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Mr. William J. Clark.

WERE
OFF!

Q uietly but effectively the Sales Force has already

lined up a new volume of increased business for

PARAMOUNT WEEK and the MONTH OF SEP-

TEMBER

Now, with this first issue of the New 1932

PARAMOUNT PUNCH, dedicated to the success of

the Sales Campaign, I take this means of asking the

unswerving help and extra assistance of every execu-

tive and employee in the organisation to help us make
September a record of the greatest business ever done

by Paramount in Australia, New Zealand and the Far

East.

Under the efficient reorganisation in the Studios,

our Product of Big Names and Big Pictures is once

more “the best show in town”, anywhere. The

mountain in the trade mark has turned into a volcano

of blazing Box Office hits. Paramount is again back

into its old leadership.

Head Office and every Department is fired with

action to give every Branch the best of service in

Prints and Ad. Sales

Every possibility must be approached. Every

prospect must be SOLD. And with every confidence

in you, I know “there’s plenty of Punch in the Blue

Ribbon Bunch” to make PARAMOUNT WEEK and

SEPTEMBER only the beginning of Paramount’s

PARAMOUNT YEAR.
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IT’S ON EVERYONE’S LIPS!
. . . IT’S IN THE AIR!

PARAMOUNT WEEK AND SEPTEMBER DESTINED TO BE

VOLCANO OF NEW BOX OFFICE BUSINESS.

B
acked by a wealth of exceptional Box Office hits, and fired by a spontaneous
spirit of enthusiasm throughout the organisation, Paramount Week (September

3-10), and the rest of September will go down in Paramount history as an enviable

record of new achievements in Film Rental and Ad. Sales business.

It’s in the air and on the lips of every person that has this business at heart, that

Paramount Product is again blazing forth in Quality, Big Box Office Names, and new
showmanship.

Once again Paramount has forged ahead to the leadership of the

industry with attractions like “One Hour With You”, “This Is the

Night”, “Devil and the Deep”, and “Love Me To-night”.

It’s in the air and on everyone’s lips in the organisation that Mr.

Clark’s first letter of April 5, inaugurating the Paramount Week and

September Drive, will be reflected in better and, in most cases, solid

bookings of every Paramount print available as well as big figures
' ~ - m Ad. Sales.

CASH COLLECTIONS

NO SALE COMPLETE
WITHOUT PAYMENT.

(By |. A. SixsiTiith.)

WHILST striving to surpass the

the other fellow during “Para-

mount Month”, remember that no

sale is complete until payment is re-

ceived therefor. It is all very well

to have sales running into large

figures, but this is one instance

where figures may he—unless we
have the money actually in hand.

Never before has there been such

a need for money, and I do appeal

to every Manager, Accountant and

Salesman to co-operate in this vital

matter. Do not be content merely

to collect money in respect of pre-

sent outstandings. Secure an ad-

vance payment wherever possible,

and positively follow that course in

the case of a doubtful account.

Also review all the large amounts

written off over the last few years

and see if you cannot collect at

least a percentage of these. Let us

finish the drive not only having

made wonderful sales, but with a

clean sheet as regards Book Debts.

Remember we are in a worse

position by making a sale and not

collecting the cash than we would
be did we not make the sale at
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all, in that a liability is incurred

to the Producer but without funds

to fulfil that obligation—to say

nothing of the loss of a possibility.

Even if I have failed to express

all I feel, I know that I can de-

pend upon the wholehearted sup-

port and co-operation of all in the

vital matter of cash collections.

Mr. Clark’s urge to put over

this Drive in triumph has been

taken up with enthusiasm and vigor

by General Sales Manager Hur-
worth and all District and Branch
Managers, collectiveily and indi-

vidually. The co-ordination of

every executive and department

head in writing one another, pass-

ing on challenges and suggestions

for increased bookings and sales,

has been an inspiration.

Wa,tch NOVEMBER!

Prepare for November.

THERE’S PLENTY OF PUNCH IN THE BLUE RIBBON BUNCH.
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Mr. Hicks Keenly Interested in
Paramonnt Month Drive.

Mr. JOHN W. HICKS. JR.

mount
that our new
product for
1933 is going

to be some-

thing right out

of the box,”

says General

Sales Man-
ager Hur-
worth, “but

the rest of the

industry knows W.
'

Hurworth.

it also. This is evidenced by the

fact that for weeks now we have

had numerous requests from exhi-

bitors, both big and small, to sign

on the dotted line for next year.

They know as well as we do that

Paramount will be PARA-
MOUNT in 1933.”

JN his new executive position in the New York Home Office as Sales

Manager of the English Division, Mr. Hicks expresses his confidence

to Mr. Clark that his Blue Ribbon Bunch in Australia, New Zealand

and the Far East, will achieve the best record possible in new business

for PARAMOUNT WEEK and PARAMOUNT MONTH. With
the added responsibility of directing Paramount distribution in Great

Britain, South Africa, India, China, Japan, The Philippines and the Blue

Ribbon territory, Mr. Hicks can well rely upon us to follow out his words
of two years ago regarding PARAMOUNT WEEK:

“/ believe your showing will top anything you have ever

clone for Paramount, because I am convinced that you boys and

girls have the WILL TO WIN!"

What’s going to happen in NOVEMBER?

“NEXT YEAR IS

PARAMOUNT’S
YEAR”, SAYS
HURWORTH.

INDUSTRY ON ITS TOES.

W

BOOKED BUSINESS TO DATE.
(As At August 13, 1932.)

JJEREWITH are the percentage figures of Film Rental business booked

to date in the various Branches, based on Quotas given each Branch

for PARAMOUNT WEEK and the Month of September:

—

PARAMOUNT WEEK.
(Sept. 3-10.)

PARAMOUNT MONTH.
(All of September.)

Branch. Percentage Branch. Percentage

Melbourne . . . . 151.82 Melbourne . . . . 110.58
Arlplaif]p 149.42 Adelaide 108.13

Perth ... . 148.36 Perth 103.61

Syrlnpy . . . . 140.42 Brisbane 102.98
Rn«;h;^np 135.41 Wellington . . . 102.94

Wellington . . . 129.41 Sydney 95.02

Figures for Far Eastern Branches are not yet available.

Whv NOVEMBER?

“In the many years that I have

been selling Paramount pictures,”

continued Mr. Hurworth, “I have

never before experienced such a

keen demand for the product at

this time of the year. Showmen

have not only sensed the quality of

our new season line-up, but they

want it, and want it before the

other fellow. I tell you boys in

the field right now, to get set for

the biggest buying stampede in the

history of the business.”

' \ U 1 / / /,

SIGn^
1 OF I'

J
'
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CROSS
'fit n \ \

n"

IT’S IN THE AIR... “PARAMOUNT FOR 1933 ”.
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^/ATCH for the big trade announcement on our

British product in the Empire issue of “Every-

ones” of September 7th. Four pages will be de-

voted to our British pictures, and there is no doubt

that this big advertising smash will pave the way for

better sales.

“Sign of the Cross” will be another “Ten Com-
mandments” . . . Start talking about it now. The
cast has been completed with the selection of Elissa

Landi to play the role of Marcia. And what a

box-office cast with Fredric March, Claudette

Colbert and Charles Laughton, the new dramatic

sensation, playing the leading roles.

Big ones on the way for release are “Love Me
To-night” with Chevalier and Jeanette MacDonald;
Harold Lloyd’s “Movie Crazy”; the Dietrich-von

Sternberg production, “The Blonde Venus”. Albert

Deane writes that we can expect mammoth business

from these three.

Sell mo\e

ADSALES
i

a

the

new
new

{By LEN JONES.)
^NCE again Paramount gives showmen

and attractive advertising medium
flashy 3-color courier.

Sales to date indicate that we will double the

sales of any courier ever handled, which will unques-

tionably warrant the additional cost of the extra color.

The primary factor in this business is to have the

Product; the next to make plenty of noise about it.

Start “telling ’em and selling ’em” right now on the

new courier.

Jack O’Neill, Sydney Ad. Sales Manager, was
the first to sell a large quantity of the new 3-color

couriers. He sold 20,000 for “The Strange Case
of Clara Deane” to Hoyts’ Plaza Theatre, while

District Manager Henderson in Melbourne has ar-

ranged with Hoyts in that city to use a minimum of

30,000 on every long-run picture

H. Quincey, of Brisbane, has sold 1 0,000 cour-

iers on “The Strange Case of Clara Deane” to the

Wintergarden Theatre, while an 8 000 order from
the Valley Theatre, and the Birch, Carroll and
Coyle circuit is almost assured. These boys have
lost no time in getting their first release houses set.

Head Office has yet to hear from the rest of the

Ad. Sales boys.

Follow up those Paramount Week
and September Month bookings

NOW!

T^ERE are some well-meaning pledges that have already brought in new business for PARAMOUNT
WEEK and PARAMOUNT MONTH. First to link the chain of co-ordinated correspondence and

enthusiasm among all District and Branch Managers for the Drive was General Sales Manager Hurworth in

this pledge:

"This Drive is the first big

Sales Contest under our new
leader, Mr. Clark, as Manag-
ing Director, and we are de-

termined to create a new re-

cord."

Nor is the Far East backward

in their enthusiasm. In a letter

to Bert Kelly, Melbourne, J. A.

Groves, General Manager of the

Far Eastern offices, writes:

“When the smoke of this

Selling Campaign clears

away, the Ear Eastern offices,

individually and collectively,

will have shown an increased

revenue which will more than

stand comparison with any
other Branch or District."

in

S. H. Craig, General Manager
New Zealand, writes;

“.
. .My territory will turn

in at least twice as much dur-

ing September than any other

month in the year."

All of which shows that “There’s

plenty of Punch in the Blue Rib-
bon Bunch.”

WHAT’S GOING TO HAPPEN IN NOVEMBER ?

(’oiinlry of v>ri^in—Australia. Wholly set up and printed by The Market Printery Ltd., 372a Pitt Street. Sydney.
Published by Paramount Film Service Limited, of Reservoir Street, Sydney.
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“ ITS IN

THE AIR ’

(By William |. Clark.)

ON another page of this issue of Paramount
Punch will be found excerpts from a story

published in a recent issue of the “Hollywood Re-
porter one of the leading American trade journals.
“Film Weekly”, the local trade paper, thought so
much of this article, that it was reprinted in the
current issue.

I ask you boys to read this article carefully,

because it is definite proof of the statement that
the entire industry is watching Paramount for 1 933.

“The Grand Old Rock of the Show Business”
is out in front once again, and is making the pace
a hot one. “Watch Paramount next year” is the
cry of the industry. It’s in the air that Paramount
will be paramount next year, and despite the fact

that we have not yet made our announcement of
next year’s product, exhibitors are stampeding now
to sign on the dotted line.

This is not only happening here, but right

throughout the entire world. Showmen seem to

have the knack of sensing good or bad product a

long time before it actually makes its appearance.
The article from the Hollywood Reporter backs up
this statement. Showmen have sensed Paramount
as the goods for 1933.

Judging by the present demand, and the high
grade product being turned out by the studios, I

anticipate that the new season will be the biggest
in the history of the company. Exhibitors are look-

ing to “The Grand Old Rock of the Show Business”
to lift them out of the red, and I know that Para-

mount will not let them down.
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""WAITING OA PARAMOUNT’*^
“ THE GRAND OLD ROCK OF SHOW

BUSINESS \

(Reprinted from “The Hollywood Reporter”.)

the back page of this publication yesterday. Paramount ran an

ad. directing attention to “The Grand Old Rock of Show Busi-

ness”, placing itself in that classification. And whether you believe it

or not, in the present situation of business, as it pertains to show business,

the company must be granted that rating. Why—

?

For the start of the new season Paramount is the only company

in the picture that will have BIG SHOWS to sell. After La^jor

Day, and continuing for the next six or eight weeks. Paramount will

give exhibitors Harold Lloyd’s “Movie Crazy”, the Marx Brothers’

“Horse Feathers”, Chevalier in “Love Me To-night”, Tallulah Bankhead
and Gary Cooper m “The Devil and the Deep”, Dietrich in “The
Blonde Venus”, “Farewell to Arms”, the new Lubitsch picture, and De
Mille’s “The Sign of the Cross”. What other company has made such

preparations, spent the money, and to all appearances, come through with

such attractions?

We
.
talked to several of the

division managers of Fox West
Coast who were here in conven-

tion last week. They came down
to Los Angeles to find out and

they told us: “Paramount got the

start and the rest of the companies

are going to sit back anJ see what

happens to the Paramount pro-

duct.” That’s just it. Almost

every company is sitting back, wait-

ing to see what happens. Will

the customers come to the theatre,

to view the Paramount group

—

certainly a money group? If they

do, if the other companies see the

least return to normal, that will

determine their future moves. If

the box-office flops further into the

red (and it may), then all the pic-

tures waiting on the shelf for fall

release would be so much lost

money.

Yes, ladies and gentlemen, and

Mr. Exhibitor, the old saying that

was an axiom years ago, “As Para-

mount goes. So goes the entire in-

dustry,” will be back in play for

the first twelve weeks of the new
picture year. That product will

be the “Grand Old Rock of Show
Business.”

The New 1 932
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ECONOMY.
(By jAMES A. SSXSMITH.)

j^otwithstandmg our efforts to

bring every expense down to an

absolute minimum, I am convinced

that there are still many economies

which can be introduced without

any loss of efficiency. As an ex-

ample, comparisons show very little

decrease in such expenses as long-

distance telephone calls, and tele-

grams, whereas on inquiry, we
have found many instances where,

by a little forethought, a letter

would have avoided the necessity

for the use of either. The time

has come when we are no longer

content to appeal for co-operation

in the matter of economy. We
DEMAND It in the interests of

the Company, and therefore in the

interests of its employees.

This vital matter should receive

careful thought, and each Branch

Manager should make it a religion

to study at least once every week,

the expenses for the previous week,

in order to see whether any item,

however small, could have been

avoided or reduced. This does not

mean, however, that he should have

thoughtlessly approved of any ex-

pense in the first instance, as the

time to query an item, is before,

not after it has become an expense.

Remember also, that the avoid-

dance of Bad Debts is a way of

reducing expenses, as over the past

few years this expense has resulted

in considerable loss to our business.

I stress in particular that we are

anxious to receive any suggestions

regarding economies whether ap-

plicable to Head Office or any of

the Branches.

What's going to haopen in Australia

in NOVEMBER?

THERE’S PLENTY OF PUNCH I N THE BLUE RIBBON BUNCH.
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Messages From Our Leaders
By ADOLPH ZUKOR. By SAM KATZ.

J^N 1923 this comirany faced ^)^E of Paramount look to the

future with confidence.a crisis equally as grave as

the present one.

Conditions were similar in

many ways. Many of the prob-

lems that confront us to-day

existed nine years ago.

The lesson we take from the

past IS the experience we have .

gained.

We are cheerful—for we
have reason to be.

The success of the “A Million More Drive” in

1923 constitutes a glorious page in the history of

Paramount. Its success was due to just one thing

—the united effort of a strong and loyal organi-

sation.

I went on record then with this statement; “The

bankers can have everything else if they will leave me

my organisation”. With this organisation we can con-

quer anything—we can overcome any obstacle.

I meant that then; I mean it to-day. No com-

pany can fail when it has the magnificent manpower

of this organisation and the deep-rooted loyalty

which has always characterised the men of the

Paramount forces.

We are facing a stupendous task. Every man

in this company is being asked to give not merely one

hundred per cent, effort; he is being called upon

to render double or triple that amount.

History will repeat itself. We will succeed. We
will succeed because the organisation that conquered

in 1923 is the organisation that is facing the present

crisis. The same indomitable spirit, the same loyalty

animates the Paramount forces to-day.

Paramount is steady. We are steady in thought,

in plan and in action. We have set for ourselves a

definite goal—and we mean to reach that goal, to

overcome every obstacle.

The goal of Paramount is to deliver to the the-

atres of the world motion pictures made by show-

men for showmen. To give to the theatre owners

and operators the assurance that no picture will leave

the Paramount studio in Hollywood until every hu-

man effort has been exhausted to make that picture

as good as brains, experience and money can make
it.

Paramount realises its obligation to the theatre

managers and to the theatre-going [rublic. Para-
mount, through its years of service, its accomplish-

men’i in the industry ... its pioneering ... its pro-

gress . . . can be content with no position other than

that of leader of this important industry—and that

is the high resolve of every man and woman now con-
nected with Paramount.

Paramount will be satisfied with nothing less than

the unchallenged leadership... the undisputed first

position ... in the motion picture business.

What’s going to haooen in the Far East

in NOVEMBER?

BOOKED BUSINESS TO DATE.
(As At August 20th, 1932.)

Jf’ROM present indications this coming Paramount W eek and Paramount Month, will be the biggest success

in the history of this annual drive. Mr. Hurworth expects the business recorded this year to eclipse

any previous effort and to beat the eleven year average by a large sum. He has hopes, too, of this drive exceed-

ing the special Farewell to Mr. Hicks effort which was a record for any drive conducted in Australia.

The percentage figures of film PARAMOUNT WEEK. PARAMOUNT MONTH.
rental business booked to date in (September 3- 10.) (All of September.)
the various branches, based on Branch. Percentage. Blanch. Percentage.

Quotas given each branch for Melbourne . . .153.76 Melbourne 112.66
PARAMOUNT WEEK and Adelaide .. 152.88 Adelaide 110.88

the month of September show an Perth .. 150.28 Perth 107.64
all-round increase since last week. Sydney .. 142.36 Brisbane 104.23

Herewith are the figures that Brisbane .. 138.42 Wellington 103.11

tell their own story:

—

Wellington .. 132.48 Sydney 96.24

irS IN THE AIR... ‘PARAMOUNT FOR 1933’’.
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Vacts
YOU,

iHOUlDl-kNOw/

Wn H the release this week of two Paramount

long-run attractions at the Sydney Prince Ed-

w'ard and Plaza Theatres, a clean-up in this city

is assured for Paramount Week. “The Strange

Case of Clara Deane’' at the Plaza and the British

“Aren’t We All?’’ at the Prince Edward, are cer-

tain to pull the business, whilst a double feature

Paramount bill is certain for the Regent also.

Word comes from the studios that cameras are

now running on “The Sign of the Cross”. Every-

one in the film colony is pepped-up about this big

screen epic which will be undoubtedly the biggest

production in years. Start talking now, boys, about

“Sign of the Cross”.

Some of the highlights of “The Ten Command-
ments” have been chosen as the background of

“Eorgotten Commandments”, which is available for

early release. Gene Raymond, Irving Pichel and
exotic Sari Maritza play the leading roles. Sari is

indeed a real find.

Paramount has started production on the 900th
feature motion picture since the foundation of the

company in 1912. “Guilty As Hell” is the picture

in which the “Cock-eyed World” combination, Ed-
mund Lowe and Victor McLaglen play the leading

roles with the support of Richard Arlen and Adrienne
Ames.

r 1 I

Sell }7wie

ADSALES
{By LEN JONES.)

^NOTHER great revenue producer is a sound-on-

film title for “God Save the King”, with pic-

torial head of the King in uniform. Eilm is now
available to exhibitors through all ad. sales de-

partments. Every exhibitor with any sense of show-

manship will certainly avail himself of one of these

titles,

A sales letter has already been forwarded by
Head Office to every exhibitor throughout Australia

and New Zealand, drawing their attention to this

new item. Eollow up this letter—every Sound house

is a possibility. It is up to you to turn those possi-

bilities into cash. Get started to-day.

O. Doepel, New Zealand Ad. Sales Manager,
sold the Civic Theatre, Auckland, 1 2 x 24 sheets

for “The Miracle Man”. Their usual order is

2 X 24 sheets. Otto advises that this is merely

a sample of a Paramount Week sale from N.Z.

C. Abotomey, Adelaide Branch Manager,
landed a splendid order of 15x24 sheets for “The
Miracle Man” from the Regent Theatre. This is

the largest quantity of Paramount 24-sheets to be

used in Adelaide for some considerable time. Con-
gratulations, Cec.

F. Bignell, Adelaide Ad. Sales Manager, has

sold some good quantities of star head medallions to

a suburban theatre. He sold the exhibitor the idea

of using them in competitions. Good work. Bill.

These are the items that help your figures.

Follow up those Paramount Week and September
Month bookings NOW.

What’s going to haopen in England
in NOVEMBER?

PARAMOUNT
FINAL details of the Regent-Paramount Week

Hike, on Sunday next, August 28th, are now
completed and everything is in readiness for one of

the most unusual publicity stunts on record.

The hike has been effectively exploited through

the medium of fan magazines, hikers’ journals, the

metropolitan press, theatre slides, plug lines in Re-
gent advertisements, and signs at Central Railway
Station. It is therefore expected that, if the weather

WEEK HIKE.
remains kind, a crowd in excess of 5000 hikers will

attend.

Ten pounds in cash prizes are being offered in a

novel contest, in whi/di the titles of forthcoming

Paramount pictures will be indelibly imprinted in the

public mind.

In every way, the Regent-Paramount Week
Hike will be a fitting prologue to the Twelfth Annual
Celebration of Paramount Week, September 3rd to

1 0th.

WHAT’S GOING TO HAPPEN IN NOVEMBER ?
'^•iiutry of orifin—Australia. Wholly set up and printed by 'I'he Market Printery Ltd., 372a Pitt. Rtroiet. Sydney.

Published by Paramount Film Service Limited, of Reservoir Street, Sydney.
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WATCH TRADE PAPERS SEPT. 15.

PARAMOUNT—the Grand Old Rock of the Show Busi-

ness becomes a blazing Volcano of hits!

Both Trade Papers, “ Everyone’s ” and “ Film

Weekly” of September 15, will carry the story in

a special four-page colored section.

Important also will be Paramount’s Policy Message

for next year.

We will print no Special Australian Announce-

ment Book for next year, for every District and

Branch Manager will receive an attractively bound copy

of the Internationa! Policy Book. Furthermore, from

time to time we shall make additional Announcements
through the Trade Papers of forthcoming Paramount

productions to be released under all 1933 Contracts.

! repeat : Watch both Trade Papers on September

15 for Paramount’s Policy Message for Next Season,

destined to be Paramount's PARAMOUNT Year.

Managing Director.
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Sensational Paramonnt Week

BEST PERFORMANCE EVER RECORDED BY
BLUE RIBBON BUNCH.

FIGURES JUST BELOW PEAK YEARS.

the eve of Paramount Week, Mr. Clark makes the happy an-

nouncement that the effort this year by the boys and girls of the sales

force has eclipsed all previous achievements. The business recorded for

this Xth Annual Paramount Week is unquestionably the greatest per-

formance ever put up by the Blue Ribbon Bunch.

Despite prevailing economic conditions the figures have only been

bettered on two other occasions and that was in 1929 and 1930—the

first two years of talking pictures, and the two peak years in the history

of the industry.

“This is the first drive in which you boys have participated under

my leadership”, said Mr. Clark yesterday, “and it indeed gives me the

greatest kick of my lifetime to see the performance you have put up.

“This IS certainly a great way
100 per cent.”

Thanks, Mr. Clark, but you cer-

tainly deserve a big hand for the

booking record you have established

in placing twenty-three Paramount

Pictures on the screens of fourteen

first release houses during Para-

mount Week. This is undoubtedly

the greatest piece of booking ever

put over in this country for a spe-

cial week.

.Vlr. Hurworth desires to thank

all the boys for the splendid manner
in which they put over the drive.

“There IS no doubt”, said Mr. Hur-
worth, “that this year’s Paramount
Week is the greatest Sales Drive

ever put over by any Company in

the business.”

REMEMBER—
GET SET FOR
SOME BIG NEWS

IN

NOVEMBER!

of showing me that you are with me

WHY
NOVEMBER?
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We Must Economise!

{By ]. A. SIXSMITH.)

QNCE again I urge you to give

your most earnest thought to the

avoidance or reduction wherever

humarly possible, of every item of

expenditure. There is ample evi-

dence that some of the Branches

have not yet taken this matter to

heart, as, for example, by the re-

peated insertion in reports furnished

to this office of the word “Nil” in

the space provided for details of

economies effected.

There must still be some econo-

mies, however small, which can be

introduced each week. As an in-

stance, an utter disregard for the

value of stationery is indicated in

many cases, by the number of enve-

lopes containing letters which are re-

ceived from the same source. After

all, it is an obvious extravagance to

use more than one envelope for mail

matter to Head Office unless, of

course, the subject of a letter is of

a confidential nature. Even then,

however, the envelope enclosing such

letter should be forwarded in the

one main envelope.

Despite the fact that a saving

such as this may seem trivial, I wish

to stress that any saving whatsoever

will not be so regarded by the Exe-

cutive, whereas any waste of the

Ccmpany’s money or property will

be considered as a matter of grave

importance, the amount involved

forming only one aspect of the

matter.

The three main items of expen-

diture which are subject to particu-

lar observation at this end are Sal-

aries, Advertising and Travelling

Expenses. The second of these is,

of course, controlled by Head Office

but it IS thought that much can be

done to reduce the other two items.

1 am still waiting for suggestions

following on my last article.

THERE’S PLENTY OF PUNCH IN THE BLUE RIBBON BUNCH.
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Nation^s Screens Dominated

TWENTY-THREE FIRST RELEASES

DURING PARAMOUNT WEEK.

SENSATIONAL BOOKING SCOOP.

^EPTEMBER 3-10—Paramount Week!
And it certainly is Paramount’s Week ... If you have any doubts

about it read on, and if you haven’t any doubts about it read on just

the same because it will do you the world of good. Herewith are the

complete details of the booking record established for Paramount Week;—
In Sydney, Paramount grabs off most of the first release screens

with showings m three de luxe houses. “Aren’t We All?’’ and “The
Strange Case of Clara Deane” at the Prirce Edward and Plaza Theatres,

are supplemented with “Thunder Below” and “Sinners in the Sun”, at the

Regent.

BOOKED BUSINESS
TO DATE.

lAt At August 27th, 1932.)

JJEREWITH are the percentage

figures of film rental business

booked to date in the various

Branches, based on Quotas given

each Branch for Paramount Week,
and the month of September:

—

PARAMOUNT WEEK.
(Septembsr 3-10.)

Branch. Percentage.

Adelaide . 154.76

Perth . . . . 154.32

Melbourne 154.06

Wellington 132.48

Brisbane 131.66

Sydney . . 127.18

PARAMOUNT MONTH.
(All of September.)

Branch. Percentage.

Melbourne 115.62

Adelaide . 112.88

Perth . . . . 108.32

Wellington 105.62

Sydney . . 99.21

Brisbane . 96.65

DON T FORGET
NOVEMBER?

Are you reading?

In Melbourne a similar booking

achievement is made with five re-

leases showing in three theatres. At
the Plaza a double-feature Para-

mount English bill IS being shown

namely, “Life Goes On” and

“Women Who Play”. At the Re-
gent are “Thunder Below” and

“Sky Bride”, whilst at Hoyts de

Luxe will be released “Forgotten

Commandments”.

Are you reading?

The Regent Theatre, Adelaide,

too will screen a Paramount double-

feature bill for Paramount Week.
1 he hilarious long-run success

“This is the Night”, supported by

“The Broken Wing” are the two

pictures.

“The Capitol Theatre, Perth,

is another interstate house with a

Paramount double bill for this week.

At this de luxe house Ruth Chat-

terton’s “To-morrow and To-mor-

row”, and the Paramount British

picture, “Service For Ladies” are

being featured.

Are you reading?

Tasmania, too, comes into this

great piece of booking with “24

Hours” and “Service for Ladies” at

the Plaza Theatre, Launceston, and
“The Miracle Man” at the Ava-
lon Theatre, Hobart.

In Brisbane, “This is the Night”
and “Sinners in the Sun” will play

at the Wintergarden, whilst “An
American Tragedy” goes to Fullers’

Empire.

In Newcastle, two Paramount
double feature programmes go to

both the Civic and the Victoria. At
the former Chevalier’s “One Hour
With You” and “The False Mad-
onna” are being featured whilst the

latter will show “Sinners in the Sun”
and “Million Dollar Legs”.

This is perhaps the greatest book-
ing achievement put over in this

country for a long while. For one

week twenty-three Paramount Pic-

tures will grace the screens of four-

teen de luxe first release houses.

September 3-10 will indeed be

Paramount’s Week.

irS IN THE AIR ‘PARAMOUNT FOR 1933’’
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(By Reg Felton.'

J^T was generally rumoured that the popular Clive

Brook was leaving for his native Englasd at the

expiration of his present contract. He has now de-

cided definitely on the contrary, and has signed a new

long term contract with Paramount. Hjs first pic-

ture under the new contract will be "The Night of

June 1
3”.

. A

Sell mo)e

ADSALES
!

J 11. ((SHlife-—
'

(By LEN JONES.)

gPRING IS here! The cash cu3tomers are leaving

their fires.des. Box office receipts are bound to

show considerable improvement; more money will be

spent by exhibitors, and it is up to us to get our share

ot it. Now ;s the time to go after all novelty and

stock items, such as snipes, lobby stands, window
boards, medallions, celluloid buttons and photogra-

vures, etc. Push these lines for all you are worth.

A. Nicholas, Adelbourne Ad. Sales Manager, is

certainly showing the rest of the boys how to sell

Lobby and Window Boards. During recent Weeks

he has sold exceptional quantities, and he is far ahead

of all other branches in these lines.

Keep talking about “The Sign of the Cross”.

Star value is certainly an outstanding feature of

Paramount’s new season product. Apart from our

own highlights, Clark Gable will come from M-G-iM
to appear in “No Bed of Her Own”, Elissa Landi

will be loaned by Fox for “The Sign of the Cross'”,

and Kay Francis will come frenr Warners for “The
Honest Finder”. Jimmy Durante is another on the

berrowed list. He comes from M-G-M to appear

in the “Phantom President” with George M. Cohan.

Paramount's Olympic Carnes news special at pre-

sent at the Sydney Prince Edward with "Aren't We
All" was screened hi the Theatrette on Monday. It

is packed with appeal for Australian audiences, con-

taining talks by Mgr. Eve, George Golding, Eddie

Scarf and others. Also excellent shots of the Olympic

Stadium and Australian quarters, together with shots

of the champions, both in tra.ning and the semi-finals.

With the exception of Sydney, it is months since

any of the other Ad Sales boys sold any frames.

They evidently are of the opinion that they are only

for display in their departments.

The only branch to go over Quota last week Was
Launceston, while the only Branch to exceed Quota
for the previous week was Adelaide, though Launces-
ton just failed by a Very small margin.

George Hayes, in charge of Launceston Branch Ad
Sales Department, is setting a sharp pace in the sale

of the new 3-color couriers. His quota for the 1 -color
courier formerly handled was 3,000, and this has
been increased to 6,500 for all 3-color Couriers. For
such a small branch as Launceston, tl;e increase is

exceptional, and to the writer’s knowledge this is the
largest standing order of couriers that has ever been
obtained for Launceston branch.

What’s going to happen
in NOVEMBER?

AUOUI^D THE BRAIVCHEiS
IHE PERTH QUEUE.

a queue might very we 11 be

taken as a symbol of prosperity

for this business, we have decided

that all Perth news items shall come

undei this head ing.

The idea of “The Perth Queue”
was derived from the phenomenal

success of “Shanghai Express ”, now
playing to genuine record business at

the Per il Capitol, and the eager

rusli of Exhibitors to this office in

consequence.

One more booking to make now
for a 1 00 per cent, sound distribu-

tion in Paramount Week! How’s
that you Branches? Can you

equal it?

Harry Hill has been teaching his

youngsters to play cricket, but two

broken windows seem to have dam-
pened his ardour.

What with “Shangh ai Express”
and coming releases, there is no
holding B. M. George Nacard now.

Wherever Head Office institutes

a new system, Jetf Ralph is heard
to mumble something about ‘good
soldiers . We believe it originated

from Roger Lo.gan.

WHATS GOING TO HAPPEN IN NOVEMBER ?

I niinliy Ilf .Tiiiiii— .Vuslriiliii. Whnlly -.-1 up umi jirinted by The Miii-ket Pnntery Ltd.. 372a Pitt Street. Sydney.
I‘iiblish.d by PiiiMinipunt. Film Service Limited, of Resen-oir Street. .Sydney.
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WE TURN THE CORNER....

^pHIS current Paramount Week marks the turning point in our business.

Every man and woman in the organisation from Tasmania to Malaya,

from New Zealand to Perth, is heart and soul in the big push to make

this Paramount Week and the month of September only the beginning of a

new revival in increased Film Rentals and Ad. Sales business.

Bankers, business executives and leading showmen voice the general

opinion that conditions are better. Unemployment has been arrested.

Factories are being re-opened. Retail stores are doing more business in

practically every city. Wool prices are up 20 per cent. The Commonwealth

Statistician reports a good increase in savings deposits and the purchasing

power of the public is higher.

Important also is the fact that good pictures are doing good business.

Let every one of us take a new view of the whole economic situation

and keep in action to take advantage of the better business trend. More

people want to see Paramount Pictures, and it is up to us to keep a few

steps ahead of the demand by getting every extra booking possible.

Managing Director.

(IllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllilllllllllllllllllllllllMIIIIIIIIIIIIIIMIIIIINIilMIIIIIIIIIIIIIIIIIIIIIIINIIIIillllNIIIIIIIIIMKKIIIllllll
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PARAMOUNT WEEK
SHIELD CONTEST.

J^EMIND exhibitors m your ter-

ritory, who are competing in the

Paramount Week Exploitation

Shield Contest, that all evidence of

their campaigns must be forwarded

to Head Office before October 15.

MORE ABOUT
ECONOMY.

(Bu J. A. Sixsmith.)

J3URING the last few days I

have received some very en-

couraging reports in the matter of

economy. In some cases the actual

savings shown amount to but a few

shillings, but the writers of the re-

ports had the right perspective ;
they

realised that no opportunity to effect

an economy, however small, should

be neglected.

If my experience at Head Office

is any indication of the situation at

the Branches, one item which can

most certainly be further reduced

IS that of electric current. It is

very easy for the lights to be left

burning when not in use, so easy,

in fact, that it has occurred on more

than one occasion at Head Office.

The difficulty was finally overcome

by preparing a roster making each

girl in turn responsible for seeing that

no waste occurred, and m the case

of those Branches where the matter

IS left to the Staff generally, and

no one in particular, I recommend
that the roster idea be introduced

without delay.

It is a great feeling to leave the

office at night with a definite recollec-

tion of a saving introduced. If any of

my readers have not already experi-

enced this feeling, there is an easy

remedy—effect an economy.

DON’T FORGET
N 0 V E M B E R ?

SMILING MAURICE.

Maurice Chevalier has indeed cause to

smile. He has clicked again. Reports
from the studios state that “'Love Me
To-Night” is his best to date, and that

Jeanette MacDonald is better than

PARAMOUNT WEEK.
(September 3-10, 1932.)

Branch. Percentage.

PERTH 157.28
ADELAIDE 156.14
MELBOURNE 154.92
SYDNEY 138.76
BRISBANE 136.33
WELLINGTON 132.48

WATCH TRADE
PRESS SEPT. 15 & 22.

^I^ATCH both “Everyones” and

“Film Weekly” on September

1 5 and 22, for the most sensational

announcement in recent years.

On September 15, both papers

will carry a special teaser campaign,

whilst on the latter date, the “Grand
Old Rock of Show Business” will

show that it has become a blazing

volcano of hits by an announcement

in a special four-page colored

section.

The same issues of the trade press

will carry also Paramount’s policy

message for 1933.

This special section in the trade

press on September 22 will only be

the fore-runner of a number of spe-

cial announcements that we will

make from time to time on forth-

coming Paramount productions to

be released under all 1933 con-

tracts.

Make a note of the dates!

Branch. Percentage.

MELBOURNE 118.17

ADELAIDE 113.67

PERTH 111.45

WELLINGTON .... 105.62

SYDNEY 101.41

BRISBANE 97.45

BOOKED BUSINESS TO DATE.

(AS AT SEPTEMBER 3rd, 1932.)

^LWAYS near the leaders during the early stages of the Paramount

Week Drive, Perth is making a determined effort with the winning

post in sight. This week theyt stride to the front leading Adelaide and

Melbourne, true by only the narrowest of margins, but still in front. The
positions remain unchanged in the Paramount Month Drive.

Herewith are the percentage figures of film rental business booked

to date in the various Branches, based on Quotas given each Branch

for Paramount Week, and the month of September:

—

PARAMOUNT MONTH.
(All of September.)

THERE’S PLENTY OF PUNCH IN THE BLUE RIBBON BUNCH.
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NACARD BOOKS
EVERY POSSIBILITY.

GREAT PERFORMANCE.

QEORGE NACARD, Perth

Branch Manager has a record of

which he can be proud. For the

Special Drive as a farewell to Mr.

Hicks, he secured 100 per cent,

sound distribution, booking a Para-

mount Picture in every wired possi-

bility in his territory during that

week.

George shows that it vras no fluke

by going out and doing it again

for this Paramount Week.
Bert Kelly and his Melbourne

bunch almost repeated the same per-

formance by selling every wired pos-

sibility, excepting four for Para-

mount Week.
It certainly looks like it will be

a great race between these two

branches for the Special Paramount

Week Drive.

PARAMOUNT CLUB.

TENNIS RESULTS.

^HE Paramount Tennis Season is

at an end, and now the winners

step forward to take the bows and

the prizes. Here they are! The
Inter Office competition was won by

Statistics and Film Service Depart-

ments. Ladies singles by Miss W.
Carrick, with Miss G. Rankin as

runner-up. Gentlemen’s Singles; H.
Higgins, and R. Harris runner-up.

Doubles contest; ladies. Misses H.
Somerville and W. Carrick; gen-

tlemen, Messrs. C. Donaghey and

R. Harrisw

With the acquisition of a com-

bination Radio and Gramaphone,

the club is having some peppy even-

ings m conjunction with the screen-

ing of our new product each Tues-

day evening.

WHY
NOVEMBER?

PERSONALITIES.

JIM THORNLEY is on one of

his regular visits to Head Office in

connection with future pictures for

Paramount’s Melbourne Capitol

Theatre.

Claude Henderson has returned

to Melbourne following a hurried

trip to Adelaide to see his mother,

who has been seriously ill. Claude

is happy to report now that she is

well on the road to recovery.

REMEMBER—
GET SET FOR
SOME BIG NEWS

IN

NOVEMBER!

The New 1 932
PARAMOUNT PUNCH

Vol. 6.—No. 4. Sept. 7, 1932.
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SELLING SEASON
UNDER WAY.

FOR 1933 PRODUCT.

J^HE selling season is on. So

keen has been the demand for

our 1933 product, that contracts

are already being signed for Para-

mount’s Paramount Year. Gordon

Brookes, Branch Manager of the

Brisbane Branch was one of the first

out on the special 1933 selling cru-

sade. At the present time, Gordon
is north of Cairns, and over 1 ,250

miles from his office.

Bert Kelly is another Branch

Manager signing exhibitors on the

dotted line. He is at present in

Tasmania, and before he sails for

Melbourne hopes to sign every wired

possibility.

N.Z. Writes:

—

JJOW very nice to see that first

issue of the New Paramount

Punch! Our congratulations to the

editor, and those who have been

responsible for the new publication,

and may the Drive to which it is

dedicated prove the most gratifying

and success ful one in years.

New Zealand is working solidly

m an effort to sell Exhibitors one

hundred per cent, on Paramount

Week and Month, firstly by book-

ing the pictures, and secondly by

getting in touch with every exhibi-

tor screening our product during that

period, with a view to obtaining in-

creased Ad. Sales orders.

From the figures published, we
can see that there is keen compe-
tition between the Branches, and al-

though Wellington is at the foot of

the ladder on that list, we are deter-

mined that no stone will be left un-

turned to lift our Branch to the top

position. We fling out the chal-

lenge—-“Catch us if you Can!’’

IT’S IN THE AIR • • • “PARAMOUNT FOR 1933 ’’
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(By Reg Felton.)

GRAND old pair of troupers combine their

efforts in Paramount’s “Madame Racketeer”.

They are Alison Skipworth, star of 1 00 roles and
Richard Bennett, 30 years a stage star. Evalyn

Knapp and George Raft will play opposite the lead-

ing couple.

Below is an extract from "The Hollywood
Reporter”, dated ]Sth July, 1932. “‘Movie
Crazy’ is the best Lloyd picture we have ever

seen since ‘The Freshman , and takes its place

alongside Lloyd's all time best, ‘Grandma's

Boy'. Constance Cummings is the girl, and
what a girl! She is the best feminine support

that Harold Lloyd has had since his early days

with Bebe Daniels. Kenneth Thompson,
Spencer Charters and Louise Closser Hale make
up the rest of the principals in support.”

Sell moie

ADSALES
(By LEN JONES.)

predicted m a previous issue of “Punch”, the

“God Save the King” title is certainly a great

revenue producer. The total sales of same to date

are over the century mark.

Henry Qumcey, Brisbane Ad. Sales Manager,

leads the rest of the boys with sales of 43 titles.

Jack O’Neill, of Sydney branch is next in line with

sales of 30, while A. Nicholas, of Melbourne, has

disposed of 12, and W. Bignell has sold 10.

No sales have yet been reported from the othei

branches, but we expect to hear from them at an early

date.

Go after these titles for all you are worth. They
will help your September month figures.

Some excellent orders for 24-sheets have been

received from Melbourne branch, in recent

weeks. Their sales of same are almost double

those of any other branch. New Z.ealand is

also showing a vast improvement.

W. Bignell, of Adelaide branch, never loses an

opportunity of placing novelty lines. He is the only

Ad. Sales Manager m recent months to record sales

of star head medallions and celluloid buttons.

Pictures at present in production are: “A Fare-

well to Arms”, “The Sign of the Cross”, “The
Phantom President”, “The Night of June 1 3th”,

“The Big Broadcast”, “Blonde Venus”, “Horse

Feathers”, “Fove Me To-Night” and “70,000

Witnesses”.

Jack O'Neill has started off well in the Sep-

tember Month Drive. He booked the display

unit for "SHANGHAI EXPRESS” to a

country circuit of eight towns. The revenue

derived therefrom will help considerably to swell

Jack’s figures.

What’s going to happen
in NOVEMBER?

AROUND THE BRANCHES
THE PERTH QUEUE.

A FTER seeing the splendid recep-

tion given to “SHANGHAI
EXPRESS” screened as a single

feature with supporting shorts, we
are now making all Exhibitors buy

this attraction as a programme, just

as it was screened in its first release,

thereby gaining extra revenue for

our short features. We are bearing

in mind, of course, that even one

extra pound revenue may mean the

difference between winning and los-

ing the Paramount Month Drive.

While silent shows are not gener-

ally regarded as possibilities we are

not overlooking them as such, inas-

much as each month we send out a

list of disc pictures available. This

has a psychological effect on the

Exhibitor, for we have found that

iq every case, without exception,

where an Exhibitor has opened up

with disc, we have got a contract,

AND THERE ARE THREE
DISC SHOWS OPENING IN
PARAMOUNT MONTH.

WHAT’S GOING TO HAPPEN IN NOVEMBER ?

Country of origin—Austr:tlia. Wholly set up and printed hy The Market Printery JTd., :i72a Pitt Street, Sydney.
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DRIVE FIGURES
TO DATE.

1 As Afr Sept. 10.)

PARAMOUNT WEEK.
Scptem her 3-10.)

Branch. Percentage.

Perth 228.04
Melbourne . .

Sydney 137.19

Brisbane . . . . lo7.15

Adelaide . . 160.96

Wellington .... 129.70

PARAMOUNT MONTH.
(All of September.)

Branch. Percentage.

Melbourne . . . 120.95

A.delaide . . . 114.17

Perth 113.83

Wellington . . 111.84

Sydney 110.24

Brisbane . . . 108.45

AD. SALES.

(Paramount Week.)
Branch Percentage.

Adelaide . . 307.08
Brisbane . . 301.43

Perth 187.44
Wellington . . 183.24
Melbourne . . 161.91

Sydney 127.45

DON’T FORGET
N 0 V E M B E R r

WE’RE WINNING . .

.

pARAMOUNT WEEK proved again the "will to win”.

Every Branch exceeded the business hoped for in

Paramount Week, and from every indication, will keep

up this pace for the rest of the month. The same good

work applied to Ad. Sales.

However—we have three weeks to go, including

this current week, to the end of the September Drive.

We’ve conquered the first hurdle, and we re winning, but

there’s no resting on laurels in this business. Let’s keep

on winning with the superb product like MAKE ME A
STAR, MILLION DOLLAR LEGS, THIS IS THE
NIGHT, and ONE HOUR WITH YOU’, which is in our

hands. Take the tip right now that we've also got more

great pictures coming very soon.

Every extra booking of an unplayed Feature or Short

Feature reflects to your credit during this Drive. If you

can’t sell a Feature, then sell some of our exclusive

SCREEN SOUVENIRS, PICTORIALS, SONG CAR-

TOONS or SCREEN SONGS. Sell more 24-Sheets and

Couriers. They all help at the Box Office.

Every Branch has a fair and even chance yet to win

this September Drive. I only urge you now to keep your

old Paramount spirit in action.

Managing Director.

THERE’S PLENTY OP PUNCH IN THE BLUE RIBBON BUNCH.
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PERTH TAKES UOXORS
FOR PARAMOCAT WEEK

NACARD LEADS BY BIG MARGIN.

RECORDS DOUBLE QUOTA FIGURES.

W'TH the magnificent percentage of 228.04 over Quota, George

Nacard and Ins Perth branch led the field past the post in the

Paramount Week Drive. Melbourne was second with 198.68 per cent.

'A-hh Sydney and Brisbane close together in third and fourth places.

Fills, however, is just a preliminary canter for the month of Sep-

tember, the principal drive. However, the special Paramount Week
effort wiH go down in the history of the company as being one of the

most noteworthy drives for extra revenue m all time. Mr. Hurworth
states the business recorded has exceeded all previous efforts, with the

exception of the Drives of 1929 and 1930, which were the first two

years of talking pictures, and the two peak years of the business.

All interest is now centred on the contest for the entire month of

September. Melbourne are in the lead, but Perth and Adelaide are

knocking at the door, and it looks like being a hard fought finish.

LET’S GO!

What’s goins to happen
in NOVEMBER?

Around The
Branches

THE PERTH QUEUE.
^HIS week all roads lead to the

Paramount Week programme at

the Capitol (“To-Morrow and To-

Morrow’’ and “Service for

Ladies’’). This programme opened

to amazing business on Friday, and

is continuing the good work,

Don Broadley is holidaying m
the hide-away town of Mandiga.

ADELAIDE ACTION.
JI^ILL BIGNELL is full of pep

these days, and is confident of

carrying oF the Ad. Sales honors

during Paramount Week.

Who is the bright young man in

Adelaide branch who spent an hour

gathering flowers for the girls in

the office, only to find when he

presented them that they were

Weedsb
We welcome Ron Cunnew, a

newcomer to the Despatch Depart-

ment.

We wish Jeff Sabine the best

of luck in his new position as Des-

patch Manager.

CLEANING UP.

“SHANGHAI EXPRESS” AND
“ONE HOUR WITH YOU”

IN FAR EAST.

JACK GROVES, General Mana-

ger of the Far Eastern Depart-

ment, in a long and enthusiastic

letter to Mr. Clark, states that

“Shanghai Express”, and “One
Hour With You” are the most suc-

cessful box-ofhce attractions released

in the Far East for some time. Ex-

hibitors are clamoring for dates, and

he expects them to record the best

business of any two pictures we have

ever released in one season.

NEXT WEEK.

OUR ANNOUNCEMENT
APPEARS IN BOTH TRADE

PAPERS.

J)ON’T forget to watch both trade

papers next week for the spe-

cial colored announcement of Para-

mount’s New Season Product. This

will be just a fore-runner of a num-
ber of special announcements that

we will make from time to time,

demonstrating that the “Grand Old
Rock of Show Business” has be-

come a blazing volcano of box office

hits.

REMEMBER—
GET SET FOR
SOME BIG NEWS

TN
N 0 V E M B E R !

“ LIKE GRAND OLD
TiMES ONCE
AGAIN

SAYS ALBERT DEANE.

JJEREWITH are some extracts

from a very interesting letter re-

ceived last mail by Mr. Clark from

Albert Deane regarding the new
product;

—

‘Love Me To-Night’ is abso-

lutely marvellous, and when it opens

at the Rivoh on Thursday of next

week, there is going to be tremen-

dous enthusiasm, because we will

then have ‘Horse Feathers’ at the

Rialto, and ‘Devil and the Deep’ at

the Paramount. It is going to be

absolutely like the grand old times

once more.

“Yesterday afternoon ‘Movie

Crazy’ had a special and unique

preview at the Criterion. Every

(Continued on Page 4).

IT’S IN THE AIR • • • “PARAMOUNT FOR 1933 ”
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^f'HE fi rst eight pictures to be

ready for the launching of Para-

mount’s new season, will be;

“Movie Crazy” with Harold Lloyd,

“Blonde Venus” with Marlene

Dietrich, “Night After Night” with

George Raft and Nancy Carroll

“Horsefeathers” with the Four

Marx Bros., “
1 he Big Broadcast”

with an all-star radio aggregation

and ‘Love Me To-night” with

Maurice Chevalier and Jeanette

MacDonald.
Remember them well, for they

mark the turning point in the or-

ganisation’s history.

The formerly Idled "The Honesi

Finder" with Miriam Hopkins, Her-

bert Marshall and Claudette Col-

bert, has now been changed to

"Thieves and Lovers". This title

by the way is tentative. Also

Worthy of note is that Ernst Lub-
itsch is in charge of the direction.

“The Lusitania Secret”, listed as

one of the new season productions, is

being cast and Richard Bennett,

Gene Raymond and Francis Dee
have already been selected to por-

tray important roles.

Having completed her fortnight’

s

vacation in New York, Sylvia Sid-

ney Will return to Hollywood in pre-

paration for her role in Paramount s

film version of "Madame Butter-

fly ’, which will begin production

Very soon. Miss Sidney will play

the well known role of the Japanese

girl.

WHY
NOVEMBER?

ALBERT DEANE’S LETTER.

( Continued from Page 3 )

.

member of the staff who was spared

went across, and all the wives and

children had been invited. What
they wanted, was to obtain a gen-

uine reaction to the picture—and

they did

!

“I cabled you yesterday about

this picture, and I think what I

said needs some elaboration here.

The picture is undeniably Lloyd’s

best, and has some sequences in it

of more than a reel m length, that

will absolutely knock audiences out

of their seats. I mean this liter-

ally, because the fun is so absolutely

spontaneous and swift that average

audiences won’t be able to keep

their seats. We, of the Foreign

Department, are absolutely sure that

it is Lloyd’s best picture, and we
are moulding all of our activities to

that fact.

‘70,000 Witnesses’—^Here is

a picture that has most successful

box-office possibilities that we have

seen in months. The picture, of

course, is about football, but the

game is incidental to the mystery

which develops. It hc'is an angle

which has never been seen before,

and the mystery which no one can

solve m advance. We are most en-

thusiastic about the picture here, and

the fact of havin.g seen it on Mon-
day, ‘Movie Crazy’ cn 1 uesday and
‘Love Me To-Night’ to-day, cer-

tainly indicates that we are back on

the highroad of pioneer picture-pro-

ducing and that happy days are

here again.”

^HE numbers are up for Para-

mount Week, the first week of

the September Drive, and to W.
Bignell, Adelaide Ad. Sales Mana-
ger, goes the honor of returning the

best percentage of Ad. Sales busi-

ness for Paramount Week.
H. Quincey, of Brisbane, was a

very close second, with R. Lawn,

of Perth, in third position.

Every Branch exceeded Quota,

and the National figures recorded

were the best this year. The actual

percentage of each branch to date

appears in this issue of “Punch”.

Further evidence of the popu-

larity of the new 3-Colour Courier

comes from Andre Olsen, Manager

of Batavia branch, who has for-

warded an order for 12,000 of

these Couriers on THIS IS THE
NIGHT. This is the first Courier

order in years to be received from

the Far East, and certainly speaks

volumes for the rich appeal of this

new flashy Courier.

H. Quincey is recording pheno-

menal sales of the “God Save the

King” title. His sales to date total

73, vyhich is more than twice the

number sold by any other branch.

Sales by Adelaide branch now
total 22. Launceston branch has

sold 10, while Perth and Welling-

ton branches have disposed of four

each.

No further sales have been re-

ported from either Sydney or Mel-
bourne branches.

The total sales of these “God
Save the King” titles now number
1 50, and should every branch fol-

low H. Quincey’s lead, this total

should swell to well over 400.

WHAT’S GOING TO HAPPEN IN NOVEMBER ?

Country of origin—Australia. Wholly set up and printed by The Market Prinlery Ltd., 372a Pitt Sti'oet, Sydney.
Published bv Par-imount Film Service Limited, of Rescivoi** Street, SycHey.
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own September Month drive is practi-

cally over, and 1 want you all to know

just how much 1 appreciate the extra efforts you

have all put forward in making this month the great

success that it is. This, however, was an individual

effort of our own, but now comes a drive that is inter-

national in spirit. . . a contest that embraces the entire

world. This will take place during the month of

November, and 1 know that you will put your shoulder

to the wheel, and give it everything you have. The Blue

Ribbon Bunch has always been among the leaders

in all previous Foreign Legion contests. . . Our record

is a good one, and I want you to go after this one in

the same grand v/ay that you went after our own indi-

vidual drive.

For this one you will have the added advantage of

better box-office pictures than you had this month, in

fact, the line-up that I have in mind for November will

be the greatest group that we have released in the one

month for some considerable time.

Once again, let us, each and everyone, put our

shoulder to the wheel, and show the rest of the world

that there is still “plenty of punch in the blue ribbon

bunch”.

Managing Director.
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STANDINGS

TO DATE.

JEREWITH are the Film

B 1 Rental and Ad. Sales

standings to date, in the Month
of September Drive :

—

PARAMOUNT MONTH.
(All of September.)

FILM RENTALS.

Branch. Percentage.

Perth 134.37
Melbourne ... 130.87
Adelaide 126.08
Sydney 110.96
Wellington 104.56
Brisbane 98.17

AD. SALES.

Branch. Percentage.

Brisbane 417.14
Adelaide 414.71
Perth 305.50
Wellington ... 299.91
Sydney 290.25
Melbourne 256.01

GET SET FOR
N 0 V E M B E R !

PARAMOUNT ANNOUNCES
64 PICTURES FOR 1933.

Entirely New Poliey.

S
QUARELY facing the fact that motion pictures have entered

an era of new entertainment values, Paramount, in announc-
ing its 1933 production schedule, simultaneously announces the

inauguration of an entirely new principle of picture-making.

“A minimum of 64 Feature Releases are planned
for the coming year”, states Mr. William ). Clark,

in making known our policy for the new season.

‘‘Under the new plan, each picture must have an individual

and special appeal of its own. To this end. Paramount produc-
tion executives have considered every picture on the new pro-

gramme as an individual unit, with a definite entertainment
value to the public. Careful plans have been made in the selec-

tion of outstanding story material, assignment of stars, players

and directors, and the addition of the element of timeliness

in the choice of stories.”

“The timeliness of stories is going to play a big

part in the new production schedule, so much so that

a big portion of the programme is being kept in reserve

to take care of any special subjects that may occupy
the news of the day.

Herewith are some of

Paramount’s New Season Croup
which are either in production,

or scheduled for early filming:

Cecil B. De Mille's produc-
tion of “The Sign of the Cross”
is the biggest production un-

dertaken by any company since

the coming of sound. It is

big in every sense of the word,
and will be real road-show cal-

ibre. The cast includes Elissa

Landi, Fredric March, Clau-
dette Colbert and Charles
Laughton.

“Love Me To-Night”, star-

ring Maurice Chevalier, with
Jeanette MacDonald, Charlie

Ruggles and Charles Butter-

worth in the cast.

“Blonde Venus”, starring

Marlene Dietrich, with Herbert
Marshall and Cary Grant.

“Madame Butterfly”, co-
starring Sylvia Sidney and Cary

Grant, supported by a distin-

guished cast.

“A Farewell to Arms”, co-

starring Helen Hayes and Cary
Cooper, supported by Adolphe
Mcnjou.

“Horse Feathers” with the

Four Marx Brothers.

“The Big Broadcast” with
Stuart Erwin, Leila Hyams and
radio stars, including Bing

Crosby, Burns and Allen, Cab
Calloway, Vincent Lopez, Kate
Smith and others.

“Thieves and Lovers” an
Ernst Lubitsch production with
Miriam Hopkins, Herbert Mar-
shall, Kay Francis and Clau-
dette Colbert.

“The Phantom President”
with George M. Cohan, jimmy
Durante, Claudette Colbert,

Frances Dee and Gene Ray-
mond.

THERE’S PLENTY OF PUNCH IN THE BLUE RIBBON BUNCH.
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“IT’S THE GOODS ”, NACARD JUMPS TO THE LEAD
SAYS J. THORNLEY. SEPTEMBER DRIVE.

PARAMOUNT’S 1933

PRODUCT. Heads Melbourne and Adelaide.

WRITING to Mr. Clark on

receipt of the Announce-
ment Book, |im Thornley, Gen-
eral Manager of our Capitol

Theatre, Melbourne, says:

—

“/ am writing this letter not

as a Distributor, or Film Sales-

man, but purely from the view-

point of an Exhibitor, who has

the almost heart-breaking job

sometimes of selling motion pic-

tures to a very blase and depres-

sed public, but 1 do not recall

in my lengthy experience in the

motion picture business reading

an Announcement that gave me

such encouragement as Para-

mount's Announcement for

1933.

"Looking through the first few
pages it makes me feel that at no

time in the history of the motion

picture industry has any Com-
pany shown such a line up.

"I have seen the announce-

ments of other Companies’ pro-

duct for next year and, speaking

as an exhibitor—and I hope as

a showman—there is not one op-

posing producing or distributing

organisation that can come with-

in coo-ee of Paramount. There

is no doubt about it that the old

Volcano in the trade mark has

certainly erupted.

"Paramount is going on to

where it belongs—the position of

leader in the industry, and no

Company can challenge that sup-

remacy this year.”

REMEMBER—

NOVEMBER!

^PURRED on by their slashing victory in the Paramount Week
Contest, George Nacard and his Perth bunch have simply

swamped Head Office with contracts for extra business for the

month of September, with the result that the branch has

jumped from the centre of the field and taken the lead. Nacard,

with the high percentage of 134.37 is certainly making the pace

a hot one. However, there are still two weeks to go, and who
can tell what might happen in that time. What about it Mel-

bourne and Adelaide?

A POSITIVE SENSATION.

Above is pictured Alison Skipworth in a characteristic pose

from "The Sporting Widow”, formerly titled “Madame
Racketeer”. Look at this picture carefully, because in it you
see one of the most sensational artists that has ever appeared
on the Paramount Roster. Alison Skipworth is box office in

every sense of the word. We in Head Office have just seen “The
Sporting Widow— it’s a sensation, and just the type of picture

the cash customers want. Go after it in a big way.

ITS IN THE AIR “PARAMOUNT FOR 1933”.
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The popular Vincent Lopez

and his orchestra have been

signed by Paramount to appear

in “The Big Broadcast”. You
will probably remember Lopez
in several Paramount Short

features. He should prove a

popular addition to the cast of

this radio world production.

“The Pied Piper of Paris ’ has

been announced as the title of Maur-
ice Chevalier's next for Paramount.

“LoVe Me To-night” has been com-

pleted, so that production plans for

the new picture should be shortly

under way. More about this one

later. It was originally titled “The
Way To Love”

.

Paramount’s ‘‘Blonde
Venus” marks the re-introduc-

tion of Marlene Dietrich sing-

ing as she did in “Morocco”.
Remember “What Am I Paid

for My Apples^” She will sing

four songs in “Blonde Venus”,
the names of which are, “You
Cute Little So and So”, “Hot
Voodoo”, “Getting What You
Want, When You Want It”

and “I Couldn’t Be Annoyed
Miss Dietrich stated that, dur-

ing the first eight weeks of

production of the new picture,

she has never worked so hard

in all her life, or at least, while

she has been appearing in pic-

tures. We can expect some-
thing special.

Thomas Meighan returns to

Paramount in the production of

“Madison Square Carden”. He
will complete a cast in which are

included Jack Oakie, Marian
Nixon, Z.aSu Pitts, Robt. Arm-
strong, Win. Boyd and Lew Cody.

PARAMOUNT PUNCH.

Stuart Erwin and Joan Blondell in a

scene from ‘Make Me A Star”, an
early Paramount release.

ECONOMY.

By J. A. SIXSMH H.

1 READ recently in the “New
York Times” that one of the New
York banks provides employees who
have occasion to use long-distance

lines with “three-minute’’ glasses.

It seems that the officials of the

bank were a little distressed to find,

on analysing operating expenses,

that employees making long-distance

telephone calls frequently remained

on the line a few seconds after the

expiration of the initial three-minute

period, and in consequence, in-

curred an additional expense.

Whilst I am not suggesting that

all those of the Company’s Staff who
have occasion to make long-distance

calls should purchase “three-minute”

glasses, since such a purchase might

be an incentive for some to use the

trunk lines to test the accuracy of

the glass, I do suggest that when
it is absolutely necessary to make
a long-distance call, the matter for

discussion be so collated as to en-

able the same to be disposed of Well

under the three minutes covered by

the initial charge, and that a watch

F
igures for week ending

September 17th,. the

second week of the September
Drive, give H. Quincey, Bris-

bane Ad. Sales Manager, a lead

of a few points over W. Bignell

of Adelaide Branch.

Baden Abotomey, Sydney
Ad. Sales Manager, has jumped
ahead of Melbourne branch.
All other positions are un-
changed.

With only two more weeks
to go, it appears as though the
Drive has developed into a

battle between Quincey and
Bignell for first position, with
the rest of the boys fighting

hard to improve their standings.

We welcome into the ranks of

Ad Sales Managers, Baden Abot-
omey, who takes control of the Syd-
ney Ad Sales Department com-
mencing Monday, ]9th September.

Jack O’Neill, former Ad Sales

Manager of that branch, has been

transferred to Head Office.

We also offer our congratulations

to Max Lovett, who has been pro-

moted to Assistant Ad. Sales Man-
ager in the Sydney branch.

Both Baden and Max are very

optimistic regarding the future Ad.
Sales business of their department.

We wish them the best of luck in

their new positions.

be used to insure positively that such

time is not exceeded.

The use of long-distance lines, al-

though convenient, is expensive, and
this mode of communication should

only be resorted to when there is no

other cheaper one available.

ALL SET FOR NOVEMBER ?

Oouutry of origin—Australia. Wholly set up and printed by The Market Printery Ltd., 372a Pitt Street, Sydney.
Published by Paramount Film Service Limited, of Reservoir Street, Sydney.
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^^FTER seeing Harold Lloyd’s “Movie Crazy” 1 am
convinced . . . and I have reason to believe that

everyone in Head Office who saw the picture last night

... is also convinced that it is one of the greatest box-

office possibilities that we have released in a long time.

1 have no fear in saying that this is a better picture than

“College Days ’

. . . It has more laughs. . . more gags. . .

with Lloyd giving the greatest performance of his career.

Releases are being set now in all centres and 1 am
looking to this picture to give us a grand start in the Inter -

national Drive for the month of November.

The Publicity, Advertising and Exploitation Depart-

ments under the direction of Mr. Kennebeck are at present

planning a national campaign for “Movie Crazy ” that will

sell the picture to the public in a big way. A competition

will be announced for showmen putting over the best

exploitation campaign on the picture, for which cash prizes

will be offered. We, in Head Office, are seeing to it that

the picture is being sold right. Now it is up to you boys

in the field to see that we get every ounce of possible

revenue.

It is our good fortune that we have a picture of this

box-office calibre for release in November. . . It will give

us an advantage over other countries. . . Let’s make the

most out of it. . . Let’s Go!

Managing Director.
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STANDSNCS

TO DATE.

PARAMOUNT MONTH.
(All of Sepfcmber.)

FILM RENTALS.

Branch. Percentage.

Melbourne 129.05
Perth 123.09
Adelaide 123.07

Sydney 119.57
Wellington 104.60
Brisbane 100.17

AD. SALES.

Branch Percentage.

Adelaide 1 80.07
Brisbane 177.62
Sydney 159.52
Perth 135.56
Wellington 135.25
Melbourne 114.29

The noticeable drop in this

week’s Ad. Sales percentages is

due to an error in computing
last week's figures. However,
the positions of the branches
were correct as listed.

GET SET FOR
NOV EMBER!

Mi\ Hicks Cables
(N.> B61)— I'Tpin;; Rpn-iveil tViii'

REPlItS SHOULD BE ORDERED

THE EASTERN EXTENSION AUSTRALASIA & CHINA TELEGRAPH COMPANY, Limited

*797 Li

eastVrn*^*

SYDNEY STATION.
10-12, Spring Street.

Bn«NCM Orricc

67, Liverpool Btr«et.

r.i.ohon* Numner B « 7 9 D

Doubtrul Word* should b« OFFICIALLY repMtod. 5<« Rule BooK

No engiiiry nrspecting this I’clegrttm can he attpnded to without 'he produotioa ot tbie Copy.

The foUowin? Telegram Eeceired via E.aSTERV ai

DLT CLARK PARAMOUNT SYDNEY
SCREENED PHANTOM PRESIDENT TODAY AND
EVERYBODY UNANIMOUS ITS GREATEST COMEDY
EVER MADE IN TALKING PICTURES STOP PICTURE
FUNNIER THAN HORSEFEATHERS AND MOVIECRAZY
COMBINED STOP BEAUTIFUL AND INSPIRING MUSIC-
GREAT SONGS COHAN DURANTE COLBERT AND WHOLE
CAST PERFECT STOP THINK PICTURE SENSATIONAL
YOUR TERRITORY STOP RUSHING PRINTS

HICKS

£7S IN CASH FOR BEST
^ MOVIE CRAZY” CAMPAIGNS

I

N celebration of Harold Lloyd’s "Movie Crazy”, unquestion-

ably the greatest and funniest he has ever made. Paramount

is offering £75 in two cash prizes of £50 and £25 for the twO'

Pest expioiTaTion campaigns pu

Contest is open to all exhibitors

excepting Paramount’s Capitol

Prince Edward Theatre, Svdney.

First Prize of £60 in cash

will be awarded the theatre

manager whose advertising,

publicity and exploitation cam-
paign on "Movie Crazy” is ad-

judged the most comprehensive
and original.

Second Prize of £25 in cash

will be given the theatre man-
ager whose campaign is ad-

judged the next best, from the

standpoint of completeness
and originality.

Every phase of selling will be

considered in the selection of

T over on rnar picture. i ne
in Australia and New Zealand,

Theatre, Melbourne, and the

the winning campaigns.
Points will be awarded for Ex-

ploitation, embracing merchan-
dising tie-ups, street stunts,

novelties, etc.; Outdoor Adver-
tising, including poster dis-

plays, novelty signs and snipes;

Lobby and Theatre Front
Displays, and Newspaper Ad-
vertising and Publicity.

In towns and districts where
there are no newspapers, suit-

able allowance will be made
by the judges in the allocation

of points.

THERE’S PLENTY OF PUNCH IN THE BLUE RIBBON BUNCH.
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CHEVALIER FILM
IN THE^BAC.

(Reprinfed from the American
“Motion Picture Daily”.)

Naughty,
but grand
enter t a i n -

m e n t is
Love Me

Tonight”. A
Parisian
tailor —
that’s Mau-
rice Cheva-
lier—falls in

love with
Maurice Chevalier. Jeanette

MacDonald—that’s the prin-

cess—and she goes for him in

the usual great, big way.
That’s all that happens so

far as narrative is concerned.

But in treatment and in direc-

tion, Rouben Mamoulian has

done a job decidedly Lubitsch-

like in its touches, it nuances,

its delightful manner of riding

over the suggestive spots, of

which there are many.
Set to a musical background

furnished by Rogers and Hart,

“Love Me Tonight” is con-

stantly refreshing. It is

sophisticated, yet it is down to

earth and, while that sounds
as if we can’t quite make up
our minds, the picture is a very

adroit blending of both. Che-
valier is his per usual self.

He’s on the screen constantly

and for that millions of Ameri-
can women will sing hozannas.

First “Movie Crazy”, then
“Horse Feathers” and now
“Love Me Tonight”, Para-

mount is off to a new season’s

start that will bear watching.
KANN.

REMEMBER—

NOVEMBER!

Perth Drops Back to
Second Place.

MELBOURNE AGAIN IN FRONT.

KEEN CONTEST IN SEPTEMBER MONTH DRIVE.

^pHE standings announced to date in the September Month

Drive show that Perth’s burst of speed on the first two

weeks proved too strong for them and they have flopped almost

ten points, with the result that Melbourne is once again in the

lead with an advantage of six points. It certainly looks like

the hard steady plugging of Claude Henderson and his boys is

going to prevail over the short-lived bursts of the Perth bunch.

However, there is still another week to go, and who can tell

whether George Nacard has not another sprint in reserve.

Adelaide is right on the heels

of the leaders and must be

watched, whilst Sydney is

creeping up almost unnoticed.

They increased their percen-

tage by nine points this week.

With only one more week to

go, the field enters the home
stretch of a contest that has

been one of the most success-

ful in the history of the com.

pany. Win or lose, every

branch has indeed covered
themselves with glory.

A KNOCKOUT.

There is no doubt that “Lady and
Gent”, with George Bancroft and
Wynne Gibson, pictured above, is

one of the finest pictures we have
made in a long time. In every sense

of the word it’s a knockout.

IT’S IN THE AIR “PARAMOUNT FOR 1933“
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The announ: 2ment was

made recently that Para-

mount will add to its 1935
schedule, several western

stories by Zane Grey "Heri-

tage of the Desert’’ has been

chosen as the first, and Ran-

dolph Scott will head the cast.

The Zane Grey pictures will

aplace the Larry Darmour pro-

ductions originally announced
on the new season’s line-up.

The H ollywood studios are at

present leaking more like a radio

station than a miotion picture lot.

^'The Big Broadcast" is the cause

of this unusual incident, the reason

being that there are only two locals

appearing in the f.roduction, the rest

of the cast, which is exceptionally

large, is comprised of most of the

leading radio artists of America.

Stuart-Erwin and Leila Hyams are

the locals and to name just a few

of the rest we see Burns and Allen,

Bing Crosby, Cab Calloway, The

Mills Brothers and Vincent Lopez.

Paramount’s ‘‘Madame
Racketeer’’, by the way, has

been changed to ‘‘The Sporting

Widow’’, and, judging by re-

ports from many quarters,

coming from those who have

seen the picture, there is cer-

(ainly something in store for

the less fortunate, who have

not yet had this orivilege.

Alison Skipworth and Richard

Bennett head the cast of this

r n"^.

Although Cary Cooper was ori-

ginallu chosen to head the cast of

Paramount' s "Madame Butterfly ,

Cary Grant has now been awarded

the role and will share Lading

honors with Sylvia Sidney.

‘HOWDY FOLKS!”

Maurice Chevalier says “Howdy"’ in

his best manner, and passes on the in-

formation that “Love Me To-night” is

his best to date.

PERSONALITIES.

General Sales Manager,

‘‘BiM’’ Hurworth leaves

Sydney to-night for an ex-

tended tour af the Southern
States. Mr. Hurworth will visit

Melbourne, Adelaide and Perth

branches, and ivill start the

boys off on the new season’s

selling campaign He is ex-

pected to be absent from Head
Office in all about four weeks.

Gordon Brookes, Brisbane
M.^nager is back again at his

desk following a very success-

ful trip to the Far North.

A new member of Para-

mount’s New Zealand office is

Ross Gore, who joins the Wel-
lington branch as salesman. He
was formerly attached to Wes-
tern Electric.

Three weeks of the Drive

are over, and W. Bignell

of Adelaide, is again in front

of H. Quincey of Brisbane, by

a very small margin. A fea-

ture of this week’s standings

is the remarkable spurt made
by Baden Abotomey, Sydney
Ad. Sales Manager, who has

jumped from fifth to third

position.

Perth branch is now in

fourth position, Wellington
fifth, and Melbourne is still at

the bottom of the standings.

Next week’s figures will be
the deciding factor in the

Drive, and a great run is being
put in by Sydney branch, who
hope to snatch a last minute
victory from the present
leaders.

The "Cod Save the King" title

has proved of great value during

the Drive as an extra business line,

and the boys have not been slow

in appreciating this fact. Recent
sales of same now bring the total

sales to close on 250. Recent sales

include twenty titles each from
Perth and jMelbourne branches.

A. Nicholas, Melbourne Ad.
Sales Manager, is not overlook-
ing any of the numerous
novelty lines in his efforts to

improve his present standing in

the Drive. Recent sales from
his branch include Window
Boards. Lobby Stands and
Photogravures.

Following upon excellent sales of

the "Cod Save the King” titles,

Henry Quincey is now turning in

some excellent orders of one-sheet

Snipes and three-colour Couriers.

ALL SET FOR NOVEMBER ?

Couutry ui origin—Anstmliti. Wholly set up and printed by The Market ‘Pi-Hitery Ltd.. 372a Pitt Street, Sydney.
Published by Paramount Film Service I/imited. of Reservoir Street. Sydney.
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I INITED. . . in every concentrated effort of every indi-^ vidual. . . that is the spirit of Paramount to-day. . .

not for you, not for me, not for your particular branch or

department . . . but for Paramount.

Hand in hand, our Production and Distribution

Departments are working. . . striving to overcome all

obstacles, surmount all barriers, to ultimately achieve the

success such efforts and loyalty so richly deserve. Para-

mount’s new season product is unquestionably the best

line-up of pictures ever before offered the theatre-going

public. With casts, stories and titles such as it has been
our privilege to assemble, the final results are inevitable.

It isn’t only that we believe in our product, it is because
we actually HAVE pictures that Mr. and Mrs. Public will

cheer and. . . most importantly. . . spend their hard-earned

money to see.

Our studio in Hollywood is doing its part. . . giving

us pictures whose production is flawless. Now comes the

job of the Foreign Department to see that each and every-

one of these productions grace the screen of every possi-

bility.

The International Drive for the Month of November
will be the Foreign Department’s way of showing the Pro-
duction, Domestic and Theatre Departments that we are
with them in the united stand for Paramount. 1 have
cabled Mr. Hicks that he can rely upon “TTie Blue Ribbon
Bunch” to make the best possible showing in the drive.

Managing Director.
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Don't Say We
Didn't Tell

You . .

.

7 HAT “The Sporting Widow" is

one of biggest surprise pictwes of the

year . . . That Head Office staff

who saw it last night Voted it as

the biggest laugh in a long time . . .

That Harold Lloyd’s “Movie
Crazy” opens an extended season

at the Melbourne Capitol next Sat-

urday . . . and Dob White from

Head Office is Working with Jim

Thornley and Ten Peulece on a

campaign that looks like being a

“humdinger
" ... 7 hat “Dill

”

HurWorth is signing up the Vic-

torian exhibitors right and left on the

new product . . . That “Merrily

We Co To Hell” opens to-night at

the Sydney Prince Edward Theatre

for an extended season . . . That

the new three-roloured courier on

“Movie Crazy" is probably one of

the best we have produced in a

long time . . . That you Ad. Sales

boys should sell a million Without

any trou ble . . . That Maurice

Chevalier’s “Love Me To-night

is here and has the Censor s okay

. . . That Paramount is still the

greatest name in pictures.

GET
!

SET FOR
i

NOV EMBER!
i

ANNOUNCED NEXT WEEK

WINNERS OF PARAMOUNT MONTH
CONTEST.

CLOSE FINISH EXPECTED IN BOTH FILM RENTAL AND
AD. SALES SECTIONS.

IN order that the Head Office Statistical Department can be sure of the

returns of every branch, the posting of the final figures in the Para-

mount Month Contest will not be announced until the next issue of

“Punch”. This will give Mr. Naylor and his staff ample time to make
a check on all figures.

The race throughout the month has been one of the closest and most

keenly contested m the history of the organisation, and everyone is on

their toes waiting for the numbers to go up. Unless something unexpected

turns up It looks like the winner will come from either Perth, Melbourne

or Adelaide.

In the Ad. Sales division, Brisbane appears to have the drive well

in hand, but close competition m the final burst is expected from Adelaide

and Sydney. The latter branch is making a determined effort, having

advanced from the tail of the field to be among the leaders.

The drive has been a tremendous success, and w'in or lose, every

branch has covered themselves in glory, by all going 1 00 percent over

Quota. It has been indeed a great performance.

Mere is Charles Laughton with Tallulah Bankhead in a shot from “Devil and

t ie Deep.’’ Laughton is the screen’s latest sensation, and what a hit he makes
in this picture.

THERE’S PLENTY OF PUNCH IN THE BLUE RIBBON BUNCH
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LEADS FAN MAIL.

ALTHOUGH he has appeared

in only a few pictures to dale,

playing little more than bits,

George Raft is getting more fan

mail than any other four Para-
mount players put together, said

Mr. Sam Katz recently in an ad-

dress at the luncheon given by

Adolph Z.ukor to out-of-toWn

critics who were in New York as

Paramount' s guests. The studio

also can plan more stories on

Raft than on any other player on

the lot. Mr. Katz also is keen

I

about the possibilities of Herbert

Marshall, Charles Laughton and

Carey Grant. Other players be-

ing groomed for bigger things

by Paramount include Fredric

,
March, Cary Cooper, Miriam
Hopkins and Sylvia Sidney.

OPENS TO-NIGHT.

^‘Merrily We Co To Hell” At
Prince Edward.

Fredric March-Sylvia Sid-

ney co-starring vehicle “Merrily
AVe Go To Hell” opens to-night

at the Sydney Prince Edward The-
atre for an extended season. Mel
Lawton’s campaign has been a good
one and the preliminary bookings are

better than they have been for some
time. Harold Lloyd’s “Movie
Crazy” is scheduled to follow this

picture into this ace of extended

season houses.

SHOUT IT FROM THE HOUSE-
TOPS.

WATCH CLAUDETTE.

Here’s a little lady that needs watch-

ing. Mark our words, soon she will

be among the front rank of box of-

fice names. Watch for her in “The
Man from Yesterday,’’ “The Phantom
President,’’ .and “The Sipn of the

Cross.’’

AUSTRALIAN
PREMIERE.

“Movie Crazy” Opens
Saturday at Melb. Capitol.

JJAROLD LLOYD’S Para-

mount release, “Movie Crazy”,

the first picture he has made in two

years, and reputed by good judges

to be better than that marvellous

box-office success, “College Days”,

will enjoy its Australian premiere at

Paramount’s Capitol Theatre, Mel-
bourne, on Saturday next.

Bob White, Paramount’s Ex-
ploitation Manager, is at present in

Melbourne, working in conjunction

with James L. Thornley, General

Manager, and Len Peuleve, Pub-
licity Manager of the Capitol The-
atre, on an extensive campaign. The
Haro'd Lloyd pictures have all been

exploitation “naturals”, and it is

quite on the cards that this trio will

promote something out of the box

in showmanship ideas for selling this

picture to the public.

“HORSE FEATHERS”.
FILMDOM'S greatest nut com-
edy aggregation, the Four Marx
Brothers, ring the box office bell

again in this Paramount produc-

tion. It is a fantastically funny
ccncccticn, designed so.ely for the

leu hs, and deLvers them by the

carload. No pcrt cular f.lot to

the affa'.'-, although the dazzling

1 hsltna Todd is in the lineup to

previde romantic interest, and no

rhyme or reason to anything ex-

cept that it is meant to provide

amusement. A couple of comic

musical numbers help to enliven

the proceedings, which move
along at a fast gait. If your cus-

tomers want to laugh—not little

polite hee-hees, but robust belly

guffaws, this is their meat.

From "Film Daily '.

LLOYD CONTEST.

Start Plugging It Right Now
With Exhibitors.

J3ON’T forget to start plugging

the “Movie Crazy” exploitation

contest right now among exhibitors.

There is £75 in cash prizes to be

won and this should be an incentive

to exhibitors to put some smart

showmanship behind the picture. Re-
member every exhibitor you get to

enter the contest means extra re-

venue for the picture. This week

every showman will receive the spe-

cial bulletin prepared by the Exploi-

tation Dept, giving full details of

the contest

BROADCAST IT
EVERYWHERE.

IT’S IN THE AIR... “PARAMOUNT FOR 1933 ”.



“()LD Home Week” is being

celebrated at the Paramount

Studios. Four stars and two di-

rectors, formally under contract ^o

Paramount are again at work there.

Thomas Meighan, Lila Lee and

Edward Everett Elorton are back

after several years absence for

“Madison Square Garden”, “Night

of June 1
3” and “The Honest

Finder” respectively. Kay Francis

returned after a year to appear in

the latter picture. The directors are

Frank Borzage, directing “A Fare-

well to Arms” and Cecil B. De
Mille directing “Sign of the Cross”.

Nancy Carroll will return to

Paramount in the production of

“Night After Night”. She wdl be

seen opposite George Raft who, you

will remember, gave an impressive

performance in Paramount's “Dan-
cers in the Dark” and “The Sport-

ing Widow”.
Production news reveals that,

with “Night of June 1
3” nearing

completion, plans are under way to

co-feature Gene Raymond and

Frances Dee in a second successive

picture. “Eleventh Avenue” has

been chosen as the new vehicle, and

will go into production very shortly.

William Slavens McNutt is the

author of the story.

As further evidence of Dickie

Moore's acting ability. Paramount

has signed him for a featured role

in “Metropolitan Garage' . He has

lust completed an important part in

Paramount's “Blonde Venus”, in

which he excellently supported Mar-
lene Dietrich. “Metropolitan Gar-

age” wdl be the third of eight that

Charles R. Rogers has been as-

signed to make for Paramount.

PARAMOUNT PUNCH.

A REMINDER.

DONT forget to remind exhibi-

tors in your territory who have en-

tered in the Shield Contest to the

effect that all evidence of Para-

mount Week Exploitation must

be in the hands of the Para-

mount Exploitation Department

before October 15.

PARAMOUNT CLUB.

HALF YEARLY MEETING
TO-MORROW.

^HE half yearly meeting and

election of officers of the Para-

mount Club will be held to-morrow

in the Little Paramount Theatre.

Nominations close to-day for the

position of secretary, treasurer and

committee comprising of three ladies

and one gentleman.

^HE last week’s figures for the

September Drive were the

second best recorded this year, the

best figures being those for Para-

mount Week, which was the first

week of the Drive.

Exceptional business has been

done by all branches, the figures

from Sydney, Brisbane and Ade-
laide, being worthy of special men-

tion. The winner will undoubtedly

come from one of these three

branches. The final results will not

be available, however, until com-
plete returns are received from all

branches. The winner will be an-

nounced m the next issue of

“Punch”.

Seme time ago, mention was
made in “Punch” of the exceptional

sale of three-colour Couriers by
George Hayes of Launceston

branch. His quota of these Couriers

was increased from 3,000 to-

6,500. George now advises that

he has been able to increase these

to 9,000, which means that his-

original quota has been trebled.

Baden Abotomey, Sydney Ad,
Sales manager, has been turning in

some very fine Ad. Sales orders.

Recent sales from his branch include

8,000 three-color Couriers, 500'

one-sheet Snipes, 3 x 24 sheets and
miscellaneous Ad. Sales items for

“This is the Night”. All this ma-
terial was sold to an exhibitor in

Newcastle. He also sold 12,000'

Couriers for a double feature pro-

gramme to a second run city theatre.

Congratulations, Baden!

ALL SET FOR NOVEMBER ?

CouD*ry of origin—Australia. Wholly set up and printed by The Market Printery Ltd., n72a Pitt Street, Sydney.
Published by Paramount Film Service Limited, of Reservoir Street, Sydney.



MELBOURNE WINS

!

YARRA CITY BOYS MAKE DETER-
MINED FINISH TO CLINCH PARA-

MOUNT MONTH DRIVE.

BRISBANE TAKES AD. SALES PRIZE.

numbers are up!

Melbourne, making a great grand-stand finish are the winners of the most credit-

able Paramount Month Drive in the history of the organisation.

Perth, who made the pace a cracker during the greater part of the contest could

not stay the distance and finished in second place. Sydney were close behind in third

place.

Harry Quincey, Brisbane Ad. Sales Manager is the winner of the Ad. Sales Section

of the contest, leading home Adelaide and S3Hney. The latter branch made a deter-

mined effort over the last two weeks, commg from the tail of the field. However,

Quincey made the pace too hot throughout the entire month and was never headed.

And the prizes!

The sales staff cf the Melbourne branch and the Ad. Sales section of the

Brisbane branch will shortly receive the cash prizes as promised.

Detailed percentages of the branches will be found on another page of this issue.

Now for the International Drive for the Month of November. Let’s Go!
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Don't* Say We
Didn't Tell

You . .

.

THAT Melbourne collected the

cash prizes in the September Drive

. . . That Brisbane Ad. Sales

Dept. Was also in the money . . .

That the only topic of conversa-

tion in Head Office these days is

"Love Me To-Ni^ht” after the first

screening on Monday afternoon. . .

That Jim Thcrnley and Mel Law-

ton who both sat in on the screen-

ing are more enthusiastic about this

one than any other picture we have

ever shown them. . . That Mr.

Clark has decided to save it as a

Xmas attraction so you have plenty

of time to keep talking about it. . .

That Bill HurWorth is in Perth win-

ning signatures and golf balls from

exhibitors . . . That Bob White and

Len PeuleVe put over a marvellous

campaign in Melbourne for the Aus-

tralian premiere of Harold Lloyd s

“Movie Crazy” . . That “Devd
and the Deep” is here, and from

reports it is definitely a long run

attraction. . . That Paramount is

STILL the greatest name in show

business.

GET SET FOR
NOV E M B E R !

IN APPRECIATION.

"1*0 each and everyone of you boys and girls who parti-

cipated in making the Month of September Drive

such a sensational success, I want you to know just how
much I appreciate your efforts. This drive was probably

the most outstanding in the history of the organisation.

Every branch, without one exception, made a splendid

showing.

Nobody gave a thought to depression and adverse

economic conditions. . . a splendid alibi for slackers. . .

But everyone put their shoulders to the wheel at a time

when it was needed most, demonstrating the truth in our

slogan. . . ‘There’s Plenty of Punch in the Blue Ribbon

Bunch”.

To the members of the sales staff of the Melbourne

Branch, who obtained the highest percentage over Quota,

and to the Ad. Sales Department of the Brisbane

Exchange, who led the field in that section, 1 am happy

to announce that you will shortly receive the prize money
promised.

Now we have almost on top of us the International

Drive for the month of November. This is not an indi-

vidual effort, but a contest embracing every country in

the world where there is a Paramount office. Here is our

chance to show the rest of the world the famous Austra-

lian fighting spirit. All that I ask you is to go after this

Drive in the same grand spirit that you went after the

September Drive, and I am sure that nothing will stop

us from leading the field past the post.

Managing Director.

THERE’S PLENTY OF PUNCH IN THE BLUE RIBBON BUNCH
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NOVEL STUNTS
SELL “ MOVIE

CRAZY".

]^OVEL exploitation stunts, as

well as highly attractive news-

paper advertisements, were a feature

of the campaign for Harold Lloyd s

“Movie Crazy”, at Paramount’s

Capitol, Melbourne, last week.

Nine men, attired to represent

Harold Lloyd, and each with a live

white mouse sitting on his shoulder,

paraded the main business streets,

playing with Yo-yos, a new toy

craze in Melbourne.

A “Harold Lloyd Smile Con-

test”, extending over a penod of a

week, also brought plenty of notice.

Newspaper ads. revealed that the

Harold Lloyd cameraman would be

on the streets daily to photograph

those wishing to compete. First

prize was a free film test, and a

small part in a current Efftee pro-

duction.

For the purpose of interesting the

kids in “Movie Crazy”, a boys’

bicycle race was run last Saturday

morning. All contestants were re-

quired to wear Harold Lloyd

specs, either real or home-
made. First prize was a Malvern
Star bicycle, promoted from the

(Continued to Col. 2.)

PARAMOUNT
MONTH DRIVE.

OFFICIAL RESULTS.

Pos.

FILM RENTALS.

Exchange. Percenlage.

1. Melbourne (Inc. 133.064

2.

Launceston)

Perth 123.1 10

3. Sydney 121.188
4. Adelaide 1 1 7.183

5. Brisbane 105.722
6. Wellington .... 99.208

Pos.

AD. SALES.
Exchange. Percentage.

1. Brisbane 178.603
2. Adelaide 1 71.521

3. Sydney 171.517
4. Wellington .... 141.122
5. Perth 137.422
6. Melbourne (Inc. 1 12.557

Launceston)

Certified Correct.

(Sgd.) A. W. L. Naylor.

(Continued from Col. 1.)

manufacturers. Nearly three hun-

dred youngsters turned up.

After the race, all the boys, wear-

ing their Lloyd specs, rode to the

(Continued to Col. 3.)

MERRtLY V/E GO
TO HELL ” BOX-
OFFICE HIT.

^YDNEY is going for “Merrily

We Go To Hell” in a big way
as evidenced by the splendid busi-

ness the picture is doing at the

Prince Edward Theatre, where it is

now in its second week. It seems

set there for another two weeks at

least.

The public like the picture and

are talking about it, whilst the press

accorded it some splendid write-ups.

“Truth” says:— “It is a picture

that provides you with splendid act-

ing, tears, some laughs, and a story

with a body in it”.

“The most entertaining picture

for some time”, wrote Isobel Gul-

lett m the “Sun”.

(Continued from Col. 2.)

theatre lobby, where consolation

prizes were awarded, and the judg-

ing of the best Harold Lloyd like-

ness took place.

James Thornley, General Mana-
ger of the Capitol Theatre; Len
Peuleve, Theatre Publicity Mana-
ger, and Bob White, Head Office

Exploitation, were responsible for

the above efforts.

NEW YORK THEATRE DISPLAY FOR “LOVE ME TO-NIGHT”.

Here’s how the New York Rivoli Theatre told Broadway h ow proud it was to screen Maurice Chevalier’s “Love Me
To-night”. What a great display—and what a picture!

IT’S IN THE AIR. “PARAMOUNT FOR 1933
“
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(’ONSTANCE CUMMINGS
has been chosen to play the

leading role opposite George Rart

in Paramount’s “Night A,fter

Night”. As will be seen, this con-

tradicts the information passed on

to you in the last issue of “Punch”,

which stated that Nancy Carroll

would return to Paramount in this

production, but the latest studio

news reveals that Miss Carroll has

been transferred from this produc-

tion to that of “Hot Saturday”.

George Raft will also be seen in this

picture, together with Richard Arlen

and a large supporting cast.

PERSONALITIES.

JIM THORNLEY, General

Manager of Paramount’s Mel-

bourne Capitol Theatre, is in Syd-

ney on one of his regular visits to

Head Office.

Mr. Hurworth continued west

from Adelaide, and arrived m Perth

yesterday morning.

Bob White has returned to his

post in Head Office, after spending

a week m Melbourne. Bob has

been working on the launching of

“Movie Crazy” m that city.

Bill Blood, Queensland Sales-

man, paid a hurried visit to Sydney
over the week-end to see his dad,

who IS seriously ill.

FROM PAUL VERDAYNE.

TWo original songs, both by

Harry Ruby and Bert Kalmar, are

introduced in the Four Marx
Brothers' latest starring vehicle for

Paramount, titled “Horse Fea-

ther's”. They are “Everyone Says

1 Love You” and “Fm Against It”.

Each of the comedians uses the

first for short solos, and the latter is

sung by Croucho and a chorus of

bewhiskered college professors.

“Horse Feathers” will arrive here

to-morrow on the “Monterey' .

“No Man of Her Own” has

been definitely set as the final title

of Paramount’s production co-star-

ring Clark Gable and Miriam Hop-
kins. The story is an adaptation

of Val Lewton’s novel, “No Bed
of Her Own”.

“All My Love” has been an-

nounced as the title of a coming

Paramount production, for which

Sylvia Sidney has been assigned to

play an important part.

I^ECEIVED this week from the

Far lEastern offices are a num-

ber of “This is the Night” adver-

tisements, and to Paul Verdayne

of Paramount’s Singapore Branch,

goes great credit for his very original

design and lay-out.

Also among Paul Verdayne’s

mail is a rather effective exploitation

idea m the way of letter stickers for

“Sign of the Cross”.
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offer congratulations to Henry

Quincey, Brisbane Ad. Sales

Manager, the winner of the Sep-

tember Drive, and to W. Bignell,

of Adelaide, who finished second.

Baden Abotomey, Sydney Ad.
Sales Manager, is also to be con-

gratulated on his meritorious per-

formance. Eeft at the post at the

beginning of the Drive, his effort in

finishing third, only a few points

from the winner, was' one of the out-

standing features of the Drive.

The success of this Drive brings

home forcibly the fact that

extra business CAN always be ob-

tained by those who have enough
initiative to go after it.

During this Week, samples of the

new novelty will be forwarded to

all Ad. Sales Managers and Sales-

men. And what a novelty it is!

There has never yet been anything

like it handled by any motion pic-

ture company. It will be known as

'Awmated Specs', and w'll be avail-

able through all Ad. Sales depart-

ments to exhibitors who are for-

tunate enough to screen Harold
Lloyd's greatest production to date,

“MOVIE CRAZY”. You will

hear more about this novelty from
Head Office at an early date.

The God Save the King title is

still proving a popular item with

exhibitors, and the total sales ha te

now reached the 300 mark. Most
recent sales include 40 from Wel-
lington branch and 20 from Sydney.

Launceston branch was the only

one to exceed Quota for week end-

ing October 8th, while Melbourne
branch was only a few pounds off.

ALL SET FOR NOVEMBER ?

CouD*!'!' of origin—Anstrnlia. Wholly set up and printed by The Market Printery Ltd., 372a Pitt Street, Sydney.
Publish'd by Paramount Film Service Tuniiled, of Resecvoir Street. Sydney.



FEW days ago I had Dan Carroll, Mel Lawton, Jim

Thornley, and some of the Head Office boys into

the Little Paramount Theatre to see a picture. After

the screening, 1 saw such a powerfully intensive display

•of real enthusiasm as 1 have seen in a long while.

PARAMOUNT’S BEST

BOX-OFFrCE BET IN

YEARS.

The picture screened was “Love Me Tonight ”.

1 want to tell you here and now, that this is Para-

mount’s outstanding box-office picture in ten years. It

spells box-office at any angle that you may look at it.

Chevalier is marvellous. . . many times greater and

finer than he ever was in any other picture. He acts

with greater finish than ever before, and his sense of

comedy is more pointed and understandable. He sings

song hit after hit . . . Songs that will be remembered,

sung and whistled around the world. Everybody,

everywhere, will adore him for his performance in this

one.

Every member of the cast is perfect. And the

direction! Mamoulian has turned out the finest direc-

torial job of his career. You can go the limit on “Love

Me Tonight”. Here is the greatest piece of theatrical

property we have handled in years. The studio has done

its job, now it’s up to us. Let’s Go!

f o
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TREMENDOUS DRAMATIC SMASH.

Tallulah Bankhead and Charles Laughton in a scene from “Devil and thc-

Deep’’, one of the greatest dramatic hits we have released in a long time.

Watch this Charles Laughton—he is a sensation—and don’t forget he plays-

Nero in de Mille’s “Sign of the Cross’’.

1 he New 193 2
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Don’t Say We
Didn’t Tell

You . .

.

THAT November is almost here

and now is the lime for you to make

a re-check over your territory and

line-up every unbooked possibility

. . .
That "Love Me Tonight '

is

the greatest piece of theatrical pro-

perty we have handled in years . . .

That by the time you read this Har-

old Lloyd's "Movie Crazy" will

be cleaning up in three cities, Syd-

ney, Melbourne and Brisbane . . .

That showmen throughout Aust-

ralia and New Zealand are pepped

up over the exploitation contest

for cash prizes . . . That this con-

test is making the way easier for

you salesmen to secure bigger and

better dates on Lloyd . . . That

We have just seen "Devil and the

Deep" with Cary Cooper and Tal-

lulah Bankhead . . . and . . -

Charles Laughton and it is a tre-

mendous dramatic smash . - - Thai

"H orse Feathers” is here and the

Marx Brothers are funnier than

ever . . . Watch for an early re-

lease . . . Thai Paramount is still

the greatest name in show business.

1 GET SET FOR
NOV

i -

EMBER!

WINS THE RAVE
"BLONDE VENUS".

H ERE’S what Bert Clennon,

the cameraman on

“Blonde Venus’’ has to say

about Dietrich’s next release:

“It’s the grandest thing

she’s ever done and is the best

thing Von Sternberg has done.

This one will keep Paramount
going strong for a long time to

come. I have seen a lot of pic-

tures in my time. This tops

them all.”

When the cameramen begin

to rave, you can be sure Para-

mount has something.
With “Horse Feathers’’,

“Love Me Tonight’’ and
“Movie Crazy’’ under the wire

and “Blonde Venus” coming
through it sure looks like Para-

mount’s PARAMOUNT Year'

OE CAMERAMAN.
BOB WHITE IN

BRISBANE.

FOR ‘MOVIE CRAZY”

B
ob white, Head Office

Exploitation Manager is

certainly a busy man these

days. Last week he was in

Melbourne assisting Len-

Peuleve on the Capitol cam-
paign for Harold Lloyd’s

“Movie Crazy”. Then to Syd-

ney for the local opening, and
now he- is in Brisbane working
with Ernie Pelling at the Win-
tergarden Theatre. Bob is ex-

pected back in Sydney next
week, where he has campaigns
and national tie-ups on “The
Blonde Venus’’ and “Horse
Feathers’’ awaiting his atten-

tion.

THERE’S PLENTY OP PUNCH IN THE BLUE RIBBON BUNCH.



PARAMOUNT PUNCH.

WHAT
ABOUT

NOVEMBER?

J

UST two weeks to go before the race starts for the international drive for the month
of November. Just two weeks for you boys in the field to line up every possibility

for extra dates and playing time.

France, Germany, England, South America, Italy, Japan, every country where
there is a Paramount office, are giving this contest every ounce of driving power they

possess. This is not a contest among ourselves, but really the Paramount Olympiad.

The opposition is tough. Tougher than it has ever been, and if we are to make a

creditable showing we’ve got to go after extra revenue with just one goal in sight, and
that is to beat the September month figures.

Right now we are getting a run of good pictures. . . pictures that you can go out

and get extra dates and playing time. Harold Lloyd’s “Movie Crazy’’ will be a general

release during November as will “Devil and the Deep ”, “Horse Feathers ’, “The Sport-

ing Widow”, “Guilty As Charged” and “70,000 Witnesses”. There’s a line-up of box-

office munition. Enough high-calibre entertainment there to cover every screen in the

country for November. Exhibitors and public are crying out for good pictures. . .

here’s our opportunity to make one of the biggest clean-ups in the history of the industry.

CRITICS ACCLAIM
CHAS. LAUGHTON.

GREAT CHARACTER ACTOR

Read what the American

newspaper critics had to

say about Charles Laughton,

the screen’s latest sensation:

—

Laughton is 1932’s contribution

to the stellar line-up. He is an ac-

tor of amazing dramatic talents which
can better be displayed on the screen

than before the footlights. Like Jan-

nings, Laughton makes every facial

movement count.—“N.Y. Daily News”.

“Mr. Laughton is superb. The
shadings in his characterisation are

among the most delicate, the most
masterly strokes ever witnessed upon
the talking screen . . , His is a dis-

tinctive type, a new personality, and
the fans throughout the land should
rejoice over his arrival.”

“Jacksonville Times-Union”.

“It seems to me that Mr. Laugh-
ton’s acquisition by Paramount is

greater news than was the Dietrich

debut.”

—“Buffalo Times”.
. .excellent work of Mr. Laugh-

ton . . . Mr. Laughton’s forceful and
resilient portrait is the outstanding
histrionic contribution.”—“N.Y. Times”.

“Indeed Laughton’s heavy is reallv

epic.” —“Variety”.

OPENS TO-NIGHT.

“MOVIE CRAZY” AT
SYDNEY PRINCE EDWARD

THEATRE.

H arold lloyd’s “Movie
Crazy” will open its

Sydney season to-night, at the
Prince Edward Theatre, where
it is booked for an extended
season. Manager Mel Lawton
has backed the opening by a

particularly good campaign
and advance bookings are far

above average, which looks like

a great season. The picture
opens next Saturday in Bris-

bane, which means that next
week “Movie Crazy” will be
screening simultaneously at
Sydney, Melbourne and Bris-

bane.

IT’S IN THE AIR “PARAMOUNT FOR 1933 “.
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L
loyd corrican and

Walter Hart will direct

Paramount’s comedy-drama,
“The Bookworm Turns”, soon

to be produced with Stuart

Erwin and Alison Skipworth in

lie leading roles. Hart is a

Nevy York stage director and
producer recently placed under

contract to Paramount as film

director.

Capitalising on the hit scored by

Wynne Gibson in “Lady and

Cent”, Charles R. Rogers has

signed the charming Paramount

player for a featured role in his

next production, “Metropolitan

Garage”. Dickie Moore, one of

the screen's newest juvenile sensa-

tions will also appear in this pic-

ture.

The cast of Paramount’s

“Hot Saturday”, which fea-

tures Nancy Carroll and Cary

Grant has been augmented
with Rose Coughlan, Jane Dar-

vell, Jessie Arnold, Edward
Woods, Lilian Bond and Ran-

dolph Scott.

It is announced that “Sign of the

Cross” will have 7,500 extra

players. There is no doubt about

this one, it is certainly being pro-

duced on an extensive scale and it

appears that both Paramount and

Cecil B. Mille will have something

to he really proud of when produc-

tion is completed

.

According to a reliable re-

port, Paramount is negotiating

with Richard Wallace to return

to the directorial staff of the

organisation. Several months
ago, Wallace terminated his as-

sociation with Paramount, hav-

ing fulfilled a three year con-

tract.

Bert Kelly, Victorian Branch Man-
ager, hears the news that his Branch
has won the Septen-ber Month Drive,

and celebrates—“with the flies”.

PERSONALITIES.

OHN LAYCOCK, recently

transferred from the Sales

Promotion to the Publicity

Department is at present on his

annual vacation.

“Punch” wishes a speedy re-

covery to Miss Sheehan of the

Launceston office, who re-

cently underwent a serious

operation.

Mrs. E. Harmer (nee Elsie

Kench), was farewelled by a

party of her office friends at

afternoon tea on Friday last,

when she severed her connec-
tion with Paramount, after

eight years of service.

NEIV TITLE.

THE Edmund LoWe-Victor.
' McLaglen vehicle “Guilty as'

;

Hell” has undergone a change i

of title and will be released as

1

“Guilty as Charged”

.

REMEMBER—
NOVEMBER!

The Ad. Sales boys are off

to a flying start with sales

of the new Lloyd novelty, ‘Ani-

mated Specs’, which are avail-

able for “Movie Crazy” Re-

lease dates have been set for

Sydney, Melbourne and Bris-

bane, and each Ad. Sales Mana-
ger in these branches has been
successful in disposing of

1,000 Specs in their first

release houses. The boys
are certainly not going to

let any exhibitors pass

up this outstanding Ad.
Sales item, and sales of same
should more than double any
previous novelty handled.

Every branch has now been for-

warded their quota of the 3-colour

Courier on “Movie Crazy”. This

Courier, together with the novelty

Specs, completes a line-up of seat-

selling Ad Sales, of which every

exhibitor with any sense of show-

manship will be pleased to avail

himself.

After four weeks of splendid
business during the September
Drive, Henry Quincey is still

chasing extra business, and
getting it, A recent Ad. Sales

contract taken by him covers

5.000 three-colour Couriers for

“The Strange Case of Clara
Deane”, which were sold to an
exhibitor in addition to his

usual standing order.

Strong selling is being indulged in

by W. Bignell, Adelaide Ad Sales
Manager, who has labiained an

increased order of 24-sheets from
his first release house, whose for-

mer order was 5 x 24 sheets for

each programme. This has been
increased to 9 x 24 sheets for all

future programmes.

ALL SET FOR NOVEMBER ?

CouD^ry of origin—Auxtrnlifi. Wholly set np nntl printed hy The Market Printery Ltd., 372a Pitt Street, Sydney.
Pnhlish'd hy Par;»mount Phim Service Tiimited. of Reservoir Street, Sydney.



Vol. 6.—No. 12. SYDNEY, AUSTRALIA. Novsmber 2nd, 1932.

RESOURCE-
-FULNESS

j^ESOURCEF ULNESS is one of the necessary quali-

fications that any successful Paramounteer must

have.

Study the recent Paramount Month contest...

look up the accomplishments of the leaders . . . and you

will find that they were the fellows who were the most

resourceful.

The continued methodical placing of our product

in the usual first-run houses and then on to subsequent

runs is the routine which gives us our uniform weekly

results; but it remains for a drive such as the Paramount

Month contest and the present international drive for

the Month of November to demonstrate who are the

most resourceful.

If we are to lead the field in this present inter-

national contest we will have to be the most resourceful

and to be that we must widen distribution . . . sell sanely

and well . . . take every advantage of extended runs,

repeat bookings, revival weeks, and the booking and

placing of unscreened subjects.

Without the fullest development of resourceful-

ness it would have been impossible to speed up an

organisation to deliver for four successive weeks an

increase of over fifty per cent, above its normal weekly

average. That’s what we did in Paramount Month,
and I know that we can do it again during November.
Let’s Go.

Managing Director.
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Don^f' Say Wc
Didn't Tell

You . . .

THAT lo-day is the second day

of November . . . Thai by ibis time

you should have everything under-

way for a big clean-up. . . That

"Movie Crazy” is still clicking mer-

rily at Sydney Prince Edward. . .

That "Devil and the Deep” is the

next listed for that house. . . That

"Horse Feathers” is the biggest

scream in years. . . That it is chock-

ful of Marx cracks and funny situa-

tions. . . That Jimmy (Schnozzle

io you) Durante scores a perfect hit

in George M. Cohan's "The Phan-

tom President” . . . That exhibitors

arc stampeding to sign for Para-

mount's PARAMOUNT year. . .

That Cen. Mgr. H urworth, who
returns to Head Office next week

from a trip right across to Perth

comes back with a pile of contracts

a mile high. . . That Paramount is

STILL the greatest name in show

business . . .

Resignation of Sam Katz
from Paramount in New
York was announced to-day.

No other changes are con-
templated, and the Para-

mount Executive force will

continue to operate as here-

tofore.

“MANY A TRUE WORD
GEORGE M. COHAN

SOMEWHERE IN NEW YORK

GEORGE THIS IS YOUR OLD PAL JIMMY DURANTE
TELEGRAPHING STOP THE HUMIDITY OF IT FOR
YOU NOT TO BE HERE FOR THE PREVIEW OF "THE
PHANTOM PRESIDENT" STOP WHILE YOU WAS
GIVING YOUR REGARDS TO BROADWAY HOLLYWOOD
WAS GIVING THEIRS TO YOU AND AM I BLUSH-
ING — EVEN MY SCHNOZZLE STOP WHAT A
PICTURE WHAT A PICTURE WHAT A PICTURE STOP
DID WE PUT OVER THAN CONVENTION SCENE
QUESTION MARK EXCLAMATION POINT STOP AND
WE GOT MILLIONS MORE STOP AND HOW SWELL
CLAUDETTE COLBERT LOOKS ALONGSIDE ME STOP
WITH YOUR SINGING AND DANCING AND ACTING
AND CLAUDETTES PERSONALITY AND MY YOUTH AND
BEAUTY "THE PHANTOM PRESIDENT" IS A CINCH
STOP I GOT ONE COMPLAINT GEORGE THEY GAVE
YOU TWO PARTS TO PLAY AND ME ONLY ONE BUT
I EVENED IT UP I HAD BOTH SIDES OF MY NOSE
PHOTOGRAPHED AND IS IT COLOSSAL — THE
PICTURE I MEAN STOP CONGRATULATIONS

JIMMY DURANTE

IS SPOKEN IN JEST"

PASTE THIS IN YOUR HAT.

HERE'S the stuff of which champions are made. Recently

IV. F. Bugie, leading Paramount salesman of the U.S.A. WaS
asked to tell why he is the leading salesman, this was his response:

“I believe that Paramount has the most incentive

to make better pictures.

“I believe that Paramount will deliver the

greatest line of box-office pictures in its history, and
I know that the next three months' releases are out-
standing—the most outstanding in the industry.

“I insist that exhibitors see my point of view
and acknowledge it with dates and contracts.

“I promise my utmost effort to deliver every

available dollar for ad. sales and film rental.

“Nothing will stop me!”

THERE’S PLENTY OF PUNCH IN THE BLUE RIBBON BUNCH



PARAMOUNT PUNCH.

MONTH OF NOVEMBER CONTEST STARTS

This will give you an idea of the colossalness of De Mille’s “The Sign of

the Cross”. The great director is herewith shown directing one of the mam-

moth Roman arena scenes in the production.

ATTRACTIVE LINE-UP

OF RELEASES WILL
GIVE US FLYING

START.

“ LET’S CO ”

The barrier is up! The race

for the honor of being the

crack Paramount office in the

"world-wide organisations is on.

It’s going to be a long hard

grind . . . right throughout the

month of November. However,
with the aid of the good re-

leases that have been set, we
should be able to take care of

the opposition.

Sydney will release dur-

ing November, "Devil and

I

the Deep”, “Movie Crazy”

I;

“The Sporting Widow”,
“Guilty As Charged” and “For-

gotten Commandments”.
I .

Melbourne will have “Devil and
' ' the Deep”, “Horse Feathers”,

“Lady and Cent” and “Lily

Christine”. Perth will have

I

“The Miracle Man”, “The Mis-
leading Lady”, “Sky Bride”,

“Aren’t We All?”, “Strangers

in Love” and another to be set.

Tasmania will have in Hobart
and Launceston, “This is the

Night”, “Sky Bride”, “The
I Broken Wing”, “Merrily We

Co To Hell”, “Sinners in the

I Sun”, “Thunder Below” and
;

“The False Madonna”. Ade-
laide will have “Merrily We
Co To Hell”, “The World and
the Flesh”, and “Million Dol-

lar Legs” and three other re-

I

.

leases to be set. Brisbane will

I

release “Devil and the Deep”,
I “The Sporting Widow”, “For-

gotten Commandments” and
two others.

FOR XMAS
“ Love Me Tonight

SYDNEY & MELBOURNE.

M aurice chevalier’s
“Love Me Tonight” will

be released at the Sydney
Prince Edward and the Mel-
bourne Capitol as a Xmas at-

traction. With its fairy-tale

theme of the princess falling

in love with a tailor, the pic-

ture is ideally suited for the

holiday season. In fact, it

would be safe to say that never
at any time has any company
had such an appropriate pic-

ture for release at Xmas.

RELEASE.

PARAMOUNT CLUB

ELECTION OF OFFICERS.

THE annual general meeting

* of the Paramount Club

took place in the little Para-

mount Theatre on Monday
last and the election of officers

for the ensuing year resulted as

follows:—Secretary: Hermann
E. Flynn; Treasurer: Charles

Donaghey; Committee: Misses

C. Rankin, M. Adler, C. An-
drews, and Mr. Ray Harris.

IT’S IN THE AIR... “PARAMOUNT FOR 1933 ”.



F
rank Howard clark.
veteran writer of screen

western stories, has joined the

Paramount writing staff and is

collaborating with Harold Shu-
mate on the scenario for "Wild
Horse Mesa" which will star

Randolph Scott with Sally

Blane in the feminine lead.

"Evenings I" or Sale”, now in

Work at the Paramount studios, is

being photographed with a new

type of film.

The new film makes whites ex-

ceptionally clear with no grain and

is said to give black an additional

richness.

Sari Maritza, Charlie Ruggles
and Mary Boland are the only

players so far announced for this

production. Miss Maritza, by the

way, would prefer you to pronounce

her name thusly; SHAH-ree Mar-
riisa.

Hel ene Chadwick, an old-

time Paramount favorite has

returned to the Paramount
Studios on the first step of

making a screen comeback.
She will enact a role in Ernst

Lubitsch’s “The Golden
Widow”.

The production of “The Honest

Finder" has undergone a title change

at the Paramount studios. It is

now titled ''Trouble in Paradise”

and the cast now includes Miriam
Hopkins, Herbert Marshall, Kay
Francis and Charlie Ruggles.

PARAMOUNT PUNCH.

PERSONALITIES.

ACK O’NEILL of the Head

J Office Ad. Sales Dept, is

catching the "little uns” and
letting the big ones get away
whilst vacationing at Woy
Woy.

Jeff Sabine of the Paramount
Adelaide Despatch Dept, de-

monstrated his sales ability

during the week by selling a

silent programme to one of the

leading South Australian Col-

leges. It appears that Jeff was
doing a switch at one of the

City theatres and happened to

pass by this college. The rest

is history.

Max Lovatt of the N.S.W.
Ad. Sales Dept, is at present

on vacation. He is motoring
somewhere in the country.

' OH! YEAH!
Grade Burns of the Burns

\and Allen combination Was

accosted in the street re-

cently, and asked whether her

brother was bald or not.

Grade intelligently answered

:

“/ really couldn't tell you, I

have never seen him with his

I

toupee off.

The Lloyd Animated Specs.

for “Movie Crazy” are cer-

tainly proving a popular item
with showmen. Sydney, Mel-
bourne and Brisbane branches
have disposed of many thou-
sands. The reaction of exhibi-
tors to this novelty line con-
vinces us that same will be the
greatest money spinning
novelty item ever handled in

our Ad. Sales Departments.

Samples of the three-colour

Courier for "Love Me Tonight''

should now be in the possession of

all branch managers, salesmen and
ad sales managers, and / have no
hesitation in saying that everyone

interested in the sale of these couriers

will agree that the snappy scenes,

bright colour and rich appeal make
them our best courier selling pro-

position to date.

W Bignell, Adelaide Ad.
Sales Mgr., is responsible for

the sale of 400 special Birth-

day Club celluloid buttons to a

suburban exhibitor, who was
sold the idea of making all

children attending his theatre
members of a birthday club,

the members of such club to
be entitled to certain theatre
privileges. This idea of selling

celluloid buttons is certainly
worth while following by other
Ad. Sales Managers.

Launceston was the only branch
to exceed quota Week ending Oct-
ober 29th, while Sydney branch
failed to reach quota by only a Very
small margin.

ALL SET FOR NOVEMBER ?

rouDtrv of origin— Austr,-ilia. Wholly set up and printed by The Market Printery Ltd., 372s Pitt Street, Sydney.
Published by Paramount Film Service Limited, of Reservoir Street, Sydney.
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PARAMOUNT IS PARAMOUNT

“1933 will be Paramount’s PARAMOUNT Year”

Two months ago I made that statement in announcing our com-

ing Product for the new year. Two months ago we had only the

verbal promises of the Production Department to back up that state-

ment.

Since that time, however, we have had the opportunity of seeing

some of the advance Product, and we KNOW right now that there

was never a more true statement than that phrase . . .
“1933 will be

Paramount's PARAMOUNT Year”. Every shipment is bringing pictures

of high box-office calibre in an unbroken line. We have seen such

winners as “Movie Crazy”, “Love Me Tonight”, “Devil and the Deep”,

“Horse Feathers”, “Guilty As Charged”, “Thp Sporting Widow”, “The

Phantom President”, “The Blonde Venus” and others. Those that

have been released have stood the acid test of the box-office and are

ringing up big grosses at a time which is recognised as being the

slump period of show business.

Those pictures I have mentioned are just the advance guard of

a year’s programme of hits that will be the answer to the prayer of

exhibitors and picture-goers who have been crying out for good pic-

tures. The Studios have given us a sample as to what we can expect

for the rest of the schedule. Soon we will have “The Sign of the

Cross”, “A Farewell to Arms”, “Madame Butterfly”, “The Big Broad-

cast”, “Lives of a Bengal Lancer”, “The Island of Lost Souls and

“Trouble in Paradise”, to mention a few of the big ones.

1933 will surely be Paramount’s PARAMOUNT Year.
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Don't Say Wc
Didn't Tell

You . .

.

THAT all Branches are making a

splendid effort for the international

drive for the month of N ovember

. . . that “Movie Crazy" is still

clicking nicely at the Sydney Prince

Edward Box-office . . . that Jim

Thornley wires from AJelbourne that

“Horse Feathers" starring the Four

Marxomaniacs opened on Saturday

last to very big business . . . that

you should read what Albert Deane
has to say about “Night After

Night" . . . that General Sales

Manager Hurworth is back again in

Head Office after several weeks’

tour of the southern states and re-

ports a keen demand everywhere

for Paramount’

s

1933 product . . .

that “Devil and the Deep” starring

Tallulah Bankhead and Cary
Cooper is set for an extended season

run at the Sydney Prince Edward
following the current season of

“Movie Crazy" . . . that Para-

mount is STIFF the greatest name
in the show business.

i NEW DADDY.
Stan Craig, general manager

of Paramount in New Z.ealand

is receiving the back slaps from
his friends on the arrival of a

brand new daughter. Airs. Craig

and baby are doing nicely

thanks, and daddy is as well as

can be expected.

“LA SCHNOZZOLER”.

Jimmy Durante (“Schnozzle” to

you), who scores a perfect hit in

George M, Cohan’s “The Phantom
President”,

OPENS BIG.

“HORSE FEATHERS” AT
MELBOURNE CAPITOL.

1

AMES L. THORNLEY Gen-
eral Manager of Para-

mount’s Capitol Theatre,

Melbourne, wired Mr. William

|. Clark to the effect that

“Horse Feathers’’, the current

Marx Bros, starring picture, en-

joyed an excellent opening at

that house on Saturday last.

Despite many strong counter
attractions, the opening figures

were almost the best recorded

at that house this year. Both
press and public went for the

picture in a big way, and
Thornley expects a bumper
season.

“Horse Feathers” is sche-

duled for the Sydney Prince

Edward Theatre, following the

season of the Tallulah Bank-
head-Cary Cooper Paramount
picture, “Devil and the Deep”,
which opens at that house on
Wednesday next.

A PRACTICAL EXAMPLE.
(By J. A. Sixsmith.)

F
urther to my recent

articles on economy, and
to my request that specific in-

stances of the efforts of the
Branches in the direction indi-

cated by me should be supplied,

I have received a memo from
K. O. Logan, the Company’s
Brisbane Branch Accountant,
which reads as follows:

—

".
. . As evidence of the atten-

tion being paid to items under
this heading by members of the

staff, I am pleased to mention the

fact that yesterday I had a Visit

from an official of the City Elec-

tric Light Company Limited,
who requested an explanation for

the large reduction in current

used. I have not yet received the

account in question, but he in-

formed me that the figures for

the current quarter show a de-

crease of, approximately, 500
units in comparison with the re-

lative quarter in 1931,

"This IS mainly the result of a

reduction in candlepower of

globes fitted as replacements, but

individual members have made
sincere efforts to avoid unnecessary

e.xpense in lighting costs and are

naturally gratified with the

result

This is just a slight indica-

tion of what can be done where
the right spirit prevails.

I personally feel that my
work for the day has not been
properly done unless I have de-

voted at least some time to the

all important matter of

economy.

Have I the assurance of our

Branch Managers, Heads of

Departments, Branch Account-
ants and Staff generally, that

they daily renew their efforts

to reduce each and every item

of expense to an absolute

minimum?

THERE’S PLENTY OF PUNCH IN THE BLUE RIBBON BUNCH.
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!
‘'THE SIGN OF THE CROSS"

Elissa Landi and Fredric March in a

romantic scene from De Mille’s “The
Sign of the Cross”, destined to be

the biggest production in the history

of the screen.

55,000 PATRONS IN

THREE DAYS

ATTEND N.Y. PARAMOUNT
TO SEE “PHANTOM

PRESIDENT”.

George m. cohan’s first

starring picture for Para-

mount, ‘‘The Phantom Presi-

dent”, shattered every atten-

dance and box office record at

Paramount Theatre, Broadway,
during the first three days of

its run, commencing on
October 5.

So great were the box office

receipts that the picture was
held over for a second week,
making the first picture to be
held over in that theatre in the

past 1 8 months.
Supporting George M. Cohan

are Jimmy Durante and Clau-

dette Colbert, whose fine per-

formances helped to make this

picture one of the most enter-

taining seen in a long while.

“ NIGHT AFTER
NIGHT ’’

“IT’S A WINNER”, WRITES
ALBERT DEANE.

WRITING to Mr. William

j. Clark, Managing Direc-

tor of Paramount Pictures in

Australia, Albert Deane, Ad-
vertising Manager of Para-

mount’s Foreign Department,
is particularly enthusiastic re-

garding the box office possibili-

ties of ‘‘Night After Night”,

which is the initial starring

vehicle for George Raft.

"Here is defimiely a man
that women wdl rave over and

men will consider a regular fel-

low”, writes Mr. Deane.

“What is more, he is in a pic-

ture that has the finest produc-

tion value Paramount has put

into any production in a long

whde. It is first of all an out-

standing box-office picture of

a type acceptable in the cities,

in the small towns, and in every

country throughout the world

where they like film entertain-

ment. It has class, it has ac-

tion, it has a lot of incidental

music and it has one of the

greatest casts any picture has

had in a long whde. In this

respect, it definitely bears out

Paramount’s promise to put

real box-office casts in every

picture for the new season.

Besides George Raft this pic-

ture features Constance Cum-
mings, who was Harold
Lloyd’s leading woman in

'Movie Crazy’. Then, in

the picture, you wdl also

see Wynne Cibson, Ali-

son Skipworth and Roscoe
Karns, and Mae West, the

star of many sensational plays

on Broadway.”

So you have “Night After
Night”—a sparkling contribu-

tion to Paramount’s unending
and unbroken chain of 1 932-33
successes.

PERTH BRANCH.

A recent photograph of the Perth

office, and if you look closely you will

notice the fine window displays of

some of our coming pictures.

GREAT^EMAND
FOR 1933 PRODUCT.
“EXHIBITORS READY TO

SIGN”, SAYS
W. HURWORTH.

I

N every city and town that

I visited during my recent

trip right across to Perth, I

found that exhibitors every-

where are looking forward to

Paramount’s 1933 product.

They are not only looking for-

ward to it, but are all eager

to sign contracts”, said General
Sales Manager W. Hurworth
on his return to Head Office
after an extended business trip

to Melbourne, Adelaide and
Perth. This trip completes the
visit made by Mr. Hurworth to

all Branches, with reference to

lining-up the Branch Managers
on Paramount selling policy for

1933.

"Paramount is certainly in

the air for 1 933”, he said, “and
Branch Managers and Sales

men alike are all pepped up
with enthusiasm for a big sell-

ing campaign.”

IT’S IN THE AIR “PARAMOUNT FOR 1933 ”.
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P
ARAMOUNT’S short-fea-

ture line-up of more than

200 releases for the 1932-33

season is considered by Home
Office executives to be the

most comprehensive and best

balanced programme the com-
pany has produced in years.

Comedy, music, scenic

beauty, Hollywood, sports,

bathing beauties and eyes and

ears of the world will play a

prominent part in the presen-

tation of these shorts.

“The Good Thing", a play to be

produced on Broadway in the near

future has been purchased by Para-

mount and is scheduled for filming

in the near future. Lawrence

Hazard, its author, has been placed

under contract as a scenarist.

Bert Roach, who last ap-

peared in "Love Me Tonight"

has been awarded a role in

Paramount’s "Evenings for

Sale". Also appearing in this

production are Charlie Rug-

gles, Mary Boland and George

Barbier with Herbert Marshall

and Sari Maritza playing the

leading parts.

After having brought Thomas

Meighan hack for "Madison Square

Carden", Charles R. Rogers now

proceeds to recall Lois Hudson, an-

other ex-Paramounl player for a

featured role in '‘Metropolitan

Garage”. The cast also includes

E.dmund Lowe, Wynne Gibson,

Dickie Moore and James Gleason.

PERSONALITIES.

M ISS MURIEL OLDROYD,
who has been a member

of Paramount’s Head Office

staff for the past thirteen

years, was farewelled by her

office associates on Friday last,

when she resigned her position

to take up the more important

one of matrimony.

Since her departure, ‘Punch’

has received the following

letter from Miss Oldroyd;

—

To all my Paramount Friends,

It is with feelings of joy and sorrow

that I write you this note. It is a

thought of joy to remember your

many kindnesses and help—and sor-

row at severing connection with you
and an organisation that was more to

me than a mere job.

There were many things I would
like to have said last Friday. I

would like to have told you all per-

sonally how much your friendships

have honored me, how much I ap-

preciate your beautiful presentation

which will he a constant and oer-

manent reminder of “Happy hours
that were ours"; hut the rush of the

last day and the unexpected tea-pa.rty

from the girls, combined with the

fact that I could not realise I was
leaving, just seemed to take every-

thing out of my mind, and to-day

I feel very lonely being away from
the office.

Again thanking you for all you
have done for me, and assuring you all

of a hearty welcome at any time in my
future home.

Kindest regards,

MURIEL A. OLDROYD.

Another young lady of Para-

mount's staff who left last Friday

to he married is Aliss E. Hughes

of the Head Office Traffic and

Customs Department.

We welcome to Paramount
Miss Joy Herbert, daughter of

Mr. "Sid” Herbert, who joins

the Traffic and Customs Dept.

. .

.

Boy.

Li'i

LEN JONES

y

The first week’s Ad. Sales

business for the November
Drive was the best recorded for

the last two weeks. Launces-

ton branch was the only one

to exceed Quota, although the

figures from most of the other

branches were on the up
grade. With such outstanding

releases as "Movie Crazy” and
"Horse Feathers”, etc., we
should not only equal, but

exceed the excellent business

that was done during the Sep-

tember Drive.

Baden Abotomey, Sydney Ad.
Sales Manager, spent a few nights

lOith suburban exhibitors last week

chasing extra business. The results

of his efforts were sales of 20,000
three-colour Couriers for "This is

the Night", 12 X 24 sheets and

10,000 Couriers for “Movie
Crazy”. All this business was in

addition to the exhibitors’ usual

orders.

Recent sales by A. Nicholas,

Melbourne Ad. Sales Manager,
include a New-Style Lobby
Stand and excellent quantities

of three-colour Couriers.

A splendid sale of 8 x 24 sheets

for “World and the Flesh” Was

made by W. Bignell, Adelaide Ad.
Sales Manager, to his first release

house. These 24-sheets were in ad-

dition to numerous other miscella-

neous Ad. Sales items.

Paul Verdayne, Branch
Manager of Singapore, reports

a sale of 19 titles for "Cod
Save the King”. These were
sold per medium of Sales Let-

ters to all exhibitors.

ALL SET FOR NOVEMBER ?

^.*nnt,rj* of origin— Australia. Wholly set up and printed by The Market Printery Ltd.. 372a Pitt Street, Sydney.
Published by Paramount Film Service Tnmited. of Reservoir Street, Sydney.
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I

Don't Say Wc
I

Didn't Tell

I

You . . .

THAT the studios are certainly

giving us plenty of "box-office

pictures. . . That "Blonde l^enus”

arrived by the last shipment, and

those who have seen it vote it as

the best Dietrich to date, and that’s

sayin sumpin . . . That Paul

yerdayne has been entertained once

again by Royalty. . . That "The
Sign of the Cross” will be definitely

a road-show attraction . . . That

New York advises that "Night of

June 13 ” is one right out of the

box. . . That it opened at the New
York Paramount without very

much cererr.ony, and the press and

public went into raves about it. . .

That an exploitation "natural” for

"Love Me Tonight” is the re-intro-

d action of the straw-hat fashion.

Take our tip and start exploiting this

angle right now in your territory . . .

That this is the third Week of

November, and you boys will have

to do some hustling if we are to

head the field in the International

Drive. . . That Paramount is

STILL the greatest name in Show
business.

HAIL—
I

“THE SIGN OF THE

CROSS” '

Mr. Clark’s Message:

OUR PRODUCTION DEPARTMENT.

"^HE entire change for the better in the quality of Para-

mount product is not only the talk of all Para-

mounteers, but the topic of conversation throughout the

entire industry.

It was a little over a year ago when the studio execu-

tive was requested to bring about a reorganisation of the

Production Department.

Their first step was to close the New York studios

and concentrate and consolidate all efforts under one roof

in Hollywood. Following this check-up in the East, they

next went to California and there, with surprising rapidity,

succeeded in building what is now a really remarkably

reorganised department. They immediately built up our

producing and writing staffs, with the result that both

stand out in the industry. With an eye to the future,

they established an acting school under Stuart Walker as

an effective method of building coming stars.

Their policy of "p^i'f^ct casting ’’ has led to an agree-

ment between rival companies for the interchange of

players which gives us ideal casts, greater variety, and

excellent box-office names. While obtaining established

outside players, we have greatly aided the future of our

own players by lending them for excellent parts at other

studios.

That they have done a great job is proven by the

quality of the product we are now getting from the

studios. In twelve short months they have brought back

the grand old rock of show business to the position where

it belongs. . . the leader of the industry.

THERE’S PLENTY OF PUNCH IN THE BLUE RIBBON BUNCH.
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INTERNATION
)

/PARAMOUNT CLUB
BUSY.

LAUNCH PICNIC, DANCE.
ETC.

<^UNDAY will see the first

^ of the Summer outings

planned for Club Members

at Head Office. A day

on the Harbour will em-

brace launch trip to Manly for

swimming, journey to Middle

Harbour for lunch, with a call

on the way home at Clark Is-

land for tea.

The members will enjoy a

Tuesday evening screening and

dance immediately following

the Harbour trip. Later will

come a day at the surf at Bondi

and a Christmas party will

round off the activities for this

year.

AL DRIVE FO
14 DAYS TO CO.

NOW FOR A GREAT
FINISHING BURST

I

N case, just in case, that it

might have slipped your
memory, “Punch” reminds you
boys in the field that to-day is

Nov. 16, with just 14 days
for you to rustle in that extra

business to enable the Blue

Ribbon Bunch to make a good
showing in the International

Drive for November.

Mr. Hicks writes Mr. Clark
that we can expect tough op-

position from practically all of

the competing nations, and if

we are to win, we must at least

reach about 1 30 per cent, of

Quota.

That is certainly a high

figure, but we have still two
clear weeks in which to make
good, and this can only be ac-

complished by going after extra

business, extended seasons and
repeats RIGHT NOW!

R NOVEMBER

“ BLONDE VENUS ’’

IS HERE.

DIETRICH GREAT.

M arlene dietrich’s
much publicised “Blonde

Venus” was included in Para-

mount’s latest shipment which
arrived on Thursday last from
the U.S.A. Paramount Head
Office executives, who have
seen the picture, are very en-

thusiastic regarding its possibi-

lities at the box office.

“Blonde Venus” gives Mar-
lene Dietrich fans the Dietrich

they want—glamour, legs,

songs, exotic backgrounds, and,

for an additional touch, there

is a down-to-earth Dietrich

combining mother-love with
all her other allure, and, if ever

in history the public was wait-
ing for a motion picture it is

waiting for this one.

TWO BIG ONES FROM PARAMOUNT’S 1933 PROGRAMME.

The Grand Old Rock of Show Business is certainly beconi ing a blazing volcano of hits. Here are two more “naturaJs”

from the 1933 line-up. Left: Marlene Dietrich with Dicky Moore in “The Blonde Venus’’. Right: Gary Cooper and
Helen Hayes in “A Farewell to Arms ’.

IT’S IN THE AIR... “PARAMOUNT FOR 1933 ”.
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F
rom studio reports regard-

ing "If I Had a Million”,

it seems that we can look for-

ward to something special

The stars so far announced, are

too numerous to mention in

full, but to name the most
prominent, here they are;

Fredric March, Cary Cooper,

Wynne Cibson, Ceorge Raft,

Richard Arlen, Frances Dee,

Alison Skipworth, Jack Oakie,

Cene Raymond and Charlie

Ruggles. ^

Leila Hyams is the latest addi-

tion to the cast of Paramount' s epic

of the South Seas, "Island of Lost

Souls”. Charles Laughton, Richard

Arlen, Irving Pichel, Lugosi and

Karloff together with Miss Hyams,
head the cast of this production.

Charlie Ruggles is certainly in

demand at the studios at pre-

sent. And why shouldn’t he?

Hasn’t he made a positive hit

in each of his assignments to

date? "Madame Butterfly” is

his latest award, and following

"Love Me Tonight”, he will

appear in close succession in

"The Night of June 13”,

"Trouble in Paradise” and
"Evenings for Sale”,

“Pick Up” has been chosen as

the Clark Cable and Miriam Hop-
kins co-starring Vehicle for Para-

mount in place of the previously

announced ‘'No Man of Her Own”

.

This is entirely a new story.

"King of the jungle” has

been selected as a coming
Ceorge Bancroft attraction.

PERSONALITIES.

CFORCE NACARD, Perth

Branch Manager is at pre-

sent on an extensive sales

drive throughout his territory.

He wires Mr. Hurworth that

his slogan is £1,000 worth of

business or bust.

I'Ve welcome a new Para-

mounteer in Miss Ethel Barras, who
joins the Head Office Film Service

Dept.

Bob White, H.O. Exploita-

tion Manager, leaves on his an-

nual vacation on Friday next.

During his absence Frank
Kennebeck will look after the

exploitation of our special

releases.

Claude Henderson has just re-

turned to Melbourne from a quick

trip to Launceston.

Paul Verdayne is back again

in the Singapore office follow-
ing a trip to Siam, where he
put over a big deal. We might
say that whilst in the land of

White Elephants, Paul was en-

tertained by Royalty, no less.

IMPORTANT!
Here' s something to remember

about Paramount' s “The Dig
Broadcast”

. Judging from the

general opinion, it seems that

every one is not absolutely clear

on this production.

"The Big Broadcast"
is not, by any stretch

of imagination, a

"radio revue”.

It is far more than a “reVue”.

It is a down-to-earth, interesting,

human drama of the real men and
Women of the air, and through it.

runs the grandest of entertain-

ment by the world's leading radio

personalities.

W ELL, the Ad. Sales boys

certainly took it on the

chin last week. Not a single

branch was successful in

reaching Quota. Every effort

should at once be made to

make the final weeks of the

November Drive something
worth talking about. There are

numerous extra business lines

available to help boost your
figures, and it is up to you to

capitalise on them at every
opportunity.

Don’t wait for extra business—go
after it!

In future the best Ad. Sales'

order received by Head Office each

week, covering Regular Service and

Special productions, will be fea-

tured in this column. Last week's

best order was taken by Baden
Abotomey, Sydney's Ad. Sales

Manager. This order was from a

country exhibitor and covered :—

•

Special Productions: 4 x 24s, 2 .v

6s, 3 X Is, 3 slides. Stereos and
Trader. Regular Features: 3 x 6s,

3 X Is, 3 slides, Stereos and
Trailer.

News from the Ad. Sales

Managers for "Punch” has in

recent weeks been conspicuous
by its absence. Don’t hide your
light under a bushel, let’s

know what you are doing to

increase your Ad. Sales re-

venue. You may have ideas

that are worth the attention of

other Ad. Sales Managers.

TWO WEEKS TO CO!
dountry of origin—Australia. Wholly set up and printed by The Market Printery Ltd., 372a Pitt Street, Sydney.

Published by Paramount Film Service Limited, of Reservoir Street, Sydney.
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PARAMOUNT has done it before and will do it again.

* In 1 923 the world at large suffered a depression

such as the one we are passing through now, and the

spirit with which every Paramounteer throughout the

entire organisation responded resulted in the turning

of the tide and the bringing back of prosperity. No
doubt many of you will remember that 1924 was one

of the best years Paramount experienced in its history.

To-day, we are fighting a far more serious depression

than that of 1923, but I am sure that the same old

Paramount fighting spirit still prevails, and if each and

everyone of us give everything we have to Paramount

we will turn the tide once again, and 1 933 will be

Paramount’s PARAMOUNT Year. The Domestic, the

Production, the Theatre, the Foreign Departments are

working all for one, and one for all, in that each one

takes pride in doing what it can to further the interest

of the other, knowing that we are all working for one

great cause. . . PARAMOUNT.
With the line-up of pictures, as shown in our

Release Schedule, and such outstanding productions as

“Love Me Tonight”, “Movie Crazy”, “Blonde Venus”,
“Horse Feathers ”, “The Big Broadcast ”, ‘‘Farewell to

Arms”, “Trouble in Paradise”, “The Sign of the Cross”,

we MUST go “over the top”.

The International Drive for November is the

Foreign Department s part in this Paramount “big push”

to prosperity. We have our part to play, and I know
that every member of the Blue Ribbon Bunch will

ideliver his best.

THE PARAMOUNT
“ BIG PUSH

Managing Director.
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Don’t Say Wc
Didn’t Tell

You . .

.

THAT Cecil B. DeMlUe's great

spectacle “The Sign of the Cross

is nearing completion, and the

studio informs us that we can ex-

pect a print early in the new year

. . . ThlAT you cannot talk

enough about this picture...

THAT Maurice Chevalier's “Loi'e

Me Tonight" will be the Christmas

attraction both at the Sydney Prince

Edward and Paramount' s own

Capitol Theatre, Melbourne. . .

Tf-fAT George Raft and Mae
West are positive hits in Night

After Night"... THAT Arch

Reeve writes that this picture is

right in the money class. . . THAT
the Lloyd “Movie Crazy’ Contest

for the cash prizes totalling £75

will close in January. . . THAT
this is the last week in November,

and you still have seven more days

to rope in that extra business to

put us over quota in the International

Drive. . . THAT Paramount is

STILL the greatest name in show

business.

HAIL— [

“THE SIGN OF THE

CROSS”

product is coming along in such worthwhile shape, and

with such pictures as “Night After Night”, “Horse

Feathers”, “Trouble in Paradise”, “A Farewell to Arms”, “Night

of June 13”, "Love Me Tonight” and “The Sign of the Cross”,

greatest of them all, we have an array of seven real outstand-

ing attractions not only equal, but which exceed the quality

of any similar group of pictures ever released by any Company

in this business at any time.

Each and everyone of these pictures is a money picture,

and it is for this reason that we feel you should give every

thought to see that they are handled properly and intelligently,

in order that we may secure the maximum dollar possible out

of each of them. This I am sure can be done if you will care-

fully set your plans and insist that these pictures receive the

booking time and the proper rentals or percentage terms com-

mensurate with their value as real box office attractions.

Kay Francis, Herbert Mai shall and Miriam Hopkins in a scene from the

Lubitsch production, “Trouble in Paradise”, just another of the big money

pictures in the 1933 line-up.

THERE’S PLENTY OF PUNCH IN THE BLUE RIBBON BUNCH
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“ SIGN OF THE
CROSS”

PERSONALITIES.

No. 1 .

Marcus Superbus.

F r e d r i c

March por -

traying the

role of Marcus
Superbus, the

Prefect of

Rome in Cecil

B. deMille’s

Para m o u n t

spec t a c I e

“The Sign of

the Cross”,

has a part that

gives him

Fredric March. ample SCOpe

for his histrionic ability.

As the cruel favourite of Nero,

who falls in love with Mercii

the Christian girl, and finally

shares her fate, he gives a per-

formance that even surpasses

his great work in “Dr. Jekyll

and Mr. Hyde”
Next week: Elissa Landi as

Mercia.

NEW SELLING
STUNT.

MEETING WITH SUCCESS
IN N.S.W.

CLEAVE SHEPHERD of the

N.S.W. Sales force is meet-

iii,g with a great deal ot success

with country exhibitors on a

new sales camoaign introduced

by District Manager Gawler.

Shepherd is travelling with a

print of “The Magic City”, the

trailer for the new product,

and several short features.

These he screens for exhibitors

in each town, selling the pro-

duct on the trailer and the

shorts from the samples
screened. As the films are

carried freight free on the rail-

“ SIGN OF
THE CROSS ”

GETS EDITORIAL
COMMENDATION.

P
ARAMOUNT’S forthcom-

ing pictures certainly are

creating quite a hubbub in pro-

duction circles! Just cast your

eyes over the editorial from a

recent edition of the “Holly-

wood Reporter”. It speaks

volumes

!

"There is a most pleasant odor

oozinq out of Paramount on the

DeMille production of ‘Sign of

the Cross'. This department has

not seen one foot of the produc-

tion, but has seen several scenes in

the make, has talked to some of

the principals in the cast and

gazed on the contented counten-

ance of Mr. DeMille in his struts

around the lot. All of this has

the 'hit' feef

"It is our impression that the in-

dustrg is waiting for a spectacle

such as C. B. is turning out. It

has been a long time since the

clank of armor, the footbeats of

Roman soldiers or pomp of such

a story as ‘Sign of the Cross

has resounded from the sound ap-

paratus or reflected from the

screen in theatres. Just long

enough for audiences to have a

uen for a production of that

type.”

ways as traveller’s samples,

there is no extra expense en-

tailed.

There is no doubt that to

show an exhibitor a sample

of the product he is buy-

ing is more convincing than

hours of sales’ talk.

GEORGE RAFT AND
MAE WEST.

BOTH POSITIVE HITS.

(By ARCH REEVE.)
Two more

personal it i e S

are over the

top for Para-

mount. George
Raft, in his

first leading

role has drawn
surprisi n g I y
favorable re-

actions fol-
George Raft. lo^jpg ^he

preview of “Night After

Night”. You know how fan

magazine writers have been
raving about him. They and
the public, through fan letters,

have been howling for “more
Raft”. Heretofore, he has had
little more than “bits”. To-
day even the conservatives hail

him as a new type of starring

personality. I can tell you that

Raft will not disappoint a

single one of his many fans

—

and he should draw mobs more.
Also in this entertaining pic-

ture there bobs up another suc-

cess—that of Mae West. No
sore thumb ever stuck out
more than she did. The audi-

ence was right in her hand from
her first entrance. Her brand
of humor is immense. Para-

mount is keeping her for more
screen work. And you won’t
be sorry.

A REMINDER.
THE Harold Lloyd “Movie

Crazy" Exploilaiion contest

ivhich carries £75 cash in prize

money closes in January next.

Therefore, it is up to you boys

in the field to remind exhibitors

to book this picture early if they

wish to participate in the contest.

irS IN THE AIR • • • “PARAMOUNT FOR 1933”.
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S
ANCTUARY”, a novel by

William Faulkner and
recently bought by Paramount
is listed as a coming produc-
tion for Miriam Hopkins.

“Song of Songs”, previously in-

tended as the follower of her

co-starring vehicle with Clark

Cable titled "Pick Up”, will

move into third place.

In Arch Reeve's column in Puh-

lix Opinion we read the following

:

‘‘‘The Big Broadcast’ has

proved itself a ‘natural’.

“A Los Angeles preview audi-

ence, including many not famdiar

loith the radio artists in the produc-

tion, ‘ate it up’.”

In the past Mr. Arch Reeve has

gwen us some real ideas as to the

calibre of Paramount’ s coming pro-

duct, and it appears that we can be

equally confident of ‘‘The Big

Broadcast”

.

Paramount has renewed
Charlie Ruggles’ contract for a

further year, and from reports

he will co-star in three produc-
tions with Mary Boland, who
presents a fine performance
opposite Ruggles in “Night of

June 13”. It is because of her

good work in this production
that she has been teamed with
the popular comedian.

The first title for the Four Marx
Bros, new picture for Paramount is

“Oc-La-La” , with a likelihood it

will undergo several changes before

release.

PERSONALITIES.

K eith LOCAN, Brisbane

accountant is at present

on his annual vacation, which
is being spent on the Queens-
land north coast. Miss Griffin

is holding the fort during his

absence.

Pearl Hendrie of the IT.O. Ad.
Sales Dept, is also on vacation.

Henry Quincey, Brisbane Ad.
Sales Manager is being congra-
tulated on his artistic display of

Ad. Sales material on forth-

coming attractions. (Let’s

have a picture, Henry.—Ed.)

The many friends of Miss Bell

of the N.S.W. Branch will be glad

to learn that she is well on the road

to recovery from her recent serious

illness.

Miss Fay Scott of the H.O.
Accounts Dept, is back again at

her desk after an absence of

several weeks, following a

serious operation.

F
igures for the week end-

ing November 19 are cer-

tainly pleasing to note, and are

the best recorded to date for

the November Drive. Sydney
and Launceston were the only

ones exceeding Quota, but
business from the rest of the

boys is on the up-grade.

The honor of returning the best

Ad. Sales order this week goes to

C. Brocks, Brisbane Branch

Manager. The quantities are as

follows: Specials; I x 6, I x 3,

2 X 1,20 daybills, 500 Couriers,

slide. Regular Service; 1 x 6, 1 x

3, 2 X 1 , 20 daybills, 1 slide. Sold

to Mt. Isa.

The special “Christmas
Greeting” match folders which
are being sold through the Ad.
Sales Departments in Sydney,
Melbourne and Brisbane, are

forming a popular line with
Showmen. Baden Abotomey,
Sydney Ad. Sales Manager, has
already disposed of 19,000 and
expects to sell at least 50,000
before Christmas. No sales

have been reported from Mel-
bourne or Brisbane. We will,

no doubt, hear from them this

week.

Otto C. Doepel, Advertising

Manager at Wellington, has re-

ported the sale of 40,000 couriers

for ‘‘Movie Crazy”. To the

writer’s knowledge, this is the

largest sale of couriers to one the-

atre yet obtained by any Ad. Sales

Manager.

ONE WEEK TO CO!
Country of origin—Australia, Wholly set up and printed by The Market Printery Ltd., 372a Pitt Street, Sydney.

IMiblish^d by Paramount Pbim Service Limited, of Resei-voir Street, Sydney.
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after week we have been telling you about

the big specials in the new production schedule.

Much has been said and written about the big “money”
pictures that are here or on the way, but 1 remind you
not to let your enthusiasm for the big attractions make
you neglect our regular features—our “bread and
butter” pictures.

Showmen will tell you that it is the regular weekly
releases that are the back-bone of their business.

That is the reason why they have been termed “bread

and butter” pictures, and Paramount has “bread and
butter” pictures for 1933 just as we have big Specials.

Most of you know that Paramount fought its way
to the top of this business by the consistency of good
Product. Year after year we gave the exhibitors class

pictures every week, with a number of big Specials as

extra money spinners. But it was the regular releases

that built up their business and ours too.

And so for this coming year, don’t let us forget

that our Product will be a perfectly rounded programme
of plenty of good solid “bread and butter” pictures, with
the big Specials to bring in the extra revenue.

Here s the proof of the pudding: Most of you have
seen “The Sporting Widow”, “Guilty As Charged”,
“Lady and Gent”, “The Night of June I

3” and “70,000
Witnesses”. They are just a sample of Paramount’s
‘bread and butter” pictures for 1933.

“BREAD & BUTTER”

PICTURES.

Managing Director.
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THA T “The Night of June I
3”

IS one of the most entertaining pic-

tures we have seen in a long while

. . . Head Office staff saw the pic-

ture last night and the audience re-

action was 1 00 per cent. . . THA T
“The Sign of the Cross" will be a

roadshow right throughout the World

. . .THAT the Harold Lloyd

"Movie Crazy" Exploitation Con-

test for exhibitors, which carries cash

prizes totalling £lb will close in

April and not January. . .

THAT Mr. Clark writes a spe-

cial message this week about our

“bread and butter" pictures. . .

THAT you should read and digest

every line of it .. . THAT “Love
Me Tonight" has been set in every

capital city as Paramount's Christ-

mas attraction. . . THAT Para-

mount is STILL the greatest name
in show business.

HAIL—
1

“THE SIGN OF THE

CROSS”

IN a long letter to Mr. Clark regarding our coming product,

Mr. Hicks has this to say about “The Sign of the Cross”:

“This production is as big as you Want to think any picture to be.

It is imdoubtedly our top picture. The Chinese Theatre in Hollywood is

closing this week and they wdl keep it closed pending the re-opening with

'Sign of the Cross'. On the opening night of this picture, there will be

nothing but a few incidentals and the feature picture. In other words,

we are so sure of 'Sign of the Cross' that we want to definitely show

everybody we have a Two Dollar picture which needs nothing in the way

of prologue to put it over."

"That's how everybody feels about 'Sign of the Cross' and as

definite arrangements have been made to road-show this picture, we want

to take the fullest advantage of this, and get our plans all set so We can

handle the picture practically along the same lines in all of our foreign

territories."

Llissa Landi and Fredric March in one of the many romantic scenes from

Paramount’s big spectacle ‘‘The Sign of the Cross”.

THERE’S PLENTY OF PUNCH IN THE BLUE RIBBON BUNCH
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‘ SIGN OF THE
CROSS ’

PERSONALITIES.

No. 2.

MERCIA.

Elissa Landi

one of the

best b o X -

office bets in

the business,

has been bor-

rowed from
Fox for the

role of Mercia
in Para-
mount’s
gigantic
spectacle
“The Sign of

the Cross”, which Cecil B. De
Mille is at present producing.

As Mercia the Christian girl

whose faith overcomes the per-

secution and the cruelty of

Nero, she has the big romantic
lead of the production, and a

part that gives her ample
scope.

You will love Mercia in this,

the greatest production of all-

time . . . “The Sign of the

Cross”.

Next week: Claudette Col-

bert as Poppaea.

KEEN INTEREST.

EXHIBITORS AFTER £75
CASH PRIZES IN “MOVIE

CRAZY” CONTEST.

Keen interest is being taken

by exhibitors throughout
Australia in the Harold Lloyd

“Movie Crazy” Contest, for

which Paramount is offering

£75 in cash prizes.

Keith Jeffries of the Strand
Theatre, Toowoomba, is the

first exhibitor to submit a cam-
paign in the Contest, but his

entry was quickly followed by
that of Harry Fenton of the

Civic Theatre, Newcastle, and
every day now, entries are com-
ing in from every State.

It was published last week
that the Contest would close in

January. This, however, is an
error, and the Contest will be
open until April.

‘ LOVE ME
TONIGHT ’.

NATION-WIDE RELEASE AS
XMAS SPECIAL.

The Maurice
Chevalier spe-

cial, “Love Me
Tonight” will

be released

throu g h o u t

Australia as

Paramoun t ’ s

Chr i s t m a s

special. The
picture has
been set for

Maurice Chevalier, release On
Christmas Eve in Brisbane and
Adelaide, and it is expected
also to commence an extended
season on that date at Para-

mount’s Capitol Theatre, Mel-
bourne, whilst it is also sche-

duled for the Sydney Prince

Edward on about December 21

.

The picture is also definitely

set for a season at Hobart, com-
mencing December 3), and at

Launceston, commenc-
ing January 7.

It is claimed by good judges

that the picture is Chevalier’s

best, and an ideal holiday at-

traction.

Elissa Landi.

ALL DRESSED UP FOR THE NEW SEASON. This is how the Ad. Sales bovs are making their branches attractive
with the display of posters of the new product. Left: The Melbourne Branch. Right: Brisbane.

1

1

IT’S IN THE AIR “ PARAMOUNT FOR 1935
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E
xcellent advance reports

from the studios continue

in a never-ending line on Para-

mount’s “The Big Broadcast”,

"A Farewell to Arms” and par-

ticularly the company’s coming
spectacle, “The Sign of the

Cross”.

It is strange to note that, al-

though “Sign of the Cross” is

a romantic story of ancient

Rome, it is reported that there

will be no kissing scenes pic-

tured in the production. Fred-

ric March and Elissa Landi,

playing the romantic leads are

the unfortunates who get the

tough break.

In a recent issue of “Punch”, it

was announced that Alison Skip-

worth and Stuart Erwin would be

next seen together in Paramount's

“The Bookworm Turns”. This

production however, has undergone

a title change, and will be released

as “He Learned About Women”.

Everyone directly or in-

directly concerned with the in-

dustry could never forget Para-

mount’s famous “Wings”,
which still stands supreme
among air pictures. Author
John Monk Saunders, who was
responsible for this genuine hit,

has completed a new work in

“Fly On”, and Paramount has

purchased the story for a forth-

coming attraction. Cary Cooper
and George Raft will play im-
portant roles.

Marlene Dietrich's next, “Hurri-

cane” wdl commence production

immediately on the return of Josef

yon Sternberg and Wdliam Furth-

man from the islands. Furthman is

Writing the story.

PERSONALITIES.

Roy HOWARD of Head
Office Traffic and Cus-

toms Dept, has returned from
a week’s vacation spent at Bun-
danoon. Believe it or not, Roy
spent his time listening in.

George Lawrence of the Head
Office Art Dept, is at present on

his annual leave. George and the

Mrs., not forgetting the family, have

gone to Point Clare, so we can

expect a few fish stories from this

gentleman on returning.

Charlie “Don Bradman”
Hale of the N.S.W. exchange
leaves on his annual vacation to

the Sydney Cricket Ground
this Saturday. The Gricket
Assn, are doing their utmost to

postpone the commencement
of the Test from Friday to Sat-

urday.

yee Irving of Head Office

Accounts is spending a quiet holi-

day at her mansion on the Blue
Mountains.

. . . I

^ ^ LEN JONES

The Ad. Sales boys certainly

went after business for the

last week of the November
Drive, and while Wellington
Branch was the only one to

exceed Quota, the figures from
all branches showed consider-

able improvement on recent re-

turns and were the best since

the last week of tFe September
Drive.

Recent sales of the special

Christmas greeting match folders

bring the total now well over the

30,000 mark. Latest sales being

1 0,000 from Melbourne and 1 ,000

from Brisbane.

An excellent sale of 9 x 24
for “Movie Crazy” was made
by W. Bignell to his first re-

lease house. These were in

addition to other miscellaneous

ad. sales items.

The best ad. sales order for this

week was taken by R. Core, Sales-

man at the Wellington Branch.

The quantities are as follows :

—

Specials 1 x 3, 3 x: 1,20 daybills,

500 couriers, 1 slide, 1 set 8 x

10, 1 set 11 X 14. Regular ser-

vice— 1 X 3, 3 X 1 , 20 daybills, 1

slide, 1 5e/ 8 X 1 0, 1 seM 1 x 1 4.

Otto Doepel, advertising

manager at Wellington Branch,

was responsible for a splendid

sale of 4 X 24, 3x6, 1 x 3,

2 X 1, and 100 Daybills,

photos, etc., to the Crystal

Palace Theatre, Christchurch,

for “Women Who Play”.

Country of origin—Australia. Wholly set up and printed by The Market Printery Ltd,, 372a Pitt Street, Sydney.
Published by Paramount Film Service Limited, of Reservoir Street, Sydney.
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IN this show business there is nothing so sure as

Change. The past year has seen several important

changes in the personnel of Paramount executives in the

Home Office and Studios. Paramount is not alone in re-

organisation. There is nothing mysterious or secretive

about those changes. Paramount was built from good
man-power selling good Product. We still have good
man-power in the organisation and the best pictures in

our history ahead of us. What more could we ask for?

A new era is dawning for Paramount. Every loyal

one of us must be determined to help lift Paramount
from the worst depression period the world has ever

known. Our leadership in man-power and superb pro-

duct are again unparalleled. Let everyone of us keep in

the stride of this leadership by putting our shoulders to

the wheel, and inspiring others about us to work still

harder for Paramount.
To-day individual effort and initiative have greater

opportunity than ever before. Just what you will get

out of this chance depends on what you put into it.

Paramount Product to-day surpasses the great pic-

tures of the past. It will take the best man-power and
showmanship brains we have to exploit and handle such
attractions as “THE SIGN OF THE CROSS”, “A
FAREWELL TO ARMS”, “TROUBLE IN PARA-
DISE”, “MADAME BUTTERFLY”, “LIVES OF A
BENGAL LANCER” and “THE PIED PIPER OF
PARIS”. Paramount is still “the greatest name in

entertainment . Let’s keep our stride and live up to our
recognised leadership.

LET’S KEEP

OUR STRIDE!

m

Managing Director.
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HAIL! - the sign of the cross
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THAT the Four A4arx Brothers

in '‘Horse Feathers" is an absolute

clean-up at the Sydney Prince Ed-
Ward Theatre, where it opened last

Wednesday. . . That "The Singing

Plumber" is undoubtedly one of the

best shorts we have ever made, and
the wise booker will spot this on

percentage programmes . . . That the

English cricketers have great sup-

porters in "Bill” Hurworth, Syd.

Herbert and Willie, "the Lanca-

shire Lad" . . . That you should

clip and ftp the advance tips of the

big 1933 specials which wdl be fea-

tured each week in "Punch" . . .

That "The Phantom President” is

doing splendid business at our oWn
Capitol Theatre in Melbourne. . .

That exhibitors everywhere are con-

vinced that Paramount will be THE
product for 1933 . . . That Para-

mount is STILL the greatest name
in show business.

HAIL—

“THE SIGN OF THE

CROSS”

E
very indication points to

the bigness and importance
of this attraction. Paramount
believes “A Farewell to Arms”
will go down in history as the

supreme love story of the talk-

ing screen.

Helen Hayes gives her great-

est performance . . . stage or

screen ... in this picture. She
is magnificent. The girl the

fans loved in “The Sin of

Madelon Claudet” and “Arrow-
smith” reaches the zenith of

her power as Catherine in “A
Farewell to Arms”.

From Arch Reeve, we receive

this, think it over:

“To the film cutters a story

is just so much celluloid . . .

yet in working on ‘A Farewell

to Arms’, they are so stirred

. . . these hard-boiled men
have actually cried over many
of the scenes. That's how
good the picture is . . . and a

picture MUST be great to have
this effect.

This is the effective way in which George Nacard in far off Perth is telling

c.\hibitors that Paramount is still the greatest name in show business.

THERE’S PLENTY OF PUNCH IN THE BLUE RIBBON BUNCH.
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“SIGN OF THE CROSS”
PERSONALITIES.

No. 3: Poppaea.

As Poppaea,
Empress of

Rome, in the

De Mille spec-

tacle ‘‘The
Sign of the

Cross”, Clau-

dette Colbert
will play the

first menace
role in her

career. W e

know that this

star is an

.actress of high calibre, and will

be just as much at home in this

part, as the treacherous wife

of Nero, as she is in the roman-
tic leads that have carried her

to stardom.
There is no doubt that in

‘‘The Sign of the Cross” will

be seen Claudette Colbert, the

actress.

Claudette Colbert.

BRILLIANT SYDNEY OPENING FOR

MARX BROS.’ “ HORSE FEATHERS

The brilliant opening of the Four Marx Brothers’ latest Para-

mount riot, “Horse Feathers”, at the Sydney Prince Edward
Theatre on Wednesday last, definitely proved the fact that

picture-goers want comedy. The four hysterical lunatics had
the Prince Edward first-nighters, generally a hard audience, in

fits of laughter throughout the picture. It was unquestionably

one of the best openings experienced by that theatre this year.

On the supporting programme was a Paramount two-reeler,

“The Singing Plumber”, featuring a new-comer to the screen

in Donald Novis, one of America’s radio favorites. This short

is a particularly fine one, and received a great ovation from
the audience. In fact, Mel. Lawton, general manager of the

theatre, states that, during his experience at that theatre, he
has never seen such a marvellous reception given to a short

feature.

The show is clicking nicely at the box-office, and there is

no question that it will take big money between now and
Christmas, when its season will conclude to make way for

Chevalier’s latest Paramount picture, “Love Me Tonight”.

1933 PICTURES: COMPLETED OR IN PRODUCTION.

TTHE following is a list of the 1933 pictures that have been completed, or are in actual

* production. The list does not include pictures in preparation:—
^‘Thc Big Broadcast” (Bing

Crosby, Stuart Erwin, Leila

Hyams, Broadcasting Stars.)

‘Blonde Venus” (Marlene
Dietrich, Herbert Marshall,

Dickie Moore, Cary Grant.)

“The Crime of a Century”
(Victor McLaglen, Edmund
Lowe, Jack Oakie.)

“The Devil is Driving”

(Wynne Gibson, Dickie

Moore, Allan Dinehart.)

“Evenings for Sale” (Sari

Maritza, Gharlie Ruggles,

Mary Boland, Herbert
Marshall.

)

“A Farewell to Arms” (Helen
Hayes, Gary Gooper,
Adolphe Menjou.)

“He Learned About Women”
(Stuart Erwin, Alison Skip-

worth, Susan Fleming.)

“Heritage of the Desert”

(Randolph Scott, Sally

Blane.

)

“Hot Saturday” (Nancy Car-

roll, Cary Grant, Randolph
Scott, Stanley Smith.)

“Island of Lost Souls” (Richard

Arlen, Leila Hyams, Charles

Laughton.

)

“If I Had a Million” (All star

cast.

)

“Love Me Tonight” (Maurice
Chevalier, Jeanette Mac-
Donald, Myrna Loy, Charlie

Ruggles.

)

“Madison Square Carden”
(Jack Oakie, Marion Nixon,
Thomas Meighan, William
Boyd, ZaSu Pitts.)

“Night After Night” (George
Raft, Gonstance Gummings,
Wynne Gibson, Alison Skip-

worth. )

“Madame Butterfly” (Sylvia

Sidney, Cary Grant, Gharlie

Ruggles.

“Night of June 13” (Glive

Brook, Lila Lee, Gharlie

Ruggles, Gene Raymond,
Frances Dee.

)

“Phantom President” (George
M. Gohan, Jimmy Durante,
Claudette Colbert.)

“Sign of the Cross” (Fredric

March, Elissa Landi, Clau-
dette Colbert, Charles
Laughton.

)

“Trouble in Paradise” (Miriam
Hopkins, Herbert Marshall,

Kay Francis, Charlie
Ruggles.

)

“Under Cover Man” (George
Raft, Nancy Garroll, Roscoe
Karns.

)

“Wild Horse Mesa” (Randolph
Scott, Sally Blane.

)

IT’S IN THE AIR... “PARAMOUNT FOR 1933 ”
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Kate smith, popular

American radio star, has

been signed by Paramount to

appear in a coming production,

“Moon Song”. Norman Mc-
Leod has charge of direction

while the musical score will be

arranged by Sam Coslow and
Arthur Johnson. Miss Smith,

you will remember, appeared in

a recent Paramount short, and
is also in “The Big Broadcast”.

Paramount's second Z.ane Grey

western for this season, "Wild
Horse Mesa", will commence pro-

duction almost immediately, with

practically the same cast as its pre-

decessor, "Heritage of the Desert .

“The Crime of a Century”,

a recent sensation in Europe as

a stage production, is to be

filmed by B. P. Schulberg for

Paramount, with William
Beaudine in charge of direc-

tion. Victor McLaglen, Ed-

mund Lowe and Carole Lom-
bard will head the cast.

George Brent is coming from

M-G-M for a further B. P. Schul-

berg production, "Luxury Liner".

Gene Markey, recently placed under

contract to Paramount as a scenarist

has been assigned to prepare the

screen play of this production, and

Erie C. Kenton has been announced

as director. Sari Maritza and Irving

Pichel have been awarded important

roles.

“The Metropolitan Garage”
has been definitely changed to

“The Devil is Driving”.

PERSONALITIES.

H aving undergone a period

of serious illness and a

serious operation, it is pleasing

to note that Mrs. Ralfs, mother
of Edie, attached to N.S.W.
Film Examining Dept., is once
again on the road to recovery.

Heather Sommerville of Head
Office Sales Promotion Dept., is at

present on her annual leave, which

she is spending with her New
Z.ealand relatives at one of Sydney's

popular seaside resorts.

Vee Irving of Head Office

Accounts, Bob White of Ex-

ploitation, Pearl Hendrie of

Head Office Ad. Sales and
George Lawrence of the Art
Dept., have all returned to

their respective posts after hav-

ing spent most enjoyable holi-

days.

James L. Thornley, General

Manager of Paramount Capitol

Theatre in Melbourne, is at present

paying a business visit to Head
Office.

Len Peuleve, Publicity Man-
ager of our own Capitol

Theatre, Melbourne, has put
over a fine tie-up. Len is on
the air now. Broadcasts
movie news.

Jiml

TlieSlGQ
ol-‘ tke

CRQll

The special Christmas Greet-

ing match folders are still

proving a popular line with
exhibitors. Total sales now
exceed 40,000. The latest

sales are 4,000 from Sydney,

2,000 from Brisbane and 3,500’

from Melbourne. This is the

last week in which orders of

these matches for Christmas
delivery will be received.

Therefore, make your final sell-

ing efforts immediately.

Baden Abotomey, Sydney Ad.
Sales manager, spent a few evenings

last week with suburban exhibitors,

and Was successful in obtaining

orders for 100 (3in. x Ain.) medal-

lions and 500 Birthday Club cellu-

loid buttons.

Max Lovett, assistant to

Baden Abotomey, has also been
chasing exhibitors for extra

business, and was successful in

selling a suburban showman
2,000 Christmas Matches and
a Sound Trailer on every pic-

ture under contract. His

efforts to assist in procuring
extra revenue should be fol-

lowed by other members in our
Branch Ad. Sales Departments.

WANTED!

More news from the

branches and the boys in

the field. “Punch” wants

to hear from you.

Country of origin—Australia. Wholly set up and printed by The Market Printery Ltd., 372a Pitt Street, Sydney.
Published by Paramount Film Service Limited, of Reservoir Street, Sydney.
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'Y^AR in and year out in this characteristic business

of ours we can be certain of many things.

First of all we can be certain that picture-goers every-

where throughout the world appreciate and patronise

good entertaining pictures. We can be sure that when
we really make a Paramount picture, it is the best show
in town, and we can be really sure that whenever Cecil

B. deMille makes a picture and a Paramount picture

it’s the goods. 1 hose of you who remember such pic-

tures as “Male and Female”, “The Affairs of Anatole”,
“Manslaughter”, “The Cheat” and “The Ten Com-
mandments ”, will remember that those pictures were
among the best of Paramount’s box-office successes, and
all of them were produced by DeMille.

And so we can look to “The Sign of the Cross”
with a great measure of confidence because this great
story, portrayed by a great cast, and backed by all the
production resources of Paramount is in the capable
hands of a man whose name is a by-word in the industry
as a maker of hits and particularly big spectacles.

From information 1 have received from the Home
Office 1 am certain that “The Sign of the Cross” will
be the biggest piece of theatrical property we have ever
handled, and it is our job to see that it is handled with
enthusiasm. Right now we must all continue talking
about The Sign of the Cross You can go the limit
on it . . . it will not let you down.

Managing Director.

Prepare for

'^The Sign of

the Cross^^

!
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“ THE SIGN OF THE CROSSHAIL!
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HAIL—

“THE SIGN OF THE

CROSS ”

THE NEW SEASON’S SPECIALS.—No. 2.

TROUBLE in PARADISE
c/Ju €nist Cuhitsch Cj)vo&iiction

FRANCIS aAlRlAAA HOPKINS
HERBERT MARSHALL
CHARLIE RUGGLES,

THAT "The Biq Broadcast”,

“Night After Night" and “Madi-

son Square Carden”, together with

a bunch of shorts arrived by the

last shipment, and all are box-office

money pictures according to those

who have seen them at pre-censor-

shT That George Nacard cer-

tainly put over a quick-time sales

Campaign, selling 1 4 towns in

iix days, and travelling over 1 ,000

miles to do it . . . That the Sydney

Prince Edward management assisted

by the combined forces of the Para-

mount Head Office Publicity, Ad-
vertising and Exploitation Depart-

ments under the direction of John E.

Kennebeck have launched a marvel-

lous campaign on "Love Me To-
night”, which opens at that theatre

on December 21 . . . That Cupid
has been busy among our Head
Office lassies. . . That it is up to

each and everyone of us, and part

of our jobs to talk and keep talk-

ing about "The Sign of the Cross”
. . . That Paramount is STILL the

greatest name in show business.

“Trouble in

Paradise” is go-

ing to be one of

the smartest pictures ever

mads by Paramount . . . one of

the smartest ever made by

Lubitsch . . . and don’t mis-

understand the word “smart”.

Not sophisticated . . . not over

the heads of the mob . . . not a

picture for the intelligensia

only . . . this is a picture with

smart ideas, smart direction,

smart acting . . . smart clothes

worn by beautiful women,
smart music, smart treatment

... it is the kind of smartness

described best as . . . “de-

lightful”.

By

RAMBLER.

Ernst L u -

bitsch says:

‘‘Miriam
Hopkins has every attribute to

become one of the greatest ac-

tresses on the screen and . . .

one of the most popular. Never
have I directed an actress with
such understanding and sym-
pathy . . . such intelligence

—

such a complete mastery of

every emotion.

“Herbert Marshall is one of

the greatest personalities the

screen has ever known . . . his

fine stage personality is mag-
nified by the power of the

screen ... he is the most
charming actor I have ever

been associated with.”

PLUG THE ‘ MOVIE CRAZY
EXPLOSTATION CONTEST.

>ARAMOUNT’S £75 “Movie Crazy” Exploitation Contest is

now well under wav. A number of exhibitors throughout
the Commonwealth have already played the picture and have
put over worthy advance campaigns. But the great majority of

showmen have yet to screen “Movie Crazy”, and many of these

need to be sold on the importance of going after that picture.

Those exhibitors who have Furthermore, every showman
already entered the Contest
have spent considerable addi-

tional money on Ad. Sales

material and have, in most
cases, paid extra money for the

picture. That’s the importance
of the Exploitation Contest to

Paramount.
The Contest is also of con-

siderable importance to the ex-

hibitor. There are two prizes

of £50 and £25 each to be
won; someone must win them.

who goes out strong on “Movie
Crazy” will reap extra returns

at the box-office.

It therefore behoves all

Branch Managers, Ad. Sales

Managers and men in the field

to use Paramount’s £75 Exploi-

tation Contest as a sales argu-

ment in obtaining dates for

“Movie Crazy”. Sell the exhib.

on the Contest, and you’ll be
doing both him and Paramount
a good turn.

THERE’S PLENTY OF PUNCH IN THE BLUE RIBBON BUNCH
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“SIGN OF THE CROSS ”

PERSONALITIES.

No. 4.—Nero.

GIVE THE BOY A BIG
HAND!

Cha.rles Laughton.

With his

fine perform-
ance as the

crazed sub-
marine com-
m a n d e r in

Paramoun t
’ s

“Devil and the

Deep”, Char-
les Laughton,
rose to screen

fame over -

night. Critics

and fans throughout the world

hail him as one of the most
forceful dramatic characters

the screen has known. It was
his fine performance in “Devil

and the Deep” that won him
the role of Nero in the deMille

spectacle, “The Sign of the

Cross”. History records no
more scarlet a character . . .

nor one more interesting than

Nero, Emperor of Rome, and
we know that Charles Laugh-
ton is the man for the part.

Meet George Nacard, Perth Branch
Manager who has just pulled off what
is probably one of tlie fastest sell-

ing sales campaigns on record. In

a recent issue of “Punch” we pub-

XMAS PARTY.

PARAMOUNT CLUB
FUNCTION SET FOR

DECEMBER 22.

P
ARAMOUNT Club officials

in Head Office have plans

well under way for the most
elaborate Christmas Party ever

experienced by club members.
Thursday 22nd, has been an-

nounced as the date, and it is

reported that a Christmas Tree,

together with dancing and
novelties will be features of the
evening.

lished a telegram from George to

Mr. Hurworth, in which he reported
that he was leaving on a sales trip

and his object was “one thousand
or bust.” Well, George did it. . . and
how. He was away exactly six days,

and visited in all seventeen towns,
signing-up fourteen for business

amounting to over jt 1,000, and that

is not counting Ad. Sales and trailer

rentals. During the six days, George
travelled over 1.000 miles, and we
ask you is that selling 'em. . . we
ask you?

PARAMOUNT CLUB’S MOONLIGHT EXCURSION. Last Wednesday Head Office members of the Para-
mount Club enjoyed a moonlight outing to Putney. Here the “Punch” photographer has caught the merry throng

setting out from Fort Macquarie. (Hey! Stop holding hands.)

IT’S IN THE AIR... “PARAMOUNT FOR 1933
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F
REDRIC march has re-

newed his Paramount con-

tract and is due back from

Laguna Beach soon to start on

“Lives of a Bengal Lancer”.

Cary Cooper, Clive Brook and

Richard Arlen have also been

assigned prominent roles in

this production.

B. P. Schulbeyg has signed

Lothar Mendes to direct "Luxury

Liner", uihich he will produce inde-

pendently for Paramount, upon the

completion of "Madame Butterfly”

.

George Brent, Sari Maritza, Irving

Pichel and Richard Bennett are in

the cast.

“Buster Crabbe, Olympic
swimming champion, has been

assigned his first motion pic-

ture role in Paramount's “King
of the Jungle”. He has been
selected to play the part of the

‘lion man’.

Charles R. Rogers has selected

Carole Lornbard for the featured

feminine role in "Billion Dollar

Scandal” , which he is producing

for Paramount. Henry Joe Brown,
has charge of the direction.

“PUNCH” XMAS ISSUE I

The Christmas Issue of

Paramount “Punch” wilN
be published on December
20, one day earlier than
usual. This is to ensure de-i

[livery in all branches before
'the holidays. The editor

[Would be pleased to receive

lany contributions from
members of the staff before}

December 19, which is the I

j

“dead-line” for Inis issue, jl

PERSONALITIES.

j

IM FLEMMINC, of Head
Office Accounts Dept., is

the latest donor of cigars.

Barbara is the name, and is just

two weeks old yesterday. Jim
reports that Mrs. Flemming is

doing nicely and himself, well,

who wouldn’t be?

Miss Heather Sommerville, of

Head Office Sales Promotion

Dept., has returned from a week

on the beaches, and is feeling fine.

Cupid, the perennial young-
ster, who darts hither and
thither, clad only in a bow and
arrow has again attained quota.

Misses Fay Scott and Thelma
Willett, both of Head Office

Accounts are his latest victims,

having both announced their

engagements. Fay has an-
nounced her engagement to

Mr. H. Joils, while Thel’s vic-

tim is Mr. L. Fitch. Congratu-
lations to you both.

Miss Joy Herbert, attached to

Traffic and Customs Dept., is at

present absent from her desk

through illness. Head Office wishes

Miss Llerbert a very speedy

recovery.

Miss N. Tate of the Adelaide
Accounts Department is back
again at her desk after spend-
ing a very enjoyable holiday in

Melbourne.

Plans are now being made for

the Xmas Party, which the mem-
bers of Adelaide Branch are hold-

ing on Friday night, 23rd
December.

The best Ad. Sales order of

the week was taken by
Baden Abotomey, Sydney Ad.

Sales Manager, and covered the

following:

—

Long Runs: 1 x

24s, 1 X 3s, 1 X 1 s, 6 Daybills,

5,000 Couriers, 1 Slide, 1 set

14x17 Photos, 1 D/c. Stereo,

1 Trailer. Regular Service: 1 x

24s, 1 x 3s, 1 X Is, 6 Daybills,

1 Slide, 1 set 11 x 14 Photos,

1 D/c. Stereo, 1 Trailer. Mis-
cellaneous: 2,000 Holiday Book
Matches. Sold to Hurlstone
Park, a Sydney suburban the-

atre.

A. Nicholas, Melbourne Ad.
Sales Manager, reports the sale of

three window boards to the Regent
Theatre. Albert appears to be the

only one meeting with any success

With the sale of Lobby Boards and
Window Boards. / trust every Ad.
Sales Manager is pushmg the sale

of these boards at every oppor-

tunity. Remember every board sold

becomes a salesman for your Lobby
Photos.

Last week’s mail from
Batavia brought an excellent
order for additional Ad. Sales
from Andre Olsen, manager of
that branch. The material
ordered is as follows:

—
“Movie

Crazy
, 16,000 Couriers, 5

Large Banners “Home of Para-
mount Pictures”, 3 sets Artist
Photos, 3,000 Animated Specs.
Congrats., Andre, on this splen-
did order.

Although Sydney branch was the

only one to exceed quota for week
ending December 1 0th, figures from
most of the other branches show a
marked improvement on recent

returns.

Country of origin—Australi.i. Wholly set up and printed by The Market Printery Ltd., 372a Pitt Street Sydney
Publi.shed by Paramount Film Service Limited, of Reservoir Street, Sydney.
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MERRY XMAS.
Managing Director, this is the first occa-

sion that I have had to wish all you boys

and girls of Paramount in Australia, New
Zealand, and the Far East a very merry Xmas
and a bright and prosperous New Year. This

past year has been perhaps the most trying

that we have ever experienced, but due to the

splendid efforts of the entire Paramount

organisation in which you boys and girls

played your part, we are turning the corner

and I am sure that with the pictures that we
are getting now from the studios, and your

continued loyalty and enthusiasm, we will see

the return to better times early in the New
Year.

All I ask of you in the coming year is to

give me the same co-operation as you gave

this year and we cannot fail in our drive back

to Prosperity.

Once again, to you and yours, a merry
Xmas and a happier New Year.

Managing Director.
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W. J. CLARK.
Managing Director,

THA T prior to the release of a

big picture you can, without even

a glance at the box plan, tell by

the "feel’ of public conversation

whether the picture will click . . .

That at the present time all Sydney

is talking about Maurice Chevalier'

s

"Love Me To-Night”, and this is

days before the opening. . That

there is a queue rivalling the Lot-

tery line-up outside the advance

bookings bureau at the Prince Ed-
ward Theatre, and from all appear-

ances this picture should run ’til

Easter. . . That Mel Lawton, with

the assistance of some of the boys

in Head office has put over a mar-

vellous campaign for the picture . . .

That the Editor, suh-Editors, and
the editorial staff of “Punch” wish

each and every one of its readers

(especially advertisers and paid-up

subscribers) a very Merry Xmas
and a Happy New Year, and re-

mind you that Paramount is STILL
the greatest name in show business.

I

HAIL—
1

“THE SIGN OF THE

CROSS”

THE NEW SEASON’S SPECIALS.—No. 3.

^ a SenScitierinl ^

ALL STAR CAST

A R A -

MOUNT
steps out front

again with a brand new moving
picture idea. The gripping tale

of a millionaire who decided to

give away his millions to a

score of penniless and oddly
assorted people. What these

suddenly enriched persons do
with this wealth, what strange
events befall, provide the stir-

ring human drama, romance
and comedy of this picture.

“If I Had a Million” pre-

sents the motion picture cast

of the year. Cary Cooper,
Ceorge Raft, Wynne Cibson,

Charles Laughton, Jack Oakie,

By

RAMBLER

Frances Dee,
Charlie Rug-

g I e s, Alison

Skipworth, W. C. Fields, Mary
Boland, Roscoe Karns, May
Robson, Cene Raymond, Lucien
Littlefield and Richard Ben-
nett. And to add one more
wallop to the utterly unique
idea and treatment, “If I Had
a Million” is not directed by
one director, but by seven.

Read the list; Ernest Lubitsch,

Norman Taurog, Stephen Rob-
erts, Norman McLeod, James
Cruze, William A. Seiter, and
H. Bruce Humberstone. Now,
does that read like a REAL
picture? . . . Are you telling

me?

GREAT CAMPAIGN FOR
“LOVE ME TO-NIGHT”.

Tie-ups Galore.

M aurice chevalier’s
“Love Me To-night”

opens to-morrow at the Prince

Edward Theatre on the wave of

one of the biggest and most
comprehensive exploitation

campaigns ever given a Para-

mount picture in Sydney. The
campaign includes merchan-
dising tie-ups of various de-
scriptions, as well as a mam-
moth link-UD with the music
trade. And all this is backed
by publicity and advertising
of the highest order.

Tie-ups of importance in-

clude those with Bebarfald’s,

a scores of men’s shops, Mc-
Dowell’s Ltd., Verey’s Ltd., and
Merrett’s “Chevalier Straws”.

“SIGN OF THE CROSS”
PERSONALITIES.

No. 5—TlCELLINUS.
Ian Keith,

who plays

the role of

T i g e I I i
-

n u s, the
ruthless cap-

t a i n of
Nero’s guard
in “The Sign

of the
Cross”, Cecil

B. de Mille’s spectacle of Pagan
Rome, although well-known as

a screen player, has won most
of his success on the stage. It

was his outstanding perform-

ance in “Elizabeth the Queen”
that won him this role in “The
Sign of the Cross”.

THERE’S PLENTY OF PUNCH IN THE BLUE RIBBON BUNCH
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XMAS GREETINGS FROM
!r. HURWORTH.

Mr. SIXSMITH. Mr. KENNEBECK.

1932 has

been a tough
year for most
of us, but

you have all

pulled
through
m a g n i f i-

cently and I

know that

this coming
year you will

fight harder
W. Hurworili. than you

ever fought and help speed the

return of Prosperity. To you
my friends, I wish you all the

merriest Xmas of all time, and
good health and your share of

the “breaks” in the New Year

I

N all sincerity,

I wish the

Boys and Girls

throughout the

entire Paramount
Organisation in

Australia, New
Zealand and the

Far East, a

Christmas filled

with pleasure,
j. a. Sixsmith.

and a New Year
of Health and Prosperity.

HAIL—

“THE SIGN OF THE

CROSS”

THIS Christ-

mas Season
marks the
begin-
ning of my
tenth year
with the
Param o u n t

Blue Ribbon
Bunch in

Australia. I

also wan;- it

to mark my
s i n c e r -

est Christmas
greetings to

organisation throughout Aus-
tralia, New Zealand and the

East.

J. E. Kennebeck.

and New Year
every one in the

NEARLY HALF OF NEW SEASON’S LINE-UP
COMPLETED AND READY FOR RELEASE.

Alison Skipworth and George Raft in a scene from that very entertaining
picture, “Night After Night”. Others in the cast a-e Constance (“Movie

Crazy”) Cummings, Wynne Gibson and Mae West.

P
RACTICALLY fifty percent

of Paramount’s 1933
product is already completed
or in production, which tells an
impressive story of the success

of Paramount’s re-organisation

in the studios, according to in-

formation reaching Mr. Wil-
liam I. Clark.

“Only three-quarters of

Paramount’s entire production
schedule for 1933 are an-
nounced for the time being,”

said Mr. Clark. “Due to new
plans in keeping with an elas-

tic policy of making pictures
that fit into timely public de-
mand the titles of the re-

mainder will not be announced
until early next year. Noise-
less Recording, the new wide-
range system and less dialogue
with more musical background
will be features of Paramount’s
1933 Product, according to re-

vised plans of the new Produc-
tion Council.

IT’S IN THE AIR... “PARAMOUNT FOR 1933 ”
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* *

LEN JONES
b

Good revenue has been
brought to the Ad. Sales

Departments in Sydney and
Melbourne from a tie-up ar-

ranged by Bob White, Exploi-

tation Manager, with a dress
and hat manufacturing com-
pany who are making dresses
and hats worn by stars in

Paramount pictures. Orders
for 820 (8 X 10) Stills for

“LOVE ME TO-NIGHT” and
“BLONDE VENUS” have al-

ready been attended to, while
an order of 5,000 Photogravure
Star Heads is at present in

hand. This illustrates that,

apart from the excellent free
publicity obtained, there is also
plenty of extra revenue to be
picked up.

Once again IV. Bignell, Ade-
laide Ad. Sales Manager, must be
congratulated on the splendid sales

of 24-sheets that have been made
to his first release house. The lat-

est sales were 9 x 24 sheets for

"LOVE ME TO-
NIGHT" a n d

7 X 24 sheets for

"LIFE COES
ON".

Final requisi-

tions for Christ-

mas Matches have
been received

from Sydney,
MelboLirne
and Brisbane.

Total Sales were
51,500, and of

this q u a n ti t y
29.000 were sold
in Sydney, 1 9,500
in Melbourne and
3.000 in Bris-

bane.

THINK IT OVER.

‘‘Every great

movement in

the annals
of history
has been
fired by en-
thusiasm.”

—Emerson.

WATCH FOR THE NEW
PARAMOUNT PUNCH.

This is the last issue of V ol-

ume 6 of Paramount "Punch".

The first issue of the new volume

will be published on January 4,

1933. Watch for it. The
editor wdl welcome any sugges-

tions for new features, etc.

An excellent sale of Ad. Sales

material was made to the Prince

Edward Theatre, Sydney, for

"LOVE ME TONIGHT". The
quantities are as follows :— 14 x 24
sheets, 1 0,000 three-color Couriers,

3,000 liiho I -sheets of Chevalier,

six Oil Paintings, Lobby Photos,

etc.

©
£j REG FELr*N

out
P
ARAMOUNT pops

with another hit in

‘Evenings For Sale’. Featur-

ing Herbert Marshall, Mary
Boland, Sari Maritza, Charlie

Ruggles, George Barbier, Bert

Roach, Lucien Littlefield and
others, it’s a clever, romantic

comedy with catchy music,

colorful scenes with a neat

blending of comedy with drama
and romance. Stuart Walker’s
direction is deft.” Above is an
extract from the American
“Motion Picture Herald’’.

George Davis and Leland Hodg-
son are the latest additions to the

cast of "Under-Cover Man'. Le-

land Hodgson, by the way, has ap-

peared in several musical comedies

for J.C.W. here in Sydney.

PARAMOUNT’S XMAS BOX TO MR. AND MRS. GENERAL
PUBLIC; As our general Xmas attraction right throughout Australia,
Maurice Chevalier’s ‘Love Me To-night” should be a fitting
Xmas present to picture-goers who have been crying out for good
pictures. Its fairy-tale theme makes it a “made-to-order” holiday

attraction.

Roland Young will make his

re-appearance in Paramount’s
“Billion Dollar Scandal” as will

Robt. Armstrong,
. who is appearing

for the first time
under the Para-
mount banner.

The latest Para-
mount assignments

are as follows: Car-

ole Lombard to re-

place Miriam Hop-
kins in "No Man Of
Her Own" opposite

Clarke Cable . . .

Constance Cummings
to succeed Carola

Lombard in "Bil-
lion Dollar Scan-
dal",

Country of origin—Australia. Wholly set up anti printed by The Market Printery Ltd., 372a Pitt Street, Sydney.
Published by Paramount Film Service Limited, of Reservoir Street, Sydney.
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Paramount’s courage in aiming high in the

making of BIG pictures is bearing fruit. The new
Paramount Product opens wide our vision of better

times ahead.

Managing Director.

evei’v Wfd-
Pjiriunotinl

rvice Ltd.,

ice, Sydney,
in the

)f the
i'anisatioii in

New Zea-
the Fai- Past.

Most significant of better times ahead is the

line-up of Paramount Pictures already completed or

in production for 1933 release. Every person in

the organisation is urged to know everything about

our Product. Ernst Lubitsch’s “TROUBLE IN

PARADISE”, featuring Miriam Hopkins, Kay
Francis, Herbert Marshall and Charles Ruggles, is

a certain winner at the Box Office; “A FAREWELL
TO ARMS” is another surprise long-run attraction;

“THE BIG BROADCAST” is now getting wide pub-

licity over the air through the leading B-class Radio

Stations; “HOT SATURDAY” and “EVENINGS
FOR SALE” are also exceptional.

FOR 1933

Courage loves a lofty path.

And with courage that counts, we in Para-

mount are achieving our lofty aim in making and
selling greater pictures than ever before. The new
order of things in motion picture production have

made it possible for our Company to capitalise on
the progressive improvements in this business, such

as wide-range recording, noiseless recording, the

Dunning process of photography and the filming

of unheard of spectacles so evident in “The Sign

of the Cross”.
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HAIL—

“THE SIGN OF THE
CROSS” The great outside show put on by the Rialto Theatre New York for “The

Sign Of The Cross” which opened there last month.

THERE S PLENTY OF PUNCH IN THE BLUE RIBBON BUNCH.

SCREEN FASHIONS BRING
NATION-WIDE- PUBLICITY
FOR PARAMOUNT STARS.

NATIONAL TIE-UP.

IF you Want a real Ionic for

those Depression Blues, stand in the

lobby at the Prince Edward The-

atre, Sydney, or our oWn Capitol

Theatre, Melbourne at the opening

of any session of ‘‘Love Me To-

night" and if you have the show

business in your blood, you Will be

THRILLED at the sight of eager,

jostling crowds fighting to get to the

box-office ... In short. We mean
that "Love Me Tonight” is a pos-

sitive clean-up . . . IVhat more

could We ask from the studios to

help us start off the New V ear right

... To see the smiles of satisfac-

tion on the faces of both Mel Law-
ton and Jim Thornley, you Would

think that they had been included in

the New Year Honors . . . And
haven’t they?

And speaking of celebrations, can

you imagine the Xmas celebrations

they had in our studios with the an-

nouncement that Paramount grabbed

off five out of the nine coveted

Motion Picture Arts and Sciences

awards . . . Read the full story on

page three of this issue. . . It’s

enough to make you turn hand-

springs in the air.

Th is is the time for New Year
resolutions ... A/ ost of them are

forgotten in a day or two . . . But
let’s all get together this time as a

body and resolve "that more than

ever before will we show in a prac-

tical way Our loyalty to Paramount,

by hard Work and enthusiasm, and
so speed the return of Prosperity in

which we Will all share" . . . And
let this be a resolution that we will

carry out to the Very letter.

AS Hie result of a tie-up re-

cently completed by H.O.
Exploitation Department with
Clifton Joseph Mfg. Co. Pty.

Ltd., of Melbourne, nation-

wide publicity of the finest na-

ture will be given practically

every Paramount picture and
actress during the ensuing year.

Under the terms of the tie-

up, the firm will reproduce
hats, frocks and other apparel

worn by the leading actresses

in Paramount pictures.

Newspaper advertisements wili

feature blocks of the Para-

mount actresses, and the copy
will incorporate the names of

actresses, pictures and the-

atres. These ads. will also be
enhanced by window displays.

The first stunt under the

new tie-up was in connection
with "Love Me Tonight’’, at

the Sydney Prince Edward. The
accompanying photo shows the

striking window display by Mc-
Dowell’s Ltd., featuring the

hats and frocks worn by

Jeanette MacDonald and Myrna
Loy in that picture. In addi-

tion, a quarter-page advertise-

ment was published in “The
Sun’’ the day prior to the pic-

ture’s opening.
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Paramount Takes Honors In Five Sections.

. . . best actor.

SENSATIONAL
PREMIERES.

“LOVE ME TONIGHT”
STACKS UP RECORDS IN
SYDNEY AND MELBOURNE.

F
ollowing the Australian

Premiere at Paramount’s
Capitol Theatre, Melbourne,
last Saturday week, "Love Me
Tonight”, opened at the Prince
Edward Theatre, Sydney, last

Wednesday with the S.R.O
sign placed in a prominent
position on the Box Office early

every session.

Mel. G. Lawton, General Manager
of the Prince Edward Theatre, tells us
that judging by the box office figures

since the tremendous opening this pic-

ture should, and he also lays every
confidence that it will, hold the screen
until Easter.

Reports from
J. L. Thornley,

General Manager, of the Capi-
tol Theatre, Melbourne, tells us
that this picture has done the
greatest business in this theatre
in two years.

ACADEMY AWARDS.

The Annual Awards Ban-

quet of the Academy of

Motion Picture Arts and
Sciences has just been held.

Honors for the best work of the

past year were bestowed by the

vote of individual members of

the industry. Five of the nine

awards will interest you.

Fredric March won the

Academy trophy for the best

performance of the year by a

male actor for his dual por-

trayal of "Dr. Jekyli and Mr.

Hyde”. Fredric March will oe

seen in three important Para-

mount pictures during the next

twelve months, “The Sign of

the Cross”, "Lives of a Bengal

Lancer” and "All the Queen s

Men”.
Helen Hayes was voted as

having given the best perform-
ance of the year by a feminine
player in "The Sin of Madelon
Claudet”. Miss Hayes will be
seen shortly in Paramount’s
"A Farewell to Arms”.

Frank Borzage was awarded
the prize for the best direc-

torial achievement of the year

in "Bad Girl”. Frank Borzage’s

latest production is Para-

mount’s "A Farewell to Arms”.
Paramount was awarded the

trophy for the best sound re-

cording for the second succes-
sive -year. Paramount supre-

macy in sound is unquestioned,
and is of obvious importance,
for after all, the industry is

making sound pictures.

Paramount won the award
for photography for the third

consecutive year, through Leo
Carmes’ work on "Shanghai
Express”. Paramount superi-

ority in vivid, dramatic photo-
graphy will continue, because
Paramount has the finest

cameramen, laboratory facili-

ties and technical equipment.

best actress.

WATCH GEORGE RAFT

NEW SCREEN THRILL

CAST IN MANY 1933

PRODUCTIONS.

S
OME indication of the con-

fidence that our produc-
tion executives have in George
Raft is demonstrated in the

fact that so far he has been
cast in no less than six pictures

for release in the first three

quarters of the 1933 schedule.

His first big role is in "Night
After Night”, and those who
have seen the picture claim his

performance as a positive hit.

Later we will see him in "The
Under Gover Man”, "If I Had
a Million", "Pick-Up”, “Fly

On” and "Bodyguard”.

At the present time, despite the fact

that he has played minor roles in only
a couple of pictures. George Raft is

receiving more fan mail than any other
four male stars at the Paramount
studios.

IT’S IN THE AIR “ P ARAMOUNT FOR 1933 ”.
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Randolph scott, signed

by Paramount a year ago,

has been given a new contract.

He has just completed three

pictures in rapid succession,

“Heritage of the Desert",

“Wild Horse Mesa”, “Hot
Saturday” and, as his fourth,

Paramount has selected

“Eleven Lives” in which he will

be featured with Frances Dee,

Richard Bennett, Adrienne

Ames and Cordon Westcott.

Stuart Erwin, who recently com-

pleted the lead In ‘'He Learned

About IVomen” replaces Jack

Oakie in "Crime of the Century”.

Oakie will join Cary Cooper and

George Raft in "Fly On”.

Other players awarded con-

tracts are Cary Crant, Ricardo

Cortez, Mae West and Roscoe

Karns. Ricardo Cortez, it will

be remembered, achieved pro-

minence in such early Para-

mount successes as “The Pony
Express" and “Feet of Clay”.

"Jennie Cerhardt” , a novel by

Theodore Dreiser, author of "An
American Tragedy” , has been pur-

chased for immediate filming by B.

P. Schulberg for Paramount.

Sylvia Sidney has been chosen for

the leading feminine role, and

Marion Cering announced as

director.

Kate Smith’s picture has

been renamed “Cheerful” in-

stead of the previously an-

nounced “Moon Song”.

Personalities

M r. SIXSMITH will return

to-morrow from a holi-

day spent in the open spaces

of Narooma. It is reported that

he divided his time between
fishing, swimming, and of

course, camp life.

Tom H urney, accompanied by

Mrs. H urney has travelled west to

spend his annual respite at Orange.

Reg Felton of Head Office

Publicity Dept., will leave this

week on his vacation, which he
will spend motoring north-
wards. .

Among the notables in the pas-

senger list of the luxury liner

"Straiha rd” during its Christmas

cruise, we noticed a Mr. Jack Tay-

lor. It can't be Jack Taylor of

Head Office Film Service Dept, be-

cause he hasn't said a Word about

the trip.

Paramount’s Brisbane Branch
has been well represented dur-

ing the festive season in Syd-
ney by Bill Blood and jack

Edwards. We think Bill would
make “Buster” Crabbe bow his

head in shame. “Buster”, you
will remember has just won the

coveted role of “the lion man”
for ’’King of the jungle”.

THINK IT OVER.

The best Ad. Sales order re-

ceived this week was from
O. Doepel, Advertising Mana-
ger in Wellington branch,

which covered the under-men-
tioned material for “Love Me
Tonight”:— 6 x 24’s, 7 x 3’s.

2 X 1
’s, 250 Daybills, Slides,

Photos, Stereos and Trailer,

sold to Regent, Auckland.

Excellent figures were returned by

all branches for week ending De-
cember 24th, and although Welling-

ton branch was the only one to

exceed Quota, the week's business

Was the best in two months.

An outstanding order of Ad
Sales for “Love Me Tonight

’

was obtained by Baden Aboto-
mey from a pre-release theatre

at Katoomba. The quantities

are as follows:— 1 x 24’s, 1 x

6’s, 5 X 3’s, 18 X I’s, 35 Day-
bills, 15 Chevalier 1 -sheets,

3,000

three-colour Couriers,

3,000

Book Matches, Photos,

Stereos and Trailer. Baden was
also successful in obtaining
sales from three suburban
shows for 15,000 Couriers and

3,000

Animated Specs for

“Movie Crazy”.

We welcome to the H.O. Ad.
Sales Department Wilson Milligan,

In charge of Ad. Sales Store Dept.

All Ad. Sales Managers are

reminded that their quarterly
Ad. Sales Stock taken at De-
cember 31st, should be for-

warded to Head Office.

Oilr Bach Bage k»f Front Page IMeufs

Country of origin—Australia. Wholly set up and printed by The Market Printery Ltd., 372a Pitt Street, Sydney.
Published by Paramount Film Service Tiimited. of Reservoir Street, Sydney.



mamount Vol. 7.—No. 2. January 11, 1933,

5

a

I’

i

1

1

i

I

I
AST week in the Little Paramount Theatre I saw

“The Sign of the Cross”, in which Cecil B.

deMille has fashioned a work of cinema art that

should create a great deal of talk both inside and

outside of the industry. He has given to the people

again the spirit of the motion picture upon which

this industry was founded and then moulded into

great heights. He has used dialogue as a supple-

ment to an end, and not to fill in footage. As

deMille brings Wilson Barrett’s famous story to

the screen it has everything from production gran-

deur and pastoral beauty to horrifying cruelty. The

cast, collectively, is great. Individual performances

reach the heights. You have never seen Elissa

Landi until you see her here. Fredric March is

brilliant. Claudette Colbert, as the Empress, is

splendid, and you will rave over the Nero charac-

terisation by Charles Laughton.

In “The Sign of the Cross”, I see far

more than just another picture. Here is the talk-

ing picture reaching a far advanced form. The very

stupendousness of the production, its grand cast

and directorial achievement will establish it in the

minds and souls of the motion picture-

going public as the greatest of screen masterpieces
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The big news of the mo-
ment . . . and the hour . . .

and the days and the months
to come is “The Sign of the

Cross” . . . We in Head Office

have just seen the picture, and
if you ever had any doubts

about this being the greatest

picture we have ever made read

the candid criticisms of some
of the Head Office boys on the

next page . . . Your job is to

+ell everybody about it in

words that unmistakably say,

“This is the greatest motion
picture ever made” . . .

Read and digest the story of

Paramount’s Decentralisation

plans listed on this page . . .

Unit interesting us most vit-

ally is Paramount’s Interna-

tional Corporation, formed for

the complete supervision of

Paramount’s foreign opera-

tions . . .

“Night After Night” is a

winner in every sense of the

word. . . The Head Office staff

“ate it up” last night at a staff

screening . . . And believe me
there’s plenty of hearts throb-

bing for this tough guy, George
Raft ... In these modern days,

the flapper fans like their

heroes served up a little tough

. . . and believe me this George
Raft will win the women pic-

ture-goers in a big way . . .

And don’t be afraid the men
folks will like him too because
he’s a man’s man . . .

just to remind you . . . Para-

mount is STILL the greatest

name in show business.

PARAMOUNT FORMS FOUR NEW
COMPANIES.

SUBSIDIARIES TO HANDLE PRODUCTION, DISTRIBUTION
AND FOREIGN DEPARTMENTS.

I

N the interests of greater efficiency and wider scope for bigger

pictures. Paramount has organised four new subsidiary com-
panies in America to take over particular duties and assets of

the work which their names bespeak, according to information

just received by W. J. Clark, Managing Director.

Names of the new companies are: Paramount Pictures Cor-

poration; Paramount Productions, Incorporated; Paramount Dis-

tributing Corp.; and Paramount International Corp.

Adolph Zukor is President

of each of the four new com-

panies. Emanuel Gohen is

named vice-president of Para-

mount Productions taking over

all of Paramount’s production

activities. Paramount Distri-

buting Gorp. will handle all of

sales and distribution of our

product in the States; Para-

mount International Corp. is

the new name of the former

Foreign Department. Emil E.

Shauer and ]. H. Seidelman are

the new vice-presidents of

Paramount International, with

john W Hicks, jnr., remaining
in charge of the English Divi-

sion comprising Great Britain,

South Africa, India, Australia,

New Zealand, Far East, China
and japan.

The formation of the new
companies marks the finish of

the Publix identification with
the company except in the do-

mestic theatre end.

N.Y. OPENING.

WATCH for the next issue

of Paramount “Punch”
for a detailed description of the
triumphant New York opening
of “The Sign of the Cross” at

the Rialto. The issue will also

contain excerpts from the New
York newspaper criticisms.

MR. ZUKOR SAYS—

With the

creation of the

four new sub-

sidiaries, and
the subsequent
executive pro-

motions, Para-

mount has
cleared the
track for the

greatest pro-

gress in its

two decades

of existence.

.Adolph Zukor. Despite ad-
verse conditions, this company is

going to forge ahead. In its for-

ward progress it will carry upward
many of the men who so well
merit promotion and gre.Mer re-

sponsibility.

Every m^an and every woman in

the organisation will have an op-
portunity to share in this pro-

gress. We are justly proud of our
manpower and we shall continue
to build from the ranks as we have
always done. I look forward to

still greater and more glorious

achievements, both in production
and distribution in our companv.

ADOLPH ZUKOR.

Watch following issues of

Paramount “Punch” for

more criticisms of those who
were privileged to witness
the initial Head Office

screening of the picture of

pictures
—

“The Sign of the

Cross.”

THERE’S PLENTY OF PUNCH IN THE BLUE RIBBON BUNCH
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ALL HAIL “THE SIGN OF THE CROSS ’’

j^AST Wednesday afternoon, Mr. Clark had all the Head Office Departmental mana-
gers, together with Jim Thornley and Claude Henderson from Melbourne, in the

Little Paramount Theatre to see that greatest Paramount picture of all times, “The Sign

of the Cross’ .

The reaction from that hard-boiled audience of critics was 100 per cent. It was,
perhaps, the most enthusiastic group that has ever sat in on a screening in the Little

Paramount 1 heatre.

“It is as-

suredly the

answer to

the public
prayer for a

BIG picture.

It is a cer-

tain road
show suc-

cess.”

J. E.

Kennebeck.

“
“I he Sign

of the Cross’

to my mind
is 'The Ten
Comm a n d -

ments’ of the

talking
screen, and
it should
prove a mar-
vellous box-

office attrac-

tion.”

C. E. Henderson.

J.

“The Capi-

tol has been
graced by
most of the

biggest box-
office suc-

cesses, but
I expect
“The Sign of

the Cross” to

top them
all.”

L. Thornley.

“The act-

ing of Fred-

ric March,
Charles
Laugh ton,

Elissa Landi

and Claud-
ette Colbert

is superb,

and the
scenes in

Caesar’s Pal-

ace and those

in the Coliseum are majestic,

grand, and awe-inspiring. I

believe they are the grandest

scenes yet produced in a mo-
tion picture.

“What struck me most was
the way the early Christians

were persecuted: how cruel

the Romans were; and how
wonderfully the picture por-

trays the sufferings of those

who first held fast to the Faith

that we now enjoy—they

would rather die than deny
their Faith—and the final reels

of the picture show clearly that

they were helped by some Un-
seen Power, which we know as

Cod—given Faith for them to

go to their martyrdom as they

did.

“The sacrifice of Mercia and
Marcus should have been
enough to convert Nero and
his wife to the Christian Faith,

as I believe it did the last Ro-
mans that were in the Dun-
geon in the final scene.

“I am positive it is the most
wonderful picture that has

ever been made, and is indeed

a Sermon to the World.”
S. 0. Herbert.

“ Giganti-

cally con-

ceived. Truly

‘The Sign of

the Cross’ is

the biggest

thing the
screen has

offered since

the coming

of sound.”

W. Hurworth.

‘‘It rolls

back centur-

ies and pre-

sents history

in such a

way that

even the
most harden-

ed will be
unable to

realise that

he is viewing
a motion picture.”

J. A. Sixsmith.

“The gene-
ral box-of-
fice appeal is

unques-
tionably
great, and I

cannot ever
r e m e m -

ber viewing
a motion pic-

ture which
caused such
an emotional

reaction as this one did.”

F. Cawler.

IT’S IN THE AIR. “PARAMOUNT FOR 1933
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Our Bach Bage tof Front Page IMeirs

WITH the commencement of pro-

duction on “The Mysterious Rider' ,

paramouni celebrates the filming of

the ta'enty-fifth story by the famous

Z.ane Grey . . . Although Randolph

Scott headed the cast of the first

two of the present series, it is inter-

esting to note that Kent Taylor has

been awarded this distinction in the

new pictures . . . “Wild Horse

Mesa", the second, although com-

pleted, has yet to arrive here in

Australia. . . . “All the Queens

Men ' has been announced as a com-

ing attraction for the popular Fred-

ric .March, but information states

that this title is tentative and there-

fore there is a likelihood of a change

. . . “The Sign of the Cross" has

arrived here, as a number of you

know, and if you haven't already

done so, turn back and read what

critics, known to us all, think of

this stupendous production . . .

“Blonde Venus" and “Night Af-
ter Night ' are also new arrivals and

are just two more instances of the

excellence of the company's pro-

duct . . . Little has been said so

far about “Under-Cover Man”, so

to advise you of the cast.— Well,

here they are . . . George Raft

playing his second leading role;

Nancy Carroll whom you recall has

recently made a come-back in Para-

mount Pictures; Lew Cody, Roscoe
Karns and William Janney . . .

A line Worthy of space is that Clive

Brook is now in his eighth year

with Paramount . . .

Personalities

Roy LYONS of N.S.W. Dis-

patch, is at present spend-
ing his annual vacation at

Terrigal.

Among the Interstate visitors to

H.O. we had C. E. Henderson,

of Melbourne Branch, looking

over the excellent productions in the

1933 line-up.

Another visitor to H.O. was
). L. Thornley, of the Capitol

Theatre, Melbourne. He tells

us that reporting by correspon-

dence was not enough to ex-

plain the opening of “Love Me
To-night”, so he came to Syd-

ney to tell us all about it him-
self.

Harold Trahan, of H.O. Pur-

chasing Dept., is at present tour-

ing the Newcastle District, wield-

ing the willow and removing all

corners off the leather with the local

cricket team..

Jim Horan of the N.S.W.
Booking Dept., leaves on his

annual vacation for the Blue

Mountains on Friday.

Otto DOEPEL tops the Ad.
Sales boys this week . . .

shook an order covering all re-

gular releases from the Regent,
Wellington, for 3 x 24’s, 8 x
6’s, 35 Daybills, Slides, Stills,

Photos, Stereos and Trailer . . .

Otto’s setting a hot pace from
the Shaky Isles . . . Watch out,
the rest of you . . .

Baden Abotomey has embarked
on an ambitious undertaking . . .

Wants to sell more Couriers on

MOVIE CRAT.Y than he did on

THIS IS THE NIGHT . . . Lat-

ter total was 82,000 . . . With
recent sale of 12,000 to Sydney
suburban circuit, MOVIE
CRAZ.Y Couriers now approxi-

mate 69,000 . . . Not a bad effort

on anybody's accordion . . . and
Baden hopes to make the total

1 00,000 . . . Optimism is an es-

sential adjunct to Success . . . Cul-

tivate it, those of you who haven't

it . . .

The dairy farmers around
Kyogle are having optical

trouble these days . . .

Reason? . . . Bill Blood, Bris-

bane salesman, got the
local showman to increase
his Ad. Sales order by 100 per
cent. . . . Material on Specials
now includes 1 x 24, 1 x 3, 10
Daybills, 500 Couriers, Slides,

Photos, Stereos and Trailer . . .

Even the cows are rolling up
to the Box Office now . . . and
the showman is grateful for
Bill’s sales ability. . . .

Country of origin—Australia. Wholly set up and printed by The Market Printery Ltd., 372a Pitt Street, Sydney.
Published by Paramount Film Service Limited, of Reservoir Street. Sydney.
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(Above): Elissa Landi (Mercia')

dresses the ivound her Christum lather

has received at the hands of the Ro-

mans. (Right ) : Fredric March ivas

cut out to wear the dashing costume

of Marcus Superbus. I P>elow) : Mar-

cus leads his soldiers, one of the many

impressive .scenes ot this production.

Cecil B. deMille’s gigantic

^

tionably the greatest products
i

coming of sound. Those in H!

are unanimous that it is the :

that we have ever handled, e\?

office sensations . . . “The Teni

The studios have presentet,

to show our appreciation by s

It IS a far cri

suited hero •

i

putures, to t

nor of "Sig
i

versatile Ma :

With a part t

grea I



I

CROSS
ijle of Pagan Rome is unques-

c; by any company since the

Jce who have seen the picture

^
piece of theatrical property

passing that sensation of box-

nndments”.

ih>a winner, and it is up to us

right.

iipolished dress-

\f his previous

id Roman ivar-

iross", hut the

ijly walks off

>0 doubt his

imance.

(Above): Mercia is shown the Sign

of the Cross in the baker's loaves.

(Left): Elissa Landi as Mercia, a

characterisation verg different to those

sophisticated heroines which Miss

Landi usually portrays. ( Below) :

One of the many mob scenes showing

the rise of the Christians. No one is

more famous for his mob scenes than

deMille, and this picture has plenty

of them.
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ONCE again the Studios have sent us another real

hit. We have just seen the Lubitsch produc-

tion, “Trouble in Paradise”, and I can say that it

is one of the most entertaining pictures I have seen

in years.

“Trouble in Paradise” is one of the smartest

pictures ever made by Paramount . . . one of the

smartest ever made by Lubitsch . . . and don’t

misunderstand the v\/ord “smart”. Not sophisti-

cated . . . not over the heads of the mob . . . not

a picture for the intelligentsia only . . . this is a

picture with smart ideas, smart direction, smart
acting . . . smart clothes worn by beautiful women
... it is the kind of smartness described best as

. . “delightful” . . .

Herbert Marshall, Kay Francis, Miriam Hop-
kins, Charlie Ruggles are all grand, wiih ihe honors

evenly distributed. The big hand goes to Lubitsch

who hasn’t missed a trick. The director hasn’t

overlooked a single detail, and as every part is clos3

to perfection, so is the whole prodriction.

“Trouble in Paradise” is just another proof

that our Studios are keeping to the letter of their

pledge to give us “money” pictures. Here is a real

“money” picture in every sense of the word.

We can look to “Trouble in Paradise” as one
of the best pictures of the year.
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HAIL “ THE SIGN OF THE CROSS ”,

N the last issue of “Punch” we gave you a number of candid

criticisms from the Head Office departmental heads who
had seen the picture at the initial screening. Shortage of space

did not allow for the publication of all the criticisms, however,

here are the remainder.

THE sensational opening of ‘'The

Sign of the Cross" at the Rialto

Theatre, New York, is reported in

this issue of "Punch” . . .Don't for-

get to read every line of the story

. . .And read and digest also the

criticisms from the New York press

. . . The big cases of Roman tro-

phies used in the actual production

of the picture have arrived in Syd-

ney from the studios for the ex-

ploitation of "The Sign of the

Cross”. . .To our production de~

partment we send our greatest thanks

for the gift of these three cases . . .

The answer to an exploiteer s dream

. . . Whilst on the subject of this

picture, Len Jones informs me that

"The Sign of the Cross” holds the

record for an initial Ad Sales or-

der. . . In other words there has

been more Ad. Sales ordered on

this picture than any other in the

history of Paramount . . . We wish

we had the space to list the entire

first order, but We might mention

that the first order on three-color

couriers totals a quarter of a mil-

lion. . . Yes sir .. . We have just

seen the Lubitsch production

"Trouble in Paradise” and it’s a

real winner. . . So much so that it

will be the next into both the Sydney

Prince Edward and our own Mel-

bourne Capitol. . . Another

"honey” to arrive by the last ship-

ment is "If I Had a Million” which

has a cast that reads like a Holly-

wood telephone directory. . . It’s

most unusual theme and treatment

wdl undoubtedly prove sensational

at the box-office . . . Is Paramount
hack in the old Paramount stride

again. . . are you telling me?. . .

Powerful
is the word
which best

describes this

picture. Any-
one who re-

mains u n -

shaken at its

inspired cli-

max is entirely

devoid of feel-

ing.”

Robert S. White.

“I actually

lived through
the arena
scenes, and
the ending has
that touch of

drama and
pathos that

will send the

people out of

the theatre

with that pic-

ture in their

minds for days after.”

Reg. Kelly.

“The sin-

cerity of the

acting and
direction, and
the magnifi-

cence of spec-

tacle almost
beggars des-

cription.”

H. E. Flynn.

“It is the
most spec-
tacular, emo-
tional and
realistic pic-

ture I have
ever witnessed
and one which
will live in

my memory
for many years
to come.”
A. R. Logan.

“It is cer-

tainly a ser-

mon to the

people of the

world, and
one of the

greatest pic-

tures in his-

tory.”

A. W. L.

Naylor.

“Its mas-
siveness beg-

gars descrip-

tion, the act-

ing, casting of

players and
attention to

detail is

superb.”

L. V. Jones.

THERE’S PLENTY OF PUNCH IN THE BLUE RIBBON BUNCH.
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“ THE SIGN OF THE CROSS ”

THRILLS NEW YORK.

SENSATIONAL OPENING.

ASTOUNDING PICTURE
BEGINS WORLD-RUN

AT RIALTO.

S
TORMING New York with

a veritable hurricane of

publicity, Cecil B. DeMille’s

“The Sign of the Cross” opened
at the Rialto Theatre New
York last month as a road

show, at top road show prices,

at what probably portends to

be the most auspicious world-
run of a motion picture in the

spectacular history of the

talkies.

The picture was ushered
onto the screen by an advance
campaign of promotional work
which is only exceeded in pro-

portion by the gigantic import-

ance of the film itself.

The blase New York press

were just as enthusiastic about
the picture as the public, and
went into raves about it. Here-
with are some of the criti-

cisms :

—

'The Sign of the Cross' grand

. . . mighty picture . . . magnitude

is impressive.”

“Daily Mirror”.

"Effective, expansive, glittering

pageant of Rome. . . Big. . .

beautiful. . . really quite a feat. . .

exciting.”

“Sun”.

"Spectacular hit. . . magnificent

in background . . . stupendous in

cast. . . Stunning, breath-taking and

yes, even colossal in dramatic

effect.”

“Daily News”.

PROPERTIES ARRIVE

FROM STUDIOS FOR “SIGN
OF THE CROSS”
PRESENTATIONS.

Arriving by the last

American Mail Steamer
were some of the most price-

less studio properties ever

landed in this country. They
comprise a number of Roman
costumes, armory and imple-

iments which were employed
during the filming of Cecil B.

DeMille’s screen masterpiece,

“The Sign of the Cross”. And
mot the least important of

these are the suit of armour
and ornate chariot used by
Fredric March in his role of

Marcus Superbus.

The property list includes

such interesting objects as

swords, shields, spears, lyres,

harps, incense burners, lamp
standards, couches, gladiatorial

attire, and a corpse sled—all

beautifully made and histori-

cally authentic.

Plans are under way for

the employment of Marcus’

THINK IT OVER.

chariot in a manner which will

make it the greatest single ex-

ploitation stunt on record.

CAPITOL CHANCES.
Mr. Clark announces the

appointment of Frank V. Ken-
nebeck to the position of Pub-

licity Manager of Paramount’s
Capitol Theatre, Melbourne,
replacing Len Peuleve, who re-

turns to Head Office for special

advance exploitation work on
the Paramount DeMille spec-

tacle, “The Sign of the Cross".

Mr. Kennebeck will operate

under the supervision of james
L. Thornley.

IT’S IN THE AIR .

.

“PARAMOUNT FOR 1933 ”.
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Our Bacli Page bf Front Page IMews

THE Paramount Hollywood

studios are at present working at

full product' on speed. . . Six pic-

tures are in actual shoot'mg . . .

7 hey are, “She Done Him Wrong"
(and after you see Mae pf est m
“Night After Night" you w'dl be

watch'mg intently for this one )

,

“Luxury Liner”, “Hello Every-

body", “The Mysterious Rider",

“The Queen Was in the Parlor
'

and “K'lng of the Jungle"...

Once again Charlie Ruggies has

been cast for a featured role in a

Chevalier picture... Seems like

Maurice just can't get along without

the genial Charlie. . . Yes Charlie's

in “The Way to LoVe” and so is

Edward Everett Horton, another

funster who scores a positive hit in

“Trouble in Paradise”... Billy

Sunday says that Mae West would

be a sensation in the pulpit. . .To

which we remind Billy Sunday that

Mae West would be a sensation

anywhere . . Randolph Scott

who has made such a hit in Para-

mount Z.ane Crey's, has been cast

as the leading man in the Kate

Smith picture formerly titled “Moon
Song” then “Cheerful' and now

. . .for your information . . .“Hello

Everybody” . . .Paramount will film

another Theodore Dreiser novel m
“Jennie Cerhardt” for which Syl-

via Sidney and H. B. Warner have

been cast. . . Mack Senneit has

signed on the dotted line, Helen

Madison. Olympic swimming cham-

pion, who will probably be the first

Mack Sennett bathing beauty who

can really swim.

Personalities

M ick Stanley of h.o.

Despatch Dept., is at

present vacating on the sands

at Terrigal.

Miss Flo Smith of the H.O.

Examining Dept., is spending her

annual holiday at home and surfing

on the local beaches.

Miss P. Adler leaves on a

week’s vacation on Friday

night. Surfing at Manly seems

to be Pauline’s only fancy this

year.

Adiss P. Mart of H.O. Accounts

returned to her desk last week look-

ing well after a very exciting holi-

day at the Blue AJountains.

After the drawing of the

State Lottery last week, we
noticed a very bright smile in

the N S.W. film room. All

indications proved that the

Cods of Chance have at last

turned to Paramount.

Mr. and Mrs. S. H. Craig and

family of Wellington leave this

week for The Mount, Tauranga,

where then intend to spend a fort-

night's holiday.

Also on vacation from the

Wellington office are Alberta

Fitzgerald, caravanning, and
Wilfred Smeaton. picking nip-

pies for bait at White Rock.

We offer double congratulations

to Vic. Butler of Melbourne—
firstly on his recent engagement to

Miss Jean Vickers, and secondly on

his success in his final Accountancy

Exam.

A d. sales Quota certainly

caught the boys napping
last week . . . not a single

branch was successful in reach-

ing it. . . We are therefore

looking forward to at least 50
per cent, increase this week. . ,

A new policy of one-colour

Couriers for all Extra Special

productions is being inaugu-

rated, commencing with
“Blonde Venus’’ and “Trouble
in Paradise’’ ... It will be the

most attractive one-colour

courier ever handled by any
Exchange, and will fill a long

felt want by live-wire exhibi-

t-ors who realise the importance
of courier advertising . . . The
Dopular three-colour courier

will still be handled on all

Extended Season productions

. . . more about this by memo.

Sydney exhibitors, I feel sure, are

rejoicing . . . and why not?

Baden Abotomey has achieved his

ambition of selling 1 00,000 three-

colour “Movie Crazy” couriers. . .

which means that showmen now
stand a chance of leaving the build-

ing without being loaded up like a

Christmas tree. . . Yes, Baden's

total has reached 101,000, and he

is now aiming at 150,000. . .

Here's hoping you are successful,

Baden.

Max Lovett, Assistant to

Baden Abotomey, has turned In

an order for 100 (3in. x 4in.)

medallions . . . sold to an exhi-

bitor as a medium for boosting
matinee attendances.

Country of origin—Australia. Wholly set up and printed by The Market Printery Ltd., 372a Pitt Street, Sydney.
Published by Paramount Film Service Limited, of Reservoir Street, Sydney.
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This is the time to forget pictures with a past,

and to concentrate on pictures with a future.

Statements published from time to time in “Punch”
and other publications that 1933 will be Para-

mount’s year are not based on faith alone, but

on positive facts . . . definite knowledge of the

herculean effort our Production Department is

making, and actual evidence of product finished and
ready for prompt release.

At least one dozen of the new pictures for

1933 have been previewed with exceptionally grati-

fying results. It is my duty to transmit this faith

and knowledge to you boys out in the field. It is

your job to translate this faith and knowledge into

action . . . selling and showmanship action.

Regardless of what economic changes the new
year brings, one thing is sure; the public will con
tinue to spend its money for the good pictures that

are vigorously advertised and shrewdly merchan-
dised. You can depend upon it!

The only way to ensure for Paramount and
for yourselves the return of prosperity . . . the only

way to realise the full revenue possibilities of the

big attractions you will get in the next twelve

months is to concentrate on each one individually

every ounce of ability and energy and resourceful-

ness that you can possibly muster. 1933 will be
what we make it! LET’S CO!!!
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Managing Director

Published every Wed
nesday by Paramount
Film Service Ltd.,

Head Office, Sydney,
Australia, in the

interests of the Para-
mount organisation in

Australia, New Zea-

land and the Par East.

Reg Kelly—Editor.
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JOHN E. KENNEBECK and

the carious departments under his

supervision are at present working at

high speed on the preliminary cam-

paign for "The Sign of the Cross”

... You can look to some sensa-

tional showmanship executed on this

picture. . . Congratulations are in

order to Hermann "Pop” Flynn

... The advance bookings at the

Sydney Prince Edward are heavy

for Ernst Lubitsch's "Trouble in

Paradise which commences a sea-

son to-day. . . According to

advance reports, "A Farewell to

Arms is one of the most powerful

productions we have ever made. . .

Mr. Clark, who has just seen the

picture at a pre-censorship screening

is most enthusiastic regarding its pos-

sibilities. . . "Its dramatic human
appeal is tremendous” he says. . .

Bob White's mammoth tie-up with

a manufacturing house on frocks

worn by Paramount players is now
being operated successfully in Syd-

ney, Melbourne and Brisbane on all

specials... Paramount is STILL
the greatest name in show business.

THINK IT OVER.

EARNS RIGHT
TO TITLE.

“POP ” FLYNN BECOMES A
DADDY.

ON Satur-

day morn-
ing last, Janu-

ary 21, Her-
m a n n E.

Flynn, Para-

mount’s Ad-
V e r t i s i n g
Manager, but
known to
everybody in-

side and out-

side of Para-

mount as “Pop”, found a very

good use for the Christmas
cigars which he had refused to

smoke himself. That day,

January 21,1 933, will go down
in history as the birthday of

Yvette Elva Flynn. For your
information, Mrs. Flynn, for-

merly a Paramounteer, and the

baby are doing nicely, whilst

Pop is as well as can be

expected.

TROUBLE IN

PARADISE \

OPENED MELB. CAPITOL
SATURDAY—PRINCE
EDWARD TO-DAY.

The Ernst Lubitsch produc-

tion, “Trouble in Para-

dise”, which Mr. Clark wrote
in the last issue of “Punch” as

“One of the smartest pictures

ever made by Paramount”,
commenced an extended season
at our own Capitol Theatre,

Melbourne, last Saturday. Jim
Thornley wires that the picture

had a splendid opening, and he
predicts a good season.

“Trouble in Paradise” is

scheduled for its Sydney pre-

miere at the Prince Edward to-

day. The management of this

de luxe house are 100 per cent,

enthusiastic regarding the pic-

ture.

You can look to “Blonde Venus” as being one of the biggest dramatic smashes
produced in some time. Herewith are pictured Marlene Dietrich and Cary

Grant, who both score positive hits.

THERE’S PLENTY OF PUNCH IN THE BLUE RIBBON BUNCH.
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...The Sweetest Love Story

FAREWELL
W ARMS”

"'THE greatest love novel written by any

living author."... such was the unanimous

opinion on Ernest Hemingway's "A Farewell to

Arms". And now Paramount brings this sen-

sational novel to the screen, making a master-

piece. . . a picture that will go down in the

history of the cinema as the greatest and sweetest

romance of them all. Cary Cooper as the

gallant officer and Helen Hayes as the British

nurse are the two lovers.

. RETROSPECTIVE

F
ourteen years ago the

great war ended, but not

before it had touched the

homes of millions.

Men are made to fight.

Since history began it has al-

ways been that way. But
woman, Cod made woman to

love, to be loved, and to live

away from the horrors of

bloodshed. Yet this war did

not stop with men. It went
into the homes and brought
forth the flower of woman-
hood. The sisters, daughters
and sweethearts of the men
who were giving their life’s

blood for a Cause. It took
them into the disillusioning

precincts of brutality. Into the

maw of death and horror. Is

it any wonder that their hearts

went out to these maimed and
stricken men; men who though
not wounded physically, were
wounded in spirit and soul.

Such is the story of “A Fare-

well to Arms”. A story of a

great love which came to a boy
and girl grown sick with war,

grown tired of its never-ending
continuity. Catherine Barkley

was only a woman. A young
woman. A beautiful woman.
A girl who had seen her sweet-
heart go out; into the war,

wearing his uniform with a

swank and pride, going to save

the world for the world, just

as hundreds of other women
had kissed their loves good-bye
—hoping as hundreds of others

that her man would come back
safely, a hero.

Crown tired of waiting

through the terrible days that

followed she joined a hospital

unit. At last she found him
. . . a shell had blown him to

bits. There was nothing left

to mother—nothing left to

nurse—nothing left but the

horror of it all, the futility of

living, and a memory of what
might have been.

So, we find her. Carrying on
at the front. There she met her
man. Not a wonderful man.
just a boy from America, sub-
mersed in the tragedy of war,
trying to forget in the depths
of a wine bottle. Woman to

him were something to be
taken for the asking.

But Catherine Barkley
changed that. The very inno-

cence of her sweet surrender
that night under the stars

touched something in this

handsome Lieutenant of the
Ambulance Corps that had lain

dormant, something fine that

he had kept hidden in the
recesses of his heart. And so

a great love was born. A love

as sweet and enduring as time
itself, a thing of beauty, of life,

snatched from the crucible of

a man-brewed hell to live on
in testimony of Cod’s will.

ITS IN THE AIR... “PARAMOUNT FOR 1933”
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JUST another mention of Cary

Cooper's next, "Fly On” . . .

an aviation story by John

Monk Saunders, who, it will

be remembered, was respon-

sible for the story of "Wings” and

another air success “War Brides”

. . . George Raft is also promin-

ently cast in this picture . . . thinking

back, one is reminded of the fact

that Cary Cooper has appeared in

several aerial productions, all of

which have proved to be positive

successes. . . Let’s hope Cary can

continue the good work. . . and why
shouldn't he. . . Announcing a new
one, Fredric March will have the

male lead opposite Claudette Col-

bert in “The Queen Was in the

Parlor” . . .
and still another which

may of course be a long way off is

“Shoe the Wild Mare” . . . the

novel has been purchased by Para-

mount from that well known novelist

Cene Fowler. . . Kubec Clasman,

who had previously prepared a dra-

matic version of the book for the

stage has been appointed to handle

the adaptation for the screen ver-

sion . . . Billy BeVan replaces

George Barbier in the cast of

“Luxury Liner” . .
.

Nancy
Carroll and Frances Dee have

been cast for leading roles in

filmisation of Lawrence Hazards’

play, “The Good Thing” . . . Nor-
man Taurog has been assigned

director. . . something to look for-

ward to in “If 1 Had a Million”

will be a lecture of 300 words with-

out a break from Mary Boland, and

Charlie Ruggles is the lectured one.

Personalities

H arold hiccins of the

H O. Art Dept., is at pre-

sent vacationing at Cosford.

Tennis and swimming will

occupy Harold’s time.

Johnny Tauchert of the H.O.
Customs Dept., is holidaying on

Sydney’s beaches.

Len Jones, of the H.O. Ad.
Sales Dept., accompanied by
his wife and youngsters, is at

present residing at Ettalong

Beach on his annual holidays.

Len anticipates a very enjoy-

able holiday.

Miss Griffin of Accounts Dept.,

Brisbane, is having a fortnight’s res-

pite from work, which is being spent

at Armidale, N.S.W.

Miss Stuckey and Miss Gib-

son of the Brisbane Branch, are

both watching the Test
matches very closely, as it ap-

pears they have put the family

plate on their respective sides.

Bill Blood and Jack Edwards
both returned to the “Tropics” after

a fortnight’s holiday in Sydney.

Mr. Hilbourne of the Auck-
land Despatch Department is

on the sick list—having a

minor operation to his jaw.

Miss Walker of the Auckland

branch has just received word to the

effect that she has passed her Royal

Academy of Music Examination.

HAIL—
“THE SIGN OF THE

CROSS”

Otto DOEPEL again comes
into the limelight with the

best Ad. Sales order of the

week ... It’s becoming a habit

. . . Otto’s latest sale is to the

Majestic Theatre, Auckland
for “Sporting Widow’’ . . .

Here are the quantities:— 8 x

6s, 3 X 3s, 4 X Is, 50 Daybills,
|

2 slides, 3 sets 8x10 photos,

2 sets 11 X 14, 2 sets 1 4 x
17 and 2-22 x 28 photos.

George Hayes, of Launceston

Branch, is responsible for a rather

novel advertising medium for Para-

mount stars . . . He has arranged for

a weighing machine company in

Tasmania to use our half-column

Star Head Blocks on the reverse

side of the weight cards. . . quite

a weighty idea.

Reports from the branches
regarding our new one-colour
couriers are very pleasing to

note . . . Albert Nicholas, Mel-
bourne Ad. Sales Manager,
states that he is certain of plac-

ing immediately 10,000 and
should be able to increase this

quota at an early date . . . while ‘

Baden Abotomey has already

sold 10,000 to the Prince

Edward Theatre.

/ have just seen the first pulls of

our new one-colour couriers for

“Trouble in Paradise”... and
“Blonde yenus” . . . Samples will

be forwarded you this week. . .

bring these couriers under

the notice of all live-wire showmen
. . . they are certain to sell like the

proverbial hot cakes. . .

Country of origin—Australia. Wholly set up and printed by The Market Printery Ltd., 372a Pitt Street, Sydney.
Published by Paramount Film Service Limited, of Reservoir Street, Sydney.
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' economic conscience of Hollywood has been aroused,

and to-day the motion picture studios are making better

pictures with an efficiency and economy that we have never

seen before in this industry. The policies which were adopted

early last year are beginning to bear fruit. These policies

were brought into force when our executives served notices on
stars, directors and studio personnel that the Paramount

organisation was an institution that stood for certain standards

of entertainment atid that this institution was bigger than any

single member or group of ir'embers in it.

Since then greater progress has been made by our Studio

executives in carrying out these policies. Players whose box-

office drawing power was largely in their own imagination have

been replaced by fresh eager personalities that fit better into

Paramount’s plans for the making of better pictures. Directors

who had lost freshness and brilliance in their treatment of

stories have been dropped, and in their places are young men

who have the new modern manner of screen-story telling which

the public wants. But above all. Paramount has built a. pro-

ducing organisation at the studio which is young, resourceful,

new in its viewpoint and keen in its showmanship.

To-day the production of motion pictures rests upon as

efficien; and sensible a foundation as that of any other business.

Never before have we in Australia been receiving such fine

productions from the Studios as we have received this past

six months, and plans for future pictures make it obvious that

this high standard will be raised even higher.

»S< Litntg n Ilf ririiiiMtmiiin
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Published every Wed-
nesday by Paramount
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Australia, New Zea-

land and the Par East.
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READ and digest every line of

"The Sydney Morning Herald's"

marcello us criticism on "Trouble in

Paradise" published on this page of

"Punch" . . . There is no doubt

that this rave is the best that this

newspaper has given any motion

p'lcture for months . . . and the pic-

ture is still singing along on its

merry way at the box-offices of both

the Sydney Prince Edward The-

atre, and our own Capitol Theatre,

Melb ourne ....

"A Farewell to Arms" wdl most

likely be the next into the Sydney

Prince Edward, whilst Dietrich's

"Blonde Venus" arid "If I Had a

Million" with the lengthy all-star

cast are definitely booked as a

double feature bill as the next sea-

son for the Melbourne house. . .

Money pictures are still arriving

one after another from the studios

in an unbroken line. IVe in Head
Office have just seen "Evenings for

Sale" with Sari Maritza, Herbert

Marshall and Charlie Ruggles and

also "Hot Sat urday" with Nancy
Carroll and Cary Crant . . . they

are both box-office honeys. . .

And Paramount is still the

greatest name in show business. . .

SYDNEY MORNING HERALD ”

RUNS LENGTHY RAVE ON
"TROUBLE IN PARADISE”

The SYDNEY MORNING HERALD ', noted in Australian

journalism for its candid film criticisms, published a half

column of praise for “Trouble in Paradise” in their issue of

Monday, January 30 . This criticism is probably the most flatter-

ing that this newspaper has run in its columns for many years.

“Punch” has pleasure in

publishing herewith some of

the excerpts from this marvel-

lous criticism ;

—

Ernst
has

many
pro-

Lubitsch

directed

sparkling

diictions for the

screen, but

never one so

brilliant as

‘Trouble In Paradise.’...
“.

. .‘Trouble in Paradise' is not

only a triumph of wit. but also a

triumph of urbanity. Not a word, not

a gesture has been over- emphasised.”

. . .This is much better work than

he has done in his last two musical

productions; and to compare with it

the maudlin obviousness of his ‘Bro-

ken Lullaby’ would be ridiculous.

There are no songs in ‘Trouble in

Paradise." Music is used only

in whimsical bursts now and then,

which buoy up the general mood of

the action. Lubitsch has chosen this

music with exquisite taste. He al-

ways seems to sense just the right mo-
ment at which to introduce it; just as

he shows remarkable sureness in pro-

portioning the dialogue to the visual

a.ction . . .

‘‘
. . The brilliance of the director

is shown in nothincr so clearly as in

the way he draws the fullest capabili-

ties from his actors.. Neither Kay
Francis nor Herbert Marshall have
done such splendid work before. . As
a rule. Miss Francis is charming, beau-
tiful, gracious, but rather obvious in

her style.
‘‘

. . . She looks ravishing. She
wears her elaborate clothes with the

greatest elegance. Every movement,
every word, has poise. Mr. Marshall
brings English polish and Eng-
lish impassiveness to the high-

est conceivable point. His speech
is music to the ear, so suave is every
inflection in it. The character is

breeding, cultural tradition personi-

fied. Yet. although everything is so

restrained, there never arises the
slightest suspicion of coldness or lack
of life. Miriam Hopkins brings a

fine sense of comedy to her role of
an aristocratic-looking pick-pocket;
and Charles Ruggles and Edward
Everett Horton are magnificent as a

pair of rivals for a beautiful lady's

hand. Quite apart from the dramatic
action, the settings of ‘Trouble in Para-
dise’ are a constant delight in their
highly modern, but not exaggerated
style.”

WEDDING BELLS.

FOR TWO POPULAR
PARAMOUNTEERS.

Of interest

to all Para-

mounteers is

the approach-
ing marriage
of Gladys An-
derson of

Head Office

Accounts to

Bill Goodhead,
accountant at

branch.

At a very pleasant gathering

of the girls and boys of Head
Office Accounts Dept, last Fri-

day, Mr. Sixsmith presented

Miss Anderson with a canteen
of cutlery as a token of esteem
and goodwill from the H.ead

Office staff. “Punch” wishes

the two popular Paramounteers
"all the best”.

THERE’S PLENTY OF PUNCH IN THE BLUE RIBBON BUNCH
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Charles Li'.ughton, the eminent Eng
lish actor, in the role of the terrible

Dr. Moreau in Paramount's “Island

of Lost Souls.”

‘MOVIE CRAZY”.

SUCCESSFUL AUCKLAND
RUN.

H arold lloyds "Movie

Crazy” has just com-
pleted a very successful season

at the Regent Theatre, Auck-
land, our correspondent re-

ports.

The season was one of the

best experienced at that popu-
lar de luxe house' for some
considerable time. The pic-

ture was exploited to the

limit; one of the big bets being

the screen test competition

which attracted hundreds of

entrants.

WINS HONORS.

According to Adelaide

picture fans, "Dr. jekyll

and Mr. Hvde” took honours
as one of the most popular

pictures screened in Adelaide
during 1932. This was oroved
by a competition recently held

by one of the leading week-
end papers.

19th BIRTHDAY
CELEBRATED.

AT PARAMOUNT
HOLLYWOOD STUDIOS.

The nineteenth birthday of

the Paramount Hollywood
studios was celebrated on

December 30. The Paramount
studios began their first

motion picture on the morning
of December 30, 1913, in an

old barn at Vine and Selma
Streets in Hollywood.

The production was "The
Squaw Man”, upon which
Cecil' B, De Mille called

"camera” nineteen years ago.

jesse L, Lasky and De Mille,

who recently returned to Para-

mount to make "The Sign of

the Cross", had organised the

film company a short time be-

fore in New York.

FARNUM CHOSE SALARY.
They decided to begin work

with "The Squaw Man”, in

which Dustin Farnum had
finished a starring tour. The
two posted 5,000 dollars each

and offered Farnum a third in-

terest in the organisation for

his services. He chose rather

to take a weekly salary. The
third partnership, therefore,

was taken up by Samuel
Coldwvn.

With the company's capital,

De Mille journeyed to Holly-

wood and rented a citrus

grove, half a block from what
now is the business centre of

the film city. The barn on
the small ranch became studio

headquarters. It housed all de-

partments. When Lasky came
to Hollywood, a small room in

one end was joint office for

himself and De Mille. Their

secretary was a Hollywood girl,

.''tella Stray, who is to-day head
bookkeeper of the studio.

Ptettv Sylvi." Sidney as a geisha girl

in “Madam Butterfly”. Cary Grant
and Charlie Ruggles are also in the

cast.

DOUBLE BILL.

FOR MELBOURNE
CAPITOL.

M r. CLARK announces that

the two big specials, "If

I Had A Million”, with its gal-

axy of stars, and "Blonde
Venus”, starring Marlene Die-

trich, will provide the next

show for our own Capitol The-
atre, Melbourne, following the

present successful season of

"Trouble In Paradise”.

DIRECTOR NOW ACTS.

Oscar Apfel, stage actor and
director, was hired to aid De
Mille in direction and scenario

work. During the past few
years, he has acted in nu-
merous Paramount pictures.

When Paramount moved its

studios to the present site on
Marathon Street, the old barn
was transported to the new
location, where it now occu-
pies a place of honor among
the new structures.

IT’S IN THE AIR... “PARAMOUNT FOR 1933 ”
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Judging from

latest infor-

mation received

from the Studios

it is evident that

the production

field is work-

ing at top speed

. . .
particularly

the casting office

. . . Here are the

latest castings

. . . Sylvia Sid-
Svlvia Sidney. '

,/ .•,»
^ ney in the iiile

role of "Jennie Cerhardt" . . . that's

Theodore Drieser's novel m case

you didn’t know. . . Jack Oakie in

"The Eagle and the Hawk" with

Cary Cooper and Ceorge Raft . . .

"hly On" Was the original title

. . . while We are on the subject of

title changes "The Queen H as ;n

the Parlor” has now been changed

to "Tonight is Ours” with of course

the same cast. . . that is Fredric

.March and Claudette Colbert. . .

Another Change is "Ruby Red” to

"She Done Him Wrong” . . . and

now for further castings, Stuart

Erwin and Wynne Cibson for

"Crime of the Century” . . . Alice

White, Rivienne Osborne, John

Halliday, C. Aubrey Smith, and

Veree Teasdale for "Luxury Liner”

with Ceorge Brent and Sari Maritza

sharing leading honors. . . that

should just about complete the cast

of this picture, so production should

be shortly under way. . . Those so

far named for "She Done Him
Wrong” are Mae H'esl, Noah
Beery, David Landau, and Dewey
Robinson

.

Fersonalities

OWEN COODLAND of Head
Office is at present residing

at the Blue Mountains on his

annual Leave. Believe it or

not, golf will be the main at-

traction.

Bill Worsley, the Lancashire

cricket critic is at present having a

short respite from work. Bill in-

tends to study cricket records for a

defence against the well known H.
O. Squadron.

Bill Hagon of the Melb
Ad. Sales Department is spend-
ing his fortnight's vacation

looking over his old home
town.

District Manager Claude Hen-
derson, and Branch Manager Bert

Kelly of the Melbourne office are at

present on an extensive sales drive

through the Western Districts of

I' ictoria.

Reg Pollard, house manager
of Paramount’s Capitol The-
atre, Melbourne is at present

spending his annual vacation

in Sydney.

Henry Quincey, Brisbane Ad.
Sales Manager, is at present on his

annual holidays. iMiss Hamer is

holding the fort during his absence.

Albert Hodges, of the Bris-

bane Accounts Dept., is also

having a fortnight’s respite

from work. Albert is spend-
ing his time canoeing and fish-

ing.

Douglas Bliss is a newcomer to

the Brisbane Branch.

Baden Abo-
tomey, Sydney
Ad Sales Man-
ager, has re-

turned two
excellent Ad
Sales Orders
for “Movie
Crazy . . .

They were
taken from
suburban
showmen . . .

B.den Aboton-.cy.

being I X 6s, 4 X Is, 100 Day-
bills, 6,000 Couriers, Slides.

Photos, Cut-outs, Oil Paintings
and Trailer . . , the second,
order covering 1 x 6s, 3

X Is, 75 Daybills, 1,000
Couriers, Slide, Photos, Ster-

eos, 500 Animated Specs and
Trailer . . . which proves con-
clusively that there is always
good business to be picked up
by those who have the initia-

tive to go after it.

Henry Quincey, Brisbane Ad.
Sales Manager, has been chasing

extra business and getting it ...

items sold to exhibitors above their

usual standing orders were 2 x 24
sheets, 1,500 Specs on "Movie
Crazy”, and 3,000 three-colour

Couriers each on "Love Me To-
night” and "This Is The Night”.

W. Bignell, Adelaide Ad
Sales Manager, is responsible

for some splendid sales of 24-

sheets to his first release house
. . . His recent sales were seven
for each, “Night of June 13”,

“Devil and the Deep” and
“Lady and Cent”.

Country of origin—Australia. Wholly set up and printed by The Market Printery I.td., n72a Pitt Street, Sydney.
'Published by Paramount Film Service Limited, of Reservoir Street. Sydney.
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WE HAVE THE GOODS!

Those four words sum up the whole thrillinor story that

Paramount has been effectively broadcasting to the trade and
the public for the past six monihs. Our Production Depart-

ment may well look upon the first three months of their

1932-33 schedule with a sense of genuine achievement.

We have the goods! Big names—Chevalier, Dietrich.

March, Colbert, Hopkins, Laughton, Gibson.

Hit Pictures: “If I Had A Million”, “Blonde Venus”,
“Trouble in Paradise”, “Love Me Tonight”, “Night After
Night”, “Evenings For Sale”.

Great Directors: DeMille, Lubitsch, Von Sternberg,
Mamoulian, Taurog, McLeod.

Now the studios have given us “The Sign of the Cross”—
the greatest picture that Param.ount has produced during its

19 years as the leading film producer in the world.

Shortly we can look forward to seeing “Madame Butter-

fly”, “The Island of Lost Souls”, “To-night Is Ours”, and
“Lives of a Bengal Lancer”. What more can we ask for?

Ptoperly merchandised, this schedule will carry Paramount
to its highest level of production prestige. If every Branch
will continue to intensify its selling efforts and make intelligent

and profitable use of its showmanship power, 1933 will go down
in tbc Paramount records as “Paramount’s Paramount Year.”
It’s up to you.

V~\ ’

I

Managing Director.
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"Trouble in Paradise" is STILL
proving the biggest attraction in

months at both the Sydney Prince

Edward and our own Capitol in

Melbourne . . . You can look for

something right "out-of-the-box”

in the elaborate "Sign of the Cross"

press sheet which is at present in

the process of publication . . . Her-

mann Flynn is making a great job

of this one, which will be

undoubtedly the biggest and best

press sheet ever produced in this

country . . . And you can Watch also

for advance proofs of the big ad.

campaign for this picture . . . "A
Bedtime Story" is the title of Che-

valier’s next, which Was formerly

titled "The Way to Love "
. . . Is it

a snappy title ... or is it a snappy

title .^ . . . Carole Lombard is the

leading lady. . . "Blonde Penus",

starring the alluring Fraulein Die-

trich will be the next picture for

the Melbourne Capitol following

"Trouble in Paradise” . . . Also set

for that house is "If I Had a Mil-

lion” to follow the Dietrich season

... It was previously announced

in "Punch" that those two pictures

would make a double bill, but this

Was an error for which the editor,

the printer, the sub-editor, and the

editorial staff of "Punch" accept

full responsibdity, and all most

humbly apologise to you . . . our

dear readers. . . The Head Office

staff were treated to a screening oj

"The Sign of the Cross” on Tues-

day night at the Little Paramount

Theatre. . . The entire staff Was

100 per cent, in their enthusiasm in

acclaiming it the greatest picture in

years. . . Just to remind you. . .

that Paramount is STILL the

greatest name in show business.

SNAPPY TITLE FOR
CHEVALIER’S NEXT.

“A Bedtime
Story” will be
Maurice Che-
valier’s next
Para m 0 u n t

starring
vehicle.

A human
interest story

of a playboy

and a waif

whom he
takes to raise, "A Bedtime
Story” will return Chevalier to

the type of heart-tugging pic-

ture which served to introduce

the international star to the

screen when he made “Inno-

cents of Paris”. Norman
Taurog will direct, and Carole

Lombard will play the feminine

lead.

THERE’S PLENTY OF PUNCH IN THE BLUE RIBBON BUNCH
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“ TROUBLE IN

PARADISE ’’

PROVES BIGGEST SURPRISE
PICTURE IN YEARS.

The Ernst Lubitsch produc-
tion, “Trouble in Para-

dise’’ is still packing in the
cash customers four times
daily at the Sydney Prince Ed-
ward, proving that it is one of
the biggest surprise pictures in

years.

STOP PRESS:

H.O. STAFF WITNESS “THE SIGN OF
THE CROSS ”.

I
INDOUBTEDLY the most enthusiastic audience^ to congregate in the Little Paramount Theatre

was experienced in Head Office last night, when Mr.

Clark presented the company’s spectacle, “The Sign

of the Cross” to the Head Office staff. With practi-

cally every member of the staff present, it was truly

a gala night, and although the little theatre was some-
what cramped, every one of those present, unani-

mously declared the production Paramount’s best.

ATTRACTIVE NEWSPAPER ADS.

FOR “THE SIGN

OF THE CROSS”.

P
reparations are weii

under way for the special

advertising campaigns for “The
Sign of the Cross”. The ad-

vertisements are now being

prepared by Hermann E. Flynn,

Paramount’s Advertising Man-
ager, under the direction of

John E. Kennebeck, and will

offer the widest range ever

made for one picture.

Not only will there be many
of national appeal, but the
advertisements for the use of

theatres and road show units

will range from teasers and
single column size to six full

columns. These have a distinct

appeal and their attractive de-
signs and selling copy are in

fine keeping with the picture.

Each of the theatre advertise-

ments have a different angle of

the picture as the selling point,

and as a whole, comprise the
most complete advertising
campaign offered by an ex-
change for the theatre.

This remarkable picture is

the topic of conversation every-
where in Sydney. Mr. and
Mrs. Public are not only talk-

ing about it, but they are flock-
ing along to the Prince Edward
in huge numbers, standing for

hours in queues to obtain good
seats, and liking it. This
sparkling cinematic cocktail
has literally taken Sydney by
storm. It is doing business
which has astounded even the
most optimistic of box-office
judges.

“Trouble in Paradise” is now
in its third triumphant week.
Good seats for weeks ahead
are at a premium . . . definite

proof that the picture is set

for a good lengthy season.

IT’S IN THE AIR... “PARAMOUNT FOR 1933
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Our Bach Bage bf Front Page IVIevrs

George Raft.

Now get set

for some brand

new information

... the Neto

Year production

activities are to

hand, and con-

tain some rather

Interesting cast-

ings and title

changes. . . The
New Year was

ushered in with

‘"The Story of

“A BedtimeTemple Drake'

Story", "Pick-Up” apd “Under
the Tonto Rim "

. . . Miriam Hop-
kins and George Raft are an-

nounced for "The Story of Temple

Drake", this title is tentative, so

that a change is likely. . . "A Bed-

time Story ', is Chevalier’ s next

.

. .

and you Will read more on this

one elsewhere in this issue . . .

"Pick-Up” will feature Sylvia Sid-

ney and Cary Cooper on B. P.

Schulberg’s programme, while Kent

Taylor has the lead in Zone Crey’s

"Under the Tonto Rim”, which

you may remember was produced

by Paramount in the silent days . . .

Continuing in Work are "The

Accused IVOman" with Nancy

Carroll and Cary Grant. .
. you

have already had the pleasure of

seeing this delightful Combination

in "Hot Saturday" . . . "Good
Company" and "Strictly Personal”

are two more new pictures to have

entered production.

Personalities

M ISS BELL of N.S.W. ac-

counts is at present on
vacation with friends at Manly.

C. Donaghey of N.S.W. Ac-
counts is spending his annual Vaca-

tion mending punctures en route to

Bunnerong Valley.

Bill Hagon of Melbourne
Branch is at present on his an-
nual leave in Sydney. Bill is

spending most of his time re-

newing old friendships.

Harry Massina of the Melbourne

Despatch Department is spending

his annual Vacation touring Victoria

on a push-hike.

Freda Mardell, of the Mel-
bourne Branch has been trans-

ferred to the Capitol Theatre
for a fortnight to relieve Joan
Casey, who is spending a holi-

day in Sydney.

Miss N. Tate will carry on the

good work in the Adelaide Ac-
counts Department during the

absence of Mr. Coodbead, who is

in Sydney to be married.

Beth McGregor of the Wel-
lington office has the honour
of being the first girl to ascend
the Pinnacles of the Tararua
Range. Not without mishap,
however. Beth sustained
severe bruises as the result of

falling some three-hundred feet

from a saddle of the range, but
undaunted, she pluckily re-

gained the last ground and
completed the trip in good
time.

THE best Ad. Sales order re-

ceived this week was
taken by Charlie Hale, of Syd-
ney Branch, and covered the
undermentioned material for

“Love Me Tonight”, which
was sold to an exhibitor at
Lithgow:— 1 X 24s, 1 x 6s, 2
X 3s, 2 X 1s, 50 Daybills, 1,000
three-colour Couriers, Slides,

Photos, Stereos and Trailer.

Excellent reports in regard to our

r ew one-colour Courier are still be-

ing received from Ad. Sales Man-
agers. . George Hayes, of Laun-
ceston, advises that he is able to

place 4,000 for all pictures on
which they are prepared.

The animated specs, novelty
available on “Movie Crazy” is

still finding ready sale to
showmen ... A splendid sale

of 4,000 was made by Otto
Doepel, Advertising Manager
in Wellington, while Andre
Olsen, Manager of Batavia
branch, was successful in mak-
ing a sale of 2,000 to his first

release house.

It is certainly pleasing to note-

the orders of 6 x 24 sheets each
on "Lady and Gent", "The
Vanishing Frontier" and "The
Broken Lullaby", which have just

been received from Ron Lawn, Ad.
Sales Manager of Perth branch. . .

These 24-sheel orders are the first

in a long time from Perth branch

. . . Here's hoping that they will

be a regular>Jealure in Ron's future

orders for all releases.

Cauatry of origin .Australia. Wholly .set up and printed by The Market Printery Ltd., .il72a Pitt Street Sydney.
Published by Paramount Film Service T.imited, of Reservoir Street, Sydney.
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FOR 1933

Pledged on meeting the current programme of

“full steam ahead” for the best pictures that studio

facilities and new discoveries can offer. Paramount

is again geared to excel its past high standard in

the delivery of select Product for 1933.

Despite troublous times and the necessity for

reorganisation of studio activities. Paramount is

well ahead of fulfilling its 1933 pledge with a

schedule of twenty-four pictures already completed,

sixteen in production and at least twenty-two in

preparation.

The Product already completed, in such

examples as LOVE ME TONIGHT and TROUBLE
IN PARADISE will forcefully prove Paramount’s

undeniable leadership. One fine picture has fol-

lowed another, each injected with every possible

angle of box office attraction.

In addition, Paramount points with pride to

the prize of all roadshows, THE SIGN OF THE

GROSS, which will have its grand premiere at

Easter time.

Managing Director.
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‘‘A WOMAN’S REACTION TO
‘ THE SIGN OE THE CROSS ’ ”

L
ast week Mr. Clark screened ‘The Sign of the Cross” for

the staff in Head Office, and, as we have previously

reported in “Punch”, the general reaction to this picture was
1 00 per cent.

Up to that time, however, the picture had only been wit-

nessed by men. This was the first time that an opportunity

was given to obtain the woman’s view point. Published here-

with are just a few of the genuine criticisms from some of the

girls in Head Office who saw the picture:

—

THE Josef von Sternberg-Mar-

lene Dietrich production, “Blonde

yenus" opened to great business at

our own Capitol Theatre, Mel-

bourne on Saturday according to

a wire received from General Mana-

ger, Jim Thornley . . . Interstate

Branch AJanagers recently spent a

few days in Head Office where

they witnessed some of the hit pic-

tures lined up for early release . . .

The boys have returned to their res-

pective Branches more than ever

convinced that the good old Para-

mount mountain has indeed become
a blazing volcano of hits . . . Check
up on the latest line up of Para-

mount's 1933 productions already

completed or in production which

is published in this issue of “Punch"
and you too will be convinced that

Paramount has the goods . . .

George Nacard is in Perth getting

some splendid publicity with the

“Big Broadcast” recordings over the

B. class radio stations. . . George
has also shown a keen publicity

sense by forwarding every exhibitor

a personal letter on Paramount's

break in the 1932 Academy
Awards. Paramount is STILL
the greatest name in show business.

THINK IT OVER.

“It's superb . . . Another master'

piece credited to the name of Para-

mount.”
N. A. EMPSON.

“Without a doubt the greatest pic-

ture that has ever been made” . . .

CLEO ANDREWS.

“It is even more marvellous than
‘The Ten Commandments’, and is

another triumph for Paramount.”
EDIE RALFS.

“It is the greatest illustration of

Christian faith ever depicted.”

JOY HERBERT.

“It is gratifying to know that such
an outstanding production belongs to

Paramount”. . .

PAULINE ADLER.

BEST ACTRESS’ PERFORMANCE OF 1932.

The dazzling Helen Hayes, winner of the Academy award, as she appears

in “A Farewell to Arms” opposite Gary Cooper.

THERE’S PLENTY OF PUNCH I N THE BLUE RIBBON BUNCH.
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OUR PRODUCT.

LATEST DETAILED
LIST.

EVIDENCE OF
PARAMOUNT’S

UNDENIABLE LEADERSHIP.

The line-up of Paramount’s

1933 Product already

completed is as follows;

—

“LOVE ME TO-NIGHT”, co-star-

ring Maurice Chevalier and jeanette

MacDonald; “TROUBLE IN PARA-
DISE”, featuring Herbert Marshall,

Miriam Hopkins, Kay Francis and

Charlie Ruggles; “THE BIG BROAD-
CAST”, featuring Stuart Erwin. Leila

Hyams and ^10,000 of talent;

“BLONDE VENUS”, starring Mar-
lene Dietrich with Herbert Marshall:

“IF I HAD A MILLION”, with Gary
Cooper, Wynne Gibson, W. C. Fields,

Alison Skipworth, May Robson, Char-

lie Ruggles and Frances Dee: “HE
LEARNED ABOUT WOMEN”, with

Stuart Erwin, Susan Fleming and Ali-

son Skipworth; “EVENINGS FOR
SALE”, featuring Herbert Marshall

and Sari Maritza; “HOT SATUR-
DAY”, with Cary Grant, Nancy Car-

roll and Randolph Scott: “NIGHT
AFTER NIGHT”, featuring George
Raft, Constance Cummings and Alison

Skipworth: “WILD HORSE MESA”,
with Randolph Scott and Sally Blanc,

a Zane Grey story; “UNDER COVER
MAN”, with George Raft, Nancy Car-

roll and Roscoe Karns: “MADAME
BUTTERFLY”, starring Svlvia Sidney

with Cary Grant and Charlie Ruggles;

“SHE DONE HIM WRONG”, with

Noah Beery, Mae West and Owen
Moore: “NO MAN OF HER OWN”,
with Clark Gable and Carole Lombard:
“THE DEVIL IS DRIVING”, featur-

ing Edmund Lowe, Wynne Gibson and
Dickie Moore; “THE SIGN OF THE
CROSS”, A Cecil B. DeMillc produc-
tion, starring Fredric March, Elissa

Landi, Claudette Colbert and Charles

Laughton: “THE BILLION DOLLAR
SCANDAL”, starring Robert Arm-
strong with Constance Cummings:
“HELLO EVERYBODY!”, featuring

Kate Smith, Randolph Scott and Sally

Blane: “ISLAND OF LOST SOULS”,
with Richard Arlen, Charles Laughton
and Leila Hyams: “KING OF THE
JUNGLE”, with Frances Dee, Buster

Crabbe and Ronnie Crosby: “TO-
NIGHT IS OURS”, with Frcdric

March, Claudette Colbert, Paul Cava-
naugh and Alison Skipworth; “LUX-
URY LINER”, featuring George
Brent, Zita Johann and Alice White,

Herbert

Marshall

Sydney’s New Idol . . .

His performance in

“Trouble in Paradise” has

placed him among the

top rank of box-office

favorites. Watch for

him in “Blonde Venus’’

and “Evenings For Sale.”

IN PRODUCTION.

The following pictures are

now in production:

—

“.A BED-TIME STORY”, starring

Maurice Chevalier with Carole Lom-
bard: “LIVES OF A BENGAL LAN-
CER”, with Frcdric March, Richard

Arlen, Clive Brook and Gary Cooper;

“CRIME OF THE CENTURY”,
featuring Wynne Gibson, Stuart Er-

win, Frances Dee; “CRACKED ICE”,
•^tarring the Four Marx Brothers;

“FROM HELL TO HEAVEN”, with

Carole Lombard and lack Oakie:

“A LADIES’ PROFESSION”. Ali-

son Skipworth, and Roland Young:
“ INTERNATIONAL HOUSE ”,

Peggy Hopkins lovce, Rudy Vallec:

“MURDERS IN THE ZOO”, Char-

lie Ruggles, Randolph Scott, Gail Pat-

rick; “THE MYSTERIOUS RIDER”,
a Zane Grey story with Kent Taylor

and Irving Pichel: “PICK UP”, with

Sylvia Sidney and Gary Cooper;
“STRICTLY PERSONAL”, featuring

Marjorie Rambeau, Dorothy Iordan

and Eddie Quillan: “THE STORY
OF TEMPLE DRAKE”, featuring

Miriam Hopkins, George Raft. Sir Guy
Standing; “STRANGE BEDFEL-
LOWS”, with Wynne Gibson and
Ricardo Cortes: “THE WOMAN
ACCUSED”, featuring Cary Grant,

Nancy Carroll: “THE SONG OF
SONGS”, starring Marlene Dietrich;

“BLONDE VENUS”.

SUCCESS IN MELB.

P
RECEDED by an impressive

advertising and publicity

campaign launched by Frank

V. Kennebeck, under the

supervision of Mr. Jim Thorn-
ley, General Manager of the

Melbourne Capitol. Para-

mount’s ‘‘Blonde Venus” cele-

brated its Australian premiere
at the Melb. Capitol Theatre
on Saturday last.

Frank Kennebeck’s cam-
paign was fully rewarded with
tremendous business, and the

picture was received as Mar-
lene Dietrich’s best.

Apart from Miss Dietrich,

Herbert Marshall and Dickie
Moore present delightful per-

formances, and with such a

favorable opening, a most suc-
cessful season seems assured.

“THE EAGLE AND THE HAWK”,
featuring Gary Cooper, Fredric March
and Jack Oakic; “UNDER THE
TONTO RIM”, a Zane Grey .story

featuring Kent Taylor: “THE LE-
GAL CRIME”, all-star cast, directed

by Charles R. Rogers.

IN PREPARATION.
Pictures in preparation at

the studios are as follows:

—

“ALL MY LOVE”, to feature Syl-

via Sidney and Cary Grant; “BODY-
GLTARD”, to star George Raft and
Carole Lombard: “COLLEGE HU-
MOUR”, starring Richard Arlen;
“ELEVENTH AVENUE”, with
Frances Dee and Gene Raymond
heading cast; “THE GREAT MA-
GOO", from the story by Ben Hecht
and Jean Fowler: “THE GLASS
KEY”: “HATTER’S CASTLE”, with
Sylvia Sidney, Fredric March. Frances
Dee and Charles Laughton: “IN FOR
A PENNY”, starring Robert Mont-
gomery: “THE LUSITANIA
SECRET”, to be directed by William
K. Howard: “SUPERNATURAL”:
“THE SHINING SHARK”, story by
Vicki Baum: “THE TRUMPET
BLOWS”, featuring George Raft and
Miriam Hopkins: “CURSE OF SUN-
KEN GOLD”, from the story by
Charles Furthman; “CHRYSALIS’’, by
Rose Albert Porter.

IT’S IN THE AIR “PARAMOUNT FOR 1933”
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Our Bach Bage bf Front Page IMeirs

In addition to

the new produc-

tions announced in

last week's issue

of "Punch" , still

two more pictures

have yet to be re-

ported . . . The
first is "From
Hell to Heaven"
with Carole Lom-
bard and Jack

Oakie, the second
Wynne G.bson.

At the

Too" with Charlie Ruggles and

Lionel A twill. . . As a reward for

her consistently good performances,

Wynne Gibson has been given a

new contract. . . Miss Gibson’s latest

appearance before the cameras was

in "Billion Dollar Scandal", which

incidentally is due here shortly, then,

previous to this, she has to her

credit "Night After Night", "Lady
and Gent”, "Strange Case of

Clara Deane” and “The Devd is

Driving” . . . "Crime of the Cen-

tury” will mark the commencement

of the new contract in which she

will be seen opposite Stuart Erwin,

with Richard Bennett and David
Landau. . . Here's something that is

indeed pleasing to report. . . Ad-
vance ticket sales for "A Farewell

to Arms” at the New York,

Criterion Theatre, where it opened

last week are greater than those for

“The Covered Wagon", which

proved to be one of the most suc-

cessful in screen history. . . Maurice

Chevalier has just concluded his

vacation in New York and has re-

turned to the studios to commence

Personalities
IM FLANNERY of H.O. Ad
Sales Dept., accompanied by
Jack Taylor, is vacationing at

Katoomba.

It is pleasmg to note that J. Cat-

ward of H. O. Despatch Dept., is

back at his desk after his recent

illness.

Lou Poliness, Accountant of

Melbourne Branch, is at pre-

sent holidaying at the Gipps-
land Lakes, where he intends

to play havoc with the wild
ducks.

Alma Becker is at present on a

short respite from Work. Wagga
seems to be the main attraction this

holiday for Alma.

Frank Deane of Head Office,

leaves on his annual vacation
on Friday. Accompanied by his

wife and David, the family will

spend two weeks on the sands
of Whale Beach.

his newest production "A Bedtime

Story” . . . Irving Pichel, long re-

membered for bis perform.ance as

the District Attorney in "An
American Tragedy" has been as-

signed a similar role in “The Wo-
man Accused” ... Just .. . for

your information.

“SIGN OF THE CROSS”
FIRST RELEASE. I

I

The Far Fast will have the

honor of the first release of “The
Sign of the Cross” in the Blue Rib-
bon Bunch territory. Andre Ol-
sen has booked the picture to open
on March 31 in Bata.via with full

road show presentation.

S
amples of the three-colour

Courier on “The Sign of
the Cross” have now been for-

warded to the Sales force.

Everyone will agree that it is

unquestionably our best courier
to date, and with such a colos-
sal production to back it up, I

am certain the sales, not only
on couriers, but every Ad. Sales
item, will treble those on any
production released in recent
years . . . This courier com-
pletes the most comprehensive
line-up of outstanding and
seat-selling Ad. Sales ever
made available to showmen . . ..

No Ad. Sales order will be com-
plete without a reasonable
quantity of these three-colour
couriers.

Max Lovett, Assistant to Baden
Abotomey in Sydney branch, has

been bolding the fort during Baden's
absence on film sales work. . .Max
has spent many evenings with subur-

ban exhibitors to the advantage of his

department . . . Among the extra

business obtained was an order for

1 00 small medallions.

District Manager Claude
Henderson, brought to Sydney
an order for six Gilded Lobby
Stands, which were sold during
his sales drive through the
Western district of Victoria . . .

This is certainly a splendid
sale, as, apart from the actual
profit on the frames, every
lobby stand sold becomes a

salesman for lobby photos.

Country of origin—Australia. Wholly set up and printed by The Market Printery Ltd., 372a Pitt Street, Sydney.
T^iiblished by Paramount Film Service Tiimited. of Re&ei'voir Street, Sydney.



THE SIGN OF THE CROSS
ROAD SHOWS.

A ll District and Branch Managers have been

advised that “The Sign of the Cross” will be

Paramount’s first Road-Show Picture this year. By

Road-Shows, I mean that the picture will b'^

handled individually on separate contracts and Ad
Sales order forms, a suppiv of which have gone
forward this week to all Branches. I also mean
that the picture will be exploited to the public by

advance men in the same gigantic way as that

previous Road-Show success, “The Ten Command-
ments”.

For the building up of these Road-Shows, New
York have given us a great start by sending us two
tons of the studio properties actually used in the

picture. The first Road-Show unit has been com-
pleted, and has been shipped to the Far East terri-

tory to take care of the premiere of that picture

in Batavia on March 31. The second Road-Show
unit will be dispatched shortly to New Zealand,
whilst other Road-Show units are already com-
pleted for Sydney and Melbourne.

Detailed description of the Road-Show units

will be found on another page.

“The Sign of the Cross” is our baby this year

Let's Co!

4DI-JH!ttll !l !!ff.}itEsrm 1

1

1 fi4ii !i

Managing Director

I’vililislied every Wed-
nesday by Paramount
Film Service Ltd.,

Head Office, Sydney,
Austr.alia, in the

intere.sts of the Pai’a-

nu)\int organisation in

Atistralia, New Zea-

land and the Far East.

Reg Kelly—Editor.
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FVERYTHINC is set for the

launchhig cf "The Sign of the

Cross” as the biggest Road Show
picture s nee those hey-hey days of

"The Ten Commandmenis” . . .

Four units, built up from over two
tons of studio properties, have al-

readu been completed for Sydney,

Melbourne, New Z.ealand and the

Far East . .
.

Bob White has

everything under way for the pull-

ing of one of the biggest showman-

ship stunts in a long while when the

chariot used by Fredric March in

the picture, will be driven from

Sydney to Melbourne for the pre-

miere of the picture . . .

The majestic s.5. "Lurline”

brought us a' boatful of thrills and

laughs in the prints of "The Island

of Lost Souls” and "She Done Flim

Wrong”, starring the sensational

Mae West ...

Andre Olsen of Batavia is the

first one in with an Ad Sales order

on "The Sign of the Cross” . . .

and what a pip . . . 24 thousand

couriers . . . twice the number ever

previously ordered by a Far Eastern

exchange . . .

Just to remind you . . . Para-

mount is STILL the greatest name

of the show business.

FOUR ROAO
SHOWS
READY.

“THE SIGN

OF THE

CROSS”.

“The Sign of the Cross” Road Sho;v Unit No. 4, sh:pDed to Batavia.

F
irst of Paramount’s road show No. 4 on THE SIGN OF THE
CROSS was shipped yesterday to Batavia, Java, where

Branch Manager Andre Olsen will use it effectively for the

premiere of that picture on March 31. Road Show units are

already completed for Sydney, Melbourne and New Zealand

for commencement of THE SIGN OF THE CROSS at Easter time.

Each Road

Show unit car-

ries two cases

of old Roman
properties as

used in the

making of the

picture. They
comprise seve-

r a I musical

lyres, a Roman
trumpet, cur-

ved scitimar,

glad i a t o r
' s

shield and tri-

dent, Roman
soldier’s uniform, one set of

colored pennants, a 40ft. gold

on black marquee banner, and

a huge velveteen hanging ban-

ner. Though the actual orig-

inal chariot used by Fredric

March in the picture is now in

Australia for use in Sydney

and Melbourne, a close dupli-

cate has been included in the

Road Shows for

the Far East

and N.Z.

Two tons of

Studio proper-

ties actually

used in the pic-

ture are now in

Australia to be

assorted among
the various

Road Shows.

They are sure

to create a pub-
lic sensation'

wherever dis-
Chariot used bv Fredric March

at present in Sydney.

played.

The premieres of THE SIGN
OF THE CROSS in Melbourne
and Sydney at Easter time will

be presaged by a big piece of

showmanship in the driving of

the original chariot with three

sleek black horses overland

from Sydney to Melbourne
from March 12 to April 8.

THERE’S PLENTY OF PUNCH IN THE BLUE RIBBON BUNCH.
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^1933 WILL BE

CRUCIAL YEAR’*,

SAYS MR. ZUKOR

M r. ADOLPH ZUKOR has

issued the following

statement via “Paramount
Sales News’’, the Department
of Distribution house organ:

—

“Nothing to-day would give me
gi'eater pleasure than to be able to

tell you that the battle is over, that

the clouds have lifted and clear

sailing lies ahead. Unfortunately,

in all honesty, I can't do it. We are

not children but men and should

face the facts squarely.

“The year that lies ahead of us

will probably be the most crucial

one in our history. Far from being

over, the battle is just beginning.

After it is all over, you will, in a

large measure, have decided whether

or not Paramount is still paramount.

“I realise perfectly what you have

gone through during the past few
years. 1 know that you have put

every ounce of energy into your, job

and that you have often worked
like supermen. You have given

everything that was in you with a

loyalty and devotion which has

been one of the most inspiring ex-

periences / have had since / have
been in business. Yet, in spite of

that, I must come before you now
and ask everyone of you to con-

tribute, during the critical period

ahead of us, that added bit of

effort and that little harder push at

the wheel which are now so vitally

important to the welfare of the

company . . .

I count upon the loyalty and en-

terprise of everyone of you men.

You have never failed me before.

/ am certain that you wdl not do
so now.”

BELIEVE IT OR NOT.

Here is Stan Craig, General Manager
of New Zealand and a Mako shark he

is alleged to have landed during a

recent holiday in the Bay of Plenty.

Stan Craig is the guy with the braces.

“Punch” adds another scoop to its

long record in the publication of this

photo, which is the first ever publish-

ed of a film man and a shark photo-

graphed together.

HERB. MARSHALL
IS BOX-OFFICE.

H erbert marshall, the

talented English star of

“Trouble in Paradise”, is the

most recent of screen players

to achieve real prominence.
It is evident that the tre-

mendous following Marshall

has gained by his recent per-

formances. ha"; been fully rea-

lised bv the Management of

the Prince Edward Theatre,

Sydney, so much so, that they

have released his newest Para-

mount oicture, “Evenings for

''ale”, following on th^ most
succes':ful season of “Trouble
in Paradise”.

20 NEW FILMS

ON PARAMOUNT
SOUND STAGES

W ITH twenty produc-

tions now before

the cameras or ready for

immediate starting dates.

Paramount is launching

one of the most aggres-

sive schedules in its his-

tory, according to a state-

ment issued at the Holly-

wood studios.

This announcement is con-

tained in a message from
Emanuel Cohen, vice-president

in charge of production, who
is now in New York for sales

and theatre conferences, to

Mr. William j. Clark, Manag-
ing Director of Paramount in

Australia.

Thirteen pictures will go

into production this month.
Twelve more are to get under
way in March and April to

launch the 1933-34 season.

Before the cameras to-day

are “King of the jungle”, “The
Woman Accused”, “A Lady’s

Profession”, “From Hell to

Heaven”, “Murders in the

Zoo”, “The Crime of the

Century” and “Strictly Per-

sonal”.

Starting within the next

fortnight are “A Bedtime
Story”, “Song of Songs”,

“Cracked Ice”, “The Story of

Temple Drake”, “Under the

Tonto Rim”, “College Humor”.,
“International House”, “The
Trumpet Blows”, “The Eagle

and the Hawk”, “Dead Rec-
koning”. “Pick Up”, and
“Police Surgeon”, and two
Chari es R. Rogers productions.

IT’S IN THE AIR... “PARAMOUNT FOR 1933’
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Our Bach Bage tof Front Page IMeirs

THE casting of Sylvia Sidney

and George Raft as a team in

“Pick-Up marks the first co-as-

signment for the two young players,

both of whom have won screen

prominence in less than two years

. . . “Madame Butterfly" will be

the first of A'liss Sidney’s new pro-

ductions to arrive here, and it is

confidently believed that her per-

formance in this picture will be her

best to date. . . Kate Smith will

make another attempt to get that

moon over the mountain in “Hullo

Everybody” . . . Her famous song

hit, by the way, has reached the

million mark in sales. . . “When
(he Moon Comes Over the Moun-

tain” in case you didn't know. . .

“Dead Reckoning' , Robert Pres-

nell's original screen story of ro-

mance, drama and murder aboard a

tsalatial private yacht, has been pur-

chased by Paramount for filming

with an all-star cast. . . Wynne

Gibson, Richard Arlen, and Cary

Grant are those so far selected. . .

“The Curse of Sunken Cold” is an-

other story recently purchased. It

is a story of deep sea divers seeking

Personalities

B ert matts of the h.o.

Despatch Dept,, left on
an all sports tour last Saturday
to Cunnamatta Bay. He will

specialise in sharks, mainly to

show us that Mr. S. Craig of

New Zealand is not the Para-

mount champion.

Tom Bowden of the H.O. Ac-
counts will make his domicile at

Tuggerah Lakes for two weeks.

Swimming wdl occupy Tom’s time

on his Vacation.

Cleo Andrews of the N.S.W.
Accounts Dept., is vacationing

at Katoomba. Nell Bremner of

the same dept., hopes to spend
this week-end with Cleo.

Paramount is certainly well

represented at Katoomba these

days. Miss Frankie Fuller of

the H.O. Despatch Dept., is

also holidaying at the Moun-
tains.

Verna Browne, of the Welling-

ton office, is on holidays, cruising

around the Hauraki Gulf and look-

ing up Auckland friends.

THINK IT OVER.

nlli-
fabulous wealth from sunken trea- f

sure ships . . . Bing Lrosby will ^ 'Peace rules

make a second appearance before ^ the day where

the cameras in “College Humor” / jN repson rules

. . . Dick Arlen will have the lead, the mind.”

and :n addition to Crosby, the poem- / \
lar comedy team. Burns and Allen,

will also be prominently cast. . .

Just . . . for your information . . .

N ot to be outdone by Dis-

trict Manager Claude
Henderson’s order of six lobby
stands. Bill Bisnell, Adelaide
Ad. Sales Manager, has ob-
tained orders from Henley
Beach and Cawler for three

lobby stands . . . This makes a

total of nine lobby stands sold

within a week.

Baden Abotomey returned last

week from the country with a batch

of excellent Ad. Sales orders...

One of those orders worthy of spe-

cial mention Was obtained from a

country theatre covering Ad. Sales

for Trouble in Paradise”, the

quantities of which are as follows:

I X 24s, 2 X 3s, 10 X Is, 35
Daybills, one set each o/ 1 I x 1 4,

8x10 and 22 X 28 photos, slides,

stereos and trailer . . .

George Hayes of Launceston
branch, has been checking over
his courier possibilities, and
has been successful in obtain-
ing o'-ders for 6,COO of the one-
colour couriers for all pictures

on which they are prepared . .

Cable requisition was this week
received from Andre Olsen, Afana-
ger of Batavia Branch, requesting

24,000 couriers and 200 daybills

over his regular quota on “The Sign

of the Cross”. This quantity of

couriers more than doubles the pre-

vious best order received from the

Far East, and certainly gives us

some indication of the excellent

orders that are in store for us for

this outstanding production.

Country of origin—Australia. Wholly set up and printed by The Market Printery Ltd., .'i72a Pitt Street, Sydney.
T^ublished by Paramount Film Service IJmited, of Re^eivoir Street. Sydney.
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1933FOR

FIRST RELEASE SOLD.
AM happy to announce that negotiations have

been comoleted for the first release of Para-

mount’s 1933 features at the Empire Theatre,

Sydney. The first picture to be released under

the new contract will be the very much publicised

“The Big Broadcast’’, on Saturday next, March 4.

RKO Radio Pictures, will release on the same
bill, the Constance Bennett picture, “Rockabye”,
making a sensational double feature bill to

inaugurate the new policy of that popular Sydney
house.

The Sydney Prince Edward Theatre will still

continue to release Paramount’s extended season

attractions as in the past.

Contracts are ready for signature for first

release houses for Paramount’s product in other

States. Announcement of these agreements will

be made any day.

Now that the first release has been taken

care of, it is up to you boys in the field to

play your part, to see that Paramount Pictures grace

the screens of every possibility, “Paramount for
1933’’ has been in the air for months now. Exhi-

bitors have sensed it and you should not find it

very difficult to bring into line, all country and
suburban shows.

Let’s Go!

Managing Director

Published every Wed-
nesday by Paramount
Film Service Ltd.,

Head Office, Sydney,

Australia, in the

interests of the Para-

mount organisation in

Australia, Ne-w Zea-

land and the Far East.

Reg Kelly—Editor.



PARAMOUNT PUNCH.

THE big news of the week is

the announcement that Paramount s

1933 feature releases will be

screened at the Empire Theatre,

Sydney. . . First picture under the

new contract is “The Dig Broad-

cast” oldening on Saturday next. . .

Everything is all set for the big

exploitation stunt of the chariot

expedition to Melbourne . . . Bob

White sets off next week with his

special car and his “three prancing

black steeds” . .
.

“Evenings For

Sale” IS holding up nicely at the

Sydney Prince Edward Theatre,

where it corr.menced an extended

season last Wednesday
. Jim

Thornley is in town looking over

come pictures for future release at

the Capitol. . . Plans are well

under-Way for the advance exploi-

tation for “The Sign of the Cross”

for its two premiere releases at the

Sydney Prince Edward and the

Melbourne Capitol Theatres during

the Easter holidays -
. The

gigantic press sheets will be off the

presses this week. . . Watch out for

them, they are undoubtedly the most

elaborate press sheets ever printed in

this country. .
. Just to remind you

. . . Paramount is STILL the

greatest name n show business. . .

Hml
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I
CECIL B. DeMILLES K

THE SIGN OF THE 0^1]

Here it is. . .The contract of contracts. . .The special agreement form for

“The Sign of the Cross” showings. Quantities have gone forward this week
to all branches.

BIG EXPLOITATION STUNT FOR
“THE SIGN OF THE CROSS
CHARIOT EXPEDITION TO MELBOURNE.

ON Thursday, March 9th, one of the biggest exploitation

stunts in the history of the industry in Australi-' will be

under way. This will embrace an overland journey, from
Sydney to Melbourne, in the original Roman chariot used by
Fredri" March in “The Sign of the Cross”.

Three sleek black horses have been purchased to provide

the motive power, and the driver will be attired in one of the

uniforms worn by March in the

striking vehicle ever to travel

and the South.

In addition to the prodigious

amount of publicity to be given

the chariot’s journey jn both

capital city and country news-
papers—a Roman chariot trip

to Melbourne Is real news

—

there are several stunts to be

pulled on the way which will

create even further interest in

“The Sign of the Cross”.

Bob White, Exploitation

Manager, who will precede the

chariot as advance aeent, will

personally contact the mayor,

newspaper editor and theatre

manager in each town of con-

sequence along the route, to

arrange details of the stunts

referred to. The first of these

will be in the manner of a civic

reception for the chariot. The
Lord Mayor of Svdney is des-

patching a message to the Lord

Mayor of Melbourne, per

medium of the chariot, and

picture, thus ensuring the most
the highways between Sydney

this will be signed by the

mayor of each town along the

way.

A soecial trailer for “The
Sign of the Cross” will accom-
pany the chariot, and will be
screened at the theatre in each
town in which the chariot

spends the night. The chariot

will also be placed on display

in the theatre lobby.

Specially prepared news
stories, announcing the arrival

and departure of the chariot in

each town, will be submitted
to the respective editors for

publication in the local news-
papers. And several thousand
snipes will be plastered on

telephone poles and fences all

along the route.

In order to include several

of the larger towns in Victoria,

the route of the chariot will be

diverted at Seymour, to pass
('Continued on Page 3.")

THERE’S PLENTY OF PUNCH IN THE BLUE RIBBON BUNCH.
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A REFLECTION
ON DEPRESSION.

BY OTTO C. DOEPEL.

TO-DAY there is an EVOLU-
TION OF BUSINESS, in-

stead of a Crisis. Anyone who
goes looking for trouble can

always find it. The Exhibitor,

or any business man for that

matter, who is frightened to

death that some unheard-of

thing is going to happen, and
prepares for poor business, will

get what is coming to him.

He has weapons at his com-
mand to meet the situation.

He need not die on his feet.

His remedy is to be found in

aggressive tactics and advertis-

ing. Costs money? Surely!

And it will cost more as the

days go on. The weak cannot
survive. Those who lack

courage of advertising had
better fold their tents now

—

and like lhe Arabs, steal

quietly away.

“Oh, but mv business is dif-

ferent. I can’t advertise . .

and the answer is: “If that’s

the way you feel about YOUR
business, give your business

up. It is only a question of

looking for trade and you’ll

discover it.”

(Continued from Page 2.)

through Bendigo, Castlemaine,

Ballarat, Daylesford and Gee-
Ion? en route to Melbourne.
The princioal New South
Wales towns through which
the chariot will oass include

Coulburn. Queanbevan, Can-
berra, Wagga Wagga and
Albury.

The journey will occupy
approximately five weeks, and
will cover a distance of 8434-

miles, arriving in Melbourne on
Aoril 1 1th.

HURNEY TOPS THE i

SCORE. I

Congratulations are in order,
|

boys, to Tom Hurney, of the Head
j

Tffice Accounts Department. Last

Wednesday Mrs. Hurney presented

Tom with a baby gitl, Cecily Fran

ces. Mother and baby are doing

nicely, thank you, and Daddy is

doing his best to bear up under
the terrific strain.

With his latest addition, Tom,
like MacDougall of old, now tops

the Paramount score with four
little Pararrounteers.

BRANCH MANAGERS,
ATTENTION!

IV ilhin the next feuo days,

all Branch Managers will receive

a special folder of sales material

on “The Sign of the Cross" from

Mr. Kenneheck' s depar'ment

Watch out for this, because it

will be a great aid in the sell'ng

of this picture.

In “The Big Broadcast" are

featured two numbers, “Please”

and “Here Lies Love", two of

the most outstand ng song hits in

months. Parlophone has made
a fine recording of these two

numbers by Des Tooley and
Beryl Newell, and a copy has

been forwarded to each branch.

When you plug these numbers,

you wdl be plugging the picture.

THINK IT OVER.

UNUSUAL THEMES
FOR 1933 FILMS.

A STATEMENT FROM THE
STORY BOARD.

S
tories that are unusual,

either in theme or treat-

ment, will predominate on the

screen during 1933, according

to the head of Paramount’s
editorial board in Hollywood.

"One of the lessons the film

business learned early in 1932
was that the ordinary pro-

gramme picture, where a nice

hero and an apoealing heroine

had various things happen to

them, no longer means any-

thing with the motion picture

public’’, he explains. “Audi-
ence tastes have been educated
to such a degree that now they

demand pictures which are dif-

ferent.

“Paramount has striven dur-

ing recent months to give the

public a series of pictures pos-

sessing novelty of ideas, either

in the approach or treatment,

or in the story itself. And the

success has been so gratifying

that we shall continue to pro-

duce these ‘off-the-beaten-

track’ productions in 1933”.

Hollywood has shown a dis-

position to shy clear of Broad-
wav plays as picture fare in

1932, and the same purpose,
will be even more evident next
year, he thinks. The number
of New York plays ourchased
last year was less than one-
third of that usually bought, he
points out. Paramount made
only on^ film, “Guilty As
Charged’’, from a stage play,

and for 1933 has purchased
only “Chrysalis” and “The
Great Magoo”.

irS IN THE AIR... “PARAMOUNT FOR 1933 ’V
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Our Bach Bage bf Front Page IMews

A number of

important cast-

ing changes are

to hand that

will prove of

interest to you

all . . . Fredric

March has gone

into the produc-

tion of “Eagle

and the Ffawk

in place of Ceo.

Fredric March. Raft... Cary

Cooper and
Jack Oakie reta'n their roles in this

production and with the addition of

Fredric March, We can certainly

look for something big . . . Because

of illness, Roland Young will fore-

go his role in “Tonight Is Ours"

and Paul CaOanagh Will take his

place in support of Fredric March
and Claudette Colbert -

. another

change is that of Flelen TWelvetrees,

who will play the part originally

intended for Carole Lombard in
' A

Bedtime Story” . . . This is, as you

should know, Chevalier's next- .

Stuart Erwin has been assigned the

leading role in “Under the Tonto

Rim” in place of Kent Taylor, who

was unable to finish Work in “A
Ladies Profession” in time, . .

Included in recent castings we no-

tice, Frances Dee and Randolph
Scott for College Flumor” , which,

in addition, includes Richard Arlen,

Bing Crosby and Burns and Allen

. . - Nancy Carroll has been as-

signed the featured feminine role in

“Strange Bed-Fellows” . .
. Just for

your information.

The special “The Sign of the Cross”

Ad. Sales order forms.

Personalities

M ICK” STANLEY of H.O.

Despatch, has been con-

fined to his bed with the “flu”

for the past few days, but we
are pleased to sav that he is

new back a'- his job again.

Grace Rankin of FI.O. Adver-

tising is at present spending her

annual Vacation at Manh'.

Harold jones of H.O. Des-
patch Dept., is having a short

respite from business. Harold
intends to be successful with
the big stuff in the fishing

business at Woy Woy.

Nola Empson of FI.O. Film

Service Dept., is spending her

annual vacation at Manly Beach
with her sister.

H ereunder is a complete
list of Ad. Sales items that

are available for ‘The Sign of

the Cross”. Ev-rv branch has
already been forwarded their

quota of most of this material

:

24 Sheets, 2 styles, designed
with an appeal to all.

6 Sheets, 1 style (in 5 colors).

3 Sheets, 2 styles (in 5 colors) .

1 Sheets, 2 styles (in 5 colors)

.

Daybills, 2 styles (in 3 colors) .

Couriers—in three colors and
of outstanding design.

Souvenir—20-page, in three
colors.

Snipes—Two designs in two
colors.

Puzzles—A noveltv consisting
of five pieces of cardboard
in an overorinted envelope,
which, correctiv oieced to-

gether, form a Cross.

Slides—A set of five colorful

slides.

Oil Paintings—A set of two,
hand-colored.

Lobby Photos—Sets of 11 x
14, 22 X 28, 14 X 17 and
8 X 10.

Stereos and Mats—From S/c x
1 in. to 6/c. X 1 Sin.

Pennants—String of 12 in

various colors.

Press Sheet—Newspaper size.

The most elaborate ever
turned out.

De Luxe Trailer—To line them
up at the Box Office.

A special Ad. Sales contract
form as illustrated on this

page, has been prepared, and
lists every individual item.

What a line-up! A real Ad.
Sales Manager’s oaradise!

^untry of origin—Australia. Printery Ltd., 372a Pitt Strept, Sydney,ubiished by Paramount Film Service T>imited. of Resei'voir Street. Svdnev
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TRIUMPHANT OPENING
Sydney

L
ast Saturday the Empire Theatre

opened its new oolicy, as the first run house

of Paramount’s 1933 Product with “The Big

Broadcast’’. After playing to more than capacity

for the three day sessions, the theatre was abso-

lutely stormed by eager patrons trying to gain

admission to the evening show. The theatre, how-
ever, had been almost booked out three days prior

to the opening; only a few front stalls seats were
kept in reserve. The result was that actually

thousands of people were turned away. It was one
of the most sensational openings I have ever wit-

nessed since I have been in Australia.

To see those eager jostling crowds offering all

kinds of money for seats was amazing . . . amazing
proof that the public has been literally starved of

good entertainment. This opening show should
definitely establish the Empire as Sydney’s leading

weekly change house. The management has proven
to the public that it has the pictures . . . and after

all, isn’t that just what the theatre-goers require?’

The opening show was not just a “flash in the
pan”. Look at this line-up of money pictures to

follow “The Big Broadcast”. “The Devil Is Driv-
ing”, “The Miracle Man”, “Hot Saturday”, “The
Blonde Venus”, and “If I Had a Million”, just to
name a few. ^
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Managing Director

Published every Wed-
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THE. debut of Paramount's 1933
regular releases received one of the

most sensational openings in years at

the Sydney Empire on Saturday

last with “The Big Broadcast" .

Read Mr. Clark's story on the front

page of this issue for details ... To-
morrow “The Sign of the Cross"

char'iot expedition will commence its

long journey to Adelbourne planting

publicity for the picture in every

town and village on the route . . .

Paramount again leads the industry

with another sensational showman-

ship stunt. . . “No Man of He'

Own" with Cjirole Lombard and

Clark Cable, “Madame Butterfly"

.

with Sylvia Sidney, and “The Bil-

lion Dollar Scandal" arrived in the

last shipment- .. Just another trio

of box-office honeys to be added

to the unbroken line of successes

turned out by the Studios this year

. .
. John E. Kennebeck takes the

first Ad. Sales order for “The Sign

of the Cross" from the Capitol The-

atre, iMelbourne . . . and is it a

beauty.^. . . Read the story in this

issue of Paramount's new novelty

departure in mystery stories. . . Just

to remind you. . . Paramount is

STILL the greatest name in show

business - -
.

Hml
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^^THE CRIME OF

NEW DEPARTURE

IN MURDER
MYSTERY STORY.

ONCE again Paramount rings

the bell with an unusual

picture, and one with a most
unusual surprise element

worked into it.

The production in question

has been given the title of

“The Crime of the Century”

and derives from one of the

most intriguing plays that

Europe has produced during

!he past season. It is a detec-

tive mystery story, in which
the onlooker knows just a little

more than the police do about

the murder, but still does not

know quite enough to solve

the actual mystery.

It is because of this fact that

the Paramount Production De-

partment introduced into the

picture a very novel touch,

which is bound to be widely

copied, but which, at the same
time, is being first introduced

by Paramount. At the high-

spot climax in the picture, the

entire action stops, and an an-

nouncer steps before the audi-

ence and from the screen tells

them that when they are read-

ing a book dealing with a mur-
der mystery, they are able to

at any time, set the book down
and endeavour to figure who
committed the crime. When
they are at a play, the inter-

mission between the acts gives

them a similar opportunity, but

a motion picture rolls right

THE CENTURY ”.

Wynne Gibson in a startling scene
from “The Crime of the Century”.

along without any pause.

Therefore, he tells the audience
that for the space of a minute
they will have a chance to

think and try to decide who
committed the murder. The
manner in which this minute
passes cannot be well described
here, but you will observe it

when you see the picture.

A first-rate cast, headed by
jean Hersholt, Wynne Gibson,
Frances Dee and Stuart Erwin,
interprets “The Crime of the
Century”.

FIRST AD. SALES ORDER
FOR “THE SIGN OF THE

CROSS”.

The 'first Ad. Sales order for

“The Sign of the Cross” was taken
by Mr. John E. Kennebeck, cover-
ing material for Paramount’s
Capitol Theatre, Melbourne. Here-
under are the quantities sold:

—

25 X 24 sheets; 10,000 three-

color couriers; 1,000 snipes; 1,000
souvenirs; one set of slides; 4 sets

11 X 14 photos; 2 sets of 14 x 17
photos; and 2 22x 28 photos; 2 oil

paintings; one de luxe trailer; and
one complete Road Show unit.

THERE’S PLENTY OF PUNCH IN THE BLUE RIBBON BUNCH.
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The SIGH
J^aoesStjmeMj

of theCROS

TO BE FAREWELLED
BY LORD MAYOR.

TO-MORROW at 9.30 a.m.,

“The Sign of the Cross”

chariot expedition will be fare-

welled on the steps of the

Sydney Town Hall by Aid.

Hagon, the Lord Mayor, and

will set out on its long trek

to Melbourne. Thus will com-
mence one of the biggest sales

promotion ideas ever put over

in this country.

Everything has been planned

with the greatest of care . . .

Nothing has been left to

chance. A special campaign for

the publicising of the chariot

Is being put over in every

important town, with the re-

sult that right now the whole
countryside is buzzing with

excitement, and awaiting the

arrival of this unique expedi-

tion.

The itinerary of the trip is

as follows;

—

Thursday, March 9th, leave Syd-
ney and arrive Cambelltown; March
10th, Bowral; March 11th, Marulan;
March 13th, Goulburn; March 14th,

Bungendore; March 15th, Queanbe-
yan; March 16th. Hall, via Canberra;
March I7th, Hall; March 18th, Har-
den; March 20th, Cootamundra; March
21st, Junee; March 22nd, Wa.gga
Wagga; March 23rd, Holbrook; March
24th, Bowna; March 25th, Alburv;
March 27th, Chiltern; March 28th,

Wangaratta.; March 29th, Benalla;

March 30th, Euroa; March 31st,

Seymour; April 1st, Heathcotc;
April 3rd, Bendigo; April 4th,

Castlemaine; April 5th, Daylesford;

April 6th, Ballarat; April 7th, Mere-
dith; April 8th, Geelong; April 10th.

Wcrribee; April 11th, Melbourne. .

STILL ANOTHER PARA.
DADDY.

Its getting

to be so that

we will soon

have to re-

serve a spe-

cial space in

"’Punch"
each week to

record Para-

mount birth notices. Well this

week's space and congratula-

tions go to Tom Hanson, ace

booker at the Wellington ex-

change who is passing out the

cigars on the birth of a baby

girl. Okay Tom, ole boy, ole

boy, ole boy.

FROM ALBERT DEANE.

Tonight is ours” was

made from the famous

Noel Coward play, “The Queen

Was in the Parlor”. It is un-

adulterated romance from the

first fade-in to the last fade-

out, and Claudette Colbert and

Fredric March were never more
ideally cast than they are in

this picture. The picture, in

addition to possessing this at-

mosphere of romance, has been

imbued with a sparkle and glit-

ter which give it a production

quality so very reminiscent of

the greatest of Paramount pic-

tures. We have always beer,

renowned for that particular

quality in our pictures, and
“Tonight Is Ours” is the best

example of it that the writer

has seen in a long while.

GEORGE NACARD’S
SALES BULLETIN.
TO W.A. EXHIBITORS.
George

N a c a r d,

Para-
mount’s
Western
Austra-
lian Branch
Manager,
comes to the George Nacard

fore once again with a most
impressive sales bulletin based

on Paramount’s coming pro-

duct.

George’s six page bulletin

contains no less than 52 criti-

cisms on the same number of

our coming productions, and

was headed as follows: “The
following criticisms are not

picked at random, but taken
from the last two issues of

“American Motion Picture

Herald”. The criticisms were
not writtf^n bv motion picture

critics, but by American show-
men.
A truly effective bulletin,

TH/HK IT OVER.
j

ITS IN THE AIR “PARAMOUNT FOR 1933 ”
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Otir Bach Bage iof Front Page IMeirs

Setting a I

rest rumours that

she was plan-

ning to become

a free-lance star,

Claudette Col-

bert has been

awarded a new

long term Para-

mount contract

. . . Thus con-

tinuing her as-

sociation with Claudette Colbert.

t h e company
th^t gave her her first talking picture

role. . Irving Pichel, Berton

Churchill and IVarren Hymer, each

of whom have very impressive per-

formances to their credit in recent

pictures have been added to the cast

of “The Mysterious Rider” in sup-

port of Kent Taylor who has the

lead . . . Charlie Ruggles and Ed-

ward Everett Horton have been

teamed for second time in Cheva-

lier's “A Bedtime Story” and if

their performances are equal to that

of their initial teaming in “Trouble

In Paradise” , then what a picture

Maurice Chevalier’s next is going to

be ... Talking of box-office pic-

tures, what would you say if Fredric

March and Adarlene Dietrich Were

to appear together in a Paramount

picture? . . . IVell carry on .. .

because Freddie Adarch will share

leading honors with Adarlene in

“Song of Songs”, her next for Para-

mount . . . For your information,

five of the contracted eight pictures

to be made by B. P. Schulberg for

Paramount are well under way . . .

Just . . . for your information.

Personalities

M OLLIE IKEN of N.S.W.
Booking Dept., is leaving

town next Friday to spend her

annual vacation at Bundanoon.
Mollie is a keen horsewoman,
and is looking forward to many
enjoyable tours in the sur-

rounding districts.

Flo Thurston of H.O. Customs
Dept., leaves next Wednesday for

Tasmania. Once again Flo is one

of the lucky ones to represent

N.S.W. in the first Four at the In-

terstate Ladies Rowing Regatta to

be held at Hobart. We believe

Adel Bremner of N.S.W. Accounts
is travelling with Flo. as honorary

coach.

Roger Logan, H. O. Accoun-
tant is at present vacationing

at Burragorang Valley for one
week.

Otto Doepel is braving the ele-

ments in a launching trip to Queen

Charlotte Sounds for his annual

Vacation. A fortnight on the briny

should produce quite a nautical

roll. . .

Herb Dixon of the Brisbane
Despatch Department is at pre-

sent on his annual holidays

surfing at Southport.

Miss Hamer of the Brisbane

Ad. Sales Department is having a

fortnight’s respite from work, which

is being spent at Allora, on the

Darling Downs.

Jim Flannery of H.O. Ad.
Sales Dept., although still in

his early twenties has figured

prominently in Sydney cricket

for years now, but on Saturday

last he put uo one of his best

S
amples of our latest one-

colour courier prepared
for "Evenings For Sale” have
been forwarded to the Sales

Force. 8,000 of these couriers
were sold to the Prince Edward
Theatre, Sydney. I am sure all

will agree that this courier is

up to the high standard set by
our previous new one-colour
couriers.

Max Lovett, assistant Ad Sales

Manager in Sydney, obtained an ex-

cellent Ad. Sales order from the

Empire Theatre, Sydney, covering

the following material for “Love
Me Tonight”:

—

1 X 24s, 2 X 3s, 4 X 1 s, 6
Daybills, 8 x 10, II x 14, 1 4 x
1 7 and 22 X 28 photos, 4 oil paint-

ings, 20,000 three-colour couriers

and a trailer.

A most comprehensive order, il-

lustrating that Max brought every

available item under this exhibitor’s

notice to the advantage of his de-

partment.

A Nicholas, Melbourne Ad.
Sales Manager, is certainly

making things move in the
courier line. Last week’s re-

nuisitions from his branch
brought orders for a total of

52,000 couriers on recent re-

leases. Good work, Albert!

PERSONALITIES (Cont )

performances with a score of
161 notout, jim requires only
six runs to hang up a new
record for Sydney junior cric-
ket, and with still another day
left to complete his innings.

Oountry of origin— Australia. Wholly set up and printed by The Market Printery Ltd., 372a Pitt Street, Sydney.
Published by Paramount Film Service Limited, of Reaervoir Street, Sydney.
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Reg Kelly—Editor.

MADAME BUTTERFLY

lADAME BUTTERFLY”. B. P. Schulberg's

production of ihe Puccini opera, is one of the

most beau + iful oictures I have ever seen on the

screen. Mr. Schulberg has proved with his first

independent production for Paramount, that it is

possible to modernise a so-called old-fashioned

favourite. And he does it without destroying or

even mutilating the theme of the original.

Sylvia Sidney .oives a magnificent and beauti-

ful performance as little Cno-Cho-San, the Japanese
maiden who discovers to her sorrow the difference

between the marriage customs of widely separated
rountries and races. She invests the role with a

beautiful sincerity that is certain to increase her
screen popularity. The production is a special

triumph for Miss Sidney.

Cary Grant is splendid, and successfully pre-

serves sympathy for himself, even when he deserts
his Japanese bride. The comedy is provided by
Charlie Ruggles, who is grand.

Puccini's beautiful music runs right through-
out the picture as a background with Cary Grant
specially featuring the “Humming Song”. "Madame
Butterfly” is box office. I expect big returns from
this delightful screen masterpiece. Let's Co!

Managing Director
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“A'ladame Butterfly'' is definitely

a long-run attraction. . . Head

Office staff raved at the special

screening last night . . . Bead what

Mr. Clark has to say about it on

the front page of this issue. . .

Sydney Empire Theatre still setting

the town upside-down as premier

first release house. . . The Devil is

Driving" now playing to capacity

business. . . "The Sign of the

Cress" Chariot Expedition left

Sydney for Melbourne last Thurs-

day . . . Bob White tells of thrilling

experiences in this issue. . . Look

for special news of the expe-

dition every week in Punch

. . . Closing dates for the

Harold Lloyd "Movie Crazy" Ex-

ploitation Contest will be announced

shortly. . . "If I Had a Million"

recording splendid business at our

own Capitol Theatre, Melbourne

. . ."The Sign of the Cross" set for

Easter release in Hobart. . . "The
Miracle Man" set as next feature

for Sydney Empire with "Hot
Saturday" as support. . .

just to

remind you. . . Paramount is

STILL the greatest nam.e in show

business. . .

! THINK IT OVER.

SYDNEY EMPIRE STILL CLICKING.

CAPACITY

have seen for some time. It

is chockful of action, and
plenty of comedy is supplied by
this wise-cracking pair of

screen favorites.

“THE ISLAND OF LOST SOULS”.

BUSINESS.

After a record breaking

week inaugurating its

new policy as a first run house,

the Empire Theatre, Sydney,

continued on its run of suc-

cess this week with Para-

mount's “The Devil and the

Deep”.

On Saturday last, the S.R.O.

sign was displayed at all four

sessions, and many hundreds
of people were turned away.

To date, business has been
phenomenal, and another
record week is expected.

“The Devil is Driving”, fea-

turing Edmund Lowe and
Wynne Gibson, is one of the

fastest moving pictures we

CLOSING SOON.

Branch Managers are re-

quested to remind exhibitors par-

ticipating in the exploitation con-

test for the Harold Lloyd

",Movie Crazy", for which cash

prizes totalling £75 are being

offered, to forward their entries

immediately to the Department

of Exploitation, Paramount Pic-

tures, Reservoir Street, Sydney.

The closing date of this con-

test Will be announced very

shortly.

Leila Hyams in a scene from “The Island of Lost Souls”. Others in the cast

are Charles L.^ughton, Richard Arlen, and The Panther Woman.

THERE’S PLENTY OF PUNCH IN THE BLUE RIBBON BUNCH.
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ON ITS WAY! '“FROM HELL TO HEAVEN”.

The chariot leaving the Sydney Town Hall last Thursday morning after being farewelled by the Lord Mayor. The
new 1933 Willys 77, the pilot car, can be seen in the foreground.

‘THE SIGN OF THE CROSS’ CHARIOT
LEAVES SYDNEY ON LONG TREK TO

MELBOURNE.

PARAMOUNT’S BSC PUBLICITY STUNT

W ITIH a blare of publicity, Paramount’s chariot expedition

to Melbourne for the opening of “The Sign of the Cross’’,

in the Capitol Theatre, probably one of the biggest publicity

stunts pulled in this country for some time, left Sydney on

Thursday morning last, on its long jaunt of over 800 miles.

This elaborate chariot, the

one actually used in the pro-

duction, made quite a striking

figure in the Sydney traffic.

The charioteer, wearing the

costume worn by Fredric

March in “The Sign of the

Cross”, took charge of his

three prancing black thorough-

breds at 8 o’clock on Thursday
morning, outside the Prince

Edward Theatre. A drive was
then made to the Town Hall,

where a special message from
the Lord Mayor of Svdney, to

the Lord Mayor of Melbourne
was picked up.

Bob White, Manager of Ex-

ploitation for Paramount, is

heading the expedition in a

new model 1933 Willys 77
Sedan.

Campbelltown was made on
the first day's trip, and, al-

though it was not the regular

screening night at the Mac-
quarie Theatre, Mr. Nickless

had the lobby specially lighted

for the display of the chariot,

f-riday saw the expedition at

Bowral, and Saturday at Moss
Vale.

Bob White, in a special

communication to Mr. John E.

Kennebeck, who has super-

vised the organisation of the

expedition, states that all along
the route they are receiving

wonderful co-operation from

David Manners and Adrienne Ames
in a scene from “From Hell to

Heaven.” Others in the cast are

Carole Lombard and Jack Oakie.

the exhibitors and newspaper
men.

Publicity stories and blocks
planted with the newspapers
over a week in advance of the

arrival of the chariot, have
done their work, with the re-

sult that the arrival of the

chariot in the towns has been
quite an event of importance.

IT’S IN THE AIR... “PARAMOUNT FOR 1933 ”
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Our Bach Fage bf Front Page i\leu/s

Conlin u i n g

irom Iasi issue

of "Punch”, it

was slated that

five of the con-

tracted eight
pictures, D. P.

Schulberg will

produce f o r

Paramount, are

well under Way
. . . the pictures ^ i

, bylvia btdney.
a r e, firstly,

“Madame Butterfly” with Sylvia

Sidney and Cary Grant, which

arrived here in the last shipment,

then comes “Luxury Liner” with

George Brent and Alice While,

“The Crime of a Century” with

Stuart Erwin and Wynne Gibson,

“Jennie Gerhardl” and “Pick-Up”
both of which will star Sylvia Sid-

ney . . . In addition to “Madame
Butterfly” , the Clark Cable pic-

ture, “IVo Man of Her Own” with

Carole Lombard is here, arriving by

the same steamer, and with “Billion

Dollar Scandal” completes a ship-

ment of three genuine hits. . . Glan-

cing at recent castings, we notice that

Jack Oakie and Richard Arlen will

combine their efforts once again in

‘ College Humor”
, this marking the

third occasion that the popular

players have been teamed in Para-
mount Pictures... “Sky Bride”
and “Touchdown!” were two pre-

vious productions . . . Richie Craig,

vaudevdle star and comedy writer

has been signed by Paramount to

add to the laugh material already

planned for “Cracked Ice”, the

Marx Bros.

Personalities

P
OP” FLYNN is at present

holidaying at home. We
understand that inadequate
time will not permit him to

embellish the domicile. . . Dick
Norwood of N.S.W. Despatch
is traversing the north coast
during his annual holiday . . .

Paramount has certainly a band
of promising juniors in the

cricket sphere. .
. Jim Flannery

of H. O. Ad. Sales carried on
his unfinished innings of 160
to 204 not out, establishing a

new record for junior cricket.

. . Another outstanding per-

formance over the weekend,
was made by Harold Trahan of

Purchasing Dept., when he

made 120, playing with the

Prince Edward against the

Regent Theatre.

.A. holiday snap of Harold Jones, of

Head Office Despatch Dept., with the

catch of the season. A 9 {lb. flat-

head from Ettalong. Stan Craig
please note!

“ff"HE second Ad. Sales order
* for ‘The Sign of the

Cross” has just been received,

and was taken by District

Manager Claude Henderson,
covering the first release re-

quirements of the Avalon The-
atre, Hobart. Here are the
quantities :

—

Four 24-sheets, eight 3-sheets, fifty

I -sheets; 400 daybills, 3,000 three-
color couriers, 2,000 snipes, 1,500
souvenirs one de luxe trailer, two
strings of pennants; 'five slides, two
sets of 8 X 10 photos, three sets of
11 X 14 photos, one set of 14 x 17
photos, three 22 x 28 photos, two oil

paintings, two teaser stereos.

This is the largest single

order received from Tasmania
since “The Ten Command-
ments”, and it is certainly one
of which to be proud.

George Hayes, of Launceston,

has been chasing extra business, and
getting it. Orders taken for mate-

rial over and above the usual quota

are as follows:
—

“Blonde Venus”
1 X 24 sheet. “If / Had a Mil-
lion”, 1 X 24 sheet. “The Sign of

the Cross”, 1 x 24 sheet, 150 Day-
bills, 4,000 Three-colour Couriers.

District Manager Claude
Henderson and W. Bignell’s

sales of lobby stands certainly
spurred the other boys on to
greater efforts in this direc-
tion. H. Nicholas, Melbourne
Ad. Sales Manager, now reports
the sale of three Gilded Lobby
Stands, while Cleave Shepherd,
Sydney salesman sold one Nu-
Ftyle Stand to a country exhi-
bitor.

Country of origin Australia. Wholly set up and printed by The Market Printery Ltd., 372a Pitt Street SydneyPublished by Paramount Film Service Limited, of Resei-voir Street, Sydney.
’



ruanwunt Vol. 7.^No. 12. March 22, 1933.

!

I

!

I

OUR GREAT POSSTION

liiMii ^ W ITH the signing of contracts for the first

release of our Product in Adelaide and Perth,

we are now in a better position than we have
been for some time, as regards distribution in

Australia.

With such an abundance of good sound box-

office pictures, it was only natural that the position

would right itself. First releases are now set with

the Grand Theatre, Perth; the New Rex Theatre,

Adelaide; the Plaza Theatre, Launceston; the

Avalon Theatre, Hobart; our own Capitol Theatre,

Melbourne; and the Empire and the Prince Edward
Theatres, Sydney.

Quite a number of suburban and country con-
tracts were sold even before the finalisation of

the first releases . . . Now, with the announcement
of Paramount first release houses in practically

every State, the big rush is on to buy Paramount.
Contracts in huge bundles are arriving daily in

Head Office for okay ... It is one of the biggest
sales stampedes we have ever experienced.

Paramount is STILL the greatest name in show
business . . . and the Product, in the greatest
demand.

ysill

wf^’m

I’liblislied every Wed-
nesday by Paramount
Film Service Ltd.,

Head Office, Sydney,
Australia, in the

interests of the Para-
mount organisation in

Australia, New Zea-

land and the Par East.

Reg Kelly—Editor.
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"The chariot causing a sensation

in every town”, writes Bob White

. .
.

"The Sign of the Cross”

hooked as Easter attraction in

Sydney, Melbourne, Auckland,

Wellington, Hobart, and Launces-

ton. . . Paramount 1933 first re-

leases sold to Rex Theatre, Ade-
laide, and Grand Theatre, Perth.

. . . "The Miracle Man” clicking

out a nice tune on the cash registers

at the Sydney Empire. . . Picture

getting marvellous raves from press

and public. . . Albert Deane writes

that We can expect the best Chevalier

picture to date in “A Bedtime

Story” . . . and that's saying some-

thing. . .Just to keep you posted. . .

Paramount is STILL the greatest

name in show business.

THINTJ IT OVER.
|

WITH THE
BOB WHITE WRITES

OF GREAT
RECEPTIONS.

B
ob white, who is travel-

ling ahead of “The Sign

of the Cross’’ Chariot Expedi-

tion to Melbourne, writes

“Punch’’ that the visit of the

Chariot is proving a sensation

everywhere. Writing from
Yass on Monday, Bob says:

—

“Tuesday night in Coulburn
was unquestionably a sensa-

tion. We placed the chariot

on display in the Empire The-
atre’s marvellous lobby, and I

had the charioteer in atten-

dance in his uniform. I must
hand it to Mr. Morgan Shaw
for being one of the most alive

country showmen I have met.
His special ad. in Tuesday’s
paper, together with my two
publicity stories, stirred up no
end of interest. The Mayor of

Coulburn received the message
at the Town Hall, which added
further interest to the entire

stunt.

“We stopped over the week-
end at Canberra. Saturday was
certainly a great day. We ar-

rived at Kingston Centre at

about quarter to eleven, and
paraded before the Saturday
morning shoppers. From there

we went to Acton, where we
were received by the Civic

Representative of Canberra,
Mr. Dally, and thence to Civic

Centre, where we were met by
the President of the Chamber
of Commerce, Mr. McKillop,

who welcomed us on that or-

ganisation’s behalf.

“The chariot was then put
on display at the Capitol The-
atre, and the trailer was
screened there during the

afternoon and again at night.

CHARIOT

Here is Jim Knight, the charioteer

with “The Sign of the Cross” chariot

expedition being greeted on his arri-

val in Goulburn by Mr. Morgan
Shaw, manager of the Empire The-

atre in that city.

Taken in all, it was almost as

sensational a day as we had in

Coulburn.
“ The Canberra Times’ gave

us a story on the front page,

no less.

“To-day, the arrival in Yass
was similar to that which we
have had in every town along
the route. Herb Phillips, the
local exhibitor, has given the
arrival plenty of publicity.

“Interest and enthusiasm is

evident in every town, and to-

morrow we journey on, with
the hope that the weeks to

come will be as triumphant as
have the last two.

REVISED CHARIOT
ITINERARY.

Owing to minor mishaps, “The
Sign of the Cross” Ch^iot Expe-
dition to Melbourne is now two
days behind schedule. The revised

itinerary for next week is as follows:

Thursday, March 23, Junee;

Friday, Wagga; Saturday, Hol-
brook; Monday, Bowna; Tuesday,
\lbury; Wednesday, Chiltern.

THERE’S PLENTY OF PUNCH IN THE BLUE RIBBON BUNCH.
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PRODUCT SOLD
IN ADELAIDE.

REX THEATRE.

P
ARAMOUNT’S 1933 pic-

tures have been sold for

first South Australian release

to the new Rex Theatre, Ade-
laide.

As in Sydney, RKO Pictures
are associated with Paramount
in the deal.

The theatre will commence
the new policy on Friday,
March 31, with “The Big
Broadcast” and “Evenings For
Sale”.

Len Peuleve, recently trans-
ferred from the Melbourne
Capitol to Head Office, left

last night for Adelaide, to
handle the opening campaign.

PERTH, TOO!

pARAMOUNT first release
* has also been sold to the
Grand Theatre, Perth, which is

already operating under the
new contract. The opening
show was 100 per cent. Para-
mount, with “Evenings for
Sale and The Big Broadcast”.
George Nacard was instrumen-
tal in putting over a great
opening campaign, and reports
excellent business.

PUNCH WANTS
NEWS.

“Punch” is your paper. Let the
editor have any interesting news
from your branch. Personal
holiday snapshots are also wanted.
Can do?

“NO MAN OF HER OWN”.

Here’s Clark Gable and his charming
leading lady, Carole Lombard, as they
will be seen in “No Man of Her

Own”.

“THE SIGN OF
THE CROSS

CAMPAIGNS READY.

H ead office. Publicity,

Advertising, Exploitation,

and Art Departments have
been working under high pres-

sure for weeks now, preparing

the campaigns for “The Sign of

the Cross” seasons at the Capi-

tol, Melbourne, and the Prince

Edward, Sydney, where the pic-

ture will open shortly.

Within the next few weeks,
you may look forward to the

launching of a campaign that

will make history in Australian

showmanship.

MANY RELEASE
DATES SET.

FOR “THE SIGN OF THE>

CROSS”.

The SIGN OF THE CROSS”
has been definitely set

as the Easter attraction in

Sydney, Melbourne, Hobart,

Launceston, Auckland, and
Wellington.

Stan Craig, General Manager
for New Zealand, cables that

contracts have been signed for

the release of this mammoth
road-show attraction as a long-

run at both the Regent The-
atres in Auckland and Welling-
ton, commencing on April 14,

in both cities. Otto Doepel,
Publicity Manager in New
Zealand, is at present prepar-
ing the campaigns.

“The Sign of the Cross” will

also have a simultaneous re-

lease in Tasmania, when the
picture opens at the Avalon
Theatre, Hobart, and the Plaza
Theatre, Launceston on April

15 .

The opening date for our
own Capitol Theatre, Mel-
bourne, has been definitely set

for April 1 5, whilst the Sydney
opening at the Prince Edward
Theatre will, in all probability

be April 12.

The special “The Sign of the
Cross” Road Show Units of the
actual studio properties used
in the production of the pic-

ture will be used in the exploi-
tation campaigns for all of the
above seasons, together with
special advertising and pub-
licity campaigns.

Theatre-goers of Sydney,
Melbourne, Hobart, Launces-
ton, Auckland, and Welling-
ton have certainly something
to look forward to this coming
Easter.

IT’S IN THE AIR... “PARAMOUNT FOR 1933”.
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-Tke Siorg

of T e m p I e

Drake” ....
Miriam Hopkins and George Rafl

are co-featured in ihis produclion

and included in ihe supporting cast

are William Cargan, Irving Pichel

and Sir Guy Standing, who, by the

way, has been awarded a long

termer. . . “Murders in the Zoo”

win mark the return of Charlie

Ruggles to the role of a press re-

porter which he played so very

well in “Gentlemen of the Press”,

and again later in “70,000 Wit-

nesses” . . . Kate Smith will revive

her dancing ability in her first Para-

mount picture, “Hello Everybody'

.. .You may smile, but Kate really

did dance in Broadway musical

shows at the beginning of her ca-

reer. . . From his recent produc-

tions, Maurice Chevalier has at-

tained the title of “boudoir diplo-

mat” throughout Hollywood, but it

is learned, that his reputation will

be somewhat redeemed in his new
picture as a nine months old or-

phan baby completely steals his

heart. . . the stills to hand

are really humorous. .
. Just. .

. for

your information.

Personalities

Keith LOCAN, Brisbane

Accountant, has been
confined to his bed for the last

few days with an acute attack

of rheumatism, but it is

oleasing to note that Keith is

back at his desk again.

It seems that we have a few
first-class cricketers among
the ranks of the Paramount-
eers. Henry Quincey. of the

Brisbane Branch, took seven
wickets for 31 on Saturday
last, playing in grade cricket,

and once again Jim Flannery,

of H.O., gets another century.

He carried his bat on Saturday
with 1 07 n.o.

Mr. Jack Groves, General Man-
ager of the Far East, is at present

in India on a business tour. Unfor-
tunately Mr. Groves has broken his

ankle and is having a lot of trouble

with it. . . We see Owen Coodland
of H.O. Despatch Dept., sprouting

around the office after an attack of

'flu which confirmed him to his bed
for several days. . . Alice Brown
of H.O. Accounts is at present in

hospital where she had a nasty

operation on the throat.

A cable

r e q u i s i
-

tion for a

further
24,000 three

colour
couriers on

“The Sign of

the Cross”,

has just been
received
from Andre

^

Olsen, Man-
ager of Batavia

order makes a total of 48,000
three-colour couriers sold by

Andre for that production.

This quantity makes all pre-

vious courier orders from the

East fade into insignificance.

Truly a most remarkable sales

achievement

!

Andre Olsen.

Branch. This

Len PeuleVe, deputising for

Baden Abotomey in the Sydney

Branch, for the past couple of

weeks, has been responsible for

some excellent sales of 24-sheets to

the Empire Theatre, Sydney, the

most recent order being 8 x 24’s

for “The Devil is Driving”.

Advance bookings for

trailers on “The Sign of the

Cross” are so heavy in our Mel-
bourne Branch, that Albert
Nicholas has found it necessary
to order six trailers for this

production, which quantity
exactly doubles Albert’s usual
quota of trailers for Long Run
pictures.

Country of origin Australia. Wholly set up and printed b.v The Market Printery Ltd., 372a Pitt Street, Sydney,
ublished by Paramount Film Service T.imited. of Resei'roir Street. Sydney
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Heg Kelly—Editor.

LET’S GET BACK TO SHOW
BUSINESS.

OUR merchandising of motion pictures is the

show business. Each and everyone of us belong

to the show business. Don’t let us ever forget that.

For a time we almost did. A few years ago, when
the screen first found its voice and palatial picture

houses were being built right throughout the world,

we were inclined to become just a little “ritzy”.

We almost forget that it was showmanship and the

good old ballyhoo that brought the crowds to the

theatres.

Let’s get back into show-business. Our chariot

expedition to Melbourne exploiting “The Sign of

the Cross”, is undoubtedly the greatest piece of

showmanship executed in this country for a long
while. Let’s continue to pull these stunts and
show the rest of the industry that Paramounit
leads the field in showmanship.

Let’s get back to the old days of “circus billing’’

or “covering the town”. These days we are not
using enough Ad. Sales.

The motion picture industry needs a tonic . . .

and the tonic that will do the most good is a dose
of real old ballyhoo showmanship.

Let’s Co!

Managing Director.
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THE chariot is still clicking off the

miles on its merry showmanship

jaunt to Melbourne . . .Boh White

reports excellent receptions in every

town along the route . . . Fred
Cawler and Cleave Shepherd fol-

lowing in its wake are making a

great clean-up. . . 1 he picture

is being sold right and left . . . It's

almost a stampede to buy . .
. John

E. Kennebeck off to Adelaide for

the opening of the new Rex '.
. . "If

I Had A Million" set for the Syd-

ney Empire on Saturday next . . .

Queues lined up at the Sydney
Prince Edward with the opening

of the box plans for the first two

Weeks of “The Sign of the Cross”

season ... W ynne Gibson gets a

new Paramount contract . . . Both

trade papers passing out bouquets

for "The Sign of the Cross" press

sheet . . . and the Sydney Sunday

Sun too, no less . . . Music pub-

lishers repoi t that "Please" theme

number of "The Big Broadcast”

goes into second printing . . . this is

the first number to do that since the

famous bestseller, "Louise” . . .

Just to remind you that Paramount

is STILL the greatest name in

shoio-business.

NEARING THE BORDER
“THE SIGN OF THE
CROSS” CHARIOT

EXPEDITION.

(From BOB WHITE)
Holbrook, Monday.

H ere we are at Holbrook,

having covered in all 465
miles, more than half of our

entire journey. We expect to

be in Albury tomorrow (Tues-

day) night, and then for the

Victorian towns.
The trip to date has been

chock-full of exciting inci-

dents. Last week we passed
through the following towns:
Yass, Harden, Cootamundra,
Junee and Wagga. The chariot

was placed on display at all

these towns. The interest it is

creating right throughout the

country is tremendous.
Next week we will pass

through Chiltern, Wangaratta,
Benalla, Euroa, Seymour,
Heathcote and Bendigo.

It's all been wonderful ex-
perience, that is if one ever
contemplates taking up bul-
lock driving. Despite the nu-
merous set-backs we have had,
we are getting along nicely,

and will surely reach Mel-
bourne, even if I have to get
into the harness and pull the
darn thing myself.

SIGH
OF
THS

Radio City Music Hall, N.Y., the

world’s l.irgest theatre, where "The

Sign of the Cross” is at present play-

ing its third Broadway season. Sec

story on next page.

WYNNE GIBSON GETS NEW
PARAMOUNT CONTRACT.

%WYNNE GIBSON, Para-

• • mount featured actress,

has just been given a new con-

tract. Miss Gibson's latest

screen appearance was in “The

Billion Dollar Scandal”. Pre-

vious to that she was featured

in “If I Had a Million”, “Night

After Night”, “Lady and

Gent”, “The Strange Gase of

Glara Deane” and “The Devil

is Driving”. She has just made

“The Grime of the Gentury”.

THERE’S PLENTY OF PUNCH IN THE BLUE RIBBON BUNCH.
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“THE SIGN OF

THE CROSS”

INTO RADIO CITY MUSIC

MALL FOLLOWING SEASONS

AT RIALTO Cr CRITERION.

After playing record-break-

ing seasons at the Cri-

terion and Rialto Theatres,

New York, at two dollars top,

“The Sign of the Cross” has

been transferred to Radio City

!
Music Hall, the biggest the-

atre in the world with a 6,400

j

seating capacity. Surely no

greater tribute can be paid a

picture than to be booked into

this huge capacity house after

!
already playing two seasons on

Broadway.

AUSTRALASIAN PREMIERE.

The Australasian premiere

of this big Paramount road-

show is booked for the Sydney

I Prince Edward on April 5. The

!
management have introduced

I to Australia for the first time,

in picture houses, preferential

booking with applications for

I
seats for the first two weeks

i
of the show now being re-

ceived. Mel Lawton reports

excellent business in advance

sales, and expects the first

week to be entirely booked out

I long before the commence-
: ment of the season.

STAFF CHANCES.

LEN PEULEVE, formerly

Manager of Publicity at the

Melbourne Capitol, has been

loaned to the management of the

Rex Theatre, Adelaide.

Max Lovett has been ap-

pointed Acting N.S.W . Ad.
Sales Manager during the ab-

sence of Baden Abotomey, who
is temporarily attached to the

Sales force.

Tom Richards, of the Head
Office Ad. Sales Store, has been

transferred to the N.S.W. Ad.
Sales Dept.

“LUXURY LINER”.

Alice White does a little kidding to

C. Aubrey Smith aboard the “Luxury
Liner”. Others in the cast are George

Brent and Vivienne Osborne.

FOLLOWING THE

CHARIOT’S TRAIL.

CAWLER AND SHEPHERD

CARRY OUT EXTENSIVE

SALES DRIVE.

F
ollowing in the wake
of “The Sign of the Cross

'

Chariot Expedition to Mel-
bourne, District Manager rred

Cawler and Salesman Cleave

Shepherd left last week on an
extended sales drive.

The success with which they

are meeting is evidenced by the

number of contracts pouring
into Head Office. During the

first week of the trip, they
signed up the following towns:

Campbelltown, B o w r a I,

Moss Vale, Queanbeyan, Lee-

ton, Narrandera, Hillston,

Griffith, Cootamundra, Cunda-
gai, Tumut, Junee and West
Wyalong.

District Manager Claude
Henderson, and Branch Mana-
ger Bert Kelly, will handle the
Victorian towns immediately
the chariot crosses the border.

OUR SYMPATHY.

“PUNCH” , on behalf of

Paramounteers extends to Mr.

Claude Henderson, our deepest

sympathy for his recent sad

bereavement, when he suffered

the loss of his mother.

IT’S IN THE AIR • • • “PARAMOUNT FOR 1933 ”.
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Accord i n g

io announce-

menis from
the Paramount

Holly Wood
Studios, both

Sylvia Sidney

and Alison

Skip Worth
have had their

contracts re-

newed . . . The
Adrienne Ames. agree m e n t

marks the beginning of Miss

Sidney’s third year on the screen,

and the third year with Paramount
. .’’Pick-Up” the Vina Delmar

story, will be her next, in which

she will be seen opposite George

Raft. . . Adrienne Ames has been

transferred from the cast of “Dead
Reckoning” to that of Chevalier’s

”A Bedtime Story” . . . After a

brief visit to New York, Claudette

Colbert, George Burns and Grade
Allen have returned to the studios

to resume their screen careers . . .

Burns and Allen will be seen in

“International House” and later in

“College Humor”, whilst Claudette

will appear in a number of the

company's coming pictures, the next

of which is “Tonight Is Ours” . . .

Bill Pine writes from Hollywood

:

Don t think ’King of the Jungle’

is just another ’Tarzan. The stu-

dio has one of the most unusual

twists on this type of story that I

have ever seen in all my experience.

It is in no way an imitation

’T arzan

tersonalities

M elbourne jottings:
Miss Dolly Hayes, of the

Booking Department is spend-
ing her annual vacation at

Marysville. . . H. N. Varcoe,
who is also on vacation at the
same spot, is learning some
new fish yarns. . . Miss M.
Whittingham, of the Accounts
Dept., is back on the job again,

after spending a very enjoyable
time at Daylesford.

John E. Kennebeck left Sydney
last night for Adelaide to attend

the opening of the new Rex The-
atre. He will also stop a few
days in Melbourne on Capitol The-
atre business.

More Head Office cricket
feats over the weekend: Reg.
Felton taking four wickets for

seven runs and Harold Trahan,
playing in the same match se-

cured four wickets for twenty
eight runs, and Jim Flannery
getting 126 n.o. . . . Harold
Pike of H.O. Advertising Dept.,
is at present on the road head-
ing for Lower Mookerawa on
his annual vacation.

A MEMO from this depart-

ment was recently sent to

all branches concerning Star

30in. X 40in. Colour Paints

(
1 -sheet size), which were

imported from New York at

an exceptionally low figure.

These colour paints, really

something out of the box, are

done in rich colours, and are

excellent for either theatre de-

coration or advertising pur-

poses. At the gift price of

3/- each, our stocks should be

depleted in record time. See

that a good display of colour

paints, with selling prices

affixed, is made in your Ad.
Sales Department.

“The Sign of the Cross” Orders

Nos. 3 and 4 were taken by Len
Peuleve and George Hayes respec-

tively, the former covering the re-

quirements of the Prince Edward
Theatre, Sydney, and the latter

covering the requirements of the

Plaza Theatre, Launceston. Both
are exceptionally fine orders . . .

Stan Craig, Wellington Branch

Manager, has forwarded “The Sign

of the Cross” Ad. Sales Orders

Nos. 5, 6, 7 and 8, covering re-

quirements of the Regent Theatres,

Wellington, Auckland and Dune-
din, also Theatre Royal, Christ-

church.

Sample one-colour Couriers
for “The Big Broadcast’’, have
been forwarded to the Sales

Force. This is unquestionably
one of the most attractive

couriers we have handled.
Country of origin Australia. Wholly set up and printed by The Market Printery Ltd., 372a Pitt Street, Sydney.

^'uDlJsned by Paramount Film Service Limited, of Re&ei'voir Street. Sydney
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A FAREWELL TO ARMS

LJ ERE is a tremendous picture, which I believe

will gc down in history as the supreme love

story of the talking screen.

“A Farewell To Arms” will key your emotions

to the highest pitch. One of its greatest qualities

is its powerful appeal to women. It is not only

a masterpiece of entertainment, it is a practical

production from the business man’s point of view.

Cary Cooper’s performance probably marks

the highest point of his career, whilst Helen Hayes

crowns herself with new glory.

I expect “A Farewell To Arms”, if sold pro-

perly, to gross us just as much money as “The Sign

of the Cross”.

I have seen this picture now four times, and

each time I have been so stirred, impressed and

thrilled, that I have no fear in saying that “A Fare-

well To Arms” is one of the greatest achievements

of Paramount.

I ! < fill !l ittfiijm
1 1 1 MT !• *! »f rr

iliitBw i i I ? ifll innill 1

'Unit iffl '* !i

Managing Director

Published every Wed-
nesday by Paramount
Film Service Ltd.,

Head Office, Sydney,
Australia, in the

interests of the Para-

mount organisation in

Australia. New Zea-

land and the Far East.

Reg Kelly—Editor.
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‘The Sign of the Cross”, opening

to-day at the Prince Edward, looks

like being one of the most glamorous

that that ace of long run houses has

ever experienced . . . Melbourne re-

lease date for this picture has been

brought forward a Week to April

8. . . That week looks like being

Paramount Week in Melbourne,

with the release of two pictures at

the Regent, one at the State, and

"The Sign of the Cross” in our own

Capitol . . . After an absence of

many months. Paramount Pictures

make their reappearance in Bris-

bane on Saturday next, when “The

Devil Is Driving” and "He

Learned Abou': Women”, make a

double feature bill at the Regent.

. . . Prepare for a picture of the

same box-office calibre as ‘‘The

Sign of the Cross” in ‘‘A Farewell

To Arms”. . . Read and digest

every word of Mr. Clark's message

in this issue of “Punch” . .
. Just

io remind you—Paramount is

STILL the greatest name in show

business.

}l

•I
'

Che

sien
OF
THG

AT SEYMOUR.

“The Sign of the

Cross’" Chariot.

(From Bob White)

Seymour, Tuesday.

pVERYTHINC is going splen-
" didly with the expedition
right now. We made Seymour
this morning, and intend to

push right on to Melbourne
in order to reach there for the
opening of the picture next
Saturday. It was originally in-

tended that we take the round-
about route, bringing in Ben-
digo, Ballarat and Geelong.

Last Thursday, we made
Wangaratta, where we re-

ceived a most enthusiastic re-

ception. The local showman,
Mr. MacDonald, is Quite a live

wire, and had the whole town
waiting for our arrival.

Friday we made Benalla. It

was unfortunate that the local

house was not screening, but
we managed to make the most
of a civic reception at the

Municipal Council Chambers.

We spent the week-end in

Shepparton, and last night at

Murchison.

Things are running very
smoothly with the outfit at

the moment, and we hope that

we have left our bad luck be-

hind. It’s Melbourne now or

bust

PARA. DOMINATES
MELB. SCREENS.

Paramount Pictures will domin-
ate the screens of Melbourne de
Luxe houses next week. “The
Sign of the Cross” will open at the
Capitol, “Under Cover Man” and
“He Learned About Women” will

play the Regent with “Devil Is

Driving” at the State.

THERE’S PLENTY OF PUNCH IN THE BLUE RIBBON BUNCH.
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PARAMOUNT
CLICKS AT GRAND,

PERTH.

TURN-AWAY BUSINESS.

WRITING to “Punch” from

Perth on March 27,

George Nacard, Paramount
Branch Manager in that city,

states that since screening the

Paramount product, the Grand
Theatre has more than doubled

its business.

“The current programme,
The Sporting Widow’ and
‘The Man From Yesterday’,”

writes Mr. Nacard, “is play-

ing turn-away business every

night. Actually, the Grand
was the only show in town to

play to more than capacity last

Friday and Saturday, and there

are six theatres in Perth be-

sides the Grand”

“A LADY’S PROFESSION”

Roland Young and Alison Skipworth
exchange ideas in “A Lady’s Profes-
sion.” Sari Maritza is also orominently

cast.

TO-DAY

!

“SIGN OF THE
CROSS” OPENS

SYDNEY P.E.

AUSTRALASIAN
PREMIERE.

TO-DAY, Wednesday, April

5, will go down in the
history of the industry as the
most important date of the
year. Today, “The Sign of the
Cross’’, the most important
picture since the coming of

sound, will enjoy its Australa-
sian premiere at the Sydney
Prince Edward Theatre.

The box plan was opened
two weeks ago, and preferen-

tial booking was introduced

for the first time, with the re-

sult that the house has been
completely booked out for the

first four nights of the season.

It has been a grand sight to

see a continuous stream of

people at the booking office.

CHANCE IN MELB. OPENING
The Melbourne opening at

Paramount’s own Cap tol The-
atre, originally set down for

Saturday, April 15, has been

brought forward a week to

April 8. Jim Thornley wires

that advance booking is the

greatest in the history of the

theatre.

THE CIGARS ARE

ON BERT KELLY.

IT’S A GIRL!

Step up
boys, but
don't crowd,
Bert Kelly is

handing out
the cigars on
the arrival of

a brand new
daughter,
born March 26. Mrs. Kelly
and the baby are doing very
nicely, thank you; and Bert,
need you ask?

TRIUMPHANT
OPENING.

“SIGN OF THE CROSS’

IN FAR EAST.

TFfE following cable has been
received by Mr. Clark

from Andre Olsen, Branch
Manager at Batavia, where
“The Sign of the Cross ” re-

cently had its first release in

our territory:

—

CLARK
PARAMOUNT

SYDNEY
THREE FIRST NIGHTS
"SIGN OF THE CROSS" IN
BATAVIA AND BANDOENG
EVERY PERFORMANCE
SOLD OUT. HUNDREDS
TURNED AWAY. REGARDS.

OLSEN.

IT’S IN THE AIR... “PARAMOUNT FOR 1933”.
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“International House" and

“College Humor" wdl mark the

return of mus.cal comedy to the

screen, and wdh such artists' as Bing

Crcsby, Burns and Allen and Rady
Vallee. these pictures will make a

decided bid for the popularity they

enjoyed in earlier years. . . With

the addition of a number of players

to fill the minor roles, “International

House" w ll go into production with

a cast including Rudy Callee. Sari

Alaritza, Burns and Allen, W. C.

Fields, Bela Lugosi and Peggy

Hopkins Joyce. . . “College

Humcr" , the second production Will

have Bing Crosby, and again Burns

and Allen, then Jack Oakie,

Richard Arlen, Frances Dee and

Randolph Scott. . . Charles Bick-

ford, the red headed He-man, will

make his reappearance in the Char-

les R. Rogers production “Legal

Crime" with Richard Arlen, Jean

Hersholt, Louise Dresser and Andy
Deoine comprising the rest of the

cast. . . The newest title change is

that of “Strange Bedfellows" to “I

Love That Man"... originallu

Ricardo Cortez and Nancy Carroll

had been chosen for this production,

but owing to continued illness, Ed-

mund Lowe has replaced Cortez,

and will share leading honors with

.Xliss Carroll. . . the rest of the cas'

has yet In be assembled . . . Still

not sat'-sfied with the title of their

new picture, the Four Marx Bros.,

who recently decided to change it

from “Cracked Ice" to “Grass-

hoppers" have reverted to the

original t'tle . . . Just. . . for your

informat'on. . .

Personalities
ISS FLO THURSTON, of

H O. Customs, returned

last Mondav from her visit to

Tasmania where she was parti-

cipating in the Interstate

Ladies Rowing Championship.
Miss Bremner of N.S.W.
Accounts Dept., accompanied
Miss Thurston on the trip . . .

Mr. A. W. L. Naylor is at pre-

sent vacationing at Katoomba.

Believe it or not, Bert Matts of

the H.O. Despatch Dept, played

the title role in “The Toreador" , an

amateur dramatic show at Belmore

last Week. In the third act, he also

doubled as the hind portion of the

bull. The critics reported that it

Was in his second role that he dis-

played his real h'strionic ability.

General Sales Manager W.
Hurworth, holds the honor of

being the first oerson in Aus-
tralia to book seats for “The
Sign of the Cross”. Over three

weeks ago, he booked and paid
for twenty seats for the open-
ing night. Incidentally, on that
nieht, Mr. and Mrs. Hurworth
will celebrate their 20th wed-
ding anniversary, hence the big

party.

We offer

cong r a t u -

lations t o

Max Lovett,

who has
been ap-

pointed to

the position

o f Acting
Ad. Sales
Manager in Sydney branch, and
to Tom Richards, who steps
into the Ad. Sales Department
as assistant to Max. Both boys
are full of enthusiasm and
optimism in their new posi-
tions. They celebrated the
event by exceeding Quota the
first week of their appoint-
ment.

Max Lovett.

H. Quincey, Ad. Sales Mgr. in

Brisbane, was responsible for a sale

of one Nu-Style lobby stand, two
Daybill Stands, and one special

W^all Board, sold to a country

showman per medium of sales let-

ters. . . Cleave Shepherd, Sydney
sales man, has also made an excel-

lent sale of three Nu-Style lobby
stands to a country exhibitor.

Henry Quincey is the first

to report good sales of Star
Color Paints. Per medium of

sales letters to exhibitors, he
was successful in disposing of
42 Color Paints. Henry cer-

tainly lost no time in getting
on to the job of turning this

it-pm into cash.

tiountry of origin—Australia. Wholly set up and printed by The Market Printery Ltd 372a Pitt Street SydneyPublished by Paramount Film Seryice Limited, of Reserrofr Street, Sydney.
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THE SIGN OF THE CROSS

W ITH the Australasian premiere at the Sydney

Prince Edward Theatre on Wednesday last,

and the Victorian premiere at our own Capitol The-
atre, Melbourne, on Saturday last, “The Sign of the

Cross” started off with a smash triumph on its

predicted money sweep through the country.

The full force of the effective nation-wide

publicity, exploitation and advertising campaign,
enhanced by the Chariot expedition, hit the box-

offices of those theatres as soon as the opening of

advance bookings was announced. Since the open-

ing of the picture, the public of Sydney and Mel-
bourne have stampeded the box-office with a rush

that has sent house records soaring to unprece-

dented heights. Next Saturday the picture will

open in Auckland, Wellington, Hobart and
Launceston.

If ever a picture deserved a concentrated
effort on the part of all members of the Sales

Force for extended playing time, and extra Ad.

Sales, “The Sign of the Cross” is IT.

Here is one of those rare pictures with limit-

less possibilities. It will yield what you put into it.

The Studios have done their part, and so have the

Publicity and Advertising Departments: now it’s

up to the Sales Force.

J 1 1 10 «l ii

Siitf« s ? ? *
i'i

Managing Director.

Published every Wed-
nesday by Paramount
Film Service Ltd.,

Head Office, Sydney,
Australia, in the

interests of the Para-

mount organisation in

Australia, New Zea-

land and the Par East.

Reg Kelly—Editor.
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“The Sign of the Cross” opens

m Sydney and Melbourne with a

regular box-office stampede. . . Mr.

Hicks cables that the picture, after

playing two lengthy seasons at the

Criterion and Rialto Theatres on

Broadway at high prices, went into

Radio City Music Hall, New
York’s newest theatre, with a seal-

ing capacity of 6,200, and play-

ing to popular prices cracked the

house record wide open . . . Over

300,000 people paid for admission

during the first week. . . Now is

“7 he Sign of the Cross" doing busi-

ness or is “The Sign of the Cross

doing business. . . “A farewell to

A,’ms” IS ready for release, and

those who have seen it claim it to

be fust as important a piece of the-

atrical property as “The Sign of

the Cross" . . . Still they come. . .

“The IVOman Accused” viewed at

a Head Office pre-censorship

screening yesterday shows that the

hands that have been turning out

one money picture after another did

not shake in making this one . . .

If c see Nancy Carroll at her best

and a swell cast is headed by Cary

Grant. . . It’s a dramatic and excit-

ing story, written by America’s ten

leading authors. . . Head Office

staff went into raptures last night

at the preview of “No Man of Her
Own ” with Clark Cable and Carole

Lombard . .
. Just to remind you

that Paramount is STILL the

greatest name in show business. . .

GOAL REACHED.

CHARIOT ARRIVES
ON SCHEDULE.

TREMENDOUS RECEPTION.

The following telegram was

received by Paramount’s
Head Office on Friday last,

from Bob White, who was
press agent for “The Sign of

the Cross” Chariot Expedition

from Sydney to Melbourne:

—

"Arrived Melbourne
to-day despite hades
and high water (stop)
Tremendous recep-
tion crowds jammed
streets made stop-
ping at theatre im-
possible (stop)
Great ovation from
crowd as Chariot
galloped into Swans-
ton Street. Regards.

White"

.

There is the story of the
successful climax of one of the
biggest showmanship stunts
pulled in this country in years.

Despite a run of tough luck,

the chariot arrived in Mel-
bourne on schedule, being on
the road thirty days. The
chariot was exhibited in 25
theatres on the route.

Credit for the successful
pulling of this great stunt goes
to Bob White, who carried
most of the responsibility and
work on his shoulders, and to

john E. Kennebeck and Reg.
Kelly, whose organisation and
careful planning left nothing
to chance.

“A BEDTIME STORY”.

Here's Maurice and the little cha.p

that steals his heart away in “A Bed-
time Story”. Helen Twelvetrees and
Adrienne Ames are opposite

Chevalier.

MORE MUSICALS.

E
manuel cohen, vice

President in charge of

production of Paramount Pic-

tures, has just issued an extra-

ordinary order, by the terms of

which music will take a vastly

more important part in the

scheme of forthcoming pic-

tures.

The order expressly states

that in so far as two particular

productions, “International

House”, with Rudy Vallee, Sari

Maritza and Peggy Hopkins
joyce, and “College Humor”,
with Richard Arlen, Bing Cros-

by and Frances Dee, are con-
cerned, both of these will have
plenty of pretty girls, a num-
ber of songs, and one or more
spectacular dance routines.

They will not be backstage
musical comedies of the order
of several years ago, but out
and out musical pictures, in

which music, beauty, dancing
and singing will predominate.

THERE’S PLENTY OF PUNCH IN THE BLUE RIBBON BUNCH.
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"
The Sign Of The Cross Opens Sensationally

in Sydney and Melbourne.

Sydney Queues Line-Up in Heavy Rain—New Opening Record in

MeBbourne—Press and Public Rave Over Picture-—Lengthy Seasons a

Certa inty.

SIGN OF THE CROSS”, Paramount’s big talking picture spectacle, produced by Cecil
I B. DeMille, had its Australian premiere a t the Sydney Prince Edward Theai’re on Wednes-

day last, April 5. The Victorian premiere was h eld in Paramount’s own Capitol Theatre, Mel-
bourne, on Saturday last, April 8. In both instances the openings were easily the most sensa-

tional ever witnessed at these two popular long run houses.

In Sydney, despite the tremendous deluge of rain which continued all day, queues lined

the theatre front from 9 o’clock in the morning. In the evening, thousands of people were
turned away, owing to the fact that every sea t in the house had been booked out more than
seven days previous.

Paramount’s extraordinary

piece of real showmanship in

sending “The Sign of the

Cross’’ Chariot overland from
Sydney to Melbourne, and the

arrival of the Chariot at the

Capitol Theatre, Melbourne,
on Friday last, gave the Vic-

torian premiere some wonder-
ful publicity. Capacity busi-

ness was reported at the Capi-

tol all day, and the figures set

a new record.

In both cities, press and
public alike went into raves

over the picture. Herewith are

some of the excerpts of the

criticisms from the Sydney
press:

—

“The screen has never seen such

settings as those conceived for 'The
Sign of the Cross'. Cecil B. De-
Mille, director of this Paramount
achievement, which had a gala

premiere at the Prince Edward last

night, has done his task almost too

well. For the eye wanders from the

main characters to watch the people,

the customs and the incidents of

Rome’s street.’’

“The Daily Sun”.

“Cecil B. DeMille lifted the

Prince Edward audience almost out

of their seats last night with the talk-

ing Version of ‘The Sign of the

Cross'. This is spectacle, as the

master of spectacle, DeMille, can

produce it ... ft has all the sweep

of a great filmi, the games have been

reproduced with a gesture that is ab-

solutely magnificent’’

.

“The Daily Telegraph”.

“And through the whole film is

the primal message of Christianity—
a message presented without cant,

without that deliberate sophistry

intended to benefit the box-office at

the expense of the devout, a message

without offence to the adherents of

any creed. He who runs may read,

seems to be DeMille’s conception.

Here is a great picture, seems to

be his message. If you are aware

of its implications, then you are

the stronger, for you read into the

strange conversion of the Prefect

Marcus Superbus, the lesson of

1933 years. If you are not, then

you enjoy the brilliance, the splen-

dor, the excitements of a dramatic

leviathan of music. I have never

seen better or more restrained acting

in a play where bad acting Would
have irritated any audience. The

effect cn the audience is tremendous.

‘The Sign of the Cross’ should have

a long run. For it is brave enough

net to seek a conventionally happy
ending ’

.

“Sunday Sun”.

A LADY'S PROFESSION.

Sari Maritza and Kent Taylor have
the romantic leads in “A Lady's
Profession,” with Aliron Skipworth
and Roland Young sharing leading

honors.

IT’S IN THE AIR • • • “PARAMOUNT FOR 1933 ”
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Our Back Bage iof Front Page IMeu/s

PARAMOUNT has exercised

its option for another series of eight

Charles R. Rogers productions . . .

Upon completion of “Hock Shop"
the last of the present series, Rogers
will take a six Week Vacation, re-

turning to the studios to start his

new pictures about July . . .
Ray-

mond Hatton, screen comedian.

Fuzzy Knight, featured pianist and

talented entertainer have been given

featured parts in Z.ane Grey s

“Under The Tonto Rim” . . .

The cast is one that would enhance

anyi westefn. Supporting Stuari

Erwin is Fred Kohler, one of the

screen's best Bad-men while Ray-
mond Hatton and Fuzzy Knight are

aiding and abetting “Stu” with the

comedy . . . C erna Hillie, George

Barbier and John Fodge are also

prominently cast . . . Because of

radio contracts in New York, Bing

Crosby has found he cannot return

to Hollywood for a few weeks . . .

The production date for “College

Humor” will therefore be set back

until Crosby's arrival . . . Richard

Bennett, forced to withdraw from

the cast of “Song of Songs " because

of illness, has recovered sufficiently

to resume work in this Dietrich pro-

duction . . . “Apartment Nine”

has-been announced as a coming

producjtion for Claudette Colbert

with Cary Grant and William Har-
rigan sharing leading honors . . .

“Gn Probation” is another recent

announcement in which we will see

H ynne Gibson and Ricardo Cor-

tez ... Just for your information.

“SHE DONE HIM WRONG’’

Cary Grant and Mae West in a scene
from their newest Paramount produc-

tion, “She Done Him Wrong’’.

Personalities

D istrict Manager Claude

Henderson, is at present
on an extensive sales drive for

“The Sign of the Cross” con-
tracts. He is covering the Vic-
torian towns visited by the
chariot expedition. He is start-

ing from Albury and working
right down the line to Mel-
bourne.

Ad. sales Orders for “The
Sign of the Cross” are

now beginning to come in from
all branches, and while a great

number are in keeping with

the high quality of the pro-

duction, there are a few which
would not do justice to an
ordinary release. These orders

will have to be followed up by

the Ad. Sales Mgrs. in an en-

deavour to bring them up to at

least a 50 per cent, increase on
the exhibitor’s usual long run

order.

Some exhibitors evidently

reason that a big production

can carry itself. Such reason-

ing is absurd, as the greater

the production, the greater

must be the effort to sell it to

the public.

W. Bignell, Ad. Sales Manager
in Adelaide, made an excellent sale

of 6 X 24 sheets on “Evenings For
Sale”, 5,000 Couriers on “The Big

Broadcast” , and other miscellaneous

Ad. Sales items to the New Rex
Theatre, Adelaide.

Since his appointment to the
position of Acting Ad. Sales

Manager in Sydney branch.
Max Lovett has been respon-
sible for some outstanding
sales, amongst which were 12
X 24 sheets for “Love Me To-
night” and 1 1 X 24 sheets for

“The Big Broadcast” sold to an
exhibitor at Newcastle. Excel-

lent quantities of couriers on
all productions have also beeni

disposed of.

Country of origin— Australia. Wholly set up and printed by
Published by Paramount Film Service

The Market Printery Ltd., 372a Pitt
Limited, of Resorroir Street, Sydney.

Street, Sydney.
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MONEY PICTURES.

S
tressing the vital need of good money-making

pictures now more than ever, Mr. Hicks, in a

special letter to me declares that Paramount is

to-day the one reliable source of consistent money
Product.

“Good money-making pictures were never so

vital to this business as they are right now”, writes

Mr. Hicks, “and never scarcer than they have been
this season. Except for Paramount! Paramount is

to-day more than ever, the one reliable source of

consistently dough-getting product. Paramount
alone has furnished hits in large numbers.

"This has been proved by the one infallible

acid test that cannot be gainsaid—the box office.”

In a survey conducted by “Variety” the bible

of Show business—and based, not upon the indi-

vidual likes and prejudices of a handful of critics,

but upon a careful check of the box office perfor-

mance of the pictures of all producing companies
between Nov. 1 and Jan. 1—a check corroborated
by distributors and exhibitors alike—Paramount
leads the list with ten out of eleven money pictures.

On another page you will find some sales tips

from Mr. Hicks on some of the coming pictures.

Read every word of it—it s great news.

Managing Director.
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Sydney Prince Edward and

Melbourne Capitol managements

both report sensational Easter week

business with "The Sign of the

Cross” . . . Despite best weather

ever experienced in Sydney for

Easter holidays, taking people by

the thousands out of town to holi-

day resorts, Sydney's Prince Ed-
tcard played to capacity and turn-

away business every session . . .

After a triumphant arrival in Mel-

bourne, Bob White and his Chariot

Expedition are now on an extended

lour of Victoria... Preparations

are under way for the release of

"A Earewell to Arms” ... a pic-

ture with tremendous box-office pos-

sibilities. . . John E. Kennebeck

and the departments under bis con-

trol are at present working on a

campaign that will rock the nation.

STOP PRESS!

Mr. A. j. Bartle, Exhibitor

of Young, wires that “The Sign

of the Cross”, which had its

first country showing at his

theatre on Monday night last

shattered all existing house
records, taking more money
than “The Ten Command-
ments”.

1

I

UNUSUAL MURDER MYSTERY.

One of the most unusual murder mystery stories seen for some time is

“Crime of the Century,’’ with Stuart Erwin, Jean Hersholt and Wynne
Gibson in the featured roles.

CHARIOT OFF AGAIN
COVERING BIG

VICTORIAN TOWNS

After arriving in Mel-
bourne safely with the

“Sign of the Cross” Chariot
Expedition, Bob White has set

out again to cover twelve big

Victorian towns.

District Manager Claude
Henderson put over a marvel-

lous piece of work by tieing in

the Chariot with the Bendigo

Easter Fair. The Chariot and
horses were shipped to Ben-
digo on Friday by motor float,

and took part in the celebra-

tions in that town on Satur-

day and Easter Monday. The
Chariot was given a civic re-

ception by the Mayor, heading
the procession on both Satur-

day and Monday. On the latter

day, “Miss Bendigo” drove the

Chariot in the procession.

This present trip will occupy
nearly three weeks, and nearly

300 miles will be covered.

MORE RECORDS.

Stan Craig, General Manager for New Z^ealand wires that

"The Sign of the Cross” opened to sensational business on Saturday

last at both the Regent Theatres in Auckland and Wellington. In

both theatres, the business recorded at the box-office was the greatest

in three years.

THERE’S PLENTY OF PUNCH IN THE BLUE RIBBON BUNCH.
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PARAMOUNT SOURCE OF HITS!

MR. HICKS TIPS SALES POINTS ON
COMING PRODUCT.

%]^RiTING to Mr. Clark from the Home Office in New
** York, Mr. Hicks offers some first hand information

on some of the coming pictures:—
“
‘A BEDTIME STORY’.

“
‘A Bedtime Story’ is the

Chevalier picture you’ve been

waiting for! Human as ‘Inno-

cents of Paris’, sexy as ‘The

Love Parade’, with Chevalier

songs twice as good as the fa-

mous ‘Louise’. Helen Twelve-

trees, Edward Everett Horton,

a marvelous baby actor and a

bevy of Parisian belles adorn

the Cast.

“ ‘THE SONG OF SONGS’.
“We’ve saved one of the ad-

mittedly greatest stories or

plays of all times for the su-

preme Marlene Dietrich effort—‘The Song of Songs’. As
Sudermann’s famous novel it

sold into the hundreds of thou-

sands. As Edward Sheldon’s

daring play it crammed mil-

lions into theatres throughout

the world. The throbbing saga

of a glorious woman who gam-

bled her soul through under-

world and palace for love. Die-

trich and a great cast, directed

by a master picture-maker,

Rouben Mamoulian, guarantee

a sensation.
“ ‘KING OF THE JUNGLE’.

“
‘King of the Jungle’, mon-

arch of melodramas, makes all

previous adventure - thrillers

look anaemic. The amazing
Lion Man hero, reared by

jungle beasts and strong as the

mightiest of them. African big

game hunts with a man the

target. Fights in a big cage of

snarling tigers and other jungle

denizens. Climaxing in the

great circus fire with frenzied

spectators and wild beasts

stampeding, clawing, scream-
ing for their lives. Enough
thrills for ten pictures!

“ THE WOMAN ACCUSED’.
“Here’s showmanship; The

ten foremost authors now ply-

ing their trade in America

—

Rupert Hughes, Irvin S. Cobb,
Zane Grey, Vicki Baum, Ger-
trude Atherton, Sophie Kerr,

Ursula Parrott, Vina Delmar,

j. P. McEvoy, Polan Banks

—

wrote the story. Liberty Maga-
zine launched it recently as

their greatest serial in a giant

advertising campaign. The
bookstores of America have
loaded their shelves with it,

sensing a sure-fire best-seller,

‘The Woman Accused’. The
plight of a daring, beautiful

woman who stepped over the

body of a love nest murder
victim to a gay ocean liner on
the strangest honeymoon in

history. Cary Grant, Nancy
Carroll, John Halliday, Louis

Calhern and Lona Andre head
the cast.
“ ‘INTERNATIONAL HOUSE’.

“If ‘The Big Broadcast’

packed ’em in, “International

House’ will do more. Again
you cash in on a parade of the

biggest names in radio and the

theatre—Burns and Allen,

Rudy Vallee, Peggy Hopkins
Joyce, Colonel Stoopnagle and
Budd and a flock of others, in

addition to a cast of money
picture personalities. A strong.

PARAMOUNT
PICTURES.

#
A BEDTIME STORY
THE SONG OF SONGS
KING OF THE JUNGLE
THE WOMAN ACCUSED
INTERNATIONAL HOUSE
MURDERS IN THE ZOO
COLLEGE HUMOR

#
Thar’s Gold in Them Thar

Films!

gripping story in the setting of

a notorious hotel in Shanghai,
where anything can happen

—

and does.

“ MURDERS IN THE ZOO’.
‘Murders in the Zoo’—an-

other smart showmanship
novelty. A wild jungle in the

midst of a thickly populated

city. A nightmare world
peopled by ferocious beasts and
equally ferocious men. Lionel

Atwill, Charlie Ruggles, Ran-

dolph Scott, The Panther Wo-
man, John Lodge (watch him!)

and Gail Patrick included in

the cast.

“ COLLEGE HUMOR’.
“Tying up with the famous

magazine of the same name,
the bible of modern American
youth—and that means most
screen fans—‘College Humor’
is ‘Sweetie’, 1933 brand. Swift

flash, gaiety, catchy songs, a

real story, a sparkling new type

of entertainment. Dick Arlen,

Bing (Big Broadcast) Crosby,

Frances Dee, Burns and Allen

(plus Grade’s nationally fa-

mous Lost Brother)
,
Randolph

Scott and the snappiest co-eds

on the sunkist beaches.

Watch for some more sales

points from Mr. Hicks in the

next issue of “Punch”.

ITS IN THE AIR... “PARAMOUNT FOR 1933”.
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Our Bach Page tof Front Page l\lews

For some considerable time we

have been unable to report with any

degree of accuracy. Paramount’

s

coming British product. . . How-

ever, with the recent shipment to

hand, we are enabled to report at

least three of these pictures. . . The

first is “One Precious Year" with

popular Owen Nares, Basil Rath-

bone and Anne Grey heading the

cast . . . this picture was originally

titled “Driven”. . . “The Crime at

Blossoms” is the second. . . Hugh
Wakefield, who has been eagerly

awaited by Australian audiences

since his delightful role in Para-

mount’s “Aren’t We All?” is pro-

minently cast in this picture, and will

share leading honors with Joyce

Bland and Frederick Lloyd. . .

“Strange Evidence” is the third of

these British productions, and will

feature Carol Coodner and Leslie

Banks. . . From the Hollywood

side of the organisation We see that

Ned Hamilton, one of the screen’s

earliest favorites, will make his re-

appearance in “Dead Reckoning”

thus completing a cast in which are

included Charlie Ruggles, John

Halliday, Veree Teasdale and

Shirley Grey. . . Although Fredric

March had been announced as the

lead opposite Marlene Dietrich in

“Song of Songs”, we now find that

Brian Aherne, who has a very im-

pressive stage career to his credit,

has been cast in this role, and the

picture has gone into production . . .

Alison Skipworth and Lionel A twill

are also in Dietrich’s new picture

. . .Just. . . for your information.

Personalities

M ISS HEATHER SOMMER-
VILLE of Sales Promo-

tion Dept., is at present holi-

daying in Melbourne . . . Miss

Davies of H.O. Accounts Dept.,

is at present spending an en-

joyable vacation at Wallacia

. . . Mr. C. Donaghue and Ray

Harris both returned after

spending Easter at Mulgoa,

judging by the mutual appear-

ance of the persons involved,

this town is worthy of a visit

. . . Miss Minnahan of N.S.W.
Booking Dept., was one of the

trippers to Tasmania per the

s.s. “Strathaird".

Jim Flannery and Jack Taylor of

Head Office, recovering from their

mountain vacation. . . Mel Bremner

and Ray Harris of the N.S.W.

Accounts won £50 in a recent

lottery. . . Ray Harris ringing

Mr. Whiddon and asking if it’s

really true . . .

RECORD for a single sale

of couriers to one the-

atre was created by Max
Lovett, of Sydney branch, with
a sale of 50,000 one-colour
couriers for “Blonde Venus” to

the Empire Theatre. Seven 24-
sheets for the same picture,

four 24-sheets for “He Learned
About Women", and sundry
other Ad. Sales items were also

sold to the Empire Theatre for

this programme.

Henry Quincey, Brisbane Ad.
Sales Manager, is to be congratu-

lated on the splendid sales of Ad.
Sales items reported from his

branch, included among which are

the following :—

1

special 3-sheet

Daybill Lobby Stand, 6 24 sheets,

each for “Evenings For Sale”,

“The Big Broadcast” and “The
Devil Is Driving”, together with an

additional 42 Star Colour Paints,

which brings his total sales of that

item to 71. Henry is certainly not

letting any sales possibilities slip

through his fingers.

Max Lovett has also been
pushing the Star Colour Paints

at every opportunity, and his/

sales of same now total 32.

Not a single sale, however, has

been reported from our other
branches. Here is a line to

bring extra revenue into our
department, a line which will

find ready sale to all live-wire

showmen.

Oountry of origin—Australia. Wholly set up and printed by The Market Printery Ltd., 372a Pitt Street, Sydney.
Published by Paramount Film Service Limited, of Resei-voir Street, Sydney.
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SHOWMANSHIP ASSISTANCE

C
onfidence of the trade in our industry and

company is probably more vital to the success

of our business to-day than at any other time. The
success of our job only begins when we sell and
start to book a contract.

The picture business, like the legitimate the-

atre, requires showmanship, and not all exhibitors

possess as many showmanship qualities as they

might. As a result of a personal contact with exhi-

bitors through the medium of the manager, the

salesmen, the bookers, and the Ad. Sales Managers,
many helpful suggestions may be made in regard

to the proper handling of a picture, and a conse-
quent improvement in the exhibitor’s business

In view of the fact that times are hard, there
is all the more reason why exhibitors need help in

the solving of their problems. As we must return
next season to resell them, it will be definitely to
our advantage if we can successfully help them
merchandise our product.

Check up on the many big showmanship
stunts being pulled in the big towns, and pass them
on to your country accounts. Remember, your job
is not finished when the contract is signed— it has

PliP«fes-

pfuu fi 5 sn ^ 5!
”

Managing Director

I'lililislicd every Wed
iiesdiiy by Paramount
K Im Service Lid..

Head Olliee. Sydney,
Australia, in the

interests of tlie Paia-

mount ortranisiTtion in

Aii'lralia New Zea

land and the Par Last,

lieg Kelly— Editor.
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"The Sign of the Cross” still

piling up records in Sydney, Mel-

bourne, New Z.ealand, Tasmania

and big country towns. . . in most

cases "The Ten Commandments”

records have been shattered. . .Bob

White's Chariot caused a riot in

Bendigo . . . Read sales’ tips from

Mr. Hicks on some forthcoming

pictures on Page 3 of this issue . . .

Mr. Clark urges eoery member of

Sales force to give exhibitors show-

manship assistance wherever possible

. . . Cet set now for the release of

"A Farewell to Arms”, the most

powerful story ever flashed on the

screen. . . Mr. Clark predicts this

one to gross as much money as "The
Sign of the Cross” . . . Sydney
Empire reporting record advance

booking for "Blonde Venus” and

La Belle Dietrich breaking the front

pages with her male attire vogue. . .

and incidentally getting good pub-

licity for her next picture. . . Ad.
Sales boys reporting that the demand
for Ad. Sales on "The Sign of the

Cross” even greater than record-

breaking orders on "The Ten Com-
mandments” . .

. Just to remind you
that Paramount is still the greatest

name in show business . . .

DIETRICH STARTS PANTS VOGUE.

Fraulein Dietrich has certainly

turned the fashion World topsy-

turvy with her new mode of full

masculine attire. On the left We

see Marlene strolling down the

Hollywood Boulvarde. Snappy,

you say; hut what about the trio

of our own Head Office girls pic-

tured below ? Poppy Mart, Enid

Eastmure and Margaret Maclean,

snapped during the Easter vacation.

CHARIOTS MARVELLOUS RECEPTION

IN BENDIGO.

A RRIVINC in Bendigo on Easter Saturday on the

* extended tour of Victorian towns. Bob White reports

that the Chariot met with the greatest reception since its

triumphant arrival in Melbourne.

No fewer than 60,000 people on Easter Saturday,

and 75,000 again on Monday witnessed this Roman spec-

I

tacle at the head of the Easter procession,
i

!

After this most successful reception, Bob headed for

Castlemaine, then in order, Daylesford, Newstead, Mary-

j

borough, Clunes, Ballarat, Rokewood, Cressy, Winchelsea

i

and Geelong, where he will arrive next Saturday. He arrives

at Cressy to-day.

THERE'S PLENTY OF PUNCH IN THE BLUE RIBBON BUNCH.
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Product Making Nation-Wide Clean-Up.

PILING UP BIG BOX-

OFFICE GROSSES.

RECORD EASTER.

CONSISTENTLY maintain-

ing a money pace all over

the country, release after re-

lease of Paramount pictures

definitely prove that the big

box office level of our product

is not a temporary accident,

but a permanent and gradually

growing accomplishment.

Equalling, and in some cases

topping the money pull of

“The Ten Commandments”,
“The Sign of the Cross” is

making a sensational clean-up.

Thanks to this picture, the

Sydney Prince Edward, the

Melbourne Capitol, the Re-

gents in Auckland and Wel-
lington, all recorded a record

Easter week business.

Previous releases are holding

up to the money line splen-

didly. “No Man of Her Own”
had a great week at the Sydney
Empire, whilst suburban and
country exhibitors are report-

ing phenomenal business with
“If I Had a Million”. Follow-
ing closely on the heels of “The
Sign of the Cross” comes an-
other money giant in “A Fare-

well to Arms”. This picture is

now ready for release, and
those who have seen it predict
it to even surpass “The Sign
of the Cross” figures at the
box-office. The Head Office
boys are at present working on
a huge campaign for this one,
and you can rest assured that
it will be sold to the public in

the same big way as “The Sign
of the Cross”.

Helen Hayes and Gary Cooper in a romantic scene from “A Farewell to Arms,”
one of the most powerful stories ever.

MR. HICKS TELLS ABOUT MORE
MONEY PICTURES.

H erewith is some more first-hand Information from Mr.
Hicks regarding some of our forthcoming money pictures.

Read and digest every word. “Thar’s gold In them thar films”:

“ TONIGHT IS OURS’.
“Noel Coward’s ‘The Queen

Was in the Parlor’ is perhaps
one of the most successful

stage plays he has ever written.

Those of you who know the
work of the famous British

playwright can imagine it as a

picture with that great roman-
tic team of Claudette Colbert
and Fredric March in the lead-

ing roles. ‘The Queen Was in

the Parlor’ has been given the
screen title of ‘Tonight Is Ours’
and definitely ranks as one of
the prize money pictures of
the year.

‘ FROM HELL TO HEAVEN’.
“When a hundred thousand

millionaires, pickpockets, gam-
blers, pleasure ladies, sport

fans and plain folks jam the

hotels on race night at a fa-

mous horse race, when the ma-
jority have staked their last

dime on the outcome of a few
frenzied seconds—what secret

dramas, emotions, comedies
and tragedies seethe in this

strange melting pot! ‘From Hell

to Heaven’ catches the swift-

rushing story. Carole Lombard,
Dick Arlen, Frances Dee, John
Lodge and a thousand more.”

IT’S IN THE AIR “ PARAMOUNT FOR 1933
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Our Bach Page 6f Front Page

The formally liiled "The Story

of Temple Drake", has undergone

a slight title change, and will be

released as "Shame of Temple

Drake" . . . Miriam Hopkins has

been defin'tely assigned the leading

role, and a newcomer. Jack La Due

is next on the cast, then comes

William Cargan, William Collier,

Jnr., Irving Pichel and Sir Guy

Standing. . . Sir Guy, attained

knighthood in 1919 for services

rendered as a commander in the

British Navy . . . Studio officials

claim that "International House" is

destined to be undoubtedly one of

the finest musicals to be produced

by Paramount. . .
"International

House" has names! names! names!

the glamour of Peggy Hopkins

Joyce; comedy of Fields; the popu-

larity and melodies of Rudy Vallee;

the laughter and box-office draw

of Burns and Allen; the beauty of

Maritza; all tend to make Para-

mount's "International House", a

bigger "Big Broadcast" . . . "Men

of To-morrow" and "That Night

in London", both Paramount Bri-

tish productions have arrived here in

Australia, and are reported quite up

to the Paramount box-office stan-

dard . . . The Marx Bros, have de-

cided once again to change their

new picture to “Grasshoppers' ,

which they recently abandoned as

unsuitable. . . Elizabeth Young,

Lona Andre, Gail Patrick, Shirley

Grey, Walter Abel and Jack La
Rue have all been awarded Para-

mount contracts.

Personalities
Wellingfon Whispers: Here’s

how the girls of Wellington
office spent the Easter vaca-

tion, which was blessed with
glorious weather . . . Verna
Browne golfed at Paekakariki

. . . Dorothy Carson sailed the

bright blue seas at Eastbourne

. . . Alberta Fitzgerald cara-

vanned to Otaki Beach . . . Pam
Mallett was lured to the races

at Taherenikau . . . Beth Mac-
Gregor hiked . . . and Molly
Anderson cast her vote for pic-

nics round about Wellington
. , . The press and public of

both Auckland and Welling-
ton are most eulogistic about
“The Sign of the Cross”, which
is now playing to capacity
houses in both cities . . .

The matrimonial sphere was well

represented by ex-Paramounteers

last week. Airs. Starr {nee Miss
Be Knowles) said “I will" on

Saturday 22nd April at Parramatta
. . . Miss Pearl Turner walked the

aisle on Monday, 24th April in

Melbourne. . . Both these girls

started with Paramount in the New
Zealand office. . . Miss Gibson of

the Brisbane Branch is at present

spending a very enjoyable holiday in

Sydney.

THINK IT OVER.

I

HAVE just seen pulls of our

latest three-colour Courier

preoared for “Madame Butter-

fly”. and believe me the de-

sign, lay-out and superb colour

scheme has never been sur-

passed by any previous Courier.

I am confident that with such

a splendid production to back
up our sales, there can be no
alibis from any Branch which
fails to record quantities of

this valuable advertising me-
dium. Samples are this week
being forwarded to the Sales

force.

Orders received for a total of

70 x 24 sheets on three pictures

give some indication of how Albert

Nicholas, Melbourne Ad. Sales

Manager, is Watching his sales of

every revenue producing item.

George Hayes, of Launces-
ton, has advised of an increased

order of an additional 2 x 24
sheets obtained from the

Avalon Theatre, Hobart, for

every special and long run pro-

duction.

W. Bignell, Adelaide Ad. Sales

Manager, and Max Lovett, of

Sydney branch, also report addi-

tional business obtained by personal

vis'ts to suburban showmen. The
former sold 3.000 couriers on

"Movie Crazy" and the latter

10,000 couriers on "Trouble in

Paradise". Both orders were in

addition to exhibitors' usual require-

ments.

Country of origin—Australia. vVholly set up and printed by The Market Printery Ltd., 372a Pitt Street, Sydney,
f^ublishrd by Paramount Film Service Limited, of Re.sei'voir Street, Sydney.
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CONGRATULATIONS TO
MR. HICKS.

most pleasing cables I have ever received from
the Home Office. The contents informed me of

the promotion of Mr. Hicks to one of the highest

executive positions in the organisation, that of

Vice-President and Director of the International

Corporation.

You boys and girls of the Blue Ribbon Bunch,
I know, will be just as happy over this news as i

was when I received it. I have cabled congratu-
lations to Mr. Hicks, in which I know each
and everyone of you join me. I have also pledged
him your continued loyalty and co-operation,

assuring him that he may enter into his new res-

ponsibilities safe in the thought that the Blue
Ribbon Bunch are still vyith him 100 per cent.

Mr. Hicks’ promotion comes as a reward for

the splendid service and loyalty he has given the
company for almost twenty years.

Once again, Mr.
our hearts we say . .

Hicks, from the bottom of

. “Congratulations”.

Managing Director

Published every Wed-
nesday by Paramount
Film Service Ltd.,

Head Office, Sydney.
Australia, in the

interests of the Para-

mount organisation in

Australia, New Zea-

land and the Far East.

Tieg Kell V—Editor.

(
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ALL Paramounteers and trade

in general agog over news of Mr.
Hicks' appointment to high execu-

tive position. . . Money sweep of

Paramount pictures continues

throughout the nation. . . "Blonde
Venus", starring .Marlene Dietrich

shatters all Empire Theatre records

on Saturday . . . Advance sales

predict sensational season. . . Pre-

parations well underway for the re-

lease of “A Farewell to Arms"
. . . the picture that every theatre-

goer has been anxiously awaiting

. . . Head Office Paramounteers

preparing for a night out on Friday,

when a staff dance will be held at

the Arts' Club . . . "‘Madame
Butterfly" announced as the next

attraction to follow "The Sign of

the Cross" into Sydney Prince Ed-
ward Theatre.

. Just to remind

you that Paramount is STILL the

greatest name in show business.

HIGH EXECUTIVE POSITION FOR
MR. HICKS.

M R„ W8LL8AM J. CLARK received cabSed advice on Satur-
day last from Mr. Shauer to the effect that Mr. Hicks

had been promoted to a

organisation.

John W. Hicks, Jnr.

high executive position in the

Effective immediately, Mr.
Hicks will occupy the posi-

tion of Vice President and
Director of the Paramount In-

ternational Corporation, with
headquarters in New York.
The Paramount Interna-

tional Corporation is the sub-
sidiary company handling the
interests of the Foreign De-
partment.

It is just a year ago since

Mr. Hicks left Australia for

New York, where he was given

control of Australia, New
Zealand, the Far East, Great
Britain, South Africa, India,

China and japan. This further

appointment places him in one
of the biggest executive posi-

tions in the entire organi-

sation.

“SIGN OF THE CROSS” CHARIOT IN THE FAR EAST.

Andre Olsen (left) and Exhibitor F. Buse, of the Elita Theatre, Ban-
doeng, Java, with Paramount’s “Sign of the Cross” Chariot from Road

Show No. 4.

THERE’S PLENTY OF PUNCH IN THE BLUE RIBBON BUNCH.
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Two Lucky Australians For Hollywood.

1 1

TO-NIGHT IS OURS

^‘THE SEARCH
FOR BEAUTY”.

BIG CONTEST.

THEATRES, NEWSPAPERS,
RADIO STATIONS, ALL TO

BE TIED UP.

S

NFORMATION just received

from New York by Mr.
Clark, advises that Paramount
will send two Australian per-

sons—a man and a woman—
to Hollywood very shortly, to

appear in the forthcoming
Paramount picture, “The
Search for Beauty’’.

Paramount shall immedi-
ately announce and organise a

big nation-wide exploitation

contest through theatres,

newspapers and radio stations

to find a perfect man and
perfect woman in talkie talent.

Mr. Clark has appointed John
E. Kennebeck to organise the

campaign. Full details and the

names of the judges in the

national contest to find the

two lucky persons whom Para-

mount will send to Hollywood
will be announced next week.
Meanwhile, every Para-

mounteer is asked to spread

the news and enthusiasm of

this announcement.
In addition to the two Aus-

tralian persons to be sent to

Hollywood to appear in “The
Search for Beauty”, Paramount
is conducting similar contests

in six other English speaking
countries. The winners will

appear in the same picture,

with eight men and eight

women winners from various

parts of America.

1

Fredric March and Claudette Colbert
teamed together again in Noel Cow-
ard’s “To-night is Ours,” available

soon for early release.

The Australian winners will

receive :

—

1 . A contract to appear in

the Paramount picture, “The
Search for Beauty”.

2. Transportation to and
from Hollywood.

3. Salary of 50 dollars per

week for a minimum of five

weeks.

4. Hotel accommodation in

Hollywood during the weeks of

their engagement.

5. Opportunity to share in

the 2000 dollar Grand Prize to

be divided between the one
man and the one woman regis-

tering the best performance in

the Paramount picture, “The
Search for Beauty”.

Spread the good news of

this contest right now!

PARAMOUNT CLUB
STEPS OUT!

Members of the Paramount

Club are gomg to make whoopee

at the Club Dance to be held at

the Arts' Club on Friday next.

7 he energetic committee is ar-

ranging several surprises and

novelties for the folk who are

j

lucky enough to be able to get

! tickets.

“MADAME
BUTTERFLY”

FOR PRSNCE EDWARD.

After a most successful five

weeks’ season at the Syd-

ney Prince Edward Theatre,

“The Sign of the Cross” on

May 10th, will make way for

Paramount's "Madame But-

terfly”.

General Manager, Mel. C.

Lawton, with Mr. Kennebeck,

has already an impressive ad-

vertising and publicity cam-
paign outlined for the new
picture.

STUDIOS BUSY.

E
leven pictures were before

the cameras during April

at the Paramount studios. Pro-

ductions being filmed were,

“A Bedtime Story”, “The Song
of Songs”, “Supernatural”,

“The Eagle and the Hawk”,
“International House”, “Dead
on Arrival”, “I Love That
Man”, “The Song of the

Eagle”, “Sunset Pass”, “Don’t
Call Me Madame”, “Apart-
ment Nine”, “College Humor”,
“The Trumpet Blows”, “Hock
Shop”, “Stairs of Sand’’, “On
Probation”, “Gambling Ship”,

"Baby in the Ice Box”, and a
new Sylvia Sidney picture as

yet untitled.

IT’S IN THE AIR... “PARAMOUNT FOR 1933 ”.
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THE Paramount Hollywood

Studios, are at present creating an

international appearance . . . Paris

and Berlin are just three feet apart,

while, across the street, are Wu-

Hu, China, the South Seas, and

Hew York City. . . With nine

pictures in production. Paramount

"set" builders, are busy supplying

the necessary "atmosphere” for

widely separated localities. . . "In-

ternational House", is laid in

modern China; "The Song of the

Eagle" in 1933 Chicago; "A Bed-

time Story" in present-day Paris;

"The Eagle and the Hawk" in

war-time Erance; "Supernatural"

in modern New York; "The Song

of Songs", in Berlin 1907; "The
Shame of Temple Drake", in the

southern states of America; "Ter-

ror Aboard" on a yacht in the south

seas and "Pick-Up" in New York
. . . Charlie Buggies, now appear-

ing in his twenty-fifth Paramount
Picture since joining the organisa-

i cn, three years ago, has signed

a new long term contract. . . It

will be remembered, that he made
his film debut in "Gentlemen of the

Press", and, from that day to this,

has devoted his talents, solely, to

the screen. He now heads the cast

of the forthcoming, "Murders in

the Zoo”, and later in "Terror

Aboard” . . . Although Buggies’

current contract does not expire for

quite a period, the new one Was

drawn up, to insure his services for a

number of future productions . . .

Personalities

B
ill McKeown of the

N.S.W. Booking Dept.,

and Dick Winch of the Head
Office Despatch are both out

on the road on 'The Sign of

the Cross” . .
.
Quite a number

of the Head Office Para-

mounteers braved the rain on
Saturday last to witness the

"Head of the River” boat races

. . . and quite a sum of money
changed hands on the results

. Dot Plows of H.O. Ac-
counts is holidaying at the

Blue Mountains . .
. Jim Flem-

ing of the same department, is

spending his annual vacation

on a tour of the South Coast
. . . Hermann Flynn once again

directing the preliminary ar-

rangements for the Movie Ball

. . Hermann has held the posi-

tion of secretary for every ball,

but for this one, he takes a rise

in titles to Organiser . . . which
reminds us “a rose by any
other name, etc.” . . .

H ereunder is a complete
memo received from H.

Quincey on April 28. Ad. Sales

Managers please note:

—

“/ am attaching a requisition

covering an indefinite number of

star colour paints. We have sold

88 paints and have orders for a

further 33, making a total of 121

sold. We expect to sell quite a

lot more, and note from "Punch"

of April ]9th that Sydney is the

only branch which has sold any

of these paints. Will you therefore

please ask all other branches to

forward their supplies to Brisbane

if they are unable to dispose of

them? We Will sell a large quan-

tity of the paints on Carroll, Coo-
per, Brook, Arlen and Colbert that

you have available in Head Office;

but also want paints for PoWell,

Dietrich, Bancroft and Brands,

which H.O. cannot supply. We
would be pleased to receive same

as soon as possible.”

Henry, who was the winner
of the September Drive, is cer-

tainly a live-wire Ad. Sales

Manager, and never loses an
opportunity of placing extra

revenue lines. What have you
other boys been doing to pro-

mote sales of this item?

Max Lovett, Acting Sydney

Ad. Sales .Manager, has re-

quested the Writer, per medium of

this column, to issue a challenge

to Albert Nicholas, Melbourne Ad.
Sales Manager, that he will sell

the greater number of three-colour

couriers on "The Sign of the

Cross".

‘Mintiy (if iirigin— Australia. vVhoIly set up and printed by The Market Printery Ltd., 372a Pitt Street, Sydney,
fiibliahed by Paramount Film Service Iiimiied, of Reseixoir Street. Sydney.
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PLAY THE CAME WITH THE STUDIO!

The future of any company depends on its

ability to make profits. Profits in our business

can only come when we get for our pictures MORE
than their negative and distribution costs.

Never before in the twenty years life of our

company have we had better pictures to sell. Hit

after hit in rapid succession has come from our

Studios. The industry as a whole has acknow-
ledged the superiority of Paramount this year.

If we do not get the best possible results for

our pictures this year, we are not "playing the

game" with our Production Department. If we
let them down, ours will be the responsibility for

retarding the progress of Paramount.
There is no chance now for any one of us to

justify our continued employment by our company
except on performance. What successes we may
have had in past years may be gratifying and com-
forting, but we are going to be judged on what
we do from now on.

This is no small undertaking or light responsi-

bility. It is going to call for more of our time

—

more of our efforts—and more of our loyalty than
we have been asked for in other years.

If each one of us does his share, Paramount will

continue to be THE GREATEST NAME IN PIC-
TURES

Managing Director.
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"Si£i' of the Cross" (S setiinf

ihectrc records toppling everywhere

and exhibitors, wanting to be :n on

the big money, are clamoring for

early dates. . . Paramount' s "A
Search for Beauty" contest to send

an Australian girl and an Austra-

lian man to H oilywood Will be de-

finitely underway next week. . .

Start plugging it right now with

exhibitors, because they are to be

given an excellent chance of tying-

up with the contest to the benefit

of increased box-office returns. . .

Read what we have to say about

"A Farewell to Arms” in this issue

of "Punch” . . . Read also the sen-

sational performance put up in New
York by Mae ll'est’s picture, "She

Done Him Wrong" . . . All Branch

Managers, Salesmen, Bookers,

and Ad. Sales Managers are re-

quested to watch carefully all ad-

vertising on "Madame Butterfly”

... it must NOT be advertised as

the opera . . .

A hTER playing three weeks at the Paramount Theatre, New
York, "She Done Him Wrong” has been transferred to

the Rialto for an extended season. This is the first time that

a picture has been held over for three weeks in that theatre.

During the first week’s screening, the picture was seen

by no less than 1 29,000 people

In addition to many other details of the tremendous suc-

cess enjoyed by Mae West's initial starring vehicle, Albert

Deane writes: "The picture is doing the same amazing business

wherever screened in the United States."

“SIGN OF THE CROSS” MONEY SWEEP CONTINUES.
THB money sweep throughout the nation by "The Sign of

the Cross” is raging like a bush fire. Records are toppling everu-

where. Box office returns to date defin tely prove Mr. Clark's

statement, made some months ago, that "The Sign of the Cross

Would be our biggest money spinner in years.

THERE’S PLENTY OF PUNCH IN THE BLUE RIBBON BUNCH.
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‘A FAREWELL
TO ARMS ’.

“A FareiOell to Arms”, one

of the most outstanding pictures

of the year is now ready for release.

It’s Australasian premiere will take

place shortly at the Sydney Prince

Edward Theatre following the . . .

WHEN Paramount first de-

cided to make “A Fare-

well to Arms”, it was the am-
bition of our Production Exe-

cutives to make a picture that

would go down in history as

the supreme love story of the

talking screen. And they have

certainly accomplished what
they set out to do. . . here is

a picture that will stir your

very soul ... a picture that

will live for ever in your

memory.

In bringing this beautiful

story to the screen. Para-

mount left very little to

chance. Frank Borzage, who
won the Academy Medal for

the best director’s perform-

Gary Cooper and Helen Hayes, who
are responsible for the romance in

“A Farewell to Arms.”

ance of the year was borrowed
from Fox to direct the picture.

MASTERPIECE
OF THE SCREEN.

. . . current season of “Madame
Butterfly” . Mr. Clark expects “A
Farewell to Arms” to gross just as

much money as “The Sign of the

Cross”.

Helen Hayes, another Academy
winner, who received the

coveted medal for the best
actress’ performance by her
v/ork in "The Sin of Madelon
Claudet”, was brought from
M-C-M for the role of

Catherine. Cary Cooper was
given the role of Lieut. Frederic

Henry and Adolphe Menjou
that of Major Rinaldi. You
can see that all Hollywood was
combed for the right players

10 . the right roles.

“A Farewell to Arms” is not

a war picture, but a romance
whose tenderness is intensified

by the roughness of its back-

ground. Here is a picture that

stands out, alive, among
movies. A pictorial achieve-

ment, indeed!—Reg. Kelly.

PREMIERE
TO-NIGHT.

‘MADAME BUTTERFLY”.

ONE of the most beautiful

pictures our Studios have
ever given us, "Madame But-
terfly”, will enjoy its Austra-
lian premiere to-night at the
Sydney Prince Edward The-
atre. The public has certainly

been anxiouslv awaiting the
picture, as the tremendous ad-
vance bookings indicate.

With a strong cast, headed
by Svivia Sidney, Cary Grant
and Charlie Ruggles, this stir-

ring romance of jap.an is sure
to enjoy a good season.

TRUTH IN

ADVERTISING.

“MADAME BUTTER-
FLY” is a picture that must he

sold to the public by truthful

advertising. On account of the

general opinion that the picture

is the opera, you must see that

it is emphasised in all advertis-

ing that it is not the picturisation

of the opera, but a romance of

Japan. The picture is based on

John Luther Long's book, filmed

against a background of Puc-
cini s operatic music.

A SEARCH
FOR BEAUTY”.

PLUG CONTEST.

N ext week a leading Metro-

politan newspaper in

every capital city will carry the

details of Paramount’s national

contest to find the perfect

Australian girl, and the perfect

Australian man, to be sent to

Hollywood to appear in the

picture, "A Search for Beauty”.
The contest will be the most
gigantic ever conducted in this

country. Every Paramounteer
is asked to watch carefully for

the details of the contest, and
to give it their 100 per cent,

co-operation.

IT’S IN THE AIR... “PARAMOUNT FOR 1933 ”.
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LEYLAND HODGSON, Rus-

sell Scoli and Kenneth Howell,

stage and screen actors, join The

Eagle and the Hawk" . . . Ran-

dolph Scott gets the lead in Zone

Grey's "Sta rs of Sand" . . . Sam
Coslow and Arthur Johnston, hit

song-writing team, assigned to work

together on "College Humor" . .

Shirley Grey and David Manners

cast to Work together in "Dead on

Arrival" formerly titled {"Police

Surgeon") . . . Harold Entwhistle

and Alexander Pollard, character

actors, join "Supernatural” . . .

Claudette Colbert's next produc-

tion for Paramount will be

"Apartment Nine” . . . Verna

Hillie is fourth Panther Woman
to get Paramount contract. . .

"Bottom of the Sea" selected by

Charles R. Rogers as the eighth

production of his current group. . .

Lenore Coffee and Dean Markham
join Paramount writing staff . . .

Vivienne Osborne cast as the vil-

latness in “Supernatural" . . . Lionel

A twill replaces Richard Bennett in

"The Song of Songs '
. . . Doris

Malloy signed as Writer to adapt

"Mike” for the screen. . . Johnny
Hines, leading comedy star of silent

pictures, signed for lead comedy

role in "Dead on Arrival" . . . Rian

James, ace scenarist, signed to adapt

"On Probation" . . .

HAIL!

“THE SIGN OF THE

CROSS”

Personalities

B
ert kelly has just re-

turned from a successful

trip through the Western
District of Victoria, where he
signed the exhibitors up for

“The Sign of the Cross”.

.Marjorie Adler of H.O. Ac-

counts is at present spending her

annual vacation at San Souci . . .

Ned Ackland left yesterday for

M usWellbrook, where he will enjoy

the country environment . . . Thelma
Willett is vacationing at Lake Illa-

warra . . . John Carroll is back at his

desk after his recent illness. . .Head
Office golfers seem to be striking

form. . . Mr. Cawler recently won
one of the biggest events of the

season at Bonnie Doon. . . and

Dick Winch opened up the season

with two wins in succession . . .

Owen Coodland, one of the Head
Office juniors lead a big field at

Pymble last Saturday to register his

first win. . . General Manager
Hurworth Was just about striking

winning form when he lost his ball

at the Lakes some weeks ago,

which has kept him out of the re-

cent competitions.

The popularity of Para-

mount couriers is well

evidenced in our Ad. Sales

Departments. Orders for large

quantities have, in recent

weeks, been pouring in from
all branches.

The demand for 24-sheets

and other Ad. Sales items has

also been excellent, and Ad.
Sales figures for the month of

April give us our best business

for a considerable time. The
figures for week ending April

29th, were the best recorded
this year, and I am certain

that, with the splendid pro-

duct we are at present releas-

ing, this year’s Ad. Sales busi-

ness will be the best for some
time.

I have received a memorandum
from. A. Nicholas, Melbourne Ad.
Sales Manager, in which he states

that he accepts with pleasure the

challenge of Max LoVelt, of Sydney
Branch, to sell the greater number

of couriers for "The Sign of the

Cross '. Albert states that he is

quite confident that he will top Syd-

ney’s figures. Up to date, sales of

these couriers in each Branch will

be carried in next Week's “Punch".

Max Lovett, Acting Sydney
Ad. Sales Manager, is to be
congratulated on the excellent
business he is doing in his

Branch. Max has just com-
pleted the hat trick, having
exceeded Quota for the last

three consecutive weeks.

Oountry of origin—Australia. Wholly set up and printed by The Market Printery Ltd., 372a Pitt Street, Sydney.
Published by Paramount Film Service Limited, of Reservoir Street, Sydney.
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Publislied every Wed-
nesday by Paramount
Film Service J.td.,

Head Office, Sydney,

Australia, in tlie

interests of the Para-
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Australia, New Zea-

land and the Far East.

Reg Kelly—Editor.

TWELFTH ANNUAL
PARAMOUNT WEEK.

F
rom September 2 to 9 next we shall be cele-

brating our 12th Annual Paramount Week,
Although it is still four months away, NOW is the

time to get started on your Sales Camoaign, which
should not only include Paramount Week, but the

remainder of the month of September.
Our Paramount Week and September month

campaign this year will be along similar lines as

those previously held. Quotas are now being set

by myself and Mr. Hurworth, and these, together
with detailed information, will be in the hands of

all Branch Managers very shortly.

Once again the Paramount Week Exploitation

Shield will be offered for competition among exhi-

bitors putting over the best campaigns.
Our product this season is better than it has

been for years, and, with business conditions gener-
ally on the improve, I am looking to big things
from you boys in the field for the coming month
of September. I

Extra revenue comes from extra dates, and,
to get these additional bookings, you must start

right now on your drive to put a Paramount picture
on the screen of every possible account during
Paramount Week and the following weeks in the
month of September. Let’s Goi

Managing Director.

FOR 193s
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jusi four months to Paramount

Week, which will be celebrated this

year September 2 /o 9 ... Just

four short months to line up those

additional dates which will bring

in the extra revenue needed to put

the week over. . . And whilst you're

on the job of extra dates for

Paramount Week . . . don’t forget

the remaining weeks of the month

of September ... The stage is all

set for the launching of Paramount

"Search for Beauty" contest which

will be conducted solely by theatres

screening Paramount Pictures . . .

It’s up to you boys in the field t)

make most of this as a sales lever. .

There are numerous ways in which

you can use the contest as a revenue

producer . . . Mr. Hicks has cabled

the good news that Fraulein Die-

trich remains with Paramount . . .

She has just completed “The Song

of Songs’’ and is at present spending

a Vacation in her native Germany
. . . She will return to H ollywood

in August to make two pictures for

the 1933-34 Croup . . . Herbert

Marshall is another box-office fav-

ourite who returns shortly to Holly-

wood to fulfil the remainder of his

Paramount long-term contract . .

Paramount has signed Dorothea

Wieck the sensational German star

. . Pronounced "Veek ’
if you

want to know . . . "The Sign of

the Cross" is piling up fresh box-

office records everywhere, according

to the avalanche of wires received

daily at Head Office . . . "Mad-

ame Butterfly" , too, is doing very

nicely at the Sydney Prince Edward

Theatre where it is now in its sec-

ond Week . . . Just to remind you

that Paramount is STILL the

greatest name in show business . . .

DIETRICH
REMAINS WITH
PARAMOUNT.

SIGNS NEW CONTRACT.

JOHN W. HICKS, JNR., Vice

I President of Paramount
International Corp. has

cabled William J.
Clark to the

effect, that despite rumours to

the contrary, Marlene Dietrich

definitely remains with Para-

mount, having just signed a

new contract. The new agree-

ment calls for two pictures to

be directed by Von Sternberg,

the first of which will com-
mence production in Sep-

tember.

GET SET NOW FOR

PARAMOUNT
WEEK,

SEPTEMBER 2 — 9.

TO STAY.

Marlene Dietrich.

DOROTHEA WIECK.
Signed By
Paramounf.

The Home Office announces
that we have just signed

Dorothea Wieck, the sensa-

tional German star to a long

term contract. Miss Wieck
(pronounced “Veek”) scored
a phenomenal success in the
German production "Maed-
chen in Uniform”.

Albert Deane writes that she
has just arrived in New York,
and plans for her first picture

are already underway. “It has
been decided,” he writes, “to
give Miss Wieck an advance
advertising campaign similar

to the one put behind Dietrich,

because we are sure she will

blossom out as a very definite

screen personality. Of course,
her first picture will not reach
you until the 1933-34 Croup,
but you can be sure in advance
that it will be a very worth-
while production.”

THERE’S PLENTY OF PUNCH IN THE BLUE RIBBON BUNCH.



PARAMOUNT PUNCH.

PARAMOUNT’S ''SEARCH FOR BEAUTY"

Jack Oakie and Fredric March in

“The Eagle and the Hawk.’’ Cary
Grant and Carole Lombard are also

in the cast.

PARAMOUNT
CHAMPIONS.

B.O. SURVEY SHOWS.

PARAMOUNT’S leadership

once again flashes from
the pages of trade publications

to exhibitors as “Motion Pic-

ture Herald" (U.S.A.), in its

March 1 1 issue, announces
that of the seven January Box
Office Champions, two of the
seven are Paramount Pic-

tures. The other companies
were represented by one each.

The two Paramount pictures
which, according to the "Mo-
tion Picture Herald” extensive
survey, are in the list of the
seven greatest grossers for

January are “A Farewell to

Arms’’ and “Sign of the
Cross’’. Others chosen were
“Strange Interlude" (M-C-M),
“Animal Kingdom" (RKO),
“Silver Dollar" (F.N.), “The
Kid from Spain” (U.A. ) and
“Had to Get Married" (U.).

NATION - WIDE
CONTEST.

FINDING AUSTRALIA’S
PERFECT MAN AND

WOMAN.
REMENDOUS interest
throughout the press, pub-

lic and trade in general has

been aroused with the an-

nouncement made last week by

Mr. Clark, that Paramount
would offer a screen career to

a perfect Australian girl and
a perfect Australian man.

The contest to find these

two lucky Australians, who will

receive a trip to Hollywood
and a part in the Paramount
picture “The Search for

Beauty", will be conducted
solely by theatres screening our

Product. In this way, the con-

test will give a boost to the

box-offices of the nation, and
will also be an aid in the sell-

ing of Paramount Pictures.

This week a special bulletin

will be sent out to all exhibi-

tors asking them to write,

wire, or phone Head Office for

the necessary permission to

conduct the contest in their

district. The Prince Edward
Theatre, Sydney, and the Capi-

tol Theatre, Melbourne, have
already been appointed to con-

duct the contest in those

cities.

Finalists of each State will

be decided by photographs,
with screen tests being made
of the State winners. These
tests will be forwarded to our
Hollywood Studios for the final

judging, which will be carried

out by a committee of noted
Paramount directors.

The contest will be unques-

For the first time with Paramount,
James Dunn and a newcomer, Gloria

Stuart in “Dead on Arrival.”

HERBERT
MARSHALL.

BACK TO PARAMOUNT.

After having recently left

Hollywood for London,
where he has appeared in

several British pictures, Her-
bert Marshall will return to the
Paramount Studios, with whom
he skyrocketed to fame in

“Trouble in Paradise” and
"Evenings for Sale” and again
in “Blonde Venus”.

Marshall returns about June
to continue production activi-

ties under his long term con-
tract.

tionably the biggest ever con-
ducted in this country, and the
publicity derived from it will

be invaluable.

Branch managers and sales-

men should not overlook the
big factor of the contest . . .

and that is, that only exhibi-
tors screening Paramount pic-
tures can cash in on the con-
test.

IT’S IN THE AIR . .

.

“PARAMOUNT FOR 1933”
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Our Bach Page 6f Front Page IMews

IN addition io the eight features

that are now before the cameras at

the Hollywood Studios, Paramount

is preparing to place eleven others

in work. . . Productions being

filmed are "A Bedtime Story”,

“The Song of Songs”, "Super-

natural”, and "The Song of the

Eagle” . . .
Within the next few

weeks, five of the additional eleven

will have commenced production

. . . "Sunset Pass”, "Don't Call

Me Madame”, "Apartment Nine”,

"College Humor” and "The Trum-

pet Blows” . . . then following

closely, "Hock Shop ', "Stairs of

Sand”, "On Probation” , and

" Carr.bling Ship” . . . Dealing

briefly with the aforementioned

pictures, "A Bedtime Story”, as

you know, is Chevalier' s next. . .

"The Song of Songs” has Marlene

Dietrich and Brian Aherne, who

replaces the earlier intended Fredric

March; “The Eagle and the

Hawk”, an aerial story with Fred-

ric March, Richard Arlen and Cary

Grant with Carole Lombard oppo-

site; “Irrternational House” and

"College Humor" , both coming

musicals with a string of popular

artists, including Bing Crosby, Rudy
yallee, Richard Arlen and the

comedy team of Burns and Allen;

"The Song of the Eagle”, a story

of legalised beer in U.S.A., has

Richard Arlen, Charles Bickford

and Alary Brian; "Sunset Pass”, a

Western, with Randolph Scott, Kent

Taylor and Kathleen Burke. . .

Just for your . . .information . .

Personalities

I
OTTERY luck has been

" coming the way of some of

the Head Office Paramounteers

. .
. John Carroll of Mr, Ken-

nebeck’s Department, collected

£10 on Friday last, whilst Tom
Bowden of the H.O. Accounts
will receive a cheque for half

that amount as a result of

Monday’s drawing . .
. Jim

Thornley of our own Capitol

Theatre, Melbourne, is at pre-

sent in Head Office discussing

future release for that theatre

with Mr. Clark . . . Bob White
is back in Sydney, after an ab-

sence of some months, during

which time he has learned

something about horses . . .

and Roman means of transpor-
tation

. . . Dick Winch, mana-
ger of the Head Office Ship-
ping Department is at present
assisting the Sales Force on a

special clean-up drive on "The
Sign of the Cross’’ . . . Dick is

out on an extensive tour of
N.S.W. , . . Mick Stanley is

looking after things during his

absence from the office . .

A S predicted in a recent

issue of ‘‘Punch’’, the

three-colour couriers for

"Madame Butterfly’’ are cer-

tainly proving a popular line

with showmen. W. Bignell,

Adelaide Ad. Sales Manager,
sold a total of 15,000 to the

Rex Theatre, which quantity is

exactly three times Adelaide’s

usual quota of couriers, and it

IS a long time since a single

order of such a quantity has

been reported from this

branch. Max Lovett, of Syd-

ney branch, also sold 10,000
of these couriers to the Prince

Edward Theatre.

Extra business, per medium of

sales letters to Country exhibitors,

is reported from Brisbane, Adelaide

and Sydney. Henry Quincey hav-

ing sold an additional 1 ,000

couriers and 500 specs for "Movie
Crazy”; IV. Bignell 2,000 couriers

on “The Strange Case of Clara

Deane” and two "Cod Save the

King” titles, and Max Lovett ad-

ditional pennants, photos and hired

items for "The Sign of the Cross”.

All of this extra business illustrates

the Value and importance of sales

letters as a follow up on all orders

for Specials and Long Run produc-

tions.

"The Sign of the Cross’’

courier sales contest between
Sydney and Melbourne is on.

Figures to May 11th favour
Max Lovett, with sales of

52,750 as against 35,750 by
Albert Nicholas.

Country of origin—Australia. >Vholly set up and printed by The Market Printery Ltd., 372a Pitt Street, Sydney.
Published by Paramount Film Service Limited, of Keservoir Street. Sydney.
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GREEN LIGHTS AHEAD!

^HE right of way for better Paramount Sales is clear.

Danger lights and obstructions have given way to green
safety lights and clear paths, for under arrangements con-

cluded last week. Paramount Pictures will be screened in every

possibility of General Theatres throughout Australia. This
means that Paramount Pictures will again be screened in all

of the best theatres in the Commonwealth, including practically

every one of General Theatres’ suburban theatres, as well as

first release houses in Sydney and Melbourne.

In Adelaide, The Rex will continue to be Paramount’s
first release house.

w wmm.

In Perth, The Graml will screen Paramount first. The
Plaza in Launceston and The Avalon in Hobart will also con-

tinue to play Paramount’s first releases in those cities.

General Manager Craig in New Zealand has sold Para-

mount in every possibility to the national circuit of Fuller-

Hayward Theatres.

The whole face of the first release situation in Australia

and New Zealand is now clear and beneficial for Paramount
to forge ahead to every other possibility that is open.

Everyone of us can be proud of our Product. In such
pictures as “TONIGHT IS OURS’’, “MADAME BUTTER-
FLY’’, “A FAREWELL TO ARMS’’ and more to come. Para-

mount has Box Office attractions that every Exhibitor wants.

It is up to us now to see that our Product is sold to every

possibility.

The first release right of way is clear, Green lights ahead!

Managing Director

Published every Wed
nesday by Paramouni
pilm Service Ltd..

Head Office, Sydney.
Australia, in tb*^

interests of the Para-

mount organisation in

Australia. Nevs’ Zea-

land and the Far East.

Ueg Kelly—Editor.
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READ the good neivs in Mr.
Clark's leading article in this issue

of "Punch” of the finalisation of

our contract with General Theatre's

. . . First releases in all centres are

now assured . . . First release under

new agreement wdl be "Luxury
Liner” and "Night After Night”

for the Regent Theatre, Sydney on

June 3. . . Melbourne Branch hold

the honor of being first in with a

Paramount Week Contract. . .

With early concentration by the

branches, our first releases assured,

together with the high quality of our

product. Paramount Week this year

should be a bumper one . . . Read
the sensational story on this page of

the New York opening of Maurice

Chevalier’s "A Bedtime Story” . . .

Start talking about Paramount’s

mammoth "Search For Beauty”

Contest. . . Have just seen "To-

night is Ours” . . . Here is a box-

office natural. . . Just to remind you

that Paramount is still the greatest

name in show business.

‘‘ BEDTIME STORY ” WOWS ’EM !

SENSATIONAL

NEW YORK
OPENING.

BIGGEST IN

THREE YEARS

AT RIVOLI.

The Rivoli’s (N.Y.) biggest opening day business in three

years is credited to Paramount’s new Chevalier production,

“A Bedtime Story”, according to Harry Buckley, vice president

and general manager of United Artists Theatres Corp.

A total of 10,272 patrons jammed the Rivoli on Wednes-
day, April 19, as against 9,400 on “Love Me Tonight”, the

previous Chevalier production, which played that theatre.

Despite a drop in the admission prices, a gross of 5,600
dollars was rung up for the opening day of “A Bedtime Story”.

At the Paramount in Los Angeles, the Chevalier produc-
tion, now in its second week, is doing a 50 per cent, over average

business for that house.

Edmund Lowe and Nancy Carroll in a scene from Paramount’s “I Love
That Man”. Others in the cast are Robert Armstrong, Lew Cody, and

Dorothy Burgess.

THERE’S PLENTY OF PUNCH IN THE BLUE RIBBON BUNCH.
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“THE SEARCH
FOR BEAUTY”

CONTEST.

S
INCE the special bulletin

was mailed to all exhibi-

tors last Saturday, offers have

been literally pouring in to the

office of John E. Kennebeck
from live wire showmen who
want to cash in on the contest

to send an Australian man and
pirl to Hollywood. The Prince

Edward Theatre, Sydney, and
our own Capitol Theatre, Mel-

bourne were the first theatres

appointed to conduct the con-

test in those cities.

Every Paramounteer is urged

by Mr. Kennebeck to imme-
diately acquaint themselves

with the full details of the

contest, and start talking

about it.

“The Search for Beauty",

which is open to all single Aus-
tralian men and women, be-

MAIL TRIBUTE.

“I’ll take my hat off to you, Cecil B.

J deMille,” exclaimed a fan in America
after he had seen “The Sign of the

Cross” for the fifth time—and he

I

promptly sent his hat through the

mails to the director.

PANTS A LA DIETRICH,

We’ll say Dietrich and

her pants vogue are get-

ting more publicity than

xlitler and his shirts.

Marlene Dietrich caught by the

“hunch Casual Cameraman” rehears-

ing her lines for “The Song of

Songs.”

tween the age of 17 and 30
years, will open officially on

June 9. The closing date will

be announced in two weeks’
’ ime.

Remember this! Sanction to

conduct the contest will be

granted to only those theatres

screening Paramount pictures.

PLEASE NOTE!

ALL correspondence regard

ing the “Search for Beauty”

Contest, must be addressed to the

office of John E. Kennebeck,

Director of Publicity and Ad-
vertising, Head Office, Sydney.

SEPT. 2^9 IS
PARAMOUNT

WEEK!

E
very member of the Sales

Force is urged to concen-
trate right now on the forth-

coming 12th Annual Para-

mount Week, which will be
celebrated this year, Septem-
ber 2 — 9.

All branches will receive a

special letter this week from
General Sales Manager “Bill"

Hurworth, giving detailed in-

formation of the allocation of

special quotas for both Para-

mount Week and the month
of September.

Following Mr. Clark’s spe-

cial letter, and his message in

the last issue of “Punch",
Melbourne was the first to res-

pond, and holds the honor of

being first in with a contract.

Who’s going to be the first

with a good sized batch?

NEW MUSICAL.

Here’s Director Eddie Sutherland
handling the “Cellophane Chorus” in

“International House”. He is study-

ing the scene through a light filter

—

a little gadget that brings out all the—
’er—finer points of the costumes.

ITS IN THE AIR ii PARAMOUNT FOR 1933
”
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Our Bach Bage bf Front Page

“Apartment Nine", announced

as a coming production for Clau-

dette Colbert and Cary Grant, has

undergone a title change, and will

be released as “Disgraced ’
. . .in

addition “On Probation" is changed

to “Suspended Sentence” . . . Ed-

mund Lowe and Wynne Gibson

head the cast of this picture. . . The

cast of “Supernatural” has been

completed with the signing of Wil-

lard Robertson, whom you will re-

member as “Skippy's” Dad. . .

Robertson joins a list of players, in-

cluding Carole Lombard, Allan

Dinehart, doienne Osborne, Ran-
dolph Scott and a number of others

. . . Ralph Rainger, composer of

“Please” and other song hits, will

make his debut as a motion picture

player in Alarlene Dietrich's “Song

of Songs ... Paramount has pur-

chased Noel Coward's stage hit,

“Design for Living”, and James

Hagan's “One Sunday Afternoon”

. . . Noel Coward, by the way, is

responsible for the current hit “Cav-

alcade” . . . Verna Hillie, a finalist

in the recent “Panther Woman”
contest, launched by Paramount

throughout America, has been as-

signed the feminine lead in “Under
the Tonto Rim”, opposite Stuart

Erwin and Raymond Hatton . . .

Charlie Ruggles has just been as-

signed a role opposite Alison Skip-

Worth and Alary Boland in “Don’t

Call Me Madame” . . . Charlie

considers the role his best comedy
opportunity to date. . . Just. . . for

your information . . .

Personalities
1. A. GROVES, General Man-
1 ager of the Far Eastern De-

partment, who has been in

India for the past six months,
is at present on his way back
to Head Office . . . He will ar-

rive on the “Nieuw Holland",
expected here on June 7 . . .

George Nacard, Branch Mana-
ger at Perth arrived in Sydney
yesterday. He is combining
business with pleasure . . .

Bill Hagon, who resigned

from the Melbourne Branch
last week, was presented
with a travelling rug by
Melbourne Paramounteers . . .

Bert Kelly, Melbourne Branch
Manager, is at present holi-

daying with his family in

the mountains . . . Believe it or

not, but Stan Graig has been
bitten rather severely by the
golf bug . . . Pam Mallett of
the Wellington office, was en-
tertained by her office asso-
ciates last week to celebrate
her 21 st birthday . . .

A MOST outstanding Ad.

Sales order for "The Sign
of the Gross" was taken by
N.S.W. Ad. Sales from Givic
Theatre, Newcastle. Here are
the quantities sold:— 9 x 24
Sheets; 200 x 1 Sheets; 10,000
Three-colour Couriers; 2000
Puzzles; 100 Souvenirs; Six-
column Stereo; 6 Sets 11x14
Photos; 8 X 10 and 14 x 17
Photos; Road Show Unit;
Trailer.

Figures in “The Sign of the

Cross” courier sales contest between
Sydney and Alelbourne as at May
1 8th indicate that Max Lovett,

with sales of 67,000 is increasing

his lead over Albert Nicholas, who
has now sold 43,250. However,
Albert is certainly on the job, and
Max will need to keep hard at it

to maintain his lead.

A feature of last week’s
business was the splendid sales

of 24-sheets made by Albert
Nicholas, Melbourne Ad. Sales

Manager. Some of the larger

sales were sixteen for "If I Had
a Million”, fourteen on "The
Big Broadcast” and six for

"Evenings for Sale”. These are

the best single orders of 24-

sheets from any branch in a

long time. _

Henry Quincey and Max Lovett

have been out chasing extra busi-

ness, and getting it. Both report

sales of Nu-Style Lobby Stands.

Countr> (>I nrij^in Austral.ia. \Vholl\' set up :iiul jjriiited hy Tlie Market Pi’iiiter\' Ijiniiled. 372a I'itl Street Sydney.
Published by Paramount I'’ilm Service Limited, of ReseTvoir Street, Sydney.
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“A BEDTIME STORY ’.—

—

ONE of the principal things that makes Maurice

Chevalier so great an international star is his

adaptability in appearing in a number of types of

roles, each one of them equally attractive. You
must well recall that his first appearance in “Inno-

cents of Paris” revealed him as a down-to-earth
human being whose affection for a child led him
into all sorts of misfortunes from which he emerged
laughing and singing. Then you got another type

of Chevalier as the dashing officer in “The Love
Parade”. You got him again in an American set-

ting in “The Big Pond”, and then he switched to

Paris once more in “Playboy of Paris”. Again to

a mythical kingdom in “The Smiling Lieutenant”:

back to Paris in “One Hour With You” and to

Paris again in “Love Me Tonight”.
One might well say that thereupon he com-

pleted a circle, which seemed high time for him
to flip merrily back to his first love—a picture of

the type of “Innocents of Paris”.

However, it is my happy fortune to tell you
that “A Bedtime Story” is more than that. A great

deal of the happy, carefree spirit of “Innocents
of Paris” is to be found in this picture, but romance
has not been forgotten, and the music is just as you
always expect it to be in a Chevalier picture. Good,
infectious music too, and three grand songs.

Managing Director.

Reg Kelly—Editor

Published every Wed-
nesday by Paramount
Film Service Etd.,

Head Office. Sydney,
Australia, in the

interests of the Para-
mount organisation in

Australia. New Zea-

land and the Far East.
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THE Contest is underway with

a smash . . . Exhibitors everywhere

are cashing-in . . . Radio stations

and newspapers are co-operating . . .

The stunt will undoubtedly be the

biggest Contest of its kind ever pro-

moted here. . . Great things are

expected of "Tonight Is Ours",

which opened to-day at the Sydney

Prince Edward Theatre for an ex-

tended season. . . "It's another

'Love Parade' without music", says

General Manager Mel Lawton. . •

"Over the top in September" is

the slogan set for the drive for

extra business for the coming 1 2th

Annual Paramount Week, and the

remaining three weeks in Septem-
ber. .

. Q^uotas have just been set

by General Sales Manager “Bill"

Hurworth . . . Baby Leroy in Che-
valier's "A Bedtime Story" is going

to prove a positive sensation . . .

Yes, Sir, a sensation. . . start plug-

ging this youngster now for all you
are worth . . .

THEATRES CO-OPERATE.

GREAT PUBLIC
INTEREST.

RADIO HELPS CONTEST.

W ITH the announcement
that Paramount’s “Search

For Beauty” Contest would be

conducted solely by theatres,

enquiries have been pouring in

from exhibitors anxious to

cash-in on the competition to

send a perfect Australian man
and woman to Hollywood for

a screen career.

Mr. Clark announces that

official sanction to conduct
the Contest has been given to

the following theatres; Prince

Edward, Sydney; Capitol, Mel-
bourne; Rex, Adelaide; Grand,
Perth; The Birch, Carroll and
Coyle Circuit throughout
Queensland; Orpheum, North
Sydney; Prince Regent, Bairns-

dale, Vic.; the Capitol, Can-
berra; Plaza, Launceston, and
Avalon, Hobart.

Station 2CB, one of the

most popular radio “B” Class

stations in Australia, is co-

operating with the Sydney
Prince Edward Theatre on the

Contest for the city of Sydney.

That theatre has already

started off with a smash cam-
paign. One half of the foyer

has been made into a very

attractive lobby display. It has

been furnished as an office,

with a girl in attendance all

day answering questions and
accepting entries. Station 5AD
is co-operating with the Rex
Theatre “Search for Beauty”
Contest in Adelaide.

With the coming release of

Paramount’s "King of the

Jungle”, Australians will see
Buster Crabbe, America’s per-

fect man, who was given the

Here’s Buster Ctabbe, star of “The
King of the Jungle,’’ considered to be
America’s perfect man. Can we pro-

duce a chap here to beat him?

part following an exhaustive

test among the athletes in the
recent Olympiad at Los An-
geles. Buster was adjudged the
most perfect specimen of man-
hood competing in the Olym-
pic Games, and therefore was
given the part of Kaspa in

“King of the jungle”.

Final judging of the “Search
for Beauty” competitors will

take place in Hollywood by a

committee of directors, from
screen tests made of the Aus-
tralian State winners.

OUR SYMPATHY.

P
UNCH”, on behalf of

all Paramouni-eers, ex-

tends deepest sympathy to

Hermann E. Flynn, Adver-
tising Manager, on his re-

cent sad bereavement, when
he lost his dad. Mr. Flynn,

Snr. died suddenly on Fri-

day morning last.

THERE’S PLENTY OF PUNCH IN THE BLUE RIBBON BUNCH.
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^OVER THE TOP IN

GENERAL SALES MANAGER HURWORTH SETS SLOGAN
FOR PARAMOUNT WEEK AND SEPTEMBER MONTH

DRIVE.

QUOTAS SET FOR BRANCHES.

(By W. HURWORTH.)
our first release business now

assured in all States, I am certain that,

with a concentrated effort by the sales force,

we can make this forthcoming Paramount

Week (September 2 to 9) the biggest on

record. By this time all District and Branch

Managers should be in receipt of my letter

containing the quotas that have been set for

their Branches for Paramount Week and the

remaining three weeks of the month of Sep-

tember.

The figures set, I am sure,

in each case are fair, and have
been arrived at only after a

careful check-up on every pos-

sibility and analysis of the pre-

vious special efforts in each
individual Branch. Owing to

adverse economic conditions,

harder selling and more con-
centration will be needed more
than ever before. Analyse
each and every unsold possi-

bility; get after those service

contracts for additional busi-

ness. If every account is

visited between now and Sep-

tember, and a call is also made
on unsold theatres, there is no
doubt that every Branch will

reach the quota that it has

been set.

The contest has started, and
I urge every member of the

sales force to go to it now for

the drive for increased busi-

ness during Paramount Week
and the month of September.

Let our slogan and our goal

be “Over the Top in Sep-

tember”.

“/ LOVE THAT MAN".

Can you imagine what a team these

two will make. Nancy Carroll and

the ever popular Edmund Lowe share

starring honors in Paramount’s “I

Love That Ma.n”. Robert Armstrong,

Lew Cody and funnyman Warren
Hymer are also in the cast of this

outstanding picture, due for early

SEPTEMBER”
A/I'KIPIIR RARVI

Here he is, the lovable little Baby

Leroy, the little orphan kiddie who
is going to give your heart-strings a

hard tug when you see “A Bedtime

Story.” During the making of the

picture, this little chjap was the pride

of the studios. You’re going to love

him, too, when you see the picture.

“LOVE ME TONIGHT”
TREMENDOUS IN PERTH.

James Stiles, General Mana-
ger of the Grand Theatre,

Perth, Paramount’ s first release

house in that City wires to Mr.
Clark, the following message:

LOVE ME TONIGHT
PLAYING TO MARVEL-
LOUS BUSINESS EVERY
DAY STOP TURN AWAY
BUSINESS EVERY NIGHT
SO FAR DESPITE WET
COLD WEATHER STOP
LONG LIVE CHEVALIER

JAMES STILES

"Love Me Tonight” com-
menced its season on May 1 9th

and the above telegram is evi-

dence of the tremendous success

the picture is enjoying.

\TS IN THE AIR... “PARAMOUNT FOR 1933 ”



PARAMOUNT PUNCH.

Our Bach Page bf Front Page l\leii/s

THE production of ‘'The Eagle

and the Hawk” has been com-

pleted and the cast, of course dis-

assembled . . . Cary Grant and

Carole Lombard, both prominently

cast in the air picture, have com-
menced activities again in the pro-

duction of "Gambling Ship” . . .

Although little has been heard of

George Raft since his last appear-

ance in "Under-Cover Man” , Para-
mount has announced as his next

starring vehicle, "The Trumpet
Blows” in which he will be seen

opposite Miriam Hopkins . . .

George has just returned to Holly-

wood after a short visit to the East

where he had been making personal

appearances . . . Mary Astor has

been signed by B. P. Schulberg for

one of the principal roles in Theo-

dore Dreiser's novel "Jennie Ger-

hardt” . . . Sylvia Sidney has the

title role and among the other prin-

cipals are Donald Cook, H. B.

Warner, and Theodore Von Eltz

. . . Marion Cering is in charge of

direction . .
.

Eollowing his most

impressive performance in "King of

the Jungle”, Paramount has re-

tained the services of Buster Crabbe

by awarding him a neW contract

. . . Reports reveal that Marlene

Dietrich will sing one of Schul-

bert's most beautiful compositions,

titled "Hedge Roses” in her new
production "The Song of Songs”.

In addition, as a decided contrast,

Marlene will sing a rhythmic jazz

number titled "Johnny” with which

she created a positive sensation in

Germany where she rendered this

number several years back.

Personalities

G enial George Nacard.

Perth Branch Manager,
is at present in Head Office,

where he is spending most of

his time seeing some of the

new releases. He will leave for

the West on Saturday next.

Frank Deane of Head Office was

a partner in a ticket which collected

£10 in a recent State Lottery.

The annual tennis tourna-

ment is in full swing on the

Head Office roof-top. Reg Fel-

ton and Owen Coodland, by
defeating Jim Fleming and A.

W. L. Naylor have Qualified for

the Men’s Doubles Champion-
ship, whilst Miss D. Plows and
Jim Fleming, by their win over

Miss Irving and j. A. Six-

smith have qualified for the

final of the Mixed Doubles
title. Miss Irving and Miss
McLean are a popular fancy for

the Ladies’ Doubles.

GET SET NOW FOR

PARAMOUNT
WEEK,

SEPTEMBER 2 — 9.

F
urther evidence of the

importance of sales letters

as a follow up on all mediocre
Ad. Sales orders comes from
Sydney Branch. Using the
special follow up sales letter

that was forwarded to the
Branches from Head Office,
Max Lovett was successful in

obtaining an order from a small
country exhibitor for the fol-

lowing Ad. Sales on “The Sign
of the Cross’’ in addition to
that exhibitor’s previous order:
1 X 3 sheet, 6 x 1 sheets, 24
Daybills, 100 Snipes, 100
Souvenirs.

. Every Ad. Sales order that
does not measure up to the
required standard must be fol-

lowed up, and Head Office ad-
vised of any increases obtained.

An excellent Ad. Sales order for

the Clifford Circuit in Adelaide
Was taken by Cecil Abotomey,
Branch Manager of that branch,

comprising the following Ad Sales

for "Love Me Tonight”:— I x

24 sheet, 4x6 sheets, 21 x 3

sheets, 16x1 sheets, 1 45 Daybills,

7,000 three - colour Couriers,

Slides, Photos, etc.

Max Lovett continues to

forge ahead of Albert Nicholas
in “The Sign of the Cross’’

courier sales contest between
Sydney and Melbourne.
Figures as at May 25th are as

follows:

—

Sydney, 77,750 Couriers.

Melbourne, 43,750 Couriers.

Country of origin—Austrnlia. Wholly set up and printed by The Market Printery Limited, 372a Pitt Street Sydney.
Published by Paramount Film Service l-imited, of Reservoir Street. Sydney.



ilPiil

Published every Wed-
nesday by Paramount
Pilm Service Ltd..

Head Office, Sydney,
.\ustralia, in the

interests of the Para-

mount organisation in

Australia, New Zea-

land and the Far East.

Reg Kelly—Editor.

Vol. 7—No. 23. June 7, 1933.

FOR 1933

LOYALTY.

N ever before, in the history of Paramount, has

ihe company had a better right to demand
a greater and more successful effort from every

individual in its employ. Paramount, above all

others in this industry, has always stood for oppor-

tunity and fair treatment for every individual in

its ranks. Now is the time for every employee to

make his or her loyalty and effort a definite tan-

gible thing, which, by its results will prove to our

Home Office executives that theirs has been the

right policy.

Our task to-day, regardless of our position,

assumes the nature of a sacred obligation. No duty,

however trivial, is to be shirked or glossed over.

An intensive effort must permeate our entire

organisation if ours is to be a job well done. Our
loyalty to-day must not be a passive thing, but
should be a vital stimulating force that will carry

this company to the road that leads to permanent
prosperity for Paramount and every individual in it.

Paramount has always led the procession; the
road is rougher, the climb is tougher, but we have
a background and a tradition that will not permit
failure. We can and will lead the way out.

Managing Director.
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CONTEST OPENS.

CONDOLENCES.

The sympathy and condolences

of his maJiy friends in Paramount

are extended to Tom Hurney, of

the Head Office Accounts Depart-

ment, whose dad passed away

suddenly on Tuesday last.

Marlene Dietrich as she appears in

“The Song of Songs”.

“THE SEARCH
FOR BEAUTY”

CLOSING DATE FOR
THEATRES.

PARAMOUNT S “Search For

Beauty” Contest to find a

young Australian girl and man
to send to Hollywood officially

opens to-morrow, June 8. The
closing date will be announced

next week.

Branch Managers are advised

to inform exhibitors that after

June 17, no further official

sanction will be given theatres

to cash in on the contest. If

there is an exhibitor in your

territory contemplating con-

ducting the contest in his dis-

trict, advise him to immedi-

ately get in touch with John

Kennebeck, otherwise he might

be left out In the cold.

Theatres participating in the
Contest are as follows:

—

South Australia; Rex, Adelaide.

Victoria: Capitol, Melbourne; Prince
Regent, Bairnsdale.

New South Wales: Prince Edward,
Sydney; Orphtum, North Sydney;
Hurlstone Park, Hurlstone Park; Civic,

Newcastle; Five Ways, Paddington,
Capitol, Canberra.

Queensland; Regent, Brisbane,

Strand, Toowoomba; Wintergarden,
Ipswich; Bungalow, Maryborough;
Wintergarden, Bundaberg; Wintergar-
den, Rockhampton; Wintergarden,
Townsville; Palace, Gaynah.

Tasmania; Plaza, Launceston; Ava-
lon, Hobart.

West Australia; Grand, Perth.

Here is the special one-sheet poster

printed for theatres conducting the

“Search for Beauty” Contest.

REVIVAL WEEK.

AND WHY NOT?

R evival weeks appear to be

the order of the day in

many American theatres,

where the new plan has proved
more than profitable.

The idea is to announce a

week as a revival week of Para-

mount hits on Parade. On
each night of the week, some
early Paramount favorite will

be screened for that night only

the next night to be taken up
by the screening of another hit,

and so on until the week is

completed.

This is a particularly attrac-

tive plan for wide awake
bookers and salesmen to launch

during the coming Paramount
Week where contracts permit.

THERE’S PLENTY OF PUNCH IN THE BLUE RIBBON BUNCH.
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YEAR S BEST FILMS AHEAD!
CREAM OF SEASON’S PRODUCT

STILL TO COME.

Good food tastes best when you’re most hungry. It should

be great news to Paramounteers to know they're going to

get some of the best pictures of the year from our studio in the

weeks between now and the end of the year.

With the cold weather here, this is the season when
theatres need good pictures most and have the toughest time
finding them. The theatre man who buys from Paramount will

have no such problem this year,

tions. H'ere they are:

—

MAURICE CHEVALIER in

“A BEDTIME STORY”.
This is the Chevalier picture of

your dreams. The public and you
have been long asking for a Chevalier

that combined the gaiety and glamor

of "THiE LOVE PARADE” with

the down-to-earth emotion and appeal

of "INiNOCE.NTiS OF PARIS”.
You've got it in "A BEDTIME
STORY”. And a baby shares honors

with the great Maurice! The scenes

between the celebrated French star and

Baby LeRoy are the best you've ever

witnessed in a Chevalier picture. Not
to speak of the sprightly songs, the

love story between 'Chevalier and two
lovely ladies. Helen Twelvetrees and

Adrienne Ames, and the hilarious, com-

edy between Maurice and Edward
Everett Horton and others. This is

one of the biggest money-makers of

the year on anybody's programme!

“THE STORY OF TEMPLE
DRAKE”.

No picture will be as much talked

about AFTER the public has seen

it. It's daring and sensational. It

handles a powerful theme in a frank

and punchjful manner. It lays bare

the soul of a modern girl as it has

never done before. Everything in it

is in the best of taste but emotions are

not spared. It's a terrific human docu-

ment and it's ENTERTAINMENT
PLUS.

“THE SONG OF THE EAGLE ”.

It’s a picture big as its title. Jean

Hersholt. Richard Arlen, Charles Bick-

ford, Mary Brian, Louise Dresser.

George Stone and other favorites are

spotted in the all-star cast.

“INTERNATIONAL HOUSE’’.
Paramount answers the demand for

musicals in the spectacular manner with

this one as its first. Look at the

cast: Burns and Allen, "W. C. Fields,

Peggy Hopkins Joyce, Rudv VaJIee,

Sari Maritza, Stuart Erwin, Bela

He can play outstanding attrac-

Lugosi, Baby Rose Marie and Cab
("Minnie the Moocher” ) Calloway
and his Band. Dazzling with beauti-

ful women, sparkling with melodious
songs, roaring with comedy, surpris-

ing with novelty, backed by a fine

story that is truly different, this one
packs more entertainment than five

ordinary pictures and sets a new pace

for musicals.

“THE EAGLE AND THE HAWK”.
The whole industry gives the Para-

mount studio credit this year for in-

troducing more pictures with daringly

new themes than all the rest of Holly-

wood combined. Here's a new surprise

trick out of our showmanship bag.

An air story without a stunt flyer in

it, a yarn that searches the secret souls

of the flyers and. without a w-asted

foot, presents a dramatic thunderbolt.

Fredric March, great as he was in

"DR. JEKYLL AND MR. HYDE”,
Cary Grant, Jack Oakie, Carole Lom-
bard and a host of others in the cast.

“COLLEGE HUMOR”.
Remember "SWEETIE”? It made

a fortune, Here's a 1 933 musical

of the same type, but bigger, fresher,

much more outstanding! Gay with
youth and melody. Rollicking with

humor. With a cast headed by Bing
("BIG BROADCAIST”) Crosby.

Richard Arlen. Jack Oakie, Burns and
Allen and others to make box offices

glad.

“SUPERNATURAL”.
Another melodrama. The amazing

tale o,f a female "Jekyll and Hyde,” in-

nocent by day, and alluring siren by
night. Produced by the makers of

"WHITE ZOMBIE”. Carole Lom-
bard, Randolph Scott, H. B. Warner,

Allan Dinehart heading the cast.

“THE TRUMPET BLOWS”.
Since "BLOOD AND SAND”

you've been waiting for Paramount
to make another super-romance of the

bull-ring. Here it is. The drama that

READ EM
AND REAP!

“A BEDTIME STORY”.
“THE STORY OF TEMPLE

DRAKE”
•THE SONG OF THE EAGLE”
“INTERNATIONAL HOUSE”.
“THE EAGLE AND THE

HAWK”.
“COLLEGE FFUMOR”.
“SUPERNATURAL”.

“THE TRUMPET BLOWS”.
“JENNIE GERHARDT”.

“DISGRACED”.
“IDENTITY UNKNOWN”
“HER BODYGUARD”.
“GAMBLING SHIP ”.

will make George Raft a star. Head-
ing a fine cast that includes Jack LaRue
and others.

“JENNIE GERHARDT”.
Theodore Dreiser's famous master-

piece IS now in production with Sylvia

Sidney, H. B. Warner. Donald Cook
and others in the cast.

“DISGRACED”.
What happens in a modern big city

apartment house where every type of

human, saint and sinner, is packed un-
der one roqf—and a beautiful girl was
all types in one. This picture tears

off the roof and dares to tell the

truth. Claudette Colbert, lovelier than
ever heads the cast.

“IDENTITY UNKNOWN”
Here Paramount invades another

seething phase of human life and
shows you the great human drama
through the eyes of a hard boiled but
sentimental laughing but loving am-
bulance driver, Jimmy Dunn of "BAD
GIRL” fame.

“HER BODYGUARD”.
A millionaire hires a handsome

roughneck as body guard for his dia-

mond-studded lady-love to keep other
men away from her and the body-
guard, after a whirl of adventures and
laughs, steals the dame. Eddie Lowe is

the bodyguard and Wynne Gibson is

the lady. Imagine!

“GAMBLING SHIP”.
Twelve miles off-shore is the float-

ing Monte Carlo, America’s newest
pleasure rendezvous. The gilded back-
ground of one of the smartest, liveliest

and most gripping melodramas of the

season. Cary Grant. Frances Dee and
Charlie Ruggles already in the cast,

with many others to be added.

ITS IN THE AIR “PARAMOUNT FOR 1933 ”
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WYNNE GIBSON and Ed-

mund Lowe will be co-starred in

the B. P. Schulberg-Paramount

production "Her Bodyguard’’
,

a

comedy of Broadway . . . Produc-

tion will commence as soon as the

scenario is prepared, under the di-

rection of William Beaudine . . .

"Her Bodyguard” , a romance of

a fabulously jewelled Broadway
butterfly, is based on the story,

"Nine Points of the Law” , by

Carey Lord. . . This will mark the

second teaming of Wynne Gibson

and Edmund Lowe, who have ap-

peared previously in "The Devil Is

Driving” ... A newcomer, Donald
Cook has been selected for the lead

opposite Sylvia Sidney in "Jennie

Cerhardt” , the Theodore Dreiser

story. . . Alison Skipworth has been

selected to appear in support of

Marlene Dietrich in "Song of

Songs”, together with Brian Aherne,

noted stage star. . . "Midnight

Club” was recently purchased by

Paramount and announcements re-

veal that Clive Brook and George

Raft have been selected to play

prominent parts. . . Johnny Hines

is the latest reported to be staging

a come-back . .
. Johnny, you wdl

no doubt remember, was for many
years one of the screen's leading

comedy stars in silent pictures . . .

He has been signed by Paramount
for his second important role smce

his recent come-back, and will ap-

pear in “Dead On Arrival”, the

cast of which now includes, Ricardo
Cortez, Gloria Stuart, David Man-
ners and Shirley Grey.

Personalities

M r. J. a. groves, General

Manager of the Far East

Department, arrived in Sydney
to-day, after a year in his terri-

tory, the last six months of

which was spent in India.

Frank Kennebeck, of the Capi-

tol Theatre, underwent an operation

for appendicitis on Saturday last.

He is progressing favorably and wdl

be back at his desk in a few weeks.

NE-COLOUR couriers for

“Tonight Is Ours’’ are

now off the press, and samples

have already been despatched

to the sales force. The attrac-

tive cover, excellent scenes and
make-up of this courier will

appeal to all who have any
sense of showmanship.

Cleave Shepherd is the latest

Lottery winner. He will re-

ceive Mr. \A/hiddon’s cheque
for £40.

Claude Henderson is at present

having a bout with Old Man 'Flu.

Nothing serious.

The Melbourne Branch is

welcoming a new Paramounteer
in Miss Miriams.

GET SET NOW FOR
PARAMOUNT

WEEK,
SEPTEMBER 2 — 9.

THINK IT OVER.
|

Max Lovett, Acting Sydney Ad.
Sales Manager, reports further addi-

tional Ad. Sales business for "The
Sign of the Cross”. Per medium

of follow up sales letters, he sold

a country exhibitor, in addition to

his previous order, 60 Dayb'dls,

1 ,000 Couriers, 200 Souvenirs and

one S/c. Stereo. What about re-

ports of additional business from

you and other Ad. Sales Managers

?

Well, it certainly looks as

though Max Lovett is having
it all his own way in “The Sign

of the Cross’’ courier sales con-
test. Latest figures indicate

that Max has almost doubled
Albert Nicholas’ sales. There
is, however, still a long way to

go, so here’s hoping that Al-

bert will at least make a race

of it. Figures at June 1st are

as follows:

—

Sydney, 83,750 Couriers.

Melbourne, 43,750 Couriers.

Film contracts covering Para-
mount Week and Month of Sep-

tember bookings are now beginning

to reach Head Office from the

branches, and it behoves every Ad.
Sales Manager to follow up these

contracts.

Country of origin—Australia Wliolly set up and printed by The Market Printery Limited. 3 72a Pitt Street Sydney
Published by Paramount Film Service I.imited. of "Reservoir Street, Sydney.
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THE SEARCH FOR BEAUTY

ONCE again Paramount scoops the industry with

another piece of showmanship. The Studios

must be congratulated upon evolving the idea of

the International “Search For Beauty” Contest.

The significant feature of this world-wide
Contest is its practical selling angle for the ultimate

benefit of the box-office. The publicity attending
the selection of the perfect specimens of youth
and beauty all over the world cannot help but
arouse a mass curiosity that will sell tickets

when the picture opens.

Without even considering the merits of the
picture itself, I feel no hesitancy in predicting the
box-office success of “The Search For Beauty”,
solely on the strength’ of the tremendous publicity

which is resulting from this Contest.

The Contest hits the peak of imaginative and
resourceful showmanship. It merits the whole-
hearted backing of every man in Paramount,

The handling of this Contest is going to bring
extra work on the shoulders of the boys in the
field, but I charge you to give the Contest your
100 per cent, co-operation.

pKHiiiiiiiisi

Managing Director

Published evex'y Wed
nesday by Paramount
Film Service 1-td..

Head Office. Sydney,

Australia, in the

interests of the Para-

inonnt organisation in

Anstralia. New Zea-

land and the Far East,

Keg Kelly— Editor.
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Contest News.

JULY 8.

CLOSING DATE.

MANY ENTRIES.

The announcement that the

“Search For Beauty” Con-
test will definitely close on

July 8, means that theatres

will have to speed up their

campaigns.

In contests of this nature

the general public usually

adopt a “look see” policy,

waiting to see who’s entering

before making their own deci-

sion, with the result that en-

tries are usually slow until the

last two weeks. However, our

big ads. in Sunday's press have

brought in a flood of entries.

A special tie-up has been

effected with the Sydney
“Women’s Weekly” and to-

gether with the announce-
ments from 2CB the contest is

getting plenty of publicity.

The Capitol Theatre, Mel-

bourne has tied-in with the

Melbourne “Herald” for a daily

plug on the contest. Bob
White is at present in that city

handling the contest activities.

Photographers everywhere

are co-operating with window
displays and advertisements.

Entries being received are of

a very good standard generally,

and from those already in it

looks like we will be able to

send a fairly representative

couple to Hollywood. Strange

to say, at the Sydney Prince

Edward Theatre, the male en-

tries are greater than those be-

ing received from the fair sex.

PRINCE EDWARD LOBBY DISPLAY.

mmmi

Here’s how the Sydney Prince Edwa.rd Theatre has gone out after the “Search
for Beauty’’ contest. One half of the foyer has been made into “Contest

Headquarters.”

Remember

PARAMOUNT
WEEK,

September 3—9.

PERSONALITY PLUS!

Of the twelve most interest-

ing personalities in New York

picked by D. W. Griffith,

famous motion picture director, I

there is only one woman on the

list and that woman is Mae
West. The Associated Press,

in commenting on the choice

says: “Mae West of the theatre

might well take a bow.”

Forcefulness of Miss M’est’s

personality is further borne out

by a well-known critic in New
York, who writes in to say that

he has seen “She Done Him
Wrong" four times. “It is hard

to say what appeals so much to

me in the picture, but 1 like it

better every time. In my opinion,

it is one of the most entertaining

pictures I ever saw.”
;

THERE’S PLENTY OF PUNCH IN THE BLUE RIBBON BUNCH.
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Bert Kelly Throws Down The Gauntlet

TITLE CHANCES.

“SONG OF THE EAGLE’’
has been chosen as the title of the

Charles R. Rogers beer-return

story, formerly titled “THE BEER
BARON,” featuring Richard Ar-

len, Mary Brian, Jean Hersholt,

Charles Bickford, Louise Dresser

and Andy Devine.

“DISGRACED” is the new
name for the production featuring

Claudette Colbert and William Har-

rigan, formerly known as

“APARTMENT 9”.

“SUSPENDED SENTENCE”
is the working: title of B. P. Schul-

berg’s production which previously

bore the title of “ON PROBA-
TION,” and which will feature

Wynne Gibson and Edmund Lowe.

BIG LINE-UP OF
TALENT.

“INTERNATIONAL HOUSE”.

YOU can expect a musical of

musicals in “International

House”'. Specialties include

some of the outstanding per-

sonalities in radio, such as

Rudy Vallee, Cab Calloway and
his orchestra. Baby Rose Marie,

Col. Stoopnagle and Budd and
the Girls in Cellophane furnish

other entertainment.

The acting cast is headed by
Peggy Hopkins joyce, W. C.

Fields, Stuart Erwin, Sari

Maritza, Lona Andre, George
Burns and Cracie Allen, joyce

Murray, one-time featured
player who is included in the
chorus of 24 dancing girls, and
Sterling Holloway.

PARAMOUNT WEEK
AND SEPTEMBER
MONTH DRIVES.

CHALLENGES ALL
BRANCHES.

Bert Kelly,

Manager ot

the Mel -

bourne
Branch was
the first one
to show ac-

tion for the

coming
Paramo u n t

Week.
Sev e r a I

weeks ago,

Mr. Clark wrote every mem-
ber of the sales force on the

necessity to get out immedi-
ately after those extra playing

dates for Paramount Week and
September Month. Bert Kelly

was the first into action in for-

warding to Head Office the

next week the first Paramount
Week contract, and now Bert,

in a special letter to “Punch”,
throws down the gauntlet to

every other Branch Manager in

setting forward the challenge

to lead the field in this special

Drive. Bert writes:

—

"Melbourne Branch has always

been conspicuous in every Para-

mount Sales Contest, and 1 want

you to challenge every Branch

Manager through the columns of

"Punch' , that I will accept any rea-

sonable wager from a handkerchief

to a suit of clothes, that this Branch
will return a higher percentage over

our quotas set.”

Any takers?

Pretty Helen Twelvetrees and charm-
ing Maurice CKevalier, who make an
excellent team in the telling of “A

Bedtime Story.”

PARAMOUNT BUYS
TWO STAGE HITS.

BROADWAY SENSATIONS.

TWO outstanding hits of the

New York stage were our-

chased by Paramount. They
are Noel Coward’s stage hit,

“Design for Living” and lames
Hagan’s “One Sunday After-

noon”, which also is having a

successful Broadway run.

“Design for Living” is easily

the most popular show in New
York at present and the race to

obtain screen rights has been
spectacular.

“One Sunday Afternoon”,
was produced by Leo Bulgakov
of the Moscow Art Theatre and
has received high and repeated
commendation bv critics. Its

story combines the Cay ’90’s
with the present day in a

diverting and novel fashion.

Bert Kelly.

IT’S IN THE AIR... “PARAMOUNT FOR 1933”.
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FOURTEEN pictures, repre-

senting the most spirited activity

witnessed in recent years in any

motion picture studio, will have

commenced production, at the Para-

mount FIollywood Studios within

the next few weeks. . . “The Song

of Songs”, “Jennie Cerhardt”

,

“College Humor” and “Gambling

Ship”, are among those most re-

cently completed, with the addi-

tional fourteen being made up of:

.Midnight Club” with George Raft
and Sir Guy Standing. . . “Dis-

graced” with Claudette Colbert,

Bruce Cabot and Adrienne Ames
. . .“Her Bodyguard” 'With Ed-
mund Lowe and Wynne Gibson. . .

“One Sunday Afternoon” with

(-ary Cooper. . . “Mama Loves

Papa” with Charlie Ruggles and

Alary Boland . “I'm No
Angel” starring Mae West. . .

“Stairs of Sand” with Randolph
Scott and Buster Crabbe . . .

“Three Cornered Aloon” with

Richard Arlen, Mary Boland and

Lyda Roberti . . . Chevalier is pre-

paring for “The Way to Love” . . .

“This Day and Age”, a DeMille
picture. . . “To the Last Man”,
Randolph Scott and Kathleen

Burke . . . “Chrysalis” with

Miriam Hopkins, Fredric March
and George Raft, and the four-

teenth is “Big Executive” , with

Cary Grant playing the title role. . .

Laurence Stallings, co-author of

“What Price Glory” is a recent

addition to the writing staff . .
. Just

for your information . . .

Personalities

J
. A. GROVES, General Man-
ager of our Far Eastern De-
partment will return to his

territory in a 'few weeks.

Frank Kennebeck is well on the

road to recovery following a recent

operation.

Here is the beautiful canteen of solid
silver and cutlery presented by Viner
and Hall Ltd., to the woman winner
of the “Search tor Beauty” Contest.
The cabinet is valued at £200 and
is at present on display in the lobby

at the Prince Edward Theatre.

ONE of the most attractive

three-colour couriers tha't

it has ever been our privilege

to handle has been prepared
for “A Farewell to Arms”.
The striking and colourful

cover, romantic scenes, excel-

lent copy and superb colour

scheme leave nothing to be de-

sired, and I feel sure that all

showmen approached on this

courier will avail themselves of

large quantities.

Cabled requisition Was this Week

received from Paul Verdayne,

Singapore Branch Manager, for a

further 5,000 three-colour couriers

on “The Sign of the Cross ”. Paul
also reports a further sale of titles

for “Cod Save the King”, and,

during the last Week, good sales of

these titles have also been reported

from Sydney, Brisbane and Wel-
lington branches.

The following are extracts

from two memos received by !

J. E. Kennebeck regarding anti-

cipated Paramount Week and
September Month business.

From W. Bignell, Adelaide
Ad. Sales Manager:

—

”1 will make every effort to

exceed quotas set for this

branch to assist you in keeping
your pledge to Mr. Glark and
Mr. Hurworth.”

From Max Lovett, Acting '4

Sydney Ad. Sales Manager:— y
“This department will spare

no effort to achieve and exceed
quotas set for Paramount M
Week and September Month.” fl

Country of origin—Australia. Wholly set up and printed by The Jlarket Pi-interv Limited. 372a Pitt Sti'eet Sydney
Published by Par.amount Film Service I.imited. of ILservoir Stre-'t. Sydney.
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Fublislied every Wed-
nesday by Paramount
B’ilm Service Ltd.,

Head Office, Sydney,
Australia, in the

interests of the Para-

mount organisation in

Australia, New Zea-

land and the Par East.

Reg Kelly—Editor.

THE MUSICALS ARE COMING.

The tremendous success of “The Big Broadcast”

demonstrated that the public want musicals

again, and want plenty of them. And so Paramount
always in the vanguard in sensing public tastes have
concentrated on the production of musical pictures

during the past few months with the result that

right now we have a line-up of musical pictures

and musical comedies to satisfy the wants of exhi-

bitors and public alike.

Kate Smith’s picture, “Hello, Everybody!” with
six big song hits is at present playing to steady busi-

ness at the Sydney Lyceum. Next Wednesday we
will release Chevalier’s “A Bedtime Story” at the
Prince Edward Theatre. There are four grand
numbers in this picture.

“International House” a snappy musical comedy
is already here and ready for release. It features a

tremendous cast of screen, stage and radio favor-

ites. There are four song hits and plenty of danc-
ing. The Cellophane Ballet will be a riot.

“College Humor” is just completing production.
This will be another “Sweetie”, and studio officials

are backing it to be the best musical in years. Yes,
Paramount, always with its finger on the public
Dulse is ready with musicals, and good ones, too.

The announcement is made that Paramount will

figure prominently in the 1933-34 musical move-
ment, having already definitely scheduled eight
more pictures.

Managing Director.
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MUSICALS . . .

The ever popular W. C. Fields and
Grade Burns whom you will see in

“International House” with Rudy
Vallee, Stuart Erwin, Sari Maritza and

a score of others.

A CORRECTION.

In the last issue of “Punch” was
published a report of the donation
of £300 worth of clothes to the
contest winners by Myers Ltd. of
Melbourne. The report stated that

the gift was unsolicited. This was
an error. The tie-up was the result

of several days hard work by Bob
White of Head Office and Reg Pol-

lard of the Capitol Theatre. Let’s

give the boys a big hand.

Contest Nearing Conclusion.

WINNERS LEAVE
AUGUST 23.

A LITTLE over a week re-

mains before the closing

date (July 8) of “The Search
For Beauty” Contest. Special

instructions have been for-

warded to all Contest Mana-
gers by John E. Kennebeck in

regard to the judging, and it is

essential that all dates be
strictly adhered to.

The Studio’s production
schedule calls for the picture

“Search For Beauty” to com-
mence work early in October,
which makes it necessary for

the Australian national win-
ners to leave Sydney on August
23. Therefore, it is necessary
for the Contest Managers in

the various branches to see
that Mr. Kennebeck’s instruc-

tions, as contained in the Sup-
plementary Manual, are carried

out to the letter.

Your co-operation is vital!

AN ACCEPTANCE.

P
UNCH” is in receipt of

the following letter

from Cecil Abotomey. It

speaks for itself.

"Will have great pleasure in

accepting Bert Kelly and George

Nacard's challenge for Para-

mount Week, and would suggest

that you allow both of them to

make their own wagers. Would
have wired you in this matter

only for Economy Campaign.”
Now what about it Bert

Kelly and George Nacard?

“SONG OF SONGS”

Marlene Dietrich and her new leading man, Brian Aherne in a delightful

scene from “Song of Songs” . . . Alison Skipworth has one of the major
supporting roles.

THERE’S PLENTY OF PUNCH IN THE BLUE RIBBON BUNCH
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14 BOX-OFFICE BLASTERS INTO

PRODUCTION WITHIN SIX WEEKS!

RECORD PRODUCTION ACTIVITY.

READING the entire industry in production activity, and

creating a record for the Hollywood Studios, Para-

mount will put fourteen pictures into work within the

next six weeks, with the majority of them to go before

the camera in July. These will bring the studio’s current

production activity up to twenty-four pictures, for four

are now before the cameras and six are being edited.

The new pictures will in-

clude Zane Grey’s “Man of the

Forest”, with Randolph Scott

and Verna Millie; “Three Cor-

nered Moon”, with Richard

Arlen, Mary Boland, Jack Oakie
and Lyda Robert!; “Midnight
Club” with George Raft and
Sir Guy Standing; “Disgraced”,

with Helen Twelvetrees, Bruce

Cabot, Adrienne Ames, Ken
Murray and William Harrigan;

“Her Bodyguard”, with Ed-

mund Lowe, Wynne Gibson

and Edward Arnold; “One Sun-
day Afternoon”, with Cary
Cooper, Frances Fuller and
Roscoe Karns; “Mamma Loves
Papa”, with Charlie Ruggles,

Mary Boland, Lilyan Tashman,
Walter Catlett and George
Barbier; “Torch Singer” with
Claudette Colbert and Ricardo

Cortez; “The Way to Love”,

starring Maurice Chevalier;

“This Day and Age”, a Cecil

B. DeMille all-star production;

“To the Last Man” with Ran-
dolph Scott and Kathleen
Burke; “Chrysalis”, with
Miriam Hopkins, Fredric

March, Sylvia Sidney and
George Raft; “Big Executive”,

a Laurence Stallings-Alice

Duer Miller story with Cary
Grant in the title role, Eliza-

beth Young and Richard Ben-
nett.

The four pictures now be-

fore the camera are “Song of

Songs”, "Jennie Cerhardt”,
“College Humor” and “Gamb-
ling ship”.

BOX-OFFICE WINNERS.

TWO more Paramount pic-

tures are giving a splendid

account of themselves at the

box-office

!

Opening at the New York
Paramount recently, “The
Eagle and the Hawk” rolled up
the biggest three opening days’

business at that theatre since

“She Done Him Wrong”. Pic-

ture is getting a tremendous
play from New Yorkers, and

. . . ARE COMING

Bing Crosby, Richard Arlen, Mary
Carlisle, Jack Oakie, Burns and Allen

and Lona Andre are all in Paramount’s
coming musical, “College Humor” . . .

Above we see charming Mary Carlisle

with Mr. Oakie . . .

box-office winner.

The week’s report on “The
Story of Temple Drake”, which
just completed a run at the
New York Paramount shows
that it did the best business at

that house since “Pick Up“
played there six weeks ago. In

addition to its New York suc-
cess, the picture has had fine

openings in New Haven, Hart-
ford, Rochester, Kansas City,

and other points throughout
the United States. Another
box-office winner.

“EAGLE”, “DRAKE” SOARING INTO ,BIG

DOUGH IN NEW YORK.

has all the ear marks of a real

ITS IN THE AIR. “PARAMOUNT FOR 1933 ”.
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PARAMOUNT has officially

announced the successful conclusion

of negotiations for the screen rights

to "Alice in Wonderland” and the

forthcoming picturisation of this

Lewis Carroll classic. . . The pro-

duction will be filmed with music

and an all-star cast, which wdl in-

clude, Charlie Ruggles, Alison

Skipworth, Jack Oakie, Charles

Laughton and Mary Boland who

will portray the principal roles with

Norman Taurog tentatively slated as

director. . . For the first time in

seven years, Cecil B. DeMille will

produce more than one picture dur-

ing one year. DeMille has signed a

Paramount contract, calling for

three productions during the 1933-

34 seascn . . . the first, "This Day
and Age”, the story of youth s re-

volt against modern conditions, has

commenced production, but there is

a likelihood of a title change, pro-

bably to "Pay Day” . . . Follow-

ing this picture, will be "The End
of the World” from a novel titled,

"When World’s Collide” . . . this

title is also tentative. . . The third

picture will be based on E. A.
Robertson’ s novel, "Four Fright-

ened People” . . . Frances Fuller,

recent star of Broadway s "I Loved
You Wednesday” , wdl appear op-

posite Cary Cooper in his next star-

ring vehicle, "One Sunday After-

noon” . . . Fay Wray, Neil Flamil-

ton and Roscoe Karns have the

major supporting roles, while

Stephen Roberts will direct. . .

Just. . . for your information.

Personalities

B
eth MacGregor of the

Wellington Branch is

sporting a ring on the right

finger, and is receiving the

proper congratulations.

Cordon Brookes, Brisbane

manager is at present enjoying a

much needed vacation. District

Manager Fred Cawler is holding

the fort in his absence.

Claire Criffen of the Bris-

bane Branch recently resigned

her position after nearly eight

years with the company. She
was presented with a travelling

rug by her fellow Para-

mounteers.

Remember

PARAMOUNT
WEEK,

September 3—9.

B
ill BICNELL, Adelaide Ad.

Sales Manager, has cer-

tainly been making things

move in his branch. His first

Ad. Sales order for “The Sign

of the Cross” covered the re-

quirements of the Rex Theatre,

and is a top-notcher, compar-
ing favorably with the best

from any other State. Another
pleasing feature of Bill’s orders

to Head Office have been the

excellent quantities of 24-

sheets and couriers used on
recent releases. These include

8 X 24 sheets and 7,000
couriers on “Blonde Venus”,
5 X 24 sheets on “Horse Fea-

thers”, 1 0 X 24 sheets and
10,000 couriers on “The Sign

of the Cross”.

Another excellent chance
for all live-wire Ad. Sales

Managers to clean up extra re-

venue is provided with the
two-style slides which will in

future be available on all Long
Run productions. Orders for

the first three productions,

namely, “Tonight Is Ours”, “A
Farewell to Arms” and “A
Bedtime Story”, are already in

hand, and supplies will reach

Ad. Sales Managers at an early

date. See that every exhibitor

who screens these productions

is approached or notified re-

garding this new service, and
I am sure we will not be dis-

appointed with the results

Country of origin Australia. Wholly set up and printed by The Market Printery Limited, 3 72a Pitt Street Sydney.
Published by Paramount Film Service Limited, of Reservoir Streft* Sydney.
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‘A MUSICAL RIOr\

I
HAVE just received word from the Home Office

* to the effect that we can expect a musical riot

in “International House”.

The picture was recently previewed by New
York executives, and all voted it as the best musi-

cal of the season. My letter reads:

—

“Seldom has a picture created such a furore

of enthusiasm at the Home Office. Representatives

of Loew’s, Warners’ and other circuits phoned

in to say they were crazy about it! Mr. Sam Dem-

bow, jr. and Leon Netter of our own theatres,

were tremendously enthusiastic about it. Every-

one felt that its box-office prospects were infinitely

more promising than even those of “The Big Broad-

cast”—one of the biggest grossers of the past

—

because it had a better story and because of the

terrific laugh-bet it possesses in W. C. Fields.”

The public want musicals, and I am looking to

“International House” to pile up some big grosses.
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MAURICE CHEVALIER TELLS

A BEDTIME STORY” AT
SYDNEY PRINCE EDWARD.

m
1^

A BEDTIME
STOP.y

POLLOWINC an extensive advertising and publicity campaign

by Mel G. Lawton, Paramount’s “A Bedtime Story” com-

menced its Sydney season at the Prince Edward Theatre this

morning.

“ALiCE IN

WONDERLAND”.

Definitely setting at rest a

number of conflicting rumors,

!
Paramount has officially an-

nounced the successful conclu-

I sion of negotiations for the screen

rights of "Alice in Wonderland”

and the forthcoming picturisation

of this Lewis Carroll classic.

The production will be filmed

with music and an all-star cast

which will include Charlie

Ruggles, Alison Skipworth,

Jack Oakie, Charles Laughton,

and Mary Boland will portray

! the principal roles. Norman

Taurog is tentatively slated to

direct the film which wdl go

into production in the near

future at Paramount's Holly -

'

I

Wood studio.

Although observing the fact

that Maurice Chevalier is one
of our greatest draw cards,

publicity space, has, to a great

extent, been devoted to the

charming little Baby Leroy,

who appears in practically

every scene after his entrance

into the story. The baby has

also been prominently figured

in all advertising, and we feel

sure that the public are wait-

ing for that heart tug that the
little fellow will surely give

them.
In addition to the outstand-

ing star value, the songs '

“M’sieu Baby” and “A Park

in Paree”, both prominently
featured in the picture, have '

been played many times over i

leading radio stations, and from
this source alone “A Bedtime

|

Story” is anxiously awaited, ,

Remember

PARAMOUNT WEEK
SEPTEMBER 3 — 9.

THERE’S PLENTY OF PUNCH IN THE BLUE RIBBON BUNCH.
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PLEDGES FROM
AD. SALES BOYS.

WIDE-SPREAD ENTHUSIASM
FOR PARAMOUNT WEEK
AND SEPTEMBER DRIVES.

E
nthusiasm among mem-
•bers of the Sales Force for

the forthcoming Paramount
Week and the September Drive

is running high. Challenges are

being tossed about and taken

up, and from present indica-

tions it looks like being a

record Paramount Week.

The Ad. Sales boys are well

into the fight for extra

revenue, as you will notice

from the following pledges re-

ceived by John E. Kennebeck:

From R. Lawn (Perth) :

“Every booking will be followed

up with a view to increasing sales

above the usual standing orders, and

in doing this we should reach quota

each week. As far as this branch

is concerned, everything will be

done to achieve the quotas set, and

we shall do our part in making the

drive a success in every way.”

From O. C. Doepel (W’l’ton.) :

“New Z.ealand pledges that

Paramount Week, 1933, will reg-

ister record figures for Ad. Sales.

Our remarkably good product in-

spires confidence for such a state-

ment."

From Henry Quincey (Bris.):

“/ shall do my utmost to make

this Paramount Week and Month a

record, and promise you the whole-

hearted co-operation of this Depart-

ment, in an endeavour to again

bring honor and victory to Brisbane

Branch.”

JENNIE GERHARDT”

Sylvia Sidney and her new leading

man, Donald Cook, in B. P. Schul-

berg’s “Jennie Gerhardt’’.

A PANIC!

“EAGLE AND HAWK” AT
BROADWAY PREVIEW.

B
efore a tense audience of

distinguished aviators,

aviation enthusiasts, army and
navy officers, civic officials,

trade paper representatives,

aviation magazine editors and
Home Office executives, an

advance screening of “The
Eagle and the Hawk” was held

at the Astor Theatre on Broad-

way N.Y., recently. It was un-
animously pronounced the most
absorbing and thrilling spec-

tacle that the screen has pro-

vided in a long time.

THE SEARCH

FOR BEAUTY ”.

ALMOST 100 THEATRES
CO-OPERATING IN

CONTEST.

W ITH the closing of Para-

mount’s “Search for

Beauty” Contest on Saturday
next, July 8, intense public in-

terest is being created right

throughout the country. Forty-

one theatres conducting the

contest in Australia all report

excellent entries running into

several hundred.

Excellent tie-ups have been
made in all centres, resulting

in the contest receiving great
publicity. In Sydney “The
Women’s Weekly” have been
devoting pages to the contest,
whilst Station 2CB have co-
operated with excellent air

time. For the past five weeks,
this station has given the con-
test nine announcements each
day, together with several

quarter-hour sessions.

In Melbourne, Frank Ken-
nebeck clicked with a great
tie-up with the “Herald” and
“Table Talk”. In Adelaide
The News” is devoting

columns to the contest, whilst
in Perth, the “Mirror” is co-
operating.

Otto Doepel, conducting the
contest in New Zealand, re-

ports 55 theatres co-operating
with a newspaper lined-up in

each centre.

Remember

PARAMOUNT
WEEK,

Scpfember 3—9.

‘OVER THE TOP IN SEPTEMBER”.
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PARAMOUNT has purchased

the screen rights to Thomas Mit-

chell's "Cloudy With Showers” . . .

The author is already Hollywood

bound to adapt the story for a

screen musical, with Jack Oakie,

Burns and Allen, Mari Colman and

Elizabeth Young assigned import-

ant roles. . . Leo McCarey, who

directed Eddie Cantor in "The Kid

From Spain” has signed a long

termer with Paramount and, as his

first assignment, he has commenced

work on "The Great Magoo”,

which will co-star Fredric March
and Miriam Hopkins. . . Fredric

Adarch and Claudette Colbert will

be co-starred in a forthcoming pro-

duction titled "Honor Bright”, an

original story by Jack Kirkland and

Alelville Baker. . . George Raft is

back in Hollywood after a personal

appearance tour and starts work in

“.Midnight Club”, with Clive Brook

and Sir Guy Standing. . . the story

is by E. P. Oppenheim . . . Clau-

dette Colbert has been switched

from a tentative assignment in "Dis-

graced”, to the stellar role in "The
Torch Singer”... Helen Twelve-

trees will be given the “Disgraced”

role and will work under the direc-

tion of Stuart Walker. . . Mary
Boland, Richard Arlen and Lyda
Roberti have been assigned impor-

tant parts in “Three Cornered

Moon”, a coming B. P. Schulberg

production
.

. . Marlene Dietrich

and Josef Von Sternberg will make
a further two pictures, but so far

suitable stories have not been found

. . . Just for your information . . .

Roscoe Karns and Glenda Farrell in

one of the coming season productions

“Gambling Ship”,

Personalities

D istrict Manager Fred

Cawler has returned to

Head Office from a business

trip to Brisbane

Operator Bill C'Up Two Wil-

lie”) Peck is at present enjoyi.ig his

annual vacation. Owen Goodland
is holding the fort in his absence.

All Ad. Sales Managers are

requested to pay particu-

lar attention to the free .Ad.

Sales material which has been
made available by our Exploi-

tation department for Para-

mount Week, This Ad. Sales

comprises the following:

—

Slides, Single column slugs,

Press sheets, Daybills.

Be sure that all Paramount
exhibitors are forwarded sup-
plies of this material far

enough in advance to be of as-

sistance to them.

Following on W. Bignell’s sales

of 24-sheets mentioned in last issue

of "Punch”, Ron Lawn, Perth Ad.
Sales manager, reports sales of 4

X 24 sheets each on "Blonde

Venus” and "Night of June 1 3”,

while Henry Quincey, Brisbane Ad.
Sales Manager, sold his first release

6 X 24 sheets on "No Man of Her
Own” and 3 x 24 sheets on “Island

of Lost Souls”.

Max Lovett, Acting Sydney
Ad. Sales manager, is to be

congratulated on an excellent

sale of lobby frames to a

suburban theatre. The order

comprises the following:—

2

special 3-sheet boards; 2 spe-

cial 8 X 10 photo boards; 2
“Nu-Style” 11 X 14 photos

and 1 -sheet frames; all of

which proves that there is still

good business to be obtained in

the sale of lobby stands if you

go after it.

Country of origin—Australia. tVholly set up and printed by The Market Printery Limited, 372a Pitt Street Sydney.
Published by Paramount Film Service Limited, of Reservoir Stren*- Sydney.
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CHEVALSER SUCCESS.

S

T’S grand tc see the business being recorded this

week at the Sydney Prince Edward Theatre by

“A Bedtime Story”. Milling happy crowds are

there at every session making the grand old box-

office play tricks like it had turned the corner and

was shaking hands with Prosperity itself.

Chevalier is definitely back again as the leader

of box-office stars. “A Bedtime Story” brings us a

new Chevalier, together with the old romantic lov-

able one who magnetised box-offices in the past.

The picture has mass-appeal, and a new angle in

the persons of two waifs ... a tiny foundling and

a stranded girl . . . who separately enter his life

and together win his heart.

This is a romantic Chevalier picture, rather

than a naughty Chevalier picture. Of course the

fascinating Chevalier “naughtiness” is still present

... he starts that way . . . but in “A Bedtime Story”

the audience sees the change.

The picture is -the biggest success screened at

the Prince Edward for many months, and I am look-

ing to this picture to be a regular clean-up right

throughout the country.

1/ wlanaging Director.
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James Dunn, in his first Paramount picture, appears opposite Gloria Stuart

in “The Girl in 419’’. David Manners, Johnny Hines, Jack La Rue and
Shirley Grey have the major supporting roles.—

STUDIOS ASK US TO LOOK OUT
FOR GIRL TO PLAY LEAD IN
‘‘ALICE IN WONDERLAND”.

“THE SEARCH FOR BEAUTY’ CONTEST.

S
ATURDAY last saw the closing of entries in Paramount’s

nation-wide “Search For Beauty” Contest, and theatres

everywhere report numerous entries. Just as the photographs
are being handed over to the judges along comes an important

cable from the Home Office asking us to look out for a girl to

play the title role in “Alice in Wonderland”.

Mr. Clark has asked the

judges of all committees to

keep a look out for such a girl.

If any girl of the “Alice in

Wonderland” type can be

found, Paramount will make a

screen test of her and forward

it immediately to Hollywood.

The type to suit the part would
be a bright, childlike blonde.

This search will be carried

out also independent to the

“Search For Beauty” Contest,

and any Paramiounteers know-

ing of such a girl are asked to

forward photographs and par-

ticulars as to age, weight,

height, and previous stage or

motion picture experience to

John E. Kennebeck at H.O.
Meanwhile, judging of local

theatre contests for the

“Search For Beauty” are at

present being carried out, and
the State competitions will be
judged on Monday next. Win-
ners of the State finals will go
to Sydney or Melbourne on

July 19 to undergo screen tests

which will be forwarded to

Hollywood for final judging.

It is expected that the na-
tional winners . . . one man
and one woman will leave for

the studios on August 23.

SYLVIA SIDNEY
AWARDED LEAD
WITH MAURICE

YLVIA SIDNEY has been i

assigned the featured role

with Maurice Chevalier in his

next starring vehicle. “The
Way To Love”, according to ‘

announcement from Emanuel
Cohen, vice-president in '

charge of production for Para-
]

mount Productions. '

This picture goes into pro-
i

duction this week, and because
Miss Sidney fitted perfectly

the role of waif in this story.

Paramount had to recall her

assignment in “Chrysalis”, in

which she was to play with
Fredric March, Miriam Hop-
kins and George Raft.

,

Chevalier now is in Holly-
j

wood, having just returned

from a vacation in his native
j,

France, where he went on com-
j|

pletion of “A Bedtime Story”.
j

Norman Taurog, director of '

“Skippy” and “A Bedtime
Story”, is to direct “The Way
To Love”, and Edward Everett

j;

Horton will play the featured il

comedy role. \

THERE’S PLENTY OF PUNCH IN THE BLUE RIBBON BUNCH.
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M'sieur Baby’s Smile Captures Sydney.

"A BEDTIME STORY’^ A RIOT
AT PRINCE EDWARD.

S.R.O. BUSINESS AT ALL SESSIONS.

N ot since the days of “Innocents of Paris” has the Sydney

Prince Edward Theatre housed such enthusiastic audi-

ences as it is doing right now with Maurice Chevalier (not for-

getting Baby Leroy) in “A Bedtime Story”. At the premiere

last Wednesday night, the picture was a smash hit, and since

then, capacity business has been recorded at every session.

Chevalier is back again and how!

In this picture we see Che-
valier of “Innocents of Paris”

. . . a Chevalier that belongs to

our type of folks ... a Cheva-
lier that befriends a little waif

and keeps him in his home,
and to hell with the rest of the

world.

The picture has the usual

Chevalier songs, the usual

Chevalier girls, the usual Che-
valier gaiety, plus the comedy
of Edward Everett Horton, and
the smile of Baby Leroy. The
baby with his cute ways, and
his response to Chevalier’s at-

tentions almost steals the pic-

ture. Sydney is going for him
in a big way ... he is the topic

of conversation everywhere.

This picture will click every-

where just as it is clicking at

the Sydney Prince Edward, be-

cause people everywhere are

human, and human beings can-

not help appreciating this pic-

ture.

Without a doubt, “A Bed-
time Story” is one of the finest

money-making pictures on the

market to-day. Watch it pile

up the grosses everywhere.

PARAMOUNTEERS
AT TENNIS.

^pHIRTY Paramount Club
* members spent Sunday

last at a tennis day on the

Moore Park Courts.

Keen competition was ex-

perienced in the tournament
launched by the committee,
with honors of the day going to

Messrs. Bowden and Donaghey
who won the Cents’ doubles.

Misses Minahan and Coleman
the Ladies’ doubles, while the

final of the mixed doubles has

yet to be decided between
Miss Minahan with Chas Hale

and Miss Thurston with Ray
Harris.

During the luncheon ad-

journment, members were en-

tertained by the committee at

lunch at the Hotel Sydney.

GEORGE J. SCHAEFER
APPOINTED G.M.

R. ADOLPH ZUKOR
makes the announce-

ment of the appointment of

George J. Schaefer as

General Manager of the four

Paramount Publix subsidiary

companies. Mr. Schaefer

was forrraerly vice-president

in charge of the Paramount

Distributing Corp. The pro-

1
motion is effective imme-

diately.

“OVER THE TOP IN SEPTEMBER”
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Our Bach Page of Front Page IVIen/s

DOROTHEA IVIECK, whom
you will remember Paramount re-

cently brought from Germany, will

make her American debut in

“White Woman". . . Lilyan

Tashman, Walter Catlett, George

Barbier, and Ruth IVarren have

been announced as the major sup-

porters of Charlie Ruggles and

Mary Boland in “Mama Loves

Papa”. Norman .McLeod is direct-

ing . . . Following “She Done Him
Wrong", Mae West will appear in

“Pm No Angel”, the story of

which she is writing herself. Four

“catchy" songs sung by .Miss West

is just another feature of her ver-

satdity displayed m this picture . . .

Speaking of songs, Bing Crosby

will sing “Learn T o Croon” and

“.Moonstruck" in “College Humor"
. . . Mr. Crosby has been signed

for a further two pictures for the

company, both of which are musi-

cals, titled, “Cloudy With

Showers" and “Every Man For

Himself" . . . Jack Oakie, Skeets

Gallagher and Harry Green have

been assigned roles in the latter pic-

ture . . . Following his performances

in “If I Had a Million" and

“International House” which has

yet to be released here, W. C.

Fields has earned a two year con-

tract, calling for ten “fun” pictures

. . . The first has been announced

as “Tillie and Cus" in which Ali-

son Skipworth will again play op-

posite the comedian with Norman
McLeod announced as director . . .

Just for . . . your information . . .

Personalities
^HARLES GATWARD is the

latest lucky one to be

smiled upon by Dame Fortune.

He is proudly displaying a

N.S.W, Lottery cheque for

£ 10 .

Owen Coodland, formerly

assistant to Bill Peck in the

Little Paramount Theatre, has

been transferred to the H.O.

Ad. Sales Store. George Mc-

Neil of the Purchasing Dept,

steps up into the operating

box.

Remember

PARAMOUNT
WEEK,

September 3—9.

COMBINING a most elabor-

ate colour scheme with
snappy scenes from the pro-

duction, the Advertising De-
partment has turned out for

“A Bedtime Story” what I con-
sider is unquestionably our
best three-colour courier to

date. The 24-sheet for this

production is also worthy of

special mention, and I am cer-

tain that record sales on both
these items will be attained.

Bill Bignell, Adelaide Ad.
Sales Manager, has been chas-

ing extra business for his de-
partment. He reports the sale

of an additional 2,000 snipes

and 200 souvenirs for “The
Sign of the Cross” to his first

release house.

“The Sign of the Gross”
courier sales contest between
Sydney and Melbourne is be-

coming interesting. Albert
Nicholas has been putting in

some excellent work, and Max
Lovett will need to keep mov-
ing if he wishes to retain his

present advantage. Sales at

julv 6th are as follows;

—

Sydney: 91.000 Couriers.

Melb.: 61,000 Couriers.

We offer congratulations to

Roy Lyons, who has been pro-

moted from the H.O. Ad. Sales

Store department to H.O. Ad.
Sales department, where he

will keep check of branch Ad.

Sales stocks.

Country of origin—j^ustralia. Wholly set up and printed by The Market Printery Limited, 372a Pitt Street Sydney.
Published by Paramount Film Service Limited, of Reservoir Streo* Sydney.
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A BRITISH TRIUMPH.

I

AM SURE that when you al see "Counsel's

Opinion” you will agree with me that in this

British Paramount production, we have a picture

that will rank with the best of box-office successes.

The picture is definitely of long-run calibre.

The dialogue and the comedy situations and the

rollicking story make "Counsel’s Opinion” the best

British production that has ever been released in

this country. And I say that without any fear of

contradiction.

In the cast we have such box-office names as

Cyril Maude (whom theatre-goers everywhere will

remember by his brilliant portrayal of "Grumpy”),
Binnie Barnes, and Henry Kendal. Miss Barnes is

famous on the New York and London stage and is

a real screen find. The gay sparkling character

which she portrays in the picture will undoubtedly
establish her as a definite favourite.

Those of us in Head Office who have seen the

picture are aware of its possibilities. If there was
ever a box-office "natural” this is it. We will back
it with a nation-wide publicity campaign. It will

rest with you boys in the field to see that it is

sold right.

Managing Director.
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Paramount Week Just Seven Weeks Away

Gary Cooper rests for just a moment
between scenes of “One Sunday
Afternoon’’. (Hey, Gary, where did

you get that shirt!)

BABY LEROY
SIGNED TO

CONTRACT

The rosiest screen future in

Hollywood, is that of Baby
Leroy, who celebrated his first

birthday on June 14th, by be-

ing signed to a seven year Para-

mount contract. Baby Leroy

made his screen debut and en-

deared himself to millions of

fans when he appeared with

Maurice Chevalier in “A Bed-

time Story”. He is next slated

for the Charles R. Rogers’ pro-

duction, “The Baby in the Ice-

box”, which Paramount will

release this year.

Remember

PARAMOUNT
WEEK

September 3—9.

DRIVE FOR EXTRA
DATES.

I

N case . . .
just in case you

,boys in the field have been

so busy that you have let the

matter slip from your mind . . .

we recall the fact to you that

Paramount Week will be cele-

brated this year, as in all pre-

vious years, during the first

week in September, namely
September 3-9. And in case

. .
.
just in case you haven’t re-

alised just how close that is,

we will take the trouble to turn

over the calendar and tell you
that Paramount Week is just

seven weeks away.

Now . . . right now is the

time for you to see your ac-

counts about those additional

dates . . . not during Paramount
Week.

When the first letters of the

drive were despatched to all

rr^embers of the Sales Force, re-

plies were received by Mr.
Clark and Mr. Hurworth from
the boys who promised 1 00 per

cent, co-operation. In the

meantime, however, contracts

have been very slow in coming

THINK IT OVER.

Jack Oakie appears to be doing his

level best to explain to this bevy of

beauties in “College Humor’’.

into Head Office. Most of the

members of the Sales Force

have worked on Paramount
Week drives before, and they

should realise that NOW is the

time to get busy. Messrs.

Clark and Hurworth are wait-

ing for results.

“CRADLE SONG ”

NEXT VEHICLE

FOR WIECK

CRADLE SONG”, the

Gregorio Martinez-Sierra

play of Old Spain, will serve

as the second American star-

ring vehicle for Dorothea

Wieck, of “Maedchen in Uni-

form” fame who is now in Hol-

lywood preparing her first

Paramount picture, “White
Woman”, in which she will be

supported by Herbert Marshall,

Charles Laughton and Walter
Abel.

THERE’S PLENTY OF PUNCH IN THE BLUE RIBBON BUNCH.
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CONTEST MAKING FRONT PACE NEWS

Reports from America state that “The Eagle and the Hawk” is smashing

box-office records everywhere. Fredric March, Jack Oa.kie, and Cary Grant

head a brilliant cast. You can expect plenty of thrills in this one and laughs

too, with punster Jack Oakie in the film.

PARAMOUNT JIG-SAW PUZZLES.

By this lime all Branch Managers, Salesmen, and Ad. Sales

Managers should be in receipt of samples of the new Paramount

Star Jig-Saw Puzzles.

A comprehensive drive is lo be made with these puzzles, which

will cover exhibitors, department stores, chain stores, newsagents, in

fact, anywhere where they can be sold. Priee per gross is 48 /-

wholesale and they wdl be retailed at sixpence each. Puzzles are.

available on the following stars :— Maurice Chevalier, Marlene

j

Dietrich, Cary Cooper, Claudette Colbert, Fredric March, Cary

I

Grant, Miriam Hopkins and Sylvia Sidney.

“THE SEARCH
EOR BEAUTY”

STATE JUDGING

NOW FINISHED.

SCREEN TESTS.

nUBLIC interest everywhere

* has been aroused to a con-

cert pitch of excitement with

the judging of the State con-

test in Paramount's “Search

For Beauty’’ contest.

Newspapers are making the

announcements of State win-

ners front-page news. Tas-

mania, Western Australia,

South Australia and Queens-
land have already named their

representatives for screen tests

to be sent to Hollywood whilst

the New South Wales and Vic-

torian winners will be an-

nounced to-morrow (Thurs-

day). Theatre winners of the

New South Wales division met
the judging committee at Head
Office last night. The an-

nouncement of the winners
will be made in the “Australian

Women’s Weekly” on Thurs-

day in a special edition, which
will be published for the occa-

sion.

Winners of the contest in

the Southern States will as-

semble in Melbourne over the

week-end, where the screen

tests will be made under the

direction of james L. Thornley.

The Queensland winners will

arrive in Sydney to-morrow,

and together with local win-

ners will undergo screen tests

the following day. These tests

will be made in Sydney unde.'

the direction of John E. Ken-

nebeck.

‘OVER THE TOP IN SEPTEMBERS
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Our Bach Bage tof Front Page IMews

"Counsel’ s Opinion” one of

Paramount’ s current British pro-

ductions, was screened to the Head

Office Executive during the week,

and from every one of those for-

tunate enough to see the picture,

comes praise and enthusiasm. . . It

is reported, that the dialogue

throughout is particularly bright,

and the general presentation Was re-

ceived as being far above the ordin-

ary, with Cyril Maude and charm-

ing Binnie Barnes certain of achiev-

ing added popularity here in Aus-

tralia .... From Paramount’s

American production side, Frances

Fuller, who recently appeared in

"The Animal Kingdom” and a

number of recent Broadway suc-

cesses, has been signed for the lead-

ing role opposite Cary Cooper in

‘‘One Sunday Afternoon” . . . Neil

Hamilton will return to Paramount

for a featured role in this picture

. . . Following “Cracked Ice” , the

Marx Bros, will commence produc-

tion on “Duck Soup” . . . Plans are

under way for a story titled “Fifty

Years From Now” . . . Rupert

Hughes, whom studio officials be-

lieve to be the most able of the

writers to imagine conditions so far

in advance, has been given the job

of writing the story and wdl colla-

borate with Rowland Brown, also

prominent writer and director under

the Paramount banner. .
. Just for

your information . . .

Personalities

r)M BOWDEN (yes once

again), and Charles Cat-

ward of Head Office are the

latest ones flashing State Lot-

tery cheques.

Frank Kennebeck is back at his

desk again at the Melbourne Capi-

tol following a recent operation.

Bob White, as N.S.W. Con-
test Manager is playing host to

visiting Contest winners.

(Exploitation men certainly

get the breaks.

)

Cass O’Reilly of the Head
Office Film Inspection Dept, is

wearing a brand new diamond ring

cn THE finger. Congrats.

Remember

PARAMOUNT
WEEK,

September 3—9.

GENERAL letter for-

»» warded from this depart-

ment concerning sales of 5 x
7 and 14 x 17 artist photos
certainly brought excellent re-

sults. The first reply received

was from Henry Quincey, who
sold the entire stock of 1 4 x

17 photos of Chevalier. How-
ever. the most outstanding sale

was made by Cleave Shepherd,
Sydney salesman, who disposed
of the entire stock of approxi-

mately 2,000 5 x 7 artist

photos and 54 of the 14x17
artist photos to a country ex-

hibitor. Cleave has also guar-

anteed to dispose of the

balance of the 14x17 photos.

Therefore, will all other sales-

men and Ad. Sales managers
please note that our full stocks
of these items are now
depleted.

A requisition received from Ron
Lawn, Perth Ad. Sales Manager,
lists 10 X 24 sheets for recent re-

leases. Ron is also responsible for

a splendid Ad. Sales order received

this week covering requirements of

the Grand Theatre for “Devil Is

Driving”.

Max Lovett, Acting Sydney
Ad. Sales Manager, has turned
in a most comprehensive Ad.
Sales order on “The Sign of the

Cross”. The order included

good quantities of lithos, day-
bills, couriers, snipes, puzzles,

photos, stereos, trailer, etc.,

and is one of the best orders

for this produce-ion that has

reached Head Office in recent

weeks.

Country of origin Australia. Wholly set up and printed by The Market Printery Limited. 372a Pitt Street Sydney.
Published by Paramount Film Service I fmited. of Reservoir Streo* Sydney.
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FOREIGN LEGION CONTEST.

I

N the first issue of the new Paramount “Interna-

tional News” is the announcement of the 1933

Contest between the various countries of the

Foreign Legion. In a special article undersigned

by Mr. FJicks is the news that the contest will be

dedicated to the Organisation.

“In the past years,” writes Mr. Fficks, “we have

dedicated our annual contests to personalities or

to ideals; but our 1933 Contest is to be dedicated

to one of the most important factors in our lives

. , . Our Organisation. It is therefore with a very

definite sense of pride, even reverence, that we
pay tribute through our efforts to all that Para-

mount has meant to us in the past, and to the still

greater and finer things that it is going to mean
to us in the future.”

I want each and everyone of you to give that

message some deep thought. I want you all to

remember that the Blue Ribbon Bunch has always

played a prominent part in all Foreign Legion Con-
tests and to start moving right now in a concen-
trated Big Push tor extra revenue so that we can
move off to a flying start. It’s for “Our Organi-
sation”. Let’s go!

Managing Director.
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HERE THEY ARE — THE LUCKY TWELVE FINALISTS

jPPr

urn
PC #*• *

Hi
I icrc are the individual State contest winners who make the National finalists. Reading from left to right they
are: Mr. James Wright and Miss Noela Harvey (Queensland); Mr. John Law and Miss Gwen Munro (Victoria);

Mr. Keith Wood and Miss Betty Blackman (West Australia).

THE CONTEST. !

I

i

SCREEN TESTS GO TO
i

HOLLYWOOD.

H aving stirred up a veri-

table cyclone of enthusi-

astic interest from exhibitors,

press, and public. Paramount’s

"Search For Beauty” Contest,

now in its concluding stages,

has no doubt been, in public

interest, and will be, in even-

tual box-office results, the

most effective exploitation

project in the history of show-
manship in this country.

State winners have been an-

nounced and screen tests made.

These tests will be despatched

to the Studios to-day, per the

s.s. "Monterey”, where they

will be viewed by a committee
of directors, who will select

the man and woman to make
the trip to Hollywood. The
names of the winning couple

should be known here on
August 1 5.

Meanwhile, the National

finalists are being feted, and
entertained everywhere, and
together with stage and radio

appearances, they are being

kept busy. The N.S.W. and
Queensland winners are being

entertained to-morrow at the

David Jones Ltd. Business Girls’

Luncheon in Sydney.

OUR
CONGRATULATIONS.

7 he enlire Paramount organ-

isation, through "Punch,” ex-

tends hearty congratulations to

Mr. and Mrs. IViUiam ]. Clark,

who were wed quietly last 7'hurs-

day at St. Canice’s Church,

Sydney. The happy couple are

at present spending their honey-

moon in iMelbourne.

“JENNIE GERHARDT”.

Charming Sylvia Sidney and little Cora
Sue Collins in a scene from Para-

mount’s “Jennie Gcrhardt’’.

A SMASH!

“A BEDTIME STORY”
CLICKS EVERYWHERE.

H ailed by critics as another

typical Chevalier smash,

and making records topple as

it goes along, "A Bedtime

Story” is running up sensa-

tional grosses in New South

Wales, the only State in which

the picture has been released

to date.

To-day the picture com-
mences its fourth big week at

the Sydney Prince Edward The-

atre, where it has been record-

ing the best business grossed in

many months. Last Saturday

it commenced a season at New-
castle, where crowded houses

have been the order since the

opening. From figures received

it certainly looks like a hold-

over season in the Coal City.

Next week “A Bedtime
Story” will start its regular

country schedule and exhibi-

tors everywhere are anticipat-

ing sensational business.

In step with the paying ac-

claim of the public, critics res-

ponded enthusiastically to the

element of something different

in a Chevalier picture. Para-

mount’s showmanship in team-
ing the gay boulevardier with
a wow of a baby brought uni-

versal praise.

THERE’S PLENTY OF PUNCH IN THE BLUE RIBBON BUNCH.
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IN PARAMOUNT’S ‘SEARCH FOR BEAUTY” CONTEST.

Mr. James Boag, Jnr., and Miss Lilian Mason (Tasmania); Mr. Frank Bryan and Miss Edith McLaren (South Aus-
tralia); and Mr. Brian Norman and Miss Jean Duncan (New South Wales).

MR. SHAUER’S
STIRRING

MESSAGE

I

N the first issue of Para-

mount’s new “International

News”, the official organ of

the Paramount International

Corporation, Mr. E. E. Shauer

in the leading article, sends an

inspiring message to every

Paramounteer.

“IVe have been through an inex-

pressibly difficult period,” writes

Mr. Shauer, “but never for an in-

stant have I doubted the arrival of

the moment when We would look

back on that maze of doubts and

Wanderings, and stand on the thres-

hold of a new era, which would be

but the burnished reflection of those

grand old times when our Para-

mount Foreign Legion travelled so

far and accomplished so much that

was Worth while.”

“This period we have passed

through, has not found us unmindful

of the accomplishments which have

been wrought throughout the Para-

mount Empire. Always in the past

our Paramount Spirit has been an

anr.ihilator of distance; you have al-

ways been as close to us as our own
minds. Distance has disappeared ;

your every exploit and accomplish-

ment is known to us, and the de-

serving rewards are not far away.”

J. A. GROVES DEPARTS.

A/r. J. A. Groves, accom-

panied by Mrs. Groves, sailed on

Monday last by the S. S. Nieuw
Z.eeland for Singapore. M'\
Groves returns to his territory

after a short business trip to Head
office. During his stay in Syd-

ney he spent most of his time in

the Little Paramount Theatre

where he viewed many of the

coming releases.

“TEMPLE DRAKE”.
1

1

William Gargan and Miriam Hopkins

in their latest Paramount Picture, “The

Story of Temple Drake.”

SEVEN MORE
BIG ONES

COMING

F
ollowing in the wake of

“A Bedtime Story’’., seven
more battering box-office
Berthas are now being pre-

pared for release. Some of

them are already completed
and have arrived here. Others
are still being worked on. But
all of them have the sure smell
of money . . . and big money
. . . on them. Here they are,

boys! Read ’em and leap!

“The Song of Songs”

“The Story of Temple
Drake”

“Eagle and the Hawk”
“International House”
“Jennie Cerhardt”

“College Humour”
“She Done Him Wrong”

And here’s a plug-line that
you can always remember:

—

“Paramount Pictures Peren-
nially Pack Powerful Punches.’’

Remember

PARAMOUNT
WEEK

September 3—9.

“OVER THE TOP IN SEPTEMBER”
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Our Bach Bagc iof Front Page l\lews

Personalities

FROM recent studio announce-

ments, We have been fortunate

enough in compiling a list of Para-

mount' s coming product . . . Al-

though a number of the productions

listed may be a long way off, still

it is high time you knew just a

little ab out them . . . Here they are

. . . “Girl In 419”, James Dunn
and Gloria Stuart . . . "I’m No
Angel", Mae West and Cary

Grant . . . "Disgraced" ,
Helen

T weloetrees and Bruce Cabot . . .

"Gambling Ship", Cary Grant and

Benita Hume . . . "Th ree Corn-

ered Moon", Mary Boland and

Richard Arlen . . . "Her Body-

guard", Edmund Lowe and Wynne
Gibson . . . "Mama Loves Papa",

Charlie Ruggles and Mary Boland

. . . "Stairs of Sand", "Man of

the Forest" and "Fo I he Last

Man", all by Zane Grey. . .

Marlene Dietrich in "Song of

Songs" . . . "Phis Day and Age",

Charles Bickford and Nancy Col-

man With a host of others . . . This

is one of the DeMille pictures, the

other two are tentatively announced

as "The End of the World” and

"Four Frightened People” . . .

From here we come to Maurice
Chevalier in "The Way to Love"
. . . "Tillie and Cus" with W. C.

Fields and Alison Skipworth . . .

"Alice in Wonderland" with Alison

Skipworth, Charlie Ruggles and
Charles Laughton, so far announced

. . "One Sunday Afternoon"
Cary Cooper, Fay Wray and Neil
H amilton . . .

AMES L. THORNLEY and

I Frank Kennebeck of the

Melbourne Capitol have

been kept busy with the as-

sembling of contest winners of

four States in Melbourne over

the week-end for screen tests.

Jim Flannery of the H.O. Ad.
Sales Dept, has just been presented

with a couple of trophies for batting

honors of the season in a Sydney

Junior Cricket Association.

Members of the Wellington
Branch are keen ping-pong en-

thusiasts, and have entered a

team in a local Affiliated Club
competition.

Mr. C. Donaghey of N.S.W. is

the new Head Office tennis champ,

having defeated Ray Harris in the

final. Harold Higgins, who pre-

viously held the title for some years

was not a competitor.

The annual Inter-office ten-
nis tourney for the Paramount
Club Cup will commence on
the Head-Office roof court to-

day. Strong teams from all de-
partments have entered, and
the competition will be keenly
contested.

O UR Sydney Branch lost no

time in getting into action

on the Paramount star jig-saw

puzzles. Max Lovett, Acting
Sydney Ad. Sales Manager, and
his assistants have already dis-

posed of 23 gross, and still

have many possibilities to in-

terview. Henry Quincey, Bris-

bane Ad. Sales Manager, has

also been on the job, having
disposed of cne gross, and
many more sales are antici-

pated from this branch. No
reports have yet been received

from the other boys, and I

would urge them to get into

action immediately as the

greatest opportunity of selling

this line is during the winter
months.

Henry Quincey has again

been after sales of the "Cod Save

the King” titles from those exhibi-

tors who did not order during our

drive on this item. Henry has been

successful in obtaining orders for a

further seven of these titles. This

idea should certainly be worth try-

ing by all other Ad. Sales Mana-
gers.

Otto Doepel, Advertising
Manager in New Zealand, has

forwarded us a sample circular

letter used to promote the hir-

ing of scene blocks. An order
'form was attached to each cir-

cular. The circular pointed out
the advantages of the scene
block in newspaper and house
organ advertising.

Country of origin—Australia.
Published

Wholly set up and printed by
by Paramount Film Service

The Market Printery Turn
united, of Reservoir Street

Ted. 3 72a Pitt Street Sydney.
Sydney.
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WORLD WIDE PARAMOUNT WEEK.

F
or the first time in many years, Paramount
Week will be celebrated this year right through-

out the Paramount organisation during the same
week, namely September 3 to 9. The idea behind
this all-time Paramount Week is to make the entire

World Paramount-conscious.
Mr. Hicks gave the idea to the Home Office,

and pointed out the remarkable success the Blue
Ribbon Bunch had attained out of these annual
drives. And so every member of the Sales Force in

the Paramount Empire right now is driving after

extra revenue for this week. Each and every one
of them have a goal ahead, and that is to put up a

better performance than the members of the Blue
Ribbon Bunch. Our previous efforts for Paramount
Week have been held up as an example to the

others. We have been named the Paramount Week
champions.

In view of all the praise we have received, and
with the eyes of the rest of the world upon us, we
simply MUST make this coming Paramount Week
the greatest of all time.

If we do not live up to everything Mr. Hicks
has said about us, it will be the greatest moral
defeat we have ever suffered. And so I urge you
boys once again to give this drive for extra revenue
everything you have to make this coming Para-

mount Week the greatest in our history. Can I

rely on you?

Managing Director.
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Melbourne Awaits ‘‘A Bedtime Story

TREMENDOUS
ADVANCE
SALES.

OPENS SAT. NEXT.

After a merry season of

four big weeks at the Syd-

ney Prince Edward Theatre,

Chevalier's latest success, “A
Bedtime Story”, will make its

onslaught on the box-office at

the Melbourne Capitol The-
atre on Saturday next.

News of a good picture tra-

vels fast, and Melbourne the-

atre-goers are already anxiously

awaiting the opening of the

picture. This is evidenced by
the tremendous advance book-
ings already recorded for the

season. Frank Kennebeck, in

association with james L.

Thornley has concentrated on
a smash campaign, which will

unquestionably have its effect

on the box office.

Jim Thornley writes that he
fs confident that the picture

will gross the best figures re-

corded in many months.

George Raft Given

Long-Term Contract

Dick Arlen appears very much bored at Jack Oakie’s wise-cracks in a scene
from Paramount’s big musical, “College Humour”. Others in the big cast are,

Lona Andre, Mary Carlisle, Bing Crosby, and Burns and Allen.

SALESMEN BLOOD AND VARCOE
GIVEN NEW TERRITORIES.

GENERAL Sales Manager W. Elurworih announces the fol-

lowing re-organisaiion in the Sales Force :

—

Salesman Bill Blood, former New South Wales booker, who

for the past two years has been assigned to the Far North Queens-

land territory, returns to Sydney where he will take over the territory

covered by Cleave Sheperd who resigned last week.

Salesman Harry Varcoe of Melbourne has been transferred

to Brisbane.

THINK IT OVER.
||

Cast Announced For
||

“Design For Living*".

George raft, now teamed
- with Clive Brook in “Mid-

night Club”, has been signed
to a new long-term contract by
Paramount. His future produc-
tions include “Chrysalis” with
Fredric March, Miriam Hop-
kins and Frances Fuller; “The
Trumpet Blows” with Ricardo
Cortez: and “You Need Me”,
with Sylvia Sidney.

THERE’S PLENTY OF

P
ARAMOUNT has purchased

"Design For Living”, Noel
most sensational

Ernst Lubitsch will

Coward’s
stage play,

direct.

The roles of the three lovers

will be portrayed by Fredric

March, Miriam Hopkins, and
Doug. Fairbanks, Jr., Edward
Everett Horton will supply the

comedy.

PUNCH IN THE BLUE RIBBON BUNCH.
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LAUGHTON,

MARSHALL,

WITH WIECK

Herbert Marshall. Charles Laughton,

HARLES LAUGH-
TON and Herbert

Marshall have been

assigned leading roles opposite

Paramount s' newest Conti-

nental star, Dorothea Wieck,

who will make her debut in

Paramount's "White Wo-
man".

Miss Wieck {pronounced

Veek) , comes direct from a

most sensational appearance

in “Maechden In Uniform",

a German picture, while Char-

les Laughton and Herbert

Marshall return from England

to appear in "White Woman"
as the forerunner of further

Paramount productions. Dorothea Wieck.

“ SONG OF SONGS

”

WILL BE COIN SONG.

DIETRICH’S BEST.

i

ROGERS TO MAKE TEN
FILMS FOR PARAMOUNT,

t

1934 PROGRAMME.

s

I

NFORMATION coming in

from New York and the

Hollywood Studios indicates

that “Song of Songs” will be

a coin song, and that it is the

biggest picture that Dietrich

has made to date. Bigger than

her biggest and better than her

best, seems to be the low-down

from those in the know.

Garbo was a recent visitor to

the studios. She came with

the one purpose to see “Song

of Songs”. That will give you

some idea as to how the pic-

ture is being talked about in

Hollywood. And Dietrich has

given Mamoulian a beautiful

wrist-watch in appreciation of

the excellence of his direction.

Harpo Hurls

Mouthful of

Witty Cracks

JJARPO MARX says:

That a Marx brother with-

out make-up is as out of place as

a pickpocket in a nudist colony.

That he knows a girl who
thinks a “slide rule’’ concerns base-

ball.

That the average steel worker

is “welded to his art’’.

That the comedians got their

idea for their next Paramount

picture, “Duck Soup’’, by going

on a Cook’s tour.

The announcement is miade

that negotiations have
been completed between Para-

mount and Charles R. Rogers
for the latter to produce a new
group of ten pictures for Para-

mount. He will retain his

organisation at the Paramount
Studios.

The new deal not only calls

for two more pictures than
Rogers contributed to the
Paramount programme this

season, but it incorporates a

wider range of activity, and a

more ambitious schedule. Un-
der the new arrangements,
Rogers will have the biggest

Paramount stars and featured
players available for his pro-

ductions. Several of the new
pictures are being planned with
these stellar personalities in

mind.

“OVER THE TOP IN SEPTEMBER”.
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Roles in four Paramount produc-

tions have been lined up for Alison

Skipworth, indicating that she will

be the busiest actress in Hollywood
during the Summer months. . .

She will have the leading comedy

role in “The Torch Singer” with

Claudette Colbert and Ricardo

Cortez, then with George Raft in

“Midnight Club”, with IV. C.

Fields in “Tillie and Cus”, and

later in “Alice In Wonderland”

. . .Noel Coward's “Design for Liv-

ing” will be shortly under way, with

Edward Everett Horton the latest

assignment to the cast . . . Fredrlc

March, Miriam Hopkins, and Rob-

ert Montgomery are the others. . .

“This Day and Age” has been

completed and DeMille is now con-

centrating on his second picture for

Paramount, the title of which has

been announced as “Four Fright-

ened People” . . . Charles Bick-

ford, Mari Colman, Richard Crom-

well, Harry Green and George

Barbier are in “This Day and

Age”. . . “The Way to Love”

has definitely been chosen as the

title for Chevalier's next. Sylvia

Sidney is the lucky girl. . . It is

also pleasing to note Edward
Everett Horton's name among the

list of players. Norman Taurog,

who directed “A Bedtime Story”,

has a similar assignment in “The
Way to Love” . .

. Just for your

information.

Remember
PARAMOUNT WEEK

September 3—9.

Personalities
ISS MARJORIE ADLER of

Head Office Accounts is

at present enjoying the snow
sports at Mt. Kosciusko, and
Miss Margaret McLean of the

same department is enjoying

station life during her annual
vacation.

Some idea of the manner in

which members of the Sales Force

are concentrating on extra business

for the forthcoming Paramount

Week is evidenced by the Sales-

men's Report of Baden Abotomey
which has just been received at

Head Office. After a trip of more

than three weeks covering the North

Coast towns he arrived in Brisbane

on Sunday morning, was met at the

office by Branch Manager Cordon

Brookes and left the same afternoon

on a four weeks trip of the Western

Queensland towns. That's trav-

ellin

M ax LOVETT, of Sydney, is

turning in good orders of
the Paramount jig-saw puz-
zles. Max has disposed of a

further two gross, bringing his

total sales to 25 gross. How-
ever, reports from other Ad.
Sales Managers indicate that
they are also well on the job.

H. C. Hill, Perth salesman, is

responsible for one of the most out-

standing Ad. Sales contracts to

reach Head Office in quite a while.

The contract, in favor of Radio
Pictures, Ceraldton, covered Ad.
Sales for 20 Features, 20 Spe-
cials, 1 2 Extra Specials and 8 Long
Runs, and is certainly an order of

which to be proud. Harry also

turned in an Ad. Sales order of

exceptionally high calibre from the

same exhibitor covering his Ad.
Sales requirements for “The Sign

of the Cross.”

When it comes to 24-sheet
sales we have got to hand it

to Albert Nicholas, whose lat-

est orders for this size poster
are as follows:

—
“The Sign of

the Cross”, 20; “A Lady’s Pro-

fession”, 20; “A Bedtime
Story”, 18; “The Miracle
Man”, 10; and all in one
week’s business.

If last week's requisitions to

Head Office for a total of 65,000
three-colour Couriers on “The Sign

of the Cross” are any indication,

Albert Nicholas is not going to let

any grass grow under his feet in

the courier contest with Max Lovett.

Country of origin—Australia. Wholly set up and printed by The Market Printery Limited. 3 72a Pitt Street Sydney.
Published by Paramount Film Service Limited, of Reservoir Street. Sydney.
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THE PARAMOUNT TRADE MARK.
HE great and growing recognition of the Para-

mount Trade Mark in every corner of the globe

where films are known and shown is a source of

sublime gratification to the leaders of our organi-

sation.

But they are not the only ones who are grati-

fied; there is a mighty keen, though unspoken,
sense of gratitude in an assemblage of personali-

ties almost as great, numerically, as the sands of

the desert. This assemblage subconsciously gains

its gratification from the sense of security which
the Paramount Trade Mark has established and
maintains: a security which enables this assemblage
to select its film entertainment on faith, and by
the proven merit of past performance and the re-

sultant future promise which that performance in-

spires as a matter of course.

This vast assemblage is none other than the
picturegoers of the world, and we know they have
their eyes forever scanning the posterscape for an-
nouncements which not only announce Paramount
Pictures, but also endorse them with the merit seal

of the Paramount Trade Mark.
Our job is to keep the Paramount Trade Mark

eternally evident in the places where it rightfully

belongs. Plugging the Paramount Trade Mark is

simply an acknowledgment of our faith in our
organisation

1/ Managing Director.

leti every Wed
by Paramount
Service Lid .

Office, Sydney,
lia, in the

interests of the Para-

nunint organisation in

Australia. New Zea-

land and the Far East.

Rez Kelly—Editor.
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SEPT. 20 WILL BE SAILING DATE.

“HER

BODY-

GUARD”.

Remember the bet

recorded by Eddie
Lowe and Wynne
Gibson in “The
Devil is Driving'',

well here’s news for

you, the pair are

teamed in “Her
Bodyguard”. If

you know your
comedy you will re-

member that color-

ed maid, too.

“SEARCH FOR BEAUTY” CONTEST

WINNERS FOR HOLLYWOOD.

W ILLIAM
J.
CLARK has just been advised by

cable from the Home Office, New York, that,

owing to the starting date of “The Search For

Beauty” having been set back to October 23, the

sailing date of the two Australian National Winners
of the Contest can be postponed until September

20, by the “Monterey”, arriving in Los Angeles on October 7.

The screen tests of the State

winners will arrive in Los An-
geles next Saturday, and the

cabled announcement of the

National winners should be

made known here a few days

afterwards.

It was the original intention

to send the national winners

to Hollywood on August 23.

However, this change in the

sailing date will be welcomed,
as it will give the winners

plenty of time to prepare for

their trip and also allow some
time for exploitation.

Immediately the announce-
ment is made the lucky couple

will be sent to Melbourne,

where they will be fitted by

Meyers Ltd. for the £150 war-

drobe kindly donated by that

firm. During their stay in Mel-

bourne they will undoubtedly
appear on the stage at the

Capitol Theatre.

Should the cable announcing
ihe winners arrive in time, the

names and photographs of the

couole to make the trip will be

published in the next issue of

“Punch”.

MAKE A NOTE.

YESTERDAY we in Head
Office saw the trailers for “In-

ternational House” and “The
Eagle and The Hawk”, and all

Were unanimous that they are the

best We have imported for some

considerable time. There is no

question, both are great seat-sel-

lers, and it is the duty of every

member of the Sales Force to see

that these trailers are placed with

every account screening the pic-

ture.

IT WONT BE LONG

NOW!

PARAMOUNT
WEEK

SEPTEMBER 3 TO 9.

THERE’S PLENTY OF PUNCH (N THE BLUE RIBBON BUNCH.
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CLEAN-UP IN

SOUTH AUSTRALIA.

“SIGN OF THE CROSS”.

P
ARAMOUNT’S mammoth
spectacle of Pagan Rome.

“The Sign of the Cross’’, is

making a regular clean-up in

South Australia. Commencing
a season at the Rex Theatre,

Adelaide on July 29, the Cecil

B. DeMille production is re-

cording capacity business.

Following is the text of a

telegram received by John E.

Kennebeck, from Len Peuleve,

Manager of the Rex:^—
"SIGN OF THE CROSS
GREAT SUCCESS AT REX
PACKED HOUSES EVERY
NIGHT REGARDS PEU-
LEVE”.

Mr. Peuleve had the use of

the complete road show unit

including the chariot.

“MAN OF THE FOREST”

Randolph Scott plays the title role in

Zane Grey’s “Man of the Forest”.

j‘‘THE EAGLE AND
THE HAWK”.

Thrills in

plenty are

promised in

“The Eagle

and The
Hawk’’,:
Para-
mount’s
forthc o m -

I

ing air pic-

ture. Lead-

i

ing critics I

,
have hailed

It as the

’Wings’’ of

the talking

j

s c r e e n.

F r e d r i c

March
and Cary
Grant are

“The Eagle

and The
Hawk’’,
per s o n a I

ene m i e s.

but a flying

comb i n a -

tion greatly

feared, jack

Oakie pro-

vides com-
edy relief,

and Carole

Lorn bard
lends her
beauty for

the roman-

I

tic back -

ground.

With the

box - office

p e r f o r -

mances of

Wings
still in our
minds, we
are looking

to this pic-

ture to be a

clean-up.

GREAT BUSINESS
AT CAPITOL.

“A BEDTIME STORY”.

S
ensational business
marked the opening of “A

Bedtime Story’’ season at the

Melbourne Capitol Theatre on
Saturday last. The “S.R.O”
sign was displayed for every
session paying a practical tri-

bute to the success of the pic-

ture. Jim Thornley wires that

the picture is set for a lengthy

season. Little Baby Leroy is

the darling of the town, whilst

Chevalier is now a greater fa-

vourite than ever.

The press were unanimous
in their raves that “A Bedtime
Story’’ is the greatest Cheva-
lier picture to date.

‘ MAMA LOVES PAPA”.

Mary Boland and Charlie Ruggies
share leading honors in Paramount’s

“Mama Loves Papa.”

“OVER THE TOP IN SEPTEMBER’
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HAVING recenlly completed

the direction of "Jennie Cerhardt

Marion Cering has been assigned

the direction of B. P. Schulherg'

s

"The Torch Singer" with Claudette

Colbert and Ricardo Cortez as the

leads . . . Wallace Ford has been

signed by B. P. Schulberg for

"Three Cornered Moon", replac-

ing Jack Oakie, who will be needed

immediately for other assignments

...To date five players have been

cast for "Alice In Wonderland"
. . . Alison Skipworth plays the

role of the Duchess; Charlie

Buggies, the Mad Hatter; Charles

Laughton, the Cheshire Cat or Wal-
rus; Mary Boland, the Red Queen

and Jack Oakie as Tweedledee . . .

Alice is still being sought. . . Doug-

las Fairbanks, Jnr., will be seen

for the first time in a Paramount

picture in Noel Coward's "The
Design For Living" . . . Doug,

joins Fredric March, Miriam Hop-
kins and Edward Everett Horton

. . . Ernst Lubitsch is directing . . .

Charles R. Rogers has bought the

picture rights of "Eight Cirls in a

Boat", current German sensation,

which he will remake with an

American cast for Paramount . . .

Bert Kalmar and Harry Ruby
who were largely responsible for

the lauQh material in "Horse

Feathers" will do a similar work for

'Duck Soup" announced as the next

Marx Bros. Vehicle . . . Just for

your information.

ReirrcmbTr
j

PARAMOUNT WEEK !

September 3—9.

Personalities
OOB WHITE, Exploitation

Manager, will leave for

Brisbane next week to handle

the local campaign for “The

Sign of the Cross” which opens

at the Regent Theatre on Sep-

tember 2.

- - Srplnyb,-.- 3 tn 0

Mr Clark returned to his desk at

Head Office on Friday last after a

short honeymoon.

3 /o 9

Salesman Harry Varcoe, for-

merly of the Melbourne office

and recently transferred to

Brisbane was a visitor to Head
Office during the week, calling

in on his way through to his

new assignment.

- -- S
r
{if r iithr r 3 /n 9

Miss Marg. Adle r is back again

in Head Office after a vacation in

the .mow, and is proudly displaying

a trophy Won at skiing—hut you
should see what she received at ice

skating.

THINK FT OVER.

^THE popularity of the three-

* colour courier for “Sign of

the Cross ’

is well proven by

the fact that to date a total of

over 500,000 have been or-

dered. It is interesting to note

the quantities which at present

hold pride of place in courier

sales. They are as follows:

—

“The Ten Commandments”.
1.373,000 couriers: “Charley’s

Aunt”, 815,000; “Beau
Ceste”, 764,000: “Wings”,
7 0 9,000: “Scaramouche”,

678,000; “The Vanishing

Race”, 565,000; “The Sign of

the Cross”, 508,000.

In reaching seventh posi-

tion, “The Sign of the Cross”
has already passed figures

which have stood for over four
years. I believe that we will

pass the “Charley’s Aunt”
figures, and if every salesman
strives for the maximum order,

we should stand a chance of

exceeding “The Ten Com-
mandments” record.

' S p/it r 3 l<> 9

After weeks of steady sell-

ing, Albert Nicholas, Mel-
bourne Ad Sales Manager, has
turned the tables on Max
Lovett, of Sydney, on “The Sign

of the Cross” courier sales con-
test. Figures as at August 3rd

are as under:

—

Melbourne, 106,500 cour-
iers; Sydney, 98.500.

(if orism— -Australia. Wholly set .up and printed by The M iihel Prinlery Tumited. 372:i Pitt Street Sydney.
Puhlished by Paramount Pilni Service TAniited. of Tteservnir Street, Sydney.
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THI£ SONG OF SONGS”.

|R. HICKS cables me from London to the effect

that “The Song of Songs’’ is a money picture

in every sense of the word. Right on top of that

message comes the mail from New York bringing

news of the picture’s world premiere at the

Criterion Theatre, Broadway, on Wednesday,
July ]9.

Albert Deane writes that the opening was the

most glamorous premiere Broadway has witnessed

in years, and that the opening day’s figures were
the best recorded at that theatre in more than

three years. Columns of newspaper raves on the

picture were included m the mail, and after read-

ing them I can say that I have never before looked

forward to a picture so much as I am “The Song
of Songs”. Every critic was positive that this one
is undoubtedly Dietrich’s best.

Here s hoping that “The Song of Songs ” will

set the box-offices of the nation singing the tune
of £. S. D.

Managing Director.
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EIGHT PICTURES

IN PRODUCTION DURING
JULY.

W ITH eight pictures in

production, the Para-

mount studios enjoyed the

busiest July in its history. Now
before the studio cameras are

Maurice Chevalier’s “The Way
To Love’’, Mae West in “I’m
No Angel,’’ the Four Marx
Brothers’ “Duck Soup’’, Bing

Crosby’s “Too Much Har-
mony’’, Claudette Colbert
in “Torch Singer’’, Zane Grey’s

“To the Last Man’’, and Ernst

Lubitsch’s production of Noel
Coward’s “Design for Living’’,

with Fredric March, Cary
Cooper, and Miriam Hopkins.
On location in Pendleton, Ore-
gon, is “Golden Harvest’’.

Sf'fjff'hihrr 3 h) 9

CROSBY ELEVATED TO
STARDOM BY STUDIO

Although he has played

in but two pictures, Bing

Crosby, radio and screen

crooner, will be starred in his

next filmusical, “Too Much
Harmony’’, now in production.

Crosby made his screen de-

but a year ago in Paramount’s
“The Big Broadcast”, and was
put under contract. He re-

cently played in “College Hu-
mor”, the success of which
caused studio officials to ad-

vance Crosby to stardom, jack

Oakie, Skeets Gallagher, Judith

Allen, Harry Green and Lilyan

Tashman are featured with
Crosby in “Too Much Har-
mony”.

“DISGRACED”.

After scoring sensationally in his nrst

important role in ‘King Kong”,
Paramount has signed Bruce Cabot
for lead in “Disgraced”. Helen
Twelvetrees is the charming little

lady.

-
I

Croucho Tells How
To Make Duck Soup

I

Between scenes of the next Four
Marx Brothers’ picture, “Duck
Soup”, Groucho Marx gave his re-

cipe for that delicious delicacy,

duck soup.
‘ You take one chicken, two tur-

keys, one goose, and four cabbages.

But no ducks. Absolutely no ducks.

And after one taste of this mixture
you'll duck soup for the rest of

your life”. i

PRESS RAVES.

NEW YORK BOWS TO

“THE SONG OF SONGS”.

W ITH the sensational pre-

miere of Dietrich’s “Song
of Songs” at the Criterion The-
atre, New York, on July 19
last, columns of raves for the

picture appeared in every
newspaper. Following are

some excerpts just to hand:

—

“One of the most outstand-
ing films of the season.”

—

“Daily News”.

“Another hit picture may be
chalked up to Paramount.”

—

“New York American”.

“Miss Dietrich is a more ex-

hilarating figure as the hero-

ine of The Song of Songs’
than she has been in any of her

pictures since ‘Morocco’.
There is scarcely a moment
that does not make you aware
of Miss Dietrich’s suoeriority

to her material.”
—

“Evening
Post”.

“Miss Dietrich has never ap-

peared more alluring.”

—

“Brooklyn Daily Eagle”.

“If ‘The Song of Songs‘ had
to be brought back to the liv-

ing screen it could not have
enjoyed a more satisfactory

production.” — “New York
Times”.

“The star provides the most
attractive portrayal she has

ever offered.”
—

“Herald-Tri-

bune”.

JUST TWO WEEKS TO CO FOR

PARAMOUNT WEEK
SEPTEMBER 3—S.

CET AFTER THOSE EXTRA DATES NOW!

THERE’S PLENTY OF PUNCH IN THE BLUE RIBBON BUNCH.
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Two great stars in Sylvia Sidney and Maurice Chevalier are united in ‘The Way To Love” which is alreadv in

production. And you can keep your eyes on that cute lit tie pup because he has plenty to do with the picture.

SELLS EVERY
POSSIBILITY

NACARD’S GREAT EFFORT
FOR PARAMOUNT WEEK.

W ITH less than three weeks
to Paramount Week

—

which, incidentally, will be
celebrated this year right

throughout the world—evi-

dence of action on behalf of

the Sales’ Force is beginning to

come into Head Office.

Contracts in handy bundles
are coming in by every mail
and everything augurs well for

a solendid week.
George Nacard wires from

Perth that he will repeat his

previous performance of hav-
ing a Paramount picture on the
screen of every possibility dur-
ing Paramount Week. He also

makes the statement that, by
the end of the month, he will

have a regular contract with
every situation in the state,

with the exception of three.

Is that smart work or is that
smart work?

“SONG OF SONGS’

A KNOCKOUT!

Mr. Clark has just received the

following cable fro.-n Mr. Hicks who
j

is at present in London:— [

“ ‘Song of Songs’ a knockout it is

a money picture in every sense of

I

the word and Dietrich absolutely
j

marvellous stop this picture should

be a clean up for you ”

TH/NK IT OVER.

THERE WERE
FOUR WOMEN

SENSATIONAL LINE-UP OF
BOX-OFFICE NAMES.

W ITH the recent trend to-

wards an abundance of
star value in pictures. Para-
mount comes to the fore once
again with the announcement
of “There Were Four Wo-
men”.

The cast selected for this

production, is undoubtedly the
most impressive ever assembled
for a feature length story, and
will include Sylvia Sidney,
Fredric March, Cary Grant,
Claudette Colbert, Cary Coo-
per, Dorothea Wieck and
Carole Lombard.

Ernst Lubitsch, who has to
his credit, the direction of
many of the screen’s finest
productions, has been an-
nounced as director.

‘OVER THE TOP IN SEPTEMBER’



PARAMOUNT PUNCH.

Our Bach Bagc bf froiit Page IMews

WITH the selec'ion of Hard’e

Albrigh' and W lliam BakeWell.

Li. P. Schulberg has completed the

cast of hs "Three Cornered

Moon", which he is making for

Paramount . . . The two players

join Claudette Colbert, Richard

Arlen, Mary Boland, I^yda

Rob.rti, Wallace Ford and Joan

Marsh. . . Charles R. ILogers, who

has a contract to produce ten pic-

tures for Paramount during the

1933-34 season, has announced his

inten'wn of making "Green Cold ,

a story based on the colorful acti-

vities of the American fruit industry

. . . Gertrude .Micheal, a tall talen-

ted beauty, who came to Hollywood
to appear briefly in Chevalier's "A
Bedtime Stcry" , has been signed

for her first featured role, that of

Mae West’s rival in the star’s next

picture, "I'm No Angel" . . . Cary

Grant, having recovered from his

lengthy illness will have the lead

opposite Miss 'West. . . Production

of "Big Executive" has been com-

pleted with Ricardo Cortez, Eliza-

beLh Young, Richard Bennett and

Sharon Lynne sharing the honors

. . . incidentally, Cary Grant Was
originally signed for the lead in this

picture, but because of the illness

previously mentioned, Ricardo Cor-

tez stepped up. . . All color pic-

tures will make their re-appearance

in "Swift Arrow”, a forthcoming

Charles R. Rogers produced pic-

ture. Cary Grant is the only player

so far announced, still there is plenty

of time before we wdl see this one

. .
. Just. . . for your information.

Personalities
^RANK KENNEBECK of the

Melbourne Capitol The-

atre IS to be congratulated for

his excellent campaign on “A
Bedtime Story”.

Srpfpoth/’y 3 /o 9

Paramount Club members are

preparing for a dance at the Arts'

Club on September 2nd. The

funds are to aid the Motion Pic-

ture Industry Benevolent Fund.

- — Spptp))ihpr 3 lo 9

Members are also planning a

motor outing to Narellan on

August 27th.

Sppfnnht’r 3 to 9 - - —

-

Bob White leaves for Brisbane

on Sunday next on business of "The

Sign of the Cross" and Paramount

Week.

W ITH less than three weeks I

to go to Paramount •

Week, every Ad. Sales Mana-
ger should now be concentrat-
ing on a drive for additional

Ad. Sales revenue for that

week. Aoart from increased

poster sales, attention should
be given to all other advertis-
ing aids, such as lobby stands,

titles, artist ohotos, colour
paints, star head blocks, 'etc.

There is still plenty of revenue
to be picked up with these
lines, and now is the time to '

go after if.

3 tn 9

Albert Nicholas, Melbourne Ad.
,

Sales Manager, is to be congratu-

lated on the following excellent sal:

of lobby boards to a country exhi-

bitor :— 2 II X 14 Wall Boards,

2 Daybill Boards, I One-Sheet

Board, 8 11x14 Window Boards.
3 t„ 9

The i.riportance of sales let-

ters as a follow-up on all

mediocre Ad. Sales orders is i

again evidenced here:— i

Max Lovett, Acting Ad,
Sales Manager in Sydney, sold

a country exhibitor the follow-
ing additional material for '

'

‘The Bio Broadcast” and “The
Miracle Man”:—2 x 24 Sheets, •

2x6 Sheets, 2 x 1 Sheets, 2
D/c. Stereos, 50 Snipes, 2
Trailers; while Henry Quincey,
of Brisbane, also reports the
undermentioned sale^ of addi-

tional material:
—

“The Mir- i

acle Man”, 1,000 Couriers i i

and 250 Snipes, and 2,000 U
one-colour couriers for every
production on which one-
colour couriers are available.

Country of origin—Austral'^. Wholly set up and printed by The Market Printery Limited. 372a Pitt Street Sydney.
Published by Paramount Film Service Limited, of Reservoir Street, Sydney.
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AN INSPIRING MESSAGE.

iNE of the most inspiring messages I have ever

received came to me last mail from Mr. Hicks.

The letter told the story of the recent Paramount
Home Office Convention, and I am sure that this

space could not be used to better advantage than

to carry some of the passages from Mr. Hicks’

letter.

"The New York Convention," writes Mr.

Hicks, "was the most important and most sincere

that it has ever been my privilege to attend during

the past decade. I find myself actually at a loss for

words to truly describe the emotion made manifest

by each and every delegate, as well as the deep,

personal satisfaction of all in the fact that Para-

mount is, more than ever before. Paramount, that

we are proceeding valiantly and with certainty

along the road to a new and greater achievement.
"We are again a red-blooded, two-fisted

organisation, with magnificent product coursing
through our veins, with the sinews of manpower
stronger than they ever were before, in an in-

dustry where we have always paved the way, no
matter what the circumstances have been,"

These are just two passages from Mr. Hicks’
letter, but they carry a forceful message of inspira-

tion and enthusiasm. Elsewhere in this issue you
will find some more news to gladden your hearts.

Managing Director.

Vol. 7—^No. 34. August 23, 1933.
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“SEARCH FOR BEAUTY
WINNERS.

GWEN MUNRO, BRIAN

NORMAN, JOYCE NEILSON

AND EDWARD TAPLEY

FOR HOLLYWOOD.

j^ISS GWEN MUNRO of

Ivu Melbourne and Mr.

Brian Norman of Sydney are

the National Winners of Para-

mount’s “Search for Beauty”

Contest in Australia. The New
Zealand winners are: Joyce

Neilson of Wellington and Ed-

ward Tapley of Dunedin. This

cabled information was re-

ceived Monday by Mr. Clark.

Miss Munro and Mr. Nor-

man will leave for the Para-

mount Hollywood Studios by

the s.s. "Monterey” on Sep-

tember 20 next.

The winners were adjudged

from Screen Tests of all State

Winners (two from each

State)
,
which were forwarded

to the Paramount Hollywood

Studios for final judging. The

judges comprised following

well-known screen directors:

Ernst Lubitsch, Cecil B. De-

Mille, Stephen Roberts, Lloyd

Sheldon, Marion Cering, Fred

Datig and Stuart Walker. Con-

tests were also conducted in

England, Ireland, Scotland,

Canada, South Africa, U.S.A.

and New Zealand. Each coun-

try, with the exception of

America, are sending two rep-

resentatives.

M . Brian Norman, National Winner
of the male section of the “Search

For Beauty” Contest.

NEW ZEALAND

Here is Miss Joyce Neilson of Wel-
lington, N.Z., winner of the feminine

section of the “Search For Beauty”
Contest in that country.

’
’ CONTEST

Miss Gwen Munro of Melbourne win-

er of the feminine section of “Search

For Bea.uty” Contest.

WINNERS

This is Mr. Edward Tapley of Dune-
din, winner of the male section of the

New Zealand “Search For Beauty"
contest.

THERE’S PLENTY OF PUNCH IN THE BLUE RIBBON BUNCH.
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HERE’S GRAND NEWS FOR YOU.

PARAMOUNT IS CERTAINLY GOING
PLACES AND DOING THINGS.

CLAD TIDINGS FROM MR. HICKS.

P
ROOF of the statement that “Paramount is going places and

doing things,” is contained in a most enthusiastic letter

to Mr. Clark from Mr. Hicks. The letter contains the informa-

tion that Dietrich, DeMille, Chevalier, and Mae West will figure

prominently in Paramount’s new production schedule.

Following the tremendous success of “The Song of Songs”,

her current picture, Marlene Dietrich recently signed a renewal

of her contract before she left on a visit to her homeland. She

is expected back in Hollywood early next month, and will imme-
diately commence work under her new agreement, which calls

for two pictures.

Although several major
companies have been after

Maurice Chevalier, information

from New York states that the

French star will make two pic-

.d.

Mae West. ^ Dietrich

tures for Paramount, the first

of which is “The Way to Love”
with Sylvia Sidney as feminine
lead.

Under the company’s new
production plans, Cecil B. De-
Mille, perhaps the only direc-

tor whose name means as much

as a star at the box-office, will

figure prominently. The ace
director will contribute three

outstanding productions to the

forthcoming schedule. His
first under the new agreement
will be one of real road-show
calibre in “Cleopatra”. Clau-
dette Colbert, who made such
a hit as Poppaea in “The Sign

of the Cross”, will play the
title role.

Mae West, who has taken
the entire motion picture-go-
ing public of America by storm
with her dynamic personality

is scheduled for two produc-
tions. The first will be “I’m
No Angel” and the second,
“It Ain’t No Sin”. Her first

starring picture, “She Done
Him Wrong”, due for early re-

lease here, smashed all box-

office records throughou*- the

U.S.A. and reports are to hand
that it is repeating the same
performance in England.

M. Chevalier. C. B. DeMille.

RELEASES SET FOR
PARAMOUNT WEEK

W ITH the setting of out-

standing releases in all

capital cities, and the enthu-
siasm displayed by exhibitors

who are competing for the

£100 Shield this coming Para-

mount Week has every indi-

cation of being the most out-
standing that has been held.

Cecil B. DeMille’s “The Sign

cf the Cross” and Chevalier’s

latest box-office success, “A
Bedtime Story” will figure pro-

minently in this year’s first-

run interstate releases. Re-
leases set are as follows:

—

Brisbane: "The Sign of the
Cross”, Regent; Kate Smith
in “Hello, Everybody!”, St.

James.
Hobart: “A Bedtime Story”,

Avalon.

Launceston: “A Bedtime
Story” and “Men of To-mor-
row”, Plaza.

Melbourne: “The Woman
Accused” with Nancy Carrel!

and Cary Grant, State.

Adelaide: “A Bedtime
Story” and “Counsel’s
Opinion”, Rex; “Night After
Night”, Regent; “Island of
Lost Souls”, York.

Perth: “Sign of the Cross”,
Capitol; “If I Had a Million”
and “Hot Saturday”, Grand.

“OVER THE TOP IN SEPTEMBER”.
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Our Bach Page Front Page IMews

ALTHOUGH previously an-

nounced ihal Douglas Fairbanks,

Jr., would make h.s first appear-

ance in a Paramount talking picture

in "Design For Living", it is now

learned that this is incorrect, and the

picture will go into production with

Fredric March, Cary Cooper,

Miriam Hopkins and Edward
Everett Horton most prominently

cast. . . Adrienne Ames, is the most

recent of Paramount players to be

stepping out with a new long ter-

mer . . . Miss Ames has recently

completed her role in "Disgraced'

opposite Bruce Cabot. . . Studio

officials also announce a newcomer

to the list of players, namely Ida

Lupino, I 7 years old daughter of

the celebrated British comedian,

Stanley Lupino. . . Baby LeRoy,

whom 1 am sure you all loved in

"A Bedtime Story” has again been

chosen for a role in "Torch Singer

with Claudette Colbert and Ricardo

Cortez and, in addition, the bttle

chap is celebrating the coming of a

second tooth . . . Kathleen Burke

will also make her reappearan':e in

"Torch Singer" . . . Edmund LoWe
and Uictor McLaglen will again

be seen in "No More Women’,
which Charles R. Rogers is pro-

ducing for Paramount . .
.

Still con-

centrating on star-value for coming

product. Paramount announce a

most impressive cast for a western

story. . . "To the Last Man” is the

title, written by Tone Crey W'th

Esther Ralston, Buster Crabbe,

Jack LaRue, Noah Beery, Call

Patrick and Fuzzy Knight. .
. Just

for your information . . .

Personalities
B^JORRIS FOSTER returns to

Iv8 Paramount after an ab-

sence of a number of years.

He is now attached to the Mel-

bourne Branch as salesman,

filling the vacancy made by the

transfer of Harry Varcoe to the

Brisbane Branch.

SeptP-itth^r } tn ^

Salesman Harry Hill of the

Perth Branch is to be congratulated

on the number of excellent contracts

he has forwarded to Head Office on

"The Sign of the Cross". Harry,

too, has made every contract 1 00
per cent, by the inclusion of big Ad.

Sales orders.

. Sppfewbp)' 3

J. J.
Ralf, accountant at

Perth, another one of the

bunch of Western go-getters,

writes Mr. Hurworth that as a

follow-up to Mr. Nacard’s sell-

ing every possibility for Para-

mount Week, the Accounts
Dept, will undertake to make
collections equal to, or even
more than the total Para-

mount Week business.

THINK IT OVER.

I

AX LOVETT, Sydney Ad.

Sales Manager, is at pre-

sent spending his evenings
chasing suburban exhibitors

for the maximum orders of Ad.
Sales on “The Sign of the

Cross", and has been success-

ful in obtaining a number of

hirings for the chariot, which
will net in an excellent amount
of revenue for his department.

Septenihor 3 Ao ^

W . Bignell, Adelaide Ad. Sales

Manager, again comes into the lime-

light with a splendid sale of 7 x 24
sheets on "Discord" to his first re-

lease house.

September 3 to 9

Both Albert Nicholas and
Max Lovett are still hard at it

over their fight for supremacy
in the courier sales contest on
“The Sign of the Cross”.

Figures as at August 17th are

as under:

—

Melb. : 1 22.500 Couriers.

Sydney.: 100,250 Couriers.

Sspptemher 3 to 9

Last week’s mail brought advice

from George Haues, of Launces-

ton, to the effect that he has been

successful in obtaining standing

orders for a total of 1 3,000 three-

colour couriers on all Long Run
productions. This is an excellent

achievement considering the size and
possibilities of that branch.

Remember

PARAMOUNT WEEK
September 3—9.

Oountry of oi-ism—Australia. Wholly set u.p and printed by The Market Printery Limited, 372a Pitt Street Sydney.
Published hy Paramount Film Serv n l.-mitod. of Reservoir .Street, Sydney.
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SUCCESS NOW WILL MAKE
COMING YEAR EASIER.

I

T’S always good policy to finish off one job be-

fore starting in on another. Then the new job

can have undivided attention, and be moulded

swiftly and effectively into the finest sort of

success.

Which means that by going after those un-

sold possibilities now, we can throw the full force

of our energy into the great and splendid year that

is ahead of us.

Shortly you will be told the story of our com-
ing 1934 product. Next year is certainly going to

be Paramount's greatest year.

But that is the future. Supreme efforts now,
on the part of us all, will mean that we shall start

in on these pictures, as it were “with a clean slate.”

You' re doing wonderful work now—the evi-

dence points to the fact that we will have a splen-
did Param.ount Week, but that is not all, let’s

make a general clean-up for the remainder of the
year, so that we can give the new product every-
thing we have.

Managing Director.

I
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PHENOMENAL BRISBANE OPENING!

MR. HICKS CABLES.

London
Clark
Paramount
Sydney

DeMilles This Day and Age is sensation

very daring theme picture big in every

way coming product looks great

regards.
Hicks.

The above cable was received on Monday by Mr. Clark from Mr.

Hicks, who is at present in London. It speaks for itself.

^ SHE DONE HIM WRONC^^

“THE SIGN OF
THE CROSS”.

ON Saturday morning last,

Mr. Clark received the

following urgent wire from the

Brisbane office of the Com-
pany:

—

“Regent- packed t-his

morning stop tonight’s

advance bookings tre-

mendous.”

That telegram told the story

of the opening session of “The
Sign of the Cross" at the
Regent Theatre.

A glamorous story could be

written about the opening,

but as we all are interested

only in the story told by the

box-office, it can be said that

the “House Full” sign graced
the lobby for all four sessions.

The picture grossed figures

that constituted almost a re-

cord, and the performance was
repeated on Monday too.

From the advance sale of

tickets recorded up to Tues-
day, it is expected by the man-
agement that the picture will

establish a record opening
week.

Bob White, Paramount Ex-

ploitation Manager, made the
trip to the Northern capital,

and together with Billy

Maloney, was responsible for

a sensational campaign.

STOP PRESS!

A check-up made yesterday
by General Theatres Corp.
reveals the fact that “The Sign
of the Cross” grossed more
money on Saturday than any
other picture in Australia.

CREATES BOOKING
RECORD.

N ot since D. W. Griffith

produced that first great

motion picture spectacle, “The
Birth of a Nation”, almost

twenty years ago, has a picture

been booked in the U.S.A. for

so many repeat engagements
as Mae West’s “She Done Him
Wrong”.

Released for the first time
six months ago, “She Done
Him Wrong” already has had
6,000 repeat engagements,
and is still going strong.

Countless thousands have
seen the curvacious blonde ac-

tress in her Cay Nineties char-

acterisation a second, third

fourth and even a fifth time.

Miss West was accorded
another extraordinary com-
pliment recently by exhi-

bitors. “Night After Night”,

in which she made her

screen debut in a role subor-

dinate to that of George Raft

and Constance Cummings, has

had more than 5,000 re-book-

ings following the success of

“She Done Him Wrong”.

SINGAPORE’S GREAT
PERFORMANCE.

J

ACK GROVES and his boys

in the Far East are very

much to the fore in the

Paramount Week Drive. Jack
advises Mr. Clark that the

Singapore Branch has sold

every possibility for Paramount
Week. Besides three city first

release houses, thirty-four

country theatres will be
screening a Paramount picture

this week. Great work!

THERE’S PLENTY OF PUNCH IN THE BLUE RIBBON BUNCH.
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Here it is, the first still to arrive from “Duck Soup,” the next Marx Bros, picture. The “prima donna” in the
foreground is, of course, Groucho Marx. Harpo is off the set somewhere, chasing a blonde. Yes, there’s oodles of

music in this one.

200 PER CENT. INCREASE I GREAT DOUBLE BILL
OVER SPECIAL’S QUOTA.

f
BOOKED FOR CAPITOL.

AD. SALES RECORD IN
NEW ZEALAND.

W ITH reference to the in-

crease in Ad. Sales or-

ders obtained for “The Sign of

the Cross”, reports in “Punch”
show that all Branches have
responded to Mr. Kennebeck’s
request for adequate Ad. Sales

orders for the picture.

New Zealand can always be
depended upon to do its part

in all campaigns, and selling

Ad. Sales for “The Sign of the

Cross” is no exception.

Ad. Sales sold and delivered
to date represent a 200 per
cent, increase over the average
for specials in that territory.

WEDDING GIFT.

The beautiful canteen of cutlery pre-

sented to Mr. and Mrs. Clark by the

Paramounteers of the Blue Ribbon
Bunch as a wedding gift. Mr. Clark,

through “Punch” thanks you all for

your kind thought and states that the

gift will always be one of their most
treasured possessions.

‘A FAREWELL TO ARMS”
AND “INTERNATIONAL

HOUSE”.

jLJR. CLARK has okayed the

release of “A Farewell

to Arms” and “International

House”, as a double feature

bill at the Capitol Theatre,

Melbourne, next Saturday,

September 9.

“International House” will

enjoy its first Australian re-

lease, while “A Farewell to

Arms” recently completed its

Sydney season at the Prince

Edward.

IF IT’S A PARAMOUNT PICTURE—IT’S THE BEST SHOW IN TOWN!
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Our Bach Bage bf Front Pagel\lews

PARAMOUNT’S produc-

tion schedule reveals that no less

than ten of the company's coming

pictures will be humorous, with the

addition of music ... To name the

titles, here they are, “Mama Loves

Papa", “Good Time Harry",

“Cloudy With Showers”, “Duck
Soup", "Funny Page”, “Three

Cornered Moon", “Tillie and

Cus", “Too Much Harmony"

,

“We’re Sitting Pretty”, “Take a

Chance”... Among the players

who will be most prominently cast

are, The Marx Bros., Charlie Bug-
gies, Mary Boland, George Burns,

Grade Allen, W. C. Fields, Ali-

son SkipWorlh, Bing Crosby, Jack

Oakie, Jack Haley and Skeets Gal-

lagher. . . Undoubtedly the most

envied director in Hollywood at the

present time is Norman McLeod
who, on the completion of “Tillie

and Gus ”, will receive one of Para-

mount’s prize directorial assign-

ments, that of “Alice in Wonder-
land” ... B. P. Schulberg has

purchased the screen rights to

the Arthur Davis play, “Re-
union" and will make the

screen version for Paramount to be

released during the coming season.

Sylvia Sidney has been selected to

fill the leading feminine role

opposite Herbert Marshall, who
quite recently returned from Lon-
don to fulfil his Paramount con-

tract. . . Claudette Colbert and
Mary Boland have been chosen by
Cecil B. DeMille as two principals

in his next Paramount production,

“Four Frightened People” . . . Just

for your information . . .

Personalities

General Sales Manager
Mr. W. Hurworth, is at

present in Adelaide on a busi-

ness trip.

Bob White, Exploitation Mana-
ger, returned to Head Office on

Monday last from a trip to Bris-

bane, where he effectively handled

the campaign for “The Sign of the

Cross".

Members of the Head Office
staff made whoopee on Sat-

urday night, when the final

dance of the season was held

at the Arts Club.

Advertising and Head Office

Accounts Depts. wdl meet this week
to decide the final of the inter-office

tennis tournament.

COURIER CONTEST.

ALBERT NICHOLAS of

Melbourne still continues to lead

Max Lovett of Sydney in “The
Sign of the Cross" courier drive,

although Max has made up a

little of the leeway. Figures as

at August 3\st are :

—

Melb.: 125,250 Couriers.

Sydney: 108,500 Couriers.

THINK IT OVER.

W E are now in the midst of

our Paramount Week
Drive, and all Ad. Sales Mana-
gers are at present doing every-

thing in their power to exceed
quotas set for this week. Mr.
Clark mentioned in last week’s
“Punch” that, as a matter of

principal, this Paramount
Week MUST be our greatest
on record. It therefore be-
hoves every Ad. Sales Mana-
ger to put forth his greatest
efforts to help in bringing
about this result.

During the last few months our

sales of lithos, daybills and couriers

have been increasing to such an

extent that it has become necessary

for us to increase our initial orders

of these items. This is no doubt

due to the exceptionally high quality

of these colourful and forceful pos-

ters that We are consistently turn-

ing out.

Following on George Hayes’
increased sale of couriers re-

cently mentioned in “Punch”,
Ron Lawn of Perth and Bill

Bignell of Adelaide have also

been putting in some good
work in this direction. Bill

reports these additional sales

of couriers, 10,000 on “The
Sign of the Cross” and 5,000
on “A Bedtime Story”, while
Ron has sold 5,000 couriers
each for “Trouble in Para-
dise”, “Evenings For Sale” and
“The Sign of the Cross”.

Country of origin—Australia. Wholly set up and printed by The Market Printery Limited, 372a Pitt Street Sydney
Published by Paramount Film Service Limited, of Reservoir Street, Sydney.
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PARAMOUNT IS PARAMOUNT

another page of this issue of “Punch” you

will find the report of the box-office check-up

for the first half of the year by the American

“Motion Picture Herald”. The report shows proof

of the fact that Paramount is paramount at the

box-office, listing four Paramount Pictures against

two from other leading distributors.

Here is positive proof of Paramount's supre-

macy. The “Motion Picture Herald” is the most

reliable trade paper in the U.S.A., and the an-

nouncement of the “Box-Office Champions” is

made only after a comprehensive survey of the

theatre reports from all key centres.

Shout this news from the housetops and the

news too, that Paramount has many more box-

office champions still to come. Champions like

“The Song of Songs”, “This Day and Age”, “The
Way to Love”, “international House” and a host

of others.
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Managing Director

Published every Wed
iiesday by Paramount
I'Mm Service Ltd..

Head Ciffice, Sydney,
Australia, in the

interests of the Para-

mount organisation in

Australia, New Zea-

land and the Far East.

Reg Kelly—Editor.
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“A BEDTIME STORY’S”

GREAT SECOND RUN.

PLA YINC a simulianeous

second-run ai both (he Empire

and Rialto Theatres, Sydney,

“A Bedtime Story”, recorded

sensational business last week.

At the Empire, the picture

grossed the best business since the

theatre changed its policy to sec-

ond run, whilst at the small cap-

acity Rialto, the house-full sign

Was on show in the lobby right

throughout most of the week. On
Friday night, the last night of the

season, the picture attracted more

than capacity business with a long

queue in evidence from seven

o'clock until after eight.

“92% NACARD”.

EORGE NACARD, way
over in Western Australia

has instituted a special sales

drive all on his own. To use

his own words, the objective is

”100 per cent. Distribution by

September 30 or bustl”

At the present time George

has the very fine record of

having 92 per cent, distribu-

tion in his territory, and being

a good fighter, he is not satis-

fied with his great perform-

ance, and has decided to make
it 100 per cent, perfect.

Accordingly, George writes

“Punch” that from now on he

is to be called ”92 per cent.

Nacard”, that is, of course, un-

til he reaches the 100 per cent,

mark.

GREAT
BUSINESS!

“THE SIGN OF
THE CROSS”.

SUCCESS OF BRISBANE,
ADELAIDE AND PERTH

SEASONS.

P
LAYING as a Paramount
Week attraction in Bris-

bane, Adelaide and Perth.

Paramount’s big road-show at-

traction, “The Sign of the

Cross” piled up record grosses

in all three cities. Opening in

Brisbane on Saturday, Septem-
ber 2nd, at the Regent with
figures that were not exceeded
by any other theatre in Aus-
tralia on that day, the picture

continued to gross capacity
business right throughout the
week.

In Adelaide, the DeMille
special played a great season of

three weeks, whilst in Perth,

sensational business was re-

corded at the Capitol Theatre.

At present playing the
suburbs in Sydney, “The Sign
of the Cross” is clicking to

great business everywhere, par-

ticularly in the theatres oper-
ated by Hoyts Ltd.

Manager Laurie Thomas of

the Hoyts Theatre, Clovelly,

was rewarded for his excellent
campaign by doing the best

business in months. Similar

cases are at the Enmore The-
atre, Enmore, Orpheum The-
atre, North Sydney, De Luxe
Theatre, Ashfield and the Aus-
tralian Theatre, Liverpool

Street,

FINE MELB. OPENING FOR
“INTERNATIONAL

HOUSE

PARAMOUNT'S musical

comedy, "International House”,

enjoyed a brilliant opening at the
j

Capitol Theatre, Melbourne, on
j

Saturday Iasi, according to a
\

wire received by Mr. Clark, /romj

James L. Thornley of the Capi-

tol Theatre. The picture was

well received by press and pub-

lic alike, the telegram states.

"International House”, with

a cast of radio, stage and screen

headliners including IV. C.

Fields, Peggy Hopkins Joyce,

Stuart Erwin, Sari Maritza,

Burns and Allen and a host of

others will commence its Sydney

season at the Regent Theatre on

Saturday next.

HOLLYWOOD HO!

Gwen MUNRO and Brian

Norman, winners of the

“Search For Beauty” Contest
are at present busy attending

farewell functions and send-

offs prior to their departure for

Hollywood on Wednesday
next, September 20.

Paramount Head Office

staff will have an opportunity

of meeting the couple one day
next week in the Little Para-

mount Theatre.

The couple will be fare-

welled by Paramount execu-

tives at a luncheon on Tuesday.

A REMINDER.
You are asked to remind exhi-

bitors competing for the Paramount
Week Exploitation Shield that all

evidence of their campaigns should

be in the hands of the E-xpIoitation

Manager, Head Office, Sydney,
before October 15.

THERE’S PLENTY OF PUNCH IN THE BLUE RIBBON BUNCH
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GREAT SUCCESS OF PARAMOUNT WEEK.

LAUNCESTON LEADS FIELD IN

SPECIAL CONTEST.

THREE BRANCHES OVER QUOTA IN

FILM RENTALS.

AD. SALES BOYS DO WELL.

WITH »h ree branches over the special quotas set in Film

Rentals, and five branches over quota in Ad. Sales, this

Paramount Week has been an outstanding success.

From a check-up of figures made yesterday by Head Office
Statistician A. W. L. Naylor, Launceston leads the field in both
Film Rentals and Ad. Sales.

' The results in both departments are identical, with Bris-

bane and Perth finishing a close second and third.

Here is Miss Gwen Munro signing

the Paramount contract which will

give her a part in the Paramount pic-

ture, ‘‘A Search for Beauty”. James
L. Thornley, of the Capitol Theatre,,

witnesses the signature.

In Film Rentals the three

place-getting branches all ex-

ceeded the special quotas set,

whilst in Ad. Sales the three

branches mentioned, together

with Adelaide and Sydney

grossed over-quota business.

The following are the piac-

ings :

—

PARAMOUNT WEEK, 1933.

Position. Branch.

1. Launceston

2. Brisbane

3. Perth

4. Adelaide

5. Wellington

6. Sydney

7. Melbourne

PARAMOUNT TAKES HONORS IN £ s. d.

CHECK-UP.

M.P. HERALD’S BOX-OFFICE CHAMPION.

P
ARAMOUNT takes the honors of the 1933 pictures in the

American “Motion Picture Herald” bi-annual check-up on
the box-offices of the nation.

Every six months the famous trade journal, after a careful

analysis ot the box-ottice reports

centre theatres, lists the “Box
period.

The four Paramount pic-

tures listed in The Herald’s

‘I'Box Office Champions’’ for

the first half of 1933, are:

“The Sign of the Cross”;

“A Farewell to Arms”;
“A Bedtime Story”;

“College Humor”.
Second place in the honors

list is shared by four other dis-

tributors, with two pictures

each.

received trom the leading key
Office Champions” for that.

This is a clean-up victory for,

Paramount, and the check-up
reveals that the state of Ame-
rica’s movie tastes does not
differ greatly from the local

choice. In all, fifteen pictures

are named, and with the ex-
ception of the German produc-
tion, “Maedchen in Uniform”
and Paramount’s “College
Humor’’, all have been released

here and have clicked at the
box-office.

IF IT’S A PARAMOUNT PICTURE— IT’S THE BEST SHOW IN TOWN!
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Our Bach Page tof Front Page IMews

STILL another casting has been

announced for "Alice In IV onder-

land" , . . . that of Sir Guy Stand-

ing, who will play the role of the

White Knight . . . for just another

mention of the principals already

assigned, here they are, Charles

Laughton, Alison SkipWorth, Mary
Boland, Jack Oakie and Charlie

Buggies . . . There is still a little

doubt as to whom will be awarded

the title role of Alice . . . Richard

Wallace, whom you wdl recall was

responsible for the direction of In-

nocents Of Paris”, has been as-

signed the direction of "Eight Girls

in a Boat” which Charles R. Rogers

is making for Paramount . . . Eight,

unknown girls, it is believed, will be

cast in the leading roles . . . Al-

though previously announced that

"White Woman” would be Dor-

othea IVieck's first picture then fol-

lowing "Cradle Song”, production

plans have been reversed and

"Cradle Song” has gone into pro-

duction while "White Woman”
will commence immediately after

. . . Marlene Dietrich's next, follow-

ing "Song Of Songs” has been an-

nounced as "Her Regiment Of
Lovers” in which she will play the

role of Catherine the Great of

Russia . . . Von Sternberg is in

charge of direction . . . George

Rrft’s dancing ability will be dis-

played in "Midnight Club”, an

adaptation of an E. P. Oppenheim

story . . . Raft will play the role

of a custom agent who solves a

gigantic jewel smuggling plot . . .

Just for. . .
your information . . .

Personalities

I

T’s a boy! The proud daddy

is Bill Wylie of the Customs’
Dept., Head Office. The big

event happened on Sunday last,

and Mrs. Wylie is doing nicely,

thank you, and young Wylie
. . . well, and Bill . . . we ask

you.

Air. Hurworth, who spent last

week in Adelaide has continued

his trip on to Perth to pay a visit

to 92 per cent. (Ivory Soap)

Nacard.

John Laycock of the Pub-
licity Dept, is frolicking in the

snow at Kosciusko during his

annual vacation.

START PLUGGING IT

Nowr

Dietrich's Greatest,

“THE SONG OF
SONGS’

COMING SOON!

THINK IT OVER.
|

O NCE again the numbers are

up for Paramount Week,
the first week of the Septem-
ber Drive, and to George
Hayes, of Launceston, goes the

honor of returning the greatest

percentage of Ad. Sales busi-

ness for this week. Henry
Quincey was a close second,

while Ron Lawn gained third

position.

Splendid business in lobby stands

was a feature of last week's sales

from Melbourne, Adelaide and
Sydney. Albert Nicholas has sent

in orders for three gilt 11 x 14

stands, three daybill boards and one

nu-style 11 x 14 and \ -sheet

board, while Alax Lovett sold one

nu-style 11x14 and 1 -sheet board

and one gilt 11 x 1 4 board, and

Bill Bignell reports sales of two

daybill boards and one nu-style

11 X 1 4 and 1 -sheet board.

Henry Quincey was respon-

sible for some excellent sales

during Paramount Week,
amongst which were orders of

3,000 couriers each “To-night
is Ours’’, “Horse Feathers’’,

“Trouble in Paradise’’, and 3

X 24 sheets “To-night is

Ours”.

Jack Edwards, Brisbane booker,

has sent in an excellent Ad Sales

order covering the requirements of

an exhibitor at Mount Isa on three

Special productions.

Country of origin—Australia. Wholly soi up and printed by The Market Printery Limited, 372a Pitt Street Sydney.
Published by Paramount Film Service Limited, of Reservoir Street, Sydney.
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Keg Kelly—Editor.

FUTURE LOOKS GREAT.

^OOL prices have reached a record high level

. . thousands are returning to jobs . . .

Figures show that theatre attendances generally,

are on the increase . . , times ARE getting better.

With Paramount, the future never looked

better than it does to-day. Right now the com-

pany is in a better position than it has been for

three years. Out here we are riding on the crest

of a wave towards Prosperity. Paramount Week
was one of the best on record . . . “The Sign of

the Cross and “A Bedtime Story” are grossing

phenomenal figures everywhere . . . “She Done
Him Wrong” has just started on its money sweep
of the country . . . “College Humor” is ready for

release . . . Money picture after money picture is

coming along in an unbroken line.

The future certainly does look great for Para-

mount, and each and everyone of us, because Para-

mount's success is our success.

Managing Director.



“ALICE ”

CHARLOTTE HENRY.

DIETRICH’S NEXT.

‘HER REGIMENT OF
LOVERS”.

M arlene dietrich’s
next Paramount picture,

under the direction of josef von
Sternberg, will be “Her Regi-

ment of Lovers”, in which she
will play Catherine the Great
of Russia.

The story is an original writ-

ten by Manuel Komroff, noted
author of “Coronet” and “Two
Thieves”. Komroff has made
a study of the romantic career
of Russia’s famous ruler, and
now is in Hollywood complet-
ing the script dealing with
Catherine’s colorful love-life.

This will be the first time
that Miss Dietrich has por-
trayed a famous historical

character upon the screen.

Now vacationing in Europe,
following completion of her
picture, “The Song of Songs”,
Miss Dietrich is expected to rec-

tum to Hollywood early in

October.

PARAMOUNT PUNCH.

CHOSEN.

CHARLOTTE HENRY

WINS COVETED

ROLE.

BROOKLYN GIRL.

C HARLOTTE HENRY, of

Brooklyn, N.Y., has been

selected to portray the title

role in “Alice in Wonderland”.

This information was re-

ceived on Monday last by Mr.

Clark by cable from the New
York office of the company.

Miss Henry will be remem-
bered as the girl who played

the part of “Mary Jane” in the

Paramount picture “Huckle-
berry Finn” starring Jackie

Coogan. She was selected for

the coveted role of “Alice”

following an international

search in which over 70,000
girls throughout the world sent

in photographs to the Studios.

It had been previously an-

nounced that the role had been
awarded to Miss Ida Lupino,

the English stage actress, who
was recently signed to a long

term contract. In view of the

cable just received, that infor-

mation is incorrect.

ONCE AGAIN!

TUST to remind you all once
" again that the closing date for

entries in the Paramount Wlcek
Exploitation Shield Contest closes

on October 15. By that date all

evidence of exhibitors’ campaigns
should be in the hands of the Ex-
ploitation Manager, Head Office,

Sydney.

FAREWELL
AUSTRALIA

!

GWEN MUNRO AND
BRIAN NORMAN SAIL

FOR HOLLYWOOD.

After a hectic two days of

farewells and official

functions. Miss Gwen Munro
and Mr. Brian Norman, na-

tional winners of the “Search
For Beauty” Contest, sailed for

Hollywood this morning, on
the s.s. “Monterey”.

On her arrival from Mel-
bourne on Monday, Miss
Munro was taken in charge by
Bob White and Reg Kelly, who
were in charge of all official

appointments. That day was
spent visiting leading stores.

On Tuesday the couple were
given a farewell by the Lord
Mayor of Sydney (Aid.

Hagon), an official luncheon
by Paramount executives, and a

supper party by the manage-
ment of the New Cavalier.

They also made a personal ap-

pearance from the stage of the

Prince Edward Theatre. Any
other spare time was taken up
posing for photographers, and
being interviewed by the Press.

THERE’S PLENTY OF PUNCH IN THE BLUE RIBBON BUNCH
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DOING RIGHT BY THE BOX OFFICE.

A dramatic scene from Cecil B. DeMille’s forthcoming special, “This Oay and
Age,” a story of youth’s revolt against modern conditions.

MAE WOWS ’EM.

“ SHE DONE HIM
WRONG ” CLICKS
AT GRAND, PERTH.

M ae west, Paramount’s
curvacious star has

clicked in a big way. Her first

starring picture “She Done
Him Wrong”, enjoyed quite a

sensational Australian premiere
at the Grand Theatre, Perth,

on Friday last.

Here’s the story told by
Perth Branch Manager George
“92 per cent.” Nacard, in a

telegram to Mr. Clark;

—

“Despite terrific storm Fri-

day and Saturday Grand only

theatre in Perth that turned

people away both nights stop

She Done Him Wrong' going

over like house on fire only

trouble cash customers wanted
to see more of Mae West stop

This picture will be knock-

out in Sydney.”

There’s the story, and what
a peach it is. “She Done Him
Wrong’’ has started on its

money sweep of the nation. If

that hot wire is any criterion,

the picture looks like repeating
the performances here that it

put up in America, where its

record is just as sensational as
its star.

In the U;S.A., “She Done
Him Wrong’’ has put up the
record of over 6,000 repeat
bookings. At the Downtown
Theatre, Los Angeles, it has
played no less than seven re-

peat seasons. A record for any
picture.

Clear the decks now for

“She Done Him Wrong”,
which is going to do right by
the box-offices of the country.

GREAT AUCKLAND
BUSINESS FOR

“A BEDTIME STORY”.

FOLLOWING a most 5UC-

cessful season in Sydney and
Melbourne, Maurice Chevalier's

A Bedtime Story” opened at

the Regent Theatre, Auckland,
and played to the best business

registered for six months at this

theatre.

So popular did Chevalier and
Baby LeRoy prove, that the

Regent held the picture for a

second week.

BIG BALLYHOO FOR
“THIS DAY AND

ACE“.

H ailed by Mr. Ceorge
Schaefer, studio officials,

and everyone else who has seen
it as one of the outstanding
headliners of next year’s pro-
gramme, Cecil B. DeMille’s
“This Day and Age” was given
a high-power exploitation
opening in U.S.A., which was
commensurate with its impor-
tance as an out-and-out big
money-getter of the new sea-
son.

The world premiere at
Chicago on August 18 was a
gala event, attended by Cecil
B. DeMille, Judith Allen and
the famous juniors who appear
in the picture, and accom-
panied by the wide-scale ex-
ploitation for which Paramount
has become famous.

IF IT’S A PARAMOUNT PICTURE—IT’S THE BEST SHOW IN TOWN!
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1

Our Bach Bage bf Front Page \ews

WITH “The Search For

Beauty” contest completed, the

principals for the cast are now being

assembled. . . the first player an-

nounced is “Buster” Crabbe, who

is at present playing an important

role in Zone Grey's “To the Last

Man” . . . Douglas .MacLean, one

time Paramount screen favorite, is

now concentrating his efforts on the

directorial side of production, so

much so, that he has been awarded

a long termer in this capacity. Mac-
Lean’s first assignment is the direc-

tion of “Tillie and Cus” with W.
C. Fields, Alison Skipworth and

Baby LeRoy . .
.
For his first Hol-

lywood assignment William FraW-

ley. New York stage actor, and

one of the most recent additions

io the players list at Paramount

Studios, will make his initial ap-

pearance in “Captain Jericho . . .

Richard Arlen, Sir Guy Standing

and Baby LeRoy are the only

others so far announced for this

picture. . . Mahlon Hamilton, also

an old timer who has many old-time

successes to his credit as a leading

man, has been engaged to play an

important role in Mae West's “I’m

No Angel” . . . the supporting cast

includes Cary Grant, Edward Arn-

old, Dorothy Peterson, Kent Taylor

. . . Included in the list of Para-

mount's coming musicals, is “Take

a Chance”, which, it is learned, will

mark the reappearance of Buddy
Rogers on the Paramount lot. . .

among the others are, Jimmy Dunn,

Ukelele Ike, Lilian Roth, Dorothy

Lee, Lilian Bond and Lona Andre

. . . Just For Your Information . . .

Personalities

After five years’ associa-

tion with Paramount, Bill

McKeown of Head Office

Booking Dept, will leave for

Brisbane next Saturday, when
he will fill a similar position

with another company.

George McNeil, attached to

Little Paramount Theatre, leaves

for Tenterfield on his annual vaca-

tion next Saturday. Miss Winter

of Head Office is also at present on

Vacation.

Mr. Cordon Brookes is still

touring Northern Queensland
with Harry Varcoe, and reports

that every town they have
visited will screen “Sign of the
Cross”. Jack Edwards holds
the reins while Mr. Brookes
is on tour.

START PLUGGING IT

NOW!
Dietrich's • Greatest,

“THE SONG OF
SONGS"

COMING SOON!

THINK IT OVER.
|

ONE of the snappiest one-

colour couriers yet hand-
led by our Department will be
available for “College Humor”.
All other Ad. Sales items on
this picture are also of an ex-

ceedingly high calibre, and the

production is the goods. We
are therefore looking forward
to some excellent Ad. Sales

orders on this one. Sample
couriers will be forwarded to

the Sales Force at an early date.

We offer congratulations to Bert.

Matts, who has been promoted from

the Despatch Department to Head
Office Ad. Sales in charge of the-

Store Department.

Copies of an exceptional

batch of sales letters were this

week received from Henry
Quincey, who has adopted a

campaign for the promotion
of 24-sheet sales. Henry has

been checking through exhibi-

tors’ past Ad. Sales orders, and
is writing to all who previously

used this sized poster, but who.
at present, do not do so. He
is offering to supply local 24-

sheets at £1 each, provided the

exhibitor will sign an Ad. Sales

order for a minimum of one
on every production under con-

tract. He is also making the

offer to those showmen who,
at present, only use 24-sheets
on Long Run productions. This
is an excellent idea, and one
which is bound to bring in-

creased revenue to his Depart-
ment.

fountry of oiisrin— WTiolly set up and printed tiy The Market Piantery Ltd.. 372a Pitt Street, Sydney.
Published by Paramount Film .Sei vive Limited, of Reservoir Street. Sydney.
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KNOW YOUR PRODUCT.

"EAR by year our product has grown in power,
in punch and in popular appeal. We have

led the world for years now, and with the new
product coming along, we will be in a better posi-

tion next year than we have ever been. Still, a

lot of us are prone to take all this for granted,

and when anything is taken for granted it loses

a great deal of its punch.

We don’t conduct enough sales arguments
with ourselves to convince us that we have posi-

tively and absolutely the best product.

And if you want to prove it . . . then just go
and see some other make or makes of pictures;

see a bunch of them to make sure you haven’t
dropped onto the exceptions, and then you’ll know
why the name of Paramount is I 00 per cent, truth.

Make a practice of doing this regularly, or at

certain intervals . . . it’s the best kind of tonid

to make you whole-souledly satisfied with the pro-
duct you are selling, and with the kind of pictures
that are constituting your opposition.

Managing Director.
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TEMPTRESS!

Racquel Torres, who will vamp all

four of the N^rx Bros, in their

next Paramount Picture, ‘‘Duck
Soup”.

MR. HICKS IN

EUROPE.

The last issue of “Interna-

tional News” to hand gives

the information that Mr.
Hicks is at present in Europe
making a complete survey of

most of the countries. He
is being accompanied by
Eugene J. Zukor.

Mr. Hicks was present at the
English Convention, held ~in

London on July 28. Before re-

turning to New York, he will

visit the Paramount offices in

France, Italy, Germany, Hol-
land, Belgium, and the Scan-
dinavian countries.

Mr. Hicks is conveying to all

European Paramounteers a

message of optimism regard-
ing the Company, and scintil-

lating cheer regarding the
forthcoming product.

PARAMOUNT WILL
MAKE THE

WORLD LAUGH.

TEN COMEDIES LISTED.

Convinced by the success

of “College Humor” that

the world wants “happy enter-

tainment” in larger quantities.

Paramount has announced
plans for the making of ten

comedies for the new season
programme. These will star

such laugh combinations as the

Four Marx Brothers, Charlie

Ruggles and Mary Boland,

George Burns and Grade Allen,

W. C. Fields and Alison Skip-

worth, Bing Crosby, jack

Oakie, Jack Haley and others.

The public’s approval of the

Ruggles-Boland merger, as

evidenced at the recent pre-

view of “Mama Loves Papa”,
has resulted in plans for film-

ing “Good Time Charlie” with
this pair. The Bing Crosby-
Jack Oakie-Burns and Allen

amusement amalgamation will

do at least two, namely
“Cloudy With Showers” and
“Cruise to Nowhere”.

Others for the coming sea-

son include “Duck Soup”, with
the Marxes; “Funny Page”,
with Paramount’s entire list of

comedians; “Three-Cornered
Moon”, from the Broadway
play, with Claudette Colbert,

Richard Arlen and Mary
Boland; “Tillie and Gus”, star-

ring W. C. Fields, Alison Skip-

worth and Baby Leroy; “Too
Much Harmony”, featuring

Oakie, Skeets Gallagher and
Harry Cre-en; “We’re Sitting

Pretty”, with Oakie and Haley,

the latter the late star of “Take
a Chance”, and “Republicans
and Sinners”, with Fields,

Ruggles, Miss Skipworth and
Miss Boland.

FiNISHlNC TOUCHES.

Mae West has the final touches added
to her make-up before stepping on
to the set of ‘‘I’m No Angel,” her

next Paramount Picture.

SALLY O’NEILL GIVEN
CONTRACT BY

ROGERS.

ALLY O’NEILL has been

placed under personal

contract to Charles R. Rogers,

who produces independently
for Paramount. Her first pic-

ture during the coming season

is “We’re Sitting Pretty”, with

Jack Oakie and Jack Haley.

GEORGE BANCROFT
COMES BACK.

HE colorful life of “Dia-

mond Jim” Brady will be

brought to the screen, it is

revealed in the purchase by
Charles R. Rogers of Michael

L. Simmon’s story, “The
World’s Greatest Spender”.

George Bancroft will play the

stellar role in the production,

which Harry Joe Brown will

direct for Paramount release.

THERE’S PLENTY OF PUNCH IN THE BLUE RIBBON BUNCH
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“ SEARCH FOR BEAUTY ” WINNERS FAREWELLED.
Camera shots of some of the official farewells

tendered Gwen Munro and Brian Norman, winners

of Paramount’s “Search for Beauty’’ contest before

their departure for TIollywood. Below: Luncheon

given by Paramount Executive at Romanos.

The lucky pveoplc

snapped with a group
of well-wishers on the

patio of Bebarfald’s

Hollywood Bungalow.

Gwen Munro manne-
quins in David Jones’

Cinema Shop.

BRISBANE PLEADS FOR FOURTH PRINT.

“THE SIGN OF THE CROSS” IN

GREAT DEMAND.

BN a plea to Head Office for an additional print for “The
" Sign of the Cross’’, Cordon Brookes, Brisbane Manager, for-

wards a booking chart to back his claim, which shows how his

present three prints are working to capacity.

This chart tells the story of the money sweep being made

by the DeMille spectacle. Two prints usually fill the require-

ments of the Brisbane Branch, but following the tremendous

season at Brisbane Regent, the demand for the picture has

been so great, that an extra pri

And now comes the order

for a fourth print!

Exhibitors everywhere know
what a box-office attraction is

“The Sign of the Cross”, and
are stampeding to get early

dates.

The picture has played most
of the important New South
Wales and Victorian centres,

but is at present just starting

out on its South and West

Tt was requisitioned.

Australian country releases.

These two branches have both
ordered extra prints to cope
with the demand.

WATCH FOR IT!

PARAMOUNT’S

1934

ANNOUNCEMENT.

“POPEYE THE
SAIEORMAN’’ IS

NEW CARTOON
CHARACTER

Meet "Pop-
eye ihe Sailor-

man ’, a new
character and

playmate of

Betty Boop in «-

Paramount Car-

toons. “Pop- *

eye” is a strong

favourite in America, and is quite

a star in comic strips. Just recently

he Was persuaded to lend his rough-

house tactics to the screen, and such

a hit has he made in his first Para-

mount Cartoon, that the company

has decided to produce a special

series for the new season schedule.

Hail "Popeye the Sailorman” a

new Paramount star!

IF IT’S A PARAMOUNT PICTURE— IT’S THE BEST SHOW IN TOWN!
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Our Bach Bage iof Front Page IVIeirs

IN motion pictures less than three

months, Judith Allen, cne of Para-

mount's most recent discoveries, has

been awarded her third important as-

signment, that of the feminine lead

in "Captain Jericho" . . . DeMille'

s

"This Day and Age" and the musi-

cal "Too .Much Harmony" are the

other assignw.ents . . . Marion Dix,

Veteran screen Writer, has been

added to the writing staff of the

company and will collaborate with

George Marion, Jr. on the dialogue

of "Cruise to Nowhere '
. . . Bing

Crosby, IV. C. Fields and Burns

and Allen have been assigned to this

cast. . . The first all star comedy
team picture in Hollywood history

has been planned; and for the cast,

Paramount has announced the laugh

combinations of IV. C. Fields and

Alison Skipworth . . . Charlie Bug-
gies and Mary Boland, and

George Burns and Grade Allen

. . . "Republicans and Sinners"

will be the title. . . Bing Crosby

is spending his time between scenes

of "Too Much Harmony", in

teaching a few vocal tricks to Clau-

dette Colbert and Cary Cooper.

Claudette, will do quite a lot of

vocalising in "Torch Singer", while

Cary Cooper will be heard har-

monising with Roscoe Karns in

"One Sunday Afternoon” . . . Re-
cent cast additions are; Lilyan

Tashman for "Too Much Har-
mony” with Bing Crosby, Jack
Oakie, Skeets Gallagher and
Harry Green, and Verna Hillie and
Edward Arnold have joined the

cast of "Duck Soup” with the Marx
Bros. .

. Just for your information.

Personalities
OHN E. KENNEBECK, Di-

rector of Publicity and Ad-
vertising, has been in Mel-

bourne on Capitol Theatre

business for the past few days.

He is expected back in Head
Office to-day.

The cigars were passed out again

last week. Len Jones, Manager of

Head Office Ad. Sales Dept., is

the proud daddy. It’s a girl, born

on Thursday last. Len s cigar

supply must be running low, because

the latest arrival makes the

member of the Jones family.

fourth

John Laycock of the Head
Office Publicity Dept., has re-

turned to his desk following a

well spent vacation.

Members of the N.S.W. Branch

presented Bill McKeown, who re-

signed his position as booker, with

a magnificent gold wrist match.

THINK IT OVER.

Sclu
P

M ax LOVETT has been
thoroughly exploiting

every avenue for extra revenue.
A batch of sales letters for-

warded to country and subur-
ban centres brought in addi-
tional sales. Max made the
best sale of 24-sheets to a
weekly change house in quite
a while, the quantity being
seven for “I Love That Man”,
sold to the Capitol Theatre,
Sydney.

Ron Lawn, Perth Ad. Sales
Manager, and W. Bignell, Ade-
laide Ad. Sales Manager, have also

been on the move for extra revenue,

the former turning in orders for 5

X 24 sheets on "A Bedtime Story"^

and 3 X 24 sheets on "A Lady's
Profession", and the latter a splen-

did batch of orders covering re-

quirements of the Clifford Circuit

on “A Bedtime Story”.

“The Sign of the Cross” is

certainly going over big in the
Brisbane territory. Henry
Quincey's requisitions for this

production to fill Ad. Sales
orders are exceedingly pleasing
to note.

Sydney is slowly making up the

leeway in the courier sales drives

between Sydney and Melbourne for
The Sign of the Cross”. Eigures

at September 2V< were :

—

Melbourne 131,250 couriers
Sydney 124,250 couriers

Counti-y of origin—Australia. Wholly set up and printed by The Market Printerv Ltd 372a Pitt Street SvrPiev
Published by Paramount Film Seivive Limited, of Reservoh- Sn-ee't, SyLey!

'
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Heads up to the future.

HAIL PROSPERITY!

S
OME weeks ago I was very happy to be able

to give you, with all sincerity possible, a mes-

sage which told of the return of those Grand Old

Times which meant so much to all of us. Since

I gave you that message much has transpired to

substantiate the statements which it contained.

Pictures like “The Sign of the Cross” and “A
Bedtime Story” are doing pre-depression business

everywhere. “She Done Him Wrong” and “Col-

lege Humor” are just starting out on a money clean-

up. “The Song of Songs” is ready to follow. Not

for years have we had such a consistency of money
pictures. We are winning the praise of exhibitors

because right now most of our competitors are

holding over the best of their product for their

new season line-up. Not so with Paramount. Our
new product we know, will be even greater than

the pictures we are releasing now ... or pictures

than we have ever released.
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DE MILLE PICTURE IS

CHEERED AT OPENING.

ONE of the most sensational

audience receptions ever accorded

a motion picture Was that which

greeted the first showing of Cecil

B. DeMille's latest picture,

"This Day and Age", at the

Paramount Theatre in Eos An-
geles. Following the end of the

film, the balance of the show was

halted while the audience cheered

wildly for five minutes.

NOTED AUTHORS
JOIN STUDIO’S
WRITING STAFF

S
IX new and noted writers

have joined the Paramount
staff within the past few days.

Leading the list is Phil Strong,

author of “State Fair” and
“Stranger’s Return”, whose
first assignment is the adapta-

tion of “Woman of the Earth’’

by A. j. Cronin.

Frank Craven, is at work
on a story for Charlie Rug-

gles and Mary Boland, and

Adele Rogers St. John, an-

otTner of the newcomers, is do-

ing the screen adaptation of

the Rupert Hughes story,

“Miss Fane’s Baby Is Stolen”.

Margaret Hawkins, New
York newspaper woman, is at

work on the screen play of

“Fifty Years From Now”;
Stephen Morehouse Avery, fre-

quent contributor to the “Sat-

urday Evening Post” and other

national magazines, is writing

“A Cruise to Nowhere”, and
Arthur Menken, formerly a

newsreel man in Central Ame-
rica, is writing and acting as

technical advisor on “Come
On, Marines”, an adaptation of

Phillip Wylie’s “The Pink

Chemise”.

‘‘‘A BEDTIME STORY” HAS SMASH
OPENING IN PERTH.

ENTHUSIASTIC WIRE FROM NACARD.

George (92%) NACARD, Perth Branch Manager must-be
jumping through hoops over the smash opening of Che-

valier’s “A Bedtime Story” at the Grand Theatre on Friday

last. George wires Mr. Clark as follows:

—

THEATRE FULL SEVEN THIRTY FRIDAY AND OVER

FIVE HUNDRED PEOPLE TURNED AWAY STOP

SATURDAY QUEUE FORMED AT FOUR IN AFTERNOON

FOR EIGHT OCLOCK SESSION HOUSE COMPLETELY

SOLD OUT SEVEN OCLOCK OVER ONE THOUSAND

CASH CUSTOMERS COULD NOT GAIN ADMISSION

STOP PICTURE A RIOT SECOND WEEK WILL BE

BIGGER THAN FIRST WEEK STOP ITS GREAT TO

BE ALIVE REGARDS NACARD.

Watch For It-

PARAMOUNT’S

FLASHY

1934 ANNOUNCEMENT!

THEATRE FRONT.

Just one more of Reg Pollard’s attractive lobby displays at Paramount’s Mel-

bourne Capitol. This time it’s “A Farewell to Arms” and “International House.”

THERE’S PLENTY OF PUNCH IN THE BLUE RIBBON BUNCH
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DARING PARAMOUNT CAMERAMEN.
HOLD LIVES IN HANDS TO SECURE

EXCLUSIVE SHOTS OF CUBAN
REVOLUTION.

M iller in |ail for making pictures” . . “plane
FIRED ON EVERYTHING RANSACKED FILM DES-

TROYED WILL TRY ANOTHER SHIPMENT TO-MORROW”
“HANDLED ROUGHLY SATURDAY BY MOB HURT

SHOULDER EXRAY SHOWS FRACTURE stop FILMS ON
WAY” . .

The above are excerpts from cables received by the Para-

mount Head Office in New York from Paramount News Camera-
men james Buchanan and Lou Hutt, who were assigned to

cover the recent Cuban revolution. The cables tell the graphic

story of what goes on behind the scenes when a revolution

grips a country.

The cameramen report they

worked under strict censor-

ship, a sentry being assigned to

them immediately upon their

arrival in the country, and they

were ordered not to move their

cameras from the hotel.

One Paramount News cam-
eraman was jailed three

times in one day, finally

brought before Machado and
ordered out of the country.

HERE SOON!

The special issue of Paramount
News, containimj the exclusive

shots secured by the daring camera-
men, is expected in Sydney by an
early shipment and will be releas-

ed immediately on arrival.

Here’s a glimpse of “Too Much Har-
mony, with Skeets Gallagher, Jack

Oakie and Judith Allen.

FOR MELBOURNE CAPITOL.

“COLLEGE

On Saturday, when the first

batch of films were completed
by the Paramount News men,

and were being taken to the

Pan American airport for ship-

ment, an angry mob of several

thousand attacked the car, ex-

posed the film to light and
then burned it. The mob then

opened fire on the plane, which

HUMOR“ BOOKED TO OPEN
SATURDAY NEXT.

P
ARAMOUNT’S fast stepping musical comedy “College

Humor” will enjoy its Australasian premiere at Paramount's
Capitol Theatre, Melbourne on Saturday next, October 7. The
Paramount British production, “Counsel's Opinion” will provide

the added attraction.

“College Humor” is reputed to be one of the best musicals
produced this season, and if the figures grossed in the U.S.A.
are any criterion, the picture should meet with great success
here at the box-office.

had to take off without the

film to avoid being damaged.

Among the scenes taken by
the Paramount men were the

crowds ransacking Machado’s
palace, tearing down the monu-
ments, Lt. Col. Erasmo Del-

gado leading the army in re-

volt, and the death of Col.

Jiminez, chief of Machado’s
secret police, the La Porra.

It will be remembered that

the tuneful numbers of “The
Big Broadcast” sold months in

advance to the public over the

radio, per medium of specially

imported electrical transcrip-

tions, helped in no small way
the success of that picture.

This stunt has been put over

also with “College Humor”,
and already the hit numbers
from the picture are estab-

lished favorites. “Learn to

Croon” and “Moonstruck”,
both sung by Bing Crosby in

the picture have been pub-
lished by Chappells, and re-

corded by all leading gramo-
phone firms.

The cast of “College
Humor” includes Bing Crosby,
Richard Arlen, jack Oakie,

Mary Carlisle and Burns and
Allen.

IF IT’S A PARAMOUNT PICTURE—IT’S THE BEST SHOW IN TOWN

!
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Our Bach Bage tof Front FageiMeirs

MARGUERITE CHURCH

-

HILL, who a year ago, abandoned

the screen for a stage career in New
York, has returned with a long

termer with Charles R. Rogers . . .

She will go into “She Made Her
Bed" and “The Handsome Brute"

. . . Ace director Cecil B. DeMille

is at present in Hawaii in quest of

lavish settings for Paramount'

s

“Tour Brightened People" . . .

The principals of the cast, namely,

Claudette Colbert, Herbert Mar-
shall, Mary Boland, ll' illiam Car-

gan and Leo Carrillo, propose to

follow DeMille at a later date . . .

Lanny Ross, popular American

radio tenor, has been signed by

Paramount as a possibility for a

screen build-up along the same lines

as Bing Crosby . . . Recent story

purchases are “If A Man Bites A
Dog" by Tiffany Thayer and “The
Pioneer Woman" by Stan Dagoar

. . . Carole Lombard will have the

lead in “White Woman" sharing

honors with Charles Laughton and

Charles Bickford . . . Miss Lom-
bard replaces Dorothea U'ieck who
Was originally intended for this role

. . . “Captain Jericho" has under-

gone a title change and goes into

production under “Barnacle Bill"

. . . Judith Allen, Richard Arlen,

Sir Guy Standing and Baby LeRoy
are most prominently cast. . . Rupert

Hughes’ story, “Miss Pane's Baby
Stolen," has been purchased by

Paramount and will serve as a star-

ring vehicle for Baby Le Roy, the

company s youngest contract player

. . .Just Por Your Information.

Personalities

M r. STAN CRAIG, General

Manager for New Zea-
land arrived, in Sydney last

night by the s.s. “Wanganella”
from Wellington. Mr. Craig

will confer with Mr. Clark on
the new season's product and
selling policy.

Mr. Keith Logan, Brisbane Ac-
countant is at present spending his

Vacation at Alaroochydore (try to

pronounce it).

Miss Stuckey of the Bris-

bane Branch has just returned

to her desk after a fortnight’s

respite from work.

This week it’s Charlie Catward,

manager of H.O. Customs Dept.,

who receives your congratulations.

It's a girl born on Sunday last and

mother and baby are doing nicely

thank you.

j

Start Plugging—
I
“THE SONG OF SONGS”

NOW!

THINK IT OVER.
||

S
OME excellent orders for

“A Bedtime Story” have
been reaching Head Office in

recent weeks. Albert Nicholas
has requisitioned 15 x 24
sheets and 10,000 three-colour

couriers to fill orders already
in hand, while Max Lovett, of

Sydney, landed a sale of

12,000 couriers on this pro-

duction to a suburban exhibi-

tor.

George Hayes, of Launceston

brjinch, has advised that although

"The Sign of the Cross" will not

receive a country or suburban re-

lease until Christmas, he already has

guaranteed sales of 1 6,000 couriers

for this production. This quantity is

double his usual requirements and
George states that he is certain he

will exceed by far the figures regis-

tered in his branch for “The Ten

Commandments.”

‘Politeness

costs nothing

and gains

everything.”

An order covering a further

six sound trailers for “Cod
Save the King” was this week
received from Paul Verdayne,

Branch Manager in Singapore.

Otto Doepel, of Wellington,

also reports sales of an addi-

tional two of these trailers.

Country of origin—Australi.T. Wliolly s?t up and printed by The Market Prhitery t.td
.

37^. T>itf Strget, Sydney.
Published by Paramount Film Serviee Limited, of Reservoir Stroet. Sydney.
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F
or the past three days Branch Managers from

all States and New Zealand have been in Head

Office on a Sales Conference. There were no

parades or ballyhoos or fanfares of trumpets . . .

it was just a quiet get-together for the discussion

of serious business.

During those three days the boys heard the

message that I had to tell ... a message from the

production department of the forthcoming pro-

duct. Everyone present will agree with me, I

know, that the announcement of Paramount’s 1934
product is the best news we have heard in some
years. To-night, most of the boys will return to

tfieir territories. They will carry to you the good
news. They will carry to you the glad tidings that

Paramount IS paramount and that we can all look

forward to next year with the greatest optimism
arid enthusiasm.

Get set now for the biggest year in Paramount
history . . . 1934. Let’s Co!

B I • !I,#H! !| M iuHtfr
to’ltril; Ijr 1 1 If If !! !! n rnnm,
fflitim riill t if lf

Managing Director

Published every Wed-
nesday by Paramount
Film Service Ltd.,

Head Office, Sydney.
Australia, in the

interests of the Para-

mount organisation in

Australia, New Zea-

land and the Far East.

Reg Kelly—Editor.

-W.

1
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"THREE CORNERED MOON"

Looking more beautiful than ever,

Claudette Colbert is here pictured
with Wallace Ford in a scene from
Paramount’s “Three Cornered Moon”.

DIETRICH EN ROUTE
TO U.S. FROM

ABROAD.

M arlene dietrich has
' sailed from Havre on the

S. S. Paris, according to a cable

received to-day by the Para-

mount studios. She will come
directly to Hollywood, where
she will star in “Her Regiment
of Lovers”. This vehicle will

present her in the role of Kath-
erine the Great of Russia, Josef

von Sternberg will direct.

Watch Trade Press

November 1

PARAMOUNT’S 1934

ANNOUNCEMENT.

1934 Product Announced.

MR. CLARK
ASSEMBLES
BRANCH

MANAGERS IN

SYDNEY FOR SALES
CONFERENCE.

P
ARAMOUNT Branch Man-

agers from all states of

Australia and New Zealand are

at present in Sydney attending

that company’s Sales Confer-
ence under the chairmanship
of Mr. William j. Clark, Man-
aging Director. Those attend-

ing are:— S. H. Craig (New
Zealand), C. E. Henderson, H.

Kelly and M. Foster (Mel-
bourne), C. Brookes (Bris-

bane), C, Nacard (Perth), C.

Abotomey (Adelaide), to-

gether with Head Office ex-

ecutives.

Most of the inter-state visi-

tors arrived on Monday. On
Tuesday the party was as-

sembled to hear Paramount’s
Sales Policy for the coming
year, Mr. Clark also an-

nounced the production sched-
ule for 1934, whilst Wednes-
day w^s taken up with the

screening of several pictures

from the new group.

Mr. Clark announced that

Paramount’s policy book cover-

ing the company’s production
announcement for the new sea-

son was already in the printer’s

hands and would be delivered

to exhibitors at the end of the
present month. About the
same time, important an-
nouncements of Paramount
product for 1934 would be
carried in the trade press.

Mr. Clark.

PARAMOUNTEERS
AT LUNCHEON.

B
ranch Managers attend-

ing Sales Conference, to-

gether with Head Office De-
partmental heads, were the

guests of the company at a

luncheon at Tattersalls Club
yesterday.

Mr. Clark, who presided,

pointed out the fact that the

Sales Conference was in the

matter of a very informal get-

together.

Mr. Hurworth paid a fine

tribute to Mr. Zukor in a well

delivered speech in proposing
the toast to our leader. He
stated that we could look to

the future with optimism now
that Mr. Zukor was holding

the reins of Paramount leader-

shn once again.

Mr. Kennebeck proposed the

toast to Mr. Shauer whilst Mr.
Sixsmith was given the honor
of calling for the toast to Mr.
Hicks.

THERE’S PLENTY OF PUNCH IN THE BLUE RIBBON BUNCH.
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SHE DONE HIM WRONG” FOR RECENT.

SYDNEY SEASON
OPENS OCT. 21.

HUGE CAMPAIGN.

M ae WEST’S first Para-

mount starring picture,

“She Done Him Wrong”, has

been set for a season at the

Sydney Regent for the week
commencing Oct. 21, accord-

ing to an announcement made
this week by Mr. William ].

Clark, managing director of

Paramount, and Mr. Charles E.

Munro, managing director of

General Theatres Corp., who
got together on the deal.

The picture recently com-
pleted a phenomenal season at

the Grand Theatre, Perth, for

its first release in Australia.

In America, “She Done Him
Wrong” has established a

booking record of over 7,000
repeat seasons.

Paramount and General

Theatres executives, believe

that the picture will click here

in the same big way as it did

in U.S.A. and England. Para-

mount publicity forces, under
the direction of John E. Kenne-
beck, are at present working
on a campaign similar to the

one used to put over Marlene
Dietrich. It will be remem-
bered that the campaign put
over in that instance estab-
lished Dietrich as a front-rank
star before the general public

had seen her.

Mr. Stanley Wright, general

manager of the Regent The-
atre is preparing a smash news-
paper campaign with Bob
White of Paramount handling
outside exploitation.

The “Sign of the Cross’’ Chariot is certainly being put to effective use. Here,
the Chariot, its Charioteer, and Roman guardians are pictured outside the Capitol

Theatre, Bangkok, where the picture played for a most successful season.

MR. CLARK READS THRILLING CABLE
FROM MR. HICKS TO SALES CONFERENCE

DELEGATES.

I

N announcing the forthcoming product to members attending

the Head Office Sales Conference yesterday morning, Mr.
Clark read the following enthusiastic cable which he had just

received from Mr. Hicks. Here’s the good news;

—

NEW YORK

CLARK PARAMOUNT SYDNEY

PLEASE EXTEND TO ALL YOUR BOYS IN CONVENTION

VERY BEST WISHES FROM ALL OUR EXECUTIVES STOP

FUTURE PROSPECTS LOOK VERY BRIGHT AND NEW
PRODUCT MARVELLOUS STOP MAE WESTS I'M NO

ANGEL SENSATION TORCHSINGER TOO MUCH HARMONY

AND NEW CHEVALIER GREAT PICTURES AND CRADLE
SONG LOOKS LIKE BIGGEST PICTURE OF NEW SEASON

STOP YOU CAN ASSURE THE BOYS OUR PRODUCT FOR

COMING YEAR WILL BE GREATEST IN OUR HISTORY
STOP TELL THEM I AM WITH THEM IN SPIRIT IF

NOT IN PERSON

HICKS

IF IT’S A PARAMOUNT PICTURE— IT’S THE BEST SHOW IN TOWN!
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Our Bach Bage bf Front Page IMews

AFTER a brief absence from

the screen, Genevieve T obin, whom

We last saw in Chevalier s “One

Flour With You”, has returned to

the Paramount Studios where she

will go into the production of

“Golden Harvest” . . . Opposite

hFiss Tobin are Richard Arlen and

Chester hiorris whilst Ralph

Murphy has been announced as di-

rector . . . Esther Ralston is an-

other player to be making her re-

appearance, this charming lady go-

ing into the Z.ane Cray western “To
The Last Man” . . Buster Crabbe,

Randolph Scott and Kathleen

Burke are others whom you will see

in this picture . . . Still another is

Jack LaRue, who, incidentally, has

been awarded a new long term con-

tract . . . Stage and screen char-

acter actor, Gregory Ratoff, will

play one of the principal roles in

Mae West’s “I’m No Angel” . . .

Kent Taylor, who for some time

has been attached to the extra ranks

at the Paramount studios, will get

his first big chance in this picture,

he will play the secondary lead op-

posite Cary Grant. . . Eddie Suth-

erland, director of “International

House” and the coming musical

“Too Much Harmony” with Jack

Oakie, Skeets Gallagher, Harry

Green and Judith Allen, has, in ad-

dition, been awarded the direction of

a further comedy titled “Funny
Page” ... Just For Your Informa-

tion . . .

PARAMODiiiT WEEK
September 3rd to 9th.

Your Guide To
Watch For The Opening Dates

^

8IISOAPOBE.

B i fpuaijj Thi tmi 9m )a T*n.

One of Paul Verdayne’s attractive

Paramount Week advertisements in

which are set out release dates of

Paramount Pictures in the major Far

Eastern towns.

Personalities

F
rank DEANE. Head office

Purchasing Manager, has

something to be really proud

of this week. Frank’s name
appears at the top of the list

in the State gardening compe-

tition, Eastern Division.

Miss Murray of Head Of-

fice Accounts Dept, it at present on

vacation whicl\ she is spending at

Tumut . . . Mrs. Kelly, attached

to the Publicity Dept, in Head Of-

fice, is also on vacation.

M ax LOVETT, Sydney Ad.
Sales Manager, obtained

the undermentioned additional
business from five sales letters

forwarded to country centres:
5,000 couriers, 250 “Sign of
the Cross” puzzles, 1 set 1 1 x
14 photos, 2 s/c. stereos, 100
snipes, 2 X 24 sheets, 4
trailers, 3 x 1 sheets.

Ron Lawn, Perth Ad Sales

Manager, has certainly been making
things move in his territory in re-

cent weeks. He has found it neces-

sary, owing to increased business,

to alter his quota of couriers as fol-

lows:—three-colour couriers from
5,000 to 10,000, one-colour cour-

iers from 1,000 to 5,000, also one

additional 24-sheet on all pictures.

Some excellent orders of Ad.
Sales for “The Sign of the
Cross” are reaching Head
Office from Both Wellingtort
and Adelaide.

Two splendid Ad Sales orders

Were this week received from Baden
Abotomey, Brisbane branch, and

R. E. Henderson, Adelaide branch,

the former covering Service and
Long Run productions sold to a

country exhibitor at Tweed Heads,

and the latter four miscellaneous

productions sold to Murray Bridge.

Country of origin—Australia. Wholly set up and printed by The Market Printery lAd., 372a Pitt Strset, .Sydney.
Published by Paramount Film Service I.imited, of Reservoir Street, Svdnev.



THE JOB AHEAD.

‘HE Conference is over, and by this time all

those who made the trip to Head Office should

be out in their territories, already started on the

job ahead ... 1 00 per cent, representation for

1934.

In outlining the coming Product to you at the

recent Sales Conference, I gave you all just plain

cold facts . . . but those facts are worth a dozen

carloads of superlatives. When you have the goods

it is not necessary for you to resort to camouflage.

I charge you all to get going right now on

the job ahead. Paramount Product for 1934 will

be unquestionably the best the studios have given

to us in the history of the organisation. The
Production unit under the leadership of Mr. Cohen
is doing its job . .

.
yours is to carry on that good

work by flashing Paramount Pictures on the screens

of every possibility in the country.

Managing Director.

Vol. 7—No. 42. October 18, 1933.
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PARAMOUNT SALES CONFERENCE.

Paramount Head Office Executives and Branch Managers attending the Company’s Sales Conference held in Sydney
last week. From Left to Right: Sitting: G. Brookes. M. Foster, G. Nacard, S. H. Craig, C. Henderson. W. Hurworth.
William J. Clark. J. A. Sixsmith, J. L. Thomley, J. E. Kennebeck, C. Abotomey and H. Kelly. Standing, R.
Winch, G. Lawrence, A. W. L. Naylor, H. Stanley, C. Hale, Reg Kelly, C. Donaghey, W. Blood, R. S. White, T.
Hurney, R. Logan, Herman Flynn. L. Jones, S. O. Herbert. N. AckJand and C. E. Gatward.

SMASH CAMPAIGN FOR MAE WEST.

HOT PUBLICITY PUTS STAR ON SYDNEY’S

FRONT PACES.

Due to cleverly conceived publicity, John E. Kennebeck and

his boys in Head Office, have put Mae West on the front

pages of the Sydney daily press. Tagging the name of Mae
West to the influence of curves creeping back into feminine

favour has given the star and the coming picture, “She Done
Him Wrong”, space in the news columns which can’t be bought.

This free publicity avalanche commenced with a published state-

ment from Mr. Clark, and since then the newspapers have been
clamouring for follow-up stories.

Stanley Wright of the Syd-

ney Regent Theatre is tieing-

up the breaks with a smash ad-

vertising campaign, whilst Bob
White has brought most of the

big stores into line with win-

dow displays featuring the Mae

West fashions. The entire

campaign is just reaching its

peak for the opening of the

picture on Saturday next. It

can be safely said that the

campaign is one of the best the

trade has seen in some time.

A CHALLENGE TO THE,

WORLD!

IN this issue of “Punch” will

be found a photograph taken on

the roof of Head Office of those

who attended the recent Sales

Conference. There are 28 Para-

mounteers in that picture, and

that hunch, together with Dis-

trict Manager Fred Cawler, who

j

is missing, have a total of 330
years of Paramount service to

their credit. This makes an

average of over I 1 years per

man. We think that this con-

stitutes a record, and as “Punch”
is forwarded to all Paramount

offices throughout the world, we
ask you to produce a conference

or convention group with a grea-

ter Paramount long service

average. Any takers?

THERE’S PLENTY OF PUNCH IN THE BLUE RIBBON BUNCH



PARAMOUNT PUNCH.

NEW PRODUCT
IS CLICKING.

Yoimg
Paramounteers.

LOTTERY LUCK.

THREE HAPPY
PARAMOUNTEERS.

OFF TO GOOD START IN

U.S.A.

I
N all centres in the U.S.A.

the first quarter’s release

schedule of the new season’s

product is making a general

clean-up. Albert Deane writes

from New York, that all over

the States glowing reports are

coming in of the exceptional

business being rolled up by
Marlene Dietrich’s “Song of

Songs”, and Cecil B. DeMille’s

“This Day and Age”.

From Los Angeles, where
“This Day and Age” was pre-

released at the Paramount The-
atre, came the news of a stir-

ring opening. Sell-out busi-

ness was the order of the day,

and over 500 tickets were sold

before the doors opened at 10

a.m. The Los Angeles “Re-
cord” wrote, “The opening of

‘This Day and Age’ is among
the most sensational in the

Paramount Theatre’s history.”

Reports received later in the

week show that the picture is

running neck and neck with

“Song of Songs”, a pre-

vious record holder in that

theatre.

“Big Executive” is another
making a general clean-up
right throughout the country.

Editor's Note: Herewith we intro-

duce a new “Punch” feature. A
youngster's photograph is always

“news”. Let us have any snaps that

you may have of the family, surely

there are enough “family men” in

the organisation to keep this feature

alive.

The Henderson trio. Three charm-

ing daughters of Mr. and Mrs. C. E.

Henderson. From left to right: Patricia

May, Arlinc Joyce, and Claudine

Elizabeth.

L
ast week three girls from

Head Office speculated in

a State Lottery Ticket. On
Monday last they were told

that the ticket had won second

prize valued at £1000. Even

as this is being written it all

sounds too good to be true.

Misses May Norris, Alice

Brown, and Margaret MacLean
all of Head Office Accounts
are the lucky young ladies.

You and you and YOU, I know,
will join me in wishing them
“jolly good luck”.

As editor of “Punch”, we
first thought of the idea of

having the girls write a half

column on “What it feels like

to strike second prize in the

Lottery”, but owing to the ex-

citement of the win, it was an
impossibility. Then we thought
of “ghost writing” it, but have
you ever tried to write “What
it feels like to win second prize

in the Lottery” when you have
been trying assiduously for

years to win just a fiver . . .

just a fiver? No dear readers,

our imagination, great as it is,

will not stretch that far. As
he who has missed a prize in

every lottery to date, to you
Misses Norris, Brown, and
MacLean, I bow in acknow-
ledgment of superiority . . .

“Rambler”.

INDUSTRY AND PUBLIC GET THE NEWS NOVEMBER 1.

THOSE who attended the Head Office Sales Conference have already heard the good news of

Paramount's 1934 Product. However, exhibitors and the motion picture-going public in general will not

hear the glad tidings until November 1, when Mr. Clark will make the official announcement. This will

take the form of a special four-page insert in the trade press, whdst special stories will be sent out on

the wire to all Australian and New Z.ealand metropolitan dailies.

IF ITS A PARAMOUNT PICTURE— IT’S THE BEST SHOW IN TOWN!
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Our Bach Bage 6f Front Page IMeu/s

ETHEL MERMAN, Broad-

way musical comedy aciress and

“blues" singer, who has made eight

shorts for Paramount over the past

year, stepped right into the Holly-

wood limelight with a contract call-

ing for her to play the leading role

in the com. ng musical "Cruise To

Nowhere" opposite Ding Crosby

. . . Others in the cast are IV. C.

Eields, Burns and Allen and Lyda

Roberti. . . Helen Twelvetrees,

who most recently appeared in "Dis-

graced" with Bruce Cabot has been

assigned the leading feminine role

in "The Trumpet Blows", opposite

George Raft. . . The bull-fighting

arena of Mexico Will be the locale

of this story. . . David Manners,

popular young leading man, who

has established a strong following

since his recent appearances, has

heen added to the cast of Para-

mount's "The Torch Singer’...

Claudette Colbert and Ricardo

Cortez share the leading honors. . .

A recent assignment for Carole

Lombard is that of the leading role

in "She Made Her Bed " opposite

Roland Young and Charlie Rug-

gles. . .
Lawrence Cray, whom

you will remember in many silent

features, has been signed by Charles

R. Rogers to fulfil an important role

in "Golden Harvest" . . . Chester

Morris, Richard Arlen and Gene-

vieve Tobin have also been cast for

this production . . . Just. . . for

your information . . .

\ glimpse of Paramount’s ‘‘Big Exe-
cutive” with Ricardo Cortez playing

the title role. 7 he charming new-
com.er is Elizabeth Young.

CONFERENCE S I D E -

LIGHTS. Claude Henderson,

Bert Kelly, and Stan Craig getting a

bargain in suits.,. . George Nacard
and his infectious enthusiastic spirit

. . . Morrie Foster being welcomed

back to the fold. . . Everybody
Wanting a different train berth.

[|

THINK IT OVER.

MOTHER attractive lobby
* * stand has been added to

Paramount’s already imposing
line-up. This latest stand,

finished in green and gold

bronze, accommodates a set of

eight 8x10 stills and 1 x 1

sheet. This is the first stand

yet offered exhibitors for this

size photo. The sales possibili-

ties should therefore be excel-

lent. Circulars listing our com-
plete range of frames and sell-

ing prices are at present on the

press, and quantities will reach

Ad. Sales Managers in an early

shipment.

Henry Quincey has turned in five

of the best and most comprehensive

Ad. Sales orders on "The Sign of

the Cross" yet to reach Head
Office. These orders cover the re-

quirements of five Birch, Carroll

and Coyle theatres. Not a single

item was overlooked by Henry when

taking these orders.

The sales of “Cod Save the

King” titles reported in

“Punch” recently, evidently

spurred the other boys into

action, as sales reported this

week were three from W.
Bignell, of Adelaide, and two
from Henry Quincey of Bris-

bane.

Oounlr/ of origin—Australia. Wholly set up and printed by The Market Printery lAd., 372a Pitt Strgel, Sydney.

Published by I’ar.amount Film Servire I-imited, of Reservoir Straet, Sydney.
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Reg Kelly—Editor.
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THE BOOKERS’ DRIVE.

M r. HURWORTH has told you all about the

Bookers' Drive for December, and I am sure

that when you heard the news of this special cam-
paign for wider distribution and a final clean-up

for 1933 you agreed that the thought behind the

drive was a good one ... a tribute to the boys who
have been the silent factors in the success of most
other efforts for increased business.

A good booker is an acquisition to a Branch.

He knows where extra business can be obtained

—

he knows the unsold possibilities—where pictures

can be repeated—and by continually feeding this

information to the selling staff he becomes really

the planner of selling campaigns. And so this spe-

cial effort for December has been earmarked espe-

cially for the boys of the long-book.

I am going to watch this contest with in-

terest, but I want you Branch Managers and Sales-

men to realise that your booker won’t have a chance

unless you give him 100 per cent, co-operation.

u' Managinnaging Director.



PARAMOUNT PUNCH.

“Fm No Angel” Smashing U.S.A. Records.

A delightful scene from Paramount’s “Golden Harvest.’’ That’s Genevieve
Tobin with the big stick, whilst Chester Morris is taken up with that sweet

sm ile.

EARLWOOD, (N.S.W.) WlAS!
PARAMOUNT WEEK SHIELD RESULT.

The Mayfair Theatre, Earlwood, N.S.W., which is managed
by a comparative newcomer in the picture business, Mr.

W. Dalton Webb, is the winner of the Paramount Week Exploi-

tation Shield for 1933. The coveted trophy is now in the pos-

session of the Gaiety Theatre, Wairoa, N.Z., which theatre won
it in 1932, but it will shortly be transported across the water to

grace a prominent spot in the Mayfair.

A CABLE FROM
MR. HICKS.

READ IT AND LEAP!

OINCIDINC with the

smash opening of Mae
West’s first Paramount star-

ring picture, “She Done Him
Wrong” at the Regent Theatre
on Saturday last, came a spe-

cial cable from Mr. John W.
Hicks, jr., to Mr. Clark, telling

the story of the sensation being

caused by the star’s second
picture “I’m No Angel” right

throughout the U S A. The
cable reads;

—

“NEVER IN HISTORY
HAS FILM BUSINESS
SEEN SUCH A SENSA-
TION AS MAE WEST
stop CURRENT FILM I’M
NO ANCEL SHATTER-
ING ALL TIME RE-
CORDS BY ALMOST
DOUBLE CROSSES stop
IN MANY CENTRES
SEVERAL OVERFLOW
THEATRES REQUIRED
TO HANDLE CROWDS
stop PARAMOUNT NEW
YORK RAN UNTIL FIVE
OCLOCK SUNDAY
MORNING AND THE-
ATRE OPENING DOORS
NINE OCLOCK EVERY
MORNING NEXT TWO
WEEKS REGARDS
HICKS”

it Wont Be Long Now!
Paramount’s

1934

Announcement.

Watch For It!

The Contest was a particu-

larly close one in all its phases,

the winner just nosing out the

City Theatre, Bathurst,

N.S.W., by a bare two points

—out of a possible score of

100 points, these theatres

were awarded 85 and 83, res-

pectively. With 80 and 78
points respectively, the Regent
Theatre, Masterton, N.Z., and
the Regent Theatre, Brisbane,

were the next best to the

leaders.

Mr. Dalton Webb’s crown-

ing piece of Paramount Week
exploitation was the arranging
of a gala premiere night for

“Madame Butterfly” and Para-

mount Week, at which every

leading citizen of the district

attended in evening dress, and
two prominent State ministers

spoke. This was a most extra-

ordinary and difficult stunt to

pull in a suburban house, and
was undoubtedly the principal

factor which caused Mr. Dal-

ton Webb’s campaign to stand

out above his competitors.

THERE’S PLENTY OF PUNCH IN THE BLUE RIBBON BUNCH.
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GENERAL SALES MANAGER HURWORTH ANNOUNCES
SPECIAL “ BOOKERS’ DRIVE ” FOR DECEMBER.

PLAN FOR GREAT DISTRIBUTION.

“^PHE BOOKERS’ DRIVE”, the first that has been promoted in honor of those hard

working boys of the long book, is announced by General Sales Manager W.
Hurworth, as a special campaign for wider distribution in December.

“Bookers have always played a big part in all previous Drives,” states Mr. Hurworth, “In

fact, they have been, in many cases, the unsung heroes, and I think it is about time that we
gave them a contest to themselves. Naturally the business, or the bulk of it, will come through

Manager and other members of

the actual selling unit. Honor
and credit to his record will go
to the Booker who handles the

largest percentage of Features

and Shorts during the month
of December as against the

booking recorded on the “D”
Statements for the Month of

September.

“Here is the golden oppor-

tunity,” states Mr. Hurworth,
“for every Booker to show his

worth. The performance of

every man in this Drive for

greater distribution will be

watched closely by Mr. Clark

and myself, and will be re-

corded to the rpan's credit

when promotions are in order.”

On the mark everybody for

the Bookers’ December Drive

for Distribution!

the hands of the Branch Mana-
gers and Salesmen, but the

Booker will play the important

part of compiling the necessary

information for the Sales

Force, in other words, making
the ammunition for the Sales-

men to fire.”

News of the Bookers’ Cam-
paign for December has already

gone forward to all Branch
Managers and Bookers by let-

ter from Mr. Hurworth, and
by this time every Booker

should be on the job looking

out for those unsold possibili-

ties and the spots where book-

ings can be placed . . . towns
where it would be the best ad-

vantage to place Specials or

repeat bookings. The Booker

should hand this information

immediately to the Branch MR. HURWORTH.

FIRST CONTRACTS
FOR 1934.

D istrict Managers Fred

Cawler and Claude Hen-
derson share the honours of

being the first two members
of the Sales Force to sign con-
tracts for our 1934 Product.
Both contracts have been ac-

cepted by Head Office, and
cover 52 weeks’ service.

MAE WOWS ’EM !

DESPITE one of the hottest days of the year and tough

opposition, Mae IVest’s “She Done Him Wrong" enjoyed a smash

opening at the Regent Theatre, Sydney, on Saturday last. Due to

a tremendous advance campaign, Mae West is Sydney’s topic of

conversation right nou), and those who have seen the picture are

shouting their praises of this magnetic new Paramount personality.

IF IT’S A PARAMOUNT PICTURE—IT’S THE BEST SHOW IN TOWN!
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Our Bach Page bf Front Page IMeirs

BEFORE boarding ihe train for

New York, Maurice Chevalier an-

nounced his intention of making for

Paramount, a picturisation of his

colorful career, beginning with

poverty, through the war, and

thence to stardom in EloUywood . . .

“The Way To Love”, Chevalier’s

latest picture has been completed,

with Ann Dvorak playing the lead-

ing feminine role. . . Alarlene Die-

trich, at present en route to Ame-
r'ca from Germany will come

directly to Hollywood, so cables

state, where she will star in “Her
Regiment of Lovers” ... To date

no other assignments to the cast have

been made. . . “Republicans and

Sinners” a forthcoming comedy of

auto camps and tourist travel ha '

undergone a title change, and will

go into production under the title of

“Six of a Kind” ... W C. Fields,

Alison Skipworth, Charlie Ruggles,

Mary Boland, George Burns and

Grade Allen are announced for the

cast. . . Charles R. Rogers, pro-

ducer, and Rex Beach, novelist,

have signed contracts, whereby

Beach will take Rogers' idea for a

story and develop it into a novel

and screen play. . . The picture will

be called “Green Gold”, and will

be one of Rogers’ specials for Para-

mount . .
. Just For Your In-

formation. . .

It Wont Be Long Now!
Paramount’s

1934

Announcement.

Watch For It!

Personalities

C UPID has been busy in

•Head Office, May Norris

of the Accounts Dept., who
recently shared in the big lot-

tery win, is sporting diamonds
on right finger, whilst Melba
Beckinsale of the Film Repair

Dept., is preparing for the walk
down the aisle, which is to

take place in three weeks, ’tis

announced.

A/ax Lovett, N.S.W. Ad. Sales

Manager has returned from', his an-

nual vacation.

Mr. James L. Thornley was
a recent visitor to Head Office,

where he conferred with Mr.
Clark on the contracting for

the big Ernest Rolls stage show
for the Capitol Theatre.

YOUNG
PARAMOUNTEERS.

In the last issue of “Punch” we
announced a new feature in

“Young Paramounteers”. However,
it has lapsed because the many fam-
ily men in the organisation are ap-

parently too shy or neglectful to

send us a “snap” of their young-
sters. What about it? Let’s have
some pictures for next issue.

Please.

I
THINK IT OVER.

"THE smash campaign
• launched in Perth and

Sydney by our Publicity and
Advertising Departments to

put over Mae West has in-
j

fluenced other showmen to
j

such an extent that they are
adopting similar campaigns

I

and, incidentally, are using
'

plenty of our special stereos,

teaser, one-sheet snipes and
24- sheets. Samples of the 1 -

j

sheet snipes and pulls of the

stereos have already been for-

warded to all Ad. Sales Mana- S

gers, and it is up to them to !

make the most of them. The !

first order of special material
|

was taken by Tom Richards,
'

assistant to Max Lovett in i

Sydney, who sold an exhibitor,
j

per medium of an excellent

sales letter, 1 2 x 24 sheets and i

200 X 1 sheet snipes, in addi-
j

tion to his usual Ad. Sales re-

quirements. A copy of the

sales letter used by Tom has

been forwarded to all Ad Sales’

Managers.

Although Max Lovett has been

Working at top pressure to turn the

tables on Albert Nicholas on “The

Sign of the Cross” courier sales

contest, Albert is just as keen to

retain his advantage, and figures at

October 19//?, listed below, still

give Albert a comfortable lead :

—

Melbourne 139,150 couriers

Sydney 129,250 couriers

r'oiintry of origin—Australia. Wholly set up and ]>rinted by The Market Printery Ltd., 372a Pitt Strget, Sydney.
Published by Paramount Film Service Limited, of Reservoir Street, Sydney.
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THE BOOKERS’ CHANCE.

Managing Director.

I

HAVE read with pride and enthusiasm the many
letters received by Mr. Hurworth from mem-

bers of the Sales Force in response to his call for

a concerted effort for a general clean-up in

December.

From your past records I know that the

pledges you have made are not idle gestures, but

personal bonds that you will leave no stone un-

turned in order to get that extra revenue, which is

at present so necessary to your Organisation.

Here is an opportunity for Bookers to get sales

experience, and also to display their ability tor sales

organisation. It is going to be a real test of Man-
power. Mr. Hurworth will handle the Drive, keep-
ing a close check-up of the showing of every man.

I, personally, am not going to take any active

part in this campaign, but I will be most interested

in watching the results obtained, and also the in-

dividual ettorts of not only the Bookers, but all

Brancn Managers and Salesmen, too.

Published every Wed-
nesday by Paramount
B'ilm Service Ltd.,

Head (.)ffice, Sydney,
Australia, in the

interests of the Para-
mount organisation in

Australia. New Zea-

land and the Far East.

Reg Kelly—Editor.
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Co-operation.Entire Sales Force Pledge

SUCCESS OF “BOOKERS’ DRIVE” IS

ASSURED.

“WIDER DISTRIBUTION IN DECEMBER”.

I

N response to his announcement of a special drive for Decem-
ber, to be named the “Bookers’ Drive’’, Mr. Hurworth has

received a flood of letters from members of the Sales Force,

pledging their 100 per cent, co-operation to the campaign.

Everybody agrees that the Drive affords the opportunity to

finish up the year with a great burst for extra revenue, and
further, to clear off all unplayed and unbooked pictures on
existing contracts so as to start the New Year with a clean slate.

Read what some of the boys

have to say;

—

"You may rest assured of my
whole-hearted co-operation in

pushing the Drive on to a very

successful conclusion.”

Fred Gawler (N.S.W.)

"You may depend that the

Melbourne Branch, as usual, will

not be far behind when the final

figures are disclosed.”

F. J. Fleydon (Vic.)

“/ will co-operate in every

way possible with my Booker to

make the forthcoming ‘Bookers'

Drive' an unparalleled success.”

C. Abotomey (S.A.)

“/ am sure that we can at least

equal September figures, and 1

think that it is just a cinch for

us to make a double of this and

the 'Paramount Week Drive'

George Hayes (Tas.)

"I am determined to win this

Drive for New Z.ealand, and

with that in mind you may rely

upon me to obtain the greatest

distribution possible for Decem-

ber.”

W. C. Hanson (N.Z.)

“/ think your idea of a

'Bookers' Drive' is an excellent

one and we are going to justify

that opinion by results.”

S. H. Craig (N.Z.)

"1 have been assured of the

support of every member of the

Branch . . . and with that help,

I feel sure that Brisbane will

fill first place.”

Jack Edwards (Q.)

Editor’s Note; Owing to the pres-

sure of space we are unable to publish

all the letters received. However,
watch out for them next week.)

General Sales Mnnager William Hurworth lines up the field for the start of the ‘ Bookers’ Drive”. . .a contest of

Paramount importance. You will notice that there are a couple of ‘dark horses” in the field.

THERE’S PLENTY OF PUNCH IN THE BLUE RIBBON BUNCH, j
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Two Big Hits For Early Release.

HERE are two of the most

outstanding pictures We have had

in a long time. "Jennie Cer-

hardt” is a tremendous dramatic

smash, whilst "Midnight Club ,

a tale of sophisticated crookdom,

is a real knock-out. Both are

listed for early release.

“JENNIE CERHARDT” IS GREAT
DRAMATIC SMASH.

HEAD OFFICE BUNCH RAVES.

UEAD OFFICE executives are raving about “Jennie Cerhardt”
which they claim as one of the greatest dramatic sensa-

tions produced for a long time.

Not only are they enthusiastic about it, but Theodore
Dreiser, the author, likes it too, which is saying a great deal.
Everybody will remember the objections raised by Dreiser over
his “American Tragedy” . . . objections which were carried
into the higher courts.

In regard to Jennie Cerhardt’ however, the author has
made an official statement to the effect that the picture is

everything that he desires.

“Jennie Cerhardt” is essen-
tially a women’s picture. It has
clicked in a big way in all

centres in the U.S.A., and we
are convinced that it will regis-

ter here in the same big way.

For months now the the-
atre-going public has been fed
a heavy fare of musicals and
light comedies, and it looks
like the time is ripe for a real

honest-to-goodness drama . . .

at any rate, we are betting that
way.

PARA’S. 1934 ANNOUNCEMENT.
PARAMOUNT'S 1934 Product Announcement, compiled

in new color tones and real showmanship style is on the press, and

will be mailed shortly direct to all Exhibitors throughout Australia

and New Z.ealand. Credit for the work goes to John E. Kennebeck,

Hermann E. Flynn, and Artist George Lawrence. Note these

important dates :

—

Nov. 1—'Preliminary Announcement in trade press.

Nov. 8—Four-page Summary Announcement in trade press.

Nov. 15—Two page Supplementary Announcement in trade press and
Paramount’s Special 1934 Product Announcement mailed to

Exhibitors.

Nov. 22—Two page Supplementary Product advertisement in trade press.

IF IT’S A PARAMOUNT PICTURE—IT’S THE BEST SHOW IN TOWN!



PARAMOUNT PUNCH.

Our Bach Page bf Front Page IMeirs

"TAKE A CHANCE", pro-

duced by Lawrence Swhab, Wil-

liam Rowland and Monte Brice has

been completed at the Astoria {New

York) studios, and has Jimmie

Dunn, June Knight, Charles

"Buddy” Rogers, Lilian Roth,

Cliff Edwards, Lilian Bond and

Dorothy Lee most prominently cast

. . . Miriam Hopkins now making

“Design for Living” has been

awarded a new long termer. . . also

sporting a new lengthy contract is

Frances Fuller, who has just com-

pleted an important role in “One

Sunday Afternoon” , opposite Cary

Cooper. . . Her initial appearance

under the terms of the new contract

will be with Miriam Hopkins, Fred-

ric March and George Raft in

“Chrysalis” . . . Lyda Roberti,

whose platinum blonde personality

brightened a number of last season s

hits, has completed her role in

Claudette Colbert’s “Three-Cor-

nered Moon” and so, with Miss

Colbert, moves to the set of “Torch

Singer”, where they will join

Ricardo Cortez, David Man-
ners, John Halliday and Baby

LeRoy, who head the list of sup-

porters. . . Achmed Abdullah has

been added to the writing staff at

the Paramount studios to work on

the screen play of “Lives of a Ben-

gal Lancer” . . . Cary Cooper,

Richard Arlen, Cary Grant and Sir

Guy Standing have been assigned

to the cast, whUst Stephen Roberts

is announced as director.
. Just

For Your Information . . .

EXHIBITORS
CASHING-IN ON
MAE WEST.

PUBLICITY BOOM.

COUNTRY and suburban
exhibitors are stampeding

the Sydney office for early

dates on Mae West’s “She
Done Him Wrong”. The idea

is apparently to cash in on the
Mae West publicity whilst it is

still hot in the daily press.

Harry Fenton at the Civic
Theatre, Newcastle, who
screened the picture simultan-
eously to the Sydney Regent,
worked a similar campaign as

the one put over here, and en-
joyed the same gratifying re-

sults.

Several prints of the picture
are being worked to capacity
in satisfying the demands of

country showmen who want
the picture early.

“She Done Him Wrong” has
been booked for a city second
run at both the Empire and
Rialto Theatres on Novem-
ber 1 1

.

NOW is the time to get after

increased poster sales.

Impress upon exhibitors the
fact that you must sell the
public where you find them—out of doors. We are well
aware that during the summer
months, much less time is

spent indoors, and conse-
quently less time is spent in

reading newspapers. Now is

the time that we should expect
the maximum orders of posters
from all showmen, who wish
to not only retain their patrons,

but to bring back those who
have spent most of their time
indoors during the winter
months.

The first pulls of our latest one-

colour courier on “She Done Him
Wrong” are to hand, and Hermann
Flynn must be congratulated on the

excellent design, copy and colour

scheme. It is unquestionably our

best one-colour courier to date, and

when one takes into consideration

the high quality of all previous one-

colour couriers, this statement cer-

tainly means something. Samples are

already on their way to the Sales

Force, and we will certainly achieve

phenomenal sales of this one.

Excellent sales of “The Sign

of the Cross” couriers are still

a feature of all Ad. Sales

orders. The total number of

sales has now reached 573,000,
which passes the record of

565,000 on “The Vanishing

Race” and brings “The Sign of

the Cross” to sixth position in

the record courier sales.

Country of origin—Australia. Wholly set up and printed by The Market Printery Ltd., 372a Pitt Street, Sydney.
Published by l*aramount Film Service Limited, of Reservoir Street, Sydney.
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OUR 1934 PRODUCT

The boys who recently attended Head Office

for the Sales Conference have heard the story

of Paramount’s ambitious production plans for next

year, but to-day the news was announced officially

to the trade by special advertisements and the gen-

eral public by news stories in the daily press.

The general public, I know, will greet the news
enthusiastically because our line-up of good pictures

for next year means added entertainment enjoyment
for the masses. The Exhibitor, who will survey the

pictures announced with a more critical eye, should

be equally enthusiastic, because our production

schedule for 1934 calls for common-sense show-
manship pictures Pictures that have well-

known stories .... box-office titles . . ..enacted by
popular favorites and directed by men whose
names mean just as much at the box-office as those

of most of the better-known players.

I tell you this with all sincerity our produc-
tion schedule for next year is the greatest line-up

in Paramount’s history. Sane showmanship is be-

hind it, and it can’t fail. You can look to 1934 as

Paramount's year.
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PARAMOUNT PUNCH

Mr. Clark Announces Paramount^s
1934 Production Programme

NEWS FLASHED TO TRADE AND PUBLIC TO-DAY.

PARAMOUNT’S production programme for ! 934 calls for the production of sixty-

five feature length pictures, the largest schedule ever attempted by the Company, ac-

cording to Mr. Clark, in making formal announcement to-day to the trade and public

of our product for next year.

The ambitious programme is an indication of the confidence of Paramount in the general

revival of business conditions. In addition to the sixty-five features Paramount is producing
one hundred and seventy-seven short subjects, comprising cartoons, pictorials, comedies and
the Paramount Sound News.

Heading the list of Paramount’s new pictures in the 1934 schedule are features starring

Maurice Chevalier, Marlene Dietrich, The Four Marx Brothers, Bing Crosby, Gary Cooper, Clau-
dette Colbert, Fredric March, Herbert Marshall, Miriam Hopkins, Charles Laughton and Para-

mount’s two new faces, Mae West and Dorothea Wieck.
The “Big Five’’ Directors of the motion picture industry—Cecil B. DeMille, Ernst Lubitsch,

Josef Von Sternberg, Norman Taurog, Rouben Mamoulian — head Paramount’s large force of

directorial genius in the making of that Company’s New Season Product.

Practically every Paramount picture will have a musical background, and Paramount will

produce at least ten pictures in either musical comedies or musical operettas, according to Mr.
Clark.

Some of the outstanding "Alice in Wonderland"

,

Lewis Car-
roll's story with Gary Cooper, Bingpictures listed in Paramount’s

1934 Announcement are:

"Song of Songs", a Rouben Ma-
moulian production starring Marlene
Dietrich, adapted from a story by
Hermann Sudermann, and play by Ed-
ward Sheldon. Brian Aherne makes his

film debut in this, with Lionel Atwill

and Alison Skipworth also featured.

"Her Regiment of Lovers" will be the

first of two more pictures starring

Marlene Dietrich. Both will be pro-

duced and directed by Josef Von
Sternberg.

"I'm No Angel", starring Para-

mount's "new kind of woman”, MAE
WEST, with .Cary Grant, Gregory

Ratoff, Kent Taylor and Roscoe Karns.

Directed by Wesley Ruggles.

"It Ain't No Sin", Mae West's

second picture.

"The Way To Love", starring

Maurice Chevalier, with Ann Dvorak,
Edward Everett Horton. Directed by
Norman Taurog. Leo Robin and Ralph
Rainger, composers of “Please” and
"Here Lies Love”, wrote the songs.

The Four Marx Brothers in "Duck
Soup": Leo McCarey director.

Dance routines by Seymour Felix.

Miusic and lyrics by Bert Kalmar and
Harry Ruby,

Crosby, Charles Laughton. Leon Errol,

Charlie Ruggles, Jack Oakie, W. C.

Fields, Fold Sterling, Mary Boland,

Louise Fazenda and beautiful Char-
lotte Henry as "Alice ", Directed by

Norman McLeod, with music and
songs.

"The Search for Beauty" with all-

Star cast and 15 girls and 15 men se-

lected from international beauty con-
tests, including Gwen Munro and Brian

Norman of Australia and Joyce Niel-

sen and Colin Tapley of New Zealand.

"Funny Page", a comedy with music
featuring Charlie Ruggles, W. C.
Fields, Leon Errol, Jack Oakie, Jack
La Rue, Grace Bradley, Verna Hillie.

directed by Leo McCarey.

"This Day and Age", directed by
Cecil B. DeMi'lle, with Charles Bick-
ford. Richard 'Cromwell, Judith Allen,

Eddie Nugent, Ben Alexander, Harry
Green, George Barbier, Bradley Page,

ind a group' of sons of famous screen

stars.

"Four Frightened People", another
DeMille production based on a best

seller by E. Arnot-Robertson, with
Claudette Colbert. Herbert Marshall.
Mary Boland, Leo Carrillo and William
Garga.n.

The third DeMille production, now

in preparation, will be a spectacular

drama of the charmer of the Nile,

"Cleopatra", and will feature a cast of

exceptional players headed by Clau-
dette Colbert.

Noel Coward's "Design For Liv-
ing", an Ernst Lubitsch production,
with Fredric March, Miriam Hopkins,
Gary Cooper and Edward Everett Hor-
ton.

"White Woman" will feature

Charles Laughton, Charles Bickford,
Carole Lombard and Percy Kilbride.

Directed by Stuart Walker.
"Three Cornered Moon" with Clau-

dette Colbert, Richard Aden, Mary Bo-
land, Lyda Robert!.

"Tillie and Gus", co-starring the

new comedy team of W, C. Fields, and
Alison Skipworth, with Baby LeRoy.
Directed by Francis Martin.

"Torch Singer" with Claudette

Colbert, Ricardo Cortez, Lyda Robert!
and David Manners. Adapted from
Grace Perkins’ Liberty Magazine
story, "Mike”, features several new
songs.

"Cradle Song" from the play by
Gregorio Martinez-Sierra, marks the

debut of Dorothea Wieck, with Louise
Dresser, Kent Taylor and Evelyn Ven-
able.

"Too Mu'ch Harmontj”, musical

comedy with Bing Crosby, Jack Oakie,

(Continued to Page 4.)

THERE’S PLENTY OF PUNCH tN THE BLUE RIBBON BUNCH.
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“THEY’RE OFF”

DRIVE FOR EXTRA
DECEMBER BUSINESS.

The field has been despatch-

ed to a good start for the

“Bookers’ Drive”, and already

evidence is coming into Head

office of extra business having

been contracted for December.

The entire Sales Force is

behind the Drive to the limit,

and present indications are that

it will be one of the most suc-

cessful campaigns on record.

John E. Kennebeck has brought

all the Ad. Sales Managers into

line on this general offensive

for a clean-up. The boys are

taking advantage of the extra

dates secured by the bookers

in planting extra Ad. Sales.

Len Jones, in Head Office,

states that the Ad. Sales busi-

ness for December looks like

being the best for the year.

Herewith are some more en-

thusiastic replies to Mr. Hur-

worth’s letter on the Drive:

—

“The Booking Department of

this Branch will get behind the

scheme and exploit it to the utmost

limits.—Chas. Hale {Sydney

Booker )

.

“I am going to do my utmost to

make this Drive the most successful

one ever conducted by this Branch.”

R. E. Henderson (Booker, Ade-

laide) .

“Our Booker, Mr. Heydon, has

been guaranteed the co-operation of

everybody in this Branch, and it

will be no fault of ours if he does

not secure more bookings than any

other Booker.”—Bert Kelly

(Manager, Melbourne)

.

“From plans outlined we should

secure at least 25 per cent, addi-

tional bookings for December over

and above the month of Septem-

‘‘BOOKERS’ DRIVE”

PERSONALITIES.

Here’s Harry Hill, salesman and
booker, and first lieutenant to George
Nacard at the Perth Branch. Harry
is confident that he will carry off the

honors in the ‘Bookers’ Drive”.

OPENS SATURDAY.

“COLLEGE HUMOR” AT

SYDNEY RECENT.

COLLEGE HUMOR” is all

set to open at the Syd-

ney Regent on Saturday next,

having been preceded by a

smash campaign which has

covered every avenue of publi-

city. The numbers, “Learn to

Croon”, “Moonstruck”, and

“The Old Ox-road” have been

plugged steadily for weeks on

the air per medium of the spe-

cial studio electrical transcrip-

tions and leading gramophone
records, and a ready-made au-

dience is awaiting the arrival

of the picture.

“MIDNIGHT CLUB’’.

MELBOURNE CUP WEEK
ATTRACTION AT CAPITOL.

P
ARAMOUNT’S “Midnight

Club”, the Capitol’s Cup
Week attraction enjoyed a

great opening on Saturday.

The picture is being preceded

by a ninety minute stage show
presented by Ernest Rolls.

Head Office staff witnessed
the picture last night, and were
unanimous in their praises that

it is one of our best releases

this year, Clive Brook, George
Raft, Alison Skipworth and
Helen Vinson constitute a cast

of box-office value.

STUDIO DISCS.

“TOO MUCH HARMONY”
AND “TORCH SINGER”.

H ead office has just re-

ceived a shipment of spe-

cial studio electrical transcrip-

tions for “Too Much Harmony”
and “Torch Singer”. The discs

on the former picture are per-

haps the best we have received

to date, and there is no doubt
that they will receive a steady
plug on the B class radio sta-

tions. In the “Torch Singer”

record we hear the deep mel-
low voice of Claudette Colbert
singing a real hot-cha number,
“Give Me Liberty or Give Me
Love”.

Bing Crosby is featured in the

“Too Much Harmony” discs,

singing “Thanks”, “Boo, Boo,

Boo”, “Buckin’ the Wind” and
“The Day You Came Along”.
There is also some comedy dia-

logue by Jack Oakie.

Besides being a big plug for

the picture, the records pro-

vide great entertainment.
I her.—George Nacard (Manager,

. Perth).
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Our Bich Page iof Front Page l\lews

CECIL B. DeMILLE has char-

tered an ocean liner on which he

will shoot sequences of his forth-

coming “Four Frightened People"

. . .'The cast for this Paramount

special includes Claudette Colbert,

Mary Boland, Herbert Marshall,

William Cargan and Leo Carrillo

. . .Sally O'Neill, for many years

a favorite among silent picture fans,

has again stepped into prominence

with a lengthy Paramount contract.

Firstly, Miss O'Neill will appear in

"We're Sitting Pretty", with Jack

Oakie, Jack Haley and Ethel

Merman . . . Charlie Ruggles

has been assigned the lead

in “She Made Her Bed", a

comedy romance of Parisian artists

. . .Marguerite Churchill will have

the feminine lead and so replace

Carole Lombard who was origin-

ally intended for the role. . .James

Bell, Broadway actor who recently

arrived in HollyWood for a single

picture contract with Paramount,

will probably go into a featured role

in “White Woman". . .Charles

Laughton, Percy Kilbride, Carole

Lombard and Charles Bickford

have already been cast for "White

WOman" . . . Mahlon Hamilton,

one time popular leading man, will

appear in Mae West’s new picture,

“I'm No Angel" . . . Miss West is

responsible for the Writing of this

story, and Wesley Ruggles, brother

to Charlie, is the director. . .Cary

Grant aga'n plays the lead oppo-

site Mae, whilst Kent Taylor, Ed-

ward Arnold, and Gregory Ratoff

are best known of the remainder of

the cast. .
. Just for your informa-

tion . . .

(Continued from Page 2.)

Skcets Gallagher, Lilyan Tashman.
Harry Green, Ned Sparks. Directed by
Edward Sutherland.

"One S'Unday Afternoon" starring

Gary Cooper, with 'Francis Fuller, Neil

Hamilton, Fay Wray and Roscoe Karns.

Directed by Stephen Roberts, from the

play by James Hagan.

"Lives of a Bengal Lancer" with
Gary Cooper, Cary Grant, Richard
Arlen, Sir Guy Standing. From the

book by F. Yeats-Brown. Ernest

Schoedsack made the jungle scenes.

“Good Time Harry", co-starring

the comedy team of Mary Boland and
Charlie Ruggles, with George Barbier.

"There Were Four Women" written

and directed by Ernst Lubitsch, with

cast including Miriam Hopkins, Fred-
ric March, Gary Cooper, Claudette Col-
bert, Cary Grant, Dorothea Wieck and
Carole Lombard.

"All of Me" with George Raft. Car-

ole Lombard and Ricardo Cortez,.

"We’re Sitting Pretty", a musical

comedy with Jack Hafey, Jack Oakie,

Ethel Merman and Sally O’Neil. Di-
rected by Ralph Murphy. Music by
Gordon and Revel.

"Big Executive" with Ricardo
Cortez, Richard Bennett. Elizabeth

Young and Sharon Lynne. Story by
Alice Duer Miller. Directed by Erie

Kenton.

"Hell on High Waters" with Rich-
ard Arlen and Judith Allen. Directed

by Grover Jones and William Slavens

McNutt.

"Cruise to Nowhere"

,

a musical by
Walton Hall Smith with Bing Crosby,
Burns and Allen. W. C. Fields, heading
an all-star cast.

"Six of a Kind" with Charlie Rug-
gles, Mary Boland, W. C. Fields, Ali-

son Skipworth; directed by Leo Mc-
Carey.

"Golden Harvest" featuring Richard
Arlen, Chester Morris and Gene-
vieve Tobi-n.

"I Can't Go Home", "One Grand"',

"The Handsome Brute", with Margu-
erite Churchill, "Eight Girls in a

Boat", directed by Richard Wallace,

'Swift Arrow", "She Made Her Bed",

"No More Women", with Edmund
Lowe and Victor McLaglen, "Green
Gold" are also on Paramount's 1934
Production Schedule.

The following is an extract,

from a memo received
from Albert Nicholas, Mel-
bourne Ad. Sales Manager, re-

garding the Bookers’ Drive:

—

We have already commenced
our campaign, as per attached sales

letters. These letters haoe been for-

warded to exhibitors screening Para-

mount pictures during the months of

November and December. I might

add that We have already received

successful replies from many of the

towns concerned.”

Max Lovett, Acting Ad. Sales

Manager in Sydney, lost no
time in chasing courier sales

for “She Done Him Wrong’’.

He has already sold a total of

20,000 couriers on this pro-

duction to three theatres. Max
expects to sell at least 100,000
couriers on this picture, and
judging from the flying start

made, he seems certain to

achieve his objective

W. Bignell, Adelaide Ad. Sales

Manager, has also been reponsibls

for some excellent courier sales on

recent productions. A requisition

for a further 3,000 couriers on

“Tonight Is Ours” has been neces-

sary to fill orders already in hand.

Pountry of origin—Australia. Wholly set up and printed by The Market Printery Ltd., 3 72a Pitt Strget, Sydney.

Published by Paramount Film Service Limited, of Reservoir Street, Sydney.
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AU REVOIR’.

lies

TO all you boys and girls of Paramount in Aus-
tralia. New Zealand, and the Far East, who

have been so loyal to me during the past two years,

I bid “Au Revoir”.

To-day I sail, with Mrs. Clark, on the s.s.

"Monterey” to New York on urgent and important
business.

It will only be a short trip, and we expect to

be back with you again in January. In the mean-
time, I know that I can rely upon you all to carry
on in your usual right royal spirit.

Although I shall be many thousands of miles
away, I shall be watching with interest your efforts
in the Bookers' Drive, and also your work in selling

Paramount’s 1934 Product.

During my absence, you should not be want-
ing for good pictures. “This Day and Age”, "Mid-
night Club”, “Big Executive” and “Her Bodyguard”
are all ready for release.

I know that I can look to you all to give Mr.
Hurworth and Mr. Sixsmith your 100 per cent,

co-operation.

Once again, “Au Revoir”.

Managing Director.

rLil>lished every Wed
iiesday by Paramount
Film Service Ltd.,

Head Office, Sydney,
Australia, in the

interests of the Para-
niounl organisation in

Australia. New Zea-

land and the Far East.

Kellv—Editor.



PARAMOUNT PUNCH.

Bookers Forge Ahead For December.

PROGRESS PERCENTAGES FOR PUBLICATION IN “PUNCH”.

R ight now every member of the Sales Force should be in the midst of his individual campaign
for those extra dates for December. Bookers should have their plans for the campaign

mapped out, and the information as to possibili ties for business in the hahds of his Branch
Manager and Salesmen.

Although the campaign is listed for extra dates and revenue for December . . . now is the

time to act.

General Sales Manager William Hurworth has made arrangements for progress percentages
on the Drive to be supplied for publication in “Punch”. With the arrival in Head Office of

the “D” Statements for the first week in December, the number of bookings accounted tor will

be checked against the numbe
— —:

—

NACARD AGAIN.

SMART SELLING IN

PERTH, W.A.

B
RANGH Manager George
Nacard of Perth comes

once again into the limelight

with a crack-a-jack contract
for Paramount second releases.

The deal concerns the Olympia
Open Air Gardens, which is

situated in the heart of the

city. The contract will com-
mence on November 17.

Another excellent deal just

put over by this live-wire Para-

mounteer is the selling of all

our British productions to the

Theatre Royal, Perth. This

house has been operating for

some time as an all-British the-

atre and will now come into

line with Paramount product^
commencing with a double bill

on December 22. The two pic-

tures opening the contract will

be “Gounsel’s Opinion’’ and
“Lord of the Manor’’.

Nacard is certainly making
the dust fly out West.

of bookings recorded for the f

way we will be able to give you
boys in the field some idea as

to how you are progressing in

the contest.

SIGNS LONG CONTRACT.

The news is jusl io hand from the

Studios that Mae West has signed

a Paramount long-term contract,

calling for two pictures a year for

the next five years. Above we see

the curvacious star in a costume she

Wears and wows 'em with in “Tm
No Angel".

rst week in September. In this

SONG HITS.

FROM “THE WAY TO LOVE”.

A S usual you can be prepared

for some outstanding
song hits from Ghevalier’s next
picture, “The Way To Love”.
To date we have been advised
of three numbers, all sung by
Maurice, but there is every

possibility of others being
added. The numbers are:

—

“It’s Oh! It’s Ah!”
“I’m a Lover of Paree”
“In a One Room Flat”.

In “The Torch Singer”

Glaudette Golbert sings three

numbers that are really out-

standing. They are;—
“Give Me Liberty or Give Me Love”
“It’s a Long Dark Night”
“Don’t Cry, Baby”.

SHE DONE HIM
WRONG’’ RELEASES.

M ae west is due to infect

Melbourne and Adelaide
shortly with her sex-appealing
curvaciousness. “She Done
Him Wrong” will open at our
owr*. Gapitol Theatre, Mel-
bourne next Saturday, whilst

the Rex, Adelaide, will open its

season on December 2.

THERE’S PLENTY OF PUNCH IN THE BLUE RIBBON BUNCH.
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A SENSATION!

“TOO MUCH HARMONY”
IS MUSICAL HIT.

W ITH the original produc-

tion announcement for

“Too Much Harmony”, it was
sensed that the picture would
be in the hit class with such

a line-up of talent as Bing

Crosby, Jack Oakie, Judith

Allen, Grace Bradley, Lilyan

Tashman, Skeets Gallagher and
Harry Green. Those early pre-

dictions were right, according

to advice received from the

Home Office to the effect that

“Too Much Harmony” is

stacking up records right

throughout America.
Albert Deane in New York

writes:
—“Now we are able to

put our predictions to concrete

use because the picture has

opened so magnificently in a

number of spots that records

are toppling as they have not
toppled in the last six or seven
years.

“In its opening day at the

New York Paramount, the pic-

ture played to 17,000 people,

which is an attendance record

surpassed only in the very early

days of the theatre’s existence
back in 1926-27. Both ran up
records which have been top-

ped only once in the past 15
months.

HERE’S A CAST!

BIG NAMES CHOSEN FOR
PARAMOUNT’S “ALICE IN

WONDERLAND

After conducting a world-

wide contest to find a

typical “Alice” to play the title

role in “Alice in Wonderland”,
Paramount has selected an

enormous cast of favorites for

the many other characters in

this classic.

The cast of “Alice in Won-
derland” as of to-day’s date is

miraculous. In the words of

Alice herself ‘it grows won-
drouser and wondrouser every

day.’

And, as we said at the be-

ginning, the cast of this pic-

ture is colossal. Here it is as

of to-day’s closing;

—

Gharlotte Henry as “Alice”:
Richard Arlen as “Gheshire
Gat”: Roscoe Ates as “Fish”:
William Austin as “Gryphon”:
Harvey Glark as “Father Wil-
liam”: Cary Gooper as “White
Knight”

:
Jack Duffy as “Leg of

Mutton”: Leon Errol as “Uncle
Gilbert”: Louise Fazenda as

“White Queen”: W. G. Fields

as “Humpty Dumpty”
:

Alec.

B. Francis as “King of Hearts” :

“Skeets” Gallagher as “White
Rabbit”: Raymond Hatton as

“Mouse”: Lillian Harmer as

“Cook”: Edward Everett Hor-
ton as “Mad Hatter”, Roscoe
Karns as “Tweedledum”: Colin

Kenny as “Clock”: Lucien Lit-

tlefield as “Father William’s
Son”: Mae Marsh as “Sheep”:
Polly Moran as “Dodo Bird”:

Jack Oakie as “Tweedledee”

:

Edna May Oliver as “Red
Queen”: Patsy O’Byrne as

“Alice’s Aunt”: May Robson
as “Queen of Hearts”: Charlie

Ruggles as “March Hare”:
Ford Sterling as “White King”

;

Alison Skipworth as “The
Duchess”: Ned Sparks as

Meet Charlie Hale, head of the New
South Wales Booking Dept. It has

been suggested that “Hale and Hearty”

would be an appropriate title for this

clever caricature from the pen of

George Lawrence. George, however,

just happened to catch Charlie when
he was trying to solve a “switching”

problem. Just a little matter of three

theatres 100 miles apart who all de-

sired “She Done Him Wrong” on the

same night; and with only one print

available. Charlie reckons that he is

a cinch for the Bookers’ Drive.

HOT OFF THE PRESS!

TO-DAY Paramount's colour-

ful announcement of the 1934

Production Schedule compiled

in book form and in a real show-

manship manner was despatched

by post to every Exhibitor in

Australia and New Z.ealand.

You will agree that this effort

is one of our best and John E.

Kennebeck, Hermann Elynn and

artist George Lawrence are cer-

tainly to be congratulated.

“Caterpillar”; and Baby LeRoy
as “Deuce of Hearts”. Bing
Crosby is also announced for

the cast, but to date has not
been assigned to a part.

IF IT’S A PARAMOUNT PICTURE—IT’S THE BEST SHOW IN TOWN

!
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CHARLES FARRELL of

"Seventh Heaven" fame is a new-

comer to the Paramount lot . . . He
has been borrowed for "The Girl

Without a Room" in which Mar-
guerite Churchill, Charlie Ruggles,

and Gregory Ratoff are also fea-

tured . . .

And now here's the latest. . .

Lubitsch has patented the furniture

designs in "Design for Living". . .

This action was taken because so

many furniture manufacturers "lif-

ted" and commercialised the lounge

room equipment used in "Trouble in

Paradise" . . . This time they will

be at liberty to use the designs for

his latest picture ... on a royalty

basis. . . "Ladder of Men" has

been chosen as a vehicle for

Miriam Hopkins. . .

Ten years ago the picture world

took to its heart a youngster named
Baby Peggy . . . Now Peggy is

"all groWed up" and as Peggy
Montgomery, you will see her in

"Eight Girls in a Boat" . . . "The
Yodellers" is being prepared as a

screen play for Charlie Ruggles and

Mary Boland. . .

Jackie Cooper, who made his first

big success in "Skippy" on the

Paramount lot is back again on loan

to make "Pardners" . . . "Smile,

Damn You, Smile", current story

by Ben Hecht, has been purchased

by Paramount as a possible vehicle

for George Raft or Jack LaRue . . .

"Hell and High Water" has been

chosen as the final title of "Cap’n
Jericho", Max Miller's sto-ry of the

waterfront, featuring Richard Arlen

and Judith Allen . . .

Personalities

Three Paramountcers attached to the

Melbourne exchange who are respon-

sible for the safe transit of Paramount
pictures to the theatres of Victoria.

From left to right: William Davis,
Harry Whittington and Harry

Massina.

Meet “Bill”

Hurworth, jr.

Introducing Wil-
liam Hurworth,
Jnr., son of Gene-
ral Sales Man-
ager Hurworth,
who became a

Paramounteer on
Monday last.

Young “Bill” is

attached to the
Sydney Booking
Department.

Misses Brown, MacLean,
and Norris, who recently won
one of the major prizes in the

State Lottery “threw” a party
for their associates in the Head
Office Accounts Dept. Dinner
and theatre was the pro-
gramme. —

Hermann Flynn, Advertising,

was admitted to hospital yesterday

to undergo an appendicitis operation.

He’s doing nicely, thank you.

Bill Worsley of the H O.

House Staff is a proud daddy.
IT’S a girl.

H erewith is a report from
George Hayes, of Laun-

ceston, concerning the
Bookers’ Drive:

—

“I have instituted a special
drive in connection with the
Bookers’ Drive for December,
and guarantee at least quota
figures for each week of De-
cember.”

Albert Nicholas, Melbourne Ad.
Sales manager, reports a sale of

excellent quantities of three-sheets,

one-sheets, daybills and couriers for

"Blonde Penus" , "Movie Crazy”,

"If I Had a Million” and “Hello,

Everybody” to a local circuit. Al-
bert was also responsible for a splen-

did sale 0/ I 1 X 24 sheets on "In-

ternational House" to a suburban
theatre.

Max Lovett, Acting Ad.
Sales Manager in Sydney, has
turned in copies of an out-
standing batch of sales letters,

on which he has kept a check
for results. The amount of

extra revenue obtained in this

manner is certainly most grati-

fying and his efforts have been
well repaid.

Albert Nicholas still maintains

his advantage in the "Sign of the

Cross” courier sales contest with

Sydney. Figures at November 9ih

are as follows :

—

Melb.: 143,150 Couriers.

Sydney: 133,500 Couriers.

roiinlry of origin—Australia. Wholly set up and printed hy The Market Printery ],td., 372a Pitt Street, .Sydney.
Published by I’aramount Film Service Limited, of Reservoir Street. Sydney.
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VALE, MR. SHAUER.

A BRIEF cablegram from
Mr. Hicks gave us the

sad message that Mr. Shauer
passed away in New York
on the morning of Novem-
ber 16.

Particularly does this

organisation in Australia,

New Zealand and the Far

East feel keenly the great

E. E. Shauer. loss of our loving and dis-

tinguished friend who cherished us as his

“Blue Ribbon Bunch”.
The staffs in Head Office and all

Branches assembled in their respective

offices on November 17, and together

observed a moment of silence out of loyal

respect and love for him whose star of

leadership has set to guide us still onward
to greater things for the organisation.

Mr. Emil E. Shauer was in his sixty-

eighth year. He was a member of the Board
of Directors, Assistant-Treasurer, and
General Manager of the Foreign Depart-
ment of Paramount Pictures Inc., in which
latter position he controlled the organisa-

tion of manpower that sold and distributed

Paramount Pictures in 71 countries. In

1925 with Mrs. Shauer, he visited Austra-
lia, when this organisation had the pleasure

of meeting him.

V'ol. 7.—No. 47.
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NEW YORK
BREAKFASTS
WITH MAE!

BUT IN DETROIT IT’S

SUPPER AT 2 A.M.

N ew YORK has accepted

Mae’s invitation to “come
up ana see me sometime . . .

anytime ,
and is crowding

the Paramount Theatre at

breakfast time to see Para-

mount's “I’m No Angel’’. An
extra session is being run daily

in order to cope with the jams.

This session commences at

9 a.m., but long before that

hour the queues are forming

with near-by enterprising drug

stores supplying stools and

breakfast trays to those early

morning picture-goers.

At the State Theatre in

Detroit, “I’m No Angel is

being played continuously

every day from 9 a.m. until

2 a.m. This is the longest

stretch ever booked for a major

theatre in the U.S.A. for an ex-

tended run. In the past,

several theatres have run a

show right round the clock as

a publicity boost for an open-

ing, but never before has a the-

atre run a show for this stretch

on an extended season policy.

And so in Detroit you may have

breakfast, luncheon, dinner,

and early morning supper with

Mae . . . but they’ll kick you
out at 2 a.m. . . . the meanies.

CRAIG ON TOUR.

S
TANLEY H. CRAIG, Gen-

eral Manager for New
Zealand, is at present on an
extended tour of his territory,

making a general clean-up for

the Bookers’ Drive, and also
contracting new business for
1934.

OUR CABLE.

AS announced by J. A. Six-
|

smith at the Head Office obser- '

Vance of tribute to the memory

of Mr. Shauer, the following

cablegram of condolence was

immediately despatched to Mr.

Hkks:
1- lease convey to Mrs.

Shauer and Mel this organi-

sation’s deepest sympathy in

loss of one whom we aJl loved

and labored for stop To-day
we observed moment’s silence

together in respect of him
stop Send large wreath from
us all.

Paramount in Australia, New
Zealand, Far East.

Meet Jack Edwards, Booker at Bris-

bane, who is confident of success in

the Bookers’ Drive. Jack handles one
of the longest circuits in the world,
and when there are floods and railwa.y

Gwen Munro and Joyce Neilsen,
snapped with Buster Crabbe on their

arrival in Hollywood.

IN PRODUCTION.

“THE SEARCH FOR
BEAUTY ” WITH ANZAC

REPRESENTATIVES.

L
uigi LURASCHI, Foreign

Department Representa-

tive in Hollywood Studios,

writes Mr. Kennebeck that the

Australian and New Zealand
“The Search For Beauty’’ Con-
test winners are now very

much at home in the Studios.

A definite sequence has been
written into the story for each
contestant, and right now the

picture is well in production.

Erie Kenton, the Director, and
Lloyd Sheldon, the Producer,

are also examining every indi-

vidual closely to see what
talent there is available for fu-

ture use, and also for special

“spots” in “The Search for

Beauty”.

The Blue Ribbon Bunch rep-

resentatives have been enjoy-

ing a grand time whilst waiting
for the commencement of the

picture. They have been feted

and entertained everywhere.
strikes and other little pleasantries he
has the time of his sweet young life.

THERE’S PLENTY OF PUNCH IN THE BLUE RIBBON BUNCH.
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Just one of the screamingly funny

moments from The Four Marx Bros.’

“Duck Soup.” Margaret Dumont,
who is meeting with so much admira-

tion from Groucho has appeared in

each of the Marx Bros, pictures to

date.

CLAUDETTE SINGS.

THREE HIT IsiUMBERS IN
“TORCH SINGER”.

WHEN Claudette Colbert

sang a short chorus

in “The Smiling Lieutenant”,

fans throughout the world

were amazed at the sweet

quality of her voice. They
cried out for more, and
in “The Torch Singer” we have
the answer.

Here we have Miss Colbert

as a night club and radio

singer, a part which calls for

snap numbers, and do we get

them? Read on dear readers,

read on.

“Give Me Liberty Or Give
Me Love” is a knock-out, and
is sure to be one of the sea-

son’s biggest hits. Others sung
by Miss Colbert, with that

sweet modulated crooning
voice are, “Don’t Be a Cry-
Babv” and “It’s a Long Dark
Night”.

(Continued on foot of Col. B.'i

The Bookers’ Drive.

THAT WINNING STRIDE!

WHEN the call was made for a special effort for extra

revenue in September you were given a job to do, and
you did it in a highly creditable manner.

That achievement was a great tribute to the devotion,

loyalty, and hard-hitting selling effectiveness of our Manpower.
Again, the Blue Ribbon Bunch delivered!

Our job now is to keep the momentum we gathered over

September and October going into the remainder of the year.

We hit a winning stride in September. Let’s keep it up!
i am counting on the Bookers’ Drive for December to show

our executives in New York that our September effort was no
flash-in-the-pan.

In fulfilling this task, we will be aided by pictures of high

box-office quality. I refer particularly to “She Done Him
Wrong”, “College Humor”, “Midnight Club”, “Her Body-
guard”, “Big Executive” and “Mama Loves Papa”. With such
merchandise to sell and book, it is up to everyone of us to bend
backwards in turning in the greatest revenue in our history.

HAIL! “THIS DAY AND ACE

H.O. STAFF SEE DeMILLE EPIC.

The Little Paramount The-

atre in Head Office was
crowded to capacity last night

when members of the staff

witnessed a screening of Cecil

B. DeMille’s modern epic,

“This Day and Age”. The
audience was 100 per cent,

enthusiastic on the box-office

possibilities of the picture, and
voted it one of DeMille’s best.

Judith Allen, who makes her

first appearance in this picture,

and who is right now being
groomed for stardom, won
many admirers.

The other picture on the bill

was “Bis Executive”, in which
Richard Bennett gives a sensa-

tional “Grumpy” performance.
In this picture Ricardo Cortez
makes a welcome re-appear-

ance with Paramount.

EMANUEL COHEN, vice-

president in charge of Produc-

tion told newspapermen recently

that the Production Department

“is more than in satisfactory

shape, and he was happy to

say that it was not necessary for

the company to borrow money

from any outside source to com-

plete its 20 ,000,000 dollar pro-

duction budget for 1934.”

(Continued from Col 1.)

Playing opposite Claudette
Colbert is the very fascinating

Ricardo Cortez. Also in the

well-selected cast are David
Manners, Lyda Roberti, Baby
LeRoy, Florence Roberts, Helen
Jerome Eddy and Charlie

Crapewin.

IF IT S A PARAMOUNT PICTURE-^IT S THE BEST SHOW IN TOWN

!
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PARAMOUNT has acquired

ihe right t'^ use the title of one

of the world's finest modern musi-

cal compositions for a forthcoming

production . . . “Boleio" is the

name and Carole Lombard and

George Raft has been named as

leads. .
.

"All Of Me" was the

original title of this picture . . .

George Raft has been named as

the lead in "Rhumba" n forth-

coming story of present day Cuba

. . . Havana night life as the tour-

ist knows it will serve as a

background of the story . . . .

Having stepped into the lead of

Z.ane Grey's "The Thundering

Herd", Judith Allen now celebrates

her forth consecutive Paramount

lead. . . Miss Allen's most recent

work was in "Hell and High

Water" which was chosen as the

final title of "Captain Jeric^.o" . .

Thelma Todd has joined the cast of

the Charles R. Rogers Paramount

production, "We're Sitting Pretty"

. . . She will share leading honors

with Jack Oakie and Jack Haley

. . . Can you imagine Gary Cooper

crooning. . . Gary will demonstrate

his ability in his forthcoming "One

Sunday Afternoon" in which he

will sing no less than six numbers

. . . "Wait 'Til the Sun Shines

Nellie" and "In The Good Old

Summer Time" will give you just

an idea. . . The Broadway stage

contributes the leading lady of

"One Sunday Afternoon" in

Frances Fuller . . . Miss Fuller

achieved a tremendous following

from her stage appearance in "I

Loved You Wednesday"

.

Personalities

B
ob white, Exploitation

Manager, is right now
eating from the mantlepiece

as a result of “jackarooing” on
a sheep station during vaca-

tion.

Hermann Flynn, who last week

parted with his appendix, is getting

along fine and expects to be back at

his desk in a couple of weeks.

George Hayes of the Laun-
ceston Branch “middle-aisled”

it last Saturday, and from now
on must have a good alibi to

get out nights.

Just returned from vacations:

Artist George Lawrence, Reg.

Felton (Publicity) and Roy Lyons

(H.O. Ad. Sales).

May Norris of H.O. Ac-

counts is at present enjoying

her annual vacation with the

added benefit of a fat Lottery

cheque . . . Whoops.

NEW SALESMAN.

General Sales Manager

Hurworth announces the

appointment of Noel Gehrig,

as Salesman attached to the

Sydney Branch, effective from
Monday last. Noel is at pre-

sent on a two weeks’ trip with
Salesman Bill Blood.

R . HENDERSON, of Adelaide

Branch, was responsible

for a most outstanding and
comprehensive Ad. Sales order
on ‘The Sign of the Cross”,
taken in favour of a country
exhibitor at Bordertown, while
W. Bignell, Ad. Sales manager
of the same Branch, secured an
excellent order of 8,000
couriers on “To-night is Ours”
frotTi the Rex Theatre.

A report has been received from

Brisbane Branch concerning a

splendid sale of Ad Sales on "A
Bedtime Story" to a theatre at

Southport. The quantities are as

follows :—

1

X 24 sheet, 1 x 6

sheet, I X 3 sheet, 10x1 sheets,

40 daybills, 2,000 couriers,

photos stills, stereos, slides and a

trailer. The order was taken by

Jack Edwards, Booker in that

branch.

One of the best Ad. Sales

orders received from Mel-
bourne last week was taken by
Albert Nicholas, Ad. Sales

Manager, who sold good quan-
tities of Ad. Sales on “A Lady’s

Profession”, “Luxury Liner”

and “If I Had a Million” to a

country circuit of four the-

atres. —
Otto Doepel, of Wellington

branch, is certainly not losing any

opportunities of procuring extra

revenue. Orders this week received

from his branch list a further 1

2

titles for "God Save the King" and

5.000 additional couriers for "She

Done Him Wrong".

Country of origin—Australia. Wholly set up and printed by The Market Printery Ltd., 372fl Pitt StreeL Sydney.
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ALL SET FOR DECEMBER.?

The month of December is just two days away,

and at this time every Booker should have
lined-up every prospect and possibility for the

drive for extra play-dates and revenue.

To date I have received quite a bundle of con-
tracts for December, demonstrating that you boys
in the field are really standing behind the pro-

mises you made just a few weeks ago.

However, the showing so far is not good
enough. If we are going to beat the Paramount
Week and month of September bookings you boys
will have to pull your socks up and dig up that

extra business that will carry us over the top.

Some of our Branches have had steady in-

quiries for repeats on “A Bedtime Story”. Right
here is an opportunity for you to get those extra

dates so necessarily needed. “The Sign of the
Cross” is a picture that you can sell everywhere.
“Midnight Club”, “This Day and Age”, “College
Humour”, “Big Executive”, and “Torch Singer”
are other smash propositions that will be available

for you.

You have the merchandise—sell it and make
December the biggest month of the year.

SKfeifspa 1 1!J#rw I

Isgii

I'liblislied evt^ry Wed-
nesday by Paramoiini
L’llm Service Ltd..

Mead Office, Sydney,
Aiisliaiia, in the

interests of the Para-
mount organisation in

.\usiralia. New Zea-

land and the Far East.

Ixeg Kelly— Editor.
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STAR VALUE.

Here we see two of the company’s
foremost stars, Fredric March and
Gary Cooper in a scene from the Noel
Coward story, “Design for Living.’’

Miriam Hopkins is cast as the feminine
lead.

“TOO MUCH
HARMONY”.

WHAT “The Big Broad-

cast”, “International

House", and “College Humor”
had in the way of big money
draw, “Too Much Harmony”
has . . . and then some! At
least, that is the concensus of

opinion of the U.S.A. trade

press.

It has more story, better

songs, funnier gags, prettier

gals, and watta cast! Bing

Crosby in a role with plenty of

punch, which still enables him
to sing. Oakie and Gallagher

are a panic! So’s Lilyan Tash-
man. The Harmony in that

picture starts and ends with
the first note . . . and that’s

DOUChl.

N.Z. SEARCH FOR BEAUTY ”

WINNER AWARDED CONTRACT.

COLIN TAPLEY

STAYS WITH
PARAMOUNT.

F
ollowing Paramount’s

recent nation-wide “Search
for Beauty” Contest, in which
Miss Gwen Munro and Brian

Norman, and Miss Joyce Niel-

sen and Colin Tapley were suc-

cessful in winning the Austra-
lian and New Zealand section

respectively, the news now
comes that the New Zealand
man, Colin Tapley, has been
awarded an additional Para-

mount contract for his fine

performances in the production
of “The Search for Beauty”.

From the thirty finalists,

hailing from all parts of the

world. Paramount have chosen
six as likely talent for future

productions, and in addition,

have awarded £200 to the girl

offering the best performance
in “The Search for Beauty”,

and a like amount to the man.
These special prizes were won
by Scotland’s entrant. Miss

Cwenillian Gill, and the suc-

cessful man was Edrid Tidbury

of South Africa.

Mr. Colin Tapley has had
rather a colorful career, having

travelled extensively both in

England and America. He is a

member of the Royal Flying

Corps, and in addition, has

won numerous titles for his

athletic abilities. Mr. Tapley
was born in Dunedin, New
Zealand just twenty-four years

ago, and is the son of an ex-

mayor of that city.

Colin Tapley.

RECORDS SMASHED.
PARAMOUNT PRODUCT
SETS NEW FIGURES IN

NEW ZEALAND.

S
imultaneously in three

different centres. Para-

mount Pictures have recently

broken their own box-office

records.

Firstly, “A Bedtime Story”,

screening at the Majestic The-
atre, Invercargill, took more on
its first night than “Love Me
To-night”, a previous out-

standing money spinner took

in three days.

A repeat booking of “Ser-

vice for Ladies” at the Majes-

tic Theatre, Wanganui, screen-

ing for three days had bigger

mid-week box-office figures

than any other Paramount pic-

ture previously shown this

year.

“The Eagle and The Hawk”,
at the Theatre Royal, Christ-

church, broke all Paramount
picture records established over

the past twelve months for an

opening day at the theatre.

THERE’S PLENTY OF PUNCH IN THE BLUE RIBBON BUNCH.
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PERTH SHOWS
YOU HOW !

jEFF RALPH PUTS UP FINE
PERFORMANCE IN CASH

COLLECTIONS.

The Perth

Branch has
been figuring

prominen t I y
in “Punch”
headlines dur-

ing the past

tew months,
in the matter
of sales per-

formances.
The boys

out there, not

only make the

sales, but they

collect the
cash too, which
performance 100 per cent, per-

fect.

Whilst George Nacard and
Harry Hill have been getting

signatures on the dotted line,

Jeff Ralph, the Branch Ac-
countant, has been doing his

part, with the result that at

the present time, his Return

of Sundry Debtors shows noth-

ing more than one week over-

due. Mr. Sixsmith has for-

warded a copy of the Return

to Mr. Hicks.

Take a bow, Jeff!

J. J. Ralph,

makes their

TWO CHAMPS!

MONTH doesn’t go by

without Paramount
being eminently represented

in the U.S.A. “Motion Pic-

ture Herald’s’’ Box Office

Champion list, in the Aug-
ust listing, Paramount has

two: “SONG OF SONGS’’
and ‘MAMA LOVES
PAPA’’. No other company
had more!

Here he is, folks, W. C. T. “Tommy”
i4an3on, ace booker for New Zealand
and right-hand man to Stan Craig.

He’s only a handful but he’s got

plenty of what it takes to land that

winning spurt. Waipukurau, Te Puke,

Ngaruawahia, Kohukohu, are just a

few of the towns that Tom has booked
for special December contracts. Try

to pronounce them. . .just try.

MAE REVEALS
REASONS FOR
HER SUCCESS.

MAE WEST LOas asked by

a visitor on her "Tm No Angel
'

set at the Paranwunl siudios,

to describe the kind of a char-

acter she plays.

"Well,” Mae remarked,

"she's the kind of a girl that can

lose her reputation, and never

miss it!

"In other words”, she added,

“when she's good, she's very

Very good, and when she's bad,

she's better!”

CONTRACTS
RENEWED.

CAROLE LOMBARD AND
DOROTHEA WIECK.

Carole Lombard. Dorothea Wieck.

P
ARAMOUNT'S production

chief, Emanuel Cohen,
announces that Carole Lom-
bard, who has already been
with Paramount for many
years, has signed a new long
term contract, thereby binding
her screen talents to Para-
mount for a further lengthy
period.

Miss Lombard has appeared
in numerous Paramount suc-
cesses, which have proved to

be the forerunners of the suc-

cess she now enjoys. Her first

picture for Paramount was
“Safety in Numbers”, then
followed “Fast and Loose” and
so, after enjoying the leads in

at least ten others, she goes
into the production of Para-

mount’s “Bolero”, opposite
George Raft. This will mark
her first appearance under the
terms of the new contract.

In addition to this an-
nouncement, Mr. Cohen states

that Paramount has exercised
its option on Dorothea Wieck
for a lengthy term. Miss
Wieck, a recent Continental
find, has made her American
debut in “Cradle Song”.

IF IT’S A PARAMOUNT PICTURE— IT’S THE BEST SHOW IN TOWN!
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GRACE BRADLEY has

been given her first leading role in

"Girl Without a Room”, and so

joins Charles Farrell, Marguerite

Churchill and Charlie Ruggles . . .

Miss Bradley is quite a recent ad-

dition to Paramount' s players list,

she having been successful in an

American beauty contest. . . Kay

Johnson has been signed by Char-

les R. Rogers for an important role

in his Paramount production,

"Eight Girls in a Boat” . . . Lilian

Roth, who, several years ago, be-

came famous with her portrayal of

Hugette in "The Vagabond King

and her rendition of "Sing You

Sinners” in "Honey” is making a

come-back, if such an expression

may be used for a girl still only

twenty-tWo years of age, states Bill

Pine at the Hollywood studios. . .

This charming little lady has been

awarded the leading role in Para-

mount's coming musical, "Take a

Chance” . . . With the completion

of "Design for Living”, Gary

Cooper will have a brief respite

from Hollywood, he intends spend-

ing a hunting vacation on his Mon-
tana ranch . . . On his return he goes

into "Lives of a Bengal Lancer”,

where he will join Richard Arlen,

Cary Grant and Sir Guy Standing

... Just For Your Information,

Personalities

M ick Stanley of the

H.O. Despatch Dept., is

listed as a member of the Old
Timers’ Club, who are organis-

ing to tear a steak apart

to-night, with the aid of

foaming tankards. Member-
ship qualifications are twenty
years or more of active service

in the film industry.

5. O. Herbert is back at his

desk looking like a juvenile lead

after two Weeks of golf at Bun-
danoon.

The sympathy of all Paramoun-
teers is extended to Jack Tauchert,
of H. O. Customs Dept., who re-

cently suffered the loss of his dad,

Arthur Tauchert, who will be re-

membered as “The Dinkum Bloke.”

SMASH TRAILER TO
SELL PARAMOUNT’S

“BIG SIX”.

CAPITALISING on the un-

broken succession of

mighty money pictures which
Paramount will release in the
near future. New York has pre-

pared a smash selling trailer on
what has been designated as

Paramount’s Big Six Coming
Pictures.

The pictures covered by the
trailer are “Duck Soup’’, “Alice
in Wonderland’’, “The Way to

Love’’, “I’m No Angel’’, “De-
sign for Living’’, and “Cradle
Song’’.

The trailer, which runs
about four minutes is chock
full of entertainment, selling

as it entertains. More about
this later from Mr. Kenne-
beck.

An exceptionally fine sale

of Ad. Sales on “Mama
Loves Papa’’ was made to the
Regent Theatre, Auckland, by
Otto Doepel, Advertising
Manager of the New Zealand
branch. The order comprised
the following:—4 x 24 sheets,

1 X 6 sheet, 2x3 sheets, 2 x
1 sheets, 50 daybills, slides,

stills, photos, etc.

Ron Lawn, Perth Ad. Sales

Manager, is also responsible for

some splendid orders obtained by

personal contact with the showmen.

Two orders, one for "A Farewell

to Arms”, and the other for

Hello, Everybody !”
, being very

outstanding and w.<ost comprehen-

sive. In fact, quant’ties of every

.Ad. Sales item available on both

productions, with the exception of

6-sheefs, were included in these

orders.

Max Lovett, Acting Ad.
Sales Manager in Sydney, has
also been on the move for

extra business. Apart from
some excellent orders to his

first release house on “College
Humor’’, he has obtained the

undermentioned additional

business per medium of excel-

lent sales letters:—2 x 24
sheets, 11x6 sheets, 1 2,000
couriers, 2 sets 11x14 photos,

2 trailers, and 1 advertising re-

cord. Such a large amount of

extra business forcibly illus-

trates the fact that sales let-

ters are an indespensible aid to

our department.

Country of origin—Australia. Wholly set up and printed hy Tlie Market Printery l^td., 372a Pitt Streel, Sydney.
Published by Paramount Film Service Jvimited, of Reservoir Street. Sydney.
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HEADS UP FOR 1934!

J
UST around the corner is the year of 1934 . . .

and with it, I believe, prosperity. If the produc-
tion schedule announced by the Studio is any

criterion, there should be no doubt that next year

we will see the greatest array of Paramount Pic-

tures that has ever been produced for the enter-

tainment of the peoples of the world. Our job is

to see that those pictures grace the screens of

every possibility in our territories. The Production
Department is doing its job by giving us box-office

pictures, and if we complete the contract by mak-
ing the right sales . .

.
prosperity, in which we will

all share, is just as sure as to-morrow’s sunrise.

A picture, no matter how great in entertain-

ment value, or how big a masterpiece is just so

much exposed film until it is sold right to exhi-

bitors and public. Then it becomes a reality.

We of the Sales Force, more or less, carry the

success or failure of Paramount in our hands. If

we fail to sell the product then the work of the

Production Department is just so much wasted
effort

Heads up everybody and greet the New Year
with confidence and enthusiasm. No slackers are

wanted . . . we have a job to do, so let’s give it

everything we’ve got.

Pilio I ? I * I ij
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Bookers’ Drive Commences : Progress

Percentages in Next Week’s “Punch”.

The Bookers’ Drive for December is on!

Every member of the Sales Force has pledged to Mr. Hurworth that they will

record more bookings for this month than those contracted for in September last. This

will be no easy task, because September, with the Paramount Week backing, was one

of our ace revenue months. Still, the boys are not used to making idle promises, and
they are all backing their pledges with man’s-size bundles of contracts.

In connection with this drive, Mr. Hurworth also sent out a call for a special

figure in revenue for the first week in December, and from a check-up made yester-

day, there is every chance that this figure will be exceeded.

Special arrangements have been made for the publication of progress results and
percentages in the Bookers’ Drive for the next, and the four following issues of

“Punch”. These standing will be compiled from Branch “D” Statements giving the

percentage of bookings as compared to the corresponding week in September.

Bookers, you are in the spotlight of Paramount attention. Every Paramounteer will

be watching your efforts with interest and enthusiasm. It’s up to you.

THE “CAST OF A
CENTURY” LISTS

MANY BRITISHERS.

Cli;irlotte

Henry

as “Alice”.

YOU hace already read oj

the “Cast of a Century" an-

nounced for “Alice in Wonder-
land”. The dozens of “big"

names contained in that list cre-

ated nothing short of a sensation

amongst exhibitors and public '

alike. Interesting to note is the

number of British people in the

cast: Alison SkipWorth and

Alec. B. Francis were born in

England; May Robson was

born in Melbourne ; Leon Errol

was born in Sydney; Ned Sparks

first saw the light of day in

Canada, and William Austin

hails from British Cuiana.

CARL BRISSON
SIGNED BY
PARAMOUNT

CARL BRISSON, a Danish

film player, who for some
time has been enjoying tre-

mendous success in England,

both on stage and screen, has

been attracted to Hollywood by

Paramount.
Brisson has been awarded a

Paramount contract, and is

scheduled to leave London
about the middle of January,

but, as yet, his first picture

has not been selected.

Carl Brisson marks the third

of recent Paramount assign-

ments to come from England

Firstly, Ida Lupino was
awarded a contract. then

Frances Drake and now Bris-

son.

THERE’S PLENTY OF PUNCH IN THE BLUE RIBBON BUNCH.
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DOUBLE FEATURE
BILL FOR

PRINCE EDWARD.

PRE-XMAS PERIOD.

TWO smash Paramount pro-

ductions, ‘‘Midnight
Club”, featuring Clive Brook,

George Raft, Alison Skipworth

and Helen Vinson, and “Torch

Singer”, with Claudette Col-

bert have been booked for the

Sydney Prince Edward Theatre

to commence a season on De-

cember 9th.

The pre-Christmas period, is

really the hardest time of the

year in show business, but

with two productions of the

calibre of those selected, the

Prince Edward management is

confident of obtaining their

share of that “stowed away for

Xmas” cash.

SPECIAL POSTERS FOR

“DESIGN FOR LIVING”.

Realising the great possi-

bilities of such a story

and cast. Paramount’s Home
Office Advertising department
is sparing no effort in its

search for suitable poster de-

signs for “Design for Living”.

Paramount is combing the

art world to bring new and un-
usual effects to the poster de-

signs for the advertising of this

picture, and in addition are

offering substantial prizes for

the work considered to have
the most appeal. Not only
have the leading artists been
approached, but also leading
art schools and clubs to whom
the Advertising Dept, has for-

warded letters advising pupils

of the “Design for Living”
poster contest.

CIRCUS PICTURE.

George nacard of

Perth supplies this one,

and vouches for its authen-
ticity:

—

“Dave was on a oisii io town,

and seeing the streets plastered

with "The Sign of the Cross’

billing, presented himself at the

box-office and asked for tickets

to see 'that Circus picture'.

Apparently what intrigued him

was the lions in the arena scenes

pictured on the daybills.

BOOKERS^ DRIVE
PERSONALITIES.

He’s tall, dark, and handsome . . . Bob
Henderson, crack booker attached to

the Adelaide Branch. Bob is a

younger brother to District Manager
Claude Henderson, and like his bro-
ther, is a 100 per cent. Paramounteer

with first-class sales ability.

PARAMOUNT BUYS
STORIES FROM

NOTED AUTHORS.

EIGHT IN PRODUCTION.

E
ight films, now in produc-

tion, or about to start at

Paramount, are from the pens
of some of the world’s best
known writers.

Lewis Carroll, whose “Alice
in Wonderland” has delighted
children and grown-ups for

more than half a century, is

now at work with Charlotte
Henry in the title role, and
Norman McLeod directing.

“Cradle Song”, one of the
masterpieces written by Gre-
gorio Martinez Sierra, has just

been completed, with Doro-
thea Wieck in the leading role.

Other well known moderns
whose works are being filmed
at the same studio are Francis

Yeats-Brown, who wrote
“Lives of a Bengal Lancer”;
Manuel Komroff, the author
of “Coronet”, who has just

finished “The Scarlet Pageant”
for Marlene Dietrich; Noel
Coward, whose “Design for

Living” is being edited. Rupert
Hughes, whose “Miss Fane’s

Baby Is Stolen”, is about to be
filmed; Nina Wilcox Putnam,
one of the best known women
writers; and Zane Grey, dean
of all outdoor, adventure and
romance authors.

MOCK TURTLE’S ROLE
COES TO CARY GRANT

CARY GRANT has become
the fifty-third and last

member of the “cast of the

century” in Paramount’s
“Alice in Wonderland”. Re-
placing Bing Crosby in the role

of the Mock Turtle, he will

sing the song, “Soup, Soup,
Beautiful Soup”.

IF IT’S A PARAMOUNT PICTURE—IT’S THE BEST SHOW IN TOWN!
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HEADED by Paul Sloane,

director, Jackie Cooper, star, Lila

Lee, Addison Richards and Gavin

Cordon, members of Paramount’s

production unit working on “Pard-

ners” are on a ten day location trip

to Sonora, California . . . whilst

there, almost all the exterior scenes

for the story will be shot. . . The
story concerns the adventures of a

child, who is suddenly transplanted

from the crowded tenement districts

of New York to a small Western

town. . . Peggy Montgomery,

whom screen fans last knew as

“Baby Peggy” has grown up, and

has been signed to a long term con-

tract by Charles R. Rogers. . . She

will enact one of the school-girl

roles in “Eight Girls in a Boat”,

which Rogers is producing for

Paramount . . . Having finished his

work in “I'm No Angel” as Mae
West’s leading man, Cary Grant is

tripping off to his native England,

the first journey home since his

screen career began just two years

ago . . . Miriam Hopkins, now
working in “Design for Living”, has

signed a new Paramount contract

. . . Claudette Colbert, will enact

a role of a school teacher on a round

the world vacation in her forthcom-

ing “Four Frightened People” . . .

many sequences of the picture will

he shot aboard the liner s.s. “San
Francisco” . . . The wave of kid-

napping at present terrorising all

America, was responsible for

Rupert Hughes writing “Miss
Fane’s Baby Is Stolen”, which

Paramount will bring to the

screen with Baby LeRoy . . . Just

For Your Information . . .

Personalities

H ermann e. flynn is

back again at his desk in

Head Office after an absence
of three weeks, during which
time he underwent an appen-
dicitis operation.

Bob White is back from his an-

nual vacation.

Mr. and Mrs. A. F. Durkee,
parents of Mrs. John E. Kenne-
beck, arrived on Monday last

by the Matson liner, “Mari-
posa”, to spend Xmas with
their daughter, son-in-law and
grand-children.

Mr. Jack Groves, General Man-
ager of the Far Eastern Dept., who
has been on a business visit to Cal-

cutta, will return to his headquarters

at Singapore on December 8 .

Marlene Dietrich’s next starring ve-

hicle has been announced as “Cather-

ine the Great” and so displaces “Her
Regiment of Lovers” and “Scarlet

Pageant”, both of which were chosen
as tentative titles for this production.

Always first in line with
anything worthwhile from

the showmanship angle. Para-
mount introduces with “Mid-
night Club” and “Jennie Cer-
hardt” a new process one-
colour courier. These couriers
have a photogravure finish

and are printed with two tone
inks, which give a two-colour
effect. We are tremendously
enthusiastic about the sales

possibilities of these new
couriers, and I feel sure that
all who see them will be like-

wise. Samples have been for-

warded to the sales force this

week, and we expect some new
records for sales to be created
with these new couriers.

Bdl Bignell, Adelaide Ad.
Sales manager, has been making the

best of his opportunities for pro-

curing extra revenue for his depart-

ment. A splendid sales of 10,000
couriers, and eight special mats was

made to the Rex Theatre for “She
Done Him Wrong”. This material

Was in addition to an excellent Ad.
Sales order covering all other items.

Bill also placed a further two “Cod
Save the King” titles with local

theatres.

Albert Nicholas, Melbourne
Ad. Sales manager, can well be

termed “The Twenty-four
Sheet King”. On top of recent

oustanding orders a sale of 9
X 24 sheets on “College

Humor” to the Palais Pictures,

St. Kilda. was his latest effort.

Counity of origin—Australia. Wholly set up and printed by The Market Printery Ltd., 3 72a Pitt Strget, Sydney.
Publithed by Paramount Film Service Limited, of Reaervoir Street, Sydney.
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CONCERNING MAE WEST

You have heard of the figures put over by Mae
West’s latest picture, “I’m No Angel” in all

parts of America, England and France, the only
countries in which the picture has been released to

date. Last week I had the honor and the thrill of

seeing this picture, and I can say this, that if this

territory does not stack up the same sensational

box-office records with ‘ I’m No Angel” there is

no excuse for any ot us to remain in the show
business.

Mae has a line about “You fascinate me” in

her new picture, and that’s precisely what she has
done to millions of theatre-goers these days. We
already have proof of that right here with the
tremendous success of “She Done Him Wrong”.

She has done it so conclusively that Miss
West has been signed to a Paramount contract,
which calls for two pictures a year for the next
four years. There's a powerful incentive for you
VO get out and plug Inis star so that she is recog-
nised here too, as she is known within the Ameri-
can industry to-day as “The Greatest Personal
Attraction on the Screen.”

You’re going to hear more about “I’m No
Angel” than you’ve heard about any Paramount
picture in a long time . . . and every bit of news
about it is going to be “record-breaking news”.

Published every Wed-
nesday by Paramount
Film Service Ltd.,

Head Office, Sydney,
Australia, in the

interests of the Para-
mount organisation in

Australia, New Zea-

land and the Far East.

Reg Kelly—Editor.
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With the figures checked for the first week of the December Bookers' Drive, Brisbane got the best of the

start, and at the first post leads by a neck from Adelaide, with Sydney sitting in on the rails a close third.

Melbourne is several lengths behind the leaders, but is still in a handy position. Returns from Perth, Laun-
ceston, and Wellington are not yet available, but you can rest assured that when the next post is reached

these Branches will be well up in the running.

FORTY- FIVE PICTURES SET FOR
DECEMBER FIRST RELEASE.

PARAMOUNT PICTURES SCOOP SCREENS OF AUSTRALIA.

BOOKERS’ DRIVE UNQUALIFIED SUCCESS.

^^ITH Mr. Hurworth making the pace by setting forty-five Paramount pictures for

first-release screening in December, Bookers, with the aid of their Branch Mana-
gers and Salesmen have followed up this booking scoop by grabbing all available dates

from country and suburban exhibitors, with the result that the first week of the

December Bookers’ Drive is an unqualified success.

A hot pace has been set for the first week, and returns to hand from Adelaide,

Melbourne, Sydney and Brisbane show that every effort has been made by the boys

in the field to live up to the promises made several weeks ago. Results are not yet

available from New Zealand, Perth and Launceston, but these will be accredited in the

next issue of ’Punch’’.
When the Drive was first mooted, Head Office promised the Branches some help with

first-releases, and with the announcement that forty-five pictures had been placed in the capital

cities of the Commonwealth for December, the Drive has certainly been given a wonderful start.

THERE’S PLENTY OF PUNCH IN THE BLUE RIBBON BUNCH.
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PRE - XMAS
WEEKS.

PARAMOUNT TO
THE FORE.

EXHIBITORS FIGHT SLACK
PERIOD WITH QUALITY

PRODUCT.

F
rom now until Christ-

mas.”
To storekeepers and most

every other trade and industry,

its the boom period of the

year, but in Show business the

bottom just about falls right

out of the Box Office unless

. . . unless Exhibitors are

fighters and will not take the

count lying down.
Unless they make a deter-

mined effort to go after the

business . . . select good pic-

tures . . . spend more money
in advertising . . . then Mr.

Storekeeper will get ALL
those pennies that have been

hoarded for many months.

And so the greatest tribute

that could be paid Paramount
is the fact that wise exhibi-

tors are depending on Para-

mount Pictures to keep their

seats filled during this bogey

month.
The major circuits, the in-

dependents, the small country

showmen . . . everybody is cry-

ing out for good pictures, with
the result that our December
release schedule is almost
crammed to capacity, and the

success of the December
Bookers’ Drive is assured.

A further instance of faith

in Paramount, is the fact that

the Sydney Prince Edward
Theatre has selected a Para-

mount double feature bill for

the pre-Xmas period.

PANICS
U.S.A.

Folks, meet Frank Heydon,, Booker

at Melbourne. Frame reckons he has

the Bookers’ Drive aU sewn up and

he certainly looks like a guy who
means just what he says.

“I’M NO ANGEL”
TOPS CROSSES.

IT’S A NATION-WIDE
CLEAN-UP. ENGLAND
TOO, HONORS MAE.

PEULEVE FOR
JAVA.

Len Peu-

leve has
been a p -

pointed
Branch
Manager of

our Soura-

baya office

in java. He
leaves Syd-
ney on the

Len Peuleve.
g.S. ‘‘Nieuw

Holland” on December 20.

joining Paramount seven
years ago, Mr. Peuleve has
filled the oositions of Ad.
Sales Manager, Exploitation

Manager, and until recently,

was Publicity and House Man-
ager of the Capitol Theatre,
Melbourne.

R ight smack on the jaw.

Old Man Depression has
been delivered a knock-
out punch that has echoed
through the box-offices of

America. And Mae West
is the little lady respon-

sible. Her second Para-

mount starring picture, ‘‘I’m

No Angel” has rocketed the-

atre receipts so high that

stratosphere balloons are be-
ing chartered to check them.

The picture is the greatest

sensation America has seen

since the introduction of the

1 8th Amendment.
Some weeks ago we told you

how New York flocked to the

Paramount Theatre for round
the clock sessions . . . how
Detroit’s queues were served

their breakfasts waiting

to gain admittance to the

theatres. Well gentlemen,
you ain’t heard nothin’ yet.

A recent issue of “Variety”

to hand gives page after page
of theatre grosses with “I’m
No Angel” topping them all.

In fact, the figures in almost
every case read like the Na-
tional Debt. It’s the greatest

clean-up in years. Mr. Hicks
cabled that the picture is soar-

ing English box-office receipts

to the limit. The whole world
has gone ga-ga over Mae. Get
set to fly high with Mae West
in ‘‘I’m No Angel”.

IF IT’S A PARAMOUNT PICTURE—IT’S THE BEST SHOW IN TOWN!
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Paramount con-

tract calling for Mae West.

two pictures a year for a period of

four years, and so Mae will com-
mence work immediately on "It

Ain't No Sin"

.

. . Other new con-

tracts with the company have been

signed by Carole Lombard, Kent
Taylor, Call Patrick and Dorothea
Wieck. . . With the return of Mar-
lene Dietrich to Hollywood, direc-

tor Josef Von Sternberg has com-
menced assembling the supporting

cast for the star's forthcoming

"Catherine the Great" . . .Signed to

date for this picture are Kent Tay-
lor, John Lodge, Louis Dresser

and C. Aubrey Smith. . . Ginger

Rogers, has been signed for the fe-

minine lead opposite Jack Oakie

and Jack Haley in Paramount's

coming musical, "Sitting Pretty"

. . . Judith Allen has certainly

been given varied roles since her

arrival in Hollywood. . . "This Day
and Age" marked the commence-

ment of her career when DeMdle
awarded her the leading role, and

then followed "Too Much Har-
mony", “Hell and High Water",

and most recently, “The Thunder-

ing Herd" . .
. Just For Your

Information . . .

Personalities

F
rank KENNEBECK, Pub-

licity Manager of the

Capitol Theatre is to be con-

gratulated on his smart cam-
paign for “Torch Singer”, a

feature of which was an excel-

lent store tie-up running to

full-page ads, window displays

and street stunts, and at no
cost to the theatre. That’s
exploitation.

James L. Thornley, General

Manager of our Capitol Theatre,

Melbourne, is a visitor to head

office.

^pHE sympathy of

Paramounteers is

all

ex-

fended to Charles Donaghey,
N.S.W. Accountant, who
recently suffered the loss of

his dad.

Once again Miss Flo Thurs-
ton of the H.O. Customs Dept,

has been chosen as a member
of the N.S.W. Ladies’ Rowing
crew to row for the Australian

title. This year she will

occupy the stroke’s seat.

HARPO BREAKS
LONG SILENCE
WITH CHUCKLE
HARPO MARX, silent

Marx brother, dashed dizzily

off the "Duck Soup" set, set a

fast pace for Mae West's dress-

ing room, and banged his way in,

shouting :

—

"Hey, Lady! Can you spare

a diamond
?"

An Ad. Sales order of ap-

proximately 50 per cent,

of the film rental was taken
by Bill Blood, Sydney sales-

man, in favour of a country ex-
hibitor at Stockton. Apart
from good quantities of lithos,

the order included 150 day-
bills, 4,000 couriers, a trailer

and slides on each attraction.

Bill assures us of a minimum
of 20 per cent, of film rental

on Ad. Sales on all future
orders, and his colleague, Noel
Gehrig, is just as enthusiastic.

Albert Nicholas, Melbourne Ad.
Sales Manager, has been putting in

some good work in his territory.

Following on a splendid Ad. Sales

order obtained from a local circuit

for "The Sign of the Cross", a

visit to the Regent Theatre, Yar-
ram, resulted in the sale of five

various styles of lobby stands,

which is certainly a remarkable

order from one theatre.

Ron Lawn, Perth Ad. Sales

Manager, has recently been
responsible for some excellent

sales to his first run theatre.

His latest effort was 4 x 24
sheets, a trailer and quantities

of every other Ad. Sales item
available on the productions
concerned.

Harry Hill, salesman of the

same branch, turned in a most
outstanding order on “The Big

Broadcast”, taken in favour of

a showman at Ceraldton.

Country of origin—Australia. Wholly set up and printed by The Market Printery Ltd., 372a Pitt Street, Sydney.
Published by Paramount Film Service Limited, of Reservoir Street, Sydney.
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“THE SONG OF SONGS”.

Yesterday I saw a picture that is an inspired

masterpiece
—

“The Song of Songs” with

Marlene Dietrich playing the greatest role of her

career. Here is drama so well conceived, so

masterly produced . . . and so sympathetically acted

that it will linger in your memory long after

other pictures have been forgotten. Here is a pic-

ture that will sing a song of £-s-d in the theatre

box-offices of the nation. It truly is a “natural”.

“The Song of Songs” is a Paramount triumph,

and 1 am sure will gross us as much money as any

picture released in a very long while.

In the Little Paramount Theatre yesterday

morning were Jim Thornley of our own Capitol

Theatre, and Mel Lawton of the Sydney Prince Ed-

ward. Both these boys, hard-boiled showmen, were
just as enthusiastic about the possibilities of

The picture as the boys of Head Office.

Add this one to “I’m No Angel”, “The Way
to Love”, “Cradle Song”, “Duck Soup”, “Golden
Harvest”, and you will see what a formidable array

of box-office shockers we have for the New Year.

GENERAL SALES MANAGER.
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WELLINGTON TAKES THE LEAD!

BRISBANE AND
ADELAIDE LEAD

OTHERS.

PERTH TAILED OFF.

The check-up made yester-

day by Arthur Naylor of

the percentages for the second
week of the December Bookers’
Drive, shows that Wellington
has forged ahead and is show-
ing the way to the rest of the
field-

Brisbane, who were the early

leaders are still close-up hold-

ing second place, with Adelaide
comfortably handy. Sydney,
Launceston and Melbourne are

close together, but are giving

the New Zealanders a big

start. Perth seems to have
been left at the post, and with
half the journey covered are a

long way back. Still, the Wes-
tralians are good finishers and
you can bet your last cent that

they’ll be handy in the home
stretch.

jack Edwards, of Brisbane,

writes General Sales Manager
Hurworth to the effect that he
has made his own check-up on
his December bookings as

against the sales recorded for

September, and he figures on
finishing with a minimum per-

centage of 101. This looks

like a tough high; but some of

the boys are concentrating on
a much higher figure than
that

!

Every member of the Blue

Ribbon Bunch is watching the

Drive with interest. Mr. Hicks
has requested that figures be

forwarded him every week.
Bookers, the eyes of Para-

mount are on you, and the
winning post is getting near.

IHfrri} 3(maB

To all boys and girls of the Blue Ribbon Bunch /

extend my heartiest Greetings of the Season and best wishes

for a Happy New Year

I am glad to extend sincere wishes for u Merry

Christmas and Happy New Year to every member of the

Paramount Organisation and their families.

That the Christmas Season

will be filled with joy for

every member of the Para-

mount Organisation, and that

the New Year will bring each

and all, health and prosperity,

is the sincere wish of

IAMBS A. SIXSMITH.

May you and yours enjoy

a Merry Xmas, and here's

hoping that 1934 brings good

health and Prosperity. Many

thanks for your co-operation

and loyalty during the past

year.

WM. HURWORTH.

THERE’S PLENTY OF PUNCH IN THE BLUE RIBBON BUNCH.
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NACARD
AGAIN!

NEW PRODUCT SOLD
SOLID IN PERTH SUBURBS.

F you like reading of red-hot

action, read this wire re-

ceived by Mr. Hurworth from
George Nacard of Perth;

—

PERTH'S XMAS BOX TO
YOU STOP SOLD OUT TO
ALL SUBURBAN SITUA-
TIONS EXCEPT ONE FOR
1934 STOP POSTING
BUNDLE CONTRACTS TO-
DAY TOTAL REVENUE
SHOWS CONSIDERABLE
INCREASE OVER 1933
STOP WORKING ON
COUNTRY SITUATIONS
NOW STOP YOU CAN
FIGURE ON AT LEAST
TWENTY PERCENT IN-
CREASED REVENUE FOR
1934 AS AGAINST CUR-
RENT YEAR REGARDS
NACARD.
A couple of months ago, at

the conference of Branch
Managers in Head Office,

George Nacard made a pro-

mise, You have just read the

news of the fulfilment of that

pledge.

Henry^ Skipworth
To Sing in *Alice^

Four of Lewis Carroll’s

poems are being set to music
by Dimitri Tiomkin, noted
composer, to be sung in Para-

mount’s production of “Alice
in Wonderland.’’

Charlotte Henry as Alice
will sing two of the numbers,
“You Are Old, Father Wil-
liam,’’ and “Tweedledum and
Tweedledee.” Alison Skip-
worth will croon the lullaby,

“Wow! Wow! Wow!” In ad-
dition, there will be the soup
number, “Soup, Soup, Beauti-
ful Soup.’’

BOOKERS^ DRIVE
PERSONALITIES.

from a wedding picture of George;
hence the worried look. However,
George Hayes is all smiles n.ow that

his branch is doing so well in the

contest.

Broadway Hit To Be
Made By Paramount.

P
URSUIT OF HAPPINESS’’,
a olay by Alan Child and

Isabelle Loudon, which is one
of the hits of the current

Broadway season, has been
purchased by Paramount for

early filming .

FLASH!

Dorothea Wieck has been as-

signed the lead in MISS FANE’S
BABY IS STOLEN! This an-

nouncement by Mr. Emanuel
Cohen climaxes the enthusiasm of

Studio officials over the unusual
box office possibilities of the script.

Such a star and such a story mean
a Big Money Picture!

“THE SONG OF
SONGS’

FOR PRINCE EDWARD
AND CAPITOL THEATRES.

M arlene dietrich’s
newest Paramount star-

ring vehicle, “Song of Songs’’,

will celebrate its Australasian
premiere as the Christmas at-

traction at Paramount’s Capi-
tol Theatre, Melbourne, com-
mencing Saturday next, De-
cember 30. It will be presented
with Paramount’s “One Sun-
day Afternoon”, starring Gary
Cooper.

In addition to its Melbourne
release, “Song of Songs” has
been announced as a coming
attraction to the Sydney Prince

Edward, but with the pheno-
menal business being recorded

by the present Paramount
double feature bill at this the-

atre, “Torch Singer” and
“Midnight Club”, it is doubt-

ful whether Sydney fans will

see the picture until the New
Year.

In New Zealand “Song of

Songs” will commence seasons

at both Auckland and Welling-

ton early in the New Year.

Hopkins, Skipworth,

Oakie in Hecht Play.

M iriam hopkins, lack

Oakie and Alison Skip-

worth will be featured in Para-

mount’s picturisation of “The
Great Magoo”, the play by Ben
Hecht and Gene Fowler. No
leading man for the great

lover (great magoo in carnival

slang) part has been selected.

IF IT’S A PARAMOUNT PICTURE- -IT’S THE BEST SHOW IN TOWN!
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COINCIDENTAL with the

announcement that Marlene Die-

trich's next starring picture will

commence production under the

title of “Catherine the Great’’ is

the news that Adiss Dietrich’s eight

year old daughter, Maria Siebert,

will make her screen debut in this

picture, playing the role of the

Empress as a girl . . . George Ban-

croft will make his reappearance

in a Charles R. Rogers’ produc-

tion for Paramount titled, “The
World’s Greatest Spender” . . .

William Slovens McNutt and

Grover Jones, Paramount’s new
producing- writing-directing team

have signed a new contract follow-

ing completion of “Hell and High
Water” with Richard Arlen and

Judith Allen. New contract calls

for three pictures during the com-

ing year. . . Because, to use her

own Words, “They’re plenty hot

and need special treatment,” Alae

West spent an entire Week record-

ing two numbers from “Tm No
Angel” . . .

“/ Want You, / Need
You” and “Nobody Loves Me
Like That Dallas Man” are the

titles. . . Judith Allen gets a new
long termer following her appear-

ances in “This Day and Age”,
“Too Much Harmony” and
“Thundering Herd” . . . Following

her appearance in “Too Much Har-
mony”, Grace Bradley has been

awarded her first leading role in

Paramount’s “Girl Without a

Room”, opposite Charles Farrell,

Charlie Ruggles and Marguerite

Churchill. .
. Just For Your In-

formation . . .

THIS is the last issue of

“Punch” for 1933. In the New
Year your own publication will

be given a new suit of clothes

and will he issued in new make-

up and design every two weeks.

Watch for the first issue on

Wednesday, January 3.

The editor takes this oppor-

tunity in extending thanks to all

those Paramounteers who have

contributed to “Punch” during

the year; particularly to George

Lawrence, Reg. Felton, Len
Jones, and all Branch Corres-

pondents. To the Market Prin-

tery Ltd., we are also indebted

for its fine service.

Personalities

He’ laads is Bill Worsley
holding babe for thee t’see.

Babe’s name is Joyce. Bill,

King ’as medal for thee.

TO-NICHTS the night.

Boys and girls of Head
Office will make whoopee to-

night as the guests of the Para-

mount Club at a special Xmas
Party at the Arts Club. The
programme calls for “soup to

nuts’’ to be followed by a

dance. Naturally the whole
gang will be there.

A ll the Ad. Sales boys are
|

doing their utmost to help
I

along the figures for the !

Bookers’ Drive. Ad. Sales i

business for the last two weeks
I

shows a big improvement over
previous Ad. Sales revenue
and, with such an excellent

j

batch of releases already set
for the remainder of Decem-
ber, there should be even a

greater improvement for the
!|

next two weeks.
\

Last Week’s splendid sale of

lobby frames by Albert Nicholas

evidently spurred Max Lovett of

Sydney, into action, as Max now
reports a sale of three special dis-

play stands and two “Nu-Style”

11 X 14 and ] -sheet boards. To
top this off, he sold the Prince Ed-
ward Theatre, Sydney, 1 0 x 24
sheets, 1 0,000 couriers and adver-

tising discs for the current pro-

gramme, in addition to that the-

atre’s usual miscellaneous material.

Otto Doepel, Advertising

Manager in Wellington, is

also to be congratulated on his

excellent order for “Jennie

Cerhardt” and “She Done Him
:

Wrong’’ obtained from the
i

Regent Theatre, Wellington,

and Regent Theatre, Auckland,
respectively. Both orders were
most comprehensive and in-

cluded, apart from good quan-
tities of 24-sheets, almost

f

every other Ad. Sales item

available.

Couiitiy of origin—Australia. Wholly set uji and printed by The Market Printery Ltd., 3 72a Pitt Street, Sydney.
Published by Paramount Film Service Limited, of Reservoir Street, Sydney.
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