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IN THE CIRCUIT COURT OF THE
12™ JUDICIAL CIRCUIT, IN AND
FOR SARASOTA COUNTY, FLORIDA

Roca Labs, Inc. CASE NO. 2 0/‘/ C¢ X/ y7594<_]

Plaintiff,

VS.

Consumer Opinion Corp. and
Opinion Corp. d/b/a PissedConsumer.com

Defendants,

COMPLAINT
The Plaintiff, ROCA LABS, INC. (“Roca”), a Florida Corporation, by and through its
undersigned counsel, files this Complaint against Defendants, CONSUMER OPINION CORP., a
New York Corporation (‘Opinion™) and OPINJON CORP. d/b/a PISSEDCONSUMER.COM a

New York Corporation (*Pissed”) (Collectively herein known as “Defendants™).
JURISDICTION & VENUE

1. This is an action for injunctive relief, declaratory relief, and for damages in excess of

$15,000, exclusive of interest, costs and attorneys’ fees.

2. Venue is proper in this Honorable Court as this is an action under the Florida Deceptive
and Unfair Trade Practices Act, seeking permanent injunctive relief and an award of money
damages, including actual damages and reasonable attorneys’ fees and costs; an award of
compensatory damages under common law claim of tortious interference with a contractual

relationship; an award of compensatory damages under common law claim of tortious
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interference with a prospective relationship, an award of compensatory damages under common

law claim of defamation all stemming from conduct that occurred in Sarasota, Florida.

3. ROCA is a Florida for-profit corporation with its principal place of business at 7261 A

Tamiami Trail S, Sarasota, FL 34231.

4. Defendant CONSUMER OPINION CORP. is a New York for profit corporation with it’s
principal place of business at 1204 Avenue U, Suite 1080, Brooklyn, NY 11229. Upon
information and belief CONSUMER OPINION CORP. is the owner of the trademark Pissed
Consumer (U.S. Reg. No. 3679454) and owns and/or operates the website

“pissedconsumer.com.”

5. Defendant OPINION CORP. is a New York for profit corporation with its principal place
of business at Gravesend Neck Rd., Brooklyn, NY 11223. Upon information and belief

OPINION CORP. owns and/or operates the website “pissedconsumer.com”.

6. Pursuant to Florida Statutes Section 48.193 Florida Statutes, the Defendants are subject to
personal jurisdiction in Florida because Defendants by and through their website
pissedconsumer.com operate and engage in a business in Florida by selling services to Florida

residents and corporations.

7. Pursuant to Florida Statutes Section 48.193 Florida Statutes, the Defendants are subject to
personal jurisdiction in Florida because Defendants by and through their website
pissedconsumer.com violated Florida Deceptive and Unfair Trade Practices Act in the State of

Florida.

8. Pursuant to Florida Statutes Section 48.193 Florida Statutes, the Defendants are subject to

personal jurisdiction in Florida because Defendants by and through their website
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pissedconsumer.com are accessed and used in Florida and have committed tortious acts against

PlaintifT.

9. Pursuant to Florida Statutes Section 48.193 Florida Statutes, the Defendants are subject to
personal jurisdiction in Florida because Defendant allows users to geo-target a Florida company

by location and to post complaints via location and search via location.

10.  Pursuant to Florida Statutes Section 48.193 Florida Statutes, the Defendants are subject to
personal jurisdiction in Florida because Defendants offer a service to contact Plaintiff and other

Florida Companies in Florida to resolve alleged disputes.

1.  Pursuant to Florida Statutes Section 48.193 Florida Statutes, the Defendants are subject to
personal jurisdiction in Florida because Defendants offer a manner for companies to respond to

Complaints.

12. Pursuant to Florida Statutes Section 48.193 Florida Statutes, the Defendants are subject to
personal jurisdiction in Florida because Defendants market and sells reputation management

services to Florida companies.

I13.  Pursuant to Florida Statutes Section 48.193 Florida Statutes, Defendants are subject to
personal jurisdiction in Florida because Defendants market and sells portions of its

pissedconsumer.com homepage via its premium reviews service to Florida residents.
GENERAL ALLEGATIONS

14.  ROCA is a Florida for profit corporation that was formed in 2006 as Appealing Ventures,

Inc. It changed its name to ROCA LABS, INC. in 2009.
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5. ROCA manufactures dietary supplements (sometimes referred to a nutraceuticals) and is
the inventor of our proprietary Gastric Bypass Alternative® that is an effective weight loss

option for people who are trying to lose more than 50 pounds.

16. ROCA markets and sells its products through its website www.rocalabs.com, where

information on its products are available and consumers can purchase the product directly.

7.  Roca’s products have been safely and successfully used by tens of thousands of people as

surgery free alternative to gastric bypass.

iI8.  ROCA has made significant investments in product development and in its intellectual

property rights.

19.  ROCA owns numerous registered trademarks including: Roca Labs®, Gastric Bypass
Alternative®, Gastric Bypass Surgery Alternative®, Gastric Bypass Effect®, Gastric Bypass

Results®, Natural Gastric Bypass®, Gastric Bypass No Surgery® and Anti Cravings®.
20. ROCA’s trademarks are inherently distinctive.

21.  ROCA has monetarily invested heavily in an online marketing and advertising program

that has run in Florida and across the United States.

22.  ROCA competes with Defendants for consumers when individuals conduct online

searches on Google, Bing, Yahoo! and other search engines.

23.  ROCA relies upon its reputation and the weight loss success of its customers to generate

new business and attract new customers.

24.  In exchange for a significant discount (discounts average $800) customers contractually

agree that, regardless of their outcome, they will not speak, publish, print, blog or write
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negatively about ROCA or its products in any forum (See ROCA purchase terms attached as
Exhibit “A”).
25.  This contractual agreement would restrict ROCA's customers from posting complaints on

Defendants’ website: pissedconsumer.com.

26.  Defendants OPINION and PISSED are owners of a multifaceted Internet and service
business “PissedConsumer.com” (“Pissed Consumer™) that generates revenues from multiple
avenues including, but not limited to (1) developing, creating, publishing and marketing online
content; (2) maintaining a web platform for third party users / subscribers to post content; 3)
selling/leasing a portion of its internet sites to third parties; (4) operating a service to resolve
complaints for consumers; and (5) selling online reputation management services to individuals

and business.

27.  Defendants collectively own, operate and maintain the website “pissedconsumer.com”
(“subject website™), which according to its marketing materials is a “consumer advocacy and
customer complaint” website. (See Marketing Materials attached as Composite Exhibit

“B"). This is Defendants primary internet platform and revenue generating website.
28. Defendant, OPINION owns the registered trademark Pissed Consumer®.

29.  Pissedconsumer.com by and through Defendants, functions in part as a platform for
individuals to complain about people, products and/or businesses. Complaints have been made
on pissedconsumer.com by individuals residing in Florida and about Florida residents and

businesses.

30.  Pissedconsumer.com, by and through Defendants, co-develop complaints with users and

then assumes ownership of the content. In order for an individual to post a complaint on
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pissedconsumer.com, she must go through the following steps (See Printout of Defendants
complaint gencrator (www.pissedconsumer.com/post-complaint.html) attached as Exhibit
“C"):
A. Access the page pissedconsumer.com
B. Select the Submit Complaint button at the top of the homepage.
C. Follow a page that includes content boxes (* are mandatory boxes):
I. What happened®
2. Details* (at least 100 words)
3. Option to add images or videos and share on YouTube
4, Company*
5. Category* (this is a mandatory drop down menu)
6. Location
7. Product or Service
8. Value of loss
9. Tags
10. Radial buttons for 1 am pissed, | am neutral, or [ am pleased
11. An option to pay and make this is “premium listing™
12. An agreement to the terms and services*

13. An option to be contacted by company
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31.  Asa user writes a complaint, pissedconsumer.com, by and through Defendants, monitors
completeness and informs the user on the completeness of their complaint. A prominent display
monitors the progress. Users cannot leave certain items blank, must write a review of at least 100

words, and can select an option identifying themselves as “pissed”.

32.  Pissed consumer, by and through Defendants, also offers tips on how to write “Tips for a

Great Review” and “Tips that Will Make Your Review More Popular for Free.”

33. In essence, pissedconsumer.com, by and through Defendants, functions as a complaint
generator as it instructs or co-authors the post on its website by ensuring that users write content
in a certain manner, select from a list of business categories, fill in pre-defined information and

select radial buttons.

34.  When writing a post, users are given the option to pay for a “Premium Review.” Under
this option a user can pay Defendants a fee to have their posting prominently displayed on
pissedconsumer.com’s homepage. According to Defendants, more people see Premium

Reviews.

35.  Pissedconsumer.com, by and though Defendants, is functioning as an advertising
platform where people can pay to have their complaints seen by individuals who access the

pissedconsumer.com site and other websites and marketing programs of Defendants.

36.  Pissedconsumer.com, by and through Defendants, also provides the option for users to
have the Company in which they are complaining about contact them. According to Defendant’s
marketing materials “PissedConsumer.com Helps Consumers Get More From Consumer

Complaints.” (See Exhibit B).
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37.  Pissed Consumer describes itself as a consumer advocacy business and represents to

users that it can resolve their complaints with Companies.

38.  Defendants misleads pissedconsumer.com users into thinking that it can resolve
complaints and has a service or system to assist consumers in complaint resolution. In truth it

offers no complaint resolution services.

39. ROCA has not received any communication from Defendants attempting to mediate or

resolve complaints.

40.  Pissedconsumer.com, by and through Defendants, publishes that it is a consumer
advocacy site and that it will attempt to bring complaints to a resolution, when in truth it does

nothing.

41.  Defendants will not release the names of any of its posters to ROCA, and ROCA cannot
attempt to resolve complaints.

42.  According to their marketing materials, Pissed Consumer, by and through Defendants,
“offers a set of free tools necessary to bring customer disputes to a fast and successful resolution,
including a consumer complaint letter generator and collection of consumer tips and advice in

the site's consumer advocacy section” (See Exhibit B).

43.  In generating complaint letters Defendants are the author or at a minimum the co-author

of the content. In their marketing materials, Defendants states:

“Complaint letters still have the power to effectively bring a resolution to the problem, if they're
written in a serious and professional manner detailing the precise problem and exactly what the

consumer would like the company to do to rectify the situation, rather than simply exchanging

Y T — e
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heated words. Our free tool aims to help consumers achieve exactly that; a successful resolution

to their complaints
The computer-generated consumer complaint letters contain all vital information, including:
I. Date of the complaint filing
2. Complainant's name and address
3. Name and address of the recipient of the complaint
4, Complaint title and details

5. Information for the recipient of the complaint regarding how to proceed in resolving

the issue to the satisfaction of the complainant”
(See Exhibit B)

44.  There is essentially no difference between Defendants’ complaint letter generator and

their online complaint form.

45.  Increating a system to generate a complaint letter or a complaint form Defendants

become the co-author or developer of the user’s content.

46.  Upon completion of a posting, Defendants assumes ownership of the posting. According
to pissedconsumer.com Terms and Conditions “By posting information or content to any public
area of www.PissedConsumer.com, you automatically grant, and you represent and warrant that
you have the right to grant, to PC an irrevocable, perpetual, fully-paid, worldwide exclusive
license to use, copy, perform, display and distribute such information and content and to prepare
derivative works of|, or incorporate into other works, such information and content, and to grant

and authorize sublicenses of the foregoing. You also expressly authorize PC to share any posted
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information with third parties at PC's own discretion.” (Terms & Conditions attached as Exhibit
l‘D'!)‘

47.  Pissed Consumer, by and through Defendants, exercises the grant of this license and
develops a new and distinct version of the posting for dissemination on Twitter via its Twitter

account @PissedConsumer.

48.  Twitter is a unique social media platform, with established user guidelines, character
limits, and best practices that are separate and distinct from other social media platforms and

consumer review sites.

49.  Twitter (NYSE: TWTR) is a public company and according to public records it is not

affiliated with Defendants.

50.  Each Twitter post by Defendants is a unique statement authored and made directly by

Defendants and can be accessed by any one of Twitter’s 271 million subscribers.

51.  Pissed Consumer’s Tweets are separate and distinct from user postings on

pissedconsumer.com

52.  Tweets are sent as if they were written by Defendants from Defendant’s unique Twitter

handle @PissedConsumer.
53.  Defendants Tweets about ROCA include but are not limited to:
a. “@Rocalabs Don’t buy anything from Roca Labs they just sell a regular shake”,

b. “Doesn’t Work!!! I can’t believe I really thought this would work! Save your money”
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c. WILL NOT PROCESS PROMISED REFUND, LIED TO BY CUSTOMER

SERVICE AGENTS REGARDING PROMISED REFUND" (See Exhibit “E” Twitter

Postings).
54.  Defendants Tweets about ROCA were created and developed by Defendants.

55.  Defendant’s Tweets come directly from @PissedConsumer without any third party

attribution.

56.  In making a Tweet, Defendants may use the term @Rocal.abs and adds a tinyurl.com

link.
57. Defendants are the author/creator/developer, publisher and marketer of its Tweets.

58. Defendants, wrote, Tweeted, and published false and defamatory statements about ROCA

for their own financial gain.

59.  According to Terms and Conditions on pissedconsumer.com, users “will NOT post on PC
any defamatory, inaccurate, abusive, obscene, profane, offensive, threatening, harassing, racially
offensive, spam, or illegal material, or any material that infringes or violates another party's
rights (including, but not limited to, intellectual property rights, and rights of privacy and
publicity). You will use PC in a manner consistent with any and all applicable laws and
regulations. By posting information on PC, you warrant and represent that the information is

truthful and accurate™ (See Exhibit D).

60.  Defendants allow pissedconsumer.com users to violate its Terms and Conditions and post

defamatory, inaccurate, abusive, offensive material about ROCA on its website.

61. ROCA has contacted Defendants on numerous occasions to complain about these types

of postings, but Defendants have refused to take any action or remove these postings.
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62. Defendants continue to unfairly and maliciously publish these false, defamatory,

inaccurate, abusive, offensive material about Roca despite requests to have them removed.

63.  Defendants deliberately publishes false, defamatory, misleading, false, and inaccurate
content on pissedconsumer.com that is created by Defendants. Pissedconsumer.com publishes
that “Roca Labs has been on the market since 1988", that ROCA’s average customer has

suffered $279 in losses and that total customer losses exceed $9,500.

64.  According to Defendants more than 72,000 people have viewed the postings on

pissedconsumer.com about ROCA.

65. Defendants have developed its business to maximize the exposure of complaints to as

wide an audience as possible.
66.  Defendants monetize this audience and profits from complaints.

67. Defendants co-author with its users false and defamatory complaints about ROCA to

increase their revenue and profits.

68.  Defendants sell reputation management to companies to assist them in maintaining their

online reputation.

69.  Defendants recognize the damage that a posting on its site can have on the reputation,

brand, sales, revenue, customer base and goodwill of a company.

70.  Defendants profit off complaints that it co-authors with users by selling reputation

management services.

71. Defendants will not allow ROCA to communicate to its users unless it subscribes to

Defendant’s reputation management services.
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72.  Defendants statements about its ability to resolve complaints and act as a consumer
advocate are false and misleading as they incorrectly lead users to believe that Defendants will
help to resolve the issue complained, when in fact Defendants are using complaints to generate

new reputation management customers

73.  Defendants employees, servants, agents all acted within the course and scope of their

respective employment herein.
COUNT |
DECEPTIVE & UNFAIR TRADE PRACTICES
AGAINST CONSUMER OPINION CORP;

ROCA realleges and incorporates the allegations of paragraphs | through 73 as though
fully set forth herein and sues Defendant CONSUMER OPINION CORP (“Opinion™) for

Deceptive and Unfair Trade Practices as follows:.

74.  Pursuant to Florida Statute Section 501.204(1) as part of the Florida Deceptive and

Unfair Trade Practices Act (“FDUTPA™), it is unlawful for any party to engage in unfair or

deceptive acts or practices in the conduct of any trade or commerce.

75.  Defendant OPINION, falsely purports to serve the community as a reputable consumer

advocacy group via its website pissedconsumer.com (“subject website™)
y group P )

76.  The subject website states their purpose is to allow users to “get your whole issue

resolved and share your experience with the world.”

77.  The subject website claims that it can help bring consumer disputes to a “fast and

successful resolution” (See Exhibit B).
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78.  Instead, Defendant OPINION uses complaints to sell advertising space on its subject

website to its users and sell reputation management services to companies.

79.  Defendant OPINION states that it will contact the company against whom a complaint is

being made.

80. Defendant OPINION has never contacted ROCA to attempt to resolve any complaints
and instead, the Defendant OPINION has taken the opposite action and has rebuffed

communications from ROCA to resolve problems.

81.  Defendant OPINION further states that pissedconsumer.com “improves the interactive

relationship between corporation and consumer, thereby improving the clients' bottom line.”

82.  Defendant OPINION's subject website has done nothing to improve the relationship

between ROCA and its customers and has only hurt ROCA’s monetary profits and reputation.

83. By publishing false statements about its services on the subject website, the Defendant

OPINION engages in deceptive and unfair practices.

84.  Additionally, through their Terms and Conditions posted on their subject website
Defendant OPINION states that it “will not publish false, defamatory, inaccurate or other types

of statements.”

85.  Defendant OPINION knowingly and intentionally violates this policy and allows false,

defamatory and inaccurate statements about ROCA on its subject website.
86.  Statements on pissuedconsumer.com about ROCA include, but are not limited to:

a. This product sucks. It's expensive, horrible to drink & doesn't do nothing (See

Review #506944 by anonymous).

b. This business is a total fraud. BEWARE! (See Review #490848 by anonymous).
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87.

c. Roca Labs - Got scammed and sick from this JUNK (See Review #482648 by

anonymous).

d. Roca Labs - Run don’t walk away from this one! SCAM!! (See Review #487885
by anonymous).

e. The Company is full of lies and deceit (See Review #482585 by anonymous).

f. DO NOT TRUST THESE PEOPLE. They are CROOKS (See Review #480448

by anonymous).

g Roca Labs - Don't buy anything from Roca Lab they just sell a regular shake they

are stealing your money (See Review #475672 by anonymous).

h. | have a friend working in the warehouse of this product, he told me that is
unsanitary they don’t use gloves and hair nets to assemble the packages which comes
with containers and spoons, and the product is a fraud doesn’t work! (See Review
#475672 by anonymous).

i. Roca Labs is a SCAM (See Review #432655 by anonymous).

) Roca Labs- Product and company are PURE SCAM (See Review #413698 by

anonymous).

k. You have a better chance of feeling full if you swallowed a glass of liquid cement
and let it harden in your stomach. Do not waste your time, energy or money on them.

(See Review #413698 by anonymous).
(See Exhibit F Content/ Postings on Pissedconsumer.com)

By publishing these statements on the subject website, the Defendant OPINION violates

its own Terms and Conditions published on subject website and engages in deceptive and unfair

practices.

88.

Additionally, Defendant OPINION has made false and defamatory statements about

ROCA via Twitter. Statements include but are not limited to:

a. @RocaLabs Don’t buy anything from Roca Labs they just sell a regular shake
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b. Doesn’t Work!!! I can’t believe I rcally thought this would work! Save your

money

c. WILL NOT PROCESS PROMISED REFUND, LIED TO BY CUSTOMER
SERVICE AGENTS REGARDING PROMISED REFUND

(See Exhibit E)

89. By publishing these statements on Twitter the Defendant OPINION, engages in deceptive

and unfair practices.

90. Defendant OPINION claims that it “has been a leader in customer service and consumer
advocacy since 2006 and that it “‘operates the consumer review site PissedConsumer.com, one of

the highest ranking and best regarded consumer review sites on the Internet” (See Exhibit B).

91.  Pissedconsumer.com was in fact removed from Google’s index for violations of Google’s
policies, they have been repeatedly sued for their business practices, there are hundreds of
negative articles about Pissed Consumer online and in Ascentive v. Opinion Corp., 842 F Supp.
2d 450, Dist. Court, ED NY the Court found that aspects of Pissed Consumers business were

“troubling and perhaps unethical.”

92. By publishing false statements about its own esteem and reputation, the Defendant

OPINION, engages in deceptive and unfair practices.

93.  Defendant OPINION markets and promotes pissedconsumer.com as an unbiased
consumer review site and that it allows consumers to “make better choices” about companies and

products (See Exhibit B).

94.  The subject website is in fact a “gripe site” and is a broad forum for posting false,

inaccurate, malicious and defamatory content.
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95.  Onits face, the name “pissed consumer™ is not unbiased, but is clear statement that a

consumer is mad or “pissed” at someone or something.

96. By publishing false statements about its business purpose, Defendant OPINION engages

in deceptive and unfair practices.

97.  Defendant OPINION via its subject website claims that “Roca’s customers have lost

$9,500 and that our average customer has lost $279.00.”

98.  This information posted by Defendant OPINION is false and to the best of ROCA’s

knowledge, the Defendant OPINION has done nothing to verify the claims of any user.

99. By publishing false statements that it monitors consumer losses, determines the average

loss per customer, Defendant OPINION engages in deceptive and unfair practices.

100. Pursuant to Florida Statutes Section 501.211(1), “anyone aggrieved by a violation™ of the
FDUTPA may bring a claim under FDUTPA to enjoin a party that has violated, is violating, or is

likely to violate FDUTPA.

101.  Asa result of Defendant OPINION’s unfair and deceptive practices, ROCA has incurred

damages.

102.  Pursuant to Florida Statutes Section 501.211(2) provides that any action brought by an
aggrieved party, wherein such party has suffered a loss as a result of violation of FDUTPA, such

party may recover actual damages, plus attorneys’ fees and court costs.

WHEREFORE, Plaintiff ROCA LABS, INC. respectfully requests that this Honorable
Court declare that Defendant CONSUMER OPINION CORP‘s conduct violates FDUTPA, and
further grant temporary and permanent injunctive relief against the violating conduct, and award

ROCA LABS, INC. with an amount fair and just to account for its money damages in excess of
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one mitlion dollars ($1,000,000.00), interest, reasonable attorneys’ fees, and costs incurred

herein, and for such other relief as this court deems just and proper.

COUNT 11
DECEPTIVE AND UNFAIR TRADE PRACTICES

AGAINST OPINION CORP. D/B/A PISSEDCONSUMER.COM.

ROCA realleges and incorporates the allegations of paragraphs | through 102 as though
fully set forth herein and sues Defendant OPINION CORP. d/b/a PISSEDCONSUMER.COM

(**Pissed”) for Deceptive and Unfair Trade Practices as follows:

103.  Pursuant to Florida Statute Section 501.204(1) as part of the Florida Deceptive and
Unfair Trade Practices Act (“FDUTPA"), it is unlawful for any party to engage in unfair or

deceptive acts or practices in the conduct of any trade or commerce.

104.  Defendant PISSED falsely purports to serve the community as a reputable consumer

advocacy group via its website pissedconsumer.com (“subject website™)

105. The subject website states their purpose is to aflow users to “get your whole issue

resolved and share your experience with the world."”

106. The subject website claims that it can help bring consumer disputes to a “fast and

successful resolution™ (See Exhibit B).

107. Instead, Defendant PISSED uses complaints to sell advertising space on its subject

website to its users and sell reputation management services to companies.
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108. Defendant PISSED states that it will contact the company against whom a complaint is

being made.

109. Defendant PISSED has never contacted ROCA to attempt to resolve any complaints and
instead, the Defendant PISSED has taken the opposite action and has rebuffed communications

from ROCA to resolve problems.

110. Defendant PISSED further states that pissedconsumer.com “improves the interactive

relationship between corporation and consumer, thereby improving the clients' bottom line.”

111.  Defendant PISSED’s subject website has done nothing to improve the relationship

between ROCA and its customers and has only hurt ROCA'’s monetary profits and reputation.

112. By publishing false statements about its services on the subject website, the Defendant

PISSED engages in deceptive and unfair practices.

113. Additionally, through their Terms and Conditions posted on their subject website
Defendant PISSED states that it will not publish false, defamatory, inaccurate or other types of

statements.

114. Defendant PISSED knowingly and intentionally violates this policy and allows false,
defamatory and inaccurate statements about ROCA on its subject website.
115. Statements on pissuedconsumer.com about ROCA include, but are not limited to:
a. This product sucks. It's expensive, horrible to drink & doesn't do nothing (See
Review #506944 by anonymous).

b. This business is a total fraud. BEWARE! (See Review #490848 by anonymous).

c. Roca Labs - Got scammed and sick from this JUNK (See Review #482648 by

anonymous).
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116.

d. Roca Labs - Run don’t walk away from this one! SCAM!! (See Review #487885

by anonymous).
e. The Company is full of lies and deceit (See Review #482585 by anonymous).
f. DO NOT TRUST THESE PEOPLE. They are CROOKS (See Review #480448

by anonymous).

g. Roca Labs - Don’t buy anything from Roca Lab they just sell a regular shake they

are stealing your money (See Review #475672 by anonymous).

h. I have a friend working in the warehouse of this product, he told me that is
unsanitary they don’t use gloves and hair nets to assemble the packages which comes
with containers and spoons, and the product is a fraud doesn’t work! (See Review
#475672 by anonymous).

i Raoca Labs is a SCAM (See Review #432655 by anonymous).

je Roca Labs- Product and company are PURE SCAM (See Review #413698 by

anonymous).

k. You have a better chance of feeling full if you swallowed a glass of liquid cement
and let it harden in your stomach. Do not waste your time, energy or money on them.

(See Review #413698 by anonymous).
See Exhibit F for Content/Postings on pissedconsumer.com

By publishing these statements on the subject website, the Defendant PISSED violates its

own Terms and Conditions that it publishes on subject website and engages in deceptive and

unfair practices.

117.

Additionally, Defendant PISSED has made false and defamatory statements about ROCA

via Twitter. Statements include but are not limited to:

a. @RocaLabs Don't buy anything from Roca Labs they just sell a regular shake

b. Doesn’t Work!!! | can’t believe | really thought this would work! Save your

money
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C. WILL NOT PROCESS PROMISED REFUND, LIED TO BY CUSTOMER
SERVICE AGENTS REGARDING PROMISED REFUND

(See Exhibit E)

118. By publishing these statements on Twitter, the Defendant PISSED engages in deceptive

and unfair practices.

119. Defendant PISSED claims that it “has been a leader in customer service and consumer
advocacy since 2006 and that it “operates the consumer review site PissedConsumer.com, one of

the highest ranking and best regarded consumer review sites on the Internet” (See Exhibit B).

120. Pissedconsumer.com was in fact removed from Google’s index for violations of Google’s
policies, they have been repeatedly sued for their business practices, there are hundreds of

negative articles about Pissed Consumer online and in Ascentive v. Opinion Corp., 842 F Supp.
2d 450, Dist. Court, ED NY the Court found that aspects of Pissed Consumers business were

“troubling and perhaps unethical.”

121. By publishing false statements about its own esteem and reputation, the Defendant

PISSED engages in deceptive and unfair practices.

122. Defendant PISSED markets and promotes pissedconsumer.com as an unbiased consumer

review site and that it allows consumers to “make better choices’ about companies and products.

123.  The subject website is in fact a “gripe site” and is a broad forum for posting false,

inaccurate, malicious and defamatory content.

124.  On its face, the name “pissed consumer” is not unbiased, but is clear statement that a

consumer is mad or “pissed” at someone or something.
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125. By publishing false statements about its business purpose, Defendant PISSED engages in

deceptive and unfair practices.

126. Defendant PISSED via its subject website claims that “Roca’s customers have lost

$9,500 and that our average customer has lost $279.00.”

127.  This information posted by Defendant PISSED is false and to the best of ROCA’s

knowledge, the Defendant PISSED has done nothing to verify the claims of any user.

128. By publishing false statements that it monitors consumer losses, determines the average

loss per customer, Defendant PISSED engages in deceptive and unfair practices.

129.  Pursuant to Florida Statutes Section 501.211()), “anyone aggrieved by a violation” of the
FDUTPA may bring a claim under FDUTPA to enjoin a party that has violated, is violating, or is

likely to violate FDUTPA.

130.  As a result of Defendant PISSED's unfair and deceptive practices, ROCA has incurred

damages.

131, Pursuant to Florida Statutes Section 501.211(2) provides that any action brought by an
aggrieved party, wherein such party has suffered a loss as a result of violation of FDUTPA, such

party may recover actual damages, plus attorneys’ fees and court costs.

WHEREFORE, Plaintiff ROCA LABS, INC. respectfully requests that this Honorable
Court declare that Defendant OPINION CORP d/b/a/ PISSEDCONSUMER.COM conduct
violates FDUTPA, and further grant temporary and permanent injunctive relief against the
violating conduct, and award ROCA LABS, INC. with an amount fair and just to account for its
money damages in excess of one million dollars ($1,000,000.00), interest, reasonable attorneys’

fees, and costs incurred herein, and for such other relief as this court deems just and proper.
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COUNT Il

TORTIOUS INTERFERENCE WITH ROCA's CONTRACTUAL RELATIONSHIPS

AGAINST CONSUMER OPINION CORP;

ROCA realleges and incorporates the allegations of paragraphs | through 128 as though
fully set forth herein and sues Defendant CONSUMER OPINION CORP. (“OPINION") for

Tortious Interference with Roca’s Contractual Relationship with ROCA’s clients as follows:

120 ROCA has a valid contractual relationship with its customers to purchase weight loss

products at a significant discount.

130  As partial consideration for the discounted price, ROCA's customers contractually agree

(“subject contract”) to the following language:

“You agree that regardless of your outcome, you WILL NOT speak, publish, print, blog or write

negatively about The Product or The Company in any way.

Any violation of this provision of the Agreement is deemed a material breach and you agree that
The Company has no adequate remedy at law. You further consent to and agree to entry of an
injunction by a Court of competent jurisdiction in enforcement of your violation of this term and

condition” (See Exhibit A).

131.  The subject contract further includes a provision that the customer will pay full price for

the product should they violate this term.

132. ROCA'’s customers willingly entered into this subject contract and willingly received the

discount by making their purchase.
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133. ROCA’s terms have posted anonymously on Defendant Opinion subject website

“pissedconsumer.com” (See Exhibit F).

134. Defendant OPINION knows the identity of ROCA’s customers that have posted negative
comments on their subject website, but Defendant OPINION has refused to identify same to

ROCA.

135. ROCA has notified Defendant OPINION of the subject terms of ROCA’s contractual

relationship with its customers (See notice attached as Exhibit “I").

136. Evidence of the Defendant OPINION's knowledge of said contractual terms is further
reflected through posts on its subject website including: “EVERYONE INTERESTED IN THIS
PRODUCT PLEASE READ ROCA LABS terms and conditions agreement that they claim
everyone must agree to when ordering the product!!!!!t MANY fees involved, such as the
agreement NOT to COMMENT NEGATIVELY OR full price of product will be due which is
$1,580, disputing future transactions (with your debit/credit card) fee up to $3,200 and
commenting negatively on web defamation/slander fee of $100,000! 1111111111111 (See Review

#485660 by anonymous part of Composite Exhibit F).

137. Defendant OPINION intended to convince and induce ROCA’s customers to breach their
contract with ROCA by posting negative comments on their subject website and in exchange

Defendant OPINION represented it would resolve the customer’s problem with ROCA.

138. Defendant OPINION encouraged ROCA's customers to *“get your whole issue resolved

and share your experience with the world” in direct breach of ROCA’s contractual relationship.

139. Defendant OPINION in fact announced to the world via Twitter statements about ROCA,

but did nothing to resolve the issue between ROCA and its customers.
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140. Defendant OPINION was not authorized nor has any legal right to claim privilege for

inducing the breach of ROCA and its customers valid contractual agreement.

141.  As a direct and proximate result of the Defendant OPINION’s actions, ROCA's

customers breached their valid contract by placing negative postings on pissedconsumer.com.

142.  Asadirect and proximate result of the Defendant OPINION’s intentional and unjustified

interference, ROCA has suffered non-monetary and monetary damages.

WHEREFORE, Plaintiff ROCA LABS, INC. respectfully requests that this Honorable
Court declare that Defendant CONSUMER OPINION CORP. has tortiously interfered with
ROCAa’s valid contractual relationship with its customers, and further grant temporary and
permanent injunctive relief against the violating conduct, and award ROCA LABS, INC. with an
amount fair and just to account for its money damages in excess of one million dollars
($1,000,000.00), interest, reasonable attorneys’ fees, and costs incurred herein, and for such

other relief as this court deems just and proper.
COUNTIV

TORTIOUS INTERFERENCE WITH ROCA's CONTRACTUAL RELATIONSHIPS

AGAINST OPINION CORP. D/B/A PISSEDCONSUMER.COM.

ROCA realleges and incorporates the allegations of paragraphs 1 through 142 as though
fully set forth herein and sues Defendant OPINION CORP d/b/a PISSEDCONSUMER.COM

(“Pissed”) for Tortious Interference with ROCA's Contractual Relationship with ROCA’s clients

as follows:

143. ROCA has a valid contractual relationship with its customers to purchase weight

loss products at a significant discount.
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144, As partial consideration for the discounted price, ROCAs customers contractually

agree to the following language (*‘subject contract™):

“You agree that regardless of your outcome, you WILL NOT speak, publish, print, blog or write

negatively about The Product or The Company in any way.

Any violation of this provision of the Agreement is deemed a material breach and you agree that
The Company has no adequate remedy at law. You further consent to and agree to entry of an
injunction by a Court of competent jurisdiction in enforcement of your violation of this term and

condition” (See Exhibit A).

145.  The subject contract further includes a provision that the customer will pay full price for

the product should they violate this term.

146. ROCA'’s customers willingly entered into this contract and willingly received the

discount by making their purchase.

147. A number of ROCA's customers, have posted anonymously on Defendant PISSED

subject website “pissedconsumer.com” (See Exhibit F).

148.  Defendant PISSED knows the identity of ROCA’s customers that have posted negative
comments on their subject website, but Defendant PISSED has refused to identify same to

ROCA.
149. ROCA notified Defendant PISSED of the subject terms of ROCA’s contractual

relationship with its customers (See Exhibit “I'")

150. Evidence of the Defendant PISSED knowledge of said contractual terms is further
reflected through posts on its subject website including: “EVERYONE INTERESTED [N THIS

PRODUCT PLEASE READ ROCA LABS terms and conditions agreement that they claim
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everyone must agree to when ordering the product!!!!!! MANY fees involved, such as the
agreement NOT to COMMENT NEGATIVELY OR full price of product will be due which is
$1,580, disputing future transactions (with your debit/credit card) fee up to $3,200 and
commenting negatively on web defamation/slander fee of $100,0001111111111110111» (See Review

#485660 by anonymous in Exhibit F).

151.  Defendant PISSED intended to convince and induce ROCA’s customers to breach their
contract with ROCA by posting negative comments on their subject website and in exchange

Defendant PISSED misrepresented it would resolve the customer’s problem with ROCA.

152.  Defendant PISSED encouraged ROCA’s customers to “get your whole issue resolved and

share your experience with the world” in direct breach of ROCA’s contractual relationship.

[53.  Defendant PISSED in fact announced to the world via Twitter statements about ROCA,

but did nothing to resolve the issue between ROCA and its customers.

154.  Defendant PISSED was not authorized nor has any legal right to claim privilege for

inducing the breach of ROCA and its customers valid contractual agreement.

I55.  Asa direct and proximate result of the Defendant PISSED's actions, ROCA’s customers

breached their valid contract by placing negative postings on pissedconsumer.com.

156.  As a direct and proximate result of the Defendant PISSED’s intentional and unjustified

interference, ROCA has suffered non-monetary and monetary damages.

WHEREFORE, Plaintiff ROCA LABS. INC. respectfully requests that this Honorable
Court declare that Defendant OPINION CORP d/b/a PISSEDCONSUMER.COM has tortiously
interfered with ROCA'’s valid contractual relationship with its customers, and further grant

temporary and permanent injunctive relief against the violating conduct, and award ROCA
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LABS, INC. with an amount fair and just to account for its money damages in excess of one
million dollars ($1,000,000.00), interest, reasonable attorneys’ fees, and costs incurred herein,

and for such other relief as this court deems just and proper.
COUNT V

TORTIOUS INTERFERENCE WITH A PROSPECTIVE ECOMONIC RELATIONSHIP

AGAINST CONSUMER OPINION CORP;

ROCA realleges and incorporates the allegations of paragraphs 1 through 156 as though
fully set forth herein and sues Defendant CONSUMER OPINION CORP (“Opinion™) for

Tortious Interference with ROCA’s Prospective Economic Relationships as follows:

157. ROCA derives it revenues through online sales of it product to consumers looking to lose

weight.

158. ROCA has an actual prospective economic relationship with internet users that search for

ROCA and its products on search engines.

159. ROCA’s consumer view the prominent internet displays of Defendant OPINION via its
subject website, pissedconsumer.com, Tweelts posted by Pissed Consumer, and other social

media postings (Facebook, YouTube, etc.) and/or visit pissedconsumer.com.

160. ROCA had an actual prospective economic relationship with numerous consumers
including but not limited to: Roger Mealey, Jr., Shellie Brady, Angela Hamage, LaTanya

Barreno, Roswitha Stone, and Kim Tarmann (collectively “Interfered Customers™).

161. Defendant OPINION is aware of the existence of ROCA's prospective economic

relationship with internet users who desire to purchase ROCA'’s weight loss products.
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162. Defendant OPINION, by and through its agents, servants, employees, whom acted within
the course and scope of their employment, intentionally solicit and interfere with ROCA’s
prospective economic relationship with customers by actively soliciting, and then co-authoring

negative posts and tweets against ROCA on its subject website.

163.  Defendant OPINION generates revenues from multiple avenues including, but not
limited to (1) developing, creating, publishing and marketing online content; (2) maintaining a
web platform for third party users / subscribers to post content; (3) selling/leasing a portion of its
internet sites to third parties; (4) operating a service to resolve complaints for consumers; and (5)

selling online reputation management services to individuals and business economic gain.

164. Interfered Customers have refused to order or cancelled orders from ROCA as a direct
and proximate result of Defendant OPINION's intentional interference with said relationships

via Defendant OPINION's negative postings against ROCA on its subject website and Tweets.

165. The Interfered Customers indicated their willingness to purchase weight loss products

from ROCA (i.e. enter purchase order agreements).

166. ROCA would have sold products to the Interfered Customers (entered into our purchase
order agreement), however the Interfered Customers indicated that they would not purchase
ROCA's products because negative reviews on Defendant OPINION's subject website or Tweets

by Defendant.

167. Defendant OPINION was not authorized nor has any legal right to claim privilege for

inducing the disruption of ROCA and its prospective customers economic relationship.

168.  As a direct and proximate result of the Defendant OPINIONS intentional and unjustified

interference, ROCA has suffered non-monetary and monetary damages.
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WHEREFORE, Plaintiff ROCA LABS, INC. respectfully requests that this Honorable
Court declare that Defendant CONSUMER OPINION CORP. has intentionally
disrupted/interfered with Roca’s prospective economic relationships, and further grant temporary
and permanent injunctive relief against the violating conduct, and award ROCA LABS, INC.
with an amount fair and just to account for its money damages in excess of one million dollars
($1,000,000.00), interest, reasonable attorneys’ fees, and costs incurred herein, and for such

other relief as this court deems just and proper.
COUNT Vi

TORTIOUS INTERFERENCE WITH A PROSPECTIVE ECOMONIC RELATIONSHIP

AGAINST OPINION CORP;
ROCA realleges and incorporates the allegations of paragraphs | through 168 as though

fully set forth herein and sues Defendant OPINION CORP d/b/a PISSEDCONSUMER.COM
(“Pissed™) for Tortious Interference with ROCA’s Prospective Customer Economic

Relationships as follows:

169. ROCA derives it revenues through online sales of it product to consumers looking to lose

weight.

170. ROCA has an actual prospective economic relationship with internet users that search for

ROCA and its products on search engines.

171. ROCA’s consumer view the prominent internet displays of Defendant PISSED via its
subject website, pissedconsumer.com, Tweets posted by Defendants, and other social media

postings (Facebook, YouTube, etc.) and/or visit pissedconsumer.com.
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172. ROCA had an actual prospective economic relationship with numerous consumers
including but not limited to: Roger Mealey, Jr., Shellie Brady, Angela Harnage, LaTanya

Barreno, Roswitha Stone, and Kim Tarmann (collectively “Interfered Customers™).

173. Defendant PISSED is aware of the existence of ROCA's prospective economic

relationship with internet users who desire to purchase ROCA’s weight loss products.

174. Defendant PISSED, by and through its agents, servants, employees, whom acted within
the course and scope of their employment, intentionally solicit and interfere with ROCA’s
prospective economic relationship with customers by actively soliciting, and then co-authoring

negative posts and tweets against ROCA on its subject website.

175. Defendant PISSED generates revenues from multiple avenues including, but not limited
to (1) developing, creating, publishing and marketing online content; (2) maintaining a web
platform for third party users / subscribers to post content; (3) selling/leasing a portion of its
internet sites to third parties; (4) operating a service to resolve complaints for consumers; and (5)

selling online reputation management services to individuals and business economic gain.

176. Interfered Customers have refused to order or cancelled orders from ROCA as a direct
and proximate result of Defendant PISSED’s intentional interference with said relationships via

Defendant PISSED’s negative postings against ROCA on its subject website and Tweets.

177.  The Interfered Customers indicated their willingness to purchase weight loss products

from ROCA (i.e. enter purchase order agreements).

178.  ROCA would have sold products to the Interfered Customers (entered into our purchase
order agreement), however the [nterfered Customers indicated that they would not purchase

ROCA's products because negative reviews on Defendant PISSED's subject website or Tweets.
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179. Defendant PISSED was not authorized nor has any legal right to claim privilege for

inducing the disruption of ROCA and its prospective customers economic relationship.

180. As a direct and proximate result of the Defendant PISSED’s intentional and unjustified

interference, ROCA has suffered non-monetary and monetary damages.

WHEREFORE, Plaintiff ROCA LABS, INC. respectfully requests that this Honorable Court
declare that Defendant OPINION CORP d/b/a PISSEDCONSUMER.COM has intentionally
disruptedfinterfered with Roca’s prospective economic relationships, and further grant temporary
and permanent injunctive relief against the violating conduct, and award ROCA LABS, INC.
with an amount fair and just to account for its money damages in excess of one million dollars
($1,000,000.00), interest, reasonable attorneys’ fees, and costs incurred herein, and for such

other relief as this court deems just and proper.

COUNT V1

DEFAMATION AGAINST CONSUMER OPINION CORP via Pissedconsumer.com;

Roca realleges and incorporates the altegations of paragraphs | through 180 as though
fully set forth herein and sues Defendant CONSUMER OPINION CORP. (“OPINION") for

Defamation via Pissedconsumer.com as follows:
181.  Statements that tend to injure one’s business may be charged as defamatory.

182. Communications that describe one’s conduct, characteristics or condition as incompatible

with the appropriate exercise of one’s business or trade qualifies as defamation per se.

I183. The statements which were co-authored or generated by Defendant OPINION via their

subject website “pissedconsumer.com”, which impute the unsatisfactory conduct, characteristics
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and conditions of ROCA constitute defamatory statements concerning ROCA per se. See

paragraph 88 herein for said statements.

184. The variety of statements co-authored or generated by Pissed Consumer as detailed in

Paragraph 88 herein are false in their entirety.

185. Al of the false statements as detailed in Paragraph 88 herein are defamatory and libelous

on their face.

[86. Defendant OPINION further states that “Roca’s customers have lost $9,500 and that our
average customer has lost $279.00.” This statement is made by Defendant OPINION without

any knowledge of actual losses.

187. According to Defendant OPINION’s subject website “as a rule it does not edit, confirm

or vet the content of users posts for accuracy.”

188. ROCA has suffered significant loss of reputation as well as business opportunities as a
direct and proximate result of Defendant OPINION's false, reckless, wrongful and malicious

statements.

189. ROCA’s losses include, without limitation, the failure of ROCA to sell its product to
numerous identifiable potential customers as well as significant lost revenues from other

potential customers.

190. The above alleged statements contained in paragraph 88 herein were seen and read by

potentially millions of people who reside in Florida and elsewhere.

191.  Defendant OPINION authored, co-authored, generated or published these statements with

the knowledge that they were false or with reckless disregard as to their truth and falsity.
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192. In the event that Defendant OPINION is a considered to be a media outlet, it is alleged
that Defendant OPINION acted without reasonable care as to the truth or falsity of its statements,

and that actual damages were sustained by ROCA.

WHEREFORE, Plaintiff ROCA LABS, INC. respectfully requests that this Honorable
Court declare that Defendant CONSUMER OPINION CORP. has defamed ROCA, and further
grant temporary and permanent injunctive relief against the violating conduct, and award ROCA
LABS, INC. with an amount fair and just to account for its money damages in excess of one
million dollars ($1,000,000.00), interest, reasonable attorneys’ fees, and costs incurred herein,

and for such other relief as this court deems just and proper.

COUNT vIII

DEFAMATION AGAINST OPINION CORP via Pissedconsumer.com

ROCA realleges and incorporates the allegations of paragraphs | through 192 as though
fully set forth herein and sues Defendant OPINION CORP d/b/a PISSEDCONSUMER.COM

(“Pissed”) for Defamation via Pissedconsumer.com as follows:
193. Statements that tend to injure one’s business may be charged as defamatory.

194. Communications that describe one’s conduct, characteristics or condition as incompatible

with the appropriate exercise of one’s business or trade qualifies as defamation per se.

195.  The statements which were co-authored or generated by Defendant PISSED via their
subject website “pissedconsumer.com”, which impute the unsatisfactory conduct, characteristics
and conditions of ROCA constitute defamatory statements concerning ROCA per se. See

paragraph 88 herein for said statements.
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196. The variety of statements co-authored or generated by Pissed Consumer as detailed in

Paragraph 88 herein are false in their entirety.

197.  All of the false statements as detailed in Paragraph 88 herein are defamatory and libelous

on their face.

198. Defendant PISSED further states that “Roca’s customers have lost $9,500 and that our
average customer has lost $279.00.” This statement is made by Defendant PISSED without any

knowledge of actual losses.

199.  According to Defendant PISSED’s subject website “as a rule it does not edit. confirm or

vet the content of users posts for accuracy.”

200. ROCA has suftered significant loss of reputation as well as business opportunities as a
direct and proximate result of Defendant PISSED’s false, reckless, wrongful and malicious

statements.

201. ROCA'’s losses include, without limitation, the failure of ROCA to sell its product to
numerous identifiable potential customers as well as significant lost revenues from other

potential customers.

202. The above alleged statements contained in paragraph 88 herein were seen and read by

potentially millions of people who reside in Florida and elsewhere.

203. Defendant PISSED authored, co-authored, generated or published these statements with

the knowledge that they were false or with reckless disregard as to their truth and falsity.

204. In the event that Defendant PISSED is a considered 1o be a media outlet, it is alleged that
Defendant PISSED acted without reasonable care as to the teuth or falsity of its statements, and

that actual damages were sustained by Roca.
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WHEREFORE, Plaintiff ROCA LABS, INC. respectfully requests that this Honorable
Court declare that Defendant OPINION CORP d/b/a/ PISSEDCONSUMER.COM has defamed
ROCA, and further grant temporary and permanent injunctive relief against the violating
conduct, and award ROCA LABS, INC. with an amount fair and just to account for its money
damages in excess of one million dollars ($1,000,000.00), interest, reasonable attorneys’ fees,

and costs incurred herein, and for such other relief as this court deems just and proper.

COUNT IX

DEFAMATION AGAINST CONSUMER OPINION CORP (via Twitter)
ROCA realleges and incorporates the allegations of paragraphs | through 204 as though
fully set forth herein and sues Defendant CONSUMER OPINION CORP. (“OPINION") for

Defamation via Twitter as follows:
205. Statements that tend to injure one’s business may be charged as defamatory.

206. Communications that describe one’s conduct, characteristics or condition as incompatible

with the appropriate exercise of one’s business or trade qualifies as defamation per se.

207. The statements which were authored by Defendant OPINION and placed on Twitter,
which impute the unsatisfactory conduct, characteristics and conditions of ROCA constitute

defamatory statements concerning ROCA per se.

208.  These statements as previously detailed in Paragraph 53 herein, include but are not

limited to:

a. @RocaLabs Don’t buy anything from Roca Labs they just sell a regular shake

b. Doesn’t Work!!! I can’t believe | really thought this would work! Save your

money
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c. WILL NOT PROCESS PROMISED REFUND, LIED TO BY CUSTOMER
SERVICE AGENTS REGARDING PROMISED REFUND

(See Exhibit E)
209. The statements authored and Tweeted by Defendant OPINION are false in their entirety.

210.  All of the false statements are defamatory and libelous on their face.

211.  To the best of ROCA’s knowledge Defendant OPINION has never purchased products
from ROCA, tested or tried any of our products, had any communication with anyone at ROCA

about ordering our products, or have been refused a refund.

212. ROCA has suffered significant loss of reputation as well as business opportunities as a
direct and proximate result of Defendant OPINION's false, reckless. wrongful and malicious

statements.

213. The losses include, without limitation, the failure of ROCA to sell its product to
numerous identifiable potential customers as well as significant lost revenues from other

potential customers.

214.  The above alleged statements were seen and read by potentially millions of people who

reside in Florida and elsewhere.

215. Defendant OPINION made these statements with the knowledge that they were false or

with reckless disregard as to their truth and falsity.

216. Inthe event that Defendant OPINION is a considered to be a media outlet, it is alleged
that Defendant OPINION acted without reasonable care as to the truth or falsity of its statements,

and that actual damages were sustained by ROCA.
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WHEREFORE, Plaintiff ROCA LABS, INC. respectfully requests that this Honorable
Court declare that Defendant CONSUMER OPINION CORP. has defamed ROCA and further
grant temporary and permanent injunctive relief against the violating conduct, and award ROCA
LABS, INC. with an amount fair and just to account for its money damages in excess of one
million dollars ($1,000,000.00), interest, reasonable attorneys’ fees, and costs incurred herein,

and for such other relief as this court deems just and proper.

COUNT X

DEFAMATION AGAINST OPINION CORP (via Twitter)

ROCA realleges and incorporates the allegations of paragraphs 1 through 216 as though fully set
forth herein and sues Defendant OPINION CORP d/b/a PISSEDCONSUMER.COM (“Pissed™)

for Defamation via Twitter as follows:
217.  Statements that tend to injure one’s business may be charged as defamatory.

218. Communications that describe one’s conduct, characteristics or condition as incompatible

with the appropriate exercise of one’s business or trade qualifies as defamation per se.
pprop q p

219.  The statements which were authored by Defendant PISSED and placed on Twitter, which
impute the unsatisfactory conduct, characteristics and conditions of ROCA constitute defamatory

statements concerning ROCA per se.

220. These statements as previously detailed in Paragraph 53 herein, include but are not

limited to:

a. @Rocalabs Don’t buy anything from Roca Labs they just sell a regular shake
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b. Doesn't Work!!! | can’t believe I really thought this would work! Save your

money

c. WILL NOT PROCESS PROMISED REFUND, LIED TO BY CUSTOMER
SERVICE AGENTS REGARDING PROMISED REFUND

(See Exhibit E)
221.  The statements authored and Tweeted by Defendant PISSED are false in their entirety.

222.  All of the false statements are defamatory and libelous on their face.

223.  To the best of ROCA’s knowledge Defendant PISSED has never purchased products
from ROCA, tested or tried any of our products, had any communication with anyone at ROCA

about ordering our products, or have been refused a refund.

224. ROCA has suffered significant loss of reputation as well as business opportunities as a
direct and proximate result of Defendant PISSED’s false, reckless, wrongful and malicious

statements.

225.  The losses include, without limitation, the failure of ROCA to sell its product to
numerous identifiable potential customers as well as significant lost revenues from other

potential customers.

226. The above alleged statements were seen and read by potentially millions of people who

reside in Florida and elsewhere.

227.  Defendant PISSED made these statements with the knowledge that they were false or

with reckless disregard as to their truth and falsity.
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228. Inthe cvent that Defendant PISSED is a considered to be a media outlet, it is alleged that
Defendant PISSED acted without reasonable care as to the truth or falsity of its statements, and

that actual damages were sustained by ROCA.

WHEREFORE, Plaintiff ROCA LABS, INC. respectfully requests that this Honorable
Court declare that Defendant OPINION CORP d/b/a PISSEDCONSUMER.COM has defamed
ROCA, and further grant temporary and permanent injunctive relief against the violating
conduct, and award ROCA LABS INC. with an amount fair and just to account for its money
damages in excess of one million dollars ($1,000,000.00), interest, reasonable attorneys’ fees,

and costs incurred herein, and for such other relief as this court deems just and proper.

COUNT XII
DECLARATORY RELIEF AGAINST DEFENDANTS
ROCA, by and through undersigned counsel, seek declaratory judgment relief

pursuant to Chapter 86 of the Florida Statutes, prevailing Florida law, against Defendants and

they re-allege all preceding paragraphs herein and state:
229. This is an action for declaratory relief pursuant to Florida Statutes Section 86.01 1.
230. There is a bona fide, actual, present practical need for declaratory relief pursuant to

Florida Statutes Section 86.011 and present controversy with ascertainable facts between the

parties herein.

231. The Defendants, by and through their agents, servants and employees, own, maintain and

control the website pissedconsumer.com.
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232. The Defendants, by and through their agents, servants, and employees have authored, co-
authored and/ or co-developed negative complaints with users against ROCA and then the

Defendants assume ownership of the content via pissedconsumer.com and Twitter.

233. The Defendants, by and through their agents, servants and employees fail to verify their
posted negative internet content against ROCA that Defendants authors, co-authors and/or co-

develops via pissedcomsumer.com and Twitter.

234. The Defendants have intentionally tortiously interfered with both ROCA’s contractual

relationship with existing customers and its economic relationship with potential customers.

235. The Defendants conduct has directly and proximately caused ROCA to continue to

accrue monetary damages and present ongoing damages to ROCA'’s reputation.

236. ROCA is in doubt as to their rights and obligations under Florida Statute Section
501.204(1) as part of the Florida Deceptive and Unfair Trade Practices Act (“FDUTPA ) and
ROCA is in need of a present declaration of the applicability and/or preclusion of said Statute

against Defendants herein and their rights under Florida law.

237. ROCA is in doubt as to their rights under FDUTPA and Florida law and is in need of a
present declaration whether Defendants conduct alleged herein constitutes false and misleading

advertising against ROCA.

238. ROCA is in doubt as to their rights under Florida law and is in need of a present
declaration whether Defendants conduct alleged herein tortiously interfered with ROCA'’s

contractual agreements with their customers.
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239. ROCA is in doubt as to their rights under Florida law and is in need of a present
declaration whether Defendants conduct alleged herein tortiously interfered with ROCA’s

prospective economic relationship with potential customers.

240. ROCA is in doubt as to their rights under Florida law and is in need of a present

declaration whether Defendants defamed ROCA per se.

24). There is a bona fide, actual dispute between the parties based on the Defendants
refusal to cease and desist it's conduct after ROCA has requested same.

242.  There is a bona fide, actual dispute between the parties based on the Defendants

refusal to provide the alleged “dissatisfied customer” information to ROCA so that ROCA can

verify the veracity of said content.
243, There is a bona fide, actual dispute between the parties whether the Defendants in

Fact author, co-author and/or develop the negative content against ROCA via

pissedconsumer.com and Twitter.

244. ROCA seeks relief in order to enforce contractual/legal rights and not to merely seek

legal advice from this Honorable Court.

245. ROCA'’s right to recovery is dependent upon the Court’s finding of facts and/or

application of same to Florida law.

246. As aresult of this dispute, it has become necessary for the Plaintiff, Roca, to retain services

of counsel.

247. Defendants are obligated to pay a reasonable fee for the undersigned services in bringing

this action, plus necessary costs.
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248. Defendants’ interests in this declaration of rights are actual, present, adverse and

antagonistic of fact and/or law to ROCA's interests.

WHEREFORE Plaintiff, ROCA, requests the Court to:

a. Take jurisdiction of the subject matter and parties hereto.
b. Determine applicable law, including the provision of Florida Statutes that apply to the
parties.

c. Declare that the Defendants have violated FDUTPA against ROCA.

d. Declare that the Defendants have intentionally tortiously interfered with ROCA's

contractual agreements with customers.

e. Declare that the Defendants have intentionally tortiously interfered with ROCA’s

economic relationship with consumers.

f. Declare that the Defendants have defamed ROCA.

g Declare that ROCA has suffered economic damages as proximate result of Defendants
conduct.
h. Declare that ROCA is entitled to attorneys’ fees and costs against the Defendants and

determine the amounts thereto.

i. Declare that ROCAs are entitled to award of monetary damages and determine the

amounts thereto;

J- Declare that Defendants cease and desist their conduct against ROCA and for them to

remove all negative content from their website and twitter.
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k. Declare that Defendants provide the names and addresses of all alleged ROCA customers

who have helped in posting negative content on Defendants website.
l. Award damagcs, interest, and taxable costs against Defendants.
m Award any other relicf this Court deems just and proper against the Defendants.

WHEREFORE, Plaintiff ROCA further demands entry of judgment against Defendants

for all damages, attomeys’ fecs, and costs.

Roca Labs, Inc. Nicole Freedlander, P.A.
P.0O. Box 7898 P.O. Box 402653

Delray Beach, FL 33482-7898 Miami Beach, FL 33140
Tel. 305-998-6150 Tel. 305-674-4844

Fax 954-341-5215

—C ‘
By: By: J\//_/fl( £

Paul Berger, Esq. Nicole Freedlander, Esq.
FL Bar No. 4413 FL Bar No. 2150
Legal5@rocalabs.com nicolc@freedlanderlaw.com
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EXHIBIT A
ROCA PURCHASE TERMS
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PERSONAL TERMS CONDITIONS &
DISCLAIMERS AGREEMENT

USV2.0 June 2014

o Roca Labs believes that all means are Kosher in thefat fight and the “straight in your face" attitude is
the only way: Fat is Unhealthy & Ugly. if you feel insulted, you should not consider buying.

e The Roca Labs Mixture ALWAYS works in limiting stomach space and itis UP TO YOU to decide on
dosage and frequency, to serveffeed yourself small food quantities and avoid any fatty or high calorie
foods in a similar fashion to post bariatric surgery. Success depends on following Instructions and
being tuned to Suggested Use.

¢ Youmay choose to pay the full $1,580 price (“Full Price”) for the Procedure or enjoy a “Subsidy”
based on Terms such as: devotion to losing weight, making timely payments, approaching Roca Labs
first and never be responsible for commenting anywhere negatively in any fashion. Failure to comply
* and you agree to pay immediately the Full Price and face legal demand for damages in the State of
Florida.

* Roca Labs loves rewarding for success so failure is not rewarded and Money Back policyis for
proven success only - no retums are accepted once ordered.

¢ Health Application questions can only detect obvious factors to deny you the purchase of the
procedure but can NOT pertain or cover your PERSONAL medical or psychological obstacles.

‘e The Procedure is VERY STRONG but your mind is stronger. You commitment to follow Instructions
and be tuned to Suggested Use is crucial. Unless you can call yourself “Fat” and feel that fat is ugly,
we don't think you should buy the Procedure.

* Resuits may vary and mainly depends on your commitment and medical condition. Before purchasing
you should check Instructions, Suggested Use, Side Effects and consult with your doctor if necessary.
. Statements, other than clinical, have not been evaluated by the Food and Drug Administration. Tiis
product is notintended to diagnose, treat, cure, or prevent any disease.
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This website, through the manufacturer and/or the distributor, jointly and individually (“The Website" or “The
Company" or “We") are marketing The Company's products and offerings, which include, but are not limited
to, the Roca Labs Procedure (“Procedure”) and support services (“Support’). The Procedure and Support
are available to Purchasers (“The Customer” or “You"), under all of the following personal terms, conditions

~ and disclaimers (“Terms”) and on these terms alone. Everything that The Company represents in the Terms
and conditions or on The Website is accurate to the best of Company's knowledge. Customer will print and
save the Agreement. You agree that the use of The Website is at your sole risk. Neither The Website, nor any
of The Company's officers, directors, employees, agents, third party content providers, merchants, sponsors,
licensors, contractors or affiliates warrants that The Website will be error-free or uninterfupted. The Company
. is clear that results depend on YOU and therefore DOES NOT guarantee any personal result or.outcome

_ resulting from the use of this Website, The Procedure or Support.

YOU ACKNOWLEDGE THAT YOU HAVE CAREFULLY READ THE TERMS BEFORE MAKING A
PURCHASE AND AGAIN PRIOR TO USING THE PROCEDURE/SUPPORT. PLACING AN ORDER
INDICATES THE UNCONDITIONAL ACCEPTANCE OF THE TERMS. DO NOT PURCHASE THE
PROCEDURE IF YOU DO NOT AGREE TO BE BOUND BY THE ALL TERMS.

Privacy
- Your information will not be shared or sold for as long as you do not breach the Terms and we will have to use
the information provided. See Privacy.

Health Disclaimer

The Procedure, Website and Support provide limited, non-medical, weight loss management assistance.
Testimonials, experiences, videos and related content intended only to assist users in their personal weighi
loss efforts. The Company is not a medical organization and it's staff cannot give you medical advice or
diagnosis. Nothing contained in The Website should be construed as medical advice or diagnosis and
should not be interpreted as a substitute for physician consultation, evaluation, or treatment.

The Formula should be purchased ONLY after reading the possible Side Effects and the

. Instructions. You are urged and advised to seek the advice of a physician before beg‘inning any

weight loss effort or regimen and to direct the physician to review The Website. The Website and
The Formula are intended for use only by healthy individuals. Customers with health conditions
are sbeciﬁcally warned to seek professional medical advice prior to initiating any form of weight
loss effort or regimen.

The Customer agrees to make proper use of The Formula according to the instructions of use, which are
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" provided with The Formula and appear on The Website, in order to maximize your results. The Company has
no knowledge of The Formula causing any serious side effects. if The Customer has any medical-related
- complaint after using The Formula, the Customer agrees to provide us with the following information:

1. A physician's report stating that your reaction/symptoms are a direct result of using the Formula;

2. "Allmedical and other related records relating to the issues you had with the product;

. 3. Allof your medical records relating in any way to health, weight-loss, weight, digestion and nutrition issues
for the last five years;

4. A swom and notarized statement by you containing the following:

i. A breakdown of your exact diet, including amount and times of water and food intake, during-the
entire time you used The Formula;

. A breakdown of the exact schedule, dosage and manner in which you took the Formula every
_ day that you took it;

iii. Your age, weight and height at the time you began using the Formuia.

By purchasing the fbrinula you agree to these specific terms and acknowledge that the Company
. ‘would not have sold The Formula without your agreement to same.

The Company cannot guarantee results because your success depends on your usage in accordance with
Suggested Use and your successful adaptation to new eating habits. You agree that, because The Company
makes NO guarantees regarding results, and because of The Company's clear No RetumyNo Refund policy,
you have NO right to dispute any payment. You agree that disputing any payment causes damage to The
Company and gives The Company the right to seek compensation from you for The Companys damages. In
- the event that you dispute payment, then The Company has the unfettered right to revoke the discount you
were awarded and you shall be fiable to the Company for the full sales price of $1,580 .

You-agree that if there-is a problem with shipping, you will contact The Company via Customer
Care on The C'ompany’s Website, in writing, and allow The Company 7 days to research and

" address the shipping issue. You also agree that if there is a shipping issue, you will file a claim with
the United States Postal Service and keep The Company apprised of your efforts so The Company
may help you address the issue and reship the Formula, if necessary. You agree, however, that a
shipping issue does not give you the right to withhold or dispute the charge with your credit card
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. company or with PayPal. You agree that doing so would cause damage to The Company and will
' give The Company the right to seek compensation from you for The Company’s damages.

- Your Commitments
By purchasing the Procedure at the you have obligated

| Conditional Discounted Price

.The price for The Formula and The Supportis $1,580.00. You may purchase The Formula and The Support
at full price and without conditions, or you may elect to purchase The Formula at a reduced subsidised rate

. ("Conditional Price"); The marketing department allocates funds from its marketing budget to subsidise the
Formula instead of spending the money on advertising because it hopes to gain more positive “word to

- mouth” customers by making the Formula more affordable. The Subsidy (“Subsidy’} is the the difference -
between what you pay and $1,580. We are also providing this deeply discounted Conditional Price because
- The Company can better manage its risks and res_durces. and reduce The Company's legal expenses. In
exchange for this Conditional Price, you explicitly agree to all of the following:

(1) You are representing to The Company that you are suftable to use The Formula and The Support, based
upon the terms, conditions and instructions contained in this Agreement, and that you do not have any
psychological or physical disorders that may interfere with your success in using The Formula and The

. -Support. ' '

- (2) You will follow the Suggested Use that come with The Formula and that are explained in detail on The
" Website. We will support you.

- (3) You expect to have a positive outcome by reducing food consumption and improving your eating habits
and you will avoid eating ANY fatty or high calorie foods and will restrict yourself to eating less than 1,500
calories a day. You will also engage in daily 20-30 minutes exercise.

- (4) You agree that we can use any and all information relating to your success in the Company's marketing
efforts. This can be done with a screen name of your choice but with real pictures and video.

~ (8) You agree that regardless of your outcome, you WILL NOT speak, publish, print, blog or write
* negatively about The Product or The Company in any way. '

Any violation of this provision of the Agreement is deemed a material breach and you agree that
“The Company has no adequate' remedy at law. You further consent to and agree to entry of an

. injunction by a Court of competent jurisdiction in enforcement of your violation of this term and
‘condition. ’
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~ (6) You agree that your Last Payment ("Last Payment") in the amount equals to the Subsidy (the difference
between the Conditional Price and $1,580) will occur 30 days from your last payment. Roca Labs agrees to
waive this last payment if you make all your payments on time, avoid any public negative comments and

- comply with the Terms herein. Roca Labs will exercise this right within 12 months from the time the Last
Paymentis due.

(7) ¥ you breach this Agreement, you agree to pay the full price for The Formula within 3 business days of
demand, plus any expenses we incur in resolving the issue. In addition, we retain all legal rights and
remedies against you for breach of contract and any other appropriate causes of action.

‘Terminology

Roca Labs® terminology is used to simplify understanding, visualizing and believing in your success
based on the Terms, Roca Labs® Mission Statement and doctrine to success
¢ RocaLabs® Procedure refers.to the entire program for losing weight, and includes our trademarked
_ Formula, Anti-Cravings®, supplies, recommendations, guidelines and reward system for the weight

loss process. .

e RocaLabs®Formula is the powder prepared with liquid to create the Roca Labs® Mixture that, when
ingested, results in the gastric bypass effect to limit stomach space and food intake.

e Activator is the container used to activate the Formula and turn it into a Roca Labs® Mixture dose.

¢ Anti-Cravings® s the proprietary formula intended to balance blood sugar levels and diminish
cravings for snacks or sweets. This may be particular benefit during pregnancy and for diabetics.

¢ Small Stomach term is used to describe the feeling of a smaller stomach space with a lower
threshold for satiety, even though the physical pouch size remains unchanged.

¢ Shrinking Stomach™ trademark process describing the need for less food to reach a feeling of
“being full". It can help reset the "appetite thermostat" so one won't feel as hungry. Over a pericd of 3
to 6 months one’s stomach feels smaller with smaller food quantities needs to reach satiety. The
physical stomach pouch size in unchanged without a surgery.

e Stomach Space available is a self estimate intended to create a visualization in order to determine
the dosage and mainly the commitment to eating much smaller portions that day.

e FDA Approved Raca Labs® believes in following FDA guidelines in production and even more, in
-making medical claims. Though Roca Labs® Formula is extremely effective and should be used
carefully as you would a drug, it does not require a prescription as itis classified as a food
supplement.

¢ Results may vary. Description/Facts/Statistics refer to a successful regime.

‘e Success Rate and stats are either based on clinical studies of the formula's ingredients or the
general experiences of more than 100,000 applicants.
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General

Once you place an order, you are entitled to Customer Care /Support. Generally, Customer Care/Supportis
available 24 hours, 7 days a week. We will make every effort to respond to you within 24 hours of any wiitten
contact. For tile protection of The Company and you, The Customer, after your order has shipped
The Company requires that all contact between you and The Company must be in writing with
Customer Care /Support through The Website ONLY.

The Formula is not a drug, medical treatment or a surgery. Rather, itis a natural altemative that causes
people to eat less by reducing available stomach capacity, providing a sensation of fullness, and creating an
opportunity for psychological strengthening.

The Formula is intended for healthy persons in general and is not suited for those with sensitivity
to barley or to dietary fibers. You agree that prior to ordering the The Formula, you have consulted
with and have advised your physician that The Formula components are: Guar Gum, Konjac,

- Inulin, Beta Glucan, Xanthan Gum, Maltodextrin, Natural and Artificial Flavors, Vitamins B-6, B-12
and C.

After your initial purchase, you may purchase The Support alone and/or additional one-month supplies of The
Formula for the separate low price of $50.00.

General Advice Only

Any verbal answers or information provided by order representatives or support staff (whether on the
telephone or via electronic mail, or otherwise) are 'genéral and are specifically not intended to constitute
medical or personal advice. Answers and comments from The Company staff members shall be limited
solely to addressing questions and concems as they relate to information contained on the Website, The
Formula, and its usage. The Company representatives are not doctors. Any personal or medical questions
should be directed to your personal physician. You should disregard any any such answer or remark that may
be construed as medical or personal advice. '

Concurrent Use of Medication
Please direct to your physician all questions about the proper use of your medication while using The
" Fommula. The Website and the information contained on it should not be relied upon under any circumstances
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as it relates to the use, combination, or cessation of use of your personal medication.

FDA Information

The Formula is manufactured in an FDA-compliant facility. The Formula is categorized as a “food additive"
according to the definitions of the FDA and is approved for use without a prescription. The Formula contains
only certified ingredients. These statements have not been evaluated by the Food and Drug Administration.

- This product is not intended to diagnose, treat, cure, or prevent any disease. This product should not be used
in place of or as a substitute for recommendations by your healthcare professional. These statements are
based on the known activity of the specific ingredients in this product. No clinical study has been performed

. onthis product. The Company believes that the information provided hereunder complies with all federal

laws and regulations.

Declaration, Purchase Agreement and Exceptions
You hereby afﬁﬁn that, prior to using The Formula, you have read, agreed to, and fully understand the
instructions and specific directions regarding the daily mode of use for The Formula. Additionally, you affirm
that you have read and examined all of the components of the Formula and you are aware of the components,
and that the components are not in contradiction with, or incompatible with your current health regiment, nor
- do the components interfere with, or alter the effectiveness of any medication or advice you have received
from your physician.

The act of purchase constitutes an Agreement between you and The Company, whether the order was
carried out via the Website or via the phone number provided on the Website. All communications, orde
requests, senvice requests, etc. are based on the regulations and instructions as stated on the Website.

* You do not have permission or the right to sell, transfer and/or gift The Formula to any other person or. entity.
If, contrary to the terms herein, you sell, transfer or gift The Formula to another person, you will remain
responsible for any breach of these Terms and Conditions by that person, and you agree to indemnify The
Company against any claims brought by, or damages awarded to that person.

Updated Website Instructions

You commit to make use of the Formula according to the instructions, which are occasionally updated on The
‘Website. The instructions on the Website are considered the most current and accurate, even to the
exclusion of any other printed material, including labels printed on the Formula package. All communications,
" order requests, service requests, etc. are based on the regulations and instructions as stated on the
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Website.

Drinking Plenty of Fluids
You understand that The Formula requires drinking larger than normal quantities of liquids; to prevent
potential dehydration, which may lead to headaches. In extreme cases, additional complications may
develop. You must drink no less than 3 glasses of water immediately after each dose of The Formula, and
6-8 additional glasses of water throughout the day for each dose of The Formula. it is emphasized that given

~ The Formula's strength, you are solely responsible for drinking adequate amounts of liquids according to your
* bodily needs and with reactions changing in real ime. Furthemore, you understand that The Formula will not

work without drinking liquids as directed.

Formula Success

The expans:on action of the active ingredients within the stomach is physical and conditional upon many

factors, mcludmg drinking plenty of liquids. Despite the Formula being a physical aid (whichis intended to
decrease stomach space availability and leave the user with a feeling of fullness), the Customer hereby

* agrees to avoid consuming calorie-rich foods and/or overeating, so as to avoid expanding the stomach via

forced consumption. The Formula will assist in weight loss as long as the diet process is dependent upon

* appetite and not upon psycholagical issues (such as depression, boredom, sadness, etc...) that may lead to
. overeating. The Formula is not being sold to youona trial basis. The Company makes no guarantee

regarding the degree of success you will experience, if any.

Personal Dosage
You hereby agree that by the act of purchasing the Formula, you are aware that prior to its regular use, you
must carry out personal trials to determine the appropriate dosage for your body, which will aid in achieving a
lack of appetite at a level, quantity and duration that you wish and is appropriate for your situation. You
determine the level and duration of the lack of appetite according to individual will and physical ability.

Agreement Not to Comment Negatively

~ Youunderstand and are aware that you are required to dose the formula, to drink large quantities of liquids,

to avoid calorie-rich foods, to avoid overeating and to overcome psychological obstacles in order to achieve
results. You are also aware that The Company does not guarantee success. Therefore, unless you -
purchased The Formula at full price, (1) no claim or complaint whatsoever will be accepted regarding the lack

- of success of The Formula, the service provided, the price, or any other negative comments relating to your

purchase; (2) the announcement, writing, or publication of any such or other claim in any media or forum will
constitute a breach of this agreement, to which you entered willingly and with full knowledge of the

. components of The Formula and its properties and The Support; (3) You agree that any such negative claim

will constitute defamation per se, entitling The Company to injunctive relief and damages;
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You agree that this clause is a material clause, and The Company relies on your agreement to these terms as
a condition to offering and accepting from you a discounted price. Do not purchase the Formula or
Support if you do not agree to this “No Negative Comment Clause.”

The Ordér

After you have read the Terms, Conditions and Disclaimer and filled out the required order form and/or
contacted the central phone service Order Department; a representative of the Order Department will contact

- you to verify and confirm the details of delivery. Answers given by Representatives are not a substitute for

information contained on the Website, these Terms and Conditions, or any medical advice. If you provide
incorrect identification details while carrying out the order, The Company cannot guarantee that the products
will be dellivered. You must corfirm that you have provided updated and precise details. You agrees to pay
the cost to re-ship and order if Customer provides incorrect or false information.

The Company's refund/return policy is explained fully below. Pursuant to Florida law, checks that are not
honored for any reason will incur a Customer charge of $25-$40, or 5% of the amount of the check, whichever

- is greater. Should The Company institute legal or collection proceedings regarding retumed/cancelled
checks or cancelled/disputed credit cards/PayPal, the Customer will be responsible for all collection costs

and attomey’s fees, plus filing fees, for each retumed or cancelled check or for each cancelled credit
card/PayPal payment. You agree that you will-not file a charge-back or dispute with the credit card company.
Other than the above listed allowance for attomey’s fees relating to payment/collection issues, neither you nor
The Company shall be entitied to attomey fees for other disputes between the parties. Invoices are sent
directly to the electronic mail boxes supplied by you and it is the your responsibility to provide an
active/working email account.

Order Choice

- Introductory Offer: You pay the deeply discounted Conditional Price for the Formula and The Support, and will
_ receive Support from 8 AM to 8 PM Mon-Fri, within 24 haurs of request, and $100-$200 money back for
* success video. There is no warranty and no guarantee as part of this price option.

Warranty Offer: You pay an extra $180 for The Formula and The Support and will receive: (1) 24/7 Support,
response within S hours of request; and (2) 50% refund if you contact Customer Care within 30 days and
prove that you have any material side effects or you didn't lose at least 20 pounds; and (3) $200-$350 money

- back for success video.
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mm_o_naj_gﬁg[ The price for The Formula and The Support is $1580. You receive (1) 24/7 Support,
response within 5 hours of request; and (2) 50% refund for any reason if you contact Customer Care within 30
days; (3) $200-$350 money back for success video; and (4) the Agreement not to Comment Negatively does

not apply to you.

Service Hours .
After your order has been shipped, the handling of the order goes to the Customer Care
Department, which operates only in writing via The Website on the Customer Care paée. The
dedicated professionals who respond to inquiries understand the importance of providing accurate, timely
and detailed responses. Therefore, all communication between you and The Service Department will be via
electronic mail, which will allow the service professional time to research the issue and provide an
appropriate response. Also, because the response might be lengthy, written communication will allow you to
review and revisit the response (hroughout'the process. This will also help to ensure the success of The
Formula. Answers to inquiries are generally provided within 24 hours. If inquiries are made on a
. hon-business day, responses are usually made by the end of the next business day.

Shipping and Delivery Times
The Company makes reasonable efforts to ship orders by the next business day. You are responsible for any
taxes imposed, inside or outside of the United States. Orders are generally shipped via United States Postal
Senvice (USPS) 2nd day service and follow the USPS Terms of Use. Once your order has been submitted,
NO changes can be made to the order. At peak holiday times, shipping may take 1-2 days longer than usual.

If you choose the option to sign for the package, you must choose "signature required” when ordering. if the
“signature required"” option is chosen, The Company will guarantee delivery and will reship at no extra charge
if the package is not received by you.

The Company offers waiver of signature solely for your convenience. You understand that if you waive
signature for delivery of the product, The Company is without recourse in the event of loss or theft of The
Formula once USPS confirms delivery. Therefore, if you waive signature and The Company receives
confimation of delivery from USPS, then you agree to bear the burden of loss or theft and to pay the charges
for The Formula as agreed and will not to dispute payment for the product against The Company, and your
recourse does not include the right to file a charge-back claim to your credit card company. If this occurs,
The Company will reship the product for an additional charge of $150 to cover The Company's expenses.

You acknowledge that The Company has no control over the. delivery schedules of the USPS or any other
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delivery service. The Customer will have no claim against The Company due to delivery disruptions.

On occasion, The Company's orders surpass The Company’s production capabilities and your order may
enter a short wamng list. Generally, this information is posted as soon as you enter the site.

Merchandise Return & Refund Policy

if you wish to cancel your order before it has been shipped, you must immediately contact the Customer Care
Department via the Website in writing for a full refund. You agree that you WILL NOT contact your credit card
company or PayPal in these instances, as you agree that the charge was valid and authorized at the time you
placed your order. Refunds may take up to 10 days to process. Greater delays in refunds are likely to occur if
you dispute a charge with PayPal as the funds are automatically put on hold until the dispute has been
resolved.

You agree to CONTACT US FIRST with ANY QUESTION OR CONCERN before contacting your
credit card company or PayPal to cancel or dispute payment. The Company retains the right to
remedy any concerns you may have and you do not have the right to file a credit card or PayPal
- dispute. In the event that you file a credit card or PayPal dispute, you agree to authonze The
Company to contact the credit card company or PayPal with your express authonty to withdraw
your dispute with the credit card company or PayPal.

An order is considered “shipped” once a tracking number has been assigned. If you cancel your
. order once the product has been shipped, then The Formula can be returmed only in its original
-unopened shnppingldelivery package, as stated explicitly on the package itself.

There will be no refund under any circumstances once the outer shipping package has been
opened, even if none of the packages inside the box have been opened.

Customer returns of an unopened shipping package must be made within 3 days of the receipt of the
order. Prior to return, you must (1) send The Company photographs of the shipping box clearly showing that
the box has not been opened, and (2) obtain retum shipping authorization from The Company in writing. You
agree to provide The Company with a return tracking number as soon as you ship the product. The refund will




Case 8:14-cv-02096-VMC-EAJ Document 2 Filed 08/26/14 Page 57 of 122 PagelD 208

. be limited only to the cost of The Formula minus the shipping charges and a 15% restocking fee. You will be
solely responsible for the charges to ship the product back to The Company. There will be no refund of the
cost of The Support under any circumstances. ' '

As with any food, food supplement, diet aid or even gastric bypass surgery, it is expected that a certain
number of users might ot have a positive reaction to The Formula. Itis also expected that, just like with any
food, food supplement, diet aid or even gastric bypass surgery, there are a certain number of users who will
not achieve the desired results. Nonetheless, similar to purchasing an over-the-counter product or

. having gastric bypass surgery, no refunds will be considered under these circumstances.

'Responsibility

‘Use of The Formula should be made according to the instructions of use written on The Website. The
Company is not accountable for your failqre to follow the instructions. You will not have any claim, allegation
or demand against the Company or its manufacturer due to the qualities of The Formula, its abilities,
limitations or suitability to your needs and demands. The Company is not responsible for a measure of
weight loss accompanying The Formula and The Support, since The Formula’s success depends on external
circumstances, such as instructed use, and personal physical limitations, outside The Company’s control.
Resuits, therefore, lie entirely in your hands.

Content Ownership
All of the content and praducts on The Company's Website are owned by The Company. The Company
claims all property rights, including intellectual property rights, to its content and no person/entity is permitted
to infringe upon those rights. The Company will prosecute to the fullest extent of the law anyone who attempts
- to use or copy The Company’s property. You agree not to copy content from The Company’s Website without
The Company’s permission. Any requests to use The Company's content should be submitted to The
Company by e-mail from The Company's contact page.

Disclaimers of Warranties

PLEASE NOTE THE FOLLOWING IMPORTANT DISCLAIMERS OF WARRANTIES: THE FORMULA AND
SUPPORT ARE PROVIDED “AS IS” AND WITHOUT WARRANTIES OF ANY KIND, ETHER EXPRESS OR
IMPLIED. THE COMPANY DISCLAIMS.ALL WARRANTIES, EXPRESS OR IMPLIED, INCLUDING BUT
" 'NOT LIMITED TO WARRANTIES OF TITLE OR IMPLIED WARRANTIES OF MERCHANTABILITY,
FITNESS FOR A PARTICULAR PURPOSE, TITLE, COMPATIBILITY, SECURITY, ACCURACY OR
NON-INFRINGEMENT. NEITHER THE COMPANY NOR ANY OF THE COMPANY'S AFFILIATES,
LICENSORS, LICENSEES, SERVICE PROVIDERS OR SUPPLIERS WARRANT OR MAKE ANY

REPRESENTATIONS REGARDING THE USE OR THE RESULTS OF THE USE OF THE FORMULA &
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.. THE SUPPORT IN TERMS OF THEIR CORRECTNESS, ACCURACY, RELIABILITY, SUCCESS, OR
OTHERWISE. NO ADVICE OR INFORMATION, OBTAINED BY YOU FROM THE COMPANY'S

- PERSONNEL OR THROUGH THIS WEBSITE SHALL CREATE ANY WARRANTY NOT EXPRESSLY
PROVIDED FOR IN THIS AGREEMENT.

If your jurisdiction does not allow limitations on warranties, this limitation may not apply to you. Your sole and
- exclusive remedy relating to your use of the site shall be to discontinue use of the site,

Limitation of Liability

. You acknowledge your use of this Website is at your sole risk and that you assume full responsublllty for all the
' risks associated with any of your use of this Website

YOU EXPRESSLY UNDERSTAND AND AGREE THAT THE COMPANY AND THE COMPANY‘S
AFFILIATES SHALL NOT BE LIABLE FOR ANYDIRECT, INDIRECT, INCIDENTAL, SPECIAL,
CONSEQUENTIAL, EXEMPLARY OR PUNITIVE DAMAGES, OR ANY OTHER DAMAGES

- WHATSOEVER, INCLUDING BUT NOT LIMITED TO, DAMAGES FOR LOSS OF PROF TS, GOODWILL,
USE, DATA OR OTHER INTANGIBLE LOSSES (EVEN IF THE COMPANY HAS BEEN ADVISED OF THE
- POSSIBILITY OF SUCH DAMAGES), ARISING OUT OF, OR RESULTING FROM, (A) THE USE OR THE
INABILITY TO USE THIS WEBSITE; (B) THE USE OF THE FORMULA OR THE SUPPORT; OR (C) ANY
OTHER MATTER RELATING TO THIS WEBSITE.

N NO EVENT SHALL THE COMPANY'S TOTAL LIABILITY TO YOU FOR ALL DAMAGES, LOSSES, AND

' CAUSES OF ACTION (WHETHER IN CONTRACT, TORT, FOR NEGLIGENCE OR OTHERWISE)
'EXCEED THE AMOUNT PAID BY YOU, IF ANY, FOR THE FORMULA & SUPPORT. IF YOU ARE

- DISSATISFIED WITH ANY PORTION OF THE COMPANY'S WEBS TE, FORMULA OR SUPPORT, OR

WITH ANY OF PROVISION OF THIS AGREEMENT, YOUR SOLE AND EXCLUSIVE REMEDY IS THE

DISCONTINUATION OF YOUR USE OF THIS WEBSITE, THE FORMULA &/OR THE SUPPORT. IF ANY

PORTION OF THIS LIMITATION OF LIABILITY IS FOUND TO BE INVALID, LIABILITY IS LIMITED TO THE

FULLEST EXTENT PERMITTED BY LAW.

Indemnification ,

" You agree to indemnify, hold harmless and, at The Company's option, defend The Company and The
Company's affiliates, officers, directors, employees, stockholders, agents and representatives from any and
all third party clalms liability, damages and/or costs (including, but not limited to, reasonable attomey’s fees
- and expenses) arising from your improper or unauthorized use of this Website, The Company's Formula, or
" The Company's Support, your violation of this Agreement, or your infringement, or the infringement or use by
any other user of your account, of any intellectual property or other right of any person or entity. Your breach
of the Agreement as it relates to your obligation to refrain from making, posting, or otherwise commenting

" negatively about the Formula Website, or The Company, is deemed a malerial breach of the Agreement,




Case 8:14-cv-02096-VMC-EAJ Document 2 Filed 08/26/14 Page 59 of 122 PagelD 210

and you agree to pay all costs and attomey's fees related to The Company’s subsequent efforts to enforce

. this term of the Agreement.

Testimonials, Pictures, & Demonstratives |

- The Customer’s success in achieving their weight loss goal is very important to The Company. We know that
visualization, instilling confidence and encouraging results is of the highest importance. Therefore, Along with
the hundreds of actual Customers who have posted their success stories on YouTube and other media
outlets, The Company invested in reproducing some of the successful results of our Customers. The
Company utilized the work of some paid actors so the user can experience some of these success stories
and use them as incentives to achieve their own weight loss goals. These testimonials and endorsements
reflect the experience that many of our customers have reported to The Company. All content on the Website,
whether text, image, or video, belongs to The Company and no one can use, transfer, or link to any part
without express written permission.

Legal Jurisdiction

’ These Terms and Conditions will be governed by and construed in accordance with the laws of the State of

- Florida, without giving eflect to any principles of corflicts of laws. Any action seeking legal or equitable relief
~ arising out of or relating to this Website will be brought only in the federal or state courts of the State of

" Florida. You hereby consent and submit to the personal jurisdiction of such courts for the purpose of litigating
any such action. A printed version of these Terms, Conditions and Disclaimer and related materials will be
admissible in judicial and administrative proceedings based upon or relating to these Terms, Conditions and
Disclaimer to the same extent and subject to the same conditions as other business documents and records
originally generated and maintained in printed form. For purposes of the litigation issues addressed herein,
‘you waive any right to confidentiality.

Severability of the Terms & Conditions

I any part of these Terms and Conditions, and/or Disclaimers of use are determined by a court of competent
- Jurisdiction to be invalid or unenforceable, then the remaining provisions shall be deemed enforceable, valid
- and infull effect The remainder of these Terms and Conditions, and Disclaimers are fully enforceable and
legally binding.

: BY CHECKING THE REQUIRED BOX PRIOR TO PLACING YOUR ORDER, YOU AGREE THAT YOU
HAVE READ THE COMPANY'S AGREEMENT IN ITS ENTIRETY AND AGREE TO BE BOUND
COMPLETELY BY ITS TERMS AND CONDITIONS.
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EXHIBIT B
- PISSED MARKETING MATERIALS
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8132014 FissedConsumer.com Shares Trends on Which Companies Get the Mos| Consumer Complains

© PRWeb

PissedConsumer.com Shares Trends on Which Companies Get the Most Consumer Complaints

Online consumer advocacy webéite. Pisged Consumer, introduces trend reports to show which companies receive the most
consumer complaints during any given month.

New York, NY (PRWEB) November 25, 2013

U.S. consumer advocacy and customer complaints website, Pissed Consumer, now offers trend reporting to show which
companies receive the most consumer complaints everymonth, The new “most complained companies” feature highlights
the top ten most complained about companies in the countryas well as the com panies receiving the highest number of
complaints in various business calegories and each state.

"We want our users to be able to put complaints about companies in better perspective,” said Joanna Simpson of
PissedConsumer.com. "By highlighting trends in consumer complaints, customers can look beyond recent complaints and
see how a company fares over time or within their industry. Our hope Is that this will help customers make more informed
decisions about which companies theywant to do business with."

Monthly complaint numbers are made available not onlyfor consumers, but also to assist company management. The data
should empower companies to be more proactive in managing customer relations issues as trends present themsehes.

*The data presenied will enable members of the media, govwernment agencies, and consumers lo analyze these trends
across various Industries " said Simpson. "This data serves as a gauge by which both company-specific and large-scale
customear relations trends and issues can be measured.”

Visitors to PissedConsumer.com can access the most recent month's consumer com plaints data by visiting Most
Complained Companigs page. Links to historical dala in the monthly archives are provided there.

Aboul PissedConsumer.com

For more information about PissedConsumer.com or the new *most complained companies® swatstics, please visit Pissed
Consumer or contact Joanna Simpson at 262-674-6466.

Contact:

Joanna Simpson, Media Relations

Opinlon Corp. DBA PissedConsumer.com
1204 Avenue U, #1080

Brookiyn, NY 1122¢

Phone: 262-674-6466

Email: rev!ews(at)pissedconsumer(dol)com
Web: bttp:/Mmww.PissedConsumer.com

i

Contact Information

Joanna Clark Simpsen
Opinlon Corporation

MWW D consumer.com
+1(262) 674-6466

hitpe/wn. preseb.comiprinter! 1352688 um 12
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8132018 PissedConsumer.com Adds Technology hat Allows Cansumers o Record Video Reviews in Reat Time
: Online Visibility from Vocus

PissedConsumer.cém Adds Technology that Allows Consumers to Record Video Reviews in Real Time

PissedConsumer.com o add technology that enables consumers 1o record video reviews in real tme from theirweb
browser while making a complaint. Video reviews are automatically uploaded o PissedConsumer.com YouTube channel.

New York, NY (PRWEB) May 14, 2013

Market research firm Opinion Corp's consumer complaint site, PissedConsumer.com announces todaythatitis the firstto
add technology that enables consumers to record video reviews in real ime from their web browser while making a
complaint. The video reviews are automatically uploaded to PissedConsumer.com and to the PissedConsumer.com
channel on YouTube, crealing a dual flow of videa content by users who wish to review com panies and senvices affecling
their dailylives.

“We are very proud 1o be the first customer review site to offer a ground-breaking technologythat allows consumers to post
video reviews from their web browser on our site.” said iadimir Nardin, Executive Director of PissedConsumaer.com. "These
videos are published o PissedConsumer.com and our YouTube page automatically, which means that consumers can be
heard on multiple channels. This technology.adds tremendous credibility to consumer reviews, and puts the consumerin
control of the message in 3 more personal way.”

Consumers postreviews on PissedConsumer.com because theywantlo be heard and they want o share ‘heir experience
with a larger audience. By being able to record a video review in real time from a personal computer, the consumer gets
more publicity within the PissedConsumer.com news channels, calegorized by company and subject matter. The added
exposure on the PissedConsumer.com video channel on YouTube means even greater visibility for the consumer’s review
and opinions.

PissedConsumer.com has the most integrated consumer review applications of any sile in the consumer review category.
Other unique options on PissedConsumer.com include:

- Posta consumer review on the home page of Pissedconsumer.com for 5$5.89/monthly subscription fee

- Post multiple photos to endorse or show proof of a review

- Submil a pdfof a review, or as evidence to the incident

* Search by company or category within organization that is inlegrated in 1o the site.s tructure for seamless search

- Review features like “funny” and “relevant" to determine which reviews to search or focus on

- Contact Iﬁformatlon

Joanna Clark-Simpson
Cpinion Carp

: .pi er, !
262-674-6466

Oisclaimer: If you have any questions regarding information in thess press releases please contact the company listed in the prss release.
Pleasa do not contact PRWab®. We will be unable to assist you with your inquiry,
PRwWeb® disciaims any content conlained in these relesses. Our complate discigimer appears here,

® Copyright 1697-2013, Vocus PRW Holdings, LLC.
Vocus, PRWeb and Publicity Wire are trademarks or registered trademarks of Vacug, Inc, or Vocus PRW Holdinga LLC.

Terms of Service | Pnvacy Pahey
htip:ihww.prweb.convprinter/10724808.m . e
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'(http:/l\MNw.pmewswire.coml) PRINTTH!'

PissedConsumer.com First Consumer Review Site to Allow Consumers
to Add Reviews to PissedConsumer.com Home Page

“The Most Sophisticated and Integrated Consumer Review Site on the Internel. PissedConsumer.com, Offers Home Page Review
Posting

NEW YORK, Feb. 19, 2013 PRNewswire/ - Market research firm Opinion Corp (http:/www .opinion-corp.com/)'s cansumer complaint
site PissedCongum er.com (htm:lew.pissedconsumer.coml) announces today thatitis the first consumer review site to allow
consumers to move their reviews to the home page of PissedConsumer.com for a subscription fee of $5.98/month, making an
industry first. :

After posting a review, consumers have an oplion to paya fee of $5.99 a month lo have their review featured on the first page of
PissedConsumer.com for as long as the subscription is valid. With more than S million page views per month, front page review
posting allows consumers to hawe their complaint seen prominently.

“We have made this subscription available to customers who are passionate about their reviews and want to share lheir experiences
prominently on the PissedConsumer.com home page.” said PissedConsumer.com Executive Director, Viadimir Nardin. "No other
consumer review sites offer this capability.”

PissedConsumer.com is one of the largest review portals and fastest growing sites in the consumer complaints segment. The site
oftars many posting options and provides information for consumers in multiple dimensions: industry calegories, geospatial analysis
and corporate brand and products.

About Opinion Corp
Opinion Corp. has been a leader in customer senvice and consumer advocacy since 2006. Opinion Corp improves the interactive

relations hip between corporation and consumar, therebyimproving the clienis’ bottom line. Opinion Corp. operates the consumer
review site PissedConsumer.com, one of the highestranking and best regarded consumer review sites on the Internet.

Contact: Paula Conway

Astonish Media Group

paula@astonishmediagroup.com (hnp:llwww.pmewswire.comlnewsoreleaseslmailto:paula@astonishmediagroup.com)
203-772-8527

SOURCE Opinion Corp.

hw/mwimﬁ&d‘dﬁlwwﬂwcﬂ?wtﬂatiUwPissedConaum.:on» Firste Consumes +Reviews Site+to+ Allows Consumers + 10+ Adds Reviewslo._-... 112
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AY2014 PissedConsumer.com Inyoduces Locatized Consumer Comptains

' ® PRWeb

Online Visibdlity from Vocus

PissedConsumer.com Introduces Localized Consumer Complaints

Online consumer advocacy website, http:/iwww. PissedConsumer.com. helps visitors find more relevant companyfeedback
with localized consumer complaints and reviews.

New York, NY (PRWEB) October 16, 2012

U.S. consumer advocacy and customer complaints website, http:/;www.PissedConsumer.com, added localization to
companyreviews. This was done to increase the relevancy of consumer complaints to individual visitors. The integration of 3
reviewer's localion into each consumer complaint or review allows visitors to diflerentiate between general feedback ofa
national or regional business and those of their local store or branch.

“Getting general feedback about a company's culture and policies is helpful to consumers,” said Joanna Simpson of

Piss edConsumer.com. "But when it comes to deciding where consumers want to spand their money, local reviews matter
even more. Large companies can receive negative feedback nationally even when specific locations - such as a restaurant
franchise -- regularly receive rave reviews. Location-based reviews are thersfore more fair to local businesses while also
being more helpful to local residents .”

The new localization of consumer complaints will soon integrate with company profile pages on a larger scale. Currently
when a visitor searches for a companyon PissedConsumer.com, theyre taken'to a page featuring all reviews of that
business. That combines reviews that might and might not be geographically relevant to the visitor.

PissedConsumer.com is improving local largeting with new company pages that will feature a red button labeled "Show
complaints near me.* By clicking that buttan, visitors will be able to see only complaints of local interest to them. If the system
doesn't recognize their location, they will ba able to enter their city or ZIP code by clicking the “more locations” link. Click here
to see this new fealure in action.

Aboul PissedConsumer.com

PissedConsumer.com is a premier consumer advocacy group, leaturing consumer reviews and complaints in a socia’
networking environment. The company uses online lools to publicize reviews and complaints filed by consumers on the
internel In addition, the site offers a set of free tools necessaryto bring customer disputes to a fast and successful
resolution, including a consumer complaint letter generator and colleclion of cansumer tips and advice in the site's
consumer advocacy section.

For more Ihrormation abaut the Pissed Consumer service and the new location-bas ed consumer com plaint fealures, please
visit hitp:/www.PissedConsumer.com or conlact Joanna Simpson al 262-674-6466.

Contact Informaticn
Joanna Clark-Simpson

L1 ¥ Di n ercom/
262-674-6466

Bisctalmer: If you have any questions regarding informatien in these press releases please contact the company listed in the press release.
Pleaw do not contact PRWED®. We witl be unabie (0 gss &t you wain your tnQuiry.
PRWeb® disciaims any content containad in these releases. Qur complele disclalmer appears here.

@ Copyright 1997-2013, Vocus PRW Holdings, LLC.
Vocus, PRWab and Publicity Wire are trademarks or registered tademarns of Vpcus lag, ar Vocus PRW Holdirngs, LLC.

hitp /Ay, prweb.comvprinter/1001 1990.1tm . ' »n
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PissedConsumer.com Releases Free Consumer Complaints iPhone and iPad App

Online consumer advocacy Web site, hi/www PissedConsumer.com. releases a free consumer complainis and reviews
app for the iPhone and iPad, allowing consumers to file mobile consumer complaints. ’

New York, NY (PRWEB) April 7, 2010

U.S. consumer advocacy and customer com plaints Web sile, PissedConsumer.com, makes consumer complaints mobile
.with the launch of a new free app available for the iPhone, iPad, and iPod Touch. Users can download the app through the
iTunes store and use it o file and search consumer complaints on-the-go.

"The new iPhone app is designed lo let consumers file complainis when issues arise before they have a chance lo forgel
the details,” said Joanna Simpson of PissedConsumer.com. "With access to a mobile device like the iPhone or iPad they
can use our consumer complaints submission form right away, making sure all details are posted accurately for the benefit
of other consumers. ltalso allows users lo search consumer complaints while theyre awayfrom home."

The idea is 1o put user-friendly tools and information in the hands of average consumers so they can report and access
information about companies they deal with. For exam ple, someone could search for cansumer complaints about seversl
area reslaurants before deciding where to eal. Then they can report their own consumer complaint, or praise of the
restaurant hey chose, to the site before they even leave.

"The app was developed to simplify the process of reporting and using data available on PissedConsumer.com from
mobile platform,” said Simpson. “i's about giving consumers up-10-the-minute information about the places where they eat,
shop or conduct other business. Our hope is that peopte will report not only more, but more accurate, consumer reviews .
when they can post on-the-spot instead of wailing to gelin front of a computer.”

Consumers can find out more.about the new Pissed Consumer app for the iPhone ard iPad by visling iTunas Website ar
they can download the free app through the iTunes slore.

About PissedConsumer.com

PissedConsumer.com is a premier consumer advocacy group, featuring consumer reviews and complaints in a social

- hetworking environment. The company uses online tools o publicize reviews and complaints filed by consumers on the
Internet In addition, the site offers a set of free 1ools necessary to bring the dispute lo a fast and successful resolution,
including a consumer complaintletter generator and collection of consumer tips and advice in the site’s consumer advocacy
section, ’

"For more information about the Pissed Consumer senice and new iPhone app, please visit PissedConsumer.com or
contact Joanna Simpson at 262-674-6466.

b2

Contact Information

Joanna Clark Simpseon
Pissed Consumer

: issedconsume
262-674-6466

Oisclaimer: If you have any queslions regarding informalion in thase prass releases pleass contact the campany fisted in the press ralease.
Pleass do not conlact PRWab®. We will be unable 1o assst you with yourinquiy.
PRWob® disclaims any contenl contained in thess releases Our complets diselaimer appaears here,

“hitpwwan. prwed.convprinter /38436843, htm
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" Pisgsed Consumer Phone Number and Contact Information

Online consumer complaints Web site, hiip/Mwww,PissedCaonsumer.com, clears up some confusion about 3 phone number
being incorreclly advertised by a third party as associated with the consumer advocacy site.

New York, NY (PRWEB) March 1, 2010

" U.S. consumer advocacyand customer complalnts Web site, PissedConsum er.com, reminds consumers that they do not
provide telephone support, regardless of misleading posts circulating online with a telephone number supposedly
associated with the site. Consumers or company representatives seeking information should use the mailing address or e-
mail form available on the contact page located al hitp:/www.pissedconsumer.comicontact.him|.

"PissedConsumer.com wants lo-make sure consumers don't inadvertently ry to contact us using an'incorrect phone
number,” sald Joanna Simpson of PissedConsurer.com. "The phone number being associated with the site is not being
published by PissedConsumer.com representatives, but by one or more third party sources.”

The (el.ephone number being incomrecly associated with the PissedConsumer brand name is an 877 toll-free number.
ending in 0996. Initial research suggests that the number aciually belongs to an Interet reputation repair and search engine
senices company, and not the consumer complaints site.

“if consumers and businesses want lo reach us about their questions or concerns, they should always do so using the
contact information publicly available on our site,” said Simpson. "Despite the fact that this issue is out of our hands, we
apologize for any confusion it might have caused to our users. At this time we recommend that they try to awoid the repeatad

. messages posted around the Web, and visit the site directlyif they naed to contact us while we continue to look into this
matter.”

The false phone number has so far been published mosty on websites that allow user-submitted corporate profiles. The
reputation management company al the advertised phone number is not associated with the reputation management
senvices awilable through PissedConsumer.com. Details on PissedConsumer.com's official reputation management
senvices can be found at htip:/iwww .piss edcons umer.com/reputation-managementhtml.

About PissedConsumer.com

PissedConsumer.com is a premier consumer advocacy group, featuring consumer reviews and complaints in a social
networking environment. The companyuses anline tools to publicize reiews and complaints fited by consumers on the
Internet. in addition, the slte offers a set of free tools necessaryto bring the dispute to a fast and sucgessful resolution,
including a consumer complaint letter generator and collection of consumer tips and advice in the site's consumer adwocacy
section,

For more information about PissedConsumer.com and the recent confusion over how consumers and company
representatives can properly contact someone with the consumer complaints site, please vsit PissedConsumer.com or
contact Joanna Simpson at 262-674-6466.

]

Contact Information
Joanna Clark Simpson

http:/} i e
262-674-6466

ntipiwew.prwebd.convprinter /36635 14.Mm
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8132044 NewReting System at PissedConsymer.com Helps Users Idantify Serious Ceonsumer Complaints
@ PRWeb : : UsiodSwes togn
Crine Faindny from Voews .
® .
New Rating System at PissedConsumer.com Helps Conmact
Users ldentify Serious Consumer Complaints
Joanna Ctark Simpson

Cnline consumer complaints website, hitp:/iwww. PissedCansumer.cam, has launched Ogitice Cons
a new star rating system. The more stars, the more consumer complaints, The rating 162-874-6468
system is designed to help visitors identify companies receiving an usually high Emaa
volume of customer complaints,

New York, NY (Vocus) October 2‘3. 2009 Wiwoat shie- oy ﬁsnm .

U.S. consumer advocacy and customer complaints

wabsita, PigsedCongumar.com, helps visilors more

nasilyidantly Ngh-complaint companies with its new

610r roting system. Unlike rating systams where

indiwduol wsitcra rote & compoanywith ane to fve -~
olars, this rating ins1aad stems from the number of . e

in13 8nd 13 on ase P's
complainis thal a companyhas ot . ¢

FissodCansumer.com. On": 'l n" e l’

“it 8 componyhas o five sed star cating. lkmeans that

theyre ol o cor complsints, or iving a lot
of ham.” said Jbanna Simpson of
PisgedCensumer.com. “The fw star rating can
happenita pany suddonly stans Wng moro
camplaints on svarage than omer companias —

indicalng to congumers that there mighibe a ‘ ‘ .
cusiomer senica issve 1o Koap an eye on oeflore If a company has a five red
dociding to do budinoas with the company” star raling, il means that they're
The PissedConsumor.com starradng oysiem ‘hot’ on consurmier complaints. or
dopends on ) gropriatasy sdstcst mods! Mat recaiving a lot of theni 'T)

onatyzes daa reloted to contumar complainis and
comments and then caloulates 2 sahng for tha

7. C can vew » panys rating
Aaar o upper right camer of ho companys crofle Pago on (he sita, whith they can gat to thraugh a tink 3t the (oo
of indhiduol consumer compisints.

“Conguinars shouldnt hava o guoas if a problom with o €OMPanyis a one-off evant o7 pan of a growing aead,’
33id Simpicn, "The naw star fabng syatsm s ¢esignad to hetp them geta more accurote feal tor parscutar
campany. fram cuslomers' porspacties. They dant have ta wead Oueugh each separsie complaini jusito sce it
theyro recent anymare. f thero's a trend lowards on unusually high number of complainig, they can sue that now
diractly 4om 3 company's profie. Gn tho other hang, ths siar ratings and hal consumer complalins' alsg pllaw
campanios (o keop a batiar eyo on the conaumer complaints coming in about them so managamani can identty
potentiaflylarger cusiomer senice of preductis sues thal thay need 1o addross.”

About PissedCansumer.com
PissedConsumer.com I3 o premier conaumar adwocacy group, featuring s and laints ina
socigl Aing enviranment. The companyuses enting tools t publician reviews and complsints filed by

cansumars on the intarmat. In addition, tha sits offess a sot of frea teols necessarylo bnng Ure dispula (0 3 (agt and
successhi rasclulon, induding o con er compiaintletiar g tor and collection of consumer ups and aguco
In the site’s cansumaer adwacacysacton.
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PissedCoqsumer.com Makes it Easiar to Research Consumer Complaints with Enhanced Search.

Online consumer complaints website, htip:/www,PissedConsumer.c m, offers increased search functionalityacross its site
and forums 1o help consumers find mare comprehensive companyfeedback using Google Custom Search.

New York, NY (Vocus) March 9, 2009

U.S. consumer advocacy and customer complaints website, PissedConsumer.com. has introduced Google Custom Search
lo the site's features. The new on-site search platform allows visitors 1o search the main site's company profiles and

consumer complaints, while at the same time searching the community forums for additional feedback on a company, .
producy, or senvice. In the past, searching for consumer reports across the entire site and attached community could onlybe

conducted through multiple searches. The process was streamlined lo help users find more consumer reviews in a shorter
amount of time when conducting research before making purchasing decisions.

"When someone is making a decision of whether or notto do business with a person or company, its common for them to
wantlo hear past experiences first,” says Joanna Simpson of PissedConsumer.com. *We designed PissedConsumer.com
to aliow for a variety of feedback and com panyinformation such as formal consumer com plaints, company profiles, and
more casual conversations about customer experiences in the forum. Unfortunately, the previous search functions couldnt
operate for both the primary site and the forum, meaning both a sile and forum search needed to be completed o find Ll
consumer feedback from our users about any given company. The adaptability of Google's Custom Search allows us to offer
bath in a more convenient single-search option.* :

In addition to searching the PissedConsumer.com forums and standard consumer complaints, the new integrated Google
Custom Search feature allows visitors (o also search reviews with pictures (in a separate section of the site from standard
consumer-reviews), consumer advacacyinformation, consumer lps, and the site's collection of govenment resources.

“The new search feature helps more than consumers,” says Simpson. "It can also be used by professionals and companies
to search for, and respond to, consumer complaints and leedback more efficienty.”

ABout PissedConsumer.com

PissedConsumer.com is a premier consumer advocacy group, fesiuring service reviews and customer complaints in a
social networking environment. The company uses online tools to publicize reviews and complaints filed by consurmers on -
the Internet. In addition, the site offers a set of free tools necessary!o bring the dispute to a fast and successful resolution, .
including a consumer complaint fetter generator and colleclion of consumer (lips and advice in the site's consumer advocacy
section,

For more information about PissedConsumer.com, please vsit htp:/ivww PissedConsumer.com or contact Joanna
Simpson at 646-202-1809.

LX2

Contact Information

Joanna Clark-Simpson
Opinion Comp

up: i nsumer.com
6486-202-1809

Disclaimer: If you have any quedticns regarding Infommation in these press releasas pleass contact the comoany listed in the press release.
) Please do not contact PRWeb®. We will be unable to asss you with your inquiry.
PRWab® disclaims any conlent contained in these releasas Our camplete disclaimer appears here.
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Customer Complaints get Global Support at Consumer Advocacy Site, PissedConsumer.com

Online consumer advocacy senvice, hitp:/www. PisgsedConsumer,com. expands language support options, welcoming
cansumer complaints from global users.

New York, NY (Vacus) March 2, 2009

U.S. consumer complainis website, http/iwww.PissedConsumer.com), is gaing beyond pushing into other English-
speaking markets like the U.K. and Australia o create a tulyglobal consumer advocacyresource. The site now welcomes
non-English customer complaints and feedback on producls, senices. and companies in any language.

“Companies are increasingly conducling business in a global marketplace, and consumer advocacy groups need to
acknowledge thal,” says Joanna Simpson of PissedConsumer.com. “A companys behavior overseas has long had an
impacton'U.S. customers, such as through fair trade Issues. But previously, the public would have had a difficult ime finding
specific examples of how companies actually reated indiidual customers elsewhere. By breaking down the language
barriers, PissedConsumer.com is attempting to give buyers globally a broader took at the companies theydo business
with.” )

Worldwide consumers are already taking advantage of the senice. The largest groups of non-English consumer complaints
since the policy change include Spanish, French, and German.

“There are many situations where a company's interaction with consumers intemationally could be of interest to those
conducting business locally,” says Simpson. "The travel industryis an excellent example of this. Forinstance, a U.S. resident
may choose to fiy on a refatively small international airline, where there are more reviews from pastcustomers overseas ’
than those locally. Hotels are another exampte. Even hotels in a familiar chain might be significantly diffarent overseas than

in the user's home country, and gathering diverse feedback before an international rip could help consumers awid
unpleasant surprises when they arrive.” .

Visitors can posi customer complaints or even positive company reviews, empowering the general consumer population to
make belter choices in who they conduct business with, now in their native language. Other users can leave further
commenis or clarification, and access to other consumer advocacy senices is also provided. PissedConsumer.com even
offers premium reputation management solutions to professionals and companies looking to track and respond to
consumer complaints beyond the basic comment platform.

About PissedConsumer.com

PissedConsumer.com is a premier consumer advocacy group, fealuring consumer reviews and complaints in a sociz'
networking enviranment. The companyuses online tools to publicize reviews and complaints filed by consumers on the
Internet. In addition, the site offers a set of free tools necessary o bring the dispute 1o a fast and success ful resolution,
including a consumer complaint letter generator and coflection of consumer lips and advice in the site's consumer advocacy
saction. ' .

For more information about PissedConsumer.com, please visit http:/Mmww PissedConsumer.com or contact Joanna
Simpson at 646-202-1809.
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Customer Cemplaints with Pictures Launched by Consumer Advocacy Site PissedConsumer.com

Consumers have more power to expos e poor customer senvice issues in an eflort to protect othars or seek their own
resolulions with the ability to post picture proof with their consumer com plaints at hitp:/mww PissedConsumer.com.

New York, NY (Vocus ) October 14, 2008

Consumer advocacy website, hitp/;www.PissedConsumer.com, now gives visitors the ability to post photographs or other .
images with their consumer complaints. The new feature aims to give complaints more credibility, while giving more
accurate information to others who maybe facing similar customer service issues or who are considering doing business
with a particular company.

“I's sometimes difficult for a reader to know when to take a consumer complaint seriously,” says Joanna Simpson of
PissedConsumer.com. ‘Sometimes it's a matier of a simple misunderstanding being blown out of proportion, and
sometimes if's a case of filing a complaint before coaling down. Theyaren't always presented logically and factually, which
can make them questionable when their real goal is to help others awid the same problems. By enabling our users to now
include photos with their consumer complaints, they're able o offer proof of things like damage or billing errors .

When adding consumer complaints with pictures to PissedCons umer:com. it's advised to follow a few basic guidelines to
lend more credibility lo a complaint, while also keeping private information safe.

1.Ifadding an image of a bill or other personal document, remember to remove or black out anyfull names, addresses,
phone numbers, account numbers, or other personal details that shouldn't be publie.

2.Dated photos may give more credibility lo a claim than one that could have been taken atanylime, so anable that
functionalityin the camera before taking photos.

3. While it won't always be possible, ryto show both before and after piclures, especially when the consumer complaint
involves damage. It's a good idea to have “before” pictures of any particularly valuable items on-hand before damage can
occur (as an added bonus, taking photos now means you'll have a photo inventory shauld you ever need one for an
insurance claim based on damages). )

Responsible sharing of customer experiences is what PissedConsumer.com is all about. Consumer reports with pictures’
are another step in the righl direction towards ensuring accuracy and better consumer protection,

About PissedConsumer.com

PissedConsumer.com is a premier consumer adwocacy group, featuring consumer reviews and complaints in a social
networking environment, The company uses online tools 1o publicize reviews and complaints filed by consumers on the
Internet. In addition, the site offers a setof free tools necessaryto bring the dispute 10 a fast and successful resolution,
including a consumer complaint letter generator and collection of consumer tips and advice ih the site's consumer advocacy
section. . .

For more information about PissedConsumer.com or o see exam ples of photo reviews, please vsit
htip/www.PissedConsumer.com or contact Joanna Clark-Simpson at 646-202-1809.
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PissedConsdmer.com Helps Cansumers Get More From Consumer’Complaints

Online consumer complaints website, btip:flwww PissedConsumer.com, has released a consumer complaint letter sample
and free tips to help consumers draf complaints that get resulls rather than solelybeing rants. '

New York, NY (Vocps) September 29, 2009

U.S. consumer advocacy and customer complaints website, PissedConsumer.com, wanls 10 help visitors make their
consumer complaints more useful -- beneficial for consumer research as well as belping companies better understand and
react lo legitimate problems. To do this a free sample consumer complaint letter has been published along with tips on
writing more effecive consumer complaints. . .

“Consumer complaints aren't just about venting anger.” says Joanna Simpson of PissedConsumer.com. “Our site visitors
often want an actual response or solutlon from the com panytheyre complaining about. When a consumer complaint is
worded effectively and includes all of the necessaryinformation, it makes it easier for the companyin question to not onlyfind
the complaint but take action.”

PissedConsumer.com offers the following tips for crafting better consumer complaint letters, on and off their slte:

1. Take time lo cool off before writing a consumer com plaint. Details are more likely to be left out when someone is simly
ranting, which means the company won't recaive adequate information to act on.

2. Address an aclual person. Whila it's important to send a hard copy consumer complaint letter 10 an actuat person who can
acton the problem, it's also important to note individuals involved in complaints pasted online. The more detailed and
accurate the better, so always tryto get names and titles.

3. Tell the companywhat kind of solution you expect. Leaving this outis one of the biggest consumer complaint letter o
mistakes and one thal separates serious complaintletters from simply angryrants. Tell them if you want a refund or a free
repair if damage was done bya companys technicians for example.

PissedConsumer.com offers addilional free tips and a sample consumer complaintietter online.
About PissedConsumer.com

PissedConsumer.com is a premier consumer advocacy group, featuring consumer reviews and complaints in a social
networking environment. The companyuses online tools to publicize reviews and complaints filed byconsumers on the
Internet, In addition, the site offers a sel of free tools necessaryto bring the dispute to a fast and successful resolution,
including a consumer complaini letter generator and collection of consumer tips and advice in the site's consumer advocacy
section,

For more information about PissedConsumer.com, please visit our site or conlact Joanna Simpson al 262-674-6466.
Contact:

Joanna Simpson, Media Relations
PissedConsumer.com

1204 Avenue U, #1080

Brookiyn, NY.11229

Phone: 262-674-6466

Email: reviews (at) pissedconsumer {dot) com
Web: htip/www.PissedConsumer.com

2
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PissedConsumer.com Gives Vigitors Insight Into the Personal Side of Consumer Complaints

Online consurpér complaints website, hitp./iwww.Pissed m, has implemented new user profiles to help
companies and site visitors get a better feel for users* biases by viawing all of their past complaints on individual profile
pages.

New York, NY (Vocus) September 21, 2009

U.S. consumer advocacy and customer complaints website, PissedConsumer.com, is making it easier for companies and
users to evaluate the merits of customer senice complaints. New user profiles enable users to see all complaints or
reviews leftbya member in the past The new user profiles were launched 1o help companies delermine if @each complaintis
legitmate or justa case of an unhappy customer posling conlinuous negative consumer revews, while giving that same
insight to other site visitors who can now betlter evaluate the credibility of people behind each review or complaint.

“The new user profiles are designed 1o add greater transparency to the consumer complaints process,” says Joanna
Simpson of PissedConsumer.com. “We understand that companies are monitoring their reputations and reviews online,
and that they have to sort through actionable complaints and those that are simply repeated rants. Byshowcasing each
user's consumer compiaints history publicly, we're able to provide more balanced glimpses into consumer research for.
everyone involved.”

The “consumer advacacy meets social networking" aspect of the new poster profiles brings a more personal approach to
consumer complaints. Not only can site usitors see when a complaint was made, but also when the user was last online,
how many complaints the user made, what company or companies thatuser reviewed, and even how many hits there were
for each of the member's consumer complaints or reviews.

"Our new basic poster profiles are just the beginning,” says Simpson. "We'll be adding new features to the user profile
pages in coming months, assembling even more information in an easyto follow, single-page format. The idea is to put as
much information at the fingertips of consumers and companies being reviewed as possible, and the poster profiles will
basically serve as mini-hubs for that information moving forward."

About PissedConsumer.com:

PissedConsumer.com is a premier consumer advocacy group, featuring consumer reviews and complaints in a soclal
networking environment. The company uses online tools to publicize reviews and complaints filed by consumers on the
Intemet. In addition, the site offers a setoffree lools necessary to bring the dispute to a fast and successful resolution,
including a consumer complaint letter generator and collection of consumer tips and advice in the site's consumer advocacy
section. :

For more informalion about PissedConsumer.com, pléase visit PissedConsumer.com or contact Joanna Simpson at 262-
674-6466.
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Contact Information

Joanna Clark Simpson
Opinion Corp
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262-674-6466

Olaclaimer: If you have any questions mgarding informalion in these prassreleases please conlact the company ligted in the pross release. .
Please do not contact PRWab®. We will be unable lo assisl you with your inquiry,
PRWeb® disclaims any content conlained in these releases Our complele disclaimer appears here.
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PissedConsumer.com Sees Increase in Consumer Complaints in Slow Economy

Online consumer complaints website, htip:/fiwww PissedConsumer.com, has witnessed a significantincrease in traffic and
consumer complaint submissions as consumers spend their moneymore cautiously amidst economic concems.

New York, NY (Vocus) September 8, 2009

U.S. consumer advocacy and cusiomer complaints website, PissedConsumer.com, has seen an increase in consumer
complaint reports. In addition to more than doubling trafiic to the consumer advocacy website between May and August of
this year, PissedConsumer.com now receives over 7000 consumer complaints and comments each month.

"We've seen an increase in activity not only in the number of consumer complaints published, but also in general traffic,”
says Joanna Simpson of PissedConsumer.com. "People are visiling consumer advocacy websites to conduct more
research before they do business wilh new companies. With the economy still awaiting recovery, people-have less
disposable income to part with and theyre being more selective about what companies they frequent as customers. While it
may stem in part from unpleasant economic siluations right now, we believe it's a good thing. Consumers are activelytrying
lo become more educated, theyre more willing to share their customer servce experiences, and companies have access to
this feedback and an opportunityto use it to improve their customer senice moving forward.”

Teaffic to PissedConsumer.com grew by over 180% comparing the weeks of May 17-24th and August 23-29th, More genJral
vaffic and usage pattemns can be viewed through the site’s Alexa rankings, available at '
hitp:/Awww.alexa.com/siteinfo/pissedconsumer.com.

*Gone are the days of rackless spending for some consumers,” says Simpson. “Theyre tuming back to the mindsets of
previous generations, loaking for quality products that will last for years rather than the cheapest tem porary fix. Previously
products had become almost disposable to many consumers. Theywould go into a purchase knowing they would likely
replace the product in a few months to a few years. Many can't afford to do that anymore, and consumer complainis are
helping them to make more informed buying decisions so they can get the most lor their money.”

About Pissed‘Consumer.com

PissedConsumer.com is a premier consumer advocacy group, featuring consumer reviews and complaints in a social
networking environment. The company uses online tools to publicize reviews and complaints filed by consumers on the
intemet. In addition, the site offers a set of free tools necessary to bring the dispute lo a fast and successlul resolution,

including a consumer complaint letter generator and collection of consumer lips and advice in the site’s consumer advocacy

seclion.

For more information about PissedConsumer.com, please visit PissedConsumer.com or contact Joanna Simpson at 262-
674-6466.
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Sawvy Shoppers Now Find Consumer Complaints More Easily at PissedConsumer.com

Online consumer complaints website, htlp:/iwww.PissedCansumer,com, improves design and features to make it easier for
consumers to share and find consumer reports about rewdilers, service providers, and more.

New York, NY (Vocus) August 17. 2009

U.S. consumer advocacyand customer com plaints websile, http:/Avww.Pis sedConsumer.com, completed several site
enhancements to help visitors research and leave consumer reports fasier through a more straightforward Web?2.0 interface.
Improved search and category-based icons work together to simplify each user's access to consumer information whether
they're interasted in a specific com panyor type of complaint (such as for professional senices or retail stores).

"An uninformed consumer is much mare likely to become an unhappy consumer.” says Joanna Simpson of
PissedConsumer.com. “Our redesign emphasizes ease of access to put more information in the hands of the buying public.
Qur new listing icons make it easyfor a visitor to quickly scan the lislings for consumer complaints and reviews theymight-
‘actually be interested in, es pecially when they don't have a particular companyin mind. When they do want to research a
specific business, our Google custom search results help them find the most relevant reviews quickly.”

Another benefit of the new PissedConsumer.com design is increased ransparency. Usernames and the date and time of

posts are now viewable on the front-end of the site, giving visitors more insightinto the consumer complaints. “Sometimus
complaints have to be taken into contex,” says Simpson. "An old complaint may not carry as much weight with someon 2 as
a string of veryrecent complaints, and that information is now available to help our visitors make better decisions. This is

better buying decisions based on consumer reports,
About PissedConsumer.com

.PissedConsumer.com is a premier consum er advocacy group, featuring consumer reviews and complaints in a social
netwarking environment. The companyuses online tcols to publicize reviews and complaints filed byconsumers on the
Internet. In addition, the site offers a set of free tools necessaryto bring the dispule 1o a fast and successful resolution,
including a consumar complaint letter generator and callection of consumer tips and advice in the site's consumer advocacy

-section. . : '

For more information about PissedConsumer.com, please visit http:/Avww.PissedConsumer.com or contact Joanna
Simpson at 646-383.3404.
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1. Pissed Consumer Terms & Conditioens
To use this service, you must be at least 14§ years olid.

www.PissedConsumer.com ("PC") is an online fcrum crezted 0 help keep consumers
informed. PC is located at:

Pissed Consumer

Mecdia Relations

S00 Westover Dr #1942
Sanford, NC 2733C
United States

This is a legal agreement {“Agreemenr") bpetween vou &nd 2issedConsumer.com. Please
cead the Agreement carefully before submicting any infermation.

You are solely responsible for the content or information you publisii or éisplay

(hereinafter, "post”) on PC. By submittirg the pos:t, ycu agree to be bouncé by the
terms and conditicns of this Agreemen:t (the "Tezms”). If vou do not agree.tc the

Terms, you are not permitted to use PC.

The Terms are subject to change by PissedConsumer.com, at any time, without notice,
effective upon posting of a link tc same on our website. Persons vwno are under 14
years old may not submit posts or register on PC. By submitting a post, vou
represent and warrant that you are at least

14 years old.

PC reserves the right to immediately suspend oxr terminate ycur registration wicth PC
and remove your posts, without notice, uvvoer anv breach of this Agreement by you
which is brought to PC attention.

Your registration with PC is for your sole, personal use. You may rnot authorize
othners teo use your user identification ard password, and you may nol assign or
otherwise transfer your accounrt to any other person or entitv.

2. Online Conduct
You agree that:

You will NOT post on PC any defématiory, inaccurate, zbusive, odbscene, profane,
offernsive, threatening, harassing, racially cifensive, spam, or iilegal material, or
any material that infringes or violates another party's rights (including, but nou
limited to, intellectual property rights, and rights of privacy anc publlcity). You
will use PC in a manner consistent with any and ail epplicable laws and regulartions.
3y posting information on PC, you warrant and represent that che information is
truthful and accurate.

You will not post, distribute or reprocduce in any way any ccovrightec material,
trademarks, or other proprietary information witihcut ogcraining the prior written
consent of the owner of such proprietary rights and except as otherwise permitted Ly
law. ’ :

3. Indemnity

You wiil defend, indemnify, ancd holc harmless PC, its officers., directors, -
employees, agents arnd third parcies, for any losses, costs, liabiiiti=s and expenses
{including reasonable attorneys' fees} relating rc cor arising out of your use of PC,
including, but not limited to, any hreach by you of the terms of this Agreement

;\updm.p:ssedca\sum comlos.te 13
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4. Online Content

Opinions, advice, statements, offers, or other information or content made available
through PC are those ¢f their respective authors and not af PC, and should not
necessariiy pe relied uvpon. Such authors are soleiy responsiovles for the accuracy of
such content. PC does not guarantee the accuracy, completeness, cr usefulness of any
information on PC and neither adopts nor endorses nor is responsible for cthe
accuracy or reliability of any ovinicn, advice or statement made. Uncer ro
circumstances will PC be responsibie for any loss or damage zesulting from anvona's
reliance on information or okther conteni posted on EFC.

5. Removal -oi Information )

By posting information on PC, you understand and agree that the material wi:l not be
removed even at your request. You.siall remain solely responsible for the content of
yeur postings on PC.

Whilie we do not and cannot review every massece peosted pv users of the Service, and
are not responsible for any content of these messages, we reserve the r-ignt, but are
not obligazted, to delete or remove profanity, ooscenitlies, threats of pavsical
violence or damage Lo property, and private financial information such as social
security numpers and credit card infcrmation.

6. Proprietary Rights/Grent of Exclusive Righis

8y posting information or concent ta any public erea of wuw.PissedConsumer.com, you
avtomazicalliy grant, and you represent and warrant that ycu have the right to grant,
to PC an irrevocable, perpetual, fully-paid, worldwide exclusive license to use,
copy, pecform, display and distribute such information and contenrnt and to prepare
derivative works of, or incorporate iatc other worsks, such infoemation and content,
and to c¢crant and authorize sublicerses cf the forecgoing. You alsc expressly
authorize PC to share any posted irnformetion wi:h third parties at PC's own
discretion.

7. Information Supplied by You

Except as provided otherwise in its privacy policy, BC will keep confidential ali
information supplied by you tc PC, and shall use or disclose such information only
for the purposes for which such informetion was rollected, or @s required by law.

8. Disclaimer of Warranty

PC provides PC on an "as is" basis and grants nc warzanties of anyv xind, express.
implied, statutory, in coanection with PC or in connection with any ccamurication
with PC or its représentatives, or otherwise wich respact te PC. PC specifically
disclaims any implied warranties of merchancaebility, fitness for a particular
purpose, or non-infringement. PC dces not warrant thet PC's connection to the
internet will be secure, uninterrupted, always aveiiable, or error-free, or will
meet your requirements, or that any defects in PC wi:il be corrected.

9. Limitagion of Liability

In no event will PC be liable: {i) to you for ary incidental, consequerntial, or
indirect damages arising out of the use of or inability to use PC, even if PC or its
agents or representatives know or have been advisec of the possibility of such
damages cr: (ii) to any person other than vou. In addition, PC disclaims all
liability, regardless of the form of action, for the acts or omissions of other
members or users (including, but not limited zo, unauthorized users, or "hackers”)
of pC. .

10. State by State Variatiorns
Certain jurisdiccions limit the applicabilicy of warranty disclaimers and
limitations of liability so the above cisciaimers of warranty and limizations of

zmmewﬁaukuuwnmqunu
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liability may not apply to vou.

11. General Provisions .

You agree that New York law (regardless of confiizis of law orinciples) srall govern
this Agreement, that any dispute arising out of or ralatirg to rhis Agreement shall
"be subiect to the exclusive venue of the federal and state courts ir the State of
New York, and that you submit te the exclusive jurisdizticn of the federal and s:tate
ccurcs in the State of New York in ccnnection with BC or this Agreement. This
Rgreement, accepted upon registering for PC =r submitting a posr, contains the )
entire agreement between you end 2C regarding the use of PC. This Agreement may aily
be amended uvon notice by PC o you, or by a writing signed by you and an autnorized
official of PC. Unless otherwise explicitly stated, the Terms will survive
termination of your registration with ®C. If any provision of this hgreement is held
irvalid, the remzinder of this Agrecment ckall centirue in full fcrce and eiffect.

12. Copyright Poiicy/Termination of User orivilegas for Infringement and Contact
Information for Suspected Copyrigh: Infringement/DMCA Notices .

We will terminate the privileges of any usar who uses PC =o unlawiully transmit
copyrightec material without a iicense, @xpress censent, valid defaense or fair use
exemption to do so. In particular, users whko submit user content to 2C, whether
articles, images, stories, software or other copyrightable material must ensure that
the content they upload does rot infringe the cepvricats of third parties.

1f you oelieve that your copyright 7as been irfringed cthrough the use of 2C, please
contact our Customer Service deparzment at: '
supporc@PissedConsumer.com or mail at:

Pissed Consumer,
Media Relations

500 Westover Dr #1942
senford, NC 27330
United States ’

13. ACCESS TO THE SERVICE

Pissed Consumer grants you a iimited, revocakle, nonexclusive license o access the
Service for your own personal use. This license does not include any coilection,
aggregation, copying, duplicaticn, display or derivazive use 0f the Service nor any
use of data mining, robots, spiders, or similar data gathering ané extraction tools
for any purpose unless expressly permitted by tissedConsumer. A limited exception Is
grovided to general purpose internet search engines and non-commercial public
archives that use such tools zo gather information for the sole purpose of
displaying hyperlinks to the.Sarvice, provided they each do so from a stable IP
address or range of IP addresses using an easily idertifiable agent and comply with
our robots.txt file. "General vurpcse interne: searich engine"” does not include a
websilte or search engine or other service tha: specializes in review/complaints
listings, reputation management, Ssearch optimizaztion or social media monitoring.

" Use of the Service beyond the scope of avthorized access granted to ycu by Pissed
Consumer immediately terminates said permission oI license. Ir ozcer te collecrt,
aggregate, copy, duplicate, display or make derivative use of the Service or any
Content made available via the Service for other purposes inciuding commercial
purposes) not staped herein, you must firsrt optain a license from Pissed Consume: .

hipiveww, plgs ecconsumer . conies.bd
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W132014 Twitter / pissedconsumer: @Rocalabs : “dont buy antyhing ...

‘, .
ey 0* e en e e e . . .
R R RS R N . ,

A A Pissed Consumer SR 1 l-=ollo.w
A @pissedconsumer

@Rocalabs : "dont buy antyhing from

Roca Lab they just sell a regular shake they

are stealing your m" tinyurl.com/m7d2shj

“ Reply €3 Retweet W Favorite ses More

RETWEET -,

] 'S}

5:15PM- 14 Feb 2014

Reply to @pissedconsumer @Rocalabs

F-., Wendy Garcia @IntoRainbowz - Apr 7
m .@pissedconsumer @Rocalabs is now threatening people who post. Part
pic.twittercom/67VNQriSsv

Details 4 Reply 43 Retweet v Favorite <o« More

!._., Wendy Garcia @IntoRainbowz -Apr?
m @pissedconsumer @Rocalabs pic.twitter.com/6LIYbySZr5

Details 4 Reply 4% Retweet & Favorite see More

W

#DontKillSeanBean &3 Promoted by LegendsTNT  #virtuosowk #HowlFoundO2L.  #ttot
#laurenBacall  #HappyBirthdayO2L  National Left-Hander's Day Ctfu Robin williams
Simone Camiili

© 2014 Twitter About Help Ads info

hitps:/Awitter convpissedconsumer/status/434496035700756480 12
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Twitter / pissedconsumer: Doesn't wark1h: | can't believe ...

A A Pissed Consumer +8 Follow
A @pissedconsumer

Doesn't work!!!: | can't believe | really
thought this would work! Save your money.
This is the biggest gimm...
tinyurl.com/np8buc;

4 Reply t3 Retweet W Favorite ee» More

9:06 AM - 27 May 2013

~ Reply to @pissedconsumer

#DontKillSeanBean &3 Promoted by LegendsTNT  #virtuosowk #HappyBirthdayQ2L #ttot
#LaurenBacall #HowlFoundO2L Ciara and Future FaceTime Robin Williams Ctfu

© 2014 Twitter About. Help Ads info

hitps/Awdtter convpissedeonsumes/stat s/339040877352882177

n
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8hy2014 Tuwilter / pissedcansumar: OTHER - WILL NOT PROCESS PROMISED ...

sl e . - 4

A A Pissed Consumer - +% Follow .
A @pissedconsumer

OTHER - WILL NOT PROCESS PROMISED
REFUND: LIED TO BY CUSTOMER SERVICE
AGENTS REGARDING PROMISED REFUND.
CANCELED... tinyurl.com/74gwv4g

4 Reply 43 Retweet W Favorite ee+ More

4:37 PM -1S Jun 2012

. Reply to @pissedconsumer

#DontKiliSeanBean &3 Promoted by LegendsTNT National Left-Hander's Day  #virtuosowk
#ttot #LaurenBacall #HowlFoundO2L H#WWAPhilly Ctfu  Robin Williams  Simone

Camilli

© 2014 Twitter About Help Ads info

hitps /Awitter.comvpissedconsumer/status/213777234757029889

n
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Develsses

Everyday Mindiulness Surrandd  x

Twitter / Search - pissedconsumer f0Ca

Save
Tz Al

Pissed Consumer 3::asseilconsume: - Fob 14
JRocalabs : "donl buy sntyhing from Roca L.ab they jusl sell a regular shake
they are stealing your m" tinyurl.com/m7d2shj

Emand

Joanna Zwnsinsr_peass - dan 29
Roca Labs - Lost only 60 Ibs. they pronised 100 lbs+. Hi my name is Jennifer
and | would like to sha j.mpite6nal.wl)

Exgurn e T Y . e ne e tes e b

Pissed Consumer 4;.gissedconsumer - 27 Ray 2013
Doesn't work!!!: can’t halieve | really thought this would vork! Save your
maney. This is the biggest gimm... tinyurl.comynp8buc;

l“.

Exporg [ R

Joanna gconsune_press - 5 Now 2012
Roca Labs deceptive and Unethical comments - Wrillen by: > PERCEPTION IS
IN THE EYES OF THE CONSUMER ! shaw comment linyurl.comVbg8dbku

Cpaand . ‘. A CACH Sroer a6 ses Ry
Pissed Consumer fxpnasaoconsumer - 25 Oct 2012

OTHER - double charged me: My US bank card would not work on the web sight.
The sight would come up. "Can not di... tinyurl.com/8shwits

Emang I Foenizieg ter dden
Joanna Gieonsuner_prese - 7 Jul 2012

WILL NOT PROCESS PROMISED REFUND commients - Written by ConanWPi::
ConanWPB »~ ... show comment tinyurl.conv74gwdg

Emiand B PR - R ]

Pissed Consumer i pzsadeonsumer - 1S sun 2012

OTHER - WILL NOT PROCESS PROMISED REFUND: LIED TO 8Y CUSTOMER
SERVICE AGENTS RECGARDING PROMISED REFUND. CANCELED...
tinyurl.com/7dgwvdg
Eaqoun (LA 4 25
Joanna g:consumer_piuss - 4 Jun 2012

Roca Labs Gastric bypass comments - Written by Kadeck: Kadeek > ... show
comment tinyurl.conv7rdi3vg

Cwany . Cere e it 36 Totewame s

Sees
iy

Joanna consumeg guvse - 10 Bar 2012
ROCALABS convnents - Wnilten by Tish: Tish > ... show comment
linyurl.com/8Smfjla

Emand R R G

Pissed Consumer Gossadconsutuer - 8 Mar 2012
OTHER - ROCA LABS: | purchased a weight loss supplement from Roca Labs
and il did nnt work far me. | would conta... tinyurl.com/85mijlo

Expaira - pei R L T

L

. httos:/Awitter.com/search=realtimesq=pissedconsumer%20rocalsrcstypd
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@ Roca Labs - Review from Caigary, Alberta

3 of 32 Roed Labs Ruviews

3 1L ___._5_. o 9 Calpary, dibetz 2 WaizM Lozy Progrzres o Ovarpricsd Praduat
IS riAscEIMIM Gy aningovs 111120 FERPT SIS Decks & Home
This product sucks.It'a expengive, herribla to drink & doesn't do nathing. Remode;ing
Lat alone tha horrible custemer care you get from the staff € SROBONGNZS- remoceily &
?2atsey Fre design consuhtation. 1
Accrediiad Bysinass
- E s )

3. This business is a total fraud. BEWARE! (See Review #490848 by anonymous).

Roca Labs - Boy am I glad I did not purchase
@ ' this product!

6 of 32 Roca Leba Reviews

933 3 2 OnpStasszndDugs O Kutrisystam Progam

LCTR T E TR R B T Ry vy o G wonwn F _m
Roca Labs seams to be 3 seriaus scam.I went on tha site to speak to 3 “reprasentativa” and e -
the 3o cafled Carol took ever 3 minutes to respand. [ Lyavers

She actually tald ma to wait untll she "gathered the appropriata informacdian” for me. ifyou -
are going ta be amployed by a cempany, egpecially a heath involved company, you aught to . i
knaw the product super well. Anyways 1 praceed with tha agplication. bot T did nat input my LI il D
credit card Information. I emailed suppart about another question [ had and the ‘

representativa raplied promptly. Cempernmone mansy

Hawever, when [ repliad to the rapresentative that I did not want to purchase the product
saymare, I did not gat 3 rasponsa. Evidently. this business Is & tatal fraud.

Reviows from Hickan
BEWARE! New York m

Japs74s {astem: Chosamats - szam
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Roca Labs - Got scammed and sick from this
®© JUNK

131 uf 31 Roco Lshs Reviews

994 7. 9 Jhmaon City. Zien Yok 2 Wzight oo Programs & Weight Lass Prodtusts

13 pieianin Atcenzeac (uen) (IS ¢ iewe

Product made me I enough ts seak medical actantion aker follevi g all directians to the
letter, They will not cancel my last payment NEXT month and threatenad me with a lawsuit.
SURPRISES

Thay are not tha only anes vith exgariencad lawyaors. Anvc;ne vantng to start 3 class- action
3gainst them over tha business practices?

The product tastes bad and does nat dissolve well, thalr customer sarvica daptis a bunch of
scammers and crooks trying to pray on overceight people that are desperate to lose weight
and thair palicias ara writtan the way that they are becouse THEY KNOW [T)

Do NOT give thase people yaur credit card numbac... You will only end up regratgng ic! Raviews from Jot

2405450, City, New Yark
Concerned Reviewer ... :. .
Although I have not tried the product for myself, 1 was
intrigued about it after I saw the Youtube ad for the product.
The first thing I always check for is if there is a scam invelving
a particular praduct. When 1§ did a Google search for the
product to see the review, I 'got extremely suspicious when |
had a hard time finding a negative review. At first 1 had
thought that perhaps they were using certain techniques to
push negative reviews off the first search results page. So !
checked a few more results pages and no negative reviews in
sight. That was very suspicious to me. There should have
been at least one negative review.
Then I saw Roca Labs terms of use of its' praduct and it's
bloody insidious. If you use the product, according to tha
mandatory contract that you have to sign you can't post a
negative review at ail or they will either charge you a higher
price or sue you for "slander and defamation.® Let me repeat
that again THEY WILL SUE YOU FOR A NEGATIVE REVIEW. You
know what that is? Censorship. CENSORSHIP UNDER DURESS.

" And that's just bioody wrong. You put a product out on the  *

market you have to expect that not everyone is going to like
your product and it is within their right as a consumer to be
able to tatk about it. That's why we have rating systems on
Amazon. That's why we have things like Metacritic and Rotten
Tematoes. These things are in place to inform the consumer. If
you're going to buy in to a product or service, a negative
review gives ygu an... Shyw msrs

7" 2 Rapy
ANONYmMoUS : <inesrard Asvievear #av 33 TChicaga Dimaia
THANK YOUN! [ am running away from this scamt

4 2. Agpny
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concerned 4:y 03 PChsdton, [ons

EVERYONE remotely interested in this product, please read the
company’s Terms and Conditions firsti! Many fees involved
such as: total cost of product $1,500, unpaid bill/collection
fees of $3,200 and defamation/slander an web fee of
$100,000410111

Mini Gastric Bypass Alternative

70U ACKNOWLEDGE THAT YOU HAVE CAREFULLY READ THE
AGREEMENT BEFORE MAKING A PURCHASE AND AGAIN
PRIOR TO USING THE FORMULA/SUPPORT. PLACING AN
ORDER INDICATES THE UNCONDITIONAL ACCEPTANCE OF
THE AGREEMENT BY YOU AMD ANY ASSIGNS. DO MOT
PURCHASE THE FORMULA IF YOU DO MOT AGREE TO BE
BOUND BY THE ENTIRE AGREEMENT,

You agree that the use of The Website is at your sole risk.
Neither The Website, nor any of The Company’s officers,
directors, employees, agents, third party content providers,
merchants, sponsors, licensars, contractors or affiliates
warrants that The Website will be error-free or uninterrypted.
The Company also DOES NOT guamntee any result or
outcome resulting from the use of this Website, The Formula
or The Support.

The Company cannot guarantee results because your success
depends on your usage of The Formula according to
instructions and your successful adaptation to new eating
habits. You agree that, because The Company makes NO
guarantees regarding results, and because of The Company's
clear Mo Return/Na Refund policy (see below), you have MO
right to dispute payment for the Formula/Support. You agree
that disputing any payment causes damage to The Company
and gives... Shom mar=

3 1 Raply

ANOnymous . cansrey  Mav 13 ¥5z:tllz, Wsshingten

Page 94 of 122 PagelD 245

HOLY "“*_....It is obvious that the company knows the product
is a scam or they wouldn't have such terms and conditions!!?

THANK YOU FOR HEADS UPi!)
5.1 Reply

ANONRYMOUS 15w aps

THESE PPL ARE SCAMMERS THIS PRODUCT IS
S%111..YAKEING ADVANTAGE OF OVER WEIGHT LOW SELF
ASTEEM PPL LIKE THAT YOU SHOULD BE ASHAMED OF
YOURSELVES!!!!!!g!l!.'!!!!!!!!

00" Reply
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Roca Labs - Run don't walk away from this
Q - one! Scam!!

1370 3 $730
LI

Tigas B

¥ Mantgomary, Msbems D weight Los Pragrams B Faur Nznih Supply

R I T ©) -~ [ L3

1 was just checking to sea ifa class action suit had started yat so 1 could apply to fain itl Dropbax for Bussiness
ordered It for 250.00 and | got a four month supply. g for

Itras about 2 pounds..didn't last 2 months...produce didn't mix wall, it was like concrete, had Presuiny syatens anpane

ta diluce it inta ragular grotain powdar to make it drinkable. Turns out natures way RESET

protsin povder hoa the same ingradients, like beta glucan...for $20.00. —
Sl i

For heavens sake dan't make the samo mistake [ did.Just buy the raset and save $730.001
Sincaeraly, €d J.

AnONYymous . izim 11Dy YHstuchen, Ken Jerzay
Bad product so much better altemative such as the ballon pill

a 1 Ragly

@ Roca Labs - REFUND

13 of 32 Ruee Lads Reviews

Lo8s 2 9 Pant Myers, Plotids D Naaith ang Basuly O Refumd
vievr  anrecs
LTI anlem TAWT soaniaeans (Emen) QRN vt

In Fobruary 2014, [ was approved to raceiva the forumula hawever my credit card was
declined and that was GOOD bacause I had bean advised by my doctor not to pracead with
this harsh formula.! eried rapoatadly 2o Inform them.

I called Rosie many timas with no recurnad calls, Today aver two manths latar, they have
billed my cradit card and of coursa | CANNOT raach anyone. This company is full of lies and
decalt. Once they approva you and el fike thay have you hookad, you aro then unabla te
regch them.

It|s totally impassible to raach someone, They hide behind a computar sereen,
74d583s

do dah Agr 20 IML taurzl, Hew Jarssy

I ordered it as | was desperate to lose weight and did not read
other reviews. Mine came with no instructions, [ called
customer service repeatedly and they do not return calls, a
year Iater, after much gastric distress, I have not lost weight

20 Raply
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Roca Labs - You will never get a
@ representative to discuss a refund. These
people are crooks.

13 of 32 Roco Labs Reviews

670 3 9 Mount Nolly. Kew Jemzy 2 Bazuty Cantars zna Spes D Pryduct Rolung

212078 SR Ts

L PN nesemus yemern: GRS g § Tvy Chax
1 ardered this produce in gaod faith.My medical doctor looked at this product and said
absolutely do nat use because of my personal issuss. rae
. t
I called the salesparson three timas and thraa tmes she told me to explain the situation . 4’;05:
through tha contact en the net site, Well, no one has evar tried to contact me. I sent the
package back two times and twice it came back with ng 2ddress faund. This cost me tventy g Sm:v S
saven dollars, “ 80¢
T tpr— e
They billed my charge almost sis hundrad dollars far the speclal that was only ta be four
hundred. Thase paapla den’t care and they naed to be sued. DO NOT TRUST THESE
PEQPLE, They arve,
Cracks. The sample thay sant ma to try n tha packaga was gritty and did not disschve. Raca Labs Ren
The only contace from this company is 3 chack of raimbursamant.Other than that, a class :::::f:
action lawauit wauld be just fine. TS i
7¢b816s sradem
Race L3 - Ravia

b. Roca Labs - Don’t buy anything from Roca Lab they just sell a regular shake they are
stealing your money (See Review #475672 by anonymous).

¢. Ihave a friend working in the warehouse of this product, he told me that is unsanitary
they don’t use gloves and hair nets to assemble the packages which comes with
containers and spoons, and the product is a fraud doesn’t work! (See Review #475672 by
anonymous).
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Roca Labs - dont buy antyhing from Roca Lab
@ they just sell a regular shake they are stealing
your money

18 of 32 Roen Labis Reviews

947 | . 5 g T Puim B2y Forigs B isisht Lo Progrsmy O Unsantaey Contlitions

Bl e pvee BITRERY myarsnoman: IR view s
LIS £ Vet T3 svarsnoma o W lew 3 Arayew eagy for
3 htewith

1 hava 3 friend warking In the warzhousa of this product. he told me that is unsanitary they
dont use gloves and hair nets ta assamble the packages vich comas with containers and
spoons. and tha preduct Is 3 fraud doesnt work! 5y friends and I tried and didnt work for any
of us! And I3 not clean be save and aat healthy dont buy It

This praduct tosta horrible, its vary exgensive, cames in 3 small bag becausa thay want yau

[

to buy mare of this powder! Hia partem &.j_',l"
sveCeys Jtovies o0

Tha containers are cheap and [ found a hair in mine! Jad leasn mere '

24bsd33

@ Roca Labs is a SCAM

1S of 32 Roca tebs Raviews

2502 13 5173 Bt Lom Pragmms B Firsniad tssus
Nt gr earer

E4tiH

WININD v TR Amgnasys (AT v &

I filed a cemplaint with the BBB of Wast Alorida about the vay Roca Labs handlas their
Custamers. And thay talk highly of their dr. DcRoss B. Finesmith...Cuy's I did some rasearch
and { went all tha way back to 2009. I saved evarything possible about this great and mighty
DR.Ress Finasmith MD. Raca Labs will anly tell you alicde about his achaviments from 2012
forvard to present Well anyway he's been arderad nocte practica madlicine in any stata and
not to be around any children. HINT,HINT...ch and 1 have facts to back this.

I've had problems with Roca Labs from the start. On 7/4/13 1 vias loaking ot a woight lass
program and I ran across Roca Labs. I raad everythlng and asked the quastion, Does this
<concain Groen Tea? Thair reply wag no bue they told me co ra-read and watch tha video
again.I gshovld have gaen this as 3 red flag. So I ordered tha product. On 7/8/13 1 was
approved by this Dr.Ro3s B. Finasmith MD. I dacided that I did not want the product ond
called thelr number only ta get a voice mailbosst lak a message saying that I wantad to
cancal. T got na response.! called withia thesa 24 heurs. On 7/6/13 1 raciaved an amail
saying that they just deducted £123.00 from my aceount. Raca Labs ara atating that they
did not reclave that valcemall ill 7/15/13. 1 did nat call them an the L3th of July. I callad
them en th Sth of July with no response. They tald the BBB that all my statemants wera falsa,
here's another rad Rag going up. Roca Labs covers alat of stuff up aven thelr DeThay vion't go
back past 2012 that's where it get's dirty about thair famous DrRoss B.Finasmich MD. 1
would sharg chat with you all bue I'm nat galng to at this time. But yau can go to
www.healthgrade,.com and pull up his name and it's no :vhore on the list. 1ffact ane of those
pdPs I've savad sald that he is no longar in practice and/or has ratirad. It's bettar 1f you just
goagle Dr.Ross Finasmith and gc though the list. That's where [ found out abaut Finesmith
pastthat started in NJ.NY. [ do healthgrade checks on avery doctor in any state and if 1 don't
find the Dr. it's either ha/sheg can no lenger practice medicine, he/sha has retired, or he/she
is no longer in practice. But I'll get the facts just by doing alictle searching,

Hoz730
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Roca Labs - Product and Company are PURE
Q) SCAM e
26 0f 32 Roco Lobs Reviewes
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Update sdded by user Jun 12, 3013

Plaasa nata this past is raquestad ¢o ba taken down by Raca Labs. For additenal information,
plaase reach out to them diractly.

Qriginel review posted by user oy 33, 2013

Tavas just approved and sent the products.First off the credit card was declined and when my
payment was fnally processed, Racas Labs chorged me twice 3¢ now ¢ have over 5800 in foas

for 3 scam.

I recalved the product last Suaday and started ir. Within hours, 1 was vomiting, had bad

stomach cramps, nausea, light-headiness and my body nas shaky.  had gostric bypass in Reéviews from Bast
the past 50 1 wagn't sure If this was a sida effect and whea the suppcsed "medical team” got Orange, New Jersay
back to me via email {since they are naver available to speak on the phone), they told ma Ao LT - 0 a9 Cam
thera was NO way that their praduce did that te me. 1 v:aited 2 days and ate narmal fuods, 318 ARS SEAN .

.Iess sugar and less fat and falt fine, Reasis Viston 12 test Brance. ficee

Tried the praduct again the 3rd day and was flluse again, The campany has refused to get ot

back to me and said if 1 cancel payment, thay would sue ma for 53200 plus court fecs in Soer s asmy - 13,0089

Flarida, The formula is disgusting. Tt doesn't dissalva so you're eating chunks of nagtinass mnofomm

and it does not do what ic sheuld do. oo Ramseta

You have 2 batter chance of facling full If you swallowed 2 gla33s of liquid cement and lec it itz wrsiag

hardan in yeur stamach. Oa not waste Your tima. energy or mengy on tham. St Career soazemy gar to3
LTy are tassuteny,

Do yourself 3 favor and see a nutsitianist for weight loss. Thay are real and vaill acwally help stor »

you,
7402239
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Roca Labs - Becomes completely unr
@ when there's a problem

10132 Rocs Labs Reviaws
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[ had an unfortunate interactian with Roea Lab3. Their adverzisemant en YouTube convinced
8 child in my family to ordar thsir praduct without permizalon, using my credit card. T found
out abaut 45 minutes later. and proceeded to spend Jll day trying to reach them. They made
it absolutely Impassibia for anyune to be reached whe could help cancel the order.

Live chat cannects you to people who cannot halp ot ail, and just giva you the phone number
and email address. The phona aumber dumps you ta 2 message, Fromising a call backin 3
fers hours, You'll never got 3 eal) back, Email doesn’t saem elicit any response ar
acknawledgement that they've receivad anything.

The ona thing that trying ta cancol the order did de was get them te acceleraca the arder from
the “recaived” co the “approved” stata, after which their web site says thay won't cancel it. I
was told by somaona in live chat that it takes acleast » day to be “approved”, But vithin 5
minutes of telling them that the ardar wasn't authorized. they managed to get this ordar inte
this nen-cancellable “approved” scata - presumably to put themselvas in 2 stronger pesitian
to fight against cancelling it.

I'm gaing to hava to repore this as a fraudulent charga to the cradit card company, bacause
despite trying to reach Reca Labs within 45 minutas of the incident, they made themselves
impessible to reach sq that thay could try to take the monoy anyivay.

238824

Roca Labs - Review about Negative Experience
@ from Los Angeles, California

4 vf 32 Roco Labs Reviews
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Raus on
Tha product made me very sick YOUr 100f aam |
74c6530 g g
ucur
] Qascmpem ™ Rzpont < .
;' e R [oC et
Uns 1;;e:

Aoz Labsz is 3 go3r, 45 mot Buy tha pradut they varzhargs you
lor 8 Gluzan which you san Duy the =x32 samz pissust-on
Amazan fara Inclion of the soet morz ke $50 lor 2amg quanlity,
R3: Labs shaeges sbaut T500 + £500. Than ba prapsrad 12 fight it
¥ou Duy It an® wanl a r=lums avan if they havent shipped tha
prOduSt. That ks mifisss thzy 3rb you.

LR L )
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Roca Labs - Bowel Obstruction from ROC.
@ formula

7 uf 32 Rpea Lobs Reviews
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RUN AWAY FROM ROCA LABSS AND BE AWARE OF THE POSSIBLE MEDICAL PROBLEMS
THAT MAY OCCUR WITH CONSUMPTION OF THEIR FORMULA.The harsh farmula doesn't
digest and may causa bowal abstruction, which can result in death or 3 permanant
colostomy! 111

This company Is selling a farmula that is complataly harmful o your body and thay don't
care.thay only want your monay! | Part of the ordering process makes consumers chack the
bax that they ageee to tarms of "hold harmless” which moans if you get sick ¢r harmed from
the produce, the company isn’t haid accountabla.

Please care abaut your health and body and don't consuma the *sgacial larmula™ from this
campany.At least talk to your physician about this graduct prior vo ordaring and consuming ie
for your own well being!

7457552

Anonymous ;3

This happened to a family member of mine and we are
currently in litigation. Just ALWAYS check with your physician
on this product prior to consuming! .

0' 0 Roply

Anonymous - irrrqmce: ey 3

Regarding Roca Labs and Bowel Obstruction post above: Since
there is no way of delsting or editing a post, this is the only
way to edit it. First, THIS WAS NOT ME, but 3 relative that
took the fermula without consulting a physician and couldn't
digest the product at all and had severe Gl pain, which was
determined to be a bowel obstruction. The physician
immediately determined that the formula was too harshin
After much medicai treatment, tests and procedures, the
bowel obstruction is now thought to be from many factors
such as taking the formula without a doctar’s approval, not
having proper fluid intake, underlying digestive diseases and
past abdeminal surgery complications (which legal
representation is addressing). I don't know if there is a
medical questionnaire when ardering the product but PLEASE
answer those questions honestly and consult with a physician
before ordering and taking this and all productstfii;

n n -~ .
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SIS . B Roca Labg sy e Soarzmeng 2t

Ive been trying to lose weight with your praduct and ive even cut down my portion size and still haven't Jost
any weight and its been since February of this year © add comment

@ Roca Labs - Not Totally Honest

14 of 32 Roce Labs Roviews
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YRI2S 1eTE TRSINY by arzriwigs Tt e - E o bont it

L believe chat this is a scam.I was not given all the infermation [ needed. ¢

1 was not told that this product viould couse vamiting, vhich is vhat | do every time | try 2o
use it. I was told that it is all in tha way the stuff faels while eating it, It's all in tha mind. [
‘&ven tried smoathies and it got to rubbery befora I could even drink ic. | spent over $S00 for
nothing.

They desarve a bad review, Sc this ®**® Is on tha shelfin the closot. Cangumers beware, not
what it says. Terrible, rip off, scam....This is jut my opinlen Not a happy persen.

Nothing I can do and that is a shame.
I may contact an attorney, 688, attorney general, we'll s6e.DON'T BUY THIS [
74c0241 !

3] Oscoeomman ®Repot

karmasabitch  ziisgaizep vy o

1I'm so glad I read these comments there is no way I'll ever
buy this stuff, theres a reason y the better business bureau
gave u a f on the ratings. Scammers written all over it!

S D Reply

dreamer :c0: 98illngs. Mantans
Roca labs has a grade of F according to the bbb.org

€ 1. 2cpy
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Roca Labs - Company doctor FINESMITH lost
@ license over CHILD *** :

20 of 32 Roco Lobs Reviews
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Rocalabs is associated vith one Or. Ross Finesmith - vthich appears to be the gama doc as
here:

hnp:;'/rm.nev.ierswnawsroom.cam/:tazelnj-doctor-mss-ﬁnesmlth-nleads-gui'trto-chlld-
L 1 %3

>> A Somerset County [Naw Jersay) doctor pieadad gullty Thursday to pessessing child
*%*, state Criminal Justico Director Stephan 1. Taylor said, DANSKO wto6

Rosg B. Finesmith, 49, of the Basking Ridge saction of Barnards, a padiatric neurologist,
plezded guilty to ane count of fourth-degras possession of child *** before state Sugeriar

Court Judge Stophan 8. Rybin in Flemingten. .
Reviews from Oktah

Uader che plea agreement, Finesmith will be permanently barrad fram practicing medicine in City, OXahoms

any stata ... . Terminx - Borasutes g

7251007 ITTUTMCR ALK S1NY, Yo
. nSars ome rta:

Bma Brnees o Mo oot

@ Roca Labs - Could not return product.

21 af 32 Roca Labs Reviews
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ST
Per Roca Labs I “qualified” for thior product.After racsivaing it I road all of the information St
provided and it scared me, Gastric .

1 talked to my MD and ras tald nat to use this product. T contacted tha company to rotumn it
and not only was that not an options they weare very rude abaut it. T then contactad my credit
card company and axplainad what had happenad and they suggestad I file a dispute. The
disputs was anmverad vith pages and pages of documentation that It stated I agreed to prior
to purchasing the products.

Itis like they were mare propared to justif their sale than te help tha cuscomar.

1n the end, [ am stuck with an entire box on unopened produces.t am afraid co attempt &o

r2sell It due to the lagal cansaquences that could result if it harmed the buyer, m“::"
7¢91580 .
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@  TOALL WHO TREID ROCA LABS BEWARE

22 01 32 Roed Labs Reviews
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Hello everyore my name is Jeroms, and | hardly camglain about anything. I am a deveta
catholic a praud member of tha knights of Columbus, 3 true gentlaman, [ was 6 foot 2 Inchas.
and vielght 288 lys. I was taased my entire life sbout being cverwalght, § trled janny craig,
nutrla gystem, and nathing worked, T was a farmer full back for the university of Michigan, and
got injurad, since then § developad fibromyalgia, 3¢ thatis hew 1 got ovanveighe. t am 3
professianal jazz bass player and singer and neadad to lose the weight and vanted to gat to
about 213 te 220 so { tried roca labs,

ltwas very expensiva, afcar the 3 months 1 lost about L8 Ibs, but | did finigh it the day aker 1 | B2
was sadded because { raally stavad myself, anywhy it Is tha first day I was off the diat in 3
months g0 I ate a steak sandwich, latar that day, my stamach hurtad 30 bad I almost faintad,

. 2wacks, later the gain as got worse, I sean 2 doccors, and both said, you may have Reviews from
developed my ulcer, 1 have te wait 3 month ta go for 2 celonessky and duwn my throac. | ask Nevads
oll of you PLEASE DO NOT TAKE ROCA LABS, in 3 days after the un bearable pain started \atora Gotaways
my stomach blow up S Inches my pants ara all tight on me, yet the lugs and tha butt are big SRNAN 1 CIMmy
on me. ond I am 2 Ibs lass than 1 was when | anded the diet, 50 plaase I am a young man, if . Agrgtses szeae
anyone had a {3sue as I wrote of please ger back to ma, 1 have to wait to dec, 12 to hava the Atreuan
tests done and the paid is se had I fainted twica, and I am a strong man, a ax football playar. an Juty 4 Aty 588
please 1 am going te be a facher, if anyana had chase symgtems please lat me know LM § ¢
thanks and geed luck and never go on this diet E&"Z‘;.?‘“ '
erry . Ccas Azr2 2 Car
juens- . trpenoasz

Hoce s

e —— — — -

Anonymous s :. i0is

[ Went to see my Dr. today after 7 hours in the ER yestarday,
both doctors told me that seen so many people in the ER from
Roca Labs, I am going to a indoscopic next week, to see if 1
have a ulcer, my dr, who is one of the best in this stats, told
me he has see this so many times, PLUS IF YOU HAVE A
STOMACH PROMBLEM AND MOT OVER 100 185 OVERWEIGHT
DO NOT USE RQCA LASS, IT DONE ALQOT OF HARM TO ME, |
HAD 3 MORPHINE INJECTIONS,

10 Reply
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Roca labs is a scam they never sent me my

@ products

29 uf 32 Raga Lebs Reviews

1723 11

neve 21 P53 wasst
IEILINT srer €GN fpessmy (010w o [P
Like every other ®**® parson 1 alse orderad roca labs thinking this was it | paid abaut
513.008 I emailed the cempany explaining to them 1 did not recaive the packaga and if thay
<an re ship to me it would be great they tald me to pay mara meney for reshipment I denied
and asked forma refund they didn't give me 2 refund so | called my bank and filled a dispute
and thay gave me'my manay bak but after a month they raversed the cradit because roca
labs insisted that thaey sent It to ma now I'm in the process of going back and forth with the
company bank and carrier but stil) no ana has helped me roca labs steod My monegy everyane
out there ifu are trying to loose waight try anything In the warid but don't try roca labs they
are scammers for your manay and they vill take and cat your money like it was theirs and not

your
7442s13

———————————— e, —~—

Anonymous ;s s
Does anyone know how to remove a complaint

os o0 Reply

Anonymous ;i3 e Ylong tatang City, Kan York
Please remove this comment roca labs was helpful and this
post is a violation to there services thabk u

0 0. nepy

Anonymous #4322, 1613 Qlang Islsno City, Naw Yark
Please remove this post

¢+ 0 Reply

sally gz, 20

i was abaut to order the praduct and i went on rip off.com
there was nothing negative about ROCA LABS. So to be sure i
went on google and seen what had happen to you, i have
change my mind about ordering the product . Rocalabs never
say what kind of powder they use . .

[ Reply
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@ Roca Labs - Doesn't work!!!

27 6f 32 Roeo Labs Revigws
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1 can’c believe I really thought this weuld viork! Ssve yeur money. This is the biggest
gimmick cvar and dumb pacple like me ara paying big monay to make this cempaay rich.
Dan’t do it!

Sura the campany makes it sound go goed and all theso testimonlas make you believe that
there is finally 3 way to change your lifa. Sorry to bursc your bubble but this is not the way to
da it!

I am so samry thot § believed all this bull-+-t and | am veriting this so others won't lose thelr
meney like | did. 1t does net work!1!

7433%s¢
R
It

Cempav 2 Nrrenery, o fmS rpels

@ Roca Labs deceptive and Unethical

28 of 32 Roco Labs Raviews
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Update added by user Nav 05, 2012
PERCEPTION 1S IN THE EYES OF THE CONSUMER !

Origing! review posted by user Nov 05, 2012 -
" Roca Labs hires paople to go on their wabsita ane talk to Fetential consumers about the

product They ask that you ‘pretend’ to have bean very over wweight and even go as fyras

asking you to rent a ‘fac suit’ and take pictures of yoursoif as a fac parson, d

Thay will actually toke before and aftar pics of you appearing as 1fyou'va lost all this weight
and laok what the product did for ma! { knaw this Arst hand becsuse I warked far tha

company. I was asked ta bring to wark any clothing that would altow me to add bullc Review
underneath and they took pictures of me. Tha empleyer sven asked me to seuff my brs which Florids
w23 already 3 sizes to large. A
Whan I told the awner of Roca Labs that I could not ¢o this. that [ believed it ta ba unsthical fenss
and fravdulent, he reduced my salary and asked me to sign a non-disclesure agreement. 1 oaz
walked out that day w/eut signing anything and new will becoma a volce fram the inside ang Razuies
tell you gvorything I know about this company and it's practices. Starting with tha face thae ——
they hire grunts to work aut of their 6 car garage making minimum wage and Rlflling orders Pl ey
in 3 fancy home in Slesta Key, Flarida, Not Tampa ag they claim, ey
This business is balng run ouz af 3 10 milllan doliar home sittng on 3 canal in the heare of ﬁ: )
Siesta Key, Flortda! The owner of this campany has his ‘team of attemeays’ calling me saying ~
he wan't pay ma my final paychack unul | sign this non-disclosura agraement.. sorry but by cm'”,é;;
State of Flarida law...don't hava too! arc e
$that 1 will do hewevar, is sign off on the papers 1 file with tha Florida False Clalm Act board Hore
along with tha Inapactor General and saveral othar agencies that are interasted in sll things
Reca.
7402610 anes U
accaL

Presade o meslasser ey wrcems. © Nedt oy LR RN
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@ Roca Labs - double charged me

20 of 32 Roes Lahs Reviews
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My US bank card would nat vork on the veb sight.The sight would come up, "Can nat display
web page”.

S

1 then had to usa my primary bank card. [ sqlactad the 3 month paymant plan, They tsck the
full amount aut of my bank card of 439, Then I chackad tho balancs from the bank card that

“did nat work®. E
They took a payment of 159.00 out an top of tho 459 from my main accaunt. ig
I wantad to talk to someane at roca labs about my ¢efund for 159.00.A11 | gat s the ’
autamated machine,
7483271

A

e, uel 3o Fip=raizize | R A ¢ AL regs g XN a




Case 8:14-cv-02096-VMC-EAJ Document 2 Filed 08/26/14 Page 107 of 122 PagelD 258

Roca Labs - WILL NOT PROCESS PROMISED

© ~ REFUND

30 of 32 Aces Lobs Reviews
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LIED TO BY CUSTOMER SERVICE AGENTS RECARDING PROMISED REFUND.
CANCELED ORDER BEFORE IT SHIPPED, PROMISED REFUND. NOTHING BUT RUN-
ARQUND AND LIES. 1 placad an order an 5/3, than concelad it tha next day. { was told the
rafund would be pracessed. I hava scraen-shots of all chat trangcripts as prack Afrer 1 week,
no refund, so t file 3 dispute with my cradit card company. Ths associates at Roca labs eadl
ma (through enline chat ealy; no ane ever answers » phone or raturns a call when raquasted)
that bacause [ filed a disputa, that they cannot process my refund. t cancaled my dispute.
but stil) na refund, so T managed to get some info fram a rapresentative - Paypal handles
their rafunds. sa [ call Paypal and give them the refarence numbar given to me. Thay tell me
that the client, Roca, has NOT azkad to refund mo, as 3 diferent people stated they did,
They lied and | have chat trangcripes to prove it. They did not ship me amything, They did nat
fulfill an order, They neod to rafund me NOW. Hare is an example of the last chat transcripe:

ME : I raquested a call yesterday. regatding my refund, but na one has called me. YOU HAVE
MY MONEY AND T WANT IT BACK. C3ll me at @ 531-371-9243 ASAPR, It has baen aver 30
days since you charged my credic card. and 3 different peaple hava claimed that the rsfund
was in pracess. Stag lying to me, call me back, and PROCESS MY REFUND!

Charlee: Hello: We hava already contacted Paypal to process your refund

Charlee: We tried to do the refund howaver, the dispute which was Rled is prevanting us te do
3.

ME : no, yau didn't. I'contactad Paypal mysalfwith the information that you gave me. They

clrarly stated that yau had MOT contacted them, and that you had NOT made any attempts
to process my rafund. Thay alsa told me that 1 needed to raopan the disputa with my cradic
card company.

‘Charlee: I will persanally taka on your casa and advise yeu ence ltis dona

ME : not ¢o be maan, but who are you in rolation to the company?

Charlee: | am with customer support

Phocdame P udll llac som viatie mammce.
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ANONYMOUS  .r it YPaim Baach, Florids
http://www.pissedconsumer.com/reviews-by-mmpanv/roca-
labs.html

3507 Repy

jenna.jenniter.brown  1aa 20
Don't know about you, but I didn't have that problem with
Roca Labs. They were supportive all the way!

0 12 Reply

©

ConanWPB ;i o7, iti3
W My dispute with Roca Labs was resolved. The company

refunded me in full. Please remove the complaint number
325092,

0o 0 Reply

-
.
.

J

@ Roca Labs Gastric bypass

32 of 32 Roco Labs Reviews
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This preduct dons not work.My friand bought the package for ma and 2 other peopla hecause D¢

you have to buy 4 months supply at 5480, o

No smaller versions available. No money back for the unused praduct If it does not work, And Wi

tha compaoy does nat allow any nagative complaints about tha product from the customas ?R:

(you can be sued if you say anything negative aboout the product) The company gives you a

refund if you post somathing positiva about the company's product.

Peapla are posting good reviews in erder to get pare of the 5480 back. Paopla then sell the

unused preduce cn .

&-bay bacause it doas not rark. 2

The produet is suppase to fill you up 50 you eat less. It did not wark for me or my three Te

friends. i

TOTAL SCAMI11Do NOY BUY! ! | pd

248476c re

[

)

Uz i
This company still your maney dont buy this product, dont
waste your money

1- 0 Reply
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@ ROCA LABS

32 0f 32 Rues Lubs Reviews

1813 . ZZ. 9 Guinasvlls, Plavizz 8 Weipht Lows Pragramz M Ho Surpery Gastriz 8

s S0 ges

a3 INT enies 3FIRE Lo aror.mnnn CEEERA v v, 2

1 purchased a weight loss supplemant from Roca Labs and it did not work for me. 1 would
contact the "Support” and get no typs of halp whatsoevar, You weuld think that a campany
that is selting an expensive product could hire better help.

Also, they won't talk to you a0 the phena after vou erder - ance they taks your meney, you
have to send an amail far everything! Then, thay are not repliad to. BAD SERVICE!

T am extremely unsatisfied and thera are plenty of other customers whe faal the samz way.
Unfartunately, thay are afraid to spaask aut bacause Roca Labs threatens ta SUE paople whe
tall the truth about thelr product! Ba awara!

7434p1D

&} Oiod ommem ™ Rzport

Jonnieo  ec 3. 10:3 9PRaznie Arizana

YES Roca labs cause me to have a HERITAL HERINA, T put it in
caps, so all can see, t see 3 doctors had several tests, and all
showed the same, DO NOW TAKE ROCA LABS

1-D. Raply

0" 1 paply

Shelly - ¢z, 200

Wait till you try to drink that horrible drinki!!? It made me
throw up, and once I finally got it down, i had the worst
headache I have ever had!i} Not happy at all about this
product! I want my money back!!il

1~ 0 Reply
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@ Roca Labs - Side Effects

. 36 of 32 Raca Lehs Reviews

9;“1; 4_.._5" oy ¥ 51003, Catitamin & Orug Stores and Druzs 3 Sies EMe
B S T - LTI vy GRS vowen & 1
° (]

1 baught the Roca Lab product to tried it out. Unfortunataly, I had gastreintestinal side

" eaffects from the product. Tharefore, 1 emailed tha “chat” line with a simple questisn about the

raturn policy. Now, I admit that 1 did not réad closaly the return preduct but the message 1 )
received was rude, demoaning, and definitely not suppertive. Heare is the my palnt of chis l
complaint. I spent a lot of menoy and do nct axpect to be treated in such an unprofessional
manner. t
{
i

First the company did not assass why { was asking the quastion but jumped Into a defunsive
dialague of why tha preduct vas successhl and suraly I was the ane who had tha problem. 1
am concernad bocausa I might have had a life-alternating problam from the product and thay
wauld not know or understand why [ was asking thoa question. Here I am ingesting an
“unknawn® product, ara they not cancein? What is the cempaanies responsibliity? Instead 1
was “lecturad” en how fat I am and how I lat this happan ta me {see email meassoge below), .
First, as ane wha has expertise working rith potients who need te chaaga detrimental :
lifestyle behaviors, this approach is nat necassary, helpful, consumer orientated, or rasearch
based. Additionolly, documentation of weight loss fer "success” and money roturn seems
semewhat flaveed, So. I only hava te submit 3 before and afar pictura of myself in order to get
monay back if I lase welght (regardless of side offecea}. My only conclusion i3 that my side
effects are not important ca the company and | am not allaving mysalfto be succasshul. As a

- cansumer. | am quite dizuressed that 1 speat this amount of money. have had side affects,

ond have been treated In this manner (s=e below). This s sa cantrary to any other product or
medicadon requirament on the markat. It is cloar that thare i3 no recaurse and money lost.
Howeavar, as a mambar of the health cara team, [ cereainly vill nat encourage anyane to
purchasz this preduce.

K Brinklay PhD. RN, CNE
EMAIL message from Roco Lab: Mar 3 3:36pm
Hi Karen,

First, the Formula is dealgnéd to ahvays vork. ALWAYS. [t will ahvays axpand in the stomach
to leave lictle room for food intake. Ag explainad, your commitmant is 3 MUST. Sama of the
70,000+ YouTube vidaos are postad an the succass wall.

FY1 -- 22% af usars cf the Formula that thought tha Farmula wos not helphul at firse. read
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geegee  iprit Yien York, New York

- OMGH! I cannot believe the unprofessional demeaning
language used by this company! They use intimidation tactics
and belittling to protect their product from complaints. Frankly,
i don't care if this worked to give you the perfect bady in 20
minutes after swallowing and tasted liks strawberries.....their
customer relations alone would never sllow me to buy from
them! 1 will be forwarding this info to everyone i know and on
every social media site so that everyone will be aware of how
awful they are and when thev're all out of custoimers lets see

. how their attitude isi- SICKENING 1

Gina- a kind and considerate individual who has worked in the
field of behavior modification for 15 yearsit|

3 a Raply .
Cell  zro: Yoas, Toxss

Its pretty obvious that this “Tracy” has never been over
weight due to the fact that shes basically calling you out as a
loser and failure good custamer service requires compassion
and this *** doesn't have it and has NO business giving
anybudy advice on this product shes never used so the
information shes giving you is based on HER opinion not facts)
Shes basing her facts on YouTube Videos lolol anybody can go
on you tube and post whatever they want.

3/ a. R=pl

ANOAYMOUS  1i:r 25 Vitsw York Clty, Haw York
OMG! SO rude?

2 - Reply
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Roca Labs'- Lost only 60 Ibs, they promised

@ , 100 Ibs+

19 of 32 Roco Lebs Revievss

}g?? 12 S140 S viegMLas Progms & Waight Lams Pamnots

brars Hae4 gt H

N30 rainy AITIITI ACRIGEINICaNE [T wowen 7

o

Hi my name Is Jennifer and 1 waold like to sharg my Roca Labg reviews I've been fat for some
time naw and 1 wasn't able te lase the extra pounds. I tried dieting, verkdng out and
everything, but thera waz no progress. | needed ta losa more than 100 Ihs.

S months ago I séarched tha wab for some welght lass pragrams and I ran into Roca Labs. I
kepr on digging about the praduct and saw that they can halp mo lase that 100+ pounds, so a
month later t orderad mine,

1 used it and tha rasules were graat! It made drastic changes In my eating habits. I cidn’t
have eravings anymorae and 1 ate half of what I did before. Fer tha first manth Llost naarly 20
Ibs and I was very happy about my purchase. The sacand manth t lest another 20 Ibs! Inmy
third month I was down another 10 Ibg. 5o that was 50 Ibs under three manths! Awesoma :)
At the end of my fourth month 1 lost anather 10 Ibs and my waight loss STOPPED, I've
decided to get mysalf more of the formyla.

1 called them and explained my situation. They 3al¢ that additional supply cost §1490.
What?! 1 couldn’t balieva what I've haard| Thoy don’t provide me with the promised results,
and now [ have to pay extra for ic?! I fele really angry! They should give mo the additional
supply for fres because I did everything right tha Arse time. and I'm selll stuck vith axtra 40
Ibs.

pL— ]

@ Roca Labs - Loss NO Weight

23 uf 32 Roes Libs Reviews

Rocd Labs Review:

ROCA LASS DOTS WO

AoSa Laas - Saranes &
SICRACRFLE WA Eneee”
uem
SacaLass - Review oo
sty

2337 . 18 5'5273 B ¢f2igM Loas Programz B K Surgery Gavtrs Bypazz Form

IT|LLBY cnter S8 dwszmirerne CIZE T e :
Your product doas not work for ma.Spent all that maney for nathing.

Yes I was full all the me, but that was the 12 bottles of water I was drinking o day . Tried
evarything to make the product dissolve . it stayed clumpy .

The anti ¢raving povder doasn’t mix well no mateer how much vou shake it .I stay bloated 2l
tha tima, like I'm 4 months pragnant , [ have diarrhas all the tima . severa cramping
headoches .

All this not 3 pound lost .Do everything they cell ma to do and nothing .No rasults what so

aver !
7406318

) Oazs mmment P Repont
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Stomach Sludge employea "> i 173 Qfonds. Noth Cartins
Roca Labs should be banned by the FDA! I worked for this
company and they are NOT FDA approved! They state they
are but are NOT.. .

BEWARE.. you are putting your health at risk if you drink this
stuff. The stuff alf the employees call "Stomach Sludge”. 1t
only sits in your stomach, expands, and then hardens. I've
heard where this powder gets into your stomach and attaches
unto the wall of your stomach causing stomach ulsers and
tumor like protrusions... Protect yourself and DO NOT DRINK
this stufft :

They should be arrested for being allowed to sell this
dangerous *** to peaple. It's NEVER BEEN APPROVED by any.
FDA organization!

. ANONYMOUS  e: iy, 1315 ?Phsznie, Lrizons
1 have proof from 3 doctors that it happened, due to roca labs
diet, my dr,said several of his patients had the same or almost
the same issue, 1 advise people who have or have had any
issue with the stomach to please not use this product, the
costumer service is from India, and they have no idea what
they are talking about, hey say no side effects, well yes | did
lose weight after however, all | am eating is chicken broth

10 Regy
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@ Roca Labs - AGREEMENT TERM:

9 of 32 Ruca Labs Reviews

1103 6 S450 2 waight Lows Preprams. O Aprezmant Terms

e T LTS 28087

WEr3T ame 3Gy brasiavesss CIEERSY T vode '3

EVERYONE INTERESTED IN THIS PRODUCT PLEASE READ ROCA LABS tarms and
conditicns agreement that they claim averyone must agraa to whan ordering the

groductl 111! MANY fees involvad, such as the agreement NOT to COMMENT NEGATIVELY
OR full price of product wils be dua which is 51.580, disputing future transactions (with your
debit/credit card) fee up to $3,200 and commanting negatively on v¢b dafamation/slander
fea of SLOO.000HLII N E21101Y £ have copled and pasted “Some” of the agreemant balow:

Mini Gastric Bypass altemativa

A dogae of the Farmula mixed in water and takan in the morning creatas a fast mini mini
qastric bypass effect... read more

Ask The Doctor

Qualify & Ordar

My Success Blog

Tarms & Canditions Privacy Policy Retum Policy

PERSONAL TERMS, CONDITIONS & DISCLAIMERS AGREEMENT
USVL.9 Decembar 13

SUMMARY (for convenience purposas only)

Roca Labs believes that all means ara Kosher in tha fot fight and has 3 “salght in your face®
attitude. Fat is Ugly. We bellave that The Farmula warks te achieve your weight loss goals if
itis used in accordanca with the atrice guldelines and inscructions provided. The Formula
costs $1.580 and you can buy it for a reducod price ONLY under the tarms and conditions
listed hereunder. and among among them:sacrecy and devation to succasd . Ne returns are
accepted.

This website, through the manufacturer and/or the disoibutar, jeintly and individually (“The
Wabsite” or “The Compamy™) are marketing The Campany’s praducts and offeringa, which
include, but are not limiced to, the weight loss formula ("The Formula™}, a and weight loss
suppert services (“The Suppart”} . The Formula and Suppart are available to Purchasars
(“The Customar” or “You"}, unders all of the following parsanal tarms, cenditions and

1- 0  Reply

"Anonymous  Msv i 9Damait, Michigan
WOW, WOW, WOW.....Thank you, what a huge SCAM!

4.2 peply

Anonymous /e, 23 9Chariten, lowa
RUN RUN RUN away from this company!!il

6 0 Reﬂ'y

AA  May:s

. This is too (excuse my language) *** muchl!i Sounds like a
scam and they are only out to protect THEMSELVES(the
company)...smdhlill

L | ~
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Roca Labs - This Product WORKS! Not a-scam.
@- Everyone is different

10 of 32 Ruco Labs Reviews

1,9‘1_.1 3 - ¥ Hlarts, Gesrgis D Wnight Loos Programs 89 Product Usagz Bxparizncs
L3323 resnowISNil sparzowesis CREEYT wreee i |

I hava been taking this preduct for a month and IT '.\'ORI'(S!at first | vaas a little hesitanc
taivards the conslstancy of the actual appla sauce loaking product but | mixed It with Cryseal
light and it was like aating Aavared apple sauca.

I pretty muceh had to forca myselfee eat Everything this company says vill happan has
happenad to me. I'va lost waight. I 0O NOT crave funk which normally | am a3 candy freak.

All the bad ravias....

i'am gorry you had a bad axperience but averyane is different and everyanes body is
different.This product works,
74:0800‘

Revigws from Atlant

Pan et

Kenny :i:c

Hi. Congrats on the results. And you're right. Everybody is
different and you might have a great results with the product,
and others won't. Why is that so hard for ppl to understand? If
they do now fallow the sugested use and try to work with the
praduct, | won't work for sure.

o o. Raply

ANOnNymous :d¢: 9eumaby, Silich Crlumbia

You must be one of the people that sells Roca labs. This
product sucks, it's horrible & very expensive. Stop taking
advantage of people! -

9 a Reply
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ARONYMOUS : naeproe ol oo 9Cakgary. Alderts
Someone from Roca Labs told me that I wads not eating
enough that's why I wasn't loosing wait. Hope it works for u.

[ R | Reply

Roca Labs - Company doctor FINESMITH lost
@ license over CHILD ***

20 of 32 Roce tobs Reviews

1476 2 9 Ounhoms Cidy. Oklenzme 3 Weight Loss Programs 28 (/=izAt Logs Pit:

B2z il I3 i ed¥NIIY sopesnerecis 01 1vcmn e (RN

Racalabs is associated with one Or. Rass Finesmith - vhich appears to ba the same doc 35
hare:

http xl.-‘wmv.uMersmewsroam.com/stnw’nj-docwr-ross-ﬁn esmich-pleads-guilty-te- child-
LX 24

>> A Somersat County (Naw Jersay] doctor plaaded guiley Thursday te possassing child
**=, state Criminal Justica Director Stephen J, Taylor said.

Rosx 8. Finesmith, 49, of the Basking Ridga section of Bernards, a pediatric neurologist,
pleaded guilty o one count of fourth-degraa possession of child *** before stata Superior
Court Judgs Stephen 8. Rubin in Flamingtan. ’

. Reviewrs from Oy
Under the plea agraement, Finesmith will be parmanently barrag fram practicing medicine In City, Ohlahaema
any state .., ’ TereIng: - BChrsties ar
7431007 AED0IMMENT Wtk prias
’ baers S63 pTULG
CUTAL TS Tazs - &G0 AT - BCnT £3s
IMTING IVt a2 g

. ]
@ Roca Labs - Doesn't worki!!
‘ 27 ol 32 Ruca Lohs Reviews
1698 SI60 3 Carmztiza and Tolateina ™ Mini Gactrls Zypaxs
WIS gTmavr Senis
Mer 2L NA3 g2t 23117 ecveimn D)o — - P K]

1 can't believe I really thaught this would nork! Soava veur money. This is the biggest
glmmick aver and dumb peogla like me are paying big mansy to make this company rich.
Don’t da It!

Sure tha compaay makes it sound so good and all those testimonias make you believa that
there is finally a way te change your lifc. Serry to burst your bubble but this is nat the w3y te
de it

{am so sony that { believed all this bull---t and [ am writing this 20 athera won'c lose their
maney like 1 did. It doas not work! !

7323%3;

R
2
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@ Roca Labs deceptive and Unethical

28 of 32 Rues Labs Reviews

2437 9 sgggo ¥ Tampe, Floride & Waight Lozy Programs O Arti Cravings
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ELrIS A2 iping SIMILY Aseamennenaamom - (IS viem : 100

Updste sdded by user Nuv 05, 2042 ima¢

PERCEPTION IS IN THE EYE5 OF THE CONSUMER | s

5Free

Origingd review posted by user Nov 05, 2013 S‘Y £
O,

Raca Labs hires people to ga an their wabsita and talk to potential consymars about the
produce.They ask that you ‘pratend’ to have been very ovar welght and aven go as far a3
asking yau to rent a 'fat suit’ and taks plctures of yourself as & fat persan.

Thoy vill actually take befora and after plcs of you appearing as ifyeu've lost alf chis weight
and loak what tha preduct did for me! 1 know this fiese hand because I worked fer the

campony. I was asked to bring to v:ark any clothing that vould allow me to add bulk Revle
undernaath and thay took pictures of me. The amployer evan agked ma to seuff my bm which Flork
was slready 3 sizas to large,

Singns
Whan 1 tald the ewner of Raca Labs that I could not do this, that [ believed it to ba unethical m
and fraudulent, he raducad my salary and asked ma to slgn a non-disclasure agreemane. 1
walked out that day wfout signing anything and now will becoma a vaice fram tha ingide and m
tell you evarything I know about this company and it's practices. Starting with the fact that .
they hire grunts to work out of thelr 6 car garaga making minimum wage and fulfilling ordars “.:‘,
in a fancy hame in Siasta Kay, Florida. Not Tampa as they claim, ueg
This business is being run out of a 10 million delar homa aitting on a canal in the heart of f,'g',:
Siesta Key, Florida! The ownar of thia company has his ‘tasm of acttorneys’ calling me gaying
he weon't pay me my final paycheck unei! | sign this non-disclosure agraement... sarry but by 2'::
State of Florida law...dan't have too! wa
nore

what I will do however, is sign off on the papers 1 file with the Florida False Claim Act board
along with the Inspactor General and several other agancies that ara interestad in all things
Reca. .

2433310
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33vigil ezl zon2
please give newspaper link. thanks.
o 0 Raply

Bond  0::es 0.0 Pl Pisin

The BS that pervades Roca Labs’ customer service,
advertising and marketing, business practices, etc., all come
from the owner. Roca Labs is all about lies: Avoid it!

1 0 Raply

Kelli  kov i3, 20
Thanks a lot for the truth - we need mare real faedback on
this company.

1,0 Reply

Dave in Dallas : :an e ot 26:0 YDabss, Texas

Page 118 of 122 PagelD 269
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Roca Labs in Newspaper article states: lllegally run diet and

food supplement compeny named Roca Labs caught

distributing an FDA regulated product out of a ‘non-licensed'
residentially zoned rental property in Florida. Article continues
with the company guru getting calls from several agencies and
after investigating finds out there were no permits or license
to run such a large operation out of the basement of the
owners home. The article goes on to read: This wasn't your
Mom's part-time Mary Kay or Avon business. 1t's a full blown
distribution operation sitting right in the middle of a beach

town's quiet residential center stone.
g- 9 Rzply
bad roea  :s:ze i

roca (abs no good. all'goad word on the internet even
comments are from employees.

20 geply

fhor 05, 2025
PERCEPTION IS IN THE EYES OF THE CONSUMER !
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@' Roca Labs - double charged me

29 of 32 Ruea Lsbs Reviaws

628 2 . S99 Scndtcam @ aon
SUIDANT sniarc L anmmens CIPSESN " v tew i
My US bank card would nat wark on tha wab sight.The sight would come up, "Can not display
web pago”.

I then had to use my primary bank card. I selectad the 3 month payment plan. They took the
full amount cut of my bank card of 459, Then I checked the balance from the bank card thar
“did not wark”,

They took a paymenc of 159.00 out on top of the 439 fram my main account.

1 wanted to tatk to somaona at roca labs about my refund for 139.00.A01 1 getis the
automaced machine,
743227t
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EXHIBIT G
ROCA NOTICE TO PISSED
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Roca Labs, Inc. Legal Dept.
PO Box 5309 - Sarasota, FL 34277

(813) 400-3968 Legal@RogaLabs.com

June 11, 1014

PissedConsumer.com
Media Relations

Attn: Site Administrator
500 Westover Dr. #1942
Sandford NC 27330

Via email to: admin@pissedconsumer.com

RE: False and defamatory statemeflts made by John Does to PissedConsumer.com regarding Roca
Labs Inc.

- Dear Sir/Madam:;

We represent Roca Labs Inc, (hereinafter referred to as “Roca Labs™) in connection with the
above-referenced matter. PissedConsumer.com, its directors, officers, agents, employees and posters -
(collectively, “John Doe™) are hereby wamed and uotified to0 CEASE AND DESIST publicizing false
and defamatory statements regarding Roca Labs Inc. and its ongoing matters with certain John Does,
and to immediately remove such statements from your website.

Roca Labs strives to be completely transparent to its customers. Nothing is hidden; cverything is
explained on the website and in the terms and conditions. No customer has ever accused Roca Labs of
violating the terms and conditions of purchase or any policy or law,

Roca Labs does everything it promises to its customers. Customers are given 24 hours to cancel an
order, after which the order is shipped and not retumable. Customers are givea rebates for success and
product discounts (legal consideration) in return for their promise to report complaints only to
Roca Labs.

In other words, Roca Labs goes far above and beyond the norm to ensure that the terms and conditions
are clear and that the customers see them. In fact, customers are practically forced to read them. That is
intentional, of course, with the desired effect being to avoid consumer compiaints.

We must inform you that Roca Labs enters into a contract with all of its "consumers." Pursuant to
Section 5 of said contract, the consumers agreed they WILL NOT speak, publish, print, blog or write
negatively about Roca Labs or its products in any forum. Thus, one of the following is true:
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1. PissedConsumer.com is allowing content to be posted on their site that they know is false and
defamatory (since true consumers would not post on your site breaching their contract with
Roca Labs);

2. PissedConsumer.com is interfering with a contractual relationship (helping consumers breach
their agreement); or

3. PissedConsumer.com is itself posting the defamatory statements in order to generate advertising
and web traffick. '

Please be advised that if PissedConsumer.com does not remove the defamatory statements directed to
Roca Labs and its products within 5 days of this letter, Roca Labs will file a lawsuit for its damages and
for injunctive relief. Roca Labs estimates its damages to be in excess of $1,000.000.00 dollars. In
addition, please consider this letter as official notice of Roca Labs contractual relationship with its
consumers and any postings allowed to remain, or new posting allowed on the PissedConsumer.com
website of a Roca Labs consumer, shall be considered tortious interference and will result in additional
damages caused by PissedConsumer.com.

If Roca Labs is forced to commence a lawsuit against in order to stop continued false and defamatory
statements posted on your site, be advised that Roca Labs will seek legal remedies available, including
but not limited to, recovery of all attomeys’ fee, if applicable, court costs, punitive damages for Pissed
Consumer intentional torts, and injunctive relief. While we certainly hope this is not necessary, we are
prepared to pursue whatever avenues are necessary on behalf of our client to stop the continued fals.
and defamatory statements made against Roca Labs by John Does.

GOVERN YOURSELF ACCORDINGLY
Sincerely,

Sharon King -
Paralegal
Roca Labs Inc.

cc: Whitney‘Coyne, Esq
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