declare Yourself Some Big Profits!

METROPOLITAN PICTURES INC.
/irosents /

SIMON
jestei^

the novelby WILLIAM
J.
LOCKE

/ FRANCES MARION PRODUCTION

fKELEASED BY PRODUCEKS DISTRIBUTING COKPOKATION



Definite and Real

Exhibitors who keep a careful eye on the

box office find that photographic quality on

the screen has an influence with patrons that

is definite and real.

That’s why it’s worth while to make sure

the picture is printed on the film that carries

quality from studio to screen—Eastman Film.

Eastman Film is identified by the

words “Eastman” and “Kodak” in

black letters in the film margin.

EASTMAN KODAK COMPANY
ROCHESTER, N. Y.
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Hsl ROSCh presents

^EX-JheWild Viorse

Black.Cyclone
Variety, as usual, calls the turn
and when did you ever read in its J
columns such an enthusiastic review;

,

lV an**

'iuv v;
’''‘"I'ncK I"®

5S-S*.as 's-;is3

..ja it
'Bu'-

Vioni<^ j^se^t- ,. ga”®, I

^t.uT-.nC'l rivals
gert'os Bao*®'

\

aToTiS^B’ ,'bcaJoM

WriHen andi Froduced by

Hal Roach
Oft&c^ea{ by

FR£0 JACRA/A/V

Everyone on Broadway is talking about
Black Cyclone’.' When they name the
ten best pictures of 1925 they can’t

leave this one out!

Pafhepicture
TAAOa MAAIC
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O UTSTANDING leadership of

the Mighty Wurlitzer Unit
Organ among the fine theatres of

the United States is everywhere con-

ceded. Wurlitzer prestige extends

to all parts of the civilized world.

The Wurlitzer is built in various

sizes but only one standard—the

highest known—and is as outstand-

ing a feature and box office attrac-

tion in small-unit theatres as the

great Wurlitzers in the largest met-

ropolitan theatres. As a matter of

fact, the Wurlitzer in the small-unit

house is such a big thing propor-

tionately that it is actually a sensa-

tion, for it is the unusual and ex-

traordinary that attracts the crowds.

COLUMBIA THEATRE
Voytsmouth, 0

STRAND THEATRE
VeJaway'e, Ohio

OAKLY THEATRE
J^ake Worth,

GRAND THEATRE
SteubenviUe. 0.

W^rite today for beautiful new Unit Organ
Catalog—an interesting Free Book just

off the press.

W REG u s PAT OFF W
PIANOS • ORGANS • HARPS • MUSICAL INSTRUMENTS

CHICAGO
329 S. Wabash Ave.

LOS ANGELES
814 S. Broadway

NEW YORK
120 West 42nd St.

DENVER
2106 Broadway

CINCINNATI
121 East Fourth St.

SAN FRANCISCO
250 Stockton St.RIVOLI THEATRE

'Rutherford,

RITZ THEATRE
Sndiana,^

ELLEN THEATRE
'Bozeman,Mont.

VINE THEATRE-
-Mt.Veynon,0CLAIRIDGE THEATRE

JHontclai r, MfJ.

MAKESMONEYFOR
SMALL-UNIT THEATRES
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ROCKBESTOS
-the asbestos covered wire

Projection room of
Capitol Theatre,

showing Rockbestos

Motion Picture

Cable on Projectors.

Is used in the Capitol

Theatre, New York—made
famous by “Roxy and his

Gang."

The projectors used in this theatre

are all equipped with Rockbestos “Ro^fand

Motion Picture Cable—the life-line

of the projector.

This cable is largely responsible for the smooth,

continuous operation of the projector. The
better theatres are using Rockbestos as part of

their equipment.

Send for samples of M. P. cable and arc

spotlight or fixture wire.

Interior of Capitol Theatre, the most widely

known Motion Picture Theatre in the world.

ROCKBESTOS PRODUCTS
IC ORPORAT I ON

S942 Grand Central Term. Bldg^,. New York NEW HAVEN, CONN. 711 First National Bank Bldg., Chicago
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A Nationwide Theatre Seating Service
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^ Cinderella Theatre, Detroit, Mich., 1=
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HEYWOOD-WAKEFIELD
WAREHOUSES

Baltimore, Md. 113 W. Conway St..

Boston 45, Mass. Winter Hill
Display Floor, 174 Portland St.

Buffalo, N.Y. Wells and Carroll Sts.

Chicago, HI. 2653 Arthington St.

Display Floor, Amer. Furniture Mart
Kansas City, Mo. 1310 W. EighthSt.

Los Angeles, Calif. 215 East 6th St.

New York, N.Y. 516 W. 34th St.

Philadelphia, Pa. 244 South 5th St.

Portland, Ore. 148 No. Tenth St.

San Francisco, Calif. 737HowardSt.
St. Louis, Mo. Sixth & O’Fallon Sts.

ANY of the nation’s greatest amusement en-

terprises —Theatres, Auditoriums, Ball Parks,

Race Tracks, etc.— have been seated by Heywood-

Wakefield. There are a number of reasons for this.

Heywood-Wakefield seat-building experience dates

back 99 years. There is a wide variety of seats,

standards and backs. Heywood-Wakefield seating

experts help to plan each installation. The Hey-

wood-Wakefield factories and warehouses are con-

veniently situated to give efficient service from coast

to coast. These items of service insure the practical,

economical, prompt and satisfactory seating of

your theatre. After all, the profit and popularity of

your house depends upon the comfort of your

patrons.

May we send a theatre-seating expert? There is

no charge for this valuable service.

LiUe
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guidance of exhibitors in matters of theatre construction, operation and equip-

ment and to promote the ideal of greater and finer theatres.

Editor Advertising Manager Eastern Representative
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Old Age and Your Theatre

Hundreds of theatres through-

out the country are suffering

from the effects of “old age.”

Externally they are shabby and wrin-

kled. Internally they are groaning

under a pace which at best is only half

speed.

Is your theatre one of these?

Theatre “old age” is not a natural

condition resulting from declining

strength induced by long service.. It

is neglect, pure and simple.

Under present day competition no

theatre can afford to, nor need it be,

suffering from the effects of “old

age.” Whatever the trouble may be

a remedy is available that will com-

pletely rejuvenate the old house.

Many of these cures have been de-

scribed in articles in “Better The-

atres.”

If your theatre is in a healthy,

flourishing condition the important

thing is to keep it that way. This

means that every department must

have constant attention. Decorations

were not made to last forever. Pro-

jecting machines have a day in which

they pass the point where they give

best results. Theatre chairs succumb

to the strain of constant usage, and

so on down the line. Only the best

kind of equipment and the most in-

viting surroundings give to the theatre

the youthful vitality that assures con-

tinued success.

Look over your decorations and
equipment. Are they functioning 100

per cent? Are you giving your pa-

trons the best possible show under the

most favorable conditions. Or is your

theatre passing into the “old age”

class because you are depriving it of

modern equipment and treatment?

Many theatres will undergo remod-
eling and improvements during the

summer months. While such work is

entirely worthy it is a sad fact that

it too frequently is neglected until the

need for it has developed to a point

where it has become apparent to the

public. A stigma has been created

which must be overcome,—a long and
generally costly procedure.

Keeping the theatre at the highest

point of efficiency throughout the year

will avert this situation. Regular in-

spection and check-up followed by

In This Issue
Old Age and Your Theatre, by

H. E. Holquist.

Milwaukee Equipment Exhibit
Is Most Successful Ever Held, by
H. E. Holquist.

Uses of Wallpaper for Decora-
ing Theatres, by A. Louise Fille-

brown.

New Stage Lighting Equipment
Developed by Chicago Firm.

Charts Reveal Good as Well as
Faulty Projection.

How to Splice Film, told by
Eastman Kodak Company.

Winning Design in Jacobson
Annual Competition.

Theatre Stairways, Exits, Seats,
Aisles and Passageways, by Nor-
man M. Stineman.

Individuality in Organ Playing,
by Iris Ethel Vining.

Projector Carbons, by E. R.
Geib.

Two New Pacific Coast The-
atres.

New Cooling System an Attrac-
tion at Equipment Show.

Gives Suggestions for Remodel-
ing Store Room Show.

General Electric Develops New
Throw-over Switch for Theatres.

Plans Completed for $1,500,000
Warner Bros. Theatre.

The Exhibitors Information and
Catalogue Bureau.

discardment of obsolete or improper
equipment is a safe—and in the long
run the most economical way to keep
your theatre out of the “old age”
class.

Projection

Equipment
I'here is more truth than poetry

in the statement that “the projection
booth is the heart of the theatre.”
Motion picture palaces seating 5,000
and small town theatres accommodat-
ing 300 are all built with an outstand-
ing mission—the showing of motion
pictures on a screen. Yet many ex-
hibitors seem to overlook this fact.
They are inclined to relegate to sec-
ondary importance the thing that con-
stitutes their merchandise—the thing
they have to sell. What else is this
but the projected picture on the
screen ?

Many factors are dependent one
upon the other in the achievement of
a successful theatre. But without the
best defined image on the screen
which modern equipment can produce
these fail utterly to serve their pur-
pose. Their value is greatly dis-

counted.

No good merchant would place
an inferior product in a setting of
costly embellishment. Intrinsically the
picture on the screen is what the the-

atre sells. That it should be the best

is obvious.

The thoughts expressed here are
not ne!C,.-i*YH they bear repetition

for the importance of good projec-
tion is a thing vitally linked with
theatre success. Exhibitors who fail

to appreciate this are failing to keep
abreast of present day progress.
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Foyer of Henry W. Warner’s Egyptian theatre, Pasadena, Calif. Decorations and furnishings are in harmony
with the Egyptian architecture of the building throughout.

Proscenium arch and organ grill in

roof of Warner’s Egyptian theatre,

Pasadena, California.

Tavo New
Pacific

Coast

Theatres

Views of the Roseinar\

theatre, Ocean Park,

Calif., owned by James
Sains and Henry W.
Warner's new Egyptian

theatre at P a s a d e n a.

Calif.

Mr. Warner presented the

world premiere of the

Christie feature, “Stop

Flirting,” as the opening

performance. Opening night scene at James Sams’

new Rosemary theatre. Ocean Park,

Calif.

Auditorium view of Henry W. Warner’s new Egypt- A feature of the Rosemary, which seats 1,540, is a

ian theatre at Pasadena, Calif. It has a seating radio room built into the theatre. The house cost

capacity of 900. $250,000.
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Milwaukee Equipment Exhibit Is

Most Successful Ever Held
C, D. Struble af Kansas City Elected President of Equipment Dealers

Association—Sam Lears Heads Manufacturers Division

—Next Convention Scheduled for Detroit

ABUSINESS show of which any

industry might well be proud

. comprising what is conceded to

be the greatest display of motion pic-

ture equipment and accessories ever

held proved a stellar attraction for

hundreds of theatre owners attending

the annual convention of the M. P. T.

O. A. at Milwaukee last month. The
occasion also marked the fourth con-

vention of the Association of Motion
Picture Equipment Dealers, sponsors

of the exhibit, and during the week
of May 12 to 16 Milwaukee played

host to several hundred equipment
dealers and manufacturers, indepen-

dent producers, exchange folks, and

film celebrities in addition to exhib-

itors from all sections of the country.

* *

The equipment exhibit, the first to

be staged by the equipment associa-

tion simultaneously with an exhibitor

convention proved a revelation to the

many theatre owners who formed a

continuous procession through the

halls of the Milwaukee auditorium.

Seventy-two manufacturers and deal-

ers, occu])ying three adjoining halls

C. D. Struble, ot the Yale Theatre Sup-
ply Company, Kansas City, Mo., who
is the new president of the Motion
Picture Equipment Dealers Associa-
tion.

By HARRY E. HOLQUIST

brought to the Cream City exposition

the latest and best in theatre equip-

ment. One might easily have made a

round of the booths and gathered

from the displays complete equipment
to start a theatre—from carbons,

lamps and projection machines to dec-

orations and music.

Evidence of the interest of exhib-

itors in modern equipment and devices

is seen in the reports of various com-
panies on business transacted during
the show. As an educational feature

it was the opinion of many exhibitors

that an equipment exhibit should be

an annual event in connection with the

theatre owners convention. However,
the fact that the exhibitor convention
will be held in Los Angeles next year
will make it prohibitive for manufac-
turers to ship their products such a

distance with the result that the

equipment association scheduled its

next convention for Detroit, where, in

the absence of theatre owner attend-

ance an exhibit is not planned at this

time.

C. D. Struble of the Yale Theatre
Supply Company, Kansas City, Mo.,
who for the past year has been third

vice-president was elected president of

the equipment dealers association in

the final session of the business meet-
ings Saturday, May 16. Mr. Struble

has been an active worker in the

affairs of the association having
served as a member of the board of

directors and as vice-president of the

central zone. He has been connected
with the motion picture industry since

1907 having been associated with the

Yale Amusement Interests from 1907
to 1912, later associations being with
the General Film Company, the Tri-

angle Film Company and the J. A.
Lynch Enterprises.

Sam Lears, who was elected presi-

dent of the manufacturers division at

Cleveland last July was returned to

the chair for the next year after be-

ing tendered a vote of thanks by the

manufacturers for his very efficient

administration of office.

H: *

Other officers elected were : Equip-
ment Dealers Association; Vice-pres-
ident, Tex Combs, Theatre Equip-
ment Supply Company, San Francis-

co
;

trea.surcr. Carl h'ulUju, Eulco
Sales Company, Chicago; and B. A.
Benson as secretary until the next
meeting of the l)oard of directors at

which time a permanent secretary is

to be appointed. Manufacturers Divi-

sion : 1st vice-president, J. H. Hert-
ner

; 2nd vice-president, j. W. Bren-
kert

;
3rd vice-president, L. M. Ful-

ton
;
4th vice-president, Irving Sam-

uels
;

secretary, Adele De Berri
;

treasurer, J. C. Kroesen.
Directors elected were; J. E. Mc-

Auley, chairman; I. L. Nixon, Wil-
liam Kunzman, B. C. Hoefer and
Joseph Worschek.
A mild sensation was created fol-

lowing a special session for grievances

when Joe Hornstein, first vice-presi-

dent and an ardent worker in the

affairs of the association tendered his

resignation as a member of the board.

The resignation was later accepted

upon vote.

On a motion introduced by Abe
Dresner it was decided that members
of the association having branch of-

fices who are not memhers be given

60 days to enroll the branches in the
(Continued on page 23 )

Sam Lears, who was re-elected to the
presidency of the Manufacturers
Division of the Equipment Dealers
Association at the Milwaukee Con-
vention.
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Displays at

Milwaukee

Equipment

Exposition

^ The Equipment Show at

the Milwaukee Convention

Was Pronounced the Finest

and Most Successful Ever

Held.

WESTINGHOUSE ELEC. & MEG. CO.
East Pittsburgh, Pa.

ENTERPRISE OPTICAL MNFG. CO.
Chicago, III.

BRANDT AUTOMATIC CASHIER CO.
Watertown, Wis.

NATIONAL SCREEN COMPANY
Cleveland, O.

EDISON LAMP WORKS
Harrison, N. J.

HOWELLS CINE EQUIP. CO.
New York City

ROCKBESTOS PRODUCTS CORP.
New Haven, Conn.
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^ More Than Seventy Man-

ufacturers Exhibited Their

Products at the Milwaukee

Auditorium Last Month.

THE KOHLER COMPANY
Kohler, Wis.

^ Three Halls W ere Needed

to House the Equipment Ex-

hibits. Hundreds of Exhib-

itors Visited the Booths.

RAWSON & EVANS
Chicago

BRENKERT LIGHT PROJECTION CO.
Detroit, Mich.

PENNSYLVANIA LIGHTING CO.
Greensburg, Pa.

MINUSA CINE SCREEN CO.
St. Louis, Mo.

NATIONAL LAMP WORKS
Cleveland, O.

HOEFER CHANGE-MAKER, Kansas. City
RAVEN SCREEN. New York City
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Uses of Wallpaper
for Decorating

Theatres
By A. LOUISE FILLEBROWN

B ECAUSI*^ of the large, unbroken wall spaces in thea-

tre auditoriums it is essential from an artistic stand-

point to decorate them in some way. From the early

days when the Greeks filled their walls with lovely carvings

or has reliefs through the middle ages when the walls of

both theatres and churches showed the best paintings of

their time, we have found decorations showing unending
time and labor in our places of amusement.
Today we have ceased to concentrate on one lovely

l)uilding in a community. Ever}" small town has several

theatres of various kinds, but in each and every one the

need for wall decorations still exists and owners have
tried many ways of supplying it without incurring the huge
expense of mural paintings. Some theatre walls are hung
with brocade or other fabric material. This is lovely in

texture and color, but has the drawback of expense and the

necessity of often cleaning it, which is another costly

process. Many use paint. This can only be decorative

when combined with the work of a mural artist and again

the cost enters in, or his work may be so inferior that it

harms rather than helps the general effect. Many theatre

owners have turned to wallpaper and here we find the

most practical solution of their problem. Wallpaper can
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ff'all

Paper

Styles

for

Theatre

use

Shown

Below

be obtained in a remarkable variety of designs and tex-

tures. There are the heavy hand blocked papers, where
the design is put on in such a way that it stands out

almost like a separate material, giving depth and particu-

larly pure color to the wall. These papers can be obtained
in large designs, suitable for panel effects and definite in

color so that they will register in a large space, yet subtle

enough to be decorative and harmonious.
For a theatre is, after all, a setting for the stage or

screen and must not obtrude on its effects. These lai'ge

panels can be spaced according to the size of the audi-

torium. Colorful mouldings should define them and the

intervening styling can be strong enough to make a clear

colored border that brings out some one color from the

design that can well be accented. One or two papers of
this type are illustrated on this page. The colors of the
first one, for instance, are soft grey, gold, orange, green
and French blue. The mouldings used with this paper
are nile green and gold, and the styling, French blue.

The seats of the theatre are dark grey, the stage curtain
and floor covering, the soft nile green shown in the design.

The lights are gold silk and the finished effect of the

auditorium is cool and restful, yet the soft glowing colors

on the walls add infinite chaian.

Another paper used in this way in an auditorium was a

two toned flock. This means a paper ground with the

design applied in a wool or silk fibre giving it the look

and feel of cut velvet. These designs are more formal

—

they come in large repeats, dignified in effect and usually

in only two colors, the background of gold for instance

and the design cream colored. When used on the wall a

Flock paper gives very much the effect of a silk velvet

brocade, but does not soil as quickly and can be more
easily cleaned when it has gotten dirty. These again are

usually hung in panels.

A daring change that is particularly effective in the

small theatre, is a bold “chintz” paper. These are usually

bright and clear in color, strong floral designs that spread

over the walls in a riot of spring flowers. A small audi-

torium papered with such a design is a cheery welcome to

the arriving audience. It adds a feeling of space to the

{Continued on page 18)
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G. E. Develops a New
Throw-Over Switch

Portable Olivette developed for stage lighting.

New Stage Lighting Equipment
Developed by Chicago Firm

A new throw-over switch, which has
been given the designation CR-7896-M1, is

now being marketed by the General Elec-
tric Company for use in automatically
transferring lighting circuits to an emer-
gency source. Such a switch would find

Left: Three-way
olivette developed

by Chicago Cinema
Equipment Co.

Right: View of

new disappearing

footlight unit

for theatres.

ized iron, sprayed with illuminum inside.

Proper grooves are provided for color
frames.

The disappearing footlight unit is made
in sections measuring 5 feet, 4 inches over
all. It contains 15 receptacles—5 red, 5

blue and 5 white, wired in three circuits.

The unit is made of maple flooring to
match the stage floor. An important con-
structional feature of the device is its

sturdiness, reinforcements having been
made so that the unit will withstand all

strain when stood upon.

The three-way olivette embodies a num-
ber of advantages which makes it an im-
portant and useful piece of stage equip-
ment where exacting lighting effects are
desired. It saves room on the stage, gives
a greater concentration of light and its in-
creased height enables a greater scope of
usefulness in stage illumination, it is

declared.

* * *

The three-way olivette consists of the

olivettes placed one above the other, on a
stand 8 feet high. Each hood can be shift-

ed to any height on the stand. They may,
at the same time, be tilted up or down as
the occasion requires, or they may be
placed in a zig-zag relation to one another.
When a concentration of light is desired
the three may be grouped one above the

other. Provision is made for the use of
18x20 standard color frames, and 500 to

1,500 watt lamps.

Vickers to Run House
(Special to Exhibitors Herald)

HARDIN, MONT., June 9.—A new the-
atre was opened yesterday, seating 250.
It will be managed by Lew N. Vickers.

New throw-over switch for theatre use
developed by General Electric Company.

its principal use in theatres, motion picture

houses and other public gathering places
where an emergency lighting system for

exit lights is required for use when the

normal lighting supply fails.

It is impossible, with this switch, for

alternating current to be thrown on the

battery usually employed as the emergency
source of supply. In designing the switch
to prevent this, exceptionally wide gaps
were arranged between the contact tips,

thus preventing the arc from holding over
and throwing alternating and direct cur-

rent together.

The new switch has a tip capacity of 30
amperes and may be used on circuits as
high as 440 volts. It is mounted on a com-
pound base and enclosed in a sheet metal
case for wall mounting. The approximate
overall dimensions of the enclosing case

are 14 inches high, 8% inches wide and
7^4 inches deep. Knock-outs are provided
at the top and bottom for conduit wiring.

APORTABLE olivette, a disappearing

footlight unit and a three-way oliv-

ette are among the devices included in a

new line of stage lighting equipment de-

veloped by the Chicago Cinema Equipment
Company, 820 S. Tripp avenue, Chicago.

* * *

The portable olivette is made in any de-

sired length. The olivettes are mounted on
an adjustable stand which permits them
being raised or lowered or tilted to any
position. They are wired for one, two or

three colors on twelve-inch centers, for

use with 300-watt lamps. A feature of this

equipment in addition to its flexibility

through the adjustments possible, is the

separate wiring of the trough housing the

olivettes, which makes it possible to lift

the olivettes from the stand and use them
on the floor as a portable strip. This fea-

ture also makes for easy repairs in event
of any trouble or short circuit. The port-

able olivette is made of 20 gauge galvan-
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Hot or Cold?
A hot or cool Theatre determines the size

of your Box Office receipts. And Box

Office receipts determine the size of your

Bank Account.

You can overcome dull hot weather days

and slim box office receipts by giving your

patrons a cool, fresh Theatre as well as

good amusement.

Fresh, cool air can be easily and cheaply

secured with an

Cooling and Ventilating System

Only $160
places the sensational Arctic Nu-Air sys-

tem in your Theatre. Rest on twelve

monthly payments of $12.50 each.

40,000 Cubic Feet

of cool, fresh air every minute means

happy patrons and larger summer Box

Office receipts.

Mail This Coupon Today

At

Milwaukee's

National Convention

They Came
Ihey baw
They Bought
Quimb}’ Enterp.

Idle Hour
Princess

Oxford

Eagle

Opera House

Odeon
Family

Capitol

Door
Burleigh

Lewis

Empire

Strand

Princess

Orpheum
New Grand

New Luna
Pershing

Fun. Two Thea-
tres

Dr. Kolb. Three
Theatres

Star Theatre

Emery
Lyric

Bijou

Lexirigton

Fort Wayne, Ind.

Milwaukee, Wis.

Woodstock, 111.

Oxford. Ohio.

Hamilton, Ohio.

.'\lgona, Iowa.

Hardin, Mo.

Covington, Ky.

Bismarck, N. D.

Sturgeon Bay, Wis.

Alilwaukee, Wis.

Independence, Mo.

Storm Lake, Iowa.

Sedalia, Mo.

Springfield, Ohio.

Ottawa, 111.

Mexico, Mo.

Byesville, Ohio

Kansas City, Kan.

Detroit, Mich.

Cincinnati, Ohio.

iMcCook, Nebr.

Reading, Ohio

Aladrid, luwa.

Appleton, Wis.

Cleveland, Ohio.

Fischer’s Paramount Theatres, Chicago

Now they enjoy

Bigger Summer
Box OfRce Receipts

r
Arctic Nu-Air Cooling & Ventilating Company
808 State-Lake Building, Chicago, 111.

We are interested in an Arctic Nu-Air Cooling and
Ventilating system. Send us all available information
without obligation on our part.

Length of theatre (Inside) Have you a stage?
Width of theatre (Inside) Have you a balcony?
Height of theatre (Inside) Have you an exit alongside

of screen?

Name of Theatre

Proprietor

City and State
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Charts Reveal Good as Well
as Faulty Projection

T he "Better Tlieatres" Stop Charts
which hundreds of projectionists

throughout the country are using are estab-

lishing credit for good projection where
it is due. A number of duplicate records

received by this department show that

many operators are right on the job every

minute by having no stops or mis-frames
for several weeks.
Thus, while the Stop Charts reveal im-

perfections in projection when present they

also establish definite credit for good pro-

jection. To hand the “boss” the weekly
Stop Chart report with a clean slate should
be the ambition of every one in the booth.

The Stop Charts when honestly prepared,

show your employer the good work you
are doing as well as the progress being
made to eliminate stops.

We present following a number of inter-

esting letters from Stop Chart users,

among them one concerning a non-stop
magazine which will no doubt interest

many readers.

* * *

RALPH E. SNOW, ORPHEUM THE-
ATRE, SHELBY, MONT.: “Am enclos-

ing herewith my first Stop Chart and am
proud to send it in marked ‘no stops.’ I

presume that I have made this chart out
correctly and if not would appreciate if

you would advise we of the correct meth-
od. 1 have not had a stop since May 11,

when I began using the chart.

“Tell Mr. Clell Jay that his column,
‘Necker,’ is thoroughly enjoyed for there
are a few ‘Neckers’ up in this jrart of the

country. Also, why don’t someone start a
campaign against the “meal ticket” punch
in projection rooms. It is nothing short of
a crime the way some operators punch a
hole in a new print. I, for one, will be
glad when this sort of mutilation is stopped
and hope some sort of measures are taken
in the near future prohibiting the use of
punches.

“I wish to thank you for the charts and
assure you that Better Theatres is thor-
oughly read and appreciated.”

* *

MERRIL JOHNSTON & SYDNEY
MORGAN, LYRIC THEATRE, WAL-
NUT, IOWA : “We received your Stop
Charts about two months ago and were
asked to write and let you know how we
liked them. We have used them since

March 5 and wish to tell you that we think
that all theatres would improve their pro-

jection and know the weak points in it

more if they used them and stated after

every stop the exact cause of it.

“We have only one machine, but it is

equipped with a Non-Stop magazine. Out
of the 63 nights we have run since we re-

ceived the chart we have had 22 no stops

and 21 one stop in a night, the remaining
17 stops was all the way from 4 to 8. With

More Stop Charts

Available
Is your supply of Stop Charts

exhausted? More are available

for the asking. Use the coupon
below or send a post card and a

new supply will be shipped you
promptly.

Projectionists who are not using

“Better Theatres” Stop Charts are

urged to read the letters on this

page. They tell how the charts

are helping hundreds of projec-

tionists and exhibitors in achiev-

ing improved projection. The
stop charts are furnished to

HERALD readers free. Fill in

the coupon and get your supply.

Try them and see how they will

help you in your work.

How Have Charts

Helped You?
This department is glad to hear

from projectionists who have
found the Stop Charts of help in

their daily work. We are grati-

fied at the many letters already re-

ceived but more are always wel-

come. If you are a Stop Chart

booster let us hear from you.

Your letter will be published on

this page.

the one machine and Non-Stop magazine
we run without a stop between reels and
save work. Operators from nearby towns
have seen the magazine work and think
that it is alright. I have watched the Her-
ald to see if there were any other maga-
zines like this one but I haven’t seen any.

It is hard to explain the works of it, al-

though it is simple enough. A belt is at-

tached from the upper feeder sprocket and
on up to the top of the magazine. The
pulley at the top is half as large as the

one at the bottom. A sprocket is attached
to the upper pulley and when the film gets

down to about 250 feet on the reel a pen-
dulum with a little wheel with a spring
attached to it so that when the pendulum
goes over the film it will not keep going
and throw itself out of gear. When this

pendulum goes over the top of the reel it

throws the sprocket which has been going
in neutral gear and it goes just twice as
fast as it was before.

* *

“The magazine is wider than an ordinary
one and has a reserve in the back of this.

It is just wide enough for the film and the

film runs no danger of being tangled or
cogged. A piece of metal separates the

reserve from the reel in front. The film

goes to a roller in the nearest corner and
then to another set in a little at the next
corner then to another at the top of the
magazine. This is also set in a little. All
these rollers are neutral. It then goes on
to the sprocket, which is neutral until the
pendulum goes over the top of the film.

When all the film is off from the reel the

pendulum goes on to the top of the maga-
zine and throws the sprocket in neutral
again. The end of the film stops on the

second neutral roller and we put the pen-
dulum back, put in another reel, patch the
ends together and as soon as the film from
the reserve is out, the film on the next reel

starts through the machine. It is easy to

see the patch go through, so we break the
film at the patch on the lower magazine
and take another reel and wind up the film.

I don’t believe that I have given a very
clear idea of what this magazine is, but I

hope you can understand some of it.

“We are nearly out of charts, and so if

you have any please send us another sup-
ply of them.”

* * * *

GDIS RABO, TEXAS THEATRE,
SHAMROCK, TEXAS: “I am sending in

(Contitnied on page 24 )

Editor, “Better Theatres”

EXHIBITORS HERALD
407 S. Dearborn street,

Chicago, Illinois

Sir: Send me (free) a supply of your “Better Theatres Stop
Charts” to be used for the purpose of improving motion picture
projection.

Name

Theatre

City

State
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IMPORTANT FACTORS
IN

GOOD PROJECTION

POWER’S
MULTIPLE COIL

RHEOSTAT

Weighs less than one-third of grid type

rheostat. Easily moved by one man.

Multiple Coil Units— One coil carrying

five amps.—balance ten amps. each.

Small amperage carried by each coil al-

lows use of small wires which permit per-

fect connections.

Loss of one coil does not affect others. If

entire capacity of rheostat is not being
used a new coil may be immediately
switched in.

Coils can be replaced in a few minutes
without difficulty and adjustments are

easily made by means of knife switches.

Coils are special non-corrosive wire,

strong and operate at very low tempera-
ture.

GOVERNOR TYPE
MECHANICAL SPEED CONTROL

An assurance of absolute, accuracy and de-
pendability. Thousands in use without a
complaint.

By setting lever and then simply throwing
in the motor switch the projector will at
once reach the exact speed for which the
control is adjusted.

The speed of the mechanism will not be
affected even though a change in line volt-

age should cause the motor speed to vary
considerably.

If Power’s Speed Indicator is used in con-
nection with Power’s Governor Type
Mechanical Speed Control all difficulty

regarding the proper timing of the picture

is eliminated.

NICHOLAS POWER COMPANY
Ninety Cold St. New York, N.Y.
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Fig. 1.

Fig. 2.

Fig. 7.

Fig. 8.

How to Splice Films

Among the many interesting booklets issued by the Eastman
Kodak Company covering the handling of film is one de-
voted to film splicing which Better Theatres reproduces

herewith in the belief that it will be found of general use and
value.
The Eastman pamphlet says:

* * *

Fig. 3.
**A11 photographic film consists of a transparent film base and

a light-sensitive gelatine layer known as the emulsion. The
emulsion side is dull; the other side is shiny.
“VVhen two pieces of motion picture film are cemented to-

gether the joints are known as splices. Splices may be made by
hand or machine. If these instructions are carefully followed,
satisfactory results will be obtained.

“Before splicing the film, wipe it free from dirt or oil with a
clean cloth. Take one end of the film and cut it with scissors,
directly along a frame line. (The frame lines are the boundary
lines between each little picture.) Take the other end of film
in the left hand and cut directly across between perforations
about 3/16 of an inch to the right of a frame line, toward the
broken end of the film, as in Fig. 1.

“The emulsion on the narrow strip of film, between the frame
line and the edge where it has been cut, must be removed.
Moisten this end of film and scrape off the emulsion with a
razor blade or a pocket knife, as shown in Fig. 2.

* * *

“Unless this emulsion is completely removed it is impossible
to make a satisfactory splice, as cement will not adhere to emul-
sion. Do not scrape deeply into the film base as this will
weaken the film.

“Place the end of the film, which has been cut along the
frame line, on the table, emulsion side down. Take the film
which has been scraped in the left hand and apply Eastman film
cement to the scraped surface as shown in Fig. 3. Do not apply
too much cement. Immediately place this cemented end of film
overlapping the other end of film so that the perforations on
the edges will register perfectly, one on top of the other. (The
cement sets rapidly due to evaporation of solvent and will not
stick unless joint is made very quickly after cement is applied.)
Then press these two pieces firmly together for a few moments
with your fingers.

“Cut with scissors one end of the film directly along a frame
line and place it upon the machine, emulsion side down. Bring
down the lever A to hold it securely in place, as shown in
Fig. 5.

“Take the other end of the film in the left hand and cut with
scissors directly across between perforations about 3/16 of an
inch to the right of a frame line, toward broken end of film.
(See Fig. 1.) Moisten the narrow strip of film between the
frame line and the edge where it has been cut. Place a straight-
edge along the frame line and remove emulsion from the pro-
truding strip, using a razor blade or pocket knife, as shown in
Fig. 6. Apply Eastman Film Cement to the scraped surface of
film (Fig. 3) and place it in position, emulsion side down, on
the machine, overlapping the other end of film, as shown in
Fig. 7. Draw the index finger firmly across the splice to re-
move air bubbles, then bring down the arm B (Fig. 7) and
fasten it securely in position with the clamp C, as shown in
Fig. 8.

* * *

“Allow it to stand a few seconds, then remove the clamp C,
lift up arm B, and wipe excess cement from the film with a
clean cloth.

“Several types of splicing machines are available, all of which
are used similarly to the one described above.”
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Theatre Stairways, Exits, Seats,

Aisles and Passageways
By NORMAN M. STINEMAN

Associate Member, American Society of Civil Engineers

I
N my article in “Better Theatres,”

issue of May 23, 1925, the subject

under discussion covered types

and details of construction, with par-

ticular reference to the degree of fire-

resistance recommended for theatres

of different seating capacity.

In the matter of stairways and
exits the requirements proposed in

the “Recommended Building Code”
mentioned in the previous article are

believed to be in line with safety with-

out going to extremes.
* * *

The code recommends that every
theatre and assembly hall shall have
at least two exits, placed as far apart

as practicable. This is a fundamental
requirement, since a fire within a

building could quickly block both
exits if they were both in the same
end of the building. Exits shall be
distributed along all open sides of the

building.

Exits from the first floor shall be
standard exit doors with either in-

clines or steps to grade. Inclines

must have a rise of not more than 1

foot in 6 feet of horizontal distance.

Exits from Upper Floors. — Exits

from upper floors, balconies and gal-

leries shall be stairways, horizontal

exits, fire escapes or inclines. Eire

escapes are recommended only in

existing buildings where other means
of exit can not well be provided. Eor
all new buildings the code would pro-

hibit the use of ordinary outside fire

escapes, which are considered ex-

tremely hazardous, especially in case

of panic. However, fire escape stairs

with solid platforms and treads, cov-

ered by a roof, are recommended.
Such stairways can be used as regu-

lar exits, so that regular patrons of

the theatre will form the habit of

using them. This decreases the dan-

ger of panic.
* *

All other stairways in theatres or

public assembly halls, and in non-fire-

proof private assembly halls, except
stairways from the main floor to the

first balcony, must be enclosed stair-

ways. This type of stairway is some-
times referred to as a smoke-proof
tower. These “towers” are enclosed
by unpierced fire walls reached only
through self-closing fire doors.

Stairways and steps which have
more than three risers must have hand
rails on both sides.

Every stairway used by the public

Editor’s Note: This is the

second of a series of articles

by Mr. Norman M. Stineman
analyzing and discussing the-

atre building regulations. Mr.
Stineman’s first article was
published in the last issue of

“Better Theatres.”

must have a uniform rise of not more
than 73/2 inches per step and a uni-

form tread of not less than 10 inches.

Winders are not permitted. There
shall be not less than three nor more
than 16 risers in any single run, with-

out intermediate landings or plat-

forms.
* * *

Width of Exits.—The total width
of exits from every theatre and as-

sembly hall shall be not less than 48

inches per 100 persons. This require-

ment applies to every part of the

building considered separately as well

as to the building taken as a whole.

Seats. — All seats, chairs and
benches shall be placed not less than

32 inches from back to back measured
horizontally. Eolding seats of ap-

proved design, with backs not more
than 3^ inch thick, as well as fixed

seats on an approximately level floor

in an assembly hall, may be placed not
less than 32 inches back to back. If

benches without arms between seats

are used, the seating capacity shall be
established by allowing one sitting or
seat to each 18 inches of length.

All seats, chairs and benches, except
chairs in boxes or loggias, shall be
securely fastened to the floor

;
or if

the floor is level, the seats or chairs

may be fastened together in groups of
four or more.

* * *

Loose chairs or seats must not be
used unless a written permit is ob-

tained from the Chief of the City Eire

Department.
This requirement does not apply

to restaurants, dining or dance halls.

There shall be not more than 12

seats in a row between aisles, nor
more than 5 seats in a row which
has an aisle on one side only.

No seat, bench or platform on
which seats are placed shall be more
than 22 inches in height of riser. No
such seat bench shall be nearer the

ceiling than 8 feet.

Aisles and Foyers.—-Aisles having
seats on both sides shall be not less

than 3 feet wide at the beginning and
sliall increase in width toward the

{Continued on page 18)

Chicago is to have another one of those novel “atmospheric” theatres like the
Capitol. John Eberson, who designed the Capitol has been commissioned by
National Theatres Corp. to design a 3,000 seat house for 79th street and Stony
Island avenue. Plans of the interior have not been revealed but it is known
that the Persian style of architecture will be used throughout.
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EDWARDS SHEET METAL
MARQUEES or CANOPIES

For use over entrances to theatres, hotels, cafes, store buildings, etc. A work of art

and they have the massive and ornamental appearance of cast iron, at but a fraction of

the cost. Furnished complete, easy to erect—Made of galvanized iron or copper in any
atyle or size desired. Shipped in largest convenient sections, with glass packed sep-
arately. Our large catalog showing complete line Marquises or Canopies, Balconies,
Cornices, Theatre Fronts, Signs, Skylights, Metal Roofing, Metal Ceilings and Walls,
etc., sent free on request.

The Edwards Manufacturing Co.
i09-459 East Fifth St. Cincinnati, Ohio

The World’s Largest Manufacturers of Metal Roofing, Metal Shingles,
Metal Spanish Tile, Metal Ceilings, Metal Garages, Portable

Buildings, Rolling Steel Doors, Partitions, etc.

ARCUS TICKET
SERVICE

Is Equal to ALL Demands
/V S one of the largest theatre ticket houses in the world, we are serving

several thousands theatres—among them the very largest—in a way
that has won their business friendship and steady patronage.

EVERY KIND OF TICKET

To Meet Every Need
\
Including Folded, Roll

{ and Strip Tickets, Cou-

[
pon Books, etc.

We are known in the trade as “pinch hitters” and have won hosts of friends by “doing
the impossible,’’ after other firms fell down.

Send samples of tickets you are using

and ask for quotations. Then give us a

chance to show how we “make good.’’

ARCUS TICKET COMPANY
346 No. Ashland Ave., Chicago

HELIOS
REFLECTOR LAMP

“Best By Test”
Approved by

Underwriters Laboratories

25% Better Screen
Illumination 50-75%

Current Saving

WARREN PRODUCTS CO.
265 Canal St. Nerv York

Uses of Wallpaper for

the Decoration of

Theatres
{Continued from page 11)

building and is so original and colorful
that it is remembered by everyone who
secs it as licing charming and unique. Such
a paper should be used over the entire

wall space and for the sake of durability,

as well as for an added antique texture,

it is wise to treat it after it is hung with
one coat of glue size and two of spar
varnish. This dulls the colors a bit, adds
lustre and makes the paper practically

water proof, so it can be easily cleaned
with a damp cloth.

* * *

Wall paper can he cleaned in half the

time that it takes to wash a painted wall.

•A. soft spongy material is made that is

used like an eraser of huge proportions
and rubbed over the wall it removes dirt

and soot in a remarkable way. In this

way the original clear colors of your walls

can easily be maintained even in smoky
communities and the decorative value of

wall paper for theatre use is being con-
stantly better understood and appreciated.

Theatre Stairways and
Exits, Aisles and
Passageways
{Continued from page 17)

exits at the rate of ^4 inch per foot

of run, or the aisle may have a uni-

form width not less than the average
width of the foregoing calculation;

but no wall aisle shall be less than 3

feet wide and no other straight aisle

shall be less than 3 feet 6 inches wide.
* ^

Where main aisles are longer than

40 feet, there shall be a cross aisle

leading to each required side exit.

Cross aisles shall be not less than

four feet wide.

Passageways and foyers shall in no
case be less than 5 feet wide and shall

be planned so as to prevent conges-

tion and confusion, as, for instance,

from cross-currents of people leaving

the building. Passageways and foyers

which serve as means of egress shall

be at least equal in combined width

to the required width of stairways,

passageways and doors leading to

them.

All aisles and passageways must be

kept free from camp stools, chairs or

other obstacles, and no persons ex-

cept employes shall be allowed to

stand in or occupy them.

Laemmle Puts Million

in Building for Big Year
(Special to Exhibitors Herald)

LOS ANGELES, June 9.—More than a

million dollars worth of construction is

said to have been begun on studio equip-

ment at Universal City in view of increased

production plans. To aid him in waging
the battle for independent exhibitors with

pictures to fill every need, Carl Laemmle
states that he will have a schedule of 54

feature productions all with famous stars.

Besides this there will be 24 “Blue Streak”

Westerns, 54 "Mustang” Westerns, and 52

comedies.
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Awarded
First

Honors

Winning Designs in

Jacobson Annual

Competition for Best

Decorative Treatment

of a Theatre

Auditorium
“TDETTER Theatres” presents herc-

with exclusively in this field the

winning design in the Jacobson Annual
Competition for 1925 for the best decor-
ative treatment of a theatre anditorium.
Other designs which
have been awarded
honors and prizes

as detailed in the

story of the contest
which was published

in “Better Theatres”

for April will be

presented in subse-

quent issues.

The winner of the

Jacobson Competi-
tion is A. F. Darrin,

draftsman in the of-

fice of Robert J.

Reiley, New York
City.

liiscussing his design Mr. Darrin says:

The design which is Italian Renais-
sance in style wall treatment of ara-

besque pilasters which carries around the

rear of the auditorium with arches. A
marble standing rail joins the square
columns.
A marble base and wainscot forms the

sub-base for this treatment.
The balcon}' facia and box facia show

a sgraffeto treatment which harmonizes
with the spirit and style of the balance
of the design.

In execution of a theatre of this type,

the designer suggests that the sgraffeto
treatment could be used to excellent ad-
vantage in the panel treatments through-
out the auditorium.
The use of Jacobson Ornament in de-

signs of this type is highly recommend-
ed by the author of this design. The
stock ornament which is of unusual ex-
cellence of modeling and follows the
tradition of the early work with great
fidelity.

Besides these advantages there is the
advantage of moderate cost as com-
pared with special models for ornament.
The seating which is not indicated on

these drawings has been studied to take
care of sight lines and circulation.
The main cornice which is shown with

a very slight projection, would probably
be so detailed as to allow for indirect
lighting which would be reflected from
the ceiling cove.
The ventilating has been provided for

in the ceiling with plaster grilles.
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Individuality in Organ Playing
By IRIS ETHEL VUSING

First Organist, Granada Theatre, San Francisco

I
NDIVIDUALITY in organ music, as

in everything else artistic, is greatly

to be desired. In the organ accompani-
ment of motion pictures it is just about
essential if one is to be a success. This
does not mean that the organist should
be eccentric or try to impress his own
personality upon the ears of his audience
at the expense of his music and to the
detriment of the picture on the screen.

And, more than anything else, it does
not mean the organist should abandon
beaten paths and blaze new trails

through the tall uncut timber by im-
provising eternally instead of playing
written music. Nothing is ghastlier than
the supposedly melodic meanderings of

the organist who goes into a trance,

plays in his sleep or performs his social

duties between the first title and the
signature of a picture. It isn’t musicianly,
it isn’t interesting, it isn’t ethical and it

shouldn’t be tolerated. If any would-be
disciple of Orpheus ever deserved the

blue envelope, it is the organist who is

too lazy or unable to do more than sit

through a picture and mumble the keys,
satisfied to make chords, triumphant if

he doesn’t commit any discords.
* * *

This is not a thundering of the earth-
quake pipe against all improvisation. It

has its place, but that place isn’t every-
where, all the time. Sometimes it is

necessary. It can be made delightful,

take your feet off the pedals, pull out
the sidelights and let your audience en-

joy your slumber.
More than ability to play the organ

is required to accompany a picture with
any degree of success. I have heard
finished organists who succeeded about
as well in interpreting pictures as I

would succeed in interpreting cuneiform
music, and that is e.xpressing several bars
in one note, for I am pretty sure the
folks who cut their messages in bricks
wouldn’t have known how to act in the
presence of the treble clef.

If it is sinning against symphony for
an organist lacking the cinematographic
sense to attempt to tell your ears more
than your eyes see, what sort of a

crime is it when one who is not an
organist, but thinks he is because he
can pound jazz out of a piano, presides
at the console of a lordly pipe organ,
sets his hands in motion and then
wanders away into the realm of day
dreams, leaving his hands running.

* *

The individual styles of organists may
be divided into three classifications:

(1)

The legitimate organist.

(2)

The pianist who plays by ear and
only thinks he is an organist.

(3)

The eternal improviser.

The legitimate organist is one who
knows his instrument and is capable of
producing real music. But he is not
always a success as a motion picture ac-
companist. I have in mind one who has
an excellent church work foundation.
His style of execution is very legato.

He plays one selection after another and
plays well, with fine feeling, but without
any idea of continuity. It doesn’t seem
to disturb him in the least if a scene
changes in the midst of a selection. The
scene simply changes and that’s that,

but he doesn’t change until he has
finished his selection. The result is there
is no smooth blending in his work, and
while his music may fit intelligently into
the theme, it doesn’t dovetail.

* * *

I heard him play a picture which con-
tains scenes of the French revolution.
He used the Zampa overture. It was
tempered, but not timed. Like talking
the air of a pleasant afternoon in an
evening gown, sport shoes and a tailored
hat.

The church organist seldom plays
anything but staccato and as for popular
music—either he abhors it because he
can’t play it or abhors it on general
principles.

The pianist who plays by ear, doesn’t

Two More Names
Added to Music
Roll Exchange

Two theatre owners, J. M. Bailey,

Bailey theatre, Waverly, Kansas, and
Gunther & Metzger, Palace theatre,

Syracuse, Neb., have sent in their

names for listing in the Music Roll
Exchange. The exchange now has
three members, the first being R. H.
McFarlane, Liberty theatre, Burk-
hurnett, Texas.

Gunther & Metzger write:
“Please list us on your Music Roll
Exchange. We have been thinking
of some plan of that description,
but didn’t know how it would meet
up with other exhibitors.”

J. M. Bailey writes: “Please list

my name under Music Roll Ex-
change. Will exchange any num-
ber up to 300 rolls all 88 note and
all in good mechanical condition.”

It was at the suggestion of Mr.
McFarlane that “Better Theatres’’ in

April issue announced that it would
give space in these columns to the
establishment of a Music Roll Ex-
change, listing members who were
desirous of exchanging music rolls

with other exhibitors.

Music Roll Elxchange
(If you have music rolls you desire to

echange with other exhibitors send in your
name for listing below.)

R. H. McFarlane^ Libert)' theatre,

Burkburnett, Texas.

J. M. Bailey, Bailey theatre, Wav-
erly, Kansas.

Gunther & Metzger, Palace the-

atre, Syracuse, Neb.

mind knocking the skin off his fingers

and both thumbs, has all the energy and
enthusiasm of a Rotarian at a weekly
luncheon meeting, takes a few organ
lessons, catches the knack of pedaling
a bit and with fake harmony plays noth-
ing but popular music ought to be
relegated to the limbo of unmitigated
nuisances. He is like the ass who is

charmed by the sound of his own voice.

Music as it is written means nothing in

particular to him and if he forgets a
bar now and then he supplies the de-

ficiency with his own bright ideas.
* * *

This chap ought to go big in plumbing
or pipe fitting.

It is a shame that his talents should
be restricted to mere music. I have
heard him adapt popular numbers to

everything but a costume picture—and
I never heard him play a costume pic-

ture.

But the improviser is the worst of-

fender of all. His paws wander aim-
lessly over the keys, producing mean-
ingless notes, interrupted in tempo and
tone quality only by a fight or a fire.

Only because the Bible and the statutes

made and provided forbid murder is this

breed allowed to live and make others

suffer.

Believing himself to be versatile and
all that, the improviser stops at nothing,

improvising even on his own improvisa-
tions. Marches, songs, foxtrots and
agitatos. The literature of dramatic
music being deficient to his way of think-

ing, he devises his own dramatic drum-
mings.

The orchestra pit is his drawing room
and if he isn’t entertaining company
there he is talking across the canyon
to someone in the front row. Occasion-
ally he will vary the monotony of his

existence by seating a friend beside him-
self on the organ bench.

Don’t emulate any of these organists

if you wish to make a success.

You must love organ playing, love ac-

companying pictures, love the theatre.

Don’t rush away from your job at every
opportunity. Make it your temple,

haunt it. Stay there gladly, willingly,

anxiously, enthusiastically. Practice at

every opportunity. Practice unceasingly.

Study your pictures. Study their scenes.

Meet the dramatic possibilities half way.
Learn to sense when atmosphere ends
and action begins. And interpret ac-

cordingly.
:<c *

There comes to mind a banquet scene
from “Romola.” Gaiety reigned and the

organist played a lovely waltz while the

merrymakers laughed.

Suddenly an old man of forbidding

aspect entered, searching for one who
had cheated him of his heritage- The
old man’s entry focused attention on
him and changed the entire atmosphere
of the scene. But, because the banquet

(Continued on page 22)
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Leading Exhibitors Feature The

d)^rr & Qolion
J^mericcL^s^^yincst Or^an

I
T will pay you to give careful consider-

ation to this golden throated organ
when contemplating organ music as part

of your program.
No other instrument can take its place, no

other is so versatile—so ably fitted to ex-

press the sentiment of motion pictures.

Then again, this organ as a solo feature

is an attraction that brings many patrons.

THE MARR & COLTON COMPANY BCILD ORGANS IN VARIOUS
SIZES TO MEET THE NEEDS OF EVERY TYPE OF THEATRE.

for (fopy of this

‘Beautiful

Catalog

U'rile for our beautiful catalog

Ask about our easy payment plan.

The ^y^Carr £/ Qolton Qompany
Factories, WARSAW, N. Y.

Sales Office, 437 Fifth Avenue, New York

IVestern Sales Offire, 906 Merritt Bldg., Los Angeles, Calif.

Ask About

A\rC“TwoA\antial QoltonQr^an $5,100
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The Kingsland, St. Louis. Mo., 2000 seats, has both Supreme Heating and Cooling

You Should Investigate SUPREME Heating

All of these ad-

vantages over

steam at 25 to 35
percent lower cost.

Write us today.

The Big 5 Reasons why

:

Quick, uniform heating.

No danger of freeze-up.

Occupies no aisle space.

Excellent Ventilation.

Noiseless, Dustless, Eco-
nomical operation.

Supreme Heater & Ventilating Corp.
1522 Olive St. St. Louis, Mo.

We also manufacture complete Cooling Plants and Fans

SOLE LEATHER FLOOR MATS

Rolls up like a rug.

“Mar-Not” Sole Leather Mats are built of
the best grade sole leather. The leather
links are strung on solid steel bars (not
common round vTire)—easy to clean—either
side can be used. They have a mesh for
the dirt and slush to drop thni. It is im-
possible to bend these mats—always lay
flat.

Keep your lobby clean and at the same
time prevent slipping and tripping.

GUARANTEED to give at least ten year*
of satisfactory wear regardless of the
amount of trafSc.

Write for samples and prices.

Getman Leather Products Co.
109 Pearl Street Oshkosh, WIs.

JHEATKICAC

O'nPLETt^'

Send i

(iSuaUtp

Everything for the Stage

Individuality in the

Organ Accompani-
ment

(^Continued on page 20 )

was still in progress and the merry-
making continued and the action oc-

curred in the banquet hall, the organist

did not change his theme.

The result was that the lovely waltz
music, which had made the first part of

the scene, marred it when the action
called for a dramatic tonal interpreta-

tion.

Making titles speak is an effective

manner of interpretation. By clever
manipulation of the crescendo pedal

—

a pedal calculated to throw on the full

organ by gradual pressure—and some
patient practice, it is possible to make
the organ articulate titles. It is simple
enough to conjure a cry of “Help!
Help!” from your pipes. Hold down
the high register, throw in the cres-

cendo pedal with a sudden jerk, then
rush it off instantly.

You can make your organ laugh

—

which will make your audience laugh—
but administering a series of short
staccato pats, beginning with the high
register and descending the keyboard.

When Reginald Denny played the

hypochondriac in “Oh, Doctor!” he was
made to roar “Oh, doctor!” merely by
timing the syllables to fit his lips. No
title was necessary to make the audience
get it, hear it.

There should be individuality in organ
accompaniment of motion pictures the
same as there should be individuality in

speaking, singing, writing.
* * !|:

It is what you put into your work that
makes it worth while. But, Organist,
for the love of St. Cecilia, look what
yon do. And listen, too. You’re seated
at the console of the king of musical in-

struments. If you’d prefer to wear the
cap and bells, get off the throne and let

somebody manipulate the stops and keys
who understands the doctrine of noblesse

oblige and organizes his efforts accord-
ingly.

Matthews Is Elected

Vice-presideut of

Robert Morton
R. P. Matthews, who for a number of

years has been associated with the Robert
Morton Organ Company and who is well

known to many exhibitors throughout the

country has been elected vice-president of

the company, it was announced in Chicago

by J. A. G. Schiller, vice-president and
general manager.

The two executives were recent visitors

in Chicago, Mr. Schiller being enroute for

the west coast and Mr. Matthews return-

ing to the New York office of the company.

National Poster and
Printing Co. Moves
The National Poster and Printing Com-

pany, makers of an extensive line of pro-

grams for theatres, has moved from 506

S. Wabash avenue, Chicago, to new quar-

ters at 729 S. Wabash avenue.

The company is now housed in larger

and more modern offices and has greatly

increased its equipment and facilities for

serving theatres.
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Milwaukee Equipment
Show Is Greatest

Ever Staged
{Continued from page 7 )

association without the payment of an

initiation fee. After that time an in-

itiation fee will be levied.

* * >
1
:

In his address to the manufacturers
Division President Lears declared

that the organization was functioning

in entire harmony. Finances are in

E. J. VALLEN ELECTRICAL CO.
Akron, Ohio

excellent condition, he declared, and
everything pointed to continued

growth.

In his opening address to the con-

vention President Smith said : “Our
association is nearing the close of its

three years’ existence. Perhaps you
feel that little or nothing has been

accomplished but please consider care-

fully and you cannot help but appre-

ciate that you see before you the foun-

dation of a sti'ong institution, vitally

interested in your welfare. You sure-

ly consider your fellowship with men
in the same line of business worth
something. You have a consideration

for the experience and what it will

profit you by attending the meetings
where exchange of thought predom-
inate.

“Are you aware an exhibit such as

you see hei'e would not be possible

without an organization—that this ex-

hibit is an education to you? Much
has been done and if you will make
up your mind to be a real party to

the part much more can be accom-
plished. The association needs every
supply dealer and every supply dealer

needs the association.”

* * *

The annual banquet of the associa-

Both Save Money:
Better Projection, Too!
The Oakman Boulevard Theatre, of Detroit, is saving

$500 a year on cost of current for projection. The Winda-
meer Theatre, of Cleveland, likewise, has cut 70 per cent

from its former projection-current cost.

Both of these theatres made their saving in the same way
—by installing National MAZDA Motion Picture Lamps in

place of their former equipment. In both instances there

is a marked improvement in projection results.

These savings and projection results are not unusual.

They are typical of the economy and improvement realized

by hundreds of theatres in all parts of the country through

the use of National MAZDA Motion Picture Projection

Lamps.

Ask your jobber for details about these lamps—also about

National MAZDA lamps for foyer, marquee, sign, or wher-

ever light is required. Or vvrite direct to National Lamp
Works of General Electric Company, Nela Park, Cleveland,

Ohio.

NATIONAL
MAZDA LAMPS

A GENERAL ELECTRIC PRODUCT

The Windanteer
Theatre, Cleveland

The Oakman Boulevard
Theatre, Detroit

**You want Phelco!*’

CHARLES W. PHELLIS & CO.,
Incorporated

130 West 42nd Street,

New York

WE MANUFACTURE
AND INSTALL
STAGE RIGGING

COMPLETE
From

STAGE SCREWS TO STEEL
CURTAINS, HAND AND
ELECTRIC DRAWN CUR-

TAIN EQUIPMENT

JAMES H. CHANNON
MFG. CO.

223 W. Elrie St. Chicago
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DIXIE
Service
yields a

revenue to

the House.

DIXIE CUPS IN

EVERY KEITH THEATRE
In the equipment of Keith Houses, nothing is omitted
that will contribute to the comfort and convenience of

their patrons. Throughout performance and intermis-

sion alike, DIXIE Penny Vendors provide pure-white,

sturdy DIXIES—^one at a time.

To drink from DIXIES is delightful—and safe. And
your patrons know it.

Individual Drinking Cup Co., Inc.
Original Makers of the Paper Cups

EASTON. PA. NEW YORK, N. Y.
with Branches at Philadelphia. Chicago. Baltimore. Los Angeles

DIXIE CUPS

HAVE STOOD THE TEST FOR YEARS

p I P —'Ir* ^1 t-h iLi Ot

CARBONS
For All Types of

MOTION PICTURE PROJECTION

“EILECTRA” Pink Label Carbons

“ELECTRA” Copper Coated Negative Carbons

“ELECTRA” White A. C. Lower Carbons

“ELECTRA” High Intensity Carbons

“ELECTRA” Low Intensity Carbons

Also Carbons for every kind of lighting.

Write for Prices and Samples

HUGO REISINGER
Sole Importer United States, Canada, Mexico

11 Broadway New York

tion was held at Gimbel Brothers Fri-

day evening. One hundred and fifty-

eight members and guests were pres-

ent. Speakers of the evening were
Chauncy Yockey, Exalted Ruler of

the B. P. O. No. 46 Elks of Milwau-
kee, who acted as toastmaster; B. A.

SIGNS

DA-LITE SCREEN COMPANY
Chicago, III.

Benson, Henry J. Smith, Sam Lears.

Senator Morris of the Chamber of

Commerce spoke on the success of

“Get Togethers” and Burt Williams

of the Rotary Club addressed the as-

sembly on cooperation and organiza-

tion. Dancing, music and vaudeville

contributed the entertainment.

Charts Reveal Good
as Well as Faulty

Projection
(Continued from page 14)

the Better Theatre Stop Charts which you

sent me some time ago and they have

proven satisfactory in every way. They
are mighty handy for an operator to keep

a record of his work.
“You may publish this statement if you

wish.”
* * *

GEORGE A. CHAPMAN, THE SARAH
THEATRE, CANON CITY, COL.; “I

received your much talked of Stop Charts

and am very pleased with them. They tend

to make the projectionist try to have a

clean sheet every week without marking

a line on the chart.

“Thanking you very much.”
* * *

CLARENCE JAMES„OPERA HOUSE,
ULRICHSVILLE, O. ; “Received the Stop

Charts last week and put them to work at

once. I had better luck than usual running

the whole week without a stop, and also

without a misframe being shown on the

screen, which is a better record than usual.

“The charts no doubt will tend to inter-

est the projectionist to do his best. Any-
thing in my reports may be used if you

think it will aid someone else.

“Thank you for your promptness in

sending the charts.”
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Better Theatres

Advisory Staff
In order to render its readers

assistance on various problems

of equipment and construction

that arise from time to time,

Better Theatres has obtained

the co-operation of the individ-

uals and associations listed fol-

lowing in this work.

Through the co-operation of

this advisory staff this depart-

ment feels that it has allied itself

with sources of expert knowl-

edge on virtually every phase of

theatre building and furnishing

and is able to offer theatre own-
ers a valuable service in provid-

ing information and answers on

a wide range of subjects of a

general nature.

ELMER F. BEHRNS, Theatre

Architect.

ROBERT O. BOLLER, Boiler

Brothers, Architects.

A. B. COPPOCK, Presentation
Producer.

E. B. CRESAP, Secretary, Na-
tional Association of Fan Manu-
facturers.

JOHN EBERSON, Architect.

G. E, EICHENLAUB, Architect.

W. S. HAYS, Secretary, National
Slate Association and The Na-
tional Federation, Construction
Industries.

F. J. HUSE, Chief Engineer, Hol-
low Building Tile Association.

CLELL JAY, Projectionist, New
Theatre, Little Rork, Ark.

SAMUEL R. LEWIS, Member,
American Society of Heating
and Ventilating Engineers.

A. C. LISKA, Remodeling.

E. M. LURIE, Assistant to Com-
missioner, Associated Metal Lath
Manufacturers.

VIRGIL C. MARANI, M. Am.
Soc. C. E., Chief Engineer, The
Gypsum Industries.

HENRY L. NEWHOUSE, Archi-
tect.

J. F. O’MALLEY, Architect.

GEORGE L. RAPP, Architect.

GEORGE W. REPP, Service Divi-
sion, American Face Brick Asso-
ciation.

R. L. SIMMONS, Architect.

HENRY J. SMITH, President,
Motion Picture Equipment Deal-
ers of America.

HORACE L. SMITH, JR., Thea-
tre Engineer.

NORMAN M. STINEMAN, As-
soc. Mem. American Society of
Civil Engineers, Portland Ce-
ment Association.

MAX Y. SEATON, Technical
Director, National Kellastone
Company.

J. L. STAIR, Chief Engineer,
Curtis Lighting, Inc.

What is a “good show**?
TJ^HEN the theatre patron speaks of a “good show”” * he has in mind the feature picture, of course, but
his judgment is greatly influenced by the conduct of the
performance.

A “good show” easily becomes a “poor show” through
inability of the theatre manager to keep in touch at all

times with all parts of his house. You absolutely con-
trol your performance with the COUCH SYSTEM of

INTERCOMMUNICATING TELEPHONES.
Let us tell you how you can improve
your show with the Couch System

S. H. COUCH COMPANY, INC.
Established 1894

Telephone Manufacturers
Office and Factory, Norfolk Downs, Mass.

Branch Offices: Boston, 170 Purchase St.: Chicago, 337 W. Madison SI.

Sales Representatives

San Frandsoo
616 MaJket St

SIEKEA ELECraiC CO..
INC.

Loa Angeles
301 Roberts Bldg..

SrEREA ELECTBIC CO..
INC.

Seattle, Wash.,
222 Hlnciiley Bldg.,

SIERRA ELECTRIC CO..
INC.

New York. N. T.,
76 Vsrlok St.

s. H. COUCH CO., me.
Philadelphia. Pa.,
1723 Sansom St,

JOHN R. HOLUNGS-
WORTH

Pittsburgh, Pa.,
305 Serenth Ave.

,

J. A. JACQUES
Montreal, P. Q., Canada,

3 St Nicholas St,
Q. L. MAC GILLIVRAT

CO., LTD.

m
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THE PERFECT CURTAIN TRACK

Pat.

Applied

for

A
L.
L.

CURTAIN CONTROLS AND TRACKS ®

C Automatic curtain ma-
chines and noiseless curtain tracks are

the supreme equipment since 1915.

Why Take Chances

E. J. VALLEN ELECTRICAL CO., AKRON, OHIO

CURTAIN CONTROLS AND TRACKS

SUPER-LITE SCREENS
A Few Prominent Users

The Stanley Co. of America Chain of Theatres

M. E. Comerford Chain of Theatres, Coal Regions of Pennsylvania and New York
Rowland & Clark Chain of Theatres, Western Pennsylvania

Walter Read Chain of Theatres, New York and New Jersey

Jensen & Von Herberg Chain of Theatres, Seattle, Wash., and Northwest

U. S. Government Motion Picture Service

C. S. WERTSNER & SON
MANUFACTURERS

211-221 N. 13th Street Philadelphia, Pa,

®
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RAVEN SCREEN

June 20, 1925 .
'

STRAND
RIVOU
CAPITOL
PICCADILLY
COLONY

Every Exclusive Picture House from 42nd to 53rd Street Is Equipped with Haftones

RAVEN SCREEN CORPORATION
1476 Broadway New York City

New Million and Half

Dollar Playhouse
for St. Louis

Reuben Levine of R. Levine & Co,,

Inc., has purchased 647 feet on Gravois
Blvd., St. Louis, Mo., from C. W. Beck
for a consideration of $187,000. There
will he erected on a lot 147x213 a part
of the 647 feet, a theatre with a seating
capacity of 2,600, seven stores and
forty apartments. The theatre will be

equipped with a B. R. Reynolds refrig-

erating system, with a capacity of a two
hundred ton ice machine to keep the
house seventy degrees in the summer.
This will be one of the most attractive
theatres in the outlined district, and it

will be ready about February, 1926.

Garard & Co., of Chicago, have under-
written the first mortgage bond issue, to

finance the building at 6j4 per cent for
ten years. The building will be three
story brick and terra cotta trim. The
theatre will have a large stage and fly

loft, with all lighting effects to make it

one of the finest theatres in St. Louis.

Work will cormnence on building July
15th and R. Levine and Co., Inc., will

have the general contract for this build-

ing.

This will be the third large theatre
this year, running over a million dollars,

being constructed by R. Levine person-
ally, as the owner. The theatre build-

ings he has now under construction are

the Drake theatre building, Montrose
and Drake, Chicago, Ambassador the-

atre building. Archer and Leavitt, Chi-
cago. Mr. Levine will lease the theatre

in St. Louis to some large theatre oper-
ators in that city.

Harry M. Snodgrass
Seated at his Baldwin

America’s Most Popular

Radio Artist

Harry M.

SNODGRASS
‘^King of the Ivories’^

Uses and Endorses the

lal^iuiin
(Exclusively )

BALDWIN PIANO COMPANY
The JTOlid’s Largest and Most Exacting Piano Manufacturers

323 So. Wabash Ave. Chicago, 111.

J
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You pay for current

What You Get Is Light
ON THE SCREEN!

How Much Light Do You Get? What Does It Cost You?

The Peerless Reflector Arc Lamp makes more profit for you by giving you greatly increased

illumination on your screen at one fourth your present cost of current and reduces your car-

bon cost one half. This remarkable efficiency is the direct result of the practical application of

scientific optical principles, the use of a condensor in addition to a reflector and the most ad-

vanced design and construction of the lamp itself.

Look at your screen, imagine having twice as brilliant a picture at one-fourth of your present

light bill and decide whether this is not worth your immediate investigation. Your dealer will

give you a demonstration without obligation or you can mail the coupon attached for full

details.

The J. E. McAULEY MEG. CO.
554 West Adams Street, Chicago, 111.

The Peerless Reflector Arc
Lamp is furnished as a com-
plete unit with automatic arc

control and stereopticon. It

is made for use on all pro-

jectors.

Send This Coupon

L

J. E. McAuIey Mfg. Co.

552 W. Adams St.

Please send details

Name

Theatre

Address ..........

•h"

PEERLESS
‘‘The Peer of Reflecting Arc Lamps’’
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Projector Carbons
By E. R. GEIB

(Copyright, National Carbon Co., 1925)

I N the beginning of this

J- paper, published in May,
1925, “Better Theatres,’’

mention was made of car-

bon wasting away when
air is present. You have
perhaps observed at some
time or another a trim of

carbons burn away more
rapidly in one machine
than a trim in the other.

If this difference in the

rate of consumption of

carbons in two different

lamps is consistently the

same, the chances are that

the lamp in which the car-

bons burn the faster per-

mits a larger amount of

air to come in contact with

the trim than in the lamp
in which the consumption
is slower. Perhaps a fan

in the booth caused a

draft to play upon the arc

in one lamp house, or per-

haps one lamp was \ enti-

lated more than the other. An interesting

example of how air affects the consump-
tion of illuminating carbons is to be found
in the old open type of lamp used for
street lighting. The carbons in these lamps
only lasted about ten to twelve hours.

Later on these lamps were replaced by the

enclosed arc type which it was only neces-

sary to trim about every eight days. The
carbons in both lamps if burned under the

same conditions have substantially the same
life. The difference was due to the fact

that air surrounded one arc, whereas in the

other it was excluded.
Getting back to high intensity lamps

—

now and then someone complains about
our Silvertip negative projector carbons
spindling in high intensity lamps. As all

of you are undoubtedly aware, the

V-shaped rest—as it is commonly referred

to—carries a certain percentage of the cur-

rent. In order to function efficiently, this

rest must be kept perfectly clean so that

a good contact is assured. Many projec-
tionists consider it worth while to chip out

any corrosion which might have formed
after every reel. In other cases this cor-

rosion is allowed to remain until such time
as very little current is entering the V rest

through the carbon, consequently all the

current is obliged to flow through the

lower clamp, or holder, with the result

that the entire carbon is carrying the heavy
load. Being of very small diameter, it

breaks down under this load and the car-

bons are said to spindle or needle exces-
sively. Frequently the spring which con-
trols the tension between the negative car-

bon and the V-shaped rest loses its tem-
per and as a result the carbon arcs at the

V rest and spindles excessively.

It is good practice to test the tension

between the carbon and the rest after each
reel.

The other complaint which is common,
not only to high intensity lamps but to all

lamps as well, is the overloading of car-

bons. Carbons, like other manufactured
articles, have physical limitations. If a car-

bon designed for 100 amperes is burned
at 125 or 130 amperes, the natural result

is short life and spindling. One of the first

things our engineers do in checking up
short life and spindling complaints is to

check the amperage at the arc. It frequent-
ly happens that the wall meters have not

been calibrated since they were installed,

and as a result are not reading correctly.

We have found ammeters off as much as

20 amperes. If you do not happen to have
with you a portable ammeter calibrated pe-

riodically, the power company supplying the

current will probably be glad to check the

current for j'ou.

Low Intensity Lamps: The usual
complaints received on carbons used in

these lamps are :

Arc traveling or wandering; burned out
or burned back craters (recessing)

;
lip on

the upper carbon
;
mushroomed points, i. e.,

a button formed on the negative
;
excessive

spindling
;
sputtering at the arc.

Let us take up these points in the order
given. We will confine ourselves for the

time being to machines operated on direct

current at the arc.

Before the advent of Silvertips the com-
mon practice was to use a large diameter
regular cored or solid projector carbon in

the lower holder. In some cases this nega-
tive carbon was slightly smaller in diame-
ter than the positive, whereas in others

the same diameter was used. As a result,

the negative carbon was so large in di-

ameter that it was impossible to concen-
trate the arc on one point, which meant
that there was considerable wandering or
traveling. (See Fig. 1, showing a %-inch
cored upper and a %-inch cored lower.)

This resulted in poor light on the screen.

In addition, a certain amount of the light

from the crater in the positive carbon was
intercepted by the negative carbon, thus

decreasing the illumination. To eliminate

these two conditions, Silvertips were in-

vented and put on the market by the Na-
tional Carbon Co. a number of years ago.

Incidentally, they were the first metal
coated negative carbons on the market.
While the majority of the theatres in this

country using the type of lamp we are dis-

cussing now, burn Silvertip negative pro-

jector carbons, there are still some theatres

using the old stjde combination. Obvious-
ly, the thing to do when handling com-
plaints from them is to convert the user
to the Silvertip trim.

The function of the negative carbon is to

carry the stream of electrons from the

tip of the negative carbon to the crater of
the positive carbon. Other things being

equal, the smaller the neg-
ative, the steadier the spot.

In order to carry high
currents metal has been
applied to small diameter
plain carbons.
Burned Out or Burned

Back Craters: Usually
this condition is caused
by either one or a com-
bination of three things
—too high a current, too
low a current, of the use
of carbons too large in

diameter. If the cur-
rent is too high the force
may be said to blow the
core out. (See Figure
No. 2)

If too low, or if the
wrong combination is

being used, such as a

)4” X 12" cored upper
and a cored lower,
at an arc amperage of,

say, 35, the current is

so low that only the
core itself burns out and you get a very
deep or recessed crater in the positive

carbon. Under such conditions the core
in the negative carbon will invariably
burn back. (See Figure No. 1)

In the first mentioned case the remedy
is to cut the current down to the proper
amount, and in the second and third

cases to increase the current to the proper
amount, or better still, recommend Sil-

vertip negative projector carbons. (See
Figure No. 3-fi" cored upper, 5-16"

Silvertip solid lower, burned at 35

amperes).
Damp carbons will also cause the core

to burn back or recess.

Lip On The Upper Carbon: This con-
dition is caused by an improper setting
of the carbons. The negative carbon
has been set too far forward. (See
Figure No. 4). ’

Mushroom Points: If too short an
arc is drawn a “button” as it might be
termed, is formed on the tip of the
negative carbon. This (See Figure
No. 5), is caused by particles of carbon
from the positive carbon depositing on
the point of the negative carbon. This
condition will happen with either a large
diameter regular cored or a solid neg-
ative, or a Silvertip negative. The con-
dition referred to is commonly spoken
of as “freezing of the arc”. The proper
arc length to draw is about K” to

When striking the arc the points should
be separted quickly, otherwise you may
shatter the positive crater and graphi-
tize both points.

Excessive Spindling: As has already
been explained under the subject of high
intensity lamps, spindling is caused by
the carbons being overloaded. (See Fig-
ure No. 6 which shows a 54” cored
positive carbon overloaded, and Figure
No. 7, a 5-16 x 6" Silvertip solid neg-
ative carbon overloaded).
Care should be taken that the com-

binations of carbons which our engineers
have worked out and recommended, are

used. Spindling may also be caused by
poor contact in both positive and neg-
ative holders. Both upper and lower
jaws or holders should be cleaned out
regularly so that the contacts will be
smooth.
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Sputtering At The Arc: Sputtering at

the arc may be caused by the carbons
not being properly set or trimmed, or

too short an arc; more frequently,

though, it is caused by damp carbons.

Carbons are porous and absorb mois-
ture. They are baked at extremely high
temperatures in our factory, so it is

safe to say that when they leave the

factory they are thoroughly dried. In
shipment, though, they may be exposed
to damp weather or at destination stored
in a basement. Carbons should be kept

, in a dry place. A great many projec-

tionists have formed the habit of laying

a few carbons on top of a rheostat in

order to thoroughly dry them out.

Others put a trim in their lamp houses
before burning. In addition to a sput-

tering arc, a damp carbon may chip at

the crater.

It might be added here that carbons
are not perishable; they will be as good
ten years from now as they are today.

If they have absorbed water only, they
can be dried out in the
manner just referred to,

however, if a chemical
has been spilled on
them, they may be use-
less, depending on the
nature of the chemical.

Alternating Current-
Low Intensity: Of the

few carbon complaints
made those which are
common to direct cur-

rent, such as excessive
spindling, arc traveling,

burned out cores, sput-
tering, etc., are likewise
common to the alternat-
ing current arc, and the
remedies previously pre-
scribed will eliminate
them. In alternating cur-
rent work, the same di-

ameter is recommended
for both upper and lower
carbons. In all cases the
carbons should be cored.
The tendency is to get
the carbons improperli'
set or trimmed. Care
should be taken that' the
upper carbon is set at an
angle approximately 30

degrees, while the lower
carbon is vertical. (See
.Figure No. 8).

The tendency is for

the lower to mash the
crater of the upper car-

bon, consequently the
maximum of light does
not reach the condens-
ers. After every reel the
arc should be opened up,

which results in a burn-
ing off of the lip and
makes possible the V
shaped crater.

Before the entry of the National Car-
bon Co. into the projector carbon field,

the common practice was to use regular
cored carbons for alternating current
work. These carbons produced a light

with a yellowish tinge and the arc was
very noisy. A special combination
known as White Flame A. C. projector
carbons was developed which gives a
snow white light with the noise prac-
tically eliminated. The arc very closely
resembles that of the direct current arc.

To get the best results from National
White Flame A. C. projector carbons,
the arc length drawn should be as short
as possible, from 1-16" to 1-8"

Mirror or Reflecting Arc Lamps: As

This is the second and conclud-

ing article by E. R. Geib of the

National Carbon Company on the

subject of projector carbons. The
articles were originally presented

in an address by the author before

the convention of salesmen and
branch managers of Exhibitors

Supply Company in Chicago. At
that time illustrations shown in

connection with the talk were
projected on a screen. Photo-
graghs have substituted for the

screen demonstration in reproduc-
tion of the article herewith.

Complete charts for various

trims of carbons referred to in

the article were published in con-
nection with the first installment
which appeared in the “Better
Theatres” section of May 23.

has already been emphasized, the proper
combinations of carbons should be used,

the contact should be clean. In the hori-

zontal type of mirror arc lamp, such as

the American Reflecting Arc, the Helios,
the Morelite, the Peerless, the negative
carbon should be set slightly lower than
the positive so that the positive carbon
will burn with what might be termed a

cup shaped crater, similar to that of the

high intensity positive projector carbon.

(See Figure No. 9.)

If the negative carbon is set too low a

lip will be formed on the upper edge of

the positive carbon and the light will be
thrown downward, and a certain per-

centage lost. (See Figure No. 10.)

If the negative carbon is set too high,

a lip will be formed on the lower edge
of the positive carbon and the light will

be thrown upward with a resultant loss

in light on the aperature plate.

In the angular type of mirror arc

lamp, such as the Hahn-Goerz, the nega-
tive carbon should be set so that a
square or cup shaped crater is formed.
It is taken for granted, of course, that

both positive and negative carbons will

be in alignment, otherwise some of the

light would be deflected to the side of

the lamp house.

Summary: Summing up the whole
subject of complaints, our suggestion
would be that, first of all, local condi-

tions be checked up thoroughly. If this

does not eliminate the trouble, we
should like to have you fill out and re-

turn to us one of our projector carbon
data sheets, including with it several

burned and several unburned carbons

from the lot not giving satisfaction so

that we may conduct tests in our lab-

oratory.

Carbon Cost: Occa-
sionally someone com-
plains about his carbon
cost being excessive.
With a little figuring
you can convince him
that it really amounts
to only a few cents a
day. The thing which
the theatre is selling to
its audience is really

the picture on the
screen and unless prop-
erly projected, the high
priced films lose their

effectiveness. As com-
pared with other ex-
penses, the carbon cost
is negligible.

* *

In closing we should
like to add that the
manufacturing of pro-
jector carbons is a
long, slow and tedious
process. It requires
approximately from
four to six weeks to
make carbons. The
baking process, alone,
requires from ten days
to three weeks, depend-
ing upon the grade be-
ing produced. We men-
tion this because cus-
t o m e r s occasionally
wonder why it takes so
long to make up a new
carbon. We aim to

keep on hand at all

times large reserve
stocks, but in the case
of a new carbon, it is

difficult to anticipate

the demand when so

many angles are to be
considered, such as pro-

duction of the lamps, marketing of the

lamps, etc. You may rest assured that the

National Carbon Co. is doing everything

within its power to render the kind of

service to which we feel our customers are

entitled.

Loew*s Gives Dividend
(Special to Exhibitors Herald)

NEW YORK, Tune 9.—Loew’s, Inc., has

declared a regular quarterly dividend of

50 cents a share on capital stock, payable

Tune 30 to stockholders of record Tune 13.
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Placement of Projection Booth
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W HERE to put the projection is the

problem of A. C. Miller, Miller

theatre, Atkinson, Nebraska who
writes : “I am going to erect a new picture

theatre in Atkinson starting June 1. I am
enclosing drawings showing what I want
but I don’t know where to put the booth.

The store front is an ice cream parlor,

cigars, candies, etc. Basement to be used as

a dance hall, banquet, etc.”

* *

The sketches submitted by Mr. Miller are

shown above and on them we have asked

Elmer F. Behrns, theatre architect and a

member of the “Better Theatres” Advisory-

staff to draw in the projection booth in the

place in which he believes it can best be

placed under the conditions as shown by

the sketches.

Two New Theatres Going
up at St, Joseph, Mo.

(Special to Exhibitors Herald)

KANSAS CITY, MO., June 9.—The fol-

lowing new theatres, changes in manage-
ment and closings in the Kansas City ter-

ritory have been announced

;

Koyal theatre, Emporia, Kan., purchased by

Harry McClure from Capitol Enterprises under

the agreement that Capitol Enterprises will do

the booking for both the Royal and the Strand

theatre, also at Emporia and owned by Mr. Mc-
Clure; P. & D. Theatre Company of St. Joseph,

Mo., started construction of a new theatre at

Nineteenth and Howard streets, St. Joseph, the

cost to be $25,000; Garden theatre, Marion, Kan.,

purchased by S. A. Mudd; new $25,000 theatre

to be built by Peskay and Dubinsky at St Joseph,

Mo.; Midway theatre, Fornfelt, Mo., closed; Pas-

time theatre, Mendon, Mo., closed, according to

M. Minor, manager

lran;^^rteK
tlUDS HARK

‘‘rm going to tell you why you need me”

The Public demands Good Pictures and that

they be presented without strain to the eyes.

Put me on the job and watch the flicker and

fluctuation disappear.

1 change your alternating current into

direct current with four or five times the

candle power of an alternating current

arc of the same amperage.

1 make it easy for you to perfectly dis-

solve your pictures and make your pro-

jection more artistic in many ways.

PERKINS ELECTRIC, LTD.

To really know how much “Transverter”

can do for you just write for one of our folders.

It will interest you. Send for it today.

Canadian Distributors

Montreal—Toronto Winnipeg

58&HERTNEII ELECTRIC COMPANY
1900 W. Ctevcla.ttca. , OH.io U.S,A.
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Egyptian Architecture

Is Keynote of New
Pasadena House

(Pictures on Page 6)

Appropriate characteristics of Egyp-
tian architecture are incorporated in

Warner’s East Colorado Egyptian Thea-
ter, Pasadena, Calif., which recently

opened with the world premiere of the

Christie production, “Stop Flirting,” fea-

turing Wanda Hawley, Ethel Shannon,
Vera Stedman, Jimmy Adams and
others. Designed by Kenneth A. Gor-
don, of J. H. Woodworth & Son, spe-

cial attributes of Egyptian interest have
been included in the construction, which
follows closely the styles common to

Egyptian designs. Massiveness, sim-

plicity and dignity mark the structure,

which is made bright with typical Egyp-
tian decorative effects in color and in

ornament.
The theatre is approached by way of

a spacious foyer. Here, pure Egyptian
architecture is evidenced in the door-
ways which lead on the east side to a

nursery and on the west to a lounge
room. Simplicity is the keynote of the

entrance, fine dignity being achieved in

the columned style of the walls. On
entering, the observer is struck by a

large tapestry, which is characteristically

Egyptian in its motif. Columns in the

inner lobby are adapted from the temple
of Karnak.
On entering the theatre proper, the

fine scope of the architectural style is

revealed. Capable of accommodating 900

people, the theatre has a fine sense of

spaciousness, a condition enhanced by
the fact that no balcony is present to

detract from the height or interior ap-

pearance. Instead, immediately above
the foyer are the nursery and lounge
room.
The nursery enables the parent with

small children to attend and enjoy the

performance without disturbing the rest

of the audience, as the great plate glass

window overlooking the auditorium
commands as good a view of the screen
as any seat in the house, similarly, the

lounge room, affording scope for con-
versation and movement, opens toward
the stage through a similar massive win-
dow. The operating booth, located on
the same level, is complete in every
sense.

From the floor level the nursery and
lounge room follow lines of temple walls,

the great windows being typically Egyp-
tian in their design and finish. The audi-

torium is ornamented with rare taste

by a series of pylons. Surmounted by
heads, reported designed from tombs at

Dendera, these pylons aid the sense of

massive dignity which the interior re-

flects. The style followed in great col-

umns, at each side of the proscenium
arch is taken directly from the temple
of Luxor.
Over the various doorways winged

scarabs, taken from ruins at Karnak, fur-

nish a touch typical of the Egyptian. A
feature of the interior effects is the

grill work, which is beautifully designed.
The plaster texture roof forms a pleas-

ing covering, harmonizing in every de-

tail with the general architectural effect

existing throughout, and giving a vivid

representation of sky, suggesting space.

Immediately adjoining the proscenium
arch are stage balconies, one on either

side of the stage. At these, singers or
speakers may appear. The stage is 32

feet long by 12 deep. Exits lead to

Roosevelt avenue, where extensive park-
ing space is available.

Modern Theatre Ventilation
Includes Cleansing and Cooling the Air by

Atmospheric Conditioning Methods

Architects and Engineers appreciate the necessity of such

equipment when designing a new Theatre but the owner of

an existing building should consult us for advise and prices.

Atmospheric Conditioning Corporation
Monadnock Block Independence Square

Chicago Philadelphia

CONTROL YOUR CURTAIN FROM •

ANY POINT IN THE HOUSE I

Organ Booth or Where-

ever You Desire

SMOOTH— SILENT— COMPACT
ECONOMICAL

AUTOMATIC DEVICES CO.
17 N. 7th St. ALLENTOWN, PA.

Better Projection Pays
You Can’t Afford to Be Without

POWER’S G. E. MAZDA UNITS
or

HAHN-GOERZ LOW INTEN-
SITY LAMPS

Better projection at 50% of your
present cost of operation. Easy pay-
ment terms if desired. Write for
further details.

24 E. 8th St.
Branch

3403 Olive St.

St. LouiSf Mo.

Chicago, lU.
Branch

111 So. Capitol Ave.
Indianapolis, Ind.

No matter what your type of

projection may be—there is a

MINUSA DeLUXE
SPECIAL

that will better your reproduc-
tion.

Write for samples and
further information.

Minusa Cine Screen Co.
Bomont and Morgan

Saint Louis
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“What’s New
in Signs”

That’s the name of a new
bulletin we’ve just pub-
lished. Shows many late

sign installations in Chi-
cago. Write for a copy
today.

Your sign will be just twice
as valuable—using

Color and Motion
and the best way to get Motion
and Color is with

Flashers

make possible almost any kind of action
in an electric sign. Used on 9 such in-

stallations out of every 10.

Color Hoods

•snap over lamps of any size and produce
brilliant color. Six rich, fadeless colors,
including our new canary yellow.

ELECTRIC COMPANV

2651 West Congress St., Chicago

Also bUrs. of Motors, Flood laghting-,
and Show Window Flashers, Traffic

Controls, etc.

Write today Jor "What’s tSew in Signs"

New Cooling System
An Attraction at

Equipment Show
"^TINETY-EJGHT degrees hot outdoors
^ and everybody cool inside.

That is a situation which every theatre
man in America would like to enjoy. In
fact, among the many problems which the
theatre owners encounter none seem more
important than the dwindling box office re-

turns which come in the hot summer time.

And the small box office returns in hot
weather are due to one reason—hot
weather.
Try as they have to increase their hot

weather patronage through feature shows,
additional amusements and other things,

the theatre men have suffered materially
from uncomfortable weather conditions in

their houses. And the old bugaboo of

overhead keeps piling up just the same.
A new cooling and ventilating device at

the Milwaukee convention drew consider-
able attention because it seemed to be a
solution to the hot weather difficulties. The
new device, moderate in price, is known
as the Arctic Nu-Air Cooling and Venti-
lating system. Its headquarters are located

at 808 State Lake Building, Chicago, 111.

Scores of theatre men have already pur-
chased the Arctic systems with resultant

comfortable houses during the heat wave
which has been sweeping over the country.

Diehl Mers, manager of the Orpheum
theatre, Ottawa, 111., was one of the men
who had faith in the new system. He has
a 950 seat house with a large balcony and
a high ceiling. He could not afford a
high priced cooling and ventilating plant so

he installed an Arctic and in a recent let-

ter says

;

“It is so seldom that anyone in the show
business gets more than he contracts for

so that when he does he is tempted to go
out and tell the world about it. I want to

tell you how pleased we are with the

Arctic Nu-Air system which we installed

last week and which we have used through
one of the hottest weeks we have ever had.

We have used the Arctic Nu-Air system
for a week with the temperature at from
90 to 98 degrees. We have enjoyed full

houses and even on the hottest night.

Everyone was comfortable even to the last

row in the balcony.”

This Device Projects

Thick Opaque Objects
(Special to Exhibitors Herald)

ST. LOUIS, Mo., June 2.—

A

revolutionary method of still pic-

ture projection which may find its

way into motion pictures was
shown to delegates to the twenty-
second annual meeting of the
American Urological Association
at Hotel Chase May 22.

A sheet of specially prepared
material resembling ground glass
from a distance, but really a clear

rubber fabric based on georgette
silk and strung taut as a drum-
head was placed before the spec-
tators. The projection machine
was set a few feet behind the
screen. The windows were open
and lights in the room on.

Lantern slides, post cards, pen-
cil script, ordinary calling cards
and other opaque objects up to
three inches in thickness were
shown with exceptional clarity on
the screen. Adaption of the same
principal to motion pictures would
give clearer images, lessen con-
struction costs and eliminate eye
strain, in the opinion of doctors.

An Advertising

Service

At No Charge to the

Theatre Owner
The problem of keeping the name of your
theatre constantly before the people of your
community is solved by the advertising
service which MOTION PICTURE BUL-
LETIN offers and which requires no out-
lay of money on your part. Our Novelty
Thermometer Carries Name of Your Local
Merchant and Name of Your Theatre.

The card features photographs of well
known stars and is hand painted in four
colors. The thermometer is made by a lead-

ing manufacturer and is so accurate that it

forms a valuable addition to any home.
The card is inches wide by 7 inches
high. Our Service will not only increase

box office receipts but will also give you
the benefit of general publicity at no cost

to you.

Our salesmen do all the work. Don’t miss
the opportunity that our representative has
to offer you when calling in the near fu-

ture. Our service is prompt and reliable.

The scope of our service is nationwide and
is handled in a thoroughly business-like

manner.

We shall be glad to refer you to theatre

owners who have used this service. They
can testify to the effectiveness of the serv-
ice and the reliability of our company. We
shall also be glad to furnish bank refer-

ences,- Motion Picture Bulletin, 4472 Broad-
way, Chicago, Illinois.
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Gives Suggestions for

Remodeling Store

Room Show
A. R. BENDER, Olympic theatre,

Cleveland, Okla., writes: “I am con-

templating some improvements and
need some information. My theatre is

what is commonly called a store-room
show although the ceiling is plenty high
enough and the dirt has been excavated
so that the door goes in on a regular

slope. The building is 25x100 ft. at the

present time.
“Now what I plan to do is to run the

building back to the alley and put in a

stage. That would make the building

25x140 ft. The inside measurement of

the building is 23 ft. 9 in. Now what
I want to know is just what size stage
would be suitable for such a house?
What size the orchestra pit should be?
How large the proscenium opening
should be? I am planning to put a

basement under the stage for dressing
rooms. I would also like to know of

suitable equipment which could be used
for both heating and cooling and which
could be located in the basement under
the stage without taking up all the

available space.
“I would also like to know what the

distance should be from the stage door
to the gridiron.
“Thanking you for any information

which you may give me on the above,
and assuring you that I greatly appre-
ciate the ‘Better theatres’ section of

The HERALD."
“Better Theatres’’ in submitting this in-

quiry to Robert Boiler of Boiler Brothers,

theatre architects of Kansas City, Mo., and
members of this paper’s advisory staff, is

advised as folloivs:

“In reference to the inquiry of Mr.
A. R. Bender, of the Olympic theatre,

Cleveland, Okla., we would suggest a

stage 20 ft. to 24 ft. in depth, the full

width of the building. The proscenium
opening should be about 16 ft. or 18 ft.

in width, and 16 ft. in height, the height

from the stage floor to the gridiron may
be 34 ft.

“We would suggest if he intends to

put an organ in that the orchestra pit

be made 8 ft. in width. If not, 5 ft. will

be ample.
“I think that the most suitable equip-

ment for heating and cooling of a the-

atre like this would be a hot blast hot
air plant. This system may be so ar-

ranged that he can recirculate his air

in winter, reheating the cool air in the

auditorium by pulling same through the

heaters, and also supplying fresh ' air

from the outside.”

MASTER
GLASS BEAD

SCREENS
A MASTERPIECE SCREEN
SURFACE AND STRETCHER

Rich in Tone arid Quality
CONSTRUCTION

Pull Beaded Seamless Picture Surface,
Adjustable Cloth Border — Washable,
Wood or Steel Stretcher.

CONSTRUCTED UNDER ENTIRETY
NEW PRtNCIPIES

No Theatre Too Wide—Makes Front and
Side Seats Desirable

Write for Literature Expiaining Advantages

Manufactured by

The National Screen Company
2100 Payne Ave. CLEVELAND, OmO

Our Latest Designed Theatre

Let us completely design, build and equip your new theatre, or if you have your
own builder, we will furnish blueprints for all your requirements.

We are the only COMPLETE EQUIPPERS in this country, who will entirely
build and completely equip your house.

We furnish bonds, guaranteeing completion on the opening date. This service
costs you nothing extra and saves you all the worry.

WHY NOT GIVE US A TRIAL ON YOUR NEXT HOUSE?
We also furnish either separate or all together, ornamental plaster work, interior

decoration, draperies, carpets, furniture, theatrical scenery, drapes, rigging and
lighting effects.

UNITED STUDIOS, INC.
I,. P. I.ARSBN, Managing Art Director

30 West Lake Street Chicago, III.

Local and long-distance telephone DEARBORN 1776

Hotchkiss Flasher

PULLS THE CROWD
TO YOUR DOOR

Motorless types are noiseless and operate
without any special attention.
Border chasers that are really quiet run-
ning.
All contacts proof against wear or burn-
ing.

You can replace worn out flashers easily
and economically with the guaranteed
Hotchkiss.
Tell us your needs today.

CRAMBLET ENGINEERING
CORP.

177 Fifth St. Milwaukee, Wis.

ON HEAVY POSTER. PAPER - • .

SIXE 32 d>e36lN.X lO FT
Posjtive/u. the BEST and most ECQNOM/eAL.
advertibiTig medium, for Your theair'e.

OTHER PRICES AS FOLLOWS '.

RAPBR bAnNBF&S

MUSLIN BANNERS
25^

PA/NTED JN .O/L COLOR (Waierproof)
" IN^ OR MimE HARMONIOUS COLORS.

ILLUSTRATED MUSLIN BANNERS
thed. never failtoadraci thepasserby
Very efT.dive for Big A tiraciions- per running ft. kVO

C^hese prices donat include postage

)

PLAIN W FANCY SHOWCARDS.

^ail us t|0ur trial order9bday

H. dryfhouT
74244S.WABASH AVE.CHiCACO.ILL.

"Ifyour Business isUl worllt advertising.

Advertise it For Sale
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H. S. Leon (loft), owner of Rule theatre
at Rule, is soon going to rebuild his show-
house and promises a splendid motion pic-

ture center. ^^Daddj" J. A. Theisen runs
the Palace at Gainesville.

Introducing C. O. Rowe (left), who runs
Legion theatre at McLean, and Billy Bat-
sell, boss of Queen showhouse at Sher-
man. They say Billy ^Meals a wicked hand
of draw**; his shows draw a hand too.

Dr. E. Lee Dye, of the Olympic and Rex
theatres, Plainview, is a man with a vision.

Mrs. R. T. Hooks is owner of Select the-
atre, Mineola, Tex., and apparently is as
keen an exhibitor as the best of them.

John Victor (left) has the Queen and Mis-
sion at Abilene. He*8 a prominent West
Texas exhibitor. W. J. Wilke, of the Lib-
erty at Graham, has that happy look that
only a busy box office can produce.

THE HERALD
WINS

IN TEXAS

By H. E. N.

Pictures of a few of the several hun-

dred theatre otvners in the Lone Star

Slate, who each week look forward to

receiving the “HeraltT’ and are espe-

cially interested in the “Better Thea-

tres” section every four weeks.

’Way out West in the Panhandle, Jno. B.
W'^ebster (left), holds forth at the Pastime,
in Miami, Tex. H. M. Rogers is general
manager of the Palace, Queen and Lyric,
R. & R. theatres, at Sweetwater.

Are we happy? Well we should smile I Here,
brothers and sisters, are Art Hardin and
the Missus. Art is general manager of
Saenger's Hippodrome, Strand and Queen
theatres at Texarkana, Tex.

These champion Izaak Waltons own their

own fish pond. H. R. Chamberlain and
W. H. Powers are the owners of the Vic-

tory at Henderson. Their showhouse has
just been gone over from top to bottom.

Sam and the family. And perhaps this

man Sam L. Stokes isn’t some proud of
both of them ! Cozy theatre at Strawn
brings in the breakfast food for his healthy
youngster. Stokes owns the Cozy.

H. A. Gilliand (left), *’WiId Bull of the
Pampas,” operates the Crescent at Pampa
and does a good job of it. E. McElroy
has his hat in the ring at Lublock, where
he runs the Lyric theatre.

Thomas Donnell of the horn rimmed
glasses has the Rex and Majestic theatres

to keep him busy at Stephensville. A. W.
Phillips, who has the Grand at Tulia, has
hought a house at Silverton.

Sam Parrish (left) of Huntsville is build-

ing a 400-seat house next door to his

present theatre, the Dixie. He will have
two Powers machines. Guy Cameron got

fat on the Palace at Wortham.
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Folks, here are H. K. Griever (left), of
Pictorium theatre, Vernon, and H. D.
Hodge, Palace and Gem at Abilene.
Griever is one of them there oil magnnts;
Ho<lge is director of Texas M. P. T. O.

The gentleman with the glasses is L. D.
Bowen. He says Eastland, Tex. spells Con>
nellee theatre, and Connellee means East-
land. That's fair enough. J. S. Banner
has the Mission theatre at Colorado, Tex.

N. K. Furey (left) has the Patriot theatre
at DeKaib. Tex. Furey, by the way, is a
banker. M. M. McNeese bosses Haskell
theatre, at the town of the same name as
the showhouse.

L. L. Dunbar (left) has the Cliff-Queen
theatre at Dallas under his wing. H. E.
Youngblood of the Lyric, also at Dallas,
was formerly a well-known exhibitor of
Oklahoma, where he once held forth.

Rideout is his name and rideout he does,

as the car behind the group indicates. L. M.
Rideout is owner of Rialto theatre at Deni-
son. With him in the picture are Mrs.
Ri<leout and their son.

J. B. Looney (left) will open Queen the-
atre at Hearne, costing $20,000, with
Powers machines and Minusa screen. He
runs the Queen at Calvert. Ross S. Dor-
bandt owns the Dorbandt at Jacksonville.

Henry Sparks (sporting the fedora) runs
the Grand and Gem at Cooper. Johnny
Miller, operating Crystal theatre at Pitts-

burg, says everything is going fine in his
district and that he's all for Texas.

W. F. Kirkland (left) pins his faith in
Dreamland theatre, at Denton. He of the
wavy locks is J. B. Trout, who makes
the box office of the Liberty at Leonard
say papa by giving good shows.

H. H. Berryman (left), owner of the Ma-
jestic at Alto, is giving Lee Whitman, his

manager, a few tips on new stunts and
says everything points to a big year for
his territory in the Lone Star state.

S. G. Fry, of Star theatre, Omaha, Tex.,
sees in the Box Office Record a handy and
beneficial guide to the theatre owner. Mr.
Fry says he's for the Exhibitors Herald first,

last and all the lime.

F. R. Odle (left) is monarch of the
Palace at Meridian. R. F. Curnes of the
Palace and Dreamland theatres, Farmers-
ville, soon is going to open up a dandy
house in his home town.

Ask B. E. Lannon (left), Forney theatre,
at Forney, how everything is going and
he'll let loose this happy grin that speaks
for itself. R. D. Dixon runs the Palace
at Colorado, in Western Texas.
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Send for

This M^OR
Get Some
of These

Major Floodlights

and have
This

360

uTchigan MM^F^ESiiipniefft Company
Avenue > ^ Z Chicago ^

Write for full information

Are big profit makers for

any size theatre. They are

a drawing attraction that

beautifies your presentation
and puts you into the “big
theatre” class at very little

cost.

Design No. T103. Glass size 14x9 in.

Edgeglow
Electric Signs
An artistic, legible sign above

your ticket window is indispens-
able. The Edgeglow sign illus-

trated attracts favorable atten-
tion and makes a pleasing im-
pression.

It is illuminated with two 25-

watt standard showcase lamps
and comes equipped as shown.

Get our bulletin. Signs of
Class Made of Glass. You’ll
find it interesting.

Rawson & Evans Company
710-712 W ashington Boulevard, Chicago.

CIRCUS HERALDS
DATE STRIPS

PROGRAMS
All copy and cuts

furnished at no cost to you

EXHIBITORS PRINTING

SERVICE

Tel, Wabash 7269

845 So. Wabash Ave., CHICAGO

FREE TRIAL OFFER

Patented

Double

Disc

Shutter
No obligation

—Just send us
make of ma-
chines used.

GIVES
MORE
LIGHT-
LESS

FLICKER
—BETTER
PROJEC-
TION-
LESS
VIBRA-
TION

The Double Disc Shutter Co.
2100 Payne Ave., Film Bldg.

Cleveland, Ohio

Large Cooling Plant

Is Installed by
N. Y. Capitol

'T'HE Capitol theatre, New York, has
just completed the installation of one

of the largest theatre cooling plants in
the world. The heat of the summer
months, which is the only drawback to
indoor entertainment, will have no effect

on the cool interior of the theatre. With
the closing of the regular symphony and
operatic music, the Capitol will con-
tinue to be the high spot of summer en-
tertainment, supplemented by a cool
atmosphere that will be a relief from
the heat of the streets.

The problem of cooling the air of the
world’s largest theatre was a particularly
unique one, because of its enormous size

and seating capacity. After an extensive
study of the various types of refriger-
ating plants. Major Edward Bowes, man-
aging director, arranged with the Helmar
Air Conditioning Company for the con-
struction of a special type of plant which
will meet the required conditions.

* * *

This cooling plant is claimed to be the
largest installed in any theatre in the
world and has a capacity of 400 tons of
refrigeration. In order to build an ade-
quate foundation for the machinery,
motors, pump and coils, it was necessary
to make extensive alterations in the en-
gine rooms, fire rooms, fan roonts and
coal

,
bunkers.

For several months, a staff of expert
electrical engineers have been at work
laying out plans and arranging the in-

stallation. New York Edison Company
has brought in specially heavy cables to

carry the excessive amount of current
necessary to operate the plant. Extra
water lines have also been brought in

as well as extra meters to supply the
plant with the amount of water necessary
to condense the gas. Two gigantic
motors each weighing 11 tons, of 240
horse power, will drive the machinery.

Alterations have also been made to

the ventilating plant situated on the roof
of the Capitol. This has been enlarged
to take care of at least 50,000 cubic feet

of cooled air a minute during the warm
season. Air ducts have been extended
to reach every remote corner of the
huge theatre and it is estimated that

230,000 cubic feet of air will be cooled
per minute.

* * *

Meticulous care in the selection of

materials has been applied to the slight-

est detail throughout the installation.

Additional expense has been incurred
to obtain a special non-rust steel for the
spray nozzles which are used in the
cooling process. There are 46 of these
spray heads used which cool approxi-

mately 1,000 gallons of water per minute.
The water which returns to the cooling

coils has the heat taken out of it and
is sent back to the cooling plant a

number of degrees colder than its

original temperature.

The process of water-washing the air

removes the humidity and gives to those
in the theatre a temperature comparable
to that of an ocean breeze.

Bobby Schmidt, 6, "Comes Out"
HOLLYWOOD—Robert Schmidt, G-year-old son

of Art Schmidt, 'West Coast district manager of

Film Booking Offices, made his debut in “High
and Handsome.” in which Maurice Flynn is

featured.
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“THIS IS EXCELLENT SALES COOPERATION ”

Says Geo. DeKruif of the Exhibitors Supply Company,
speaking of

BETTER THEATRES
OF COURSE!

I am pleased to note so many
of the manufacturers whose
products we sell represented in

the advertising columns of

‘Better Theatres.’
”

BETTER THEATRES IS

PUBLISHED EVERY
FOURTH WEEK AS A

SECTION OF
EXHIBITORS HERALD.

WHETHER YOUR PRODUCT IS DISTRIBUTED THROUGH
SUPPLY DEALERS, YOUR OWN REPRESENTATIVES, OR SOLD

DIRECT—YOU NEED THE “EXCELLEN^f SALES COOPERA-

TION” BETTER THEATRES GIVES YOU.
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Motiograph Dealers
Hold Own Conclave

at Milwaukee
ISTRIBUTORS of Motiograph pro-
jectors, twenty-five in number, held

a convention and banquet of their own
during the national meeting of the
equipment association at Milwaukee.
The affair was held at the Maryland
hotel May 14 and was a huge success.
O. F. Spahr, president of Enterprise
Optical Manufacturing Company and
other members of the home organiza-
tion addressed the distributors. Sales
methods and policies were discussed and
many interesting and educational experi-
ences cited by those present.

An interesting glimpse into the early
days of the motion picture industry was
given by Mr. Spahr in sketching out-
standing developments of the company’s
growth and progress. Mr. Spahr said:

* *

“The Enterprise Optical Mfg. Co. was
organized about 1905 to manufacture
small projectors. This was before the
time of motion pictures in store front
theatres. However, these soon followed.
Then it became necessary to have a
larger machine for these places. In 1907
the Optigraph (which was the name of
our machine at that time) was replaced
by a larger equipment, the new model
being called the Motiograph. During
the following two years quite a number
of Motiographs were installed through-
out the country and in 1910 and 1911
there was a lively demand for Motio-
graph machines. At that time we were
using the inside shutter, it giving fairly
good results because it provided good
illumination on the screen. It must be
remembered that exhibitors did not re-

quire an exacting picture at that time
and furthermore it was not necessary
to operate the machine at great speed
due to the fact that the shows were
very short, running only one to three
reels of film. Naturally, as exhibitors
wanted to make the show last as long
as possible, the speed was kept down.
As time went on the popularity of mo-
tion pictures increased. As the seating
capacity of the early motion picture

houses was limited to 50 to 100 people,
the exhibitors in their desire to take
care of more people, increased the speed
of their machines, making more shows
per day, possible.

* *

In 1916 we discontinued the use of the
ball arbor, the connecting joint between
the intermittent movement and the mechan-
ism, to what was known as the sliding disc

unit. This was prompted by the high
speed which the exhibitors then required
of the machine. Also, at that time, we
discontinued the inside shutter and started
using the outside shutter. I am relating

some of the changes made in the machine
from time to time only to demonstrate to

you that the Motiograph Company has
been progressing by making changes from
time to time to fulfill the requirements of
the exhibitors as the need developed.

Shortly after 1916, we began the devel-
opment of the Motiograph DeLuxe, but
.soon found ourselves handicapped in put-
ting this on the market on account of war
conditions which then prevailed. The gov-
ernment requested us to delay this devel-
opment until after the war, which we did,

and in 1918 brought out the Motiograph
DeLuxe, which was later supplanted by
our new model Motiograph DeLuxe in

1920. You are all acquainted with our
latest equipment and are familiar with its

merits and know what it will do.

* * *

In an effort to satisfy all (you know
there are some who require speed as an
important factor while others want the

machine to run very quietly) we have
made arrangements so that the mechanism
may be equipped with either steel or fibre

gears.

The Motiograph DeLuxe has become
very popular and installations have been
made in all parts of the United States,

which has given the distributors a chance
to see exactly what the machine will do.

The projector has given such satisfactory

results wherever installed, it has proved
to be a real salesman for all our dis-

tributors.

Lip to the latter part of 1924 our facili-

ties were such that we were unable to keep
up with the orders we received. In the

beginning of 1925 some changes were made
in our administrative department and by

February 1st we had a night force operat-
ing in our factory in addition to the day
force. Running the machines night and
day for six weeks has placed us in a posi-
tion to make rather prompt delivery at this

time, and within the next 30 to 60 days we
hope to be able to ship immediately upon
receipt of order.

* !(: *

Mr. Spahr also called the attention of
his distributors to the high type of national
advertising the company is carrying on at

the present time. All of this has been
directed to emphasizing the high quality
of Motiograph projectors.

Further, Mr. Spahr stated : “I want to

congratulate the Motiograph distributors
as a whole because they have helped us
to get the machine well established and I

feel confident that if you distributors will

continue to push the equipment vigorously
during the balance of the year you will

control your just proportion of the pro-
jector sales.”

Following the convention many of the

distributors visited the Enterprise Optical
Manufacturing company’s factory in

Chicago.

Fitzpatrick-McElroy

Building Three
New Theatres

'X'HE activities of the Eitzpatrick Mc-
-*• Elroy Company continue to increase.

When Kenneth Fitzpatrick, Blair McElroy
and Emory Miller are not buying new thea-

tres they turn their attention to improving
the theatres they now have, for every
F. & M. house must measure up to the
high standard of the circuit in every way

—

and if it doesn’t it must be remodeled or
torn down and a new and up-to-date house
erected to take its place.

Just now three towns on the circuit are

being presented with new theatres to take
the place of the old ones, and it is planned
to have all three theatres ready for fall

opening. At Alpena, Michigan, on the

site of the Maltz theatre, which was de-

stroyed by fire in the spring, is arising a

1300 seat motion picture palace which will

outshine anything in that part of the state.

The opening of this house is definitely set

for Labor Day.

*

At Ludington, Michigan, a one thousand
seat modern theatre will take the place of

the old Lyric, and the latter part of August
will see its completion.

At Three Rivers, Michigan, one of the

oldest towns on the circuit, the Rex thea-

tre is operating as usual while across the

way on a site recently purchased, is being

built a new theatre to take its place. This

house in Three Rivers will be the most
elaborate motion picture theatre for a town
of its size in the state of Michigan.

The Fitspatrick McElroy Company pur-

chased a site on the main business street

50x200 feet and has already started work
on the new building, which will contain,

besides the theatre, a store and offices.

The front will be of mottled facing brick

and terra cotta window trim with cornice

of ornamental design in cream colored

finish. A canopy the entire width of the

front will project over the sidewalk.

* * *

The theatre will seat about one thousand

all on one floor, with the auditorium in

bleacher style. The main entrance will be

through vestibule and wide lobby which
will be separated from the auditorium by a

glass partition.

BAUSCH & LOME OPTICAL CO.

652 St. Paul St., Rochester, N. Y.
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Plans Completed for

$1,500,000 Warner
Bros. Theatre

"Y^ARNER Bros., producers, announced
* ^

this week they had completed plans
and were about to start building in Holly-
wood the finest first run theatre in the
world. The new house, to be known as

Warner’s Hollywood theatre, will be erect-

ed at Hollywood Boulevard and Wilcox
Avenue at a cost of $1,500,000, and is

planned to be one of the show places of
the West Coast. Title to the property
was taken last week and the plans are

being completed by Architect Landsburg,
of Los Angeles.
In announcing the new theatre, Warner

Bros, strike another blow for independence
and cast their hat into the first-run ring,

as Harry M. Warner states that the Holly-
wood house is only the first of their thea-

tres planned in big cities where they have
been unable to obtain a show for their

product. Before they are through, he
stated, they intend to lease or build thea-

tres in all big cities where first runs are
now denied them.

The Hollywood theatre has been con-
templated for some time, but Warner Bros,
would not confirm the report before, as

title to the site had not been taken and
plans were not completed. Various reports

emanating from points over the country,
Mr. Warner said, should not be credited,

as it was the company’s intention to build

only where they found it necessary, and
when they were ready to build elsewhere
they would see that their plans were made
public.

The Warren house in Hollywood will be
120 by 300 feet on a lot 196 by 300 in the

heart of Hollywood and only a stone’s

throw from Grauman’s Egyptian theatre.

It will contain many features new in thea-

tre construction.

The plans call for a structure built much
in the shape of the New York Woolworth
building with a 150 foot steel tower rising

from the roof. This tower will have at

the top a revolving beacon light with a
radius of seven miles and also contain the

largest chimes in the West to be operated
from the organ pit.

The theatre will contain a balcony and
seat all told about 3000 persons. The archi-

tecture will be Gothic. The stage will

contain a concealed tank on the order of
the New York Hippodrome which will be
used for presentations. The entire theatre

will be so built that it can be dressed anew
whenever desired by a simple changing of

lighting effects.

From the interior there will be a wind-
ing stairway to the roof and tower which
will be open to the public and give a fine

panorama view of the surrounding country
from the Pacific ocean to the high Sierras.

The stairway will have three landings and
on each landing will be a motion picture

museum containing many of the first cam-
eras and other paraphernalia, first used
when motion pictures were a new amuse-
ment.

The second floor will consist of the larg-

est ball room in the West and plans call

for a mammoth ice skating palace in the

basement. There will be a sub-cellar

which will be used for free parking, space
being provided for 400 cars which will be
taken charge of by attendants and deliv-

ered to the owner after the performance
at the door.

In fact, the whole building is to be a
mammoth temple of amusement. The
Warner’s broadcasting station, KFWB,
now located at the studio, is to be moved
to the new theatre, and two 200 foot illum-
inated towers will be constructed on the
space not occupied by the theatre.

Check Up!

How many tick-

ets have you in

stock?

Do you have to count

rolls or figure it out?

you need INVENTORY NUM-
BERED TICKETS that will tell you at a

glance exactly how many you have.

We will gladly send you samples and more

information about them.

Qlobe ‘Eckel Companij
Specialists in Tickets and Checks Since 1873

122N. I2lh SL Philadelphia, Pa.

Contrast!
That’s what good projection means—sharp, clear, contrast between

light and dark. But contrast depends on the lens.

EUiminate nuuddy, cloudy effects from your pictures by using Snap-
lite Lenses. They will inject more snap into even the poorest print,

and give better ones the clear definition and strong black and white
that audiences demand.

See your Dealer or Write direct to

KOLLMORGEN OPTICAL CORPORATION
35 Steuben St. Brooklyn, N. Y.

Makers of

SNAPUTE LENSES
AI.SO SNAPUTE JK. LENSES FOR PORTABLE MACHLNES
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Exhibitors Information and
Catalog Bureau

Many of the products listed below are advertised by reliable companies in this issue of “Better Theatres.*’ See
“Advertisers Index” before filling in coupon for information.

Free Service to Readers
of “Better Theatres”

^In the last issue ‘‘Better Theatres” increased the

^ scope of its individual service to readers through
its Elxhibitors Information and Catalog Bureau. De-
tailed information and catsJogs concerning any prod-

uct listed on these pages will be sent to any theatre

owner, manager, architect or projectionist.

^Fill in the coupon on the next page and mail it to

^ the “Better Theatres” division, Exhibitors Herald,

407 S. Dearborn street, Chicago.

^Many of the products listed by this Bureau are

^ advertised in this issue of “Better Theatres.” See
Advertisers’ Index.

^We are glad to serve you. Do not hesitate to ask

^ us for any information on equipment or problems
pertaining to the efficient operation of your theatre.

A
1 Accounting systems.

2 Accoustical Installations.

3 Adapters, carbon.

4 Adding, calculating ma-
chines.

5 Admission signs.

6 Addressing machines.

7 Advertising novelties,

materials.

8 Advertising projectors.

9 Air conditioning equip-

ment.

10 Air dome tents.

11 Aisle lights.

12 Aisle rope.

13 Alarm signals.

14 Arc lamps, reflecting.

15 Architectural service.

16 Arc regulators.

17 Artificial plants, flowers.

18 Art titles.

19 Automatic curtain con-

trol.

20 Automatic projection cut-

outs.

21 Automatic sprinklers.

B

22 Balloons, advertising.

23 Banners.

24 Baskets, decorative.

25 Bell-buzzer signal sys-

tems.

26 Blocks, pulleys, stage-

rigging.

27 Blowers, hand.

28 Booking agencies for mu-
sicians.

29 Booking agencies (state

kind).

30 Boilers.

31 Bolts, panic.

32 Booths, projection.

33 Booths, ticket.

34 Box, loge chairs.

35 Brass grills.

36 Brass rails.

37 Brokers-Theatre promo-
tion.

38 Bulletin hoards, change-
able.

c

39 Cable.

40 Cabinets.

41 Calcium lights.

42 Cameras.
43 Canopies for fronts.

44 Carbons.
45 Carbon sharpeners.
46 Carbon wrenches.
47 Cari>ets.

48 Carpet cushion.

49 Carpet cleaning com-
pound.

50 Carpet covering.
51 Cases, film shipping.

52 Cement, film.

53 Chair covers.

54 Chairs, wicker.

55 Chairs, theatre.

56 Change makers.
57 Changer overs.

58 Color hoods.
59 Coloring, lamp.
60 Color wheels.

D
61 Date strips.

62 Decorations (state kind).

63 Decorators, theatre.

64 Dimmers.
65 Disinfectants—perfumed.

66 Doors, fireproof.

67 Draperies.
68 Drinking fountains.

69 Duplicating machines.

E

70 Electric circuit testing

instruments.
71 Electric fans.

72 Electrical flowers.

73 Electric power generat-

ing plants.

74 Electric signs.

75 Electric signal and con-
trol systems.

76 Emergency lighting

plants.

77 Exit light signs.

F

78 Film cleaners.
79 Film splicing machine.
80 Film tools (state kind).

81 Film waxing machine.

82 Fire alarms.
83 Fire escapes.
84 Fire extinguishers.
85 Fire hose.
86 Fire hose reels, carts.

87 Fire proof curtains.

88 Fire proof doors.
89 Fire proofing materials.
90 Fixtures, lighting.

91 Flashlights.
92 Flashers, Electric sign.

93 Flood lighting.

94 Floorlights.
95 Floor covering.
96 Floor runners.
97 Flowers, artificial.

98 Footlights.
99 Fountains, decorative.

100 Fountains, drinking.
101 Frames-poster, lobby dis-

play.

102 Fronts, metal theatre.

103 Furnaces, coal burning.
104 Furnaces, oil burning.
105 Furniture, theatre.

106 Poises.

G
107 (Jenerators.

108 Grilles, brass.

109 Gummed labels.

110 Gypsum products.

H
111 Hardware, stage.

112 Heating system, coal.

113 Heating system, oil.

1

114 Ink, pencils for slides.

115 Insurance, Fire.

116 Insurance, Rain.
117 Interior decorating serv-

ice.

118 Interior illuminated
signs.

J

119 Janitors’ supplies.

L

120 Labels, film caution.

121 Lamps, decorative.

122 Lamp dip coloring.

123 Lamps, general Lighting.

124 Lamps, incandescent pro-
jection.

125 Lamps, reflecting arc.

126 Lamp shades.

127 Lavatory equipment, fur-
nishings.

128 Lavatory fixtures.

129 Ledgers, theatre.

130 Lenses.

131 Lights, exit.

132 Lights, spot.

133 Lighting fixtures.

134 Lighting installations.

135 Lighting systems, com-
plete.

136 Linoleum.

137 Liquid soap.

138 Liquid soap containers.
139 Lithographers.
140 Lobby display frames.
141 Lobby gazing balls.

142 Lobby furniture.
143 Lobby decorations.
144 Lubricants (state kind).
145 Luminous numbers.
146 Luminous signs, interior,

exterior.

M
147 Machines, ticket.

148 Machines, pop corn.

149 Machines, sanitary vend-
ing.

150 Make up, boxes, theatri-

151 Marble.
152 Marquise.
153 Mats, leather
154 Mats and runners.
155 Mazda projection adapt-

ers.

156 Metal lath.

157 Metal numbers, letters.

158 Metal polish.

159 Mirror, shades.

160 Motor generators.
161 Motion picture cable.

162 Musical instruments
(state kind).

163 Music publishers.

164 Music stands.

N
165 Napkins.
166 Novelties, advertising.

167 Nursery furnishings and
equipment.
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o
168 Oil burners.

169 Orcliestral pieces.

170 Orchestra pit fittings,

furnishings.

171 Organs.

172 Organ novelty slides.

173 Organ lifts.

174 Organ lights.

175 Ornamental fountains.

176 Ornamental metal work.

177 Ornamental metal thea-
tre fronts.

P

178 Paint, screen.

179 Paper drinking cups.

180 Paper towels.

181 Perfumers.

182 Photo frames.

183 Pianos.

184 Picture sets.

185 Player pianos.

186 Plastic fixtures and dec-
orations.

187 Plumbing fixtures.

188 Positive film.

189 Posters.

190 Poster frames.

191 Poster lights.

192 Poster paste.
193 Portable projectors.
194 Pottery, decorative.
195 Power generating plants.
196 Printing, theatre.
197 Programs.
198 Program covers.
199 Program signs, illu-

minated.
200 Projection lamps.

201 Projection machines.

202 Projection machine parts.

203 Projection room equip-
ment.

R
204 Radiators.

205 Radiator covers.

206 Rails, brass.

207 Rails, rope.

208 Rain insurance.

209 Rectifiers.

210 Reconstruction service.

211 Redecorating service.

212 Refiectors (state kind).

213 Refurnishing service.

214 Regulators, Mazda.

215 Reels.

216 Reel end signals.

217 Reel packing, carrying
cases.

218 Resonant orchestra plat-

form.

219 Reseating service.

220 Rewinding film.

221 Rest-room, equipment
and furnishings.

222 Rigging, stage.

223 Roofing materials.

s

224 Safes, film.

225 Scenery, stage.
226 Scenic artists’ service.

227 Screens.
228 Screen paint.
229 Seat covers.
230 Seat indicators, vacant.
231 Seats, theatres.
232 Signs (state kind).

233 Signs, parking.

234 Signals, reel end.

235 Sign fiashers.

236 Sign-cloth.

237 Sign lettering service.

238 Side walk machines, corn
poppers.

239 Slides.

240 Slide ink, pencils.

241 Slide lanterns.

242 Slide making outfits.

243 Slide mats.

244 Shutters, metal fire.

245 Soap containers, liquid.

246 Speed indicators.

247 Spotlights.

248 Stage doors-valances, etc.

249 Stage lighting equipment.
250 Stage lighting systems.
251 Stage rigging-blocks,

pulleys.
252 Stage scenery.
253 Stair treads.
254 Statuary.
255 Steei lockers.
256 Stereopticons.
257 Sweeping compounds.
258 Switchboards.
259 Switches, automatic.

T
260 Tally counters.
261 Tapestries.
262 Tax free music.
263 Telephones, inter-com-

municating.
264 Temperature regulation

system.
265 Terra Cotta.
266 Terminals.
267 Theatre accounting sys-

tems.
268 Theatre dimmers.

269 Theatre seats.

270 Tickets.

271 Ticket booths.

272 Ticket choppers.

273 Ticket holders.

274 Ticket racks.

275 Ticket selling machines.

276 Tile.

277 Tile stands.

278 Tool cases, operator’s.

279 Towels, paper.

280 Towels, cloth.

281 Trailers.

282 Transformers.

283 Tripods.
284 Turnstiles, registering.
285 Typewriters.

u
286 Uniforms.

V
287 Valances, for boxes.
288 Vases, stone.
289 Vacuum cleaners.
290 Ventilating fans.
291 Ventilating, cooling sys-

tem.
292 Ventilating systems,

complete.
293 Vending machines, soap,

towels, napkins, etc.

294 Vitrolite

w
295 Wall burlap
296 Wall leather.
297 Watchman’s Clocks.
298 Water coolers.
299 Wheels, color

USE THIS COUPON

“BETTER THEATRES” DIVISION
Exhibitors Herald

407 South Dearborn St., Chicago.

Gentlemen : I should like to receive reliable information on the items listed following

:

(Refer to Items by Number)

Remarks

Name

State

-..Theatre- City ;

Seating Capacity
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THE

PROJECTIONISTS

EXCHANGE

Robert Nelson, Badger theatre, Stough-
ton, Wis. promised to send in a contribution
for the Projectionist’s Exchange and keeps
his word with the following interesting

communication

:

“One of the most useful articles in my
tool kit is a jeweler’s loop or magnifying
glass. It may be used for examining worn
parts, such as sprockets, etc., for examin-
ing film closely, for making fine measure-

ments and many other things which come
up during the day’s work.

“They only cost about fifty cents and
may be obtained at any jewelry store”.

Roliert Nelson, Badger theatre, Stough-
ton, Wis.

^ ^

The following news story from our De-
troit correspondent may well be published
in this column for the lesson it portrays.

It reads as follows:

DETROIT, MICH. June 8.—A warning
to all motion picture projector operators
in Michigan, and one that might be heeded
in all parts of the country, is sent forth

by the Detroit Film Board of Trade fol-

lowing a severe case of blood poisoning
that sent one of the young women inspec-

tors of a local exchange to the hospital.

In the case of this inspectress, a pin

carelessly used by an operator to patch a
piece of broken film, caused a scratch as
the film was being inspected and poisoning
developed to such an extent that it was
first feared that amputation of the young
woman’s arm would be necessary.

“This pathetic story should be a lesson
to those operators who so carelessly insert
pins in the film where they are bound to
scratch the next person who unwinds the
film,” says a statement from the Detroit
Film Board of Trade.

“Not all operators are guilty of this

practice. In fact the careless ones are in

the minority and they are the ones that
should be quickly weeded out of the booths.
The exchanges report several instances

where pins are found in the films and it

is fortunate that no more serious accidents

have occurred. Let us hope that the prac-

tice will cease immediately.”

Advertised in This

BETTER THEATRES SECTION
(If you desire something not listed here, Exhibitors Information and Catalog

Bureau on the preceding page will get it for you.)

AIR CONDITIONING EQUIP.
Atmospheric Conditioning Corp.,

Lafayette Bldg., Philadelphia.

AUTOMATIC CURTAIN
CONTROL

E. J. Vallen Electrical Co.,

Akron, Ohio.
Automatic Devices Co.,

17 N. 7th St., Allentown, Pa.

CARBONS
Charles W. Phellis & Co.,

130 W. 42nd St., N. Y. C.

Hugo Reisinger
11 Broadway, New York City.

COOUNG SYSTEMS
Arctic Nu-Air Cool. & Vent. Co.

State-Lake Bldg., Chicago

DRINKING CUPS, SANITARY
Individual Drinking Cup Co.
Eiaston, Pa.

ELECTRIC FLASHERS,
COLOR HOODS

Reynolds Electric Co.,

2651 W. Congress St., Chicago

EQUIPMENT, SUPPLIES
Fulco Sales Co.
24 E. 8th St., Chicago

HEATING & VENTILATING
Supreme Heater & Ventilating

Co., 1552 Olive St., St. Louis, Mo.

LENSES
KoUmorgen Optical Corp.,

35 Steuben St., Brooklyn, N. Y.

Bausch & Lomb,
Rochester, N. Y.

LEATHER MATS
Getman Leather Products,
Oshkosh, Wis.

MARQUEES CANOPIES
Edwards Mfg. Co.
Cincinnati, O.
ProBert Sheet Metal Co.,

19 W. 8th St., Covington, Ky.

MAZDA LAMPS
National Lamp Works,
Cleveland, O.

MOTION PICTURE CABLE
Rockbestos Products Corp.,
New Haven, Conn.

NOVELTIES, ADVERTISING
Motion Picture Bulletin,

4472 Broadway, Chicago

ORGANS
Marr and Colton,
Warsaw, N. Y.
Robert Morton Organ Co.
148-150 W. 46th St.

New York City
Rudolph Wurlitzer Co.,

Cincinnati, O.

PIANOS
Baldwin Piano Co.
323 S. Wabash Ave., Chicago.

PROJECTORS
Elnterprise Optical Mfg. Co.,

564 W. Randolph St., Chicago.
Nicholas Power Co.,

90 Gold St., New York City.

REFLECTING ARC LAMPS
Warren Products Co.,

265 Canal St., New York City.

McAuley Mfg. Co.,

552 W. Adams, Chicago.

SCREENS
C. S. Wertsner & Son,
211 N. 13th St., Philadelphia.
Raven Screen Corp.,
1476 Broadway, New York
Minusa Cine Screen Co.,
Bomont at Morgan, St. Louis.

National Screen Co.
2100 Payne Ave., Cleveland.

SEATS
American Seating Co.,
14 E. Jackson, Chicago
Heywood-Wakefield
209 Washington St., Boston.

SILENCE SIGN
Rawson & Evans Co.
710 W. Washington, Chicago.

SIGN FLASHERS
Cramblet Engineering Corp.

177 5th St., Milwaukee, Wis.

SHUTTERS
Double Disc Shutter Co.

2100 Payne Ave., Cleveland.

SIGN LETTERING SERVICE
H. Dryfhout,
744 S. Wabash, Chicago.

STAGE LIGHTING EQUIPMENT
Major Equipment Co.,

360 N. Michigan, Chicago.

STAGE RIGGING, HARDWARE
James H. Channon Co.

223 W. Erie St., Chicago.

J. R. Clancy,
Syracuse, N. Y.

STAGE SCENERY
Tiffin Studio
Tiffin, Ohio.

TICKETS
Globe Ticket Co.,

122 N. 12th St., Philadelphia.

Arcus Ticket Co.,

348 N. Ashland, Chicago.

THEATRE BUILDING SERVICE
United Studios, Inc.

28 W. Lake St., Chicago.

THEATRE TELEPHONE SYSTEMS
S. H. Couch Co.,

Norfolk Downs, Mass.

TRAILERS
Exhibitors Printing Service,

845 S. Wabash Ave., Chicago

TRANSVERTERS
Hertner Electric Co.,

Cleveland, O.
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Robert morton organs are dis-

tinctively different from all other

organs. Unapproached grandeur and

beauty of tone. Greater orchestral

and theatrical resources and structur-

al improvements found in no other

instrument, make it the supreme

musical instrument of all time.

The worlds leading showmen every-

where—the most progressive exhibi-

tors, are taking advantage of the box

office value of the Robert Morton

Unit Organ.

Mail to Nearest Office:

Robert Morton Organ Co.
j

1 50 W. 46th St., New York City

845 So. Wabash Ave., Chicago, 111.

935 So. Olive St., Los Angeles, Cal.!

Berkeley, California

Send me, without obligation,

full detailsof new selling plan.

A\A 1 L.

FOR NEW SELLING PLAN “uton
Name Theatre

Searing Capacity

City--

State

liii.
“H"
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iitAPu THE BIG INCREASE IN MOTIOGRAPH DE LUXE

INSTALLATIONS THROUGHOUT THE WORLD IS

PROOF OF ITS SUPERIOR SERVICE.

Ask the Man Who Uses One
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