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PREFACE
Tbis is one of a series of seven volumes presenting final results of the 1948 Census of Business for Retail, Wliolesalc,

and Service Trades. Statistics for Retail Trade are contained m three volumes—Volume I, General Statistics, Part 1

;

Volume II, General Statistics, Part 2, and Merchandise Line Sales Statistics; and Volume III, Area Statistics. -The

Census, which was conducted by personal canvass of business establishments, was taken in accordance with the pro-

visions of the act of June 19, 1948 (62 Stat. 478; 13 U. S. C. 121-123). This act provides for a Census of Business to

cover the year 1948 and every fifth year thereafter. Previous business censuses covered the years 1929, 1933, 1935,

and 1939.

Important to the conduct of the 1948 Census of Business were the assistance of many private an(rpul)lic organiza-

tions in the planning phase of the census and the excellent cooperation of some 3,000,000 business establishments in

supplying the information required, as well as the work of the several thousand Census employees who participated m
the field enumeration, editing, tabulation, and other census operations.

The advice of trade associations, individual businessmen, research and marketing organizations, and Government

agencies was invaluable in determining the feasiliilily of collecting various types of data and the methods for minimizing

the burden of leporting, as well as in determining the tj^es of information which would be of greatest value. Because

of budgetary and other limitations, it was not possible to collect all of the data recommended by these groups. Timely

publicity given to the Business Census by business organizations, trade papers, local newspapers, and radio stations aided

greatly in informing businessmen of the nature and objectives of the census and facilitated the collection of census reports.

The primary responsibility for the 1948 Census of Business was centered in the Business Division of the Census

Bureau. Other divisions of the Bureau, particularlj' the Field Division and the Machine Tabulation Division, also

had important functions in the census.

The Business Census was taken under the supervision of William C. Truppner, Chief of the Business Division.

Harvey Kailin, Assistant Division Chief, Program Branch, was appointed Acting Chief, January 2, 1951, to succeed Mr.

Truppner who was detailed to the National Production Authority. Major contributions to the planning of the 1948

Census of Business were made by William A. Ruff, Assistant Chief, who retired January 1, 1948, and Earl D. Krickbaum,

Chief of the Procedures and Processing Section until November 1, 1948.

The following personnel in the Business Division had important responsibilities in the census:

Max A. Bershad was Chief of the Statistical Methods Section. Henry Wulff, in charge of Quality Control, worked

on field enumerating teclmiques and office editing and tabulating procedures. Aaron Sabghir, in charge of Sampling

Techniques, worked on the post enumeration survey and measures of census coverage and accuracy.

Ernest J. Engquist, Jr., was Chief of the Retail Trade Section and James O. Reid was Assistant Chief. Maurice

Haven, James W. Turbitt, John W. Field, Victor O. McNabb, and Jane E. McCullough, participated in the planning

and developing of report forms, publication plans, and manuals; the writing of texts; and the handling of technical

problems arising during the processing of reports and tabulations.

Louis Greenberg was responsible for review of all text, material and table forms, and assisted on publicntion

pi'oblems.

M. D. Bingham, Chief of the Procedures and Processing Section, was subsequently appomted Assistant Division

Chief, l^rocessing and Management Branch. L. Parker Temple was Assistant Chief of the Procedures and Piocessing

Section; Richard S. McCurdy, succeeiled by R. M. Micoly in July 1949, and assisted by Jervis Braunstein, was in chaige

of the Directory Subsection, responsible for receiving leport forms and the handling of special problems connected with

multiunit firms. Percival Ableman, succeeded by R. M. Micoly in March 1950, was Chief of the Retail Trade Processing

Subsection and was in charge of editing, coding, and tabulating Retail Trade reports. J. Stanlej' Werking paiticipated

in the design of forms and all problems of printing and preparation of material for publication.

In the Field Division, Jack B. Robertson, assisted by Arthur Cook, directed the field work for the Census of Busi

ness. Lancelot W. Armstrong, Machine Tal)ulation Division, assisted by Martha Ayres, was responsible for machine

tabulation techniques and procedures; and Franldin L. Thatcher and Robert H. Brooks, Admijiistrative Services Divi-

sion, were responsible for the printing and publishing of the Census of Business.
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INTRODUCTION
Scope of the census and area covered.—The 1948

Census of Business covers Retail, Wholesale, and Service

Trades. Retail and Wliolesale Trades in the Business

Census correspond with minor exceptions to these trade

divisions as described in the Standard Industrial Classi-

fication Manual, issued May 1949, under the sponsor-

ship of the Bureau of the Budget, Executive Office of

the President. For a discussion of the census scope of

Service Trade, see Introduction to Volume VI: Service

Trade—General Statistics. All previous Business Cen-

suses covered Retail and Wholesale Trades; Service

Trades were first enumerated in the 1933 Census.

The 1948 Census of Business includes business estab-

lishments located in continental United States and the

Territories of Alaska and Hawaii. Data for Puerto

Rico, obtained in a Census of Business for 1949, are

published separately. The 1939 Business Census cov-

ered the same areas as the 1948 Census, and, in addition,

Puerto Rico. AU earlier Business Censuses were con-

ducted only in continental United States.

Period covered by the census.—The 1948 Census of

Business is basically a report of business activity in the

calendar year 1948. However, the relatively small pro-

portion of establishments that maintained their records

on a fiscal-year basis and were unable to report on a

calendar-year basis, were permitted to use a fiscal year

ending between September 30, 1948, and March 31,

1949. In a very few cases, reports were accepted for

fiscal years not falling within this range. Regardless

of the fiscal year used, all establishments were required

to report employment and pay roll (except annual pay
roll) for the pay periods specified on the report forms.

Method of canvass.—The 1948 Census of Business

was conducted primarily by means of field enumeration.

For purposes of enumeration, 308 Census field offices

were established with responsibility for canvassing the

some 37,000 enumeration districts into which the Nation

was divided. Full-scale field operations for the 1948

Census of Business were begun near the end of May 1949,

shortly following the principal appropriation of funds

for the census. The field work was divided into two
broad phases, each of which is described below. The
listing of business establishments, phase 1, was com-
pleted late in September, about fom- months after start-

ing full-scale operations. The collection of report forms,

phase 2, was substantially completed by the end of

November 1949.

Enumerators were required to list all recognizable

businesses (except medical, dental, and law offices, gov-

ernment offices, and also farms) , and in the course of

listing, to go into each business establishment to record

the name of the business and of the owner, general kind

of business conducted, whether the establishment was
part of a multiunit organization, whether (if a retaU

establishment) its 1948 sales volume was $100,000 or
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more, and other items required for subsequent opera-

tions. Each establishment was listed by the enumerator

as encountered while systematically canvassing each

city block and each road or highway hi rural areas in a
preassigned pattern. A separate Listing Book (sec. IV of

which is reproduced in appendix E) was used for each

enumeration district.

During the listing operation, phase 1, appropriate

report forms were left with business establishments for

subsequent return to Census District Offices by mail.

Retail establislmients which were parts of multiunit

organizations or which had sales in 1948 of $100,000 or

more were required to complete the Retail "long form,"

BC-2 1 , as were one in ten of the single-unit businesses

with 1948 sales of less than $100,000. Remaining small

retailers were required to complete the "short form,"

BC-20. In a small proportion of cases (usually small

retail or service businesses) the completed Census form
was obtained by the enumerator in the com-se of the

listing operation. In the case of business establish-

ments which were units of multiunit organizations no
report form was left for completion, unless requested by
the establishment. In general, the reports for estab-

lishments operated by multiunit organizations were
prepared at the central offices of the organizations. The
reports so obtained were checked against a card file

prepared from enumerator listings, thus insuring com-
pleteness of multiunit organization reporting.

A large percentage of the business establishments

with which reporting forms were left during the listing

operation completed the forms and mailed them to the

Census District Office without further contact from the

Bureau. Wliere necessary, reminder letters were mailed

to establishments which had not submitted their reports.

Those establishments which did not file their report in

response to the reminder letters were again visited by
an enumerator who was instructed to secure the report.

To insure that the reports received were not only usable

but met Census quality requirements, a field office coding

and editing operation was conducted. This operation,

along with the follow-up activities to obtain reports not

promptly submitted, became phase 2 of the field opera-

tion. All reports which did not contain required infor-

mation together with those which did not meet other

quality standards were held in the field offices imtil a

further check could be made with respondents and the

reports corrected as necessary.

Because the completeness of coverage of the census

depended so largely on the quality of the work done by
individual enumerators during phase 1 of the enumera-

tion, considerable effort was expended in verifying and
correcting this work.

First, the work of each enumerator was checked in the

field by a crew leader or supervisor by recanvassing a

sample of the work. Wlierever the listing was found to
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be unsatisfactory, the enumerator was given further in-

structions before being allowed to proceeil.

Secoiul, a complete card file of firms reporting to the

Social Security Administration's Bureau of Old Age and

Survivors Insurance was obtained. These cards were ar-

ranged by enumeration districts and within enumeration

districts bj' street and road to facilitate checking the

cards to the listing books. The cards were individually

checked to the listuig books and a record maile of whether

or not the firm was listed. A check was tnen made to

determine wh(>ther firms not listed were still at the loca-

tion indicated. If found to be at such location, they

were added to the listing. Further, if more than a fixed

percentage of listings so added were of readily recogniz-

able places of business, the entire district was recan-

vassed. This latter provision was necessary because the

file included only establishments having one or more paid

employees while the census included establishments hav-

ing no emloyees. By recanvassing completely those

districts having a significant numl)er of establishments

included in the Bureau of Old Age and Survivors

Insurance files missed by the enumerator, it was possible

to minimize misses among establishments with no em-

ployees.

Third, when the field operations were substantially

complete, but prior to closing the field offices, a careful

check by counties was made to verify establishment

totals which differed significantly from trends in neigh-

boring counties or those with similar economic character-

istics. This check did not disclose any systematic faults

in the canvass.

One other step taken to insure completeness of cover-

age is worthy of mention. As indicated above, the

census listing operation began in late May 1949, by

which time a number of businesses active at the end of

1948 had discontmued operations. Because it was not

always feasible to locate the 1948 owners of such busi-

nesses or to get a report of their 1948 activities, it was

sometimes necessary to estimate their sales volume based

on information supphed by the 1949 occupants or other

sources. This procedure was used only to account for

businesses properly within the scope of the 1948 Census.

The "Post Enumeration Survey" (PES), which was

made after the completion of the enumeration, is dis-

cussed below. It provides measures of the undercover-

age of business in the census which occurred despite the

procedures noted above.

Definition of Retail Trade.—Retail Trade, as defined

in the 1948 Census of Business, includes establishments

primarily engaged in selling merchandise for personal,

houseliold, or farm consumption. Other important char-

acteristics of a Retail Trade establishment are: It is a

recognizable place of business and is engaged in activities

to attract the general public to buy; it buys or receives

merchandise as well as sells; it renders services or proc-

esses only incidental to selling; it is considered retail l)y

the trade. Not all characteristics need be prescsnt and

some are modified by trade practice. E.xcluded from Re-

tail Trade are peddlers and itinerant vendors without

an established place of business. Also excluded are

places of business operated by institutions and oik>ii only

to their own members or personnel, such as restaurants

and bars operated by country clubs, school cafeterias,

cafeterias operated by industrial plants for their em-

ployees and establishments operated by agencies of the

Federal Government on military posts, at hospitals, etc.

State and munici|)ally operated liquor stores are included

in the scope of Retail Trade.

Establishment basis of the census.—Census of Busi-

ness figures represent a summary of reports for individual

"establishments" rather than for the combined activities

of "companies." A separate report was obtained for each

location at which business was conducted, including each

location of multiimit organizations. For such organiza-

tions a separate report also was obtained for each central

warehouse, administrative and district office, and each

other location (other than a manufacturing plant) which

serviced, or was auxiliaiy to, establishments of the organ-

ization reported to the Business Census. Each report

was tabulated in accordance with the physical location

of the esta])lishment.

Kind-of-business classification.—In addition to being

classified on the basis of location, the report for each

retail store was assigned a kind-of-business classification

on the basis of the primary activity of the store during

the census year. The kind-of-business classification of

each warehouse, administrative office, and auxiliary unit

is based on the classification of the stores in the parent

organization which it services or to which it is an aux-

iliary. A limited number of changes in definitions for

individual kinds of business have been made between

1939 and 1948. These changes are described in the sec-

tion on kind-of-business classffications shown in appen-

dix B. Appendix C summarizes the comparisons between

the 1948 classifications and the corresponding 1939 and

1929 classifications.

Comparison of Census and Standard Industrial Clas-

sification (SIC) kind-of-business classification.—The

scope of Retail Trade as defined in the Standard Indus-

trial Classification, agrees, in general, with the scope of

Retail Trade in the 1948 Census of Business. The three

exceptions are in the handling of mail-ord(^r houses,

bakeries, and antifiue stores. These cases arc as follows:

Although the scope of SIC group 53, "General Mer-

chandise," is identical with the scope of the Census

groups, "General Merchandise Group" and "General

Stores," the SIC provides for a separate kind-of-business

classification "Mail-order houses, general merchandise."

In the census these establishments were included in

"Department stores" or "Dry goods, general merchan-

dise stores," dei)ending upon the lines of merchandise

sold and the size of the establishment.

The Census classification "Bakeries, with baking on

the premises," differs from the SIC classification "Re-

tail l)akeries-nuuuifaeturing" in that the Business Cen-

sus does not iMcliide units of nndtiunit bakeries which
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bake on the premises. Such units were included in the

1947 Census of Manufactures.

In SIC, the classification "Antique stores" is included

as one of the kinds of business in Major Group 59,

"Miscellaneous Retail Stores." For census purposes,

this kind of business is included in Major Group 57,

"Furniture, Home Furnishings, and Equipment."

Report forms.—Two report forms were used for

enumerating retail stores. These were FoiTns BC-21
(the long form) and BC-20 (the short form). All retail

stores were enumerated without regard to kind-of-busi-

ness classification as members of one of two groups. In

general, the first group consisted of those stores which

had $100,000 or more as their total sales and receipts in

1948, or were members of a multiunit organization, or

contained a leased department. Members of this group

were requested to report on Form BC-21 which included

uaquiries on merchandise mventories, credit, merchan-

dise line sales, trucks, weekly employment and pay roll,

and sales for resale, in addition to the basic data reported

by all stores such as total sales, annual pay roll, and
number of employees.

The second group consisted of all other retail stores,

namely, small single-unit stores. A random sample of

this group was selected systematically by each field

enumerator for the pm-pose of including 1 in 10 of this

group. Those in the sample were required to report on
Form BC-21, whOe the remainder of the group reported

basic data only on Form BC-20.

A third form, BC-10, was required for each adminis-

trative ofHce, warehouse, and other auxiliary unit of

organizations primarily performing functions for the

retail stores, within their own organization. Appendix
E contains reproductions of the Retail report forms.

Statistics for Retail Trade.—The statistics in the 1948

Census of Business volumes relating to Retail Trade,

for the most part, were published separately in a series

of Retail Trade Subject Bulletins and Area Bulletins.

Exceptions are chapter 8 of volume I and chapter 15 of

volume II.

Volume I consists of data compiled from those inquiries

which are common to Forms BC-20 and BC-2 1 , and also

from Form BC-10. Each of chapters 2 thi-ough 7 pre-

sents information on a different subject such as sales

size, single and multiunits, etc. Chapter 9 presents

pertinent subject data for the Territories of Alaska and
Hawaii.

In general, each of the chapters in volume II present

data compiled from inquiries on Form BC-21 only, such

as merchandise inventories, credit, merchandise line sales,

etc. Each chapter includes tables for the United States

and geographic divisions presenting information, on
the particular subject covered by the chapter, as reported

by large stores and midtiunits, plus similar information

for the small stores estimated on the basis of the figures

submitted by the sample of one in ten of these stores.

In addition, most chapters contain tables for geographic

divisions, States, and standard metropolitan areas, in

which the figures presented consist of reported data only.

Figm-es in the United States and geogi-aphic division

tables which are obtained by adding the large store and

multiunit data to the small store estimates generally are

not in exact agreement with data based on a complete

enumeration. Thus, total sales for a kind of business,

as shown in a chapter of volume II, may differ from that

shown for the same kind of business in volume I, where

this figm-e is the total reported by each establishment

whether or not in the sample. A more complete descrip-

tion of the sample and the methods used for estimating,

together with approximate measures of the differences

which arise from sampling in the estimates of the various

subject data, are presented below in the section "The
Use of Sampling in the Enumeration of Retail Stores."

The statistics contained in vohune III were pub-

lished in a series of Retail Trade Area Bulletms consist-

ing of a separate Bulletin for each State and the District

of Columbia, combined Retail-Wholesale-Service Bulle-

tins for the Territories of Alaska and Hawaii, and a

United States Summary Bulletin.

Standard metropolitan areas.—In addition to States,

counties, and cities, Census of Business statistics are

presented for standard metropolitan areas. These are

areas which have been defined and established coopera-

tively by a number of interested Federal agencies under

the direction of the Bureau of the Budget for purposes

of compilation and presentation of a wide variety of

statistical data on a uniform area basis.

The general concept adopted in defining a standard

metropolitan area was one of an integrated economic

imit with a large volume of daily travel and communica-

tion between a central city and the outlying parts of the

area. This resulted in an area considerably more re-

stricted, especially for the larger cities, than the "mar-

ket" or "trading" area. Each area (except in New
England) consists of one or more entire counties. In

New England, metropolitan areas have been defined on

a town rather than on a county basis. A complete state-

ment of the principles adopted as a guide in applying

this general concept to the definition of individual areas

will be found in a document issued by the Bureau of

the Budget, Executive Office of the President, dated

July 28, 1950, entitled "Standard Metropolitan Area

Definitions."

The 147 standard metropolitan areas for which 1948

Census of Business data are included in the Area Statis-

tics Volumes are those defined by the Bureau of the

Budget as of June 5, 1950, on the basis of 1950 popula-

tion statistics available at that time. Subsequent to

the preparation of Census of Business tabulations, the

list of metropolitan areas was increased to 168 in con-

tinental United States. The list of 147 standard metro-

politan areas included in the Census of Business and the

description of the territory which they cover will be

found on page 37. These areas are also shown on the

map on page 38.





THE POST ENUMERATION SURVEY
To permit an appraisal of the accuracy of its pub-

lished statistics, the Bureau of the Census conducted an

intensive investigation, on a sample basis, of the 1948

Census of Business enumeration. This investigation,

known as the Post Enumeration Survey (PES), was

designed primarily to measure the completeness of

coverage of wholesale, retail, and service establishments

in the 1948 Census.

Strict precautions were taken to make the PES an

independent and objective check of the census enumera-

tion. The location of the sample areas, which the PES
was to cover, was not revealed to the Bureau's field or-

ganization until after the census enumeration had been

certified as completed and records concerning the

enumeration returned to Washington.

Census concepts and procedures.—The 1948 Census

of Business was defined as a census of "recognizable"

establishments which woidd provide a measure of the

volume of sales of such establishments in 1948 and of

the number of their employees. "Recognizable" estab-

lishments, for census purposes, were defined as all estab-

lishments with one or more employees, whether or not

"recognizable" as busmess places, as well as no-employee

establishments which, because of appearance, sign or

marking, were recognizable to enumerators as business

places.

The 1948 Census, by definition, excluded from the

count of establishments those which were in business

during 1948 but which went out of business before

December 31, 1948. The 1948 sales of such establish-

ments, referred to subsequently as "part-year" estab-

lishments, also were omitted from the census except in

a relatively few cases where a successor establishment

included in its Census report its own 1948 sales volume
and that of its predecessor, i. e., the "part-year" estab-

lishment, and also in those cases where multiunit organ-

izations supplied data on business units which had been

discontinued during 1948.

The census enumeration was initiated by a listing oper-

ation in which Census enumerators in each of their

enumeration districts were required to enter in a Listing

Book the name, owner, address, major category of busi-

ness, etc., for each recognizable place of business. Be-

cause of a delay in the appropriation for the census, the

full-scale listing operation did not begin until almost

June 1949 and was not substantially completed until

late September 1949. As will be indicated later, a por-

tion of the census "undercoverage" is attributable to the

unavoidable delay in the start of the listing operation.

Analysis of PES data for coverage.—The program of

analysis of PES data with respect to coverage has been

designed to answer the following questions:

1. VV'hat is the extent of census "undercoverage" resulting from

the failure of Census enumerators to list business establishments?

2. What is the extent of net census "undercoverage" resulting

from the omission of establishments which were in business as of

the end of 1948 but went out of business before the enumerator-

listing operation was conducted and from the erroneous inclusion

in the census of establishments which entered into business in

1949?

A separate PES report, planned for later issuance, will

provide additional measures including (1) a measure of

the 1948 sales volume not in the census because of the

definition excluding "part-year" businesses, (2) a meas-

ure of differences in the 1948 sales and employment
reported in the census and, subsequently, in the PES,
and (3) a measure of differences between the census and

PES in establishment classification (that is, whether an

establishment was classified as "retail" or as "other

than retail").

Design and procedures of the PES.—The PES had the

following features which were introduced with the aim of

assuring accurate measurement of coverage error:

1. The area sample for the PES consisted of about 2, .500 small

areas (segments) ranging in size from part of a building and part

of a city block to an entire town or village. These segments were

located in about 530 counties throughout the United States.

This sample, drawn on a probability basis, was designed to include

about 1 in 200 of the retail establishments in the United States.

Within the sample segments, enumerators were instructed to make
a thorough field search for establishments missed in the census.

As an aid to this search, special mapping materials, including San-

born maps which show and describe individual structures, were

provided.

2. Tlie reenumeration procedure was entrusted to a relatively

small group of highly selected and specially trained interviewers.

Prior to the canvass of each segment, the interviewer was provided

with the general Census listings for the enumeration district in

which the segment was located. He was also provided with Social

Security Administration (BOASI) establishment cards for the dis-

trict. In canvassing the segment the interviewer had to account

for all in-segment ad Iresses whether or not they were included on

the Census listings or in the BOASI cards. Also, the interviewer

had to write, in effect, a business history of the segment for the

period January 1, 1948, to the date of his recanvass. He was
required to obtain a listing of all the occupants of each business

address in the segment for that period. The interviewer was
instructed to obtain for each occupant sufficient information on

the nature of the business activity to permit a classification into

four major types: (i) wholesale, (ii) retail, (iii) service, (iv) other,

i. e., not in the scope of the Census of Business. Finally, for each

occupant in the first three classes, the interviewer was required

to obtain from the best po.ssible respondent information on 1948

sales and employment.

5
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3. The materials obtained during the PES field work wore thor-

oughly reviewed and a careful reexamination made of tlie Census

listings to make sure that every establishment treated as tnissed in

the census or erroneously included properly belonged in these

categories.

PES findings on coverage of retail establishments.—
The estimated iindercovcrage in the census eniuncration

of retail establishments, because of (1) the failure of

enumerators to list retail establishments—"enumerator

misses" and (2) omission of establishments in business

on December 31, 1948, which went out of business in

1949 before the Census listing was begun—"late start

of listing," was determined through the PES analysis to

be 1.3 percent of the 1948 sales volume and 0.9 percent

of the November 15, 1948, employment.

The PES data further indicate that this undercoverage

was producetl primarily by the failure to canvass or list

small establishments. The omitted retail establish-

ments bad, on the average, 1.0 paid employees on

November 15, 1948, as against 3.9 paid employees for

the enumerated retail establishments. Saleswise, the

situation is similar. The omitted retail establishments

had, on the average, sales of $26,000 in 1948 as against

$74,000 for the enumerated retail establishments. In

terms of number of retail establishments they repre-

sented 3.6 percent of the 1948 Census total.

The following table indicates the undercoverage

caused by "enumerator misses" and l)y "late start of

listing," respectively:
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SUMMARY OF FINDINGS

Summary Statistics

The volume of trade in retail stores, whicL totaled

$48,329,652,000 in 1929, declined nearly 50 percent to

about $25 billion in 1933, increased to $32,791,212,000

by 1935, and reached $42,041,790,000 in 1939. By 1948

the volume of trade in retail stores reached $130,520,-

548,000, more than three times the 1939 volume.

There was a progressive increase in the number of

stores during the earlier decade, from 1,476,365 in 1929,

to 1,587,718 in 1935 and 1,770,355 in 1939. However,

in 1948 the number of stores (1,769,540) was about the

same as in 1939.

Making adjustment for the difTerence in retail prices

between 1929 and 1948, the physical volume of goods

sold through retail stores in 1939 is found to be only

slightly higher than in 1929. However, the physical

volume had increased more than 50 percent in 1948

over the 1939 figures. This is illustrated in table A,

below.

Table A.—Retail Trade: 1929, 1939, and 1948

Census year



10 RETAIL TRADE

HOW THE RETAIL DOLLAR WAS SPENT IN 1948

fOOO GROi/P 2ut

aUIOMOTIVE GROUP.

GENERAL MERCHANDISE
GRP. GENERAL STORES- 13<

LUMBER. BUILDING,
HARDWARE GROUP 9tf

EATING AND DRINKING
PLACES et

APPAREL GROUP ei

GASOLINE SERVICE
STATIONS 5<

FURNITURE, FURNISHINGS,
APPLIANCE GROUP 5*

DRUG. PROPRIETARY STORES. 3<

OTHER RETAIL STORES K't

KINO OF BUSINESS

GROUPS SELECTED KINDS OF

BUSINESS

19< - GROCERY STORES

lll< - MOTOR VEHICLE DEALERS

DEPARTMENT STORES

J "< - LUMBER, BUILDING MATERIALS DEALERS

5* - EATING PLACES

}t - DRINKING PLACES

3 J< - KOMEN'S READY TO WEAR STORES

5< - GASOLINE SERVICE STATIONS

^ 3l( - FURNITURE, FURNISHINGS STORES

2 3< - DRUG AND PROPRIETARY STORES

D .'< - LIOUOR STORES

3 2< - FEED, FARM, GARDEN SUPPLY STORES

half of this sum was spent in restaurants and cafeterias

which provided full table service, while just over $1

billion was spent at lunch counters and refreshment

stands. The remaining $4 billion was spent in drinking

places whose primary source of receipts was from the sale

of alcoholic beverages, but which nevertheless sold

considerable amounts of food for on-premise consumption.

The number of restaurants and cafeterias in 1948 was

131,190, one-third more than the number of such places

in 1939 and 1929. The 1948 figure included 998 caterers.

These establishments were not identified separately in

1939 or 1929, but were included in "bakery product

stores." Drinking places in 1948 numbered 152,433, a

sizable increase over the number of such places in 1939.

There were no drinking places countetl in the 1929

census, since the prohibition amendment was still in

eflFect.

General stores.—The classification "general stores"

is rapidly declining in importance as a separate kind of

business. In 1948 there were only 21,5.57 stores classi-

fied as "general stores" compared to 39,688 in 1939, and

104,089 in 1929. The 1948 sales volume of $1,159,301,-

000 was an increase over the $810,342,200 in 1939, but, in

terms of physical volume of merchandise sold, was
actually a decrease. The 1929 volume was $2.5 billion,

more than twice the 1948 figure.

It is probable that some part of this decrease in the

classification "general stores" was <lur to a tendency on

the part of these stores to sell larger proportions of

groceries, and thus be classified as "grocery stores"

rather than "general stores."

Department stores.—Sales of department stores in

1948 totaled $10,044,747,000, an average of more than

$4,000,000 for each of the 2,580 stores. These sales were

approximately tlu-ee times greater than the department

stores sales in 1939 and more than twice as great as the

1929 total.

The count of department stores in 1948 was consider-

ably less than the count in 1939 and 1929. Some of the

changes were due to a change in the definition of what
constitutes a department store as described in Appendix

B, Kind-of-Business Classifications. However, a con-

siderable portion of the difference was brought about as a

result of better reporting for individual stores. In 1939

a few large comjianies operating a number of stores in

this field were unable to report merchandise line sales on

an individual store basis, so that all stores of these

companies were classified as department stores since that

was the pattern for the company as a whole. In 1948,

the companies were able to provide merchandise line

sales on an individual store basis, so that each stor(>

could be classified ind('i)endently. This resulted in

many of these stores being classified in 1948 as other than

department stores.

Gasoline service stations.—Retail establisliments clas-

sified as "gasoline service stations" in 1948 numbered
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RETAIL SALES BY KIND OF BUSINESS GROUP:
1948, 1939, AND 1929
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188,2r)3, a decrease of 22 percent from tlie 241,858 such

places in 1939, but still considerably higher than the

1929 figure. At the same time the sales volume of

gasoline service stations totaled $6,483,301,000, an

increase of 130 percent over the 1939 figure.

In 1939 the average size of gasoline service stations,

based on the volume of sales, was $1 1,600. By 1948 the

average size had increased to $34,400, indicating that

even allowing for i)rice increases over the decade, gasoline

service stations in 1948 were considerably larger than

in 1939.

Drug and proprietary stores.—For the first time in

the Census of Business, separate information was

obtained on the activities of proprietary stores (defined as

drug stores without prescription tlei)artnients). In all

previous censuses, proprietary stores were not separatelj^

identified, but were included in the category "drug

stores."

In 1948, out of the 55,796 drug and proprietary stores,

8,841 were classified as proprietary stores. These had

sales of $334,768,000, compared to the total sales of

$3,678,463,000 for the 46,955 drug stores. This would

indicate that in terms of dollar sales, drug stores, on the

average, were twice as large as proprietary stores.

All the decrease in the number of drug and proprietary

stores from 1939 to 1948 was in stores not operating a

fountain. There were 16,072 of these in 1948 compared

to the 18,451 in 1939, which itself was a sharp decrease

from 23,414 such stores in 1929. Drug and proprietary

stores with fountain, on the other hand, increased from

34,844 in 1929 to 39,452 in 1939. In 1948 they increased

slightly to 39,724.

Other Changes in the Distribution Pattern

Perhaps the most significant change in the distribution

pattern was the great increase in the number of stores

selling such specialty goods as furniture, appliances, and
aiitomo})iles. Between 1929 and 1939 there was a

general decline in the num])er of stores specializing in

these lines. During the war and for a period following it,

production of many of these lines had been curtailed, or

<lisc()ntinued. Wlien production was again started, many
new specialty stores were opened. In 1948 the number
of stores primarily selling these lines was greater than

the number of similar stores in 1929.

There was a corresponding increase in the volume of

sales through these stores. In tlie "furniture, furnish-

ings, appliance group," sales, since 1939, advanced from

;
$1,733,257,000 to $6,914,179,000, an increase of nearly

300 percent. This was much greater than the increase for

total Itctail Trade. Similarly, .sales of dealers in the

! automotive group advanced from $5,548,687,000 to

$20,104,0.54,000, an increa.se of 262 percent.

The number of stores specializing in upi)arel increased

from 100,959 to 115,246 since 1939, and their sales

t
increa.sed -from $3,258,772 to $9,803,218. This increase in

sales was just a little less than the average increase for

all retail stores.

The results of the 1948 census indicate that the total

number of retail stores was about the same as in 1939

and in some kinds of business decreased, but that the

average size of stores has increased. This was particu-

larly true for stores in the "food group," for "department

stores," and for "gasoline service stations."

The Geographic Distribution of Retail Trade

Stores in the East North Central Division accounted

for 22 percent of the total volume of Retail Trade in the

United States, more than any other geographic division.

However, a little less than 20 percent of all retail stores

were located in this division. The Middle Atlantic

Division accounted for more stores than any other

division, 22.3 percent, but they only accounted for

21.6 percent of all sales.

As in the period between 1929 and 1939, retail trade in

the southern and western divisions increased more rapidly

than trade in the remainder of the country. While for the

country as a whole, there was a slight decrease in stores,

the South Atlantic, East South Central, West South

Central, Mountain, and Pacific Divisions all showed an

increased number of stores; while the New England,

Middle Atlantic, East North Central, and West North

Central Divisions all showed decreases.

For all divisions, there were substantial increases in

sales from 1939 to 1948. However, the increases in the

southern and western divisions were considerably higher

than the national average of 210 percent, ranging from

227 percent for the Mountain Division to 252 percent

for the West South Central Division. On the other hand,

the increases in the New England and Middle Atlantic

Divisions fell far short of the increase for the country as a

whole; that for the East North Central Division was

approximately the same as for the United States; while

the increase for the West North Central Division was a

little higher.

The increase in sales of retail stores in the western

region is associated with the rise in population in this

section of the country. However, in the southern divi-

sions, where the population increase was a little less

than the national average, other factors were effective.

Eight States accounted for more than 50 percent of the

total sales in retail stores during 1948. These States

were, in order of volume of sales. New York, California,

Pennsylvania, Illinois, Ohio, Te.xas, Michigan, and New
Jersey. However, as pointed out above, although all

States showed a considerable increase in sales over 1939

the increases in the industrialized nortiieastern States

were well below the national average. The lowest per-

centage increase, 148, was in Massachusetts; while

New "i'ork State showed an increase of only 162 [jcrcent.

The North Central States, all showed larger percent-

age increases, with the largest increases being in those
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States which are predominantly agricultural, such as

North Dakota, South Dakota, Nebraska, and Kansas.

With the exception of Maryland and the District of

Columbia, all States in the southern divisions showed

larger than average increases. The increase in the Dis-

trict of Columbia was only 176 percent, well below the

210 percent for the country as a whole, while for Mary-

land it was 209 percent, just about average. Southern

States with the largest percentage increases were Florida,

281 percent; Alabama, 276 percent; and Arkansas, 263

percent.

Percentage increases in the Mountain States varied

from the low of 171 in Montana to the highest percent-

age increase of all States, 306 in Arizona; while the in-

creases in the Pacific States were all well above the

average for the Nation.

County Distribution

Of the 3,101 counties and independent cities in the

United States, only 47 had 5,000 or more retail stores in

1948. On the other hand, 1,379 counties had fewer than

200 stores and 155 had fewer than 50. In terms of dollar

sales, 38 percent of all retail trade was concentrated in

the 47 top counties, and another 29 percent was accounted

for by the next 239 counties, which had 1,000 to 4,999

stores in 1948. The 1,379 counties with fewer than 200

stores accounted for less than 6 percent of the Retail

Trade dollar.

Table D.—Counties by Number op Retail Stores: 1948



14 RETAIL TRADE

However, more tliaii 71 iicrci-nt of the sales in the metro-

politan areas woie inado l>y stores in the central eities.

This gives some indication of the extent to which people

living on the fringes of the standard metropolitan areas

come to tlie cities to make their purchases. Further

evidence of this is indicateil by the higher per capita

sales of $1,211 in the central cities compared to the per

capita sales of $987 for the areas as a whole.

Table E, l)elow, gi'oujjs the standard metropolitan

areas according to the total po{)ulation of the areas.

There is a very close relationship between the population

size and the total sales volume in the areas, with some

slight tendency toward a greater concentration of sales

in the larger metropolitan areas.

Table E.—Percentage of Stores, Sales, and Population in Central Cities, by Metropolitan Area Size Groups
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RETAIL SALES, BY KIND OF BUSINESS, BY CITY-SIZE GROUP: 1948

(TOTAL S4LES III EACH CITY-SIZE 8R0UP = 100 PERCEIIT)

PERCEST
10 20

CITY-SIZE GROUP
(number of
inhabitants )

•iOO.OOO OR MORE

250,OCO-U99,999

100,000-249,999

25,000-99,999

1,000-211,999

LESS THAN 5,000

500,000 OR MORE

250,000-U99,999

100,000-2119,999

25,000-99,999

5,000-211,999

LESS THAH 5,000

500,000 OR MORE

250,000-499,999

100,000-249,999

25,000-99,999

5,000-2U,999

LESS THAN 5,000

500,000 OR MORE
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250,000-" 99,399

100,000-2119,999
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Altliougli tin- total sak's volume in retail stores stood

at a very hiiih level in 1948, approximately 1,000,000

stores, two-thirds of all the full-year stores had sales of

less than $50,000 during the year. These "small" stores

accounted for only 16.5 percent of the total sales volume

of all full-year stores, and had average yearly sales of

slightly less than $21,000.

In contrast, there were only 10,432 retail stores oper-

ated the entire year each of which had sales of $1 ,000,000

or more during the year. In addition there were 236

stores not operated the entire year whose sales in 1948

were in excess of $1,000,000. Despite their small num-
ber, less than one percent of all retail stores, these

"million dollar" stores accounted for about one-fifth of

all retail sales.

Depaktmext Stores

Nearly 40 percent of the total sales of stores in the

sales-size class of $1,000,000 or more was accounted for

by department stores. There were 1,548 department

stores in this class, 1,534 of them operated during the

entire year, and 14 during only a part of the year.

Table G, below, presents department stores by sales-

size classes of over $1,000,000. This table includes data

for part-year stores, but they are not separately identified.

Table G.—Department Store Sales, by Sales-Size Class:
1948

Sales-size
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The District of Columbia was far in advance of all

States in percentage of sales through large stores,

almost two-thirds of the District's sales being made in

stores with annual sales of $300,000 or more. California

was next with 50 percent, while the State with the lowest

proportion of such sales was Mississippi with 28.5

percent.

Single Units and Multiunits and Types of Operation

(Tables 3A to 3D, 7A to 7D, and 12A to 12M)

During 1948, multiunit organizations accounted for

only 9 percent of all retail stores but had about 30 per-

cent of the total retail sales volume. The average size

of a multiunit store was about $238,000 compai-ed to the

average size of $74,000 for all retail stores. More than

50 percent of the sales of multiunit retail stores was made

thi-ough grocery stores and through stores in the general

merchandise group. Variety stores had the greatest

percentage of sales through multiunits, with 86 percent

being accounted for; while department stores; dry goods,

general merchandise stores; and grocery stores with

fresh meat had 64 percent, 48 percent, and 45 percent,

respectively. Other kinds of business which had large

proportions of then- sales through multiunit stores were

family clothing stores, shoe stores, and women's ready-

to-wear stores.

Major kinds of business in which the contributions

made by establishments of multiunit organizations were

relatively unimportant were drinking places, eating

places, new car dealers, and gasoline service stations.

Only 3 percent of the sales of drinldng places were made

in places belonging to multiunit organizations, while

the proportions in the other three trades were 16 percent,

8 percent, and 10 percent, respectively.

In the 1948 Census of Business each retail establish-

ment was separately coded either as a "smgle unit"

store, where the owner operated only one retail store,

or as a unit of a multiunit organization, where the owner

operated more than one retail store. Each unit of a

multiunit organization was given a "number of units"

size code depending upon the number of retail stores in

the same general kind of busmess operated by the multi-

unit organization. For example, if a firm operated 16

retail stores, 11 of which were grocery stores, 4 drug

stores, and one packaged liquor store, each grocery

store would be m the "11-25 store multiunits" size class,

each drug store in the "4 or 5 multiunit" size class,

and the liquor store would be placed in the class of

"single units operated by multistore firms." For the

purpose of analyzing the operations of single and multi-

unit stores, stores which are "single units operated by

multistore firms" and stores which are "single units

operated by one-store firms" have been combined into

the one group "single units." All other stores are re-

ferred to as "multiunits."

In addition to being classified either as a single-unit

store or as a multiunit store, each retail establishment

was also classified by type of operation, that is whether

the store was the standard type of retail store, or whether

by method of merchandising, or by unusual type of

ownership it was distinguished from the standard type

of retail store. Examples of "nonstandard" types of

operation which were separately identified in the 1948

Census of Business are cooperatives, mail-order houses,

direct selling (house-to-house) organizations, merchan-

dise vending machine operators, and retail leased depart-

ments in retail stores.

In the 1939 Census of Business, and m previous cen-

suses, the type-of-operation classification provided the

basis for classifying retail stores into three major group-

ings, namely, "independents" (single-unit stores, and

two- and three-store multiunits), "chains" (four or more

store multiunits), and "other types" (utility-operated

stores, direct selling [house-to-house] organizations, co-

operatives. State hquor stores, and commissaries or

company stores). Establishments with characteristics

which would result in their being classified in the major

group, "other types," were always classified in that group

even through other characteristics of the establishment

might have been the same as either "chains" or "inde-

pendents." In some of the 1939 "types of operation"

tables, data for "independents," "chains," and "other

types" are shown separately. In other tables, data for

"other types" are combined with those for "independ-

ents."

In the 1948 Census of Business, since the type-of-

operation classification was independent of the classi-

fication for single or multiunit operation, "nonstandard"

operating types are included m the single and multiunit

tables either as single units or in their proper "number

of units" size class, but are not separately identified in

these tables. Separate information on these types,

however, is presented in chapter 12 of volume II.

In comparing information on "chains" in 1939 with

data on "four or more store multiunits" in 1948, allow-

ance must be made for the exclusion from the 1939 data

of statistics on nonstandard operating types which had

the characteristics of "chains." Table H, below, pre-

sents 1948 data on selected nonstandard operating types

by single and multiunits.

The proportion of sales through multiunit stores has

varied considerably from trade to trade since 1929. For

example, ua 1929, nearly 46 percent of the total sales of

grocery stores without fresh meat was made through

"chains" (four or more store multiimits). By 1939 the

proportion had dropped to 32 percent, and m 1948 it was

only 21 percent. On the other hand, the proportions in

grocery stores with fresh meat steadily increased over

the two decades, from 32 percent in 1929, to 38 percent

in 1939, and 41 percent in 1948.

In 1948, more than 50 percent of the sales of depart-

ment stores were made through stores of organizations

operating four or more units. This compared to the 42

percent in 1939 and the 28 percent in 1929. The 1939

and 1929 proportions have been adjusted to include the

sales of mail-order department stores. The department
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Table H.—Selected Types of
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SALES OF SINGLE AND MULTIUNIT STORES AS A PERCENT OF TOTAL SALES-
SELECTED KINDS OF BUSINESS: 1948

PERCEUT
20 W 60

GASOLINE SERVICE STATIONS

EATING PLACES

FURNITURE STORES

DRUG AND PROPRIETARY

STORES

FEED, FARM, GARDEN SUPPLY

STORES

WOMEN' S READY-TO-WEAR STORE

GROCERY STORES

DEPARTMENT STORES

VARIETY STORES

SINGLE UNITS 2-10 STORE MULTIUNITS M OR MORE STORE MULTIUNITS

was not wholly due to the drop in the number of firms

in this field. An examination of the stores and sales

data for 84 identical finns as reported in the 1939 and

1948 censuses reveals that these firms have drastically

reduced the number of stores operated by them, (See

table K below.)

Table K.—Stores and Sales of Identical Grocery Firms—United States: 1948 and 1939

Kind of business and number of stores operated in 1948
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other auxiliary units did not represent all such units

servicing stores of retail multiunit organizations. In

many cases the warehouse, administrative office, or some

other auxiliary activity for a multiunit organization was

a part of or close to one of the stores of the organization;

and the information was included with the Census of

Business report for that particulai store. The firms in

many cases were unable to provide separate information

for the store and for the auxiliary function.

Types of Operation

Cooperatives.—Retail cooperatives had sales of

$1,066,841,000 in 1948, an average of $242,000 for each

of the 4,398 cooperative stores. Nearly one-half of these

stores and almost three-quarters of their total sales were

accounted for by "feed, farm, garden supply stores";

that is, they were "farmer" cooperatives formed pri-

marily to provide farmers with the necessities such as

feed, seeds, fertilizer, and other supplies used in running

their farms.

There were also 122 farm equipment dealers with 1948

sales of $23,376,000 which could also be placed in the

category of "farmer" cooperatives, and it is likely that

most of the 820 establishments classified as gasoline

service stations were engaged in supplying farmers with

gasoline and Diesel oil to be used in running their mecha-

nized farm equipment.

For the most part, the remaining retail cooperatives

were engaged in selling "consumer goods," primarily

food. There were 494 grocery stores with fresh meat,

151 grocery stores, without fresh meat, and 141 "other

food stores." These stores had total sales of close to

$140 million. In addition, there were 132 general stores,

selling considerable food, and 83 eating and di-inking

places.

The term "farmer" cooperative, as used above, refers

to cooperatives primarily owned by farmers. The
method of operation of "farmei" and "nonfarmer"

cooperatives does not differ basically.

Mail-order houses.—Sales by mail-order houses in

1948 totaled $1,485,352,000. These sales were made by

880 establishments. However, the bulk of the mail-

order-house sales were made by 22 establishments.

Because of the similarity of their merchandise depart-

ments to those of department stores, they were classified

as department stores. The total sales of these mail-order

department stores amounted to $1,249,351,000, an

average of approximately $57 million per store.

Other kinds of business accounting for sizable sales

through mail-order houses were dry goods, general

merchandise stores with sales of $51 million; women's

ready-to-wear stores, $26 million; feed, farm, garden

supply stores, $19 million; book, stationerj^ stores, $24

million; and tobacco products stores, $22 million.

Most of the mail-order houses were located in large

urban areas. In Census of Business taI)ulations showing

geographic distribution of Ketail Trade, they were

included in tlic nrciis in which llii'y were located. They
were not included in the localities from which the mail

orders were received.

The statistics on mail-order houses are only for those

establishments which were primarily in the mail-order

business. There has been a tendency over the last

decade for many of the larger stores, particularly in the

general merchandise field, to invite mail orders through-

out the areas in which their advertising media circulate.

Many of these stores also sent out small catalogs, par-

ticularly during the holiday seasons. However, the

Census Bureau has not attempted to measure the extent

of this mail-order business by stores for which nuiil-order

sales did not represent the major source of receipts.

Direct selling organizations.—Direct selling (house-

to-house) organizations had sales of $634,763,000 during

1948. Sales offices of these organizations numbered

3,451. The sales of these organizations were concen-

trated in four merchandise groups, namely, organizations

primarily selling home furnishings such as brushes and

cooking utensils, with total sales of $162 million; organi-

zations selling appliances such as vacuum cleaners, etc.,

with sales of $122 million; organizations selling food prod-

ucts, with sales of $113 million; and organizations selling

books and magazines by du-ect solicitation, with sales of

$104 million. Milk dealers who made door-to-door

deliveries and Itakeries which sold house-to-house were,

for census purposes, not considered to be direct selling

organizations.

Merchandise vending machine operators.—Sales of

merchandise vending machine operators, whose primary

source of receipts was from the sales of merchandise

through coin-operated vending machines which they had

placed in other businesses, office buildings, or institutions,

amounted to $200 million.

The 1948 Business Census was the first tune that the

Census Bureau collected information on this type of

merchandising. In 1939, although some merchandise

was being sold through vending machines, there was

comparatively little interest in compiling separate

statistics pertaining to its sale. By 1948, the number of

machines accessible to the buying pubhc had mush-

roomed, and some measure of the volume of merchandise

sales by this method was deemed necessary. This

method of merchandising is still in a period of expansion.

The 1948 sales total represents a transitional point in the

growth of the industry.

Several of the larger companies in the merchandise

vending machine field sell both through vending ma-

chines and through concessions loc^ated mostly in motion-

picture theaters. The Census Bureau obtained separate

reports for the vending machine operations of these

companies and only these data are includeii in the $200

million sales figure. The sales of merchandise through

concessions owned by these companies is not included in

this figure.
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The total sales does not include the receipts of vending

machines owned and operated by soft drmk bottling

companies. The plants of these companies were outside

the scope of the Census of Business. Neither does the

total include receipts of machines individually owned

and operated by the establishment in which the machine

is located. In cases such as these, the receipts of the

machines were included in the total receipts of the

establishments owning the machines.

Retail leased departments in retail stores.—In 1948

there were 20,922 retail leased departments located in

13,626 retail stores. These leased departments bad total

sales of $831,978,000, almost 8 percent of the total sales

of the stores in which they were located.

These leased departments were not counted as separate

establishments but the data relating to them were in-

cluded with the reports of the retail stores in which they

were operated. While the lessee owns the merchandise

in his department, his merchandising policies are inte-

grated with those of the main store. The main store

usually provides services such as credit, delivery, heat,

power, and protection. Thus, a main store with one or

more leased departments was regarded as a single store.

In the 1948 Census, a consolidated report of leased de-

partments and the main store was obtained. The

enumerator also obtained a complete listing of each

leased department in the main store. This listing of

leased departments is the basis of the leased department

statistics in these tabulations.

In the 1939 Census of Business the enumeration pro-

cedure provided for either a report from the main store

consolidating the leased department and the main store,

or a separate report from the lessee for the leased depart-

ment when the main store was unable to supply the

information. Wlien a separate report for a leased de-

partment was obtained it was counted as a separate

establishment. The 1939 data on leased departments

include only information for those reported separately.

Legal Form of Organization (Table 6A to 6F)

More than two-thirds (1,231,127) of all retail stores in

1948 were owned by uadividual proprietors. However,

they accounted for only one third ($44,813,592,000) of

all sales. The average size of these stores, in terms of

1948 dollar sales, was about $36,000.

Another 322,223 stores, with total sales of $23,422,-

224,000, were legal partnerships; that is, they each had

two or more proprietors. These stores, on the whole,

were twice as large as the stores with only one proprietor,

their average sales size being about $73,000.

There were only 210,608 stores which were organized

as corporations or were owned by corporations. How-
ever, sales of these stores totaled $61,203,213,000, almost

47 percent of all retail sales, or about $291,000 for each

store.

Table L.—Legal Form op Organization—United States: 1948

Legal form of organization

Total, all stores

-

Individual proprietorships
Partnerstiips..
Corporations.-
State, county, or municipal liq-

uor stores
Otiier legal forms

Stores

Number

1, 769, 540

1,231,127
322, 223
210, 608

2,528
3, 054

Per-
cent of
total

100

70
18
12

(')

(')

Sales, entire year

Amount
(thousand
dollars)

130, 520, 548

44, 813, 592
23, 422, 224

61, 203. 213

770, 527
310, 992

Per-
cent of
total

34
18

47

1

(0

Average
sales

size of
store

(dollars)

74,000

36,000
73,000
291,000

305,000
102, 000

1 Less than 0.5 percent.

The 210,608 stores classified as "Corporations," in-

cluded most of the 4,398 stores of retail cooperatives.

Nearly all the stores in this category were incorporated,

most of them under the various State cooperative asso-

ciation laws, but many of them under the regular State

corporation laws, particularly in those States which do

not have cooperative association laws. The few coopera-

tives not incorporated under any law were included in

the "Other legal forms" group.

"State, county, or municipal stores," niunberirg 2,528,

were all "liquor stores." Although there are a few exam-

ples of municipal operation of retail stores in other kinds

of business, these stores have been included in the "Other

legal forms" category, which also includes other miscella-

neous ownership types such as estates, receiverships, etc.

Kind of Business

Although most retail stores were either individual

proprietorships or partnerships, there were a few kinds

of business in which the corporate form of organization

predominated. Almost all department stores were oper-

ated by corporations; and an unusually high proportion

of shoe stores, women's ready-to-wear stores, motor-

vehicle dealers, and lumber yards were similarly organ-

ized. The kmds of busmess wliich had an unusually high

proportion of stores belonging to corporations, were, in

general, those kinds of business in which the average

sales volume was high, or those in which a large propor-

tion of the stores were operated by multiunit organiza-

tions.

CoMP.\RisoN With 1939

The only significant change in the distribution pattern

of retail stores by legal form of organization between 1939

and 1948 was in stores operated by individual proprietor-

ships and by two or more partners. Over the decade

there has been a decrease in the proportion of stores

owned by individual proprietors and a corresponding in-

crease in the proportion of stores operated by partner-

ships. There were similar changes in the proportion of

sales contributed by these stores. The proportion of

corporations and their sales remained unchanged.
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Table M.—Legal Form of Organization—United States: 1948 and 1939
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by each kind-of-business group durmg the three census

years, 1948, 1939, and 1929. As in 1939 and 1929, the

stores m the general merchandise group employed more

persons than any other group. More than 62 percent of

the paid employees m the general merchandise group

were employed in department stores.

The retailing of food accounts for a very large propor-

tion of retail employment. In both 1948 and 1939,

employment in food stores and eating and drinking

places together accounted for 34 percent of the total.

With the added employees retailing food and drink in

general stores, drug stores, variety stores, department

stores, and many cigar stores, it is estimated that about

40 percent of the total paid employees in retail trade are

engaged in retailing food and drink.

The largest percentage increases in paid employees

between 1939 and 1948 were in eating and drinking

places and in such durable goods businesses as furniture

stores, household appliance stores, radio stores, motor

vehicle dealer, hardware stores, and farm equipment

dealers. Paid employment in these trades increased 50

percent or more during the decade.

Total and Full-Time Employees

About 81 percent of all paid employees in November
1948 worked a full workweek. This proportion is about

the same as in November 1939, but is smaller than the

proportion of such employees in 1929, when 87 percent

of the total were on a full workweek basis.

Kinds of business in which the proportion of full work-

week employees was considerably less than the average

for all kinds of business were "grocery stores, with fresh

meat," 72 percent; "dry goods, general merchandise

stores," 74 percent; and "variety stores," 58 percent.

For census purposes a full workweek employee was

one who for a typical pay period was paid for working

at least the number of hours typically worked by em-

ployees of the working establisliment. Thus employees

of establishments which were normally open only part

of the day, such as candy, nut, confectionery stands in

theaters, were considered to be full workweek employees.

Self-Employment

A review of employment in retail trade should take

into account data on proprietors and unpaid family

workers. In November 1948, more than one-quarter of

store personnel consisted of 1,742,046 proprietors, who
were active either full- or part-time during the month,

and 930,546 members of the families of proprietors who
worked in the stores durmg November but were paid no

stipulated wage or salary.

Retail Pay Roll

The annual Retail Trade pay roll in 1948 amounted

to more than $14 billion. This included $618,162,000

in warehouses and other auxiliary units ot retail multi-

unit organizations, and $13,567,997,000 in retail stores.

For all Retail Trade, pay roll constituted approxi-

mately 10 percent of the sales dollar. However, this

ratio varied considerably among kinds of business. In

general, in those kinds of business which had compara-

tively few self-employed persons, such as department

stores and lumber yards, pay roll accounted for a larger

portion of the sales dollar. Similarly pay roll was com-

paratively high in Kinds of business, such as bakery

products stores and eating and drinking places, where

processing on the premises and service were important

functions. On the other hand, in those kmds of business

where the number of self-employed was relatively high,

such as grocery stores and gasoline service stations, the

proportion of pay roll to sales was much lower than the

average for all retail trade.

Employee Size of Retail Stores

More than one-third of all retail stores had no paid

employees for the workweek ended nearest November 15,

1948. However, these stores accounted for less than

9 percent of the total sales of all retail stores during the

year. The stores with no paid employees were operated

by 1,249,038 self-employed persons during November
1948, an average of about 2 such persons per store.

The "employee size" of retail stores was based on the

number of paid employees for the workweek ended

nearest November 15, 1948. The "no paid employees"

size class includes, therefore, some stores operated on a

seasonal basis which were not active in November, and

also stores which had no paid employees in November

1948, but which might have had some during another

part of the year. This accounts for the annual pay roll

of $76 million shown for the "no paid employees" size

class.

In contrast to the large number of retail stores with

no paid employees, there were only 3,674 stores which

reported 100 or more paid employees for the November

15 workweek. These stores, representing only 0.2

percent of all retail stores, accounted for nearly 12 percent

of the total retail sales, and 18 percent of the annual

retail pay roll. The large retail stores are nearly all

corporations, so that the number of self-employed

pei-sonnel is negligible. Department stores accounted

for 1,211 of these large stores and variety stores another

516. However, the average department store in this

size class employed 634 persons, whereas the average

variety store in the class employed only 172 persons.
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Table P,—Stores, Sales, and Paid Eaiplotees, by Employee Size: 1948 and 1939
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Merchandise Inventories (Tables lOA to'lOF)

Retail stores reported lliat the cost of inercliaiidise

inventories in tlie stores at the end of 194S amounted to

nearly $15 billion. In addition, warehouses of retail

multiunit organizations, primarily servicing their own
retail stores, had almost $000 million worth of mer-

chandise on hand at the same time.

Table R.— ^[ERCHA^•DISE Inventories in Retail Stores and
IX Warehouses of Retail Multiunit Organizations—
United States: 1948

Type of establishment
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The apparel group.—Apparel stores held fairly high

inventories at the end of 1948 in comparison with their

total sales during the year. The group as a whole,

which had total sales of nearly $10 billion during the

year, had stocks on hand at the end of the year which

cost nearly $2 billion. This was about 13 percent more

than the cost of goods held at the beginning of the year.

Table U, below, presents 1948 sales and end-of-year

inventories for kinds of business specializing in the sale

of apparel and accessories. It also differentiates between
inventories held by single-unit stores and inventories

held by stores of multiunit organizations.

Table U.—Merchandise Inventories at Cost, End of Year in Single and Multiunit Stores in the Apparel Group: 1948

Kind of business

Stores of single-unit organizations

Sales, entire
year

(thousand
dollars)

Merchandise
inventories
at cost, end

of year
(thousand
dollars)

Ratio of
sales to

inventory,
at cost

Stores of multiunit organizations

Sales, entire
year

(thousand
dollars)

Merchandise
inventories
at cost, end

of year
(thousand
dollars)

Ratio of
sales to

inventory,
at cost

Apparel group- _

Men's, boys' clothing, furnishings stores
Family clothing stores
Women's ready-to-wear stores
Millinery stores
Other apparel accessory, specialty stores.
Shoe stores.
All other^apparel stores.

6, 056. 408 1, 288, 551 4.7 529, 702 7.3

1, 698. 789
994, 790

2. un3, n3
lis, 757

189, 039
62.5, 906
579, 014

422, 790
224, 514
285,996

6,649
40, 945
181,989
125, 668

3.8
4.4
7.0
9.9
4.6
3.4
4.6

576, 551

823, 227
1,329,133

42, 046
149,285
846, 437
82, 407

108, 994
120,752
127, 791

1,849
16,457

138,412
15,447

5.3
6.8
10.4
22.7
9.1
6.1
5.3

Inventories in other kinds of business.—Other kinds

of business which held large mventories at the end of

1948 were furniture stores with about $753 million worth

of merchandise on hand; lumber yards holding inventories

which cost about $831 million; hardware stores with

goods on their shelves costing $645 million; dry goods,

general merchandise stores with mventories of $536 mil-

lion; and jewelry stores holding goods which cost ap-

proximately $461 million.

Warehouse inventories.—The warehouses for which

data are presented in tables 7A to 7D are those belonging

to retail multiunit organizations. They had a function

analogous to wholesale establishments which service

retail stores. Tables 7A to 7D do not include data on

warehouses used by stores as supplemental storage

space for their merchandise. Data for such storage

warehouses were included w^ith the stores for which

they provided supplemental storage.

Warehouses of retail multiunit organizations reported

that merchandise which cost close to $9 billion was

billed to their stores during 1948, and that another

$145 million was sold to stores of other companies. At
the end of the year these warehouses held merchandise

which cost $592,936,000. If the average inventory

during 1948 remained approximately at this level, it

would indicate a turnover during the year of about 15.

However, two -thirds of the sales and billings during the

year were made by warehouses belonging to organizations

operating food stores. These same warehouses held

less than half of the inventories in warehouses at the

end of the year. Thus they were an important factor

in the high turnover rate in such establishments.

Beginning- and end-of-year inventories.—The cost of

inventories held by all retail stores rose from $12.9

billion to $14.8 billion during 1948, an increase of 15

percent. This increase was general for all kinds of

retail business, with the automotive group registering the

largest percentage increase. This group increased their

inventories from $1.6 billion to $2.1, about 31 percent.

The 15-percent increase in the cost of goods held in

stock does not necessarily indicate a corresponding

mcrease in the volume of goods held. The wholesale

prices of merchandise varied during the year, and, except

for food, the general tendency was for the wholesale

commoditj^ prices to increase between January 1948

and December 1948. Thus, for kinds of business other

than those in the food group, the increase in the physical

volume of inventories between the beginning and end of

1948 was probably somewhat less than the increase in

the cost of the goods held in stock. The exclusion of

beginning-of-year inventories for stores wdiich went out

of business before the close of 1948 had a negligible

effect on this increase.

Comparisons with previous years.—Table V, below,

presents total sales and end-of-year inventories for the

three census years 1948, 1939, and 1929. In the com-

parison of inventories in these years, the data are adjusted

for price and cost differences.

Table V.—Sales-Inventory Ratios: 1948, 1939, and 1929
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Credit Sales and Balances Due (Tables 11A to llH)

Cash and Chkdit Sales

Credit was jrrantod hv only oiic-tliird of all retail

stores in 1048. However, those stores accounted for

57 percent of the retail sales volume. Sales for cash in

the credit stores amounted to 32 percent of all retail

sales, so that cash sales in both credit and cash stores

accounted for 75 percent of all the total sales volume.

The remaining 25 percent represented credit sales,

nearly three-(|uarters of which were charge or open

account sales, and the remainder installment sales.

Table W, below, summarizes these data for the United

States.

Table W.—Analysis of Cash and Credit Sales—
United States: 1948
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CHARGE ACCOUNT SALES AND BALANCES DUE ON CHARGE ACCOUNTS-
UNITED STATES: 1948

SELECTED KIKOS OF BUSINESS

BILLIOKS OF DOLLARS

LUMBER YARDS, PUILOING
MATERIALS DEALEPS

MOTOR VEHICLE (KEW AND USED)
DEALERS

OEPARTMEKT STORES

GROCERY STORES, KITH FRESH
MEAT

FUEL, FUEL OIL, ICE DEALERS

FFED, FARM, GARDEN SUPPLY
STORES

DAIRY PRODUCTS STORES, MILK
DEALERS

HOMEN'S REAOY-TO-WEAR STORES

FURNITURE STORES

FARM EQUIPMENT DEALERS

HARDWARE STORES

PLUMBING, PAINT, ELECTRICAL
STORES

HOUSEHOLD APPIUHCE STORES

CHARGE ACCOUNT SALES, ENTIRE YEAR

I I

BALANCES DUE FROM CUSTOMERS, END OF YEAR, ON CHARGE ACCOUNT SALES
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CREDIT EXPERIENCE OF RETAIL STORES. SELECTED KINDS OF BUSINESS-
UNITED STATES: 1948

STORES A«4L¥2I»G SALES IN EACH KINO OF BUSINESS = 100 PERCENT

PERCEUT PERCEMT

60

SO

30

20

DEPARTMENT STORES

STORES WITH BOTH
CHARGE ACCOUNT AND
IMSTALLMENI SALES

STORES WITH
CASH SALES ONLT

<;TncF<; wnn<;F STORES WHOSE

CREm? SAUS ARE "E^'^ S*LES ABE

•M rSi^c *LL INSTALLMENT
ALL CHARGE c-»| rc

ACCOUNI SALES »»'"-».

X m

FAMILY CLOTHING STORES

STORES WITH
CASH SALES ONLY

STORES WHOSE
CREDIT SALES AR[

ALL CHARGE
ACCOUNT SALES

STORES WHOSE
CREDIT SALES ARE
ALL INSTALLMENT

SALES
STORES WITH BOTH
CHARGE ACCOUNT AND
INSTALUHENT SALES

\

50

30

20

PERCENT
60

1

30

20

HOUSEHOLD APPLIANCE STORES

STORES WITH
CASH SALES ONLY

STORES WHOSE
CREDIT SALES ARE

ALL CHARGE
ACCOUNT SALES^^

STORES WITH
CHARGE ACCOUN
INSTALLMENT

BOTH
T AND
SALES

STORES WHOSE
CREDIT SALES ARE
ALL INSTALLMENT

SALES

PERCEUT
60

SO

MOTOR VEHICLE (NEW AND USED) DEALERS
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Table Y. -Cash and Credit in Grocery Stores, With
Fresh Meat: 1948
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selling primarily cliiiia, jrlassware, nictalware, house-

ware, shades, blinds, awnings, etc., approximately 24

percent of the total sales were installment sales, while

17 percent were charge account sales.

Credit in household appliance stores, radio stores.

—

About on(>-li!df of llic sales of ''iiousehold ajjpliance

stores," which sell primarily vacuum cleaners, refriger-

ators, washing machines, etc., were credit sales. These

credit sales were about evenly divided between charge

account sales and installment sales. Only 14 percent of

the sales were made in stores which had no credit sales

in 1948.

On the other hand, 30 percent of the sales of "radio

stores" were accounted for by "all cash" stores, and

anotlier 40 percent were cash sales made in stores which

granted credit. Charge account sales and installment

sales in radio stores were each 15 percent of the total

sales of such stores.

Credit by motor vehicle dealers.—The credit pattern

of retail motor veliicle dealers reflects to some extent the

practice in these trades of immediately discounting credit

paper with finance agencies set up for the purpose.

Although dealers were instructed to report as installment

sales, any transactions made on an installment basis with

the customers, even though the credit paper was imme-

diately discounted by the dealer, review of census reports

after completion of the census indicates that this instruc-

tion was not followed uniformly. Therefore, the 9 per-

cent of the sales of new car dealers reported as install-

ment is undoubtedly an understatement of the true pro-

portion for this trade.

Credit by lumber yards, building materials dealers.

—

Nearly three-quarters of the sales of lumber yards, build-

ing materials dealers were made on credit, the highest

proportion for any kind of business during 1948. Prac-

tically all of these credit sales were reported as charge

or open account sales, only one percent of the total sales

of these floalers being reported as installment sales.

Lumber yards, building materials dealers who made

no credit sales accounted for only 5 percent of the total

sales. The average sales of these establishments during

1948 was about $78,000, compared with the $217,000

average sales of the dealers who granted credit during

1948.

Credit in other kinds of business.—Other kinds of

business in which credit transactions were important

were pkiml)ing, paint, electrical stores witli n(>arly one-

half of their sales made on charge accounts; fuel, fuel

oil, ice dealers whose customers charged about 58 percent

of the sales; jewelry stores, where installment sales ac-

counted for 24 percent, and charge account sales another

21 percent; book, stationery stores in which deferred pay-

ment sales accounted for 58 percent of the total sales;

florists, with 41 percent of their sales charge account

sales; and music stores, where installment sales (for such

items as pianos and other musical instruments) accounted

for 28 percent of tiie total sales, and charge account sales

for 18 percent.

Area Variations

There appears to be considerable variation in the pro-

portion of credit sales to total sales in different parts of

the country. For example, credit sales in department

stores in the Boston Metropolitan Area accounted for

aboTit 42 percent of the total sales of department stores

in that area; while in the Chicago Metropolitan Area
credit sales in department stores accounted for only 32

percent of the total. There were similar wide ranges

in the proportion of credit sales to total sales m other

kinds of business.

Merchandise Line Sales

Sales of each kind of business included in the 1948

census, with the exception of a few minor classifications,

have been analyzed by merchandise lines and presented

for the United States. Statistics for geographic divi-

sions, States, and the 90 largest standard metropolitan

areas also are presented.

The merchandise lino data are arranged in nine sets

of tables corresponding to broad kind-of-business groups

used tlu"oughout the census. The nine sets are:

Food Group—Table.s 16A to 16F.

Eating and Drinking Places—Tables 17A to 17E.

General Merchandise Group, General Stores—Tables 18.^ to

18E.

Apparel Group—Tables 19A to 19E.

Furniture, Furnishings, Appliance Grou[)—Tables 20A to

20E.

Automotive Group, Gasoline Service Stations—Tables 21

A

to 21H.

Lumber, Building, Hardware Group—Tables 22A to 22E.

Drug and Proprietary Stores—Tables 23A to 23 M.
Miscellaneous Kinds of Business—Tables 24A to 24E.

The kinds of business for which no merchandise line

data are presented are "other food stores"; "childi-en's,

juveniles' shoe stores"; "other apparel stores"; "other

second-hand stores"; and "all other retail stores." The
total sales of the stores in these five kmds of business

accounted for less than 1 percent of the sales of all retail

stores.

The S.\MrLE

"Merchandise line sales" was one of the items in the

1948 censtis for which information was requested from

"all large stores and multiunits" and from one in ten of

the "small single-unit stores." Estimates for the United

States and geographic divisions, based on this sample,

are included in the tabulations. Measures of variability

due to sampling, between these estimates and figures

that could be expected from a complete enumeration,

are presented below in "Sampling Reliability of the

Estimates."

Merchandise Line Patterns

Merchandise lines are grou])s of related commodities

or commodities grouped on a (le])artmental basis which

were established, for census purposes, in consultation
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with representatives of trade organizations, marlvet

research groups, statistical organizations, and others.

Twenty-sLx sets of merchandise lines referred to as

"patterns" were developed, one for each group of related

kinds of busmess, to fit the departmental organization

and the records of reporting stores. This made it possi-

ble for the great majority of stores to report their sales

by merchandise line.

In classifying sales by merchandise hue, a specified

commodity item may be grouped differently m different

patterns. For example, the item "caimcd foods" is

part of the merchandise line "canned goods, 'Other gro-

ceries" in the pattern used for the Idud of business

"grocery stores, without fresh meat." However, in the

pattern used for "candy, nut, confectionery stores," it

is part of the merchandise line "camied foods, beverages,

other foods." Similarly, the item "phonograph records"

is a separate merchandise line in the pattern used for

"radio stores"; whereas in the pattern used for "depart-

ment stores," it is part of the merchandise line

"radios, phonographs, television sets, records, etc."

There may also be individual differences in depart-

mental organization of stores in the same kind of business

which coxdd occasionally lead to reporting sales of the

same commodity m different merchandise lines. For

example, one furniture store may include sales of electric

light bulbs m the merchandise line for lamps and shades

because they are sold in that department, whereas

another furniture store may include the same item under

"housewares (including electric)."

The 26 reportmg patterns for the kinds of business for

which merchandise line sales data are presented are shown

in appendix G. Column 2 of the table lists the kinds of

business in each chapter for which data for the indicated

merchandise lines are published. References should be

made to columns 3 and 4 for other chapters and kmds of

business in which data for related merchandise lines

appear. For merchandise lines shown in column 1 with-

out an asterisk, the column 2 and 4 references cover all

kinds of business for which data for the specified line or

a related line are published. For merchandise lines

shown in column 1 with an asterisk, reference should be

made to the chapters listed in column 3 for a complete

list of kinds of busmess for which data for the specified

line or a related line are published.

Limitations in Reporting Sales by Merchandise
Line

In general, reports on merchandise line sales were

based on departmental, "cash register," or other avail-

able records maintamed by the stores. Stores that

maintained only limited records and those whose depart-

mental sales groupings differed from descriptions on the

questionnaire were asked to report on the basis of the

best possible approximations. A particular item of

merchandise may not have been mcluded, in all cases,

in the same merchandise line by different stores because

of variations in departmental organizations. There

probably is a tendency for sales of those merchandise

lines which were a predominant part of the sales of a

store to mclude sales of secondary' lines, resulting in

overstatement of primary lines and understatement of

secondary lines.

There were comparatively few stores of those requested

to report which failed to provide merchandise line sales

analysis. Table BB below, shows the propoi tion of stores

and total sales of each major Idnd of busmess group for

which estimates of merchandise line sales are presented

in the United States tabulations.

Table BB.

—

Pehcentage op Stores and Sales in the Mek-
CHANDisB Line Sales Tabulations—United States: 1948

Kinrl-of-bxisiness group

United States, total

Food group
Eating and drinlcing places
General merchandise group, general stores

Apparel group
Furniture, furnishings, appliance group. -

.

Automotive group
Gasoline service stations
Lumber, building, hardware gi-oup

Drug and proprietary stores
other retail stores

Percentage analyzing
merchandise line sales
data

Comparability With 1939

In the 1939 Census of Business, commodity data were

requested from all "chain" stores (stores of firms which

had 4 or more retail stores) and all other stores with

sales over $20,000. In addition, for selected kinds of

business, those data were collected from and presented

separately for stores with less than $20,000 amiual sales.

However, in publishing the merchandise line data,

only reports where the information on merchandise line

sales was completely reported were used. In the 1939

census, data for only 920,575 stores out of a total of

1,404,747 stores which were requested to report mer-

chandise line information were used in the merchandise

line sales tabulations.

The reports used in the 1939 tabulation represented

65 percent of the stores requested to report, and 52 per-

cent of all retail stores. However, because of the way

m which the stores requested to report merchandise line

data were selected, it is not possible to statistically meas-

ure the amount of error involved in estimating mer-

chandise line sales data for all stores.

In 1948, on the other hand, only 529,350 stores were

requested to report merchandise line sales data. Never-

theless, because of the mtroduction of sampling

teclmiques, it was possible to publish with a high and

measurable degree of accuracy, merchandise line sales

information representing data for 96 percent of all retail

stores. Furthermore, because of the smaller number of

stores from which merchandise line sales data were

requested, it was possible to concentrate enumeration

981770
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effort oil obtauiiug more complete reporting than was

possible in 10:>9, and thus to keep llic amount of non

reporting to a miiiinnnn.

Dkpautment Stores

Of tlie 2.:>S.() department stores in 1948, 2,56(1 provided

a departmental l)reaktlo\vn of their sales. The 20

which failed to jirovide such a breakdown were compara-

tively small stores averas:ing $780,000 sales per store,

their total sales being $15,010, ()()() out of a total of

$10,644,747,000.

An analysis of sales by departments is present (>d in

table CC below:

Table CC.

—

Pbrcent.^ce of Sales of Department Stores
Accounted for by Major Departments: 1948

Merchandise department

Stores analyzing merchandise line sales, total

Ntain store, totiil

Piow goods and household textiles

Small wares
\\'oinen's and ni'.s.'^es' ready-to-wear accessories

Women's and misses* ready-to-wear apparel—
Men'.'; and hoys' wear
Home furnishings
Misc^-Ilaneoiis merchandise departments

!3asement store
Other sales

Percent of total

of stores analyz-
ing merchandise

line sales

100.0

89.9
6.S
6. -2

ICO
14.2
U.l
2L7
14.4
7.0
3 1

The "ba.sement store" of a tlepartment store is defined

as "lower-price" departments of which there are counter-

parts at higher prices in the main store. A great many
department stores had departments located in the base-

ment of their buildings, l)ut only a part of them could

be classified as "basement stores." Basement stores in

1948 accounted for 7 percent of the total sales of all

department stores.

Women's r(>ady-to-wear apparel and acc(>ssories con-

stituted the principal merchan<lise groii[) of the sales of

department stores. They accounted for 30 percent of

the total, whereas men's and boys' wear accounted for

onlj' 11 i)erceiil. Nearly 22 percent of the sales were

made in departnicnts selling home furnishings, while the

piece goods and household textile departments and the

small wares departiiieiils each accounted for 6 percent of

the total. Only about one-fiftli of the department stores

operated a restaurant or a fountain. Tlies(> eating facili-

ties accounted for 1.5 percent of the total sales.

Dry Goods, Gkneral Merchandise Stores

More than half of the sales of "dry goods, general

merchandise stores" was in the apparel and accessories

field. "Women's, girls', infants' apparel and accessories"

accounted for 20 percent of the total; "men's, boys'

clothing and furnishings" for 20 percent; and "shoe and
rubber footwear" for another 8 percent. The only other

important merchandise line was "dry goods, bedding,

uecdicwork, notions, etc.," accounting for 25 percent of

the total sales.

Many of the "dry goods, general merchandise stores"

sold lines of merchandise similar to "department stores,"

but did not meet the requirement of normally employing

25 or more persons, and therefore could not be classified

as department stores.

Variety Stores

As the name implies, these stores sell a great variety

of lines, with no line dominating. Clothing and acces-

sories of all kinds accounted for 22 percent of the total

sales; the notions and small wares line for 10 percent;

and the dry goods and domestics line and toys, games,

liooks each accounted for 9 percent.

The demarkation line between the small "dry goods,

general merchandise stores" and the independent "variety

stores" is not well defined. The lines of merchandise

sold by many of the stores which call themselves "va-

riety stores" or "5 and 10 cent stores" etc., are very

similar to the lines sold by many stores, particularly in

rural areas, which call themselves "general merchandise

stores," or "dry goods stores," etc.

Drug Stores

Dnig store prescription sales amoimted to 13 percent

of all sales for drug stores \vith fountains and 23 percent

for those not operating fountains.

For the first time in a Census of Business, these stores

were requested to report data on the number of pre-

scriptions sold and refilled, the dollar sales of such pre-

scriptions, and the number of registered pharmacists work-

ing in the stores. An estimate of the number of prescrip-

tions sold is presented for stores representing about .88

percent of all drug stores. It is estimated that this 88

percent sold 306,736,000 prescriptions, valued at $549,-

038,000, an average of approximately $1.79 per pre-

scription.

The information on registered pharmacists presented

represents data from about 95 percent of all drug stores.

An estimated total of 77,496 registered pharmacists were

active in these stores on or about December 15. This

count includes proprietors who were registered pharma-

cists as well as registered pharmacists who were paid

employees. Only 9 percent of all drug stores had 3 or

more full-time pharmacists.

Motor Vehiclio Dkaleus

The 43,642 new car dealers who provided a merchan-

dise line sales analysis stated that they sold 3,000,000

new cars during 1948. In addition, an appreciable

nuniber of new passenger cars, over 20,000, was sold by

farm equipment dealers. New car dealers also sold

2,916,000 used cars, more than 802,000 new trucks, and

nearly 282,000 used trucks. However, the number of

trucks sold by retailers does not represent the major

part of truck sal(>s in 1948, since dealers whose primary

source of receijits was from the sale of trucks were classi-

fied in Wholesale Trade rather than in Retail Trade.
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Table DD, below, presents sales of new and used cars

and new and used trucks by motor vehicle dealers and by

farm equipment dealers. The average price paid for a

new passenger car in 1948 was $2,001, while the average

price of a used passenger car was $936.

Table DD.

—

Cars and Trucks Sold by Motor Vehicle
Dealers and Farm Equipment Dealers—United States:
1948





STANDARD METROPOLITAN AREAS
(As defined by the Bureau of the Budget, June 5, 1950)

Akron, Ohio: Summit County.
Albany - Schenectady - Troy, N. Y.:
Albany, Rensselaer, and Schenectady
Counties.

Allentown-Bethlehem-EASTON, Pa.:
Lehigh and Northampton Counties, Pa.;
Warren County, N. J.

Altoona, Pa.: Blair County.
AsHEViLLE, N. C: Buncombe County.
Atlanta, Ga.: Cobb, De Kalb, and
Fulton Counties.

Atlantic City, N. J.: Atlantic County.
Av^usta, Ga.: Richmond County, Ga.;
Aiken County, S. C.

Austin, Tex.: Travis County.
Baltimore, Md.: Baltimore city, Balti-
more and Anne Arundel Counties,

Baton Rouoe, La.; East Baton Rouge
Parish.

Beaumont-Port Arthur, Tex.: Jeffer-

son County.
BiN'iHAMT'ix, N. Y.: Broome County.
Birmingham, Ala.: Jefferson County.
Boston, Mass.: All of Suffolk Coimty;
Cambridge, Everett, Maiden, Medford,
Melrose, Newton, Somerville, Waltham,
and Woburn cities; Arlington, Ashland,
Bedford, Belmont, Burlington, Con-
cord, Framingham, Lexington, Lincoln,
Natick, North Reading, Reading, Stone-
ham, Wakefield, Watertown. Wayland,
Weston, Wilmington, and Winchester
towns in Middlesex County; Beverly,
Lynn, Peabody, and Salem cities;

Danvers, Hamilton, Lynnfield,
Manchester, Marblehead, Middleton,
Nahant, Saugus, Swampscott, and
Wenham towns in Essex County;
Quincy city; Brain tree, Brookline,
Canton, Cohasset, Dedham, Dover,
Medficld, Milton, Needham, Norwood,
Randolith, Sliurun. Walpole, Wellesley,
Westwood, and Weymouth towns in
Norfolk County; Hingham and Hull
towns in Plymouth County.

Bridoeport, Conn.: Bridgeport city;

Fairfield, Stratford, and Trumbull
towns in Fairfield County; Milford town
in New Haven County.

Brockton. Mass.: Brockton city; Abing-
ton, Bridgcwater, East Bridgewater,
Rockland, West Bridgewater, and
Whitman towns in Plymouth County;
Avon, Holbrook, and Stoughton towns
in Norfolk County; Easton town in

Bristol County.
Buffalo, N. Y.: Erie and Niagara
Counties.

Canton, Ohio: Stark County.
Cedar Rapids, Iowa: Linn County.
Charleston, S. C: Charleston County.
CHARLESTtiN, W. Va.: Fayette and
Kanawha Counties.

Charlotte, N. C; Mecklenburg County.
Chattanoooa, Tenn.: Hamilton
County, Tenn.; Walker County, Ga.

Chicago, III.: Cook, Du Page, Kane,
Lake, and Will Counties, 111.; Lake
County, Ind.

Cincinnati, Ohio: Hamilton County,
Ohio; Campbell and Kenton Counties,
Ky .

Cleveland, Ohio: Cuyahoga and Lake
Counties.

Columbia, S. C: Richland County.
COLUMBUS,Ga.: Chattahoocheeand Musco-

gee Counties, Ga.; Russell County, Ala.

Columbus, Ohio: Franklin County.
Corpus Christi, Tex.: Nueces .County.
Dallas Tex.: Dallas County.

Davenport, Iowa-Rock Island-Moline,
III.: Rock Island County, 111.; Scolt
County, Iowa.

Dayton, Ohio; Greene and Montgomery
Counties

Decatur, III.: Macon County.
Denver, Colo.: Adams, Arapahoe, Den-

ver, and Jefferson Counties.
Des Moines, Iowa: Polk County.
Detroit, Mich.: Macomb, Oakland, and
Wayne Counties.

Dulutii, Minn.-Superior, Wis.: St.

Louis County, Miun.; and Douglas
County, Wis.

Durham, N. C: Durham County.
El Paso, Tex.: El Paso County.
Erie, Pa.: Erie County.
Evansville, Ind.: Vanderburgh County.
Fall River, Mass.: Fall River city;

Somerset, Swansea, and Westport towns
in Bristol County, Mass.; and Tiverton
town in Newport County, R. I.

Flint, Mich.: Genesee County.
Fort Wayne, Ind.: Allen County.
Fort Worth, Tex.: Tarrant County.
Fresno, Calif.: Fresno County.
Galveston, Tex.: Galveston County.
Grand Rapids, Mich.: Kent County.
Greensporo-High Point, N. C: Guil-

ford County.
Hamilton-Middletown, Ohio: Butler
County.

Harrisburg, Pa.: Cumberland and
Dauphin Counties.

Hartford, Conn.: Hartford city; Avon,
Bloomfield, East Hartford, Farmington,
Glastonbury, Manchesti-r. Newington,
Rocky Hill! Sinislauy. South Wmdsor.
West Hartford, WiUhrrslield, and Wind*
sor towns in Ilarlfurd Ct>unty.

Houston, Tex.: Harris Countv.
Huntington, W. Va.-Ashland, Ky.:
Cabell and Wayne Counties, W. Va.;

Boyd County, Ky.; Lawrence County.
Ohio.

Indianapolis, Ind.: Marion County.
Jackson, Miss.: Hinds County.
Jacksonville, Fla.: Duval County.
Johnstown, Pa.: Cambria and Somerset

Counties.
Kalamazoo, Mich.: Kalamazoo County.
Kansas City, Mo.: Johnson and Wyan-
dotte Counties, Kans.; Clay and Jackson
Counties, Mo.

Knoxville, Tenn.: Anderson, Blount,
and Knox Counties.

Lancaster, Pa.: Lancaster County.
Lansing, Mich.: Ingham Couuty.
Lawrence, Mass.: Lawrence city; An-
dover, Methuen, and North Andover
towns in Essex County.

Lincoln, Nebr.: Lancaster County.
Little Rock, Ark.: Pulaski County.
Los Angeles, Calif.: Los Angeles and
Orange Counties.

Louisville, Ky : JefTerson County, Ky.;
Clark and Floyd Counties, Ind.

Lowell, Mass.: Lowell city; Billerica,

Chelmsford, Dracut, and Tewksbury
towns in Middlesex County.

Macon. Ga.: Bibb and Houston Counties.
Madison, Wis.: Dane County.
Manchester, N. H.: Manchester city and
Goffstown town.

Memphis, Tenn.: Shelby County.
MuMi, Fla.: Dade County.
Milwaukee, Wis.: Milwaukee County.
Minneapolis-St. Paul, Minn.: Anoka,
Dakota, Hennepin, and Ramsey Coun-
ties.

Mobile, Ala.: Mobile County.

Montgomery, Ala.: Montgomery Coun-
ty.

Muskegon, Mich.: Muskegon County.
Nashville, Tenn.: Davidson County.
New Bedford, Mass.: New Bedford city;
Acushnet, Dartmouth, and Fairhaveu
towns in Bristol County.

New Britain-Bristol, Conn.: Bristol

and New Britain cities; Berlin, Plain-
viUe and Southington towns in Hartford
Coimty; Plymouth town in Litchfield

County.
New Haven, Conn.: New Haven city;

Brandford, East Haven, Hamden,
North Haven, Orange, West Haven,
and Wood bridge towns in New Haven
Coimty.

New Orleans, La.: Jelferson, Orleans,
and St. Bernard Parishes.

New Y'ork-Nurtheastern New Jersey:
New York City (Bronx, Kings, New
York, Queens, and Richmond Counties);
Nassau, Rockland, SulTolk, and West-
chester Counties, N. Y.: Bergen, Essex,
Hudson, Middlesex, Morris, Passaic,
Somerset, and Union Counties, N. J.

Norfolk-Portsmouth, Va.: Norfolk and
Princess Anne Counties; and the cities

of Norfolk, South Norfolk, and Ports-
mouth.

Oklahoma City, Okla.: Oklahoma Coun-
ty.

Omaha, Nebr.: Douglas and Sarpy
Counties, Nebr.; Pottawattamie Coun-
ty, Iowa.

Peoria, III.: Peoria and Tazewell Coun-
ties.

Philadelphia, Pa.: Bucks, Chester, Dela-
ware, Montgomery, and Philadelphia
Counties, Pa.; Burlington, Camden,
and Gloucester Counties, N. J.

Phoenix, Ariz.: Maricopa County.
Pittsburgh, Pa.: Allegheny, Beaver,
Washington, and Westmoreland Coun-
ties.

Portland, Maine: Portland, South Port-
land, and Westbrook cities; Cape Eliza-
beth and Falmouth towns in Cumber-
land County.

Portland, Greg.: Clackamas, Multno-
mah, and Washington Counties, Orcg.;
Clark County, Wash.

Providence, R. I.: Central Falls, Crans-
ton, Pawtucket, Providence, and Woon-
socket cities; Cumberland, East Provi-
dence, Johnston, Lincoln, North Provi-
dence, North Smithfield, and Smith-
field towns in Providence County, R. I.;

North Kingstown town in Washington
County, R. T.; Warwick city, East
Greenwich, and West Warwick towns
in Kent County, R. I.; all of Bristol

County, R. I.; Attleboro city, North
Attleboro, and Seekonk tijwns in Bristol

County, Mass.; Hdliniilium, Franklin,
Plainville, and Wn'iiLliani towns in

Norfolk County, Mass.; Blackstone and
Millville towns in Worcester County,
Mass.

Racine, Wis.: Racine County.
Raleigh, N. C: Wake County.
Reading, Pa.: Berks County.
Richmond, Va.: Richmond city; Chester-

field and Henrico Counties.
Roanoke, Va.: Roanoke city and Roa-
noke County.

Rochester, N. V.: Monroe County.
Rockford, III.: Winnebago County.
Sacramento, Calif.: Sacramento County
Saoinaw.Mich.: Saginaw Coimty.

St. Joseph, Mo.: Buchanan County.
St. Louis, Mo.: St. Louis city, St. Charles
and St. Louis Counties, Mo.; Madison
and St. Clair Counties, 111.

Salt Lake City, Utah: Salt Lake County.
San Antonio, Tex.: Bexar County.
San Bernardino, Calif.: San Bernar-
dino County.

San Diego, Calif.: San Diego County.
San Francisco-Oakland, Calif.: Ala-
meda, Contra Costa, Marin, San Fran-
cisco, San Mateo, and Solano Counties.

San Jose, Calif.: Santa Clara County.
Savannah, Ga.: Chatham County.
ScRANTON, Pa.: Lackawanna County.
Seattle, Wash.: King Countv.
Shreveport, La.: Caddo Parish.

Sioux City, Iowa: Woodbury County.
South Bend, Ind.: St. Joseph County.
Spokane, Wash.: Spokane County.
Springfield, III.: Sangamon County.
Springfield, Mo.: Greene County.
Springfield, Ohio: Clark County.
Springfield-Holyoke, Mass.: Chicopee,
Holyoke, Springfield, and Westfield
cities; Agawam, East Longmeadow,
Longmeadow, Ludlow, West Spring-

field, and Wilbraham towns in Hamp-
den County, Mass.; Northampton city;

Easthampton and South Hadley towns
in Hampshire County, Mass.; Enfield
town in Hartford County, Conn.

Stamford-Norwalk, Conn.: Norwalk
city; Darien, Greenwich, New Canaan,
Stamford, and Westport towns in Fair-

field Coimty.
Stockton, Calif.: San Joaquin County.
Syracuse, N. Y.: Onondaga County.
Tacoma, Wash.; Pierce County.
Tampa-St. Petersburg, Fla.: Hillsbor-

ough and Pinellas Counties.
Terre Haute. Ind.: Vigo County.
Toledo. Ohio: Lucas County.
Topeka, Kans.: Shawnee County.
Trenton, N. J.: Mercer County.
Tulsa. Okla.: Tulsa County:
Utica-Rome, N. Y.: Herkimer and
Oneida Counties.

Waco. Tex.: McLennan County.
Washington. D. C: The District of Co-
lumbia; Alexandria and Falls Church
cities; Arlmgton and Fairfax Counties,

Va.; Montgomery and Prince Georges
Counties, Md.

Waterpury, Conn.: Waterbury city;

Naugatuck borough; Beacon Falls. Che-
shire, Middlebury, Prospect, and Wol-
cott towns in New Haven County;
Thoraaston and Watertown towns in

Litchfield County.

Wheeling, W. Va.-Steupenville, Ohio:
Brooke, Hancock, Marshall, and Ohio
Counties, W. Va.; Belmont and Jeffer-

son Counties, Ohio.

Wichita, Kans.: Sedgwick County.
Wilkes-Barre-Hazleton, Pa.: Luzerne
County.

Wilmington, Del.: New Castle County,
Del.; Salem County, N. J.

Winston-Salem, N. C: Forsyth County.
Worcester, Mass.: Worcester city, Au-
burn, East Brookfield, Grafton, Holden,
Leicester, Millbury, Northborough,
North Brookfield, Shrewsbury, Spencer,

Westborough, and West Boylston towns
in Worcester County.

York, Pa.: Y'ork Couuty.
Youngstown, Ohio: Mahoning and
Trumbull Counties, Ohio; Mercer
County, Pa.
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THE USE OF SAMPLING IN THE ENUMERATION
OF RETAIL STORES

Sample Design

The need for sampling.—Selected items of information

were obtained only from a sample of retail stores. The

method of sampling used made it possible to prepare

estimated totals which have a known sampling variability

for these items for all retail stores. Such estimates in

kind-of-business detail have been prepared for the

United States and for the nine geographic divisions.

The sampling procedure made possible large economies

in the cost and time of conducting and tabulating the

census and m general concentrated reporting among
stores with records best adapted for derivhig the required

information. It relieved a large proportion of all retail

stores from reporting all but the basic census information

on annual sales, pay roll and employment, and kind of

business.

All "large" stores (see Description of the sample, be-

low) were required to report the items obtained on a

sample basis (e. g., sales by merchandise lines, credit

sales and accounts receivable, inventories, etc.); only

one in ten of the "small" stores was required to report

these items, while the remainder reported only basic in-

formation. As there were almost 1,400,000 "small"

stores, the use of the 1-in-lO sample made it possible to

concentrate enumeration effort on the sample stores and

thereby to improve quality and completeness of report-

ing as well as greatly reduce the cost and time of the

census.

The statistics contained m volume II present data,

derived from the sample, by kinds of business for totals

of basic census items and sampled items. These total

figures based on the sample will not agree necessarily

with totals in other volumes. The reasons for such

differences are discussed more fully in "Method of

estunation," below. As an example, the differences

which occur between total sales for the universe of retail

establishments and as estimated from the sample are

giv6n in table I, below, for United States totals.

Table I.

—

Percentage Differences Between Total Sales
Based on Universe and Sample Estimates, United States

Table I.

—

Percentage Differences Between Total Sales
Based on Universe and Sample Estimates, United St.ates—
Connecticut.

Kind of business

United States, total

Food group
Grocorv stores, without fresh meat.
Grocery stores, with fresh meat
Meat markets, fish markets
Fruit stores, vegetable markets
Candy, nut, confectionery stores...

Dairy products stores, milk dealers

Bakery products stores...

Egg, poultry dealers
All other food stores..

Percentage
diflcrence

(sample estimate
minus universe

as percent
of universe)

+1.3

+1.1
+1.2
+1.0
+0.6
+1.0
+2.5
+1.2
+3.4
+3,9

Kind of business

Eating and drinking places
Eating places
Drinking places :..

General stores..

General merchandise group
Department stores
Dry goods, general merchandise stores
Variety stores

.A.pparel group
Men's, boys' clothing, furnishings stores

Family clothing stores
Women's ready-to-wear stores
Millinery stores
Other apparel accessory, specialty stores
Shoe stores
Custom tailors..

Furriers, fur shops .

All other apparel stores
Furniture , furnishings, appliance group

Furniture stores

Floor covering, drapery stores

Other home furnishing stores
Household appliance stores.

Radio stores

.Automotive group
Motor vehicle (new and used) dealers
Motor vehicle (used) dealers
Tire, battery, accessory dealers
A]\ other automotive dealers,

Lumber, building, hardware group
Lumber yards, building materials dealers

Plumbmg, paint, electrical stores

Hardware stores
Farm equipment dealers

Drug and proprietary stores
Drug stores

Proprietary stores
Liquor stores..
Second-hand stores

other retail stores
Fuel, fuel oil dealers
Ice dealers
Feed, farm, garden supply stores

JewelrystoreS-
Book, stationery stores
Sporting goods stores, bicycle stores

Florists
Cigar stores and stands
News dealers, newsstands .*

Gift, novelty, souvenir stores. ,

Music stores
Luggage, leather goods stores

Optical goods stores

Camera, photographic supply stores.

Office, store machine and equipment dealers.

All other retail stores

Percentage
difference

(sample estimate
minus universe

as percent
of universe)

+3.7
+4.0
+3.3
+6.3
+0.4

-.1
+.4
+1.0
+.4
+1.5
+.8
-.7
+3.0
+.3
+2.3
+.0
+7.9
+1.2
+1.3
+2.3
+1.3
+.4
+3.
+.
+.
+.
+1.

+1
+.
+.3.3
+1.9
+1.7
+.6
+1.6
-10.5
+1.5
+3.5
+L3
+1.7
+6.7
+.5
+2.8
+1.9
+.3
+.9
+1.3
+5.2
+7.0
+3.0
+.8
+.6
+2.5
-4.4
-1.6

Description of the sample.—As indicated above, the

sample used to collect selected items of information

from retail stores permitted the preparation of estimated

figures with a known and sufficiently small sampling

variability for the United States and, in most cases,

also for the geographic divisions. To have obtained

results with the desired degree of reliability for smaller

areas would have required a sample considerably larger

than that which was used and would have added con-

siderably to the cost of the census. As the sampled

information for the United States and geographic

divisions satisfied many important data needs, the justifi-

cation for a larger sample was limited. Moreover,

41
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tho extension of the sample would not have been possible

within the census bu(lg;et without sacrificing otliei-

major elements of tlie census.

In the census all retail stores were enumerateil. with-

out regard to kind-of-business classification, as membeis

of one of two groups. In general, the fii-st group con-

sisted of those stores which had $100,000 or more as

their total sales and receipts in 1948, or were members
of a midtiunit organization, or contained a leased depart-

ment. Members of this group were requested to report

merchandise line sales inforinalioii, credit information,

etc., in addition to (hose basic data such as total sales,

pay roll, and number of employees which were included

on th? short form schedule and were reported by all

stores.

The second group consisted of all other retail stores,

namely, small single-unit stores. A random sample

was selected systematically by each field enumerator

in the course of the first phase of enumeration for the

piu'pose of including one in ten of this group. Those in

the sample were requested to report the same information

as the members of the first group, while the remainder

reported basic data only.

The first group, consisting in general of large stores,

multiunits, and stores having leased departments in-

cluded 391,494 stores with sales of $92,268,922,000,

accounting for 22 percent of total retail stores and 70

percent of total retail sales. The second group, in general

smaller single-unit retailers, included 1,378,500 stores

with sales of $39,950,670,000, accounting for 78 per-

cent of the total number of stores and 30 percent of

total sales.

Method of estimation.—The data presented in United

States and geographic division tables represent infor-

mation as reported by large stores, multiunits, and leased

departments plus small-store information estimated

on the basis of the figures submitted bj- the sample of

one in ten of these stores.

The estimates for small single-unit stores in a geo-

graphic division were prepared by multiplying by ten

the data submitted in the sample i-eports after an

adjustment had been made at the geographic division

level so that the number of sample reports for each

of the 58 kind-of-business classes equaled oncvtenth of

the total number of the stores enumerated in the kind

of business. This adjustment was made by randomly

eliminating or duplicating the requij-ed number of sample

reports. The figures in geographic division tables,

arrived at by the above metliod, were totaled to derive

the figures |)resente(l in United States tables.

Total sales for any of the 58 primaiy kinds of business,

as shown in tables involving the 10 percent sample of

small stores, may differ from those shown in tables

where the figures arc foi- ail cstahlishments reporting,

wh(;ther or not in the sample. However, because of the

adjustment procedure, the total inuuber of stores shown

for a kindof-])usines8 class which is one of the 58 will

agree (except for differences caused by rounding) with the

lUMuher of stores actually enumerated in that class. The
total number of stores shown for a subdivision of any of

the 58 kind of-business classes will not necessarily agree

with tlie known number because of sampling variability.

Use of State and metropolitan area tables.—Figures

in State and metro])olitan area tables, for example, in-

ventories. State table lOF, are presented only for large

stores and multiunits. Because sampling variability in

many cases was large, small-store data, either in the form

of actual figures reported by the sample of small stores or

estimated for all small stores, have not been included.

Tw'o methods for approximating small-store data are

indicated below. However, because in either case the

methotl of obtaining the results does not permit a meas-
urement of their reliability, the publication of such

figures is not regarded as appropriate for the Cc^isus

Bureau. The use of the results obtained by these or

similar methods must be the responsibility of the user.

Users of these tables who wish to determine figures at

this level for small as well as large stores may choose to

make estimates on the basis of their own assumptions

regarding the characteristics of the small stores. One
method consists of applying the experience of the sample

of small suigleunit stores shown in tables for the geo-

graphic division which includes the State or metropolitan

area. A second method consists of applying the large and
multiunit experience in the pertinent State or metropoli-

tan area table to the small single-unit stoi-es in the same
State. In both cases, the resulting figures could then be

added to the known totals for large stores and multiunits

to obtain estimated totals for the required area.

The above pertains specifically to the following tables:

Inventories, table lOF; Employment, table 13D; Credit,

tables llG and llH; and Merchandise line sales, tables

D and E in chapters 16 through 24.

Sampling Reliability of the Estimates

When the data are estimated from a sample, exact

agreement with the results that would have been obtained

from a complete enumeration is not expected. Approxi-

mate measures of the difl'erences which arise from sam-

])Iing in the national estimates of items included in the

tables in volume; II are given below. These measures of

variability are given separately for each chapter and cover

the tables included therein. In those instances where

detailed measures of variability are not given, their

general relations to other measures of sami)ling varia-

bility are stated. Estimates for items in geographic

division tahles arc based upon a smaller sani])le than are

tile national estimates. (\>nsequently, they have a

greater degree of varial)ility. Multijjlication factoi-s

for the sampling variability of these geographic division

estimates are given in the siH'tion "Geograiihic division

nndtiplication factors," below. The measures of vari-

ability do not include biases arising from the use of

din'er<'nl (|uestionnaires, dilferent processing of sanijile

and nonsample reports, differences of response, and in

noiu'cporting biases.
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It should be observed, however, that some of these biases

can arise w complete emimerations when sampling pro-

cedures are not used.

Merchandise inventories.—Approximate measures of

the diOeronces which arise from sampling in the estimates

of the merchandise inventories at the end of 1948, pre-

sented in tables lOA through lOD, are given below. The

chances are about two out of three that estimated inven-

tories would differ from the results of a complete enumer-

ation by less than the percentages shown in the table.

Tabi.e II.

—

Sampling Variability— Merchandi.se Inventories
AT Cost, End of Year—-United States—-Continued

Table II. -Sampling Variability—Merchandise Inventories
at Cost, End of Year—United States
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Table III.

—

Sampuno Variability—Cash and Credit Sales, Balances Die, and Number of Credit Stores—United States

Kind of business

Total, all kinds of business
Food group

Qrocoo' stores, without frosh meat
Grocery stores, with fresh niejit

Candy, nut. confectionery stores

Dairy products stores, milk dealers

.^11 other food stores

Eatinfjand drinkini; places

Genend stores

General merchandise group
Department stores

Dry goods, general merchandise stores

—

Variety .stores -

Appnrel urouji -

Men's, hoys' clothing, furnishings stores.

Family clothing stores -- —
Women's ready-to-wear stores

Other apparel accessory, specialty stores.

Shoe stores.- -

Custom tailors

Furriers, fur shops .-. -

All other apparel stores--

Furniture, furnishings, appliance group
Furniture stores- .-

Floor covering, drapery stores -

Other home furnishing stores

Housi'hold appliance stores

Radio stores -

Automotive croup --.

Motor vehicle (new and used) dealers
Motor vehicle (used) dealers

Tire, battery, accessory dealers

All other automotive dealers
Ga.soline service stations

Lumber, building, hardware group
Lumber yards, building materials dealers.

Plumbing, paint, electrical stores

Hardware stores- - -

Farm c(iuipment dealers

Drug and proprietary stores

Other retail stores ---

Fuel, fuel oil, ice dealers
Feed, farm, garden supply stores

Jewelry stores - -

Book, stTtionery stores
Sporting goods stores, bicycle stores

Florists ---

Music stores --

Optical goods stores
Camera, photographic supply stores

All other retail stores

Sales

Cash
sales

by cash
stares

(1)

Perunl
(0
(')

1

(')

(0

(0
(?)

(0

Charge
account
sales by
credit
stores

(2)

Percent
(')

1

2
1

7
1

2
2
2

(1)

(=)

(')

(')

(0

(0

0)

(0

Install-

ment
sales by
credit
stores

(3)

Percent
0)

3

12
6

(>)

(')

3

m
1

(')

2
9
1

3

2
2

25
36

2
16

1

1

7
2

1

3

0)

(>)

(')

(')

Balances due

On
charge
account
sales

(4)

Percent
(')

1

1

1

3

1

2
1

2

2

1

8

1

1

10
1

h

3
•^

1

2
4
2
4

(?)

(')

(0

to
(')

(0

(0

On
install-

ment
sales

(5)

Percent

w
1

10

3
(')

(»)

«

(')

(')

^0

(0

w

Number of stores whose credit
sales are

—

Only
charge

' account

(6)

Percent

(0
1

1

1

10
3

3

3

2
3

(')

Only
install-

ment

(7)

Percent
1

10

23
15

(')

(')

(=)

(')

0)

(>)

Both
charge
account
and in-

stallment

(8)

(>)

(')

«

(0

(»)

1

8
17
in

16

6

2

35
4
12
9
6
56
29

11

43
2
3

13

20
2
9
1

1

6
3

13

5
6
4

7

4
2
19

6
14
16

33
15

' Sampling variability less than ^ of 1 percent.
' No sampling variability.
' Not shown in table 11 A.

The tabic above shows the sampling variability of

selected columns of table 11 A. The variability of the

other columns can be judged by remembering that,

in general, the variability of a sales estunate is smaller

than the comparable estimate for number of stores.

For example, the variability of the estimate of charge

account sales by stores, all of whose credit is charge

account credit, is smaller than the variability of the

estimate of the number of those stores.

The above pertains only to tables llA and HE.
The following is pertinent, in general, to the other tables

in chapter 11. In table 11B estimates for corpora-

tions have smaller variability than the comparable

estimates in table 11A, while the estimates for non-

corporations are slightly higher.- In table llC, estimates

for single-unit stores have more variability than the

comparable estimates in table 11 A; while estimates for

multiunit stores have no variability. In tabic llD,

estimates for stores with sales of less than $100,000

have more variability than the comparable estimate

in table 11 A, while estimates for stores over that size

have no sampling variability.

Selected types of operation (cooperatives).—Approxi-

mate measures of the difl'crcuces which arise from

sampling in the estimates for cooperatives of merchandise

line sales, merchandise inventories, and credit sales

prestmted in this volume arc given in tables IV and V
below.
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Table IV.

—

Sampling Variability—Merchandise Line Sales

OF Cooperatives, Selected Kinds of Business—United

States

If the kind of business is-

AU kinds of business
Grocery stores, without fresh meat
Grocery stores, with fresh meat
Meat markets
Fruit stores, vegetable markets
Dairy products stores, milk dealers

Delicatessen stores. ._

Eating places
General stores

Dry goods, general merchandise stores.

.

A pparel group
Men's, boys' clothing, furnishings
stores - - -

Household appliance, radio stores

Motor vehicle (new and used) dealers..

Gasoline service stations. -_.

Lumber yards, building materials
dealers.. -

Hardware stores
Farm equipment dealers

Fuel, fuel oil, ice dealers

Feed, farm, garden supply stores

Book, stationery stores

Optical goods stores.

And if the merchandise line is handled by
the following percentage of stores:

100 SO 60 40 20 10

Then the chances are about 2 out of 3 that

estimated sales of the merchandise line

would differ from the results of a complete
enumeration by less than;

Per-
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Trucks. Ai)pr()xiniatc' incasurt-s of llu' (liircrcnccs

wliicli arise from national estimates of total sales of

stores operatinfi tnieks and analyzing: tliem l)y maiuifuc-

turors' rating, anil numljer of stores leported as not op-

erating trneks nro given below. The chances are about

two out of three tliat tliese estimates would diffe-- from

the results of a complete enumeration by less than the

|)ercentages sliown.

T.\Bi.K VII.

—

Sampmno Variarii.itv—Tricks, Ntmber ani>

Total Sales of Storf.s Operating Tritks, Nimhi-.h oi

Stores Not Operatixo Tricks

Kinit of business

Total all kinds of business
Food group

Orocery stores

Meat markets, fish markets
Milk dealers
Bakery products stores

other food stores -

F.aliri).' and ilrinking places
(leiiend stori-s

Oenenil merchandise group
General merchandise, variety stores

.\pparel group
Furniture, furnishings, appliance group

Furniture stores. _

Floor covering stores

Other home furnishing stores

Household appliance stores

Radio stores
Automotive group

.Motor vehicle (new and used) dealers
Motor vehicle (used) dealers.

Tire, battery, accessory dealers
Other automotive dealers

Oa.soline service stations _.

Lumber, building, hardware group
Lumi>er yards . ..--.

Huilding materials dealers
Paint, glass, wallpaper stores.

Heating ami plumbing equipment dealers,

electriciil supply stoies
Hardware stores
Farm equipment dealers

Drug and proprietary stores

Liquor stores

Total
trucks

Percent

«
1

3

1

4
3
6
4

1

3

6
1

I

3

6
1

1

6
2
7

2
1

1

J

3

3
2
2
7
4

Stores analyzing trucks

Stores operating
trucks

Number

Percent
(')

1

1

3

1

5
3
4

3

3
4

5

1

3
5

2

R
1'

1

5

2

8
2

1

1

1

3

3

2
1

5
4

Total
sales

Percent
(')

1

I

2
(')

(')

(')

(I)

(')

(')

(')

Number
of stores
not oper-
ating
trucks

Percent
(')

(')

(')

2

11

(')

(')

I

Tablk VII.

—

Sampling Variability—^Trucks, Number and
Total Sales of Stores Operating Tritcks, Xi'mber of
Stores Not Operating Trucks—Contiiuied
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for these items would differ from the results of a complete

enumeration by less than the percentages shown in the

table.

Approximate measures of the differences which arise

from sampling in the estimates of merchandise line sales

of self-service retail grocery stores presented in column

1 in the "United States" portion of table 15E are given

in table IX, below. The estimates of merchandise line

sales for such stores by geographic division presented

in the same table are subject to larger sampling varia-

bility because the sample for each is smaller than the

national sample. Multiplication factors for geographic

divisions are given in the section "Geographic division

multiplication factors," below.

Table IX.^^Sampling Variability— Self-Service in Grocery
Stores— Merchandise Line Sales—United States

Table X.- -Sampling Variability—Sales for Resale—United
States—Continued
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out of three that estimates for these items would difTcr

from the results of a eomplcte enumeration by less than

the percentage shown in the table.

Merchandise line sales.—The series of tables which

follow give approximate measures of the diflFerences

which arise from sampling in the estimates of the mer-

chanilise line sales presented in columns 1 of tables titled

"Merchandise Line Sales . . . LTnited States, by
Kind of Business: 1948," e. g., tables 16A, 17A, tlirough

24A. Tables 16B, 17B, through .24B are geographic

division tables, which have smaller samples and are

therefore subject to greater variability. Multiplication

factors for geographic divisions are given in the section

''Geographic division multiplication factors," below.

Table XI.

—

Sampling Variability—Merchandise Line
Sales—Food Group—United States

II the kind of business is

—

Grocery stores, without fresh meat
Grocery stores, with fresh meat
Meat markets _ ,

Fish (seafood) markets
Fruit stores, vegetable markets..

,

Candy, nut, confectionery stores- _

I_>airy products stores
Milk dealers
Bakery products stores

Fee. poultry dealers _.

Uelicatessen stores

And if the merchandise line is handled by
the following percentage of stores:

100 80 GO 20 10

Then the chances are about 2 out of 3 that
estimated sales of the merchandise line
would dilTer from the results of a complete
enumeration by less than:

Per-
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Table XVI.

—

Sampling Variability—Merchandise Line
Sales—Automotive Group and Gasoline Service Sta-

tions—United States

If the kind of business is-

Motor vehicle (new and used) dealers.

Motor vehicle (used) dealers

Tire, battery, accessory dealers

Motorcycle dealers - - -

Aircraft dealers
Boat dealers
Other automotive dealers
Gasoline service stations

And if the merchandise line is handled by
the following percentage of stores:

100 40

Then the chances are about 2 out of 3 that
estimated sales of the merchandise line

would differ from the results of a complete
enumeration by less than:

Ptj-
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Table XX.

—

Multiplication Factoks kor Samplinh Varia-
bility—Geoc.rai'hic Divisions

Geographic division



LIST OF CORRECTIONS
This volume has been prepared primarily by assem-

bling and binding the statistical portions of previously

issued Subject Bulletins together with additional chapters

covering other phases of Retail Trade which were not

issued in bulletin form. This publication plan was

adopted to conserve public funds and expedite the

issuance of the volume. It was found desirable to re-

print completely or partially, the following Subject

Bulletins for volume publication; Credit; Employment
and Pay Roll; Merchandise Line Sales—Food Group;

Merchandise Line Sales—General Merchandise Group,

General Stoi-es; Merchandise Line Sales—Automotive

Group and Gasoline Service Stations; Merchandise Line

Sales—Lumber, Building, Hardware Group; and Mer-

chandise Line Sales—Drug and Proprietary Stores. In

some instances, therefore, data will differ from that

shown in the bulletins as originally issued. The cor-

rections appearing below represent revisions made after

volume copy was returned from the printer.

("Line" and "Column" indicate tbe position of tbe item on a page. Thus "line 10" means the tenth line from the top of the table stub, counting every line on which printing appears
regardless of presence ox entries in field. "Colunm .'j" means fifth column from the left, not counting the stub column.]

Chapter Page
Table
No.

Line No. Item Column Change frora-

Merchandise Inventories

Do

Do -.-.

Do
Do
Do

Do
Credit--

Employment and Pay Roll

MERCH.VNDISE LINE SALES

—

Apparel Group

Furniture, Finnishings, Ap-
pliance gi'oup.

Do

Automotive Group and Gas-
oline Service Stations.

Do
Do
Do. .....

Miscellaneous kinds of business
Do

10.05.

10.06.

10.06 _

10.19.

10.20-

10.21.

10.22.

10.22.

10.27-

11.19.

11.19.

19.24.

19.24.

20.06.

20.17-

20.17-

21.20.

21.20.

21.29.

21.30.

21.34.

21.34.

24.47.
24.60-

lOB..

lOB...

lOB..
lOE...
lOE...
lOE..
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19D.
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20C.
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21D.

21D.
21E.
21E.
21E.
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24D.
24E.

12
22
Below 25
58
60
28
49

Automotive gi'oup, all other automotive dealers
(East South Central).

.\pparel group, other apparel accessory, specialty
stores (Pacific).

Automotive group, all other automotive dealers. ..

do.

10, 11, and 12.

10, 11, and 12.

.do.

.do.
Apparel group, other apparel accessory, specialty

stores.

Automotive group, all other automotive dealers. ..

Sporting goods stores, bicycle stores
Revise table iiiniiher and title to read: Table
UC—ANALYSIS OF CASH AND CREDIT
SALES AND BALANCES IHTE FOR SIN-
GLE AND MULTIUNITS—CXITED
STATES, BY KIND OF BUSINESS: 1948—
Continued

Revise headnote to read: [See text for explanatory
material and description of sample data
included]

Family clothing stores

Entire row.
Entire row -

Entire row.
Entire row
Entire row.

Entire row.
2.

Other sales (Georgia)
do

Mattresses, springs, other sleep equipment.

other Si

.do-

.do.

.do.
Not analyzing merchandise line sales..

Box heading—Charleston, W. Va
Fuel oil

Tire recapping and vulcanizing
Newspapers and magazines
Novelty and costume jewelry...

3
15
Over columns 1, 2,

3

(x).-

(X)..

(x)..

(X)..
(X)-.

(X)-.

(X)..

(X)..
192..

42, 10.

108
21, 469.

32, 359.

55
7,362.
151....

10, 108
772
Charlestown, W. Va.
,366

3, 19

6,847
7.

(1).

(1).

(1).

(1).

(1).

(1).

(1).

(1).

2, 192.

4. 210.

45, 611.

Charleston, W. Va.
1, 366.

3, 119.

6, 874.

17.

51
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INVENTORIES 10.03

Tabic lOA.—MERCHANDISE INVENTORIES—UNITED STATES, BY KIND OF BUSINESS; 1948

SroRXft, Sales, and Muichandibb Inventories

[Data bucd on Gample. See text for descriptson of sample and other explanatory material.
|

Kind of business

United States, total

Food ftroup

Grocery stores, without fresh meat
Grocery stores, with fresh meat
Meat markets

Fish (sea food) markets

Fruit stores, vegetable markets

Candy, nut, confectionery stciea

Dairy products stores

Milk dealers

Bakery products stores

Egg, poultry dealers

Deucatessen stores

Other /ood stores

Eating and drinking places

Restaurants, cafeterias, caterers

Lunch counters, refreshment stands

Dnnlcmg places

General stores

General merchandise group

Department stores

Dry goods, general merchandise stores

Variety stores

Apparel group

Men's, boys' clothing stores

Men's, boys' furnishings stores

Family clothing stores

Women's ready-to-wear stores

Millinery stores

Hosiery stores

Corset, Lngerie stores

Apparel accessory, specialty stores

Men's shoe stores

Women's shoe stores

Family shoe stores

Children's, juvemles' shoe stores

Custom tailors .^

Fumers, fur shops

Children's, infants' wear stores

Otber apparel stores

Furniture, furnishings, appliance group

Furniture stores

Floor covermg stores

Drapery, curtain, upholstery stixes

China, glassware, metatware stores

Antique stores

Other home furnishing stores

Household appbance stores

Radio stores

Clumber)

1,770,000

504,il5

154,285
223,655
23,885
5,578

15,753
32,873

5,795
5,937

20,137
5,582
8,845
2,090

346,647

140,111
53,999

152,537

21,567

52,554

2,580
29,753
20,221

115,677

14,510
9,222
12,534
30,673
5,718
1,683
2,815
3,250

2,323
3,230

13,713

4,948
2,355
7,386
1,029

85,570

29,027
4,807
2,943
1,496
4,953
5,428

29,699
7,217

Sales,

entire

year

(Xhoutand
dQllars)

U2, 219, 592

31,305,285

4,076,486
20,949,998
1,636,018

150,461
400,288
665,415

323,518
1,582,030
749,532
266,656
317,566
182,317

11,079,502

5,665,959
1,061,402
4,352,141

1,232,647

15.983,069

10,644,747
2,821,004
2,517,318

9,905,494

1,606,576
568,764

1,818,017
3,332,246

107,803
71,137
94,074

173,113

198,689
377,525
882,762

U6,085
219,306
259,473
36,557

6,998,874

3,472,061
375,916
136,114
115,346
50,379

283,221
2,168,041
397,7%

Merchandise inventories,

at cost

End of year

{Thousand
dollars)

1,590,055

345,758
1,096,113

21,272
2,399
6,948
35,804

9,015
16,267
19,157
3,018

22,059
12,245

426,779

123,755
24,587

278,437

2,214,087

1,317,826
536,257
360,004

1,818,253

375,536
156,248
345,266
413,787

8,498
9,207
20,560
27,635

34,717
58,356

224,194

(M
21,458
45,896
67,013
6,748

1,389,254

752,916
77,988
26,246
25,119
24,476
29,349

385,861
67,299

Beginning

of year

(Thousand
dollars)

12,891,103

1,472,967

313,719
1,023,390

19,937
2,401
5,759
31,530

8,258
15,257
18,488
2,537

18,863
12,828

121,961
21,911
277,784

134,416

2,116,404

1,301,589
483,726
331,089

317,063
136,365
318,032
370,455

7,473
7,693
19,747
24,966

29,966
52,190

201,330

19,3«
44,699
55,493
5,552

1,159,206

654,484
55,864
23,120
22,211
21,488
24,309
303,356
54,374

Kind of business

Automotive group

Motor vehicle (new and used) dealers

.

Motor vehicle (used) dealers

Tire, battery, accessory dealers

Motorcycle dealers

Aircraft dealers

Boat dealers

Other automotive dealers

Gasoline service stations.

Lumber, building, hardware group.

.

Lumber yards

Building materials dealers

Paint, glass, wallpaper stores

Heating and plumbing equipment dealers.

Etectncal supply stores

Hardware stores

Farm equipment dealers

Drug and proprietary stores . .

.

Drug stores, with fountain

Druf; stores, other

Fropnetary stores, with fountain.

Propnetary stores, other

Liquor stores

Second-hand stores

Furniture stores

Tire, battery, accessory dealers

.

Clothing, shoe stores

Book stores

Pawn shops

Other second-hand stores

Other retail stores

Fuel dealers, except fuel oil

Fuel oil dealers

Ice dealers

Hay, grain, feed stores

Other farm, garden supply stores

.

Jewelry stores

Book stores

Stationery stores

Sporting goods stores

Bicycle stores

Flonsts

Cigar stores and stands

News dealers, newsstands . . . .

Gift, novelty, souvenir stores

.

Music stores

Luggage, leather goods stores

Optical goods stores

Camera, photographic supply stores

Office, store machine and equipment dealers .

All oljier retail stores

(^lumber)

36,200

44,036
16,875
20,625
1,572

155

1,355
1,582

188,240

98,932

^,517
4,585
11,111
7,696
1,735

34,675
17,613

55 ,780

33,626
13,312
6,095
2,747

33,424

16,958

6,414
2,412
3,693

1,522
2,552

164,036

15,279
4,201
3,173
17,816
3,745

21,271
2,836
4,104
7,074
1,520

14,748
14,522
6,807
12,510
6,125

1,194
1,8?0
3,031
2,319
19,871

Sales,

entire

year

(Thousand
dollars)

20,173,783

15,985,886
2,458,681
1,380,573

61,013
27,922
74,254
185,449

6,757,047

11,292,563

Merchandise inventones,

at cost

End of year

(Thousand

dollars)

2,078,794

4,333,496
810,272
507,614
585,866
88,380

2,541,192
2,425,743

4,037,480

1,541,389
201,546
275,571
15,470
3,451
15,397
25,970

383,825

2,164,993

2,857,162
830,737
220,638
78,943

2,617,593

315,293

74,883
62,793
42,246

60,015
68,559

10,520,962

1,654,940
723,638
90,302

2,785,523
374,089

1,258,923
267,055
292,643
310,847
34,132

380,468
542,151
228,184
209,410
347,352

68,290
74,290
207,033
104,711
566,916

739,912
91,353
109,913
92,1^2
16,027

645,317
470,309

615,905

411,900
156,451
34,253
13,301

330,078

67,081

13,003
10,841
8,131

20,225
12,764

1,490,289

141,702
37,000
2,038

208,443
47,591

460,643
36,950
53,703
82,922
8,230

16,450
40,722
14,452
57,171
83,213

17,614
8,646

43,443
19,812

104,539

Beginning

of vear

(Tfiousand

dollars)

1,533,458

1,134,868
161,097
238,934
12,009
3,336
13,669
19,495

311,102

1,750,515

603,366
72,834
94,930
76,410
12,900
554,517
335,058

562,720

377,439
144,5J7
28,841
11,913

332,322

63,045

11,505
9,501
7,629

(^)

13,391
13,526

1,320,204

108,659
32,235
1,595

207,575
41,3U
413,207
35,061
52,072
71,042
6,403

14,279
36,180
12,817
48,0U
71,343

15,937
3,001

35,757
15,066
93,598

Not shown—BSmpling variability too high.



10.04 RETAIL TRADE-GENERAL STATISTICS

Tabic lOB.—MERCHANDISE INVENTORIES—GEOGRAPHIC DIVISION, BY KIND OF BUSINESS: 1948

Storbs, Sales, and Merchandise Inventories

|I^u hased on sanipte. See text for descnpuon of sample and other explanatory material,
j

Kind ot' busincu

New England

^T^umber)

Sales,

entire

year

dolldrjl

Merchandise inventories,

at co»t

End of year

(Thousand

dolldrsl

Beginning

of year

(Tfiotisdnd

dollars)

Middle AtlantK

(Number)

Sales,

entire

year

(Thousand

dollars)

Merchandise inventones,

at cost

End of year

(Thousand

dollars)

Beginning

of year

(Thousand
dollars)

East Nonh Central

(Xumber)

Sales,

entire

year

(Thousand
dollars)

Merchandise inventones,

at cost

End of year

(Thousand
dollars)

Tocml

Food ftroup
Grocery stores, without fresh meat.

Grocery stores, with fresh meat . . . .

Meat markets, fish markets

Fruit stores, vegetable markets

C^andy, nut, confectionery stores

E)airy products stores, milk dealers .

.

Bakery products stores

Eee, poultry dealers

iMl other food stores

Eating and drinking places.
Eating places

Drinking places

G«neral scores.

General merchandise group
Department stores

Dry goods, general merchandise stores

.

Variety stores

Apparel group
Men's, boys' clothing, fumiahings stores

.

Family clothing stores

Women's ready-to-wear stores

Millinery stores

Other apparel accessory, speciahy stares

.

Shoe stores

Custom tailors

Furriers, fur shops

Ail othft apparel stoces

Furniture, furnishings, appliance group.
Furniture stores

Floor covering, drapery stores

Other home furnishing stores

Household appliance stares

Radio stores

Automotive group
Motor vehicle (new and used) dealetB.

Motor vehicle (used) dealers

Tire, battery, accessory dealers

All other automotive dealers

Gasoline service stations

.

Lumber, building, hardware group.
Lumber yards, building materials dealers

.

Plumbing, paint, electrical stores

Hardware stores

Farm equipment dealers

Drug and proprietary stores.

Drug stores

Proprietary stores

Liquor stores

Second-hand stores.

Other retail stores
Fuel, fuel oil dealers

Ice dealers

Feed, farm, garden supply stores

jewelry stoces

Book, stationery stores

Sporting goods stores, bicycle stores,

fnonsu
Cif^ stores and stands

News dealers, newutands
Gift, novelty, souvenir stores

Music stores

Luggage, leather goods stores

Optical goods stores

.

Camera, photogjaphic supply stores. -

Office, store machine and equipment dealers.

All other retail stores

33.134
9,«2
W,639
1,990
1,175
1,973
1,101
1,865

303
5i6

19,633
13,049
6,584

186
1,784
1,330

9,417
2,018

850

2,338
538

642
1,715
407
243
666

6.149
1,823

700
1,357
1,681

538

4,912
2,637
1,055

943
277

11,567

4.525
1,076
1,238
1,908

303

4,114
3,249

865

3,411

1,052

13,460
2,619

319
1,030

1,309
592
613

1,075
1,265
722

1,346
425
82
148
263
156

1,496

28,564,303 U^ 350,223

2.391.632 106,285
341,438

1,498,065
109,569
37,007
47,802
258,781
64,041

(M
24,346

710.336

23,890
72,368
1,488

839
2,503
2,355
1,124
(')

1,652

25.106

101.900
23,463
68,920
1,468

805
2,315
2,275
1,134

(M
1,486

25jl97

123.737
35,030
32,117
14,367
8,123
15,160
4,268
6,624
2,348
5,700

7,630,701

509,117
201,219

(M

11,975
13,131

(')

11,932
13,265

(')

77.929
38,314

1,280,410
3,723,023
849,295
207,577
288,146
655,238
286,173
101,649
239,190

2,994,557

328,774 306i561 91,577

1,634

1,750,248
1,244,309

111,302

100,639
166,602

8,252
2,633
17,104
9,363
6,768

368

17,045

122, •743

42,447
79,8%

19,193

407,936

93,264
157,960
7,644
2,185
14,468
8,579
6,644

376
15,441

119,313

17,200
48,992
5,348
2,444
6,638
3,113
4,500
1,083
2,259

77,802

6,752,822 313,364

582,681
113.585
188,572

728.375
150,411
108,659
261,332

(M
25,960

110,312
{')

20,929
30,990

434.159

68,913
23,129
26,941

132.415
38,946
20,128
31,364
(')

4,030

69,709
21,600
26,376

121,432

208,278
37,668
30,163
136,421
21,629

4,511
6,888

89.672
49,501
3,305
5,087

23,184
3,595

121,722

33,876
13,608
29,922

(M
3,888
22,867

(M
4,144
6,109

78.789

366
6,379
3,407

35,645

906,039
121,996
70,350
13,297

392,779

559.073

93,419
11,110
14,269
2,924

22,795

98.815

45,690
6,272
4,373
19,941
2,513

87,264

7,054
2,225
8,783
2,022
4,284
5,689
1,543

934

3,111

19,595

2,305,927
330,016
572,957

2,913,034

232,723
75,582
159,451
41,317

264,886
233.413

(M

231,227

20,077

941.220

42,443
13,127
35,288
7,957

37.773

63,599
9,143
11,693
2,?29

18,236

85,607

5,177
2,677
4,184
5,539
2,013

13.435

635,470
468,104
908,081
37,131

178,169
431,286
46,869
84,528
123,396

1.648.096

262,518
72,372
73,046

512,545

il,9U
77,369

17,667

397,414

34,213
43,584

2,214

624,723
4,681,920

335,049
60,162
173,551
499,346
176,392
50,634

101,045

2,581,103

6,955
2,634
3,102

744

31,020

15 .029

692,117
161,194
140,373
453,284
196,123

3,393,580

153,830
68,798
103,705

3,228
31,982
94,661
7,262
18,792
30,237

312,754

259,966
66,936
70,512

466,807

2,726;937
421,085
196,102
49,406

1,040,403

1,527.759

144,013
32,967
29,202
77,227
29,340

332 ,093

133,722
63,524
95,259
2,836
30,133
86,391
6,673
18,270
24,999

265,959

623
3,821
3,855

22,450

1,248,138
1,332,%5

147,379

3,922,713

46,906
231,402
6,210
1,366.

8,212
6,947
5,018

511

6,792

110,421

252,373
33,697
37,207
8,316

60,842

297,622

128,660
25,907
25,933
61,724
23,730

250,128

4,832
1,930
5,430
1,362
1,336
4,581
1,025

581

1,373

16,576

2,954,378
436,580
531,755

2.049,204

26,743
83,678

499,377

185,210
25,359
31,684
7,875

47,625

250.141

5,048
1,538
1,905
6,485
1,600

18,394

487,980
318,833
670,243
25,570
65,206
337,478
37,820
59,615
46,459

1,386,079

>l5,642
81,518
72,217

366,452
116,392
56,533
78,778
1,850
10,110
76,791
5,302
9,707
10,989

279.520

9,691
3,485
3,954
1,264

36,990

23,568

656,215
129,334
77,525

451 ,057

71,948

4,601,391

351,306
(')

209,fH
85,214
40,918
20,339
26,728
57,368
33,061
19,631
21,722
(')

(')

(')

(')

38,467

33,186
(M

104.772

36,719
11,379
31,663
5,846

34.810
30,577

97.554

3,362
4,343
6,082
1,242

12.168
10,930
1,233

45.002

731,169
239,175
404,816
152,599

721,996

(')

14,545
27,900
6,910
5,636
700

3,716
1,805
3,957
5,736
(')

()
(')
(')

6,566

19,292

(M
14,569
26,252
6,542
4,973

747
3,232
1,580
3,525
5,582
(*)

(M
(M
(')

6,320

5,569
811

2,395
4,537
2,190
1,817
3,757
7,777
3,027
3,482
1,430

377
690
780
361

5,502

675,968
46,028

58,394

2,697.881

112,363
46,908
104,411
33,435

123,753

769,764
13,331
546,312
275,637
166,371
73,001
91,336

244,845
92,333
65,381
62,844
22,249
22,997
67,181

ci
162,753

116,330
7,423

370,390

92,419
39,551
93,670
24,501

112,385

47,628
195

43,769
108,312
24,735
21,130
4,120
19,334
5,678

17,861
16,575
5,765
2,938
14,421
{*)

X,715

106,176
6,209

95,362

15,187

330,087
39,886

147

45,335
96,156
22,790
17,471
3,632

16,871
4,921
14,504
13,978
4,794
2,846
12,010
(')

32,207

5,483
5,404
8,236
4,440

10.976

3,690^180
549,366
266,920
94,925

1,547,753

2.601.963

148,289
27,358
10,172
30,504
13,197

444.704
323^354
44,541
55,347
16,462

84,611

502.837

9,475
1,501

5,456

2,809

33.112

1,177,423
299,312
583,3U
536,915

914.071

4,840
582

4,608
4,502
1,197
1,987
3,034
2,306

979
2,U3
1,389
2U
287
639
470

3,936

851,118
62,953

417,784

52,872

2,348,883

188,649
59,124
151,936
103,128

122,766
113,740

9,026

43,556

11,558

339,180
606,606
21,750

712,420
271,933
111,369
79,709
83,064
92,557
38,002
40,923
78,818
(')

(')

45,026
(h

120,501

59,450
435

59,951
97,152
20,054
19,761
3,327
6,823
2,257
9,658
19,518
(')

(')

10,447

ci
21,876

See footnotes at end of table.
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Table lOB.—MERCHANDISE INVENTORIES—GEOGRAPHIC DIVISION, BY KIND OF BUSINESS: 1948—Continued

Storbs, Sales, and Merchandise iNVENTORres



10.06 RETAIL TRADE-GENERAL STATISTICS

Tabic lOB.—MERCHANDISE INVENTORIES—GEOGRAPHIC DIVISION, BY KIND OF BUSINESS; 1948—Continued
StORU, SaLBS, and MbKCHANDISB TKVBhfTOILtBS

[I^u based on sample See text for descnption of aamplc and other explanatory material.!

Kind of busineu

West South Central

Stt>res

x?^umber)

SaW.
entire

year

(TTwuMtid

doliarx)

Merchandise inventories,

at cwt

End of year

CnictudTid

dollars)

Begmning

of year

(Thousand
dollars) (Number)

Sales,

entire

year

(Tfiousand

dollars)

Merchandise inventories,

at cost

End of year

(Thousand
dollars)

Beginning

of year

(Thousand

dollars)

Paak,

(Humber)

Saks,

enure

year

(Thousand

dollars)

Merchandise inventories,

at coat

End of year

(Thousand

dollars)

Beginning

of year

(Thousand
dollars)

Total

Food group
Gnxcry stores, without fresh meat.

Grocery stores, with fresh meat . . .

.

Meat maritcts, 6sh markets

Fniit stores, vegetable markets

Candy, nut, confetitionery stores

Dairy prtxlucts stores, miJk dealers.

.

Bakery products stores

EkK. poultry dealers

Air other food stores

Eadng and drlnklnft places.
Eating places

Dnnking places

General stores.

General merchandise group
I>cpartment stores

Dry goods, general merchandise stores

.

Variety stores

Apparel group
Men's, tx)ys' clothing, furnishings stores

.

Family clotfiing stares

Women's ready-to-wear stores

MUlinery stores

Other apparel accessory, specialty stores

.

Shoe stores

Custom tailors

Fumers, fur shops
All other apparel stores

Furniture, furnishings, appliance group.
Furniture stores

Floor covcnng, drapery stores

Other hcoie mmishing stores

Household appliance stores

Radio stores

Automotive group
Motor vehicle (new and used) dealers.

Motor vehicle (used) dealers

Tire, battery, accessory dealers

All other automotive dealers

Gasoline service stations

Lumber, building, hardware group.
Lumber yards, building materials dealers

.

Plumbing, paint, electrical stores

Hardware stores

Farm equipment dealers

Drug and proprietary stores.
Drug stores

Propnetary stores

Liquor stores

Second-hand stores.

Other retail stores
Fuel fuel od dealers

Ice dealers

Feed. farm, ^rden supply stares

Jewelry stores

Book, stationery stares

Seoiting goods stores, bicycle stares

.

Florisu

Cigar stores and stands

News dealers, newsstands . . .

Gift, novelty, souvenir stares

.

Music stores

Lug^oe, leather goods stores

.

Optica] goods stores.

Camera, pbocognphic supply s

Office, store machine and equipment dealers.

All other retail stores

50,275
18,010
27,757
1,004
455

1,226
315

1,026
2»4
198

31.882
19,978
11,904

3,360

6.393
201

3,913
2,279

7.063
1,279
1,540
2,123

218
148

1,017
238
24

476

7.245
3,200

333
654

2,765
293

10,240
,636

2,121
3,111

372

19,822

lO.OW
3,913
1,492
2,618
1,991

5,909
4,594
1,315

3,722

2,197

11 .423

631
364

2,559
1,667

469
561

1,379
366
429
603
490
78
127
137
267

1,296

11,067,896 1,324,928 i.ni^M2 59,849 581,434 495,760 1,558,596

2.426,895 148,176
291

1,964,
40,
(')

12

53,
28
16

12

514,353
193,103

1,382.119

26,000
117,753

845
(')

574
848
768
325

848

18.399

133,227
23,528

105,682
710

(')

550
815
688
234
318

12,732

739,412
428,173
214,534

697.043

8,860
9,539

29,997

211.537

7,840
9,477

27,110

3,125
7,558

325
153
543
346

523
48
HI

12.797

127,989
196,109
241,673

8,427
91,468

(')

(1)

573.051

96,365
82,449
32,723

127,032
28,962
41,994
32,387
(')

1,114

93,031
73,921
29,942

109,409

7,047
5,750

1.^30

80,740
790,004
23.621

30,235
(')

(M

404,470

55 ,673 52.561

109
1,094
727

229,666
174,804

531,783
277,238

7,200
45,847

600

.519

15,824

6,389
43,872

622

493
(')

(')

15.435

34.0UJ
8,928
16,160
2,616
1,022
1,247

554

2,083
459
934

55,425

3,558,203 190,641
482,578
,532,245
206,624
42,880
40,135
107,375
71,309
29,500
45,557

43,981
133,919

2,975
835

2,070
1,088
1,966
473

3,334

48,536
4,260
11,564

13,194

84,649

322,343
20,592
28,672
194,175
(')

2.046,17(3

(>)

(M
(')

115.324

1,547,048
277,633
197,072
(x)

618,016

1,215,098

69(739
3,584

219,947

22,9%
37 ,363

27,858

(M
986

14,982
(')

(')

(')

90,548

631
435
960
99
64

418
119

2.726

174,999
79,546

244,559

57,423
2,449
4,419
25,129
(')

158,383
155,725
20,744
39,800
(x)

37,960

228,668
667,525
87,668
172,701
287,204

370,050
333,083
36,967

167,175

36,113

650,999

110,558
15,061
47,917
55,132

58,471

105,238
16,421
33,931
(x)

29,573

181,922

974
177
164

1,212
199

3,894

53,367
54,021
87,830

(M
U)

33,472
(')

(')

(X)

243,086

42,388
29,307
12,454

51,441

4,239
11,196

12,207

79,(159

22,999
12,426

89,807
12,863

. 40,916
38,336

51,887

2,231
696
774
193

8,355

4,169

126,414
(')

(»)

88,85
(M

807,622

13,735
12,904
12,966
(')

(x)

8,642
(')

(M
(X)

49,458

41,336
26,382
10,841

43,855

658,461
31,021
53,234
(x)

329,632

559,484

27,564
(')

(')

16,906
(')

92,438

11,505
11,593
11,254
{')

(x)

7,U2
(')

(M
(x)

40,369

268
2,114
2,716

11,954

919,034
428,780

50,369

1,608,480

52,271
6,200

24,074

7,696

97,645
61,730

(')

241,207
111,291
35,235
25,610
31,673
18,859

(')

(')

30,K7
6,341

(')

11,U6
(M
36,495

46,980
4,907

23,191

84,745

1,320
739

1,128
932

1.920
1,660

260

253,664
53,726
92,776
159,318

162,489

69,451
8,767

11 ,029

(x)

19,853

109,241

22,997

(M
(>)

13,478
(')

68,724

2,394
769

3,722
463
520

1,951
756
249

1,130

10,089

1,288,749
288,569
231,162

979,184

19,130
29,406

272,610
176,935
53,708
41,967

206,570

155,142
(')

(')

303.367

45,891
7,317
23,791
31,742

.26,307

50,776
5,609

10.526
(x)

16,846

35,331

3,281
1,160
1,439
2,992
1,217

8,476"7&

221,301
134,723
363.161

8,042
(X)

156,430
19.348

(M
31,711

896,312

35,551
6,950
19,300
23,530

23.777

2,255
2,023
760

20,250

8,740

464,322
72,266
73,487
252,665
43,572

2,374,917
1,808,568

342,834
160,826
(x)

833,365

60,728
32,618
54,838

573

(x)

35,459
3,289
(')

9,879

187,400

17,100
36,648
6,268
6,910
1,969

971
(')

(')

6,489

4,127
(')

15,576
33,086
4,994
5,925
1,531
771

(')

(')

5,011

(')

1,784
(')

6,767

(')

1,536
(')

5,404

540
38

624
922

218
414
431
234
162
646
187

63
42
111
122

681

44,881

(h
83,666
43,671
17,932
19,874
(')

(M
(')

(») •

15,690
!''

(')
(')'

0)
(')

8,934

(')

51,963
3,732
(')

8,136
17,747
3,621

5,275
(')

(')

(')

(')

3,717
(<)

(')

\^]

(')

22,535
(')

6,922

(')

46,503

2,783
2,231
2,828

848

4.737

636,398
142,186
245,696
217,900

468.893

104,507
13,941
13.940
45,979
9,033

258.801
186;854
31,461
30,332
(x)

226,502

3,534
(')

7,426
15,956
3,038
4,622
(')

(')

(')

(')

3,257
(')

(')

(')

(')

(M

4,255
482

4,437

2,478

18,157
940
169

1,856
2,555
1,052
1,498
1,715
1,161
422

1,798
602
171

171

586
280

2,981

453,331
(')

326,599

54,690

1,084,415

90,632
23,066
65,555
47,249

60,715

117,361
(')

351,585
153,766
31,355
50,232
41,907
46,322
15,896
30,442
49,916
(')

7,435
33,707
ci
73.966

(i)

44.779

164,695
6,361

(M
30,994
58,49'5

15,291
14,653
1,655
4,895
1,495
10,686
12,031
(')

664
8,148
(') :/

13,<i68

179.305
39,560
127,737
3,061
628

2,073
990

1,835
446

2,975

51,283
19,966
31 ,317

7,763

172,211
50,071
36,493

182,389
51,383
28,962
46,897

491
(x)

32,172
2,986

8,460

157.590
90,341
10,488
12,102
37,386
7,273

204,497
139,944
28,572
27,077
(l)

31,053

188,922
"797587
19,230
55,125
34,560

74.775
72,590
ci

9,366

170,795
6,272n
32,150
54,000
U,800
12,576
1,362
4,799
1,433
9,211

10,156
('!

629
7,004

11,326

X Wltlibeld to avoid dlaoloeurs.
> Not sbnra ashling vsrUblllty too blgli.



INVENTORIES 10.07

Table ioC-1.—MERCHANDISE INVENTORIES—CORPORATE STATUS, BY KIND OF BUSINESS-UNITED STATES: 1948

Storbs, Sales, and Merchandise Inventories

(Sec ten for explanatory inatenal and description of sample data included)

Kind ot business

;>iumber)

Sales,

entire

year

{Thousand
dolldrj)

Merchandise inventories,

at cMt

End of year

Cnioujaiid

doUari)

Beginning

of year

(Thousatid

dollars)

Corporations

(T^umber)

Sales,

entire

year

{Thousand

dolldTs)

Merchandise inventones,

at cost

End of year

{Thousand
dolltlTj)

Beginning

of year

{Thousand

Other legal forms

{y^umbcr)

Sales,

entire

year

{Thousand

dollars)

Merchandise inventories,

at cost

End of year

{Thousand

dollars)

Beginning

of year

CTTiousjnd

doilari)

United States, total

Food group
Grocery stores, without fresh meat

Grocery stores, with frcs^i meat

Meat markets, fish markets

Fmit swres, vegetable markets

Candy, nut, confectionery stores

Dairy products stores, milk dealers

Bakery products stores

Egg, poultry dealers

AU other food stores

Eating and drinking places
Eating places

Dnnking places

General stores

General merchandise group
Department stores

Dry goods, general merchandise stores

Vanety stores

Apparel group
Men's, boys' clotiiing, fiiniishingB stores

Fanuly clothing stores

Women's ready-to-wear stores

Milhnery stores

Other apparel accessory, specialty stores

Shoe stores

Custom tailors :

Furriers, fur shops

All other apparel stores

Furniture, furnishings, appliance group.
Funuture stores

Floor covenng, drapery stores

Other home fwnishing stores

Household apphancc stores

Radio stores

Automotive group
Motor vehicle (new and used) dealers

Motor vehicle {used) dealers

Tire, battery, accessory dealers

All other automotive dealers

Gasoline service stations

Lumber, building, hardware group
^ Lumber yards, building materials dealers

Plumbing, paint, electrical stores

Hardware stores

Farm equipment dealers

Drug and proprietary stores
Drug stores

Proprietary stores

Liquor stores

Second-hand stores

Other retail stores
Fuel, fuel oil dealers

Ice dealers

Feed, farm, garden supply stores

Jewelry stores , . .

.

Book, stationery stores

Sporting goods stores, bicycle stores

Florists

Cigar stores and stands

News dealers, newsstands

Gift, novelty, souvenir stores . . .

.

Music stores

Luggage, leather goods stores

Optical goods stores

Camera, photographic supply stores

Office, store machine and equipment dealers .

.

All other retail stores

1,770,000 14,777,031 i;, 891. 103 61,463,469 5,908,101 70,756,123

504,415 31,305,285 1,590,055

154,285
223,655
29,463
15,753
32,873
11,732
20,137
5,582

10,935

346.647

4,076,486
20,949,998
1,786,479
400,288
665,415

1,910,548
749,532
266,656
499,883

11,079,502

345,758
1,096,113

23,671
6,948
35,804
25,282
19,137
3,018

34,304

426,779
194,110
152,537

6,727,361
4,352,141

1,232,647

148,342
278,437

202,633

2,580
29,753
20,221

U5,677
23,732
12,534
30,673
5,718
7,748
19,554
4,948
2,355
8,415

85,570

10,644,747
2,821,004
2,517,318

9,905,494
2,175,340
1,818,017
3,332,246

107,803
338,324

1,472,343
146,085
219,306
296,030

6,998,874

1,317,826
536,257
360,004

1,818,253

29,027
7,750
U,877
29,699
7,217

86,200

3,472,061
512,030
448,946

2,168,041
397,796

20,173,783

531,784
345,266
413,787

8,498
57,402

320,401
21,458
45,896
73,761

1^389,254
752,916
104,234
78,944
385,861
67,299

2,078,794
44,036
16,875
20,625
4,664

188,240

98.932

15,985,886
2,458,631
1,380,578

348,638

6,757,047

11.292.563

1,541,389
201,546
275,571
60,288

388,825

26,102
20,542
34,675
17,613

55,780

8,842

33,424

16,958

5,143,768
1,181,860
2,541,192
2,425,743

4,037,480

,480
,173
,561

,271
,940
,594
,748
,522
807
,510
,125
194
890
,031

319
871

3,737,899
299,581

2,617,593

315,293

10.52Oi962

831,270
218,102
645,317
470,309

615,905
568,351

47,554

330,078

67,031

2,378,573
90,302

3,159,617
1,258,928

559,703
344,979
380,468
542,151
228,184
209,410
347,352
68,290
74,290
207,083
104,711
566,916

178,702
2,038

256,034
460,643
95,658
91,152
16,450
40,722
14,452
57,171
83,213
17,614
8,646

43,443
19,812

104,539

1,472,967

313,719
1,023,390

22,338
5,759
31,530
23,515
18,488
2,537
31,691

421,656

39,287 12,126,973 397,068 395,549

143,872
277,784

184,416

7,931
20,778
1,414
326

3,222
2,318
1,958
204
636

20,582

1,301,539
483,726
331,089

1,612,588

13,000
7,582

15,672

934,476
9,103,659

245,996
31,456
219,268

1,260,389
145,957
24,813

. 160,964

2,162,974
1,727,950
435,024

50,269
307,180

3,490
569

8,913
14,027
2,146
304

10,170

72,870

53,754
302,846

3,719
490

7,783
13,715
2,023

284
10,935

75.659

465,128

42,476
30,394

44,983
30,676

49,241

146,354
202,877
28,049
15,427
29,651
8,914
18,179
5,378

10,299

326,065

19,178,307
142

11,846,
1,540,

368,

446,

650,

603,

241,

338,

1,192,987

2,454
5,912
7,306

26,709

10,526,810
1,630,390
2,081,894

5.576.240

1,300,451
249,782
256,051

303,557
453,428
318,032
370,455
7,473
52,406
285,696
19,354
44,699
61,045

654^484
78,984
68,008

303,356
54,374

5,516
2,586
7,081

951
1,690
7,060

529
548

748

18,015

1,075,056
1,138,288
2,027,843

35,314
156,373
915,380
51,466
112,442
64,078

3,269,999
7,077
1,246
1,340
7,630

722

21,628
,134,868
161,097
238,934
48,559

311,102

676,700
184,240
554,517
335,058

562,720

14,316
1,815
4,840

657

8,666

23,932

1,767,284
136,632
238,500
923,376
154,207

10,969,863

223,203
161,187
201,359
1,613
19,795
152,809

8,147
22,627
12,812

606,930

,285,420
227,388
241,748

726,559

181,110
144,955

19,978

36,832

8,916,528

295,489
738,933
20,181
6,379

26,891
11,255
17,011
2,714

24,134

353 ,909

4,999,411
3,917,117

105,866
248,043

150,054

407.303
126

23,841
12,915

38,963

371,296
38,133
30,559

145,069
21 ,823

193,031
150,221
182,839

1,474
17,833
140,918

7,408
21,846
10,934

524,829

18,216
9,948
23,592
4,767
6,058
12,494
4,419
1,807
7,667

67.555

115,937
1,140,614
435,424

4.329,254

12,629
3,381
4,398
2,524

3,404

9",578,401

6U,023
671,465
108,974

797,861

5,335.264

333,595
28,893
26,094
113,700
17,547

765.541

21,950
6,504
10,537
22,069
6,495

64,572

1,100,284
679,729

1,304,403
72,489
181,951
556,963
94,619
106,364
231,952

3.728.875

17,375
286,475
103,953

1,014,696

521,966

40,754

332,822

63,045

7,310
594

3,213

25,265

3,354,414
428,138
962,385
539,827

1,389,009

849,502
47,685
129,502
17,799

44,550

949,061

140,394
1,595

243,889
413,207
87,133
77,445
14,279
36,130
12,317
48,013
71,343
15,987
8,001
35,757
15,066
93,598

5,020
385

5,234
3,349
1,575

684
1,057
1,513
1,235
413
909
155
525
561
149

2,496

1,333,813
55,196

4,760,568

552,434
77,998
200,874
117,755

177,144

598,875
36,262
114,198
16,206

39,805

780.840
450,111
69,325
178,580
82,824

161,678

29,720
15,060
15,785
4,007

179,574

75.000

1,704,777
325,393
210,446

1,244,665
243,589

9 ,203 ,920

308,581
184,079
212,428

6,380
37,607
167,592
13,311
23,269
60,949

782,324

13,473
16,661
29,777
15,089

6,407,485
1,847,658
709,113
239,664

5,959,186

5.957.299

381,620
66,051
4«,395
240,792
45,476

1.034,306
691,837
153,861
146,069
42,489

344,275

1,347,908
49,297

1,493,691
559,027
335,498
111,807
70,300
190,704
67,096
29,770
158,638
22,570
32,712
82,593
22,963
185,494

170,206

6,933

10,923

618,732

155,399

6,279

10,794

562,198
109,925
1,446

130,823
178,402
47,540
25,722
2,676
12,608
3,426
6,754
36,310
5,801
4,024
16,914
4,440

31,921

88,205
1,123

127,628
163,605
45,192
23,139
2,519
11,772
3,302
5,241

32,206
5,768
3,842

14,124
3,705
30,827

47,376
39)123

8,248

30,211

15,319

138,771

1,789,354
753,722

1,578,307
1,835,916

2,648,471

14,460
2,788

16,327
17,922
5,365
7,910
13,691
13,004
5,572
12,097
5,216
1,039
1,365
2,470
2,170
17,375

2,404,086

244,385

2,249,947

5.760,394

278,836
140.104
444,443

352,5X

438,761

1,030,670
41,005

1,665,926
699,901
224,205
233,172
309,668
351,447
161,088
179,640
188,714
45,720
41,578
124,490
81,748
381,422

398,145
40,616

271,525

871,557
68,777

592

125,211
282,241
48,118
65,430
13,774
28,114
11,026
50,417
46,903
11,313
4,622
26,529
15,372
72,618

6,933,002

1,077,418
259,965
720,544
18,619
5,269

23,747
9,800
16,465
2,253
20,756

345.997
98,889
247,108

361.848
16, 169

256,338
89,341

686,029
260,397
167,811
187,616

5,999
34,513
144,778
11,946
22,853
50,111

634,377
320,869
50,091
41,9W
184,656
36,327

817.917
535,993
124,835
124,736
32,353

271,297

969.675
226,569
114,915
375,937
252,234

401 ,042

366,567
34,475

271,970

52,251

753.006
52,689

472
121,261
249,602
41,941
54,306
11,760
24,408
9,515

42,772
39,137
10,219
4,159
21,633
11,361
62,771



10.08 RETAIL TRADE—GENERAL STATISTICS

Tabic IOC- 2.—MERCHANDISE INVENTORIES—KIND OF BUSINESS, BY SALES SIZE—UNITED STATES: 1948

Stores, Salbs. and Mbrchandise Invbktorim

(See text for explarutory matenal and description o( sample data incJuded|

Kind of bustncat and sales-iue

United States, total.

Dmer $100,000

!

100,000 to »299,999.
300,000 to fc99,999.
500,000 to 999,999.
1,000,000 or mm...

Food group, total.

Under »1CO,000

!
100,000 to 4299,999.
300,000 to 1499,999.
500,000 to 4999,999.

41,000,000 or nore...

Grocery stores, without fresh meat.
Under 4100,000
4lOO,000 to 4299,999
4300,000 to 4499,999
4500,000 to 4999,999
41,000,000 or Dore

(JjumberJ

1,770,000

1,507,556
194,829
34,478
22,469
10,668

Grocery stores, with fresh meat.
Under 4100,000

!

100,000 to 4299,999
300,000 to «499,999
500,000 to 4999,999
1,000,000 or more

Meat markets, fish markets.
Under 4100,000
4100,000 to 4299,999
4300,000 to 4499,999
4500,000 to 4999,999
41,000,000 or wort

Prult stores, vegetable markets.
Under 4100,000
4100,000 or more

Canly, nut, confectionery stores.
Under 4100,000

!

100,000 to 4299,999
300,000 to 4499,999
500,000 to 4999,999
1,000,000 or more

Dairy products stores, milk dealers.
Under 4100,000
4100,000 to 4299,999
4300,000 to 4499,999
4500,000 or more

Bakery products stores
Under 4100,000
4100,000 or mDre

Egg, poultry dealers
Under 4100,000
4100,000 to 4299,999
4300,000 to i499,999
4500,000 to ^999, 999
41,000,000 or more

All other food stores
Under 4100,000
4100,000 to 4299,999
4300,000 or more

Eatlag and drinking places, total.

Ouler 4100,000
!1TO,000 to 4299,999.
300,000 to 4499,999.
500,000 or more

latlsg places
Under 4100,000
4100,000 or more...

Drinking places....
Under 4100,000. .

.

4100,000 or more.

General stores, total.

Under 4100,000

!

100,000 to 4299,999.
300,000 to 4499,999.
500,000 to 4999,999.
1,000,000 or more...

General merchandlso group, total.

Under $100,000
4100,000 to 4299,999..
4300,000 to 1499,999..
4900,000 to 4999,999.,
41,000,000 or Kjre...

504,415

Sales,

entire

year

(ThiuAind
doilarr)

Merchandise inventories,

at cost

U2 ,219,592

45,672,860
31,871,978
U, 146,296

15,335,241
26,193,217

31,305,285

441,009
47,222
7,587
6,215
2,382

154,285
147,483
6,267
404
109
22

223,655
177,846
32,225
6,147
5,484
1,9'53

29,463
25,118
3,856

368
98

23

15,753
15,192

561

32,873
32,294

450
66
44
19

U,732
8,760
1,896

395
581

20,137
19,076
1,061

5,582
5,013

502
47
16

10,935
10,227

517
191

346,6^7

332,700
12,102
1,119

726

194,110
182,912
11,198

152,537
K9,78e
2,749

21,567

19,048
2,050

308
129
32

52,554

37,417
8,606
2,462
2,026
2,043

12,803,099
7,510,669
2,915,737
4,260,587
3,815,193

4,076,486
2,875,753

946,316
149,576
71,351
33,490

20,949,998
6,793,966
5,193,638
2,374,958
3,766,841

2,820,595

1,786,479
949,805
601,244
(l)

(l)

34,691

400,288
299,263
101,025

665,415
511,368

i^>

290,030
30,384

1,910,548
342,616
313,448
151,020

1,098,464

749,532
574,987
174,545

266,656
155,054
(l)

(x)

9,721
6,958

499,883
300,287
81,512
118,084

11,079,502

8,219,271
1,853,603
424,183
582,445

6,727,361
4,292,595
2,434,766

4, 352,Ml
3,926,676
425,465

647,619
328,924
116,024
84,970
55,110

15,983,069

1,198,239
1,507,204

946,658
1,415,111
10,915,857

End of year

(ThouMnd
dollars)

Beginning

ofyeu

(Thousand
doilaTj)

14,777,031

5,759,686
3,839,777
1,351,538
1,341,714
2,484,316

1,590,055

889,015
367,827
110,272
131,749
91,192

345,758
271,584
59,647
8,270
4,492
1,765

1,096,113
524,703
281,025
94,378

118,911

77,096

23,671
12,088
8,484

U)M
502

6,948
5,078
1,870

35,804
28,652
Ix)
(x)

892
2,375

25,282
7,585
5,158
1,879
10,660

19,157
15,661
3,4%

3,018
1,622M

201
29

34,304
22,042
5,296
6,966

ize.m

340,698
58,712
11,418
15,951

148,342
89,800
58,542

278,437
250,898
27,539

202,633

113,696
52,586
16,926
12,270
6,955

2,2U,0e7

323,054
263,741
131,465
191,226

1,304,601

12,891,103

4,878,876
3,351,410
1,184,988
1,174,207
2,301,622

1,472,967

784,630
361,898
107,566
129,743
89,130

313,719
240,748
59,020
8,135
4,072
i,74?

1,023,390
463,178
276,051
91,975
116,846

75,340

22,338
10,649
8,361
(l)

(x)

566

5,759
4,006
1,753

31,530
25,344
(x)

(x)

902
1,585

23,515
6,232
4,789
1,763
10,681

18,488
14,674
3,814

2,537
1,046
(xi

(x)

153
23

31,691
18,703
5,236
7,752

421,656

Kind of business and salcs.«ize

General merchandise group—continued

Department stores
tinder $100,000
4100,000 to 4299,999
4300,000 to 4499,999
4500,000 to 4999,999
$1 ,000,000 or more

Dry goods, general merchandise stores.
Under $100,000
$100,000 to 4299,999
$300,000 to 4499,999
4500,000 to $999,999
41,000,000 or more

Variety stores
Under $100,000
$100,000 to 4299,999
4300,000 to $499,999

$500,0ge to $999,999

I

4] ^160,000 or more

Apparel group, total.

Under $100,000
4100,000 to $299,999.
4300,000 to 4499,999.
$500,000 to »999,999.
$1,000,000 or more...

325,859
63,671
12,898
19,228

143,872
79,225
64,647

277,784
246,634
31,150

184,416

102,305
48,558
15,537
11,443
6,573

2,116,404

279,898
241,301
123,586
183,342

1,288,277

Men's,boys' clothing, furnishing stores.

Under $100,000

!

100,000 to $299,999
300,000 to 4499,999
500,000 to 4999,999
1,000,000 or more

Family clothing stores.
Under 4100,000

!
100, 000 to 4299,999.
300,000 to 4499,999.
500,000 or more

Women's ready-to-wear..
Under 4100,000

i

100, 000 to 4299,999.
300,000 to 4499,999.
500,000 or more

Millinery stores
Under $100,000
4100,000 to $299,999..
$300,000 to $499,999.

Other apparel acces..
Under $100,000.

specialty stores.

$100,000 to $299,999.
$300,000 to $499,999.
$500,000 to ^999,999.
$1,000,000 or more

Shoe stores
Under $100,000
4100,000 to 4299,999.
4300,000 to 4499,999.
4500,000 to $999,999.
$1,000,000 or more...

Custom tailors
Under $100,000
$100,000 or more

Furriers, fur shops....
Under $100,000
$100,000 to 4299,999.
$300,000 to 4499,999.
$500,000 to $999,999.
$1,000,000 or more...

JUl other apparel stores.
Under $100,000
$100,000 to $299,999...
4300,000 or more

Furniture, lumlshinge,
total

appliance group.

Under 4lOO,000

!

100, 000 to $299,999.
300,000 to 4499,999.
500,000 to $999,999.
1,000_,000 or more...

Furniture stores
Under $100,000

i

100,000 to 4299,999.
300,000 to 1499,999.
500,000 to 4999,999.

$1,000,000 or more...

fflumber)

2,580
3

91

259
679

1,548

29,753
22,984
4,777
1,119

691
182

20,221
14,430
3,738
1,084

656
3U

115,677

93,326
17,721
2,411
1,418

801

23,732
17,989
4,662

594

353
134

12,534
9,198
2,476

371

489

30,673
23,547
5,288

895
943

5,718
5,654

61
3

7,748
7,016

657
49
22
4

19,554
15,466
3,515

375
162
36

4,948
4,667

281

2,355
1,827
406
65
41
16

8,415
7,962
408
45

85,570

67,U3
14,609
2,326
1,121

371

29,027
19,447
7,425
1,259

646

250

Salea.

entire

year

(Thoutand
dollars)

10,644,747
264

22,666
103,228
503,897

10,014,692

2,821,004
720,606
823,180
429,696
462,433
385,089

2,517,318
477,369
661,358
413,734
448,781
516,076

9,905,494

Merchandise inventones.

at cost

End of year

(Tlioutiind

jolldrt)

3,261,194
2,823,335

916,134
961,330

1,943,501

2,175,340
735,023
740,449
224,201
236,291
239,376

1,818,017
389,456
396,378
142,553
889,630

3,332,246
844,351
862,548
343,281

1,282,066

107,803
98,092
8,726

985

338,324
200,219
(x)

(x)

14,783
5,784

1,472,343
620,923
549,535
(x)

(x)

54,929

146,085
91,090
54,995

219,306
67,316
67,256
(x)

(x)

33,188

296,030
2U,724
60,283
21,023

6,998,874

1,317,826
120

4,683
18,319
83,354

1,211,350

536,257
207,480
160,755
62,951
59,386
45,685

360,004
115,454
98,303
50,195
48,486
47,566

1,818,253

Beginning

of year

(ThouxdTtd

dollars)

1,301,^89
33

3,627
17,343
82,030

1,198,556

483,726
180,661
146,860
59,193
54,117
42,895

331,089
99,204
90,8M
47,050
47,195
46,826

1,612,588

2,298,081
2,387,130
880,907
748,777
683,979

3,472,061
836,281

1,238,776
476,648
434,221
486,135

848,205
502,149
129,628
123,344
214,927

531,784
235,726
175,384
43,367
39,785
37,522

345,266
121,798
87,690
23,674
112,104

I

413,787
1

164,282
103,095
33,966
112,444

8,498
8,011
459
28

57,402
1

43,103 )

(x)
I

(x)
I

941

1

451

320,401 '

185,215
94,176

!''
(x)

7,765

21,458
12,913
8,545

45,896
16,866
13,573
(x)

(x)

5,238

73,761
60,291
10,800
2,670

1,389,254

550,582
456,534
148,889
120,184
113,065

752,916
215,074
269,148
96,347
83,204
89,U3

721,405
457,662
121,507
111,000
201,014

453,428
194,934
153,705
39,250
32,543
32,996

318,032
109,359
82,650
23,315
102,708

370,455
137,636
93,205
31,487
108,127

7,473
7,052

394
27

52,406
38,875
(x)
(x)

1,085
384

285,696
157,811
88,543
(x)

(x)

7,977

19,354
11,666
7,688

44,699
15,922
13,240
(x)

(x)

5,380

61,045
48,150
10,209
2,686

1,159,206

437,585
379,282
130,523
108,183
103,633

654,484
173,337
235,553
85,385
76,327
83,882

Sm footaotat at md of table.



INVENTORIES 10.09

Tabic loC-2.—MERCHANDISE INVENTORIES—KIND OF BUSINESS, BY SALES SIZE -UNITED STATES: 1948—Continued*

Stores, Sales, and Mjbrchandisb Invbntorjbs

[See text for explanatory matenal and description of sample data included]

Kind of business and sales-size

Wumter)

Sales,

entire

year

(Thousand
dollars)

Merchandise inventories,

at cost

End of year

{Thousand
dollars)

Beginning

of year

(Thousand
doilars)

Kind of business and sales-size

(Humber)

Saks,

entire

year

(Thousand
dollars)

Merchandise inventones,

at cost

End of year

(Thousand

dollars)

Beginning

of year

(Thousand
dollars)

Furniture, furnishings, appliance

group—Continued

Floor covering, drapery stores
Dnder $100,000
tlOO,000 to $299,999
4300,000 to *i99,999
i500,000 to $999,999
$1,000,000 or more

Other home furnishing stores
Under $100,000

i

100, 000 to *299,999
300,000 to $*99,999
500,000 to $999,999

$1,000,000 or more

Household appliance stores
Under $100,000

i

100,000 to 4299,999
300,000 to $499,999
500,000 or more

Radio stores
Under $100,000

i

100, 000 to *299,999
300,000 to $499,999
500,000 or more

Automotive group, total

Under $100,000

!
100,000 to $299,999
300,000 to t499,999
500,000 to $999,999

$1,000,000 or more

Motor vehicle (new and used) dealers.
Under $100,000
$100,000 to $299,999
$300,000 to $499,999
$500,000 to $999,999
$1,000,000 or more

Motor vehicle (used) dealers
Under $100,000
$100,000 to $299,999
$300,000 to $499,999
$500,000 or more

Tire, battery, accessory dealers
Under $100,000
$100,000 to *299,999
$300,000 to 1499,999
$500,000 to $999,999
$1,000,000 or more

All other automotive dealers,
Under $100,000
$100,000 to $299,999
$300,000 to 4499,999
$500,000 to $999,999
$1,000,000 or more

Gasoline service stations, total

Under $100,000
$100,000 to $299,999
$300,000 to $499,999
$500,000 or more

liumber, building, hardware group, total

Under $100,000

!

100,000 to $299,999
300,000 to $499,999
500,000 to $999,999
1,000,000 or more

tumber yards, building materials
dealers
Under $100,000
$100,000 to $299,999
$300,000 to $499,999
$500,000 to $999,999
$1,000,000 or more

Plumbing, paint, electrical stores...
Under $100,000
$100,000 to $299,999
$300,000 to $499,999
$500,000 to $999,999
$1,000,000 or more

Hardware stores.
Under $100,000
$100,000 to $299,999
$300,000 to $499,999
$500,000 to $999,999
$1,000,000 or more

7,750
6,512

1,015
140
70
13

11,877
11,033

592
157
68
27

29,699
23,764
4,948

665
322

7,217
6,387

629
105

96

86,200

512,030
224,517

M
U)
45,795
23,067

448,946
194,4%WM
46,130
U)

2,168,041
878,659
778,098
250,853
260,431

397,7%
164,128
102,938
40,083
90,647

20,173,783

104,234
51,139

M
8,092
5,338

78,944
50,970

U)
(x)

3,769
(x)

385,861
1%,9%
126,605
33,202
29,058

67,299
36,403
16,857
5,043
8,9%

2,078,794

40,711
27,443
8,645
6,105
3,296

44,036
9,993
18,766
6,926
5,290
3,061

16,875
10,195
4,663
1,165

852

20,625
16,776
3,301

424
112
12

4,664
3,747

713
130
59

15

188,240

1,788,425
4,950,757
3,310,288
4,200,230
5,924,083

15,985,886
620,610

3,484,666
2,662,610
3,661,510
5,556,490

2,458,681
443,980
810,505
440,233
763,%3

1,380,578
602,773
535,565
(x)

(x)
U,801

348,638
121,062
120,021
(x)

38,835
(x)

6,757,047

325,857
597,061
336,271
372,776
446,829

1,541,389
97,191

411,612
274,891
332,312
425,383

201,546
59,487
69,913
30,634
41,512

275,571
140,759
98,11X1

(x)

(x)

2,664

60,288
28,420
17,436
(x)

5,269
(x)

388,825

180,122
7,6%

315
107

98,932

5,455,976
1,109,222
115,569
76,280

11,292,563

319,227
57,594
6,9%
5,008

2,164,998

66,587
25,086
4,395
2,170

e,9i

26,102
11,260
10,348
2,546
1,495
453

20,542
17,732
2,430

282
81
17

34,675
28,740
4,902

577
309
147

2,844,454
4,215,506
1,659,567
1,463,146
1,109,890

5,143,768
583,852

1,828,999
972,386

1,008,638
749,893

1,181,860
624,477
377,952
(x)

(x)

22,989

2,541,192
1,122,341
768,429
(x)

(x)

222,800

751,438
800,981
259,4X
206,757
146,358

831 ,270

144,021
322,414
137,993
134,790
92,052

218,102
134,931
59,006
(x)

(x)

2,695

&i5,317
352,187
181,966
(x)

(x)

31,982

78,984
37,525
(x)

U)
6,890
3,936

68,008
43,976
(x)

(x)

3,307
(x)

303,356
154,128
94,356
29,368
25,504

54,374
28,619
13,948
4,447
7,360

1,583,458

251,790
455,552
261,105
279,671
335,340

1,134,868
61,407
299,721
207,488
250,520
315,732

161,097
47,362
55,950
25,810
31,975

238,934
122,043
84,874
(x)

(x)

1,646

48,559
20,978
15,007
(x)

3,813
(x)

311,102

248,726
52,891
5,762
3,723

584,305
650,781
216,162
172,994
126,273

676,700
1U,067
256,154
117,202
111,725
77,552

134,240
107,900
54,514
(x)

(x)

2,750

554,517
286 ,024

166,294
(x)

(x)

30,702

Lumber, building, hardware group—Con.

Farm equipment dealers
Under $100,000
$100,000 to $299,999
$300,000 to $499,999
$500,000 to $999,999
$1,000,000 or more

Drug and proprietary stores, total

Under $100,000
$100,000 to $299,999

!

300,000 to $499,999
500,000 to $999,999
1,000,000 or more

Drug stores
Under $100,000
$100,000 to $299,999
$300,000 to $499,999
$500,000 or more

Proprietary stores
Under $100,000
$100,000 to 4299,999
$300,000 to $499,999
$500,000 or more

Liquor stores , total

Under $100,000
$100,000 to 4299,999
$300,000 to $499,999
$500,000 to $999,999
$1,000,000 or more

Second-hand stores, total

Under $100,000

!
100,000 to $299,999
300,000 to $499,999
500,000 or more

Other retail stores, total

Under $100,000
$100,000 to $299,999
$300,000 to $499,999
$500,000 or more

Fuel, fuel oil dealers
Under $100,000
$100,000 to $299,999
$300,000 to $<99,9Q9
$500,000 or more

Ice dealers
Under $100,000

!
100,000 to $299,999
300,000 to $499,999
500,000 to $999,969

$1,000,000 or more

Feed, farm, garden supply stores
Under $100,000
$100,000 to $299,999
$300,000 to $499,999
$500,000 to ^999, 999
$1,000,000 or more

Jewelry stores
Under $100,000

!

100, 000 to $299,999
300,000 to 4499,999
500,000 to $999,999
1,000,000 of more

Book, stationery stores
Under $100,000
$100,000 to $299,999
$300,000 to $499,999
$500,000 to $999,999
$1,000,000 or more

Sporting goods stores, bicycle stores
Under $100,000
$100,000 to $299,999
$300,000 or more

Florists

inder $100,000
100,000 to $299,999
300,000 to $499,999

$500,000 to $999,999
$1,000,000 or more

17,613
8,855
7,406

990
285
77

55,780

2,425,743
513,784

1,240,126
368,643
188,982
114,208

4,037,480

470,309
120,299
237,595
62,799
29,987
19,629

615,905

45,190
9,273

912

350
55

46,938
36,707
8,940

893
398

8,842
8,483

333
19

7

33,424

27,564
4,718

565
421
156

16,958

16,550
350
40
16

164,036

140,189
17,953
3,443
2,501

19,480
13,483
4,444

845

708

3,173
2,990

149

20
10

21,561
12,721
6,185
1,590

828
237

21,271
18,581
2,127

324
177
62

6,940
5,672

941
189

94
44

8,594
7,%3

514

117

14,748
14,332

385

1,959,243
1,426,523

342,075
227,197
82,442

3,737,899
1,721,957
1,377,344

335,105
303,493

299,581
237,286
49,179
6,970
6,146

2,617,593

351,895
195,800
36,616
23,292
8,302

568,351
310,950
190,226
36,045
31,130

47,554
40,945
5,574

571
464

330,078

1,167,400
727,426
217,072
291,136
214,559

315,293

232,741
54,897
14,592
13,063

10,520,%2

181,406

92,837
21,704
21,072
13,059

67,081

53,510
9,708
2,380
1,483

1,490,289

3,797,318
2,976,582
1,287,490
2,459,572

2,378,578
561,997
744,449
320,414
751,718

90,302
47,029
24,672
7,711
6,159
4,731

3,159,617
542,025

1,070,235
604,451
554,413
388,493

1,258,928
562,381
342,757
(x)

120,835
(x)

559,703
170,112
153,055
(x)

(x)

102,856

344,979
189,460
80,792
74,727

, 380,468
308,870
57,501
7,827
6,270

710,903
384,247
139,539
255,600

178,702
42,804
55,117
23,535
57,246

2,038
715
828
237
224
34

256,0X
50,519
90,2%
45,270
40,114
29,835

460,643
250,714
111,340
(x)

29,622
(x)

95,658
40,079
26,332
(x)

(x)

8,970

91,152
55,495
19,897
15,760

16,450
14,274
1,716

247
213

335,058
76,314
173,819
46,975
22,681
15,269

562,720

313,260
183,438
34,933
22,816
3,273

521,966
278,641
178,290
34,380
30,655

40,754
34,619
5,148

553
434

332,822

174,876
98,0%
24,051
22,544
13,255

63,045

50,194
9,085
2,283
1,483

604,043
349,195
129,075
237,891

140,894
31,771
44,103
19,026
45,994

1,595
595
652
188
128
32

248,889
45,302
86,068
45,029
40,815
31,675

413,207
219,700
102,367
(x)

27,779
(x)

87,133
34,349
24,633
(x)

(x)

9,332

77,445
45,410
18,008
14,027

14,279
12,244
1,595
254
186

See footnotes at end of table.
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Tabic IOC- 2.—MERCHANDISE INVENTORIES—KIND OF BUSINESS, BY SALES SIZE—UNITED STATES: 1948—Co^tinued

Stoms, Sales, and Mwchanddb Invbntouu

[Sec text for expbiutory cuteml ind deacnption of mnple data mduded]

Kind at biuifMas and lalck-aue

Other retail stores—Continued

Clc&r stores and stands
Dialer »100,000
100,000 to »299,999

!
300,000 to 499,999
500,00 to 999,999
1,000,000 or raore

Neva dealers, newsstands
Onder ^100,000
100,000 to 299,999
300,000 to 4499,999
500,000 to ^999,999

1,000,000 or more

Gift, novelty, souvenir stores
Under ^100,000
100,000 to 4299,999
300,000 to 4499,999
4500,000 or aore

Husle stores
Onder ^100,000

!
100,000 to ^299,999
300,000 to 4499,999
500,000 to ^999, 999

1,000,000 or more

Luggage, leather goods stores.
Onder lOO.OOO
100,000 to 299,999
300,000 to 4499,999
4500,000 or aore

z Vlthbeld to avoid disclosure

Qjumbcr)

W,522
13,675

670

83
54
40

6,807
6,458

326
15

7
1

12,510
12,376

116
11

7

6,125
5,351
616
79
56
23

1,194
1,017

156
15

6

Sales,

entire

year

(Thouidnd
dMUrt)

542,151
292,760
101,783

32,261
37,377
77,970

228,184
165,612
50,046
(l)

5,335
(x)

209,410
179,968
17,409
4,092
7,941

347,352
144,121
(x)

(x)

38,535
36,798

68,290
31,438
25,051
^,456

6,345

Merchandue inventories,

at coat

End of year

(TTiDusand

dollari)

40,722
25,864
7,5W
2,109
2,067
3,148

14,452
10,848
3,009

(x)

293

(x)

57,171
52,266
3,696

520
689

83,213
39,705
(xi

(x)

7,781
9,003

17,614
9,516
5,949

904

1,245

Beginning

of year

(DiountTuJ

dollsrl)

36,180
22,786
6,865
1,867
1,759
2,903

12,817
9,412
2,832
(x)

281
(x)

48,013
43,541
3,J50

526
696

71,343
32,857
(x)

(x)

6,805
8,138

15,987
7,925
5,788

935

1,339

Kind of business and sales-sue

Other retail stores—Continued

Optical goods stores
Under 4100,000
100,000 to ^299,999
4300,000 or more

Camera, photographic supply stores..

Onder 4lOO,000

!

100,000 to 299,999...
300,000 to 4499,999
500,000 to 4999,999
1,000,000 or nore

Office, store machine and equipment
dealers
Onder 4lOO,000
100,000 to 299,999

4300,000 to ^499, 999

4500,000 to 4999,999
4l,000,000 or more

All other retail stores
Onder ^100,000
100,000 to 1299,999
4300,000 to 4499,999
500,000 to 4999,999
4l,000, 000 or more

(Tjumbet)

1,890
1,749

125
16

3,031
2,535
418
46
25

2,319
2,135

165
12

6
1

19,871
19,151

616
62
30
12

Sales,

entire

year

(TliouMnd
doHari)

74,290
49,217
18,862
6,211

207,083
87,221
67,838

U)
18,461

104,7U
67,331
(x)

4,477
(x)

(x)

566,916
397,776
(I)

ix)

21,163
27,795

Merchandise mventcnes,

at cost

End of year

(Thousdnd

dollar!)

8,646
5,319
2,476

851

43,443
22,144
12,592

<'!
(x)

2,954

19,812
12,823
(x)

866
(x)

(x)

104,539
77,818

\l]
2,128
3,710

Beginning

of year

(Thousand
dollars)

8,001
4,767
2,473

761

35,757
16,522
11,U4
(x)

(x)

2,327

15,066
9,046

(x)

892
(x)

(x)

93,598
67,816
(x)

(x)

2,030
3,828
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Table lOE.—MERCHANDISE INVENTORIES OF LARGE STORES AND MULTIUNITS, AND SMALL-STORE SAMPLE-

UNITED STATES AND GEOGRAPHIC DIVISIONS, BY KIND OF BUSINESS: 1948

UNITED STATES

Stores, Sales, and Merchandise Inventories

[See text for explanatory materul and description of sample data included)

Kind of business

Large stores and multiunit stores

OTumber)

Sales, entire year

(thousand dollars)

Merchandise inventories,at cost

End of year

(Thousand dollari)

Beginning

of year

(Thousand dollars)

Sample of small singte'unit stores

Q^umbcr)

Sales, entire year

(Thousand doltgTSJ

Merchandise inventories,at cost

End of year

(Thousand dollaTs)

Beginning

of year

(Thousand dollars)

Total

Food group
Grcxery stores, without fresh meat
Grocery stores, with fresh meat

Meat markets, tish markets

Fruit stores, vegetable markets

Candy, nut, confectionery stores

Dairy products stores, milk dealers

Bakery products stores

Egg, poultry dealers

Another food stores

Eating and drinking places
Eating places '.

Drinking places

General stores

General merchandise group
Department stores

E>ry goods, general merchandise stores

Variety stores

Apparel group
Men's, boys* clothing, furnishings stores

Family clothing stores

Women's ready-to-wear stores

Millinery stores

Other apparel accessory, specialty stores ....

Shoe stores .,..':

Custom tailors.

Fumers, fur shops

All other apparel stores

Furniture, furnishings, appliance group
Furniture stores

Floor covering, drapery stores

Other home furnishing stores

Household appliance stores

Radio stores

Automotive group , .

.

Motor vehicle (new and used) dealers

Motor vehicle (used) dealers

Tire, battery, accessory dealers ,

All other automotive dealers

Gasoline service stations

Lumber, building, hardware group
Lumber yards, building matenab dealers

Plumbing, paint, electrical stores

Hardware stores

Farm equipment dealers

Drug and proprietary stores
Drug stores

Proprietary stores

Liquor stores

Second-hand stores'

Other retail stores
Fuel, fuel oil dealers

Ice dealers

Feed, farm, garden supply stores

Jewelry stores

Book, stationery stores

Sportmg goods stores, bicycle stores

Florists

Cigar stores and stands

News dealers, newsstands

Gift, novelty, souvenir stores

Music stores

Luggage, leather goods stores

Optical goods stores

Camera, photographic supply stores

Office, store machine and equipment dealers.

All other retail stores

Sep footnotes at end of table.

89,615
12,755
54,385
6,293
l,4i3

4,603
4,862
3,207
1,022
1,045

32,557
23,700
8,857

3,297

J, 5*5
9,693
9,601

39,737
8,282
5,024

11,603
1,506
2,138
8,794
448
705

1,A5

28.160
12,607
1,770
1,327

11,219
1,237

51,430
35,946
7,705
6,535
1,2U

19,410

41,242
18,432
4,712
8,035

10,063

14,470
13,418
1,052

38,566
7^280

503
10,621
4,771
1,810
1,104
1,478
2,412
1,597
950

1,375
274
610
811
299

2,671

92,268,922 9,882,231 8,760,153 137,850 3,995,067

19,674,595
1,508,866
14,609,408

928,909
129,628
267,745

1,641,418
247,292
129,526
211,803

3,510,392

770,075 755,087

2,873,021
637,371

625,917

95,408
609,343
13,251
2,488
11,614
19,282
4,107
1,498
13,084

109.729
67,852
41,877

96,519
594,360
13,263
2,269
10,230
18,655
4,438
1,587
13,761

119.906

41,480

95,223

1,971,367

73,162

88,136

14,153
16,927
2,317
1,431
2,827

687

1,693
456
989

31.409

1,163,069

10,644,747
2,238,674
2,229,493

7,495,704

1,317,826
367,197
266,844

1,301,589
335,406
263,919

17,041
14,368

1,827

3,068

256,762
634,059
85,757
27,066
39,767
26,9U
50,224
13,713
26,808

756,911
365,434
371,477

60,673

87,015

2,006
1,062

7.594

58,233
28,782

240.979
1,570,850
1,516,987
2,708,336

49,933
20-;,OU

1,110,733
62,935
159,416
112,470

5,109,264
2,783,831

310,500
270,416

1,496,241
248,226

13,707,323

333,914
246,806
265,047

2,518
24,622
197,831
9,448

31,176
21,361

939,284

289,953
229,572
262,685

2,263
22,286
162,636

8,414
30,679
19,105

809,536
577,326
58,554
35,454

233,201
34,749

1,819,10X
15,484,076
2,063,861

916,448
242,938

1,803,087

6,935,943

1,462,659
150,426
170,611
35,403

97,965

513,344
45,384
30,948
^91,276
28,584

1 ,393 , 178

1,545
751

1,907
421

561

1,076
450
165

718

5,741
1,642

598

i.O.':"

1,848
598

3,477

60,449
30,103
62,391
5,787
13,428
36,161
3,315
5,989
13,356

188,961

1,086,448
125,867
150,514
30,349

82,852

4,772;288
£47,670

1,526,022
1,939,963

2,291,090

309
917

1,409
142

16,883

5,769

2,202,549
83,541

1,622,743

103,463

7,271,432

749,620
105,122
326,927
370,369

303,815

1,878.983
52,302

2,710,857
780,238
412,483
170,669
102,448
306,811
99,074
47,850
223,272
40,700
42,020
U3 , 143

41,941
228,686

292,721
11,094

176,073

18,491

375,739

616,820
92,220
289,497
271,028

285,220

142,062
1,538

215,304
244,923
60,243
40,262
3,470
19,632
5,152
10,141
48,893
9,294
4,876
24,753
3,112

36,629

275,116
10,104

19,065

798,564

767
1,583
2,664

755

4,131

113,564
1,145

212,669
223,597
57,023
35,935
3,129
17,900
4,877
9,093
42,913
8,017
4,651
21,987
6,626
35,188

3,352
779

2,336

1,538

12,547
1,220

267
1,094
1,650

513
749

1,327
1,211

521
1,156
475
92
128
222
202

1,720

63,818
20,153
17,853
67,180
14,957

14 ^ ,646

J, 161
:.',462

46,413
10,570

495,396

235,662
37,148
53,419
101,517
43,578

174,639
153,535
21,104

99,485

20,683

324,943
49,959
3,300

44,876
47,869
14,722
17,431
27,802
23,534
12,911
16,156
12,408
2,759
3,227
7,394
6,277
33,323

489,480

81,998
25,035
43,677
1,042
446

2,419
600

1,505
152

2,122

31,705
6,049

23,650

24,222

16,906
7,316

66,548
19,767
9,846
12,874

598
3,273
12,252
1,201
1,472
5,240

44.997
17,559
4,566
4,349
15,266
3,255

25.969
7,673
5,112
10,496
2,488

- 29.086

61,296
8,165

11,298
31,839
9,994

31,209
27,563
3,646

15,400

4,859

61,450
3,664

50
4,023
21,572
3,541
5,089
1,298
2,109

930
4,703
3,432

832
377

1,669
1,170
6,791

413,095

71,786
21,720
42,903

907
349

2,130
486

1,405
95

1,793

'30,175

7,071
23,104

14,332
6,217

56.479
16,347
3,346
10,757

521
3,012
10,306
1,094
1,402
4,194

34,967
14,114
3,360
3,706
11,208
2,579

19,028
4,842
3,523
6,642
1,621

22,825

48,095

9,202
26,502
6,403

27,750
24,665
3,065

14,749

4,398

52,164
2,733

45
3,622
18,961
3,011
4,146
1,115
1,826

794
3,692
2,843
797
335

1,377
824

5,341



10.14 RETAIL TRADE-GENERAL STATISTICS

Table lOE.—MERCHANDISE INVENTORIES OF LARGE STORES AND MULTIUNITS, AND SMALL-STORE SAMPLE-

UNITED STATES AND GEOGRAPHIC DIVISIONS, BY KIND OF BUSINESS: 1948—Continued

NEW ENGLAND

Stous, Sales, and Msrchandisb Invbntorim

(See text for explanatory nutenal and deacxiption of sample data included)

Kind of business

Large stores and multiunit stores

(>fiimber)

Sales, entire year

CThousand dollaTs)

Merchandise Lnventories,at cost

End of year

CrhcMsand dollars)

fieguining

of year

(Thousand dollars)

Sample of small single'urtit stores

Stores

C\umbcr)

Sales, entire year

(Tliotisand dollars)

Mercfiandise inventanes,at cost

l^d of year

(TTiotuand dollars)

Beginning

of year

(Thousand dollars)

Total

Food ftroup
Grocery stores, without fresh meat
Grocery stores, with fresh meat

Meat markets. 6sh markets

Fruit stores, vegetable markets

Candy, nut, confectionery stores

Dairy products stores, milk dealers

Bakery products stores

Egg, poultry dealers

Air other food stores

Eating and drlnldnft places
Eating places

Dnnking places

General stores

General merchandise group
Department stores

Dry goods, general merchandise stores

Variety stores

Apparel group
Men's, boys' dothmg, furnishings stores

Family clothing stores

Women's ready-to-wear stores

Millinery stores

Other apparel accessory, specialty stores

.

Shoe stores

Custom tailors

Furriers, fur shops

All other apparel stores

Furniture, furnishings, appliance group
Furniture stores

Floor covering, drapery stores

(Dther home furnishing stores

Household appbance stores

Radio stores

Automotive group
Motor vehicle (new and used) dealers

Motor vehicle (used) dealers

Tire, battery, accessory dealers

All other automotive dealers

Gasoline service stations ,

Lumber, building, hardware group
Lumber yards, building materials dealers

Plumbing, paint, electrical stores

Hardware stores

Farm equipment dealers

Drug and proprietary atocca ,

Drug stores

Propnetary stores

Liquor stores

Second-hand storea

Other retail stores
Fuel, fuel oil dealers

Ice dealers

Feed, farm, garden supply stares

Jewelry stores

Bodt, sQUonery stores

Sporting goods stores, bicycle stoia
norisu
Cigar stores and stands

News dealers, newsstands

Gift, novelty, souvenir stores

Music stores

Luggage, leather goods stares

Optical goods stores

(Camera, photographic supply states

Office, stcre machine and equipment dealers.

All other retail stores

6,73.1

1,522
3,359

280
115

HI
581
305
43
36

1,819
294

1,300
186
434
680

588
330
878
128
202
655
17
83

106

.1,809

783
130

97
711

3,012
2,227

395
333
57

777

1.655
736
298
468
133

759
115

92

3,360
1,059

19

750
299
182
83

95
225
U2
106
75
22
28
53
16

206

5,931,011 592 . 163 276,455

1,545,342
1*6,US

1,015,435
50,579
9,727
19,262

236,271
23,001
4,453
10,166

238,206

55,365
10,250
39,838

798
269
833

2,215
324

16
822

213,847
24,359

836,698
582,681
81,705
172,312

530,205

5,205
1,541

106,193

55,840
11,063
39,660

788
235
835

2,145
334
14

766

7,147

101,521
88,559
212,102
3,114
14,650
77,862
2,798

15,139
14,460

310,489

68,913
14,089
23,191

81,955

5,432
1,715

106,075

2,640
S6i

1,128
171
106
153
52

156
26
46

1,752

84,629

1,123
629

51

200

16,494
48,263
5,899
2,728
2,854
2,251
4,104

(M
1,418

47.213

162,718
20,748
15,483
100,371
11,169

1,036,592

23,496
13,948
21,794

226
1,840
14,974

478
2,761
2,438

60.882

69,709
13,140
23,226

76.902

29,527
17,686

4,B1A

135

65

37,561
4,135
1,917

15 774
1,495

107,452

20,796
13,308
21,162

250
1,678
14,277

408
2,694
2,329

55.589

143

52
U6
41
44
106

39
16

56

3,188
1,626

19,817

35,090
3,302
1,843

14,191
1,163

76,514

ICK

57

126

97
50

4,889
2,010
4,973

(M
1,131
3,245

(')

579
1,653

12,367
4,556
1,692
1,468
3,605
1,046

7.509
882,409
97,036
47,670
9,477

68,919

445.393

89,339
7,350
9,249
1,514

3,725

72.235

61,289
6,263
7,483
1,479

3,286

64,047

1,079

287
265,613
42,432
103,321
34,027

112,556
104,478

8,078

7,957

669,230

39,433
6,687
19,558
6,557

15,358

287,486
1,833

193,914
52,844
28,938
10,229
5,308

32,608
11,161
4,021

10,112
3,232
2,390
7,250
2,177
15,727

14,096
1,262

816

63,852

34,689
6,319
18,003
5,036

14,700

2,363
2,496
2,268

382

32,386

11,368

144

15

13,597
1,103

18,392

60,084

249
75

1,711
3,315
5,613
729

15,233

18,700
25

13,605
14,090
4,510
2,526

120
1,836
685
807

2,236
765

324
1,122
435

2,066

16,592
21

13,699
13,142
4,352
2,328

107

1,682
670
665

2,292
724
320

1,123
387

1,980

156
30
28

101

41
53
98
104

58
124

35

6

12
21
U

129

12,894
(')

1,212

27,199
6,382

<')

1,606
3,237
1,198
1,011
2,142
2,476
2,190
1,561
1,161

(')

< '

(')

2,274

30,720

5,092
1,364
3,253

69
57

167
14

(M

677
1,159

(')

1.279

904
375

5.046
1,545
618
957

(M
219
959

(')

175
445

2,879

1,194
417
317
741
210

1.427
40i"
376
502
Ul

2.656
301
644

1,573
140

2,242
1,909

(M

1,781

204

4.092
290

CM
94

1,361
240
311

58
188
112
315

350
(')

(')

(')

(')

450

27,022

4,606
1,240
2,926

68

148

13

(')

650
1,155

(')

1,161

846

315

4,458
1,308

530
876

(')

221
859

(M
U5
378

2,320

1,060
297
253
575

135

1.075
231
288
421
U5

2,156
203
506

1,366
81

2.011
1,698

(')

1,730

185

3.747
270

(M
87

1,311
219
265
64
160

91
286
329

'I'

< >

(')

434

S^ footnotes at and of table.



INVENTORIES 10.15

Table lOE.—MERCHANDISE INVENTORIES OF LARGE STORES AND MULTIUNITS, AND SMALL-STORE SAMPLE-

UNITED STATES ANDGEOGRAPHIC DIVISIONS, BY KIND OF BUSINESS: 1948—Continued

MIDDLE ATLANTIC

Storbs, Sales, and Mbrchandisb iNVBNTOiuBa

[See text for explanatory material and description of sample data included)

Kind of business

Large stores and multiunit stores

(Number)

Sales, entire year

CThousand dollars)

Merchandise inventories.at cost

End of year

{Thousand dollorj)

Beginning

of year

{Thousand dotlars)

Sample of small singlc'unit stores

(Number)

Sales, entire year

(Thousand dotldrs)

Merchandise inventories.at cost

End of year

(TTiousaTid dollars)

Beginning

of year

(Thousand dollaTsj

Total

Food group
Grocery stores, without fresh meat

.

Grocery stores, with fresh meat . . .

.

Meat markets, 6sh markets .
-.

Fruit stores, vegetable markets

Candy, nut, confectionery stores. .

.

Dairy products stores, milk dealers .

.

Bakery products stores

Egg, poultry dealers

AjJ other food stores

Eating and drinking places.
Eating places

Drinking places

General stores

.

General merchandise group
Department stores

Dry goods, geneial merchandise states

.

Variety stores

Apparel group
Men's, boys' clothing, furnishings stores

.

Family clothing stores

Women's ready-to'wear stores

Millinery stores

Other apparel accessory, specialty stores

.

Shoe stores

Custom tailors

Fumers. fur shops

All other apparel stores

Furniture, furnishings, appliance group..
Furniture stores

Floor covenng, diapcry stores

Other home fiimishing stores

Household appliance stores

Radio stores

Automotive group
Motor vehicle (new and used) dealers.

Motor vehicle (used) dealers

Tire,, battery, accessory dealei'S

All other automotive dealers

Gasoline service stations

Lumber, building, hardware group.
Lumber yards, building materials dealers

.

Plumbing, paint, electrical stores

Hardware stores

Farm equipment dealers

Drug and proprietary stores.
Drug stores

Propnetary stores

Liquor stores

Second-hand stores.

Other retail stores
Fuel, fuel oil dealers

Ice dealers

Feed. farm, garden supply stores

Jewelry stores

Book, stationery stores

Sporting goods stores, bicycle stores

Florists

Cigar stores and stands

News dealers, newsstands '

Gift, novelty, souvenir stores

Music stores

Luggage, leather goods stores

Optical goods stores

Camera, photographic supply stores

Office, store machine ana equipment dealers.

All other retail stores

21,887
4,620
3,517
2,867

673

1,760
1,408
l,20i
448
390

7,199
5,464

1,735

3,122
366

1,109

1,647

10,235
2,iDi

725
2,673

382
994

2,439
113

224
451

5,835
,257

587
374

2,029
588

,315
5,785
1,244
1,122

164

2,690

4,769
2,172

923
1,082

592

2,548
2,350

198

9,422
2,089

61

1,625
997
460
237
347
717

927
242
260
87

180
200

19,403,793 1,897,790 1,727,176 31,741 916,071

4,670,761
534,740

2,803,643
410,735
60, U7
94,846

537,028
115,253
49,539
64,830

1,042^447

151,954

894,948
147,499

61,912

3,047,750

31,649
98,672
4,542

913

4,484
6,003
1,698

228
3,765

30,413

149 ,461

21,187
9,226

32,244
96,890
4,494

835

3,138

5,759
1,774

246
4,081

33,433

10,185

23,394
10,039

3,041
2,360
1,150

745
1,34''

286
542
190
531

7,073

295,994
74,567
91,938
43,856
14,743
19,330

11,821
17,092
5,211
17,436

3,285
3,788

195,211
85,530

2,305,927
219,046
522,777

2,164,464
465,710
421,474
717,671
13,381
96,159
323,696
17,929
57,838
50,606

1,226,696

262,518
39,512
59,326

314,275
94^980
53,528
70,645

868
12,222
57,811
2,522
12,642
9,057

212,774

259,966
37,676
58,902

295, U7

16,115

527

176

84,372
54,434
67,359

716
11,313
53,761
2,423
12,340
8,419

186,579

482
150
611
164

329
325
143

71
266

11,097
5,018

74,857

573,037
94,854
73,753
336,084
148,968

3,188,230
2,651,547

368,185
136,442
32,056

229,523

1,163,759

115,538
17,577
11,512
48,967
19,180

296,233

105,740
14,007
10,478
40,874
15,480

223,608

292

209
381
351

143

16,976
4,663
19,041
2,375
8,201
10,759
2,894
2,669
7,279

42,140

241,013
26,077
24,537
4,606

11,252

193,832
675,089
133,145
238,346
117,179

358,226

100,088
20,638
49,091
24,015

51.073

178,280
20,199
21,124,

4,005

9,585

163 ,471

117

139
198
58

2,833

1,026

11,908
6,634
6,662
12,220
4,716

20,535

82,559
18,491
44,470
17,951

47,745

119

342
500
65

,544

5,290
5,966

1,735

81,088

36.400

342,298
15,928

629,334
5,501

5X,072
176,417
119,281
44,231
23,066
111,815
42,963
13,781
37,294
14,519
11,377
48,761
5,656

70,903

48,950
2,123

48,047

4,753

212,010
37,908

155

38,979
60,262
14,705
9,560

650
7,804
1,778
2,741
8,355
3,365
1,508
8,861
1,104

14,175

45,796
1,949

59,732

6,547

195,087

858

104

5,608
10,603
16,647
3,542

36.377
33,367
3,010

31,766
107

40,755
54,426
14,150
8,511

532

6,921
1,601
2,604
7,148
2,564
1,426
7,940

929
13,707

343"

75
107

354
173

158
341
706
210
324
117
29

51
58
32

475

84,291
14 ; 043

783
4,624
9,922
4,709
3,377
6,827
13,303
4,937
5,160
2,555

773
1,162
1,842

(')

9,185

109,988

17,682
6,899
6,793

371
172

1,262

336
507
14

1,328

9,233
2,166
7,067

3,286
1,372

19,827
5,890
1,527
3,306

236
1,976
3,685

474
615

2,118

9,998
2,848
1,539
1,769
2,826
1,016

3,586
1,136
762

1,267
421

4,959

10,379
1,278
2,627
5,532

942

7.268
6,738

530

958

15,838
972

4

479
4,805
1,008
1,147

347

1,153
390

1,512
822

240
143

556
(')

2,054

94,746

15,710
6,102
6,107

315
135

1,133

282
487
13

1,136

8,568
1,855

6,733

4.067

2,926
1,161

17,167
4,935
1,409
2,790

212
1,882
3,263

425
593

1,658

7,938
2,292
1,190
1,546
2,085

825

2,652
693
516

1,056
387

3,804

8,667
966

2,106
4,920

655

6,464
6,036

426

4,463

864

13,500
^12

4
458

41,73
864

696
310
995
332

1,190
683
223

142
407

(M
1,850

See footnotea at, end of table.



10.16 RETAIL TRADE-GENERAL STATISTICS

Tabic lOE.—MERCHANDISE INVENTORIES OF LARGE STORES AND MULTIUNITS, AND SMALL-STORE SAMPLE-
UNITED STATES AND GEOGRAPHIC DIVISIONS, BY KIND OF BUSINESS: 1948—Continued

EAST NORTH CENTRAL

Storss, Sales, and Mbrchandi&e Inventories

[See text for explanatory material and description of sample data included)

Kjnd of business

Large stores and multiunie stores

Stores

CNumber)

Sales, entire year

CDiousdnd dolldrs)

Merchandise inventoncs,at cost

End of year

(Tfioujjnd dollari)

Beginning

of year

[Thoxaand dollars)

Sample of BmaU single'Unit stores

Stores

P/Umbcr)

Sales, entire year

(Thousand dollars)

Merchandise inventories.at cost

find of year

(Thousand dollars)

Beginning

of year

(Tliotisflnd doltarsj

Total

Food ftroup
Grocery stores, without fresh meat

.

Gnxery stores, with fresh meat . . .

.

Meat markets, 6sh markets

Fnut stores, vegetable markets

Candy, nut, confectionery stores. .

.

Dairy producu stores, milk dealers.

.

Bakery products stores

Eeg, poultry dealers

AU other food stores

Eating and drinking places.
Eating places

Dnnking places

General stores.

General merchandise group
Department stores

Dry goods, general merchandise stores

.

Vanctv stores

Apparel group
Men's, boys' clothing, funushings stores.

Faimly clothing stores

Women's ready-to-wear stores

Millinery stores

Other apparel accessory, specialty stores

.

Shoe stores

Custom tailors

Furriers, fur shops

All other apparel stores

Furniture, furnishings, appliance group.
Furniture stores

Floor covenne. drapery stores

Other hooie furnishing stores

Household appliance stores

Radio stores

AutomotlTe group
Motor vehicle (new and used) dealers.

,

Motor vehicle (used) dealers

Tire, battery, accessory dealers

All other automotive dealers

Gasoline ser\-ice stations .

Lumber, building, hardware group.
Lumber yards, building materials dealers

.

Plumbing, paint, electrical stores

Hardware stores

Farm equipment dealers

Drug and proprietary stores.
Drug stores

Propnetary stores

Liquor storca

Second-hand stores.

Other retail stores
Fuel, fuel otl dealers

Ice dealers

Feed, ^nn, garden supply stores

Jewelry stores

Book, stationery stores

Sporting goods stores, bicycle stores,

nonsts
Ci^ stores and stands

News dealers, newsstands

Gift, novelty, souvenir stores.

Music stores

Luggage, leather goods stotes

Optical goods stores . .

Csniera, photographic supply stores.

Office, store machine and equipment dealers.

All other retail stores

81,183

13,927
2,0-90

11,752
1,388

2Si
1,018
1,383

660
163
189

6,542
i,5l8

3.919
623

1,381
1,915

8,340
1,792

850
2,360

372
436

2,061
125

171
173

5,516
2,418
438
225

2,225
210

11,144
7,831
1,685
1,304
324

4,030

9,378
3,958
1,274
1,796
2,350

3,266
3,095

171

1,236

249

8,272
1 860

82
2,428
1,002

347
207
294
556
189
123

289
53
107
179
60
556

20,694,107 2,124,253 26,904

4,301,352
259,693

3,172,670
216,609
22,492
81,021

428,706
49,352
22,054
48,755

708,523
543,078
165,445

69,809

3,787,703

151,654
13,646

122,272
3,160

546
2,732
5,197

868
341

2,892

21,981

150,310

12,633
9,348

14,455
120,019
3,167

502
2,795
4,812

982
434

3,144

24.092

7.265

13,989
10,103

1,511
3,724

396
216
562
173

384
92

207

7.126

245,147
36,503
150,925
16,844
3,767
9,253
7,064
12,704
2,858
5,229

187,258

2,954,378
359,550
473,775

355,590
281,953
566,603
11,720
44,776
247.158
19,080
45,375
13,049

1,018,719

345,642
57,728
57,867

230,602

544,155
84,134
48,335
303,137
38,958

4.293.821
3,573,240
470,686
184,150
65,745

439,603

2.019,333
1,095,153

162,622
349,133
412,425

561,461
538,573
22,883

249,864

16,232

464,256
9,500

623,040
159,8U
84,029
38,249
21,604
57,027
17,052
11,363
51,998
8,090
6,664
28,836
9,291
51,571

71,012
42,«293

54,828
530

4.610
44,991
2.722
7,187
2,429

188,820
116,049
17,018
4.362

45,854
5,537

391,024
310,694
34,871
36,477
3,982

23,071

346.737
170,159
28.554
72,096
75,928

64,876
62,400
2,476

2,828

207,580
48.460

335

51,291
49.912
12.604
8.611
727

3,543
837

1,628
12,158
1,983

835

5,407
1,803
7,446

2,970
4,156

185

438

70,506
116,752

7,757

13.501
345.362
51.810
53.483

209.113
62,718
39,729
50,304

423
3,882

40,597
2,428
6,973
2,059

163,449

244
194

1,411

104,573
12,426
3,723

37,940
4.782

310.338

304

108
307
99

90
252
90
41
120

1,106

7,703
5,798

46,390

263
110
168
426
139

243,485
27,853
31,089
7,911

18,867

282,908
133,505
24,132
64,691
55,580

61,154
59,017
2,137

179,866
33,916

226
48,206
45,080
11,876
7,978

619
3,179

796

1,321
10.920
1,870
786

4.597
1,571
6,925

186
180
265

153
413
644

209

638
133

2,484
304
50

218
350
85

178

274
175

79
202
110

16

18

U,239
3,688
10,364
1,385
2,043
9,032
1,874
1,424
3,341

36,736
11,206
4,520
2,919

14,792
3,299

30,757
11,694
7,368
8,277
2,918

58,263
8,227
13,669
23,918
12,449

35,261
31,254
4,007

15,792

70,650
14,235
1,225
8,938
11,217
2,734
4,146
6,146
3,553
2,095
2,956
2,682

(')

(')

1.619

(M
6,893

102,065

16,171
3,326
10,913

305
82

548
175

415
17

390

8,844
1,411
7,433

1,553

3,814

2,379
1,435

13,585
4,538
1,424
2,395

132
550

3,180
258
252
856

9,070
3,224
1,034

581
3,465
766

5,368
1,766
967

1,837
748

6,154

15,610
1,849
3,057
7,984
2,720

5,789
5,134

655

2,074

873

13,160
1,099

10
866

4,724
745

1,115
260
328
142
803
736

(M
(')

504

(M
1,443

86.232

14,359
2,998
9,718

264

63
466
144
390
13

303

8,597
1,255
7,342

1,377

3,310

2,102
1,208

11,310
3,697
1,216
1,939

111
471

2,695
233
229
719

7.051
2,614
774
450

2,653
560

3.842
1,025
767

1,565
485

4,882

12.569
1,461
2,623
6,665
1,820

5,294
4,736

558

1,911

10,976
694
11

813
4,170

637
875
225
277
126
657
657

(')

(M-
328

(')

1,209

See footnotes at end of table.



INVENTORIES 10.17

Table lOE.—MERCHANDISE INVENTORIES OF LARGE STORES AND MULTIUNITS, AND SMALL-STORE SAMPLE-
UNITED STATES AND GEOGRAPHIC DIVISIONS, BY KIND OF BUSINESS: 1948—Continued

WEST NORTH CENTRAL

Stores, Sales, and Merchandise Inventories

[Sec text for explanatory matenal and description of sample data included]

Kind of business

Large stores and multiunit stores

Stores I Sales, <

(>fuwiber) (Thousand dollaTs)

Merchandise mventories,at cost

End of year

(.Thousand dollars)

Beginning

of year

(Tfiousand doilarj)

Sample of small single'Unit stores

Q^umber)

Sales, entire year

{Thousand dollars)

Merchandise inventones.at cost

End of year

(Thousand dollars)

Beginning

of year

(TTiouiaTid doltarjj

Total

Pood group
Grocery stores, without fresh meat
Grocery stores, with fresh meat
Meat markets, fish markets

Fruit stores, vegetable markets

Candy, nut, confectionery stores

Dairy products stores, milk dealers

Bakery products stores

Egg, poultry dealers

All other food stores

Eating and drinking places
Eating places

Dnnbng places

General stores

Genera] merchandise group
Department stores

Dry goods, general merchandise stores

Variety stores

Apparel group
Men's, boys' clothing, furnishings stores ....

Family clothing stores

Women's ready-to-wear stores

MilUnery stores

Other apparel accessory, specialty stores ....

Shoe .stores

Custom tailors

Fumers, fur shops

All other apparel stores

Furniture, furnishings, appli^ce gioup
Furniture stores

Floor covering, drapery stores

Other home iumishing stores

Household appUance stores

Radio stores

Automotive group ,

Motor vehicle (new and used) dealers

Motor vehicle (used) dealers

Tire, battery, accessory dealers

All other automotive dealers

Gasoline service stations

Lumber, building, iiardware group
Lumber yards, building materials dealers

Plumbing, paint, electrical stores

Hardw.-are stores

Farm equipment dealers

Drug and proprietary stores
Dnig stores -•.

Proprietary stores

Liquor stores

Second-hand stores

Other retail stores
Fuel, fuel oil dealers

Ice dealers

Feed, firm, garden supply stares

Jewelry stores

Book, stationery stores

Sporting goods stores, bicycle stores

Florists .

Cigar stores and stands

News dealers, newsstands

Gift, novelty, souvenir stores

Music stores , . , . i

Luggage, leather goods stores ., .

.

Optical goods stores

Camera, photographic supply stores

Office, store machine and equipment dealers.

All other retail stores

See footnotes at end of table.

,»49
722

5,904
225

29

226
397
211

70
65

2,498
1,694

804

2,318
278

1,191
849

3,068
730
399
948
163

75
605

26
76

2,678
1,024

85

73
1,456

35

6.422
4,958

683
652
129

2,590

8,792
3,841

538
1,149
3,264

1,235
1,173

62

1,415
348
138
64
102

193

34
47
140

14

45
4A
40
215

1,124,970 969 , 137 13,703 423,072

1,603,895 72,909
86,619

1,313,345
37,316
4,039
13,370
109,480
10,352
12,320
17,054

220,488
157,820
62,668

80,218

1,439,142

6,394
61,660

793
127
650

1,543
223
224

1,285

9,473

6,366
61,514

836
123

625
1,710

263
178

1,450

10,516

3,047 102,973
785

1,678
90
35
162
67
158
35

37

3,295

1,006,685
313,660
168,797

572,265

3,925
5,548

12,789

211,630

127,561
134,318
211,005
• 4,241

(x)

67,772
3,607
13,370

(x)

432,151

141,752
47,059
22,319

90,823

4,274
6,242

11,755

205,616

1,791
1,504

19,558
69,311
3,517

(')

1,692
2,028
Ji,461
1,251

503

73,888
38,744
35,lU

6,748

9,123

243,905
19,055
20,539
145,635

2,967

2,052,166

28,305
22,566
22,542

169

(x)

12,757
692

2,710
(x)

84,513

142,486,

41,706
21,424

79,438

155

134

1,754,209
179,513
90,324
28,120

251,644

1,500.947

52,559
3,408
2,488
25,344

714

217.648

23,840
19,118
20,4i5

196
(x)

11,694
579

2,602
(x)

71,277

137

65
156

23
15

116

31
10

38

5,515
3,613

19,875

6,169
3,097
4,889

167

(x)

3,629
(')

407
(X)

19,560
45,724
2,607
1,841

20,571
534

164,339

173

32
43
277
54

646,432
70,870
185,027
593,618

209,224

182,096
12,863
18,846
3,843

13,974

287,720

134) 196

10,697
16,402
3,044

16,188

225 ,933

157

107

221
31

7,167
944

939
9,358

(')

21,780
9,357
4,895
6,615

913

58,048

49,120
130,073
11,316
40,207
106,119

26,551

102,592
10,138
35,745
77,408

26.795

110
234
509
259

201,734
7,490

6,614

670.024
108,788

2,691
360,924
50,273
34,468
12,484
9,489
16,363
3,579
3,244

26,181
1,439
3,456
6,514
3,718
26,413

27,672
879

13,704

778

75.458
10,204

147

27,821
16,393
5,176
2,864

320
822
190
679

5,171
265
476

1,286
621

3,023

25,953
837

63,457

333
107

5,540
8,246
19,870
15,464

20,288
17,455
2,833

9,053

1,440

31,171
3,172

113
27,074
14,316
4,812
2,511
290
757
191
531

4,436
259
431

1,037
503

3,024

112
29

219
198
35
63
76

46
22

14

26
139

4,607
(')

8,068
5,463

314

1,732
2,198

955
(')

736
1,474

(M
(M
(')

(1)

2,796

57,360

,353

2,153
5,822

72
(')

73
24

147

25
24

3,055
648

2,407

2,519

1,563
956

5,330
1,938
1,002
1,092

12
(x)

1,214
(M

147

(X)

4,947
2,117

225

165

2,217
(')

3,970
1,564

593
1,638

175

3,645

12,619
1,325
1,635
6,073
3,536

3,901
,342
559

1,455

233

5.492
335

588
2,089

208
472
119
84

(M

(M
(M
<?'
(1)

231
362

7,435
1,838
5,299

65
(')

80
12

143

17

20

568
2,426

1,187

2,210

1,359
851

(x)

(M

861
13

(X)

3,647
1,618

173
166

1,474

(M

2,990
1,012
459

1,336
133

2,969

9.399
997

1,338
4,353
2,211

3,532
3,017

515

4.658
295

(M
537

1,778
187

416
127

72

(M
199

230

(M
(Mn
(M



10.18 RETAIL TRADE-GENERAL STATISTICS

Tabic lOE.—MERCHANDISE INVENTORIES OF LARGE STORES AND MULTIUNITS, AND SMALL-STORE SAMPLE-

UNITED STATES AND GEOGRAPHIC DIVISIONS, BY KIND OF BUSINESS: 1948—Continued

SOUTH ATLANTIC

Sroais, Salbs, and Merchandise Invektorizs

(Sec text for explanatory nutenal and deacnptian of sample data included]

Kind of business

Total

Food troup
Grocery stores, withcxit fresh meat
Grocery stores, with fresh meat

Meat markets, &sh markets

Fruit stores, vegetable markets

Candy, nut; confectionery stores

Dairy products stores, milk deajcn

Bakery products stores

Ecc, poultry dealers

An other food stores

Eating and drinking pUcea
Eating places

Dnnlung places

General stores

General merchandlae group
Department stores

Dry goods, general merchandise stxna
Variety stores

Apparel group
Men's, boys' clothing, fumiahingB stores

Family clothing stares

Women's ready-to-wear stcrei

Millinery stores

Other apparel accessory, specialty stoes

Shoe stores

Custcoi tailors

Fumers. fur shops

All other apparel stores

Furniture, furnlshinga, appliance group
Furniture stores

Floor covcnng, drapery stores

Other home mmishing stores

Household appbance stores

Radio stores

Automotive group
Motor vehicle (new and used) dealers.

.'

Motor vehicle (used) dealers

Tire, battery, accessory dealers

All other autooiotive dealers

Gasoline service stations :

Lumber, building, liardware group
Lumber yards, building matenals dealers

Plumbing, paint, electncal stores

Hardware stores

Farm equipment dealers

Drug and proprietary stores
t)nig stores

Fropnctary stores .^

Liquor stores

Second-liand stores

Other retail stores
Fuel, fuel oil dealers

Ice dealers

Feed, ^rm, garden supply stoca

Jewelry stores

Book, sutionery stores

Sporting goods stores, bicycle stores

IHoruts

Cigar stores and stands

News dealers, newsstands

Gi/t, novelty, souvenir stares

Music stores . .

Luggage, leather goods stores

Optical goods stores

Camera, photographic supply stores.

Office, store machine and equipment dealers.

All other retail stores

S«e footnotes at end of table.

Large stores and multiunit stores

(><umher)

^6.233

9.33.4

9Z9
6,613

322
94

523
431
206
102
9i

3,703
2,949

754

3.445
414

1,545
1,486

4,988
1,019

957
1,565

154
121

926
39
34

173

3,677
1,941

134

180
1,342

80

6,326
,309
993

887
137

3^469
1,300
369

1,112
688

1.843
1,663

185

1,494

4,442—

^

133

1,518
639
190
113
193

190
132

112
176
17

63
80
31

220

Sales, entire year

(thousand dolldrs)

10,486.423

2,027,464

86i 101

1,700,893
41,431
6,215
22,237

127, 382
10,446
10, 808
21.951

336,701
290,139
46, 562

160,242

1,097,545
327,737
330,135

831.572
163,083
180,058
319,3U

5,847
11,853
126,006

4,433
8,593
12,386

609.859
368,787
23,463
32,107
167,136
18,366

2.219,099
1.818,148

251,546
122,944
26,461

204,709

855.294
443,422
50,108

222,440
139,324

307.695
295,384
12,311

339,842

12,318

826.211
165,832
19,907

366,081
96,055
40,189
17,142
14,248
33,127
8,133
3,566

22,478
3,852
5,565
9,514
6,760
13,762

Merchandise mventaries.at cost

End of year

(Tliousflnd dolldrr)

1,091,308

80,937
5,573

69.646
794
283

1,113
1,767

193
167

1,396

10,332
7,112
3,220

23,076

232.563
135,109
54,629
42.830

128.217
35,157
32,293
34.389

198

1,436
20,180

648

1,519
2,397

103,045
68, 1.07

4,478
3,426

24, 510
2,524

205.175
162,966
16,799
21,357
4,053

10,403

136,273
57,839
9,002

46,243
23,189

37,079
35,638
1,441

28,099

93.469
11,758

658
28,591
28,354
5,966
3,788

414
1,696
499
950

4,633
671
708

1,471
1,249
2,063

Beginning

of year

(Thousand dollars)

961,335

75,833

64,669
663
258

1,104
1,789

221
126

1,414

10,340
6,864
3.476

129, 804

49,109
39,359

113,045

29, 177

29,486
30,3%

186

1,319
18,359

544

1,563
2,015

8.746
59,871
3,890
2,962
19,826
2,197

161,695
122,774
13,586
21,647
3,688

3,865

110.465
45,755
7,198
40,489
17,023

34.625
33,309
1,316

2,530

85,656
9,435

527
28,075
25,702
5,707
3,284

385
1,457
473
898

3,920
604
700

1,304
1,208
1,977

Sample of small single-unit stares

Plumber)

Sales, entire year

{^Thousand dolloTj)

17,669

6,711
2,978
2,834

192
157
312
28
113
42
55

3,472
,331

1,141

293
101

157
141

194

31

31

251
46
107

180
45

86
105

160
33

2,350

463
65

106
251

338
124

241

160

1.200
114
21

147
180
38
62
154

41
52

122
47
6

17

18

23

158

439.430

137, 528

33,297
88,226
3,973
2,263
3,357

877
2,743
1,267
1,525

67,064
44,306

12,751

12.155

9,459
2,696

24,848
6,353
6,016
6,634

570
654

2,567

(M
(M
1,488

22.813
11,000
1,556
1,868
7,327
1,062

17,509

5 1 524

4,317
6,218
1,450

60,469

19,011
2,760
3,868
10,321
2,062

19.913
16,492
3,421

10,358

2,803

31.708
4,045

396

6,302
5,467
1,267
1,143
3,057

679
1.320
1,367
1,294

IM
(')

(M
3,

519

Merchandise inventones.at cost

End of year

(Thomgnd dolldrs)

Beginning

of year

(Tlitmsdnd dolldTiJ

52,033

10, 293

3;329
6,489

65
37
210

6

61
30

66

2,562
1,093
1,469

3,019

2,378
641

6,454
1,702
1,832
1,355

87
208
824

(')

(M

4,905
2,325

339
460

1,555
226

2,933

515

1,278
347

3,689

5,028
725
838

2,974
491

3,046
2,499

547

1,272

6.111
419
13

646
2,492

326
322
135
Jl
72

4«1
301

(')

(')

(')

43.896

8,839

5,693
56
24

151
5

53
15
64

2,334
-93i

1,743

2.623

2,039
534

5,706
1,490
1,721
1,229

77
187
641

(')

293

3,877
1,901

243
403

1,120
210

2,081

338
1,060

198

2,871

4,041
513

7U
2,477

340

2.629
2,200
429

1,327

5.114

265
2

560
2,243

229
262
99
47
J9

370
232

(')

(')

(')



INVENTORIES 10.19

Table lOE.—MERCHANDISE INVENTORIES OF LARGE STORES AND MULTIUNITS, AND SMALL-STORE SAMPLE-

UNITED STATES AND GEOGRAPHIC DIVISIONS, BY KIND OF BUSINESS: 1948—Continued

EAST SOUTH CENTRAL

Stores, Salbs, and M£rchandi8£ Invbntorib8

[See text for explanatory matenal and description of sample data included]

Kind of business

Large stores and multiunit stores

(Jjumbcr)

Sales, entire year

(^Thousand dollars)

Merchandise inventories.at cost

End of year

CThousand dollars)

Beginning

of year

{Thousand dollars)

Sample of smaL' ingle-unit Btorea

'Psiufflber)

Sales, entire year

Cniousand dollars)

Merchandise inventories,at cost

End of year

(Thousand dollars)

Beginning

of year

[Thousand dollars)

Total

Food group
Grocery stores, without fresh meat
Grocery stores, with fresh meat

Meat markets, fish markets

Fruit stores, vegetable markets

Candy, nut, cdnfectionery stores

Dairy products stores, milk dealers

Bakery products stores

Egg, poultry dealers

/QJ other food stores

Eating and drinking places
Eating places

Drinking places

General stores

General merchandise group
Department stores

Dry goods, general merchandise stceea

Vanety stores

Apparel group
Men's, boys' clothmg, furnishings stores ....

Family clothing stores

Women's ready-to-wear stores

Millinery stores

Other apparel accessory, spedaity stores ....

Shoe stores

Custom tailors

Fumcrs, fur shops

All other apparel stores

Furniture, furnishings, appliance group
Furniture stores

Floor covering, drapery stores

Other home tumishing stores

Household appliance stores

Radio stores

Automotive group
Motor vehicle (new and used) dealers

Motor vehicle (used) dealers

Tire, battery, accessory dealers

All other automotive dealers

Gasoline service stations

Lumljer, building, hardware group
Lumber yards, buitdmg materials dealers

Plumbmg, paint, electrical stores

Hardware stores

Farm equipment dealers

Drug and proprietary stores
Drug stores

Proprietary stores

Liquor stores

Second-hand stores

Other retail stores
Fuel, fiiel oil dealers

ice dealers

Feed, farm, garden supply stares

Jewelry stores

Book, stationery stores

Sporting goods stores, bicycle stent
nonsts
Cigar stores and stands

News dealers, newsstands
Gift, novelty, souvenir stores

Music stores

Luggage, leather goods stores

Optical goods stores

Camera, photographic supply stores

Office, store machine and equipment dealers .

All other retail stores

See footnotes at end of table.

20,600

i09
i,255

U7
49
15

18

1,388
1,092

296

135

1,072
6i2

325
569
59i
59
28

3.12

15

10
37

919
26
36
667

3.151
2,291
433
389
38

1,062

2,076
^755'

178
594
5i5

283
63

556
282
44
47
62
50
30
23

66
9

27
21

12
84

4,235,394 468,378 404, 335 226,024

744,284 32,915 4.012 80,170

31,167
648,625
9,737

461
3,852
34,538
3,326
2,559
10,019

98.417
82,716
15,701

80,475

700,867

2,405
30,166

149
11

221
492
74
118
623

2.515

392,132
187,115
121,620

343,928

1,750
765

11,569

96,687

2,285
29,017

137
10

184
432

96
107
647

2,573

2,274
1,554

37
33
50
11

34
10
9

1.724
849

1,155
437

422

294

24 , 278
52,227

877
(')

471
584

(')

(')

275

26,864
19,063
7,801

59,908
96,922
133,218

2,128
2,230

43,909
1,069
1,994
2,550

240, 801

47,704
33,246
15,737

51,858

157,780
4,900
6,576

69, 986
1,559

1,083,066

12 , 119

17, 712
13,908

56
215

6,823
209
283
533

42,828

47,184
29,851
13,749

45,480

236
58

9,851
15,989
12,380

51

203
6,262

120
280
344

36,559

7,083
1,515

9,910
2,305
3,464
2,066

(M
(1)

1,225
(')

(M
(M

11,155

899,056
121,107
56,746

(x)

81,586

424,945

30,092
761
452

11.159
364

99.936

26,750
577
375

8.551

306

76.840

140
14

33

81,671
7,374
9,994

(x)

61,936
6,177
8,055

6,023

(M
457

3,698

(M

9.120

(xi

4,696

70,790

3,949

55, 936
197,272
22,093
105,722
99,858

98.876

26,612
3,691
22,639
17,848

12.445
95,571
3,305

237.312

11,973
472

31.987

21,345
3,329
19,258
12,004

11.292
10,874

418

1,258

28.221
42,620
4,720

103,588
40,146
6,756
6,088
4,849
5,591
1,788

707
9,066
1,539
1.756
2.092

946
5,060

3,241
126

8,737
12,852
1,127
1,435

153
253
102
191

2,083
362
149
371
127
678

2,560
72

7,828
11,459
1,054
1,160

154
218
110
163

1,803
346
139
358
115

682

2,838
2,046
3,766

(x)

27,199

12.251
51

56
142

31

2,274
2,000
6,234
1,743

11.729
204
56

10,368
(')

2,810

1,041

13.186
2,317

194

3,516
2,159

430

(M
1,029

199
(')

(')

281
(')

f )

(M
(M
(1)

29,049

7,257
2,795
4,364

19
(')

18

6
(»)

(')

16

726
433
293

2,158

2,273

1,943
330

2.806
666

1,138
444

(')

(M
321

(»)

(M
(')

2,622
1,412

(1)

134
859

(M

1.730
491

311
823

U)

1,588

3.006
520
376

1,686
424

1,857
1,609

(O

160

405

1,098
lU

(M
50
15

(M
(M

63
(')

(M
(')

(')

(')

6,046
2,273
3,685

18

(M
19
1

(')

(M
20

634
353

281

1,934

1,982

1,684
298

2,325

(M

(')

(M
(')

558
999
345

2,017
1,112

(1)

lie
634

(')

1.212
249
204
672

(x)

1,268

2,326
431
270

1,371
254

1,667
1,442

{')

2.084

(1)

(1)

(')

(»1

O
(')

(')

(')

116

350
929
99

38
13



10.20 RETAIL TRADE-GENERAL STATISTICS

Tabic lOE.—MERCHANDISE INVENTORIES OF LARGE STORES AND MULTIUNITS, AND SMALL-STORE SAMPLE-

UNITED STATES AND GEOGRAPHIC DIVISIONS, BY KIND OF BUSINESS: 1948—Continued

WEST SOUTH CENTRAL

Stoms, Sales, and Mbrchandub Invbntohos

[Sec text for explanatory materul and description of sample data included]

Kind of busineu

Large stores and muluunit stores

Qif^bcr)

Sales, entire year

(Thousdtid dollars)

Merchandise inventorie8.at cost

End of year

CThoujdnd dollars)

Beginning

of year

(TJiouidTid dollars)

Sample of small singlc'unit stores

Qjumher)

Sales, entire year

(TfioujdTid dollars)

Merchandise inventories,at cost
'

End of year

(Thousand dollars)

Beginning

of year

JThousand dollarij

Total

Food ftroup
Grocery stores, v^ithout fresh meat
Grocery stores, with fresh meat
Meat markets, fish markets

Fruit stores, vegetable markets

Candy, nut, confectionery stores

Dairy products stores, milk dealers

Bakery products stores

Egg, poultry dealers

.Ml other food stores

Eating and drinking places
Eating places

Dnnbng places

General stores

General merchandise group
Department stores

Dry goods, general merchandise stares

Vancty stores

Apparel group
Men's, boys' clothing, furnishings stores

Family clothing stores

Women's ready-to-wear stores

MiUinery stores

Other apparel accessory, specialty stores ....

Shoe stores

Custom tailors

FumcTs. fur shops

All other apparel stores

Furniture, furnishings, appliance group
Funuture stores

Floor covering, drapery stores

Other home iumishing stores

Household apphance stores

Radio stores

Automotive group
Motor vehicle (new and used) deakis
Motor vehicle (used) dealers

Tire, battery, accessory dealers

All other automotive dealers

Gasoline service stations

Lumber, building, hardware group
Lumber yards, building matcnab dealers

Plumbing, pamt, electrical stores

Hardware stores

Farm equipment dealers

Drug and proprietary score*
Drug stores

Propnetary stores

Liquor stores

Second-hand stores

Other retail stores
Fuel, fuel oil dealers

Ice dealers

Feed, farm, garden supply stores

Jewelry stores

Book, stationery stores

Sporting goods stores, bicycle stores

Florists

Cigar stores and stands

News dealers, newsstands
Gift, novelty, souvenir stores

Music stores

Luggage, leather goods stores

Optical goods stores

Cajnera, photogiaphic supply stores

Office, store madune and equipooent dealers.

All other retail stores

S«« footnotes at eiMl of table.

35,615

6.955

5,517
15i

25
106
175
106

2S

3,782

2,723
201

1,029

2.773
479
670
873

68
68
517
28
14

2,545
.300
73

104
1,045

23

5,480
3,666

831
851
82

1,672

4,944
2,753

332
638

1,221

1.379
1,234

145

1,112

2.643
301
54

839
387
119
81

139
136
39
63

130
28
47
47
37
196

7,625,786 891,958

1.406.005 62.747 4,332
70,100

1,235,958
16,147
2,560
4,558
48,583
9,070
9,110
9,919

193,326
162,023
31,303

1,260,809

4,640
58,173

385
47
264
808
278
185
748

4,879

739,412
338,653
182,744

549.943

2,980
1,899

11,347

176.437

4,618
55,492

330
52
270
795

268
174
748

5,097

1,721

2,224
85
43
112
14
92
24
17

2,910

102,089

3,030
2,067

1,811
1,099

22,128
72,828
2,402

(')

790
470

1,905
768
281

51,413

96,365
55,109
24,963

86.522

93,031
50,551
23,072

77j^l09

35,233
16,180

12,131

242
125

96,539
157,389
200, 913

3,415
6,867
74,948
3,538
1,901
4,433

410,311

19,462
29,504
22,737

148
794

12,074
549
413
841

76,814

15,376
27, 523

20,218
136
756

10, 982
398
423
797

62,288

80
87
125

15

8
50

21

1

42

8,952
3,179

14,710

245,703
12,872
18,352
131,525

1,859

1,856,100
1,486,758

22: ,453

125,772
(x)

143,166

998,528

50,739
2,134
2,715

20,908
318

186,017

612,405
48,118
94, 121

243,884

201,180

145,205
15,514
22,900

(x)

8,790

175,018

42,653
1,439
2,279
15,629

238

131,913

190
26
55

172
27

3,145
3,872
4,076

(M
156

1,652

0)
(M
(M

16,274

191,233
9,897

89,265

13,173

429,799

99,708
7,311

23,057
44,942

26.431

97, 638
12,371
19,291

(x)

7,453

141.252

7,664
772

1,032
6,265

(M

19,007

124
226
29

1,815

507

25,141
1,290

1,766

59.165

32,317
6,493
19,966
32,476

24,657

116
116
198
77

6,029
5,213
7,130

(x)

47,485

21,657
5,512
3,955
7,858

' 4,332

16,387

48,030
2,783

172,807
31,411
26,375
13,500
8,243

14, 669
4,122
2,643
21,777
4,531
3,384
8,076
4,893
12,555

3,928
41

11,710
23,948
4,188
3,960

359
731
250
749

4,309
954
198

1,294
829

1,717

23,500
,157

13,541

1,636

53.905

336
117

14,180
2,707

7,791

2,294

22.120
3,447

30
10,776
22,356
3,774
3,405

341
631

252
710

3,601
941
166

1,126
695

1,654

33
31

172
128
35
4S
124
23
39
54

36
5

8
9

23
110

1,370
(')

6,840
2,938
886

1,211
2,363

419

(M
(»)

837
181

(')

307
(')

2,394

43,297

8,265
2,136
5,958

(')

588
764

1,865

3,510

2,734
776

4.051
950

1,249
965

(M
32
486

(')

(M

3,851
1,900
145
281

1,383

(M

3,393
1,052

523

1,690
(x)

2,917

5,365
1,085

775

2,486
1,019

3.204
2,713
491

1,083

593

3,848
116

(M
539

1,270
208
295
161
24

(')

(M
218
43

(M
49

(')

505

35,264

7.046
1,891
5,019

38

(M
26

2
42

6
7

481
741

1,656

3.024

2,337
687

3.230
712

1,034
764

(')

23
400

(')

(')

(M

2,826
1,477

101
214
950

(M

2,647
755
355

1,464

l»)

2,212

4,067
749
637

2,095
586

2.723
2,348

375

965

560

3.084
68

(')

480
1,073

122
252
119
14

(M
(M

141

48
(')

41

(M
375



INVENTORIES 10.21

Table lOE.—MERCHANDISE INVENTORIES OF LARGE STORES AND MULTIUNITS, AND SMALL-STORE SAMPLE-
UNITED STATES ANDGEOGRAPHIC DIVISIONS, BY KIND OF BUSINESS: 1948—Continued

MOUNTAIN

Stores, Saiss, and Mbrchanddb Inventories

[See text for expUiutory material and description of sample data included]

Kind of business

Large stores and multiunit stores

(Humbcr)

Sales, entire year

(Xhousand dollgri)

End of year

(Thousand dollars)

Merchandise inventorics,at cost

Beginning

of year

(Thousand dollars)

Sample of small single-unit stores

Qiumbcr)

Sales, entire year

Cniouiflnd dollars)

Merchandise inventones,at cost

End of year

(TliousaTid dollars)

Beginning

of year

(Tliomotid dollars)

Total.

Food group
Grocery stores, without fresh meat.

Grocery stores, with fresh meat , . . .

Meat markets, fish markets

Fruit stores, vegetable markets

Candy, nut, confectionery stores. .

.

Dairy products stores, milk dealers.

.

Bakery products stores

Egg. poultry dealers

AU other food stores

Eating and drinking places.
Eating places

Drinking places

General stores.

General merchandise group
Department stores

Dry goods, general merchandise stores

.

Variety stores

Apparel group
Men's, boys' clothing, fiimishings stores

.

Family clothing stores

Women's ready-to-wear stores

Milhnery stores

Other apparel accessory, specialty stoies

.

Shoe stores

Custom tailors

Fumers, fur shops

All other apparel stores

Furniture, furnishings, appliance group..
Furniture stores

Floor covering, drapery stores

Other home njmishing stores

Household appliance stores

Radio stores

Automotive group
Motor vehicle (new and used) dealers

.

Motor vehicle (used) dealers

Tire, battery, accessory dealers

All other automotive dealers

Gasoline service stations

Lumber, building, hardware group.
Lumber yards, building materials dealers

.

Plumbing, paint, electrical stores

Hardware stotes

Farm equipment dealers

Drug and proprietary stores.
Drug stores

Proprietary stores

Liquor stores

Second-hand stores.

Other retail stores
Fuel, fuel oil dealers

Ice dealers

Feed, farm, garden supply stores

Jewelry stores

Book, stauoncry stores

Sportmg goods stores, bicycle stores

Florists

Cigar stores and stands

News dealers, newsstands
Gift, novelty, souvenir stores

Music stores

Luggage, leather goods stores

Opucal goods stores

Camera, photographic supply stares

Office, store machine ana equipment dealers.

All other retail stores

2,872
185

2,338
105
13

63
96

53

B
11

1,347
817
530

109

317

"STi
195
340
39
14

178
9

14

23

474
37
34

512
19

,811
266
234

53

2,169
980
189
348
652

620
20

483

65

1,205
190

8
294
182
58
64
51
64
22
76
57

3
22
31
12
71

3,356,396 407,314 353,810 137,545

665,699
23,960
592,544
15,401

857
2,554

22,465
3,473
1,493
2,952

118, 910

31,148

82,916
35,994

1,8BQ
28,127

380
17

112
359
88
36
149

4,424

31,121 29,698
1,839

28,092
452

6

116
353
95

32
136

2,040
2,384

2,159
2,546

294
522
22

14

48
25

1.145
623
522

5,678
19,746

822

(M
(M

777

(M
(M
(M

28,556
14,675
13,881

277,238
155,369
66,656

176,179

42,888
23,547
9,474

(x)

(x)

37,637
41,701
63,980

,145

23,502
1,533
4,190

8,965
9,294
7,716

41,836
21,462
8,521

28,315
7,465
8,193
7,064

1,963
1,289

6,838

(x) (x)

,632
169

850

,182
168
790

1,573
1,232
2,385

(M
(x)

(x) (x)

(')

(^)

(x)

997

176,426
1027164

6,898
4,144
60,192
3,028

741,992

34,418 28,529 6,666

634,371
61,561
35,704

(x)

100,802

470,994

21,374
1,322
482

10, 696
544

79,768

17,997
968
335

8,698
481

61,064

(x)

65,971
5,507
6,619

(x)

48,826
4,559
6,436

88.521 71,231

42
43
54
14

731

200

2,425

(M
(M
2,866

(')

6.563

237,154
31,366
62,586
139,888

103,209

41,^31
5,017

14,701
26,972

14,637

33,251
4,620
12,430
20,930

13,627

2,409
1,946
1,758

(x)

22,883

8.849

101,802
1,407

53,859

185 , 737
34,211
1,154

72,626
21,591
11,372
9,524
3,504
5,199
1,780
3,163
10,160

310
1,963
3,223
1,548
4,409

14,451
186

26,283

13,455
172

4,722

24,443

104
24

1,651
2,236
3,019
1,943

5.928

5,334
(')

2,887

(M

11,763

2,652
19

6,886
6,767
2,061
2,265

142
362
186
880

2.387
56

204
533
250
633

2,594
19

6,446
6,256
1,978
2,062

149
376
191

820
2,107

39
224
488
161
533

1,067
(')

1,604
2,208

656
1,035

(M
(M
(M
(M

553

(M
(M
(')

(M
(M

17,412

2,453
532

1,772
22

(M

(')

(M
CM

222
918

576
298

(M
(x)

(M
'

(')

(x)

477
361
525

(M
(M

621
(')

1.267
348
326
441

(X)

1,404

2,072
406
280
909
477

1,167
1,047

(M

2,570
108

(M
125

1,098
156

, 301
(')

(M
(')

(')

133

(?'
(')

(M
(')

(')

14,195

2,144
455

1,578
17

14

(M
(')

(M

1.073
208
365

492
232

1,554
404
340
419

(M
Cx)

(M
(M
(x)

(M
(M

(')

195
105
409

(X)

1,169

1,410
230
233
687
260

(M

(M

(')

(M
(')

(M
(1)

(M
(M
(M
(M
(M

98
970
106
256

See footnotes at end of table.



10.22 RETAIL TRADE-GENERAL STATISTICS

Tabic lOE.—MERCHANDISE INVENTORIES OF LARGE STORES AND MULTIUNITS, AND SMALL-STORE SAMPLE-

UNITED STATES AND GEOGRAPHIC DIVISIONS, BY KIND OF BUSINESS: 1948—Continued

PACIFIC

Stous, Sales, and Mbrchandob Invbktchubs

(Sec text foe explanatory material and description of sample data included

)

„^_

Kmd of bustncw

Tottl

Food group
Grocery itocea. without fnah meat.

Grocery itores. with fireah meat

Meat mirket5, 6sh markets

Fruit stores, vegetable markets

Candy, nut, confectionery stores

—

Dairy products stores, milk dealers.

.

Bakery producu stores

Eag, poultry dealers

All other food stores

Eating and drinking places.

Eating places

Dnnking pUces

General stores

.

General merchandise group
Department stores

Dry goods, general merchandise stores.

Vanety stores

Apparel group
Men's, boys' clothing, fumishings stores

.

Family clothing stores

Women's ready-to-wear stores

Millinery stores

Other apparel acceaaory, specialty stores

.

Shoe stores

Custom tailors

Fumers, fur shops

All other apparel stores

Furniture, furnishings, appliance group.
Furniture etorca

Floor covering, drapery stores

Other home furnishing stores

Household appliance stores

Radio stores

Automotive group
Motor vehicle (new axvi used) dealers.

,

Motor vehicle (used) dealers

Tire, battery, acceasory dealers

All other automoQve dealers

Gasoline service stations

.

Lumber, building, hardware group.
Lumber yards, building materials dealers

.

Plumbing, paint, electrical scores

Hardware stores

--^utn equipment dealers

Drug and proprietary stores.

Drug stores

Proprietary stores

Liquor stores

Second-hand stores.

Other retail stores

Fuel, fuel oil dealers

Ice dalers

Feed. f^rm. garden supply stores

Jewelry stores

Book, suuonery stores

Jig goods stores, bicycle stores.

Its

Ogar stores and stands

News dealers, newsstands
Gift, novelty, touvciur scares

Music stores

LAig^ge. leather goods stores

Optical goods scores

Camera, photographic supply stores

Office, store machme and equipment deakn.
All other retail stores

Large stores and multiunit stores

(Mumbcr)

10.983
l,i58



INVENTORIES 10.23

Table lOF.—MERCHANDISE INVENTORIES OF LARGE STORES AND MULTIUNITS--STATE, BY KIND OF BUSINESS: 1948
Stores, Sales, and Mbrchandisb Inventories

[See text for expUiutory matemi)

Kind of business

State, total

Food ^oup
Grocery atorca, without tresh meat

Grocery stores, with fresh meat
Meat marltets. fish markets

Fniit stores, vegetable markets

Candy, nut, coa^ectionery stores

Dairy products stores, milk dealers

Bakery products stores

Egg. poultry dealers

AH other food stores

Eating and drinking places
Eating places

Drinking places

General stores

General merchandise group
Department stores

Dry goods, general merchandise stores

Variety stores

Apparel group
Men's, boys' clothing, furnishings stores

Family clothing stores

Women's ready-to-wear stores

Millinery stores

Other apparel accessory, specialty stores ....

Shoe stores

Custom tailors

Fumcrs, fiir shops

All other apparel stores

Furniture, furnishings, appliance group
Furniture stores

Floor covering, drapery stores

Other home mmiahmg stores

Household appUance stores

Radio stores

Automotive group
Motor vehicle (new and used) dealers

Motor vehicle (used) dealers

Tire, battery, accessory dealers

All other automotive dealers

Gasoline service stations

Lumber, building, hardware group
Lumber yards, building materials dealers

Plumbing, paint, electrical stores

Hardware stores

Farm eqmpment dealers

Drug and proprietary stores
Drug stores

Proprietary stores

Liquor stores

Second-hand stores

Other retail stores
Fuel, fiicl oil dealers

Ice dealers

Feed, farm, garden supply stores

Jewelry stores

Book, stationery stores

Sporting goods stores, bicycle stores

nonsts
Cigar stores and stands
News dealers, newsstands
Gift, novelty, souvenir stores

Music stores

Luggage, leather goods stores

Optical goods stores ..

CDamera, photographic supply stores

Office, store machine ana equipment dealers

.

All other retail stores

See footnotes at end of table.

Large stores and muJtiunits

Stores

(Humbcr)

1,027
lit,

790

316
54

260
164

153
Ul
17

272
4

224
6

526
140
113

7

275

445
146
24

165
110

160
19

~-5?'

25

141

78
19
18

20
13

10
2

18
2

7

2

2

22

Sales,

entire

year

(Thousand
dollars)

1,076,186

189,763
8,810

167,165
1,677M
1,354
7,385

800

(O
(x)

26,610
23,618
2,992

77,895
43, 748
36,787

91,078
U,867
29,913
33,557

490
(x)

11,973M
(x)

(x)

65,987
43,998
(x)

1,775
18,940
(x)

274,990
220,560
37,301
16,151

978

18,867

88,309

Merchandise inventoncs.
at cost

End of year

'Thousand
dolUiTs)

115,010

8,460
651

7,429
13

(x)

56

117
25

(x)

(x)

539

446
93

9,396
6,774
4,442

12,900
2,778
4,883
3,376

22
(x)

1,660
Cx)

(x)

(x)

10,725
7,530
(x)

162

2,815
(x)

24,537

36,017
3,750
28,632
19,860

23,755
22,977

778

(x)

(x)

(x)

8,977
982

23,965
12,791
2,488
2,248
1,408
1,032
(x)

(x)

2,471
(x)

(x)

(x)

(x)

(x)

19,631
2,218
2,551
137

848

14,940

Beginning

of year

(Thousand
dollars)

98,850

7,904

6,921
11

(x)

56
99
28

(x)

(x)

502
416
86

8,965
7,587
3,971

11,507
2,283
4,559
2,902

18
(x)

1,615
Cx)

(x)

(x)

9,382
6,877
(x)

129
2,230

(x)
,

18.147

4,863
584

5,757
3,731

3,172
3,096

76

(x)

(x)

(x)_

21

1,930
3,602

440
550
18

37
(x)

(x)

724
(x)

(x)

(x)

(x)

(x)

14,113
1,814
2,105

115

848

11,838
3,814

530
4,863
2,631

2,892
2,818

74

(x)

(x)

(x)_
^5f"

15

1,798
2,940
419
459

I
19
28

U)
(x)

682
(x)

(i)

(x)

(x)

(x)

Small single-unit stores

Stores

(J^umber)

23,492

10,337
6,054
4,265

122
84
152
38
81
21
20

3,621
2,961

660

730
122

114
220
198
19
10
70
25
1

32

381

23
68
1%
56

69
93
257
32

123
123
367
61

509
179

1.271
194
45
186
217
23

56

204
26
37
57
38
2
U
22
19
131

Sales,

entire

year

(Thousand
dollars)

562,673

(Jjumbcr)

227,683
81,623
137,655

2,041
(x)

817
1,033
2,364
(x)

(x)

56,905
45,303
11,602

25,199
3,265

23,439
4,426
8,852
5,746

320
(x)

2,754
(x)

(x)

(x)

25,642
14,327
(x)

1,455
7,422
(x)

18,626
3,822
4,960
8,747
1,097

67,413

29,006
6,023
4,120
15,731
3,132

26.798
22,418
4,380

(x)

(x)

Jx)
4,329

674
7,410
4,802

843
1,355
3,344

546

M
(x)

689
(x)

(x)

(x)

(x)

(x)

Large stores and muldunits

24
364

6
3

113
66

17
34
45
6

3

38
1

9

124

178
39
37
13

125

204
108
32
36
28

Sales,

entire

year

(Thousand

dollaTs)

486,371

101,360
3,615
93,029

769
(x)

459
(x)

(x)

(x)'"

18,619
13,126
5,493

16,092

70,991
33,650
25,350
11,991

26,895
2,290
8,846
10,026
(x)

(x)

4,750
(x)

558

30,534
19,630

990
(x)

8,423
(x)

93,041
72,085
11,813
7,206
1,937

12,326

64,530
41,779
5,244
7,426

10,081

(x)

18,999
(x)

2,491

(x)

29,664
7,694
(x)

10,247
3,595
(x)

826
845

(x)

424
1,072
1,353

Cx)"'
700

Cx)

Merchandise inventories,
at cost

End of year

(Tliousand

dollars)

282
3,699

Cx)

Cx)

Cx)

Cx)

302
257

2,067

9,426
4,374
3,287
1,765

4,455
493

1,306
1,284
Cx)

Cx)

736
Cx)

104

5,283
3,789

189

Cx)

1,160
Cx)

9,544
7,094
1,026
1,044

380

444

9,919
5,381
820

1,491
2,227

Cx)

2,535
Cx)

226

Cx)

3,167

Cx)

Cx)

Cx)

517

)

611
320

)

161

44

75
305
256

(x)

Cx)

Beginning

of year

(Tiiousand

dollars)

45,987

4,033
282

3,668
23

Cx)

Cx)

Cx)

15

Cx)

377
322

1,970

8,953
4,385
3,060
1,508

4,087
425

1,742
1,297
Cx)

Cx)

491
Cx)

101

4,563
3,220

178
Cx)

1,047
Cx)

7.231
5,154

741
1,082

254

393

8.459
4,922

343
1,209
1,485

Cx)

2,412
Cx)

265

Cx)

2,843

Cx)

Cx)

Cx)

430"

)

559

745

:)

130
46

74
285

225

Cx)

Cx)

Small singlcimit stores

Stores

CXumber)

6,105

1,417
386
842
26
28

35
3

67
3

22

1,621
1,120

501

119
119

20
64
81
35

1,001

187

115
21

136

585

22
40
38
18
26

127
17
13

Sales,

entire

year

(JTlOUSdTui

joltaTs)

42,283
7,097
30,922
1,096

Cx)

545

Cx)

Cx)

116

Cx)

38,369
21,648
17,221

1,343

6,472

4,104
2,368

7,233
1,794
1,429
2,275

Cx)

Cx)
813

Cx)

Cx)

543

7,440
3,027

754

Cx)

2,314
Cx)

7,281
1,017
2,437
2,644
1,183

28,345

6,808
1,910
2,481
2,122

295

(x)

6,010
Cx)

4,007

Cx)

12,869
TOT

Cx)

1,893
2,081

Cx)

863
307

Cx)
518

1,702
383
457

Cx) -

420
Cx)

1,505



10.24 RETAIL TRADE-GENERAL STATISTICS

Tabic lOF.—MERCHANDISE INVENTORIES OF LARGE STORES AND MULTIUNITS—STATE, BY KIND OF BUSINESS: 1948—Coa
Storbs, Salss, and Merchandise Invbntorim

|See text for expbiatory aateml|



INVENTORIES 10.25

Table lOF.—MERCHANDISE INVENTORIES OF LARGE STORES AND MULTIUNITS—STATE, BY KIND OF BUSINESS: 1948—Con.
Storbs, Sales, and Mbrchandisb Invbntoribs

(See text for explanatory matenalj

Kind of business

Large stores and multiunits

(Number)

Sales,

entire

year

(Thousajid

Merchandise inventories,

at cost

End of year

iThousand
dollars)

Beginning

of year

{Thousand
dollars)

Small single'untt stores

Stores

(Humhcr)

Sales,

entire

year

{Thousand
dollars)

Large stores and multiunits

OTumber)

Sales,

entire

year

(Thousand

dollars)

Merchandise inventories,
at cost

End of year

{Thousand
dollars)

Beginning

or year

{Thousand

dollars)

Small single'Unit stores

(Number)

Sales,

entire

year

{Thousand
dollors)

State, total.

Food ^oup
Grocery stores, without fresh meat.

Grocery stores, with fresh meat. . . .

Meat markets, tiah markets

Fruit stores, vegetable markets

Candy, nut, confectionery stores ...

Dairy products stores, milk dealers .

.

Bakery products stores

Egg, poultry dealers

All other food stores

Eating and drinkjng places.

Eating places

Drinking places

General stores.

General merchandise group
Department stores

Dry goods, general merchandise stores

.

Variety stores

Apparel group
Men's, boys' clothing, furnishings stores

.

Family clothing stores

Women's ready-to-wear stores

MiUmery stores

Other apparel accessory, specialty stores

.

Shoe stores

Custom tailors

Furriers, fur shops

All other apparel stores

Furniture, furnishings, appliance group.
Furniture stores

Floor covenng, drapery stores

Other home mrmshing stores

Household apphance stores

Radio stores

Automotive group
Moto» vehicle (new and used) dealers.

Motor vehicle (used) dealers

Tire, battery, accessory dealers

All other automotive dealers

Gasoline service stations .

Lumber, building, hardware group.
Lumber yards, building materials dealers

.

Plumbing, paint, electrical stores.

Hardware stores

Farm equipment dealers

Drug and proprietary stores.
Drug stores

Propnetary stores

Liquor stores

Second-hand stores.

Other retail stores
Fuel, fuel oil dealers

Ice dealers

Feed. farm, garden supply stores

Jewelry stores

Book, stationery stores

Sporting goods stores, bicycle stores

Florists

Cigar stores and stands

News dealers, newsstands

Gift, novelty, souvenir stores

Music stores

Luggage, leather goods stores

Optical goods stores

Camera, photographic supply stotes

Office, store machine and equipment dealers

.

AU other retail stores

3,635

19
556
32
5

22
42
17

2

7

"T9J-
80

102
65

392
93
54
19

250
52
S8

169

295

"T7

68
55

18
13
15
12
1

»
7

905,546 108,524 98,585 11,791 351,549 5,708 1,346,733 136,718 123,144 20,779

182,552
2,685

162,915
4,736

(M
1,308
7,327

(M
(x)

1,669

27,862

7,326 2,578 78,163
238

6,763
78

(M
45

102

(M
(x)

73

922
22,312

,550
513

409

253
7,249

(M

(x)

1,067

120,670
33,700
17,831

50,015
9,363
11,210
18,311

222
(x)

7,630
(x)

2,458
(x)

46.414

18,950
5,068
2,220

8,685

607
460

24,666

476
1,519

61
56

125
132
153
18
38

2,442
1,461

91

261

8,482
55,273
2,040

(M
1,779
3,750
(')

(x)

1,019

61,623

;J71

797
62
15

122
90

71
13

352,301 13,479

25,571
2,566

(x)

16,919
(x)

197,143

2,037
2,663
1,974

7
(x)

1,519
(x) I

366
(x)

9,211

17,975
4,538
2,153

7,875

33,663
27,960

2,930

7,773

357
58

28,939
250,970
12,483

(M
4,252
46,007
5,966

(M
2,263

40,033

157
104

1,829
2,279
1,779

(x)

1,482
(x)

406
(x)

7.954

4,849
2,924

16,340

32
93
114

36,177
3,356

158,936

1,807
10,270

221

(M
175

615
144

(M
213

1,331

13,288

1,182
199

2,010
9,914

205
(')

177
561
166

(M
218

1,332
1,103

229

151
24
24

43.

101

162,153
21,902
9,100
3,938

24,094

115,704

5,194
540

(x)

3,208
(x)

20,276

60,596
8,082
14,537
32,439

31,083

16,249
1,972
1,463

592

1,575

21,359

4,603
424

(x)

2,717
(x)

16,263

4,719
2,232
4,478

315
(x)

2,242
(x)

364
(x)

15.865

156
61
207
25

55
146

6

29

37

95,764
25,356
37,316

127,213
25,437
22,703
43,665

745
4,416
18,034
1,007
4,049
7,157

78.463

10,748
3,926
4,517

20,137

10,347
3,677
4,811

19,041
6,445
3,538
4,399

34
505

3,195
119
795

1,107

16.023
142
48
47
213
57

12,298
2,039
1,474
452

1,471

19,316

119
163
173

29

1,870

5,764
1,543
(x)

7,200
(x)

20,629

163
48
18
157
23

30,619
469

6,395

1,367

46,569

10,300
1,171
3,518
6,370

3,975

6,419
(x)

16,120
6,305
4,163
3,935

933
1,658
(x)

524

2,536

(x)'"
1,107
(x)

1,611

3,904
71

905

193

6,761

8,061
947

3,056
7,252

3,851

53

163
248

100

7,236
7,124
5,337
932

54,324

23,048

130
100
20

41,000
7,025
3,312
24,262
2,864

261,036
213,934
30,883
13,229
2,990

18,312

124,621

9,379
1,390

500
4,336

418

25,026

5,680
3,655
4,265

25
438

3,061
85
722

1,110

14.497

2,678
5,650
9,523
5,197

20,091

197
70
96
28

3,778
73

893

135

6,759
509

(x)

1,432
1,784

522
926
33
104

(x)

164
692

(x)

II

(x)

53r
(x)

1,674
1,719

506

899
31

105

(x)

129

666

(x)'"
156

(x)

346
71

1,369

17,920
2,171

181
34

80,529
12,691
24,973
6,428

23,908

19,662
2,253
2,620
491

1,039

18,622

8,771
1,157

481
3,741

347

13,333
13,523
2,007
2,321
482

923

16.271

26,347
2,561

14,112

139,963

11,407
1,715
4,335
1,165

4,131

153



10.26 RETAIL TRADE-GENERAL STATISTICS

Tabic lOF.—MERCHANDISE INVENTORIES OF LARGE STORES AND MULTIUNITS—STATE, BY KIND OF BUSINESS: 1948—Coa
Stokbs. Salbs, and MBRCKANDns Ikvbntoilibs

[See teit foe eipUnatory materull

Kind of biuincw

large stores uxJ multiunits

Stores

Plumber)

Sales,

entire

year

dollari)

Merchandise inventonea,
at coat

End of year

(.Thousand

dollars)

Beginning

of year

(Thousand
doitan)

Small singleiinit stores

Stores

Qjumber)

Sales,

entire

year

(Thousand
dollari)

District ol Columbia

Large stores and multiuiiits

Stores

(>ittmber)

Sales,

entire

year

(Thousand
dollars)

Merchandise inventories,
at coat

End of year

CThousand
dolloTi)

Beginning
ofyor

(Thousand
dollari)

Souil atngk'untt stares

Stores

(>tumber)

Saks.

entire

year

(^ltousand

dolLiri)

State, total.

Food group
Grocery stores, without fireah meat

.

Grocery stores, with fireah meat , . . .

Meat markets, fish markets

Fruit stores, vegetable [narkets

Cindy, nut. comcctioncry stores. .

.

Dairy products stores, miik dealers .

.

Bakery products stores

Egg, poultry dealers

/dl other food stores

Eating and drloking pla
Eating places

Dnnking places

General storea

.

General merchandise group
Department stores

Dry goods, general merchandise stores.

Vancty stores

Apparel group
Men's, boys' clothing, fumishinga stores .

Family clothing stores

Women's rcadyto-wear stores

Millinery stores

Other apparel accessory, specialty stores

.

Shoe stores

Custom taikirs

Fumcrs, fur shops

All other appard stores

Furniture, fumlshingB, appliance group.
Furniture stores

Floor covering, drapery stores

Other home furnishing stores

Household appliance stores

Radio stores

Automotive group
Motor vehicle (new and used) dealers.

Motcff vehicle (used) dealers

Tire, battery, accessory dealers

All other automotive dealers

Gasoline service stations

Lumber, building, hardware group.
Lumber yards, building materials dealers

.

Plumbing, pamt. electrical stores

Hardware stores

Farm equipment dealers

Drug and proprietary atorea.
Drug stores

Propnetary stores

Liquor stores

Second-hand store*.

Other retail stores
Fuel, fuel oil dealers

Ice dealers

Feed, (arm. garden supply stores

Jewelry stores

Book, Btatuxiery stores

Sporting goods stores, bicyde stores.

rtonsu
Cigar stores and stands

News dealers, newsstands
Gift, novelty, souvenir stores

Music stores

Luggaee, leather goods stores

Optical goods stores ,

Camen. photographic supply stores

Office, store audune ana equipment deilen.
AH other retail stares

1,042

_21Z.
37
112
20
2

11
19

5

2

la
u
5

4
7

23

5

5

2

291,A15 25,052 22,010 3,391 90,890 2,74a

^-296
3,143

31,824
3,360
U)

734
5,906

374
U)

5,543

1.596 1.532 1.063

4,572
971

17,642

169

1,203
77

(x)

35
50

(M
10

(x)

183

9,173
2,173
6,296

22,666

1,568

3,625
5,025
9,710
(x)

1,001
2,497
(x)

U)'"

18,034

513
388
687

3,053

195

1,155
50

(x)

39
40

(')

6
(x)

176
5r

1,586

25.912 603 169,476
256



INVENTORIES 10.27

Tabic lOF.- -MERCHANDISE INVENTORIES OF LARGE STORES AND MULTIUNITS—STATE, BY KIND OF BUSINESS: 1948—Con.
Storbs, Sales, and MsRCHANtiiBB iNVENTORna

[Set text for explanatory matexial]

Kind of buaineafi

State, total.

Food group
Grocery stores, without freah meat

.

Grocery stores, with fresh meat . . . .

Meat markets, fish markets

Fruit stores, vegetable markets

Candy, nut, confectionery stores. .

.

I^iry products stores, milk dealers .

.

Bakery products stores

Egg, poultry dealers

Air other food stores

Eating and drinking places.
Eating places

Drinking places

General stores.

General merchandise group
Department stores

Dry goods, general merchandise stores

.

Variety stores ,

Apparel group
Men's, boy» clothing,, fiimishinga stores

.

Family clothing stores '

Women's ready-to-wear stORS
Millinery stores

Other apparel accessory, specialty stores

.

Shoe stores

Custom tailors

Furriers, fiir shops

All other apparel stores

Furniture, furnishings, appliance group.
Furniture stores

Floor covering, drapery stores

Other home furnishing stores

Household apphance stores

Radio stores

Automotive group
Motor vehicle {new and used) dealers.

Motor vehicle (used) dealers

Tire, battery, accessory dealers

All other automotive dealers

Gasoline service stations

Lumber, building, hardware group.
Lumber yards, building materials dealers

.

Plumbing, paint, electrial stores

Hardware stores

Farm equipment dealers

Drug and proprietary stores.

Drug stores

Proprietary stores

Liquor stores

Second-hand stores

Other retail stores
Fuel, fuel oil dealers

Ice dealers

Feed, farm, garden supply stares

Jewelry stores

Book, stationery stores

Sporting goods stores, bicycle stores

Florists

Cigar stores and stands

News dealers, newsstands
Gift, novelty, souvenir stores

Music stores

Luggage, leather goods stores

Optical goods stores

Camera, photographic supply stores

Office, store machine ano equipment dealers

.

All other retail stores

Florida

Large stores and multiunits

(Humbrr)

7.551

i,-;a2

104
1,1U

49
50
36
35

566
271

34
179

213

181
U9
319
U
31
164

3

1

44

276

39
47
207
13

534
218
136
43

467

595

278
84'

180
53

293
31

62
30

176
106
32
15

32
31
12
40
28
10
8

27
10
41

Sales,

entire

year

(Thousand
dollars)

365.247
10,512

327,373
4,936
2,813
1,260
11,596

1,938

89,004
70,088
18,916

5,895

223. 3B9
119,284
52,882
51,223

"4.434
24,%2
21,415
61,733

434
1,839
22,585
(x)

(X)

1,776

94.431
48,012
6,782
6,978

31,922
737

346.522
261,077
54,185
23,397
7,863

36,159

159.974
98,537
12,224
34,713
14,500

61,940
60,609

,331

29,062

1,373

100.800
12,052
4,576

43,278
13,917
4,590

M92
J.', 996
5,207

C»)
1,173
4,100
' 613

2,152
1,702
2,34a

Merchandise mventones,
at cost

End of year

(Thousand
dollars)

178,316

14.394
538

12,962
158
212
U2
223

19

3,275
1,752
1,523

30,994
15,897
8,148
6,949

24,134
6,524
4,705
7,985

29

258
4,097
(x)

U)
453

16,121
9,437
1,023

904
4,623

134

34.645
24,559
4,784
3,819
1,483

1,771

25.394
12,743
2,491
7,708
2,452

7,819
7,649

170

3,884

14.709
1,399
147

3,564
5,241

938
574
90

404

362
597
1B6

(M
408
406
343

Beginning"

of year

(Thousand

dollars)

152.492

13.249
545

11,884
138
195
78
229

16

3,237
1,520
1,717

26.983
13,717
6,720
6,546

21.120
4,940
4,594
6,963

30
269

3,878
U)
U)

336

13.806
3,234

339
773

3,312
98

25,389
16,708
4,555
3,343
1,378

1,536

20.606
10,058
1,653
6,909
1,936

7,417
7,276

141

U,701
1,103

124
3,656
4,369

897
510
85
380

(M
320
554
187

321
341
298

Small single-unit stores

Stores

(>tumfaeT)

27.339

7,334
1,789
4,122

392
329
263
19
274
113
83

7,390
4,230
3,160

346
184

1,560
230
242
491
57
94

171
78
2

145

410
142
215
330
93

211
223
120

3,483

134
245
463
31

473
469

73
23

218
322
85

242
264
146
115
461
90
25
35
64
53

416

Sales,

entire

year

(Thousand
dollars)

692.165

175.331
a, 878

126,044
8,201
5,823
1,997

475

(M
2,957

(M

129,662
78,798
50,864

5,347

10,326
3,937

48,314
10,768
8,595

15,198
771

1,995
5,582M
(x)

4,162

40.060
15,975
4,648
3,874
13,236
2,327

26.933
5,423
9,055
8,134
4,321

98,092

31.061
5,619
8,214
16,086
1,142

33,047
22, 518

10,529

26,032

5,499

57.424
2,491
330

8,579
3,499
2,093
4,953
4,242
2,110

(')

5,416
1,921

727
(')

1,899
1,700
9,057

Georgia

Large stores and multiunits

Stores

(>iumber)

7.281

1,376
160

1,032
35
7

65
41
16
13

427
123

274
286

103
169
210
25

12
98
1

318
7

24
280

1,066
707
163

184
12

173
57

197
175

265
13

81
52

251
106
20
17
21
15

7
9

23
4
9

Sales,

entire

year

(Thousand

dollars)

1,458,695

258,220
12,219
225,604

3,223

(M
2,294
9,516

'J)

2,804

36,934
32,921
4,063

U,839

284.046
187,588
48,423
48,035

110.929
20,102
34,307
37,736

950
741

15,542
(x)

(x)

(x)

83,054
49,018
(x)

4,209
27,198
Cx)

349,968
277,902
45,825
23,624
2,617

31,134

122.680
49,076
6,616
36,180
30,808

36,195
35,669

526

102.057

(x)

47,055
15,621
5,047
2,474

(M
1,317

824

2,237
(x)

916
768

2,947
1,144

Merchandise inventones.
at cost

End of year

(Thousand
dollars)

157,649

10,998
899

9,555
35

(1)

126
104

(')

(')

190

1,231
1,022

209

39.884
23,467
9,337
7,080

17,111
3,945
6,423
4,053

37
69

2,201
(x)

(x)

(x)

13,565
8,455
(x)

546

4,119
(x)

32.439
25,332
2,638
4,091

378

1,862

19.973
5,708
1,117
7,629
5,519

4,120
4,063

52

3,014

441

11.068

(x)

2,892
4,495

495
551

94
58

320
(x)

62
66

392
160

Beginning
of year

(Thousand
doIlgTs)

141.075

10,569
848

9,272
31

(')

124
72

(M
(M

184

l.,306

1,106
200

37.737
22,328
8,524
6,885

14,693
3,005
5,632
3,684

30
64

1,922
(x)

(x)

(x)

12,168
7,570
(x)

521
3,602
(x)

27.757
18,186
1,339
7,455

277

1,539

16.051
4,390

959
6,639
4,013

3,726
3,693

33

3,400

433

9.861

T:M
2,757
3,741
467
535

(M
88
57

(M
258

(x)

62
47
U7
176

Small single-unit stoees

Stores

(Humber)

23.374

12,013
5,628
5,297

264
192
410
26

115
58

28

4,703
3,726

982

507
176

151
266

233
48
38
98
36

482
40
92
256
36

156
180
324
34

3,708

786
142
121
421
102

815
"680"

1.587
175
24
287
250
43
54

233
38
34
92
63
6
24
13
35
ZU

Sales.

entire

year

(Thousami
dollars)

652.844

222.965
54,972

150,145
6,676

1,894
686

(M
(M

70,962
55,826
15,136

23,065

22.911

18,379
4,532

33,223
6,677
10,860
7,819

852
1,039
3,615

(x)

(x)

31,263
13,174
(x)

1,509
9,579

(x)

30,543
9,553
7,730
U,929
1,231

89,161

33,566
6,389
4,114
17,504
5,559

33,222
29,876
3,346

16,046

4,103

41.809

(x)

10,594
6,870
1,162
1,326

(M
677
803

1,562
(x)

798
554

1,239
4,667

See footnotes at end of table.



10.28 RETAIL TRADE GENERAL STATISTICS

Tabic lOF.—MERCHANDISE INVENTORIES OF LARGE STORES AND MDLTIUNITS—STATE, BY KIND OF BUSINESS: 1948—Coa
Storbs. Saus, and MERCHANDias Invsntoubs

[See tmt for eaphnatocy aotniall

Kind cf busineM

Luge ftcoru uid mulduniu

Stores

Silei,

entire

year

(Thousand

dollars)

Metefaandiac inventones.
at coat

End of year

'Thousand
dollars)

beguuung
of year

(Thousand
dolldti)

Scull singletinit stores-

Stores

(Humbcr)

Sales,

entii«

year

(Thousarrd

doltari)

Large stores and multiunita

Stores

Wumber)

Sales,

entire

year

(Thousand
dollars)

Merchandise inventories,
at cost

End of year

(TliouMnd

dollafs)

Beginning

of year

{Thousand
dollar.)

Small singk'unit stoics

Wumber)

Sales,

entire

year

(^Thousand

dollat.)

St»te, total

Food group
Grocery stores, without fresh meat
Grocery stores, with fresh meat
Meat markets, 6sh markets

Pniit stores, vegetable markets

Candy, nut, coruecticneTy stores

iWy products stores, milk dealers

Bakery prtxlucts stores

Ebb. poultry dealers

•Ml other food stores

Eating and drinking places
Eating places

Dnnking places ^ . . .

.

G«nera] stores

General merchandise group
Department stores

Dry goods, general merchandise stores

Variety stores

Apparel group
Men's, boys' clothing, furnishings stores ....

Family clothing stores

Women's ready-to-wear stores

Millinery stores

Other apparel accessory, specialty stares ....

Shoe stores

Custom tailors

Furriers, fur shops

All other apparel stores

Furniture, furnishings, appliance group
Furruturc stores

Floor covenne, drapery stores

Other home mmishing stores

Htxisehold appliance stores

Radio stores

Automotive group
Motor vehicle (new and used) dealers

Motor vehicle fused) dealers

Tire, battery, accessory dealers

All other automotive dealers

Gasoline service stations

Lumber, building, hardware group
Lumber yirds, building materials dealers

Plumbing, paint, electrical stores

Hardware stores

Farm equipment dealers

Drug and proprietary stores
Drug stores

Propneury stores

Liquor stores

Second-hand store*

Other retail stores
Fuel, fuel oil dealers

Ice dcakn
Feed, ^rm, prden supply stores

Jewelry stores

Book, stationery stores

Sporting goods stores, bicycle stores

Florists

Qgar stores and stands

News dealers, newsstands
Gift, novelty, souvenir stores

Music stores . ,

Lugga«, leather goods stores

Optical goods stores

Camera, photographic supply stores

Office, store machine and equipment dealers .

.

All other reuil stores

S«e footrwtes at end of table.

2,127

355
30

293
IS

1

8
3

2

35

K5

265
25
35
3

60
158

112

6

162

51,756 <2,622 5,1% 164,A62 23,300 6,^26,659 6U,329

75.861
,203

63,921
3,108

(x)'"
2,409

(x)

(x)

11,199

3,875
324

3,413
79

U)'"
32

(x)

(x)

3.546 1.082 39.437
288

3,112

(x)

(x)

(x)

273
621
41
10
60
24

40
2

7,244
26,549
2,004

68

(x)

1,179
(x)

Cx)

116

35,997

5.425 44,751
709

3,248
528
41

351

228
225
47
48

6,544

4,655

7,687

56,121

149

188

1,271

8,834
31,267
17,967
6,887

14.552
5,254
2,050
4,342

175
(x)

2,005
(xi
(x)

(x)

19.866

4,941
2,860
1,083

2.370

139

154

1,185

7.759

6S0
397

16,714

19,283

92,629
918,313
72,902
4,020
27,868
86,019
19,701
5,667

10,692

287.235

4,317
35,907
1,137

99
890
771

352
31

697

43,666 21,902

1,540
646

228,222
59,013

5,738
4,372

5,259
34,278
1,104

103

975
727
386
111
723

10,963

6,335
4,628

5,641
9,358
1,513

454
2,009
490

1,340
281

816

22,437

8,733
13,704

4,353
2,522

834
1,873
1,460

5.876

10,803
Cx)

(x)

8,766
(x)

97,905

1,463
472
517

8
(x)

369
(x)

(x)

(x)

3,539

85,594
(x)

5,507
(x)

9,903

34.310

2,306
(x)

(x)

>1,179

(xi

9.810

1,227
449
505

S
(x)

366
(x)

(x)

(x)

2,953
1,938
(x)

M
975

(x)

7,746

1,340
424

2,067
115

(x)

1,068
(x)

(x)

(x)

7.7fin

182
437
490

2.759
586
261

768
133
184

637
49
75
61

,204,3-76

124,366
120,302

560,168

2,951
(xi

(x)

3,671
(x)

9,143

112,163
125,212
181,795
4,472
20,490
80,126
7,827
22,930
5,103

nj.93^

151,108
19,173
14,674

80,331
23,063
16,788
18,637

193
2,095
14,418
1,070
3,679
888

55
,

762

U9,951
17,502
13,895

71.274
13,665
15,314
16,937

179

1,852
13,017
1,011
3,494

805

47.352

8,118
(x)

1,138
(x)

583

15.515

6,183
(x)

1,147
(x)

509

11 ,462

4,837
(x)

2,086
(x)

26,165

12,226

657
138

580
92

2,854

31,907
4,119
10,011
38,273

7,301
7,301

(x)

(x)

21,866

5,602
713

2,416
6,784

1,302

2,421
(x)

12,461

1,73P
(x)

782
(x)

260
(x)

(x)

1,324

m'"M
1,135

320

1,302

(x)

(x)

2.907

4,227
667

1,994
4,574

1.171

36
62
lis
47

1,969
2,394
5,256
2,607

7,727

163
(x)

1,162
716

(x)
208

(x)

23
(x)

(x)

242

1,171

(x)

(x)

2,459

131
22

6,821
906

(x)

(x)

13,374
183

(x)

(x)

1

(x)

(x)

(x)

%3
561

(x)

(x)
189
34

(x)

(x)

126
43

2,134
(x)

1,344
2,663

(x)

1,534
(x)

131

(x)

(x)
504

70
(x)

(x)

487
818

2,047
408
329
70

1,106

2,534

158,543
29,290
13,968
88,491
22,640

1,184,898

1,079
292
398
765

861

1,002,165
123,624
43,968
15,141

134,533

551,300

31,629
6,895
1,467
13,132
2,589

106,258
86,491
9,145
8,366
2,256

7,293

96.6U

28,234
4,840
1,315

10,604
2,359

92,048
76,025
6,963
7,090
1,970

5,901

76,875

814
47

2,201

239,592
38,590
79,975
143,043

156,907
148,819
8,088

4,428

447,123

46,918
6,471
16,749
26,473

13,766

517
22
357
322
125
57

116
215
32
34
82
13
42
56
21

140

165,186
2,661

82,395
54,262
35,214
12,234
9,151
17,381
7,902
3,390

19,343
1,634
2,659
10,796
2,777
20.038

17,967
799

11,762

57,594

36,989
5,548

14,945
19,393

18,337

13,797
66

7,219
16,414
4,611
2,561

369
1,417

322
536

4,351
370
374

1,894
596

2,597

17,642
695

13,274

49.280
9,854

29
6,468
14,519
4,415
2,457

305
1,198

314
491

3,940
312
374

1,589
550

2,465

872
545

5.020
976
307

1,135
335
504
747
337
136
442

3.071
723
347
574

1,016
411

1,788
462
448
708
170

8,058

3,662
343

1,071
1,752

491

2,4.33

,113
320

1,464

735

7,810
859
138
633

1,044
402
430
895
577
340
800
326
79
36

140
120

986

679.739
135,827
351,269
61,537
11,158
29,071
16,406
45,695
8,475
20,301

551, 14A

200,088
351,058

11,084

42,783

28,191
14,592

_lSiL.2X)
39,130
10,805
37,066
5,137

12,064
25,044
8,198
7,122
11,534

95,433
28,310
11,493
9,558
35,019
10,548

69.592
25,965
17,821
20,588
5,218

257,922

137,602
17,493
33,912
59,316
26,881

102,860
91,836
11,024

68,960

8,595

196.682
31,530
1,699
24,128
29,257
9,973
10,437
19,422
11,618
7,599
9,715
8,166
2,223
830

4,776
3,930

21.329



INVENTORIES 10.29

Table lOF.- -MERCHANDISE INVENTORIES OF LARGE STORES AND MULTIUNITS—STATE BY KIND OF BUSINESS: 1948—Coa
Stores, Salss, and Merchandise Inventories

[See text for ejtplajiatory material]

Kjnd of business

State, total

li'ood group
Grocery stores, without fresh meat

Grocery stores, with fresh meat

Meat markets, fish markets

Fruit stores, vegetable markets

Candy, nut, confectionery stores

Dairy products stores, milk dealers

Bakery products stores

Egg, poultry dealers

Air other food stores

Eating and drinking places
Eating places

Dnnlung places

General stores

General merchandiae group
Department stores

Dry goods, general merchandise stores

Variety stores

Apparel group
Men's, boys' clothing, furnishings stores ....

Family clothing stores

Women's ready-to-wear stores

Millinery stores

Other apparel accessory, specialty stores ....

Shoe stores

Custom tailors

Furriers, fur shops i

All other apparel stores

Furniture, furnistilngs, appliance group
Furniture stores

Floor covering, drapery stores

Other home imTUshing stores

Household appbance stores

Radio stores

Automotive group
Motor vehicle (new and used) dealers

Motor vehicle fused) dealers

Tire, battery, accessory dealers

All other automotive dealers

GflEollne service stations

Lumber, building, hardware group
Lumber yards, building materials dealers

Plumbing, paint, electrical stores

Hardware stores

Farm equipment dealers

Drug and proprietary stores
Drug stores

Proprietary stores

Liquor stores

Second-hand stores

Other retail stores
Fuel, fuel oil dealers

Ice dealers

Feed, farm, garden supply stores

Jewelry stores

Book, stationery stores

Sporting goods stores, bicycle stores

Florists

Cigar stores and stands

News dealers, newsstands

Gift, novelty, souvenir stores

Music stores

Luggage, leather goods stores

Optical goods stores

Camera, photographic supply stores

Office, store machine ana equipment dealers

.

All other retail stores

Large stores and multiunits

(HumUr)

10,289

2,013
101

1,573
83

512

138

94
177
277

187
119
312
33

25
260

7

386

38
25

310
17

,U7
210
230
54

609
163
246
409

Sales,

entire

year

(Ttunuand

doHari)

399
17

1.175
260
11

469
125

37
26
11

52

20
11
30

7
6

26
7

77

477,229
14,377

392,673
17,955
2,051
4,378
31,822
(x)

tx)

7,952

57,537
45,215
12,322

5,546

279,124
47,243
69,501

183.843
38,220
28,194
77,696
1,102
3,783

28,099M
3,575

(x)

132,785
82,619
6,889
5,868
35,592
1,818

543.715
448,866
54,790
28,606
11,453

50,966

290,4%
139,872
19,863
54,463
76,298

67.293
65,976
1,317

1,849

246.903

Merchandise inventories,

at cost

End of year

{Thimsand
dollars)

267,554

17,859
332

15,328
251

48
217
546

(x)

(x)

483

1,701
910
791

33,548
7,654
8,753

24.174
7,299
4,195
6,515

68
319

5,011
(x)

301
(x)

25.941
18,524
1,373

368
5,356

320

53,266
41,659
3,887
6,350
1,370

2,415

55.877
25,168
5,611
10,978
14,120

8.401

43,619
(x)

140,439
20,593
8,113
4,563
(^)

8,527
1,697

823
4,225
1,147

(l)

3,94*
1,568
4,224

8,192
209

584

319

26.096
3,474
(x)

10,389
6,201
1,535
1,030
(')

315
127

235
799
263

(x)

638
227
695

Beginning

of year

(Thousand
dollars)

Small single-unit stoies

231,639

17,801
792

15,334
266
36

194
481

(x)

(x)

541

1.834
939
895

35,061
6,750
7,908

6,336
3,697
6,046

51

218

4,614
(x)

366
(x)

22,048
16,332

901

309
4,199

307

39,576
30,185
2,950
5,238
1,203

1,982

44.486
20,599
3,841
9,935
10,111

8.144
7,946

198

22.584
2,442

(x)

9,276
5,421
1,467

977
(1)

330
115
173
708
225

(x)

589
170
575

OTumber)

9,547
1,418
6,499

218
278
472
126
324
119
93

4,512
2,861

361
279

346
114
351
102
72
243
83
29

124

414
112
187
708
147

1,078
261

247
416
154

5,222

237
520
792
287

1,042

Sales,

entire

year

(Thousand
dollars)

1,073,108

304,742
25,098
240,141

9,184
4,859
6,359
4,683
(x)

Cx)

2,071

198 ,034

97,280
100,754

11,193

19,530

11,864
7,666

49,397
14,806
4,210
12,066
1,074
1,548
9,817
(xi

1,239
(x)

50,882
17,258
4,022
2,894
24,093
2,615

44.491

Iowa

Large stores and multiunits

Stores

(Number)

8,698

1,493
IJT
,141
46
3

44
77
20

15,920
10,318
13,352
4,901

157,175

71 .088

ai6
226

369

3,312

374
452
72
215
298
296
95

168
144

9
39
48
69

426

11,202
15,-i33

28,949
15,504

47,059
40,156
6,903

20,630

3,641

95.246
23,936
(x)

15,039
13,672
1,937
5,450
(')

5,327
2,306
2,0U
3,405

223
(x)

1,722
2,123
9,034

281

87

65
227
161

173
36
211

27
10

121

2

237
19
11

276
11

1.332
1,049

122

136
25

474

2.137
936
127
254
820

160
20

107
13

454
68
26

11

18
53

4
2

33

'w
7
6

47

Sales,

entire

year

(Thousarvi

dollars)

1,772,172

291,407
15,082
245,560
6,630
(x)

1,567
15,332

(M
(x)

4,188

23,901

Merchandise inventones,
at cost

End of year

(Thousand
dollars)

216,612

13,564

19,733
4,168

227,183
141,655
52,683
32,345

99,423
29,294
15,367
37,489

621
530

13,385
(x)

2,549
(x)

76,519
45,363
2,633
2,417

24,881
1,220

383.236
332,723
33,957
16,919
4,637

42,628

362,732
160,563
17,373
41,911
142,935

30,399
27,118
3,281

40,116

180.057
21,351

509
126,238

8,015
8,183
2,534
1,804
2,595
(x)

(x)

3,626

(x)'"
885

(')

2,873

1,179
11,545

122
(x)

66
219

(M
(x)

338

639
568

121

31 .663

19,908
7,437
4,318

16 .092

6,644
1,997
4,040

24

36

2,724
(x)

593

(x)

16,260
10,583

553

82

4,750
292

39.493
32,502
2,449
3,963

579

2,892

67.308

Beginning

of year

(TiiousaTid

dolldTs)

183,085

14,043
1,177
11,980

122-

(x)

56
221

Cx)

388

731
619
112

16,732
6,655
4,045

14 ,461

5,594
1,835
3,819

27
29

2,505
(x)

621
(x)

13,520
8,726

369

4,074
256

30.133

31,960
2,641
8,785
23,922

3.993
3,648

345

3,464

68

19.588
2,025

38
11,459
2,478
1,283

559
43
159

(x)

(x)

729

(x)'"
217

24,030
2,310
3,379
414

2,563

52.592
25,021
2,302
7,469
17,800

3,829
3,518

311

4,137

34

17.912
1,471

19
11,209
2,085
1,200

466
27
167

(x)

(x)

586

(x)'"
187

(M

Small single-unit stores

Stores

Sales,

entire

year

(JTtouianJ

(Humber) dollars)

25,027

5,035
,115

2,964
192

53
252
160
268
56

25

6,022
3,198
2,824

317
289

1,078
297
93

230
39
31

262
44
12
70

1,230
3J2
58
84
579
167

329
109
448
57

4,083

2.459

183,449
30,506

125 ,482

6,356
(x)

3,842
5,853

(')

(x)

424

141 ,694

187
676

1,033
563

912
696
216

267
48
517

377
49
113
103
117
38

103
83
26
8

37
64
259

74,451
67,243

6,233

20,392

11,334
9,058

38,004
13,172
3,095
8,390
424
862

3,805
(x)

571

(x)

38,993
14,4H{
1,606
1,325
19,263
2,381

36.768
18,574
4,853
11,306
2,035

110,394

102,109
9,940
21,732
39,465
30,972

35,641
28,363
7,273

67,016
10,534

532
20,213
10,443
1,336
2,956
3,170
.2,915

(x)

(x)

2,654
(x)

(x)

1,158
{')

5,402

See footnotes at end of table.



10.30 RETAIL TRADE-GENERAL STATISTICS

Table lOF.—MERCHANDISE INVENTORIES OF LARGE STORES AND MULTIUNITS—STATE, BY KIND OF BUSINESS: 1948—Coa
StOMS, SaLBS, and MERCHANDnB Invbktoilibs

[Sec tut foe expbuatary maceml)

Kind dboaneaB

State, total

FfKK) ftroup
Grocerv stores, without fresh meat
Grocerv stores, with fresh tneat

Meat nurkcts, ish ourkets

PiMit stofes, vegetable markets
Candy, nut, coofectianeTy stores

Dairy products stores, mji dealers

Bakery products stores

Em, poultry dealers

AU other food stores

Eating and drlnkJnft placca
Eaung pbces
Dnnlung places

General storea

General nwrchandlae group
Department stores

Dry goods, general merchandise stores

Variety stores

Apparel group
Men's, boys' clothing, furnishings stores ....

Faouly clothing stores

Women's ready-to-wear stores

Millinery steles

Other apparel accessory, specialty scores ....

Shoe stores

CustoDi tailors

Furriers, fur shops

AU other apparel storea

Furniture, fumfshlngB, appliance group
Furniture stores .

Floor covcnne, drapery scores

Other home mmishing stores

Household appbance stores

Radio stores

Automotive group
Motor vehicle (new and used) dealers

Motor vehicle (used) dealers

Tire, battery, accessory dealers

All other automotive dealers

Gasoline service stations

Lumber, building, hardware group
Lumber yards, building matenals dealers

Plumbing, paint, eleccrical stores

Hardware scores

Farm equipmenc dealers

Drug and proprietary storea
Drug stores

Propnetary stores

Liquor storea

Second-hand storea

Other retail storea
FueL fuel oil dealers

loe dealers

Feed, fans, garden supply stares

Jewelry stores

Boo^ stationery stores

Sporting goods stores, bicycle stares

noruts
Cigar stores and stands

News dealers, newsstands
Gift, novelty, souvenir stores

Music stores

Luggaee, leather goods stores

Optical goods stores /

Camera, pbotognpKic supply stores

Office, store machine and eqinpfnent dealers.

All other retail stores

See fcxitootes at end of tsble.

Lsx^ stores and mulciunics

WamM

1,058
30

928
9

1

14

55

9

231

""Z6
181

166

419

73
128
15
9

99
2

3

3

157
10
7

266
1

1,056
822
72
143
19

557
76
117
501

162
6

44
11

154
45
22
8
9

12

6
6

21
1

6
11

26

Sales,

entire

year

(Drauund
dollar.)

1,127,208

220,269
3,175

207,355
1,151M
U)
4,834
(')

(M
(x)

14,325
li;i9(5

1,135

2,374

138,188
69,752
40,746
27,690

61,842
13,022
18,612
19,789

398
859

8,510
(i)

(l)M
58.037
27,657
(>t)

977
27,591M

309.476
269,333
16,748
18,170
5,225

33,146

208.638
87,083
11,142
18,481
91,932

23.188
22,990

198

1,026

56.699
5,461

904
29,964
6,413
3,612
1,459

(')

703
(')

633
3,425

U)

736
1,014

1,608

Merchandise invencories.

ac cost

End of year

(Thousdnd
dollars)

144,224

217
9,698

13
(x)

(x)

71
(')

(')

(l)

257

9,884
5.971
4,091

beginning

c^year
(Thousand
dollari)

120,386

10,214
239

9,715
12

(x)

(x)

50
(')

(')

(x)

235
"209

26

1C,659
2,814

9,724
5,287
3,784

,947

3,362

2,500|
14

50

1,794
(iS
(x)

(x)

11,893
6,808

(x)

53
4,749
(x)

34.558
28,919
1,159
3,7U
767

2,520

43.331
19,739
1,800
4,440
17,352

3.340
3,305

35

97

7.085
487
41

2,118
1,976

743
349

(')

36
(')

L44
688

(x)

135
144

195

2,i43
2,740
2,070

17
44

1,569
(x)

(x)

(x)

10.339
6,215
(x)

60
3,785

(x)

26.077
21,481

804
3,282

510

2,199

34.110
15,915
1,606
3,951

12,638

3.081

3,050
31

77

5.976
471
32

1,958
1,521
692
247

(M
36

(M
77
521

(x)

120
104
177

Saiall aingletinit stores

Stores

CNumber)

19,785

3,968
506

2,878
50
42
165
75

166
57
29

4,600
2,727
1,873

226

170

93
233

27
13

113
29
4

58

329
50
52

516
64

1.053
245
235

491
82

3,316

1.719
249
452
613
405

600
224

1.697
112

58
302
329
66
97
135

42
40
121
62
13

13

27
47
233

Sakx,

entire

year

(Thousand
dollarj)

562,188

133,225
10,003

110,321
1,857

(x)

(x)

2,512
(')

(')

(x)

83,382

Kentucky

Large stores and multiunits

Stores

CNumber)

5,076

1,004

788
44
2

31

46

52,649
30,733

4,477

6,920
4,082

26,362
8,618
3,659
7,354

284
24«

4,549
(xi

(x)

(x)

33 . 570

T27
88

35
291
141

12,583
(x)

746
18,237
(x)

39.394
14,742
8,684
13,968

2,000

^,980

65,384
10,834
13,327
19,331
21,892

32.038
25,466
6,572

2,786

42.588
3,561

563
10,668
7,881

2,030
2,526

(')

832
(')

1,339
1,769

(x)

181

712
1,511
4,645

112
145
13
7

84
4
3

10

166
10

145

6

630
63

101

195

609
233
66
163
147

179
19

35

388

11

156
51
9

7

Sales,

entire

year

(Thousand

dollari)

1,090,330

215,937
6,371

180,990
6,348
(x)

1,391
15,620
(x)

1,626
2,028

29,572
2i;a20
8,552

21,637

166,197
81 1 306

53,144
33,747

86,962
18,902
19,234
35,232

611
578

10,968
(x)

(x)

602

55,454
35,083
2,010
1,290

16,534
537

260 ,863

226,816
(x)

13,181
(x)

16,101

118,402
57,758
6,893
27,819
25,932

32,237
30,518
1,719,

1,951

63,152
11,124
1,190
31,329
7,589
(x)

(x)

(M
2,479
1,069

(')

2,601
(x)

(x)

(x)

(x)

1,431

Merchandise inventories.
at cost

End of year

(Thousand
dollars)

118,357

8,649
507

7,626
83

(x)

95
173

(x)

21
106

1,135
T9r
543

3,160

22,257
9,212
3,814
4,231

13,227
3,6iO
3,644
3,977

15

54
1,659

(x)

(x)

129

10,872
7,509

329

36
2,926

72

24 ,817

20,843
(x)

2,446
(x)

940

20,133
8,2i4
1,239
6,033
4,617

3,593
3,353
240

1,668

246

7,660
610
12

2,979
2,212
(l)

(x)

()
112
72

(M
609

(x)

(x)

(x)

(x)

255

Beginiung

of year

(Tliouiand

doltars)

99,823

8,420

7,458
90

(x)

71

154

(x)

U
124

1,302
666
636

2,870

20,338
9,072
7,743
3,518

11,349
2,885
3,142
3,532

11
47

1,543
(x)

(x)

87

9.248
6,622

243

2,268
60

17,466
14,354
(x)

1,873
(x)

704

16,035
,596

1,109
5,205
3,125

3.333
3,128

205

1,690

227

6,841
T89

6
2,656
2,019

(x)

(x)
(')

(')

5

(x)

(x)

(x)

(x)

Small single-unit stores

Storea

(Huwber)

24,814

10,806
5,985
4,176

84

126
174
43
128
47
43

4,091
2,686
1,405

541
143

TtT
174
193
39
26

132

49
11

51

353
36

116
302
32

149
90

226
29

2,451

351
130
202
431

~ZW

1,271
isr
47
228
188
28
57

150
30

31
97

35
7
19
13

24
U6

Sales.

entire

year

(Thousand

doUan)

201,532
51,943

135,243
2,872

(x)

1,978
1,850

(x)

1,450
1,125

34,426
49,ij2
35,204

27,875

16,304
4,073

30.284
i,2i6
6,789
6,185
429
580'

5,199
(x)

(x)

1,404

29.743
13,901
1,559
1,842
11,894

547

20,545
8,844
(x)

7,483
(x)

63,104

34,054

6,600
17.013
4,605

26.277
23,299
2,978

16.580

3,127

33,333
6,000

365
3,218
5,4W

(xi

(x)

(M
440
604

(M
684

ix)

(x)

(x)

2,887



INVENTORIES 10.31

Table lOF.—MERCHANDISE INVENTORIES OF LARGE STORES AND MULTIUNITS—STATE, BY KIND OF BUSINESS: 1948—Coa
Stoma, Saus, and Merchakddb Ikvbmtoiuis

[See tcjrt for eiplanatofy mateml)

Kind of buainesa

Large stores and mulciunits

Wumber)

Sates,

entire

year

(Thouiand

doUars)

Merchandise inventories,

at cost

End of year

<jrhousand

dollars)

Beginning

of year

(ThouMnd
dotlarj)

Small singlc'Unit stores

Stores

Sales.

entire

year

(Thouiand
dollars)

Maine

Large stores and muhitmits

(Humber)

Sales,

entire

year

(TTiousdnd

doltari)

Merchandise inventories.
at cost

End of year

(Thousand
dolldrs)

Beginning
of year

CnwustiTtd

dollars)

Small singk-linit atsres

{rjumhcr)

Sales,

entire

year

(JTious^tnd

dollars)

State, total

ti'ood ftroup
Grocery stores, without firsh meat
Grocery stores, with fresh meat

Meat markets, fish marlcets

Fniit stores, vegetable markets

Candy, nut. confecaoncry stores . . . j

Dairy products stores, milk dealers

Bakery products stores

Egg. poultry dealers

Ajl other food stores

Eating and drinking places
Eating places

Drinking places .....'

General stores

General merchandise ftroup
Department stores

Dry goods, general merchandise stores

Variety stores

Apparel group
Men's, boys' clothing, furnishings stoKs

Family clothing stores

Women's ready-to-wear stores

Millinery stores

Other apparel accessory, specialty stsres

Shoe stores

Custom tailors

Furriers, fur shops

All other apparel stores

Fumitiu'e, fumtshlngo, appliance (roup
Furniture stores

Floor covering, drapery stores

Other home nimishing stores

Household appliance stons

Radio stores

AutomodTe group
Motor vehicle (new and used) dealers

Motor vehicle (used) dealers

Tir%, battery, accessary dealers

All other automotive dealers

Gasoline service stations

Lumber, building, hardware group
Lumber yards, building materials dealers

Plumbing, paint, eleccrical stores

Hardware stores

Farm equipment dealers

Drug and proprietary stores
Drug stores

Proprietary stores

Liquor stores

Second-hand stores

Other retail stores
Fuel, fuel oil dealers

Ice dealers

Feed, farm, garden supply states

Jewelry stores

Book, stationery stores

Sporting goods stores, bicycle stores

nonsts
Cigar stores and stands

News dealers, newsstands
Gift, novelty, souvenir stores

Music stores

Luggage, leather goods stores

Optical goods stores /

Camera, photographic supply stores

Office, store machine and equipment dealers

.

All other retail stores

5.389 1,136,1AA 124,439 108,007 24,290 545,190 485,812 53,524 48,359

196
707
61
S

23
25

22
10
9

324
293

33
255
127

89
103
133

16
12
100
7
5

15

251
9

22
146

446
107
76

276

515

271
35

111
98

T39
10

173.213
12,641

142,528
5,663
(1)

1,350
4,992
1,475

2,903

46,598

8,170 7,578 10,522 195,333
317

6,781

CM
111
104
37

(M

823

6,223
96

CM
115
87
29

CM
193

2.364

5,419
3,876
406
114
421
26

136
91
33

68,413
105,645
9,312

CM
3,312

731
3,792
CM

676

94,303

186
369
14

1
22
31
12

120,313

32,793
13,805

20,772

200.234
117,284
49,891
33,059

106,114

964
1,088

2,980

25,549
13,544
7,871
4,134

14,866

1,081
1,283

2,797

22,603

2,479
3,073

11,781
6,883
3,939

13.231

39,224
55,079

15 .091

23^918
80,577
1,501

(l)

1,138
11,920

CM

Ci)'"

C^)

5,276 5,315

436
106

12,949
2,142

24,056

7,205
Cx)

58,694

1,363
3,691

Cr)

CM

Ix)'

Cx)

1,576
3,532

19

Cx)

55

102

CM

Cx)""

Cx)

28,615
8,458

21,621

33,467

Cx)

6,678

Ci)

^-w

18,895
27,129
39,633
Cx)
1,062

15,821
1,063

(x)

(x)

71,073
471021
1,055

Cx)

20,U7
Cx)

255,588

3,304
4,290
4,038
Cx)

108
2,595

165

Cx)

Cx)

12,552

202^068
Cx)

12,739
Cx)

23,517

122,466

TtJSo
183

Cx)

2,997
Cx)

22.242

2,819
3,971
3,418

Cx)

112
2,4a

137
(V)

Cx)

10,894

126
185
182
26
13
99
47
2

61

4,785
6,790
5,845

Cx)
391

3,038
1,361

Cx)l,

Cx)'

23 ,020

6

173

10,076
5,129

12,512
125
531

3,947

780
367

23,311

3,799
1,477
3,402

6,058

4,093
1,482
3,193

5,792
2,351
1,098
1,497

10
40
899

"84

79

4,526

2,222
1.009
1,450

9

41
895

74

3.801

7,490
181

Cx)

2,536
(x)

16,730

243
35
90

246
48

17.163
Cx)

2,137
(x)

1,434

17,288

12,378
(x)

1,920
Cx)

1,242

13.929

115

129
205
41

2.044

663

9,776
1,15*

Cx)

9,575
Cx)

21.246
6,601
Cx)

7,146
Cx)

55,970

25.864

268
34
26
5

75

186

10,774
Cx)

1.390

10,467
Cx)

100 ,412

85.044
10.839
3,620

909

6,383

44,781

2,633
Cx)

69
1.634

Cx)

11,584

76.924
5,613
18,003
21.921

31,544

9.399
832

3.693
3.364

3,699
31,057

487

70.482

3.633
61

1.307

320

11.980

7.340
811

3.196
2.582

3.392

157
125
349
34

3.330
62

1.447

328

11 .472

557
136

7,321
4,459
12,420
1,664

27.634
22,702
4,932

12,921

1,597

27.024

19,357
3,516
9,419
12,489

5.995

9,735
1.100

646
103

363

8,597

2,274
Cx)

94

1,317
Cx)

8.715

3,482
612

2,128
2,375

994

7,052
923
619
121

309

7,573
2,882

639
1,903
2,154

831

5,333
657

18,806

Cx)

63.7tl

829
165

Cx)

12,795
Cx)

19.975
13.955
4,490
2.355
1.437
3.613

Cx)

478
3,936

Cxi

Cx)

1,512

Cxi
3,372

1,294
Cx)

1,830
4,582

856
1,182

105
184

(x)

161

756
Cx)

Cx)

287
Cx)

430

1.436
(x)

1.588
4,634

781

1,033
91

122
(x)

178
616

Cx)

Cx)

Cx)

30



10.32 RETAIL TRADE-GENERAL STATISTICS

Tabic lOF.—MERCHANDISE INVENTORIES OF LARGE STORES AND MULTIUNITS—STATE, BY KIND OF BUSINESS: 1948—Coa
Stores, Salss, and Mbrchandibb Invbntoiubs

(S« tc»t for eiplamtocy m>teml|

Kind of buatnew

Maryland

Large stores and muluunits

Stores

Sale^

entire

year

(TTwusand

SolUtrs)

Merchandise inventorica,

at cost

End oi year

[Thousarui

dollars)

Beginning

of year

(Thousat\d

dollars)

Saull single'unit storca

Stores

(H^mher)

Sales,

entire

year

{Thousand
dollars)

Massachusetts

Large attxa and multiuniu

Stores

(Number)

Sales,

entire

year

{Thousand
dollgra)

Merchandise inventories,
at cost

Beginning

of year

(Thousand
dollars)

End of year

{Thousand

dollars)

Small singk-tmit stores

Stores

(T^umber)

SaloK

entire

year

(thousand
dolUri)

Slate, total

Food flroup
Grocery stores, without fresh meat
Grocery stores, with fresh meat
Meat curkets. hsh markets

Fruit stores, vegetable markets

Candy, nut, confectionery stores

Dury products stores, milk dcalen

Bakery producu stores

Egg, poultry dealers

aII other food stores

Eating and drinking places
Eating places

Drinking places

General stores

General merchandise group
EVepartment stores

Dry goods, general merchandise stores

Variety stores

Apparel group
Men's, boys' clothing, furnishings stores

Family clothing stores

Women's ready-to-wear stores

Milknery stores

Other apparel accessory, specialty stoces ....

Shoe stores

Custom tailors

Furriers, fur shops

All other apparel stores

Furniture, furnishings, appliance group
Furniture stores

Floor covenng. drapery stores ...

Other home mmishing stores

Household appliance stores

Radio stores

Automotive group
Motor vehicle (new and used) dealers

Motor vehicle (used) dealers

Tire, battery, accessory dealers

All other automotive dealers

Gasoline service stations

Lumber, building, hardware group
Lumber yards, building materials dealers

Plumbing, paint, electrical stores

Hardware stores

,

Farm equipment dealers

Drug and proprietary stores
Drug stores

Proprietary stares

Liquor stores

Second-hand stores

Other retail stores
Fuel, fuel oil dealers

kxdealers
Feed. farm, garden supply stores

Jewelry stores

Book, sutionery stores

Sporting goods stores, bicycle stores

Inorisis

Qpr stares and stands

News dealers, newsstands
Gift, novelty, souvenir stores

Music stores

Luggage, leather goods stores

Opucal goods stores ,

Cameia. photographic supply stores

Office, store machine and equipment dealers.

All other retail stores

See footnotes at end or table.

5.189 Ij^^'^l^l^ 130.«)5 19,848 555.375 12,793 3.075.050 il.l09

1,323
ITS
721
89
17

137
80
89
45
29

393

135

35
68
115

127
73
156
26
17

149
4
12

22
144
15

-TUT
84
76
20

145
38
81
67

~20S
35

111

2
190

71
26
9
29
23

12
15
29
1

M
11
2

38

308,746
10;606

222,739
12,043
(')

6,290
45,812
2,990

(M
3,537

58,956

10,570

8,720
132

293
521

21

(M
178

2.201

10,488

8,444
111

(')

294
631
25

(')

197

2.187

7,631
1,438
3,507

390
454

1,137
72

294
130
159

4.697

197,387
S4,959
123,706
11,580
(>)

13,942
1,946
7,146
(')

4,414

119.013

43 ,035

15,921

269.327

1,073
1,128

986
1,201

2,062
2,635

120

395

223,562
12,680
33,085

87,280
18,355
15,332
31,094

882
1,563
16,174M
2,465

(x)

71.420

27,941
2,092
4,102

13,547
3,989
2,550
3,428

32
169

2,644
(it)

508
Cx)

12.032

29,065
2,034
4,159

12,345

46,067
72,946

11.723

3,634
2,383
3,106

33
153

2,301
(x)

535

(x)

10.317

242
153

1,056
239

153

243
50
48
U5
56
10

122

7,201
4,522

33,512
9,005
5,IX
8,577
5%
901

4,597
(x)

407
(x)

19,286

3,449
-75T
1,547

177
85

239
365
201

27
55

1,266

808,537
89,395
502,625
31,624
7,189
9,897

144,158
14,339
3,251

6,059

160,372

26,969

1,074
192

106
186
350

U2,795
17,577

504,490

4,923
19,030

485
211
439

1,254
158
13

456

4,446

27,280

3,246
1,200

5,156
19,245

489
170
427

1,205
146
10

432

4.900

12,520

391,446
30,855
82,189

283,987

45,983
5,236

10,830

42,571

3,550
1,350

62,661

278
165

452
70
101
349
11
39
45

38,955
3,213
4,639
21,032
3,531

Z4'7,769

214,542
19,948
9,900
3,379

23,852

88.921

7,642
630
402

2,845
513

23,295
19^242
1,572
2,027
454

981

13,664

6,751
499
323

2,360
364

16,328

134

63
199
176
103

13,606
1,244
1,560
418

885

11,466

71
127
108
28

1,812

618

5,287
1,797
2,952
6,436
2,814

13,852 1
1

4,378
i;

5,039
3,576

II859!'

57,623
I

20,565

399
65
56
297
52

1,329

51,690
44,689
119,749

1,835
7,292

43,068
1,791
9,137
4,736

155.U3

1,002
157
148

82,704
10,979
3,278

46,146
7,036

476,900

11,239
6,519
12,352

159
874

8,460
359

1,663
946

29,569

46,692
4,971
10,998

40,159

18,830
2,155
1,097
6,633

854

49,386

9,982
6,188
12,088

195
790

8,058
323

1,643
892

27,886

55,882
5,743

14,420
12,876

39,482

7,288
893

3,W2
2,341

4,257

6,139
950

•2,655

1,722

4,132

53
118

399
48

412,599
36,991
23,157
4,153

35,990

194,111

41,709
2,549
4,437

691

1,799

18,049
1,709
1,073
6,375

680

33,991

36,513
2,%9

2,454

137.315

3,888
369

2,206

594

12,469

3,763
369

2,388

530

11.688
36,790
(xi

62,788
14,531
4,378
1,361
(x)

4,036
847

(x)

2,100
(xi
1,352
1,353

(x
2,973

2,210
(x)

3,968
3,165

642
373

(x)

193
47

(x)

511
(x)

187
276

(x)

600

1,351
(x)

4,064
2,887

601
300

(x)

170
49

(I)

416
(x)

206
273

(x)

592

425
89

239

1,383'

2,385
2,925
12,997
2,258

24,012 '

334
165

229
34

lZ3
56

123
152
53
79
201
60
46
133
69
6
26
18

12
204

21,005
3,007 ',

17,520 1

3,327

33,368

Tosr
49

123,311
20,866
42,084
7,350

57,843
I

30,627
17,998
3,344
8,086
1,199

27,939
2,163
3,230
659

1,605

27,661

3,959
(xi

5,526
4,484
1,579
1,893

(xi

1,342
964

(x)

1,488
(xi .

787
634

(x)

4,183

1 ,573

14
208
151

117
42
53

118
86
50
33
11
19

25
7
97

54,235
3,603

62,992

6,343

327,205

6,794
603

10,036

16,419
3,091
7,362

789

7,148

526

155,503

59,032
29,463
18,762
5,438

(')

20,060 1

8,231
2,355
5,573
1,785
1,382

4,327
1,217
9,319

30,892
;

9,758
(')

3,922 I

7,251
2,658

1,238

ci
1,139

573
402

1,247
383
139
633
172

1,302

29,232
3 764

4,003
6,827
2,521
1,115

(')

1,073
567
347

1,359
339
M9
661
167

1,272

3,703
,834
942

675
797
251
877
120
271

7,968
4,965
3,003

654
309

54r
243

669
235
237
562
233
77
249

1,977
505
313
549
377
233

167
278

243
93

4,434

1,318

1,M5
389

4,889
TOT
144
80
512

201
243
539

580
242
592

177

24

8C
101

60
609

1,227,097

372,421

195,205
31,734
15,833
12,948
10,797
21,203
3,184
7,740

225,356
126,630
98,726

20,639

13,836
6,303

89,324
23,154
7,976
21,119
3,310
4,920
16,596
2,691
3,037
6,521

56,274
20,091
9,057
7,602
13,220
6,304

29,920
9,782
10,251
7,529
2,353

129,213

46,494
7,026
12,991
24,592
1,835

81,899

13,231

46,159

120,589
28,728
(')

3,733
13,785
5,497
5,140

I'i

12,140
7,725
7,161
3,798
1,071
1,663
2,723
2,053
12,267



INVENTORIES 10.33

Tabic lOF.—MERCHANDISE INVENTORIES OF LARGE STORES AND MULTIUNITS—STATE, BY KIND OF BUSINESS: 1948—Coa
Storbs, Sales, and Mbrchandibe Invbntoiubs

{See text for explanatory material]

Kind of business

Michigan

Large etcres and multiunitB

Stores

(Humbcr)

Sales,

entire

year

(Thtmsand
ijoliari)

Merchandise inventories,

at cost

End of year

'Thousand
dollars)

Beginning

of year

(Thousand
dollaTs)

Smalt singlc'unit stores

Stores

(>iumber)

Sales,

entire

year

(Thoujfltid

dolltir5)

Minnesota

Large stores and multiunits

Stores

Sales,

entire

year

(Thousand

dolldri)

Merchandise inventories,
at coat

End of year

(Thousand

dollari)

Beginning
of year

f7Tiou5(ind

dollars)

Small singleninit stores

Stores

(Humbcr)

Sales.

entire

year

(Thousand

dollars)

State, total

Food group
Grocery stores, without fresh meat -. . .

.

Grocery stores, with fresh meat

Meat markets, fish markets

Fruit stores, vegetable markets

Candy, nut. confectionery stores

Dairy products stores, milk dealers

Bakery products stores

Egg. poultry dealers

All other food stores

Eating and diinldng places
bating places

Drinking places

General stores

General merchandise group
Department stores

Dry goods, general merchandise stores

Variety stores

Apparel group
Men's, boys' clothing, furnishings stores ....

Family clothing stores

Women's ready-to-wear stores .•

MiUinery stores

Other apparel accessory, specialty stores ....

Shoe stores

Custom tailors

Furners. fur shops

All other apparel stores

Furniture, furnishings, appliance group
Furniture stores

Floor covering, drapery stores

Other home furnishing stores

Household appliance stnres

Radio stores

Automotive group
Motor vehicle (new and used) dealers

Motor vehicle fused) dealers

Tire, battery, accessory dealers

All other automouve dealers

Gasoline service stations

Lumber. buUding, hardware group
Lumber yards, building materials dealers

Plumbing, paint, electncal stores

Hardware stores

Farm equipment dealers

Drug and proprietary stores
Drug stores

Proprietary stores

Liquor stores

Second-hand stores

Other retail stores
Fuel, fiiel oil dealers

Ice dealers

Feed, farm, garden supply stores

Jewelry stores

Book, stationery stores

Sporting goods stores, bicycle stores

nonsts
Qgar stores and stands

News dealers, newsstands
Gift, novelty, souvenir stores

Music stores

Luggage, leather goods stoiei

Optical goods stores j

Camera, photographic supply stores

Office, store machine ana equipment dealers.

All other retail stores

See footnotes at end of table.

16 , 115 t, 305,446 ,21,491 370,200 52 , 574 1,644,832 8,895 2,062,464 245,072 212,919

3.876
530

2,483
206
35

172

309
39
25

962 ,275

61,334
717, 314
34,992
4,076
25,529
98,475
6,664
3,684
10,207

U4,197

J3,151

844
266

90,028
24, 169

9,288

2,805
27, 588

387
108
522

1,044
106
113
478

2,809

33,152

1,812
997

2,949
27,pi

385
107
556

912
122
187
583

3,004

14,325
2,764
8,062

530
454

1,183
364
644
207
117

12,322

469,594
62,855

319, 339
21,488
5,904

17,479
15,434
18,795
5,479
2,821

332,605

1.854 363,646 16,505 15,838
227
,190
108

93
109

13
15

31,711
253,345
21,704
1,287
4,433
40,412
4,226
2,159
4,369

73,687

2,322
12,554

491
29

219
448
51
66
325

2,201
11,942

511

26
210
487
58

44
359

6,329
2,555
2,428

331
61

242
177

459
25
51

228,609.
75,833
110,143
15,359
1,738
4,093
6,845
12,561

933
1,104

155,991
1,949
1,055

1,619

6,786
5,536

120
216
411

1,757
402
172
517

65
110
403
18

23
47

518,016
48,430
106,414

330,576

53,660
9,233
13,111

48.279
82,169
43, 179
129,927
2,462
10,044
50,054
2,156
7,372
3,213

205,666
427
120
48
520
29

2,292

97,353
23,174
10,963
71,086
3,090

16,213
7,287
12,388

111

1,205
8,852

297
1,274

652

37,785

51,707
3,385
11,531

44,139

148,477
134,123

28,563

355
238

447
453

14,708
13,855

87,737

51
213
136

39,387
34,300

23,019

337,934
296,761
61,721
29,502

130,391

1,183
3,186

52,363

1,203
3,665

3,309

3,502
3,193

79,574
76,417

39,431
9,393
4,039

20,189
14,441
7,060
11,657

78
1,034
7,757

243
1,306

563

33,323

620
268
608
181
121
497
170
72

23,724
9,728
20,175
2,432
2,400
17,639
2,923
2,516
6,200

67,541

184
71

168
37

33,045
31,797
44,517

325
452

13,304
1,622
4,108

721

88,245
21,762
4,080
1,002
10,182

759

88,948
1,550
436
213
73

860

1.714
752
270
374
318'

855,570
134,753
36,496
13,905

94,332

386,354
234,953
37,673
62,753
52,975

166,031

69,663
10,335
6,923
2,027

4,895

65,498

19,657
3,157

814
9,191

509

69,929

473
254
222

825
360

34,233
5,845

14,487
10,933

17,786

53,510
8,276
6,314
1,829

4,201

55,017

350
412

529
241

3,197

19,356
8,086
5,641

23,435
6,023

61,820
21,448
17, 322
15,801
7,249

253,556

121,483

193
21
17

232
12

1,268

48,426
6,240
5,503

27,079
997

422,107

7,817
4,279
4,407

32
63

2,368
322

742
159

16,238

38,789
8,016
4,007

18,047

197

311

26,715
5,242

12,933
8,127

16,236
841
44

158,609
7,422

289,328
426

1

297
216
64
39
55

62
28
30
69
7
17
28
18

104

U0,045
(x)

75,434
31,802
14,546
8,124

(')

9,946
2>375
1,909
13,937
1,568

978
4,786
2,895
7,336

17,229
559

2,206

478

42,017
12,990
(x)

6,999
9,712
2,123
1,951

(*)

621
125
351

3,798
484
119
986
563

1,094

15,702
534

35,332

358
967

1,488
384

1,447

16,726
31,520
54,297
18,940

66,221

998
149
87
34

1,775

356,955
41,017
16,141
7,994

63,879

304,179

10,088
929
698

4,281
242

44,406

6,391
3,865
4,274

35
62

2,203
302

790
125

14,149

130
303
51

29
237
75
55

76

8,563
9,272

41,977
13,05?

314
548

8,580
(x)

6,610
8,762
1,972
1,975

537
121
265

3,451
463
119
792
510

1,086

1,132
315

596

518

4,806
566
81
374
659
149

455
606
259
103
446
203
33
27

115

55,556
10,665

20,979

6,269

118,798

241
7

144,342
U,726
50,742
97,369

43,205

37,603
2,746
3,078
979

5,155

55,292

8,865
761
664

3,671
188

33^10
' 27,205

2,554
2,608

843

4,041

43,549

5,444
9,362
423
779

7,407
1,570
2,441
1,499

32, 915

26,639
1,616
10,644
16,393

5,647

23,264
Cx)

13,316
17,766
3,331
9,744

(')

4,763
2,724
5,512
4,878
1,098
724

3,519
2,333
11,864

106

5

216
78
25
IS
32

33
4

13
34

42,444
761

33,242

2,684

126,196
36,284
(')

49,461
10,732
8,415
2,854
2,690
2,741

<f'
(')

5,289
(x)

1,109
1,743

439
2,4^5

5,578
69

15,167

20,342
1,449
9,553
12,205

5,367

313
67
71
387

84

734

125

212

3,961

2,183
153
330

1,200
500

754

13, 5W
2,222
1,514

13,801
1,784

35,377
21,124
5,607
6,692
1,954

96, 532

3,920

3,497
3,379
1,109

785
104

160

1,010
(x)

109
329
105
454

5,314
53

13,797

674
80

8,561
11,486
49,005
27,480

35,038
32,404
2,634

20,394

3,133

3,667
3,036
1,U3

783
96
137

(x)

(M
887

(x)

108
220
67
356

162



10.34 RETAIL TRADE-GENERAL STATISTICS

T2ble lOF.—MERCHANDISE INVENTORIES OF LARGE STORES AND MULTIUNITS-STATE, BY KIND OF BUSINESS: 1948—Coa
StOILBS, SaLBS, and MBHCHAh4DUB llQlKTOILtSa

[See tot for ejqjbmtofy material] ^^^^^^^^

Kind of buaineaa

Musisoippi

Large ctorca and multiunit«

Stores

S>K
entire

year

(Thousand
dolfaTi)

Merchandiae inventones.
at cost

End of year

(Thourdnd
dollaw)

Beginning

of year

(ThouMnd
dollari)

Soiatl single'tinit stores

Stores

dumber)

Sales,

entire

year

{Thousand
do\laTs)

Large stores and multiunits

Stores

(^lumber)

Sales,

entire

year

(Thousand

dollaTi)

Merchandise inventories,
at cost

Smatl single-unit stores

End of year

(TTiouaand

dollars)

Beginning

of year

(Thousand
dollars) (Number)

entire

year

(Thousand
dollars)

State, totml

Food group
Grocery storca, without fresh mat.
Grocery stores, with fresh meat . . . .

Meat markets. &sh markets

Fruit stores, vegetable markets

Candy, nut, confecQonery stares. .

.

Dairy products store . milk dealers.

Bakery products stores

Egg. poultry dealers

AU other food stores

Eatlnft and drinking pla
Eating places

Drinking pbces

General stores.

General merchandise group
Department stores

Dry goods, general merchandise stares.

Variety stores

Apparel group
Men's, boys' clothing, furnishings stares

.

Family clothing stores

Women's ready-to-wear stores

Millinery stores

Other Ippaiel accessory, specialty stores

.

Shoe stores

C^tom tailors

Fumers, fijr shoos

All other apparel stores

Furniture, furnishings, appliance group.
Furniture stores

Floor covering, drapery stores

Other home (wnishing stores

Household appliance stores

Radio stores -

Automotive group
Motor vehicle (new and used] dealers.

Motor vehicle (used) dealers

Tire, battery, accessory dealers

All other automotive dealers

Gasoline service stations .

Lumber, building, hardware group.
Lumber yards, building materials dealers

.

Plumbing, paint, electrical stores

Hardware stores

FartD equipment dealers

Drug and proprietary storea.

Drug stores

Propnetary stores

Liquor storea

Second-hand storea.

Other retail storea
Fuel, fuel oil dealers

Ice dealers

Feed, farm, garden supply stares

Jewelry stores

Book, statiofsery stores

Sporting goods stores, bicycle stores

nonsu
Opr stores and stands

News dealers, newsstands
Gift, novelty, souvenir store*

Music stores

Lug^K, leather goods stores

Optical goods stores f

Camera, photographic supply stares

Ofice, store machine and equipment dealers

.

All other retail stores

3,69a

66;
101
527
10
1
5

u
3

159
55

19
218
121

.J26
62
141
120

5

3

40

171
1

5

127
2

517
39
76
2

219

^26
152
26

105
143

64

5

119
4a
1

3

11

7
1

1

5

1

13
4
4
12

628,708 74,502 17,843 379,626 10,205 2,521,559 289,880

96.423 5.535 5,295
7,251
86,391

(M
(x)
(')

853
(')

542

4,816
(')

'?>
(M

34

(M

538
4,608

(MM
(')

30
(')

m'"

8.076 140.625 2.046
4,774
3,096

89
14
41

e

42
10
2

52,177
84,506

(MM
(M

291

(M
262

(x)

37,095

157
1,587

30
10
54

105
44
30
29

800

460.577

7,975
1,183

13,040

164
61

2,149

29,552
41,701
17,425

49,114
7,481
18,038
18,616

163
(x)

4,257
(x)

(x)'"

32.151

3,688
7,055
2,362

8.789

148
56

11.861

2,553
763

29,940
7,155

570
.130

16,083
381,060

4,106
1,184
5,663

38,246
2,431
6,221
5,583

73.116

19.355

3,419
6,485
1,957

7,575

460
132

1,672
3,902
2,390

4
(x)

671
(x)

(x)"'

5.705

1,250
3,448
2,236

3

(x)

587
(x)

(x)'"

4.788

82
232
139

'34

506

16,021
3,462

21,133

48
294
229

60,762
12,354

16,758

515.143

1,045
16,758

61
15
254
636
75
79

432

2.499

19.467

20,262
(x)

644

11,120
(x)

191,099

3,700
(x)

103

1,878
(x)

18.710

3,302
(x)

67
1,399
(x)

U.283
174,345
Cx)

7,469
(x)

16,368

79,852

16,316
(x)

1,577
(x)

1,097

12,947
31,415
2,849
18,231
27,357

12.415

4,032
395

3,786
4,734

1.616

ll,3C(l

(x)

1,315
(x)

902

10,522

12,110
305

(x)

1,539
77

(x)

3,462
353

3,470
3,237

1
. 377

Ul-

(')

1,609
1,462
(x)

U

(x)

(x)

1,311
66

(x)

263

(x )

00
(')

1,332
1,374

(x)

238
26
34
172
36

_329

3,384
9,730
4,953

141

(x)

2,077
(x)

(x)""

17.713
9,232
(x)

536

6,377
(x)

15.829

154
167
283

66
43
206
10

_63Z

378,036
89,738
47,369

190,639

1,356
1,143

2,602

77.111

1,056
16,634

69

13
266
780
83
67

499

2,931

10.145

30,177
52,008
72,187
1,926
4,191
22,011
1,832
4,449
1,858

132.491

57,166
13,772
6,173

28,604

1,680
1,251

79.586

266
29

32
301

9

1,454

78,097
6,126

10, 105

37,529
634

522.026

5,307
9,686
7,517

87
320

3,625
353
912
297

24.173

61,920
12,U7
5,529

24,734
4,858
8,041
6,760

103
287

3,347
263

795
280

20.468
15,609
1,165
1,557
5,677

165

51.296

116
48
199
16

6,669
(x)

6,836
(x)

44,267

18,609

1,039
221

173
31

494

1,270
85
72
207
73

3,599
2,757
8,496
3,757

18,230
409
108

15,488
2,742

(x)

594
153

165
358

_422

439,159
52,954
24,256
5,557

40,757

223.877
Ul,963
18,550
28,532
64,832

80.720

41,949
3,971
4,511

865

2,031

43,489

13,907
826
949

4,710
76

37,539
29,769
2,967
4,055

748

1,743

35,041

59

23
154
112
21
38
113
10
37
37
27

1.053

78,650
2,070

29,599

234.617

a, 442
3,425
6,312
12,310

10.407
10,087

320

24,299

17,900
3,338
5,760
8,043

9.834

(M
6,807
3,032

M

162
12

449
88
48
15

36
51
16
16
33

7
17
10

7
76

33,983
797

121,020
17,509
9,953
3,079
3,541
9,208
2,028
1,628
8,582

571
1,457
2,096
910

18,U5

2,558
52

8,0:^
6,289
1,246

553
U4
413
85

387
1,755
139
292
388
213

1,726

9,500
334

3,987

22,482
2,032

55

7,822
5,691
1,126
456
109
357
88
322

1,571
140
249
333
187

1,9U

2,516
5,631
137
162
728
126

444
162
239

9.465
5,056
4,409

876

552
314

1,841
321
231
496
94
61
367
125

18
128

450
98
2a
583
U2

1,383
260
403
664
56

5,653

1,939
230
495
915
299

1,523
1,179

344

459
89

822
483
101
148

3U
161
61
320
U9

6
35
38
64
385

1,045.778

277.497
36,474
202,866
3,833
3,452
6,999
3,025
10,703
5,515
4,629

183,716
89,347
94,369

21,303

25.260

17,435
7,825

52.802
U,699
8,969
14,122
1,118

987
11,024
1,897

741

2,245

50.578
17, U6
3,275
3,918
23,810
2,429

50.871.

14,561
16,188
18,194
1,928

132,644

69,393
10,252
13,326
29,255
15,560

56.740
47,608
9,132

29,188

6,934

89,852
U,896
1,171
28,962
11,331
2,557
3,108
7,051
2,493

939
2,6a
2,334
2U
763

1,057
1,987
8,368

See footnotea at eol of table.



INVENTORIES 10.35

Tabic lOF.—MERCHANDISE INVENTORIES OF LARGE STORES AND MULTIUNITS—STATE, BY KIND OF BUSINESS: 1948—Coa
Stores, Salss, and Mbhchandisb Invbntoribs

[See text for explanatory material)

Kind of business

Large stores and multiunits

(Humbcr)

Sales,

entire

year

(Thousand

dollars)

Merchandise inventories,

at cost

End of year

fThousand

dollars)

tjeginrung

of year

(Thousand
dollars)

Small singlcunit stores Large stores and multiunits

fflumber)

Sales,

entire

year

(Thousand
dollars)

Stores

(J^umbcrj

&Ies,

entire

year

(TTlOliSilTld

doltdri)

Merchandise inventories,
at cost

End of year

{TTioiwaTiil

doHarj)

Beginning

of year

(TTioiisflnd

doltdri)

Small singleiinit b

Stores

(>juml)er)

Sales,

entire

year

(Thousand

doltdrs)

State, total

Food group
Grocery stores, without fresh meat
Grocery stores, with fresh meat
Meat markets, 6sh markets

Fniit stores, vegetable markets

Candy, nut. confectionery stores

Dairy products stores, milk dealers

Bakery products stores

Egg, poultry dealers

All other food stores

Eating and drinking places
Eating places

Drinking places

General stores

General merchandise group
Department stores

Dry goods, general merchandise stores

Variety stores

Apparel group
Men's, boys' clothing, furiushings stores

Faimly clothing stores

Women's ready-to-wear stores

Millinery stores

Other apparel accessory, specialty stores

Shoe stores

Custom tailors

Furriers, fur shops

All other apparel stores

Furniture, furnishings, appliance group
Furniture stores

Floor covering, drapery stores

Other home fiimishing stores

Household apphance stores

Radio stores

Automotive group
Motor vehicle (new and used) dealers

Motor vehicle (used) dealers

Tire, battery, accessory dealers

All other automotive dealers

Gasoline service stations

Lumber, building, hardware group
Lumber yards, building toaterials dealers

Plumbing, paint, electrical stores

Hardware stores

Farm equipment dealers

Drug and proprietary stores
Drug stores

Propnetary stores

Liquor stores

Second-hand stores

Other retail stores
Fuel, fijel oil dealers

Ice dealers

Feed, farm, garden supply stores

Jewelry stores

Book, stationery stores

Sporting goods stores, bicycle stares

rtonsta

Cigar stores and stands

News dealers, newsstands
Gift, novelty, souvenir stores

Music stores

Luggage, leather goods stores

Optical goods stores ,

Camera, photographic supply stores

Office, store machine and equipment dealers.

All other retail stores

See footnotes at end of table.

2,070

385
51

281

26

28

129

154
16
63
150

43
2

150

3

94

412,149

82,345
7,136

68,431
3,700

(')"

2,553

CM
(x)

54,325

4.416

45,440

4.303

6,033 190,474

43.736

9,625
5,931

5,149

48.624

540
3,762

76

(')
13

(M
(x)

791

534
3,641

86

(')
15

(M
(x)

451
591

55

3

59

22

11,293
26,011
2,556

55

(M
670

(M
(x)

331
460

866

7.546
17,226
25,594
5,804

20.659
6,935
5,150
6,130

167

1,341
(x)

15,753

2,734
4,001

811

3,984

350
422

801

3,167

784
1,195

3,822
(x)

(x)

6,277
(x)

99,192

1,787
923
763

5

415
(x)

(x)

(x)

3,737

3,412
3,943

312

3,633

18,790
33,300

5,174

3.403

2,295

Cx)

(x)

1,332
(x)

11,211

1,643
314
726

6

353
(x)

(x)

(x)

2,851

1,921
1,432

10,037

91,980
(x)

4,080
(x)

13,167

76,184
28,814
2,033
11,909
33,428

All.

10,050
(x)

:842
(x)

1,081

15,994

1,760
(x)

(x)

990
(x)

8,366

3,033
1,353
2,770

273
230

1,240
(x)

(x)

(x)

7,216

10
10

101

6,950
(x)

(x)

(x)

12,813

6,403
329

3,093
6,169

Jx^

7,459
(x)

724
(x)

934

11,882

2,496
(x)

(x)

3,736
(x)

8,137

1,859

4,683
1,501

659
668
610

(')
296

(x)

1,122
(l)

(x)""
(x)

(x)

1,348
(x)

(x)

(X)

2.276

4,901
278

2,588
4,115

(x)

50
55

170
71

4,241
(x)

2,162
(x)

24,593

15,144

87

365
532
98

159
24

(x)
,

37
(x)

244
(x)

ix!

1,200
(x)

(x)

(x)

1,573

2,337
1,947
6,399
3,961

Jx)
6,809
(x)

(x)

(x)

U.935
73

363
453
122
126
26

(x)

(x)

II

(x)

851
(i)

1,096
2,583
465

1,073
1,024
(x)

860
(x)

396
(x)

(x)

(x)

!')
(x)

4,344

52

631
22

4

a
39
21
16
•3

903,407

159,930

112,357

7,194
6,653

13B,802
2,629

(x)

953
7,410

(M
2,715

(x)

17,482

551

6,213
84

(x)

46
92

(M
65

(x)

95,661

7,390
554

6,398
32

(x)

46
98

(M
54

(x)

12,529

2,342

153
47

28

140
100

14,216
3,266

9,826

126,486
73,430
33, 590

19,466

49,714

344
325

1,380

16,475

10,276
12,905
18,369
(x)

(x)

6,693

(x)""

45.502

8,456
5,553
2,466

8,242

330
354

16,020

374
1,481

63
19

121

88
140
40
11

2,994
1,692
1,302

90
5

7
232

492
76
58

361

1,007

26,340
2,202
954

16,006

206,390

2,441
2,203
2,013
(x)

(xl

1,403

(X)'"
61

9,687

3,555
4,955
2,510

6,%8

36
140

2,005
1,715
1,730
(x)

(x)

1,329

(X)""

7,744

133
45
155
12
12
93
23
12
22

403
62
128
414

175,515
22,146
7,986
1,243

39,539

175,807

5,845
473
65

3,304

22,355

123
2

68,184
7,517
21,964
73,142

iL

18,636
1,485
2,040

194

2,333

34,062

4,933
369
42

2,400

17,325

lis

29
35

17,323
X)

4,465

X)

49,528

109
38

14,451
1,115
4,868
13,628

14,104
1,307
1,746

168

2,580

26,995

7,723
X)
25,994
4,346
2,916
1,893
x)

1,006
x)

300
2,609

X)'"
X)

747
751

2,822
X)

532

X)

5,901

11,463
997

4,593
9,942

(x)

197
129
157
19

1,247
131
191
574
351

729
X)

1,721
1,414

574
518

X)
42

X)

28
494

X)'"
x)

58

124

2,592
(x)

682

(x)

5,271

95

408

131

700
(x)

1,572
1,243
450
451

Cx)

48
(x)

32
410

(x)'"
(x)

45
114

63
13
186
204
38
44
71

45
26
38
Z!:
11

14
13
24

153

4U,406

86,620
10,366
63,633
2,504

(x)

1,496
2,232

(1)

1,412
(x)

74.023
35,066
38,957

6,427

3,053
3,374

17,636
57534
1,432
5,264

(x)

(X)

3,212
494

(x)

464

20,858
7,711
1,003

811
10,889

444

21,144
10,443
4,995
5,008
698

60,506

54,444
57930
6,351
21,580
19,583

(x)

18,516
(x)

15,461

(x)

28,290
2,916

(x)

6,998
5,498

763
962

(x)

762
(X)

504
877
338

(x)

(x)

847
4,069



10.36 RETAIL TRADE-GENERAL STATISTICS

Tabic lOF.—MERCHANDISE INVENTORIES OF LARGE STORES AND MULTIUNITS—STATE BY KIND OF BUSINESS: 1948—Coa
SroRxs, Salbs, and Mbrchandiss Invb^ooribs

[See tcft for tiphnatocy material]

Kind of businew

Nevada

Large stores and multiumts

(Humkr)

Sales,

entire

year

(ThotUdnd

Joltlr.)

Merchandise inventories,

at cost

End of year

'^Thousand

doIWi)

Beginning

of year

(TTiDiwdnd

dollars)

Small singlenmit stores

WumM

Sales,

entire

year

(Thousand

doltari)

New Hampshire

Large stores and multiunits

Stores

(Number)

Sales,

entire

year

(Thousand

dollars)

Merchandise inventories,
at cost

End of year

(Thousdnd
dolldTs)

txginning
of year

(Thoujjnd
doltars)

Small single-unit stoics

(><umheT)

Sales,

entire

year

(DiousaTid

dolioTs)

State, total

Food group
Grocery stores, without fresh meat
Grocery stores, with fresh meat
Meat markets, 6sh markets

Piuit stores, vegetable markets

Candy, nut, asnfcctioncry stores

Dairy products stores, milk dealers

Bakery products stores

Egg, poultry dealers

aH other food stores

Eating and drinking placea
Eating places

Dnnlung places

General stores

General merchandise group
Department stores

Dry goods, general merchandise stores

Variety stores

Apparel group
Men's, boys* clothing, fumishmgs stores ....

Family clothing stores

Women's ready-to-wear stores

Millinery stores

Other apparel accessory, spcaalty stotes ....

Shoe stores

Custooi tailors

Fumers. fur shops

All other apparel stores

Furniture, furnishings, appliance group
Furniture stores

Floor covenne, drapery stores

Other home nimishing stores

Household appliance stoies

Radio stores .

Automotive group
Motor vehicle (new and used) deakrs
Motor vehicle (used) dealers

Tire, battery, accessory dealers

All other automotive dealers

Gasoline service stations

Lumber, building, hardware group
Lumber yards, building matenals dealers

Plumbing, paint, electncal stores

Hardware stores

Farm equipment dealers

Drug and proprietary stores
Drug stores

Proprietary stares

Liquor stores

Second-hand stores

Other retail storce
Fuel, fuel oil dealers

Ice dealers

Feed, farm, garden supply stores

Jewelry stores >

Book, stationery stores

Sporting goods stores, bicycle stores

f^onats

Cigar stores and stands
News dealers, newsstands
Gift, novelty, souvemr stores

Music stores

Luggaffc, leather goods stores

Opocal goods stoies /

Camera, photographic supply stores

Office, store machine and equiptnent dealers.

All other retail stores

See footnotes st end of teble.

9
107

7

151,327 17,306 15,470 1,653 49,589 1,696 303,319 27,333

33,011
1,U3

29,969
(x)

(>)"

103

1,493

W
96

1,440

U)

(x)""

7,372
4,761

3,681

16,955
8,741
5,799
2,415

150
377

430

2,86/;

1,2<10

1,110
464

124
448

486

2,674

235

365

2,064
4,082M
m'"

264
409
30

U,668

116

233
4
7

13

32

84,043

1,397
937

3,687

(x)

7.120

429
280
522

1,237
1,090

347

1.284

6,233
8,435

720

785

280
252
464

(x)

(x)

(x)

M

417
363

3,833

3,720
(x)

(x)

3,050
(x)

33,511
26,921
5,300

(x)

(x)

6,341

U,159

(x)

(x)

(x)

3,418

6,684
1,463
1,822
1,190

8,397

2,871
341

(x)

(x)

306

2.146

(x)
(x)

(x)

2,622

832
621

1,509

(x)'"

(x)

1.713

2,124
311

(x)

(x)

260

1.855

(x)

(x)

(x)

2,593
1,007

723
(x)

!x)

7,889

2.134

12,830
60,672
(x)

324
548

8,165
(x)

(x)

(x)

Jll.
7,134

(M

(x)

24,234

721
2,341

(x)

(x)

(x)

(x)

2,384
(x)

130
(')

(x)

3,768

(x)

(x)

(x)

JiL

_az.

S,iii
6,040
9,951

21,070
3,639
6,404
6,767

2,396

(x)""
586

17.121

1,12/4

1,152
1,492

4,205

136
(')

(x)

3,571

174
16
14
2

7,728
(X)

(x)

7,534
460

53,498

1,107
1,270

892

(x)

83

3.300

1,301
1,002
1,268

4,002

1,811
(x)

(x)

1,239
67

5,334

1,035
1,177
828

617

(x)'"
99

2.373

8,397

1,051

(x)

(x)

1,220
200
433
293

1.244

1,399
1,302

626
(x)

710

303
(x)

(x)

(x)'"

1,244

(x)

M

1,075
251

362
167

1,229

368
506

946
314

48,079
(x)

1,420
(x)

2,529

29.947

4,741
(x)

298

(x)

148

4.936

1,624
(x)

(x)

1,056
37

3,740

33S^

205
465
112

1,229

(x)

(xl

27

179

187
434
111

(x) Cx)

(x)

(x)"

(x)

(x)'

(x)

(x)

(x)

(x)

45

103

1,269
342

(x)

(x)

X)

(x)

(x)

(x)

21

(x)

257
734

81

527
208

236
343

2

273

13,196
(x)

13,059
(x)

Ml.
4,221
(x)

(x)

44,009

1,836
(x)

2,259
'x)

(x)

3,297
(x)

234
(x)

148

4.329
1,519
(x)

2,178
(x)

15,572

23,946
1,253

700
(x)

(')

313

(x)

(x)

(x)

(x)

(x)

3,762
1,025

1,787
369
100

(?>
(')

592
(x)

955

(x)

3,577
972

1,746
291
104

(x)

(')

(M
(M
(x)

(x)

(x)

16

Sx!

(x)

11

ijBii

~5??"

848
55
42
39

43
61

964
137

103

33
104
18
21
77
12

10
18

J56.
73
15

141
89
38

180
39
23
72
33
52
36
26
25

121

19
2

1

18
6
67

167,423

58,176

38,863
(x)

1,048
549

2,185
(x)

(x)

(x)

All.
19,279

C)

(X)

3,093

1,956
1,137

11,871
3,837
1,050
3,127

2,371
71

(x)

465

8.315
2,798

(x)

(x)

3,447
873

7.817
3,594

Cx)
1,858

Cx)

20,100

5.208
809

Cx)
2,560

Cx)

Jil.
6,329

Cx)

Cx)

18,116
6,828

275
1,063
1,854
1,127

Cx)

C)
862

C)
C)

Cx)

'"!
(x)

Ci)

1,285



INVENTORIES 10.37

Table lOF.—MERCHANDISE INVENTORIES OF LARGE STORES AND MULTIUNITS—STATE, BY KIND OF BUSINESS: 1948—<:oa
Stors8> Salbs, and Mbrchandisb Ihvbktoiubs

[See text for explanatbry mateml]

Kind of busincsfl

State, total.

Food group
Grocery stores, without fresh meat

.

Grocery stores, with fresh meat . . . .

Meat markets, fish markets

Fruit stores, vegetable markets

Candy, nut, confectionery stores. .

.

I^iry products stores, milk dealers .

.

Bakery products stores

Egg. poultry dealers

AU other food stores

Eating and drinking places.

Eating places

Drinking places

General stores.

General merchandise group
Department stores

Dry goods, general merchandise stores.

Variety stores

Apparel group
Men's, boys' clothing, ftimishings stores

.

Family clothuig stores

Women's ready-to-wear stores

Millinery stores

Other apparel accessory, specialty stores

.

Shoe stores

Custom tailors

Fumers, fur shops

All other apparel stores

Furniture, furnishings, appliance group.
Furniture stores

Floor covenng, drapery stores.

Other home furnishing stores . .

Household apphance stores . . .

.

Radio stores

Automotive group
Motor vehicle {new and used) dealers.

Motor vehicle (used) dealers

Tire, batter^', accessory dealers

All other automotive dealers

Gasoline service stations .

Lumber, building, hardware group.
Lumber yards, buildmg materials dealers

,

Plumbing, paint, electrical stores .......

Hardware stores

Farm equipment dealers

Drug and proprietary stores.

Drug stores .*

.

Proprietary stores

Liquor stores

Second-hand stores.

Other retail stores
Fuel, fuel oil dealers

Ice dealers

Feed, farm, garden supply stares

Jewelry stores

Book, stationery stores

Sporting goods stores, bicycle stores

Florists

Cigar stores and stands

News dealers, newsstands
Gift, novelty, souvenir stores

Music stores

Luggage, leather goods stores

Optical goods stores

Camera, photographic supply stores

Office, store machine and equipment dealers .

All other retail stores

New Jersey

Large stores and multiunits

Stores

Wumber)

12,379

3,176
672

1,337
318
67

315
208
152
51

56

1.166
817
349

43
194
260

338
116
439
59

167
364
13

31
96

322
102
57

403
126

1,424
963
239
193
29

432

831
452
162
154

63

385

14

283

47

204
161

39
27
44
89

163
38
28

6
19
27
8

101

Sales,

entire

year

{Thousand
dollari)

2,922,505

775,259
74,000
513,398
48,431
7,857
15,943
84,477
15,194
7,301
8,658

127,616
99, 169
28,447

324,583
220, 985

26,971
76,627

267.055
58,926
49,814
77,227
1,-652

16,609
45,642
1,238
5,188
10,759

202.160
81,955
16,254
8,392

70,245
25,314

558,348
461,

63,524
25,062
7,954

36,594

223.635
157,381
23,594
27,326
15,334

60.265
58,223
2,042

311.039
145,960
(M
79,284
25,873
6,496
3,406
2,022
22,642
7,148
2,043
2,936
1,014
1,052
4,138
1,209

Merchandise inventones,
at cost

End of year

{Thousanii

dolldT5)

276,708

24,622
,141

16,994
1,017

143

626
717
301
82

601

5,488
2,915
2,573

39,300
25,022
5,452
8,826

41.869
13,431
6,898
8,291

96

2,302
7,515

154
1,159
2,023

35.028
17,804
2,931.

892
9,917
3.484

50,276
39,680
5,212
4,129
1,255

1,856

34.977
23,271
3,334
5,303
3,069

8.976
8,815

161

28.377
9,039

(M
4,404
7,655
1,127
784
45

1,571
337
458
504
174
113
985
286

(')

Beginning

of year

{Thousand
dollars)

254,394

23,781
4,334
16,153

914
133
568
666
316
93

604

6,037
3,016
3,021

39,619
25,959
5,192
8,468

38.162
11,354
7,221
7,514

82.

1,949
6,935

134
1,097
1,876

30.089
15,551
2,408

646
8,628
2,856

45,578
37,111
4,074
3,506

887

1,599

29.001
18,735
3,078
4,809
2,379

8.493
8,319

174

25.718
7,647

4,685
6,960
1,086
719
43

1,298
278
339
441
220
82

895
175

Small single'Unit stores

Stores

(^lumber)

17,779
4,798
3,797
1,885

914
3,415

444
1,111
300

1,115

13,590
5,973
7,617

1,332

1,030
302

4.236
822
297

1,18V
254
443
548
173
103
409

2.266
514
372
588
528
264

129
276
368
98

187
575
959
41

1.341

1,203
136

5.944
765
139
128
550
312
302
676
714
250
627
189
39
70
103
61

1,019

Sales,

entire

year

{Thousand
dollars)

1,556,700

482,643
107,309
141,310
66,664
16,901
57,388
16,526
34,576
8,354

33,615

337, 626
133,583
204,043

31,265

22,618
8,647

126.481
29,481
9,429

36,102
3,560
11,642
17, 891

3,049
4,345
10,982

72.792
20,616
12,688
10, 567

20, 319

8,602

32,491
7,990
11,132
10,561

159,320

57,336
8,266
18,367
28,777
1,926

5 ?.W7
50,433
5,204

5,169

140, 616
29,325

5,303
14,056
8.646
6.711
12,888
14, 531
6,397
9,789
4,567
1,144
1,669
3.193
1,730
(')

New Mexico

Large stares and multiunits

Stores

(J^umber)

1,670

291

129

207
21
36
5

114
16

31

_20

Sales,

entire

year

{Thousand

dollars)

323,138

61,916
737

57.612
(x)

(x)

(x)

(x)

(x)

(x)

5,882
3,680

8,274

11,446
18,559
7,558

19.935
3,717
5,972
6,932
x)

X)

2,485

X)'"
x)

18.289
10,575
x)

x)

6,565

76.781
67.497
3,861
4,164
1,259

9,250

47,526
27,721
3,976
6,144
9,685

11.089

10,981
108

19,397
4,148
(x)

6,987
2,299
1,427

(x)

294
(x)

(x)

809
752

(x)

(x)'

Merchandise inventories,
at cost

End of year

{Thousand

dollars)

44,417

3,299

3,065
(x)

(x)

(x)

(x)

(x)

(x)

251

346

1,%2
3,091
1.243

3.966
802

1.432
970

x)

X)

544

X)'"
X)

3.760
2,077
x)

X)

1,467

9,522
8,138

315
919
150

512

9,436
5,152

613
1,580
2,093

1.6?0
1,619

31

446

38

3.354
419

(x)

758
1,031
307

(x)

24
(x)

(x)

224
U2

(x)

(x)'

Beginning

of year

{Thousand

dollars)

37,119

3,288

3.062
x)

x)

x)

x)

x)

x)

239
365

1,655
2.768
1,124

3.301
613
,366
775

(x)

(x)

(x)

(x)

3 . 83?
1,627
(x)

(x)

1,074

7,166
5.943

236
836
151

IM

7,653
4,214

507

1.384
1.548

1.^89
1.362

27

508

24

2.873

(x)

(x)

(x)

(x)

345

)

587
945
262

211
103

(x)

(x)*

Small single'Unit stores

Stores

6.172

T35
801

856
544

127

158

116
42

112
32

Sales.

entire

year

(Jliousand

dollafi)

38,165
10,157
25,873
(x)

(x)

(x)

(x)

(x)

(x)

28,449
15,685
12,764

4,006

3,426
1.006

8.403
1,470
1,794
2,978
(x)

(x)

1,203
75

(x)

(x)

5.537
2,364
(x)

Cx)

2,467
81

6.750
1.366
2,718
2,283

383

26,432

7,305
2,220
1.160
2,324
1,601

6.091
5,215
876

5,721

1,002

12.122
871

(x)

2,617
2,069

373
(x)

838
(x)

(x)

1,060
416

(x)

(x)

(x)

395
(x)

See footootee at end of table.



10.38 RETAIL TRADE—GENERAL STATISTICS

T2ble lOF.—MERCHANDISE INVENTORIES OF LARGE STORES AND MIJLTIUNITS—5TATE, BY KIND OF BUSINESS: 1948—Coa
Stoma, Salbs, and Mbrchandisb Invbktoilibs

[Sec toft far eiphnatoty oatgial]

Kind of buoncaa

SniM, total

Food ftroup
Grocery stores, without fresh meat

Grocery stores, with fresh meat

Meat markets, fish markets

Fruit stores, vegetable markets

C^ndy, nut, confectionery store*

Dairy products stores, milk dealers

Bakcr>' products stores

EgE. poultry dealers

.MI other food stores

Eating and drinking placca

Eating places

Drinbng places

G«neral stores

General merchandise group
Dcparonent stores

Dry goods, general merchandise stores

Variety stores

Apparel group
Men's, hoys" clothing, furnishings stores

Family clothing stores

Women's ready-to-wear stores

MilUnery stores

Other apparel accessory, specialty stores ....

Shoe stores

Custom tailors

Fumers, fur shops

All other apparel stores

Furniture, furnishings, appliance group
Furniture stores

Floor covering, drapery stores - ,

Other home frimishing stores

Household appbance stores

Radio stores ^

Automotive group
Motor vehicle (new and used) dealers

Motor vehicle (used) dealers

Tire, battery, accessory dealers

All other automotive dealers

Gasoline service stations

Lumber, building, hardware group. .'.
.

.

Lumber yards, building materials dealers

Flumbmg. paint, electrical stores

Hardware stores

Farm equipment dealers

Drug and proprietary Btorea

Drug stores

Ptopnetary stores

Llq uor stores

Second-hand sti>res

Other retail stores

Fuel, fuel oil dealers

Ice dealers

Feed. farm, garden supply stores

Jewelry stores

Book, stationery stores

Sporting goods stores, bicycle stores

Plonsts

Cigar stores and stands

News dealers, newsstands

Gift, nrjvclty, souvenir stores

Music stares

Luggage, leather goods stores

Optical goods stores

Camera, photographic supply stores

Office, store machine and equipment dealers

.

All other retail stores

See footnotes st end of table.

Large stores and multiunits

Stores

(XumM

30,996

11.7^1
2,755
3,686
2,045

385

1,081
612
679
280
218

«.261
3,371

890

1,393
162
530
706

5.319
1,216
3i0

1,375
177
567

1,215
69
120
240

2.TO2
1,068

363
223
868
380

3.532
2,344

616
485
87

1,217

2,115
949
400
503

263

1,343

,317
26

5.125

857
497
298
140
197
415
584

136
128
67
103

123
21

450

Sales,

entire

year

(TlioujdTid

dollars)

10,082,652

2,450,797
362,547

1,306,636
299, 927

37, 175

54,697
246,945
75,886
31,081
35,903

712,302
625,977
86,325

7,689

1,470.459
1,136,034

96,150
238,275

1,363,602
233,982
319,820
433,199

6,730
59,807

181,136
13,166
35,869
29,893

642,285
271, 189
56,998
42,754
164,364
106, 980

1,452,547
1,173,086
202,654
61,088
15,719

111,395

497,466
279,145
56, 582

110,331
50,908

191,966
139,801

2,165

1.030.785
353,463

3,208
220,564
99,700
90,903
"27,662

14,358
58,640
24,983
9,739
20,723
11,663
6,673

35,383
2,445
50,678

Merchandise inventoncs.
at cost

End of year

(Tliourdnd

dollars)

953,364

76,443
20,868
44,720
2,634
462

2,620
2,229
1,003

SO
1,822

14,939
5,371

1,162

169.046
122,523
18,594
27, 929

188.32?
56,503
37,302
40,329

453
7,471
31,137
2,016
7,413
5,205

105.804
50,795
10,280
8,295
22,973
13,461

129.732
103,803
12,944
10,799
2,186

5,299

83,980
41,880
9,129

22,403
10,568

27,350
27,123

227

119.295
19,786

80
16,664
35,644
9,993
5,295

368
4,033

891
1,796-

4,786
2,822

951

5,961
421

9,804

Beginning

of year

(Thousand
dollars)

870,454

74, 559
20,714
43,961
2,713

401
1,499
2,082
1,074

85

2,030

22.816
17,065
5,751

168,234
123,053
17,654
27,527

179.736
51,275
38,190
39,414

331
7,049
29,075
1,993

7,452
4,907

93.583
48,030
8,194
7,675
18,911
10, 773

92,515
70, 540
10,283
9,575
2,117

4,478

71,426
35,107
3,013

20,451
7,850

25.639
25,373

266

24,029

2,891

109,310
16,899

55

16,862
31,653
9,937
4,807

282
3,716

830
1,780
4,112
2,035

917
5,467
400

9,558

Small singletjllit stares

(><umi«r)

156.286

48.488
14,777
7,467
7,538
4,737
5,084
1,603
2,319

321
3,642

33.471
17,170
16,301

4,123

3,142
981

13-870
2,518
746

3,188
983

2,165
1,777

842

443
1,208

7,446
1,457
1,304
2,372
1,507

806

2.290
427
687

296

11,319

4,960
560

1,676
2,451

273

4,329
4,530

249

3,566

1,774

19.638
1,540

412
406

1,734
1,056
312

1,664
4,845
1,352
1,657

568
197
316
356
146

2,577

Sales.

entire

year

(TTiouisTid

dollars)

4,543,874

1,480,681
422,617
295,381
286, 802

96,097
78,086
58,953
91,535
27,053
124,157

960.280
458,852
501,428

83,266

65,390
22,87*

333,694
89,-432

22,169
91,564
14,618
49,685
53,789
15,259
14,631
32,547

208.164
53,629
39,832
40,370
52,338
21j995

36.392
24,973
27,100
24,848
9,471

330, 584

168.369
27,411
50,371
77,327
13,260

181.344
172,398
8,946

164,917

21,829

451.985
64,735
3,463

17,U9
45,627
30,428
18,204
35,000
94,199
25,403
25,567
12,119
6,137
6,310
10,925
4,484
51,735

North Carolina

Large stares and multiuruts

(^lumber)

7,131

154

914
19

6
19
41
8

2

6

331
44

121

370
304

163
195

242

18
8

136
3

1
20

647
392

7

22
221

5

872
109
154
15

635
210
60
208
157

123
22

306
104

32
27
IS
8

37
14
28

3

6
4

29

entire

year

(TTwusand

dollari)

1,529,337

233,347
14,390

203, 621

2,666

(M
1,387
8,176

(M
(x)

1,956

20,476
19,411
1,065

24,535

233,878
149,145
81,972
52,761

121.535
24,065
28, 992

47,141
979

1,789
16,417
(»)

(x)

1,620

95.649
67,145
(')

3,221
24,078

(M

362.922
314, 689
24,627
21,319
2,287

27,803

154,384
72,663
7,950

40,971
32,800

32.777

Merchandise inventones.
at cost

End of year

(Tliousand

dollars)

170,988

10,841
1,136
9,263

40
(')

69
169

(')

(x)

131

485
440
45

40,296
18,852
13,792
7,652

19,251
4,946
5,976
5,055

22
184

2,682
(x)

(x)

309

1«.W9
12,593

(M
232

3,571

(M

32.436
27,616
1,167
3,310

343

1,602

23.776
8,532
1,488
3,725
5,031

4_t474
4,422

52

2,626

229

14.452
1,332

113

6,589
3,312
1,168

602
(')

78
105

(')

571

(x)""
96

(x)

Begimung
of year

(Thousand
dollars)

9,793
1,097
8,232

45
(')

75
144

(')

(x)

168

430

3,561

17,313
12,330
6,560

16.530
3,830
5,361
4,382

26
164

2,416
(x)

(x)

271

13,861
10, 815
(')

194

2,673

(M

29.817
25,941

835
2,778

263

1,232

18. 9U
6,790
1,023
7,473
3,627

4,089
4,063

26

2,729

277

13.080
933
82

6,337
3,003
1,071

542
(')

73
95

(')

448

(x)"'
85

(x)

Siaall singk-unit store*

Stores

(Number)

14,179
9,119
4,190

334

159
201
34
101
20
21

5.064
4,123

941

671

117

1.106
266
242
310
29
33

109
25

3

39

1,226
630
61

134
322
79

147
168
394
48

5,306

760
115
166
395
84

611
162

2.199
313
24

358
367
51

72
311
27
53

156
83

2
14

22
48

298



INVENTORIES 10.39

Table lOF.—MERCHANDISE INVENTORIES OF LARGE STORES AND MULTIUNITS—STATE, BY KIND OF BUSINESS: 1948—Coa
Stous, Sales, and Mbrchandisb Ikventorib8

[So: tttt for cjtplanatory nuteml]

Kind of buaincas

Large stores and multiunits

Stores

Wumber)

Siles,

entire

year

(TTioiwaTid

dollars}

Merchandise inventories,
at cost

End of year

{Thousayzd

dollars)

Heginning

of year

(Thousand
dollars)

Small single'unit stores

Stores

Sales,

entile

year

(T/iousand

dollars)

Ohio

Large stores and multiunits

(^lumber)

Sales,

entire

year

(Thoujond

dollari)

Merchandise inventones.
at cost

End of year

(Thousand

doliOTi)

Beginning

of year

(Thousand
dollnTs)

Scoall singlc'unit stoies

Stores

(Mumber)

SaK
entire

year

(TliouiaTwl

dolldTi)

State, total

Food ftroup
Grocery stores, without fresh meat
Grocery stores, with fresh meat
Meat markets, fish markets

Fruit stores, vegetable markets . . :

Candy, nut, confectionery stores

Dairy products stores, milk dealers

Bakery products stores

Egg, poultry dealers

All other food stores

Eating and drinking places
Eating places ....'.

Drinking places

General stores

General merchandise group
Department stores

Dry goods, general merchandise stores

Variety stores

Apparel group
Men's, boys' clothing, fiimisbings stores ....

Family clothing stores

Women's ready-to-wear stores

Millinery stores

Other apparel accessory, specialty stores ....

Shoe stores

Custom tailors

Furriers, fur shops

All other apparel stores

Furniture, fivntshlngs, appliance group
Furniture stores

Floor covering, drapery stores

Other home mmishing stares

Household appbance stores

Radio stores

Automotive group
Motor vehicle (new and used) dealers

Motor vehicle (used) dealers

Tue, battery, accessory dealers „ . . ,

All other automotive dealers

Gasoline service stations

Lumber, building, hardware group
Lumber yards, building materuls dealers

Plumbing, paint, electrical stores

Hardware stores , . . ,

Farm equipment dealers

Drug and proprietary stores
Drug stores

Propnctary stores

Liquor stores

Second-hand stores

Other retail stores
Fuel, fuel oil dealers

Ice dealers

Feed, ^rm, garden supply stores

Jewelry stores

Book, stationery stores

Sporting goods stores, bicycle stores

Flonsts

Cigar stores and stands

News dealers, newsstands
Gift, novelty, souvenir stores

Music stores

Luggage, leather goods stores

Optical goods stores .-

Camera, photographic supply stores

Office, store machine ana equipment dealers

.

AQ other retail stores

2,121

70
205

7

1

1

17

15

26
i

125

704
248
18

92

346

414,379 61,227 49,255 6,080 193,303 21,675 5,337,745 515,077 456,413 65 , 296

50,484 2.873 2,B20 1,247 45,369 5,514

7,886
40,186
(M
(x)

U)
1,415

12,080

646
2,170
(')

M
(x)

29

691

2,070

(M
(x)

(X)

30

479
582
65

15,045
25,311

(M
(x)

(x)

148

1,672
(x)

56

6,780
,300

Jl,756
19,761
5,368

21.344

165
578

1,202

6,602

159
649

834
791

15,922
21,921

506

3,154
384
170
323
583
250
68

76

1,928

l,185,17t. 36,410
59,

846,

59,

8.

17.

157,
14

9,

3,086
30,518

788
147
794

1,890
233

72
882

5,200

38,253 19.380

1,262
666

7^046
2,295
9,030
(x)

1,670

1,001
(x)

15,969

j;i37
2,690

775

3.709

146, 889

51, %0

13,308

925,208

3,314
1,886

1,835

107,857

3,446
30,114

796
129

761
1,772

285
68

882

5,936

3,387
9,656
1,161

914

1,563
540
915
302
942

15,333
3,825
2,111

^7S25

(x)

(x)

(x)

(x)

105,655

1,616
506
967

(x)

418

174
(x)

3,357

3,120
2,341

669

3,241

2,578
1,999

7,601

96,824
5,353

(x)

(x)

17, 545

119,536

1,893
(x)

(x)

(x)

(x)

13,926

1,417
479
812

(x)

356

(x)

2,745

33,851
2,966
12,841
69,878

7,184

12,738
416

(x)

(x)

2,265

23.781

1,675
(x)

(x)

(x)

(x)

10, 168

41
11
6

130
26

2,566
1,197
2,207
(x)

(x)

V061
' 127
136

(x)

7,264

147
357
516

1,932

714,189
81,226
129,793

366,413

1,707
(x)

(x)

(x)

(x)

9,318

421
214
499
100
59

587
47
25

30

1,443

9,308
214

(x)

(x)

1,954

17,817

85
22

133
19

4,862
1,168

(x)

(x)

21,436

33.684

711
111
57

511

53

2,863

87,959
69,419
115,602

2,716
7,718
66,576
7,406
7,039
1,978

272,197

79,126
13,426
15,305

54,190

77,880
11,939
14,238

51,704

1,893
466
431
93

1,110

157,187
19,416
14,384
72,755
8,455

1,072,780

16,505
10,770
11,244

116
644

12,340
1,041
1,145

385

51,788

877, 343

119,247
58,290
17,900

125,294

500,396

34,182
3,631
1,100

11,526
1,349

97,862

16,469
10,903
10,100

84
488

11,335
934

1,045
346

45,425

75,008
8,974
11,554
2,326

6,021

78,642

31,279
2,836
970

9,171
1,169

71,766
52,643
7,669
9,407
2,047

4,676

66.006
7,391

380
2,858
13,152

1,061

5,591
298

2,435
9,493

960

81
78

382
227

3,696
2,857
14,716
12,415

7,190

845
383
491
458

281,103
45,805
99,113
74,375

131,372

38,390
7,861

19,493
12,898

15,464

31,832
7,144

17, 651

9,379

14,282
6,621

563

1,619

(x)

J2l
1,683

1,314
1,742
(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)'"'
(X)

(x)

1,004
57

(x)

903
57

125
54

5,555
1,635

7,583

(x)

-iil.

(x)

156
469

135
383

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(l)'

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)"

U)
(x)

29



10.40 RETAIL TRADE-GENERAL STATISTICS

Tabic lOF.—MERCHANDISE INVENTORIES OF LARGE STORES AND MULTIUNITS—STATE, BY KIND OF BUSINESS: 1948—Coa
StORU, SaUS, and MbKCHANDUB iNVBNTOlim

[See text foe explanatofy naterial)

Kind of buaiiMas

Large store* and muluuiuts

Qiumber)

Sale>.

entire

[Thousand
dollart)

MerdundiK inventones,
at coat

End of year

fThousand
dolUn)

Beginning

of year

(Thousand
doHdri)

Small aingletinit atorea

Stores

(T^umber)

Sales,

entire

year

(Tftotudnd

doltori)

Oegon •

Larfee stores and mukiuiuts

(><umber)

Sales,

entire

year

(Thousand

doltdrj)

Merchandise inventories,
at cost

End of year

(Thousand
doll<iTi)

Beginning
of year

(Thousand
doltdrj)

Small singleiinit stores

Stores

Plumber)

year

(Thousand
dolldTi)

Slate, tolml.

Food ftroup
Grocery stores, without fresh meat

.

Grocery stores, with fresh mat . . .

.

Meat markets. 6sh markets

Fruit stares, vegetable markets

Candy, nut, confectiooery stores . .

.

Dairy products stores, milk dealers .

.

Bakery products stores

Ees. poultry dealers

Al! other food stores . . .

Eating and drinking places
Eating places

Dnnking places

General stores.

General merchandise group
Department stores

Dry goods, general merchandise stores

.

Variety stores

Apparel group
Men'5, boys' clothing, furnishings stores

.

Fanuly clothing stores

Women's ready'to-wear stores

Milhncry stores

Other apparel accessory, specialty scores

.

Shoe stores

Custom tailors

Fumers. fur shops

All other apparel stores

Furniture, (umlshlngs. appliance group.
Furniture stores

Floor covering, drapery stores

Other home tumishing stores

Household appliance stores

Radio stores

Automotive group
Motor vehicle (new and used) dealers

.

Motor vehicle (used) dealers

Tire, battery, accessory dealers

All other automotive dealers

Gasoline service stations

Lumber, building, hardware group.
Lumber yards, building matenals dealers

Plumbing, paint, electrical stores

Hardware stores

Farm equipment dealers

Drug and proprietary stores.

Drug stores

Proprietary stores

Liquor stores

Second-hand stores.

Other retail store*
Fuel, fuel oil dealers

Ice dealers

Peed, farm, garden supply stores

Jewelry stores

Book, stationery stores

{ goods stores, bicycle stares.Spoetingg

Flonscs

Qgar stores and stands

News dealers, newsstands

Gift, novelty, souvenir stores

Music stores

Luggan, leather goods stores

Optical goods stores ...../

Camera, photographic supply stores

Office, store machine and equipment dealers.

All other reatl stores

135,299 115,^48 ;i,756 5i8, 058 1,206,318 116,430 12,833

36
839
10
3
8

44
16
1

37
237
175

130
12
U
62
2
3

9

136
1

680
163

171
15

562

53

87
266

173

3

82
AO
21
10
18
23
6
3

18
5

6
2

42

209.888 10.188
2,721

191,192
(l)

(x)

(x)

10,070
1,870
(x)

(x)

16.596

206
9,585
(x)

(x)

(x)

143

53

(x)

(x)

394

10,026 148,178
204

9,509
(x)

(x)

(x)

61
53

(x)

(x)

345
15,116
1,480

7,657

85,402
59,609
27,640

70.097

291
103

1,285

24,925

244
101

1,255

23,938

1,584
3,836

37
48
152

36
159
18
28

4,944
3,233
1,711

19,017
119,649
(x)

(x)

(x)

898

4,066
(x)

(x)

78.220

12,416
21,924
25,651

438
(x)

8,196
(x)

(x)

510

54.225

11,761
9, 143

4,021

11.422

10,953
9,241
3,744

10.449

54, 293

23,927

5,316

18,603

362
223

13,161
5,442

25.566

34,139
2,658
(x)

15,867
(x)

295,289

2,568
4,221
3,052

40
(x)

1,303
(x)

(x)

66

10.541

2,053
3,988
2,818

38
(x)

1,297
(x)

(x)

62

8.766

123
153

229
20
19

101

32

230,399
38,887
22,736
3,267

19, 147

169,036

7,511
444

(x)

2,500
(x)

30.882

104,549
8,611
11,451
44,425

(x)

23,685
2,710
4,145

342

1,251

33,702

6,455
323

(x)

1,935
(x)

22.356
16,157
2,478
3,442

279

1,121

27.458

380
39
75
340

1.032

5,537
6,123
7,834

172
(x)

3,797
(x)

(x)

1,163

29.349
13,093
1,304
(x)

12,888
(x)

41.081

26,947
(x)

(x)

2,088

48.273

21,279
1,348
2,984
8,091

ML.
3,360

(x)

(x)

394

6.952

17,934
1,117
2,591
5,816

217
290
484
41

1,137
191

277
439
230

12,201

15,103
1,300

80,978

4*5,170

7,962
9,124
15,989
12,095

(x)

3,146
(x)

(x)

375

6.208

692
179

477

1.432

28,840
(x)

(x)

4,865

36.333

5,618
(')

13,594
8,459
4,598
1,419
(x)

3,357
617

(x)

4,147
1,292

1,331
(x)

1,344

417
(')

1,U7
2,355

764
383

(x)

150
72

(x)

717
264

359

(M
1,026
2,056
704
359

(x)

142
75

(x)

566
226

(x)

239
(x)

208

304
222
66

114
142
35
63
88
51

10
9

19

58
159

1,950
(')

10,570
6,257
1,799
2,515
(x)

475
764

(x)

1,366
238
138
555

(x)

3,325

266.656 11,620
124
801
87
14
26
37
41
6

2

17,169
217,836
14,582
1,158
1,737
11,670
1,462

(x)

(x)

33.007

1,182
9,973

269
20
40
106
14

(x)

(x)

667

11,412
1,162
9,792

238
24
63
97
15

(x)

(x)

651

2.745
788

1,342
196

72
100
38

162
20
27

3,372

33
117
83

28,033
,974

207.310

101

21

115

155,250
36,656
15,404

54.873

516
151

31,072
23,283
5,403
2,386

9.894

539

112

30,666

2,152
1,220

23,258
5,171
2,237

18, 596

3,037
23,823

244
664

7,052
(x)

946
(x)

60.308

4,341
844

2,998
6

64

1,318
(x)

234

(x)

12.202

3,758
791

2,983
7
63

1,193
(x)

244
(x)

10.143
158
18

127
7

35,749
2,666
3,343
18,024

526

266.350

8,491
726
334

2,587
64

26.287
437
98
90
22

281

551

280
48
109
114

224,398
22,537
13,948
5,467

26,969

123,653
60,507
10,692
21,311
31,143

21.831

21,592
1,900
2,158

637

1,414

19,805

7,225
638
286

1,951
43

18.566

8,169
1,277
4,747
5,612

3.553

14,451
1,513
1,998

604

1,075

15.461

21,226
605

95.468
84
1

177
62
28
17
23
15

6
15

19

19,281
(x)

43,072
10,290
10, 529

1,643
1,684

703
(x)

(M
2,862

(x)""
812

(X)

2,593

3,467
86

2,826

262

12.326

6,550
991

4,093
3,827

3.371
3,253

118

11.581
692

(x)

4,680
3,283
1,705

383
112
33

(x)

(')

616

(x)'"
222

(x)

835
(x)

4,460
2,930
1,602

389
93
34

(x)

(')

489

(x)'"'

183
(x)

111

231

165

23
7
82
38
15

72

162
49
64

186

67
143

U6
56

129

170
318
59

314
66

118

3

106
186
51

158
124
57
27

146
52

13

36
195

Ses footnotes at snd of table.



INVENTORIES 10.41

Table lOF.—MERCHANDISE INTVENTORIES OF LARGE STORES AND MULTIUNITS—STATE, BY KIND OF BUSINESS: 1948—Coa
Stores, Sales, and Mbrchandisb Inventories

[See text for explanatory matenal]

Kind of buaineaa

State, total.

Food group
Grocery stores, without fresh meat.

Grocery stores, with fresh meat. . .

.

Meat maikcta, fish markets

Fruit stores, vegetable markets

Candy, nut, confectionery stores. .

,

Dairy products stores, milk dealers .

.

Bakery products stores

Egg, poultry dealers

AU other food stores

Eating and drinking places.

Eating pbccs
Dnnking places

General stores.

General merchandise group
Department stores

Dry goods, general merchandise atcces

.

Variety stores

Apparel group ,

Men's, boys' clothing, furnishings stores

.

Family clothing stores

Women's ready-to-wear stores

Milhnery stores

Other apparel accessory, specialty stores .

Shoe stores

Custom tadors

Furriers, fur shops

All other apparel stores

.

Furniture, furnishings, appliance group.
Furniture stores

Floor covering, drapery stores

Other home furnishing stores

Household appliance stores

Radio stores

Automotive group
Motor vehicle {new and used) dealers.

Motor vehicle (used) dealers

Tire, battery, accessory dealers

All other automotive dealers

Gasoline service stations .

Lumber, building, hardware group.
LAimber yards, building materials dealers

.

Plumbing, paint, electrical stores

Hardware stores

Farm equipment dealers

Drug and proprietary stores.

Drug stores

Proprietary stores

Liquor stores

Second-band stores.

Other retail stores
Fuel, fuel oil dealers

Ice dealers

Feed, hrm^ garden supply stores

Jewelry stores

Book, stationery stores

Sporting goods stores, bicycle stores

norists

Cigar stores and stands

News dealers, newsstands

Gift, novelty, souvenir stores

Music stores

Luggage, leather goods stores

Optical goods stores

Cameia, photographic supply stores

Office, store coachine ana equipment dealers .

M\ other retail stores

Pennsylvania

Large stores and multiunits

Stores

25,98;

6,970
1,193
3,49«

50i
221
364
588
373
117
116

1,772
1,276
496

1,227
161

3S5
681

3,293
6S0'

269
859
U6
260
?60
31
73
115

~?67

122
94

758
82

3.359
2,478

389
444
48

1,041

1,823

361
425
266

648
158

28
754
339
123
70
106
213
180
68
104
14
58

50
12

201

Sales,

entire

year

(Thousand
doltorj)

6,398,636

1,444,705
98, 193
983,609
62,377
15,115
24,206
205,606
34, 173

U,157
20, 269

202,529
169,802
32,727

1,252,708
948,908
95,925
207,875

533,807
122,802
51,840

207,245
4,999
19,743
96,918
3,525

16,781
9,954

382,251
219,893
21,602
22,607
101,475
16, 674

1,177.335
1,016,653

102,007
50,292
8,383

81,534

442,658

52,969
100,189
50,937

105.995
94.274
11,721

5,372

513,147
129,911

M
200,224
50,844
21,882

13.1^
6.686

30.533
10,332
1.999

13,635
1,842
3,652
9.240
2,002

M

Merchandise inventoriea,

at cost

End of year
I J^^

'Thousand

dottars)

50,889
6,640
36,958

891

308
1,?38
3,057

389
66

1.342

4.615
3.333
1.232

153,010
114,973
15,466
22,571

84,077
25,046
9,328

21,525
319

2,449
19.159

352
4.070
1,829

71.942
46.939
4,366
2,325
16.077
2.235

116.225
97,530
7.921
9.609
1,165

4,097

74,875
34,937
8,175

21,385
10.378

14,747
13.012

,735

1,418

64,338
9,083
(x)

17,911
16,963
3.585
3,581

237
2,200

550
487

3,065
369
444

1.915
397

(l)

(Thousand
dollars)

51,121
7,196
36,776

867
301

1,071
3,011
384
68

1,447

4,580
3,313
1,267

148.691
110.954
14.830
22,907

77.239
21,743
9,023

20,431
253

2,315
17.751

296
3,791
1,636

62,907
42,159
3,405
2,157
13.335
1,851

85.515
70. 629
5.842
8,043
1,001

3,508

63,044
28,717
7,395
19,210
7,722

13.613
12.104
1,509

20,802

3,367

60,059
7.220
Cl)

19,208
15,813
3,127
2.985

207
1,907
493
485

2.595
309
427

1,578
354

(t)

Small single-unit stores

Stores

dumber)

103.914

35.592
10.839
12.340
2,075
1,806
4,899

809
1.493

775
556

23.585
9,721
13,864

1.578

1.105
473

6.871
1,479

455
1,737

402
686
929
427
167
589

4.058
952
412
842

'1.477

375

1.947
600
425
736
186

11,076

3,542
443

1,175
1,590
334

3,455
2,796

659

9,983
1,176

196
536

1.261
361
469

1,063
1,496

493
951
412
55

120
124
113

1,157

Sales,

entire

year

(Thousand

dollars)

2,670,795

880,667
193,492
442,782
75,299
26, 589

51.238
26,304
37,293
13,439
14,231

538.102
195,450
342,652

26.140

25,720
12.756

194.387
53,085
14,154
53,972
5,399

12.288
29,660
7,217
5.339

13,273

125,745
38,963
12,930
13.632
50.391
9,829

80.359

Rhode Island

Large stores and multiunits

Stores

Sales,

entire

year

(Thousand

(^futnber) jolldTi)

1,936

507
119
255
20

6

40
42
17

2

35,675
16,488
23.245
4.951

279, 042

120,160
21,472
32,172
50,934
15.582

126.477
107,097
19,380

24.090

10.403

226,747
37,876

M
23,640
33,727
8,603
10,297
21,778
20,810
12.487
11,102
9.042

a,468
2,664
3,759
3,795

147
30

501,770

128,893
11,746
84,602
3,985
1,236
3,283

21,765
(>)

(«)

855

19,517
17,102
2,415

68.958
50,331
4,454
14,163

54,866

176
47
32

3,315
8,008
25,504

1,600
8,897

(x)'"
1,614

27,558
16,031
1,608

(x)

8,084
(x)

94^392
76, 587
11,872
5,229

704

3,915

34,323

2

34
21
11

5

9

26
11

10
9

2
1

5

21^368
(x)

10,638
(x)

12,959
12.670

289

5,185

50,733
28,975
(x)

7,727
4,554
1,602

272
607

2,377

<;>
(')

742
(x)

(x)

991

1,413

Merchandise inventories,
at cost

End of year

(^Thousand

dollsTs)

4.178
773

2.959

(x)

HI
175

494
135

8,753

5,951
911

1.891

6,996
1,672
1,139
2.143

(M
303

1.429

(x)"'

5.430
3,691

241
(x)

1,224
(x)

9.585
7,454
1.007
1,011

113

246

5,856
3,269
(x)

2,052
!x)

1,761
1,713

48

879

87

4,700
1,864

(x)

471

1,316
276
32
39
128

(')

(')

185

(x)

(x)

146

137

Beginning
of year

(Thousand
doHdrs)

44,449

.,451

900
3,057

68
14

131
204

(')

(x)

56

643

513
130

5,916
855

1.990

6.055
1,289

933

1.966

282
1,327

(x)"'
154

4.676
3,188

174

(x)

1.133
(x)

7.182
5,346

327
871
138

199

5,429
3,036
(x)

1,932
(x)

1,694

1,649
45

936

69

4,354
T75JJ
(x)

524

1,251
300
31
35
97

(')

(M
199

(x)

(x)

154

119

Small single-unit stores

Sales.

entire

year

(Jhoussnd

dollars)

Stores

(>tumber)

8.435

2.540
703

1,122
110
86

214
38
189
42
36

949
941

143
61

111
47
113

129
38

11
65

31
22

1,013

225

73

127

287
~2or

229

87

916

32
18
67
24
41

98
121
93
104

27
7

10
13

16
96

214.294

65.159
10,151
39,485
3,355
1.278
3,098
1,541

(')

(x)

1.090

39,572
18,787
20.785

2,607
1,451

14.617
3,694
1,679
2,846
(')

948
2,398

395

(x)

1,301

10.547
4.918
1,083

(X)

2,261
(x)

4.169
620

2,599
646
304

26.731

6,765

(x)

3,8
(x)

^tTJ

9,462
3,158

9,211

920

19.694
j,043
(x)

954

1,718
568
744

1,529
1,855

(M
(M

359
(x)

(x)

212
566

1,414

See footnotes at end of tsble.
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RETAIL TRADE—GENERAL STATISTICS

Tabic lOF.—MERCHANDISE INVENTORIES OF LARGE STORES AND MULTIUNITS—STATE, BY KIND OF BUSINESS: 1948—0)a
Storjs. Salbs, akd Mbkchakdub Invbntoribs^ (See ccjtt tor explanatory nnataiall

Kind of butiiKM



INVENTORIES 10.43

Table lOF.—MERCHANDISE INVENTORIES OF LARGE STORES AND MULTIUNITS-^TATE, BY KIND OF BUSINESS: 1948—Coa
Srouts, Sales, and Mbrchandisi) Invbntoribs



10.44 RETAIL TRADE-GENERAL STATISTICS

Table lOF.- -MERCHANDISE INVENTORIES OF LARGE STORES AND MIJLTIUNITS—STATE, BY KIND OF BUSINESS: 1948—Con
Stoubs. Sales, and Mbkchandub Invvntoribs

(See text for czpbjutory nutcrul]

Kind of bunncM

Large atoru and multiunjta

Scores

(Number]

Sales.

enare
year

CThousand
doUars)

Merchandise inventories,

at cost

End of year

fThousand
dolldrj)

Beginmng
of year

(Thousand
dollars)

Small aiDgleijnit storea

Stores

(>tumber)

Sales,

entire

year

(Thousand
dollars)

Larfce stores and muJtiunits

Stores

(^lumber)

Sales,

entire

year

S^Thousand

dolUiri)

Merchandise inventories,
at coat

End of year

(^Thousand

Beginnmg
of year

(Thousand
dollars)

Small singlc'timt storea

(Humher)

Sak».

entire

year

(JhousOnd
dolUri)

Slaic, totml

Food ftroup
Grocery stores, without fresh loeat

Grocery stores, with fresh meat

Meat nurkets, fish markets

Fruit stores, vegetable markets

Candy, nut, confectioDery stoces

Dury prtxlucts stores, milk deakra
Bakery products stores

Egg, poultry dealers

Ail other food stores

Eating and drinking places
Eating places

Drinking places

G«nera] stores

General merchandise group
Department stores

Dry goods, general merchandise stores

Variety stores

Apparel group
Men's, ^ys' clothing, furnishings stores

Family clothing stores

Women's ready'to-wear stores

Millinery stores

Other apparel accessory, specialty stores

Shoe stores

Custooi tailors

Fumers, fur shoos

All other apparel stores

Furniture, furnishings, appliance group
Furniture stores

Roor covering, drapery stoies

Other home furnishing stores

Household appliance storea

Radio stares

Automotive group
Motor vehicle (new and used) dealers

Motor vehicle (used) dealers

Tire, battery, accessory dealers

All other automotive dealers

Gasoline service stations

Lumber, building, hardware group
Lumber yards, building materuls dealers

Plumbing, paint, electnca! stores

Hardware stores -

Farm equipment dealers

Drug and proprietary stores
Drug stores

Propnetary stores

Liquor stores

Second-hand stores

Other retail stores
Fuel, fuel oil dealers

ke dealers

Feed, farm, garden supply stores

Jewelry stores

Book, stationery stores

Sporting goods stores, bicycle stores

rtonsts

Cigar stores and stands

News dealers, newsstands
Gift, novelty, souveiur stores

Music stores ...

Luggage, leather goods stores

Optical goods stores /

Camera, photographic supply stares

Office, store machine and equipment dealers.

All other reuil stores

See footiutes st end of table.

16
329

8
4
10
15
15
2
2

155
62

34

124

201
43
30
4

154

215
104
30

-7?"

3

73

7

210

438,969 49,908 45,043 4,751 139,798 1,144 218,327 25,870 22,978 3.931

84,797 3,934
1,554
77,105
(x)

<?'
(M
2,424

(M
!''
(t)

13.398

117
3,640
(x)

(x)

38

(M
(x)

(x)

240

4,059
103

3,807
(x)

(»)

(M
34

C)
(x)

(x)

1,018 32,602

11,528
1,870

8,439

75,723
47,796
18,227
9,700

27.471

22

11,263

6,471
3,832
11,402

182
(x)

3,907
(x)
(x)

(x)

28,268

•7,«)6
2,425
1,232

4.302

207
26

11,1X3

273
497
17
16

112
30
66
1

6

1,140
681
459

5,776
21,480
(x)

(x)

(M
1,089

(M
(x)

(x)

26,191

17,461
1,883
1,444
5,802
1,678

66,511

1,304
734

1,197
4

(x)

710
(x)

(x)

(x)

5,072

7,799
2,102
1,U2

3.758

16,711
9,480

4,206

2,261

1,717
544

6.661
970
641

1,106
3

(x)

679
(x)

(x)

(x)

4,520

2,098
514

2,222
159

(x)

891

Cx)

(x)

(x)

6,613
3,362

321

1,011
298

9,096
75,735
(x)

3,758
(x)

1A,168

41,624
22,191
4,973
6,355
8,105

JiL.

7,366
(x)

825

U)

560

7,096

2,990
208
58

989
275

6,605

57
13
15

91
24

12,171
(x)

11,830

327

Jxi

3,466
878

1,122
1,630

(xl

5,391
(x)

822
(x)

510

5,586

5,390

U,527
3,859
2,767
1,467

510
507

(x)

(X)

2,402
(x)

1,0U
464

(x)

465

1,378
(x)

839

110

2,772
900
952
962

(x)

443

1,322
1,146

681
280
II
35

(x)

(x)

589
(x)

65
56

(x)

55

1,413
(x)

866

98

111
19

437

1,614
1,U7

679
267
19
45

(x)

(x)

480
(x)

85
57

(x)

57

2,409
505

302
3,180
417

6,673
2,342
(x)

1,550
Cx)

25,865

11,097
3,487
3,366
1,855
2,389

(x)

5,014
(x)

(x)

6?



INVENTORIES 10.45

Table lOF.—MERCHANDISE INVENTORIES OF LARGE STORES AND MULTIUNITS-STATE BY KIND OF BUSINESS: 1948—Coa
SioRAS, Sales, and Mbrchandisb Invsntoribs

[See text for explanatory loaterial]

Kind of business

Virginia

Luge stores and muJtiuntts

Stores

(Humbcr)

Sales,

entire

year

(Thousand
dollars)

Merchandise inventories,

at cost

End of year

{Thousand
dollara)

Beginning

of year

(Thousand
dollars)

Smalt single-unit stores

Stores

Wumbcr)

Sales,

entire

year

(Thousand
dotlars)

Washington

Large stores and miiltiunits

(Humber)

Sales,

entire

year

(Thousarvi

dollars)

Merchandise inventones,
at cost

End of year

(Thousand

dollars)

Beginning
or year

(Thousand

dollars)

Small singleijnit b

Stores

(J<umber)

State, total

Food group
Grocery stores, without fresh meat
Grocery stores, with fresh meat
Meat markets, fish markets

Fruit stores, vegetable markets

Candy, nut, confectionery stores

Dairy products stores, milk dealers

Baltery products stores

Egg, poultry dealers

All other food stores

Eating and drinking places
Eating places

Dnnking places

General stores

Genera] merchandise group
Department stores

Dry goods, general merchandise stores

Variety stores

Apparel group
Men's, boys' clothing, furnishings stores ....

Family clothing stores

Women's ready-tO'Wcar stores.

Millmery stores

Other apparel accessory, specialty stores ....

Shoe stores

Custom tailors

Furriers, fur shops

All other apparel stores

Furniture, furnishings, appliance group
Furniture stores ;

Floor covenng, drapery stores

Other home mmishing stores

Household apphance stores

Radio stores

Automotive group
Motor vehicle (new and used) dealers

Motor vehicle (used) dealers

Tire, battery, accessory dealers. .„

All other automotive dealers

Gasoline service stations

Lumber, building, hardware group
Lumber yards, buildmg materials dealers

Plumbing, paint, electncal stores

Hardware stores

Farm equipment dealers

Drug and proprietary stores
Drug stores

Propnelary stores

Liquor stoces

Second'hand stores

Other retail stores
Fuel, fuel oil dealers

Ice dealers

Feed, farm, garden supply stores

Jewehy stores

Book, stationery stores

Sporting goods stores, bicycle stores

nonsts
Cigar stores and stands

News dealers, newsstands
Gift, novelty, souvenir stores

Music stores

Luggage, leather goods stores

Optical goods stores

Camera, photographic supply stores

Office, store machine and equipment dealers.

All other retail stores

1,597,246 167,098 1^2,^19 25,289 630,161 6,799 1,650,689 192,104 18,932

158
,009
46

421
42

142

498

210
211

TtS
157
204
23
10

127

f 2

283
17

23
181

9

1,014
724
130
132
28

379

542
197
29

197
119

229

96
23
15
34
19

25
9

21

317 ,758

13,526
266,313

6,440
302

3,192
21 , 560
1,314
1,554
3,557

36,593

12,867 9,939 203,094
758

11,001
lU
12

148
451
40
100
244

891

826
9,795

105
13

135
460
41
54

228

4,801
3,948

255
145
553

27
112

37
61

4,439

54,052
127,279
6,277
1,800
6,335

796
3,252

933
2,370

97,175

1,603 357 ,910 15 ,461

245
1,059

111
12
46
56

53

9
12

34,308
282,944
16,528
1,005
1,721
16,497
3,328

(x)

(X)

57,764

2,301
12,447

255
3

UO
238
29

(x)

(x)

1,356

15.453
2,317
12,405

269

7

118
235
33

35,194
1,399

235,644
im;w5
47,980
48,469

118,830

834
57

30,311
is; 677

764
55

3,585
854

78,794
18,381

7,440
6,194

19,444

16,225
6,467
5,239

17,214

460
212

47

380

350
136

25,221
28,059
42,233
(x)

527

18,664
(x)

725
2,362

90,114
58,406
2,584
4,501
23,041
1,582

337 ,409

5,700
5,497
4,540
(x)

98
2,901

(x)

156
524

15,996

283,475
32,869
15,947
5,118

30,235

137,150

11,061
514

398
3,826

197

33,535

4,953
4,959
3,912

(x)

88
2,684
(x)

139
451

13,776

231
182

206
38
30
99
50

11,284
4,715

33,g73

pi
153

46,946
10,818

287,208
514,278

9,636
7,825
7,970
(x)

905
4,130
(x)

304

1,674

28 ,683

T3F
46
163

32
22

124
6

13
9

45,193
27,737

89,752

847
509

41 ,431
25;S45

835
507

1,70J

40.000

6,915
4,671

16,891

J9;007
6,795
4,198

24,474
3,343
34,359
1,026
2,438
16,343
(X)

1,610
(x)

79,734

6,630
2,006
4,117

43
310

3,137
(x)

456
(x)

15.675

5,869
1,830
3,564

41
320

3,102
(X)

468
(x)

13.296

62,068
3,908

41,930
29,244

51 , 530

27,180
2,458
3,121
776

1,518

24,345

9,911
393
338

2,967
167

24,338

311

50

209
277
37

12,386
1,493
3,208

10,801
795

21,981

192
24
18

180

9,218
781

9,175
5,171

5,937

19,142
1,843
2,597

751

1 ,317

19,503

170
107
187
44

48,850
2,680

126,083

(X)

59,838
14,363
3,416
1,847
2,320
1,380
2,095

455
2,909

1,262
1,085

551
1,446

5,615
322

3,305

15,418

7,385
645

7,786
3,687

5,476

59

136
292
72

10,139
4,302
6,342
1,193

95,451

23,436

~57F
126
100
36

355

696

47,329
5,011
3,342

22,729
1,323

334,028

10,553
790

3,875
369

36,957
291,515
21,779
13,323
7,411

33,600

145,189

30,338
1,998
2,582
1,989

1,820

28,310

9,059
554
106

3,253
324

27,44^

2,529
4,641
12,411
3,855

25,547

152
136

64,912
10,315
27,932
42,030

40,497
5,160

316

3,370

298

375
189

(x)

5,975
4,289

646
432
71
80

158
138
624

188
117
142
206

13,864

-J^
(x)

5,779
3,875

619
360
62
98
148

106
555

190
UO
136
208

219
30

177
216
52

54
165
25
93
134
60
6

24
32
34

154

17,977
7,570

3,515

43,475

236
13

39,784
713

49 ,791

2,028

162,989

10,653
1,300
7,157
8,695

6,425

22,269
1,555
2,488
1,132

1,528

23,302
3,739
1,661
6,425
6,477

5,851
6,316

109

4,995

20,606

UT
(x)

8,272
6,349
1,692
1,693
3,334

577
2,156
1,810
1,644

257
855

1,209
1,105
3,685

194
3

199

73
33
35

26
42
3
8

26
5

7

50,092
(x)

54,825
17,763
9,408
5,075
2,014
2,895

(x)

(M
3,945

466
(x)

1,744
(x)

2,314

2,118
(x)

7,285
5,576
1,670
1,269

95
230

(x)

(M
909
115

(x)

510
(x)

361

5,757
94

20,526
2,084

(x)

7,781
5,416
1,733
1,244

96
190

(x)

(M
720
122

(x)

393

(x)

337

4,616
2,019
1,617

325
92
134
82

248
15
84

4,672
2,822
1,850

164

278

207
60

280
26
22

118
99
26

106

95
291
79

112
187
169

82

3,195

871

232
398
53

504
94

~2lT"
8

149

280
34

222
210
100
19
165
93
16
13
26
36

220

See footnotes at end of table.



10.46 RETAIL TRADE—GENERAL STATISTICS

Tabic lOF.—MERCHANDISE INVENTORIES OF LARGE STORES AND MULnUNITS—STATE, BY KIND OF BUSINESS: 1948—Coa
StORU, SalBS, and MBRCHANDns Invintoros

^ [See tot for expUiutory nuteruj]

Kind a business

West Virginia

Large atores and multiunita

Wumbe.)

entire

ytu

CThoutand
Mian)

Merchandise mventones,
at coat

End of year

(Thoiutfnd

dollars)

Beginning

of year

(Thousand
dollars)

Small ainglcunit stores

Stores

(><umber)

Sales,

entire

year

{ThotiSdnd

dollars)

Large stores and multiunits

Stores

(Number)

Sales,

entire

year

(TTiousdnd

dolidTij

Merchandise inventories,
at coat

End of year

(ThoujaTid

dolUti)

Beginning

of year

(Thousand
dollarr)

Small single^tmit stom

Stores

(Number)

Sales,

entire

year

(Thousar)d

doltdTj)

State, total

Food group
Grocery storrs, without fresh meat
Grocery stores, with fresh meat
Meat tnarkets. 6sh markets

Fruit stores, vegetable markets

Candy, nut. confectionery stores

Dairy products stores, oulk dealers

Bakery products stores

Egg, poultry dealers

.All other food stores

Eating and drinking places
Eating places

Drinking places

General stores

General merchandise group
Department stores

Dry goods, general merchandise stores

V'ancty stores

Apparel group
Men's, boys' clothing, furnishings stores ....

Family clothing stores

Women's ready-to-wear stares

Millinery stores

Other apparel accesaoty, apedalty stores ....

Shoe stores

Ojstom tailors

Furriers, fur shops

All other apparel stores

Furniture, furnishings, appliance group
Furniture stores

Floor covering, drapery stores

Other home furnishing atores

Household appliance stores

Radio stores

Automotive group
Motor vehicle (new and used) dealers

Motor vehicle (used) dealers

Tire, battery, accessory dealers

All other automotive dealers

Gasoline service stations

Lumber, building, hardware group
Lumber yards, building materuls dealers

Plumbing, paint, electrical stores

Hardware stores

Farm equipment dealers

Drug and proprietary stores
Drug stores

Propnetary stores

Liquor stores

Second-hand stores

Other retail stores
Fuel, fuel oil dealers

Ice dealers

Feed, farm, garden supply stoles

Jewelry stores

Book, stationery stores

Sporting goods stores, bicycle stores

nonsts
Cigar stores and stands

News dealers, newsstands
Gift, novelty, souvenir stores

Music stores

Luggage, leather goods stoies

Optical goods stores ,

Camera, photograpbc supply stores

Office, store machine and equipment dealers.

All other retail stores

See footnotes at snd of table.

i,,3iA

96
(M
20
2

52

40
11
3
7

251

35
184
115

85
lOi
148
14

13
102
11
3

13

211
10

10
138

2

464
91
80
5

101

52

96
24

107
31

9
1

102
57
12

7
25
13
20
4
18

9

2
1
20

906,664 103,683 381,319 9,804 2,165,028 ?43,0S9

179,392
~(Ti
149,275
2,6«0

U)
1,398
7,755

615
(x)

3,180

13,822

8,789

7,365
59

(x)

102
Ul
15

(X)

8,068

1
6̂,694

66

(x)
106
95

6,606 136,041

14
(X)

127095
,727

65,907
33,379
39 ,928

73,019

348
84

11,445

18,116

263
89

10,162

15,758

2,778
3,181

36
85

362
48
73
18
25

4,240
2,105
2,135

94,234
1,376

(x)

4,112
1,618
1,821

(x)

484

64,366
37,625
26,741

12,897

8,622
5,554
3,940

11,303

7,393
4,818
3,547

9,870

348
80

9,9V
2,539

22,343
17,797
13,043
26,959
(x)

1,550
10,708
1,104

(x)

1,078

57,527
41^475
1,620

(x)

11,949
(x)

187,607

3,564
2,484
2,755

(x)
154

1,967
114

(x)

192

11,139

154,472
23,365
8,446
1,324

13,884

62,715

ei6S2
299

(x)

1,945
(X)

18,691

2,978
2,280
2,410

(x)

126
1,751

83
(x)

184

9,113

145
145
152
24
13
68
15

7,240
266

(x)

1,437
(x)

13.362

179

28
43

209

30

6,207
5,794
5,682

(x)

225
2,531

222
(x)

1,287

17,562

15,037
1,620
1,896

138

861

11 ,163

10,801
1,035
1,403

123

703

8,767

7238
976

(x)

7,886
(x)

13,579

92
123
23

2,000

406

5,756
3,426
3,611

786

50,255

14,404
36,645
4,510
18,148
3,412

18,514

5,906
799

3,657
801

2,659
15,671
2,843

(x)

XxL
1,003

(x)

16,657
7,540
2,378
(X)

1,899
772
923

(x)

2,169

426

2,348
311

3,678

(x)

4,370
664

3,225
508

2,374

57

129

202
18

43
(x)

1,497
1,937

527
(x)

68

116
62

(x)

469

53

2,099
275

3,940

(x)

_U1

243
95

1,943
3,948
7,611

902

14,628

29

(l)
1,336
1,742
457

(x)

59

59

52
(X)

383

53

11,450
3,178

(x)

(x)

21

9

117
181
27
45
79
34
67
77
35

4
21

11
21
84

500
(x)

4,664
4,981

861
(x)

2,060
435

1,560

1,104 I

117
625

(x)

2,097 438,861
244

1,294
187
16
97
175
59

8

17

17,483
32,050

297,662
31,732
3,896
6,225
55,295
(')

(')

5,562

50,705
360
308

136

495

32^724
17,981

2,106
12,931

597

144
309
946

(')

(M
352

2,161

194
221

238,673
57,735
45,765

144,304

859
l',302

5,013

42,461

196
84

264
36
58

174
4

37

16

237

31
18

304

1,474

35,079
15,949
61,583

968
2,741

22,303
(x)

4,409
(x)

95,138

28,200
8,242
6,019

23,128

1,194
145
101

34

431

1,526

48,453
5,365
3,152
35,213
2,955

451,704
389,296
38,272
16,790
7,346

34,428

288,787
673
166
287
400

149,633
20,591
52,829
65,734

39,858
253
12

184
5

612
84
24
31

14
39

9
17
32
7
10
17
6

62

38,280
1,578

7,857

238,124
66,369

577
128,907
10,165
5,388
3,992
(')

4,098
793

4,222
4,668

783M
2,162
660

3,854

7,932
3,253
6,044

42
347

4,310
(x)

788
(x)

17,544
9,952
1,039
425

5,608
520

44,690
37,873
2,530
3,284
1,003

2,447

50,109
25,450
2,766
10,389
11,504

4,457
4,288

169

32.359
12,101

92
11,239
3,751
1,200

858
(')

260
40

337
938
169

(x)

464
147
698

217,292 36,696

17,438 7,508
2,009
12,942

616
127
309
920

(')

(')

415

2,355

1,901
3,664

533
64

397
213
617
16

103

941
1,414

43.908

3,073
10,725

30,763
7,234
5,911

20.317
6,807
2,755
5,564

31

290
3,874

(x)

762
(x)

15,296
9,076

692
315

4,775
438

37,019
31,122
1,995
3,040

862

2,107

40,524
20,370
2,357
9,227
8,570

4,155
4,030

125

28.062
8,831

97
11,271
3,232
1,181
746

(M
272
32

253
848
182

(x)

370
99
596

228
196

1,684
359
106
349
103
76
410
89

61

131

335
123
127
636
118

347
145
267
108

2.094
186
503
936
469

828
98

2.904
319
72
329

457
73
282
247
124

47
260
127
22
U
50
48

436

1,075,693

275,107
53,151

158,842
24,166
2,751
6,724
8,533

(')

(')

2,333

283,338
70,769
212,569

15,559

15.723

8,947
6,776

51,591
14,623
3,969

11,295
1,328
1,460

12,293
(x)

2,473
(x)

45,004
14)488
4,156
2,223

21,280
2,857

38,115
20,907
5,973
8,286
2,949

117,727

89.975
10,032
16,503
38,357
25,083

42.737
39,490
3,247

82.772
13,229

994
16,042
13,316
1,910
6,985

(') .

3,399
1,244
3,674
3,107
813

(x).

1,662
1.373
8,497



INVENTORIES 10.47

Table lOF.—MERCHANDISE INVENTORIES OF LARGE STORES AND MULTIUNITS—STATE, BY KIND OF BUSINESS: 1948—Coa
Stx>r]18> Sales, and Mbrchandisb Invbhtoribs

[See text for explanatory material]

Kind of business

Wyoming

Large stores and muitiunits

Stores

(Number)

Sales,

entire

year

(Thcmsand
dollaTs)

Merchandise inventories,

at cost

End of year

{Thousand

dollars)

Beginning

of year

(Thousand
dollars)

Smalt singleiinit stores

(Number)

Sales,

entire

year

(Thousand

dollars)

State, total

Food group
Grocery stores, witliout fresh meat.

Grocery stores, with fresh meat , . ,

Meat markets. 6sh markets

Fruit stores, vegetable markets

Clandy, nut, confectionery stores. .

.

Dairy products stares, milk dealers ,

.

Bakery products stores

Egg, poultry dealers
,

AH other food stores

Eating and drinking places.

Eating places

Dnnking places

General stores.

General merchandise group
Department stores

Dry goods, general merchandise stores.

Variety stores

Apparel group
Men's, boys' clothing, furnishings stores

.

Fatmly clothing stores

Women's ready-to-wear stores.

Millinery stores

Oher apparel accessory, specialty stores

.

Shoe stores

Custom tailors

Furriers, fur shops

All other apparel stores

Furniture, furnishings, appliance group.
Furniture stores

Floor covcrmg, drapery stores

Other home tumishing stores

Household appbance stores

Radio stores .

Automotive group
Motor vehicle (new and used) dealers.

,

Motor vehicle (used) dealers

Tire, battery, accessory dealers

All other automotive dealers

Gasoline service stations .

Ltimber, building, hardware group.
Lumber yards, buildmg materials dealers.

Plumbing, paint, electrical stores

Hardware stores

Farm equipment dealers

Drug and proprietary stores

.

Drug stores

Propnetary stores

Liquor stores

Second-hand stores.

Other retail stores
Fuel, fuel oil dealers . . .

,

Ice dealers

Feed. farm, garden supply stores

Jewelry stores

Book, stationery stores

Sportmg goods stores, bicycle stores

Horists

(jigar stores and stands

News dealers, newsstands
Gift, novelty, souvenir stores

Music stores

Luggage, leather goods stores

Optical goods stores

Camera, photographic supply stores

Office, store machine and equipment dealers.

All other retail stores

1,223

184
19

150

19i
19

221,514 29,318 23,544

1,837
39,562
(ic)

(x)'"
1,408

(x)

2,594
193

2,292M
(x)'"

10

(x)

194

2,113
(x)

(x)'"
12

(x)

6,527
4,054

126
325

1,104

3,392

116
349

1,027

3,010
6,442
10,173
4,470

1,031
1,705

656

1,020
1,439

551

2,205
3,704
2,650

(x)

(x)

650
984
489

478
650
412

(x)

(x)

(x)

(X)

(X)

(x)

5,582
(x5

(x)

4,390
(x)

57,908

2,358
1,475

(x5

(X)

826
(x)

6,891

1,746

52 ,406

4,080
(x)

(x)

11,553

29,957

6,085
386

(x)

(x)

747

6,554

1,116
(xi
(x)

598

(x)

4,865

17,462
1,476
4,332
6,687

(x)

6,384
(x)

2,112

(x)

11,095

3,807
293

1,048
1,406

(x)

4,269
274

(x)

(x)

635

5,018

1,121
(x)

207

(x)

1,520

3,079
227
885

827

ilL.

1,453

6,202
950

(X)

717
(x)

466

15?

890
(x)

199

(x)

1,433
158

531

273

(x)

(x)

(x)

258

(x)

2

(x)

(x)

(x)

(x)

(X)

1

(x)

499
252

(x)

(x)

(x)

2,646

113
266

411
279

43
19

40
11

513

139

16,757
2,713
11,494
(x)

61

(X)

715
(x)

(x)

(X)

19,447
9,853
9,594

334

1,438

594
844

5,568
1,676

500
1,433

55
(x)

948
(x)

(x)

611

3,698
1,392

(xi
(x)

1,787
(x)

4,614
2,451

791
(x)

(x)

16,455

6,075
757

1,869
2,517

932

Jil.
2,260

(x)

1,801

(x)

7,754
442

27
944

1,506
(x)

678
(X)

455
239
495

(x)

(x)

(x)

155

Cx)

(x)

X withheld to avoid disclosure.
^ Not shown separately because of Insufficient data.





CREDIT

CONTENTS

Table
ILA. Analysis of Cash and

IIB Analysis of Cash and

Business, 19<i8.

.

lie Analysis of Cash and

Business, IQ'+S.

.

IID Analysis of Cash and
llE Analysis of Cash and

New England
Middle Atlantic
East North Central..

IIF Analysis of Cash anc

S tores—Geograph
New England
Middle Atlantic
East North Central..

IIG Analysis of Cash and

Business, 19^8
Alabama
Arizona
Arkansas
California
Colorado
Connecticut
Delaware
District of

Columbia
Florida
Georgia
Idaho
Illinois

Credit Sales and Balances Due—United States, by Kind of Business, 19A8
Credit Sales and Balances Due by Legal Form of Organization—United States, by Kind of

Credit Sales and Balances Due for Single and Multiunits—United States, by Kind of

Credit Sales and Balances Due by Sales Size—United States, by Kind of Business, 194-8..

Credit Sales and Balances Due—Geographic Division, by Kind of Business, 19<i8

11.30 West North Central 11.36 West South Central Il.<i2

11.32 South Atlantic 11.38 Mountain ll.<;4

11.3<i East South Central 11.40 Pacific 11.46
Credit Sales and Balances Due for Large Stores and Multiunits, and Sample of Small
ic Division, by Kind of Business, 1948

11.48 West North Central 11.54 West South Central 11.60
11.50 South Atlantic 11.56 Mountain 11.62
11.52 East South Central 11.58 Pacific 11.64

Credit Sales and Balances Due for Large Stores and Multiunits—State, by Kind of

Page
11.02

11.04

11.10
11.20
11.30

11.48

11.66
11.66 Indiana 11.78
11.67 Iowa 11.79
11.68 Kansas 11.80
11.69 Kentucky 11.81
11.70 Louisiana 11.82
11.71 Maine 11.83
11.72 Maryland 11.84

Massachusetts 11.85
11.73 Michigan 11.86
11.74 Minnesota 11.87
11.75 Mississippi 11.88
11.76 Missouri 11.89
11.77 Montana 11.90

Nebraska 11.91
Nevada 11.92
New Hampshire 11.93
New Jersey 11.94
New Mexico 11.95
New York 11.96
North Carolina. ... 11.97
North Dakota 11 . 98

Ohio 11.99
Oklahoma 11.100
Oregon 11.101
Pennsylvania 11.102

Rhode Island 11.103
South Carolina 11.104
South Dakota 11.105
Tennessee 11.106
Texas 11.107
Utah 11.108
Vermont 11.109
Virginia 11.110
Washington 11.111
West Virginia 11.112
Wisconsin 11.113
Wyoming 11.114

IIH Analysis of Cash and Credit Sales and Balances Due for Large Stores
politan Areas, by Kind of Business, 1948.

and Multiunits—Selected Standard Metro-
11.115

.115

11.115

11, 115

115
116
117

Akron, Ohio 11
Albany-Schenectady-Troy,

N.Y
Allentown-Bethlehem-Easton,

Pa
Atlanta, Ga 11

Baltimore, Md 11

Birmingham, Ala 11

Boston, Mass 11.117
Bridgeport, Conn 11.118
Buffalo, N.Y 11.118
Canton, Ohio 11.119
Charleston, W. Va 11. 119
Chattanooga, Term 11.120
Chicago, 111 11.120
Cincinnati, Ohio 11.121
Cleveland, Ohio 11.121
Columbus, Ohio 11.122
Dallas, Tex 11.122
Davenport, Iowa-Rock Island-

Moline, 111 11
Dayton, Ohio 11
Denver, Colo 11
Des Moines, Iowa 11
Detroit, Mich 11.124
Duluth, Minn. -Superior, Wis. 11.125
Erie, Pa 11.125
Flint, Mich 11.125
Fort Worth, Tex 11.125
Fresno, Calif 11
Grand Rapids, Mich 11
Harrisburg, Pa 11
Hartford, Conn 11

.123

.123

.123

.123

126
126
126
126

Houston, Tex 11.127
Huntington, W.Va. -Ashland,

Ky 11.127
Indianapolis, Ind 11.127
Jacksonville, Fla 11.127
Johnstown, Pa 11.128
Kansas City, Mo 11.128
Knoxville, Tenn 11.128
Lancaster, Pa 11.128
Los Angeles, Calif 11.129
Louisville, Ky 11.130
Memphis, Tenn 11.130
Miami, Fla 11.130
Milwaukee, Wis 11.130
Minneapolis-St.Paul, Minn.. 11.131
Mobile, Ala 11.132
Nashville, Tenn 11.132
New Haven, Conn 11.132
New Orleans, La 11.132
New York-Northeastem New

Jersey 11.133
Norfolk-Portsmouth, Va 11.134
Oklahoma City, Okla 11.134
Omaha, Nebr 11.134
Peoria, 111 11.134
Philadelphia, Pa 11.135
Phoenix, Ariz 11.136
Pittsburgh, Pa 11.136
Portland, Oreg 11.137
Providence, R.I 11.137
Reading, Pa 11.137
Richmond, Va 11.138

Rochester, N.Y
Sacramento, Calif
St. Louis, Mo
Salt Lake City, Utah
San Antonio, Tex
San Bernardino, Calif
San Diego, Calif
San Francisco-Oakland,

Calif
San Jose, Calif
Scranton, Pa
Seattle, Wash
South Bend , Ind
Spokane, Wash
Springfield-Holyoke, Mass.
Stockton, Calif
Syracuse, N.Y
Tacoma, Wash
Tampa-St. Petersburg, Fla..
Toledo, Ohio
Trenton, N.J
Tulsa, Okla
Utica-Rome, N.Y
Washington, D .

C

Wheeling, W.Va.-Steuben-
ville, Ohio

Wichita, Kans
Wilkes-Barre-Hazleton, Pa.

Wilmington, Del
Worcester, Mass
York, Pa
Youngstown, Ohio

11.138
11.138
11.138
11.139
11.140
11.140
11.140

11.140
11.141
11.142
11.142
11.142
11.142
11.143
11.143
11.143
11.143
11.144
11.144
11.144
11.144
11.145
11.145

11.146
11.146
11.146
11.147
11.147
11.147
11.147

P. 0. 31 - R
11.01



11.02 RETAIL TRADE-GENERAL STATISTICS
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12.02 RETAIL TRADE-GENERAL STATISTICS
Table 12A.— COOPERATIVES —UNITED STATES BY KIND OF BUSINESS:

Storu, Saus, Pay Roll, and Paid Euplovbu

1948

Kind of business

l><umbcr)

United States, total

Grocery stores, without fresh oeat
Grocerj- stores, with fresh oc-nt

All other food stores
E&tlng and drinking places
General stores
General oerchandise group
Apparel group

Furniture, furnishings, appliance group.

Furniture, hotae furnishings stores....
Household appliance, radio stores

SUfts

151
494
141

83
132

Sales, entire

year

(Thousand

doUars)

1,G;.6,c41

10,593
67,716
61,554
7,862
21,615
15,386
1,530

2.024

295
1,729

Pay roll,

entire year

(Thousand
doUars)

Total

(><umbcr)|(><uml)CT)

74,247

830
5,873
9,185
1,974
1,574

1,472
163

313

Paid employees,

workweek ended
nearest Nov. 15

32,373

550
2,971
3,241
1,300

860
916
75

.140

FuU
work-

week

29, 603

396

2,365
3,037
1,134
725
830
51

121

20

101

Kind of business
Stores

(^lumber;

Automotive group
Gasoline service stations

Lumber, building, hardware group

Lumber yards, building materials dealers.
Plumbing, paint, electrical stores
Hardware stores
Farm equipment dealers

Drug and proprietary stores
Fuel, fuel oil, ice dealers
Feed, farm, garden supply stores.
Book, stationery stores
All other retail stores

28
820

83

7
49
122

11

38

,100
12
23

Sales, entire

year

^Thousavd
dollars)

7,724
107,941

44.414

15,259
342

5,437
23,376

921

6,348
707,2M

3,009
940

Pay roll.
I

entire year ^

Paid employees,

workweek ended

nearest Nov. 15

(^Thousand

dollari) ;><umbeT:

695

9,582

3.852

1,190
65
589

2,008

164

665
37,362

388
155

264
3,679

480
25
249
764

74
270

15,974
265
76

Full

work-

week

(Hum-
he)

3,65l

459
24

238
739

55

244

15,lU
132
61
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12.04
RETAIL TRADE-GENERAL STATISTICS

Tabic 12C.— COOPERATIVES- -UNITED STATES, BY SINGLE AND MULTIUNIT
STORES AND SaLES

BY KIND OF BUSINESS: 1948

Kind of buttness

Toal

CNumbtf)

Sale*, entire

year

(Thoutand
dollart)

Single iiniu

Wumbtr)

Sale*, entire

year

(TTioujdnd

doUart)

Multiunita

Total

Storea

(Jfamber)

Sales, entire

year

(Thousand
dollart)

2 or 3 store multiunits

Stores

(Number)

Sales, entire

year

(Thousand
dolldrj)

4 or more store multiunits

Stores

gfamber)

Sales, entire

year

(Thousand
dolUri)

United Stxtes, total

Grocei-y stores, without Tresh meat,

Grocery stores, with fresh neat
All other food stores
Ealing and drlnldng places
General stores
General aercharvlise group
Apparel group

Furniture, furnishings, appliance group...

Furniture, hooe furnishings stores
Househ'^ld appliance, radio stores

Autdsotlve group
Gasoline service stations

Ltaber, building, hardware group

Luober yards, building materials dealers
Pluaibing, paint, electrical stores
Hardware stores
Fam equlpoent dealers

Drug and proprietary stores
Fuel, fuel oil, ice dealers
Feed, fariD, garden supply stores
Book, stationery stores
All other retail stores

X Withheld to avoid disclosure.

151

141

83
132
62
10

28

820

83

7

49
122

11

38

2,100
12

23

\,Oba,r^l

10,593

67,716
61,554
7,862
21,615
15,386
1,530

2.024

295
1,729

7,724
107,941

4.., 41..

15,259
342

5,437
23,376

921

6,348
707,264

3,009
940

42,rr 524,254 730 147,979

136

350
70
32

87

38
7

9,407
43,906
23,368
3,439
11,959
8,739

(x)

1,710

144

71
51

45
24
3

1,186
23,810
38,186
4,423
9,656
6,647

(x)

314

(x)

10,702
6,619
1,672
5,114
2,159

314

28
539

295
1,415

7,724
80,751

35,251

281

49

27,190

9,163

186

45

17,121

(x)

70
6

36
100

11

33

1,010
9

19

12,127
(x)

(x)

18,844

921
(x)

305,993
(x)

(x)

5

1,090
3

3,132
(x)

(x)

4,532

(x)

401,271
(x)

(x)

318
3

(x)

(x)

1,396
(x)

(x)

92,610
(x)

1.060 376.275

(x)

13,108
31,567
2,751
4,542
4,488

10,069

Ail

(x)

(x)

(x)

308,661

(x)
'"

Table 12D.—COOPERATIVES—UNITED STATES, BY SALES SIZE, BY KIND OF BUSINESS: 1948

Stores and Sales

Kind of business

Total
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Table 12E.—COOPERATIVES—MERCHANDISE LINE SALES—UNITED STATES, BY KIND OF BUSINESS: 1948

[Data based on sample. See text for dcscnption of sample and other explanatory matenals]

Kind of business and merchandise line

GROCERY SrCRES, WITHOUT FRESH MEAT

Stores analjrzing merchandise line sales, total

Canned goods, other groceries
Meats (except fresh), sea food, poultry...

Fresh fruits, vegetables
Gasoline, lubricants, fuel oil
Other non-grocery items

Stores not analyzing merchandise line saJes.

CKOCERY SrOlES.tflTH FREai MEAT

Stores analyzing merchandise line sales, total

Canned goods, other groceries
Meats (all kinds), sea food, poultry
Fresh fruits, vegetables
Gasoline, lubricants, fuel oil

Other non-grocery items

Stores not analyzing merchandise line sales

HEAT MARKETS, Flffl MARKETS

Stores analyzing merchandise line sales, total

Meats (^1 kinds), sea food, poultry.

Fresh fruits, vegetables
Canned goods, other groceries
Other sales

Stores not analyzing merchandise line sales,.

FRUIT STORES, VEGETABLE MARKETS

Stores analyzing merchandise line sales, total

Fresh fruits, vegetables
Meats (all kinds), sea food, poultry.

Canned goods, other groceries
Other sales

Merchandise hne
sales

Amount

[Thousand
dolI<trj)

(1)

Stores not analyzing merchandise line sales,

DAIRY PRODUCTS STORES, MILK DEALERS

Stores analyzing merchandise line sales, total

Milk and crean
Ice cream, frozen custard, etc.

Other dairy products
Eggs
Groceries, other foods
Other sales

Stores not analyzing merchandise line sales

EGG AND POULTRY DEALERS

Stores analyzing merchandise line sales, total

Eggs
Poultry
Groceries, other foods
Other sales

Stores not analyzing merchandise line sales

DELICATESSEN OTORES

Stores analyzing merchandise line sales, total

Delicatessen, meats, salads, etc
Candy, nuts, confectionery
Cigars, cigarettes, tobacco
Bakery products
Fountain and meals
Canned goods, beverages, other foods
Other sales

Stores not analyzing merchandise line sales

EATING AND DRINKING PLACES

Stores analyzing merchandise line sales, total

Meals
Beer, wine, liquor (on-sale)
Fountain, soft drinks (on-sale)
Outside catering (all foods)
Cigars, cigarettes, tobacco
Candy, nuts, confectionery
Groceries, packaged liquors, etc. (off-sale)

Other sales

Stores not analyzing merchandise line sales.

See footnotes at end of table.

12,829

9,029
356

1,254

1,826

67,762

1,153

922

(M
38

193

1,036
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Table 12E.—COOPERATIVES— MERCHANDISE LINE SALES—UNITED STATES, BY KIND OF BUSINESS:
(Data based on umplc. See ten for dcscnpuon of ample and other explanatory nutenalsj

1948—Continued

Kind of buxncas and mcrchandiac bne

Merchandise line

sales

Amount

TTiimstind

dollar])

(1)

Percent

distn-

bubon

(2)

Stores handling

merchandise line

Number

(3)

Toul
sales

(Tliousand

dollars)

(4)

as

per-

cent

of

col. 4

(5)

Kind of business and merchandise line

Merchandise line

Bales

Amount

(TTiousatid

dollars)

(I)

Percent

distri-

bution

(2)

Stores handling

merchandise hnc

Number

(5)

Toul
sales

(TTiouaand

dollars)

(4)

Col 1

as

per-

cent

of

col. 4

(5)

UICD) UROS, BiriLDING MUSUALS DULERS

Stores analyzing merchandise line sale8,totaL

Building aaterlals (exc. lUBber products).

Softvood IVBber
HardtNiod lumber (exc. hardwood flooring)..

Hardvood flooring
Pljvot^ (softwood and hardwood)
Other luaber products (Including mlllwork)

Hardware
Paint, glass, wallpaper
Hv> grain, feed, fann and garden supplies
Farm equipment, implements, machinery
Coal, wood, fuel oil
Major household appliances

Housewares (Including electric)
Furniture, other home furnishings
Heating, plumbing, alr-condltlanlng equdpoent

Lighting, electrical supplies
Other sales

Stores not analysing merchandise line sales,

HJIRIMAI)£ STORES

Stores analyzing merchandise line sales,to1al

Hardware
Paint , glass , wallpaper
Hay, grain, feed, fans and garden supplies
Farm equipment. Implements, machinery
Coal, wood, fuel oil
Major household appliances

Housewares (including electric )

Furniture, other heme furnishings
Heating,plumbing, air-conditioning equ^mait.
Lighting, electrical supplies
Softwood lumber
Hardwood lumber (exc. hardwood flooring)..

Hardwood flooring
Plywood (softwood and hardwood)
Other lumber products (Including mlllwork)
Building materials (exc. lumber products).
Other sales

Stores not analyzing merchandise line sales.

FAKM EQUXPHDfT DEALERS

Stores analyzing merchandise line sales.total

Farm equipment, implements, machinery (ne^

Farm equipment, iiiiplement8,machinery(used)
Other farm supplies (allied lines)
Passenger cars (new)
Trucks (new)
Passenger cars (used)
Trucks (used)
Parte and accessories

X Withheld to avoid disclosure.
s Less than 0.05 percent.
* Ccoblned with "Other sales."

5,724

2,694
121
509
896
174
340

136
30
76
56

C)

(')

(M
(M

173
519

23,555

11,851
570

3,055
(')

248
(')

(')

1,504

100.0

12.5
41.7
5.4
2.5
1.6
7.4

5.4
3.3
5.5
2.9
4.4
0.8

(z)

(')

(z)

0.8
5.8

ICO.O

47.1
2.1

8.9
15.7
3.0
5.9

2.4
0.5
1.3
1.0

(M

(M
(')

(M
3.0
9.1

100.0

50.3
2.4
13.0

CM
1.0

C)
(')

6.4

122

48
59
2
5

3

3

65

11,213
13,485
8,177
9,397
9,236
10,280

10,000
7,196
3,848
2,050
4,635
1,780

1,359
(x)

1,174
1,552

5,724
3,132
2,903
3,641
1,499
2,856

2,881
556

1,580
1,857
(x)

(x)

(x)

(X)

2,019

23,555
11,735
14,029
(x)

2,164
(X)

(X)

14,Oi7

16.3
45.5
9.6
3.9
2.6
10.6

8.0
6.6
20.8
20.6
13.9
6.0

2.1

(x)

3.2
7.0

47.1
3.8

17.5
24.6
11.6
11.9

4.7
5.4
4.8
3.0
(x)

(x)

(x)

(x)

8.6

50.3
4.8
21.7
(x)

11.4
(X)

(x)

10.7

FARM EQUIPMIHT DEALERS—Continued

Stores analyzing merchandise line sales—(Xn.

Shop or service labor sales
Automobile trailers
Gasoline and lubricants
Other sales

Stores not analyzing merchandise line sales.

FUEL, FUEL OIL, ICE DEALERS

Stores analyzing merchandise line sales, total

Coal, wood
Ice
Fuel oil (dcmestlc heating)
Bottled gas
Oil burners, furnaces, stokers
Other major household appliances
Hay, grain, feed, farm and garden supplies
Other sales

Stores not analyzing merchandise line sales.

FEED, FARM, GARDEN SUPPLY STORES

Stores analyzing merchsndise line sales,total

Hay, grain, other feeds
Seeds, bulbs, nursery stock
Fertilizers
Farm and garden supplies
Farm equipment, implements, machinery
Coal, wood, fuel oil
Building materials, hardware, paint, elec-
trical supplies

Groceries, meat, other food
Other sales

Stores not analyzing merchandise line sales.

STAIIONERY STORES

Stores analyzing merchandise line sales,total

Books
Stationery, printed forms, office supplies
Rare books and manuscripts
Second-hand books
Book rentals
Gifts, novelties, souvenirs, tqys
Newspapers, magazines
Other sales

Stores not analyzing merchandise line sales,

OPTICAL GOODS STORES

Stores analyzing merchandise line sales,totBl

Optical goods, frames, lenses
Cameras, photo equipment and supplies.
Other sales

2,526
3,412

6,094

1,877
('}

1,900
319

(M
90

1,106
602

699,920

440,481
34,390
49,184
27,146
20,596
24,168

27,623
21,227
55,105

12,226

1,509
411

(M

160

151

10.7
14.5

100.0

30.8
(')

31.1
5.2
(')

1.4
18.0
13.5

100.0

62.9
4.9
7.0
3.9
2.9
3.5

4.0
3.0
7.9

60.3
16.5

(')

23.2

2,116

2,032
1,649
1,717
1,033

862
608

1,069
390

11,847

10,748

2,459
(x)

3,697
'461

(X)

1,179
3,012

689,403
564,997
554,594
342,058
345,637
243,631

399,397
143,079

2,178
1,213

(x)

Stores not analyzing merchandise line sales.

3.2

23.5

76.3
(x)

51.4
69.2
(x)

7.6
36.7

63.9
6.1
8.9
7.9
6.0
9.9

6.9
U.8

69.2
33.9

(x)

Table 12F.—COOPERATIVES— MERCHANDISE INVENTORIES—UNITED STATES, BY KIND OF BUSINESS: 1948

[Dm based on sample. See text for descnption of sample and other explanatory material.]
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Table 12G.—COOPERATIVES— ANALYSIS OF CREDIT SALES AND BALANCES DUE—UNITED STATES,

BY KIND OF BUSINESS; 1948

Kind of business

Total

Psiumbcr)

Sales, entire

year

(Thousand
dollars)

Stores analyzing sales

Stores with cash sales only

Sales, entire

year

{Thousand
dollars)

Stores with credit sales

Total

(T^umber)

Sales, entire

year

(Thousand
dollars)

(Thousand
do(tflTS)

Charge
account sales

(Thousand
dollars)

Insullment
sales

(Tliousand

dollars)

United States , total

Grocery Btopes, with and without fresh meat
Gasoline service stations
Lumber, building, hardware group
Feed, farm, garden supply stores
All other retail stores

.4,388 9S)7,857 1S2.069 815,786 442.009 372.102

683

875
266

1,973
591

79,397
108,885
43,697
635,616
130,262

380
235
34
380
230

44,651
19,861
2,691

90,409
24,457

303

540
232

,593
361

34,746

89,024
41,006
545,207
105,805

26,202
54,829
21,011

291,410
48,557

8,486
33,628
19,741

253,301
56,946

58

567
254
496
302

Stores analyzing sales—Continued

Stores with credit sales—Continued

Balances due from customers

Kind of business On charge account sales

End of year

(Thousand
dollars)

Beginning

of year

(ThousjTid

dollars)

On installment sales

End of year

(Thousand

dollars)

Beginning

of year

(Thousand

dollars)

Stores not analyzing sales

Sales, entire

year

(Thousand

dollars)

United States, total

Grocery stores, with and without fresh meat
Gasoline service stations
Lumber, building, hardware group
Feed, farm, garden supply stores
All other retail stores

34,710 33,015 85,688

811
4,158
2,572

22,131
5,038

635
3,316
2,017
22,667
4,330

21
20

71
110
112

18
21

186
17

1,741
4,012
1,508

76, 530
1,897

Table 12H.—MAIL ORDER HOUSES, DI RECT SELLING ORGANIZATIONS, AND MERCHANDISE VENDING MACHINE
OPERATORS— UNITED STATES, BY KIND OF BUSINESS: 1948

Establishments, Sales, Pay Roll, and Paid Employees

Type of operation and kind of business

Estab-

lishments

(Number)

Sales, entire

year

(Thousand
dollars)

Pay roll,

entire year

Paid employees,

workweek ended

nearest Nov. 15

Total

(Thousand
dollars) (J^umber) (J^umber)

FuU
work-

week

Type of operation and kmd of business

Estab-

lishments

Sales, entire

year

(Number]
(Thousand
dollars)

Payroll,

entire year

(Thousand
dollars)

Paid employees,

workweek ended
nearest Nov. 15

Total

[Number]

Full

work-

week

(Num-
ber)

HAIL ORDER HOUSES

United States, total

Food group
Department stores

Dry goods, general merchandise stores.
Variety stores
Men's, boys' clothing, furnishings stores
Family clothing stores
Women' s ready-to-wear stores
Other apparel accessory, specialty stores
Shoe stores

All other apparel stores
Furniture, home furnishings stores
Household appliance, radio stores
Automotive group
Lumber, building, hardware group
Proprietary stores
Second-hand stores
Feed, farm, garden supply stores
Jewelry stores

Book, stationery stores
Sporting goods stores, bicycle stores....
Florists
Tobacco products stores
Gift, novelty, souvenir stores
Music stores
Camera, photographic supply stores
All other retail stores

1,485,352 184,283 39,870 77,898

16
10
18

23
24
38
30

71
18

6
36
69

21
13

233

5,602
1,249,351

51,198
318

7,323
5,646

25,726
4,688
2,807

1,097
3,352
7,786
2,236
6,024

925
1,282

19,373
8,824

23,709
2,699

132
21,959
7,140
2,529
1,253

22,368

715
157,943

5,154
26

777
471

2,702
412
290

104
323
308
261

524
164

168
2,935
932

3,841
393

25
565

930
500
152

3,552

425
76,115
3,103

17
376
246

1,274
202
146

50

217
138
97
279
85
73

1,315
396

1,632
134
13

259

1,297
188
65

1,728

409
65,549
2,991

17
342

236
1,228

183
104

44
211
127
95
246
69

70
1,244

321

1,519
120

8

243
676
168
57

1,521

DIRECT SELLING ORGANIZATIONS

United States, total

Food group
Dry goods, general merchandise
Men's, boys' clothing, furnishings
Family clothing
Women ' s ready-to-wear
Apparel accessory, specialties
Shoes

JU.1 other apparel
Furniture
Floor coverings , draperies
Other home furnishings
Household appliances, radios
Jewelry
Books, stationery, magazines
All other direct-selling establisiiments. . .

.

MERCHANDISE VENDING MACHINE OPERATORS

United States, total

Establishments primarily vending candy,
nuts, and confectionery through coin-oper-
ated vending machines

Establisiiments primarily vending soft drinks
tiirough coin-operated machines

Establishments primarily leiding toiEcco prod-
ucts tiirough coin-operated vending machines

Establishments primarily vending other mer-
chandise through coin- opemted voiJlngiiBchlnes

634,763 190,596 83,898

414
313
11

40
24

162
10

76
601
579

22
321

762

112,806
33,290
1,125
7,198

737
19,804
3,513

659

13,177
6,849

162,338
122,488
8,722

103,531
33,276

26,582
9,941

79
835
61

4,869
168

93
2,947
1,395

64,255
45,515
1,626

25,314
6,916

7,905
4,995

26
356
85

2,555
77

33

1,130
587

31 ,807

17,la
633

13,619
2,968

6,551

302

103

333

143

55,695

8,279

128,372

7,357

3,144

1,423

7,300

825

3,415

498

2,357

381

77,667

7,715
4,771

21

282
59

617
73

26
1,066

520

31,213
15,933

597
10,957
2,816

5,859

2,809

471

2,242

337



12.08 RETAIL TRADE-GENERAL STATISTICS

S 1

1^
ff O <^ lO (^ (^ (^ 'I Oi

(^ r% *A (M

5?S S

§
z

KC^ «Q to WN -3 rg !
r C* m trv 00 o nj nto r<j

rH rg -^ t^
<^ O n on

I'
a:s
a fl

t 3

ri ^ m^ (Tl -^
rg 00 }

oj rv fw flo O
C^ Tt t- «> ^
*rv t^ O C^ "A

3 r^ 0» t^ >f
^ t^ rH S >
^ Bo o* f^ -sf

ss
C^ V

PS

i
z

S'^R -an'" *0 -«t O* -si "O (f t> -* <T- O -.r oj -J m

I
SIM

3 f- ^ O* iH -J O "O C
-^r r^ C^ O <J>

<7» O fe -iJ -T 533 rH U-1 (M rH
C-- CO n o

>0 (^ f^ t^
>J »f^ -J ?M
c~- o^ <ri S§ ^

OJ rH -^ fM tM

>0 m sO <o r^ O u^ flO O 00 to "O -f nO c» r- f^ r-

I 1- 5 to r>i m o <n lo c \0 > -H to O" (M
to f\ O to CO 0^
rv n (^ OS o r^

O (^ c^J C^
rH H tf^ r^
r- oi o 03

-1
;rf r- o

y m c- f*!

3 r^ N sO
O ^ >r\ [^
>o CO oi >r

^ [^ O C-

•o c\i -4 c IN m r-( t-- 1 to O f^J n <?' f\J CNJ O

5 *;

i
Z

[-> «H ry --J

vt \0 r^ C^

c3 fe

3\o r- <-<

"

•J rH to «
Ov O >0 O C f*> »0 •>* CT> O

CO r^ o
CO f^ O*
e^ oj r\ C~ ^ IT*

5
I
z

iTi -C (M C~- O 0^ «0 ^ -^ n O ^ r^ >f in c^ vo r- M' >»

.0 1-2

CM r^ CT-

CN c- o

I
CO >0 r«J O o f^ r- c*i H O nT -o »D 0^ ^ (^ 0^

SlJ=i

ri --i -J O «0 mO >A (^ sO CO ru
CM »r\ (^ -4- > CM

^0 O O O^
CM to to fn
(^ >J >J l7- s s fM •£>

O c^ ^o to -J >r (^ f*l >j CM O

§
z

f^ p- (^ (^ ^ -a CM lO CO

^ M^ to atsso o r-

CM ^ r\J -O CM
to Q p CJ (^o o» <N -J ?^

f*^ -O <*> Q> CT"

Ml iTi O O CM
\D C C~ ry -O

- *0 CM -^ t^
\ ^ o» rt «o
- O m CM fM <A ^ tn C-

.H ?• u^ to
OS 5\ ^ ^m rH ta vD

aj.
nO o

CM [^ O C' j^O,

is s
c r- r* CM

(n r^ (^ t^
tn S t^ r\j ov t^ > o S

S

i

ass

J4 n >

^ ^ -H t( «
Mi-t r »

I 1 o « to

J^ bo u
>t *> I. «

c 0) j3
.5 3
^ 5 g

35

3S



SELECTED TYPES OF OPERATION 12.09

Table 12K.—RETAIL STORES WITH RETAIL LEASED DEPARTMENTS—UNITED STATES, BY" KIND OF BUSINESS: 1948

Stores and Sales

Kind of business

Stores with leaseti dc
.partments. total

Number

Sales, entire

year

(Thowjnd
dollars)

1 leased department

Stores

CNumber)

Sales, entire

year

(Thousand

dollars)

2 leased departments

Stores

Wurnber)

Sales, entire

year

{Thousand

dollarj)

3 leased departments

Stores

(^lumber)

Sales, entire

year

[Thousand
dollars)

4 or more leased departments

Stores

(Humbcr)

Sales, entire

year

{Thousand
dollars)

United States , total

Grocery stores, without fresh meat...
Grocery stores, with fresh meat
Meat markets.

,

Fruit stores, vegetable markets
Eating places
Etrinking places.
General stores

Depaj-tment stores
Dry goods, general merchandise stores
Variety stores
Men's, boys' clothing stores
Men's, boys' furnishings stores
Family clothing stores
Women ' s ready-to-wear stores

Apparel accessory, specialty stores,.
Shoe stores.
Furniture stores.
Household appliance, radio stores....
Motor- vehicle dealers
Gasoline service stations,
Hardware, farm equipment dealers.....

Drug stores
Proprietary s Lores

Jewelry stores.
Music stores
All other retail stores

13,626 10,875,516

243
5,077
452
58

177
622
39

1,032
361
889
292

78
316

1,622

109
99
137
78

103
145
58

966
37
71
45
520

49,123
1,268,423

65,559
8,300
23,860
42,168
16,014

6,665,001
201,620
470,308
171,667
19,866

422,253
932,059

9,666
28,494
123,379
15,122
29,705
14,706
13,380

154,094
6,252
17,302
12,724
93,971

1C,279 3,355,545 1,916 2,0U,964

209
4,120

409
49
160
605
31

260
238
489
265
64

164
1,033

102
87

112
71
92
138
55

900
32

71
40
483

35,088
875,685
55,173
4,486
17,937
39,692
7,782

937,374
84,585

193,896
136,484
15,341

148,403
400,720

8,177
19,878
71,406
12,946
27,765
14,080
12,045

119,080
5,068

17,802
10,797
83,855

26
735
32
3

13

15
4

235
77
167
25
13

78
360

5

10
18

5

8

4
1

10,074
251,007

5,357
221

1,863
X)

X)

1,072,047
72,314
105,015
(x)

(x)

96,033
295,457

X)

X)

26,015
X)

1,300
375

19,916
X)

X)

'"

6,589

129
6
3

2

158
24
35
2

1

43
152

(x)

72,838
1,810
1,308

(x)

(x)

(x)

349,181
16,446
62,154

(x)

(x)

66,662
141,747

(X)

(x)

(X)

(X)

(X)

(x)

(X)

7,519
(x)

(X)

"
2,128

735

379
22
148

4,244,652

(x)

68,893
3,219
2,235

(x)

5,491

3,806,399
28,275
109,243

111,155
94,135

(x)

(x)

(X)

(x)

(x)

(x)

7,579

1,399

X Withheld to avoid disclosure.
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Table 12L.- RETAIL LEASED DEPARTMENTS IN RETAIL STORES—UNITED STATES, BY KIND OF BUSINESS OF LEASED
DEPARTMENT, AND KIND OF BUSINESS OF MAIN STORE: 1948

Stores and Sales

Kind d bunncis gf leucd department

and of Duin store

United States, total

QxxKexj departaents, without fresh meat...

Grocery stcres.wtth fresh meat
Fruit stores, vegetable markets
Departaent stores
Dry goods, general merchandise stores...
Variety stores
Other main F'ores

Grocery departaents.wlth fresh meat

Etepartaent stores
Dry goods, general merchandise stores...
Variety stores
Other main stores

Heat departments

Grocery stores. with fresh meat
Fruit stores, vegetable markets
General stores
Department stores
Dry goods, general merchandise stores...
Variety stores
Other main stores

Fish (sea food) departments

Grocery stores without fresh meat
Grocery stores, with fresh meat
Meat markets
Fruit stores, vegetable markets
Other main stores

Fruit, vegetable departments

Grocery stores, without fresh meat
Grocery stores, with fresh meat
Meat markets
Fruit stores, vegetable markets
Department stores
Variety stores
Other main stores

Candy, nut, ccnfectlonery departments

Grocery stores. with fresh meat
Restaurants, cafeterias, caterers
Lunch counters, refreshment stands
Drinking places
Department stores
E>ry goods, general merchandise stores...
Variety stores
Drug stores
Other main stores

Dairy products departments

Grocery stores, without fresh meat
Grocery stores, with fresh meat
Heat markets
Fruit stores, vegetable markets
Department stores
Other main stores

Bakery products departments

Grocery stores, without fresh meat
Grocery stores, with fresh meat
Heat markets
Fruit stores, vegetable markets
Restaurants, cafeterias, and lunchrooms.
Lunch counters, refreshment stands
Department stores
Variety stores
Other main stores

Egg, poultry departments

Grocery storeo, with fresh meat
Meat markets
Variety stores
Other main stores

DellcateoBen departments

Grocery stores, without fresh meat
Grocery stores, with fresh meat
Heat murkets

,

Variety stores
Other main stores

Restaurints, cafeterias, caterers

Grocery stores, with fresh moat
Drinking places
Department stores ,

Qaaollne oervice stations ,

Drug stores
Proprietary stores
Other main stores ,

See footnote at end of table.

Munetonj having

leued departments
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Table 12L.— RETAIL LEASED DEPARTMENTS IN RETAIL STORES—UNITED STATES, BY KIND OF BUSINESS OF LEASED
DEPARTMENT, ANDKIND OF BUSINESS OF MAIN STORE. 1948—Continued

Stores and Sales

Kind of business of leased department

and of main store

Men ' s shoe departments

Department stores
Dry goods, general merchandise stores,...
Men's, boys' clothing stores
Men's, boys' furnishings stores,
Family clothing stores
Shoe stores
Other main stores

Women's shoe department

Department stores
Dry goods, general merchandise stores....
Family clothing stores
Women ' s ready-to-wear stores
j^parel accessory, specialty stores
aioe stores
Other main stores

Family shoe departments

General stores
Department stores
Dry goods, general merchandise stores....
Variety stores
Men's, boys' clothing stores
Men's, boys' fuxnishinge stores
Family clothing stores
Women's ready-to-wear stores
Other main stores,

Children's, juveniles' shoe departments....

Family clothing stores
Wcanen's ready-to-wear stores
Shoe stores
Other main stores

Furrier, fur departments

General stores
Department stores

,

Dry goods, general merchandise stores.....
Family clothing stores

,

Women's ready-to-wear stores ,

Other main stores
,

Children's, Infants' wear departments
,

Department stores
,

Dry goods, general merchandise stores....,
Men's/ boys' clothing, furnishings stores,
Family clothing stores ,

Women's ready-to-wear stores
,

Other main stores
,

Furniture departments
,

Department stores ,

Dry goods, general merchandise stores
Furniture stores
Household ^pliance stores
Other main stores

Floor covering departments

Department stores.
Dry goods, general merchandise stores
Furniture stores

,

Other main stores
,

Drapery, curtain, upholstery departments...,

China, glassware, metalware departments

Department stores,
Dry goods, general merchandise stores,
Variety stores ,

Furniture stores
,

Other main stores

Household appliance departments ,

Grocery stores with fresh meat
Department stores
Dry goods, general merchandise stores....,
Variety stores ,

Furniture stores
,

Household appliance, radio stores
Motor-vehicle dealers (new and used)
Gasoline service stations
Hardware, farm equipment dealers
Drug stores

,

Other main stores

Radio departments

Department stores
Dry goods, general merchandise stores
Furniture stores

,

See* footnote at end of table.

Main stores having

leased departments
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Tabic 12L.— RETAIL LEASED DEPARTMENTS IN RETAIL STORES—UNITED STATES, BY KIND OF BUSINESS OF LEASED
DEPARTMENT, AND K.IND OF BUSINESS OF MAIN STORE: 1948—Continued

Stores and Sales

Kind of huMxDcaioi ioted dcputmcnC
ind of ouin ctorc

Hualc departaents

DapttTtaent stores
Dry goods, general merchandise stores
Variety stores
Funiiture stores
Household appliance, radio stores....
Hardware stores
Drug stores
Jewelry stores
Huslc stores
Other main stores

Optical goods departiDents

Departaent stores
Variety stores
Drug stores
Jewelry stores
All other main stores

Other leased departments ,

Varletor stores
Departaent stores
Family clothing stores
CustcD tailors
Antique shops
Other heme furnishings stores

Mun stars having

leased departments
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Table 12M.-RETAIL LEASED DEPARTMENTS IN RETAIL STORES—UNITED STATES, BY KIND OF BUSINESS OF MAIN STORE,

AND KIND OF BUSINESS OF LEASED DEPARTMENT: 1948

Kind of business of mam store

and of leased department

Main stores having

leased departments^
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Tabic 12M.-RETAIL LEASED DEPARTMENTS IN RETAIL STORES—UNITED STATES, BY KIND OF BUSINESS OF MAIN STORE,
AND KIND OF BUSINESS OF LEASED DEPARTMENT: 1 948—Continued

ICind oi business ot main store

u>d uf leiaed dcpartfficnt

Han'a, boors' clothing stores

Leased departments:
Hen's, boys' clothing

Hen's, bcQTS' rumlshlngs
Apparel accessory^ specialty..
Hen's shoe
Fnlly shoe
Children's, Infants' wear
Jewelry
Other

Hen's, boys' furnishings stores...

Leased departoents:
Hen's, beys' clothing
Men's, beys' furnishings
Hen ' s shoe
Fanlly shoe
Jewelry
Other

Family clothing stores

Leased departments:
Dry goods, general merchandise
Hen's, bpys' clothing
Hen's, boys' furnishings
WcBten's ready-to-wear
HiUlneiy
Hosiery
Corset, lingerie
Apparel accessory, specialty..

Hen ' s shoe
Wanen's shoe
Family shoe
Children's, Juveniles' shoe,...
Furrier, fur ,

Children's, Infants' wear ,

Jewelry
,

Other
,

Vcoen's ready-to-wear stores ,

Leased departments:
Dry goods, general merchandise.
Women's ready-to-wear
Wlllnery
Hosiery
Corset, lingerie
Apparel accessory, specialty...
Women's shoe

Family shoe
Children's, juveniles' shoe....
Furrier, fur
Children's, infants' wear
Jewelry
Book
Other

Apparel accessory, specialty stores.

Leased departments:
Dry goods, general merchandise.
Women's ready-to-wear
Hilllner/
Hosiery
Corset, lingerie
Apparel accessory, specialty...
Women ' s shoe
Jewelry
Other

Shoe stores

Leased departments:
Women ' s ready-to-wear
Millinery
Hosiery
Apparel accessory, specialty...
Hen's shoe
Wcaen's shoe
Children's, Juveniles' shoe
Other

Furniture stores

Leased departments:
Fumlt je
Floor covering
Drapery, curtain, upholstery...
China, glassvcire, mctalware....
Hcuoehold appliance
Radio
Paint, gloss, wallpaper
Jewelry
Huslc
Optical goods
Other

Miin stoRS having

leased departmenls^
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Table 12M.-RETAIL LEASED DEPARTMENTS IN RETAIL STORES—UNITED STATES, BY KIND OF BUSINESS OF MAIN STORE,
AND KIND OF BUSINESS OF LEASED DEPARTMENT; 1948—Continued

Kind of business of. leased department

and of main store

All other retail stores—Continued

Leased departments—Continued

Furrier, fur
Children's, infants ' wear
Other apparel
Floor covering
Drapery, curtain, upholstery, ,

.

Antique
Other home furnishings
Tire, battery, accessory

Aircraft ,

Boat
Other automotive ,

Lumber
Building materials
Heating, plumbing, electrical,.
Liquor (paclcaged)

Second-hand,

Main stores havini

leased departments'5

Sales, entire

year

(Thousand

28
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TRUCKS 14.03

Table 14A.—RETAIL TRADE—TRUCKS AND TRUCKr-TRACTORS OPERATED, DECEMBER 1948-

UNITED STATES, BY KIND OF BUSINESS
[Data based on sample. See text for description of sample and other explanatory materials)

Kind of business

Stores reporting data on trudcs and trudc'tiactors

Stores

(Number)

Sales,

entire

year

(Thousand
dolUrs)

Stores not operating

trucks or trucJt-tractorB

Number

Sales,

entire

year

(Thousand
dollars)

Stores operating trucks and truck-ttactors

Number

Sales,

entire

year

(Thousand
dollari)

Number of trucks and truck'tra£tors

Total

Manufacturers' rated capacity

Under
1)< tons

IK tons Over IX tons

Stores not reporting

data on trucks or

trudctzactors

Number

Sales,

entire

year

(Thousand
dollars)

UNITED STATES

Total

Warehouses, administrative offices,
auxiliary units

Stores

Stores

Food group, total

Grocery stores
Meat markets, fish markets,
mii dealers
Baiery products stores
Othtr food stores ....,,

Eating and drinking places
General stores

General merchandise group, total

Departaent stores
General merchandise, variety stores..

Apparel grov^.

Furniture, furnishings, appliance group
total

Furniture stores
Floor covering stores.
Other home furnishing stores
Household appliance stores.
Radio stores

Automotive group, total

Motor vehicle (new and used) dealers.,
Motor vehicle (used) dealers
Tire, battery, accessory dealers
All other automotive dealers

Gasoline service stations

Lumber, building, hardware group, l^otal,

Lumber yards.
Building materials dealers.
Paint, glass, wallpaper stores
Heating, plumbing, electrical supply
stores

Hardware stores.
Farm equipment dealers.

Drug and proprietary stores
Liquor stores
Second-hand stores

Other retail stores, total

Fuel dealers, except fuel oil
Fuel oil dealers
Ice dealers.
Hay, grain, feed stores
Other farm, garden supply stores
Florists
All other retail stores.

1.410,138 111,286.269 l,09.t,779 63, 484. 786 47,801,483 579,348 352,364 153.055 ;0, 933, 323

407.177

111,286,269

24.290.388

1,094,779

320.413

63,484,786

15.946.713

315,359

86,764

47,801,483

8,343,675

9,540
569,808

146.850

1,597
350,76V

117,411

1,780
151,275

23.515

6,163
67,766

5,924 97,238

!0,933,323

7,014,897

304,745
23,324
5,414

16,033
57,661

252,155
19,024

45.072

2,485
42,587

71,345

25,146
4,068
11,656
25,339
5,136

70, 300

36,520
13,403
16,849
3,528

141,644

86,220

19,738
4,029
9,382

7,998
29,934
15,139

44,664
27,900
13,601

135,776

18,931,291
1,444,673
1,503,112
616,519

1,794,793

8,304,177
1,111,706

15,269,091

242,305
17,134

343
12,541
48,090

247,317
12,617

40,259

13,423,653
912,541
40,434

433,083
1,136,997

7,871,968
495,234

8,521,650

10,310,825
4,958,266

6,219,212

3,149,410
327,416
493,027

1,9U,379
335,980

16,915,805

13,462,544
1,960,126
1,210,463

282,572

5,269,647

10,227,557

13,845
3,817
2,714
15,899
3,103
12,314
84,084

4,032,230
740,580
455,312

594,899
2,288,227
2,116,309

3,337,984
2,272,374

258,193

9,321,986

1,527,632
683,533
68,928

2,577,984
327,811
331,650

3,804,448

1,380
38,879

32,281

7,805
1,433
8,838

11,051
3,154

39,405

15,628
11,784
9,348
2,645

113,351

30,964

3,527
821

5,650

1,942
15,636
3,388

43,127
24,146
9,004

88,172

1,071
211

524
3,909
1,275
5,341

75,841

4,165,926
4,355,724

7,863,168

597,480
70,667
347,340
674,966
175,128

6,560,001

4,244,715
1,699,343

456, 533

159,410

3,652,399

381,280
81,384
193,366

34,376
792,344
337,873

3,U6,755
1,963,989

134,458

3,622,247

104,778
32,348
7,018

322,919
82,569
82,837

2,939,778

62,440
6,190
5,071
3,492
9,571

4,838
6,407

5,507,633
532,132

1,462,678
183,436
657,796

432,209
616,472

70,476
7,564

42,009
5,705

21,096

7,911
8,274

12,577

61,627
6,582

27,133
5,289
16,780

5,986
5,444

7,234
807

11,713
380

3,381

1,706
2,464

1,615
175

3,163
36

935

219
366

73,195
6,139

520
4,104
13,280

94,492
2,543

7,482

6,095,193
341,806
78,488
133,013
366,397

2,775,325
120,941

1,105
3,708

1,537

39,064

17,341
2,635
2,818
14,288
1,982

30,895

20,892
1,619
7,501

26,293

16,211
3,208
3,732

6,056
14,298
11,751

1,537
3,754
4,597

47,604

12,774
3,606

,2,190
11,990
1,828
6,973
8,243

6,144,899
602,542

624,981

4,353,631

7,538
5,039

2,016

62,818

4,729
3,536

1,786

49,163

2,551,930
256,749
145,687

1,238,413
160,852

10,355,804

9,217,929
260,783
753,930
123,162

1,617,248

3,650,950
659,196
261,946

510,523
1,495,883
1,778,436

221,229
308,385
123,735

5,699,739

1,422,854
651,185
61,910

2,255,065
245,242
248,813
814,670

28,861
4,154
3,675

23,642
2,486

50,200

35,280
2,338
11,483
1,099

35^24

115,334

44,428
11,919
4,533

13,357
18,953
22,144

2,075
4,445
6,211

115,873

45,865
16,246
6,342

24,421
3,643
8,693
10,663

19,658
3,680
3,054

20,459
2,312

33,706

21,797
1,311
9,734

864

23,546

9,661
2,508
3,769

10,802
15,328
13,241

1,765
3,466
3,610

41,310

10,607
2,954
2,118
8,406
1,492
8,161
7,572

1,560
1,244

11,221

1,249
259

2,434

95
7,387

14,225

7,592
396
541

2,535
157

12,259

9,888
757

1,438
176

9,043

41,001

23,632
4,927

693

2,138
2,946
6,665

284
835

1,934

43,969

20,179
5,814
3,253

10,391
1,388
416

2,528

1,611
78
80
648
17

4,235

3,595
270
311

2,635

19,024

11,U5
4,484

71

417
679

2,238

26
144
617

30,594

15,079
7,478

971
5,624
763
116

563

3,881
739

3,164
4,360
2,081

15,900

7,516
3,472
3,776
1,136

46,596

1,779
556

1,729

1,433
4,741
2,474

11,116
5,524
3,357

28,260

333,922
380,056

1,417,345

779,662

322,651
43,500
92,033

254,662
61,816

3,257,976

2,523,242
498,555
170,115
66,066

1,487,400

301,266
69,692
52,302

79,347
252,965
309,434

699,496
345,219
57,100

1,434
384
459

1,917
642

2,434
20, 990

127,303
40,105
21,374

207,544
46,273
48,818
707,549
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Tabic 14B.—RETAIL TRADE-TRUCKS AND TRUCK-TRACTORS OPERATED, DECEMBER 1948—GEOGRAPHIC DIVISION,

BY KIND OF BUSINESS
(Data basfd on nmplc. See text for deaaiption of sample and other explanatory outeruU)
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Table 14B.—RETAIL TRADE-TRUCKS AND TRUC&-TRACTORS OPERATED, DECEMBER 1948—GEOGRAPHIC DIVISION,

BY KIND OF BUSINESS—Continued
[Data based on sample. See text for description of sample and other explanatory materials]

Geographic division and kind of business

Stores reporting data on trucks and trucictractors

Total

Stores

(Humbr.)

Sales,

entire

year

(Thousand

dollars)

Stores not operating

trucks or tnjck-tiactors

Number

Sales,

entire

year

(Thousand
dollars)

Stores operating trucks and truck-tiactors

Number

Sales,

entire

year

{Thousand
dollars)

Number of trucks and truck'tractors

Total

Manuiacturers' rated capacity

Under
1% tons

IX tons Over IX tonf

Stores not reporting

data on trucks or

truck'tractors

Number

Sales,

entii«

year

(Thousand

doUars)

MIDDLE ATLANTIC—Cont.nued

Stores

Automotive group, total

Motor vehicle (new and used) dealers
Motor vehicle (used) dealers
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building, hardware group, total

Lumber yards
Building materials dealers
Paint, glass, wallpaper stores
Heating,plumbing, electrical supply stores
Hardware stores
Farm equipment dealers

Drug and proprietary stores
Liquor stores
Second-hand stores

Other retail stores, total

Fuel dealers, except fuel oil
Fuel oil dealers
Ice dealers
Hay, grain, feed stores
Other farm, garden supply stores
Florists •

All other retail stores

EAST NORTH CENTRAL

Total

Warehouses, administrative offices,
auxiliary units

Stores

Stores

Food group, total

Grocery stores
Meat markets , fish markets
MilJt dealers
Bakery produc ts stores
Other food stores

Eating and drinking places
General stores

General merchandise group, total

Department stores
General merchandise, variety stores

Apparel group

Furniture, furnishings, appliance group, total

Furniture stores
Floor covering stores
Other home furnishing stores
Household appliance stores
Radio stores

Automotive group, total

Motor vehicle (new and used) dealers
Motor vehicle (used) dealers..
Tire, battery, accessory dealers
Other automotive dealers

Gasol'ne service stations

Lumber, building, hardware group, total

Lumber yards
Building materials dealers
Paint, glass, wallpaper stores
Heating, plumbing, electrical supply stores.
Hardware stores
Farm equipment dealers

Drug and proprietary stores
Liquor stores
Second-hand stores

Other retail stores, total

Fuel dealers, except fuel oil^
Fuel oil dealers
Ice dealers.
Hay, grain, feed stores
Other farm, garden supply stores.
Florists
All other retail stores ,

See footnote at end of table.

11,066 2,948,261 506 1,260,707

5,827
2,U1
2,565

533

23,9i6

2,297,222
3iO,D37
172, 28i
38,116

820,296

2,085
1,908
1,516

397

19,862

870,242
299,767
71,547
19,151

620,628

264,885

2,312
7.1

2,38:
1,280
5,280
1,084

10,213
6,496
2,746

38,116

547,398
118,952
112,586
101,141
365,271
133,190

ol6,981
571,234
50,185

2,459,713

205

168
1,374

44:

3,104
188

9,864
4,665
1,913

2b, 626

32,286
12,515
41,611
17,864

143,606
17,001

573,619
452,096
32,470

3,843
1,448

774
2,400

273
3,176

26,202

459,518
283,343
12,475

481,112
37,915
79,758

1,105,592

272

109
141

429
101

1,550
24,024

43, 376
19,297
1,323

55,465
10, 133
26, 567

883,223

278,925

73,820

24,679,832

5,199,376

216,124

58,026

14,177,638

3,520,376

52,956
4,378
1,360
3,575
11,551

58.028
1,784

3,927,772
325,513
375,016
146,297
424,778

1,948,970
128,592

42, 366

3,439
102

2,895
9,224

57, 103
1,126

6,345

2,923,374
225,919
15,940

107,630
247,513

1,876,644
56,808

2,U7,253

601
6,374

13,681

2,892,637
899,230

1.222.415

336

6,009

6,359

1,295,941
821,312

1,642,732

403,607

4,352
880

1,952
5,413
1,084

14,850

590,866
88,217
93,057
391,955
58, 320

3, 850, 386

1,472
291

1,455
2,428

713

8,144

134,325
18,184
67,527

150, 188

33,383

1,471,177

7,975
2,707
3,211

957

27,923

20,408

3,095,495
437,622
239,834
77,435

1,215,470

2,358,772

3,306
2,344
1,805

689

22, 562

7,239

960,866
376,458
91,5i8
42,335

870, 300

412,572

4,066
977

2.390
2,153
7,100
3,722

8,667
4,559
2,188

27,398

904,731
206, 594
100,356
159,304
529,720
458,067

755,012
375,206
38,455

388

181

1,719
491

3,760
700

8,459
3,832
1,498

38,669
33,560
55,080
23,804
198,902
62,557

717,024
314,919
21,324

752,902

3,967
236
485

3,463
560

2,495
16,142

483,899
55,115
20,215
597, 395

56, 588
70,270
771,972

313
8

53

670
249

1,094
14,602

36,540
4,648
1,310
58,473
12,569
17,402

621,960

4,560 1,587,554 7,331 4,843 1,656 2,369 545,319

3,142
233

1,049
136

4,084

7,ol0

1,426,980
40,870
100,737
18,967

199,668

5,218
329

1,627
1:7

4,880

16,901

3,261
203

1,279
100

3,361

7,512

,457

65
286
28

4,985

500

41

4,404

1,128
493
537
211

7,074

429,765
80,448
23,813
11,238

220,107

149,221

2,107
583

1,013
835

2,176
896

349

1,831
333

11,490

515,112
106,437
70,975
83,277

221,663
116,189

43,362
119,138
17,715

6,832
2,089
1,1;3
2,055
2,390
1,832

379
2,133
1,015

27,500

1,229
435
977

1,521
2,376

974

357
1,447

640

7,914

2,603
691
14..

412
356

578

21
600
293

8,302

2,800
963
31

122
153
330

1
91
77

11,234

230
59
494
182

802
158

1,955
580
599

6,836

52,272
12,547
13,080
12,363
39,545
19,409

105,015
46,666
8,209

238,168

3,571

1,339
633

1,971
172

1,626
2,178

416,142
264,046
11,152

425,647
27,732
53,191

222,369

11,017
5,581
1,320
4,566

463
1,989
2,564

1,597
942
315

1,256
172

1,802

1,330

3,584
1,399

646
1,865

116
123
5o9

35,224

5,836

3,240
359

1,445
175

64
165

14,339

231

47
37

176
45
581

5,756

71,293

16,003
8,300
8S6

25,242
2,043
11,573

171,545

4,644,185

62,801

15,794

10,502,194

1,679,000

2,599
118,919

29,757

425
71,029

24,045

417
34,307

4,539

1,756
13,083 71,298

17,757

4,644,185

1,553,446

10, 590
939

1,258
680

2,327

925
553

1,004,398
99,594
359,076
38,667

177,265

72,325
71,784

1,674,614

11,611
1,096

10, 575

997
5,478

1,512
890

10,223
993

7,285
923

4,616

1,324
540

1,227
82

2,574
70

586

154
337

156

21
716

13,236
970
123
925

2,493

19,774
430

1,378,371
39,536
19,336
30,095
65,608

632,133
18,787

265
355

7,322

1,595,696
77,918

818,308

2,101
445

10,534

1,206
318

,229

375
102

1,913

520
25

22

1,302

3,805

2,395

61,741
59, 105

309,347

163,664

2,380
589
497

2,985
371

5,705

456, 541

70,033
25,530

241,767
24,937

2,379,209

4,233
927
653

4,327
444

10,054

2,543
335
517

3,924
410

6,933

1,358
31

132
311
31

2,430

332

11
4

92
3

596
128
483

1,072
516

3,544

65,349
12,997
12,588
59,102
13,528

751,005

4,669
363

1,405
263

5,351

13,169

2,134,629
51,154
143,316
35,100

345,170

7,203
433

2,007
361

6,731

28,045

4,595
269

1,759
310

4,408

13,430

2,001
190
198
41

1,753

10,704

507
24
50
10

570

3,9U

,716
773
743
307

3,160

594,685
111,744
27,086
17,490

332,283

243,191

3,673
7%
671

1,562
3,340
3,022

203
727
690

10,409

866,062
173,034
45,275
135.500
330,818
395,510

37,988
50,287
17,131

10,426
3,340

862
3,508
4,380
5,529

341
912
866

26, 393

2,410
515
585

2,695
3,735
3,283

227
789
443

8,874

6,074
1,523

165
714
550

1,678

114
93
351

11,823

1,942
1,202

11
98
95
563

5,691

318
127
496
365

1,136
718

2,309
897
621

5,714

50,307
15,791
15,712
23,940
58,593
78,848

159,059
42,573
14,417

293,429

3,654
278
432

2,793
311

1,401
1,540

447, 359
50,457
18,905
538,922
44,019
52,868

150,012

13,052
1,265
1,733
5,915

680
1,772
1,976

2,865
230
543

1,902
251

1,660
1,422

6,705
453
956

2,844
317
99

454

3,481
582
234

1,169
112
13

100

559
28
97

432
103
539

3,906

52,132
5,460
1,535
51,333
7,104
12,794

153,071



14.06 RETAIL TRADE-GENERAL STATISTICS
Tabic I4B.—RETAIL TRADE-TRUCKS AND TRUCI^TRACTORS OPERATED, DECEMBER 1948—GEOGRAPHIC DIVISION,

BY KIND OF BUSINESS—Continued
[l^ta bucd on Mnplc. See text for deKxiption of auople and otKer expUnatory lutemU)

GcDgnphic divuwn and bnd of buaincM

Store* reporting data on tiuckj and trucJt-tncton

Tool

W""t")

S>le>,

entire

year

(Thoujdnd
doIWi)

Store* not openting
trucks or trudt-tnctor*

Number

Sdei.

entire

year

(ThouMnd
dollafj)

Stores opeiatang trucJu and tTuck'ttactors

Number

Sales.

entire

year

(ThouMTid
dollari)

Number of trucks and truck'txactors

Total

Manufacturers' tated capaaty

Under
IS tens

IX tons Over IXtoni

Stares not repcrtnig

data on trucks or

cruck-tractors

WEST NORTH CDITIUU.

Total

Marehouaea, adalnlBtratlve offioee,
auxiliary units

Stores

Stores

Food CToup, total

Grocery atorea
Meat norkets, fish aarketa
Hllk dealers
Bakery products stores.
Other rood storea

Sating and drinking places
General atorea

General merohandlae group, total

Departoent storea
General merohandlae, variety stores

Apparel group

Furniture, fumlshir^s, appliance group, total

Fuml ture storea
Floor covering atorea.
Other hone furnishing stores,
Household appliance atorea
Radio atorea

Autosutlve group, total

Motor vehicle (nev and used) dealers
Motor vehicle (used) dealers
Tire, battery, accessory dealers
Other automotive dealers

Gasoline servloe stations

Lumber, building, hardvare group, total

Lumber yarda
Building materials dealera
Paint, glass, wallpaper stores
Heatli^.plumblt^, electrical supply atorea.
Hardvare storea
Fara e^iulpment dealera

Qrug and proprietary atorea.
Liquor atorea
Second-hand atorea

Other retail atorea, total

Fuel dealera, except fuel oil
Fuel oil dealera
Ice dealers
Hay, grain, feed stores
Ottier fans, garden supply stores
Florlata
All other retai 1 atorea

SOtmi ATLANTIC

Total

Warehouses, adalnistratlve offloea,
auxiliary unite

Stores

Stores

Food group, total

Grocery atorea
Heat markata, flah marketa
nllk dealera
Bakery producta atorea
Other food atores

lating and drinking placaa
Ganaral storea

Oenaral merchandl ae group, total

Dapartaent atorea
Ganaral archandisa, varied atores

Apparel group

Furniture, fumishirtfa, appliance group, total

Furniture atorea
Floor coveriag storea
Other hoMa rumlahlng atorea
Household appliance atorea
Radio atcrwW

Sea footnota at and of tabla.

U9.570 11.627,113 111,080 6,;34,996 38,490 5.592,117 6<;,e30 39,392

32.361 2,281.973

111,080

24.861

6,23<i,996

1,519,770

26,513
877
458

1,502
3,0U

27,904
1,997

1,981,571
57,884

103,653
47,447
91,418

770,304
132,120

20,384
582

82

1,275
2,538

27,553
1,291

1,392,632
32,630
9,382
36,962
48,164

745,052
72, 158

274

,448

7,190

997, 336
542,341

666,338

569, 524

162

4,049

7,632

3,191

249,547
459,266

643,861

152,440

2,345
189

628
3,636

(M

10,030

291,172
20,013
32,416

215,160
(')

1,984,868

753
69

425
1,727

(')

5,315

44,805
5,174

23,854
74,989
(')

709,692

5,590

1,542
2,521

377

18,799

17,487

1,614,777
194,993
141,333
33,765

695,888

1,799.041

2,335
1,263
1,374

343

14,506

6,925

479,722
154,973
53,141
21,856

428,089

450,581

4,159
396

988
1,434
5,367
5,143

4,999
2,494
1,480

12,365

601,295
54,815
44,440
90,193
345,914
662,384

349,087
139,402
19,176

879,715

1,424
U5
651
311

3,032
1,392

4,872
2,403

908

129,097
6,926
21,615
12,053
136,815
144,075

333,207
132,222

7,243

331,868

1,358
84

(')

2,644
462
799

6,725

185,420

118,082
25,760
(')

351,877
46,037
30,013

301,729

12,991,047

158

5

(')

830
248
248

5,873

8,488
770

(')

63,953
16,153
4,637

237,346

185,420

63,664 2,692,891 52,304 1,772,066

54,729
1,850

270
1,095
5,720

29,528
5,016

6,607

2,337,334
67,915
112,420
31,051

144,171

815,336
268,342

1,821,935

45,084
1,394

18
859

4,949

28,845
3,407

5,537

1,627,261
38,695
1,947
19,674
84,489

759,233
107,815

865,453

407
6,200

10,666

8,809

1,083,438
738,497

965,854

775,056

246
5,291

10,402

2.998

252,789
612,664

857,318

159,205

4,026
286

1,267
2,872

358

444,941
24,054
55,893

224,391
25,777

794
90

881
1,034

199

48,418
4,306
33,a5
59,189
14,077

38,490

7,500

5,592,117

762,203

1,099
63,731

11.591

93
39,299

^i771

87
If, 117

1.471

919
5,315

-2^ 5.958

6,129
295
376

227
473

351

706

588,939
25,254
94,271
10,485
43.254

25,252
59,%2

830,864

6,837
331

2,768
278

1,377

485
798

1,244

6,113
299

1,904
265

1,190

416
543

593

28
735
13

102

44
231

131
4

129

4,743
248
24
289
654

7,544
227

U2
399

3,999

747,789
83,075

22,477

417,084

780
464

6,216

568
282

5,158

151
169

3

171

4
482

1,236

1,328

1,592
120
203

1,909

4,715

246,367
14,839
8,562

140,191
(')

1,275,176

2,540
228
227

3,000

7,221

1,860
197
200

2,691
(')

4,494

604
19

27
226

2,096

(')

409
42
104
590

1,552

3,255
279

1,147
34

4,293

10,562

1,135,055
40,020
88, 192
U,909

267,799

1,348,460

5,100
390

1,682

5,736

18,348

2,871
228

1,360
35

2,917

10,097

1,690
115
285

6

2,334

6,541

485

1,710

2,735
281

337
1,123
2,335
3,751

127
91

572

4,953

472,198
47,889
22,825
78,140
209,099
518,309

15,880
7,180
U,933

547,847

5,597
910
442

2,185
2,994
6,220

138
101
694

U,030

1,238
155
353

1,976
2,607
3,758

136
99

480

4,227

3.461
461
87
187
337

2,008

2

2

200

4,974

898
294

2
22
50

444

14

1,829

1,200
79

(')

1,814
214
551

852

109,594
24,990
(')

287,924
29,884
25, 376

64,383

5,889,577

4,407
501

(')

3,260
320
707

1,145

73,871

1,226

130

1,184
146
653
609

46,121

2,358
206

1,468
122
51

437

(')

823
165

)

608
52

3

99

U,360 920,825

827
73,044

17,719

160

45,961

13,606

186
20,099

3,461

481
6,984

9,645
456
252
236
771

683
1,609

1,070

710,073
29,220
U0,473
11,377
59,682

56,103
160,527

956,482

U,065
610

3,542
311

2,191

1,137
2,271

2,505

9,363
511

1,579
298

1,855

699
1,390

1,390
92

1,704
3

272

410
736

312
7

259
10
64

28
145

161
909

264

5,8U

830,649
125,833

615,851

1,175
1,330

326

U,147

681
861

277

8,731

329
365

45

2,002

165
104

3,232
196

386
1,838

159

396,523
19,748
22,678
165,202
11,700

6,518
399
532

3,500
198

4,814
349
471

2,914
183

1,427
43
56

462
14

277
7
5

L24
1

938
2U
341
52

351

35
165
291
872
7U

1,186
628
225

2,161

159
2

(')

381

118
63

1,397

12,780

10,953
392
15

241
1,179

8,895
519

7
771

1,642

1,158

425
23

268
270
172



TRUCKS 14.07

Table 14B.—RETAIL TRADE-TRUCKS AND TRUC&-TRACTORS OPERATED, DECEMBER 1948—GEOGRAPHIC DIVISION,

BY KIND OF BUSINESS—Continued
(Data based on sample. See text for desciiption of sample and other explanatory matenalsj

Geographic division and bnd of business

Stores reporting data on trucks and truck'tractors

Total

(^lumber)

Sales,

entire

year

(Thousand
doltara)

Stores not opcrat ing

tniclts or trucVtractors

Sales,

entire

year

(Thousand
dolUrs)

Stores operat±ig trucks and truck-tractors

Number

Sales,

entire

year

(Thousand
dolUrs)

Number of trucks and truck-tractors

Total

Manu^cturers' rated capaaty

Under
IX tons

l>i tons Over IX tons

Stores not reporting

data on trucks or

truck-tractors

Sales,

entire

year

(Thousand
doltaTi)

SOOTH ATLINTIC—Continued

Stores

Automotive group, total.

Motor vehicle (new and used) dealers •

^k^tor vehicle ( used) dealers
Tire, battery, accessory dealers.
Other automotive dealers

Gasoline service stations

Lumber, building, tiardware group, total

Lumber yards
Building materials dealers.
Paint, glass, wallpaper stores
Heatlng,pluiiibiiig,electrical supply stores.
Hardware stores
Farm equipment dealers

Drug and proprietary stores.
Liquor stores
Second-hand stores

Other retail stores, total

Fuel dealers, except fuel oil
Fuel oil dealers
Ice dealers
Hay, grain, feed stores
Other farm, garden supply stores
Florists
All other retail stores

EAST SOUTH CENTRAL

Total

Warehouses, administrative offices,
auxiliary units

Stores •

Stores

Food group, total.

Grocery stores
Meat markets, fish markets
Milk dealers
Bakery products stores
Other food stores.

Eating and drinking places
General stores

General merchandise grol^, total.

Department stores
General merchandise, variety stores

Apparel group.

Furniture, fumishlngs,appliance group, total

Furniture stores. •

Floor covering stores.
Other home furnishing stores.
Household appliance stores,
Radio stores. •

Automotive group, total.

Motor vehicle (new and used) dealers. ....

•

Motor vehicle (used) dealers. ,

Tire, battery, accessory dealers. •

Other automotive dealers

Gasoline service stations.

Lumber, building, hardware group, total.....

Lumber yards,
Building materials dealers
Paint, glass, wallpaper stores
Heating,plumbing,electrlcal supply stores.
Hardware stores, ,

Farm equipment dealers, ,

Drug and proprietary stores
Liquor stores,
Second-hand stores.

Other retail stores, total.

Fuel dealers, except fuel oil
Fuel oil dealers
Ice dealers
Hay, grain, feed stores
Other farm, garden supply stores.
Florists
All other retail stores

See footnote at end of table.

,&i3

4,421
1,729
2,128

365

20, 552

7,200

1,263
505

707
495

3,223
1,007

5,507
3,481
1,576

14,171

1,407
228
242

1,948
732

1,534
8,080

35,870

34,085
323
133

(M
1,027

U,970
4,191

133

3,872

4,058

2,061
(^)

290
1,478

(')

4,340

2,315
710

1,174
(')

7,957

4,210

880
272
296
329

1,723
710

2,592
803
593

5,469

863
18

151
917
329
678
,513

;,057 4,899 807,411 3,744 1,280,646 6,766 4,544 306,132

1,633,142
249,736
171,229
33,950

660,488

961,986

1,974
1,531
1,140

254

16, 902

2,285

499,120
227,431
62,721
18,139

465,503

137, 824

2,447
198
988
111

3,650

4,915

1,134,022
22,305

108, 508
15,811

194,985

824,162

4,699
314

1,624
129

4,326

11,567

2,774
167

1,479
124

3,340

5,243

,342
110
125

4

4,425

583
37
20

1,899

748
314
359
102

240,246
44,980
13,895
7,011

148,911

83,418

335,007
101,888
42,017
38,629

298,108
146,337

447,768
417,755
36,005

1,039,574

125

84
359
93

1,358
266

5,300
3,246
1,156

8,667

17,202
5,033

11,278
4,412
79,698
20,201

410,448
374,800
23,169

361,205

1,138
4a
348
402

1,865
741

207
235
420

5,504

317,805
96,855
30,739
34,217

218,410
126,136

37,320
42,955
12,816

678,369

4,121
1,698

473
1,037
2,624
1,614

355
287
608

14,030

794
404
410
814

1,907
914

238
238
327

5,786

2,327
727
60

158
601
552

105
41
234

5,611

1,000
567

3
65
116
148

12
8

47

2,633

111

71
141
86
399
91

961
423
202

2,271

24,545
9,582
3,543
4,599
27,542
13,607

59,057
30,667
4,343

103,717

141,457
57,797
9,552

324,014
76,764
42,737
387,253

153
26

36
558

268
609

7,017

4,641
2,626

375
51,548
15,260
7,827

278,928

2,920,545

1,254
202
206

1,390
464
925

1,063

136,816
55,171
9,177

272,466
61,504
34,910
108,325

5,508
1,335

842
2,846

818q
1,153
1,528

34,554

1,834
290
324

969
296

1,114
959

2,528
550
446

1,251
292
27
517

1,146
495
72
626
230
12
52

105

35
101
216
92

199
1,523

6,223
805

14,315
22,200
6,123
2,081
51,970

1,043,418

5,452,216

1,210,397

68,627

28,976 780,184 6,894 430,213

234
34,320

8,932

47
22,732

7,261

63
9,375

1,402

124
2,213 22,923

8,324

1,043,418

335,587

1,125,336
14,473
31,310

(M
27,843

254,975
184,371

742,636

27,623
214

(')

11,755
3,064

754,355
7,197

(')

12,314

240,343
95,896

371,080

6,462
109
133

(M
110

215
1,127

370,981
7,276
31,310

15,529

14,632
88,475

7,188
123
950

(')

566

227
1,433

1,1%

5,883
106
674

(M
494

200
838

1,074
17

261

(M
49

26
551

(M

231

15

7,859
123
17

(M
238

5,338
521

319, 506
4,034
4,864

(M
5,202

112,082
16,014

44,211

390,044
352, 592

324,021

73
3,280

3,857

1,279

81,118
289,962

360,523

57,451

60
592

72

2,779

308,926
62,630

14,298

266,570

314

882

4,658

189
629

3,738

2

782

5

803

2,088
42,123

28,330

202,918
(')

12,000
98,126

(M

982,744

(')

218
553

(')

2,375

21,861

(M
7,906
24,735

(M

380,262

1,663
(')

72
925

1,965

181,057

4,094
73,391

602,482

2,730

103

1,654
(')

3, 335

2,121

99
1,364

(')

2,292

(')

(')

2

239

(^) (')

146
179

(M (M

15,092
(')

3,369
8,840

(')

191,522

767,528
119,978
85,582

(M

277,394

490,072

1,0«
624
665

(')

6,009

238,400
104,723
32,986
(')

172,235

77,300

(')

1,948

529, 128

15,255
52, 596

105,159

412,772

2,380
105
790

(')

2,239

6,089

1,481
80
703

(M

1,798

693
21
82

(»)

395

2,518

(M

436
123
195

(M

2,795

159,908
21,589
3,844

(M

76, 182

57,383

157, 144
45,832
16,842
19,643

149,870
100,741

170,081
102, 551
12,519

325,634

140
110
780
138

2,479
769
439

2,972

7,273
3,548
6,232
3,894

40,293
16,060

156,221
100,670
6,665

811
209
156
219
943
572

113
34

154

149,871
42,284
10,610
15,749

109,577
84,681

13,860
1,881
5,854

203,919

2,368
670
194
535

1,300
1,022

221
44
224

5,634

574
143
174
435
939
581

201
43
108

2,507

1,411
337
19
85
319
347

10

1

72

2,456

383
190

1

15
42
94

57

60
34
79
291
145

711
210
236

1,010

10,613
6,423
1,232
4,376
18,192
16,547

46,085
20,183
4,094

43,538

58,115
1,734
3,815

86,575
39,309
13,925

122, 161

33

52

311
112
282

2,182

2,499

422
15,418
9,759
2,115

91, 502

830
18
99

606
217
396
331

55,616
1,734
3,393

71,157
29,550
U,810
30,659

2,968
66
343

1,039
384
451
383

1,025
21
185
464
147
437
228

1,509
37

154
416
185
14

141

4
159
52

31

1

62
82
68
84

632

5,801
140

2,845
8,633
4,231
1,214

20,674



14.08 RETAIL TRADE-GENERAL STATISTICS

Tabic 14B.—RETAIL TRADE-TRUCKS AND TRUClf^TRACTORS OPERATED, DECEMBER 1948—GEOGRAPHIC DIVISION,

BY KIND OF BUSINESS—Continued



TRUCKS 14.09

Table 14B.—RETAIL TRADE-TRUCKS AND TRUCK-TRACTORS OPERATED, DECEMBER 1948—GEOGRAPHIC DIVISION,

BY KIND OF BUSINESS—Continued
[Data based on sample. See text for descriptiGn of sample and other explanatory matenalal



14.10 RETAIL TRADE-GENERAL STATISTICS

Tabic 14C.—RETAIL TRAD&-TRUCKS AND TRUCK-TRACTORS OPERATED, DECEMBER 1948, BY LARGE STORES AND MULT
UNITS, AND SMALL-STORE SAMPLE— GEOGRAPHIC DIVISION, BY KIND OF BUSINESS

NEW ENGLAND
(See text for explanatory material and deachpoon of sample data included]



TRUCKS 14.11

Table 14C.—RETAIL TRADE-TRUCKS AND TRUC&-TRACTORS OPERATED, DECEMBER 1948, BY LARGE STORES AND MULTI-

UNITS, AND SMALL-STORE SAMPLE— GEOGRAPHIC DIVISION, BY KIND OF BUSINESS —Continued
NEW ENGLAND

[See text for explanatory material and description of sample data included]



14.12 RETAIL TRADE-GENERAL STATISTICS

Table 14C.—RETAIL TRADE^TRUCKS AND TRUClt-TRACTORS OPERATED, DECEMBER 1948, BY LARGE STORES AND MULTI-

UNITS, AND SMALL-STORE SAMPLE^ GEOGRAPHIC DIVISION, BY KIND OF BUSINESS —Continued
MIDDLE ATLANTIC

[See text for explanatory matenal and deacnption of sample data included]

Kind of buonea*

Large stores and multiunits

Stores reportingdata on trucks and tniclftractors

Tbial

(Number)

Sales,

entire year

{Thousand
dolldTi)

StORS not operating

trucks or truck-tractors

Sales,

entire year

(TTiousdTid

dollart)

Stares operating trucks and truck'tractors

Number

Sales,

entire year

(ThouMnd
dollari)

Number of trucks and truck-tractors

Total

Manufacturers* rated capacity

Under
IX tons

IX tons Over
IX tons

Stores not reporting

data on trucks or

truck-tractors

S»l«.
entire year

(ThouMnd
doUari)

Total

VBr«hou8es, administrative orfices, auxil-

iary units <

Stores '

STORIS

Food group , total,

Grocery stores
Heat markets, fish marlrets

Milk dealers
Bakery products stores
Other food stores.

Eatin£ and drinking places.
General stores

Gei,eral merchandise group, total.

Departraent stores
General merchandise, variety stores

Apparel group

Furniture, furnishings, appliance group,
total

Furniture stores
Floor covering stores
Other heme furnishing stores
Household appliance stores
Radio stores

Autcmotive group, total

Motor vehicle (new and used) dealers....
Motor vehicle (used) dealers.
Tire, battery, accessory dealers
Other autonotlve dealers

Gasoline service stations

Lumber, building, hardware group, total...

Lumber yards
Building materials dealers.
Paint, glass, wallpaper stores
Heating, plumbing, electrical supply
stares

Hardware stores
Farm equipment dealers

Drug and proprietary stores.
Liquor stores
Second-harul stores.

Other retail stores, total

Fuel dealers, except fuel oil.
Fuel oil dealers
Ice dealers
Hay, grain, feed stores
Other farm, garden supply stores
Florists
All other retallstores

See footnotes at end of table.

o7,09b

17,668

10,297
2,3"11

757
1,022
3,271

5,826
2i5

2,91J

356
2,557

5,204

2,038
366
473

1,823
504

6,956

4,817
1,021
985
1J3

2,356

4,274

1,622
361
457

360
960
5U

2,233
1,556
286

8,596

1,283
728
54

1,580
133

306
4,512

46,043 9,370,541 21,053 7,154,948 65,139 33,290 16,080 15 .769 2.878.304

16,525,489

3,238,889 12,557

9,370,541

1,992,049

21,053

5,131

7,154,948

1,246,840

1,762

63,377

20,185

251

33,039

14,821

328

15,752

3,946

1,183

14,586

1,418

2,078,010
338,837
454,291
97,391
270,360

864,306
60,758

2,974,278

7,554
1,482

29
845

2,647

5,492
57

2,501

1,566,089
189,903
7,024

72,890
156,143

752,903
7,001

1,839,171

2,743
859
728
177

624

334
188

511,921
148,934
447,267
24,501
U4,217

111,403
53,757

1,135,107

3,827
1,224
11,591

737
2,806

688
324

1,630

3,211
996

7,623
609

2,382

547
214

440
175

2,925
117
289

119
70

176
53

1,043
11

135

22
40

2,256,169
718,109

1,924,934

1,104,416

151

2,350

8,702

2,274

1,191,527
647,644

1,731,012

439,276

205

207

2,930

1,064,642
70,465

193,922

665,140

1,333
297

5,729

915
204

3,686

195
61

1,556

223
32

521,787
62,202
86,129

302,398
131,900

2,679,731

688
118
375
816
277

3,596

158,878
18,005
66,523

122,691
73,179

1,350
248
98

1,007
227

3,360

362,909
44,197
19,606

179,707
58,721

1,527,534

2,725
454
153

2,012
385

5,711

1,224
349
122

1,647
344

3,833

1,131
87
25

283
30

1,336

370
18
6

82
11

2,232,522
297,707
122,474
27,028

197,206

1,056, U8

2,095
918
506
77

1,822

833,212
262,347
44,877
11,761

128,868

2,722
103
479
56

534

1,399,310
35,360
77,597
15,267

68,338

902,583

4,638
149
847
77

960

U,001

2,991
83

709
50

511

3,712

1,177
45
96
18

222

3,615

470
21
42
9

227

3,674

512,738
101,822
54,336

65,451
219,911
101,880

321,081
343,914
18,525

1,741,313

359,988
250,033
4,965

442,312
34,465
20,958

628,592

115
58

194

65
304
78

2,054
1,275

233

4,666

29,266
10,575
15,621

8,864
77,208
12,021

287,539
293,666
12,240

581,064

1,507
303
263

295

656
436

179
281

53

3,930

483,472
91,247
38,715

56,587
142,703
89,859

33,542
50,248
6,285

5,702
1,469
363

1,105
1,190
1,172

209
588
145

15,750

959
255
247

791
856
604

197
387
40

2,283
441
95

252
206
338

11
160
58

4,362

2,460
773
21

62
128
230

7,814

122

49
11

299
51

130
4,004

37,306
17,207

453
51,405
9,603
5,177

459,913

1,161
679
43

1,281
82

176
508

322,682
232,826
4,512

390,907
24,862
15,781
168,679

6,187
4,241

300
3,556

283
289'

894

817
742
25

876
122
242
750

1,754
829

126

1,425
86

33
109

3,616
2,670

149

1,255
75
14

35

4,199

2,878,304

1,431,872

2,840
526

57
182
594

1,373
9

1,260,373
71,898
16,129
17,862
65,610

178,U1
1,154

10

199
49,758
23,714

122,280

219
43
79

206
84

968
223
137
31

51,250
8,055

12,221
33,686
17,068

508,499

419,025
70,478
13,968
5,028

32,317

107,621

140
49
54

52

122
78

315
210
29

48,233
12,297
4,110

9,248
18,435
15,299

37,145
30,416
2,199

113,658

51

27
7

106

6

41
588

11,943
7,370

536
21,902
1,393
2,108

68,406



TRUCKS 14.13

Table 14C.—RETAIL TRADE-TRUCKS AND TRUC&-TRACTORS OPERATED, DECEMBER 1948, BY LARGE STORES AND MULTI-

UNITS, AND SMALL-STORE SAMPLE—GEOGRAPHIC DIVISION, BY KIND OF BUSINESS —Continued
MIDDLE ATLANTIC

[See text for explanatory mateml and description of iample data included]



14.14 RETAIL TRADE-GENERAL STATISTICS

TabicMC— RETAIL TRADE-TRUCKS AND TRUClt-TRACTORS OPERATED, DECEMBER 1948, BY LARGE STORES AND MULTI-

UNITS, AND SMALL-STORE SAMPLE— GEOGRAPHIC DIVISION, BY KIND OF BUSINESS —Continued
EAST NORTH ( l-NTRAI,

{See text for cxpUiutocy nutoul and description of cample data included)

Kind ot business

Large stores and multiumts

Stona reporting data on trucks and truck-tzactors

Total

Stores

(Number)

Sales,

entire year

{Thousand

Jollars)

Stona not operating

trucks or truclc-tractois

Sales,

entire year

(Thousand
dollnTs)

Stores operating trucks and truck'tiactors

Number

Sales,

entire year

(Thousand
dollari)

Number of trucks and truck-tractors

Manufacturers* rated capaaty

Under
l^tons

IX tons Over
IX tons

Stores not reporting

data on trucks or

truck'tiactors

Sales,

entire year

(Thousand
dollati)

Total

Warehouses, administrative offices, auxll

iary units.
Stores

STORES

Food group, total

Grocery stores
Meat markets, fish markets
mik dealers
Bakery products stores

Otber food stores

Eating and drinking places
General stores

General merchandise group, total

Department stores
General merchandise, variety stores....

ipparel group

Fiiroiture, furnishings, appliance group,

total

Furniture stores
Floor covering stores
Other hone furnishing stores
Household appliance stores.
Radio stores

Automotive group, total

Hotor vehicle (new and used) dealers...
Motor vehicle (used) dealers
Tire, battery, accessory dealers
Otber automotive dealers

Gasoline service stations

Lumber, building, hardware group, total..

Lumber yards
Building materials dealers
Paint, glass, wallpaper stores.
Heating, plumbing, electrical supply
stores

Hardware stores
Fam equipment dealers

Drug and proprietary stores
Liquor stores
Secoid-hand stores

Other retail stores, total.

Fuel dealers, except fuel oil.
Fuel oil dealers
Ice dealers
Hay, grain, feed stores
Other farm, garden supply stores
Florists
All other retail stores

See footnotes at end of table.

68,065 9,047,958 11,849 12,218 2,844,105

15,330

17,850,002

3,211,746

10,836
1,198

560
535

2,201

5,028
324

3,645

601
3,044

4,881

2,142
260
312

1,993
174

9,300

6,465
1,337
1,231

267

3,423

8,498

3,136
587
550

583
1,620
2,022

2,727
1,079
208

7,288

1,467
116
75

2,003
220
255

3,152

42,994

10,356

9,047,958

2,038,456 4,974

8,802,044

1,173,290

2,599
70,649

17,247

426
37,369

13,155

417
23,187

3,169

1,756
10,093

2,414,352
189,023
335,266
41,097
232,008

556,530
64,072

3,689,027

7,406
789
22

435
1,704

4,803
136

3,125

1,773,924
116,769
12,260
27,620
107,883

508,374
22,698

2,019,463

3,430
409
538
100
497

225
188

640,428
72,254
323,006
13,477

124,125

48,156
41,374

1,669,564

4,271
516

8,825
277

3,358

632
280

2,436

3,618
443

5,835
243

3,016

544
180

507
52

2,3U
30
266

64
87

146
21
676

4
76

24
13

2,892,637
796,390

1,365,117

914,115

336
2,789

7,102

1,979

1,295,941
723,522

1,270,452

289,787

265
255

2,902

1,596,696
72,868

94,665

624,328

2,101
335

5,424

1,206
238

3,699

375
82

1,353

520
15

493,086
58,867
58,927

269,765
33,470

3,609,616

582
71
245
978
103

4,304

106,475
9,704

47,927
106,778
18,903

1,318,097

1,560
189
67

1,015
71

4,996

386,611
49,163
11,000
162,987
14,567

2,291,519

2,753
407
123

2,037
104

8,084

1,413
325
87

1,784
90

5,493

1,048
71
32
191
11

1,960

292
11
4
62

3

3,000,685
379,532
174,224

55,175

375,730

1,864,752

2,396
1,204

545
159

2,502

908,506
326,828
56,368
26,395

239,040

4,069
133
686
108

921

2,092,179
52,704
117,856
28,780

136,690

1,614,100

6,503
183

1,197
201

1,681

19,115

4,135
119

1,079
160

868

7,350

1,781
50
98
31

533

587
U
20
10

3,361

854,451
185,974
49,456

93,644
324,590
356,637

485,142
232,286
13,615

1,468,254

238
101
399

121
550
290

2,559
882
148

3,399

32,569
31,100
25,970

12,774
107,132
41,107

449,034
199,949

7,274

434,682

2,898
486
151

462
1,070
1,732

168
197
60

3,889

821,882
154,874
23,486

80,870
217,458
315,530

36,108
32,337
6,341

9,236
2,760

232

1,268
1,840
3,779

201
262
116

14,963

2,030
465
176

926
1,445
2,308

197
229
43

3,984

5,444
1,183

45

294
340

1,098

4
23
41

7,078

1,762
1,112
U
48
55

373

3,901

367,119
46,345
9,005

527,545
48,978
18,910

450,352

113
8

13
310
79
IW

2,762

28,130
4,648

300
47,303
11,039
4,162

339,100

1,354
108
62

1,693
141
141

390

338,989
41,697
8,705

480,242
37,939
14,748
111,252

7,702
845
633

4,435
390
262
696

1,366
200
173

1,312
151
240
542

4,015
233
346

2,174
177
19

114

2,321
412
llA
949
62
3
40

12,218

3,597

2,844,105

1,089,606

3,006
190
48
125
228

1,514
40

1,018,011
27,586
16,336
8,255

19,418

151,993
5,737

98,676

22
252

1,106

61,741
36,935

220,187

104,604

276
48
43
232
36

1,844

51,069
9,917
4,758

33,372
5,488

684,205

1,366
348
73
57

607

572,555
91,154
9,926
10,570

63,873

154,581

178
57
76

65
176
328

539
157
41

42,047
12,681
7,312

12,210
24,543
55,788

76,319
17,578
2,617

174,129

199
18
7

182
23

39
516

45,372
5,420
495

42,393
4,124
2,694

73,631



TRUCKS
Table 14C.—RETAIL TRADE-TRUCKS AND TRUC&-TRACTORS OPERATED, DECEMBER 1948, BY LARGE STORES

UNITS, AND SMALL-STORE SAMPLE— GEOGRAPHIC DIVISION, BY KIND OF BUSINESS —Continued
EAST NORTH CENTRAL

[See text for explanatory material and description of aample data included]

14.15

AND MULTI-

Kind of business

Sample of small single-unit stores

Stores reportirigdata on trucks and truck-tractora

Total

Q^umhcr)

Sales,

entire year

(Thousand
dollilrs)

Stores not operating

trucks or truck-tiactors

Sales,

entire year

(Xhowdnd
dollars)

Stores operating trucks and truck'tractors

Number

Sales,

entire year

(Thousand
dollars)

Number of trucks and truck'tractors

Total

Manufacturers' rated capacity

Under
IX tons

IK tons Over
IK tons

Stores not reporting

data on trucks or

truck-trartors

Sales,

entire year

(Thousand
dollars)

Total

Warehouses, administrative offices, auxil-

iary units. .'

Stores

STORES

Food group, total

Grocery stores
Meat markets, fish mar]£ets

Milk dealers
Bakery products stores
Other food stores

Eating and drinking places

General stores

General merchandise group, total.

Department stores
General merchandise, variety stores

Apparel group

Furniture, fumlehlngs, sppllance group,
total,

Furniture stores
Floor coveri ng stores.
Other home furnishing stores,
Household appliance stores,
Radio stores

Automotive group , total

,

Motor vehicle (new and used) dealers....
Motor vehicle (used) dealers
Tire, battery, accessory dealers.
Other automotive dealers

Gasoline service stations

Lumber, building, hardware group, total...

Lumber yards
Building materials dealers
Paint, glass, wallpaper stores
Heating, plumbing, electrical supply
stores

Hardware stores.
Farm equipment dealers

Drug and proprietary stores.
Liquor stores,
Second-hand stores,

Other retail stores, total

Fuel dealers, except fuel oil
Fuel oil dealers
Ice dealers
Hay, grain, feed stores
Other farm, garden supply stores
Florists
All other retail stores

See footnotes at end of table.

20,996

20,996

5,849

4,212
318

304
935

5,300
146

333

1,141

221
62
164
342
91

151

137
198
69

93
39
184

157
548
170

594
348
198

2,011

250
17
41
146
34
224

1,299

682,983 17,313 512,968 3,683 4,827

682,963

198,763

151,342
13,649
3,975
10,520
19,277

139,244
6,452

10,284

37,474

30,830

9,776
2,935
3,413
12,219
2,485

24,077

9,481
5,809
6,561
2,226

63,974

49,402

5,028
2,062
5,090

6,566
20,513
10,143

26,987
14,292
2,484

58,720

11,676
877

1,121
6,965

761
5,136

32,162

148,192

170,015

50,571

3,496
265

246
752

5,230
99

114,945
10,915

368
8,001

13,963

136,627
3,411

9,779

322

1,134

9,779

37,228

11,362

89
22

121
145

61

2,785
848

1,960
4,341
1,448

15,308

91
114
126

2,006

554

5,236
4,963
3,515
1,594

63,126

37
321
41

590
295
135

1,359

610
246

2,911

1,103
9,177
2,145

26,799
11,497
1,405

36
17
96

1,184

641

101

1,117
153

1,324
28,266

716
53

72
58

183

70
47

36,397
2,734
3,607
2,519
5,314

2,417
3,041

734
56

175
72
212

86
61

505

246

19,448

132
40
43
197
30

6,993
2,067
1,453
7,878
1,037

8,769

148
52
53

229
34

4,245
646

3,046
632

20,848

33,210

70
30
81
16

505

893

78
31
52

120
227
129

4
53
63

4,418
1,816
2,179

5,463
11,336
7,998

188
2,795
1,079

26,896

119
58
63

224
254
175

U
65

75

230
17

37
110

17
126
115

10,837
877

1,020
5,868

608
3,612
3,876

535

42
110
148
29

151

128

3,366 1,162

661
55

145
68
160

78
36

113
51
43
214
32

46
15

68
15

354

608

38
15

51

177
229
98

3
56
40

150
3

37
59
10

142
88

269
22
61
67
14

116
17
12
22
5

1

6

1,416

1,023
78
8

80
227

1,826
39

105

270

35
43
67
25

846

228

W
7

42

30
96
39

177
74
58

36
1

9

30
8
50

339

160,008

180,008

46,384

36,086
3,195
300

2,164
4,619

48,0U
1,305

3,217

6,916

5,906

1,428
306
783

2,573
814

6,680

2,213
2,059
1,716

692

26,641

8,861

826
311
640

1,173
3,405
2,306

8,274
2,500
1,180

11,930

1,676
4

104
694
298

1,010
7,944



14.16 RETAIL TRADE-GENERAL STATISTICS

Table MC—RETAIL TRADE-TRUCKS AND TRUCK-TRACTORS OPERATED, DECEMBER 1948, BY LARGE STORES AND MULTI-

UNITS. AND SMALL-STORE SAMPLE— GEOGRAPHIC DIVISION, BY KIND OF BUSINESS —Continued
Wt^T NORTH CENTRAL

(See text for explanatory material and deschpticn of sample data included)



TRUCKS 14.17

Table 14C.—RETAIL TRADE-TRUCKS AND TRUCK-TRACTORS OPERATED, DECEMBER 1948, BY LARGE STORES AND MULTI-

UNITS, AND SMALL-STORE SAMPLE— GEOGRAPHIC DIVISION, BY KIND OF BUSINESS —Continued

WEST NORTH CENTRAL
[See text for explanatory matetial and deaoiptioQ of sample data mcluded]

Kind of business

Sample of small single'Unit stores

Stares reporting data on trucks and truck-tractors

Stores

{yjumber)

Sales,

entire year

{Thousand
dollars)

Stares not operating

trucks or trudt' tractors

Number

Sdes,

entire year

(Thousand
dolldTs)

Stares operating trucks and truck'tractors

Number

Sales,

entire year

(Thoiuand
dollars)

Number of trucks and truck-tractors

Manufacturers' rated capacity

Under
1% tons

1% tons Over
1% tons

Stores not reporting

data on trucks or

truck-tractors

Sales,

entire year

(Thousand
dolUrr)

Total

Warehouses, administrative offices, auxll

laiy units •

Stores.

STORES

Food group, total

Grocery stores
Meat markets, fish markets
Milk dealers
Bakery products stores
Other food stores

Eating and drinking places
General stores

General merchandise group, total

Department stores
General merchandise, variety stores....

Apparel group

Furniture, furnishings, appliance group,
total

Furniture stores
Floor covering stores.

,

Other home furnishing stores.
Household appliance stores
Radio stores

Autcmotive group, total

Motor vehicle (new and used) dealers...
Motor vehicle (used) dealers
Tire, battery, accessory dealers
Other autcxnotive dealers.

Gasoline service stations

Lumber, building, hardware group, total..

Lumber yards
Building materials dealers.
Paint, glass, wallpaper stores
Heating, plumbing, electrical supply
stores.

Hardware stores
Farm equipment dealers

Drug and proprietary stores.
Liquor stores
Second-hand stores.

Other retail stores, total

Fuel dealers, except fuel oil.
Fuel oil dealers
Ice dealers
Hay, grain, feed stores,
Other farm, garden supply stores.
Florists
All other retail stores

See footnotes at end of table.

gS29<)8 (8-A) O - 51 - 2

11,198

2,536

2,061
63
32
131
246

2,572
158

251

503

476

liO
12

54
234

(M

447

132

97
191

27

76
20
76

117
431
228

392
194
U9

930

97
2

153
30
70
553

351,685 249,987 2,263 2,864 2,001

86,819 2,025

249,987

62,298

2,263 101,698

24,521

2,864

75,470
2,438
1,441
3,781
3,689

58,282
5,873

7,682

7
112
212

2,547
105

54,569
1,683

162
3,119
2,765

57,500
3,681

6,599

414
21
25

19

34

25
53

20,901
755

1,279
662
924

782
2,192

1,083

424
21
53
20
41

26
55

388
20
49
19
32

22
38

7,682

16,583

16,334

225

498

222

6,599

16,519

26

5

254

1,083

64

10,562

15

4

278

5,840
468

1,005
8,229

(

7i,

18,617

53
5

36
108

(')

297

1,677
240
573

3,063

(M

11,049

87
7

18

126

(M

150

4,163
228
432

5,166

(M

18
158

(M

7,568

88
8

17
146

(M

128

(') (M

7,732
4,388
5,646

351

47,248

42,753

76
78
116
27

3,876
3,468
2,854

351

33,374

15,404

335

506

3,856
920

2,792

27,349

235

436

142

171

4,291
584

2,107

4,828
17,312
13,631

16,115
7,433
1,361

26,585

18
7
51

28
262
76

385
188
85

932
U5

1,101

804
8,255
4,167

15,765
7,253

528

14,245

169

152

3,359
439

1,006

4,024
9,057
9,464

350
180

833

12,340

76
22
32

141

193
217

543

23
5

25

133
174
126

7

6
46

4,096
(X)

(M
6,118

982
2,073
12,878

12

(M"
61
17
22

485

371

(M"
2,096

577
353

10,838

(M

3,725
(x)

(M
4,022

405
1,720
2,040

224
4

(M
121
U
56
81

(x)

(M

129
(x)

(M
56

6
3
38

(x)

(M

402
22
1

27
57

723
18

(M

la
2

15

26
78
31

103
39
21

13

(^)"

26
10

6
127

16,154

13,399
1,079

9

680
987

15,606
875

1,446

3,292

3,226

1,327
152
258

1,129
(')

3,163

1,625
507
969
62

10,800

6,367

625
40
420

891
2,558
1,833

4,173
1,620

79

4,58b

430

(')
633
330
125

3,024



14.18 RETAIL TRADE—GENERAL STATISTICS

Table 14C—RETAIL TRADE-TRUCKS AND TRUCK-TRACTORS OPERATED, DECEMBER 1948, BY LARGE STORES AND MULTI-

UNITS, AND SMALL-STORE SAMPLE— GEOGRAPHIC DIVISION, BY KIND OF BUSINESS —Continued

SOUTH ATLANTK".
[Sec text for expbnatery matehai and deachptian of aample data included)

Kind of buiineM

Large stores and multiunics

Stores reporting data on trucks and truck-tnctors

Stores

(Number)

Sales,

entire year

(Thoujand
doltarr)

Stores not operating

tiudu or trucV' tractors

Sales,

entire year

CThousarul

dollarr)

Stores operating trucks and truck-tractors

Number

Sales,

entire year

{Thouund
dollarr)

Number of trucks and truck-tzactors

Total

Manufacturers* rated capacity

Under
IK tons

IS tons Over
1% tons

Stores not reporting

data on trucks or

truck-tractors

Sales,

entire year

(ThouMnd
dollars)

total

Warehouses, administrative offices.
auxiliary units

Stores

STORES

Food group, total

Qrccery stores
Meat OBrkets, fish markets

Hili dealers
Bakery products stores
Other food stores

Eatir^ and drinking places
General stores

General oerchandlse group, total

Departaent stores
Cet»ral oerchandise, variety stores...

Apparel ^^roup

Furniture, f\U7iishlngs, appliance groupj
total

Furniture stores
Floir coveriivj stores
Other hone furnishing stores
Household appliance stores
Radio stores

Autoaotive group, total

Motor vehicle (new and used) dealers..
MDtor vehicle (used) dealers
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Luafcer, building, hardware group, total,

LuAer yards
Building oaterials dealers
Paint, glass, vallpsper stores
Heating, plunblng, electrical supply

stores
Hardware stores
Fnxa equipment dealers

Drug and proprietary stores
Liquor stores
Second-hand stores

Other retail stores, total

Fuel dealers, except fuel oil
Fuel oil dealers
Ice dealers
Hay, grain, feed stores.,
Other fans, garden supply stores
Florists
JUl other retal 1 stores

,

See footnotes at end of table.

7,754

6,109
290
150
185

1,020

3,2«
776

407
2,810

4,446

3,429

1,826
86
197

1,242
78

5,483

3,591
839
838
115

2,262

903
295

217

125
1,013
617

1,647
1,361

156

4,031

477
128
42

1,138
292
184

1,770

9,293,967 25,588 4,400,710 15,392 4,893,277 42,462 23,472 13,065 5,925

1,523,491 4,934

4,400,710

933,846

15,392

2,820

4,893,277

589,645

827
41,635

7,919

160
23,312

5,546

186
12,879

1,891

481
5,444

1,296,904
36,405

106,620
8,561

75,001

292,976
151,032

1,714,525

3,804
164

139
819

3,025
287

881,061
16,475
1,527
4,564
30,219

252,863
36,445

2,305
126
142
46
201

223
489

415,843
19,930

105,093
3,997

44,782

40,113
114, 587

934,052

3,165
210

3,062
81

l,40i

357
761

2,623
181

1,389
78

1,275

299
450

370
22

1,414
3

82

50
256

172

7
259

55

229

1,083,438
631,087

750, 184

572,996

246
2,411

4,262

252,789
527,684

100,915

161
399

2,611

830,649
103,403

103,586

472,081

1,175
730

6,887

681
471

5,131

329

195

1,482

165
64

348,621
16,884
33,363
155,991
18,137

1,939,257

214
20

131
414
39

28,048
2,346
21,725
38,459
10,337

709,901

1,612
66
66

828
39

2,824

320,573
14,538
11,638

117,532
7,800

1,229,356

4,338
199

142
2,130

78

5,576

3,074
149
111

1,734
63

3,684

1,077
43
26

322
14

1,311

187
7
5

74
1

1,587,152
211,856
117,669
22,580

183,358

,474
761
360

1,672

468,070
194,241
37,281
10,309

111,293

85,294

2,a7
78

478
51

590

1,119,082
17,615
80,388
12,271

72,065

708,652

4,359
134

1,014
69

916

8,317

2,614
77

929
64

630

3,033

1,192
50
65

4

214

3,665

553
7

20
1

72

1,619

318,477
95,218
24,597

22,049
206,858
126,747

281,338
321,825

9,785

759,274

55
24
89

13
278

106

1,500
1,216

96

1,897

15,572
3,963
5,348

1,522
45,808
13,081

247,808
283,200

5,289

206,785

848
271
128

112
735
511

147
145
60

302,905
91,255
19,249

20,527
161,050
113,666

33,530
38,625
4,496

552,489

3,651
1,378

223

447
1,324
1,294

195
178
138

8,240

644
314
170

334
827
744

188
149

37

2,097
637
50

381
412

5

21
64

3,371

910
427

3

25
116
138

37

2,073

108,107
52,507
5,822

288,0«
57, 174
13,637
233,983

23

6

6

278
68
49

1,467

3,431
966
325

42,218
9,550

907
149,388

454
122
36

860
224
135

303

104,676
51,541
5,497

245,826
47,624
12,730
84,595

3,278
1,125
402

2,096
498
243
598

934
250
124
649
156
224
459

1,448
400
266
941
182
17
U7

896
475
12

506
160

2

22

5,253 1,192,436

5,253

1,580

1,453
32
5

21
69

455
49

221

542

115

3

618
154
49
22

71
31

11

16
99
71

201
133

22

25

5

91
66
22
9

193

1,192,436

503,973

490,090
5,026
2,092
1,885
4,880

43,725
9,210

40,892

14,107
26,785

81,388

36,863

20,166
837

4,486
11,145

229

279,842

230,996
39,690
5,275
3,881

21,351

21,925
7,802
1,273

2,189
15,582
12,577

26,357
18,017
2,533

66,937

4,543
675

14,085
16,550
4,313

611
26,160



TRUCKS 14.19

Table 14C.—RETAIL TRADEr-TRUCKS AND TRUCK-TRACTORS OPERATED, DECEMBER 1948, BY LARGE STORES AND MULTI-

UNITS, AND SMALL-STORE SAMPLE— GEOGRAPHIC DIVISION, BY KIND OF BUSINESS —Continued

SOUTH ATLANTIC
[See tejn foe explanatory material and deschption of sample data included]
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Tabic 14C.—RETAIL TRADE-TRUCKS AND TRUCK-TRACTORS OPERATED, DECEMBER 1948, BY LARGE STORES AND MULTI-

UNITS, AND SMALL-STORE SAMPLE— GEOGRAPHIC DIVISION, BY KIND OF BUSINESS —Continued
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Table 14C.—RETAIL TRADE-TRUCKS AND TRUC&-TRACTORS OPERATED, DECEMBER 1948, BY LARGE STORES AND MULTI-
UNITS, AND SMALL-STORE SAMPLE— GEOGRAPHIC DIVISION. BY KIND OF BUSINESS —Continued

EAST SOUTH CENTRAL
[See text for explanatory material and deaoiptiGii of aample data included]

Sample of small single'unit stores

Stores repotting data on trucks and truck' tractors

Total

Kind of business

(>tumbCT)

Sales,

entire year

{Thousand
dolldrj)

Stores not operating

trucks or truck'tractoiB

Number

Sales,

entire year

^Thousand
dolhtrs)

Stores operating trucks and truck-tractors

Number

Sales,

entire year

(ThouMnd
dollaril

Number of trucks and truck-tractors

Manufacturers' rated capacity

Under
IX tons

IX tons Over
IX tons

Stores not reporting

data on trucks or

truck-tiactors

Number

Sales,

entire year

(Thousand
doUan)

Total

Warehouses, adjninlstrative offices,
auxiliary units

Stores

STOllES

Food group, total

Grocery stores ,

Meat markets, fish markets
Mili dealers ,

Bakery produc ts stores
Other food stores

Eatlog and drinking places ...•.....•..<
General stores ,

General merchandise* group, total

Department stores ,

General merchandise, variety stores..,

Apparel group

Furniture, furnishings, appliance groupj
total

Furniture stores
Floor covering stores
Other home I>inushing stores
Household appliance stores
Radio stores

Automotive group, total

Motor vehicle (new and used) dealers..
Motor vehicle (used) dealers
Tire, battery, accessory dealers
Other automotive dealers

Gasol ine service stations

Lumber, building, hardware group, total.

Lumber yards
Building materials dealers
Paint, glass, wallpaper stores
Heating, plumbing, electrical supply

stores
Hardware stores
Farm equipment dealers

Drug and proprietary stor«s
Liquor stores
Second-hand stores

Other retail stores, total

Fuel dealers, except fuel oil
Fuel oil dealers
Ice dealers
Hay, grain, feed stores
Other farm, garden supply stores......
Florists
All other retail stares.

See footnotes at end of table.

7,207

7,207

3,103
26

7
(')

1,079
373

237

221

(')

(')

(M

33
13

21

25
119
23

201
48
52

61

1

10
57
16
62
190

122,971 57,215

130,186

64,818

5,782

2,682

122,971

45,026

1,425 1,763 2,024

19,792

61,843
738
473

(M
903

17,553
10,842

6,842

2,566
18

(M

1,063
284

43,189
468

(M

17,109
7,227

5,723

(M

18,654
270
473

(M
76

444
3,615

(M

566

8

21

(M

468
7

15

725
11

(') (M (M

16

108
513
49

6,842

8,259

10,043

203

218

5,723

8,096

2,359

1,119

163

7,684

5,582

(M
488

3,356

(M

7,912

(M

(')

(M
291
942

(')

4,691

(M

(»)

4,703
(')

197
2,414

(')

3,221

(M

(')

(M

(M

(')

(M

(M

(M

(M

CM

2,595
1,694
3,155

(M

20,307

10,300

(M

1,347
1,334
1,874

(M

12,970

3,259

(M

166

136

1,248
360

1,281

(M

7,337

(') (') (') (M (1)

1,681
448
7U

879
5,249
1,329

8,937
2,158

766

11,449

4
5

9

10
66
4

194
45
39

102
121

207

306
2,245

278

8,461
2,014
469

5,567

1,579
327
507

573
3,004
1,051

476
144
297

5,882

4

120

2,094
31

126
2,232
875
965

5,126

3
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Table 14C.— RETAIL TRADE-TRUCKS AND TRUCK-TRACTORS OPERATED, DECEMBER 1948, BY LARGE STORES AND MULTI-
UNITS, AND SMALL-STORE SAMPLE— GEOGRAPHIC DIVISION, BY KIND OF BUSINESS —Continued

WEST SOUTH CENTRAL
(Sec ten for explanatory material and deaoiption of aample data included]

Kind oi buaincM

Large stores and cnultiunits

Stocca reporting data on trucks and truck'tiacton

Total

(><U7nbeT)

Sales,

entire year

{TTumsand
dolldTi)

Stores not operating

trucks or truca-tractors

Number

Sales,

enure year

{Thousand
dolLri)

Stares operating trucks and truck'tiactoia

Number

Sales,

entire year

(ThouMnd
doliarr)

Number of trucks and truck-tiactors

Total

Manufacturers' lated capacity

Under
IX tons

IS tons Over
IX tons

Stores not reporting

data on trucks or

truck-tractors

Number

Sales,

entire year

(Thousand

dollarri

Tot«J

var«bou5e8, administrative offices,
auxiliary units

Stores

STORES

Food group, total

Grocery stares
Heat Bfu-kets, fish oarkets
Mlli dealers
Bakery products stores
Other food stores

Eating and drinking places
General stores

General oierchandlse group, total

Departaent stores
General Bercbandlse, variety stores...

Apparel group

Furniture, funilshings, appliance group,
total

Furniture stores
Floor covering stores
Other hcoe furnishing stores
Household appliance stores
Radio stores

Autcootive group, total

Motor vehicle (new and used) dealers..
Motor vehicle (used) dealers
Tire, battery, accessory dealers
Other autoaotlve dealers

Gasoline service stations

Lunber, building, hardware group, total.

Luober yards
Building materials dealers
Paint, glass, wallpaper stores
Heating, plumbing, electrical supply

stores
,

Hardware stores
Farm equlfsaent dealers

Drug and proprietary stores
Litluor stores
Second-hand stores

Other retail stores, total

Fuel dealers, except fuel oil ,

Fuel oil dealers
,

Ice dealers
Hay, grain, feed stores
Other farm, garden supply stores
Florists

,

All other retail stores
,

See footnotes at end of table.

30,124

30,124

5,733

5,210
110
42
81
290

2,255
378

194
2,166

2,322

1,179
50

116
957
20

4,464

2,929
693
773
69

1,332

4,424

2,428
124
188

106
557

1,021

1,130
906
157

2,308

250
26
53

645
98

131
,105

3,554,254

6,608,533

1,164,525

17,837 3,054,279 12,287

2,276

3,554,254

458,670

752
27,234

4,548

161
15,923

3,691

178
7,827

413
3,484

1,075,532
11,665
41,369
7,633

28,326

150,795
66,175

1,207,397

3,140
61

43

213

2,098
158

2,022

692,613
4,448

1,698
7,096

127,062
19,561

643,922

2,070
49
42
38
77

157
220

382,919
7,217

41,369
5,935

21,230

23,733
46,614

563,475

2,629
86

1,088
145
600

204
337

2,277
68
658
134
554

171
232

271
10

332
11
34

27
75

734,171
473,226

373,032

80
1,942

2,214

228,209
415,713

397,479

74,043

114
224

1,624

505,962
57,513

58,777

293,989

706
311

3,516

462
219

2,688

153
68

225,180
10,144
18,694

117,365
1,649

1,539,992

210
9

68
402

9

2,132

21,577
1,042
12,586
38,051

787

540,097

969
41
48
555

11

2,332

203,603
9,102
6,108
79,314

362

999,895

2,095
113
91

1,199
13

4,276

1,493
93
77

1,012
13

2,913

525
18
12
134

1,232,504
177,625
U4,712
15,151

114,277

899,176

1,134
649
301
48

809

1,139

333,695
161,922
36,056
8,424

50,733

141,176

1,795
44

472
21

573

898,809
15,703
78,656
6,727

63,544

3,322
65

860
29

869

8,638

2,060
39
794
20

600

3,250

902
18
54
7

3,630

360
S
12
2

75

1,758

524,242
44,089
23,517

19,853
84,044
203,431

167,657
74,892
9,880

384,479

641
22

116

11
167
182

1,007
825
102

1,176

75,912
5,337

10,611

1,137
17,360
30,819

145,329
61,096
3,254

1,787
102
72

95
390
839

123
81
55

1,132

448,330
38,752
12,906

18,716
66,684
172,612

22,323
13,796
6,626

239,807

5,096
571
115

391
672

1,793

168
121
158

3,269

1,063
146
87

317
493

1,144

164
98
56

1,277

2,810
166
25

36
143
450

3

15
49

1,223
259

3

38
36

199

39,326
4,778
2,774

138,173
17,375
7,985

174,068

10

19



TRUCKS 14.23

Table 14C.—RETAIL TRADE-TRUCKS AND TRUCK-TRACTORS OPERATED, DECEMBER 1948, BY LARGE STORES AND MULTI-

UNITS, AND SMALL-STORE SAMPLE— GEOGRAPHIC DIVISION, BY KIND OF BUSINESS —Continued
WEST SOUTH CENTRAL

[See text for explanatory material and description of sample data included]

Kind of business

Sample of small single'Unit stores

Stares reporting data on trucks and truck-tiactors

Stores

(Number)

Sales,

entire year

(Thouiand
dollars)

Stores not operating

trucks or truck'tractors

Sales,

entire year

(Thousand
dollars)

Stores operating trucks and truck'tractors

Sales,

entire year

(Thousand
dollgTs)

Number of trucks and truck'tTactors

Total

Manufacturers' rated capacity

Under
iKtons

l}j tons Over
IK tons

Stores not reporting

data on trucks or

truck'tractors

Sales,

entire year

(Thousand

dollars)

Total

Warehouses, adadnlstratlve offices,
auxiliary units

Stores

STORES

Food group, total

Grocery stores
Meat markets, fish markets
Milk dealers
Bakery products stores
Other food stores

Eating and drinking places
General stores

General merchandise group, total

Department stores
General merchandise, variety stores,.

Apparel group

Furniture, furnishings, appliance group
total

Furniture stores
Floor covering stores
Other home furnishing stores
Household appliance stores
Radio stores

Automotive group, total

Motor vehicle (new and used) dealers.
Motor vehicle (used) dealers
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Umiber, building, hardware group, total,

Lumber yards
Building materials dealers
Paint, glass, wallpaper stores
Heating, plumbing, electrical supply

stores
Hardware stores,
Farm equipment dealers

Drug and proprietary stores
Liquor stores
Second-hand stores

Other retail stores, total

Fuel dealers, except fuel oil
Fuel oil dealers
Ice dealers

,

Hay, grain, feed stores
Other farm, garden supply stores* . . . . i

Florists
All other retail stores

See footnotes at end of table.

10,119

3,389

3,105
70
3

74
137

1,987
257

295

337

159
12
56

U5
(M

77
93

165
21

1,302

404

84
18
38

52
159
53

342
188
159

(M

262,756 187,234 1,875 75,522 2,234

1,784

80,510

75,015
1,902

184
1,597
1,812

34,199
8,699

9,712

11,861

13,779

6,558
402

1,141
5,34^

(M

14,668

4,991
3,887
5,309
481

34,260

17,561

4,295
631

1,170

2,071
6,381
3,013

12,496
5,504
1,828

17,679

1,U9

130



14.24 RETAIL TRADE-GENERAL STATISTICS

Tabic 14C— RETAIL TRADE^TRUCKS AND TRUClt-TRACTORS OPERATED. DECEMBER 1948, BY LARGE STORES AND MULTI-

UNITS, AND SMALL-STORE SAMPLED GEOGRAPHIC DIVISION, BY KIND OF BUSINESS —Continued
MOUNTAIN

[Sec ten for ezpUiutory matcrul and deachptian of sample daa indudedj

Luge 6tore« and multiunits

Stores reporting data on cnidu and truclc-tractors

Kind oihiimntm

(SMmbcr)

S*la,
entire yeu

(Thouiand
dolUrs)

Storea not operating

truck* or tnicL-traccors

entile year

(TllOlUdTui

Storet openting truclu and truck'tncton

Silcs.

entire year

(Thousand
dollari)

Number of trucks and trudftractcn

Total

Manufacturers* rated capacity

Under
IS tons

IS tons Over
IS tons

Stores not reporting

data on trucks or

truck-tractors

Number

Salet.

entire year

(Thoiudnd
ioUcr,)

Total

Varehouses* adBlni£tT«tlTe offices^

auzUiarr vmltfl

StOT«6

STORES

Food group, total

Grocery stores
Heat aarkets, fish narkets
KlU dealers
Bakery products stores
Other food stores

Eating and drinking places
General stores

General aerctaajidise groupj total,

Oepartaent stores
General aerchandlse, variety stores..

Apparel group

Furniture, furnishings, appliance group
total

Furniture stores
Floor covering stores
Other hcoe furnishing stores
HcTusebold appliance stores
Radio stores

Automotive group, total.

Motor vehicle (new and used) dealers.
Motor vehicle (used) dealers
Tire, battery, accessory dealers
Other autcootive dealers

Gasoline service stations

Lunfcer, building, hardware group, total

Uisi>er yards
Building materials dealers
Paint, glass, wallpaper stores
Heating, plaabing, electrical supply

stores
Hardware stores
Farm equipment dealers

Drug azul proprietary stores
Liquor stores
Second-hard stores

Other retail stores, total

Fuel dealers, except fuel oil
Fuel oil dealers
Ice dealers
Hay, grain, feed stores
Other farm, garden supply stores
Florists
All other retail stores

See footnotes at end of table.

13,047

13,047

2,342

2,068
76
50
41
107

971
216

105
790

430
23
35

433
18

1,936

1,502
206
194
34

896

863
58
56

117
301
551

485
450
55

1,040

153
22
3

223
35

44
560

7,509 1,366,873 5,538

2,908,124

581,607

7,509

1,370

1,366,873 1,541,251

200,227

306
12,080

1,801

47
7,371

39
3,420

220
1,289

541,276
10,806
16,911
2,542

10,072

84,750
53,333

450,837

l,a6
44

914
83

372,435
4,916

695
3,334

75,862
14,200

852
32
50
13
25

57
133

168,841
5,890

16,911
1,847
6,738

39,133

180.820

1,043
51

475
45
187

83
230

914
45

355
39
167

62
142

83
6

108
6
17

235,999
214,838

149,887

158,295

70
701

85,245
184,772

23,003

150,754
30,066

25,995

135,292

179
191

1,506

112
156

1,172

93,062
4,851
4,256
53,916
2,210

619,466

65

4
23

166
9

6,713
337

2,787
12,842

324

200,975

365
19
12
267

86,349
4,514
1,469

41,074

418,491

725
50
24
696
11

1,863

191
3

22
598

1,204

534,571
46,480
31,628
6,787

84,897

429,876

556
174
49
21

551

485

150,667
39,578
7,341
3,389

39,050

66,649

946
32
U5
13

383,904
6,902
24,287
3,398

45,847

363,227

1,523
48
269
23

538

3,872

902
34
252
16

256

1,887 1,449

202,373
23,588
7,380

21,904
55,787

118,844

80,698
51,055
2,837

160, 586

27
113
90

437
427
33

31,491
924

2,191

1,816
16,136
14,091

69,860
46,543

919

54,523

640
50
32

90
188
461

48
23
22

170,882
22,664
5,189

20,088
39,651
104,753

10,838
4,512
1,918

106,063

1,776
294
68

386
321

1,027

56
27
50

526

78
61

319
234
669

55
23
16

932
141

3

61
56

256

1

4
30

24,637
6,558

709
56,206
7,194
2,825

62,457

46
14
20

451

9,091
1,581

748
42,722

146
22
3

177
21
24

109

24,256
6,558

709
47,115
5,613
2,077

19,735

747
130
48

434
51
42
150

275
46
14

169

25
39

12*

61
26

182
21
2

20

166
9
2
4

83

536

318
75

6
31

102

4

312

186
23
8

83
5

1

6

2,462

455
29

5

12
29

376
34

51

167

309
60
40
19

149

223

52
7
4

12
47
101

155
33
10

5

26

10
7

102

448,272

84,092

75,228
4,595
1,583
931

1,755

34,160
6,931

48.426

41,239
7,187

26,292

18,131

9,102
1,376

559
6,276

818

122,526

99,800
15,081
4,076
3,559

15,905

41,US

9,818
1,375

523

1,559
6,799
21,044

22,511
2,804

225

25,151

1,466
1,550

445
7,153
2,073
679

11,785



TRUCKS
Table 14C.—RETAIL TRADE-TRUCKS AND TRUCK-TRACTORS OPERATED, DECEMBER 1948, BY LARGE STORES

UNITS, AND SMALL-STORE SAMPLE— GEOGRAPHIC DIVISION, BY KIND OF BUSINESS —Continued
MOUNTAIN

{See text for explanatory material and deschption of sample data included]

14.25

AND MULTI-

Kind of business

Sample of small single-unit stores

Stcrea reporting data on trucks and tnidftxacton

Total

Stores

(N.umhcr)

Sales,

entire year

(Thousand
dolUirs)

Stares not operating

trucks or tnick-tiactora

Sales,

entire year

(Thousami
dolldTs)

Stores operating trucks and truck'tractors

Number

Sales,

entire year

(Thousand
dollaTi)

Number of trucks and truck'tractors

Total

Manufacturers' rated capacity

Under
IS tons

IH tons Over
IK tons

Stores not reporting

data on trucks or

truck-tractors

Number

Sales,

entire year

(Thousand
dollars)

Total

Warehouses, administrative offices,
auxiliary units

Stores

STORES

Food group, total

Grocery stores
Meat markets, fish markets
Milk dealers
Bakery products stores
tHher food stores

Eating and drinking places
General stores

General merchandise group, total

Department stores
General merchandise, variety stores...

Apparel group

Furniture, furnishings, appliance group,
total

Furniture stores
Floor covering stores
Other home furnishing stores
Household appliance stores
Radio stores

Automotive group, total

Motor vehicle (new and used) dealers..
Motor vehicle (used) dealers
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building, hardware group, total,

Lumber yards ,

Building materials dealers
Paint, glaas, wallpaper stores
Heating, plumbing, electrical supply

stores
Hardware stores
Farm equlpnent dealers

Drug and proprietary stores
Liquor stores

,

Second-hand stores
,

Other retail storeB, total

Fuel dealers, except fuel oil
Fuel oil dealers

,

Ice dealers
,

Hay, grain, feed stores,
Other farm, garden supply stores
Florists
All other retail stores

See footnotes at end of table.

3,U7

573
15

(M

747
50

80

161

(M
(')

(M

(M

(M

(')

(')

(M

1,267

101,138

20,721

2,452 70,663 30,475

7,678

17, 592
480
107

(')

1,397

19,252
2,182

(M

732
28

11,339
224

(M

18,587
1,078

2,034

136
7

(M

6,253
256
107

(M
522

665
1,104

147
7

131
7

(M (M (M (M C-)

243
7
1

38

398

2,834

5,511

5,983

61

154

2,034

5,280

1,388

800

231

4,595

2,2&4

(M
(M

2,428

(M

4,546

(M
(M

(M

(M
(M

(M

3,241

(M
(M

{')

1,958

(M
(M
1,790

C^)

1,305

(')

(M

(M

(')

(1)

(»)

(1)

(M

(M

(M

(')

1,960
973

1,192

(M

16,191

(M-

391

68

1,366

(x)
491

(M

11,623

2,568

594

(M

(x)

701

(M

4,568

4,346

(x)

(')

(x)

(M

(x)

(M

(x)

(M

129

137

226

39

1,275
356
283

1,464
2,263
1,773

4,506
2,243

(')

8,917

(M

285
(x)

167
1,169

779

4,187
2,110

(1)

990

(M

(x)

194

1,297
1,094
994

319
133

(M

3,763

(x) (x) (x)

(M (') (M

(x)

(M (M

951

(')

1,222
173

(')

(M

(x)

(M

(X)

(M
(M

(M

(')

(M

(x)

(M
"

1,022
(x)

(')

(x)

(')

(x)

(M

(x)

(M'

(x)

(M

(x)

(M"

(x)

(x)

(!)

(x)

(M
(M

(M

36,407

36,407

8,977

7,832
342
33

(M
538

9,304
269

418

1,327

(M
CM

(M

2,017

449
973
566

(M

6,692

1,435

19

489
756
170

1,422
644

(M

2,846

(M

(M
(')

177
32



14.26 RETAIL TRADE—GENERAL STATISTICS

TibleUC—RETAIL TRADE^TRUCKS AND TRUCK-TRACTORS OPERATED, DECEMBER 1948, BY LARGE STORES AND MULTI-

UNITS, AND SMALI^STORE SAMPLE— GEOGRAPHIC DIVISION, BY KIND OF BUSINESS —Continued
PACIFIC

[Sec text for cxpUiutory materul and dcacziption of ample (kta indudcd]

Kmd of bunncM

Lax^ fCores and multiunits

Stole* reporting data on txudu and tnjck-tncton

Total

Stores

Qjimber)

Sala.
entire )rear

(TIlOIUdTuJ

dolldri)

Stores not operating

trucks or trxjck-tractors

Number

Sales,

entire year

(Diouxind
dollttn)

Stfircs operating trucks and trndctracton

Number

Sales,

entire jremr

(Thotudnd
dollari)

Number of trucks and truck'tzacton

Total

Manuiacturers* rated capacity

Under
IHtons

IX tons Over
IX tons

Stores not reporting

data on trucks or

truck-tractors

Number

Sales,

entire year

I0t»l

VaT«boufles, administrative offices,
auxiliary units

Stores

SlUKKS

Food croup, total

Grocery stores
Heat asirkets, fish narkets
Hilk dealers
Bakery products stores
Otter food stores

Eatin£ and drinking places
General stores

General erchsndlse group, total

Depsrtaent stores
General ocrcbandise, variety stores..

Apparel group

Furniture, furnishings, appliance group;

total

Furniture stores
Floor covering stores
Other hooe furnishing stores
Household appliance stores
Radio stores

Autcaotive group, total

Hotcr vehicle (new and used) dealers.
Hotor vehicle (used) dealers
Tire, battery, accessory dealers
Other autCDOtlve dealers

Gasoline service stations

LuBber, buildlhg, hardware group, total

LuiAier yards
Building SBterlals dealers
Paint, glass, wallpaper stores
Heating, plunblng, electrical supply

stores '

Hardware stores
Fara equipment dealers

Drug and proprietary stores
Liquor stores
Second-hand stores

Other retail stores, total

Fuel dealers, except fuel oil
Fuel oil dealers
Ice dealers
Hay, grain, feed stores
Other farm, garden supply stores
Florists
All other retail stores

See footnotes at end of table.

2^,917 5,276,388 .;, 386,494 32,095 17,»;2 9,040 5,513

37,286

8,738

6,810
674
150
340
764

3,470
152

248

1,781

3,437

2,859

1,282
145

231
1,046

155

4,005

2,322
820
659
204

2,549

3,655

1,472
230
333

260
801
559

1,493
1,182

266

3,451

200
191

35
720
137
165

2,003

9,662,882

2,289,066

24,917

5,723 1,542,921

12,369

3,015

4,386,494

746,145

1,552
30,543

6,855

327
17,215

4,643

416
8,624

1,809

809
4,704

2,000,868
102,044
80,444
18,993
86,717

400,816
29,997

4,507
442

288
477

3,262
68

1,446,325
52,339
1,002

13,826
29,429

353,963
11,328

1,019,708

2,303
232
141

52
287

208
84

554, 543
49,705
79,442
5,167

57,288

46,853
18,669

2,878
293

2,131
98

1,455

430
123

2,373
255

1,132
74

814

353
92

383
27

832
23

544

66
26

122
11
167

1

97

1,159,621
420,915

597,960

159
1,675

3,371

638,561
381,147

617,590

143,965

89
106

1,871

521,060
39,768

14,625

453,995

394
159

3,976

233
115

2,907

104
35

343,061
31,087
49,214
155,450
19,148

1,799,839

320
37

161
403
67

2,117

44,994
5,623

36,271
53,151
3,926

654,916

%2
108
70

643
88

1,888

298,067
25,464
12,943
102,299
15,222

1,144,923

1,982
300
114

1,434
146

3,647

1,189
248

104
1,236

130

2,710

679
46
9

165
14

1,449,132
212,950
99,499
38,258

233,654

985,019

928
756
277
156

2,a6

634

423,676
179,659
29,844
21,737

187,883

96,318

1,394
64
382
48

333

3,021

1,025,456
33,291
69,655
16, 521

45,771

888,701

2,541
110
829
67

516

1,872
67
719
52

341

510
33
94
12

95

2,825

259
10
16

3

80

2,020

471,828
75,226
36,620

48,193
158,243
194,909

274,252
162,906
19,792

656,830

127
27

155

30
230
65

1,410
1,100

183

2,011

31,153
5,614
12,642

2,627
29,690
14,592

255,515
153,686

8,234

230,361

1,345
203

178

230
571
494

83

82
83

1,440

440,675
69,612
23,978

45,566
128,553
180,317

18,737
9,220
11,558

426,469

3,963
1,000

259

861
918

1,511

91
89
232

5,448

929
168
194

680
738
958

91
75

80

1,802
350
51

149

137
336

2,004

1,232
482
14

32
43
217

1,601

30,278
57,387
4,099

263,447
24,695
10,904

266,020

14
8

10
99
38

74
1,768

1,143
909
112

20,239
4,521
2,610

200,827

186
183
25

621
99
91

235

29,135
56,478
3,987

243,208
20,174
8,294

65,193

997
1,491

291

1,679
293
169
528

300
240
51

490
135
149
478

417
651
202
573
108
10

43

280
600
38

616
50
10
7

8,926

8,926

2,245

1,778
202
18
73

174

1,515
16

20
199

209
30
53

186

22

i,ai

746
305
104
56

491

335

192
39
10

47
39

484
235
42

27
22
4

106

33
30

524

1,671,859

420,727

365,465
28,910
5,222
4,026
17,104

152,558
2,452

154,734

129,128
25,606

109,629

85.852

42,571
4,845
9,507
26,725
2,204

436,418

335,206
75,824
17,197
8,191

49,481

71,731

44,816
7,878

712

1,391
7,083
9,851

64,411
22,493
2,388

98,985

5,987
4,779

114

23,655
6,008
1,233
57,209



TRUCKS 14.27

Table 14C.—RETAIL TRAD&-TRUCKS AND TRUCI^TRACTORS OPERATED, DECEMBER 1948, BY LARGE STORES AND MULTI-
UNITS, AND SMALL-STORE SAMPLE— GEOGRAPHIC DIVISION, BY KIND OF BUSINESS —Continued

PACIFIC
[See text for explanatory matenal and descnption of sample data included]

Kind of buainess

Sample of small single-unit stores

Stares reportina data on truclu and truck- tractora

Stores

(Number)

Sales,

entire year

(Thousand
dollars)

Stores not operating

trudu DC truck' tractors

Number

Sales,

entire year

(Thousand
doUdTs)

Stores operating trucks and truck-tractors

Number

Sales,

entire year

(Thousand
dolldTi)

Number of trucks and tr\ick-tractors

Total

Manuhcturers' rated capacity

Under
IX tons

1% tons Over
iXtons

Stores not reporting

data on trucks or

truck-tiactors

Number

Silcs,

entire year

CniouMnd
doOart)

Warehouses, administrative offices,
auxiliary units

Stores

Food feToup, total.

Grocery stores
Meat markets, fish markets.
Mill: dealers
Baicery products stores
Other food stores

Eating and drinkiix_- places.
General stores

General iT»erchandise group, total.

Department stores
General merchandise, variety stores.

Apparel group.

Furniture, furnishings,
total

appliance ^oup.

Furniture stores
Floor covering- stores
Other home furnishing stores.
Household appliance stores...
Radio stores

Automotive group, total.

Motor vehicle (new and used) dealers.
Motor vehicle (used) dealers
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building-, hardware group, total.

Lumber yards

Building materials dealers

.
Paint, ^lass, wallpaper stores
Heating, plumbing, electrical supply

stores
Hardware stcrea
Farm equipment dealers

Dru^; and proprietary stores.
Liquor stores
Second-hand stores

Other retail otores, total.

Fuel dealers, except fuel oil....
Fuel oil dealers
Ice dealers
Hay, jrain, feed stores
Other farm, garden supply stores.
Florists
All other retail stores

7,829

1,136

118
200

1,763
28

209

5AA

132
39

112
123
63

49
19

94

59

174
23

190
221
159

1,001

(M
47
24

105
772

252,574 6,571 198,545

1,258

58,662 44,487

45,729
4,341

395

3,322
4,875

47,975
1,486

946
87
2

1,732
21

35,317
3,615

22

2,259
3,274

47,15l
987

90



14.28 RETAIL TRADE-GENERAL STATISTICS

T.blc 14D.—RETAIL TRADE-TRUCKS AND TRUCK-TRACTORS OPERATED, DECEMBER 1948, BY LARGE STORES AND
MULTIUNITS-STATE, BY KIND OF BUSINESS

[See text for explanatory outeml)

Sotc and kind of busincM

Large stores and multiunitj

Stores reporting data on tnidts and truck-tractors

Total

Stores

i>iumferi

Sales,

entire year

(Thousand
dollari)

Stores not operating

trucks or truck-tractors

Number

Sales,

entire year

(Thousand
dolUrr)

ptoR* not reportingdata
ontrucksor truck-tractors

Stores operating trucks and truck-tractors

Sales,

entire year

(TIWUJdTld

dollars)

Number of trucks and truck-tractors

Total

Manufacturers' rated capaaty

Under
IS tons

IX tons
Oer
IX tons

Small single-unit

Sales,

entire year

(TTlOUMTul

dolldTs)

Sales,

entire year

(Thousand
dolLiri)

Warehouses, administrative offices,
auxiliary units

Stores

Food group, total.

Grocery stores
neat markets, fish markets.
Milk dealers
Bakery products stores
Otber food stores

Eating anj drinking places.
General stores

General merchandise group, total.

Oepartoent stores
General merchandise, variety stores.

i^parel group

Furniture, furnishings,appliance group, total

Furniture stores
Floor covering stores
Other home furnishing stores.
Household appliance stores...
Radio stores

AutooDtlve group, total

Motor vehicle (new and used) dealers.
Motor vehicle (used) dealers
Tire, battery, accessory dealers
Other autoeiotive dealers

Gasoline service stations.

Lumber, building, hardware group, total.

.

Lumber yards
Boildlng materials dealers
Paint, elass. wallpaoer stores
Heating,plujabing,electrlcal supply stores

Hardware stores
Fam equlpnent dealers

Drug and proprietary stores.
Liquor stores
Second-hand stores

Other retail stores, total.

Fuel dealers, except fuel oil
Fuel oil dealers
Ice dealers
Hay, grain, feed stores
Other farm, garden supply stores.
Florists
Ill other retail stores

JUIIZONA

Warehouses, adninistratlve offices,
auxiliary units

Stores

Food group, total.

Grocery stores
Meat markets, fish markets.
Mlli dealers
Bakery products stores
OXhtT food atorea

Eating and drinking places.
General atorea

General mcrchandlae group, total.

Departjsent stores
General Berchanllse, variety stores.

Apparel group

Furniture, furnishings, appliance group,lDtal

furniture stores
Floor covering otorea
Other hoae fumiohlng atorea.
Household appliance stores...
Radio atorea

4,597

776
10
17
10
42

316
188

28
346

438

487

11
212

433
123

100
6

81
49
13
11

149
103

155
60
11

48
4

24
81
49
19

167

321
3

2

2
10

118

39

92

US

106

925,203

134,740

122,209
915

6,614
653

4,349

21,422
33,589

149,182

77,895
71,287

62,180

41,230
843

1,775
18,034

298

233,857

185,059
33,222
14,818

758

17,131

80,697

21,438
U,057
2,094
1,656

25,771
18,681

20,940
42,815

825

53,119

7,094
940
492

13,588
8,631

921
21,453

2,830 443,978 481,225 4,245 2,635 150,983

2,830 443,978 481,225

62,345

41
4,204

829

10

2,625

614

21

1,322

179

10
257 150,983

55,023

23,492

10,837

492
7

307
92

70,375
(x)

(x)"'
(x)

19,526
9,471

70,787

284
3

17

51,834
(x)

6,614

M
(x)

1,896
24,118

13,267
57,520

71,173

9,668

64,628
13,767

52,512

9
123

2

3,968
(x)

(x)

4,670
(x)

93,352

216
3

37,262
(x)

(x)

13,364
(x)

140,505

185

112
37
3

190

68

144
59
9

422,115

89,210

86,527
(x)

(X)

(x)

470

13,168
14,541

69,862

33,650
36,212

21,661

25,663

16,240
892
446

7,909
176

173

2

112

11

111

28

58,297
(x)

4,350
(x)

11,216

9,824

248
11
63
3

63

338

(x)

(x)

U)

3,907
2,085

17,292
(x)

(x)

(x)

247
2,701
1,443

(x)

11,297

195,343

195,343

56,032

55,436
(x)

(x)

12,198
1,602

38,831

(x)

3,511

1,577
(x)

(x)

1,610
(x)

77
41
7
11

116

86

11
1

2

148
1

2
2

1

6

28

126,762
(x)

10,468
(x)

5,915

70,873

(x)

(x)

(x)

1,656
21,864
16,596

3,648
(x)

(x)

37,316

(x)

940
245

10,887
7,188
(x)

10,156

226,772

488
(x)

215
(x)

(x)

10
151

352
(x)

142
(x)

(x)

7

96

107
(x)

66
(x)

(x)

3

43

Cx)

(x)

(x)

160
2

53,766
762
189
147
159

5,188
1,702

9,248

10,319
122

U
81

301

3,621
866

119
207

781

82
137

631 137

9,248

16,372

3,807

498
(x)

(x)

265
(x)

589

390
(x)

(x)

225
(x)

395

103
(x)

(x)

33
(x)

165

(x)

(x)

(x)

2,768

906
133

41,133

450
(x)

113
(x)

85

792

269
(x)

109
(x)

61

(x)

(x)

(x)

34
186

159

33
(x)

(x)

(x)

30
34
98
93

(x)

1,675

226,772

33,178

31,091
(x)

X)

x)

(x)

970
12,939

31,031

X)

(x)

6,324

22,152

14,663
(x)

(x)

6,299
(x)

Sm footnote at end of table.

37
1,638

179
(X)

(x)

(x)

(x)

(x)

154
(x)

3

(x)

22

388

Cx)

(x)

35,501
4,079
1,333
220

1,736

7,612

(x)

(x)

(x)

23
115
90

(x)

(x)

Cx)

(x)

(x)

X)

(x)

Cx)

(x)

(x)

(x)

(x)

2
976

209

157

Cx)
X)

(x)

(x)

5

29

Cx)
(x)

X)

(x)

Cx)

Cx)

Cx)

2
444

Cx)

X)

X)

(x)

Cx)

x)

(x)

Cx)

(x)

Cx)

Cx)

Cx)

33
213

x)

X)

X)

(X)

Cx)

Cx)

(x)

Cx)

Cx)

2,376
1,146

2,911
1,179

2,815
17

232

6,098

803
140
490

1,354
392
487

2,432

852

689

724

381
12

79
196
56

69
98
257
32

2,622

674

75

48
34
89

367
61

16
176

45
140

46
204
642

64,256

U,150

10,117
280

Cx)

U)
254

5,451
1,551

1,129

1,129

5,234

4,871

3,390

149
514

818

6,105

1,417

1,228
26
3

67
93

1,621
31

238

239

234

227,683

219,278
2,041

379
2,364
3,621

56,905
25,986

28,464

28,464

23,439

25,642

14,827
499

1,837
7,422
1,057

18,626

3,822
4,960
8,747
1,097

67,413

29,006

3,590

2,433
902

3,218
15,731
3,132

26,798
390

2,869

29,452

3,899
430
674

5,348
2,062
3,344
13,695

171,186

171,186

42,283

38,019

1,0%
!"'
Cx)
1,682

38,869
1,343

6,472

6,472

7,233

7,440

3,027
516
816

2,314
767



TRUCKS 14.29

Tabic 14D.—RETAIL TRADE-TRUCKS AND TRUCi^TRACTORS OPERATED, DECEMBER 1948, BY LARGE STORES AND
MULTIUNITS-STATE, BY KIND OF BUSINESS—Continued

[See text far explanatory tnatetial]

State and bnd of business

ARIZONA—Continued

Stores—Continued

Automotive group , total

Motor vehicle (new and used) dealers....
Motor vehicle (used) dealers
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building, hardware group, total...

Lumber yards
Building materials dealers
Paint, glass, wallpaper stores

Heating, plumbing, electrical supply storffi

Hardware stores
Farm equipment dealers

Drug and proprietary stores
Liquor stores
Second-hand stores

Other retail stores , total

Fuel dealers, except fuel oil
Fuel oil dealers -

Ice dealers
Hay, grain, feed stores
Other farm, garden supply stores

Florists
All other retail stores

ARKANSAS

Total

Warehouses, administrative offices,

auxiliary units
Stores

Stores

Food group, total

Grocery stores
Heat markets , fish markets
Milk dealers
Bakery products stores
Other food stores

Eating and drinking places
General stores

General merchandise group, total

Department stores -.

General merchandise, variety stores

Apparel group

Furniture, furnishings, appliance group,total

Furniture stores
Floor covering stores
Other home furnishing stores
Household appliance stores
Radio stores

Automotive group , total

Motor vehicle (new and used) dealers.

—

Motor vehicle (used) dealers
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building, hardware group, total...

Lumber yards
Building materials dealers
Paint, glass, wallpaper stores
Heating, plumbing, electrical supply store:.

Hardware stores
Farm equipment dealers

Drug and proprietary stores
Liquor stores
Second-hand stores

Other retail stores , total

Fuel dealers, except fuel oil
Fuel oil dealers
Ice dealers
Hay, grain, feed stores
Other farm, garden supply stores
Florists
All other retail stores

See footnote at end of table.

Large stores and multiunits

Stores reporting data on trucks and truck-tractors
Stores not reportingdata

ontrucksortruck.tractors

Total

Stores

(Xumber)

139
21.

30
7

107

187

3,067

473
2

124
113

20
287

383
69
90
1

187
11
13

15

76
155

Sales,

enure year

(Thotudnd

dolloTi)

72,778

58,305
6,975
6,492
1,006

10,314

61,275

33,612
6,822
1,374
3,496
6,963
9,008

15,316
(x)

(x)

(x)

6,106
1,230

(x)

7,456
1,960

606
8,271

595,293

595,293

84,599
(x)

(x)

808
1,845

6,786
15,124

39,610
51,343

34,801

29,839

20,115
(X)

(x)

8,580
(x)

165,223

137,206
(x)

10,515
(x)

9,508

37,266
2,135
1,888
2,677
10,915
38,035

10,219
(x)

(x)

43,634

5,289
(x)

(x)

25,508
1,981

475
9,908

Stona not operating

trucksor truck-tractors

10

1

1

5

7
6

Sales,

entire year

(TftouMnd
dolltjri)

33,199

24,000
(x)

2,363
(x)

8,288

4,144

1,617

1,617

1,819
(x)

(x)

(x)

727
1,113

14,579
(x)

(x)

(x)

(x)

243
155

59,406

295
2

118
63

U
240

107
63
38

58,843
(x)

128
(x)

6,009
5,535

55,965

12,390
43,575

29,961

2,873

x)

1,096
X)

47,328

27,662
x)

3,912
X)

3,288

11,196

2,380
x)

891
x)

2,421
4,920

9,376
X)

X)

10,076

X)

3,753
X)

X)

6,045

Stores operating trucks and truck-tractors

Number

1,450

18

195

131
1

1

61

276
6

52

Sales,

entire year

(Thousand
dolUrs)

39,579

34,305
(x)

4,129
(x)

2,026

57,131

31,793
(x)

(x)

(x)

6,236
7,895

737
(x)

(x)

(x)

(x)

1,230
(x)

7,456
1,717
451

2,333

345,393

25,756

(x)"'
680

(x)

777
9,589

27,220
7,768

26,966

19,016
(x)

(x)

7,484
Cx)

117,395

9
14
57
137

6
3

6

109,544
(x)

6,603

6,220

81,720

34,886
(x)

997
(x)

8,494
33,115

843

(x)

(x)

33,558

5,289
(x)

(x)

21,755
(x)

(x)

3,863

Number of trucks and truck-tractors

200

151

(x)

40
(x)

23

525

276
(x)

(x)

(x)

37
76

4
(x)

(x)

(x)

(x)

3
(x)

34

2,965

215

(x)"
10

(x)

7

87

84

380

256
(x)

(x)

116
(x)

617

539
(x)

72

979

462
(x)

11
(x)

95
346

6

(x)

(x)

424

177

(x)

(x)
167

(x)

(x)

37

Manufacturers' rated capacity

Under
1J4 tons

150

105
(x)

38
(x)

16

(x)

(x)

(x)

(x)

(x)

(x)

(x)
I

(x)

4

1,785

(x)

(x)

316

218
(x)

(x)

91

(x)

406

339
(x)

64

59

457

123

(x)

7

(x)

69
209

6

(x)

(x)

(x)

(x)

(x)

(x)

IK tons

(x)

(x)

139

135

(x)

(x)

(x)

7
21

(x)"
(x)

(x)

(x)
1'

(x)

(x)

(x)

(x)

(x)

2

(x)

(x)

7

24

421

279
(x)

4
(x)

21
103

(x)'"

(x)

210

100

(x)

(x)

82
(x)

(x)

Over
IK tons

(x)

(x)'

3

101

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

26
214

(x)

(x)"

(x)

(x)

(x)

(x)

1

5

101

(x)

(x)"

(x)

(x)

(x)

(x)

2
(x)

(x)

Small single-uiut stores

Number

(:)

(x)

Sales,

entire year

(TTiousdnd

dollars)

20,263

13,780
4,838

714
931

2,012

3,255

923
422
251
123

463
1,073

4,207
(x)

(x)

(x)

662
169
239

1,959

72,642

8,373

8,052

(x)'"

1,214
911

1,228
4,453

6,031

1,870

1,401
(x)

469
(x)

23,413

24,356
(x)

569
(x)

2,496

8,918

2,820
678
121
239
857

4,203

1,811
(x)

Cx)

4,836

1,526
686

2,322

23
48
64
10

136
80

U6

585

9
42
9
38

467

18,796

18,796

7,070

6,737
71
11

66
185

3,222
1,109

281
10
50

235
33

100
144
280
22

2,267

75
50

47
30

237
87

560
390
260

28
184

23
104
530

Sales,

entire year

(Tliousand

dollars)

7,281

1,017
2.437
2,544
1,183

28,345

6,808

1,162
748
767

1,7U
2,122

295

6,537
(x)

(x)

(x)

442
99

(x)

1,520
373
807

9,450

129,812

124,310
(x)

(x)

1,518
1,733

40,520
27,937

20,309

20,259

9,959
(x)

(x)

8,571
(x)

21,233

5,158
(x)

9,928
(x)

47,353

23,540

3,132
1,747
1,097
2,396
10,367
4,801

20,602
(x)

(x)

21,754

1,846
(x)

(x)

6,104
888

2,083
10,213



14.30

Tabic 14D.-

RETAIL TRADE-GENERAL STATISTICS

-RETAIL TRADE-TRUCKS AND TRUC&-TRACTORS OPERATED. DECEMBER 1948, BY LARGE STORES AND
MULTIUNITS-STATE, BY KIND OF BUSINESS —Continued

[See text for explanatory [naterulj

Sate and kind o( bwinaa

Stores

(Atumlier)

CAUFORNIA

Tot«l

WarAbDuses, adainistratlw offices,

auxiliary units
Stor«8

Stores

rood group, total

Grocery stores
Heat aarkets, fish markets
mik dealers
Bakery products stores

Other food stores

Eating and drinking places
General stores

General aerchandise group, total

Departaent stores
General aerchandise, variety stores

Apparel group

Furniture, fumisMnge, appliance group,total

Furniture stores

Floor covering stores
Other tioae furnishing stores
Bousehold appliance stores
Rad io stores

AutODOtive group, total

Motor vehicle (new end used) dealers....

HDtor vehicle (used) dealers
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Ltaiher, building, hardware group, total...

Luaber yards
Building aaterials dealers
Paint , glass , wallpaper stores

Heating, plunbing, electrical supply stores

Hardware stores
Farm equl;nent dealers

Drug and proprietary stores
Liquor stores
Second>hand stores

Other retail stores, total

Fuel dealers, except fuel oil
Fuel oil dealers
Ice dealers
Hay, grain, fe«d stores
Other fam, garden supply stores
Florists
All other retail stores

COLORADO

Total

Warehouses, adainistratlve offices,
auxiliary units

Stores

Stores

Food group, total

Grocery stores
Heat aarkets , fish aarkets
mik dealers
Bakery producta stores
Other food stores

Eating and drinking places
General stores

General aerchandise group, total

Departaent stores
General aerchandise, variety stores

Apparel group

Furniture, furniahinga, appliance group,total

Furniture stores
Floor covering stores
Other ho«e furnishing stores
Houaehold appliance stores
Radio stores

See footnote at end of table.

Large stores and multiunits

Stores reporting data on trucks and cruck-tnctors
StoRs not reportingdata
entrucks or tnick'tractors

Total

27,974

27,974

6,5U

4,989
525

84

258
658

2,785
66

159

1,302

989
116
202
787
142

2,860

1,534
676
4«9
161

2,005

2,594

992
178
269
200
587
348

1,228
831
208

2,431

101

39
31

422
104
125

1,609

2,830

2,830

459
21
16
13
45

167
18

178

22
156

183

228

102

7

109
1

Sales,

entire year

{Thouaand
doHari)

7,200,393

1,757,878

1,528,569
78,209
57,666
14,680
78,754

340,587
11,824

1,092,402

790,093
302,309

515,973

482,857

275,626
25,541
43,046
121,205
17,439

1,319,270

1,030,604
185,722
75,437
27,507

183,139

749,447

372,687
63,181
31,554
34,355
116,083
131,587

231,408
74,329
16,209

425,070

13,901
8,554
3,633

170,646
18,085
7,667

202,584

728,216

160,797

U7,222
2,484
5,675
429

4,987

16,089
3,143

130.157

80,550
49,607

39,225

Stares not operating

trucks or truck'tiactors

Number

4,227

3,261
349

2
217
398

2,591
25

no
1,235

2,700

258
36

141
309
60

586
624
212
124

67
17

131
21

145
36

1,160
749
142

1,580

1

10
56
26
57

1,422

1,573

276
12

148
9

22,446
1,214
(x)

14,015
(x)

12
143

175

56

Sales,

entire year

{Thousand
doltars)

4,056,346

4,056,346

1,170,750

1,093,493
40,534
(x)

10,249
(x)

295,912
2,933

801,683

527,935
273,748

118,116

36,663
(x)

31,603
40,798
(x)

484,514

289,028
155,302
23,645
16,539

154,255

63,538

20,965
4,516
10,276
1,325
18,008
8,448

215,778
65,109
6,475

173,775

(x)

(x)

112

14,320
2,979
1,686

154,158

316,549

318,549

111,910

108,129
1,435

(X)'"
(x)

12,658
963

55.065

11,694
43,371

29,205

4,636

1,217
(x)

(x)

2,598
(x)

Stores operating trucks and truck-tiactors

Number

2,287

1,728
176
82
41

260

194

41

731
80
61

478
82

948
52

277
37

2,177

925
161
158
179
442
312

68
82

66

93
38

.21
366
78
68
187

1,257

183

9

16
1

SaJes,

entire year

(ThouMnd
dolUrj)

3,144,047

3,144,047

567,128

435,076
37,675
(x)

4,431
(x)

44,675
8,691

290,719

262,158
26,561

12,465

364,741

238,963
(x)

11,443
80,407
(x)

834,756

741,576
30,420
51,792
10,968

28,884

665,909

351,722
58,665
21,278
33,030
98,075
123,139

15,630
9,220
9,734

251,295

(x)

(x)

3,521
156,326
15,106
5,979

46,426

409,667

46,667

39,093
1,049
5,675

(x)

(x)

3,431
2,180

68,856
6,236

11,214

34,539

21,229
(x)

(x)

11,417

Nutnber of trucks and trxjck^tiactors

Total

1,349
21,590

5,457

2,205
220

(x)

81

(x)

405
61

153
100

3,105

1,547
(x)

97
1,099
(x)

2,617

1,894
86

6,191

2,913
834
227
593
631
993

76
89

187

2,760

(x)

(x)

258
1,010

243
126
453

135

3,199

496

232
12

165
(x)

(x)

26
15

15

438

179
(x)

(x)

241

Manu^cturers' rated capacity

Under
IK tons

315

12,695

3,617

1,787
191

(x)

58
(x)

333
46

2,249

906
(x)

91
949

(x)

1,964

1,374
56

495

704
138
170
483
506
615

76
75
61

1,182

Cx)

(x)

37
311
109

107
416

1,966

12

1,974

432

201
12

134
(x)

(x)

23
11

15

335

lU
(x)

(x)

208

IS tons

386
6,032

1,542

313
20

(x)

22
(x)

61

13

7

735

555

(x)

5

123

(x)

463

353

21
80
9

50

2,029

1,268
296
43
93
100
227

1,005

(x)
(x)

196

354
89
9

30

12

914

(x)

(x)

(x)

(x)

Over
l)j tons

648
2,863

105
9

(x)

1

(x)

11

2

(x)

1

27
(x)

190

167
9

12

2

30

1,546

941
398
14
17
25
151

573

(x)

(x)

23
345
45
10

111
311

(x)

(x)

(x)

(x)

Small single-unit stores

Number

6,734

6,734

1,728

1,370
153
14
61
130

1,183
11

20
154

152

22

47
138
20

519

225
84

41

399

149

117
32

340

226
34

U
8

4
66
28
21

407

116
n

107
2

Sales,

entire year

(TTlOUSdTul

dolldfi)

1,277,341

1,277,341

327,349

285,507
21,635
3,457
3,549
13,201

122,016
1,805

148,350

129,128
19,222

60,913

26,928
3,030
8,674
20,217
2,064

316,609

237,821
58,736
13,988
6,064

39,427

38,461

32,245
6,216

44,927
22,018
1,932

72,288

4,282
2,321

114
15,907
5,270
772

43,622

177,330

21,755

16,376
2,252

249
876

11,773
499

42,044

40,120
1,924

9,596

7,189

3,125
779

(x)

2,904

Number

Sales,

entire year

(Tlioujand

dollars)

86,403

15,656

10,731
1,218

54

1,265
2,368

22,399
136

2,073

2,073

6,123

5,456

1,410
322

1,534
1,285

905

2,326

194
798
970
364

3,212

256
261
764
505

1,267
139

1,786
2,965
1,582

10,796

121
42
115
389
217

1,161
8,731

11,791

11,791

2,576

1,995
61
19

153
350

2,442
91

261

546

507

142

23
72
213

2,542,070

551,869

4U,591
46,416
2,045
33,481
55,356

539,992
5,165

53,090

53,090

172,610

161,213

51,234
11,747
29,572

48,233
20,427

87,116

10,637
33,597
30,495
12,387

370,855

1U,537

11,269
10,439
21,839
17,932
47,072
5,966

88,283
134,4«4
21,781

241,035

3,864
2,205
1,876
16,534
6,677

22,367
187,312

78,168

53,760
2,040

696
3,666
8,004

61,623
2,930

7.773

7,773

16,340

15,865

5,764
812

(x)

7,200
(x)



TRUCKS 14.31

Table 14D -RETAIL TRAD^TRUCKS AND TRUCK-TRACTORS OPERATED, DECEMBER 1948, BY LARGE STORES AND

MULTIUNITS-STATE, BY KIND OF BUSINESS—Continued
[See text for explanatory matenal]

State and kind of business

COLORADO—Continued

Stores—Continued

Automotive group, total

Motor vehicle (new and used) dealers.

Motor vehicle (used) dealers

Tire, battery, accessory dealers

Other automotive dealers

Large stores and multiunits

Stores reporting data on trucks and truck-tractors
Stores not reportingdata

ontrucksor truck-tractors

Total

Stores

(>tumber)

292
67

U

Gasoline service stations

Lumber, building, harduare group, total...

Lumber yards

Building materials dealers

Paint, glass, wallpaper stores

Heating,plumbing, electrical supply stores

Hardware stores

Farm equipment dealers

Drug and proprietary stores.

Liquor stores
Second-hand stores

total.Other retail stores,

Fuel dealers, except fuel. oil

Fuel oil dealers

Ice dealers
Hay, grain, feed stores

Other farm, garden supply stores.

Florists
Ali other retail stores

208
17
15

30
73
131

121
44
21

13
lU

Sales,

entire year

(Thousand
dotldrs)

156,822

131,421
15,084
8,145
2,172

19,028

99,306

47,157
7,836
2,412
4,771
12,261
24,869

22,407
5,470
1,189

34,164

Stoiea not operating

trucks or truck-tractors

Number

109
57

5,899
(x)

9,370
1,198

839
(x)

CONNECTICUT

Total
I

4,748
I

1,085,186

Warehouses, administrative offices,

auxiliary units

Stores

Stores

Food group, total.

Grocery stores.

Meat markets, fish markets.

Milk dealers
Bakery products stores

Other food stores

Eating and drinking places.

General stores

General merchandise group, total.

Departanent stores
General merchandise, variety stores.

Apparel group

Furniture, furnishings,appliance group,total

Furniture stores

Floor covering stores

Other home furnishing stores.

Household appliance stores...

Radio stores

4,748

634
51

73
62
164

339
9

29
193

649

381

150
25
34
149
23

1,085,186

56
1

6
10
34
25

107

36
13

Sales,

entire year

{Thousand

dolUrs)

46,642

33,472
12,366

384

420

6,069

17,727

2,833

193,444

124,944
10,616
42,537
5,072
10,275

33,165
(x)

149,660

87,926
61,734

116,504

72,957

283
22
1

37
122

318
2

7,517
(x)

(x)

757
4,935
3,886

18,854
2,717

310

Stores operating trucks and truck-tractors

Number

133
10
39

(x)

1,143
368
383

(x)

152
16
9

20
39
106

Sales,

entire year

(Thousand

dollars)

Number of trucks and truck-tractors

Total

110,130

97,949
2,718
7,761
1,752

12,959

81,579

39,640
(X)

(x)

4,014
7,326
20,983

3,553
2,753

879

Manufacturers' rated capaaty

Under
1% tons

314
14
85

14

1,128

22,421

Ix',_

8,227
830
456

(x)

617,994

68,549

16
179

617

148

Automotive group , total

Motor vehicle (new and used) dealers..

Motor vehicle (used) dealers..

Tire, battery, accessory dealers

Other automotive dealers

Gasoline service stations

Lumber, building, hardware group, total...

Lumber yards

Building materials dealers

Paint, glass, wallpaper stores

Heating, plumbing, electrical supply stores

Hardware stores

Farm equipment dealers

Drug and proprietary stores.

Liquor stores
Second-hand stores

total.Other retail stores,

Fuel dealers, except £\iel oil,...

Fuel oil dealers

Ice dealers

Hay, grain, feed stores

Other farm, garden supply stores.

Florists
All other retail stores

357
110
85
17

147
40
35
29
81

27

187
225
14

38,475
3,939
5,196

22,483
2,864

215,619

174,6U
26,366
12,134
2,475

15,705

116,110

60,407
16,180
4,403
6,629
22,220
6,266

26,217
(x)

1,059

130,893

146
90
32

9

59,528
3,126
(x)

1,759
(x)

29,839
(x)

20,191
43,849

102,374

18,557

3,232
512

4,065
9,733
1,015

92,459

1,915

351
29
72
25
42

21
7

32

233

126
19

12

3

36
3

162
200

77
122

3

125
4

22
286

22,754
30,379
(x)

39,097
536

(x)

36,967

3

1

8

1
12

252

66,897
20,882
3,722

958

6,688

16.188

2,719
549

1,068
360

10,894
598

21,978
(x)

339

(x)

x)
X)

26,433

124,895

65,416
7,490
(x)

3,313
(x)

3,326
(x)

80,620

486

IxJ
96
78

286

18
U
28

182
9

77
11

571

(x)

(X)

(x)

6,267

91

6,176

1,854

67,735
12,885

14,130

54,400

2U
20
53

143
36
23
26
45
24

25
25
5

358

73
119

2

117
3

10

34[

35,243
3,427
1,131
12,750
1,849

123,160

107,747
5,484
8,412
1,517

9,017

99,922

435
40

(x)

73
(x)

36

(x)

287

182

(x)

(x)

83
53

203

18
10
7

IK tons

431

X)

(x)

(x)

3,136

9
3,127

1,332

152
135

272
4B
y,
132
14

379
29

92
12

57,688

15,631
3,340
6,269
11,326
5,668

4,239
(x)

720

100, 54a

22,048
(x)

X)

x)

(x)

10,534

397
27

(x)

72
(x)

33

(x)

237

250
(x)

(x)

12
15
68

1

20

Over
IX tons

(x)

(x)

(x)

1,233

3

1,230

(x)

(x)

Small single^unit stores

Number

Sales,

entire year

(Thousand

dollars)

40,321

100
26

(x)

(x)

(x)

30,732
6,818

955
1,816

5,066

16,398

Number

4,966
637
103

796
2,326
7,570

3,681
1,425

178

117
120

33

315

129
42
11
119

237
20
82

10

(x)

(x)

(x)

1

106

615
189
31
84

67
66

71

(x)

12

1,647

497
(x)

X)

X)
X)
(x)

52

S6
35
26
51

56
36

49

(x)

X)

(x)

X)

X)

(x)

79
1,819

(x)

(x)'

(x)'

434
11
2

405

(x)'"
4,469
1,083

94
(x)

119
163
173
29

1,870

569

Sales,

entire year

(Thousand

dollars)

42
121

248
100

417
429
228

1,369

134
19
11
76
13
109

1,007

261,547 20,779

261,547

159,357

154,965
1,872

508
394

1,113

6,368
(x)

9,276

158



14.32 RETAIL TRADE—GENERAL STATISTICS

Tabic 14D.—RETAIL TRADE-TRUCKS AND TRUC&-TRACTORS OPERATED, DECEMBER 1948, BY LARGE STORES AND
MULTIUNITS-STATE, BY KIND OF BUSINESS—Continued

[See text for ezpUiutory matenal]

Sute ami kind of buAineu

Large stores and multiuiuts

Stores reporting data on trudu and trucic-tiactors
Stores not reportingdata

ontTucksortruck'tiaaorB

Tool

Stores

(Number)

Sales.

entire year

{Thousand
dolLirs)

Stores not operating

trudcs or truck-tractors

Number

Sales,

entire year

(TTunudnd
dolluTt)

Stores operating trucks and truck-tractora

Number

Sales,

entire year

(Thousand
dolUrs)

Number of trucks and truck-tractors

Toul

Manufectuiers" rated capaaty

Under
IS tons

IS tons
Over
IS tons

Small single-unit stores

Sales,

entire year

(Thousand
dollars)

Number

Salei,

entire year

(Tlioujjnd

dollars)

Total

Varehouses, adkinlfftrative offices,
aujtlllaiy units

Stor«s

Stores

Food group, total

Grocery stores
Heat oarkets, fish Markets
HlllL dealers
Bakery products stores
Other food stores

Bating and drinking places
General stores

General serch&odlse group, total

Departaent stores
General merchandise, variety stores

Apparel group

Furniture, furnishings, appliance group,total

Furniture stores
Floor covering stores
Other ixmB furnishing stores
Household appliance stores
Radio stores

AutoBotlve group , total

Motor vehicle (new and used) dealers....
Motor vehicle (used) dealers
Tire, battery, accessory dealers
Other autooDtlve dealers

Gasoline service stations

Ltnber, building, hardware group, total...

LuBber yards
Building materials dealers
Paint, glass, wallpaper stores
Heating, pluiDblng, electrical supply stores

Hardware stores
Farm equlpnent dealers

Drug and proprietary stores
Liquor stores
Seoond-hand stores

Other retail stores, total

Fuel dealers, except fuel oil
Fuel oil dealers
Ice dealers
Hay, grain, feed stores
Other fans, garden supply stores
Florists
All other retail stores

DISmiCT OF COLDKBU

Total

Warefaouaee, adrndnistratlve offices,
a-dzlllary unite

Stores

Stores

Food group, total

Grocery stores
Meat markets, fish markets
Mill dealers
Bakery products stores
Other food stores

Eating and drinking places
Oeneral stores

General merohandise group, total

Department stores
Oeneral merehandlsc, variety atores

Apparel group

Furniture, furnishings,appliance group,total

Fuml ture otores
Floor covering stores
Other boMS furnishing storea
Bousebold appliance store*
Radio etoras...

See footnote at end of table.

128
18
13
i,

24

U
10
1

113

7
60

2,444

2,444

332
21
2
16
189

312

137

273,894

37.598

26,512
3,317
5,591

259
1,919

5,244

9,173
8,455

20,243

17,362

103

23

7,748
965
712

6,623
1,3U

54,878

48,194
2,928
2,441
1,315

4,188

23,U5
11,498
2,325
1,058

631
4,970
2,663

5,205
4,080

425

83,898

3,845
11,465

U)
50,433
1,587

(x)

15,572

884,579 1,812

884,579

154,558

1,812

127,672
3,050

(x)

13,759

54,761

212
11

12
172

156,758
25,276

94,818

47,7U

290

62

19,911
3,611
5,294
9,157
9,738

102,534 171,310 17,521 3,391

102 , 584

21,093

171,310

16,505

1,490 17,521

8,698

3,391

1,063

18,328
1,301

(x)

(x)

956

4,817

12,873

8,184
2,016
(x)

(x)

963

427

(x)

(x)

(x)

(x)

X)

(x)

8,455
43
120

299

14

761
40
9

696
61

(x)

(x)

(x)

4,325

Sx,'

(x)

13,037

(x)
(x)

(x)

U9

(x)

(x)

(x) (x) (x)

U

2,423

672

60

188

(x)

(x)'"
2,744
(x)

19,353

(x)

965
(x)

3,879
(x)

35,525

(x)

14
(x)

62
(x)

144

(x)

1

(x)

4
(x)

{>)

(x)'

1
Cx)

(x)

(x)'

(x)

667

5

15,681
(x)

1,228
Cx)

1,165

2,143

32,513
(x)

1,213
(x)

3,023

(x)

1

(x)

(x)

(x)

(X)

(x)

317
1,183

4,232
4,080
(x)

(x)

1

145

(x)

(x)

(x)

(x)

4,653
1,480

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

3,924
(x)

(x)

6,719

11
10
1

102
3

5

13

3,845
11,465
(x)

46,509
(x)

(x)

8,853

82
154

(x)

292
(x)

(x)

28

2,788

433,935

112,330

450,644

42,228

292
2,496

516

102,629
1,002

(x)"'
8,012

120
10
2

25,043
2,048
(x)

(x)

5,747

9,083

168
16

(x)

(x)

122

51

(x)

16,397

[l\

31,3K

III

3,530
365

3,494
2,427
6,581

16,381
3,246
1,800
6,730
3,157

(x)

1
(x)

(x)

(x)

(x)

(x)

(x)

X)

X)

(x)

(x)

(x)

X)

(x)

(x)

(x)

(x)

X)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

X)

(X)

1,291

24
40

(x)

129
(x)

(x)

(x)

10
(x)

(x)

51

1,240

308

89
603

152

648

157
15

(x)

115

49

(X)

(X)

(x)

(X)

(x)

(x)

(x)

(l)

(x)

(x)

600
1,091

13

159
88
79
93

152
147
108

4
10
27
18
58
12

97
136
28

2,885

67,143

19
12

U
22
5

26
207

4,346

67,143

14,918

4,346

1,353

U,370
650

(x)""
649

8,623

52

933
81

61
278

966

94

52

10,874

1,199

94

415

640
559

90,890

25,912

20,572
1,346

589
1,011
2,394

U,631
1,164

1,627

4,724

1,239
191
724

1,756
814

2,265

770
377
790
328

12,194

4,355

185
398
480
619

2,081
592

3,397
6,9U

369

8,203

527
433

(x)

1,271
212

(x)

5,242

159,921

37,208
3,610

(x)'"
7,786

36,935

2,571

2,571

14,398

7,086

1,649
252

2,290
1,554
1,341



TRUCKS 14.33

Table 14D.—RETAIL TRADE-TRUCKS AND TRUCK-TRACTORS OPERATED, DECEMBER 1948, BY LARGE STORES AND
MULTIUNITS-STATE, BY KIND OF BUSINESS —Continued

[See text for explanatory material]

State and kind of business

Large stores and multiunits

Stores reporting data on trucks and truck-tractors
Stores not reportingdat:

ontruckaor truck-tiactors

Total

Stores

(Number)

Sales,

entire year

(Thousand

doltaTs)

Stores not operating

trucks or truck-tiactors

Number

Sales,

entire year

{Thousand
doHars)

Stores operating trucks and truck-tractors

Sales,

entire year

(Thousand

dollars)

Number of trucks and truck-tractors

Manufacturers" rated capaaty

Under
IX tons

IX tons
Over
IS tons

Small singtc'unit stores

Number

Sales,

entire year

{Thousand

dollars)

Number

Sales,

entire year

(TTiousand

dollars)

DISTRICT OF COLIMBIA—Continued

Stores—Continued

Automotive group, total

Motor vehicle (new and used) dealers....
Motor vehicle (used) dealers
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building, hardware group, total...

Lumber yards
Building materials dealers
Paint, glass, wallpaper stores
Heating,plumbing,electrical supply stcrffi

Hardware stores
Farm equipment dealers

Drug and proprietary stores
Liquor stores
Second-hand stores

Other retail stores, total

Fuel dealers, except fuel oil
Fuel oil dealers
Ice dealers
Hay, grain, feed stores
Other farm, garden supply stores
Florists
All other retail B-tores

FLORIDA

Total

Warehouses, administrative offices,
auxiliary units

Stores

Stores

Food group , total

Grocery stores
Meat markets, fish markets
Milk dealers
Bakery products stores
Other food stores

Eating and drinking places
General s-toree

General merchandise group, total.

Deparl3itent stores
General merchandise, variety stores

Apparel group

Furniture, furnishings, appliance groupjto-tal

Furniture stores
Floor covering stores
Other home furnishing stores
Household appliance stores
Radio stores

AutODBtive group, total

Motor vehicle (new and used) dealers....
Motor vehicle (used) dealers
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building, hardware group, total...

Lumber yards
Building materials dealers
Paint, glass, wallpaper stores
Heating, plumbing, electrical supply stores

Hardware stores
Farm equipment dealers

Drug and proprietary stores
Liquor stores
Second-hand stores

Other retail stores, total

Fuel dealers, except fuel oil
Fuel oil dealers
Ice dealers
Hay, grain, feed stores
Other farm, garden supply stores
Florists
All other retail stores

See footnote at end of table.

66
51
23

151

77

19
U
15
3

29

178
233
19

15

12
1

1

2

16

178

6,823

1,268

1,052
36
18

32
130

749

34

370

264
28
57

199

464
188
128
40

208
48
53
25
164
51

295
267
22

51
10
9

121
48
30

332

124,903 29,870 95,033 198

97,776
18,280
7,660
1,187

20,633

29,362

11
47
U
2

109

18

10,441
(x)

2,734
(x)

13,225

3,574

87,335
(x)

4,926

U)

7,408

25,788

Ul
M

47
(x)

66

280

(x)

4
(x)

(x)

(x)

(x)

(x)

9

100

9,965
3,868

140

3,639

577

255

100

U,315
8,649
3,075
583

5,740

43,U7
58,955
2,152

158
159
13

1,698
(x)

(x)

38,396
35,973
1,223

9,617
(x)

(x)

583
3,993

4,741
22,982

929

40,280

(X)

(x)

19
41

24
85
17

728

(x)

(x)

(x)

(x)

(x)

358

3,046
5,534

900

3,808

4
12
11

73

129
71
124

1,510,308

1,510,308

308,043

4,505

4,505

(x)

(x)

(x)

(x)

29,410

759,275 2,318

(x)

11,962
(x)

Cx)""
(x)

9,921

Cx)

253
(x)

U)"
U)

(x)

8

(x)

(x)"

(x)

3,717

(x)

5
(x)

(x)

(x)

(x)

121
(x)

(x)'"

(x)

(x)

(x)""
3,330

137,922 27,839

759,275

199,841

2,318 751,033

108,202

75
6,053

1,0U

15

3,702

810

16
1,691

44
660 137,922

57,204 7,384

283,318
3,941
8,889
1,830
10,065

79,722
5,104

220,868

680
23
1

19

95

691
23

193,723
1,608

(x)

760
(x)

69,727
1,884

91,555

372
U
17
13
35

58
21

89,595
2,333
(x)

1,070
(=t)

9,995
3,220

129,313

485
22

(x)

23
(x)

64
22

398
20

(x)

22
(x)

49
16

(x)

(x)

(x)

(x)"

196
8

1

3

6

55,067
995
460
226
456

9,282
791

2,521

5,911
392

7
274
800

7,390
198

530

119,284
101,584

126,125

90,827

332

731

15,235
76,270

15,416

103,999
25,3U

11,732

75,4U

188
79

1,158 894

2,521

8,309

3,604

530

1,560

1,190

45,307
5,610
8,088

31,204
618

315,672

4,806
(x)

3,645
6,404
(x)

130,862

231
23
22
140

9

40,501
(x)

4,443
24,800
(x)

184,310

657
(x)

51
366

(x)

738

481
(x)

34
308

(x)

593

(x)

(x)

(x)

(x)

2,705

62
713
119

30,350

410
63
294
330
93

237,146
48,672
22,363
7,491

34,376

151,242

214
174
32

23

76,246
45,234
5,635
3,747

21,851

16,463

250
U
96

160,900
3,438
16,728
3,744

12,525

134,779

497
24
244
23

182

1,552

321
17

233
22

77

5

9

315

81,936
11,325
6,759
4,827
32,159
14,236

58,434
25,581
1,060

93,254

19

5
18

4
42
7

275
239
14

7,676
722

1,493
157

5,592
823

47,836
21,369

498

27,580

189
43
35
21

122
44

20
28

74,260
10,603
5,266
4,670
26,567
13,413

10,598
4,212

562

65,674

916
157
76
69

213
121

28
35
16

889

157
44
55

51

U4
66

26
29
6

517
61
19
15

63
45

2

6

242
52

2

3

6
10

2

136

23,931
5,5U
1,034

372

1,783

8,732

3,249
2,027

244
394

2,554
264

3,506
3,481
313

98
211
223
120

68
66
151
94

463
31

942
633
372

2,632

X)

X)

10,205
1,735

36,368

(x)

(X)'"
(x)

1,797
86

19,681

(x)

(x)

x)

(x)

3,403
1,649
16,687

(x)

X)

X)

X)

73
35
128

(x)

(X)

(x)

(x)

(x)

x)
X)

X)

(x)

X)

(x)

(x)

325
261

2,530

50
23
23
163
55

264
2,054

2,747

151

1,544
541

5U

11,857

4,000

134
338
654

2,874

6,384
4,579
3,021

15,724

785
279

Cx)

(x)

Cx)

Cx)
12,204

692,165

692,165

175,881

U7,922
8,201
258

6,682
12,818

129,662
5,84';

14,313

48,314

40,060

15,975
2,245
6,277
13,236
2,327

26,933

5,423
9,055
8,134
4,321

98,092

31,061

3,181
2,438
5,068
3,146
16,086
1,142

33,047
26,032
5,499

57,424

X)

!='>

»)

Cx)

1,817
4,242
41,782

952998 (8-A) 0-51-3



14.34 RETAIL TRADE—GENERAL STATISTICS

Tabic 14D.—RETAIL TRADE—TRUCKS AND TRUCK-TRACTORS OPERATED, DECEMBER 1948, BY LARGE STORES AND
MULTIUNITS-STATE, BY KIND OF BUSINESS —Continued

^ce text for explanatory mattrul]

State ind kind of busineas

Large stores and multiumts

Stores reporting data on trucks and truck- tractors StORs not reporting dataj
ontrucksortnick-tractors

Total

Stores

(Xumbtr)

Salcf,

entire fear

(Thouaand
dollars)

Stores not operating

trucks or truck-tractors

Number

Sales,

entire year

(^Thousand

dollats)

Stores operating trucks and truck-tractors

Sales,

entire year

(Thouidml
dollarr)

Number of trucks and truck-tractors

Total

Manufacturers' rated capaaty

Under
IS tons

IS tons
Ova
IS tons

Snull singlcumt stores

Number

Sales,

entire year

{Thousand
dolLiTi)

Sales,

entire year

(TTiousand

dolldfl)

(aoRou

Total

Warebouaes, adalnlstratlTe offices,
auaillary units

Stores

Stores

FccMl group, total

Grocery stores
Neat Barkets, flsb narkets
mik dealers
Bakery products stores
Other food stores

Eating and drinking places
General stores

General aercbandlse group, total

Department stores
General aercbaullse, variety stores

Apparel group

Furniture, furnishings, appliance group,total

Furniture stores
Floor covering stores
Other hooe furnishing stores
Household appliance stores
Badlo Btoree

Automotive group, total

Motor vehicle (new and used] dealers.,..
htotor vehicle (used) dealers
Tire, battery, accessory dealers
Other autcootlve dealers

Gasoline service stations

Lusher, building, hardware group, total...

Lumber yards
Ailldlng naterialB dealers
Paint, glass, wallpaper stores
Beating,plmblng, electrical supply stores
Hardware stores
Farm equlpnent dealers

Drug and proprietary stores
Liquor stores
Second-hand stores

Other retail stores, total

Fuel dealers, except fuel oil
Fuel oil dealers
Ice dealers
Hay, grain, feed stores
Other fam, garden supply stores
Florists
All other retail stores

IDAHO

Total

Warehouses, administrative offices,
auxiliary units

Stores

Stores

Food group , total

Grocery stores
Heat markets, fiah markets
Hllk dealers
Bakery products stores
Other food stores

Eating and drinking places
General stores

General nerchandlse group, total

Department stores
General merchaiKllae, variety stores

Apparel group

Furniture, furnishings, appliance group, total

Fumi tura stores
Floor covering stores
Other home fumiahlng stores
Bouaataold appliance atorea
Xadlo stores

See footnote at end of table.

6,306

995
31
2i
16

103

<a2
73

it
491

299
3

23
266

3

592
123
157

6

103
56
36
18

172
150

235
277
30

70
6

9

179
53
18

207

1,823

263
16
7

3

2

113
33

26
113

U3

IIJS

1,274,037 4,041

206,970 147,777

188,810
2,618
6,504

797
8,241

29,159
10,208

276,606

725
23
2
9

76

AA8
32

142,823
1,385

(x)

249
(x)

23,642
2,840

90,U2
186,736
89,870

97,498

76,964

46,338
790

4,199
24,744

893

294,660

236,893
34,327
21,796
1,644

28,510

110,539

29,082
15,393
3,742
2,525

32,513
27,284

30,529
24,315
1,467

86,612

X)

X)

X)

35,355
8,228
1,395

(x)

66,620

60,332
2,809
2,013

(X)

7,706
7,156

31,267
23,828

13,705

M

(>)

8,183
(x)

24
418

520

140

13,273
76,869

10,413

1,875

(x)'"
4,223
(x)

120,543

260
115

76
3

5

4
20
2

54
24

220
265
22

1,074

109
17

23
104

113

33

81,000
32,444
6,330

769

16,234

13,429

803
651

(x)

(x)

7,605
2,582

27,671
22,519
1,083

27,006

5,942 3,474 1,993

691,556

59,193

70
5,872

742

18

3,456

556

27
1,966

25
450

45,987
1,233

(x)

548

(x)

5,517
7,368

186,464

403
13

(x)

14

(x)

40
73

280
12

(x)

14

(x)

33
47

(x)

(x)'

(x)

(x)'

173,463
13,001

66.551

211
120

1,391

123
85

1.030 322

276
3

167
2

(x)

(x)"'
6,427
1,175

271
(x)

194,656

43,950

42,879
1,071

7,435
3,904

49.565

27,232
22,333

(x)

(x)

1,766

(x)'"
1,3U

98
52

16
16

118
126

15

12

110
44
U
36

43
2

39
1

44,463
790

(x)

20,521
(x)

174,U7

775
4

(x)

598
(x)

906

584

3

(x)

431
(x)

565

173
1

(x)

146
(x)

263

(x)

2

(x)

155,893
1,883

15,466
875

12,276

97,no

654
23

224
5

1,236

340
13

208
4

500

240
10
12
1

612

28,279
14,742
(x)

(x)

24,908
24,702

2,858
1,796
384

59,606

424
236

(x)

(x)

228
259

16
13

12

915

85
59

(x)

(X)

131
151

15

10

(x)

(x)

28,928
7,053
1,124

(x)

22,670

17,453
1,738
2,013
(x)

(x)

271
3,252

5,530

4,035
1,495

(x)

(x)

7,734
(x)

6,869
(x)

(x)

(X)

(x)

265
94
27

(x)

1,609

45
1,564

241

115

12
86

(x)

(x)

(x)

(x)

(x)

(x)

(X)

(x)

88
32
27

(x)

28

1,019

198

103
9

67
(x)

(x)

3

12

(x)

(x)

302
132

(x)

(X)

73
90

1

2

3

475

(x)

(x)

X)

(x)

(x)

143

50

(x)"

14

394

(.)

(x)

(x)

(x)

53 18

(x) (x)

(«) (x)

51.250

28,374

12.018

197
4
3

49,013
610

1,512

115

7,825
1,631

7,440

10,925
264
14
U5
700

4,708
887

852
6,588

6,090

2,680
597

249
2,454

110

55,308

482
22
110
256
36

115
40
17
6

41,009
11,498
1,828

973

2,624

156
180
324
34

3,708

786

(x)

3

151

ixi

(x)

(x)

(x)

(x)

4,331
270
240
109

3,667
3,524

5,666
5,628

179

15,445

(x)

(x)'"
2,645

827
127

(x)

46,008

9,241

8,792
(x)

(x)

3,493
531

1,026

1,026

847

1,886

48
94
44
77

421
102

815
429
222

1,587

166
9

24
208
79

238
863

5,196

5,196

1,082

899
41
19

40
83

1,577
55

95

189

189

1,303

652,844

222.965

205,U7
6,676

350
2,731
8,091

70,962
23,065

22,9a

22,9U

33,223

31.263

18,174
951

1,880
9,579

679

30,543

9,553
7,780
11,929
1,281

89,161

33,566

2,306
4,083
1,648
2,466
17,504
5,559

33,222
16,046
4,108

41,809

(x)

(x)

7,524
3,070
4,746
(x)

164,462

164,462

39,437

33,793
(x)

884

(x)

35,997
2,423

3,333

3,333

5,876

7,780

2,951
(xi

(X)

3,671
(xi



TRUCKS 14.35

Table 14D.—RETAIL TRADE^TRUCKS AND TRUCK-TRACTORS OPERATED, DECEMBER 1948, BY LARGE STORES AND
MULTIUNITS-STATE, BY KIND OF BUSINESS—Continued

[See text for explanatory mateiiall

State and land of buBuiess

Large storeu and muJtiunits

Stores reporting data on trucks and truck-tractors

(><umber)

Sales,

entire year

(Thousand
dollaTs)

Stores not reportingdata
ontrucksor truck-tractors

Stores not operating

trucks or truck-tractors

Sales,

entire year

(Thousand

Stores operating trucks and truck-tractors

Number

Sales,

entire year

(Thousand
dollars)

Number of trucks and truck-tractors

Total

Manufacturers' rated capacity

Under
IX tons

1% tons
Over
IX tons

Small single-unit stores

Sales,

entire year

(Thousand
dolldrj)

Number

Sales,

entire year

(Tliousjnd

dollors)

IDAHO—Continued

Stores—Continued

Automotive group, total

Motor vehicle (new and used) dealers...
Motor vehicle (used) dealers
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building, hardware group, total..

Lumber yards
Building materials dealers
Paint, glass, wallpaper stores
Heating, plumbing, electrical supply stores

Hardware stores
Farm equipment dealers

Drug and proprietary stores
Liquor stores
Second-hand stores

Other retail stores, total

Fuel dealers, except fuel oil
Fuel oil dealers
Ice dealers
Hay, grain, feed stores
Otlier farm, garden supply stores.......
Florists
All other retail stores

nxiNOIS

Total

Warehouses, administrative offices,
auxiliary units

Stores

Stores

Food group, total

Grocery stores ,

Meat markets, fish markets
MilJi dealers
Bakery products stores
Other food stores

Eating and drinking places
General stores

General merchandise group, total.

Department stores.
General merchandise, variety stores....

Apparel group ......,.•,

Furniture, furnishings, appliance grouj^tcrtai

Furniture stores. ,

Floor covering stores
Other home furnishing stores...
Household appliance stores.
Radio stores

Automotive group, total

Motor vehicle (new and used) dealers...
Motor vehicle (used) dealers
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building, hardware group, total*.

Lumber yards......
Building materials dealers
Paint, glass, wallpaper stores
Heating, plumbing, electrical sifliyabcreB
Hardware stores.
Farm equipment dealers.

Drug and proprietary stores..............
Liquor stores ,.

Second-hand stores.. .....................

Other retail stores, total

Fuel dealers, except fuel oil
Fuel oil dealers
Ice dealers
Hay, grain, feed stores
Other farm, garden supply stores.......
Florists
All other retail stores

See footnote at end of table.

235
22
32
3

136
5

128

«)
110

6

20,2X

4,419

3,084
475
107
198
555

1,832
51

1,040

178
862

1,419

613
77

113

533
83

2,445

1,723
345
316
61

983

901

129
133
136
365

636

758
532
53

1,974

417
58

22
250
61

102
1,064

84,361 32,598

72,826
5,557
5,277

701

7,951

74,923

23,929
5,557
2,411

701

4,004

14,668

30,293
873
521

3,213
8,151

31,367

5,977
10,617

186

19,097

1,364
(xi

(x)

9,841
1,222

238
(x)

5,747,382

951,356

739,171
66,449
74,018
17,938
53,780

245,622
8,093

1,428,515

1,198,255
230,260

502,709

295,175

152,186
20,015
18,715
82,789
21,470

1.049,683

886,052
107,775
42,423
13,428

121,219

511,299

235,866
43,748
13,643
22,295
75,604
120,143

143,037
80,988
3,929

405,752

127,436
22,709

2,661
58,406
13, 743

8,277
172,520

52

1

4
3

16
17

39
110

3

8,974
(xi

(x)

80
2,099
3,241

(x)

10,617
106

13,666

13,665

3,124

2,188
326

1

166
443

1,772
20

102
797

2,390

684

224
25
90
290
55

1,271

74S
322
161
40

701

475

93
33
79

37
145
38

723
436
40

40
5

7
27
28

52
972

(x)

1,309
(x)

(x)

3,253,325

3,253,325

650,703

569,267
41,421
(l)

14,137
(xi

230,647
2,702

567,320
201,631

469,675

116,525

52,823
2,834

15,020
32,753
13,095

479,002

358,361
100,376
14,515
5,750

74,543

75,605

12,071
11,145
6,596
4,353
23,048
13,392

135,530
63,009

133.319

13,174
3,269

57

6,710
5,372
2,369

152,368

51,763 9,143

136

21

48,897

2,866

3,947

60,255

193

39

12,768
546
230

15

329 171

3

11
32

111

21,319
(x)

(x)

3,133
6,052
23,626

(x)

13,802

192
(x)

(x)

69
50

237

(x)

209

54

(x)

(x)

55
39

174

(x)

1

U2

97
(x)

(x)

13
9

46

(x)

67

(x)

(x)

(x)

726
10

385
1,360
6,406

1,324

2,769

23
13

13
44
118
47

153
2

67

(x)

(x)

(x)

8,532
(xi

238
(x)

6,568 2,494,057

6,568

896
149
106
32
112

60
31

389
52

23
243
23

975
23

155
21

282

1,825

96
54
99
220
548

35
96
13

377
53

15
223
33
50

92

2,494,057

300,653

169,904
25,028
(xi

3,801
(xi

14,975
5,396

659.064

630,435
28,629

178,650

99,363
17,131
3,695
50,036
8,375

570,681

527,691
7,399
27,913
7,678

46,671

435,694

223,795
32,603
7,047

17,942
47,556
106,751

7,507
17,979
1,320

222.433

114,262
19,440
2,604
51,696
8,371
5,908

20,152

(x)

(x)

(x)

93
(x)

4

(x)

(x)

(x)

(x)
3'

(x)

(x)

'

9,482

1,264
17,914

4,514

1,191
174

(x)

66
(x)

99

46

737
81

1,378

654
103
33

549
39

1.842

1,521
36

258
27

519

4,986

2,431
583
72
243
385

1,217

41
123
19

3.480

2,032
420
222
512
67
85
142

83
9,399

3,820

1,003
146

(x)

51

(x)

73
32

403
57

26
465
33

1.220

952
18

231
19

1,761

412
68
61
164
299

757

41
104

217
71
43

171
22

(x)

(x)

(x)

41
(x)

(x)'

154

5,156

486

142
19

(x)

13
(x)

21
13

109
21

231

34

7
58

4

438
15
25

6

2,205

1,513
221

9
60
74

323

11
6

742
114
99
230

29
10
16

(x)

(x)

(x)

20
(x)

(x)"

4,386

(x)

(x)

103

,238
160
62

3,066

(x)

679,277

39
6

3

38
4

44
303

80,105

1,027
3,359 3,066 679,277

286,455

30,105

21,902

(x)

(x)

373
53

271,771
6,453
1,431
1,763
5,037

41,613
1,015

14,999
1,513

101
1,340
3,949

22,437
308

225
3

3

114

131
3

2

2

1,020

556

294
2

24

12
132

5

1,530

1,073
235

3

12

324
63
13

33

129

103
72
5

39
7

14
125

6,121
14,903

57,459

17,757

6,357
3,284
1,244
5,702
1,170

135,215

116,113
15,849
1,540
1,713

13,364

40,001

7,861
2,117
2,039

713
4,371
22,900

13,370
9,629

41,371

12,090

2,951

8,695
1,551

374
15,210

1,417

5,020

3,071

723
166
755

.,016

411

462
448
703
170

3,662

235
113
536
485

1,752
491

2,433
1,464

735

7,810

722
137
138
549

39

895
5,280

4,337
1,490
2,036

730

26,165

12,226

1,284
685
561

1,333
5,256
2,607

7,727
41
940

13,374

1,899
(xi

(x)

1,624
220

1,097
(x)

2,378,598

679,739

487,096
61,537
4,592

45,695
80,819

551,146
U,084

42,783

42,783

156,200

95,433

23,810
6,165
14,891
35,019
10,548

69,592

25,965
17,821
20,588
5,218

257,922

137,602

12,656
4,837
16,615
17,297
59,316
26,881

102,860
68,960
8,595

196,682

26,022

5,503
1,699
20,314
3,314

19,422
119,903



14.36 RETAIL TRADE—GENERAL STATISTICS

Tabic 14D.—RETAIL TRADE—TRUCKS AND TRUCK-TRACTORS OPERATED, DECEMBER 1948, BY LARGE STORES AND
MULTIUNITS-STATE, BY KIND OF BUSINESS —Continued

[See teat for explanatory material]

Large stores and multiuxuta

Stores reporting data on trucks and ttuck-tractors

Total

State and kind of business

Stores

(>tuiTiber)

Sales,

estire jrear

(Thousand
dollars)

Stores not reportingdata

ontrucksor truck-tractors

Stores not operating

trucks or truck'tiactor«

Number

Sales,

entire year

(Thousand
dollars)

Stores operating trucks and truck'tractors

Sales,

entire year

(Thousand
dollars)

Number of trucks and truck-tractors

Total

Manufacturers' rated capacity

Under
IS cons

IS tons
Over
IX tons

Small single-unit stores

Number

Sales,

entire year

(Thousand
dollgTs)

Number

Sales,

entire year

(Thousand
dollars)

tNDUlU

Total

VaT«hous«s. adalnistratlve offices,
auxiliary units •

Stores

Stores

Food group, total

Grocery stares
Heat narkets, fish oarkets
Hilk dealers
Bakery products atorea • •...
Other food stores

Eating and drinking places
General stores

General oerchandise group, total

OepartAent stares.
General nercbandiee, variety stores

Apparel group

Furniture, furnishings, appliance grtup,tcitaL.

Furniture stores
Floor coverii^ stares
Other hone furnishing stores
Household appliance stores
Radio stores

Autooiotlve group, total

Motor vehicle (new and used) dealers,...
Motor vehicle (used) dealers
Ttre, battery, accessory dealers
Other autooutive dealers

Gasoline service stations

Lumber, building, hardware group, total...

Lumber yards
Building materials dealers
Paint, glass, wallpaper stores
Heating,plumbing, electrical supply stcres

Bardware stores
Farv equipment dealers

Drug and proprietary stores
Liquor stores
Second-hand stores..

Other retail stores, total

Fuel dealers, except fuel oil
Fuel oil dealers
Ice dealers
Hay, grain, feed stores ,

Other farm, garden supply stores........
Florists
Ill other retail stores

lOU

Total

Warehousea, adalnistratlve offices,
auxi I lary unite

Stores

Stores

Food grvTup, total

Grocery stares
Heat markets, flah markets
HIU dealers
Bakery products stores
Other food atorea

Eating and drinking places
General stores.

General merchandise group, total

Department stores
General merohandiae, variety stores

Apparel group

Furniture, fumlshlnga, appliance groui^total

Furniture atores
Floor covering stores
Other hone furnishing stores
HcKiaebold appliance stores
Radio stores

See footnote at end of table.

1,608

1,303
72
55

31
147

466
34

90
416

341

24

29

278
14

940
166
222
46

506
73

64
85
226
358

329
60
30

225

11
8

410
36
11

349

1.233

1,072
34
36
17
74

303
44

65
364

510

480

210
17
13

229
11

369,742

2,089,487

335,675 1,011 206,425

1,179,858

129,250

158
10,767

2,042

23

6,059
27

3,971
108
737 1,555 369,742

141,554 9,547

270,053
15,985
26,937
3,501
19,149

40,429
5,283

387.117

858
45
1

18
89

437
11

189,874
9,971
(xi

999
(x)

34,914
2,156

215.454

445
27
54

13
58

29

23

80,179
6,014
(xi

2,502
(x5

5,515
3,127

171.663

547
34

(x)

60
(x)

46
30

466
30

(x)

57
(x)

44
15

(x)

(x)

(x)

(x)'

371
11
4

184
2

136,997
1,970
1,300

511
776

17,108
263

7,917
218
61

324

1,027

7,373
327

275,606
111,511

153,350

U5,675

48
384

109,372
106,082

139,960

22,049

166,234
5,429

13,390

93,626

301
35

ai
31

3,518
5,233

30,493

17,lU

1,464

1,568

70,857
4,678
6,816
31,352
1,472

450,426

6,793
1,395
5,450
8,167

244

133,049

279
18
7

184
8

64,064
3,283
1,366
23,685
1,223

317,377

527
50

15
379
20

1,320

14

347

11,762
1,087

176
3,740

346

93,239

414
79
220
708
147

367,891
44,249
27,484
10,802

45,020

263,396

305
148
83
26

84,595
36,363
7,676
4,415

27,245

31,960

635
18

139
20

116

1,095

283,296
7,886
19,

r"

6,387

17,775

236,436

1,036
23

229

32

276

3,003

724
18
216
22

34

200

80,975
10,541
1,122

651

5,946

22,100

261

247
416
154

115,402
17,303
5,119

11,843
50,905
67,324

56,608
3,877
1,549

226.082

16
9
55

17
70
50

317
56
21

2,563
1,402
3,708
1,247
15,319
7,221

54,098
3,052
673

490
64

9
68
156
308

U2,339
16,401
1,411

10, 596

35,036
60,103

2,510
825
876

187.438

1,544
282
16

179
269
713

13

406
98
15

143

198
442

355

1,034
147

1

35
67
217

9

1,491

104
37

325

4,677
1,990

645
2,256
3,558
8,974

10,685
1,321

300

20.821

141
96
201

319
792
287

1,042
687
369

36,195
4,006
1,374

123,943
U,354
1,246

47,464

46
7
1

237

(x)

4,963
1,273

(xi

(x)

215
10

8

364

29
10
62

3,616

35,339
(x)

1,374
118,930
10,576
(x)

(x)

1,243
(I)

96
1,036

119
(x)

(x)

319
(l)

30
346
44

(x)

(x)

733
(x)

65
547
56

(x)

(x)

141
(x)

1

143
19

(x)

(x)

3,099
319
419

4,095
547

12,342

526

11

86
316
58

298

2,017

1,502,003

242,206

621,590

143,886

3,616

98.320

32

7,915

1.203

14
4,243

2

2,702

16
965 1,449 270,169

49,201 5,085

214,957
5,542

12,067
1,743
7,892

19,666
7,417

692
22
3

13
48

288
18

138,278
3,174
190
500

1,744

18,595
2,813

380

12
33
4
26

15
26

76,679
2,368

11,877
1,248
6,148

1,071
4,604

89.317

542
15

377
26

243

25
30

456
12

242
26
230

17
28

_JZi

63

2

120

214
12
5

3
26

65
9

45,685
1,088

729
166

1,533

4,235
1,056

2.685

4,079
192
61

268
485

6,022
158

606

141,655
82,843

85,857

69,963

40
340

497

150

58,131
77,050

81,370

11,780

42,577
2,494
2,561
21,111
1,220

4,098
301

2,241
4,612

528

13

330

83,524
5,793

4,487

58.183

15

511

2,685

13,566

6,556

606

1,078

1,230

172
14
3

135
6

38,479
2,193
320

16,499
692

351

30

4
250
10

236
24

237
10

2,786 342
39

103
579

167

1,073,108

304,742

265,239
9,184
2,424
9,366
18,529

198,034
11,193

19.530

19,530

49,397

50,882

17,258
3,128
3,788
24,093
2,615

44,491

15,920
10,318
13,352
4,901

157,175

71,088

6,827
4,375
5,406

10,027
28,949
15,504

47,059
20,630
3,641

95,246

23,568
368

1,360
13,175
1,864
7,022

47,889

784,052

784,052

183,449

155,988
6,356
2,558
7,415
11,132

141,694
6,233

20.392

20,392

38,004

38,993

14,418
1,142
1,789
19,263
2,381



TRUCKS 14.37

Table 14D.—RETAIL TRADE-TRUCKS AND TRUCK-TRACTORS OPERATED, DECEMBER 1948, BY LARGE STORES AND
MULTIUNITS-STATE, BY KIND OF BUSINESS—Continued

[Sec text for explanatory material]

Large stores and multiunits Small single'unit storea

Stores reporting data on trucks and truck-tractors
.Stores not reportingdataj

Ion trucltsor truck-traitors

Total

State and kind of business

Stores

Wumber)

Sales,

entire year

(Thousand
dollars)

Stores not operating

trucks or truck-tractors

Sales,

entire year

(Thmuand
dollars)

Stores operating trucks and truck-tractors

Sales,

entire year

(Tlunudnd
doHars)

Number of trucks and truck-tractors

Total

Manufacturers" rated capaaty

Under
IXtons

IM tons
Over
IX tons

Number

Sales,

entire year

(Thousand
do]lars)

Number

Sales,

entire year

(Thousand
doUgTs)

IOWA—Continued

Stores—Continued

Automotive group, total.,

Motor vehicle (new and used) dealers...
Motor vehicle (used) dealers
Tire, battery, accessary dealers.......
Other automotive dealers...............

Gasoline service stations

Lumber, building, hardware group, total..

Lumber yards
Building materials dealers
Paint, glass, wallpaper stores
Heating, plumbing, electrical s\-pply stores

Hardware stores. .

•

Farm equipment dealers

Drug and proprietary stores
Liquor stores «
jeeond-bnnd stores

Other retail stores, total

Fuel dealers, except fuel oil
Fuel oil dealers
Ice dealers
Hay, grain, feed stores
Other farm, garden supply stores
Florists
All other retail stores

KANSAS

Total

Warehouses, administrative offices,
auxiliary units

Stores

Stores

Food group, total

Grocery stores
Meat markets, fish markets
Milk dealers
Bakery products stores
Other food stores

Eating and drinking placea
General stores

General merchandise group, total

Department stores
General merchandise, variety stores. ..•

Apparel group. ...........................

Furniture, furnishings, appliance grajp,tctBl

Furniture stores
Floor covering stores
Other home furnisiilng stores.
Household appliance stores.
Radio stores

Automotive group, total

Motor vehicle (new and used) dealers...
Motor vehicle (used) dealers
Tire, battery, accessory dealers
Other autcssotive dealers......

Gasoline service stations

Lumber, building, hardware group, total..

Lumber yards
Building materials dealers
Paint, glass, wallpaper stores
Heating, plumbing, electrical supply st<rs

Hardware stores
Farm equipment dealers.

Drug aixl proprietary stores
Liquor stores
Second-hand stores

Other retail stores, total..

Fuel dealers, except fuel oil
Fuel oil dealers
Ice dealers
Hay, grain, feed stores
Other farm, garden supply stores
Florists
All other retail stores................

See footnote at end of table.

1,056

823

123
20

1.901

850
37
i2
67
225
680

136
9

S

82
15
12

327
69
16

23J

5,375

867
7

11

207
16

45
330

383

418

147
9

253

1

750
62
135

342

1,181

487
43
36
35

110
470

19

354

36
5

11
134

7

9

152

306,297 93,984 212,313 81,939

261,328
25,453
15,349
4,167

36,145

323,622

278
65
34

13

69,993
17,612
3,684
2,695

13,901

54,872

545
25
39
7

191,335
7,841

11,665
1,472

22,244

268.750

869
34
160
11

3,147

502
19

148

11

275
13
9

161

1,308

48

445

226
32
13
5

71,395
8,504
1,570
470

6,483

39.160

329
109
448
57

2.459

142,260
9,520
4,696
10,304
38,449
118,393

24,487
1,867
1,047

158,931

231
6
24
6

90
109

5

302

24,448
1,075
2,053
469

11,417
15,410

21,818
(x)

(x)

41,504

619
31
18
61

135
571

6
1

3

117,812
8,445
2,643
9,835
27,032
102,983

2,669
(x)

(x)

117,427

1,359
204

20
209

236
1,119

6

(x)

(x)

1,332

273
17
18
174
204
708

6

(X)

(x)

438

859
72
2

26
23

326

(x)"
(x)

610

227
115

9
9
85

(x)"
(x)

284

46
3

4
14
29

140

44
170

1

8,227
556
703

1,670
3,462
24,542

5,912
38,249

21,126

143
44
144
532

1,033
563

912
9

233

12,763
5,328
465

92,926
19,542
1,628

26,279

1,041,166

1

2
47
36
3

205

747
(x)

(x)

14,535
5,451

229
20,358

74

14
10
280
33
13
28

12,016
(x)

(x)

78,391
14,091
1,399
5,921

422
(x)

(x)

598
75
26
35

4,465

132
(x)

(x)

186
31

23
25

210
(x)

(x)

282
19

2
9

80
(x)

(x)

130
25

2,838
422
44

12,513
1,257

176
3,876

86,042

248
19
46
436
81
103
,274

1,041,166

198,704

3,054 482,707

148,128 50,576

75

4,390

481

23
2,572

419

5

1,338

47
480

21,565 3,968

190,079
780

2,784
451

4,610

13,187
2,229

135,907

626
3

1

2

146,206
97

(x)

(x)

1,530

11,413
1,071

79.623

241

4
10

43,873
683

(x)

(x)

3,080

1,774
1,158

294
6

(x)

(x)

106

21

13

250
5

(x)

(x)

99

18

(x)

(x)

(x)

(x)

20,451
371
309
164
270

1,138
145

3,384
50

28

166
340

4,600
136

69,102
66,805

54,651

20
318

15,868
63,755

49,862

12,952

10

256

53,234
3,050

41,699

10

563 421

650
1,631

6,034

3,386

25,943
1,699
(x)

25,919
(x)

280,229

41
1

6

113
1

5,368
(x)

(x)

6,795
(x)

86.551

2

140

20,575
(x)

(x)

19,124

193.678

192
(x)

(x)

335

131
(x)

(x)

257

(x)

(x)

(x)

(x)

329

27
75

51t.

64

29,247

243,706
14,808
16,772
4,943

29,431

194, 108

292
52

47
11

69,419
9,534
5,242
2,356

11,579

42,509

458
10
88
5

174,287
5,274

11,530
2,587

17,852

151,599

674
13
149
11

1,506

414
9

135

206
3

12
1

130

609

38

194

25,627
1,940
1,398

282

3,715

14,530

245
235
491
82

72,714
7,862
4,431
6,201
17,304
85,596

22,297

1,021

53,594

171

14
14
4
50

124

11

177

14,644
1,503

814
400

5,376
19,772

20,854

397

17,768

316
29
22
31

60
346

58,070
6,359
3,617
5,801
U,928
65,824

1,443

624

35,826

599

85
33

109
98
582

567

113
26
24
90
76

374

381

43
8
15
12
150

7

176

105
16
1
4
10
58

2

137

6,395
112
125
385

1,177
6,336

891

159
90
146
306
613
405

289

1,697

4,474
670
904

27,217
1,106

599

18,624

(x)

(x)

24

4,711
544
24

(x)

(x)

(x)

880
22,506

562

575

<x)

(x)

(l)

95
204

7
11

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x) (x) (x)

217
100

1,378
263

105
7
58

243
59

135
1,090



14.38 RETAIL TRADE—GENERAL STATISTICS

Tabic 14D.—RETAIL TRAD&-TRUCKS AND TRUCK-TRACTORS OPERATED, DECEMBER 1948, BY LARGE STORES AND
MULTIUNITS-STATE, BY KIND OF BUSINESS —Continued

{See text for expUnatocy mateiul)

State and kind of business

Large stores and multiunits

Total

(Ajumber)

Sties,

entire jrear

(Thousand
dolldTs)

Stores reporting data on trucks and trucJt-tiactors

Stares not opeiating

trucks Of tnick-tncton

Number

Sales,

entire year

(Thousdnd
dollars)

fStores not reportingdat:

optnicksortnick-tractors

Small single'unit store*

Stores opeiating trucks and ttuck-tnctors

Sales,

entire year

(Thousand

dollars)

Number of trxicks and truck-tractocs

Manufacturers' rated capacity

Under
IS tons

IS tons
Over
IS tons

Number

Sales,

entire year

(TlumsaTid

dollars)

Sales,

entire year

(Thousand

dollgri)

KEKIUCKT

Total

Wareluuses, artmlnlgtrattve offices,
auxi 1 iary units

Stores

Stores

Food group, total

Grocery stores
Meat aarkets, fish Biarkets

mu dealers
Bakery products stores
Otlier food stores

Eating and drinking places
General stores

General merchandise group, total.

Departaent stares
General nerchandlse, variety stores....

Apparel group

Furniture, furnishings, appliance gioij^total

Furniture stores
Floor covering stores
Other heme furnishing stores. —
Household appliance stores
RSd io stores

Autoootlve group, total

Hotor vehicle (new and used) dealers...
htotor vehicle (used) dealers
Tire, battery, accessory dealers
Other autcokotlve dealers

Gasoline service stations

Lumber, building, hardware group, total*.

Lumber yards
Building materials dealers
Paint, glass, wallpaper stores
Heating, pluMilng, electrical supply stares

Hardware stores
Farm equipoent dealers

Drug and proprietary stores
Liquor stores
Second-hand stores

Other retail stores, total

Fuel dealers, except fuel oil
Fuel oil dealers
Ice dealers
Hay, grain, feed stores
Otlier farm, garden supply stores
Florists
JLll other retail stores

LODISUIU

Total

Warehouses, administrative offices,
auxiliary units

Stores

Stores

Food group, total

Grocery stores
Meat markets, fish aarketa.....
MllJi dealers
Bakery products stores
Other food stores

Eating and drinking places
General stores

General aarchandlse group, total

Departaent stores
General merchandise, variety stores....

Apparel group

Furniture, furnishings, appliance giaq^tetal

Fiimiture stores
Floor covering stores
Other heme fumlsMi^ stores
Household appliance stores
Radio stores

Sm footnota at end of table.

4,298

681
33

28
15
51

246
117

34
373

155

7
10

131
4

508

54
96

172

X3
170
40
36
23

140
134

151

125
27

53

1

10
123
26

6

130

677
3S
4
13
51

456
116

32
327

400

387

224

5

22
133

3

24,814

922,180

155.601

2,4«0 439,873 482,307

61 . 310

4,295
1,3

2,504
11

1,473
40
318

60.336 10j806

132,366
4,466
12,122
1,193
5,454

22,181
20,095

428
22

226
46

91,508
1,719

102
962

19,226
4,657

253
U
28

40,858
2,747

12,122
1,091
4,492

2,955
15,438

328
18

312
10

116

27
92

273
16
240

9
95

25
57

_a2.

170
11

54,995
1,882
1,844

165

1,450

7,391
1,542

8,999

10,161
84
27

128
406

4,091
1,2X)

684

79,868
79,330

51.637

19
313

21,546
65,897

74,772

5.917

58,322
13,433

45.720 472 _M1 -ill

1,438
7,561

11,043

3,817

684

33,213
(x)

1,563
14,793
(x)

218.412

1,563
(x)

1,310
2,966
(x)

76.903

135
6

3

91

2

31,650
(x)

253

11,827
(x)

141,509

264
(x)

5

178
(x)

664

171

(x)

5

146

(x)

442.

(x)

(x)

_l2a.

(x)

(x)

-JlL _U£.

1,870

1,741
(x)

42,451

353
26

126
302
32

187,584
(x)

12,860
(x)

14,628

108,636

203
47
35
5

59,678
(x)

(x)

(x)

7,899

15,186

305
7

61
2

127,906
(x)

(x)

(i)

6,729

93,450

507

(x)

(x)

(x)

68

1,233

322
(x)

(x)

(x)

58

140
(x)

(x)

(x)

(x)

(x)

(x)

122
9
5

2

39,232
(x)

121

(x)

1,473

9,766

149
90
226
29

2,451

851

41,995
11,732
3,000
3,179

24,9«5
23,745

24,041
16,309
1,595

53,928

13
3

a
5

29

29

141
124
17

3,933
770

1,196
509

4,104
4,674

21,952
(x)

tx)

157
37
15
18

111
105

10
1

10

38,062
10,962
1,804
2,670

20,881
19,071

2,089
(x)

(l)

38,757

535
199

21

54

199

225

(x)

(x)

771

123
49
17
39
139
111

(x)

(x)

350

336
108
4
15
50
95

(x)

(x)

344

(x)

(x)

2,621
1,410

147
567

2,834
2,187

8,196
3,556

356

9.224

72
58
84
U8
431

596
371
261

8,579
(x)

(x)

23,111
5,050

286
15,882

3

23
6

3

117

491

(x)"
2,303
498

(x)

11,708

401,930

50

1

7
100

20

3

13

8,088
(x)

(x)

20,808
4,552
(x)

4,174

374
(x)

(x)

248
36

(x)

29

4,722

153
(x)

(x)

103
16

(x)

25

2,522

181

(I)

(x)

117
16

(x)

3

1,351

(x)

(x)

(x)

1,032

(x)

3,168

87

3,254

189,428

175
6

47
189

39
150
565

24,290

946,716

119,335

2,546 1,811

57,683

544,786

61,652

71

4,651
11

2,511

16

1,335
44
305

53,878 10,522

106,235
3,427
3,937
977

4,759

32,325
18,697

403
24

427
39

54,919
1,200

485
1,079

27,193
4,396

100.475

274
14
4

U6,842
76,824

84,522

63,854

11
263

44,065
56,410

73,765

9,395

16

280

42,977
469

2,580
17,635

193

1,864
(x)

1,631
5,733
(i)

51,316
2,227
3,937
492

3,680

5,132
14,301

93.191

379

27
100

35
117

320
20
64

8

130

29

226
23

161

15

48,934
2,236

191

498
2,019

14,273
2,075

6.568

9,295
406

4
136
681

5,552
718

72,777
20,414

10,757

54,459

152
96

16

700

101

62

14

482

2

190

41,113
(x)

949
11,902
(x)

483
(x)

7
199

(x)

318
(x)

6
151

(I)

148
(X)

1

37

(l)

(x)

(x)

442
6,126

21,592

7,219

542

741

662

4,044
134
447

2,512
82

243
22

103

246
48

201.532

187,186
2,872
1,410
3,626
6,438

84,426
27,875

20,377

20,377

30,284

29.743

13,901
(x)

2,334
U,894
(x)

20,545

8,844
(x)

7,483
(x)

63,104

34,054

3,554
2,272
2,352
4,248
17,0U
4,605

26,277
15,580
3,127

33,833

5,813

!">
(x)

6,721
1,497
3,917

15,333

545,190

545,190

195,333

174,058
9,312

194

3,792
7,977

94,303
21,131

15.091

15,091

24,056

23,020

9,776
733

2,069
9,575

867



TRUCKS 14.39

Table 14D.—RETAIL TRADE-TRUCKS AND TRUC&-TRACTORS OPERATED, DECEMBER 1948, BY LARGE STORES AND
MULTIUNIT&-STATE, BY KIND OF BUSINESS —Continued

[See text for explanatory material]



14.40 RETAIL TRADE-GENERAL STATISTICS

Table 14D.—RETAIL TRADE-TRUCKS AND TRUCK-TRACTORS OPERATED, DECEMBER 1948, BY LARGE STORES AND
MULTIUNITS-STATE, BY KIND OF BUSINESS—Continued

[See text for expUiutory matoul]



TRUCKS 14.41

Table 14D.—RETAIL TRADE-TRUCKS AND TRUCK-TRACTORS OPERATED, DECEMBER 1948, BY LARGE STORES AND
MULTIUNITS-STATE, BY KIND OF BUSINESS —Continued

[See text for explanatory material)

State and kind of buaineas

Large stores anc^ multiunita

Stores reporting data on trucks and truck-tractors
Stores not reporting data

ontrucksor truck-tractors

Total

jT^umbfr)

Sales,

entire year

(Thousand
dollars)

Stores not operating

trucks or truck-tractors

Number

Sales,

entire year

(Tfiotuand

dollars)

Stores operating trucks and truck-tractors

Sales,

entire year

(^Thousand

dollars)

Number of trucks and truck-tractors

Total

Manufacturers' rated capaaty

Under

1J4 tons
IX tons

Oer
IX tons

Small single-unit stores

Number

Sales,

entire year

(Thousand
dollars)

Sales,

entire year

(Thousand
dollars)

MASSACHUSETTS—Continued

Stores—Continued

Automotive group, total

Motor vehicle (new and used) dealers...
Motor vehicle (used) dealers
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building, hardware group, total..

Lumber yards.
Building materials dealers
Paint, glass, wallpaper stores
Heating,plumbing,electrical supply stores

Hardware stores
Farm equipment dealers

Dru£ and proprietary stores.
Liquor stores
Second-hand stores

Other retail stores, total

Fuel dealers, except fuel oil.
Fuel oil dealers
Ice dealers
Hay, grain, feed stores
Other farm, garden supply stores
Florists
All other retail stores

MICHIGAH

Total

Warehouses, administrative offices,
auxiliary units

Stores

Stores

Food group, total........

Grocery stores.

,

Meat markets, fish markets
Milk dealers
Baiiery products stores
Other food stores

Eating and drlnjiing places
General stores.

General merchandise group, total

Department stores ,

General merchandise, variety stores.,..

Apparel group

Furniture, furnishings, appliance groi^^total

Furniture stores..

Floor covering stores
Other home furnishing stores
Household appliance stores
Radio stores.

Automotive group, total

Motor vehicle (new and used) dealers...
Motor vehicle (used) dealers.
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations......

Lumber, building, hardware group, total..

Lumber yards.

.

,

Building materials dealers
Paint, glass, wallpaper stores
Heating, plumbing, electrical supplystores
Hardware stores
Farm equipment dealers.................

Drug and proprietary stores.
Liquor stores
Second-iiand stores.

Other retail stores, total

Fuel dealers, except fuel oil.
Fuel oil dealers
Ice dealers.
Hay, grain, feed stores
Other farm, garden supply stores
Florists .

All other retail stores

See footnote at end of table.

813
117
124
20

250
50
79
59

207
31

375
357
67

2i8
250

13

191

9
43
612

3,203

2,«-4
172
136
74
377

854
53

116
580

369

68
76

479
21

1,871

1,253
357

201
60

661

574

118
94
142
329

283

710
129
41

1,260

334
24

235
36
47
584

383,758 114,979 268,779 1,279 29,920

335,022
25,545
19,472
3,719

31,249

176,478

243
95
37
11

89,772
19,700
3,835
1,672

15,617

26,651

570

22
87
9

245,250
5,845

15,637
2,047

15,632

149,827

1,095
32
139

13

282

1,439

706
15
112
12

479

280
15

23

108

501

109
2

4

84

459

189
40
24

2

77,577
11,446
3,685
434

17,633

167
278
243
93

4,484

1,318

9,782
10,251
7,529
2,358

129,218

46,494

97,802
13,611
7,589

10,741
39,438
7,297

48,665
50,083
6,245

294,867

5

12
47
12
95
2

363
245

50

745

3,110
(l)

1,679
17,707
(x)

46,775
32,877
2,320

245
38
32
47
112
29

12
112
17

97,057
10,501
(x)

9,062
21,731
(x)

1,890
17,206
3,925

223,692

69,360
76,704
1,463
56,039
1,938
2,653

86,710

10
10

2

7

3
18
550

1,403
2,165

M
1,297
(x)

376
64,961

238
240
U

184
6
25
62

67,957
74,539
(x)

54,742

U)
2,277
21,749

1,800,553

889
146

(x)

123
165

W
12
137
48

4,064

1,560
1,745
(x)

512

M
44

121

14,268

163
24

(x)

83

133
(x)

11
118
11

829

393
31

(x)

29

a
(x)

1

17
7

1,509

333
91

(x)

11
11

(x)

2

30

1,726

8,754
3,144
1,589
947

2,546
553

9,178
12,909

103

32,338

96
62

245
164

702
49

1,621
856
517

4,889

4,598
2,428
6,626
5,365
24,592
1,885

81,899
46,159
6,349

120,589

187
328

(x)

158

(x)

43
96

6,976

585
649

(x)

210
(x)

787
758

(x)

144
(x)

1

15

10
144

2,553

3,653
5,775

11
1,055

581

21,252

545,466

212
493
144
67
13

539

3,421

9,042
19,686
2,276
3,377

355

10, 829

75,023

3,558,980

735.279

8,569

2,231

1,858,427

477,157 258.122

327
13,941

3.495

82
6,894

77

5,157

.1,130

168
1,890 646,465

225.996

52, 574

14.325 459.594

569,235
29,157
77,520
5,383

53,984

90,099
7,565

650.869

1,745
123

7
52

304

795
20

424,745
21,572

830
2,325

27,585

78,381
2,731

391,704

599
49
129

22
73

59

33

144,490
7,585

76,690
3,058

26,299

11,718
4,935

269 , 165

852
60

1,837
76

670

151

52

587
54

757
70

511

127
27

307

124
5

945

41
1

135
2

569
34

13
15

209,413
5,835
5,292
1,281
4,175

24,098
1,622

14.041

10,826
530

177
644

2,148

12,322
247

900

382,194
21,488
8,544
18,795
38,573

332,605
9,666

28.563

509,944
150,925

186,594

249,714
141,990

60,555

260,230
8,935

15,344

126,129

429
48

1,067

274
33

2

.;81

li6
2

226

131

8,072
5,969

52,025

18,972

900

2,784

2,234

28,563

37,737

67,541

88,120

15,279
14,408
65,429
2,458

855,523

266

12

14,039

2,658
11,850
30,506
1,512

294,041

278

49
16
213
9

1,004

74,081

13,521
2,558

34,923
946

552,482

508

108
30

411
10

1,740

249

83
15

354
10

212

22
12
35

9,233

2,012
1,438
5,657

532

184,201

473

142
434
825
360

1,532

19,356

4,751
8,976
28,435
5,023

61,820

701,098
110,221
34,580
10,624

72,705

423
331
75
38

183,335
95,2C4
8,933
6,559

37,007

830
26

125

1,242

517,753
15,017
25,647
4,055

35,698

314,923

1,429
51

232
28

417

3,582

899
25

204

20

211

1,301

388
18

18

140

1,641

297
99
12
13

65

640

154,472
24,532
1,915
3,281

21,527

31,425

350
412
529
241

7,666

3,197

21,448
17,322
15,801
7,249

253,556

121,483

181,215
37,923
9,296
23,390
57,815
47,290

137,308
23,272
2,368

28

17
69
35

114
35

650
98

5,544
3,929
4,484
3,242

20,170
4,637

120,901
17,753

546

101
25

107
215
248

60
31

6

175,571
33,994
4,812
20,148
37,645
42,653

16,407
5,509

793

178,328

1,935
519

55

270
337
465

32
35

17

471
87
34

174
262
273

1,109
227
17
88
52
138

2

5

355
205

6

632

18
16

45
35

175
28
7

13,272
2,543
1,880
3,107
4,938
5,585

28,723
3,740

385

38,610

207
151
352
615

1,488
384

1,447
596

518

4,B06

10,908
5,818
9,345
22,175
54,297
18,940

66,221
20,979
6,269

118,798

81,858
10,833

60,301

8,192
2,775
86,758

13

26
497

6,375
(x)

5,745
1,253
(x)

(X)

307
22

209
23
21

87

75,482
(x)

54,555
6,929
(x)

(x)

1,814
(x)

511
59

(x)

(x)

337
(x)

162
25

(x)

(x)

1,059
(x)

247
25

(x)

(x)

418
(x)

102
8

(x)

(x)

15,373
1,981

13

6,048
893
858

13,444

535
31
81

273
101
606

3,179

22,102
1,162
1,059

10,806
2,510

12,353
68,806



14.42 RETAIL TRADE-GENERAL STATISTICS

Tabic 14D.—RETAIL TRADE-TRUCKS AND TRUCK-TRACTORS OPERATED, DECEMBER 1948, BY LARGE STORES AND
MULTIUNITS-STATE, BY KIND OF BUSINESS —Continued

[Sec text for explanatory matenal]

Sace and kind of bvuineu

(Number)

mniEsou

TOUl

Varehcu««s, administrative offices,

auxiliary units
Stores

Stores

Food group, total

Grocery stores
Heat Markets, fish narkets
Milk dealers
Bakery products stores
Other food stores

Eating and drinking places
General stores

General oercnandlse group, total

Departjaent stores
General erchandlse, variety stores....

Apparel group

Fomlture, furnishings ^ipliBnoe group,total

Furniture stores
Floor covering stores

Other hooe fumlehing stores
Household appliance stores
Eadio stores

Autonotive group, total

Motor vehicle (new and used) dealers...
Motor vehicle (used) dealers
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building, hardware group, total..

Lumber yards
Building materials dealers
Paint, glass, wallpaper stores
Heating, pluiablng, electrical supply stores
Hardvar.e stores
Fara equipment dealers

Drug and proprietary stores
Liquor stores
Second-hand stores

Other retail stores, total

Fuel dealers, except fuel oil
Fuel oil dealers
Ice dealers
Bay, grain, feed stores
Other farm, garden supply stores
Florists
All other retail stores

HISSISSIFPI

Total

Varehouses, admlnlatratlve offices,
auxiliary units

StOT«8

Stores

Food troyip, total

Grocery stores
Heat narkets, fish markets
Hllk dealers
Bakery products stores
Other food stores

lattng and drinking places
General stores

General merchandlae group, total

Department stores
General merchandia*, variety stores....

Apparel group i

furniture, fumiahinga appliance grovf^total

Furniture storea
Floor eoverlr^ stores
Other home furnishing storea
Household appliance stores
Radio stores

See footnote at end of table.

Large stores and multiunits Small Btngle'Ufut stores

Stores reporting data on trucks and truck'tractors
Stores not reportingdata

ontrucksor truck-tractors

1,657

1,256
96
45
106
15i

5U
106

50
336

18

210
10

1,105

868
123
85
29

1,612

22
57

293
in

202
157
16

82
19

5

lai
15
31

248

3,305

3,305

547

10

192
81

18
292

Sales,

entire year

(Thousand

doHsri)

1,864,019

1,964,019

324,890

161
1

5

US
2

254,656
19,571
31,503
4,070
15,090

55,749
20,326

383,701

296^91
87,310

107,793

82,078

46,104
4,300
5,871

24,937
866

373,400

316,609
34,039
15,869
6,883

56,411

277,315

125,078
8,707
2,384
8,262

47,588
85,296

37,169
27,548
1,705

115,934

26,467
8,495

401
43,187
2,875
2,660

31,849

554,086

554,086

79,809

Stares not operating

trucks or truck-tractors

Number

726
53
5

93

120

489
60

31

300

301
100
23
19

107
95

191

145
13

6

2

2

58
7

10
220

1,903

77,045
406
723
39

1,596

8,079
12,550

28,902
54,016

43,485

30,433

19,619
(xS
6U

10,045
(x)

359

2

2

13

185
45

222

324

71

Sales,

entire year

(Xhoutand
dollars)

785,469

176,153

155,357
9,144
1,902
2,867
6,883

51,821
9,097

129,628

56,530
73,098

103,809

19,335

4,376
958

4,444
9,186

371

107,385

75,699
25,156
3,016
3,514

26,137

62,349

28,191
984

1,103
929

15,343
15,799

34,107
(x)

(x)

40,280

973
(x)

(x)

10,825
881

379
26,408

248,272

49,108
(x)

(x)'"
(x)

7,270
4,344

48.381

9,304
39,077

38,861

3.799

Stores operating trucks and truck-tractors

Number

3,299

530
43
40
13

34

U8
11
6

111
6

567

23

62
10

411
25
7
51

186
382

76
17

3

126
8

21
28

1,778

1,497
(x)

-216
142

1

3

70

Sales,

entire year

(Thousand
dollars)

Number of trucks and truck-tractors

1,078,530

148,737

99,299
10,427
29,601
1,203
8,207

3,928
11,229

239,861
14,212

3,984

62,743

41,728
3,342
1,427

15,751
495

266,015

240,910
3,883

12,853
3,369

30,274

214,966

96,887
7,723
1,281
7,333
32,245
69,497

3,062
(x)

(x)

75,654

25,494
(x)

(x)

32,362
1,994

2,281
5,441

305,814

30,510

27,937
(x)

723
(x)

(x)

809
8,206

34.537

19,598
U,939

26.634
17,841
(x)

(x)

8,548

99
7,709

633

66
853
25

231

47
67

203
53

18

538

264
15

12
240

7

1,236

1,069
39
U6
12

373

2,202

925
91

12
143

327
704

(x)

(x)

1,129

609
(x)

(x)

329

18
40
46

2,048

334

239

(x)

18

(x)

(x)

67

167

21
146

_il!l
305

(x)

(x)

194

Manufacturers' rated capaaty

Under
1% tons

4,109

6

4,103

559
52

412
24

186

154

30

17

401

162
14

10
209

6

502
18
73
11

1,008

164

15
11

118
279
421

(x)

(x)

426

169

(x)

(x)

166
7

33

38

263

184
(x)

9
(x)

(x)

7
37

_2ai
244

(x)

(x)

133

IS tons

2,795

2

2,793

61

12
374

1

26

381
20
30

1

219

949

589
59

20
45
236

(x)

(x)

500

315

(x)

(x)

112
8

6
3

(x)

(x)

(x)

_22

(x)

(x)

Over
IS tons

91

813

45

245

172
17

(x)

(x)

203

125
(x)

(x)

51

3

1

5

(x)

(x)

(x)

-22.

(x)

(x)

161

12

5

3

16

129
17

130
26
2
5

64

163

Sales,

entire year

(Thousand

dollars)

38,756

30,400
2,133
4,031

156

2,036

17,938
2,693

370
3,913

22,598

6,167

2,322
294

1,278
2,142

131

48,707

40,346
6,978

272

1,111

7,468

26,864

8,879
1,678

242
838

3,154
12,073

6,036
5,694

979

2,776
623
30

5,511

74,622

1,079
490

650
5,110

5,629

1.718
643

1,075

Number

26,346

6,329

4,933
331
52

459
504

6,695
368

313
51

87

387
34

342
125
212
55

3,961

2,183

124
29
99

231

1,200
500

754
454
196

1.982

U7
15

68
241
25

107

1,379

17,843

7,870
89

3,316
870

592

562

_5Qt
238
17

43
172
36

Sales,

entire year

(Thousand
dollars)

228,609

185,976
15,359
2,408
12,561
12,305

155,991
14,708

17,835

32,915

13,594
1,718
2,013
13,801
1,784

35,377

21,124
5,607
6,692
1,954

109,211

96,532

7,224
1,337
2,484
9,002

49,005
27,480

35,038
20,394
2,384

52,627

6,051
646
884

10,594
1,109
2,470
30,873

379,626

140,625

136,683
1,344

271
1,U0
1,187

37,095
25,933

19.483

19,483

21,133

17.713

9,232
(xi

804
6,377
(x)



TRUCKS 14.43

Table 14D.—RETAIL TRADE-TRUCKS AND TRUCK-TRACTORS OPERATED, DECEMBER 1948, BY LARGE STORES AND
MULTIUNITS-STATE, BY KIND OF BUSINESS—Continued

[See text for explanatory material]

State and kind of business

Large stores and multiunits Small single'Umt stores

Stores reporting data on trucks and truck-tractors
:Stores not reporting data]
ontrucksor truck-tractors

Total

(^jumber)

Sales,

entire year

(Thousand
dollars)

Stores not operatmg

trucks or truck-tractors

Sales,

entire year

(Thousand
dolldrs)

Stores operating trucks and truck-tractors

Number of trucks and trjck-tractors

Sales,

entire year

(Tlwusand
doltdri)

Manufacturers" rated capacity

Under
1^ tons

l>i tons
Over
IS tons

Sales,

entire year

(Tliousflnd

dolldri)

Number

Sales,

entire year

(Thousand
dollgTj)

MISSISSIPPI—Continued

Stores—Continued

Autbmotive group, total

Motor vehicle (new and used) dealers...
Motor vehicle (used) dealers
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building, hardware group, total..

Lumber yards
Building materials dealers
Paint, glass, wallpaper stores
Heating,plumbing,electrical supply slores

Hardware stores
Farm equipment dealers

Drug and proprietary stores
Liquor s tores

Second-hand stores

Other retail stores, total

Fuel dealers, except fuel oil
Fuel oil dealers
Ice dealers
Hay, grain, feed stores
Other farm, garden supply stores
Florists
All other retail stores

Missoimi

Total

Warehouses, administrative offices,
auxiliary units

Stores

Stores

Food group, total

Grocery stores
Meat markets, fish markets
Milk dealers
Bakery products stores
Other food stores

Eating and drinking places
General stores

General merchandise group, total

Department stores
General merchandise, variety stores....

Apparel group

Furniture furnishings appliance groip,totcl

Furni ture stores
Floor covering stores
Other home furnishing stores
Household appliance stores
Radio stores

Automotive group, total

Motor vehicle (new and used) dealers...
Motor vehicle (used) dealers
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building, hardware group, total..

Lumber yards
Build ing materials dealers
Paint, glass, wallpaper stores
Heating, pluirbing, electrical supply stores

Hardware stores
Farm equipment dealers

Drug and proprietary stores
Liquor stores
Second-hand stores

Other retail stores, total

Fuel dealers, except fuel oil
Fuel oil dealers
Ice dealers
Hay, grain, feed stores
Other farm, garden supply stores
Florists
All other retail stores

See footnote at end of table.

43i
33

115

23
10

15
95

127

100
1

9,536

1,596
30
21
i2
191

766
122

916

597

251
22
38

277
9

1,330

933
201
167

29

501

55

91
54

161
333

408
313
37

162,351 56,8*3

147,025
(x)

7,260
(x)

15,086

71,294

47,106
(x)

(x)

(x)

7,869

3,764

9,919
(x)

(x)

7,217

62,530

550
(x)

(x)

769

322

(x)

(x)

328

183

(x)

(x)

292

(x)

(x)

22,949
4,352
1,199
1,505

16,977
24,312

10,824
(x)

(x)

36,803

265

(x)

(x)

M
4,533
3,180

9,951
(x)

(x)

12,820

105

22
3

14
73

100

5

157

22,684
(x)

(x)

(x)

12,444
21,132

873

(x)'"

23,983

321
(x)

(x)

(x)

112
216

(x)

426

65
(x)

(x)

(x)

75

134

(x)

150

161

(x)

(x)

(x)

29

57

(x)

167

(x)

(x)

(x)

(x)

109

(x)

(x)

(x)

11,744
9,511

350
7,034

2,356,238

(x)

(X)

(x)

2,769
3,452

78
5,707

(x)

(i)

(x)

8,975
6,159

272
1,327

1,238,827

(x)

M
(x)

(x)

(x)

(x)

9,396 4,621

(x)

(x)

(x)

(x)

(x)

(x)

1,727

2,356,238

403,778 1,304 261,303 142,475

836
8,560

1,665

48
4,573

1,371

2,973
713

1,014

341,975
(x)

35,660

2,357
(x)

69,223
15,960

1,093
23

1

31
156

733
66

244,250
(x)

(x)

1,634
(x)

60,396
6,459

97,715
(x)

(X)

723
(x)

8,827
9,491

617

(x)

(x)

15

(x)

101
87

540
(x)

(x)

15

(x)

37

311

(x)

(x)

(x)

(x)

(x)

370,357
132,565

175,645

127,450

24
456

64,363
89,871

170,994

36,743

19

338

305,994
42,694

90,707

26

812

263
48

553 211

75,359
(x)

11,300
35,429
(x)

485,044

70
9

28
145

7

9,924
(x)

9,352
15,475
(x)

192,876

181
13

10
132

2

65,435
(x)

1,948
19,953
(x)

292,158

465
(x)

26
289

(x)

1,093

268
(x)

13

258
(x)

706

170
(x)

13

28

(x)

318

(x)

(x)

406,797
49,258
23,520
5,469

36,253

212,871

372
181
80
21

135,981
43,577
9,772
3,546

25,936

41,332

561
20
87

270,816
5,681
13,748
1,923

10,317

171,539

30
165
10

2,142

534
20
149

3

17

349

90,416
16,330
8,121
9,551
27,840
60,513

79,209
28,900
1,176

217,807

126
13

68
12
61

57

384
295
23

12,949
1,108
5,238

1,844
10,116
10,077

75,450
26,371

849

64,448

375
42
23
42
100
276

24
17

14

77,467
15,222
2,883
7,807
17,724
50,436

3,749
2,529

327

153,359

1,017
234

28
129

161
573

27

22
24

1,958

199
29
23
90

113
308

25
21
13

583

627
131

5

36
31

201

947

191
74

3

17
64

438

134
18
12

369
37
36

371

23,732
8,787
797

101,811
6,204
3,641

72,835
10
318

2,082
(x)

(x)

6,705
1,316

310
53,888

119
17

10
326
23

26
53

21,650
(x)

(x)

95,106
4,888
3,331
18,947

773
(x)

(x)

747
45
59
96

226
(x)

(x)

177
18
46
72

400
(x)

(x)

381

21
12

10

147

(x)

(x)

189

28,748 15,829

27,320
(x)

209

(x)

1,282

116
48
199

16

5,659
(x)

5,885
(x)

44,257

18,609

2,951
1,153

145

1,254
3,045

1,591
(x)

(x)

207
73

517

16
71

2,126
1,473

1,035
1,721
8,496
3,751

18,230
(x)

(x)

19,438

(x)

(x)'"
905

1,142

5

23

106
48
113
372

40,411

(x)

(x)

(x)

4,790
2,017
1,966
8,413

1,046,778

165,321

10,145

1,046,778

277,497

(x)

3,893
798

12,221

8,147
137
18

444

1,399

9,465
783

239,340
3,833

523
l6,703
(x)

183,716
21,303

25,260

7,679
4,542

14,994

5,041

25,260

50,578

2,738
(x)

2,100

36,982

450
54

265
683
142

17,146
(x)

5,068
23,810
(x)

50,871

32,352
3,696
736
188

4,504

11,005

260
403
664
56

5,663

1,939

4,512
705
222
555
592

4,319

1,511
599
53

16,810

170
60
217
278
915
299

1,523
907
689

12,338
657

425
34
89
765
57

311
1,922

14,561
16,188
18,194
1,928

132,544

69,393

8,033
2,219
4,504
8,822
29,255
15,560

56,740
29,188
6,934

89,852

13,712
1,184
1,171

27,126
1,836
7,051
37,772



14.44 RETAIL TRADE-GENERAL STATISTICS

Tabic 14D.—RETAIL TRADE-TRUCKS AND TRUCIt-TRACTORS OPERATED, DECEMBER 1948, BY LARGE STORES AND
MULTIUNIT&-STATE, BY KIND OF BUSINESS -Continued

(See text for ezpkiutory matcmJ]

Sate and kind of buaineu

Storea

(Xumbtr)

Large storea and multiuruta SduU single-unit stores

Stores reporting data on trucks and truck-tractors
Stares not reportingdataj

ontrucksor truck'tractors

Total

Sales,

entire year

dollarr)

Stares not operating

tncksor truck- tractors

Number

Sales,

entire year

(Tliousdrul

dollars)

Stores operating trucks and truck-tractors

Sales,

entire year

(ThotuAnd
dollATs)

Number of trucks and truck-tractors

Total

Manu^cturers' rated capaaty

Under
IX tons

IX tons
Over
IS tons

Sales,

entire year

(Tliouiand

dolldri)

Sales,

entire year

(Tliouiand

dollars)

Varehouaes, adBinlstratlve offices,

auxiliary unite
Stores

Food group, total.

Grocery stores.

Hest DArkets, fish markets.

Hllk dealers
Bakery products stores

Other food stores

Eating and drinking places.

General stores

General aierchandlse group, total.

Departisent stores
Genei^al nerehandise, variety stores.

Apparel group

Furniture, fumishingE^ appliance grot^), total

Furniture stores
Floor covering storea
Other hone furnishing stores.
Household appliance stores...
Radio stores

Automotive group, total.

Motor vehicle (new and used) dealers.

Motor vehicle (used) dealers
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Lumber, building, hardware group, total..

Lumber yards
Building materials dealers
Paint, glass, wallpaper stores
Heating, plumbing, electrical si4>ply stores
Hardware stores
Farm equipment dealers

Drug and proprietary stores.

Liquor stores
Second-haivl storea

Other retail store, total

Fuel dealers, except fuel oil....
Fuel oil dealers
Ice dealers
Hay, grain, feed stores
Other fainn, garden supply stores.
Florists
Other retail stores

NEBRASKA

Warehouses, adminiatratlve offices
auxiliary units

Stores

Food group, total.

Orocer-y stores
Heat markets, fish markets.
Milk dealers
Bakery products stores
Other food stores

Katlng and drinking places.
Oarteral storea

General nerehandise, total.

Department stores
Qaneral merchandise, variety stores.

Apparel group

Furniture, Dunishlngs, appliance group, total

Furniture stores
Floor covering storea
Other hooe furnishing stores.
Household appliance storea...
Radio stores

289
20
10
3

11

118

25

16
108

256
7
23

2

U5
3

3

13

58
129

33

1A9

3

t,oia

i,018

645

22

28
237

203

299

363,565

73,807

204,265

33,096

32
1,573

267

2

455
28

128

8,538 1,269

68,399
2,629
2,230

265

284

11,349
4,638

140
13

110
7

39,388
1,257

(x)

(x)

9,531
779

149

7
10

2

2

29,011
1,372
2,230
(x)

(x)

1,818
3,859

12,596

190
10
57

(x)

(x)

11

22

(x)

(x)

(x)

(x)

(x)

(x)

7,218
1,071

211
38

4,207
511

2,403

1,042
55

17

70
85

1,979
118

16,107
30,114

16,120

14,661

9,162
24,463

12,924

(x)

6,945
5,651

3,196

(x) (x) (x) (x) (x)

1,119
1,284

4,539

1,092

8,505
(x)

(x)

5,502

(x)

84,390

(x)

1,337
(x)

21,775

8,060
(x)

(x)

4,165
(x)

62,615

(x)M
(x)

323

(x)

(x)

(x)

210

(x)

(x)

(x)

(x)

(x)

(x)

101

16

14,802

78,799
(x)

3,503
(X)

10,681

69,983

20,392
(x)

599
(x)

3,383

10,923

172
5

19

58,407
(x)

(x)

59,060

280
(x)

(x)

561

171

(x)

(x)

268

25,271
(x)

309

(x)

10,726
29,204

5,348
15,456

197

29
148

4,231
(x)

(x)

(x)

3,016
3,232

(x)

(x)

(x)

3,464

97

2

2
9
39

110

926
633

2,918
1,466
415

4,356

844,725

844,725

148,395

133,694
2,629
5,440

848
5,784

16,281
9,689

125,278

73,430
51,848

43,189

44,166

26,083
2,072
1,084

14,927

451
11

1

11

30

188

28

21
226

201

142

6
120

(x)

(x)

(x)

3,235

391,616

391,616

100,668

97,340
812

(x)

481

(x)

14,999
6,355

79,356

29,764
49,592

(x)

U)

1,221

(X)

4,320

21,040
(x)

(x)

(x)

7,710
25,972

(x)

(x)

(x)

233

(x)

(x)

(x)

55

228

(x)

(x)

(x)

1,800

194

11

13

2

157

926
633

(x)"'
(x)

(x)

1,121

(x)

(x)

(x)

453,109 3,943

453,109

47,727

36,354
1,817
(x)

367
(x)

1,282
3,334

45,922

43,666
2,256

(x)

(x)

24,862
2,072
(x)

10,607

•57

3,886

599

338
13

(x)

5

(x)

25
21

(x)

(x)

190
31

(x)

206

58

(x)

(x)

(x)

42
129

(x)

(x)

(x)

(x)

(x)

(x)

2,237

2

2,235

490

274
11

(x)

5

(x)

25
19

(x)

(x)

103
27

(x)

178

(x)

(x)

217

(x)

(x)

13,181
(x)

577
(x)

2,486

6,201

142
(x)

(x1

(x)

10
62

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(X)

(X)

(x)

(x)

(x)

(x)

52

401

(x)

(x)'

(x)

(x)'

(x)

(x)

(x)

(x)

(x)

(x)

614
(x)

1,183
4,224

1,680
26

2,099

18
37

170
71

202
1

64

300

195

1,305

9,766

384
134

801

1,201
137

1,208

1,208

6,525

1,336

257

20
3

2

18
4

38
360

12,529

12,529

2,342

1,855
68
24

140

255

2,994
161

226

512

562

185
19

45
288
25

190,474

190,474

43,736

37,304
2,556

522
1,854
1,500

52,090
5,174

3,403

3,403

10,037

7,216

2,496
(x)

(x)

3,736
(x)

8,187

4,241
(x)

2,162
(x)

24,593

15,144

2,069

M
530

(x)

6,899
3,961

8,108
52

799

11,935

707
144

(x)

978
118

1,024
(x)

414,406

414,406

86,620

73,999
2,504

851

4,064
5,202

74,023
6,622

6,427

6,427

17,636

20,858

7,711
726

1,088
10,889

444

See footnote at end of table.



TRUCKS 14.45

Table 14D.—RETAIL TRADE-TRUCKS AND TRUC&-TRACTORS OPERATED, DECEMBER 1948, BY LARGE STORES AND
MULTIUNITS-STATE, BY KIND OF BUSINESS—Continued

[See text for explanatory material]

State and land of business

Large stores and multiunits

Stores reporting data on trucks and tnjck-tiactors
Stores not reporting datz

ontriicksortnick-tiactors

Total

Stores

(Number)

Sales,

entire year

{Thouiand
dolLlri)

Stores not operating

trucks or truci-tractors

Sales,

entire year

(Thousand
dollars)

Stores operating trucks and truck'tractors

Sales,

entire year

(Thousand
dottars)

Number of trucks and truck-tractors

Manufacturers' rated capacity

Under
1% tons

IS tons
Oer
IX tons

Small aingle'unit stores

Number

Sales,

entire year

{Thousand

dollars)

Sales,

entire year

{Thousand
dolloTs)

NEBRASKA—Continued

Stores—Continued

Automotive group , total

Motor vehicle (new and used) dealers...
Motor vehicle (used) dealers
Tire , battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building, hardware group, total..

Lumber yards
Building materials dealers
Paint, glass, wallpaper stores.
Heatin^,plumbing, electrical supply stores
Hardware stores
Farm equipment dealers

Drug and proprietary stores
Liquor stores
Second-hand stores

Other retail stores, tctal

Fuel dealers, except fuel oil
Fuel oil dealers
Ice dealers
Hay, grain, feed stores
Other farm, garden supply stores
Florists
All other retail stores

NEVADA

Total

Warehouses, administrative offices,
auxiliary units

Stores

Stores

Food group, total

Grocery stores
Meat markets, fish markets
Milk dealers
Bakery products stores
Other food stores

Eating and drinking places
General stores

G' neral merchandise group, total

Department stores
General merchandise, variety stores....

Apparel group

Furniture, furnishings,appliance gra5),totd.

Furniture stores
Floor covering stores
Other home furnishing stores
Household appliance stores
Radio stores

Automotive group , total

Motor vehicle (new and used) dealers...
Motor vehicle (used) dealers
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building, hardware group, total..

Lumber yards
Building materials dealers
Paint, glass, wallpaper stores
Heating, plumbing, electrical supply stores
Hardware stores
Farm equipment dealers

Drug and proprietary stores
Liquor stores
Second-hand stores

Other retail stores, total

Fuel dealers, except fuel oil
Fuel oil dealers
Ice dealers
Hay, grain, feed stores
Other farm, garden supply stores
Florists
All other retail stores

See footnote at end of table.

«8
65

365
17

28

32
121
379

110
«0

25
3

120

104

3

6

103

189,046 61,381 127,665 568 359 173 17,au
162,524
18,011
7,i56
1,055

36,748

165,461

144
58

43,062
(x)

1,451
(x)

9,709

34,458

119,462
(x)

6,005
(x)

27,039

Ul,003

488
(x)

90
(x)

396

1,412

277
(x)

73
(x)

94

758

156
(x)

16

(x)

211

520

(x)

(x)

12,991
4,135

530
188

2,791

197
129

157
19

1,937

61,550
4,645
2,721
4,625
21,260
70,660

15,419
3,611

333

47,109

107

2

15

1

43
93

105
39

12,749
(x)

(x)

(x)

5,067
15,160

(x)

(x)

18,043

258
15

13
31
78
286

5

1

3

48,801
(x)

(x)

(x)

16,193
55,500

(x)

(X)

29,066

597

(x)

(x)

(x)

124
491

(x)

(x)

336

176
(x)

(x)

(x)

97
338

(x)

(x)

343
(x)

(x)

(x)

21
112

(x)

(x)

(x)

(x)

(x)

(x)

(x)

1,989

23
148
704

7,482

2,436
•854

2,419

114
17

59

132
574

351

536
408
131

6,068
(x)

(x)

21,213
3,696

189
14,353

138,587

552

4,933
1,417

5,516
(x)

(x)

16,280
2,279
(x)

3,212

68,384

120
(x)

(x)

138
16

(x)

23

M
(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

1,259

13

158
28
71
633

138,587

30,112 17,724

68,384

12,388

1,653

28,869
549
522

9,745
1,543

100
3

17,488
(x)

(x)

9,227
578

11,381
(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

518
965

2,243
440
216

2,388
2,138

600
22

8,741
8,214

7,027

6,689

(x)

(x)

(x)

(x)

(x)

(x)

6,022

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

3,720

(x)'"
2,765

(x)

31,790

(x)

(x)

10,786

3,254

(x)"'
(x)

(x)

21,004

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

25,537
(x)

739
(x)

6,175

10,571

9



14.46 RETAIL TRADE-GENERAL STATISTICS

Tabic 14D.—RETAIL TRADE-TRUCKS AND TRUCK-TRACTORS OPERATED, DECEMBER 1948, BY LARGE STORES AND
MULTIUNITS-STATE, BY KIND OF BUSINESS—Continued

[See teit far expbnatory matemi]

State and kind of business

Large stores and multiunits

Stores reporting data on trucks and truck-tractors
Stores not reporting data

ontnjcksor truck-tractors

(Xumber)

Sales,

entire year

[Thousand
doltdri)

Stores not operating

trucks or truck-tractors

Number

Sales,

entire year

(Thousand
dollar.)

Stores operating trucks and truck-tractors

Sales,

entire year

(TTtoujdnd

6o\lars)

Number of trucks and truck-tractors

Manufacturers' rated capauty

Under
1% tons

IK tons
Over
IS cons

Small single-unit stores

Sales.

entire year

[Thousand
dollars)

Numbo-

ssies,

entire ve*r

(Thousand
dollars)

NEW RAMFSHIilE

Wftrebouses, administrative offIces,

auxiliary units
Stores

Food group, total.

Grocery stores
Heat oarkets, fish oarkets.

HIU dealers
B«ker>- products stores
Other food stores

Eating and drlnltlng places.

General stores

General aerchandlse group, total

variety stores.
Departaent stores.
General aerchandlse

,

Apparel group

funiiture, furnishings, appllanQegroup,tDtAl

Furniture stores
Floor covering stores
Other home furnishing stores.
Household appliance stores...
Radio stores

Autoootlve group, total

Hotor vehicle (new and used) dealers.
Motor vehicle (used ) dealers
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

Luaiber, building, hardware group, total..

Luoiber yards
Building BBterlals dealers
Paint, glass, wallpaper stores
Heating,plujiibliig,electrical supply stores

Hardware stores
Fara equlposent dealers

Drug and proprietary stores.
l,i<luor stores
Second-hand stores

Other retail stores, total.

Fuel dealers, except fuel oil.

—

Fuel oil dealers
Ice dealers
Hay, grain, feed stores
Other fans, garden supply stores.
Florists
All other retail stores

MEW JBtSEY

yarehousca, administrative offices,
auxiliary units '.

stores

Food group, total.

Grocery stores
Meat markets, fish markets.
Milk dealers
Bakery products stores
Other food stores

Eating arMl drinking places.
General stores

lencral merchandise group, total

Department stores
General merchandise, variety stores..

Apparel group

Furniture, fumlahlngs,appUanoe group, total

Furniture stores
Floor covering stores
Other heme furnishing stores
Hnisehold appliance stores
Radio stores..

I,i90

110

3

10,865

2,55^

1,520
287
155
139
453

992

422

1,471

301

70
79
387
114

252,151 108,465 51,168 5,845 167,423

252,151

43,095

143,686

29,893

16
1,761

437

1

512
15

387

354 40,948 l,64e 58,176

32,565
(x)

(x)

545

(x)

6,645
(X)

101
1

11,676
(x)

(x)

(x)

6,032
(x)

119
3

25
2

B

9

2

20,889

Cx)MM
(x)

613
(x)

5,510

154

(x)

(x)

(x)

(x)

10
(x)

126
(X)

(x)

(x)

(x)

(x)

40,937
(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

811

291

1,395
55

38

61

97

1,101
93

50,938
(x)

(x)

1,366
(x)

21,943
(x)

3,093

8,243
15,700

20,220

16,450

174

71

(x)

(x)

(x)

5,972

(x)

(x)

(x)

10,478

(x)

(x)

(x)

174

(x)

(x)

(x)

121

(x)

(x)

(x)

(x)

(x)

(x)

291

850

671

3,093

11,871

8,315

7,615
372

(x)

7,410
(x)

48,983

838
(x)

(x)

4,423
(x)

16,398

6,777
(x)

(x)

2,987
(x)

32,085

(x)

(x)

(x)

179

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

73
9

147

89
38

2,798
330

(x)

3,447
(x)

7,817

43,787
3,766
(x)

(x)

2,529

28,219

14,234
(x)

(x)

(x)

860

4,508

102
5

9

29,553
(x)

(x)

1,669

23,711

161

M
(x)

32

268

(x)

(x)

(x)

(x)

14

103

(x)

(x)

3,594
1,656
(x)

(x)

20,100

5,708

11,022
1,847

347
688

12,512
1,803

4,687
13,840
(x)

43,094

(x)

(x)

(x)

(x)

3,505
(x)

(x)

13,840

4,819

2

2

183

MM
(x)

(x)

9,007
(x)

(x)

(x)'

38,275

(x)

(x)

(x)

(x)

66
(x)

(x)

(x)"

634

(x)

(x)

(x)

(x)

33
(x)

(x)

(x»"

161

(x)

(x)

(x)

(x)

19
(x)

(x)

(x)"

233

(x)

(x)

(x)

(x)

14

(x)

(x)

(x)"

240

506
547
348

32

21

ea

19

132

63

707
102
710
756

2,560
873

8,341

(x)'"

18,116

4,731
10,076

121

4,220

(x)

(x)

Cx)

3,482

(x)

(x)

23,437

(x)

1,230,689

(x)

(x)

227

(x)"

12,300

(x)

(x)

(x)

(x)

(x)

(x)

2,66.'

(x)

(x)

(x)

529, 970 lj>b2

1,281,942

310,033

3,867 1,230,689

219,937

188
12,112

3,487

28
5,916

2,444

26
2,636

134

3,560

358,535
43,770
'r7,949

13,674
36,042

111,042
522

1,074
136

5

102
345

912
2

267,860
14,556
1,777
8,076
17,764

93,955
(x)

220,985
98,985

240,858

192,778

77,918
11,669
11,571
67,210
24,410

446
151

150
37
108

90,675
29,214
76,172
5,598
18,278

17,037
(x)

599

198
2,046

242
402

184

(x)

515

165
1,284

133
347

172

(x)

48
25

517

(x)

245
10
15

(x)

436
31
10
13
79

174
1

14
392

1,433

366

75
15
60
172

104,159
92,766

223,289

59,852

38

585

116,826
6,219

17,579

132,926

14,639
2,092
8,506
24,380
10,235

226
55
19

215
70

63,279
9,577
3,065

42,830
14,175

104

38

45

1,133

37

732

7

277

32

152

59

412
116
30

428
147

152
91
25

327
137

156
23

104

2

1

15

2

68
112
39

22

1

36
442

56,711

2.306
4,522

275
1,037

26
855

9,095

1,556.700

245,289

56,711

V1,T">

1,556,700

482.643

228,863
4,661
2,880
1,520
7,365

16, 574

149

4.613

3,595
1,885

290
1,111
5,898

13,590
66

1.332

248,619
66,664
12,317
34,576
120,467

337,626
2,161

31,265

4,613

26,187

9.382

1,332

4,236

2.266

31,265

126,481

72.792

4,037
266

1,140
3,035

904

514

234
726
523

264

20,616
8,144
15,111
20,319
8,602

See footnote at end of table.



TRUCKS 14.47

Table 14D.—RETAIL TRADE—TRUCKS AND TRUCK-TRACTORS OPERATED, DECEMBER 1948, BY LARGE STORES AND
MULTIUNITS-STATE, BY KIND OF BUSINESS—Continued

[See text for explanatory material]

State and kind of business

Large stores and multiunita Small singk'unit stores

Stores reporting data on trucks and truck-tractors
.Stores not reportingdata

truckaor truck-tractors

Toul

Stores

(Numba)

Sales,

entire year

(Thouiand
dollars)

Stores not operating

trucks or tnack-tractors

Sales,

entire year

{Thousand
dollars)

Stores operating trucks and truck-tractors

Sales,

entire year

(Thousand

doltdrs)

Number of trucks and truck-tractors

Manufacturers' rated capacity

Under
1% tons

1)^ tons
Over
IX tons

Sales,

entire year

{Thousand
dollars)

Number

Sales,

entire year

{Thousand
dollflTs)

NEW JERSEY—Continued

Stores—Continued

Automotive group, total

Motor vehicle (new and used) dealers..
Motor vehicle (used) dealers
Tire, battery, accessory dealers

Other automotive dealers

Gasoline service stations

Lumber, building, hardware group, total...

Lumber yards
Building materials dealers
Paint, glass, wallpaper stores
Heating, plumbing, electrical supply stores
Hardware stores
Farm equipment dealers

Drug and proprietary stores
Liquor stores
Second-hand stores

Other retail stores, total

Fuel dealers, except fuel oil
Fuel oil dealers
Ice dealers
Hay, grain, feed stores
Other farm, garden supply stores
Florists
All other retail stores

NEW MEXICO

Total

Warehouses, administrative offices,
auxiliary units

Stores

Stores

Food group, total

Grocery stores
Meat markets, fish markets
Milk dealers
Bakery products stores
Other food stores

Eating and drinking places
General stores

General merchandise group, total

Department stores
General merchandise, variety stores....

Apparel group

Furniture, furnishirgs,appliarcegroi43;Lotal

Furniture stores
Floor covering stores
Other home furnishing stores
Household appliance stores
Radio stores

Automotive group , total

Motor vehicle (new and used) dealers...
Motor vehicle (used) dealers
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building, hardware group, total..

Lumber yards
Building material:^ ilealers

Pai.it, glass, wallpaper stores
HeBting,plumbing, electrical supply stores
Hardware stores
Farm equipment dealers

Drug and proprietary stores
Liquor stores
Second-hand stores

Other retail stores , total

Fuel dealers, except fuel oil
Fuel oil dealers
Ice dealers
Hay, grain, feed stores
Other farm, garden .supply stores
Floris ts

Ail other retail stores

See footnote at end of table.

212
183

359
62
96
49
133

57

367
246
45

1,363

293
201

7

166
22
41
633

1,322

107

98

153
13

494,817 225,781 269,036 63,531

405,943
57,179
24,303
7,392

32,155

208,167

426
197
95

163,490
51,200
9,460
1,631

21,307

25,174

418
15
88
16

242,453
5,979
14,843
5,761

10,848

182,993

141

28

2,198

109
10

119

27
10
5

55,865
6,345

759
562

4,439

15.468

129
276
368
98

5,946

1.762

129,912
20,278
12,219
8,920
23,576
13,262

57,121
29,256
2,079

293,886

23
12
34
11

34

12

304

118
29

7,252
3,366
2,921
1,263
7,936
2,436

43,018
12,173

567

(x)

336
50
62

38
99
45

63

128
16

122,660
16,912
9,298
7,657
15,640
10,826

14,103
17,083
1,512

(x)

1,438
279
94

115
139
133

109

162
48

(x)

211
43
70
65

115
74

105
146

(x) (x)

760
187

3

16

(x)

5,610
1,581

754

1,701
3,750
2,072

3,144
3,341

104

17,153

108
79
338
237
959
41

1,341
1,122
456

67,571
71,961

143

69,316
5,772
1,816

77,307

268,831

13

546

5,596
5,100
(X)

6,698
859
259

51,195

131,250

271
189

5

144

16

28
87

61,975
66,861
(x)

62,618
4,913
1,557
26,112

1,424
1,346
(x)

489
41
46
159

1,156

262
299

(x)

104

18
42
135

336
199

(x)

161
13

J

18

826
848

(x)

224

10

1

2,979
3,4i9

15

3,407
789
206

6,308

486
279
139
97
31
676

1,236

6,172

268,831

50,289

137,581 6,172

47,245
(x)

(x)

370

220

7,255
7,508

137
2

34,512
(x)

(x)

(x)

6,491
2,347

12,733

(x)"'
(x)

(x)

764
5,161

10,931

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

11,104
(x)

156
279

2,307
766

1,448

11,446
24,669

16,099

(x)

3,714
21,470

14,625

(x)

7,732
3,199

1,474

(x) (x) (x) (x) (x)

1,446

3,836

9,907
(x)

168
5,991

57,247

51 ,092

(x)

2,915
(x)

6,451

43,511

22,843
2,562
791

2,371
5,790
8,654

7,235
2,991
(x)

17,398

(x)

(x)

(x)

5,533
635

(x)

6,996

294

(x)

(x)

2,254

17,345

14,994
(x)

426
(x)

3,200

8,720

5,473
(x)

(x)

(x)'"

6,206
1,920
(x)

(x)

1,679
(x)

(x)

5,033

9,613
(x)

(x)

3,737

39,902

668

(X)

(x)

191

(x)

(x)

(x)

(x)

(X)

(x)

(x)

19,534

36,098
(x)

2,489
(x)

3,251

34,791

152
(X-)

28
(x)

35

336

94
(x)

27

(x)

20

132

43
(x)

1

(x)

7

139

(x)

(x)'

17,365
(x)

(x)

2,871
(x)

7,671

1,029
1,071
(x)

9,845

(x)

(x)

(x)

3,354
(x)

(x)

1,963

165
(x)

(x)

19

(x)

79

(x)

35 36

(x)

(x)

(x)

(x)

(x)

(x)

(x)

5,

(x)

(x)

(x)

(x)

(x)

2

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

1

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

1

(x)

(x)

16,405
(x)

1,249
(x)

2,799

4,015

2,190
126
169

145
354

1,031

3,854
382

(X)

(x)

158
661

(x)

1,400
127

144
221
85

20
2

2

55
9

40
353

32,491

7,990
11,132
10,561
2,808

159,320

57.336

5,118
3,148
9,977
8,390

28,77,

1,926

55,637
53,163
5,169

140,616

19,040
10,285
1,291
4,628

675
12,866
91,809

154,415

33.165

36,030
(x)

(x)

1,071
747

28,449
4,006

4.432

4,432

8,403

(x)

2,364
(x)

415
2,467

81

6,750

1,366
(x)

2,283
(x)

26,432

7,305

1,448
772
650
510

2,324
1,601

6,091
5,721
(x)

12,122

(x)

(x)

(x)

2,269
348

(x)

7,730



14.48 RETAIL TRADE—GENERAL STATISTICS

Tabic 14D.—RETAIL TRADE-TRUCKS AND TRUCK-TRACTORS OPERATED, DECEMBER 1948, BY LARGE STORES AND
MULTIUNITS-STATE, BY KIND OF BUSINESS—Continued

(See text for explanatory matenal)

Sate and bnd of business

Lu-ge stores and multiunits

Stcres reporting data on trucks and truck- tnctors
.Stores not reportingdata

ontrucksor truck'tractors

Small aingie'luut scores

Total

Scms

Ojumbtr)

Sil«,
entire year

(Thousand

doildri)

Stoces not operating

trucks or tnicJc- tractors

Number

Sales,

entire year

{Thousand
Mlars)

Stores operating trucks and truck-tnctors

Number

Sales,

entire year

CntousATul

dollars)

Number of trucks and truck-tractors

Total

Manu^cturers' rated capaaty

Under
IX cons

IMtons
Over
IX tons

Sales,

entire year

(Thousand
dolljTs)

Number

Sales,

entire year

(Tlwujdnd
dolldrs)

War«bouA«, adalnistratlve offices,

auxiliary unlta
Stores

Pood eroup, total.

Grocer/ stores
Heat aarketa, fish oarkets.

Milk dealera
Bakery products stores

Otner food stores

Eating and drinking places.

General stores

General aerctiandise group, total.

Department stores
General aerchandise, variety stores.

Apparel group.

Pumiture,fumlshii^,appliance group,total

Furniture stores
Floor covering stores
•Other hoflie furnishing stores.
Household appliance stores...
Radio stores

Automotive group, total.

Hotor vehicle tnew and used) dealers.
Motor vehicle (used) dealers
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations.

iiUaber, buildiiig, hardware group, total

Lumber yards
Buildir^g materials dealers
Paint, glass, wallpaper stores
HeatljTg,pliaibing, electrical supply stores
Hardware stores
Pans ei)uipment dealers

Drug and proprietary stores.
Liquor stores
Second'hand stores

Other retail stores, total.

Fuel dealers, except fuel oil....
Fuel oil dealers
Ice dealers
Hay, grain, feed stores
Other farm, garden supply stores.
Florista
All other retail stores

NORTH CAKOLIKA

Varehouses, administrative offices,
auxiliary units '.

Stores

Food group, total.

Grocery atoree
Heat oarketa, flah mark<
Hilk dealera
Bakery products stores.
Other food stores

Eatli^ and drinking places.
General storce

Oenaral merchardiae group, total

variety stores.
Department stores.
General marchandise.

Apparel group.

Fumltuz«,f^|^dshlngs, appliance group, total

F^^rniture atorea
Floor covering stores
Other home fjrr.lshlr^g stores
Household appliance atorea
ftadlo stores

33,6S9 3,107,757 13,219 6,337

33,659

9,408

6,i63,?77 2i,811

7,227 2,181 559,032

940
25,672

,474

132
13,087

6,387

223
6,518

1,439

585

6,067

2,333 791,116 48,488 1,480,681

4,988
1,624

314
577

1,905

3,394
42

1,289

994,240
242,001
202,624
63,372
157,444

584,006
7,083

3,915
1,137

14

510
1,651

3,232
22

788,346
151,685

3,460
50,604
106,554

506,104
tx)

1,073
487
300

67
254

162

20

205,894
90,316
199,164
12,768
50,890

77,902
(x)

420,198

1,465
598

4,970
283

1,158

290

(x>

1,254
467

3,439
274
953

182

(x)

279

162
103

1,033
9

132

91

(x)

28
498

(x)

102

1,453
421
31
102
326

867
5

674,943
57,926
8,212
12,514
37,521

128,296
606

22,244
7,538

444

2,819
15,443

33,471
512

156
1,133

4,607

1,100,859
320,646

1,220,618

564,215

76
1,083

4,496

703,232
296,075

1,098,944

294,823 1,204

397,627
22 , 571

121,674

269,392

365
78

235

21

548

6
103

35,175
13,779

142,984

78,070

4,12J

13,870

7,446

946
215
286
764
320

2,863

241,135
34,868
51,677

143,132
93,403

1,204,467

433
87

233
376
198

112,979
14,203
40,466
68,336
58,839

589,016

513
128
53

383
122

128,156
20,665
11,211
74,796
34,564

615,471

875
204
74

683
179

2,096

357
155

55
555
157

1,368

386
40
17

87
18

132
9
2

122
34
51

104

to

30,054
6,220
6,987
21,232
13,577

248,060

1,457
717

2,959
1,507

806

2,290

1,874
493
429
67

1,013

1,866

976,147
161,433
54,542
12,365

91,925

444,100

912
454
237

416,776
146,261
19,879
6,100

59,228

70,307

962
39

192

23

559,371
15,172
34,663
6,265

32,697

373,793

1,664
55

351

26

426

4,262

1,050
33

285

20

230

1,506

456
13
43

5

99

1,617

97

1,139

470
123
56

20

196,939
41,221
6,546
3,354

19,470

53,366

427
687

4,960

711
149
206
150
437
213

1,140
665
151

i,690

206,107
43,328
24,194
26,790
102,411
41,270

166,501
113,297
11,595

974,264

59

25
92

29
169

30

1,065
571
133

2,768

10 . 568

4,536
7,527
4,141
38,999
4,536

154,541
90,479
9,165

(x)

652
124
114

121
263
183

195,539
33,792
16,667
22,649
63,412
36,734

11,960
22,813
2,430

(x)

2,189
531

157

419
517
449

55
241
55

(x)

378
107

100
309

382
230

50
167

18

(x)

1,043
205
43
94

85
147

(x)

768
219
14

16
50

72

(x)

64

25
23

21
66
50

203
160
20

6»0
434
24

736
67

169

2,620

6,221

347

109

119

635

20
195

206,390
143,100

3,208
198,055
11,752
13,025
396,734

1,294,961

157
34

2,383

1,294,961

126,461

113,032
2,213
6,347

453
4,416

18,624
21 ,937

^;2,157

144,001
128,156

105,906

86,765

61,297
657

3,251
21,392

168

3,537

332
40

100
551

671

106

22,010
11,291
(x)

29,223
5,5,9

3,970
306,720

596,216

596,216

56,516

54,543
(x)

(x)

15,513
5,496

176,195

69,654
106,541

98,277

10,355

(X)

2,661
5,137
(x)

Sat footnoU at and of tabls.

570

402
20
579
33

81
237

2,684

184,380
1j1,809
(x)

163,827
6,213
9,055
92,014

2,829
2,155
(x)

1,306
U3
119
345

69,945

68
6,585

814

2j

47.

3

135

56,489
(x)

6,347
(x)

3,503

3,111
16,441

95,962

74,347
21,615

7,629

76,410

(x)

657
590

16,2
(x)

504
(x)

171

(x)

124

15
144

28

1,252

(x)

3'0

(x)

335
309

(x)

318
63
94

281

3,913

818
425

(x)

596
40
12
43

1,955

1,676
1,421
(x)

392
30

13

21

52
2

28
342

18

3,895

674

18
1,937

32

753

424
(x)

120
(x)

116

15

85

(x)

4
(x)

(X)

(x)

'

307
3

25

1,021

(x)

(x)

(x)

(x)

(x)

(x)

22,900
6,810
2,291
3,307
8,420
9,638

25,465
24,893
1,574

56,521

390
170

1,094
5E2

2,451
273

4,629
3,566
1,774

19,638

1,846
2,127

10,528
229

1,333
40,458

234,376

1,082
458
412
305
101

1,664
15,616

33,749

14,179

109,979
453

243

1,211

l,t52
2,598

11,721

13,309
334

15

101
420

5,064
860

788

5,144
6,577

15,629

8.884

768

1,106

1,226

5,848

350
.6''6

630
31

164
'2.?

717,998
286,802
20,862
91,535
363,484

960,280
17,369

88,266

36,266

383,694

208,164

53,629
22,3-6
57,826
52,338
21,995

86,392

24,973
27,100
24,848
9,471

330,584

168,369

19,695
7,716
29,427
20,944
77,327
13,260

181,344
164 ,917

21,829

451,935

..3,618

21,117
3,463
14,085
3,064
35,000
331,638

248,851

235,014
5,580
617

2,871
4,769

71,646
19,735

23,088

23,068

39,892

42,882

25,354
90.

3,051
12,262
1,308



TRUCKS 14.49

Table 14D.—RETAIL TRADE—TRUCKS AND TRUCK-TRACTORS OPERATED, DECEMBER 1948, BY LARGE STORES AND
MULTIUNITS-STATE, BY KIND OF BUSINESS —Continued

(See text for explanatory mateiial]

State and kind of business

Large stores and multiunita

Stores reporting data on trucks and truck-tractors
Stores not reportingdata
ontrucks or truck-tractors

(>iumber)

Sales,

entire year

(Thousand
dolWj)

Stores not operating

trucks or truck-tractors

Number

Sales,

entire year

(Thousand
dollars)

Stores operating trucks and truck-tractors

Sales,

entire year

(Thousand
dolldTs)

Number of trucks and truck-tractors

Total

Manu'acturtrs" rated capacity

Under
IX tons

l>i tons
Over
Uptons

Small single-unit stores

Sales,

entire year

(TliousdTid

dollars)

Sales,

entire year

(Tliousund

dolUiTs)

NORTH CABOLINA—Continued

Stores—Continued

Automotive group, total

Motor vehicle (new and used) dealers...
Motor vehicle (used) dealers
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building, hardware group, total..

Lumber yards
Building materials dealers .*.

Paint, glass, wallnaner stores
Heating, plumbing,electrical suiply stores
Hardware storc-s

Farm equipment dealers

Dri.g ad proprietary stores
Liquor stores
Second-hand stores

Other retail stores, total

Fuel dealers, except fuel oil
Fuel oil dealers
Ice dealers
Hay, grain, feed stores
Other farm, garden supply stores
Florists
All other retail stores

NORTH DAKOTA

To tal

Warehouses, administrative offices,
auxiliary u its

Stores

Stores

Food group , total

Grocery stores
Meat markets, fish markets
Milk dealers
Bakery products stores
Other food stores

Eating and drinking places
General stores

General merchandise group, total

Departroe .t stores
Ge eral merchandise, variety stores....

Apparel group

Furniture, furnishings,appliance group, total

Furniture stores
' Floor covering stores

Other home furnishing stores
Household appliance stores
R id io stores

Automotive group, total

Motor vehicle (new and used) dealers...
Motor vehicle (used) dealers
Tire, battery, accessory dealers
Other automotive dealers

Gasoline service stations

Lumber, building, hardware group, total..

Lumber yards
Building materials dealers
Paint, glass, wallpaper stores
Heating jplumbing, electrical su[^ly stores
Hardwar; stores
Farm equipment dealers

Drug and proprietary stores
Liquor stores
S' cond-hand stores.

Other retail stores, total

Fuel dealers, except fuel oil
Fuel oil dealers
Ice dealers
Hay, grain, feed stores
Other farm, garden supply stores
Florists
All other retail stores

Set footnote at e,,d of table.

1,000

744
92

151

13

135
56
29
25

184
142

183
99

15

201

86

1,901

129
35

230
5

6
9

313,479 203,222 49,443

270,726
19,688
20,926
2,139

2i,863

1..0,063

282
81

85,471
17,326
6,467

993

14,279

462
11

185,255
2,362
14,459
1,146

10,367

125,784

802
19

162

1,546

468
9

147

611

104

2

3

12

278

128
17

3

2

43,903
4,939

393
143

;-,940

14,321

147
168
394

48

47,990
18,286
3,292
3,739

37,711
29,045

29,1 3

45,478
1,053

110,002

1,965
783

(x)

(x)

8,787
2,231

26,991
(x)

(x)

28,435

128
53
21

24
144
121

46,025
17,503
(x)

(x)

28,924
"6,914

2,182
(x)

(x)

81 , 567

526
255

(x)

(x)

265
372

16
(x)

(x)

1,-08

93
66

(x)

(x)

169
227

16

(x)

(x)

304
104

(x)

(x)

75
104

(x)

(x)

595

129

85

(x)

(x)

21
41

(x)

(x)

5,697
690
336
583

3,260
3,755

3.604
'232

98

10,168

41
7»
57

109

395
84

773
25

186

2,199

16,286
2,502
1,208

42,15,
17,117

1,098
29,634

379,969

2
43
15

2

1,065

212
428

(x)

6,6E6
2,193
(x)

16,784

171,950

99
13

6

158
71

15
41

16,074
2,074
(x)

35,471
14,924
(x)

10,850

208,019

688
80

(x)

296
141

(x)

t6
(x)

331
34

(x)

127
42

(x)

15

(x)

(x)

785
199

2,036
1,861
1,337

114
3,836

272

41
24

263
95

311
1,193

1,06;

-6,473

171,950

28,848

206,019 -,410

127

4a,083
V56
667

(x)

5,779
127

26

28,190

(x)'"

(x)'"'

(x)

3,624

32,4.9

15,893
756

(x)

(x)'"

(x)

2,155

108
10

(x)

(x)"

(x)

102
8

(x)

(x)'"

(x)

11

15

(x)

(x)"

(x)

(x)

(x)".

(x)

884

1,42',

1,061
65

1,625
to

21, ,56

23,702

_(£l_

9,645
22,834

(x)

12,111
S68

(x)

Jii.

(x)

(x)

b , 326

(x)

(x)

5,732
(x)

96,521

1,,98
(x)

(X)

28,060

3,854
(x) (X)

304

88,568
(x)

2,991
(x)

16,963

111,026

101

10

49

272

23,256
(x)

868
(x)

4,657

33,395

164

3

14

65,312
(x)

2,123

12,306

77,631

275
(x)'

24

31,, 82

600
890

1,50
12,163
63,884

5,076
1,471

284

151

1

14,321
(x)

(x)

3,337
15,439

(x)

1,471
(x)

2,919

9

56
222

17,461
(x)

(x)

1,507
8,826

4t,445

(x)

(x)'"

5,525

147

(x)

(x)

34

81
356

(x)

(x)

1,008
(x)

5,10/

2
I

22

(x)

(x)

2,367
I

(x)

(x)

(x)

(x)

2,740

(x)

(x)

(x)

(x)

(x)

_(£l_

(x)

1,427

2,654

137

201

214

(x) (x)

(x)

(x)

(x)

9,134

905

(x) (x)

(x)

(x)

1

11

113

(x)

(x)"

(x)

(x)

(x)

(x)

(x)

182

(X)

562

8,510

22

133
19

(x)

(x)

(x)

(x)

1,269

569

678
5,994

2,108
148

63
18
20
58

382
227

179
239
27

(x)

(x)

(x)

(x) 14

223

30,990

8,368
6,734
14,534
1,354

112,397

31,703

2,109
3,109
1,584
3,952
16,604
4,345

34,082
428

2,971

60,658

9,331
1,985

,34

9,244
4,257
5,497

29,610

193,803

40,356
2,584

7
1,672
750

(x)

3,645

4,577

4,5;

7,601

1,707
(x)

(x)

4,509
(x)

9,318

4,862
(x)

2,696
(x)

21,436

33,6S4

2,989
,07

6S4
2,173

14,716
12,415

7,190
7,583
(x)

8,095

891
139
92

(x)

272
(x)

5,903

9529Q8 (8-A) O - 51 - 4



14.50 RETAIL TRADE-GENERAL STATISTICS

Tabic 14D.—RETAIL TRADE-TRUCKS AND TRUCK-TRACTORS OPERATED, DECEMBER 1948, BY LARGE STORES AND
MULTIUNITS-STATE, BY KIND OF BUSINESS—Continued

[See text for explanatory material]



TRUCKS 14.51

Table 14D.—RETAIL TRADE—TRUCKS AND TRUCK-TRACTORS OPERATED, DECEMBER 1948, BY LARGE STORES AND
MULTIUNITS-STATE, BY KIND OF BUSINESS—Continued

[See text for expUnatoiy material]

Large stores and multiunits

Stores reporting data on trucks and truck-tractors
Stores not reporting data
ontrucks or truck-tractore

State and kind of business

(Humber)

Sales,

entire year

{Thousand
dollnTs)

Stores not operating

trucks or truck-tractors

Sales,

cDlirc year

{Thousand
dollars)

Stores operating trucks and truck-tractors

Sales,

entire year

(Thousand
dollflrs)

Number of trucks and truck-tractors

Total

Manufacturers" rated capacity

Under
IH tons

Over
IJi tons

Small lingle'Unit stores

Sales,

entire year

{Thousand
dollgTs)

Number

Sales.

entire year

(Thousand
dollars)

(KLjlHCriA—Continued

Stores—Continued

^tanotive group, total*

Motor vehicle (new and used) dealers...
Motor vehicle (used) dealers.
Tire, battery, accessory dealers.
Other automotive dealers

Gasoline service stations

Lumber, building, hardware group, total..

Lumber yards.
Building materials dealers
Paint, glass, wallpaper stores
Heating, plumbing, electrical suH^iy stores

Hardware stores
Farm equipment dealers

Drug and proprietary stores
Liquor stores
Second-hand stores.

Other retail stores, total

Fuel dealers, except fuel oil
Fuel oil dealers
Ice dealers
Hay, grain, feed stores
Other farm, garden supply stores
Florists
All other retail stores

OREGON

Total

Warehouses, administrative offices,
auxiliary units

Stores

Stores

Food group, total

Grocery stores.
Meat markets, fish markets
Kllk dealers
Bbkery products stores
Other food stores

Eating and drinking places
General stores

General merchandise group, total.

Department stores
General merchandise, variety stores....

Apparel group

Furniture, furnishings, appliance gitxfttotal

Furniture stores. •

Floor covering stores
Other home furnishing stores.
Household appliance stores.
Radio stores,

Automotive group, total

Motor vehicle (new and used) dealers...
Motor vehicle (used) dealers
Tire, battery, accessory dealers.
Other autoDotive dealers

Gasoline service stations

Lumber, building, hardware group, total..

Lumber yards.
Building materials dealers.
Paint, glass, wallpaper stores
Heating, plumbing, electrical simply stares

Hardware stores
Farm equipment dealers.

Drug and proprietary stores
Liquor stores
Second-hand stores

Other retail stores, total

Fuel dealers, except fuel oil
Fuel oil dealers
Ice dealers.
Hay, grain, feed stores
Other farm, garden supply stores
Florists
All other retail stores

See footnote at end of table.

588
130
161

15

527
12
29
23
83

227

161

2

24

3-1

2

8
72
7
18

161

3,600

3,600

699
60
28
34
35

191

43

33
187

320
48
76
16

227
23
10
32

81
157
16

25
48
1

129
20
20

137

261.061 92.350 168,711

204,032
32,065
21,697
3,267

15,044

158,624

228
121

70
10

51,332
30,094
9,348
1,576

6,307

28,002

360
9

91
5

92

614

152,700
1,971
12,349

1,691

8,737

130,622

614
13

152

145

1,526

367
10

144
3

71

620

174

2

51

613

23

293

26,367
6,822
1,039

4,103

217
290
484
41

3,560

98,454
2,074
3,578
4,948
10,848
38,722

23,7U
(x)

(x)

45,269

167
6

151
2

15

14,258
(x)

1,230
(x)

2,777
8,976

22,173
(x)

(x)

19,014

360
6
12
22
49

165

9

144

84,196
(x)

2,348
(x)

8,071
29,746

1,538

(x)"'

26,255

(x)

(X)

(x)

(x)

(x)

308

11

53
180

(x)

(x)'

(x) (x) (x)

4,021

'85

603
5,703

3J266

(x)"'

140
51
98
179

439
230

871
22

477

4,801
(x)

3U
11,738
1,176
1,232

(x)

1,005,571

3

136

2,161

(x)

1,693

71

(x)

514,281

(x)

(x)

313
10,1X5
1,176
1,161
(x)

(x)

(x)

(x)

(x)

(x)

(x)

(X)

(X)

(x)

3,522

(x)

1,815

(x) (x)

(x)

(x)

35
11
46
288
16

142
894

200,747

1,005,571

216, 123

2,161

149,272

491,290

66,851

73

3,449 1,813
11

1,015

60
621 1,105 200,747

50,533 2,745

192,123
9,810
9,131
1,225

3,834

18,190
8,524

458
39

185
24

142,461
4,546
(x)

952
(x)

17,230
4,268

241
21
27

3

49,662
5,264
(x)

273
(x)

960
4,256

88,303

(x)

(x)

285
31

(x)

(x)

243
28

(x)

(x)'

(x)

(x)*

226
27
1

154
1

42,882
4,772
414
237

2,228

14,817
97

2,347

2,130
196
11
162
246

3,372
128

155,250
49,713

42,850

47,212

22
178

239

72

68,944
47,716

9,523

86,306
1,997

37,689

3

369

3

272

2,347

12,023

13,096

28,926
1,253
2,832
13,815

386

203,580

3,704

(x)'"
3,842
(x)

74,032

25,222
1,253

(x)

9,973
(x)

129,548

202
18

U3
14

(x)

1

(x)

(x)

1(

(x)

(x)

(x)

(x)

(x)

6,823
1,142
782

4,209
140

62,770

162

32
81

186
57

176,414
10,897
11,949
4,320

21,992

107,549

136

42
27
14

58,382
(x)

3,012
(x)

14,096

16,285

184

6
49
2

118,032
(x)

8,937
(x)

7,896

91,264

(x)

1

(x)

1,042

(x)

1

(X)

(x)

(x)

(x)

(x)

42

477

18

354

26

211

117
50
14
6

49

47,984
11,640
1,999
1,U7

4,977

16,104

67
143
116
56

49,873
5,074
1,449
8,439
16,944
25,770

11,409
39,261
1,695

82.223

14

6
6
6

31
15

76
157
11

5,051
805
702

1,005
5,210
3,512

10,721
39,261

768

19,720

213

17
4
26
49
79

44,822
4,269

747
7,434
11,734
22,258

62,503

6

165
78
246

13

833

2

126
63
169

245
18
4

30
10
47

157
10

9
5

30

2

274

3

106

4,401
1,159
438
366

4,367
5,373

10,422

316

13,245

96
318
59

380
10

280

1,306

3,670
14,092
(x)

34,174
4,367
1,659
(x)

(x)

(x)

4,304
796
371

(x)

24
45

1

101

12
14
24

(x)

(x)

(x)

29,870
3,571
1,288

(x)

(x)

(x)

(x)

203
31
24

(x)

(x)

(X)

(x) (x)

(x)

(x)

(x)

(x)

(x)

(x)

(x) (x)

458
1,061

4,187
344
25

(x)

101
17

3
36
20

124
955
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Table 14D.—RETAIL TRADE-TRUCKS AND TRUCK-TRACTORS OPERATED, DECEMBER 1948, BY LARGE STORES AND
MULTIUNITS-STATE, BY KIND OF BUSINESS —Continued

[Sec text for expUrutory mateml]



TRUCKS 14.53

Table 14D.—RETAIL TRADE—TRUCKS AND TRUCK-TRACTORS OPERATED, DECEMBER 1948, BY LARGE STORES AND
MULTIUNITS-STATE, BY KIND OF BUSINESS —Continued

[See text for explanatory mateiul]

State an<j kind of business

Large stores and multiunits

Stores reporting data on trucks and truck-tiactors
Stores not reportingdata

ontrucksortruclctractors

Total

Qimnbcr)

Sales,

enure year

(Thousand
iJollaTs)

Stores not operating

trucks or ttuck-tiactorG

Sales,

entire year

{Thousand
dollars)

Stores operating trucks and truck'tractors

Sales,

entire year

(Thousand
dollars)

Number of trucks and truck-trarrtors

Total

Manufacturers' rated capaaty

Under
1)^ tons

in was
Over
IX tons

Small single'Unit stores

Sales,

entire year

(Tliousand

dolldrs)

Sales,

cotirc year

(Thousond
dolldrs)

RHODE ISLAND—Continued

Stores—Continued

Automotive group, total..................

Motor vehicle (new and used) dealers...
Motor vehicle (used) dealers.
Tire, battery, accessory dealers

Other automotive dealers

Gasoline service stations >

Lumber, building, hardware group, total,.

Lumber yards.
Building materials dealers.
Paint, glass, wallpaper stores.
Heating, plumbing, electrical stj^fGy stores

Hardware stores.
Farm equipment dealers.

Drug and proprietary stores.
Liquor stores.
Second-hand stores.

Other retail stores, total

Fuel dealers, except fuel oil
Fuel oil dealers.
Ice dealers
Hay, grain, feed stores
Other farm, g;)rden supply stores
Florists,
All other retail stores

SOUTH CAROLINA

Total

Warehouses, administrative offices,
auxiliary units

Stores.

Stores

Food group , total,

Grocery stores. ,

Meat markets, fish markets,
Milk dealers
Bakery products stores
Other food stores,

Eating and drinking places
General stores,

General merchandise group, total,

Department stores
General merchandise, variety stores,...

Apparel group

Furniture, furnishings, appliance gpcup,total

Furniture stores,
Floor covering stores
Other home furnishing stores
Household appliance stores
Radio stores

Automotive group , total

Motor vehicle (new and used) dealers,..
Motor vehicle (used) dealers, ,

Tire, battery, accessory dealers
Other autcmotive dealers, ,

Gasoline service stations

Lumber, building, hardware group, total..

Lumber yards, ,.

Building materials dealers
Paint, glass, wallpaper stores,
Heating,plumbing, electrical sufply stcres

Hardware stores,
Farm equipment dealers

Drug and proprietary stores, ,

Liquor stores,
Second-hand stores,

Other retail stores, total,

Fuel dealers, except fuel oil,
Fuel oil dealers
Ice dealers,
Hay, grain, feed stores
Other farm, garden supply stores,
Florists
JUl other retail stores

See footnote at end of table.

32
45
2

33
1

9

111

687
22

9
3

25

202
77

50
379

240

376
lOJ

77
5

198

298

22
U

100
70

107
102
12

39
12

7
92
41
9

120

77,128 28,599 46,529 17,264

61,531
10,681
4,369

547

2,877

31,747

17,370
(x)

1,279
(x)

1,509

2,437

44,161
(x)

3,090
(x)

1,368

29,310

(x)

(x)

'

(x)

(x)

(x)

(x)

(x)

(x)

15,056
1,191

860
157

1,038

2,576

65
31
22

1,013

14,208
4,761
1,052

593

10,574
559

11,377
4,859

471

48,555

(x)

(x)

593
(x)

7,993
(x)

(x)

8,338

14,208
(x)

(x)

(x)""

3,384
(x)

(x)

40,217

(x)

(x)

(x)

(x)

(x)

(X)

(x)

(x)

(x)

(x)

Cx)

(x)

(x)

(x)

(x)

(x)

(x)

(X)

(x)

(X)

2,399

113

'64

l',582

326

18
5

37
36
127

2

287
229
87

11,699
16,234
(x)

7,578
(x)

607
12,060

(x)

(x)'

(x)

7,823

1,355

11,388
(x)

(x)

(x)

(x)

(x)

4,237

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

M
(x)

(x)

(x)

(x)

1,016

(x)

(X)

(x)

(x)

(x)

893
149

70,380

43
106
32
14

4
98
619

16,858

116
3,536

29
2,122

6

1,010
81
404

117,969 82,769 35,200 6,943

109,791
2,366
(x)

(x)

2,598

10,141
11,927

496
15

192
26

81,195
1,190

Cx)"'
(x)

8,900
2,381

86,041

191

7

28,596
1,176

(x)

(x)

(x)

1,241
9,546

250
10

(x)

(x)

(x)

(x)

(x)

(x)

211
8

(x)

(i)

(x)

(x)

(x)

(x)

105
2

3
11

25,536
12

(x)

1,798
200

6,587
127
12
56
161

2,512
404

45,315
70,544

48,945

34
341

22,778
63,263

(x)

4,570

22,537
7,281

(x)

44,375

36,618
(x)

1,100
10,584
(x)

173,385

1,524

641
2,405

72,295

35,094
(x)

459
8,179
(x)

101,090

140,266
22,615
9,610

894

12,951

68,565

180

94
38

47,254
(x)

4,083
(x)

7,207

8,907

93,012
(x)

5,527
(x)

5,744

59,658

25,442
6,627
1,423
1,604

22,734
10,735

14,341
8,571

689

38,788

2
2

4

'36

13

104
100

5

(x)

(x)

171

6,387
1,275

13,967
(x)

86

12,550

(x)

(x)

1,252
1,604
16,347
9,460

374
(x)

26,238

(x) (x)

1,618
2,714

5,398

1,775

471

553

551

(x)

(x)

(x)

(x)

832

18,059

297
14

137
17

(x)

(x)

47

)

2

)

10

132

15,190
1,945

447
477

231

7,402

83
116

204
15

2,315

11
18

111
118

(x)

(x)

(x)

(x)

(x) (x) (x) (x)

6

146

1,502
630
147
464

2,373
2,286

1,376
937
74

2,285

33
34
21
57

202
45

445
733
121

7,660
929

1,166
12,259
5,688

372
10,714

4,154
1,153

38
7,205

7,660
929

1,166
8,105
4,535
334

3,509

309
31
78

202
71
7

40

163
15

63
57
26

596

552
516
404

116
11
14

105

47
176
531

4,169

620
2,599
646
304

26,731

6,765

619
118
893

1,199
3,880

56

12,620
9,211

920

19,694

1,373
3,670
(x)

767
(x)

1,529
11,904

134,833

127,716
2,751

(x)

(x)

2,672

33,056
11,318

15,444

19,500

11,952
(x)

1,596
5,161
(x)

19,350

5,312
5,281
8,215

542

53,723

17,078

1,782
1,675

578
1,607
9,021
2,415

19,512
31,255
2,030

26,996

4,448
454
244

4,411
1,896
2,617
12,926



14.54 RETAIL TRADE-GENERAL STATISTICS

Tabic 14D.—RETAIL TRADE—TRUCKS AND TRUCK-TRACTORS OPERATED, DECEMBER 1948, BY LARGE STORES AND
MULTIUNITS-STATE, BY KIND OF BUSINESS —Continued

[Sec text for explanatory inatenal)

State and bnd of buauies»

Large stares and multtunits

Stores reporting data on trucks and tTuck-tractors
Stars not reportingdata

ontnidis or tnick-tractors

Total

(Xumbo)

Sales,

entire year

(Thousand
doKdrt)

Stores not operating

trucks or truck-tractors

Sales,

entire year

(Thousand
dolloTs)

Stores operating trucks and truck-tractors

Sales,

entire year

(Thousand

dollars)

Number of trucks and truck -tractors

Manufacturers* rated capacity

Under
IS tons

IJi tons
Over
IK tons

Small single-urut stores

Sales.

entire year

(Thousand
dollaTs)

Sales,

entire year

(Thousand

dollflfs)

sarm dwota

Tot«l

Warehouses, a^lninistratlTe offices,
auxiliary units

Stares

Stores

Food group, total

Grocery stores
Meat markets, fish oarkets
Milk dealers
Baker>* products stores
Other food stores

Eating and drinking places
General stares

Ger^ral nerchandlse group, total

Departoent stores
General oerchandise, variety stores...

Appar«l group.

Furniture, fumishin^,appli8rx» group,total

Furniture stores
Floor covering stores
Other hone furnishing stores.
Household appliance stores
Hadlo stores.

AutcBwtlve group, total

Motor vehicle (new and used) dealers..
Itotor vehicle (used) dealers
Tire, battery, accessory dealers.
Other autcaaotive dealers

Gasoline service stations

Lumber, building, hardware group, total.

Umber yards
Building materials dealers
Paint, glass, wallpaper stores
Beating,plumbing,e]fictrlcal si^ily stores
Hardware stores
Fans equipment dealers

Drug and proprietary stores
Liquor stores.
Second-hand stores

Other retail stores, total

Fuel dealers, except fuel oil
Ftiel oil dealers
Ice dealers
Hay, grain, feed stores
Other farm, garden supply stores
Florists
iUl other retail stores

TQJNESSEE

Total

Warehouses, administrative offices,
auxiliary units

Stores

Stares

Food group, total.

Grocery stores
Heat markets, fiah markets
Milk dealers
Bakery products stores
Other food stores.

Eating and drinking places.
General stores

General merchandise group, total*

Departaent stores
General merchandise, variety stores...

Apparel group

Furniture, f>imlahlng8,appllance group, total

Furniture stores.
Floor covering stores
Other hcae furnishing stores
Household appllaju:e stores
Radio stores

See footnote at end of table.

219
1

7

6

6

92

105

183
18
22

3

10

62
213

34
18

;,717

,051
10

14
W
79

426
75

53
491

279
4
U

157
3

322,143 1,175 77,939 6,691

1,175

49,337 37,804 11,533

47,427
(X)

1,122
163

(x)

(x)

11,990

45,093

37,311

(x)'"
(x)

(x)

5,919

32,322

10,116
(x)

1,122
(x)

(x)

(x)

6,071

12,771

(x)

(x)

(x)

(xl

24,645
20,448

13,526

(")

15,246
17,076

11,807

Jii

9,399
3,372

1,719

(x) (x)

8,380

(x)

4,835

68,161

1,250

(x)

2,092

28.965 39,196

57,925
(x)

2,916
(x)

11,457

87,108

23,552
(x)

568
(x)

2,430

27,626

96
1

15
2

56

288

34,373
(x)

2,348
(x)

9,027

59,482

(X)

(x)

109

493

34,565
1,111

127
1,363
8,190

41,732

4,280
1,675

137

3

3

2

32
65

33
18

12,475
(x)

127

(x)

3,609
10,748

(x)

1,675

30
148

22,110
(x)

(x)"'
4,581

30,984

(X)

7,590

(x)

(x)'

37
225

(x)

20
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Table 14D.—RETAIL TRADE—TRUCKS AND TRUCK-TRACTORS OPERATED, DECEMBER 1948, BY LARGE STORES AND
MULTIUNITS-STATE, BY KIND OF BUSINESS—Continued

[See tejct for expUjiatory mateiul)

State and kind of busincM

Large stores and multiunits

Stores reporting data on trucb and truck-tiactors

Total

Stores

(T^umber)

Sales,

entire year

{Thousand
dollars)

Stores not reporting data
on trucltsor truck-tractors

Stores not operating

trucks or truck-tiactors

Sales,

entire year

(Tfiousand

dollars)

Stores operating trucks and truck-tiactors

Sales,

entire year

{Thousand
dollars)

Number of trucks and truck-tractors

Manufacturers' rated capacity

Small single-unit stores

Under
IX tons

IX tons
0»er
IX tons

Sales,

entire year

(Thousand
dollflrj)

Number

Sales,

entire year

(Tltousdnd

dollars)

TENNESSEE—Continued

Stores—Continued

Automotive group, total.

Motor vehicle (new and used) dealers.
Motor vehicle (used) dealers
Tire, battery, accessory dealers
Other autanotive dealers

Gasoline service stations.

Lumber, building, hardware group, total.

Lumber yards
Building materials dealers
Paint, glass, ualipaper stores.
Heating, plumbing, electrical supply stores

Hardware stores
Farm equipment dealers

Drug and proprietary stores
Liquor stores
Second-hand stores

Other retail stores, total.

Fuel dealers, except fuel oil,...
Fuel oil dealers,
Ice dealers,
Hay, grain, feed stores
Other farm, garden supply stores.
Florists
All other retail stores

TEXAS

Warehouses, administrative offices,
auxiliary units

Stores

Food group, total.

Grocery stores
Meat markets, fish markets.
Milk dealers
BaJiery products stores
Other food stores

Eating and driniing places.
General stores

General merchandise group, total

Department stores ;

General merchandise, variety stores.

Apparel group.

Furniture, furnishings, appliance groups tottl

Furniture stores
Floor covering stores,
Other home furnishing stores,
Household appliance stores,
Radio stores

Automotive group, total.

Motor vehicle (new and used) dealers.
Motor vehicle (used) dealers,
Tire, battery, accessory dealers
Other autanotive dealers

Gasoline service stations.

Lumber, building, hardware group, total,.

Lumber yards,
Building materials dealers
Paint, glass, wallpaper stores
Heating, plumbing, electrical si^p^ stores
Hardware stores
Farm equipment dealers,

Drug and proprietary stores
Liquor stores
Second-hand stores,

Other retail stores, total.

Fuel dealers, except fuel oil,...
Fuel ol 1 dealers
Ice dealers
Hay, grain, feed stores
Other farm, garden supply stores.
Florists
All other retail stores

289,004 106,254 182,750 67,110 25,308

520
150

184

30
27
30

149
116

176
137
27

13

87
42
23

222

18,079

18,079

3,602

3,296
60
33

41
172

1,488
108

106
1,176

79
627
12

,597
424
452

2,615

1,507
67
122

58
305
556

734
665
99

138
11

33
425
55

221,910
45,074
19,094
2,926

27,479

126,445

191

143
29
13

59,849
39,914
4,720
1,771

15,551

10,936

162,061
5.160
14,374
1,155

11,928

115,509

136

1,315

398
9

142

4

114

486

176
2
10
1

15

570

7

259

55,425
10,453

851
331

2,771

11,937

124
163

300
29

6,841
7,165
10,035
1,267

82,481

34,673

53,952
14,211
3,409
4,513
29,647
20,713

24,906
(X)

(x)

(x)

(X)'

15,812
7,267
2,718
26,532

4,074,403

769,526

711,986
6,707

28,7"5
4,117
17,941

97,111
25,156

754,609

492,986
261,623

277,576

229,985

130,533
7,401
14,111
76,902
1,038

907,154

725,804
102,083
70,506
8,761

70,427

538,564

337,519
21,957
14,871
10,679
46,205
107,333

107,586
56,891
6,110

233,708

19,565
1,791

1,722
88,236
8,006
5,041

109,347

1

16

4

36
25

161
135

20

(X)

(x)

1,387
(x)

5,299
3,341

22,416
(X)

(x)

182

29
11

26
113

91

15

2

7

(x)

(x)

2,022
(X)

24,348
17,372

2,490
(x)

(x)

45,043

(x)

(x)

(x)

(x)
M
(x)

(x)

203
172

(x)

130

96

(x)

(x)

(x)

(x)

(X)

(X)

(x)

(X)

(X)

(x)

(X)
(x)

2,095
1,824

105

574
1,343
5,996

5,563
(x)

(x)

58
100
417
92

795
193
228

1,567

4,289
3,814
1,569
3,879
16,367
4,755

32,136
(x)

(x)

43,412

1

16

10

7
187

11,046

(X)

(x)"'
1,445
1,286

226
18,770

1,928,226

(X)

(x)'"
14,367
5,981
2,492
7,762

(x)

(X)'

146
56

39
46

(x)

(x)'

(x)

(X)'

11,046 1,928,226

475,821

1,381
36

39
1,091

1,292

39
298

682
404
167
29

659
601

70

16

ill
21
48
548

468,209
2,707

(x)

81,423
6,506

377,874

139,328
238, 546

52,613

14,208
569

9,383
27,950

503

330,380

212,335
93,758
18,819
5,468

31,169

96,089

57,374
(x)

7,178
(x)

10,999
15,409

95,614
44,902
1,987

(x)

1,203
13,004
(x)

1,279
79,585

4,481

(x)

(x)'

2,250 3.532

(x)

(x)'

266
1,547

655,347

249
10
28

223
45
236
776

(x)

(x)

(X)

8,186
1,677
5,236
19,184

1,789,127

1,442 293,705

1,304
30
33
22
53

107

72

243,777
4,000
(x)

3,172

M
15,688
18,650

376,735

506
30
40
329

8

915
20

285
12

1,876

1,062
53
40
49

21
461

75
64

29

130
11

17
314
34

353,658
23,077

42,190

177,372

116,325
6,832
4,728
48,952

535

576,774

513,469
8,325

51,687
3,293

39,258

442,475

280, 145

(x)

7,693
(x)

35,206
91,924

11,972
11,989
4,123

135,246

(x)

1,791
519

75,232
(x)

3,762
29,762

597

15,316

2,8i:

137
9,045

2,224

156

4,325
304

1,946 3,532 655,347

157,601 19,834

1,789,127

512,801

1,641
49

(x)

84
(x)

140
109

447
121

74

2,016

1,106
79
79
743

9

2,320

1,723
36

545

4,749

2,939
(x)

65
(x)

362
942

115

91
99

1,731

(x)

(x)

57

39
621

79
I

217

1,416
40

(x)

79
(x)

123
75

173

6

277
84

68

1,540

763
64
66

638
9

1,609

1,069
20

508
12

351

1,737

(x)

(x)

'

263
628

113

79
37

(x)

(x)

15

22
258

74
185

(x)

(x)

(x)

(x)'

725
21

3

14
IS

315

28

152,339
2,246
1,028

699
1,289

25,021
4,561

112
23

4
239

297
9

431
10
27

3

2,069

1,652
(X)

14
(x)

77
207

2
10
22

(x)

(x)

22

15

242

4
27

223
6

10
1

34

943

22
107

(x)

20
2

121

(x)

493
105

126

7

19

9

170
153

13

2,902
33,779

23,319

12,494
50

1,087
9,560

128

204,433

166,925
27,139
8,707
1,662

18,071

66,628

27,182
1,375
1,797
1,617
6,690
27,967

23,043
10, 198
1,601

28,866

17,992
340
18

555
929

15,382
939

475,904
10,969

899
11,117
13,912

265,242
28,042

57,211

1,866

2,223

2,538

57,211

72,581

85,842

994
99

411
903
131

2,692

534
681

1,293
184

10,283

537
154
285
345

951
416

2,401
1,749
1,169

5,299

130
35
226
974
92
809

3,033

37,298
3,674
8,678

33,486
2,706

108,347

30,347
28,356
44,200
5,444

261,311

111,385

25,879
6,281
8,84S
11,914
35,588
22,875

91,025
46,902
15,337

133,101

5,733
1,276
2,604

39,087
3,497
14,656
66,248

See footnote at end of table.



14.56 RETAIL TRADE-GENERAL STATISTICS

Tabic 14D.—RETAIL TRADE-TRUCKS AND TRUCK-TRACTORS OPERATED, DECEMBER 1948, BY LARGE STORES AND
MULTIUNITS-STATE, BY KIND OF BUSINESS—Continued

(Sec text for expbtutory nuterul]

Suit inj kind oi busuieu

Large ttorea and multiiuuts

Stores reporting data on trudu and truck'tnctora

WumbtT)

Sales,

entire year

(Thousanii

dollgn)

IStores not reportingdaca

^crucksor truck-tractors

Small aingletuiit atorea

Stores not opcraung

trucks or truck-cractors

Number

Sales,

entire year

(Tliotudnd

dolbri)

Stores operating trucks and truck'traciors

Sales,

entire year

{Thousand
dolUfs)

Number of trucks and truck-tractors

Total

Manufacturers' rated capacity

Under
l^ tons

1)1 tons
Over
1% tons

Sales.

entire year

(Tfwusdnd
dollaTs)

Sales,

entire t car

(Tlumsand
dollars)

iraui

Iot«l

Uurcbouaeaj adainiatratlve offices^
auxiliary units.

Stores

Stores

Food froup, total

Grocary stores
Neat aarketa, fish Darke ts
Hllk dealers
Bakery products storea
Other food stores.

latlnff and drlnkli^ places
General atorea

Genersa aerchandise group, total

Oepartaent stores
General aerohandiae, variety stores....

Apparel froup*

Fumlture,fuml8hli]ffs, appliance ffroiq),total

Puml ture stores.
Floor covering stores
Other bone fumlshlne stores
Household appliance stores
Radio stores

AutoBotive group, total

Motor vehicle (new and used) dealers...
Motor vehicle (used) dealers
Tire, battery, accessory dealers
Other autoBotive dealers

Gasollna service stations

LuMier, building, hardware group, total..

LuB^er yards
Building materials dealers
Paint, glaas, wallpaper stores.
Heating, pluablngjelectrical si4:|ily stoics

Hardware stores
Farv equlpeient dealers.

Drug and proprietary otores
Liquor atoi-es.

Second-hand stores.

Other retail atores, total

Fuel dealers, except fuel oil.
Fuel oil dealers
Ice dealers
Hay, grain, feed stores
Other fans, garden supply atores
Plori sts

All other retail atores.

VBinaNT

Total

arehouses, adjainlatrative offices,
auxiliary units

Storea,

Storea

Food group, total

Grocery stores
Heat aarketa, fish Parkete
MlUl dealer
Bakery products atores
Other food atores. -

Batli^ and drlnkit^ places
GelMral atores

Qaoerml aarahandiae group, total

Departjaent storea
General serchandiae, variety atorea....

Apparel group. •.•.•.••..••..•••.......•..

Fuml ture, fumi ahlnga, appl lance grottotal

Fumi ture atorea.
Floor oovarli^ atorea
Other hoaa fumlahlog atorea
Houoahold appliance atorea
Radio atorea...

,

See footnote at end of table.

276

6

181

30

U
111

147

149

201
43
30
4

5

9

107

165

3

20

203,918 217,308 4,751

421,226

70,433

64,801
720

1,497
321

3,094

11,647
7,610

47,796
27,927

27,181

28,268

17,461
1,883
1,444
5,802
1,678

86,511

75,735
6,071
3,758

947

14,168

41,624

20,736
1,455
1,436
3,537
6,355
8,105

11,863
11,830

327

4,437
953

13,81-4

713
510

13,614

191,953

23,760
(x)

(x)

(x)'"

3,368
1,022

21,088

8,282
21,806

8^867

4,455

(xi
3,878

203,91?

52,188

217,308

18,24:

57
1,570

3
944

9
474

45
152

14,364

4,751

1,018

200
4

50,870
(x)

(x)

10,793
1,445

38.697

13,931
(x)

1,497
(x)

2,545

854
6,165

37,026

(x)

(x)

(x)

(x)

(x)

(x)

13,858
165
102
43
196

1,751
829

770
17
18
66
147

1,140
130

131

40

14,183
24, 514

23,784

4,525

16

109

33,613
3,413

3,397

23,743

16

219

574

(x)

(x)

2,356
140

23,862

16,887
(x)

(x)

3,446
1,538

62,649

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

17,469
4,924
(x)

(x)

7,409

5,249

136
9

20
2

58,266
1,147

(x)

(x)

6,759

36,375

205
9

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

923
(x)

(x)

393
2,01s

952

10,402
11,830

135

13,599

3

110

19,813
(x)

(x)

3,144
4,337
7,153

1,461

192

20,442

(x)

(x)

53

35

60

10

3

266

(x)

(x)

(x)

(x)

3

122

(x)

(x)

(x)

3,509
(x)

64
9,701

68,957

(x)

953

10,305
(x)

446
3,913

(x)

(x)

1,299

(x)

(x)

(x)

(x)

(x)

(x)

74

211

200

2

24
13
63
300

3,931

17,841 22,069

3,931

1,095

(x)

2,673
(x)

17,278

13,113
(x)

(x)

(x)'"

(x)

3,810

(x)

(x)

(x)

U)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

1,643

(x)

(x)

(x)

_w
4,130

(x)

(x)

(x)

(x)

42

(x)

44

(x)

(x)

(x)

(x)

(x)

(x)

(x)

00

(x)

21,849

(x)"'

945
17

526
123

298

410

26

68

241



TRUCKS 14.57

Table 14D.—RETAIL TRADE-TRUCKS AND TRUCK-TRACTORS OPERATED, DECEMBER 1948, BY LARGE STORES AND
MULTIUNIT&-STATE, BY KIND OF BUSINESS—Continued

[See text for explanatory mateiial]

State and land of business

VERMONT—Continued

Stores—Continued

Automotive group, total

Motor vehicle (new and used) dealers...
Motor vehicle (used) dealers,
Tire, battery, accessory dealers
Other automotive dealers,

Gasoline service stations. .,

Lumber, building, hardware group, total,

•

Lumber yards ,...
Building materials dealers
Paint, glass, wallpaper stores
Heatingjplumbing, electrical surjIj stores
Hardware stores,
Farm equipment dealers,

Drug and proprietary stores
Liquor stores
Second-hand stores.

Other retail stores, total,

Fuel dealers, except fuel oil
Fuel oil dealers
Ice dealers,
Hay, grain, feed stores
Other farm, garden supply stores
Florists
All other retail stores

VIRGINIA

Total

Warehouses, administrative offices,
auxiliary units

Stores

Stores

Food group, total

Grocery stores. ,

Meat markets, fish markets
Milk dealers,
Bakery products stores
Other food stores

Eating and drinking places
General stores

General merchandise group, .total,

Department stores
General merchandise, variety stores....

Apparel group

Furniture,fumi3hin^,appliance group, total

Furni ture stores
Floor covering stores, ,

Other home furnishing stores.
Household appliance stores
Radio stores.

Automotive group, total,

Motor vehicle (new and used) dealers...
Motor vehicle (used) dealers ,..
Tire, battery, accessory dealers
Other automotive dealers ,

Gasoline service stations

Lumber, building, hardware group, total,.

Lumber yards
Building materials dealers
Paint, glass, wallpaper stores
Heating, plumbing, electrical sujply stores
Hardware stores,
Farm equipment dealers

Drug and proprietary stores
Liquor stores
Second-hand stores,

Other retail stores, total

Fuel dealers, except fuel oil
Fuel oil dealers
Ice dealers.
Hay, grain, feed stores
Other farm, garden supply stores
Florists
All other retail stores

See footnote at end of table.

Large stores and muitiunits

Stores reporting data on tnicka and truck-tractors

Total

1
Stores

(Humber)

Sales,

entire year

{Thousand

doliars)

Stores not operating

trucks or tnicli-tractors

148
9
13
2

6,115

1,138

25
20
158

108
138

77
393

637

i91

29

172

643
117
127
23

139
47
16
10

187
112

279
104
21

115
20
5

178
36

48,034

4^,332
2,199

(x)

1,635

17)347

4,890
2,962

60
1,890
2,995
4,550

1,725
7,989

4,170
3,652

29,902
(x)

(x)

(x)

1,414,523

216,115

178,724

6,123
19,804
1,314

10,150

33,374
24,375

232,835

139,195
93,640

1U,517

86,680

56,178
1,215
5,808

21,897
1,582

297,601

249,982
27,952
15,458
4,209

26,043

131,901

45,540
13,833
1,874
1,597

40,755
28,302

48,259
90,297
1,031

114,495

(x)

(X)

(x)

47,073
7,547
2,320

27,218

3,586

492
19

15

133

380
53

52

327

215
102
56

13

Sales,

entire year

{Thousand
dollars)

StcRa not rcportingdata

ontrudcaortnjck'tz.ictors

Stores operating tnicks and tnick'tiactora

12,411

10,718
1,101

(x)

(x)

476

2,195

(x)

(x)

60
(x)

1,023
753

(x)

7,989

1,079

(x)

(x)

108,854
2,461

612
4,696

29,934
5,377

127,581

49,318
78,263

93,615

15,856

6,853
(x)

3,837
3,985

(x)

94,879

62,958
25,526
4,189
2,206

15,097

14,417

10
1

7
1

50

17

248
104
18

1,776
(x)

(x)

(x)

9,389
2,471

42,206
90,297

842

Cx)

(x)'""
5,290
2,659

91
18,062

108
5

5

129
1

1

2,529

398

26
25

32

375

14
120

428
15
71
10

9

9

137
95

3

355

111

20

143
22

Sales,

entire year

{Thousand
dolldTi)

35,623

33,614
1,098

(x)

(x)

1,159

(x)

(x)

(x)'"
1,972
3,797

(X)

39,798

4,170
3,652

28,823
(x)

(x)

(x)

Number of trucks and truck-tractors

180
5

(x)

(x)

(x)

(x)

(x)

(x)

105
98

741,023

99,492

69,870
3,662
19,804

702

5,454

3,440
18,998

89,377
15, 377

17,902

70, 824

49, 325
(x)

1,971
17,912
(x)

202,722

187,024
2,426
11,269
2,003

10,946

117,484

43,764
(x)

(x)

(x)

31,366
25,831

6,053

189

87,719

(x)

(x)

(x)

41,783
4,838
2,229
9,156

(x)

(x)

(x)

6,687

89
6,598

1,381

527
42
598

39

125

164

103

(x)

27
279

(x)

1,09;.

938
19
120
14

1,283

(x)

(x)

(x)

247
264

8

1,387

(x)

(x)

(x)

332
40
50
56

Manufacturers' rated capacity

Under
IX tons

(x)

(x)

IX tons

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

12
3,514

445
37

319

127
52

35

541

(x)

23
233

(x)

542

10
109
14

83

478

(x)

(x)

(x)

151
160

2

338

(x)

(x)

(x)

101

15

(x)

(x)

(x)

(x)

(x)

(x)

(x)

12

2,355

(x)

(x)

264
9
9

45

605

(x)

(x)

(x)

3

745

(x)

(x)

(x)

154
17

Over
IJitons

(x)

(x)

(x)

(x)

(x)'

(x)

Small single-unit stores

Sales,

entire year

{Thousand
dollaTs)

1,834
486

(x)

(x)

(x)

65
729

(x)

(x)

132

2

5

200

(x)

(x)

(x)

3

254

(x)

(x)

(x)

277
1

110

153

(x)

Number

9
40
48
77
37

126
17
45

46
45
17

29
5

21
342

Sales,

entire year

{Thousand
doltdri)

132,723 25,289

182,723

101,115
317

3,219
192

2,809

2,809

7,313

3,434

2,228

62
1,144

39,808

33,493
4,917

439
909

4,192

5,249

1,554
1,141

188
249

1,175
942

3,271

(x)

(x)""
4,105
1,113

3,591

25,289

9,939

8,749
255

9
112
814

4,439
1,640

311

27
232
277
37

170
107
187

19
40
54
82

292
72

138

1,475

185
34
30

141
36

165
384

4,227

2,010
992

(x)

(x)

15,848

8,136

531

193
939

1,902
3,189
1,332

5,666
361
438

12,408

1,601
2,353

148
1,511

(x)

(x)

(x)

630, 161

630,161

203,094

181,331
6,277

303

3,252
11,931

97,175
37,705

15,999

23,683

12,386
846

3,855
10,801

795

21,981

10,139
4,302
5,342
1,198

95,451

23,436

703

1,825
1,528
3,113

12,411
3,855

25,547
127

3,515

43,475

(x)

(x)

(x)

6,777
1,495
3,334

23,032



14.58 RETAIL TRADE-GENERAL STATISTICS

Table 1-ff).—RETAIL TRADE-TRUCKS AND TRUCK-TRACTORS OPERATED, DECEMBER 1948, BY LARGE STORES AND
MULTIUNITS-STATE, BY KIND OF BUSINESS—Continued

[See ten for explanatory mateiial]



TRUCKS 14.59

Table 14D.—RETAIL TRADE-TRUCKS AND TRUCIM-RACTORS OPERATED, DECEMBER 1948, BY LARGE STORES AND
MULTIUNITS-STATE, BY KIND OF BUSINESS —Continued

^ee text for explanatory material)



14.60 RETAIL TRADE-GENERAL STATISTICS

Tabic 14D.—RETAIL TRADE-TRUCKS AND TRUCI«rRACTORS OPERATED, DECEMBER 1948, BY LARGE STORES AND
MULTIUNITS-STATE, BY KIND OF BUSINESS —Continued

[See text for explanatory materal]



TRUCKS 14.61

Table 14E.— TRUCKS, TRUCK-TRACTORS AND TRAILERS OPERATED BY WAREHOUSES, ADMINISTRATIVE OFFICES. AND
AUXILIARY UNITS OF RETAIL MULTIUNIT ORGANIZATIONS, DECEMBER 1948—UNITED STATES, BY KIND OF BUSINESS

Kind of business

Organi-

sations

(J^umtfer)

Warehouses,
administra'

tivc offices,

auxiliary

units

Trucks

(Number)

Manufacturers' rated capaaty

Under
1% tons

(Number)

1% tons

Over 1)4

tons and
under
5 tons

(Number)

5 tons

and
over

(Number)

Trucktractors

Total

(Number)

Manufacturers' rated capacity

Under
IS tons

(Number)

1% tons

CHumber)

OverlJi
tons and
under
5 tons

(Number)

5 tonb

and
over

(Number)

Trailers
anj aemi-
trailers

(Number)

United States, total.

Food group, total.

Grocery stores
Candy, nut, confectionery stores,...

Dairy pro<iucts stores, milk dealers.

Bakery products stores.
Other food stores

Eating and drinking places, total

Restaurants, cafeterias caterers,.
Lunch counters, refreshment stands.
Drinking places

General stores.

General merchandise group, total.

Department stores.
IJry goods, general merchandise stores.
Variety stores

j^parel group, total.

Men's, boys' clothing stores....
Men's, boys' furnishings stores.
Family clothing stores.
Women's ready-to-wear stores....
Millinery stores.
Hosiery stores
Corset, lingerie stores

Apparel accessory, specialty stores.
Men's shoe stores
Women's shoe stores,
Family shoe stores
Furriers, fur shops
Other apparel stores.

Furniture, furnishings, appliance group, total.

Furniture stores.
Floor covering, drapery stores,
Other home furnishing stores.
Household appliance stores.
Radio stores.

Automotive group, total

Tire, battery, accessory dealers^

Gasoline service stations.

Lumber, building, hardware group, total.

Lumber yards
Building materials dealers,
Paint, glass, wallpaper stores.
Heating and plumbing equipment dealers..
Hardware stores, farm equipment dealers.

Drug and proprietary stores, total,.

Drug stores, with fountain
Drug stores, other
Proprietary stores, with fountain.
Proprietary stores, other

Liquor stores.

Other retail stores, total.

Ice dealers
Hay, grain, feed stores,.
Jewelry stores,
Book stores.
Cigar stores and stands,.
News dealers, newsstands.
Optical goods stores,.,..
All other retail stores..

I,.;i6

226
25

13

52

I2A

l,q^. 222 1,69?

2,989 3,174 1.414

381
26
21

2,407
2&

445
62
47

588
7

281

3

626
9

107
19

12

791

6
53

33
11

402
6

3,141

22

1,386

21
4
3

11

204
70 11

752
35

30

173

6

11

42

489
8

2

20

198

6
10

3

159
1

3

1

337

258
32

102
17
1

1,787

1.559

1,556

1

2

14

13y

Includes data for 1 "Motor vehicle (new and used) dealers" administrative office, and 1 "Other automotive dealer" administrative office.



14.62 RETAIL TRADE-GENERAL STATISTICS

Tabic 14F.— TRUCKS, TRUCIM-RACTORS, AND TRAILERS OPERATED BY WAREHOUSES, ADMINISTRATIVE OFFICES, AND
AUXILIARY UNITS OF RETAIL MULTIUNIT ORGANIZATIONS, DECEMBER 1948—GEOGRAPHIC DIVISION AND STATE

Kind of buiincss

United State*, total

Geographic diTUIona:
New England
Middk AtUntic
East North Centnl
West North Genual
South Atlantic

East South Central

West South Central.

Mountain
Paafic

New En^and:
Maine
New Hampahire
Vermont
Massachusetts
Rhode Isbnd
Connecticut

Middle Atlantic:
New York
New Jersey

Pennsylvarua

East North Central:
Ohio
Indiana

Illinois

\fichigan

Wisconsin

West North Central:
Minne*ota
low*
Missouri

North Dakota
South Dakota
Nebraska
Kansas

South Atlantic:
Delaware

Maryland
Distnct of Columbu

.

Virginia

West Virginia

North Carobna
South Carolina

Gcoreu
,

Flonda

East South Central:
Kentucky
Tennessee

Alabonia

Muauaippi

West South Central:
Arkansas
Louisiana . . .

Oklahoma
Texas

,

Mountain:
Montana
Idaho
Wyoming
Colorado
New Mexico.
Aruoru
Utah
Nevada

Pacific;

Washington
Oregon
CalJomia

. .

.

Organi—

ations

(NuWlbiTT)

n.a.
n.a.

n.a.
n.a.

n.a.

n.a.

106
6

13

24

81

80
25

120
62
20

Warehouses,

administxa'

tive offices,

aiualiary

units

{JSjumber)

Trucks

(Xumbcr)

562
345
137
138
60

135
42

214

115
6

13

435
29
98

95

30
132
67
21

22







MISCELLANEOUS

CONTENTS

Table Pa^sre

15A Self-service in Grocery Stores—United States, by Single and Multiunits, 1948: Stores,

sales, pay roll, and personnel 15.03

15B Self-service in Grocery Stores—Geographic Divisions, 1948: Stores, sales, pay roll, and

personnel 15.03

15C Self-service in Grocery Stores—United States—Sales Size, by Single and Multiunits, 1948:

Stores and sales «

«

15.05

15D Self-Service in Grocery Stores—Geographic Division, by Sales Size, 1948: Stores and sales.. 15.05

15E Self-Service in Grocery Stores—Merchandise Line Sales—United States and Geographic

Divisions, 1948 15.07

15F Sales for Resale—United States, by Kind of Business, 1948... 15.10

15G Wholesale Trade--Sales to Household Consumers, Farmers, and Other Individual Users—United

States, by Type of Operation and Kind of Business, 1948 15.11

P. 0. =- U3 -=»= FO = ch.lp 15.01





MISCELLANEOUS
Table 15A.— SELF-SERVICE IN GROCERY STORES—UNITED STATES, BY SINGLE AND MULTIUNITS: 1948

Stores, Sales. Pav Roll, and Personnel

[Data based on sample. See text for descnpuon of sample and other explanatory matcnal.l

15.03



15.04 RETAIL TRADE-GENERAL STATISTICS

Tabic 15B.— SELF-SERVICE IN GROCERY STORES—GEOGRAPHIC DIVISIONS: 1948—Continued
Stores. Sales, Pav Roll, and Personnel

[Data baaed on nfflplc. Set cezt for deacjiption of mnple and other explanatory matenal-I



MISCELLANEOUS 15.05

Table 15C.—SELF-SERVICE IN GROCERY STORES—UNITED STATES-SALES SIZE, BY SINGLE AND MULTIUNITS : 1948

Stores and Sales

(Data based on sample. See >.t,xt for description of sample and other explanatory matenal.j

Total

Stares operated entire year with ancual/ales o(—

$500,000 or more

Kind of business, single and multiunits , and type of service

Stores

Sales, entire

year

dotldrj)

Stoies

Wumber)

Sales, entire

year

iThousand

$300,000, to U99.999

Stores

(>tuml>er)

Sales, entire

year

(Thoujdnd
dolUrl)

JIOO.OOO to K99SK

Stores

Saks, entire

year

(Tliouidnd

Lew than $100,000

CNumter)

Sates, entire

year

(TliouMnd
dolUri)

Grocery stores, without fresh meat, tot?l

Stores with grocery department self-service,...

Stores with grocery department not self-service
Stores not analyzing service features,

Single unit stores, total

Stores with grocery department self-service,...
Stores wiUi grocery deparliment not self-service
Stores not analyzing service features

2 or 3 store multiunits, total,

Stores with grocery department self-service,.,.
Stores with grocery department not self-service,
Stores not analyzing service features

d, or more store multiunits, total,

Stores with grocery department self-service,
Stores with grocery department not self-service,
Stores not analyzing service features,

Grocery stores, with fresh meat, total...

Stores with grocery department self-service,...
Stores with grocery department not self-service.

Stores not analyzing service features

Single units stores , total

Stores with grocery department self-service,...
Stores with grocery department not self-service
Stores not analyzing service features,

2 or 3 store multiunits, total

Stores with grocery department self-service,...
Stores with grocery department not self-service.
Stores not analyzing service features

4 or more store multiunits, total,

Stores with grocery department self-service,,..
Stores with grocery departjnent not self-service,

Stores not analyzing service features

X Withheld to avoid disclosure.

154,285 131 104, g41 149,576 6,267 946,316 147,483

17,309
91,218
45,758

146,276

1,085,610
1,918,295
1,072,581

3,157,216

58,530
17,262
29,049

293
37
74

108,563
13,647
27,366

54,972

2,888
2,131
1,198

3,005

466,332
300,802
179,182

436,897

14,051
88,978
44,454

143,059

14,415
86,680
45,181

624,343
1,531,458
1,001,415

86,862

23,232
9,520
16,512

30,147
9,136
15,689

13,125

1,161
823

1,021

174,699
114,149
148,049

38,156

13,142
85,819
44,098

335
345
307

47,082
16,Ul
23,669

5,069
(X)

(x)

11,656
(x)

(x)

81,479

138
32
64

3,028

22,861
4,660
10,635

471,263

161
311
236

3,716

2,558
4,193

270

223,655

414,185
370,726
47,497

30,229
(x)

(x)

182

11
28

66,760
(x)

Cx)

2,374,958

1,589
1,326

113

32,225

268,772
181,993
20,498

5,193,638

748
2,848

120

177,846

94,513
104,943
24,199

200,788

14,762,628
4,733,908
1,453,462

11,651,100

7,049
191

197

6,210,295
167,759
209,382

657,373

5,433
502

212

2,110,624
184,068
80,266

21,858
7,428
2,939

3,623,897
1,127,821
441,920

60,173
96,822
20,851

76,377
100,973
23,438

6,292,036
4,122,031
1,237,033

645
72
81

521,128
61,010
75,235

1,403
233
148

522,902
85,287
55,586

141,918

16,456
5,658
2,736

2,559,687
814,797
402,791

57,873
95,010
20,473

__2j499.

3,144
1,327
370

639,127
112,895
60,409

245,

19
24

6,351

220,489
13,864
21,189

5,674,521

319
28
23

3,993

122,231
11,086
8,601

1,569,265

1,306
264
114

227,836
42,638
20,464

1,125,425

1,274
1,016

209

1,991

14,992
2,643

391

7,831,465
498,982
156,020

6,159
100
92

5,468,678
92,885
112,958

3,711
241

1,465,491
87,695
16,079

4,096
1,506

89

836,374
270,386
18,665

1,026
796
169

2,875,753

452,185
1,586,584

836,984

2,616,083

396,265
1,398,653
821,165

27,272

7,496
10,409
9,367

48,424
177,522

6,452

6,793,966

2,817,812
3,254,260

721,894

6,552,677

2,688,319
3,160,937
703,421

68,571
45,307
10,155

117,256

60,922
48,016
8,318

Tabic 15D.—SELF-SERVICE IN GROCERY STORES—GEOGRAPHIC DIVISION, BY SALES SIZE: 1948
Stores and Sales

[Data based on sample. See text for description of sample and other explanatory material.

|

Geographic division, Itind of business, and type of service

Total

Wumber)

Sales, entire

year

(Thousand
dollars)

Stares operated entire year with annual sales of

—

$500,000 or more

Stores

dumber)

Sales, entire

year

(Thousand

dollaTs)

$300,000. to $499,999

Stores

(Number)

Sates, entire

year

Cnioujdnd
dollars)

$100,000 to $299,999

Stores

(Number)

Sates, entire

year

(Thousand

dollars)

Leu than $100,000

Stores

(Number)

Sales, entire

year

(Thousand
dollari)

NEW ENOUWD DIVISION

Grocery stores, without fresh neat, total

Stores with grocery department self-service,...
Stores with grocery department not self-service
Stores not analyzinjj service features,

Grocery stores with fresh meat, total,...

Stores with grocery department self-service,...
Stores with grocery department not self-service
Sl^ores not analyzing service features

MIDDLE ATLAJfTIC DIVISION

Grocery stores, without fresh meat, total.

Stores with grocery department self-service,...
S1;ores with grocery department not self-service.
Stores not analyzing service features

Grocery stores with fresh meat, total

Stores with grocery department self-service,...
Stores with grocery department not self-service.
Stores not analyzing service features

See footnote at end of table.

9,542

925
6,167
2,450

4,456
8,693
1,490

35,030

3,053
24,072
7,905

9,746
19,543
2,828

341,438 28 10,015 617 99,640

101,212
173,866
61,360

1,498,065

2,205

579,987

8,580

116,348

410
172
35

72,214
22,271
5,155

908,910
508,577
80,578

1,280,410

597
48

534,720
38,574
6,693

27,668

205
83
9

82,530
30,311
3,507

73,919

954
786
172

1,999

150,046
118,541
25,316

293,175
731,010
256,225

3,723,023 1,606

18,233
4,452
4,983

1,566,402

143
17

35

1,103

54,726
6,311

12,882

426,703

807
863

329

4,449

131,894
116,320
50,396

2,519,797
1,043,828

159,398

1,526
67
13

1,490,726
62,214
13,462

911
169
23

356,117
61,564
9,022

2,359
1,770
320

411,365
275,896
48,485

8,834

488
5,986
2,410

2,700
7,776
1,301

2,071
23,187
7,533

4,950
17,537
2,472

18,213
149,490
47,578

141,614
321,151
45,062

880,213

88,322
603,927
187,964

993,672

261,089
644,154
88,429



15.06 RETAIL TRADE-GENERAL STATISTICS

Tabic 15D.— SELF-SERVICE IN GRCXIERY STORES—GEOGRAPHIC DIVISION, BY SALES SIZE: 1948—Continued
Stores and Sales

(Dbta baaed on aample. See text for description of sample and other explanatory nutehal.]



MISCELLANEOUS 15.07

Table 15E.— SELF-SERVICE IN GROCERY STORES—MERCHANDISE LINE SALES—UNITED STATES AND
GEOGRAPHIC DIVISIONS; 1948

[Data based on sample. See text for description of sample and other explanatory tnatehat.]

Kind of business and merchandise bne

Merchandise line

aales

Amount

{Thousand
dollais)

__ffl

Percent

distn-

bution

Stores handling

merchandise line

Number

Total

sales

(Thousand
dollars)

(4)

Col. 1

as

per-

cent

of

col. 4

Merchandise line

sale^

Amount

{Thousand
dollars)

(1)

Percent

distri-

bution

p)

Stores handling

merchandise line

Number

(3)

Total

sales

(Thousand
dollars)

GROCEHY STOHES, UITHOttT FRESH MEAT

Stores analyzing merchandise line sales, total

Canned goods , other groceries >... •
Meats (exc. fresh), sea food, poultry
Fresh fruits, vegetables
Gasoline, lubricants, fuel oil

Other nongrocery items

Stores not analyzing merchandise line sales

Stores with self-service grocery department analyzing merchandise line

sales, total

Canned goods, other groceries
Meats (exc. fresh), seafood, poultry
Fresh fruits, vegetables
Gasoline, lubricants, fuel oil
Other nongrocery items

Stores with self-service grocery department not analyzing merchandise
line sales

Stores not analyzing service features

GROCEHY STORES, WITH FRESH MEAT

Stores analyzing merchandise line sales, total

Canned goods, other groceries
Meats (all kinds), sea food, poultry
Fresh fruits, vegetables
Gasoline, lubricants, fuel oil

Other nongrocery items

Stores not analyzing merchandise line sales..... ..••...

Stores with self-service grocery department analyzing merchandise line

sales, total

Canned goods, other groceries
Meats (all kinds), sea food, poultry
Fresh fruits, vegetables
Gasoline, lubricants, fuel oil
Other nongrocery items.

Stores with self-service grocery department not analyzing merchandise
line sales

Stores not analyzing service features

GROCEHY STORES, WITHOUT FRESH MEAT

Stores analyzing merchandise line sales, total.

Canned goods, other groceries
Meats (exc. fresh), seafood, poultry
Fresh fruits, vegetables
Gasoline, lubricants, fuel oil....
Other nongrocery items

Stores not analyzing merchandise line sales

Stores with self-service grocery department analyzing merchandise line
sales, total •

Canned goods , other groceries
Meats (exc. fresh), sea food, poultry
Fresh fruits , vegetables
Gasoline, lubricants, fuel oil
Other nongrocery items

Stores with self-service grocery department not analyzing merchandise
line sales

Stores not analyzing service features...

GROCERY STORES, WITH FRESH MEAT

Stores analyzing merchandise line sales, total

Canned goods, other groceries
Meats (all kinds), sea food, poultry
Fresh frui ts , vege tables
Gasoline, lubricants, fuel oil
Other nongrocery items

Stores not analyzing merchandise line sales.............

Stores with self-service grocery department analyzing merchandise line
sales, total

Canned goods , other groceries ,

Meats (all kinds), sea food, poultry
Fresh fruits, vegetables
Gasoline, lubricants, fuel oil
Other nongrocery items

Stores with self-service grocery department ret analyzing merchandise
line sales

Stores not analyzing service features

UNITED STATES HEW ENOUND

i,007,742

3,183,911
134,879
345, &40
133,066
210,346

68,744
I

865,167
28,236
129,620
12,692
35,912

13,983
1,072,581

20,641,824

11,597,473
6,026,729
2,381,844

169,910
465,868

308,174

14,637,447

8,439,624
4,120,088 I

1,769,614
I

60,637;
247,484

125,181
1,453,462

1,267,618

1,069,063
43,034
102,735
11,878
40,903

12,792

291,828

248,300
5,522

28,292
1,194
8,520

1,347
256,225

3,667 ,564

2,021,612
1,175,309
415,487
13,646
41,510

55,459

2,508,802

1,453,863
729,544
295,471

5,067
24,857

10,995
159,398

100.0 152,185

79.5
3.4

8.6
3.3
5.2

100.0

80.7
2.6
12.1
1.2
3.4

100.0

56.2
29.2
11.5
0.8
2.3

100.0

57.7
28.1
12.1
0.4
1.7

152,185
33,818
59,485
38,697
53,029

2,100

17,081

17,081
4,077
10,997
2,591

228
45,758

218,840

218,840
218,840
185,003
31,034

4,815

93,000

93,000
93,000
85,586
8,318

1,513
24,197

4,007,742
865,450

2,141,575
628,831

1,232,972

l,Cr71,627

180,987
781,974
56,686

20,641,824
20,641,824
19,037,932
1,249,974

14,637,447
14,637,447
13,993,175

478,199

15.6
16.1

335,930

276,063
7,774
29,760
6,362
13,971

5,508

100,897

16.6
22.4

29.2
12.5
13.6

86,764
1,092
10,092

495
2,454

315
61,360

737,585
523,134
169,811
9,968
29,343

28,224

899,646

28.1
12.6
12.7

478,543
297,024
106,662

3,014
14,403

9,264
80,578

100.0

82.8
2.3
8.9
1.9
4.1

100.0

50.2
35.6
11.6
0.7
1.9

100.0

53.2
33.0
11.9
0.3
1.6

9,392

9,392
2,010
4,381
1,001

923

133
652
50

2

2,450

14,252

14,252
14,252
12,673
1,292

4,360

4,360
4,360
4,178

273
914

96
1,490

335,930
49,940
208,711
25,777

100,897
4,921
81,071

970

1,469,841
1,469,841
1,394,775

72,651

899,646
899,646
883,678
22,860

MIDDLE ATUUrriC EAST NORTH CENTRAL

100.0 34,545

84.4
3.4

8.1
0.9
3.2

100.0

85.1
1.9
9.7
0.4
2.9

100^

55.1
32.1
11.3
0.4
1.1

100.0

57.9
29.1
11.8
0.2
1.0

34,545
8,839

13,559
2,679

3,016

3,016
636

1,698
168

37

7,905

31,272

31,272
31,272
25,331
2,433

9,584

9,534
9,584
8,640

562

162

2,828

1,267,618
255,083
608,031
63,524

291,823
36,844
173,051

5,870

3,667,564
3,667,564
3,362,436

111,890

2,508,802
2,508,802
2,409,241

37,684

84.4
16.9
16.9
18.7

85.1
15.0
16.3
20.3

55.1
32.1
12.4

169,807

130,905
4,829
29,846

640
3,567

1,925
158,874

4,607,524

2,566,738
1,385,476

540,674
27,892
86,744

74,396

3,239,671

57.9
29.1

12.3
13.4

1,855,838
940,854
394,653

8,630
39,696

26,325
299,454

100.0

77.1
2.8

17.6
0.4
2.1

100.0

55.7
30.1
11.7
0.6
1.9

100.0

57.3
29.0
12.2
0.3
1.2

16,784

16,784
5,827
9,173
2,826

2,301

2,301
735

1,963
118

42
5,155

47,871

47,871
47,871
42,223
5,290

20,290

20,290
20,290
18,886

440

321

5,094

613,015
163,234
423,092
69,624

169,807
30,609

154,524
4,084

4,607,524
4,607,524
4,301,017

224,240

3,239,671
3,239,671
3,114,800

82,4C.?



15.08 RETAIL TRADE-GENERAL STATISTICS

Tabic 15E.— SELF-SERVICE IN GRCXIERY STORES—MERCHANDISE LINE SALES—UNITED STATES AND
GEOGRAPHIC DIVISIONS: 1948—Continued

[Dka bucd on nfflpk. See text far detcnptian of tample uid other expbiuuiry saterul.]

Kind o( buHne** ind tncrdundue bne

Merchuidue Une
ale*

Amount

{Thousand
dollan)

Percent

distn-

buuon

Scores handling

merchandiae line

Number

(3)

Total

•ales

(Thousand

dollars)

(4)

Col. 1

18

fa-
cent

of

col. 4

MerdundiK line

nka

Amount

{Thouiand
dollars}

(1)

Percent

disth'

bution

P)

Stores handling

merchandise line

Number

0)

Total

Bin
(ThouMTui
dollars)

w

Col. 1

IS

per-

cent

of
col. 4

GROCERY STORES, WIlflODT FRESH HEAT

Star«a anAljrsii^ Berchandlfie line sales, total

Canned goods , other groceries
Heat« (exc. fresh), sea food, poultry
Fresh fruits, vegetables
Gasoline, lubricants, fuel oil

Other nongrocery iteas

Stores not analyilng Berchandise line sales

Stores vith self-service grocery departoent anal^zii^ merchandise line

sales , totAl

Canned goods, other groceries
Heats (ezc. fresh), sea food, poultry • ^

Fresh fruits, vegetables
Gasoline, lubricants, fuel oil
Other nongrocery iteos

Stores with self-service grocery departnent not analyzing merchandise
line sales

Stores not analyzli^ service features

GROCERY STORES, WITH FRESH MEAT

Stores analyzing nercbandise line sales, total

Canned goods, other groceries
Heats (all kinds), sea food, poultry
Fresh fruits, vegetables
Gasoline, lubricants, fuel oil
Other nongrocery items

Stores not analyzing merchandise line sales

Stores with self-service grocery department analyzing merchandise line
sales, tot&l

Canned goods , other groceries
Heats (all kinds), sea food, poultry
Fresh fruits , vegetables
Gasoline, lubricants, fuel oil
Other nongrocery Items

Stores with self-service grocery department not analyzing merchandise
line sales

Stores not analyzing service features

GROCERY STORES, WITHOUT FRESH MEAT

Stores analyzing merchandise line sales, total

Canned goods, other groceries
Heats (exc, fresh), sea food, poultry
Fresh fruits, vegetables
Gasdline, lubricants, fuel oil
Other nongrocery items

Stores not analyzing merchandise line sales

Stores with self-service grocery department analyzing merchandise line
sales, total

Canned goods, other groceries
Heats {exc. fresh), sea food, poultry
Fresh fruits, vegetables
Gasoline, lubricants, fuel oil
Other nongrocery items

Stores with self-service grocery departjiient not analyzing merchandise
line Bales

Stores not analyzing service features

GROCERY STORES, WITH FRESH MEAT

Stores analysing nerchandlse line sales, tot.al

Canned goods, other groceries
Heats (all kinds), sea food, poultry
Fresh fruits, vegetables
Gasoline, lubricants, fuel oil
Other nongrocery items

Stores not analyzing merchandise line sales

Stores with self-service grocery department analyzing merchandise line
sales, total

Canned goods, other groceries
Heats (all kinds), sea food, poultry
Fresh fruits, vegeUbles
Gasoline, lubricants, fuel oil
Other noc^rocery items

Stores with salf-service grocery departjaent not analyzing merchanllse
line sales

Stores not analysing service features

VEST NORTH CENTRAL SOOTH ATLANTIC

273,603

201,U9
11,762
30,272
6,246
24,174

8,596

3,511
93,741

1,974,048

1,096,426
566,342
246,191
12,232
52,357

32,407

1,456,966

812,678
417,4Cf7

190,231
4,266
32,384

16,220
160,907

271,254

206,287
7,602
10,863
25,943
20,559

2,693

15,447

246
104,139

13,954

4,785
86,971

100.0

73.5
4.3
11.1
2.3
8.8

100.0

74.8
4.5
15.1
0.5
5.1

100.0

55.5
28.7
12.5
0.6
2.7

100.0

55.8
28.6
13.1
0.3
2.2

8,395

8,395
2,823
4,313
1,902

1,380

1,380
600

1,115
114

45
2,883

22,187

22,187
22,137
19,702
2,256

11,752

11,752
11,752
11,031

673
2,970

210
2,469

273,603
90,793
171,013
34,551

82,575
30,052
73,892
2,165

1,974,048
1,974,048
1,323,038

92,296

1,456,966
1,456,966
1,382,759

38,772

73.5
13.0
17.7
18.1

74.8
12.4
16.9
17.8

55.5
28.7
13.5
13.2

55.8
28.6
13.8
11.0

412,315

302,960
14,407
24,548
37,708
32,692

6,756

39,842

30,249
1,807
4,299
1,016
2,471

426
139,143

2,555,316

1,410,509
756,312
295,239
34,389
57,867

27,837

1,667,449

929,598
490,391
207,698
7,148
32,614

10,345
156,143

100.0 30,528

30,528
5,166
10,635
13,038

100.0

75.9
4.5
10.8
2.6
6.2

100.0

55.7
29.4
12.5
0.4
2.0

1,074

1,074
286
695
303

11

9,333

34,953

34,342
34,342
27,912
8,189

10,220

10,220
10,220
9,333
1,215

127

3,695

412,315
91,222
183,809
165,349

39,842
9,268
29,426
6,136

2,555,316
2,555,316
2,354,221

263,365

1,667,447
1,667,449
1,613,558

59,411

EAST SOUTH CENTRAL WEST SOUTH CENTRAL

100.0 22,962

76.0
2.3
4.0
9.6
7.6

100.0

72.7
5.6
10.0
7.0
4.7

100.0

56.6
26.6
11.8
1.7

3.3

100.0

57.4
27.5
13.0
0.7
1.4

22,962
3,973
6,569
8,823

751
229
407
274

2

7,941

13,507

18,507
18,507
15,298
3,748

6,264

6,264
6,264
5,959
725

62
2,207

271,254
56,132
98,971
119,709

15,447
5,393

11,127
4,694

1,156,941
1,156,94
1,050,852

133,213

705,06;
705,06;
682,200
36,663

282,106

76.0
13.5
11.0
21.7

72.7
16.2
13.8
23.1

56,6
26,6
12.9
15.0

57.4
27.5
13.4
13.9

216,317
10,464
13,506
13,471
23,X3

9,274

68,362

51,203
3,715
5,866
3,937
3,641

3,051
103,521

1,932,778

1,121,146
5U,263
202,869
25,787
68,708

31,460

831,014
390,025
161,530
11,602
33,233

22,114
209,031

100.0 17,766

76.7
3.7

100.0

74.9
5.4

8.6
5.8
5.3

100.0

58.0
27.2
11.3
0.8
2.7

17,766
3,357
5,141
6,247

3,209

3,209
792

1,595
1,106

55

5,612

27,188

27,138
27,133
21,954
4,831

U,582

U,)82
14,982
13,138
1,826

272

3,551

282,106
70,487
119,027
83,666

60,362
21,713
46,553
15,224

1,932,778
1,932,778
1,730,111

167,373

1,432,459
1,432,459
1,333,129

83,122

73.5
IS.S
13.4
22.8

75.9
19.5
14.6
16.6

55.2
29.6
12.5
13.2

55.7
29.4
12.9
12.0

76.7
14.8
11.3
22.1

74.9
17.1
12.6
25.9

58.0
26.6
11.7
15.4

58.0
27.2
12.1
14.0



MISCELLANEOUS 15.09

Tabic 15E.— SELF-SERVICE IN GROCERY STORES—MERCHANDISE LINE SALES—UNITED STATES AND
GEOGRAPHIC DIVISIONS: 1948—Continued

[Data based on sample. Sec text for descnption of sample and other explanatory material.]

Kind of bunnesa and merchandise line

Merchandise line

sales

Amount
(Thousand
dollars)

(1)

Percent

distn-

bution

Stores handling

merchandise line

Number

(3)

Toul
sales

(Thousand
dollars)

(4)

Col. 1

as

per-

cent

of

col. 4

(5)

Merchandise tine

sales

Amount

(Thousand
dollars)

(1)

Percent

distri-

bution

(2)

Stores handling

merchandise line

Number

Total

sales

(Thousand
dollars)

Col. 1

as

per-

cent

of

col. 4

(5)

GROCERY STORES, yiTHOUT FRESH MEAT

Stores analyzing merchandise line sales, total

Canned goods , other groceries
Meats (e:cc. fresh), sea food, poultry
Fresh fruits, vegetables
Gasoline, lubricants, fuel oil
Other nongrocery Items

Stores not analyzing merchandise line sales

Stores with selT-service grocery department analyzing merchandise
line sales, total

Canned goods, other groceries
Meats (exc. fresh), sea food, poultry
Fresh fruits , vegetables
Gasoline, lubricants, fuel oil
Other nongrocery items

Stores with self-service grocery department not analyzing merchandise
line sales

Stores not analyzing service features

GROCERY STORES, WITH FRESH MEAT

Stores analyzing merchandise line sales, total

Canned goods , other groceries
Meats (all kinds), sea food, poultry
Fresh fruits , vegetables
Gasoline, lubricants, fuel oil
Other nongrocery items

Stores not analyzing merchandise line sales

Stores with self-service grocery department analyzing merchandise
line sales, total ,

Canned goods, other groceries.
Meats (all kinds), sea food, poultry
Fresh fruits, vegetables
Gasoline, lubricants, fuel oil
Other nongrocery items

Stores with self-service grocery department not analyzing merchandise
line sales ,,

Stores not analyzing service features

78,8A3

60,068
2,272
7,016
4,747
4,740

1,897

24,565

18,833
771

4,190
340
431

442
32,109

777,527

461,888
193,580
94,395
8,042
19,622

12,477

633,351

6,611
68,443

MOirauiN PACIFIC

100.0

76.2
2.9
8.9
6.0
6.0

100.0

76.7
3.1

17.0
1.4
1.8

100.0

59.4
24.9
12.2
1.0
2.5

100.0

60.2
25.2
12.7
0.7
1.2

3,089
477
964

597
117

343

82

7,395

7,395
7,395
6,163

951

4,616

4,616
4,616
4,184

403

78,843
17,405
36,675
21,654

24,565
6,129
19,634
1,361

777,527
777,527
700,756
48,127

633,351
633,351
593,950
25,323

473,058

76.2
13.1
19.1
21.9

76.7
12.6
21.3
25.0

59.4
24.9
13.5
16.7

60.2
25.2
13.6
18.3

384,386
10,947
46,778
9,342
21,605

9,520

278,304

225,961
5,913

32,995
3,600
9,835

2,720
123,464

2,500,285

1,526,351
603,702
281,151
17,449
71,632

31,960

2,094,038

1,292,565
501,482
241,300
11,162
47,529

18,522
232,537

9.9
2.0
4.6

100.0

81.2
2.1

11.9
1.3
3.5

100.0

61.1
24.1
11.2
0.7
2.9

100.0

61.7
24.0
11.5
0.5
2.3

8,724

8,724
1,341
4,750
1,293

3,830

3,830
549

2,529
376

23

2,708

15,826

15,826
15,326
13,747
2,044

11,332

11,332
11,332
10,137
1,201
2,744

139
1,833

473,058
71,154
292,246
44,977

278,304
36,058

192,646
16,132

2,500,285
2,500,285
2,315,726

136,819

2,094,038
2,094,038
1,974,860

91,962

81.2
15.4
16.0
20.8

81.2
16.4
17.1
22.2

61.1
24.1

12.1
12.8

61.7
24.0
12.2
12.1



15.10

Tabic 15F.-

RETAIL TRADE-GENERAL STATISTICS

-SALES FOR RESALE—UNITED STATES, BY KIND OF BUSINESS:

[Dita baaed on aunple. See text for description of ounpic and other explanatory material
.)

1948

Kind of busiMst

Tool

Storfs

Salu, entire

year

iThousani
dollar.)

Stores with no tales for resale

Sales, entire

year

(Tliotudnd

dollarrl

Stores with sales for resale

Number

Sales,

entire yesr

(Thousand
dollars)

Sales

for resale

(Thousand
dollari)

Stores not reporting data

on sales for resale

Number

SaJes,

entire ^ear

(Thousand
doUaifs)

I'niied Slant, total

Food ftroup

Grocery stores, without fresh meat
Grocery stores, with fresh meat
Meat markets

Fish isea food) markets

Fruit stores, \YgetabIe markets

Candy, nut, confectionery stores. .

.

Dairy products stores

Milk dealers

Bakery products stores ....,«
En. poultry dealers

Deucate»sen stares

Other food stores

Eailnft and drinking places

Restaurants, cafeterias, caterers

.

Lunch counters, refreshment snnds

.

Dnnking pbccs

General stores .

General merchandise group ,

Department stares

Dry goods, general merchandise stores.

Variety stores

Apparel group

Men's, boys' clothing stores

Men's, boys' furnishings stares. . .

.

Family clothing stores

Women's ready'to-wear stores

MiUinery states

Hosiery stores

Corset, lingerie stares

Apparel accessary, specialty stores.

Men's shoe stores

Women's shoe stores

Family shoe stares

Children's, juvemles' shoe stores. .

.

Custom tailors

Fumcrs, fur shops .

Children's, mfants' wear stores. , .

.

Other apparel stores

Furniture, furnishings, appliance group

Furniture stores

Floor covering stores . ,

Drapery, curtain, upholstery stores

China, glaMware, metala-are stores

Antique stores

Other home furnishing stores

Household appliance stores

Radio stores

Automotive group

Motor vehicle (new and used) dealers.

Motor vehicle (used) dealers

Tire, battery, accessory dealers

Motorcycle dealers

Aircraft dealers

Boat dealers

Other automotive dealers

Gasoline service stations .

Lumber, building, hardware group ,

,

Lumber yards

BuiIdmK materials dealers

E^int, glass, wallpaper sttires

Heating and plumbing equipment dealers.

Electrical supply stores

Hardware stores

Farm equipment dealers

Drug and proprietary stores

Drug stores, with fountain

Drug stares, other

Proprietary stores, with fountain -

Proprietary stores, other

Liquor stores

Second-hand stores

Furniture stores

Tire, battery, accessary dealers.

Clothing, shoe stoies

Book stores

I^wn shops
Other secnnd-hand stores

1,770,000 U2,21'>,:9! 1, '33, 699 93,650,7ie 156,39? .11, 359, 909 3,260,923

iOi.m 31,305,285 451,539 26,»161,4U 32,564 4,288,281 594,157

154,285

223,655
23,885
5,578
15,753
32,873

5,798
5,934

20,137
5,582
8,845
2,090

346,647

4,076,486

20,949,998
1,636,018

150,461
400,288
665,415

328,948
1,581,600
749,532
266,656
317,566
182,317

11,079,502

143,197

197,858
20,753
4,354
14,545
30,391

5,134
3,396
16,600
4,643
8,394
1,774

319,381

3,681,738

18,123,770
1,362,207
125,086
358,951
609,452

269,075
639,989
611,722
213,005
299,696
166,723

10,467,910

3,466

19,057
2,112
469
496
574

395
2,507
2,578

606
71
233

2,353

241,354

2,568,866
232,500
21,734
25,994
34,186

49,709
937,891
114,907
42,430
4,965
13,745

121,065

20,675

224,184
44,205
5,069
6,577
4,280

20,918
227,095
25,815
'11,923

665
2,751

21,954

140,111
53,999

152,537

52,554

5,665,959
1,061,402
4,352,141

1,232,647

15,983,069

127,236
47,824
144,321

19,237

48,134

5,332,801
968,393

4,166,716

1,020,250

12,145,914

1,006
585

762

3,341

78,713
19,109
23,243

3,778,869

6,851
3,873

11,230

42,080

2,580
29,753
20,221

115,677

10,644,747
2,821,004
2,517,318

9,905,494

1,777
27,034
19,323

109,069

7,196,785
2,468,793
2,480,336

9,295,285

803
2,119

419

4,105

3,447,962
306,909
23,998

529,563

14,766
25,294
2,020

33,324

U,510
9,222
12,534
30,673
5,718
1,683
2,315
3,250

2,323
3,230

13,713
288

4,948
2,355
7,386
1,029

85,570

29,027
4,807
2,943
1,496
4,953
5,428
29,699
7,217

36.200

44,036

16,875
20,625
1,572

155
1,355
1,582

188,240

98,932

21,517
4,585
11,111
7,696
1,735

34,675
17,613

55.780

33,626
13,312
6,095
2,747

33,«2(

16,958

6,414

2,412
3,693

365
1,522
2,552

1,606,576
568,764

1,818,017
3,332,246

107,803
71,137
94,074
173,113

198,689
377,525
882,762
13,367
146,085
219,306
259,473
36,557

6,998,874

3,472,061
375,916
136,114
115,346
50,379

283,221
2,168,041

397,7?16

20,173,753

15,935,886

2,458,681
1,380,578

61,013
27,922
74,254
185,449

6,757,047

11,292,563

4,333,496
810,272
507,614
585,866
88,380

2,541,192
2,425,743

4,037,480

2,857,162
880,737
220,638
78,943

2,617,593

315,293

74,888
62,793
42,246
6,792

60,015
68,559

13,484
3,545
11,833
29,300
5,551
1,471
2,737
i,057

2,263
3,030
13,097

285

4,707
1,891
6,799

964

69,021

1,471,813
522,647

1,669,754
3,225,554

104,912
64,912
90,719
165,798

194,954
364,131
838,042
12,690
133,357
159,522
242,786
33,194

5,290,003

739
543

521
561

45
101

17
133

39
149
409

3

149
430
173
43

14,847

123,353
42,966
140,049
76,075
1,684
4,815
1,381
7,035

3,353
12,434
37,837

677
9,326
58,006
8,063
2,509

3,150
3,469
4,248
4,436

242
500
65
847

289
1,306
2,022

49
1,145
5,948

380
223

134,163

24,368
3,681
2,541
1,288
3,620
4,215
23,475
5,333

47,856

2,744,142
248,799
113,027
99,010
31,260

229,744
1,555,546

268,475

7,703.581

20,263

11,742
12,235
1,197

103
996

1,315

163,394

70,688

13,765
3,167
7,971
5,742
1,306

27,621
11,116

51,088

30,918
11,921
5,667
2,582

31,326

13,624

5,385
1,611
3,265

267

1,197
1,899

5,341,794

1,483,733
651,772
39,3"3
15,530
42,335
129,024

5,800,565

6,690,329

2,408,966
464,303
304,503
400,694
58,133

1,705,445
1,348,280

3,651,646

2,613,877
761,214
203,236
73,319

2,298,859

216,454

56,084
39,696
32 , 567

3,703
41,641
42,758

4,175
1,005

321
136

1,213
985

5,823
1,180

36.624

709,210
1^3,639
21,163
15,754
17,979
47,243
592,276
120,724

12,223,698

39,935
11,715
1,870
632

4,625
3,U1
52,792
14,468

1,367,662

23,215

4,684
7,745

365
44
347
224

7,593

26,507

7,639
1,323
2,699
1,382

362
6,451
6,151

3,745

2,258
1,218

184
85

1,290

2,408

637
679
178
98
315
501

10,472,164

924,260
707,776
21,570
11,765
31,314
54,849

532,877

4,513,634

1,025,296

181,683
140,991

1,599
1,741
6,351
10,001

66,851

450,743

1,911,632
337,104
194,826
182,232
27,497

816,854
1,043,439

344,663

216,666
45,567
39,447
19,737
3,091
54,708
71,527

14,613

219,838
111,884
9,077
3,864

237,587

92,052

16,569
21,368
8,749
3,084
18,014
24,268

7,686
6,132

255
540

105,119

19,012

2,347
6,609
2,114
650

1,624
5,168

20,312

7,622

6,740
1,020

255
712

1,908

269
31

959
333

380
83

11,869
5,590
7,454

1,079

600
479

237
134
125
812
122
111
61

60

21
51

207

92
34

414
22

484
117

81
72
120
228
396
204

558

449
645

10
3

12
43

17,253

1,737

113
95

441
72
67
603
346

450
173
244
30

392
122
250

10
152

2,208,965

5!5,590

153,394

257,362
41,311
3,641
15,343
21,777

10,164
3,720
22,903
11,221
12,905
1,849

490,527

254,445
73,900
162,182

11,020

53,286

45,302
12,984

80,646

11,410
3,151
8,214

30,617
1,207
1,410
1,974

280

382
960

6,883

2,902
1,778
8,624

854

60,883

18,709
3,478
1,924

582
1,140
6,234
20,219
8,597

246,504

171,928

50,688
21,030

50
627
605

1,576

423,605

88,600

12,848
3,865
3,280
2,940
2,750
18,893
34,024

41,171

23,447
7,639
8,325
1,760

31,147

6,787

2,235
1,729
930

360
1,533



MISCELLANEOUS

Table 15F.—SALES FOR RESALE—UNITED STATES, BY KIND OF BUSINESS: 1948—Continued

(Data based on sample. See text for description of sample and other explanatory material ]
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16.02 RETAIL TRADE-MERCHANDISE LINE SALES

Table 16A.—MERCHANDISE LINE SALES—FOOD GROUP—UNITED STATES, BY KIND OF BUSINESS: 1948

(Data based on umple. Sec text for descnption of sample and other explanatory tnatcrul.]

Kind o( buaineu and merchandue lioe

Merchandise Unt
sales

Amount

Thousand
dollars)

(1)

Percent

distri-

bution

(2)

Stores handling

merchandise line

Number

(3)

Total

sales

{Thousand
dollar])

(4)

Col. 1

as

per-

cent

of

col. 4

(5)

Kind of business and merchandise tine

Merchandise bne
sales

Amount

[Thotisand

dollars)

(1)

Percent

distn-

bution

(2)

Stores handling

merchandise line

Number

(3)

Total

sales

(Thousand
dollars)

(4)

Col. 1

as

per-

cent-

of

col. 4

(S)

GROCERY STORES. WITHOLT FRESH MEAT

Stores aiulyang merchandue line ales, total

Canned goods, other groceries

Meats (exc. fresh), sea food, poultry

Fresh fnuts. vegetables

Gasoline, tubncants. fuel oil

Other nongrocery items

Stores not analyzing merchandise line sales

GROCERY STORES. WITH FRESH MEAT

Scorci analyzing merchandise hne sales, total

Canned goods, other grticenes

Meats (all kinds), sea food, poultry

Froh (ruits. vegeables

Gasoline, lubricants, fuel oil

Other nongrocery items

Stores not analyzing merchandise line sales

MEAT M.KRKETS

Stares analyzing merchandise line sales, total

Meats (all kinds), sea food, poultry

Fresh fruits, vegetables

Canned goods, other groceries

Other saMs

Stores not analyzing merchandise Line sales

FISH (SEA FOOD) MARKETS

Stores analyzing merchandise line sales, total ....

Sea food, meats (alt kinds), poultry

Fresh fruits, vegetables

(banned goods, other groceries

Other sales

Stores not aiulyzing merchandise line sales

FRUIT STORES, VEGETABLE MARKETS

Stores analyzing merchandise line sales, total

Fresh fruits, vegetables

Meats fall kinds), sea food, poultry

Canned goods, other groceries

Other sales

Stores not aiulyzing merchandise line sales

CANDY, NUT. CONFECTIONERY STORES

Stores anatysng merchandise Une sales, total. .

.

Candy, nuts, confectionery

Cigars, cigarettes, tobacco

Bakery products

Fountain and meals

Canned goods, beverages, other foods

Other sales

Stares not analyzing merchandise line sales

4,(»7,7i2

134,879
345,640
133,066
210,246

68,744

^0.641.824
11,597,473
'S,026,729

2,381,844
169,910
465,868

308,174

j 574 ,465

14,059
33,916
7,461

6,117

396.523
367,332
6,817
17,529
4,845

3,765

649,094
421,060
67,859
11,445
79,714
24,420
44,596

16,321
I

100.0
"753

3.4
8.6
3.3

5.2

100.0
56.2
29.2
11.5
0.8
2.3

96.6
0.9

100.0
96.3
1.1
1.8
0.8

100.0
92.7
1.7
4.4
1.2

100.0

10.4
1.8
12.3
3.8
6.9

152,185
152,185
33,818
59,485
38,697

4,007,742
865,450

2,141,575
628,831

218,840
218,840
218,840
185,003
31,034

4,815

23,832
23,832
1,579
4,359

5,509
5,509
217
554

15,669
15,669

699
2.436

32^063
32,063
18,787
3,879

12,003
8.569

20,641,824
20,641,824
19,037,932
1,249,974

1,629,901
127,526
330,480

148,204
7,259

14,327

396,523
27,782
78,380

549,094
293,460
74,975

251,529
125,895

79.5
15.6
16.1
21.2

56.2
29.2
12.5

13.6

96.6
11.0
10.3

%.3
22.8
18.6

92.7
24.5
22.4

54.8
23.1
15.3
31.7
19.4

DAIRY PRODUCTS STORES

Stores analyzing merchandise line sales, total

Milk and cream

Ice aeam, frozen custard, etc

Other dairy products

Eggs
Groceries, other ftxxls

Other sales

Stores not analyzing merchandise line sales

MILK DEALERS

Stores analyzing merchandise line sales, total

Milk and cream
Ice cream, frozen custard, etc

Other dairy products

, (jtner sales

Stores not analyzmg merchandise line sales . .

312,341
81,953
94,493
61,525
22,190
34,695
17,485

16.607

BAKERY PRODUCTS STORES

Stores analyzing merchandise line sales, total

Bakery products

(^andy. nuts, confectionery

Fountain and meals

Canned goods, beverages, other foods ....

Other sales

Stores not analyzing merchandise line sales .

.

EGG, POULTRY DEALERS

Stores analyzing merchandise line sales, total

Eggs
Poultry

Groccnes, other foods

Other sales

Stores not analyzing merchandise line sales . .

DELICATESSEN STORES

Stores analyzing merchandise line sales, total

Delicatessen meats, salads, etc

C^ndy, nuts, confectionery

Cigars, cigarettes, tobacco

Bakery products

Fountain and meals

Claimed goods, beverages, other foods ....

Other sales

Stores not analyzing merchandise Ime sales .

.

,351,191
49,155
99,336
27,023
25,517

29,378

743,164
712,426
4,936
9,753
6,894
9,155

6,368

261,078
45,434
196,569

3,769
15,306

5,578

310,033

150J358
8,100
12,162
16,734
13,654
94,744
14,281

7,533

100.0
26.2
30.3
19.7
7.1
U.l
5.6

100.0
87.1
3.2
6.4
1.7
1.6

100.0
95.9
0.7
1.3
0.9
1.2

100.0

75.3
1.4
5.9

100.0
48.5
2.6
3.9
3.4
4.4
30.6
i.6

5,5%
3,337
3,986
2,980
2,409
2,454

5,800
5,800
1,247
2,052
1,065

19,985
19,985
1,580

891

1,207

5,428
2,987
5,110
466

8,633
8,633
4,030
4,212
4,338
1,450
6,346

211,824
205,218
214,413
171,714
141,082

1,552,222
475,084

1,106,156
672,760

743,164
62,792
36,404
40,309

152,012
245,359
21,852

310,033
116,408
131,988
143,453
57,667

241,080

38.7
46.0
28.7
12.9
24.6

87.1
10.3
9.0
4.0

95.9
7.9

26.3
17.1

29.9
80.1
17.2

48.5
7.0
9.2
11.7
23.7
39.'



FOOD GROUP 16.03

Table 16B.—MERCHANDISE LINE SALES—FOOD GROUP—KIND OF BUSINESS, BY GEOGRAPHIC DIVISION: 1948
[Data based on sample. See text for dcscnption of sample and other explanatory matcnals]

Kind of business and merchandise bne

GROCERY STORES, WITHOUT FRESH MEAT

Stores analyzing merchandise line sales, total ....
Canned goods, other groccnes

Meats (exc- fresh), sea food, poultry.

Fresh fruits, vegetables

Gasohne, lubricants, fuel oil

Other nongroccry items

Stores not aiulyzing merchandise line sales

Stores analyzing merchandise bne sales, total

,

Canned goods, other grocencs
Meats (exc. fresh), sea food, poultry
Fresh fruits, vegetables

Gasoline, lubncants, fuel oil

Other nongrocery items

Stores not analyzing merchandise line sales

.

Merchandise hne
sales

Amount

(Thousand
dollars)

(I)

Percent

distri-

bution

(2)

Stores handbng
merchandise line

Number

(3)

Total

sales

(Thousand
dollars)

(4)

Col 1

as

per-

cent

of

cxji. 4

(5)

NEW ENGLAND

335,930
278,063

29,760
6,362
13,971

5,508

100.0
82.8
2.3
8.9
1.9
•1.1

9,392
9,392
2,010
4,381
1,001

335,930
49,940

208,711
25,777

14.3
24.7

WEST NOHTH CENTRAL

273,603
201,149
11,762
30,272
6,246

24,174

8,596

100.0
73.5
4.3
11.1
2.3

8,395
8,395
2,823
4,313
1,902

273,603
90,793
171,013
34,551

73.5
13.0
17.7
18.1

Merchandise hne
sales

Amount

(Thousand
liolllTS)

Percent

distri-

bution

(2)

Stores handbng
merchandise bne

Number

(3)

Total

sales

{Thousand
dollars)

(4)

Col. 1

as

per-

cent

of

col. 4

(5)

MIDDLE ATLANTIC

1,267,618
1,069,063

43,034
102,735
11,878
40,908

127792

100.0
84.4
3.4
8.1
0.9

3.2

34,545
34,545
8,839

13, 359

2,679

1,267,618
255,083
608,031
63,524

84.4
16.9
16.9
18.7

SOUTH ATLANTIC

Stores analyzing merchandise line sales, total

Canned goods, other groceries

Meats (exc. fresh), sea food, poultry
Fresh fruits, vegetables

Gasoline, lubricants, fuel oil

Other nongrocery items

Stores not analyzing merchandise hne sales

GROCERY STORES, WITH FRESH MEAT

Stores analyzing merchandise Ime sales, total

Canned goods, other groceries

Meats (all kinds), sea food, poultry

Fresh fruits, vegetables

Gasoline, lubricants, fuel oil

Other nongrocery items

Stores not analyzmg merchandise line sales

Stores analyzing mercbandise line sales, total

Canned goods, other grocenes

Meats (all kinds), sea food, poultry
Fresh fruits, vegetables

Gasoline, lubncants, fuel oil

Other nongrocery items

Stores not analyzing merchandise hne sales

Stores analyzing merchandise line sales, total

.

Canned goods, other groceries

Meats (all kinds), sea food, poultry

Fresh fruits, vegetables

Gasohne, lubncants, fuel oil

Other nongrocery items

Stores not analyzmg merchandise hne sales

WEST SOUTH CENTRAL

282.106
216,317
10,464
U,506
18,471
23,348

9,274

100.0
76.7
3.7
4.8
6.5
8.3

17,766
17,766
3,357
5,141
6,247

282, 106
70,487
119,027
83,666

76.7
14.8

U.3
22.1

NEW ENGLAND

1,469.841
737,585
523,134
169,811
9,968
29,343

28,224

100.0
50.2
35.6
11.6

0.7
1.9

14,252
14,252
14,252
12,673
1,292

1,469,841
1,469,8.11

1,394,775
72,651

50.2
35.6
L2.2
13.7

WEST NORTH CENTRAL

MEAT MARKETS

Stores analyzing merchandise Ime sales, total

Meats (all bnds), sea food, poultry
Fresh fruits, vegetables

Canned goods, other grocenes
Other sales

Stores not analyzing merchandise hne sales

Stores analyzing merchandise hne sales, total

Meats (all kinds), sea food, poultry
Fresh fruits, vegetables

Canned goods, other groceries

Other sales

Stores not analyzing merchandise hne sales

Stores analyzing merchandise Ime sales, total

Meats (all kinds), sea food, poultry

Fresh fruits, vegetables

Canned goods, other grocenes

Other sales

Stores not analyzing merchandise hne sales

,

See footnote at end of table.

1.974,048
1,096,426

566,842
246,191
12,232
52,357

32,407

100.0
55.5
28.7
12.5
0.6
2.7

22,187
22,187
22,187
19,702
2,256

1,974,048
1,974,048
1,828,038

92,296

55.5
28.7
13.5

13.2

WEST SOUTH CENTRAL

1.932,778
1,121,146

514,268
202,869
25,787
68,708

31,460

100.0
58.0
26.6
10.5

1.3
3.6

27,188
27, 188
27, 188

21,954
4,831

1,932,778
1,932,778
1,730,111

167,373

58.0
26.6
11.7
15.4

412,315
302,960
14,407
24,548
37,V08
32,692

6,756

30, 528

30,528
5,166

10,635
13,038

412,315
91,222
183,809
165, 349

73.5
15.8
13.4
22.8

Merchandise line

sales

Amount

(Thousand
dollarj)

(1)

Percent

distri-

bution

(21

Stores handbng
merchandise bne

Number

(3)

Toul
saLs

{Thousand
dollirs)

(4)

EAST NORTH CENTRAL

613,015
465,618
26,617
80, 162

12,369
28,249

li;708

100.0
76.0
4.3
13.1
2.0
4.6

16,784
16,784
5,827
9,173
2,826

613,015
163,234
423,092
69,624

EAST SOUTH CENTRAL

78.843
60,068
2,272
7,016
4,747
4,740

1,897

100.0
76.2
2.9
8.9
6.0
6.0

3,089
3,089
477
964
888

78,843
17,405
36,675
21,654

76.2
13.1
19.1

21.9

MIDDLE ATLANTIC

3.667.564
2,021,612
1,175,309
415,487
13,646
41,510

55,459

100.0
55.1

32.1
11.3
0.4
1.1

31,272
31,272
31,272
25,331
2,433

3,667,564
3,667,564
3,362,436
111,890

55.1

32.1
12.4
12.2

SOUTH ATLANTIC

2,555.316
1,410,509
756,812
295,239
34,889
57,867

27,837

100.0
55.2
29.6
11.6
1.4

2.2

X,342
34.342
34,342
27,912
8,189

2,555,316
2,555,316
2,354,221

263,365

55.2
29.6
12 .-5

1J.2

271.254
206.287

7,602
10,863
25,943
20,559

2,693

100.0
76.0
2.8
4.0
9.6
7.6

22,962
22,962
3,978
6,569
8.823

271,254
56,132
98,971
119,709

473.058
384,386
10,947
46,778
9,342

21,605

9,520

100.0
81.2
2.3
9.9
2.0
4.6

3,724
8,724
1,341
4,750
1,293

473,058
71,154

292, 246
4,4,977

EAST NOHTH CENTRAL

4.607,524
2,566,738
1,385,476
540,674
27,892
86,74-4

74, 396

100.0
55.7
30.1
11.7
0.6
1.9

47,871
47,871
47,871
42,223
5,290

4, 607, 524

4,607,524
4,301,017

224,240

EAST SOUTH CENTRAL

1,156,941

NEW ENGLAND

88,622
83,005
1,769
3,660

188

371

1,260
1,260

234
396

88,622
16, 596
24,564

93.7
10.7
14.9

WEST NORTH CENTRAL

69,166
64,701
1,018
1,855
1,592

1,108

100.0
93.5

2.7
2.3

1,04«
1,048

95
249

69,166
8,815
18,888

190,412
184,060

1,572
2,875
1,905

615

100.0
96.7
0.8
1.5

1.0

2,329
2,329

107
131

190,412
16,715
19,091

96.7
9.4
15.0

777,527
461^888
193,580
94,395
8,042

19,622

1^,477

100.0
"5977
24.9
12.2
1.0
2.5

7,395
7,395
7,395
6,163

951

777,527
777, 527
700,756
48,127

59.4
24.9
13.5
16.7

MIDDLE ATLANTIC

100.0
97.7
0.9
1.3
0.1

12,077
12,077

696
1,699

784,615
48,788
114,267

97.7
13.8
9.2

SOUTH ATLANTIC

58.901
56,920

239
1,353

389

100.0
96.6
0.4
2.3
0.7

1,073
1,073

76
236

58,901
4,736
14,596

96.6
5.0
9.3

655,218
307,606
136,027
20,005
38,085

13,954

100.0
56.6

26.6
11.8
1.7
3.3

18,507
18,507
18,507
15,298
3,748

1,156,941
1,156,941
1,050,852

133,213

2,500,285
1,526,351
603,702
281,151
17,449
71,632

31,960

100.0
61.1
24.1
11.2
0.7
2.9

15,826
15,826
15,826
13,747
2,044

2,500,285
2,500,285
2,315,726

136,819

EAST NOHTH CENTRAL

366, 367
350,525
2,048
12,031
1,763

1,327

100.0
95.7
0.5
3.3
0.5

4,801
4,801

237
1,469

366,367
24,963
125,137

WEST SOUTH CENTRAL

32,288
31,488

214
430
156

440

100.0
97.5
0.7
1.3
0.5

670
670
87
82

32,288
2,949
4,911

Col. I

as

per-

cent

of

col, 4

(5)

76.0
16.3
18.9
17.8

76.0
13.5
n.o
21.7

81.2
15.4
16.0
20.8

55.7
30.1
12.6
12.4

56.6
26.6
12.9
15.0

61.1
24.1
12.1
12.8

95.7
8.2
9.6

97.5
7.2



16.04 RETAIL TRADE-MERCHANDISE LINE SALES

Tible 16B.—MERCHANDISE LINE SALES—FOOD GROUP—KIND OF BUSINESS, BY GEOGRAPHIC DIVISION": 1948—Continued
{Daa based on umple. See text for descnpuon of sunple and other expUnatory nuterul.]

Kind of busineu ind cnerdundue bne

Merdandiae line

sales

Amount

(Thousand
dollars)

(1)

Percent

distn-

bution

(2)

Stores tundbng
merchandise line

Number

(3)

Total
sales

{Thousand
dollars)

(4)

Col 1

as

per-

cent

of

col. 4

(5)

Merchandise bne
sales

Amount

(Thousand
dollars)

(1>

Percent

distri-

bution

(2)

Stores handling

merchandise Une

Number

(3)

Total

sales

(Thousand
dollars)

(4)

Col. 1

as

per-

cent

of

col 4

(5)

Merchandise line

sales

Amount

(Thousand
dollars)

(1)

Percent

distn-

bution

(2)

Stores handling

merchandise line

(3)

Total

sali-s

(Thousand
dollars)

(4)

Col. 1

as

per-

cent

of

col. 4

(5)

FISH (SE.\ FOOD) MARKETS

Stores analyzing men:>undue line sales, total

Sea food. tncat« (all kinds), pouttiy

Fresh fruits, vegetables . . .

Canned goods, other groceries

Other safes

Stores not analyzing mercharulisc line sales .

FRUIT STORES, VECET.VBLE M.\RKETS

Stores analyzing merchandise line sales, total

Fresh fniits, vegetables

Meats (all lunds). sea food, poultry

Canned Roods, other groceries

Other sales

Stores not analyzing merchandise tine sales

Stores analyzing merchandise line sales, total

Fresh fruits, vegetables

Meats (all Itinds), sea food, poultry

Canned goods, other groceries

Other sales

Stores not analyzing merchandise line sales

CANDY, NIT, CONFECTIONERY STORES

Stores analyzing merchandise line sales, total

.

Candy, nuts, confectionery

Cigars, cigarettes, tobacco
Batery products
Fountain and meals
Canned goods, beverages, other foods
Other sales

Stores not analyzing merchandise bne sales

Stores analyzing merchandise line sales, total

C^dy, nuts, confectionery

Clears, cigarettes, tobacco

Balcery products

Fountain and meals

Canned goods, beverages, other foods ....

Other sales

Stores not analyzing merchandise line sales .

Stares analyzing merchandise line sales, total

.

Candy, nuts, confectionery

Cirars, cigarettes, tobacco
Bakery products

Fountain and meals

Canned goods, beverages, other foods ....

Other sales

Stores not analyzing merchandise bne sales .

.

DAIRY PRODUCTS STORES

Stores analyzing merchandise bne sales, total

Milk and cream

Ice cream, frozen custard, etc

Other dairy products

Eggs
Groceries, other foodi

Other sales

Stores not analyzing merchandise bne sales

Stores analyzing merchandise lilK nles, total

Milk and cream
Ice cream, frozen cusurd, etc

Other dairy products

Eggs
Groceries, other foods

Other ales

Stares not analyzing merchandise line sales

MIDDLZ ATUUrnC SOUTH ATLANTIC

62.424
60, 565

1,143
594

122

100.0
97.0
1.8
1.0
0.2

2,265
2,265

91
133

62,424
3,648
4,551

97.0
31.3
13.1

21.396
20,229

210
772
185

864

100.0
94.5
1.0
3.6
0.9

1,126
1,126 21,396

1,648
3,065

94.5
12.7
25.2

NEW ENGLAND MIDDLE ATLANTIC EAST NORTH CENTRAL

34.910
31,198

260
2,743

709

2,097

lOO.O
89.4
0.7
7.9
2.0

1,152
1,152

60
252

34,910
1,490
9,378

89.4
17.4
29.2

207.080
196,209
2,818
6,970
1,083

497

100.0
94.7
1.4
3.4
0.5

8,120
8,120

301
1,121

207,080
10,316
33,358

94.7
27.3
20.9

SOUTH ATLANTIC

28,715
26,265

535

1,252
663

130

100.0
91.4
1.9
4.4
2.3

1,624
1,624

93
268

28,715
2,468
4,990

91.4
21.7
25.1

42,583
40,035
1,020
1,188

340

297

100.0
94.0
2.4
2.8
0.8

1,017
1,017

26
100

42, 583
3,150
5,268

94.0
32.4
22.6

NEW ENGLAND MIDDLE ATLANTIC

46,106
29,627
5,163

695
5,406
2,121
3,094

1,696

100.0
64.3
11.2
1.5

11.7
4.6
6.7

1,890
1,890
1,022
261
584
548

46,106
21,966
5,696

16, 151

U,609

64.3
23.5
12.2
33.5
18.3

281,557
171,555
40,025
2,662
39,161
7,428

20,726

6,589

lOO.O



FOOD GROUP 16.05

Table 16B.—MERCHANDISE LINE SALES—FOOD GROUP—KIND OF BUSINESS, BY GEOGRAPHIC DIVISION*:194«—Continued

[Data based on sample See text for dcscripuon of sample and other explanatory material.

|

Kind of biuinesa and merchandise line

MILK DEALERS

Stores analyang merchandise line sales, total

Milk and cream

Ice cream, frozen custard, etc

Other dairy products

CWier sales .

Stores not analysing merchandise line sales

Stores analysing merchandise Une sales, total

Milk and cream

ice cream, frozen custard, etc

Other dairy products

CWber sales

Stores not analyang merchandise bne sales.

Stores analyzing merchandise bne sales, total

Milk and cream
Ice cream, frozen custard, etc

Other dairy products

Eggs

Other sales , . .

Stores not analyzing merchandise line sales

.

BAKERY PRODUCTS STORES

Stores anatyDng merchandise line sales, total

Bakery products
,

Candy, nuts, confectionery

Fountain and meals

Canned goods, beverages, other foods . . , .

Other sales

Stores not analyzing merchandise line sales . .

Stores analyzing merchandise line sates, total

Bakery products

Candy, nuts, confectionery

Fountain and meals

Canned goods, beverages, other foods. . . .

Other sales

Stores not analyzing merchandise Une sales. .

Stores analyzing merchandise Lne sales, total

Bakery products .

Candy, nuts, confectionery

Fountain and meals

Canned goods, beverages, other foods ....

Other sales

S:ores not analyzing merchandise line sales . .

EGG. POULTRY DEALERS

Stores analyzing merchandise Une sales, total

Eggs
Poultry

Grocenes, other foods

Other sales

Stores not analyzing merchandise line sales . .

Stores analyzing merchandise Une sales, total

Eggs
Poultry

Groceries, other foods

Other sales

Stores not analyzing merchandise line sales.

DELICATESSEN STORES

Stores analyzing merchandise Une sales, total

E>ebcatessen meats, salads, etc

Candy, nuts, confectionery . .

Cigars, cigarettes, tobacco

Bakery products

Fountain and meals ....

Canned goods, beverages, other foods ....

Other sales

Stores not analyzing merchandise bne sales . .

Merchandise bne

sales

Amount

(Thousand
dollars)

(I)

Percent

distri'

bution

(2)

Stores handbng
merchandise bne

Number

(3)

Total
sales

(Thousand
dollars)

(4)

Col. 1

as

per-

cent

of

col. 4

(5)

NEW ENGUUID

221,807
203, 92<

4,111
7,502
5,350
920

7,071

1.9
3.4
2.4
0.4

771

771
97
144

202

221,807
45,671
140,789
128,458

91.9
9.0
5.3
4.2

WEST NORTH CENTHAl

109,7:: 3

88,589
6,556
12,682

440
1,456

293

0.4
1.3

481
169

187
26

109,723
57,539
84,746
20,715

U.4
15.0
2.1

WEST SOUTH CENTRAL

4,448
37,116
4,030
2,293

189
820

220

100.0
83.5
9.1
5.2

0.4
1.8

44,448
29,781
22,074
7,088

83.5
13.5
10.4
2.7

NEW ENGLAND

62,247
60,096

319
529
599

704

1,794

100.0
96.6
0.5
0.8
1.0
1.1

1,821

1,821
111

62,247
2,885
1,935
3,560

96.6
11.1

WEST NORTH CENTHAl

54,959
52,745

482
938
247
547

100.0
96.0
0.9
1.7
0.4
1.0

1,790
1,790
200
141

84

54,959
6,490
4,999
2,277

96.0
7.4
18.8
10.8

70,596
67,625
1,192
740
500
539

713

2,069
2,069

258
67
107

70,596
10,797
3,346
2,968

95.8
11.0
22.1
16.8

MIDDLE ATLANTIC

101.239
13,863
84,280

647
2,449

410

2,305
946

2,136
133

43,782
93,642
4,431

31.7

90.0
14.6

SOUTH ATLANTIC

23,217
2,863
18,513

359
1,462

261

520
278
517

11,272
23,045
1,301

25.6
80.3
27.6

MIDDLE ATLANTIC

186,078
92,316
3,001
6,160
7,557
6,135

63,014
7,895

2,802

100.0
49.6
1.6
3.3
4.1
3.3

33.9

4.2

4,783
4,783
1,780
2,138
2,068

540

3,841

186,078
53,640
71,118
74,537
24,021
147,851

49.6
5.6

8.7
10.1
25.5
42.6

Merchandise line

sales

Amount

(Thousand
(folldrj)

(1)

Percent

distn-

bution

(2)

Stores handbng
merchandise Une

Number

0)

Total

sales

(Thousand
dollars')

(4)

as

per-

cent

of

col. 4

(5)

MIDDLE ATLANTIC

537,267
476,910
12,777
25,727
9,349
12,504

4,833

2.4
4.8
1.7

2.3

2,255
2,255

325

720
430

537,267
126, 138
391,616
279,595

88.8
10.1
6.6
3.3

SOUTH ATLANTIC

112.926
97,871
3,794
5,802
1,961
3,498

2,076

271

271
68

1L^,926
37,984
73,400
59,277

86.7
10.0
7.9
3.3

19,631
17,991

356
767
170
347

263

100.0
91.6
1.8
3.9
0.9
1.8

103
103
15

19,631
6,978
8,207
4,574

91.6
5.1

MIDDLE ATLAMTIC

285,388
275,528

1,925
3,723
1,600
2,612

785

100.0
96.5
0.7
1.3

0.6
0.9

6,610
6,610
436
247
275

285,388
25,151
12,246
9,414

96.5
7.7
30.4
17.0

SOUTH ATLANTIC

37,824
35,778

230
650
569
597

52

100.0
94.6
0.6
1.7
1.5

1.6

,325
,325
111

50
134

37,824
3,187
2,231
3,731

94.6
7.2

29.1
15.3

EAST NORTH CENTHAL

48.776
9,082
36,413

753
2,528

1,858

1,030
742

1,012
84

36,969
46,169
4,032

24.6
78.9
18.7

WEST SOUTH CENTRAL

14,641
3,868
8,071

531

2,171

2,149

100.0
26.4
55.1

3.6
14.9

252

143
239
50

10,454
14,253
3,206

37.0
56.6
16.6

EAST NORTH CENTRAL

21,951
2,886
3,619
4,607
3,543

17, 338

3,227

330

100.0
38.4
5.0
6.3
8.1
6.3
30.3
5.6

1,905
1,905
1,331
1,183
1,315
469

1,714

57, 171

36,280
34,752
37,055
18,232
48,692

38.4
8.0

10.4
12.4
19.4
35.6

Merchandise line

sales

Amount

(Thousand
dollcTi)

(1)

Percent

distn-

bution

(a

Stores handbng
merchandise bne

0)

Toal
saLs

(TJioujdnd

doII'iTj)

(4)

EAST NORTH CENTRAL

381.684
324,890
13,515
34,836
4,766
3,677

12,668

1,424
1,424

433
715
262

381,684
124,073
295,000
109,551

EAST SOUTH CENTRAL

35,764
31,119
1,266
2,515

376
488

410

100.0
87.0
3.5
7.0
1.1

1.4

149

149

30
71
21

35,764
10,486
21,813
8,881

88,972
72,781
2,750
7,2L2
4,422
1,807

1,544

100.0
81.8
3.1
8.1
5.0
2.0

260
260
76
107
65

88,972
36,434
68,511
54,621

EAST NORTH CENTRAL

2,071

174, 321

10, 189
4,964
14,450

WEST SOUTH CENTRAL

27,170
25,735

197
596
204
438

950

1,006
1,006

92
92
41

27, 170
1,625
2,220
1,418

WEST NORTH CENTRAL

24,474
7,840
11,434

382

4,818

356

100.0
32.0
46.7
1.6

19.7

398
372

384
25

22,517
23, 584
2,504

28,956
4,690

23,256
614
396

544

100.0
16.2
80.3
2.1
1.4

457
256
402
68

17,160
25,522
3,873

Col. 1

as

per-

cent

of

col. 4

(5)

85.1
10.9
11.8
4.4

87,0
12.1
11.5

4.2

81.8
7.5
10.5
8.1

95.6
4.6
32.4
20.1

94.7
12.1
26.

S

14.4

34.8
43.5
15.3

27.3
91.1
15.8

w Data not shown for those geographic divisions In which sampling variability was too high.



16.06 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 16C.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS, AND SMALL STORE SAMPLE—FOOD GROUP-
KIND OF BUSINESS, BY GEOGRAPHIC DIVISION: 1948

[See text for explanatory material and deacription of «unple data included]

Kind of biMUMM and tnerchandiBe line

GROCERY STORES, WITHOUT FRESH MEAT

Stores analyzing merchandiK line sales, total

Canned goods, other groceries

Meats (exc. fresh), sea food, poultry

Fresh fruits, vegeubles

Gasoline, lubhcancs. fuel otl

Other nongroccry items

Stores not analyzing merchandise tine sales

.

Stores analyzing merchandise line sales, total

.

Canned goods, other groceries

Meats (exc fresh), sea food, poultry

Fresh fruits, v^ctables

Gasoline, lubricants, fuel oil

Other nongrocery items

Large stores and multiumts

McrchandiH
Une sales

(Thousand
dolLirj)

(1)

Stores reporting

mcrchan<hse bne

Number

(2)

Total

sales

fTTitnuand

dollars)

(3)

Sample of small single unit stares

Merchandise line

sales

Amount

(Thousand
dollars)

(4)

Percent

disth-

button

(5)

Stores reporting

merchandise line

Number

(6)

Total

«de8

(Thmisand

dollars)

(7)

McrdundiK

UNITED STATES

i.«a6.;;;

Scons not analyzing (Dotilundise line sales

Stores analyzing merchandise line sales, total

Canned goods, other groceries

Meats (exc. fresh), sea food, poultry

Fresh fruits, vegetables

Gasoline, lubncants, fuel oil

Other nongrocery items

Stores not analyzing merchandise line sales .
.

Stotes analyzing merchandise line sales, total

Canned goods, other groceries

Meats (exc, treshj, sea food, poultry

Fresh fruits, vegetables .'. .

.

Gasoline, lubncants, fuel oil

Other nongrocery items

Stores not analyzing merchandise line sales .

Stores analyzing merchandise line sales, total

Canned goods, other groceries

Meats (eic. fresh), sea food, poultry

Fresh fruits, vegetables

Gasobne, lubncants, fuel oil

Other nongrocery items

Scares not analyzing mexchandise line sales .

GROCERY STORES. WITH FRESH ME.\T

Stores analyzing merchandise line sales, total

Canned goods, other grocenes

Meau (all kinds), sea food, poultry

Fresh fruits, vegeubles

Gasobne, lubncants, fuel oil

Other nongrocery items

Stores not analyzing merchandise line sales

Stores analyzing merchandise line sales, total

.

Canned goods, other groceries

Meau (all kinds), sea food, poultry

Fresh fruiu, vegetables

Gasoline, lubm^u, fuel oil

Other nongrocery items

Stores not analyzing merchandise bne sales

Stores analyzing merchandise line sales, total

Canned goods, other grocenes

Mou (all kinds), sea food, poultry

Fresh fruits, vegeubles

Gasoline, lubncanu, fuel oil

Other nongrocery items

Scores not analyzing merchandise bne sales .

1,229,451
31,449

166,500
6,916
51,906

22,644

12,56;

12,565
1,388
8,385

687

1,486,222
167,290
998,545
48,931

252.152
195,446
10,343
17,914
12,615
15,834

4,610

100.0
77.5
4.1
7.1
5.0
6.3

13,962
13,962
3,243
5,110
3.801

252,152
69,816
114,603
57,990

MTDDLE AUANTIC

530.678
455.863

9,444
55,135

618
9,618

4,062

4,575
4,575
409

3,019
59

530,678
50.273

331,461
5,054

100.0
33.2
4.6
6.5
1.5

4^

2,997
2,997

843
1,054

262

73,694
20,481
27,657
5,847

«EST NORTH CENTRAL

84,303
64,239
2,512
10,302

436

6,814

2,316

705

705
183
433
52

84,303
19,633
54,563
3,841

18,930
13,691

925

1,997
581

1,736

628

100.0
72.3
4.9
10.5
3.1
9.2

769
769
.264

388
185

18,930
7,116
11,645
3,071

YAT.T ZOtlTK CENTRAL

30, 694

23,207
992

2,523
983

2,989

473

402

402
68

199
113

30,694
6,162

16,771
5,999

100.0
76.1
2.7
3.5

10.4
7.3

2,256
2,256

391
637
871

24,056
4,997
8,220
11,371

23.283
17,828

782
2,776

277
1,620

677

179
179
37

23,283
5,125

14,275
2,724

556



FOOD GROUP 16.07

Table 16C.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS, AND SMALL STORE SAMPLE—FOOD GROUP-
KIND OF BUSINESS, BY GEOGRAPHIC DIVISION: 1948—Continued

[See text for explanatory material and description of sample data included)

Kind of business and merchandise line

GROCERY STORES, WITH FRESH MEAT

Stores analyzing merchandise line sales, total . .

Canned goods, other grocenes
Meats (all kinds), sea food, poultry

Fresh fruits, vegetables

Gasoline, iuhncants, fuel oil

Other nongrocery items . , . . ....

Stores not analyzing merchandise line sales

Stores analyzing merchandise Une sales, total.

Canned goods, other grocenes

Meats (all kinds), sea food, poultry

Fresh fruits, vegetables

Gasoline, lubncants, fuel oil

Other nongrocery items

Stores not analyzing merchandise line sales

MEAT MARKETS

Stores analyzing merchandise line sales, total

Meats (all kinds), sea food, poultry.

Fresh fruits, vegeubles

Canned goods, other grocenes

Other sales

Stores not analyzing merchandise line sales

Stores analyzing merchandise line sales, total

Meats (all kinds), sea food, poultry

Fresh fruits, vegetables

Canned goods, other groceries

Other sales

Stores not analyzing merchandise kne sales

Stores analyzing merchandise line sales, total

Meats (all kinds), sea food, poultry

Fresh fruits, vegetables

Canned goods, other groceries

Other sales

Stores not analyzing merchandise line sales

Stores analyzing merchandise line sales, total

Meats (all kinds), sea food, poultry

Fresh fruits, vegetables ,

Canned goods, other groceries

Other sales

Stores not analyzing merchandise line sales

Stores analyzing merchandise line sales, total

Meats (all kinds), sea food, poultry

Fresh fruits, vegetables

Canned goods, other groceries

Other sales

Stores not analyzing merchandise line sales

FISH (SEA FOOD) MARKETS

Stores analyzing merchandise hne sales, total

Sea food, meat." (all kinds), poultry

Fresh fruits, vegetables

Canned goods, other grocenes

Other sales

Stores not analyzing merchandise line sales

Stores analyzing merchandise lire sales, total

Sea food, meats (all kmds), poultry ....

Fresh fruits, vegetables

Canned goods, other groceries

Other sales

Stores not analyzing nierchandise line sales

See footnotes at end of table.

Large stores and multiunits

Merchandise
line sales

(Thousand
doliars)

(1)

Stores reporting

merchandise line

Number

(2)

Total
aaies

(Thousand
dollarJ

)

(S)

Sample of small single unit stores

Merchandise line

ales

Amount

{Thousand
dollars)

(4)

Percent

distri-

bution

(5)

Stores reporting

merchandise hne

Number

(6)

Total

"•alca

(Thousand
dollars)

07)

Merchandise

EAST .SOUTH CENIIUL

644,201
369,248
174,256
82,307
3,775

14,615

4,424

3,217
3,217
3,217
2,958

218

644,201
644,201
607,272
25,883

51.274
28,599
13,335
5,372
1,623
2,347

953

55.8
26.0
10.4

1,529
1,529
1,529
1,234

353

51,274
51,274
44,358
10,733

585,247
347 , 548

149,240
73,735
3,092
11,632

7 297

877,631
842,955
10,209
19,866
4,601

5,657

394,095
383,665
4,999
5,040

391

2,236

36,006
33,491

528

945

1,042

1,108

8,384
7757?

364
344

2

15,026
14,407

96
428
95

i-;,4o4

lj,345
343
134

82

2,295
2,295
2,295
2,023

111

585,247
585,247
535,206
17,467

100.0
59.4
23.1
10.7
2.6
4.2

510

510
510
414
84

19,228
19,228
16,555
3,066

UNITED STATES

5,772
5,772

509

1,049

877,631
86,926
187,450

75.227
73,151

385

1,405
286

46

100.0
97.2
0.5
1.9
0.4

ao7
329

75,227
4,060
14,303

MIDDLE ATLAJITIC

2,687
2,687

256
369

394,095
32,828
55,187

39,052
33731Z

172
548

18

9871
0.4
1.4
0.1

939
939
44
133

39,052
1,596
5,908

WEST NORTH CENTRAL

218
218
25
49

36,006
5,645

10,198

3,316
T7I51

100.0
94.1
1.5

2.7
1.7

3,316
317
869

EAST SODTH CENTRAL

8,384
2,080
3,121

Information not shown because of
high sampling variability.

102
102

6
IS

15,026
1,404
3,495

Information not shown because of
high sampling variability.

UNITED STATES

479
479
27
44

44,674
2,779
4,987

10.353
10,016

102
189
46

100.0
96.8
1.0
1.8
0.4

503
503

19
51

10,353
44a

1,034

MIDDLE ATI.ANTIC

165

165
11

14,404
1,208
1,231

/,202



16.08 RETAIL TRADE—MERCHANDISE LINE SALES

Tabic 16C.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS, AND SMALL STORE SAMPLE—FOOD GROUP-
KIND OF BUSINESS, BY GEOGRAPHIC DIVISION"; 1948—Continued

(Sec text for expUiutory coatenil aiwi deicnption of umplc data included)

Kind at buMna* and aerchandne bne

Large ftores and mulnunits

line salu

dollart)

(I)

Stores reporting

merchandiae bne

Number

(2)

Tool
ales

(Thousand
dollars)

(3)

Sample of small single unit stores

Merchandise line

ales

Amount

{Thousand
dollars)

(4)

Percent

distri-

bution

(5)

Stores reporting

merchandise bne

Number

(6)

Toul
mIcs

(ThouidiiJ

dollars)

(7)

Merchandise

Urge stores and mulciunits

line sales

(Thousar\d

dollars)

(i)

Stores reporting

merchancbse line

Number

(2)

Total

ales

(Thousand

dollars)

(3)

Sample of soull single unit stores

Merchandise Une

ales

Amount

(Thousarui

doIldTj)

(4)

Percent

distn-

bution

(5)

Stores reporting

merchanmse Imc

Number

(S)

Total

ales

(Thousand
dollart)

(7)

FISH (SEA FOOD) MARKETS

Score* analyzing merclundue line sales, total

Sea food, mcau (all kinds), poultry

Fresh fruits, vegetables

Canned soods, other groceries

Other sales

Stores not analyzing merchandise line sales

Stores analyzing merchandise line sales, total .

.

Sea food, meats (all kinds), poultry

Fresh fruits, vegeubles

Canned goods, other groceries

Other sales

States not arulyzing merchandise line sales

FRIIT STORES, VEGETABLE MARKETS

Scores analyzing merchandise line sales, total

Fresh fruiu, vegetables

Meats (all lands), sea food, poultry

Canned goods, other groceries

Other sales

Stores not analyzing merchandise tine sales- -

Stores analyzing merchandise line sales, total

.

Fresh fruits, vegetables , . - .

Meats (all kinds), sea food, poultry -

Canned goods, other groceries

Other sales

SOtlTH ATU'TIC EAST SOUTH CENIRAL

Stores not analyzing merchandise line sales

Stores analyzing merchandise bne sales, toul

Fresh fruits, vegetables

Meats (all kinds), sea food, poultry

Canned goods, other groceries

Other sales

Stores not analyzing tnerchandise tine sales

Stores analyzing merdiandise bne sales, total

Fresh fruits, vegetables . . .

.

Meats (all kinds), sea food, poultry

Canned goods, otlicr groceries ..,,..

Other sales

Stores not analyzing mercliandise line sales

Stores aiulyzing merdiandise line sales, toul

Fresh fruits, vegeubles

Meau (all kinds), sea food, poultry

Canned goods, other groceries

Other sales

Stores not analyzing merchandise tine sales . -

CANDY, NUT. OONFECTIONERY STORES

Stores analyzing merchandise line nies, total . . -

.

Candy, nuts, confectionery

Ciprs, cigirettes. tobacco

Bucry products

Fountain and meals

Canned goods, beverages, other foods

Other tales

Scores not analyzing merchandise liiK sales

Scores analyzing merchandise hne tales, toul

Candy, nuu. confectionery

Ci^s, agarettes, tobacco

Balery producu
Fountain and meals

Canned goods, beverages, other foods ....

Other tales

Stores not analyzing merchandise line sales.

.

,916
528
795

1,248
1,160

11
64
13

65

100.

Q

93.0
0.9
5.1

1.0

103
103

9
21

l,2i8
112
227

1.353
l,20i

Information not shown because of
high sampling variability.

WEST ."WIITH CENTRAL

1,785

1,615

(M
(M

170

334

1,785
(x)

(O
Information not shown because of

^.^.-'h sampling variability.

UNITED STATES

128,383
116,452
4,647
5,269
2,015

l,2i'^

1,429
1,429

99
166

128,383
14,982
23.080

26.814

25,088
217

1,226
283

252

100.0
93.6
0.8
4.6
1.0

1,424
1,424

60
227

26,814
1,280
5,530

MIDDLE ATLANTIC

59,650
54,889
1,978
2,220

563

497

670
670
51

59,650
6,096
8,768

14 . 743

14 , 132
84

475
52

100.0
95.9
0.6
3.2
0.3

745
745

25

106

14,743
422

2.459

'JEST NORTH CENTRAL

4,039

X^53
169
321
246

4,039
1,010
2,037

Informotion not shown because of
high sampling variability.

WEST SOUTH CENTRAL

2.291
2,126 2,291

378
298

Information not shown because
high sampling variability.

22,833
21,175

910
518

230

297

197
197 22,833

2,700
2,048

1,975
1,886

11
67
11

100.0
95.5
0.6
3.4
0.5

1,975
45
322

UNITED STATES

264, L44

228,410
6,659
6,355
14,654
2,680
5,386

3,601

4,533
4,533
1,047

199
763
219

264,144
41, XO
25,795
52,679
18,295

38,495
19,265
6,120

509
6,506
2,174
3,921

1,272

100.0



FOOD GROUP 16.09

Table 16C.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS, AND SMALL STORE SAMPLE-
KIND OF BUSINESS, BY GEOGRAPHIC DIVISION: 1948—Continued

(See text for explanatory material and description of sample data included]

-FOOD GROUP—

Kind of business and meichaDdise bne

Large stores and multiunits

Merchandise
line sales

(Thousarui

dollars)

(1)

Stores reporting

merchandise Une

Number

(2)

Total

sales

{Thousand
dollaTs)

(3)

Sample of small single unit stores

Merchandise hne
sales

Amount

{Thousand
dollars)

(4)

Percent

distn-

bution

(5)

Stores reporting

merchandise bne

Number

(6)

Total

•sales

(Thousand
dollars)

(7)

Large stores and multiunits

tine sales

(Thousand
dollars)

CD

Stores reporting

merchandise Une

Number

(2)

Total

sales

(Thousand
dollars)

(3)

Sample of small single unit stores

Merchandise line

sales

Amount

(Thousand
dollars)

(4)

Percent

distri-

bution

(5)

Stores reporting

merchandise bne

Number

(6)

Total

Bales

(ThouMnd
dollars)

(7)

CANDY. NUT. CONFECTIONERY STORES

Stores analyzing merchandise bne sales, total

Candy, nuts, confectionery

Cigars, cigarettes, tobacco ....

Bakery products

Fountain and meals. ,
.

Canned goods, beverages, other foods

Other sales

Stores not analyzing merchandise bne sales .

Stores analyzing merchandise bne sales, total

Candy, nuts, confectionery

Cigars, cigarettes, tobacco

Bakery products

Fountain and meals

Canned goods, beverages, other foods

Other sales

Stores not analyzing merchandise hne sales

Stores analyzing merchandise bne sales, total

Candy, nuts, confectionery

Cigars, cigarettes, tobacco

Bakery products

Fountain and meals

Canned goods, beverages, other foods. . . .

Other sales ,

Stores not analyzing merchandise line sales

DAIRY PRODUCTS STORES

Stores analyzing merchandise bne sales, total

Milk and cream
Ice cream, frozen custard, etc

Other dairy products

Groceries, other foods

.

Other sales

Stores not analyzing merchandise bne sales

Stores analyzing merchandise bne sales, total

Milk and cream
Ice cream, frozen custard, etc . .

Other dairy products . . . ,

Groceries, other foods

Other sales

Stores not analyzing merchandise line sales

Stores analyzing merchandise hne sales, total

Milk and cream
Ice cream, frozen custard, etc

Other dairy products

Eggs
Groceries, other foods

Other sales .

Stores not analyzing merchandise bne sales

Stores analyzing merchandise bne sales, total

Milk and cream
Ice cream, frozen custard, etc

Other dairy products

Eggs ;

Groceries, other foods
,

Other sales

Stores not analyzing merchandise bne sales

Stq^es analyzing merchandise bne sales, total

Milk and cream
Ice cream, frozen custard, etc

Other dairy products

Eggs

Grocenes, other foods

Other sales

Stores not analyzing merchandise bne sales

See footnotes at end of table.

WSr NORTH CENTO AL 50UTH ATLANTIC

12,297
219

221

221 12,899
821

124

100.0



16.10 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 16C.—MERCHANDISE UNE SALES OF LARGE STORES AND MULTIUNITS, AND SMALL STORE SAMPLE—FOOD GROUP-
KIND OF BUSINESS, BY GEOGRAPHIC DIVISION: 1948—Continued

[Sec text for explanatory material and descnption of sample data included)

Kind ci buoneaa and merrhandiar Une

MILK DIL\LeRS

Scon* analyzing merchandue Ihk saks, total

Milk and cream
Ice a^nn. fiuuui custard, etc

Other dairy pnxluctt
EgB
^ersaks

Sum not analyxing merchandiae tine aales. .

Store* analyzing merchandise line lalcs, total

Milk and cream
Ice cream, frozen custard, etc

Other dairy product*

Eggs
OSa aalea

Stores not analyzing oerchandue line sales .

Stores analyzing merchandise Une sates, total

Milk and cream

Ice cream, frosen custard, etc

Other dairy products

Eggs

Other sales

Scores not analyzing merchandise line sales

.

Stores analyzing merchandise Une sales, total

Milk and cream
Ice cream, frozen custard, etc

Other dairy products

oSier sales

Stores not analyzing merchandise Une sales

Stores analyzing merchandise line sales, total

Milk and cream
Ice cream, froscn custard, etc

Other dairy products

Eggs
^eraak*

Stores not analyzing merchandise hnc sales .

.

BAKERY PRODUCTS STORES

Stores analyzing merchandise line saks, total

Bakery products

Candy, nuts, confectionery

Fountain and meals

Canned goods, beverages, other foods

Other c^
Stores not analyzii^ merchandise Une sales .

Stores analyzing merchandise line nks. total

.

Bakery products

Candy, nuu. confectionery

Fountain and meals

Canned goods, heverages. other foods

Other sales

Stores not analyzing merchandise Une sales

.

Stores analyang merchandise line saks. total

Bakery producu
Candy, nuu. confectionery

Fountain and meali

Canned goods, beverages, other foods

Other sales

Scores not analyzing merchandise Une sales

S«« rootnot«B at end of table.

Large stares and multiunits

Merchandise
Une sales

(Thousand
dollars)

(1)

Stores reporting

merchandise line

Number

(2J

Total

nles

(Thotuaml
dollari)

(3)

Sample of small single unit stores

Merchandise line

sale*

Amount

(Thousand
dolldTj)

(4)

Percent

distri-

bution

(5)

Stores reporting

merchandise Une

Number

(6)

Total

^aIcs

{Thousand
dolldrj)

(7)

Merchandise

UNITED STATES

1.388.382
1,200,071

43,515
95,346
26,243
23,207

25,148

2,390
2,390

727

1,252
665

1,388,382
445,444

1,061,426
651 , 510

16.384
15,112

564

399

78
231

423

100.0
92.2
3.5
2.4
0.5
1.4

341

341
52

80
40

16,384
2,964
4,473
2,125

MIDDLE ATLANTIC

465.587
410,070
10,867
24,367
8,959

11,324

795
795
195
420
240

465,537
117,618
375,426
269,315

7.168
6,634

191

136
39

118

100.0
93.2
2.7
1.9
0.5
1.7

146
146
U
30

19

7,163
852

1,619
1,028

WEST NORTH CENTRAL

95.223
75,979
5,796

11,682
440

1,326

293

151
151

59
87
26

95,223
51,969
78,936
20,715

1.450
1,261

76

100

13

100.0
87.0
5.2
6.9

0.9

1,450
557

581

EAST SOOTH CENTOAL

30.274
25,379
1,226
2,335

356
478

410

30,274
9,516
18,393
7,911

549
524

lOO.O
95.4
0.7
3.3
0.4
0.2

18,231
157551

356
767
170
347

263

13,231
6,978
8,207
4,574

140
iZo

100.0
100.0

UNITED STATES

245,174
iii,hi

2,356
3,243
1,314
2,925

2,113

3,165
3,165
430
111
77

245,174
32,602
11,604
7,759

100.0
95.8
0.5
1.3
1.1
1.3

1,682
1,682

115
78

113

49,799
3,019
2.482
3,255

MIDDLE ATLANTIC

114.468
110,008

1,125
1,393
440

1,502

785

1,190
1,190

196
37
25

114,468
18,241
4,406
3,384

17.092
16,552

80
233
116
111

100.0
"967B
0.5
1.4
0.7
0.6

542
542
24
21
25

17,0-12

691

784

603

WEST NORTH CENTRAL

10.349



FOOD GROUP 16.11

Table 16C.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS, AND SMALL STORE SAMPLE—FOOD GROUP-
KIND OF BUSINESS, BY GEOGRAPHIC DIVISION": 1948—Continued

[See text for explanatory material and description of sample data included]

Kind of buaine&a and merchandise line

Large stcxea and multiunits

MerchandiBi

line sales

(Thousand
dollars)

(1)

Stores reporting

merchandise line

Number

(2)

Total
sales

(Thousand
dolldrj)

(3)

Sample of small single unit stores

Merchandise line

Amount

(Thousand
dollars)

(4)

Percent

distri-

bution

(5)

Stores reporting

merchandise line

Number

(6)

Total
tales

(Thousand
dollars)

(7)

Large stores and multiunits

Merchandise

(Thousand
dollars)

(1)

Stores reporting

merchandise line

Number

(2)

Total

sales

(Thousand

dollars)

Sample of small single urut stores

Merchandise hne
sales

Amount

(Thousand
dollars)

(4)

Percent

distri-

bution

(5)

Stores reporting

merchandise line

Number

(6)

Total

aales

{Thousand
dolbri)

(7)

Stores not analyzing merchandise Une sales

.

Stores analyzing merchandise line sales, total

Eggs
Poultry

Groceries, other foods

Other sales

Stores not analyzing merchandise bne sales

Stores analyzing merchandise line sales, total

Poultry

Groceries, other foods

,

Other sales

Stores not arulyzuig merchandise tine sales

.

Stores arulyzing merchandise line sales, total

Eggs
Poultry

Groceries, other foods

Other sales

Stores not analyzing merchandise line sales

Stores arulyzing merchandise line sales, total

Eggs
Poultry

Grocenes, other foods

Other sales

Stores not analyzing merchandise line sales

.

DELICATESSEN STORES

Stores analyzing merchandise hne sales, total

Debcatessen meats, salads, etc

Candy, nuts, confectionery

Cigars, cigarettes, tobacco

Bakery products

Fountain and meals

Canned goods, beverages, other foods

.

Other sales

Stores not analyzing merchandise Une sales

.

See footnotes at end of table.

EAST SOUTH CENTRAL WEST SOUTH CENTOAL

BAKERY PRODUCTS STORES

Stores analyzing merchandise line sales, total

Bakery products

Candy, nuts, confectionery

Fountain and meals

Canned goods, beverages, other foods

Other sales

Stores not analyzing merchandise line sales

Stores analyzing merchandise line sales, total

Bakery products

Candy, nuts, confectionery

Fountain and meals

Canned goods, beverages, other foods ....

Other sales

Stores not analyzing merchandise hne sales . .

EGG, POULTRY DEALERS

Stores analyzing merchandise line sales, total

Eggs
Poultry

Groceries, other foods

Other sales

3,326
3 085

199
11

27

3,326

822
242

Information not shown because of
high sampling variability.

9,070
3,835

(')

(')

185

106
106

2

2

9,070

(x)

(x)

1,810
1,685

O)
(M
(M

125

95

100.0
93.1 1,810

(xi

(x)

(x)

3,473
3,335

73
(')

(')

65

,473
354

(x)

Information not shown because of
high sampling variability.

22.756
21,775

452
230
140

159

263

409
409
128
17

22,756
6,677
1,146
468

.784

,585
74
51
36
38

100.0
95.8
1.5
1.1
0.8
0.8

166
166
U
5

4,784
412
220
250

UNITED STATES NEW ENGLAND

127,298
25,294
91,779
2,019
8,206

2,228

1,008
576
930
76

76,549
117,949
11,292

100.0
15.1
78.3
1.3
5.3

442
247
418
33

7,576
12,741
1,036

4,453
6lZ

3,689
108
42

1,549
4,318

622

Information not shown because of
high sampling variability.

MIDDLE ATLANTIC EAST NORTH CENTRAL

445
146

406
13

20,912
45,202
1,831

5,192
607

4,475
41
69

19

100.0
11.7
86.2
0.8
1.3

173
12

2,287
4,844

260

WEST NORTH CENTRAL

11,984

5,364
302

2,248

336

11,227
11,624
1,984

607

100.0
30
48.6
0.6
20.6

1,129
1,196

52

EAST SOUTH CENTRAL

2,559
9U

1,516

{i
129

2,293
2,559
(xi

Information not shown because of
high sajopling variability.

16,Wb
5,390

13,766
144
346

544

127
76

122
9,940

14,962
1,593

1,231
230
949

100.0
18.7
77.1
3.8
0.4

722

1,056
228

UNITED STATES

59.583



16.12 RETAIL TRADE-MERCHANDISE LINE SALES

Table 16C.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS, AND SMALL STORE SAMPLE—FOOD GROUP-
KIND OF BUSINESS, BY GEOGRAPHIC DIVISION": 1948—Continued

\Sn t«xt for cxplarutory materul and deacnption of sample data included)

Kind of bunneu and meicfaandue Unc

Large ftarea and mulciunics

Merchandis
line sales

(Thousand
dollart)

(1)

Stores reporting

merchandise line

Number

(2)

Total

sales

(Thousand
dollars)

(3)

Sample of small single unit stores

Merchandise line

sales

Amount

{Thousand
dollars)

(4)

Percent

distn-

buuon

(5)

Stores reporting

merchandise bne

Number

(6)

Total

«iles

dollars)

(7)

Large stores and mulbunits

line sates

(Thousand

dollars)

(1)

Stores reporting

merchandise line

Number

(2)

Total

sates

(Thousand
dollars)

(3)

Sample of small single unit stares

Merchandise tine

sales

Amount

(Thousand
dollars)

(4)

Percent

distri-

bution

(5)

Stores reporting

merchantuK Une

Number

(6)

Total

sales

(Thousand
dollars)

(7)

DELICATESSEN STORES

Stores aiulytjng merchandise tine ulcs, total

Delicatessen meats, salads, etc

Candy, nuts, confectionery

Qgars. agarcttes, tobacco
BiKcry products

Founuin and meab
Canned Roods, beverages, other foods ....

Other sales

Stores not analyzing merchandise line sales . .

28.878
17,506

301

280
1,047
1,495
6,624
1,625

662

Stores analysing merchandise bne sales, total

Debcatessen meats, salads, etc

Candy, nuts, confectionery

Cigars, cigarettes, tobacco

Baiery piquets
Fountain and meals

Canned goods, beverages, other foods

Other sales

Stoies iKit analyzing merchandise bne sales . .

Stores analyzing merchandise Ime sales, total

Delicatessen meats, salads, etc

Candy, nuts, confectionery

Cigars, agarettes. tobacco

Baiiery products .

Fountain and meals

Canned goods, beverages, other foods. . . .

Other sales

Stores not analyzing merchandise bne sales . .

4.410

169
304

384

,290

322

9.836
7,224

38
36

374
386

1,311
467

327

253
253
50
58

78
40
151

MIDDLE ATLANTIC EAST NORTH CENTRAL

28,878
6,440
8,308
9,727
5,971

13,781

15.720
7,481

270
588
651
464

5,639
627

214

100.0
47.6



FOOD GROUP 16.13

Table 16D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—FOOD GROUP-
KIND OF BUSINESS, BY STATE: 1948

[See text for explanatory matenalj

Kind of business and merchandise bne

Merchan-

dise hne

sales

(Thousand

dollars)

Stores reporting

merchandise line

Toul
sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Total

sales

{Thousand
dollars)

Merchan-

dise line

sales

(Thousand

dollars)

Stores reporting

merchandise line

Number

Toul
sales

^Thousand
dollars)

Merchan'

dise line

sales

GROCERY STORES. WITHOUT FRESH MEAT

Large stores and multiunits - -

Analyiing merchandise Une sales, total

Canned goods, other groceries

Meats (exc fresh), sea food, poultry

Fresh fruits, vegetables

Gasoline, lubncants, fuel oil

Other nongrocery items

Not analysing merchandise bne sales

Small single unit stores

Large stores and multiumts
Analyzing merchandise line sales, total

Canned goods, other groceries

Meats (exc. fresh), sea food, poultry

Fresh fruits, vegetables

Gasoline. lubncants. fuel oil

Other nongrocery items

Not analyzing merchandise bne sales

Small single unit stores

Not analyzing merchandise Une sales

Small single unit stores

Large stores and multiunits- -

Analyzing merchandise bne sales, total

Canned goods, other groceries

Meats (exc. fresh), sea food, poultry. ,

Fresh fruits, vegetables

Gasobne, lubricants, fuel oil

Other nongrocery items ...

Not analyzing merchandise line sales .

Small single unit stores . .

Large stores and multiunits

—

Analyzing merchandise bne sales, total

Canned goods, other groceries

Meats (exc fresh), sea food, poultry

Fresh fruits, vegetables

Gasoline, lubricants, fuel oil

Other nongrocery items

Not analyzing merchandise Une sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, tota!

Canned goods, other groceries

Meats (exc. fresh), sea food, poultry

Fresh fruits, vegetables

Gasobne, lubncants. fuel oil .

Other nongrocery items

Not analyzing merchandise Une sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise bne sales, total

Canned goods, other grocenes

Meats {exc fresh), sea food, poultry

Fresh fruits, vegetables

Gasobne, lubricants, fuel oil

Other nongrocery items

U3
U3

9

69
42

3

6,054

8,020
856

5,li9
1,801

3,495



16.14 RETAIL TRADE-MERCHANDISE LINE SALES

Table 16D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—FOOD GROUP-
KIND OF BUSINESS, BY STATE: 1948—Continued

|Sec text for explanatory outerutj

Kind of bujineu and merchandise line

Merchan-

dise line

sales

(TTioiiJdnd

dolUri)

Stores reporting

merchandise line

Total

sales

(ThoHMnd
dollar!)

Merchan-

dise line

sales

(ThouMnd
dolldri)

Stores reporting

merchandise line

Number

Total

sales

(TTiousand

dollars)

Merchan-

dise line

sales

fTliouiiiTid

dolUrs)

Stores reporting

merchandise bne

Numb

Total

sales

{Thousand
dolkii

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Number

Total

sales

(TluiusaTid

dollars)

GROCERV STORES, WITHOIT FRESH MEAT

Large stores and multiuiuts -

Analyzing merchandise line sales, total

Cajineo goods, other groceries

Meats (exc fresh), sea food, poultry

Fresh fruits, vegetables

Gasoline, lubncanis, fuel oil

Other ixngroccry items

Not analyzing merchandise bne sales

Small single unit stores

Laiige stares and multiunits

—

/uialyzing merchandise line sales, total

Cannetfgoods, other grocenes

Meats {exc- fresh), sea food, poultry

-

Fresh fruits, vegetables

Gasoline, lubnc^ts, fuel oil

Other nongrxxery items

Not analyung merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

Canned goods, other groceries

Meats (exc. fresh), sea food, poultry-

Fresh fruits, vegetables

Gasoline, lubricants, fuel oU
Other nongroccry items

Not analyzing merchandise line sales- -

.

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

CannecTgoods. other grtxenes

Meats (eic. fresh), sea food, poultry.

Fresh fruiM. vegetables

Gasoline, lubncants, fuel oil

Other nongroccry items

Not analyzing merchandise line sales

Small single unit stores

See foolno',ea al end of table.

NORTH CiUtOLINA NORTH DAKOTA

13.754
10,510

537

1,167
121

1,419

636

95,331

U9
U9
10
85
28

5

9,119

13,754
1,443
8,678
2,128

7,603
6,565

186
390

(M
462

283

15,045

1

479

58,540
7,603
1,388
2,236

47,U6
1,494
8,378
222

1,330

763

76,203

497
497
52

398
10

9

3,387

2,721
58,540
6,264

45,839
1,004

1,959
207
255

3

297

1,584

16.933
2,721

981
919
230

12,555
683

2,759
130
806

236

22,460

121
121

23
93
13

3

788

PENNSYIVANIA RHODE ISLAND SOOTH CAROLINA SOUTH DAKOTA

96,796
79,398
2,016

13,865
200

1,317

1,397

193,492

1,172
1,172

95
951
30

21

10,839

96,796
9,560

77,786
2,368

10,899
9,310

(M
1,536

(')

53

847

10,151

115
115

1

101
1

10,899

M
8,967
(x)

6,276
5,074

232
476
137
357

151

43,164

109
109
22
54

2

3,683

6,024
6,276
1,2X
4,138

829

4,578
249
447

(')

750

6,024
1,356
2,921

(x)

8,452
6,641

222
719
244
626

283

72,268

4

5,922

45.092
36,611
1,832
2,469

336
3,844

3,068

91,578

487
487
86

226
64

19

6,702

1,554
45,092
9,741

23,249
3,313

1,106

(M
204

(M
244

1,554
(x)

783
(x)

9,620
8,415

(')

706
137
362

9,620
(x)

5,897
727

13.526
11,688

266
457
185
930

158
158
19
38
24

13,526
1,253
3,659
1,373

33,500
25,938
1,166
4,890
443

1,063

239
239
42
181
22

6

2,019

WEST VIHGINIA

13,786
11,180

184
926
116

1,380

200

30,703

1

2,778

13,786
859

8,526
2,978

32,050
24,722

698
4,796

104
1,730

53,151 1,901

244
244
49
173
10

32,050
4,810
23,406

751

2,713 113

1,837
(x)

441
(x)

16,933
3,268
14,411

825

8,452
1,640
4,791
1,443

33,500
7,164
26,325
3,189



FOOD GROUP 16.15

Table 16D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—FOOD GROUP-
KIND OF BUSINESS, BY STATE: 1948

|See text for expbnatory material]

Kind of business and merchandise line

Merchan-

dise line

sales

(TTiouiiind

dolldrs)

Stores reporting

merchandise line

Number

Total

sales

(Thousand

dolldrs)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise bne

Total

sales

^Thousand

dollars)

Merchan-

dise bne

sales

(Tliousand

dollars)

Stores reporting

merchandise Lne

Number

Total

sales

{Tlioujand

dollars)

Merchan

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Total

sales

(Thousand
dollars)

GROCERY STORES, WITH FRESH MEAT

Large stores and multiuiuts

—

Analyzing merchandise line sales, total

Canned goods, other groceries

Meats (all kinds), sea food, poultry

Fresh fruits, vegetables

Gasoline, lubncants, fuel oil

Other nongrocery items

Not analyzing merchandise line sales

-

Small single unit stores

166,331
93,960
45,441
19,928
1,942
5,060

834

137,655

778
778

778
689
71

12

4,265

91,552
166,331
166,331
154,347
10,706

54,980
23,004
11 ,766

555
1,247

1,477

30,922

355
355

355
333
19

66,073
91,552

91,552
87,652
3,421

50,994

21,975
10,740

335
2,029

456
456

456
440
33

86,073
86,073
80,328
4,108

979,696
397,379
181,825

5,029
41,677

19,909

260,847

5,169
5,169
5,169
4,588

238

101

6,068

160,884
1,605,606

1,605,606
1 , 501 ,029

42,069

95,576
43,621
19,773

465
1,449

2,031

55,278

541
541

541
480
25

15

1,519

160,884
160,884
148,637

3,038

CONNECTICUT DISTRICT OF COLUMBIA

Ijrge stores and multiunits

—

AnalyzinE merchandise line sales, total

.

Canned goods, other groceries

Meats {all kinds), sea food, poultry. -

Fresh fruits, vegetables - . .

Gasobne, lubricants, fuel oil

Other nongrocery items

Not analyzing merchandise line sales

Small single unit stores

Large stores and muttiunics —
Analyzing merchandise line sales, total

Canned goods, other groceries

Meats (all kinds), sea food, poultry

Fresh fruits, vegetables

Gasoline, lubncants, fijel oil .

Other nongrocery items

Not analyzing merchandise Ime sales. .

.

Small single urut stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

Canned goods, other groceries

Meats (all kinds), sea food, poultry.

.

Fresh fruits, vegetables

Gasoline, lubncants, fuel oil

Other nongrocery items

Not analyzing merchandise line sales. .

.

Small smgle unit stores

Large stores and multiunits

—

Analyzmg merchandise line sales, total

.

Canned goods, other groceries

Meats (all kinds), sea food, poultry.

.

Fresh fruits, vegetables

Gasoline, lubricants, fuel oil

Other nongrocery items

Not analyzing merchandise line sales .

.

Small single unit stores

Large stores and multiunits

—

Analyzing metchandise Une sales, total

Canned goods, other groceries

Meats (all kinds), sea food, poultry.

.

Fresh fruits, vegetables

Gasoline, lubricants, fuel oil

Other nongrocery items . .

Not atulyzmg merchandise line sales. .

.

Small single unit stores

247,415
130,058
85,692
29,304

208
2,153

3,555

89,658

782
782
782
730
19

15

2,137

247,415
247,415
237,670

2,906

31,651
18,230
9,494
3,726

19

182

173

17,198

111

111

111
102

6

1

505

31,651
31,651
30,363

488

138,675
72,301
46,755
18,977
(>)

642

1,069

31,088

344
344
344
340

2

325,520
138,675
138,675
137,905
(x)

183,286
92,990
40,281

957
3,006

2,353

126,044

1,131
1,131
1,131
1,043

13

4,122

224,568
325,520
325,520
315,504
8,072

128,628
65,673
26,492

444
3,331

1,036

150,145

1,025
1,025
1,025

929
70

7

5,297

224,568
224,568
213,255

6,308

63,618
40,087
14,706
6,741

237
1,847

303

26,549

292
292
292
245
12

1

621

904,129
63,618
63,618
52,522
1,339

513,192
272,982
106,176

866
10,913

14,184

351,269

3,163
3,163
3,163
2,931

82

85

9,358

389 ,700

904,129
904,129
863,977

9,643

227,644
110,408
46,543

636
4,469

2,973

240,141

1,552
1,552
1,552
1,485

71

21

6,499

241,328
389,700
389,700
379,200
11,022

138,486
67,296
31,060

532

3,954

4,232

125,482

1,111
1,111
1,111
1,010

31

30

2,964

205,675
^41,328
241,328
216,746
4,146

114,776
57,600
30,144

178

2,977

1,680

110,321

919
919
919
886
13

9

2,878

205,675
205,675
199,711

1,493

mSSACHUSETIS

179.089
103,299
49 ,274

22,981
472

3,063

1,901

135,243

775
775
775
743
37

13

4,176

138,400
179,089
179,089
174,864
4,820

82,599
36,010
14,465
1,244
4,082

4,128

105,645

683

683
683
537
70

24

3,876

133,400
138,400
116,774
9,607

79,140
43,016
23,671
9,637

578

2,238

1,437

67,051

356
356
356

347
42

79,140
79,140
78 ,020

4,936

221 ,998

121,319
70,284
26,959

496
2,940

741

123,706

716
716
716
639

55

494,483
221,998
221,998
209,985

5,561

253,468
172,452
58,705
1,309
8,549

8,142

195,205

MISSISSIPPI

711,278
413,710
202,207
84,113
1,164

10,084

6,036

319,339

2,430
2,430
2,430
2,217

91

53

8,062

250,420
711,278
711,278
658,745
13,043

134,124
75,021
38,354
18,238

207
2,304

2,678

63,633

617
617
617
573
12

14

1,481

134,124
134,124
127 , 533

1,708

131,416
80,323
32,167

841
5,673

2,925

110,143

1,170
1,170
1,170
1,071

58

20

2,428

86.061
250,420
250,420
231,963
8,055

29,769



16.16 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 16D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTlUNITS—FOOD GROUP-
KIND OF BUSINESS, BY STATE: 1948—Continued

[Sec text tot expbiutory nuterulj

Kind ol buiiiwM and mcichandise Uik

Mcrchifw

diK Une

sales

(ThouidTid

dolldrl)

Stares reporting

merchandise line

Number

Total

Bales

(TJtoUiflnd

dolU'i)

Merchan-

dtae line

sales

iHunisand
dollars)

Stores reporting

merchandise line

Total

sales

(Thousflnd

dolUrj)

Merchan-

dise line

sales

(Thousand
dollars)

Stares reporting

merchandise line

Number

Total

sales

(Thouidiid

dollar!)

Merchan-

dise line

sales

{Tliouiond

dollars)

Stores reporting

merchandise bne

Numbel

Total

sales

(TTiousand

dollars)

Merchan-

dise line

sales

{Thoiuand
dollars)

Stores reporting

merchaiK^se line

Total

sales

(TTioujand

SoIUts)

NORTH CAHOUNA NORTH DAKOTA

GROCERY STORES. WIT)! FRESH MEAT

Large stores and muluunits ^ -

Analyzing merchandise line sales, ttical

Canned goods, other groccnea

Meats (all kinds), sea food, poultry

Fresh t'ruits. vegetables -

.

Gasoline, lubnonts, fuel oil

Other nongnxcry items

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandue bne sales, total

.

Canned goods, other groceries

Meats (all kinds), sea food, poultry.

.

Fresh fruits, vegetables

Gasoline, lubncants. fuel oil

Other nongrocery items

Not analyzing merchandise line sales ..

.

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

.

Canned poods, other groceries

Meats (all kinds), sea food, poultry.

.

Fresh fruits, vegetables

Gasoline, lubncants. fuel od
Other nongrocery items

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analyzine merchandise line sales, total

.

Canned goods, other groceries

Meats (all kinds), sea food, poultry.

.

Fresh fruits, vegetables

Gasoline, lubncants. fuel od
Other nongrocery items

Not analyzing merchandise line aaks.

.

Sniall single umt stores

See footnot«s at end of table.

l,29i,i2S
751 ,907

384,350
150,322
2,507
5,442

12,103

295,381

3,634
3,634
3,634
3,141

91

52

7,467

1,294,528
1,294,528
1^223,639

12,777

206,818
116,639
59,996
26,435

660
3,088

1,803

139,683

904
904
904
840
74

10

4,190

206,813
206,818
198,511

8,151

39,580
22,447
10,869
4,808

155

1,301

606

25,311

202
202
202
183

6

3

582

39,530
39,580
36,368

848

838,967
469,911
252 , 502
105,489

1,428
9,637

7,741

380,920

3,101
3,101
3,101
2,869

160

53

9,656

838,967
838,967
808,292
17,013

820
320
820
740
25

19

3,836

187,450
187,450
174,385

3,429

PENNSyLVANIA RHODE ISLAND SOUTH CAROUNA SOOTH DAKOTA

215,782
127,161
48,434
24,765
1,191
M,231

2,054

55,799

791
791
791
710
67

10

1,342

968,519
215,782
215,782
202,304
11,052

528,748
311,091
117,895

1,092
9,693

15,090

442,782

3,403

3,403
3,403
3,061

91

91

12,340

968,519
968,519
919,549
14,768

83 ,602

42,072
29,886
10,442

99
1,103

1,000

39,485

250
250
250
239

5

5

1,122

127,428
83,602
83,602
82,345

630

74,660
35,106
14,435

802
2,425

1,472

84,552

660
660
660
606
96

21

2,904

47.869
127,428
127,428
121,079

3,352

27,277
13,170
5,900

141
1,381

1,168

34,052

212
212
212
187

10

813

47,86?
47,86!
43,17'.

67C

212,720

122,023
56,836
28,981

986
3,389

1,359

136,226

1,U9
1,139
1,139

1,067
61

11

4,006

796,352

212,720
212,720
200,583

6,767

459,865
211,728
90,152
3,715
30,892

19,813

384,326

3,392

3,392

3,392
3,027
183

123

11,290

77,105

796,352
796,352
740,821
23,739

45,358
18,341
10,979

223
2,204

329

329

329

309

13

77,105
77,105
73,524
2,220

35,989

20,590

10,276
4,303

110
710

158

158
158
150
14

265,248

35,989
35,989
35,101
1,483

148,283

79,734
33,666
1,099
2,466

1,065

127,279

1,003

1,003
1,003
924
75

6

3,948

265,248
265,248
253,270
7,692

WEST VISGINU

1,046
1,046
1,046
949
69

68,855 1,617

147,990

280,547
280,547
263,033
9,378

35,050
39,299
17,369

812
5,460

1,235

94,234

638

638
638
579

71

10

3,181

292,460

147,990
147,990
139,399
9,987

160,980
87,447
38,483

638
4,912

5,202

I

153,842

1,285

1,285
1,235
1,201

56

9

3,664

292,460
292,460
279 ,763

6,539

38,119

21,594
10,050
5,008
264

1,203

1,443

11,494

143

143
143
127
12

7

266

38,119
38,119
35,344
2,318



FOOD GROUP 16.17

Table 16D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—FOOD GROUP-
KIND OF BUSINESS, BY STATE: 1 948—Continued

[Sec text for explanatory material)

Kind of business and merchandise line

Merchan-

dise bne

sales

(Thousand

dollars)

Stores reporting

merchandise line

Number

Total

sales

(Thousand
dollars)

Merchan-

dise Une

sales

Cniotwand
dollars)

Stores reporting

merchandiise line

Total

sales

(Thousand
dollars)

Merchan-

dise hne

sales

(THousand

dollars)

Stores reporting

merchandise bne

Total

sales

(Thousand

dolIdTsl

Number

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Numbei

Toul
sales

(Thousand
dollars)

Merchan-

dise hne

sales

(Thousand
dollars)

Stores reporting

merchaiK^se Une

Number

Total

sales

(Thousand

dollars)

MEAT MARKETS

Large stores and multmnits—
Analyiing merchandise line sales, total

Meats (all kinds), sea food, poultry. .

Fresh fruits, vegetables . . .

Canned goods, other groceries

Other sales

Not analyzing merchandise bne sales

Small single unit stores . .

DISTRICT OF COLUMBIA

03, 675
-9,373

1,266
1,947
1,069

615

44, CI 3

631
631
51

5

1,05";

03,675
11,969
11,597

4,452

(M
(M

4,486
(x)

11,599

11,324
386

11,599
2,624
^,132

3,207
3,197

(M
10

3,207
(x)

(x)

2,064
2,013

(M
(M

51

2,064
(x)

(x)

Large stores and multiunits

—

i

Analynng merchandise Une sales, total 4,11b
Meats (all kinds), sea food, poultry 3, 946
Fresh fruits, vegetables I , ,

.

Canned goods, other groceries ' i."^

Other sales

Not analyzing merchandise line sales
j , ,

,

Small single unit stores 3,i

4,116

1,582

2,082



16.18 RETAIL TRADE—MERCHANDISE LINE SALES

Tabic 16D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—FOOD GROUP-
KIND OF BUSINESS, BY STATE: 1948—Continued

[See text for explanatory matenalj

Kind of biuineu and mcrdundiae Unc

Mcrchan-

djx line

sales

(Thousand
dotJdrs)

Stores reporting

merchandise line

Total

sales

(Thousand
dollilri)

Merchan-

dise line

sales

(Thousand
Jolltfri)

Stores reporting

merchandise hne

Total

sales

(Thousand
dolLlri)

Merchan-
dise line

sales

(Thousand
dollars)

Stores reporting

merchandise Lne

Total

sales

(Thousand
dolldril

Merchan-

dise bne

ales

{Thousand
dollars)

Stores reporting

merchandise line

Number

Total

sales

(TTiousiind

dotldri)

Merchan-

dise line

sales

(Tlioujand

dollars)

Stores reporting

merchandise line

Total

sales

(Thousand
dollars)

DISTRICT OF COLUMBU

FISH (SEA FOOD) MARKETS

Large stares and muluunits —
Analysing merchandise line sales, total . .

.

Sea food, meats (alt kinds), poultry

Fresh fhiits, vegetables

Cumed goods, other groceries

Other sales

Not analyzing merchandise tine sales

Small single unit stores

Large stores and muldunits

—

Analyzing merchandise line sales, total , ,

.

Sea food, meats (all kinds), poultry

Fresh fruits, vegetables

Canned goods, other groceries

Other sales

Not analyzing merchandise line sales . .

Small single unit stores - .

Large stores and multiunits

—

Analyzin2 merchandise line sales, total

.

Sea food. meat£ (all kinds), poultry. .

Fresh fruits, vegetables

Canned goods, other groceries

Other sales

Not analyzing merchandise line sales. . ,

Small smgle unit stores

See footnotes at end of table.

5.43;
5,358

(»)

(M
7<

122

4,403

5,432
(x)

(x)

1.636
1,636 1,636

606
603

(')

3

214

4,702

3

299

(x)

1,146
1,087

(')

(')

59

1,146
(x)

(x)

1,750

(M
(')

76

41

4,034

1

210

I,S26
(x)

(x)

MASSACHUSETTS

958
885

1,70?
1,654

(')

(')

18

18

(x)

(k)

4.143
3,838

(M
165
140

6,954

(x)

1,953
1,916

(')
15

22

1,953

(x)
335

10,643
10,156

321
(M

166

24,331

122
122

10

10,643

1,026
(x)

PENNSYLVANIA SOUTH CAROLINA

1,723
1,364

(M
(')

359

1,723
(x)

(x)

1.608

1,777

(')

4,635

1,808

Cx)

1,161
1,071

(•)

(M
90

1,161
(x)

(x)

1,721
1,695

(M

1,816

(x)



FOOD GROUP 16.19

Table 16D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—FOOD GROUP-
KIND OF BUSINESS, BY STATE: 1948—Continued

[See text for explanatory matenal]

Kind of business and merchandise bne

Merchan.

dise line

sales

(TTlOUJtlTK^

dolldrj)

Stores reporting

merchandise line

Number

Total

sales

(Thousand
dollars)

Merchan-

dise bne

sales

{Thousand
dollars)

Stores reporting

merchandise bne

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

(TJu)U5tllld

dollars)

Stores reporting

merchandise bne

Total

sales

lT?10US(llld

dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise bne

Total

sales

(Thousand
dollars)

Merchan-

dise Une

sales

(Thousand
dollars)

Stores reporting

merchandise bne

Total

sales

(TTiousjTid

dollars)

CONNECTICUT

FRUIT STORES, VEGETABLE MARKETS

Large stores and multiunits—
Analyzing merchandise line sales, total

Fresh fruits, vegetables

Meats (all kinds), sea food, poultry

Canned goods, other groceries

Other sales

Not analyzing merchandise Ime sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

Fresh fruits, vegetables

Meats (all kinds), sea food, poultry.

Canned goods, other groceries

Other sales

Not analyzing merchandise bne sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

Fresh fruits, vegetables

Meats (all kinds), sea food, poultry

Ginned gaods. other groceries

Other sales

Not analyzing merchandise bne sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise bne sales, total

Fresh fruits, vegetables

Meats (all kinds), sea food, poultry

Canned goods, other grocenes

Other sales

Not analyzing merchandise line sales

Small single unit stores

See footnotes at ^nd of table.

20, 670

19, W9
889
501

131

297

15,873

171

171

15

5

651

20,670
2,576
1,854

812

(')" K2
92

4,020

2,813
(x)

604

3,608
(')

222
190

4,020
(x)

880

2,051

1,743

257
51

2,051
(x)

597

MASSACHUSETTS

1,438
1,267
(')

(M
171

1,438
(x)

(x)

7,173
6,828

224
121

15,833

2

675

7,173

798

4,076
2,935

634
231

276

1,134

4,076
1,123
1,453

985
(')

(M
199

1,134
(x)

(x)

7,557
7,026

399

132

300

16,901

1

914

7,557
949

(x)

PENNSYIVANIA

36, 987
35,091

896
852
148

188

96,097

384
384
30
30

36, 987
2,682
4,044

8.334
7,558

205
491

115

16,780

169
169 8,334

1,271
2,423

1,158

n
(')

134

1,690

15,106
1,158
(x)

(x)

12,773
682

1,270
381

220
220

1

1,806

15,106
2,465
4,305

1,641
1,585

162

3,015

1

231

1,005
1,005

2,883

181
449

3,896M
1,426

1,641



16.20 RETAIL TRADE-MERCHANDISE LINE SALES

Tjhlc I6D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—FOOD GROUP-
KIND OF BUSINESS, BY STATE: 1948—Continued

[See text for expbrutory nuterul]

Kind ot busineu and merctundiae line

Merchan-

dise tine

ales

(Thouiand
dollars)

Stores reporting

merchandise line

Number

Total

sale3

{Thousand
dollari)

Merchafw

dise line

salea

{Thousand
doUdrs)

Stores reporung

merclundjse line

Total

sales

(Thousand
dollars)

Stares reporting

merchanctise line Merchan-

dise line

sales

( Thousand
dollar;)

Stores reporting

merchandise line

Number

Toul
sales

(Thousarvi

dollars)

Mcrchan

dise line

sales

{Thousand
dollars)

Stores reporting

merchandise Une

Number

Total

sales

{Thousajxd

dolldrj)

CANDY. NUT. CONFECTIONERY STORES

Large stores and muluunits—
Analyzing merchandise line sales, total

Candy, nuts, confecuoncry
Ogars. cigarettes, tobacco
Bakery products
Fountain and meals

Canned goods, beverages, other foods

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits—
Analyzing merchandise line sales, total

.

Candy, nuts, confectionery

Cirars. a^rettes, tobacco

Bakery pr^ucts
Fcuntaui and meaU
Canned goods, beverages, other foods

.

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analysing merchandise line sales, total

.

Candy, nuts, confectionery

Cigars, agarettes. tobacco

Bakery products

Fountain and meals

Canned goods, beverages, other foods

Other sales

Not arulyztng merchandise line sales . .

,

Small single unit stores

Large stores and multiunits

—

Aralyung merchandise line sales, total.

Candy, nuts, confectionery

Ciprs, agarettes. tobacco

Bakery products

Fountain and meals

Canned goods, beverages, other foods

.

Other sales

Not aiulyzing merchandise line sales. .

.

Small single unit stores

Large stores and multiumu—
Arulyang merchandise line sales, total.

Candy, nuts, confectionery

Cigars, a^rettes, tobacco

Bakery products

Fountain and meals

Canned goods, beverages, other foods.

Other safes

Not arulyzing merchandise line ales. .

.

Small single urut stores

Large itores and mulbunits -

Analyang merchandiK line sales, total.

Candy, nuu. confecTionery

Cigars, agarettes, tobacco
Bakery producu
Fountain and meals

Canned goods, beverages, other foods

.

Other sales

Not analyzing merchandise line ales. .

.

Small single urut stores

S«e footnotes at ^nd of table.

(x)

Cx)

(x)

DISTRICT OF COLUMBU

5.1K



FOOD GROUP 16.21

Table 16D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—FOOD GROUP-
KIND OF BUSINESS, BY STATE: 1948—Continued

[See text for explanatory material]

Kind of business and merchandise line

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise bne

Number

Total

sales

(Thousand

dollars)

Merchan-

dise bne

sales

(Thousand
dollars)

Stores reporting

merchandise line

Total

sales

(TTiousand

dollars)

Merchan-

dise hnc

sales

(Thousand
dollars)

Stores reporting

merchandise line

Toul
sates

(Thousand

dollars)

Number

Merchan-

dise line

sales

(Thousand

dollars)

Stores reporting

merchandise Une

Total
sales

(Thousand
dollars)

Merchan-

dise line

sales

( Thousand
dollars)

Stores reporting

merchandise bne

Numbei

Total
sales

(Tfiousarid

dollars)

CANDY. NUT, CONFECTIONERY STORES

Large stores and multiunits^
Analyang merchandise line sales, total . .

Candy, nuts, confectionery

Cigars, cigarettes, tobacco- .

Bakery products

Fountain and meals

Canned goods, beverages, other foods

Other sales

Not analyzing merchandise hne sales

.

Small single unit stores

Large stores and multiunits—
Analyzang merchandise line sales, total . .

Candy, nuts, confectionery ,

Cigars, cigarettes, tobacco

Basery products

Fountain and meals ...

Canned goods, beverages, other foods

Other sales

Not analyzing merchandise bne sales

Small single unit stores

1,071
802
38

CM
157

CM
7A

1,071
332

Cx

(x

2,37*;

1,758
254

200
56

106

4,013

2,374
693

467
210

518
478

(M

(M

518

125
(x)

3,192
2,780

119

CM
119

CM
174

3,192
698

Cx

Cx

1.721
1,556

61

(M"
CM

WEST VIRGINIA

6,225
5,630

161

(M
186

CM
248

6,225
1,025
(x-

1.'

Cx

-



16.22 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 16D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—FOOD GROUP-
KIND OF BUSINESS, BY STATE: 1948—Continued

(Sec text for expluutory materul]

Kind of huaineu ind merchandiae bne

Merchan-

dise line

nies

dollars)

Stores reporting

merchandise Lne

Number

Total

ules

dollars)

Mcrchuv
diae iine

ales

(Thotudnd
dollars)

Stores reporting

merchandise line

Total

sales

(Thousand
dollars)

Merchan-

dise bnc

sales

iThousarid

dollars)

Stores reporting

merchandiae line

Numbi

Total

sales

I

(Thousand
dollars)

Merchan-

dise line

sales

(TTiouJdnd

dollars)

Stores reporting

merchandise bne

Number

Total

sates

{Thousand
dollars)

Merchan-

dise Lne

sales

(Thousand
doltdrj)

Stores reporting

merchaiic^se line

Total
sales

(Thousarxd

dolUiri)

DAIRY PRODUCTS STORES

Large stores and muluunits—
Analyzing merchandise bne sales, total . .

Milk and cream
Ice cream, frozen custard, etc.

Other dairy products

Eggs
Grocenes, other foods

Other sales

Not analyzing merduivitse line sate.<

Small airtgle unit stores

Large stores and multiunits

—

Analyzing merchandise tine sales, total

Milk and cream
Ice cream, frozen custard, etc

Other dairy products

Egg»
Groceries, other foods

Other sales

Not analyzing merchandise Une sales . .

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

Milk and cream
loe cream, frozen custard, etc

Other dairy products
Eggs

Groocncs, other foods

Other sales

Not analyzing merchandise line sales.

.

Scoall single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

Milk and cream
Ice cream, frozen custard, etc

Other dairy products

Egg"
Grocenes, other foods

Other sales

Not analyzing merchandise line sales .

.

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise bne sales, total

.

Milk and cream
Ice aeam, frozen custard, etc

Other dairy pfoducu
Eggs
Grocenes, other foods

,

Other sales

Not analyong merchandise line sales .

.

Small single unit stores

Large stores and multiunits

—

/Uulynng merchandise bnc sales, total

Milk and cream . .

Ice cream, frooen custard, etc

Other dairy products

EgP
Grocenes, other foods

Othersalcs

Not analyong merchandise line sales .

.

Soall smgle unit stores

3«e footnotes at «nd of tabl«.

COKNECTICUT

7,5*8



FOOD GROUP 16.23

Table 16D.- -MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—FOOD GROUP-
KIND OF BUSINESS, BY STATE: 1948—Continued

[See text for explanatory matenal]



16.24 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 16D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—FOOD GROUP-
KIND OF BUSINESS, BY STATE: 1 948—Continued

|Sec text for explaiutary matcmlj

Kind of busineu Uhi nwrdundisc bnc

MILK DEALERS

Lvgc stores and multiunjts

—

Aiulviing merchuldue line nies, total

Milk ind cream
Ice cnam. froaen custard, etc
Other dairy product*
Eggs
CXher sales

Not aiv'yxing merchandue line salea

Small single unit stores

See footnotes at end of table.

Merchan-

dise line

sales

{Thousand
dollari)

Stares reporting

merchandise line

Number

ToQl
sales

(Thousand
doIWi)

U.908
12,544

3 8
1,227

154

695

1,189

U,998
5,677
9,768
5,024

Merchan.

dtse line

ales

{ThotLsand

dollars)

Stores reporting

merchandige bne

Total

sales

{Thousand

dollors)

WEST VIRGINIA

6,053
4,839
476

(M
(')

738

622

738

6,053
5,526

U)
(x)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporang

merchandise line

Numbei

Toul
sales

(Thoujditd

dolldrj)

39.898
32,260
1,702
5,180
494
262

762

4.707

1

107

39,898
13,437
29,859
6,498

Merchan-

dise line

sales

{Th)usand
dollars)

Stores reportinf;

merchandise Lne

Numbei

Total

sales

(Thousand
dollars)

Merchan-

dise bne

sales

(Thousand
dollari)

Stores reporting

merchandise line

Total

sales

(Thousand
dolUiri)

Table 16D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—FOOD GROUP-
KIND OF BUSINESS, BY STATE: 1948—Continued

(See text for explanatory material]

Kind of business and merchandise line

Merchan-

dise bne

sales

(Thousand
dollars)

Stores reporting

merchandise line

Total

sales

(Thousand
dollars)

Mercharv

dise line

sales

{Thousand
dollars)

Stores reporting

merchandise bne

Total

sales

(Thousand
dollars)

Merchan-

dise bne

sales

(Thousand
dollars)

Stores rcpwrting

merchantkse bne

Total

sales

(TTiousatid

dollars)

Number

Merchan-

dise bne

sales

(TJiousand

dollars)

Stores reporting

merchandise bne

Total

sales

(TTiousand

dollars)

Merchan-

dise bne

sales

(Thoiwand
dollars)

Stores reporting

merchatichse line

Numbei

Total

sales

(Thousand
dollars)

BAKERY PRODUCTS STORES

Large stores and multiunits

—

Analyzing merchandise bne sales, total

Bakery products

Candy, nuts, confectionery

Fountain and meals

Canned goods, beverages, other foods .

.

Other sales

Not analyzing merchandise line sales

Small single unit stores

large stores and multiunits

—

Analyzing merchandise line sales, total . . .

Bakery products

Candy, nuts, confecticmery

Fountain and meals

Canned eoods, beverages, other foods.

.

Other sales

Not arulyzmg merchandise line sales

Snail single unit stores

Large stcnes and multiunits

—

Analyzing merchandise line sales, total . .

.

Bakery products

Candy, nuts, coJifectioncry

Fountain and meals

Canned gowU, beverages, other foods . .

.

Other sales

Not analyzing merchandue line sales

SdbU single unit stores

Large stores and muluunits
Arulyzing merchandise bne sales, total

Bakery products .

Candy, nuu, confectionery

Fountain and meals

Canned goods, beverages, other foods

Other sues

Not arulyzing merchandise tine sales . . .

Soiall single unit stores . -

.

S«0 footnotes at «nd of tiibl*.

CONNECTICUT

CM

aoo
695

(x)

(x)

(x)

DISTRICT OF COLUMBIA

1,622
1,555

(M

2,015

- 1,622
(x)

1.914
1,872

cm'*'
42

1,9U

Cx)""

MASSACHUSETTS

U.278



FOOD GROUP 16.25

Table 16D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—FOOD GROUP-
KIND OF BUSINESS, BY STATE: 1948—Continued

[See text for explanatory material)

Kind of business and merchandise Itne

Merchan-

dise hne

sales

(Tliouiand

dollars]

Stores reporting

merchandise line

Number

Total

sales

(Thousand
dollars)

Merchan-

dise iine

sales

(Thousand

dollars)

Stores reporting

merchandise bne

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Total
sales

(Tfxousand

dollars)

BAKERY PRODUCTS STORES

L^rge stores and multiunits

—

Analysing merchandise Unc sales, total . .

Bakery products - -

Candy, nuts, confectionery

Fountain and meals

Canned goods, beverages, other foods

,

Other sales .

Not analyzmg merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

.

Bakery products

Candy, nuts, confectionery

Fountain and meals .

Canned goods, beverages, other foods

Other sales

Not analyzing merchandise line sales

Small single unit stores

.

Large stores and multiunits—

Analyzing merchandise line sales, total

,

Bakery products

Candy, nuts, confectionery

Fountain and meals

Canned goods, beverages, other foods

Other sales

,

Not analysing merchandise hne sales , , ,

Small single unit stores

See footnotes at end of table.

U,976

66
319

(M
238

218

3^,576

149
U9
13
6

3

1,111

U,976
1,514

668

Cx)

PENNSYLVANIA

24,122
22,950

732
357

(M
83

51

37,293

369
369
60
16
3

4

1,493

24,122
5,181
1,011

(x)

1,314
1,180

['\

(M
134

3,252 112

1,314
(x)

(x)

(x)

75,655
73,i32

327
677
227
992

231

91,535

676
676
123
U
18

3

2,819

75,655
11,546
2,429
2,248

RHODE ISLAND

934
841

393

4,426

2

189

(x)

(x)

3.328
2,9X

237

(M
(M

157

7,343 24«

3,328
2,018

(xi
(x)

14,048
13,291

193
169
210
185

66

25,656

238
238
43

12

915

14,048
2,517
748
976

1,870
1,870

4,066

1,462
1,401

(M

61

4,146

1,462
(x)

(x)

^jl29
1,12?

2,002

1,129
(x)

WEST VIHGINU

615
514

1,821
I

73

(x)

(x)

4,816
4,704

CM
(M

112

11,117

4,816
(x)

(x)

364

(M

(M'

4,861
4,768

(M
(')

CM
93

17,893 617

Cx)

Cx)

Cx)

Cx)

Cx)



16.26 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 16D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—FOOD GROUP-
KIND OF BUSINESS, BY STATE: 1948—Continued

(See text for explanatory matenalj



FOOD GROUP 16.27

Table 16D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—FOOD GROUP-
KIND OF BUSINESS, BY STATE: 1948—Continued

(See text for explanatory material]

Kind of buainesa and merchandise line

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Number

Total
sales

(Thousand
dollars)

Mercharw

dise Une

sales

(Thousand
dollars)

Stores reporting

merchandise line

Total

sales

(Thousand
dollars)

Merchan-

dise bnc

sales

(Thousand
dollarj)

Stores reporting

merchandise bne

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thousand
dolldrs)

Stores reporting

merchandise bne

Total

sales

(Thousand
dolluTjj

Merchan-

dise Une

sales

(Thousand
dollars)

Stores reporting

merchandise line

Total

sales

(Thousand
dollars)

DELICATESSEN STORES

Large stores and multiunits^

—

Analyzing merchandise line sales, total

,

Delicatessen meats, salads, etc .

Candy, nuts, confectionery

Cigars, agarettes, tobacco

Bakery products ,

Fountain and meals

Canned goods, beverages, other foods

Other sales

Not analyzing merchandise Une sales

.

Small single unit stores -

,

Not analyzing merchandise IiTie sales

,

&nall single unit stores

DISTRICT OF COLUMBIA MASSACHUSETTS

Large stores and multiunits

—

Analyzing merchandise line sales, total

Delicatessen meats, salads, etc

Candy, nuts, confectionery

Cigars, agarettes, tobacco

Batery products

Fountain and meals

Canned goods, beverages, other foods

Other sales. . , . .

Not analyzing merchandise line sales . .

.

Small single unit stores

Large stores and multiuruts

—

Analyzing merchandise line sales, total

Delicatessen meats, salads, etc

Candy, nuts, confectionery

Cigars, dgaicttcs, tobacco

Bakery products

Fountain and meals

Canned goods, beverages, other foods

.

Other sales

9,U9
1,U6
1,220
2,051
1,283

3,800

894
457



16.28 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 16E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—FOOD GROUP-
KIND OF BUSINESS. FOR SELECTED STANDARD METROPOLITAN AREAS: 1948

[See text lor expUnatory nutenall

Kind 0^ buttneu «nd mochMKlue hne

MctcIuiv

diae line

ale>

dollaii)

Scores fepofting

merchandise bne

Tool
sales

(Tfiouidnd

dollars)

Merchan-

dise line

sales

(Tlumsdnd
doUdrs)

Stores reporting

merchandise line

Total

sales

[Thousand

Minn)

Merchan-

dise line

sales

(Thoitiavd

dollars)

Stores reporting

merchanc^se line

Total

sales

[Thousand

dollars)

Merchan-

dise line

sales

(Thousand
dollori)

Stores reporting

merchandise bne

Number

Tonl
sales

(ThoujonJ
dolLirj)

Merchan-

dise tine

sales

[Thousand
dollori)

Stores reporting

merchaiii^se bne

Number

Total

sales

(Thoujand
dolldrt)

CROCEKY STORKS. WITIIOIT FRE.SII MKAT

Large scores and multiunits

j'uialynng merchandise line sales, total

Canned goods, other grocenes

Meats (exc- fresh), sea food, poultry

Presh fruits, vegetables

Gaaobne, lubncants, fuel oil

Other nongrocery items

Not aiulyzing merchandise bne sales

Small single unit stores .

.

Large stores and multiunits -

Analyzing merchandise line sales, total -

Canned goods, other grocenes

Meats (exc. fresh), sea food, poultry.

Fresh fruits, vegetables

Gasolme, lubncants, fuel oil

Other nongrocery items

Not analyzing merchandise line sales.

,

SnuU single unit stores

Large stores and multiunits

—

Analyang merchandise bne sales, total

.

Canned goods, other grocenes

Meats (exc- fresh), sea food, poultry.

Fresh fniiu, vegetables

Gasoline, lubricants, fuel oil

Other nongrocery items

Not analyzing merchandise line sales. .

.

Small single unit stares

Large stores and multiunits

—

Analyzing merchandise line sales, total

Canned goods, other groceries

Meau (exc. fresh), sea food, poultry.

Fresh fruits, vegetables

Gasobne, lubricants, fuel oil

Other nongrocery items

Not analyzing merchandise line sales. ,

,

Small single unit stores

Large stores and multiunits

—

AnalyzinK merchandise line sales, total

.

Canned goods, other groceries

Meau (exc. fresh), sea food, poultry.

Presh fhuu, vegetables

Gasobne, lubncants, fuel oil

Other nongrocery items

Not analyzing merchandise line sales.

.

Small single unit stores

Large stares and multiuiuts

—

Analyzing merchandise line sales, total

.

Canned goods, other grocenes

Meau (exc. fresh), sea food, poultry.

Fresh fniiu, vegeubles

Gasobne, luhricinu. fuel oil

Other nongrocery items

Not analyzing merchandise bne sales .

.

Snail single unit stoRa

3«« roolnotss at •nd of table.

ALIJvNTOWN-DCTltLEKEM-

EASTON, PA.
BALTIMORE, MD. BOSTON, MASS. CANTON, OHIO

2,166
(x)

1,979
(x)

'.,282

37ZZ9

(M
790

(')

43

lU

9,158

1

533

4,282
(x)

4,126
(x)

5.486
4,339
(')

457
(')

690

51

10,014

2

612

5,486
(x)

2,259
(x)

58.989
52,888

642
4,721

738

430

49,427

426
426

2,302

58,989
1,687

39,675

2,776

1,381

(X)"
(X)

CHICAfX), ILL. CINCINNATI, OHIO CLEVELAND, OHIO COLUMBUS, OHIO DALLA5, TEX.

60,064
48,483

834
9,414

(M
1,333

202

103,350

441
441
33

391

1

4,234

60,064
3,733
54,855
(x)

3,370
2,513

268
346

(')

243

7,641 321

3,37P

. 940
2,108
(x)

15.755
12,631

280
2,500
(M

344

36

19,918

136
136

9
109

1

15,755
1,407
11,597
(x)

1.865
1,410
(')

210

245

2,156

1

105

9,990
1,865
(x)

1,384

9,207
192
282
69

240

9,990
1,216
5,995
1,174

DETROIT, MICH.
DUIUTH, MINN. -SUPERIOR,

VIS.
PORT WORTH, TEX. FRESNO, CALIF. GRAND RAPIDS, ACH.

29,034
18,153

460

(')

214

118

23,070

286
286
>5
262

2

1

991

29,034
2,079

25,252
(x)

(M
487

4, 570 224

3,068
<x)

1,899

2,935
2,437

110
186-

202

1,615 103

2,935
551

2,815

(')

442

2,745
(x)

1,921

3,084

3,238
(x)

3,045
(x)

HARRISDURO, PA HARTFORD, CONN. HOUSTON, TEX. JOHNSTOWN, PA. LANCASTER, PA.

3,674
2,833

(M
435

(')

406

40
40



FOOD GROUP 16.29

Table 16E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—FOOD GROUP-
KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

|Sce text tor explanatory matenall

Kind of business and merchandise Line

Merchan-

dise hnc

sales

(Thousand
dollars)

Stores reporting

merchandise Une

Total

sales

(Thousand
dollars)

Number

Merchan-

dise line

sales

[Thousatid

dollars)

Stores reporting

merchandise line

Total

sales

(Thousdnd
dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Number

Total

sales

[Thousand

dollars t

Merchan-

dise line

sales

(Tiiousarid

dollars)

Stores reporting

merchandise hnc

Tou!
sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Toul
sales

(Thousand

dollars)

GROCERY STORES. WITHOUT FRESH MEAT

Large stores and multiunits—

Analyzing merchandise line sales, total

Canned goods, other groceries

Meats (exc fresh), sea food, poultry

Fresh fruits, vegetables

Gasoline, lubricants, fuel oil

Other nongrocery items

Not analyzing merchandise line sales

Stnall single unit stores

L^rge stores and multiunits

—

/malysing merchandise line sales, total

Canned goods, other groceries - - - -

Meats (exc. fresh), sea food, poultry

Fresh fpjits, vegetables

Gasoline, lubncants, fuel oil

Other nongrocery items

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

/malyzing merchandise line sales, total

Canned goods, other groceries

Meats (exc. fresh), sea food, poultry

Fresh fruits, vegeubles

Gasoline, lubricants, fuel oil

Other nongrocery items

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

/malyzing merchandise line sales, total

Canned goods, other groceries

Meats (exc, fresh), sea food, poultry.

Fresh fruits, vegetables

Gasoline, lubncants, fuel oil

Other nongrocery items

Not analyzing merchandise line sales .

.

Small single unit stores

See footnotes at end of table.

ROCHESTER, N.Y. SACRAMENTO, CALIF. SAH ANTONIO, TEX. SAN BERNARDINO, CALIF. SAN DIEGO, CALIF.

7,672
7,193

111

326

(M
^2

9,211

102
102 7,672

623
1,666
(x)

5.807
5,126

ih
3'U

(M
337

5,807
(x)

2,71A
(X)

3.553



16.30 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 16E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—FOOD GROUP-
KIND OF BUSINESS. FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

(Sec text lor explanatory nuterul]

Kind 0^ bunncu xnd mcrchandiae line

Merchan-

dise line

ales

CThoutanA
dotldri)

Stores reporting

merchandige line

Toal
ales

(Thousiind

dolUrs)

Merchan-

dise iine

sales

{Thoiuand
dollars)

Stves reporting

merchandise line

Total

ales

(TJioujand

dollars)

Merchan-

dise line

ales

(Thousand
dollars)

Stores reporting

merchandise line

Toul
ales

(Thousand
dollars)

Number

Mercharv

dise line

ales

(Thousand
dollars)

Stores reporting

merchandise line

Number

Total

ales

(Thousand
dollars)

Merchan

iise line

ales

(Thousand
dollars)

Stores reporting

merchaiicfaac line

Total

sales

(Thousand
dollars)

GROCERY STORES. WITII FRESH MEAT

Large stores and multiunits

Analyzing merchandise bne sales, total

Canned goods, other groceries

Meats (all kinds), sea food, poultry

Fresh fruits, vegeables

Gasoline, lubricants, fuel or]

Other noftgrocery items

Not analyzing merchandtac Imc ales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line ales, total

.

Canned goods, other grtxehes

Meats (all bnds), sea food, poultry.

.

Fresh fruits, vegetables

GajK>line, lubricants, fuel oil.

Other nongrocery items

Not analyzing merchandise line sales. .

,

Soull single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total.

Canned goods, other groceries

Meats (all kinds), sea food, poultry.

.

Fresh fruits, vegetables

Gasoline, lubncants. fuel oil.

Other nongrocery items

Not analyzing merchandise line sales . .

.

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line ales, total.

Canned goods, other grocencs , - . .

Meats (all kmds). sea food, poultry.

.

Fresh fruite. vegetables

Gasoline, lubricants, fuel oil

Other nongrocery items

Not analyzing merchandise line sales. .

.

Small single unit stores

Large stores and multiunits- -

Analyzing merchandise line ales, total

CaruicdKoods, other groceries

Meats (all kinds), sea food, poultry.

.

Fresh fruits, vegetables

Cjasohne. lubncants. fuel oil

Other nongrocery items

Not aiutyzing merchandise line salct.

.

Small single unit stores

Large stores and multiunits -

Analyzing merchandise line ales, total

Canned goods, other groceries

Meats fall kinds), sea food, poultry.

.

Fresh fruiu. vegetables

Gasoline, tubricanu. fuel oil

Other nongrocery items

Not analyzing merchandise line sales .

.

Small single unit stores

See foot.not«8 at end of tjibl*.

AJIHON, OHIO
usunsaamctADi-

TP.OY, N.Y.

AIXENTOWN-BETHLEHIM-
E4ST0N, P*.

ATUNTA, GA. BALTIMORE, ra>.

^3.639
26,931
15,241
6,293
(')

174

126

19,959

174

174

174

168

4

2

498

48,639
48,639
48,020
(x)

34,776
20.153
6,193

304

16,835

172

172

172

157

41,092
61.621
61,621
58,520

656

22,717
12,817
5,311

(')

247

923

19, 974

136

136
136
125

74.957
41,092
41,092
39,665
(x)

43,430
22,384
8,690

(')

453

414

28,108

226
226
226
196

3

2

801

74,957
74,957
70,451
(x)

130.371
70,472
42,912
15,489

158

1,340

381

381

381

332
16

2,199

130,371
130,371
122,754

1,431

BIRMINGHAH, ALA. BOSTON, MASS. BRIDGEPOHT, CONN. BUFFALO, N.Y. CAMTON, OHIO

53.969
29,883
14,936
6,895

253
2,002

505

37,028

203

203
203
194
10

53,969
53,969
52,734
1,769

232.574
120,642
73,544
26,298

637
6,453

3,696

71,457

570
570
570
525

31

1,771

232,574
232,574
225,297

5,017

31.310
16,812
10,368
3,967

163

113

9,854

97.105

31,310
31,310
30,729

57,836
27,297
11,551

105
316

113

39,817

287
287
287
256

5

1,062

97,105
97,105
93,510

596

33.123
18,509
10,338
3,910
(M

366

415

13,790

125
125

125
112

2

3

324

33,123
33,123
29,161
(x)

CHARLESTON, W.VA. CHATTANOOGA, TENN. CHICAGO, ILL. CINCINNAII, OHIO CLEVELAND, OHIO

30,877
18,232
8,135
3,695

51

764

531

14,117

3

533

24,249
30,877
30,877
29,368

933

14,595
6,361
3,139

(M
154

150
150
150
143

4

24,249
24, 249

23,421
(x)

603,917
342, 170
184,494
69,471

293
7,489

3,432

166,348

1,704
1,704
1,704
1,605

14

12

4,501

003,917
603,917
588,264
2,172

98.793
57,813
29,209
11,143

(M
628

332

49,771

422
422
422
399

3

1

1,172

98,793
98,793
96,443
(x)

169,130
93,211
52,724
22,325

(M
870

140

43,574

439
439
439
413

2

1

1,137

169,130
169, 130
165,313
(x)

COLUMBUS, OHIO DALLAS, TZX.
DAVENPORT, IOWA-ROCK
ISLAND-MOLINE, ILL.

DAYTON, OHIO DENVER, COLO.

62,053
35,061
18,701
7,686

91

514

454

20, 563

224
224
224
209

6

1.016

62,053
62,053
59,970

45,197
22,570
10,558
(')

1,691

498

26,674

255
255
255
236

3

80,016
80,016
78, 161

(x)

24.865
15,256
7,232
2,217
(M

160

1,836

14,753

100
100
100
81

2

24,865
24,865
18,633
(x)

57.205
32,649
17,069
6,950

216
321

374

20,303

201
201
201

192

9

2

464

57,205
57,205

56,163
1,476

75.119
44, "14
20,905
e,793

(')

507

319

17,951

205
205
205
181

3

75,119
75,119
69,306
(x)

DES MDINES, IOWA DETROIT, MICH.
DULUTH, MINN. -SUPERIOR.

WIS.
ERIE, PA. FLINT, MICH.

28.768
16,642
8,293
3,609
(')

224

201

11,422

117
117
117
110

2

3

302

342.265
28,768
28.763
28,013
(x)

196,070
100,463
41,857

243

3,632

2,016

129,184

979
979
979
875
11

18

3,515

342.265
342,265
307,938

3,243

31 . 345

15,370
11.081
3,953

68
873

254

14,897

163

163
163

151
12

2

383

31,345
31,345
29,372
1,405

21 , 972

12,713
6,556
2,575

(M
128

800

10,506

21,972
21,972
21,593
(x)

32.427
19,056
8,739
3,566

(M
1,016

340

15,872

100
100
100
86

3

379

32,427
32,427
29,998
(x)

FORT WORTH, TEX. FRESNO, CALIF. ORAM) RAPIDS, MICH. HARRISBURG, PA. HARTFORD, CONN.

42,166



FOOD GROUP 16.31

Table 16E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—FOOD GROUP-
- KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

[See text for expbnatory materiall

Kind of business and merdundise line

GROCERY STORES, WITH FRESH MEAT

Large stores and multiunits

—

Analyzing merchandise line sales, total

Canned goods, other groceries

Meats (all kinds), sea food, poultry

Fresh fruits, vegetables

Gasoline, lubncants, fuel oil

Other nongrocery items

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

.

Canned goods, other grocenes

Meats (all kinds), sea food, poultry

Fresh fruits, vegetables

Gasoline, lubncants, fuel oil

Other nongrocery items ...

Not analyzing merchandise line sales ..

.

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

CannecKgoods, other groceries

Meats (all kinds), sea food, poultry

Fresh fruits, vegetables

Gasoline, lubricants, fuel oil

.

Other nongrocery items

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

.

Canned goods, other grocenes

Meats (all kinds), sea food, poultry.

.

Fresh fruits, vegetables

Gasoline, lubncants, fuel oil

Other nongrocery items ,

.

Not analyzing merchandise line sales. .

,

Small single unit stores .

Large stores and multiunits

—

Analyzing merchandise Ime sales, total

(Hanned goods, other grocenes.

Meats (all kinds), sea food, poultry.

.

Fresh fruits, vegeubles

Gasobne, lubncants, fuel oil

Other nongrocery items

Not atulyzing merchandise line sales .

.

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

.

Canned goods, other groceries

Meats (all kinds), sea food, poultry.

.

Fresh fniits, vegetables

Gasobne, lubricants, fuel oil

Other nongrocery items

Not anatyzmg merchandise Ime sales.

.

Small smgle unit stores

See footnotes at end of table.

Merchan-

dise hne

sales

(Thousand
doltari)

Stores reporting

merchandise line

Number

Total
sales

{Thousand
dolldri)

HOUSTON, TZX.

12C,60i:

67,962
27,227
1J,575

134

11,708

7,032

35,476

320
320
320
299

3e

1,022

120,606
120,606
113,212

2,364

KANSAS CITY, MO.

106, 195

59,124
30,639
13,495

132
2,?05

1,148

40,098

362
362
362
339

106,195
106,195
102,349

1,196

MmPHIS, TENN.

52,842

29,271
16,520
6,243

280
52.9

971

24,015

269
269
269
241

7

575

52,842
52,842
46,082
1,061

NASHVILLE, TENN.

35,913
20,054
9,417
6,051

(M
391

15,943

160
160

160
159

35,913
35,913
35,717
(x)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reponing

merchandise bne

Total

sales

(Thousand
dollars)

HUNTINGTON, W.VA,-
ASIXAND, KY.

20,374
11,681
5,292
2,932

163

306

104

15,108

20,374
20,374
20,235

587

KNOXVILLE, TENN.

30,087
17,914
6,986
4,494

152
541

129

129
129
127
15

30,087
30,087
29,794
1,948

79,419
45,391
22,025
11,108

(M
895

1,144

14,496

166
166
166
154

3

402

79,419
79,419
77, 707
(x)

NEW HAVEN, CONN.

25,200

OKLAHOMA CITY, OKLA.

35 , .'!44

21,306
9,601
4,598

116

116
116
110

35,844
35,844
35,030

PITTSBURGH, PA.

253,826
138,514
85,757
27,054

261
2,240

5,436

864
864
864
736

,797 2,275

253,826
253,826
231,407

4,971

13,108
8,874
3,001

(M
217

1,413

13,880

25,200
25,200
24,324
(x)

Merchan-

dise hne

sales

iThousand

dollars)

Stores reporting

merchandise bne

Total

sales

(Thousand

dollars)

Number

INDIANAPOLIS, IND.

70,832



16.32 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 16E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—FOOD GROUP-
KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

iSee tMt for expUiuiory nutenal]

Kind of buancss and mcrchuKliM line

Merchan-

diae Itnc

ntes

(Thousavd
dollars)

Stores rrporting

merchandise line

Number

Total

sales

(Thousand
dollars)

Merchan.

diK line

sales

{Thotuand
dolldrj)

Stores reporting

mcrchandiae line

Nufflbei

Total

sales

(Thousand
doILirj)

Merchan-

dise line

sales

(Thousand
dolUrs)

Stores reporting

merchandise Line

Total

sales

(Thousand
dollars)

Numba

Merchan-

dise Une

sales

(Thousand
dollars)

Stores reporting

merchandise bne

Total

sales

{Thousand
doiiars)

Merchan-

dise line

sales

(Thousarvi

dollars)

Stores reporting

merchaiK^se line

Number

Total

ales

(Thousand
dolldrs)

GROCERY STORES, WITH FRESH MEAT

Large stores and multiunits - -

Analyung merchandise Une sales, total

Canned goods, other groceries

Meats (all kinds), sea food, poultry. .

.

Fresh fruits, vegetables

Gasoline, lubncants, fuel oil

Ocbd nongrocery items

ROCHESTER, N.Y. SACRAMENTO, CALIF. ST. LOUIS, MO,V SALT UUOC cm, UTAH SAN ANTONIO, TEX.

5}.;53
25,603
17,797
11,44?
(')

411

Noc afttlyxing OMTchandisc bne sales

.

Small ungk unit stores

Large stores and multiunits

—

Analyane merchandise line sales, total

.

Canned eoods, other grticenes

Meats (all kinds), sea food, poultry,

.

Fresh fruits, vegetables

Gasoline. lubncants, fuel oil

Other nongrocery items

Not analyung merchandise line sales ..

.

Small single unit stores

Large stores and multiunits -

Analyzing merchandise hne sales, total -

Canneo goods, other grocenes

Meats fall kinds), sea food, poultry.

.

Fresh fruits, vegetables

Gasoline, lubricants, fuel oil

Other nongrocery items

Not analyzing merchandise line sales

.

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

.

Canned goods, other grocenes

Meats (all bnds). sea food, poultry.

.

Fresh fruits, vegetables

Gasoline, lubncants. fuel oil

Other nongrocery items

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits -

Analyzing merchandise line sales, total

.

Canned goods, other groceries

Meau (all kinds), sea food, poultry.

.

Fresh fruits, vegetables

Gasobne, lubricants, fuel oil

Other nongrocery items

Not analyzing merchandise line sales. .

.

Small single unit stores

Large stores and multiunits -

/Uialyzing merchandise line sales, total

.

Canneo goods, other groceries

Meats lAl kinds), sea food, poultry.

.

Prc^h fruits, vegetables

Gasoline, lubricanu, fuel oil

Other nongrocery itenu

Not analyzing merchandise line nles .

.

Small smgle unit etona

Sec footnotes at end of t4bl«.

1S8
188

18S
158

3

55,253
55,253
50,964
(x)

45.08S
28,707
10, 594

4,377
75

1,335

282

6,206

169

169
169
157

2

132

201,453
45,088
45,088
42,846

833

110,071
66,133
23,519

147
1,583

4,622

91,999

711
711

711

683
15

26

2,322

37.884

201,453
201,453.

195,368
1,875

22,133
9,152
5,419

(')

1,180

157
157
157
150

3

45.492
37,884
37,884
36,751M

28,870
12,763
3,630

45
184

538

21,624

184

184
184
144

9

3

677

45.492
45,492
36,030

873

SAN BERNARDINO, CALIF. SAN DIEGO, CALIF.
SAN FRANCISCO-OAKLAND,

CALIF.
SAN JOSE, CALIF. SCRANTON, PA.

42.700
25,646
10,591
4,643

78

1,737

310

12,345

133

133
133
122

S

2

325

42,700
42,700
40,983
1,086

81.561
49,367
20,809
10,647

(M
73S

401

13,517

275
275
275
251

2

81,561
81,561
77,626
(x5

277.097
168,333
69,555
32,068

310
6,831

1,707

28,122

934
934

934
844
15

11

573

277,097
277,097
257,094

2,499

37.037
22,952

9,526
3,934

101
524

4,089

5,276

136
136

1J6
105

6

12

107

37,037
37,037
31,874
1,008

24.323
13,178
7,713
3,189

243

151

15,380

24,323
24,323
23,846

SEATTLE, WASH. SOUTH BEND, IND. SPOKANE, WASH.
SPRINGFUID-HOLYOKE,

MASS.
STOCKTON, CALIF.

92.670
55; 749
23,881
12,306

141
593

9,318

317
317
317
294

7

92,670
92,670
89,550
1,143

23.600
13,757
6,839
2,848
(')

156

228

11,701

2

261

23,600
23,600
21,613
(x)

23.397
14,354
5,665
2,949

429

148

8,033

1

207

23,397
23,397
21,797
(x)

45.736
21,773
16,752
6,158
(')

1,048

491

21,165

139
139
139
137

2

3

524

29.125
45,736
45,736
45,499
(x)

17,486
7,522
3,120
(')

997

961

5,417

110
110
110
100

3

2

118

29,125
29,125
27,851
(X)

SYRACUSE, N.Y. TACOMA, WASH.
lAKPA-ST. PETEIiSBURG,

FLA.
TOLEDO, OHIO TRENTON, N.J.

43.445
25,412
13,333
4,454

(M
246

1,092

12,779

154

154
154"

145

1

43,445
43,445
42.179
(x)

27,484
17,168
6,124
3,098

44
1,050

1,444

7,785

100
100
100
81

5

6

193

27,484
27,484
23,457

748

42,895
24,490
12,875
4,778

105
647

59

158
158

158
141

9

1

700

42,895
42,895
40,859
1,055

49.644
27,161
15,399
6,634

191

459

615

21,189

174
174
174
162

6

2

471

49,844
49,844
48,668

974

12,768
6,908
2,619

300

9,262

1

251

22,326
22,326
21,523

TULSA, OKLA. UTICA-RCHE, N.Y. WASHINGTON, D.C.
WHEELING, W.VA.-
STEUBENVILLE, OHIO

WICHITA, KANS.

27.670
16,076
7,914
3.409
(')

271

196

14,537

100
100
100
92
3

2

442

27, 670
27,670
25,565
(x)

34.022
19,002
11,154
3,666

(')

200

125

125
125
101

3

34,022
34,022
30,282
(x)

221.235
117,124
72,368
30,131

466
1,146

1,810

43,978

558
558

558
548

9

13

974

221,235
221,235
219,697

1,755

36.801
20,617
10,703
4,439

100
942

643

21,197

183
183
183
172
36

10

612

36,801
36.801
34,476
2,214

16,173
8,142
4,189

28,588
28,588
28,109

WILXES-BARRE-HAZLETON

.

PA.
WimiNGTON. DEL. WORCESTER, MASS. YORK. PA. YOUNOSTOWN. OHIO

33.764
18.503
10.820
4.339
(')

102

414

25.440

157
157
157
156

2

2

850

33,764
33.764
33,725
(x)

29.263
16,890
8,642
3,48?

(')
24°

173

ll,9ll

1

371

29,263
29,263
28.289
(x)

33.203
17.199
11,740
3,993

271

:;08

12,116

llf

118
118
115

33.203
33,203
32,050

10.433
6.020
3.272
1.076

70

4,936

63.591
10.438
10.438
9.376
(x)

34.627
19.270
8.864

129
701

1,478

24,413

219
219
219
212

10

628

63,591
63,591
62,517
1,033



FOOD GROUP 16.33

Table 16£.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—FOOD GROUP-
KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

(See text for explanatory nuterial]

Kind of business and merchandise bne

Merchan-

dise line

sates

(Thousand
dollars)

Stores reporting

merchandise line

Total

sales

(Thousand

dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise bne

Total
sales

(Tliousand

dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise bne

Toal
sales

(Thousand

dollars)

Merchan-

dise bne

sales

(Thousand
dollars)

Stores reporting

merchandise bne

Total
sales

(Thousand
dollars)

Merchan
iise bne

sales

(Thousand
dollars)

Stores reporting

merchandise bne

Total

sales

(Thousand
dollars)

MEAT MARKETS

Large stores and multiunits

—

Analynnc merchandise Une sales, total

.

Meats (all kinds), sea food, poultry -

Fresh fruits, vegetables , .

Canned goods, other groceries . . .

.

Other sales

Not analyzing merchandise bne sales . .

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

Meats (all kinds), sea food, poultry. .

Fresh fruits, vegetables

Canned goods, other groceries

Other sales

Not analyzing merchandise bne sales ,
.

Small single unit stores

Large stores and multiunits—
Analyzing merchandise bne sales, total

Meats (all kinds), sea food, poultry- ,

Fresh fruits, vegetables

Canned goods, other groceries

Other sales

Not analyzing merchandise Une sales

-

Small single unit stores

L^rge stores and multiunits

—

Analyzing merchandise line sales, total.

Meats (all kinds), sea food, poultry. .

Fresh fruits, vegeubles

Canned goods, other groceries

Other sales

Not arulyzing merchandise bne sales . .

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise bne sales, total

Meats (all kinds), sea food, poultry

.

Fresh fnnts, vegetables

Canned goods, other groceries

Other sales

Not analyzing merchandise line sales . .

Small single urut stores

L^rge stores and multiunits

—

Analyzing merchandise line sales, total

Meats (all kinds), sea food, poultry

Fresh fniits, vegetables . .

Canned goods, other groceries

Other sales

Not arulyzing merchandise line sales . .

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

Meats (all kinds), sea food, poultry , ,

Fresh fruits, vegetables

Canned goods, other groceries

Other sales

Not analyzing merchandise bne sales . .

Small single unit stores

See foot,noteE at end of table.

AKRON, OHIO
ALBANY-SCHENECTADY-

TROY, N.Y.
BALTIMORE, HD. BOSTON, MASS. BUFFALO, N.Y.

3.197
2,966

78

80
73

3,197
819
913

5,669
5,59i

(M
119

156

5,869
(x)

1,501

9,322
(x)

1,550

23.022
21,648

353
1,021

259

U,6A0

Hi
lU

19

1

3i0

23,022
3,697
5,528

12.900
12,739

(M
72
39

12,452

12,900
(x)

1,229

CHICAGO, ILL. CINCINNATI, OHIO CLEVELAND, OHIO DETROIT, MICH. ERIE, PA.

61,346
59,645

313

1,137
253

432

52,215

414
414
17

92

-3

1,174

61,348
3,029
13,629

10.170
9,902

149

43

215

7,516

10,170
922

2,800

15,555
15,205

(M

96

24,200

110
110

1

517

15,555
(X)

4,160

19.090
18,720
(')

251
119

144

9,203

117
117

3

28

19,090
(x)

4,402 (M

1,659 42

2,198

(x)"

FRESNO, CALIF. HARRISBUHO, PA. INDIANAPOLIS, IND. LANGASTEH, PA. LOS ANGELES, CALIF.

2.504
2,447
(')

(')

57

2,504
(x)

(x)

1.260
1,251

9

127

1,644

1,260

(x)"
(M
(M

2,077
(x)

(x)

1,557 43

4,075
(x)

1,316

34,795
33,422

246
951
176

224
224
16

28

34,795
4,463
5,410

LOOISVIUE, KY. MIAMI, FLA. MILWAUKEE, WIS.
MINNEAPOLIS-ST. PAUL,

MINN.

2.390
2,241

(M
84
65

2,390
(x)

1,245 (M

1,564

2,064

(x)"
(M
633

NEW YORK-NORTHEASTERN

NEW JERSEY
PHILADELPHIA, PA.

262,640
276,477

3,917
2,368

78

639

273,977

1,912
1,912

201
194

6,758

282,840
23,078
26,940

22,023
21,238

206
540
39

437

33,423

165
165

9

39

22,023
2,359
6,956

READING, PA. RICHMOND, VA.

(')

(M
146

133

3,303

3,107
(x)

(x)

1,700
1,700

SAN DIEGO, CALIF.
SAN FRANCISCO-OAKLAND,

CALIF.

2,494
(x)

33,757
32,011

725
359

662

292

16,936

226
J26
23
16

33,757
3,928
2,733

10,215
(x)

5,001
(M

246
672

15,870
(X)

4,104

PITTSBURGH, PA. PORTLAND, OREO.

13,666
13,205
(';

3v2
ICl

13,668
(x)

3,096

7,854
(x)

(x)

ROCHESTER, N.Y. ST. LOUIS, MO.

5,037
47B59

(M

3,282

5,037
(x)

1,377

4.018
3,803 4,018

1,080
993

SAN JOSE, CALIF. SEATTLE, WASH.

2^631
2,427
(h



16.34 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic I6E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—FOOD GROUP-
KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

{See text for explarutory materul)

Kind of busncu inJ cnerdundiae line

Merchan-

dise line

ales

(Thoujjnd
dolUri)

Stores reporting

merchandise line

Number

Total

ntes

(Thousand
dollars)

Mercharv-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise Une

Total

sales

(Thousand
dolUsrs)

Merchan-

dise line

sales

(Thousand
doUars)

Stores reporting

merchandjae bne

Number

Total

sales

(Thousand
dollars)

Merchan-

dise bne

sales

(Thousand
dollars)

Stores reporting

merchandise bne

Toul
sales

(Thousand
dollars)

Merchan-

dise Une

sales

(Thousand
dollars)

Stores reporting

merchaticbse bne

Total

sales

{Thousar\d

dolldri)

ME.\T MARKETS

Large stores and multiunits

Arutyang merchandise hne sales, total.

Meats (all kinds), sea food, poultry. .

Fresh fruits, vegetables

Canned goods, other groceriea

Other sales

Not analyzing merchaadue hne sales .

.

Sooll single unit stores

Lax]ge stores artd multiunits

—

Analyzing merchandise line sales, total

.

Meau (all Winds), sea food, poultry. .

Fresh fruits, vegetables

Canned goods, other groceries

Other sales

Not analyzing merchandise line sales. .

.

Small single unit stores

See footnotes at end of table.

TOLEDO, OHIO TRENTON, N.J. Wi^HINGTON, D.C.
WHEELING, W.Va.-

STEUBENVILLE, OHIO
WILMINGTON, DEL.

1,841
(x)

ix)

2.980
2,852

(n
(')

128

470

1,077

2,980
(x)

(x)

2,195
(x)

(x) (M

1,718
(x)

(x)

3.207
3,197

(M
10

152

1,067

YORK, PA,

2.601
2,723

70

2,801
(x)

642

3,207
(x)

(x)

Table 16E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—FOOD GROUP-
KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS; 1948--Continued

[See text for explanatory material]

Kind of business and merchandise bne

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise bne

Total

sales

{Thousand
dollars)

Merchan-

dise Une

sales

(Thousand
dollars)

Stores reporting

merchandise line

Total

satesNumber
(Thousand
dollars)

Merchan-

dise bne

sales

(Thousand
dollars)

Stores reporting

merchandise bne

Number

Total

sales

(Thousand

dollars)

Merchan-

dise bne

sales

(Thousand
dollars)

Stores reporting

merchandise line

Total

sales

(Thousand
dollars)

Merchan-

dise Une

sales

(Thousand
dollars)

Stores reporting

merchaiicbse Ime

Total

sales

(Thousarul

dollars)

BALTIMORE, MD. BOSTON, MASS. CHICAGO, ILL. LOS ANGELES, CALIF.

FISH (SEA FOOD) MARKETS

Large stores and multiunits

—

Analyzing merchandise Une sales, total . .

.

Sea food, meats (all kinds), poultry. . . .

.

Fresh fruits, vegetables

Canned goods, other groceries ,

Other sales

Not aiulyzing merchandise line sales . . . .

.

Small single urut stores

Large stores and multiunits^
Analyzing merchandise line sales, total . .

.

Sea food, meats (all kinds), poultry

Fresh ftmts, vegetables

Canned goods, other groceries

Other sales

Not analyzing merchandise line sales

SobII single unit •tore*

S«« footnotes at end of table.

1,568
1,514

(M
(M

54

1,568
(x)

(x)
(M

40
120

3,597

1,517
(x)

469
(^)

41

3,595

1

160

1,902
(x)

(X)

799
799

1,459

NEW YORK-NORTHEASTERN
NEW JERSEY

PHILADELPHIA, PA.
SAN FRANCISCO-OAKLAND,

CALIF.
WASHINGTON, D.C.

10.063
9,606

276
103

78

25,775 1,326

117

117
9

9

10, 063

878
945

665
678

(M

2,967 175

685
2,957
2,945

LOUISVILLE, KY.

852
779



FOOD GROUP 16.35

Table 16E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS-FOOD GROUP-
KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

[See text for explanatory matenall

Kind of business and merchandise line

FRUIT STORES. VEGETABLE MARKETS

Large stores and multmnits—
Analyzing merchindise line sales, total,

Fresh fruits, vegetables

Meats (all kinds), sea food, poultry. .

Canned goods, other groceries

Other sales

Not analynng merchandise line sales

Small single unit stores

Large stores and mukiunits

—

Analyzing merchandise line sales, total,

Fresh fruits, vegetables -
. .

Meats (all kinds), sea food, poultry ,

Canned goods, other groceries

Other sales .

Not analyzing merchandise line sales .

Small single umt stores

Large stores and multiunits—

Analyzing merchandise line sales, toul.

Fresh fruits, vegetables

Meats (all kinds), sea food, poultry. .

Cjnned goods, other groceries

Other sales

Not analysing merchandise line sales. ,
.

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

Fresh fruits, vegetables

Meats (all kinds), sea food, poultry.

.

Canned goods, other groceries

Other sales

Not analyzing merchandise line sales.

Small single unit stores

See footnotes at end of table.

Merchan-

dise hnc

sales

{Thousand
dollars)

Stores reporting

merchandise line

Number

Total

sales

(ThousiiiMi

dolldTs)

AKRON, OHIO

1,408
1,378

30

1,408

(x)

(x)

CINCINNATI, OHIO

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Numbei

Total

sales

(Thousand
dollars)

ALLENTOWN-BETHLEHEM-
EASTON, PA.

i') (x)

DAYTON, OHIO

1,333
1,315

{')

1,353

(x)'"*

974
890 974

229

PORTLAND, OREG.

1,346
1,218

(^)

CM
128

1,346
(x)

(x)

Merchan-

dise hne

sales

(TftousaiiJ

dollaTs)

Stores reporting

merchandise hne

Total

sales

(Thoniand
dollars)

BOSTON, MASS.

4,819
4,628

C)'"

4,819

(x)""

Stores reporting

merchandise line

BIJFFALO, N.y.

1,348
1,332

C)
(M

3,966

DETROIT, MICH.

MILWAUKEE, WIS.

3,785



16.36 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic IGE.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—FOOD GROUP-
KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS; 1948—Continued

|Scc text tor explarutory outerulj

Kind of business and merchandise line

Merchan-

dise line

sales

(Thouund
dollars)

Stores reporang
merchandise line

Number

Total

sales

(Thousand
dollari)

Merchan-

dise line

sale4

(Thousand
dollars)

Stores reporting

merchandise line

Number

Toul
sales

{Thousarui

dollars)

Merchan-

dise line

sales

(Thousand
dollars)

StOTCs reporting

merchandise bne

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Number

Total
sales

fTTiousand

dollars)

CANDY. NVT.CONFECnONERV STORES

Large stores and multiunits -

i^uiatyang merchandise line sales, tool.

Candy, nuts, confectionery

Cigars, cigarettes, tobacco

Bitcry products

Fountain and meals

Canned goods, beverages, other foods.

Others

Not analyzing merchandise tine sales.

.

Small single urut stores

Lirgc stores and multiunits—
Analysing merchandise Unc sales, total .

.

Candy, nuts, confectionery

Cigars, agarettes, tobacco

Bakery products

Fountain and meals

Canned goods, beverages, other foods

.

Other sales

Not analyzing merchandise line sales.

.

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise kne sales, total .

.

Candy, nuts, confectionery

Ci^s, agarettes, tobacco

Bakery products

Fountain and meals

Canned goods, beverages, other foods

.

Other sales

Not analyzing merchandise Une sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise Une sales, total .

.

Candy, nuts, confectionery

Ciprs. agarettes. tobacco

Bakery products

Fountain and meals

Canned goods, beverages, other foods.

Other sales

Not analysing merchandise line sales

.

Small single unit stores

Large stores and multiunits^
Analyzing merchandise line sales, total , .

Candy, nuts, confectionery

Ocars. aprettes. tobacco

BaEery products

Founuin and meals

Canned goods, beverages, other foods.
" '

salesOthers

Not aiulyzing merchandise line sales.

Small single unit stores

Large stores and multiunits—
Analyzing merchandise tine sates, total.

Candy, nut*, confectionery

Cigars, cigireites. tobacco.

BaEery
\J products

Fountain and meals

Canned goods, beverages, other foods.

Other sales

Not arulyzing merchandise line sales.

Smalt single urut stores
SSfl TOAlnoVic 11 •nd of table.

AKRON, OHIO
ALBANY-SCHENECTADY-

TROY, N.Y.
ALTANTA, GA. BALTIMORE, MD. BIRMINGHAM, ALA.

(M

958
675

li5

138

1,281

Cx)

1,740



FOOD GROUP 16.37

Table 16E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—FOOD GROUP-
KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1 948—Continued

[See text for expbnatory matenall

Kind of business and merchandise line

CANDY, NUT, CONFECTIONERY STORES

Large stores and multiunits

—

/uialyzing merchandise line sales, total

-

Candy, nuts, confectionery

Cigars, cigarettes, tobacco

Bakery products

Fountain and meals

Canned goods, beverages, other foods

Other sales

Not analyang merchandise line sales.

Small single unit stores

Lifge stores and multiunits

—

Analyang merchandise hne sales, total. .

Candy, nuts, confectionery

Cigars, cigarettes, tobacco

Bakery products

Fountain and meals

Canned goods, beverages, other foods

-

Other sales

Not analyung merchandise bne sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise hne sales, total.

.

Candy, nuts, confectionery

Cigars, cigarettes, tobacco - - .

.

Bakery products

Fountain and meals

Canned goods, beverages, other foods.

Other sales

Not arulyzjng merchandise line sales

Small single unit stores

Lifge stores and multiunits

—

Analysing merchandise line sales, total.

.

Candy, nuts, confectionery

Cigars, cigarettes, tobacco

Bakery products

Fountain and meals

Canned goods, beverages, other foods

.

Other sales

Not analyung merchandise line sales

.

Small single unit stores

Merchan-

dise line

sales

{Thousand
dollars)

Stores reporting

merchandise line

Total

sales

(Thousand
dollars)

NEW ORLEANS, LA.

1,160
986

1X3

139

1,856

1

264

1,160
278

(x)

(x)

PROVIDENCE, R.I.

2.648
1,574
166
187
716

2,745

2

188

2,648
1,236
1,037
1,172

(x)

SAN FRANCISCO-OAKIAND,
CALIF.

8.306
7,324

382

600

8,306
(x)

(x)

1,853
(x)

Merchan-

dise line

sales

(Thoiwand
dollar])

Stores reporting

merchandise line

Total

sales

(Thoii5(lnd

dollars)

NEW YORK-NORTHEASTERN
NEW JERSEY

48,500
1,5K

135

1,346
265

1,487

201

109,080

993
993
430
17
153
19

6,656

53,247
12,013
1,983
6,907
2,282

RICHMOND, VA.

1,099
1,019

14



16.38 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 16E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—FOOD GROUP-
KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1 948—Continued

[See text tor cxpUiutcoY duictuI)

Kifkd of butmew ind mrrdandiK line

Merchan-

due line

ales

{Thousand
liollart)

Stores reporting

merchandiK Une

Tou!
sales

{Thotisand

dollars)

Merclaiw

dise bne

ales

(TliDusdnd

dollars)

Scores reporting

merchandise bne

Nutnbei

Total
ales

(Thousand
dollars)

Merchan-

dise bne

ales

(Thousand
dollars)

Stares reporting

merchandise bne

Tool
ales

{Thousand
dollars)

Merchan-

dise bne

ales

(Thousand
dollars)

Stores reporung

merchandise bne

Nufflbcf

Total

ales

(Thousand
dolldrj)

Merchan-

dise Une

ales

(Thousand
dollars)

Stores reporting

merchantW bne

Total

alo
(TTiouuind

dollars)

BALTIMORE, KD. BOSTON, MASS. CAWrON, OHIO CHARLESTON, W. VA.

DAIRY PRODL'CTS STORES

Large stores and multiunits

—

Aiulyiing CDerchandise line aks, tool - -

Milk and cream
Ice cream, frosrn custard, etc

Other dairy prtxliicO

Eggs
Groceries, other food*

Other ales

Not analyang merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, totaJ . .

Milk and cream ,

Ice crcnm, frozen custard, etc

Other dairy products

Eggs
Groceries, other foods

Other ales

Not analyzing merchandise bne sales

SquII single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total .

.

Milk and cream
Ice cream, froaen custard, etc

Other dairy products

Eggs

Groceries, other foods

Other ales

Not analyzing merchaiKlise line sales

Small single urut stores

Large stores and multiunits

—

Analyzing merchandise line ales, total

.

Milk and cream
Ice cream, frozen custard, etc

Other dairy products

Eggs
Groceries, other foods

Other ales

Not analyzing merchandise line sales. .

.

Small single umt stores

Large stores and multiunits

—

Analysng merchandise line sales, total .

.

Milk and cream
Ice cream, frozen custard, etc

Other dairy products

Eggs
Groceries, other foods

Other sales

Not analyzing merchandise line ales . .

.

Small single unit stores

Large stares and multiunits—

/Utalyzing merchandiie bne ales, totil

.

Milk and cream
Ice cream, frozen cuitard, etc

Other dairy products

Groccncs. other foods

Other alei

Not analyzing merchandise line ales . .

.

Small single unit stores. .......
&•• fob tnot«s st~end of table.

5,015
5,038
2,061
1,882
';,836

4,649



FOOD GROUP 16.39

Table 16E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—FOOD GROUP-
KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

[Sec text for explanatory maierialj

Kind of business and merchandise bne

MILK DEALERS

Large stores and multmmts

—

Analyzing merchandise line sales, total

Milk and cream
,

Ice cream, froaen custard, etc

Other dairy products
Eggs
Other sales

Not analyzing merchandise line sales .

Small single unit stores

L^rge stores and multianits

—

Analyzing merchandise hne sales, total

Milk and cream
Ice cream, frozen custard, etc

Other dairy products

Eggs. _

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

Milk and cream
Ice cream, frozen custard, etc

Other dairy products

Eggs
Other sales

Not analyzing merchandise line sales.

Small single unit stores . . , .

Merchan-

dise hne

sales

{Thousand
doHats)

Stores reporting

merchandise line

Total
sales

(Thomand
dollars)

ALBANY^CHENECTADY-
TROY, N. Y.

9.617
8,69i

673
268
lie
31

9,817
5,302
S.384

4.620

CriICAGO, ILL.

58,827
50,937

296
•4,593

2.85i
147

1,027

1,638

58.827
5,650

52,028
48.781

Merchan-

dise bne

sales

(Thousand
dollars)

Stores reporting

merchandise line

Total

sales

[Thousand
dollars)

ALLENT0WN-BETHLEHFJ1-
EA£T0N, FA.

5,067



16.40 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 16E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—FOOD GROUP-
KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS; 1948—Continued

(Set text for eipUiutory nutcrulj

Kind of business ^nd mCTchindiac line

BAKERY PRODUCTS STORES

Large storct and multiunits

—

/uulyzing merdundisc line ules, total

Bakery products

Candy, nuts, confccuonery

Fountain and mcaU
Canned eoods, bcvcngcs, other foods

Ocbersafe*

Not analyzing merchandise line sales .

.

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total . .

Bakery products

Candy, nuts, confectionery

Fountain and meals

Canned goods, beverages, other foods

.

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total - .

Bakery products

Candy, nuts, confectionery

Fountain and meals

Canned goods, beverages, other foods

Other sales

Canned goods, beverages, other foods

.

Other sal

ROC

lies

Not analyzing mercharKlise line sales

Small singte unit stores

Large stores and multiuniu - -

Analyzing merchandise hne sales, total

Bakery products

Candy, nuu, confectionery

Fountain and meals

Canned goods, beverages, other foods

Other sales

Not analyzing merchandise line sales

Small single unit stores

3«c rootno*«i ai artd of Ubla.

Not analyzing merchandise line sales

Small single unit stores.

Large stores and multiunits

—

v*^lyzjng merchandise line sales, total

Bakery products

Candy, nuts, confectionery

Fountain and meals

Canned goods, beverages, other foods

Other sales

Not analyzing merchandise line sales

.

Small single unit stores

Large stores and multiunits

—

/^lyzing merchandise hne sales, total

.

Bakery products

Candy, nuu, confccuonery

Fountain and meals

.

Merchan-

dise line

sales

( Thoutand
dollars)

Stores reporting

merchandise line

Number

Total
sales

(Thousand
dollars)

AKRCN, OHIO

1.460
1,381

69
l,i60

276

CLEVELAND, OHIO

6.925



FOOD GROUP 16.41

Table I6E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—FOOD GROUP-
KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

[See text for explanatory material)



16.42 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 161—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUMITS—FOOD GROUP-
KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS 1948—Continued

(Sec text for cxpUiutory outerul)

Kind oi busncs5 ind merctundiie line

Merchan-

dise Une

iTTiotadnJ

<lolldTj)

Stores reporting

merchandise line

Total

satu

(Thmnand
doilars)

Mcrchan-

diK bnc

sates

(Thotitand

dollars)

Stores reporting

merchandise Line

Total
sales

(TTioujand

dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Total

sales

(Thousand

dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise hne

Number

Total

sales

{Thousand
dollarJ

)

Merchan-

dise line

sales

{Thousand
dollars)

Stores reporting

merchatx^se Ime

(Thousand
dolldri)

DELICATESSEN STORES

Large stores and multiunits

—

.'Vnalyxing merchandise Ime sales, total

.

Dcbcatesscn meats, salads, etc

Candy, nuts, confectionery

Ciors, dgarettcs. tobacco

Buery products

Fountain and mcak

.

Canned goods, bevczages, other foods

Other sdes

Not aiulyzing merchandise line sales .

Small single unit stores

Large stores and multiunits

—

Analysing merchandise line sales, total. .

DeUcatcssen meats, salads, etc

Candy, nuts, cont'ectionery

Cigars, cigarettes, tobacco

Bakoy products

Fountain and meab
Canned goods, beverages, other foods

Other J

Not analyzing merchandise line sales

Small single unit stores

BALTIMORE, MD. BOSTCW, MASS. CHICAGO, ILL. LOS ANGELES, CALIF.
NEV YORK-NORTHEASTERIJ

HEW JERSEK

1.1'38



FOOD GROUP 16.43

Table 16F.—BAKERY PRODUCT STORES WITH BAKING ON PREMISES—VALUE OF ON-PREMISE PRODUCTION

-

UNITED STATES AND GEOGRAPHIC DIVISIONS: 1948

[Data based on sample. See text for dcBcnption of sample and other explanatory materuL]
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17.02 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 17A.—MERCHANDISE UNE SALES—EATING AND DRINKING PLACES—UNITED STATES, BY KIND OF BUSINESS:1948
[Dbu based on sacnplc. Sec text for descnpiion of sample and other expUrutory outerut.)

Kind of buiincM and mcrchandue line

Merchandiw line

ales

Amount

'TTiouiJiiJ

dollars)

(1)

Percent

diitn-

button

(2)

Stores handling

merchandise line

Number

0)

Tool
nics

(Thouidnd

dollatt)

(4)

Col. !

as

per-

cent

of

col. 4

(5)

Kind of business and merctundise tine

Meichandiae line

aalet

Amount

[Thousand

doWars)

(I)

Percent

distri-

bution

(2)

Stores handbng
merchandise tine

Number

(3)

Total

sates

{7Tu>uiand

doildTj)

(4)

per-

cent

of

col 4

(5)

RSSTAIRANTS, CAFETERIAS

Scares aiulyzing merchandue line ulc», tout

MoU
Beer. wtne. liquor (on-ule>

FounCAin, soft dnnki (on-sale) .

OuUMie catering ull foods)

Cigars, cigarettes, tobacco

Cajftdy. nuts, confectionery

Groceries, packaged bquors. etc (otf-sale)

Other sales

Stores not analysing merchandise line sales

LUNCH COl'NTERS, REFRESHMENT STANDS

Scores analyzing merchandise line sales, total

Meals
Beer, wine, liquor (on-sale)

Fountain, soft dnnks (on-sale)

Cigars, agarettes. tobacco

Candy, nuts, confectionery

Groceries, packaged liquors, etc. (off-sale)

Other sales

Stores not analyang merchandise line sales

Z7Z517309
5J0,237
168,511
16,431

144,649
59,825
39,797
87,078

108,789

1,032,330
550;MS
26,438
274,913
58,323
55,559
20,204
45,995

29,072

1(X).0

81.1
9.5
3.1
0.3

2.6
1.1
0.7
1.6

100.0

2.6
26.6
5.6
5.4
2.0
4,4

135,925
135,925

35,661
44,283
4,033
63,652
36,418
8,174

52,496
37,853
4,270
33,020
25,002
21,184
5,333

5,48-,83"

2,142,439
1,313,127
188,276

2,719,128
1,278,692

336,861

777,910
109,422
571,071
476,629
372,522
109,456

;1.1
24.3

12.8
8.7
5.3
4.7
11.8

70. r

24.:
48.1
12.;
14.9
18.4

CATERERS

Stores analyzing merchandise line sales, toul
Outside catering (all foods)

Meals (on-sale)

Other sales

Stores not analyzing merchandise line sales . .

DRINKING PLACES

Stores analyzing merchandise line sales, total

Beer, wine. Lquor (on-sale)

Meals
Fountain, soft drinks (on-sale)

Cigars, cigarettes, tobacco

Candy, nuts, confectionery

Packaged liquors, groceries, etc. (off.sale) - .

Other sales

Stores not analyzing merchandise line sales . .

69.^24
46,338
13,006
9,780

209

4,283,677



EATING AND DRINKING PLACES 17.03

Table 17B.-MERCHANDISE LINE SALES—EATING AND DRINKING PLACES—KIND OF BUSINESS, BY GEOGRAPHIC
DIVISION: 1948—Continued

[Data based on aample. See text for descnption of sample and other explanatory mateml.
j



17.04 RETAIL TRADE-MERCHANDISE LINE SALES

Table nC—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS, AND SMALL STORE SAMPLE—EATING AND
DRINKING PLACES —KIND OF BUSINESS, BY GEOGRAPHIC DIVISION: 1948

[Sec text for cxpUnalory outerul ind detchpDan of umple dau included)

fjoAcf buancMuid nwrcfaandiic line

LAife titon» and multiuruu

Merchandite
line nk*

Cnxnudnd
dollart)

(1)

Stores reporting

merchandise line

Number

(2)

Total

ale*

(TTiouidnd

dolldrj)

(3)

Sunple of amall angle unit ttora

Merchandise line

ales

Amount

CThousand
dolldri)

(4)

Percent

distri-

bution

(5)

Stores reporting

merchandise line

Number

(6)

Toal
wiles

{Thouiand
dollars)

(7)

Large storei and mutbunits

line sales

(Thousand
dollari)

(I)

Stores reporting

merchandise line

Number

(2)

Total

ales

(TTioiu^nd

dollars)

(3)

Sample of souU single unit stores

Merchandise line

ales

Amount

(Thousand

dolldri)

(4)

Percent

distri-

bution

(5)

Stores r

merchandise bne

Number

(6)

Total

sales

{Thouiand
dollurj)

(7)

UKITKD STATES
RESTAURANTS, CAFETERIAS, CATERERS

Stares analyzing merchandise Une sale*, total

MeaU
Beer, wine, bquor (on-sate)

Fountain, soft dnnks (on'sak)

Outside catering (all foods)

Ci^s. a^rettcs. tobacco

Candy, nuu. confectionery

Groceries, padcaged bquorv, etc. (off'tale)

Otiier sales

Stares not analysing merchandise line alea

Store* analyxing merchandise tine aks. total

MeaU , .

Beer. wine, liquor ((»i-sale)

Fountain, soft dnnks (oo-mIc)

Outside catering (all foods)

Cifpxs. cigarettes, tobacco

Candy, nuts, confectionery

Groceries, packaged liquors, etc. (off-sale)

Other sales

Stores not analyzing merchandise line sales

Stores analyzing merchandise line sales, total

Meals
Beer, wine, bquor (on-sale)

Fountain, soft dnnlts (on-Mk)

Outside catering (all foods)

Cigars, agarcttes, tobacco

Candy, nuts, confectionery

Groceries, packaged bquors, etc. (off-sale)

.

Other sales

Stores not analyzing merchandise line ales .

.

Stores analyzing merchandise line ales, total

MaU
Beer, wine, bquor (on-sak)

Fountain, soft dnnks (on-aale)

Outside catering (all foods)

Ogars, cigarettes, tobacco

Candy, nuts, confectionery

Groceries, packaged liquors, etc. (off-ale)

Other ales

Stores not analyzing merchandise line ales . .

Stores analyzing merchandise line ate*, total

MeaU
Beer, wine, bquor (on-ate)

Fountain, soft dnnks (on'Mie)

Outside catering (all foods)
,

Cigars, alettes, tobacco

Candy, nuts, confectionery

Grocoies, packaged liquors, etc. (off-«ale) .

.

Other ules

Stores not analyzing merchandise line sale*.

.

LUNCH COUNTERS, REFRESHMENT STANDS

Stores analyzing merchandise bne ale*, total

MaU
Beer, wine, bquor (on-ale)

Pounuin. loft dnnks (on-ale)

Cigan, agarette*. tobacco

Candy, nuu, confectionery

Groceries, packaged liquors, etc. (off'ttle)

Other ales

Stores not analyzing merchandise bne ate*

NEW B^QLAND

2.505,«1



EATING AND DRINKING PLACES 17.05

Table 17C.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS, AND SMALL STORE SAMPLE—EATING AND
DRINKING PLACES—KIND OF BUSINESS, BY GEOGRAPHIC DIVISION; 1948—Continued

[See text for expUiutory nutcrul and descnption of sample data included]



17.06 RETAIL TRADE-MERCHANDISE LINE SALES

Table 17C.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS. AND SMALL STORE SAMPLE—EATING AND

DRINKING PLACES —KIND OF BUSINESS, BY GEOGRAPHIC DIVISION: 1948—Continued

[See tut for expbiutory uuterul and deschptian of umpk data included)

Kind of buancM wd machiiKfaie line
Merchandue

line sales

(ThouMnd
dollars)

(!)

DRINKING PLACES

Scorci inilyang mcrcKandue bne »ale», total

Beer, wine, liquor (oo-sale)

MeaU
Fountain, aoft drinks (on-nle)

O^rs, agarettes, tobacco

Candy, nut5. confectionery

Packiged liquors, grocenes, etc. (off-sale)

.

Other ules

Stares not inilynxxg merchandise tine sales.

.

Stores analyzing merchandise line sales, total

Beer, aine, liquor (on-salc)

Meals
Founuin, soft dnnks (on-sale)

Cigars, cigarettes, tobacco

Candy, nuts, confccuonery

Packaged liquors, groccnes. etc. (off-sale). .

Other sales ^

Stores not analyzing merchandise tine sales

.

Large ftarc* and multiunits

Stores reporting

merchandise line

Number

(2)

Total
nles

(TTwuwTul

dolUrt)

(3)

Sample of small single unit stores

Merchandise line

sales

Amount

{Thouiand
dollars)

(4)

Percent

distri-

bution

(5)

Stores reporting

merchandise bne

Number

(6)

Total

«les

{Thousand
dollars)

(7)

Merchindiae
line sales

EAST SOUTH CENTOJIL

15.132
9,538
3,248

il5
523

126
655
627

569

291
291
179

101

171

69
35

15,132
ll,i06
4,910
9,259
3,892
2,761

7,625
5,359
1,183
238
378
80

121

266

100.0
70.3
15.5
3.1
5.0
1.0
1.6
3.5

432
432
247
181
261

121
42

7,625
5,423
3,145
4,988
2,121

818

34.908
24,296
5,042

340

1,024
192

1,218
2,796

1,086

519
519
213
85

227
91
74

34,908
15,948
4,512
14,038
4,691
5,083

13,487
10,544
1,087

173

447
152
329
755

394

100.0



EATING AND DRINKING PLACES 17.07

Table 17D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—EATING AND DRINKING PLACES

-

KIND OF BUSINESS, BY STATE: 1948

[See text for expbrutocy materal)

Kind of buainesa and merchandue bne

Merchan-

dise line

3alc8

(TTiouJiind

dollars)

Stores reporting

merchandise line

Number

Total

salea

(Thoitsand

dollars)

Merchan-

dise Lne

sales

(Thousand
dollars)

Stores reporting

merchandise bne

Total

sales

(Thousand

dollars)

Merchan-

dise line

sales

(Thousand

dollars)

Stores reporting

merchandise bne

Total

Gales

(Thouiflitd

doiiari)

Merchan-

dise line

sales

(Thousand

dollars)

Stores reporting

merchandise line

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thousand

dollars)

Stores reporting

merchandise line

Total

sales

(TTiousand

dollars)

RESTAURANTS, CAFETERIAS, CATERERS

Large stores and multiunits

—

Analyzing merchandise bne sales, total

Meals
Beer, wine, bquor (on-sale) .

.

Fountain, soft dnnks (on-sale)

Outside catering (all foods)

Cigars, cigarettes, tobacco

Candy, nuts, confectionery

Groceries, packaged Uquors, etc. (off-sale).

Other sales

Not analyzing merchandise line sales

.

Small single unit stores

Large stores and multiunits—
Analyzing merchandise line sales, total

Meals
Beer, wine, liquor (on-sale)

Fountain, soft dnnlcs (on-sale)

Outside catering (all foods)

Cigars, cigarettes, tobacco . .

.

Candy, nuts, confectionery

Groceries, packaged liquors, etc. (off'sale)

.

Other sales

Not analyzing merchandiBe tine sale

.

Small single unit stores . .

Large stores and multiunits

—

Analyzing merchandise Une sales, total ....

Meals
Beer, wine, bquor (on-sale)

Fountain, soft drinks (on-sale)

Outside catering (all foiDds)

Cigars, cigarettes, tobacco

Candy, nuts, confectionery , , , .

Groceries, packaged liquors, etc. (off-sale).

Other sales

Not analyzing merchandise tine sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

MeaU
Beer, wine, bquor (on-sale)

Fountain, soft dnnks (on-sale)

Outside catering (all foods)

Cigars, cigarettes, tobacco
Candy, nuts, confectionery

Grocenes. packaged bquors, etc. (off-sale).

Other sales

Not analyzing merchandise Une sales.

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

Meals
Beer. wine. Uquor (on-sale)

Fountain, soft drinks (on-sale)

Outside catering (all foods)

Cigars, cigarettes, tobacco

Candy, nuts, confectionery

Grocenes, packaged bquors, etc. (off-sale).

Other sales

Not analyzing merchandise line sales

.

Smalt single unit stores

20,211
15.527
2,208
iSO
133

1,009
192
134
528

703

227
227
82
69
10

155
67
18

1,727

20,211
9,761
3,993
i,04e

14,706
4,598
1,373

1

78R

11,840
4,361
1,610

(x)

6,228

2,114
1.184

6,297



17.08 RETAIL TRADE—MERCHANDISE LINE SALES

Table 17D.—MERCHANDISE UNE SALES OF LARGE STORES AND MULTIUNITS—EATING AND DRINKING PLACES-
KIND OF BUSINESS, BY STATE: 1948—Continued

[See ten for cxpkiutory nateml]

Kind o^ buancsa and merdundiK line

Merchuw

diae line

nks

iThousand
doIWi)

Stores reporting

merchandiae line

Numba
Tool
ales

(Thoujatid

dolldfl)

Merchan-

dise iine

nlea

(TTiotiidnd

dolldrj)

Stores reporting

merchandise Lne

Total

sales

(TTiouidnd

dollars)

Merchan-

dise bne

sales

(Thousand

dolldri)

Stora reporting

merchant^se line

Total

sales

iThotuand
dollarJ

)

Merchan-

dise bne

sales

(TTumidnd
doltdfi)

Stores repOTting

merchandise line

Total

sales

(TTioiuand

dolldri)

Merchan-

dise line

salea

(Thoutand
dollars)

Stores repomng
merchandise boc

Total

ales

{Thousand

dolUrj)

Not analyzing merchandise Une saks.

SbbU single unit stores

Large stores and multiunits—
Arulyzing merchandise bne sales, toul ....
MeaU
Beer, wine, bquor (on-sale)

Fountain, soft dnnks (on-ulr)

OjtSKle catering (all foods)

Ci^s, cigarettes, tobacco
Cuidy, nuts, confectionery

Groceries, packaged bquors, etc (off'salc)

.

Other saks

Not analysing merchandise line sales

Small single urut stores

S— footnous ftt crkd of tot>U.

NEW HitMPSHIRE

RESTAIR-KNTS. C.\KETER1AS. CATERERS

Large stores and multiunii*

—

Arialyang CDSchandise bne sales, total

Meals
Beer. w.ine, bquor (on-aale)

Fountain, soft dnnks (on'sale)

Oitiide catering (all foods)

Cigars, cigarettes, tobacco

Candy, nuts, confectionery ,

Gfoccries. packaged bquors, etc. (off^ak) .

Other tales

Not analyzing merchandise bne sales

Sntall single unit stores

Large stores and multiunits

—

Arulyzing merchandise bne saka, total

Meab
Beer. wmc. bquor (on-sale)

Fountain, soft dnnks (on-sak)

Outside catering (all foods)

Cigars, cigarettes, tobacco

Candy, nuts, confectionery

Groceries, packaged Itquors, etc. (off-sak)

.

Other sales
,

Not analyang mercharxlise line sak

Small singk unit stores
,

Large stores and multiunits—

Analyzing merchandise bne sales, total

Meals
Beer, wine, bquor (on-sale)

Fountain, soft dnnlts (on-sak)

Outside catenng (all foiDds), .

Cigars, cigarettes, tobacco

Candy, nuts, confectionery

Groceries, packaged bquors. etc. (off-sakj

.

Other sales

Not analyzing merchandise Une sales

Small ungk unit stores

Large stores and multiunits—
Analyzing merchandise line saka, toul . . . .

Meals
Beer, wine, liquor (on-sak)

Fountain, soft dnnks (on-ijlc).

Outside catenng (all foods)

Cigars, cigarettes, tobacco
Candy, nuts, confectionery

Groceries, packaged bquors, etc. (off-sak)

.

Other sales

12.924



EATING AND DRINKING PLACES 17.09

Table 17D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—EATING AND DRINKING PLACES

-

KIND OF BUSINESS, BY STATE: 1948—Continued

[See text for expUnatory nuterial)

Kind of business and merchandise bne

Merchan-

dise line

{Thousand

dollars)

Stores reporting

merchandise line

Total

sales

(Thousand

dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise bne

Total

sales

(T?iou5and

dollars)

Merchan-

dise bne

sales

(Thousand
dollars)

Stores reporting

merchandise bne

Number

Total

sales

(Thousand

dollars)

Merchan-

dise line

sales

(Thousand
dollarj)

Stores reporting

merchandise bne

Number

Total

sales

(Thousand

dollars)

Merchan-

dise bne
' sales

(Thousand
dollars)

Stores reporting

merchaiichse bne

Total
sales

(Thousand

dollars)

LUNCH COINTERS. REFRESHMENT STANDS

Large stores and multiumts—
Analyzmg merchandise line sales, total

Meals ,

Beer, wine, liquor {on sale)

Fountain, soft drinks (onsalc)

Cigars, cigarettes, tobacco

Candy, nuts, confectionery

Groceries, packaged liquors, etc. (off sale)

Other sales

Not analyzing merchandise bne sales

Small single unit stores

Large scores and multiumts

Analyzing merchandise line sales, total . .

Meals
Be^s. wine, bquor (on-sale) '.

Fountain, soft drinks (on-sale)

Cigars, agarettcs, tobacco

Candy, nuts, confectionery

Groceries, packaged liquors, etc, (off-sale)

Other sales

Not analyang merchandise bne sales

Small single unit stores

Large stores and multiumts —
Analyzing merchandise line sales, total . .

.

Meals
Beer, wine, bquor (on-sale)

Fountain, soft drinks (on-sale).

,

Cigars, cigarettes, tobacco

Candy, nuts, confectionery

Groceries, packaged bquors. etc. (off-sale?

Other sales .

Not analyzing merchandise line sales ,

Small single unit stores . . ,

L^ge stores and multiumts

Analyzing merchandise line sales, total

Meals .

Beer, wine, bquor (on-sale)

Fountain, soft drinks (on-sale) ......

Cigars, agarettcs, tobacco

Candy, nuts, confectionery

Groceries, packaged liquors, etc (off-sale)

Other sales

Not analyzing merchandise bne sales

Small single umt stores

Large stores and multiumts—

-

Analyang merchandise line sales, total

Meals , .

Beer, wine, bquor (on-sale) ,

Fountain, soft drinks (on-sale)

Cigars, cigarettes, tobacco

Candy, nuts, confectionery

Grocenes, packaged bquors, etc (off-sale)

Other sales . .

Not analyzing merchandise bne sales

Small single uiut stores .

Large stores and multiumts --

Analyzing merchandise line sales, total . .

Meak
Beer, wine, bquor (on-sale)

Fountain, soft drinks (on-aalc)

Cigars, cigarettes, tobacco
Candy, nuts, confectionery

Grocenes. packaged bquors. etc. (off-sale)

Other sales

Not analyzing merchandise bne sales

Small single unit stores

See footnotes at end of table.

2.622



17.10 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 17D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—EATING AND DRINKING PLACES-
KIND OF BUSINESS, BY STATE: 1948—Continued

(See text for expbnatory matcrul)

Kind ot bustncs* ind merdundue bnc

Merchan-

dise line

sales

( Thousand
dollart)

Stores reporting

tncTchandix tine

Total

ales

(Thotnand

dolidfs)

Merchuw
disc Une

ules

{Thousand

dollars)

Stores reporting

merchandise line

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thousand

dollarj)

Stares reporting

merchandise line

Tool
sales

(Thousand

dollars)

Merchan-

dise line

sales

(.Thousand

dolldrj)

Stores reporting

merchandise tine

Total

sales

(Thousand
dollars)

Merchan-

dise. Une

sales

(Thousand
dolldrj)

Stores reporting

merchaiichae line

Total

ales

{Thousand
dolldri)

LtNCH COITNTERS. REFRESHMENT STANDS

Large itores and multiumts -

Analyzing merchandise line sales, total

MeaU
Beer, wine, liquor (on-sale)

Fountain, soft dnnks (on-sale)

Cigars, ci^ettes. tobacco

Candy, nut*, confcclionery

Groceries, packaged Lquon,ctc. (off-sale)

Other saka

Not analyang merchandise bnc sales

Small single unit stores

Large stores and multiunits

—

/^lyang merchandise line sales, total. . .

.

Meab
Beer, wine, liquor (on-sale)

Fountain, soft dnnks (on-sale)

Cigars, cigarettes, tobacco

Candy, nuts, confectionery

Groceries, packaged liquors, etc. (ofi'-sale)

Other sales

Not analyzing merchandise Une sales

Small single unit stores

Large stores and multiumts

/uulyzing merchandise line sales, total

Meals
Beer, wine, liquor (on'Salc)

Fountain, soft dnnks (on-sale)

Cigars, cigarettes, tobacco

Candy, nuts, confectionery

Grocenes. packaged liquors, etc. (off-sale).

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits—
Analyung merchandise line sales, total

Meals
Beer, wine, bquor (on-sale)

Fountain, soft drinks (on-sale)

Cigars, ci^rettes. tobacco

Gmdy, nuts, confectionery

Grocenes, packaged bquors, etc. (off-sale)

.

Other sales

Not analyzing merchandise bne sales.

Small single unit stares

See footnotes at end of table.

NORTH CAROLINA MOHTH DAKOTA

3.194
1,557
(M
938
236
134
22
307

19,202 2,070

158
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Table 17D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—EATING AND DRINKING PLACES—
KIND OF BUSINESS, BY STATE: 1948—Continued

[See text for expUiutory nuterul]

Kind of buaness and merchandise line

DRINKING PLACES

Large stores and mulbunita—
Analysing merchandise Une sales, total. . .

.

Beer, wine, liquor (on'sale)

Meals
Fountain, soft drinks (on-safe)

Cigars, cigarettes, tobacco

Candy, nuts, confectionery

Packaged Uquors, groceries, etc. (off-sale)

Other sales

Not analyzing merchandise line sales

.

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise Unc sales, total
, . .

Beer, wine, hquor (on-sale)

Meals
Fountain, soft dnnks (on-«alc)

Cigars, agarettes, tobacco

Candy, nuts, confectionery

i^ckaged bquors, groceries, etc. (off'safe)

Other sales

Not analysing merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

Beer, wine, hquor (on-sale)

McaU
Fountain, soft drinks (on-sale)

Cigars, agarettes, tobacco

Candy, nuts, confectionery

Packaged hquors, groceries, etc. (off-aale) . ?

Other sales

Not analyzing merchandiae line sales

Scoall single unit stores

Large stores and multiunits

—

/oulyzmg merchandise line sales, total . . . .

Beer, wine, liquor (on-sale)

Meals
Fountain, soft dnnks (on-safe)

Cigars, agarettes, tobacco

Candy, nuts, confectionery

Packaged Uquors, groceries, etc. (off-safe)

.

Other sales

Not analysing merchandise Line sates

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise Une sales, total ...

Efcer, wine, bquor (on-safe)

MeaU
Fountain, soft drinks (on-safe)

Cigars, cigarettes, tobacco

Candy, nuts, confectionery

Packaged Uquors, groceries, etc. (off-safe)

Other sales

Not analyzing merchandise line sales

Small singfe unit stores

Large stores and multiunits—

-

/malyzmg merchandise line sales, total

Beer, wine, bquor (on-sale)

McaU
Fountain, soft dnnks (on-safe)

Cigars, agarettes, tobacco

Candy, nuts, confectionery

Packaged bquors, groceries, etc. (off-safe)

.

Other sales

Not analyzing merchandise line safes

.

Small singfe unit stores

See footnotes at end of table.

Merchan-

dise Unc

sales

{Thousand

dollars)

Stores reporting

merchandise Une

Number

Total

sales

(Thousand
dollars)

2,864



17.12 RETAIL TRADE-MERCHANDISE LINE SALES

Table 17D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—EATING AND DRINKING PLACES—
KIND OF BUSINESS, BY STATE: 1948--Contmued

[Sec text fcT expbnatory oateml)

Kind of buancM and merchandise line

Merdun-
due line

sales

(Thoutand

dolLlrl)

Stores reporting

merdundiae line

Number

Tool
ales

(Thotuand
dolUrs)

Merchan.

diK line

sales

(Thousand

dolUrs)

Stores reporting

mcTcJundise line

Number

Total

sales

{Thouund
doOan)

Merchan-

dise line

sales

{Thousand

dotlarj)

Stares reporting

merchandise bne

Total

sales

iThouMTid

dolldri)

Number

Merchan-

dise bne

sales

(Thousand

dollars)

Stores reporang
merchandise tine

Total

sales

(Thousand
dolbri)

Merchan-

dise bne

sales

(Tliouidnd

dolldri)

Stores reporting

merchaiKhse biK

(ThouianJ
dollari)

DRINKING PLACES

Large store* and multiunits

—

Analyzing merchandise bne sales, total- . . .

Beer, wine, bquor (on-sale)

Meab
Fountain, soft drinks (on-sale)

Ci^rs, ciprettes, tobacco

Candy, nuts, confectionery

Packaged bquors, gnxeries, etc. (off-sale)

.

Other nles

Not analyzing merchandise line .sales

Small single unit stores

Large stcres and multiunits—
Analyzing merchandise line sales, total

Beer, wine, bquor (on-sale)

Meals
Fountain, soft drinks (on-sale)

Cigars, agareties, tobacco

Candy, nuts, confectionery

I^ckaged bquors, groceries, etc (tiff-sale)

.

Other sales

Not analyzing merchandise bne sales

Small single unit strves

Large stores and multiunits

—

Arulyzjng tnercbandise line sales, total . .

Beer, wine, bquor (oci-salc)

Meals
Fountain, soft drinks (on-sale)

Q^rs, agarcttes, tobacco

Candy, nuu. confectionery

Packaged bquors, grocmes, etc. (off^sale)-

Other sales

Not analyzing merchandise line sales

.

Small single umt stores

nor™ DAKOTA PBINSYLVANIA

5.300
3,520

186

21
194
19

1,218
U2

5,300
57i

1,179
3,806

593

3,967

51,506

35,739
11,209

521
1,«I0
211

1,432
994

454

269,890

660
660
601
153
420
138
129

6

8,737

51,506
48,428
10,253
32,104
8,713
12,706

1.480
1,029

189
32

93

11

(M
126

23,927 1,711

1,480
656
334

1,036
258

(l)

4.717
2,754
1,102

121
260
60
90

330

257

31,867 1,220

4,717
3.314
1,550
3,363
1,359

587

31,452
22,691
7,788

136
367
62
90

318

1,275

342,652

486
486
447
63
196
52
15

10

13,864

31,452
30,408
3,161

11,U2
1,704
en

RHODE ISUilS SOUTH CAROLINA SOUTH DAKOTA

1,566
829

(')

2,415
2,055

675

Cx)

688



EATING AND DRINKING PLACES 17.13

Table I7E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—EATING AND DRINKING PLACES —
KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948

[See text for explaxutory mateml)

Kind of busmess and merchandiBC bne

Merchan-

dise bne

sales

(Thousand

dollars)

Stores reporting

merchandise line

Number

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thousand

doIIdTs)

Stores reporting

merchandise line

Numbei

Total

sales

(Thousand
dollars)

Merchan-

dise bne

sales

(Thousand
dollars)

Stores reporting

merchandise bne

Total

sales

(Thousand
dollars)

Merchan-

dise bne

sales

(Thousand
dollars)

Stores reporting

merchandise bne

Total

sales

(Thousarvi

doltdrj)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchaiK^se bne

Total

sales

(TTiousand

dollars)

RESTAITRANTS, CAFETERIAS, CATERERS

Large stores and multiumta

—

Aralyzmg merchandise bne sales, total

Mtals
Beer, wine, bquor (on-sale)

Fountain, soft drinks (on-«ale)

Outside catcnng (all foods)

Ci^B, cigarettes, tobacco

Candy, nuts, confectionery

Groceries, packaged bquors, etc. (off-sale)

Other sales

Not analyzing merchandise bne sales

Snull single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total .
.

MeaU
Beer, wine, bquor (on-sale)

Fountain, soft drinks (on-sale) . .
.-

Outside catering (all foods)

Cigars, cigarettes, tobacco

Candy, nuts, confectionery

Grocmes, packaged bquora. etc. (off'sale)

.

Other sales

Not analyzing merchandise line sale

SmaJl single unit stores

Larffft stores and multiunits—

Anaiyzmg merchandise line sales, total

Meals
Beer, wine, bquor (on-sale)

Fountain, soft drinks (on-aale)

Outside catering (all foods)

Cigars, alettes, tobacco

Candy, nuts, confectionery

Groceries, packaged bquors, etc. (off-aale)

,

Other sales

Not analyzing merchandise line sales

Souil single unit stares

Large stores and multiunits

—

Analyzing mcchandise line sales, total

MeaLi
Beer, wine, liquor (on-sale)

Fountain, soft drinks (on-sale)

Outside catering (all foods)

Ci^TB, dgarettca, tobacco

Candy, nuts, confectionery

Groceries, packaged bquors, etc. (off-aak)

.

Other sales

Not analyzing merchandise line sates -

Small single unit stores

AKRON, OHIO
ALBANY-SCHENECTADY-

TROY, N.Y.

ALLENTOWN-BETHLEHEM-
EASTON, PA.

ATLANTA, GA. BALTIMORE, (€>.

5,120

572
93

(M
lU
36

(M
85

121

6,3AA

2

226

6,120
2,029
1,231
(x)

2,i74

1,370
(x)

9,891

BIRMINGHAM, ALA.

9.690
7,51i
1,132

170

(M
485
66

110
413

15i

8,95i

3

334

9,890
5,272
1,898
(x)

6,179
1,536

738

CHATTANOOGA, TENN.

Itfge stores and multiunits

—

Analyzing merchandise bne sales, total . . .

.

Meals
Beo'. wine, bquor (on-sale)

Fountain, soft drinks (on-sale)

Ouuide catering (all foods)

Cigars, cigarettes, tobacco

Candy, nuts, confectionery

Groceries, packaged liquors, etc. (off-sale)

Other sales

Not analyzing merchandise bne sales

Small single unit stcrea

See footnotes at end of table.

.1.009



17.14 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 17E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—EATING AND DRINKING PLACES

KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1 948—Continued

[Sec text for cxpbiutory matcrul) _

Kind o( busmcM And merciundiac line

McTchan-

diK line

ales

(Thouwnd
dollars)

Stores rtporting

merchandiae tine

T

Total

sales

(Thomand
dollarj)

Merchan-

dise line

ulca

{Thcfutand

doIUrj)

Stores ttpomng
merchandise line

Total

sales

{Thousand
dollars)

Merchan-

dise bne

(Thousand

dollarJ

)

Stares reporting

merchandise bne

Total

ales

I

(T^tousand

dollatti

Merchan-

dise line

sales

{Thousand
dollars}

Stores reporting

merchandise line

Numba

Tout
sales

{Thousand

dollars)

Merchan-

dise line

ales

{Thousand
dollars)

Stares reporting

mcrchandiae Line

Total

sales

{Thousand
doltdri)

RESTAtRANTS. CAFETERIAS. CATERERS

lATfe stores and multiunits

—

/Uttiysng oacrchandue line sales, tool

Meals
Beer, wmc, bquor (on-sale)

Fountain, soft druiks (on-sale)

CXiUide catering (all foods)

Cigars, cigarettes, tobacco

Caindy, nuu, confectionery

Groceries, packaged liquors, etc (off-sale)

Ocbersales

Not analyzing merchandise line sales

Small single unit atcres

Large stores and multiunits

—

Analyzing aaerchanduc line sales, total

Meals
Beer. wir>e, bquor (on-sate)

Fountain, soft dnnks (on-ule)

Ojtside catering (all foods)

Qgars, cigarettes, tobacco

Candy, nuts, confectionery

Groceries, packaged liquors, etc. (off-sak)

.

Other sales

Not anatyang merchandise line aak

Small single unit stores

Large stores and multiunits^

Analyzing cncrchandiae line sales, total. . .

.

MeaU
Beer, wine, bquor (on-sale)

Ptxintain. soft drinks (onitale)

Ouuide catering (all foods)

Cigars, cigarettes, tobacco

Candy, nuts, confectionery

Groceries, packaged bquors, etc. (off-sale)

Other sales

Not analyzing mercharulise line sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total . .

.

Meals
Beer, wirte. bquor (on-sale)

Fountain, soft dnnks (on'&ale)

CXitsidc catering (all foods)

Oprs, dgarettea, tobacco

Candy, nuts, confectionery

Groceries, packaged bquors. etc. (off-sale)

Other sales

Not analyzing merchandise line sales

Small single urut stores

Large stares and multiuruts—
Analyzing merchandise bne sales, total . . .

.

MeaU
Beer. wme. bquor (on-sale)

Fountain, soft dnnu (on-iale)

CXitside catering (all foods)

Cigar*, apfettes, tobacco

Candy, nuts, confectionery

Grooaics. packaged bquors, etc. (off'sak)

Other sales

Not aiulyxing merchandise bne sales

Small sffigle unit stores

3«« footaotts at end of Ubl«.

KARRISBURGf PA. HARTFCRD, CONN. HOUSTON, TEX. INDIAHAPGLIS, IND. JACKSOKVILLE, FLA.

5,ja>



EATING AND DRINKING PLACES 17.15

Table 17E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—EATING AND DRINKING PLACES —
KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

[See text for explanatory matehal]

Kind of business and merchandise line

Merchan-

dise line

sales

(Thousand
dollcTs)

Stores reporting

merchandise line

Total

sales

(Thousand
dollan)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Total

sales

(Thousand

dollars)

Merchan-

dise bne

sales

(Thousand
dollars)

Stores reporting

merchandise Line

Numbo

Total

sales

(ThoujdTid

dollars)

Merchan-

dise bne

sales

(Thousand

dollars)

Stores reporting

merchandise Une

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

{Thousand
dolldri)

Stores reporting

merchandise Ime

(Thousand

dollars)

RESTAURANTS, CAFETERlAiS, CATERERS

Large stores and multiunits

—

Analyzing merchandise line sales, total

Meals
Beer. wine, liquor (on-sale)

Fountain, soft dnnka (on-salc)

Outside catering (all foods)

Cigars, cigarettes, tobacco -

Candy, nuts, confectionery

Groceries, packaged liquors, etc. (off-sale)

Other sales

Not analyzing merchandise Une sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total .

.

Meals
Beer, wine, liquor (on-salc)

Fountain, soft drinks (on-sale)

Outside catering (all foods)

Cigars, cigarettes, tobacco

Candy, nuts, confectionery

Groceries, packaged liquors, etc. (off-sale)

.

Other sales

Not analyzing merchandise line sale

Small single unit stores

Large stores and multiuruts

—

Analyzing merchandise line sales, total - . .

.

Meals ...
Beer, wine, liquor (on-sale)

Fountain, soft dnnks (on-sale)

Outside catering (all foods) .

Cigars, cigarettes, tobacco

Candy, nuts, confectionery

Groceries, packaged liquors, etc. (off-sale)

.

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total . .

.

Meals
Beer, wine, Uquor (on-sale)

Fountain, soft drinks (on-sale)

Outside catering (all foods)

Cigars, cigarettes, tobacco

Candy, nuts, confectionery

Groceries, packaged liquors, etc. (off-sale)

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiuiuts

—

Analyzing merchandise Une sales, total . . .

Meals
Beer, wine, bquor (on-sale)

Fountain, soft drinks (on-sale)

Outside catering (all foods)

Cigars, agarcttes, tobacco

Candy, nuts, confectionery

Groceries, packaged liquors, etc. (off-sale)

Other sales

Not analyzing merchandue line sales

Small single unit stores

S«e footnotoB at end of table.

PHQEKIX, ARIZ. PITTSBURGH, PA. PORTLAND, {fflEG, PROVIDENCE, H.I. READING, PA.

5.526
4,183

539

298

(M
91
87

(M
328

7,553

5,526
1,708
1,3^
tx)

2,861
1,346
(x)

31.112
25,U7
3,287
445

539

397

(M
997

174

26,905

201

201
69
39

31,112
14,404
3,935

14, 108

6,321
(x)

112
112
49
33

5

59

24

14,775
7,286
4,127

926
8,676
2,597
1,107

15,341

6,898
2,761
1,221
8,982
1,886
1,363

3,069



17.16 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 17E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—EATING AND DRINKING PLACES

KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued
(Sec text for explanatory matcriaJ)

Kind of buauteu and merchandue bne

Merchan-

diae bnc

{Thousand
dotiart)

Stores reporting I

mcTchandiac line

Number

Total

nles

(Thousand
dollari)

Merchan-

dise line

alca

(Thousand
dollars)

Stores reporting

merchanise line

Numba

Total

Bales

{Thousand
dolUri)

Mercian >

diae line

sales

(Thousand
dollars)

Stores reporting

merchandiw bnc

Total

ales

{Thouiarid

dollars I

Mercharv

dise line

sales

(Thousand

dolldri)

Stores reporting

tnerchandise bne

Total

sales

{TTioujdnd

dollars)

Merchan-

dise bne

sales

(Thousand
dollars)

Stores reporting

merchandise bnc

Number

Total

sales

{Thousand

dollars)

RESTAURANTS, CAFETERIAS, CATERERS

Large itores and multiuruts

—

iVulynng merchandise bne saka, toCaJ

Meals
Bta, wme, bquor (oo'sale)

Fountain, soft drinks (on-sale)

Outside catering (all foods)

Cigars, cigarettes, tobacco

Candy, nuts, confectionery

Groceries, packaged liquors, etc. (off-ttle)

Other sales

Not arulyzing merchandise line sales

Small nngle unit stores .

LiTge stores and multiunits

—

Analyzing merchandise bne sales, to^
Meals
Beer, wine, liquor (on-sale)

Fountain, soft drii\ks (on-sale)

Oitside catering (all foods)
,

Cigars, cigarettes, tobacco

Candy, nuts, confectionery

Groceries, packaged liquors, etc. (off-sale)

,

Other sales

Not analyzing merchandise line sale

Small single unit stores

See footnotes at end of table.

WICHITA, KAMS. VILKES-BARftK-HAZLKTON

,

PA.
VILmNGTON, DEL. WORCESTER, MASS.

3^662
2,978
(*)

151

(')

24

<2
(M
467

3,662

1,635

(x:

3.305



EATING AND DRINKING PLACES 17.17

Table HE—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—EATING AND DRINKING PLACES

KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

{Sec text for expUnatocy roatemi)

Kind of business and merchandise line

LUNCH COUNTERS. REFRESHMENT STANDS

Large stores and mulliunits —
Analyzing merchandise line sales, total ...

Meals . .

Beer, wine, bquor (on-salc)

Fountain, soft drinks (cn-sale)

Cigars, cigarettes, tobacco

Candy, nuts, confectionery . . .

Groceries, packaged bquors, etc. (off-sale).

Other sales

Not analyzing merchandise Lne sales

Small single unit stores

Large stores and multiunits—
Analyzing merchandise line sales, total

Meals
Beer, wine, bquor (on-sale)

Fountain, soft drinks (on-sale)

Cigars, agarettes, tobacco.

Candy, nuts, confectionery

Groceries, packaged bquors, etc. (off-sale)

.

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits—
Analyzing merchandise Une sales, total

Meals
Beer, wine, bquor (on-sale)

Fountain, soft drinks (on-sale)

Cigars, cigarettes, tobacco

Candy, nuts, confectionery

Groceries, packaged bquors, etc. (off-sale)

Other sales -

Not analyzing merchandise bnc sales

Small single unit stores

Large stores and multiunits—
Analyzing merchandise line sales, total

Meals
Beer, wine, bquor (on-sale)

Fountam, soft drinks (on-sale)

Cigars, cigarettes, tobacco

Candy, nuts, confectionery

Groceries, packaged liquors, etc. (off-sale)

.

Other sales

Not analyzing merchandise hne sales

Smalt single unit stores

Large stores and multiunits

—

Analyzing merchandise Ime sales, total

Meals
Beer, wine, liquor (on sale)

Fountain, sott dnnks (on-sale)

Cigars, cigarettes, tobacco

Candy, nuts, confectionery

.

Groceries, packaged bquors, etc. (off-sale)

Other sales

Not analyzing merchandise Une sales

Small single unit stores

Large stores and multiunits—
Analyzing merchandise bne sales, total ...

Mcab
Beer, wine, bquor (on-sale)

Fountain, soft drinks (on-salc)

Cigars, cigarettes, tobacco

(Dandy, nuts, confectionery

Groceries, packaged liquors, etc. (off-sale)

Qthcr sales

Not analyzing merchandise line sales

Small single unit stores

See footnotes at end of table.

Merclun-

dise bne

sales

(Thousand

dollars)

Stores reporting

merchandise bne

Toul
sales

{TJiousdjid

dollan)

776

(M
1,076

79
39

(M

9«3
(x)

1,456
569
412

U)

CINCINNATI, OHIO

4.582
2,465

210
1,145

83
329

(M

3,635
1,140
2,22f.

1,590
(x)

DETROIT, MICH.

9.378
6,623

(M
1,558

169
193

(M
835

311

11,253

164

136
3

59
39

7,897
(x)

2,510
3,267
1,055
(x)

JACKSONVILLE, FLA.

734
510

(M

(')

(X)

(x)

(x)

187
541

MILWAUKEE, WIS.

3,117
1,705

(M
531
248
230

403

2,676
(x)

1,237
2,014
1,754

NEW ORLEANS, LA.

1.656

1,005
108
159
129

205
26
24

103

1,419

1,579
562

1,025
976
736
288

Stores reporting

merchandise Une

(Thousand
dollars)

BALTIMORE, MD.

4,452



17.18 RETAIL TRADE-MERCHANDISE LINE SALES

Tible 17E.—MERCHANDISE UNE SALES OF LARGE STORES AND MULTIUNITS—EATING AND DRINKING PLACES —
KIND OF BUSINESS, FOR SELECTED STANDARD METROPOUTAN AREAS: 1948—Continued

[Sec text far ezpUiutory materall

Kind of buuncu uvi mcrdandite Line

Ll*NCH COl'NTERS. REFRESHMBITT STANDS

Large stores «n<i multiumtt -

Aruiyzing iDcrchindue line uk». total

MaU
Beer, wme, Uquor (on-«le)

Fountain, soft dnnk» (oo-»»k)

Cipra, cigUYttea. tobacco

Candy, nut*, confectjooery

GroccfKs, padagcd bquar*,ctc. (off-sale)

Other taks

Not uulysng iDerdut>dise line sales

&iull single unit stares

Large stores and multiuntts -

Analyang merchandise line sales, total

Meals
Deer, wine, bquor (on-sale)

Fountain, soft dnnks (on-sale)

Cigars, cigarettes, tobacco

Candy, nuts, confectionery

Grocenes, packaged bquors. «c. (off'sale)

Other sales

Not analyzing merchandise line sales

Scnal] single unit stores

Large stores and muluunits—
vCulyang merchandise line sales, total

MeaU
Beer, wme, bquor (on-aa!e)

Fountain, soft dnnks (on-sale)

Cigars, cigarettes, tobacco

Candy, nuts, confectionery

Groocries, packaged liquors, etc. (off'sale)

Other sales

Not analyzing merchandise Une sales

Small single unit stores

See footnotes at end of table.

Merchan-

dise bnr

nlcs

(TTuntJjnd

dollars)

Store* reporting

merchandise line

Number

Total

sales

(ThotisarMi

dolldrs)

PORTLAND, OREG.

3.469



EATING AND DRINKING PLACES 17.19

Table 17E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—EATING AND DRINKING PLACES

KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

[See text for explanatory Duteml]

Kind of business and merchandise line

Merchan-

dise line

sales

(Thousdnd

dolldrj)

Stores reporting

merchandise line

Total

sales

(Thousand

dollars)

Merchan-

dise line

sales

(Thousand

dollars)

Stores reporting

merchandise Lne

Total

sales

(Thousand
dollars)

Merchan-

dise Une

sales

(Thousand

dollars)

Stores reporting

merchandise bne

Numbel

Total

sales

(TlimuaTid

dollars)

Merchan-

dise Une

sales

{Thousand
dollars)

Stores reporting

merchandise line

Number

Total
sales

(Thousand
dollars)

Merchan-

dise tine

sales

(Thousand
dollars)

Stores reporting

merchandise line

Toul
sales

(Thousand
dollars)

Not analyzing merchandise line sales

.

Small single unit stores

Large stores and multiunits

—

Analyung merchandise line sales, total ....

Beer, wine, bquor (on-sale)

MeaU
Fountain, soft dnnlts (on-sale)

Cigars, agarettes, tobacco

Candy, nuts, confectionery

Packaged bquors. groceries, etc. (off-sak)

.

Other sales

Not analysing merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise bne sales, total ....

Beer, wine, bquor (on-sale)

Meals
Fountain, soft dnnka (on-sale)

Cigars, cigarettes, tobacco

Clandy, nuts, confectionery

Packaged bquors, groceries, etc. (off-sale)

.

Other sales

Not analyzing merchandise line sales

.

Small single unit stores

DRINKING PLACES

Large stores and multiunits

—

Analyzing merchandise bne sales, total . . . .

Beer. wme. bquor (on-sale)

MeaU
Fountain, soft drinks (on-sale)

Cigars, agarettes, tobacco

Candy, nuts, confectionery

Packaged bquors, groceries, etc. (off-sale)

.

Other sales

Not analyzing merchandise line sales

SnuU single unit stores

Large stores and multiunits

—

Analyzing merchandise bne sales, total . . .

Beer, wine, hquor (on-sale)

MeaU
Fountain, soft dnnks (on-sale)

Cigars, cigarettes, tobacco

Candy, nuts, confectionery

Packaged bquors. groceries, etc. (off-sale)

.

Other sales

Not analyzing merchandise line sales .

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

Beer, wine, bquor (on-sale)

MeaU
Fountain, soft drinks (on-sale)

Cigars, agarettes, tobacco

Candy, nuts, confectionery

Packaged bquors, groceries, etc. (off-sale)

.

Other sales

AKKON, OHIO BiklTIHORZ, «D. BUWINGHAH, iLk. BOSTON, MASS.

3,183
271%

692

37
238
25
23
20

3,183
3,041

769
2,649

869

618

1,602
1,146

297
16
65
3

(')

4,980 170

1,602
1,288

626
1,063
254

(x)

107
107
77

13,872
9,777
2,368

99
285
41

1,065
237

55,960 1,810

13,872
10,237
1,488
6,307

891

4,644

(')

(')

931
593
254

4,301 186

931
744

(x)

(x)

11,053
8,588
2,378

(')

41
(')

46

735

46,514

101
101

1,275

11,053
9,828

(x)

2,124
(x)

BRIDGEPORT, CONJI. CAJIIDN, OHIO CHICAGO, ILL. CINCINNATI, OHIO CLETCLAND, OHIO

669
316

(') (x)

1.818
1,251

346

(')

11,658 384

1,818
1,786

740
1,398

350
(x)

42.764
29,060
7,302

182

1,373
79

3,197
1,571

1,407

224,972

413
413
192

38
171

12

8,982

42,764
24,351
3,027

19,797
2,029
10,437

109
109
94
33
68

;»
11

2

1,319

11,118
10,047
2,751
5,386
2,706

799

8.286
5,718
1,895

58
154
36
260
165

149

59,450

72
15
39
14
13

2

1,931

8,286
7,583
%3

4,322
1,342
2,101

COLUMBUS, OHIO DALLAS, TZX.
DAVENPORT, IOWA-ROCK
ISLAND-MOLINE, ILL.

DAYTON, OHIO DENVER, COLO.

5,192
3,565
1,291

73
82
6

125

50

171

14,072

1

371

5,192
5,150

923
3,109

460
1,437

2,123
1,300

445
181
62

37

(M

6,463 379

2,123
1,761
766

1,012
681

(x)

2,990



17.20 RETAIL TRADE-MERCHANDISE LINE SALES

Table 17E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—EATING AND DRINKING PLACES

KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

[Sec text for expbiutof7 matcrulj

Kind oi buuncM and oKrchindiw line

Merchuw
due line

nics

(Thousand
dottdrt)

Stores reporung

merchandise line

Total

(Thouijnd
doHars)

Merchan-

dise line

aaka

{Thousand
dollars)

Stores reporting

merchandise line

Total

sales

{Thousand

dollars)

Merchan-

dise line

sales

(T^uidtid

dollarJ j

Stores reporting

merchandise bne

Total

sales

Thousand
dollars)

Nunihei

Merchan-

dise line

sales

I Thousand
dollars)

Stores reporting

merchandise line

Total

ttlea

{Thousand
dollarJ

)

Merchan-

dise line

sales

(Thousand
dotlorj)

Stores reporting

merchaii(hsc line

Total

sales

(Thousand

dolLirj)

DRINKING PLACES

Large stores and multiunits

—

Analyzing merchandise Ime sales, total

E)ecr. vnne, b^uor (on-sale)

Meals
Fountain, soft drinks (on sale)

Cigars, cigarettes, tobacco

Candy, nuts, confectionery

Packaged liquors, groceries, etc. (off-sale).

Other sales

Not analyzing merchandise bne sales

,

Small single unit stores

Large stores and multiunits—
Analyarg merchandise line sales, total

Beer, wine, liquor (on-iale)

Meals
Fountain, soft drinks (on'sale)

Ogars, cigarettes, tobacco

Cajidy. nuts, confectionery

Packaged liquors, grocmea, etc. (off-sale)

.

Other sales

Not analysing merchandise line sales

Small single urut stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

Beer, wine, bquor (on-saje)

Meals
Fountain, soft drinks (on-sale)

Cigars, cigarettes, tobacco

Candy, nuts, confectionery

f^ckaged bquors, grocenes, etc. (off-sale)

.

Other sales

Not analyzing merchandise line sales.

Small single unit stores

Large stores and mulnunits

—

Arulyzing merchandise bne sales, total . . .

Beer, wine, bquor (on-sale)

MeaU
Fountain, soft dnnks (on-sale)

O^s, agarettes. tobacco

Ca^y. nuts, confectionery

Packaged bqucrs. groceries, etc. (off-sale)

.

Other sales

Not analyzing merchandise line sales

Small single urut stores -.

Large stores and multiunits

—

/uulyung merchandise bne sales, total. . . .

Beer, wine, liquor (on-sale)

Meals
Fountain, soft dnnks (on-sale)

Cigars, cigarettes, tobacco

Candy, nuu. confectionery

Packaged bquon, ^ocenes, etc. (off-sale)

.

Other sales

Not analyzing cnerchandise line sales

,

Small single unit stores

Large stores and multiunits —
Analyzing merchandise bne sales, toul - . .

Beer, wine, bquor (on-sale)

McaU
Founuin, soft dnnks (on-sale)

Ci^s, agsrcttes, tobacco

Cvtdy, nuu, confectiortery

Packaged bquors, groceries, etc. (off-sak)

.

Other sales
',

Not arulyxing merchandise line sales

.

Small single unit stores

MIMNEAP0LIS-3T. PAUL,
MINN.

MOBILK, AU. NASHVILLE, TENN. K£W ORLEANS, LA.
NEW rORK-tJORTHEASTERN

HEW JERSEY

23.022
17,010
3,950
23i
622
205
223
778

350

27,194

167

167

77
30

106

23,022
12,785
2,764
U,096
4,552
1,103

912
671
194

30

(M

2,932 168

912
785
402
520

551
363

119

26

(x)

(M

2,407 208

(x)

553
331

313
394

145

itZia
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GENERAL MERCHANDISE GROUP 18.03

Table 18A.~MERCHANDISE LINE SALES—GENERAL MERCHANDISE GROUP, GENERAL STORES—UNITED STATES,

BY KIND OF BUSINESS: 1948

(Data baud on sample. See text for description of sample and other explanatory material.]

Kind of business and merchandise bne

DEPARTMENT STORES

Stores analyzing mcrcRandise line sales, total

Main store

Piece goods and household textiles;

Silks, velvets, synthetics, woolen yard goods. .

Cotton yard goods

Linens and towels

Domestics, blankets, comforters, spreads

Small wares:

Laces, nbbons, notions, needlework.
,

Toiletries, drugs, drug sundries

Silverware, clocks, &ne jewelry, watches

Costume jewelry

Books, magazines, stationery

Women's and misses' ready-to-wear accessories;

Neckwear, scarf's, handkerchiefs

Milhnery
Women's, children's gloves. .................

Corsets and brassieres

Women's, children's hosiery

Underwear, shps, ncgLgees, robes

infents" wear
Handbags, small leather goods

Women's, children's shoes

Women's and misses' ready-to-w/ear apparel:

Women's, misses", juniors' coats and suits

Women's, misses', juniors' dresses

Girls' and teen-age wear

Blouses, skirts, sportswear

Aprons, housedresses and uniforms

Furs

Men's and boys' wear;

Men's clothing

Men's fumiahings, hats

Boys' wear
Men's, boys' shoes and slippers

Home furnishings

:

Furniture, beds, mattresses, springs , . .

Floor coverings

Drapenes, curtains, upholstery, lamps and shades

Major household appUances

China, glassware, housewares (mc elcctnc) . . .

Radios, phonographs, television sets, records, etc

Miscellaneous merchandise departments:

Toys, games, sporung goods, cameras.

Luggage . . .

Candy, grocenes, other foods

Restaurant and fountain

Packaged bquors and wines

Paint and wallpaper

Hardware

,

Lighting, electncal suppbcs

Heating, plumbing equipment and supplies

Building materials

Farm equipment, implements, machinery

Tires, tattenes, and accessories

Gasoline and lubncants

Basement store

Piece goods and household textiles

Women's, misses' ready-to-wear:

Intimate apparel, other accessories

Coats, suits, dresses

Blouses, skirts, sportswear

Infonts' and children's wear

Merchandise line

sales

Amount

Thousatid

dollars)

(1)

193 , 584
98,812

127, 6iA
251,309

174,806
177,115
104,089
71,799
132,678

107, 682
120,225
53,789
143,227
211,261
347, 214
267, 328
98,044
358,028

418,918
438,708
169,802
284,730
138,051
68,216

355,479
483,950
223,765
115,000

533,652
320,191
361,957
495,045
430,411
165,594

332,005
43,971

156, 399
94,485
11,808
88,670
167,547
53,843

166, 161

83,441
95,646

219,293
11,156

144,948
156,979
42,820
57,401

Percent

Jistn-

button

(2)

1.2
2.4

1.6
1.7

1.0
0.7
1.2

1.0
1.1
0.5
1.3
2.0
3.3
2.5
0.9
3.4

3.9
4.1
1.6
2.7
1.3
0.6

3.3
4.6
2.1
1.1

5.0

3.0
3.4
4.7
4.0
1.6

3.1

0.4
1.5
0.9
0.1
0.8
1.6
0.5
1.6
0.8
0.9
2.1
0.1

0.4
0.5

Stores handling

merchandise hnc

Number

(3)

2,328
2,143
2,265
2,453

2,300
1,657
1,091
1,404
1,280

2,295
1,821
2,256
2,461
2,499
2,510
2,483
2,339
2,347

2,411

2,372
2,217
2,390
2,172
1,422

2,144
2,383
2,340
1,964

1,905

2,182
2,458
1,750
2,372
1,714

2,227
2,097

944
552
56

1,255
1,106

959
925
895
810
979
635

344
390
295
290

Total

sales

(Thousand
dolldri)

(4)

10,144,060
9,253,920
D, 133, 130
10,444,470

B, 050, 579

9,171,220
8,552,167
8,756,033
8,524,169

10,146,320
8,845,105
10,071,916
10,499,382
10,544,051
10,542,575
11,526.877
10,272,720
10,414,914

9,672,071
9,617,792
10.026,735
B, 380. 354

9,862,069
8,507,296

9,776,860
10,443,400
10,288,169
9,307,352

9,656,643
10,013,820
10,537,781
9,730,786
10,356,911
9,283,068

E, 093, 502

9,721,953
8,072,028
6,245,732

947,269
6,859,278
5,090,329
4,015,501
3,568,713
3,713,572
3,160.187
4,747,639
2,583,663

4,638,549
4,698,844
4,295,187
4,310,130

as

per-

cent

of

col 4

(5)

1.9
1.1

1.3
2.4

1.7
1.9
1.2
0.8
1.5

1.4

0.5
1.4
2.0
3.3
2.5
1.0
3.4

4.3
4.6
1.7
2.7
1.4

0.8

3.7

4.6
2.2
1.2

5.5

3.2
3.4

5.1

4.2

3.3

0.5
1.9
1.5

1.2
1.3
3.3

1.3

4.7
2.2
3.0
4.6
0.4

Other

Other sales and receipts

Stores not analyzing merchandise hne sales.

Kind of business and merchandise line

Basement store —Continued

Men's and boys' wear:

Men's clothing, furrushings.

Boys' wear -

Home furnishings

Shoes

Merchandise line

sales

Amount

[Thousand
dollars)

(1)

DRY GOODS, GENERAL MERCHANDISE STORES

Stores analyzing merchandise line sales, total

Men's, boys' clothing, furnishings

Women's, girls', infants' apparel, accessories

Shoes and rubber footwear

Dry goods, bedding, needlework, notions, etc

Furniture, house furnishings, appbances

Building materials, elect, supplies, hardware

Farm, garden implements ana suppbes

I>rugs, medicines, toiletries, cosmetics

Cigars, cigarettes, tobacco

Groceries, confectionery, beverages

GasoLnc. lubncants, fuel oil

Other sales

Stores not analyzing merchandise line sales

VARIETY STORES

Stores analyzing merchandise bne sales, total. . .

.

Clothing and accessories (all kinds)

Dry goods and domestics ,

Notions and small wares

Hardware, paint, electncal supplies, appliances.

House furrushings

Drugs and toilctnes

Toys, games, books

Stationery

Novelty and costume jewelry

Fountain and meals

Candy, nuts, confectionery

Other sales

Stores not analyzing merchandise line sales

GENERAL STORES

Stores analyzing merchandise bne sales, total . .

Groceries, confectionery, beverages

Men's, boys' clothing, furnishings

Women's, girls', infants' apparel, accessories.

Shoes and rubber footwear

Dry goods, bedding, needlework, notions, etc

Furniture, house furnishings, appliances. . . . .

Building materials, elect, supplies, hardware .

Fdrm, garden implements and suppLes

Drugs, medicines, toiletries, cosmetics.,

Cigars, cigarettes, tobacco

Gasobne, lubricants, fuel oil

Other sales

Stores not analyzing merchandise line sales ....

100,200
27, 535

70, 5^9
64,291

325,032

15,610

2,703,27-;

537, 599
698,111
228,198
670,003
li2,321
78,00'i

67,56i
22,905
18,439
108,583
18,540
113,007

117,730

546,019
69,031
53,803
55,305
83,889
55,203
84,936
87,417
18,163
40,296
59,560
38,522

40, 503

Percent

distn-

bution

(2)

0.9
0.3

0.7
0.6

100.0
19.9
25.8
8.4
24.8
5.3

2.9
2.5
0.8
0.7
4.0
0.7
4.2

Stores handling

merdundise hne

Number

(3)

295
218

228
357

27,935
17,618
18,277
14.340
25,332
9,0M
6,258
4,892
7,582
4,984
6,400
3,092

19,115
14,742
14,751
18,016
14,432
15,242
15,507
17,053
15,425
11,950
4,076
13,949

1,106

20,640
20,640
15,029
10,964
13,279
14,644
6,802
11,679
12,609
11,710
15,204
12,052

Total

sales

(Thousand
dolldrs)

(4)

Col I

as

per-

cent

of

col, 4

(5)

4,408,631
3,800,282

3,560,032
4,435,500

;, 221, 307

1,303,926
',001,584

1,551,038

,669,267
554,328
362,166
,333,856
340,878
738,894
215,214

352, 324
347, 392
403,333
343,382
361,772
352,513
419,773
357,774
216,034
441,590
280,711

,192,144
950,765
764,970
907, 182

919,156
629,974
750,771
676,529
698, 548

806,663
564,356

2.3
0.7

2.0
1.4

30.3
11.4
26.3
8.5

14.1
18.6
1.7
5.4

14.7
8.6

23.1
9.6
10.1

8.6
9.2
6.9
9.2
7.7
2.1
8.7
7.1

45.8
7.3
6.8
6.1
9.1
8.8
11.3
12.9
2.6
5.0
10.5



18.04 RETAIL TRADE-MERCHANDISE LINE SALES

Table 18B.—MERCHANDISE LINE SALES—GENERAL MERCHANDISE GROUP, GENERAL STORES—KIND OF BUSINESS,

BY GEOGRAPHIC DIVISION: 1948

(Dfeta baBcd on nmplc. See text for description of aunple and otier explanatory matenal.l

Kind o( bumnem and merdanduc bne

Merchandise line

ales

Amount

{Thousand

(1)

Percent

distn-

bution

(2)

Stores handling

merchandise line

Number

(3)

Total
nles

(Thousand
dollars)

(4)

Col. 1

as

per-

cent

of

col. 4

(5)

Merchandise line

sales

Amount

{Thousand
aolldrt)

Percent

disth-

buQon

(2)

Stores handling

merchandise line

Number

0)

Toul
sales

{Thousand
dolUxTt'i

w

Col. 1

a*

PC-
cent

of

col 4

(5)

Merchandise line

sales

Stores handling

merchandise line

Amount

(Thousand
dollars)

(0

Percent

distn-

buaon
Number

(3)

Tool
sal<^

(Thousand
dollars)

(4)

HEV ENCLAND MIDDLE ATLANTIC EAST NORTH CEVIBAL

DEPARTMENT STORES

Stores analyzing merchandise line sales, total

Piece goods and household tcttiles:

Silks, velvets, synthetics, woolen yard goods .

.

Cotton yard goods
Linens and towels

Domestics, blankets, comforters, spreads

Small Mk'ares:

Lacea, nbbons. notions, needlen-ork . , ...

Toiletncs. drugs, dnig aundncs

Silverware, clocks, fine jewelry, watches

Costume jewelry

Books, magaanes. stationery. .

Women's and misses' ready-to-wear accessories:

Neckwear, scarfs, handkerchiefs

Millmery
Women's, children's gloves

Corsets and brassieres

Women's, children's hosiery , .-

Underwear, slips, negbgces, robes. . .
;

". .

Infarts" wear - . , . . ^ . . .

.

Handbags, small leather goods

Women's, children's shoes.

Women's and misses' ready-to-wear apparel:

Women's, misses', juniors* coats and suits

Women's, misses', junicffs' dresses

Girls" and teen-age wear
Blouses, skirts, sportswear

Aprons, housedressea and uniforms

Furs

Men's and boys' wear:

Men's dothmg
Men's furnishings, hats

Bo>-3' wear '

Men's, boys' shoes and slippen

Home furnishings:

Furniture, beds, mattresses, springs

Floor coverings

Draperies, curuins, upholstery, lamps and shades

Major household appliances

Chma, glassw.'are, housewares (inc. electric). . .

.

Radios, phonographs, television sets, records, etc

Miscellaneous merchandise departmenu

:

Toys, games, sporting goods, cameras. ...

Luggage
Candy, groceries, other foods

Restaurant and fountain .

Packaged bquors and wines

Paint and wallpaper

Hardware
Lighting, electrical supplies

Heating, plumbing equipment and supplies

Building matenaU
Farm equipment, implements, maciuncry

Tires, hattcnes, and accessories

Gasoline and lubncanu

Basement store

Piece goods and household textiles

Women's, misses' ready-to-wear:

Intimate apparel, other accessories

Ccats, suits, dresses

Blouses, skirts, sportswear :

In^nts' and children's wear

Men's and boys' wear

:

Men's clothing, fumistungs

Boys' wear

Home furnishings

Shoes..

Other

Other sales and recapu

Stares not arulycing merchandise line sales

S«e footnotes at end of table.

582,581



GENERAL MERCHANDISE GROUP 18.05

Table 18B.—MERCHANDISE LINE SALES—GENERAL MERCHANDISE GROUP, GENERAL STORES—KIND OF BUSINESS,

BY GEOGRAPHIC DIVISION: 1948—Continued

[Data based on sample. See text for description of sample and other explanatory material,
| ^ _^

Kind of business and merchandise line

DEPARTMENT STORES

Stores analyzing merchandise line sales, total

Main store

Piece goods and household textiles:

Silks, velvets, synthetics, woolen yard goods.

Cotton yard goods

Linens and towels

Domestics, blankets, comforters, spreads.

Small wares:

Laces, nbbons, notions, needlework- ...

Toiletnes. drugs, drug sundries

Silverware, clocks, fine jewelry, watches.

Costume jewelry

Books, magazines, stationery

Women's and misses" ready-to-wear accessories:

Neckwear, scarfs, handkerchiefs

Milbnery
Women's, children's gloves

Corsets and brassieres

Women's, children's hosiery

Underwear, slips, negligees, robes

Infants' wear
Handbags, small leather goods

Women's, children's shoes

Women's and nusses' ready-to-wear apparel:

Women's, misses', juniors' coats and suits

Women's, misses', juniors' dresses ......

Girls' and teen-age wear

Blouses, skirts, sportswear

Aprons, housedresses and uniforms

Furs . .

Men's and boys' wear:

Men's clothing

Men's furnishings, hats

Boys' wear

Men's, boys' shoes and slippers

Home furnishings:

Furniture, beds, mattresses, springs

Floor covermgs
Draperies, curtains, upholstery, lamps and shades

,

Major household appliances

China, glassware, housewares (inc. electric)

Radios, phonographs, television sets, records, etc.

Miscellaneous merchandise departments:

Toys, games, sporting goods, cameras

Luggage - .

Candy, grocenes, other foods

Restaurant and fountain ......

Packaged bquors and wines

Paint and wallpaper

Hardware
Lighting, electrical supplies

Heating, plumbing equipment and supplies.

Building matenals

Farm equipment, implements, machinery. . .

Tires, battenes. and accessories

Gasoline and lubricants

Basement store

Piece goods and household textiles

Women's, misses' ready-to-wear:

Intimate apparel, other accessories.

Coats, suits, dresses

Blouses, skirts, sportswear

Infants' and children's wear

Men's and boys' wear:

Men's clothing, furnishings

,

Boys' wear

Home furnishings

,

Shoes

Other

Other sales and receipts

Stores not analyzing merchandise Une sales

.

Merchandise hne
sates

Amount

(Thousand
dollars)

(1)

Percent

distri-

bution

(2)

Stores handling

merchandise line

Number

(3)

Total

sales

(Thousand
dollars)

(4)

Col. 1

as

per-

cent

of
col. 4

(5)

WIST NOMH CENTRAL

1,002,996



18.06 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 18B.—MERCHANDISE LINE SALES—GENERAL MERCHANDISE GROUP, GENERAL STORES—KIND OF BUSINESS,
BY GEOGRAPHIC DIVISION: 1 948—Continued

[I^u baaed on aunple. See text tor description of aunple and other cxpUnatory autcrul.]

ICind ui busineM and Dicrchandise line

Merchindtac line

nies

Amount

[ThtnudTid

dollars)

(1)

Percent

distri-

bution

(2)

Storca handling

merchandise bne

Number

(3)

Total
sales

{Thousand
dollar])

(4)

Col. I

as

per-

cent

of

col, 4

(5)

Merdundiae line

Amount

(Thousatui

rIolLirj)

Percent

distri-

bution

(2)

Stores handling

merchandise line

Number

(3)

Total

sales

(Thousand
dollars^

(4)

Col. 1

as

PCT-

cent

of

col 4

(5)

Merchandise line

sales

Amount

{Thousand
dollart)

(I)

Percent

distri-

bution

Stores handling

merchandise line

Number

0)

Total

aalcs

(Thousand
dolUri)

(4)

Col.

WEST SOUTH CENTRAL MOUNTAIN PACIFIC

DEPARTMENT STORES

Scores analyzing merchandise line sales, total

.

Main store

Piece goods and household textiles:

Silk«, velvets, synthcucs. woolen yard goods

.

Cotton yard goods
Linens and towels

Oocoescics, blankets, comforten, spreads

Small wares:

Laces, ribbons, nodons. needlework
Tottetrics, drugs, drug sundries

Silverware, clocks, fine jewelry, watches
Costume jewelry

Books, magannes. stationery

Women's and misses' ready-to-wear accessories:

Neckwear, scarfs, handkerchiefs

Millinery

Women's, children's gloves

Corsets and brassieres

Women's, children's hosiery

Underwear, slips, neghgees, robes

Iniants' wear
Handbags, small leather goods
Women's, children's shoes

Women's and misses' ready-to-wear apparel:

Women's, misses', juniors' coats ana suits

Women's, misses', juniors' dresses

Girls* and teen-age wear
Blouses, skirts, sportswear

Apnxis, housedresses and uniforms

Furs

Men's and boys' wear;

Men's clothing ,

Men's furnishings, hats .

Boys* wear
Men's, boys' shoes and slippers

Hc«ne furnishings:

Furniture, beu5, mattresses, springs

Floor coverings

Draperies, curtains, upholstery, limps and shades

.

Major household appliances

China, glassware, housewares (inc. electric), .

Radios, phonographs, television sets, records, etc.

Miscellaneous merchandise departments:

Toys, games, sporting goods, cameras

L*igSag«

Candy, grocenes. other foods

Restaurant and fountain

Packaged liquors and wines.

E'aint and wallpaper

Hardware

.

Lighting, electncal supplies

Heating, plumbing equipment and supplies

Building materulfi

Farm equipment, implemeots, machinery
Tires, fcaittencs. and acccsswies

Gasoline and lubricants

Basement store

Piece goods and household cextilee

Women's, misses' ready-to-wear:

Inumate apparel, other accessories

Coats, suits, dresses

Blouses, ftkiru, sportswear

Infants' and children's wear.

Men's and boys' wear:
Men's clothing, furmshtngs
Boys" wear

Home furnishings i ,»

Shoes

Oth«r

Other sales and receipts

Scores not analyxing merchandise line sales

S«e rootnot«s at end of table.

10,450
7,797
16,820

10,794
12,765
6,017
4,833
7,784

6,804
9,377
3,059
9,414
12,689
24,634
15,707
7,426
28,337

25,651
33,964
9,281

17,715
8,174
5,219

30,067
34,616
15,771
10,224

32,664
19,078
24,031
48,154
28,392
11,113

22,533
2,530
9,367
4,724

317
7,756
13,850
4,088
18,456
6,100
8,259

21,816
1,008

5,358
5,329
1,433
1,580

4,610
1,U7

1,707
3,442

20,839

1,849

100.0



GENERAL MERCHANDISE GROUP 18.07

Table 18B.—MERCHANDISE LINE SALES—GENERAL MERCHANDISE GROUP, GENERAL STORES—KIND OF BUSINESS,

BY GEOGRAPHIC DIVISION: 1948—Continued

|Dau based on sample. Sec text for descnption of sample and other explanatory tnatenal.|

Kind of business and merchandise line

DRY GOODS, GENERAL MERCHANDISE STORES

Stores analyzing merchandise line sales, total

Men's, boys" clothir(g, furnishings

Women's, girls', infants' apparel, accessories. . .

Shoes and rubber footwear

Dry goods, bedding, needlework, notions, etc. . .

Furniture, house furnishings, appliances

Building materials, elect, supplies, hardware ....

Farm, garden implements and supplies,

Drugs, medicines, loilctnes, cosmetics

Cigars, cigarettes, tobacco

Grocenes. confectionery, beverages

Gasoline, lubricants, fuel oil

Other sales

Stores not analyzing merchandise line sales

Stores analyzing merchandise line sales, total . .

.

Men's, boys' clothing, furnishings

Women's, girls', infants' apparel, accessories.

Shoes and rubber footwear

Dry goods, bedding, needlework, notions, etc

Furniture, house furnishings, appUances

Building materials, elect, suppbes, hardware .

Farm, garden implements ana supplies

Drugs, medicines, toiletnes, cosmetics

Cigars, cigarettes, tobacco

Grocenes, confecrionery, beverages

Gasoline, lubncants, fuel oil

Other sales

Stores not analyzing merchandise line sales ....

Stores aralyzing merchandise line sales, total. .

.

Men's, boys" clothing, furnishings

Women's, girls', infants' apparel, accessories.

Shoes and rubber footwear

Dry goods, bedding, needlework, notions, etc

Furniture, house furnishings, appliances

Building materials, elect, suppbes. hardware .

Farm, garden implements and suppbes

Drugs, medicines, toiletnes, cosmetics

Cigars, cigarettes, tobacco

Grocenes, confectionery, beverages. . ,

Gasoline, lubncants, fuel oil

Other sales ... . ,

Stores not analyzing merchandise line sales ....

VARIETY STORES

Stores analyzing merchandise bne sales, total ....

Clothing and accessones (all kinds)

Dry goods and domestics ,
.

,

Notions and small wares
Hardware, paint, electrical supplies, appliances

House furnishings

Drugs and toiletries ,

Toys, games, books .

Stationery

Novelty and costume jewelry

Fountain and meals

Candy, nuts, confectionery

Other sales -

Stores not analyzing merchandise line sales .....

Stores analyzing merchandise bne sales, total , . .

.

Clothing and accessones (all kinds)

Dry goods and domestics

Notions and small wares

Hardware, paint, electrical supplies, appliances

House furnishings

Drugs and toiletries

Toys, games, books

Stationery

Novelty and costume jewelry

Fountain and meals

Candy, nuts, confectionery

Other sales

Stores not analyzing merchandise bne sales

See footnotes at end of table.

Merchandise line

sales

Amount

(Thousand
dollars)

(1)

Percent

distn-

bution

(2)

Stores handbng
merchandise bne

0)

Total
sales

{Thousand
dollars)

(4)

Col. 1

a3

per-

cent

of

coL4

(5)

NEW ENGUND

106.367
11,133
27,273
3,551

44,805
7,563
1,873

551

1,187
669

1,671
558

5,533

7,196

100.0



18.08 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 18B.—MERCHANDISE LINE SALES—GENERAL MERCHANDISE GROUP, GENERAL STORES—KIND OF BUSINESS,

BY GEOGRAPHIC DIVISION: 1 948—Continued
IDttta ba&ed on sample. See text tor descnpuon of sample and other explanatory matcrul.l

Kind of bunncM arKl merchvKkac bnc

Mcrchanduc bne

ales

Amount

{Thousand
dolUrs)%

(I)

Percent

distii-

buuon

(2)

Storet handling

merchandise line

Number

(3)

Total

sales

(Thousand
dollan)

(4)

Col. 1

as

per-

cent

of

col. 4

(5)

Merchandise line

sales

Amount

(TTioiuand

dollars)

(i)

Percent

distri-

bution

(2)

Stores handling

merchandise line

Number

(3)

Total

sales

(TTiouwnd
dollars)

(4)

Col. 1

as

per-

cent

of

col. 4

(5)

Merchandise line

sales

Stores handbng
merchandise Une

Amount

(Thousand
dollar})

(1)

Percent

distri-

bution

Number

(3)

Total

sales

(Thousand
doIUrt)

w
VEST SOUTH CENIRAI. MODKIAIN PiCiyiC

VARIETT STORES

Stores Aiulyting tnerdunduc line sales, total. . .

.

Clothing and accesscnes (all bnds)
Dry gaxU and domestics

Notions and small wares
Hardware, paint, electhcal supplies, appbaoces
House furnishings

Dixigs and todetries

Toys, games, books.

Stationery

Novelty and costume jewelry

Fountain and meals

Candy, nuts, confectjonoy

Other sales

Stotes not analyzing merchandise line sales

GENERAL STORES

Stares analyzing merchandise line sales, total . .

.

Groceries, confectionery, beverages
Men's, boys' clothing, furnishings

Women's, girls', infants' apparel, accessories.

Shoes and rubber footwear
Dry goods, bedding, ncedleworlc, notions, etc
Furniture, house fijumishings. appliances

Building ihatenals, elect, supplies, hardware

.

Farm, ^rden implements and supplies
Drugs, medicines, toiletries, cosmetics
Cigars, cigarettes, tobacco

Ga^line, Tubncants, fuel oil

Other sales

Stores not analyzing merchandise line sales. . . .

Stotes aiulyzing merchandise line sales, total . .

.

Groceries, confectionery, beverages

Men's, boys' clothing, furnishings

Women's, girls', infants' apparel, accessories.

Shoes and rubber footwear
Dry goods, bedding, needlework, notions, etc.

Furniture, bouse furnishings, appliances

Building matenals, elect, suppbes, hardware . .

Farm, garden implements and supplies

Drugs, medicines, toiletries, cosmetics
Ci^rs, cigarettes, tobacco
Gasobne, Tubncants, fuel oil

Other sales

Stores not analyzing merchandise line sales

Stores analyzing merchandise line sales, total . .

.

Groceries, confectionery, beverages
Men's, boys' clothing, furnishings
Women's, girls', infants' apparel, accessories

.

Shoes and rubber footwear
Dry goods, bedding, needlework, notions, etc
Furniture, house furnishings, appliances
Buildmg matenals. elect, supplies, hardware

.

Farm, garden implements ana supplies
Drugs, medicines, toiletries, cosmetics
Cigars, drarettes, tobacco
Gasoline, lubricants, fuel oil

Other sales

Stores not analyzing merchandise hne sales . . .

.

209.

37,
2i
2i

21,
l',

14
19

l*i

«>'

8,

10,

8,

5,234

2,ua
1,676
1,608
2,084
1,677
1,754
1,845
1,912
1,653
1,452
209

1,564

198,196
190,777
207,217
197,682
198,773
201,084
204,229
193,910
189,411
95,732
192,712

18.7
12.9
12.0
10.7
10.0
7.2
9.6
7.6
2.4
9.1
5.7

77.892
12,227
7,911
8,014
7,244
7,755
5,114
7,692
6,667
2,156
4,253
5,028
3,831

1,654

100.0



GENERAL MERCHANDISE GROUP 18.09

Table 18C.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS, AND SMALL STORE SAMPLE—GENERAL
MERCHANDISE GROUP, GENERAL STORES—KIND OF BUSINESS, BY GEOGRAPHIC DIVISION: 1948

[See text for explanatory matenal an^ description of sample data included]

Kind of buoinesa and mercfaandise line
Merchandise

Large stores and multiunits

line sales

(Thousand
dollars)

(1)

Stores reporting

merchandise line

Number

(2J

Total
sales

(Thousand
dollars)

(3)

Sample of small single unit stores

Merchandise line

sales

Amount

{Thousand
dollars)

(4)

Percent

distri-

bution

(5)

Stores reporting

merchandise line

Number

(6)

Total
oales

(Thousand
dollars)

C7)

Merchandise
line sales

(Thousand
dollars)

(1)

Large stores and multiunits

Stores reporting

merchandise line

Number

(2)

Total

sales

(Tliousa»id

dollars)

(3)

Sample of small single unit stares

Merchandise line

sales

Amount

{Thousand
dollars)

(4)

Percent

distn-

bution

(5)

Stores reporting

mcrchanaise line

Number

(6)

Total

sales

(Thousand
dollars)

(7)

UNITED STATES NEW ENGLAND

DRY GOODS, GENERAL MERCHANDISE STORES

Stores analyzing merchandise bne sales, total

Men's, boys' clothing, furnishings

Women's, girls', infants' apparel, accessories

Shoes and rubber footwear

Dry goods, bedding, needlework, notions, etc , , .

Furniture, house furnishings, appliances

Building matenals. elect, supphes, hardware

Farm, garden implements and supplies

Drugs, medicines, toiletnes. cosmetics

Cigars, cigarettes, tobacco

Grocenes, confectionery, beverages '.
. .

.

Gasoline, lubncants. fuel oil

Other sales

Stores not analyzing merchandise line sales

Stores analyzing merchandise line sales, total

Men's, boys' clothing, furnishings

Women's, girls', infants' apparel, accessories

Shoes and rubber footwear

Dry goods, bedding, needlework, notions, etc

Furniture, house furmshings, appliances

Building matenals. elect, suppbes, hardware

Farm, garden implements and supplies

Drugs, medianes, toiletries, cosmetics

Cigars, cigarettes, tobacco

Grocenes, confectionery, beverages

Gasobnc, lubricants, fuel oil

Other sales

Stores not analyzing merchandise Une sales

Stores analyzing merchandise line sales, total

Men's, boys* clothing, furnishings

Women's, girls', mfants' apparel, accessories

Shoes and rubber footwear

Dry goods, bedding, needlework, notions, etc

Furniture, house furnishings, appbances

Building matenals, elect, supplies, hardware

Farm, garden implements ana suppbes

Drugs, medicines, toiletnes, cosmetics

Cigars, cigarettes, tobacco

Grocenes, confectionery, beverages

Gasobne, lubncants, fiiel oil

Other sales

Stores not analyzing merchandise line sales

Stores analyzing merchandise line sales, total . . .

Men's, boys' clothing, furnishings

Women's, girls', infants' apparel, accessories. ,

Shoes and rubber footwear

Dry goods, bedding, needlework, notions, etc

,

Furniture, house furnishings, appbances

Building inatenals. elect, suppbes, hardware .

Farm, garden implements ana suppbes
Drugs, medicines, toiletnes, cosmetics

Cigars, cigarettes, tobacco

Grocenes. confectionery, beverages

Gasobne, lubncants, fuel oil

Other sales

Stores not analyzing merchandise bne sales ....

Stores arulyzing merchandise bne sales, total . .

.

Men's, boys' clothing, furnishings

Women's, girls', infants' apparel, accessories.

Shoes and rubber footwear

Dry goods, bedding, needlework, notions, etc

Furniture, house furnishings, appbances

Building matenals. elect, suppbes, hardware .

Farm, garden implements ana suppbes
Drugs, medianes, toiletnes, cosmetics

Cigars, agarcttes, tobacco

Groceries, confectionery, beverages

Gasobne, lubncants, fiiel oil

Other sales

Stores not analyzing merchandise bne sales ....

,162.'t»t

472,139
615,111
186,088
172,513
120,221
47,984
44,704
17,535
11,139
72,773
8,070
94,177

76,220

9,045
7,178
7,337
6,300
8,432
4,814
1,918
1,182

3,462
1,0X
1,720
632

1,862,297
1,937,126
1,709,104
2,051,%8
1,503,607

395,928
232,216

1,190,636
212,068
579,284
131,324

54,082
6,646
8,440
4,274
20,049
2,210
2,404
2,286

537
730

3,581
1,047
1,878

4,151

1,889
1,139
1,094

804
1,740
422
434
371
412
395
468
246

35,901
36,680
29,243
49,912
16,566
15,840
12,995
14,322
12,881
15,961
8,389

77.467
9,093

23,263
2,791
26,475
6,803
1,313

191

987
259

1,041
398

4,873

4,218

399
175
217
119

377
147
44
11

94
24

46,517
62,612
35,176
74,722
52,369
9,853
1,270
34,895
3,455
15,426
2,692

2.890



18.10 RETAIL TRADE-MERCHANDISE LINE SALES

Table 18C—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS, AND SMALL STORE SAMPLE—GENERAL
MERCHANDISE GROUP, GENERAL STORES—KIND OF BUSINESS, BY GEOGRAPHIC DIVISION: 1948—Continued

{See text for cxpUrutory nuterul and descnpuon of sample daa tncluded]

Kind of buanea* and tDcrchandiM bnc
McrchandiM

Luge noa and multiuniu

line sales

dollars)

(1)

Storei rmorting

merdundtse line

Number

(2)

TottI

sales

(Thousand
dollars)

(3)

Sample of snail single unit stores

Merchandise bne
aales

Amotmt

{Thousand
dollars)

(4)

Percent

distri-

bution

(5)

Stores reporting

merchandise line

Number

(6)

Total

^es
(Thousand
dollars)

(7)

Merchandise

Large stores and multiuniu SuDple of small single unit stores

line sales

(Thousand
dollars)

CD

Stores reporting

merchandiBe line

Merchandise line

sales

Number

(2)

Total

sales

(Thousand
dollars)

(3)

Amount

(Thdmsand
dolldrj)

(4)

Percent

distn-

buuon

(5)

Stores reporting

merchancuse line

Number

(6)

(Thousand
dottarj)

(7)

Storu analyzing merchandise line sales, total

Clothing and accessories (all kinds)

Dry goods and domesrics

Norions and small wares
Hardware, paint, electrical supplies, appliances.

House furnishings

Drugs and toiletries

Toys, games, books

Stationery

Novelty and costume jewelry

Fountain and meals

Candy, nuts, confectionery

Other sales

Stores not analyang merchandise line sales

.

Stores analyzing merchandise line sales, total

Clothing and accessories (all kinds)

Dry goixls and domestics

Notions and small wares
Hardware, paint, electrical supplies, appliances .

,

House furnishings

Drugs and toiletries

Toys, ^mes, books
Statjonery

Novelty and costume jewelry

Fountain and meals

Candy, nuts, confectionery

Other sales

Stores not analyzing merchandise line sales.

Stores analyzing merchandise line sales, total

Clothing and accessories (all kinds)

Dry goods and domestics

Notions and small wares
Hardware, paint, electrical supplies, appliances

.

House furnishings

Drugs and toiletries

Toys, games, bodes

Stationery

Novelty and costume jewelry

Fountain and meals

Candy, nuts, confectionery

Other sales

Stores not analyzing merchandise line sales

.

UNITED STATES NEW ENGLAND

V.\RIETY STORES

Stores analyzing merchandise line sales, total . . .

.

Ctothtng and accessones (all kinds)

Dry fpods and domestics

Nouons itkI small wares
Hardware, paint, electriol supplies. appUanoea

House furnishings

Drugs and toiletries

Toys, games, books
Staboncry
Novelty and costume jewelry

Fountain and meals

Candy, nuts, confectionery

Other Saks

Stores not analyzing merchandise line sales

2,201,380
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Table 18C.-MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS, AND SMALL STORE SAMPLE—GENERAL

MERCHANDISE GROUP, GENERAL STORES—KIND OF BUSINESS, BY GEOGRAPHIC DIVISION; 1948—Continued

[Sec text for explanatory matenal and dcscnption of sample data included)

Kind ai businesa and merchandise line
Merchandise
hne sales

(Thousand
dollars)

(1)

GENERAL STORES

Stores analyzing merchandise line sales, total . ,

Groceries, confectionery, beverages

Men's, boys' clothing, furnishings

Women's, girls', infants" apparel, accessories.

Shoes and rubber footwear

Dry goods, bedding, needlework, notions, etc

Furniture, house furnishings, appliances. . . . .

Building materials, elect, supplies, hardware

.

Farm, garden implements and supplies

Drugs, medicines, toiletnes, cosmetics

Cigars, cigarettes, tobacco

Gasoline, lubncants, fuel oil

Other sales

Stores not analyzing merchandise line sales ...

Stores arulyzing merchandise line sales, total

Grocenes, confectionery, beverages

Men's, boys' clothing, furnishings

Women's, girls', infants' apparel, accessories . . .

Shoes and rubber footwear '

Dry goods, bedding, needlework, notions, etc. .

Funuture, house furruslungs, appliances ....

Budding materials, elect, supplies, hardware . . .

Farm, garden implements and supplies

Drugs, medicines, toiletries, cosmetics

Cigars, agarettes, tobacco

GasoUne, lubncants, fuel oil - .

Other sales

Stores not analyzing merchandise line sales

.

Stores analyzing merchandise line sales, total

Groceries, confectionery, beverages

Men's, boys' clothmg, funushmgs
Women's, girls", infants' apparel, accessories. .

Shoes and rubber footwear

Dry goods, bedding, needlework, notions, etc.

Furniture, house furnishings, appliances

Building materials, elect, supphes, hardware . .

Farm, garden implements and supphes
Drugs, medicines, toiletnes, cosmetics

Cigars, cigarettes, tobacco

GasoUne, lubncants, fuel oil

Other sales

Large stores and multiunits

Stores reporting

merchandise Une

Number

(2)

Total

sales

(Thousand
dollars)

0)

Sample of small single unit stores

Merchandise line

sales

Amount

(Thousand
dollars)

(4)

Percent

distri-

bution

(5)

Stores reporting

merchandise bne

Number

(6)

Total

•dies

{Thousand
dollars)

(7)

Merchandise

hne sales

(Thousand
dollars)

(1)

ONITED STATES

278,559
38,331
36,133
24,045
45,249
40,753
39,736
41,367
8,993

16,446
15,270
20,972

.20,063

3,150
3,150
2,529
2,264
2,479
2,544
1,882
1,962
1,719
1,800
2,104
1,232

60.883
30,455
3,387
4,696
.1,854
2,393
8,057
2,812
1,901

748
1,389
2,405

786

1,029

Stores not analyzing merchandise line sales

Stores analyzing merchandise Une sales, total . .

,

Grocenes. confectionery, beverages

Men's, boys' clothing, furnishings

Women's, girls', infants' apparel, accessories. .

Shoes and rubber footwear

Dry goods, bedding, needlework, notions, etc.

Furniture, house furnishings, appliances

Building materials, elect, supplies, hardware . .

Farm, garden implements and supplies

Drugs, medicines, toiletnes, cosmetics

Cigars, agarettes, tobacco

Gasohne, lubncants, fuel oil

Other sales

Stores not analyzing merchandise line sales

Stores analyzing merchandise line sales, total . . .

Grocenes, confectionery, beverages

Men's, boys' clothing, furnishings

Women's, girls', infants' apparel, accessories

Shoes and rubber footwear

Dry goods, bedding, needlework, notions, etc

Furniture, house furnishings, appliances

Buildmg materials, elect, supphes, hardware

.

Farm, garden implements and supphes

Drugs, medicines, toiletnes, cosmetics

Cigars, dearettes, tobacco

Gasoline, lubncants, fuel oil

Other sales

Stores not analyzing merchandise hne sales . . . .

77.460



18.12 RETAIL TRADE-MERCHANDISE LINE SALES

Table 18D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—GENERAL MERCHANDISE GROUP,
GENERAL STORES— KIND OF BUSINESS, BY STATE: 1948
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Tabic 18D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—GENERAL MERCHANDISE GROUP,
GENERAL STORES— KIND OF BUSINESS, BY STATE: 1948—Continued

(See text for explanatory material]

Kind of busineaa and merchandise bne

DEPARTMENT STORES

Large stores and multiunita—
Analyzing merchandise line sales, total

.

Piece goods and household textiles:

Silks, velvets, synthetics, woolen yard goods
Cotton yard goods ,

Linens and towels

Domestics, blankets, comforters, spreads

Smalt wares:

Laces, nbbons, notions, needlework
Toiletnes, drugs, drug sundries

Silverware, clocks, fine jewelry, watches.
Costume jewelry

Books, magasinei, stationery

Women's and misses' ready-to-wear accessones:

Neckwear, scarfs, handkerchiefs

.

Millinery,

Women's, children's gloves

Corsetfl and brassieres

Women's, children's hosiery

Underwear, slips, negligees, robes

hifants' wear
Handbags, small leather goods

Women's, children's shoes .

Women's and misses' ready-to-wear apparel

:

Women's, misses', juniors' coats and suits

Women's, misses', juniors' dresses

Girls' and teen-age wear
Blouses, skirts, sportswear

Aprons, housedresses and uniforms

Furs

Men's and boys' wear:

Men's clothing . .

Men's fiirmshings, hats , ,

Boys' wear
Men's, boys" shoes and sUppcrs

Home furnishings:

Furniture, beds, mattresses, springs

Floor coverings

Draperies, curtains, upholstery, -lamps and
shades . .

Major household appliances

China, glassware, housewares (inc. electric)

.

Radios, phonographs, television, records, etc

Miscellaneous merchandise departments:

Toys, games, sporting goods, cameras
Luggage
Candy, grocenes, other foods

Restaurant and fountain

Packaged bquors and wines
Paint and wallpaper

Hardware .

Lighting, electrical supphea
Heating, plumbing equipment and supplies .

Building materials

Farm equipment, implements, machinery
Tires, batteries, and accessories

Gasoline and lubricants

Baaement store

Pitcx goods and household textiles . .

Women's, misses' ready-to-wear:

Intimate apparel, other accessories

Coats, suits, dresses

Blouses, skirts, sportswear

Infants' and children's wear

Men's and boys' wear:

Men's clothing, furnishings

Boyr wear

Home fumishingB

Shoes

Other

Other sales and receipts

Not analyzing merchandise hne sales

.

Small smgle unit stores

See footnotes at end of table.

Merchan-

dise hne

sales

(Thousand
dollars)

Stores reporting

merchandise L'nc

Number

Total
sales

(Thousand
dollars)

CONNECTICUT

95,764



18.14 RETAIL TRADE-MERCHANDISE LINE SALES

Table 18D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—GENERAL MERCHANDISE GROUP,
GENERAL STORES— KIND OF BUSINESS, BY STATE; 1948—Continued

[Sec ten for explanatory matenalj

Kind 0^ buwMM and merchandue line

Mcrchan-

diK line

ales

(Tliouitind

dollart)

Stares reporting

merchandise line

Number

Tool
sales

CThoiuand
dollars)

Merchan-

dise line

sales

{TfuMwami
dollars)

Stores reporting

merchandiBe bne

Tool
sales

{Thoumnd
dolldri)

Merchan-

dise line

(Thousand
dolldrj)

Stares reporting

merchandise bne

Total

Bales

(TTimiiarid

Jolldrs)

Number

Merchan-

dise line

sales

(Thousand
dolldri)

Stores reporting

merchandise line

Total
sales

(ThoujiiTid

dolldrs)

Merchan-

dise line

sales

{TlioujjTid

dolldrl)

Stores reporting

merchandise bne

Tool
sate*

(Tliouiiind

dolldrs)

DEPARTMENT STORES

Large stores and multiunits

—

Analytmg merchandise Unc sales, tool

Piece goods and household textiles:

Silks, velvets, synthetics, woolen yard goods

Cotton yard goods
Linens arid towels

Domestics, blankets, comibrters, spreads ....

Small wares;

Laces, ribbons, notions, needlework

Toiletries, drugs, drug sundries

Silverware, clocks, tine jewelry, watches. .

Costume jewelry

Books, magaanct, stationery

Women's and misses' ready-to-wear accessories:

Neckwear, scarfs, handkerchiefs

.

Millinery

Women's, children's gloves . .

Corsets and brassieres

Women's, children's hosiery

Underwor, sbps, negbgees, robes

In^nu' wear
Handbags, small leather goods
Women's, children's shoes. - - .

Women's and misses' ready-to-wear apparel

:

Women's, misses', juniors' coats and suits

Women's, misses', juniors' dresses

.

Girls' and teen-age wear
Bkxises, skirts, sportswear

Aprons, bousedresses and uniforms

Furs

Men's and boys' wear;

Men's clothing

Men's furnishings, hats

Boys' wear
Men's, boys' shoes and sbppers

.

Home furnishings:

Furniture, beds, mattresses, springs . .

Floor coverings

Diapcnes, curtains, uphobtery. bmps ai

shades

Major household appbances
China, glassware, housewares (inc. electric)

.

Radios, phonographs, television, records, etc

Miscellaneous merchandise departments:

Toys, games, sporting goods, cameras

Luggage
Candy, grocenes. other foods

Restaurant and fountain

^kaged bquors and wines

Paint and wallpaper .

.

Hardware
Lighting, electrical suppbes
Heating, plumbing etjuipment and supplies

Building materials .

Farm equipment, implements, machinery. .

Tires, batteries, and accessories

Gasohne and lubricants

Basement store

Piece goods and household textiles

Women's, misses' ready-to-wear;

Intimate apparel, other accessories

.

Coau, suits. drtMti

Bkxises, skirts, sportswear ,..-.,.
Infants' and children's wear. ....

Men's and boys' wear;

Men's clothing, furnishings

Boys' wear

Home furnishings

Shoes

Othsr

Other sales and receipts

Not aiulyzing merchandise line sales

Small single unit stores

1.^03.10^

18,738
9,372
13,982
29,778

15,373
16,529
18,587
5,530
12,933

11,001
12,499
1,762
15,6iO
18,204
39,785
29,632

9,009
46,285

4o,811
52,197
27,987
33,965
16,821
6,042

46,451
49,798
28,277
16,617

58,285
34,831

45,320
44,528
42,197
16,443

50,262
4,716

39, 529

10,057
1,860

10,716
23,272
9,697
16,707
9,797
14,127
24,244

(M

12,013
12,118
3,540
3,664

6,668
1,095

4,404
4,049

40,879

1,274

172

151

171

175

164
113
82

106
83

162
129
164
173
177
177
179
170
171

161
160
153
165
149
132

149
172
162
131

143
155

176

158
159
145

160
149
75
58
21

101
96
79
68
69
72

1,192,722
1/334,332
lj.17,233

1A97, 210

1.021,591
942,490

1,055,709
936,425
900,927

1,100,440
1,038,437
1,024,079
1,194,954
1,200,817
1,200,716

(x)

1,115,889
1,192,887

1)046,694
1*39,811
U 57, 660

1J83,511
994,748
948,267

U49,784
1,196,964

U80,266
1,135,660

1,164,824

1,157,429

I,a88jl86
L 476,173
1,178,360
1,086,813

U81,024
994,310
899,354
726,223
236,940
933,535
887,673
671,289
570,024
570,689
574,611
737,518

(x)

466,874

499,142
517,354
391,954
488,236

466,579
320,037

398,217
489,326

279,124
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Table 18D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—GENERAL MERCHANDISE GROUP,
GENERAL STORES— KIND OF BUSINESS, BY STATE: 1948—Continued

[See text for expUrutory material]

Kind of business and merchandtse line

DEPARTMENT STORES

L^rge stores and multiunita

—

Analytmg merchandise line sales, total

Main store

Piece goods and household textiles

:

Silks, velvets, synthetics, woolen yard goods , .

Cotton yard goods
Linens and towels

Domestics, blankets, comforters, spreads

Small wares:

Laces, hbbons, notions, needlewwk
Toiletries, drugs, drug sundries

Silverware, clocks, fine jewelry, watches .

Costume jewelry . . . ,

Books, magazines, stationery.

Women's and toisses" ready-tcwcar accessones:

Neckwear, scarfs, handkerchiefs .

Millinery

Women's, children's gloves

Corsets and brassieres

Women's, children's hosiery

Underwear, sLps. negligees, robes
Infants' wear
Handbags, small leather goods
Women's, children's shoes.

Women's and misses' ready-tO'wear apparel:

Women's, nusses', juniors' coats and suits

Women's, misses', juniors' dresses

Girls' and teen'age wear
Blouses, skirts, sportswear
Aprons, housedresses and unifcvms
Furs

Men's and boys' wear:
Men's clothing

Men's furnishings, hats

Boys' wear
Men's, boys' shoes and sbppers , , ,

Home furnishings:

Furniture, beds, mattresses, springs

Floor covenngs ,

Draperies, curtains, upholstery, lamps and
shades

Major household appliances

China, glassware, housewares (inc. electric) , , ,

Radios, phonographs, television, records, etc

Miscellaneous merchandise departments:
Toys, games, sporting goods, cameras , .

Luggage
Candy, groceries, other foods

Restaurant and fountain

Packaged liquors and wines
Paint and wallpaper

Hardware
.

Lighting, electrical supplies

Heating, plumbing equipment and supplies . .

Building materials

Farm equipment, implements, machinery . .

Tires, hattenes, and accessones

Gasoline and lubricants

Basement store

Piece goods and household textiles

Women's, misses' ready-to-wear:

Intimate apparel, other accessones
Coats, suits, dresses

Blouses, skirts, sportswear
Infants' and children's wear . . i

Men's and boys' wear

:

Men's clothing, furnishings

Boys' wear

Hoi&e furnishings

Shoes

Other

Other sales and receipts

Not analyzing merchandise line sales

Small single unit stores

See footnotes at end of table.

Merchan-

dise hne

sales

(Thousand

dollars)

Stores reporting

merchandise line

Number

Total

sales

{Thousand
dolldrs)

115,.435
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Table 18D.—MERCHANDISE UNE SALES OF LARGE STORES AND MULTIUNITS—GENERAL MERCHANDISE GROUP,
GENERAL STORES— KIND OF BUSINESS, BY STATE: 1948—Continued

(See text iot explanatory mataialj

Kind of buMMM and merchandise line

(Thousand
dollarj)

Merchuv.

diae line

sales

{Thousand
dollart)

Stores reporting

merchandise line

Total

Bates

{Thousand
dollarj)

Merchan-

dise line

sales

{Thousand
dollan)

merchandiBe line

Too!
sales

[Thousand
dollars)

Merchan-

dise tine

sales

{Thousand
dollars

)

Stores reporting

merchandise line

Numbei

Total
sales

{Thousand
dolldrj)

Merchan-

dise line

sales

{Thousand
dolldri)

Stores reporting

mcrchaixfaac tine

Total

{Thousarvi

dollars)

MISSISSIPPI

DEPARTMENT STORES

Large stores and multiunits

—

Analyzing merchandise line sales, total

Piece goods and household textiles

;

Silks, velvets, synthetics, woolen yard goods
Cotton yard goods
Linens and towels

Domestics, blankets, comforters, spreads ...

Small wares:

Laces, ribbons, notions, needlework. . . .

.

Toiletries, drugs, drug sundries

Silverware, clocks. 6ne jewelry, watches.

Costume jewelry

.

Books, magazines, stationery

Women's and misses' ready-to-wear accessones:

Neckwear, scarfs, handkerchiefs

.

Millinery

Women's, children's gloves

Corsets and brassieres

Women's, children's hosiery

Underwear, abps, negligees, robes

Infants' wear
Handbags, small leather goods
Women's, children's shoes ;

Women's and misses' ready'to-wear apparel:

Women's, misses', juniors' coats and suits .

Women's, misses', juniors* dresses

Girls' and teen-age wear
Blouses, skirts, sportswear

Aprons, housedresses and uniforms

Furs

Men's and boys' wear:
Men's clothing

Men's furnishings, hats

Boys' wear
Men's, boys" shoes and slippers.

Home furnishings:

Furniture, beds, mattresses, springs

Floor coverings

Drapaics, curtains, upholstery, lamps ai

shades

Major household appliances

China, glassware, housewares (inc. electric) .

.

Radios, phonographs, television, records, etc.

Miscellaneous merchandise departments:

Toys, gatnes, sporting goods, cameras

Luggage
Candy, groceries, other toods

Restaurant and fountain

f^ckaged bquors and wines

I^int and wallpaper

Hardware
Lighting, electrical supplies

Heating, plumbing equipment and supplies .

Buildmg matcnals

Farm equipment, implements, machinery, . .

.

Tires, batteries, and accessories

Gasoline and lubricants

BasemcDt store

Piece goods and household textiles .

Women's, misses' ready-to-wear:

Intimate apparel, other accessories.

Coats, suits, dresses . . .

.

Blouses, skirts, sportswear

In^u' and children's wear

Men's and boys' wear:

Men's clothing, furnishings

Boys' wear

Home furmahinES
Shoes

Other

Other sales and receipu

Not analyzing merchandise line

Small smgle unit stores
Se«rTootnot«B" st end of t«t>l«.

22^.^82



GENERAL MERCHANDISE GROUP 18.17

Table 18D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—GENERAL MERCHANDISE GROUP,
GENERAL STORES— KIND OF BUSINESS, BY STATE: 1948—Continued

(See text for explanatory material)
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Tabic 18D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—GENERAL MERCHANDISE GROUP,
GENERAL STORES— KIND OF BUSINESS, BY STATE; 1948—Continued

•
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Table 18D.- -MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—GENERAL MERCHANDISE GROUP,
GENERAL STORES— KIND OF BUSINESS, BY STATE: 1948—Continued

[See text for explanatory tnatenal]
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Tabic 18D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—GENERAL MERCHANDISE GROUP,
GENERAL STORES— KIND OF BUSINESS, BY STATE: 1948—Continued
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Table 18D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—GENERAL MERCHANDISE GROUP,
GENERAL STORES— KIND OF BUSINESS, BY STATE: 1948—Continued

(See text for expUnatory material)

Kind of business and merchandise line

DEPARTMENT STORES

Large stores and multiunits

—

Analyung merchandise line sales, total

.

Main store

Piece goods and household textiles

Silks, velvets, synthetics, woolen yard goods

Cotton yard goods

Linens and towels

Domestics, blankets, comforters, spreads

Small wares:

Laces, nbbons, notions, needlework
Toiletries, drugs, drug sundnes
Silverware, clocks, fine jewelry, watches . . .

Costume jewelry

Books, magazines, stationery

,

Women's and misses" ready to-wear accessones:

Neckwear, scarfs, handkerchiefs

Millinery

Women's, children's gloves

Corsets and brassieres

Women's, children's hosiery

Underwear, slips, negligees, robes

Infants' wear
Handbags, small leather goods
WoTien's. children's shoes

Women's and misses' readyto-wcar apparel:

Women's, misses', juniors' coats and suits

Women's, misses', juniors' dresses

Girls' and teenage wear
Blouses, skirts, sportswear

Aprons, housedresses and unifonrs .

Furs

Men's and boys' wear:

Men's clothing

Men's furnishings, hats

Boys' wear
Men's, boys' shoes and slippers

Home furnishings

:

Furniture, beds, mattresses, springs

Floor covenngs
Drapenes. curtains, upholstery, lamps and
shades

Major household appliances

China, glassware, housewares (mc, electric)

Radios, phonographs, television, records, etc

Miscellaneous merchandise departments:

Toys, games, sporting goods, cameras

Luggage
Candy, grocenes. other foods

Restaurant and fountain

Packaged hquors and wines
Paint and wallpaper

Hardware
Lighting, electrical supplies

Heating, plumbmg equipment and supplies

Buildmg materials

Farm equipment, implements, machinery
Tues. batteries, and accessones

Gasoline and lubricants

Basement store

Piece goods and household textiles

Women's, misses' ready-to-wear:

Intimate apparel, other accessones

Coats, suits, dresses

Blouses, skirts, sportswear

Infants' and children's wear

Men's and boys' wear:
Men's clothing, fumishmgs
Boys' wear

Home furnishmgs .

Shoes

Other

Other sales and receipts

Not analyimg merchandise line sales

Small single unit stores

Merchan-

dise bne

sales

(Tliouijnd

dollars)

Stores reponing

merchandise Lne

Number

Total

sales

(Thouiavd
dollars)

WEST VIRGINIA

1,334

1,487

(')

654

(M
4?4
384

591
799

352
1,067
1,308
2,300
1,321
600

2,713

3,436

2,905
1,233
(')

1,048
368

3,347

(')

3,081
2,023

2,140
3,587

(M
1,029

1,425
20i

'I'
(M

735
651

(M
'J'

'I'
< '

(')

626
1,002

177
433

279

622

17,439

1,795

(X)

(x)

U)

(X)

41,867
(x)

41,529
37,404

58,121
47,918
(X)

64,112
(X)

(«)
(X)

(X)

58,634

59,311

59,311
57,952
(x)

53,117
54,151

(x)

64,112
(X)

(x)

53,973
57,925

(x)

58,406
(x)

59,23'-"<

59,261
56,052
(X)

(x)

14,028
20,375
(X)

(x)

(x)

(x)

(x)

(x)

8,518

20,019
24,985
20,019
15,245

15,321
(x)

(x)

Merchan.

disc line

sales

(Thousand
dollars)

Stores reporting

merchandise bne

lumber

Total

sales

(Thousand
dollars)

236,269

2,261
2,987
5,795

4,718
4,674
1,692
1,943
2,830

2,844
2,728
1,306
3,677
5,479
7,900
6,291
1,929
7,561

J,093

9,030
3,488
5,579
3,365
1,207

7,313
11,307
4,282
2,381

8,932
7,108

7,554
10,060
10,222
3,998

7,008
1,015

13,118
1,983

(M
1,912
3,907

<;)
(')

(M
(M
(M

291

1,475

2,319
932
551

(')

564

27,998

404

236,323
220,686
233,789

(X)

(X)

206,709
168,903
167,117
191, 20^

216,230
218,286
230,413

(X)

(X)

(X)

238, 26-:

226,567
233,285

229,290
231,604
221,255
227,143
211,035
203,329

222,145
234,814
222,478
211,161

211,424
232,690

(X)

215,795
237,075
213,633

225,745
224,814
185,244
130,231

(X)

117,349
137,613

(x)

(x)

(x)

(x)

(X)

66,361

67,915

63,485
78,768
73,385
(x)

(x)

(x)

(x)

79,471

Merchan-
dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Number

Total

sales

(Thousditd

dollars 1

170
125
100
222

(')

(M

(M

200
206
135
36
230

361

353
121
178
80

(M

(')

(M
(M
(M

(M
174

180
(')

(M
(')

(')

6,442
6,442
6,442
6,442

(X)

(x)

(x)

(x)

(X)

6,442
(x)
(X)

6,442
6,442
6,442
(X)

(x)

(X)

6,442
6,442
6,442
(X)

(X)

(X)

(x)

(x)

(x)

(x)

(x)

6,442

6,442
(x)

(x)

(x)

(x)

(x)

(x)

M
(x)

(x)

(x)

(x)

(x)

(X)

(x)

Merchan-

dise line

sales

[Thousand

dollars)

Stores reporting

merchandise line

Numbci

Toul
sales

{Thousand

dollars}

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise hne

Numbei

Total

sales

(Thousand
dollars)

See footnotes at end of table

.



18.22 RETAIL TRADE-MERCHANDISE LINE SALES

Table 18D.- -MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—GENERAL MERCHANDISE GROUP,

GENERAL STORES— KIND OF BUSINESS, BY STATE: 1948—Continued
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Table 18D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—GENERAL MERCHANDISE GROUP,
GENERAL STORES— KIND OF BUSINESS, BY STATE: 1948—Continued

[Sec text for explanatory material]



18.24 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 18D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—GENERAL MERCHANDISE GROUP,
GENERAL STORES— KIND OF BUSINESS, BY STATE: 1948—Continued

[See text lor expUnatory nutenal]

Kind o( business and owrchuKliM hne

Mcrdun-
diM line

aaks

doltdrs)

Stores reporting

merchandise line

Number

Toul
sales

{Thouiand
doliart)

Merchan-

dise line

sales [

R^umbei
(Thailand
dolian)

Stores reporting

merchandise line

Total

sales

{Thousand
doll^iri)

Merchan-

dise line

sales

{Thousand
dollars')

Stores reporting

merchandise bne

Total

sales

[Thousand
doUai

Merchan-

dise Lnc

sales

(Tilioujand

dollars)

Stores reportinjj

merchandise bne

Total

sales

(Thousand

dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Number

Total

sales

(Thousand
dolldrj)

VARIETY STORES

Large stores jnd mulliunits

Analysing merchandise line saks, total

Clothing and acccssones (all lands)

Dry goods arul doincsttcs

Notions and small wim
Hardware, paint, elect, supplies, appliances

House furnishings

Drugs and toiletne*

Toys, games, books

Sutioocry
Novelty and costume jewelry .

.

Fountain and meals
Car>dy. nuts, confectionery

Other sales

Not arutyzing merchandise line sales

Soull single unit stores

Large stores and multiunics

Analysing merchandise bne sale^, total

Clothing and accessories (all kinds)

Dry goods and domestics
,

NoQons and small wares
Hardware, paint, elect, suppbes, appliances

House furnishings ^
Drugs and toiletries

Toys, games, books

Stauonery
Novelty and costume jewelry

Fountain and meats

Candy, nuts, confectionery

Other sales

Not analyzing merchandise bne sales

Small single unit stores

Large stores and multiunits

Arulyzing merchandise bne sales, total

.

Clothing and accessories (all kinds)

Dry goods and domestics

Notions and small wares
Hardv^'are, paint, elect, supplies, appliances

.

House furnishings

Drugs and toiletnes

Toys, games, books

Stationery

Novelty and costume jewelry
Fountain and meals ...
Candy, nuts, confectionery

Other sales

Not arulyzing merchandise line sales

Small single unit stores . .

Large stores and multiunits -

Analyzing merchandise line sales, total

Clothing and accessones (all kinds)

Dry goods and domestics

Notions and small wares
Hardware, paint, elect, supplies, appliances

.

House furnishings

Drvgs and toiletries

Toys, games, books

Stationery -

Novelty and costume jewelry

Founuin and meals

Candy, nuts, confectionery

Other sales

Not analyzing merchandiK line sales

.

Small single unit stores

Large stores and multiunits

Analyzing merchandise line sales, total

Cltnhing and accessories (alt kinds)

.

Dry goods and domestics

Notions and small wares . . .

Hardware, paint, elect Mipplies, applu
House furnishing*

Drugs and totletnf

'

Toys, gunra, txx^
Stauonery
Novelty and costume jewelry

Fountain and meals

Candy, nuts, confectioncrv

Other ules

Not analyung merchandise line ulcs

Small single unit stores

Jo. 0^8
8,128
i,399
3,224
2,543
2,990
2,545
2,886
2,291

694
1,191
2,249
2,90fl

739

3,265

145

134

135
144

135
135

135
143
137
115
30

132

19

122

35,694
35,711
35.973
35,753
35,626
35, 582
35,893
35,931
34,371
21,136
35,590

ll,90o



GENERAL MERCHANDISE GROUP 18.25

Table 18D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—GENERAL MERCHANDISE GROUP,

GENERAL STORES— KIND OF BUSINESS, BY STATE: 1948—Continued

[See text for explanatory material)
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Tabic 18D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—GENERAL MERCHANDISE GROUP,
GENERAL STORES— KIND OF BUSINESS, BY STATE: 1948—Continued

•
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Table 18D.- -MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—GENERAL MERCHANDISE GROUP,
GENERAL STORES— KIND OF BUSINESS, BY STATE: 1948—Continued

[See text for explanatory matenal]



18.28 RETAIL TRADE-MERCHANDISE LINE SALES

Table 18E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—GENERAL MERCHANDISE GROUP.
GENERAL STORES—KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948

[See text tor expUtutory materut]

Kind of busineu *nd merdunduc line

Mcrcton-

dise line

doHan)

Stores reporting

merchandiae bne

Numbo
Total

sales

(Thousand
dolUxfs)

Merchan-

dise iine

sales

(Thousand
MUrs)

Stores reportmg

tnerchandise line

Numba

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

(ThousdTid

dollars)

Stores reporting

merchandise tine

Toul
sales

(Tfioujdnd

dolldrs)

Numb)

Merchan-

dise line

sales

(Thousdnd
dollars}

Stores reportinfj

tnerchandiBe bne

Total

sales

(TTiousdnd

dolldrj)

Merchan-

dise tine

sales

[Thousand
dollars)

Stores reporting

merchaiichse line

Number

Total

sales

(Thousand
dollars)

DEPARTMENT STORES

Lu|^ stores and multiunits

—

AiulyzinK mercKindise line sale». toul

Main store

Piece goods and household textiles:

Silks, velvets, synthetics, woolen yard goods

Cotton yard goods
Linens and toweU
Domesttcs, blankets, comtorters. spreads

Small wares:

Laces, nbbons. notions, needlework
Toiletries, drugs, drug sundries

Silverware, clocks, fine jewelry, watches. . .

.

Costume jewelry

Books, magasuiev stationery

WocDen'saitd misses' ready-to-wear accessones

Neckwear, scarfs, handkerchiefs

Millinery .

Wcmcn's, children's gloves

Corsets and brassieres

Women's, children's hosiery

Underwear, sbps. negligees, robes

Infants' wear
Handbags, s'nall leather goods
Women's, children's shoes

AKHON, OHIO

Women's and misses' r^ady-tc^-wear apparel

:

Women's, misses', juniors' coats and suits

Women's, misses', juniors' dresses

Girls' and teen-age wear
Blouses, skirts, sportswear

Aprons, housedresses and uniforms

Furs

Men's and boys' wear:
Men's clothing

Men's furnishings, hats

Boys' wear . -

Men's, boys' shoes and slippers

Heme furnishings:

Furniture, beds, mattresses, springs

Floor coverings

Draperies, curtains, upholstery, tamps and
shades

Major household appliances

China, gbssware. housewares (inc. electric) . . .

Radios, phonographs, television, records, etc . -

Miscellaneous merchandise departments:

Toys, games, sporting goods, cameras

Luggage

Candy, groceries, other foods .

Restaurant and fountain

Packaged bquors and wines
Paint and wallpaper

Hardware
Lighting, electrical suppbes
Heating, plumbing equipment and supplies . .

Building matenaU
Farm equipment, implements, machinery
Tires, batteries, and accessories

Gasobne and lubricants . .

Bawmcni store

Piece goods and household textiles

Women's, misses' ready-to-wear:

Intimate apparel, other accessories

Coau. suits, dresses . .

Houses, akins, sportswear

In^ts' and children's wear . . -

Men's and boys' wear:

Men's clothing, fumuhings
Boys' wear

Home fumishmgs
Shoes

OtiMr

Other sales and receipu . . .

Not analyung merchandise line sates

Snail tingle unit stores

Se» footnotes at end of table.

ALBANY-3CHENECTADY-
TROY, N.Y.

ALLENTOWN-BETHLEHEM

-

EASTON, PA.
ATLANTA, GA. BALTIMORE, HD.

58,893

841

311
692
,075

1,020
1,320

517
532
962

669
595
328
645

1,290
1,601
1,256

661
2,115

2,525
2,288

661
1,522

837
554

1,651
2,257
1,138

375

2,846
1,896

1,932
2,736
2,773
1,268

1,322
345
609
922

(M
290

CM
(M
CM
(M
(M

(')

1,365
1,831

571

834

1,065

1,359

(M

58,893
(X)

58,693
(X)

58.8
fx)

U)
(X)

(x)

M
58,893
58,893
58,893
58,893
58,893
58,893
58,893
(X)

58,893
58,893
(x)

58,893
(X)M

58,893
58,893
58,893
55,372

58,893
(X)

58,893
(xf

58,893
(X)

58,893
(X)

(X)

54,115
(xi

(X)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

54,115
54,115
54,115
54,115

54,115
(xi

54,115

(<5

1,400
636
738

2,215

849
1,011
476
376
976

381

480
264

1,090
1,134
2,420
2,227

357
2,287

1,614
1,336
869

1,289
904
446

1,597
3,119
1,867

876

4,488
2,563

3,214
2,816
3,216
1,172

(M
202
530
500

(')

(')

(M

C)
(')

(')

(M

72.129
(x)

72,129
72,129

72,129
72,129
(xi

(X)

(X)

72,129
72,129
72,129
72,129
72,129
72,129
(xi

(X)

(X)

72,129
72,129
72,129
(X)

60,581
72,129
72,129
(X)

72,129
72,129

72,129
72,129
72,129
72,129

(x)

72,129
(X)

61,913

(x)"'
(x)

(x)

(x)

(x)

MM
(x)

M

1



GENERAL MERCHANDISE GROUP 18.29

Table 18E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—GENERAL MERCHANDISE GROUP,
GENERAL STORES—KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

[See text for explanatory materia]]

Kind of business and tnerchandiae line

Merchan.

dix line

3ale9

{Thousand
dollars)

Stores reporting

merchandise line

Number

Total

sales

(Thoumnd
dolldrj)

Merchan-

dise line

sales

{Thousand
dollars)

Stores reporting

merchandise line

Total

sales

(Tfioustind

dollars)

Merchan-

dise line

sales

(Tliouiaiid

dollars)

Stores reporting

merchandise bne

Number

Total

sales

(Thoujaiid

iblldrs)

Merchan-

dise line

sales

(Tfiousaiid

dollars)

Stores reporting

merchandise line

Total

sales

(Thousarvi

dollars)

Merchan-

dise hne

sales

{Thousand
dollars)

Stores reporting

merchandise line

Toal
sales

(Thousand
dollars)

BIRMINGHAM, ALA. BOSTON, MASS. BRIDGEPORT, CONN. BUFFAIO, N.Y. CANTON, OHIO

DEPARTMENT STORES

Large stores and multiumts

—

Analyzing merchandise line sales, total

Piece goods and household textiles:

Silks, velvets, synthetics, woolen yard goods

Cotton yard goods

Linens and towels

Domestics, blankets, comforters, spreads

Small wares

:

Laces, nbbons, notions, needlework
Toiletnes, drugs, drug sundnes
Silverware, clocks, fine jewelry, watches

-

Costume jewelry

Books, magazines, stationery

Women's and rmsses" ready to-wcar accessones:

Neckwear, scarfs, handkerchiefs - -

Millinery .

Women's, children's gloves

Corsets and brassieres

Women's, children's hosiery

Underwear, slips, negligees, robes

Infants' wear
Handbags, small leather goods

Women's, children's shoes

Women's and misses' ready-to-wear apparel:

Women's, trusses', juniors' coats and suits , .

Women's, misses', juruors' dresses

Girls' and teen-age wear .

Blouses, skirts, sportswear

Aprons, housedresses and uniforms

Furs

Men's and boys' wear:

Men's clothing

Men's furnishings, hats

Boys' wear

Men's, boys' shoes and slippers.

Home furnishings:

Furniture, beds, mattresses, springs

Floor coverings .

Draperies, curtains, upholstery, lamps ai

shades

Major household appliances

China, glassware, housewares (mc, electric)

Radios, phonographs, television, records, etc

Miscelbneous merchandise departments:

Toys, games, sportmg goods, cameras

Luggage
Candy, groceries, other foods

Restaurant and fountain

Packaged hquors and wines

Paint and wallpaper

Hardware
Lighting, electrical supphes
Heating, plumbing equipment and supplies -

Buildmg materials

Farm equipment, implements, machinery

Tires, battenes. and accessones

Gasoline and lubricants

Basement store

Piece goods and household textiles

Women's, misses' ready-to-wear:

Intimate apparel, other accessories

,

Coats, suits, dresses

Blouses, skirts, sportswear

Infants' and children's wear.

Men's and boys' wear:

Men's clothing, furnishings

Boys' wear

Home furnishings .

Shoes

Other

Other sales and receipts

Not analyzing merchandise line sales

Small single unit stores

See footnotes at end of table

.

42,119

985
703
576
575

740
944
361
239
435

474
574

211
440
848

1,298
882
334

1,509

2,334
1,152
466
736
369
324

1,203
1,981
957
275

1,727
1,110

1,497
2,180
1,504

369

902
169
224
404

(')

(M
(M
(')

(M
(M
(')

(M

CM

(M

(M
(M

9,652

42,119
42,119
42,119
(xl

42,119
42,U9
42,119
(x)

42,119

42 , 119

42,119
42,119
42,119
42,119
42,119
42,119
42,119
42,119

42,119
42,119
42,119
42,119
42,119
42,119

42,119
42,119
42,119

(x)

42,119

42,119
42,119
42,119

(X)

42,119
42,119
(x)

(x)'"
(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

'x)

(x)
(x)

(x)

Cx)

(x)

(x)

294,518

2,780
1,086
2,970
6,552

5,290
5,390
2,386
1,947



18.30 RETAIL TRADE-MERCHANDISE LINE SALES

Table 18E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—GENERAL MERCHANDISE GROUP,
GENERAL STORES—KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

[See text for expUnatory nuterial]

Kind of business in>i merctundiK line

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

mcTchandiae tine

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

{Thousand
liolldTj)

Stores reporting

merchandise bne

Total

sales

(Thouiand
dollars)

Number

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporung

merchandise line

Total

sales

(Thousand
dollars)

Merchan-

iiae line

sales

(Thousand
dollars)

Store* reporting

merchandise line

Total

sales

(TTiouiflnd

dollarj)

CHARLESTON, W.VA- CHICAGO, ILL. CINCINNATI, OHIO CLEVELAND, OHIO COLUMBUS, OHIO

DEPARTMENT STORES

Large stores and multiuniis

—

Analyuni; merchandise hiK sales, total

Piece goods and household textiles:

Silks, velvets, synthetics, woolen yard goods

Cotton yard goods
Linens and tow-els

Domestics, blankets, comluncrs, spreads

Small wares:

Laces, ribbons, notions, needlework
Toiletries, drugs, drug sundries

Silverware, clocks, ^ne jewelry, watches.

Costume jewelry

Books, magazines, stationery.

Women's and misses* ready-to-wear accessories:

Neckwear, scarfs, handkerchiefs

.

Millinery

Women's, children's gloves

Corsets and brassieres

Women's, children's hosiery

Undcru-ear, slips, negligees, robes

Infants' wear
Handbags, small leather goods
WoTien's. children's shoes

Women's and misses' ready-to-wear apparel:

Women's, misses', juniors' coats and suits

Women's, misses', juniors' dresses

Girls' and teen-age wear
Blouses, skirts, sportswear

Aprons, housedresses and uniforms

Furs

Men's and boys' wear:

Men's clothing

Men's furnishings, hats

Boys' wear
Men's, boys' shoes and slippers.

Home furnishings:

Funuture, beds, mattresses, spnngs
Floor coverings

Draperies, curtains, upholstery, lamps ai

shades

Major household applunces

Qiina. glassware, housewares (inc. electric)

.

Radios, phonographs, television, records, etc

Miscellaneous merchandise departments

:

Toys, games, sporting goods, cameras

Lug^ge
Candy, groceries, other foods

Restaurant and fountain

Packaged liquors and wines
Punt and wallpaper

Hardware
Lighting, electrical supplies

Heating, plumbing equipment and supplies

Building materials

Farm equipment, implements, machinery . .

Tires, batteries, and accessones

Gasoline and lubricants

Buemcnt store

Piece goods and household textiles

Women's, misses' ready-to-wear:

Intimate apparel, other accessories

Caiu, suits, dresses

Blouses, skiru. sportswear

Infants' and children's wear

Men's and boys' wear:

Men's clothing, furnishings

Boys' wear

Home furnishings

Shoes

Other

Other sales and receipts

Not analyzing merchandise line sales

Small single unit stores

5ee "f&otnotea attend of table.

323
121
161
A16

(M

305
225

137
lU

204
2U
106
304
389
727
434
186
761

919
812

324
453
153
45

541
843
480
306

962
546

572
1,345

524
298

i98
41
46

206
278

(')

(')

5

(')

2

(')

19,021
(x)

M
19,021

(x)

U,272
(x)

11,272
10,^9

(x)

(x)

19,021
19,021
19,021
19,021
(x)

19,021
(x)

(x)

(x)

(x)

(x)

(x)

12,835

(x)

19,021

.(x)

(x)

(X)

(x)

19,021
19,021
19,021
(x)

Cx)

(x)

10,489

12,244
6,651
(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

9,017
(x)

9,017

M

(x)

V)76,677

16,5U
8,228
12,878
26,856

13,356
15,436
18,412
4,763
12,421

10,119
11,066
4,031
13,763
15,367
35,994
25,571
8,006

41,982

40,470
45,935
26,692
30,485
14,768
5,270

42,003
44,396
26,115
15,382

52,052
30,554

41,902
36,423
38,409
14,762

46,732
4,595

40,329
9,361
1,831
8,582

20,835
8,783
U,069
8,112
8,924

19,318
1,413

4,919

11,008
10,168
3,276
3,357

5,843
979

4,345
^,843

39,667

791,073
923,907
995,398

1P74,995

903,473
884,777

1,032,100
890,393
860,569

981,864
960,607
903,633

1,072,454

Cx)

(x)

(x)

996,449
1,069,848

934,683
929,036

1P58,320
1,070,022
892,640
751,359

1,045,552
1,073,136

1,071,258
1,057,734

1/357,304

1,039,837

1,092,873

1,065 ,000

1,063,583
982,736

1,061,312

882,020
866,585
702,587
240,537
880,171
836,586
624,937
507,084
507,084
500,159
691,395
355,324

437,143

455,528
470,135
354,312
453,024

437,838
301,510

392,683
443,283

1,930
942

1,340
2,158

2,454
1,811
1,045

881
1,432

1,159
1,297

596
1,105
2,272
3,506
3,045
1,271
3,322

4,453
4,808
1,702
3,209
1,211
738

2,951
4,623
2,035

586

6,036
4,240

4,373
6,099
5,155
1,369

2,801
386
986

1,283

421
739
138

1,386
665

(')

1,134
(')

1,095

2,157
3,385

639
1,182

1,918

(M

1,366
786

3,892

111,513
(x)

111,513
111,513

111,5U
94,631
101,134
94,631
93,193

111,513
(x)

111,513
111,513
1U,513
111,513
1U,5U
(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

10 (x)
12 111,513

111,513
98,416

(X)

111,513

111,513
(x)

(x)

(x)

(X)

(x)

105,808
79,838

26,043
12,948
12,94a
12,948
56,103
(x)

69,198
(x)

60,582

79,358
79,358
79,358
79,358

79,358
(x)

60,582
74,546

2,444
1,419
2,707
4,309

4,lfl8

4,351
2,138
1,700
3,108

2,773
2,463
1,301
2,736
4,381
6,182
4,350
2,128
6,060

9,210
9,546
2,729
5,120
2,231
2,101

7,026
9,018
3,438

V 1,464

9,360
6,530

6,591
6,981
8,726
3,480

5,654
716

1,971
2,171

1,119
1,361

366

(M
1,686

(M

2,834

5,912
6,535
2,281
3,417

3,195
1,235

1,971
2,766

208,299
(X)

(X)

213,125

(X)

210,735
203,332
(X)

205,603

213,125
(xi
(X)

(X)

(X)

(X)

213,125
(X)

(X)

213,125
213,125
(xi
(x)

(X)

(X)

(X)

213,125
(X)

207,559

213,125
213,125

(x)
213,125
213,125
(x)

213,125
(X)

202,119
188,705

208,067
79,039
91,516
(x)

(X)

(x)

88,236
(x)

178,603
178,603
178,085
178,603

178,603
177,390

145,467
177,390

1,186
459
958

1,094

1,153
1,179

574
(')

(M

768
572
392
690

1,533
2,373
1,823

777
2,063

3,449
3,527
1,049
2,021

934
356

1,940
3,485
1,374

376

2,768
1,820

2,318
3,687
3,421
1,403

2,008
(')

610
735

(»)

(')

(M
(M
(M

(M

(M

(')

16,769

(X)

(X)

72,250
72,250

(X)

65,599
62,757
(xi

(x)

(X)

(X)

(X)
72,250
72,250
72,250
(X)

72,250
(x)

72,250
72,250
72,250
72,250
72,250
67,354

(x)
72;j50
72,250
60,190

72,250
72,250

72,250
(x)

(X)

(X)

72,250M
61,630
58,515

(x)'"
X)MM

(x)

(x)

55,587
(x)

(x)

2



GENERAL MERCHANDISE GROUP 18.31

Table 18E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—GENERAL MERCHANDISE GROUP,
GENERAL STORES—KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

[See text for explanatory material]

Kind of business and merchandise bne

Merchan-

dise hne

sales

(Thousand
dollars)

Stores reporting

merchandise line

Number

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thoujdtid

dollars)

Stores reporting

merchandise bne

Total

sales

(ThousjTid

dollars)

Number

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Total

sales

(Thousand
dollars)

Merchan-

iise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Number

Total

sales

(Thousand
dollars)

DALLAS, TEX.

DEPARTMENT STORES

Large stores and multiumts—
Analyzmg merchandise line sales, total

Main store

Piece goods and household textiles:

Silks, velvets, synthetics, woolen yard goods
Cotton yard goods

Linens and towels

Domestics, blankets, comtorters, spreids

Small wares:

Laces, ribbons, notions, needlework
Toiletries, drugs, drug sundnes
Silverware, clocks, fine jewelry, watches
Costume jewelry

Books, magaaines, stationery

Women's and misses' ready-to-wear accessones:

Neckwear, scarfs, handkerchiefs

Millinery

.

Women's, children's gloves

Corsets and brassieres

Women's, children's hosiery

Underwear, slips. negUgecs, robes

Infants' wear
Handbags, small leather goods

Women's, children's shoes

Women's and misses' rcady-towear apparel

Women's, misses', juniors' coats and suits

Women's, misses', juniors' dresses

Girls' and teen-age wear
Blouses, skirts, sportswear

Aprons, housedresscs and uniforms

Furs ,

Men's and boys' wear:

Men's clothing

Men's furnishings, hats

Boys' wear
Men's, boys' shoes and shppers

Home furnishings

:

Furniture, beds, mattresses, springs

Floor covenngs
Drapencs, curtams, upholstery, lamps an

shades

Major household appliances

China, glassware, housewares (inc. electric)

Radios, phonographs, television, records, etc

Miscellaneous merchandise departments:

Toys, games, sporting goods, cameras

Luggage
Candy, groceries, other foods

Restaurant and fountain

,

Packaged bquors and w...es

Paint and wallpaper
,

Hardware
Lighting, electrical supplies . . .

Heating, plumbing equipment and supplies

Building matenals

Farm equipment, implements, machinery
Tires, battencs, and accessones

Gasoline and lubricants

Basement store

Piece goods and household textiles

Women's, misses' ready-tO'wear:

Intimate apparel, other accessories

Coats, suits, dresses

Blouses, skirts, sportswear. .

Infants' and children's wear

Men's and boys' wear:

Men's clothing, fumishmgs
Boys' wear

Home furnishings

Shoes

Otber

Other sales and receipts

Not analyzmg merchandise Ime sales

Small single unit stores

See footnotes at end of table.

DAVEKPORT, IOWA-ROCK
ISLAND-MOLINE, ILL.

DAYTON, OHIO DENVER, COLO. DES MOINES, IOWA

135,635

3,072
2,028
1,230
3,099

1,958
2,64A
2,007

810
1,787

77^
1,834
6i0

1,972
2,653
i,901
3,041
1,563
5,136

6,494
2,018
4,614

690
1,733

5,211
5,324
2,593
1,885

6,495
4,U9

4,852
8,157
4,756

3,849
561

1,412
553

(M

{^1

(M
(')

(M
(M

(M

937
1,034
207

906
2i5

1.018
495

(x)

(x)

135,635

(x)

135,635
130,239
(x)

(x)

135.635
(x)

(x)

135,635
135,635
135,635
135.635
(x)

135,635

(x)

(x)

135,635
135.635
(x)

(x)

(x)

135,635
(x)

(x)

(x)
135,635

135,635
(x)

(x)

(x)

95,445

(x)
130,239
62,206

(x)""
(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

48,584
48,584
48,584
(x)

48,584
48,534

48,584
47 ,467

28,383

365

324
346
630

468
391

101
220
240

295
446
184
434
772
848
815
265

1,032

1,475
1,096
445
696
357
91

743
1,017

514

278

1,362
1,203

935

1,685
1,193

491

686
138

(')

(M

(M
(M
(M

241
441

(')

4,037

28,383
28,383
28,383

19,831
16,761
18,558
14,106

23,527
20,969

(")

28,383
28,383
28,383
ei
(X)

(X)

23,096
C)
C)
22,539
20,036

27,001
28,383
(X)

21,699

(x)

(x)

28,383
28,383
26,192

(x)

(x)

(x)
14,851
(x)

(x)'"'
(x)

(x)

(x)

(x)

(X)

(x)

(x)

14,135
18,030

M
14,135

14,135
(x)

(x)

17,176

600
917

911
1,286

891
382

1,305

654
766
270
644

1,115
1,699
1,192

525
1,927

2,050
2,789
1,490
1,778
803
313

1,179
2,546
1,021
471

2,310
1,601

2,213
3,002
2,863

794

1,606
203
570

(M
(M
(M

(M

482

(M
2,204
494

1,078

820
271

9,569

61,134

61,134
61,134

61,134
(x)

(x)

(x)

(x)

61,134
(x)

61,134
61,134
61,134
61,134
61,134
61,134
61,134

61,134
61,134
61,134
61,134
61.134
(x)

(x)
61,134
61,134
61,134

(x)

(x)

61,134
61,134
61,134
(x)

(x)

(x)

(x)

(x)

(x)'
(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

46,756
46,756
46,756

46,756
46,756

(x)

(x)

2,153
. 637
1,013
2,006

1,501
1,935
1,188

327
1,750

990
744
353

1,368
1,503
2,888
2,407

564

3,247

3,189
3,635

678
1,760
1,045
n8

3,718
4,618
1,930
1,392

4,012
4,124

3,219
4,610
4,076
1,674

4,439
381
966
949

l,il3
1,919

(M
(M

^]

1,391
1,748

399
497

1,185
362

(M

101,286

Cx)

101,286
101,286

101,286
101,286
101,286
(x)

(xl

101,286
(x)

101,286
101,286
101,286
101,286
101,286
101,286
101,286

(x)

(x)

(x)

101,286
(x)

(x)

(x)

101,286
101,286
(x)

(x)
101,286

101,286
101,286
101,286
101,286

(x)

(x)

(x)

77,744

51,822
65,786
(x)

(x)

(x)

(x)

(x)

(x)

50,031
50,031
50,031
50,031

50,031
50,031

(x)

50,031

558
309
365

659

2
(')

(M

295
222
193
438
736

1,362
868
339

1,144

1,395
1,780

896
1,206

732
266

903
1,779
491
345

1,896
1,151

1,375
1,365
1,244

393

(M

(M

729
156

(M



18.32 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 18E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—GENERAL MERCHANDISE GROUP.
GENERAL STORES—KIND OF BUSINESS. FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

[See text for expUrutory materul]

Kind of buMiWM ind merchandite hne

Mcrctun*

diat line

ales

{Thoujund
doHart)

Stores reporting

merchandise line

Toul
sales

(Thousand
dollars)

MerctuTV

disc iine

sales

(Thousand
dollars)

Stores reporting

merchandise tine

Total

sales

(Thouijnd
dollars)

Merchan-

dise line

sales

doUars)

Stores reporting

merchanc^se line

I

Toul

I
iThoutaiid

dollarii

Merchan-

diK line

salu

(Thousand
dotUn)

Stores repomnK
merchandise line

Numbei

Total

aalcA

(Thoujdnd
dollars)

Merchan-

diae bne

sales

(Thousand
dollars)

Stores reporting

merchandise line

Number

Total

sales

(TTioujjTid

dolldri)

DETROIT, MICH.

DEPARTMENT STORES

Lufc stares and multiiintts

—

Aiulyting merchandise line sales, toul

Piece goods and household texules:

Silks, velvets, synthetics, woolen yard goods
Cotton yard goods
Linens and towels

Domestics, blankets, comtbrters, spreads

Small vrares;

Laces, ribbons, notions, needlework
Toiletries, drugs, drug sundries

Silverware, clocks, 6ne jewelry, watches

.

Costume jewelry

Books, magazines, stationery.

Wtimcn's and misses' ready-to-wear accessories

Neckwear, scarfs, handkerchiefs - .

Millinery

Woolen's, children's gloves

Corsets and brassieres ... -

Women's, children's hosiery

Underwear, slips, neghgees. robes

Infants' wear
Handbags, smalt leather goods
WoTien's. children's shoes

Women's and misses' ready-to-wear app.-ircl:

Women's, misses', juniors' coats and suits

Women's, misses', juniors' dresses

Girls' and teen-age wear
Blouses, skirts, sportswear

Aprons, housedresses and imifonns
Furs

Men's and boys' wear:
Men's clothing

Men's furnishings, hats

Boys' wear
Men's, boys' shoes and slippers

Heme furnishings

:

Furniture, beos. mattresses, spnngs
Floor coverings .

Draperies, curtains, upholster>*, lamps ai

shades . .

Major household apphances
China, glassware, housewares (inc. electric) . .

Radios, phonographs, television, records, etc

Miscellaneous merchandise departments:

Toys, games, sporting goods, cameras

Luggage
Candy, grtxenes, other foods

Restaurant and fountain

Packaged liquors and wines
E^int and wallpaper

Hardware
Lighting, electrical suppbes
Heating, plumbing equipment and supplies .

Building matenals

Farm equipment, implements, machinery .

Tires, batteries, and accessones

Gasoline and lubricants

Basement store

Piece goods and household textiles

Women's, misses' ready-to-wear:

Intimate apparel, other accessories

Coits, suits, dresses

Blouses, skirts, sportswear

Infanu' and children's wear

Men's and boys' wear

:

Men's clothing, furnishings

Boys' wear

Home furnishings

Shoes

OtiMr

Other sales and receipts

Not analysing merchandise Ime sales

Small single unit stores

See footnotes at end of table.

DUIUTH, Mirm.-SUPEHIOR,
WIS.

ERIE, PA. FLINT, MICH. FORT WORTH, TEX.

5,277
2,368
3,<59
6,969

4,401
5,489
3,998
2,258
4,278

1,689
3,159
1,102
4,329
6,141
9,697
9,701
2,929
8,761

12,817
12,337
5,802
8,520
4,380
2,478

10,726
16,519
7,919
3,349

21,271
9,924

10,995
17,694
15,301
6,011

12,595
1,142
3,277
2,323

3,754
4,6U
1,521
4,337
3,097
1,122
5,562

431

5,246

10,122
10,749
2,144
4,337

6,427
2,484

5,568
5,631

14,398

322,344
301,toe
327,834
(xj

308,971
3U,859
324,586
343,451
242,130

323,147
308,078
290,928
331,004
340,720
331,004
331,004
326,982
338,873

339,868
338,792
338,565
339,86a
337,774
337,770

306,802
362,629
(xi

338,873

333,224
330,803

350,769
330,236
(x)

320,505

328,669
289,902
276,836
218,799
Cx)

270,841
257,825
235,916
91,483
91,483
91,483

107,657
37,701

209,720
209,720
189,660
209,720

206,196
189,660

193,184
209,720

368
214
253
550

(')

336
237

156
139

218
214
121

259
519
573
551
151
613

718
597
240
411
323
104

453
656
406
173

593
443

529
990
752
302

474
43
58

(')

(M

0)

l'']

2,365

16,422
(x)

(x)

16,442

16,422
10,223
(x)

10,223
8,525

16,422
12,349
16,422
16,422
16,422
16,422
16,422
16,422
16,422

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

7,202

(x)
13,093

16,422

(x)

16,422
12,090

13,093
6,851

2

"7



GENERAL MERCHANDISE GROUP 18.33

Table 18E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—GENERAL MERCHANDISE GROUP,
GENERAL STORES—KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1 948—Continued

[See ten for expUnatory materul]

Kind of business ind merchandise bne

Merchan-

dise tine

sales

(Thousand
dollars)

Stores reporting

merchandise line

Toul
sales

{Thousand
dollan)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise bne

Number

Total

sales

(Thotwand
dollar!

)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise bne

Toul
sales

(Thousand
Numbcf

dollars)

Merchan-

dise bne

sales

(Thousand

dollars)

Stores reporting

merchandise line

Toul
sales

(Thousand
dollars)

Merchan-

dise bne

sales

(Thousand
dollars)

Stores reporting

merchandise bne

Total

sales

(TTiousand

dollars)

FRESNO, CALIF. GRAND RAPIDS, MICH, HARRISBURG, PA. HARTFORD, CONN, HOUSTON, TEX.

DEPARTMENT STORES

Large steles and muttiunits

—

Anatyiing merchandise tine sales, total

Piece gouds and household textiles:

Silks, velvets, synthetics, woolen yard goods

Cotton yard goods

Linens and towels

Domestics, blankets, comforters, spreads

Small wares

:

Laces, nbbons. notions, needlework

Toiletries, drugs, drug sundncs
Silverware, clocks, fine jewelry, watches.

Costume jcweb^
Books, magazines, stationery

Women's and misses" ready-to-wear accessories:

Neckwear, scarfs, handkerchiefs

,

MiUincry
Women's, children's gloves

Corsets and brassieres

Women's, children's hosiery

Underwear, sbps, negbgecs, robes

Infants" wear

Handbags, small leather goods
Women's, children's shoes

Women's and misses' ready-to-wear apparel

:

Women's, misses', junicvs' coats and suits

Women's, misses', juniors" dresses

Girls' and teen-age wear
Blouses, skirts, sportswear

Aprons, housedresses and uniforms

Furs

Men's and boys' wear:

Men's clothing

Men's furnishings, hats i

Boys' wear
Men's, boys' shoes and slippers

Home furnishings:

Furniture, beds, mattresses, springs

Floor covenngs
Drapenes, curtains, upholstery, tamps ai

shades

Major household applances

China, glassware, housewares (inc. electric)

.

Radios, phonographs, television, records, etc

.

Miscellaneous merchandise departments:

Toys, games, sporting goods, cameras

Luggage
Candy, groceries, other foods

Restaurant and fountain

Packaged bquors and wines

Paint and wallpaper

Hardware
,

Lighting, electrical supphes
Heating, plumbing equipment and suppUes

Building materuls

Farm equipment, implements, machinery

Tires, batteries, and accessories

Gasoline and lubricants

Baaement store

Piece goods and household textiles

Women's, misses' ready-to-wear:

Intimate apparel, other accessories

Coats, suits, dresses

Blouses, skirts, sportswear

Inlants' and children's wear

Men's and boys' wear

:

Men's clothing, furnishings

Boys' wear

Home furnishings

Shoes

Other

Other sales and receipts

Not analyzing merchandise bne sales. .

Small single unit stores

See footnotes at end of table.

16,371



18.34 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 18E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—GENERAL MERCHANDISE GROUP,

GENERAL STORES—KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

[Sec text for expbiutory uuterul)

Kind oi busineu and merchandise line

DEPARTMENT STORES

Large stores and muluunits

—

iOulyuig merchandise line sales, total

Main iton

Piece goods and household textiles;

Silks, velvets, synthetics, woolen yard goods

Cotton yard goods
Linens and to\)k*eU

Domestics, blankets, comforters, spreads

Small wares:

Laces, ribbons, notions, needlework

Toiletries, drugs, drug sundries

Silverware, clocks, 6ne jewelry, watches.

Costume jewelry

Books, magazines, stationery

Women's and misses" ready-to-wear accessones:

Neckwear, scarfs, handkerchiefs

Millinery

Women's, children's gloves

Corsets and brassieres

Women's, children's hosiery

Underwear, slips, negligees, robes

Infants' wear
Handbags, small leather goods
Women's, children's shoes

Women's and misses' ready-to-wear apparel:

Women's, misses', juniors' coats and suits

Women's, misses', juniors' dresses

Girls' and teen-age wear
Blouses, skirts, sportswear

Aprons, bousedresses and unifonDs

Furs

Men's and boys' wear:

Men's clothing

Men's furnishings, hats.

Boys' wear
Men's, boys' shoes and slippers

,

Home furnishings

:

Furniture, beds, mattresses, springs

Floor coverings

Draperies, curtains, upholstery, lamps

shades .

Major household appliances . .

China, glassware, housewares (inc. electric)

.

Radios, phonographs, television, records, etc

Miscellaneous merchandise departments:

Toys, ^mes. sporting goods, cameras

Luggage
Candy, groceries, other foods

Restaurant and fountain

Packaged liquors and wines

Punt and wallpaper

Hardware
Lighting, electncal supplies

Heating, plumbing equipment and supplie*

Budding materials

Farm equipment, implements, machinery
Tires, tnttenes, and accessones

Gasoline and lubricants

and

Bttscment store

Piece goods and household textiles .

Women's, misses* ready-to-wear:

Intimate apparel, other accessories

Coats, suits, dresses

Blouses, skirts, sportswear

Infants' and children's wear

Men's and boys' wear:

Men's clothing, furnishings

Boys' wear

Home fumishines

Shoa

Other

Other sales and receipts -

Not aiulyzing merchandise line sales

.

Small single unit stores

Sec footnotes at end of table.

Merchan-

dise line

sales

(Thouidrtd

dollars)

Stores reporting

merchandise line

Toul
sales

{Thousand
dollars)

HUNTINGTON, W.VA.'

ASHLAND, KY.

38i



GENERAL MERCHANDISE GROUP 18.35

Table 18E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—GENERAL MERCHANDISE GROUP,
GENERAL STORES—KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

[See text for explanatory matehal)

Kind of business and merchandise Lne

Merchan-

dise line

sales

(TTioujand

dollars)

Stores reporting

merchandise line

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise Lne

Numba

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thouland
dollars)

Stores reporting

merchandise bnc

Total

sales

^Thousand
dollars)

Number

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Number

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thousand
dollars}

Stores reporting

merchandise line

Total

sales

(Thousand

dollars)

KNOXVILLE, TENN. LANCASTER, PA. LOS ANGELES, CALIF. LOUISVILI£, KY. MEMPHIS, TENN.

DEPARTMENT STORES

Large stores and multiunita

—

Analyzing merchandise line sales, total

Main store

Piece goods and household textiles:

Silks, velvets, synthetics, woolen yard goods

,

Cotton yard goods

Linens and towels

Domestics, blankets, comforters, spreads , , ,

Small wares:

Laces, ribbons, notions, needlework
Toilctnes, drugs, drug sundries

Silverware, clocks, fine jewelry, watches.

Costume jewelry

Books, magazmei. stationery

WfHnen's and misses" ready-to-wear acccssones:

Neckwear, scarfs, handkerchiefs . .

Millinery

Women's, children's gloves

Corsets and brassieres

Women's, children's hosiery

Underwear, slips, negligees, robes

Infants' wear
Handbags, small leather goods

Women's, children's shoes . . .

Women's and misses" ready-to-wear apparel:

Women's, misses', juniors" coats and suits

Women's, misses', juniors' dresses

Girls' and teen-age wear
Blouses, skirts, sportswear

Aprons, housedresses and uniforms

Furs

Men's and boys' wear:

Men's clothmg
Men's furnishings, hats

Boys' wear
Men's, boys' shoes and slippers.

Home furnishings

:

Furniture, beds, mattresses, springs . . .

Floor covenngs
Draperies, curtains, upholstery, lamps ai

shades

Major household appliances

China, glassware, housewares (inc. electric)

.

Radios, phonographs, television, records, etc

Miscellaneous merchandise departments:

Toys, games, sporting goods, cameras

Luggage
Candy, grocenes, other foods . ,

Restaurant and fountain ...,. .

Packaged bquors and wines
Paint and wallpaper

Hardware
Lighting, electrical supphes
Hfatmg, plumbing equipment and supplies .

Building materials

Farm equipment, implements, machinery.

Tires, batteries, and acccssones

Gasoline and lubricants

Basement store

Piece goods and household textiles .

Women's, misses' ready-tc^•wear

:

Intimate apparel, other accessories

Coats, suits, dresses ...

Blouses, skirts, sportswear . . .

,

Infants' and children's wear . . .•

Men's and boys' wear:

Men's clothing, furnishings

Boys' wear

Home furnishings

Shoes

Other

Other sales and receipts

Not analyzing merchandise line sales . .

.

Small single unit stores . .

See footnotes at end of table.

29,764

6U
415
X28
685

329 I

516
I

209 I

266 I

255 I

310
j

456 I

183
I

412
574
930

;

759
272

I

1,278
,

1,918
I

1,998 '

596
748
575
187

1,340
1,797
687
375

1,171
522

1,117
1,623
1,168

291

(M

(M*
CM
(M
(M
(M
CM
CM

CM

CM
CM

M

CM
(M

CM

620
85

110

(x)

29,764
(x)

29,764

Cx)
29,764

Cx)
26,794

(x)

7
8



18.36 RETAIL TRADE-MERCHANDISE LINE SALES

Table 18E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—GENERAL MERCHANDISE GROUP,
GENERAL STORES—KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1 948—Continued

[Sec text for explaiutory iruteTuI)

ICind ot busincH and loerchanduc bne

Merchan-

dise tme

sales

(Thouiand
dollars)

Store* leponing

merchandise line

Number

Total

ales

dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Store* reporting

merchandise bne

Total

sale*

(Thou^ditd

dollars)

Merchan-

dise line

sales

{Thousand
dollars)

Stores reporting

merchandise line

Total

sales

(Thouid>id

dolldrj)

Number

Merchan-

dise line

sales

(Tlioujand

dolldrj)

Store* reporting

merchandise line

Number

Total

sales

(Thousand
dollari)

Merchant

di*e line

sales

(Tlioujand

dollars)

Store* reporting

merchandiac line

Total

sales

(TTiouidnd

dollars)

MIAMI. FLA. MILWAUKEE, WIS.
HINNEAPOLIS-ST. PAUL,

MINN.
MOBILE, ALA. NASHVILLE, TENN.

DEPARTMENT STORES

Large stares and multiunits

—

Analyzing merchandise line sales, toul

.

Main store

Piece goods and household textiles

;

Silks, velvet*. *ynthetics. n^oolen yard goods
Cotton yard good*
Linens and towels

Domestic*, blanket*, comtorters. spreads

Soull wares:

Laces, ribbon*, notions, needlework

Toiletries, drug*, drug sundries

Silverware, clock*. 6ne jewelry, watches

.

Costume jewelry

Books, magaziner stationery

Women"* and misses' readyto-wcar accessones;

Neckwear, scarfs, handkerchief*. ,

Milbnery
Women's, children"* gloves . . . . ^

Corsets and bra**ieres

Women's, children's hosiery

Underwear, sbps. negbgees. robes

In^ts* wear
Handbags, small leather good* . . . .

Wtmcn"*. children's shoes

Women's and misses* ready-to-wear apparel:

Women's, misses', juniors' coats and suit*

Women's, misses', juniors' dresses

Girls' and teenage wear
Blouses, skirts, sportswear

Apron*, houscdresses and uniforms ...
Furs

Men's and boys* wear:
Men's clothing

Men's fiirnishings. hau
Boys' wear
Men's, boys' shoe* and sbppers

Home furnishings

:

Funuturc. beds, mattresses, springs

Floor coverings

Draperies, curtain*, upholstery, lamps ai

shades

Major household appliances

China, glassware, housewares (inc. electric) . .

Radios, phonographs, television, records, etc

.

Miscellaneous merchandise departments:

Toys, games, sportmg goods, cameras

Luggage
Candy, groceries, other foods

Restaurant and fountain

Packaged bquors and wines
Paint and wallpaper

Hardware ...

Lighting, electrical supplies

Heatmg, plumbmg equipment and suppUes .

Building materials

Farm equipment, implements, machinery .

Tires, batteries, and accessories

Gasoline and lubricant*

BsMment store

Piece good* and household textiles . .

Women**, misses* ready-to-wear:

Intimate apparel, other accessofies

Coats, suits, dresses

Blouses, skirts, sportswear

Infants* and children's wear

Men's and boys' wear:

Men's clothing, fiimishing*

Boys* wear . .

Home fiimishinp

Sboa

Other

Other sales and receipt*

Not analyzing merchandise line sales . . .

Small single unit stores

^e rootnoten at end of table.

565
U7
526
996

865
843
716
172

568

453
(')

106
472
634

1,101
856
469

1,229

1,282
1,543

626
1,244
472

(M

2,377
1,890

785
457

2,884
1,018

1,127
2,280
2,245

768

(M
(M

(')

(')

(M

(M
(')

979
185

(x)

(x)

!x)

(x)

36,219
(xi

(x)

16,336
(x)

(x)

(x)

36,219
36,219
36,219
36,219
36,219
36,219
(xS

39,117
36,219
36,219
36,219
36,219
(x)

39,117
36,219
(x)

(x)

(x)

(x)

(x)
39,117
36,219

(x)

(x)

36,219
(x)

(x)

(x)"'
(x)

(x)

x)

M
(x)

M
x)

(x)

(x)

(x)

(x)

(x)

1,823
930

1,788

3,036

2,946
3,357
1,317
1,371
2,224

1,915
1,612

832

2,021
2,703
4,526
3,292
1,254
3,880

4,711
4,970
2,138
3,381
2,185

655

4,012
6,797
2,363
1,000

5,367
3,611

4,422
5,901
7,325
2,536

4,359
642

9,549
1,480

(M
684

2,118

^\
(M
(M
(')

(')

(M

2,281
786

()
(')

(')

18,849

143,455
(x)

143,455
143,455

143,455
143,455
133,119
(X)

Cx)

(x)
143,455
143,455
143,455
143,455
143 ,455

143,455
143,455
143,455

143,455
143,455
143,455
143,455

(x)

(x)

143,455
143,455
143,455

"(x)

(x)

143,455

143,455
133,119
143,455

(x)

143,455

(x)

143,455
103, 94«
(x)

64,155
91,996
(x)

(x)

M
(x)

(x)

(x)

(x)

70,018
70,018
(x)

(x)

(x)

(x)

(x)

70,018

4,722
2,398
2,685
5,701

3,723
4,366
2,711
1,356
4,232

2,606
1,903
1,029
3,654
4,395
7,714
5,939
1,716
8,001

5,813
5,870
3,708
4,969
2,067
1,269

6,683
10,085
5,333
2,562

13,228
U,566

6,653
11,546
11,617
3,282

11,188
854

3,205
3,578

2,866

(')

(M
(M

5,188
4,983
1,266
1,781

1,598
1,340

39,655

(x)

(x)

fx)

258,456

258,456
258,456
(xi

(x)

(x)

258,456
143,135
(x)

(x)

(x)

258,456
258,456
(x)

258,456

(x)

(x)

258,456
258,456
(x)

(x)

(x)
258,456
258,456

(x)

258,456

(x)

(x)

258,456
258,456
(xi

253,456
(xi

(x)

(x)

(x)'
(xi
(x)

(x)

x)

(x)

(x)

(x)

139,751

144,872
144,872
144,872
144,872

144,872
139,751

128,259
133,380

12,203

273
202
82

303

(M
(')

(')

(')

170
231
75
150
261
441
362
122
380

399
721
132
277
138
77

C)

(M

(M
(')

399
267

(')

887
433
207

(M

CM
(')

!=!

(')

(M

5,018

236

12,203
12,203
12,203
12,203

12,203
(x)

(x)

(x)

(x)

12,203
12,203
12,203
12,203
12,203
12,203
12,203
12,203
12,203

12,203
12,203
12,203
12,203
12,203
12,203

(x)

12,203
12,203
(x)

(x)

(x)

(X)

12,203
12,203
12,203

(x)

W
(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

31,683



GENERAL MERCHANDISE GROUP 18.37

Table 18E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—GENERAL MERCHANDISE GROUP,

GENERAL STORES—KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

[See text for explanatory materul]



18.38 RETAIL TRADE-MERCHANDISE LINE SALES

Table 18E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—GENERAL MERCHANDISE GROUP,
GENERAL STORES—KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

[Sec text for explarutory auterut)

Kind of businctt and mcrchindue litw

DEPARTME>rr STORES

Lir^ stcres and multmnitj

—

/^iyung mcrdundise line uks, total.

pKce goods ind household textiles:

Silks, velvets, synthetics, woolen yard goods

Cotton yard goods

Linens 2nd towels

Dooiestics, bbnkets, ccMnJorters. spreads.

Small wares;

Laces, hbbons. notions, needlework

Toiletries, drugs, drug sundries

Silverware, clocks. 6ne jewelry, watches.

Costume jewelry

Books, magaiinev stationery . .

Women's and misses" ready-to-wear accessones:

Neckwear, scarfs, handkerchiefs . .

Millinery.

Women's, children's gloves .

Corsets and brassieres

Women's, children's hosiery

Underwear, slips, negligees, robes

Infants' wear
Handbags, small leather goods

Women's, children's shoes . .

Women's and misses' ready-to-wear apparel:

Women's, misses', juniors' coats and suits

Women's, misses', juniors' dresses

Girls' and teen-age wear

Blouses, skirts, sportswear

Aprons, houscdresscs and uniforms

Furs

Men's and boys' wear:

Men's clothing

Men's furnishings, hats

Boys' wear
Men's, boys' shoes and slippers

Home furnishings:

Furniture, beds, mattresses, springs

Floor coverings

Draperies, curtains, upholstery, lamps ai

shades .

Major household applunces

China, glassware, housewares (inc. electric)

.

Radios, phoffiographs, television, records, etc.

Miscellaneous merchandise departments:

Toys, games, sporting goods, cameras

Luggage
Candy, groceries, other foods

Restaurant and fountain

Packaged liquors and wines

Paint and wallpaper

Hardware
Lighting, electrical supplies

Heating, plumbing equipment and supplies .

Buildmg matenaU
Farm equipment, implements, machineiy. . .

.

Tires, batteries, and accessories

Gasoline and lubricants

Basement store

Piece goods and household textiles . . .

Women's, misses' ready-to-wear:

Intimate apparel, other accessories.

Coats, suits, dresses

Blouses, skirts, sportswear

Infanu' and children's wear

Men's and boys' wear:

Men's clothing, furnishings .

Boys* wear .

Home furnishings

Shoes

OdMT

Other sale* and reccipu

Not analyzing merchandise line sales

Small smgle unit vtores

See footnotes at end of table.

Mcrcharv

dise bne

sales

{Thousand
dollan)

Stores reporting

merchandise bne

Number

Total

sales

(Thouiatid

dolldri)

35,137

491
377

625

891
980

516
484

524
399
292
474
939

1,217
756
377

1,302

1,551
1,941
430

1,035
494
263

924
2,237

511
366

1,005
659

987

CM
1,425

CM

CM
391

965

P

{')

(')

(')

35,137
35,137
35,U7
35,137

35,137
35,137

W
35,137
(»)

35,U7
35,137
35,137
35,137
35,137
35,137
35,137
35,137
(«)

a, 137
35,137
(»)

(«)

(»)

(")

35,137
35,137
(X)

(«)

(X)M
35,137
(x)

35,137
(x)

35,137
(x)

(X)

(X)

(x)"'
(x)

(x)

(x)

x)

x)

x)

(x)

(»)

2 (x

2 (x

2 (X

2 (x

2 (X

2 (x

1 (x

3 (x

Merchan-

diw line

sales

{Thmutmd
doUars)

Stores reporting

merchandifie line

Number

Total

sales

{Thousand
do\laTi)

PEORIA, nx.

29,5&t

3S6
307
371
855

539
431
151
219
323

283
420
192

361
701

1,046
I

751
295

1,084

1,382
1,727

367
859
529
310

858
1,394
397
171

1,367
901

«-938
1,264
879
333

863
130
141
627

393
506
110

(M

3,783

(X)

(x)

(x)

29,564

29,564
(xi

19,390
20,484
20,484

(x)

(X)

29,564
29,564
29,564
29,564
29,564-

29,564
29,564

29,564
29,564
(X)

29,564
29.564
(X)

(X)

29,564M
22,983

(X)

(X)

(X)
(X)

29.564
(X)

29,564
7 (X)

6 (')

4 19,390

(x)

(x)

x)

x)

(x)

(x)

(x)

(x)

17,278

17,278
17,278
17,278
(x)

(x)

(x)

17,278

Merchan.

dise bne

sales

(Thousand
dollars)

Stares reporting

merchandise bne

N umbel

Total

sales

(Tliousaiid

dollars

mrUDELPHIA, PA.

451,782



GENERAL MERCHANDISE GROUP 18.39

Table 18E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—GENERAL MERCHANDISE GROUP,

GENERAL STORES—KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS; 1948—Continued

[See text for explanatory matenal]

Kind of business and merchandise bne

DEPARTMENT STORES

Large stores and multmnits

—

Analyzing merchandise line sales, total

Main store

Piece goods and household textiles:

bilks, velvets, synthetics, woolen yard goods

Cotton yard goods

Linens and towels

Domestics, blankets, comforters, spreads

Small wares:

Laces, nbbons, notions, needlework

Toiletnes, drugs, drug sundnes

Silverware, clocks, fine jewelry, watches -

Costume jewelry

Books, magazines, stationery

Women's and misses' ready-to-wear .iccessoncs

:

Neckwear, scarfs, handkerchiefs

Millinery

Women's, children's gloves

Corsets and brassieres

Women's, children's hosiery

Underwear, slips, negligees, robes

Infants' wear
Handbags, small leather goods

Wo.-nen's, children's shoes

Women's and misses' ready-to-wear apparel:

Women's, rmsses', juniors' coats and suits

Women's, misses', juniors' dresses

Girls' and teen-age wear
Blouses, skirts, sportswear

Aprons, housedresscs and unifonns

Furs

Men's and boys' wear:

Men's clothing

Men's furnishings, hats

Boys' wear ,

Men's, boys' shoes and sbppers

Home furnishings

Furniture, beds, mattresses, springs

Floor covenngs

Drapenes, curtams, upholstery, lamps and

shades

Major household appliances

China, glassware, housewares (mc. electric)

Radios, phonographs, television, records, etc

Miscellaneous merchandise departments:

Toys, games, sporting goods, cameras

Luggage
Candy, grocenes. other foods

Restaurant and fountain

Packaged liquors and wmcs
Paint and wallpaper . .

Hardware
Lighting, electrical supphes

Heating, plumbing equipment and supplies

Buildmg materials

Farm equipment, implements, machinery

Tires, battenes, and accessones

Gasoline and lubricants - .
,

Basement store

Piece goods and household textiles

Women's, misses' ready-to-wear:

Intunatc apparel, other accessories

Coats, suits, dresses

Blouses, skirts, sportswear

Infants' and children's wear

Men's and boys' wear:

Men's clothing, furnishings

Boys' wear

Home furnishmgs

Shoes

Other

Other sales and receipts

Not analyzing merchandise Ime sales

Small smgle unit stores

See footnotes at end of table.

Merchan.

dise hne

sales

(Tfiousand

dollars)

Stores reporting

merchandise Lne

Number

Toul
sales

{Thousand
dolldrs)

PORTLAND, OREO.

2,775
1,096
1,044
2,099

1,917
2,221
1,3<5

386
2,409

1,127
1,125
473

1,309
2,059
3,233
2,517

769
3,707

4,069
3,078
1,602
2,506
1,182

553

3,863
4,657
2,275
1,396

5,729
4,417

3,535
6,226
4,771
2,933

5,916
623

2,U3
1,469

1,326
3,712
1,568

(')

0)
(>)

(M
(M

1,092

1,002
1,931

575
229

1,333
297

()
1,126

14,851

(x)

120,500
(x)

(x)

(x)

(x)

109,331
70,494
107,486

95,125
86,833
89,790
(x)

123,626
123,626
123,626
90,737
123,626

(x)

(x)

(x)

(x)

(x)

89,450

(x)

123,626
123,626
123,626

(x)

120,500

(x)

(x)

123,626
(x)

(x)

(x)

119,213
107,486

94,389
94,389
94,389
(x)

(x)

(x)

(x)

(x)

73,234
73,234
73,234
73,234

73,234
73,234

(x)

73,234

Merchan-

dise bne

sales

(Thousand
dollars)

Stores reporting

merchandise bne

Total

sales

(Tliousflnd

dollars)

PROVIDENCE, R.I.

48,837

665
197
683

1,224

851

1,377
588

223
708

1,016
990
598

1,074
1,510
2,250
2,025

823
2,403

2,377
3,099

712
1,623

615
832

1,850
2,553
1,415

(M

2,335
1,464

1,630
2,057
1,767

760

530
200
396
977

(')

(M

(M
(M
(M
(M

(')

(M
(')

2,197

(x)

35 ,225
(x)

48,837

41,214
48,837
41,214
19,877
38,527

(x)

46,661
(x)

48,837
48,837
48,837
48,837
46,661
(x)

48,837
48,837
48,837
48,837
(x)

46,661

(x)

41 ,214

(x)

(x)

(x)

48,337
(x)

(x)

41,214

41,214
37,218
35,408
38,344

35,408
(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise bne

Number

Total

(Thousand
dollars)

READING, PA.

15,112

230
84

257
423

(')

(M

(M

103
362
217
562
395
242
317

819
763
188
272
158

(M

350
617
221

783
418

560
618
631
132

250
77

(')

(M
(M
(M

(M

15,112
Ix)

15,112
15,112

(x)

(x)

(x)

(x)"'

(x)

(x)

15,112
15,112
15,112
15,112
15,U2
15,112
(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

15,112
15,U2
(x)

15,112
15,112

15,112
15,112
15,112

(x)

15,112
15,112
x)
x)

x)'"
x)

x)

x)

x)

x)

x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Number

Toul
sales

(Thousand
dollars)

RICHMOND, VA.

58,267



18.40 RETAIL TRADE-MERCHANDISE LINE SALES

Table 18E.—MERCHANDISE UN£ SALES OF LARGE STORES AND MULTIUNITS—GENERAL MERCHANDISE GROUP,
GENERAL STORES—KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS 1948—Continued

[See text for expUiutory nucexttl]

Kiodof and nerdiUMliae hne

Mercharv

due bnc

(ThouMnd
doUdTj)

Stores reporting

merchandise tine

Kufflba

Total

saks

(TlioiajTiJ

doUdrj)

Merchan-

dise iine

sales

(Thousand
doUdTi)

Stores reportmg

merchandise line

Numba

Total

ales

(TlKnudnd
dollars)

Merchan-
dise bne

sales

(Thousand
dollars)

Stares reporting

merchandise bne

Tool
sales

{Thousand
dolldrj)

Mumbei

Merchan-

dise line

sales

{Thousand
dollars)

Stores rcponmi;
merchandise line

Numba

Total

ales

(Thousand
dolUrs)

Merchan-

dise bne

ales

(Thousand
dollars)

Stores reporting

merchandise bne

Total

ales

(Thousand
dolbtrs)

DEPARTMENT STORES

Large stores and multiumts

—

Analyuig merchandise bne ales, tocaj

Main store

Piece gtnds and bousdiold textiles:

Sik^ vehcta, tjiitfaetics, woolen yard goods .

uMtun ysfd goods ...
Linou and tmreU
OxnestKs, bbnkets, comforters, spreads

Stnall %-ares:

Licts, nbbons, nocxxts, needlewock
Toiletncs, drugs, drug sundries

StK-erware, cktfks. 6ne jewelry, watdies
Costume jewelry

Books, magaanes stationery ...

Women's and misses' ready •to-«.'car accessaries:

Neck^hTar, scarfs, handkerchiefs

Milhnery. ,

Wooien's, children's gloves

Corsets and brass»aes
Women's, children's hosiery

Underwear, slips, ne^igees, robes

In&nts' wear .

Handbags, srrull leather goods
Women's, children's shoes

Women's and misses' ready-to-wear apparel

:

Women's, misses', juniors* coats and suits

Women's, misses', juniors' dresses

Girls' and teen-age wear
Blouses, skirts, sportswear

Aprons, housedresses and uniforms . .

Furs

Men's and boys* wear:

Men's clothing . ...

Men's furnishings, hats

Boys' wear
Men's, boys* shoes and shppers

Home fumishmes:
Furniture, beds, mattresses, springs

Floor coverings

Draperies, curtains, upholstery, haips and
sludes

Major household appliances

Chma. gUssi^-are, housewares (inc. electric) ...

Radios, phonographs, televisicn. records, etc

Miscdbneous merchandise departments:

Toys, games, sporting goods, cameras

Lug^ge
Ondy, groceries, other foods . .

Restaurant and fountain

I^ckaged liquors and wiaes
f^int and wallpaper

Hardware
Ligfating. electrical suppbea
Hatmg, plumbing eqmpeoent and supplies . .

Building materials

Fann equipment, implements, machinery
Tires, hattencs. and accessories

Gasohne and lubricants

SACRMCNIO. CALIF. ST. LOUIS, MO. SALT LAKE CITY, UTAH SAN AJfTOMIO, TEC, SAN IZRNARDDIO, CALIF.

Dl Store

Piece goods and househotd textiles

Wcmen's, misses' ready-tcwcar:

Intimate apparel, other accessaries.

Coats, suits, dresses

Blouses, durts, sportswear
Infanu' and children's wear

Men's and boys' wear:

Men's clothing, furnishings

Boys* wear

Home furnishings

Sbocs

Ocbar

Other sales and reodpu

Not analyzmg merchandise hne ales

8in wn^ qnit stores

59« rootoot«a St csMl of table.

803
191
312
524

p)
U3
<32
5<9
926
780
221
671

898
788
587
6M
i53
102

1,076
1,636
656
179

937
532

651
1,684

892
«7

(M
(')

(M"
(M
(M
(')

5''

(•)

8

{')

(')

925
131

(M

(»)

(»)

26,297

M
(x)

(l>

26,297
(l)

26,297
26,297
26,297
26,297
26,297
26,297

26,297
26,297
26,297
26,297

(«)

26,297

5 26,297
5 I 26,297
5 i 26,297
3

I

(»)

1

26,297

26,297
26,297
26,297
(»)

26,297
26,297
(x)M
m'"
M
M
(»>
(«)M

M
1



GENERAL MERCHANDISE GROUP 18.41

Table 18E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—GENERAL MERCHANDISE GROUP.
GENERAL STORES—KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

(See text for explaiutory matenalj

Kind of busine&s and merchandise bne

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Number

Total

sles

(Thousand

dolldrs)

Merchan-

dise line

sales

(Thousand
dollars)

Stores rcponing

merchandise line

Total

sates

(Thousand
dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise bne

Total

sales

iThousoitd

dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Number

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

(Tfiousand

dollars)

Stores reporting

merchandise line

Number

Toul

(Thousatut

dollars)

SW DIEGO, CALIF.

DEPARTMENT STORES

Large stores and multiunits

—

Analyoing merchandise line sales, total

Main store

Piece goods and household textiles;

Silks, velvets, synthetics, woolen yard goods
Cotton yard goods

Linens and towels

Domestics, blankets, comforters, spreads

Small wares:

Laces, nbbons. notions, needlework
Toiletries, drugs, drug sundries

Silverware, clocks, fine jewelry, watches
, .

Costume jewelry

Books, magazmes, stationery

,

Women's and misses' ready-to-wear accessories;

Neckwear, scarfs. Iiandkerchiefs

Millinery

Women's, children's gloves

Corsets and brassieres

Women's, children's hosiery

Underwear, sUps. negligees, robes

Infants' wear
Handbags, small leather goods
Women's, children's shoes

Women's and misses' ready-to-wear apparel;

Women's, misses', juniors' coats and suits - .

Women's, misses', juniors' dresses

Girls' and teen-age wear
Blouses, skirts, sportswear

Aprons, housedresscs and uniforms

Furs

Men's and boys' wear:

Men's clothing

Men's furnishings, hats

Boys' wear

Men's, boys' shoes and slippers -

Home furnishings:

Furniture, beds, mattresses, spnngs
Floor coverings

Draperies, curtams, upholstery, lamps and
shades

Major household appliances

China, glassware, housew-ares (mc. electric) ...
Radios, phonographs, television, records, etc

Miscellaneous merchandise departments:
Toys, games, sporting goods, cameras
Luggage
Candy, groceries, other foods

Restaurant and fountam
Packaged Lquors and wines
Paint and wallpaper .

Hardware .

Lighting, electrical supplies

Heatmg, plumbmg equipment and supplies

Building materials

Farm equipment, implements, machinery
Tires, battcnes, and accessories

GasoUne and lubricants

Basement store

Piece goods and household textiles . .

Women's, misses' ready-to-wear:

Intimate apparel, other accessories

Coats, suits, dresses

Blouses, skirts, sportswear
Infants' and children's wear

Men's and boys' wear:

Men's clothmg, furnishings

Boys' wear

Home fiimishings

Other

Other sales and receipts

Not analyzmg merchandise line sales

Small smgle unit stores

See footnotes at end .f table.

SAN FRANCISCO-OAKLAND,
CALIF.

SAN JOSE. CALIF. SEATTLE, 'JASH. SOUTH BEND, IND.

40,582

1,300
564
618

1,051

842
579
245
286
563

397
528
245
696

1,024
1,804
1,081

365
1,461

1,574
1,906

591

1,270
415
167

1,965
1,930

967
371

2,153
1,177

1,558
2,896
1,273

576

1,445
267
57

358
800
233

4

CM
(M
(M

2,511

40,582
(xi

(x)

(X)

(X)

(X)

15,454
25,801
(X)

40,582
25.801
(X)

40.582
(X)

40,582
40,582
40,582
40,582

40,582
40,582
(I)

40,582
40,582
31,235

40,582
(X)

40,582
32,181

(X)

(X)

40,582
(X)

(X)
24,958

8 40,582
7 (x)

4 16.400
1 (x)

25,359
18,306
18.306
(x)

18,306
(x)

(x)

(x)

6,438
2,439

;

3,405 i

6,419
I

5,757
5,179
2,738
2,293
5,019

2,765
3,390
1.426
3,592

'

5,911
9,65?
6,303
2,450
6,418

10,276
8,123
3,132
8,211
2,444
1,024

6,291
13,113
4,315
2,013

9,424
6,339

8,297
8,720
10,890
3,783

8,716 1

1,602 i

2.203
I

2,846
I

953
j

1,182
'

3,760
1

1.258
3,032
1,962
1,252
4.749

122

2,418

4,394
3,968
1,623
1,397

1,790
634

1,008
1,102

5.831

29 [ 243,616
24

I

223,610
28 I J38,410
31

j

(x)

28
i

22 I

19 I

27
I

21

30
24

I28 I

29 j

32
I

31 '

32
30
26

31

29
26 I

24 I

17 I

29
31

30
20

24
26

29

30
'

26

28
27
14

1i
10

;

9
I

10
9

243,139
224,188
217,933
238,955
219,029

238,585
198,605
237.678
238,954
(x)

(X)

(X)

243,314
232 ,095

(X)

210,350
203,058
241,752
203,067
186,316

240,983

(X)
238,705
188,342

219,411
232,071

237,939
217,827
243.534
223.693

238,234
235,170
186,202
183,665
37,050

106,601
107,814
67,441
82,020
67,441
57.491
67,801
46.832

111,720

129,439
129.439
127.042
125.575

123.178
123.178

93,908
107.077

482
208
328
903

(M

400
242

179
198

208
236
59

338
545
721

(M

651
1,605

354
265

1,060
591

759
1,122
742
232

I

(M
(M

cm'
(M
(»)

(M
(M
CM
CM
0)

CM
CM
CM

CM
CM

626
72

3,157

8
4
1

4 ;

5 I

742



18.42 RETAIL TRADE-MERCHANDISE LINE SALES

Table 18E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—GENERAL MERCHANDISE GROUP,
GENERAL STORES—KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

^__ |Set ten for cxpUiutory materul]

Kind of busincas and merchuidue line

Merchan-

diae bne

salci

[Thousand
dolljrj)

DEPARTMENT STORES

LarjEC stores and inuitiunit«—

Analyzing merchandise Itne sales, total.

Mftin stora

Piece goods and household textiles:

Silks, velvets, synthetics, woolen yard goods

.

Cotton yard goods
Linens u\d ttnvels

Dooiestics. blankets, cooilorters, sprcdJs

Small ware?:

Laces, nbbons. notions, needlework
Toilctnes, drugs, drug sundries

Silverware, clocks, fine jewelry, watches.
Co*MTnc jewelry

. .

Books, magazines, suDonery

Women's and misses' ready-to-wear accessories:
Neckwear, scarfs, handkerchiefs. ,

MiUinery
Women's, children's gloves
Corsets and brassieres .

Women's, children's hosiery
Underwear, sbps. negligees, robes
Infants' wear
Handbags, small leather goods. . .

WoTien's, children's shoes

Women's and misses' ready-to-wear apparel:
Women's, misses', juniors" coots and suits

Women's, misses', juniors" dresses

Girls' and teen-age wear
Blouses, skirts, sportswear
Aprons, housedresses and uniforms
Furs

Men's and boys' wor:
Men's clothing

Men's furnismngs, hats

Boys* wear ^
Men's, boys" shoes and slippers

Heme furnishings

:

Furniture, beds, mattresses, springs

Floor coverings

E>Tapenes. curtains, upholstery, Umps ai

shades .

Major household appliances

China. gU&sware, housewares (inc. electric) . .

Eladios. phonographs, television, records, etc.

Miscellaneous merchandise dqiartments:

Toys, games, sporting goods, cameras .

Luggage
Candy, groceries, other foods -

Restaurant and fountain

Packaged liquors and wines
Paint and wallpaper

Hardware
Lighting, electrical suppbes
Heaung, plumbing equipment and supplies .

Budding matenals

Farm equipment, implements, machinery , ,

Tires, batteries, and accessories

Gasoline and lubricants

Baaement store

Piece goods and household textiles

Women's, misses' ready-to-wear:

Intimate apparel, other accessories

.

Coats, suits, dresses

Blouses, skirts, sportswear

Infants' and children's wear

Men's and boys' wear

:

Men's clothing, furnishings

Boys' wear

Hock fumishina
Shoes

Other

Other sales and receipts

Not analysing merchandise line nla .

.

Small single unit stores

See footnotes st end of table.

Stores reporting

merchandise line

Number

Total

sales

(Thotuand
dollars)

Merchan-

dise iine

sates

(Thousand
dollars)

Stores reporting

merchandise bne

Total

sales

{Thousand
dollars)

SPOKANE, WASH.

695
340
333

786

711
462

245
392

311
433
199
422
796
902
701
227

1,039

1,663
863
466

1,027
588
235

957
2,034

601
535

1,392
1,267

927
2,044
1,063

503

928
Ul
360
501

257
595
201

CM

[']

(')

(M

(')

32,727

32,727

24,572
32,727
19,563

32,727WM
(«)
32,727
32,727
32,727
(X)

(X)

32,727
32,727
32,727

(«)

2i,572

32,727
(X)

32,727
32,727

32,727
(-)

32,727

32,727
l«iW
14,930

(»)
21,452
20,851
(x)

SPRINQFIELD-HOLYOKE

,

MASS.

U)
(x)

(x)

(X)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

522
213
350
982

713
826
371
198
384

511
569
231
761
998

1,401
903
342
900

1,373
1,682

474
1,023

543
306

641
1,369

505
100

568
360

1,132
591

1,336
218

231
193
298

CM

(M

I

(M

(M

3,680

STOCKTON, CALIF.

(X)

21,363
22,802
27,803

(X)

(x)

24,655
(X)

24,551

24,551
(xi
(X)

27,803
27,803
27,803
27,803
(X)

24,021

27,803
27,803
(X)

(X)

(X)

(x)

12,580
(X)

(X)
12,090

24,137
14,809

27,803

(x)

(X)
22,802

15,299
27,803
21,853
(x)

(x)"'
(x)

(x)

(x)

(x)

1x1

(x)

(x)

(x)

(x)

10,356

86
280

5')

72
115

(M
22
127
193
264
324
16

296

530
243
75

316
85
24

495
274
284
156

714
352

311
818
258
250

(')

CM
(M

(M

(X)

(X)

.(X)

10,356

(X)

5,867
(x)

(x)

(x)

10,356
(x)

10,356
10,356
10,356
10,356
10,356
(x5

(X)

(X)

(X)
7, HiJ
10,356
7,905
7,813

(X)

(X)

(X)
7,964

(X)

(X)

10,356

(X)
7,964
(X)

(x)

(xj
(x)

(x)

(x)'

(x)

(x)

(x)

(x)

(x)

(x)

(x)

Merchan-

diK line

sales

(Thoujdnd
liolldrj)

Stores reporting

merchandiae line

Numba

Total
sales

(TJlouitind

dolldrj)

SIHACU3E, N.K.

(x)

x)

(x)

(x)

(x)

(x)

(x)

556
295
411
766

726
642
293
181
488

333

575
174
645
848

1,135
956
347
792

1,481
1,270

552
911
653
375

561
1,414

527
228

1,980
1,384

1,652
2,161
1,680

345

(')

(M

!;i

(')

(')

644
66
538

(X)

(X)

(X)

35,516

(X)

(X)

(X)

(X)

(X)

35,516
35,516
35,516
35,516
35,516
35.516
35,516
35,516
(x5

35,516
35,516
35,516
35,516
35,516
(x)

16,337
(X)

(X)

(X)

35,516
35,516

35,516
35,516
35,516
(X)

(X)

(X)

?6,609
(x)

(x)""
(x5

(x)

(x)

(x)

(x)

W
(x)

Merchan-

dise bne

sales

(TftoujanJ

dollars)

Stores reporting

merchandise line

Total

sales

(ThouMTid

dolldrj)

TACOIU, WASH.

(x)

x)

x)
X)

(x)

(x)

(x)

23,012

275
172

217
347

337
269
112
130
287

280
253
100
209
456
492
412
159
389

701
660
132

400
215
148

421
706
312
176

831
520

486
1,326
760
266

445
89
89

1m>

(M

(M

(')'

2,611

16,190
16,190
16,190
16,190

16,190
16,190
16,190
16,190
16,190

16,190
16,190
16,190
16,190
16,190
16,190
16,190
16,190
16,190

16,190
16,190
Cx)
16,190
16,190
16,190

16,190
16,190
16,190
16,190

16,190
16,190

16,190
16,190
16,190
16,190

16,190
16,190
16,190

(«)

(x)

x)

(x)

x)

x)

(x)

(x)

(x)

(x)'



GENERAL MERCHANDISE GROUP 18.43

Table 18E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—GENERAL MERCHANDISE GROUP
GENERAL STORES—KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

Kind of business and meTchandiK line

DEPARTMENT STORES

Large stores and multmmts

—

Aiulyung merchandise line sales, total

Piece goods and household textiles:

Silks, velvets, synthetics, woolen yard goods
Cotton yard goods
Linens and towels

Domestics, blankets, comtorters, spreads

Small wares:

Laces, nbbons. notions, needlework
Toiletncs, drugs, drug siindnes

Silverware, clocks, hne jewelry, watches
Costume jewelry

Books, magazines, stationery.

Women's and misses' readyto-wcar accessones:
Neckwear, scarfs, handkerchiefs

Millinery
,

Women's, children's gloves

Corsets and brassieres

Women's, children's hosiery

Underwear, slips, negligees, robes
Infants' wear
Handbags, small leather goods
Women's, children's shoes

Women's and misses' ready-to-wear apparel:

Women's, misses', juniors" coats and suits

Women's, misses', juniors' dresses

Girls' and teen-age wear
Blouses, skirts, sportswear
Aprons, houscdresses and uniforms
Furs

Men's and boys' wear:
Men's clothing

Men's furnishings, hats . . ,

.

Boys" wear ,

Men's, boys" shoes and slippers

Home furnishings:

Furniture, beds, mattresses, springs

Floor covenngs
Drapcnes, curtains, upholstery, lamps ai

shades

Major household appliances

China, glassware, housewares (inc. electric).

Radios, phonographs, television, records, etc

Miscellaneous merchandise departments

:

Toys, games, sporting goods, cameras
Luggage
Candy, groceries, other foods

Restaurant and fountain

Packaged bquors and wines
Paint and wallpaper

Hardware .

Lighting, electrical supplies

Heating, plumbing equipment and supplies .

Building matenals .

Farm equipment, implements, machinery .

Tires, batteries, and accessories

Gasoline and lubricants
,

Basement ttore

Piece goods and household textiles

Women's, misses' ready-to-wear:

Intimate apparel, other accessories

Coats, suits, dresses

Blouses, skirts, sportswear ,

Infants' and children's wear

Men's and boys' wear:
Men's clothing, furnishings

Boys' wear

Home fiirnishings

Shoes

Other

Other sales and receipts

Not analyzing merchandise line sales

Small single unit stores

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Number

Total

sales

(Thousand
dolldrj)

TOLEDO, OHIO

57,552

991

508
856

1,053

1,036
1,304

I

295 I

579
j

913

632 !

806
358
895 :

1,162
I

1,965
i

1,77'i
,

62-4 I

1,944 ;

2,661
2,473

955
1,635 '

997 ,

442 i

1,247
2,622

935
235

2,485
1,641

1,824
2,170
2,424

770

1,619
480

2,806
856

(M
454

CM
CM
(M
(M

636

(M

(M

337

i96

5,i99

57,552
(»)

57,552
57,552

57,552
57,552
(«)

57,552
57,552

(«)
57,552
57,552
57,552
57,552
57,552
57,552
57,552
57,552

57,552
57,552
57,552
57,552
57,552
57,552

57,552
57,552
57,552

57,552
57,552

57,552
57,552
57,552
57,552

57,552
57,552
57,552
57,552

M
W
(x)

M
Cx)

(x)

(X)

(x)

(x)

(x)

(x)

[1^1

(X)

(X)

(See text for explanatory material)

Merchan-

dise Une

sales

{Thousand

dollars)

Stores reporting

merchandise line Mcrchan

Numba
Total

sales

(Thousand
dollars)

THDNTON, N.J.

20, -136

435
113

125
750

313
275
189
151
207

162

155
133

335

539
759
529
196

767

934
771
313
557
265
138

"160

977
516
121

1,075
848

749
1,257
1,098

299

663
57

118

(M

(M

(x)

10,523
(X)

20,436

(X)

(X)

16,266
(X)

15,266

(X)

(x)
20,436
20,436
20,436
20,436
20,436
20,436
20,436

20,436
20,436
20,436
20,436
(X)

(X)

(X)
20,436
20,436
12,594

14,344
(X)

(X)

(X)

20,436
15,619

(X)

(X)

14,991

(x)

(x)

(x)

(x)

(x)

Cx)

(x)

(x)

dise hne

sales

(Thousand
dollars)

Stores rcponing

merchandise Une

Number

Total

sales

{Thousand
dollars)

TULSA, OKLA.

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Number

Total

sales

(Thousand
dollars)

(x)

(x)

712
292
427
680

514
650
184

253
414

615
351
153
341
534
328
418
364
797

1,305
852
669
610
367
230

702
969
474
457

653

822
1,975
1,112
446

CM

(M
(M
(M
(M
CM

C)
CM

CM
CM

!')

CM

320
504

26,517
Cx)

26,517
26,517

26,517
26,517
26,517
Cx)

Cx)

26,517
26,517
26,517
26,517
26,517
26,517
26,517
26,517
26,517

26,517
26,517
26,517
26,517

Cx)
26,517

26,517
26,517
26,517
Cx)

Cx)
Cx)

26,517
26,517
Cx)

Cx)

UTICA-ROME, N.y.

Cx)

Cx)

IX)

Cx)

12,747

220
49
193

613

CM

240
314
104

(M

170
105

292
433
545
664
143
148

716
724
174
381
163

CM

263
768
366
239

681
414

513
400
507
155

239
67

(x)



18.44 RETAIL TRADE-MERCHANDISE LINE SALES

Table 18E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—GENERAL MERCHANDISE GROUP,
GENERAL STORES—KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

[Sec text for explanatory materul]



GENERAL MERCHANDISE GROUP 18.45

Table 18E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—GENERAL MERCHANDISE GROUP
GENERAL STORES—KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948-Continued

Kjnd of business and merchandise bne

Merchan-

dise line

sales

{Thousand
dollnTsi

Stores reporting

merchandise line

Toul
sales

{Thoitiavd

dolldrs)

DEPARTMENT STORES

Large stores and multiunits

—

Analyzing merchandise line sales, total

Main store

Piece goods and household textiles •

Silks, velvets, synthetics, woolen yard goods
Cotton yard goods
Linens and towels

Domestics, blankets, comlorters. spreads

Small wares;

Laces, nbbons. notions, needlework
Toiletnes. drugs, drug sundries

Silverware, clocks, 6nc jewelry, watches
Costume jewelry

Books, magazines, stationery.

Women's and misses' ready-to-wear accessones;

Neckwear, scarfs, handkerchiefs

Millinery

Women's, children's gloves

Corsets and brassieres

Women's, children's hosiery

Underwear, slips, negbgees. robes

Infants' wear
Handbags, small leather goods
Women's, children's shoes

Women's and misses' ready-to-wear apparel

:

Women's, misses', juniors' coats and suits

Women's, misses', juniors' dresses

Girls' and teen-age wear
Blouses, skirts, sportswear

Aprons, housedresses and uniforms

Furs

Men's and boys' wear:

Men's clothmg
Men's furnishings, hats

Boys' wear
Men's, boys' shoes and shppers

Home furnishings:

Furniture, beds, mattresses, springs

Floor coverings

Drapencs, curtains, upholstery, lamps at

shades

Major household appliances

China, glassware, housewares (inc. electric) . .

Radios, phonographs, television, records, etc.

Miscellaneous merchandise departments:
Toys, ^mes, sportmg goods, cameras
Luggage
Candy, groceries, other foods . ,

Restaurant and fountain

.

Packaged bquors and wines
Paint and wallpaper

Hardware
Lighting, electncal supplies

Heating, plumbmg equipment and supplies

Buildmg materials

Farm equipment, implements, machinery
Tires, battenes, and accessones

Gasolme and lubricants

Basement store

Piece goods and household textiles

Women's, misses' ready-to-wear:

Intimate apparel, other accessories

Coats, suits, dresses

Blouses, skirts, sportswear
Infants' and children's wear

Men's and boys' wear:

Men's clothing, furnishings

Boys' wear

Home furnishings

Shoes

Other

Other sales and receipts

Not analyzing merchandise Ime sales

Small single unit stores

See footnotes at end of table.

YOUNGSTOUN, OHIO

661
220
547

I

B2i
I

771 I

732 '

270
I

391
689

I

381
521
200
643
862

1,181 I

1,012
418

]

1,031 !

1,471
1,962
476

1,037
597
324

1,109
1,817

549
264

1,537
1,281

1,397
2,025
1,779
736

(M

989
218

401
193

(M
(')

(')

(M
(M
(M

0)

1,606
1,380
413
636

(M

(M

41,153
(x)

41,153
41,153

(X)

(X)

31,916
(x)

36,365

41,153
(xi

41,153
41,153
41,153
41,153
(xi

41,153
41,153

41,153
41,153
(X)

41,153
41,153
36,228

41,153
(X)

(X)

(X)

41,153
41,153

41,153

(X)
41,153

(X)

41,153

(X)
Cx)
(x)

35,202
6,889
(x)

(x)

(x)

(x)

(x)

(x)

[See text for explanatory matena,

Merchan-

dise tine

sales

(Thousand
dollars)

Stores reporting

merchandise line

Number

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Number

Toul
sales

{Thousand

dollars)

Merchan-

dise line

sales

( Tfiousdnd

dollars)

Stores reporting

merchandise line

Number

Toul
sales

{Thousand
dollars)

Merchan-

dise line

sates

(Thousand
dollars}

Stores reporting

merchandise Une

Number

Toul
sales

(Thousand
dollars)

(x)

32,950
32,950
32,950
32,950

32,199
(x)

32,199
(x)



18.46 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic I8E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—GENERAL MERCHANDISE GROUP,
GENERAL STORES—KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

[See text for expbfutory materul)

Kind of busmeu and merchuKlue line

Merdun-
di$e line

ales

iThousanii

dotljri)

Stom reporang

merchandwe line

Number

Total

sales

(T/lOtllJTld

doUars)

Merchan-

dise bne

sales

(Thousand
dollars)

Stores reporting

merchandise bne

Total

sales

(Thousand
dollars)

Merdian-

dise line

sales

' Thousaiid

dollars)

Stores reporting

merchandise line

Numbei

Total

sales

{Thousaiid

dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Numbei

Tool
sales

(^Thousand

dollars)

DRY GOODS. GENERAL MERCHANDISE STORES

Large stores and multiunits—
Analyzing merchandise line sales, total

Men's, coys' clothing, furnishings

VK'omen's, girls', infants' apparel, accessoncs
Shoes and rubber footwear
Dr>* goods, bedJing. needlework, notions, c:c

Fumiiurc, house furnishings, appliances

Building matenals. elect- suppbes, hard'A-arc

Farm, garden implements and supplies

Drugs, medicines, toiletnes, cosmetics

Cigars, agarettcs, tolwcco

Groceries, confectionery, beverages

Gasoline, lubncants. fuel oil

Other siles ,

Not arulyung merchandise bne sales

Small single unit stores . . .

Large stores and multiunits —
Analyzing merch<indise line sales, total

Men's, boys' clothing, furnishings

Women's, girls', infants" apparel, accessories

Shoes and r\ibhcr footwear
, ,

Dry goods, bedding, needlework, notions, etc

Furniture, hcmse furnishings, appbanccs
Building matcruls, elect, supplies, hardware. .

Farm, garden implements and supplies

Drugs, medicines, toiletnes. cosmetics

Cigars, agarettes, tobacco

Groceries, confectionery, beverages

Gasobne. lubricants, fuel oil

Other sales

Not anaiyang merchandise line sales

Soull single unit stores . . .

Large stores and multiunits -

Analyung merchandise line sales, total

Men's, boys' clothing, furnishings

Women's, girls', infants* apparel, accessories

Shoes and rubber footwear

Dry goods, bedding, needlework, notions, etc

Furniture, house furnishings, applunces
Building matenals, elect, supplioj.. hardware
Farm, garden implements and supplies

Drugs, medianes, toiletnes. cosmetics .

Cigars, agarettes, tobacco

Grocenes. confectionery, beverages

Gasobne. lubncanu, fuel oil

Other sales

Not arulyung merchandise line sales. .

.

Small single unit stores

Large stores and multiunits

—

Arulyzing merchandise line sales, total

Men's, Doys' clothing, furnishings

Women's, girls', infants' apparel, accessories

Shoes and rubber footwear

Dry goods, bedding, needlework, notions, etc

Furniture, house furnishings, appliances

Building matenals, elect, suppbes, hardware
,

Farm, garden implements ;iiid supplies

Drugs, medianes, toiletries, cosmetics , -

Cigars, cigarettes, tobacco

Grocenes. confectionery. bevera|^
Gasoline, lubncanu, fuel oil

Other sales

Not arulyzing merchandise line sales

Small single unit stores

Large stores and multiunits -

Analyzing merchandise line sales, tout
.

Men's, Doys' clothing, furnishings

Women's, girls', infants' apparel, acccssones.

Shoes and rubber footwear

Dry goods, bedding, needlework, notions, etc

Furniture, house furnishings, appliances

Building materuh, elect, supplies, hardware
Farm, garden implements anu supplies

Drugs. medKtnes, toiletnes, cosmetic*

Cigars, cigarettes, tobacco

Grocenes, confectionery, beverages

Gasoline, lubncanu. fuel oil

Other ules

Not analyzing merchandise line sales

Small single unit stores

end or tablo.

ALBAN'-^SCHENECTADY-
TROY, N. Y,

ATLANTA, GA. BALTIMCffiE, MD. BIRMINGHAM, AU. BCSTON, MASS.

3.387

639
167

1,241
555

(M
(M
0)
(M
(M

2,565
2,565
1,995
3,387
1,552

f^)

(x)

(x)

fx)

fx)

BUFFALO, N, Y.

1,446
232

1,100
296

(M

^m"
CM
(M

506

594

2,203

4

90

4,128
3,764
2,744
4,090
2,844
(x)

(x)"
Cx)

(x)

DALLAS, TEX.

6.047
1,747
1,624

618

257
76

18

fM
fM

57

346

1,434

5,454
5,139
5,313

5,923
2,876

752
225

2,841
(x)

(x)

7.585
1,027
1,586

744

1,545
822

546
")

59

(M
699

(M
5^7

305

1,036

4 803
4,899
5,937
6,211
3,460
2,373
(x)

2,516
(x)

2,373
fx)

CHARLESTON, W.VA.

3,680



GENERAL MERCHANDISE GROUP 18.47

Table 18E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—GENERAL MERCHANDISE GROUP,
GENERAL STORES—KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

[See text for expbiutory materul]

Stores reporting

merchandise line

Kind of business and merchandise hne

DRY GOODS, GENERAL MERCHANDISE STORES

Large stores and multiunits

—

Analyzing merchandise line sales, total

Men's, boys' clothing, furnishings

Women's, girls", infants" apparel, accessories

Shoes and rubber footwear
Dry goods, bedding, needlework, notions, etc

Furniture, house furnishings, appliances

Building materials, elect- supplies, hardware
Farm, garden implements and supplies

Drugs, medianes, toilctnes, cosmetics

Cigars, agarettes, tobacco

Groceries, confectionery, beverages

Gasoline, lubricants, fuel oil

Other sales

Not analyang merchandise Lne sales

Small single unit stores - .

Large stores and multiunits

—

Analyzing merchandise bne sales, total ,

Men"s, boys" clothing, furnishings

Women's, girls', uifants' ap^^arcl. accessones

Shoes and rubber footwear

Dry goods, bedding, needlework, notions, etc

Furniture, house furnishings, appLances
Building materials, elect, supplies, hardware .

Farm, garden implements and supplies

Drugs, medicines, toiletnes. cosmetics

Cigars, agarettes, tobacco

Groceries, confectionery, beverages

Gasohne, lubncants, fuel oil

Other sales

Not analyzing merchandise line sales

Small single unit stores , ,

Large stores and multiunits

—

Analyang merchandise line sales, total

Men's, boys' clothing, furrushings - .

Women's, girls', infants" apparel, accessones

Shoes and rubber footwear

-

Dry goods, bedding, needlcwor!:, notions, etc

Furniture, house furnishings, appliances

Building matenals. elect, supplies, hardware .

Farm, garden implements and supplies

Drugs, medianes. toiletnes. cosmetics .....
Cigars, agarettes. tobacco

Grocenes. confectionery, beverages

GasoLne, lubncants, luel oil

Other sales

Not analyzing merchandise bne sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise bne sales, total

Men's, boys' clothing, furnishings

Women's, girls', infants' apparel, accessones

Shoes and rubber footwear

Dry goods, bedding, needlework, notions, etc

Furniture, house furnishings, appbanccs
Building matenals, elect supplies, hardware. .

Farm, garden implements and supplies

Drugs, medianes, toiletries, cosmetics

Cigars, agarettes, tobacco

Grocenes, confectionery, beverages

Gasoline, lubncants, fuel oil

Other sales

Not analyzing merchandise bne sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise bne sales, toul
Men's. Doys" clothing, furnishings

Women's, girls", infants" apparel, accessones.
Shoes and rubber footwear
Dry goods, bedding, needlework, notions, etc

Furniture, house furnishings, appbances
Building matenals, elect, suppbes, hardware
Farm, garden implements and suppbes
Drugs, medianes, toiletnes, cosmetics
Cigars, cigarettes, tobacco

Grocenes. confectionery, beverages
Gasohne, lubncants, fuel oil

Other sales

Not analyzing merchandise line sales

Small single unit stores

See footnotes at end of table.

NEW YORK-NORTHEASTERN
NEW JERSEY NORTOLK-PORTSMOUm, VA.

71,448
:52Z"

8,160
1,137
35,190
5,930
1,246
(')

508

1,390
327

f)
11,036

2,528

63.737

427
154
167
60

394
109
34

4
38
6

12

4

17

3,255

36,470
35,361
18,406
65,644
30,801
18,226
Ix)

14,939
11,533
12.769
(x1

3,746
3,602
3,681
3,870
3,252
(x)

3,m
289

1x1

PITTSBURGH, PA. PORTLAND, OREO.

14,703
2,802
3,231
639

3,537
731
388

37
170

262
1,027

176

1,703

273

3,077

52

42
60
44
30
24
39
26
29
25

,140

,218

.889
,251

,802
,716

,498

,861

,548

,974

,381

SALT LAXE CITY, UTAH

5.049



18.48 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 18E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—GENERAL MERCHANDISE GROUP,
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Tabic 18E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—GENERAL MERCHANDISE GROUP,
GENERAL STORES—KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

[See text for explanatory outerul)

Kmd of business and merchandise bne

Merchan-

dise hne

sales

(Thousand
dollars)

Stores reporting

merchandise line

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

I Thousand
dollars)

Stores reporting

merchandise bne

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thou5*iid

dollars)

Stores reporting

merchandise bne

Number

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reponing
merchandise bne

Total

sales

(Thousand
dollars}

Merchan-

iise line

sales

(Thousand
dollar^}

Stores reporting

merchandise bne

Number

Total

sales

(Thousand
dollars)

VARIETY STORES

Large stores and multiunits—
Analyzing merchandise bne sales, total

Clothing and accessories (all lands)

Dry goods and domestics

Notions and small wares
Hardware, paint, elect, supplies, appliances

House furnishings

Drugs and toiletries

Toys, games, books

Stationery

Novelty and costume jewelry

Fountain and meals

Candy, nuts, confectionery
,

Other sales .

Not analysing merchandise bne sales

Small single unit stores

Large stores and multiunits

Analyzing merchandise bne sales, total . .

Clottiing and accessones (all bnds) .

.

Dry goods and domestics . - -

Nouons and small wares , ,

Hardware, paint, elect, supplies, appliances

House furnishings

Drugs and toiletnes ...
Toys, games, books

Stationery

Novelty and costume jewelry

Fountain and meals

Candy, nuts, confectionery

Other sales

Not analyzing merchandise bne sates

Small single unit stores

Large stores and multiunits —
Analynng merchandise bne sales, total

Clothing and accessones (all kinds)

Dry goods and domestics

Notions and small wares , , . .

Hardware, paint, elect suppbes, appbances

.

House furnishings

Drugs and toiletnes

Toys, games, books i

Stationery

Novelty and costume jewelry

Fountain and meals

Candy, nuts, confectionery

Other sales

Not analyang me. _handise line sales .

.

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, toul
Clothing and accessones {all kinds)

Dry goods and domestics

Notions and small wares .

Hardware, paint, elect, suppbes. appliances.

House furnishings . .

.

Drugs and toiletnes , . .

.

Toys, games, books

Stationery

Novelty and costume jewelry

Fountain and meals

Candy, nuts, confectionery

Other sales

Not analyzing merchandise bne sales

Small single unit stores

Large stores and multiunits—
Analyang merchandise bne sates, total

Clothing and accessones (alt bnds)
Dry goods and demesnes
Notions and stnall wares
Hardware, paint, elect, supplies, appliances

.

House furnishings

Drugs and toiletnes . , ,

Toys, games, books

Stationery

Novelty and costume jewelry

Fountain and meats

Candy, nuts, contectionerv

Other sales

Not analyzing merchandise bne sales

Small single unit stores . . .

.

See footnotes at end of table.

CHATTANOOGA, TENN. CHICAGO, ILL. CINCINNATI, OHIO CLEVELAND, OHIO COLUMBUS, OHIO

5,0U



18.50 RETAIL TRADE-MERCHANDISE LINE SALES

Table 18E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—GENERAL MERCHANDISE GROUP,
GENERAL STORES—KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

[Sec text for expUrutory outcrul]

Kind of buimcsa «nd merchandue bne

VARIETY STORES

Lirgc stores jnJ multiunita

Atul>-ang merLhjnJuc bnc sales, total

Clothing in>i icce&soncs (alt kinds)

Dry goods jnJ Joinestics

Notions And snul! wares ....
Hardware, paint, elect supplies, appliances

House tumishings

Drugs and toilctnes

Toys, games, books

Sutionery
Nowlty and costume jewelry . -

Fountain and meals

Candy, nuts, confectionery

Other sales

Not analyzing merchandise line sales

.

Small single unit stores

Large stores and multiunits

Arulyang merchandise line sales, total

Qothing and accc&sones (all kinds)

Dry goods and domestics

Notions and small wares
Hardware, paint, elect, supplies, applunces. .

.

House furnishings

Drugs and toiletries

Toys, games, books
Stationery

Novelty and costume jewelry. ^

Fountain and meals

Candy, nuts, confectionery

Other sales

Not analyzing merchandise line sales

Small single unit stores

L^rgr ftores and multiunits -

Analyzing merchandise bnc salts, total

Clothing and accessories (all kinds).

Dry goods and domestics

Notions and small wares
, ,

Hardware, paint, elect, supplies, appliances

House furnishings

Drugs and toiletries
,

Toys, games, books ,

Stationery
,

Novelty and costume jewelry
Fountain and meals

Candy, nuts, confectionery

Other sales

Not analyzing merchandise line sales

Small single urut stores

Large stores and multiunits

—

Arulyzing tnerchandise line sates, total

Clothing and accesaones (all kinds)

Dry goods and domestics

Notions and small wares
Hardware, paint, elect, supplies, appliances

House furnishings

Drugs and toiletne*

Toys, games, hooks
Stationery

.

Novelty and costume jewelry

Fountain and meals

Candy, nuts, confectionery. .

Other sales

Not analyang merchandise line sales

Small single urut stores

Large stores and muttiuniu
Analyzing merchandise line sales, toul

Clothing and accessoncs (all bnds)
Dry goods and domestics

Notions and small wares
Hardware, paint, elect, supplies, applunces
Hou«e furnishings

Drugs and toitetncs

Toys, games, books
Stationery . ,

Novelty and costume jewelry

Founuin and meats

Candy, nuts, contectionerv

Other sates

Not analysing merchandise line sales

Small single unit stores

r<« foornot^B «t *nd of table.

Merchant

dise line

sales

{Thousand
dolldrj)

Stores reporting

merchandise line

Number

Total

sales

{Thousiind

dollars)

LOUISVILLE, KY.

1,100

10,426
10,333
10,426
10,246
10,291
10,235
10,339
10,426
10,204
6,780

10, 105

MOBILE, ALA.

5,011
5,011
5,048
5,011
5,025
5,026
5,048
4,977
4,977.

(x)

5,000

OKLAHOMA CITY, OKLA.

880



GENERAL MERCHANDISE GROUP 18.51

Table 18E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—GENERAL MERCHANDISE GROUP,
GENERAL STORES—KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

(See text for explanatory matenalj

Kind of business and merchandise line

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise bne

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Number
{Thousand
dollars)

Merchan-
dise line

sales

(T^oustitid

dollars)

Stores reporting

merchandise line

Number

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

{Thousa .id

dollan)

Stores reporting

merchandise line

Total

sales

(Thouiand
dollarj)

Merchan-

dise line

sales

{Thousand
dollars)

Stores reporting

merchandise Ime

Total
sales

(Thousand

dollars)

Not analyang merchandise line sales.

Small single unit stores

VARIETY STORES

Large stores and multmnus —
Analysing merchandise hne sales, total

Clothing and accessones (all kinds)

Dry goods and domestics

Notions and small wares
Hardware, paint, elect, supplies, appliances

House furnishings

Drugs and toiletries

Toys, games, books

Stationery

Novelty and costume jewelry

Fountain and meals

Candy, nuts, confectionery

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits

Analyzing merchandise line sales, total

Clothing and accessones (all kinds)

Dry goods and domestics

Notions and small wares
Hardware, paint, elect, supphes. appLances
House furnishings

Drugs and toiletnes

Toys, games, books

Stationery ,

Novelty and costume jewelry

Fountain and meals

Candy, nuts, confectionery

Other sales

Not analyzing merchandise hne sales

Small single unit stores

Large stores and multiunits —
Analyzing merchandise line sales, total

Clothing and accessories (all bnds)
Dry goods and domestics j

Notions and small wares
Hardware, paint, elect suppbes, appliances

House furnishings

Drugs and toiletries

Toys, games, books
Stationery

Novelty and costume jewelry

Fountain and meals

Candy, nuts, confectionery

Other sales

SAN DIEGO, CALIF.
SAN FRAfJCISCO-OAKLAND,

CALIF.
SAN JOSE, CALIF. SCRANTON, PA. SEATTLE, WASH.

6,829
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19.02 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 19A.—MERCHANDISE UNE SALES-^PPAREL GROUP—UNITED STATES, BY KIND OF BUSINESS;

|Dbu bawd on ample. See text for dcscnption of sample and other explanatory matenal.)

1948

MerchandiK line

sales

Kind of business and mefchandise line Amount

TTioiudiiJ

doUars)

(1)

Percent

distri-

bution

(2)

Stores handbng
merchandise line

Number

(3)

Toul
sales

(Thoiuand
dollars)

(4)

Col 1

as

pa-
cent

of

col. 4

(5)

Kind of business and merchandise Ime

Merchandise line

sales

Amount

{Thousand
dollars)

(I)

Percent

distn-

buuon

<2)

Stores handling

merchandise line

Number

(3)

Total

ules

(Thousand
dollars)

(4)

Col 1

MEN'S. BOYS- CLOTHING STORES

Stom arulyzing mercKindiM line uJes, toul -

Men's ready-nude clothing

Men's furnishings

Men's hats and caps

Boys' wear

Custom-made tnen's clothing

Women 's, muses', juniors' coats and uiits. . .

Men's, boys' leather footu-ear

Women's, misses", juniors' leather footwear

Rubber (ootw-car

Other sales

Scores not analyzing merchandise line sales

MEN'S, BOYS' FURNISHINGS STORES

Stores analyling merchandise line sales, total.

Men's furnishings

Men's ready-made clothing

Men's hats and caps

Boys' wear
Custom-nude men's clothing

Men's, boys" leather footwear

Women's, mi&ses", juniors" leather footwear.

Rubber footwear

Other sales

Stores not analyzing merchandise line sales .

FAMILY CLOTHING STORES

Stores atulyung merchandise line sales, total

.

Men's ready-made clothing

Men's furnishings

Men's hats and caps

Boys' wear
Custom-made men's clothing

Women's, misses', juniors' coals and suits. .

Women's, misses', juniors' dresses

Housedresses and uniforms

Custom-made women's apparel

Fur garments and furs ;

Blouses, skirts, sportswear

Girls' and teen-age wear

Infants' wear
Underwear, slips, negligees, lobes

Corsets and brassieres

Women's, children's hosiery

Millinery .

Handbaes, other accessories

Men's, boys' leather footwear

Women's, misses', juniors" leather ftwtwear.

Rubber footwear

Other sales

Stores not analyzing merchandise line sales

WOMEN'S READV-TO-WEAR STORES

Stores analyzing merchandise line sales, total . .

'tf/otnen"s. misses", juniors" coats and suits. . ,

Women"s, misses", juniors' dresses

Housedresses and uniforms

Custom-made women's apparel

Fur garments and furs

Blouses, skiru. sportswear

Girls' and teen-age wear
Infants' wear
Underwear, slips, negligees, robes

Corsets and brassieres

Women's, children's hosiery

Millinery

Handbags, other accesiones

Women's, misses', juniors' leather footwear

.

Men's furnishings

Boys' wear
Other sales

Stores not analyzing merchandise bne sales

MILLINERY STORES

Stares analyzing merchandise bne ules, total

.

Millinery.

Women "s, children's hosiery

Handbags, other accessories

Other nlcs .

Store* not analyzing merchandise bne sales

HOSIERY STORES

Scores analyzing merchandise line sales, toul
Women's, children's hosiery

Underwear, sbps, negbgeet, robca

Corseu and brassieres

Other sales

I-'"-
155,

329,

5l!,

591

5U
.C5

37.'j

,*..?

1,11/.

JuO, 16

70,7j1
}:,eu
17,985

2,520
27,271
2,434
4,625

;7,.','3

,758.118

380,161
185,552
29,502
75,3.9
6,37C

.26,65-'

201,204
19, 75
1^,277
lj,53?
74,919
48, 146

3.,438
57,51v
21,133
40,364
22,237
40,862
71,140
91,336
11,136
98,323

59,39?

3.."'0O.e69

85,531
,020,267

4'.., 744
;c,ioi
60,«.4
340,117
64,959
3 i,760

.!17,294

74,062
101,309
7f..650

100,999
7,':45

7, 68
".1,493

'.7,700

)1,377

1,C64
.,339
3,405

.9,105
51,95'

8,:94
2,781
5,831

61.6
21. -

3.8
4.-'

0.,

0.6
4.1
0.3
0.4

64.4
12.6
10.0
3.2

0.5

4.9
0.4

0.8
3.2

:co.c

:l.6
1Q.6
1.7
4.i
0.4
12.9
11.4
1.1

0.6
0.7
4.3
2.7
1..

3.3
1.2
2.3
1.3

2.3
4.0
5.2
0.6
5.6

100.0
68.4

1.

7.4

100.0
7'..1

i;.'.4

4.0
8.5

13,925
13,925
9,96
8,268
4,690
I,Jl6

377
5,181

5^1

2,476

9,067
8,772
3,226
5,740
2,417

431
3,064
402

1,862

11,308
.,597

9.708
7,530
e,5-'l

804
8,64i

10,1^50

6,239
1,214
1,711

7,975
6,985
6,154
8,019
5,J60
7,422
3,477
,("

7,41
6,82!
4,368

28,7Ji..

19,';6.

26,, 50
7,7-.5

1,573
3,586

17,034
,822

4,675
17,138
11,089
14, 795
8,5r,6

10,586
2,482

71.-

5,645
382

1,874

l,c48
1,.^48

881

5.'i3

1,551,388
1,228,164
1,0.4,470

561,. 26
Ui.'iii
121,691
.84,741
47, 09

J

5,023

548,656
254.190
379,014
162,254
31,287

209,061
24,310

111,7._2

1,564,564
1,540,014
1,174,546
1,396,682
149,358

1,588, .52

1,587,378
721, 174

165,513
. 12,459

1,420,097
1,079,562
890,403

1,330,118
1,014,410
1,.!76,.29

938,654
1,15C,2.«,

1,187,7 7
1,046,26^
424,002

2,832
3,054.

793,
204,

i,4-;o,

2,569,
984
815,

.", 36
1,766
2,152,
l,7-.7

2,032,

952,
226
2')5,

105,931
8,305

45,643

6 ,1-

j6,4 ,

22,6. •:

61.6
26.8
5.7

11.6
9.4
8.-

9.4
8.

3.1

65.8
27.8
14.7
11.1

8.0
13.0
10.0
4.1

24.3
12.0
2.

J

5.4
4.;-

14...

1'..7

2.8
6.2
2.4

5.3
4.4
3.8
4.3

2.1

3.6

6.C

33.4
6..

i.-.e

4.';

1...;

6,L

4.7
4,4
4.8
10.3
3.5

88.4
12.8
17.4

CORSET, LINGERIE STORES

Stores analyzing merchandise line sales, total

Underwear, slips, negligees, robes

Corsets and brassieres ^

Blouses, skirts, sportswear

Women's, children's hosiery

Handbags, other accessories

Other sales

Stores not analyzuig merchandise line sales

APPAREL ACCESSORY. SPECIALTY STORES

Stores analyzing merchandise hne sales, total

.

Blouses, skirts, sportswear

Housedresses and uniforms

Girls" and teen age wear
Infants" wear
Underwear, sbps. negbgees, robes

Corsets and brassieres

Women"s, children"8 hosiery

Handbags, other accessories ,. .

.

Other sales

Stores not analyzing merchandise line sales . . .

MEN'S SHOE STORES

Stores analyzing merchandise line sales, total

Men"s. boys" leather footwear

Women"s, misses", juniors" leather footwear.

Rubber footwear

Men"s furnishings

Men"s hats and caps •.- • •

Handbags, other accessories

Other sales

Stores not analyzing merchandise line sales. . .

.

WOMEN'S SHOE STORES

Stores analyzmg merchandise bne sales, total .

Women's, misses", juniors" leather footwear

Men's, boys" leather footwear
Rubber footwear
Women"s, children "s hosiery

Millinery

Handbags, other accessories

Other sales

Stores not analyzing merchandise line sales

FAMILY SHOE STORES

Stores analyzmg merchandise line sales, toul

Men"s, boys" leather footwear

Women "s, misses', juniors' leather footwear

.

Rubber footwear

Men's furnishings

Women's, children's hosiery

1 landbags, othet accessories

Other sales

Stores not analyzing merchandise line sales

Stores not aiulyzing mercKandiic line ules

.

1,'7.?

CUSTOM TAILORS

Stores analyzing merchandise line sales, toul . . .

Custom-made men^s clothing

Men's ready-made clothing

Men's furnishings

Custom-made women "s apparel

Other sales

Stores not analyzing merchandise line sales

FURRIERS, FUR SHOPS

Stores analyzing merchandise line sales, toul. . .

.

Fur garments and furs

Women"s, misses", juniors' coats and suits . .

Other sales

Stores not analyzing merchandise line sales

CHILDREN'S, INFANTS' WEAR STORES

Stores analyzing merchandise bne sales, toul

Infants" wear
Boys" wear
Blouses, skirts, sportswear

Girls" and teen-age wear
Underwear, slips, negbgees, robes

Women "s, chiljrcn"s hosiery

Other sales

Stores not analyzing merchandise line sales

91, .29

29,543
42, 25
5,311
7,35 3

1,241
5,556

2,1..5

166,923
-.7,612

1,502
1,046
1,723
32,315
11,114
24,211
21,347
27,553

4,190

i98,460
16v,894
6,872
2,674
11,687

493
618

6,222

229

376,904
316,836

2,269
6,119
17,155

482
25,121
8,922

621

°58,611

.42,443
498,262
46,348
3,198

22,154
16,314
29,392

;4,151

14;,/25
108,114

3,932
1,892
21,242
6,045

2,360

17j,440
9,080
36,529

257

252,489
157,732
23,335
2,165

42,243
2,902
2,655

21,452

100.0
32.1
46.7
5.8
8.0
1.3

6.1

100.0
2^:2
0.9
0.6
1.0
19.4
6.6
14.4
12.6
16.3

100.0
85.6
3.5

1.4
5.9

0.2
0.3
3.1

100.

84.1
0.6
1.6
4.5
0.1
6.7
2.4

100.0
28.2

53.0
5.5
0.4

2.6
1.9
3.4

100.0
75.5
2.3
1.3

14.8
5.b

79.2
4.1

16.7

100.0
62.5
9.2

0.9
lb.

7

1.1

1.1

2,764
1,758
2,261

51<

1,011
328

3,137
2,374

577
311
344

2,178
1,386
2,054
1,552

2,312
2,312

306

1,259
1,114

109

105

3,225
3,225

278
1,409
1,214

56

1,466

13,265
13,265
13,265
10,094

750
4,141
3,263

4,373
4,177

235
lv5

1,238

2,352
2,352

125

7,139
6,413
1,377
436

2,633
665

1,194

67,645
75,356
25,673
41,053
1:,756

131,131
32,846
8,818
11,401
126,589
79,371
121,520
100,974

1(8,460
35,020
127,375
133,236
4,181
15,737

376,904
32,885

237,151
240,751
14,738

280,937

858,611
858,611
696,961
81,728

423,371
388,137

120,827
12,578
16,960
46,699

21':.,049

39,214

235,914
84,620
19,031

110,916
25,212
45,913

8.5

6,984



APPAREL GROUP 19.03

Table 19B.—MERCHANDISE LINE SALES—APPAREL GROUP—KIND OF BUSINESS, BY GEOGRAPHIC DIVISION" 1948

[Data based on sample. See text for dcscnption of sample and other explanatory material.] ^

Kind of buaine» and merchandise Une

Scores not analyzing merchandise line sales

Stores analyzing merchandise Une sales, total

Men's fumisnings

Men's ready-made clothing

Men's hats and caps

Boys' wear
Cuatom-made men's clothing

Men's, boys' leather footwear

Women's, nusaes', juniors' leather footwear.

Rubber footwear

Other sales

.

Stores not analyzing merchandise line sales

MEN'S. BOYS' CLOTHING STORES

Stores analyzing merchandise line sales, total

Men's ready-made clothing

Men's furnishings

Men's hats and caps

Boys' wear
Custom-made men's clothing

Women's, misses', juniors' coats and suits. . .

Men's, boys" leather footwear

Women's, misses', juruors" leather footwear.

Rubber footwear

Other sales

Stores not analyzing merchandise line sales

Stores analyzing merchandise line sales, total

Men's ready-made clothing

Men's furnishings

Men's hats and caps

Boys' wear
Custom-made men's clothing

Women's, misses', juniors' coats and suits.

Men's, boys' leather footwear . .

Women's, misses', juniors" leather footwear

Rubber footwear

Other sales

Stores not analyzing merchandise hne sales

Stores analyzing merchandise Une sales, total

.

Men's ready-made clothing

Men's furnishings

Men's hats and caps

Boys' wear
Custom-made men's clothmg

Women's, misses", juruors' coats and suits. .

Men's, boys' leather footwear

Women's, misses', juniors' leather footwear

Rubber footwear

Other sales

Stores not analyzing merchandise Une sales

MEN'S. BOYS* FURNISHINGS STORES

Stores analyang merchandise Une sales, total -

Men's furnishings .

Men's ready-made clothing

Men's hats and caps

Boys' wear
Custom-made men's clothing

Men's, boys' leather footwear

Women's, misses", juniors' leather footwear.

Rubber footwear

Other sales .

Merchandise Une

sales

Amount

{Thousand
dollars)

(1)

Percent

distn-

buuon

(2)

Stores handUng
merchandise Une

Number

(3)

Total

sales

(Thotisand

dolliiTs)

(4)

Col 1

as

per-

cent

of

col- 4

(5)

isijsi.



19.04 RETAIL TRADE-MERCHANDISE LINE SALES'

Tabic 19B.—MERCHANDISE LINE SALES—APPAREL GROUP—KIND OF BUSINESS, BY GEOGRAPHIC DIVISION: 1948—Con.
[Data bued on nmpk. Sec text for dcacnption of ample and other expUnacory materul.l



APPAREL GROUP 19.05

Table 19B.—MERCHANDISE LINE SALES—APPAREL GROUP—KIND OF BUSINESS, BY GEOGRAPHIC DIVISION" 1948—Con.



19.06 RETAIL TRADE-MERCHANDISE LINE SALES'

Table 19B.—MERCHANDISE LINE SALES—APPAREL GROUP—KIND OF BUSINESS, BY GEOGRAPHIC DIVISION 1948—Con.
[Dkta bucd on aunplc. See text far detoiption of ample and other expUnatory nutehal.]

*



APPAREL GROUP 19.07

Table 19B.—MERCHANDISE LINE SALES—APPAREL GROUP—KIND OF BUSINESS, BY GEOGRAPHIC DIVISION": 1948—Con.

[Data based on sample. See text for dcsoiption of sample and other explanatory matcnal.]

Kind of business and merchandise line

WOMEN'S SHOE STORES

Stores analyzing merchandise line sales, total.

Women's, misses", juniors" leather footwear

Men's, boys" leather footwear

Rubber tootwear

Women's, children's hosiery

Millinery

Handbags, other accessories

Other sales

Stores not analyzing merchandise line sales .

Stores analysing merchandise line sales, total.

Women's, misses', juniors' leather footwear

Men's, boys' leather footwear

Rubber footwear

Women's, children's hosiery

Millinery

Handbags, other accessories

Other sales

Stores not analyzing merchandise line sales .

Stores analyzing merchandise line sales, total.

Women's, misses", juniors' leather tootwear

Men's, boys" leather footwear

Rubber footwear

Women's, children's hosiery . - .

Millinery

Handbags, other accessories

Other sales

Stores not analyzing merchandise line sales. .

FAMILY SHOE STORES

Stores analyzing merchandise Lne sales, total

Men's, boys' leather tootwear ...
Women's, misses', juniors" leather footwear

Rubber footwear

Men's furnishings

Womer"s, children's hosiery

Handbags, other accessories i

Other sales

Stores not analyzing merchandise line sales ,

Stores analyzmg merchandise Une sales, total.

Men"s, boys" leather footwear

Women's, misses', juniors' leather footwear

Rubber footwear

Men's furnishings

Women's, children's hosiery

Handbags, other accessories

Other sales

Stores not analyzing merchandise line sales. . .

Stores analyzing merchandise line sales, total

Men's, boys' leather footwear

Women's, misses", juniors" leather footwear

Rubber footwear

Men's furnishings

Women's, children's hosiery

Handbags, other accessories

Other sales

Stores not analyzing merchandise line sales

CUSTOM TAILORS

Stores analyzing merchandise line sales, toul
Custom-made men's clothing

Men's ready-made clothing

Men's furnishings

Custom-made women's apparel .

Other sales

Stores not analyzing merchandise line sales

,

See footnotes at end of table.

Merchandise Une

sales

Amount

(Thousand
dollaTs)

(1)

Percent

distri-

bution

(2)

Stores handhng
merchandise line

Number

i»

Total

sales

{Thousand

dolldTs)

C4)

Col. 1

as

per-

cent

of

col. 4

(S)

20028
23,951

383
754

1,296
81

1,877
1,776

25.451
21,671

165
540

1,141

1,752
182

17,886
33,111
4,887

451
1,316

745
2,125

2,882

66^i25
20,888
37,653
3,684

135

1,183
505

2,547

1,686

1,333

46.570
32,024

514
722

11, 339
1,971

299

NEW ENGLAND

12SL0



19.08 RETAIL TRADE-MERCHANDISE LINE SALES'

Tabic I9B.—MERCHANDISE LINE SALES—APPAREL GROUP—KIND OF BUSINESS, BY GEOGRAPHIC DIVISION" 1948—Con.

|D»a bated on ample. See text for description of aunpk and other cxpUnatory materul-)



APPAREL GROUP 19.09

Table 19C.- -MERCHANblSE LINE SALES OF LARGE STORES AND MULTIUNITS, AND SMALL STORE SAMPLE-
GROUP—KIND OF BUSINESS, BY GEOGRAPHIC DIVISION; 1948

-APPAREL



19.10 RETAIL TRADE-MERCHANDISE LINE SALES

Table I9C.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS, AND SMALL STORE SAMPLE—APPAREL
GROUP— KIND OF BUSINESS, BY GEOGRAPHIC DIVISION: 1948—Continued

(See ten for explanatory macerial and deaonpaon of sample dao included]



APPAREL GROUP 19.11

Table 19C.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS, AND SMALL STORE SAMPLE—APPAREL
GROUP—KIND OF BUSINESS, BY GEOGRAPHIC DIVISION: 1948—Continued

[See text for explanatory material and descnpuon of sample data tncludedj

Kind of buainess and merchandise line

Large stores and multtunits

Merchandise
line sales

(Thousand
dollars)

(I)

Stores reporting

merchandise line

Number

(2)

Total

sales

(T7iou5UTui

dollarJ

)

(3)

Sample of small single unit stores

Merchandise bne
sales

Amount

{Thousand
dollars)

(4)

Percent

distn-

bution

(5)

Stores reporting

merchandise bne

Number

(6)

Total

"ales

{Thousand
dollars)

(7)

Large stores and multiunits

Merchandise
line sales

(Thousand
dollars)

(1)

Stores reporting

merchandise line

Number

(2)

Total

sales

(Thousdiid

dollars)

(3)

Sample of small single unit stores

Merchandise line

sales

Amount

(Thousand
dollars)

(4)

Percent

distn-

but ion

(S)

Stores reporting

merchandise bne

Number

(6)

Toul
sales

(Thousand
dollars)

(7)

MIDDLE ATLANTIC EAST NORTH CENTRAL

FAMILY CLOTHING STORES

Stores analyzing merchandise line sales, total

Men's ready-made clothing

Men's furnishings

Men's hats and caps

Boys' wear
Custom-made men's clothing

Women's, misses', juniors' coats and suits. -

Women's, misses', juniors' dresses

Housedresses and uniforms

Custom-made women's apparel . . .

Fur garments and furs

Blouses, sbrts, sportswear

Girls' and teen-age wear . . -

Infants' wear
Underwear, sbps. neghgees, robes

Corsets and brassieres

Women's, children's hosiery

Millinery

Handbags, other acccssones

Men's, boys' leather footwear

Women's, misses', juniors' leather footwear

.

Rubber footwear -

Other sales

Stores not analyzing merchandise line sales

Stores analyzing merchandise line sales, total

Men's ready-made clothing

Men's furnishings ...
Men's hats and caps

Boys' wear

.

Custom-made men's clothing

Women's, misses', juniors' coats and suits.

Women's, misses', juniors' dresses

Housedresses and uniforms

Custom-made women's apparel

Fur garments and furs ,

.

Blouses, skirts, sportswear '.

,

Girls' and teen age wear
Infants' wear .

Underwear, slips, neghgees, robes

Corsets and brassieres

Women's, children's hosiery

Milhnery
Handbags, other accessones

Men's, boys' leather footwear

Women's, misses', juniors' leather footwear

Rubber footwear

Other sales

Stores not analyzing merchandise bne sales

Stores analyzing merchandise Une sales, total

Men's ready-made clothing ,

Men's furnishings

Men's hats and caps

Boys' wear
Custom-made men's clothing

Women's, misses', juniors' ccats and suits. .

Women's, misses', juniors' dresses

Housedresses and uniforms

Custom-made women's apparel

Fur garments and furs

Blouses, skirts, sportswear

Girls' and teen-age wear

Infants' wear
Underwear, shps, negligees, robes

Corsets and brassieres

Women's, children's hosiery

Millinery .

Handbags, other accessories

Men's, boys' leather footwear

Women's, misses', juniors' leather footwear

Rubber footwear

Other sales

•415,788

iVMo
3i,768
2,403

16,973
1,182

60,137
60,889
2,857
1,349
2,982

23,354
15,479
10, 565

17,126
6,510
10,766
8,172

17, 536

5,387
17,012

591

16 , Sf-O

131,476
32,352
17,270
2,720
5,572
341

16,776
12,289
1,379

555

1,229
4,683
2,954
1,817
3,256
1,371
2.627
1,695
2,138
5,345
6,706

663

7,738

3,342

683
569

564

341
494
26

569
539

261

39
160
453
375
272
406
238
338
178
258

320
250
141

349,754
373,887
193,818
379,013
50,367

399,439
367,104
158,095
51,474

114,483
360,798
305,603
267,646
333,905
263,368
327,334
281,389
312,920
230,774
270,239
20, 568

4,291



19.12 RETAIL TRADE—MERCHANDISE LINE SALES

Table 19C.- -MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS, AND SMALL STORE SAMPLE-
GROUP—KIND OF BUSINESS, BY GEOGRAPHIC DIVISION: 1948—Continued

(See text for explanatory materul and deaaipuon of sample data included]

-APPAREL



APPAREL GROUP 19.13

Table 19C.- -MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS, AND SMALL STORE SAMPLE-
GROUP—KIND OF BUSINESS, BY GEOGRAPHIC DIVISION; 1948—Continued

[See text for explanatory materia] and descnption of sample data included!

-APPAREL



19.14 RETAIL TRADE-MERCHANDISE LINE SALES

Table 19C.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS, AND SMALL STORE SAMPLE—APPAREL

GROUP—KIND OF BUSINESS, BY GEOGRAPHIC DIVISION"; 1948—Continued

[See text for cxpUiatory materia] and deacnptian of sample data included]

Kind of bimncu and merchandise bne
McrchandiK

line sales

{Thousand
dollars)

(1)

MILLINERY STORES

Scores analyung merchandise bne ules, total

Millinery

Women's, children's hosjcr>'

Handbags, other accesaoncs

Other sales

Stores not analyzing merchandise line sales

HOSIERY STORES

Stores analyang merchandise line sales, total

Women's, children's hosiery

Underwear, slips, negligees, robes

Corsets and brassieres

Other sales .

Stores not analynng merchandise line sales

Stores analyzing merchandise line sales, total

Women's, children's hosiery

UrKlerwear. sbps, negligees, robes

Corsets and brassieres

Other sales

Stores not analyzing merchandise line sales

Stores analyzing merchandise line sales, total

Women's, children's hosiery

Underwear, slips, negligees, robes

Corsets and brassieres

Other sales .

Stores not analyang merchandise line sales

Stores analyung merchandise line sales, total

Women's, children's hosiery

Under*'ear, slips, negligees, robes

Corsets and brassieres

Other sales

Stores not analyang merchandise line sales

CORSET. LINGERIE STORES

Stores arulyang merchandise line sales, total

Underwear, slips, negligees, robes. ......

Corsets and brassieres

Blouses, skirts, sportswear

Women's, children's hosiery

Handbags, other accessories

Other sales

Stores not arulyzing merchandise line sales

Stores analyzing merchandise line sales, toul

Underwear, slips, negbgees, robes

.

Corsets and brassieres

Blouses, skirts, sportswear

Women's, children's hosiery

Handbags, other accessories

Other sales

Stores rwt analyzing trverchandue bne sales

Stores analyzing merchandise line sales, toul

Underwear, slips, negligees, robes

Corsets and brassieres

Blouses, skirts, sportswear

Women's, children's hosiery

Handbags, other accessories

Other ules

Stores not arulyting merchandise line ules

Large stores utd multiunits

Stores reporting

merchandise bne

Number

(2)

Total
files

{Thousand
dollars)

0)

Sample of small single unit stores

Stores reporting

merchandise bne
Merchandise line

sales

Amount

[Thousand
dolUirs)

(4)

Percent

distn-

bution

(5)

res I Large

irting

: bne

stores and multiunits

Number

(6)

Total

^les

(Thousand
dollars)

(7)

Merchandise
line sales

{Thousand
dollars)

(1)

917
(')

124

104

50.375
37,409
6,184
1,881
4,901

1,932

24 . 589

17,466
3,683
1,145
2,295

123

549

399
48
21

81

697
475
66
29

127

36.039
11,933
14,375
3,lfcl

3,223
691

2,656

745

1.922

1,079
475
70
85

{')

213

668
668
341
203

331
331
196
125

404
298

331
129
201

19,300



APPAREL GROUP 19.15

Table 19C.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS, AND SMALL STORE SAMPLE—APPAREL
GROUP—KIND OF BUSINESS, BY GEOGRAPHIC DIVISION.1948—Continued

[See text for explanatory nutcnal and description of sample data included]

Kind of business and merchandise bne

L^rge storea and multiunits

Merchandise
line sales

{Thousartd

dollars)

(1)

Stores reporting

merchandise Unc

Number

(2)

Total

sales

(Thousdnd

dollars)

(3)

Sample of stnall single unit stores

Merchandise tine

sales

Amount

{Thousand
dollars)

(4)

Percent

distn-

bution

(5)

Stores reporting

merchandise line

Number

(6)

Total

*\les

(Thousand
dollars)

07)

Merchandise
line sales

(Thousand

dollars)

(1)

Large stores and multiunits

Stores reporting

merchandise Une

Number

(2)

Total

sales

{Thousand
dollars)

(3)

Sample of small single unit stores

Merchandise Une
sales

Amount

{Thousand
dollars)

(4)

Percent

distri-

bution

(5)

Stores reporting

merchanaise bne

Number

(6)

Total
sales

{Thcfusand

dollars)

(7)

APPAREL ACCESSORY, SPECIALTY STORES

Stores analyzing merchandise line sales, total

Blouses, skirts, sportswear

Housedresses and umtorms
Girls" and teen-age wear

Infants' wear
Underwear, slips, negligees, robes

Corsets and brassieres -

Women's, children's hosiery . . .

Handbags, other accessories

Other sales

Stores not analyzing merchandise line sales

Stores analyzing merchandise line sales, total

Blouses, skirts, sportswear

Housedresses and uniforms

Girls' and teen-age wear
Infants' wear
Underwear, slips, negligees, robes

Corsets and brassieres

Women's, children's hosiery

Handbags, other accessories

Other sales

Stores not analyzing merchandise line sales.

' Stores analyzing merchandise line sales, total

Blouses, skirts, sportswear

Housedresses and uniforms

Girls' and teen-age wear
Infants' wear
Llnderwcar, slips, negligees, robes

Corsets and brassieres . .

Women's, children's hosiery

Handbags, other accessones

Other sales

Stores not analyzing merchandise line sales.

Stores ai^alyzing merchandise hne sales, total

Blouses, skirts, sportswear

Housedresses and umtorms
Girls' and teen age wear
Infants' wear
Underwear, slips, neghgees, robes

Corsets and brassieres ...

Women's, children's hosiery . . . ,

Handbags, other accessories

Other sales .

Stores not analyzing merchandise line sales . .

Stores analyzing merchandise hne sales, total

Blouses, skirts, sportswear

Housedresses and uniforms

Girls' and teenage wear
Infants' wear .

Underwear, slips, negligees, robes .

Corsets and brassieres

Women's, children's hosiery

.

Handbags, other accessories

Other sales

Stores not analyzing merchandise hne sales.

111.6U
28,952

682
576
623

24,435
7,324
17,991
11,697
19,133

3,3»0

.'. .070
li.,637

195

181
328

11,096
4,343
7,471
7,226
4,593

5,635
1,261

81
10

1,426
532

1,307
150
868

136

1,308
18

(')

277
109
688

15,049
2,531

55
24

(')

3,210
983

2,389
1,924

3,933

376

997
794
237

798
496
764
622

439
320
49
9

13
331

218
322
261

131

107
18
3

2
101
72
91
84

iraiTZD STATES NEW ENGLMD

92,231
25,596
4,518
4,751
90,169
53,651
89,650
72,114

,866

82
47
90

838
330
62i
965
841

100.0



19.16 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 19C—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS, AND SMALL STORE SAMPLE-

GROUP—KIND OF BUSINESS, BY GEOGRAPHIC DIVISION; 1948—Continued

[See ten for expUiutory matezul and descnpQon of sample data included)

-APPAREL



APPAREL GROUP 19.17

Table 19C.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS, AND SMALL STORE SAMPLE—APPAREL
GROUP—KIND OF BUSINESS, BY GEOGRAPHIC DIVISION; 1948—Continued

[See text for explanatory matenal and descnption of sample data included]



19.18 RETAIL TRADE—MERCHANDISE LINE SALES

Tabic 19C.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS, AND SMALL STORE SAMPLE—APPAREL
GROUP—KIND OF BUSINESS, BY GEOGRAPHIC DIVISION' 1948—Continued

[Sec text for expUnatory matcml and deachption of aunple data included]

Kind of buoneaa af>d merchandiae line

Storet not arulyitng mcrchandiM line ulcs

S«c footnotes at er>d of tabic.

FAMILY SHOE STORES

Scorn analyzing cncrchandLse tine sales, total

Men's, boy*" leather footwear

Women's, mi&ses'. juniors' leather footwear

Rubber footw-ear

Men's lumishings

Women's, children's hosiery

Handbags, other accessories

Other sales

Stores not analynng merchandise line sales

CUSTOM TAILORS

Stores analysing merchandise line sales, total

Custom-made men's clothing

Men's ready-made clothing

Men's furnishings

Custominade women's apparel

Other sales ,

Stores not analyzing merchandise line sales

Stores analyzing merchandise line sales, total.

Custom-made men's clothing

Men's ready-made clothing

Men's furnishings

Custom-made women's apparel

Other sales

Stores not analyzing merchandise line sales

Stores analyzing merchandise line sales, total

Custom'inade men's clothing

Men's ready-nude clothing

Men's furnishings

Custom-made women's apparel

Other sales

Scores not arulyzing merchandise line sales

Stores arulyzing merchandise line sales, total

Custom-made men's clothing .

Men's ready-made clothmg
Men's furnishings

Custom-made women's apparel

Other sales

Stores not aiulyzing merchandise line sales

Stores analyzing merchandise line sales, total

Custom-made men's clothing

Men's ready-made clothing

Men's furnishings

Custom-made women's apparel

Other sales

Stores not analyzing merchandise Ime sales

FURRIERS, FIR SHOPS

Stores analyzing tr>erchandue line sales, toul

Fur garments and furs

Women's, misses', juniors' coats and suiu

Other sales

Stores not arulyzing merchandise line sales

Stores arulyzing merchandise line sales, total

Pur garmenu and furs

Women's, mutes', juniors' coats and suits

Other ulcs

Large stores and mulnunits

Merchandise
line sales

(Thousarui

dollars)

(1)

Stores reporting

merchandise line

Number

(2)

Total

sates

(Thousand
dollars)

(3)

Sample of small single unit stores

Merchandise line

sales

Amount

(Thousand

dollars)

(4)

Percent

distri-

bution

(5)

Stores reporting

merchandise Lne

Number

(6)

Total

*;\les

{Thousand
dollars)

en

Merchandise
ine sales

IkOi^



APPAREL GROUP 19.19

Table 19C.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS, AND SMALL STORE SAMPLE—APPAREL
GROUP—KIND OF BUSINESS, BY GEOGRAPHIC DIVISION: 1948—Continued

[See text for explanatory material and descnption of sample data included]

Kind of business and merchandise bne

Large stores and multiunits

Merchandise
line sales

(Thousand
dolhiTs)

(1)

Stores reporting

merchandise line

Number

(2)

Total

sales

(Thousand
dollars)

(3)

Sample of small single unit stores

Merchandise line

sales

Amount

(Thousand
dollars)

(4)

Percent

distn-

buuon

(5)

Stores reporting

merchandise line

Number

(6)

Total

eilea

{Thousand
dollars)

(7)

Merchandise

Large stores and multiunits

line sales

(Thousand
dollars)

(1)

Stores reporting

merchandise line

Number

(2)

Total

sales

(Thousund
dollars)

(3)

Sample of small single unit stores

Merchandise line

sales

Amount

(TTiousand

dollars)

(4)

Stores reporting

mcrchancuse line



19.20 RETAIL TRADE—MERCHANDISE LINE SALES

Tabic 19D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—APPAREL GROUP—KIND OF BUSINESS,

BY STATE: 1948

(See text for explaiutory QuterulJ

Kind o( busncsa inJ merchandise line

Merchan-

dise bne

«te»

iThuuidnd
dolldrj)

Stores reporting

merchandise line

Nuinber

Tool
sales

(Thoxisdnd

dollars)

Merchan.

dise line

sales

(Thoujajid

dollars)

Stores reporting

merchandise line

Total

sales

(Thousand
doIUrs)

Merchan.

dise line

sales

(Thoujtiiid

dollars)

Stores reporting

merchandise line

Total

sales

(Thousand
dollars)

Number

Merchan-

dise line

salej>

(Thousand
dollars)

Stores reporting

meichandise Une

Numbei

Total

sales

(Thousand
dollars)

Merchan
dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Nuinber

Total

sales

(Thousand

dollars)

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits —
Analyzing merchandise bne sale^, total

Men's ready made clothing

Men's furnishings

Men's hats and caps

Boys' wear
Custom-made men's clothing

Women's, misses', juniors' coats and suits

Men's, boys' leather footwear

Women's, muses', juniors' leather footwear

,

Rubber footwear

Other sales

Not analynng merchandise line sales

Small single unit stares

Not analyzing merchandise line sales

Small single unit stores

CALUCBSlk

MEN'S, BOYS' CKmilNG STORES

Large stores and multiunits -

.AnaUiing merchandise line sales, total -

Men's ready made clothing

Men's lurnishings

Men's hats and cap>s

Boys' *-ear .

Custocnmade men's clothing

Women's, misses', juniors' coats and suits

Men'*. bo>-s' leather footwear

Women's, misses', juniors* leather footw*ear

.

Rubber footwear

Other sales

Not anal>*zing merchandise line s-tIcs , , ,

Small smgle unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

Men's ready-made clothing

.

Men's furnishings

Men's hats and caps

Boys' wear
Custom-made men's clothing

Women's, misses', juniors' coats and suits

Men's, boys' leather footwear

Women's, misses', juniors' leather footwear

Rubber footwear

Other sales

10.723
7,07-1

l,9bS

335
()
(')

413

"I'e

592

3 , 163

10,723
7,146
6,567
2,531
(»
(n

4,362

1,544
1,147
1,200
(x)

(x)

38

4,512
2,564
1,046

268
156

(')

(')

300
(')

(')

158

JJO

2,266

4,512
3,971
3,971
1,724
(x)

(x)

3,434
(x)

ix)

431
431
329
285

103

40
35
197
10
39

94,697
80,570
74,900
22,864
5,904
21,747
59,978
2,531
5.970

,230

,281
,130
326
127

')

202
(')

(')

164

536

3,104

6,230
4,259
4,369
1,285
(x)

1,706
(x)

DISrsiCT OF COLUMBIA

18.867
11,369
4,538

516

109

109
84
55

37

18,867
15,020
l',149
7,038
(x)

1,173
7,311
1,038
2,960

2,889



APPAREL GROUP 19.21

Table 19D.—MERCHANDISE UNE SALES OF LARGE STORES AND MULTIUNITS—APPAREL GROUP—KIND OF BUSINESS,

BY STATE: 1948—Continued

[See text for explanatory matehall

Kind of business and merchandise bnc

Merchan-

dise line

sales

(Thousand
doHiiTs)

Stores reporting

merchandise line

Total

sales

(Thousand
dollars)

Merchan-

dise hne

sales

(Thousand
dollars)

Stores reporting

merchandise line

Total

sales

(Thousand
dollari)

Merchan-
dise line

sates

(Thousand
dollars)

Number

Toul
sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Number

Total

sales

(Thousand
dollari

f

Merchan-

Jisc line

sales

{Thousand
dollars)

Stores reporting

merchandise line

Number
(Thousand
dollars)

MEN'S. BOYS' CLOTHING STORES

Large stores and multiunits—

-

Analyzing merchandise line sales, total

Men's ready-made clothing. , .

Men's furnishings

Men's hats and caps

Boys' wear
Custom-made men's clothing

Women's, misses', juruors' coats and suits

Men's, boys" leather footwear
Women's, misses', juniors' leather footwear

Rubber footwear

Other sales

Not arulyang merchandise line sales

Small smgle unit stores

Large stores and multiuiuii.

—

Analyzing merchandise Une sales, total

Men's ready-made clothing. ...
Men's furnishings

Men's hats and caps

Boys' wear .

Custom-made men's clothing

.

Women's, misses', juniors' coats and suits-

Mcn's, boys' leather tootwear

Women's, misses', juniors' leather footwear

Rubber footwear

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

Men's readv made clothing

Men's furnishings .

Men's hats and caps. . ,

Boys' wear
Custom-made men's clothing

Women's, misses', juniors' codts and suits

Men's, boys' leather footwear

Women's, misses", jumors' leather footwear

Rubber footwear ......

Other sales k

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits^
Analyzing merchandise line sales, total

Men's ready-made clothing

.

Men's furnishings

Men's hats and caps

Boys' wear
Custom-made men's clothing

Women's, misses', juniors' coats and suits -

Men's, boys" leather footwear

Women's, misses', juniors' leather footwear

,

Rubber footwear
,

Other sales > '

. .

,

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits —
Analyzing merchandise hne sales, total

Men's ready-made clothing

Men's furnishings ;.

Men's hats and caps

Boys' wear ......
Custominade men's clothing ,

Women's, misses', juruors' coats and suits

Men's, boys' leather footwear

Women's, misses', juniors' leather footwea
Rubber footwear

Other sales

Not analyzing merchandise hnc sales

Small single umt stores

NEW KAMF31IRE

7 , 50

1

1,643
310
348

{')

(')

241

(M

10^

,203

7,561
6,446
5,799
3,135
(x)

(x)

2,456
(x)

1,544

3,3j6
1.616
1,060

138
220

140

3,338
3, 168
2,870
1,^03
(x)

1,396
(x)

(x)

30.S-.2

27,854
6,943

934
2,480

27S
320
584

i\)

1,3- 5'

17,383

197
130
33

457

39,842
30, 5 It.

20,931
18,451
1,963

1,819
10,940
(x)

1,865

2 , q? -
-

1,59b

130

105

l.j-.^

^,V75
2,530
2,828
1,''90

^14,917

152,932
37,706
4,202
" , r28

:*43

'02

-,310
85

..45

i,8c.4

3,K0

43,487

699
402
239
1S4

214,917
150,203
97,365
83,651
12,027
6,178

66 , 244
1,640
8,441

NOITH CAROLINA NORTH DAKOTA

19.297
11,414
.1,785

367
675
371

1,343
109
69

664

<-.g

8,539

120
120 19,297

15,504
13,651
6,623
3,635

11,990
758

6,076
5,388
2,999
(X)

(x)

5,426

3,035

^.'.,....6



19.22 RETAIL TRADE—MERCHANDISE LINE SALES

Tabic 19D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—APPAREL GROUP-
BY STATE: 1948—Continued

[Sec text for ezpUnatory nuterulj

-KIND OF BUSINESS,

Kind of business tni merchAndise line

Metchan-

disc line

ales

(TTuMiJdTid

dollarJ

)

Stores rqwrting

merctundiK line

Number

Total

ales

(Thousiind

dolUn)

Merchan-

dise line

sales

iThotisand

dollars)

Stores reporting

merchandise Line

Numbei

Total

ales

{Thousand
dollars)

Merchan-

dise line

ales

{Thousand
liolldrj)

Stores reporting

merchandiBe bne

Total

ales

{Thousand
doIUirj)

Number

Merchaiv

diae bne

sales

(Thousand
dollarI

)

Stores reporting

merchandise Lne

Number

Total

ales

(Thousami
dollarJ

)

Merchan-

dise line

sales

(Thousand
dollari)

Stores reporting

merchan(£ae line

Number

Total

ales

{Thouiand
dollars

)

CONNECTICUT DISTRICT OF COLUMBU

MEN'S, BOYS' FIRNISHINGS STORES

Large stores and multmnit*

—

Analyung merchandise line utes. tobl

Men's fuTTushings

Men's rejdy-maae clothing.

Men's Kats and caps

Boys' *-ear

Custom-made men's clothing

Men's, boys' leather footwear

Women's, misses", juniofs' leather footwear

Rubber footwear

Other sales

Not analyTuig merchandise line &a1es

Soull single unit stores

Large stores and muldunits—
Analyzing merchandise line sales, total

Men's rWnisKings

Men's ready-made clothmg

Men's hats and caps

Boy's wear
Custom-made men's clothing

Men's, boys' leather footwear

Women's, misses', juniors' leather footwear

-

Rubber footwear

Other siles

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits^

Analyung merchandise line sales, total

Men's furnishings

Men's ready-made clothing

Men's hats and caps

Boys' wear
Custom-made mcn"s cbthing

Men's, boys' leather footwear

Women's, misses', juniors' leather footwear

.

Rubber footwear

Other sales

Not analyzing merchandise line sales

Scnall single unit stores

Large stores and multiunits —
Analyiing merchandise line sales, total

Men's fumishines

Men's readytnade clothing

Men's hats and caps

Boy's wear
Custom-made men's clothing

Men's, boys' leather footwear

Women's, misses', juniors' leather footwear

Rubber footwear

Other ales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiuniu—
Analyzing merchandise line ales, total. . . . .

.

Men's fumuhings
Men's ready-made clothing

Men's hau and caps

Boys' wear
Custom-made men's clothing

Men's, boys' leather footwear

Women's, misses', juniors' leather footwor

Rubber footwear

Other utea

Not analyzing merchandise line nles

Small single unit stores

Se« rootnotco st end of table.

2.552
1,401

258

(M

188

1,263

2,552
897

1,489
(x

1,095

23,222
13,529
4,251
2,123

596
152

1,557
35

102
877

k30

198
190
123
139
49
12
95

5

32

22,373
15,936
17,275
6,788
1,350

13,291
588

3,804

2.602



APPAREL GROUP 19.23

Tabic 19D.—MERCHANDISE LINE SALES OF LARGE STORES AND .MULTIUNITS—APPAREL GROUP—KIND OF BUSINESS,

BY STATE: 1948—Continued

[See text for explanatory matenal]

Kind of business and merchandiBc line

Merchan-

dise line

sales

[Thousand
dollars)

Stores reporting

merchandise Lne

Toul
sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores rcporung

merchandise bne

Total

sales

(Thousand
dollars)

Merchan-

dise hne

sales

(Thousand

dollars)

Stores reporting

merchandise line

Total

sales

(Thousand
dollars)

Merchan-

iise line

sales

(Thousarui

dollars)

Stores reporting

merchandise Une

Number

Total

sales

(Thousand
dollars)

MEN'S, BOYS' FURNISHINGS STORES

Large stores and multiunita—

Analyzing merchandise line sales, total . .

Men's furnishings

Men's ready-made clothing

Men's hats and caps

Boys' wear :

Custom-made men's clothing

Men's, boys' leather footwear .

Women's, misses", juniors' leather footwear

Rubber footwear

Other sales

Not analyzing merchandise line sales

.

. .

Small single urut stores

PENNSYLVANIA RHODE ISUND SOUTH CAROLINA

2,J>42

985



19.24 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 19D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—APPAREL GROUP—KIND OF BUSINESS,

BY STATE: 1948—Continued

[Sec text for explanatory material]



APPAREL GROUP 19.25
Tabic 19D.-MERCHANDIS& LINE SALES OF LARGE STORES AND MULTIUNITS-aPPAREL GROUP-KIND OF BUSINESS

BY STATE: 1948—Continued

|See text for explanatory material]



19.26 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 19D.—MERCHANDISE XINE SALES OF LARGE STORES AND MULTIUNITS—APPAREL GROUP-
BY STATE: 1948—Continued

[See text for expbrutory outcnalj

-KIND OF BUSINESS,

Kifxl of bunncia ind mcrchandue line

Merchan.

diK Une

aales

(Tfiouwnd
dolldrj)

Stom reporting

merclundiK line

Number

FAMILY CLOTHING STORES

Large stores and multiunits- -

/uuJynng mcrdundue Une sales, total

Men's ready-made clothing

Men's funushings
Men's hats and cape

Boys' wear
Custooi-madc men's clothing

.

Women's, misses', juniors' coats and suits

Women's, misses', juniors' dresses

Houjedresaes and unifonns

CmtonHpade women's apparel

Fur gannenu and fuis

Blou»es. skirts, sportswear ,

Girls' and teen-age wear
Infants' wear

Underwear, slips, negligees, robes

Corsets and brassieres

Women's, children's hosiery

Millinery

Handbags, other accessories

Men's, boys' leather footwear
Women's, misses', juniors' leather fbotwtar

.

Rubber footwear

Other aales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

.

Men's ready-made clothing

Men's furnishings

Men's hat£ and caps

Boys' wear
Custom-made men's clothing

Women's, muses*, jumors' coats and suits.

Women's, misses', jumors' dresses

Housedresses and uniforms

Custom-made women's apparel

Fur garments and furs

Blouses, skirts, sportswear

Girls' and teen-age wear
Infants' wear
Underwear, shps. negligees, robes

Ccrsets and brassieres

Women's, children's hosiery

Millinery

Handbags, other accessones

Men's, boys' leather footwear

Women's, misses', juniors' leather footwear

Rubber footwear

Other sales

Not analyzing merchandiae line sales

Small smgle umt stores

Large stores and multiunits—
iVulyzing merchandise line sales, total

Men's ready-made clothing

Men's furnishings

Men's hau and caps

Boys' wear
Custom-made men's clothing

Women's, coisaes'. juniors' coats and suits.

Women's, misses', juniors' dresses

Housedresses and uniforms

Custom-made women's apparel

Pur prments and fiirs
.

Blouses, skiru. sportswear

Girls' and teen-age wear
Infants' wear
Underwear, shps. negbgees, robes

Corsets and brassieres

Wotnen's. children's hosiery

Millinery

Handbags, other accessories

Men's, boys' leather footwear
Women's, misses', juniors' leather fbocwar.
Rubber footwear

Other sales

Not analyzing merchandise line ssles ,

Small single unit stores

S«e rootnotco at end or table.

Total

sales

(Tliowaiid

dolbrs)

PENNSYLVANU

•;9.(K5
12,U«
6,597

770
1,859

65
bf-iTO

5,360
ili
297
273

1,665
1,428

972
1,353
428
985
544

896
1,740
1,945

X2
2,1%

2,795

14,154

246
197
220
148

179
16

213
222
98
17
60
177
145
113
159

108
160
133
85

41,632
45,000
31,996
34,431
2,008

47,064
44,663
17,571
3,936

12,788
36,733
28,308
21,557
34,781
23,911
32,436
23,430
28,761
34,232
25,438
11,331

Merchan-

dise line

sles

(Thousand
dollars)

Stores reporting

merchandise Une

Total

sales

(Tliousdnd

dolUri)

RHODE ISUND

88,156
17,674
10,790
2,412
3,310

665
9,400
8,864

877
671
598

2,687
1,835
1,002
3,135
1,422
2,160
1,080
2,014
4,726
4,952

387
7,495

4,841

15,416

352

312
297
274
270
37

311
307
170
45

68
260
225
191

262
184
239

153
227
281
261
133

25

352

80,491
79,239
63,520
67,738
14,581
83,367
81,747
33,950
11,456
24,745
68,436
50,555
39,240
68,070
53,330
65,066
48,673
62,977
68,822
56,085
19,475

WEST VIRDINIA

1,878



APPAREL GROUP 19.27

Table 19D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—APPAREL GROUP—KIND OF BUSINESS,

BY STATE: 1948—Continued

[See text for explanatory material]

Kuid of business and merchandise line

Merchan-

dise Unc

sales

{Thousand
dollars)

Stores reporting

merchandise line

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise Une

Total

sales

{Thousand
dollars)

Stores reporting

merchandise line Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Numba

Total

sales

(TTiDusand

dollars)

Merchan-

,

diae line

sales

(Thousand
dollars)

Stores reporting

merchandise hne

Total

sales

(TTiousand

dollars)

WOMEN'S READY-TO-WEAR STORES

Large stores and multtunits

—

Analyzing merchandise Lne sales, total

Women's, misses', juniors'' coats and suits .

Women's, misses", juniors' dresses

Housedresses and uniforms

Custom-made women's apparel

Fur garments and furs

Blouses, skirts, sportswear ,

Girls' and teen-age wear
,

Infants' wear
Underwear, slips, negligees, robes

Corsets and brassieres ,

Women's, children's hosiery ...
Milhnery
Handbags, other accessones

Women's, misses', jumors' leather footwear.

.

Men's furnishings

Boys' wear . .

Other sales

Not analyzing merchandise line sales

Small single unit stores. .

Large stores and multiunits

—

Analyzing merchandise line sales, total

Women's, misses', juniors' coats and suits ,

Women's, misses', juniors' dresses

Housedresses and uruforms

Custom-made women's apparel

Fur garments and furs . .

Blouses, skirts, sportswear

,

Girls' and teen-age wear
Infants' wear
Underwear, sbps, ncgUgecs, robes

Corsets and brassieres

Women's, children's hosiery

Millinery

Handbags, other accessones

Women's, misses', juniors' leather footwear

Men's furnishings. ,

Boys* wear
Other sales , . .

Not analyzing merchandise line sales

.

Small single urut stores

Large stores and multiunits—
/^lyzing merchandise line sales, total

Women's, misses', juniors* coats and suits. .

Women's, misses', juniors" dresses

Housedresses and uniforms

Custom-made women's apparel

Fur garments and furs

Blouses, skirts, sportswear

Girls' and teen-age wear
Infants' wear
Underwear, slips, negligees, robes

Corsets and brassieres

Women's, children's hosiery

Millinery

Handbags, other accessories

Women's, misses", juniors' leather footwear.

Men's furnishings.

Boys" wear
Other sales

Not analyzing merchandise line sales

.

Small single unit stores

1,133

13A

12i

130

28

11

21
114

59
98

62
85
32

7

198

31,354
30,811
5,127
1,397

20,387
27,324
8,3W
7,428
28,256
18,071
25,291
19,160
25,707
11,344

Cx)

3,690

9,358



19.28 RETAIL TRADE—MERCHANDISE LINE SALES

Tabic 19D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS-
BY STATE: 1948—Continued

(See text for expbiutory material]

-APPAREL GROUP—KIND OF BUSINESS,



APPAREL GROUP 19.29

Table 19D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—APPAREL GROUP—KIND OF BUSINESS,

BY STATE: 1948—Continued

[See text for explanatory matenal]

Kind of business and merchandise line

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Toul
sales

(Thousand
doUars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise bne

Total

sales

(Tlioitsand

dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Total

sales

(TTiousarid

dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Numba

Total

sales

(Thousand
dollars)

Merchan-

dise line

'sales

(Thousand
dollarj)

Stores reporting

merchandise line

Number

Total

sales

(Thousand
dollars)

WOMEN'S READY-TO-WEAR STORES

Large stores and multiunits

—

Analyzing merchandise line sales, total

Women's, misses", juniors' coats and suit*

Women's, misses', juniors' dresses

Housedresses and uniforms

Custom-made women's apparel .

Fur garments and lurs

Blouses, skirts, sportswear

Girls' and teen age wear
Infants" wear
Underwear, slips, negligees, robes .

Corsets and brassieres

Women's, children's hosiery

Milliner>' .

Handbags, other accessories . . .

Women"s, misses', juniors' leather footwear

Men's furnishings

Boys' wear
Other sales .

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits —
Analynne merchandise line sales, total

Women's, misses", juniors' coats and suits.

Women's, misses', juniors' dresses .

Housedresses and uniforms

Custom made women's apparel

Fur garments and furs

Blouses, skirts, sportswear

Girls' and teen-age wear
Infants" wear
LInderwear, slips, neghgees, robes

Corsets and brassieres

Women's, children's hosiery

Millinery

Handbags, other accessones

Women"s, misses', juniors' leather footwear

Men's furnishings

Boys' wear
Other sales

Not analyzing merchandise line sales

Small single unit stores

See footnotes at end or table.

t5.813
10,958
12,055

611
127
551

5,271
826
3«5

.
'44

<47

i/,'a5

1,616
1,950
2,543

(')

209
2,155

5,553

13a
172
130
34
9

55
157

39
30
147
91

138
90

132
37
2

44,559
45,070
4,65tf

928
25,666
41,417
13,583
6,266

40,949
28,133
35,803
31,747
39,593
20,111

10,952

118,478
24,902
34,569

737
859

2,115
14,784
1,778
2,134

10,758
2,839
4,635
3,403
3,566
7,384

358
209

3,448

3,309

501

461
491
116
20
156
439
101
93

432
270
371
189

331
105

7
18

30

689

114,374
112,605
15,590
4,514
61,819
107,521
28,857
34,518
108,418
73, 898

102,563
67, 214
96,064
44,778
4,724
4,367

2,222

11,304
11,174
1,035

4,364
10,594
2,330

638

10,612
7,956
9,755
5,087
6,253
4,313

(x)

(x)

; . <i''2

644
876
31

(-)

88
262
216
112
242

167
169

(')

(M
(M

3,673
3,692

781
(x)

2,368
3,209
2,662
2,608
3,383
3,011
3,287
2,726
3,147

(x)

(x)

(x)

203
197
199
41
7

80
173
51

38
168
100
140
101
134

37

1

206

WASHINGTON WEST ViaCIllIA

153

126
145

31
2

21
119
25

20
106
59
90
55
59
19

2

10

280

3'',172

31,649
3,488

(x)

12,921
28,004
5,198
7,157
25,197
13,857
21,668
19,259
19,121
12,590
(x)

2,533

5,632

143

140
139
45

3

57

124
40
23

112
68
99
71

26,181
25,141
6,873

(x)

15,574
22,702
5,539
4,875
20,038
13,435
17, 708
17, 1'-^l

18.192
6,220

471
65.';'

60,664
17,845
16,676
1,619

277
1,111

7,024
1,069

511

3,315
1,399
1,925
2,234
1,770
1,322

259
2,308

919

11,295

257
223
242
68
13

69
214
56

32
190
118
172

113

164
27
2

16

58
59,

14,

1

30
54

21,

10,

48,
35
45,

40,
42
19,

(x)

6,

2,041
435
479
32

(M

199
55

(M
(M
(M

,576
,597
608

(x)

(x)

,352
727

,642
926
,202

(x)

(x)

Ix)

41,396
40,771
5,274
1,373
26,300
35,745
15,230
11,173
32,977
22,773
30, 178

28,746
31,693
10,582

944

3,932



19.30 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 19D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—APPAREL GROUP—KIND OF BUSINESS.
BY STATE: 1948—Continued

[See tut for explanatory materul)

Kind of buiineas and merdundiae line

Merchan-

diae tine

ales

(Thousand
dollnri)

Stores reporting

merchandise line

Number

Total

files

{Thouiand
dolldri)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise hne

Total

sales

(Thousand
dolUri)

Merchan-

dise bne

sales

(Thousand
dollars)

Scores reporting

merchandise Lne

Total

sales

(Thousand
dollars)

Number

Merchan-

dise line

sales

(Tliousflnd

dollars)

Stores reporting

merchandise bne

Total

sales

(Tliousand

dollars)

Merchan-

dise line

' sales

(Thousand
dollars)

Stores reporting

merchan<fase bne

Numbo

Total

ales

(Thousand
dollars)

MILLINERY STORES

Large stores and multiunita

—

Analyzing merchandise bne sales, tool

.

KliUincry

Women's, children's hosiery

Handbags, other accessones

Other sales

Not analysing merchandise bne sales

.

Small single unit stores . .

Large stores and multiunits

—

Analyzing merchandise bne sales, total

.

Millinery

Women's, children's hosiery

Handbags, other accessones

Other sales

Not analyzing merchandise bne sales.

Small single unit stores

.

Large stores and multiunits

—

Analyzing merchandise bne sales, total.

Miibnery
Women's, children's hosiery

Handbags, other accessories. .......
Other sales

Not analyzing merchandise line sales.

Small single unit stores

.

Large stores and multiunits

—

Analyzing merchandise line sales, total

Milbncry
Women's, children's hosiery

Handbags, other accessones

Other sales

Not analyzing merchandise bne sales.

Soall single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

.

Millinery

Women's, children's hosiery

Handbags, other accessones

Other sales

Not analyzing merchandiae line sales

.

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise bne sales, total.

Miibnery '. ,

,

Women's, children's hosiery

Handbags, other accessones

Other sales

Not analyzing merchandise bne sales.

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise bne sales, total

.

Miibnery
Women's, children's hosiery

Handbags, other accessories

Other sales

Not analyzing merchandise line sales . .

.

Small single unit stores

:>f-* .'jOtnot«» fit cnfj or loMe.

CONNECTICUT DISTRICT OF COLUMBIA

490
i22

ija2
2,980
(M

585

107

lOO

100 3,672
(x)

2,516

245
691 748

^4.
413

(M
(')

21

434

U)
(x)

811
4.454
3,714

105
519

116

18

5,187

137
137
33

84

1

386

4,454
767

2,827

1,044
850

(M
95
99

58

1,074

3

102

1,CK4
(x)

648

6iL
487

(')

94

40

621

(x)

467

398

322

(M
398

(x)

202

MASSACHUSETTS

510
(')

(M
33

68

429

543
(x)

(X) 167

1

799
720

(')
71'

8

83

596

799
(x)

495

1.835
1,494

67
124

150

1,835
637

1,033

2.125
1,709

181

164
71

337

2,432

3

181

2,125
514
334

NOtm CAROLINA

i2i
701

1.926
1,349

14
473
90

1,118

1,926
72

1,586

1.612
1,377

115
120

40

3,560

1

254

1,612

977

6.223
5,605

36
467
115

507

14,618

173

173

6
62

6,223
155

2,219

979
811

57
111

PENNSYLVAKIA SOUTH CARaiNA

2,716
2,358

33
199
126

100
100
13

39

2,716
441

1,379

438
257
25

77
79

438
223
387

244

231

4,671
3,681

(M
641
349

328

5,399

142
142 4,671

(x)

2,957

415
382

WEST VIRaiNIA

864
771

1,779

1,475

281
23

1,779

1,427

829
691

117
21

1.026
918 1,026

532

377
359

955
799

146

10

13

1,328

1

103



APPAREL GROUP 19.31

Tabic 19D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—APPAREL GROUP—KIND OF BUSINESS,

BY STATE: 1948—Continued

[See te« for explanatory material]

Kind of business and merchandise line

Merchan-

dise line

sales

[Thousand
dollars)

Stores reporting

merchandise line

Number

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

{Thousand
dollars)

Stores reporting

merchandise bne

Total

sates

{Thousand
dollars)

Merchan-
dise line

sales

{Thousand
dollars)

Stores reporting

merchandise bne

Total

sales

{Thousand

dollars)

Merchan-

dise line

sales

(Thousand
dolldrs)

Stores reporting

merchandise Une

Total
sales

{Thousand
dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise hne

Total

sales

(Thousand
dollars)

HOSIERY STORES

Large stores and multiunits

—

Analyzing merchandise line sales, total.

Women's, children's hosiery

Underwear, shps, negligees, robes

Corsets and brassieres

,

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits^

Analyzing merchandise line sales, total.

Women's, children's hosiery

Underwear, shps, negligees, robes . .

Corxts and brassieres

Other sales

Not analyzing merchandise bne sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise bne sales, total

.

Women's, children's hosiery

Underwear, sbps. negbgees. robes , .

Corsets and brassieres

Other sales . ...
Not analyzing merchandise bne sales . .

Small single unit stores

See footnotes at end of table.

PUSSACHUSEITS

1.535
1,143

169

1(D6

117

1,535
916
503

6.112
4,975

6o9
204
264

141

2,000

6,112
2,935
1,562

2.485
2,294
(')

2,485
(x)

1.242
984

(M
192

1,242
421

(x)

1,252

PENNSYLVANIA

4.831
2,828
1,061

316
626

4,331
3,932
2,886

13.002
10,200
1,422

537
843

170

170
95
59

13,002
7,327
5,205

2.736
1,849

261

(M
626

2,736
1,479
(x)

4,436
1,199

293
759

192

3,559

104

104

62
39

3

287

6,687
5,150
2,970

?4i
579

I')

764
(x)

1.785
1,083

196

90
416

1,785
947
858

1,305

RHODE ISLAND

947
749
120
63
15

947
752
297



li>J^2 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 19D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—APPAREL GROUP-
BY STATE; 1948—Continued

(See text foe explanatorv m^tcmU

-KIND OF BUSINESS,



APPAREL GROUP 19.33

Table 19D.-MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNIT^APPAREL GROUP-KIND OF BUSINESS,

BY STATE: 1948—Continued

|Sce text for explanatory material]



19.34 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 19D.—MERCHANDISE UNE SALES OF LARGE STORES AND MULTIUNITS—APPAREL GROUP—KIND OF BUSINESS.
BY STATE: 1948—Continued

[See text for expUiutory nutcnal)

Kind oi buuncu md mcrciundisc line

Merchan-

diK line

sales

{Thousand
dollars)

Stores reporting

merdundise line

Number

Total

sales

{Thousand
dollan)

Merchan-

dise line

ales

{Thousand
dollars)

Stores reporting

merchandise line

Total

sales

{Thousand
dollars)

Merchan-

dise line

sales

(ThoujdnJ
dollars)

Stores reporting

merchandise bne

Toul
sales

[Thousand

dolluri)

Merchan-

dise hne

sales

' 'Thousand

dollars)

Stores reporting

merchandise line

Niunbo

Total

sales

{Thousand
dollars)

Merchan

disc Une

sales

( Thousand
dollars)

Stores reporting

merchanc^ae line

Toul
sales

(Thousar\d

dollars)

MEN'S SHOE STORES

Large start* and multiuiuis

Analynne merchandise Une sales, total . .

Men's, poys*. leather footwear

Women's, muses', juniors* leather footwear

.

Rubber footwear

Men's furrushinga .

Men's hats and caps

Handbags, other accessories

Other sales

Not analyzing merchandise line sales

.

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise Une sales, total

Men's, noys" leather footwear

Women's, misses', juniors' leather footwear

.

Rubber footwear

Men's furnishings

Men's hats and caps

Handbags, other accessones

Other sales

Not analyzing merchandise line sales.

Small single unit stores.

Large stores and multiunits

—

Analyzing merchandise Lne sales, total

Men's, ooys", leather footwear

Women's, misses', juniors' leather footwear

Rubber footwear

Men's furnishings

Men's hats and caps

Handbags, other accessones

Other sales

Not analyzing merchandise Une sales

.

Small single unit stores

LargF stores and multiuruts

—

Amlyzing merchandise line sales, total

Men's, boys* leather footwear , .

.

Women's, misses', juniors' leather footwear

Rubber footwear

Men's furnishings

Men's hats and caps

Handbags, other accessories

Other sales

Not analyzing merchandise Une sales

.

Small single uiut stores

Large stores and multiunits—
Analyzing merchandise Une sales, total ......

Men's, txjys', leather footwear

Women's, misses', juniors' leather footwear

.

Rubber footwear

Men's furnishings

Men's hats and caps

Handbag^ other accessories

Other sales

Not analyzing merchandise Itnc sales.

Small single unit stores

Large stores and multiunits—
Analyang merchandise line sales, total

Men's, Doys" leather footwor
Women's, misses', juniors' leather footwear

Rubber footwear

Men's furnishings

Men's hau and caps

Handbags, other accessones

Other sales

Not analyzing merchandise line ulcs

Small single unit stores

rouriErTiciiT DISTRICT OF COLUMBIA

1,528

1,019
1,461

e,io3

(M
47
329

(M

1=^6

1,338

8,757
(x)

4,2W
i,545

(x)

(x)

i.3^:e

2, Z2K

70

160

(M

3,388
1,116
2,704
2,066

(x)

?.?50



APPAREL GROUP 19.35

Tabic 19D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—APPAREL GROUP—KIND OF BUSINESS,

BY STATE: 1948—Continued

jSee text tor expUiutory matcnalj

Kind of business and merdundise line

Merchan-

dise line

sales

(ThousdTiii

dolldTi) ,

Stores reporting

merchandise line

Number

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise bne

Total

sales

(Thousand
dollars)

Merchan-

dise hne

sales

(Thousand
dolldri)

Stores reporting

merchandise bne

Number

Total

sales

(Tfiousdiid

dollars)

Merchan-

dise bne

sales

(Thousand
dollars)

Stores reporting

merchandise bne

Numbci

Total

sales

(Thousand
dollars)

Merchan-

dise bne

sales

(TfioujjTid

dollars)

Stores reporting

merchandise line

Total

sales

(Thousand
dollars)

Not analyzing merchandise bne sales

Small single unit stores

DISTRICT OF COLUMBIA

WOMEN'S SHOE STORES

Large stores and multiunits

—

Analyang merchandise bne sales, total

Women's, misses', juniors' leather footwear

.

Men's, boys' leather footwear

Rubber footwear

Women's, children's hosiery

Millinery

Handbags, other accessones

Other sales

Not analysing merchandise line sales

Small single unit stores

5,^78

(M
21

366

(M
557
93

5,478
(x)

2,332
3,'i81

(x)

4,610

1.6U
(0

^7
1,326

(x)

1,U5

29,642



19.36 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 19D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—APPAREL GROUP—KIND OF BUSINESS,

BY STATE: 1948—Continued

ISee text for explanatory materul]



APPAREL GROUP 19.37

Tabic 19D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—APPAREL GROUP-
BY STATE: 1948—Continued

(See text for expUjutory matertal]

-KIND OF BUSINESS,

Kind of business and merchandise line

FAMILY SHOE STORES

Large stores and multiunics

—

Analysing merchandise hne sales, total ...
Men's, boys" leather footwear
Women's, misses', juniors' leather footwear
Rubber footwear

Men's furnishings

Women's, children's hosiery .

Handbags, other accessones

Other sales ,

Not analyzing merchandise line sales

Small single unit stores

Large stores and raultiunits

—

Analyzing merchandise Lne sales, total

Men's, boys' leather footwear
Women's, misses', juniors' leather footwear
Rubber footwear

Men's furnishings .

Women's, cluldren's hosiery . , ,

Handbags, other accessones

Other sales

Not analyzing merchandise hne sales

Small single unit stores

Large stores and multiunits —
Analyzing merchandi.se line sales, total

Men's, boys' leather footwear

Women's, misses', juniors' leather footwear
Rubber footwear

Men's furnishings ,

Women's, children's hosiery

Handbags, other accessones

Other sales . .

Not analyzing merchandise hne sales

Small single unit stores

L^rge stores and multiunits

—

Analyzing merchandise hne sales, total

Men's, boys' leather tootwear

Women's, misses', juniors' leather footwear
Rubber footwear

Men's furnishings

Women's, cluldren's hosiery

Handbags, other accessones

Other sales

Not analyzing merchandise hne sales

,

Small single unit stores

Large stores and multiuruts

—

Analyzing merchandise line sales, total

Men's, boys' leather footwear

Women's, misses', juniors' leather footwear
Rubber footwear

Men's furnishings

Women's, children's hosiery

Handbags, other accessones

Other sales

Not analyzing merchandise line sales

Small smgle unit stores
.

See footnotes at end of table.

Merchan-

dise hne

sales

^Thousand
dollars)

Stores reporting

merchandise hne

Total

sales

(Thousand
dollars)

7,170
1,356
4,812

345

(M
221
210
226

3,687 10°

7,170
7,170
4,326

Cx)

4,109
4,589

468
696
75

(')

1,000

1,277
1,277

E92

M

NORTH CAROLINA

10.504
2,809
6,424

351

(M
393
148

379

186

3,375

10,504
10,504
8,627

(x)

6,069
4,666

6,312
6,312
4,363

(x)

2,535
2,436

10.797
2,729
6,616

287
43

453
429
240

122

3,524

10,797
10,797
8,607
3,308
7,037
8,043

Merchan-

dise hne

sales

(TTiousiind

dollars)

Stores reporting

merchandise hne

Total

sales

(Thousand
dollars!

MASSACHUSETTS

22,536
6,633
11,979
1,472

121
501
303
1,527

537

12,943

186
188
IBS
161
15

79
45

22,536
22,535
19,157
3,770
",580

6,665

NEW HAMPSHIRi:

(M

eo9
151

1,589
1,589
1,589

(x)

946
(x)

42,432
11,276
25,297
2,771

58

1,230
584

1,216

177

17,735

432
432
432
402

6
256
201

3

531

42,432
42,432
37,656

850
29,419
26, 158

129
129
129

5

109

15,498
16,498
14, 500

2,828
12,318
13,613

Merchan-

dise hne

sales

(Thousand
dollars)

Stores reporting

merchandise hne

Number

Total

sales

(Tfioujdiid

dollars)

24,564
6,3:'-



19.38 RETAIL TRADE—MERCHANDISE LINE SALES

Tabic 19D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS^APPAREL GROUP—KIND OF BUSINESS.

BY STATE: 1948—Continued

[See tut for expbiucarv materall

Kind of buwwBs ind merchindiK hne

Mcrclttiw

due line

sales

(Thousand
dolUri)

Stores reporting

iDerchandiac line

Tool
sates

dollurj)

Mcrchuv
dtat bne

sales

{Thtnuand
doUars)

Stores reporting

roerctancuse line

Total

a»les

{Thousand
dollars)

Meichan-

diae line

{Thousand
dollars)

Stores reporting

CDcrchandjae bne

Number

Total

sates

{Thousand

dollars)

Merchan-

dise line

sales

{Thousand
dollars)

Stores reporting

merchandise line

Total

sales

(TTuMiJiind
dollars)

Meichan-

disfc line

sates

(Thousand
dollar,)

Stores reporting

mcTchandue line

Total

sales

{Thousand
dollars)

DISTRICT OF COLUMBIA MASSACHuarrs

CUSTOM TAILORS

Large stores and multiunits-

Analyzing merchandise line sales, total

.

Custom-made men's clothing

Men's ready-made clothing

Men's furnishings

Cuscom'made women's apparel

Other sales

Not analyzing merchandise line sales. .

.

Small singk unit stores

Large stores and multiuruts

—

Analyang merchandise line saka, total

.

Custom-made men's clothing

Men's ready made clothing

Men's furnishings

Custom-made women's apparel

Other sales

Not analyzing merchandise line saka . .

,

Smail single unit stores

Large stores and routtmnits

—

Analyzing merchandise line sales, total

.

Cjstom'inade men's clothing

Men's ready-made clothing ........

Men's furnishings

Custom-made women's appaid
Other sates

Not analyzing merchaiKlise line sales .

.

Small single unit stores

See footnotes at end of table.

jnt
6,391

362
589
340

7,315
1,287
3,159
3,425

(M
90

238

1,539
(X-

7.827
6,625

255

(M
806
141

7,151
846

(x)

2,611

1.791
1,251

(M
53

(M
487

2,691

1,379
(x

2.156
1,565

(M
CM
140
451

2,923

1,901
(x)

(x)

973

PENNSYLVANIA

1.832
1,747

U751



APPAREL GROUP 19.39

Tabic 19D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—APPAREL GROUP—KIND OF BUSINESS,

BY STATE: 194&—Continued

[See text for explanatory material}

Kind of business and merchandise Une

FURRIERS, FUR SHOPS

Large stores and multiuruts^

j^jialyzing merchandise line sales, total

Fur garments and furs

Women's, missca', juniors' coats and suits

.

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

/Uialyzing merchandise line sales, total

Fur garments and furs

Women's, misses', juniors' cxats and suits.

Other sales

Not analyzing merchandise Une sales

.

Small single unit stores

Large stores and multiunits

—

/uulyzing merchandise line sales, total

Fur garments and furs

Women's, muses', jumco's' coats and suits.

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

/maiyzing merchandise Une sales, total

Fur garments and furs

Women's, misses*, juniocs' coats and suits

-

Other sales

Not analyzing merchandise line sales

Small smgle unit stores

Merchan-

dise tine

sales

(TTioujiind

dollars)

Stores reporting

merchandise line

Number

Total

sales

(Thousand

dollan)

8,460



19.40 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 19D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—APPAREL GROUP—KIND OF BUSINESS,

BY STATE; 1948—Continued

|Sec text for expUiutory Euteria))

Kind of busncss and merchandise bne

CHILDREN'S. INFANTS' WEAR STORES

Larg« stom inJ multiunits

—

Anilyang merchandise line sales, total

In/ants' WTar
Boys' w-ear

Bkniscs, skirts, sportsu-car

GirU" and tecnacc wxar
Underwear, slins. nceligces, robes - . .

Women's, children's nostcry ...
Other sales

Not analyzing merchandise line sales

Soull single unit stores

Large stores and multiunits—

Anjlyang merchandise hne sales, total.

Infants' wear
Boys' wear
Blouses, sldrts, sportswear

Girls" and teen-age wear
Underwear, sbps, negligees, robes . . .

.

Women's, chilorcn's nosicry

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analynng merchandise line sales, total.

Infants' wear
Boys' wear
Blouses, sitiris, sportswear

Girls' and teen-age wear

Underwear, slips, negligees, robes. .

.

Women's, chiioren's nosiery

Other sales

Not analyzing merchandise line sales

&nall single unit stores

Large stores and ir.ulcmnits—

Analyzing merchandise line sales, total

.

Infants' wear

Boys' wear
Blouses, skirts, sportswear

Girls* and teen-age wear
Underwear, slips, negbgecs, robes. .

.

Women's, chilorcn's hc^ery
Other sales

Not analyzing merchandise line sales . .

.

Soull single unit stores .

X withheld to avoid disclosure.
^ Coabined with "Other sales."

Merchan-

dise bne

nics

(Thousand
dolldri)

Stores reporting

merchandise line

Number

Total

sales

(TfioiiJdnd

dolltiri)

•;,796

639

(M
1,073

30
31

929

59

14,438

125

la
43
2

46
9
15

2

686

7,318
2,670
(x)

2,891
469
824

MASSACHUSETTS

36
34
14

8

22
8

9

2

199

4,118
2,274

791
2,908

831
805

PENNSYLVANIA

8,182



APPAREL GROUP 19.41

Table 19E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—APPAREL GROUP-
FOR SELECTED STANDARD METROPOLITAN AREAS. 1948

|Sce text for explanatory material]

-KIND OF BUSINESS,

Kind of business and merchandise line

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Total

sates

[Thousand
dollari)

Merchan-

dise iine

sales

{Thousand
dollars)

Stores reporting

merchandise line

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thousdnd
dollars)

Stores reporting

merchandiv line

Total

sales

(ThoUJdTld

dollars)

Merchan-

dise line

sales

{Thousatid

dollars)

Stores reporting

merchandise Lne

Total

sales

{Thousand
dollars)

Merchan-

dise Une

sales

{Thousand
dollars )

Stores reporting

merchandise line

Total

Bales

(Thousand
dollars)

AKRQIJ, OHIO
ALa\NY-SCHEt!EHTADY-

TROy, M.V,
ALLENTOWN -BETHLEHEM

-

EASTON, PA.
ATLANTA, QA. BALTIMORE, MD.

MENS, BOYS' CLOTHING STORES

Large stores and multiumts—

-

Analyzing merchandise line sales, total

Men's ready-made clothing.

Men's furnishings . .

Men's hats and caps

Boys' wear
Custom-made men's clothing .

Women's, misses', juruors' coats and suits .

Men's, boys' leather footwear.

Women's, misses', juniors" leather footwear

Rubber footwear

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiumts

—

Aiialyiing merchandise kne sales, total

Men's ready-made clothing. . . . ,

Men's furnishings

Men's hats and caps

Boys' wear ....
Custom-made men's clothing .

Women's, misses', juniors" coats and suits .

Men's, boys' leather footwear

Women's, misses', juniors' leather footwear

.

Rubber footwear

Other sales

3 ,436



19.42 RETAIL TRADE—MERCHANDISE LINE SALES

Tabic 19E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—APPAREL GROUP-
FOR SELECTED STANDARD METROPOLITAN AREAS 1 948—Continued

[See text for explanatory matenalj

-KIND OF BUSINESS,

Kuwl oi busineu and merchandiae line

Merchan-

dise line

nlea

(ThoujdTiJ

dollars)

Stores reporting

merchandise line

Number

Total

sales

(Thcnuand
dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise bne

Total

sales

(Thotisand

dollars)

Merchan-
dise line

sales

(Thmsand
dollars)

Stores reporting

merchandise bne

Total

sales

(Thousand
dollarJ

)

Numbet

Merchan-

dise line

sales

(TTtoujjnd

dolldri)

Stores reporting

merchandise line

Number

Total

sales

(Thousand
dollurj)

Merchan

Jise line

sales

[Thousand

dolldrs)

Stores reporting

merchandise line

Numba

Total

sales

(Thousand
dollarj)

HARTFX3RD, CONN. HOUSTON, TEX,
HimriNGTON, W.VA.-

ASHLAND, KY.
JACKSOKVILLE, FU. KANSAS CITC, MO.

MEN'S. BOYS- CUymiNG STORES

Large stores and multiumts

—

Amlynng merchandise line sales, total

Men's ready made cbthing
Men's furnishings

Men's hats and capa

Boys' wear
Custommade men's clothing

Women's, misses', )uniors' coats and suits.

.

Men's, boys' leather footwear

Women's, misses', juniors' leather footwear.

Rubber footwear

Other sales

Not aiulyzing merchandise bne sates

Small single unit stores

LiTge stores and multiimits

—

.Vulyung merchandise line sales, total

Men's ready-made clothing

Men's furnishings

Men's hats and caps

Boys' wear
Custom-made men's clothing

Women's, misses', juniors' coats and suits. .

Men's, boys" leather footwear

Women's, misses", juniors" leather footwear

.

Rubber footwear

Other sales

Not analyzing merchandise line sales

Soull single unit stores

Large stores and multiuruts—
Analyzjng merchandise bne sales, total

Men's ready-made clothing
,

Men's furnishings

Men's hats and caps

Boys" wear
Custom-made men's clothing

Women "s. misses", juniors" coats and suits

Men's, boys" leather footwear

Women's, misses', juniors' leather footwear

.

Rubber footwear

Other sales ,

Not aiulyzing merchandise line sales

Sdiall single unit stores

Large stores and muldunits

—

Analyzing merchandise line sales, total

Men's ready-made clothing

Men's furnishings ,

Men"s hats and caps

Boys" wear ,

Custom-made men's clothing.

Women's, misses', juniors' coats and suits

.

Men's, boys' leather footwear

Women's, muses', juniors' leather footwear.

Rubber footwear
,

Other sales
,

Not analyzing merchandise bne sales

Small single unit stores

Large itores and multiumts -

Analyzing merchandise bne sales, total

Men's ready-made clothing
,

Men's furnishings

Men's hats and capn

Boys' wear
Custom-made men's clothing

Women's, misses', juniors' coats and luits.

Men's, boys' leather footwear
Women's, muses', juniors' leather footwear.
Rubber footwear

Other sales
,

Not analyzing merchandise line tales

Small single unit stores

S«e footnotes si end of table.

3,366
756
87

0)

^]

368

i,718
3,553
2,681
(x)

(x)

(x)

2,118

(x)"

9.329



APPAREL GROUP 19.43

Table 19E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—APPAREL GROUP—KIND OF BUSINESS,
FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

(See text for explanatory material]

Kind of business and merchandise line

Merchan-

dise bne

sales

{Thousand
dollars)

Stores reporting

merchandise line

Total

sales

(Thousand
dollars)

Merchan-

dise Une

sales

{Thousand
dollars)

Stores reporting

merchandise line

Number

Total

sales

{Thousand
dolturs)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

I

Total

sales

(Thousand

dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise hnc

Number

Total

sates

(Thousand
dollars)

Not analyzing merchandise line sales

Small single unit stores

PROVIDENCE, R.I. READING, PA. RICHMOND, VA. SACRAMENTO, CALIF. ST. LOUIS, HO.

MEN'S. BOYS' CLOTHING STORES

Large stores and multiunits

—

Analysing merchandise line sales, total

Men's ready-made clothing

Men's furnishings

Men's hats and caps

Boys' wear
Custom-made men's clothing

,

Women's, misses', juniors" coots and suits

Men's, boys" leather footwear -

Women's, misses', juniors' leather footwear

Rubber footwear ,

Other sales . .

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise Une sales, total

Men's ready-made clothing

Men's furnishings
.

Men's hats and caps

Boys' wear
Custom-made men's clothing ,

Women's, misses', juniors' coats and suits . .

Men's, boys' leather footwear

Women's, misses', juniors' leather footwear

Rubber footwear

Other sales

2,025

5,i27

3,1U
1,220
2,619
(x)

(x)

(x)

(x)

(x)

2.1^
1,262

602

(M"

(M"
236

112

502

2,1^
1,948
1,2W
(x)

(x)

Cx)

Cx)

3.127



19.44 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 19E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—APPAREL GROUP—KIND OF BUSINESS,

FOR SELECTED STANDARD METROPOLITAN AREAS; 1948—Continued

jSec text for explanatory matemlj

Kind of bunncM and merchandise line

Merchan-

dise hne

sales

[ThouMind
dollars)

Stores reporting

merchandise line

Total

sales

{Thousand
doUan)

Mcrchan.

disc line

sales

(Thousand
dollari)

Stores reporting

merchandise Unc

Total

sales

{Thousarfd

dollurj)

Merchan
dise Une

sales

Stores reporting

merchandise bne Merchan-

dise hne

sales

(Thousand
dollars)

Stores reporting

merchandise line

Number

Toul
sales

(Thousand
dollars)

Merchan-

dise tine

sales

(Thousand
dollars)

Stores reporting

merchatitbse line

Nufflba

Total

sales

(TTiouiand

dollars)

ALBANY-SCHEMECTADY

-

TROY, N.Y.

ALLENTOWN -BETHLEHEM-
EASTON, PA,

BOSTON, MASS. BUFFALO, N.Y.

MFS'S. BOYS* F(RMSHINGS STORF.S

Large stives and muttiunits—
Anal>iing merchandise hne sales, total.

Men's fumishines

Men's ready-made clothing

Men's hats and caps

Boys' wear
Custom-made men's clothing

Men's, boys' leather footwear

Women's, misses", juniors" leather footwear.

.

Rubber footwear

Other sales

Not analyring merchandise line sales

Small single unit stores

Large stores and multiunits

—

Anal>-ane merchandise line sales, total

Men's furnishings

Men's readyrruoc clothing

Men's hats and caps

Boy's wear
Custom-made men's clothing

Men's, boys" leather footwear

Women's, misses", juniors' leather footwear

Rubber footwear

Other sales

Not analj'zing merchandise line sales

Small single unit stores

Large stores and multiunits—

Analyang merchandise line sales, total

Men's uimishings

Men's ready-made clothing

Men's hats and caps

Boys' wear
Custom-made men's clothing

Men's, boys" leather foot\i-car

Women's, misses", juniors' leather footwear.

Rubber footwear

Other sales

Not analyzing merchandise bne sales

Small single unit stores

Large stores and multiunits -

Analyang merchandise bne silcs, toul

Men's furnishines

Men's ready-made clothing

Men's hats and caps

Boy's wear
Custom-made men's clothing

Men's, boys" leather footwear

Women's, misses', juniors' leather footwear

Rubber footwear

Other sales

Not analyang merchandise Une sales

Small single unit stores

Large stores and multiunits

Analysing merchandise line sales, tout

Men's tumishings

Mens rcadymaae clothing

Men's hats and caps

Boys' wear
Custom-made men's clothing

Men's, boys' leather footwear

Women's, misses", juniors' leather footwear

Rubber footwear

Other sales

Not analyung merchandise line sales

Small single unit stores

S*« footnotes st end of table.

^350
1,600

(M
191
525

286

'ej

1,663

4,350
Cx)

3,928
3,429

3,212

3,102

1.405

1,015

(M
45

(M

(M

345

1,405
(x)

1,215
(x)

(x)'"

(x)

(x)

1.625
1.137

(M
345

1,625
Cx)

1,009
Cx)

Cx)

(x)

5,773



APPAREL GROUP 19.45

Table 19E.—MERCHANDISE. LINE SALES OF LARGE STORES AND MULTIUNITS—APPAREL GROUP—KIND OF BUSINESS,
FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

(Sec text for explanatory material|

Kind of business and mcrcKandisc line

Merchan-

dise line

sales

(Thjusand
dollars)

Stores reporting

merchandise L'ne

Number

Total

sales

(Thousand
doUdTs)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Toul
sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thousaiid

doUdTs)

Stores reporting

merchan(^se line

Total

sales

(Thousand
dollars)

Number

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Number

Total

sales

{Tfiousand

dollars)

Merchan-

dise line

sales

(TfiouidJid

dollars)

Stores reporting

merchandise line

Total

sales

(TTiousand

dollars)

SAN FRANCISCO-OAKLAND,
CALIF,

SEATTLE, WAai. SYRACUSE, N.r. WASHINGTON, D.C.
WILKES-BARRE-HAZLETON

,

PA.

MEN'S, BOYS' FURNISHINGS STORES

Large stores and multiunits—
Analysing merchandise line sales, total

Men's furnishings

Men's ready-made clothing

Men's hats and caps

Boys' wear
Custom-made men's clothing

Men's, boys" leather footwear. ,

Women's, misses', juniors' leather footwear

Rubber footwear

Other sales

Not analyring merchandise line sales

Small single unit stores

Large stores and multiunits

—

Arulymig merchandise line sales, total

Men's fumiahings

Men's ready-made clothing

Men's hats and caps

Boy's wear
Custom-made men's clothing

Men's, boys' leather footwear

Women's, misses', juniors' leather footwear

Rubber footwear.

Other sales

Not analyzing merchandise line sales

Small single unit stores

See footnotes at end of table.

3.952
2,201

562
662
Ul

(M
206

(M
180

291

3,862

3,i79

1,963
2,877

912
(x)

1,790
(x)

(x)

1,931



19.46 RETAIL TRADE—MERCHANDISE LINE SALES

Tabic 19E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—APPAREL GROUP—KIND OF BUSINESS,
FOR SELECTED STANDARD METROPOLITAN AREAS; 1948—Continued

(See text for expluutory matenal]

Kind of business and merdundiK line

Mcrchan.

disc bne

sales

{Thousand
dollars)

Stores repomng
merchandise Lne

Tou!
sales

(Thousand
dolldri)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Toul
sales

(Thousand
dollars)

Merchan-

dise line

(Thousand
dollars)

Stores repomng
merchandise line

N umbel

Total

sales

(Thousand

dollars

)

Merchan-

dise line

sates

( Thousand
dollars)

Stores reponmg
merchandise line

Number

Total

sales

(Thousand
dotldrj)

Merchan-

dise line

sales

(Thousand
doIUirj)

Stores reporting

mcrchant^ae Ime

Toal
sales

(Thousand
dollars)

ALBANY-SCHEKECTADY-
TROY, N.Y.

ATLAirrA, GA. BALTIMDRE, MD. BIRMINGHAH, ALA.

FAMILY CLOTHING STORES

Large stores and multiunits -

.Wlyang merchandise line sales, total

Men's ready-made cbthing

Men's furrushings

Men's hats and caps

Boys' weir ....

Custocntnade men's clothing

Wooicn's. misses', juniors' coats and suits

Women's, misses", juniors* dresses

Housedresses and uniforms

Custom-made u,-omen's apparel

Fur garments and futs

Blouses, skirts, sportswear

Girls' and teen-age wear
Infants' wear
Underu-ear. sbps. negligees, robes

Corsets and brassieres

Women's, children's hosiery

MiUincr>-

Handbags, other accessories

Men's, boys" leather footwear

Women's, misses', juruors' leather footwear

Rubber footwear

Other sales

Not analyzing merchandise Une sales

Small single unit stores

Large stores and multiunits -

Analyzing merchandise line sales, total

Men's ready-made clothing

Men's furnishings

Men's bats and caps

Boys' wear
Custom-made men's clothing

Women's, misses', juruors' coats and suits.

Women's, misses'. juniOTs' dresses.

Housedresses and uniforms

Custom-made women's apparel

Fur garments and furs

Blouses, skirts, sportswear

Girls' and teen-age wear
Infants' wear

Underwear, slips, negbgees. robes

Corsets and brassieres

Women's, children's hosiery

Milbnery
Handbags, other acccssonea

Men's. Boys* leather footwear

Women's, misses', juniors' leather footwear

Rubber footwear

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

/Uulyung merchandise line sales, total

Men's ready-made clothing

Men's furnishings

Men's hats and caps

Boys' wear
Custom-made men's clothing

Women's, misses*, juniors' coats and suits.

Women's, misses', juniors' dresses

Housedresses and uniforms

Custom-made women's apparel

Fur garments and furs

Blouses, skirts, sportswear

Girls' and teen-age wear
Infants' wear
Underwear, sbps, negligees, robes

Corsets and brassieres

Women's, children's hosiery

Milbnery
Handbags, other accessories

Men's, boys' leather footwear

Women's, misses', juniors' leather footwear

Rubber footwear

Other sales

Not analyzing merchandise line sales

Small single unit stores

Seo rcotnot«i! at end or table.

,650



APPAREL GROUP 19.47

Table 19E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—APPAREL GROUP—KIND OF BUSINESS,

FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued
[See text for explanatory matenall

Kind of business and merchandise line

Merchan-

dise line

sales

(Thousand
dolUiTj)

Stores reporting

merchandise line

Number

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise bne

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

(TTiousand

dollars)

Stores reporting

merchancGse line

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Toul
sates

(Thousand
dollars)

Merchan.

dise line

sates

(Thousand
dollars)

Stores reporting

merchandise Une

Number

Total
sales

(Thousand
dollars)

DETROIT, MICH, GRAND RAPIDS, HICH. HARRISBURG, PA, HARTFORD, CONN.

FAMILY CLOTHING STORES

Large stores and multiunits

—

Analyzing merchandise line sales, total

Men's ready-made clothing ,

Men's furnishings

Men's hats and caps .
.

.
.

Boys' wear
Custom-made men's clothing

Women's, misses', juniors" coats and suits. .

Women's, misses', juniors' dresses

Housedresses and uniforms

Custom-made women's apparel

Fur garments and fuis

Blouses, skirts, sportswear

Girls" and teen-age wear

Infants' wear
Underwear, sbps, negligees, robes

Corsets and brassieres

Women's, children's hosiery

Millinery

Handbags, other accessories

Men's, boys' leather footwear

Women's, misses', juniors' leather footwear

Rubber footwear .

Other sales , ,

Not analyzing merchandise line sales

Small single unit stores

HOUSTON, TEX.

789



U).48 RETAIL TRADE—MERCHANDISE LINE SALES

Tabic 19E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—APPAREL GROUP-
FOR SELECTED STANDARD METROPOLITAN AREAS; 1948—Continued

[See text for explanatoty nutcrull

-KIND OF BUSINESS,

Kind ot bu«neu and merctundise tine

Merchan-

dise bne

sales

I Thousiind

dollnTi)

Stores reporung

merchandise line

Toul
sales

(Tho^^sat^d

dollars)

Merchan-

dise iine

sales

{Thousand
dollars)

Stores reporrmK
merchandise line

Numbei

Total

sales

(Thousand
dollars)

Merchan-
dise line

sales

(Tkousarid

dollars)

Stores reporting

merchandise line

Toul
sales

(Thousand
dollars)

Number

Merchan-

dise line

sales

{Thousand
dollars)

Stores reporting

merchandise bne

Numbei

Total

sales

(Thousand
dollars)

Mtrchan
iise line

sales

(TfiousflTid

dollars)

Stores reporting

merchari(iae line

Numbcz

Total

Bales

(TTiouiiind

dollars)

FAMILY CLOTHING STORES

Lirge stores and multiunits

Aruh-iing merchandise line sales, total. .

Men's rcady-mjde clothing ....
Men's tumishings

Men's Kats and caps

Boys' Wp-ear

Custom-nude men's clothing

Women's, misses', juniors' coats and suits

Wooien's. tmsses". juniors' dresses

Housedre&ses and uniforms

Custom-mjde \x-omen's apparel

Fur garments and fuis

Blouses, skins, sportswear

Cirls" and teen-age wear

Infants' vi-ear

UnderJk-ear. slips, negligees, robes

Corsets and brassieres

Women's, children's hosiery

Millinery

Handbags, other acces-soncs

Men's, boys' leather footwear

Women's, misses', juniors' leathei footwear

Rubber footwear

Other sales

Not anatynng merchandise line sales

Small single unit stores

Large stores and multiunits

Analyiing merchandise line sales, total

Men's ready-made clothing

Men's furnishings

Men's hats and caps

Boys' wear
Custom-made men's clothing

Women's, misses", juniors" coats and suits

Women's, misses', juniors' dresses

Housedrcsses and unifonns

Custom-made women's apparel

Fur garments and furs

Blouses, sitirts, sportswear . . .

Cirls' and leen-age wear
Infants' wear
Underwear, slips, negligees, robes

Corsets and br.issieres

Women's, children's hosiery

Millinery

Handbags, other acccssones

Men's, boys" leather footwear. ....,.,..,

Women's, tmsses", juniors' leather footwear

Rubber footwear

Other sales

Not arulyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

Arulyzing merchandise line sales, total

Men's ready-made clothing

Men's furnishings

Men's hats and caps

Boys' wear
Custom-made men's clothing

Women's, misses", juniors' coats arid suits.

Women's, misses', juniors' dresses

Housedrcsses and unifonns

Custom-made women's apparel

Fur garments and furs

Blouses, skirts, sportswear

Girls' and teen-age wear
Infants' wear
Underwear, slips, negligees, robes

Corsets and brassieres

Women's, children's hosiery

Millinery

Handbags, other accessones

Men's, boys' leather footwear

Women's, misses', juniors* leather footwear

Rubber footwear

Other sales

Not analyzing merchandise line sales

Small single unit stores

S«e roatnot«s at end or table.

NASir/ILLE, TEHN.

19i

<;&

218
218'

9

:

(M
tM

90
124

(M
67

(M
33

(')
\

25 I

116!

152
1

27
123

129

615

2,02i

2,024
1,831
1,996
(x)

2,024
2,024
977

(x)

(x)

2,024
1,860
(x)

1,777
(X)

1,312
(x)

1,520
1,831
1,831
1,282

2.75^
1,044

170

27
76

(M
664

413
34

(M
(')

57

45

12

(M
(M

24
37

152

2,755
1,989
1,569
2,335
(x)

2,755
2,755
1,316
(x)

(x)

2,184
(x)

(X)

1,660
(x)

1,357
(x)

(x)

1,006
658

(x)

PEORIA, ILL. PHILADELPHIA, PA.

4.^60
1,036
491
34

163

1,112]
556

103
1

ei"!
188 I

12i'

(M
1721

66
I

(')

(')
:

781
(')

(')

(')

637

i,65i
i,298
3,577
i,203

4,654
4,654
4,0<>7

(x)"
4,086
4,OT7
(x)

4,192
3,889
(x)

(x)

3,984
(X)

(x)

(X)

13.177



APPAREL GROUP 19.49

Table 19E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—APPAREL GROUP—KIND OF BUSINESS,
I'OR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

[See text for explanatory material]

Kind of business and merchandise line

Mcrcharir

dise bne

sates

{Thousand
dollars)

Stores reporting

merchandise line

Number

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise hnc

Total

sales

(Thousand
dollars)

Merchan-

dise line

(Thoiisaiid

dollars)

Stores reporting

merchandise bne

Total

sales

(Thousand
dollars)

Number

Merchan-

dise line

sales

(Thousand
dollarsi

Stores reponing

merchandise line

Total

sales

(Thousand
dolldrs)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise Lne

Total

sales

'TTtousand

dollars)

FAJVflLY CLOTHING STORES

Large stores and multiunits

—

Analyzing merchandise line sales, total

Men's ready-made clothing

Men's furnishings

Men's hats and caps

Boys' wear .

Custom-made men's clothing - .

.

Women's, misses', juniors' coats and suits

Women's, misses', juniors' dresses

Housedresses and uniforms

Custom-made women's apparel

Fur garments and Cuts

Blouses, skirts, sportswear

Gu-ls" and teenage wear
Infants" wear
Underwear, shps. negbgees. robes

Corsets and brassieres

Women's, children's hosiery

Millinery

Handbags, other accessones

Men's, boys' leather footwear

Women's, misses', juruors' leather footwear

Rubber footwear

Other sales

Not analyzing merchandise line sales

Small single urut stores

.

Large stores and multiunits

—

Analyzing merchandise line sales, total

Men's ready-made clothing

Men's furnishings

Men's hats and caps

Boys' wear
, .

Custom-made men's clothing

Women's, misses', juniors' coats and suits.

Women's, misses', juniors' dresses

Housedresses and uniforms

Custom-made women's apparel

Fur garments and furs

Blouses, sbrts. sportswear . .

Girls" and teen-age wear
Infants" wear
Underwear, sbps. negbgees, robes

Corsets and brassieres

Women's, childrcn"s hosiery

Milbncry
Handbags, other accessones

Men"8, boys' leather footwear.

Women's, misses', juniors' leather footwear

Rubber footwear

Other sales . .

Not analyzing merchandise line sales

Small single unit stores

,

Large stores and multiunits

—

Analyzing merchandise line sales, total

Men's ready-made clothing. ,

Men's furnishings

Men's hats and caps

Boys' wear
Custom-made men's clothing

Women"s. misses", juniors' coats and suits .

Women's, misses", juniors' dresses

Housedresses and uniforms

Custom-made women's apparel

Fur garments and furs , . .

.

Blouses, skins, sportswear

Girls' and teen-age wear
Infants' wear
Underwear, sbps. negbgees, robes

Corsets and brassieres

Women's, children's hosiery

Milbnery ,

Handbags, other accessories

Men's, boys' leather footwear
Women's, misses', juniors' leather footwear

Rubber footwear , . .

Other sales .

Not analyzmg merchandise bne sales

.

Small single unit stores

SEATTLE, WASH.
SPRINGFIELD-HOLYOKE,

MASS.
SYRACUSE, N.Y.

TAMPA-ST. PETERSBURG,
FLA.

TOLEDO, OHIO

3,504



19.50 RETAIL TRADE-MERCHANDISE LINE SALES

Table 19E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—APPAREL GROUP-
FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

(See text for explanatory outerulj

-KIND OF BUSINESS,

Kind of business and merchandise bne

Merchan-

di9e line

sales

{Thousand
doIUrj]

Stores reporting

merchandise line

Number »'

Total

ales

(Thouiartd

doUars)

Merchan-

dise line

sales

(TTuwwjnd
dollaTs)

Stores reporting

merchandise tine

Number

Total

sales

{Thotisand

dollan)

Merchan-

dise line

sales

{Thouidnd

dolldri)

Stores reporting

merchandise bne

Total

sales

{Thousand
dolldri)

Numbei

Merchan-

dise line

sales

(Thousand
dolldrj)

Stores reporting

merchandise line

Total

sales

(Thousand
dotldrj)

Meichan-

iise line

sales

(Thousand
doHan)

Stores reporting

mcrchaiit^ae line

Number

Total

sales

(Thousand
dollarJ

)

WOMEN'S RE.\DV-TO-WE.\R STORES

Large stores and muluumts^
Arulysng merchandise line sales, total . .

Women's, misses', juniors' coats and suits. .

.

Women's, misses', juniors' dresses

Housedre&ses and unitorms

Custom-made women's apparel

Fur garments and t'urs

Blouses, skirts, sportswear

GirU' and teen-age wear
Inlants' wear .

Underu-ear, slips, negligees, robes

Corsets and brassieres

Women's, children's hosiery

Millincrv , . .

Handbags, other accessories

Women's, misses', juniors' leather footwear.

Men's furrushings

Boys' wear
Other sales

AKRON, OHIO
ALBANr-SCHENECTADY-

TROlf, N.Y.
ALLENTCWN -BETHLEHm

-

EASTON, PA,
ATLANTA, OA. BALTIMORE, MD.

Not aiialyung merchandise tine sales

Smalt single unit stores

Large stores and multiunus —
Arulyang merchandise line sales, total .

Women's, misses', juniors' coats and suits.

Women's, misses', juniors' dresses

Houscdresses and unitorms

Cusromimde women's apparel

Fur garments and furs . .

Blouses, skirts, sportswear

.

Girls" and teen-age wear .

Inlants' wear .

Underwear, slips, negligees, robes

.

Corsets and brassieres

Women's, children's hosiery

Millinery

Handbags, other accessoncs

Women's, misses', juniors' lather footwear

Mens lumishings

Boys' wear . .

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

/uulyong merchandise line sales, total

Women's, misses', juniors' coats and suits.

.

Women's, misses', juniors' dresses . ...

Housedresses and uniforms

Custom-made women's apparel

Fur garments and furs

Blouses, skirts, sportswear

Girls' and teen-age wear
Infants' wear

Underwear, sbps. neghgees, robes

Corsets and brassieres

Wcmens, children's hosiery

Millinery

Handbags, other accessories

Women's, misses', junicrs' leather footwear.

Men's furnishings

Boys* wear
Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiuruts

—

Analyzing merchandise line sales, toul

Women's, misaes', juniors' coats and suits.

.

Women's, misaes*. juniors' dresses

Housedresses and uniforms

Custom-made women's apparel

Fur prments a/Kl furs

Blouacs, skirts, sportswear

Girls' and teenage wear

Infanu' wear

Underwear, sbps, negbgees, robes

Ccrseu and brassieres

Women's, children's hosiery

Milbnery
Handbags, other accessories

Women's, misses', juniors' leather footwear

Men's furnishings

Soys' wear
Other sales

Not analyzing merchandise Une laJes

Small single unit stores

See ic.lrtjieij ai ciid of tati.e.

4.357



APPAREL GROUP
Table 19E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—APPAREL GROUP-

FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued
|See text for explanatory material]

19.51

-KIND OF BUSINESS,

Kind of business and merchandise line

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Total

sales

(TTlOUSdTtd

dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Total

sates

(Thousand
dollars)

Merchan-
dise line

sales

(Tfioiistirid

dollars I

Stores reporting

merchandise bne

Total

sales

[Thousand

dollars t

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Number

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise bne

Number

Total

sales

(Thousand
dollars)

WOMEN'S READY-TO-WEAR STORES

Large stores and multiunits—
Analysing merchandise line sales, total

Women's, misses', juniors' coats and suits. .

Women's, misses', juniors' dresses

Housedresses and uniforms

Custom-made women's apparel

Fur garments and furs. . .

Blouses, sbrts, sportswear
Girls' and teen-age wear
Infants' wear
Underwear, sbps. negbgces, robes

Corsets and brassieres

Women's, children's hosiery

Milbnery
Handbags, other accessones

Women's, misses", juniors' leather footwear
Men's furnishings

Boys' wear
Other sales

Not analyang merchandise line sales

Small single unit stores
,

Large stores and multmnits

—

Analyang merchandise bne sales, total

Women's, misses', juniors' coats and suits

Women's, tmsses", juniors' dresses

Housedresses and uniforms
Custom-made women's apparel

Fur garments and furs .

Blouses, skirts, sportswear

.

Girls' and teen-age wear
Infants' wear
Underwear, sbps, negligees, robes

Corsets and brassieres

Women's, children's hosiery

Milbnery
Handbags, other accessones

Women's, misses', juniors' leather footwear.
Men's furnishings ,

Boys' wear
Other sales

Not analyzing merchandise line sales

Small single unit stores . -

Large stores and multiunits^

—

Analyang merchandise line sales, total

Women's, nusses", juniors' coats and suits.

Women's, misses', juniors' dresses

Housedresses and uniforms

Custom-made women's apparel

Fur garments and furs

Blouses, skirts, sportswear

Girls" and teep-age wear
Infants' wear
Underwear, sbps, negbgees, robea

Corsets and brassieres

Women's, children's hosiery. . .,

MiUinery
Handbags, other accessories

Women's, misses", juniors" leather footwear
Mcn"s furnishings

Boys' wear .

Other sales

Not analyzing merchandise line sales

.

Small single urut stores

LATge stores and multiunits

—

Analyzing merchandise bne sales, total

Women's, misses', juniors" coats and suits.

.

Women"3. misses', juniors" dresses

Housedresses and uniforms

Custom-made women's apparel

Fur garments and furs

Blouses, skirts, sportswear

Girls' and teen-age wear
Infants' wear
Underwear, sbps, negligees, robes

Corsets and brassieres

Women's, children's hosiery
,

Milbnery
.

Handbags, other accessones

Women's, misses', juniors' leather footwear

Men's furnishings

Boys' wear .

Other sales

Not analyzing merchandise line sales.

.

Small single unit stores

See footnotes at end of table.

DES MOINES, ICVA DETROIT, MICH,

6.820
2,056
1,897

137

178
712

317
18*
233
253
374

6,652
6,458
2,301

5,948
6,346
(x)

5,937
4,981
5,902
3,780
5,861
(x)

76,86*



19.52 RETAIL TRADE-MERCHANDISE LINE SALES

Table 19E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—APPAREL GROUP—KIND OF BUSINESS,

FOR SELECTED STANDARD METROPOLITAN AREAS; 1948—Continued

|Se« text for expUnatory mateml)

Kmd of buuneu inJ mcrchandix line

Merchan-

dise line

sales

( Thousand
dollars)

Stores reporting

merchandise line

Number

Total

sales

(TJlOUidTlJ

dollars)

Merchan-

dise line

sales

(Thoinand
dollars)

Stores reporang

merchandise line

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thousand
dolldrj)

Stores reporting

merchandise line

Total

sales

iThouJdrid

dolldrj)

Number

Merchan-

dise line

sahes

(TTiouidTid

dollarj)

Stores reporting

merchandise line

Total

sales

(Thoujdnd
doltdrs)

Merchan-

dite bne

sales

(Thoujdnd
dollarJ

)

Stores reporting

merchaiK^ac line

Number

Tottl

sales

{Thousand
dollars)

WOMEN'S READY-TO-WE.KR STORES

Large stores and muttiunits

—

ATul>-3ng merchandise line sales, total

Women's, misses', juniors' coats and suits. .

.

Women's, tmsses', juniors' dresses

Housedrcsscs and uniforms

Custom-made women's apparcl

Fur garments and (urs

Blouses, sbns, sponswear
Girls' and teen-age wear
Infants" wear
UndcpA-ear. slips, negligees, robes

Corsets and bnssieres

,

,

Women's, children's hosiery

Millincr>'

Handbags, other accessories

Women's, misuses', juiuors' leather footwear.

Men's furnishings.

Boys' wear
Other sales

Not arulyang merchandise line sales

Small single unit stores

Large stores and muttiunits^
Analyzing merchandise line sales, total

Women's, misses', juniors' coats and suits.

.

Women's, misses', juniors' dresses ,

Housedrcsses and uniforms ,

Custom-made women's apparel

Fur garments and furs

Blouses, sitirts, sportswear

Girls" and teen-age wear
Infants' wear ,

Under«.'ear, sbps. negligees, robes ,

Corsets and brassieres ,

Women's, children's hosiery

Millinery ,

Handbags, other acccssones- ,

Women's, misses', juniors' leather footwear.

Men's furnishings

Boys' wear , .

Other sales

Not analyaog merchandise line sales

Small single uiut stores

.

Large stores and multiunits—

Analyzing merchandise tine sales, total

Women's, misses', juniors' coats and suits. .

,

Women's, imsses'. juniors' dresses

Housedresses and uniforms

Custom-made women's apparel

Fur Garments and furs

Blouses, skirts, sportswear

Girls' and teen-age wear
Infants' wear
Underw.-ear, slips, neghgees, robes

Corsets and brassieres

Women's, children's hosiery

Milbncry

,

Handbags, other accessones

Women's, misses', juniors' leather fooCwear.

Men's furnishings

Boys' wear
Other sales

Not analyzing merchandise line sales.

Small single unit stores

Large stores and multiumts

—

Analyang merchandise line sales, total

Women's, misses', juniors' coats and suits.

.

Women's, misses', juruors' dresses

Housedresses and uniforms

Custom-made women's apparcl

Fur garments and furs

BlouKs, skirts, sportswear

GirU' and teen-age wear ,

Infants' wear

Underwear, slips, negbgecs, robes

Corsets and brassieres

Women's, children's hosiery

Millinery

Handbags, other acccssones

Women's, miwes", juniors' leather footwear.

Men's furnishings

Boys' wear,

Other sales

Not arulyzing merchandise line sales

Small single unit stores

.sic rootnot^n at end of t«ble.

mtim, FU. MILWAUKEE, WIS. MINHEAPOLIS-Sr,
KINN.

PAUL,
MOB11^, ALA. NASmLLE, TENN.

20.161



APPAREL GROUP 19.53

Table 19E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—APPAREL GROUP—KIND OF BUSINESS,

FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

(See text for explanatory material)

Kind of business and merchandise bne

WOMEN'S READY-TO-WEAR STORES

Large stores and multiunits

—

Analyzing merchandise bne sales, total

Women's, misses', juniors" coats and suits, .

Women's, misses', )umors" dresses

Housedresses and uniforms

Custom-made women's apparel

Fur garments and furs ......,,..
Blouses, sbrts, sportswear

Girls' and teen-age wear
Infants' wear _ .

Underwear, sbps, negligees, robes

Corsets and brassieres , i ..

Women's, children's hosiery

Millinery

Handbags, other accessones

Women's, misses', jumors' leather footwear .

Men's furnishings

Boys' wear
Other sales .

Not analyzing merchandise Une sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise hne sales, total

Women's, misses', juniors' coats and suits. .

.

Women's, misses', juniors' dresses

Housedresses and uniforms

Custom-made women's apparel

Fur garments and furs . .

Blouses, sbrts, sportswear .

.

Girls' and teen-age wear
Infants' wear
Underwear, sbps, negbgees, robes

Corsets and brassieres

Women's, children's hosiery

Millinery .

Handbags, other accessories

Women's, misses', juniors' leather footwear

Men's furnishings. . . , . . ,

Boys' wear .

Other sales

Not analyzing merchandise bne sales.

Small single umt stores

Not analyzmg merchandise line sales

.

Small single umt storee

.

Merchan-

dise line

sales

{Thousand
dollars)

Stores reporting

merchandise bne

Total

sales

{Thousand
dollars)

PROVIDENCE, R.I,

i4.158



19.54 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 19E—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—APPAREL GROUP—KIND OF BUSINESS,

FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

[See text for ezplaiutory nutcml]

Kind of businos and CMrdundue bne

WOMEN'S READV-TO-WEAR STORES

Lirge stores and multiunits

—

i'Uulysng merchanduc bne sales, total

Women's, misses', )uniors' coats and suits.

Women's, misses', juniors' dresaes

Housedresses and unifonns

Cuatooi'inade women's appuel
Fur garments and furs

Bloulcs, sbtts, sportswear

Girls' and tecn'age wear

Infanu* wear
Underwear, sbps, negligees, robes

Corseu and brassieres

Women's, children's hosiery

Millinery

Handbags, other accessones

Women's, misses', juniors' leather footwear.

Men's furnishings

Boys* wear
Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

Women's, misses', juniors' coats and suits.

.

Woolen's, misses', jumors' dresses

Housedresses and uniforms

Custom-made women's apparel

Fur ^rroents and furs

Blouses, skirts, sportswear

Girls' and teen-age wear

Infants' wear
Underwear, sbps, negbgees, robes

Corseu and brassieres

Women's, children's hosiery

Milbnery
Handbags, other accessories

Women's, misses', juniors* leather footwear

Men's furnishings

Boys' wear
Other sales

Not analyzing merchandise line nlcs

Small single unit stores

See footnotes at end of table.

Merchan-

dise tine

sales

{Thousand
dollars)

Stores reporting

merchandise bne

Number

Total

sales

[Thousand
doltdri)

WJLSHDIOION, D.C.

42j082
9,480
12,276

336
(')

1,139
5,182

649
246

3,736
957

1,712
1,392
2,496

892

1,589 1

689

6,174 I

132
U3
125
18
3

31
99
14

3
81

55

75
59
68
12

7

162

40,539
41,183
3,762

U)
29,031
36,975
14,905
5,044

33,932
26,323
30,238
29,446
30,798
14,197

WORCESTER, hUSS.

12.188
2,490
2,733

213

(M
598

1,348
384

(')

488
197
331
246
829n

(')

2,331

556

11,918
12,188
5,024
(x)

9,578
11,067
6,097M
9,640
7,935
9,154
8,599
7,328
(x

(X

(X

Mercharw

dise Une

sales

(Thousand
dollar))

Stores reporting

merchandise Une

Total

sales

(Thousand
dollars)

WHEELING, W.VA.-
STEUBENVIUJE, OHIO

7,510



APPAREL GROUP 19.55

Table 19E—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—APPAREL GROUP—KIND OF BUSINESS,

FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

[See text for cxphnatory material)

Kind of business and merchandise line

Merchan-

diK line

sales

(Thousand
Soilars)

Stores reporting

merchandise line

Number

Total

sales

(Thcnisand

dolinTi)

Merchan-

dise Une

sales

{Thousand
dolUiTs)

Stores reporting

merchandise Unc

Number

Total

sales

(Thousand
dollars)

Merchan-

dise bne

sales

(Thotisand

dollars)

Stores reporting

merchandise bne

Niimbcx

Total

sales

{Thousand
dollars)

Merchan-

dise line

sales

(Thousand
dolldrs)

Stores reporting

merchandise line

Number

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

(TTiousand

dollars)

Stores reporting

merchandise line

Total

sles

{Thousand
dollars)

ALBANY-SCHENECTADY

-

IHOY, N. Y.
ATLANTA, GA. BALTIMORE, MD. BOSTON, MASS. BUFFALO, N. Y.

MILLINERY STORES

Large stores and multiunita

—

/^yjing merchandise line sales, total

,

Millinery

Women's, children's hosiery

Handbags, other accessories

Other sales

Not analyzing merchandise line sales . .

Small single unit stores . .

Large stores and multiunits

—

Analyzing merchandise line sales, total.

Millinery

.

Women's, children's hosiery

Handbags, other accessories

Other s^es

Not analysing merchandiae line sales . .

.

Small single unit stores

Large stores and muldumts

—

Analyzing merchandise line sales, total

.

Millinery

Women's, children's hosiery

Handbags, other accessones

Other sales

Not analyzing merchandise line sales. - -

Small single unit stores

Lai^ stores and multiunits

—

Analyzing merchandise line sales, total

.

Millinery

Women's, children's hosiery

Handbags, other accessories

Other sales

Not analynng merchandise tine saks . .

.

Small single unit stores

See footnot^B at end of tablP.

347



19.56 RETAIL TRADE-MERCHANDISE LINE SALES

Table 19E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—APPAREL GROUP—KIND OF BUSINESS,

FOR SELECTED STANDARD METROPOLITAN AREAS: 1 948—Continued
(See text for explanatory roatenal]

1



APPAREL GROUP 19.57

Table 19E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—APPAREL GROUP—KIND OF BUSINESS.
FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

[See tejtt for expjanatory matenalj

Kind of business and merchandise bne

Merchan-

dtse line

sales

{Thousand

dollars)

Stores reporting

merchandise line

Total

sales

{Thouiavd
dollari)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Total

sales

{Thousand
dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise Une

Total

sales

(Thousand
dollars)

Nuipba

Merchan-

dise Une

skies

(Thousand
dollars)

Stores reporting

merchandise line

Numba

Total

sales

(TTiousami

dollars)

Merchan

-

<3ise Une

sales

(Thoiisand

dollars)

Stores reporting

merchandiae Une

Mumhex

Total

sales

(Thousand
dollars)

APPAREL ACCESSORY. SPECIALTY STORES

Large stores and multiuiuts

—

Analyzing merchandise Une sales, total

Blouses, skirts, sjjortsweax

Housedresses and uniforms

Girls' and teenage wear
Infants' wear
Underwear, sUps, negUgees, robes

Corsets and brassieres

Women's, children's hosiery

Handbags, other accessories

Other sales
,

Not analysing merchandise line sales

Small single unit stores ,

Large stores and multiuruts

—

Analyzing merchandise bne sales, total

Blouses, sbrts. sportswear ,,.,,,
Housedrcsses and uniforms
Girls' and teen-age wear
Infants' wear
Underwear. sUps. negligees, robes. . . .

Corsets and brassieres

Women's, children's hosiery

Handbags, other acccssones

Other sales T

Not analyzing merchandise line sales - -

SmaU single urut stores

Large stores and multiunits

—

Analyzing merchandise Une sales, total.

Blouses, skirts, sportswear

Housedresses and uniforms

Girls' and teen-age wear .......
Infants' wear
Underwear, sUps, negbgces. robes. . . .

Corsets and brassieres

Women's, children's hosiery .

Handbags, other accessone*

Other sales

Not analysing merchandise line aales. .

.

Small single unit stores

See footnotps at end of table.

BOSTON, MASS. CHICAGO, ILL. CLEVELAND, OHIO DETROIT, MICH. KANSAS CITY, MO.

2,005



19.58 RETAIL TRADE-MERCHANDISE LINE SALES

Table 19E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—APPAREL GROUP-
FOR SELECTED STANDARD METROPOLITAN AREAS; 1948—Continued

[Sec text for explanatory matemlj

-KIND OF BUSINESS,



APPAREL GROUP 19.59

Table 19E—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—APPAREL GROUP—KIND OF BUSINESS,

FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

[See text for explaiutory mateml]

Kind of busineu and merchanduc line

WOMEN'S SHOE STORES

Large stores and multiumts

—

/Uialyang merchandise line sales, total

Women's, nusses', juniors' leather footwear.

.

Men's, boys' leather footwear

Rubbo- footwear

Women's, children's hosiery

Millinery

Handbags, other accessories

Other sales

Not analyzing merchandise hne sales

Small single unit stores

Large stores and multiunits—

-

Analysng merchandise line sales, total

Women's, misses', juniors" leather footwear . .

Men's, boys' leather footwear

Rubber footwear

Women's, children's hosiery

Milhnery
Handbags, other acccssones

Other sides

Not analysing merchandise line sales

Small single unit stores ...•-..

lirge stores and multiumts

—

Analyzing merchandise line sales, total

Women's, misses', juniors" leather footwear

.

Men's, boys' leather footwear

Rubber footwear

Women's, children's hosiery

Millinery

Handbags, other accessories

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiumts

—

/uialyzing merchandise hne sales, total

Women's, misses', juniors' leather footwear

Men's, boys' leather footwear

Rubber footwear

Women's, children's hosiery

Millinery

Handbags, other accessories

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiumts-

—

Analyzing merchandise hne sales, total

Women's, misses', juniors' leather footwear

Men's, boys' leather footwear

Rubber footwear

Women's, children's hosiery

Milhnery
Handbags, other accessoncs

Other sales

Not anatynng merchandise line sales

Small sti^ unit stores

Large stores and mulnunits

—

/Sialyzing merchandise line sales, total

Women's, misses', jumors" leather footwear

.

Men's, boys' leather footwear

Rubber footwear

Women's, children's hosiery

Millinery

Handbags, other accessories

Other s5c3

Not analyzing merchandise line sales

Small single unit-stores

See footnotes at end of table.

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Number

Total

sales

(Thousand
dollars)

ALBANY-SCHENECTADY-
•mOY, N. Y,

1,007
871

(M

BUFFALO, N. Y.

3,W9
2,512

151
170

159
57

3,049

3,049
2,905

2,913

DETROIT, haCH.

13,928
10,123

257
813

920
1,815

51
51
4
27
37

1

41

13,928
(x)

8,106
10,801
(i)

U,856

LOS ANGELES, CALIF.

12,928
10,530

49
8U

1,312
147

U
1,316

64
64
6

45
40

12,928
607

10,058
9,721

11,918

MINNEAPOLIS-ST. PAUL,
MINN.

4,530
3,792

176
170

358
34

3,567
2,832

PROVIDENCE, R. I.

4,090



19.60 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 19E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—APPAREL GROUP-
FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

[See text for explanatory materul]

-KIND OF BUSINESS,

Kind of busincu and cncrchandiac line

McTchan-

disc bne

sales

{Thouiand
dollars)

Stores reporting

merchandise line

Number

Total

sales

{Thoutand
dollars)

Mcrchaiw

dise line

sales

(Thousand
dollars)

Stores reporting

mcrchandix line

Total

sales

(Thousand
dollars)

Merchan-

dise bne

sales

{Thousand
dolLir5)

Stores reporting

merchandise line

Total

sales

(Thousand
dollan)

Number

Merchan-

dise bne

sales

(Thousand
dollars)

Stores reporting

merchandise line

Total

sates

(Thousand
dollars)

Merchan-

dise line

sales

(Thousand
dotldrj)

Stores reporting

merchandise bne

Total
Bales

(TTumjdud

dolUri)

SEATTLE, WASH. TOLEDO, OHIO WASHINGTON, D. C.

WOMEN'S SHOE STORES

Large stores and multiunits

Aiulyang merchandise line sales, total

Wocncn's. misses', juniors' leather footwear,

Men's, boys' leather footwear

Rubber footwear

Women's, children's hosiery

Millinery

Handbags, other accessories

Other sales

Not analyang merchandise bne sales

Stmll single unit stores

See footnotes at end of table.

2.728
2,375

15

137
37

1,858
1,681

1 .746

25
105

117
15

1,279
1,279

1,459

7.915
6,699
ih

99
397

562
158

30



APPAREL GROUP 19.61

Table 19E.- -MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—APPAREL GROUP-
FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

[See text for explanatory materialj

-KIND OF BUSINESS,

Kind of business and merchandise line

Merchan-

dise line

sales

{Thousand

dollars)

Stores reporting

merchandise line

Number

Total

sales

(Thousand
dollars)

Merchan-

dise Une

sales

{Thousand
dollars)

Stores reporting

merchandise line

Numbex

Total

sales

(Thousand

dollars)

(Thousand
dollars)

Merchan-

dise hne

sales

(Thousand
dollars)

Stores reporting

merchandise Lne

Number

Total
sales

(Thousand
dollars)

Merchan-

dise Une

sales

(Thousand
dollars)

Stores reporting

merchaiidiae Une

Total

sales

(Thouiatid

dollars)

FAMILY SHOE STORES

Large stores and multiunits^

Analyung merchandise line sales, total

Men's, boys" leather footwear

Women's, misses', juniors' leather footwear

Rubber footwear

Men's furnishings . .

Women's, children's hosiery

Handbags, other accessories

Other sales

Not analysing merchandise line sales.

Small single unit stores

NEW YORK-NORTHEASTERN
NEW JERSSl

NORFOLK-PORTaiOUra, VA. OMAHA, NEBR. PHILADELPHIA, PA. PHOENIX, ARIZ.

Large stores and multiunits

—

Analynng merchandise line sales, total

Men's, boys' leather footwear

Women's, misses', juniors' leather footwear

Rubber footwear

Men's furnishings

Women's, children's hosiery

Handbags, other accessones

Other sales

Not analyzing merchandise line sales

Small single unit stores

.

Large stores and multiunits—

Analyzing merchandise line sales, total

Men's, boys' leather footwear

Women's, misses', juniors' leather footwear

Rubber footwear

Men's furnishings . .

Women's, children's hosiery

,

Handbags, other accessones

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and mulounits

—

Analyzing merchandise Une sales, total

Men's, boys' leather footwear

Women's, ousses', juniors' leather footwear

Rubber footwear

Men's furnishings

Women's, children's hosiery

Handbags, other accessories

Other sales

Not analyzing merchandise Une sales

Small single unit stores

Large stores and multiunits—
/uialysing merchandise Une sales, total

Men's, boys" leather footwear

Women's, misses", juniors" leather footwear

.

Rubber footwear

Men's furnishings

Women's, children's hosiery

Handbags, other accessones

Other sales

Not analyzing merchandise line sales

&nall single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

Men's, boys' leather footwear

Women's, misses', juniors' leather footwear

.

Rubber footwear

Men's furnishings

Women's, children's hosiery

Handbags, other accessones

Other sales

Not arulyzing merchandise line sales

Small single unit atprea

.

75,897



19.62 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 19E.—MERCHANDISE UNE SALES OF LARGE STORES AND MULTIUNITS—APPAREL GROUP—KIND OF BUSINESS,

FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

[Sec ten for explanatory materul]

Kind of busmcM and mcTchandue tine

CUSTOM TAILORS

Lirge stoRs and multiunits -

Analyzing merchandise line sales, coca]

Custoo^made men's clothing

Men's ready-made cloching

Men's furnishings

Custooi'made women's appaid

Ocher sales

Noc analynng merchandise line sales. .

.

Soall single unic stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

.

Custom-made men's clothing

Men's ready-made clothing

Men's himishings

Custom-made women's apparel

Other Saks

Not analyzing merchandise line sales . .

Small single unit stores

S«e footnotes at end of table.

Merchan-

dise Une

sales

{Thousand
dollars)

Stores reporting

merchandise line

Totil

sales

(Thousand
dollars)

CHicioo, nx.

7.708
6,532

255
(')

806
65

7,657

7,032
846

(x)

2,6U

NEW YORX-NORTtOUSrilUI

U.8U
9,709

332
456

2,916
398

109

U,986

1

756

U,688
1,867
3,979
6,171

Merchan-

dise line

sales

(Thouiand
dolldrj)

Stores reponing

merchandise bne

Total

sales

(Tliouldnd

dolUri)

CINCINNAII, CHIO

3,490
2,815
(')

376

299

3,146
(x

PHILADELPHIA, PA.

2,102

1,900

(M
(M

139

63

4,997 260

2,081

U'

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise bne

Total

sales

[Thousand

dollars)

Number

CLEVELAND, OHIO

1.500
1.317

(M

183

1,378
(x)

U)

PITTSBURGH, PA-

1.170
983

m
76

(x)

378

Merchan-

dise line

sales

{Thousand
dollars)

Stores reporting

merchandise line

Numba

Total

sales

(Thousami
dollars)

Merchan-

due line

Idles

(Thousand
dollars)

Stores r»crang
merchanaisc line

Numba

Total

ales

(TTiouiund

dolldri)

DETROIT, KICH. LOS ANCZLES, CALIF.

(')
309

2,095

1,361

U)

(l)

5.305
4,325

(M
293
500
187

4,355

5,030
(x)

2,217
2,587

SAH FRAMOISCO-OAKLAND,
viaanaToi, d.c.

1.99/

1,658
(*)

(|'
(')

339

3,105

1,775
(i)

(x)

(x)

1.695
1,367
(1) •

(')

90
238

1,539
(x)

(x)

7X4

Table 19E—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—APPAREL GROUP—KIND OF BUSINESS.

FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

[See text for explanatory material]



APPAREL GROUP 19.63

Tabic 19E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—APPAREL GROUP—KIND OF BUSINESS.
FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

[See text for explanatory matenall

Kind of businesa and merchandise line

Merchan-

dise Une

sales

(Thousand
dollars)

Stores reporting

merchandise line

Number

Total

sales

(Thousand
dollars)

Merchan-

dise iine

sales

(Thousand
dollars)

Stores reporting

merchan<Lse line

Total

sales

{Thousarxd

dollars)

Merchan-

dise bne

sales

(Thousand

dollars)

Stores reporting

merchandise line

Number

Total

sales

(Thousajid

dollars)

Merchan-

dise line

sales

{Thousand

dollars)

Stores reporting

merchandise hne

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchatichse line

Total

sales

(TTioustind

dollars)

CHILDREN'S, INFANTS* WEAR STORES

Large stores and multiunits^
Analyzing merchandise line sales, total

Iniants' wear
Boys' wear
Blouses, skirts, sportswear

Girls' and teen-age wear
Underwear, shps, negligees, robca

Women's, children's hosiery

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiiinits

—

Analyzing merchandise line sales, total

.

Infants' wear
Boys' wear
Blouses, skirts, spOTtswear

Girls' and teen age wear
Underwear, slips, negligees, robes . .

.

Women's, children's Doaiery

Other salea

Not analyzing merchandise line sales . .

Small single umt stixes

Large stores and mulDunits

—

Analyzing merchandise line sales, total

.

Infants' wear
Boys' wear
Blouses, skirts, sportswear

Girls" and teen-age wear
Underwear, slips, neebgcca, robes
Women's. chilorcD's ooeiery

Other sales

Not analyzing merchandise line sales

.

Small single unit stores

BOSTON, MASS, CHICAGO, ILL. DETROIT, MICH. KANSAS CITY, MO. LOS ANGELES, CALIF.

1,178
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20.02 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 20A.—MERCHANDISE LINE SALES—FURNITURE. FURNISHINGS, APPLIANCE GROUP—UNITED STATES, BY KIND OF

BUSINESS; 1948

(DkU bucd on umpk. See ten for dctcnption of nmpte and other explanatory matenal.]

and

Merdandije bnc
alei

doUjri)

(I)

Percent

(liitn-

bution

(2)

Store* handling

merchandjae bne

Nusabcr

(J)

Total

ales

(Tliouidnd

dolUri)

(4)

per-

cent

of

col. 4

(5)

Kind of biuine&s and merdundiae line

Merchandise line

ales

Amount

(Thousand
dollars)

(I)

Percent

distn-

bution

(2)

Stores handling

meicfaandiBe line

Number

(3)

Total

sales

iollars)

(4)

as

per-

cent

of

col 4

(5)

rURNmRI STOMS

Suvea anahrans mcfrhandne bne lalca. total . . -

Punuturc (houaehoU)
Ntatlteaaes. aprmga. other ilecp cqtopaem . .

.

Office tumiturc

Floor cov«nnc»—aolt aurficc

FVior covcnngi— hard furface .

Drapetxa. curtama. upholatcry

China, glaaawaie. crtickoy .

Plcturea, ftame*. lampa ai>d itiades

Pianos, muucal inaoumcnta, recorda .

Radios, iclevuton arts and porta

Ma|or household appliances

Housewares (inc. eWctnc)
Lumgc. sporting goods, bcydes. toys
Hardware, tools, paint, glass, wallpaper

Shades, bbnds. awiuna. tents. Saga, banners.

Ocheraales

Scores hoc analysnf merchandiae bne sales

FUX>R OOVgJUNG STORES

Scores analyong morhandise bne sales, total .

Floor coverings .soft surface

Floor coverings hard surface

Furniture fhouseholj I

Oiapencs. curtains, upholstery

Shades, blinds, awnings, tenta. flags, bannen.
Othersales

Scores not analyang merchandise bne sales

DRAPERY. CURTAIN, IPIIOLSTERY STORES

Scores analyang merchandise bne sales, total . .

.

Draperies, curtains, upholstery

Furniture (household)

Floor co%-enngs soft surface

Floor cm-cnngs—hard surface

Picture*, frames, lamps and shades

Sliadea, blinds, awnings, tcnu. tUgs, banner*

.

Otherales

Score* not analyzing merchandise bne sales.

CHINA. GLASSWARE, METALWARE STORES

Stores analyzing merchandise bne sales, toal
Chma, glassware, crockery .

Pkctufca, frames, lamps and shade*
Housewares (inc. electric)

Othersalea

Scores noc analyzing tnerchandise bne sales

3,299,093
1,739,946
295,512
11,158

236,738
97,780
72,735
22,299
54,521

14,922
119,703
380,237
54,106
16,625
35,097
17,253

130,461

172,968

130.956
102,660
7,403
2,926
1,382
1,801

2,626
12,158

5,158

112,657
43,736
2,950

50,164
15,807

2,689

100.0
"5577

9.0
0.3
7.2
3.0
2.2
0.7
1.7
0.4
3.6

11.5
1.6

0.5
1.1
0.5
4.0

100.0
46.7
39.7
1.8

3.1
6.9

100.0
78.4
5.7
2.2

1.0
1.4

2.0
9.3

100.0

2.6
44.5
14.0

27,563
27,563
19,113
1,766

16,404
14,721
4,714
4,044
12,797
2,421

13,121
15,596
9,188

3,915
3,177
6,300

4,736
3,152
3,751
293
392
923

2,792
2,792

544

377
172
363

275

1,400
1,213

228
482

3,299,093
2,557,466

251,310
2,528,029
2,068,414
1,104,553
771,539

1,933,330
439,873

2,111,517
2,336,604
1,454,113
681,843
340,910
800,907

303,663
294,557
42,033
44,437
82,526

130,956
34,605
28,937
11,426
23,037
15,413

68,433
22,897
64,841

4.-

6.6
2.9
2.8
3.4

5.7
15.9
3.7
2.4

10.3

2.2

57.0
49.9
16.3
14.7
13.9

78.4
21.4
10.1
12.1
6.4

17.0

63.9
12.9
77.4

ANTIQUE STORES

Stores analyzing merchandise bne sales, total

Furniture (antique)

Drapencs. curtains, upholstery

Chin.1. glassware, crockery (antique)

Pictures, frames, lamps and sbada
Other sales

Stores not analyzing merchandise line sales

.

OTHER HOME FURNISHING STORES

Stores analyang merchandise line sales, total . ,

Shades, blinds, awrungs, tents, flags, banners . .

Floor covenngs—soft surface

Floor covenngs—hard surface

Drapencs. curtains, upholstery

Pictures, frames, lamps and shades

Housewares
Other sales

Stores not analyzing merchandise line sales

.

42,982
16,661
1,116

10,893

2,865
11,447

7,397

268,930

HOUSEHOLD APPLIANCE .STORES

Scores analyzing merchandise bne sales, total .

Major household appbanccs
Radios, television sets and parts

Pianos, musical instruments, phonographs. .

Phonograph records

Housewares (inc. electiic)

Cameras, photo equipment and suppbes. . . .

Service and repair department
Other sales

Stores not analyzing merchandise line sales . .

.

RADIO STORES

Stores analyzing merchandise line sales, total

Radios, television sets and parts

Punos, musical inscrumcnts, phonographs
Phonograph records ...

hrlajor household appbances
Housewares (inc. electnc)

Service and repair department
Other sales

Stores not analyzing merchandise bne sales

95,201
2,167
3,575
7,523
25,930
77,073
57,456

14,291

2,117,306
l,ilJ,489

160,808
10,516
18,354

195,073
6.116

125,475
188, 97U

50,235

392,472
247,635
8,423

20,060
48,835
13,746
27,687
26,086

100.0
3i.i
2.6
25.3

6.7
26.6

100.0
35.4
0.8
1.3
2.8
9.6

28.7
21.4

100.0

7.6
0.5
0.9
9.2
0.3
5.9
8.9

100.0
63.1
2.1
5.1

12.5
3.5
7.1
6.6

4,484
2,546

137

2,467
1,439

5,135
3,142

154

237
293

1,323
545

23,945
27,239
12,849
1,413
2,976

16,374
630

15,796

7,046
7,046

874

1,780
2,237
2,169
5,031

27,379
4,304
23,390
17,272

110,991
22,310
21,000
36,970
49,278
115,383

2,043,447
1,066,231

134,606
270,694

1,293,310
61,193

1,170,936

392,472

74,202
150,852
223,631
173,018
206,424

59.8
25.9
46.6
16.6

83.8
9.7
17.0

20.4
52.6
66.8

69.0
15.1
7.8
6.8

15.1
10.0
10.7

63.1
11.4
13.3
21.6
7.9
13.4

124



FURNITURE, APPLIANCE GROUP 20.03

Table 20B.—MERCHANDISE LINE SALES—FURNITURE, FURNISHINGS, APPLIANCE GROUP—KIND OF BUSINESS,

BY GEOGRAPHIC DIVISION"; 1948

[Data based on sample. See text for descnption of sample and other explanatory matehaL
|

Kind of business and merchandise bne

Merchandise bne
aales

Amount

(Thousarui

dollars)

(1)

Percent

distri-

bution

(2)

Stores handling

merchandise line

Number

(3)

Total

sates

{Thousand
dollars)

(4)

Col. 1

as

ptr-

cent

of

col. 4

(5)

Merchandise line

sales

Amount

{Thotisand

dollars)

(1)

Percent

distn-

buuon

(2)

Stores handling

merchandise line

Number

0)

Total

sales

[Thouiand

dollars)

(4J

Col. 1

as

per-

cent

of

col. 4

(5)

Merchandise line

sales

(TTwujand
dollarj)

(I)

Percent

distn-

buGon

(2)

Stores handling
merchandise Une

Number

(3)

Total
salt^

(Thouiand
dollars)

(4)

Col. 1

as

per-

cent

of

col. 4

(S)

MKW ENGLAND MIDDLE ATLANTIC EAST KORTe CENTRAL

FURNITURE STORES

Stores analysing merchandise line sales, total

Furniture (household)

Mattresses, springs, other sleep equipment. .

Office lurniture

Floor coverings—sott surface I . .

,

Floor coverings—hard surface

Draperies, curtains, upholstery

China, glassware, crockery . .

Pictures, frames, lamps and shades

Punos. musical instruments, records

Radios, television sets and parts

Major household appliances

Housewares (inc electnc)

Luggage, sporting goods, bicycles, toys

Hardware, tools, paint, glass, wallpaper . , ,

Shades, blinds, awnings, tents, flags, banners

Other sales

Stores not analyzing merchandise line sales. . .

.

Stores analyzing merchandise Une sales, total .

Furniture (household)

Mattresses, springs, other sleep equipment.

.

Office furniture

Floor coverings—soft surface

Floor covenngs—hard suriace

Drapenes, curtains, upholstery

China, glassware, crockery

Pictures, frames, lamps and shades

Pianos, musical instruments, records

Radios, television sets and parts

Major household appliances

Housewares (inc. electnc)

Luggage, sporting goods, bicycles, toys. . . .

Hardware, tools, paint, glass, wallpaper . . , ,

Shades, bbnds-, awnings, tents, flags, banners
Other sales

Stores not analyzing merchandise line sales

Stores analyzing merchandise line sales, total

Furniture (household)

Mattresses, springs, other sleep equipment,

.

Office furniture .,!',,

Floor covenngs^soft surface

Floor covenngs—hard surface

Drapenes, curtains, uphobtery
China, glassware, crockery

Pictures, frames, lamps and shades

Pianos, musical instruments, records

Radios, television sets and parts

Major household applunces
Housewares (inc, electnc)

Luggage, sponing goods, bicycles, toys . .

.

Hardware, tools, paint, glass, wallpaper

Shades, bbnds, awnings, tents, 8ags, banners

Other sales

Stores not analyzing merchandise line sales

FLOOR COVERING STORES

Stores analyzing merchandise line sales, total , ,

Floor coverings—sot t surface .

Floor coverings—hard surface

Furniture (household)

[>rapenes, curtains, upholstery.

Shades, blinds, awnings, tents, flags, banners

Other sales

Stores not analyang merchandise bne sales .

Stores analyzing merchandise bne sales, total. .

Floor coverings—soft surface

Floor covenngs—hard surface

Furniture (household) ...

Drapenes, curtains, upholstery

Shades, bimds, awnings, tents, flags, banners
Other sales, .

Stores not analyzing merchandise bne sales. . .

.

See footnote at end of table.

195,558
104,552
20,424

577
12,101
8,564
3,010
1,991
2,750

916

6,589
20,847
3,386
1,629
1,163

854
6,265

12,720

100.0



20.04 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 20B.—MERCHANDISE LINE SALES—FURNITURE. TURNISHINGS, APPLIANCE GROUP-

BY GEOGRAPHIC DIVISION*. 1948—Continued

fDka baKd on nmpk. See text for dcicnption of nmpk tnd other expUnatary nuteruLJ

-KIND OF BUSINESS,

Merchsndiae line

«k>

Ktnd of buaneM &nd tDerclundue bn Amount

(TliDiujnd

dolUr<)

(I)

Percent

diMn-
butwn

(2)

Store* huidbng
tnerdandiie line

Col. 1

Number

(3)

Total

nlea

dolljrt)

(4)

per-

cent

of

col. 4

(5)

Dft^PERV. CIRT.MN. L'PHOLSTEAY STORES

Storo irulyanfj merchinduc line uks, tool. .

.

Dnpcncv curtain*, upholstery

Furniture (hou»eholJi

Floor co\-enngi -»o*i wirtice

Floor covenng* KirJ lurface

Picturct, fmnes, lunps ind ihades
Studes, blinds, twmno, tcnt«, flagi, faannera

.

Other ok.

Scoret noc uulyzing mwthindif hne sales

CHINA. GLASSWARE, METALWARE STORES

Scores uulyang tnerchandise line ales, tool
China, glassware, crociery
Pictures, frames, lamps and shades
Housewares (iiK. ckctnc)
Othersaks

Scores nnt arulyang merdundiM Imc sales

Scons analvang merchandise Imc sales, total

China, gtusware, crockery
Pictures, lirames, lamps and shades
Housewares (inc. electric)

Othersaks

Stores not analyzing merchandise line saks.

ANTIQUE STORES

Scores analyzing merchandise line sales, total

Furniture (antique)

Draperies, curtains, upholstery
Ouna, glassware, crockery (antique)

Pictures, frames, lamps and shadn
Other saks

Scores not aiulyzmg merchandise line sales.

OTlfER HOME FLRNISIIINC STORES

Stores afulysing merchandise tine sales, total. . . .

Shades, blinds, awnings, tents, flags, banners . .

.

Floor covenngs—soft iurhce
Floor coverings—hard surface

Draperies, curtams. upholstery •.

Pictures, frames, lamps and shades

Housewares
OdMrnka

Store* not arulyzing merchandise line sales

Stores analyzing merchaiKlise line saks, total

Shades, bhrtds, awnings, tenu, flags, banners

Floor coverings —soft surface

Floor coverings hard surface

Draperies, curtains, upholstery

Ptcturcs, frames, lamps and shades

Housewares
Othersaks

Store* noc analyzing mcrchandiK line sales

HOt'SEHOLD APPLIANCE STORES

Stores analyzing merchandise tiiw saka, total .

.

Maior household apphances
Raoios. television icu arKj ports

Pkano*. musical uutrumcnu, phonographs

.

Phonograph records .

Housewares (inc. ckctnc)
Cameras, photo equipment and suppba ...

Service arid repair department
Othersaks

Scores not arulytmg merchandise Une saks

5m footaoU St rad of Ubl*.

hhou atuuitic

U,274



FURNITURE, APPLIANCE GROUP 20.05

Table 20B.—MERCHANDISE LINE SALES—FURNITURE, FURNISHINGS, APPLIANCE GROUP—KIND OF BUSINESS,

BY GEOGRAPHIC DIVISION*: 1948—Continued

(Data based on sample. See text for descnption of sample and other explanatory matcnaLJ

Kind of business and merchandise line

Merchandise line

sales

Amount

(Thousand
dollars)

(1)

Percent

distri-

bution

(2)

Stores handling

merchandise line

Number

(3)

Total

sales

(Thousand

dollars)

C4)

Col 1

as

per-

cent

of

col. 4

(5)

Merchandise line

sales

Amount

{Thousand
dollars)

Percent

distri'

bution

(2)

Stores handling

merchandise line

Number

(3)

Total

sales

(T7ioii5tiiici

dollars)

(4)

Col. 1

as

per-

cent

of

col. 4

(5)

Merchandise bne

sales

Amount

(Thousand
dollars)

(1)

Percent

distri-

bution

(2)

Stores handling

merchandise hne

Number

(3)

Total
sales

(Thousand
dollars)

(4)

Col 1

as

per-

cent

of

col. 4

(5)

HOUSEHOLD APPLIANCE STORES

Stores analyzing merchandise line sales, total .

Major household appLances

Radios, television sets and parts

Pianos, musical instruments, phonographs

Phonograph records

Housewares (inc electnc)

Cameras, photo equipment and supplies. . . .

Service and repair department

Other sales

Stores not analyzing merchandise hne sales , .

Stores analyzing merchandise line sales, total . .

Major household appliances

Radios, television sets and parts

Pianos, musical instruments, phonographs , .

Phonograph records

Housewares (inc. electnc)

Cameras, photo equipment and supphes

Service and repair department

Other sales

Stores not analyzmg merchandise line sales

RADIO STORES

Stores analyzing merchandise line sales, total

Radios, television sets and parts

Pianos, musical instruments, phonographs

Phonograph records

Major household appliances

Housewares (inc. electric)

Service and repair department .........

Other sales

Stores not analyzmg merchandise line sales

Stores analyzing merchandise line sales, total

Radios, television sets and parts

Pianos, musical instruments, phonographs

Phonograph records

Major household appliances

Housewares (mc. electnc)

Service and repair department

Other sales

Stores not aiulyzing merchandise line sales

WEST NORTH CENTEAL SOUTH ATLANTIC EAST SOUTH CENTRAL

235,175
151,506
12,915

939
1,546

23,098
612

16,376
28,183

4,040

100.0
64.4
5.5

0.4
0.6
9.8
0.3
7.0
12.0

4,126
3,900
1,737

191
372

2,530
U2

2,400

228,224
113,596
12,797
24,247
150,382

8,229
146,908

66.4
11.4
7.3
6.4

15.3
7.4

11.1

234,981
162,716
13,622
1,338
1,531

18,820
690

14,199
22,065

5,425

100.0



20.06 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 20C.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS, AND SMALL STORE SAMPLE—FURNITURE.
FURNISHINGS, APPUANCE GROUP—KIND OF BUSINESS, BY GEOGRAPHIC DIVISION; 1948

{See tat for opbiatcry lutcml uid doaiption of iunpte data included)

Kindol «nd ncrchindnc bnc

Lu|c KOR* and mulaimiu

Merdundue

(1)

Stores reporting

mcrcfauMW line

Number

(2)

Total
ales

(TTiouidnJ

dolbri)

0)

Sunpie of anull single unit stores

Merdundue line

ales

Amount

{Thousand
doUars}

(4)

Percent

distri-

bution

(5)

Stores reportuig

merdundise line

Number

(<S)

Total

«^tes

dollars)

en

Large stores and muttiunits

line sales

(Thousand
dollars)

(1)

Stores reporting

tnerdiandise line

Number

(2)

Total

sales

(Thousand
dollars)

(3)

Sample of small single unit stores

Merchandise line

sales

Amount

(Thousarui

dollars)

(4)

Percent

distri-

bution

(J)

Stores reporting

merchandiae line

Number

(6)

Total

sales

(Thoutand
dolUrs)

(7)

UNITH) STATES H£w enc;land

FVRMTIRE STORES

Stores aiulystng tDcrcfaandiae line sales, total .

Furniture (household)

Mattresses, spnngv other sleep equiptnent

O&c lumiture

Floor covenngi—sott surface

Floor covenngs —hard surtace

Dnpcnes, curtain*, upholstery

Quna. gbssware. crockery

Pictures, frames, lamps and shades

Ptaixis, musical uuinjmcnts, records

Radns, television sets and parts

Ma^y household appliances

Housewares (uk. clcctnc)

LugDgc, sporting goods, bicycles, toys .

.

Hardware, tools, paint, glass, vk'ailpapcr

Studes, bliitds, awmngs, tents. Bags, conners

Other sales

Scores iwt analyzing merchandise line sales . .

Stores analyzing merchandise line sales, tool .

.

Furniture (btxiseholdj

Mattresses, springs, other sleep equipment .

.

Oficc futniture -

Floor covenngs—sott surfice -

Floor coverings—hard surface

Draperies, curtains, upholstery

Chma. glassware, crockery

Pictures, frames, lamps arid shades

Pianos, musical instruments, records

Radios, television sets and parts

Major household appliances

Housewares (itk electric)

Lugrage, sporung goods, bicycles, toys

Hardware, tools, paint, glass, wallpaper .

Shades, blinds, awrungs. tents, 6ags. cnnners

Otheriales

Stares ooc analyzing merchandise line sales - . .

Stores analyzing merchandise Une sales, tout .

Furniture (household)

Mattresses, springs, other sleep equipment
Ofice furniture

Floor covenngs— iott surface

Fkxv covenngs—hard surface

Drapenes. curtains, upholstery

Quna, glassware, crockery

Pictures, frames, lamps and shades

E^tams, musical irutruments, records

Radios, television sets and parts

Major household appliances

Housewares (mc. electric)

Luggage, sporting goods, bicycles, toys

Hardware, tools, paint, glass, wallpaper

Shades. bbfKis, awnings, tenu, flags, banners

Other sales

Scares not analyzing merchandite line nles . . .

Stores analyzing merchandise bne sales, toal .

.

Furniture (household)

Mattresses, springs, other sleep equipment

Oftcc furniture

Floor covenngs -so4t surface

Flocr covenngs - hard surface

Drapenes, curtains, upholstery

China, glassware, crockery

Pictures, frames, lamps arkd shades

Pianos, musical tnsirxmients. records

Radios, television seu and parts

Major household appliances .

Housewares (inc- electric)

Lugoage, sporting goods, bicycles, toys

Hardware, tools, paint, glass, wallpaper

Shades, Uinda, awmngs, tenu, flags, banners

Other tales

2.640.773



FURNITURE, APPLIANCE GROUP 20.07

Table 20C.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS, AND SMALL STORE SAMPLE—FURNITURE,
FURNISHINGS, APPLIANCE GROUP—KIND OF BUSINESS, BY GEOGRAPHIC DIVISION: 1948—Continued

{See text for explanatory matenal and deachptioD of sample data included]

Kind of business and meichandise bne

Large steles and multiumts

Merchandise
line sales

{Thousand
dollars)

(1)

Stores reporting

merchandise line

Number

(2)

Total

bIcs

(Thousand
dollars)

(3)

Sample of small single unit stores

Merchandise line

sales

Amount

{Thousand
dollars)

(4)

Percent

distri-

buuon

(5)

Stores reporting

merchandise line

Number

(6)

Total

•dies

{Thousand
dollars)

(7)

Large stores and multiumts

line sales

(Thousand
dollars)

(1)

Stores reporting

merchandise line

Number

(2)

Total

aalea

(Thousand
dollars)

(3)

Sample of small single unit stares

Merchandise line

sales

Amount

(Thousand

dollars)

(4)

Percent

distn-

bution

Stores reporting

merchandise line

Number

(6)

Total

sales

(Thousand

dollars)

(7)

FURNITURE STORES

Stores analyiing merchandise Imc sales, total -

Furniture {household}

Mattresses, spnngs. other sleep equipment. .

Office tumiture .

Floor coverings—soft surface

Floor covenngs—hard surface ,

Draperies, curtains, upholstery

China, glassware, crockery

Pictures, tramcs, tamps and shades

Pianos, musical instruments, records

Radios, television sets and parts

Major household appliances

Housewares (inc. electnc)

Luggage, sporting goods, bicycles, toys

Hardware, tools, paint, glass, wallpaper

Shades, blinds, awnings, tents, flags, banners

-

Other sales

Stores not arulyung merchandise line sales . . . .

FLOOR COVERING STORES

Stores analyzing merchandise bne sales, total. .

Floor coverings—soft surface

Floor covenngs—hard surface

Furniture (household)

Drapenes, curtains, upholstery

Shades, blinds, awnings, tents, flags, banners

Other sales ,

Stores not analyang merchandise bne sales ,

Stores analyiing merchandise line sales, total . ,

Floor coverings^soft surface

Floor coverings-hard surlace

F'jmiture (household)

I>rapene5, curtains, upholstery

Shades, bhnds, awnings, tents, flags, banners

Other sales

Stores not arulyang merchandise hne sales . . .

,

Stores analyang merchandise bne sales, total .

Floor coverings—soft surface

Floor covenngs—hard surface

Furniture (household)

Drapenes. curtains, upholstery

Shades, bhnds, awnings, tents, flags, banners

Other sales

Stores not analyzing merchandiBe line sales . . .

.

Stores analyzing merchanoise unc sales, total

Floor covenngs—soft surface

Floor covenngs- -hard surlace

Furniture (household)

Draperies, curuins, upholstery

Shades, blinds, awnmgs, tents, flags, banners

Other sales . . .

Stores not analyzing merchandise hne sales

Stores analyang merchandise line sales, total - .

Floor covenngs^soft sur^ce

Floor covenngs—hard surface ....,. .t. . .

.

Funuture (household)

Drapenes, curtains, upholstery .

Shades, bhnds, awnings, tents, flags, banners.

Other sales

Stores not analyzing merchandise line sales .

See footnotes at end of table.

92,0(K



20.08 RETAIL TRADE-MERCHANDISE LINE SALES

Table 20C.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS, AND SMALL STORE SAMPLE—FURNITURE,
FURNISHINGS, APPLIANCE GROUP—KIND OF BUSINESS, BY GEOGRAPHIC DIVISION". 1948—Continued

[Sec tat (or cxpbnitory matoul uk) docnpaon of nmple data included)

Kmd ot bunncM u*d mcrchuidue Une
Mcrclunduc
hnc nte*

(ThDUMnd
dkdUrj)

(1)

Lufe mru and mulbuniu

Stores reporting

mCTcharxfcac luK

Number

(2)

Tool
let

(Tlioiadnd

0)

SuDple of moaSi vngk unit itcftt

Mcrcfaandue hnc

Amount

(Thotisand

dollars)

(4)

Percent

diicn-

bution

(5)

Stores reporting

merchandiie bne

Number

(6)

Tool
«Ucs

(Jhouiand
JoIIdrj)

(7)

Merchandia

Laiige itorea and multiunita

Unc sales

{TKousarui

dollari)

(1)

Stores reporting

merchan(^9e line

Number

(2)

Tool
sales

(Thousand
dollarJ

)

0)

Sample of small single unit a

Merchandise Une

sales

Amount

(Thouiand

dollart)

<4)

Percent

distn-

button

(5)

Stores repomng
mcTchandiM line

Number

(6)

Tool
ales

(TTiotudtid

dolUri)

(7)

DRAPERY. CIRTAIN. I PIIOLSTERV STORES

Store* Aiulvnng mcichviduc Unc ulc*. total

Dnpcnev cimam*. uphoUlery

Furruturc Ihoutchokll

Floor kOx'CTingi suit kurlace

Floor co\-enn^ -Kinl rurtace

Pkcnjres, Irimcs, Ump* and litAiia

S^tlet. blirvK awningi, tcnu, flags, banners

Other siks

StORi IK« analyang mcrchanJuc Une sales

Stores analyang lacrcKanduc Une saks, total

Dnpenes. curraois. upholstery

Furniture ihouschold)

Floor coverings idt surface

Floor coverings tianl surface

^ctures, IratDCs, lamps anj shades

Shuies, hUnds. awnings, tents, flags, banners

Olhersiks

Stores not analyzing oserchandise bne sales.

Stores analyang merchandise bne sales, total .

Dnpcncs. curtams. upholstery

Furniture (household)

Floor coverings —sort surface

Floor coverings - hard surface

Pictuies. frattiics. lamps and shades

Shades, blinds, awiungs. tents, fiags, banners

Other saks

Stores not arulyzing merchandise bne sales

Scores analyang merchandise Une sales, total .

Draperies, curtans, upholstery

Furniture (household)

Floor co%'cnngs lo^t surface

Floor coverings -hard surface

Pictures, fratncs. lamps and shades

Shades, bUnds. awnings, tents, flags, banners

Otbersaks

Sctvcs not analyang merchandise line sales

ScoRs analysng toerchandisr bne sales, total

DBpSKs. curtans, upholstesy

Amture Oiouachold)

Floor coverings toft sur^ce

Floor coverings bard surface

fSctures. frames, lamps and shades

Shades, bbnds. awrungs, tenu. flags, banners

Other saks

Scores not arulyang merchandise line sales

CHINA. GLASSWARE, METALWARE STORES

Scores arulvnng merchandise Une sales, total

China, guuwarc. crockery

Pictiirfa. frames, lamps and shades

Housewares (inc elcctrK)

Other saks

Score* not analyzing merchandise bne sales

Scores aiulvzing mcrcKandiae Unc sales, total

Qttiis. gbsswarc. crockery

Pictures. fra(»es. lamps and tbadci ....
Housewares (inc elcctrK)

Other saks

Scores not analyx0)f

Scores analvxtng merchandise bne sales, total

China, gnssware. crrxkery

Pictures, frames, lamp* arid shades

Housewares fine clcctnc)

Other tsks

Scores noc anslyZDif merchondiae bne *aks

S*« f>:itrx.t«s St end of table.

«,100

1,986
891

1,181
9i6

6,698

1,538

r3j864
17,335
1,9U

5?3

i67
207

2,454

733

3.220
1,993

774

248
(')

13

(M
192

1,313
897

(M
39
7

IfcC

87.557
26,376
1,910

46,484
12,787

959

24.098

669
10,183
3,790

UHnEE STATES HEW ENGLAKD

532

532
114
107
52

53
113

175

175
42
25

12
39
9

7.482



FURNITURE, APPLIANCE GROUP 20.09

Tabic 20C.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS, AND SMALL STORE SAMPLE—FURNITURE,
FURNISHINGS, APPUANCE GROUP—KIND OF BUSINESS, BY GEOGRAPHIC DIVISION* 1948—Continued

[See text for explanatory matetui and deacriptian d sample chta included]

Kiod of busnessaod mercbandue line

CHINA. GLASSWARE. METAtWARE STORES

Stores analysing merchandise line sales, total

China, glassware, crockery

Pictures, frames, lamps and shades

Housewares (inc, electric)

Other sales . .

Stores not analyzing merchandise line sales

ANTIOt'E STORES

Stores analynng merchandise line sales, total

Furniture (antique)

Orapencs, curtains, upholstery -

Ciuna. glassware, crockery (antiqijc)

Pictures, frames, lamps and shadK
Other sales

Scores not analvzine merchandise line sales

Stores analyzing merchandise Hne sales, total

Furniture (anuquc)

Drapenes, curtains, upholstery

China, glassware, crockery (antique)

Pictures, frames, lamps and shada
Other sales

Stores not analyzing merchandise line sales

Stores analyzing merchandise line sales, coal

Furniture (antique) . .

Drapenes, curtains, upholstery

Chuu. glassware, crockery (antique)

Pictures, frames, lamps and shades

Other sales

Stores not analyzing merchandise line sales

Stores analyzing merchandise line sales, total

Furniture (antique)

Drapenes, curtains, upholstery

China, glassware, crockery (antique)

Pictures, frames, tamps and shades. . -

Other sales

Stores not analyzing merchandise hne sales

HOUSEHOLD APPLL^NCE STORES

Stores analyzing merchanifoe line sales, total.

.

Major household appliances

Radios, television sets and parts

Pianos, musical instruments, phcoographs - .

Phonograph records

Housevi.'ares (mc. electric)

Cameras, photo equipment and supf^es . .

Service and repair department

Other sales . -

Stores not analyzing merchandise line sks . .

.

StoKs anal>'zing merchandise bnc sales, total -

Major household appliances

Radios. tele\-ision sets and parts

Ehanos, musical instruments, phonogra[^
Phonograph records _...._..

Housewares (mc. electric)

Cameras, photo equipment and supplies .
.

.

Service and repair department
Other sales

Stores not analyong merdundise liite sales

Stares analyzing merchandise hne sales, total.

Major household appbances

Radios. tcle%TsitMi sets and parts . .

Pianos, musical mstruments, phonographs.

Phonograph records - . . .

Housevk-ares (inc. elecmc)

Cameras, photo equipment and supplies. . .

Service and repair department

Other sales

Stores not analysng merchandise tine sales . .

See footnotes at end of table.

Large stcccs and mulDunits

line sales

(Tlicnudnd

doQdTi)

(1)

Stores reporting

merctandise bne

Number

(2)

Total

sales

(Thousand

dollars)

(3)

Sample of small angle uiut stores

Merchandise hne
Bales

Amount

^Thousand

(4)

Percent

bimoo

(5)

Stores repeating

merchancfaae line

Number

(6)

Total

^des

(Thouiond
doHars)

(7)

Merchandia

WI3T SOtrra CENTMl

<,595
""559

(M
i,049

287

33

639

W
4,419

Information not shown because of
high sampling variability.

nNITED STATES

10,212
-STizr

205
1,0C8

555

3,308

1,627

7,959
S89

4,930
3,982

3,277



20.10 RETAIL TRADE—MERCHANDISE LINE SALES

Tabic 20C.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS, AND SMALL STORE SAMPLE—FURNITURE,

FURNISHINGS. APPLL\NCE GROUP—KIND OF BUSINESS, BY GEOGRAPHIC DIVISIONM948—Continued

[Sec ten for expbratory natchal and deaoiptian of aunple data included]

%mA o( bumntm tmi matimnihm line

Stcres not analyzing merchandue line sales

.

Scores analyzing tnerchandiae line sales, total

.

Radios, televuion sets and parts

Pianos, musical insoaimencs. phonographs

.

Phonograph records

Major Dousehold appbances

Housewares (inc. electric)

Service and repair department

Other sales

Stores not analysng merdiandise line saM.

Scores inalyzing (Dodundiie line sale*, toul
Radios, televuion seu and parts

Punos, mustcal instniincnt«. phonographs

.

Phonograph records

Ma)or nousehold appbances
Housewares (inc. electric)

Service and repair departtoent

Other sales

Scores not analysing merchandise line niet.

Stores analyzing merchandise line sales, total

Radios, television scu and parts

Ponos, musKat tnstruments, phonographs

Phonograph records

Major nousehold appUances

Housewares (me. clectnc).

ScrvKC and repair departmcnl

Other aid

Scores not analyzing merchandise tine ntes

Scores analyzing (nerdundue line sales, tout

Radios, television sets and parts . .

Pianos, musical instruments, phonographs
Phonograph records

Klajor nouachold ipplunces
Housewares (inc. electric)

Service and repair departamt
Other ules

Scores not analyof>g merchandise Une sales

HOl'SEHOLD APPLI.\NCE STORES

Scores analytmstncrchandise line u la, total.

.

Major household appbances

Radios, television seu and parts

Punos. muucal instruments, phonographs

Phonograph records

Housevi'arfs {inc. ekctnc)

Cameras, photo equipment and supplies . -

Service and repair department .

Othersales

Scores not analyzing merchandise line sales

Stores analyzing merchandise Itnc sales, total .
.

.

Major household appbances

Radios, television sets and parts

Pianos, musical tnstruments. phonografdi*. . .

Phonograph records

Housewares (inc. clectnc)

Cameras, photo equipment and supplies

Service arKJ repair department

Othersales

Stores not analyzing merchandise bne sales

RADIO STORES

Stores analyzing merchandise line sales, total

.

Radios, uievuion sets and parts

Punos, musical instruments, phonographs.

PhoTKJgnph records

Major Kxisehold applunces

Housewares (inc. electric)

Service and repair department

Other sales

Luge ftores and multiuntts

Merchandise

CJTvutand
doOars)

(»)

Stores reporting

merchandise Une

Number

(2)

67. (X8
<7,646
2,473
308
334

3,775
241

3,246
9,025

2,938

246.382
156,435

5,643
11,300
35,595
9,226
8,877
19,306

1,644

148.216
93,254
2,137
5,365

23,306
6,082
4,633
13,434

752

1,559

148

117
92
80
51

170

], GP8

1,447
84

180

603
163
64

487

Tool
nlcs

(Thotaand

Jolldri)

(J)

Sunple of smalt single unit stores

Merchandise Une

sales

Amount

(TTiouidTid

dollari)

(4)

Percent

distn-

bution

(5)

Stores reporting

merchandise Une

Number

(6)

Total

«ilcs

(ThoiiSiirtd

dollars}

(7)

Merchandise

line sales

(Thousand
dolldTj)

(1)

EAST SOUTH CENTRAL

648
636
206
23
44
366
10

277

66, 141

26,059
4, 1C2

5,967
35,386
1,733
32,8%

3,654



FURNITURE, APPLIANCE GROUP 20.11

Table 20D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—FURNITURE, FURNISHINGS, APPLIANCE

GROUP—KIND OF BUSINESS, BY STATE: 1948

|See text for explanatory maienalj

Kind of business and merchandise line

FURNITURE STORES

Large stores and multmmts

—

Analyang merchandise line sales, total

Furniture (household)

Mattresses, spnngs, other sleep equipment

.

Office furniture

Floor covenngs—soft surface

Floor covenngs—hard suriaci!

Drapcnes, curtains, upholstery

China, glassware, crockery

Pictures, frames, lamps and shades , .

Pianos, musical instruments, records

Radios, television sets and parts

Major household appbances

Housewares (inc. electnc). ......

Luggage, sporting goods, bicycles, toys

Hardware, tools, paint, glass, wallpaper

Shades, bhnds, awnings, tents, flags, banners .

Other sales

Not analyang merchandise Une sales

Small single unit stores

Large stores and multiunits

—

/^lyzing merchandise line sales, total

Funuture (household)

Mattresses, spnngs, other sleep equipment

Office furniture

Floor covenngs —soft surface

Floor coverings—hard surface

Draperies, curtains, upholstery

China, glassware, crockery

Pictures, frames, lamps and shades

Pianos, musical instruments, records

Radios, television sets and parts

Major household appliances

Housewares (inc. electnc) . . .

Luggage, sporting goods, bicycles, toys

Hardware, tools, paint, glass, x^-allpaper

Shades, bbnds. awnings, tents, flags, banners

,

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits—

Analyzing merchandise Une sales, total

Furniture (household)

Mattresses, spnngs, other sleep equipment

Office furniture

Floor covenngs—soft surface

Floor covenngs—hard surface

Drapenes, curtains, upholstery

China, glassware, crockery

Pictures, frames, lamps and shades

Pianos, musical instruments, records

Radios, television sets and parts

Major household appUances
Housewares (inc. electnc)

Luggage, sporting goods, bicycles, toys

Hardware, tools, paint, glass, wallpaper

Shades, bUnds, awnings, tents, flags, banners.

Other sales

Not analysing merchandise line sales

Small single unit stores

Large stores and multiunits—

-

Analysing merchandise line sales, total

Furniture (household) .

Mattresses, spnngs, other sleep equipment . . .

Office furniture

.

Floor covenngs—soft surface

Floor covenngs—hard surface

Drapenes. curtains, upholstery

China, g^ssware. crockery

Pictures, frames, lamps and shades

Pianos, musical insTruments, records

Radios, television sets and parts

Major household appbances

Housewares {inc electnc)

Luggage, sporting goods, bicycles, toys

Hardware, tools, paint, glass, wallpaper

Shades, blinds, awnings, tents, flags, banners

Other sales

Not analysing merchandise line sales

Small single unit stores

See footnotpfl at end of table.

Merchan-

dise Une

sales

(Thousand

dotUtrs)

Stores reporting

merchandise Une

Total

sales

(Thousand
dollars)

40, 575



20.12 RETAIL TRADE—MERCHANDISE LINE SALES

Table 20D.—MERCHANDISE LINE SALES OF'LARGE STORES AND MULTIUNITS—FURNITURE, FURNISHINGS, APPLIANCE

GROUP—KIND OF BUSINESS, BY STATE: 1 948—Continued

[See tcit for cxplamtory nuterul)

I

Ktltd at buMACM uid mcrchandiae bne

McTcfauw

diie bne

(Thoujiind

dollnri)

Store* rrporung

merdundite line

ToQl
Ble«

(TTwuMtid

dolbii)

Mcrdun.
diae Unc

(Thoaund
doIUri)

Store! reporting

merc}un(U9c bne

ToQl
aks

<lolkr<)

Merchan-

diic bne

sales

dolldri)

Stores reporting

merdundise bne

Toul
s^les

(TbouJdruJ

dolldrj)

Number

Merchan-

dise bne

sales

^Thousand

dollars)

Stores reporting

merctundise bne

Total

sales

(Thousand
dolldrj)

Merchan-

dise bne

sales

{Thousand
dollars)

Stores reporting

merchandise bne

Total

ales

(TTunildnJ

dolldrj)

Ft'RNm'RE STORES

Large stores and mulQunits —
AjiaJyung merchandise bne sales, total

hxtuture (household)

Mattresses, springs, other sleep cquiptoent . . .

Office furniture

Floor covenngs -soft sur^ce

Floor oivertngs—hard surfaci-

Drapencs, curtains, upholstery

Quna, glassware, crocliery

Pictures, frames, lamps and shade*

Pianos, musical instruments, records

Radios, televmon set* and parts

Major household apphance* ...
Housewares (itk. electric)

Lugragc, sporting goods, bicycles, toys .

Haraware. tools, paint, glass, wallpaper ....

Shades, blinds, awrungs. tent*, fiags, banners

Other sales

Not analysng merchandise bne sales

Small single urut stores

Large stores and multiunit*

—

Analyang (txrcfaandtsc bne sales, total

Rnuture (household)

Mattresses, springs, other sleep equipment . .

Oftcc furniture

Floor covenngs —soft surface

Fkior covenngs hard surface

Diapene*. curtains. upboUtery
C3una, glassware, crodiery

Picture*, frame*, lamps and shades

Piano*, musical instruments, recortifl

Radio*, television sets and part*

Major household appliances ...
Houseware* (ifK. electnc)

Luggage, sporting gtxxis. bicycles, toys

Hardware, tool*, paint. gla*a. waUpaper
Shades, bbnds. awnings, tent*. Sags, banners

Other sales ...

Not analynng merchandise bne sales

Small suigle uiut itore*.

Large stares and multiunit*

—

Analytmg merchandise bne sales, total

Punuture (household)

Mattresses, spnngs. other sleep equipment . . .

Office furniture

Floor covenngs —toil surface

Floor covering*— hard surface

Diapencs, curtain*, upholstery

China. gla**ware, crockery

^cture*. fnmes. lamp* and shade*

Piano*, muascal iiutrument*. record*

Radio*, telcvuion sets and pafts

Major houaehold appbance*
Houacware* (itk electnc)

Lugoge. sporting goods, bicycle*, toy*

Hardware, tool*, paint, glass, wallpaper

Shades, blinds, awrung*. tenu, fiag*. banners

.

Other sales

Not analyang merchandise line a

Small angle unit stores

92,187
51,374
8,735

239
8,00i

2,320
971

290
1,861
251

2,698
9,82i

924
67

317
212

4,100

5,166

19,356

398
398
300
14

296
221
60
47

223
35

218
253

103
32
17

92,187
72,090
3,370

70,629
52,030
17,070
10,840
50,811
8,414
54,274
64,549
23,968
6,621
2,990
9,623

46,868
50,174
4,590

104

5,275
1,552
1,110

584

739
251

1,449
6,204

852
576
423
177

1,558

13,594

183

183
152

12
151
127
38
35
122

22
103

124
71
51

33
62

10

3U

46,868
42,592
7,484

42,381
37,141
20,798
20,930
34,513
14,179
34,841
38,404
27,844
23,314
9,767
9,488

19,667
10, 31

J

2,403
38

615
692
103

100
267
134

976
2,186

281

206
429
274
6.'il

595

9,232

160
160
135

7
109

117

22
48
105

33

114
109

69
63

23
90

19,667
16,973
1,571

15,439
15,493
5,066
6,789
14,231
4,167
15,343
14,985
10,496
9,033
2,613
12,592

76,788



FURNITURE, APPLIANCE GROUP 20.13

Tabic 20D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—FURNITURE, FURNISHINGS, APPUANCE

GROUP—KIND OF BUSINESS, BY STATE; 1948—Continued

(See text for explanatory matcnal]

Kind of business and merchandise line

FURNITURE STORES

I^Tge stores and muluunits—
/malyang merchandise line sales, total

Furniture (household) ^

Mattresses, springs, other sleep equipment

Office fumitxirc

Floor covcnng3—soft surface

Floor coverings—hard surface

Draperies, curtains, upholstery

China, glassware, crockery

Pictures, frames, lamps and shades

Pianos, musica! instruments, records

Radios, television sets and parts

Major household apphances

Housewares (inc. clectnc)

LAiggage, sporting goods, bicycles, toys

Hardware, tools, paint, glass, wallpaper

Shades, blinds, awnings, tents. Sags, banners.

Other sales

Not analynng merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

Furniture (household)

Mattresses, springs, other sleep equipment . .

.

Office furniture

Floor coverings—soft surface

Floor covenngs^iard surface

Draperies, curtaina, upholstery

China, glassware, crockery

Pictures, frames, lamps and shades

Pianos, musical instruments, records

Radios, television sets and parts

Major household apphances

Housewares (inc. elcctnc)

Lugpge, sporting goods, bicycles, toys

Hardware, tools, paint, glass, wallpaper

Shades, blinds, awnings, tents, flags, banners

Other sales

Not analyzing merchandise line sales

Small single unit stcres .

.

See footnotes at end of table.

Merchan-

dise line

sales

(Thousand

dollars)

Stores reporting

merchandise line

Number

Total

sales

{Thousand

dollars)

56,7%.
26, 947
5,181

34

2,667
1,834

691
239

673
529

2,112
8,645
1,235
358

1,635
198

1,768

1,641

17,040

300
300
234
25

204
196
42
51

144
41
195

210
145

51
38
69

10

424

56,796
46,088
3,738

41,229
38, 179

10, 270
10,070
29,080
10,897
40,479
44,940
28,741
12,632
7,485
12,470

44,176



20.14 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 20D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—FURNITURE, FURNISHINGS, APPLIANCE

GROUP—KIND OF BUSINESS, BY STATE: 1948—Continued

(Sec text for explanatory nutenalj



FURNITURE, APPLIANCE GROUP 20.15

Table 20D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—FURNITURE, FURNISHINGS, APPLIANCE
GROUP—KIND OF BUSINESS, BY STATE: 1948—Continued

l&ee text for explanatory coatcnal]

Kind of business and merchandise line

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Total

sales

(Thousand
dollars)

Merchan-
dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Number

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thousarui

dollars)

Stores reporting

merchandise Lne

Total

sales

(Thousand
dollars)

Merchan-

dise bne

sales

(Thousand
dollars)

Stores reporting

merchancUse line

Tottl

sales

(TTwuiand
dollars)

DRAPERY. CURTAIN, UPHOLSTERY STORES

Large stores and multiumts^

—

Analyzing merchandise line sales, total

Drapenes, curtains, upholstery,

Furniture (household) ...
Floor covenngs—soft surface

Floor coverings—hard surface

Pictures, fraines, lattps and shades ,

Shades, blinds, awnings, tents, flags, banners

Other sales

Not analysing merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

I>apcnes. curtains, upholstery

Furniture (household) . ,

Floor covenngs^soft surface , . . .

Floor coverings—hard surface

Pictures, frames, lamps and shades
Shades, blinds, awmngs, tents, flags, banners . .

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

Drapenes. curtains, upholstery .

Furniture (household)

Floor coverings—soft surface

Floor coverings—hard surface

Pictures, frames, lamps and shades

Shades, blinds, awnings, tents, flags, banners

.

Other sales

Not aiulyzing merchandise line sates

Small smgle urut stores

CON^ECTICUT DISTRICT OF COLUMBIA MASSACHUSETTS

7.166
6,06B

31>8

100

(M
27
59

554

162

11, 5K

7»166
1,661
1,253
(x)

1,329
1,012

(M

2,533

2,963
(x)

(X)

(x)

(x)

819

(M

273

1>Q90

U)
(X)

(x)"
(x)

5,991



20.16 RETAIL TRADE-MERCHANDISE LINE SALES

Table 20D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—FURNITURE, FURNISHINGS, APPLIANCE

GROUP—KIND OF BUSINESS, BY STATE: 1948—Continuca

(See text for explanatory materul|

Kind of botuwM «nd nerchindiM bne

HOVSBHOtD APPUANCE STORES

Large •tores and multiunits —
/uulyzms mcrchandue line taks, tool

.

Maior bousefaold apptonces

Raoio*. tckvuion tct» and put*
PanoB. musical inatrumenta, phonographs

Phonop^ph records

Housewares (inc. electnc)

Cameru. photo equipment and supplie*

Service and repair department

Other sales

Not analyzing merchandise line sates

Small ungic unit stores

Large stores and rouluunits—

j^^ulyung merchandise line sales, total

Maior household appliances

Raoios, television sets and parts

Punos, musical imtrumenu, phonographs.

Phonograph records . .

Housewares (inc electnc)

Cameras, photo ekjuipment and supplies.

Senncc and repair department

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large scores and multiunits

—

Atalyhng merchandise hne sales, total . . .

.

Major household appliances

Radios, television sets and parts

Pianos, musical instruments, phonographs
Phonograph records

Housewares (inc. electnc)

Cameras, photo equipment and supplies

Service a^d repair department

Othersales

NoC analysng men:handise line sales

Soall single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

Major household appliances . .

Raoios, television sets and parts

Pianos, musical imtrumcnts. phonographs

.

E'bonograph records

Housewares (inc. electnc)

Cameras, photo equiptnent and suppUes.
Service and repair department
Othersales

Not analyzing merchandise line sales

Soiall single unit stores

Lirp stores and multiunits

—

Aiaifvng merchandise line sales, tocal . , .

Mawr household appliances

Racnos. tclevtsian sets and parts

Punos, musical mscrumenu. phonognphs
Pbonognph records

Housewares (tnc electnc)

Cameras, photo equipment and supplies

.

Service and repair department
Othersales

Not analyzing merchandise bne saks

SoMdl suific unit stores

3m* rootnot«s st and of tabIs.

Mercbaiv

dise bne

sales

(Thousand
dollars)

Stores reporting

merchandiK bne

Number

Total

sales

(ThoutdTid

dolldri)

18.721
13,829

4X1

113
146

MO

930
2,622

219

222
216
39
7

15
128

3

i8,<;6a

4,672
904

1,805
6,527
(x)

10,718

CONNECTICUT

24,262
16,850
1,999

271

166
1,850

967
2,159

8,820

157
148
60
10
7

104
2

74

23,866
11,945
2,347
2,527
16,273

U)
12,147

8,766



FURNITURE, APPUANCE GROUP 20.17

Tabic 20D.—MERCHANDISE LINK SALES OF LARGE STORES AND MULTIUNITS—FURNITURE, FURNISHINGS, APPUANCE
GROUP—KIND OF BUSINESS, BY STATE: 1948—Continued

[See tc« for explanatory matenal]

Kind of buoiness ana merchandise line

Merchan-

dise Une

sales

(Thousand
dollars)

Stores reporting

merchandise line

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Total

sales

(Thousand
dollars)

Merchan-

dise Une

sales

(Thousand

dollars)

Stores reporting

merchanc^se Une

Total

sales

(Thousand
dollars)

Merchan-

dise Une

sales

(Thousarui

dollars)

Stores reporting

merchandise Une

Total

sales

(Thousand
dollars)

Merchan-

dise bne

sales

(Thousand
dollars)

Stores reporting

merchandise InK

Total

sales

(Thousand

dollart)

NEW HAMPSHIRE

HOUSEHOLD APPLIANCE STORES

Large stores and multiiinits

—

Analyztng merchandise Une sales, total

Makv household appliances

Raoios, television sets and parts

Pianos, musical instruments, phonographs .

Mwoograph records

Housewares (inc. electric)

CazDeras, pboto equipment and suppUes
Service and repair department
Other sales

Not analyzing merchandise line sales

Small smgle unit stares

Large stores and multiuoits

—

Analyzing merchandise Une sales, total . .

Mator bouscbold appUances

Raoios, television sets and p3.rts

Pianos, musical instruments, phonographs.
Phonograph records

Housewares (inc. electnc)

Cameras, photo equipment and supplies. .

Service and repair department

Other sales

Not analyang merchandiflc line sales . . . .

.

Small single unit stores

Large stores and muldunits

—

Analyzine merchandise line sales, total . . . .

Major household appliances

RaoKw, televisioc sets and parts

Pianoe, musical instruments, phooographs
Phonograph records

Housewares (inc. electric)

Cameras, pboto equipment and supplies

Service a/>d repair department
Other sales

Not analyzing merchandise line sales

Small single unit stores

Lufc stores and multiunits

—

Analyzing merchandise Une sates, total - . . .

Maior household appUances

Kaoios, television sets and parts

Pianos, musical instruments, phono^aphs
Phonograph records

Housewares (inc electric)

Cameras, photo equipment and suppUes.

Service and repair department

Other sales

Not analyzing merchaiKiise line sales

Small single unit stores

Large stores and multiuiuts

—

Analyang merchandise Une sales, total

Major household appUances . .

.

Raoioe, television sets and parts

Pianos, musical instruments, phonographs.
numogiaph records

Housewares (inc. electnc)

Cameras, photo equipment and suppbes.
Service and repair department
Other sales

Not analyzing merchandise line sales

Small single unit stores

See footnotes at end of table.

13.535
11, "Wl

665
78
30

751

(M
922

iVl

229

228
36

15,520
5,li3
1,613

828
6,334
(x)

8,394

2,768



20.18 RETAIL TRADE-MERCHANDISE LINE SALES

Table 20D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—FURNITURE, FURNISHINGS, APPLIANCE

GROUP—KIND OF BUSINESS, BY STATE: 1948—Continued

[Stc text for explanatory matoulj

Ktfkd <tf buanea ind oicrrhanAf hnr

Mercian.

disc bne

nies

CThtnuand
dollars)

Scores reporting

merchandise line

Total

nlc«

{Thoutand

dollart)

Merchan-

diic Une

nka

(TTiouiiirul

dollar!)

Store* reporting

mcTchondiie bne

Total

sales

{Thoutand
dtAlATM)

Merchan-

dise line

sales

(ThouMnd
d(Alars)

Stores reporting

merchandise line

Total

ales

{Thousand

dollart)

Numbei

Mexchan-

diae bne

sales

{Thoutand

dollars)

Stores reporting

merchandise jinc

Total

sales

{Thousand
doILirj)

Merchan

due Une

sales

{Thousand

dolldri)

Stores reporting

merchaiKhse Une

Number

Total

sales

{Thousand

dollars)

RADIO STORES

Large stores and multiunits

—

Analyzing merchandise bne sales, total . . .

Radios, televuton leu and parts

Pianos, musical instruments, phonographs.
Pbonomph records .

Ma^or nouaehold appbances
Housewves (inc. oectrK)
ScrvKc and repair department
Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stares and multiunits—
/Uulynng merchandise line sales, total

Radios, telrvisjon sets and parts

Pianos, musical instniments. phonographs -

Phonoenph records

Ma)or nousehold appliances

Houseu.'ares (inc. electnc)

Service and repair department

Other sales

Noc analyzir^ merchandise bne sales ...

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

Radios, television sets and parts

Pianos, musical instruments, phonognpha
Pborx>eTaph records

Major nousefaold appbances
Housewares (inc. electric)

Service and repair departmoit

Other sales

Not analyzmg merchandise line sales

Small single unit stores

Large stores and multiuniu

—

Analyzing merchandise bne sales, toul

Radios, television sets and parts

Pianos, musical instrumenu, pbcnographs

Phonograph records

Major oousehotd appbances

Housewares (inc eleciiic)

Service and repair department

Othersales .

Not analyzing merchandise bne sales

Small single unit stores

X Wlthbtld to ftvold dlaclomin.
^ Coabined vlth xother sales."

CONNECTICUT DISTRICT OF COLUMBU

19.410
12,572

709
1,U7
2,447

378
1,079

778

93

161
161
26
62
76
53
112

19,410
5,336
9,115
11,783
6,890
14,002

2,864



FURNITURE, APPLIANCE GROUP 20.19

Table 20E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—FURNITURE, FURNISHINGS, APPLL^NCE
GROUP—KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948

(See text for explanatory matenal)

Kind of business and merchandise line

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Number

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise bne

Total

sales

(Tliousand

dollars)

Merchan-

dise bne

sales

(TJiousoTjd

dollars)

Stores reporting

merchandise bne

Total

sales

[Thousanti

doltars)

Merchan-

dise bne

sales

(Thoujand
dollari)

Stores reporting

merchandise line

Total

sales

(Thouiand
dollars)

Merchan-

dise bne

sales

(Thouiand
dollars)

Stores reporting

merchandise bne

Total

sales

(Thousand
dollars)

FURNITURE STORES

Large stores and multiunits —
Analyzing merchandise bne sales, total

Furniture (household)

Mattresses, spnngs. other sleep equipment

Office furniture

Floor coverings- -soft surface

Floor covcnngs —hard surface .

Drapenes, curtains, upholstery

China, glassware, crockery

Pictures, frames, lamps and shades

Pianos, musical instruments, records

Radios, television sets and parts

Major household appliances . .

Housevifares (inc. electnc)

Luggage, sporting goods, bicycles, toys -

Hardware, tools, paint, glass, wallpaper

Shades, bbnds, awnings, tents, flags, banners

Other sales

Not analyzing merchandise line sales

Small single unit stoics

Not analyzing merchandise line sales

Small single unit stores

Sec footriot-js at end of table.

JUtHON, OHIO
ALBAin-SCHENZCTADY-

TROY, N.Y.

ALLENTOWN-BETHLEHEM-
EilSTON, PA.

BALTIMORE, MD.

Large stores and multiunits

—

Analyzing merchandise line sales, total

Furniture (household)

Mattresses, spnngs, other sleep equipment. .

Office furniture

Floor coverings -soft surface

Floor covenngs hard surface

Draperies, curtains, upholstery

China, glass\varc, crockery

Pictures, frames, lamps and shades

Pianos, musical instruments, records.

Radios, television sets and parts

Major household appliances

Housewares (inc clcctncl

Luggage, sporting goods, bicycles, toys

Hardware, tools, paint, glass, wallpaper

Shades, hbnds. awnings, tents, flags, banners

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise bne sales, total

Furniture (household)

Mattresses, spnngs. other sleep equipment
Office furniture

Floor covenngs -soft surface

Floor coverings - hard surface

Diapenes. curtains, upholstery

China, glassware, crockery

Pictures, frames, lamps and shaties

Pianos, musical instniments. records

Radios, television sets and parts

Major household appliances

Housewares (inc electnc)

Luggage, sporting goods, bicycles, toys

Hardware, tools, paint, glass, wallpaper

Shades, blinds, awnings, tents, flags, banners

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total .

.

Furniture (household)

Mattresses, spnngs. other sleep equipment
Office furniture

Floor coverings soft surface

Floor covenngs —hard surface

Draperies, curtains, upholstery

.

, , .

China, glassware, crockery

Pictures, tramc*. lamps and sh.ijes

Pianos, musical instruments, records

Radios, television sets and parts

Major household appliances

Housewares (inc electric)

Luggage, sporting goods, bicycles, toys

Hardware, tools, paint, glass, wallpaper

Shades, blinds, awnings, tents, flags, banners.

Other sales

7,373
5,619

6,449
6,215

(x)

4,201
5,018

Cx)

5,564
5,605
6,211
4,391
(x)

BUVIINGiUM, ALA.

13,082
10,897
(x)

11,147
11,005

4,287
4,335
8,555

(x)

10,916
12,292
6,432
2,040

3,853

CHATIANOOGA, TENN.

6,182
3,368

672

(M

CM

4i3
154
268

25

51

222
712
45

19
203

178

1,366

28
28
22

21
18
5

3
10
9

20
23
17

1

32

6,182
5,270

5,165
3,553
2,420

(x)

1,746
2,094
3,831
4,288
3,508

(x)

925

13,307
6,376
1,155

(M
821
355

858
197
219

555

1,554
165
120

(M
(')

932

59b

13,307
11,417
(x)

11,913
9,728
8,212
3,278
6,380

10,045
10,431
5,160
2,771

(x)

(x)

12,568
6,716
1,183

30

1,266
288
238

(M
200
73
550
953
217
140

(M

BOSTON, MASS.

34,959
20,278
3,269
225

2,417
766
708
674

501
241

1,219
2,664

598

129

28
1,242

708

140
140
102

8
101
84

18
14
50
6

62
78
34

9

34,959
27,421
7,?79

27,925
23,114
10,022
8,293
16,433
6,634
19,500
24,665
13,148
5,997

(x)

1,320

CHICAGO, ILL.

DALLAS, TEX.

2,757

2,249

103,804
56,140
10,417

515
8,682
1,104
2,326

643
2,375
lU

4,823
10,569
2,117

522

420
2U

2,826

2,380

15,258

367
367
265
10
237

•130
77
50

213
14
199
215
120
35
14

U
389

103,804
82,392
2,683

80,395
42,729
33,914
27,539
71,880
5,631

68,575
71,016
42,755
19,732
6,985
2,752

12,568
11,120
2,895

10,177
6,608
5,260

(x)

7,696
2,364
9,486
9,710
5,336
3,102

(x)

4,209

10,865



20.20 RETAIL TRADE-MERCHANDISE LINE SALES

Table 20E.—MERCHANDISE LINE SALES OF LAKGE STORES AND MULTIUNITS—FURNITURE, FURNISHINGS, APPLLVNCE

GROUP—KIND OF BUSINESS, FOR SELECTED STANDARD METROPOUTAN AREAS: 1948—Continued

[Sec text far cxptuncory oAtcml)

Kind ot biMUien ind nrrchandiae bnc

Mcrcban-

due hnr

aka

(Thouisnd

dolUu)

Stora reporting

merchandiK line

(Thototfrul

due line

(TkiuMnJ
JoOtfrt)

Total

aka

{Thousand
iotUn)

Merdan<
due bnc

Mica

(Thousdnd
doIUri)

Scora reporting

mactambje bnc

Total

nlu
(ThoiLtand

dolUrM)

Numba

Merchuw
due bnc

dolUrt)

Stores reportif^

mcrchandue bne

Total

nies

(Thefusand

dollars)

Merchan-

diae bne

ales

(Thousand
dolUrs)

Stores reporting

tDcxcfaandiac bne

Number
[Thoutand
doUart)

FliRNITURE STORES

Large stores and multiunits—
/^lalyang oierchAndue bnc sales, total

Furniture (household)

Mactrcsses, springs, other sleep equipment

OIBcc furruture

Floor CDvenngi -soft surface

Floor covenn^ -hard surtaci;

Dnpenes. curtains, upholstery

China. glaMVk-are, crocicery

Pictures, t'ramcs. lamps and shade*

Punca. musical instruments, records

Radios. tcle\nsoo sets and parts

Major houwbold appliances

Housewares (inc electnc)

Luggage, sporting goods, bicycles, toys

Hardware, tools, paint, glass, wallpaper

Shades, blinds, awnings, tents, flags, banners

Other sales

Not arulyang merchandise line sales

Small single unit stores

Large sttjres and multiunits

—

Analyzing merchandise bne sales, total

Furniture (householdl

Mattrcsacs. spnngs. other sleep equipment . . .

Oftce furniture

Floor coverings—soft surftce

Floor covenngs^hard surfece

Dnpenes, curtains, uphobtery

China, glassware, crockery

Pictures, frames, lamps and shades

Pianos, musical instruments, records . .

Radios, television sets and parts

Major household appbances

Housewares (inc. electnc)

Luggage, sporting goods, bicycles, toys . ,

Hardware, tools, paint, glass, vL-ailpapcr

Shades, bbnds. awnings, tents, flags, banners

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits^

Analyzing merchandise line sales, total

Furniture (houwhold)

Mattresses, spnngs, other sleep equipment

Office furniture

Fkxir coverings -soft surface

Floor covenngs —hard surface

Dnpenes, curtains, upholstery

China, gbssware. crockery

Pictures, frames. Umps and shades

Punos, musical instruments, records

Radios, television sets and parts

Major household appbances

Housewares (inc. electnc)

Luggage, sponmg goods, bicycles, toys

Hardware, tools, paint, glass, wallpaper

Shades, bbnds. awnings, tents, flags, bannen
Other sale*

Not analysing merchandise bne sales

Sotall angle unit stores

DETROIT, HICU.
DULUTH, MINN.-SUPERICIl,

VIS.
FLIKT, MICH. FORT WCRTU, TEX.

28,368
3,183

99
2,932

704
462
41

1,129
111

1,779
5,356

598

29

0)
7

2,543

185
165
129

6

122
77
21
16

105
18
U9
124
49
12

3
6

47,361
34,316
2,186

31,373
20,318
6,701
3,503

26,673
4,375

28,770
32,757
12,710
2,8X

(i)

1,055

5,?n



FURNITURE, APPLIANCE GROUP 20.21

Tible 20E.—MERCHANDISE UNE SALES OF LARGE STORES AND MULTIUNITS—FURNITURE, FURNISHINGS, APPLIANCE
GROUP—KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

[See text for expbmtory aatecial]

Kind of business and merchandise line

Merchuv-

diae Ime

alea

(TTiousand

doiiars)

Stores reporting

mcrclandiae line

(Thousand
dolUff)

McTcfauv

diae bne

CThousand
doUars)

Scores reporting

merchanoue Ime

(TTvuiond
doOart)

Mercfaan-

diae line

sales

CThoiuarui

dalldfj)

Scores rcponing

merchan<£se Une

Numba

Total

sales

{ThmuanA
doUars)

Merchan-

dise bne

sales'

{Thousand
dollars)

Stores reporting

merchandise Ime

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

(,Thousand

dollars)

Stores reporting
merchandbse line

Number

Total

ales

(Thousand
doIUiri)

FURNITURE STORES

Large stores and mulaunits

—

/^ulyzing merchandise Une sales, total

Furmtxire (household) • •

Mattresses, spnngs, other sleep equipment

Office funuture

Floor coverings ^-soft surftice

Floor coverings—hard surface

Draperies, curtains, upholstery

China, glassware, crockery

Pictures, frames, lamps and shades

Pianos, musical instruments, records

Radios, television sets and parts

Major household applunces

Housewares (inc. electnc)

Luggage. 9[X)rting goods, bicycles, toys

Hardware, tools, paint, glass, wallpaper -

.

Shades, bhnds, awnings, tenu, flags, banners

Other sales

Not analyi^ng merchandise Une sales

Small single unit stores

Large stores and multiumts

—

Analyzing merchandise line sales, total

Furniture (household)

Mattresses, spnngs, other sleep equipment .

Office furniture

Floor coverings—soft surface

Floor coverings—hard surface

Draperies, curtains, upholstery ,

China, glassware, crockery

Pictures, frames, lamps and shades

Punos, musical instruments, records, ,

Radios, television sets and parts

Major household appUances

Housewares (inc electnc)

Luggage, sporting goods, bicycles, toys.

Hardware, tools, paint, glass, wallpaper, .

Shades, blinds, awnings, tents, Sags, banners

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and muluunits

—

j^julysing merchandise Une sales, total

Furniture (household)

Mattresses, spnngs, other sleep equipment

.

Office furniture

Floor coverings—soft suriace

Floor coverings—hard surface

Draperies, curtains, upholstery

China, glassware, crockery

Pictures. Iratnes, lamps and shades

Pianos, musical instruments, records

Radios, television sets and parts

Major household appliances

Housewares (inc electnc)

Lugragc, sporting goods, bicycles, toys .

Hardware, tools, paint, glass, wallfaper . ,

.

Shades, bUnds, awnings, tents, fliags, banners

Other sales

Not analyong merchandise line sales

Small single unit stores .

See footnotes at end of table.

Large stores and multiumts

—

Analyzing merchandise line sales, total

Furniture (household)

Mattresses, spnngs. other sleep equipment .

O&ct furniture

Floor covenngs—soft surface

Floor covenngs—hard surface

Dtapenes, curtains, upholstery

C3una, glassware, crockery

ftctures, frames, lamps and shades

Pianos, musical instruments, records

Radios, television seta and parts

Major household appUances

Housewares (inc. electnc)

Luggage, sporting goods, bicycles, toys

Hardware, tools, paint, glass, wallpaper

Shades, bUnds, awnings, tents, flags, banners

Other sales

Not analyang merchandise Une sales

.

Small single unit stores

MILW^JKZE, WIS.
MDMEAPOLIS-ST. PAUL,

MINN.
MOBILE, ALA. NASHVILLE, TENH. NEW HAVEN, CONN.

17.365
9,943
1,381

CM
1,533

81
283
100
320

781
1,828

194

921

17,365
12,962

U)
12,337
5,726
5,163
";,298

10,594

M
11,082
U,631
8,925

[I]

26.174



20.22 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 20E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS-FURNITURE, FURNISHINGS, APPLIANCE

GROUP—KIND OF BUSINESS. FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

[See text for expluutory aatenal|

Kind of buuness ind tncrdundiie bne

Merdurv
diac line

Saks

I Thousand
dollars)

Stores reponing

merctundisc line

Number

Toul
sales

{Thousand

Merchan-

dise bne

sales

{Thousand
dollars)

Stores reponing

merchandise line

Number

Total

sales

{Thousand
dollars)

Merchan-

dise Line

sales

(Thousand
duliars)

Stores reporting

merchandise line

Toul
sales

{Thousand
dollart)

nhJ,

Merchan-

dise line

sales

{Thousand
dollars)

Stores reponing

merchandise hne

Total

tNumbeJ "'"
{Thousand
dollars)

Merchan-

iiM bne

sales

(Thousand
dollars)

Stores reporting

merchandise Lne

Toul
sales

iThousani

doliarj)

FlItNITVRE STORES

Lirge stores ami multiunits —
Analvang merchandise line sales, total

Furniture (household) . .

Mattresje*. ifnngi. other sleep equipment

Olfice lumilure

Floor coverings sol't surtaci-

Floor coi'cnngs —hard surlac •

Draperies, curtains, uphoUler>'

China, gb&s*-afe, crockery

Pictures, frames, lamps and shades

Pianos, musical mstruments. records

Radios. tfle\ision .^ts and parts

Major household applunccs .

.

Housew-ares (inc. e!cctnc>

ST. LOUIS, HO. SALT LAKE CITY, UTAH SAN AHIONIO, TEX. SAN BERNARDIMO. CALIF. SAN DIZOO, CALIF.

48.292

Luggage, sporting goods, bicycles, toys ... .

Hardware, tools, paint, glass. \a*allpaper

Shades Minds, awnings, tents, flags, banners.

Other sales

Not analyang merchandise line sales

Small single unit stores

Large stores and multiunits -

Analyzing merchandise line s.iles. total

Furniture (household)

rwiattrcsscs. spnngs. other sleep equipment . .

OAcc t'umiiure

Floor covenngs sott surface

Floor coverings hard surface

Diapenes. curtains, upholstery

China, glassware, crockery

Pictures, frames. Limps and shades

Punos, musical instiMments. records

Radios, tclcvusion sets and parts

Major household appliances

Housew.'arcs fine- clectnct . ,

Luggage, sporting goods, bicycles, toys

Hardware, tools, paint, glass, u-.illp.iper

Shades, Minds, awnings, tents, flags, banners

Other sales

.;j,4M
},-in

233
2,975

91->

1,304
453
937
205

2,138
7,585
yn
23.t

(')

89
3,364

949

4,750

lis
128
106

6
105
84

28
14

71
14
90
98
64
21

3

132

43,2)2
43,645
7,395

42,707
37,289
26,095
13,733
36,389
12,170
37,197
41,890
30,223
17,9S2
(x)

3,258

9,291
4,839

894

1,409
272
314
27
72

208
1,110

27

(M
(M
(')

119

341

836

9,291
6,774

8,835
6,899
4,922
2,119
3,922

6,086
7,398
3,264

M
(x)

(x)

11,190
5,222
1,287

(')

907
395
459
73

166
(')

609
1,497

158
(M
(')

31

386

1,541

865

11,190
10,600
(x)

10,039
9,925
6,794
3,289
9,021
(x)

10,561
10,320
6,863

(x)

(x)

3,082

5,773
2,664

602

671
162
41
10
83

(M
189

1,045
140

(M
(M
(')

163

227

1,422

5,770
4,974

5,059
3,972
2,123

526
4,122
(x)

3,619
4,838
2,127

tx)

(x)

(x)

13,849



FURNITURE, APPLIANCE GROUP 20.23

Table 20E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—FURNITURE, FURNISHINGS, APPLIANCE
GROUP—KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

[See text for explanatory material]

Kind of business and merchandise bne

Merchan-

dise line

sales

{Thousaiid

dollars)

Stores reporting

merchandise line

Number

Total

sales

{ThouidJid

dollars)

(Tfioujand

dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Toul
sales

(Tfiouidiid

dollars)

Stores reporting

merchandise line

(Thousand
dollars)

Merchan-

Jise hne

sales

(Thousand
dollars)

Stores reporting

merchandise bne

Toul
sales

'Thousand
dollars)

FURNITURE STORES

Large stores and multiunits—
Analysing merchandise line sales, total

Furniture (household)

Mattresses, springs, other sleep equipment

OtBce furniture

Floor coverings—soft surface

Floor covenngs^hard surface

Dmpenes, curtains, upholstery

China, glassware, crockery

Pictures, frames, lamps and shades,

.

Pianos, musical instruments, records.

P^dios, television sets and parts

Major household appliances ...
Housewares (inc. electric) ....
Luggage, sporting goods, bicycles, toys

Hardware, tools, paint, glass, wallpaper

Shades, blinds, awnings, tents, flags, banners

Other sales

Not analyzing merchandise line sales

.

Small single unit stores

Large stores and multiunits

—

Analysing merchandise bne sales, total

Furniture (household)

Mattresses, spnngs, other sleep equipment . ,

Office furniture . .

Floor coverings-soft surface

Floor coverings—hard surface

Draperies, curtains, upholstery

China, glassware, crockery

Pictures, frames, lamps and shades

Pianos, musical instruments, records.

Radios, television sets and parts

Major household appbances

Housewares (inc. electric) . . .

Luggage, sporting goods, bicycles, toys

Hardware, tools, paint, glass, wallpaper

Shades, blinds, awnings, tents, flags, banners.

Other sales

Not arulysing merchandise line sales

Small single unit stores

WASHINGTON, D.C.
WHEELING, W.VA.-

STEUBENVILLE, OHIO
WICHITA, KANS.

UILKES-PARRE-HAZLETON

,

PA.
WIUUIJGTOH, DEL.

22,591
13,911
2,662

26
1,636

88
i93
65

572
6

633
909
345

(M
(M
(M
1,243

138

1,837

22,591
21,200

657
20,441
6,169

15,221
7,210

20,064
162

17,769
17,086
11,501

M
(x)

(x)

8^672



20.24

Tabic 20E.-

RETAIL TRADE-MERCHANDISE LINE SALES

-MERCHANDISE- UNE SALES OF LARGE STORES AND MULTIUNITS—FURNITURE, FURNISHINGS, APPLIANCE

GROUP—KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS 1948—Continued

(S« text for explanatory matcrull

Kiodof and mffrhamiif bnc

FLOOR COVERING STORES

Larfe atons and nulciunits—

Anaiy&nc racrcfaandue bne lala. total

Floor covtnngi—•oft surface

Floor cpvCTinp- -hard surftce

Fumiturr (Iwuaehold)

[>apcnca, curtauu, uphoUtcry

Shado, Mmda, awningi, tmta, flags, banners

OthrrsalM

Not analynng merchandise line sales

SiBaD single unit stores >X

Large store* and rouluunits

—

/Uialyzing merchandise line sales, total

Floor coverings—wt't surface

Floor covcnngs—hard surface . .

Punnture fhousehold)

[)raDenes. curtains, upholstery

Shaoes. blinds, awnings, tents. 6ags, binners

Ohersales

Not analynng merchandise line sales

Small airgle unit stares

Large stores and multiunits

—

Analyzing merchandise bne sales, total

Floor coverings—soft surface

Floor coverings—hard surface

Furniture (household)

Draperies, curtains, upholstery

Shades, blinds, awnings, tents, flags, banners

Other sales

Not analyting merchandise Ime sales

Small single unit stores

Large itoRi and miiltiunits—

Amlyang liif l i iMwfit* line sales, total

Floor coverings—«rft surface

Floor coverings—hard surface

Furniture (hcMSehold)

E>npenes. curuuia, upholstery

Shades, blinds, awnings, tents, flags, banners

Other sales

Not analyzing merchandise bne sales

Snail single unit stores

See footnotes at end of tAble.

Merchaiv

dise bnc

sles

[TKmsand
dotldfs)

Stores reporting

merchandise b'ne

Number

Total

sales

{Thousand
dolldrj)

BALTIMORE, MD.

;.376
1,325

821
(')

U2

2,113
1,871M

INDIANAPOLIS, IND.

10
;

6, 1,«1
9' 1,975

2, (»)

ll M

PHILADELPHIA, PA.

9,686

6,290
2,079
(')

453
SU

760

4,576

40

35 9,142
30 8,698
1 (x)

16

3

133

3,68^

TOLEDO, OHIO

2.311

1,255
722

(')

(')

334

1

11

11 2,311
9 2,185
2 (x)

1 (x)

Merchan-

dise line

sales

{Thousand
dollars)

Stores reporting

merchandise line

Number

Total

sates

(Tlunisdnd

dolluri)

BOSTON, MASS.

5,108
2,359
1,465

(M
(M
(')

1,284

102

3,082

4,947
4,319
(x)

(x)

(x)

LOG ANGELES, CALIF.

18.500



FURNITURE, APPLIANCE GROUP 20.25

Tabic 2qE.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—FURNITURE, FURNISHINGS, APPLIANCE

GROUP—KIND OF BUSINESS, FOR SELECTED STANDARD METROPOUTAN AREAS: 1 948—Continued



20.26 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 20E—MERCHANDISE LINE SALES OF LARGE STORES AND MULTllJNITS—FURNITURE, FURNISHINGS, APPLIANCE

GROUP—KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

(See Ecxt for expUnatory nutenal]

Kind of busincsi and mcrchandiM tine

HOUSEHOLD APPLIANCE STORES

Lir^ scores and multiunits -

Analyung merckindisc line sales, total .

Nlaior houxholJ .ipplunccs

RauKM. televitton »ets and parts

Punos. musical instruments, phonographs

Phonograph reccirJs

House*'arc9 (mc electric)

Cameras, photo equipment and supplies

Service and repair department

Other sales

Not jnalyung merchandise line sales.

Small unglc uruC stores

Large stores and multiunits -

Analyzing merchandise bne sales, total

Niaior household appliances

RaJios, television sets and pirts

Punos. musicit instrumentj, pliunographs.

Phorwgraph records

Housewares (mc. electric)

Cameras, plvjto equipment and supplies.

.

Service and repair department
Other sales

Not arulysing merchandise line sales

Small single unit stores

Large stores and multiunits -

Aruly:ing merch.indise line sales, total. . .

.

Major household .ippliances

Radios, television sets and parts

Punos, musicil instruments, phonognnhs
Phonograph records

Housewares (inc. electnc)

Cameras, photo equipment and supplies

Service ard repair department
Other sales

Not jnalysing merchandise line sales.

Small single unit stores

Merchan-

dise hnc

sales

{Thousand
dolbn)

Stores reporting

merchandise line

Number

Total

sales

(Thouiand
dollars)

Large stores and multiunits—

Analyzing merctundisc line sales, total . . . .

.

Maior household applunccs .

Radios, television sets and parts

Pianos, musical instruments, phonographs.

Phonograph records

Housewares (inc electric)

Cameras, photo equipment and BuppUes. .

Service and repair department

Other sates

Not analyang merchandtse line sales

Soull sinj^e urut stores

3.578



FURNITURE, APPLIANCE GROUP 20.27

Table 20E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—FURNITURE, FURNISHINGS, APPLIANCE
GROUP—KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

[See text for explanatory material]

Kind of business and merchandise line

Merchan-

dise line

sales

[Thousand

doHan)

Stores reponing

merchandise line

Toul
sales

(Thousand
dolltlTS)

Merchan-

dise Ime

sales

(Thousdiid

dollars)

Stores ref>orting

merchandise line

Total

sales

{Thousand
dollars)

Merchan-

dise line

sales

{Thousand
dollars)

Stores reporting

merchandiso bne

Number

Tout
sales

.Thousand

dollars)

Merchan-

dise line

sale£

(Thousand
doUtirs)

Stores reponing

merchandise line

Total

sales

{Thousand
dollars)

Merchan

iise line

sales

(Thousand
dollars)

Stores reporting

merchandise bne

Toul
sales

{Thousand
dollars)

HOUSEHOLD APPLIANCE STORES

Large stores and multiunits

—

Analyzing merchandise line sales, toul
Major household appliances -

Radios, television sets and parts

Pianos, musical instruments, phonographs
Phonograph records

Housewares (inc. electnc). .....
Cameras, photo equipment and suppUes- .

Service and repair department
Other sales

Not analysing merchandise Une sales.

Small single unit stores
.;

Large stores and multiunits

—

/^alyiing merchandise line sales, total . . .

Major household appliances

Radios, television sets and parts ....
Pianos, musical instruments, phonographs.
Phonograph records

Housewares (inc. electric) .

Cameras, photo equipment and supplies. .

Service and repair department
Other sales .

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits—
Analyzing merchandise line sales, toul. . . .

Major household appliances

Radios, television sets and parts

Pianos, musical instruments, phonographs
Phonograph records

Housewares (inc electnc)
, ,

Cameras, photo equipment and supplies

Service and repair department

Other sales

Not analyzing merchandise bne sales

Small single unit stores

Large stores and multiunits^

Analyzing merchandise line sales, total. . . .

Major household appbances
Radios, television sets and parts

Pianos, musical instruments, phonographs.

Phonograph records

Housewares (inc. electric)

Cameras, photo equipment and supplies ,

Service and repair department
Other sales

Not aiulyzing merchandise hne sales

Small single urut stores

Large stores and multiunits

—

Arulyzing merchandise bne sales, toul
Major household appliances

Radios, television sets and parts

Pianos, musical instruments, phonographs
Phonograph records

Housewares (inc. electnc)

Cameras, photo equipment and supplies.

Service and repair department
Other sales

Not analyzing merchandise Une sales

Small single unit stores
.
,

See footnotes at end oV table.

FRKSNO, CALIF. GRAND RAPIDS, MICH. HARPISHURG, PA,

2 ,561
1,937

lOi

CM
fM

181

195

2,561
1,327
fx)

^x)

1,810

1,590

HUNTINGTON, U.VA.-
ASHLAND, KY.

3,961
3.033

102
rM
")

2c 3

96
467

312

1,176

IN-DIANAPOLIS, IKD.

3,953
945

(x)

(x)

2,406

1,304

4,592
1,4K0

fxl

(x)

2.753

1,504

JACKSONVILLE, FLA.

1,927
1,013
Cx)

Cx)

972

1,012

5,682
4,835

75
12
12

211
^M

391

146

1,870

5,632
1,147
460
491

2,261
fx)

1,952

3,452
1,093
(x)

(x)

2,658

2,073

KNox^/iLLE, rem. LOS ANGELES, CALIF. LOUISVILLE, KY.

3.404
1,943

192

CM
CM
251

(M"
1,018

3,404

2,095
Cx)

Cx)

2,622

(x)"

60,286



20.28 RETAIL TRADE-MERCHANDISE LINE SALES

Table 20E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIIJNITS—FURNITURE, FURNISHINGS, APPLIANCE
GROUP—KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

(See text for expWutory nuterul]

Kind of businos and merchandiae lint

Merchan-

dise bne

sales

(Thousand
dolldri)

Stores reponmg
merchandise line

Tool
sales

{Thoutand
dollars)

Merchan-

dise Une

sales

{Thouidnd
dollars)

Stores reporting

merchandise bne

Total

sates

(Thousand
dollart)

Merchan-

dise line

sales

(Thouiavd
.dollars)

Stcre» reporting

merchandiae bne

Total

sales

[Thousand
dollars)

Numbei

Merchan-

dise line

sales

(Thousarxd

dollan)

Stores reporting

merchandise bne

Numba

Total

sales

(Thousand
dollars)

Merchan-

iiM line

sales

(Thoutand
dollan)

Stores reporting

merchaiidbse bne

Number

Total

sales

{Thousand

dollan)

HOUSEHOLD .KPPU.VNCE STORES

Large stores and multiuruts -

Analyang merchandise line tales, total

Maior bouschold applunces

Raoios. television sets and parts

Pianos. mustcaJ instruments, phonographs

Phonograph records

Housewares (inc- electnc).

Canieras, photo equipment and suppbes

Service and repair department

Othersaks

Not anatyiing merchandise line sales

.

Small tingle unit stores

Large stores and multiunits

—

/malyung merchandise bne sales, total

Maior household applunces

Radios, television sets and pirts

Pianos, musical instruments, phonographs.

Phonograph records

Housewares (inc. eleclnc)

Cameras, photo etjuipmcnt and supplies

Service and repair department

Other sales

Not analyzmg merchandise line sales . . . .

.

Small single unit stores

Large stores and multiunits

—

J^ulyzing merchandise bne sales, total. . .

.

Mapr household appbances

Raaios, television sets and parts

Pianos, musical instruments, phonographs

Phonograph records

Housewares (inc. electnc)

Cameras, photo equipment and supplies

Service ard repair department

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits^

Analyzing merchandise line sales, total

Maior household appliances . .

Rauios. television sets and parts

Pianos, musical instruments, phonographs

PbotK>gTaph records

Housewares (inc. elccthc)

Cameras, photo equipment and supplies.

Service and repair department
Other sales

Not analyzing merchandise Une sates

Smalt single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, tout

Maior household appliances

Raaios. television teu and parts

Pianos, musical instruments, phonographs
Phonograph records

Housewares (inc. electric)

Cameras, photo equipment and supplies

.

Service and repair department
Orher sales

Not analyung merchandise tine sales

Snail single unit stores

.^e footnotes at end of table.

PHILADaPHIA, PA. PHOENIX, ARIZ. PITTSBURGH, PA. PORTLAND, ORBG. PROVIDENCE, R. I.

207
203
117

9
21
111

4

67

36,503
23,237
2,250
5,223

21,566

12,i73

4.117
2,505
0)
(M

623

360

1,263

13
12
3

1

3,867
fx)

U)
(x)

3,432

1,150

13.564
10,435

595

(M
99

761

CM
497

1,177

1,277

9,048

115
113
34

7

258

13,334
4,125
fx)

1,214
6,464
(x)

4,365

8.395



FURNITURE, APPLIANCE GROUP 20.29

Table 20E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—FURNITURE, FURNISHINGS, APPLIANCE
GROUP—KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

[See text for explanatory matem)]

Kind of business and merchandise bne

Merchan-

dise line

sales

{Thousand
dollars)

Stores reporting

merchandise line

Total

sales

iThotisand

dolldrs)

Merchan-

dise line

sales

{Thousand
dollars)

Stores reporting

merchandise bne

Total

sales

{Thousand
dollars)

Merchan-

dise bne

sales

{Thousand
dollars)

Stores reporting

merchandise bne

Number

Total

sales

(Thousand

dolLiri)

Merchan-

dise bne

sales

{Thousand
dollars)

Stores reporting

merchandise bne

Total

sales

(Thousand
dollars)

Merchan-

dise Une

sales

(Thousand
dollari)

Stores reporting

merchandise line

Number

Total

sales

(Thousand
dollars)

TOLEDO, OHIO TRENTON, N. J. UTICA-ROHE, N. Y. WASHINGTON, D. C.

HOUSEHOLD APPLIANCE STORES

Large stores and multiunits —
Analyzing merchandise bne sales, total . .

Maior household appbances
Raotos, television sets and parts

Pianos, musical instnimenta, phonographs

Phonograph records

Housewares (inc. electric) . .

Cameras, photo equipment and suppbes
Service and repair department
Other sales

Not analyzmg merchandise bne sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

Major household appliances

Raoioe, television sets and parts

Pianos, musical instruments, phonographs
Phonograph records

Housewares (inc. electric)

Cameras, photo equipment and supplies.

Service and repair department

Other sales

Not analyzing merchandise line sales

Scoall single unit stores

Large stores and multiunits

—

Analyzing merchandise bne sales, total ...

Maior household appbances

Radios, television sets and parts

Pianos, musical instruments, phonographs
Phonograph records

Housewares (inc electric)

Cameras, photo equipment and suppbes
Service and repair department ....

Other sales

Not analyzing merchandise hne sales

Small single unit stores

See footnotes at end of table.

^,601
i.lO?

<120

(M
40

604

242
188

169

2,099

5,601
1,788
(x)

815
2,861

3,282 190
311

3,316
1,890

2,530

1,686

2,690
2,006

184

(M"
226

28
246

2,557
1,656

(x)

1,595

UICHITA, KANS.
UILKES-BAKRE-HAZLETON,

PA.
WILMINGTON, DEL.

4,718
3,340

(M
(')

651

524

203

4,369
(xl

(x)

5,667

3,686
2,351

521

1,079
2,498

1,249

388
(')

(M
455

361

522

5,597
3,358
(x)

(x)

4,176

2,867

YOUNQSTOWN, OHIO

5,051
2,371
(x)

(x)

3,387

3,202

16,170
9,945
2,245

109

117

1,428
(')

941

1,385

319

2,702

WORCESTES, MASS.

15,658
9,144
1,918

3,154
9,775
(x)

8,678

3,222
J,5ii

168

(')"

280

170
60

111

743

3,222
1,169

(x)

2,761

r-XING, W.VA.-
JT_i; , (IVILLE, OHIO

3.239
2,608

233

0)
(')

122

'86

190

3.670
2,519

366
(')

(M
219

(')

114

452

3,219
1,585
(x)

(x)

1,530

1,452

3,634
2,304
(x)

(x)

2,674
(x)

2,016



20.30 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 20E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—FURNITURE, FURNISHINGS, APPLIANCE
GROUP—KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

[Sec teit for cxphnatory maurul]
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21.02 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 21A.—MERCHANDISE LINE SALES—AUTOMOTIVE GROUP AND GASOLINE SERVICE STATIONS-

BY KIND OF BUSINESS: 1948

[C^ta baaed on sample. See text for descnption of sample and other explanatory nuterials|

-UNITED STATES,

Kind of bunncM and mcrchandiK bne

Merchandise line

sales

Amount

Thousand
dollars)

(1)

Percent

distri-

bution

(2)

Stores handling

merchandiM line

Number

(3)

Total

ales

(Thousand

dolldri)

(4)

»
per

cent

of

col. 4

(5)

Kind of business and merchandise hne

Merchandise line

sales

Amount

{Thousand
dollars)

(1)

Percent

distn-

button

(2)

Stores handling

merchandise line

Number

(3)

Toul
sales

dollars)

(4)

Col 1

as

per

cent

of

col. 4

(5)

MOTOR VEHICLE (NEW AND USED) DEALERS

Scorc» irulv-ung merchandise Une sales, toul

PiMcngcr CITS (new)

Trucks tnew)

Passenger cars (used)

Trudts (used)

Parts and accessone*

Shof c« ser\nce labor sales

Farm equipment, unplements. machinery (new) ....

Farm eauipmcnt, implements, machinery (used). . .

.

Other (arm supplies (albed lines)

Motorcycle. parts and suppbes

Autofnobile trailers

CUsoIine and lubricants

Other sales

Stores not analyxing merchandise Une sales

MOTOR VEHICLE asED) DEALERS

Stores analyang merchandise line sales, total . .

.

Passenger cars (used)

Trucks (used)

Parts and accessories

Shop or service labor sales

Automobile trailers

Gasoline and lubncants

Other sales

Stores not analyang merchandise line sales . .

TIRE, BATTERY. ACCESSORY DEALERS

Stores analyang merchandise line sales, total. . . .

Tires (new and usedj

Tire recapping and vulcanising

Batteries and accessories

Gasoline

Lubricants

House.So!d appliances and equipment

Services (inc. washing, greasing, etc.) ..... ^ ..

.

Other sales

Stores not analyzing merchandise line sales

t Less than 0.05 percent.

i;,.'!85,7fe3

204,178
i90,785
927,733
240,762
,124,441

,174,507
175,727
16,109
9,690
1,917
8,533

294,663
216,698

100,123

2,427,887
2,2J5,5J8

78,709
28,189
22,781
3,576

12,450
51,654

30,794

440
55

429

63,

12

123
61

155

287
609

626

,238
,809
,457

696
399

,453

100.0

«.3
9.4
18.4
1.5

13.4
7.4
1.1

0.1
0.1

0.1

1.8

1.4

100.0
91.9
3.3
1.2

0.9
0.1
0.5
2.1

100.0
32.8
4.1
32.0
4.8
0.9
9.2
4.6
11.6

43,642
43,642
22,482
40,356
18,888
40,905
32,423
4,661
1,754

368
285
555

27,788

16,658
16,658
5,203

2,324
2,673

154

1,188

19,901
14,557
6,038
18,399
4,332
5,571

8,081
9,225

15,885,763
9,257,546
15,117,221
7,914,205
15,329,482
12,695,611
1,277,246
480,736
259,120
148,153
221,350

10,588,916

2,427,887
811,468
311,162
400,716
31,783

159,227

1,152,604
576,860

1,217,545
409,335
515,642
759,066
705,545

45.

>

16.1

19.4
3.0

13.8
9.2
13.8
3.4
3.7

1.3
3.8
2.8

91.9
9.7
9.0
5.7

11.2
7.8

38.2
9.6
35.2
15.6
2.4

16.3
8.7

MOTORtnCLE DEALERS

Stores analyzing merchandise line sales, total.

Motorcycles, parts and supplies .

Shop or service labor sales

Motorboats. etc.. parts and supplies . . .

Other sales . .

Stores not analyzing merchandise line sales. .

AIRCRAFT DEALERS

Stores analyzing merchandise line sales, total

.

Aircraft (noncommercial)

Parts and accessories

Shop or service labor sales

(,asoline and lubricants

Other sales

Stores not analyzing merchandise line sales

BOAT DEALERS

Stores analyzing merchandise line sales, total

Motorboats. etc., parts and supplies

Gasoline and lubricants

Other sales

Stores not analyzing merchandise line sales

OTHER AUTOMOTIVE DEALERS

Stores analyzing merchandise line sales, total

,

Automobile trailers .

Parts and accessories

Shop or service labor sales

Other sales

Stores not analyzing merchandise Une sales

GASOLINE SERVICE STATIONS

Stores analyzing merchandise line sales, total

GasoUne
Lubricants

Fuel oil

Tires (new and used)

Tire recapping and vulcanizing

Batteries and accessories

Household appliances and equipment
Services (inc. washing, greasing, etc )

Other sales

Stores not analyang merchandise luie sates .

60,273
49,577
3,469

693

6,534

740

27,370
15,047
6,271
2,763
1,302
1,987

'>52

74,029
63,539

736
10,054

225

179,755

166,904
4,777
1,434
6,640

5,694

,585,455
4,630,025

450,706
135,383
268,925
30,252
331,337
32,420
352,532
353,875

171,592

lOO.O

82.3
5.8
1.1

10.3

100.0
55.0

22.9
IC.l
4.8
7.2

100.0
"357!

1.0
13.6

100.0
92.9
2.6
0.8
3.7

1,552

1,552
844
65

152

152

1,343
1,343

144

1,514

1,484
287
136

183,543
183; 543

161,582
46,946
109,824
22,673
122,801
7,254

116,341

4,697

60,273
31,863
4,184

27,370
21,421
17,449
14,252

74,029
12,720

176,042
49,013
40,341

,585,455
,962,961
,911,038
,661,726
,140,646
,101,206
399,894
,770,969

82.3-

10.9
16.6

55.0
29.3
15.8
9.1

85.4
5.8

94.8
9.7
3.6

70.3
7.6
7.1
5.8

2.6
6.5
8.1
7.4



AUTOMOTIVE GROUP 21.03

Table 2iB.—MERCHANDISE LINE SALES—AUTOMOTIVE GROUP AND GASOLINE SERVICE STATIONS—KIND OF BUSINESS,

BY GEOGRAPHIC DIVISION: 1948

{Data based on sample See text for description of sample and other explanatory material
[

Kind of business and merchandise line

Merchandise line

sales

Amount

{Thousand
dollars)

(1)

Percent

distri-

bution

(2)

Stores handling

merchandise line

Number

(3)

Total

sales

(Thousand
dollars)

(4)

Col. I

as

per-

cent

of

col. 4

(5)

Merchandise line

sales

Amount

(Thousand
dollars)

(1)

Percent

distn-

bution

(2)

Stores handling

merchandise line

Number

(3)

Total

sales

(ThouM.itl

dollars^

(4)

Col. 1

as

per-

cent

of

col. 4

(5)

Merchandise line

sales

Amount

(Thousand

dollars)

(1)

Percent

distri-

bution

(2)

Stores handbng
merchandise hne

Number

(3)

Total

sales

(Thousatui

doUnrs)

(4)

Col. 1

as

per-

cent

of

col. 4

(5)

MOTOR VEHICLE (NEW AND USED) DEALERS

Stores analysing merchandise line sales, total

Passenger cars (new)

Trucks (new)

Passenger cars (used)

Trucks (used)

Parts and accessories

Shop or service labor sales

Farm equipment, implements, machinery (new)

.

Farm equipment, implements, machinery (used). .

Other farm supplies (allied Lnes)

Motorcycle. parts and supphes

Automobile trailers

Gasoline and lubncants

Other sales

Stores not analyzing merchandise line sales

Stores analyzing merchandise Une sales, total . .

Passenger cars (new)
Trucks (new)
Passenger cars (used) ,

Trucks (used)

Parts and accessories

Shop or service bbor sales

Farm equipment, implements, machinery (new)
Farm equipment, implements, machinery (used)
Other farm supplies (albed bnes)

Motorcycle parts and supplies

Automobile trailers

Gasoline and lubricants

Other sales

Stores not analyzing merchandise hne sales .

Stores analyzing merchandise Une sales, total ....

I^sscnger cars (new)
Trucks (new)
Passenger cars (used)

Trucks (used)

Parts and accessories

Shop or service bbor sales

Farm equipment, implements, machinery (new)
Farm equipment, implements, machinery (used)
Other farm suppLes (allied bnes)

Motorcycle.parts and supplies

Automobile trailers

Gasohne and lubricants
.''

Other sales

Stores not analyzing merchandise Une sales

NEW ENOIAm MIDDLE ATLAMTIC EAST NORTH CENTRAL

' ,6o2
-37,211
73,554

136,: 59

10,203
110, 1E4
69,002
;',273

95
116

31
791

26,148
13,490

6,377

100.0

8.2
17.4
1.1

12.2
7.7
0.2

W
0.1
2.9
1.5

2,602
2,602
1,314
2,452
1,087
2,444
2,441

103
19
13

6

26

1,969

699,662
493,589
373,751
430,437
868,672
872,013
27,206
4,235
3,738
1,394
17,309

681,399

48.7
14.7
17.8
2.4

12.7
7.9
8.4
2.2
3.1
2.2
4.6
3.8

WEST NORTH CENTRAL

1,840,056
6Si,00l
190,500
381,091
37,137
271,267
U0,994
63,244
5,676
3,198

299
983

37,748
28,916

7,723

6,480
6,480
3,877
5,906

3,079
6,187
6,092
1,455

652
306
54

66
4,029

1,840,056
1,209,578
1,759,547
1,050,845
1,794,339
1,785,758

351,511
167,854
77,254
13,910
27,899

1,185, 04o

37.4
15.7
21.7
3.5

15.1
7.3

18.0
3.4
4.1
2.1
3.5
3.2

WEST SOUTH CENTRAL

MOTOR VEHICLE (USED) DEALERS

Stores analyzmg merchandise Une sales, total . . .

Passenger cars (used)

Trucks (used)

Parts and accessories

Shop or service labor sales

Automobile trailers

GasoUne and lubncants . . . ,

Other sales

Stores not analyzing merchandise line sales .

Stores analyzing merchandise line sales, total

Passenger cars (used)

Trucks (used)

Parts and accessories

Shop or service labor sales

Automobile Trailers

Gasoluie and lubncants
Other sales

Stores not analyzing merchandise Une sales.

Stores analyzing merchandise Une sales, total

.

Passenger cars (used)

Trucks (used)

Parts and accessories

Shop or service labor sales

Automobile trailers

GasoUne and lubricants

Other sales

Stores not analyzing merchandise Une sales.

530,047
604,313
187,472
274, 563

34,020
246,789
115,570
15,323
1,944

754
473
391

25,132
24,203

16,101

100.0
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Tabic 21B.-MERCHANDISE LINE SALES-AUTOMOTIVE GROUP AND GASOLINE SERVICE STATION^KIND OF BUSINESS,

BY GEOGRAPHIC DIVISION ".1948—Continued

[Ctea b»«ed on umple. See text for description of sample and other explanatory matenal.|

Kind of buancM and mcrchandiK Unc

TIRE. BATTERY. ACCESSORY DEALERS

Stores analyang mcrchanduc bne «ale». total

Tires (new and used)

Tire recapping arni vukanmng
Bictenes and acocssonc*

Gasoline

Lubricants

Household appbances and equiptnent

Ser\iccs (inc. wathing, greasing, etc.)

Other sales

Stores not analyzing mcrchanduc line sales

Stores analyung merchandise line sales, toul . .

.

Tires (new and usedj

Tire recapping and vulcaniong

Batteries and acccssones

Gasoline
Lubricants

Household applunces and equipment

Servnces (inc, washing, greasing, etc.)

Ochcx Saks

Stares not analyzing merchandise line sales ....

Stnrc: analyang merchandise line sales, total . .

.

Tires (new irvd used)

Tire recapping and vulcanising

Battencs and accessories

GasoUne
Lubricants

Household appliances and equipment
Services unc. washing, greasing, etc.)

Other sales

Scores not anal>-nng merchandise line sales

AIRCRAFT DEALERS

Stores analyang merchandise line sales, total

Aircraft (noncommercial)

Parts and accessories

Shop or service labor sales

Gasoline and lubricants

Other sales

Stores not analyzing merchandise line sales

.

BO.\T DEALERS

Stores arulyzing merchandise line sales, total

Motorlx5ats. etc . parts and supplies, . .

.

Gasoline and lubricants

Other sales

Stores not analyung mcrchandu^e tine sales

-

OTHER AITOMOTIVE DEALERS

Stores analyung mCTchandm: Ime sales, total . .

Aulnmobilc trailer* . .

Parts and accessories .

Shop or service labor sales

Other sales

Mercfaonduc line

nies

Amount

CThouiand

dolUri)

0)

Percent

distri-

bution

(2)

Stores handling

merchandise line

Number

(3)

Total

sales

(Thousand

dolldrj)

(4)

Col 1

as

pa-
cfnt

of

col. 4

(S)

NEW ENCUND

23,091
3,633
20,030
2,294
602

i,«6
3,5U
6,831

5,919

100.0
35.8
5.6

31.1
3.6
0.9
6.9
5.4

10.7

881
596

262
316
176

235
292
399

54,807
29,807
60,363
18,113
25,935
31,176
33,802

42.1
12.2
33.2
12.7
2.3

14.2
10.4

WEST NORTH CENTRAL

153,860
52,509
5,964

46,203
6,010
1,383
13,485
9,551
18,755

2,614

100.0
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Table 21B.—MERCHANDISE LINE SALES—AUTOMOTIVE GROUP AND GASOLINE SERVICE STATIONS—KIND OF BUSINESS,

BY GEOGRAPHIC DIVISION: 1948—Continued



21.06 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 2iC.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS, AND SMALL STORE SAMPLE—AUTOMOTIVE
GROUP AND GASOLINE SERVICE STATIONS—KIND OF BUSINESS, BY GEOGRAPHIC DIVISION: 1948

[Sec text for expbrutory nuterul and deschptian of sample data mcluded)
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Table 2lC.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS, AND SMALL STORE SAMPLE—AUTOMOTIVE
GROUP AND GASOLINE SERVICE STATIONS—KIND OF BUSINESS, BY GEOGRAPHIC DIVISION; 1948—Continued

[See text for explanatory matenal and descnption of sample data includedl

Kind of business and roerdiandise line

Large stores and multiunits

Merchandise
line sales

(Thousand
dollars)

(1)

Stores reporting

merchandise hne

Number

(2)

Total

sales

(Thousand
dollars)

(3)

Sample of small single unit stores

Merchandise line

sales

Amount

(Thousand
dollars)

(4)

Percent

distri-

bution

(5)

Stores reporting

merchandise line

Number

(6)

Total

••ales

(Thousand
dollars)

(7)

Merchandise
line sales

(Thousand
dollars)

(1)

Large stores and multiunits

Stores reporting

merchancisc line

Number

(2)

Total

sales

(Thousand
doliars)

(3)

Sample of small single unit stores

Merchandise line

sales

Amount

(Thousand
dollars)

(4)

Percent

distri-

bution

(5)

Stores reporting

merchandise Lne

Number

(6)

Total

sales

(TTiowand
dollars)

(7)

MOTOR VEHICLE (USED) DEALERS

Stores analysing merchandise line sales, total
. . .

Passenger cars (used)

Trucks (used)

Parts and accessories

Shop or service labor sales

Automobile trailers

Gasoline and lubricants

Other sales

Stores not analyzing merchandise line sales. . .

Stores analyiing merchandise line sales, total

Passenger cars (used)

Trucks (used)

Parts and accessories

Shop or service labor sales

Automobile trailers

Gasoline and lubncants

Other sales

Stores not analyzing merchandise line sales

Stores analyzing merchandise line sales, total.

Passenger cars (used)

Trucks (used)

Parts and accessories

Shop or service labor sales

Automobile trailers

Gasoline and lubncants

Other sales

Stores not analyzing merchandise line sales.

Stores analyzing merchandise line sales, total

.

Passenger cars (used)

Trucks (used)

Parts and accessories '

Shop or service labor sales

Automobile trailers

Gasoline and lubncants
Other sales

Stores not analyzing merchandise line sales .

Stores analyzing merchandise line sales, total

.

Passenger cars (used) .

Trucks (used)
,

Parts and accessories

Shop or service bbor sales. .
.

Automobile trailers

Gasoline and lubncants

Other sales

Stores not analyzing merchandise line sales

.

TIRE, BATTERY, ACCESSORY DEALERS

Stores analyzing merchandise line sales, total

Tires (new and used)

Tire recapping and vulcanizing

Batteries and accessories

Gasoline

Lubncants
Household appliances and equipment
Services (inc. washing, greasing, etc.)

Other sales
,

Stores not analyzing merchandise line sales

Stores analyzing merchandise line sales, total.
Tires (new and used)

Tire recapping and vulcanizing

Batteries and accessories

Gasoline

Lubncants
Household apphances and equipment
Services (inc. washing, greasing, etc)
Other sales

Stores not analyzing merchandise line sales .

.

?,ee footnotes at end of table.

UNITED STATES NEW ENGLAND

2,037,607



21.08 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 2IC.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS, AND SMALL STORE SAMPLE—AUTOMOTIVE
GROUP AND. GASOLINE SERVICE STATIONS—KIND OF BUSINESS, BY GEOGRAPHIC DIVISION: 1948—Continued

[See text for explanatory matcnal and description of sample data included!

Kind of buauus* and merchandtae Unc

Large stores and multiumts

Merchandise
Itnc sales

{Thousand
dollari)

(1)

Stores reporting

merchandise line

Number

(2J

Total

sles

(Thousand
dollurj)

(3)

Sample of small single unit stores

Merchandise line

nles

Amount

(Thousand

dollart)

(4)

Percent

distn-

bution

(5)

Stores reporting

merchandise bne

Number

(6)

Total

^les

(Thousand
dollars)

(7)

Large stores and multiumts

Merchandise
line sales

(Thousand
dollars)

(1)

Stores reporting

merchandise line

Number

(2)

Total

Bales

(Thousand
dollars)

(3)

Sample of small single unit stores

Merchandise line

sales

Amount

(Thousarjd

dollars)

(4)

Percent

distn-

bution

(5)

Stores reporting

merchandise line

Number

(6)

Total

nles

(Thousand
dollars)

(7)

TIRK. BATTERY, ACCESSORY DEALERS

Stores arutynng merchandise line saks, loul. . .

.

Tires (new and used I

Tire recapping and vulcanuing
Batteries and acceaaorio
Gasotine

Lubcicants

Household appliances and equipment
Services (inc. washing, greasing, etc.)

Other sales

Stores noc analyzing merchandise line sales

Stores arulyang merchandise line sales, total .

.

Tires (new and UAcd)

Tire recapping and vulcanizing

Battencs and accesacHies.

Gasoline

Lubncants
Housdiold appliances and equipment
Services (inc. ix-ashmg, greasing, etc.)

Oiber sales

Store* not aiulyzing merchandise line sales . .

.

Stores analyzing merchandise line sales, total

.

Tires (new and used)

Tire recapping and vulcanmng
Batteries and accessories

Gasoline

Lubncants
Household applunccs and equipment
ScTMces (inc. washing, greasing, etc.)

Other sales

Stores not analyzing merchandise line sales. .

MOTORCYCLE DEALERS

Stores analyzing merchandise line sales, total

Motorcycles, parts and supplies

Shop or scr\-icc bbor sales

Motorboats. etc., parts and supplies

Other sales

Stores not analyzing merchandise line sales. .

Stores analyzing merchandise line sales, total

.

Motorcycles, parts and supplies

Shop or service labor sales

MoKxboats, etc., parts and supplies

Other sales

Stores not analyzing merchandise line sales. ,

Stores analyzing merchandise line sales, total

.

Motorcycles, parts and supplies

Shop or service labor sales

Motorboits, etc., paru and supplies

Other sale*

Stores not analyzing merchandise line sales ,

Stores analyzing merchandise line sales, total

,

Motorcycles, parts and supplies

Shop or service labor sales

Motorboats. etc., parts and supplies

Other sales

Stores not analydng merchandise line sales

8«c rootnoVs at end of tablf^.

88,150
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Table 2lC.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS, AND SMALL STORE SAMPLE—AUTOMOTIVE
GROUP AND GASOLINE SERVICE STATIONS—KIND OF BUSINESS, BY GEOGRAPHIC DIVISION" 1948—Continued

[See text for explanatory material and description of sample data included)

Kjnd of business and merchandise bne

MOTORCYCLE DEALERS

Stores analyzing merchandise Une sales, total -

Motorcycles, parts and suppUes

Shop or service labor sales

Motorboats, etc., parts and suppUes

Other sales

Stores not analysing merchandise line sales.

AIRCRAFT DEALERS

Stores analyzing merchandise line sales, total

.

Aircraft (noncommercial)

Parts and accessories

Shop or service labor sales

Gasobne and lubricants

Other sales

Stores not analyzing merchandise line sales

Stores analyzing merchandise line sales, total

.

Aircraft (noncommercial)

Parts and accessories

Shop or service labor sales

Gasoline and lubricants

Other sales

Stores not analyzing merchandise line sales

.

Stores analyzing merchandise line sales, total -

Aircratt (noncommercial) .

Parts and accessories , . . .

Shop or service labor sales

GasoLne and lubricants

Other sales

Stores not analyzing merchandise line sales.

BO.\T DEALERS

Stores analyzing merchandise line sales, total

.

Motorboats, etc., parts and supplies
Gasohne and lubricants

Other sales

Stores not analyzing merchandise line sales

.

Stores analyzing merchandise line sales, total.

Motorboats, etc., parts and suppUes
Gasoline and lubricants

Other sales

Stores not analyzing merchandise line sales

.

Stores analyzing merchandise line sales, total

.

Motorboats, etc
,
parts and supplies

GasoUiie and lubricants

Other sales

Stores not analyzing merchandise line sales.

Stores analyzing merchandise line sales, total

Motorboats, etc.. parts and supphes
Gasoline and lubricants

Other sales

Stores not analyzing merchandise line sales

See footnotes at end of table.

Large stores and multiunits

Merchandise
hne sales

(Thousand
dollars)

a)

Stores reporting

merchandise line

Number

(2)

Total

sales

{Thousand
dollars)

(3)

Sample of small single unit stores

Merchandise hne

Amount

(Thousand
dollars)

(4)

Percent

distn-

bution

(5)

Stores reporting

merchandise Lne

Number

(6)

Total

dies

{Thousand
dollars)

(n

7,693



21.10 RETAIL TRADE-MERCHANDISE LINE SALES

Table 21C -MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS, AND SMALL STORE SAMPLE-AUTOMOTIVE

GROUP AND GASOLINE SERVICE STATIONS-KIND OF BUSINESS, BY GEOGRAPHIC DIVISION: 1948-Continucd

(Sec text tor cxpUnatory orutenal and dcsmpUon of sample data includedl

l^ind of businew and mcrchandiK bne

Stores not analyzing oierchandue line sales

Stores analyang merchandise line sales, total

Autoniobtk trailers

Paris and accessories

Shop or service labor sales

Other sales

Stflfcs not uulyzine merchandise line sales

GASOLINE SERVICE STATIONS

Stores analyzing merchandise line sates, total

.

Gasoline

Lubricants

Fuel oil

Tires (new and used)

Tire recapping and vulcanizing

Batteries and accessories

Household applunces and equipment.
Services (itk:. washing, greasing, etc.)

Other ules

Stores not analyzing merchandise line sates

.

Stores analyzing merchandise line sales, toul

.

Gasoline

Lubricanu
Fuel oil

Tires {new and used)

Tire recapping and vulcanizing

Batteries and accessories

Household applunces and equipment

Services fine, washing, greasing, etc.)

Other «ak*

Stores not aiulyzing aiochandisc line sales

Merchandise

line sales

(TTwmand
iollars)

(1)

OTHER AITOMOTIVE DEALERS

Stores analyung merchandise line sales, total

Automobile trailvs

Puts and accessone*

Shop or service labor sales

Other sales

Stores not analyzing merchandise line sales .

Stores analyzing merchandise line sales, total

.Automobile trailers

Paru and accessories

Shop or service labor sales

Otl«r sales

Stores not analyzing merchandise line sales

Stores analyang merchandise line sales, total

Automobile trailers

Parts and accessoncs

Shop or service labor sales

Other sales

Stores not analyang merchandise line sales

Stores analyzing merchandise line sales, total

Automobile trailers

Parts and accessories

Shop or service bbor sales

Other sales

Lai]ge stofcs and multiunits

Stores reporting

merchandise line

Number

(2)

Tool
sales

(Thousand
dolUrs)

(3)

Sample of small single unit stores

Merchandise line

sales

Amount

{Thousand

dollars)

(4)

Percent

distn-

buaon

(5)

Stores reporting

merchandise bne

Number

(6)

Total

«\les

(Thousand

dollars)

0)

Merchandise

line sates

(TTiouJdful

dollars)

(1)

UNITED STATES

144,495
132,804
4,377
1,424
5,890

4,544

704
684
187
126

140,832
44,923
40,031

100.
96.7
1.2

3,521
295
31

MIDDLE ATLANTIC

13,693
6,498
3,793 Information not shown because of

high sampling variability.

VEST N(KTH CENTRAL

21,074
19,437

431
54

1,152

152

20,448
6,576
6,452

273
271

1

1

100.0
99.3
0.4
0.3

EAST SOUTH CENTRAL

3,595
27^1

(')

73*

2,900
(x)

(x) Information not shown because of

high sampling variability.

6,113
57377
204

(M
32

179

6,010
1,007
(X)

Information not shown because nf

high sampling variability.

UNITED STATES

1,755,835
1,223,735

104,236
61,763
85,415
8,002
83,687
16,360
79,702
92,935

47,252

18,993
18,993
17,492
5,926

13,264
3,913

14,031
1,284

13,171

1,755,835
1,625,881

626,878
1,292,946
400,816

1,381,826
175,914

1,272,644

482,962
340,629
34,647
7,362
18,351
2,225

24,765
1,606

27,283
26,094

12,434

100.0
70.5
7.2
1.5

3.8
0.5
5.1

0.3
5.7
5.4

16,455
16,455
14,409
4,102
9,656
1,876

10,877
597

10,317

482,962
433,708
128,416
336,878
73,983
371,938
22, 398
349,863

MIDDLE ATLANTIC

223,485
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Table 2lC.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS, AND SMALL STORE SAMPLE—AUTOMOTIVE

GROUP AND GASOLINE SERVICE STATIONS—KIND OF BUSINESS, BY GEOGRAPHIC DIVISION: 1948—Continued

[See text for explanatory material and description of sample data included]

Kind of business and merchandise bne Merchandise
line sales

OASOLINli SERVICE STATIONS

Stores analyiing mcrclundisc Inc sAcs, total

Gasoline

Lubricants

Fuel oil. .

Tires (new and used) , .

Tire recapping and vulcanizing

Batteries and accessories ...
Household appliances and equipment

Services {inc. washing, greasing, etc.).

Other sales

Stores not anjlyzing merchjnJi'^e line s,ilcs .

Stores analysing; merchandise I'ne sales, total

Gasoline .

Lubricants

Fuel oil

Tires (new and used)

Tue recapping and vulcanizing

Batteries and accessories

Household appliances and equipment. . . .

Services (inc, washing, greasing, etc.). . . .

Other sales

.

Stores not analyi^ing merchandise line sales

Stores analyzing merchandise line sales, total

Gasoline

Lubricants , , .

Fuel oil-

Tires (new and used)

.

Tire recapping and vulcanizing

Batteries and accessories

Household appliances and equipment. , , .

Services (inc. washing, greasing, etc.)

Other sales .

Stores not analy^ng merchandise line sales

Large stores and multiunits

{Thousand
dollars)

(1)

Stores reporting

merchandise line

Number

(2)

Total

sales

{Thousand

dollars)

(3)

Sample of small single unit stores

Merchandise line

sales

Amount

(Thousand
dollars)

(4)

Percent

distn-

bution

(5)

Stores reporting

merchandise line

Number

(6)

Total

"cilcs

(Thousand
dollars)

(7)

Merchandise
line sales

(Thousand

dollars)

w
WEST NORTH CENTRAL

'



21.12 RETAIL TRADE-MERCHANDISE LINE SALES

Table 2lD.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—AUTOMOTIVE GROUP AND GASOLINE
SERVICE STATIONS—KIND OF BUSINESS, BY STATE: 1948

[Sec text for upbuutory material]

Kind of and OMtchandtK line

{Thousand
dolUrt)

Merchan-

dise line

sales

{Thousand
dollars)

Stores reporting

merchandiae bne

Total

sales

{Thousand
dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stares reporting

merchanchse line

Total

sales

{Thousand
dollars)

Number

Merchan-

dise line

sales

(Thousand

dollars)

Stores reporting

merchandise line

Number

Total

sales

(Thousand
dolldrj)

Merchan-

dise line

sales

{Thousand
dolldri)

Scores reporting

merchandise Une

Number

Total

sales

(TTioujdTid

dollars)

MOTOR VEHICLE (NEW AND USED) DEALERS

Large stores and multiunits—

Aralyxing nerchandiac line sales, total

t^ssenger cars (new)

Trucks (new)
I^sscnger cars (used)

Thicks (used)

Pkrts and accessories

Shop or service bhor sales

Farm equipment, implements, machinery (new) .

Farm equipment, implements, machinery (used) . .

Other nrm supplies (allied hnes)

Motorcycle,parts and supplies

Automobile trailers

Gasolme and lubricants

Olhersales

Mac analyzing merchandise line sales

Soall tingle unit stares

Large stores and multiuiuts

—

/uialyzing merchandise line sales, total

Passenger cars (rtew)

Trucks (new)

Piisenger cars (used)

Trucks (used)

Piixs and accessories

Shop or service labor sales

Farm equioment. implements, machinery (new)

Farm equipment, implements, machinery (used)

Other farm suppbcs (allied lines) .__......

Motorcycle, parts and supplies

Automobile trailers

Gasoline and lubricants

Other sates

Not aitalyzing merchandise line sales

Small single unit scores

Large stores arxl multiunits

—

Analyzing merchandise line sales, total

Passenger cars (new)
Trucks (new)

Passenger cars (used)

Tniis (used)

Pins and accessories

Shop or service bbor sales .

Farm equipment, implements, machinery (new).

Farm equipment, implements, cnachinery (used).

Other farm supplies (allied Unes)

Motorcycle. parts and supplies

Automobile trailers

Gasaline and lubricants

Other sales

Not analyzing merchandise line sale*

Small single unit stores

Large stores and mulciunits—
Analynng merchandise line tales, total

Pusenger cars (new)
Trucks (new)

Pusenger cars (used)

Trucks (used)

Putt and accessories

Shop or service labor sales

Farm equipment, implemenu. machinery (new)
Farm equipment, implements, machinery (used)

Other farm supplien 'allied lines)

Motorcycle,parts and supplies

AutomDbile trailers

Gasoline and lubricants.

Other ules

Not arulyang merchandise Une aalcn

Small single unit stores

216,569
77,023
29,7U
47,07^
5,77-1

33,974
15,791
2,450

129
77

(M
36

2,fi05

3,692

1,991

522
522
338
493
303
499
489
62
16
11

2

218,569
152,853
213,079
142,068
212,846
210,401
18,839
4,992
5,054
Cx)
2,367

161,306

70, Wl



AUTOMOTIVE GROUP 21.13

Table 2ID.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—AUTOMOTIVE GROUP AND GASOLINE
SERVICE STATIONS—KIND OF BUSINESS, BY STATE: 1948—Continued

[See text for explanatory material)

Kind of business and merchandise Une

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Total

sales

{Thoiisaiid

dollars)

Merchan-

dise line

sales

{Thousand
dollars)

Stores reporting

merchandise tine

Numbci

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise bne

Total

sales

{Thousand

dollars)

Number

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Total

sales

(Thousand
dollars)

Merchan-

dise bne

sales

{Thousand
dollars)

Stores reporting

merchaiidiae Une

Numbci

Total

sales

(Thousand
dollars)

MISSISSIPPI

MOTOR VEHICLE (NEW .\ND USED) DEALERS

Large stores and multiunits

—

Analyzing merchandise line sales, total

Passenger cars (new)

Trucks (new) . -

Passenger cars (used)

Trucks (used)

Parts and accessories

Shop or service bbor sales

Farm equipment, implements, machinery (new)

Farm equipment, implements, machmery (used)

Other farm suppbes (allied bnes)

Motorcycle parts and supplies

Automobile trailers

Gasobne and lubricants

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

Passenger cars (new)

Trucks (new)
Passenger cars (used)

Trucks (used)

Parts and accessories

Shop or service labor sales

Farm equinment, implements, machinery (new).

Farm equipment, implements, machinery (used)

Other farm supplies (allied bnes)

Motorcycle. parts and suppbes

Automobile trailers

Gasoline and lubricants

Other sales

Not analyzmg merchandise Ime sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

Passenger cars (new)

Trucks (new)

Passenger cars (used)

Trucks (used)

Parts and accessories

Shop or service labor sales

Farm equipment, implements, machinery (new)

,

Farm equipment, implements, machinery (used)

Other larm supplies (allied bnes)

Motorcycle. parts and suppUes.

Automobile trailers ...

GasoUne and lubricants

Other sales

Not analyzmg merchandise bne sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise bne sales, toul

Passenger cars (new)

Trucks (new)

Passenger cars (used)

Trucks (used)

Parts and accessories

Shop or service labor sales

Farm equipment, implements, machinery (new)

Farm equipment, implements, machinery (used I

Other farm supplies (albed Unes)

Motorcycle,parts and suppbes
Automobile trailers

Gasobne and lubricants

Other sales

Not analyzing merchandise bne sales

Small single unit stores

S52,92'3



21.14 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 2ID.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—AUTOMOTIVE GROUP AND GASOLINE
SERVICE STATIONS—KIND OF BUSINESS, BY STATE: 1948—Continued

|See text for explanatory material]



AUTOMOTIVE GROUP 21.15

Table 21D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—AUTOMOTIVE GROUP AND GASOLINE

SERVICE STATIONS—KIND OF BUSINESS, BY STATE: 1948—Continued

(See text for explanatory material]

Kind of business and merchandise line

MOTOR VEHICLE (USED) DEALERS

Large stores and multiunits

—

Analyzing merchandise line sales, total .

Passenger cars (used) ...

Trucks (used)

Parts and accessones

Shop or service labor sales

Automobile trailers

Gasoline and lubncants

Other sales

Not analyzing merchandise hne sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise bne sales, total.

Passenger cars (used)

Trucks (used)

Parts and accessones

Shop or service labor sales

Automobile trailers

Gasohne and lubncants

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits—
Analyzing merchandise hne sales, total.

Passenger cars (used)

Trucks (used) .
. .

.

Parts and accessones

Shop or service bbor sales

Automobile trailers

Gasohne and lubricants

Other sales , ,

Not analyzing merchandise Une sales

Small single unit stores ,

Large stores and multiunits—
Analyzing merchandise hne sales, total

Passenger cars (used)

Trucks (used)

Parts and accessones

Shop or service labor sales

Automobile trailers

Gasoline and lubncants

Other sales

Not analyzing merchandise Une sales

Small single unit stores

Large stores and multiunits -

Analyzing merchandise line sales, total

Passenger cars (used)

Trucks (used)

Parts and accessones

Shop or service labor sales. . ,

Automobile trailers

Gasohne and lubncants

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and muItiunits^—

-

Analyzing merchandise hne sales, total

Passenger cars (used)

Trucks (used) .,..•,."..,.

Parts and accessones

Shop or service labor sales

Automobile trailers

Gasoline and lubncants

Other sales

Not analyzing merchandise hne sales. .

Small single unit stores

See footnot.es ;it end of table

.

Merchan-

dise Une

sales

(Thousand
doUars)

Stores reporting

merchandise Une

Number

Total

sales

(Thoumnd
dollan)

37,075
3-i, 356

1,773
439

131

{')"

376

226

139
139 37,075

21,186
4,029

(x)

CONNECTICUT

129
129
29

32
42
1

25

30,676
8,426
7; 114

9,803
(x)

5,919

6,103
5,938

111

(')

(')



21.16 RETAIL TRADE-MERCHANDISE LINE SALES

Table 2ID.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—AUTOMOTIVE GROUP AND GASOLINE
SERVICE STATIONS—KIND OF BUSINESS, BY STATE: 1948—Continued

[Sec text for expUmtory materul)

Kind of busincu ind merchandise bne

Mcrchatw

disc line

sales

(Thousand
dolUrs)

Stores reporting

merchandise line

Number

Total

sales

(Thousand
dollars)

Merchan-

dise line

sates

(Thousand
dollars)

Stores reporting

merchandise bne

Number

Total

sales

(Thousand
dollars)

Merchan-
dise line

sates

(Thousand
Jolldrj)

Stores reporting

merchandise line

Total

sales

(Thousand
dollars)

Numbo

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Numba

Total

sales

(Thousand
dollars)

Merchan-

dise bne

sales

(Thousand
dollars)

Stores reporting

merchandise bne

Number

Toul
Bales

(TTiousdnd

dollars)

MOTOR VEHICLE (USED) DEALERS

LarfEt stores and multiunits—
Analyang merchandise tine sales, total

PiMcngcr cars iiised)

Trucks (used)

E^rts aT>d acccssones

Shop or ser\-ice Ubor sales

Autocnobtic trailers

Gasoline and lubncants

Other sales

Not analyzir^ merchandise Une sales

Small single (init stores

Large stores and muttiunits

—

Anal>-ang merchandise line sales, total

.

Passenger cars (used)

Trucks (used)

F^rts and accessones

Shop or service labor sales

Automobile trailers

Gasobne and lubncants

Other sales

Not analyzing merchandise line sales

SnuU single unit stores .

NORTH CAROLINA NORTH DAKOTA

199,524



AUTOMOTIVE GROUP 21.17

Table 21D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—AUTOMOTIVE GROUP AND GASOLINE
SERVICE STATIONS—KIND OF BUSINESS, BY STATE: 1948—Continued

[See text for explanatory material]



21.18 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 2iD.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—AUTOMOTIVE GROUP AND GASOLINE
SERVICE STATIONS—KIND OF BUSINESS, BY STATE: 1948—Continued

(See text for explanatory material)



AUTOMOTIVE GROUP 21.19

Table 21D.—MERCHANDISE LINE SALES OF LARGE STORES \ND MULTIUNITS—AUTOMOTIVE GROUP AND GASOLINE
SERVICE STATIONS—KIND OF BUSINESS, BY STATE: 1948—Continued

[See text for explanatory material]

Kind of business and merchandise line

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Total

sales

(Thousand
dollars)

Stores reporting

merchandise line Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Number

Total

sales

{Thousand
dollars)

Merchan-

dise bne

sales

(Thousand
dollars]

Stores reporting

merchandise line

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thousand
dolldrj)

Stores reporting

merchandise line

Total

sates

(Thousand
dollars)

BOAT DEALERS

Large stores and multiunits

—

Analyzing merchandise Une sales, total

Motorboats, etc.. parts and suppLes

Gasoline and lubricants

Other sales

Not analysing merchandise line sales

Small single unit stores

Large stores and multiimits

—

Analysing merchandise line sales, total

Motortxiats, etc., parts and supplies.

Gasoline and lubricants

Other sales ...

Not analyzing merchandise bne sales

Small single unit stores

See footnoles at end of table.

3j913



21.20 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 21D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—AUTOMOTIVE GROUP AND GASOLINE
SERVICE STATIONS—KIND OF BUSINESS, BY STATE: 1948—Continued

[See text for cxpUiutory nuteml]

Kind of buiuwu and mcrctundtM bne

Mcrchan.

disc line

sales

{Thousand
doliart)

Stores reporting

oierchandisc line

Toul
silcs

{Thomand
dollars)

Merchan.

disc line

sales

(Thoaidnd
dollars)

Stores reporting

merchandise line

Total

ales

(Thousand
dollarJ

)

Merchin-
dise line

sales

(Thoiuand
dollars)

Stores reporting

merchandise line

Total

sales

(Thousand
dollars)

Numba

Merchan-

dise line

sales

(Thousand
dollarJ

)

Stores reporting

merchandise line

Numbei

Toal
sales

(Thousand
dollarj)

Merchan

iise Une

sales

(Thoujutid

dollarj)

Stores reporting

merchandise line

Number

Total

sales

{Thousand
dollars)

GASOLINE SERVICE STATIONS

Large stores and muUiunits —
Analyzing merchandise line sales, total

Gasoline

Lubricants

Fuel oil

Tires (new and used)

Tire recapping and vulcanizing

Batteries and accessories

Household appliances and equipment. . . .

.

Ser\iccs (mc. washing, greasing, etc.)

Other sales

Not analyzing merchandise line saks

Small single unit stores

Large stores and multiunits —

Analyzing merchandise line sales, toul .

.

Gasoline

Lubricants

Fuel oil

Tires (new and used)

Tire recapping and vulcanizing

Battenes and accessories

Household appliances and equipment.

Services (inc. washing, greasing, etc.).

Other sales

18,i55



AUTOMOTIVE GROUP 21.21

Table 21D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—AUTOMOTIVE GROUP AND GASOLINE
SERVICE STATIONS—KIND OF BUSINESS, BY STATE: 1948—Continued

[See text for explanatory nuteriati

Kind of business and merchandise line

Merchan-

dise hne

sales

{Thousand
dollars)

Stores reporting

merchandise line

Number

Total

sales

[Thousand
dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Number

Total

sales

(ThouidTid

dollars)

Merchan-

dise line

sales

(Thousand

dollars)

Stores reporting

merchandise line

Number

Total

sales

(ThoujdTid

dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Numba

Toul
sales

(Thousand
dollars)

Merchan-

dise hne

sales

(Thousand
dollars)

Stores reporting

merchandise line

Tobl
ealea

(TTiousand

dollars)

Not analyzing merchandise line sales.

Small single unit stores

NEW HAMPSHIRE

GASOLINE SERVICE STATIONS

Large stores and multiunits—
Analysing merchandise line sales, total

Gasoline

Lubricants

Fuel oil

Tires (new and used)

Tire recapping and vulcanising

Batteries and accessories

Household appliances and equipment
Services (inc. washing, greasing, etc.)

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise hne sales, total

Gasoline

Lubricants

Fuel oil

Tires (new and used)

Tire recapping and vulcanizing

Batteries and accessories

Household appliances and equipment

Services (inc. washing, greasing, etc.)

Other sales

Not analyzing merchandise line sales

Small single unit stores

355
355
317
236
244
38

246
32

206

39,007
35,555
28,495
26, 578

4,374
27,014
3,861
23,649

5.769



21.22 RETAIL TRADE-MERCHANDISE LINE SALES

T2blc 2lE.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—AUTOMOTIVE GROUP AND GASOLINE

SERVICE STATIONS—KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948

jSee text for expLiutory matcTul)

Kind of buancu and merchandiK bnc

Mcrchan.

due bnc

ala

{Thousand
dolldrj)

Stores reporting

mcTcKindise line

Number

Tool
sates

(Thottsand

dolldrj)

Merchan-

dise line

sales

(Thoujilnd

dollars)

Stores reporting

merchandise bne

Nufflbei

Total

sales

{Thousand
dollars)

Merchan-
dise line

sales

(Thousand
dolldri)

Stores reponing

merchandise line

Tool
sales

(Tfiousdnd

dolldri)

Numbo

Merchan-

dise tine

sales

{Thousand
dollars)

Stores reponing

merchandise bne

Total

sales

(Thousand
dollars)

Merchan

iise bne

sales

(Tliousand

dollarj)

Stores reporting

merchaiidise bne

Numljer

Total

sales

[Thousand
dollarj)

MOTOR VeillCLt (NKW AND ISEU) DEALERS

Large stores and multiunils—
Anal>'zing merJundise bne sales, total

Passenger cars (new)
Trucks (new)

Passenger cars (used)

Trudts (used)

Parts and accessories

Shop or service Ulior sales

Farm equipment, unplemcnts. machinery (new)

Farm equipment, implements, machuicry (used)

Other larm suppbes (allied bnes)

Motorcycle. pirts and supplies

Automobile trailers

Gasobne and lulincants

Other sates

Not aiulyang merchandise bne sales

Small single unit stares

Large stores and multiunits

—

Analyang merchandise line sales, total

F^ssengcr cars (new)

Tnjctts (new)

F^ssenger cars (used)

Tniclcs (used)

Parts and accessories

Shop or ser\'ice labor sales

Farm equiomeni. implements, machinery (new)

Farm equipment, implements, machinery (used)

Other tann supplies (allied bnes)

Motorcycle-parts and suppbes
Automobile trailers

Gasoline and lubricants

Other sales

Not analyzing merchandise bne sales

Small single unit stores

Large stores and multiunits—
Analyzing merchandise line sales, total

Passenger cars (new)
Trucits (new)

Passenger cars (used)

Trudts (used)

Parts and accessories

Shop or service labor sales

Farm equipment, implements, machinery (new)

.

Farm equipment, implements, machinery (used)

Otlier farm supplies (allied lines)

Motorcycle.parts and supplies

Automobile trailers

Cosoline and lubricants

Other sales

Not aiulyzing merchandise bne sales

Soutl single unit ttorc^

Large stores and multiuruts—
Analyung merchandise line sales, total ....

Passenger cars (new) .

Trucks (new)

Passenger cars (used)

Trucks fused)

Parts and accessories

Shop or service labor sales

Farm equipment, implements, machinery (new^
Farm equipment, implements, machinery (used)

Other (arm suppbes (allied bnes)

Motorcycle parts and suppbes
Automobile tnileri

Gasobne and lubricants

Other sales

Not analyang merchandise line sales

Small single unit siore*

5«v rootnot«s St end or table.

iLBlNY-SCHENECTADY-
TBQY, N.Y.

ALLENTOWi-BETHLEHQI-
EASTCN, PA.

AIUNTA, GA. BALUMOIE, «D.

<7.305
26,593
2,079
6,012

2<X
6,317
3,513

(M

278
309

3,235

435

57.728
47,305
18,479
46,507
15,524
46,864
46,868
(x)

37,307

27,534
3,635
13,016

428
6,450
3,527

0)

(')

(')

763
2,375

57,728
29,152
54,657
19,214
56,879
55,280
(x)

(x)

(x)

39,568

47.810
23,932
3,519
8,794

394

5,748
3,447

134
(')

(M
(')

1,598
244

162

1,770

118
118
54

108
44
117

U6
6
1

3

1

47,810
22,630
43,911
18,644
47,545
47,505
1,311
(x)

(x)

(x)

32.156

71.848
32,338
7,033
13,335

807
11,880
5,4b2
(')

312
681

3,839

563

71,848
37,217
69,161
35,658
71,848
71,848
(x)

(X)"'

44,422

114.977
59,706
9,112
21,601

980
13,284
8,398

235
(')

(')

1,010
651

131
131

53
124
44
125
129

7
2

114,977
59,343
106,414
55,196

113,760
114,538
3,631
(x)

(x)

75,275

BIHMINGHtfl, ALA. BOSTON, MASS. BRIDGEPORT, CONH. BUFFALO, N.Y. CANTON, (HIO

53,013
35,752
52,617
33,259
52,258
52,689
(x)

(x)

(x)

(x)"
45,528

213,730
112,998
14,185
36,229
1,258

25,781
16,723

(M
(')

(M
4,169
2,337

2,085

2,151

425
425
194

413
155
404
405

4
1

213,730
113,541
210.153
91,459
210,135
208,702

(x)

(x)

(x)

154,339

21,381
12,871

915
2,395

53

3,049
1,824
(')

226
48

21,381
9,334
21,263
6,456

20,099
20,391
(x)

200
200
88
189
73

186
191

1

1

129

29,957
124,946
60,657
121,864
52,412

118,531
122,998
2,482
(x)

(X)"
(X)

80,653

15,585
2,333
5,397

337
3,645

2,246
(M
(M
(')

(M

251

163

363

679

29,957
17,277
29,856
16, IAS
29,213
29,957
(x)

(x)

(X)

(x)

20,5(34

CHARUSTON, W.VA. CHATTANlXXiA, TEND. CHICAflO, ILL. CINCINNATI, (WIO CLEVELAND, OHIO

32,083
12,776
4,147
6,259

688
5,403
2,390
(M

211
209

32,083
19,866
32,083
18,976
31,603
31,545
(x)

18,286

21,256
9,525
2,779
3,339

353
3,204
1,489

271
(')

(')

(')
85

211

21,256
12,652
21,144
9,729
20,488
20,600
7,751
(x)

(x)

(x)'"
13,042

745

745
310
717
216
709
715
25

3

1

1

10
481

98.598
601,704
269,892
580,839
200,949
584,606
585,236
6,716
(x)

(x)

(x)

9,279
•403,840

53,162
7,285
19,055

700
9,602
6,790

(M
(M

(')

1,299
705

135
135
48
125
39

127
127

98,598
45,665
92,268
39,375
93,288
95,549
(x)

(x)

(x)

63,155

204
204
79
192
57
197
201

11
4
2

1

2
143

173,609
79,662
162,941
65,183
170,366
172,036
4,475
(x)

(x)

(x)

(x)

123,745

COLUMBUS, CHIO DALLAS, TEX.
DAVENPORT, IOWA-ROCK
ISLAND-MOLINE, ILL.

DATION, OHIO DENVER, COLO.

54,652



AUTOMOTIVE GROUP 21.23

Table 21E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—AUTOMOTIVE GROUP AND GASOLINE

SERVICE STATIONS—KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

[See text for explanatory material]

Kind of business and merchandise line

Merchan-

dise line

sales

{Thousand

dollars)

Stores reporting

merchandise line

Number

Total

sales

(Tfiouiaiid

dollars)

Merchan-

dise line

sales

(Tfiousdnd

dollars)

Stores reporting

merchandise Une

Number

Total

sales

(Tliousand

dolUlTs)

Merchan-

dise bne

sales

{T'lOusaud

dollars)

Stores reporting

merchandise line

Number

Total

sales

(Tliousaiid

dollars)

Merchan-

dise Une

sales

(Tliousand

dollars)

Stores reporting

merchandise line

Number

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Number

Total

sales

(Thousand
dollars)

DES MOINES, IWA DETOOIT, KICH.

MOTOR VEHICLE (NEW AND ISED) DEALERS

Large stores and multiunits

—

Analyzing merchandise bne sales, total

Passenger cars (new)

Trucks (new)

Passenger cars (used)

Trucks (used)

Parts and accessories

Shop or service labor sales

Farm equipment, implements, machinery (new). .

Farm equipment, implements, machinery (used). .

Other firm supplies (.illied lines)

Motorcycle. parts and supplies

Automobile trailers

Gasolme and lubricants

Other sales -

Not analyzing merchandise bne sales

Small single unit stores

Large stores and multiunits

—

Analyang merchandise line sales, total

Passenger cars (new)

Trucks (new)

Passenger cars (used)

Trucks (used)

Parts and accessories

Shop or service labor sales

Farm equiDment, implements, machinery (new)

Farm equipment, implements, machinery (used)

Othet farm supplies (allied lines)

Motorcycle-parts and suppbes

Automobile trailers ...
Gasoline and lubricants

Other sales

DULUTH, MINH. -SUPERIOR,
WIS.

ERIE, PA. FLINT, MICH.

31,138
12,256
3,«4
6,115

525

5,833
2,284

(h
(M

n"
(M
389
302

31,138
19,332
26,611
14,855
31,138
30,973
(x)

(x)

(x)"
(X)

22,110

487.615
286,074
23,849
85,283
2,646

49,743
29,422

527

(M
(M

32
3,253
1,786

1,459

1,505

454
454
207
427
141
446
435
16
4
3

32,522
487,615
250,009
460,180
193,663
484,269
472,941

7,728
(x)

(x)

1,901
340,761

14,962
2,397
5,465

292
4,266
2,730

286

(M
(M
(')

(M
903
721

32,522
20,029
31,308
12,910
32,093
32,363
5,242
(x)

(x)

(x)

(x)

20,763

26.004



21.24 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 2lE.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—AUTOMOTIVE GROUP AND GASOLINE

SERVICE STATIONS—KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

Kind of buxness and mcrchandue bne

MOTOR \EIIICLE (NEW AND I SED) DEALERS

Large stores and mulliunits—

.\nalyang mcr^ndise line sales, total

Passenger cars (new)
Trucks (new)

Passenger cars (used)

Tru<:ks (used)

Parts and accessories

Shop or ser\-ice bbor sales .

Farm equipment, implements, machinery (new)

Farm equipment, implements, machinery (used)

Other farm supplies (allied lines)

Motorcycle, parts and supplies

Automobile trailers

Gasoline and lubricants

Other sales ,

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

Aiulyzing merchandise line sales, total . .

Passenger cars (new) .

Trucks (new)

Pissenger cars (used)

Trucb (used)

Parts and accessories

Shop or service labor sales

Farm equioment, implements, machinery (new)

Farm equipment, implements, machinery (used)

Other ^fm suppbes (allied lines)

Motorcycle, parts and suppbes
Automobile trailers

Gasoline and lubricants

Oher sales

Not analyzing merchandise bne sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise bne sales, total

Passenger cars (new)

Trucks (new)

Passenger cars (used)

Trudts (used)

Pans and accessories

Shop or service labor sales

Farm equipment, implements, machinery (new).
Farm equipment, implements, machinery (used)

Other farm suppbes falbed bnes) -

Motorcycle.parts and suppbes
Automobile trailers

(^oline and lubricants . . . ;

Other sales

Not analyzing merchandise bne sales

Small single unit stores

Large stores and multiunits -
Analyzing merchandise bne sales, total

Paaaengei cars (new)
Trucks (new)
Passenger cars (uicd)

Trucks (used)

Parts and accessories

Shop or service labor sales

Farm equipment, unplements, machinery (new)
Farm equipment, implements, machinery (used)

Other (arm supplies (albed bnes)

Motorcycle parts and suppbes
Automobile trailers

Gasoline and lubricants

Other tales

Not analyan^; merchandise bne sales

Small single unit stores

S*e rootnot«R at «nd or table.

Mcrchan.

bne

lies

{Thousand
dollars)

Sttires reporting

merchandise bne

Number

Total

sales

(Thoiildnd

dollari

)

MB1PHIS, TENN.

^a.iS')

25,373
4,971
15,016
i,327
7,407
2,764

(')

(M
115
516

1,977

143

58,489
33,182
55,246
36,231
57,031
57,093

(x)M
24,680

N*aVILLE, TE™.

31.621
16,488
2,858
4,948

337
4,424
1,955

233
378

31,621
19,196
28,302
11,891
31,449
31,621

(x)

21,230

OKLAHOMA Cin, OKLA.

42.081
20,368
5,022
5,020
662

6,891
3,235

0)

(')

148
735

42,081
25,429
35,042
23,011
39,840
40,167
(x)

(x)

27,365

PITTSBURQH, PA.

227.490
124,U7
17,414
37,546
1,878

24,288
15,980

534

18

(M
<!'
(')

3,303
2,392

1,179

497
497
199
476
151
464.

471
15

5

3

1

3

293

227,490
110,353
218,882
88,416
219,152
218,795
6,693
2,130
(x)

(X)

(x)

M4,764

[See text for explanatory matenal)

Merchan-

dise bne

sales

(Thousand
dollars)

Stores reporting

merchandise bne

Number

Toul
sales

(Tliousand (Tlumjdnd
dollars) dollars)

MIAMI, FLA.

4^-478
24,709
5,298
4,770

133
5,181
3,777
(

169

44,478
20,673
29,143
6,328

38,233
37,791
(x)

(x)

(x)

13,354

NEW HAVEN, COKN.

23.359
12,746
1,231
4,229

90
2,930
1,831

(

269
33

23,359
10,757
23,359
9,538
22,762
23,359
(x)

(x)

13,770

OMAHA, NEBR.

. 50,181
21,94A
6,417
9,556

639
6,957
2,847

(

(

506
1,265

50,181
34,278
50,181
29,428
48,369
46,473
(x)

(x)

(x)

36,529

PCKTLAND, CREG.

99.426



AUTOMOTIVE GROUP 21.25

Table 2lE.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—AUTOMOTIVE GROUP AND GASOLINE
SERVICE STATIONS—KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

[See text for explanatory material)

Kind of business and merchandise line

Merchan-

dise line

sales

{Thousand
doUars)

Stores reporting

merchandise line

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thousand

dollars)

Stores reporting

merchandise Lnc

Total

sales

(Thottsand

dollars)

Merchan-

dise bne

sales

(Thousand
doIIdT-s)

Stores reporting

merchandise line

Total

sales

(Thousand
dollars)

Merchan-

dise Une

sales

(TTiDusflnd

dollars)

Stores reporting

merchandise line

Total

sales

(Thousand
dollars)

Merchan-

dise Une

sales

(Thousand
dollars)

Stores reporting

merchandise line

Total

sales

(Thousand

dollars)

MOTOR VEHICLE (NEW AND USED) DEALERS

large stores and multiumts

—

Analyzing merchandise line sales, total

Passenger cars (new) . .

Trucks (new)

Passenger cars (used)

Trucks (used)

Parts and accessories ,,,.,,.... ,

Shop or service labor sales

Farm equipment, implements, machinery (new)

Farm equipment, implements, machinery (used)

,

Other tirm supplies (allied bnes)

Motorcycle. parts and supphes
Automobile trailers

GasoUne and lubricants.

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiumts

—

Analyang merchandise Une sales, total

Passenger cars (new)

Trucks (new)
Passenger cars (used)

Trucks (used)

E*arts and accessories

Shop or service labor sales

Farm equioment, implements, machinery (new)

Farm equipment, implements, tnachinery (used)

Other farm supplies (allied lines)

Motorcycle J parts and supphes
Automobile trailers ,'

v .

.

Gasoline and lubricants .

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise Une sales, total

Passenger cars (new)

Trucks (new) ...

Passenger cars (used)

Trucks (used)

Parts and accessories

Shop or service labor sales , , .

Farm equipment, implements, machinery (new)
Farm equipment, implements, machinery (used)

Other farm supplies (alUed Unes)

Motorcycle, parts and supplies

Automobile trailers

Gasoline and lubricants

Other sales

Not analyzing merchandise Une sales

Saa.ll single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

Passenger cars (new) .

Trucks (new)

Passenger cars (used)

Trucks (used)

Parts and accessories

Shop or service labor sales

Farm equipment, implements, machintry (new)
Farm equipment, implements, machinery (used)

Other farm supphes (allied Unes) . .

Molorcycle.parts and supplies

Automobile trailers

Gasohne and lubricants

Other sales

Not analyzing merchandise bne sales

Small single unit stores .

SACRAMENTO, CALIF. ST. LOUIS, MO. SALT LAKE CITY, UTAH SAN ANTONIO, TEX. SAN BERNARDINO, CALIF.

30,250
K,368
3,138
^,623

356
5,181
2,256

218
110

2,251

580

30,250

30,250
U, 399
30,250
30, 250

20,443

135,'

92,

15
39

2,

18,

12

3,297

1,165

252
252
118
236
98
236
234
16
7
3

4

1

130

185,680
100,720
177,322
92,731
181,929
181,301
4,685
1,778
(x)

(x)

(x)

92,239

29,157



21.26 RETAIL TRADE—MERCHANDISE LINE SALES

Tabic 21E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—AUTOMOTIVE GROUP AND GASOLINE
SERVICE STATIONS—KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

[Sec t<zt far explanatory outerul)

Kind of buauwu and tocrdundiie line

Merchan-

dise line

{Thousand

dollars)

Stores reporting

merchandise line

Number

Total

sales

(Thousand
dollars)

Merchan.

disc line

sales

(Thousand
dollars)

Stores reporting

merchandise bne

Number

Total

sales

(Thousand
dollars)

Merchan-
dise line

sales

(TJiousand

dollars)

Stores reporting

merchandise line

Number

Total

sales

(Thousand
dollars)

Merchan-

dise bne

sales

(Thousand
dollars)

Stores reporting

merchandise line

Number

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise Lne

Total

sales

(Thousand

dollars)

MOTOR VEHICLE (NEW AND USED) DEALERS

Large stores and multiunits

—

Analyang merchandise line sales, total

^^cnger cars (new)
Trucks (new)
Passenger cars (used)

Trucks (used)

Parts and accesscnes

Shop ot service labor sales

Farm equipment, implements, machinery (new)

Farm equipment, implements, machinery (used)

Other firm supplies (alhcd lines)

Motorcycle. parts and supplies

Automobile trailers

Gasoline and lubncants

Other sales .

Not analyzing merchandise bne sales

Small single unit stores

Large stores and multiuruts

—

Anatyong merchandise line sales, total

Passenger cars (new) .

Trucks (new)

Passenger cars (used)

Trucks (used)

Paru and accessories

Shop or service labor sales

Farm equioment, unplements. machinery (new)
Farm equipment, unplements, machinery (used)

(3ther rarm suppbes (allied lines)

Motorcycle,parts and suppUes

Automobile trailers

Gasoline and lubricants

Other sales

Not analyzing merchandise line sales

Small single unit stores

See footnotes at end of tahle.

UTICA-ROME, N.I. WAaflNCTON, D.C.
WHEELING, W. VA.-
STEU3ENV1LLE, OHIO

WICHITA, KANS.
WILK£S-BARRE-HAZI£10N,

PA.

26,750
K,274
2, IK
4,524

229
3,038
1,899
(M
(')

(M
393
279

1,170

26,750
15, 169
26,727
11,800
25,862
26,210
(x)

(x)

(x)

19,950

172.202
90,719
9,268
29,748

823
22,249
12,846

336
(')

65

(')
2,832
3,316

186

186
73
176

57
174

177
10
2

5

2

U6

172,202
83,931
166,908
73,145
166,657
166,468

5,766
(x)

5,725

(x

136,111

29.075
13,029
3,821
4,517

476
3,871

2,309
(•

533

519

29,075
18,441
28,343
16,735
28,505
28,708
(x)

(x)

22,781

27.683
13,176
2,672
4,851

566
3,674

2,332
(M

(M

153
259

27,683
13,757
26,763
13,955
27,011
27,011
(X)

(x)

17,692

i2J^



AUTOMOTIVE GROUP 21.27

Tabic 21E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—AUTOMOTIVE GROUP AND GASOLINE

SERVICE STATIONS—KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued
[See text for expbiutory nuteml)



21.28 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 2lE.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—AUTOMOTIVE GROUP AND GASOLINE
SERVICE STATIONS—KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS 1948—Continued

[Sec text for expluutory nuterul]

Kind of busmcM and mcrchandtae \int

Merdun-

diae tine

sales

(Thousand
dollars)

Stores reporting

merchandise line

Total

sales

(Tho\isand

dollars)

Merchan-

dise bne

sales

(Thoiuaiid

dollars)

Stores reporting

merchandise Ime

Numbo

Total

sales

{Thousand
dollars)

Jvlerchan-

dise line

sales

[Thousand
dollars)

Stores rcpomng
merchandise bne

Total

sales

{Thousand
dollars)

Number

Merchan-

dise line

sales

{Thousand

dollars)

Stores reporting

merchandise bnc

Number

Total

sales

(Thousand
dollars)

Merchan-

dise hne

sales

(Thousand
dollars)

Stores reporting

merchandise line

Number

Total

sales

(TTiousand

dollars)

MOTOR VEHICLE (VSED) DEALERS

Large stores and multiunits—
Analyzing merchandise line sales, total ...

Passenger cars (used)

Trucb (used)

Puts arid accessories

Shop or service labor sales

Automobile trailers

Gasohne and lubncants
Othersaks

Not artalyang merchandise line sales

.

Small single unit stores

Not analyang merchandise line sales

Small single unit stores

INDIANAPOLIS, IKD, JACK:r.OKVaLE, FLA. KANSAS CITY, MO. KNOXVILLE, TENW. LANCASTER, PA.

18.892



AUTOMOTIVE GROUP 21.29

Tabic 21E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—AUTOMOTIVE GROUP AND GASOLINE

SERVICE STATIONS—KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

[See text for explanatory mateml]



21.30 RETAIL TRADE-MERCHANDISE LINE SALES

Tiblc 21E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—AUTOMOTIVE GROUP AND GASOLINE
SERVICE STATIONS—KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

[Sec text (or explanatory nutenal)



AUTOMOTIVE GROUP 21.31

Table 21E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—AUTOMOTIVE GROUP AND GASOLINE
SERVICE STATIONS—KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

[See text for explanatory matenalj



21.32 RETAIL TRADE-MERCHANDISE LINE SALES
Tabic 21E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—AUTOMOTIVE GROUP AND GASOLINE

SERVICE STATIONS—KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued
(See text for explanatory materul]

Kind of business and merchandise bne

TIRK. B\n'KRV. ACCKSSORY DEALERS

Large stores ind multiumts -

.'\ruly:ing merchandise tine sates, total

Tires (new and used)

Tire recapping and vulcaniang
Battene5 and jccessones
Gasoline

Lubncants
Household appliances and equipment
Services (inc. washing, greasing, etc.)

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiumts^
Analyzing merchandise line sales, total

Tires (new and used)

Tire recapping and vulcanizing
,

Batteries and accessories

Gasoline

Lubncants
Household appliances and eouipment
Services (mc. washing, greasing, etc.)

Other sales

Not arulyzing merchandise line sales . .

.

Soull single unit stores

Large stores and multiuruts

—

Analyzing merchandise line sales, total

Tires (new and used)

Tire recapping and vulcamzmg

,

Battenes and accessories

Gasoline

Lubricants

Household appliances and equipment
Services fine, washing, greasing, ctc.j.

Other sales

Not analyzing merchandise Une sales

Small single unit stores

Large stores and multiunits^
Analyzmg merchandise hnc sales, total

Tires (new and used)

Tire recapping and vulcaruzing.

Batteries and accessories

Gasobne
Lubncants
Household appliances and equipment
Services (mc washing, greasing, etc.)

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiumts
Analyzing merchandise line sales, total

Tires (new and used)

Tire recapping and vulcanizing

Battenes and acoessfirics

Caroline

Lubncants
Household applunces jnd equipment
Services (inc. washing, greasing, etc.)

Other ulcs

Not arulyzing merchandise line sales

Small tingle unit storet ,

Merchan-

dise line

sales

(Thousand
dolldri)

Stores reporting

merchandise line

Number

Toul
sales

(Thousand
dollars)

PEORIA, ILL.

1.812



AUTOMOTIVE GROUP 21.33

Tabic ?1E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS-^AUTOMOTIVE GROUP AND GASOLINE

SERVICE STATIONS—KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

[See text for explanatory material]



21.34 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 2lE.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—AUTOMOTIVE GROUP AND GASOLINE
SERVICE STATIONS—KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

[See text for cxptarutory matcmll

Kind ot bujincM ami mcrchandiK tine

GASOLINE SERVICE STATIONS

Ljrgc »tores inJ roultiunits -

Aiulyang mcrclunJiM hne lules. total

Guobne
Lubnunts. .

FueloU
Tires (new ind used)

Tire recapping and vulcanizing :

Bittcncs and .accessories . .

Household Applunces and cquipmenr . . .

.

Services (inc. vi-ashing, greasing, etc.) . .

.

Other sales

Not aiulynng merchandise line sales

Small single unit stores

Merchan.

disc line

tales

{Thousand
dotlari 1

Stores reporting

merchandise line

Number

Tou!
salei

{Thousand
dotlari)

Large stores and multiunits -

^^malyang merchandise tine sates, total

Gasoline .

Lubricants

Fuel oil

Tires (new and used)

Tire recapping and vulcanizing

Battenes and accessories

Household applunces and equipment
Services (inc. washing, greasing, etc.)

Other sales

Not analyzing merchandise line sales .

.

Small single unit stores

Large stores and muttiunits

iCiatynng meichandix line sales, total

.

Gasoline

Lubncants
Fuel od
Tires (new and used)

Tire recapping and vulcanizing

Batteries and accessories

Household appliances and equipment

.

Services (inc- washing, greasing, etc.)

Other sales

Not analyzing merchandise tine sates

Small single unit stores

Large stores and muttiunits -

Analyzing merchandise line sales, total

Gasoline

Lubricants

Fuel oil , . . ^.

Tires (new and used)

Tire recapping and vulcanizing. ....

Batteries and aa-essones

Household appliances and equipment
Services (inc. washing, greasing, etc.)

Other sates

Not analyzing merchandise line sales . .

.

Small single unit stores

Large stores and multiunits —
jOulyzing merchandise line sales, total.

Gasobnc
Lubricants

.

Fuel oil .

Tires (new and uvd)
Tire mapping and vulcanizing

Batteries and accessories

Household applunces and equipment
Services (uk. washing, greuing, etc.)

Other sales. .

Not arulyzing mcrchanduc line sales. .

.

Small single unit stores

ZcK footnotca at end or tAbl«.

AKRON. CttlO

c^-'l



AUTOMOTIVE GROUP 21.35

Table 2lE.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—AUTOMOTIVE GROUP AND GASOLINE
SERVICE STATIONS—KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

(See text for explanatory material]

Kind of business and tnerchandise line

Merchan-

dise line

sales

( Thousand
dollars)

Stores reporting

merchandise Une

Number

Total

sales

{Thousand
dollars)

Merchan-

dise line

sales

dollars)

Stores reporting

merchandise bne

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thousand

dollars)

Stores reporting

merchandise line

Number

Total

sales

{Thousand

dollars)

Merchan-

dise line

sales

(TTiousand

dollars)

Stores reporting

merchancbae line

Niimbei

Toul
ales

(TTiouidnd

dollars)

GASOLINE SERVICE STATIONS

Large stores and multiunits

—

Analyzing merchandise line sales, total

Gasoline

Lubricants

Fuel oil

Tires (new and used)

Tire recapping and vulcanizing

Batteries and accessories

Household appliances and equipment
Services (inc. washffig, greasing, etc.)

Other sales

Not analyzing merchandise line sales

.

Small single unit stores . . .

Large stores and multiunits

—

Analyzing merchandise line sates, total

.

Gasoline

Lubricants

Fuel oil

Tires (new and used)

Tire recapping and vulcanizing

Batteries and accessories .

Household appliances and equipment.

Services (mc. washing, greasing, etc.)

Other sales . .

Not analyzing merchandise line sales .

.

Small single unit stores ..,,,.

Large stores and multiunits

—

/malyzing merchandise line sales, total . .

Gasohne
Lubricants ,

Fuel oil

Tires (new and used)

Tire recapping and vulcanizing

Batteries and accessories

Household appliances and equipment

.

Services (inc. washing, greasing, etc.).

Other sales

Not ar\alyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise Une sales, total.

Gasohne
Lubncants ,

Fuel oil

Tires (new and used)

Tire recapping and vulcanizing, . . .

Batteries and accessories

Household appliances and equipment

.

Services (inc. washing, greasing, etc.)

Other sales

Not analyzing merchandise bne sales . .

.

Small single unit stores

Large stores and multiunits

—

jVialyzing merchandise line sales, total

,

Gasoline

Lubncants
Fuel oil

Tires (new and used)

Tire ret apping and vulcanizing

Batteries and accessories

Household appliances and equipment.

Services (inc. washing, greasing, etc.)

Other sales

Not analyzing merchandise hne sales . .

.

Small single unit stores

See footnotes at end of table.

HOUSTON, TEX.
HUNTINGTON, W.VA.-

ASHLAND, KY.
INDIANAPOLIS. IND. JACKSOffVTLLE, FLA. KANSAS CITY, MO.

11. 487
8,271

853
111
659
14

566
51

555

407

1,102

21,974

126
126
112
34
76
11
88

13
82

11,487
10,434
2,562
8,241

1,289
9,109
1,497
3,246

2,384
2,232

887
1,972

931

1,978
(x)

1,601

13.259
9,859

787
120
917
52

586

103
434
401

17,031

108
108
104

32

48
13

72

13,259
12,518
2,528
6,575
1,665
10,241
1,750
7,620

,011
766
165
340

x)

340

X)

,891

114
114
92
26
42

9,453
7,023
3,016
3,806
1,048
4,440

642
4,700

KNOXVILLE, TENN. LANCASTER, PA. LOS ANGELES, CALIF. LOUISVILLE, KY. MEMPHIS, TENN.

4,600



21.36 RETAIL TRADE—MERCHANDISE LINE SALES

Table 2lE.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—AUTOMOTIVE GROUP AND GASOLINE
SERVICE STATIONS—KINDOF BUSINESS. FOR SELECTED STANDARD METROPOLITAN AREAS; 1948—Continued

[See text foe explanatory matcxul]



AUTOMOTIVE GROUP 21.37

Table 2IF.— MOTOR VEHICLE AND FARM EQUIPMENT DEALERS—CARS AND TRUCKS SOLD—
UNITED STATES AND GEOGRAPHIC DIVISIONS: 1948

[Data based on Gample. See text for description of sample and other explanatory outehaM



21.38 RETAIL TRADE—MERCHANDISE LINE SALES

Table 21G.—MOTOR VEHICLE AND FARM EQUIPMENT DEALERS—CARS AND TRUCKS SOLD BY LARGE DEALERS AND
MULTIUNITS. AND SMALL STORE SAMPLE—UNITED STATES AND GEOGRAPHIC DIVISIONS: 1948

[See ten for expUmtory matenal and deaoiptian of ufflple data included]

Gcognpluc divinon and bnd ot buMncM

Dealers analyzing merchandise line sales

Number

Sales, entire

year

{Thousand
doljjri)

New passenger car sales

Number
(Tlioujand

New truck sales

(Tlwujdnd
dollaT5)

Used passenger car sales

(Thoujtind

doWari)

Used truck sales

Number
(Thousand
dolbrj)

Dealers not analyzing

merchandise bne sales

Sales, entire

year

Cnwmjdml
dollari)

uasz DEUzns and MULTitmrTS

mltad stiui, total

Motor Tehlcle (nev and used) dealers
Hotor v«lilcle (used) dealers
Fara equlpDent dealers

Nev d^land, total

Hotor vehicle (nev and used] dealers....
Hotor vehicle (used) dealers
Para equlpaent dealers

Middle Atlantic, total

Hotor vehicle (new and used) dealers....
Motor vehicle (used ) dealers
Fara equlpaent dealers

last North Central, total

Motor vehicle (nev and used) dealers
Hotor vehicle (used) dealers
Paia equlpaent dealers

West Worth Central, total

Motor vehicle (nev and used) dealers
Motor vehicle (used) dealers
Fara equlpoent dealers

South Atlantic, total

Motor vehicle (nev and used) dealers
Motor vehicle (used) dealers
Fara equipment dealers

East South Central, total

Motor vehicle (nev and used) dealers
Hotor vehicle (used) dealers
Fara equlpoent dealers

\(eat South Central, total

Hotor vehicle (nev and used) dealers
Motor vehicle (used) dealers
Fara equipment dealers

Mountain, total

Hotor vehicle (oev and used) dealers
Hotor vehicle (used) dealers
Farm equlpaent dealers

Paciric, total

Hotor vehicle (nev and used) dealers
Motor vehicle (used) dealers
Fara equlpnent dealers

53,187 3,498,iM

35,662
7,598
9,927

15,389,423
2,037,607
1,964,565

3,479,677

18,816

2,742 1,005,468

2,202
392
148

7,567

876,612
96,512
32,344

3,118,892

211,384

56

697,956

5,743
1,234

590

2,636,535
364,631
115,726

697,230

726

905,311

7,767
1,657
2,327

8,823

3,555,879
463,716
409,209

2,516,402

901,765

3,546

345,079

4,930
675

3,218

5,939

1,747,826
177,602
590, 974

336,544

8,535

2,192,388 397,081

4,282
982
675

3,244

1,806,641 395,906
248,733!
137,014

I
1,175

167,466

2,275
430
539

5,691

891, 754
120,516
98,810

1,931,272

3,631
866

1,194

2,698

1,470,657
221,805
238,810

827,677

1,798
257
643

4,732

631,171
58,500
U8,0O6

2,259,612

3,034
1,105

593

1,770,348
285,592
203,672

166,664

802

284,274

1,886

107,900

1,294

378,010

796

7,014,098 815,924 1,531,158 4,719,024 4,767,386 308,280

6,975,618

38,480

780,631

35,293

1,452,665

78,493

2,825,460
1,880,315

13,249

2,861,983
1,893,298

12, 105

274,976
66,136
10,628

235,822
63,109
9,349

426,023 39,876 72,955 237,394

425,951

72

1,423,436

1,479

1,760,595

1,753,638

6,957

650,313

17,556

759,601

2,298

322,517

320,931

1,586

577,173

3,%5

230,052

227,308

2,744

839,090

837,267

1,823

39,567

309

106,765

72,224

731

150,229
87,124

41

105,536

1,229

155,573

148,552

7,021

96,091

9,488

1U,503

3,631

66,112

3,122

102,352

97,471

4,881

42,821

39,847

2,974

78,590

75,952

2,638

195,607

2,595

286,619

428,894
421,266

403

270,729

15,890

656,942
410,191

2,116

508,027

183,750

19,682

347,403
154,030
6,594

200,617

7,626

325,507
219,803

848

114,455

6,662

193,661

183,329
105,115

613

462,334

182,832

10,829

88,252

266,739
194,266
1,329

138,305

81,323

6,929

158,677

90,411
47,292

602

151,128

7,549

376,006
241,228

703

241,868

153,749
88,083

36

789,304

14,522 10,118
3,057 t 2,862

168 134

31,422

442,820
346,126

358

30,376
8,236
422

23,657
7,223
342

686,968
437,911

1,942

537,900

369,761
161,932
6,207

570,268

340,720
228,975

573

307,485

196,732
110,220

533

471,417

264,293
205,889

1,235

153,047

100,280
52,185

582

569,276

306,660
251,977

639

46,899
9,807
2,126

49,703

39,160
7,419
3,124

47,585

38,188
8,570

827

36, 566

29,334
6,377

855

50,942

39,289
10,410
1,243

18,109

14,182
3,296

631

33,222

23,026
8,964
1,232

37,765
8,309
1,707

36,217
8,401
2,752

40,956

32,062
8,217

677

26,939
6,021

729

44,723

33,550
10,089
1,084

17,535

13,450
3,355

730

31,690

21,864
8,632
1,194

284
107
136

U6,30i

94,653
26,254
25,398

8,004

5,797
524

1,683

18,019

13,012
3,554
1,453

17,361
6,970
3,216

6,383
1,911
7,644

11,507
2,813
2,310

8,941

7,302
591

1,048

16,101
3,648
5,074

3,200
3,061
1,882

13,990
3,182
1,088



AUTOMOTIVE GROUP 21.39

Table 2lG.—MOTOR VEHICLE AND FARM EQUIPMENT DEALERS—CARS AND TRUCKS SOLD BY LARGE DEALERS AND
MULTIUNITS, AND SMALL STORE SAMPLE—UNITED STATES AND GEOGRAPHIC DIVISIONS; 1948—Continued

[See text for explanatory matenal and descnptian of sample data included)



21.40 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 21H.—MOTOR VEHICLE AND FARM EQUIPMENT DEALERS—CARS AND TRUCKS SOLD BY LARGE DEALERS AND
MULTIUNITS, BY STATE; 1948

(See ten for eiphmtory natoiall



AUTOMOTIVE GROUP 21.41

Table 21H.—MOTOR VEHICLE AND FARM EQUIPMENT DEALERS—CARS AND TRUCKS SOLD BY LARGE DEALERS AND
MULTIUNITS, BY STATE: 1 948—Continued

[See text for explanatory material]



21.42 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 21H.—MOTOR VEHICLE AND FARM EQUIPMENT DEALERS—CARS AND TRUCKS SOLD BY LARGE DEALERS AND
MULTIUNITS, BY STATE: 1948—Continued

|S«« tot foe eipbiutaiy mataiall
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22,02 RETAIL TRADE—MERCHANDISE LINE SALES

Tabic 22A.—MERCHANDISE LINE SALES—LUMBER. BUILDING, HARDWARE GROUP—UNITED STATES, BY KIND OF

BUSINESS: 1948

[E^ta bated on ample. Sec text for dcKnption of nmple and other ezpUnatory nateriaL)

Kind of buuncu and mcrchiodisc bne

MMBER YARDS

Stores aTul>'Zing tnerchuidue line sales, toal

Softwood lumber

Hardwood lumber (exc. hardi^'ood Booring). .

.

Hardwood Boormg
Plywood (softwood and hardwood)

Other lumber products (inc. millwork)

Building matcruU (exc. lumber products)

Hardware
Paint, glass, wallpaper

Hay. grain, feed, farm and garden suppbes ...

Farm equipment, implements, machinery

Coal, wood, fuel oil

Major household appliances.

Housewares (inc. eicctnc)

Furniture, other home furnishings

Heating, plumbing, aiT'Condiciomog equipment

Lighting, electncal supplies

Other sales

Stores not analyzing merchandise line sales

Bl ILDINU M.\TERl.\L DEALERS

Stores analyzing merchandise line sales, total

Building materials (exc, lumber products)

Softwood lumber

Hardwood lumber (exc. hardwood 6ooring) ...

Hardwood flooring

Plywood (sc^twood and hardwood)

Other lumber products (inc. millwork)

Hardware
Paint, glass, wallpaper

Hay. grain, (ced. farm and garden supplies

Farm equipment, implements, machinery

Coal, wood, fuel oil

Major household appliances

Housewares (inc. electric)

Furniture, other home furnishings. .........

Heating, plumbing, air-conditioning equipment
Lighting, electncal supplies

Ouier sales

Stores not analyzing merchandise line sales

PAINT, GLASS, WALLPAPER STORES

Stores analyzing merchandise line sales, total
.

.

.

I^unt, gUss. wallpaper

Hardware
Major household appliances

Furniture, other home furnishing*

Other sales

Stores not analyzing merchandise line sales . . <

.

Merchandise line

sales

Amount

{Thousand

dollors)

(I)

,1T7,365

I49,98i
U7,085
U5,74*
475,890
613,012
2U,012
120,8<9
25,629
11,891
141,735
16,839
5,942
4,770
24,329
9,260
93,721

156,131

794 , 509

554,858
47,723
5,190
7,207
5,783

32,560
25 ,624

16,396
7,519
4,126
47,100
4,412
1,U5
2,004
5,777
2,733
24,052

15.763

503.762
440,373
.11,477

3,460
9,826
38,626

3,852

Percent

distn-

bution

(2)

100.0
"ZTTT

3.6

3.5
3.5

11.4
14.7
5.1

2.9
0.6
0.3
3.4

0.4

0.1

0.1

0.6
0.2
2.3

100.0

6.0
0.7

0.9
0.7
4.1

3.2

2.1
1.0
0.5
5.9
0.6
0.2

0.3

0.7

0.3
3.0

Store* handbng
merchandise line

Number

(3)

,100.0
87.4
2.3
0.7
1.9
7.7

20,673
19,664
9,077
14,603
14,810
14,737
16,642
15,589
14,276

913
782

4,959
1,408
1,218

814

2,125
1,670

4,455
4,455
1,027
420
758
855
959

1,522
1,388
239
130
865
255
216
153

356
247

10,993
10,993
1,168

283
878

Total

sales

iThoujtfrid

dolldrj)

(4)

4,013,495
2,016,150
3,177,599
3,201,114
3,186,671
3,493,397
3,206,593
2,859,292

203,230
146,320
953,929
330,098
250,462
178,722
451,042
351,582

794,509
202,372
95,118
166,640
167,180
188,572
273,500
243,375
43,140
31,217

222,386
66,997
41,349
25,281
70,449
48,508

503,762
50,565
13,957
54,466

as

per-

cent

of

col. 4

(5)

49.2
7.4

4.6
4.6
14.9
17.5
6.7
4.2
12.3
8.1

14.8
5.1
2.4
2.7
5.4

2.6

69.8
23.6
5.4
4.3
3.4

17.3
9.4

6.6
15.6
13.2
21.2
6.6
3.5
7.9
8.2
5.6

87.4
22.7
24.8
18.0

Kind of business and merchandise line

HEATING AND PLUMBING EQUIPMENT
DEALERS

Stores analyzing merchandise line sales, total

Heating, plumbing, air-condiuoning equipment .

Building materials (exc. lumber products)

Hardware
Paint, glass, wallpaper

Major nousehold appUances

Housewares (inc. electric)

Lighting, electrical supplies

Other sales

Stores not analyzing merchandise line sales

ELECTRICAL SUPPLY STORES

Stores analyzing merchandise line sales, total

Lighting, electncal supplies

Major household appliances

Housewares (inc. electric)

Heating, plumbing, air'Conditioning equipment

.

Other sales

Stores not analyzing merchandise line sales

HARDWARE STORES

Stores analyzing merchandise line sales, total .

Hardware
Paint, glass, wallpaper

Hay, grain, feed, farm and garden supplies

Farm equipment, implements, machinery

Coal, wood, fuel oil

Major household appliances

Housewares (inc. electnc)

Furniture, other home furnishings

Heating, plumbing, air-conditionmg equipment -

Lighting, electrical supplies

Softwood lumber
Hardwood lumber (exc. hardwood flooring) ...

Hardwood flooring

Plywood (softwotxl and hardwood)

Other lumber products (inc. millwork)

Building matenals (exc. lumber products)

Other sales

Stores not analyzing merchandise hne sales .
.

FARM EQUIPMENT DEALERS

Stores analyzing merchandise Une sales, total .

,

Farm equipment, implements, machinery (new)

Farm equipment, implements, machinery (used).

Other ^m supplies (alUed lines)

Passenger cars (new)

Trucks (new)

Passenger cars (used)

Trucks (used)

Parts and accessories

Shop or service labor sales

Automobile trailers

Gasoline and lubncants

Other sales

Stores not analyzing merchandise line sales

.

Merchandise bne
sates

Amount

(Thousand
doilars)

(1)

582,142
460,740

3,500
11,536
5,119

21,061
3,459
6,632
70,095

3.724

36,935
60,731
6,496
2,805
3,369

13,534

1,445

,235,731
196,346
34,563
81,693
7,242

226,929
145,413
31,485

121 ,086

56,691
10,247
1,378
1,460
1,524
5,745

72,171
199,460

62,023

2,397,765
L 384 776
155,068
138,168
41,270
82,703
12,635
9,699

291,840
103,456

505
26,327
151,316

' 27,978

Percent

distri-

bution

(2)

100.0
79.2
0.6
2.0
0.9
3.6
0.6
1.1
12.0

100.0
69.8
7.5
3.2
3.9
15.6

100.0
49.8
7.9
1.4
3.3
0.3
9.2
5.9
3.3
4.9
2.3
0.4

M
0.1
0.1
0.2
2.9
8.0

100.0
57.8
6.5
5.8
1.7
3.4

0.5
0.4
12.2
4.3M
1.1
6.3

Stores handhng
merchandise hne

Number

(3)

7,632
7,632

190
734
639

1,389
827
691

1,698
1,698

516,

434
189

33,815
33,815
21,670
4,920
4,995

876
12,974
18,996
6,042
9,116

12,193
524
158
264
459
619

5,678

17,427
17,161
10,211
6,801
1,563
3,008
1,309
1,714

12,075
12,356

102
4,970

Total

sales

(Thousand
dollars)

(4)

Col. 1

as

per-

cent

of

col. 4

(5)

582,142
21,430
68,272
56,489

129,887
70,715
59,652

86,935
36,249
28,234
10,596

2



LUMBER, BUILDING, HARDWARE GROUP 22.03

Table 22B.—MERCHANDISE LINE SALES—LUMBER, BUILDING, HARDWARE GROUP—KIND OF BUSINESS,

BY GEOGRAPHIC DIVISION: 1948

[Data based on sample. See text for descnption of sample and other expbnatory material.
|

Kind of business and merchandise line

Merchandise line

sales

Amount

(Thouiand
dollaTs)

(1)

Percent

disth'

button

(2)

Stores handling

merchandise line

Number

(3)

Total

sales

(Thousand

dolliiri)

(4)

as

per-

cent

of

col. 4

(5)

Merchandise hne
sales

Amount

(Thousand
dollars)

Percent

distri-

bution

(2)

Stores handling

merchandise hne

(3)

Total

sales

(Thousand
dollan)

(4)

Col 1

as

per-

cent

of

col. 4

(5)

Merchandise line

sales

Amount

(Thousand
dollars)

(1)

Percent

diatn-

bution

Stores handling

merchandise line

Number

(3)

Total

saL3

(Thousand
dolUrs)

(4)

LUMBER YARDS

Stores analyzing merchandise line sales, total ...

Softwood lumber
Hardwood lumber (exc. hardwood floonngj . .

Hardwood floonng

Plywood (softwood and hardwood)
Other lumber products (inc, millwork)

Building materials (exc. lumber products) . . .

Hardware
Paint, glass, wallpaper

Hay, grain, feed, farm and garden supplies. . . .

Farm equipment, miplemcnts, machinery
Coal, wood, fuel oil . . . . ,

Major household appbances
Housewares [inc eleccnc)

Furniture, other home furnishings

Heating, plumbing, air-conditioning equipment
Lightuig, electrical supplies

Other sales

Stores not analysing merchandise line sales

Stores analyzing merchandise line sales, total . .

Softwood lumber
Hardwood lumber (exc. hardwood floonng). .

Hardwood flooring

Plywood (softwood and hardwood)
Other lumber products (inc. millwork)

Building materials (exc. lumber products)

Hardware
Paint, glass, wallpaper

Hay, grain, feed, farm and garden supplies. . . .

Farm equipment, implements, machinery
Coal, wood, fuel od . - .

Major household appliances

Housewares (inc. electric) .

Furniture, other home furnishings

Heating, plumbing, air'Conditioning equipment
Lightuig, eleetncal suppLes
Other sales

Stores not analyzing merchandise line sales

Stores analyzing merchandise line sales, total . .

Softwood lumber ...
Hardwood lumber (exc. hardwood floonng). .

Hardwood flooring

Plywood (softwood and hardwood)
Other lumber products (inc. millwork)

Building materials (exc, lumber products). . . .

Hardware
. . . ,

Paint, glass, wallpaper

Hay, grain, feed, farm and garden supplies ....
Farm equipment, implements, machinery
Coal, wood, fuel oil

Major household appliances

Housewares (inc. electric)

Furniture, other home furnishings
,

Heating, plumbing, air-conditioning equipment
Lighting, electrical supplies

Other sales

Stores not analyzing merchandise line sales

BUILDING MATERIAL DEALERS

Stores analyzing merchandise line sales, total. . . .

Buildmg materials (exc. lumber products). . . .

Softwood lumber

,

.

Hardwood lumber (exc, hardwood flooring). . .

Hardwood floonng

Plywood (softwood and hardwood)
Other lumber products (inc. millwork)

Hardware . .
,

Paint, glass, wallpaper

Hay, grain, feed, farm and garden supplies . . .

Farm equipment, implements, machinery
Coal, wood, fuel oil

Major household appliances

Housewares (inc. electnc)

Furniture, other home furnishings

Heating, plumbing, air-conditioning equipment
Lighting, electrical supplies

Other sales

Stores not analyzing merchandise line sales

NEW ENOLAND KIDDLE ATLANTIC EAST NatTH CENTRAL

212,628
98,39i
10,5-15

10,5i7
9,277

2.i,102

32,10';

8,262
';,273

1,402
249

8,153
475
141

96
1,235

578
2,795

12,271

100.0



22.04 RETAIL TRADE—MERCHANDISE LINE SALES

Tabic 22B.—MERCHANDISE LINE SALES—LUMBER, BUILDING. HARDWARE GROUP—KIND OF BUSINESS,

BY GEOGRAPHIC DIVISION: 1948—Continued

[DkU based on sample. See text for description of aaimple and other cxpUnatory matcrul.)

Kind of busuKss and merdundise line

Merchandise line

sak*

Amount

CThcmsand
dolldri)

Percent

diBth-

buuon

(2)

Stores handbng
merchandise line

Number

(3)

Total

ales

(Thousand
dollars)

(4)

Col 1

as

per-

cent

of

col 4

(5)

Merchandise Line

sales

Amount

(Thousand
dollars)

Percent

distn-

bution

(2)

Stores handling

merchandise line

Number

0)

Total

sales

{Thousand
dollars)

(4)

Col. 1

as

per-

cent

of

col. 4

(5)

Merchandise tine

sales

Amount

(Thousand
dollars]

(1)

Percent

distri-

bution

(2)

Stores handling

merchandise line

Number

(3)

Total

sal<^

(Thousand
dollars)

(4)

Col. 1

Bl ILDING MATERIAL DEALERS

Steves aiulyzing inerc)unJis« line sales, total ...

Building matenals (exc. lumber products) ....

Softwood lumber
Hardwood lumber (exc. hardwtwd flooring) . .

.

Hardwood flooring

Plywood (softwtxid and hardwood)
Other lumber products (inc. millwork)

Hardware
E^int. glass, wallpaper

Hay. grain, iced, farm and garden supplies.

Farm equipment, implements, machinery
Coal, wood, fuel oil

Major household appliances

Housewares (uic. electnc)

Furriture, other home fumishmgs
Heating, plumbing, airconditioning equipment
Lighting, electrical supphea
Outer sales

Stores not analyzing merchandise line sales

Stores analysing merchandise hne sales, total

Building materials (ejtc. lumber products). . . .

Softwotxl lumber
Hardwood lumber (eitc. hardwood flooring) . .

.

Hardwood flooring

Plywood (softwood and hardwood)
Other lumber products (inc. millworlt)

Hardware
Paint, glass, wallpaper

Hay. grain, feed, farm and garden supplies

Farm equipment, implements, machinery
(Doal, wood, fuel od
Major household appliances

Housewares (inc. electnc)

Furniture, other home furnishings

Heating, plumbing, airTTonditioning equipment.
Lighting, clectncal supplies

Ouier sales

Stares not analyzing merchandise line sales

PAINT, GLASS. WALLPAPER STORES

Stores analyang merchandise line sales, total . .

.

f^int. glass, wallpaper

Hardware . ,

Major household appliances

Furniture, other home furnishings

Other sales

Stores not analyzing merchandise line sales

Stores aiulyzing merchandise hne sales, total

Pauit. glass, wallpaper

Hardware
Major household appliances

Furniture, other home furnishings

Other sales

Stares not analyzing merchandise line sales .

.

Stores analyzing merchandise line sales, total

.

I^int, glass, wallpaper

Hardware .

Major household appliances

Furniture, other home furnishings

Othersales

Stares not analyzing merchandise hne sales . .

WEST NORTH CENTRAL SOUTH ATLANTIC EAST SOUTH CKNTRAL

56,173
«,016
3,837

172
330
266

2,178
2,083

805
173
MIS

3,037
194
97

134
400
106

1,937

520

lOO.O
72.2
6.6
0.3
0.6
0.5
3.7

3.6
1.4
0.3
0.7
5.2

0.3
0.2
0.2
0.7
0.2
3.3

427
427
112

53
60
JO

115

129
154

6
4
90
20
7

16
23

58, 173
15,387
7,657
14,108
12,106
14, 559

18,552
17,393
1,012
2,048
15,136
2,451
903

2,093
3,657
1,774

72.2
24.9
2.2
2.2
2.2
15.0
11.2
4.6
17.1
19.9
20.1
8.0
10.7
6.4
11.0
6.0

WEST SOUTH CENTRA!

53,433
35,032
5,547

590
604
658

2,001
2,366
1,993

63
100
156
432
160
290
222
432

2,787

1,066

lOO.O



LUMBER, BUILDING, HARDWARE GROUP 22.05

Table 22B.—MERCHANDISE LINE SALES—LUMBER, BUILDING, HARDWARE GROUP-

BY GEOGRAPHIC DIVISION"1948—Continued

[Data based on sample. See text for description of sample and other explanatory material.
1

-KIND OF BUSINESS,

Kind of bustne&s and merchandise line

HEATING AND PLUMBING EQUIPMENT
DEALERS

Stores analyzing merchandise Une sales, total

Heating, plumbing, air-conditiorung equipment

Building materials {cxc. lumber products)

Hardware
I^int, glass, wallpaper

Major household appliances

Housewares (inc. clectnc)

Lighting, electrical suppbes

Other sales

,

Stores not analyzing merchandise line sales

Stores analyang merchandise bne sales, total ....

Heating, plumbing, air-conditioning equipment

Building materuls (exc. lumber products)

Hardware
Paint, glass, wallpaper, . .

Major household appliances

Housewares (inc, electnc)

Lighting, electrical suppbes

Other sales

Stores not analyzing merchandise line sales

Stores analyzing merchandise Une sales, total . . .

.

Heating, plumbing, air-conditioning equipment

Building materials (exc. lumber products)

Hardware
Paint, glass, wallpaper . .

Major household appbances . . .
.

Housewares (inc. eleccnc) . . . .

Lighting, electrical suppbes

Other sales

Stores not analyimg merchandise line sales

ELECTRICAL SUPPLY STORES

Stores analyzing merchandise line sales, total

Lighting, electrical supplies

Major household aopliances

Housewares (inc electric)

Heating, plumbing, air-conditioning equipment

Other sales

Stores not analyzing merchandise line sales.

HARDWARE STORES

Stores analyzing merchandise line sales, total

Hardware
Faint, glass, wallpaper

Hay, grain, feed, farm and garden supplies. , .

Farm equipment, implements, machinery

Coal, wood, fuel oil

Major household apphances

Housewares (inc. electric)

Furniture, other home furnishmgs

Heating, plumbing, air-conditioning equipment

Lighting, electrical supplies

Softwood lumber

Hardwood lumber (exc. hardwood flooring)

Hardwood flooring ....

Plywood (softwood and hardwood)

Other lumber products (inc. miUwork) ,

Building matenals (exc. lumber products) .

Other sales

Stores not analyzing merchandise hne sales

Merchandise line

sales

Amount

(Thousand
dollars)

(1)

Percent

distri-

bution

(2)

Stores handling

merchandise Une

Number

(3)

Total

sales

{Thousand
dollars)

(4)

Col. 1

as

per-

cent

of

col. 4

(5)

NEW ENGLAND

33,529
24, 33C

268
1,657

702
1,226

375
809

4,162

183

100.0



22.06 RETAIL TRADE—MERCHANDISE LINE SALES

Table 22B.—MERCHANDISE LINE SALES—LUMBER, BUILDING, HARDWARE GROUP—KIND OF BUSINESS,
BY GEOGRAPHIC DIVISION; 1948—Continued

[Data based on aainple. Sec text for descnpuon of sample and other cxpUnatory nuteruL]

Kind of busifwss and mcrdundiae lin

Merchandise line

sales

Amount

(ThotMand
dolUiTs)

(1)

Percent

distri-

bution

(2)

Scores handting

merchandise bne

Number

0)

Total

sales

(Thousand
dollars)

(4)

Col. I

as

per-

cent

of

col. 4

(5)

Merchandise line

salc«

Amount

(Thousand
dollars)

Percent

distri-

bution

(2)

CoL 1

Number

(3)

HARDWARE STORES

Stores analyang merchandise line sales, total

Hardware -

Punt, gbss, wallpaper

Hay, gnun, feed, farm and garden suppbes
Farm equipment, implements, machinery.

Coal, w.'ood. fuel oil .

,

Major household appttancejt

Housewares (inc. eiectnc)

.

Furniture, other home furnishings

Heating, plumbing, air-conditioning equipment.
Lighting, elecincil supplies

Soitwood lumber ,

Hardwood lumber (exc. hardwood flooring). . .

.

Hardwood flooring

Plywood (softwood and hardwood)
Other lumber products (inc. millwork)

Building materuls (exc. lumber products)

Other sales

WEST NORTH CENTRAL SOUTH ATLANTIC

Stores not analyzing merchandise line sales

.

Stores analyang merchandise line sales, total

Hardui'are

.

I^int, glass, wallpaper

Hay, grain, feed, farm and garden supplies

Farm equipment, implements, machinery
Coal. wood, fuel oil

Major household appliances

Houseu'arcs (inc. electric)

Furniture, other home furnishings

Heating, plumbing, air-conditioning equipment.
Lighting, electrical supplies

Softwood lumber
Hardwood lumber (exc. hardwood flooring) ....
Hardwood flooring

Plywood (softwood and hardwood)
Other lumber products (inc. miilwork)

Building matenab (exc. lumber products)

Other sales

Stores not analyung merchandise line sales

.

FARM EQUIPMENT DEALERS

Stores analyzing merchandise line sales, total ....

Farm equipment, implements, tnachincry (new).

Farm equipment, implements, machinery (used).

Other UiTtn supplies (allied lines)

Passenger cars (new)
Trucks (newj

Passenger cars (used) •

Trucks (used)

Parts and accessones

Shop or service labor sales

Autranobile trailers

Gasoline and lubricants

Other sales

Stores not analyzmg merchandise line sales

.

Stores analyang merchandise line tales, total

Farm equipment, implements, machinery (new).
Farm equipment, implements, machinery (used).

Other firm suppbes (allied lines)

t^ssengcr cars (new^
Trucks (new)
Passenger cars (used)

Trucks (used)
,

ftrts and accessones

Shop or service bbor saki
Automobile trailers

,

Gudinc arul lubricants

Other sales

Stores not arulyzing merchandise line sales

.

Stores aiulyzing merchandise line sales, total

Farm equipment, implements, machinery (new).
Farm equipment, implements, machinery (usecl).

Other farm supplies (allied lines)

Passenger cars (new;
Trucks (new) .

, .

Passenger cars (used)

Trucks (used)

Parts and acccsacmes

Shop or service labor sdtei

Automobile trailers

Gasoline and lubncanu
Other sales .

Stores not analyzing merchandise line sales

375,648
189,526
19,153
A, 004
16,U8
1,131

40,889
20,260
12,600

19,325
8,078
1,986

214
307
212
549

6,854
34,622

7,879

100.0
50.4



LUMBER, BUILDING, HARDWARE GROUP 22.07

Table 22C.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS, AND SMALL STORE SAMPLE—LUMBER,

BUILDING, HARDWARE GROUP—KIND OF BUSINESS, BY GEOGRAPHIC DIVISION: 1948

[See text for explanatory material and dcscnption of sample data included)

Kind of bufliness and merchandise line

LUMBER YARDS

Stores analyzing merchandise line sales, total . . , .

Softwood lumber
Hardwood lumber (exc. hardwood flooring). .

Hardwood flooring

Plywood (softwood and hardwood)
Other lumber products {inc. millwork)

Building matenals (exc. lumber products)

Hardware
Paint, glass, wallpaper

Hay, grain, feed, farm and garden supplies . . .

Farm equipment, implements, machinery
Coal, wood, fuel oil

Major household appliances

Housewares (inc. electnc)

Furniture, other home furnishings

Heating, plumbing, air'Conditioning eqiii[Hnent

Lighting, electrical suppbes

Ouier sales — .

Stores not analysing merchandise line sales

Stores analyzing merchandise line sales, total

Softwood lumber

liardwood lumber (exc. hardwood flooring) . . .

Hardwood flooring

Plywood (softwood and hardwood)
Other lumber products (inc. millwork)

Building materials (exc. lumber products)

Hardware
Paint, glass, wallpaper

Hay, grain, feed, farm and garden supphes

Farm equipment, implements, machinery

Ck»l, wood, fuel oil

Major household appliances

Housewares (mc electnc)

Furniture, other home furnishings

Heating, plumbing, air-conditioning equipment

Lighting, electrical suppbes
Other sales

Stores not analyzing merchandise line sales

Stores analyzing merchandise line sales, total ...
Softwood lumber
Hardwood lumber (exc. hardwood flooring) . .

Hardwood flooring

Plywood (softwood and hardwood)
Other lumber products {mc. millwork)

Building materials (exc. lumber products). . . .

Hardware
Paint, glass, wallpaper -

Hay. grain, feed, hrm and garden supplies. . . .

Farm equipment, implements, machinery ....

Coal, wood, fuel oil

Major household appliances

Housewares (mc electnc)

Furniture, other home furnishings

Heating, plumbing, air-conditioning equipment
Lighting, electncal suppbes
Other sales

Stores not analyzing merchandise line sales

Stores analyzing merchandise line sales, total ...

Softwood lumber
Hardwood lumber (exc. hardwood flowing)

,

Hardwood flooring

Plywood (softwood and hardwood)
Other lumber products (inc. millwork)

Building materials (exc. lumber products)
Hardware
Pamt. glass, wallpaper

Hay, grain, feed, farm and garden suppbes ....

Farm equipment, implements, machinery
Coal, wood, fuel oil

Major household appbances
Housewares {inc electnc)

Furniture, other home furnishings

Heating, plumbing, air-conditioning equipment
Lighting, electrical supplies

Other sales

Stores not analyzing merchandise line sales

See footnotes at end of table.

Large stares and multiunits

line sales

(Thousand
dolldTj)

(1)

Stores reporting

merchandise bne

Number

(2)

Total
qIcs

{Thousand
dollars)

(3)

Sample of small single unit stores

Merchandise line

sales

Amount

{Thousand
dollars)

C4)

Percent

distri-

bution

(5)

Stores reporting

merchandise bne

Number

(6)

Total
onles

(Thousand
dollars)

0)

Merchandise
line sales

(Thousand
dollars)

(1)

UNITED STATES

,906,625
,840,373
138,024
137,885
137,474
449,400
577,282
199,812
111,239
24,799
11,491

134,655
16,039
5,292
4,320
22,969
8,090

87,481

147,851

15,383
14,864
7,207

11,803
11,790
11,847
13,152
12,399
11,386

753
622

4,259
1,158

986
634

1,675
1,252

3,759,015
1,914,870
3,017,149
3,031,624
3,031,761
3,294,807
3,022,973
2,695,132

199,890
139,000
910,409
313,478
235,322
170,723
426,962
328,652

27,074
13,630
1,196

920
827

2,649
3,573
1,420

961
83
40
708
80
65
45
136
117
624

828

100.0



22.08 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 22C.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS, AND SMALL STORE SAMPLE—LUMBER,

BUILDING, HARDWARE GROUP—KIND OF BUSINESS, BY GEOGRAPHIC DIVISION: 1948—Continued

[Sec tcit for exptuutory nutenal and deacnption of sample data included)

Kind of bunncM and merchindiM line
Merchandise

LUMBER YARDS

Scores aiulyang tnerclundise tine sales, total .

Softwood lumber ,

Hardwood lumber (exc. hardwood flooring).

.

Hardwood flooring

Plywood (softwood and hardwood)
Other lumber producu {inc. millwork) •

Building auteruU (exc. lumber products). . . .

Hardware
f^unt, glass, %-allpapcr.

Hay, gr^n, feed, nnn and garden supplies . . .

Farm equiptncnt. tmplements. machinery
Coal, wood, fuel oil ,

Major household appliances

Housewares (inc. electric)

Furniture, other home furnishings

Heating, plumbing, air-conditioning equipment
Lightmg, electrical supplies

Odiersalcs

Stores not analyzing merchandise bne sales

Bt'ILOING MATERIAL DEALERS

Stores analyzing merchandise line sales, total ....

Building matenaU (exc. lumber products) . .

.

Softwood lumber
Hardwood lumber (exc. hardwood flooring) . .

.

Hardwood flooring
,

Plywood (softwood and hardwood)
Other lumber produczs (inc. millwork)

Hardware
Paint, gUis, wallpaper

Hay, grain, feed, uiin and garden suppUes ....
Fann equipment, implements, machinery
Coal, wood, fuel oil

Major household appliances

Housewares (inc. clecthc)

Furniture, other home furnishings
,

Heating, plumbine, air-conditioning equipment
Lighting, elcctncal supplies

Ouier sales

Stofes not analyzing merchandise line sales

Stores analyzing merchandise line sales, total .

Building materials (exc. lumber products) . .

.

Softwood lumber
Hardwood lumber (exc. hardwood flooring) . .

.

Hardwood flooring

Plywood (softwood and hardwood)
Other lumber products (inc. oullworic)

Hardware
I^nt. glass, wallpaper

Hay. grain, feed, farm and garden supplies ...

Farm equipment, implements, machinery
Coal, wood, fuel oil

Major household appliances

Housewares (inc. electric)

Furniture, other home furnishings

Heaung, plumbing, air-conditioning equipment
Lifting, electrical suppbes
Ouier sales

Scores not analyzing merchandise line sales

Stores analyzing merchandise line sales, total

Building materuls (exc. lumber products)
Softwood lumber
Hardwood lumber (exc. hardwood flooring) ...

Hardwood flooring

Plywood (softwood and hardwood)
Other lumber products (inc. millwork)
Hardware
Paint, glass, wallpaper

Hay, gram, feed, farm and garden supplies ...
Farm equipment, implements, machinery
Coal, wood, fuel oil

Major household appliances

Housewares (inc electric)

Furniture, other home furnishings

Heating, plumbing, air-conditioning equipment.
Lifrfiting, electrical supplies

Other sales

Stores not arulyztng mcrchandiK line sales

.

t»xft ttcrea and multiunits

line sales

(Tliousiind

dollars)

(I)

Stores reporting

merchandise Lne

Number

(2)

Total

aoles

(Thotddnd
dollars)

(3)

Sample of small single unit stores

Merchandise line

sales

Amount

(Thousand
dollars)

(4)

T
Percent

distri-

bution

(5)

Stores reporting

merchandise bne

Number

(6)

Total

^les

(Thousand
dolbrs)

(7)

Merchandise
line sales

iThomand
dollarJ

)

(1)

208,806



LUMBER, BUILDING, HARDWARE GROUP 22.09

Tabic 22C.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS, AND SMALL STORE SAMPLE—LUMBER,
BUILDING, HARDWARE GROUP—KIND OF BUSINESS, BY GEOGRAPHIC DIVISION: 1948—Continued

(See text for explanatory material and description of sample data included)

Kind of busineas and merchandise line

BUILDING MATERIAL DEALERS

Stores analysing merchandise line sales, total

Building materials (exc. lumber products)

Softwood lumber
Hardwood lumber (exc. hardwood flooring). . .

.

Hardwood flooring

Plywood (softwood and hardwood)
Other lumber products (inc. millwork)

Hardware
Paint, glass, wallpaper

Hay, grain, feed, farm and garden supplies

Farm equipment, implements, machinery
Coal, wood, fuel oil

Major household appliances

Housewares (inc. electnc)

Furniture, other home furnishings

Heating, plumbing, air-conditioning equipment
Lighting, electrical suppUes

Other sales

Scores not analyzing merchandise line sales

Stores analyiing merchandise hne sales, total

Building materials (exc. lumber products)

Softwood lumber ,

Hardwood lumber (exc. hardwood flooring). . . ,

Hardwood flooring

Plywood (softwood and hardwood)
Other lumber products (inc. millwork)

Hardware :

Paint, glass, wallpaper

Hay, grain, feed, farm and garden supplies

Farm equipment, implements, machinery
Coal, wood, fuel oil

Major household appliances

Housewares (inc. electric)

Furniture, other home furnishings
,

Heating, plumbing, air-conditioning equipment.
Lighting, electrical supplies

Other sales

Stores not analyzing merchandise line sales

PAINT, GLASS, WALLPAPER STORES

Stores analyzing merchandise line sales, total . , .

Paint, glass, wallpaper

Hardware ....

Major household appliances

Furniture, other home funushings

Other sales

Stores not analysing merchandise hne sales . .

Stores analyzing merchandise hne sales, total.

Paint, glass, wallpaper

Hardware
Major household appbances

Furniture, other home furnishings

Other sales

Stores not analyzing merchandise Une sales .

Stores analyzing merchandise line sales, total

F^int, glass, wallpaper

Hardware
Major household apphances

Furniture, other home lumishings

Other sales

Stores not analyzing merchandise Une sales

.

Stores analyzing merchandise line sales, total

ftint, glass, wallpaper

Hardware
Major household appliances

Furniture, other home furnishings

Other sales

Stores not analysing merchandise line sales.

.

See footnotes at end of table.

Large stores and multiunits

Une sales

(Thousand
dollars)

(1)

Stores reporting

merchandise line

Number

(2)

Total
rales

(Thousand
dollars)

(3)

Sample of smaU single urut stores

Merchandise line

ales

Amount

(Thousand
dollars)

(4)

Percent

distri-

buuon

(5)

Stores reporting

merchandise Une

Number

(6)

Total

•dies

(Thousand

dollars)

(7)

Merchandise
line sales

(Thousand
dollars)

(1)

EAST SOUTH CEKTRAL

45j064
28,421
5,580

361
515
331

1,558
1,647
1,251
459
306

1,048
609
68
66
892
339

1,613

1,821

154
154
65
23

62
61
44
82
85
13
12
18
23
17
13
24
29

45,064
18,923
6,637
19,083
17,748
13,557
21,279
24,853
2,539
2,753
8,386
6,372
2,908
2,545
8,397
8,196

537
329
41
3

3

2

15
45
42

10
1

2

6

100.0
61.3
7.6
0.6
1.5
0.4
2.8
8.4
7.8

i.8
0.2
0.4
1.1

i.9
1.4
2.3

537
185
127
187
102
149
305
371

'40

36
72
112

112
112

24,963

14,068
1,289

314
296
199

1,785
1,189

850
64
566

1,299
134
106
353
331
567

1,503

24,963
7,877
6,200
5,202
4,594
7,136
14,208
11,972

763

2,871
4,433
3,718
3,641
3,303
3,467
4,153

352
179
75

6

1

45
15

24
4

50.2
21.0

1.7
0.3

12.6
4.2

6.7
1.1

1.1

0.3
0.8

357
187

118
95
69

240
161

79
26

UNITED STATES

260,262
227,953
4,357
1,020
5,436

21,496

2,552

2,453
2,453

208
53

278

260,262
23,345
5,937

33,326

24,350
21,242

712
244
439

1,713

130

100.0
37.3
2.9
1.0
1.8
7.0

854

854
96
23
60

24,350
2,722
802

2,114

raODLE ATLANTIC

510

510 58,157
3,645

873
2,840

6,655



22.10 RETAIL TRADE-MERCHANDISE LINE SALES

T2ble 22C.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS, AND SMALL STORE SAMPLEr-LUMBER,
BUILDING. HARDWARE GROUP—KIND OF BUSINESS, BY GEOGRAPHIC DIVISION: 1948—Continued

(Sec text for expUnatory nutenil ind Jcscripuon of sample daa included]

Kind of buatncM and merdondtie bne

Lirge stccet and mulciunits

Merchandise
line sales

(iollars)

fl)

Stores reporting

merchandiae line

Number

(2)

Tottl
ales

(Thousand
dollars)

(3)

Sample of small single unit stores

Merchandise line

ales

Amount

{Thousand
dollars)

(4)

Percent

distri-

bution

(5)

Stores reporting

merchandise line

Number

(6)

Total

sales

(Thousand
dollars)

(7)

Merchandise

Large stores and multiunits

line sales

(Thousand
doHars)

(1)

Stores reporting

merchandise line

Number

(2)

Total

sales

(Thousand
dolldrj)

(3)

Sample of small single unit stores

Merchandise line

sales

Amount

(Thousand
dollars)

(4)

Percent

distri-

bution

(5)

Stores reporting

merchandise line

Number

(«)

Tool

(Thoutand
dalbri)

O)

PACIFIC

PAINT, GLASS. WALLPAPER STORES

Stares arulyzing merclunjisc Iinr sales, total

IVint, glass, v^'allpapcr

Hardware
Major househoIJ appliances

FuiTuture, other home furnishings

Other sale*

Stores not analyzing merchandise line sales

HE.\TING .\ND PLUMBING EQUIPMENT
DEALERS

Stores analyzing merchandise Une sales, total

Heating, plumbing, air'Conditioning equipment . .

Building materials (exc. lumber prcxlucts)

Hardware
Pamt. glass, wallpaper

Major nousehold appliances

Housewares (inc. electric)

bghting. electrical supplies

Other sales

. Stores not analyzing merchandise line sales

Stores analyzing merchandise line sales, total . . .

.

Heating, plumbing, air-condicioning equipment
Building materials (exc. lumber prcxlucts)

Hardware
Paint, glass, wallpaper

Major nousehold appliances

Housewares (inc. electric)

Lighting, electrical supplies

Other sales

Stores not analyzing merchandise line sales

Stores analyzing merchandise line sales, total ...

Heating, plumbing, air-conditioning equipment
Building matenats (exc. lumber pnxlucts)
Hardware
Pamt. glass, wallpaper

Major nousehold appliances

Housewares (inc. electric) . . . .,

Lighting, electrical supplies

Other sales

Stores not analyzing merchandise line sales

Stores analyzing merchandise line sales, total . - -

Healmg, plumbmg, air-conditiomng equipment
Buildmg materials (exc. lumber prtxlucts)

Hardware .*

Paint, glass, wallpaper
Major nousehold appliances

Housewares (inc. electnc)

Lighting, electrical supplies

Other sales

Scores not analyzing merchandise line sales

Stores analyzing merchandise line sales, total . . .

.

Heating, plumbing, air-conditioning equipment
Buildmg materials (exc. lumber pnxhicts)
Hardware
Paint. gUis. wallpaper

Major household appliances

Housewares (inc. electric) ^

Lighting, electrical supphes
Other sales

Stores not analyzing merchandise line sales. .

7.679
6,795

87

(')
797

22i

66,705
56,058

2iB

1,544
265

2,a7
358

436
S,579

761

41.408
32,483

51

1,188
94

1,444
149
376

5,623

7,679
506

(x)

283

278

(M

100-0

98.2

•(M
l.H

(X)

36.931
33,502

243

75
690

2,421

401

340
340
14

3

25

36,931
1,528

239
4,903

2.916
2,694

32

14

176

100.0
92.4
1.1

O.i
6.0

UNITED STATES NEW ENGUND

343,162



LUMBER, BUILDING, HARDWARE GROUP 22.11

Table 22C.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS, AND SMALL STORE SAMPLE—LUMBER,
BUILDING, HARDWARE GROUP—KIND OF BUSINESS, BY GEOGRAPHIC DIVISION; 1948—Continued

[See text for explanatory material and descnpuon of sample data included]

Kind of business and merchandise line
Merchandise

Large stwes and multiunits

line sales

{Thousand
dollars)

(1)

Stores reporting

merchandise line

Number

(2)

Total
sales

{Thousand
dollars)

(3)

Sample of small single unit stores

Merchandise line

sales

Amount

{Thousand
dollarj)

(4)

Percent

distri-

bution

(5)

Stores reporting

merchandise Unc

Number

(6)

Total

wlcs

(Thousand
dollars)

(7)

Merchandise
line sates

(Thousand
dollars)

(1)

Large stores and multiunits

Stores reporting

merchandise line

Number

(2)

Total

sales

{Thousand
dollars)

(3)

Sample of small single unit stores

Merchandise line

sales

Amount

(TTioujflnd

dollars)

(4)

Percent

distn-

button

(5)

Stores reporting

merchandise bne

Number

(6)

Total

sales

{Thousand
dollars)

(7)

ELECTRICAL SUPPLY STORES

Stores analyzing merchandise line sales, total

Lighting, electrical supplies

Major household appliances

Housewares (inc. electric)

Heating, plumbing, air-conditionmg equipment
Other sales

Stores not analyzing merchandise line sales ,

Ftorcs analyzing merchandise line sales, total

Lighting, electncal supplies

Major household appliances

Housewares (inc. electric)

Heating, plumbing, air-conditioning equipment.
Other sales

TINITED STATES NEW ENGLAND

Stores not analyzing merchandise line sales

.

Sluies analyzing merchandise line sales, total- .

.

Lighting, electrical supplies

Major household appliances

Housewares (inc. electric)

Heating, plumbing, air-conditioning equipment
Other sales

Stores not analysing merchandise line sales . ,

Stores analyzing merchandise line sales, total

.

Lighting, electncal supplies

Major household appliances

Housewares (inc. electric)

Heating, plumbing, air-conditioning equipment.
Other sales

Stores not analyzing merchandise line sales

Stores analyzing merchandise line sales, total- -

,

Lighting, electrical supplies

Major household appliances

Housewares (inc. electric)

Heating, plumbing, air-conditioning equipment
Other sales

Stores not analyzing merchandise line sales

HARDWARE STORES

Stores analyzing merchandise line sales, total , . .

Hardware
Paint, glass, wallpaper

Hay. grain, feed, farm and garden supplies. . .

.

Farm equipment, implements, machinery
Coal, wood, fuel oil

Major household appliances

Housewares (inc electric)

Furniture, other home furnishings

Heating, plumbing, air-conditioning equipment
Lighting, electrical supplies

Softwood lumber

Hardwood lumber (exc. hardwood flooring) .

Hardwood flooring . , . ,

Plywood (softwood and hardwood)
Other lumber products (inc. millwork)

Building materials (exc. lumber products)

Other sales

Stores not analyzing merchandise bne sales

38.885



22.12 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 22C.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS, AND SMALL STORE SAMPLE—LUMBER,
BUILDING, HARDWARE GROUP—KIND OF BUSINESS, BY GEOGRAPHIC DIVISION; 1948—Continued

(See texc for expbiutory nutenal and description ot sample data included!

Kind of buaincM and OMrcfaandiae hoc
Merchandia

targt itoRs and muittunits

line sales

(TTwuidnd
dollars)

(1)

Stores reporting

merchandise Lne

Number

(2)

Toul
ntea

(Thousand

dollan)

(3)

Sample of small single umt stores

Merchandise line

sales

Amount

{Thousand
dollars)

(4)

Percent

distri-

bution

(5)

Stores reporting

merchandise line

Number

(6)

Total
•ctles

{Thousand
dollars)

(7)

Large stores and mulciunits

Merchandise
line sales

{Thousand
dollars)

(I)

Stores reporting

merchandise line

Number

(2)

Total

sales

{Thousand
dollars)

(3)

Sample of small Kngk unit stores

Merchandise line

sales

Amount

(Thousand
dolldri)

(4)

Percent

distri-

bution

(5)

Stores ri

meri

Number

(6)

(Thousand
dollars)

(7)

MIDDLE ATLANTIC EAST NORTH CENTRAL

HARDWARE STORES

Scorn analyzing merchandise line sales, total

Hard«'are

I^tnt. glass, wallpaper

Hay. gram. feed, farm and guxien supplies

Farm equipment, implements, machinery
Coal, w.'ood. fuel oil

Ma)ar household appliances

Houseu'ares (inc electric)

Furniture, other home furnishings

Heating, plumhme. air-conditioning equipment
Lightmg. electrical suppbes
SoittwooJ lumber
Hardwood lumber (exc. hardwood flooring). .

.

Hardwood flooring

Plywood (softwood and hardwood)
Other lumber products (inc. ouUwork)
Building macenab (exc. lumber products)

Other sales

Stores not analyzing merchandise line sales

Stores analyzing merchandise line sales, tool
Hardware
Paint, glass, wallpaper

Hay, grain, feed, farm and garden supplies . . .

.

Farm equipment, implements, machinery
Coal. wood, fuel oil

Major household appliances

Housewares fine cieclnc)

Fumiiure. other home furnishings

Heating, plumbing, air-conditioning equipment
Lightmg, electrical supplies

Softwood lumber
Hardwood lumber {exc. hardwood flooring). . .

Hardwood flocMing

Plywood (softwood and hardwood)
Other lumber products (inc. millw<vk)

Building materials (exc. lumber products)

Other sales

Scores not analyzing merchandi5e line sales

Scores analyzing merchandise line sales, total . . .

Hardware
P^t, glass, wallpaper

Hay. grain, feed, farm and garden supplies . . .

.

Farm equipment, implements, machinery
Coal, wood, fuel oil

Major household appliances

Housewares fine, clcctnc)

Furniture, other home furnishings

Heating, plumbing, air-conditioning equipment
Lightmg, electrical supplies

Softwood lumber
Hardwood lumber (exc. hardwood flooring), , .

Hardwood flooring

Plywood (softwood and hardwood)
Other lumber produces (inc. millwork)

Budding materials (exc. lumber products)

Other sales

Stores not analyzing merchandise line sales

Stores analyzing merchandise line sales, total

Hardware
Paint, glass, wallpaper

Hay. grain, feed, farm and garden supplies . . .

.

Farm equipment, implements, machinery
Coal, wood, fuel oil

Ma)or bou*chold appliances

Housewares (inc. electric^

Piimiturc. other home furnishings

Heating. pIiunbinK. air-conditioning equipment
Lighting, electrical supplies

Soitwtjod lumber
Hardworid lumber (cxa. hardwood Qritxing). . .

Hardwttxl 6«jring
Plywrxxl (softwood and hardwood)
CJtKer lumber products (inc. millwork)

Building matenals (exc. lumber products)
Other sales

Scores not aiulyzing merchandue line sales

233.262



LUMBER, BUILDING, HARDWARE GROUP 22.13

Table 22C.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS, AND SMALL STORE SAMPLE—LUMBER,

BUILDING, HARDWARE GROUP—KIND OF BUSINESS, BY GEOGRAPHIC DIVISION; 1948—Continued

(Sec text for explanatory matcnal and dcscnpuon of sample data included|

Kind of business and merchandise line
Merchandise

line sales

{Thousand
dollars)

(1)

FARM EQUIPMENT DEALERS

Stores analyzing merchandise line sales, total - . .

.

Farm equipment, miplements. machinery (new)

Farm equipment, implements, machinery (used)

Other farm supplies (allied lines)

Passenger cars (new)

Trucks (new)

Passenger cars (used)

Trucks (used)

Parts and accessories

Shop or service labor sales

Automobile trailers

Gasoline and lubricants

Other sales

Stores not arulyzing merchandise line sales

,

Stores not analyzing mcchandise line sales

Stores analyzmg merchandise line sales, total ....

Farm equipment, implements, machinery (new)
Fann equipment, implements, machinery (used)

Other farm supplies (allied Unes)

Passenger cars (new)

Truclts (new)

Passenger cars (used)

Trucks (used)

Parts and accessones

Shop or service labor sales

Automobile trailers

Gasoline and lubncants , .

Other sales

Stores not analyzing merchandise line sales

Stores analysing merchandise line sales, total ...

Farm equipment, implements, machinery (new)
Farm equipment, implements, machinery (used)

Other farm supphes (alUed lines)

Passenger cars (new)

Trucks (new)

Passenger cars (used) ^
Trucks (used)

Parts and accessones

Shop or service labor sales

Automobile trailers

Gasoline and lubricants

Other sales .

Stores not analyzmg merchandise line sales

Stores analyzing merchandise line sales, total. .

.

Farm equipment, implements, machinery (new)
Farm equipment, implements, machinery (used)

Other farm supphes (allied lines)

Passenger cars (new) . , . .^

Trucks (new)

Passenger cars (used)

Trucks (used)

Parts and accessones

Shop or service labor sales

Automobile trailers
,

Gasoline and lubncants
,

Other sales ,

Stores not analyzing merchandise Une sales

Stores analyzing merchandise line sales, total .

.

Farm equipment, implements, machinery (new).

Farm equipment, implements, machinery (used).

Other farm supplies (allied Imes)

Passenger cars (new)

Trucks (new)

Passenger cars (used)

Trucks (used)

Parts and accessones

Shop or service labor sales

Automobile trailers

Gasobne and lubncants

Other sales

LflTge stores and multiunits

Stores reporting

merchandise line

Number

(2)

Total
sles

(Thousand
doilars)

(3)

Sample of small single urut stores

Merchandise line

sales

Amount

(Thousand
dollars)

(4)

Percent

distri-

bution

(5)

Stores reporting

merchandise bne

Number

(6)

Total

«Ales

(Thousand
doilflrs)

(7)

Merchandise
line sales

(Thousand
dollars)

(1)

UNITED STATES

1,964.565
1,095,756
132,488
117,088
38,480
78,493
U,XQ5
9,349

245,580
82,698

465
19,187
132,876

25,398

9,927
9,801
8,712
4,141
1,293
2,488
1,109
1,504
7,395
7,626

63
3,000

1,943,201
1,376,959

851,660
305,533
624,308
266,516
421,497

1,501,000
1,551,739

15,342
594,040

43.320
28,902
2,258
2,108

279
421
53

35

4,626
2,076

4
714

1,844

258

(z)

750
736
361
266
27
52

20
21

468
473

42,927
22,874
16,649
1,726
3,768
1,421
1,500

29,048
29,154

273
12,417

raDDLE ATLAtfTIC

115.726
66,218
6,293
11,423
1,479
2,595

358
342

10,060
4,647

112
1,193

11,006

1,453

590
576
401
316
39
73
40
61
380
415

7

199

114,784
81,065
66,591
10,349
18,209
9,887
15,251
76,834
84,417
1,656

39,700

3.505
2,442

121
153
43
19
8
3

311
155
1

73
176

100.0
69.7
3.5
4.4
1.2
0.5
0.2
0.1
8.9
4.4

M
2.1
5.0

3,505
1,618
1,1U

275
116
162
116

2,084
2,044

75
930

WEST NORTH CENTRAL

590.974
322,529
43,483
33,710
17,556
19,682
6,207
2,752
76,341
23,987

82
6,340

38,305

7,644

3,218
3,180
2,259
1,385

614
937
523

541

2,611
2,646

19
1,107

585,112
430,230
263,943
139,084
203,126
119,840
127,319
477,912
485,972
4,015

206,287

15.363
9,879

757
760
126
207
27
12

1,851
813

3

270
658

101

100.0



22.14 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 22D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—LUMBER, BUILDING, HARDWARE
GROUP—KIND OF BUSINESS, BY STATE: 1948

(See text for explanatory materal)

Kind of business and merchandise bne

Merchan-

dise line

sales

dollars)

Stores reporting

merchandise line

Number

Total

sales

(Thoiuand
dollars)

Merchan-

dise line

sales

{Thousand
dollars)

Stores reporting

merchancbse line

Numba
Total

tales

{Thousand
dollars)

Merchan-

dise line

sales

{Thousand

dollars)

Stores reporting

merchandiae line

Total

sales

(Thousand

dollars)

Number

Merchan-

dise bne

sales

(Thousand
dotlari)

Stores reportmg

merchandise bne

Numbei

Toul
sales

(Thousand
dollars)

Merchan-

dise bne

sales

(Thousand
dollars)

Stores reporting

merchaiit^se line

Number

Toul
sales

(TTiouidnd

dollars)

LUMBER Y.\RDS

L.arge stores and multiumts—
Anatyang merchandise line sales, total

Softwood lumber
Hardui'ood lumber (cxc. hardwood flooring) . . . .

Hardu.xx)d flooring

PlyuTiod (softwood and hardwood)
Other lumber products (inc. millwork)

Building materials (exc. lumber products)

Hardware
E^iini. glass, <A*atlpaper

Hay, grain, feed, farm and garden suppbes

Farm equipment, implements, machinery
Coal, wood, fuel oil

Major household appliances

Housewares (inc. electric)

Furniture, other home furnishings

Heating, plumbing, air-conditioning equipment

.

Lighting, electrical supplies

Owier sates

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

Softwood lumber

Hardwood lumber (exc. hardwood flooring). . .

.

Hardwood floormg

Plywood (softw-otxl and hardwood)
Other lumber products (inc. millwork)

Buikiing materuls (exc. lumber products)

Hardware
'

Paint, glass, wallpaper

Hay, grain, feed, farm and garden suppbes
FariD equipment, implements, machinery

Coal, wood, fuel oil

Major household anplianccs

Housewares (inc. electric)

Furniture, other home furnishings

Hearing, plumbing, air-condirioning equipment

.

Lighting, electrical suppbes
Other sales

Not anaiyzmg me/chandiae line sales

Small single unit stores

Lar^ stores and multiumts

—

Analyzing merchandise Une sales, toul

Softwood lumber
Hardwood lumber (exc. hardwood flooring) . . .

.

Hardwood flooring

Plywood (softwoM and hardwood)
Other lumber products (inc. millwork)

Building materials (exc. lumber products)

Hardware
Paint, glass, wallpaper

Hay, grain, feed, farm and garden suppbes

Farm equipment, implements, machinery

Coal, wood, fuel oil

Ma)or household appliances

Housewares (inc. electric)

Furniture, other home furnishings

Heating, plumbing, air-conditioning equipment.

Lifting, electrical suppbes
Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

Softwood lumber
Hardwood lumber (exc. hardwood flooring) ....

Hardwood flooring

Plywood (softwood and hardwood)
Other lumber products (inc. millwork)

Building materials (exc. lumber products)

Hardware
Paint, glass, wallpaper

Hay, gTAin, feed, farm and garden suppbes
Farm equipment, implements, machinery
Coal, wood, fuel oi! ,

Major household appliances

Housewares fine, electric)

Furniture, other home furnishings

Heating, plumbing, air'conditioning equipment.
Lighting, electnoil supplies.'

Other sales

Not analyzing merchandise line sales

Sffttll sin^ unit stores

S«v f. ji.r,_ic ot. end of Utle.

20.9-6



LUMBER, BUILDING, HARDWARE GROUP 22.15

Table 22D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—LUMBER. BUILDING, HARDWARE
GROUP—KIND OF BUSINESS, BY STATE: 1948—Continued

[See text for exphnatory matenalj

Kind of business and merchandise line

Merchan-

dise hne

sales

(Thousand
dollars)

Stores reporting

merchandise line

Total

sales

(Thousand
dolldrs)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise hne

Number

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thousarid

dollars)

Stores reporting

merchandise hne

Number

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Number

Total

sales

(Thousand
dollars)

LUMBER YAKDS

Large stores and multiunits

—

Analysing merchandise line sales, total

Softwood lumber

Hardwood lumber (exc. hardwood dooring) . . . .

Hardwood flooring

Plywood (softwood and hardwood)
Other lumber products (mc. millwork)

Buildmg materials (exc. lumber products)

Hardware
Paint, glass, wallpaper

Hay, grain, feed, farm and garden supplies ...
Farm equiMient^unplements, machinery ...

(Doal, *oo3, fuel Oil

Major household appliances

Housewares (inc. electric)

Furniture, other home furnishings

Heating, plumbing, air-conditiorung equipment

.

Lightmg, electrical supplies

Other sales ^

Not analyong merchandise line sales

Small single unit stores

Large stores and multiunits

—

/^lydng merchandise line sales, total

Softwood lumber

Hardwood lumber (exc. hardwood fltjoring). . .

Hardwood floormg

Plywood (softwood and hardwood)
Other lumber products (inc. millwork)

Buildmg materials (exc. lumber products)

Hardware
Paint, glass, wallpaper

Hay, grain, feed, farm and garden supplies

Farm equipment, implements, machinery

Cloal, wood, fuel oil

Major household appliances

Housewares (inc. electric)

Furruture, other home furnishings

Heating, plumbing, air'Conditioning equipment

.

Lighting, electrical suppUes
Other sales

Not ar>alyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

Softwood lumber
Hardwood lumber (eitc. hardwood flooring) . . .

Hardwood flooring .

Plywood (softwood and hardwood)
Other lumber products (inc. millwork)

Builduig materials (exc. lumber products)

Hardware
Paint, glass, wallpaper

Hay, gram, feed, farm and gvden supplies

Farm equipment, implements, machinery

Ccal, wood, fuel oil . . .

Major household appliances

Housewares (inc. electric)

Furniture, other home furnishings

Heatmg, plumbmg, air-conditioning equipment

.

Lighting, electrical supplies

Other sales —
Not analysmg merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise hne sales, total

Softwood lumber
Hardwood lumber (exc. hardwood flooring) ....

Hardwood floormg

Plywood (softwood and hardwood)
Other lumber products (inc. millwork)

Buildmg materials (exc. lumber products)

Hardware
Paint, glass, wallpaper

Hay, gram, feed, farm and garden supphes

Farm equipment, implements, machinery
Coal, wood, fuel oil

Major household apphanccs
Housewares (inc. electric)

Furniture, other home furnishings

Heating, plumbmg, air-conditionmg equipment

.

Lighting, electncal supplies

Other sales

Not analyzing merchandise line sales

Small single unit stores

See footnotes at end of table.

MISSISSIPPI

131,223
94, 166
5,862
6,905
5,524

24,755
24,501
5,636
2,780
1,350
410

11,040
274

112
75

938
109

3,921

601

581

257
484
457
443
515

431
369

42
21

230
25
20
10
40

25

207

182,164
93,607
155,625
145,848
139,739
165,758
128,706
106,024
10,737
5,202

64,888
6,152
7,132
2,660

15,439
8,460

743

737
454
602
571

681
684
629
590
12
58

487
43
36
13
26

45

124

127,690
77,058

106,692
101,262
117,375
115,992
105,374
99,157
3,313
9,847
76,448
7,152
6,728
4,336
6,431
2,372

24.897
10,392

554
961
766

2,164
5,534
1,146
1,218

149

CM
71

225
46
81
419
187
984

1,013

118
112
38
36
85
81

104
92
92
7
2

9

13

10
17
36
28

23,804
8,593
19,572
20,196
17,092
21,771
20,641
19,811
1,486
(x)

1,562
3,027
2,165
3,345
8,313
7,024

92.246
43,985
1,910
3,460
3,092
10,170
13,877
7,160
3,787

225
217

1,443
373
285

66
669
201

1,326

2,682

519
504
194
429
415
435
456
469
432
16
26
91

67
44
15
97

53

17

170

89,228
33,509
76,856
74,562
77, 599

81,085
80,918
70, 768
2,628
3,063
11,435
10,563
7,668
3,260
13,196
9,073

i5,8i3



22.16 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 22D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—LUMBER, BUILDING, HARDWARE
GROUP—KIND OF BUSINESS, BY STATE: 1948—Continued

[See text for explanatory matenal)

Kind 01 buaineaA and merchandiae line

LUMBER YARDS

Large stores jnd multmmts—
Analyzing tnerchandtae line sales, total

Soft\k-ood lumber
Hardwood lumber (exc. hardwood flooring)

.

Hardwood floonnft

Plywood (softwood and hardwtx>d)

Other lumber products (inc. millwork)

Building materials (exc. lumber products) . .

Hardware
Paint, glass, wallpaper

Hay, grain, feed, hjm and garden suppbes ....

Farin equipment, implements, machinery
Coal, wtxid, fuel od
Major household appliances

Housewares {inc. electric)

Furniture, other home fiirnishings

Heating, plumbing, air-ctmditiotiing equipment

Lifting, electrical supplies

Not analyzing mercha.idise line sales

Small single unit stares

Large stores and multiunits

—

Analyzing merchandise line sales, total

Softwood lumber

Hardwood lumber (exc. hardwood flooring). . .

Hardwood flooring

Plywood (softwood and hardwood).

Other lumber products (inc. millwork)

Building materials (exc. lumber products)

Hardware
F^int, glass, wallpaper

Hay. grain, feed, farm and garden suppUes
Farm equipment, implements, machinery
(Doal, wockI. fuel oil

Major household appliances

Housewares (inc. electric)

Furniture, other home furnishings

Heating, plumbing, air-conditioning equipment

.

Lighting, electrical suppUes
Other sales

Not arulyzing mc'chandise line sales

Small single unit stores

See footnotes at end of table.

Merchan-

dise bne

sales

(Thousand

dolldri)

Scores reporting

merchandise line

Number

Total

sales

(Thouidnd
dolldri)

53.978
22,102
3,904
2,903
1,602
7,824
8,803
1,941
1,776
233

(')

537
333

80
40
494
6i

1,142

2,069

4,289

X78
118
147
132
135

156
140

132
6
1

13
16
14
13
23
13

50,934
33,829
40,028
36,761
40,524
45,243
38,669
35,628
1,876

U)
4,071
4,540
4,462
3,539
6,445
3,446

57,438



LUMBER, BUILDING, HARDWARE GROUP 22.17

Table 22D.-MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNIT^LUMBER, BUILDING, HARDWARE
GROUP—KIND OF BUSINESS, BY STATE; 1 948—Continued

[Sec text for explanatory material]

Kind of business and merchandise line

BUILDING MATERIAL DEALERS

Large stores and multiunits

—

Analysing merchandise line sales, toul
Building materials (exc. lumber products) .

Softwood lumber
Hardwood lumber (exc. hardwood flooring)

Hardwood flooring

Plywood (softwood and hardwood)
Other lumber products (inc. millwork)

Hardware
Paint, glass, wallpaper .

Hay. grain, feed, fa'^m and garden supphes
Farm equipment, implements, machinery
Coal, wood, fuel oil

Major household appliances

Housewares (inc. electric)

Furniture, other home furnishings .

Heating, plumbing, air-conditioning equipment
Lightmg, electrical suppbes
Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total .

Building materials (exc, lumber products)
, .

Softwood lumber
Hardwood lumber (exc. hardwood flooring). . . .

Hardwood flooring

Plywood (softwood and hardwood)
Other lumber products (inc. millwork)

Hardware
E'aint, glass, wallpaper

Hay, grain, feed, farm and garden supplies

Farm equipment, implements, machinery
Coal, wood, fuel oil , , .

Major household appUances
Housewares (inc. electric) ,

Furniture, other home furnishings

Heating, plumbing, air-conditioning equipment
Lighting, electrical suppbes
Other sales

,

Not analysing merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analysing merchandise bne sales, total

Building materials {exc. lumber products)

Softwood lumber .

Hardwood lumber (exc. hardwood flooring) ...

Hardwood flooring

Plywood (softwood and hardwood)
Other lumber products (inc millwork)

Hardware
Paint, glass, wallpaper

Hay, grain, feed, farm and ga^dei. suppbes
Farm equipment, implements, ma:hinery

Coal, wood, fuel oil

Major household appliances

Housewares (inc. electric)

Furniture, other home fumishmgs .

Heating, plumbing, air-conditioning equipment

,

Lighting, electrical suppbes . .

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

Building materials (exc. lumber products)

Softwood lumber

Hardwood lumber (exc. hardwood flooring)

Hardwood flooring

Plywood (softwood and hardwood)
Other lumber products (inc. millwork)

Hardware
Paint, glass, wallpaper

Hay. grain, feed, farm and garden suppbes.

Farm equipment, implements, machinery .

Coal, wood, fuel oil . . .

Major household appbances

Housewares (mc, electric) .

Furniture, other home fumishmgs
Heating, plumbing, air-conditioning equipment
Lighting, electrical suppbes
Other sales

Not analyzing merchandise line sales .....
Small single unit stores

Merchan-

dise bne

sales

(ThousdJid

dollars)

Stores reporang

merchandise bne

Total

sales

{Thousar\d

dollars)

CONHECTICUT

16.6^5
io,3ei
1,027

121

302
33i

1,131
7A5
447
250

(M
1,025

ISi

(M
""

(M
698

794

1,228

16,645
8,618
6.479
7,556
6,697
5,984
9,973
8,184
2,492

(x)

3,568
6,560

(x)

(x)
'"

(x)

45.122



22.18 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 22D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—LUMBER, BUILDING, HARDWARE
GROUP—KIND OF BUSINESS, BY STATE: 1948—Continued

(See text for explanatory matenalj

Kind ol busincas and merchandiae line

BUILDING MATERIAL DEALERS

Luge stores and multiunits

—

Analyzing merchandise line sales, toul
Building materiab (exc. lumber products)

Softwood lumber
Hardwood lumber (exc. hardwood flooring) ....

Hardwood flooring

Plywood (softwtxid and hardwood)
Other lumber praductj (inc. millwork)

Hardw-are

Paint, glass, wallpaper

Hay, grain, feed, fann and garden supplies

Farm equipment, implements, machinery

Coal, wood, fuel oil

Major household appliances

Housewares (inc. electric)

Furniture, other home furnishings

Heating, plumbing, air'Conditioning equipment

.

Lighting, electrical supplies

Other sales

Not analysing merchandise line sales

Small single unit stores

Not analyzing merchandise line sales.

Small single unit stores

Large stores and multiunits

—

/uiatysing merchandise line sales, toul

Buildmg materials (exc. lumber products)

Softwood lumber
Hardwood lumber (exc. hardwood flooring) ...

Hardwood flooring

Plywtxid (softwood and hardwood)
Other lumber producu (inc. millwork) ........

Hardware
I^nt, glass, wallpaper

Hay. grain, feed, farm and garden supplies

Farm equipment, implements, machinery
Coal, wood, fuel oil

Major household appliances

Housewares (inc. electric)

Parniture. other home furnishings

Heating, plumbing, air-conditioning equiptoent.

Lighting, electrical supplies

Other sales

Not aiulyring merchandise line sales

.

Soull single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

Building materials (exc. lumber products)

Softwood lumber

Hardwood lumber (exc. hardwood flooring) ...

Hardwood flooring

Plywood (softwood and hardwood)
Other lumber products (mc. miUwork)
Hardware
P^t, glass, wallpaper

Hay, grain, feed, farm and garden supplies

Farm equipment, implements, machinery

Coal. wood, fuel oil

Major household appliances

Housewares (inc. electric)

Furniture, other home furnishings

Heating, plumbing, ait'Conditioning equipment

Lighting, electrical supplies

Other sales

Not aiulyzing merchandise line sales

Sfnall single unit stores

Large stores.and multiunits

—

Analyzing merchandise line sales, total

Buildmg matenals (exc. lumber products)

Softwood lumber .

Hardwood lumber (exc. hardwood flooring) ....

Hardwood flooring

Plywood (softwood and hardwood)

Other lumber products (inc. millwork)

Hardware -

ftint, glass, wallpaper

Hay, grain, feed, farm and garden supplies

Farm equipment, implements, machinery

Coal. wood, fuel oil

Major household appliances

Housewares (inc. electric)

Furniture, other home fumishmgs
Hoting. plumbing, ait'conditioning equipment.

Lighting. electriGil supplies

Other sales

Merchan-

dise line

siles

(Thousand
dolUrl)

Stores reporting

merchandise line

Number

Total

sales

{Thousand
dollars)

21.376
16, 948

509
83
26
9

1,041
332
142

(')

1,395

(M
(')

(M
(')

(')

841

463

3,148

21,376
3,536
1,150
1,213

997
5,581
5,200
4,641

(x)

6,949
(x)

(x)

(x)

Cx)

(x)

1.939
1,239

225

60
15
89

199
37

(')

(M
(M

(M

135

1,754

1,939
1,157

(x)

1,157
564
564

1,157
564

(x)

(x)

(x)

(x)

23.332
15,141
2,200

71

168

137
829

1,376
533

';>
(»)

(M

(M

252
17

36
360

2,212

6,281 154

23,332
6,760
2,628
5,434
5,810
5,220
9,689
9,213

(x)

(x)

(x)

4,136
2,350

(x)

1,574

4,839

Merchan-

dise bne

sales

(TTiousand

dollars)

Stores reporting

merchandise Unc

Toul
sales

(TJiousand

dollars)

2.683
1,082

314

(M
233

78
119
381
193

(')

(')

(')

(')

(')

(M
(M

2,688
1,359

(x)

1,668
1,122
1,275
2,567
2,179

(x)

(x)
'"

(x)

(x)

(x)

(x)

(x)

6,233
4,117

500
(')

27

182
154
368
234
359

(')
'

(M
(')

(M
(M
(')

3,100

6,233
2,499

(x)

1,418
2,239
1,513
3,376
3,723
1,161

(x)

(x)

(x)

(x)

(x)

(x)

Merchan-

dise hne

sales

iThousand
dollars)

Stores reporting

merchandise hne

Toul
sales

(Thousand
dollars)

Number

49.233
38,044
1,541

249
166
192

1,783
674
534

380

(M
3,698

223

(M
27

163
45

1,414

850

167

167
37
20
24

25
29
41

36
9

4
37
9

2

49,288
9,630
4,403
5,825

6,726
8,247
8,785
7,772
2,171

(x)

12,982
2,303

(x)

1,377
1,676
1,555

PENNSYLVANIA

39.77?
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Table 22D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—LUMBER, BUILDING, HARDWARE
GROUP—KIND OF BUSINESS, BY STATE: 1948—Continued

(See text for explanatory tnatenalj

Kind of business and merchandise bne

Merchan.

dise line

sales

(Thouiand
dollars)

Stores reporting

merchandise line

Total
sales

iThoiisand

dollars)

Merchaiv

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise bne

Number

Total

sales

(Tiwusand
dollars)

Merchan-

dise line

sales

(Thousand
doildrs)

Stores reporting

merchandise line

Total

sales

(Thousand
dollars)

Number

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise bne

Total
sales

(TflOUSUTld

dollars)

Merchan

iise line

sales

(Thousand
dollars)

Stores reporting

merchandise bne

Number

Total

sales

(TTiousand

dollars)

PAINT, GLASS, WALLPAPER STORES

Large stores and multiunits

—

Analyang merchandise bne sales, total.

Paint, glass, wallpaper

Hardware
Major household appbances
Furniture, other home furnishings. .

.

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise bne sales, total

.

Paint, glass, wallpaper

Hardware
Major household appbances
Furruture. other home furnishings . . .

.

Other sales

Not analyzing merchandise bne sales

Small smglc unit stores

Large stores and multiunits

—

Analyzmg merchandise line sales, total

Pamt, glass, wallpaper .

Hardware
Major household appbances
Furniture, other home furnishings

Other sales

Not analyzing merchandise line sales .

Small smgle unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

.

Paint, glass, wallpaper

Hardware
Major household appliances

Furniture, other home furnishings

Other sales

Not analyzing merchandise bne sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise bne sales, total

.

Paint, glass, wallpaper

Hardware
Major household appliances

Furniture, other home furnishings .

Other sales

Not analyzing merchandise bne sales . .

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise bne sales, total

Pamt, glass, wallpaper

Hardware
Major household appbances
Furniture, other home furnishings . .

Other sales

Not analyzing merchandise bne sales .

Small single unit stores

1,935
(')

(M

159

2,09i

U)
(x)

2,009
1,659

350

2,009

(x)"

31,253
28,387

2il
(')

670
1,955

301

21,839

287
287
13

2

2<

2

7&4

31,253
1,509
cr

2.391
2,172

124

1,060

4. .108

4,U1
(')

(')

(')

267

DISTRICT OF COLUMBIA

2.696
2,5U
(i)

(')

(M
182

379

338

2,696
(x)

(x)

(x)

7.003
6,243
(')

(')

(')

760

5,068 151

7,003
(x)

(x)

(x)

3.982
3,361

83

(M
(M

533

1,648 44

3,982
678

(x)

(x)

15.682
14,432

315
()

129

806

16,615 586

151
151

18

2

13

15,682
2,020
(x)

1,092

5,764

5,010

CM
(M
(M
754

5,406 201

(')

(M
189
678

734

3,891

1

144

4,665
(x!

(x:

1,317

3.147
2,764
(')

(M

363

3,147
(x)

(x)

4,556
3,698
(')

158
700

4,556
(:

1,279

3,650
3,118
(»)

(')
532

3,650
Cx)

(x)

1.062
911

(M

MASSACHUSETT.S MISSISSIPPI

8.904
7,511

565
(')

(M
828

274

6,626

8,904
3,458
(x)

(x)

11.103
8,497

206
(1)

284

2,116

73

111

111 11,103
2,170
(x

1,487

(>)

151
420

2,434 99

2,626
(x

1,199
834

(M
365

1,036 28

U)

2,646
1,963
(')

317

361

2,646

(

12,973
12,308

341
(')

(M
324

9,977

103
103 12,973

1,122
(x)

(x)

26,485
24,395

330
69
302

1,389

229
229
12
5

10

26,485
1,756

288
1,324

16,911
15,197



22.20 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 22D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—LUMBER, BUILDING, HARDWARE
GROUP—KIND OF BUSINESS, BY STATE: 1948—Continued

[See text for ezpknatory nuterul]

Kind oi busineu tnd merdundise bne

Merctun-

dise bne

nies

{Thousand
dotlars)

Stores reporting

merchandise line

Number

Total

sales

CThouJdTid

dollan)

Mercharv

diae line

sales

(Thousand
dollars)

Stores reporting

merchandise bne

Number

Tool
sales

{Thousand
dollurs)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Numbei

Total

sales

{Thousand

dollars)

Merchan-

dise line

sales

{Thousand
dollars)

Stores reporting

merchandise bne

Numbei

Total

sales

{Thousand
dollars)

Merchan-

dise bne

sales

{Thousand
dollars)

Stores reporting

merchancfase line

Total

sales

(Thousand
dollars)

WEST VIRGINIA

PAINT. GLASS, WALLPAPER STORES

Large stores and multiunits

—

Analyzing merchandise lii>e sales, toal

Piint, gU55. v.'allpaper

Hardware
Major houxbolJ appbances

Furniture, other home furnishings

Other sales

Not analysing merchandise tine sales

Soul] single unit scores

S^e footnolci at end of table.

(>)'

277

1,436

m"
()

2,062M
(x)

(x)

3.791
3,322

(h
(')

(')

469

100

2,7U

38

38 3,791
(x)M
Cx)

2,351
2,135
(1)

(')

(')

216

1,342

2,351
(x)

(x)

(x)

7.096
5,056

981
(')

502
557

139

5,006

1

196

7,096
3,369
(x)

3,554

Table 22D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—LUMBER, BUILDING, HARDWARE
GROUP—KIND OF BUSINESS, BY STATE: 1948—Continued

[See text tor explanatory matemlj

Kind of business and merchandise line

Merchan-

dise line

sales

{Thouiand
dollars)

Stores reporting

merchandise line

Number

Total

sales

{Thousand
dolldrj)

Merchan-

dise line

sales

{Thousand
dolldrs)

Stores reporting

merchandise line

Number

Total

sates

(Tlwusilml

dollars)

Merchan-

dise Une

sales

{Tlioujtlnd

liollurs)

Stores reporting

merchandise line

Number

Total

sales

{Thousand
dollars)

Merchan-

dise Une

sales

{Thousand
dollars)

Stores reporting

merchandise line

Total

sales

{Thousand
dolldrs)

Merchan-

dise line

sales

{Thousand

dollars]

Stores reporting

merchandise line

Total

sales

(TTioujand

dollars)

HEATING .\ND PLUMBING EQUIPMENT
DEALERS

Large stores and multiunits

—

Analynng merchandise line sales, total

Heating, plumbing, air-conditioning equipment

Building materials (cxc. lumber products)

Hardware
Pamt, glass, wallpaper

Major household appliances

Ho jsewares (inc. electric)

Lighting, electrical supplies

Other sales

Not analyzing merchandise line sales

Small single unit stoira

Large stores and multiunits—
Analyang merchandise line sales, total

Heating, plumbing, air-conditioning equipment

Building materials (exc. lumber prrrtucts)

Hard'Aare

Paint, glass, wallpaper

Major nousehold appliances

Housewares {inc. electric)

Lighting, electrical supplies

Other sales

Not analyzing merchandise line sales

Saiall single unit stores

Large stores and multiunits

—

/uialyang merchandise Une sales, total - . .

.

Heating, plumbing, air-conditioning equipment

Buildmg materuls (exc. lumber products)

Hardware
Paint, slass, wallpaper

Major household appUancet

HouKWares (inc. electric)

Lighting, electrical suppUet

OtticT sales "

Not analyzing merchandise Une sales

Small single unit stores

.see i"ootnof.«& at end of table.

CONNECTICUT

2,639
2,155

(')

(')

2,639

(x)

(x)

(x)

2,519
2,111

(')

(M
(')

256

158

1,742

(x)

1,255
(x)

(x)

28,315
22,404

172
689
170
729
38
718

3,395

105

156
156

8

15

11
24
7
19

28,315
2,168
3,345
2,992
5,062

849
2,885

4,904
3,971

(M
"

(M
103

(M
(')

(M
(1)

(')

(')

(M

.533

,759 6,533
(x)

(x)

(x)

1,518
(x)

(x)

,156
,973

(M

(')

(')

(')

4,15c

(x)

'"

(x)

'"

(x)

(x)

2,345
1,996

(')

(M

(x)

(x)

(x)

3,486
2,272

(')

(')

(')

3,486
(x)

(x)

"
2,607

(x)

(x)

20.725
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Table 22D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—LUMBER, BUILDING, HARDWARE
GROUP—KIND OF BUSINESS, BY STATE: 1948—Continued

[Sec text for explanatory materiall

Kind of business and merchandise bne

HEATING AND PLUMBING EQUIPMENT
DEALERS

Large stores and muUiumts

—

Analyzing merchandise line sales, total

Heating, plumbing, air-conditioning equipment

Building materuls (exc. lumber products)

Hardwaxe .

Paint, glass, wallpaper

Major household appliances

Housewares (inc. electric)

lighting, electrical supplies

Other sales

Not analyzing merchandise line sales.

Small single unit stores

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Total

sales

(Thoujund
dollars)

^,175
3.(>i3

(M
(M
(M

170

(M
(M

(x)

(x)

(x)

(x)

(x)

Merchan-

dise line

sales

{Thousand
dollars)

Stores reporting

merchandise bne

Number

Total

sales

{Thousand
doIUrs)

riASSACHUSETTS

Laxge stores and multiunits—

Analyzing merchandise line sales, total.

Heating, plumbing, air conditioning equipment

Building materials (exc. lumber products)

Hardware .

Paint, glass, wallpaper -

Major household appliances

Housewares (inc. electric)

Lighting, electrical supplies

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits—

Analyzing merchandise line sales, total

Heating, plumbing, air-conditioning equipment

Building materials (exc, lumber products)

Hardware
Paint, glass, wallpaper

Major household appliances.

Housewares (inc. electric)

Lighting, electrical supplies

Omer sales

Not analyzing merchandise line sales

Small single unit stores -

Large stores and multiunits

—

Analyzing merchandise line sales, toal

Heating, plumbing, air-condirioning equipment

Building materials (exc. lumber products)

Hardware
Paint, glass, wallpaper

Major household appliances

Housewares (inc. electric)

Lighting, electrical suppUes

Ofiier sales

Not analysing merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise Une sales, total

Heating, plumbing, air-conditioning equipment

Building materials (exc. lumber products)

Hardware . , . .

Paint, glass, wallpaper

Major household apphanccs

Housewares (inc. electric)

Lighting, electrical supplies -
Other sales

Not analyzing merchandise line sales

Small single unit store

See footnotes 3t end of table.

1.613

1,323

(M
*""

(M
(M
(M
(M

1,613

533
211
ASe
81

503

1,26';

183

3,02'^

10,576

i,337

2,018
^,337
3,073
A,3'i9

Merchan-

dise line

sales

(Thousand

dollars)

Stores reporting

merchandise Lne

Numb 1

Total

sales

(Thousand

dollars)

A. 520

3,985

(M
(M

(M

25.388
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Tabic 22D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—LUMBER, BUILDING, HARDWARE
GROUP—KIND OF BUSINESS, BY STATE; 1948—Continued

(See text t'or expUiutory matcriall

Kind o^ business inJ merchandise Lne

Merchan-

dise line

ales

{Thousarui

dollars)

Store* reporting

merchandise Lne

Total

[Number «'«
{Thmuand
dollars)

Merchan-

diftc line

sales

{Thousand
dollars)

Stores reporting

merchandise bne

Total

sales

{Thousand

dollars)

Merchan-

dise Une

sales

(Thousand
dollars)

Stores reporting

merchandise line

Toul
sales

(Thousand
dollars)

Numbo

Merchan-

dise line

sales

{Thousand
dollars)

Stores reporting

merchandise Une

Number

Total

sales

(Thoiutind

dollars)

Merchan-

dise tine

sales

(Thousand
dollars)

Stores reporting

merchaiicbae line

Number

Total

sales

(TTiousand

dollars)

HARDWARE STORES

Lar^ stores and multiumts

—

jVulysng merchandise bne sales, total ,

Hardwire
Paint, glasi. wallpaper

Hay. grvn. feed, farm and garden supplies

Farm equipment, implements, machinery
Coal, wood, t'uci oil

Major hou5ehold appliances

Housewares (inc. cicctnc)

Furniture, other home turrushings

Heating, plumbing, air-condiuomng equipment

.

Lighting, electrical supplies

Sottwood lumber
Hardwood lumber (cxc. hardwood flooring) . . .

.

Hard'A'ood floonng

Plywood (softwood and hardwood)
Other lumber products (inc. millwork)

Building materials (exc. lumber products)

Other sales

Not anatyang merchandise line sales

Small single unit stores

Large stores and mulitunits

—

Analyzing merchandise line sales, total

Hardware ,

Paint, glass, wallpaper

Hay, goin. feed, tarm and ^rden supplies. . . .

Farm equipment, implcro nts. machinery
Coal, wood, fuel oil

Major household appliances

Housewares (inc. electric)

Furniture, other home furnishings

Heating, plumbing, au^-conditioning equipment.
Lighting, electncal supplies

Softwood lumber.

Hardwood lumber (exc. hardwood 0ooring) . . .

.

Hardwood floonng

Plywood (softwood and hardwood)
Other lumber products (inc. millwork)

Building materials (exc. lumber products)

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analyang merchandise line sales, total

Hardware
Paint, gbss, wallpaper

Hay, grain, feed, farm and garden supplies. . .

.

Farm equipment, implements, machinery

Coal, wood, fuel od
Major household appliances

Housewares (inc. electric)

Furniture, other home furnishings

Heating, plumbing, air-conditioning equipment

.

Lighting, electncal supplies

Sctftwood lumber
Hardwood lumber (exc. hardwood flooring). . .

.

Hardwood flooring

Plywood (softwood and hardwood)
Other lumber products (inc. tnillwork)

Building matcruls (exc. lumber products)

Other sales

AIABAMA

Not analyxing merchandise line sales.

.

Soull single unit stores

Large stores and multiunits

—

Analyxing merchandise line sales, total

Hardware
ftint, glass, wallpaper

Hay. grain, feed, farm and garden supplies. . .

.

Farm equipment, implements, machinery
Coal. wood, fuel oil

Major household appliances

Housewares <inc. electric)

Furniture, other home furnishings

Hating, plumbine, air-conditioning equipment

.

Lighting, electncal auppbes
Softwood lumber
Hardwood lumber (exc. hardwood flooring). .

.

Hardwood flooring

Rywood (softwool and hardwood)
Other lumber products (inc. millwork)
Building matcnali (exc. lumber products). . .

.

Other sales

Not analyzing merchandise line sales

SnaUan^ unit stores

Cer rootrot-' ol end of tsLle.

27.899
12,392
2,065
il2

1,010

(M
2,479

827
1,162
1,193

572

211

57
159
131

2,8A8
2,361

783

15,731

159
159

109
32
69
2

82
91
45

27,699
21,171
4,227
13,183

M
17,103
17,619
11,253
14,405
14,854
1,939

2,309
4,275
2,411
18,175

7,i26



LUMBER, BUILDING, HARDWARE GROUP 22.23

Table 22D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—LUMBER, BUILDING, HARDWARE
GROUP—KIND OF BUSINESS, BY STATE: 1 948—Continued

[See text for explanatory material!

Kind of business and merchandise bne

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Total

sales

{Thousand
dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise tine

sales

(Thousand
dollars)

Merchan-

dise hne

sales

{Thousand
dollars)

Stores reporting

merchandise bne

Number

Total

sates

(Thousand
doilarj)

Merchan-

dise line

sales

(Thousand
dollars

}

Stores reporting

merchandise line

Number

Total

sales

(Thousand
dollars)

Merchan -

Jise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Total

sales

(Thousand
dollars)

HARDWARE STORES

Large stores and multiumts

—

Analyzuig merchandise line sales, total

Hardware
Paint, glass, wallpaper

Hay, gram, feed, farm and garden supplies ...

Farm equipment, implements, machinery

Coal, wood, fuel oil ...'..—
Major household appliances

Housewares (inc. electnc)

Furniture, other home furnishings .

Heating, plumbing, air-conditioning equipment

.

Lighting, electrical supplies

Softwood lumber
Hardwood lumber (exc. hardwood flooring) ....

Hardwood flooring

Plywood (softwocxl and hardwood)

Other lumber products {inc. niillwork)

Building materials (exc. lumber products)

Other sales

MISSISSIPPI

Not analyzing merchandise line sales.

Small single unit stores

Large stores and mulitunits

—

/malyzing merchandise line sales, total

Hardware
Paint, glass, wallpaper

Hay, grain, feed, farm and garden supplies. , .

Farm equipment, implements, machinery

Coal, wood, fuel oil

Major household appbances

Housewares (mc. electnc)

Furniture, other home furnishings

Heating, plumbing, air-conditioning equipment.

Lighting, electrical suppUea
Softwood lumber
Hardwood lumber (exc, hardwood flooring) ....

Hardwood flooring

Plywood (softwood and hardwood)

Other lumber products (inc. millwork)

Builduig materials (exc, lumber products)

Other sales

Not analyzing merchandise bne sales

Small single unit stores

X^arge stores and multiumts—

-

/oialyang merchandise bne sales, total

Hardware
Paint, glass, wallpaper

Hay. grain, feed, farm and garden supplies

Farm equipment, implementa, machinery

Coal, wood, fuel oil

Major household appbances

Housewares (inc. electnc).

Furniture, other home furnishings

Heating, plumbing, air-conditioning equipment,

Lightmg, electrical supplies

Softwood lumber

Hardwood lumber (exc. hardwood fltxiring). . .

Hardwood flooring

Plywood (softwood and hardwood)

Other lumber products (inc, millwork)

Building materials (exc. lumber products) , , , .

Other sales

Not arulyzing merchandise line sales

Small single unit stores

Large stores and mulriunits

—

Analyzing merchandise line sales, total

Hardware
Paint, glass, wallpaper

Hay, grain, feed, farm and garden suppbes. . .

.

Farm equipment, implements, machinery

Coal, wood, fuel oil

Major household appliances

Housewares (inc. electric)

Furniture, other home furnishings

Heating, plumbing, air-conditioning equipment

Lighting, electncal suppbes

Softwood lumber

Hardwood lumber (exc. hardwood flooring) . .

.

Hardwood flooring

Plywood (softwood and hardwood)
Other lumber products (inc, millwork)

Building materials (exc. lumber products). . . .

Other sales

Not arulyzing merchandise line sales

Small single unit stores

£ee footnotes at end of table.

59,938



22.24 RETAIL TRADE-MERCHANDISE LINE SALES

Table 22D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—LUMBER, BUILDING, HARDWARE
GROUP—KIND OF BUSINESS, BY STATE: 1948—Continued

(See ten for explanatory nutenal)

Kind of bunneu and merchandise line

Merchan-

dise hne

sates

(Thousand

doUars)

Stores reporting

merchandise line

Nvunba

Total

sales

[Thousand
dollars)

Merchan-

dise line

salca

(Thomand
dollars)

Stores reporting

merchandise bne

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Total

sales

(Thousand

dollars)

Number

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Number

Total

sales

{Thousand
dollars)

Merchan-

dise line

sales

(Thousand
dollarj)

Stores reporang

merchaiichse line

Number

Total

sales

(Thousand

dollars)

HARDWARE STORES

large stores and muluuruts

—

Analyang merchandise line sales, total

Hardware -

.

Paint, glass, wallpaper

Hay, grain, feed, farm and garden suppbes

Farm equipment, implements, machmery
Coal, wood, fuel oil

Major household appliances

Hou-vw-arcs (inc. clcctnc)

Furniture, other home furnishings

Hcaung. plumbing, air-conditiomng equipment

.

Lighting, electrical supplies

Softwood lumber
Hardwood lumber (exc hardwood flooring) . . .

.

Hardwood flooring

Plywood (softw'ood and hardwood)

Other lumber products (inc. miUwork)

Building materials (exc. lumber products)

Other sales

Not analyzing merchandise line sales.

Small single unit stores

Large stores and mulitunits

—

Analyang merchandise line sales, total

Hardware
Paint, glass, wallpaper

Hay, grain, feed, farm and garden supplies . . . .

Farm equipment, implements, machinery

Coal, wood, fuel oil

Major household appliances

Housewares (inc. electric)

Furniture, other home furnishings

Heating, plumbing, air<onditioning equipment

.

Lighting, electrical supplies

Softwood lumber
Hardwood lumber (exc. hardwood flooring) . . .

Hardwood flooring

Plywood (softwood and hardwood)
Other lumber products (inc. millwork)

Building materials (exc. lumber products). . . . .

Other sales

Not analyzing merchandise line sales

Small single unit stores

See footnotesBt end of •9*-l'=.

49,680
27,402
1,805

590
2,340

65
5,866
1,883
1,111
1,902

915
349
44
68
53

249
1,599
3,439

3,215

35,583

327
327
164
19
76
7

161
157
77

101

101

13

6

11
14

20
65

29

951

49,680
24,165
3,239

15,290
1,160

28,964
24,431
9,447
18,509
16,903
1,754
1,070
1,982
2,144
3,795

13,141

6,355
1,547



LUMBER, BUILDING, HARDWARE GROUP 22.25

Table 22D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—LUMBER, BUILDING, HARDWARE
GROUP—KIND OF BUSINESS, BY STATE; 1948—Continued

[See text for explanatory matcriall

Kind of business and merchandise line

Merchan-

dise hne

sales

(Thousand
doUars)

Stores reporting

merchandise line

Number

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thousand
doUars)

Stores reporting

merchandise line

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Number

Total

sales

(Thousand
dollars)

Merchan-

dise Line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Number

Total

sales

(Thousand
dollars)

Merchan -

dise line

sales

(Thousand
dollars}

Stores reporting

merchandise line

Number

Total

sales

(TTiousand

dollars)

FARM EQUIPMENT DEALERS

Large stores and multiunits

—

Analysing merchandise line sales, total

Farm equipment, implements, machinery (new)-

Farm equipment, implements, machinery (used)

Other farm supplies (albed Imes)

Passenger cars (new)

Trucks (new)

Passenger cars (used)

Trucks (used)

Parts and accessones

Shop or service labor sales

Automobile trailers

Gasoline and lubricants

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiuiuts

—

Analyzing merchandise line sales, total

Farm equipment, implements, machmery (new)

.

Farm equipment, implements, machinery (used)

Other farm suppbes (alLed lines)

Passenger cars (new)

Trucks (new)

Passenger cars (used)

Trucks (used)

Parts and accessones

Shop or service labor sales

Automobile trailers

Gasoline and lubncants

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

Farm equipment, implements, machinery (new)

.

Farm equipment, implements, machinery (used)

Other farm supplies (alhed lines)

Passenger cars (new) ._

Trucks (new) ;....;

Passenger cars (used)

Trucks (used)

Parts and accessories .

Shop or service labor sales

Automobile trailers

Gasohne and lubncants

Other sales

Not analyzmg merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

Farm equipment, implements, machinery (new)

.

Farm equipment, implements, machinery (used)

Other farm supplies (alLed lines).

Passenger cars (new)
Trucks (new)

Passenger cars (used)

Trucks (used)

Parts and accessones .

Shop or service labor sales

Automobile trailers

Gasohne and lubricants

Other sales

Not analyzmg merchandise line sales

Small smgle unit stores

Large stores and multiunits^
Analyzing merchandise line sales, total

Farm equipment, implements, machinery (new)

.

Farm equipment, implements, machinery (used)

Other farm supplies (aUied lines)

Passenger cars (new)
Trucks (new)

Passenger cars (used)

Trucks (used)

Parts and accessories

Shop or service labor sales

Automobile trailers

Gasoline and lubricants

Other sales

Not analyzing merchandise line sales

Small single unit stores

Se« footnote; at end of table.

•i. --l



22.26 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 22D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—LUMBER, BUILDING, HARDWARE
GROUP—KIND OF BUSINESS, BY STATE: 1948—Continued

(See text for explanatory materul]

Kind of buitneu and inerchandise line

Merchan-

dise line

sales

^Thousand
dollars)

Stores reporing

merchandise tine

Total

sales

(Thcfuiand

dollars)

Merchan-

dise line

sales

(Thoutand
dolUrs)

Stores reporting

merchandise hne

Number

Total

sates

{Thotuand
dollars)

Merchan-

dise line

sales

{Thousand
dollars)

Stores reporting

merchandise hne

Number

Total

sales

(Thousand
dollars)

Merdiaiv

dise line

sales

(Tliousand

dollars)

Stores reporting

merchandise line

Toul
sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thousand
dolUrs)

Stores reporting

merchaiic^se line

Number

Total
sales

(Thousarul

dollars)

FARM EQUIPMENT DEALERS

Large stares and multiunits

—

Analyzing merchandise hne sales, total

Farm equipment, implements, machinery (new) .

.

Farm equipment, unplements, machinery (used)

.

Other (arm suppLes (aUied hnes)

Passenger cars (new)

Trucks (new)

I^ssengcr cars (used)

Trucks (used)

Parts and accessories

Shop or service labor sales

Automobde trailers

Gasoline and lubricants

Other sales

Not analyang merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

Farm equipment, implements, machinery (new) .

.

Farm equipmcnr. implements, machinery (used)

.

Other (arm suppbca (allied lines)

Passenger cars (new)

Trucks (new)
Passenger cars (used)

Trucks (used)

Parts and accessories

Shop or service bbor sales

Autooiobile trailers

Gasoline and lubricants

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

Farm equipment, implements, machinery (new) .

.

Farm equipment, unplemenu, machinery (used)

.

Other ^rm supplies (aUied lines)

Passenger cars (new)

Trucks (new)

Passenger cars (used)

Trucks (used)

Parts and accessories

Shop or service labor sales

Automobile trailers

Gasoline and lubricants

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise hne sales, total

Farm equipment, implements, machinery (new).

Farm equipment, implements, machinery (used)

Other mm supplies (allied hnes)

Passenger cars (new)
Trucks (new)
Passenger cars (used)

Trucks (used)

Parts and accessories

Shop or service labor sales

Automobile trailers

Gasoline and lubricants

Other sales

Not analyzing merchandise line ales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

Farm equipment, implements, machinery (new).

.

Farm equipment, implements, machinery (used).

Other farm wippliea (alhcd hnes)

Passenger cars (new)
Trucks (new)
Pissenger cars (used)

Trucks (used)

Parts and accessories

Shop or service labor sdei
AutoBiobile trailers

Gasoline and lubncants
Other tales

Not amlyzing mochandiK line sales

SobII single unit stores

X rflt(in»l<j to avoid didrlorturv.
' rosblnx) alth "other aiilce .•

HEW HAMPSHIRE NQOTH CilROLIHA

2.1S1

1,211
116

(')

';>
(»)

(•)

(')

152
83

38
551

2,151
1,567
(x)

(x)

(x)

(x)

(x)

1,490
1,660

1,37-;

15,198
8,308

815
l,8i3

310
197
87

(')

991
445

(»)

223
1,979

136

14,918
8,489
7,743

2,429
1,712
1,557
(x)

9,901
9,122
(x)

5,071

9.101
5,164

316

1,393
(')

129
(')

(')

955
422

(M
37

685

584

1,601

8,926
3,533
4,346
(x)

1,355
(x)

(x)

5,775
7,258
(x)

1,524

50,172
28,513
2,709
5,085
465

1,341
119
229

4,039
1,827

(M
401

5,444

736

259
255
184
140
16
44
20
36
173
185

2

87

50,030
34,885
29,506
3,690
9,589
4,401
8,475
31,612
36,132
(x)

15,588

32,640
18,414
2,290
1,193

596
2,066

285
218

3,737
1,137
(')

51

2,653

155
152
102
47
11

30
10
24

101

107

32,156
23,678
9,469
3,837
11,539
3,213
9,488
23,940
24,554
(X)

7,603

NORTH DAKOTA PENNSYLVANIA

W,14^



LUMBER, BUILDING, HARDWARE GROUP 22.27

Table 22E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—LUMBER, BUILDING, HARDWARE
GROUP—KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS; 1948

[See text for explanatory matenal)

Kind of business and merchandise line

LUMBER YARDS

Large stores and multiumts—
Analyang merchandise line sales, total

Softwood lumber

Hardwood lumber {cxc. hardwood flooring).

Hardwood flooring

Plywood (softwood and hardwood)

Other lumber products (inc. miUwork)

Building materials (exc. lumber products)

Hardware
Paint, glass, wallpaper

Hay, grain, feed, farm and garden supplies

Farm equipment, implements, machinery

Coal, wood, fuel oil

Major household appliances

Housewares (inc. electnc)

Furniture, other home furnishings

Heating, plumbing, air-conditioning equipment

.

Lighting, electrical supplies

Other sales

Not analyzing mercha.idwc line sales.

Small single unit stores

Large stores and multiunits

—

Analyzmg merchandise line sales, total

Softwood lumber

Hardwood lumber (cxc ,
hardwood flooring) ....

Hardwood flooring

Plywood (softwood and hardwood)

Other lumber products (inc. millwork)

Building materials (exc. lumber products)

Hardware
Paint, glass, wallpaper

Hay, grain, feed, farm and garden supplies

Farm equipment, implements, machinery

(3oal, wood, fuel oil - . .

Major household appbances

Housewares (inc. electric)

Furniture, other home fumishingi

Heating, plumbing, air-conditioning equipment

Lighting, electrical supphes

Other sales

Not analyzing merchandise line sales

Small single unit scores

Large stores and multiunits—

Analyzing merchandise line sales, total

Softwood lumber

Hardwood lumber (exc. hardwood flooring)

Hardwood flooring

Plywood (softwood and hardwood)

Other lumber products (inc. millwork)

Building materials (exc, lumber products)

Hardware
Paint, glass, wallpaper ,

Hay, grain, feed, farm and garden supplies

Farm equipment, implements,machinery

Coal, wood, fuel oil

Major household appliances

Housewares (inc. electric) -

Furniture, other home furnishings

Heating, plumbing, air-conditioning equipment.

Lighting, electrical supplies

Other sales

Merchan-

dise line

sales

(Tfioujiiiid

dollars)

Stores reporting

merchandise line

Total

sales

(Thousand
dollars)

Not analysing merchandise line sales

Small single unit stores

Large stores and multiunits

—

i^uulyzing merchandise line sales, total

Softwood lumber
Hardwood lumber (exc. hardwood flooring). . . .

Hardwood flooring

Plywood (softwood and hardwood)

Other lumber products (inc. millwork)

Building materiab (exc. lumber products)

Hardware
Paint, glass, wallpaper

Hay, grain, feed, farm and garden supplies. ...

Farm equipment, implements, machinery

Coal, wood, fuel oil

Major household appliances

Housewares (inc. electric)

Furniture, other home furnishings

Heating, plumbing, air-conditioning equipment

Lighting, electrical supplies

Other sales

Not analyzing merchandise line sales

Small single unit stores

.See footnotes at end of taDie.

16.061
7,376
1,177

887
721

3,545
1,307
617
185

(M

2';8

{')

(M

30
30
24
29

28

25
25 i

20
I

18
I

,081

,264

,972
,497
,318
,859
,119
,533

X)

2,481

ix)

(x)"

BIRMINGIiAM, ALA.

4.735
2,678

72
168
100
483
971
99
73

91

774

870

4,602
2,419
3,313
2,688
3,074
4,276
3,267
2,673

CHARLESTON, W.Va.

V2i:j



22.28 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 22E—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—LUMBER, BUILDING, HARDWARE
GROUP—KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS; 1948—Continued

[See text for explanatory outenal)

Kind of business and merdundise tine

MercKin*

diae line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Total

sales

(Thousand
dolldri)

Merchan-

dise bne

sales

(Thousand
dollars)

Stores reponmg
merchandise line

Numba

Total

sales

{Thousand
dollars)

Merchan-

dise line

sales

(Tliousand

dollars)

Stores reporting

merchandifie bne

Total

Bales

(Thousand
hilars)

Numbet

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise bne

Numbci

Total

sales

(Thousand
dollars}

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Total

sales

(Thousand
dollars)

Ll'MBER YAKOS

Large stores and multiunits—

Analynng merchandise line sales, total

Softwood lumber
Hardwood lumber (eitc. hardwood 6ooring) . .

.

Hardwood Sooring

Plyvkxxxj (softwood and hardwood)
Other lumber products (inc. millwork)

Building materials (exc. lumber pnxlucts)

Hardw*are

Paint, glass, wallpaper

Hay. grain, feed, farm and garden supplies ....

Farm equipment, implements, machinery

Coal. wood, fuel oil

Major household appliances

Housewares (mc. electric)

Furniture, other home furnishings

Heating, plumbing, ait'Conditioning equipment
Lighting, electrical suppbes
Other sales

Not analynng mercha,idtse line sales

SouU single unit stores

Large stores and multiunits

—

Analynng merchandise line sales, total

Softwood lumber
Hardwood lumber (exc. hardwood 6ooring). . -

Hardwood flooring

Plywood (softwood and hardwood)
Other lumber products (inc. millwork)

Building materials (exc. lumber products)

Hardware
I^mt, glass, wallpaper

Hay, gnin, feed, farm and garden supplies ...
Farm equipment, implements, machinery

Coal, wocxi, fuel od
Major household appliances

Housewares (mc. electric)

Fumiiure, other home furnishings

Heating, plumbing, air-conditioning equipment
Lighting, electrical suppbes
Other sales

Not analysing me*'chandise line sales

Small single unit scores

Large stores and multiunits

—

Analyzing merchandise line sales, total

Softwood lumber
Hardwood lumber (exc. hardwood fiooring). . .

Hardwood flooring

Plywood (softwood and hardwood)
Other lumber products (mc. millwork)

Buddmg materials (exc. lumber products). ....

Hardware
Paint, gbss. wallpaper

Hay, grain, feed, farm and garden supplies. . .

.

Farm equipment, implements, machinery

Coal, wood, fuel oil

Major household anpbances

Housewares (inc. electric)

Furniture, other home furnishings

Heatuig, plumbing, aiT'COnditioning equipment

Lighting, electrical supplies

Other sales

Not analyzing merchandise line sales

SouU smgte unit stores

Large stores and multiunits

—

Analyzmg merchandise line sales, toul
Softwood lumber
Hardwood lumber (exc. hardwood flooring). . .

.

Hardwood flooring

Plywood (softwo<^ and hardwood)
Other lumber products (inc. mdlwork)
Building maleruls (exc. lumber products)
Hardware
Paint, glass, wallpaper

Hay. grain, feed, farm and garden supplies

Farm equipment, implements, machinery
Coal, wood, fuel oil

Major household anpbances
Housewares (inc. electric)

Furniture, other home furnishings

Heating, plumbing. air'Conditioning equipment.
Lighting, electrical suppbes
Other sales

Not analyzing merchandise line sales.

Soiall iingk unit stores

DES MOINES, tOWA DETROIT, MICH.
raNN.-SUPEBIOR,
WIS.

ERIE, PA.

8.587

148

274
177

1,137
1,488

18«
128

(')

217

227

252

144

22
21
7

18
17
17
19
19

16

1|

8,255
4,391
7,614
6,917
7,143
7,609
7,279
5,625
(X-

1,290

78.777
42)746
2,769
3,203
2,158
12,612
8,006
1,697
750
111

3,131

<!'
(')

(')

289

(M
1,305

2,432

167
157
68
129
123
112
133
104
89

75,030
39,209
64,715
60,089
56,414
67,846
45,244
35,737
2,892

19,908
(x)M
(x-

5,055
(X)

6.304
2,415

94
110
121

1,195
1,165

238
174

(')"

573

<;'
(')

(>)

(')

(M
219

140

6,155
3,356
4,164
4,859
5,523

5,618
3,859
3,451

(x)"
3,545
(x)

(x)

(x)

(x)

(x)

4.947
2,621

451

233
223
598
494
103
54

(')

142

254

4,737
3,856
4,381
4,381
4,270
3,115
3,410
2,114

(x)

8,354
S,582
7,173
5,565
4,629
7,421
S,S01
2,902
(x)

2,179
U)
(x)

(x)

Cx)

FORT WORTH, TEX. FRESNO, CALIF. GRAND RAPIDS, MICH. KARRISBURG, PA. HARTFORD, CONN.

20.544
11,861

452
788
748

3,370
1,552

673
566

(')

(M
14

52')

1,086 25

19,562
5,788

18,073
16,882
17,331
'.5,645

13,948
12,339

(x)

(x)

(x)

(x)

1,655

13.501
7,221

133
502
334

883
2,127
1,273
414

(') .

171

76
358

13,501
2,780
10,443

10,064
11,246
12,854
13,068
13,131
(x)

737
(x)
(x)

(X)

4,307
5,963

9.820



LUMBER, BUILDING, HARDWARE GROUP 22.29

Table 22E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—LUMBER, BUILDING; HARDWARE
GROUP—KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

(See text for explanatory material]

Kind of business and merchandise bne

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Toul
sales

[Thousavd

dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Total

sales

{Thousand
dollars)

Merchan-

dise line

sales

(Tfiouja»id

dollars)

Stores reporting

merchandise line

Total

sales

{Thousand
dollars)

Numbei

Merchan-

dise line

sales

(Thousand
du(Iar5}

Stores reporting

merchandise line

Number

Total

sales

{Thousand
dollars)

Merchan-

Jisc hne

sales

{Thousand
dollars)

Stores reporting

merchandise bne

Total
sales

[Thousand
dollarj)

LUMBER YARDS

Large stores and multmnits

—

Analysing merchandise line sales, total

Sot'twood lumber
Hardwood lumber (exc. hardwood flooring) . .

Hardwood flooring ,

Plywood (softwood and hardwood)
Other lumber products (inc. millwork)

Building materials (exc. lumber products)

Hardware
Paint, glass, wallpaper

Hay, grain, feed, farm and garden supplies . . .

Farm equipment, implements, machinery

Coal, wood, fuel oil

Major household appliances. . .
.'.'

Housewares (inc. electric)

Furniture, other home furnishings

Heating, plumbmg, air-conditioning equipment
Lighting, electrical suppbes
Other sales "

Not analysmg merchandise bne sales

Small single unit stores

Large stores and multmnits—
Analysing merchandise bne sales, total ,....,...
Softwood lumber , ,,.,,,.,
Hardwood lumber (exc- hardwood flooring). . . .

Hardwood flooring ,

Plywood (softwood and hardwood)
Other lumber products (inc. millwork)

Building materials (exc. lumber products)

Hardware
Paint, glass, wallpaper

Hay, grain, feed, farm and garden suppbes
Farm equipment, implements, machinery

Coal, wood, fuel oil

Major household appbances
Housewares (inc. electric)

Furniture, other home furnishingi.

Heating, plumbing, air-conditioning equipment.

Lighting, electrical suppbes . .

.

Other sales

Not analysing merchandise bne sales

Small single unit stores

Large stores and multmnits

—

Analyzing merchancbse line sales, total

Softwood lumber
Hardwood lumber (exc. hardwood flooring) , .

Hardwood flooring

Plywood (softwood and hardwood)
Other lumber products (inc. millwork)

Building materials (exc. lumber products)

Hardware
E'aint, glass, wallpaper

Hay, grain, feed, farm and garden suppbes. . . .

Farm equipment, implements, machinery
Coal, wood, fuel oil

Major household appbances
Housewares (inc. electric). .

*

Furniture, other home furnishings

Heating, plumbing, air'Conditioning equipment
Lighting, electrical suppbes

Other sales ,

Not analyzing merchandise bne sales

Small single unit stores ,

Large stores and multiunits

—

Analyzing merchandise line sales, total

Softwood lumber
Hardwood lumber (exc, hardwood flooring). . .

Hardwood flooring

Plywood (softwood and hardwood)
Other lumber products (inc. millwork)

Building materials (exc. lumber products)

Hardware
Paint, glass, wallpaper

Hay, grain, feed, farm and garden suppbes. . .

.

Farm equipment, implements, machinery
Coal, wood, fuel oil

Major household appbances

Housewares (inc. electric)

Furniture, other home furnishings

Heating, plumbing, air-conditioning equipment
Lighting, electrical suppbes
Other sales .,.,.,

Not analysing merchandise bne sales

Small single urut stores

See footnotes at end of table.

MEMPHIS, TENN. MIAMI, FXA. MILWAUKEE, WIS.
MINNEAPOLIS-ST. PAUL,

MINN.
NASHVILLE, TENN.

10.277
^,588

i65
213
392

2,698
1,065
402
187

(M

i'V
CM
CM

cm"
CM
267

162

458

10,142
4,675
5,153
6,257
7,891
8,074
8,010
5,386
Cx)

m"
Cx)

Cx)

(X)'*
(x)

NEW ORLEANS, LA.

7.565



22.30 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 22E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—LUMBER, BUILDING, HARDWARE
GROUP—KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

[See text for explanatory material]

Kind of business and merchandtse line

Merchan-

dise line

sales

(Thousand
doILiri)

Stores reporting

merchandix line

Number

Total

sales

(Thouiand
dollars)

Mercharv

dise line

sales

{Thousand
dolldrs)

Stores reporting

merchandise bne

Numbei

Total

sales

{Thousand

dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Total

sales

(Thousand
dollars)

Numbei

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise bne

Numbei

Toul
sales

(Thousand
dollars)

Merchan

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Number

Total

sales

(TTiousand

dollars)

LtMBER YARDS

Large stores and multmnits—
.\rulyzing merchandise line sales, total

Softwood lumber
Hardwood lumber (cxc. hardwood flooring). .

.

Hardn-ood flooring

PlvM.'ood (soi'twood and hardwood)
Other lumber producls (inc. millwork)

Building m^teruls (exc. lumber products)

Hardware
f^int. glass, wallpaper

Hay. grain, feed, farm and guden supplies. . .

.

Farm equipment, implements, tnachinery

Coat, wood, fuel oil

Major household appliances

Housewares (mc. electric)

Furniture, other home furnishings

Heating, plumbing, air-conditiotung equipment
Lighting, eleccrical supplies

Ouier sales -

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analyzmg merchandise line sales, total

Softwood lumber

Hardwood lumber (exc. hardwood flooring). .

.

Hardwood flooring . ,

Plywood (softwood and hardwood)
Other lumber products (inc. millwork) .......

Building maicnab (txc. lumber products)

Hardware
Paint, glass, wallpaper , ,

Hay, grain, feed, farm and garden supplies ....

Farm equipment , implements, machinery
C^l, wood, fuel oil

Major household appliances

Housewares (inc. electric) ....._

Furniture, other home furnishing*

Heating, plumbing, air-conditioning equipment

Lighting, electrical supplies

Other sales

Not analyzing mcchandise line sales

Small single unit scores

Large stores and multiunits—

Analyzing merchandise line sales, total

Softwood lumber
Hardwood lumber (exc. hardwood flooring). . .

Hardwood flooring

Plywood (softwood and hardwood)
Other lumber products (inc. millwork)

Building materuls (exc. lumber products)

Hardware
Piint, glass, wallpaper

Hay, grain, feed, farm and ^den supplies. . .

.

Farm equipment, implements, machinery

Coal, wood, fuel oil

Ma]or household appliances

Housewares (inc. electric)

Furniture, other home furnishings

Heating, plumbing, air-conditioning equipmenc

Lasting, electncal supplies

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

Softwood lumber
Hardwood lumber (exc. hardwood flooring). .

.

Hardwood flooring ,

Plywood (softwood and hardwood)
Other lumber products (inc. millwork)

,

Building materuls (exc. lumber products). . .. .

.

Hardware
,

Paint, glass, wallpaper

Hay. grain, feed, farm and garden suppliet. ...

Farm equipment, implements, machinery
Coal, wood, fuel oil

Ma)or household appliances

Housewares (inc. electric)
,

Furniture, other home furnishings

Heating, plumbing, air'Conditioning equipment
Lighting, electrical suppbes
Other tales

Not analyzing merchandise line saks

Small single unit stores

S*e foolnoten at end of table.

SAN ANTONIO, TEX. SAN BERNARDINO, CALIF. SAN DIEGO. CALIF.
SAN FRANCISCO-OAKLAND,

CALIF.
SAN JOSE. CALIF.

l?.w
7,735



LUMBER, BUILDING, HARDWARE GROUP 22.31

Tabic 22E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—LUMBER, BUILDING, HARDWARE
GROUP—KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1 948—Continued

(See text for explaiutory material]

Kind of business and merchandise bne

LUMBER YARDS

Large stores and multiunits

—

Analyang merchandise line sales, total

Softwood lumber
Hardwood lumber (exc, hardwood flooring)

Hardwood flooring

Plywood (softwood and hardwood) . ,

Other lumber products (inc. miUwork)

Buildmg materials (exc. lumber products)

Hardware
Paint, glass, wallpaper

Hay, grain, feed, farm and garden supplies

Farm equipment, implements, machinery

(^1, wood, fuel oil - - .

.

Major household appliances ....

Housewares (uic, electric) .

F\imiture, other home furnishings

Seating, plumbing, air-conditioning equipment.

Lighting, electrical supplies

Other sales

Not analyzing merchaiidise line sales

.

Small single unit stores

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Number

Toul
sales

(Tliousand

dollars)

WILKIS-BARRE-HAZLETON

,

PA.

5,887
2,617

623
150
203

767
842
217
156

(M

37

(M
275

852

1,051

5,74-1

3,959
4,536
4,7K
4,672
5,309

5,544
3,959

(x)"

(x)"

1,453
(x

Merchan-

dise line

sales

{Thousand
dollars)

Stores reporting

merchandise line

Total

sales

(Thousand
dollars)

WILMINGTON, DEL.

7.561
2,768

284
187
355

1,260
923

437
253
34

891

('"

6,758
4,199
6,327
6,119
5,917
6,478
4,590
4,590
1,640

4,472

(x'"

Merchan-

dise line

sales

(Thousand
duKars)

Stores reporting

merchandise line

Total

sales

[Thousayid

dollars)

Number

WORCESTER, MASS.

4.203
1,881

15
1,048

146

433
442
56

17

(M

('"

(M
('1

3,185
1,757
3,995
3,185
2,929
3,768
2,079
2,466
(x)

Merchan-

dise line

sales

(Tliousand

dollars)

Stores reporting

merchandise line

Total

sales

(Thousand
dollars)

YOUNGSTOWN, OHIO

11.105
4,657

512
457
497

2,091
1,685

581

752

422

11,105
8,030
10,313
10,488
9,863
9,487
7,395
5,707

X)

,610
X)

x)

Merchan-

dise Une

sales

{Thousand
dollars)

Stores reporting

merchandise Lne

Total

sales

(Thousand
dollars)

See f^xjtnotes at end of table.

Table 22E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—LUMBER, BUILDING, HARDWARE
GROUP—KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

|Sce text for explanatory material|

Kind of business and merchandise line

BUILDING MATERIAL DEALERS

Large stores and multiunits

—

Analyzing merchandise line sales, total

Building materiak (exc. lumber products)

Softwood lumber . , ,
,

Hardwood lumber (exc. hardwood Booring). . , .,

Hardwood flooring

Plywood (softwood and hardwood)
Other lumber products (inc. millwork)

Hardwi-are

E*aint, glass, wallpaper ,

Hay, grain, feed, fa^m and garden supplies

Farm equipment, implements, machinery

Coal, wood, fuel oil

Major household appUances

Housewares (inc. electric)

Furniture, other home furnishings

Heating, plumbing, air-conditioning equipment.

Lighting, electrical supplies

Other sales

Not analyzing merchandise line sales -

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

Building materials (exc. lumber products)

Softwood lumber

Hardwood lumber (exc. hardwood flooring). . .

Hardwood floonng

Plywood (softwood and hardwood)

Other lumber products (inc. millwork)

Hardware
Pamt, glass, wallpaper

Hay, grain, feed, farm and garden supplies- - . .

Farm equipment, implements, machinery. - . . ,

.

Coal, wood, fuel oil

Major household appliances

Housewares (inc. electric)

Furniture, other home furnishings

Heating, plumbing, air-conditioning equipment

Lighting, electrical supplies

Other sales

Not analyzing merchandise line sales

Small single unit stores

See footnotes at end of table.

Merchan-

dise hnc

sales

(Thoujajid

dollars)

Stores reporting

merchandise line

Total

sales

(Tfiouja7id

dollars)

7,453



22.32 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 22E—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—LUMBER, BUILDING, HARDWARE
GROUP—KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

|See text for explanatory outenal|

Kind of businen and merchandise bne

Mcichan-

dise line

ales

(Thousand

Stores repeating

merchandise line

Number

Total

sales

(Thotisand

dollars)

Merchan-

dise line

sales

{Thousand
dollars)

Stores reporting

merchandise line

Number

Total

sales

{Thousand

dolldri)

Merchan-

dise line

sales

(Thousand
doliars)

Stores reporting

merchandise line

Total

sales

(ThouidJid

dollars)

Numbei

Merchan-

dise bne

sales

(Thousand
dollarJ

)

Stores repomng
merchandise line

Total

sales

(Thousand
dollars)

Merchan-

dise Une

sales

(TTiousaTid

dollars)

Stores reporting

merchandise Une

Numbei

Total

sales

(TTiousand

dollars)

Bl'ILDlNG MATERIAL DEALERS

Large stores and roulciunits

—

Analyzing merchandise line sales, total

Building materials (exc. lumber products)

Softwood lumber

Hard<A*ood lumber (exc. hardwood flooring) ....

Hardwood flooring

Plywood (softwood and hardwood) . ...

Other lumber products (inc. millwork)

Hardware
E^int. glass, wallpaper

Hay. grain, teed, fain and gudcn supplies

Farm equipment, implements, machinery
Coal, wood, fuel oil

Major household apphances
Housewares (inc. electnc)

Furnirure, other home furnishings

Heating, plumbing, air-conditioning equipment

.

Lighting, electrical suppbes
Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and mulciunits

—

/malyzing merchandise line sales, toul

Building materials (exc. lumber products)

Softwood lumber
Hardwood lumber (exc. hardwood flooring). .

.

Hardwood flooring

Plywood (softwood and hardwood)
Other lumber products (inc, millwork)

Hardware
E^int, glass, wallpaper

Hay. grain, feed, form and garden supplies

Farm equipment, loiplements, machinery
Coal, wood, fuel oil

Major household appliances

House%fc"arcs (inc. electric) ,

Furniture, other home furnishings

Heating, plumbing, air-conditioning equipment.
Lighting, electrical suppbes
Other sales ,

Not analysing merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analyiing merchandise line sales, total

Building materials (exc. lumber products). .

Softwood lumber . .

Hardwood lumber (exc. hardwood flooring) .

Hardwood flooring

Plywood fsoftwood and hardwood)
Other lumber products (inc. millwork)

Hardware
Pamt, glass, wallpaper

Hay, grain, feed, farm and ^den supplies.

.

Farm equipment, implements, maihinery. .

.

Coal, wood, fuel oil

Major household appliances

Housewares (inc. electric)

FuTTuturc, other borne furnishings

Heating, plumbing, ait'conditiorung equipment.

Lighting, electrical supplies

Other sales

Not arulyzing merchandise line sales

Small smgle unit stores

Large stores and multiunits

—

Analysing merchandise line sales, total

Building matcruU (exc. lumber products)

Softwood lumber
Hardwood lumber (exc. hardwood flooring) ...

Hardwood flooring

Plywood (softwowl and hardwood)
Otbo lumber producu (inc. millwork)

Hardware "...

Paint, glass, wallpaper

Hay, grain, feed, farm and garden supplies.

Farm equipment, implements, oucbinery
Coal, wood, fuel oil

Major household appliances

Housewares (inc. electric)

Furniture, other home furnishmgs
Heating, plumbing, atr-conditioning equipment.
Lighting, electrical suppbes
Other sales

Not analyzing merchandise bne sales

.

Small single unit stares

COLUMBUS, OHIO DvcrroN, OHIO DENVER, COLO. DETROIT, MICH. INDIANAPOLIS, IND.

*.7??



LUMBER, BUILDING, HARDWARE GROUP 22.33

Table 22E—MERCHANDISE
GROUP—KIND OF

LINE SALES OF LARGE STORES AND MULTIUNITS—LUMBER. BUILDING, HARDWARE
BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

[See text for explanatory material]

Kind of business and merchandise bne

Merchan-

disc line

sales

{Thousand
dollarj)

Stores reporting

merchandise tine

Total

sales

{Thousand
dollars)

Merchan-

dise line

sales

{Thousand
dollars)

Stores reporting

merchandise line

Number

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

{Thousand
dvllars)

Stores reporting

meichandise bne

Total

iNumbeJ ^'"

I

(Thousand

dollars)

Merchan-

dise line

sales

{Thousand
dolldrs)

Stores reporting

merchandise line

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Total

sales

{Thousand
dollars)

PAINT. GLASS. WALLPAPER STORES

Large stores and multiunits—
Analyang merchandise line sales, total.

Paint, gliss, wallpaper

Hardware
Major household applunces

Furniture, other home furnishings

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

Paint, glass, wallpaper

Hardware

.

Major household appliances

Furniture, other home furnishings

Other sales

Not analyzing merchandise line sales

.

Small single unit stores ....

Large stores and multiunits

—

Analyzing merchandise line sales, total

-

Paint, glass, wallpaper

Hardware ...
Major household appliances

Furniture, other home furnishings . ,
.

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

.

Paint, glass, wallpaper

Hardware .

Major household appliances

Furniture, other home furnishings

Other sales

Not analyzing merchandise tine sales .

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise bne sales, total.

Paint, glass, wallpaper

Hardware
Major household appbances
Funuture, other home furnishings ,

Other sales

Not analyzing merchandise bne sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise bne sales, total.

Paint, glass, wallpaper

Hardware
Major household appliances

Furniture, other home furnishings ....

Other sales

Not analyzing merchandise line sales

.

Small single unit stores

ALBANY-SCHENECTADY-
TROY, N.Y.

ATLANTA, GA. BOSTON, MASS. BUFFALO, N.Y. CANTON, OHIO

1,375
1,276

1,151

1,375

Cx)

2,100
17153

(')

217

Cx)

Cx)

Cx)

5,245
4,239



22.34 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 22E—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—LUMBER. BUILDING, HARDWARE
GROUP—KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1 948—Continued

(Sec ten for explanatory nuterul]

Kind of buttncM and cnerchuidiie line

Merchan-

dise tine

ales

dolldri)

Stores reporting

tnerchandise line

Number

Total

sales

{Thcmsand
dotldri)

Merchaiv-

dise line

sales

{Thoiuand
dolldri)

Stores reporting

merchandise line

Nutnbei

Total

sales

{Thousand
dolUrs)

Merchan-

dise line

ules

{Thousand
dollars)

Stores reporting

merchandise bne

Total

sales

{Thousand
dollars)

Number

Merchan-

dise line

sales

{Thousand
dollarJ

)

Stores reporting

merchandise line

Total
sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise hnc

Numbci

Tbtal

sales

{Thousand
dollari)

WHEELING, W.VA.-

STEUBENVnXE, OHIO
tflLKES-BARRE-HAZLETON,

PA.
WORCESTER, MASS.

PAINT. GLASS, WALLPAPER STORES

Large stores and muluunits

—

Analynng merchandise line sales, toul

hint, glass, wallpaper

Hardware
Major household appUarKcs

Furniture, other home fumtshingt

Other sales

Not analyzing merchaiKlise line sales

Small lingte unit stores

See footnotes at end of table.

1,079
1,019

(*)

60

96

378

1,079

(x)

1.029
898

1,402
1,363

(x)

(x)

1,402

Tabic 22E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—LUMBER, BUILDING, HARDWARE
GROUP—KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

[See ten for explanatory material]

Kuk) of business and merchandise bne

Merchan-

dise line

sales

{Thousand
dollars)

Stores reporting

merchandise line

Total

sales

{Thousand
dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchan(£se bne

Number

Total
sales

(TTiouaand

dollars)

Merchan-

dise bne

sales

(Thousand
dollars)

Stores reporting

merchandise bne

Number

Total

sales

(TTiouiand

dollars)

Merchan-

dise bne

sales

(TJiousand

dollars)

Stores reporting

merchandise Une

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

(TTiouiand

dollars)

Stores reporting

merchandise line

Number

Toul
sales

{Thousand
dollars)

HEATING AND PLUMBING EQUIPMENT
DEALERS

Large stores and multiumcs

—

/uulysing merchandise Une sales, total

Heating, plumbing, air conditioning equipment

Building matcruls (exc, lumber products)

Hardware , .

Pamt, glass, wallpaper

Major nousehold appliances

Housewares (mc. electric)

Lifting, electrical supplies

Ouier sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits—
Analysing merchandise line saks. total

Heating, plumbing, air-conditioning equipment

Buildmg materiats (exc lumber products)

Hardware

.

Pimt, glass, wallpaper

Major household appliances

Housewares (inc. electric)

Lighting, electrical suppUe*

Otner sales

Not analyzing merchandise line sales

Sttull single unit stares

Large stores and multiunitd—
Aralyang merchandise line sales, total

Heating, plumbing, air-conditioning equipment

B-Jildrng materials (exc lumber producu)
Hard'Arare

[^nt, glass, wallpaper

Ma)ar bouiehokl appluiKes

Housewares (inc. electric)

Lighting, electncal lupplies

OOier tiles

Not analyzing merchandise line •ales

Sntll single tviit storct .

See footnotcfl at end of table.

ALBANY-SCHEKECTADY-
TROY, N.Y.

BOSTON, MASS. BUFFALO, N.Y. CANTON, OHIO

2.959



LUMBER, BUILDING, HARDWARE GROUP 22.35

Table 22E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—LUMBER, BUILDING, HARDWARE
GROUP—KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

[See text for explanatory matenalj

Kind of business and merchandise line

Merchan-

dise hne

sales

(Thousand
doUaii)

Stores reporting

merchandise line

Total

sales

{Thotisand

doUan)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise bne

Total

sales

(Thousdiid

dollars)

Numbei

Merchan-

dise tine

sales

(Tfioujtind

dollars)

Stores reporting

merchandise line

Total

sales

(Thousand
dolIdT-s)

Merchan

iiae line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Total

sales

(Thousand

dollars)

HEATING AND PLUMBING EQUIPMENT
DEALERS

Large stores and multiunits

—

i'^oialyzing merchandise line sales, total

Heating, plumbing, air conditioning equipment.

Building materials (exc. lumber products)

Hardware
Paint, glass, wallpaper

Major Tiousehold appbances'

Housewares (inj. electric). - .

Lighting, electrical supplies

Ouier sales - - -

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

Arulyang merchandise line sales, total. .

Heating, plumbing, air-conditioning equipment

Building materials (exc. lumber prcducts)

Hardware
Paint, glass, wallpaper

Major liousehold appUances

Housewares (inc. electric)

Lighting, electrical suppbes

Other sales . .

Not analyzing merchandise hne sales

Small single unit stores

L^rge stores and multiunits

—

Analysing merchandise hne sales, total

Heating, plumbing, air-conditioning equipment

Building materials (exc lumber products)

Hardware
Paint, glass, wallpaper ^
Major tiousehold appbances i~

Housewares (inc. electric) -'-

Lighting, electrical supplies

Other sales

Not analyzing merchandise line sales

Small single unit stores

See footnotes at end of table.

MINNEAPOLIS-ST. PAUL,
MINN.

NEW YORK-NORTKEASTERN
NEW JERSEY

OMAJIA, HEBR. PHILADELPHIA, PA. PITTSBURGH, PA.

(M
(M
(M

(M
573

ua23
11,516



22.36 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 22E—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—LUMBER. BUILDING, HARDWARE
GROUP—KIND OF BUSINESS. FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

[See text for czpbnatory matcrul]

Kind of business and merchandise line

Merchan-

dise line

sales

{Thousand
doltdri)

Stores reporting

merchandise line

Number

Toul
sales

(Thotisand

dollars)

Merchan-

dise Une

sales

(ThaujdTui

dollars)

Stores reporting

merchandise line

Nufflbcs

Total

sales

{Thousand
dollarJ

)

Merchan-

dise bne

(Thousand
dollars)

Stares reporting

merchandiBe Une

Total

sales

(Thousaivi

dollari)

Numba

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise tine

Toul
sales

(Thousand
dollars)

Merchan

disc line

sales

(Thousand
dollars)

Stores reporting

merchaiK^ line

Tool
ales

(Thousand
dollars)

HARDWARE STORES

Large stores and mulciunits

—

/uulynng merchandise tine sales, total

Hardware
ftint, glass, wallpaper

Hay, grain, feed, farm and ^mien supplies

Farm equipment, implements, machinery

Cool, wood, fuel oil

Major household appliances

Housewares (inc. electric)

Furniture, other home furnishings

Heating, plumbing, air-conditioning equifMnent

Lighting, elcctnc^ supplies

Softwood lumber

Hardwood lumber (eic. hardwood flooring) . . .

.

Hardwood flooring

Plywood (softwood and hardwood)

Other lumber products {inc. miUworlc)

Building materials (exc lumber products)

.

Other sales

Not analysing merchandise line sales

Small single unit stores

Large stores and mulitunits

—

/uulyang merchandise line sales, total

Hardware
ftint, glass, wallpaper

Hay, grain, feed, farm and garden supplies. . .

Farm equipment, implements, Doachincry

Coal. wood, fuel oil

Major household appliances

Housewares (inc. electric)

Furniture, other home furnishings

Heating, plumbing, air-conditiomng equipment.

Lifting, clectncaJ supplies

Soltwood lumber
Hardwood lumber (exc. hardwood flooring) . .

.

Hardwood flooring

Plywood (sofrwood and hardwood)

Other lumber products (inc. millwork)

Building materials {exc. lumber products) . . .

.

Other sides

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

/uialyzing merchandise line sales, total

Hardware
Paint, glass, wallpaper

Hay. gram, feed, farm and garden supplies. . .

.

Farm equipment, implements, machinery

Coal, wood, fuel oil

Major household appliances

Housewares (inc. electric)

Furniture, other home furnishings

Heating, plumbmg. air-conditioning equipment

Liehung, electrical supplies

Scntwood lumber
Hardwood lumber (exc. hardwood flooring) . .

.

Hardwood flooring

Plywood (softwotxl and hardwood)
Other lumber products (inc. millwork)

Building materials (exc. lumber products) ....

Other sales

Not analyzing mercharulise line sales

Small single unit stores

Large stores and multiunits

—

/uulyzing merchandise line sales, total ...

Hardware
Paint, glass, wallpaper

Hay. grain, feed, farm and garden supplies

Farm equipment, implements, machinery

Cool. wood, fuel oil

Major household appliances

Housewares (inc. electric)

Furniture, other home furnishings

Heating, plumbing, air-conditioning equipment.
Lighung, electrical supplies

Sottwood lumber
Hardwood himher (exc. hardwood flooring). . .

.

Hardwood flooring

Plywood (softwood and hardwood)
Other lumber products (inc. millwork)

Building matenaU (exc. lumber products)

Other sales

Not analysng merchandise line sales.

Small angle unit stores

CAKTON, OHIO CHATTANOOGA, TENN. CHICAGO, ILL. CTNCINNATI, OHIO CLEVELAND, OHIO

93

(M



LUMBER, BUILDING, HARDWARE GROUP 22.37

Table 22E—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—LUMBER, BUILDING, HARDWARE
GROUP—KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS; 1948—Continued

[Sec text for explanatory material)

Kind of business and merchandise line

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Toul
sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Number

Total

sales

{Thousand
dollars)

Merchan-

dise line

(Thousand
dollars)

Stores reporting

merchandise line

Number

Total

sales

(ThoUSdTld

dollars!

Merchan-

dise hne

sales

(Tfiousand

dollars)

Stores reporting

merchandise line

Number

Total
sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Total

sales

(Thousand

dollars)

HARDWARE STORES

Large stores and multiunits

—

Analynng merchandise Une sales, total

Hardware
Paint, glass, wallpaper

Hay, grain, feed, farm and garden suppbes . . .

.

Farm equipment, implements, machinery

Coal, wood, fuel oil

Major household appLances

Housewares (inc. electric)

Furniture, other home furnishings

Heating, plumbing, air-conditioning equipment

Lighting, electncal suppLes

Softwood lumber
Hardwood lumber (exc. hardwood flooring)

,
. , ,

Hardwood flooring

Plywood (softwood and hardwood)

Other lumber products (inc. miUwork)

Building materials (exc. lumber products)

Other sales . .

Not analyzing merchandise line sales

Small smgle unit stores

Large stores and mulitunits

—

Analyzing merchandise line sales, total

Hardware .

Paint, glass, wallpaper

Hay, grain, feed, farm and garden auppUes. . . .

Farm equipment, implements, machinery

Coal, wcxid, fuel oU
Major household appbanccs

Housewares (uic. electnc)

Furniture, other home furnishings

Heating, plumbmg, air-conditioning equipment.

Lighting, electncal supphes

Softwood lumber

Hardwood lumber (exc. hardwood flooring) . . .

Hardwood flooring

Plywood (softwood and hardwood)
Other lumber products (inc. millwork)

Building matenals (exc, lumber products) ....

Other sales

Not analyzing mercfiandise line sales

Small single unit stores

Large stores and multiumts

—

Analyzing merchandise Une sales, total

Hardware
Paint, glass, wallpaper

Hay. grain, feed, farm and garden supplies. . .

Farm equipment, implements, machinery

(I^ial. wood, fuel oil

Major household appUanccs

Housewares (inc. electnc)

Furniture, other home furnishings

Heating, plumbing, air-conditioning equipment
Lighting, electncal suppbes
Softwood lumber
Hardwood lumber (exc. hardwood flooring). .

.

Hardwood flooring

Plywood (softwood and hardwood)
(Xher lumber products (inc. millwork)

Building matenals (exc. lumber products). . . .

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analyzmg merchandise bne sales, total

Hardware -

Paint, glass, wallpaper

Hay, grain, feed, (arm and garden suppbes

Farm equipment, implements, machinery

Coal, wood, fuel od
Major household appliances

Housewares (inc. electric)

Furniture, other home furnishings

Heating, plumbing, air-conditioning equipment.

Lighting, electncal suppbes

Softwood lumber
Hardwood lumber (exc. hardwood flooring) ....

Hardwood flooring

Plywood (softwood and hardwood)
Other lumber products (inc. millwork)

Building materials (exc. lumber products)

Other sales

Not analyzing merchandise bne sales

.

Small single unit stores

LOS ANGELES, CALIF. LOUISVILLE, KY. MEMPHIS, TENN. MILWAUKEE, WIS.

32.417
18,379
2,435

611

(M
(M
3,106
2,424

786
783
531

(M
(M
(M
(M

30
1,302
2,030

562

187
187
115

28
3

3

51

105
14
35
62
3

1

1

2

32,417
22,294
3,844
(x)

(x)

15,304
21,618
4,726
9,629
13,452
(x)

(x)

(x)

(x)

291

11.262

4.586
2,150

239

(M
190

(')

495
301
319
152
125

132
483

,586
,790

)

884

)

,088

,816
451

,432
065

2.671
1,377

221
(1)

(M

(M
(M

(M

414
221

2,671
1,600

(x)

(x)

1,754
1,539
(x)

(x)

1,124

(x)

5.832
4,352

350
(')

(')

(')

(M

(')

(M

2,804

5,832
2,602

(x)

(x)

1,735

(x)

(x)

(x)

(x)

3.367

1,856
268
167

(')

453
192

(')

199

73

(M
(M

3,867
2,509
1,421
(x)

3,073
2,410
(x)

2,126
2,005

(x)

(x)

MINNEAPOLIS-ST. PUSL,
MINN.

NEW YORK-NORTHEASTERN
NEW JERSEY

NORFOLK-PORTSMOUTH, VA. OMAHA, NEBR.

9,888



22.38 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 22E—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—LUMBER, BUILDING, HARDWARE
GROUP—KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

[See text for expbnatory outcral] _^__^^_

Kind of business inJ merchandise bne

Merchan-

dise line

sales

( Thousand

Stores reporting

merchandise line

Total

sales

(TTiouiand

dollaTs)

Merchan-

dise line

sales

(Thousand
dollcn)

Stores reporting

merchandise bne

Total

sales

{Thousand
dollars)

Merchan-

dise line

sales

(Thousand

dollan)

Stores reporting

merchandise line

Total

sales

[Thousand
dollars)

Number

Merchan-

dise line

sales

(Thousand
dollars)

Stores reportini;

merchandise line

Total

sales

(Thousand
dollars)

Merchan

dise Line

sales

(Thousayid

dotldri)

Stores reporting

merchajx^se line

Number

Tottl

sales

{Thousand
dollars)

HARDWARE STORES

Large stores and roultiunits

—

Analyzing merchandise line sales, total

Hardvk'are

Paint, glass, wallpaper

Hay. grain, feed, ^um and garden supplies

Fann equipment, implements, machinery

Coal, wood, fuel oil

Major household appliances

Housewares (inc. elcctnc)

Fumitxire, other home furnishings .

Heating, plumbing, air-conditiomng equipment

Lighting, electrical supplies

So[tv.'Ood lumber

Hardwood lumber (cxc. hardwood flooing) ...

Hardwood floonng

Plywood (softwood and hardwood)

Other lumber products (uic. millwork)

Striding materuls (exc. lumber products) ....

Other sales

Not analyang merchandise line sales

Small single unit stores

Large stores and muUtunits

—

/uulyzing merchandise line sales, total

Hardware
Paint, glass, wallpaper

Hay. grain, feed, farm and garden supplies

Fann equipment, implements, machinery

Coal, wood, fuel oil

Major household appbances

Housewares (inc. electric)

Furniture, other home furnishings

Heating, plumbing, air-conditioning equipment.

Lighting, electncai suppbcs

Softwooid lumber

Hardwood lumber (cxc. hardwood flooring) ....

Hardwood Ooonng
Plywood (softwood and hardwood)

Other lumber products (inc. millwork)

Building matenals (exc. lumber products)

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits^

/uulyang merchandise bne sales, total

Hardware
Paint, glass, wallpaper

Hay, grain, feed, farm and ^rden supplies . .

.

Farm equipment, implements, machinery

Coal, wood, fuel oil

Major household appliances

Housewares (inc. electric)

Furniture, other home furnishings

Heaung, plumbing, air-conditioning equipment
Lighting, electncai suppbes.

Softwood lumber

Hardwood lumber (exc. hardwood floorii^. .

.

Hardwood floonng

Plywood (softwool and hardwood)
Other lumber products (inc. millwott)

Building materials (cxc. lumber products)

Other sales

Not analyzing merchandise line sales

Small single unit stores

L^rge stores and multiunits

—

/^yzing merchandise line sales, total

Hardware
Paint, glass, wallpaper

Hay, grain, feed, farm and garden suppbes

I^rat equipment, implements, machinery

Coal. wood, fuel oil

Major household appbances
Housewares (inc. electric)

Furniture, other home furnishings

Heating, plumbing, air-conditiorung equipment.

Liehting. electncai suppbes
Softwood lumber

Hardwood lumber (exc. hardwood floonng). . .

.

Hardwood flooring

Plyu>ood (softwood and hardwood)
Other lumber products (inc. millwork)

Building outeruls (cxc. lumber products]

Other ulcs

Not arulyzing merchandise line sales.

8anl] single unit stores.

SAN DIEGO, CALIF.
SAN FRANCISCO-OAKLAND,

CALIF.
SAN JOSE, CALIF. SEATTLE, WASH. SPOKANE, WASH.

3,856
2,260



LUMBER, BUILDING, HARDWARE GROUP 22.39

Table 22E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—LUMBER, BUILDING, HARDWARE
GROUP—KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

[See text for explanatory material]

Kind of business and merchandise line

Merchan-

dise Imc

sales

(Thousand
dollar J

)

Stores reponing

merchandise line

Total

sales

{Thousand
dollars)

Merchan-

dise iine

sales

(Thousand
dolloTs)

Stores reporting

mrrchandisc Unc

Number

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thousand
dollaTs)

Stores reporting

merchandise line

Number

Total

sales

(Thousaud
dollars)

Stores reporting

merchandise Lne

Total

sales

(Thousand
dollars]

FARM EQUIPMENT DEALERS

Large stores and multiunits

—

Analyzing merchandise line sales, total

Farm equipment, implements, machinery (new).

Farm equipment, implements, machinery (used)

Other farm supplies (allied lines)

Passenger cars (new)

Trucks (new)

Passenger cars (used)

Trucks (used)

Parts and accessories

Shop or service labor sales

Automobile trailers

Gasolme and lubncants

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

Farm equipment, implements, machinery (new) . .

Farm equipment, implements, machinery (used).

Other farm suppbes (alhed lines)

Passenger cars (new)

Trucks (new)

Passenger cars (used)

Trucks (used)

Parts and accessories

Shop or service labor sales

Automobile trailers

Gasolme and lubncants

Other sales

Not analyzing merchandise line sales

.

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise Ime sales, total

Farm equipment, implements, machinery (new)

.

Farm equipment, implements, machinery (used)

Other farm supplies (allied lines)

Passenger cars (new)

Trucks (new) ._

Passenger cars (used) -

Trucks (used)

Parts and accessories

Shop or service labor sales

Automobile trailers , .

GasoLne and lubncants

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

Farm equipment, implements, machinery (new).

Farm equipment, implements, machinery (used)

Other ftum supphes (alUed lines)

Passenger cars (new)

Trucks (new)

Passenger cars (used)

Trucks (used)

Parts and accessories

Shop or service labor sales .'
. .

.

Automobile trailers

Gasoline and lubricants

Other sales

Not analyzing merchandise line sales

Small smglc unit stores

Large stores and multiunits

—

j'^lyzing merchandise Une sales, total

Farm equipment, implements, machinery (new)

.

Farm equipment, implements, machinery (used)

Other farm supplies (aUied lines)

Passenger cars (new) .

Trucks (new)

Passenger cars (used)

Trucks (used)

Parts and accessories

Shop or service tabor sales

Automobile trailers ;

Gasohne and lubricants

Other sales

Not analyzing merchandise line sales

Small single unit stcyg
See footnotes at end of table.

ALLENTOUN-BETHLEHEM-
EASTON, PA.

BUFFALO, N.Y. CHICAGO, ILL.
DAVENPORT, IOWA-ROCK
ISLAND-MOLINE, ILL.

;,139

3,00i

155

185

321

117

(M

1,139
2,705
2,010

1,973
2,337

ix)

2_iOi6

1,66^;

(M

CM*"
(M

(M*"
CM
(M

2,046
(x)

3.028

1,601
406
149

(M
(M
(M
(M

213
109

24

526

3,028
2,387
1,669
(x)

Cx)

(x)

Cx)

2,168
2,542

1,279

10,254



22.40 RETAIL TRADE-MERCHANDISE LINE SALES

Table 22E—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—LUMBER, BUILDING, HARDWARE
GROUP—KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

[Sec text for cxpbiutory outerul)

Kind of business u>d merdundiae bne

Mcrchan-

disc line

(Thousand

dollars)

Stores rqxvting

merchandise line

Total
sales

{Thousand
do\laTi)

MerduD-
diae Une

sales

{Thousand
dollars)

Stores repomng
merchandise bne

Nufflbei

Total

sales

{Thousand
dollars)

Merchan-
dise bne

sales

(Thousand
dollars)

Stores reporting

merchandise bne

Total

sales

(Thousand
dollars)

Numba

Merchan-

dise bne

sales

(Thousand
dollars)

Stores reporti'^g

merchandise bne

Number

Total

sales

{Thousand
dollars)

Mcrchan

dise bne

sales

{Thousand
dollars)

Stores reporting

merchandise bne

Tool
sales

(Thousand
dollars)

FARM EQUIPMENT DEALERS

Large stores and multiunits—
AiuUiing mcrckindise bne sales, total

Farm equipment, unplcments, machinery (new).

Farm equipment, implements, machinery (used)

Other raim suppbes (aUied bnes)

I^ssenger cars (new)

Trucks (new)

Ptosenger cars (used)

Tr\icks (used)

Pins and accessories

Shop or service labor sales

AutocDobile trailers

Gasoline and lubncanta

Other sales

Not analyzing merclundise line sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise bne sales, total

Farm equipment, implements, machinery (new) .

.

Farm equipment, implements, machinery (used)

.

Other rann suppbes (aUied bnes)

[^ssenger cars (new)

Trucks (new)

Passenger cars (used)

Trucks (used)

PiTts and accessories ;

Shop or service labor sales

AutcanobUe trailers

Gasoline and lubricants

Other sales

Not analyzing merchandise line sales

.

Scoall single unit stores

ROCHESTER, N.Y. ST. LOUIS, MO,
SAN FRANCISCO-OAKLAND,

CALIF.
SOUTH BEND, IND. JTICA-RCME, N.Y.

2.3U
1,6^9

170
105

(M"

192
lU

(M"
87

183

439

2,314
1,865
1,312

m"
ix]"
1,654
2,006

(x)"

9,9«
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23.02 RETAIL TRADE-MERCHANDISE LINE SALES

Table 23A.—MERCHANDISE LINE SALES—DRUG AND PROPRIETARY STORES—UNITED STATES, BY KIND OF BUSINESS:

1948

[Dfta bated on sample. See text for description of Bunple and other explanatory material.
]

Kind of busmew and merchandise line

Merchandise line

sales

Amount

Thousand
dollars)

(I)

Percent

distn-

button

(2)

Stores lundhng
merchandise bne

Number

(3)

Total
sales

iThousand
dolljrj)

(4)

Col, 1

as

fa
cent

of

col. 4

(5)

Kind of business and merchandise line

Merchandise line

sales

Amount

{Thousand
doUars)

(1)

Percent

distri-

bution

Scores handling

merchandise line

Number

(3)

Total

sales

(Thousand
dollars)

(4)

Col. 1

as

pa-
cent

of

col. 4

(5)

DRIC STORES. WITH FOUfJTAIN

Sums itulyzmg merchandise line sales, total

Prescriptions

Other drugs, toiletries, drug sundries ...
Liquors, wines, beer (packaged only)

Fountain and meals

Tobacco, newsstand, confectunecy
Farm anunal remedies

Other sales

Stores not analyang merchandise line sales . .

DRUG STORES. OTHER

Stores aiulyang merchandise line sales, total .

Prescriptions

Other drugs, todetnes. drug sundries

Liouors. wines, beer (padtaged only)

Tobacco, newssund, confectionery

Farm animal remedies

Other sales

Stores not analyzing merchandise line sales. . . .

2, -^4. 353

375,(534

1,149,901
153,772
526,070
456,534
21,856

110,594

62,809

361,914
J01,5i0
446,423
46,709
113,563
7,690

45,969

18,823

100.0

41.2
5.5
18.8
16.3
0.8
4.0

100.0
"377
51.8
5.4

13.2
0.9
5.3

32,705
32,705
31,760
6,818

32,70?
27,041
7,895

13,062
U,062
12,606
1,751
7,882
2,343

2,794,353
2,735,784
862,942

2,7?4,353
2,445,235

508,602

861,914
831,504
a0,008
588,137
154,782

13.4

42.0
17.8
18.8
18.7
4.3

23.4
53.7

22.2
19.3

5.0

PROPRIET.tRV STORES, WITH FOUNTAIN

Stores analyzing merchandise line sales, toul

Drugs, toiletries, drug sundries

Liquors, wines, beer (packaged only)

Fountain and meals

Tobacco, newsstand, confectionery

Farm animal remedies

Other sales

Stores not analyung merchandise line sales .

PROPRIETARY STORES. OTHER

St(}res analysing merchandise line sales, total

.

Drugs, toiletnes, drug sundnes
Liquors, wines, beer (packaged only)

Tobacco, newsstand, confectionery

Farm animal remedies

Other sales

Stores not analyzing merchandise line sales . .

213,450
9i,;S3
11,259
59,802
36,018
1,824
13,164

7,188

100.0

5.3
28.0
16.9
0.8
6.2

100.0
64.7
6.3
19.4
1.0
8.6

5,890
5,890

789
5,890
4,650
1,153

2,6W
2,614

200
1,770
620

213,450
40,580
213,450
166,394
35,862

75,757
11,084
51,281
9,544

42.8
27.7
28.0
21.6
5.1

54.7
42.7
28.7
8.0

3,176

Tabic 238.—MERCHANDISE LINE SALES—DRUG AND PROPRIETARY STORES—KIND OF BUSINESS. BY GEOGRAPHIC
DIVISION; 1948



DRUG AND PROPRIETARY STORES 23.03

Table 23B.—MERCHANDISE LINE SALES—DRUG AND PROPRIETARY STORES—KIND OF BUSINESS, BY GEOGRAPHIC
DIVISION " 1948—Continued

\Patz based on sample. See text for deachpuon of aunple and other explanatoiy matenaL
j

Kind of business and merchandise hnc

Merchandise line

sales

Amount

(Thousand
dollars)

(1)

Percent

distri-

bution

(2)

Stores handling

merchandise line

Number

(3)

Total

sales

(Thousand
dollar])

(4)

Col. 1

as

per-

cent

of

col. 4

(5)

Merchandise hne
sales

Amount

{Thousand
dollars)

(1)

Percent

distri-

bution

(2)

Stores handling

merchandise line

Number

0)

Total

sales

(Thousand
dollars'^

(4)

Col. 1

as

per-

cent

of

col. 4

(5)

Merchandise line

sales

Stores handbng
merchandise hne

Amount

(Thousand
dollars)

(1)

Percent

distri-

bution

(2>

Number

(3)

Total

sales

(Thousand
dollars)

(4)

Col. 1

as

per-

cent

of

col. 4

(5J

DRUG STORES. OTHER

Stores analyzing merchandise line sales, total.

Prescriptions . , . .

Other drugs, toiletries, drug sundries

Liquors, wines, beer (packaged only)

Tobacco, newsstand, confectionery

-

Farm animal remedies

Other sales

Stores not analyzing merchandise line sales

.

Stores analyzing merchandise line sales, total

Prescriptions

Other drugs, toiletries, drug sundries

Liquors, wines, beer (packaged only)

Tobacco, newsstand, confectionery

Farm animal remedies

Other sales

Stores not analyzing merchandise line sales

Stores analyzing merchandise line sales, total

Prescriptions

Other drugs, toiletries, drug sundries.

Liquors, wines, beer (packaged only) , .

Tobacco, newsstand, confectionery.

Farm animal remedies

Other sales

Stores not analyzing merchandise line sales

PROPRIETARY STORES, WITH FOIINTAIN

Stores analyzing merchandise line sales, total.

E)rugs, toiletries, drug sundries

Liquors, wines, beer (packaged only).

Fountain and meals

Tobacco, newsstand, confectionery

Farm animal remedies

Other sales

Stores not analyzing merchandise line sales.

MIDDLE ATUNTIC EAST NORTH CENTRAL WEST NCBTH CENTRAL

267.580
62,802
151,933
4,402
35,195

564

12,684

3,505

100.0



23.04 RETAIL TRADE-MERCHANDISE LINE SALES

Table 23C.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS, AND SMALL STORE SAMPLE—DRUG AND
PROPRIETARY STORES—KIND OF BUSINESS, BY GEOGRAPHIC DIVISION: 1948

,
[See text for explanatory material and descnpaon of sample data included]

)Cind of buame&s and merchandise line

Large tana and mulbunits

Merchandia
Unc sales

(Thousand
dollUTl)

(»)

Stores reporting

merchandise Une

Number

(2)

Total

ales

CThousand
liollars)

(3)

Sample of amall single unit stores

Merchandise line

Amount

(Thousand
dollars)

(4)

Percent

distn-

bution

(5)

Stores reponing

merchandise line

Number

(6)

Total

^les

(Thousand
dollars)

(7)

Merchandise
line sales

(Thousand
dollarj)

(1)

Large nora and multiunits

Stores reporting

merchandise line

Number

(2)

Total

sales

'Tfioujdiid

dollars)

0)

Sample of amall single unit stores

Merchandise line

sales

Amount

(Thousand
dollars)

(4)

Percent

distn-

button

(5)

Stores reporting

merchandise line

Number

(6)

Total

sales

(Thousand
dollars)

(7)

DRUG STORES. WITH FOUNTAIN

Stores analynng merchandise line sales, total .

.

Prescnptions

Other drugs, toiletries, drug sundries

Liquors, v^-ines, beer (packaged only)

Fountain and meals

Tohicco. newsstand, confectionery

Farm animal remedies

Other sales

Stares iK)t analyzing merchandise line sales . . .

.

Stores analysing merchandise tine sales, total

Prescriptions

Other drugs, toiletries, drug sundries

Liquors, wines, beer (packaged only)

Fountain and meals

Tobacco, ne**sstand. confectionery

Farm animal remedies

Other sales

Stores not analyzing merchandise line sales

Stares analyzing merchandise line sales, total

,

Prescnptions

Other drugs, toiletries, drug sundries

Liquors, wines, beer (packaged only)

Fountain and meals

Tobacco, newsstand, confectionery

Farm animal remedies

Other sales

Stores not analyzing merchandise line sales

,

Stores analyzing merchandise line sales, total

.

Prescriptions

Other drugs, toiletries, drug sundries

Liquors, wines, beer (packaged only)

Fountain and meals .

Tobacox newsstand, confectionery

Farm animal remedies

Other sales

DRUG STORES. OTIIFK

Stores analyzing merchandise Une sales, total.

Prescriptions

Other drugs, toiletries, drug sundries -

LiJuors. wines, beer (packaged only) -

Tonacco, newssund, confectionery.

Farm animal remedies

Other sales

Stores not analyzing merchandise bnc sales

.

Stores analyzing merchandise line sales, total.
Prcv.r,-T'f'^

'^ -Tie*, drug sundries
I : ••r fpickancd only)
1 ."J, conJectKff.erv
Fanij ^iinal icinedies-

Othcr Mies

Stores rwt analyang merchandue line ulcs.

St-e rootiiotpa it <»nd of table.

TTKITED STATES NEW ENGLAKD

1,687.903
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Tabic 23C.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS, AND SMALL STORE SAMPLE—DRUG AND
PROPRIETARY STORES—KIND OF BUSINESS, BY GEOGRAPHIC DIVISION; 1948—Continued

[Sec ten for explanatory nutcnal and descxiptKn of sample data included)

Kind of business and merchandise bne

Large stares and multiumts

line sales

{Thcmsand
dollars)

CD

Stores reporting

merchandise line

Number

{2J

Total

files

(Thotuand

dollars)

Sample of soiall single unit storea

Merchandise line

ales

Amount

(Thousand

dollars)

(4)

Percent

distn-

bution

(5)

Stores reporting

merchandise line

Number

C6)

Total
•cdes

{Thousand
dollars)

0)

Merchandise
line sales

(Thousand
dollars)

(1)

Large stares and multiunits

Stores reporting

merchandise line

Number

(2)

Total

sales

(Thousarvi

dollars)

(3)

Sample of small single unit scons

Machandise line

sales

Amount

{Thousand
dollars)

(4)

Percent

distn-

butioo

(5)

Stoies reporting

merchantuse line

Number

(6)

Total

ales

(Thousand
ddlart)

(7)

DRl'G STORES, OTHER

Stores analyzing merchandise line sales, total

Prescriptions

Other drugs, toiletries, drug sundries , ,

Liquors, wines, beer (pickaged only) .
.

Tobacco, newsstjnd, contectionery

Farm animal remedies - .

.

Other sales

Stores not analyzing merchandise line sales

,

Stores analyzing merchandise line sales, total

Prescriptions

Other drugs, toiletries, drug sundries

Liquors, wines, beer (packaged only)

Tobacco, newsstand, confectionery

Farm animal remedies

Other sales

Stores not analyzing merchandise line sales

Scores analyzing merchandise line sales, total

.

Prescriptions

Other drugs, toiletries, drug sundries

Liquors, wines, beer (packaged only)

Tohacco. newsstand, confectionery

Farm animal remedies

Other sales

Stores not analyzing merdiandise line sales.

PROPRIET.UIY STORES. WITH FOUNTAIN

Stores analyzing merchandise line sales, total

Drugs, toiletries, drug sundnes
Liquors, wines, beer (packaged only)

Fountain and meals

Tobacco, newsstand, confecticmcry

Farm animal remedies . . . .

Other sales :

Stores not analyzing merchandise line sales

Stores analyzing merchandise bne sales, total

Drugs, toiletries, drug sundries

Liquors, wines, beer (packaged only)

Fountain and meals

Tobacco, newsstand, confectionery

Farm animal remedies

Other sales. ,

Stores not analyzing merchandise Ime sales. .

Stores analyzing merchandise line sales, total

Drugs, toiletries, drug sundries

Liquors, wines, beer (packaged only)

Founuin and meals

Tobacco, newsstand, confectionery

Farm animal remedies

Other sales

Stores not analyzing merchandise line sales. .

Stores analyzing merchandise line sales, total

Drugs, toiletries, drug sundries

Liquors, wines, beer (packaged only)

Fountain and meals

Tobacco, newsstand, confectionery

Farm animal remedies

Other sales

Stores not analyzing merchandise line sales.

See footnotes at end of table.

37.m
8,342
17,358
2,781
6,173

653
1,804

1,217

21,616
3,873

10,717
1,653
3,962

228
1,183

1,038

234
234
217
66
175

90

13,932
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Tabic 23C—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS, AND SMALL STORE SAMPLE—DRUG AND
PROPRIETARY STORES—KIND OF BUSINESS, BY GEOGRAPHIC DIVISION*: 1948—Continued

(Sec text far cxphiutfit^ matoul and dmnptwn of ampte data included)

Kind of buMncM and mcrdandiae hoe
Kierchandue

PRUPRIITARY STORES, WTTII FOUvTALS

Seres arutvan^ mcrchajKijsc line »Ics. loul

Dru^ toJctnes. Jni^ sundries

Lfc^irr*. wine*. Heer i^xacLtgcJ ocilvj

Fi-
--'.-

T i, OTOlccnonery

Fjr -les

Olhu-r xiks

Sicrc? not aulyan^ oerchandi^ Une saics

M»OrRIET\RV STORES, OTHER

Scores analyzmf; merolundise \me sales, total

Drucs. toilctnes, drug sunJncs

Lwufirs. iinr>r<, brtT (fucLigeJ onlyi

Firm aniaal remedies

Other sales

Scoces i»t analyzing merchandiie Une sales

ScfTe* Af^hiiri nierdiandise line sales, total

IV Jnie sundncs

L -cr (jnckaged only)

T :.ind, confectionery .

Farr. jn;T.il rcaicjiea .

Other sales

Uteres not anahranf: merchandise line sales

Scores analysr^ rry^:h\njise line sales, total-

Drags, i < Jries

Unors. ' jgcJ only)

Toracoo. ' \';t«Tner>*

Finn annul lerrxjics

(Xfacraala

Sccees noc anal>*3np merchinJise line siles

Stixe* ir<K^r:j -r^TcKindise line sales, total

-

f-- ^ines .

I -^gedonlyj

1 rojthTncry

F«f cr, ..iusial leo^fjlcs
'

• Other sales

Stores not analyzing merchandise line sales

'Arf<- . .n.,iyritit' rnerchandue line sales, total

.

1
»- Jrue sunjnes -

1
,-er (packaged only)

I -iikl confectionery , .

t^i::. ^.Jli.il rctnrdies

Uihcr sales

Starrs not analyon); merchandise bne sales

Lufe icara and mulatmits

hne ales

(Tkuoid
ieOtn'i

(1)

Scores reporang

merchandiae line

Number

(2)

Total
sale*

(TlioiiMnil

dottsrs)

0)

Sample o( anall single unit stores

Merchandiae hne

AnxMnt

(ThiujnJ
dolLirs)

(4)

Percent

disch-

butaon

(5)

Stores reporting

merchandise bne

Number

(«

Total

<ale>

(Thoussnd
dollars)

0)

Merchandise

,2>i

95

193
(')

32,697
19,932
2,787
7,8i3

L5

2,070

<!96

6,703
5,321

166
2,6*i

336

651
i3fc

(')

(M

i«
ISO
a
35

6

i,W.
5<1

339
26
58*

1,258
438

1,258
l.OiO

U)

Inforwatdon not shown because -f

high stapling vsriablllty.

'miTED STATES

394

394

60
275
20

32, tr?
6,774
23,701
1,424

4.307
2,909

195
689
70

444

248

100.0
67.6
4.5
16.0
1.6
10.3

222
222
14

147
60

4,307
431

2,758
812

MIDDLE ATLAJITIC

Large stares and multiunha

line sales

ThouMnd
doiljrll

(I)

Scores reporting

merchandise bne

Number

0)

Total

sales

(TTioiatjnJ

(3)

SuDpk of snail single unit ftora

KlerchuKlise line

sales

AiDount

(ThouMTtd
dollar])

(4)

Percent

distn

bution

(5)

Stores reporting

merchan<h9e line

Number

(6)

Total

•ales

(Tlvuidiid

dolldrj)

C7)

PACIFIC

3.066
l,35t>

271
768
387

PS4

32

3,066
1,606
3,066
2,0U

Infometion not shovn because of
high sampling variability.

NEW ENGLAKD

4,725
3,386

3,260 InfoTBatiGn not shown because of
high sampling variability.

8,708
33b

7,242
2o7

Inforaation not shewn because of

high sas^ling vari^ibillty.

WEST NORTH CEJJTRAL

(a)

239
307

Inf( roation not ahc«n because rf

high saapli.ng variability.

EAST SOinU CBJTaAL

423
345

399

(»)

Inforaatlon nr>t shown becRuse of

h; -h saapling viiri'ibilit^.

EAST KORTH CEKTRAL

6,715

4, ;.7S

1,037
762

(')

538

197

6,715
2,041
3,502

(x)

Infcn^tion not shown because of
high sanpling variability.

SOOTH ATLAJfTIC

4,753
2,662 4,753

658
4,158

247

Information not shown because of

M^b r.Enpling vftriablllty.

WEST SO'JIH CENTRAL

4,094
1,817
3,159

222

Inf'rw.tlon not 3h.->wn because of
hifh siapllnp varlrjblllty.

2.479
1,380

557
283

259

51

2,479
1,345
1,637

Infomation not shown because of
hlfh snmpllng vtiriabtllty.

Infcr^li--:, r.-t t^.:^l for -h^B- geographic dlvialcns in which an inSLff icienl nuaber cf estacl • shaents reported sales by aerchandlse line.

X Withheld to avoid dlsclnsor-*.
* Cc*blD^ vlth •Other sales."
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Tabic 23D.-MERCHANDISE LINE SALES OF LARGE STORES AND MULTICNIT^DRUG AND PROPRIETARY STORES-

KIND OF BUSINESS, BY STATE: 1948

[See tcit lor explanatory nuterial)

Kind of business and aiCTchandue bne

Merchan-

dise hne

sles

dollart)

Stores reporting

merchandise line

Number

Total

sales

Merchan-

dise imc

sales

(Thousand
dollars)

Scores r<

mcTi

ces rmortmi
chanoisc Imline

Numbo

Total

sales

{Thtmsand
doUors)

Madaa-
due hne

sales

(Thot^jand

doHan)

Scares reporting

merchandise bne

Total

sales

{Thousavd
dollOTI)

Numbei

Merchan-

dise line

ales

(Thousand
doiUrs)

Stores reportmg

merchandise Ime

Total
sales

(Thousand
dolUrs)

Merchan

Jise bne

Saks

i Thousand
doHars)

Stores reporting

merchaiiAsr hne

Numba

Total
sales

'Thousand
dollart)

DRLC STORES, WITH FOfNTALN

Large stores and tnultiunita

—

/iju\',iir.g merchandise Imc sales, toul

Presmptions
Other drugs, toiletries, drug sundnes

Liquors, wines, beer fpackiged only)

Fountain and meab
Tobacco. r>e»sstand, confectiorery

Pann animal remedies

Other sales

Not aiulyzmg merchandise line sales

Small single unit stores

Large stores and multiunits -

Analyang merchandise line sales, total

Prescriptions

Other drugs, toiletries, drug sun Jnes

Liquors, wines, beer {packaged onlyj

.

Fountain ar^i meals

Tobacco, newsstand, confectionay. .

.

Farm animal remedies

Other sales

Not analyzmg merchandise line sales

Small single unit stores

Large stores and multiunits—
Analyzing merchandise line sales, toul

Prcscnptions

Other drags, toiletries, drug sundries

Liqum's. %ines, beer (packaged only)

.

Fountain and meals

Tobacco, newsstand, confectionery . . -

Farm animal remedies -

Other sales

Not analyzing merchandise bne sales

Soiall single unit stores

Large stores and multiunits

—

Analyzing merchandise bne sales, total

Prescriptions

Other drugs, toiletries, drug sundries

Liquors, wines, beer (packaged only) -

Founuin and meals . .

Tobacco, newsstand, confectionery

Farm animal remedies

Other sales

Not analyzing merchandise line sales

Small smgle unit stores

Large stores and multiuruts —
Anal>'zing merchandise line sales, total

Prescriptioris

Other drugs, toiletries, drug sunJncs

Liquors, wines, beer (packaged only)

Fountain and meals ....
Tobacco, newsstand, confectionery

Farm aninul remedies .

Other sales

Not analyzing merchandise Ime sales

Small single unit stores

Large stores and multiunits—

Analyzing merchandise line sales, total

Prescriptions

Other drugs, toiletries, drug sundries

Liquors, wines, beer (packaged only)

Fountain and meals

Tobacco, newsstand, confectionery

Farm animal remedies

(>her -^les

Not analyzing merchandise bne sales

Stnall single unit stores

C^e fcotncT^s at end of taLle.

i^-i'-

3,8i5
9,i72

(M
3.374

let

3i3

8*:

18,Kj3

129
129
127

2
129
IOC

i'j,i6;

18,910
(x)

19,165
le,^'5
2,S;£

-.,C5C
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Table 23D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—DRUG AND PROPRIETARY STORES-
KIND OF BUSINESS, BY STATE: 1948—Continued

(See ten for explaiutory materul)

Kind of buHneu and mcKhandise line

DRUG STORES. WITH FOl-NTAIN

L^rge stores and multiumts —
Arulyang mcT^hindise line aalo, total

Prcicnptwns

Other drugs, toiletries, drug sundries

Liquors, wines, beer (packaged only)

Fountain and meals

Tobacco, ne»-sstand, confectionery

Farm animal remedies

Othcrsales

Not analyzing merchandise line sales

Small single unit stcres

Large stores and multiunits

—

Analyang merchandise bne sales, total

Prescnprions

Other drugs, toiletries, drug sundries.

Liquors, wines, beer (packaged only)

.

Fountain and meals

Tobacco, newsstand, ctjnfectionery . .

.

Farm animal remedies

Othersales

Not analyzing merchandise line sales. .

.

Small single unit stores

Large stores and multiunits —

Analyzing merchandise bne sales, total

Prescriptions

Other drugs, toiletries, drug sundries

.

Liquors, wines, beer (packaged only)

.

Fountain and meals

Tobacco, newsstand, confectionery . .

.

Farm animal remedies

Other sales .

.

Ntx analyzing merchandise line sales . .

.

Small single uiut stores . . .

Large stores and multiunits —
.Analyzing merchandise bne sales, total

.

Prescriptions

Other drugs, toiletries, drug sundries.

Uqutxs, wines, beer (packaged only)

.

Founuin and meals

Tobacco, newsstand, confectionery . .

.

Farm animal remedies

Other sales

Not analyzing mezcfaandue line sales . .

.

Sma ll single unit stores

See footnotes at end or table^

Mercfaan.

dise bne

sales

(Tlwuidnd
dolldri)

Stores reporting

merchandise bne

Number

Total

sates

[Thousand
dolldrr)

116.628
11,725
51,316

i87
32,26i
19,707

200
929

78b

64,263

824
824
813
13

824
665

1,515

116,628
115,807

1,328
116,628
100,107
4,538

8,595
1,180
4,126

84

1,653
1,001

83
468

27

8,209

2

142

8,595
8,271

615
6,595
7,377
2,358

26,675
5,202

10,448
147

5,593
4,339

221

725

181

181
177
15

181
164
44

26,675
26,354
1,085

26,675
24,666
5,695

WEST VIRGINIA

12.402
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Table 23D.- -MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—DRUG AND PROPRIETARY STORES-
KIND OF BUSINESS, BY STATE. 1948—Continued

{See text for explanatory matenatj



23.10 RETAIL TRADE—MERCHANDISE LINE SALES

Tabic 23D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—DRUG AND PROPRIETARY STORES-
KIND OF BUSINESS, BY STATE: 1948—Continued

jSee text tor cjipkrutory nutcrul)

Kind of buauuM and moxhandiK line

Mcrchuw
diae bne

[Thousand
dollari)

Stores reporting

merchandise line

Total

sales

(Thotitand

dolldril

Mercharv

diae line

{Thousand
dolLirj)

Stores reporting

merchandise line

Total

sales

{Thousand
dollars)

Merchan-

dise line

sales

(Thousand
dollaTs)

Stores reporting

merchandise line

Total

sales

(Thousand

dotUirs)

Number

Merchan>

dise bne

sales

(Thousand
dollars)

Stores reporting

merchandise Lne

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

mcrchandige line

Total

sales

'Thousand
dollarJ

)

DRUG STORES. OTHER

Large scores and multiumts—
Analvang merchandise line sales, total

Prescriptions

Other dnigs, toiletries, drug sundries

Liauors. wines, beer (packaged only)

Tobacco, newsstand, confectionery.

Farm animal remedies

Other sales

Not aiulynng merchandise line sales . .

.

SoaU single unit stores

Large stores and multiunit^

—

Analyzing merchandise line sales, total

,

Prescnptions

Other drugs, toiletries, drug sundnes
Liauors. wines, beer (packaged only) -

Tobacco, newsstand, confectionery . .

.

Farm animal remedies

Othcrsales

Not analysing tnerchandise line sales

Small single unit stores

Large stores and muluumta

—

Analyzing merchandise line sales, total

Prescriptions

Other drugs, toilctnes, drug sundries

Liauors, wines, beer (packaged only)

Totncco, newsstand, confectionery .

.

Fans animal remedies

Other sales , ,

Not analyzing merchandise line sales.

Small single uiut stores

PENNSYLVANIA SOUTH CAROLINA SOUTH DAKOTA

12.322



DRUG AND PROPRIETARY STORES 23.11

Tabic 23D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—DRUG AND PROPRIETARY STORES-
KIND OF BUSINESS, BY STATE: 1948—Continued

[Sec text for explanatory material]

Kind of bufltneas and merchandise bne

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Total

sales

(Thousarjd

dollars)

Merchan-

dise tine

sales

{Thousand
doIldTj)

Stores reporting

merchandise line

Numba

Total

sales

{Thjusand
dollar5

)

Merchan-

dise bne

sales

(Thousand
dollars)

Stores reporting

merchancbse bne

Number

Total

sales

[Thousand
dollars)

Merchan-

dise bne

sales

(Thousand
dollars)

Stores reporting

merchandise bne

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise bne

Number

Total

sales

(TTioujarid

dollarsi

PROPRIETARY STORES, WITH FOUNTAIN

Large stores and multiunits

—

Analyzing merchandise line sales, total

Drugs, tailetnes, drug sundries

Liquors, wines, beer (packaged only)

Fountain and meals

Tobacco, newsstand, confectionery

Farm animal remedies

Other sales

Not analyzing merchandise line sales

Small single unit stores 7. ....

.

Large stores and multiunits^

Analyzing merchandise line sales, total

Drugs, toiletries, drug sundries

Liquors, wines, beer (packaged only)

Fountain and meals , • • • •

Tobacco, newsstand, confectionery i. , -

Farm animal remedies

Other sales ^ , . .

.

Not analyzing merchandise bne sales '.
.

.

Small single unit stores

Large stores and multiunits

—

Analyzing .nerchandiae line sales, total

Drugs, toiletries, drug sundries

Liquor?, wines, beer (packaged only)

Fountain and meab
Tobacco, newsstand, confectionery

Farm animal remedies

Other sales

Not analyang merchandise line sales

Sntall single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

Drugs, toiletries, drug sundries . .

Liquors, wines, beer (packigcd only)

.

Fountain and meab
Tobacco, newsstand, conlectionery

Fann animal remedies . . .

Other sales

Not analyzing merchandise line sales

&nall single unit stores

725

276

2il
153

(M

725
664

(x)

2.777
1,217

26A

681
353

"2

^-,810

2,277
1,580
2,777
1,860

1.127

(M
356
K8

(M
S3

8,423

1,127
(x)

1,127
760

(x)

7,^25



23.12 RETAIL TRADE-MERCHANDISE LINE SALES

Table 23D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—DRUG AND PROPRIETARY STORES-

KIND OF BUSINESS, BY STATE 1948—Continued

[See cext for czphnatory materul)
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Table 23E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—DRUG AND PROPRIETARY STORES-
KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948

[See text for explanatory material]

Kind of business and merchandise line

Merchan-

dise Une

sales

(Thousand

dollars)

Stores reporting

merchandise line

Number

Total

sales

{Thousand
dotlurs)

Merchan-

dise Une

sales

{Thousand
dollars)

Stores reporting

merchandise line

Total

sales

{Thousand
dolldrs)

Merchan-

dise line

(Thousand
dollars)

Stores reporting

merchant^se bne

Number

Total

sales

{Thousarxd

dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise Une

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thousand
dollarj)

Stores reporting

merchaiK^se Une

Total

sales

(Thoujflnd

dollarj)

DRUG STORES. WITH FOITNTAIN

Large stores and multiunits

—

Analysing merchandise hue sales, total

Prescriptions

Other drugs, tcaietries, drng sundries

.

Liquors, wines, beer (packaged only) .

FouEtain and meals

Tohacni, newsstand, contectionery

Farm animal remedies

CXhor iJes

Not acalyziTig [Derchandise line sates. - .

Soiali single unit stores

Large stores and mutQumts

—

^jialyang aietchaiKiiSc bne sales, total

.

Prescriptions .

Cther drugs, toiletnes. drug sundries

.

Liquors, wines, beer (packaged only)

.

Fountain and meals

robacco. newsstand, confectionery. .

,

Farm animal remedies

Other sales

i'Jc't analyang merchandise line sales . .

.

Small single unit stores

Large stores and multiunits

—

.'ijulyzmg merchandise line sales, total

Prescnptions

Other drugs, toiletries, drug sundries

liquors, wines, beer (packaged only)

.

'nuntain and meals

fobacco, newsstand, confectionery, ,

Farm animal remedies

,

Other sales

Not analyzing merchandise Une sales

Small single unit stores

Large stores and multiunits

—

Analysing merchandise Une sales, total

.

Prescriptions

Other drugs, toiletries, drug sundries

Liquors, wines, beer (packaged only).

Founuin and meals

Tojjacco, newsstand, confeciionery .

.

Farm animal remedies

Other sales

Not analysing merchandise Une sales .

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise Une sales, total.

Prescnptions

Other drugs, toilctnes, drug sundries

Liquors, wines, beer (packaged only).

Fountain and meals

Tobacco, newsstand, confectionery .

Farm animal remedies

Other sales

Not analyzing merchandise line sales

Small smgle unit steres

Large stores and multiunits

—

Analyang merchandise line sales, total

Prescriptions

Other drugs, toiletnes, drug sundnes

Liquors, wines, beer (packaged only)

Fountain ,ind meals

Tobacco, newssund, confectionery

,

Farm animal remedies

Other lales

Not analyzing merchandise line sales

Small single unit stores ... ...
See footnotes at eni of table.

AKRON, OHIO
ALLENTOWN-BETHLEHEM-

EASTON, PA.
ATLANTA, GA. BALTIMORE, MD. BIRMINGHAM, ALA.

1,342

n
354
610

1,975 46

2,609
2,609'

2,609
2,533

(x)

13. 5-41

1,767
5,642

102
2,974
2,832

224

150

6,042

1

105

13, 541

13,541
1,152

13,541
12,558
(x)

24,187



23.14 RETAIL TRADE—MERCHANDISE LINE SALES

Table 23E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—DRUG AND PROPRIETARY STORES-
KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1 948—Continued

[See ten for expbnatory nuterul)

Kind of and merchandise line

Merchan-

dise line

ales

{Thotuand
dolldri)

Scores reponing

merchandise line

Total

sales

{Thousand
dollari)

Merchan-

dise line

sales

{Thcyusand

dollar

Stores reponing

merchandise line

Numba
Total

ales

(Thousand

dolUrs)

Merchan-

dise line

sales

[Thousand
doUars)

Stores reporting

merchandise line

Total

ales

(TTioujjiid

dollars)

Number

Merchan-

dise line

sales

{Thousand
doJIdrj)

Stores reponing

merchandise line

Number

Toul
sales

(Thousand
dollars)

Merchan-

dise Line

sales

(Thousarui

dollars)

Stores reporting

merchandise line

Number

Total

ales

(Thousand
dollars)

DRUG STORES. WITH FOUNTAIN

Lirge stores and multiunits -

Analysing merchandise line ales, total . . .

Prescnptions

Other drugs, toiletries, drug sundries

Liquors, wines, beer (packaged only)

Fountain and roeaU

Tobacco, newsstand, confectionery

f^nn animal remedies

Other ales

Not analyzing merchandise line aka

Soall tingle unit stares

Large stares and multiunits

—

/Uolynng cnerchandise line sales, total

.

EVocnptions .

Other drugs, toiletncs. drug sundries

.

Liquors, wines, beer (packaged only)

.

Fountain and meals .

Tobacco, newsstand, confectionery. .

.

Farm animal remedies

Other ales

Not analyzing mcrchandtse line sales. .

.

Scoall single unit stores

Large stores and muluunita

—

Analyzmg merchandise line sales, total

Prescnptions

Other drugs, toiletries, drug sundries

.

Liqucffs, wines, beer (packaged only)

.

Fountain and meals

Tobacco, newsstand, confectionay. .

.

Farm animal remedies

Other ales

Not :Lnalyzing merchandise hue ales . .

.

Small single unit stores

Large stares and multiunits

—

Analyong merchandise bne ales, total

.

Prescnptions

Other drugs, toiletnes, drug sundries

.

liquors, wmes, beer (packaged only)

.

Fountain and meals

Tobacco, newsstand, confectionery . .

,

I^rm animal remedies

Other ales

Not analyzing merchandise line ales .

.

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line ales, total

.

Prescnptions

Other drugs, toiletries, dnig sundries
Liquors, wines, beer (packaged only)

.

Fountain and meals

Tobacco, newsstand, confectionery. .

.

Farm animal remedies

Other ales

Not analyzing merchandise line ales, .

,

Soull single unit stores

Large stores and multiunits

Analyzing merchandise line ales, total

Prescriptions

Other drugs, toilet -les. drug sundries.

Ltquors, vnnK*. beer (packaged only).
Fountain and meals

Tobacco, newssund. confectionery. .

.

Farm animal remedies

Other ule*

Not analyung merchandise Line aks

Snail swfte unit stores

S*« footnotes at snd of t«bl*

KANSAS CITY, MO. KNOXVILLE, TENN. LANCASTER, PA. LOS ANGELES, CALIF. LOUISVILLE, KY.

142
142
137
L21

U2
138

3

2

213

36,781
35,824
32,834
36,781
36,400

ix)

5.895
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Table 23E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—DRUG AND PROPRIETARY STORES-
KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

[See text for explanatory material]

Kind of business and merchandise line

Merchan-

diae line

sales

{Thousand
dollars)

Stores reporting

mcTchandiae line

Number

Total

sales

{Thousand
dollars)

Merchan-

dise line

sales

{Thousand
dollars)

Stores reponing

merchandise line

To&l
sales

(Thousand
dollars)

Merchan-

dise line

sales

{Thousand
dollars)

Stores reporting

merchandise line

Total

sales

{Thousand
dollars)

Merchan-

dise line

Bales

{Thousand
dollars)

Stores reporting

merchandise line

Numbez

Total

sales

{Thousand
dollars)

Merchan-

dise line

sales

{Thousand
dollars)

Stores reporting

merchaiidiae line

Total

sales

{Thousand
dollars)

DRUG STORES, WITH FOIMnJTAIN

Large stores and multiumts—
Analyang merchandise line sales, total

Prescnptions

Other drugs, toiletries, drug sundnes

Liquors, wines, beer (packaged only)

Fountain and meals

Tobacco, newsstand, confectionery . . .

.

Farm animal remedies

Other sales

Not analysing merchandise line sales

Small single unit stores

Large stores and multiumts—
Analynng merchandise Une sales, total. - .

Prescriptions

Other drugs, toiletries, drug sundries, - .

.

Liquors, wines, beer (packaged only). . . .

Fountain and meals

Tobacco, newsstand, confectionery

Farm animal remedies

Other sales

Not analyzing merchandise line sales

Small single unit stores

L^rge stores and multiumts—

-

Analyzing merchandise line sales, total. . . .

Prescnptions

Other drugs, toiletries, drug sundries. . .

.

Liquors, wines, beer (packaged only) ....

Fountain and meals

Tobacco, newsstand, confectionery

Farm animal remedies

Other sales

Not analyzing merchandise Une sales

Small single unit stores

Large stores and aiultiumts

—

Analyzing merchandise bne sales, total

Prescriptions

Other drugs, toiletries, drug sundnes.

Liquors, wines, beer (packaged only) . -

Fountain and meals . .

Tobacco, newsstand, confectionery

Farm animal remedies

Other sales

Not analyzing merchandise tine sales . .

Small smgle unit stores

See footnotes at end of table.

SAN FRANCISCO-OAKLAND,
CALIF.

SAN JOSE, CALIF. SEATTLE, WASH. SOOTH BEND, IMD.
SPRIHGFlELD-HOLYDKE

,

MASS.

19,805
1,^30
9,330
2,183

2,707
17

592

6,055

109
109

106

83
109
95

19,805
19,423
16,943
19,805
18,129
1,070

3,879



23.16 RETAIL TRADE-MERCHANDISE LINE SALES

Table 23E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—DRUG AND PROPRIETARY STORES-
KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

[See ten for expUrutory outerull

Kind of buKMM and caerdandiBe bne

(Tho\tsand

dollars)

Merchan-

dise bnc

sales

(Thoiuand

Stores reporting

merchandise bne

Numbct

Total

tales

(Thousand
dollars)

Merchan-
dise Une

sales

(Thousand

dollars)

Stores reporting

merchandise bne

Total

sales

[Thousand
dollars)

Numbef

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise tine

Number

Total

sales

(TTiou^and

dollars)

Merchan-

dise Une

sales

(Thousand
dollars)

Stores reporting

merchandise line

Total

sales

(Thousand

dollars)

DRt'G STORES. OTHER

Large stores and multiunits

—

/uulyxing mcrchandue hnc sales, total

Prescnptions

Other drugs, toiletries, drug sundries

Liquars, wines, beer (padaged only)

Tocacco, newsstand, confectionery

Farm animal remedies

Other sales

Not analyxing merchandise line sales

Small single unit stores

Large stores and multiunits—
Analyzing merchandise line sales, total

Prescriptions

Other drugs, toiletries, drug sundries

Liquors, wines, beer (packaged only)

.

Tobacco, ne%-&atand, confectiooery.

.

F^rm animal raoedies

Other sales -.
,

Not analyzing merchandise line sales. .

.

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

.

Prescriptions

Other drugs, toiletnes, drug sundries

Liquors, wines, beer (packaged only)

.

Tobacco, newsstand, confectionery . .

.

Farm animal remedies

Other sales

Not analyzing merchandise bne sales. .

.

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

Prescriptions

Other drugs, toiletnes. drug sundries

Liquors, wines, beer (packaged only).

Tooacco. newsstand, confectionery .

.

Farm animal remedies

OtfaeiBaks

Not analynag merchandise tine sales . .

.

Small single uoic stores

Large stores and multiunits —
Analyzing merchandise bne sales, total

Prescriptions

Other drugs, toUetnes. drug sundries

Liauors, wines, beer (packaged only)

.

Tobacco, newsstand, confectuncry .

.

Farm animal remedies

Other sales

Not analyxing merchandise line sales . .

.

Small single unit stores

.

Large stores and multiunits--

Analyxing meichandue line sales, total

Prescriptions

Other drugs, toiktries, drug sundries
Lwuors, wines, beer (packaged only),

Tooacco. newutand. confectionery

Farm animal rente Jiei

Other sates

Not arulyang mcrchandue bnc soles

Small single unit stores .

3«« rootnoUs at and of table.

AKRON, OHIO
AJiANY-SCHENECTADY

-

TROY, N.Y.

ALLENTOWN-EETHLEHEM-
EASTON, PA.

ATLANTA, GA, BALTIMORE, MD.

1,196
~~20S
609

1,196
1,196

2.646
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Table 23E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—DRUG AND PROPRIETARY STORES-
KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued



23.18 RETAIL TRADE-MERCHANDISE LINE SALES

Table 23E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—DRUG AND PROPRIETARY STORES-
KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS; 1948—Continued

{See text for cxpUnatory cuteral)
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23.20 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 23G.— DRUG STORES—PRESCRIPTION SALES IN LARGE STORES AND MULTIUNITS, AND IN SMALL STORE SAMPLE
—UNITED STATESAND GEOGRAPHIC DIVISIONS: 1948

[Set text for explanatory outenal and dcscnption of sample data included]



DRUG AND PROPRIETARY STORES 23.21

Tabic 23H.—DRUG STORES—PRESCRIPTION SALES IN LARGE STORES AND MULTIUNITS, BY STATE: 1948

[See text for explanatory material]

State and kind ol' business

Alabama, total

Drug stores, with fountain,
Dpog stores, other

Arizona, total.

Drug stores, with fountain. . .

.

Drug stores, other

Arkansas , total

Drug stores, with fountain....
Drug stores, other

California, total.

Drug stores, with fountain....

Drug store", other.

Colorado, total

Drug stores, with fountain. . .

.

Drug stares, other

Connecticut, total.

Drug stores, with fountain....
Drug stores, other,

Delaware, total ,

Drug stores, with fountain. . .

.

Drug stores, other

District of Columbia, total

Drug stares, with fountain....
Drug stores, other

Florida, total

Drug stores, with fountain. . .

.

Drug stores, other

Georgia, total

Drug stores, with fountain..,.
Drug stores, other

Idaho, total

Drug stores, with fountain. . .

.

Drug stores, other

Illinois, total

Drug stores, with fountain....
Drug stores, other

Indiana, total.

Drug stores, with fountain...,
Drug stores, other

Iowa, total,

Drug stores, with fountain....

Drug stores, other,

Kansas, total

Drug stores, with fountain,...

Drug stores, other

Kentucky, total

Drug stores, with fountain,...
Drug stores, other,

Louisiana, total

Drug stores, with fountain...

Drug stores, other

Maine, total ^

Drug stores, with fountain, .

.

Drug stores, other

See footnote at end of table.

Large stores and multiunits

Stores reporting number of prescriptions sold

116
20

811

52A

144

128
16

U9

163

22

234

196

592
152

306

109

27

124
26

135

23

121

33

Sales, entire year

(Thousand dollars)

18,532

16,295

13,316
2,396

8,388
2,051

249,828

168,002

81,826

24,918

22,671
2,247

23,637

22,041
1,596

4,4ff?

(x)

(x)

44,489

38,639
5,850

52,289
5,016

25,906
4,057

6,655

3,Cr76

3,579

137,921

114,460
23,461

52,623
7,029

23,795

18,682
5,113

21,350

17,981
3,369

28,066

23,678
4,388

23,935
2,938

4,629

(X)

(X)

Prescnption sales

Number

(Thousands)

2,523

2,053
470

751
262

898
263

14,601

7,224

7,377

1,581

1,356
225

1,809
419

(i)

(X)

2,448

1,860
588

3,635

2,871
764

3,286

2,830
456

316
330

8.087

5,538
2,549

2,289
552

1,441

1,219
222

2,193

1,628
565

2,753

2,065

2,381

1,890
491

(X)

(X)

Amount

(Thorsand doliars)

4,361

3,612
749

1,810
426

1,287
553

32,835

15,871

16,964

2,934

2,352
582

3,715
685

(x)

(i)

4,640

3,577
1,063

7,646

5,566
2,080

6,080

4,843
1,237

Stores not reporting number

of prescriptions sold

Sales, entire year

(Thousand dollgTsj

4,445

3,711
734

3,2g7

2,933
354

1,279

1,139
140

20,583

105

55

33

549
625

13.731

8,775
4,956

4,850

3,744
1,106

2,689

2,235
454

3,573

2,289
1,284

2,956
2,058

3,709
939

(x)

(x)

13,947

6,636

5,701

5,369
332

2,045
665

1,001
267

3,304

2,490
8U

5,250
456

279
367

46
2

7,579
3,319

6,324

6,204
120

3,323

3,001
322

1,640

1,371
269

2,452

19
2

2,148
304

4,184

3,543
541

569
140

Small single'unit attires

Sales, entire year

(Thousand dollgTs)

376
133

316
122

625

929

346

311
35

558
54

342
131

570
UO

1,526
587

680
136

553
U3

548
52

373
124

274
283

194

28

18,108
4,310

4,911
1,099

17,390

13,401
3,989

80,157

33,329

46,823

17,920

16,404
1,516

30,662

28,256
2,406

2,901

2,195
706

5,602,

4,837
765

17,333
5,185

29,876

26,440
3,436

6.821

4,294
2,527

91.836

70,358
21,478

40.156

34, 651
5,505

23,337
5,031

25,466

23,442
2,024

18,634
4,665

22,702

12,894
9,808

10,560

9,356
1,204



23.22 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 23H.- DRUG STORES—PRESCRIPTION SALES IN LARGE STORES AND MllLTIUNITS, BY STATE: 1948—Continued

{See (ext loc expUiutory nuterul]

Large stores and multiunits

Stores reporting number of prcscnpttons cold

State iind kind oi business

HU7l«l, total

Dnif stores, with fountain.,

tout stores, otber

Haasacbuaetts, total ,

Drue stoT«s, vlth fountain...
Dru( stores, other....*

Hiehlian, total

Drug stares, vlth fountain...
Drug stores, other

HlaDesota, total

Drug stores, with fountain...

Drug stores, other.

Mississippi, total.

Drug stores, with fountain. .

.

Dnig stores, other.

Missouri* total,

Drug stores, with fountain. .

.

Drug stares, other

Montana, total

Drug stores, with fountain...
Drug stores, other*..

Nebraska, totals . . . ^.

Drug stares, with fountain...
Drug stores, other.

NeTada, total

Drug stares, vlth fountain...
Drug stares, other*. ,. ..^....,.

New Ba^iafalre, total*....,........

Drug stores, with fountain*.,
Qrug stopes, other*.....*.....

New Jersey, total* *

Drug stares* with fountain**.
Drug stores, other*

New Mexico* total*..........*..

Drug stores, with fountain*..
Drug stores, other

Kew lork, total

Drug stores, with fountain*.
Drug stares, other

North Carolina, total

Dnig stores, with fountain*..
Drug stores, other*

north Dakota, total ,

Drug stores, with fountain*..

Dnig stores, other

Ohio, total

Drug stores, with fountain*.
Drug stores, other

Cklahcsa, t-Aal

Dr^ stores, with fountain*.
Drug stores, other

Oregon, total

Drug tjtorcs, with fountain.

.

Drug stores, other*

See footaota at end of table

171

20

351
26

581
156

Sales, entire year

(TJiomand dolturi)

J«,565

Number

(Thoussnds)

Prescnption sales

Amount

iThwMtid Joildrs)

Stores not reporting number

of prescriptions sold

32,082
2,^83

2,386

2,053
333

47,033
3,703

ui.^at

112,346
29,078

39,395

167

51
30,908
8,487

55
24

7,W1
2,979

76,387

299
81

64,788
11,599

5,751

15

21
2,113

3,638

15,386

18

41
;

24

17

12,331
3,055

6,750

3,595
3,155

32
3

(x)

(x)

188
U5

59

5

1,223

27,926
24,453

8,927
1,155

178,794

4,136
628

5,394

3,262
2,132

2,836

2,021
815

748
536

2,350
2,368

175
281

1,178

947
231

163
120

(x)

(x)

1,929
1,919

fiS2

78

13,492

772
451

110,982
67,812

29,585

165
18

26,106
3,479

3,555
1,789

120,283

585
154

95,253
25,030

25,633

141
18

21,663
3,970

18,816

61
72

7,637
11,179

6,179
7,313

4,256

3,739
517

341
116

5,493

3,512
1,981

1,975

1,296
679

1,829

6a
1,208

3,553

3,061
492

SalcJ. entire year

(TtouianJ dollars)

Small single-unit stores

1,943 1

1,639
309

7,787
1,077

10,034

6,038
3,996

4,756

3,324
1,432

1,464
834

8,248

4,534
3,714

1,156

378
778

1,960

1,481
479

689

325
364

(x)

(x)

7,870

3,807
4,063

1,621

1,463
158

23,925

11,005
12,920

6,389
799

579
358

6,351
4,232

2,384
1,434

3,520

1,008
2,512

30
1

3,297
202

17,185
,

13,153
4,032

2,330
719

1,990

1,418
572

2,263

1,971
292

546
653

1,597 I

340

1,647
I

1^390

3,557
2,287

655
244

601
34

6,432
4,575

2,741

17
1

2 I

2,578
163

1,277

266
1,011

4,404
2,207

1,132
182

985
1,425

Sale*, entire year

[Thousand dollars)

341
34

1,162
70

1,132

461
j

193
I

281
128

1,179

874

305

350
91

US
9

1,203

542
661

4,580

1,515
3,065

573
38

1,510

1,116
394

618
74

175

139

21,005

17,344
3,661

60,766
2,902

44,755
10,801

23,849
8,555

15,488

11,226
4,262

36,998
10,610

3,770
3,039

18,516

15,224
3,292

652
617

6,003
326

50,433

23,926
26,507

5,215

4,715
500

64,263
108,U5

28,674

27,339
1,335

5,555

4,501
1,054

56,874
15,312

28,840

26,692
2,148

8,209
6,482



DRUG AND PROPRIETARY STORES 23.23

Table 23H.—DRUG STORES—PRESCRIPTION SALES IN LARGE STORES AND MULTIUNITS, BY STATE: 1948—Continued
(See text for explanatory material]

State and kind ol business

Pennsylvania, total.

Drug stores, with fountain.
Ditig stores, other.

Rhode Island, total.

Drug stores, with fountain
Drug stores, other

South Carolina, total.

Dmg stores, with foiintain

Drug stores , other.

South Dakota, total

Drug stores, with fountain
Drug stores, other

Tennessee, total

Drug stores, with fountain.
Drug stores, other

Texas, total

Drug stores, with fountain
Drug stores, other

Utah, total

Drug stores, with fountain
Drug stores . other

Vermont , total

Drug stores, with fountain
Drug stores, other

Virgitiia, total

Drug stores, with fountain
Drug stores, other

Washington, total

Drug stores, with fountain
Drug stores, other

West Virginia, total

Drug stores, with fountain
Drug stores, other

Wisconsin, total

Drug stores, with fo-jDtain

Drug stores, other

Wyonii^, total

Drug stores, with fountain.....
Drug stores, other

X Withheld to avoid disclosure.

Large stores and multiunits

Stores reporting number of prescriptions sold

415
152

538
100

239
16

116
93

Sales, entire year

(Thousand dollart)

85,093

66,374
13,719

11,829

9,541
2,288

11,802
1,900

5,334

3,695
1,639

24,416

21,491
2,925

103,723

90,599
13,124

11,763

8,083
3,680

(x)

(x)

47,461

42,719
4,742

17,557
17,610

14,699

11,483
3,216

27,443
6,472

6,006

5,514
492

Prescription sales

Number

(Thoujdiids)

3,900
1,723

691
121

1,367
259

237
128

2,876

2,270
606

10,161

8,032
2,129

629
551

(x)

(X)

4,562
375

1,262
2,229

1,520

1,175
345

1,606
606

437
36

Amount

(Thot'id»d dollars)

10,127

6,864
3,263

1,907
273

2,765
423

677
173

4,219
959

15,379
4,198

2,137

1,128
1,009

(x)

(x)

7,309

6,723
586

6,927

2,566
4,361

2,150
700

3,809
1,130

645
40

Stores not reporting number

of prescriptions sold

Number

108
32

Sales, entire year

(Thousand dollars)

9,181

7,552
•1,629

1,648

1,534
lU

930
324

5,550

5,184
366

15,084
2,754

303
105

1,166
223

4,617

3,399
1,218

957
15

4,365

3,550
815

Small single'Unit stores

Sales, entire year

[Thousand dollars)

2,796

2,030
766

367
30

130
35

519
105

1,669

1,280
389

342

33

284
220

217
26

679
149

83,388
23,709

9,462

9,192
270

17,860

16,750
1,110

7.626

5,931
1,695

27,743

24,620
3,123

56,721
13,740

5,0U

4,312
702

4.723

4,127
596

17.977

16,890
1,087

23,445

13,180
10,265

11,450

10,386
1,064

33,665
5,825

2,115
145



23.24 RETAIL TRADE-MERCHANDISE LINE SALES

Table 23j.—DRUG STORES—NUMBER OF REGISTERED PHARMACISTS—UNITED STATES AND
GEOGRAPHIC DIVISIONS: 1948

[Data baKd on ample. See text for descripcion of sample and other explanatory matenalsj



DRUG AND PROPRIETARY STORES 23.25

Tabic 23K.— DRUG STORES—NUMBER OF REGISTERED PHARMACISTS IN LARGE STORES AND MULTIUNITS, AND IN

SMALL STORE SAMPLE —UNITED STATES AND GEOGRAPHIC DIVISIONS: 1948

[See text for explanatory material and description of sample data included]



23.26 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 23L.— DRUG STORES—NUMBER OF REGISTERED PHARMACISTS IN LARGE STORES AND MULTIUNITS.
•BY STATE: 1948

(See text for expUmtory nucerul]



DRUG AND PROPRIETARY STORES 23.27

Table 231-.— DRUG STORES—NUMBER OF REGISTERED PHARMACISTS IN LARGE STORES AND MULTIUNITS,
BY STATE: 1948—Continued

[See text for explanatory material]



23^8 RETAIL TRADE—MERCHANDISE LINE SALES

Tabic 23L.—DRUG STORES—NUMBER OF REGISTERED PHARMACISTS IN LARGE STORES AND MULTIUNITS.
BY STATE: 1948—Continued

[See text for explanatory coaterulj



DRUG AND PROPRIETARY STORES 23.29

Table 23M.— DRUG STORES—NUMBER OF REGISTERED PHARMACISTS IN LARGE STORES AND MULTIUNITS, BY

SELECTED STANDARD METROPOLITAN AREA 1948



23jbo retail trade—merchandise line sales

Tabic 23M.— DRUG STORES—NUMBER OF REGISTERED PHARMACISTS IN LARGE STORES AND MULTIUNITS, 3Y
SELECTED STANDARD METROPOLITAN AREA; 1948—Continued

JSee t^t for explanatory maierialj



DRUG AND PROPRIETARY STORES 23.31

Table23M — DRUG STORES- NUMBER OF REGISTERED PHARMACISTS IN LARGE STORES AND MULTIUNITS, BY

SELECTED STANDARD METROPOLITAN AREA 1948—Continued

(See text for explanatory matenal)

Large stores and mulnunits

Stores reporting number of phannaasts working December 15

SunJard mctn-i'ohr.in .irca and kind ot business!
Total

Miox V i 1 le , ic t ai

Drug stores, with fountain
Drug stcres. other

Lajicait;.T, total

Drug stores, with fountain
Drug stores, other

Lo5 Angeles, total

Drug stiires, with fountain
Drig stores, other

Xxjui^vllle, total

Drug stores, with fountain
Drug stores, other

Memphis, total

Drug stores, with fountain
Drug stores, other

Miami, total

Drug stores, with fountain
Drug s tores , other

Milwaukee, total

Drug stores, with fountain
Prug stores, other

Minneapolis-St. Paul, totnl

Drug stores, with fountain
Drug stores, other

Mobile, total

Drug stores, with fountain
Drug stores, other

Hashville, total

Drug stores, with fountain
Drug stores, other

Ne-^ Haven, total

Drug stores, with fountain
Drug stores , other

New Orleans, total

Drug stores, with fountain

Drug stores , other

New York-N-jrtheastem New Jersey, total

Drug stores, with fountain - . .

.

Drag stores, other

Norfolk-Portsnwuth, total

Drug stores, with fountain
Drug stores, other

Oklahoma City, total

Drug stores, with fountain
Drug stores, other

Omaha, total

Drug stores, with fountain
Drug stores, other

Peoria, total ^

Orug stores, with'fountain.
Drt^ stores, other

Philadelphia, total

Drug stores, with fountain
Drug stores, other

See footnote ^t end of table.

51"^

188

122

13

671

397

Sales.

entire

year

Thousand
dollaTi)

b.ili

V 6,21i

111. 090
28,977

u,?.;?

12,673
2,074

6,017
645

20,382
1,943

10,912
1.521

26,126

23,309
2,817

}-

73"

13,827

13,084
7i3

101,376
57,732

8,812

7.937
875

7,892
271

2,717
1,493

28,953

23,817
5,13t

Phannacists working

Total

1,230
522

134
18

15fc

20

2,858

1,690
1,168

331

116

Full time

(Hwnber)

977

460

151
35

118

18

257
31

135

17

2,583

1,531
1,052

295
99

Stores with less than three

full-time pharmacists

Stores

26

431
133

429
210

Stores with three full-time

pharmacists or more

Pharmacists working

Total

(>tumber)

(»)

(x)

935
274

106
10

(x)

(x)

(x)

(x)

192
1"

(x)

(x)

(x)

(x)

821

422

(x)

(x)

(x)

(x)

Full time

(Number)

(x)

(x)

693
222

(x)

(x)

7

109

(x)

(x)

157
15

(x)

(x)

(x)

(x)

1,046

704
342

(x)

(x)

(x)

(x)

193

69

172
57

Pbatmacists working

Stores

10

242

187

Toul

{>iumbcT)

(x)

(x)

295
248

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

1,615

869
746

(x)

(x)

(x)

(x)

Full tune

(x)

284
238

(x)

(x)

(x)

(x)

(x)

(x)

(x)

(x)

1,537

827
710

(x)

(x)

(x)

(x)

123
42

Stores not reporting

number of phannacists

working

Sales,

entire

year

{Thousand

no

110

820
458

1,469
3,008

119

119

1,628
52

Small single-unit stores

273
242

250
23

231
27

1,153
3,144

Sales,

entire

year

(Thouiand
dollars)

1,019

1,664

1,018

885
133

13,864
11,835

4,844
1,323

5,108
536

2,593
1,247

12,510
768

13,683

12,509
1,179

4,380

4,186
194

5,216

5,216

3,204
2,36?

46,634
109,442

3,160

3,160

3,476
141

4,031

3,332
699

1,147
434

38,014
11,611



23^2 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 23M.— DRUG STORES- NUMBER OF REGISTERED PHARMACISTS IN LARGE STORES AND MULTIUNITS, nv

SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued



DRUG AND PROPRIETARY STORES 23.33

Table 23M.— DRUG STORES—NUMBER OF REGISTERED PHARMACISTS IN LARGE STORES AND MULTIUNITS, BY

SELECTED STANDARD METROPOLITAN AREA 1948—Continued
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MISCELLANEOUS KINDS OF BUSINESS 24.03

Table 24A.—MERCHANDISE LINE SALES—MISCELLANEOUS KINDS OF BUSINESS—UNITED STATES, BY KIND OF

BUSINESS; 1948

[Data based en sample. See text for description of sample and other explanatory material.]

Kind of business and merchandise bne

Merchandise hne
sales

Amount

[Thousand

dollars)

(1)

Percent

distn-

bution

(2)

Stores handbng
merchandise bne

Number

(3)

Total

sales

(Thousand
dollars)

(4)

Col. 1

as

per-

cent

of

col. 4

(5)

Kind of business and merchandise line

Merchandise hne
sales

Amount

{Thousand
dollars)

(1)

Percent

distn-

bution

(2)

Stores handbng
merchandise bne

Number

(3)

Total

sales

(Thousand
dollars)

(4)

LIQUOR STORES

Stores analyzing merchandise line sales, total

Liquors and other spirits

Wines
Beer and ale

Other sales

Stores not arulyzing merchandise line sales

FUEL DEALERS, EXCEPT FUEL OIL

Stores analyzing merchandise line sales, total

.

Coal and wood
Ice

Fuel oil (domestic heating)

Bottled gas

Oil burners, furnaces, stokers

Other major household apphances
Hay, grain, teed, tarm and garden supphcs
Other sales

Stores not analyzing merchandise line sales - - .

FUEL OIL DEALERS

Stores analyzing merchandise line sales, total

Fuel oil (domestic heating)

Coal and wood
Bottled gas

Oil burners, furnaces, stokers

Other major household appliances

Other sales

Stores not analyzing merchandise hne sales , .

ICE DEALERS

Stores analyzing merchandise hne sales, total

.

Ice

Coal and wood

.

Other sales ....

Stores not arulyzing merchandise Lne sales

.

HAY, GRAIN, FEED STORES

Stores analyzing merchandise line sales, :otal

Hay, grain, other feeds

Seeds, bulbs, nursery stock

Fertilizers

Farm and garden supphes

Farm equipment, implements, machinery

Coal, wood, fuel oil

Building materials, hardware, paint, elect, supplies

.

Groceries, meat, other foods

Other sales

Stores not analyzing merchandise line sales

OTHER FARM, GARDEN SUPPLY STORES

Stores analyzing merchandise line sales, total

Farm and garden suppUes

Hay, grain, other feeds

Seeds, bulbs, nursery stock

Fertihzers

Farm equipment, implements, machinery

Coal, wood, fuel oil

Buildmg materials, hardware, paint, elect, supplies.

Groceries, meat, other foods

Other sales

Stores not analyzing merchandise line sales . . .

JEWELRY STORES

Stores analyzing merchandise line sales, total

.

Jewelry (exc. items below) .

Diamonds and precious stones

Watches, clocks, silverware

Novelty and costume jewelry

Cameras, photo equipment and supphes

Optical goods, frames, lenses

Luggage and leather goods
Radios, television sets and parts

Household appliances

Other sales

Stores not analyzing merchandise bne sales

1,630,409
1,189,051

21 ,438

104,617
142,809
21,135
49,127
18,888
83,34.4

24,531

713.176
532,471
69,109
9,794

35,721
8,961
62,120

5,462

71,147
11,479
7,078

2,738,250
2,023,715

103,740
126,739
61,105
57,701
75,508
79,832
55,930

153,980

47,278

362.979
60,855
39,734

107,364
81,447
21,289
5,244

11,523
6,161
29,362

11,110

247,944
259,604
355,291
78,240
10,190
16,313
12,790
26,782
36,026
160,349

55,399

lOO.O
71.0
11.3
12.7
5.0

1.3

3.0
1.2
5.1

100.0
74.2
9.6
1.4

5.0
1.2
8.6

100.0
79.3
12.8

7.9

100.0
73.9
3.8
4.6
2.2
2.1
2.3
2.9
2.1
5.6

32,678
29,101
26,395
19,831

15,076
12,656
1,403
2,295
2,401
1,093
1,817

764

4,162
4,162
1,164

229
1,021

271

3,149
3,149

820

17,454
17,454
7,667
8,516
5,207
2,977
3,077
3,504
2,079

3,658
1,796
1,270
2,254
2,143

914

258
598

323

20,177
17,916
16,654
18,200
12,949
2,301
2,445
4,165
2,900
4,258

2,439,754
2,119,757
1,190,508

1,412,986
109,382
452,578
213,4.45

291,000
209,584
77,401

718,176
248,826
35,909

291,054
81,961

89,704
40,794

2,738,250
1,505,913
1,657,012
1,052,578

727,658
784,724
841,659
320,944

189,913
173,571
241,833
240,888
121,133
46,482
85,200
35,106

.,071,664
,086,929
918,069
819,303
239,412
228,514
402,235
368,682
413,631

74.8
13.7
27.3

84.2
19.6
23.1
65.4
7.3

23.4
24.4

74.2
27.8
27.3
12.3
10.9

79.3
28.1

73.9
6.9
7.6
5.8
7.9
9.6
9.5

17.4

32.0
22.9
44.4
33.8
17.6
11.3
13.5
17.5

23.1
23.9
33.7

9.5
4.2
7.1

3.2
7.3
8.7

BOOK STORES

Stores analyzing merchandise Ime sales, total

Books
Stationeiy, printed forms, office supphes

Rare books and manuscripts

Second-hand books

Book rentals

Gifts, novelties, souvenirs, toys ,

Newspapers and magazmes

Other sales

Stores not analyzing merchandise line sales

STATIONERY STORES

Stores analyzmg merchandise line sales, total

.

Stationery, printed forms, office supplies , ,

Typewnters
Office machines

Machine rentals and repairs

Commercial furniture, fixtures—nonwood
Commercial furniture, fixtures—wood ....

Printing on order

Books

Gifts, novelties, souvenirs, toys ...

Newspapers and magazines

Other sales

259,574
136,347
13,423
2,835
3,967
2,178
6,123

24,769
19,932

7,481

233.039

Stores not analyzmg merchandise line sales

SPOKllNG GOODS STORES

Stores analyzing merchandise line sales, total.

Sporting goods, games, toys .

(imeras, photo equipment and supplies . . .

Luggage and leather goods

Bicycles, parts and supphes

Rachos, television sets and parts

Household apphances .".
.

.

Other sales

Stores not analyzing merchandise line sales

.

BICYCLE STORES

Stores analyzing merchandise hne sales, total

Bicycles, parts and supphes
Sporting goods, games, toys

Other sales

Stores not analysing merchandise hne sales. .

FLORISTS

Stores analyzing merchandise line sales, total.

Cut flowers, wreaths, displays

Potted growing plants .,..

Seeds, bulbs, nursery stock. ..,,

Pottery and giftvrare

Othersales,

177,655
5,158
3,965
2,092
17,237
10,549
17,555
8,891
12,566
4,019
23,352

9,609

306.277
255,219

3,968
3,024
3,934
2,471
4,198
33,463

4.570

25,951
2,217
5,796

359,505

Stores not analyzing merchandise hne sales

CIGAR STORES AND STANDS

Stores analyzing merchandise line sales, total

Cigars, cigarettes, tobacco

Candy, nuts, confectionery

Fountain and meals

Canned goods, other groceries

Other sales

Stores not analyzing merchandise line sales .

NEWS DEALERS. NEWSSTANDS

Stores analyzing merchandise hne sales, total

.

Newspapers and magazines

Stationery, printed forms, office supplies

Books
Gifts, novelties, souvenirs, toys .

Cigars, cigarettes, tobacco

Candy, nuts, confectionery .

Fountain and meals

Other sales

267,175
56,271
9,859

17,161
9,839

20,963

537,107
401,571
37,883
28,339
7,516
61,798

5,044

218,567

Stores not analyzing merchandise line sales

134,831
4,054
1,468
6,176
36,050
17,135
7,043

11,810

9,617

100.0
76.4
6.5

17.1

100.0
74.3
15.7
2.7
4.8
2.5

100.0
61.7
1.9
0.7
2.8

16.5
7.8
3.2
5.4

2,755
2,625

761
214

443
597
756
643

3,977
3,977

976
657
586
983
740
950
933

1,180
554

6,990
6,990

347
594
909
270
487

1,509
1,509

349

14,152
13,992
10,545
3,088
7,045

U,376
14,376
10,494
5,311
2,393

6,620
6,620

766
304

1,278
4,852
4,252
1,247

245,724
71,906
21,376
22,347
36,105
46,957
67,218

283,039
87,115
66,634
50,711

126,635
105,384
94,948
71,181
33,042
35,922

306,277
53,467
63,360
52,573
31,315
32,438

33,964
8,973

356,512
289,083
92,141

210,749

537,107
232,323
124,916
48,417

218,567
30,937
17,805
53,359

160,266
140,830
44,790

See footnotes at end of table.



24.04 RETAIL TRADE—MERCHANDISE LINE SALES

Tabic 24A.—MERCHANDISE LINE SALES—MISCELLANEOUS KINDS OF BUSINESS—UNITED STATES, BY KIND OF

BUSINESS: 1948—Continued

[Dha faued on ample. See text for dcscnpQoh of ample and other expUnatory nuterul.]

Kind o^ busuKM and merchandiae line

GIFT, NOVELTY. SOLVENIR STORES

Stores anal>-zing merchandise tine alea, total.

Gifu, novelties, souvcnin

Toys
Sumps, coins, ccdlcctois' supplies

Religioua (church) goods

Oiheraaka

Stores not aralyitng merchandise line sales

.

MUSIC STORES

Stores analyzing merchandise line sales, total

Pianos, musical instruments, phonographs.

.

Radios, television sets and parts

Phonoeraph records

Major nouschold appliances

Housewares (inc. electric)

Service and repair department

Other sales

Stores not aralyang merchandise line sales

LUGGAGE. LEATHER GOODS STORES

Stores analyzing merchandise line sales, total.

.

Luggage and leather goods

Novelty and costume jewelry

Sporting goods, games, toys

Other sales

Scores not analyang merchandise line aaks. -

.

OPTICAL GOODS STORES

Stores analyzing merchandise line sales, total.

Optical goods, frames, lenses

Cameras, photo equipment and supplies . .

.

Other ales

Stores not analyzing merchandise line sales

CAMERA, PHOTOGRAPHIC SUPPLY STORES

Scores analyzing mefchandisc line sales, total.

Camera, photo equipment and supplies ....

Optical goods, frames, lenses

Lue^ge and leather goods

Other sates

Stores not analyzing merchandise line sales

OFFICE. STORE M.\CHINE AND EQUIPMENT
DEALERS

Stores analyzing merchandise line sales, total.

Typewnters
Omce machines

Store machines and equipment

Machine rentals and repairs

Comirteraal furniture, nxtures—nonwood.

.

Commercial furniture, fixtures—wood
Sutioncry, prmted forms, office supplies . .

.

Other sales

Stores not analyzing merchandise line sales

.

Merchandise line

sales

Amount

Thousand
dolldrs)

(I)

206.865



MISCELLANEOUS KINDS OF BUSINESS 24.05

Table 24B.- -MERCHANDISE LINE SALES—MISCELLANEOUS KINDS OF BUSINESS—KIND OF BUSINESS, BY GEOGRAPHIC
DIVISION: 1948



24.06 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 24B.—MERCHANDISE LINE SALES—MISCELLANEOUS KINDS OF BUSINESS—KIND OF BUSINESS. BY GEOGRAPHIC
DIVISION " 1948—Continued

[C^ta bajcd on «ample. See t«t for descnption of aunple ind other expbfutory nutcrul.)

Kind of buauwM «nd mcrdiuidiK bnc

Merchandise line

ales

Amount

{Thousand
dolldri)

(I)

Percent

distn-

bution

(2)

Stores handbng
merchandise line

Number

(5)

Total

sales

{Thousand
dollars)

(4)

Col. I

as

per-

cent

of

col. 4

(5)

Merchandise hne
sales

Amount

{Thousand
dollars)

{l>

Percent

distri-

bution

(2)

Stores handling

merchandise hne

Number

(3)

Total

sales

(Thousand
dollarJ t

(4)

Col, I

as

per-

cent

of

col-

4

(5)

Merchandise line

sales

Stores handling

merchandise line

Amount

(Thousand
dolldri)

(1)

Percent

distri-

bution

(2)

Number

(3)

Total

sales

(ThouMnd
doIUrj)

(4)

Ft'EL OIL DEALERS

Stores analyzing merchandise line sales, total

Fuel oil (domestic heating)

Coal and wood
Bottkdgas
Otl burners, furnace*, stokers

Other aujor household appliances

Other sales

Stares not analyzing merchandise line sales

.

ICE DEALERS

Stores analynng merchandise line sales, total

Ice

Coal and wood
Other sales

Stores not analyzing nverchandise line sales .

.

Stares analyzing merchandise line sales, total

Ice

Coal and wood
Other sales

Stores not analyzing merchandise line sales .

.

HAY. GR.\IN. FEED STORES

Scores analyzing merchandise line sates, total

Hay, grain, other feeds

Seeds, bulbs, nursery stock

Fertihzcrs

Farm and garden suppbes
Farm equipment, implementa, machinery
Coal, wood, fuel oil

Building matenaU, hardware, paint, elect, supplies

Groceries, meat, other foods

Other sales

Stores not analyzing merchandise line sales

.

Stores analyzing merchandise line sales, total

Hay. grain, other feeds

Se^, bulbs, nursery stock

Fcrtiliiers

Farm and garden suppbes
Farm equipment, implements, machinery
Coal, wood, fuel oil

Building materials, hardware, paint, elect, suppbes
Groceries, mat. other foods

Other sales

Stores not analyzing merchandise Une sales

.

Stores analyzing tnerchandise bne sales, total

Hay. grain, other feeds

Swi$. bulbs, nursery stock

Fcrtibzerfl

Farm 'and garden suppltej

Farm equipment , implements, machinery
Coal, wood, fuel oil

Building materuls, hardware, paint, elect, supplies
Groceries, meat, other foods
Other sales

Stores not analyzing merchandise line sales

OTHKR fARM, GARDEN SUPPLY STORES

Stores analyzing merchandise bne sales, toul.
Farm ana garden suppbes
Hay. grain, other feeds

Seeds, bulbs, nursery stock
Fertilizers

Farm equipment, implements, madiinery
Coil, wood, fuel oil

Building materuU, hardware, paint, elect, supplies.
Groceries, meat, other foods . .

.

Other sales

Stores not analyzing merchandise bne ules

WEST NORTH CENTRAL PACIFIC

25,721
18,682
1,912

756
1,150
A53

2,768

561

100.0



MISCELLANEOUS KINDS OF BUSINESS 24.07

Table 24B.—MERCHANDISE LINE SALES—MISCELLANEOUS KINDS OF BUSINESS—KIND OF BUSINESS, BY GEOGRAPHIC
DIVISION* 1948—Continued

[Data haaed on iample. See text for description of sample and other explanatory material.]

Kind of business and merchandise Line

OTHER FARM, GARDEN SUPPLY STORES

Stores analyzing merchandise line sales, total

Fann and garden suppbes
Hay, grain, other feeds

Seeds, bulbs, nursery stock

Fcrtjhzers

Farm equipment, implements, machinery
Coal, wood, fuel oil

Building materials, hardware, paint, elect, supplies

Gnxcnes, meat, other foods

Other sales

Stares not analyang merchandise line sales

Stores anaJycing merchandise Une sales, total

Fann and garden supplies

Hay, grain, other feeds ,

Se^, bulbs, nursery stock .

.

Fertilizers

Farm equipment, implements, machinery
Coal, wood, fuel od
Building materials, hardware, paint, elect. suppUes

.

Groceries, meat, other foods

Other sales

Stores not analysing merchandise line sales

.

JEWELRY STORES

Stores analyzing merchandise line sales, total

Jewelry (exc. items below) . . , .

Diamonds and precious stones

Watches, clocks, silverware

Novelty and costume jewelry

Cameras, photo equipment and supplies. . .

Optical goods, frames, lenses

Luggage and leather goods
Radios, television sets and parts

Household appliances

Other sales

Stores not analyzmg merchandise line SbIcs

Stares analyzing merchandise line sales, total

.

Jewelry (exc. items below)

Diamonds and precious stones

Watches, clocks, silverware

Novelty and costume jewelry

Cameras, photo equipment and supplies. . .

Optical goods, frames, lenses

Luggage and leather goods

Radios, television sets and parts

Household appliances

Other sales

Sto^ not analyzing merchandise line sales.

Stores analyzing merchandise line sales, total

Jewelry (exc. items below) , .

Diamonds and precious stones

Watches, clocks, silverware

Novelty and costume jewelry

Cameras, photo equipment and supplies. . .

Optical goods, frames, lenses

Luggage and leather goods

Radios, television sets and parts

Household appliances

Other sales

Stores not analyzing merchandise line sales .

BOOK STORES

Stipes analyzing merchandise line sales, total

Boob
Stationa y, printed forms, office supplies - .

Rare books and manuscripts , .

Second-hand books

Book rentals

Gifts, novelties, souvenirs, toys

Newspapers and magazmes
Other sales

Stores not analyzing merchandise line sales

.

Merchandise line

sales

Amount

(Thousand
dollan)

(1)

Percent

distri-

bution

(2)

Stores handhng
merchandise line

w

Total

sales

(Thouiond
dollars)

(4)

aa

per-

cent

of

col. 4

(5)

SOUTH ATLANTIC

2,015

100.0



24.08 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 24B.—MERCHANDISE LINE SALES—MISCELLANEOUS KINDS OF BUSINESS—KIND OF BUSINESS, BY GEOGRAPHIC
DIVISION*: 1948—Continued

(Dbta ba«cd an cunplc. See text for description of lample and other ezpUnatory matetuLI

Kind of bustnc30 and merchaiidiae tine

Merchandise line

aaki

Amount

{Thoiuand
dollars)

(i)

Percent

distri-

bution

(2)

Stores handling

merriondise line

Number

(3)

Total

sales

(Thousand
dollar])

w

Col, I

u
per-

cent

of

col. 4

(5)

Merchandise Lne
sales

Amount

{Thousand
aoIldTi)

Percent

disth-

buaon

(2)

Stores handling

merchandise line

Number

(3)

Total

sales

(Thouiand
dollars)

w

Col. 1

as

pa-
cent

of

col 4

(5)

Merchandise line

sales

Amount

{Thousand
dollars)

(1)

Percent

distn-

bution

(2)

Stores handling

merchandise Lne

Number

(3)

Total

aLs
(ThoiudTui

dollars)

(4)

Col.

BOOK STORES

Stores analysing merchandise line sales, total

Books
Sotionay, printed forms, office supphes .

lUre books and manuscnpts

Second-hand books

Book rentals

Gihst novelties, souvenirs, toyt

Newspapcn and magazines

Otbersaka

WEST NORTH CENTRAL SOOTH ATLANTIC WEST SOOTH CKNTHAL

Stores not analyzing toerchandise line sales

Scores analyzing merchandise Ime sales, total

Books
Sutioneiy. printed forms, office supplies

Rare books and manuscripts -

Second^und bodu
Book rentals

Gifti, novelties, souverura, toys

Newspapers and magazines

Other sales

Stores not analy^ng merchandise line sales .

.

STATIONERY STORES

Stores analyzing merchandise line sales, total

Stationery, printed forms, office supplies

Typewriters

Office machines

Machine rentab and repairs

Commercial furniture, oxtures—nonwood
Commerdal furniture, fixtures—wood . .

.

Printing on order

Books
Gifts, novelties, souvenirs, toys

Newspapers and magazines

Other sales

Stores not analyzing merchandise line sales

.

Scores analyzing merchandise line sales, total

Staaonery. printed forms, office supplies . .

Typewriters

Office machines

Machine rentals and rep^rs

Commercial furniture, fixtures—nonwood
Commerdal furniture. 6xtures—wood. . .

Printing on order

Boob
Gifts, novelties, souvenirs, toys ,

Newspapers and magazines ,

Other sales

Stares not analyzing merchandise line sales

.

SPORTING GOODS STORES

Stores analyzine merchandise line sales, total.

Sporting goods, games, toys

Cameras, photo equipment and suppUes. .

.

Lug^ge and leather goods

Bicycles, parts and suppbes

Radios, televiNon sets and parti

Househt^ appliaiKes

Other sales ,

.

Stores noc analyzing merchandise line sales .

.

Stores analyzing merchandise line ales, total

Sporting goods, ^mcs, toys

Cameras, photo cquiptnent and supplies. .

.

Luggage and leather goods

Bicycltt, parts and suppbes

Radios, television sets and porta

Household applunces
Otlver sales .

Stores not analyzing merchandise line sales

.

18.268
10,566
1,154

31
245
73

780
3,551
1,868

2,621

lop.p
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Table 24B.—MERCHANDISE LINE SALES—MISCELLANEOUS KINDS OF BUSINESS—KIND OF BUSINESS, BY GEOGRAPHIC

division" 1948—Continued

[£>ata based on sample. See text for descnpuon of sample and other explanatory matenal.)

Kind of business and merchandise line

SPORTING GOODS STORES

Stores analyiing merchandise line sales, total

Sponing goods, games, toys

Cameras, photo equipment and supplies

Luggage and leather goods

Bicycles, parts and suppbcs

Radios, television sets and parts

Household appliances

Other sales .

Stores not analyang merchandise line sales.

Stores analyzing merchandise bne sales, total.

Cut flowers, wreaths, displays

Potted growing plants

Seeds, bulbs, nursery stock

Pottery and giftware

Other sales

Stores not analyzing merchandise bne sales

Srores analyzing merchandise line sales, total .

Cut flowers, wreaths, displays

Potted growing plants

Seeds, bulbs, nursery stock

Pottery and giftware

Other sales

Stores not analyzing merchandise bne sales

Stores analyzing merchandise line sales, total

Cut flowers, wreaths, displays

Potted growing plants

Seeds, bulbs, nursery stock ',

Pottery and giftware

Other sales , , .

Stores not analyiang merchandise bne sales

CIGAR STORES >J4D STANDS

Stores analyzing merchandise bne sales, total.

Cigars, cigarettes, tobacco

Candy, nuts, confectionery ,

Fountain and meals

Canned goods, other grocenes
,

Other sales , ,
-

Stores not analyzing merchandise line sales. .

Stores analyzing merchandise bne sales, total

Cigars, cigarettes, tobacco

Candy, nuts, confectionery

Fountain and meals

Canned goods, other groceries

Other sales

Stores not analyzing merchandise line sales

Stores analyzing merchandise line sales, total.

Cigars, cigarettes, tobacco

Candy, nuts, confectionery

Fountain and meals

Canned goods, other groceries

Other sales

Stores not analyzing mcrciiandise line sales.

.

Merchandise bne
sates

Amount

{Thousand
dollars)

fl)

Percent

distri-

bution

(2)

Stores handling

merchandise bne

Toul
sales

{Thousiiud

dollars)

(4)

Number

(3)

Col. 1

as

per-

cent

of

col. 4

(5)

PACIFIC

43,636
3S,8Sl

437
84
379

30

1,174
1,174

37
57

68
5

43,636
2,486
1,923
3,346

359

540

89.1
17.6
4.4
11.3
8.4
15.9

NEW ENGLAND

23,775
18,004
3,740

772
547
712

2,953

100.0
75.7
15.8
3.2
2.3
3.0

1,004
994
723

267
342

23,475
18,799
7,485
11,138

76.7
19.9
10.3
4.9

WEST NORTH CENTRAL

30,021
20,759

5,374
1,110
2,024

754

1,448

100.0
69.1
17.9
3.7
6.8
2.5

825
825
676
242
555

30,021
25,823
10,007
22,067

69.1

20.8

WEST SOUTH CENTRAL

30.375
22,795
3,621
1,857
1,418

684

1,498

1,327
1,299
915
311
714

29,815
21,930
9,482
17,025

76.4
16.5
19.6
8.3

NEW ENGLAND

56,274
40,289
3,362
3,208
1,644
7,771

1,094

100.0
71.6
6.0
5.7

1..8

1,241
1,241

34.4

389

431

56,274
29,741
12,484
9,837

71.6
11.3
25.7
16.7

WEST NORTH CENTRAL

25,407
20,139
1,411
1,141

557

2,159

506

100.0
79.3
5.5
4.5
2.2
8.5

651

651

456
140

147

25,407
10,178
4,110
3,054

79.3
13.9

WEST SOUTH CENTRAL

18,845
15;727



24.10 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 24B.—MERCHANDISE LINE SALES—MISCELLANEOUS KINDS OF BUSINESS—KIND OF BUSINESS, BY GEOGRAPHIC
DIVISION "

1 948—Continued

|D«ta based on ample. See text for description of sample and other expbnatcry matcrul.l

Kind of and merchandise hne

Merchandise line

Amount

(Thoiudnd
dollars)

(1)

Percent

distri-

bution

(2)

Stores handling

merchandise bne

Number

(3)

Total

sales

(Thousand
dollars)

(4)

Col. 1

as

per

cent

of

col. 4

(5)

Merchandise bne

Amount

(Thousand
iiollars)

.

(i)

Percent

dism-
bution

(2)

Stores handling

merchandise line

Number

(3)

Total

sales

[Thousand

dollars^

(4)

Col. 1

as

po-
cent

of

col. 4

(5)

Merchandise line

sales

Stores handling

merchandise line

Amount

{Thousartd

dollars)

(1)

Percent

distn-

bution

(2)

Number

(3)

Total

saLs

{Thousand
dolllTS)

(4)

Col. 1

NEWS DEALERS. NEWSSTANDS

Stortrs aiulyung merchandise line sales, toul

Ne^h'spape^s jnJ mj^Dne»
Stationery, printed torms, office supplies

Books
Gifts, novelties, souvenirs, toys

C-igars, aigrettes, tobacco

Candy, nuis. contectKxiery

Fountain and meals

Other sales

StOKs not analyzing merchandise line sales

Stores analysing merchandise line sales, total

Newspapers and magazines

Stationery, pnnted torms, office supplies

Books
Gifts, novelties, souvenirs, toys

Cigars, agarettes, tobacco

Candy, nuts, confectionery

Fountain and meals

Other sales

Stores not arulyzing merchandise bne sales.

GIFT. NOVELTY', SOL'VENIR STORES

Stores analynng merchandise line sales, total. .

.

Gifts, novelties, souvenirs

Toys
Stamps, coins, collectors' supplies

Rebgknis (church) goods
OthCT sales

Stores not analyzing merchandise line sales

Stores analyzing merchandise bne sales, total . .

.

Gifts, novelties, souvenirs

Toys
Stamps, coins, collectors' supplies

Rebgious (church) goods
Other sales

Stores not analyzing merchandise bne sales ...

MUSIC STORES

Stores analynng merchandise bne sales, total

Piarws, musical instruments, phonographs
Radios, television sets and parts

Phonograph records

Major household applunces
Housewares (inc. electric)

Service and repair department
Other sales

Stores not arulyzing merchandise line sales.

.

Store* analyzing merchandise line sales, total

Pianos, musical instruments, phonographs.
Radios, television sets and parts

Phonograph records

Major household appliances

Housewares (inc. electric)

Service and repair department
Other sales

Stores not analysing merchandise line saks.

.

Stores analyzing merchandise line sales, toul
Purw*. musical uutruments, phonographs.
Radios, television sets arnl parts

Phonograph records

Major household applunces
Housewares (inc. electric). .

ServKx and repair department
Other sales

Scores not arulyung merchandise line sales.

,\ -rd Mf nr

NEW ENGLAND MIDDLE ATLANTIC EAST NORTH CENTRAL

30,842
18,284

520
505

2,056
5,199
2,046
1,303

929

2,219

100.0
59.3
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Table 24B.—MERCHANDISE LINE SALES—MISCELLANEOUS KINDS OF BUSINESS—KIND OF BUSINESS, BY GEOGRAPHIC
DIVISION" 1948—Continued

[Data based on sample. See text for descnption of sample and other explanatory matenal.]

Kind of business and merchandise line

LUGGAGE, LEATHER GOODS STORES

., total , . . .
Stores analysing merchandise bne sa!

Lugg^age and leather goods
Novelty and costume jewelry. . . .

Sporting goods, games, toys

Other sales

Stores not analyzing merchandise bne sales

OPTICAL GOODS STORES

Stores analysing merchandise bne sales, total

Optical goods, frames, lenses

Cameras, photo equipment and supplies
,

Other sales

Stores not analyzing merchandise line sales

CAMERA. PHOTOGRAPHIC SUPPLY STORES

Stores analyzing me'^chandisc line sales, total.

Camera, photo equipment and suppbes. . . .

Optical goods, frames, lenses ,

Luggage and leather goods
Other sales .

Merchandise bne

sales

Amount

(Thousand
dollars)

(1)

Percent

distn-

bution

(2)

Stores handling

merchandise bne

Number

(3)

Total
sales

(Thousand
dollars)

(4)

Col, 1

as

per-

cent

of

col. 4

(5)

Stores not analyzing merchandise line sales

Stores analyzing merchandise line sales, total

Camera, photo equipment and supplies ....

Optical goods, trames, lenses

Luggage and leather goods
Other sales

Stores not analysing merchandise Une sales

FURNITL'RE STORES (SECOND.|l\ND)

Stores analyzing merchandise line sales, total

Furniture, other home furnishings (used)

Furrulure, other home furnishings (new)
Household appliances

Repairs, storage, service receipts

Other sales

Stores not analyzing merchandise line sales

CLOTHING. SHOE STORES (SECOND-HAND)

Stores analyzing merchandise line sales, total.

Clothing, furs, shoes (used)

Clothing, furs, shoes (new) ...

Cameras, tools, firearms. luggage

Household appliances

Repairs, storage, service receipts

Other sales

Stores not analyzing merchandise Une sales.

raODLE ATLANTIC

22 ,011
20,279

330
33

1,369

238

100.0
92.1
1.5
0.2
6.2

376
376
39
3

22,011
1,795
453

92.1
18.4

7.2

KIEDLE ATLAMTIC

22,379
21,155

293
931

618

94.5
1.3
4.2

675
675
20

22,379
1,751

94.5
16.7

mODLE ATLAWriC

67,181
61,392

418
167

5,204

100.0
~9n

0.6

0.2
7.8

780
780
39
38

67,181
6,144
3,239

Merchandise hne
sales

Amount

{Thousand
dollars)

(1)

Percent

distn-

'bution

(2)

Stores handling

merchandise bne

Number

(3)

Total

sales

(Thi'lisdnJ

dollars)

(4)

Col. 1

as

per-

cent

of

col. 4

(5)

WEST SOUTH centra;.

100.0
"14"

2.2
;')

12.9

6,100
2,082

(«i

84.9
6.6
(x)

lOO.O
93.4

171

171

2

Merchandise hne

sales

Amount

{Thousand
dollars)

(1)

Percent

distri-

bution

(2)

. Stores handling

merchandise hne

Number

(3)

Toul
sales

{Thousand
dolliri)

(4)

Col. 1

as

per-

cent

of

col. 4

(5)

93.4
(x)

EAST NORTH CENTRAL

44,720

862
184

5,674

WEST SOUTH CENTRAL

10,317
9,172

Ci
(')

1,145

829

100.0
"wr?
(')

(1)

11.1

135

135

2

1

10,317
(xi

(x)

88.9

(l)

(x)

HIroLE ATLANTIC

1,191
1,191

204

174
102

12,090
2,002
2,229
2,193

73.8
21.4

7,514
7775?

395
268
200
137

2,757

1

100.0



24.12 RETAIL TRADE—MERCHANDISE LINE SALES

Tabic 2-JC.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS, AND SMALL STORE SAMPLE-
MISCELLANEOUS KINDS OF BUSINESS—KIND OF BUSINESS, BY GEOGRAPHIC DIVISION: 1948

^tt ten foe upUiutory outenal and deaonptian of aunple data included]

Kind of busmeu and iDerchandiK line

Laiige norea and multiunits

line sales

(Thousand
dollars)

(1)

Stores reporting

merchandise line

Number

(2)

Total

ales

(Thousand
dollars)

Sample of small single unit storea

Merchandise bne
sales

Amount

(TTiouidnd

dolldrj)

(4)

Percent

distri-

bution

(5)

Stores rcponing

merchandise line

Number

(6)

Toul
«\le8

{Thousand
dollars)

(7)

Merchandise
Unc sales

{Thousand
dollars )

(1)

Large stores and multiunits

Stores reporting

merchandise line

Number

(2)

Total

sales

(Thousand
dollars)

(3)

Sample of small single unit stores

Merchandise tine

sales

Amount

(Thousand
dolldri)

(4)

Percent

difttn-

bution

(5)

Siores reporting

merchandise line

(6)

UNITED STATES

LH)lOR STORES

St.xes arulynng merchandu« line sales, tocai

.

Liquors ind other spirits

V.'ines

Beer ind ale .

Other sales

Stores not uulyang merchandise Une sales ...

Stores analv'nng merchandise line sales, total

Liquors and other spirits

W'lties

Beer and ak
Other sales

Stores not analyzing merchandise line sales .

.

1,592.802
1,247,0W

155,212
129,872
60,704

29,9<1

9,318
8,951
7,825
4,711

1,557,384
1,322,547

100.0
59.2
13.8
20.0
7.0

2,336
2,015
1,857
1,512

88,237
79,721
63,319

116,164
73;«0
13,875
20,107
3,242

6,893

802
787
744
682

115,179
109,476
79,042

100.0

15.6
31.0
3.8

MIDDLE ATLANTIC EAST NORTH CENTRAL

367.876
.•'*i,332

57,485
23,r4

^,M5

1,737
1,627
1,535

346

349,317
335,884
46,264

521
449
421
178

21,393
20,147
7,695

248,124
182,817
14,281
31,727
19,299

1,740

1,219
1,064
837
807

236,712
114,804
107,745

16,578
6,«J
2,190
5,814
1,932

WEST NORTH CENTRAL SOUTH ATLANTIC

Stores analyzing merchandise line sales, total

Liquors and other spirits

Wines
Beer and ale

Other sales

Stores not analyzing merchandise line sales .

Stores analyzing merchandise line sales, total

Liquors and other spirits *

Wines
Beer and ale

Other sales

Stores not analyzing merchandise line sales .

Stores analyzing merchandise line sales, total

Liquors and other spirits

Wines
Beer and ale

Other sales

Stores not analyzing meichandise line sales . .

FLEL DE.\LERS, EXCEPT FUEL OIL

Stores analyang merchandise line sales, total . .

.

Coal and wood -

Ice

Fuel oil (domestic heating)

Bottled gas

Oil burners, furnaces, stokers

Other major household appliances
Hay, gram, feed, farm ana garden supplies . .

.

Other ules

Stores not analyzing merchandise line sales ....

Stores aiulyzing merchandise Une sales, total . .

.

Coal and wood . . .

Ice
;

'.[['.'.'..'.'.

Fuel oil (domestic heating)
Bottled gas

Oil burners, funuces, stokers

Other major household applunccs
Hay, grain, feed, farm and garden supplies. . .

Other sales

Stores not analyzing merchandise bne tales ....

S«« footnotes at end of table.

lie, 74 5

15,699
8,415
10,585
8,046

1,748

770
757
655
498

109,794
98,050
61,138

a, 936

?7971
614

1,373
978

117

100.0

6.9
15.4
10.9

230
215
166
174

8,592
6,413
6,750

336,336
S93,266
22,190
14,162
6,718

3,506

1,476
1,456
1,172

633

335,127
290,760
99,238

10,734
8,249

818
1,145

522

124

100.0

7.6
10.7
4.9

EAST sou™ CENTRAL WEST SOUTH CENTRAL

93,908
79,561
8,190
2,190
3,967

726

409
403
335
77

93,551
84,812
11,171

2,810
2,002

286
299
223

100.0
71.2
10.2
10.6
8.0

2,597
1,997

954

1,672

469
469
449
121

52,137
50,291
13,167

lOO.O
59.3
13.6
19.9
6.7

2,632
2,162
2,211

UNITED STATES

894,411
14,218
93,267
102,299
19,355
37,987
14,538
60,454

18,581

5,256
4,246

383

1,295
1,011

783
887
304

1,078,716
73,942

400,378
159,585
272,980
168,274
57,301

39,388
29,464

745

1,135
4,051

178
1,114
435

2,266

595

100.0



MISCELLANEOUS KINDS OF BUSINESS 24.13

Table 24C.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS, AND SMALL STORE SAMPLE-
MISCELLANEOUS KINDS OF BUSINESS—KIND OF BUSINESS, BY GEOGRAPHIC DIVISION: 1948—Continued

[See text for explanatory mateml and description of sample data mcluded)

Kind of business and merchandise line

Large storea and multiunits

hne sales

(Thousand
dolI<iri)

(«

Stores repotting

merchandise line

Number

{2J

Total
sales

(Thousand

dollars)

(3)

Sample of small single unit stores

Merchandise hne
sales

Amount

(Thousand
dollars)

(4)

Percent

distn-

bution

(5)

Stores reporting

merchandise tine

Number

(6)

Total

«ales

(Thousand
dollars)

C7)

Merchandise

Large stores and multiunits

line sales

(Thousand
dollars)

(1)

Stores reporting

merchanc^se line

Number

(2)

Total

sales

(Thousand

dollars)

(3)

Sample of small single unit stores

Merchandise hne

sales

Amount

(Thousand
dollorj)

(4)

Percent

distn-

bution

(5)

Stores reporting

merchancuse line

Number

(6)

Total

sales

(Thousand
dollars)

(7)

Fuel oil (domestic heating)

Bottled gas

Oil burners, furnaces, stoJters

Other tnajor household appbances
Hay, grain, feed, farm and garden aupphes

.

Other sales

Stores not analyzing merchandise line sales

FUEL OIL DEALERS

Stores analyzing merchandise line sales, total

.

Fuel oil (domestic heating)

Coal and wood , ,

Bottled gas

Oil burners, furnaces, stokers ...........
Other major household appbances
Other sales. .

Stares not analyzing merchandise line sales

.

Stores analyzing merchandise line sales, total.

Fuel oil (domestic heating)

Coal and wood
Bottled gas

Oil burners, furnaces, stokers

Other major household appliances

Other sales

Stores not analyzing merchandise line sales

.

Stores analyzing merchandise line sales, total

.

Fuel oil (domestic heating)

Coal and wood
Bottled gas

Oil burners, furnaces, stokers

Other major household appbances
Other sales

WEST NORTH CENTRAL SOUTH ATLANTIC

FUEL DEALERS, EXCEPT FUEL OIL

Stores analyzing merchandise bne sales, total

Coal and wood
Ice

Fuel oil (domestic heatmg)
Bottled gas

Oil burners, furnaces, stokers

Other major household appliances

Hay, grain, feed, farm and garden suppbes . ,

Other sales

Stores not analyzing merchandise hne sales

.

Stores analyzing merchandise line sates, total

Coal and wood
Ice

Fuel oil (domestic heating)

Bottled gas

Oil burners, furnaces, stokers

Other major household appbances
Hay, grain, feed, farm and garden supphes
Other sales

Stores not analyzing merchandise line sales . ,

Stores aiulyzing merchandise line sales, total

.

Coal and wood
Ice

82.892
58,986
1,550
4,123
7,'i68

1,375
3,359
1,<107

4,624

424

412
314
44
75

98
,82

83
29

71,259
8,249
23,452
11,866
20,787
12,826
4,560

4.372



24.14 RETAIL TRADE—MERCHANDISE LINE SALES

Table 24C.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS, AND SMALL STORE SAMPLE-
MISCELLANEOUS KINDS OF BUSINESS—KIND OF BUSINESS, BY GEOGRAPHIC DIVISION* 1948—Continued

(Set text for explanatory mateiiat and deacnption of aampk data tncludedl

-



MISCELLANEOUS KINDS OF BUSINESS 24.15

Table 24C.—MERCH-ANDISE LINE SALES OF LARGE STORES AND MULTIUNITS, AND SMALL STORE SAMPLE-

MISCELLANEOUS KINDS OF BUSINESS—KIND OF BUSINESS, BY GEOGRAPHIC DIVISION: 1948—Continued

[See text for explanatory material and deachptian of sample data included]

Kind of business and merchandise line

HAY, GRAIN, FEED STORES

Stores analysing merchandise line sales, total

Hay, grain, other feeds

Seeds, bulbs, nursery stock

Fertilizers

Farm and garden suppUes
Farm equipment, implements, machinery
CoaI. wood, fuel oil

Building materials, hardware, paint, elect, suppbes.
Groceries, meat, other foods

Other sales

Stores not analyzing merchandise hne sales

.

Stores analyang merchandise line sales, total

Hay, grain, other feeds

Seeds, bulbs, nursery stock
,

Fertilizers ,',,..

Farm and garden suppbes
,

Farm equipment, implements, machinery
Coal, wood, tuel oil

Building materials, hardware, pamt, elect, suppbes
Groceries, meat, other foods

Other sales

Stores not analyzing merchandise line sales

Stores analyzing merchandise bne sales, total

Hay, grain, other feeds

Seeds, bulbs, nursery stock

Fertilizers

Farm and garden suppbes
Farm equipment, implements, machinery
Coal. wood, fuel oil

Building materuls, hardware, paint, elect, supplies.

Groceries, meat, other foods

Other sales . ,

Stores not analyzing merchandise bne sales

OTHER FARM, GARDEN SUPPLY STORES

Stores analyzing merchandise line sales, total

Farm and garden suppbes
Hay, gram, other feeds

Seeds, bulbs, nursery stock

Fertibzers

Farm equipment, implements, machinery
Coal, wood, fuel oil ,

Buildmg materials, hardware, paint, elect, suppbes.

Groceries, meat, other foods

Other sales

Stores not analyzing merchandise bne sales.

Stores analyzing merchandise bne sales, total

Farm and garden suppbes

Hay. grain, other feeds

Seeds, bulbs, nursery stock

Fertilizers

Farm equipment, implements, macfunery

Coal, wood, fuel oil

Buildmg materials, hardware, paint, elect, suppbes

Groceries, meat, other foods . .

Other sales

Stores not analyzmg merchandise bne sales ,

Stores analyzing merchandise bne sales, total

Farm and garden suppbes

Hay, grain, other feeds

Seeds, bulbs, nursery stock

Fertilizers

Farm equipment, implements, machinery. . .

Coal, wood, fuel oil

Buildmg materials, hardware, paint, elect, suppbes
Groceries, meat, other foods

Other sales

Stores not analyzing merchandise Une sales

.

See footnotes at 'end table.

Large stores and multiuruts

Merchandise

bne sales

(Thousdnd
dollars)

(1)

Stores reporting

merchandise bne

Number

(2)

Total

sales

{Thousand
dollars)

(3)

Sample of small single urut stores

Merchandise bne

sales

Amount

(Thousand
dollars]

(4)

Percent

distn-

bution

(5)

Stores reportmg

merchandise bne

Number

(6)

Total
allies

{Thousand

doIlnTs)

(7)

Merchandise
line sales

(TTiousdnd

dollars)

(1)

WEST NORTH CENTRAL

309.171
222,992
12,eu
9,250
i,108
6,362
7,091
10,356
12,092
2'i,106

12,028

1,192
1,192
607
628
350
215
355
270
228

309,171
185,108
184,5U
106,700
75,751
133,914
92,738
65,975

6,467
4753^

146

156
110
153

102

89

276
551

100.0



24.16 RETAIL TRADE-MERCHANDISE LINE SALES

Table 24C.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS, AND SMALL STORE SAMPLE-
MISCELLANEOUS KINDS OF BUSINESS—KIND OF BUSINESS, BY GEOGRAPHIC DIVISION: 1948—Continued

'[See text for expUfUtory materul and desoipbon of auople data included)

Kind of buamcM and merchandiK line
Mcrchandiae

OTHER F.VRM. G.VROEN St'PPLV STORES

Stccs juulyang merchandise line sales, total

Farm and garden suppbcs

Hay. grain, other leeos

Seed*, bulbs, nursery stock

Fertilisers

Farm equipment, unplements, machinery
Owl. wood, fuel oil

BuiUtng maieruU, hardware, paint, elect, suppbes
Groceries, mcil, other foods

Other ialcs

Stores not analyung merchandise hne sales

Stores analyzing merchandise hne sales, total

Farm and garden supplies

Hay, gram, other feeds

Seeds, bulbs, nursery stock

FcrtiUicrs .

Farm equipment, implements, tnachinery

Coal, wood, luel oil

Building maieruls, hardware, paint, elect, suppbes

Groceries, meat, other foods

Other sales

Stores not analysing merchandise line sales

JEWELRY STORES

Stores analyzing merchandise line sales, total.

Jewelry (cxc. items below)

Diamonds and preaous stones

Watches, clocks, silverware

Novelty and costume jewelry

Ciameras, photo equipment and suppbes
Optical goods, frames, lenses

Luggage and leather goods

Radios, television sets and parts

Household appbances
Other sales

Stores not analyzing merchandise line sales . .

Stores analyzing merchandise line sales, total

Jewelry (exc. items below)

Diamonds and preaous stones . -

Watches, clocks, silverware

Novelty and costume jeweby
Cameras, photo equipment and supplies . .

.

Optical goods, frames, lenses

Luggage and leather goods

Radios, television sets and parts

Household appbances
Other sales

Stores not analyzing merchandise bne sales

Stores analyzing merchandise line sales, total

teweby (eitc. items bebw)
Diamonds and precious atones

Watches, clocks, silverware

Novelty and costume jewelry

Cameras, photo equipment and suppbes

Optical goods, frames, lenses

Luggage and leather goods

Radios, television sets and parts

Household appbances
Other sales

Stores not analyzing merchandise line sales

Stores arulyzing merchandise line sales, total

Jewelry (exc. items below)
Diamonds and preaous stones
Watches, clocks, silverware

Novelty and costume jewelry

Cameras, photo equipment and suppbes. .

.

Optical goods, frames, lenses

Luggage and leather goods
Radios, television sets and parts
Household appliances

Other sales

Stcrcs not analyzing merchandise bne sales

5e* rootnot«a st tkI t«bl«.

Large stares and multiunits

Stores reporting

merchandise bne

line sales

[Thousand
dolbrt)

(1)

Number

(2)

Toul
sales

(ThouMnd
doIbiTs)

0)

Sample of small single unit stores

Merchandise line

sales

Amount

(Thouiatid

doliars)

(4)

Percent

distri-

bution

(5)

Stores reporting

merchandise bne

Number

(6)

Total

vtles

(Thousand
dollars)

0)

Merchandise
line sales

(Thousand
dollars)

(1)

EAST SOUTH CENTRAL

2,549
5,036
8,559

11,388
1,656
451

1,526
805

1,484

186

186
91

128
140
158
47
13
57
26

16,082
25,514
26,725
30,979
8,695
2,808

10,321
4,584

950



MISCELLANEOUS KINDS OF BUSINESS 24.17

Table 24C.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS, AND SMALL STORE SAMPLE-
MISCELLANEOUS KINDS OF BUSINESS—KIND OF BUSINESS, BY GEOGRAPHIC DIVISION: 1948—Continued

rSee text for explanatory material and description of sample data included]

Kind of business and merchandise line

JEWELRY STORES

Stores analyzing merchandise line sales, total.

Jewelry {txc. items below)

I!>iamonds and precious stones

Watches, clocks, silvcnvare

Novelty and costume jewelry

Cameras, photo equipment and supplies- , . ,

Optical goods, frames, lenses

Luggage and leather goods
Radios, television sets and parts

Household appliances

Other sales , .

Stores not analyzing merchandise line sales

BOOK STORES

Stores analyzing merchandise line sales, total

Books
Stationeiy, printed forms, office supphcs
Rare books and manuscripts

Second-hand books

Book rentals

Gifts, novelties, souvenira, toys
Newspapers and magazines
Other sales

Stores not arulyzing merchandise line sales

.

StOTes analyzing merchandise line sales, total

Books
Stationeiy, printed forms, office supplies. . .

Rare books and manuscripts

Second-hand books

Book rentals

Gifts, novelties, souvenira, toya

Newspapers and magazines

Other sales

Stores not analyzmg merchandise line sains

Large stores and multiumts

Merchandise
line sales

{Thousand
dollars)

(1)

Stores reporting

merchandise Une

Number

(2)

Total

sales

(Thousand
dollars)

(3)

Sample of small single unit stores

Merchandise line

sales

Amount

(Thousand

dolliTs)

(4)

Percent

distri-

bution

(5)

Stores reporting

merchandise line

Number

(6)

Total

oales

{Thousand
dollars)

0)

19^924
3.435

4,932
6,010
1,393

256
263
123
165
728

2,619

1,667

Stores analyzing merchandise hne sales, total

Books
Stationeiy. printed forms, office supplies

Rare books and manuscripts

Second-hand books

Book rentals

Gifts, novelties, souvenirs, toys

Newspapers and magazines

Other sales

Stores not analyzing merchandise line sales

Stores analyzing merchandise Ime sales, total

Books
Stationeiy, pnnted forms, office suppUes .

Rare books and manuscripts

Second-hand books , ,

Book rentals

Gifts, novelties, souvenirs, toys

Newspapers and magazines

Other sales

Stores not analyzing merchandise line sales

Stores analyzing merchandise line sales, total

Books
Stationei y, printed forms, office supphes
Rare books and manuscnpts
Second-hand books

Book rentals

Gifts, novelties, souvenirs, toys

Newspapers and magazines

Other sales

Stores not analyzmg merchandise line sales

.

See footootea at end table.

212,lU



24.18 RETAIL TRADE—MERCHANDISE LINE SALES

Tabic 24C.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS, AND SMALL STORE SAMPLE-
MISCELLANEOUS KINDS OF BUSINESS—KIND OF BUSINESS, BY GEOGRAPHIC DIVISION: 1948—Continued

(See ten for eipbratory material and description of ample data induded]

Kind of buauwM and merdundtae bnc

Large Rores and multiumts

Merchandise
line ales

{Thousand
dollart)

(1)

Stores reporting

merchandise bne

Number

(2)

Tool
sales

(^Thousand

dollars)

(3)

Sample of small single unit stores

Merchandise bne

sales

Amount

(Thousand
doilars)

(4)

Percent

distn-

button

(5)

Stores reporting

merchandise bne

Number

Total

^es
{Thousand
dollars)

(7)

Merchandise

Large stores and multiumts

(Thousand
dollars)

(1)

Stores reporting

merch^i^se bne

Number

(2)

Total

sales

(Thousat\d

dollars)

(3)

Sample of smiall single unit stores

Merchandise line.

sales

Amount

(Thousand
doILiri)

(4)

Percent

distri-

bution

(5)

Stores reporting

merchanoise bne

Number

(«)

Toal
aid

(Thxujiiil

Mian)

(7)

STATIONERY STORES

Seem inalyzing merdundiae bn« sales, toul

Satxmcry. pnntcd forms, oAce suppbes

Typewnters
O&cc nu^hines

Machine rentals anj repairs

Commercial furniture, bxtuzvs—nonwood
Commercial funuture, fiitures—wood. .

.

Printing on order

Books

Gifts, novelties, souvenirs, toys

Nen-spapers and magaanes

Other sales

Scores not analyzing mcrchaodise line sales

Stores analyzing merchandise line sales, total

Stationery, printed fortns, office supplies

TypewTiters

Omce machines

Machine rentals and repairs

Commercial furniture, nxtures—nonwood
Cotnmercul furniture, fixtures—wood . . .

Printing on order

Books
Gifts, novelties, souvenirs, toys

Nev^'spapers and magazines

Other sales

Stores not analyzing merchandise line sales

Stores analyzing merchandise line sales, total

Stationery, pnntcd forms, office supplies

Typewnters
Office machines

Machine rentals and repairs

Cooimercial furniture, nxtures—nonwood
Commercial furniture, fixtures—wood . .

.

Printing on order

Books
Gifts, novelties, souvenirs, toys

Newspapers and magazines

Other sales

Stores not analyzing merchandise line sales

Stores analyang merchandise line sales, total

Stationery, printed forms, office suppbes
Typewnters
Office machines
Machme rentals and repairs

Commercial furniture, nxturea—ncnwood
Commercial furniture, fixtures—wood . .

.

Printing on order

Books
Gifts, novelties, souvenirs, toys

Newspapers and magazines

Other sales

Stores not analyzing merchandise Une sales

Store* analyzing merchandise line sales, total

Sacionery, pnnted forms, office suppbes .

Typewnters
Omcc machtnes

Machine rentals and repairs

Commercul furniture, fixture*—nonwood
Commercial furniture, fixtures—wood. .

.

Prinung on order

Books
Gifu. novelties, souvenirs, toys
Newspapers and magazines
Other sales

Stores not analyzing incrchandiK bne sales

S*« footnot«* at end table.

137
Us

2
2

1

14
9,

13,
5

6
1
13

44,658
30,581

549

504

125

1,817
1,488
4,234
1,067
1,225

373
2,695

871

3,064
1,931

32
59
17

429
136
U9
70

(')

241

UNITED STATES mv ENGLAND

987
967
306
237
176
433
360
340
243
250
94

249
249
65
38
21
64
49
109
42
54

25

16,789



MISCELLANEOUS KINDS OF BUSINESS 24.19

Table 24C.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS, AND SMALL STORE SAMPLE-
MISCELLANEOUS KINDS OF BUSINESS—KIND OF BUSINESS, BY GEOGRAPHIC DIVISION* 1948—Continued

[See text for explanatory inatenal and descripbon of sample data included]

Kind of business and merchandise line
Merchandise

Large stores and muttiunits

line sales

{Thousand
dollars)

(1)

Stores reporting

merchandise line

Number

(2)

Total
sales

(Thousand
dollars)

(3)

Sample of small single unit stores

Merchandise line

sales

Amount

(Thousand
dollars)

(4)

Percent

distri-

bution

(5)

Stores reporting

merchandise line

Number

(6)

Total

dies

(Thousand
dollars)

0)

Large stores and multiunits

Merchandise
line sales

(Thousand
dollars)

w

Stores reporting

merchandise line

(2)

Total

sales

fThousand
dollars)

(3)

Sample of small single unit stores

Merchandise line

sales

Amount

(Thousand
dollars)

(4)

Percent

distn-

bution

(5)

Stores reporting

merchandise bne

Number

(6)

Total

sales

(Thousand
dollars)

(7)

SPORTING GOODS STORES

Stores analyzing merchandise line sales, total

Sporting goods, games, toys

Cameras, photo equipment and supphes
Luggage and leather goods
Bicycles, parts and supphes
Radios, television sets and parts

Household appliances

Other sales.

Stores not aiulyzing merchandise Une sales

.

Stores analyzing merchandise bne sales, total

Sporting goods, games, toys

Cameras, photo equipment and supphes
Luggage and leather goods
Bicycles, parts and supphes
Radios, television sets and parts

Household appliances

Other sales

Stores not analyzing merchandise hne sales . .

Stores analyzing merchandise line sales, total

Sporting gooas, games, toys

Cameras, photo equipment and supphes. .

Luggage and leather goods
Bicycles, parts and supplies

Radios, television sets and parts

Household appUances
Other sales

Stores not analyzing merchandise line sales . .

31,522
1,305
1,239
412
935

1,114
6,719

20

10,043

74

50
. 60
245

1,039

330

Stores analyzme merchandise line sales, total

Sporting goods, games, toys

Cameras, photo equipment and supphes
Luggage and leather goods .

Bicycles, parts and supphes ....
. .

Radios, television sets and parts

Household appliances

Other sales

Stores not arulyzmg merchandise hne sales

Stores analyzing merchandise line sales, total

Sporting goods, games, toys

Cameras, photo equipment and supphes , .

.

Luggage and leather goods

Bicycles, parts and supphes .

Radios, television sets and parts

Household appliances

Other sales

Stores not analyzing merchandise hne sales

BICYCLE STORES

Stores analyzing merchandise hne sales, total

Bicycles, parts and supphes

Sporting goods, games, toys

Other sales

Stores not analysing merchandise Ime sales

Stores analyzing merchandise line sales, total.

Bicycles, parts and supphes .

Sporting goods, games, toys

Other sales

Stores not analyzing merchandise line sales

.

Stores analyzmg merchandise line sales, total

Bicycles, parts and supphes
Sportmg goods, games, toys

Other sales

Stores not analyzing,merchandise line sales

See footnotes at end of table.

7.244
5,191

667
1,386

138

UNITED STATES MEW ENGLAND

970
970
127
154

179
100
97

221
221

252



24.20 RETAIL TRADE—MERCHANDISE LINE SALES

Tabic 24C.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS, AND SMALL STORE SAMPLE-
MISCELLANEOUS KINDS OF BUSINESS—KIND OF BUSINESS, BY GEOGRAPHIC DIVISION: 1948—Continued

[Sec text for explanatory autaul and deacnptian of ample data included!

Kutd of buatneM and tDerdundise bne

large nana and multiuntts

Merchandise
line sales

(Thcnudnd
dollars)

(1)

Stores reporting

cncrcbandise line

Number

(2)

To&I
aatcs

(Thousand
dollars)

(3)

Sample of small single unit stores

Merchandise Lne

sales

Amount

(Thousand
dollars)

(4)

Percent

distn-

bulion

(5)

Stores reporting

merchandise line

Number

(6)

Toul
•ales

(Thousand
dollars)

(7)

Merchajidise

Large stares and multtunits

line sales

(Thousand
dollars

)

(1)

Stores reporting

merchandise line

Number

(2)

Total

sales

(Thoujjnd

dollarJ

)

(3)

Sample of small single umt scaret

Merchandise line

sales

Amount

(Thousand
dollars)

(4)

Percent

distri-

bution

(5)

Stores r

merchanc^ae line

Number

(6)

Total

Saks

(Thousand
dollarj)

(7)

UNITED STATES NEW ENGLAND

Scores arulyzing in«rctundi$« line sales, cool

.

Cut fiowTrs. wrcAthi, dispUys

Pbnc\i pownng pUnl*
Seeds. Kjlhs, nursery stock

Polter>' and gittw-are

Other sates

Stores not analysing inerchandise tine sales

.

Scores analyzing merchandise tine sales, total

Cut dowers, WTcaths. displays

Potted growing plants

Seeds, hulbs. nursery stock

Potter>' and giftware

Other sales

Stores not analyzing merchandise line sales .

Stores analyzing merchandise line sales, total

Cut flowers, wTeaths, dispbys

Potted growing plants

Seeds, bulbs, nursery stock

Pottery and giftware

Other sales

Stores not aiulyzing merchandise line sates

Stores analyzing merchandise line sales, total. .

.

Cut flowers, wreaths, displays

Potted growing plants

Seeds, bulbs, nursery stock

Pottery and giftware

Other sales

Stores not analyzing merchandise bne sales

»1.715
69,875
14,231
3,309
i,971
2,329

7,733

1,382
1,352
1,065

388
815

93,i32
77,373
28,951
60,7i9

100.0
74.5
15.9
2.5

4.6
2.5

1,277
1,264

948
270
623

26,308
21,171
6,319
15,000

4.645
STZZZ
760
162
167
112

663

4,645
4,209
2,375
3,428

100.0
76.1
15.6
3.2
2.0
3.1

MIDDLE ATLANTIC EAST NORTH CENTBAL

22.097



MISCELLANEOUS KINDS OF BUSINESS 24.21

Table 24C.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS, AND SMALL STORE SAMPLE-
MISCELLANEOUS KINDS OF BUSINESS—KIND OF BUSINESS, BY GEOGRAPHIC DIVISION: 1948—Continued

|See text for explanatory material and descripoon of sample data included]

Kind of business and merchandise bne

Large stores and multiumts

(Thousand
dollars)

(I)

Stores reporting

merchandise line

Number

(2)

Total

sates

(Thousand
dollars)

'(3)

Sample of small single unit stores

Merchandise line

sales

Amount

(Thousand
dollars)

(4)

Percent

distn-

button

(5)

Stores reporting

merchandise hnc

Number

(6)

Total
cilea

(Thousand
dollars)

(7)

Merchandise

Large stores and multiunits

line sales

(Thousand

dollars)

(1)

Stores reporting

merchandise hne

Number

(2)

Total

sales

(Thousand
dollars)

(3)

Sample of small single unit stores

Merchandise line

sales

Amount

(TTiousand

dollars)

(4)

Percent

distn-

bution

(S)

Stores reporting

merchandise line

Number

(6)

Total
sales

(Thousand
dollars)

(7)

CIGAR STORES AND STANDS

Stores analyzing merchandise Imc sales, total

Cigars, cigarettes, tobacco

Candy, nuts, contectionery . . .

Foi^ntain and meals

Canned eoods, other groceries

Other sales

Stores not analyang merchandise line sales

Stores analyzing merchandise line sales, total

Cigars, cigarettes, tobacco

Candy, nuts, confectionery ....

Fountain and meals

Canned goods, other groceries. .

.

Other sales

Stores not analyung merchandise line sales.

NEWS DEALERS, NEWSSTANDS

Stores analyzing merchandise hnc sales, total ,

Newspapers and magazines

Stationery, printed forms, ofEcc supplies .

Books
Gifts, novelties, souvenirs, toys

Cigars, agarettcs, tobacco

Candy, nuts, confectionery

Fountain and meals

Other sales

Stores not analyzing merchandise line sales.

Stores analyzing merchandise line sales, total

Newspapers and magazines

Stationery, printed forms, office supplies

Books
Gifts, novelties, souvenirs, toys

Cigars, agarcttes, tobacco. ...........
Candy, nuts, confectionery

Fountain and meals

Other sales

Stores not analyzing merchandise line sales

Stores analyzing merchandise line sales, total

Newspapers and magazines

Stationery, printed forms, office supplies. .

Books
Gifts, novelties, souvenirs, toys.

Cigars, agarettes, tobacco

Candy, nuts, confectionery

Fountain and meals

Other sales

Stores not analyzing merchandise hne sales .

Stores analyzing merchandise line sales, total

Newspapers and magazines

Stationery, printed lorms, office supplies. .

Books
Gifts, novelties, souvenirs, toys, , .

Cigars, cigarettes, tobacco

Candy, nuts, confectionery

Fountain and meals

Other sales

Stores not analyzing merchandise line sales

Stores analyzing merchandise hne sales, total

Newspapers and magazines

Stationery, pnnted torms, office supphes

Books
Gifts, novelties, souvenirs, toys . .

Cigars, cigarettes, tobacco

Candy, nuts, confectionery

Fountain and meals

Other sales

Stores not analyzjng merchandise hne sales.

See footnotes at end of table.

,591

,798
288
178
23
30i

1,580
1,580

76
*;

298

1,312
1,262

127

Si?

33

3,55^
2,933

47

283
135
21

111

1.788
982

(M"
18

309

235
54

190

1,773



24.22 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 24C.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS, AND SMALL STORE SAMPLE-
MISCELLANEOUS KINDS OF BUSINESS—KIND OF BUSINESS, BY GEOGRAPHIC DIVISION: 1948—Continued

[See teit for explanatory outerial and desoiptian of aunple data included)

Kind of business and mcrchandiK line

Large nores and mulciunits

Merchandisi

line sales

Crhoxuand
dollars)

(1)

Stores reporting

merchandise bne

Number

(2)

Total
sales

(Thousdnd
dollars)

(J)

Sample of small single unit stores

Merchandise line

sales

Amount

(Thousand
dollars)

(4)

Percent

distn-

buaon

(5)

Stores reporting

merchandise line

Number

(6)

Total
•«lcs

{Thousand
dollars)

(7)

Merchandise

Large stores and multiunits

line sales

(Thousand
dollars)

(1)

Stores reporting

merchandise Une

Number

(2)

Total

sales

(Thousand
dollars)

(3)

Sample of small single urut stores

Merchandise line

sales

Amount

(Thousarui

dolldrj)

(4)

Percent

distn

bution

(5)

Stores reporting

merchandise line

Number

(6)

Total

sales

(Thousand
dollars)

(7)

UNITED STATES NEW ENGLAM)

GIFT, NOVELTY, SOUVENIR STORES

Scom aiul>'ang merchandise line sales, total

Gifts, novelties, souvenirs

Toys
Stamps, coins, collectors' suppbes

Religious (church) goods

Other sales

Stores not an^yzing merchandise line sales

Stores analyang merchandise line sales, total

Gifts, novelaes, souveiurs

Toys
Stamps, coins, collectors' supplies

Religious (church) goods

Other sales

Stores not analyzing merchandise line sales

Stores analyzing merchandise line aaJea. ttital

Gifts, novelties, sou\-enirs

Toys
Stamps, coins, collectots' suppbes
Religious (church) goods
Other sales

Stores not analyzing merchandise line sales

Stores arulyzing merchandise line sales, total. .

.

Gifts, novelties, souvenirs

Toys
Stamps, coins, collectors' suppbes
Rebgious (church) goods
Other sales

Stores not analysng merchandise bne sales . .

Stores analyang merchandise line sales, total

Gifts, novelties, souvenirs

Toys
Stamps, coijls, collectors' supplies

Reb^ous (church) goods
Other sal^

Stores not analyzing merchandise bne sales . .

MUSIC STORES

Stares analyzing merchandise line sales, total

Pianos, musical instruments, phonographs.
Radios, television sets and parts

Phonograph records

Major household appbancea
Housewares (inc. electric)

Service and repair department
Other sales

Scores not analyzing merchandise bne sales

.

2,t>07

50
257

7,003

1,035

936
936
135

46,815
8,979

16.005
13,211

A39
12
5-;

2,289

151

100.0
82.6

2.7
0.1
0.3
U.3

I,we
1,U8

Yl

16,005
2,095

390
633

.t.021

3,156
49

9

807

106
106 4,021

579
(x)

152

1.510
1,343

(M

116

51

lOO.O
88.9
3.4
(n

120
120
17
3

1,510
259

C«)
37

MIDDIE ATUHTIC EAST NORTH CENTRAL

13.371



MISCELLANEOUS KINDS OF BUSINESS 24.23

Tabic 24C.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS, AND SMALL STORE SAMPLE-
MISCELLANEOUS KINDS OF BUSINESS—KIND OF BUSINESS, BY GEOGRAPHIC DIVISION'; 1948—Continued

[See text for explanatory material and description of sample data included]

Kind of business and merchandise bne

Large stores and multiunits

line sales

(Thousand
dollars)

(1)

Stores reporting

merchandise line

Number

(2J

Total
sales

(Thousand
dollars)

(3)

Sample of small single unit stores

Merchandise line

sales

Amount

(Thousand
dolUlTS)

(4)

Percent
distri-

bution

(5)

Stores reporting

merchandise line

Number

(6)

Total

•wlcs

(Thousand
dollars)

C7)

Large stores and multiunits

Merchandise
line sales

(Thousand
dollars)

(1)

Stgres reporting

merchandise line

Number

(2)

Total

sales

(Thousatid

dollars)

(3)

Sample of small single unit stores

Merchandise Une

sales

Amount

(TTiousand

dollars)

(4)

Percent

distri-

bution

(5)

Stores reporting

merchandise line

Number

(6)

Tou!
sales

(Thousand
dollars)

(7)

MUSIC STORES

Stores analyzing merchandise bne sales, total

Pianos, musical instruments, phonographs.

.

Radios, television sets and parts

Phonograph records

Major household appliances

Housewares (inc. electric)

Service and repair department
Other sales

Stores not analyzing merchandise Une sales . .

.

Stores analyMg merchandise line sales, total

Punos, musical instruments, phonographs. ,

Radios, television sets and parts

Phonograph records .

Major household appliances

Housewares (mc, electric) ;.;-....

Service and repair department
Other sales

Stores not analysing merchandise line sales.

Stores analyang merchandise bne sales, total

Pianos, musical instruments, phonographs,

.

Radios, television sets and parts

Phonograph records

Major household appliances

Housewares (inc. electric)

Service and repair department
Other sales

OPTICAL GOODS STORES

Stores analyzing merchandise line sales, total,

Optical goods, frames, lenses

Cameras, photo equipment and supphes , .

Other sales

Stores not analyzing merchandise line sales ,

.

See footnotes at' end of table.

25,063
15,885
3,190
2,477
1,384

308

522
1,297

1,118

Stores not analyzing merchandise Une sales

.

LUGGAGE, LEATHER GOODS STORES

Stares analyzing merchandise Une sales, total. . .

.

Luggage and leather goods
Novelty and costume jewelry

Sporting goods, games, toys

C5ther sales ,
. ,

Stores not analyzing merchandise Une sales

Stores analyzing merchandise Une sales, total ....

Luggage and leather goods

Novelty and costume jewelry

Sporting goods, games, toys

Other sales

Stores not analyzing merchandise Une sales

Stores analyzing merchandise line sates, total ....

Luggage and leather goods

Novelty and costume jewelry

Sporting goods, games, toys

Other sales

Stores not analyzing merchandise Une sales. ....

Stores analyzing merchandise line sales, total

Luggage and leather goods

Novelty and costume jewelry

Sporting goods, games, toys

Other sales

Stores not analyzing merchandise Une sales

10.160
6,588
1,248
1,085

533

59

287
360

147

17

4,290
3,495

137

658

241

38,673
1,239
1,125

983

1J7
124
74

84

27
19

9,066



24.24 RETAIL TRADE—MERCHANDISE LINE SALES

Tabic 24C.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS, AND SMALL STORE SAMPLE-
MISCELLANEOUS KINDS OF BUSINESS—KIND OF BUSINESS, BY GEOGRAPHIC DIVISION: 1948—Continued

(See text for expUratory nuterial and description of sample dau included]

Kind of business and merchandiac bne

Lai^ Stan and mulaunits

Stores reporting

merchandise line

Merchandise
line sales

(Thousand
dolbrj)

(1)

Number

(2)

Total
sles

{Thousand
dollfirj)

(3)

Sample of small single unit stores

Merchandise line

sales

Amount

{Thousand

doUan)

(4)

Percent

distn-

bution

(5)

Stores reporting

merchandise Une

Number

(6)

Total

(Thmitand
.lolUrs)

C7)

Merchandise

Large stores and multiunits

line sales

(Thousand
dollars]

(1)

Stores reporting

merchandise line

Number

(2)

Total

sates

(TJioujdtid

dollars)

(3)

Sample of small single unit stores

Merchandise line

sales

Amount

(Thousarui

dollars)

(4)

Percent

distri-

bution

(5)

Stores reporting

merchanoise line

Number

(6)

Total

sales

(Thotisand

dollars)

(7)

OPTICAL GOODS STORES

Stores aiulysng (nerclundiac line sales, total

Optidl goods, tramcs, lenses

Cameras, photo equipment and suppbes

OthCT sales

Stores nor analyzing merchandise line sales

Stores analysing merchandise line sales, total

Optical goods, frames, lenses

Cameras, photo equipment and supplies

Other sales

Stores not analysing merchandise line sales

Stores analysing merchandise line sales, total

Optical goods, frames, lenses

Cameras, photo equipment and supplies

Other sales

Stores not analyzing merchandise bne sales

Stores analyang merchandise Une sales, total

Optical goods, frames, lenses

Cameras, photo equipment and supphes

Other sales
".

Stores not analyzing merchandise line sales

CAMER.\, PHOTOGRAPHIC SUPPLY STORES

Stores analyzing merchandise line sales, total

Camera, photo equipment and supplies

Optical goods, frames, lenses

Luggage and leather goods

Othersales

Stores not analyzing merchandise line sales

Stores analyzing merchandise Une sales, total

Camera, photo equipment and suppbes
Optical goods, frames, lenses

Luggage and leather goods

Other sales

Stores not analyzing merchandise Une sales

Stores analyzing merchandise Une sales, total

Camera, photo equipment and suppbes

Optical goods, frames, lenses

Lug^ge and leather goods
Othersales

Stares not aiulyzing merchandise line sales

Stores analyzing merchandise line sales, total

Camera, photo equipment and supplies

Optical goods, frames, lenses

Luggage and leather goods
Other sales

Stores not analyzing merchandise Une sales

Stares analyzing merchandise Une sales, total

Camera, photo equipment and suppbes
Optical goods, frames, knscs

Lugpge and leather goods
Othersales

Stores not aiulyzing merchandise line sales

ofl-^ foctnot«o "it end '^f table.

10^99
10,365

223

311

473

3,456
3,083

241
132

1,581
1,M1

1.963
1,830

112
21

131.668
118,056

1,467
407

11,738

1,475

^ i761
44,512

388

67
3,794

6.411
5,656

1,855
1,711

144

237

2,610
(')

(')

6U

MIDDLE ATLANTIC EAST NORTH CENTRAL

175
175
10

10,89"'

1,291

1,14a
1,079

lOO.O
94.0
0.6
5.4

1,148
46

6,465
5,989

152
324

199

103
103
4

6,465
706

Information not shown because of
high sampling variability.

WEST NORTH CENTRAL SOUTH ATLANTIC

3,456
74» Information not shown becauLie rf

high sampling variability.

5.434
5,335

38
61

131

5,434
264

Information not shown because of
high sampling variability.

EAST SOUTH CENTRAL WEST SOUTH CENTRAL

Information not shown because of
high sampling variability.

3,384
3,235

149

3,384
Information not shown because of

high sampling variability.

1,963
673 Information not shown because of

high sampling variability.

5,465
5,407

58

5,465
197
154

100.0
78.2

UNITED STATES NEW ENGLAND

305
805
33
22

131,668
8,929
4,370

7,345
6,382

161

100.0
86.9
2.2
0.4

10.5

221
221

7

7,345
351
256

7.250
6,361
490

399

7,250
1,335 Information not shown because of

high sampling variability.

MIDDLE ATLANTIC EAST NORTH CENTRAL

200
200

9
48,761
4,874
1,679

3

10
141

100.0
91.6
0.2
0.5
7.7

1,842
127
156

28.530
24,910

92
184

3,34i

306

177
177

6

6

28,530
750

1,498

1,619
1,309

77

100.0
80.9
4.8

WEST NORTH CENTRAL SOUTH ATLANTIC

6,411
(z) InfLrmation not shown because of

high sampling variability.

9,514
8,644

128

(M
742

9,514
427

(X)

519

457
2

100.0
88.0
0.4

519
36

EAST SOUTH CENTRAL WEST SOUTH CENTRAL

Information not shown because of

high sampling variability.

7.247
6,402
(')

(M
845

829

7,247
(z)

(x)

307
277

100.0
90.2

(z)

(z)
Information not shown because of

high Hainpllng variability.

18,877



MISCELLANEOUS KINDS OF BUSINESS 24.25

Table 24C.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS, AND SMALL STORE SAMPLE-
MISCELLANEOUS KINDS OF BUSINESS—KIND OF BUSINESS, BY GEOGRAPHIC DIVISION: 1948—Continued

[See text for explanatory material and description of aample data included]

Kind of business and merchandise line

Large stores and multnmits

Merchandise
line sal«^

(Thousand
dolUrs)

(1)

Stores reporting

merchandise line

Number

(2)

Total

sales

{Thousand
dollars)

(3)

Sample of small single unit stores

Merchandise line

sales

Amount

(Thousand
dollars)

(4)

Percent

distn-

button

(5)

Stores reporting

merchandise bne

Number

(6)

Total

eiles

{TTiouiflnd

dollars)

(7)

Large stores and multiunits

Merchandise
line sales

(Thousand
dollars)

(1)

Stores reporting

merchanc^se line

Number

(2)

Total

sales

(Thousand
dollars)

(3)

Sample of small single unit stores

Merchandise line

sales

Amount

(TTiousand

dollars)

(4)

Percent

distri-

bution

(5)

Stores reporting

merchandise line

Number

(6)

Total

ales

(Thousand
dollars)

(7)

OFFICE, STORE MACHINE AND EQU
DEALERS

Stores analyzing merchandise line sales, total

Typewriters

Office machines
Score machines and equipment
Machine rentals and repairs

Commercial tumiture. fixtures—nonwood.
Commercial furniture, Bxtures—wood, . . .

Stationery, printed forms, office suppLes,

Other sales

Stores not analyzing merchandise line sales

Stores analyzing merchandise line sales, total

Typewnters
Office machines
Store machines and equipment
Machine rentals and repairs

Commercial furniture, nxrures—nonwood.
Commercial furniture, fixtures—wood. . , .

Stationery, printed forms, office supplies . .

.

Other sales

Stores not analyzing merchandise line sales.

.

Stores analyzing merchandise line sales, total

Typewnters
Office machines

Store machines and equipment

Machine rentals and repairs

Commercial furniture, fixtures—nonwood.
Commercial furniture, fixtures—wood. . . .

Stationery, prmted forms, office supplies .

.

Other sales

Stores not arulyzing merchandise line sales

,

Stores analyzing merchandise line sales, total

Typewriters
Office machines

Store machines and equipment
Machine rentab and repairs

Commercial furniture, fixtures—nonwood.
Commercial furniture, fixtures—wood . , . .

Stationery, printed forms, office supplies, .

Other sales

Stores not analyzing merchandise line sales ,

atores analyzing merchandise line sales, total

Typewnters
Office machines

Store machines and equipment

Machine rentals and repairs

Commercul furniture, fixtures—nonwood.
Commercial furniture, fixtures—wood. . . .

Stationery, printed forms, office supplies.

.

Other sales

Stores not analyzing merchandise line sales

.

FURNITURE STORES (SECOND-HAND)

Stores analyzing merchandise bne sales, total. . ,

.

Furniture, other home furnishings (used) ...

Fumicure. other home furnishings (new) ...

Household appUances

Repairs, storage, service receipts

Otner sales

Stores not analyzing tnerchandise line sales , .

Stores analyzing merchandise line sales, total

Furniture, other home furnishings (used) . .

Furniture, other home fumishmgs (new).

.

Household appliances

Repairs, storage, setvice receipts

Other sales

Stores not analyzmg merchandise Ime sales

)9.380



24.26 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 24C.-MERCHAND1SE LINE SALES OF LARGE STORES AND MULTIUNITS. AND SMALL STORE SAMPLE-

MISCELLANEOUS KINDS OF BUSINESS—KIND OF BUSINESS, BY GEOGRAPHIC DIVISION: 1948—Continued

(Sec ten f« expbracory aatoul and docnpdon of nmpk data mdudcd]

Knd of hamntm and iDcrcfaandtac Lnc
Merchuidue
Unc ales

(Ubrj)

(1)

Ft'RNnX'RE STORES (SECOND-HAND)

Secret ifulynnfl i&erc>unJise Une uk», total. . .

Fumiturt, oCAcr hotat turruihings (used)

Funuturc. o*ha home tumuhings (new)

HouiehoU appliance*

Repan, atonge. KrvKe rccdpu
Otheraalea

Scons noc analyong iDerchandise line sales

Stores analyzing tnerchandiae Une sales, total.

Funutwre, otner home funushings (used) . .

.

FuiTuiure. other ho<nc fumiahmgs (new), .

.

Household appUances

Recurs, storage, service rccdpts

Otber»le»

ScoRs DOC analysing merchandue line sales

Scores analyzing tnerchandiae Une sale*, total

.

Furniture, otner home furnishings (used) - . .

Furniture, other hcinc furnishings (new) .

.

Household appUances

Recurs, storage, service receipts

Othersales

Scores noc analyzing merchaiKiiK line sales.

Scores analyzing cnerchandise Une sales, total

.

Ttres. tubes, auto puxs, accessories (used).

Tires, cubes, auto puts, accessories (new).

.

Used can, trucks

Rcpura. storage, aovice receipts

Other tales

Scores noc analyzing merchandise Unc sales.

Stores analning merchandise hnt sales, tocal

Ttres, tubes, auto puu, acccssonca (used)

.

Tires, tubes, auto paru, accessories (new).

Used cars, trucks

Repairs, storage, service receipu

Other sales

Scores not analyzing merchandue Unc sales

iJninc merchandue Une sales, total

.

uoes. auto paru, accessories (used)
Scores analr

Tires, tuoes. auto paru,

,

Ttres, tubes, auto pirts, accessories (new)

Used cars, trucks

Repaui. storage, service reccipu.

Othersales

Stores not arulyzing mcrcharxluc Unc bIcs

Sm rootnotas at and of Ubl«.

Large ttore* and multiuniu

Stores reporting

merchandue Unc

Number

(2)

Tocal
•les

CJTiotaand

dolUri)

(3)

Sample of small single unit scores

Merchandise Une

sales

Amount

(TTioUMruJ

dolUri)

(4)

Percent

dirtn-

buQon

(5)

Stores reporting

merchandiae line

Number

(<S)

Total

«dea

{Thousand
dollars)

(7)

Merchandise

line sales

(TTioujflTui

dollars)

(1)

Scores noc analyzing merchandiae Une sales

TIRE, BATTERY. ACCESSORY DEALERS
(SECOND-HAND)

Scores analyzing merchandise Urte sales, total . . . .

.

Tires, cubes, auto parts, accesaories (used)

Tires, tubes, auto pans, acoeasoncs (new)

Used cars, trucks

Repairs, storage, service receipu

OtWttles

Stores not analyzing merchandise Une saks

Stores analyzing merchandise Une sales, total.

Tires, tubes, auto parts, accessories (used)

.

Tires, tubes, auto puts, accessories (new) .

.

Used cars, trucks

Recurs, storage, sennce receipu

Othersales

m



MISCELLANEOUS KINDS OF BUSINESS 24.27

Tabic 24C.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS, AND SMALL STORE SAMPLE-
MISCELLANEOUS KINDS OF BUSINESS—KIND OF BUSINESS, BY GEOGRAPHIC DIVISION*; 1948—Continued

[See text for explanatory outehal and descriptiGn of sample data included]

Kind (tf busiDeas and merchandue boe MerchandiK
line sales

(Thousand
dollars)

(1)

Large stores and multiunits

Stores reporting

merchandise line

Number

(2)

Total
sales

(Thousarid

dollars)

(3)

Sample of small single unit stom

Merchandise line

sales

Amount

(Thousand
dollars)

(4)

Percent

distri-

bution

(5)

Stores reportmg

merchandise line

Number

(6)

Total

«iles

(Thousand
dollars)

0)

Large stores and multiunits

Merchandise
Ime sales

(Thousand
dollars)

(1)

Stores reporting

merchandise line

Number

(2)

Toul
sales

(Thousand

dollars)

(3)

Sample of small single urdt stores

Merchandise line

sales

Amount

(Thousand
doUars)

(4)

Percent

distii-

buticQ

(5)

Stores reporting

merchanoise line

Number

(6)

Toul
ales

(Thousand
dollars)

(7)

CLOTHING. SHOE STORES (SECOND-HAND)

Stores analyzing merchandise line sales, total

Clothing, furs, shoes (ased)

Clotting, furs, shoes (new).

Cameras, tools, fircanns,
'

Household appliances

Repairs, storage, service receipts

Other sales
,

Stores not analyzing merchandise line sales

Stares analyzing merchandise line sales, total

Clothing, furs, shoes (used)

Clothing, furs, shoes (new)

Cameras, tools, ^rearms, luggage

Household appliances

Repairs, storage, service receipts

Other sales

Stores not analyzing merchandise line sales . .

Stores analyzing merchandise line sales, total

Clothing, furs, shoes (used)

Clothing, furs, shoes (new) .
, ,

Cameras, tools, ^rearms, luggage

Household appliances

Repairs, storage, service receipts

Otner sales

Stores not analyzing merchandise line sales . .

Stores analyzing merchandise line sales, total

Clothing, furs, shoes (used)

Clothing, furs, shoes (new)

Cameras, tools, fireanns, luggage

Household appbances

Repairs, storage, service recapts

Otner sales

Stores not analyang merchandise line sales .

.

Stores analyzing merchandise line sales, total

.

Clothing, furs, shoes (used)

Clothing, furs, shoes (new)

Cameras, tools, ^rearms, luggage

Household appliances

Repairs, storage, service receipts

Other sales

Stores not analyzing merchandise line sales . .

BOOK STORES (SECOND-HAND)

Stores analyzmg merchandise line sales, total .

.

Books (used)

Boolts (new)

Rare boolcs, prints, manuscripts

Gifts, novelties, souvenirs, toys

Other sales

Stores not analyzing merchandise line sales

PAWN SHOPS

Stores analyzmg merchandise bne sales, total

Clameras, wxjIs, firearms, luggage

Jewelry, silverware, precious stones

Clothing, furs, shoes (used)

Clothing, furs, shoes (new)

Repairs, storage, service receipts

Other sales - -

Stores not analyzing merchandise Une sales
,

.

See footnotes at end table

.

12.723



24.28 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 24C.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS, AND SMALL STORE SAMPLE—
MISCELLANEOUS KINDS OF BUSINESS—KIND OF BUSINESS, BY GEOGRAPHIC DIVISION* 1948—Continued

[Sec tcit for expbfutocy auteru] and deachption of nmple data included)

Kind of buKMM and mcrchandue bne

PAWN SHOPS

Stores anatysng merchandtK line aaks, total

.

Camenu, toob. fircanns, luggage

Jewelry, ulvcrware. preciou* stones

Qothing, furs, shoes (uaed)

Clothing, furs, shoes (newj

Repun. storage, service receipts

Otbersales

Scores not analyzing merchandise line sales

.

Stares analyang merchandise line sales, toal

.

Cameras. tooU, ^rearms, luggage

Jewelry, silvrrware, preoous stones

Clothing, furs, shoes (used)

Cloching. furs, shoes (new)
Repairs, stotage, service receipts

Oner sales

Stores not analyzing merchandise line sales

.

Largt stores and multiunits

Merchandise
hne sales

(^Thousand

(1)

Stares reporting

merchandise line

Number

(2)

Total

sales

(Thousand
doUart)

0)

Sample of small single uiut stores

Merchandise line

sales

Amount

CThoujand
dotldrj)

14)

Percent

distri-

bution

(5)

Stores reporting

merchandise line

Number

(6)

Total

«ites

dollars)

cn

Merchandise
Ime sales

(TTiouidnd

dollan)

m

EAST NCKCU CBmUI.

3,536



MISCELLANEOUS KINDS OF BUSINESS 24.29

Table 24D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS-iMISCELLANEOUS KINDS OF BUSINESS-
KIND OF BUSINESS, BY STATE: 1948

[See text for explanatory material)

Kind of business and merchandiK line

Merchan-

dise line

sales

(TfiousjTid

dolldrs)

Stores reporting

merchandise b'ne

Total

(Thotujnii

dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Number

Total

sales

(TTioujand

dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise bne

Total

sales

[Thousand

dollars)

Number

Merchan-

dise line

sales

(Thousand
doilurj)

Stores reporting

merchandise line

Total

sales

(Thousand
dollars)

Merchan-

Jiae Une

sales

[Thousand
dollars)

Stores reporting

merchandise line

Number

Toal
sales

'Thousand
dollars)

LIOIOR STORES

Lirgc stores and multiunits —
Analyzing merchandise line sales, total

Liquors and other spirits

Wines .

Beer and ale

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise bne sales, total

Liquors and other spirits

Wines
Beer and ale

Other sales

Not analyzing merchandise line sales .

Small single unit stores

Large stores and mulriunits

—

Analyzing merchandise bne sales, total

Liquors and other spints . .

Wines
Beer and ale

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analvang merchandise line sales, total

Liquors and other spints

Wines
Beer and ale

Other sales

Not analyzing men:handise bne sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

Liquors and other spirits

Wines
Beer and ale

Other sales

Not analyzing merchandise bne sales

,

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise bne sales, total

Liquors and other spirits

Wines
Beer and ale

Other sales

Not analyzing merchandise line sales . .

Small single unit stores . ,

Large stores and muluunits—
Analyzing merchandise hne sales, total

Liquois and other spirits

Wines
Beer and ale

Other sales

Not analyzmg merchandise line sales.

.

Small single unit stores

See footnotes -at end of table.

42.832
36,522
3,311
(')

2,969

42,722
i2,722
(x)

2.009
1,127

272
505
105

482

4,007

2,009
1,899
1,899

9.888
8,222

851

520
295

323

17,349

105

105

81
47

9,888
7,551
4,807

93,620
55,16?
10,795
15,393
12,265

2,727

134,484

1,031
1,017
963
960

2fc

2,965

93,374
87,229
86.539

5.917
4,239

683

978

14,487

5,91
5,658
5,654

CONNECTICUT DISTRICT OF COLUMBIA

13.121
8,619
1,939
2,391

172

991

44,522

234
234
218
229

12

1,353

13,121
12,214
12,834

4.227
2,563
443

4,22'

3,835
3,835

62.551
45,966
6,765
7,876
1,944

1,938

4,579

260
259
248
251

62,411
59,134
59,600

28.614
22,191
2,049
2,095
2,279

448

26.032

291

288
195

183

28,306
18,659
18,011

29.560
25,531
2,903

786
340

383

lb,04t

321

310
216
71

29, 124

21,643
4,121

10.625
10,144

431

112

112
112

10,625
10,625

89.101
47,337
9,866
19,866
12,032

1,516

68,960

591
588
497
514

13

1,464

88,641
75,677
76,231

5.198
3,543

739
489
427

5,198
4,533
1,507

40.116
37,957
1,597

(M

179

178

178

1

39, 954

39,954
(x)

153

152

110

65

2

371

19,192
14,635
9.898

MASSACHUSETTS

16,663
1,789

354

18,151
18,451
(x)

19,545
13,151
2,200
2,337
1,857

159

17,520

116
115

103
85

19,408
17,523
13,4S3

57,090
31,476
7,629
15,275
2,710

5,902

46,159

416
405
377
386

37

856

56,593
51,664
52,546

27,012
17,607
1,045

3,910
4,450

157
129

117
107

24,465
21,161
15 , 572

32,210
22,412
3,055
4,051
2,692

179
175

146

155

1,032 11

20,394 454

31,788
26,905
28,004

NEW HAMPSHIRE

29.225
17,152
3,142
4,727
4,204

374

29,188

317
314
266
275

29,154
24,792
26,241

15.482
10,703

1-
247

fs;

150
150

149
15,482
15,458
(x)

4,123
3,030

243

616
234

342

15,461

4

408

3,972
2,656
2,275

1,051

563
120
300
68

1,051

1,051
1,051

13.840
13,148

692
13,840
13,840

NORTH CAROLINA NORTH DAXOTA

32.282
18,200
4,251
7,275
2,556

815

53,163

273
268
232
237

10

1,122

31,722
27,23?
28,177

3.161

303
608
188

212

5,721

3

221

3,161
1,995
2,220

134.607
99,388
30,095
4,182
1,042

3,583

164,917

808
773
718
39

17

3,566

128,725
120,636
6,073

45.478
44,644

804

(M
30

232

428

45,442
27,140
(x)

1.619



24.30 RETAIL TRADE—MERCHANDISE LINE SALES

Tabic 24D.- -MERCHANDISE UNE SALES OF LARGE STORES AND MULTIUNITS-JvIISCELLANEOUS KINDS OF BUSINESS-
KIND OF BUSINESS, BY STATE: 1948—Continued

(See text ior explanatory material}



MISCELLANEOUS KINDS OF BUSINESS 24.31

Table 24D.—MERCHANDISE CINE SALES OF LARGE STORES AND MULTIUNITS-^MISCELLANEOUS KINDS OF BUSINESS-
KIND OF BUSINESS, BY STATE: 1948—Continued

|See text tor explanatory matenalj

Kind of business and merchandise bne

Merchan-

dise Lne

sales

(Thousand
dollaTs)

Stores reporting

merchandise line

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

{Thousand
dollars)

Stores reporting

merchandise line

Total

sales

(Thousand
doUars)

Merchan-

dise hne

sales

(Thousand
dollars)

Stores reporting

merchandise bne

Total

sales

(TTiousdnd

dollars)

Number

Merchan-

dise line

sales

(Thousarui

dollars)

Stores reporting

merchandise bne

Total

sales

{Thousar\d

doIldTj)

Merchan-

dise bne

sales

(Thousand
dollars)

Stores reporting

merchandise bne

Total

sales

{Thousand
dolldrj)

FUEL DEALERS, EXCEPT FUEL OIL

Large stores and multiunits

—

Analyzing merchandise line sales, total

Coal and wood
Ice

Fuel oil (domestic heating)

Bottled gas

Oil burners, furnaces, stokers

Other major household appliances

.

Hay, gram, feed, farm and garden suppbcs

.

iier sales

Not analyzing merchandise line sales

Small single unit stores

7.897



24.32 RETAIL TRADE -MERCHANDISE LINE SALES

Tabic 24D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—MISCELLANEOUS KINDS OF BUSINESS-

KIND OF BUSINESS, BY STATE: 1948—Continued

[Set text for cxpbiutory maters]]

Kind of butancsa inj owrchafKliK line

Fl EL HEALERS, EXCEPT Fl El OU.

Lu);e tuifea xnj multiimila—
Arulyxing merclunjue line ules, total

Coil and wood
let

Fuel oil (doncstic heating)

Bottled gas

Oil bumcre. t'limaccs, stokers ,

Other major household appliances

Hay, gnin, feed, faun and garden supplies

Other sales

Not analyzing merchandise line sales

Snail single unit stores

Large stores and roultiunits

—

Analysing merchandise line sales, total

Out and wood
Ice

Fuel oil (domestic heating)

Bottled gas

Oil burners, furnaces, stokers

-

Other major household appliances

Hay. gram. fetd. farm and garden supplies

Other sales - .

Not analyzmg merchandise hne sales

Small single unit stores

Large stores and multiumts

—

Analyang merchandise line sales, total

Ccal and wood
Ice

Fuel oil {domestic heating)

Bottled gas

Oil burners, furnaces, stokers

Other major household appliances

Hay. grain, fetd. farm and garden supplies

.

Otha sales

Not arulyung merchandise line sales

Small single unit stores

3:c fcotr.ot*:-^ al ei.d of tabic.

Merchan-

dise line

sales

I Ttvusund
doUnril

Storrs reponiiig

merchandise line

Number

Total

sales

(Tfioiisjtid

dolidrs)

173, 2«1

15,7i9
j.V.i
1 .668
l,tu2

1,9J9

43. £18

6X
31

46
86
45
43

6

1,082

198,266
5,560

82,487
9,061
24,281
10,919
9,611

2,666

1,695
1,462

M
1,45C
(x)

2),.2?2
(')

(')"

14,742
232

3,785

(M
2,533

480

5,733

2

142

104
3

3

130

(x)

u')"
20,623
1,248
14,370
(x)

Mcrcharv

dist line

sales

(Thoitsjnd

dollars)

Stores reporting

merchandise line

Total

salesNumbcl
(Thousand
dollars)

NORTH CAROLINA

i-,n7i

11,640
1,362
1,318

973
172
290

(M
1,316

9, 331 27;

111
99
28

25
13

13
9
3

15,514
4,691
5,577
1,957
3,555
1,701
(x)

PENHSYIVANIA

90,939
75,536

824

6,162
1,693

596

687
1,062
4,079

2,206

373
349
25
102
23
36
29
22

88,298
6,362
28,977
2,520
17,4C3
5,804
4,061

Merchan-

dise line

sales

(TIlUHldlld

dollars)

Stares reporting

merchandise line

Toul

iNumbtl^ ""'"

[Thousanii

dollar])

NORTH DAKOTA

(')

(M
(M
(M
(')

(')

l,5t5
(x)

(x)

(x)

(x)

(x)

(x)

RHODE ISLAND

12,249
7,159

(')

2,058

592

194

343

1,373

11,543
(x)

10,142
(x)

8,363
1,173

4.231



MISCELLANEOUS KINDS OF BUSINESS 24.33

Table 24D.—MERCHANDISE.LINE SALES OF LARGE STORES AND MULTIUNITS-nMISCELLANEOUS KINDS OF BUSINESS-
KIND OF BUSINESS, BY STATE: 1948—Continued



24.34 RETAIL TRADE-MERCHANDISE LINE SALES

Table 24D.—MERCHANDISE UNE SALES OF LARGE STORES AND MULTIUNITS- MISCELLANEOUS KINDS OF BUSINESS-

KIND OF BUSINESS, BY STATE: 1948—Continued

(Sec text tor explanatory material)



MISCELLANEOUS KINDS OF BUSINESS 24.35

Table 24D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS-nMISCELLANEOUS KINDS OF BUSINESS-
KIND OF BUSINESS, BY STATE: 1948—Continued

(Sec text tor explanatcpry matenal]

Kind of business and merchandise bne

HAY, GRAIN, FEED STORES

Large stores and multiunits

—

Analyang merchandise line sales, total

Hay, grain, other feeds

Seeds, bulbs, nursery stock

Fertibzers

Farm and garden supplies

Farm equipment, unplemcnts, machinery
Coal, wood, fuel oil

Building materials, hardware, paint, elect, supplies

Grocenes. meat, other foods

Other sales _ .

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiiinits

—

Analyzing merchandise line sales, total

Hay, grain, other feeds

Seeds, bulbs, nursery stock

Fertilisers

Farm and garden supplies

Fann equipment, implements, machinery
Coal, wood, fuel oil

Building materials, hardware, paint, elect, supplies

Grocenes, meat, other foods

Other sales .

Not analyang merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

Hay, gram, other feeds

Seeds, bulbs, nursery stock

Fertilizers -^

Farm and garden supplies S

Farm equipment, implements, machinery
Coal, wood, fuel oil

Building matenals, hardware, painc, elect, supplies

Grocenes, meat, other foods

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total .

.

Hay. grain, other feeds

Seeds, bulbs, nursery stock

Fertilizers

Farm and garden suppUes

Farm equipment, implements, machinery
Coal, wood, fuel oil

Building matenals, hardware, paint, elect suppUes

Grocenes, meat, other foods

Other sales

Not analyang merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise bne sales, total

Hay. grain, other feeds

Seeds, bulbs, nursery stock

Fertihzcrs

Farm and garden suppUes
Farm equipment, implements, machinery
Coal, wood, fuel oil

Building materials, hardware, paint, elect, supplies

Grocenes, meat, other foods

Other sales

Not analyang merdiandise bne sales

Small single unit stores

Merchan-

dise line

sales

(Thousand
doUdr5)

Stores reporting

merchandise line

Total

sales

(Thousand
dollars)

See footnotes at end of table.

5,348

3

I-IO

U,056
6,500
8,444
4,450
1,840
(x)

4,181
3,197

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Numbet

Total

sales

(Thousand
dolldrs)

CONMECTICUT

40.562
34,219

453
933
902
369

1,327
966
486
907

214

2,423

131
131
56
78
61
19

22
23
6

40,562
16,364
21,035
19,396
7,564

11,507
8,072
1,773

284
284

130
163
103

59
86

63
14

5

549

65,412
32,386
40,569
27,410
U,823
26,933
13,361
1,940

12,803
8,675

616
1,034

469
358

(M
497
323

831

259 1

115

12,803
8,282
8,602
6,928
4,217
(x)

3,837
3,147

45,008



24.36 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 24D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS-nMISCELLANEOUS KINDS OF BUSINESS-

KIND OF BUSINESS, BY STATE 1948—Continued

|Sec iMt for expUrutory autcrull ^ ^_^

kinu « buurKM jik; tr<n>^n<JiM

HAY. GR.\IN. FEED STORES

L^i|^ »turr> anj multtunits -

Anilyon|> mcrdunditc hne sales. lotat

Hay. lEnm. other feeds -

S«j». hulh*. nur*er>' stixk

Fcniliscn

Finn anJ f^rJeii inpphcj

Finn cqiiipo*n(, implcmems, michincry

C*u!, wfuxi. lucl oil

Biuliiinii nutcTMls. K.irdware, piint, elect, supptiea

Cnxerie*. meat, other ioodi

Other «lo

Not irulyung nierchaivdise line t^lcs - . .

SouU unfile unit stores

LiTRC 9torc» and multmnits -

.\njl>unp merchandise hne sales, totil

Hay. gnin, other lecds

Seeds, hulha. nursery ^ttxlt

Fertihaers

Farm arwl garden *upphc-<

Farm equipment, implements, maLJiincry

Call, wood, fuel oil .

Bmldirg matcruU, hardw-arc, piint. elect supplies

GrocerKs, meat, other foods

Otl>er saks

MeicKin>

Jjse tine

sales

(Jhtnaani
dollan)

Score* reponmg
merchandite line

Number

Toul
nles

Not arulyzmg mcrchsndtse lirte saks

.

Small ungje unit stares

Ijrge (tores and muttiunits

/^lyzing merchandise line sales, total

Hay. gr-in. other feeds

Seeds, bulhs. nursery stock

FeruUicT)

Farm and ^Jen suppbes

Far^ equipment, impiemenis. machinery

Co*l, wood, fuel oil -

.

Building rruieruU. hardw:*re, point, elect, aupplie*

Crocenes. meat, other food*

Other saks

Not analyung merchandise bne saks

Soall siitgk urut stores

Large stores and multiumts -

Analyung merchandise Une sales, total

Hay. grain, nthcr feeds

Seeds, hulbs, nursery stock

Fertiliters

Farm and garden supplies

Farm equipment, implements, machinery

Coal, wKid. fuel oil

Building matcnals. hardware, paint, elect, supplies

Crocenes. meat, other foods

Other saks

Not analysng merchandise hne saks

Small singk unit stores

72,3^8
59,298
1,617
3,159

894
9C8

2,566
2,282

114
1,460

4, 628

i-s

178
66
100
52
38
34
48

72,358
34,382
43,586
23,218
20,7i2
16,462
28,159
5,875

1

286

12,123

8,182
6,382
4,550
1,611
1,199
1,233
1,217

Mercharv-

dise bne

saks

(TTuiiuanJ

dbllars)

Stores reporang

merchandise bne

Tofdi

sales

{Thousaiui

dollar^

5,691



MISCELLANEOUS KINDS OF BUSINESS 24.37

Table 24D.—MERCHANDISE JLINE SALES OF LARGE STORES AND MULTIUNITS—MISCELLANEOUS KINDS OF BUSINESS-
KIND OF BUSINESS, BY STATE: 1948—Continued

tSee text for explanatory material]



24.38 RETAIL TRADE-MERCHANDISE LINE SALES

TabIc24D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS-^MISCELLANEOUS KINDS OF BUSINESS-

KIND OF BUSINESS, BY STATE: 1948—Continued

[Src text for ezpluutory marcml]

Kind of buwwM and tncrchuKlue hne

Mcrclurv-

dtae Unc

(Thousand
dollars)

Stom reporting

mercKandiae line

Nufflber

Total

{Thousand
dolldri)

Merchvw
diie line

sales

{Thousand
dollars)

Store* reporting

inerchanise line

Numba

Toul
aalej)

{Thousand
dollars)

Merchin-

diK line

ales

{Thousand
dollars)'

Stores reporting

merchandise line

Total

nlea

(Thousand
dollars)

Numba

Merchan-

diBC bne

a lea

(Thousand
dollars)

Stores reporting

merchandise Lne

Total
sales

{Thousand
dollars)

Merchan-

dise line

sales

{Thousand
dollars)

Stores reporting

merchaiic^se line

Numbet

Total

sales

{Thousand
dollars)

OTHER FARM, GARDEN SUPPLY STORES

Large stares and mutuunics

—

Analyzing mercbandue line sales, total

Fvin and garden suppbes
Hay. gnin. other feeds

Seeds, bulbs, nursery stock

Fertilisers

,

Farm equipment, implements, oiachinery

Coal. «-ood. fuel oil

Bmlding matcruU. hardware, paint, elect, supplies

GroccrKS. meat, other foods

Othersaks

Not analyang merchandise Une sales

Small Bngle unit stores

See footnotes at end of table.

8,628



MISCELLANEOUS KINDS OF BUSINESS 24.39

Table 24D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS-^MISCELLANEOUS KltJDS OF BUSINESS-
KIND OF BUSINESS. BY STATE: 1948—Continued

(See text for explanatory matehall

Kind of buainesa and roerchandiae line

Merchan-

dise line

sales

(ThouitiTid

dollars)

Stores reporting

merchandise line

Total

sales

{Thcmsand
dollars)

Mcrcharv-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Total

sales

(Thousand
doIUrs)

Merchan-

dise bne

sales

(Thousand
dollars)

Stores reporting

tnerchanc^se hne

Total

sales

(Thouiand
dollars)

Number

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Total

sales

(Thousand
dollars)

Merchan

-

itac tine

sales

(Thousand
dollars)

Stores reporting

merchandise line

Number

Total

sales

[Thousand
dollars)

JEWELRY STORES

Large stores and multiunjts

—

Analyzing merchandise line sales, total

Jewelry (exc. items below)
,

Diamonds and precious stones

Watches, clocks, silverware

Novelty and costume jewelry . ,

Cameras, photo equipment and supphes
Optical goods, frames, lenses

Luggage and leather goods
E^dios, television sets and parts. .

Household appliances

Other saJcs

Not arulyong merchandise bne sales

Small single unit stores

Large stores and muluunits

—

Analyzing merchandise line sales, total

.

Jewelry (exc, items below)

Diamonds and preaous stones

Watches, clocks, silverware .

Novelty and costume jewelry

Cameras, photo equipment and suppbes
Optical goods, frames, lenses

Luggage and leather goods

Radios, television sets and parts

Household appliances

.

Other sales

Not arulyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise bne sales, total

Jewelry (exc. items below)

Diamonds and precious stones

Watches, clocks, silverware

Novelty and costume jewelry

Gamcras, photo equipment and suppLcs.

Optical goods, frames, lenses

Luggage and leather goods

Radios, television sets and parts

Household appbances

Other sales

Not analyzing merchandise Ime sales

Small single umt stores

Large stores and multiunits

—

Analyzing merchandise Ime sales, total

Jewelry (exc items below) .

Diamonds and preciOL-s stones

Watches, clocks, silverware

Novelty and costume jewelry

Cameras, photo equipment and supplies

.

Optica! goods, frames, lenses

Luggage and leather goods
Radios, television sets and parts

Household appbances

Other sales

Not analyzing merchandise line sales

Smalt single unit stores

11,989



24. 4U RETAIL TRADE-MERCHANDISE LINE SALES

Table 24D.—MERCHANDISE UNE SALES OF LARGE STORES AND MULTIUNITS—MISCELLANEOUS KINDS OF BUSINESS-
KIND OF BUSINESS, BY STATE: 1948—Continued

(See teit tor explaiutory matenal]

Kind ot txuineu and merdundiK bnc

Mcr.:han.

diae bnc

Saks

doilant

Stores reporting

mrrchindiK line

Number

Toul
sales

{'Thousand

dollars]

Merchan-

dise line

sales

iThoujand

dollan)

Stores reporiing

merchandise line

Toal
sales

(Thousand
doliars)

Merchan-

dise line

sales

iThoiuand
dollars)

Stores reporting

merchant^se Lne

Toul
sales

.Thjusana

dollarj)

Number

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Tocal

sales

(Thousand
dollars)

Merchan

iise line

sales

(Thousand
dolldrj)

Stores reporting

mcrduiidise line

Number

Total

sales

(Thousand
dollars)

JEWELRY STORES

Large stores and mutciunits

Analysng nterchanditc tine sales, total

Jr*Tlry (eKC uem* bclowt

Diamonds and precious «tones

Watches, clocks, ulveru-are

h4ovclty and cn»tume ]evk-elr>'

Cameras, photo equipment and supplic

Optical goods, trjmei. lenses

Luggage iind leather good^

Radios, telc^'lMon seta and part*

Household applunccs
Ocberaks

Not analyzing merthandiac line sales

Small single unit stores

Large stores and muUmnits -

Analyzing merchandise line sales, total

Je»*elry lexc. items helowl

Dumoods and preaous stones

Watches, cicx'lts, silverw.-are

Novelty and costume jewelry

Cameras, photo equipment and supplies

Oputal goods, frames, lenses

Lug^ge and leather goods
Radios, telexision sets and parts

Household appliances

Other sales

Not analyang mcrchaiKiise line sales

Small single unit stores

NEW HAMTSlIf^

,.J2



MISCELLANEOUS KINDS OF BUSINESS 24.41

Table 24D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—MISCELLANEOUS KINDS OF BUSINESS-

KIND OF BUSINESS, BY STATE; 1948—Continued
[See text for explanatory nutcriall

Kind of business and tnerchandise bne

Merchan-

dise Une

sales

{Thousand
dollars)

Stores reporting

merchandise line

Total

sales

{Thousand

dollars)

Merchan-

dise Une

sales

{Thousand
dollars)

Stores reporting

merchandise bne

Total

sales

(Thousand
dollars)

Merchan-

dise bne

sales

{Thousand
dollars)

Stores reporting

merchandise bne

Numbet

Total
sales

(Thousand
dollars)

Merchan-

dise bne

sales

(TTiousand

dollars)

Stores reporting

merchandise bne

Number

Total

sales

(TTiousand

dollars)

Merchan-

dise line

sales

{Thousand
dollars)

Stores reporting

merchaiichse bne

Total
sales

{TTiousand

dollari)

BOOK STORES

Large stores and multjumts

—

>Wlyzing merchandise line sales, total

Books
Stationery, printed forms, office suppbes,

Rjre books and manuscripts

Second-hand books

Book rentals , ,

Gifts, novelties, souvenirs, toys

Newspapers and magazines, . , ,

Other sales

Not analyzing merchandise line sales

Small single unit stores

I^rge stores and multiumts

—

/uialyzing merchandise line sales, total

Books
Stationery, printed forms, office suppUes

Rare books and tnanuscnpts

Second-hand books

Book rentals

Gifts, novelties, souvenirs, toys

Newspapers and magazines

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

Books
Stationery, printed forms, office supplies

Rare books and manuscripts

Second-hand books

Book renuls

Gifts, novelties, souvenirs, toys

Newspapers and magazines

Other sales

Not analyzing merchandise line sales

Small smgle unit stores

See footnotes at end of tabl*.

DISTRICT OF COLUMBIA

21 . 602

18, OU
865

(M
572

22

1^
1,288

901

219 1

241

20, 7<V3

3,222

U)
1,772

961

1,598
3,909

(M

85

715

2,155
(x)

^.276
3,i75

(M

75

(M

3,791

(x

3.265
2,702

(M

1,265

420

(x)

20,912
6,725

1,877
1,353
2,422
1,822
3,317

MASSACHUSETTS

1,583
741
203

(M
188

(M

158

1,018

1,512
1,319

(

(

1,075

8,021



24.42 RETAIL TRADE—MERCHANDISE LINE SALES

Tiblc24D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—MISCELLANEOUS KINDS OF BUSINESS-
KIND OF BUSINESS, BY STATE: 1948—Continued

(Sec text for expbiutory material)

Kind ot buunew and merchandise line

Mcrchan.

diae line

sales

doll<i'<)

Stores reponing

merchandise line

Total
sales

(Tfwusund
dollurs)

Merchaiv

dise line

sales

(Thousdrul

doUcrs)

Stores reponing

merchandise bne

Total

sales

{Thousand
dollars)

Merchan-

dise line

sales

{Tkmuand
dollars)

Stores reporting

merchandise bne

Total

J sales

(T^usdnd
dolluri)

Merchan

iise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Total

sales

{Thousand
dollars)

STATIONERY STORES

Large slixvs and multiunils -

.Arul>':ing merchandise line sales, total

Surioner>-. piinted form*, office suppbes

Typewriters
Oificc machines
Machine rentals and repairs

Commercul t'umituTc. tixtures—noowtjod

Conunercul tumilure. fixtures—wood
Pnntmg on order

Books
Gifts, nmxitie*. souvenirs, toys. .

.

Newspapers and magaiines

Other sales

Not malyzing merchandise line sales

Small single unit stores

Large stores and multiinus-

Analyang merchandise line sales, total

Stationery, printed fotms. office suppUes

Typewriters

Office machines .

hiachine rentals and repairs .

Cofiunercial furniture, fixtures—nonwood
Cooimercul fiimiture, fixtures —wood
Prmting on order

Books

Gifts, novelties, souvenirs, toys

Newspapers and magazines

Other sales

Not analyzing merchandise bne sales

Small single unit stores .

Large stores and multiuruts

—

Analyzing merdiandise line sales, total

Sutionery, printed forms, office suppbes . .

Typewriters

Office machines
Machine rentals and repairs

Commercial tumilure, fixtures—nonwood
Commercul fumuari'. fixtures—wood.
Printing on order

Books
Gifts, novelties, souvenirs, toys

Newspapers and magazines

Other sales

Not analyzing merchandise line sales

Small single unit stores ^

Large stores and multiunits

—

Analyzing merchandise bne sales, total

Stationery, pnnted forms, office suppbes

Typewriters

Office machines

Machine tenuis and repairs

Commercial furniture, fixtures—nonwood
Commercial furniture, fixtures —wood
Printing on order

Books

Gifu, novelties, souvenirs, toys

Newspapers and magazines

Other sales

Not analyzing merchandise line sales

.

Small single unit stores

Large stores and multiunits —
Arulyzing merchandise line sales, total

Sutionery, printed forms, office suppbes

Typewriters
Office machines
Machine renuls and repairs

Commercial furniture, fixtures - noowood
Cooimercul furniture, fixtures - wood
Printing on order

Books

Gifu, novelties, souvenus, toys

Nevinpapers and ttugazines

Other sales

Not analyzing merchandise line sales

.

Small smgle unit stores

CONHECTICUT DISTRICT OF COLUMBIA

13. -tS
12,108

265
162
130
819
689

1,0<9
475
826
98

649

UO
U9
29

1

24
[

20
36

I

25
36
26 :

18,468
4,048
3,613
2,531
7,385
5,504
6,642
3,319
4,450
1,793

3,080
1,305

64

C)
(')

221
3Q0

(')

148

90
153

805

572

2,223

18

18 3,08c
1,218
(x)
(k)

1,615
1,701
(x)

894
901
722

4_f?36
4 100

{')

300
277
149

Lib

4,936
(x)

(x)

3,548
3,215
2,672

3,546

1,896
62
87
51

537
369
65

-r-

59

114

3,546
1,061
2,093

1,135
3,354
3,300
788

1,069
1,365M

11,156

7,304
205
105

94
874
537

192
370
453
48

974

1,854

U,156
4,523
3,295
2,011
7,007
5,704
3,647
3,234
2,533

783

MASSACHUSETrS

4,886
3,137

67
60

(M
210
Ul

(')

341
207

(')

733

428

851

21

21

7
6

4,886
2,616
2,333
(x)

2,471
2,471
(x)

2,582
2,363
(x)

3,987
2,219

102
59

(')

507
354
273
177

(')

(')

296

3,987
3,000
2,370
(l)

2,481
3,U0
1,259
1,361
(x)

(x)

2,813
1,817

CM
<;'

363
378
101

4 i

4
I

4

8
10
7

2,813
(x)

(x)

(x)

1,898
2,221
1,012

2,659
1,056WM
2,259
1,507
1,638
(x)

(x)

Cx)

10.502
6,453

148
135
26
318
121
858
279

1,200
117
847

111

3.834

10,502
2,612
2,965
1,366
2,492
1,905
4,173
2,920
4,758
2,495

NORTH CAROLItlA

3.862
5,397

165

116

114
920
641

1,079
150

74
(M
206

37

37
14

12

10
20
18
13
6

6
2

8,862
3,220
1,907
1,136
6,076
5,865
3,923

717

1,092
(x)

4,376
2,534

(M
(M
(•)

434
328
987

(')

(')

93

19
19
4
3

1

6

6

5

2

1

4,376
(x)

(x)M
2,988
2,860
2,631
(x)

(x)

5,002
3,089

92
72
53

256
136
217
168
348

99
472

407

7,726

5,002
1,363
1,234
1,090
2,112
2,053
2,196
1,322
2,082

519

26.658
19,089

322
175
59

517
515

3,217
696
578
204

1,286

398

19,224

145
145



MISCELLANEOUS KINDS OF BUSINESS 24.43

Table 24D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS-^MISCELLANEOUS KINDS OF BUSINESS-
KIND OF BUSINESS, BY STATE: 1948—Continued

(See text for explanatory material)

Kind of business and merchandise line

SPORTING GOODS STORES

Large stores and multiunits—
Analysing merchandise hne sales, total

Sporting goods, games, toys

Cameras, photo equipment and supplies

Luggage and leather goods
Bicycles, parts and supplies

Radios, television sets and parts

Household appbances .

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stares and multiunits

—

Analyang merchandise line sales, total

Sporting goods, games, toys

Cameras, photo equipment and supplies

Luggage and leather goods
Bicycles, parts and supplies

Radios, television sets and parts

Household appbances
Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

Sporting goods, games, toys

Cameras, photo equipment and supphes.

Luggage and leather goods
Bicycles, parts and suppbes

Radios, television sets and parts

Household appliances

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits -

Analy/jng merchandise line salt-a, total

SprifUng goods, games, toys

Cameras, photo equipment and supplies

.

Luggage and leather goods

Bicycles, parts and supplies. ....
Radios, television sets and parts. .

Household appliances ,

Other sales

.

Not analyzing merchandise line sales

Smalt single unit stores

Large stores and multiunits

—

Analyzing merrhatidisc line sales, total

Sporting goods, games, toys

Cameras, photo equipment and suppbes

Luggage and leather goods

Bicycles, parts and supplies

Radios, television sets and parts

Household appliances

Other sales

Not analyzing merchandise line sales

Small single unit stores

F°e footno-t''s at "wi of tabl"

.

Merchan-

dise line

sales

iTfioujdiid

dollars)

Stores reporting

merchandise line

Total

sales

(Thousand

156

1,860
(X)

(X)

A,(X5
3,877

(M

(M

i,431 Ibl

A, 045
{xl

1-^34

2.667
2,515

187

3,719

2,667
(x)

U)
(x)

(x)

(x)

6,113
7,698

145

470

4Q

7,453 306

8,113
(x)

(x)

2,651
(x)

(x)

8,758



24.44 RETAIL TRADE-MERCHANDISE LINE SALES

Table 24D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—MISCELLANEOUS KINDS OF BUSINESS-
KIND OF BUSINESS, BY STATE. 1948—Continued

|See text for explarutory nutmal]

Kind of bimncu aixl cnerchindiK Lnc

Mcrchan-

dite line

nics

(Thoutand
dolhiTt)

StOTM rfporting

mcTchandiae line

Number

Total

slu
(Thousand

dollars)

Merchan-

dise line

sales

{Thousand
dollars)

Stores reporting

merchandise tine

Total

sales

{Thousand
dollars)

Merchan-

dise line

sates

(Thousand
dollars)

Stores reporting

merchandise line

Number

Total

sales

(Thousand

dolldri)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Total
sales

{Thousand
dollars)

Merchan-

dise Une

sates

(Thousarvi

dollars)

Stores reporting

merchanc^se Line

Total

sales

(Thousand

dollars)

FLORISTS

Lirge stores ind muloumts—
Arulyang merchandise Lne sales, total

.

Cut floQ.'ers, uTcaths, displays . . . .

,

Potted growing pUnu . .

Seeds, bulbs, nuTKry stock

pDCtcry and giftware

Other sale*

Not analyzing coerchandiK line ulet.

.

Small single unit stores

Large stores and multiunits

—

Analyang merchandise line sales, total

Cut Bowers, wreaths, displays

Potted growing plants

Seed*. Ixilbs, nursery stock

Pottery and giftware

Other sales

Not analyzing merchandise line sales.

.

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

Cut Bowers, wreaths, displays

Potted growing planu
Seeds, bulbs, nursery stock

Pottery and giftware

Other sales

Not analysing tnerchandise lux sake.

.

Small ain^ unit storea

Large stores and multiunits

—

/otalystng merchandise line sales, total

Cut Bowers, wreaths, displays

Potted growing plants

Sods, Ixilbs, nursery stock

Pottery and giftware

Other ules

Not arulyzing merchandise liiK sales . .

Small single umt stores

Large stores arid muttiuruts

—

Analyzing merchandise Une sales, total

.

Cut Bowers, wreaths, displays

Potted growing plants

Seeds. Ixilbs, nursery stock

Pottery and giftware

Other sales

Not arulyzing merchandise line sales.

,

Small single unit stores

Large stores and multiuniu—
Aina\yitng merchandise line sales, total

Cut Bowers, wreaths, c* olays

PMtcd growing pUnu
Seeds, bulbs, nursery stock

Pottery and giftware

Other sales

Not arulyzing merchandise line sales.

.

Small single uiut iiores

S** rootrwt*a vt -r*d of t«bl-.

CONNECTICOT DISTRICT OF COLOMBU

1,408
1,133

231

(M
^1

3

3,3U

1,408
1,153
(x)

901

7.237
5,398

754
406
553

126
I

1,202

22,367

137
133
89
26
81

9

1,181

7,100
5,538
1,647
5,224

1.066
768
206

1,504
1,522
(X)

1,265

8,279



MISCELLANEOUS KINDS OF BUSINESS 24.45

Tabic 24D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS-^MISCELLANEOUS KINDS OF BUSINESS-
KIND OF BUSINESS, BY STATE: 1948—Continued

[See text for explanatory materialj

Kind of business and merchandise line

Merchan-

dise Lne

sales

(Thousand
dollars)

Stores reporting

merchandise line

Total

sales

(Thousand

dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thousand

dollars)

Stores reporting,

mefchant^se line

Total
sales

(Thousand

dollars)

Number

Merchan-

dise line

sales

(Thousand

dollars)

Stores reporting

merchandise bne

Number

Total

Bales

(TTiousand

dollars)

Merchan-

dise line

sales

(ThousaTid

dollars)

Stores reporting

merchandise line

Number

Total

sales

(Thousand

dollars)

COmECTICUT

CIGAR STORES AND STANDS

Large stores and multiunits

—

Analyzing merchandise line sales, total

Cigars, agarettcs. tobacco

Candy, nuts, confectionery

Fountain and meals

Canned goods, other grocenes

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiumts

—

Analyzing merchandise line sales, total

Cigars, cigarettes, tobacco

Candy, nuts, confectionery

Fountain and meals

Canned goods, other groceries

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiumts

—

Analyzing merchandise line sales, total

Cigars, cigarettes, tobacco

Candy, nuts, confectionery

Fountain and meab
Canned goods, other groceries

Other sales

Not analyzing merchandise Une sales . .

&DaIl single unit stores

Large stores and multiunits

—

Aialyzing merchandise line sales, total

Cigars, cigarettes, tobacco . ,

Candy, nuts, confectionery

Fountain and meats . .

Canned goods, other groceries

Other sales

Not analyzing merchandise line sales .

.

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise hne sales, total

Cigars, cigarettes, tobacco

Candy, nuts, confectionery

Fountain and meals . . .

.

Canned goods, other grocenes , . . .

.

Other sales

Not analyzing merchandise line sales

.

Small single unit stores

Large stores and multiunits

—

Analyzang merchandise line sales, total

Cigars, agarettcs, tobacco

Candy, nuts, confectionery

Fountain and meals

Canned goods, other groceries

Other sales

Not analyzing merchandise hne sales .

Small single unit stores

See footnotes at end of table'.

1,032
331

Cx)

(x)

25,897
22, 576

446
162
303

2,410

917

13,452

217
217
101
10
11

7

725

25,897
6,561

632
1,023

1,573

1,658
205

(X)

8,364
7,271

281
(')

812

5,128 220

8,364
4,251

U)

11.488
10,789

324

375

1,192

DISTRICT CfF COLUMBIA

5,799

636
402

319

5,799
4,749
1,354
(x)

5,207
4,730

98

125

254

2,110

5,207
708

471

1,817
1,618

60

139

17,198
1,817

441
(x)

(x)

13,886
784
409
92

2,027

183

11,618

213
213
106
20
5

2

577

17,198
7,310
1,932

619

8,512



24.46 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 24D.—MERCHANDISE UNE SALES OF LARGE STORES AND MULTIUNITS—MISCELLANEOUS KINDS OF BUSINESS-

KIND OF BUSINESS, BY STATE: 1948—Continued

ISce text for explanatory matenal|

Kind of buaness ind merctundiae bne

Merchan-

dise line

sales

dollars)

Stores reporting

merdundiK line

Toul
sales

(TTwitjajid

dollars)

Merchan-

dise bne

sales

{Thousand

dollars)

Stores reporting

merchandise line

Numba

Total

sales

(Thousand

dolldri)

Merchan-

dise line

sales

(Thousand
dollars)

Stores repomnR
merchandise bne

Total

sales

[Thousand

dollarJ

)

Number

Stores reporting

merchandise line Merchan-

dise Une

sates

(Thousand
dolldrj)

Stores reportmg

merchandise bne

Number

Total

sales

{Thousand

dollars)

JEST VIRC I HIA

aCAR STORES AND STANDS

Large stores aivj mulnuruts—

/Uttlyang merchandise line sales, total
. . .

Ogart, cigarettes, tobacco

Candy, nuts, confectianery

Fbunoin and meats

Canned goods, other grooeries

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

i^uulyang merchandise bne sales, total

Cigars, cigarettes, tobacco

Candy, nuts, confectionery

Fountam and meals

Canned goods, other groceries

Other sales

Not analyzing merchandise line sales .

Saall single unit stares

See TootnoVs at ("nd of table.

7,167
6,165

387
98
61
i76

94



MISCELLANEOUS KINDS OF BUSINESS 24.47

Table 24D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS-^MISCELLANEOUS KINDS OF BUSINESS-
KIND OF BUSINESS, BY STATE: 1948—Continued

[Ser text for explanatory material]

Kind of business and merchandise bne

NEWS DEALERS. NEWSSTANDS

Large stores and multiimits —
Analyzuig merchandise Une sales, total

Newspapers and magazines

Stationery, printed forms, office supplies

Books
Gifts, novelties, souvenirs, toys

Cigars, agarcttes. tobacco

Candy, nuts, confectionery . -

Fountain and meals

Other sales

Not analyzing merchandise line sales

Small single unit stores . .

Large stores and multiunits

—

Analyzing merchandise line sales, total

,

Newspapere and magazines

.

Stationery, pnnted fonns, office supplies

Books
Gifu, novelties, souvenirs, toys-

Cigars, cigarettes, tobacco

Candy, nuts, confectionery

Fountain and meals -.

Other sales -
,

Not analyzing merchandise bne sales . . .

Small single unit stores

Large stores and multiuruts

—

Analyzing merchandise line sales, total

Newspapers and magazines .

Stationery, printed forms, office supplies

Boob
Gifts, novelties, souvenirs, toys

Cigars, agarettes. tobacco

Candy, nuts, confectionery

Fountain and meals

Other sales

.

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

Newspapers and magazines

Stationery, pnnted forms, office suppbes

Books
Gifts, novelties, souvenirs, toys

Cigars, cigarettes, tobacco

Candy, nuts, confectionery

Fountain and meals

Other sales . ,

,

Not analyzing merchandise line sales

Small smgle unit stores

See footnotes at end of table

.

Merchan-

dise bne

sales

(Tfemsand

Stores reporting

merchandise line

Total

sales

{Thoisdnd
dclltirsi

Merct-ari-

dise line

s.ilcs

iTfwujdnd

dollars)

Stores reporting

merchandise bne

Total

sales

{Thouiand
dollars)

302
222

(')

36
18

302

ui"
(x)

279
279

(')

lltj

57

315

2,306

1,697
(X)

(x)

U)
957
931

(x)

2.028
l,i7J

(') 3

(') i

165 8
72 7

(') 3

119

2,028

(x)"
(x)

678
656

(x)

PENNSILVANIA

10,799
6,736

190
13

265

2,093
990
112
100

33

179
179
11
5

12

158
152

7

10,799
1,316

582

2,146
8,609
7,316

692

7,351
4,673

225
70

238
676
374
335

"GO

37

6,669

7,351
996

1,428
2,413
3,953
3,617
1,215

Merchan-

dise bne

sales

(Thouiand

dolldTi)

Stores reporting

merchandise bne

Numba

Total

sales

(TTlOUSdJld

dollars)

1,069

(')

175

138
(')

165

10

10 1,06°

(x)"
656
513

(x)

160
160

57
146
148

3

250

6,84"
586

(x)

2,051
5,999
5,823

828

RHODE ISLAND

696
•533-

(')

82
25

2,721

696

(x)"
(x)

338
338

1,428
889

CJ"
4

341

1j6

(M
58

1,428

UJ"
406

1,308
1,308

(«)

847

(x)"
(x)

536
536

(x)

24.970



24.48 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 24D.—MERCHANDISE UNE SALES OF LARGE STORES AND MULTIUNITS-^MISCELLANEOUS KINDS OF BUSINESS-
KIND OF BUSINESS. BY STATE: 1948—Continued

[Sec text for cxpbnattiry materulj

Kind of businos and merchandiae line

Merchan-

dise line

satea

( Thousand
dolbri)

Stores reporting

merchandise line

Number

Total

sales

{Thouiand
dollars)

Merchan-

dise line

sales

(Thousand
dolLirs)

Stores reporting

merchandise line

Number

Total

sales

(TliiniSdrtd

dollars)

Merchan-

dise line

(Thousand

dolLirs)

Sccres reporting

merchanc^se bnc

Total

sales

[Thousand

dolldrj)

Merchan-

dise line

sales

(Thousand

dolldri)

Stores reporting

merchandise line

Number

Tool
ales

(Thousand

doUars)

Merchan-

dise line

gales

(Thousand

dollari)

Scores reporting

merchandise Ime

Total
Bks

(Thousand
dolldri)

GIFT. NOVELTl. SOIA ENIR STORES

Lirgc stores and multiunits

—

.\nalvting merchandise line sales, total

Gifts, novelties. sou\-enirs

Toys
Stamps, coins, collectors* supplies

Religious (church) goods
Other sales

Nor analyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

.Analyzing merchandise line sales, total

Gifts, novelties, souvenirs

Toys
Stamps, coins, collectors' suppbes
Reli^ous (church) goods
Other sales

Not analyzing merchandise line sales

Small single unit scores

Large stores and muluunits

—

Analyzing merchandise line sales, total

Gifts, novelties, souvenirs

Toys .

Stamps, coins, collectors' supplies

Religious (church) goods
Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total.

Gifts, novelties, souvenirs.

Toys .

Stamps, coins, collectors* supplies .

Religious (church) goods
Other sales.

Not analyzing merchandise line sales

Small single unit stores

See footnotes at end or table.

1,072

911

(M
1,072

M
4,.;i7

3,982
71

277

16,028

132
132

7

3

1,327

4,il7
214

524

466
1.133

951

182

40

5,416

1

461

1,133
(x)

3,390
3,016
(»)

(')
374

9,715

3,390

MASSACHUSETTS NEW HAMPSHIRE

336
311

549

387

15

147

549

122

(x)

2,355
1,978

16

(1)"

361

,355
242

(x)

1.628
1,431

(M

2,621

16

16 1,628
(x)

274
229

(')

274
(x)

NORTH CAROLINA

1,664

1,188
127

(')

(')

349

J79

9,789

1

6i7

1,664
489

(x)

(x)

809
666

143

9,725



MISCELLANEOUS KINDS OF BUSINESS 24.49

Table 24D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS-^MISCELLANEOUS KINDS OF BUSINESS-

KIND OF BUSINESS, BY STATE: 1948—Continued

[See text fee explanatory materal]

Kmd of business and merchandtK bne

MUSIC STORES

Large stcwes and multiumts

—

Analyzing merchandise line sales, total

Pianris, musicil instrjments, phonograph?

Radios, television sets and parts

Phonograph records

Major household appliances

Housewares (inc. rl'c'nc)

Service and repair deparcment

Other sales

Not analyiing mcrchandue line s^tes

Small single u.iit stores

Large stores and multiunits—
Analyzing merchandise line sales, total

Pianos, musical instruments, phonographs

Radios, television sets and parts

Phonograph records

Major household appliances

Housewares (inc. eleciricl

Service and repair department

Other sales

Not analysing merchandise line sales.

Smalt suvAe unit stores

Large stores and multiunits —
Analyzing merchandise bne sales, toul

Punos. musical instruments, phonographs

Radios, television sets and parts. . -

Phonograph records

Major household appliances. , . .

Housewares (inc. electric)

Service and repair depart.v.ent

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits^

Analyzing merchandise line sales, total

Pianos, musical instruments, phonographs

Radios, television sets and parts

Plionograph records

Major household appliances

Housewares (inc. electric)

Service and repair department

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analysing merchandise line sales, total

Pjinos, nusicil i.istruments. phonographs

Radios, television sets and parts.

Phonograph records

Major household appliances.

Housewares fuic. electric)

Service and repair department

Other sales

Not analyzing merchandise line sales

Small sir.gic unit stores ...

Large stores and multiunits —
Anaiyiing merchandise line sales, total

Pianos, musical instruments, phonographs

Radios, television sets and parts

Phonograph records

Major household anplnnces

Housewares (inc electric)

Service and repair department

Other sales .

JJot analyzing merchandise line sales

Small single unit stores

Merchan-

dwc hne

sales

(Thousand
dollars)

Stores reporting

merchandise line

Number

Total

sales

{Thousand
dollarj)

2,^18
2,231
2,307
1,532

U)
2,057

Merchan-

dise Une

sates

(Thousand
dollars)

Stores reporting

merchandiBe line

Total

sales

(Thousand
dollars)

,U9

4,755
3,174
l,16i

115

7<K}

667

250

11,272

136
116
69
75

26,1^
18,291
18,223
7,8i2
5,867

16,351

Merchan-

dise line

sales

(Thousand

dollars)

Stores reporting

merchandiBC Une

Total

sales

(TTiousand

dollars)

Numba

COHHECTICUT

2,237



24.50 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 24D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—MISCELLANEOUS KINDS OF BUSINESS-

KIND OF BUSINESS, BY STATE: 1948—Continued

[Sec text for explanatory matcnalj



MISCELLANEOUS KINDS OF BUSINESS 24.51

Table 24D.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—MISCELLANEOUS KINDS OF BUSINESJy

KIND OF BUSINESS, BY STATE: 1948—Continued



24.52 RETAIL TRADE-MERCHANDISE LINE SALES

Table 24E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—MISCELLANEOUS KINDS OF BUSINESS-
KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948

(See text for cxpbmtcry nateml]



MISCELLANEOUS KINDS OF BUSINESS 24.53

Table 24E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—MISCELLANEOUS KINDS OF BUSINESS-
KIND OF BUSINESS. FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

[See text for explanatory material]



24.54 RETAIL TRADE-MERCHANDISE LINE SALES

Table 24E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—MISCELLANEOUS KINDS OF BUSINESS-

KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

[See ten for expluatory nutcxul]

KukI oi buunns and merchandise line

Not analyiiog merchindiae line sales

Shu!) ungle unit stores

Large Btores a'iJ multiunits—
Analyimt; merchandise line sales, total.

Gjaj iind wood

Fuel oil (domestic heating)

Bottled gas

CXI burners, funuces, stokere

Other major household appliances

Hay, grain, feed, farm and garden supplies.

Other sales -

Not analyzing merchandise line sales -

Small single unit stores

Large stores and multiunits—

/uulyztng merchandise line sales, total

.

Coal and wood
Ice .

Fuel oil (domestic heating) .

Bottled gas

Oil burners, furnaces, stoltas

Other major household appliances

Hay, grain, feed, farm and garden supplies,

Other u\<*

Not analyung merchandise line sales

Smill single itnit »t<vei

See footnotcB st end of table.

FLEL Di:.\LERS. EXCEPT Fl'EL OIL

Large stores and multiunits—

Analyang merchandise Ime sales, total

Ccul and wood
Ice

Fuel oil (domestic heating)

Bottled gas ...
Oil buTvers, funuces. stokers

Other major household appliance*

Hay, gnitn, feed, farm and garden suppbes

Other sales

Not analyang merchandise line sales

Small single unit stores

Large stores and multiunits

—

/uulyzing merchandise line sales, total

Cual and wood
Ice .

Fuel oil (domestic heating)

Bottled gas.

Od burners, furnaces, stokers

Other major household appliances

Hay, gram. feed, farm and garden supplies

Other sales

Not xulyang merchandise line sales

Small single unit stores

Large stores and multiuiuts—

Analyang merchandise line sales, total .

Coal and wood
Ice

Fuel oil (domesbc heating)

Bottled ^s
Oil burners, furnaces, stokers

(Dther major household appliances

Hay, gram, fcftd. farm afW ^rden supphes

.

Other sales

Merchan-

dise bne

sales

(Thousa^xd

dotldri)

Stores reporting

merchandise line

Number

Total

sales

{Tho\uavd

dollari)

ALBANY-CCHENECTADY

-

TROY, H.Y.

7.539



MISCELLANEOUS KINDS OF BUSINESS 24.55

Tabic 24E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—MISCELLANEOUS KINDS OF BUSINESS-
KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS; 1948—Continued

[See text for explanatory Eoaterul]

Kind of business and merchandise line

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Number

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Number

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thousu'id

dollars)

Stores reporting

merchandise line

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thousand

dollars)

Stores reporting

merchandise Une

Number

Total

sales

(Thousand

dollaTsi

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

rverchaiidise line

Total
sales

(TTiousand

dollars)

PROVIDENCE, R. I. READING, PA. ROCHESTEB, N. Y, ST. LOUIS, MO. SCRANTON, PA,

FUEL DEALERS, EXCEPT FUEL OIL

Large stores and multiunits—
Analysing merchandise hnc sales, total

Cxal and wood
Ice

Fuel oil (domestic heating)

Bottled gas

Oil burners, furnaces, stokers

Other major household appliances

Hay. gram, feed, fann and garden supplies

Other sales

Not analy^ng merchandise hne sales

Small single unit stores

Large stores and multiuruts

—

Analyzing merchandise hnc sales, total

Gja! and wood .

Ice

Fuel oil (domestic heating)

.

Bottled gas

Oil burners, furnaces, stokers. .

Other major household appliances

Hay. grain, feed, farm and garden suppbca
Other sales ,

Not analyung merchandise tine sales

Small single umt stores

Large stores and multiunits—
Analyzing merchandise bne sales, total

Coal and wood
Ice

Fuel oil (domestic heating)

Bottled gas

Oil burners, furnaces, stokers

Other major household appliances

Hay, grain, feed, farm and garden supplies

Other sales

Not analyung merchandise line sales

Small single urut stores

Large stores and multiunits—
Analyzing merchandise Une sales, total

Ckial and wood
Ice

Fuel oil (domestic heating) — . .,

Bottled gas

Oil burners, furnaces, stokers

Other major household appliances

Hay, gram, feed, farm and garden suppbes

Other sales

Not anatyimg merchandise line sales

Small smgle unit stores . .

See footnotes at end of table.

11.OM



2456 RETAIL TRADE-MERCHANDISE LINE SALES

Table 24E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—MISCELLANEOUS KINDS OF BUSINESS-
KIND OF BUSINESS, FOR SELECTED STANDARD METROPOUTAN AREAS: 1948—Continued

[See text for ezpbnitary mateiulj

Kind o( bu«nci4 ind tnerduiKliM lin<

Merchan-

diac Une

sales

CThousand
dollars)

Stores reporang

merchandise line

Toul
sales

{Thoinand
dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise bne

Number

Total

sales

(Thousand
dolldrs)

Merchan-

dise bne

sales

(Thourtiiid

dolliirj)

Stores reporting

merchandise line

Total

sales

(Thouwnd
dollars)

Number

Merchan-

dise bne

sales

(Thouidnd
dolldri)

Stores reporting

merchandise bne

Number

Total

sales

(Thousand
dollurj)

Merchan-

dise bne

sales

(Thousand
dolldrj)

Stores rtporting

merchandise bne

Total

sales

(Thousand
dollarj)

AlBAOT-SCHENECTJUn-
TROY, N.Y.

BALTIMORE, MD. BOSION, MASS. BRIDGEPORT, CONN. CHICAGO, ILL.

Fl'EL OIL DEALERS

Large stores and multiunits -

Aimlyxuw merchandise bne sales, total.

Fuel ctTidomestic heating)

Coal and wood
Bottled ^
Od burners, furnaces, stokers

Other major household appbancca. .

Oher sales

Not analyzing merchandise bne sales

Small single unit stores

Large stores and multiuruts

—

Analysing merchandise bne sales, total

Fuel od (domestic heating)

Coal and wood
Bottled ps
Oil bunicTS. furnaces, stokers . .,

Other major household appbances. . . .

Other sales

Koc analyang merchandise bne sales

Small single unit states

Large stores and multiunits

—

Analytjng merchandise line sales, total

.

Fuel oil (domestic beating)

Coal and wood
Bottled gas

Oil buriKTs, fumaoes, stokers

Other major household appbances . .

.

Other sales

Not analyang merchandise line sales .

Small single unit stores

Large stores and multiunits

—

Analyang merchandise line sales, total

.

Fuel oU (domestic heating) ,....-.,

Coal and wood
Bottled ps
Od burners, furnaces, stokers

Other major household appbances. .

.

Other sales .

Not analyzing merchandise line sales

Small single unit stores

See rootnotea at end of table.

5,902
3,9»4

975
(')

415
(')

5181

5,902
2,206M
2,812
(x)

U . 250

11,116
1,662

685

787

lU

704

14,25C
8,967

6,150

38.936
30,076
2,786

3,082

257

6,233

1

163

38,936
14,106M
28,56C
(x)

(M

243

(M
618

1,075

2,681

(

22,854
1,719

(M
973

101

4,67*

1

119

26,841
6,029

8,463
(x)

DETBOIT, MICH. HARTFORD, CONN.
MINNEAP0LIS-3T.

MINN.
PAUL,

NEW HAVEN, CONN.
NEW YORK-NORTHEASTERN

NEW JERSEY

7.427

5,459
1,049

(M

919

7,427
3,05£

(x)

5,112
3,039
1,069

448
(')

556

1,725

5,112
3,008

4,247
(x)

(M

(M'

679

6,966
(x)

(x)

2,640



MISCELLANEOUS KINDS OF BUSINESS 24.57

Tabic 24E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—MISCELLANEOUS KINDS OF BUSINESS-
KIND OF BUSINESS, FOR SELECTED STANDARD METROPOUTAN AREAS: 1948—Continued

[See text for expbratory materiaJ]

Kind of business and merchandise bne

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise line

Total

sales

(TTioiisand

dollan)

Merchan-

dise bne

sales

(Thousand
dollars)

Stores reporting

mcrchandjse line

Numbei

Total

sales

(Thousand
dollars)

Merchan-

dise bne

sales

(Tfiousand

dollars)

Stores reporting

merchandise Lne

Ntimbei

Total

sales

[Thousand

dollars)

Merchan-

dise line

sales

(Thousand

dollars)

Stores reporting

merchandise line

Total

sales

(Thousand

dollars)

Merchan-

dise line

sales

(Thousand
dollars)

, Stores reporting

merchaiitkse line

Total

nlet

(Thousand
dollars)

HAY. GRAIN. FEED STORES

Large stores and multiunits —
Analyzing merchandise line sales, total

Hay, gram, other feeds .

Seeds, bulbs, nursery stock

Fertiliiers

Farm and garden suppbes

Farm equipment, implements, machinery.

Coal, wood, fuel oil

Building matenals, hardware, paint, elect, suppbes

Groceries, mear, other foods

Other sales

Not analyzing merchandise line sales

Small single unit stores .

Large stores and multiumts

—

Analyzing merchandise bne sales, total

Hay, gram, other feeds

Seeds, bulbs, nursery stock

Fertibzers

Farm and garden suppbes

Farm equipment, implements, machinery

Coal, wood, fuel oil

Buildmg materuls, hardware, paint, elect, suppbes

Grocenes, meat, other foods

Other sales

Not analyang merchandise bne sales

Small single unit stores

Large stores and multiumts

—

Analysing merchandise Lne sales, total

Hay, gram, other feeds

Seeds, bulbs, nursery stock -

Fertibsers

Farm and garden suppbes

Farm equipment, implements, machiricry.

Coal, wood, fuel oil .

Building materials, hardware, paint, elect, supplies

Grocenes, meat, other foods

Other sales

Not analyzing merchandise line sales

Small smgle unit stores - -

Large stores and multiumts

—

j^malyzmg merchandise Une sales, total

Hay, grain, other feeds

Seeds, bulbs, nursery stock

Fertibzers

Farm and garden suppbes

Farm equipment, implements, machinery

Coal, wood, fuel oil

Building matenals, hardware, paint, elect, suppbes

Grocenes, meat, other foods. , .

Other sales

Not analyzing merchandise bne sales

Small single unit stores

Large stores and multiumts

—

/^lyzing merchandise Une sales, total

Hay, grain, other feeds

Seeds, bulbs, nursery stock

Fertibzcrs , .

Farm and garden suppbes ,

Farm equipment, implements, machinery

Coal, wood, fuel oil

Building matenals, hardware, paint, elect, suppbes
Grocenes. meat, other foods

Other sales

Not analyzing merchandise bne sales

Small single umt stores

See footnotes at end of table.

ALBANY-5CHENECTADY-
TROY, N.Y.

ALLENTOWN-BETHLEHEM-
EASTON, PA.

ATLANTA, GA. BALTIMORE, MD. BIRMINGHAM, AlA.

5.963
3,931

210
263
IW
187
526
258

5,963
3,631
^,676
2,860
1,980
2,792
2,146
(x)

5.589



24.58 RETAIL TRADE-MERCHANDISE LINE SALES

Tabic 24E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—MISCELLANEOUS KINDS OF BUSINESS-
KIND OF BUSINESS. FOR SELECTED STANDARD METROPOUTAN AREAS: 1948—Continued

[See text ht ctpkratory aatcmll

Rind of buancM and mcrchandiae bne

Merchan-

dise line

files

{Thousand
dolbrt)

Stares repoeting

roerdundiae line

Number

Total

sales

(Thoutand
dollars)

Mcrchan-

diae Une

aalcs

(Thousand
dolldri)

Stores reporang

merchandise bne

Numbei

Tool
sales

(Thousand

dollars)

Merchan-

dise bne

sales

(Thousand
dolldri)

Stores reporting

merchandjoe bne

Total

sales

(TTiousiind

dollars)

Numbei

Merchan-

dise line

sales

(Thousand
dolldrj)

Stores reponmg
merchandise line

Toul
sles

(Thousand
dollarJ

)

Merchan-

dise bne

sales

{Tliouiand

dollars)

Stores reporting

merchanchse line

Numbei

Total

sales

(Thousand
dollarj)

IL\Y. GRAIN. FEED STORES

Large stores ai>d multiuiuts -

i'Gulysng merchaiKhae bne sales, xaal

Hay, grain, other feeds

Seals, bulbs, nursery stock

Fertilisers -

Farm and garden supplies

Farm equipment, implements, machinery

Coal, wood, tucl oil

Building materials, hardware, paint, elect, suppbes

Grocenes, mat. other foods

Other sales

Not analyxing merchandise biK sales

SiBall single unit stores

Large stores aiKl multiumts -

/Ualyzing merchandise bne sales, total

Hay. grain, other feeds

SRds. bulbs, nursery stock

Fertilisers

Farm and garden auppbes

Farm equipment, implements, machinery

Gaal, wtxxl. fuel oil

Building materials, hardware, point, elecc suppbes

Grocenes, meat, other foods

Other sales

Not analyzing merchandise Ime sales

Small single unit stores

Large stores and muluunits

—

Analyzing merchandise line sales, total

Hay. grain, other feeds

Seeds, bulbs, nursery stock

Fertiliiers

Farm and garden supplies

Farm equipment, implements, machinery

Coal, wood, fuel a\
Building matenaU, hardware, paint, elect, supplies

Grocenes. meat, other foods

Other sales

Not a/ulyzmg merchandise line ales

Small single urui stores

Large stores and muluunits^
Analynng merchandise Une sales, total

Hay. grain, other feed*

Seeds, bulbs, nursery stock

FertiluErs

Farm and ^den -luppbes

Farm equipment, implemenu, machinery

Coal, wood, fkfel oil

Building materials, hardware, paint, elect, supplies

Grocenes, meat, other foods

Other sales

Not analyzing merchandise line ales

Soiall nngle unit stores

Large stores and multiuniu --

Analyzing CDerchandise bne sales, total

Hay, grain, uthcr feeds

Seeds, bulbs, nursery stock i. .

.

Fertibxera

Farm and ^den suppbes . -

Para equipment, impleiDenu, machinery

Coal wood, fuel oil

Building matenaU, hardware, punt, elect, supplies

Groceries, meat, other foods

Other sales

Not analysng merchandise bne sales

Snail suigle unit stores

See footnotes at tnd of table.

MINKEAPOUS-ST. PAUL,
MINN.

NEW ORLEANS, U. NEW YORK-NORTHEASTERN
NEW JERSEY

OMAHA, NEBR. PHILADELFKU, PA.

3,220



MISCELLANEOUS KINDS OF BUSINESS 24.59

Tabic 24E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—MISCELLANEOUS KINDS OF BUSINESS-
KIND OF BUSINESS, FOR SELECTED STANDARD METROPOUTAN AREAS: 1948—Continued

[See text for czphnatory mateml)



24.60 RETAIL TRADE-MERCHANDISE LINE SALES

Table 24E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—MISCELLANEOUS KINDS OF BUSINESS-

KIND OF BUSINESS, FOR SELECTED STANDARD METROPOUTAN AREAS: 1948—Continued
[See text for expbnatory outeml]

Kind of businesa md merchandise bne

Merchan-

dise bne

lies

{Thousand

doltdri)

Stores reporting

merchandiK line

Toul
sales

{Thousand
dollars)

Merchan-

diae Une

sales

(Thousand
dollars)

Storea reportuig

merchandise bne

Numbei

Total

sales

{Thousa>^d

dollars)

Merchan-

dise bne

sales

{Thousand
dolUiTs)

Stores reporting

merchandiise bne

Total

sales

[Thousand

dollars)

Number

Merchan-

dise bne

sales

(Thousand
dollars)

Stores reporting

merchandise bne

Slumbet

Total

sales

(Thousand

doltari)

Merchan-

dise bne

sales

(Thousand

dollars)

Stores reporting

merchaiK^ae bne

Number

Total

ales

{Themsand
dollart)

JEWELRY STORES

Large stores and multiunits -

vvulyang merchandise bne sales, total

Jewelry (exc, items below)

Diamonds and preaous stones

Watches, clocks, silverware

Novelty and costume jewelry

Cameras, photo equipment and suppbes

OptKal goods, frames, lenses

Luegage and leather goods
Radios, television seta and parts

Household appliances

Other sales

Not analyzing merchandise line sales

Smalt single unit stores

Large stores and mulnumts -

/Uutyzing merchandise bne sales, toul

Jeweky (exc. items below)

Diamonds and preaous stones

Watches, clocks, silverware

Novelty and costume jeweby . . .

Cameras, photo equipment and supplies

.

Opncal goods, frames, lenses

Luggage and leather goods

Radios, television sets and parts

Household appliances.

Other sales

Not analyzing merchandise bne sales

Small single unit stores

L^rge stores and multiumts

Analyzing merchandise Une sales, total

Jeweby (exc. items below)

Diamonds and precious stones

Watches, clocks, silverware

Novelty and costume jewelry

Cameras, photo equipment and supplies.

Optical goods, frames, lenses

Luggage and leather goods

Radios, television seu and parts

Household appbances

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

Jewelry (exc items below)

Diamonds and prenoL-s stones

Watches, clocks, silvervwrc .......
Novelty and costume jewelry

Cameras, photo equipment and supplies.

Optical goods, frames, lenses

LuB^ge and leather goods

Radios, tclevuion sets and parts

Household appbances

Other sales

AKRON, CHIO
ALBANY -SCHENECTADY

-

TROY, N.r.

ALLENTCWN-BETHLEHH1

-

KASTQN, PA.
ATLANTA, GA. BALTIMQRE, MD.

1.977

508
592
i6>;

359

1,L23

1,589
1,763
1,763
1,513

(x)

(x)

3.391



MISCELLANEOUS KINDS OF BUSINESS 24.61

Table 24E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—MISCELLANEOUS KINDS OF BUSINESS-
KIND OF BUSINESS, FOR SELECTED STANDARD METROPOUTAN AREAS: 1948—Continued

[See teit for cxpbiutory mateml]

Kind of business and merchandise bne

Merchan-

dise line

sales

(TTiousanci

dollars)

Stores reporting

merchandise line

Total

sales

(Thousand

dollars)

Merchan-

dise Une

sales

(Thou5dTid

dollars)

Stores reporting

merchandise line

Total

sales

(Thousand
dollars)

Merchan-
dise line

sales

(Thousand
dollars)

Stores reporting

merchancbse Une

Total

sales

(Thotisand

dollars)

Number

Merchan-

dise line

sales

(Thousand

dollars)

Stores reporting

merchandise Une

Numba

Total

sales

(TfiDusand

dollars)

Merchan-

dise line

sales

(TJiousdrid

dollars)

Stores reporting

merchandise line

Toul
sales

(Thousand
dollars)

JEWELRY STORES

Large stores and multiumts—
Analysing merchandise line sales, total

Jewelry (exc. items below),

Diamonds and precious stones

Watches, clocks, silverware

Novelty and costume jewelry

Cameras, photo equipment and supplies

Optical goods, Irames, lenses

Luggage and leather goods ... .

Radios, television sets and parts

Household appliances

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analysing merchandise Une sales, total

Jewelry (exc. items below) .

Diamonds and precious stones

Watches, clocks, silverware

Novelty and costume jewelry

Cameras, photo equipment and suppbes
Optical goods, frames, lenses

Luggage and leather goods

Radios, television sets and parts .

Household appUances

Other sales

Not analyzing merchandise bne sales

Small single unit stores

Large stores and multiunits -

Analyzing merchandise Une sales, total. .

.

Jewelry (exc. items below) ,

Diamonds and preaous stones ........

Watches, clocks, silverware

Novelty and costume jewelry .

Cameras, photo equipment and suppUea
Optical goods, frames, lenses '.

. .

.

Luggage and leather goods

Radios, television sets and parts

Household appliances

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise Une sales, total

Jewelry (exc. items below)

Diamonds and precious stones ,

Watches, clocks, silverware ,

Novelty and costume jewelry

Cameras, photo equipment and supplies

Optical goods, frames, lenses

Luggage and leather goods
Radios, television sets and parts

Household appliances

Other sales

Not analyzing merchandise line sales

Small single unit stores

KANSAS CITT, MO, KNOXVILLE, TENN. LOS JINGELES, CALIF. LOUISVILLE, KY. MEMPHIS, TENN.

8,607



24.62 RETAIL TRADE-MERCHANDISE LINE SALES

Table 24E.—MERCHANDISE UNE SALES OF LARGE STORES AND MULTIUNITS—MISCELLANEOUS KINDS OF BUSINESS-

KIND OF BUSINESS, FOR SELECTED STANDARD METROPOUTAN AREAS 1948—Continued

[See tett for expbiatary natecial]

Kind of busincas and merch&ndue bne

JEWELRY STORES

Large iictts and multiumcs -

Arutyung merchandise line sales, total

Jewelry (exc item* below)

Dumonds and precious stones

Watches, dock*, silverware

Novelty and costume jewelry

Cameras, photo equipment and supplies

Optical goods, frames, lenses

Luggage and leather goods

Radios, television aets and parts . .

.

Household appliances

Other sales ,.

Not analyang merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, toul

Jewelry (exc- items below)

Diamonds and precious stones

Watches, docks, silverware

Novelty and costume jewelry

Cameras, photo equipment and supplies

Optical goods, frames, lenses

Luggage and leather goods .

Radios, television sets and parts

Household appUanccs

.

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits -

Ani\yung merchandise line sales, total -

Jewelry fexc. items below)

Diamonds and prcaous stones

Watches, clocks, silverware

Novelty and costume jewelry

Cameras, photo equipment and supplies

Optical goods, frames, lenses

Luggage and leather goods

Radios, television sets and parts

Household appliances

Other sales

Not analyzing merchandise line sales

Small single unit store*

Large stores and multiunits

—

Analyzing merchandise bne sales, total

Jewelry (exc. items below)

Diamonds and preciOL'S stones

Watches, clocks, silverware

Novelty and costume jewelry

Cameras, photo equipment and supplies

Optical goods, frames, lenses

Luggage and leather goods

Radios, television aeu and parts

Household appUances

Other tales

Not analyang merchandise line sales

SoaU tingle unit storet

Se« footnotes at end oV table.

Merchan-

dise line

sales

(Thousand

dolhrt)

Stores reporting

roerchandiae line

Toul
sales

(Thoi4SilTld

dolldTs)

SAN DIEGO, CALIF.

3.129
254
7<6

1,098
143

0)
(M

26
84
65

713

150

1,699

2,877
3,099
3,U8
2,627
(x)

(X)

2,532
2,562
1,048

STOCKTON, CALIF,

1,873



MISCELLANEOUS KINDS OF BUSINESS 24.63

Table 24E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—MISCELLANEOUS KINDS OF BUSINESS-
KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

[See text for explanatory matenal)

Kind of business and merchandise line

(Thousand
dollars)

Merchan-

dise Ime

sales

{Thousand

dolldrs)

Stores reporting

merchandise bne

Total

sates

(Thousand
dollars)

Merchan-

dise line

sales

{Thousand

dollars)

Stores reporting

merchandise bne

Total

sales

(Thousand

dollars)

Stores reponmg
merchandise bne Merchan-

diae Une

sales

(Thousand

dollars)

Stores reporting

merchandise bne

Total

sales

(TTioujand

dollars)

ATLANTA, GA. BOSTON, MASS. CHICAGO, ILL. CLEVELAND, OHIO DALLAS, TEX.

BOOK STORES

Large stores and multiunits

—

/uialysing merchandise Une sales, total

Books
Stationery, printed forms, office suppUes

Rare books and manuscnpts
Second-hand books

Book rentals

Gifts, novelties, souvenirs, toys

Newspapers and magaunes

Other sales , , ,

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits—

^"malyzing merchandise line sales, total . . -

Books
Stationery, printed forms, office supplies

Rare books and manuscnpts

Second-hand books

Book rentals

Gifts, novelties, souvenirs, toys

Newspapers and magazines

Other sales

Not analysing merchandise line sales

Small single unit stores

Large stores and multiumts

—

Analyzing merchandise line sales, total

Books
Stationery, printed forms, office suppbes

Rare books and manuscnpts

Second-hand books ^ -

Book rentals y •

Gifw, novelties, souvenirs, toys .......

Newspapers and magazines

Other sales

Not analyzing merchandise line sales , . . .

Small single unit stores

See footnotes at end of tatle.

3.U2
2,602

CM

CM

cm'

3,K2
Cx)

DETROIT, MICH.

2.636
1,90A

CM
CM

2,275

Cx)

WASHINGTON, D.C.

3,658

(M

4,020
(x)

(x)

1,055
(xi

(x)

6.217
4,828

256

(M
73

191

50
503

316

345

1,065

6,217
1,910
(x)

'702

1,273
958

2,047

18.127
15,364

727
161
308

(M
459

1,108

334

17,274
3,633
1,728

814
(x)

(x)

1,364

276



24.64 RETAIL TRADE—MERCHANDISE LINE SALES
Tabk 24E.—MERCHANDISE UNE SALES OF LARGE STORES AND MULTIUNITS—MISCELLANEOUS KINDS OF BUSINESS-

KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued
[See text foe explanatory nuteml]

Kind of buain>e&s and merchandise bnc

Merchan-

diK line

sales

(ThotiSiind

doUart)

Stores reporting

merchandise line

Number

Toul
sales

(Thousand
dollars)

Merchan-

dise iine

sales

{Thousand
dollars)

Stores reporting

merchandise line

Total

sales

(Thousand
dolldrj)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchanchsc line

Total

sales

(Thousand

dollarJ

)

Number

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise bne

Total

sales

(Thousand
dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

mercharidise line

Total

sales

{Thousand
dolldrj)*

STATIONERY STORES

Luft MORS and multiunits -

Alttljaiig merchandise tine sales, total

Stationery, printed fonns, office suppbes .

Typewriters
C^cc machines
Machine rentals and repairs

Conuneroal t'umiture, nxtures—nonwood
Commercul furniture, fixtures—wood
Pnniing on order

Books
Gifts, novelties, souvenirs, toys

Newspapers and magaunes
Other sales

Not analyzing merchandise Une sales.

Small single unit stores

Not analyzing merchandise line sales

.

Small single unit stores

BALTIMORE , MD.

1,934

1,448
Cx

1,392

(x'

DETROIT, MICH.

L^rge stores and multiunits

—

Analyzing merchandise line sales, total

Stationery, printed forms, office suppbca - ,

Typc*Titcrs

Office machines

Machine rentals and repairs

Oxnmcrcial furniture, nxtures—nonwood
Commercial furniture, fixtures—wood
Printing on order

Books

Gifts, novelties, souvenirs, toys

Newspapers and magazines

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total.

Sutioncry, printed forms, office suppbes. .

Typewncers
Office machines

Machine rentals and repairs

Commercul furniture, nxturcs^—nonwood

,

Osnmcrcul furniture, fixturcs^wood

Printing on order

Books
Gifts, novelties, souvenirs, toys

Newspapers and magazines

Other sales

0)
(')

456
47i
97a

(')

(')

313

5,609M
(X)

3,860
3,860
3,505
(x)

(x)

(x)

ST. LOUIS, MO.

1.970
1,207

CM
(')

(')

U5
("

183
(M
(')

(M
430

1,970
(x)

(x)

(X)

1,280
(X)

1,073
(X)

(X)

(x)

BOSTON, MASS. CHICAGO. ILL. CINCINNATI, OHIO CLEVELAND, OHIO

6,798



MISCELLANEOUS KINDS OF BUSINESS 24.65

Table 24E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—MISCELLANEOUS KINDS OF BUSINESS-
KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

[See text for explanatory material]

Kind of business and merchandise line

Merchan-

dise line

sales

{Thousand

dollars)

Stores reporting

merchandise line

Total

sales

(Thousand

dollars)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchandise bne

Total

sales

{Thousand

dolldTs)

Merchan-
dise line

sales

{Titousand

dollars)

Stores reporting

merchandise bne

Total

sales

{Thousand

dollars)

Merchan-

dise line

sales

{Thousand
dollars)

Stores reporting

merchandise bne

Toul
sales

{Thousand
dollars)

Merchan-

dise line

Bales

(Thousand

dolldrj)

Stores reporting

merchaiic^se bne

Numbei

Total

Bales

{Thousand

dollars)

ALBANY-SCHENECTADY-

TROY, N.Y.
BOSTON > MASS. BUFFALO, N.Y. CHICAGO, ILL. CLEVELAND, OHIO

SPORTING GOODS STORES

Large stores and multiunits

—

Analyzing merchandise line sales, total

Sporting goods, games, toys

Cameras, photo equipment and supplies

Luggage and leather goods
Bicycles, parts and supplies

Radios, television sets and parts

Household appliances

Other sales

Not analyzmg merchandise line sales

Small smgle unit stores

Large stores and multiunits—
Analyzing merchandise line sales, total

Sporting goods, games, toys

Cameras, photo equipment and suppUes.

Luggage and leather goods

Bicycles, parts and suppbes

Radios, television sets and parts

Household appliances

Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits

—

Ajialyzing merchandise bne sales, total

Sporting goods, games, toys

Cameras, photo equipment and supplies.

Luggage and leather goods

Bicycles, parts and suppbes

Radios, television sets and parts

Household appliances

Other sales

Not analyzing merchandise bne sales

Small smgle urut stores

bee footnotes at end of table.

2,620
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Table 24E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—MISCELLANEOUS KINDS OF BUSINESS-
KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

[See teit far expbnatory matenal)

Kind oi business and merdundise line

Merchan-

dise Itnc

sates

{Thousand

dollars)

Stores reporting

merchandise tine

Nuinbcr

Total

ales

(Thoiuand
dollars)

Merchan-

dise line

sales

{Thousand
dollars)

Stores reponing
merchandise bne

Numba
Total

sales

{Thousand
dollars)

Merchan-

dise line

sales

(Thousand

dollars)

Stores reporting

merchandise line

Total

sales

(ThoujdTul

dollars)

Merchan-

dise line

sales

{Thousand
dollars)

Stores reporting

merchandise line

Numbei

Total

sales

(Thousand
dollars)

Merchan

disc line

sales

(Thousand
dollars)

Stores repoiting

merchaiK^ae line

Total

sales

{Thousand
dollars)

ATLANTA, ZA. BALTIMORE, MD. BIRMINGHAM, ALA. BOSTON, MASS. CHICAGO, ILL.

FLORISTS

Large stores and muiuunits--
Analyzing merchandise line sales, toul
Cut flowers. wTcaths, displays

Potted growing plants

Seeds, bulbs, nursery stock

E^ittery and giftwue ^

Other sales v

Not analyzing merchandise tine saka.

.

Smalt single unit stores

Large stores and multiunits

—

Analysing merchandise line sales, total

Cut Bowers, wreaths, displays

Potted growing plants

Seeds, txilbs, nursery stock

Pottery and giftware

Other sales

Not analyang merchandise line sales.

.

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

Cut Sowers, wreaths, displays

Potted growing plants

Seeds, tnilbs. nursery stock

Pottery and giftware

Other sales

Not analyzing merchandise line sales .

.

Small tingle unit stores

Large stores and multiunits

—

/malyzing merchandise line sales, total

Cut flowers, wreaths, displays

Potted growing plants

Seeds, bulbs, nursery stock

Pottery and giftware

Other sales

Not analyzing merchandise line sales .

.

Small single unit stores

1.085
751
23^

1,085
1,085

1.803

1.518
159
63
62
3

CINCINNATI, OHIO

Large stores and multiunits

—

Analyzing merchandise Une sales, total

Cut flowers, wreaths, displays

Potted growing plants

Seeds, bulbs, nursery stock

Pottery and giftware

Other tales

Not analyzing merchandise line sak*.

.

8DaU single unit stores

St« footnotes at end or table.

1.331
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Table 24E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—MISCELLANEOUS KINDS OF BUSINESS

-

KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued
[See text for explanatory material]

Kind of business and merchandise line

CIGAR STORES AND STANDS

Large stores and multiunits

—

Analyang merchandise hne sales, total. .

Cigars, agarettes. tobacco

Candy, nuts, contectioncry

Fountain and meals

Canned goods, other groceries

Other sales

Not analyzing merchandise line sales . .

Small single unit stores

Large stores and multiunits

—

^alyang merchandise line sales, total

Cigars, agarettes. tobacco

Candy, nuts, conlectionery

Fountain and meals

Canned goods, other groceries

Other sales

Not analyzing merchandise line sales

Small single urut stores

Large stores and multiunits

—

Analysing merchajidise line sales, total

,

Cigars, agarettes. tobacco

Candy, nuts, confectionery

Fountain and meals

Canned goods, other groceries ;

.

Other sales

Not analyzing merchandise Lne sales

Small single unit stores

Large stores and multiunits—

/malyzing merchandise bne sales, total

Cigars, cigarettes, tobacco

Candy, nuts, confectionery

Fountain and meals

Canned goods, other groceries

Other sales

Not analyzing merchandise line sales .
.

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise Une sales, total

-

Cigars, cigarettes, tobacco

Candy, nuts, confectionery

Fountain and meals

Canned goods, other groceries

Other sales

Not analysing merchandise line sales

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise hne sales, total

Cigars, cigarettes, tobacco

Candy, nuts, confectionery

Fountain and meals . ,

Canned goods, other groceries

Other sales

Not analyzing merchandise line sales .

Small single urut stores

See footnotes at end of table.

Merchan-

dise hne

sales

{Thousand

dollars)

Stores reporting

merchandise line

Total
sales

(Thousand
dollars)

AKRON, OHIO

1.215
1,122

32

CM

61

1,215
763

Cx)

B'rPFALO, N- Y.

3.540
2,956

153
{M
(M
431

2,060

3,540
1,376

fx)

(xl

DENVER, COLO.

1.393
1,258

32
,393
205

HOUSTON, TEX.

765
424
144

(M
(M
197

765
765

Cx)

(x)

NEW ORLEANS, LA.

2.923
2,578

(M
171

2,923
592

283
(x)

ST. LOUIS, MO.

7.080
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(Sec text for explanatory mataul]
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Table 24E.—MERCHANDISE LINE SALES OF LARGE STORES AND MULTIUNITS—MISCELLANEOUS KINDS OF BUSINESS-
KIND OF BUSINESS, FOR SELECTED STANDARD METROPOLITAN AREAS: 1948—Continued

[See tut for explanatory material]

Kind of business and merchandise line

Merchan.

disc line

sales

(Tfiousanti

dollars)

Stores reporting

merchandise line

Number

Toul
sales

(THoujdnd

dollan)

Merchan-

dise line

sales

(Thoiuand
dollars)

Stores reporting

merchandise line

Total

sales

(Thousand
dollars)

Stores reporting

merchandise line Merchan-

dise line

sales

(Thousand

dolldr5)

Stores reporting

merchandise bne

Numbet

Total

sales

(Thousand
dollars)

Merchan-

dise line

salea

(Thousand

dollars)

Stores reporting

merchandise line

Number

Total

•ales

'Thousand

dollars)

BALTIMCRE, MD. BCfiTniJ r'ASG rHICAOO, ILL. nETRC'IT, MICH. LOS ANGELES, CALIF.

GIFT. NOVELTY, SOUVENIR STORES

Large stores and multiunits

—

Analyzing merchandise line sales, total

Gifts, novelties, souvenirs

Toys , ,

Stamps, coins, collectors' supplies

Religious (church) goods

Other sales

Not analyzing merchandise line sales

Small suigle unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

Gifts, novelties, souvenirs

Toys
Stamps, coins, collectors' supplies. . . .

Rebgious (church) goods

Other sales

Not analyzing merchandise line sales. .

.

Small single unit stores

Large stores and multiunits

—

Analyzing merchandise line sales, total

Gifts, novelties, souvenirs

Toys
Stamps, coins, collectors' supplies . . .

ReUgious (church) goods

Other sales

Not analyzing merchandise line sales

Small suigle unit stores

See footnotes at end of table.

328
230

(M

(')

1,170

1.S23
1,226
r')

1,523
(x)

3.377
2,993
(')

()"
384

3,377
(x)

(x)

NEW ORLEANS, LA.
NE« TORK-NORTHEASTEHN

NEV JERSEY
PHILADELPHIA, PA.

352

206

146

9.789
7.598

531
(')

'')

1,660

393

23,828

109
109
18
1

3

2

1,395

9,789
1,660
(x)M

1.070
786

(')

1,070
(«)

WASHINGTON, D. C.

2,193
I

11,

1,114

(M

(')
266

1,114
(x)

2.082
1,803

58

221

259

7,432

2

633

2,082
156

SAN FRANCISCO-OAKLAND,
CALIF.

917
853

(')

917
(x)

1,133
1,073
(')

1,183
(x)
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Table 24E.—MERCHANDISE UNE SALES OF LARGE STORES AND MULTIUNITS—MISCELLANEOUS KINDS OF BUSINESS-
KIND OF BUSINESS, FOR SELECTED STANDARD METROPOUTAN AREAS: 1948—Continued

[Sec tax (ct cxptuatcry uateraJ)

Kiod of buMDCM and oKrchutdue bne

Merchan-

dise bne

ale*

(Thousand
dolld.i)

Stores reporting

merchandiae line

Numbct

Toal
tales

[Theutand

dollait)

Merclun-

diae Lne

{Thousand
dollars)

Stores reporting

merchandise line

Total

ales

(Thousand
dolUfs)

Merchan-

dise line

sales

(Thousand
dollars)

Stores reporting

merchancbse line

Numbel

Total

ales

(Thousand

dollan)

Merchan-

dise bne

ales

(Thousand

dollars)

Stores reporting

merchandise bne

Total

ales

(Thousand
dollars)

Merchan-

dise line

alea

(Thousand
dollars)

Stores rcporcmg

merchandise bne

Total

sales

(Thousand
dollars)

MUSIC STORES

Large stores and multiumu

—

Analyzing merchandise line ales, total

Puno». musical insirument&, phonographs
Radios, tek\'uion sets and parts

Phonograph reoxds .

Ma)ar household appliances

Housewares (inc efectnc)

Service and rquir deputment . .

Other ales

Not analyzing merchandise bne ales

Small smglf unit stores

BALTIMCRE, MD. BOSTON, MASS. BUFFALO, N. Y. CHICAGO, ILL. CLEVELAND, CHIC

Large stores and multiunits -

Analyung merchandise bne ales, total . .

Pianos, musical instruments, phonographs

.

Radioo. television sets and part*

Phorvograph records

Major household appliances

Housewares (inc- electric)

Service and repair department
Other sales

Not analyzing merchandise line sales

Small single unit stores

Large stores and multiunits—
Analyzing merchandise tine ales, total

Pianos, musical instruments, phonographs

Radios, television sets and parts

Phonogiaph records

Major household appliances

Housewares (inc. electric)

Service and repair departmenC
Other sales

Not analyzuig merchandise bne ales ....

Small single unit stores

Large stares and mulounits—
Analyzing merchandise line sales, total

Pianos, musical instruments, phonographs

Radus, television seu and parts

Phonograph records

Mafor household appliances

Housewares fine, efectnc)

Service and repair department
Other ales

Not analyzing merchandise line ales . . .

.

Small single unit stores

See footnotes at end of table.

1.788
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25.02 APPENDIXES

APPENDIX A

THE CENSUS ACT OF JUNE 19, 1948

(PUBLIC LAW 671—80TH CONGRESS)

(.CHAPTER 502—2D CONGRESS)

(3.55-^)

AN ACT

To provide for the collection and publication of statis-

tical information by the Bureau of the Census.

Be it enacted by the Senate and House of Representatives
of the United States of America in Congress assembled,

That (a) the Director of the Bureau of the Census, here-
inafter referred to as the Director and the Bureau, re-
spectively, is authorized and directed to take, compile,
and publish the censuses of manufacturers, of mineral in-

dustries, and of other businesses, including the distribu-
tive trades, service establishments, and transportation
(exclusive of means of trsinsportation for which statistics
are required by law to be filed with a designated regu-
latory body), in the year 19'i9 and every fifth year there-
after, and each such census shall relate to the year imme-
diately preceding the taking thereof: Provided, That the
census of manufacturers shall not be taken in 1949. The
censuses herein provided for shall include the United
States and its Territories and such possessions as may be

determined by the Director with the approval of the Secre-
tary of Commerce.

(b) That tne Director is further authorized to make such
surveys as are deemed necessary to furnish annual and other
interim cur. ent data on the subjects covered by the cen-
suses provided for in this and other Acts.
Sec. 2. That the following sections of the Act of June

18, 1929 (46 Stat. 21), shall apply to the censuses and
surveys authorized by this Act: Section 3, as amended by
section 404 of Reorganization Plan Numbered II (53 Stat.
1436), and sections 5, 7, 8, 9, 10, 11, 12, and 15, except
that the Director may also authorize the expenditure of
necessary sums for travel expenses for attendance at train-
ing courses held by the Bureau: Provided, That in connec-
tion with any survey conducted by the Director pursuant to

section 1 (b) of this Act, the provisions of sections 9 and
10 of the Act cf June 18,1929 (46 Stat. 21), with respect to
the answering of questions and furnishing of information,
shall apply only to such inquiries as are within the scope
of the schedules and of the type and character heretofore
used in connection with the taking of complete censuses
under the Act of June 18, 1929 (46 Stat. 21), or in con-
nection with any censuses hereafter taken pursuant to sec-
tion 1 (a) of this Act and the Act of June 18, 1929: Pro-
vided further, (a) That sections 9 and 10 of the Act of
June 18, 1929 (46 Stat. 21), shall apply to surveys con-
ducted pursuant to section 1 (b) of this Act only after
publication of a determination with reasons therefor cer-
tified by the Director with the approval of the Secretary
of Commerce that the information called for is needed to
aid or permit the efficient performance of essential
governmental functions or services; or has significant
application to the needs of the public, business, or in-
dustry and is not publicly available from nongovernmental
or other governmental sources; (b) that in the case of any
new survey said sections 9 and 10 shall apply only after
public notice, given by the Director at least thirty days
in advance of requesting a return, that such survey is
under consideration; (c) that the provisions of said sec-
tions 9 and 10 shall not apply to any survey more frequent
than annual conducted pursuant to section 1 (b) of this
Act; and (d) that the provisions for imprisonment provided
by said sections 9 and 10 shall not apply in connection
with any survey conducted pursuant to section 1 (b) of

this Act.
Sec. 3. That inquiries, and the number, form, and sub-

divisions thereof for the censuses and surveys provided
for in this Act, shall be determined by the Director, with
the approval of the Secretary of Commerce. To the extent
that the provisions of this Act conflict with the provi-
sions of any other Act, pertaining to the Bureau of the
Census, the provisions of this Act shall control: Provided,
That nothing herein shall be deemed to revoke or impair
the authority of any other Federal agency with respect to
the collection or release of information.
Approved June 19, 1948.
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APPENDIX B

KIND-OF-BUSINESS CLASSIFICATIONS

Each retail store was assigned a kind-of-business clas-
sification for purposes of preparing sunmary totals by
kinds of business. In general, the kind-of-business clas-
sification assigned was based on the analysis which each
store reported of its total sales by lines of merchandise.
This permitted classification of the report for the entire
store into a single kind-of-business category based on the
proportion of total sales accounted for by each of the in-
dividual lines reported. For some kinds of business, how-
ever, such as drug stores, department stores, and variety
stores, usual trade designation, rather than the predomi-
nant merchandise lines, determine classification.

It should be observed that kind-of-business classifica-
tions are not interchangeable with merchandise-line clas-
sifications. Food stores, for instance, sell more than
food, and food also is sold in other kinds of stores, in-
cluding department and variety stores. Likewise, apparel,
furniture, and drugs are sold in many stores not classi-
fied as apparel, furniture, or drug stores.
The kind-of-business classification of each warehouse,

administrative office, and auxiliary unit is based on the
classification of the stores in the parent organization
which it services or of which it is an auxiliary.

The kinds of business defined below are arranged by
groups, with special attention given to principal kinds of
business within each group. Significant changes in defi-
nition since the 1*53^ Census of Business are noted.

Food Group

The Food Group includes retail establishments primarily
engaged in selling food for home preparation and consump-
tion. Establishments primarily engaged in selling pre-
pared food and drinks for consumption on the premises,
such as eating and drinking places, are included in classi-
fications under those names, and stores primarily engaged
in selling packaged beers and liquors are classified sep-
arately as "Liquor stores."

Grocery stores (with or without f-^esh meat )

These stores are primarily engaged in selling at retail
a wide variety of canned or frozen foods, such as vegeta-
bles, fruits, and soups, in addition to dry groceries,

either packaged or in bulk, such as tea, coffee, cocoa,

dried fruits, spices, sugar, flour, and crackers, and

other processed food and nonedible grocery items. Smoked
and prepared meats, and fresh fish and poultry, fresh veg-

etables and fruits are also often sold. These stores are

classified as "Grocery stores, with fresh meat" or "Gro-

cery stores, without fresh meat" according to whether they
do or do not handle fresh meats (frozen or unfrozen).

Meat markets

These are retail establishments pri'naril,. engaged in sell-

ing fresh meats. The; also may sell cured meats, poultry,

fish, dairy products, eggs, and other commodities. These
stores may butcher animals on their own account, or they
may buy from others

.

Fish (sea food) markets

These are retail establishments primarily engaged in sell-
ing fresh or cured fish, oysters, shellfish, and other sea

foods.

Fruit stores, vegetable markets

These are retail establishments primarily engaged in sell-

ing fresh fruits and fresh vegetables. They are frequently
found in public or municipal markets or are operated as

roadside stands. Not included are stands operated by farm-
ers selling only their own produce.

Candy, nut, confectionery stores

These are retail establishments primarily engaged in sell-
ing candy, nuts, sweetmeats, and other confections. Op-
eration of a soda fountain or lunch counter is common.
Establishments selling merchandise through coin-operated
vending machines are included here if their principal line
of merchandise is candy, nuts, or other confections.

Dairy products stores

These are retail establishments primarily engaged in sell-
ing such dairy products as milk, cream, butter, cheese,
ice cream, and related products to over-the-ccunter custom-
ers. This classification is differentiated from milk deal-
ers in method of distribution and not by kind of commodity

.

Establishments selling these products for immediate or on-
premise consijmption are classified as "Lunch counters, re-
freshment stands."

Milk dealers

These are retail establishments primarily engaged in sell-
ing milk and cream by daily delivery to the home. They
may also sell other dairy products, such as butter, cheese,
and eggs, and engage in pasteurizing operations incidental

to the distribution of fluid milk. Establishments pri-
marily engaged in the retail route distribution of fluid

milk or cream and which also manufacture dairy products
are included in this industry. Dealers who sell primarily

to retailers or to hotels and restaurants are considered
wholesalers

.

Bakery products stores

These are single-unit retail establishments primarily en-

gaged in selling bakery products, such as bread, cakes, or

pies, whether or not the products are produced on the prem-

ises. In addition, bakery products stores of multiunit

bakeries with no baking on the premises are included. Bak-

ery products stores are divided into two categories, "Bak-

ery products stores without baking on the premises," and

"Bakery products stores with baking on the premises."

Units of multiunit bakeries, which bake on the premises,

were not included in the 194-8 Business Census. In the

1939 census the classification "Bakeries" included all

bakery products stores not baking on the premises, and, in

addition, those bakery products stores with baking on the

premises, for which 1^39 sales were less than $5,000.

Caterers, included with bakeries in the 1939 census, are

now classified separately, and are included in the major

group "Eating and Drinking Places."

Egg, poultry dealers

Theseare retail establishments primarily engaged in sell-

ing e'^gs and poultry. These stores may sell live poultry,

slaughter and clean poultry for their own account and sell

dressed fowl, or sell fowl dressed and cleaned by others.

Delicatessen stores

These are retail establishments primarily engaged in

selling cooked foods such as cooked meats, prepared salads,

and baked Deans, ready for consumption in the home without

further preparation. They often carry canned and bottled

goods, groceries, beer and wine, and tobacco products, and

frequently serve meals.

Other food stores

These are retail establishments primarily engaged in

selling specialized foods, such as coffee, tea, spices and

health foods. This industry includes house-to-house coffee,

tea distributors.
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Eating and Drinking ^laces

This group inclvides retail establishments selling pre-

pared foods and dr'nks for consaTiption on the premises,

and also lunch coJnters and refreshment stands selling
prepared foods and drinks for ''ramed'ate consumption. Res-
ta.rants and lunch co ;nters operated as leased departments

with"n other retail businesses were treated as part of the

establ'Shment in wh'ch the; were located. However, restau-

rants and 1 inch counters operated as leased departments or

concessions in businesses other than retail, are included

in th's class if-' cation as eating and drinking places.

Resta irants, cafeterias

These are reta'l establishments primarily engaged in

selling coniplete neals andhav'ng full table service facil-
ities.

Caterers

These are retail establishments primarily engaged in the
preparation of food, and serving of that food elsewhere.

Lunch counters, refreshment stands

These are retail establishments primarily engaged In sell-
ing limited lines of refreshments such as fruit jr'ces,

soft dr'nks, or short-order meals for immediate or on-prem-

ise cons.mpfon. They do not have full table service
facilities. The classification also includes operators
primarily engaged in selling soft drinks through coin-op-
erated vending machines.

Dr'nk^'ng places

These are retail establishments primarily engaged tn sell-
ing drinks such as beer, ale, wine, liquor, and other
alcoholic beverages for consumption on the premises, and
usually known as bars, beer gardens, cabarets, night clubs,
saloons, tap rooms, and ta erns. The sale of food frequently
accounts for a s ibstantial portionof the receipts of these
establishments.

Dry goods, general merchandise stores

These are retail establishments primarily engaged in sell-
ing piece goods, or a combination of men's and women's ap-
parel, dry goods, hardware, homewares or home furnishings,
etc. Yarn and notion shops are included in this category.
Stores selling commodities covered in the definition for
Department Stores, but normally having less than 25 employ-
ees, are also included in this industry.

Variety stores

These are retail establishments primarily engaged In

selling a variety of merchandise in the low and popular
price ranges, such as stationery, gift items, women's ac-
cessories, toilet articles, light hardware, toys, house-
wares, confectionery, etc. These stores frequently are
known as "5 and 10 cent" stores and "5 cents to a dollar "

stores, although merchandise is usually sold outside these
price ranges. Sales usually are made on a cash-and-carry
basis with the open selling method of display and customer
selection of merchandise.

Apparel Group

This group includes stores primarily engaged in selling
clothing, shoes, hats, underwear, and related articles for
personal wear and adornment. Custom tailors carrying
stocks of materials and furriers are included in this group.

Men's, boys' clothing stores

These are retail establishments primarily engaged in sell-
ing men's and boys' overcoats, topcoats, suits, and work
clothing. Hats, shoes, accessories, and furnishings such
as shirts, gloves, hosiery, and underwear are frequently
but not always carried.

Men's,boys' furnishings stores

These are retail establishments specializing in the sale
of men's and boys' shirts, hats, underwear, hosiery,
gloves, and other furnishings.

General Merchandise Group, General Stores

This group includes retail stores which sell a number of
lines of merchandise such as dry goods, apparel and acoes-
sor^'es, furn't'ire and home furn'shings, small wares, hard-
ware, and foo-i. The stores included in this group are
known as department stores, variety stores, dry goods
stores, general merchandise stores, general stores, etc.
Mail-order houses in the general merchandise field are in-
cluded, but not as a separate kind of business.

General stores

These are retail establishments usually located in rural
communities and primarily engaged in selling a general line
of merchandise of which the most important line is food,
and the more important subsidiary lines are notions, ap-
parel, farm supplies, and gasoline. These stores are usu-
ally known as country general stores.

Department stores

These are retail stores carrying a general line of ap-
parel, such as suits, coats, dresses, and furnishings;
home furnish 'ngs, such as furniture, floor coverings, cur-
tains, draperies, linens, major household appliances, and
housewares s ich as table and kitchen appliances, dishes,
and utensils. These and other merchandise lines are nor-
mally arranged in separate sections or departments with
the accounting on a departmental • zed basis. The depart-
ments and functions are integrated -mder a single raanage-
nent. Establishments 'ncl ded in this classification m :at

normally employ 25 or more persons

.

In the 1 3*^ Census of Business, the s'ze basis for this
classif 'C5t'on was 1 '3T sales of $100,000 or more, instead
of number of employees.

Family clothing stores

These are retail establishments primarily engaged in sell-
ing clothing, furnishings, and accessories for men, women,
and children, without specializing in any one line.

Women's ready-to-wear stores

These are retail establishments primarily engaged in sell-
ing women's coats, suits, and dresses.

Millinery stores

These are retail establishments primarily engaged in sell-
ing ready-to-wear and custom made millinery, including,
women's hat frames and trimmings.

Hosiery stores

These are retail establishments primarily engaged in sell-

ing women's hosiery.

Corset, lingerie stores

These are retail stores prlmar'ly engaged in selling
women's corsets, girdles, brassieres, negligees, underwear,
or related garments.

Apparel accessory, specialty stores

These are retail establishments primarily engaged in

selling women's miscellaneous apparel and accessories,
such as blouses, knit goods, gloves, handbags, and costume
Jewelry.

Shoe stores

These are retail establishments primarily engaged in

selling shoes. The group includes men's shoe stores; worn-
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en's shoe stores; family shoe stores; and children's, juve-
niles' shoe stores. Faimily shoe stores are primarily en-
gaged in selling footwear for men, women, children, and
infants without specializing in any one line. The other
classifications specialize in the line indicated by the
title.

Custom tailors

These are retail establishments primarily engaged in mak-
ing and selling men's and women's outer clothing (except
fur apparel), to individual order from stocks of material
carried on their shelves. Tailor shops primarily engaged
in clothing repair and alterations are included in the
Service Trades. Home dressmakers were not included in the
Census of Business.

Furriers and fur shops

These are retail establishments primarily engagedin mak-
ing fur coats and other fur apparel to custom order and
selling ready-made fur coats and other fur apparel. Estab-
lishments primarily engaged in fur repair and storage, and
which may also sella minor amount of fur apparel, are in-
cluded in the Service Trades.

Children's and infants' wear stores

These are retail establishments primarily engaged in
selling children's and infants' clothing, furnishings, and
accessories. Such establishments may specialize in either
children's or infants' wear or they may sell a combination
of children's and infants' wear.

Other apparel stores

These are retail establishments primarily engaged in
selling specialized lines of apparel and accessories not
elsewhere classified, such as raincoats, bathing suits,
riding apparel, and umbrellas.

Furniture, Furnishings, Appliance Group

This groap includes stores selling goods used for fur-
nishing the home, such as furniture, floor coverings, dra-
peries, glass and chinaware, domestic stoves, refrigera-
tors, and other household electrical and gas appliances.
Establishments selling electrical and gas appliances are
included in this group only if the major part of their
sales consist of articles for home use. Dealers primarily
engaged in selling second-hand furniture are classified as
"second-hand stores."
Stores furnishing interior decorating services were a

separate kind of business in 1°39, but are now classified
according to the merchandise handled.

Furniture stores

These are retail establishments primarily engaged in
selling household furniture. These stores may also sell
home furnishings, major appliances, and floor coverings.
Establishments primarily engaged in selling office furni-
ture are classified in Wholesale Trade.

Floor covering stores

These are retail establishments primarily engaged in

selling floor coverings, such as rugs, carpets, linoleum,
and related products. Establishments included in this in-
dustry which may incidentally perform installation, are to
be distin^lshed from contractors primarily engaged in in-

stalling floor coverings, which are not included in the
I'^'iS Business Census.

Drapery, curtain, upholstery stores

These are retail establishments primarily engaged in

selling draperies, curtains, and upholstery. Establish-
ments primarily engaged in upholstering or repairing fur-
niture are classified in the Service Trades.

China, glassware, metalware stores

These are retail establishments primarily engaged in
selling china, glassware, crockery, tinware, enamelware,
and aluminuraware for kitchen and table use. Establishments
primarily engaged in selling table silverware are classi-
fied as "Jewelry stores."

Antique stores

These are retail establishments primarily engaged in
selling antique furniture, home furnishings, and objects
of art. Stores selling reproductions of period furniture
are classified as "Furniture stores," and those primarily
engaged in furniture restoration and repair in the Service
Trades.

Other home furnishings stores

These are retail establishments primarily engaged in
selling such commodities as pictures, frames, lamps and
shades, awnings, window shades, Venetian blinds, tents,
flags, and banners.

Household appliance stores

These are retail establishments primarily engaged in
selling electric and gas refrigerators, stoves, and other
household appliances, such as electric irons, percolators,
hot plates, and vacuum cleaners. Many such stores also
sell radios and television sets. Retail stores operated
by public utility companies and primarily engaged in the
sale of electric and gas appliances for household use are
classified in this industry, as are concerns engaged in
selling these items through door-to-door canvass.

Radio stores

These are retail establishments primarily engaged in

selling radios and television sets. Such establishments
also may sell additional lines, such as household appliances,
musical instruments, or records. Radio repair shops are
included in the Service Trades.

Automotive Group

This group includes retail dealers selling new and used
automobiles, new parts and accessories, aircraft, motor-
boats, motorcycles, and automobile trailers. This group
includes establishments dealing in used automobiles exclu-
sively, but not establishments dealing exclusively in used
parts (second-hand stores). Automobile repair shops main-
tained by establishments engaged in the sale of new auto-
mobiles are also included. Automotive distributors, the
greater part of whose sales are to dealers, are classified
in Wholesale Trade.

Motor vehicle (new and used) dealers

These are retail establishments primarily engaged in

selling new automobiles, or new and used automobiles and

trucks. These establishments frequently maintain repair
departments and carry stocks of replacement parts, tires,

batteries, and automotive accessories.

Motor vehicle (used) dealers

These are retail establishments primarily engaged in

selling used cars and trucks, and making no sales of new
automobiles.

Tire, battery, accessory dealers

These are retail establishments primarily engaged in

selling automobile tires, batteries, automobile seat covers,

and other automobile parts and accessories. Such estab-
lishments frequently have facilities for tire recapping
and vulcanizing. Establishments dealing primarily in used

parts are classified in "Tire, battery, accessory dealers

(second-hand)

.



2r>.ofi APPENDIXES

Motorcycle dealers

These are retail establishments primarily engaged in

selling new or used motorcycles, parts, and supplies.

(Establishments primarily engaged in selling motor scooters

are also included.)

Aircraft dealers

These are retail establishments primarily engaged in

selling aircraft and parts for private (noncommercial) use.

Boat dealers

These are retail establishments primarily engaged in

selling mojorboats, yachts, other water craft, and parts

and supplies. Dealers selling marine supplies to other
than commercial users are also included.

Other automotive dealers

These are retail establishments primarily engaged in

selling new and used passenger automobile trailers, or re-
lated automotive products, not elsewhere classified.

Gasoline Service Stations

Gasoline service stations are establishments primarily
engaged in selling gasoline and lubricating oils. These
establishments often carry other lines of merchandise or
perform other service and repair work.

Lumber, Building, Hardware Group

This group includes retail establishments selling lumber,

building materials, and basic lines of hardware, such as
tools, builders' hardware, paint and glass, electric sup-
plies, roofing materials, and other equipment and supplies
for home construction. The group also includes farm equip-
ment dealers. Establishnients included in this group sell
to contractors as well as to the general public. Stores
primarily engaged in selling electrical or gas appliances,
such as refrigerators, stoves, ranges, radios, and lamps
are classified in the group "Furniture, furnishings, ap-
pliances."

Lumber yards

These are retail establishments primarily engaged in
selling rough or dressed lumber, wood shingles, interior
woodwork, moulding, doors, sash, frames, and other mill-
work. Sales are made locally, primarily to home owners,
farmers, and special trade contractors. Establishments
selling primarily to builders and general contractors are
classified in Wholesale Trade.

Building materials dealers

These are retail establishments primarily engaged in
selling building materials other than lumber and millwork,
such as brick and tile, cement, sand and gravel, lime and
plaster, and composition wallboard and roofing materials.
Sales are made locally, primarily to home owners, farmers,
and special trade contractors. Establishments selling
primarily to builders and general contractors are classi-
fied in Wholesale Trade.

Paint, glass, wallpaper stores

These are retail establishments primarily engaged in
selling paint, glass, and wallpaper, or any combination of
these lines. Establishments primarily engaged in install-
ing 2l>s8 were not included in the 1948 Business Census.

Heating and plumbing eq'iipment dealers

These are retail establishments primarily engaged in
selling plumbing supplies and heating and air conditioning
equipment. Establishments primarily engaged in plumbing
installations, which may sell incidental amounts of sup-
plies and equipment, were not included in the 1948 Business
Census.

Electrical supply stores

These are retail establishments primarily engaged in

selling electrical supplies, such as lighting fixtures,
flourescent lamps, cables, and fuse boxes for home con-
struction purposes. Stores selling electrical appliances
such as refrigerators, stoves, radios are classified as
"Household appliance stores."

Hardware stores

These are retail establishments primarily engaged in
selling a number of basic hardware lines such as tools,
builders' hardware, paint and glass, housewares and house-
hold appliances, cutlery, and roofing materials. These
establishments may also sell farm implements.

Farm equipment dealers

These are retail establishments primarily engaged in

selling farm tractors, reapers, mowers, plows, wagons, and
related farm equipment. These establishments may sell a

combination of the basic lines of hardware, such as tools,
builders' hardware, housewares, cutlery and related lines.

Drug and Proprietary Stores

Drug stores

These are retail establishments engaged in selling pre-
scription drugs only or in combination with such lines of

merchandise as proprietary medicines, cosmetics, toiletries,
tobacco, candy, liquor and novelty merchandise. Prescrip

—

tion sales are required. The stores are included in the
classifications "Drug stores, with fountains" or ""^rug

stores, other," depending upon whether or not a fountain
is operated.

Proprietary stores

These are retail establishments engaged in selling drugs
and medicines in any combination with such lines as cos-
metics, toiletries, tobacco, candy, liquor, and novelty
merchandise. No prescription drugs are sold. The stores
are included in the calssif ications "Proprietary stores,

with fountains" or "Proprietary stores, other," depending
upon whether or not a fountain is operated.

Liquor Stores

Liquor stores are retail establishments primarily en-
gaged in selling at retail, packaged alcoholic beverages
such as ale, beer, wine, and whisky for consumption off the
premises. Liquor stores operated by States, counties, and

municipalities are included. Stores selling prepared
drinks for consumption on the premises are classified as

"Drinking places."

Second-Hand Stores

This group includes stores primarily engaged in selling
used merchandise. The separate classifications in this
group are: Furniture stores; Tire, battery, accessory
dealers; Clothing, shoe stores; Book stores; Pawn shops;
and Other second-hand stores. Pawn shops and Pawn brokers
are included in the classification "Pawn shops" regardless
of principal source of receipts. Many dealers classified
in this group do repair work both in preparing their own
Tierohandise for resale and upon customers' goods. Estab-
lishments deriving the major portion of their gross income
from service and repair work are classified in the Service
Trades, Used car dealers are classified in the Automotive
Group.

Other Retail Stores

This group consists of establishments specializing in the
merchandise indicated by the following classification
titles.
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Fuel dealers, except fuel oil

^ These are dealers primarily engaged in selling, at re-
tail, coal, coal and wood, or a combination of the lines
of coal, wood, bottled gas, fuel oil, and ice.-

Fuel oil dealers

These are dealers primarily engaged in selling fuel oil
at retail. Stores primarily engaged in selling fuel oil
burners are classified as "Heating and plumbing equipment
dealers," and dealers primarily engaged in installing and
servicing fuel oil burners are not included in the 194-8

Business Census.

Ice dealers

These are dealers primarily engaged in selling ice at
retail.

Hay, grain, feed stores

These are stores primarily engaged in selling, at retail,
hay, grain, and feed. These stores may also sell ferti-
lizer. Stores priraar-'ly engaged in selling farm implements
are classified as "Farm equipment dealers."

Farm, garden supply stores

These are stores primarily engaged in selling, at retail,
seeds, bulbs, and nursery stock, and other farm, lawn, and
garden supplies and tools not elsewhere calssified, such
as harness, irrigation and drainage equipment, and ferti-
lizer. Stores primarily engaged in selling farm implements
are calssifiedas "F?rm equipment dealers," and greenhouses
and nurseries are not included in the 194-8 Business Census.

Jewelry stores

These are stores primarily engaged in selling, at retail,
any combination of the lines of jewelry such as diamonds
and other precious stones mounted in precious metals as
rings, bracelets, and brooches; sterling and plated silver-
ware; and watches and clocks. Stores primarily engaged in
watch and jewelry repair are classified in the Service
Trades

.

Book stores

Book stores are primarily engaged in selling, at retail,
new books and magazines. Book clubs and mail-order houses
primarily engaged in selling books also are included in
this classification.

Stationery stores

Stationery stores are primarily engaged in selling, at

retail, stationery, such as paper and paper products (in-

cluding printing and engraving), writing supplies, ac-
counting and legal forms, school supplies, post cards and
novelties. Stores specializing in the sale of artists'
supplies are classified in "ill other retail stores."

Sporting goods stores

These stores are primarily engaged in selling, at retail,

sporting goods and equipment including gymnasium and play-
groiond equipment, firearms and ammunition, hunters' and

fishermen's equipment, golf goods and equipment, tennis
goods and equipment, riding goods and equipment, camping
equipment, and skiing equipment.

Bicycle stores

These are stores primprily engaged in selling, at re

—

tail, bicycles and bicycle parts and accessories. Stores
primarily engaged in repairing bicycles or renting bicy-
cles are included in the Service Trades.

Florists

These are stores primarily engaged in selling, at re-
tail, cut flowers and growing plants. Stores primarily

engaged in selling bulbs and nursery stock are classified
as "Farm, garden supply stores," and greenhouses and nur-
series are not included in the 1948 Business Census.

Cigar stores and stands

These are stores primarily engaged in selling, at re-
tail, cigars, cigarettes, tobacco, and smokers' supplies.
These stores may or may not operate a soda fountain. In-
cluded in this classification are cigar stands operated
as concessions in poolrooms, bowling alleys, drive-in
theaters, railway stations, hotels, and other public
places. Operators of coin-operated vending machines are
included here if this is their principal line of merchan-
dise.

News dealers, newsstands

These are dealers primarily engaged in selling, at re-
tail, newspapers, magazines, and other periodicals. News-
paper subscription offices and distributing offices are
not included in the Census of Business, nor are newsstands
selling newspapers only.

Gift, novelty, souvenir stores

These are stores primarily engaged in selling, at retail,
combined lines of gift and novelty merchandise, souvenirs,
small art goods, greeting cards, paper novelties, and hol-
iday decorations.

Music stores

These are stores primarily engaged in selling, at retail,
musical instruments such as pianos, violins, horns, reed
instruments, drums, sheet music, and phonograph records.
Stores primarily engaged in selling radios and television
sets are classified as "Radio stores."

Luggage, leather goods stores

These are retail establishments primarily engaged in sell-

ing trunis and hand baggage

.

Optical goods stores

These are stores primarily engaged in selling, at retail,
eyeglasses and related optical and ophthalmic goods such
as binoculars and reading glasses. Some of these stores
may have prescription departments.

Establishments operated by optometrists whose source of

receipts is primarily from eye examinations and prescribing
and dispensing eyeglasses are not included in the 1948

Census of Business. Such establishments were included in

the 1939 Census of Business if their major source of

receipts was from the sale of eyeglasses.

Camera, photographic supply stores

These are establishments primarily engaged in selling,
at retail, cameras, films, and other photographic supplies
and equipment. Establishments primarily engaged in finish-
ing films are classified in the Service Trades.

Office, store machine and equipment dealers

These are dealers primarily engaged in selling typewriters

at retail. They may also sell other office machines and

equipment. Dealers primarily engaged in selling office
machines and equipment other than typewriters are classi-
fied in Wholesale Trade.

All other retail stores

These are stores primarily engaged in selling, at retail,

specialized lines of merchandise not elsewhere classified,

such as autograph and philatelist supplies, orthopedic
supplies and artificial limbs, rubber stamps, pets, hobby

equipment, toys, religious goods, and monuments and tomb-

stones.
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APPENDIX C

COMPARISON OF KIND-OF-BUSINESS CLASSIFICATION: 1948. 1939, AND 1929-

l^^"* Classification Corresponding classification in 1939 Corresponding classification in 1929

Food group
Grocery stores, without fresh meat
Grocery stores, with fresh meat

Meat markets
Fish (sea food) markets
Fruit stores, vegetable markets

Candy, nut, confectionery stores

Dairy products stores
Milk dealers
Bakery products stores

Bakeries, without baking on
premises
Bakeries, with baking on premises

Egg, poultry dealers
Delicatessen stores
Other food stores

Sating and drinkirg places
Resta jants, cafeterias

Caterers

Lunch counters, refreshment stands

Drinking places

General stores

General merchandise group
Department stores

Dry goods, general merchandise
stores

Variety stores

Apparel group
Men's, boys' clothirig stores

Food group
Grocery stores (without fresh meats)
Combination stores (groceries-meats)

Meat markets
Fish (sea food) markets

^ Fruit stores, vegetable markets
Candy, nut stores
Confectionery stores
Dairy products stores
Milk dealers
Bakeries, caterers (Caterers in

Eating and drinking places in 1948)

Egg and poultry dealers
Delicatessen stores
Other food stores

Eating and drinking places
Restaurants, cafeterias, lunch rooms

(Included with Bakeries, caterers)
(Lunch counters and stands
Soft drink. Juice, ice cream stands

Drinking places:
Drinking places with meals
Drinking places—other

General stores (with food)

General merchandise group
Department stores (including gen'l.
rachdse. mail order houses)

Dry goods stores

General merchandise stores with food
General merchandise stores—other

Variety stores

Apparel group
Men's-boys' clothing stores (and
furnishings)

Food group
Grocery stores (without meats)
Combination stores:
Grocery stores with meats
Meat markets with groceries

Meat markets
Fish markets—sea food
Fruit stores and vegetable markets
Candy stores—nut stores
Confectionery stores
Dairy products stores
Milk dealers
Bakeries—bakery goods stores

Egg and poultry dealers
Delicatessen stores
Other food stores:
Coffee, tea, spice dealers
Farm products stores
General food stores (misc .

)

Bottled waters and beverage dealers

Restaurants and eating places
Restaurants, cafeterias, lunch rooms
Cafeterias
Lunch rooms
Restaurants with table service

Caterers
Lunch counters, refreshment stands,

etc.

:

Box lunch
Refreshment stands
Founta in—lunches
Lunch counters
Soft drink stands

(None)

General stores:
General stores—groceries with apparel
General stores—groceries with dry
goods

General stores—groceries with general
merchandise

General merchandise group
Department stores

—

With food departments
Without food departments
Mail-order houses—general
merchandise

Dry goods stores:
Dry goods stores
Piece goods stores

General merchandise stores
With food departments
Without food departments
Army and Navy goods stores
Women's exchanges and handwork shops

Variety, 5 and 10, and to-a-dollar
stores

Apparel group
Men's and boys' clothing and
furnishings stores:
Men's and boys' clothing stores
Men's clothing and furnishings
stores
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1948 Classification
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1948 Classification

Second-hand stores—Con.
Other second-hand stores

Other retail stores
Fuel dealers, except fuel oil
Fuel oil dealers
Ice dealers

Hay, grain, feed stores

Other farm, garden supply stores

Jewelry stores

Book stores

Stationery stores

Sporting goods stores

Bicycle stores

Florists
Cigar stores and stands

News dealers, newsstands

Gift, novelty, souvenir stores

Music stores
Luggage, leather goods stores
Optical goods stores
Camera, photographic supply stores
Office, store machine and equipment
dealers

(Included in Wholesale Trade
unless primarily selling
typewriters at retail)

All other retail stores

Corresponding classification in 1939

Second-hand stores~Con.
Other second-hand stores

Other retail stores
Fuel and ice dealers
Fuel oil retailers
(included in "Fuel and ice dealers")
Hay, grain and feed stores with
groceries

Hay, grain and feed stores—farm
implements

Hay, grain and feed stores—other
Farm and garden supply stores

Jewelry stores

Book stores

Stationery stores

Office, store, school supply dealers
Sporting good stores

Bicycle shops

Florists
Cigar stores, cigar stands

News dealers

Gift, novelty, souvenir shops

Piano, musical instrument stores
Luggage stores
Opticians
Photographic supply-camera stores
Office store appliance and equip-
ment dealers

Scientific, medical instrument and
supply dealers

Other retail stores

Corresponding classification in 1929

Second-hand stores—Con.

Other second-hand stores:
Building material and hardware
dealers

Office appliance dealers
Radios, phonographs, musical
instruments

Other second-hand dealers

Other retail stores
Coal and wood yards
(No separate classification)
Ice dealers
Feed stores with groceries
Feed stores (flour, feed, grain,
fertilizer)

Coal and feed stores
Grain elevators (sale at retail)
Farmers' supplies:

Fertilizer dealers
Harness shops
Irrigation and drainage equipment
and supplies (retail)

Farmers' supply stores
Seed stores, bulbs and nursery
stock

Cooperage (barrels, boxes, crates,
casts)
Jewelry stores:

Jewelry stores (installment-
credit)

Jewelry stores
Book stores:

Book stores, including religious
book dealers

Circulating libraries (book sales
only)

Stationers and printers:
Dealers in accounting and legal
forms and blank books

Paper and paper products stores
Printers and lithographers
Stationers and engravers

Office and school supply dealers
Sporting goods stores:

Sporting goods specialty stores
Sporting goods stores with toys
and stationery

Athletic and play ground equipment
dealers

jBicycle, motorcycle, and supply stores
^Bicycle shops (including repairs)
Florists
Cigar stores anf cigar stands:

Cigar stores with fountain
Cigar stands
Cigar stores without fountain

News dealers
Art and gift shops

Novelty and souvenir shops
Music stores (without radio)
Luggage and leather goods stores
Opticians and optometrists
Camera dealers-photographic supplies
Office, school and store equipment
dealers

Office and store furniture and
equipment dealers

Store fixture dealers
Office and store mechanical
appliance dealers (retail)

Typewriter dealers
Scientific and medical instrument
and supply dealers (retail)

Toy shops
Monument and tombstone work
Miscellaneous classifications
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Active proprietors (See Personnel.)

City size

Each retail store Included in the IQ-VS Census of Busi-

ness was classified into one of nine city-size groups de-

pending on the number of inhabitants in the city in which
the establishment was located. At the time city sizes

were established for the 19A8 Census of Business, final

figures fran the 1950 Census of Population were not avail-

able and, therefore, preliminary population figures were

used. Differences between these and final population figures

affect slightly the retail trade data presented in this
volume in relation to final population data from the 1950
Census of Population to be presented for similar size

groups. Those unincorporated areas, classified in 1940 as

urban under special rule by the Bureau of the Census, have
been treated as incorporated places in the 1948 Census of

Business. They are included in the appropriate city-size
groups in both the 1939 and 1948 censuses. Cities of less
than 2,500 inhabitants, unincorporated places, and rural
areas are Included in city-size group "Remainder of areas .

"

The nine city-size groups based on number of inhabitants
are:

Cities of 500,000 or m^re
Cities of 250,000 to 499,999
Cities of 100,000 to 249,999
Cities of 50,000 to 99,999
Cities of 25,000 to 49,999
Cities of 10,000 to 24,999
Cities of 5,000 to 9,999
Cities of 2,500 to 4,999
Remainder of area (Inc. cities of less than 2,500)

Cooperatives (See Operating types.)

Credit

Credit sales.—In the Census of Business a credit sale
is regarded as any sale in which all or part of the pay-
ment for merchandise purchased is deferred until some time
after delivery of the merchandise. The total amount of
credit sales Includes the amount of down payment and amount
allowed for trade-in, as well as the unpaid balance. The
total does not include interest or carrying charges.
Charge account sales .—In the Census, charge account, or

open account sales, are credit sales in which the amount
of purchase is charged to the account of the purchaser,
and in which settlement is made at the end of a weekly,
monthly or other billing period depending upon the policy
of the store. There are usually no interest or carrying
charges Involved In these transactions.

Installment sales .—In the Census, installment sales in-
clude credit sales in which the purchaser agrees to pay
unpaid balances in two or more payments of specified
amounts over a stipulated period of time. If an interest
or carrying' charge Is added to the selling price it is re-
garded ac "ether income" and is not Included in the sales
figure reported. Frequently Installment sales are evi-
denced by notes secured by liens such as chattel mortgages
on the go<"ds sold. Retail sales thus secured are classed
as InstaliJDent soles, even though the plan might require
settlement in a single payment. Even if the installment
notes are Ijnmediately discounted, as in many motor vehicle
sales, the transaction is treated as an installment credit
sale for the fUi.1 amount Including any trade-in allowance.
Balances due frum cuctoners .—This includes accounts and

notes receivable rer:ulting from sales tc customers that
were outstanding on the books of the business as of Dtcem-
ber 31, 1948, and December 31, 1947. They do not Include
accounts transferred to finance companies, banks, or other
institutions even though the retailer may continue to col-
lect payments.

APPENDIXES

APPENDIX D

EXPLANATION OF TERMS

Stores analyzing sales .—These are stores which indicated

in their 1948 Census of Business report whether or not
they had any credit sales during 1948.

Stores with cash sales only . --These are stores which in-
dicated in their 1948 Census of Business report that no
part of their sales were credit sales.

Stores with credit sales .—A store which reported any
amount of credit sales was included in this category, re-
gardless of the proportion of its cash and credit sales.

Stores whose credit sales are all charge account sales .

—

These are credit stores where the only credit extended is

on charge or open accounts. These stores usually have
considerable cash sales In addition to the charge account
sales.

Stores whose credit sales are all installment sales .

—

These are credit stores all of whose credit sales are in-
stallment sales. These stores also usually make cash
sales in addition to their installment sales.

Stores with both charge account and installment sales . --

These are credit stores whose credit saies are of both
types, charge account and installment.

Direct-selling organizations (See Operating types.)

Employees (See Personnel.)

Employee size (See Personnel.)

Establishments (See Retail establishments.)

Firms with four or more retail stores (See Size of organi-
zation. )

Leased departments (See Operating types.)

Legal form of organization

All retail establishments included in the 1948 Census of
Business were classified into one of the following legal
forms of organization: Individual proprietorships; part-
nerships; corporations;State .county, and municipal stores;
other legal forms.

Individual proprietorships .—These are retail establish-
ments owned by one individual or person. "Individual pro-
prietorships without active proprietors" are establish-
ments in which the owners did not devote the major portion
of their working time to the businesses during November
1948. "Individual proprietorships with active proprietors"
are those in which the owners did devote the major portion
of their working time to the businesses during November
1948.
Partnerships . --These are retail establishments owned by

two or more persons, each of whom has a financial interest
in and responsibility for the business. In "Partnerships
without active proprietors" none of the pai-tners devoted
the major portion of their working time to the business
during November 1948.

Corporations .—These are retail establishments owned by
an organization or company legally incorporated under
State laws. Cooperative associations incorporated under
either regular corpcration laws or under the special coop-
erative association laws are included in this legal form.

State, county, and municipal stores .—These establish-
ments include only liquor stores owned and operated by
State, county, and municipal governments.

Other legal forms . --These are retail establishments
having ownership under legal forms not defined above. In-
cluded in this legal form are cooperative associations not
Incorporated under the regular corporation laws or under
special cooperative associations laws' and other miscel-
laneous ownership types such as estates, receiverships,
etc.

Mall-order houses (See Operating types.)



APPENDIXES 25.13

Merchandise inventories

As used in the Census of Business the term "Inventories"
means stocks of goods held for sale, valued at cost. Mer-
chandise inventories in retail stores are the cost value
of stocks of goods held for sale in the stores. Merchan-
dise inventories in warehouses of retail multiunit organi-
zations represent the cost value of goods on hand in ware-
houses, held primarily for distribution to retail stores
within their own organization.
Merchandise inventories do not include the value of fix-

tures, furnishings, or other equipment used in the ware-
house or store operations. Inventories were reported for
the beginning and close of the calendar year 1948 except
for some businesses which used a fiscal year rather than
the calendar year for accounting purposes. Data so reported
have been accepted and included in the tabulations without
further adjustment.

Merchandise lines

Merchandise lines are groups of related commodities or
commodities grouped on a departmental basis which were es-
tablished, for census purposes, in consultation with rep-
resentatives of trade organizations, market research
groups, statistical organizations, and others. Twenty-six
sets of merchandise lines referred to as "patterns" were
developed, one for each group of related kinds of business,
to fit the departmental organization and the records of
reporting stores. This made it possible for the great
majority of stores to report their sales by merchandise
line.

In classifying sales by merchandise line, a specified
coranodity item may be grouped differently in different
patterns. For example, the item "Tires" is part of the
merchandise line "Parts and accessories" in the pattern
used for "Motor vehicle dealers." However, in the pattern
used for "Gasoline service stations" it is part of the
merchandise line "Tires (new and used)." Individual dif-
ferences in departmental organization of stores in the
same kind of business occasionally leads to reporting sales
of the same commodity in different merchandise lines. For
example, one motor vehicle dealer may include sales of
seat covers in the merchandise line "Passenger cars" when
they are installed in new oars, whereas another may in-
clude the same item under "Parts and accessories." The
reporting patterns of all kinds of business are shown in
appendix G of this volume.

Stores analyzing merchandise line sales, total .—This
refers to the number and total sales of stores which ana-
lyzed their sales by merchandise line. The total sales of

stores analyzing is the sum of the sales of the various
merchandise lines shown in the table.

Stores not analyzing merchandise line sales .—This refers
to the actual or estimated n\jmber and total sales of stores
which did not furnish an analysis of merchandise line

sales.

Merchandise vending machine operators (See Operating
types.)

Operating types

Cooperatives .—A retail cooperative store is one which is

owned by an association of consumers of the merchandise
handled by the store. Most of them are incorporated under
State cooperative association laws. In general, the dis-

tinguishing features of a cooperative are patronage divi-

dends based on the volume of purchases by the member, and

a limitation of one vote per member regardless of the

amount of stock owned. The stores are open to the public,

as a rule, but are generally patronized primarily by mem-
bers of the association operating the business.

There are two types of cooperatives included in this
category, "Consumer cooperatives" in which the membership
is primarily nonfarmers, and "Retail stores of farm coop-
eratives" in which the membership is primarily farmers.

Such farmer organizations frequently function as coopera-

tive marketing associations and, in addition, operate re-
tail stores to supply their membership with products nec-
essary for running a farm, e.g., hay, grain, feed, gaso-
line, and oil. Only the retail stores of such cooperative
associations are included in Retail Trade.
Direct-selling organizations .—These establishments are

the sales offices or headquarters from which crews of can-
vassers operate to sell from house-to-house. However,
mili dealers who make door-to-door deliveries and bakeries
which sell house-to-house are, for census purposes, not
considered to be direct-selling organizations.

Leased departments .—For census purposes, a retail leased
department is a separately owned business operated as a de-
partment of another retail establishment. While the leasee
owns the merchandise in his department, his merchandise
policies are integrated with those of the main store. The
main store usually provides services such as credit, de-
livery, heat, power, and protection.

Leased departments or concessions primarily engaged in
selling merchandise at retail, but operating within non-
retail establishments, such as hotels, railroad terminals,
etc., were classified as separate retail trade establish-
ments in the 1948 Census and separate reports covering the
activities of these leased departments or concessions were
obtained and included in Retail Trade as separate places
of business.
Mail-order houses .—These are establishments selling

merchandise primarily by mail from catalogs and direct-
mail solicitation. The retail stores of mail-order con-
cerns are not included in this category.
Merchandise vending machine operators .—These are busi-

nesses whose primary source of receipts is from merchan-
dise sold through coin-operated vending machines. For cen-
sus purposes, the office or warehouse from which the owner

of the machine operates or in which he keeps his stock of

merchandise is considered tobe the establishment location.

Vending machines are usually placed in factories, office
buildings, institutions, or in other retail businesses, the

operator usually paying a fee, either fixed or a percentage
of the machine's receipts, for the privilege cf placing the

machine. The operator owns the merchandise in the machines
and services them.

Paid employees (See Personnel.)

Part and full-year operations

Stores operated entire year .—Included in this category
were:

(1) Stores which commenced operations on or before

January 1, 1948, and which were still in operation at the

end of 1948.

(2) Stores which changed ownership during 1948, and

for which data for the 1948 operations of the previous

owner were included in the report.

(3) Seasonal stores, which are normally operated only

for a part of the year.
Stores not operated entire year .—Stores included as

part-year stores were:

(1) New business, commencing operations after January

1, 1948.

(2) Stores which changed ownership during 1948, and

for which no data on the 1948 activities of the previous

owner were available.

(3) Stores going out of business during 1948.

Pay roll

Pay roll, entire year, includes all compensation (sala-

ries, wages, commission, and bonuses) paid during the year

to all employees. For corporations, it includes amounts

paid to officers and executives; it does not include com-

pensation for proprietors or firm members of unincorporated

businesses. Excluded from pay roll are the vaiue of pay-

ments in kind, such as free meals, lodgings, etc., or

amounts received by employees as tips, etc. Pay roll is

reported before deduction for Sociai Security, income-tax

withholding, insurance dues, etc.
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Weekly pay roll Includes compensation for persons who
are actually on the pay roll during the specified work-

weeks. Stores whose pay roll period was other than a week

were requested to adjust the figures to a weekly basis.

Period established or acquired

The period established or acquired of each retail store

was the yeso- in which the store was established, or ac-

quired under the ownership at the end of 19A8. Mere change

of name, without a change of the actual owners was not

considered a change of ownership, neither was a change of

location of the establishment if it continued at the new
location under the same ownership. However, a change in

the legal form of organization, e.g., from partnership to

corporation, was considered a change in ownership, and the

acquisition date reported was that in which the change of

legal form took place.
Establishments which, at the end of 19A8, were operated

by original owners were classified by date of establish-
ment. Others were classified by latest date the business
changed hands prior to the end of 1948.

Personnel

Paid employees .—Paid employees consist of the number of
employees, including salaried officers and executives of
corporations, who were on the pay roll for a specified
workweek. Data for the workweeks ended nearest March 15,

July 15, and November 15 are included in the Retail Trade
tables.

"Full workweek employees ".— "Full workweek employees"
include employees whether regular or seasonal, who, for a

specified pay period, were paid for working at least the
number of hours typically worked in a week by employees of
the reporting establishment. All other employees paid
during that workweek were reported as part-workweek employ-
ees.

Active proprietors of unincorporated businesses .—Active
proprietors include owners or partners of unincorporated
businesses who devoted the major portion of their time to
operation of the business during November 1948.

Unpaid family workers of unincorporated businesses .—Un-
paid family workers consist of the number of family mem-
bers (wives, sons, daughters, etc. ) who worked in the busi-
ness during November 1948, but were not paid a wage or sal-
ary. Family workers paid a wage or salary are included
in the count of employees and their compensation Included
in pay roll.

Employee size .—Kach retail store included in the 1948
Census of Business was classified into one of eleven em-
ployee-size groups on the basis of the total number of em-
ployees on the pay roll for the workweek ended nearest
November 15, 1948. Active proprietors and unpaid family
workers were not regarded as employees in establishing em-
ployee sizes. Seasonal businesses and businesses which
commenced operations during 1948 are included in the em-
ployee-size group "No paid employees" if they were not in
operation during the week of November 15; if such stores
were in operation during that workweek, they are included
in the appropriate size group on the. same basis as stores
operating the entire year.

The employee-size groups used in the Retail tables are:
No paid employees 6 or 7 paid employees
1 paid employee 8 or 9 paid employees
2 paid employees 10 to 19 paid employees
3 paid employees 20 to 49 paid employees
4 or 5 paid employees 50 to 99 paid employees

100 or more paid employees

Proprietors (See Personnel.)

Retail establishments

Establishments consist of all retail stores as well as
central warehouses, administrative offices, and other units
of multiunlt organizations which service or are auxiliary

to retail stores of the organization. The count represents
number of establishments in business at end of 1948.

Warehouses, administrative offices, and auxiliary units .

—

These are locations cf a multiunlt organization which serv-
ice or are auxiliary to the retail stores within the or-
ganization. They do not ordinarily sell merchandise at
retail. In the Retail Trade tables, they are classified
into the following groups:

Warehouses

—

These are locations of a multiunlt organ-
ization which maintain a supply of merchandise and which
are primarily engaged in distributing that merchandise to
retail stores within their own organization. Establish-
ments having other auxiliary functions In addition to
warehousing activities are classified as warehouses.

Administrative offices—These are locations such as
central offices, executives offices, and district offices
which are primarily engaged in performing administrative
functions for the retail stores within their own organi-
zation.

Other auxiliary units

—

These are locations such as

buying offices, garages, receiving or shipping offices,
etc., which are primarily engaged in performing auxiliary
functions, other than warehousing and administration, for
the retail stores within their own organization.
Stores .—Stores are separate places of business primari-

ly engaged in selling merchandise at retail. In addition
to ordlnaiy retail stores such as grocery and hardware
stores, this classification Includes eating and drinking
places, milk dealers, gasoline service stations, market
stands (except farmers' stands), lumber and coal yards,
mall-order houses, direct selling (house-to-house) estab-
lishments, and establishments selling through coin-operated
vending machines. Only business establishments obtaining
their primary source of receipts from retail sales of mer-
chandise are classified as retail.
Data for retail leased departments located in retail

stores are combined with data for the store in which lo-
cated and are not reported or counted as separate stores.
Retail leased departments not located in retail stores,
however, are reported and tabulated as separate retail
stores. Retail Trade tables exclude "service" leased de-
partments, such as watch repair, beauty shop, shoe repair,
and other leased departments deriving a major source of
receipts from services to customers rather than from sale
of merchandise.
Although the 1948 Census of Business enumerated all re-

tall stores regardless of size, tabulations exclude data
for stores which operated during the entire year 1948 but
had sales of less than $500. In 1939, the corresponding
figure for exclusion from the tabulations was $100.

Sales size (See Sales and receipts.)

Sales and receipts

Sales .—Sales include total receipts from customers
during 1948, after deduction of refunds or allowances for

merchandise returned by customers. Sales Include receipts
from repairs and fr^m other services to customers, and
sales for resale, but exclude amounts not received from
customers, such as Income from investments, rental of real
estate, etc. They do not include the amount of local and
State sales taxes or Federal excise taxes which 6ire col-
lected by the store directly from customers, and paid di-
rectly by the store to a local, State, or Federal taxing
agency. Gasoline, liquor, tobacco, and other excise taxes
which are paid by the manufacturer or wholesaler and passed
along to the retailer are included.
The sales figures therefore represent total sales and

receipts of all establishments primarily engaged in Retail
Trade. They do not Include sales at retail accounted for
by manufacturers, wholesalers, service establishments, and
other businesses whose primary activity Is other than Re-
tall Trade.
Receipts from repairs and other services .—These Include

all receipts from customers except those from sale of mer-
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chandise. They do not include amounts which are not re-
ceived from customers, such as income from investments,
rental, or real estate, etc.

Sales for resale .—Sales for resale are receipts for
goods sold by a retail store to other businesses for resale
without further processing.

Billings .—Billings are the cost value(not retail) price
of merchandise billed by the warehouses of retail multi-
unit organizations to retail stores within their own organ-
ization during 19A8.

Sales size .—Each retail store included in the 19<i8 Cen-
sus of Business was classified into one of eleven sales-
size groups depending upon the volume of total sales and
receipts of the store during 1948. The sales-size groups
are as follows:

$1,000,000 or more $30,000 to $49,999
$500,000 to $999,999 $20,000 to $29,999
$300,000 to $499,999 $10,000 to $19,999
$100,000 to $299,999 $5,000 to $9,999
$50,000 to $99,999 $2,000 to $4,99v

Less than $2,000

Size of organization

Single and multiunit stores .—A store is classified as
a single unit if it is operated by a firm which operated
only one store, or no other store in the same general kind
of business as the store concerned. A store is classified
as a multiunit if it is one of two or more stores in the
same general kind of business operated by the same firm.

A store is considered to be in the same general kind of
business as another store when both are classified in the
same kind of business or in the same major kind-of-busi-
ness group. For the purpose of classifying multiunit
stores, each of the following major kind-of-business groups
are separate entities:

Food group
Eating and drinking places
General merchandise group, general stores
Apparel group
Furniture, furnishings, appliance group
Automotive group
Lumber, building, hardware group
Drug and proprietary stores
Second-hand stores

In addition, as grouped below, the following retail kinds
of business were considered to be the same general kind of

business:
1. Fuel dealers (except fuel oil), fuel oil dealers,

and ice dealers
2. Hay, grain and feed stores and farm and garden supply

stores
3. Book stores and stationery stores
4. Sporting goods stores and bicycle stores

A "one store" firm single unit is a retail store operated
by a firm which operates only that one retail store. A
"multistore" firm single unit is a retail store operated
by a firm which operates two or more retail stores, but no

other retail store in the same general kind of business as
the store concerned. Example: A firm operates three re-
tail stores; a grocery store, a hardware store, and a cigar
store. All three of these stores are single units of a

"multistore" firm for Retail census purposes since each
store is classed in a kind of business which is not the
same general kind of business of any other store in the
same firm.
The "number of units" class for a multiunit store is

determined by the number of stores in the same general
kind of business operated by the same firm.

Firms with four or more retail stores . --These are firms
which operated four or more retail stores in 1948. The
retail stores of these firms might be classified in one or
more different kinds of business, but the firm was classi-
fied in that kind of business from which it derived the
major portion of its receipts. The "number of stores"
class for each store of a firm is determined by the total
number of retail stores operated by each firm.

Stores operated entire year (See Part- and fUll-year opera-
tion. )

Stores not operated entire year (See Part- and full-year
operations.

)

Trucks

Trucks and truck-tractors .—Trucks are distinguished
from truck-tractors in that the pay-load is hauled on the
tioick whereas, in the case of the truck-tractor, it is

towed in a semitrailer.
Manufacturers' rated capacity .—This is the rating as-

signed by the truck manufacturer. It should be noted that

there is no exact relationship between such rated capacity
and the actual load-carrying capacity. For example, trucks
rated 1-1/2 tons can and do frequently carry loads of
several tons. However, classification by manufacturers'
rated capacity was used in the 1948 Census of Business
since it was the only uniform basis for size indication
available at that time. In spite of its limitations in

indicating pay-load capacity,manufacturers' rated capacity
does make it possible to evaluate the usage of light trucks,

medium trucks, and heavy trucks in a given kind of business,

and between different kinds of business.
Stores reporting data on trucks and truck-tractors .

—

These are stores which reported whether or not they opera-
ted trucks and truck-tractors during December 1948.

Stores not operating trucks and truck-tractors .—These

axe stores which stated that they did not operate a truck
or turck-tractor

.

Stores operating trucks and truck-tractors .—These are

stores which reported operation of some trucks and truck-

tractors during December 1948.

Stores not reporting data on trucks and truck-tractors.—
These are stores which failed to report whether or not

they operated trucks and truck-tractors.

Unpaid family workers (See Personnel.)
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SECTION iV—Continued LISTING SHEET
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APPENDIX F

CONTENTS OF 1948 CENSUS OF BUSINESS VOLUMES

VOLUME I: RETAIL TRADE—GENERAL STATISTICS. PART 1

Chapter 1.—United States Summary

Table lA Retail stores, warehouses, and administrative

offices—United States, by kind of business:

19-;8

Table IB Retail stores, warehouses, and administrative

offices—Geographic division and State: 1948

Table IC Retail stores—United States, by kind of busi-

ness: 194S, 1939, and 1929

Table ID Retail stores—Geographic division and State:

1948, 1939, and 1929

Table IE Retail stores—Geographic division, by kind of

business: 1948
Table IF Retail stores—Kind of business, by geographic

division and State: 1948
Table IG Retail stores—Kind of business,by standard met-

ropolitan area: iy.3
Table Hi Retail stores, 1948—Standard metropolitan areas

ranked by 1948 sales volume
Table IJ Retail stores, 1948 and 1939—Cities with 25,000

inhabitants or more ranked by 1948 sales vol-

ume
Table IK Retail, stores, 1948 and 1939—Cities with 10,000

to 24,999 inhabitants

Chapter 2.—Sales Size

Table 2A Sales size—United States, by kind of business,
by full-and part-year operation: 1948

Table 2B Sales size—United States, by kind of business:
1948

Table 2C Sales size of stores with legal form corpora-
tion—United States, by kind of business: 1948

Table 2D Sales size of stores with legal form other than
corporation—United States,ty kind of business:
1946

Table 2E Sales size—State, by kind of business; 1948
Table 2F S"les size of single and multiunits—United

States, by kind of business: 194o
Table 2G Sales size of single and multiunits—Geographic

division, by kind of business: 1948

Chapter 3.—Single Units and Multiunits

Table 3A Single and multiunits—United States, by kind of
business: 1V4S

Table 3B Single and multiunits—State, by kind of busi-
ness : 1948

Table 3C Single and multiunits—Selected standard metro-
politan areas, by kind of business: 1948

Table 3D Retail operations of firms with four or more re-
tail stores—United States, by kind of busi-
ness: 1948 and 1939

Chapter 4.—Employee Size

Table 4A Employee size of stores—United States, Ly kind
of business: 1948

Table 4B Employee size of stores—Geographic division, by
kind of business: 1948

Table 4C Employee size of stores—State, by kind of busi-
ness : 1948

Table 4D Employee size of stores—United States—Sales
size, by kind of business: 1948

Chapter 5.—City Size

Table 5A City Size—United States, by kind of business:
1948

Table 58 City size—United States, by kind of business:
1948 and 1939

Table 5C City size—United States and geographic divi-
sions: 1948

Table 5D City size—Geographic division, by kind of busi-
ness : 1948

Chapter 6.—Legal Form of Organization

Table 6A Legal form of organization—United States, by
kind of business: 1948 and 1939

Table 6B Legal form of organization—Geographic division
and State: 1948 and 1939

Table 6C Legal form of organization—United States, by

kind of business : 1948
Table 6D Legal form of organization—State, by kind of

business: 1948
Table 6E Legal form of organization—Proprietorships and

partnerships with and without active proprie-
tors, by kind of business. United States: 1948

Table 6F Legal form of organization—Proprietorships and
pnrtnerships with and without active proprie-
tors, by geographic division and State: 194S

Chapter 7.—Warehouses, Other Auxiliary Units

Table 7

A

Table 7B

Table 7C

Table 7D

Table PA

Table SB

Table 80

Warehouses of
United States

Warehouses of

Geographic di

Wai-ehouses of
Employees and
United States

Administrative
ganizations—

i

ness: 1948

retail multiunit organizations

—

by kind of business: 1948
retail multiunit organizations

—

vision and State: 1948
retail multiunit organizations

—

pay roll for selected workweeks

—

by kind of business: 1948
offices of retail multiunit or-

United States, by kind of busi-

Chapter 3.—Miscellaneous

Period established or acquired—United States

—

Single and multiunits, oy kind of business:
1948

Period established or acquired—Single and multi-
units—United States, by geographic division
and State: 1948

Analysis of source of receipts—United States,by
kind of business: 1948

Chapter 9.—Territories

Data for Alaska and Hawaii: Includes tables similar to

those presented for continental United States, except
that tables were omitted where there was an insufficient
number of establirihments to permit publication.

VOLUME II: RETAIL TRADE—GENERAL STATISTICS,
STATISTICS

lOATable

T^ble

Table lOC-1

Table lOC-2

Table

Table

lOB

lOD

lOE

Table lOF

Chapter 10.—Merchandise Inventories

Merchandise inventories—United States,by kind

of business: 1948
Merchandise inventories—Geographic division,

by kind of business: 1948
Merchandise inventories—Corporate status, by

kind of business—United States: 194b
Merchandise inventories—Kind of business, by

sales size—United States: 1948
Merchandise inventories—Single and multiunits
—United States, by kind of business: 1948

Merchandise inventories of large stores and
multiunits, and small-store sample—United
States and geographic division, by kind of
business: 1948

Merchandise inventories of large stores and
multiunits—States, by kind of business: 1948
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Table 8C Wholesale establishments—Period established or
acquired—United States, by type of operation
and kind of business: 194-8

Table 8D Wholesale establishments—Detailed type of op-
eration, by kind of business: 19<i8

Table 8E Voluntary group grocery wholesalers—Percentage
of sales to group members—United S+ates and
geographic divisions: 19^8

Table 8F Retailer-cooperative grocery warehouses— Per-
centage of sales to retailer owners—United
States and geographic divisions: 1948

Table 8G Wholesale agents and brokers—United States, by
kind of business and class of agent, broker:
194-8

Table 8H Wholesale agents and brokers—Selected standard
metropolitan areas, by kind of business and
class of agent, broker: 1948

Table 8J Merchant wholesalers—Selected kinds of business
—Geographic division and State: 1948

Chapter 9.—Territories

Data for Alaska and Hawaii : Includes tables similar to
those presented for continental United States, except
that tables were omitted where there was an insufficient
number of establishments to permit publication.

Chapter 10.—Commodity Line Sales—United States

Table lOA Commodity line sales—Merchant wholesalers-United
States, by kind of business: 1948

Table lOB Commodity line sales—Manufacturers' sales
branches (with stocks)—United States, by kind
of business: 1948

Table IOC Commodity line sales—Manufacturers' sales of-
fices (without stocks)—United States, by kind
of business: 1948

Table lOD Commodity line sales—Assemblers (mainly farm
products)—United States, by kind of business:
1948

Chapter 11.—Commodity Line Sales—Merchant Wholesalers

Table 11 Commodity line sales—Merchant wholesalers—Kind

of business, by geographic division: 1948

Chapter 12.—Commodity Line Sales—Manufacturers'
Sales Branches

Table 12 Commodity line sales—Manufacturers' sales

branches (with stocks)—Kind of business, by
geographic division: 1948

Chapter 13.—Commodity Line Sales—Assemblers

Table 13. Commodity line sales—Assemblers (mainly farm

products)—Kind of business, by geographic di-

vision: 1948

Table 14F Petroleum bulk stations and terminals—Storage
capacity—United States, by geographic divi-
sion. State, and type of establishment: 1948

Table 14G Petroleum bulk stations and terminals—Type of
station,by geographic division and State: 1948

VOLUME V: WHOLESALE TRADE—AREA STATISTICS

United States Summary—Tables appearing here are identical
with those appearing in Chapter 1 of Volume TV.

Area Statistics—(The following tables appear,where appli-
cable, for each State, the District of Columbia, Alaska,
and Hawaii)

:

Table 101 The State
Table 102 Standard metropolitan areas
Table 103 Counties and cities of 5,000 inhabitants or more
Table 104 Counties with 50 establishments or more

VOLUME VI: SERVICE TRADE—GENERAL STATISTICS

Chapter 1.—United States Summary

Table lA Selected services—United States, by kind of
business: 1948 and 1939

Table IB Amusements—United States, by kind of business:
1948 and 1939

Table IC Personal, business, and repair services—Geo-
graphic division and State: 1948 and 1939

Table ID Amusements—Geographic division and State: 1948
and 1939

Table IE Hotels—Geographic division and State: 1948 and

1939
Table IF Toxirist courts—Geographic division and State:

1948 and 1939
Table IG Selected services—United States, by kind of

business: 1948
Table IH Amusements—United States, by kind of business:

1948
Table IJ Selected services—Geographic division, by kind

of business : 1948
Table IK Amusements—Geographic division, by kind of busi-

ness : 1948
Table IL Personal, business, and repair services—Geo-

graphic division and State: 1948
Table IM Amusements—Geographic division and State: 1948
Table IN Hotels—Geographic division and State: 1948

Table IP Tourist courts—Geographic division and State:

1948
Table IQ Selected services—Kind of business, by geo-

graphic division and State: 1948
Table IR Amusements— Kind of business, by geo^Taphic

division and State: 1948
Table IS Selected services—Kind -of- business groups, by

standard metropolitan area: 1948

Chapter 14.—Petroleum Bulk Stations and Terminals

Table 14A Petroleum bulk stations and terminals—Geograph-
ic division and State: 1948

Table 14B Petroleum bulk stations and terminals—Commodity
line sales—United States and geographic di-

visions: 1948
Table 14C Petroleum bulk stations and terminals—Total

dollar sales and gallons of petroleum products

sold—Geographic division and State, by type

of establishment: 1948
Table 14D Petroleum bulk stations and terminals—Total

dollar sales and gallons of petroleum products

sold—State, by county and type of establish-
ment : 1948

Table 14E Distributing terminals and district office—To-

tal dollar sales and gallons cf petroleum prod-

ucts sold—Geographic division and State: 1948

Chapter 2.—Receipts Size

Table 2A Receipts size—Selected services—United States,

by kind of business: 1948
Table 2B Receipts size—Amusements—United States, by

kind of business: 1948
Table 2C Receipts size—Personal, business, and repair

services—Geographic division and State: 1948

Table 2D Receipts size—Amusements—Geographic division

and State: 1948
Table 2E Receipts size—Personal, business, and repair

services—Selected kinds of business, by geo-
graphic division and State: 1948

Table 2F Receipts size—Motion picture theaters (regular)

—Geographic division and State: 1948

Table 2G Receipts size—Bowling alleys—Geographic divi-

sion and State: 1948
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Table 2H

Table 2J

Tcble :?K

Table 2L

TaMe 2M

Table 2N

Table 3A

Table 3B

Table 3C

Table 3D

Table 4A

Table 4B

Table 4C

Table 4D

Table 4E

Table 5A

Table 5B

Table 5C

Table 5D

Table 5E

Table 5F

Table 6A

Table 6B

Table 6C

Table 6D

Receipts size—Billiard and pool parlors—Geo-

graphic division and State; 1948

Receipts size—Hotels—Geographic division and

State:' 194J3

Receipts size~Tourist courts—Geographic divi-

sion and State: 1948
Receipts size—Personal, business, and repair

services—Selected standard metropolitan areas

:

1948
Receipts size— Amusements - -Selected standard

metropolitan areas: 1948
Receipts size—Hotels—Selected standard metro-

politan areas: 1948

Chapter 3.—Employee Size

Employee size of establishments—Personal, busi-
ness, and repair services—United States, by

kind of business: 1948
Employee size of establishments—Personal, busi-

ness, and repair services—Geographic division

and State: 1948
Enployee size of establishments—Personal, busi-

ness, and repair services—Selected kinds of

business, by geographic division and State:
1943

Employee size of establishments—Year-round ho-
tels—Geographic division and State: 1948

Chapter 4.—City Size

City size—Selected services—United States, by
kind of business: 1948

City size—Personal, business, and repair serv-
ices, by geographic division: 1948

City size—Personal, business, and repair serv-
ices—Selected kinds of business,by geographic
division: 1948

City size—Hotels—United States and geographic
divisions: 1948

City size—Amusements — Total for the United
States, and for selected kinds of business, by
geographic division: 1948

Chapter 5.—Legal Form of Organization

Legal form of organization—Selected services

—

United States, by kind of business: 1948
Legal form of organization—Amusements—United

States, by kind of business: 1948
Legal form of organization—Personal, business,

and repair services—Geographic division and
State: 1948

Legal form of organization—Amusements—Geograph-
ic division and State: 1948

Legal form of organization—Hotels—Geographic
division and State: 1948

Legal form of organization—Tourist courts—Geo-
graphic division and State: 1948

Chapter 6.—Trucks

Trucks and truck-tractors operated by laundries,
cleaning and dyeing plants, and related serv-
ices, December 1948—United States, by kind of
business

Trucks and truck-tractors operated by laundries,
cleaning and dyeing plants, and related serv-
ices, December 1948—Geographic division and
State

Trucks and truck-tractors operated by automobile
repair services and garages, December 1948

—

United States, by kind of business
Trucks and trucls-tractors operated by automobile

repair services and garages, December 1948

—

Geographic division and State

Chapter 7.—City Statistics

Table 7A Advertising agencies—Selected cities of 100,000
inhabitants or more: 1948

Table 7B Automobile storage and parking—Selected cities
of 25,000 inhabitants or more: 1948

Table 7C Barber shops—Selected cities of 5,000 inhabit-
ants or more: 1948

Table 7D Barber and beauty shops combined—Selected cities
of 100,000 inhabitants or more: 1948

Table 7E Beauty shops—Selected cities of 5,000 inhabit-
ants or more: 1948

Table 7F Cleaning and dyeing plants (exc. rug cleaning)

—

Selected cities of 10,000 inhabitants or mere;

1948
Table 7G Diaper service—Selected cities of 50,000 inhab-

itants or more: 1948
Table 7H Electrical repair shops — Selected cities of

25,000 inhabitants or more: 1948
Table 7J Funeral service—Selected cities of 10,000 in-

habitants or more: 1948
Table 7K General automobile repair shops—Selected cities

of 5,000 inhabitants or more: 1948
Table 7L Linen supply service—Selected cities of 50,000

inhabitants or more: 1948
Table 7M Photographic studios (inc. commercial photogra-

phy)—Selected cities of 50,000 inhabitants or
more : 1948

Table 7N Power laundries—Selected cities of 50,000 in-
habitants or more: 1948

Table 7P Pressing, alteration, garment repair shops (inc.

fur)—Selected cities of 5,000 inhabitants or

more : 1948
Table 7Q Self-service laundries—Selected cities of 50,000

inhabitants or more: 1948
Table 7R Shoe repair shops—Selected cities of 5,000 in-

habitants or more: 1948
Table 7S Upholstery, furniture repair shops — Selected

cities of 50,000 inhabitants or more: 1948
Table 7T Watch, clock, jewelry repair shops—Selected

cities of 25,000 Inhabitants or more; 1948
Table 7U Hotels—Selected cities of 10,000 Inhabitants or

more : 1948

Chapter 8. -Laundries, Cleaning and Dyeing Plants,
and Related Services

Table 8A Laundries with power facilities—Geographic di-
vision and State: 1948

Table 8B Laundries with power facilities—Selected stand-
ard metropolitan areas: 1948

Table 8C Laundries, cleaning and dyeing plants, and re-
lated services—Geographic division and State,
by kind of business: 1948

Table 8D Laundries, cleaning and dyeing plants, and re-
lated services—Selected standard metropolitan
areas, by kind of business: 1948

Table 8E Laundries with power facilities—Total receipts,

by major sources - -Geographic division and

State: 1948
Table 8F Laundries with power facilities—Total receipts,

by major sources—Selected standard metropoli-
tan areas : 1948

Table 8G Laundries, cleaning and dyeing plants, and re-
lated services—Total receipts,ty major sources

—Geographic division and State, by kind of
business: 1948

Table 8H Laundries, cleaning and dyeing plants, and re-
lated services—Total receipts, ty major sources
—Selected standard metropolitan areas, by
kind of business: 1948

Table 8J Laundries with power facilities—^Wholesale re-
ceipts, by major sources—Geographic division
and State: 1948

Table 8K Laundries with power facilities—Wholesale re-
ceipts, by major sources—Selected standard
metropolitan areas: 1948
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Chapter 11. —Credit

Table llA Analysis of cash and credit sales and balances
due—United States, by kind of business: 1948

Ta.ble IIB Analysis of cash and credit sales and balances
due by legal form of organization—United
States, by kind of business: 194-8

Table IIC Analysis of cash and credit sales and balances
due for single and multiunits—United States,
by kind of business: 1948

Table IID Analysis of cash and credit sales and balances
due by sales size—United States, by kind of
business: 1948

Table llE Analysis of cash and credit sales and balances
due—Geographic division, by kind of business:
1948

Table IIF Analysis of cash and credit sales and balances
due for large stores and multiunits, and sam-
ple of small stores—Geographic division, by
kind of business: 1948

Table IIG Analysis of cash and credit sales and balances
due for large stores and multiunits—State, by
kind of business: 1948

Table IIH Analysis of cash and credit sales and balances
due for large stores and multiunits—Selected
standard metropolitan areas, by kind of busi-
ness : 1948

Chapter 12.—Selected Types of Operation

Table 12A Cooperatives—United States, by kind of business:
1948

Table 12B Cooperatives—Geographic division and State, by
kind of business: 1948

Table 12C Cooperatives—United States,by single and multi-
units, by kind of business: 1948

Table 12D Cooperatives—United States, by sales size, by
kind of business: 1948

Table 12E Cooperatives --Merchandise line sales-- United
States, by kind of business: 1948

Table 12F Cooperatives— Merchandise inventories-- United

States, by kind of business: 1948
Table 12G Cooperatives—Analysis of credit sales and bal-

ances due—United States, by kind of business:

1948
Table 12H Mail order houses, direct selling organizations,

and merchandise vending machine operators-

-

United States, by kind of business: 1948

Table 12J Direct selling organizations—Geographic divi-

sion and State, by kind of business: 1948

Table 12K Retail stores with retail leased departments

—

United States, by kind of business: 1948

Table 12L Retail leased departments in retail stores

—

United States, by kind of business of leased

departments, and kind of business of main

store : 1948
Table 12M Retail leased departments in retail stores

—

United States, by kind of business of main

store, and kind of business of leased depart-

ment : 1948

Chapter 13.—Employment and Pay Roll

Table 13A Paid employees and weekly pay roll for selected

workweeks—United States, by kind of business:

1948
Table 13B Paid employees and weekly pay roll for selected

workweeks—Geographic division, by kind of

business: 1948
Table 130 Paid employees and weekly pay roll for selected

workweeks for large stores and multiunits and

small store sample—Geographic division, by

kind of business : 1948
Table 13D Paid employees and weekly pay roll for selected

workweeks for large stores and multiunits

—

State, by kind of business: 1948

Chapter 14.—Trucks

Table 14A Retail trade—Trucks and tiniok-tractors operated,
December 1948—United States, by kind of busi-
ness

Table 14B Retail trade—Trucks aid truck-tractors operated,
December 1948—Geographic division, by kind of

business
Table 14C Retail trade—Trucks and truck-tractors operated

by large stores and multiunits and small store
sample, December 1948—Geographic division, by
kind of business

Table 14D Retail trade—Trucks and tinick-tractors operated
by large stores and multiunits,December 1948

—

State, by kind of business
Table 14E Trucks, truck-tractors, and trailers operated by

warehouses, administrative offices, and auxil-
iary units of retail raultiunit organizations,
December 1948—United States, by kind of busi-
ness

Table 14F Trucks, truck-tractors, and trailers operated by
warehouses, administrative offices, and auxil-
iary units of retail multiunit organizations,
December 1948—Geographic division and State

Chapter 15.—Miscellaneous

Table 15A Self-service in grocery stores—United States,

by single and multiunits: 1948

Table 15B Self-service in grocery stores—Oeographic divi-

sions: 1948

Table 15C Self-service in grocery stores—United States

—

Sales size, by single and multiunits: 1948

Table 15D Self-service in grocery stores—Geographic divi-

sion, by sales size: 1948

Table 15E Self-service in grocery stores—Merchandise line

sales—United States and geographic divisions:

1948
Table 15F Sales for resale—United States, by kind of busi-

ness: 1948

Table 15G Vfholesale Trade—Sales to household consumers,

farmers, and other individual users—United

States, by type of operation and kind of busi-

ness: 1948

Chapter 16.—Merchandise Line Sales—Food Group

Table 16A Merchandise line sales—Food group—United States,

by kind of business: 1948

Table 16B Merchandise line sales—Food group—Kind of busi-

ness, by geographic division: 1948

Table 16C Merchandise line salesof large stores and multi-

units, and small store sample—Food group—Kind

of business, by geographic division: 1948

Table 16D Merchandise line sales of large stores and multi-

units—Food group—Kind of business, by State:

1948
Table 16E Merchandise line sales of large stores and multi-

units—Food group—Kind of business, for se-

lected standard metropolitan areas: 1948

Tpble 16F Bakery products stores with baking on premises

—

Value of on-premise production—United States

and geographic divisions: 1948

Each of the following chapters contains five tables similar

to those described in Chapter 16 above as tables 16A,

B, C, D, and E. Additional tables appear in Chapters 21

and 23 and are listed below.

Chapter 17. —Merchandise Line Sales—Eating
Places

and Drinking

Chapter 18.—Merchandise Line Sales—General Merchandise

Group, General Stores

Chapter 19.—Merchandise Line Sales—Apparel Group

Chapter 20.—Merchandise Line Sales-^\irnLture,Furnishings,

Appliance Group

981321 0-52-3
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Chapter 21.—Merchandise Line Sales—Automotive Group
and Gasoline Service Stations

Table 21F Motor vehl,cle and farm equipment dealers—Cars
and trucks sold—United States and geographic
divisions: 19A8

Table 21G Motor vehicle and farm equipment dealers—Cars
and trucks sold by large dealers andmultiunits,

and small store sample—United States and geo-
graphic divisions: 19^8

Table 21H Motor vehicl.e and farm equipment dealers—Cars

and trucks sold by large dealers and multi-

units, by State: 1948

Chapter 22.—Merchandise Line Sales — Lumber, Building,

Hardware Group

Chapter 23.—Merchandise Line Sales—Drug
and Proprietary Stores

Table 23F Drug stores—Prescription sales in all stores,

stores with sales of $100,000 or more, and

multiunit stores—United States and geographic
divisions: 19A8

Table 23G Drug stores—Prescription sales in large stores
and multiunits, and in small store sample

—

United States and geographic divisions : 19-48

Table 23H Drug stores—Prescription sales in large stores
and multiunits, by State: 19'48

Table 23J Drug stores—Number of registered pharmacists

—

United States and geographic divisions: 1948
Table 23K Drug stores—Number of registered pharmacists in

large stores and multiunits, and in small
store sample—United States and geographic
divisions: 194-8

Table 23L Drug stores—Number of registered pharmacists in
large stores and multiunits, by State: 1948

Table 23M Drug stores—Number of registered pharmacists in
large stores and multiunits, by selected stand-
ard metropolitan area: 1948

Table IG Merchant wholesalers—Kind of business, by geo-
graphic division and State: 1948

Table IH Merchant wholesalers—Kind of business, by se-
lected standard metropolitan areas: 1948

Chapter 24. —Merchandise Line Sales—Miscellaneous Kinds of
Business

VOLUME III: RETAIL TRADE—AREA STATISTICS

United States Summary—Tables appearing here are identical
with those appearing in Chapter 1 of Volume I.

Area Statistics—(The following tables appear,where appli-
cable, for each State, the District of Columbia, Alaska,
and Hawaii)

:

Table 101 The State
Table 102 Standard metropolitan areas
Table 103 Counties and cities of 2,500 inhabitants or more
Table 104 Counties with 200 establishments or more
Table 105 Cities with 200 stores or more

VOLUME rV: WHOLESALE TRADE—GENERAL STATISTICS
AND COMMODITY LINE SALES STATISTICS

Chapter 1.—United States Summary

Table lA Wholesale establishments and administrative of-
fices—United States, by type of operation and
kind of business: 1948

Table IB Wholesale establishments and administrative of-
fices—Geographic division and State: 1948

Table IC Wholesale establishments—United States, by type
of operation and kind of business: 1948, 1939,
and 1929

Table ID Wholesale establishments- -Geographic division
and State: 1948, 1939, and 1929

Table IE Wholesale establishments—United States, by type
of operation and kind of business: 1948

Table IF Wholesale establishments—Type of operation, by
geographic division and State: 1948

Chapter 2.—Sales Size and Operating Expenses

Table 2A

Table 2B

Table 2C

Table 2D

Table 2E

Table 2F

Table 3A

Table 3B

Table 3C

Table 4A

Table 4B

Sales size—Service wholesalers and manufactur-
ers' sales branches—United States, by kind of
business: 1948

Sales size—Service wholesalers,by kind of busi-
ness—Geographic divisions and selected stand-
ard metropolitan areas: 1948

Operating expense ratios cf service wholesalers

—

United States, by kind of business, by sales
size, by corporate status: 1948

Operating expense ratios of service wholesalers

—

Kind of business, by selected standard metro-
politan area: 1948

Operating expense ratios of manufacturers ' sales
branches—United States, by kind of business:
1948

Frequency distribution of operating expense ra-
tios of service wholesalers—United States, by
kind of business, by sales size: 1948

Chapter 3.—Credit

Credit sales—Merchant wholesalers and manufac-
turers' sales branches—United States, by kind
of business: 1948

Credit sales --Merchant wholesalers --Selected
standard metropolitan areas, by kind of busi-
ness: 1948

Merchant wholesalers reporting credit sales and
number of credit accounts—United States, by
kind of business and sales size: 1948

Chapter 4.—Sales by Class of Customer

Sales by class of customer—United States, by
type of operation and kind of business: 1948

Sales by class of customer—Selected standard
metropolitan area, by type of operation and
kind of business: 1948

Chapter 5.—^Legal Form of Organization

Table 5A Legal form of organization—United States, by
type of operation and kind of business: 1948

Table 5B Legal form of organization—State, by type of
operation: 1948

Chapter 6.—Employee Size

Employee size of wholesale establishments—United
States, by type of operation and kind of busi-
ness: 1948

Employee size of wholesale establishments, by
State: 1948

Table 6A

Table 6B

Table 7A

Table 7B

Table 7C

Chapter 7.—Trucks

Wholesale trade-- Trucks, truck-tractors, and
trailers operated, December 1948—Type of op-
eration, by kind of business

Wholesale trade—Trucks, truck-tractors, and
trailers operated, December 1943—Geographic
division and State

Wholesale trade-- Trucks, truck-tractors, and
trailers operated, December 1948—State, by
type of operation, by kind of business

Chapter 8.—Miscellaneous

Table 8A City size—United States, by type of operation
and kind of business: 1948

Table 8B Size by number of wholesale establishments op-
erated—United States,by type of operation and
kind of business: 1948



APPENDIXES

APPENDIX G

PATTERNS OF MERCHANDISE LINES AND INDEX OF KINDS OF BUSINESS USING RELATED LINES

25.39

Chapter and patterns of merchandise lines
Kind of business in which the

specified merchandise line
appears

Data for related merchandise lines
appear in:

Chap-

ter
Kind of business

(1) (2) (3) W
CHAPTER 16. —FOOD GROUP

Pattern 1

Meats (exc. fresh), sea food, poultry

Heats (all kinds), sea food, poultry

Fresh fruits, vegetables

Canned goods, other groceries

Gasoline, lubricants, fuel oil*

Pattern 2

Milk and cream

Ice cream, frozen custard, etc.

Other dairy products

Eggs

Poultry

Groceries, other foods*

Pattern 3

Candy, nuts, confectionery

Bakery products

Delicatessen meats, salads, etc.

Fountain and meals*

Cigars, cigarettes, tobacco*

Canned goods, beverages, other foods*

Grocery stores, without fresh meat

Grocery stores, with fresh meat
Meat markets
Fruit stores, vegetable markets
Fish (sea food) markets

Grocery stores, without fresh meat
Grocery stores, with fresh meat
Fruit stores, vegetable markets
Meat markets
Fish (sea food) markets

Grocery stores, without fresh meat
Grocery stores, with fresh meat
Meat markets
Fish (sea food) markets
Fruit stores, vegetable markets

Grocery stores, without fresh meat

Grocery stores, with fresh meat

Milk dealers
Dairy products stores

Dairy products stores
Milk dealers

Milk dealers
Dairy products stores

Milk dealers
Egg, poultry dealers
Dairy products stores

Egg, poultry dealers

Dairy products stores

Egg, poultry dealers

Candy, nut, confectionery stores

Bakery products stores
Delicatessen stores

Bakery products stores

Candy, nut, confectioneiry stores

Delicatessen stores

Delicatessen stores

Candy, nut, confectionery stores

Bakery products stores

Delicatessen stores

Candy, nut, confectionery stores

Delicatessen stores

Candy, nut, confectionery stores

Bakery products stores
Delicatessen stores

2U

16
16
16
16
16
17
18
18
18

2^
24
24

21

24

16

17
18
18
23
24
24

17
17

24

16

Hay, grain, feed stores
Other farm, garden supply stores

Candy, nut, confectionery stores

Dairy products stores
Bakery products stores
Egg, poultry dealers
Delicatessen stores
Eating and drinking place"
General stores
Department stores
Dry goods, general merchandise

stores
Hay, grain, feed stores

Other farm, gairden supply stores

Cigar stores and stands

Gasoline service stations
Fuel oil dealers

Grocery stores, with fresh meat

Eating and drinking places

General stores
General merchandise group

Drug and proprietary stores

Cigar stores and stands

News dealers, newsstands

Restaurants, cafeterias

Lunch counters, refreshment stands

Cigar stores and stands

Grocery stores, with fresh meat

See footnote at end of table.
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Chapter and patterns of merchandise lines
Kind of business in which the
specified merchandise line
appears

Data for related merchandise lines
appear in:

Chap-
ter

Kind of business

(1) (2) (3) M
CHAPTER 17.—EATING AND DRINKING PLACES

Pattern ^

Meals

Outside catering (all foods)

Beer, wine, liquor (on-sale)

Fountain, soft drinks (on-sale)

Candy, nut, confectionery*

Cigars, cigarettes, tobacco*

Groceries, packaged liquors, etc.*
(off-sale)

CHAPTER 18.—GENERAL MERCHANDISE GROUP,
GENERAL STORES

Pattern 5

Main store

Piece goods and household textiles:
Silks, velvets, synthetics, woolen yard
goods*
Cotton yard goods*
Linens and towels*
Domestic, blankets, comforters, spreads*

Small wares:
Laces, ribbons, notions, needlework*
Toiletries, drugs, drug sundries*
Toiletries, drugs, drug sundries*
Silverware, clocks, fine jewelry,watches
Costume Jewelry*
Books, msigazines, stationery

Vomen's and misses' ready-to-wear
accessories:
Neckwear, scarfs, handkerchiefs*
Millinery*
Women's, children's gloves*
Corsets and brassieres*
Women's, children's hosiery*
Underwear, slips, negligees, robes*
Infants ' wear*
Handbags, small leather goods*

Restaurants, cafeterias
Lunch counters, refreshment stands
Caterers
Drinking places

Caterers
Restaurants, cafeterias

Restaurants, cafeterias
Lunch counters, refreshment stands

Drinking places

Restaurants, cafeterias
Lunch counters, refreshment stands
Drinking places

Restaurants, cafeterias
Drinking places
Lunch counters, refreshment stands

Restaxirants, cafeterias
Lunch counters, refreshment stands
Drinking places

Restaurants, cafeterias
L\mch counters, refreshment stands
Drinking places

Department stores

Department stores
Department stores
Department stores

Department stores
Department stores
Department stores
Department stores
Department stores
Department stores

See footnote at end of table.

Department
Department
Department
Department
Department
Department
Department
Department
Department

stores
stores
stores
stores
stores
stores
stores
stores
stores

16
16
16
18
18
23

23
24
24

16
16
16
18
18
23
23
24
24

16

24

16
24

18

18
18
18

18

18
23
24
24
24

19
19
19
19
19
19
19
19
19

Candy, nut, confectionery stores
Bakery products stores
Delicatessen stores
Department stores
Variety stores
Proprietary stores, with fountain
Drug stores, with fountain
Cigar stores and stands
News dealers, newsstands

Candy, nut, confectionery stores
Bakery products stores
Delicatessen stores
Department stores
Variety stores
Drug stores, with fountain
Proprietary stores, with fountain
Cigar stores and stands
News dealers, newsstands

Candy, nut, confectionery stores

Cigar stores and stands

Grocery stores
Liquor stores

Dry goods, general merchandise stores

Dry goods, general merchandise stores
Dry goods, general merchandise stores
Dry goods, general merchandise stores

Dry goods, general merchandise stores
Dry goods, general merchandise stores
Drug and proprietary stores
Jewelry stores
Jewelry stores
Book stores

Apparel accessory, specialty stores
Millinery stores
Apparel accessory, specialty stores
Corset, lingerie stores
Hosiery stores
Corset, lingerie stores
Children's, infants' wear stores
Apparel accessory, specialty stores
Women's shoe stores
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Table 8L Laundries, cleaning and dyeing plants, and re-
lated services—^Wholesale receipts, by major
sources—Geographic division and State, by kind
of business: ig-iS

Table 8M Laundries, cleaning and dyeing plants, and re-
lated services—Wholesale receipts, by major
sources—Selected standard metropolitan areas,
by kind of business: 194-8

Table 8N Establishments reporting receipts of $50,000 or
more from laundry work (bundle, flat, and fam-
ily services)—Receipts, by major sources

—

Geographic division and State,by kind of busi-
ness: ig-iS

Table 8P Establishments reporting receipts of $50,000 or
more from laundry work (bundle, flat, and fam-
ily services)—Receipts, by major sources

—

Selected standard metropolitan areas, by kind
of business: 1948

Table 8Q Establishments reporting receipts of $50,000 or
more from laundry work (bundle, flat, and fam-
ily services)—Retail, by method of delivery,
and wholesale—Geographic division and State,
by kind of business: 19<48

Table 8R Establishments reporting receipts of $50,000 or
more from laundry work (bundle, flat, and fam-
ily services)—Retail, by method of delivery,
and wholesale—Selected standard metropolitan
areas, by kind of business: 1948

Table 8S Establishments reporting receipts from cleaning
and dyeing work—Receipts, by major sources

—

Geographic division and State,by kind of busi-
ness : 1948

Table 8T Establishments reporting receipts from cleaning

and dyeing work—Receipts, by major sources

—

Selected standard metropolitan areas, by kind
of business: 1948

Table 8U Rug cleaning establishments—Receipts, by major
sources—Geographic division and State: 1948

Chapter 9.—Amusements

Table 9A Amusements—Receipts by major sources—United

States, by kind of business: 1948
Table 9B Amusements—Receipts by major sources—Geograph-

ic division and State: 1948
Table 9C Motion picture theaters (regular)—Receipts by

major sources—Geographic division and State:

1948
Table 9D Bowling alleys—Receipts, by major sources—Geo-

graphic division and State: 1948
Table 9E Billiard and pool parlors—Receipts by major

sources—Geographic division and State: 1948

Table 9F Motion picture theaters (regular)—Geographic

division and State: 1948

Chapter 10.—Hotels

Table lOA Hotels-- Geographic division and State: 1948

Table lOB Year-round hotels—Geographic division and State:

1948
Table IOC Seasonal hotels—Geographic division and State:

1948
Table lOD Hotels—Receipts by major sources—Geographic

division and State: 1948
Table lOE Year-round hotels—Receipts by major sources

—

Geographic division and State: 1948

Table lOF Seasonal hotels—Receipts by major sources—Geo-

graphic division and State: 1948

Table lOG Hotels—Receipts by major sources—Cities of

10,000 inhabitants or more: 1948

Table lOH Hotels reporting separate data for receipts from

room rentals and sales of meals—Receipts by

major sources—Geographic division and State:

1948
Table lOJ Year-round hotels reporting separate data for

receipts from room rentals and sales of meals

—

Receipts by major sources—Geographic divi-

sion and State: 1948

Table lOK Hotels reporting separate data for receipts from

room rentals and sales of meals—Receipts by
major sources—Cities of 10,000 inhabitants or

more : 1948
Table lOL Year-round hotels with 25 guest rooms or more

—

Supplemental compensation of employees for

workweek ended nearest November 15, 1948—Geo-
graphic division and State: 1948

Table lOM Year-round hotels with 25 guest rooms or more

—

Supplemental compensation of employees for

workweek ended nearest November 15, 1948

—

Cities of 10,000 inhabitants or more: 1948
Table ION Year-round hotels with 25 guest rooms or more

—

Percentage of occupancy—Geographic division
and State: 1948

Table 10? Year-round hotels .with 25 guest rooms or more

—

Percentage of occupancy—United States, by
city size, by number of guest rooms: 1948

Table lOQ Year-round hotels with 25 guest rooms or more

—

Percentage of occupancy— Selected standard
metropolitan areas: 1948

Table lOR Hotels—Size by number of guest rooms—Geograph-
ic division and State: 1948

Table lOS Hotels—Size by number of guest rooms—Selected
standard metropolitan areas: 1948

Table lOT Year-round hotels—Employee size — Geographic

division and State: 1948
Table lOU Year-round hotels with 25 guest rooms or more

—

Guest rooms available for transient and resi-
dential use, by number-of-guest-rooms size

—

Geographic division and State: 1948

Table lOV Year-round hotels with 25 guest rooms or more

—

Guest rooms available for transient and resi-

dential use, by number-of-guest-rooms size

—

Selected standard metropolitan areas: 194S

Table lOW Comparative statistics for all hotels—Geograph-

ic division and State: 1948 and 1939

Table lOX Comparative statistics for all year-round hotels

—Geographic division and State: 1948 and 1939

Table lOY Comparative statistics for year-round hotels

with 25 guest rooms or more—Geographic divi-

sion, and State: 1948 and 1939

Table lOZ Comparative statistics for seasonal hotels—Geo-

graphic division and State: 1948. and 1939

Chapter 11.—Tourist Courts

Table llA Tourist courts—Geographic division and State:

1948
Table IIB Tourist courts—Receipts by major sources—Geo-

graphic division and State: 1948

Table IIC Tourist courts—Size by number of rental units

—

Geographic division and State: 1948

Chapter 12.—Automobile Repair Services and Garages

Table 12A Automobile repair services and garages—Receipts

by major sources—United States, by kind of

business: 1948
Table 12B Automobile repair services and garages—Receipts

ly major sources—Geographic division and State:

1948
Table 12C Automobile repair services and garages—Receipts

by major sources—Selected standard metropoli-

tan areas: 1948

Chapter 13.—Miscellaneous

Table 13A Personal, business, and repair services—Anal-

ysis of source of receipts—United States, by

kind of business: 1948

Table 133 Service receipts of retail stores—United States,

by kind of business: 1948

Table 13C Selected services—Period established cr acquired

—United States, by kind of business: 1948

Table 13D Amusements—Period established or acquired—
United States, by kind of business: 1948
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Table 13E Personal, business, and repair services—Period
established or acquired—Geographic division
and State: 1948

Table 13F Amusements—Period established or acquired—Geo-
graphic division and State: 1948

Table 13G Hotels—Period established cr acquired—Geograph-
ic division and State: 1948

Table 13H Tourist courts—Period established or acquired

—

Geographic division and State: 1948
Table 13J Personal, business, and repair services—Annual

pay roll and employment for selected workweeks
—United States, by kind of business: 1948 and

1939
Table 13K Personal, business, and repair services—Annual

pay roll and employment for selected workweeks
—Geographic division and State: 1948 and 1939

Table 13L Amusements—Annual pay roll and employment for
selected workweeks—United States, by kind of
business: 1948 and 1939

Table 13M Amusements—Annual pay roll and employment for
selected workweeks—Geographic division and
State: 1948 and 1939

Chapter 14.—Territories

Data for Alaska and Hawaii: Includes tables similar to
those presented for continental United States, except

that tables were omitted where there was an insufficient
number of establishments to permit publication.

VOLUME VII: SERVICE TRADE—AREA STATISTICS

United States Summary—Tables appearing here are identical
with those appearing in Chapter 1 of Volume VI.

Area Statistics—The following tables appear, where appli-
cable, for each State, the District of Columbia, Alaska,
and Hawaii:

Table lOlA Selected services—The State
Table lOlB Amusements—The State
Table 102A Selected services—Standard metropolitan areas
Table 102B Amusements—Standard metropolitan areas
Table 103A Personal, business, and repair services—Coun-

ties and cities of 2,500 inhabitants or more
Table 103B Amusements—Counties and cities of 2,500 in-

habitants or more
Table 103C Hotels—Counties and cities of 2,500 inhabi-

tants or more
Table 103D Tourist courts—Counties
Table 104 Personal, business, and repair services

—

Counties with 400 establishments or more
Table 105 Personal, business, and repair services—Cities

with 400 establishments or more
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Chapter and patterns of merchandise lines
Kind of business in which the

specified merchandise line
appears Chap-

ter

Data for related merchandise lines
appear in:

Kind of business

(1) (2) (3) W
CHAPTER 19. —APPAREL GROUP—Continued

Pattern 8—Continued

Men's furnishings

Men's hats and caps

Boys ' wear

Custom-made men's clothing

Women's, misses', juniors' coats and

suits

Women's, misses', juniors' dresses

Housedresses and uniforms

Custom-made women's apparel

Fxir garments and furs

Blouses, skirts, sportswear

Girls ' and teen-age wear

Infants' wear

Underwear, slips, negligees, robes

See footnote at end of table.

Men's, boys' furnishings stores
Men's, boys' clothing stores
Family clothing stores
Women's ready-to-wear stores
Men's shoe stores
Family shoe stores
Custom tailors

Men's, boys' furnishings stores
Men's, boys', clothing stores
Family clothing stores
Men's shoe stores

Men's, boys' clothing stores
Men's, boys' furnishings stores
Family clothing stores
Women's ready-to-wear stores
Children's, infants' wear stores

Custom tailors
Men's, boys' clothing stores
Men's, boys' furnishings stores
Family clothing stores

Women's ready-to-wear stores
Men's, boys' clothing stores
Family clothing stores
Furriers, fur shops

Women's ready-to-wear stores
Family clothing stores

Women's ready-to-wear stores

Family clothing stores
Apparel accessory, specialty stores

Cxistom tailors
Family clothing stores

Women's ready-to-wear stores

Furriers, f\ir shops
Family clothing stores

Women's ready-to-wear stores

Apparel accessory, specialty stores

Family clothing stores
Women's ready-to-wear stores

Corset, lingerie stores
Children's, Infants' wear stores

Women's ready-to-wear stores

Family clothing stores

Apparel accessory, specialty stores

Children's, Infants' wear stores

Children's, infants' wear stores

Women's ready-to-wear stores

Family clothing stores

Apparel accessory, specialty stores

Corset, lingerie stores

Family clothing stores

Women's ready-to-wear stores

Hosiery stores
Apparel accessory, specialty stores

I Children's, Infants' wear stores
I

18
18
18
18

18

18
18

18

18
18
18

18

18

18

18
18
18

18
18
18
18

18

General stores
Dry goods, general merchandise stores
Department stores
Variety stores

Department stores

Department stores
Variety stores

Department stores

General stores
Dry goods, general merchandise stores
Department stores

Department stores

Department stores

Department stores

General stores
Department stores
Dry goods, general merchandise stores

General stores
Department stores
Dry goods, general merchandise stores

Variety stores

Department stores
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Chapter and patterns of merchandise lines

Kind of business in which the
specified merchandise line
appears

Data for related merchandise lines
appear in:

Chap-

ter
Kind of business

(1) (2) (3) (4)

CHAPTER 19.—APPAREL GROUP—Continued

Pattern 8—Continued

Corsets and brassieres

Women's, children's hosiery

Millinery

Handbags, other accessories

Men's, boys' leather footwear

Women's, misses'. Juniors' leather
footwear

Rubber footwear

CHAPTER 20. —FURNITURE, FURNISHINGS,
APPLIANCE GROUP

Pattern 9

FYiTilture (household)

Corset, lingerie stores
Family clothing stores
Women's ready-to-wear stores
Hosiery stores
Apparel accessory, specialty stores

Hosiery stores
Family clothing stores
Women's ready-to-wear stores
Millinery stores
Corset, lingerie stores
Apparel accessory, specialty stores
Women's shoe stores
Family shoe stores
Children's, infants' wear stores

Millinery stores
Family clothing stores
Women's ready-to-wear stores
Women's shoe stores

Apparel accessory, specialty stores
Family clothing stores
Women's ready-to-wear stores
Millinery stores
Corset, lingerie stores
Men's shoe stores
Women's shoe stores
Family shoe stores

Men's shoe stores
Men's, boys' clothing stores
Men's, boys' furnishing stores
Family clothing stores
Women's shoe stores
Family shoe stores

Women's shoe stores
Men's, boys' clothing stores
Men's, boys' furnishings stores
Family clothing stores
Women's ready-to-wear stores
Men ' s shoe stores
Family shoe stores

Family shoe stores
Men's, boys' clothing stores
Men's, boys' furnishings stores
Family clothing stores
Men's shoe stores
Women's shoe stores

Furniture stores
Floor covering stores
Drapery, curtain, upholstery stores

18

18

18

18
18
18
18

18
18
18
24
24

18
18
18-

24
24

18
18

18
18
18
22
22
22
22
24

Department stores

Department stores

Department stores

General stores
Department stores
Dry goods, general merchandise stores
Variety stores

Department stores
General stores
Dry goods, general merchandise stores
Clothing, shoe stores (second-hand)
Pawn shops

Department stores
General stores
Dry goods, general merchandise stores
Clothing, shoe stores (second-hand)
Pawn shops

General stores
Dry goods, general merchandise stores

General stores
Department stores
Dry goods, general merchandise stores
Lumber yards
Building materials dealers
Paint, glass, wallpaper stores
Hardware stores
Furniture stores (second-hand)

See footnote at end of table.
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Chapter and patterns of merchandise lines

(1)

CHAPTER 18.--GENERAL MERCHANDISE GROUP,
GENERAL STORES—-Continued

Pattern 5—Continued

Main Store

Women's and misses' ready-to-wear apparel
Women's, misses' juniors' coats and
suits*

Women's, misses', juniors' dresses
Girls

'
, and teen-age wear*

Blouses, skirts, sportswear*
Aprons, housedresses and uniforms*
Furs*

Men ' s and boys ' wear

:

Men's clothing*
Men's furnishings, hats*
Boys ' wear*
Men's, boys' shoes and slippers*

Home furnishings:
Furniture, beds, mattresses, springs*
Floor coverings*
Draperies, curtains, upholstery, lamps
and shades*

Major household appliances*
China, glassware, housewares (inc.
electric)*

Radios, phonographs, television sets,
records, etc.*

Miscellaneous merchandise departments:
Toys, games, sporting goods, cameras*

Luggage*
Candy, groceries, other foods*

Restaurant and fountain*
Packaged liquors and wines*
Paint and wallpaper*
Hardware*
Lighting, electrical supplies*
Heating, plumbing equipment and siqiplies*

Building materials*
Farm equipment, implements, machinery*
Tires, batteries, and accessories*
Gasoline and lubricants*

Basement store

Piece goods and household textiles*
Women's, misses' ready-to-wear:

Intimate apparel, other accessories*
Coats, suits, dresses*
Blouses, skirts, sportswear*
Infants' and children's wear

Men ' s and boys ' wear

:

Men's clothing, furnishings*
Boys ' wear*

Home furnishings*
Shoes*

Pattern 6

Dry goods, bedding, needlework, notions,
etc.

Men's, boys' clothing, furnishings*

Kind of business in which the
specified merchandise lines
appear

(2)

See footnote at end of table.

Department stores

Department stores
Department stores
Department stores
Department stores
Department stores

Department stores
Department stores
Department stores
Department stores

Department stores
Department stores
Department stores

Department stores
Department stores

Department stores

Department stores

Department stores
Department stores

Department stores
Department stores
Department stores
Department stores
Department stores
Department stores

Department stores
Department stores
Department stores
Department stores

Department stores

Department stores
Department stores
Department stores
Department stores

Department stores
Department stores
Department stores
Department stores

General stores
Dry goods,general merchandise stores

General stores
Dry goods,general merchandise stores

Data for related merchandise lines
appears in:

Chap-

ter

(3)

19

19
19
19
19

19

19
19
19

19

20
20
20
20
20
20

20
24

24
24
24
24
16
16
17
24
22
22
22
22

22
22
21
21

18

19
19
19
19

19
19
20
19

18
18

19

19

Kind of business

(^)

Women's ready-to-wear stores

Women's ready-to-wear stores
Women's ready-to-wear stores
Apparel accessory, specialty stores
Apparel accessory, specialty stores
Furriers, fur shops

Men's, boys' clothing stores
Men's, boys' furnishings stores
Men's, boys' clothing stores
Men's shoe stores

Furniture stores
Floor covering stores
Other home furnishing stores
Drapery, curtain, upholstery stores
Household appliance stores
China, glassware, metalware stores

Radio stores
Music stores

Sporting goods stores
Gift, novelty, souvenir stores
Camera, photographic supply stores
Luggage, leather goods stores
Candy, nut, confectionery stores
Grocery stores, with fresh meat
Eating places
Liquor stores
Paint, glass, wallpaper stores
Hardware stores
Electrical supply stores
Heating and plumbing equipment
dealers

Building materials dealers
Farm equipment dealers
Tire, battery, accessory dealers
Gasoline service stations

Dry goods,general merchandise stores

Corset, lingerie stores
Women's ready-to-wear stores
Apparel accessory, specialty stores
Children's, infants' wear stores

Men's, boys' furnishings stores
Men ' s , boys ' clothing stores
Other home furnishing stores
Shoe stores

Department stores
Variety stores

Men's, boys' clothing stores
Men's, boys' furnishings stores
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Chapter and patterns of merchandise lines
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Chapter and patterns of merchandise lines
Kind of business in which the

specified merchandise line
appears

Data for related merchandise lines
appear in:

Chap-

ter
Kind of business

(1) (2) (3) M
CHAPTER 22.—LUMBER, BUILDING, HARDWARE

GROUP—Continued

Pattern 13—Continued

Hardwood flooring

Plywood (softwood and hardwood)

Other lumber products (inc. millwork)

Building materials (exc. lumber products)

Hardware

Paint, glass, wallpaper

Heating, plxunblng, air-conditioning
equipment

Lighting, electrical supplies

Farm equipment, implements, machinery*

Coal, wood, fuel oil»

Hay, grain, feed, farm and garden
supplies*

Major household appliances*

Lumber yards
Building materials dealers
Hardware stores

Lumber yards
Building materials dealers
Hardware stores

Lumber yards
Building materials dealers
Hardware stores

Building materials dealers
Lumber yards
Heating and plumbing equipment
dealers

Hardware stores

Hardware stores
Lumber yards
Building materials dealers
Paint, glass, wallpaper stores
Heating and plumbing equipment
dealers

Paint, glass, wallpaper stores
Lumber yards
Building materials dealers
Heating and plumbing equipment
dealers

Hardware stores

Heating and plumbing equipment
dealers

Lumber yards
Building materials dealers
Electrical supply stores
Hardware stores

Electrical supply stores
Lumber yards
Building materials dealers
Heating and plumbing equipment
dealers

Hardware stores

Lumber yards
Building materials dealers
Hardware stores

Lumber yards
Building materials dealers
Hardware stores

Lumber yards
Building materials dealers
Hardware stores

Lumber yards
Building materials dealers
Paint, glass, wallpaper stores
Heating and plumbing equipment
dealers
Electrical supply stores
Hardware stores

18
18
18

24
2/i

18
18
20
24
24

18
18
20
24

24

18
24
24

18
18

24
24

22

24
24

24
24

20

General stores
Department stores
Dry goods, general merchandise
stores

Hay, grain, feed stores
Other farm, garden supply stores

General stores
General merchandise group
Furniture stores
Hay, grain, feed stores
Other farm, garden supply stores

Department stores
Variety stores
Furniture stores
Hay, grain, feed stores

Other farm, garden supply stores

Department stores
Fuel dealers, except fuel oil
Fuel oil dealers

General stores
General merchandise group
Hay, grain, feed stores
Other farm, garden supply stores

Farm equipment dealers

Fuel oil dealers
Fuel dealers, except fuel oil

Other farm, garden supply stores

Hay, grain, feed stores

Household appliance stores

See footnote at end of table.
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Chapter and patterns of merchandise lines
Kind of business in which the
specified merchandise line
appears

Data for related merchandise lines
appear in:

Chap-
ter

Kind of business

(1) (2) (3) (4)

CHAPTER 20.—FURNITURE, FURNISHINGS,
APPLIANCE GROUP—Continued

Pattern 10—Continued

Major household appliances—Continued

Housewares (inc. electric)

Radios, television sets and parts

Pianos, musical instruments, phonographs*

Phonograph records*

Cameras, photo equipment and supplies

Service and repair department

CHAPTER 21.—AUTOMOTIVE GROUP AND
GASOLINE SERVICE STATIONS

Pattern 11

Passenger cars (new)

Passenger cars (used)

Trucks (new)

Trucks (used)

Motorcycles, parts and supplies

Motorboats, etc., parts and supplies

Aircraft (noncommercial)

Automobile trailers

Parts and accessories*

Household appliance stores
Radio stores

Radio stores
Household appliance stores

Household appliance stores
Radio stores

Household appliance stores
Radio stores

Household appliance stores

Household appliance stores
Radio stores

Motor vehicle (new and used)dealers

Motor vehicle (used) dealers
Motor vehicle (new and used) dealers

Motor vehicle (new and used)dealers

Motor vehicle (used) dealers

Motorcycle dealers
Motor vehicle (new and used)dealers

Boat dealers
Motorcycle dealers

Aircraft dealers

Other automotive dealers
Motor vehicle (new and used)dealers
Motor vehicle (used) dealers

Aircraft dealers
Motor vehicle (new and used)dealers
Motor vehicle (used) dealers
Other automotive dealers

2-;

24
24
2-4

24
24

18
18
20
20
21
21
22
22
22
22

22
24
24

18
20
24

24
24

24

24

24

22

22
24

22

22

22

21

Fuel dealers, except fuel oil
Fuel oil dealers
Jewelry stores
Sporting goods stores
Music stores
Clothing, shoe stores (second-hand)
F\rmiture stores (second-hand)

Department stores
Variety stores
Fvimiture stores
China, glassware, metalware stores
Gasoline service stations
Tire, battery, accessory dealers
Lumber yards
Building materials dealers
Electrical supply stores
Heating and plumbing equipment
dealers

Hardware stores
Music stores
Furniture stores (second-hand)

Department stores
Furniture stores
Jewelry stores
Sporting goods stores
Music stores

Music stores

Music stores

Camera, photographic supply stores

Farm equipment dealers

Farm equipment dealers
Tire, battery, accessory dealers
(second-hand)

Farm equipment dealers

Farm equipment dealers

Farm equipment dealers

Tire, battery, accessory dealers

See footnote at end of table.



APPENDIXES 25.49

Chapter and patterns of merchandise lines

(1)

CHAPTER 22.—LUMBER, BUILDING, HARDWARE
GROUP—Continued

Pattern 13—Continued

Housewares (inc. electric )«

Furniture, other home furnishings*

Pattern 14

Farm equipment, implements, machinery
(new)

Farm equipment, implements, machinery (used)

Other farm supplies (allied lines)

Parts and accessories

Shop or service labor sales

Passenger cars (new)*

Trucks (new)*

Passenger cars (used)*

Trucks (used)*

Automobile trailers*

Gasoline ans lubricants*

CHAPTER 23.—DRUG AND PROPRIETARY STORES

Pattern 15

Prescriptions

(other) drugs, toiletries, drug simdries

Tobacco, newsstands, confectionery*

Liquors, wines, beer (packaged only)*

Fountain and meals*

Farm animal remedies

Kind of business in which the
specified merchandise line
appears

(2)

Lximber yards
Building materials dealers
Heating and plumbing equipment
dealers

Electrical supply stores
Hardware stores

Lumber yards
Building materials dealers
Paint, glass, wallpaper stores
Hardware stores

Farm equipment dealers

Farm

Farm

Farm

Farm

Farm

Farm

Farm

Farm

Fanri

Farm

equipment

equipment

equipment

equipment

equipment

equipment

equipment

equipment

equipment

equipment

dealers

dealers

dealers

dealers

dealers

dealers

dealers

dealers

dealers

dealers

See footnote at end of table.

Drxig stores.
Drug stores.

Drug stores.
Drug stores.
Proprietary
Proprietary

Drug stores.

Drug stores.
Proprietary
Proprietary

Drug stores.
Drug stores,
Proprietary
Proprietary

Drug stores.
Proprietary

Drug stores.

Drug stores.
Proprietary
Proprietary

with fountain
other

with fountain
other
stores
stores

with
other
stores
stores

with fountain
other

fountain

with fountain
other

with fountain
other
stores
stores

with fountain
other

with
stores

fountain
with fountain

with fountain
other
stores
stores

with fountain
other

Data for related merchandise lines
appear in:

Chap-

ter

(3)

Kind of business

w

20

20
20
20

18
18
18

21
22
22
22
2^
24

21

24

21

21

21

21

21

21

18
18
18

18

16
24
24

Household appliance stores

Furniture stores
Other home furnishing stores
China, glassware, metalware stores

General stores
Department stores
Dry goods, general merchandise stores

Motor vehicle (new and used)dealers
Lumber yards
(Building materials dealers
Hardware stores
Hay, grain, feed stores
Other farm, garden supply stores

Motor vehicle (new and used) dealers

Other farm, garden supply stores

Motor vehicle (new and used) dealers

Motor vehicle (new and used) dealers

Motor vehicle (used) dealers

Motor vehicle (used) dealers

Other automotive dealers

Gasoline service stations

General stores
Department store?

Dry goods, general merchandise stores

Variety stores

tCandy, nut, confectionery stores
iCigar stores and stands
News dealers, newsstands

24 Liquor stores

17 Eating places

981321 0-52-4



25.50 APPENDIXES

Chapter and patterns of merchandise lines
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Chapter and patterns of merchandise lines
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Chapter and patterns of merchandise lines



APPENDIXES 25.53

Chapter and patterns of merchandise lines
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